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o  inspire 


and  further 


inter-religious  understanding. . . 


Aware  of  its  responsibilities  to  the  communities 
it  serves,  for  the  past  five  years  WGAL-TV  has 
presented  a  series  of  inter-religious  telecasts  every 
Sunday  night  at  six  o'clock,  "Sanctuary  Time." 

A  permanent  committee  of  three,  consisting  of 
a  man  from  each  of  the  three  major  faiths,  worked 
out  the  details  of  the  series  on  a  rotating  schedule: 
Protestant,  Catholic,  Jewish. 

Each  Protestant  program  features  a  member  of 
the  Ministerial  Association  conducting  an  abbre- 
viated service.  The  Catholic  and  Jewish  programs 
are  of  a  nature  covering  the  various  rituals  and 
symbols  of  these  religions. 


Throughout  its  five  years  of  service,  WGAL-TV 
has  striven  to  further  inspire  and  strengthen 
inter-religious  understanding  with  such  programs 
as  "Sanctuary  Time."  The  complimentary  mail 
response  proves  the  value  of  this  programming 
and  its  importance  to  the  communities  that 
WGAL-TV  serves. 


WGAL-TV 
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dosed  circuit 


WITHIN  NEXT  30  days,  NBC  Spot  Radio 
and  Tv  Sales  reportedly  will  enter  arrange- 
ment with  Crosley  Broadcasting  on  mutual 
radio  and  tv  representation.  NBC  will  take 
over  West  Coast  representation  for  Crosley 
from  Tracy  Moore  &  Assocs.  and  also  will 
represent  Crosley  stations  in  Detroit.  Cros- 
ley will  maintain  its  branch  offices  in  New 
York  and  Chicago,  expanding  former,  and 
also  will  represent  NBC  Spot  in  Crosley  sta- 
tion cities:  Cincinnati,  Dayton,  Columbus, 
Atlanta. 

★  ★  ★ 

ANTI-TRUST  probers  of  Justice  Dept., 
whose  agents  are  still  scanning  advertising 
industry  files  in  search  for  conspiracy  clues, 
now  reportedly  showing  preference  for  con- 
sent-decree settlements  in  lieu  of  long  and 
expensive  litigation.  According  to  sources 
close  to  policy-making  level,  anti-trust  offi- 
cials are  becoming  more  court-shy  as  result 
of  such  setbacks  as  DuPont  and  investment 
trust  decisions. 

★  ★  ★ 

PRELIMINARY  talks  looking  toward  pos- 
sible merger  of  competing  applicants  for  St. 
Louis  ch.  4  were  disclosed  last  week  with 
postponement  of  hearing  until  today  (Mon- 
day) at  request  of  attorneys.  Contestants: 
KWK,  KXOK  and  Missouri  Valley  Tv  Co. 
Latter  is  half-owned  by  Stanley  Hubbard's 
KSTP-AM-TV  St.  Paul.  Whether  deal  will 
emerge  is  anybody's  guess. 

★  ★  ★ 

CONFERENCE  with  Mexico  on  standard 
band  broadcasting  allocations  ended  in  stale- 
mate in  Washington  last  week.  Delegations 
from  Mexico,  headed  by  Communications 
Minister  Carlos  Nunez,  and  from  U.  S., 
headed  by  FCC  Chairman  Rosel  H.  Hyde, 
agreed  to  recommend  to  their  respective 
governments  that  delegations  meet  again  in 
Mexico  City  beginning  Oct.  28.  No  interim 
understanding  was  reached  because  of  Mex- 
ico's objections  to  NARBA  agreement  on 
ground  that  it  gives  preferential  assign- 
ments to  Cuba. 

★  ★  ★ 

COMR.  ROBERT  E.  LEE  has  served  his 
first  special  assignment  since  joining  FCC 
last  October.  He  was  designated  by  Chair- 
man Hyde  as  vice-chairman  of  U.  S.  dele- 
gation dealing  with  Mexico  on  standard 
band  broadcasting  allocations.  Because 
Mr.  Hyde,  as  chairman  of  delegation,  had 
to  absent  himself  because  of  other  duties, 
Mr.  Lee  several  times  served  as  acting  chair- 
man during  sessions. 

★  ★  ★ 

SALE  of  operating  uhf  property,  ch.  19 
WTVH-TV  Peoria,  111.,  has  been  negotiated 
by  Hugh  Norman  (KSTT  Davenport,  Iowa) 
for  about  $225,000  to  Peoria  Journal-Star 
through  Blackburn-Hamilton  Co.,  broker. 
Contract  was  to  be  signed  over  weekend. 
WTVH-TV  is  ABC-TV,  DuMont  outlet. 

★  ★  ★ 

IDEA  of  expanding  vhf  video  band  is  arous- 
ing interest  on  Capitol  Hill.  Harassed  leg- 
islators, on  receiving  end  of  complaints  from 

Broadcasting    •  Telecasting 


unhappy  uhf  investors,  have  been  told  pres- 
ent sets  could  be  adapted  to  new  vhf  chan- 
nels in  fm  band  or  above  ch.  13  by  simple 
replacement  of  tuner,  avoiding  roof-scram- 
bling search  for  signals  by  crews  installing 
uhf  converters  in  vhf  sets.  Factory  cost  of 
all-channel  vhf  tuner,  it's  believed,  would  be 
less  than  vhf-uhf  assembly. 

★  ★  ★ 

NEXT  step  in  remote  operation  of  trans- 
mitters will  be  petition  for  experimental 
permit  to  test  unattended  service  for  di- 
rectional and  higher-powered  equipment. 
Subject  will  come  to  head  at  NARTB  Engi- 
neering Conference  in  May  when  objectives 
of  projected  tests  are  to  be  reviewed. 

★  ★  ★ 

NORTH  CAROLINA  Congressional  dele- 
gation said  to  be  up  in  arms  over  FCC  pro- 
posal to  provide  increased  protection  to 
Class  I-A  clear  channel  stations  [B«T,  March 
15].  Backing  protests  are  Rep.  L.  H.  Foun- 
tain (D-N.  C),  law  partner  of  V.  E.  Foun- 
tain, president,  WCPS-AM-FM  Tarboro, 
and  Sen.  Alton  A.  Lennon  (D-N.  C).  Posi- 
tion taken  is  that  home  state  "will  be  dump- 
ing ground  for  directional  signals."  Watch 
for  possible  filings  with  FCC  with  Tarheel 
legislators  claiming  economic  injury  and 
loss  of  satisfactory  service. 

★  ★  ★ 

IT  may  be  the  gruelling  pace  of  tv  hearings 
— or  it  may  be  good  business  protection,  but 
North  Dade  Video  Inc.,  one  of  applicants 
for  Miami's  ch.  10,  has  written  a  $40,000 
insurance  policy  on  life  of  its  attorney,  A. 
Harry  Becker,  to  run  until  final  action  by 
Commission  in  its  hearing.  Premiums  run 
more  than  $600  a  year.  Opposing  Miami 
are  three  other  applicants,  WKAT,  L.  B. 
Wilson  Inc.  (WCKY  Cincinnati)  and  Pub- 
lic Service  Tv  Inc. 

★  ★  ★ 

BROKERAGE  FIRMS  report  volume  of 
uhf  stations  being  offered  at  bargains  is 
steadily  increasing.  In  most  instances,  they 
say,  the  offers  are  from  businessmen  who 
invested  in  uhf  probably  figuring  on  quick 
capital  gain.  But  they  haven't  been  forth- 
coming and,  in  some  cases,  stations  are  be- 
ing offered  for  balance  due  on  equipment 
and  other  obligations., 

★  ★  ★ 

CONFLICT  between  broadcasting  and  or- 
ganized sports  officials  over  spread  of  bans 
against  radio-tv  pickups  will  come  to  head 
at  NARTB  convention  in  May.  Spokesmen 
for  professional  and  amateur  groups  will 
take  part  in  no-punches-pulled  session  at 
which  such  matters  as  unreasonable  schol- 
astic fees  and  monopolistic  control  over 
football  telecasts  will  be  threshed  out. 

★  ★  ★ 

SEN.  HARLEY  M.  KILGORE's  staffers 
working  on  West  Virginia  Democrat's  "cru- 
sade" against  alleged  radio  interests  monop- 
olizing communications  field  at  expense  of 
tv  are  thinking  of  compiling  state-by-state 
ownership  of  all  radio  and  tv  stations  for 
additional  fodder  to  be  used  by  Senator. 
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BEAUTY  IS 
AS  BEAUTY  DOES! 


...    is  n 


Represent 
Under  Same  Mana 


he  Branham  Co. 

y.  as  KWKH,  Shrevepork 

rive  Vice  President 
Genera!  Manager 


(AND  KTHS  DID  IT!) 


Here  at  KTHS  we  are  mighty  proud  to  be  the  only 
50,000-watt  station  in  Arkansas  —  the  only  station  that 
can  "deliver"  most  of  the  State. 

That  in  itself  is  a  pretty  story.  But  prettier  still  are 
some  of  the  selling  jobs  we  do.  Here's  what  0.  J. 
Parham,  President  of  0.  J.'s  Beauty  Lotion  Company 
of  Shreveport,  wrote  us  recently: 

"Your  know-how,  your  willing  and  efficient  cooperation, 
and  KTHS's  power  to  deliver  to  all  parts  of  Arkansas 
has  proven  tremendously  effective  in  creating  a  greater 
demand  for  our  product. 

"As  proof  positive  of  your  complete  coverage  of 
Arkansas,  our  sales  volume  figures  show  that  each 
section  of  the  State  has  contributed  toward  this  sub- 
stantial increase  in  the  demand  for  O.  J.'s  Beauty  Lotion." 

KTHS  gives  interference-free  daytime  coverage  of  more 
than  31/4,  million  people  —  primary  daytime  coverage  of 
more  than  a  million  people !  And  those  people  LISTEN ! 

Ask  your  Branham  man  for  the  whole  KTHS  story. 


BROADCASTING  FROM 
LITTLE  ROCK,  ARKANSAS 


 ~  .  .. 
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at  deadline 


Salaries  of  RCA  Executives 
Shown  in  Proxy  Statement 

BRIG.  GEN.  David  Sarnoff  last  year  received 
salary  of  $200,000  from  RCA  for  service  as 
corporation's  board  chairman,  according  to 
RCA  proxy  statement  sent  stockholders  notify- 
ing them  of  annual  stockholders  meeting,  to 
be  held  at  1 1  a.m.,  May  4  in  RCA  Bldg.,  New 
York.  Statement  also  reports  that  Robert  W. 
Sarnoff,  executive  vice  president  and  board 
member  of  NBC  received  $55,313  in  compen- 
sation from  NBC  during  1953. 

Corporation  proposes  re-election  of  four 
present  directors  whose  terms  expire  this  year 
— Frank  M.  Folsom,  Harry  C.  Hagerty,  George 
L.  Harrison  and  Charles  B.  Jolliffe.  Stockhold- 
ers are  asked  to  approve  new  incentive  plan 
"for  employes  who  contribute  substantially  to 
the  success  of  the  corporation,"  for  which  com- 
pany's top  executive  officers  would  be  eligible. 

Other  RCA  directors  whose  remuneration 
from  RCA  is  reported  in  proxy  statement  in- 
clude: RCA  President  Frank  M.  Folsom,  $165,- 
000  in  salary;  Lindsey  W.  Teagarden,  execu- 
tive vice  president  of  RCA  and  vice  president 
in  charge  of  technical  products,  RCA  Victor 
Div.,  $131,096  in  salary,  $3,540  in  incentive 
compensation;  Walter  A.  Buck,  vice  president 
and  general  manager,  RCA  Victor  Div.,  $90,625 
in  salary,  $15,000  in  incentive  compensation; 
Charles  B.  Jolliffe,  RCA  vice  president  and 
technical  director,  $70,100  in  salary,  $30,000 
in  incentive  compensation;  Edward  F.  Mc- 
Grady,  consultant  to  RCA,  director  of  RCA, 
NBC,  RCA  Communications,  $18,100;  Gano 
Dunn,  consulting  engineer  who  died  in  April 
1953,  for  professional  services,  director  of 
RCA,  NBC,  RCA  Communications,  RCA  In- 
stitutes, $14,200;  Harry  C.  Ingles,  president, 
RCA  Communications,  director  of  RCA,  NBC, 
RCA  Communications,  $13,564  in  salary,  $5,000 
in  incentive  compensation. 

RCA  Declares  Dividends 

RCA  board  Friday  declared  quarterly  dividend 
of  $.25  per  share  on  common  stock,  payable 
May  25  to  stockholders  of  record  at  close  of 
business  on  April  25,  and  also  dividend  of 
$.87 per  share  on  first  preferred  stock  for 
period  April  1  to  June  30,  payable  July  1  to 
holders  of  record  at  close  of  business  June  14. 

Disney-ABC  Deal  Signed; 
Shows  To  Start  Next  Fall 

SIGNING  of  much-heralded  agreement  between 
ABC  and  Walt  Disney,  described  as  exclusive 
long-term  contract  under  which  Disney  studios 
will  produce  at  least  26  hour-long  programs  per 
year  for  ABC-TV  and  additionally  give  ABC 
exclusive  rights  to  all  present  and  future  Disney 
television  properties  (early  story  page  31),  an- 
nounced jointly  Friday  by  ABC  President  Rob- 
ert E.  Kintner  and  Roy  O.  Disney,  president  of 
Walt  Disney  Productions.  AB-PT,  parent  of 
ABC,  and  Disney  also  entered  commitment  for 
development  of  projected  Disneyland  entertain- 
ment enterprise  at  as  yet  undetermined  site  in 
Southern  California. 

Hour-long  programs  to  be  produced  by  Dis- 
ney studios — under  Walt  Disney's  personal 
supervision — will  be  presented  weekly  on  ABC- 
TV  starting  in  October,  with  exact  time  period 


EYE-FIDELITY 

NEW  occupational  barrier  now  faces  per- 
sons who  aspire  to  repair  color  tv  sets — 
color-blindness.  Admiral  Corp.,  Chicago, 
holding  series  of  color  television  training 
schools  for  engineers  and  distributor  per- 
sonnel, specifies  as  passing  requirement 
"ability  to  repair  a  color  television  re- 
ceiver." Max  Schinke,  national  service 
manager  of  Admiral  Corp.,  said  personnel 
discovered  to  be  color-blind  will  be  con- 
fined to  black-and-white  sets. 


and  sponsor  yet  to  be  announced.  Speculation 
is  that  they  will  be  scheduled  Sunday  evenings. 
They  will  involve  "entirely  new  concept  in  tele- 
vision programming,"  combining  live-action  and 
cartoons  in  variety,  adventure,  romance  and 
comedy  programs. 

Maestro  Toscanini  Leaves 
17- Year  Symphony  Post 

ARTURO  TOSCANINI,  87-year-old  maestro 
who  has  conducted  NBC  Symphony  Orchestra 
oince  1937,  is  retiring  following  last  (Sunday) 
night's  final  concert  of  winter  season,  Brig.  Gen. 
David  Sarnoff,  RCA-NBC  board  chairman,  an- 
nounced. Gen.  Sarnoff  persuaded  Maestro  Tos- 
canini 17  years  ago  to  become  musical  director 
of  NBC  Symphony,  created  especially  for  him. 

Maestro  Toscanini  told  Gen.  Sarnoff  that 
"the  sad  time  has  come  when  I  must  reluctantly 
lay  aside  my  baton."  Gen.  Sarnoff  replied,  "I 
am  saddened,  along  with  millions  of  people 
in  America,  indeed  all  over  the  civilized  world, 
at  the  thought  that  we  shall  no  longer  be  privi- 
leged to  look  forward  to  your  broadcasts  and 
concerts."  NBC  will  carry  spring  season  of 
radio  concerts  by  NBC  Summer  Symphony 
Orchestra,  starting  April  11. 

Bernays  Turns  to  Bar-Keeps 
For  Second  Go  at  Tv  Spots 

EDWARD  L.  BERNAYS,  public  relations 
counsel,  New  York,  who  surveyed  "influential 
men"  earlier  this  year  as  kickoff  to  campaign 
to  improve  qualify  and  effectiveness  of  tv  com- 
mercials [B®T,  Feb.  I],  reported  Friday  results 
of  similar  survey  of  "bar  and  tavern  keepers, 
barbers,  beauticians,  and  butchers."  Where 
majority  of  "influential"  or  "intellectual"  group 
found  commercials  "demoralizing,"  "insuffer- 
ably repetitious,"  "anti-social,"  "unesthetic," 
etc.,  barbers,  beauticians,  butchers,  and  bar 
keepers  found  them  "big-mouthed  and  low," 
"cheap,"  "noisy,"  "air  of  limburger,"  "too  much 
borax  and  bunk,"  Mr.  Bernays  said.  Results  of 
his  first  survey  aroused  sharp  rebuttal. 

Insisting  he  conducted  these  surveys  "in  the 
public  interest,"  not  for  any  client,  Mr.  Bernays 
reported  "it  is  true  that  a  few  people  like  com- 
mercials" and  that  "a  very  small  handful"  ac- 
cept commercials  as  form  of  admission  pay- 
ment, but  that,  overall,  "the  people  of  the  U.  S., 
whatever  their  station  or  profession,  are  for 
a  large  part  resistant  to  present  tv  commercials 
and  that  sponsors  and  advertising  agencies  are 
approaching  the  point  of  diminishing  returns." 
Among  second  survey  group,  he  said,  average 
listening  time  was  22.3  hours  per  week. 


•   BUSINESS  BRIEFLY 

HOT  WEATHER  SPECIAL  •  Eskimo  Pie, 
N.  Y.,  seasonal  advertiser,  will  place  radio  and 
television  spot  announcement  campaign  in 
more  than  30  markets,  starting  April  15  and 
running  to  end  of  July.  Radio  frequency  will 
average  15  spots  per  week  and  television  seven 
per  week.  Buchanan  &  Co.,  N.  Y.,  is  agency. 
PUSH  FOR  POLISH  •  Simoniz  Co.,  Chicago, 
through  Sullivan,  Stauffer,  Colwell  &  Bayles, 
N.  Y.,  is  planning  radio  spot  announcement 
campaign  to  be  placed  in  60  cities,  starting 
mid- April  for  13  weeks. 

GASOLINE  INTRODUCTION  •  Phillips  Pe- 
troleum, through  Lambert  &  Feasley,  N.  Y., 
introducing  new  gasoline  with  radio  and  tele- 
vision spot  announcement  campaign  starting 
today  (Mon.).  About  four  spots  per  week  to 
be  used  on  some  30  tv  and  more  than  75  radio 
stations. 

FOUR-WEEK  SPOTS  •  Yardjey  &  Co.,  N.  Y., 
preparing  radio  spot  announcement  campaign 
in  50  markets  starting  May  17  for  four  weeks, 
through  N.  W.  Ayer  &  Son,  N.  Y. 
AGENCY  NAMED  •  Carter  Products  names 
Robert  Otto  &  Co.,  international  advertising 
agency,  N.  Y.,  to  handle  worldwide  advertising 
for  Rise,  push-button  shave. 

KATZ  RENEWED  •  Democratic  National 
Committee  has  renewed  advertising  contract 
with  Joseph  Katz  Co.,  Baltimore  and  New  York. 
Agency  handled  Stevenson  campaign  in  1952 
and  is  working  on  plans  for  future  campaigns. 

'MARGIE'  RENEWED  •  Philip  Morris  &  Co. 
(Philip  Morris  cigarettes)  renews  My  Little 
Margie  (CBS  Radio,  Sun.,  8:30-9  p.m.  EST) 
for  52  weeks.    Agency:  Biow  Co.,  N.  Y. 


KFYO  Affiliates  with  CBS 

AFFILIATION  of  KFYO  Lubbock  with  CBS 
Radio,  effective  June  1,  announced  Friday  by 
William  A.  Schudt  Jr.,  vice  president  in  charge 
of  station  relations,  CBS  Radio.  KFYO,  which 
operates  on  790  kc  with  5  kw  day  and  1  kw 
night,  is  owned  and  operated  by  Lubbock 
Avalanche-Journal  with  Gordon  Thompson  as 
general  manager.  It  has  been  affiliated  with 
ABC,  which  said  station  will  operate  as  dual 
affiliate  under  new  lineup. 

NBC  Spot  Data  Outlined 

FIGURE  showing  80%  of  NBC  Radio  affiliates 
apparently  endorsing  new  spot  announcement 
project  (story  page  88)  was  supplied  by  Harry 
Bannister,  network  vice  president,  according 
to  Robert  D.  Swezey,  WDSU  New  Orleans, 
chairman  of  affiliate  subcommittee  that  has 
studied  spot  proposal.  Mr.  Swezey  told  B»T 
he  personally  had  received  to  date  about  a 
dozen  suggestions  by  affiliates  that  meeting  be 
held  to  discuss  spot  plan. 

ANA  Meeting  Dates  Set 

ASSN.  of  National  Advertisers'  annual  meet- 
ing will  be  held  at  New  York's  Hotel  Plaza 
Nov.  8-10,  ANA  is  announcing  today  (Mon- 
day). In  addition  to  advertiser  members  of 
ANA,  invited  guests  will  be  advertising  agency 
and  media  representatives. 


Broadcasting   •  Telecasting 


April  5,  1954    •    Page  7 


WSPD's  "Billion  Dollar  Market 


Counties  serviced 
by  WSPO-TV 


The  area  covered  by  WSPD  (Radio  and/or  Tele- 
vision) encompasses  18  counties;  3  in  Michigan 
and  15  in  Northwestern  Ohio. 

Population  1,181,800 
Families  359,150 
Radio  Homes  355,050 
Percent  tuned  to  WSPD-AM 
Daytime  56.8% 
Nighttime  48.6% 
television  Homes  279,029 
Percent  tuned  to  WSPD-TV 
Daytime  78% 
Nighttime  91.5% 

EFFECTIVE  BUYING  POWER 
Total— $1,917,277,000 
Per  Capita  $1,622 
Per  Family  $5,338 

RETAIL  SALES 
Total  $1,409,122,532 
Per  Family  $3,923 

Spent  For: 
Food  $332,271,000 
Gen.  Mdse.  $137,070,000 
Furniture  &  Household— $72,696,000 
Automotive  $311,027,000 
Drug  $36,600,000 


Toledo's  Metropolitan  Area  ranks  high  in  the  nation's 
200  leading  areas — 

Toledo  ranks  41st  in  total  retail  sales 

Toledo  ranks  39th  in  food  store  sales 

Toledo  ranks  42nd  in  gen.  mdse.  store  sales 

Toledo  ranks  49th  in  apparel  store  sales 

Toledo  ranks  44th  in  home  furnishing  sales 

Toledo  ranks  34th  in  automotive  store  sales 

Toledo  ranks  38th  in  filling  station  sales 

Toledo  ranks  57th  in  building  material  and  hardware 

store  sales. 
Toledo  ranks  44th  in  drug  store  sales 

SPeeDy  daily  entertains  the  people  whose  buying 
habits  account  for  Toledo's  high  rating. 

*January  1,  1954 

Authority  for  above  listening  and  market  information: 

Standard  Rate  &  Data  Consumer  Markets 
Nielsen  Coverage  Service 
Television  Magazine 


AM-TV 

TOLEDO,  OHIO 


Storer  Broadcasting  Company 
10M  HARKER,  NAT.  SALES  DIR.,  118  E.  57th  STREET,  NEW  YORK 


Represented  Nationally 
by  K ATZ 
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at  deadline 


KAKE-TV  Wichita  Wins  Ch.  10, 
Schedules  July  Target  Date 

KAKE-TV  Wichita,  granted  ch.  10  there  in 
final  decision  issued  by  FCC  Friday,  plans 
July  commencement  with  RCA  equipment, 
according  to  Mark  H.  Adams,  president.  Final 
ruling  was  made  possible  by  withdrawal  of 
competitive  bid  by  Mid-Continent  Tv  Inc.  Lat- 
ter to  have  50%  interest  in  new  firm  to  assume 
ch.  10  operation,  under  merger  agreement 
terminating  litigation  [B«T,  March  22].  Net- 
work and  representative  are  in  negotiation, 

Wausau  Applicants  Merge; 
Other  Actions  at  FCC 

MERGER  in  Wausau,  Wis.,  ch.  7  tv  case  set 
forth  Friday  in  pleadings  filed  with  FCC  for 
dismissal  of  WSAU  bid  to  clear  Wisconsin 
Valley  Tv  Corp.,  in  hearing  status.  Wisconsin 
Valley  proposes  to  buy  WSAU  for  $175,000 
from   John   R.   Tomek   (51%)   and  Charles 


IN  CASE  OF  WAR 

CONFIDENCE  of  general  public  in  ra- 
dio as  source  to  confirm  vital  rumor, 
such  as  outbreak  of  war,  was  re-affirmed 
by  results  of  survey  made  for  WOR  New 
York  and  announced  today  (Monday). 
Last  year  Alfred  Politz  research  made 
study  of  radio's  effectiveness  for  11  radio 
stations  represented  by  Henry  I.  Christal 
Co.,  and  one  finding  was  that  54.8%  of 
people  queried  would  turn  to  radio  for 
verification  of  rumor  of  war.  WOR  com- 
missioned Pulse  to  conduct  special  sur- 
vey on  same  "rumor  of  war"  question 
in  heavily  tv-saturated  New  York  market. 
Figures  being  released  today  show  that 
52.4%  would  turn  on  radio;  12.1%, 
either  radio  or  television;  10%,  television; 
6.1%,  call  police  or  fire  department; 
5.3%,  call  newspaper;  6.3%,  "don't 
know";  7.8%,  miscellaneous  answers. 


Lemke  (49%).  Latter  acquires  option  for  25% 
in  tv  venture.  Mr.  Tomek  would  be  retained 
as  consultant  at  $6,000  per  year  with  total 
guarantee  $15,000. 

Zenith  Case  Back  to  Court 
ZENITH  Radio  Corp.  asked  U.  S.  Court  of  Ap- 
peals Friday  to  order  FCC  to  give  it  hearing  with 
Balaban  &  Katz  Inc.,  not  CBS— as  ordered  by 
Commission  earlier  last  week — for  Chicago  ch.  2 
(story  page  54).  Zenith  claimed  court  ruling 
earlier  this  year  told  Commission  hearing  should 
be  between  Zenith  and  Balaban  &  Katz.  original 
licensee  of  WBKB  (TV)  Chicago.  Pending  clari- 
fication of  court's  decision,  FCC  presumably  will 
hold  scheduled  April  30  hearing  in  abeyance. 

Uhf  KACY-TV  Goes  Dark 
KACY  (TV)  Festus-St.  Louis,  Mo.,  ceased  opera- 
tion Friday  afternoon,  asked  FCC  to  permit  sta- 
tion to  remain  dark  pending  "corporate  reorgan- 
ization," according  to  Robert  S.  Kilker,  secretary- 
general  counsel,  Ozark  Television  Corp.,  holder 
of  uhf  ch.  14  permit.  Station  has  lost  "in  excess 
of  $250,000  in  five  months  of  operation,"  Mr.  Kil- 
ker said.  Reason  for  suspension  (station  intends 
to  hold  on  to  its  CP  for  at  least  120  days)  is  lack 
of  affiliation  with  CBS-TV,  Mr.  Kilker  said.  Sta- 
tion filed  $3  million  anti-trust  suit  against  CBS 
and  WTVI  (TV)  Belleville,  111.  (St.  Louis)  last 
month  on  conspiracy  charge  [B-T,  March  15]. 
Station  is  owned  by  Jack  G.  Garrison,  Carl  G. 
Mclntire  and  other  local  businessmen. 

Ball  Clubs  Challenge  Trinity 

CARDINALS,  Yankees  and  Dodgers  petitioned 
FCC  Friday  to  reconsider  ruling  which  granted 
renewal  of  license  to  Trinity  Broadcasting  Corp.'s 
KELP  El  Paso,  Tex.,  and  dismissed  ballclub  com- 
plaints [B»T,  March  8].  Clubs  held  Trinity  game 
re-creations  illegal  and  deceptive. 

FCC's  Second  Uhf  Probe 
MAJOR  tv  networks  have  been  asked  to  supply 
data  on  programs  for  week  of  March  14-20  and 
stations  which  carried  them,  FCC  Economics 
Div.  reported  Friday,  indicating  hope  to  com- 
plete second  uhf-vhf  progress  study  as  soon  as 
possible  depending  cm  timely  filing  of  returns  by 
networks  and  stations. 

Financial  reports  of  stations  for  1953  were  due 
Wednesday.  Month-by-month  comparison  since 
last  August  is  due  April  27.  Economics  officials 
hope  to  have  some  data  ready  for  April  27-29 
Senate  Commerce  Committee   inquiry  on  uhf. 

Dallas  Double-Tower  Approved 
FCC  Friday  approved  application  of  KRLD-TV 
and  WFAA-TV,  Dallas,  to  move  antenna  site  to 
common  tower,  jointly  owned,  16.5  miles  south- 
west of  Dallas  (story  page  84). 

Tampa  Ch.  13  Hearing  Set 
ORAL  argument  on  initial  decision  proposing  to 
grant  ch.  13  at  Tampa,  Fla.,  to  WDAE  there  was 
scheduled  by  FCC  Friday  for  May  3.  Examiner's 
ruling  proposed  to  deny  bids  of  Tampa  Tv  Co. 
and  Orange  Tv  Bcstg.  Co.  [B-T,  Dec.  7,  1953]. 

Two  Left  in  Huntington  Contest 
HUNTINGTON,  W.  Va.,  ch.  13  contest,  in  hearing 
status,  was  reduced  to  two  applicants  as  FCC 
Friday  announced  approval  for  dismissal  of  bid 
by  WCMI  Ashland,  Kv.  Remaining  are  WHTN 
and  WPLH,  both  Hi  irtington. 


Missouri  U.  Tv  Protested; 
Lester  Cox  Hits  Action 

INVESTIGATION  to  find  if  operation  of  com- 
mercial radio  or  tv  station  by  U.  of  Missouri 
"is  entirely  in  the  best  interest  of  a  majority 
of  the  citizens  of  the  state"  will  be  conducted 
by  Missouri  Broadcasters  Assn.,  according  to 
Robert  Neathery,  KWPM  Alton,  MBA  presi- 
dent. Resolution  adopted  Friday  at  Jefferson 
City  meeting,  authorizing  MBA  directors  to 
start  inquiry.  KOMU-TV  already  is  being 
operated  by  school  on  ch.  8  at  Columbia. 

Lester  Cox,  KWTO-AM-TV  Springfield,  Mo., 
and  chairman  of  university  board  of  curator's 
tv  committee,  said, 

"Association  action  is  just  a  selfish  dig  at 
the  university.  The  Attorney  General  has  given 
us  his  ruling  and  the  FCC  has  licensed  us  to 
operate  in  the  public  interest.  If  the  broadcast- 
ing industry  wants  to  investigate,  there  is  noth- 
ing we  can  do  about  it.  The  station  is  a  vital 
part  of  the  teaching  program."  The  university 
has  no  intention  of  trying  to  make  KOMU-TV 
a  profit-making  commercial  outlet,  he  said,  but 
merely  wants  to  defray  expenses. 


UPCOMING 

April  5:  NARTB  Sports  Committee,  Am- 
bassador  Hotel,    New  York. 

April  5-7:  CBS-TV  Film  Sales  clinic. 
New  York. 

April  7-10:  Ohio  State  U.  Institute  for 
Education  by  Radio-Tv,  Columbus. 

April  8:  Nebraska  Broadcasters  Assn., 
Hotel  Paddock,  Beatrice. 

April  8-9:  Iowa  Broadcasters  Assn.,  Ft. 
Des  Moines  Hotel,  Des  Moines. 

April  9:  Virginia  Associated  Press  Broad- 
casters, National  Press  Club,  Wash- 
ington. 

April  9-10:  Washington  State  Assn.  of 
Broadcasters,  Ridpath  Hotel,  Spokane. 

For  other  Upcomings  see  page  109. 


RICHARD  K.  BELLAMY,  for  past  eight  years 
director  of  publicity  and  promotion  for  Benton 
&  Bowles,  N.  Y.,  in  charge  of  publicity  and 
promotion  of  such  accounts  as  General  Foods, 
Procter  &  Gamble,  McKesson  &  Robbins,  joins 
Kenyon  &  Eckhardt,  N.  Y.,  as  promotion  de- 
partment manager,  responsible  for  operation 
of  all  departmental  divisions. 

WILLIAM  KING,  account  executive  on  Amazo 
Instant  Dessert;  RICHARD  ALLEWELT,  ac- 
count executive  on  Beech-Nut  Packing;  and 
ROBERT  BARKER,  account  executive  on  RCA 
account,  appointed  vice  presidents  by  Kenyon 
&  Eckhardt,  N.  Y. 

JOHN  F.  GILLIGAN,  vice  president  in  charge 
of  advertising,  Philco  Corp.,  retired  Friday. 
He  had  been  with  company  32  years,  serving 
in  sales,  advertising  and  order  departments. 
He  was  lauded  by  lames  H.  Carmine,  execu- 
tive vice  president,  for  "skill  in  directing  Philco's 
expanded  and  diversified  advertising."  MOR- 
GAN GREENWOOD,  named  general  advertis- 
ing manager  last  lanuary,  will  supervise  all 
advertising. 

EDWARD  W.  STONE  named  district  sales  en- 
gineering manager  for  Chicago  by  Standard 
Electronics  Corp.,  Claude  Neon  Inc.  subsidiary. 
He  was  transferred  from  similar  position  at 
Newark  headquarters. 


'Omnibus'  Will  Return, 
But  'Excursion'  Is  Ended 

FORD  Foundation  Tv-Radio  Workshop's  90- 
minute  Omnibus  will  return  to  television  (and 
CBS-TV)  for  third  consecutive  year  Oct.  17, 
resuming  on  80  CBS-TV  stations  at  5-6:30 
p.m.  Sundays  for  26  weeks,  Robert  Saudek, 
Workshop  head,  is  "announcing  today  (Mon.). 

Program  again  will  be  offered  for  sponsor- 
ship by  four  advertisers,  and  B«T  learned  that 
at  least  one  of  past  season's  sponsors,  Scott 
Paper  Co.,  Chicago,  has  indicated  willingness 
to  renew.  Scott  agency  is  J.  Walter  Thompson 
Co.  Workshop's  present  plans  do  not  include 
resumption  of  Excursion,  weekly  half-hour  pro- 
gram which  has  been  carried  on  NBC-TV. 

RETMA  Adopts  Plan  to  Cut 
Tv  Receiver  Interference 

ALL  SET  MAKERS  were  urged  Friday  by 
Radio-Electronics-Tv  Mfrs.  Assn.  to  take  part 
in  voluntary  industry  program  to  minimize  tv 
and  fm  radio  set  interference  caused  by  radi- 
ation and  spurious  emissions.  Dr.  W.  R.  G. 
Baker,  General  Electric  vice  president  and 
chairman  of  special  RETMA  committee, 
warned  that  failure  of  factories  to  adopt  plan 
would  bring  regulatory  action  by  FCC. 

RETMA  plan  calls  for  use  of  41.25  mc  as 
tv  intermediate  frequency;  for  adherence  to 
proposed  tv  and  fm  radiation  limits,  and  volun- 
tary submission  of  sets  for  testing  and  certi- 
fication by  independent  laboratory.  Situation 
is  "serious,"  Dr.  Baker  said,  noting  some  set 
makers  are  not  conforming  to  FCC's  41.25  mc 
frequency  or  to  tolerances. 

FCC  Chairman  Rosel  Hyde,  after  Commis- 
sion studied  RETMA  plan,  called  it  "significant 
advance"  but  only  starting  point.  Further  notice 
of  proposed  rule-making  planned,  he  said.  FCC 
will  get  reports  on  laboratory  tests  of  sets. 

WJMR  Names  McGillvra 

WJMR-AM-TV  New  Orleans  have  named 
loseph  Hershey  McGillvra  Inc.  as  exclusive  rep- 
resentative. WIMR-TV  is  CBS,  ABC  and  Du- 
Mont  affiliate,  according  to  lames  E.  Gordon, 
vice  president  and  general  manager. 
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Broadcasting 


Telecasting 


How  {o  prepare 

|CbbrTir> 

The  indispensable  equipment  guide 


What's  in 
the  Color  Edition 

•  The  RCA  Color  TV  System 

•  What  Color  TV  Means  to  the 
Broadcaster 

•  Television  Transmitter 
Operation  with  Color  Signals 

•  How  to  Plan  for  Color  TV 

•  RCA  Color  Studio  Camera, 
TK-40A 

•  RCA  Color  Slide  Camera, 
TK-4A 

•  RCA  Color  Film  Camera, 
TK-25A 

•  RCA  16mm  Color  Film 
Projector,  TP-20A 

•  RCA  Color  TV  Monitor,  TM-10A 

•  RCA  Colorplexer,  TX-1A 

•  Test  Equipment  for  Color 
Television 

•  RCA  Color  Sync  Generator 
Equipment 

•  Video  Amplifiers  in  Color 
Signal  Transmission 


for  every  TV  Station 
planning  color  operations 


This  special  80 -page  issue  of  RCA 
Broadcast  News  has  been  prepared 
specifically  for  the  TV  station  man 
who  is  getting  ready  to  work  with 
color.  Filled  with  authentic  informa- 
tion not  found  in  its  entirety  any- 
where else,  this  issue  includes  im- 
portant facts  you'll  want  to  know 
about  color  Now  .  .  .  such  as  general 
operating  theory  of  the  color  telecast- 


ing system,  how  to  plan  studios  and 
stations  for  color,  types  of  equipments 
and  systems  required,  how  to  make 
equipment  changeovers  for  color. 

Copies  of  this  special  color  issue  of 
Broadcast  News  may  be  obtained 
from  your  RCA  Broadcast  Sales 
Representative.  Or  write  Section  503, 
RCA  Engineering  Products,  Camden, 
New  Jersey. 


The  only  100% 
engineering -operations  journal 
for  station  men 


Read  by  broadcasters  and  telecasters  longer  than  any  tech- 
nical magazine  of  its  kind  in  the  industry,  RCA  Broadcast 
News  is  prepared  specifically  to  keep  station  men  up-to- 
date  on  equipment-and-station  operations.  It  includes 
straight-to-the-point  facts  on  planning  installations,  testing 
and  operating  station  equipment — newsy  stories  about  sta- 
tions from  the  stations  themselves — interesting  articles  on 
^'how-it-works"  and  "how-to-do-it"  for  the  everyday  job 
— plus  equipment  information  you  can  find  in  no  other  periodi- 
cal. RCA  Broadcast  News  is  published  every  other  month. 
Ask  your  RCA  Broadcast  Representative  to  put  you  on  the 
list  to  receive  it  regularly. 


RADIO   CORPORATION  of  AMERICA 


ENGINEERING  PRODUCTS  DIVISION 


CAMDEN,  N.S« 


With  four  television  stations  now  transmitting  in  the  Houston-Gulf  Coast  area, 
KPRC-TV  remains  FIRST  in  everything  that  counts.  Houston's  large,  growing  view- 
ing  audience  (over  300,000  TV  sets  in  the  coverage  area)  consistently  elects 
Channel  2  for  the  best  in  programming  .  .  .  the  most  and  best  in  talent  .  .  .  tops 
in  news  and  newsreel  coverage  .  .  .  the  best  in  performance! 

Houstonians  look  to  KPRC-TV  for  leadership  .  .  .  because  Houstonians  know 
KPRC-TV  is  FIRST. 

For  the  lowest  cost  per  thousand  and  the  highest  percentage  of  results,  buy 
KPRC-TV.  Call  Edward  Petry  and  Company,  or  write  direct  for  availabilities. 


FIRST 
FIRST 
FIRST 
FIRST 
FIRST 
FIRST 
FIRST 
FIRST 


n  coverage 
n  circulation 
n  ratings 
n  local  live  shows 
n  news 

n  public  service 
n  merchandising  &  promotion 
n  physical  equipment 


IN  RATINGS 


Four  TV  stations  serve  Houston.  Only  ONE  sells  it  EFFECTIVELY! 
The  proof:  February,  1954,  TV-Hooperatingsf  show  KPRC-TV  with  a 
Sunday  through  Saturday  average  evening  share  of  audience  74%. 
The  remaining  26%  share  of  audience  is  divided  among  the  remaining 
three  Houston  stations. 

ALL  TOP  DAYTIME  AND  NIGHTTIME  SHOWS  ARE  SEEN  ON  KPRC-TV! 


Houston's  Ten  Top  Daytime  Shows* 

RATINGS 

Superman   23 

Kit  Carson  20 

Sky  King   20 

Stu  Erwin   19 

Today   16 

Ding  Dong  School  .15 

Howdy  Doody  14 

Welcome  Travelers  13 

Matinee   .10 

On  Your  Account  .10 


1. 
2. 
3. 
4. 
5. 
6. 
7. 
8. 
9. 
10. 


Houston's  Ten  Top  Nighttime  Shows* 

RATINGS 

This  Is  Your  Life  58 

Dragnet   57 

Ozzie  &  Harriet  55 

You  Bet  Your  Life.  .  .55 

I  Married  Joan  54 

My  Little  Margie  .  54 
Heart  Of  The  City  53 

Cisco  Kid  51 

Robert  Montgomery.  .51 
Amos  n'  Andy  49j 


1. 
2. 
3. 
4. 
5. 
6. 
7. 
8. 
9. 
10. 


NBC-ABC 


CHANNEL 


HOUSTON 


JACK  HARRIS,  Vice  President  and  General  Manager 
Nationally  Represented  by  EDWARD  PETRY  &  CO. 


2\ 


IN  REVIEW 


2,750,000 
prosperous  mid- 
westerners  live 
within  KGGF's 
V2  MV  coverage. 
The  10  county 
non-metropolitan 
Coffeyville 
trade  area, 

L  alone,  is  a 
major  market  of 
271,300  people. 
KGGF  has  been 
the  "home  town" 
station  to  these 
folks  for  23  years. 

k  Ask  Weed  &  Co. 
'ubout  KGGF  .  .  . 
10  kw  (d)  and 
5  kw  on  clear 
channel  690  kc. 


WHERE'S  RAYMOND? 

Network:  ABC-TV 

Time:  Thurs.,  8:30-9  p.m.  EST 

Starring:  Ray  Bolger 

Cast:  Allyn  Joslyn,  Viv  Janiss,  Dick  Erd- 
man,  Maurice  Kelly,  Yvette  Dugay, 
Gloria  Pall,  Noel  Neill  and  Dolores 
Graham 

Producer:  Jerry  Bresler 

Script  Writer:  Paul  Henning 

Director:  Sidney  Lanfield 

Co-Sponsors:  American  Cigar  &  Cigarette 
Co.  and  Sherwin  Williams  Co. 

Agencies:  Sullivan,  Stauffer,  Colwell  & 
Bayles;  Fuller,  Smith  &  Ross 


STRENGTH  of  a  situation  comedy,  such  as 
Where's  Raymond  rests  in  large  part  on  the 
shoulders  of  the  script  writer.  When  the  series 
was  launched  several  months  ago,  even  such  a 
talented  and  versatile  performer  as  Ray  Bolger 
could  not  overcome  the  handicap  of  a  stilted 
scenario.  Happily,  a  second  examination  of 
the  program  (March  25)  revealed  that  the  story- 
line material  has  been  reinforced  to  provide 
Mr.  Bolger  with  a  more  appropriate  framework 
for  his  showmanship. 

There  were  chuckles  aplenty  and  numerous 
opportunities  for  Mr.  Bolger  to  capitalize  on 
his  particular  brand  of  droll  humor.  But  the 
program  could  have  shown  the  star  to  better 
advantage  had  the  producers  exploited  Mr. 
Bolger's  rare  gift  for  comic  dancing.  In  only 
one  scene  was  he  allotted  time  for  his  particular 
specialty,  and  this  was  for  an  Apachio  dance 
in  which  Mr.  Bolger  did  not  shine.  In  fairness, 
it  must  be  pointed  out  that  the  dance  fitted  in 
naturally  with  the  motif  of  the  story-line. 

Mr.  Bolger  is  supported  by  an  excellent 
staff,  particularly  Allyn  loslyn.  Viv  Janiss  and 
Dick  Erdman. 


GENERAL  FOODS  25TH 
ANNIVERSARY  SHOW 

Networks:  ABC-TV,  CBS-TV,  NBC-TV, 
DuMont 

Time:  Sun.,  March  28,  8-9:30  p.m.  EST 

Producer-Director:  Ralph  Levy 

Musical  Director:  Harry  Sosnick 

Musical  Arrangements:  Robert  Russell 
Bennett 

Choreographer:  John  Butler 

Set  Designer:  Richard  Jackson 

Cast:  Jack  Benny,  Ed  Sullivan,  Edgar 
Bergen  and  Charlie  McCarthy,  Mary 
Martin,  Ezio  Pinza,  Yul  Brynner,  Tony 
Martin,  Rosemary  Clooney,  Groucho 
Marx,  Patricia  Morison,  John  Raitt,  Jan 
Clayton,  Gordon  MacRae,  Florence  Hen- 
derson, Janice  Rule. 

Sponsor:  General  Foods 

Agency:  Young  &  Rubicam 


WHAT  was  planned  as  a  spectacular  celebra- 
tion commemorating  the  11th  birthday  of  the 
Richard  Rodgers-Oscar  Hammerstein  II  team 
and  the  25th  anniversary  of  General  Foods 
turned  into  spectacular  disappointment.  The 
General  Foods  25th  Anniversary  Show,  present- 
ed on  all  four  tv  networks  March  28,  was  an  oc- 
casion for  wasting  more  money,  more  time  and 
more  talent  than  perhaps  any  other  highly  pub- 
licized one-time  shot  in  tv  history. 

There  were  moments,  of  course,  when  nice 
things  happened.  Mary  Martin  can  still  en- 
chant an  audience  when  she  concentrates  her 
zestful  talent  on  "I'm  in  Love  With  a  Wonder- 
ful Guy."  But  the  magic  touch  that  has  come 
to  be  synonymous  with  Rodgers  and  Hammer- 
stein was  missing  from  this  production.  Except 
for  "a  few  of  the  excerpts  from  their  six  Broad- 
way shows,  the  bad  moments  stacked  up  a 
rather  noticeable  majority. 

These  master  craftsmen  of  the  theatre  ap- 


parently left  their  tools  at  heme  when  they  took 
on  this  assignment.  Most  of  the  errors  were 
ones  of  omission.  The  first  consideration  in  a 
shew  of  this  size  should  be  a  complete,  work- 
able, coherent  script.  In  this  case  there  wasn't 
one.  Miss  Martin,  who  narrated  a  good  seg- 
ment of  the  program,  kept  paraphrasing  ner 
original  introductory  comments  about  the  great 
contributions  Messrs.  Rodgers  and  Hammerstein 
had  made  to  the  stage. 

When  Miss  Martin  was  busy  elsewhere  the 
between-numbers  bits  were  filled  by  Jack  Benny, 
Edgar  Bergen  and  Charlie  McCarthy,  Ed  Sulli- 
van and  Groucho  Marx.  Mr.  Benny  did  one 
skit  on  the  horror  of  paying  $6.60  for  a  ticket 
for  "Carousel."  It  had  nothing  whatever  to  do 
with  the  telecast  but  its  unappropriate  quality 


MESSRS.  RODGERS  and  HAMMERSTEIN 
And  then  they  wrote  .  .  . 

was  diminished  somewhat  by  the  consideration 
that  there  wasn't  much  that  passed  before  the 
camera  that  did  have  anything  to  do  with  build- 
ing a  strong  showcase  for  R  &  H  hits. 

Because  the  show  lacked  even  a  semblance 
of  continuity  it  never  did  get  off  the  ground. 
The  pace  was  all  off,  the  dialogue  meaningless, 
the  talent  handicapped  by  the  strain  of  knowing 
that  things  were  going  from  bad  to  worse. 

Even  some  excerpts  were  not  up  to  the  usually 
high  Rodgers  and  Hammerstein  production 
standards.  "Oklahoma's"  "Oh,  What  a  Beauti- 
ful Morning,"  sung  by  Gordon  MacRae,  lacked 
the  zip  that  made  it  an  American  classic.  And 
the  rousing  "Oklahoma!"  number  was  given 
only  a  moderately  enthusiastic  production. 

Rosemary  Clooney's  success  as  a  pop  singer 
can  hardly  be  challenged  but  she  was  never  cut 
out  to  sing  the  ingenue  lead  in  "Me  and  Juliet." 
The  scene  from  that  show  when  Miss  Clooney 
sang  "No  Other  Love  Have  I"  was  one  of  the 
show's  more  embarrassing  moments.  The  other 
excerpts — scenes  from  "Carousel,"  "South 
Pacific,"  "Allegro"  and  "The  King  and  I" — 
retained  traces  of  the  quality  direction  and  stag- 
ing that  made  them  outstanding  theatre. 

Both  Mr.  Rodgers  and  Mr.  Hammerstein 
made  a  brief  appearance  in  a  contrived  situa- 
tion with  Groucho  Marx  who  was  worked  into 
the  telecast  in  his  m.c.  role  on  You  Bet  Your 
Life.  A  less  artificial  interview  would  have 
been  more  suitable. 

From  a  commercial  aspect  it's  estimated  that 
time  and  talent  charges  for  General  Foods  25th 
Anniversary  Show  ran  somewhere  between 
$350,000  and  $500,000.  The  whole  business 
might  serve  to  disprove  the  popular  theory  that 
you  always  get  what  you  pay  for. 
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A  compelling  radio  program  based  on  a  great 


LIFE 


series 


No  story  ever  written  could  be  more  fascinating  than  the 
story  of  "the  world  we  live  in."  LIFE  made  it  into  an 
outstanding  magazine  series.  Now,  in  cooperation  with 
LIFE,  we  proudly  introduce  THE  WORLD  WE  LIVE  IN 
as  a  compelling  and  outstanding  radio  program. 

This  weekly  series  explores  the  earth,  sea  and  air,  and 
the  strange  creatures  which  inhabit  them  .  .  .  the  fantastic 
drama  of  our  world's  misty  beginnings,  and  the  story  of 
its  probably  violent  end.  All  programs  will  be  produced  and 
directed  by  Peabody  Award -winner  Sherman  H.  Dryer, 


with  original  music  composed  especially  for  the  series. 
Last  week's  premiere:  "The  Earth  Is  Born."  Coming  soon: 
"The  Creatures  of  the  Sea";  "The  Land  Beneath  the  Wa- 
ters"; "The  Great  Age  of  Dinosaurs";  "The  Angry  Air." 

Here  is  a  program  that  is  absolutely  unique.  It  is  the 
"something  new"  that  stations  and  listeners  have  been 
waiting  for:  new  in  approach,  subject  matter,  excitement, 
and  new  in  importance. 

It  is  THE  WORLD  WE  LIVE  IN  .  .  .  heard  every 
Friday  at  9:30  PM  (EST)  on  ABC  Radio. 


ABC  radio  network 


REPRESENTING  LEADING  VHF  TELEVISION  STATIONS: 


EASTERN 

WBZ-TV 
WPIX 

WPTZ 
WCSC-TV 
WIS-TV 
WTVJ 

CENTRAL 

WHO-TV 

WOC-TV 

WDSM-TV 

WDAY-TV 

WBAP-TV 

KMBC-TV 

WCCO-TV 

WESTERN 

KBOI 

KBTV 

KGMB-TV 

KRON-TV 


VHF  CHANNEL  PRIMARY 

Boston  4  NBC 

New  York  11  IND 

Philadelphia  3  NBC 

Charleston,  S.  C.  5  CBS 

Columbia,  S.  C.  10  NBC 

Miami  4  ALL 

Des  Moines  13  cp  NBC 

Davenport  6  NBC 

Duluth  —  Superior  6  CBS 

Fargo  6  NBC 

Fort  Worth  — Dallas  5  ABC-NBC 

Kansas  City  9  CBS 

Minneapolis  —  St.  Paul  4  CBS 

Boise  —  Meridian  2  CBS 

Denver  9  ABC 

Honolulu  9  CBS 

San  Francisco  4  NBC 


NEW  YORK 


KEEPS  SAYING 

THESE  ARE  THE  TV  STATIONS  TO  BUY 
FOR  YOUR  NATIONAL  SPOT 


TELEVISION  CAMPAIGN!' 


A 


few  years  ago  not  even  we  could  have  guessed 
that,  as  of  today,  Free  &  Peters  would  be  representing 
VHF  stations  which  cover  over  10,000,000  U.  S. 
television  homes! 

With  National  Spot  Television  you  can  cover  any  number 
of  those  TV  homes  you  wish.  You  have  complete 
flexibility  in  your  planning  —  complete  choice  of  markets, 
stations,  time,  programs,  audiences,  budgets  and 
merchandising.  Which  of  the  markets  at  the  left  interests 
you  now?  All  of  them  are  "the  TV  stations  to  buy 
for  your  National  Spot  Television  campaign"! 


r^REE 


INC 


Pioneer  Station  Representatives  Since  1932 


CHICAGO         ATLANTA         DETROIT         FT.  WORTH         HOLLYWOOD         SAN  FRANCISCO 


Indiana's  First 

50,000  WATT  STATION 


THE  PEOPLE'S  CHOICE! 


•  WIBC's  fabulous  disc  jockey,  Easy 
Gwynn,  spends  5  hours  a  day,  5  days  a  week 
spinning  records  and  making  with  the  talk. 
85%  of  the  time  he's  on  the  air,  WIBC  has 
more  listeners  than  any  other  Indianapolis 
radio  station.*  The  secret?  It's  "Easy"  .  .  . 
Easy  chooses  music  the  people  like  .  .  .  and 
the  people  choose  Easy  .  .  .  and  WIBC! 

As  a  matter  of  fact  WIBC  programs,  pri- 
marily local  and  heavily  emphasizing  public 
service,  are  first  in  Indianapolis  and  the  sur- 
rounding 31  county  trading  area  64%  of  the 
time.*  For  more  sales,  your  best  buy  in  In- 
dianapolis is  WIBC! 


*Area  Pulse  Report 
November-  December 
1953 


WIBC,  Inc. 
30  West  Washington  Street 
Indianapolis  6, 
Indiana 


WIBC 


1070  KC 


The  Friendly  Voice  of  Indiana 


JOHN    BLAIR    &    COMPANY,    NATIONAL  REPRESENTATIVES 


OPEN  MIKE 


Right  and  Wrong 


EDITOR: 

.  .  .  We  recently  had  the  occasion  to  write 
to  Mr.  William  F.  E.  Long,  director  of  statistics 
at  Radio-Electronics-Television  Mfrs.  Assn., 
requesting  information  about  the  number  of 
radio  sets  shipped  to  dealers  by  manufacturers, 
each  year,  from  1950  through  1953. 

Although  the  1953  figures  that  Mr.  Long  sent 
us  completely  agreed  with  the  1953  figures  in 
your  publication  [March  1]  there  was  a  large 
difference  between  both  1952  figures.  Mr.  Long 
reports  7,776,651  sets  for  1952,  and  your 
column  quotes  7,066,794  sets  .  .  . 

Edward  W.  Balicki 
J.  Walter  Thompson 
New  York 

[EDITOR'S  NOTE:  B-T  correctly  quoted  an  of- 
ficial RETMA  release  which  itself  was  in  error. 
Mr.  Long's  figures  are  correct.] 

Editorial  Comment 

EDITOR: 

Your  editorial  "The  Free-Time  Grab  Bag" 
March  22  was  an  excellent  exposition  of  a  vital 
and  timely  topic. 

I  think  you  would  create  a  lot  of  thinking 
and  help  mould  honest  public  opinion  if  you 
were  able  eternally  to  promote  the  last  four 
paragraphs. 

Harry  G.  Westerfield 
National  Assn.  of 

Manufacturers 
Ardmore,  Pa. 

McCarthy  Coverage 

EDITOR: 

In  the  deadline  section  of  the  March  22  issue 
of  B«T,  in  the  box  titled  "Ten  For  McCarthy", 
there  was  a  slight  inaccuracy  I  would  like  to 
correct. 

WISN,  following  a  standard  policy  of  cover- 
ing all  important  public  affairs,  originated  its 
own  pick-up  of  the  McCarthy  speech  and  did 
not  take  the  WGN  feed.  This  was  not  a  special 
effort  on  the  part  of  our  station  which  remains 
constantly  alert  to  bring  to  the  people  of  Mil- 
waukee and  the  state  any  important  question 
irrespective  of  the  views  expressed.  I  am  sure 
that  if  Mr.  Stevenson  originated  a  talk  in  Mil- 
waukee we  would  certainly  make  every  effort 
to  cover  his  remarks. 

Harry  D.  Peck,  V.  P.  and 

Gen.  Mgr. 
WISN  Milwaukee 

Non-Directional 

EDITOR: 

The  article  regarding  television  directional 
antennas  in  the  March  22  issue  of  Broadcast- 
ing •  Telecasting  was  in  error  on  KRON-TV 
San  Francisco.  KRON-TV  does  not  employ  a 
directional  antenna  .  .  . 

Several  years  ago  KRON-TV  did  have  a  con- 
struction permit  for  a  directional  antenna,  but, 
upon  a  thorough  consideration  of  the  economic 
and  engineering  factors  involved,  this  permit 
was  returned  to  the  FCC.  .  . 

I  am  of  the  opinion  that  there  is  a  definite 
place  for  directional  antennas  in  television  and 
that  they  should  be  employed  where  the  engi- 
neering and  economic  factors  indicate.  In  fact, 
it  is  only  reasonable  to  employ  every  practical 
engineering  refinement  to  provide  maximum 
public  service  .  .  . 

Robert  L.  Hammett 
Consulting  Radio  Engineer 
San  Francisco 
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announcing  ihe  NyNaW  NEW 


mm 


\ 


0 


BRAND  NEW  FORMAT 
IS  LIVE,  LIVELY 


MUSIC  THAT 
LIKEABLE! 


,  .  .  the  songs  that  Tennessee  Ernie  doe's  best  .  .  .  comedy,  variety,  many 
top-flight  guests  .  .  .  all  Emceed  by  Tennessee  Ernie  himself  ...  in  a  way 
that  keeps  every  show  moving/at  a  fast  pace. 

260  OPEN-END  QUARTER  HOURS  IN 
THIS  SPARKLING  TRANSCRIBED  SERIES 

...  to  bring  your  audience/an  godless  variety  of  entertainment  with 
a  wide  appeal  to  every  age. 

AVAILABLE  AT  A  DOWN-TO-EARTH 
COST  YOUR  SPONSORS  CAN  AFFORD 

. . .  just  as  interesting  as  the  show  itself  is  the  price  for  "The  TENNESSEE 
ERNIE  Show"  in  your  market !  It's  low ! .  . .  much  lower  than  you'd  expect 
to  pay  for  this  network  type  program ! 

PHONE,  WIRE  OR  WRITE 

RADIOZARK  ENTERPRISES, 

606  ST.  LOUIS  STREET  -  PHONE  2-4422  -  SPRINGFIELD,  MISSOURI 


Broadcasting    •  Telecastinc 


April  5,  1954    •    Page  19 


COVERAGE  POP.:  431,900 
MARCH  SET  COUNT:  51,928 


KDUB-TVd 

LUBBOCK,  TEXAS 


pres.  &  gen.  mgr., 
W.  D.  "Dub"  Rogers 

national  sales  mgr., 
George  Collie 


our  respects 


to  VINCENT  BOGAN  WELCH 


WASHINGTON  radio  attorneys  are  working 
round  the  clock  these  days,  and  lean,  hard- 
driving  Vin  Welch — new  president  of  the  Fed- 
eral Communications  Bar  Assn. — is  no  excep- 
tion. 

At  the  moment,  he  has  four  tv  hearings 
going  at  the  same  time. 

How  does  he  do  it?  Simple.  Work  24  hours 
a  day,  and  have  plenty  of  stamina. 

That's  not  too  difficult  for  Mr.  Welch.  Even 
in  his  youth  he  was  accustomed  to  keeping 
a  dozen  activities  going  at  the  same  time. 

At  Bowdoin  College,  in  his  native  Maine, 
Mr.  Welch  was  a  seven-letter  man — boxing, 
swimming,  football,  track,  basketball,  tennis, 
golf.  He  was  captain  of  his  boxing  and  swim- 
ming teams.  Not  content  with  sports,  he  was 
also  a  member  of  the  debating  team,  was 
active  in  the  dramatic  society  and  was  business 
manager  of  the  college  year  book. 

And,  he  was  a  Dean's  list  honor  student. 

This  profligacy  of  energy  was  not  new.  Be- 
ginning at  the  age  of  eight,  young  Welch 
worked  every  summer  until  he  finished  law 
school.  He  was,  not  chronologically,  a  maga- 
zine salesman,  caddy,  bathhouse  boy,  dish- 
washer, bell  hop,  desk  clerk,  mechanic,  service 
station  attendant,  traffic  counter,  waiter,  insur- 
ance salesman,  government  clerk  and  prison 
guard. 

Since  then  he  has  conserved  his  energies 
somewhat.  But,  the  physical  stamina  and  re- 
serve is  still  there. 

"He's  the  only  man  I  know,"  one  of  his 
colleagues  said  the  other  day,  "who  can  work 
all  night  and  still  be  fresh  and  alert  next 
morning." 

Vincent  Bogan  (his  mother's  maiden  name) 
Welch  was  born  in  1917  in  Portland,  Me.  He 
received  his  A.B.  from  Bowdoin  in  1938  and 
his  LL.B.  from  Harvard  Law  School  in  1941. 
At  Harvard  he  cut  down  on  his  extra-curricular 
activities.  He  was  active  only  in  the  Legal 
Aid  Society  which  aided  indigent  Bostonians 
and  gave  young  lawyers  their  first  taste  of  law 
practice. 

Washington  was  much  in  the  minds  of  the 
budding  barristers  who  attended  Harvard 
classes  in  the  1938-1941  years.  Many  graduates 
had  joined  the  ranks  of  the  New  Deal  ad- 
ministration in  those  stirring  times  and  young 
Welch  did  not  escape  the  crusading  spirit. 

Following  Harvard,  the  young  attorney  put 
in  a  spell  in  his  father's  law  office  in  Portland. 
But  finding  the  practice  not  up  to  his  expec- 
tations, he  put  in  his  bids  for  Washington  and 
in  the  fall  of  1941  joined  the  FCC  as  a 
special  attorney  in  the  common  carrier  division. 

A  year  of  tariffs,  rate  cases,  and  other  com- 
mon carrier  legal  problems  and  then  Mr.  Welch 
went  into  the  Navy  as  an  ensign,  with  six 


months  at  communications  school  at  Harvard 
and  to  the  Pacific — communications  officer  and 
operations  officer  for  Task  Force  71,  which 
numbered  among  its  submarine  corps  those 
who  slid  into  Tokyo  Harbor  during  the  height 
of  the  war,  and  executive  officer  of  Headquar- 
ters Squadron,  Fleet  Airwing  No.  10.  Lt.  (j.g.) 
Welch  was  mustered  out  in  October  1945. 

Back  to  the  FCC,  but  this  time  in  the  Broad- 
cast Branch  of  the  Law  Dept.  First  on  fm 
matters,  -then  am.  During  those  months,  he 
handled  the  first  comparative  hearings  for 
grants  on  550  kc  and  for  1600  kc. 

In  July  1946,  with  Harold  E.  Mott,  an  FCC 
associate,  Mr.  Welch  left  the  FCC  and  formed 
the  Washington  radio  law  firm  of  Welch  & 
Mott.  In  1947,  Edward  P.  Morgan,  ex-FBI 
man  and  former  counsel  to  the  Tydings  sub- 
committee investigating  communism  in  the 
State  Department,  joined  the  firm,  which  be- 
came Welch,  Mott  &  Morgan.  Like  its  name, 
the  firm  grew  from  a  two-room  suite  in  the 
Occidental  Bldg.  to  two  floors  in  the  Erickson 
Bldg.  It  now  specializes  in  the  whole  field  of 
administrative  law.  Among  Mr.  Welch's  major 
radio  representations  have  been  the  Motion 
Picture  Assn.  of  America,  in  the  theatre  tv 
hearings  last  year,  and  20th  Century-Fox  in 
the  acrid  San  Francisco  pre-freeze  tv  hearing 
— forerunner  of  the  bitter  tv  hearings  today. 

Mr.  Welch  married  a  Philadelphia  girl, 
Barbara  Gross,  in  1941  while  he  was  attending 
Harvard.  They  live  on  one  and  a  quar- 
ter acres  in  Ravenswood,  in  Fairfax  County, 
Virginia,  10  miles  from  Washington.  His  in- 
terest in  sports  continues  high — he  has  just 
finished  building  himself  a  tennis  court — and 
he  golfs  and  swims  whenever  he  has  time.  He's 
developed  a  keen  interest  in  skiing  and  both  he 
and  his  wife  journey  to  the  snows  of  New 
England  and  Canada  or  to  the  waters  of  Florida 
whenever  they  can. 

At  the  annual  FCBA  picnic  outing,  Vin 
Welch  is  the  perennial  pitcher  for  the  lawyers 
in  the  regular  softball  game  against  the  FCC. 

Mr.  Welch  is  vice  chairman  of  the  Radio- 
Communications  Committee  of  the  District  of 
Columbia  Bar  Assn.  He  is  also  a  member  of 
the  American  Bar  Assn.  and  the  American 
Judicature  Society.  He  is  a  member  of  the 
D.  C.  and  Maine  bars.  He  is  active  in  the 
American  Legion,  Amvets,  Variety  Club,  and 
the  Washington  Board  of  Trade. 

As  the  1954  president  of  FCBA,  Mr.  Welch 
has  two  hopes.  He  aims  to  bring  to  fruition 
a  joint  FCBA-FCC  endeavor  which  involves 
codifying  and  bringing  up-to-date  that  agency's 
rules  and  regulations,  including  practices  and 
procedures.  He  also  hopes  to  get  the  FCBA 
to  work  on  non-broadcast  practices  and  pro- 
cedures. 
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The  locals  in  one  part  of  Bavaria  have  an  unusual  way 
of  determining  whether  the  local  beer  is  up  to  snuff. 
They  pour  a  batch  on  a  bench  and  have  several  prom- 
inent citizens  apply  their  leather-covered  posteriors 
to  the  puddle.  If  the  bench  sticks  to  them  when  they 
arise,  the  batch  is  declared  a  success  and  all  hoist  a  few 
steins  in  celebration. 

Personally,  we  aren't  advocating  the  system,  and  besides 
we  prefer  our  lager  with  a  head  on  it  .  .  .  but  it  makes 


a  good  example  of  how  tastes  vary.  Local  tastes  in  radio 
fare  vary  too,  and  that's  what  makes  America's  strong 
independent  stations  such  a  good  advertising  buy.  Only 
the  independents  program  exclusively  for  the  folks  in 
their  areas  .  .  .  give  the  home  folks  just  what  they  want. 
A  satisfied  audience  is  a  buying  audience — and  that's 
the  result  your  selling  message  will  get  on  any  of  na- 
tion's strong  independents  listed  below.  Write  any  of 
them  for  the  facts. 


INDEPENDENTS  PROGRAM  EXCLUSIVELY  FOR  THEIR  AUDIENCE! 


WCUE 

—  Akron,  Ohio 

WMIL 

—  Milwaukee,  Wisconsin 

KREM 

WCOP 

—  Boston,  Mass. 

WKDA 

■ —  Nashville,  Tennessee 

WTXL 

WDOK 

—  Cleveland,  Ohio 

WAVZ 

—  New  Haven,  Conn. 

KSTN 

KMYR 

—  Denver,  Colorado 

WTIX 

—  New  Orleans,  La. 

KSTL 

KCBC 

—  Des  Moines,  Iowa 

KBYE 

—  Oklahoma  City,  Okla. 

WOLF 

WIKY 

—  Evansville,  Indiana 

KOWH 

—  Omaha,  Nebraska 

KFMJ 

KNUZ 

—  Houston,  Texas 

KXL 

—  Portland,  Oregon 

KWBB 

WXLW 

—  Indianapolis,  Indiana 

KITE 

■ —  San  Antonio,  Texas 

WNEB 

WJXN 

—  Jackson,  Mississippi 

KSON 

—  San  Diego,  California 

CKXL 

KLMS 

—  Lincoln,  Nebraska 

KYA 

—  San  Francisco,  California 

CKNW 

WKYW 

—  Louisville,  Kentucky 

KEAR 

—  San  Mateo,  California 

CKY 

WMIN 

—  Minneapolis — St.  Paul,  Minn. 

KOL 

—  Seattle,  Washington 

They  are  all  members  of  AIMS  —  Association  of  Independent  Metropolitan 
Stations  —  each  the  outstanding  independent  station  in  a  city. 


—  Spokane,  Washington 

—  Springfield,  Mass. 

—  Stockton,  California 

—  St.  Louis,  Missouri 

—  Syracuse,  New  York 

—  Tulsa,  Oklahoma 

—  Wichita,  Kansas 

—  Worcester,  Mass. 

—  Calgary,  Alberta,  Canada 

—  Vancouver,  B.  C,  Canada 

—  Winnipeg,  Manitoba,  Canada 


Aim  for  BULL'S-EYE  results. ..with  the  AIMS  GROUP 
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IN  RADIO! 


NOW 


IN  TV! 


Texas! 


CBS  AND  DuMONT 
TELEVISION  NETWORKS 


Wick ita  Sfalls  cje/e  vision,  3r 


HARRY  RENFRO 


on  all  accounts 

A  SPORTS  fan  all  his  life,  Harry  Renfro  seems 
particularly  suited  for  his  role  as  radio-tv  di- 
rector and  account  executive  on  Anheuser- 
Busch  at  D'Arcy  Adv.  Co.,  St.  Louis,  where 
baseball  and  beer  go  hand  in  hand  on  behalf 
of  Budweiser. 

In  this  capacity,  Mr.  Renfro,  a  veteran  but 
youthful  ex-broadcaster  himself,  has  been  the 
"contact  man"  for  the  owner  of  the  St.  Louis 
Cardinals  National  League  club. 

Mr.  Renfro  has  been  wrapped  up  most  of 
his  life  in  radio  and  television,  dating  back  to 
his  early  days  as  a  staff  announcer  at  WEW 
St.  Louis. 

Harry  Keeton  Renfro  was  born  in  St.  Louis 
on  March  19,  1915,  attended  grade  and  high 
schools  there,  and  later  the  universities  of  St. 
Louis  and  Washington.  He  landed  his  first 
radio  job  at  WEW  in  1934  and  four  years  later 
moved  over  to  KXOK  when  it  first  took  the  air. 
He  subsequently  became  chief  announcer,  news 
editor,  program  director,  public  relations  chief, 
director  of  sales  service  and,  finally,  assistant 
general  manager. 

While  on  the  staff,  Mr.  Renfro  once  per- 
formed the  considerable  feat  of  announcing 
more  than  3,000  dance-orchestra  remotes  in 
less  than  two  years.  He  announced  the  pickups 
from  St.  Louis  night  club  spots,  which  were 
piped  to  the  old  Blue  Network. 

During  World  War  II  Mr.  Renfro  served 
with  Naval  Intelligence  from  Australia  to 
Okinawa.  He  was  recalled  to  the  Marines  late 
in  1950  for  another  18-month  stretch  as  public 
information  officer  in  Korea. 

Early  in  1952  Mr.  Renfro  returned  to  KXOK 
(which  got  Cards'  broadcast  rights  this  year). 
Together  with  Dancer-Fitzgerald-Sample,  he 
organized  a  large  midwest  baseball  broadcast 
network  for  Falstaff  Brewing  Co.,  which  spon- 
sored the  St.  Louis  Browns  games. 

When  Anheuser-Busch  bought  the  Cards  last 
year,  Mr.  Renfro  joined  D'Arcy  as  the  baseball 
specialist.  He  has  directed  the  burden  of  con- 
tact-and-contract  duties  involving  plans  for  350- 
station  coverage  of  the  Bill  Stern  show  each 
weekday  evening;  broadcasts  of  all  Cards 
games  on  a  substantial  regional  network;  77 
road  telecasts  of  the  Cards  on  WTVI  (TV) 
Belleville  (St.  Louis);  play-by-play  of  games 
of  Cards'  franchises  in  minor  league  cities. 

Mr.  Renfro  married  the  former  Margaret 
Lydon.  They  have  a  daughter,  Patti.  Mr. 
Renfro  is  a  member  of  the  board  of  governors 
of  the  St.  Louis  Advertising  Club  and  was  an 
organizer  and  later  vice  president  of  the 
Missouri  Broadcasters  Assn. 
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It's  No  Draw... in  Omaha 

KMTV  leads  the  race  ...  by  a  mile  ...  in  the  Omaha  area.  How  do 
you  measure  a  winner?  If  it  is  by  audience  ratings,  we  got  'em. 
The  most  recent  Pulse  Survey  (January  4-10)  gave  KMTV  12  of  the 
top  15  shows — in  fact,  9  of  the  top  10,  plus  the  top  multi-weekly  show, 
plus  the  highest  rated  local  TV  production.  And,  the  most  recent 
ARB  Survey  (February  8-14)  revealed  that  KMTV  once  again  led 
the  parade  with  11  of  the  top  15  shows  and  also  the  highest  rated 
local  show. 

This  championship  performance  isn't  new  to  KMTV.  In  every  Pulse 
rating  for  the  past  txoo  years,  KMTV  has  proved  to  be  the  most 
looked-at,  most  listened-to  television  station  in  the  Omaha  area. 

In  this  rich  240,000-set  area,  KMTV  offers  you  the  biggest  audience 
.  .  .  the  most  dependable  signal  to  reach  this  market  .  .  .  the  sales 
results  of  some  300  satisfied  local  and  national  clients. 

Smart  advertisers  all  agree:  In  Omaha,  the  place  to  be  ...  is  Channel  3. 


TELEVISION  CENTER 


CHANNEL  3 

MAY  BROADCASTING  CO. 


CBS-TV 
ABC-TV 
DUMONT 


OMAHA 


Represented  by 


Edward  Petry  &  Co.,  Inc. 
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this  question  asked  by 
American  Research  Bureau,  Inc. 

the  answer 

CHANNEL 

WSLS-TV 


10 


ROANOKE  96%  for  channel  10 
LYNCHBURG  86%  for  channel  10 
DANVILLE      6 1  %  for  channel  10 

a  metropolitan  market  of  356,200 
population-2.226%  of  USA 


MILESTONES 


THIRTIETH  anniversary  with  Westing  nouse 
Broadcasting  Co.  for  H.  W.  Irving  (r)  re- 
calls many  memories.  Mr.  Irving,  Trans- 
mitter supervisor  tor  KDKA  Pittsburgh, 
examines  the  microphone  he  used  when 
KDKA  broadcast  to  Admiral  Richard 
Byrd's  first  Antarctic  expedition.  L.  R. 
Rawlins  (I),  KDKA  manager,  has  been 
with  WBC  1 1  years;  Ward  London  (c), 
station's  studio  supervisor,  has  begun  his 
35th  year  with  Westinghouse. 

►  ASCAP  celebrated  its  40th  anniversary  last 
Tuesday  with  a  banquet  at  the  Waldorf-Astoria 
in  New  York,  attended  by  some  1,500  members 
and  guests. 

►  J.  A.  DUPONT,  president-general  manager 
of  CJAD  Montreal,  marked  his  30th  anniver- 
sary in  radio  March  15.  He  joined  CKAC 
Montreal  as  an  announcer  in  1924,  later  be- 
came manager  and  in  1932  joined  the  Cana- 
dian Radio  Broadcasting  Commission,  con- 
tinuing with  its  successor  the  Canadian  Broad- 
casting Corp.  as  commercial  manager  for  Que- 
bec province.  In  1945  he  left  the  CBC  to 
start  CJAD. 

►  RUTH  CRANE,  women's  director,  cele- 
brated her  10th  anniversary  with  WMAL-AM- 
TV  Washington  March  17.  She  was  honored 
by  the  Gas  Appliance  Manufacturers'  Assn. 
with  a  cocktail  party  and  the  installation  of  an 
all-gas  kitchen  on  the  studio  set  where  Miss 
Crane's  Modern  Woman  program  is  produced. 

►  WTVJ  (TV)  Miami  observed  its  fifth  anni- 
versary March  21. 


PRESENTING  Blenda  Newlin  a  silver  tray 
commemorating  her  20  years  with  KSFO- 
KPIX  (TV)  San  Francisco  is  Philip  G.  Lasky 
(r),  vice  president  of  the  stations.  Frank- 
lin M.  Dumm  (I),  secretary-treasurer,  first 
hired  Miss  Newlin  in  1934.  She  has  been 
executive  secretary  to  Mr.  Lasky  and  more 
recently  to  Alan  Torbet,  KSFO  general 
manager,  not  shown. 


SHENA  NOOAII  LIFE  STATIONS*  INC. 

WSLS  AM-FM-TV 

R  OA  NOME,  VIRGINIA 

Itepresentetl  Nationally  —  Av>eryi-Knodel9  Inc. 
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lAy,  fiow 
you  We  grown! 


FISH 
STORY 


. .  .a  true  one! 


Left,  WWDC's  Art  Brown;  Right,  Sam  Del  Vecchio. 

Sam  Del  Vecchio,  owner  of  Frank  Del  Vecchio  &  Son  sporting  goods  store,  had  a  problem. 
How  could  he  get  the  good  fishermen  of  Washington  all  the  way  over  to  his  store  in  the  South- 
east section.  He  solved  it  the  way  so  many  others  have  found  quick  and  profitable — he  bought 
time  on  WWDC.  Now  he  says: 

"Art  Brown  and  WWDC  are  my  two  best  salesmen.  Fishermen  from  all  over  town 
drop  by  here  and  stock  up  the  very  morning  they're  going  fishing.  My  store  is  showing 
a  healthy  increase  every  year." 

WWDC  can  help  your  business  grow  in  the  rich  Washington 
market.  Let  your  John  Blair  man  give  you  the  whole  story. 


In  Washington,  D.  C.  it's 

WWDC 

Represented  nationally  by  John  Blair  &  Co. 
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Another  Reason  Why 
WPTF  is 

North  Carolina's 

i  i 

Number  One 

i 

Salesman 


Right  Hand  Man  Tom  Maness 


6  North  Carolina  rates  more  firsts 
in  recognized  market  surveys 
than  any  other  Southern  state. 
More  North  Carolinians  listen  to 
WPTF  than  to  any  other  station. 


North 
Number  I  Salesman 

NBC  Affiliate  for. RALEIGH  -DURHAM  and  Eastern  North  Carolina 


Tom  Maness  is  your  right  hand  man  at  WPTF.  He's  our 
Copy  Chief  (And  yours,  too!),  responsible  for  maintaining 
perfection  in  all  on-the-air  material.  He's  the  one  who 
checks  your  selling  messages — programs  and  announce- 
ments— to  make  sure  you  will  be  putting  your  best  foot 
forward  when  you  go  on  the  air  at  WPTF.  He  makes  sure 
instructions  from  you  and  your  agency  are  carried  out. 
He  adds  that  extra  polish  which  guarantees  better  results 
when  you  buy  WPTF.  He's  another  member  of  the  team 
that  makes  WPTF  the  Number  One  Salesman  in  the 
South's  Number  One  State! 


WPTF 


50,000  WATTS  680  KC 
FREE  &  PETERS  REPRESENTATIVE     R  H.  MASON,  General  Manager,  GUS  YOUNGSTEADT.  Sales  Manag.r 
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BAB  SETS  RECORD  BUDGET, 
PLANS  '54-  55  EXPANSION 

Here  are  the  major  objectives  for  the  new  fiscal  year: 

•  Membership  drive  aimed  at  producing  $800,000  budget 
for  the  '55-'56  fiscal  year. 

•  Expansion  into  Canada  with  limited  BAB  service  to 
stations  there. 

•  Research  to  find  out  where  radio  and  tv  sets  are. 

•  A  continuation  of  the  exploitation  of  local  revenue 
sources. 

•  A  vigorous  effort  to  sell  national  advertisers  on  radio. 


A  RECORD  budget  of  $687,000  by  BAB  for 
the  new  fiscal  year  and  a  budget  target  of 
$800,000  per  year  by  next  March  were  ap- 
proved by  the  BAB  board  at  its  semi-annual 
meeting  last  Tuesday  in  New  York.  BAB's 
fiscal  year  runs  from  April  1  to  March  31. 

The  board,  headed  by  Chairman  Charles  C. 
Caley,  WMBD  Peoria,  also  gave  its  approval  to 
a  series  of  new  and  expanded  projects  for  the 
coming  12  months,  including  a  plan  to  expand 
into  Canada  by  offering  a  limited  BAB  service 
to  stations  there;  new  series  of  37  area  sales 
clinics  to  be  conducted  between  June  7  and  Aug. 
31,  but  to  be  limited  to  BAB  member  stations; 
BAB  participation  in  the  NARTB  convention 
next  month  with  a  May  27  program  presenting 
major  local  and  national  radio  advertisers  in 
discussions  of  their  success  with  the  aural 
medium,  and  participation  in  the  Advertising 
Research  Foundation-Alfred  Politz  Research 
census  of  radio  and  tv  sets,  which  BAB  and  the 
four  networks  are  financing  (see  story,  page 
28). 

Four  Big  Missions 

Board  approval  also  was  given  to  four  major 
objectives  of  the  bureau's  1954-55  program.  As 
outlined  by  Donald  W.  Thornburgh  of  WCAU 
Philadelphia,  chairman  of  the  plans  committee, 
and  BAB  President  Kevin  Sweeney,  the  objec- 
tives are: 

( 1 )  To  continue  the  "encirclement"  of  the 
principal  sources  of  local  radio  business;  (2) 
To  attack  the  three  "roadblocks"  to  selling  radio 
nationally,  which  were  described  as  questions 
posed  by  advertisers  as  to  the  "location"  of  the 
radio  audience,  the  effectiveness  of  radio  as 
against  newspapers,  and  the  desire  of  their  deal- 
ers and  distributors  for  radio  against  other 
media;  (3)  To  complete  the  campaign  to  sell 
nighttime  radio,  and  (4)  To  upgrade  the  calibre 
of  radio  salesmanship. 

The  attack  on  the  three  so-called  "road- 
blocks" will  be  waged  in  large  measure  by  re- 
search— such  as  the  ARF-Politz  study,  which 
among  other  things  is  designed  to  show  the 
locations  at  which  people  listen — and  by  con- 
tinuing the  campaign  to  sell  radio  to  advertisers 


at  both  national  and  local-regional  levels. 

George  Higgins,  KMBC  Kansas  City,  was 
named  chairman  of  the  membership  committee 
— which  is  slated  to  undertake  a  concerted  drive 
as  part  of  the  work  toward  the  goal  of  an 
$800,000  budget  by  1955— and  John  Patt  of 
WJR  Detroit  was  designated  head  of  the  nomi- 
nating committee  to  propose  a  successor  to  Mr. 
Caley  as  board  chairman  and  make  other  nomi- 
nations for  board  vacancies  occurring  next 
November. 

Mr.  Caley  will  have  served  IVi  years  as 
board  chairman  in  November. 

Appointed  to  serve  with  Mr.  Patt  on  the 
nominating  committee  were  Howard  Lane, 
KOIN  Portland,  Oreg.;  William  B.  McGrath, 
WHDH  Boston;  Adrian  Murphy,  CBS;  H.  Pres- 
ton Peters,  Free  &  Peters;  Robert  A.  Schmid, 
Mutual,  and  Allen  M.  Woodall,  WDAK  Colum- 
bus, Ga. 

William  B.  Ryan,  who  resigned  as  BAB 
president  last  November,  was  presented  a  scroll 
of  appreciation  for  his  services. 


MR.  SWEENEY 

Referring  to  the  ARF-Politz  study,  one-third 
of  whose  $80,000  cost  is  being  paid  by  BAB, 
Chairman  Caley  said  further  research  to  de- 
termine the  extent  of  listening  to  the  nation's 
65  million  outside-the-living  room  sets  will  be 
considered  as  soon  as  the  ARF-Politz  findings 
are  received  about  mid-June. 

Mr.  Caley  paid  tribute  to  BAB  progress 
under  Mr.  Sweeney,  saying,  "We  feel  that  (he) 
and  the  other  members  of  BAB's  new  team 
have  made  very  real  progress  during  the  past 
three  months  toward  the  solution  of  some  of 
radio's  sales  problems,  and  the  entire  board  is 
enthusiastic  about  the  plans  they  have  outlined 
for  the  further  development  of  local  and  na- 
tional radio  business  and  for  the  building  of 
BAB." 

The  $687,000  budget  for  1954-55,  submitted 


FOUR  CRUCIAL  TESTS  OF  RADIO 


FOUR  separate  tests  of  radio's  selling  power 
in  four  different  fields  are  currently  in  progress 
in  campaigns  worked  out  and  being  conducted 
in  cooperation  with  BAB. 

In  New  York,  Macy's — one  of  the  nation's 
largest  department  stores  and  a  heavy  user  of 
newspapers — has  completed  the  first  phase  of  a 
test  in  which  it  entrusted  to  radio  the  entire 
build-up  for  one  of  its  "Super  Sales"  and  further 
tests  are  planned  [Closed  Circuit,  March  22]. 

In  Chicago,  Goldblatt  Bros,  is  using  radio 
to  test  its  effectiveness  in  selling  appliances,  and 
Henry  C.  Lytton  &  Co.  is  putting  on  a  cam- 
paign to  test  the  medium's  power  in  selling 
regular  and  high-priced  clothing  for  men. 

And  in  Denver,  the  American  Furniture  Co. 
— described  as  the  largest  furniture  store  be- 
tween the  West  Coast  and  the  Mississippi — last 
Thursday  launched  a  radio  drive  to  find  out 
how  well  radio  sells  furniture. 

Thus  radio  is  being  tried  as  a  department 
store  salesman;  as  an  appliance  salesman;  as 


a  salesman  of  higher  quality  clothes  for  men, 
and  as  a  furniture  salesman.  In  each  case  the 
campaigns  were  plotted  and  are  being  con- 
ducted in  close  cooperation  with  BAB. 

Macy's,  New  York,  is  understood  to  be  spend- 
ing about  $25,000  on  radio  time  for  its  tests. 
In  the  phase  just  completed,  the  store  placed 
schedules  on  the  four  network-owned  local  sta- 
tions, WABC,  WCBS,  WNBC  and  WOR,  and 
on  three  independents,  WINS,  WMCA  and 
WOV.  BAB  representatives  were  on  hand  at 
the  store  during  the  campaign  period  to  de- 
termine how  many  of  the  customers  first  learned 
of  the  sales  through  radio.  Results  currently 
are  being  tabulated  by  both  BAB  and  Macy's. 

In  the  Chicago  experiments,  Goldblatt's  is 
using  a  12-week  saturation  announcement  cam- 
paign and  Lytton's  is  placing  a  five-week 
schedule.  The  six  BAB  member  stations  in 
Chicago  cooperated  in  working  out  the  sched- 
ules, copy,  and  other  arrangements:  WBBM, 
WCFL,  WGN,  WIND,  WLS  and  WMAQ. 
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BAB  SEES  RECORD  YEAR 


MESSRS.  INGRIM  and  COHAN 


by  Ward  Ingrim  of  KHJ  Los  Angeles,  finance 
committee  chairman,  compares  with  $645,000 
for  the  1953-54  year.  Financial  objectives  for 
the  current  year  were  said  to  include  an  increase 
to  a  $750,000  annual  rate  by  November  as  well 
as  an  $800,000  rate  by  next  March. 

On  hand  for  the  board  meeting  were  Charles 
T.  Ayres,  ABC,  New  York;  Joseph  E.  Baudino, 
Westinghouse  Broadcasting  Co.,  Washington; 
John  P.  Blair,  John  Blair  &  Co.,  New  York; 
Charles  C.  Caley,  Chairman,  WMBD  Peoria,  111.; 
Martin  B.  Campbell,  WFAA  Dallas;  John  C. 
Cohan,  KSBW  Salinas,  Calif.;  William  H.  Fine- 
shriber  Jr.,  NBC,  New  York;  Simon  Goldman, 
WJTN  Jamestown,  N.  Y.;  Tom  Harker,  Storer 
Broadcasting  Co.,  Miami  Beach  (alt.  for  George 
B.  Storer);  John  S.  Hayes,  WTOP  Washington; 
George  J.  Higgins,  KMBC  Kansas  City;  Ward 
D.  Ingrim,  KHJ  Los  Angeles;  Edgar  Kobak, 
WTWA  Thomson,  Ga.;  Howard  Lane,  KOIN 
Portland,  Ore.;  William  B.  McGrath,  WHDH 
Boston;  Arch  L.  Madsen,  KOVO  Provo,  Utah; 
John  F.  Meagher,  KYSM  Mankato,  Minn.;  James 
H.  Moore,  WSLS  Roanoke,  Va.;  Adrian  Murphy, 
CBS,  New  York;  John  F.  Patt,  WJR  Detroit;  H. 
Preston  Peters,  Free  &  Peters,  New  York;  Wil- 
liam B.  Quarton,  WMT  Cedar  Rapids,  Iowa; 
Robert  A.  Schmid,  MBS,  New  York;  Kevin  B. 
Sweeney,  president,  BAB,  New  York;  Robert  D. 
Swezey,  WDSU  New  Orleans;  Donald  W.  Thorn- 
burgh,  WCAU  Philadelphia;  Allen  M.  Woodall, 
WDAK  Columbus,  Ga. 

Unable  to  attend  were:  Kenyon  Brown,  KWFT 
Wichita  Falls;  Robert  E.  Dunville,  WLW  Cin- 
cinnati; Herb  Hollister,  KCOL  Fort  Collins, 
Colo. 

BAB  &  SET  RESEARCH 

COMPLETION  of  plans  for  the  supervision 
and  validation  of  an  $80,000  nationwide  survey 
to  determine  the  number  and  location  of  radio 
and  tv  sets  in  the  country's  homes  and  automo- 
biles [B»T,  March  22],  was  announced  last 
week  by  the  Advertising  Research  Foundation. 

Broadcast  Advertising  Bureau  and  the  na- 
tional networks  are  underwriting  the  cost  of  the 
project,  whose  field  work — 10,000  interviews 
made  on  a  national  probability  sample  of 
households — will  be  conducted  by  Alfred  Politz 
Research  under  ARF  supervision.  Current 
schedule  calls  for  mid-summer  delivery  of  the 
information  to  be  developed  by  the  study. 

Objectives  of  the  study,  its  scope  and  its  de- 
sign have  been  approved  by  the  ARF  Technical 
Committee  headed  by  Arno  H.  Johnson,  vice 
president  and  media  director,  J.  Walter  Thomp- 
son Co.  The  project  will  be  supervised  by  a 
committee  whose  chairman  is  Harper  Carraine, 
director  of  research,  CBS  Radio.  Other  mem- 
bers are  G.  S.  Brady,  research  director,  General 
Foods  Corp.;  E.  L.  Deckinger,  vice  president  in 
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charge  of  research,  Biow  Co.,  and  Kevin 
Sweeney,  BAB  president. 

General  purpose  of  the  study  is  to  develop 
information  about  phases  of  radio  set  owner- 
ship not  as  yet  thoroughly  explored.  Number 
and  room  location  of  radio  sets  will  be  broken 
down  by  four  or  five  geographical  units;  metro- 
politan, non-metropolitan  urban  places  and 
non-metropolitan  rural  places;  tv  and  non-tv 
homes;  economic  groups. 

Radio  sets  in  working  order  in  each  room  of 
the  house — and  also  in  such  adjoining  places  as 
open  porches,  barns,  garages,  terraces  and  the 
like — will  be  counted  and  classified  by  type, 
with  an  effort  made  to  find  out  how  many  are 
am  only,  how  many  fm  and  how  many  am-fm 
receivers.  Age  of  the  sets  also  will  be  noted. 
The  survey  also  will  check  on  the  number  and 
type  of  family  cars — passengers  cars,  sta- 
tion wagons,  etc. — and  which  ones  are  equipped 
with  radios. 

The  survey  also  will  seek  to  determine  how 
many  tv  sets  in  each  home,  and  which  are  vhf 
only,  which  uhf  only  and  which  are  capable  of 
receiving  the  full  tv  ranges  from  ch.  2  to  ch.  84. 

Standard  definitions  to  be  used  in  the  study 
have  been  agreed  on  and  approved  by  the  ARF 
Technical  Committee.  The  determing  factor  for 
room  designation,  for  example,  is  the  dominant 
use  of  the  space.  A  one-room  dwelling's  sole 


MESSRS.  CALEY  and  SWEZEY 

room  would  be  called  its  living  room.  The  term 
"working  order"  as  applied  to  a  radio  or  tv  set 
means  that  it  can  actually  receive  a  program 
at  the  time  of  the  interview.  An  unconnected 
set  which  operates  by  house  current  will  be 
counted  in  working  order  if,  on  being  plugged 
in,  it  immediately  begins  receiving  programs. 

As  it  is  unlikely  that  every  interviewer  will 
be  able  to  check  on  the  working  condition  of 
every  set  in  every  room  in  every  home  included 
in  the  survey,  a  reliable  quality  control  pro- 
cedure is  being  set  up  with  a  sub-sample  of  10% 
to  be  used  to  determine  the  working  condition 
of  all  sets  with  a  high  degree  of  accuracy.  This 
research  technique  will  serve  as  a  guard  against 
inflation  introduced  by  people  claiming  more 
sets  than  they  actually  own,  or  deflation  through 
someone's  failure  to  remember  a  set  in  a  room 
not  used  very  often. 

The  sample  for  the  survey  will  be  a  proba- 
bility sample  of  households  in  140  counties 
clustered  into  70  primary  sampling  units,  with 
interviews  conducted  in  about  1,000  small  seg- 
ments within  the  primary  units.  A  self-adjusting 
design  in  the  plan  will  compensate  for  changes 
in  the  home  population  since  the  last  census. 
A  primary  objective  is  to  secure  completed  in- 
terviews in  at  least  90%  of  the  designated 
households. 

The  survey  will  be  conducted  with  the  cooper- 
ation of  the  Federal  Civil  Defense  Administra- 


tion which  is  interested  generally  in  the  owner- 
ship and  location  of  radio  and  tv  sets  and 
specifically  in  checking  on  the  public's  knowl- 
edge of  the  special  civil  defense  plans  for  using 
radio  in  time  of  national  emergency.  Two  basic 
questions  on  the  use  of  radio  in  civil  defense 
and  the  CDA  program  will  be  included  in  the 
questionnaire. 

The  Alfred  Politz  firm  conducted  the  recent 
study,  "The  Importance  of  Radio  in  Television 
Areas  Today,"  on  behalf  of  the  Henry  I. 
Christal  Co.,  and  stations  represented  by  that 
national  representative  'firm.  This  study  was 
made  with  emphasis  placed  on  the  motives  and 
attitudes  of  individuals,  and  sought  to  describe 
radio  rather  than  to  compare  it  with  other 
media. 

The  study  was  based  on  4,985  personal  in- 
terviews conducted  in  the  period  from  Dec. 
13,  1952  to  Jan.  29,  1953,  representing  the 
61,600,000  people  aged  15  and  over  who  live 
in  television  areas.  At  that  time  72%  of  the 
people  within  the  survey  area  had  television 
service.  The  findings  were  grouped  into  five 
brackets:  Who  listens  to  radio?  Where  do  they 
listen?  When  do  they  listen?  Why  do  they 
listen?    What  do  they  think  of  radio  today? 

BAB  &  CITY  STUDIES 

UNDER  an  arrangement  made  last  week  with 
Broadcast  Advertisers  Reports  Inc.,  BAB  will 
get  detailed  reports  on  all  radio  advertising 
activity  of  major  stations  in  14  metropolitan 
markets. 

BAR,  which  monitors  advertising  activity  in 
areas  where  it  operates,  will  make  available  to 
BAB  tape-recorded  bi-monthly  reports  on  the 
full,  week-long  broadcasting  schedules  of  the 
four  network  affiliates  and  two  leading  inde- 
pendent radio  stations  in  the  14  markets.  These 
are:  Baltimore,  Boston,  Buffalo,  Chicago,  Cin- 
cinnati, Cleveland,  Detroit,  Kansas  City,  Min- 
neapolis, New  York,  Philadelphia,  Pittsburgh, 
St.  Louis  and  Washington,  D.  C.  Reports  will 
be  made  to  BAB  within  15  days  after  the  end 
of  the  survey  period. 

A  BAB  spokesman  said  the  bi-monthly  re- 
ports will  provide  information  on  advertisers  in 
each  market;  stations  being  used;  amount  of 
air  time;  days  of  the  week  and  times  in  the  day 
the  advertisers  use,  and  the  type  of  programs 
and/or  announcements. 


MESSRS.  PETERS  and  HIGGINS 
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ADVERTISERS  &  AGENCIES 


WARD  WHEELOCK  CO.  TO  CLOSE  IN  FALL; 
CAMPBELL  SOUP  LOSS  IS  MAJOR  FACTOR 

Adam  Schiedt  Brewing  and  Stephen  F.  Whitman  &  Sons,  remaining 
accounts,  to  name  successor  agencies.  Wheelock  billed  $10  million 
yearly  but  was  practically  a  'one  account'  agency. 


AS  a  result  of  the  loss  of  the  Campbell  Soup 
Co.  account,  the  53-year-old  advertising  agency, 
Ward  Wheelock  &  Co..  Philadelphia  and  New 
York,  will  close  its  doors  early  next  fall,  officials 
said  last  week. 

The  agency  was  formed  originally  under  the 
name  of  F.  Wallace  Armstrong  Agency  in  1901. 
On  March  1,  1938,  Ward  Wheelock  bought  the 
company  and  renamed  it  Ward  Wheelock  & 
Co..  Mr.  Wheelock  was  president  of  the  firm 
until  about  three  years  ago,  when  he  was  elected 
chairman  of  the  board  and  Arthur  A.  Bailey 
was  named  president.  Mr.  Wheelock  personally 
was  the  account  executive  for  Campbell  Soup 
until  three  years  ago. 

The  agency,  which  had  billed  about  $10  mil- 
lion annually,  was  practically  a  "one  account" 
agency,  having  serviced  Campbell  Soup's  $8.5 
million  advertising  campaigns  for  the  past  18 
years.  In  mid-February  the  company  resigned 
from  Ward  Wheelock  and  named  BBDO  and 
Leo  Burnett  Co.  to  handle  the  account,  while 
continuing  to  retain  Compton  Adv.  and  Dancer- 
Fitzgerald-Sample  for  portions  of  the  business 
[B»T  Feb.  15]. 

After  the  loss  of  the  account,  Ward  Wheelock 
returned  from  a  European  assignment  for  the 
Eisenhower  Foundation,  and  announced  that 
the  agency  would  continue  in  business  and 
would  be  out  to  gather  new  clients.  But  the 
attempt  at  gathering  new  accounts  was  not 
successful  quickly  enough  to  maintain  the 
agency,  it  was  reported. 

The  two  remaining  accounts,  Adam  Scheidt 
Brewing  Co.,  Norristown,  Pa.,  and  Stephen  F. 
Whitman  &  Sons,  Philadelphia,  have  not  yet 
appointed  new  agencies. 

Personnel  Seeks  New  Positions 

Members  of  the  agency  staff,  which  had  been 
reduced  to  about  35  in  Philadelphia  and  five  in 
the  New  York  office,  are  currently  in  negotia- 
tions for  other  positions. 

"Every  effort  is  being  made  to  help  reestab- 
lish personnel,"  William  A.  Dunn,  vice  presi- 
dent and  treasurer,  told  B»T. 

Mr.  Dunn  himself,  who  has  been  with  the 
agency  since  1940  as  secretary,  then  vice  presi- 
dent-treasurer and  a  member  of  the  board,  plans 
to  open  a  tax  account  business  in  the  Lincoln- 
Mercury  Bldg.,  present  location  of  the  agency. 

William  R.  Farrell,  first  vice  president  and  a 
member  of  the  executive  committee,  has  been 
named  advertising  manager  of  Monsanto  Chem- 
ical Co.,  St.  Louis. 

J.  R.  Benedict,  account  executive,  has  joined 


Hi  Neighbor 


WHEN  Compton  Advertising  Agency 
moved  into  the  261  Madison  Ave.  (N.  Y.) 
building,  it  was  welcomed  by  a  block- 
long  greeting  from  its  neighbor  agency, 
Cunningham  &  Walsh,  across  the  street 
at  260  Madison  Ave.  The  greeting  read: 
"Hi  Neighbor,  Welcome  Compton. 
C  &  W."  A  few  days  later  Compton 
returned  the  greeting  with  window  size 
letters:  "C  &  W.  You  Satisfy."  Cunning- 
ham &  Walsh  is  the  agency  for  Chester- 
fields. It  had  also  sent  to  Compton  on 
the  first  day  several  cases  of  beer  along 
with  baskets  of  fruit  and  flowers  as  a 
neighborly  gesture. 


Young  &  Rubicam,  New  York,  in  the  same 
capacity. 

Charles  Geoffry,  head  of  the  research  depart- 
ment, has  moved  to  Lennen  &  Newell,  in  the 
research  department.  Paul  Rose,  assistant  to 
the  president  of  Ward  Wheelock,  joined  N.  W. 
Ayer  &  Son. 

Russ  Johnston,  vice  president  and  director  of 
radio  and  television,  is  currently  on  a  vacation 
on  the  West  Coast,  and  presumably  will  an- 
nounce his  plans  on  his  return. 

The  New  York  office  of  the  agency  is  ex- 
pected to  close  on  or  about  July  31. 


KELVINATOR  Division  of  Nash-Kelvinator 
Corp.  will  take  over  alternate  sponsor- 
ship with  Block  Drug  Co.  of  the  weekly 
Danger  on  CBS-TV  in  plans  being  made 
here  by  George  Abrams  (I),  Block  adver- 
tising manager,  and  Ralph  Robertson,  vice 
president-marketing  director,  Geyer  Adv. 
Inc.,  agency  for  N-K. 

Jones-Rill  Contract  Suit 
Settled  Out  of  Court 

AN  out-of-court  settlement  was  arranged  last 
week  by  Duane  Jones,  head  of  Duane  Jones 
Agency,  and  Irving  Rill,  former  account  execu- 
tive who  has  sued  Mr.  Jones  for  $13,762  for 
alleged  breach  of  contract.  The  out-of-court 
settlement  was  understood  to  be  about  $10,000. 

Mr.  Jones  reportedly  had  an  oral  agree- 
ment with  Mr.  Rill  in  which  the  latter  was  to 
get  a  percentage  of  commissions  on  the  ac- 
counts he  brought  into  the  agency.  Mr.  Rill 
claimed  to  have  brought  in  the  Vitamin  Corp. 
of  America  account  (which  since  then  has 
moved  to  BBDO),  Farm  Bureau  Insurance, 
Kordol  Corp.  and  Reddi  distributors.  Mr. 
Jones  claimed  he  maintained  losses  on  some 
of  Mr.  Rill's  accounts  and  therefore  he  could 
not  pay  a  full  commission  on  those  accounts. 


LeBlanc  Offers  Media 
Stock-for-Time  Plan 

RADIO  and  television  stations  and  newspapers 
will  be  offered  $1  million  in  $1  shares  of  stock 
by  LeBlanc  Brothers  in  exchange  for  time  and 
space  for  promotion  <5f  Kary-on,  new  product 
to  be  manufactured  by  Dudley  J.  LeBlanc, 
originator  of  Hadacol  [B»T,  Feb.  1]. 

This  announcement  was  made  last  week  by 
Winston  S.  Dustin,  vice  president  of  The  Martin 
Co.,  Nashville,  advertising  agency  for  the  new 
product.  Mr.  LeBlanc,  a  Louisiana  state  sena- 
tor, in  a  letter  to  Mr.  Dustin,  said  LeBlanc 


Brothers  will  offer  five  million  shares  of  stock 
in  the  new  firm,  which  he  said  has  approxi- 
mately $100,000  in  assets. 

The  $1  million  block  of  stock  will  be  offered 
to  stations  and  other  media  within  a  few  weeks, 
Mr.  Dustin  said.  He  added  that  time  purchases 
from  stations  will  not  necessarily  be  confined  to 
those  which  subscribe  to  stock  under  the  stock- 
for-time  plan. 

Mr.  LeBlanc  credited  radio  with  doing  more 
than  any  other  medium  in  promoting  his 
Hadacol  [B»T,  March  5,  1951]  before  he  sold 
the  firm,  LeBlanc  Corp.,  in  1951.  The  Hadacol 
firm  soon  afterward  failed  and  went  into  re- 
ceivership. 


FTC  Drops  Complaint 
Against  LeBlanc,  Hadacol 

AN  initial  decision  ordering  dismissal  of  a 
Federal  Trade  Commission  complaint  issued 
in  September  1951  against  LeBlanc  Corp., 
manufacturer  of  Hadacol  vitamin-mineral  sup- 
plement, charging  false  and  misleading  adver- 
tising, was  issued  last  week  by  FTC  Hearing 
Examiner  Abner  E.  Lipscomb. 

The  1951  complaint  had  named  the  La- 
fayette, La.,  firm  and  its  president  at  that  time, 
Dudley  J.  LeBlanc.  Mr.  Leblanc  sold  the  firm 
in  1951.  It  later  went  into  bankruptcy. 

The  initial  decision  was  made  on  motion 
of  counsel  for  the  complaint,  who  noted  that 
the  firm's  affairs  are  under  a  bankruptcy  trustee, 
that  Mr.  LeBlanc  no  longer  has  any  control 
in  the  business  and  that  none  of  the  advertising 
claims  challenged  by  the  FTC  have  been  made 
since  the  complaint  was  issued. 

Mr.  Lipscomb's  initial  decision,  made  without 
prejudice  to  FTC's  right  to  reopen  the  case, 
cited  reasoning  of  the  complaint's  supporting 
counsel,  in  moving  for  dismissal,  as  follows: 
(1)  if  the  firm  is  liquidated  the  complaint  will 
be  meaningless;  (2)  if  it  is  reorganized  it  will 
have  management,  ownership  and  control  dif- 
ferent from  that  at  the  time  of  the  complaint, 
and  (3)  if  the  firm  is  reorganized,  complaints 
should  be  issued  only  on  any  new  and  future 
disputed  advertising  claim. 


Mogul  Promotes  Dunier 

LESLIE  L.  DUNIER,  who  has  handled  on- 
the-spot  station  relations  with  individual  radio 
and  television  stations  in  markets  throughout 
the  country  for  the  Emil  Mogul  Co.,  New  York, 
has  been  promoted  to  business  manager  of  the 
radio  and  television  department.  In  this  ca- 
pacity he  will  supervise  all  the  agency's  radio 
and  television  time-buying  activities. 


Richfield  Favors  Spot  Radio 

SPOT  radio  is  a  4-to-l  favorite  of  Rich- 
field Oil  Corp.  of  New  York's  independent 
distributors  in  their  selection  of  media 
for  cooperative  advertising,  company 
officials  said  last  week.  Ben  N.  Pollak, 
advertising  and  sales  promotion  manager, 
said  that  for  the  fourth  or  fifth  year  the 
distributors  had  made  spot  radio  an  over- 
whelming media  choice.  The  4-to-l  ratio, 
he  explained,  represents  radio's  lead  in 
terms  of  dollar  volume. 

While  declining  to  provide  a  further 
breakdown  of  the  findings  or  to  indicate 
the  number  of  distributors  involved,  com- 
pany officials  noted  that  Richfield  tallies 
up,  each  year,  the  number  of  distributors 
using  each  of  the  various  media  available 
to  them  under  the  company's  coopera- 
tive advertising  plan,  and  said  the  cur- 
rent estimates  were  based  on  such  a  study. 
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ADVERTISERS  &  AGENCIES 


Rhoades  &  Davis  Opens 
New  Building  in  S.  F. 

RHOADES  &  DAVIS,  West  Coast  advertising 
agency,  is  now  operating  from  its  new  build- 
ing at  642  Commercial  St..  San  Francisco,  ac- 
cording to  an  announcement  by  Robert  O. 
Davis,  partner. 

The  new  building  is  equipped  with  modern 
radio-tv  facilities  for  the  agency  and  its  clients, 
including  a  monitoring  room  and  a  custom-built 
film  editing  desk. 

The  agency  does  over  a  million  dollars  in 
radio-tv  billings   annually,   according   to  Mr. 


RHOADES  &  DAVIS  has  moved  into  this 
new  building  at  642  Commercial  St.,  San 
Francisco,  the  firm  announces. 


Davis,  which  includes  the  following  accounts: 
Star-Kist  Foods,  Riviera  Packing  Co.,  Yellow 
Cab  Co.,  Bonnie  Dog  Food,  Denalan  Dental 
Plate  Cleanser,  and  Seven-Up,  among  others. 

Tom  D.  Scholts,  partner,  heads  the  agency's 
other  office  in  Los  Angeles. 


Merchandising  Contest 
Set  for  'Janet  Dean7  Show 

A  CONTEST  among  the  promotion  managers 
of  the  21  television  stations  carrying  Janet 
Dean,  Registered  Nurse,  sponsored  by  Emerson 
Drug  Co.'s  Bromo-Seltzer,  will  be  held  during 
April,  it  was  announced  last  week.  . 

Cash  awards  of  $250,  $150  and  $100  will 
go  to  the  promotion  managers  of  the  three  sta- 
tions which  submit  the  most  conclusive  evi- 
dence of  merchandising  accomplishment  for 
Bromo-Seltzer  and  Janet  Dean  during  April,  it 
-was  said. 

Deadline  for  this  evidence  is  May  15. 
Judging  will  be  done  by  the  merchandising  de- 
partment of  Lennen  &  Newell  Inc.,  advertising 
agency  for  Emerson.  L  &  N  is  sending  each 
station  a  list  of  18  suggested  ways  to  merchan- 
dise the  program  and  product. 


Renuzit  Turns  to  Tv 

RENUZIT  Home  Products  Co.  has  put  the  bulk 
of  its  spring  advertising  budget  into  spot  par- 
ticipations in  local  daytime  tv  shows  in  over 
20  markets  from  coast  to  coast.  Feigenbaum 
&  Wermen  Advertising  Agency,  Philadelphia, 
handles  the  account. 

The  company's  schedule  began  on  45  tv  sta- 
tions March  1  with  substantial  results  in  sales 
of  its  new  Erase-Away  Cleaning  Kit  already 
reported.  The  campaign  will  continue  through 
early  summer. 


SPOT  NEW  BUSINESS 

General  Cigar  Co.,  N.  Y.  (White  Owl  Cigars), 
starts  spot  radio  announcement  campaign  in  a 
few  selected  markets  April  15  for  two  weeks. 
Agency:  Young  &  Rubicam,  N.  Y. 

Emerson  Radio  and  Phonograph  Corp.,  N.  Y., 

is  offering  cooperative  advertising  plan  to  its 
distributors  for  radio  spot  campaign  for  its 
portable  radios  in  some  90  markets  through 
the  country,  May  15  through  June  27. 

California  Valley  Wine  Co.  (Schapiro's  Kosher 
Wines)  planning  to  use  minute  announcements, 
station  breaks  and  station  identification  spots 
on  WNBT  (TV)  WCBS-TV  WABD  (TV)  and 
WABC-TV  New  York.  Campaign  to  start  im- 
mediately through  Ben  B.  Bliss  Co.,  N.  Y. 

NETWORK  NEW  BUSINESS 

Tasti-Diet  Foods  Inc.,  Stockton,  Calif.,  starts 
quarter  hour  of  Sunday  News  Desk  on  23 
CPRN  stations  (Sun.,  5:30-6  p.m.  PST)  for 
52  weeks  from  April  25.  Agency:  Erwin  Wasey 
&  Co.,  Ltd.,  L.  A. 

Liggett  and  Myers  Tobacco  Co.,  N.  Y.  (L  &  M 

filters),  has  extended  sponsorship  of  The  Spike 
Jones  Show  (NBC-TV,  Wed.,  8-8:30  p.m.  EST) 
for  six  weeks,  running  through  May  8.  Agency: 
Cunningham  &  Walsh,  N.  Y. 

State  Farm  Mutual  Automobile  Insurance  Co., 

Bloomington,  111.,  buys  Jack  Brickhouse,  Sports 
News  on  MBS  (Saturdays,  5:45-55  p.m.  CST), 
starting  April  3.  Agency:  Needham,  Louis  & 
Brorby. 

Jackson  &  Perkins  Co.,  Newark,  N.  Y.,  will 
sponsor  Tues.  segment  of  Gabriel  Heatter  news 
commentary  program  (Mutual,  Mon.-Fri.  7:30- 
7:45  p.m.  EST),  starting  April  6.  Agency: 
Maxwell  Sackheim  &  Co.,  N.  Y. 

D.  E.  Sanford,  S.  F.,  (Descoware  cooking  uten- 
sils), enters  tv  for  the  first  time  as  alternate 
sponsor  of  Amos  V  Andy  on  KNXT  (TV) 
Hollywood,  for  14  weeks  from  April  6.  If 
successful,  firm  will  expand  to  other  tv  markets, 
according  to  Carroll  Ray,  account  executive, 
Neale  Adv.  Assoc.,  Los  Angeles  agency  servic- 
ing the  account.  Series  is  a  CBS-TV  film 
package. 

Rounrree's  Dairy  Box  Chocolates,  imported 
from  York,  England,  has  started  radio  spot 
announcement  campaign  on  limited  number 
of  radio  stations.  Agency:  Abbott  Kimball  Co., 
N.  Y. 

New  York  Ford  Dealers,  through  J.  Walter 
Thompson  Co.,  N.  Y.,  has  bought  half  of 
20-second  announcements  immediately  before 
and  after  telecasts  of  the  77  New  York  Yankee 
home  games,  starting  April  15.  Beechnut  Pack- 
ing Co.,  Canajoharie,  N.  Y.,  through  Kenyon 
&  Eckhardt,  has  purchased  one-quarter  of 
the  10-second  ID  announcements  immediately 
adjacent  to  telecasts  over  WPIX  (TV)  New 
York  of  the  154  home  games  of  the  Yankees 
and  Giants. 


White  Rock  Plans  Radio-Tv 

WHITE  ROCK  Corp.,  New  York, 
through  its  new  agency,  David  J.  Ma- 
honey,  same  city,  is  'planning  a  satura- 
tion campaign  using  television  and  radio 
spots.  Details  of  the  campaign  for  White 
Rock's  Sparkling  Water,  Ginger  Ale,  True 
Fruit  Flavors,  Quinine  Water  and  Die- 
tonic  are  being  worked  out. 


AGENCY  APPOINTMENTS 

General  Mills  (O-Cel-O  Sponge  div.)  names 
William  Esty  &  Co.,  N.  Y.,  to  handle  its  adver- 
tising.   Media  plans  are  as  yet  undetermined. 

Indian  River  Medicine  Co.,  La  Follette,  Tenn. 
(Scalfs  Indian  River  Medicine,  herb  tonic,  Nu- 
Becols  vitamin-mineral  dietary  supplement), 
appoints  Claude  Harrison  &  Co.,  Roanoke,  Va. 
Radio,  television  and  newspapers  are  being  used. 

Buick  Dealers  of  Calif.,  L.  A.  and  S.  F.,  ap- 
points Ruthrauff  &  Ryan  Inc.,  same  cities,  to 
handle  advertising.  Spot  radio-tv  will  be  used. 

R.  T.  Collier  Corp.,  L.  A.  (Tap  Sprite  carbon- 
ated water  filters),  names  West-Marquis  Inc., 
same  city.  Radio  and  tv  will  be  used.  Arthur 
M.  Arlett  is  account  executive. 

Swift  &  Co.,  Chicago,  appoints  McCann-Erick- 
son  to  handle  Premium  Ham  and  Premium 
Bacon  accounts  effective  Nov.  1  and  agricul- 
tural research  advertising  immediately.  Swift 
also  names  Bert  S.  Gittins,  Milwaukee,  to  han- 
dle animal  feeds,  farm  plant  foods  and  hatch- 
eries advertising  June  1. 

Hannah  Laboratories,  Carmel  Valley,  Calif, 
(women's  toiletries),  names  Beaumont  &  Hoh- 
man  Inc.,  S.  F.  Firm  will  soon  market  third 
skin  cream. 

Long  Island  Duck  Growers  Marketing  Coope- 
rative Inc.,  appoints  Williams  Adv.  Agency, 
N.  Y.  Radio  and  television  will  be  used  starting 
in  April  locally,  and  will  expand  to  the  national 
level  as  distribution  warrants. 

Fritos  Inc.,  Dallas  (packaged  corn  chips),  ap- 
points Ruthrauff  &  Ryan  Inc.,  L.  A.,  to  handle 
western  division  advertising.  Radio  and  tv  will 
be  used. 

Province  of  Ontario,  Toronto  (Ontario  travel 
bureau),  appoints  F.  H.  Hayhurst  Co.  Ltd., 
Toronto.  Radio  campaign  on  Canadian  and 
U.  S.  stations  planned. 

Starlit  Products  Co.,  S.  F.  (Starlit  Shampoos), 
names  Sidney  Garfield  &  Assoc.,  that  city. 

Stanton  &  Son,  L.  A.  (Stanwall  hardwood  panel- 
ing), names  Len  Woolf  Co.,  that  city,  to  handle 
advertising,  with  emphasis  on  do-it-yourself 
market. 

Pacific  Vegetable  Products  Co.,  Vacaville, 
Calif.,  names  Brooke,  Smith,  French  &  Dor- 
rance,  San  Francisco,  to  handle  advertising  for 
industrial,  institutional  and  consumer  products. 

AGENCY  SHORTS 

Ross  Adv.  Agency  Inc.,  St.  Louis  and  Kansas 
City,  forms  cooperative  affiliation  with  Wal- 
ter McCreery  Inc.,  Beverly  Hills.  Clark  F. 
Ross,  founder  and  general  manager,  retains 
interest  in  midwest  firm. 

Crossley  &  Jefferies,  Inc.,  L.  A.,  moves  to 
6456  York  Blvd.  Telephone  remains  Cleveland 
7-8271. 

Showalter  Lynch  Advertising  Agency,  Portland, 
Ore.,  moves  to  711  S.  W.  Alder  St.  Telephone 
is  Broadway  0525. 

Keenan,  Hunter  &  Dietrich,  S.  F.,  move  to  1014 
Alma  St.,  Menlo  Park,  Calif. 

Ohiser  Adv.  Agency  has  been  formed  by  Ken 
Ohiser,  formerly  account  executive,  Phares  Adv. 
Agency,  Seattle.  Offices  are  at  2014  Third  Ave., 
same  city.  Telephone  is  Seneca  2010. 

Al  King  Adv.,  7818  Forsyth  Blvd.,  Clayton, 
Mo.,  has  been  formed  by  Alvin  M.  King.  Mr. 
King  was  formerly  vice  president-commercial 
manager,  KSTM-TV  St.  Louis. 
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ABC,  DISNEY  SET  WEEKLY  TV  SERIES 


Multi-million-dollar  deal 
would  have  as  its  main  objec- 
tive a  weekly  one-hour  Disney- 
produced  program  for  show- 
ing on  ABC-TV.  Contract 
details,  including  collateral 
goals,  are  being  witheld  un- 
til fully  completed. 

ABC  and  Walt  Disney  Productions  were  re- 
ported definitely  set  last  week  in  what  was  seen 
as  a  multi-million-dollar  deal  which  would  bring 
the  Disney  organization  into  television  in  a 
long-term  exclusive  tie-up  with  ABC.  The 
terms,  settled  in  Hollywood  during  the  past  10 
days,  now  are  subject  to  approval  by  the  Disney 
board,  it  was  said. 

Production  of  a  one-hour  weekly  series  of 
ABC-TV  programs — starting  this  fall — by  the 
creator  of  Mickey  Mouse  was  regarded  as  the 
prime  consideration  in  the  transaction  from 
ABC's  standpoint.  But  it  was  understood  sev- 
eral collateral  objectives  were  involved,  includ- 
ing (1)  acquisition  by  ABC  of  rights  to  some 
of  the  Disney  film  characters;  (2)  rights  for 
ABC-TV  use  of  some  of  the  older  Disney 
theatrical  productions;  including  some  of  his 
"true  life  adventures"  films,  and  (3)  an  ABC 
tie-in  with  the  projected  $10  million  Disneyland 
"World's  Fair"  amusement  park  of  160  acres  in 
southern  California  [Closed  Circuit,  Mar.  15]. 

While  it  is  known  ABC  President  Robert  E. 
Kintner,  reportedly  handling  network  negotia- 
tions, was  in  Hollywood  and  returned  the  week- 
end of  March  27-28  after  a  series  of  meetings 
with  Roy  Disney,  president  of  Walt  Disney 
Productions,  contract  details  are  being  closely 
guarded  pending  an  official  ABC-TV  release  in 
New  York.  The  contract,  which  also  carries 
the  signature  of  Walt  Disney,  board  chairman 
of  Disney  Productions,  makes  the  latter  the  first 
important  motion  picture  studio  to  enter  televi- 
sion under  its  own  name. 

It  was  reported  Disney  Productions  has  been 
surveying  the  video  medium  for  the  past  three 
years.  Conjecture  is  that  the  one-hour  series 
will  be  basically  live,  possibly  using  parts  of 


AVAILABILITY  of  Motion  Pictures  for  Tele- 
vision's Junior  Science,  39  quarter-hour 
series  filmed  in  color,  is  being  announced. 
Discussing  the  series  are  (I  to  r)  Edward 
D.  Madden,  vice  president-general  man- 
ager of  MPTV's  Film  Syndication  Division; 
Kenneth  M.  Swezey,  science  advisor,  and 
Dr.  Gerald  Wendt,  director  of  science  for 
UNESCO,  Paris,  who  delivers  commentary 
and  demonstrations  for  the  series. 
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early  cartoons  and  films  with  no  theatrical  re- 
release  market  value. 

Commenting  on  reports  that  a  "large  food 
packaging  firm"  would  become  a  third  partner 
in  the  deal,  a  Disney  spokesman  declared  the 
partnership  is  between  Disney  and  ABC-TV  and 
the  signing  of  a  third  party  is  not  necessary  at 
this  time. 

He  said  that  while  a  food  firm  would  be  a 
natural  advertiser  to  tie  up  with  the  show,  since 
the  Disney  product  always  has  appealed  to  the 
family  trade  and  not  to  just  a  segment  of  the 
family,  the  ultimate  sponsor  conceivably  could 
be  "say,  an  automobile  firm." 

This  spokesman  said  that  despite  numerous 
inquiries  from  sponsors  and  advertising  agen- 
cies, details  of  the  program  format  would  be 
presented  to  sponsors  only  when  fully  worked 
out.  He  said  Disney  would  make  each  program 
new  and  unusual,  with  "surprise  elements." 

The  Disney  spokesman  said  the  160-acre  tract 
in  southern  California  probably  would  serve  as 
an  origination  point  for  this  series  and  others. 
It  is  scheduled  to  open  early  in  1956. 

It  was  understood  the  contract  with  ABC 
would  in  no  way  interrupt  Disney  Productions' 
theatrical  film  production  schedule. 


ABC  REALIGNS 
FILM  DIVISION 

ABC  FILM  Syndication  has  been  set  up  as  a 
wholly-owned  subsidiary  of  AB-PT  Inc.  Robert 
F.  Kintner,  ABC  president,  announced  last 
week.  It  will  operate  as  a  self-contained  unit 
of  ABC,  which  is  an  AB-PT  division. 

The  organization  formerly  operated  as  ABC 
Syndication,  which  ABC  established  as  a  fifth 
division  of  its  network  in  August  1953,  at 
which  time  George  Shupert  joined  the  network 
as  vice  president  in  charge  of  the  unit. 

In  the  reorganization,  Mr.  Shupert  becomes 
president  of  ABC  Film  Syndication  and  Don 
Kearney,  national  sales  manager,  assumes  the 
title  of  vice  president  in  charge  of  sales.  Other 
officers  of  the  new  subsidiary  are  Edward 
Graessle,  treasurer,  and  Raphael  Scobey,  secre- 
tary. 

Directors  of  ABC  Film  Syndication  are 
Messrs.  Kintner,  Shupert,  Kearney,  and  Graes- 
sle, and  Robert  H.  O'Brien,  ABC  executive  vice 
president. 


Actors  Charge  Wrather 
With  Breach  of  Contract 

TWO  SUITS  totalling  $9,000  and  charging 
breach  of  contract  were  filed  in  Los  Angeles 
Superior  Court  Wednesday  against  Jack  D. 
Wrather  Jr.,  tv  film  producer  and  president- 
co-owner  of  KOTV  (TV)  Tulsa  and  KFMB-TV 
San  Diego,  by  actors  Virginia  Field  and  her 
husband  Willard  Parker. 

Plaintiffs  contend  they  signed  contracts  on 
April  4,  1952,  to  portray  the  leading  roles  in 
Boss  Lady,  series  of  12  half-hour  films  to  be 
produced  by  Mr.  Wrather  for  Procter  & 
Gamble's  summer  replacement  on  NBC-TV. 
The  suit  charges  the  defendant  repudiated  the 
contract  two  weeks  later  and  subsequently  made 
the  series  with  other  actors. 

With  payment  set  at  $450  and  $300  per 
film,  respectively,  Miss  Field  and  Mr.  Parker 
claim  they  were  to  receive  7%  and  3%,  re- 
spectively, of  the  re-run  profits  and  asked  the 
court  for  an  accounting  as  the  series  is  in  re- 
issue. 


THE  Bosfon  Blackie  film  series  will  be 
sponsored  on  WXEL  (TV)  Cleveland  for 
26  weeks  by  Frigidaire  under  an  agree- 
ment being  made  here  by  (I  to  r)  John 
Duffy,  president  of  Duffy  Advertising 
Agency;  Spencer  Meilstrup,  Frigidaire 
sales  manager,  and  Carole  Roba  of  the 
WXEL  sales  staff. 


Academy  Pictures  Opens 
New  York  Office,  Studios 

ACADEMY  Pictures  Inc.,  Hollywood,  has 
opened  offices  and  studios  at  588  Fifth  Ave., 
New  York,  to  serve  as  eastern  sales  and  pro- 
duction headquarters  for  the  making  of  color 
and  black  and  white  tv  film  commercials  and 
to  produce  industrial,  educational  and  training 
films.  Edwin  L.  Gersham  is  president  and 
Moray  Pautz  is  vice  president. 

The  opening  of  New  York  offices  is  part  of 
an  expansion  program  of  Academy,  designed 
to  improve  service  to  clients  in  New  York 
and  Hollywood.  Academy  specializes  in  the 
animated  cartoon  technique  and  currently  pro- 
duces commercials  for  clients  including  J. 
Walter  Thompson  Co.,  Young  &  Rubicam,  N. 
W.  Ayer  &  Son,  McGraw-Hill  Corp.,  and  the 
U.  S.  Navy. 


Tv  Down  on  the  Farm 

TELENEWS  Productions,  N.  Y.,  has  announced 
it  has  completed  the  first  program  of  a  new, 
weekly  15-minute  tv  film  series  titled  Farm  Re- 
port, described  as  "a  tv  journal  of  agriculture." 
Charles  Burris,  general  manager,  said  the  series 
represents  opening  of  a  campaign  to  "capture  the 
farm  tv  market,"  which  is  said  to  have  grown 
in  tv  set  saturation  from  9%  in  1952  to  more 
than  45%  in  1954. 


UTP  Elects  Nathan 

ELECTION  of  Wynn  Nathan,  national  sales 
manager  of  United  Television  Programs  Inc., 
Hollywood,  to  the  post  of  vice  president  in 
charge  of  sales,  was  announced  last  week  by 
Lee  Savin,  executive  vice  president  of  the  tele- 
vision organization. 
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Ronald  Colman,  TPA 
Plan  'Ivy'  Film  Series 

Film  series  budgeted  at  $50,- 
000  per  show,  with  39  shows 
set  the  first  year. 

SIGNING  of  Ronald  Colman  by  Television 
Programs  of  America  for  a  Halls  of  Ivy  film 
series  to  be  produced  at  a  cost  of  $50,000  a 
show,  or  almost  $2  million  for  the  39  films 
planned  for  the  first  year's  showing,  was  an- 
nounced last  week.  Mr.  Colman  and  his  wife, 
Benita  Hume,  will  appear  in  the  roles  they 
played  in  the  Halls  of  Ivy  radio  program,  and 
the  radio  format  will  be  followed  in  the  tv 
version.  Production  is  scheduled  to  start  late 
this  month,  for  early-fall  release. 

TPA  President  Milton  Gordon  said  Halls  of 
Ivy  has  "always  been  considered  a  natural  for 
tv  and  it  has  not  been  done  until  now  because 
of  the  high  cost.  It  is  only  recently  that  tele- 
vision has  attracted  sufficient  funds  and  the 
high  calibre  talent  needed  to  put  on  Halls  of 
Ivy." 

Bill  Frye,  who  was  associated  with  the  radio 
program,  will  produce  the  series.  Leon  From- 
kess  will  be  executive  producer;  Norman  Mc- 
Leod  and  William  Cameron  Menzies  will  direct, 
and  Don  Quinn  will  be  editorial  supervisor. 
TPA  purchased  the  rights  for  Halls  of  Ivy  from 
Ivy  Productions,  which  will  continue  to  have  an 
interest  in  the  show. 


CBS-TV  Claims  'First' 
Showing  of  H-Films 

CBS-TV  claimed  a  "beat"  last  week  with  the 
"first  presentation  to  the  general  public"  of 
the  Government  film  showing  the  first  hydro- 
gen explosion,  held  in  the  Pacific  in  Novem- 
ber 1952. 

The  network  reported  that  two  minutes 
after  the  film  was  released  by  the  Federal  Civil 
Defense  Administration  last  Thursday  to  tv 
networks,  stations  and  newsreels,  excerpts  were 
presented  on  The  Morning  Show,  beginning 
at  7:02  a.m.  EST.  It  also  scheduled  the  film 
for  6  p.m.  and  1 1  p.m. 

ABC-TV  said  it  presented  the  first  complete 
showing  of  the  film,  'Operation  Ivy'  10-10:30 
a.m.  Thursday.  ABC-TV  also  showed  the  mo- 
tion picture  at  8  p.m.  NBC-TV  carried  the 
film  at  8  a.m.,  7  and  11:15  p.m.  DuMont  said 
portions  of  the  film  were  shown  at  8  p.m. 
together  with  interviews. 

The  film,  28-minutes  in  length,  and  in  black- 
and-white,  was  released  to  all  tv  outlets. 

The  film  was  prepared  by  the  Defense  Dept. 
and  the  Atomic  Energy  Commission.  Actual 
production  was  by  a  Hollywood  "task  unit" 
of  the  U.  S.  Air  Force. 

The  tv  film  is  16  mm.  Also  released  by 
FCDA  was  a  series  of  black-and-white  16mm 
film  clips  for  tv  "news"  use;  a  sound  tape  of 
about  14  minutes  for  radio  "news"  taken  from 
the  "Operation  Ivy"  film  and  containing  com- 
mentary and  music. 

FCDA  said  it  has  set  up  a  tv  distribution 
plan,  details  of  which  were  contained  in  a 
memo  sent  to  video  stations  across  the  country. 
Stations  can  contact  regional  civil  defense 
centers  for  information. 
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FILM  SALES 

Midwest  Timberman  Co.  has  contracted  to  spon- 
sor Cowboy  G-Men  film  series  in  five  new  mar- 
kets— Ames,  Des  Moines,  Waterloo,  Davenport 
(all  Iowa)  and  St.  loseph,  Mo.  Series,  filmed  by 
Telemount-Mutual  Productions,  Hollywood,  is 
distributed  by  National  Telefilm  Assoc.  Re- 
gional sponsors  include  Dixie  Cup  Co.,  Easton, 
Pa.,  and  Purity  Bakeries  Corp.,  Chicago 
(Taystee  Bread). 

WNAC-TV  Boston  has  acquired  telecasting 
rights  to  26  theatrical  films  from  George  Bag- 
nail  &  Assoc.,  Beverly  Hills.  Similar  deals 
have  been  reported  concluded  with  WAAM 
(TV)  Baltimore  and  WTMJ-TV  Milwaukee. 

KCOP  (TV)  Hollywood  has  acquired  The  Visi- 
tor, NBC  Film  Syndication  package  of  44  half- 
hour  programs. 

FILM  DISTRIBUTION 

Quality  Films,  Hollywood,  has  acquired  tv 
distribution  rights  to  four  theatrical  films: 
"Macomber  Affair,"  1947  United  Artists  release 
with  Joan  Bennett  and  Gregory  Peck;  "Fire- 
ball," 1950  20th  Century-Fox,  Mickey  Rooney 
and  Pat  O'Brien;  "Millionaire  for  Christy,"  1951 
20th  Century-Fox,  Fred  MacMurray  and  Elea- 
nor Parker;  "Navajo,"  1952  Lippert,  Navajo 
Indian  cast. 

Brandon  Films  Inc.,  N.  Y.,  announced  that 
"Diary  of  a  Country  Priest,"  prize-winning  full- 
length  feature  film  in  French  with  English 
titles,  will  be  released  for  television  following 
theatrical  presentation. 

George  Bagnall  &  Assoc.,  Beverly  Hills,  which 
recently  took  over  active  management  of  Con- 
solidated Television  Sales  for  new  owner,  Shull 
Bonsall,  in  a  separate  transaction  has  acquired 
tv  distribution  of  two  Jerry  Fairbanks  feature 
films.  They  are  "The  Windjammer,"  starring 
Bob  Burns,  and  "Doctor  Jim,"  starring  Sru 
Erwin. 

Jerry  Fairbanks,  Hollywood  producer  of  some 
500  tv  films,  300  theatrical  shorts  and  50  feature 
length  commercial  films,  is  preparing  his  first 
theatrical  motion  picture  venture,  "Project 
Saucer."  Scheduled  as  a  wide-screen  feature 
in  color,  it  is  based  on  documented  flying  saucer 
material  from  government  and  aviation  files. 

FILM  PRODUCTION 

Jerry  Fairbanks  Productions,  Hollywood,  is 
shooting  three  one-minute  tv  commercials  for 
Oldsmobile  Division  of  General  Motors  Corp., 

Detroit,  with  announcer  Bob  LeMond.  Agency 
is  D.  P.  Brother,  Detroit. 

Christ-Koplan  Productions,  Hollywood,  is 
making  a  series  of  two-minute  films  clips  in 
front  of  retail  stores  of  dealers  handling  Zenith 
and  Norge  home  appliances  for  integration  in 
Harry  Koplan-Rosemary  LaPlanche  Show,  live 
tv  package  telecast  by  KHJ-TV  that  city,  which 
is  sponsored  by  Sues,  Young  &  Brown  Inc.  (S. 
Calif,  distributors  of  Norge  and  Zenith  lines). 
Use  of  film  clips,  according  to  Mr.  Koplan,  "can 
bring  the  public  and  the  dealers  who  sell  our 
sponsor's  product  into  much  more  intimate  and 
friendly  contact  with  our  shows.  We  are  putting 
on  audience  participation  stunts  in  front  of  our 
dealers'  stores  and  the  thing  is  paying  off  with 
a  greater  amount  of  public  interest  than  we  had 
anticipated,"  he  said.  Agency  is  Dan  B.  Miner 
Co.,  L.  A. 

Telecraft  Productions  Inc.,  Hollywood,  with 
new  headquarters  at  Ted  Allan  Studios,  6230 
Yucca,  is  shooting  a  new  group  of  13  films  in 
color  for  Hank  McCune  Show. 


f. 


KING  OSCAR  sardines  will  be  promoted  on 
the  WABC-TV  New  York  shows  of  Maggie 
McNellis  and  Henry  Morgan  (Here's  Henry)  in 
agreement  being  signed  here  with  Arthur  Lange 
(c),  Chr.  Bjelland  &  Co.,  packers  of  sardines. 


TALKING  color  tv  at  WJAR-TV  Providence 
studios  are  (I  to  r):  standing — Reid  Davis, 
tech.  supervisor  of  NBC  color,  and  William 
Martin,  NBC  N.E.  sis.  rep.;  seated — Doty  Sin- 
clair, WJAR-TV  pub.  rel.  and  color  dir.,  and 
Barry  Wood,  NBC  executive  producer  in  charge 
of  color  coordination. 


CENTURY  Super  Markets,  sponsor  of  WFMJ- 
TV  Youngstown's  daily  Kitchen  Corner,  will 
sponsor  a  second  tv  cooking  school  and  food 
show  for  five  days  after  previous  successful 
one-day  show.  At  signing  (I  to  r):  Seated — 
Norman  Aron,  Century  sis.  mgr.;  Len  Nasman, 
WFMJ-TV.  Standing — Bill  Stalker  and  Bob 
Thompson,  Century;  Mitchell  Stanley,  station 
manager  of  WFMJ-TV,  and  Warren  Park,  pro- 
gram director  of  WFMJ-TV. 


COOK  Furniture  &  Appliance  Co.  signs  long- 
term  contract  to  participate  in  Six  Is  Cookin' 
Show  on  WTVN  (TV)  Columbus,  Ohio,  in  con- 
nection with  Hotpoint  kitchen  appliances  of 
General  Electric  Supply  Co.  L  to  r:  Charles 
Moritz,  GE  Supply  Co.;  William  F.  Cook,  Cook 
Co.;  Edwin  G.  Richter  Jr.,  WTVN  sis.  mgr., 
and  James  Clark,  GE  Supply  Co. 


FACTS  &  FIGURES 


RADIO,  TV  NETWORKS'  COMBINED  GROSS 
EXCEEDS  $35  MILLION  FOR  FEBRUARY 

PIB  figures  show  month  was  23.6%  over  the  preceding  February. 
Totals  for  the  first  two  months  of  '54  are  ahead  of  the  '53  pace. 


COMBINED  gross  time  sales  of  the  four 
nationwide  radio  and  four  tv  networks  in  Feb- 
ruary amounted  to  $35,232,563,  an  increase  of 
23.6%  over  the  gross  for  February  1953  of 
528.502,162.  For  the  January-February  period, 
this  year's  total  was  $73,510,216,  a  gain  of 
23.2%  over  the  gross  of  $59,656,564  for  the 
same  two  months  of  last  year.  Figures  are 
taken  from  the  accompanying  tables,  compiled 
by  Publishers  Information  Bureau. 

Radio  network  billings  in  February  continued 
their  slight  decline,  down  4.1%  from  February 
a  year  ago,  with  the  January-February  total 
4.6%  below  that  of  the  opening  two  months 
of  1953. 

Tv  network  billings  advanced  much  more 
rapidly  than  the  radio  billings  fell  off.  Feb- 
ruary's tv  network  gross  was  45.8%  ahead  of 


Top  Ten  Radio  Network  Advertisers  in 
January  1954 


Gross  Radio  Network  Time  Sales  By 
Product  Groups  For  January  1954, 
Compared  To  January,  1953 


Agriculture  &  Farming 
Apparel,  Footwear  &  Access. 
Automotive,  Automotive  Access. 

&  Equip. 
Beer,  Wine  &  Liquor 
Bldg.  Materials,  Equipment 

&  Fixtures 
Confectionery  &  Soft  Drinks 
Consumer  Services 
Drugs  &  Remedies 
Entertainment 
Food  &  Food  Products 
Gasoline,  tubricants  & 

Other  Fuels 
Horticulture 
Household  Equipment 
Household  Furnishings 
Industrial  Materials 
Insurance 

Jewelry,  Optical  Goods  & 

Cameras 
Office  Equipment,  Writing 

Supplies  &  Stationery 
Publishing  &  Media 
Radios,  TV  Sets,  Phonographs, 

Musical  Instruments  &  Access. 
Retail  Stores  &  Direct  by  Mail 
Smoking  Materials 
Soaps,  Cleansers  &  Polishes 
Sporting  Goods 
Toiletries  &  Toilet  Goods 
Transportation,  Travel  &  Resorts 
Miscellaneous 


TOTAL 

Source:  Publishers  Information  Bureau 


January 

January 

1954 

1953 

S  92,280 

$  107,317 

61,010 

82,705 

771,578 

598,107 

169,019 

81,249 

127,719 

71,650 

233,458 

246,220 

165,810 

213,139 

1,780,167 

1,782,293 

2,758,364 

3,264,159 

640,665 

445,538 

1,188 

334,874 

640,196 

55,213 

203,592 

92,475 

148,437 

183,650 

157,858 

130,721 

78,900 

83,250 

66,580 

68,804 

1 6,062 

251,497 

282,024 

1,236 

1,181,980 

1,295,189 

1,282,283 

1,191,727 

1,904,669 

2,429,711 

63,228 

63,196 

788,491 

409,442 

$13,221,205 

$13,877,715 

February  1953;  the  January-February  total 
was  45.5%  up  from  that  of  the  same  two 
months  of  1953. 

Also  from  PIB  data  came  the  analysis  of 
radio  and  tv  network  advertising  revenue  in 
January,  including  tables  showing  the  top  10 
advertisers  that  month  for  each  type  of  net- 
work, the  leading  advertisers  in  each  product 
group  and  the  total  combined  time  purchases 
of  each  product  group  on  both  radio  and  tv 
networks,  with  January  1954  compared  to  that 
month  of  last  year. 

In  line  with  the  billings  trends,  the  PIB 
records  of  network  advertising  also  show  that 
the  number  of  advertisers  using  the  radio  net- 
works in  January  declined  from  166  a  year  ago 
to  153  this  year,  while  tv  network  clients  in- 
creased from  149  to  184. 


Top  Ten  Tv  Network  Advertisers  In 
January,  1954 


1. 

Procter  &  Gamble  Co. 

$1,133,733 

1. 

2. 

Miles  Labs 

631,681 

2. 

3. 

Gillette  Co. 

511,441 

3. 

4. 

General  Foods  Corp. 

451,646 

4. 

5. 

Colgate-Pamolive  Co. 

431,897 

5. 

6. 

American  Home  Products  Corp. 

422,151 

6. 

7. 

Sterling  Drugs 

385,799 

7. 

8. 

Lever  Brothers  Co. 

379,058 

8. 

9. 

Liggett  &  Myers  Tobacco  Co. 

339,112 

9. 

10. 

P.  Lorillard  Co. 

293,885 

10. 

Procter  &  Gamble  Co. 
Colgate-Palmolive  Co. 
General  Motors  Corp. 
R.  J.  Reynolds  Tobacco  Co. 
Gillette 

American  Tobacco  Co. 
General  Foods  Corp. 
General  Mills 
P.  Lorillard  Co. 
General  Electric  Co. 


$1,570,356 
1,043,165 
1,042,165 
945,963 
769,181 
767,868 
646,371 
616,513 
556,210 
492,407 


Gross  Tv  Network  Time  Sales  By  Product 
Groups  For  January,  1954 
Compared  To  1953 


Apparel,  Footwear  &  Access. 
Automotive,  Auto.  Equip.  & 

Access. 
Beer,  Wine  &  Liquor 
Bldg.  Materials,  Equipment  & 

Fixtures 
Confectionery  &  Soft  Drinks 
Consumer  Services 
Drugs  &  Remedies 
Food  &  Food  Products 
Gasoline,  Lubricants  &  Other 

Fuels 

Household  Equipment 
Household  Furnishings 
Industrial  Materials 
Insurance 

Jewelery,  Optical  Goods  & 

Cameras 
Office  Equipment,  Writing 

Supplies  &  Stationery 
Publishing  &  Media 
Radios,  TV  Sets,  Phonographs, 

Musical  Instruments  &  Access. 
Retail  Stores  &  Direct  by  Mail 
Smoking  Materials 
Soaps,  Cleansers  &  Polishes 
Sporting  Goods  &  Toys 
Toiletries  &  Toilet  Goods 
Transportation,  Travel  &  Resorts 
Miscellaneous 

TOTAL 


January 

January 

1954 

1953 

$  343,918 

$  251,645 

2,270,074 

1,511,095 

522,194 

367,080 

67,523 

725,186 

622,784 

100,008 

22,056 

1,266,398 

910,942 

4,760,619 

3,113,738 

499,380 

315,292 

2,175,314 

1,264,275 

427,701 

257,128 

453,695 

380,780 

126,966 

103,050 

256,983 

230,970 

395,931 

77,580 

19,514 

53,721 

761,411 

313,550 

42,345 

23,175 

3,426,300 

2,942,932 

2,412,734 

1,889,445 

16,480 

15,038 

3,543,830 

2,563,329 

157,781 

48,159 

284,163 

170,141 

Leading  Radio  Network  Advertisers  In 
Each  Product  Group  in  January,  1954 

Agriculture  &  Farming     Allis-Chalmers  Mfg.  Co.  $43,037 


Apparel,  Footwear  & 

Access. 
Automotive,  Automotive 

Access.  &  Equipment 
Beer,  Wine  &  Liquor 
Bldg.  Materials,  Equip. 

&  Fixtures 
Confectionery  & 

Soft  Drinks 
Consumer  Services 
Drugs  &  Remedies 
Food  &  Food  Products 
Gasoline,  Lubricants  & 

Other  Fuels 
Household  Equipment 
Household  Furnishings 

Industrial  Materials 
Insurance 


Knomark  Mfg.  Co. 

General  Motors  Corp. 
Anheuser-Busch 

Johns-Manville  Corp. 

William  Wrigley  Jr.  Co. 
AT&T 

Miles  Labs 
General  Foods  Corp. 

Socony-Vacuum  Oil  Co. 
Philco  Corp. 

Owens-Corning  Fiberglass 

Corp. 
General  Electric  Co. 
Prudential  Insurance  Co. 


Jewelry,  Optical  Goods  Longine-Wittnauer 
&  Cameras  Watch  Co. 

Office  Equipment, 
Writing  Supplies, 
Stationery 

Publishing  &  Media 

Radios,  TV  Sets,  Phono- 
graphs, Musical 

Instruments  &  Access.  Philco  Corp 


61,010 

221,623 
143,276 

66,936 

134,905 
62,752 
631,681 
451,646 

134,654 
116,955 

50,532 
86,350 
65,043 

107,051 


Hall  Brothers 
Thomas  Nelson  &  Sons 


Smoking  Materials 

Soaps,  Cleansers  & 

Polishes 
Toiletries  &  Toilet 

Goods 
Transportation  & 

Travel  Resorts 
Miscellaneous 


Liggett  &  Myers 
Tobacco  Co. 

Procter  &  Gamble 

Gillette  Co. 

Assn.  of  American 

Railroads 
CIO 


83,250 
31,091 


81,110 

339,112 

697,175 

511,441 

63,228 
103,441 


Leading  Tv  Network  Advertisers  By 
Product  Groups  During  January,  1954 

Apparel,  Footwear  & 

Cat's  Paw  Rubber  Co. 


Access. 
Automotive,  Auto. 

Access.  &  Equip. 
Beer,  Wines  &  Liquor 
Bldg.  Materials,  Equip. 

&  Fixtures 
Confectionery  & 

Soft  Drinks 
Consumer  Services 

Drugs  &  Remedies 
Food  &  Food  Products 
Gasoline,  Lubricants  & 

Other  Fuels 
Household  Equipment 
Household  Furnishings 
Industrial  Materials 
Insurance 


General  Motors  Corp. 
Wine  Corp.  of  America 

Sherwin-Williams  Co. 

Coca-Cola  Co. 
Electric  Co.'s  Adv. 

Program 
Serutan  Co. 
General  Foods  Co. 

Gulf  Oil  Corp. 
General  Electric  Co. 
Armstrong  Cork  Co. 
Reynolds  Metals  Co. 
Prudential  Insurance 
Co.  of  America 


Jewelry,  Optical  Goods 

&  Cameras  Speidel  Corp. 

Office  Equip.,  Writing 

Supplies  &  Stationery  Hall  Brothers 


Publishing  &  Media 

Radios,  TV  Sets,  Phono- 
graphs, Musical 
Instruments  &  Access. 

Retail  Stores  &  Direct 
by  Mail 

Smoking  Materials 


Curtis  Publishing  Co. 


RCA 

F.  W.  Woolworth  Co. 
R.  J.  Reynolds 
Tobacco  Co. 


Procter  &  Gamble  Co. 


$25,056,448  $17,447,905 


Soaps,  Cleansers  & 
Polishes 

Sporting  Goods  &  Toys    Parker  Brothers 
Toiletries  &  Toilet 

Goods  Colgate-Palmolive  Co. 

Transportation,  Travel 

&  Resorts  Greyhound  Corp. 

Miscellaneous  Swift  &  Co. 


$75,923 

893,277 
159,345 

52,970 

219,972 

100,008 
385,234 
646,371 

139,080 
411,027 
118,530 
149,940 

78,372 

97,040 

247,696 
10,149 

241,077 

42,345 

945,693 

1,570,356 
16,480 

852,169 

84,867 
115,582 


TOTAL 


Network  Radio 


Feb. 

1954 
2,494,737 
4,775,564 
1,695,804 
3,176,849 


Feb. 
1953 

2,538,663 
4,670,833 
1,638,075 
3,813,602 


Jan. -Feb. 

1954 
i  5,325,391 
9,968,470 
3,501,576 
6,568,722 


$12,142,954  $12,661,173  $25,364,159 

Network  Radio  Totals  To  Date 


ABC 
$  2,830,654 
2,494,737 


CBS 
$  5,192,906 
4,775,564 


MBS 
$  1,805,772* 
1,695,804 


NBC 
$  3,391,873 
3,176,849 


Jan. -Feb. 
1953 

$  5,213,285 
9,827,981 
3,424,209 
8,074,157 

$26,539,632 


TOTAL 

$13,221,205 
12,142,954 


*  Revised  3/29/54 

Broadcasting 


ABC 
CBS 
DuMont 
NBC 


TOTAL 


January 
February 


S  5,325,391        $  9,968,470       $  3,501,576       $  6,568,722       $25,364,159  TOTAL 


Network  Television 


Feb. 
1954 
$  2,502,372 
9,965,481 
1,118,447 
9,503,309 

$23,089,609 


Feb. 
1953 
$  1,481,032 
6,621,629 
862,299 
6,876,029 

$15,840,989 


Jan. -Feb. 
1954 
$  5,282,946 
20,678,810 
2,564,055 
19,620,246 

$48,146,057 


Network  Television  Totals  To  Date 


ABC 

2,780,574 
2,502,372 


CBS 
$10,713,329 
9,965,481 


DuM 
$  1,445,608 
1,118,447 


NBC 
$10,116,937 
9,503,309 


Source:  Publishers  Information  Bureau 


Jan. -Feb. 
1953 
S  3,085,924 
13,705,248 
1,845,093 
14,480,667 

$33,116,932 


TOTAL 
$25,056,448 
23,089,609 


$  5,282,946       $20,678,810       $  2,564,055       $19,620,246  $48,146,0- 


Telecasting 
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WKRC  Cincinnati  will  air  announcements  for 
Hamilton  Watch  Co.  on  its  Tom  McCarthy 
farm  show  for  a  year.  L  to  r:  Kenneth  Church, 
WKRC  natl.  sis.  v.  p.;  Jim  Corcoran,  Hamilton 
Watch  Co.  and  BBDO;  Mr.  McCarthy,  m.  c, 
and  David  G.  Taft,  WKRC  exec.  v.  p. 


KWKH  Shreveport  is  celebrating  its  eighth 
year  of  carrying  Your  Esso  Reporter.  L  to  r, 
Fred  Watkins,  KWKH  asst.  mgr.;  J.  C.  Wil- 
bourne,  asst.  div.  mgr.  for  Esso  in  New  Orleans; 
Henry  Clay,  KWKH  v.  p.-gen.  mgr.,  and  H.  D. 
Monroe,  Esso  dist.  mgr. 


WHAM  Rochester  has  aired  Tower  Clock  Time 
23  years  for  Sibley,  Lindsay  &  Curr  Co.,  de- 
partment store.  At  renewing  (I  to  r):  Seated — 
Louise  Wilson,  show  m.  c.  for  SL&C,  and  Egil 
Krogh,  SL&C  pres.  Standing — William  Fay, 
gen.  mgr.,  and  Jack  Kennedy,  sis.  mgr.,  both 
WHAM,  and  J.  LoewertgutSi,  SL&C  publ.  dir. 


WXYZ  Detroit  will  carry  Mon.-Fri.  morning 
news  52  weeks  for  Texas  Co.  Seated,  G.  B. 
Fraser,  Mich.  mgr.  of  Texas  Co.;  L  to  r,  stand- 
ing— C.  A.  Bentley,  asst.  div.  mgr.,  and  R.  P. 
Keim,  zone  mgr.,  Texas  Co.;  Hal  Neal,  dir. 
of  radio  sis.,  and  James  G.  Riddel),  WXYZ  pres. 


FACTS  &  FIGURES 


KBS  FINDS  SMALL-TOWN  AUDIENCES  LOYAL 


Small-town  residents  listen  to 
their  local  stations  more  than 
residents  of  larger  cities  do  to 
theirs,  according  to  Keystone 
analysis  of  Nielsen  Coverage 
Service  data. 

RADIO  families  in  the  nation's  small  towns 
and  the  surrounding  countryside  are  loyal  lis- 
teners to  their  home-town  radio  stations,  ac- 
cording to  an  analysis  of  Nielsen  Coverage 
Service  data  made  by  Keystone  Broadcasting 
System,  a  recent  NBC  subscriber.  The  study 
shows  that  approximately  three-fourths  of  the 
total  audience  of  these  small  town  stations  is 
made  up  of  regular  daily  listeners  rather  than 
occasional  tuners-in,  KBS  said. 

Elimination  from  KBS'  list  of  700  affiliates 
all  stations  of  more  than  5  kw  power,  those  in 
cities  of  20,000  or  more  population  and  those  in 
metropolitan  areas,  leaves  479  KBS  affiliates  in 
small  city  areas.  Of  these,  KBS  pointed  out: 

•  74%  of  the  homes  listening  weekly  in  the 
stations'  total  coverage  areas  are  also  part  of  the 
stations'  audience  on  the  average  day. 

•  79.1%  of  the  homes  listening  weekly  in 
the  stations'  home  areas  are  also  average  daily 
listeners  to  their  home-town  stations. 

•  Compared  with  these  figures  a  similar 
study  of  36  major  market  stations  showed  a 
total  coverage  area  loyalty  index  of  68%  and  a 
home  area  loyalty  index  of  68.9%. 

As  the  adjoining  tables  show,  the  small  town 
station  loyalty  index  figures  are  relatively  un- 
affected by  the  size  of  the  community,  with 
little  difference  percentagewise  between  towns 
of  less  than  5,000  inhabitants  and  those  of  more 
than  15,000.  Nor  does  the  number  of  stations 
in  the  community  make  any  significant  change. 
In  all  cases,  the  home  area  audiences  are  slight- 
ly more  loyal  to  their  local  stations  than  are 
the  total  audiences. 

The  study  also  shows  that  stations  in  the 
smaller  towns  appear  to  build  up  a  pattern  of 
listenership  and  audience  loyalty  in  which  a 
larger  share  of  their  total  audience  comes  from 
outside  their  home  NCS  areas  than  is  the  case 
for  stations  in  larger  towns.  This  probably  is 
explained  by  the  fact  that  most  stations  in 
smaller  towns  are  in  regions  where  stations  are 
quite  some  distance  apart.  In  these  cases,  each 
station  performs  an  important  community  serv- 
ice over  a  relatively  large  geographical  area, 
indicating  its  total  audience  may  be  far  in  ex- 
cess of  the  size  of  its  home  town. 

Translation  of  the  percentage  figures  into 
the  number  of  families  reached  by  the  479 
small  town  stations  reveals  a  combined  average 
daily  audience  of  4,770,410  homes,  which  rises 
to  a  total  of  6,444,980  homes  reached  per  week. 

Background  data  on  these  affiliates  is  as 
follows: 

Table  I 

Number  of  KBS  Stations  Located  in 
Various  Size  Towns 


Population  of  Town 

(1950  Census) 
Under  10,000 
10,000-19,999 

Total 


No.  of  Stations 

324 
155 

479 


Table  II 

Number  and  Percentage  of  KBS  Stations 
in  the  Study  Located  in  Towns  with 
Varying  Numbers  of  AM  Stations 

No.  of  AM  No.  of  Percentage  of 

Stations  in  Stations  in  Stations  in 

Town  Such  Towns  Such  Towns 

One  426  89.0 

Two  and  Three  53  11.0 


Total 


479 


100.0 


Table  III 

Regional  Location  of  the  479  KBS  Stations 
Included  in  this  Study 


Region 

Northeast 
North  Central 
South 
West 

Total 


No.  of 
Stations 

22 
109 
278 

70 

479 


Percentage 
of  Stations 
4.6 

22.8 

58.0 

14.6 

100.0 


Table  IV 

Average  Loyalty  Index  of  Daytime  Audiences 
to  the  479  Stations  in  this  Study 
Loyalty  Index 

Total  In  Home  NCS 

Audience      Areas  of  Station 
74.0%  79.1% 


All  Stations 
By  Home-Town 

Population: 
Under  5,000  71.9% 
5,000-9,999  74.6% 
10,000-14,999  73.7% 
15,000-19,999  74.9% 
By  No.  of  Stations 

in  Home-Town: 
One  73.9% 
Two  or  Three  75.1% 


76.5% 
79.8% 
78.3% 
80.6% 


79.0% 
80.2% 


Table  V 

Average  Percentage  of  Stations'  Audiences  in  the 

Home  Area  of  the  Station,  by  Town  Size 
Town  Size  Weekly        Average  Day 

Under  5,000  53.2  56.6 

5,000-9,999  59.7  63.8 

10,000-14,999  58.9  62.6 

15,000-19,999  69.4  74.7 


Nielsen  Radio  List 
Puts  'Benny7  at  Top 

CBS  Radio's  Jack  Benny  Show  led  the  A.  C. 
Nielsen  Co.  list  of  top  evening,  once-a-week 
evening  network  radio  shows  for  the  week  of 
Feb.  21-27.  Next  in  order  were  CBS'  Amos  'n' 
Andy  and  Lux  Radio  Theatre.  The  listings: 

Rank  Program  Homes  Reached  (000) 

Evening,  Once-a-Week 

(Average  for  all  Programs) 
Jack  Benny  Show  (CBS) 
Amos  'n'  Andy  (CBS) 
tux  Radio  Theatre  (CBS) 
Our  Miss  Brooks  (CBS) 
People  Are  Funny  (CBS) 
Mr.  Keen  (CBS) 
Mr.  and  Mrs.  North  (CBS) 
My  tittle  Margie  (CBS) 
You  Bet  Your  Life  (NBC) 
Charlie  McCarthy  Show  (CBS) 
Evening,  Multi-Weekly 

(Average  for  all  Programs) 

1  News  of  the  World  (NBC) 

2  One  Man's  Family  (NBC) 

3  Fibber  McGee  and  Molly  (NBC) 


1 

2 
3 
4 
5 
6 
7 
8 
9 
10 


(1,959) 
4,478 
4,338 
4,012 
3,592 
3,498 
3,219 
3,125 
3,125 
3,079 
3,079 


Weekday  (Average  for  All  Programs) 


1 

2 
3 
4 
5 
6 
7 
8 
9 
10 


Romance  of  Helen  Trent  (CBS) 
Aunt  Jenny  (CBS) 
Our  Gal,  Sunday  (CBS) 
Guiding  Light  (CBS) 
Wendy  Warren  and  the  News  (CBS) 


(M66) 
2,239 
2,192 
1,959 
(1,773) 
3,079 
2,845 
2,845 
2,752 
2,705 


This  Is  Nora  Drake  (Bristol-Myers)  (CBS)  2,566 


Road  of   Life  (CBS)  2,472 

Stella  Dallas  (NBC)  2,472 

Arthur  Godfrey   (Pillsbury)    (CBS)  2,426 

Backstage  Wife  (NBC)  2,426 

Day,  Sunday  (Average  for  All  Programs)  (886) 

1  Shadow,  The  (MBS)  2,192 

2  Lome  Greene  (MBS)  1,679 

3  Cecil  Brown  Commentary  (MBS)  1,586 
Day,  Saturday  (Average  for  All  Programs)  (1,353) 

1  Stars  Over  Hollywood  (CBS)  2,472 

2  Theatre  of  Today  (CBS)  2,239 

3  Bill  Shadel  and  the  News  (CBS)  1,912 
Copyright  1954  by  A.  C.  Nielsen  Co. 


Direct  Mail  Gains 

DIRECT  MAIL  advertising  expenditures 
for  the  month  of  February  were  reported 
by  the  Direct  Mail  Advertising  Assn.  last 
week  to  have  amounted  to  $103,902,873, 
said  to  represent  a  gain  of  5.86%  over 
expenditures  for  February  1953.  DMAA 
noted  the  total  amount  for  the  first  two 
months  of  1954  was  $209,412,970. 


Broadcasting 


Telecasting 


Buy  WHO 

and  Get  Iowa's  Metropolitan  Areas .  * 
Plu&  the  Remainder  of  Iowa! 


TAKE  AUTOMOTIVE  SALES,  FOR  INSTANCE! 


5.4%  CEDAR  RAPIDS 

4.5%  TRI-CITIES  - 

13.3%  DES  MOINES 

2.6%  DUBUQUE- 

4.3%  SIOUX  CITY 

4.0%  WATERLOO 

65.9%  REMAINDER  OF  STATE 


I  S.A.M.  D 
L  STATION 


.  DAYTIME 

AUDIENCE  AREA 


THE  "REMAINDER  OF  IOWA"  ACCOUNTS  FOR  THESE  SALES: 

(Which  You  MISS  Unless  You  Cover  the  Entire  State) 

67.2%  Food  Sfores 

63.2%  Eating  and  Drinking  Places 

47.9%  General  Merchandise  Stores 

57.5%  Apparel  Stores 

61.4%  Home  Furnishings  Stores 

65.9%  Automotive  Dealers 

74.9%  Filling  Stations 

80.8%  Building  Material  Groups 

62.0%  Drugstores 

Source:  1 953-'54  Consumer  Markets 


FREE  &  PETERS,  INC.,  National  Representatives 


BUY  ALL  of  IOWA- 
Plus  "Iowa  Plus"— with 

WIKI© 

Des  Moines  .  .  .  50,000  Watts 

Col.  B.  J.  Palmer,  President 
P.  A.  Loyet,  Resident  Manager 


STING 


Telecasting 
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Parsons  Like  Radio-Tv 

PRESBYTERIAN  ministers  do  not  allow 
themselves  much  time  for  recreation,  but 
when  they  do,  tv  and  radio  are  their 
favorite  modes  of  diversion. 

A  recent  survey  by  the  Rev.  Keith  H. 
Sackett,  Kansas  City,  Mo.,  of  that  city's 
Presbyterian  ministers,  revealed  that  al- 
most half  of  the  ministers  who  replied 
to  the  questionnaire  listed  "lack  of  time" 
as  the  primary  reason  for  inadequate 
recreation.  Many  don't  even  take  half 
a  day  off  during  the  week.  Others  replied 
that  when  they  do  take  time  off,  their 
recreation  is  generally  "unplanned." 

However,  when  they  do  find  time  for 
I  diversion,  the  ministers'  preferences  for 
family  recreation  are,  in  order:  tv  and 
radio,  picnics,  games  and  movies.  Non- 
family,  spectator-type  sports,  that  they 
prefer  watching  are:  football,  baseball, 
boxing  and  basketball. 


Jan. -Feb.  Radio-Tv  Output 
Drops  Back  to  '52  Level 

RADIO  and  tv  set  output  at  factories  dropped 
during  January  and  February  from  the  1953 
level  to  about  the  1952  point,  according  to 
Radio-Electronics-Tv  Mfrs.  Assn.  Production 
in  the  two  months  of  1954  totaled  847,504 
television  sets  compared  to  1,449,831  in  the 
same  1953  period  and  814,269  in  1952. 

Output  of  radios  totaled  1,641,213  sets  in 
January-February  compared  to  2,285,581  a 
year  ago  and  1,566,590  in  the  first  two  months 
of  1952.  Of  769,232  radios  made  in  February, 
12,298  had  fm  tuning  circuits,  with  another 
1,287  tv  sets  having  fm  circuits. 

Uhf  tuning  facilities  were  built  into  92,275 
of  the  426,933  tv  sets  produced  in  February,  or 
a  little  less  than  one-fourth  of  the  output. 

Radio  and  tv  set  production  during  the  first 
two  months  of  1954  follows: 


January 
February 

Teievicion 
420,571 
426,933 

Home 
Radio  Sets 
271,036 
233,063 

Portables 
46,571 
98,275 

TOTAL 

847,504 

504,099 

144,846 

January 
February 

Auto  Radio 
394,442 
331,961 

Clock 
159,932 
105,933 

Total  Radio 
871,981 
769,232 

TOTAL 

726,403 

265,865 

1,641,213 

'Lucy'  And  Groucho  Lead 
ARB's  Lists  for  March  1-7 

AMERICAN  Research  Bureau  rated  CBS-TV's 
/  Love  Lucy  as  the  top  evening,  once-a-week 
network  tv  show  for  March,  based  on  viewing 
for  the  week  of  March  1-7.  ARB  reported 
NBC-TV's  You  Bet  Your  Life  was  No.  1  of  the 
top  10  shows  in  television  viewers  reached  dur- 
ing the  same  period.  The  ARB  list: 


Rank  Program 

Rating 

1 

1   Love  Lucy  (CBS) 

67.2 

2 

Dragnet  (NBC) 

62.1 

3 

You  Bet  Your  Life  (NBC) 

57.2 

4 

Talent  Scouts  (CBS) 

52.2 

5 

Jackie  Gleason  (CBS) 

49.0 

6 

Life  of  Riley  (NBC) 

46.1 

7 

Our  Miss  Brooks  (CBS) 

44.6 

6 

This  Is  Your  Life  (NBC) 

44.1 

9 

T-Men  In  Action  (NBC) 

42.7 

10 

Kraft  Tv  Theatre  (NBC) 

41.4 

Viewers 

Rank  Program 

(000) 

1 

You  Bet  Your  Life  (NBC) 

46,200 

2 

1  Love  Lucy  (CBS) 

44,380 

3 

Dragnet  (NBC) 

44,090 

4 

Jackie  Gleason  (CBS) 

36,750 

5 

Talent  Scouts  (CBS) 

33,120 

6 

Comedy  Hour  (Cantor)  (NBC) 

32,530 

7 

Toast  of  the  Town  (CBS) 

29,970 

6 

Godfrey  and  Friends  (CBS) 

29,400 

9 

Mama  (CBS) 

27,940 

10 

Milton  Berle  (NBC) 

27,410 

 TRADE  ASSNS.  

FLANAGAN  URGES  SRA-4A  JOINTLY  STUDY 
REQUEST  FOR  AUDIO-ONLY  IDS  ON  TV 

Kools'  agency  originally  had  suggested  that  the  full  screen  be  utilized 
by  the  advertisers  during  the  ten  second  filmed  announcements. 


PROPOSALS  that  tv  stations  confine  their 
identifications  (IDs)  to  audio  only,  giving  the 
full  screen  to  the  sponsors  of  10-second  com- 
mercials telecast  concurrently  with  the  IDs,  or 
any  other  suggested  changes  in  the  ID  standard 
should  be  referred  to  a  standing  joint  commit- 
tee of  Station  Representatives  Assn.  and  Ameri- 
can Assn.  of  Advertising  Agencies,  T.  F.  Flana- 
gan, SRA  managing  director,  said  in  a  bulletin 
sent  last  week  to  all  tv  stations  as  well  as  SRA 
members. 

SRA  bulletin  was  prompted  by  a  letter  from 
Ted  Bates  &  Co.,  agency  for  Brown  &  William- 
son Tobacco  Co.,  to  all  stations  carrying  ID 
announcements  for  B  &  W's  Kools  asking  that 
they  "accept  Kool  10-second  filmed  announce- 
ments which  take  advantage  of  100%  of  video 
space  for  selling  of  the  product,  using  the 
'voice-over'  technique  for  station  identification." 

Letter,  dated  March  26  and  signed  by 
Thomas  F.  Harrington,  partner  in  the  agency, 


Noting  that  the  "advertising  impact  is  further 
diminished"  by  the  requirement  of  some  sta- 
tions that  their  call  letters  appear  in  the  top 
25%  of  the  frame,  Mr.  Harrington  reported 
that  "many  stations  around  the  country"  are 
scheduling  IDs  without  this  stipulation.  "The 
full  use  of  the  ten-second  spot  is  necessary  to 
the  best  results  in  a  campaign,"  he  stated,  em- 
phasizing that  the  results  of  a  campaign  deter- 
mine the  allotment  of  appropriations  for  fu- 
ture campaigns. 

Commenting  on  this  thought,  Mr.  Flanagan, 
in  his  bulletin,  said:  "If  our  good  friends,  the 
advertisers  and  agencies,  require  more  time 
and  space  than  are  available  in  a  tv  station 
ID  under  SRA  ID  standard,  then  that  might 
suggest  the  need  for  an  announcement — not 
an  ID — that  is  not  now  on  stations'  rate  cards." 

Mr.  Flanagan  reminded  the  tv  broadcasters 
that  the  SRA  ID  standard  was  "evolved  through 


CONGRATULATIONS  are  in  order  following  election  of  new  officers  and  governors 
by  members  of  the  Chicago  Chapter  of  the  American  Assn.  of  Advertising  Agencies 
in  that  city  last  fortnight.  L  to  r:  George  B.  Bogart,  vice  president,  J.  R.  Pershall  Co., 
new  vice  chairman;  Richard  L.  Scheidker,  New  York  AAAA  office;  James  G.  Cominos, 
vice  president  and  radio-tv  director,  Needham,  Louis  &  Brorby,  new  Chicago  Chapter 
chairman,  and  Clinton  E.  Frank,  Clinton  E.  Frank  Inc.,  retiring  chairman. 


said  that  "we  are  contemplating  the  production 
of  new  commercial  spots  within  the  next  two 
weeks"  and  asked  for  an  early  reply.  Late 
last  week  an  agency  spokesman  said  that  it 
was  too  soon  to  know  how  many  stations  would 
go  along  with  the  proposal.  Mr.  Flanagan 
said  that  he  had  heard  from  a  number  of 
stations,  which,  so  far  as  he  knew,  were  "unani- 
mous in  opposition  to  the  proposal."  . 

Budget  Figures 

In  his  letter  to  stations,  Mr.  Harrington 
pointed  out  that  93%  of  the  entire  Brown  & 
Williamson  advertising  budget  is  devoted  to 
television  and  85%  of  all  spots  used  for  Kools 
are  10-second  ID  announcements.  "While  the 
use  of  ID  spots  is  an  economical  way  to  reach 
consumers,"  he  said,  "it  is  equally  true  that  10 
seconds  does  not  afford  the  advertiser  very 
much  time  in  which  to  deliver  his  message, 
either  visually  or  on  the  sound  track." 


the  cooperation  of  a  committee  of  tv  station 
representatives  and  agency  timebuyers  in  con- 
sultation with  stations  and  advertisers."  Aimed 
at  simplifying  and  standardizing  mechanical 
requirements  for  IDs  and  establishing  an  ID 
rate  based  on  video-audio  time  shared  by  ad- 
vertiser and  station,  the  committee's  efforts  pro- 
duced a  standard  that  had  helped  to  create 
more  national  tv  spot  sales,  he  said. 

"SRA's  suggestion,"  the  bulletin  concluded, 
"is  that  the  current  and  future  questions  of 
related  nature  be  resolved  by  a  continuing 
joint  committee  of  SRA  and  4A  members.  That 
would  assure  a  simple,  convenient  and  busi- 
nesslike procedure  for  handling  such  mutual 
problems  in  the  light  of  tv's  ever  changing 
scene  and  with  due  consideration  for  the  real 
problems  of  all  concerned. 

"The  accent  should  always  be  on  how  best 
to  use  spot  tv  to  sell  more  goods  and  services." 
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KQV 

announces  the  appointment 

of 
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NC 


KQV  CBS  RADIO 
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TELEVISION  CODE  problems  are  discussed  with  Chairman  John  W.  Bricker  (R-Ohio) 
of  the  Senate  Interstate  &  Foreign  Commerce  Committee,  by  the  NARTB  Television 
Code  Review  Board  at  a  conference  last  Monday.  Seated:  Sen.  Bricker  and  Mrs.  A. 
Scott  Bullitt,  KING-TV  Seattle.  Standing  (I  to  r):  Ewell  K.  Jett,  WMAR-TV  Baltimore; 
J.  Leonard  Reinsch,  WSB-TV  Atlanta,  review  board  vice  chairman;  John  E.  Fetzer, 
WKZO-TV  Kalamazoo,  Mich.,  board  chairman;  Thad  Brown,  NARTB  tv  vice  president; 
Robert  K.  Richards,  NARTB  administrative  vice  president  and  Edward  H.  Bronson, 
director  of  tv  code  affairs.  The  board  also  met  with  other  senators.  


RADIO-TV  HIGH  ON  AAAA  AGENDA 

American  Assn.  of  Advertising  Agencies  has  given  broadcasting  a 
top  position  for  study  at  the  upcoming  White  Sulphur  Springs  con- 
vention. Color  tv  to  come  under  scrutiny  of  delegates. 


TELEVISION  and  radio  have  a  primary  role 
on  the  agenda  for  the  36th  annual  meeting  of 
the  American  Assn.  of  Advertising  Agencies, 
to  be  held  April  22-24  at  the  Greenbrier,  White 
Sulphur  Springs,  W.  Va. 

A  panel  on  color  television  is  slated  to  launch 
the  initial  open  meeting  on  April  23,  while 
two  discussions  based  on  the  broadcast  media 
are  booked  for  the  closed  business  meeting  the 
preceding  day. 

Marion  Harper  Jr.  of  McCann-Erickson, 
New  York,  will  moderate  the  color  tv  panel 
discussion,  in  which  "top  authorities  from  lead- 
ing networks  and  manufacturing  companies" 
will  review  latest  information  on  color  sets, 
programming,  costs,  and  production  problems. 
This  session  is  slated  at  9:45  a.m.,  April  23. 

Labor  Relations 

In  the  April  22  morning  session  closed  to 
all  but  agency  people,  Edward  G.  Wilson  of 
J.  Walter  Thompson  Co.,  New  York,  chairman 
of  the  AAAA  special  committee  on  labor  re- 
lations, will  examine  "Labor  Relations  in 
Radio  and  Television."  His  address  will  be 
followed  by  an  appraisal  of  "Agency  Services 
and  Compensation  in  Television"  by  J.  Davis 
Danforth  of  BBDO,  New  York,  chairman  of 
a  special  joint  subcommittee. 

Other  highlights  of  the  April  22  morning 
meeting,  aside  from  elections  and  reports,  will 
be  a  discussion  of  the  Justice  Dept.'s  current 
investigation  of  advertising,  by  George  Link 
Jr.,  AAAA  counsel,  and  a  report  on  "What  the 
Advertising  Research  Foundation  Has  Pro- 
duced So  Far." 

Theme  of  the  Thursday-Saturday  sessions 
is  "Keeping  Business  Good— Making  Advertis- 
ing Better."  The  program  is  being  planned  by 
the  operations  committee  of  the  AAAA  board, 
headed  by  Chairman  Earle  Ludgin  of  Earle 
Ludgin  &  Co.,  Chicago,  and  Vice  Chairman 
William  R.  Baker  Jr.,  of  Benton  &  Bowles, 
New  York.  Total  attendance  will  be  limited  to 
550,  including  members,  guests  and  ladies. 
Meetings  of  April  23-24  will  be  open  to  in- 
vited advertiser  and  media  guests. 

Except  for  April  22,  when  sessions  will  not 
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be  open  to  guests,  mornings  will  be  devoted  to 
business,  afternoons  to  sports. 

The  April  22  meeting,  starting  at  10  a.m.  with 
Chairman  Ludgin  presiding,  will  include  elec- 
tion of  officers  and  directors;  reports  by  Presi- 
dent Frederic  R.  Gamble  and  Treasurer  Win- 
throp  Hoyt  of  Charles  W.  Hoyt  Co.,  New  York. 
Mr.  Hoyt  also  will  present  proposed  amend- 
ments to  the  constitution  and  by-laws.  John  P. 
Cunningham  of  Cunningham  &  Walsh,  New 
York,  will  present  the  report  of  the  committee 
to  nominate  officers  and  directors,  while 
August  A.  Nelson  of  the  AAAA  will  present 
nominations  of  sectional  councils. 

After  the  reports  on  the  Justice  Dept.  in- 
vestigation, ARF  progress,  radio-tv  labor  re- 
lations and  agency  services  and  compensation 
in  tv,  the  members  will  divide  into  three  groups, 
according  to  size  of  agency,  for  luncheon  and 
afternoon  meetings.  Louis  N.  Brockway  of 
Young  &  Rubicam,  New  York,  will  head  the 
over-$15  million  group;  Charles  L.  Rumrill  of 
Charles  L.  Rumrill  &  Co.,  Rochester,  the  $2- 
$15  million  group,  and  Arthur  G.  Rippey  of 
Arthur  G.  Rippey  &  Co.,  Denver,  the  under-$2 
million  group. 

An  organization  meeting  of  the  new  board 
is  set  for  5  p.m.,  followed  by  cocktails  and 
dinner  for  AAAA  members  and  ladies. 

The  April  23  session,  slated  at  9:45  a.m.  to 
noon,  will  open  with  the  panel  on  color  tv, 
followed  by  a  session  in  which  Fairfax  M.  Cone 
of  Foote,  Cone  &  Belding,  Chicago,  will  speak 
on  the  need  for  devoting  interest  and  best  skills 
to  the  field  of  creative  advertising,  and  Robert 
J.  Keith,  vice  president  of  Pillsbury  Mills,  will 
discuss  better  integration  of  sales  and  adver- 
tising. 

The  annual  reception  and  dinner  will  get 
underway  at  6  p.m.,  April  23. 

The  April  24  program,  starting  at  9:30  a.m., 
will  open  with  a  showing  of  the  joint  AAAA- 
Assn.  of  National  Advertisers  film  on  "The 
Future  of  America,"  followed  by  a  talk  on 
"Who's  Having  the  Fun?"  by  Charles  H. 
Brower  of  BBDO  and  a  slide  presentation  by 
Walter  Marguiles,  president  of  Lippincott  & 


Marguiles,  New  York,  industrial  designers. 
Final  session  will  feature  a  "Newsweek  Peri- 
scope" panel  on  advertising  and  other  Washing- 
ton developments,  moderated  by  Ernest  K. 
Lindley  of  Newsweek,  and  a  speech  by  Roy  E. 
Larsen,  president  of  Time  Inc.,  director  of  The 
Advertising  Council,  and  chairman  of  the  Na- 
tional Citizens  Commission  for  the  Public 
Schools. 

The  annual  meeting  will  be  preceded,  on 
April  21,  by  the  fifth  annual  council  and  chap- 
ter governors'  day,  with  governors  of  six  AAAA 
sectional  councils  and  16  chapters  meeting  in 
an  all-day  conference  to  exchange  information. 


Fetzer  Says  Tv  Code 
Is  Improving  Programs 

SELF-REGULATION  of  tv  by  means  of  the 
NARTB  code  is  improving  calibre  of  programs 
and  advertising,  according  to  John  E.  Fetzer, 
WKZO-TV  Kalamazoo,  Mich.,  chairman  of  the 
NARTB  Television  Code  Review  Board. 

Progress  can  be  traced  through  the  board's 
expanded  program  of  staff  monitoring,  he  said 
Wednesday  after  a  Monday-Tuesday  board 
meeting  at  NARTB  Washington  headquarters. 
The  monitoring  project  was  started  early  last 
autumn  and  has  had  what  Mr.  Fetzer  called 
"a  salutary  effect  upon  the  educational  processes 
which  are  so  essential  to  a  self-examination 
process  of  this  sort." 

Edward  H.  Bronson,  director  of  television 
code  affairs,  reported  to  the  board  that  in  more 
than  half  of  the  cases  where  changes  had  been 
proposed  those  recommended  had  been  put 
into  effect  by  stations  and  networks  involved. 

The  board  members  met  last  Monday  with 
Chairman  John  W.  Bricker  (R-Ohio)  of  the 
Senate  Interstate  &  Foreign  Commerce  Com- 
mittee. They  told  Sen.  Bricker  about  the  code's 
provisions  and  the  progress  in  self-regulation  of 
the  television  industry.  Wednesday  afternoon 
the  board  met  with  Sen.  Charles  E.  Potter  (R- 
Mich.);  Sen.  Homer  Ferguson  (R-Mich.);  Sen. 
Dwight  Griswold  (R-Neb.);  Sen.  John  M.  But- 
ler (R-Md.),  and  Sen.  E.  M.  Dirksen  (R-Ill.). 
Membership  Drive 

With  the  number  of  industry  code  subscrib- 
ing stations  having  increased  from  over  100  to 
over  200  in  a  year  the  board  decided  to  conduct 
a  membership  drive  to  bring  in  more  stations. 
All  four  networks  are  members.  This  message 
has  been  sent  to  non-subscribers: 

The  Television  Code  Review  Board  has  just 
completed  its  10th  meeting  since  its  formation 
on  March  1,  1952.  We  are  encouraged  to  believe 
that  the  code  in  this  difficult  period  of  forma- 
tion and  administration  has  gained  substantial 
acceptance  among  its  subscribers.  The  service 
rendered  by  the  board  and  its  staff  in  an  ad- 
visory capacity  has  assisted  station  operators 
in  their  genuine  effort  to  establish  basic  tenets 
for  good  taste  in  advertising  and  programming. 

However,  the  total  effect  of  such  an  in- 
dustry-wide effort  in  the  last  analysis  depends 
upon  the  total  enthusiasm  lent  to  it  by  all 
broadcasters.  The  board  sincerely  believes  that 
those  who  subscribe  serve  not  only  their  self  in- 
terest but  the  larger  and  more  significant  public 
interest.  It  respectfully  solicits  your  support 
in  this  movement  toward  continuing  improve- 
ment of  the  profession  through  continuing  self- 
examination  of  its  product. 

Board  members  who  attended  the  quarterly 
meeting  besides  Chairman  Fetzer  were  J. 
Leonard  Reinsch,  WSB-TV  Atlanta,  vice  chair- 
man; Ewell  K.  Jett,  WMAR-TV  Baltimore  and 
Mrs.  A.  Scott  Bullitt,  KING-TV  Seattle.  Walter 
J.  Damm,  WTMJ-TV  Milwaukee,  was  absent. 
Taking  part  in  the  meeting  were  NARTB  Presi- 
dent Harold  E.  Fellows;  Robert  K.  Richards, 
administrative  vice  president,  and  Thad  H. 
Brown  Jr.,  vice  president  and  tv  counsel. 
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FULL  TIME 
STATION 


FCC  APPROVES  MERGER 
RADIO  STATIONS  WLS  AND  WENR 


BETTER  SERVICE  FOR  CHICAGO 
AND  MIDWEST  LISTENERS 


Leading  Stars  of  Both  Stations  and  ABC 
Network,  Plus  Popular  New  Features,  to  Bring 
Listeners  the  Best  of  Everything  on  the  Air 


SEE  FOLLOWING  PAGES  FOR  DETAILS 
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WLS  NATIONAL  BARN  DANCE 
CELEBRATES  THIRTY  YEARS 
ON  AIR  24th  OF  THIS  MONTH 


The  WLS  National  Barn 
Dance  has  been  broadcast  every 
Saturday  night  since  April  19, 
1924,  making  it  the  longest  con- 
tinuously broadcast  program  in 
radio.  Although  it  has  had 
many  imitators  through  the 
years,  this  granddaddy  of  folk 
music  shows  is  still  the  best  of 
them  all. 

Right  from  the  start  the  show 
was  so  popular  the  listeners 
wanted  to  see  it,  so  WLS  be- 
came the  first  station  to  have  a 
studio  theater.  But  by  1932 
reservations  there  were  being 
made  7  months  in  advance. 

In  that  depression  year  WLS 
chalked  up  another  radio  "first" 
with  its  rec-  , 
ord  -  breaking 
show.  It  took 
over  Chicago's 
8th  St.  Thea- 
ter, broad- 
casting the 
Barn  Dance  in 
two  complete 
shows  and 
charging  ad- 
mission. Since 
then  more 
than  2,350,000 
people  have  paid  to  see  it. 

In  1934  when  the  Barn  Dance 
was  10  years  old,  it  was  asked 
to  put  on  one  show  at  the  Cen- 
tury of  Progress  Exposition. 
Pair  officials  expected  10  to  15 
thousand  to  attend  but  between 
25  and  35  thousand  arrived. 
This  one-time  engagement  was 
expanded  to  five  weeks. 

In  1944  when  the  show  was 
twenty  years  old,  the  cast  went 
to  Hollywood  to  appear  with 
Robert  Benchley  in  the  Para- 
mount picture  "National  Barn 
Dance"  which  was  premiered 


Homer  &  Jethro 


at  the  8th  Street  Theater. 

As  a  star-maker  the  Barn 
Dance  has  had  no  equal.  Even 
a  partial  list  of  artists  who  got 
their  start  or  appeared  as  es- 
tablished performers  on  the 
program  reads  like  a  "Who's 
Who"  of  show  business. 

There  was  Ruth  Etting,  Les 
Paul,  Win  Strake,  Curt  Massey, 
Gene  Autry,  Fibber  McGee  and 
Molly,  Sam  and  Henry  (later 
Amos  'n  Andy),  George  Goebel, 
Smiley  Burnette,  Red  Foley,  Rex 
Allen,  Pat  Buttram  and  Max 
Terhune,  to  mention  only  a 
few. 

Sponsor-wise  the  show  has 
always  been  a  record-break- 
er. Altogether 
the  present 
sponsorship 
adds  up  to  74 
years  of  ad- 
vertising, with 
two  advertis- 
ers having 
been  with  the 
show  since 
1933. 

With  the 
listeners  it's  a 
record-break- 
er, too.  Last  year  such  stars  as 
Bob  Atcher,  Lulu  Belle  and 
Scotty,  Capt.  Stubby  and  the 
Buccaneers,  Woody  Mercer,  The 
Beaver  Valley  Sweethearts  and 
Dolph  Hewitt,  played  before 
more  than  1,500,000  in  the  Mid- 
west. In  addition,  the  "SRO" 
sign  is  up  almost  every  Satur- 
day night  at  the  8th  St.  Theater. 

As  it  enters  its  thirty-first 
year  of  entertaining,  this  friend- 
ly, folksy  show  is  the  listening 
"must"  in  the  homes  of  the 
Midwest  that  it  has  been  for 
more  than  a  generation. 


Red  Blanchard 


he  new  full-time  WLS 
began  broadcasting  on  its 
clear  channel  frequency  of 
890  kilocyles  with  50,000 
watts  on  April  1st  and  is 
a  full-time  ABC  affiliate. 


MANY  WLS  LOCAL  PROGRAMS 
ARE  NATIONALLY  FAMOUS 


School  Time,  a  program  fea- 
ture on  WLS  since  1937,  has 
been  recognized  nationally  by 
seven  citations,  including  Free- 
doms Foundation  and  the  du- 
Pont  Award. 

The  picture 
shows  Jose- 
phine Wetzler 
and  School 
Time  cast, 
broadcasting 
to  an  estimat- 
ed audience  of 
1,360,000  pu- 
pils in  Mid- 
west grade 
schools.  The 
programs,  pre- 
pared in  cooperation  with  an 
Advisory  Board  of  nationally 
known  educators,  teaches  good 
citizenship  and  cultural  and 
social  relations. 

WLS  has  always  had  programs 
of  special  interest  to  its  home- 
maker  audience,  too.  Kitchen 
Club  is  one  such  welcome  vis- 
itor in  our  listeners'  homes. 


Martha  Crane 


Because  of  her  long  experi- 
ence in  planning  homemaker 
shows,  Martha  Crane's  pro- 
grams are  women's  magazines 
of  the  air  as  she  discusses 
home  decora- 
tion, child 
rearing,  enter- 
tainment and 
food  prepara- 
tion. 

WLS  prides 
itself  on  the 
fact  that  it  is 
the  only  Chi- 
cago radio 
station  that 
has  a  radio 
pastor  —  Dr. 
More  than  a 
generation  has  grown  up  lis- 
tening to  his  "Little  Brown 
Church  of  the  Air"  since  it 
started  March  18,  1925. 

WLS  is  proud  of  "Dr.  John" 
and  the  other  WLS  personal- 
ities the  listeners  love — who 
give  them  service  and  fun  in 
the  high  WLS  tradition. 


Dr.  John  Holland 


John  Holland. 
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By  continuing  the  policies 
that  have  been  successful 
for  WLS,  the  new  full-time 
station  will  render  an  even 
greater  service  to  both 
listeners  and  advertisers. 


WLS  BRINGS  LATEST  NEWS 
ON  ALL  IMPORTANT  EVENTS 


WLS,  recognizing  the  impor- 
tance of  news,  is  one  of  Amer- 
ica's leading  radio  stations  in 
the  amount  and  quality  of  news 
broadcast  daily.  The  facilities 
include  news 
wires  from 
the  Associated 
Press,  United 
Press  and  spe- 
cial news  serv- 
ices.  In  Chi- 
cago, the  WLS 
news  staff 
often  reports 
on-the-spot 
events,  fre- 
quently re- 
cording the 

voices  of  the  people  in  the  news. 

All  WLS  newscasts  are  care- 
fully edited  by  experts  to  see 
that  both  sides  of  the  story  are 
told  accurately  and  objectively. 
WLS  does  not  "take  sides"  in 
its  news  programs. 

Pictured  here  is  a  telephone 
recording  of  "news  on  the  spot." 
Using   a   recording   like  this 
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WLS  often  reaches  the  scene 
of  an  event  just  moments  after 
it  takes  place. 

The  news  staff  is  headed  by 
William  Small  and  Jim  Horst- 
man.  Among 
the  newscast- 
ers at  WLS 
are  such  out- 
standing per- 
sonalities a  s 
Bill  Duane, 
Larry  Alex- 
ander, Jim 
Johnston,  Jack 
Stilwill,  Ul- 
mer  Turner 
and  Dix  Har- 
per. In  addi- 
tion, WLS  also  features  the 
latest  ABC  network  news. 

For  accurate  and  complete 
news  reports  at  breakfast,  at 
noon,  in  the  late  evening — all 
through  the  day,  it's  WLS — 
Mid-America's  Number  One 
Station  for  complete  news  cov- 
age  of  local,  national  and  inter- 
national events. 


James  Horstman 


WLS  FARM  PROGRAMMING  IS 
COMPLETE,  AUTHORITATIVE 
AND  UP-TO-THE-MINUTE 


WLS  broadcasts  the  most 
complete  and  authoritative  farm 
programs  because  the  WLS  farm 
program  staff  is  made  up  of 
some  of  the  best  informed  agri- 
cultural leaders  in  the  Midwest. 

Taking  part  in  this  service  to 
Midwest  agriculture,  are  mem- 
bers of  the  editorial  staff  of 
Prairie  Farmer,  one  of  the  na- 
tion's top  farm  publications. 
Headed  by  Paul  Johnson,  edi- 
tor-in-chief, Prairie  Farmer 
writers  and  field  reporters,  are 
not  only  "on  the  air"  giving 
first-hand  information  on  agri- 
cultural development,  but  main- 
tain a  steady  flow  of  im- 
portant farm  news  to  WLS. 

Dinnerbell, 
the  oldest  con- 
tinuous farm 
service  pro- 
gram in  radio, 
started  in  1924 
and  broadcast 
during  the 
noon  hour, 
keeps  the  vast 
farm  audience 
informed  con- 
cerning im- 
portant farm- 
ing events  and  up-to-the-min- 
ute developments.  Agricultural 
leaders  from  all  over  the  world 
have  spoken  to  the  WLS  Din- 
nerbell audience  from  WLS 
studios,  state  fairs,  agricultural 
meetings,  farm  youth  rallies, 
community  festivals,  or  simply 
from  a  farm  home. 

The  WLS  radio  personalities 
who  conduct  the  farm  programs 
include  Maynard  Bertsch,  who 
is  well  known  through  his  past 
work  as  Indiana  Field  Editor 
for  Prairie  Farmer;  Dix  Harper, 
farm  specialist  and  WLS  Farm 


Dix  Harper 


News  Editor;  and  Harry  Camp- 
bell, farm  expert  and  formerly 
Information  Specialist  with  the 
United  States  Department  of 
Agriculture. 

Since  marketing  is  the  key  to 
successful  farming,  WLS  has 
the  most  complete  schedule  of 
market  reports  in  the  Midwest 
including  the  latest  livestock, 
grain,  poultry,  butter  and  egg 
reports,  broadcast  at  the  time 
of  day  that  the  farmer  wants 
them. 

WLS  broadcasts  a  complete 
livestock  market  report  each 
day,  direct  from  its  own  studio 
at  the  Chicago  Livestock  Yards, 
and  grain  market  reports  di- 
rectly from 
the  Board  of 
Trade  in  Chi- 
cago. 

Because 
''on  -  the  - 
farm"  sales  of 
poultry  and 
eggs  are  more 
important 
than  terminal 
market  sales, 
reports  of 
these  sales  are 
telegraphed  to  WLS  just  prior  to 
broadcast  time  each  day.  An- 
other important  service  is  the 
report  of  future  markets  on  the 
Chicago  Mercantile  Exchange. 

Direct  lines  to  the  U.  S. 
Weather  Bureau  give  WLS  lis- 
teners the  latest  authentic 
weather  information  through- 
out the  entire  day. 

It  is  little  wonder  that  so 
many  of  Mid-America's  best 
farmers  turn  to  WLS  for  service, 
for  information,  and  for  the 
most  accurate  and  objective  re- 
porting of  farm  developments. 
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N.  Y.  METROPOLITAN  OPERA 
HEARD  REGULARLY  ON  WLS 


WLS  listeners  are  privileged 
to  attend  a  performance  of  the 
Metropolitan  Opera  in  New 
York  City  every  Saturday  aft- 
ernoon during  the  opera  season. 

Millions  of  listeners  by  a  twist 
of  their  radio  dials  are  trans- 
ported to  the  world-famous 
opera  house  for  hours  of  en- 
chantment as  the  world's  great- 
est artists  perform  the  dazzling 
duets  and  arias  of  the  master 
composers.  It  is  estimated  that 
in  the  WLS  area  an  audience 
of  more  than  343,900  people  in 
181,000  homes  take  advantage 
of  this  great  cultural  treat. 


The  brilliant  1953-54  season 
got  under  way  with  the  broad- 
cast of  Gounod's  "Faust"  with 
an  outstanding  cast  led  by  Jussi 
Bjoerling  in  the  title  role. 

Verdi,  who  seems  to  be  every- 
one's favorite  composer,  has 
been  well  represented  with  the 
broadcasts  of  his  "Aida",  "II 
Trovatore",  "La  Traviata"  and 
"Rigoletto". 

Other  favorites  have  been 
Donizetti's  "Lucia  di  Lammer- 
moor",  Mozart's  "Don  Giovan- 
ni", Wagner's  "Die  Walkure" 
and  Moussorgsky's  "Boris  God- 
unov". 


The  WLS  merchandisable  area  where  WLS  is_  listened  to, 
as  proved  by  mail   response   and   the   research  (studies. 
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don  McNeill  &  his  famous 
breakfast  club  heard  on 
wls  weekday  mornings 


On  June  23,  1933  Don  McNeill 
took  over  a  morning  show  called 
"The  Pepper  Pot",  introduced 
a  new  format — four  calls  to 
breakfast,  March  Time  and 
Memory  Time — and  the  Break- 
fast Club  was  founded. 

Since  then  the  program  has 
become  a  day-starter  as  tradi- 
tional as  the  morning  cup  of 
coffee  to  its  more  than  7  million 
listeners  across  the  country. 

The  show's  original  format 
has  remained  through  the 
years,  with  now  and  then  an 
added  feature.  In  1944  Don  in- 
troduced the  "Moment  of  Silent 
Prayer"  for  a  "world  united  in 
peace".  The  "Sunshine  Shower" 
which  was  started  in  1946  has 
resulted  i  n 
thousands  of 
cards  being 
sent  to  pa- 
tients in  hos- 
p  i  t  a 1 s  by 
faithful 
B  r  eakf ast 
Clubbers. 

June  23, 
1953,  the 
twentieth  an- 
niversary of 
the  program 
was  proclaimed  "Don  McNeill 
Day"  in  Chicago  by  Mayor 
Kennelly. 

That  year  the  program  was 
named  the  top  radio  variety 
show  by  Radio-Television  Daily, 
and  ended  its  anniversary  year 
by  establishing  a  new  studio  at- 
tendance record. 

Three  years  before,  ABC 
signed  Don  to  a  20  year  con- 
tract, assuring  his  services  for 
the  Breakfast  Club  until  1970. 
So  the  show's  loyal  fans  can 
look  forward  to  enjoying  the 
fun  for  a  long  time  to  come. 


Betty  Crocker 


Following  the  popular  Break- 
fast Club,  WLS  features  story 
programs  which  are  favorites 
with  the  women  listeners. 

"My  True  Story",  "Whisper- 
ing Streets"  and  "Modern  Ro- 
mances" relate  complete  stories 
each  day.  "When  a  Girl  Mar- 
ries" is  a  long-time  favorite 
serial  which  relates  true-to- 
life  episodes  in  the  married 
life  of  Joan  and  Harry  Davis. 

When  it's  "Time  for  Betty 
Crocker",  America's  First  Lady 
of  Foods  crowds  a  lot  of  fresh, 
zesty  ideas  into  her  five  minute 
shows  with  valuable  homemak- 
ing  tips  and  culinary  how-to- 
do's. 

Moppets  will  continue  to  hear 
their  favorites 
— the  inter- 
planetary ad- 
ventures of 
their  friends 
of  "Space  Pa- 
trol" and  the 
stories  of 
frontier  days 
with  "The 
Lone  Ranger" 
and  his  pal, 
Tonto. 
Older  listen- 
ers enjoy  the  songs  of  Jack 
Berch,  the  gay  troubadour,  re- 
ports of  sportscaster  Bill  Stern, 
and  fearless  commentator  Wal- 
ter Winchell.  The  Nelsons, 
America's  favorite  family,  air 
their  hilarious  adventures  in 
"The  Adventures  of  Ozzie  and 
Harriet." 

All  these  programs  provide 
shows  for  all  tastes.  They 
make  certain  that  WLS  lis- 
teners in  the  future  will  do 
as  they  have  always  done — 
"just  leave  the  radio  at  the  890 
spot  on  the  dial." 


Lone  Ranger 


^Broadcasting   •  Telecasting 


Nation's  Broadcasters  Laud  Judge  Miller 


JUDGE  JUSTIN  MILLER,  for  8V2  years 
president  and  board  chairman  of  NARTB, 
headed  westward  to  his  Pacific  Palisades 
home  Friday  bearing  the  best  wishes  of  the 
broadcasting  industry  and  leading  figures  in 
the  nation's  political  and  economic  life. 

He  left  Washington  at  the  wheel  of  a 
Chevrolet  station  wagon  presented  by  600 
guests  (for  list  of  guests,  see  page  92)  at  a 
Wednesday  testimonial  dinner  at  the  May- 
flower Hotel.  The  dinner  marked  Judge 
Miller's  retirement  from  active  service 
at  NARTB,  though  he  continues  as  legal 
consultant  on  call. 

Tributes  to  his  industry  and  legal  attain- 
ments were  paid  at  the  dinner  by  G.  Richard 
Shafto,  WIS-AM-TV  Columbia,  S.  C,  who 
presided  and  who  was  a  member  of  the 
original  committee  that  selected  him  to  be- 
come NAB  president  Oct.  1,  1945;  Chief 
Judge  Bolitha  Laws  of  the  U.  S.  District 
Court  (D.  C);  Arthur  B.  Church,  president 
of  KMBC-AM-TV  Kansas  City,  pioneer 
broadcaster,  and  NARTB  President  Harold 
E.  Fellows. 

At  the  head  table,  besides  the  speakers, 
were  Mrs.  Miller;  FCC  Chairman  Rosel  H. 
Hyde;  Associate  Justice  Tom  C.  Clark,  U.  S. 
Supreme  Court;  Fred  Gamble,  president, 
American  Assn.  of  Advertising  Agencies,  and 
Carl  Haverlin,  president  of  BMI.  Mrs. 
Miller  was  presented  a  silver  candelabra. 

Frank  M.  Russell,  NBC  Washington  vice 
president,  and  Ben  Strouse,  WWDC  Wash- 
ington, were  co-chairmen  of  the  dinner  com- 
mittee. Clair  R.  McCollough,  Steinman 
Stations,  and  Robert  D.  Swezey,  WDSU- 
AM-TV  New  Orleans,  were  co-chairmen  of 
the  reception  committee.  Mr.  Haverlin  was 
chairman  of  the  entertainment  committee. 
Other  members  were  Paul  W.  Morency, 
WTIC  Hartford,  and  J.  Leonard  Reinsch, 
WSB-AM-TV  Atlanta. 

Entertainers  at  the  dinner  were  Marguerite 


Piazza,  soprano,  and  Ruggiero  Ricci,  vio- 
linist. The  orchestra  was  conducted  by  Dino 
Cortese. 

Mr.  Shafto  recalled  the  industry's  regu- 
latory and  legislative  problems  in  1945  as  a 
special  committee  sought  a  leader  to  replace 
J.  Harold  Ryan,  Storer  Brodacasting  Co., 
who  had  agreed  to  serve  as  interim  president 
after  leaving  the  wartime  Office  of  Censor- 
ship as  assistant  director  in  charge  of  broad- 
casting censorship.  Members  of  that  com- 
mittee also  included  William  B.  Way,  KVOO 
Tulsa;  Mr.  Reinsch;  Frank  Stanton,  CBS; 
T.  A.  M.  Craven,  consultant;  and  the  late 
John  J.  Gillin  Jr.,  WOW  Omaha. 

Judge  Laws,  a  personal  friend  of  the  guest, 
paid  tribute  to  Judge  Miller's  legal  contribu- 
tions, saying  that  many  important  legal 
precedents  in  his  rulings  have  attained  wide 
acceptance.  "Obscurity  will  never  overtake 
his  distinguished  name,"  Judge  Laws  said. 

Mr.  Church  lauded  Judge  Miller  for  his 


The  Judge  at  the  Wheel 

chairman  and  president  in  a  dual  role  Thurs- 
day, praised  Judge  Miller  in  these  words: 
"The  ages  have  known  them  before  and  will 
know  them  again — but  I  should  not  be  sur- 
prised that  history  will  record  appropriately 
Judge  Miller's  unwavering  and  courageous 


TESTIMONIAL  dinner  to  NARTB's  retiring  chairman,  Judge  Justin  Miller,  included 
this  head  table  group  (I  to  r):  Fred  Gamble,  president  of  the  American  Assn.  of  Ad- 
vertising Agencies;  NARTB  President  Harold  E.  Fellows;  Judge  Bolitha  Laws,  Chief 
Justice,  U.  S.  District  Court  (D.  C),  and  Judge  Miller. 

leadership  during  the  postwar  period,  with 
its  Blue  Book,  restrictive  legislative  propos- 
als and  television  debut.  He  called  him  "our 
friend,  counselor,  executive  and  champion 
of  a  new  profession."  He  emphasized  the 
efforts  of  Judge  Miller  to  lead  the  industry 
to  professional  stature  in  the  American  scene. 
Mr.  Fellows,  who  became  NARTB  board 


AT  HEAD  TABLE  to  pay  tribute  to  Judge  Justin  Miller  were  (I  to  r):  G.  Richard  Shafto, 
WIS  Columbia,  S.  C,  presiding;  Mrs.  Miller;  Arthur  B.  Church,  KMBC  Kansas  City;  As- 
sociate Justice  Tom  C.  Clark,  U.  S.  Supreme  Court;  hotel  attendant;  Carl  Haverlin,  BMI 
president;  FCC  Chairman  Rosel  Hyde. 


contribution  to  freedom  of  broadcasting. 
One  who  admires  him  as  I  do  can  only  hope 
humbly  that  he  can  emulate  that  sturdy 
resolve  and  constant  purpose.  I  take  heart 
in  the  fact  that  he  is  still  to  be  associated 
with  all  of  us  broadcasters  as  a  consulting 
counsel  and  that  thus  we  will  lose  neither 
the  genius  of  his  mind  nor  the  companion- 
ship of  his  person." 

Members  of  the  reception  committee  were 
Campbell  Arnoux,  WTAR  Norfolk,  Va.;  Ted 
Bergmann,  DuMont;  Hugh  K.  Boice  Jr.,  WEMP 
Milwaukee;  Kenyon  R.  Brown,  KWFT  Wichita 
Falls,  Tex.;  Kenneth  L.  Carter,  WAAM  (TV) 
Baltimore;  George  H.  Clinton,  WPAR  Parkers- 
burg,  W.  Va.;  William  Fay,  WHAM  Rochester; 
Michael  R.  Hanna,  WHCU  Ithaca;  E.  K.  Hart- 
enbower,  KCMO  Kansas  City;  Harold  Hough, 
WBAP  Fort  Worth;  Earl  M.  Johnson,  MBS; 
Merle  S.  Jones,  CBS;  Edgar  Kobak,  WTWA 
Thomson,  Ga.;  Herbert  L.  Krueger,  WTAG 
Worcester,  Mass.;  F.  Ernest  Lackey,  WHOP 
Hopkinsville.  Ky.;  John  F.  Meagher,  KYSM 
Mankato,  Minn.;  Paul  W.  Morency,  WTIC 
Hartford;  William  D.  Pabst,  KFRC  San  Fran- 
cisco; Stanley  R.  Pratt,  WSOO  Saulte  Ste. 
Marie,  Mich.;  Ward  L.  Quaal,  WLW  Cin- 
cinnati; George  B.  Storer,  Storer  Broadcast- 
ing Co.;  Alexander  Stronach,  ABC;  E.  R. 
Vadeboncoeur.  WSYR  Syracuse;  A.  D.  Wil- 
lard  Jr.,  WGAC  Augusta,  Ga. 


Public  Relations  Assn. 
Elects  Smith  President 

JOHN  H.  SMITH  Jr.,  NARTB  promotion  man- 
ager, today  (Monday)  becomes  president  of 
the  American  Public  Relations  Assn.  at  the 
association's  10th  anniversary  convention,  be- 
ing held  at  the  Hotel  Biltmore,  New  York.  He 
is  a  past  president  of  APRA's  National  Capital 
Forge,  in  Washington,  and  has  been  a  national 
board  member. 

Mr.  Smith  was  elected  in  a  mail  ballot.  Oth- 


ers elected  were  J.  E.  Drew,  Lever  Bros.,  eastern 
vice  president;  H.  F.  Williams,  Manufacturers 
&  Employers  Assn.,  midwestern  vice  president; 
Larry  Crosby,  Bing  Crosby  Enterprises,  western 
vice  president;  Joan  Shumway,  Bryn  Mawr,  Pa., 
secretary,  and  Yates  Catlin,  American  Water- 
ways Operators,  treasurer. 

Among  the  speakers  at  the  convention  will 
be  Lee  H.  Bristol,  president  and  director  of 
the  Bristol-Myers  Co.;  Elmo  Roper,  director  of 
International  Public  Opinion  Research  Inc.; 
Barry  Wood,  NBC-TV  color  coordinator,  and 
Galen  Drake,  CBS  Radio  comentator. 


Va.  AP  Broadcasters  to  Meet 

ALL-DAY  meeting  of  the  Virginia  Associated 
Press  Broadcasters  will  be  held  April  9  at  the 
National  Press  Club,  Washington.  Ben  Mc- 
Kelway,  editor  of  the  Washington  Star,  will 
speak  at  the  evening  banquet.  A  series  of 
awards  for  commentary,  sports,  farm,  women's 
and  other  programs  will  be  given.  John  M. 
Hightower,  AP  State  Dept.  reporter  and  winner 
of  Pulitzer,  Raymond  Clapper  and  Sigma  Delta 
Chi  awards,  will  be  luncheon  speaker. 
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STANTON  POINTS  TO  RADIO,  TV  GROWTH, 
CBS  INITIATIVE  IN  TALK  TO  BANKERS 


Citing  growth  of  radio  and  tv  in 
in  particular,  the  CBS  Inc.  presiden 
and  $1.25  billion  in  tv  revenue  by 

RADIO  continues  as  a  healthy  industry  with  a 
fundamental,  long-term  vitality,  and  television 
faces  tremendous  growth  based  on  extended 
service  to  national  advertisers  and  the  impact  of 
color,  Dr.  Frank  Stanton,  CBS  Inc.  president, 
asserted  last  week. 

Dr.  Stanton  also  cited  a  steady  sales  increase 
in  the  record  industry  and  a  challenge  to  CBS 
Inc.  in  the  transformation  of  the  set  and  tube 
manufacturing  field  caused  by  color  tv. 

Dr.  Stanton  spoke  before  the  Investment 
Bankers  Assn.  of  America,  Central  States 
Group,  at  a  luncheon  last  Wednesday  at  the 
Drake  Hotel  in  Chicago. 

He  said  figures  for  the  first  two  months  of 
1954  show  CBS  Radio's  gross  sales  are  running 
50%  higher  than  those  of  "its  nearest  competi- 
tor," adding  that  CBS  carries  9  out  of  10  of  the 
most  popular  evening  programs  and  all  10  of 
the  most  popular  daytime  shows. 

The  CBS  president  observed  that,  while  there 
has  been  some  sloughing  off  in  network  radio 
gross  time  sales  since  tv,  the  aggregate  figures 
are  overbalanced  by  the  continued  upward 
movement  of  spot  and  local  time  sales. 

"Nothing,  it  seems  to  me,  illustrates  the  con- 
tinuing vigor  of  radio  more  dramatically  than 


Dr.  Stanton  at  the  Rostrum 

the  fact  that  during  the  entire  period  of  tele- 
vision's phenomenal  growth,  virtually  two  ra- 
dio sets  have  been  sold  for  every  television  set 
purchased,"  Dr.   Stanton  commented. 

The  CBS  president  conceded  that,  compared 
to  radio,  "television's  growth  has  been  nothing 
short  of  explosive,"  with  29  million  American 
families  owning  tv  sets  after  eight  years  of  the 
visual  medium. 

"This  rate  of  growth  shows  every  evidence  of 
continuing  until  all  but  5%  to  10%  of  the  fam- 
ilies in  the  country  have  at  least  one  television 
set  .  .  .  by  the  end  of  1957." 

He  predicted  colorcasting  will  stimulate  both 
advertising  and  viewing,  and  reported  advertis- 
ing expenditures  on  tv  have  adhered  closely  to 
the  curve  of  tv  set  ownership.  He  felt  "we  can 
look  forward  to  aggregate  television  advertising 
expenditures  of  .  .  .  $1.25  billion  by  1957  or 
1958." 

CBS   Television's    own    growth   has  been 


general  and  that  of  CBS-AM-TV 
t  sees  90%  U.  S.  tv  set  saturation 
the  end  of  1957. 

greater  than  that  of  the  industry  as  a  whole,  he 
declared.  The  network's  gross  billings  rose  from 
30%  of  the  overall  industry  total  in  1949-51 
to  over  40%  last  year.  In  lanuary  1954  alone, 
he  observed,  CBS-TV's  gross  was  100  times 
greater  than  that  of  the  same  month  in  1949. 
And  last  year  CBS-TV  edged  into  first  place  in 
tv  network  billings,  he  added. 

Citing  CBS  Television's  initiative  in  the  day- 
time tv  field,  Dr.  Stanton  stated: 

"There  is  no  better  illustration  of  the  inter- 
dependence between  program  and  sales  leader- 
ship than  the  recent  announcement  that  an  addi- 
tional $9  million  worth  of  daytime  business  will 
be  placed  on  CBS  Television  by  Procter  & 
Gamble.  .  .  ." 

Dr.  Stanton  pointed  out  that  all  media  grew 
in  expenditures  from  1948  to  1953.  Television 
did  not  cut  into  any  competing  medium  and  was 
financed  "out  of  the  increased  aggregate  adver- 
tising expenditure  rather  than  at  the  expense 
of  other  media." 

Fewer  Clearance  Problems 

He  said  CBS  Television  will  grow  because 
clearance  problems  "should  substantially  dis- 
appear" with  development  of  multiple  station 
markets.  Advertisers  in  the  future  will  desire 
100  to  225  stations.  Gross  time  revenue,  which 
hit  $16,000  for  an  evening  half-hour  in  1951, 
can  be  expected  to  increase  "to  something  over 
$60,000  in  the  not  too  distant  future,"  he  said. 

The  realization  of  color  tv  will  not  be  easy, 
Dr.  Stanton  said,  alluding  to  technical  charac- 
teristics of  the  color  system.  Noting  the  com- 
plexities, and  cost  of  present  receivers,  the  CBS 
president  said,  "The  history  of  black  and  white 
television  affords  an  encouraging  example  of 
the  possibility  of  simplification  of  circuitry  and 
the  reduction  in  the  cost  of  the  components." 

Dr.  Stanton  asserted  that  until  17-inch  or  21- 
inch  tubes  appear  commercially,  there  will  be 
little  demand  for  color  receivers.  He  predicted 
the  CBS-Colortron  "205"  "will  go  a  long  way 
toward  providing  the  basis  for  a  general  go- 
ahead  for  color  television." 

CBS'  confidence  in  the  Colortron  is  further 
bolstered  with  its  development  of  the  Chroma- 
coder  (color)  camera  system  to  be  manufac- 
tured by  General  Electric  Co.,  he  reported. 

In  the  next  seven  or  eight  years,  he  added,  30 
to  40  million  color  receivers  may  be  sold  at 
prices  considerably  higher  than  those  which  pre- 
vailed for  monochrome. 


agency,  discussed  radio-tv  special  events.  Ralph 
W.  Hardy,  NARTB  vice  president,  reported  on 
current  legislative  developments  affecting  broad- 
casting at  the  national  level.  Carlton  Dargusch 
Jr.,  OARTB  counsel,  reviewed  proposed  legisla- 
tion to  come  before  the  1955  General  Assembly 
and  outlined  association  activities. 


Ohio  Broadcasters  Seek 
Libel  and  Tax  Reforms 

OHIO  broadcasters  are  expected  to  seek  legis- 
lation at  the  next  session  of  the  state  General 
Assembly  to  obtain  relief  from  the  use-tax  im- 
posed on  radio-tv  equipment.  Speaker  William 
A.  Saxbe,  Speaker  of  the  Ohio  House,  lauded 
the  Ohio  Assn.  of  Radio  &  Television  Broad- 
casters last  Tuesday  for  the  successful  effort  to 
obtain  passage  of  a  libel  relief  bill. 

Robert  W.  Ferguson,  WTRF  Bellaire,  pre- 
sided as  executive  vice  president  at  the  spring 
meeting,  held  in  Mansfield.  Herbert  E.  Evans, 
president  of  Peoples  Broadcasting  Corp.,  Colum- 
bus, spoke  on  "Human  Relations  in  Broadcast- 
ing." 

Lansing  Lindquist,  radio-tv  director  of 
Ketchum,    MacLeod    &    Grove,  Pittsburgh 


Rogers  Elected  President 
Of  W.  Va.  Broadcasters 

LAWRENCE  H.  ROGERS  II,  WSAZ-AM-TV 
Huntington,  was  elected  president  of  the  West 
Virginia  Broadcasters  Assn.  at  its  spring  meet- 
ing, held  March  27 
at  Huntington.  He 
succeeds  Alice 
Shein,  WBTH  Wil- 
liamson, only  wom- 
an to  head  a  state 
broadcaster's  associ- 
ation. 

John  Phillips, 
WHTN  Huntington, 
was  elected  vice 
president  and  A.  G. 
Ferrise,  W  M  M  N 
Fairmont,  secretary- 
treasurer.  Elected  to 
MR.  ROGERS  the  board  were  John 

Johns,  WAJR  Morgantown;  South  C.  Bevins, 
WKYR  Keyser;  Melvin  Barnett,  WLOH  Prince- 
ton; John  T.  Taylor,  WMOD  Moundsville; 
Andrew  W.  Vickers,  WMON  Montgomery;  P. 
T.  Flanagan,  WHIS  Bluefield;  Joe  L.  Smith  Jr., 
WJLS  Beckley,  and  Paul  Miller,  WWVA 
Wheeling. 

A  legislative  committee  was  formed  with 
Miss  Shein  as  chairman.  Other  members  are 
Harry  Brawley,  WCHS  Charleston;  Mr.  Miller; 
C.  T.  Garten,  WSAZ  Huntington,  and  George 
Gray,  WKNA-TV  Charleston. 

Attorney  Retained 

Zane  Grey  Staker,  Williamson  attorney  has 
been  retained  to  state  the  industry's  position  on 
Canon  35  of  the  American  Bar  Assn.,  now  be- 
fore the  W.  Va.  Supreme  Court.  The  canon 
covers  publicizing  of  court  proceedings. 

"It  is  the  position  of  WVBA  in  this  case," 
Mr.  Staker  said,  "that  with  utmost  respect  to 
the  organized  bar  the  substantive  content  of 
Canon  35  constitutes  an  approach  to  the  matter 
of  publicizing  of  court  trials  which  is  funda- 
mentally contrary  to  the  organic  law  of  the 
United  States; 

"That  the  public  has  the  right  to  know  what 
is  going  on  in  the  court  and  should  not  be 
denied  that  right  arbitrarily  and  without  the 
most  compelling  reasons;  that  trials  in  our 
courts  are  public  in  the  fullest  sense  of  that 
word  and  with  application  to  modern  means  of 
communication  should  remain  that  way." 

Resolutions  were  adopted  urging  reappoint- 
ment of  FCC  Chairman  Rosel  H.  Hyde  and 
opposing  a  proposal  to  place  a  consumer  sales 
tax  on  the  sale  of  advertising.  The  association 
decided  that  talk  about  economic  gloom  should 
be  met  by  a  positive  approach  to  business  news. 

Ashland  Oil  &  Refining  Co.  was  host  at,  a 
Friday  reception. 


Chicago  AAAA  Chapter 
Names  Cominos  Chairman 

JAMES  G.  COMINOS,  vice  president  and 
radio-tv  director  of  Needham,  Louis  &  Brorby 
Inc.,  has  been  selected  chairman  of  the  AAAA's 
Chicago  chapter. 

Other  officers  elected  at  the  annual  meeting 
a  fortnight  ago  were  George  B.  Bogart,  vice 
president,  J.  R.  Pershall  Co.,  vice  chairman, 
and  F.  Strother  Cary,  administrative  vice  presi- 
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One  Moment,  Please 


■  Tearing  apart  a  television  cam- 
era may  not  be  Paradise  to  Harold 
Holland— but  it's  within  walking 
distance.  Technical  master  of  all 
he  surveys,  Mr.  H.  supervises  en- 
gineering operations  for  WFBM 
AM  &  TV,  plus  affiliates  WFDF, 
Flint;  WEOA,  Evansville;  and 
WOOD  AM  &  TV,  Grand  Rapids. 
This  adds  up  to  a  lot  of  tubes,  con- 
densers, resistors,  tv  cameras,  (a 
dozen  of  which  he  made  himself) 
and  technicians  (nine  dozen  to  be 
exact ) . 

H.  H.  blends  into  his  surround- 


ings like  a  fast  dissolve;  he  has 
been  known  to  spend  three  weeks  at 
a  stretch  out  of  his  office.  At  such 
times  secretaries  locate  him  by  look- 
ing for  a  smoking  soldering  iron. 
While  unable  to  crawl  completely 
into  a  camera,  those  closest  to  him 
swear  that  only  his  shoes  remain 
visible  when  on  safari. 


WFBM 


Since  few  men  have  had  more 
impact  on  electronic  behind-the- 
scenery  hereabouts,  it  seems  fitting 
to  set  forth  a  few  of  his  contribu- 
tions—not to  make  you  buy  more 
time,  but  to  suggest  that  the  Hol- 
landized  time  you  do  buy  is  tech- 
nically Grade  AAA,  with  every 
minute  full  of  rosy-cheeked,  pear- 
shaped  seconds. 

Through  thick  and  a  certain 
amount  of  thin,  Holland  pursues 
his  better-equipment  ideas  to  dead- 
end or  happy  ending.  Among  the 
latter  are  our  Holland-made  tv 
cameras,  complete  with  synchroniz- 
ing generators  and  amplifiers;  a 
shadow  box  for  pix  or  commercials 
which  illuminates  any  one  or  more 
of  twenty  cards  and  allows  direct 
pick-up  of  illuminated  cards,  sav- 
ing burn-outs,  card  shuffling  and 
tempers;  a  power-driven,  operator- 
ridden  mike  dolly,  peripatetic  with 
live  camera;  an  adapter  which  per- 
mits superimposed  slides  on  remote 
sportscasts  and  saves  lugging  post- 
er-size cards  around. 

Because  a  broadcasting  fac- 
tory is  not  exactly  placid,  Holland 
relaxes  at  home— with  a  machine 
shop.  He  has  two  sons  in  the  Air 
Force,  a  daughter  whom  he  adores 
(and  vice  versa),  and  a  wife  whose 
only  complaint  is  that  neither  of 
their  home  tv  sets  works  properly. 

Holland  is  now  getting  ready 
to  put  up  a  thousand-foot  stick  and 
boost  power  to  100  kw  for  WFBM- 
TV.  He  is  also  working  with  color 
equipment  for  both  tv  stations. 
He'll  build  it  himself,  of  course. 


WFBM-TV 
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TRADE  ASSNS, 


dent,  Leo  Burnett  Co.,  secretary-treasurer. 
Norman  D.  Buehling,  president  of  Fensholt 
Adv.  Agency,  was  re-elected  to  the  board  of 
governors. 

Other  board  members:  Thomas  W.  Wason, 
J.  Walter  Thompson  Co.;  William  A.  Marstel- 
ler,  Marsteller,  Gebhardt  &  Reed  Inc.;  Richard 
Hobson,  The  Buchen  Co.,  and  Larry  A.  Wherry, 
Sherman  &  Marquette. 

Color  Tv  Top  Subject 
For  Engineering  Meet 

COLOR  television  will  highlight  the  eighth 
annual  NARTB  Broadcast  Engineering  Confer- 
ence to  be  held  May  25-27  during  the  annual 
industry  convention  in  Chicago,  while  aural 
broadcasting  and  black-and-white  tv  also  come 
in  for  expert  attention  by  leading  electronic 
specialists. 

Since  industry  technicians  are  interested  in 


MR.  WALKER  MR.  GUY 

the  development  of  new  equipment  and  serv- 
ices, engineers  experienced  in  colorcasting  will 
cover  the  ground  all  the  way  from  equipment 
operation  to  studio  and  transmitter  develop- 
ments. 

A.  Prose  Walker,  NARTB  manager  of  engi- 
neering, last  week  announced  the  three-day 
conference  agenda.  Mr.  Walker  said  the  agenda 
format  was  compiled  first,  and  then  industry 
specialists  were  selected  to  prepare  papers  on 
these  subjects. 

Engineering  luncheons  will  be  held  jointly 
with  the  main  NARTB  Management  Confer- 
ence. A  joint  management-engineering  meeting 
will  be  held  the  afternoon  of  May  25,  with 
operating  problems  to  be  discussed  from  the 
management  standpoint.  An  engineering  recep- 
tion will  be  held  after  this  joint  session.  Engi- 
neering delegates  will  participate  in  the  industry 
banquet  the  evening  of  May  27. 

Registration  fee  for  the  conference,  including 
banquet  and  luncheons,  is  $25. 

Radio  discussion  will  include  the  recent  FCC 
proposal  to  permit  multiplexing  on  the  fm 
broadcast  band.  Remote  control  of  am  and  fm 
transmitters  with  high  power  and  directional 
arrays  will  be  discussed.  Curtis  B.  Plummer, 
chief  of  the  FCC  Broadcast  Bureau,  will  talk 
on  the  Commission's  allocation  philosophy. 

Members  of  the  engineering  conference  com- 
mittee are  Raymond  Guy,  NBC,  chairman; 
Frank  Marx,  ABC;  William  B.  Lodge,  CBS; 
Rodney  D.  Chipp,  DuMont;  Earl  M.  Johnson, 
MBS;  Fritz  Leydorf,  WJR  Detroit;  Willard  J. 
Purcell,  WGY  Schenectady;  Karl  Hoffman, 
WGR  Buffalo;  A.  James  Ebel,  WMBD  Peoria, 
111.,  and  James  D.  Russell,  KKTV  (TV)  Colo- 
rado Springs. 

Conference  Agenda  .  .  . 

MAY  25— Raymond  F.  Guy,  NBC  manager, 
radio  and  allocations  engineering,  presiding; 
"The  Story  Behind  the  NTSC  Color  Standards," 
Donald  G.  Fink,  Philco  Corp.;  "Equipment  Oper- 
ating Characteristics  for  Color  Television," 
Charles  E.  Page,  Hazeltine  Corp.,  aided  by  Knox 
Mcllwain;  "Preparing  the  Television  Transmitter 


for  Network  Color  Television,"  Robert  M.  Morris, 
ABC  Radio  facilities  engineer.  Afternoon,  James 
D.  Russell,  KKTV  (TV)  Colorado  Springs,  pre- 
siding; "Seeing  Light  and  Color,"  Ralph  Evans, 
director,  Color  Technology  Div.,  Eastman  Kodak 
Co.;  "Economy  in  Radio  &  Tv  Operations 
Through  Organization  and  Management,"  Willard 
J.  Purcell,  manager  of  engineering,  General 
Electric  stations;  "Results  of  Experience  to  Date 
in  Color  Tv  Operations,"  Robert  E.  Shelby,  NBC 
director  of  color  tv  systems  development;  "Spe- 
cial Television  Effects,"  Paul  F.  Wittlig,  CBS 
Television  manager  of  new  effects  development. 

MAY  26— Dr.  William  L.  Everitt,  Dean  of  Col- 
lege of  Engineering,  U.  of  Illinois,  presiding; 
"Basic  Components  of  Color  Tv  for  Local  Origi- 
nations," William  J.  Morlock,  GE  general  man- 
ager of  commercial  equipment,  C.  Graydon  Lloyd, 
GE  manager  of  broadcast  equipment  engineer- 
ing, and  Roland  E.  Connor,  Eastman  Kodak  Co. 
motion  picture  film  equipment  engineer;  "Simul- 
taneous Color  Cameras  &  Tubes,"  John  H.  Roe, 
RCA  group  manager  of  tv  camera  equipment 
group;  "Color  Tv  Test  Equipment,"  John  W. 
Wentworth,  RCA  acting  manager  for  tv  terminal 
engineering  group;  "Routine  Test  &  Alignment 
Procedures  for  Amplifiers  and  Circuits  Used  for 
Color  Tv,"  Howard  C.  Gronberg,  NBC  TV  staff 
engineer.  Afternoon,  William  B.  Lodge,  CBS 
Television  engineering  vice  president,  presiding; 
"Color  Encoders,"  Robert  Deichert  and  Robert 
Casey,  research  engineers,  Allen  B.  DuMont 
Labs.;  "Color  Tv  Motion  Picture  Film  Reproduc- 
tion," Keith  E.  Mullenger,  NBC  development 
group;  "Lighting,  Makeup,  Costumes  and  Sets 
for  Color  Tv,"  Reid  R.  Davis,  NBC  technical 
operations  supervisor  of  color  tv;  "CBS  Color 
Television  Staging  and  Lighting  Practices," 
Richard  S.  O'Brien,  CBS  Television  senior  en- 
gineer; "Save  a  Seat  for  the  Engineer,"  NARTB 
President  Harold  E.  Fellows. 

MAY  27— Earl  M.  Johnson,  MBS  engineering- 
station  relations  vice  president,  presiding;  "Auto- 
matic Editing  and  Sequencing  of  Magnetic  Tape." 
Edgar  F.  Vandivere  Jr.,  Vandivere.  Cohen  & 
Wearn;  "Remote  Control  of  Transmitters,"  Wil- 
liam F.  Rust  Jr.,  president,  Rust  Industrial  Co.; 
"Fm  Broadcast  Multiplexing,"  William  S.  Hal- 
stead,  president.  Multiplex  Development  Corp.; 
"Allocation  Philosophy,"  Curtis  B.  Plummer, 
chief,  FCC  Broadcast  Bureau.  Afternoon,  Wil- 
liam J.  McDonnell,  FCC  regional  manager,  pre- 
siding; "Image  Orthicon  Optimum  Performance," 
Robert  G.  Neuhauser,  RCA  engineer  in  charge 
of  pickup  tube  design;  "Television  Preventive 
Maintenance  Unique  to  the  Tv  Transmitting 
System,"  Philip  G.  Caldwell,  ABC  engineering 
manager.  Western  Div.;  "Video  Switching,"  Ben 
Adler  and  Louis  Katz,  Adler  Communications 
Labs.;  "The  DuMont  Telecenter,"  Rodney  D. 
Chipp,  engineering  director,  Robert  I.  Brown, 
technical  facilities  engineer,  and  Robert  F.  Big- 
wood,  Allen  B.  DuMont  Labs.,  and  DuMont  Net- 
work; "Technique  of  Tv  Station  Coverage  Meas- 
urement," James  C.  McNary,  consultant. 

NCAA  Retains  Strict 
Football  Tv  Policy 

Thirteen  games  will  be  al- 
lowed for  network  tv,  at  least 
one  from  each  district.  Big 
Ten  opposes  the  plan. 

NCAA  will  retain  its  grip  on  telecasts  of  1954 
college  football  games,  following  an  outline  of 
stringent  control  laid  out  at  its  annual  conven- 
tion in  Cincinnati  earlier  this  year. 

The  new  plan  was  released  by  NCAA's  Tv 
Committee  Wednesday  and  sent  to  members 
earlier  for  their  approval.  It  is  substantially 
similar  to  the  pattern  used  by  NCAA  last  year. 

Again  a  voice  of  dissent  was  raised  by  the 
Big  Ten,  through  its  tv  committee,  which  Tues- 
day called  on  its  members  to  "record  their  pro- 
tests against  the  inadequacies"  of  a  blueprint 
which  failed  to  incorporate  any  of  the  Big  Ten 
principles  for  regional  control. 

The  NCAA  1954  plan  will  become  effective 
if  approved  by  two-thirds  of  its  members  in  a 
mail  referendum  by  midnight  April  9.  Within 
a  fortnight,  NCAA's  Tv  Committee  is  scheduled 
■to  meet  in  New  York  to  hear  bids  from  net- 
works and  sponsors,  who  in  turn  will  deal  di- 
rectly with  colleges  for  game  telecasts. 

Here  are  the  highlights  of  the  1954  NCAA 
tv  plan: 

•  There  will  be  13  national  or  network 
"game  of  the  week"  telecasts  between  Sept.  18 
and  Dec.  4  inclusive,  covering  12  Saturdays  and 
Thanksgiving  Day  (Nov.  25). 

•  Only  on  Thanksgiving  Day  may  there  be 


unlimited  football  telecasts,  but  small  or  non- 
major  colleges  may  televise  under  certain  con- 
ditions at  other  times. 

•  At  least  one  of  the  12  Saturday  contests 
will  originate  in  each  of  the  eight  NCAA 
districts  and  no  more  than  three  from  any  one 
district.  The  advertiser  must  give  preference  to 
colleges  which  did  not  take  part  in  network 
telecasts  in  1952  or  1953.  Member  colleges 
may  appear  only  once  on  live  tv,  but  may 
arrange  for  live  tv  on  Friday  nights,  Saturday 
nights  and  holidays  but  the  appearance  counts 
against  them.  There  will  be  no  live  tv  of  college 
games  on  Sundays. 

•  Member  colleges  may  proceed  to  arrange 
for  theatre  and  subscription  television  coverage, 
with  the  committee's  approval;  both  methods 
are  exempt  from  the  plan. 

•  In  contrast  to  the  1953  plan,  no  provision 
is  made  for  "panoramic"  coverage  and  for 
permitting  telecasts  of  sellout  games. 

The  Western  Conference  had  proposed  that 
national  network  football  telecasts  be  limited  to 
early  September  and  post-Thanksgiving  and  that 
during  a  nine-week  period  certain  regional  tele- 
casts would  replace  one  network  pickup  each 
Saturday  in  designated  regions. 

There  was  no  immediate  indication  as  to  what 
leeway  would  be  given  advertisers  as  to  a  time- 
table for  selecting  the  "game  of  the  week" — 
that  is,  how  far  in  advance.  But  it  was  made 
plain  that  sponsors  will  choose  the  13  contests 
under  NCAA  "ground  rules." 

NCAA's  Tv  Committee  said  it  had  discussed 
the  Big  Ten  plan  at  length  and  recognized 
"commendable  features  attached  to  various 
types  of  regional  television."  The  group  con- 
cluded, however,  that  its  own  plan  "better  satis- 
fies the  objectives  of  the  NCAA's  program,  and 
better  serves  the  interests  of  inter-collegiate 
football  and  the  nation's  universities  and  col- 
leges at  this  time." 

The  committee  said  it  rejected  the  "sellout 
exception"  because  of  reports  of  resentment 
among  people  who  bought  end-zone  seats 
on  the  premise  the  game  would  not  be  telecast. 
Also,  it  felt  that  many  potential  ticket  buyers 
hold  off  their  purchases  in  the  thought  the  game 
will  be  a  sellout  and  thus  telecast. 


Handian  Named  President 
of  W.  Va.  AP  Radio  Assn. 

WCOM  Parkersburg  President  Joseph  M. 
Handian  was  elected  president  of  the  West 
Virginia  AP  Radio  Assn.  at  the  organization's 
spring  dinner  meeting  March  25  in  Huntington. 

Other  officers,  all  re-elected:  Vice  presidents, 
Paul  A.  Myers,  assistant  managing  director, 
WWVA  Wheeling;  J.  Patrick  Beacom,  president^ 
WWW,  WJPB-TV  Fairmont,  and  P.  T.  Flana- 
gan, general  manager,  WHIS  Bluefield;  treas- 
urer, Flem  J.  Evans,  general  manager,  WPLH 
Huntington,  and  secretary,  Richard  K.  Boyd, 
Huntington  AP  correspondent. 

Jack  F.  Davis,  assistant  to  Oliver  S.  Gram- 
ling,  AP  general  manager  in  charge  of  the 
radio  division,  outlined  to  30  delegates  the  for- 
mation of  the  AP  Radio  Members  Committee 
and  discussed  sales  and  promotion  of  the  news. 


McKinney  Elected  ABA  Head 

W.  N.  McKINNEY,  KELD  El  Dorado,  was 

elected  president  of  Arkansas  Broadcasters 
Assn.  at  the  last  week's  convention  at  Little 
Rock.  He  succeeds  W.  V.  Hutt,  KLRA  Little 
Rock.  Other  officers  elected  were  L.  B.  Tooley, 
KXAR  Hope,  vice  president,  and  Melvin  P. 
Spann,  KWAK  Stuttgart,  secretary-treasurer. 
Directors  are  W.  M.  Bigley,  KVMA  Magnolia; 
C.  J.  Dickson,  KWFC  Hot  Springs;  C  R.  Home, 
KXRJ  Russellville,  and  Messrs.  Spann  and 
Tooley. 


Page  46    •   April  5,  1954 


Broadcasting   •  Telecasting 


TELEQUIPMENT  NEWS 

Published  by  the  General  Electric  Company,  Electronics  Park,  Syracuse,  N.  Y. 


UPSTATE  N.Y.  STATION  HAS  "FORMULA  FOR 
UHF  SUCCESS."  Capital  District's  WTRI  on  air  Feb.  28 


WTRI  Transmitter  Site:  Mount  Rafinesque,  Troy,  N.  Y. 


TOTAL  COST  OVER  THE 
HALF-MILLION  MARK 


The  industry's  most  power- 
ful UHF  transmitter .. .a  Gen- 
eral Electric  12  kw  unit... has 
been  installed  on  Mount  Rafin- 
esque, just  northeast  of  Troy. 
The  antenna  is  1500  feet  above 
sea  level  and  affords  excep- 
tional line-of-sight  contact 
with  the  station's  natural  mar- 
ket area. 

The  half-million  dollar  cost 
figure  includes  all  WTRI  facil- 
ities. At  present,  studios  are 
set  up  temporarily  in  the  new 
transmitter  building.  Two  Gen- 
eral Electric  camera  chains, 
two  16  mm  film  projectors  and 
film  channel,  plus  slide  facili- 
ties and  a  rear-screen  projec- 
tor, are  in  use.  The  station's 
original  plan  to  spot  studios  in 
Schenectady,  New  York  was 
altered  by  determination  of  the 
final  transmitter  site.  Rather 
than  risk  disturbance  of  its 
microwave  relay  by  locally 
operated  radar  equipment, 
WTRI  has  applied  to  the  FCC 
for  another  studio  location. 


Long  Range  Planning 
Pays  Off! 

WTRI  officials  began  laying 
groundwork  last  October,  hold- 
ing meetings  with  TV  receiver 
dealers  and  distributors  in  the 
area  to  acquaint  them  with 
WTRI's  anticipated  coverage 
and  the  latest  techniques  in 
conversion  of  receivers  to 
UHF.  Reports  have  poured  in 
to  the  station  attesting  to  the 
clarity  and  strength  of  the 
signal.  Chief  Engineer  A.  H. 
Chismark  credits  this  initial 
success  to  the  equipment,  its 
location,  and  the  fine  co-opera- 
tion he  received  from  both  his 
staff  and  the  General  Electric 
field  engineers  who  helped  in- 
stall the  equipment. 

Co-owner  Also 
Operates  "Cinerama" 

The  Stanley  Warner  Theatre 
Corporation,  of  "Cinerama" 
fame,  jointly  owns  this  new 
TV  outlet  with  radio  station 
WTRY,  CBS  affiliate  in  Troy, 
N.  Y.  Under  operation  of  the 
Van  Curler  Broadcasting  Co., 
WTRI  boasts  an  impressive 
array  of  station  officials, 
headed  by  Colonel  Harry  C. 
Wilder  as  president. 


"We  feel  the  cards  are  'stacked  in  our  favor',"  says  Richard 
B.  Wheeler,  general  manager  of  WTRI,  the  New  York  Capital 
District's  newest  television  outlet,  on  the  eve  of  his  opening. 
"There  are  70,000  TV  sets  in  the  Albany-Troy-Schenectady  area 
ready  to  receive  our  top-flight 


CBS  and  local  programs.  Our 
equipment  is  not  only  the  fin- 
est, but  it's  located  in  as  per- 
fect a  position  as  engineering 
brains  can  determine.  Most  im- 
portant of  all,  WTRI  opens  as 
the  highest  powered  UHF  sta- 
tion in  the  area." 

Wheeler's  optimism  was  well- 
founded.  A  week  after  WTRI 
began  operating,  dealers  re- 
ported that  WTRI  had  defi- 
nitely stimulated  set  and 
converter  sales,  and  credited 
the  spurt  to  the  excellent  qual- 
ity of  WTRI's  picture  signal. 
One  distributor,  Fort  Orange 
Radio  Co.,  Albany,  reported 


that  dealers  were  10-deep  at 
the  counter  on  the  sixth  day 
after  WTRI  put  its  test  pat- 
tern on  the  air,  and  that  it  was 
not  able  to  keep  converters  in 
stock.  Other  distributors  re- 
ported equally  strong  enthu- 
siasm. 

The  three  principal  cities  in 
the  area — Albany,  Troy  and 
Schenectady — and  the  impor- 
tant outlying  markets  of  Am- 
sterdam, Glens  Falls,  Saratoga, 
Johnstown,  Gloversville  and 
Lake  George  fall  New  York), 
Bennington  (Vt.),  and  North 
Adams  and  Pittsfield  (Mass.) 
all  report  excellent  reception. 


■ 


:  ■  •: 


it'll  'Si 


Inspecting  G-E  12  Kw  transmitter  are  (I  to  r)  :  Steve  Stanley, 
WTRI's  Transmitter  Supervisor:  Richard  B.  Wheeler,  WTRI's 
General  Manager,  and  Albert  H.  Chismark,  WTRI's  Chief  Engineer. 


WTRI  Programming  and  Personnel  Key  to  Success 


Top  CBS  programs  such  as 
Studio  One,  the  Jo  Stafford 
Show,  Red  Buttons  and  many 
others  with  mile-high  ratings 
provide  the  opening  line-up  of 
national  programming  over 
WTRI.  This  already  impres- 
sive roster  will  grow  as  nego- 
tiations with  sponsors  of  other 
leading  shows  are  completed. 
Syndicated  film  and  sports 
events  are  also  lined  up  to  give 
added  variety. 

WTRI  will  provide  extensive 
spot  news  coverage.  The  film 
news  department  is  headed  by 
Bill  Hartigan,  who  covered  the 
Korean  combat  zone  and  sub- 


sequent peace  talks  for  CBS 
Television  News  Department. 
News  equipment  includes  an 
Auricon  film  camera  with 
Zoomar  lens.  In  its  first  week 
of  operation,  the  new  station 
scored  two  news  scoops  of  area 
interest. 

Other  members  of  the  sta- 
tion staff  have  extensive  back- 
grounds in  television  work  and 
came  from  widely  separated 
sections  of  the  country  to  give 
WTRI  a  well-rounded,  experi- 
enced crew. 

GENERAL  A  ELECTRIC 
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TV  HEARINGS  TOO  COMPLEX, 
BROADCAST  BUREAU  TELLS  FCC 

Appeal  in  Miami  ch.  7  case  puts  expediting  procedures  and  practices 
of  examiners  and  attorneys  under  review.  Policy  was  to  cut  con- 
tests to  essentials,  pleading  says. 


FUTURE  of  the  FCC's  expediting  procedures 
for  tv  hearings  was  put  squarely  up  to  the 
Commission  last  week  by  its  own  Broadcast 
Bureau. 

Using  the  Miami  ch.  7  hearing  as  a  test  case, 
the  Broadcast  Bureau  officially  asked  the  Com- 
mission to  overrule  a  hearing  examiner  who 
had  accepted  points  of  reliance  submitted  by  the 
four  applicants  for  the  Miami  vhf  channel. 

The  points  of  reliance,  the  Broadcast  Bureau 
said,  were  broad  and  general  and  lacked  the 
"specificity"  required  in  order  to  narrow  a  hear- 
ing down  to  essentials.  This  defeats  the  whole 
purpose  of  the  hearing  procedures  adopted  early 
in  1953,  the  Broadcast  Bureau  said,  and  unless 
examiners  and  applicants  are  required  to  abide 
by  the  rules  hearings  will  return  to  the  pre- 1953 
mold. 

At  the  same  time  the  Broadcast  Bureau  also 
asked  FCC  Hearing  Examiner  James  D.  Cun- 
ningham to  suspend  all  further  moves  in  the 
Miami  hearing  until  the  Commission  rules  on 
its  appeal. 

The  Broadcast  Bureau  also  is  preparing  a 
similar  appeal  in  the  Charlotte,  N.  C,  ch.  9 
case  involving  three  applicants. 

The  Bureau's  16-page  document  asked  the 
Commission  to  reverse  Examiner  Cunningham 
in  the  Miami  case,  order  him  to  require  that 
points  of  reliance  be  made  more  particular  on 
the  part  of  all  applicants  so  that  the  hearing 
will  be  occupied  only  with  essential  and  vital 
points  of  difference  among  the  four  applicants. 

Purpose  of  the  new  procedures,  the  Broadcast 
Bureau  recalled,  was  to  cut  down  the  length 
and  complexities  of  comparative  hearings.  To 
this  end,  it  said,  the  Commission  established 
the  hearing  conference  technique,  at  which  time 
the  applicants  were  to  establish  their  points  of 
reliance — differences  between  their  case  and 
that  of  their  opponents — which  was  to  be  ac- 
cepted by  the  examiner  and  on  which  the  testi- 
mony was  to  be  heard. 

Policy  Was  Supported 

This  had  the  backing  of  such  groups  as  the 
Advisory  Committee  on  Procedure  Before  Ad- 
ministrative Agencies  of  the  Judicial  Confer- 
ence of  the  U.  S.,  and  of  the  President's 
Conference  on  Administrative  Procedure,  the 
Broadcast  Bureau  said. 

Vital  issue  regarding  facts  in  points  of  re- 
liance was  determined  by  the  Commission  in 
the  Evansville  case  last  year,  the  Broadcast 
Bureau  said.  This  was  to  "sharpen  points  of 
difference,"  it  recalled.  It  also  pointed  to  a 
Commission  decision  a  week  after  the  Evans- 
ville ruling  which  required  exchange  of  infor- 
mation. 

The  Broadcast  Bureau  said  it  is  "the  duty 
of  the  Examiner  to  control  the  conference,  to 
rule  upon  points  of  reliance  and  to  issue  an 
order  for  the  conduct  of  the  hearing.  .  .  ." 

In  referring  to  the  Miami  ch.  7  case,  the 
Broadcast  Bureau  claimed  that  all  the  applicants 
agreed  upon  points  of  reliance  that  were  lacking 
in  the  particulars  which  would  highlight  points 
of  difference  among  them.  In  essence,  the 
Broadcast  Bureau  characterized  the  points  as 


being  "conclusionary  in  nature,  too  general,  not 
tending  to  sharpen  the  issues  and  lacking  reason- 
able specificity." 

Acceptance  of  these  points  by  the  examiner 
is  a  "rejection  or  an  abandonment"  of  the  "letter 
and  spirit"  of  the  Commission's  procedures,  the 
Broadcast  Bureau  said.  It  "frustrates"  the  Com- 
mission's objectives,  it  added. 

"It  is  immaterial  that  all  applicants  have 
agreed  on  such  a  source  of  action,"  the  Broad- 
cast Bureau  said.  "Here,  as  under  all  pre-trial 
procedures,  it  is  up  to  the  hearing  officer  to 
impose  limitations  on  the  conduct  of  the  hear- 
ing, regardless  of  any  agreement  by  the  parties 
not  to  be  limited.  As  in  any  litigation,  the  con- 
testing parties  can  settle  their  case  out  of  court 
if  they  wish,  but  if  they  use  the  forum  they 
must  abide  by  its  procedure." 

".  .  .  The  points  of  reliance  accepted  by  the 
Examiner  in  this  proceeding  will  necessarily 
result  in  the  admission  of  any  evidence  which  is 
relevant  to  'every  conceivable  issue'  of  possible 
comparative  difference  among  the  parties  .  .  . 
Such  a  result  is  illogical  and  absurd.    The  so- 


The  Commission's  proposal, 
which  would  restrict  a  station's 
'exclusive'  right  to  a  network 
program  to  the  community 
where  its  channel  is  allocated, 
is  considered  an  effort  to  help 
struggling  uhf  outlets. 

MORE  STRICT  interpretation  of  the  territorial 
exclusivity  provision  of  its  chain  broadcasting 
rules  was  proposed  by  the  FCC  last  week  in 
what  is  considered  an  effort  to  shake  more  net- 
work programs  loose  for  struggling  uhf  outlets. 

The  Commission  noted  that  under  the  present 
provisions  of  Sec.  3.658(b)  of  its  rules,  "a  net- 
work affiliate  which  renders  coverage  to  a  sub- 
stantial portion  of  the  service  area  of  a  station 
located  in  another  community  may,  if  it  has 
so  contracted  with  the  network,  preclude  the 
station  in  that  other  community  from  carrying 
particular  network  programs,  even  though  the 
programs'  sponsors  and  the  network  desired 
that  they  be  broadcast  by  the  latter  station 
also." 

The  change  would  forbid  an  affiliate  to  keep 
programs  from  stations  in  another  community. 

The  proposed  revision  would  substitute  "com- 
munity" for  "area,"  presently  used  in  the  rule, 
with  such  community  being  that  listed  in  the  tv 
allocation  table.  Hence,  an  affiliate's  "exclu- 
sive" territory  would  be  decreased  from  its 
present  contour  area  to  the  principal  community 
it  serves. 

The  Commission,  however,  said,  "It  does  not 
appear  that  adoption  of  this  proposal  would 
require  any  drastic  revision  of  present  network- 
affiliate  relationships.  In  this  connection,  we 
note  that  two  of  the  four  major  networks,  in 
most  instances,  now  grant  their  affiliates  'first 
call'  or  'the  right  of  first  refusal'  limited  sub- 
tantially  in  the  manner  specified  by  the  pro- 


called  points  of  reliance  adopted  herein  permit 
the  applicants  to  do  exactly  what  applicants  did 
under  the  old  'boiler  plate'  issues,  which  were 
discarded  in  favor  of  a  procedure  which  re- 
quired that  the  evidence  be  restricted  to  the 
actual  significant  differences." 

The  four  Miami  ch.  7  applicants  are  Biscayne 
Tv  Corp.,  comprising  Niles  Trammell,  former 
NBC  chairman,  and  WQAM  and  WIOD  Miami; 
South  Florida  Tv  Corp.,  including  former  FCC 
Chairman  James  Lawrence  Fly;  East  Coast  Tv 
Corp.  and  Sunbeam  Tv  Corp.,  composed  of 
businessmen. 

The  Charlotte  ch.  9  applicants,  being  heard 
by  Examiner  H.  Gifford  Irion,  are  WSOC; 
Piedmont  Electronics,  with  WTVJ  (TV)  Miami 
principals  as  major  stockholders,  and  Carolina 
Tv  Corp.,  owned,  principally  by  WIS  Columbia, 
S.  C,  interests. 

Discussion  of  how  well  the  new  procedures 
have  been  working  is  the  subject  of  a  staff  report 
which  is  being  coordinated  with  broadcast  sub- 
committee members  of  the  Practices  and  Pro- 
cedures Committee  of  the  Federal  Communica- 
tions Bar  Assn.  It  is  believed  that  a  stern 
expression  from  the  Commission,  plus  certain 
revision  in  some  elements  of  the  procedures, 
might  be  forthcoming.  The  Broadcast  Bureau's 
appeal  last  week  may  give  the  Commission  the 
lever  with  which  to  act.  It  is  no  secret  that 
many  attorneys  are  not  in  sympathy  with  the 
Broadcast  Bureau's  definition  of  how  the  pro- 
cedure is  to  work. 


posed  revision,  while  one  does  not  appear  to 
grant  any  'territorial  exclusivity.'  " 

FCC  did  not  identify  the  networks  discussed. 

Comments  are  requested  on  the  proposed 
change  by  May  3. 

The  suggested  rule  change  follows: 

Sec.  3.658  (b)  Territorial  exclusivity.  No  li- 
cense shall  be  granted  to  a  television  broad- 
cast station  having  any  contract,  arrangement, 
or  understanding,  express  or  implied,  with  a 
network  organization  which  prevents  or  hinders 
another  broadcast  station  located  in  the-  same 
community  15a  from  broadcasting  the  network's 
programs  not  taken  by  the  former  station,  or 
which  prevents  or  hinders  another  broadcast 
station  located  in  a  different  community  from 
broadcasting  any  program  of  the  network  or- 
ganization. This  regulation  shall  not  be  con- 
strued to  prohibit  any  contract,  arrangement, 
or  understanding  between  a  station  and  a  net- 
work organization  pursuant  to  which  the  sta- 
tion is  granted  the  first  call  in  its  community 
upon  the  programs  of  the  network  organization. 


15a  As  employed  in  this  paragraph,  the  term 
"community"  is  defined  as  the  listed  city  to 
which  the  channel  of  the  station  is  assigned 
in  the  Commission's  Table  of  Assignments  and 
all  other  cities  not  listed  in  the  Table  of  As- 
signments located  within  15  miles  of  the  listed 
community. 


Senators  See  Color 

CAPITOL  HILL  got  an  eyeful  of  color 
television  Wednesday.  Senators,  adminis- 
trative assistants  and  others  on  the  Senate 
side  of  the  Capitol  watched  the  11  a.m. 
to  noon,  NBC-TV  program,  the  Home 
show,  which  was  broadcast  in  color. 
Senators  appeared  satisfied  with  color 
entertainment.  The  telecast  was  shown 
on  an  RCA  color  set  in  the  Senate  Inter- 
state &  Foreign  Commerce  Committee 
hearing  room. 
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nothing  'Works  Tithe  'Wantmanship 


Putting  the  yearn  on  everyone  to  want  something  more, 
new  or  better.  That's  "Wantmanship,  the  Crosley  Group's  dynamic  new  dimension 
in  selling.  Typical  of  the  Group,  WLW-T,  Cincinnati,  uses  top  talent — professional  want-makers, 
to  make  wants  real  and  urgent.   "Wantmanship  explains  why  the  Crosley  Group 
makes  more  sales  faster,  at  less  cost,  than  any  other  medium  or  combination. 


the  CROSLEY  GROUP 


WLW 

Radio 

WLWA 

Atlanta 

WLWC 

Columbus 

WLW- D 

Dayton 

WLW-T 

Cincinnati 

Exclusive  Sales  Offices: 
New  York,  Cincinnati,  Dayton, 

Columbus,  Atlanta,  Chicago,  Hollywood 


\\ 
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'1954,  The  Crosley  Broadcasting  Corporation 
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6tk  IN  C  S  I 
PER  HOUSEHOLD 

Metropolitan  Wichita 
ranks  sixth  highest  in 
Consumer  Spendable  In- 
come per  Household  in 
the  entire  country. 

59t^Vk  TOTAL 
RETAIL  SALES 

Retail  sales  in  metropoli- 
tan Wichita  rank  59th  in 
the  entire  country. 

Source:  SRDS  1954  Consumer  Markets 
REPRESENTED  BY 


Edward  Retry  &  Co.,  Inc. 


WICHITA 
KANSAS 

NBC • ABC 

NETWORKS 


254,000  Watts 

HIGHEST  POWER 
IN  KANSAS 


WICHITA 


KANSAS 


STANLEY  H.  DURWOOD 
President 
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BRICKER  SAYS  CONGRESS  WILL  COME  UP 
WITH  ANSWER  ON  LICENSE  FEE  QUESTION 

This  is  the  Senate  Interstate  &  Foreign  Commerce  Committee  chair- 
man's follow-up  to  the  committee's  resolution  requesting  FCC  to  post- 
pone its  license  fee  proceeding. 


CONGRESS  should  come  up  with  an  answer  to 
the  license  fee  question  by  July  1,  1955,  accord- 
ing to  Sen.  John  W.  Bricker  (R-Ohio). 

Sen.  Bricker  is  chairman  of  the  Senate  Inter- 
state &  Foreign  Commerce  Committee. 

The  Ohioan  said  he  was  confident  that  "stand- 
ards and  guideposts"  for  the  agencies  to  follow 
would  be  set  up  by  that  date. 

The  Senate  committee  has  asked  FCC  and 
other  agencies  under  its  jurisdiction  to  hold 
up  action  in  setting  fee  schedules  for  services 
rendered  until  July  1,  1955.  A  resolution  Tues- 
day by  the  committee  went  a  step  further  than 


Senate  committee  resolution  would  have  to  be 
considered  alongside  the  appropriations  act. 

At  FCC,  officials  were  mum  as  to  what  ac- 
tion, if  any,  would  be  taken  on  the  license  fee 
proposal  in  the  light  of  the  Congressional  de- 
mand for  a  postponement. 

The  new  commerce  resolution  covers  the  In- 
terstate Commerce  Commission;  Civil  Aeronau- 
tics Board;  Federal  Trade  Commission;  Dept. 
of  Commerce  including  the  Civil  Aeronautics 
Administration  and  the  Federal  Maritime  Board; 
Federal  Power  Commission,  and  the  U.  S. 


Senate  group's  initial  action  on  FCC  was  re- 
garded by  committee  members  as  the  policy- 
maker for  other  agencies  in  levying  fees  for 
services. 

NARTB  delivered  its  request,  that  the  FCC 
rescind  its  fee  proposal,  on  the  Thursday  dead- 
line. Its  stand  was  similar  to  that  outlined  be- 
fore the  Senate  group  during  a  March  hear- 
ing [B»T,  March  22]. 

Basis  of  NARTB's  objections  to  the  fee  pro- 
posal for  broadcast  services  was  that  Congres- 
sional intent  was  permissive  but  not  mandatory. 
It  also  said  that  the  Senate  Committee  on  Ex- 
penditures 'n  the  Executive  Department  rec- 
ommended legislative  hearings  before  any  such 
fees  should  be  imposed.  It  noted  FCC  had 
previously  expressed  reservation  concerning  the 
proposed  imposition  of  license  fees. 

Levy  of  a  fee  for  broadcast  applications  and 
licenses  would  result  in  discrimination  among 
mass  media  and  a  deterioration  of  broadcast 
service,  NARTB  said. 

Similar  oppositions  were  filed  last  week  by 


Coast  Guard. 

that  issued  previously  on  FCC  [B*T,  March  29].        It  had  been  indicated  previously  that  the     Wisconsin  Broadcasters  Assn.,  Montana  Radio 
Sen  Bricker  said  his  committee  felt  "Con- 

JOHNSON  SAYS  HE  WILL  LEAVE  U.  S.  SENATE 


gress  should  set  up  the  basic  standards  for  each 
agency  to  follow  in  imposing  charges  for  li- 
censes. Those  charges  must  be  fair  and  equit- 
able. 

"The  committee  is  not  hostile  to  the  idea  of 
assessing  fees  and  charges.  But  committee  mem- 
bers are  of  the  unamimous  opinion  that  such  a 
proposal  raises  basic  questions  with  regard  to 
the  fundamental  philosophy  of  regulation,"  Sen. 
Bricker  said. 

Along  with  the  resolution,  Sens.  Bricker  and 
Edwin  C.  Johnson  (D-Colo. )  co-sponsored  a 
bill  (S  3203)  that  would  prohibit  all  administra- 
tive agencies  under  the  committee's  jurisdiction 
"from  prescribing  more  than  nominal  fees  or 
charges  for  inspections,  certificates,  registra- 
tions, licenses,  permits,  or  applications  issued 
or  provided  by  them." 

This  bill  was  similar  to  a  measure  introduced 
by  Sen.  Johnson  affecting  only  the  FCC. 

Sen.  Lennon  Objects 

At  the  same  time,  it  was  revealed  to  B*T 
that  Sen.  Alton  A.  Lennon  (D-N.  C.)  had  in- 
formed broadcasters  in  his  home  state  that  he 
is  unalterably  opposed  to  any  levy  of  fees  on 
radio  or  tv  stations. 

Sen.  Lennon's  office  said  that  since  the  Sena- 
tor had  given  this  assurance  on  March  27  to 
the  North  Carolinians,  the  lawmaker  has  re- 
ceived a  "large  number  of  endorsements  from 
station  people  and  not  a  single  criticism."  His 
office  also  said  the  Senator  was  preparing  ma- 
terial he  expects  to  send  to  the  FCC  in  opposi- 
tion to  the  fees  plan. 

The  Senator  was  said  to  be  concerned  that 
the  small  station  operator  would  be  burdened 
with  fees  payments.  And,  Sen.  Lennon's  office 
said,  the  Senator  is  aware  of  "the  public  serv- 
ice contribution  of  the  broadcasters  and  of 
other  media  as  well."  The  Senator,  it  was  em- 
phasized, would  be  compelled  to  come  to  the 
aid  of  any  other  media  which  was  "so  imposed." 

FCC  has  been  gathering  comments  on  its 
proposed  schedule  of  fees  which  proposes  a 
basic  charge  of  $325.  By  deadline  Thursday, 
NARTB,  the  U.  S.  Information  Agency  and 
others  had  filed — all  in  opposition. 

Under  the  Budget  Bureau  directive  (Nov.  5, 
1953)  FCC  and  other  agencies  of  the  Govern- 
ment had  until  next  May  1  to  report  their  fee 
schedules.  Bureau  spokesmen  told  B*T  that 
so  far  as  they  knew  agencies  were  expected  to 
comply  with  the  directive  which  was  issued  as  a 
result  of  an  authorization  by  Congress  contained 
in  the  Independent  Offices  Appropriation  Act 
of  1952  (Title  V). 

The  spokesmen  noted,  however,  that  the 


SEN.  EDWIN  C.  JOHNSON  (D-Colo.)  said 
Friday  he  "will  not  be  a  candidate  again  for 
the  U.  S.  Senate."  His  current  term  expires 
at  the  end  of  this  year  (Jan.  3,  1955). 

The  Senator  said  he  would  retire  from  the 
political  arena  because  his  wife  longed  for  their 
return  to  Colorado.  "Mrs.  Johnson  has  de- 
veloped a  complex  about  living  longer  in  Wash- 
ington, so  retirement  is  a  must.  This  is  our 
18th  year  here  and  she  insists  on  spending  the 
rest  of  our  days  in  Colorado." 

He  said  the  decision  "is  now  final  and  ir- 
revocable." The  Senator  also  quashed  reports 
he  was  leaving  the  Senate  "for  baseball  or  any 


THE  SENATOR  and  the  correspondents 
talk  things  over.  The  principals  are  (I  to  r) 
Griffing  Bancroft,  moderator,  CBS  Radio's 
Capitol  Cloakroom;  Bill  Schadel;  Sen. 
Edwin  C.  Johnson  (D-Colo.);  Daniel 
Schorr.  Occasion  was  the  March  26 
broadcast  of  the  CBS  Radio  program 
which  marked  its  sixth  anniversary.  Sen. 
Johnson  was  the  first  national  figure  inter- 
viewed on  the  show  when  it  began  and 
he  has  appeared  on  every  anniversary 
show  since.  Cloakroom  is  heard  Fridays, 
10-10:30  p.m.  EST. 

other  activity."  He  said  of  his  role  as  Senator, 
"there  is  no  position  private  or  public  which 
compares  with  it  in  challenge  and  appeal." 

Often  referred  to  as  "Big  Ed"  by  his  friends 
and  acquaintances,  the  Senator  has  become  a 
familiar  figure  to  the  radio  and  television  in- 
dustry. As  former  chairman  of  the  Senate 
Interstate  &  Foreign  Commerce  Committee  and 
as  a  close  observer  of  the  broadcast  industry, 
Sen.  Johnson  has  been  noted  for  his  actions  and 


interests  in  communications. 

He  often  has  been  described  as  a  self- 
appointed  "watchdog"  over  the  FCC  and  its 
policy  in  radio-television.  Sen.  Johnson  re- 
peatedly has  stressed  that  FCC  is  an  arm  of  the 
Congress.  Thus,  he  consistently  has  prodded 
congressional  interest  in  such  policy-making  de- 
cisions of  FCC  as  color  television,  frequency 
allocation,  uhf,  multiple  ownership,  license  fees 
and  a  host  of  other  matters  of  top  importance 
to  the  industry. 

With  McFarland 

The  Coloradan  worked  closely  with  former 
Sen.  Ernest  McFarland  (D-Ariz.),  author  of 
the  major  communications  legislation  (the  Mc- 
Farland Act)  passed  by  the  Congress  in  recent 
years.  That  measure,  an  overhaul  of  the  Com- 
munications Act  of  1934,  was  cleared  by  Con- 
gress in  1952. 

Since  the  second  session  of  the  83d  Congress 
began  last  January,  Sen.  Johnson  has  reached 
something  of  a  new  high  in  communications 
activity  by  placing  himself  on  record  on  mul- 
tiple ownership,  uhf  and  the  license  fee  proposal. 

In  the  baseball  field,  the  Senator  has  offered 
a  bill  that  would  bring  big  corporations  engaged 
in  interstate  commerce  and  who  own  baseball 
clubs  under  the  anti-trust  laws.  He  also  is 
author  of  a  bill  that  would  permit  the  big 
leagues  to  restore  rule  1  (d),  which  prohibited 
broadcasts  or  telecasts  of  major  or  minor  league 
games  within  a  radius  of  50  miles  of  a  home 
park.  The  bill  failed  to  pass  the  Senate  last 
year  after  it  had  cleared  the  commerce  com- 
mittee. 

Sen.  Johnson  is  president  (without  pay)  of 
the  minors'  Western  Baseball  League. 

Sen.  Johnson  was  70  on.  Jan.  1,  1954.  The 
veteran  lawmaker  served  as  chairman  of  the 
Senate  Commerce  group  in  the  81st  and  82d 
Congress  (January  1949-January  1952). 

His  full  name  is  Edwin  Carl  Johnson.  He 
was  born  in  Scandia,  Kan.,  raised  on  a  cattle 
ranch  in  western  Nebraska,  homesteaded  in 
northwestern  Colorado  and  operated  a  farmers' 
cooperative  milling  elevator  and  produce  busi- 
ness for  10  years  at  Craig,  Colo. 

The  Senator  served  four  terms  in  the 
Colorado  House,  a  single  term  as  lieutenant 
governor  and  two  terms  as  governor.  He  has 
held  his  Senate  seat  since  1937. 

He  married  Fern  Armitage  of  Kenesaw,  Neb. 
They  have  two  daughters,  Mrs.  Janet  Grace 
Howsam  and  Mrs.  Henry  Arrance  of  Denver. 
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General  Teleradio 
Violates  Rules— FCC 


Stations  Inc.  and  Texas  Assn.  of  Broadcasters. 
New  Jersey  Broadcasters  Assn.  asked  the  Com- 
mission to  postpone  action  until  it  had  given 
the  matter  further  study. 

Also  opposing  the  proposal  were  Radio-Elec- 
tronics-Tv  Mfrs.  Assn.  and  the  U.  S.  Informa- 
tion Agency.  The  latter  said  the  proposed  fees 
would  cost  about  $20,000  a  year  for  Voice 
of  America  installations,  which  it  could  not 
afford. 

Exemption  from  paying  a  charge  was  requested 
for  noncommercial,  educational  broadcast  sta- 
tions by  the  Joint  Committee  on  Educational  Tv. 
Wayne  U,  KETC  (TV)  St.  Louis,  KUOW-TV 
Seattle,  KTHE  (TV)  Los  Angeles;  WBAA  La- 
fayette, Ind.,  and  KPFA  (FM)  Berkeley,  Calif. 

Others  who  opposed  the  FCC's  fee  proposal 
were:  James  R.  Curtis,  KFRO  Longview,  Tex.; 
Martin  Kirsch  Jr.,  KAPK  Minden,  La.;  William 
C.  Grove,  KFBC  Cheyenne,  Wyo.:  J.  Frank  Jar- 
man,  WDNC  Durham,  N.  C;  Michael  J.  Cuneen, 
WDLA  Walton,  N.  Y.;  William  R.  Ormes,  WAGG 
Franklin,  Tenn.;  Everett  Rudloff,  WJLK  Asbury 
Park,  N.  J.;  Cecil  B.  Haskins,  WWNC  Asheville, 
N.  C,  and  Vir  N.  James,  KVRH  Salida,  Colo. 
The  last-named  objected  to  the  amount  of  the 
proposed  fee  ($325)  and  not  to  the  principle 
involved. 


HILL  READIES  LIST  OF 
WITNESSES  ON  UHF 

KNUZ-TV's  Green  reports  uhf 
operators  are  responding  to 
call  for  united  and  prepared 
front.  Farris  Rahall  attacks 
FCC  policy  on  uhf. 

THE  SENATE  Communications  Subcommittee 
soon  will  be  busy  preparing  a  list  of  witnesses 
to  appear  at  the  scheduled  April  27-29  hearings 
on  the  status  of  uhf  [B*T,  March  29]. 

Sen.  Charles  E.  Potter  (R-Mich.),  subcommit- 
tee chairman,  has  announced  the  hearings  on 
uhf  and  also  its  relationship  with  multiple 
ownership  in  tv. 

At  least  part  of  the  subcommittee's  desire  to 
have  manufacturers,  station  operators,  networks 
and  FCC  appear,  is  being  fulfilled  already,  ac- 
cording to  indications  last  week. 

Radio-Electronics-Tv  Mfrs.  Assn.  reported  its 
president,  Glen  McDaniel,  will  testify.  RETMA 
also  has  been  contacting  transmitter  and  re- 
ceiver manufacturers.  Practically  all  set  makers 
have  indicated  an  interest  in  the  hearings,  ac- 
cording to  RETMA,  although  it  was  not  definite 
just  how  many  would  testify.  It  is  possible  that 
Mr.  McDaniel  will  speak  for  all  the  receiver 
manufacturers. 

Major  Manufacturers  Expected 

Makers  of  transmitters,  however,  are  expect- 
ed to  come  into  the  hearing  individually.  Most 
likely  all  the  major  manufacturers  in  this  field 
will  be  represented. 

Thus  far,  the  subcommittee  expects  to  hear 
the  FCC  Chairman,  Rosel  H.  Hyde,  although 
other  Commissioners  may  be  invited  to  give 
their  views. 

There  is  no  doubt  that  there  will  be  many  uhf 
station  operators  asking  to  testify.  No  list  has 
been  drawn  up  as  yet. 

Among  the  organizations  or  individuals  ex- 
pected: the  Ultra  High  Frequency  Tv  Assn.,  its 
president,  Lou  Poller,  general  and  commercial 
manager  of  WCAN-TV  Milwaukee  (ch.  25); 
Leon  Green,  KNUZ-AM-TV  Houston  stock- 
holder (KNUZ-TV  is  on  ch.  39). 

Mr.  Green  reported  that  mention  a  fortnight 
ago  by  B»T  of  this  planned  Washington,  D.  C, 
uhf  "rally"  at  the  Statler  Hotel  to  be  held  two 
days  before  the  hearings  begin  "has  brought  me 
many  inquiries  by  telephone."  Mr.  Green  was 
in  New  York  last  week.  He  met  with  Harold 
Burke  of  WRTV  (TV)  Asbury  Park,  N.  J.  (ch. 
58).  Mr.  Green,  on  a  tour  of  some  key  markets 
in  the  U.  S.,  said  he  also  would  visit  Chicago. 


The  KNUZ  stockholder  has  been  meeting 
with  the  uhf  operators  to  urge  them  to  appear 
in  Washington.  According  to  Mr.  Green,  "Meet- 
ings have  been  called  in  many  sections  across 
the  nation  of  uhf  operators  in  their  particular 
sections  to  discuss  their  particular  problems." 
Mr.  Green  was  to  be  in  Houston  over  the 
weekend  and  said  "uhf  television  station  ope- 
rators can  contact  me  at  KNUZ-TV."  The 
Washington  rally,  he  said,  would  be  at  2  p.m., 
April  26  in  the  Statler's  Michigan  Room. 

Meanwhile,  a  blistering  attack  on  FCC  policy 
affecting  uhf,  clear  channels,  and  the  license  fee 
proposal  among  others,  was  made  by  Farris  E. 
Rahall  of  the  Rahall  station  group  (WKAP 
Allentown,  WNAR  Norristown,  both  Pa.,  and 
WWNR  Beckley,  W.  Va.).  He  is  director  and 
34%  owner  of  Queen  City  Tv  Co.,  (WQCY 
[TV]),  permittee  of  uhf.  ch.  39  at  Allentown. 
He  recently  purchased  WFEA  Manchester, 
N.  H. 

Mr.  Rahall's  complaint  was  contained  in  a 
letter  sent  to  eight  Senators  including  Ed  C. 
Johnson  (D-Colo.);  Potter;  Edward  Martin 
(R-Pa.);  James  Duff  (R-Pa.);  Styles  H.  Bridges 
(R-N.  H.);  Robert  W.  Upton  (R-N.  H.);  Har- 
ley  Kilgore  (D-W.  Va.)  and  Matthew  M.  Neely 
(D-W.  Va.). 

Rahall  Charges  Monopoly 

He  said  that  Philadelphia  vhf  stations,  all 
with  network  affiliations,  have  signals  penetrat- 
ing the  Lehigh  Valley.  But  "recently  I  was  ad- 
vised by  CBS  that  WCAU-TV  would  not  per- 
mit them  [CBS]  to  establish  a  CBS-TV  af- 
filiate station  in  the  Lehigh  Valley  because 
WCAU-TV  was  claiming  it  covered  the  mar- 
ket. An  engineering  study  revealed  that 
WCAU-TV  has  very  poor  coverage  in  the 
market."  He  noted  that  WPTZ  (TV),  an  affili- 
ate, and  WFIL-TV,  an  ABC  affiliate,  "have 
some  coverage"  in  the  area. 

"If  Congress  or  the  FCC  is  going  to  permit 
power  stations  like  WCAU  to  dictate  to  the 
networks,  we  can  expect  approximately  35  tv 
stations  to  claim  coverage  to  the  U.  S.  popula- 
tion which  I  think  establishes  monopolistic 
operations,"  Mr.  Rahall  asserted.  He  asked 
how  a  Philadelphia  station,  some  60  miles 
away,  could  be  expected  to  offer  local  pro- 
grams to  the  area. 

Mr.  Rahall  said  he  supported  Sen.  Johnson 
"for  opposing  the  network  and  power  stations 
'demand'  for  more  tv  stations."  He  said  he  be- 
lieved FCC  "committed  an  error"  in  permitting 
power  increases  to  vhf  stations — "It  is  like 
establishing  50  kw  am  stations." 

He  also  alluded  to  the  clear  channel  group, 
saying  "apparently,  past  experience  and  hear- 
ings on  the  breakdown  of  the  Clear  Channel 
group  was  of  no  value  to  the  FCC"  and  that  he 
could  not  understand  why  the  FCC  has  not 
broken  down  the  channels. 

Mr.  Rahall  said  that  while  he  was  objecting, 
he  wanted  to  comment  on  the  license  fee  pro- 
posal: If  the  Government  was  to  collect  a 
charge  then  broadcasters  ought  to  charge  gov- 
ernment agencies  for  airing  public  service 
shows. 


Carpenter  Favored  for  Bangor 

INITIAL  decision  proposing  to  grant  ch.  2  at 
Bangor,  Me.,  to  Murray  Carpenter  &  Assoc. 
was  issued  last  week  by  FCC  Examiner  Eliza- 
beth C.  Smith.  Former  competitive  applicant 
WLBZ  Bangor  has  option  for  40%  interest  in 
the  tv  venture  under  a  merger  agreement  where 
Mr.  Carpenter  would  sell  WGUY  there. 

The  prospective  ch.  2  station  would  be  the 
second  tv  outlet  there  with  WABI-TV,  ch.  5, 
already  on  the  air.  Mr.  Carpenter  at  one  time 
was  part  owner-treasurer  of  WABI-AM-TV  and 
president-part  owner  of  WPOR  Portland. 


The  Commission  says  General 
Teleradio  appears  to  be  viola- 
ting the  new  multiple  owner- 
ship rules.  FCC  indicates  con- 
fusion over  'Gordon  Grays' 
and  'William  O'Neils.' 

ON  THE  HEELS  of  its  precedent  ruling  in 
the  Westinghouse  case,  FCC  last  wek  advised 
General  Teleradio  Inc.  that  the  latter  appears 
to  be  in  violation  of  the  new  multiple  owner- 
ship rules  limiting  holdings  to  seven  am,  seven 
fm  and  five  tv  stations. 

The  Commission  said  its  records  show  that 
General  Teleradio  and  its  parent  firm,  General 
Tire  &  Rubber  Co.,  and  their  officers  and  di- 
rectors own  or  have  interests  in  10  am,  4  fm 
and  5  tv  stations,  and  hence  violate  the  am 
limit.  Reply  by  May  10  is  requested. 

FCC  noted  General  Teleradio  itself  owns 
WNAC-AM-FM-TV  Boston,  WOR-AM-FM- 
TV  New  York,  KHJ-AM-FM-TV  Hollywood, 
WEAN  Providence,  KFRC  San  Francisco, 
KGB  San  Diego,  and  WGTH-AM-TV  Hart- 
ford. 

The  letter  pointed  out  that,  in  addition, 
J.  B.  Poor,  General  Teleradio  director,  owns 
WARE  Ware,  Mass.;  Gordon  Gray,  General 
Teleradio  vice  president  and  director,  "is  prin-- 
cipal  owner  of  WSJS-AM-TV  Winston-Salem, 
N.  C.,"  and  William  O'Neil  Jr.,  stockholder  in 
General  Tire  and  son  of  its  president,  is  owner 
of  WJW-AM-FM  Cleveland.  [Editor's  note:  j 
General  Teleradio's  Gordon  Gray  and  that  of 
WSJS  are  not  the  same  person.] 

FCC  also  indicated  confusion  as  to  the  two 
William  O'Neils  and  asked  correction  of  inac- 
curacies or  omissions. 

Directors  Have  Other  Interests 

Further,  FCC  observed,  Dwight  W.  Martin, 
General  Teleradio  vice  president-director,  owns 
15%  of  Mobile  Tv  Corp.,  holder  of  proposed 
grant  under  an  initial  decision  for  ch.  5  at 
Mobile,  Ala.,  while  two  other  General  Tele- 
radio vice  presidents-directors,  William  Pabst 
and  Ward  D.  Ingrim,  are  each  47.5%  owner 
of  San  Francisco-Oakland  Tv  Inc.,  contestant 
for  ch.  2  in  the  Oakland-San  Francisco  area. 
Mr.  Pabst  is  manager  of  General  Teleradio's 
KFRC,  which  dismissed  its  ch.  2  bid  there. 

Meanwhile,  prospective  purchase  of  WHBQ- 
AM-TV  Memphis  by  General  Teleradio  for 
$2.5  million  from  Harding  College  has  been 
reported  [B«T,  March  8]. 

Interpretation  by  FCC  that  its  new  multiple 
ownership  rules  applied  to  other  broadcast  in-  j 
terests  of  officers  or  directors  of  even  a  parent 
firm  was  put  forth  by  the  Commission  several 
weeks  ago  after  inquiry  by  Westinghouse 
Broadcasting  Co.  [B«T,  Feb.  22,  15].  The 
Commission  held  WBC  in  violation  in  view 
of  the  other  interests  of  three  directors  of 
Westinghouse  Electric  Corp.,  none  of  which 
were  officers  or  directors  of  the  broadcasting 
subsidiary. 

FCC  gave  Westinghouse  a  "reasonable  time" 
to  comply  with  the  rules  and  WBC  petitioned 
the  Commission  a  fortnight  ago  asking  that 
it  be  given  until  April  1,  1955,  to  comply 
[B<»T,  March  29]. 

FCC's  revision  of  the  multiple  ownership 
rules  had  been  pending  more  than  five  years 
[B«T,  Nov.  30,  1953].  Shortly  after  their 
adoption,  the  Commission  proposed  to  expand 
the  tv  limitation  to  seven,  but  with  not  more 
than  five  vhf  outlets  [B*T,  Dec.  28,  1953]. 
This  proposal  has  met  opposition  in  the  Senate. 


Page  52    •    April  5,  1954 


Broadcasting 


Telecasting 


Three  doors  to  bigger  sales  • .  • 

Homemaker's  Institute 


Knock  on  your  customers  door 
with  Homemaker's  Institute  .  .  . 
there's  a  friendly  "welcome" 
every  time! 

Mollie  Martin,  Mary  Landis  and 
Kitty  Dierkin,  three  of 
WBAL:TV"s  most  popular 
women    personalities,  cover 
almost  every  subject  of  interest 
to  homemakers  .  .  .  from  green 
beans  to  buttons.  While  Al 
Herndon,  well  known  WBAL-TV 
star,  adds  the  masculine  touch! 
From  1 :30  to  2  :30  it's  an 
exciting  full  hour  telecast! 

Here  is  YOUR  ready-made 
entrance  into  Maryland  homes 
.  .  .  Homemaker's  Institute, 
packing  a  three  star  sales  punch 
for  you! 


TELEVISION  BALTIMORE 

WBAL-TV 

NBC   IN  MARYLAND 

Nationally  Represented  by 
EDWARD  PETRY  &  CO. 
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FCC  ORDERS  CH.  2 
CHICAGO  HEARING 

Zenith  must  go  into  contest 
with  CBS,  not  Balaban  &  Katz, 
FCC  says  in  order  designating 
hearing  pursuant  to  its  inter- 
pretation of  a  mandate  by  the 
U.  S.  Court  of  Appeals. 

COMPARATIVE  hearing  between  CBS  and 
Zenith  Radio  Corp.  for  Chicago's  ch.  2  was 
ordered  by  the  FCC  last  week.  Hearing  is 
scheduled  to  begin  April  30. 

In  its  order,  the  Commission  turned  down  a 
Zenith  objection  to  the  hearing  with  CBS  [B»T, 
March  15].  Zenith  claimed  that  the  Court  of 
Appeals  ruled  that  it  had  a  right  to  a  hearing 
with  Balaban  &  Katz,  former  owner  of  the 
facilities  now  being  used  by  WBBM-TV. 

The  Commission  said  it  believed  that  the 
"totality"  of  the  Court  of  Appeals  ruling 
"clearly  contemplates  a  comparative  hearing 
between  Zenith  and  CBS."  The  Commission 
said  that  since  Balaban  &  Katz's  sale  of  the 
former  WBKB  (TV)  facilities  to  CBS  was  final, 
"we  do  not  understand  that  the  past  or  present 
merits  of  Balaban  &  Katz  as  a  licensee  could 
properly  be  in  issue." 

Emphasizes  Hearing  Subject 

The  Commission  also  emphasized  that  the 
hearing  is  on  whether  the  proposed  show-cause 
order  moving  the  former  WBKB  from  ch.  4  to 
ch.  2  should  be  finalized  or  whether  the  Zenith 
application  for  ch.  2  should  be  granted.  Also 
involved,  the  FCC  pointed  out,  is  the  renewal 
application  of  the  station  now  occupying  the 
channel,  WBBM-TV. 

No  consideration  will  be  given  CBS'  opera- 
tion on  ch.  2  in  Chicago  in  the  hearing,  the 
FCC  said.  This  is  in  line  with  the  court's 
opinion  that  the  status  quo  should  be  main- 
tained as  much  as  possible — even  though  it 
approved  permitting  the  Commission  granting 
a  temporary  authority  for  WBBM-TV  to  oper- 
ate on  ch.  2. 

Hearing  order  resulted  from  a  two-year  legal 
fight  by  Zenith  to  overturn  an  FCC  decision 
dismissing  its  1948  application  for  Chicago's 
ch.  2  on  the  ground  that  it  had  "waived"  its 
rights  by  not  participating  in  the  allocation 
proceedings  or  in  the  WBKB  renewal  proceed- 
ings in  1952.  The  Court  of  Appeals  ruled  in 
January  that  the  Commission  erred  in  dismiss- 
ing the  Zenith  application  without  a  hearing. 

During  the  course  of  its  appeal,  Zenith 
pointedly  asked  the  court  to  order  the  Com- 
mission to  grant  it  a  hearing  with  Balaban  & 
Katz,  and  not  CBS.  Whether  Zenith  will  accede 
to  the  Commission's  order  setting  its  applica- 
tion for  a  hearing  with  CBS,  or  whether  it  will 
return  to  .court  for  further  litigation,  was  not 
known  at  week's  end. 

Five  Tv  Contestants 
Set  for  Hearing 

FIVE  more  comparative  television  proceedings, 
including  the  Pittsburgh  ch.  11  contest,  were 
designated  for  hearings  by  FCC  last  week,  all 
to  commence  April  30. 

Cities,  channels  and  applicants  follow: 

Pittsburgh  Ch.  11 — Westinghouse  Bcstg.  Co. 
(KDKA);  WWSW  Inc.  (WWSW),  and  Pitts- 
burgh Radio  Supply  House  Inc.  (WJAS). 

Odessa,  Tex.,  ch.  7 — Ector  County  Bcstg.  Co. 
(KECK);  Odessa  Tv  Co.,  (under  common  own- 
ership with  KOSA  there),  and  the  Odessa  Tv 
Co.,  a  co-partnership. 

Minneapolis  ch.  9 — Independent  Bcstg.  Co. 
(WLOL);    Family    Bcstg.    Co.    (KEYD),  and 


Twin  Cities  Bcstg.  Corp.  (WDGY). 

Klamath  Falls,  Ore.,  ch.  2— KFJI  Bcstrs. 
(KFJI)  and  Klamath  Falls  Tv  Inc.  Latter  is 
headed  by  Henry  J.  Chandler,  manager  of  ra- 
dio interests  of  Southern  Oregon  Pub.  Co.,  in- 
cluding KFLW  Klamath  Falls  and  KRNR  Rose- 
burg. 

Hatfield,  Ind.  (Owensboro,  Ky.),  ch.  9 — 
Owensboro  on  the  Air  Inc.  (WVJS  Owensboro) 
and  Owensboro  Pub.  Co.,  under  common  owner- 
ship with  WOMI  Owensboro. 

Indianapolis  Bidders 
File  Counter  Charges 

QUALIFICATIONS  of  all  four  applicants  in 
the  Indianapolis  ch.  13  tv  contest  were  put 
in  dispute  last  week  in  counter-petitions  filed 
with  FCC. 

Mid-West  Tv  Corp.  asked  the  Commission 
to  direct  Indianapolis  Broadcasting  Inc.  (WIRE) 
and  WIBC  Inc.  (WIBC)  to  elect  which  one 
of  their  respective  two  applications  is  to  be 
prosecuted  in  the  contest,  charging  common 
interest  in  both  is  involved  through  stock  and 
bond  holdings  in  Indianapolis  Newspapers  Inc. 
In  a  separate  pleading,  Mid-West  challenged 
the  availability  of  the  proposed  transmitter 
sites  of  WIRE  and  WIBC,  plus  Crosley  Broad- 
casting Corp.— WLWA  (TV)  Atlanta,  WLWC 
(TV)  Columbus,  WLWD  (TV)  Dayton,  and 
WLWT  (TV)  Cincinnati — the  fourth  applicant. 

In  turn,  WIRE  asked  FCC  to  enlarge  the 
issues  to  determine  whether  Mid-West  is  fi- 
nancially qualified  and  whether  both  WIBC  and 
Mid-West  can  be  expected  to  perform  their 
financial  proposals.  WIRE  contended  Mid- 
West's  proposal  on  leasing  and/or  purchasing 
its  studio  building  through  agreement  in  part 
with  Union  Federal  Savings  &  Loan  Assn.  in- 
volves "self-dealing"  contrary  to  banking  laws 
since  George  Sadlier  is  president  of  both 
Mid- West  and  Union  Federal. 

WIBC  Petition 

WIBC  petitioned  FCC  to  question  Mid- 
West's  financial  qualifications  and  took  issue 
with  Mr.  Sadlier's  statement  of  personal  as- 
sets. WIBC  alleged  the  figures  involve  "blown- 
up  or  watered  values  and  give  rise  to  a  reason- 
able doubt  as  to  his  ability  to  meet  his  stock 
subscription." 

Mid-West's  first  petition  said  WIRE  is  owned 


by  the  Pulliam  family,  which  owns  100%  of 
the  Class  B  stock  issued  by  Indianapolis  News- 
papers, constituting  70%  of  the  voting  stock 
in  the  newspaper  firm.  On  the  other  hand, 
the  petition  asserted,  WIBC  is  owned  by  the 
Fairbanks  family,  which  owns  100%  of  the 
Class  A  stock  of  Indianapolis  Newspapers, 
representing  30%  control. 

In  addition,  Mid-West  contended,  the  Fair- 
banks family  owns  $5.8  million  in  bonds  of 
Indianapolis  Newspapers  and  the  latter  owns 
$347,000  worth  of  notes  executed  by  members 
of  the  Fairbanks  family.  The  bond  holders 
elect  a  majority  of  the  board  in  event  of  de- 
fault, it  was  noted. 

"From  the  above  facts,  it  is  clear  that  the 
Fairbanks  family  and  the  Pulliam  family  are 
in  close  business  privity  and  have  substantial 
common  interests  in  Indianapolis  Newspapers 
Inc.,"  as  well  as  the  success  of  one  another's 
radio  stations,  the  Mid-West  petition  held. 
"Whichever  of  these  two  applicants  is  success- 
ful in  this  proceeding,  Indianapolis  Newspapers 
Inc.  will  be  associated  with  its  ownership." 


FCC's  Budget  Passes 
House,  Goes  to  Senate 

THE  MONEY  bill  containing  FCC's  budget  for 
its  fiscal  1955  operation  is  rolling  through  the 
congressional  mill. 

The  House  passed  the  measure  Wednesday 
and  sent  it  to  the  Senate.  Because  the  appro- 
priation includes  many  other  agencies  and  func- 
tions of  Government  operation,  it  can  be  ex- 
pected the  Senate  will  come  up  with  different 
figures  than  the  House.  And,  thus,  the  bill  most 
likely  will  be  headed  for  joint  congressional 
conference  once  the  Senate  considers  it. 

The  House  did  not  change  a  penny  of  FCC's 
request  as  approved  by  the  House  Appropria- 
tions Committee  [At  Deadline,  March  29]. 
Total  FCC  budget  for  the  year  beginning  next 
luly  1  is  $6,694,000  which  includes  $150,000 
the  agency  did  not  spend  in  fiscal  1954  [B«T, 
March  15].  Under  the  budget,  the  FCC  would 
trim  $372,704  from  its  current  spending  on 
broadcast  activities,  giving  the  Commission 
about  $1,231,190  for  its  radio-tv  work. 

Cut  from  the  overall  appropriation  was  a 
$950,000-request  for  a  frequency  usage  moni- 
toring program. 


FORMER  broadcasters  who  will  help  publicize  the  Army's  spring  maneuver  in  the 
Fort  Bragg-Camp  Mackall  area  of  North  Carolina,  "Exercise  Flash  Burn,"  which  will 
include  tests  of  the  new  atomic  cannon,  are  (I  to  r):  Pvts.  Bill  J.  Bailey  (formerly 
WSWN  Belle  Glade,  Fla.),  Smith  Rea  Jr.  (WLAF  La  Follette,  Tenn.),  Donald  C.  Murray 
(WFOM  Marietta,  Ga.),  R.  Bailey  Markham  (WNUR-FM  Evanston,  III.)  and  Cpl.  Lee 
W.  Kinard  WABZ  Albemarle,  N.  C). 
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How 
to 
Tie  Up 

Long 
Distance ! 


To  climax  its  sponsorship  of  the 
1954  Vanderbilt  basketball  games 
on  WSM-TV,  the  Third  National 
Bank  in  Nashville,  through  the 
Doyne  Advertising  Agency,  pre- 
sented on  March  9  the  Kentucky- 
LSU  Conference  Championship 
Game  —  and  was  promptly 
swamped  with  expressions  of 
gratitude,  including  no  fewer 
than  25  long  distance  telephone 
calls  immediately  after  the  game. 

In  a  letter  to  WSM-TV,  Third 
National  Vice-President  J.  W. 
Clay  called  the  venture  "one  of 
the  finest  advertising  and  public 
relations  efforts  we  have  ever 
made  .  .  .  it  is  impossible  to 
count  the  expressions  of  thanks 
.  .  .  they  ran  into  the  hundreds." 

And  he  adds:  "We  are  already 
looking  forward  to  next  season!" 

It's  a  pretty  good  clue,  we 
think,  to  the  power  of  WSM- 
TV's  sports  coverage — some- 
thing you'll  want  to  investi- 
gate for  your  own  clients. 
Contact  Irving  Waugh  or 
any  Petry  Man  for  details. 


WSM-TV 


Channel  4,  Nashville 


Broadcasting   •  Telecasting 


April  5,  1954   •   Page  55 


GOVERNMENT 


PROGRAM  SERVICES  


WSPA-TV  GIVES  UP 
STA  FOR  PARIS  MT. 

Action  follows  stay  order  by 

Court  of  Appeals  on  interim 

operation.     Station  tells  FCC 

it  will  rush  plans  for  regular 

operation. 

WSPA-TV  Spartanburg,  S.  C,  last  week 
turned  back  to  FCC  its  special  authority  to 
operate  on  an  interim  basis  from  Paris  Mt., 
near  Greenville,  S.  C.  Action  followed  a  U.  S. 
Court  of  Appeals  order  earlier  in  the  week 
staying  the  effectiveness  of  the  STA  until  the 
court  could  hear  an  appeal  brought  by  WAIM- 
TV  Anderson  and  WGVL  (TV)  Greenville, 
both  South  Carolina  [B*T,  March  22]. 

In  notifying  the  Commission  that  it  was 
turning  back  the  special  authorization,  WSPA- 
TV  (formerly  WORD-TV)  said  it  was  obvious 
there  could  be  no  final  decision  by  the  court  on 
the  appeals  until  after  the  interim  authorization 
expires.  The  STA  had  an  expiration  date  of 
July  27. 

"In  the  light  of  these  facts,  it  would  ob- 
viously be  idle  to  devote  any  further  time  and 
energy  to  contesting  what  is  in  effect  a  moot 
case.  Our  company  is  therefore  forced  with 
great  reluctance  to  abandon  this  attempt  to 
render  service  in  the  Spartanburg  area  at  an 
early  date.  ...  In  the  interest  of  serving  that 
public  it  is  the  intention  of  the  Spartan  Radio- 
casting Co.  to  devote  its  efforts  single-mindedly 
to  instituting  at  the  earliest  possible  date  a 
regular  rather  than  an  interim  television  serv- 
ice for  Spartanburg,"  wrote  station  president 
Walter  J.  Brown  to  the  Commission. 

WSPA-TV  holds  a  construction  permit  for 
a  ch.  7  installation  on  Hogback  Mt.  It  had 
planned  to  begin  service  from  the  existing 
tower  of  former  WFBC-FM  Greenville  on 
Paris  Mt.  until  its  Hogback  Mt.  construction 
could  be  completed.  Paris  Mt.  is  six  miles 
from  Greenville. 

The  Paris  Mt.  plan  move  brought  objections 
from  the  uhf  stations  in  the  surrounding  area. 
In  addition  to  WAIM-TV  and  WGVL  (TV), 
the  original  request  was  protested  to  the  Com- 
mission by  WSCV  (TV)  Spartanburg,  S.  C. 
The  Commission  granted  the  special  author- 
ity early  this  year  [B»T,  Feb.  1].  Protes- 
tants claimed  that  WSPA-TV  was  required 
to  move  to  Paris  Mt.  in  order  to  secure  a 
CBS-TV  affiliation.  They  also  claimed  eco- 
nomic injury  due  to  what  they  said  would  be 
the  implication  that  WSPA-TV  was  a  Green- 
ville-Spartanburg station. 


WACH-TV  Ceases  on  Ch.  33, 
Plans  Fall  Resumption 

WACH-TV  Newport  News,  Va.,  ceased  opera- 
tion on  ch.  33  March  26,  because  of  continued 
operating  losses,  FCC  was  told  last  week,  but 
the  uhf  station  plans  to  resume  telecasting 
sometime  in  the  fall  after  reorganization. 

Meanwhile,  another  uhf  station  in  the  Nor- 
folk market,  ch.  27  WTOV-TV,  petitioned  the 
Commission  last  week  to  allocate  a  new  vhf 
channel  there,  indicating  ch.  13  could  be 
assigned  to  Princess  Anne,  Va.,  a  county  seat 
southeast  of  Norfolk  [Closed  Circuit,  March 
29]. 

WACH-TV  reported  that  Harold  Seville, 
onetime  with  WCAV  Norfolk,  has  been  ap- 
pointed general  manager  of  WACH  Newport 
News  (formerly  WHYU)  to  succeed  Fred  Clair, 
who  resigned  as  manager  of  WACH-AM-TV 
two  months  ago  to  establish  his  own  consult- 


ing firm  at  Norfolk  on  installation.  WACH 
plans  to  expand  its  program  and  sales  staff, 
it  was  reported,  and  will  change  program 
format. 

WACH-TV  may  oppose  the  proposal  of 
WTOV-TV  to  allocate  ch.  13  in  that  area,  it 
was  indicated.  WTOV-TV  told  the  Commis- 
sion ch.  13  is  available  at  New  Bern,  N.  C, 
hence  could  be  deleted  there  with  ch.  36  sub- 
stituted and  ch.  12  added  to  nearby  Arapahoe, 
N.  C.  This  would  allow  ch.  13  to  be  assigned 
at  Princess  Anne. 

The  Norfolk  area  now  has  two  vhf  channels 
assigned.  WTAR-TV  on  ch.  4  carries  ABC, 
CBS  and  DuMont.  Ch.  10  is  in  contest  be- 
tween WAVY  Portsmouth  and  Beachview 
Broadcasting  Co.  Other  uhf  station  there  be- 
sides WACH-TV  and  WTOV-TV  is  ch.  15 
WVEC-TV  Hampton,  NBC  outlet.  WTOV-TV 
carries  ABC  and  DuMont  shows. 


Streibert  Predicts 
Voice  Tv  Shows 

VOICE  OF  AMERICA  is  planning  eventual 
production  of  "original"  tv  shows,  Theodore  C. 
Streibert,  director  of  the  U.  S.  Information 
Agency,  has  announced. 

At  the  same  time,  Mr.  Streibert  said  USIA 
is  more  than  doubling  its  overseas  tv  programs 
— from  30  minutes  of  programming  on  tv  film 
to  18  posts  in  14  countries  to  VA  hours  by 
April  15. 

The  agency,  he  said,  also  has  cleared  some 
300  motion  picture  films  for  tv  use  abroad  "and 
more  .titles  are  being  approved  as  quickly  as 
contracts  to  acquire  tv  rights  can  be  negotiated." 
Kinescopes  in  the  main  are  used,  Mr.  Streibert 
said.  At  present  they  are  being  acquired 
from  independent  producers  and  tv  networks. 

Mr.  Streibert  said  semi-annual  surveys  made 
by  the  agency  indicated  more  than  3  million  tv 
sets  in  use  abroad,  a  600%  increase  above  1950 
figures.  He  said  23  foreign  countries  are  trans- 
mitting regular  or  experimental  broadcasts, 
compared  with  only  five  in  1950.  By  1955,  he 
predicted  40  countries  will  have  tv.  Europe, 
Latin  America  and  the  Far  East  in  total  have  a 
tv  audience  of  an  estimated  30  million  persons. 


Motion  Picture  Houses 
Hail  Admission  Tax  Cut 

MOTION  PICTURE  theatre  operators  last 
week  hailed  the  Government's  cut  in  Federal 
excise  taxes  as  a  boon  to  their  business.  Presi- 
dent Eisenhower  signed  the  excise  tax  bill  into 
law  Wednesday.  The  reductions  in  excises, 
which  includes  luxury  items  such  as  jewelry, 
furs  and  collegiate  sports  admissions,  also  takes 
in  movie  house  admissions  and  household  ap- 
pliances such  as  stoves,  refrigerators  and  dish- 
washers. Radio  and  tv  sets,  which  are  taxed 
a  10%  excise  at  the  manufacturing  level,  are 
not  affected. 

The  movie  house  operators,  through  the 
Council  of  Motion  Picture  Organizations,  New 
York,  said  Thursday  the  exemption  of  ad- 
missions up  to  50  cents  from  the  Federal  excise 
levy  "would  remove  the  threat  of  bankruptcy 
from  more  than  4,800  small-town  film  theatres 
.  .  .  Another  1,300  theatres  now  in  a  pre- 
carious marginal  financial  position  will  be 
placed  on  a  more  secure  footing  by  the  lower- 
ing of  the  tax  rate  from  20%  to  10%  on  ad- 
missions over  50  cents." 

It  was  predicted  by  council  representatives 
that  perhaps  as  many  as  1,000  theatres,  forced 
to  close  because  of  financial  loss,  would  renew 
operations  "in  the  near  future." 


RCA  Thesaurus  Issues 
New  Musical  Program 

RCA  THESAURUS  last  week  distributed  to 
its  station  subscribers  a  new  quarter  hour 
radio  show,  The  Melachrino  Mitsicale,  for 
broadcast  starting  this  week.  The  three-times- 
a-week  program  features  the  Melachrino  Or- 
chestra and  strings,  with  George  Melachrino 
conducting. 

The  show  is  designed  to  be  sold  by  RCA 
Thesaurus  subscriber  stations  to  either  a  single 
sponsor  or  participating  sponsors.  Stations 
have  been  provided  with  a  special  demonstra- 
tion disc  so  that  the  program  may  be  auditioned 
either  way. 


Postage  Stamp  Purchasers 

MINT  SHEET  Brokerage,  8470  Blue  Ash  Rd., 
Rossmoyne,  Ohio,  offers  to  redeem  for  cash 
surpluses  of  postage  stamps  in  amounts  of 
$500  or  more  which  broadcasters  have  on 
hand.  The  firm  says  it  will  buy  the  stamps  "at 
a  nominal  discount"  from  their  face  value, 
varying  with  denomination,  quantity,  condition 
and  packaging. 

The  firm  said  its  plan  enables  broadcasters 
to  dispense  with  coins  in  receiving  premiums 
and  other  mail-ins  and  to  put  money  received 
in  the  form  of  stamp  mail-ins  back  to  work. 


KBS  Adds  Nine  Affiliates 

ADDITION  of  nine  new  affiliates  was  an- 
nounced last  Wednesday  by  Keystone  Broad- 
casting system,  bringing  its  total  to  708.  New 
stations  are  WAGS  Bishopville,  S.  C;  WEMR 
Emporium,  Pa.;  KWIN  Ashland,  Ore.;  KGEZ 
Kalispell,  Mont.;  WABO  Waynesboro,  Miss.; 
KDBS  Alexandria,  La.;  WSIP  Paintsville,  Ky.; 
KLIL  Estherville,  Iowa,  and  KRDU  Dinuba, 
Calif.  The  additions  were  announced  by 
Blanche  Stein,  KBS  station  relations  director. 


Tv  Column  Ends  1st  Year 

"INSIDE  TV,"  a  column  on  television  by  Eve 
Starr  of  Hollywood,  syndicated  to  newspapers 
by  General  Features  Corp.,  New  York,  has 
completed  its  first  year  and  is  being  carried  by 
more  than  70  U.  S.  newspapers,  Miss  Starr 
reports.  The  column,  which  began  a  year  ago 
[B*T,  May  11,  1953],  relays  not  only  informa- 
tion about  video  performers,  but  also  "the 
multi-phases  of  the  industry  as  a  whole,"  ac- 
cording to  Miss  Starr. 


James  F.  Waters  Dies 

FUNERAL  mass  for  James  F.  Waters,  56, 
creator  of  the  Court  of  Missing  Heirs  radio 
program,  was  offered  in  New  York  last  Satur- 
day. Mr.  Waters  died  Tuesday  in  the  Co- 
lumbia-Presbyterian Medical  Center  in  New 
York.  The  program  was  carried  over  CBS 
1939-49.  In  recent  years,  Mr.  Waters  was  a 
freelance  writer. 


Eulogy  for  Wentworth 

A  resolution  was  passed  by  the  Virginia  BMI 
Clinic  last  fortnight  paying  tribute  to  the  late 
Ralph  C.  Wentworth,  who  died  March  18  [B*T, 
March  22].  In  part,  the  resolution  reads: 
"Ralph  was  known,  admired,  loved  and  re- 
spected by  broadcasters  from  coast  to  coast  for 
his  contribution  to  radio  and  television  through 
his  energetic  and  productive  activity  in  the  field 
of  music.  .  .  ." 
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LOCAL  802  STRIKE 
SPREADS  TO  WINS 

DIFFICULTIES  of  Local  802,  American  Fed- 
eration of  Musicians,  were  intensified  last  week 
when  the  union  declared  a  strike  against  WINS 
New  York  while  its  labor  dispute  with  WOR- 
AM-TV  New  York  completed  its  fifth  week. 

The  local  voted  a  strike  against  WINS  at 
midnight  Wednesday  because  agreement  could 
not  be  reached  on  a  new  contract.  Spokesmen 
for  the  stations  and  the  union  reported  that 
WINS  wanted  to  retain  only  one  of  eight  mu- 
sicians who  had  been  employed  at  WINS.  Al 
Manuti,  president  of  Local  802,  declared  that 
this  offer  was  "something  that  we  cannot  counte- 
nance." 

Pickets  were  installed  at  WINS  studios  early 
Thursday. 

Another  session  was  to  be  held  last  Friday 
before  the  Federal  Mediation  and  Conciliation 
Service  in  New  York  in  an  effort  to  resolve  the 
WOR-AM-TV  dispute. 

Last  Monday,  Thomas  F.  O'Neil,  president  of 
General  Teleradio,  replied  to  a  challenge  by  the 
local  for  a  debate  over  the  two  stations  on  the 
issues  of  the  dispute.  In  a  signed  telegram,  Mr. 
O'Neil  said: 

Upon  return  to  my  office  today,  I  find  your 
telegram  of  March  26.  In  view  of  the  fact  that 
this  dispute  is  now  in  the  courts,  I  believe  that 
I  must  respectfully  decline  your  invitation  to 
debate  the  dispute  over  WOR  and  WOR-TV. 

On  Wednesday,  Mr.  Manuti  sent  the  follow- 
ing telegram  to  Mr.  O'Neil: 

Thank  you  for  your  reply  to  my  telegram  in 
which  you  decline  to  debate  the  issues  involved 
because  "this  dispute  is  now  in  the  courts." 
As  you  know,  the  only  legal  aspect  of  this 
dispute  is  on  the  question  of  whether  Local 
802  has  the  right  to  picket  WOR.  You  also  know 
that  the  New  York  State  Supreme  Court  has 
upheld  us  in  this  right,  and  that  your  current 
appeal  to  the  Appellate  Division  is  on  this  aspect 
of  the  dispute  only. 

The  basic  issues  involved  in  our  dispute  with 
you,  and  on  which  my  proposal  for  a  public 
discussion  was  made,  therefore,  have  nothing 
to  do  with  this  legal  phase,  and  remain  regard- 
less of  any  decision  the  courts  make.  I  there- 
fore repeat  my  original  proposal  of  March  26th 
and  again  insist  that  the  public,  which  has  a 
vital  stake  in  the  matter,  be  presented  with 
your  version  and  ours.  I  will  appreciate  an 
immediate  reply. 

The  dispute  at  WOR-AM-TV  began  on  mid- 
night Feb.  27  when  the  stations  dismissed  40 
staff  musicians  because  agreement  could  not  be 
reached  on  a  new  contract. 


RTDG  Strike  Threatens 
Radio,  Tv  Networks 

STRIKE  threat  was  directed  last  week  against 
all  radio  and  television  networks  by  the  Radio 
&  Television  Directors  Guild  following  the 
expirations  of  contracts  last  Wednesday. 

A  spokesman  for  the  union  explained  that 
a  new  contract  covering  the  radio  networks 
was  "virtually  set,"  but  that  one  for  tv  net- 
works may  result  in  difficulties.  He  said  the 
union  had  set  today  (Monday)  as  a  deadline 
for  acceptance  of  union's  demands.  Networks 
currently  are  studying  the  union's  proposals, 
he  said,  and  have  until  today  to  make  counter- 
proposals, which  will  be  evaluated  at  a  meet- 
ing of  RTDG  tonight. 

The  demands  of  the  union,  he  said,  are  not 
for  a  wage  increase  although  certain  proposals 
might  benefit  some  members  financially.  Among 
them  are  demands  that  directorial  employes 
on  local  tv  shows  be  paid  commercial  fees 
as  is  the  practice  on  network  programs;  that 
associate  directors  be  hired  at  the  time  of  pre- 
production  planning  instead  of  at  "on-camera" 
rehearsal  as  at  present;  arbitration  of  dis- 
charges of  associate  directors  and  floor  man- 


There's  a 
Difference 
Of  Opinion! 


Of  16  Top  Once-a-Week  shows 

TV  Hooperatings  give  WABT  12 
Telepulse  only  gives  WABT  11 

On  Top  MuSti-weekly  shows 

TV  Hooperatings  give  WABT  11  out  of  12 
Telepulse  gives  WABT  8  out  of  10 

On  Quarter-hour  wins 

Telepulse  gives  WABT  391  out  of  441 
TV  Hooperatings,  WABT  365  out  of  440 


Data  from  January  TELEPULSE  and  TV  Hooperatings 


But,  any  way  you  look  at  it 


is  W||Y  Out  in  Front! 
Play  it  S.gFE 

Pat  your  Skirt  on  the 

FAVORITE 


Alabama's  Best  in  Television.      3 1 6,000  Watts 

Represented  by  CBS-TV  Spot  Sales 
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 INTERNATIONAL  

UK  ROLE  CITED  IN  EUROPEAN  TV  NETWORK 


 PERSONNEL  RELATIONS  

agers;  network  rates  be  applicable  no  matter 
where  the  program  originates,  and  a  national 
agreement  be  made  with  all  networks,  instead 
of  individual  agreements  as  at  present. 

RTDG,  a  spokesman  said,  represents  about 
1,500  directorial  employes,  of  whom  600  are 
located  in  New  York. 


AFTRA  Appeals  to  NLRB 
After  Dispute  With  AFM 

AMERICAN  Federation  of  Television-Radio 
Artists  in  Chicago  has  filed  a  complaint  with 
the  local  National  Labor  Relations  Board 
office  alleging  that  AFM  President  James  C. 
Petrillo  and  Local  10  Secretary  Edward  Ben- 
kert  had  coerced  its  members  by  preventing 
them  from  joining  AFTRA.  The  complaint 
was  signed  by  Ray  Jones,  executive  secretary 
of  AFTRA*s  Chicago  office. 

The  AFTRA  complaint  claimed  that  musi- 
cians who  qualify  for  AFTRA  membership  by 
delivering  spoken  words  on  television  were 
discouraged  from  joining  the  actors  guild.  It 
said  musicians  had  been  warned  and  advised 
they  would  be  thrown  out  of  professional  music 
pursuits  if  they  joined  AFTRA. 

The  fight  has  been  brewing  locally  for  sev- 
eral weeks  as  an  aftermath  of  a  dispute  in- 
volving the  appearance  of  Homer  4  Jethro, 
music-comedy  team  on  ABC's  WBKB  (TV). 
Latter's  Courtesy  Hour  program  was  cancelled 
a  fortnight  ago  by  the  ABC  outlet  because 
of  fear  the  jurisdictional  issue  might  break 
out  into  open  warfare.  Earlier  they  were 
dropped  from  ABC's  Breakfast  Club. 


B*T  presents  this  special  report 
by  L.  Marsland  Gander,  radio- 
tv  editor  of  the  'London  Daily 
Telegraph,'  on  the  United  King- 
dom's part  in  the  eight-nation 
European  tv  hookup  planned 
this  summer,  and  on  the  im- 
portance of  British  tv  equip- 
ment to  other  video  systems. 

THIS  summer  eight  European  countries  are  to 
join  for  about  a  month  in  June  and  July  to 
inaugurate  the  first  European  television  net- 
work. These  are  the  United  Kingdom, 
EUROPE  France,  Belgium,  Holland,  Western 
Germany,  Switzerland,  Italy  and  pos- 
sibly Denmark.  Five  of  the  eight  will  be  using 
British-made  equipment  to  some  degree,  per- 
haps the  best  tribute  to  United  Kingdom  tele- 
vision. 

Improved  economic  circumstances  have 
enabled  the  British  Government  to  permit  the 
British  Broadcasting  Corp.  to  build  another 
14  stations,  which  by  1957  will  make  a  total 
of  18  permanent  stations  in  operation,  covering 
97%  of  the  population,  or  more  than  48  mil- 
lion people.  By  that  time  licensed  tv  sets,  now 
numbering  some  three  million,  will  have  reached 
nearly  six  million. 

Britain,  because  of  its  smaller  area,  already 
has  a  better  television  coverage  than  the  U.  S., 
although  the  latter,  with  three  times  the  popu- 
lation, has  hundreds  of  stations  and  millions 


more  viewers.  At  present  the  UK  has  only  one 
national  network,  but  a  second  is  about  to  be 
authorized  for  competitive  commercial  tele- 
vision, to  be  run  by  a  corporation  which  will 
rival  the  BBC.  BBC  itself  may  possibly  have 
a  second  network. 

Immediately  after  World  War  II  the  diffi- 
culties of  selling  British  tv  equipment  to  other 
countries  seemed  insurmountable.  Other  na- 
tions could  not  be  persuaded  to  adopt  UK 
standards.  Today  UK  firms  are  making  tele- 
vision equipment  adapted  to  standards  used 
anywhere  in  the  world.  Morever,  practicable 
methods  of  converting  from  one  to  another 
definition  have  been  discovered,  together  with 
means  of  relaying  the  programs  over  any  dis- 
tance, provided  microwave  links  are  convenient 
and  resources  are  available. 

Overseas  Orders 

Equally  important  has  been  the  development 
by  UK  firms  of  cameras  with  ever-increasing 
fidelity  and  sensitivity.  There  are  probably  no 
more  than  a  dozen  firms  in  the  world  today 
capable  of  supplying  television  studio  equip- 
ment and  transmitters  on  any  scale,  and  three 
of  these  are  British;  namely,  Marconi's  Wireless 
Telegraphy  Co.  Ltd.,  Pye  Ltd.,  and  Emitron 
Television  Ltd.,  a  subsidiary  of  Electric  & 
Musical  Industries. 

Marconi's  has  sold  nearly  $2.8  million  in  tele- 
vision transmitting  equipment  overseas  since 
the  end  of  the  war,  the  bulk  being  cameras  and 
associated  equipment  and  outside  broadcasting 
vans.  In  Canada  the  company  secured  $700,- 
000  in  orders  for  supplying  Toronto  and  Mont- 
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INTERNATIONALISM  featured  the  Que- 


bec convention  of  the  Canadian  Assn.  of 
Radio-Tv  Broadcasters  March  22-24.  [B«T, 
March  29].  Among  the  speakers:  Goar 
Mestre  (I),  CMQ  Havana,  Cuba,  and 
Malcolm  Muggeridge,  editor  of  Punch, 
London. 

real  studios,  besides  transmitters  for  Ottawa 
and  Vancouver.  Other  orders  include  studios 
for  Vancouver,  Winnipeg  and  Halifax,  and  two 
"televans" — mobile  stations  used  largely  for 
outside  tv  broadcasts. 

Venezuela  has  been  supplied  with  the  largest 
television  station  in  South  America.  Marconi's 
also  has  sent  $840,000  in  equipment  to  Italy, 
including  studios  in  Milan  and  Rome  and  trans- 
mitters in  Rome  and  Pisa.  A  televan  unit  has 
just  been  delivered  to  Switzerland. 

Pye,  of  Cambridge,  has  supplied  two  com- 
plete studios  for  Brussels  costing  $196,000, 
plus  a  $50,400  outside  broadcasting  unit.  The 
firm  also  has  provided  camera  and  studio 
equipment  for  Munich  and  Hamburg,  cameras 
for  Zurich,  an  outside  broadcasting  van  for 
Turin  and  another  van  for  Toronto.  Pye 
cameras  and  other  studio  equipment  have  been 
sold  widely  in  America  through  the  company's 
associate  General  Precision  Labs,  and  in  Asia 
it  has  equipped  two  Japanese  stations.  Pye 
also  has  constructed  in  Casablanca  the  first 
complete  television  station  in  Africa.  Two  com- 
plete Pye  mobile  units  are  being  sent  there. 

Emitron  Television's  most  important  over- 
seas orders  recently  have  been  film  scanners 
for  Rome  and  six  microwave  links  for  the 
newly  inaugurated  Swiss  service.  The  links  will 
make  it  possible  for  Switzerland  and  Italy  to 
join  the  European  network  for  the  "Eurovision" 
hook-up  this  summer,  when  millions  of  viewers 
in  the  eight  countries  will  watch,  for  example, 
international  football  played  in  Switzerland. 


Starts  Tv  Representation 

RADIO  REPRESENTATIVES  Ltd.,  Toronto 
and  Montreal,  is  expanding  operations  to  in- 
clude   representation   of   Canadian  television 

stations,  following  a  meeting  of  west- 
CANADA  ern  Canadian  stations  represented  by 

the  organization  at  Quebec.  Wilf 
Dippie  continues  as  manager  of  the  Montreal 
office  and  Alec  Bedard,  who  has  been  tempo- 
rarily in  charge  of  the  Toronto  office  for  the 
past  year,  becomes  manager,  succeeding  the 
late  Jack  Slatter.  In  addition  to  expanding  into 
television,  the  firm  also  will  take  on  additional 
stations  for  Canadian  representation. 


All  you  need  to  do  in  29  of  the  most  important  counties  of  our 
Prosperous  Piedmont  is  seek  out  the  nearest  TV  antenna. 
It  will  be  pointed  toward  WFMY-TV.  Navigate  from  there,  and 
you'll  be  headed  straight  toward  the  favorite  television 
station  of  a  huge  multi-market  region  where  more  than 
$1,500,000,000  a  year  waits  to  be  spent. 

All  across  these  Piedmont  counties,  with  their  many  well-known 
cities  and  towns,  is  a  humming  pattern  of  factories  and  farms, 
of  payrolls  and  prosperity,  of  vast  selling  opportunity. 
The  only  TV  station  that  taps  all  of  this  potential  is  WFMY-TV 
—  and  with  a  degree  of  persuasive  influence  that  makes  it 
top  choice  of  so  many  advertisers. 

Advertising-wise,  you  can't  get  lost  in  the  Piedmont.  Not 
if  you  tell  your  story  via  its  favorite  TV  station.  The  sooner 
you  find  WFMY-TV,  the  sooner  you  get  your  share  of  this 
$1,500,000,000  buying  power. 

wfmy-tv 

Basic  CBS  Affiliate -Channel  2 

Greensboro,  N.C. 

Represented  by 

Harrington,  Righter  &  Parsons,  Inc. 
New  York— Chicago— San  Francisco 
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THOMPSON  CO.  CITES 
CANADA  TV  GROWTH 

Five  CBC  and  three  privately- 
operated  Canadian  tv  outlets 
now  have  IVi  million  viewers 
for  625,000  tv  sets,  J.  Walter 
Thompson  Co.  Ltd.  reports, 
predicting  14  more  tv  stations 
will  commence  this  year. 

TELEVISION  in  Canada  is  in  the  "growing 
pains"  stage,  with  tv  set  ownership  at  more 
than  625,000  as  compared  with  100,000  a  year 
and  a  half  ago  and  tv  stations  now  numbering 
eight  in  contrast  with  two  in  operation  a  year 
and  a  half-ago. 

This  pattern  of  growth  is  shown  in  a  report 
on  Canadian  television  by  J.  Walter  Thompson 
Co.  Ltd.,  Montreal,  made  available  to  B«T  last 
week.  The  rate  of  growth  is  on  the  ascend- 
ancy, according  to  the  report,  which  predicts 
that  at  least  14  more  tv  stations  will  go  on  the 
air  before  the  end  of  1954. 

Stations  already  on  the  air  have  an  esti- 
mated audience  of  2Vi  million,  the  report 
states.  Five  of  the  stations  are 
CANADA  operated  by  CBC  and  the  re- 
mainder are  privately  owned. 
There  are  five  stations  in  the  province  of  On- 
tario, with  four  more  slated  to  begin  operations, 
and  two  in  Quebec,  where  three  more  stations 
will  go  on  the  air. 

Canada's  bi-lingual  composition  is  reflected 
in  the  programming,  the  report  shows,  with 
live  programs  in  English  originating  from  To- 


THE  1954-55  board  of  directors  of  the  Canadian  Assn.  of  Radio  &  Television  Broad- 
casters elected  at  the  CARTB  convention  March  22-24  at  Quebec  [B#T,  March  29], 
are  (I  to  r):  seated— F.  H.  Elphicke,  CKWX  Vancouver,  retiring  president;  Jack  David- 
son, CJKL  Kirkland  Lake,  vice  president;  F.  H.  MacDonald,  CJCH  Halifax,  new  presi- 
dent; J.  B.  Craig,  CKX  Brandon;  standing— Ted  Campeau,  CKLW  Windsor;  F.  B.  Ricard, 
CHNO  Sudbury;  Henri  Lepage,  CHRC  Quebec;  Bill  Rea,  CKNW  New  Westminster;  Fred 
Lynds,  CKCW  Moncton;  J.  A.  Dupont,  CJAD  Montreal;  Wally  Slatter,  CJOY  Guelph, 
and  Sid  Boyling,  CHAB  Moose  Jaw.  Absent:  Gerry  Gaetz,  CJCA  Edmonton,  and 
J.  P.  Lemire,  CKCH  Hull. 


ronto  and  in  French  from  Montreal.  Ottawa's 
CBC-operated  station  telecasts  a  mixed  French- 
English  schedule  but  there  are  indications  that 
a  separate  French  station  may  be  established 
in  this  area.  Programming  from  the  U.  S.,  the 
report  points  out,  is  relayed  live  or  by  kine- 
scope through  Buffalo,  or  is  distributed  as  a 
film  package. 

Currently  Kraft  Foods  is  the  only  Thomp- 


Do  You  Know  This  Man? 


He  is  Jack  Shefrin,  general  manager, 


WRNY,  Rochester,  New  York 


He  says — 


"SESAC  fits  perfectly  into  our  needs  for  a  really  outstanding  transcription  library. 
SESAC  selections  are  well  balanced,  and  arrangements  and  fidelity  are  perfect  for 
our  policy  of  programming  only  the  best.  We  have  built  many  hour-blocks  of  programs 
around  SESAC  artists  and  music,  and  the  praise  from  our  listeners  is  tremendously 
gratifying.  Personally,  I  wouldn't  be  without  SESAC.  The  SESAC  Library  will 
make  any  station's  programming  a  'quality  plus.'  It's  truly  the  very  finest  of 
'Good  Music'  " 

The  SESAC  Library  is  lowest  in  cost  for  a  complete  Program  Service 

SESAC  Transcribed  Library 
475  Fifth  Avenue  New  York  17,  N.  Y. 


son  Co.  client  placing  a  television  program 
in  Canada,  with  ABC-TV's  Kraft  Tv  Theatre 
(Thurs.,  9:30-10:30  p.  m.,  EST)  picked  up  live 
from  Buffalo  and  relayed  to  Toronto,  Ottawa, 
Montreal  and  Kitchener.  It  was  reported  that 
the  Hamilton  (Ont.)  station  also  will  carry  the 
program  live  by  the  end  of  April.  Stations  in 
Vancouver  and  Sudbury  currently  carry  a  kine- 
scope of  the  NBC-TV  Kraft  Tv  Theatre  and  it 
is  planned  to  make  this  kinescope  available  to 
other  tv  stations  as  they  go  on  the  air. 

Absorbine  Spots 

Other  television  activity  by  J.  Walter  Thomp- 
son in  Montreal  is  a  20-second  spot  campaign 
for  Absorbine  Ir.  The  Toronto  office  has  pur- 
chased a  newcast  in  Hamilton  for  Shell  Oil 
Co.,  and  this  series  will  be  used  on  other  in- 
dependent stations  as  they  start  telecasting. 

A  television  panel  study,  the  report  stated, 
indicates  that  U.  S.  programs  currently  out- 
pull  Canadian  shows  in  the  Toronto  area  where 
viewers  have  a  choice  of  programs.  It  was 
pointed  out  that  in  Montreal  where  viewers 
can  tune  in  to  local  stations  only  and  where 
English  programs  have  been  in  operation  for 
a  couple  of  months  only,  there  are  no  figures 
available  on  the  relative  popularity  of  Canadian 
versus  U.  S.  programs. 


Canadian  Tv  Outlets 
Report  on  Progress 

CALGARY's  new  tv  station  has  been  assigned 
the  call  letters  CHCT-TV.  The  ch.  2  station  is 
scheduled    to    start    operations    in    the  fall. 

CKWS-TV  Kingston  reports  it  will 
CANADA  be   represented  in   Canada  by  All- 
Canada  Television,  Toronto,  Mont- 
real, Winnipeg,  Calgary  and  Vancouver. 

CICB-TV  Sydney  expects  to  be  on  the  air 
with  test  patterns  in  August  and  to  start  pro- 
gramming early  in  September. 

Rates  for  CFPL-TV  London  are  to  be  in- 
creased on  May  1  to  $275  per  hour,  class  A 
network  time  according  to  notice  of  the  Cana- 
dian Broadcasting  Corp.'s  commercial  depart- 
ment. Rates  of  CHCH-TV  Hamilton  also  have 
been  announced  by  the  CBS  tv  department  at 
$300  an  hour  for  class  A  time,  with  microwave 
connection  at  $40  an  hour  from  Toronto  to 
Hamilton  and  $90  an  hour  between  Toronto, 
Hamilton,  Kitchener  and  London. 
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—PROGRAMS  &  PROMOTION- 


KVOA-AM-TV  COLOR  BROCHURE 

THREE-color  promotional  brochure  from 
KVOA-AM-TV  Tucson,  Ariz.,  points  out  the 
stations  serve  a  "completely  self-contained 
market,  not  covered  by  any  'outside'  radio  or 
tv."  with  $212  million  in  retail  sales  and  a 
170,000  population.  Moreover,  brochure  tells 
of  "bonus"  offered  advertisers,  community  an- 
tenna systems  in  Bisbee,  Ajo  and  Prescott,  Ariz., 
Nogales,  Mexico  and  soon  to  start  in  Douglas, 
Ariz.,  which  give  clear  reception  far  out  of 
normal  signal  radius. 


MODEL  T  KICKOFF 

JACK  MCELROY,  host  of  new,  five-weekly  45- 
minute  McElroy  at  Sunset  programs  on  KNBH 
(TV)  Hollywood,  started  that  show  by  making 
his  appearance  in  a  1921  Model  T  Ford.  Part 
of  the  first  program  March  29  originated  from 
famed  corner  of  Hollywood  Blvd.  and  Vine  St., 
with  host  McElroy,  singers  Barbara  Logan  and 
Phil  Gray,  and  station  organist  Eddie  Baxter 
arriving  nostalgically  in  the  "tin  lizzie."  Daily 
features  of  program  include  representatives 
from  local  charities  selling  products,  donated 
by  various  of  37  participating  sponsors,  on 
Hollywood  streets  with  proceeds  going  to  that 
charity,  and  aspiring  high  school  journalists 
presenting  the  day's  news. 


HOST  TO  TEACHERS 

TWENTY  Lansing,  Mich.,  teachers  were  the 
guests  of  WILS-AM-TV  there  on  the  annual 
B-I-E  Day  (Business-Industry-Education).  The 
B-I-E  Day  program  was  sponsored  jointly  by 
the  Lansing  Chamber  of  Commerce  and  the 
Lansing  Board  of  Education.  Host  WILS  pro- 
vided the  teachers  with  a  resume  of  the  activi- 
ties of  the  station  and  then  took  them  on  a  tour 
of  the  station  to  watch  the  actual  operation. 
The  station  reports  that  the  teachers  expressed 
amazement  at  the  amount  of  work  that  goes 
into  radio  and  tv  programming  and  production. 


RHYME  IN  TIME 

THE  improvisation  of  two  Lynn,  Mass.,  disc 
jockeys  saved  WLYN  that  city's  The  Record 
Man  from  serious  deficiencies  in  continuity, 
recently  according  to  Don  Sherman,  one  of 
the  d.j.'s  concerned.  Two  of  four  turntables 
used  on  the  five-hour  show  conked  out,  leaving 
only  one  serviceable  table  in  each  studio.  Sher- 
man and  Jack  McDermott,  the  other  d.j.,  in- 
vented a  gimmick — rhyming  introductions  for 
each  record.  Listeners  were  asked  to  phone 
in  rhymes  and  for  each  listener  contribution 
his  request  was  played.  The  turntables  were  re- 
paired in  45  minutes,  but  the  rhyming  game 
had  caught  on  so  much,  according  to  Mr.  Sher- 
man, the  lines  were  practically  jammed  during 
the  repair  period.  Both  d.j.s  were  glad  to  get 
out  of  a  tight  spot  and  listeners  were  requesting 
them  to  continue  the  rhyming  game. 


RADIO  BOOSTS  RADIO 

WCUE  Akron,  Ohio,  is  sending  to  appliance 
dealers,  distributors  and  department  stores  a 
letter  signed  by  Tim  Elliot,  president-general 
manager,  which  describes  the  promotion  that 
station  is  undertaking  to  help  boost  the  sale  of 
radios,  especially  portables.  A  minimum  of  20 
spot  announcements  daily  will  be  broadcast 
pointing  out  the  value  of  radio  as  a  constant 
companion.  Spots  are  aimed  at  retailers  also, 
urging  them  to  equip  their  establishments  with 
radios  for  their  customers'  and  employees'  en- 


"It's  not  genuine— 

but  ain't  it  BIG?" 

When  it  comes  to  radio  coverage  of  Kentucky,  it's  easy  to  go 
overboard  on  "bigness".  Kentucky  is  big,  all  right — so  big  that 
you  need  many  of  the  State's  50  radio  stations  to  reach  it  all. 

5000-watt  WAVE  offers  you  a  smarter  tack — concentration  in  the 
big  Louisville  Trading  Area,  exclusively.   This  densely-populated 
market  accounts  for  53.9%  of  Kentucky's  retail  sales,  50.8% 
of  its  food  sales,  59-2%  of  its  drug  sales — and  you  get  it 
all  with  WAVE  alone! 


Ask  NBC  Spot  Sales  for  all  the  facts. 

5000  WATTS 

NBC  AFFILIATE  < 


WAVE 

LOUISVILLE 


NBC  Spot  Sales,  Exclusive  National  Representatives 
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joyment.  The  letter  ends  by  saying  that  the 
promotion  will  last  a  month  and  is  designed 
to  tie  in  with  the  addressee's  seasonal  promo- 
tion of  portable  radio  sets. 


KFBB  FARM  BROCHURE 

KFBB  Great  Falls,  Mont.,  has  published  a 
brown  and  white  promotional  brochure  for 
distribution  to  agencies,  distributors  and  na- 
tional and  regional  accounts.  The  booklet 
points  out  that  20,000  farm  families  in  20  Mon- 
tana counties  rely  on  KFBB  farm  programs 
and  lists  programs  and  availabilities.  A  list  of 
prominent  advertisers  who  use  the  station's 
facilities  is  shown  with  the  statement:  "You're 
in  the  finest  company  on  KFBB."  Station  per- 
sonalities and  various  special  events  covered  by 
KFBB  are  emphasized  by  pictures  and  the  last 
page  tells  the  reader  that  for  availabilities  on 
"the  station  that  serves  the  richest  farm-city 
market  of  Montana,"  write  to  KFBB  or  contact 
a  Headley-Reed  representative. 


TV  PROMOTES  MOVIES 

TWENTY-THREE  different  movies  have  been 
successfully  promoted  on  WLWA  (TV)  Atlanta 
in  the  past  nine  months,  according  to  that 
station.  Latest  given  the  WLWA  promotional 
treatment  was  "The  Creature  From  The  Black 
Lagoon,"  being  shown  at  the  Paramount  Fox 
Theatre  there.  Station  reports  that  the  theatre 
was  frequently  compelled  to  put  up  the  "Stand- 
ing Room  Only"  sign,  in  spite  of  the  fact  that 
the  theatre  is  the  fourth  largest  in  the  world. 
WLWA  reports  that  its  "Draw  the  Creature" 
contest,  with  a  21 -inch  Crosley  tv  set  as  top 


prize,  helped  to  spark  the  promotional  cam- 
paign. The  Fox  Theatre  has  been  used  in  12 
of  the  23  movie  promotions  and  several  times, 
WLWA  says,  the  station-plugged  movies  were 
held  over  for  an  extended  run. 


COLLEGE  CAPSULES 

CAPSULES  of  college-level  subject  matter  are 
being  presented  over  KCMO-TV  Kansas  City 
in  an  alternate-Monday  series  titled  "Door  of 
Knowledge,"  according  to  that  station.  Pro- 
grams utilize  a  demonstration  technique  as 
against  the  lecture  and  panel  format  and  stu- 
dents and  teachers  from  Rockhurst  College  in 
that  city  participate  in  the  programs.  Topics 
range  from  biology  to  public  speaking. 
KCMO-TV  says  the  series  is  being  presented 
as  a  public  service  with  an  objective  of  pre- 
senting the  subjects  in  a  manner  that  is  both 
interesting  and  educational. 


SAFETY  COUNCIL  AWARD 

NATIONAL  Safety  Council  presented  to  the 
U.  S.  Steel  Corp.  an  award  of  honor  in  recog- 
nition of  the  low  accident  frequency  rate  among 
the  corporation's  employes  during  1953.  The 
presentation  was  made  on  the  United  States 
Steel  Hour  (ABC-TV,  Tues.,  9:30-10:30  p.m. 
EST)  by  Ned  H.  Dearborn,  president  of  the 
Council,  to  Clifford  F.  Hood,  president  of  the 
corporation. 


WKY-TV  NEWSPAPER  AD 

A  REPRODUCTION  of  an  advertisement  that 
appeared  in  the  Sunday  Oklahoman  and  Okla- 


homa City  Times  which  boosts  WKY-TV  that 
city,  is  being  sent  to  agencies  by  that  station. 
The  ad  reports  that  in  the  Hooper  ratings  for 
the  15  top  tv  shows,  14  are  carried  over  WKY- 
TV.  Pictures  of  the  WKY-TV  staff,  a  typical 
day's  program  schedule  and  a  description  of  the 
station's  facilities  are  also  shown. 


KOTV  (TV)'s  'SHERIFF  SAM' 

HARRY  STRANG,  Hollywood  motion  picture 
star,  plays  the  feature  role  in  Sheriff  Sam,  a  new 
series  on  KOTV  (TV)  Tulsa.  The  series, 
which  is  produced  locally  and  is  televised  live 
from  KOTV,  centers  around  the  days  of  the 
wild  West  when  familiar  sights  were  sheriff's 
posses,  wagon  trains  and  attacking  Indians.  Mr. 
Strang,  as  "Sheriff  Sam,"  takes  time  out  from 
his  story-telling  each  week  to  show  the  children 
how  to  make  things  out  of  wood,  clay  and 
paper. 


'HORSE  RACE'  PROMOTION 

TO  HELP  promote  the  18  radio  and  television 
stations  represented  by  NBC  Spot  Sales,  the  unit 
last  week  sent  to  advertising  agency  executives 
throughout  the  U.  S.  a  promotion  piece  center- 
ing around  a  game  called  "Magic  Race."  Im- 
printed on  each  game  is  the  copy,  "You  pick  a 
winner  .  .  .  when  you  choose  the  radio  and  tele- 
vision stations  represented  by  NBC  Spot  Sales 


KCEB  (TV)  NEWS  PROMOTION 

THE  Tulsa  (Oklahoma)  Tribune  dedicated  a 
14-page  section  to  new  KCEB  (TV)  there, 
which  went  on  the  air  March  13.  The  section 
is  mainly  devoted  to  KCEB  personalities  with 
biographies  and  pictures  of  each.  Parts  of  the 
section  cover  programs  that  are  being  carried 
by  KCEB  and  a  diagram  shows  the  station 
coverage  area.  Portions  of  the  feature  are  con- 
cerned with  the  station's  facilities  and  many 
facts  about  television  are  included. 


SCHOOL  IN  KPTV(TV)  STUDIO 

TELECAST  of  actual  classroom  sessions  have 
been  started  in  the  studios  of  KPTV  (TV)  Port- 
land, Ore.,  under  direction  of  H.  T.  Santes, 
superintendent  of  the  Lake  Oswego  school  sys- 
tem. A  nine-week  schedule  got  under  way  last 
week,  with  final  program  to  be  staged  May  12, 
according  to  Russell  K.  Olsen,  KPTV  general 
manager.  Children  are  given  a  15-minute  pre- 
telecast  period  to  get  used  to  studio  surround- 
ings.   Classroom  settings  are  used. 


KBID-SPANISH  PROGRAMS 

PROGRAMMING  block  aimed  at  estimated 
200,000  Spanish-speaking  population  in  central 
San  Joaquin  Valley  of  California  occupies  a  IVi 
hour  KBID-TV  Fresno,  time  segment  each  Sat- 
urday. Participating  sponsors  include  San  Fran- 
cisco Brewing  Co.,  S.  F.,  (Burgermeister  Beer), 
Pepsi-Cola  Bottling  Co.,  Santa  Fe  Vintage  Co., 
L.  A.,  (Santa  Fe  Wines),  and  Betty  Shoppe, 
Fresno,  (ladies  apparel).  The  block  consists  of 
two  live  variety  programs,  Ben  Ramirez  y  Sus 
Amigos,  and  The  Juan  Mereado  Hour,  and  a 
full  length  Spanish  motion  picture. 


PE^BALL 

GATES  REMOTES 


WITH 


GATES  RADIO  COMPANY  -  Quincy,  Illinois,  U.  S.  A. 
In  stock  at:  Atlanta,  Houston,  Los  Angeles  and  Quincy. 
Offices:  New  York  and  Washington,  D.  C. 
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OVER  100,000  SETS . . . 


appearing  In  this  section 
an  available 
at  nominal  cost  Write  to 

<  ADCAtTIMO  .  TILECAmNe 


50%  SATURATION 

Windy,  the  bright  spirit  of  TV  in  Central  Kansas, 
can  hardly  believe  his  eyes!  Now. . .  more  than  half 
the  homes  in  the  KTVH  area  have  TV*.  Besides,  a 
recent  Pulse  report  shows  KTVH  has  15  night-time 
and  10  multi-weekly  shows  with  top  ratings.  A 
golden  opportunity  awaits  you  at  a  KTVH  sales 
office  in  Wichita  or  Hutchinson.  Studios  in  Hutchin- 
son; Howard  O.  Peterson,  General  Manager. 


CHANNEL 

12 


KTVH 

HUTCHINSON  -  WICHITA 


VHF 
240,000 
WATTS 


CBS  BASIC -DU  MONT -ABC 
REPRESENTED  BY  H-R  TELEVISION,  INC. 

COVERS  CENTRAL  KANSAS 


OILMEN  SWEAT  OUT  Washington,  D.  C.  opening  of  218  sealed  bids  for 
contracts  to  supply  Army,  Navy  and  Air  Force  throughout  the  East.  An- 
nouncing bids  is  Lyle  E.  Smith,  buyer  for  Armed  Services  Petroleum  Pur- 


chasing Agency.  In  53,  small  oil  companies  received  77%  of  all  regional  oil 
contracts  awarded  by  military.  Competitive  bidding  among  oil  firms,  large  and 
small,  assures  Armed  Forces  of  finest  oil  products  at  lowest  possible  prices. 


218  OILMEN  COMPETE  FOR  MILITARY  CONTRACTS 

Keen  Bidding  Assures  Armed  Forces  of 
High  Quality  Oil  Products  at  Lowest  Possible  Cost  to  Taxpayers 


The  Armed  Services  Petro- 
leum Purchasing  Agency  reports 
that  a  recent  invitation  for  bids  on  mil- 
itary contracts  was  answered  by  218 
oil  companies. 

Military  spokesmen  point  out  that 
highly  competitive  bidding  by  hun- 
dreds of  oil  companies— large  and  small 
—  makes  it  possible  every  year  to  buy 
the  finest  oil  products  at  the  lowest  pos- 
sible cost  to  U.S.  taxpayers. 

These  facts  may  be  news  to  those 
who  think  the  oil  industry  is  made  up 
of  only  a  few  large  companies.  But  this 
is  just  an  everyday  example  of  the  way 


keen  competition  among  America's  oil- 
men pays  off  for  everybody  in  the  U.  S. 

One  example  close  to  your  daily  life 
is  the  competition  for  the  motorist's 
business.  In  their  efforts  to  reach  the 
public  first  with  finer  motor  fuels  than 
their  rivals,  oil  technologists  have  im- 
proved gasoline  quality  so  much  that 
2  gallons  of  today's  gasoline  do  the 
work  3  gallons  did  in  1925.  Yet  gaso- 
line still  costs  about  the  same  —  only 
taxes  are  higher. 

Every  day  you  and  your  family 

benefit  from  the  competition  among 
America's  oil  businesses. 


LOWEST  BIDDERS  WIN.  Col.  Douglas  R.  Brown, 
USAF,  Director,  Armed  Services  Petroleum  Pur- 
chasing Agency,  here  awards  a  contract  to  John  H. 
White,  a  South  Carolina  oil  jobber.  Col.  Brown 
says  :  "The  public  is  the  real  winner  of  this  com- 
petition. I've  watched  it  with  great  satisfaction  — 
seen  how  it  always  lets  us  buy  the  best  oil  prod" 
ucts  at  the  lowest  possible  price." 


American  Petroleum  Institute,  50  W.  50th  St.,  New  York  20,  N.  Y. 
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A  radio  classic  continues  to  grow  on  WLS  Chi- 
cago.  Page  66. 

How  to  brighten  tv  programs  with  inexpensive 
visual  aids.    Page  70. 


A  PAUSE  FOR  STATION  IDENTIFICATION 


THIS  is  a  sample  standby  slide  when  trans-  IDs  are  frequently  used  to  publicize  public  ONE  of  WFAA's  telecasts  for  junior  viewers, 

mission   interference   occurs   at  WFAA-TV  service  shows  on  WFAA.    This  slide  was  Space  Pafrol,  gets  a  graphic  plug  on  this 

Dallas.     Above    is    the    station's    January  shown  on  station   breaks  to  promote  the  ID.  In  program  promotion,  the  station  does 

"trouble"  ID.  They  change  monthly  stressing  outlet's  March  of  Dimes  Telethon,  held  in  not  use  a  straight  identification  but  attempts 

the  main  attraction  of  each  particular  month.  conjunction  with  the  national  polio  drive.  to  tie  in  the  show  with  the  ID. 


THE  emphasis  placed  on  public  service  at  STATION'S  lofty  antenna  location  "on  top  BASEBALL  games  telecast  frequently  during 

WPIX  (TV)  New  York  is  illustrated  with  this  of  New  York"  at  the  Empire  State  Bldg.  is  the  season  on  WPIX  are  drawn  to  viewers' 

ID  picturing  West  Point  cadets  parading  in  used  to  promote  the  outlet  with  this  ID  sta-  attention  when  this  announcement  is  flashed 

New  York  on  Armed  Forces  Day.  tion  break  slide.  on  the  screen. 
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by  John  Osbon 

THE  DANCE  THAT 
LASTED  30  YEARS 

THE  WLS  'NATIONAL  BARN  DANCE' 


ONE  SATURDAY  evening,  three  decades 
ago,  in  a  tiny  mezzanine  studio  in  Chicago's 
Sherman  Hotel,  WLS  Chicago,  a  new  radio 
outlet,  went  on  the  air  for  the  first  time  with 
a  special  program  transmitted  from  New 
York  over  leased  wires  through  WEAF  and 
rebroadcast  by  WLS. 

The  date  was  Aoril  12,  1924.  For  its 
initial  broadcast  WLS  had  promised  "the 
most  witching,  sumptuous,  glorious,  ear- 
gladdening  and  impressive  show  ever  heard 
on  the  air."  There  were  musical  numbers, 
songs  and  addresses  by  public  officials.  Such 
names  as  Gloria  Swanson,  Cornelia  Otis 
Skinner,  Ethel  Barrymore  and  Rudolph 
Valentino  were  associated  with  that  first 
;show. 

Response  from  listeners  was  enthusiastic. 
Telephone  calls,  letters,  postcards  and  tele- 
grams assured  WLS  that  its  initial  venture 
had  been  "ear-gladdening"  indeed.  The 
following  Saturday,  April  19,  a  variety  of 
local  entertainers  gathered  in  the  studio  to 
do  a  folk  music  show.  One  of  the  per- 
formers was  William  Hart,  one  of  the  first 
of  a  long  line  of  cowboy  personalities,  who 
stymied  his  "mike"  fright  long  enough  to 
sing  a  few  songs. 

That  broadcast  was  to  be  the  genesis  of 
a  new  era  in  American  folk  music  and  more 
specifically  the  WLS  National  Barn  Dance, 
which  celebrates  its  30th  anniversary  this 
month  as  a  Saturday  evening  WLS  broad- 
cast. The  show  currently  is  aired  in  two 
segments:  7:30-9:30  p.m.  and  10-12  mid- 
night. 

It  is  not  difficult  to  ascertain  what  makes 
the  WLS  National  Barn  Dance  the  institu- 
tion that  it  is.  The  broadcast  has  listener 
loyalty  and  advertiser  acceptance.  The 
growth  of  Barn  Dance  has  paralleled  that 
of  WLS  itself. 

Despite  the  impact  of  television,  Barn 
Dance  keeps  growing  in  popularity.  One 
measurement  of  its  success  is  its  ability  to 
attract  studio  audiences — which  pay  to  get 
in.  More  than  2,360,000  people  have  paid 
S5  cents  for  adults  and  50  cents  for  chil- 


dren to  see  the  show  since  it  moved  into 
Chicago's  Eighth  Street  Theatre  in  1932. 

Sponsor  acceptance  of  the  Barn  Dance 
has  been  gratifying  to  WLS.  Present  spon- 
sorship represents  some  74  years  of  Barn 
Dance  advertising.  A  weekly  half-hour  in 
the  show  costs  an  advertiser  about  $40,000 
in  time  and  talent  per  year. 

WLS  also  has  had  a  way  of  putting  its 
advertisers  on  the  business  map,  particularly 
in  the  early  days  of  radio,  and  gaining  rural 
acceptance  of  new  products  like  Miles  Labs' 
Alka-Seltzer.  Companies  such  as  Miles  have 
grown  with  the  Barn  Dance  and  WLS  by 
staying  with  the  station  and  program. 

Currently  sponsoring  the  show  are  Key- 
stone Steel  &  Wire  Co.,  Peoria,  111.,  since 
Jan.  14,  1933;  Miles  Labs  Inc.,  Elkhart,  Ind., 
since  Feb.  14,  1933;  Warp  Bros.,  Chicago, 
since  Oct.  8,  1938;  Phillips  Petroleum  Co., 
Bartlesville,  Okla.,  since  Sept.  16,  1944; 
d-Con  Co.,  Chicago,  since  Jan.  11.  1953. 
Murphy  Products  Co.,  Burlington,  Wis.,  was 
on  Barn  Dance  from  1936  until  last  year. 

On  the  Networks 

Because  of  its  bucolic  appeal  and  roster 
of  artists,  the  Barn  Dance  also  was  aired 
for  several  years  on  NBC  Blue  and  Red 
networks.  Additionally,  one  segment  (for 
Phillips  66  gasoline)  was  carried  on  a  se- 
lected ABC  hookup  for  years.  Today  the 
WLS  50  kw  clear  channel  signal  assures  the 
show  a  considerable  audience. 

Probably  the  greatest  success  story  asso- 
ciated with  WLS  National  Barn  Dance  ad- 
vertisers through  the  years  is  Miles  Labs 
Inc.  The  Barn  Dance  is  generally  credited 
with  helping  to  build  this  firm  ( Alka-  Seltzer, 
One-A-Day  vitamin  tablets,  Bactine)  to  its 
present  place  of  prominence  in  the  national 
field.  It  ranks  19th  among  top  network 
radio-t'/  advertisers,  according  to  Publishers 
Information  Bureau  figures  for  December 
1953,  with  expenditures  of  nearly  $9  million. 

All  told  Miles  has  been  a  Barn  Dance 
sponsor  21  years.  When  it  bought  an  hour 
of  the  program  in  1933,  it  introduced  Alka- 


Seltzer  to  that  segment  of  the  buying  public 
harassed  with  the  normal  complaints  of 
heartburn  and  acid  indigestion. 

The  public  bought  in  great  quantities  and 
Alka-Seltzer  sales  shot  up  phenomenally. 
"Where  they  had  been  negligible,  they  be- 
came important,"  according  to  Larry  David- 
son of  Geoffrey  Wade  Adv.,  which  handles 
the  account. 

Miles  had  purchased  the  one-hour  seg- 
ment on  a  local  basis,  extended  the  show  to 
three  NBC  Blue  outlets  and  then  gave  the 
program  national  network  coverage  for 
about  11  years  until  1946. 

Miles  finally  cancelled  "regretfully"  but 
continued  a  series  of  station  breaks  each 
Saturday  evening.  Last  May,  Miles  re- 
turned to  the  WLS  National  Barn  Dance 
with  a  half-hour  plugging  Bactine  Antiseptic. 
Miles  took  the  8:30-9  p.m.  period  vacated 
by  Murphy  Products  Co.  and  put  in  Bactine 
Hayloft  Party. 

Miles'  success  with  the  Barn  Dance  has 
proved  what  every  good  radio  broadcaster 
knows:  If  you  have  a  good  product  and  a 
good  program,  people  will  hear  about  it  and 
you  will  have  repeated  sales.  That's  what 
happened  to  Miles  and  Alka-Seltzer. 

The  story  of  Phillips  Petroleum  Co.  is  a 
case  in  point  that  the  Barn  Dance  has  been 
a  commercial  success  for  advertisers  it  has 
lured  into  its  select  family  through  the  years. 

Ten  years  ago,  Phillips  bought  a  half-hour 
segment.  On  March  19,  1949,  the  Phillips 
66  National  Barn  Dance  portion,  only  now 
in  the  9-9:30  p.m.  slot,  was  extended  to 
nearly  1,000  ABC  outlets  in  the  midwest, 
western  and  southern  regions.  This  cover- 
age was  later  abandoned. 

Another  satisfied  sponsor  is  Keystone 
Steel  &  Wire  Co.,  which  has  advertised  fenc- 
ing products  for  some  21  years  on  the  Key- 
stone Barn  Dance  Party.  Keystone  takes 
apparent  pride  in  the  knowledge  that,  just 
as  farmers  love  square-dancing  and  WLS, 
so  too  they  have  indicated  a  tangible  prefer- 
ence for  its  fence  products  through  Keystone 
dealers. 

Keystone  spends  about  25%  of  an  esti- 
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mated  $75,000-$  100,000  budget  on  the  Barn 
Dance  each  year  in  time  and  talent,  in  addi- 
tion to  other  sums  for  about  24  quarter-hour 
shows  on  other  stations  in  the  firm's  11- 
state  area.  Its  overall  radio  budget:  between 
$50,000  and  $65,000. 

"We  know  that  going  through  the  coun- 
try, farmers  do  hear  the  program  and  that  it 
must  be  valuable  for  Red  Brand  fence  or 
we  wouldn't  have  the  program,"  Harold 
Hayes,  account  executive  at  Fuller  &  Smith 
&  Ross,  told  B*T.  Keystone's  volume  has 
held  up  extremely  well  in  the  face  of  its  com- 
petition, he  added. 

The  d-Con  Co.,  which  uses  very  little 
magazine  space  and  no  newspapers  but  is 
sold  on  radio,  is  a  relative  newcomer  to  the 
Barn  Dance  advertisers'  circle.  Now  in  its 
fourth  year,  d-Con  (insecticides,  rat  poisons, 
etc.)  reports  a  steady  sales  climb  in  Illinois 
(about  20%  each  year)  since  it  bought  a 
half-hour  each  week  in  1950.  Says  Alvin 
Eicoff,  d-Con  vice  president: 

"We're  very  satisfied  with  the  show.  We 
feel  there  are  a  certain  number  of  stations 
in  the  country  necessary  to  reach  the 
rural  audience.  WLS  is  one  of  the  basic 
four  or  five  with  its  Barn  Dance."  And 
with  rising  sales,  d-Con's  revenue  has  risen 
too. 

At  present  d-Con  has  the  10-10:30  p.m. 
segment  but  alternates  its  sponsorship  of 
periods  in  each  13-week  cycle. 

Current  sponsor  of  the  7:30-8  p.m.  seg- 
ment is  Warp  Bros.  Mfg.  Co.  The  firm 
has  used  the  Barn  Dance  for  about  16  years. 

Warp  uses  the  broadcast  on  behalf  of  its 
Flex-O-Glass,  Glass-O-Net  and  Wyr-O- 
Glass.  It  selected  the  program  "as  the  best 
suited  to  tell  the  greatest  possible  cross  sec- 
tion of  Midwest  America  about  the  merits 
of  its  cheaper-than-glass  window  materials," 
according  to  Marquis  Smith,  Presba,  Fellers 
&  Presba  Inc.,  which  handles  the  account. 

"What  do  we  think  of  the  Barn  Dance?" 
asks  Harold  Warp,  the  company  president. 
"The  best  answer  to  that  question  is  to  tell 
you  that  for  many  years,  every  one  of  our 


advertisements  in  all  the  national  magazines 
we  use  has  prominently  mentioned  the  WLS 
National  Barn  Dance." 

The  list  of  agricultural  advertisers  who 
have  stuck  with  WLS  and  its  folk  music  pro- 
gramming is  a  lengthy  one.  Some  of  the 
more  impressive  farm  advertisers  and  their 
records  of  longevity  with  WLS:  Keystone 
(over  25  years) ;  Oshkosh  B'Gosh  (over  21 ) ; 
Little  Crow  Milling  Co.  (over  20);  Allied 
Mills  (over  18);  Warp  Bros,  (over  18); 
DeKalb  Agricultural  Assn.  (over  17);  Funk 
Bros.  Seed  Co.  (over  17);  Pioneer  Hi-Bred 
Corn  Co.  (over  17);  Dr.  LeGear  Medicine 
Co.  (over  16);  Oelwein  Chemical  Co.  (over 
15);  Crow's  Hybrid  Corn  Co.  (over  13); 
Pfister  Associated  Growers  (over  11);  Nut- 
rena  Mills  (over  10  years). 

Primary  farm  advertisers  are  not  the  only 
ones  to  use  WLS  facilities,  however,  and  to 
capitalize  on  listener  loyalty  with  quick  ac- 
ceptance of  advertised  products.  Examples 
of  spot  announcement  buyers  who  use  WLS 
are  Metropolitan  Life  Insurance  Co.,  Peter 
Paul  Co.,  Procter  &  Gamble,  Lever  Bros, 
and  Colgate-Palmolive,  among  others. 

WLS  Spot  Accounts 

WLS  also  stresses  a  breakdown  on  adver- 
tiser comparisons  for  1953,  which  tends  to 
put  the  station  in  good  company.  Its  sales 
promotion  department  reported  that  last 
year,  209  non-network  advertisers  used 
WLS  facilities;  that  125  or  59.8%  of  non- 
network  advertisers  had  used  the  station 
some  time  in  the  past,  and  that  84  new  non- 
network  advertisers  used  WLS  in  1953. 

The  confidence  of  advertisers  seems  justi- 
fied on  the  basis  of  Chicago  Area  Radio 
Station  Share  of  Minutes  compiled  by  the 
Nielsen  Radio  Index,  despite  its  then  part- 
time  status.  In  December  1953  WLS 
emerged  second  in  the  daytime  6  a.m. -6 
p.m.  and  morning  6-12  noon  periods  with 
6.2  and  8.1,  respectively.  It  came  in  third 
in  local  time  listings  with  6.2  for  the  6 
a.m.- 12  midnight  spread. 

In  a  comparison  of  the  four  network- 


affiliated  or  owned  stations,  the  Barn  Dance 
in  the  same  month  also  pulled  down  some 
impressive  ratings.  WLS  ranked  first  from 
9:15  to  12  midnight,  according  to  Nielsen, 
in  terms  of  total  audience  homes  (per  1,000) 
and  share  of  audience.  At  9:15  it  com- 
manded 16.5%  of  audience  share  and  at 
11:45  it  got  a  whopping  31.8%.  It  took 
second  place  at  7:30  and  7:45  p.m.  in  both 
categories — at  a  time  when  the  Barn  Dance 
just  begins  to  roll. 

The  Barn  Dance  is  doubtless  responsible 
for  keeping  WLS'  mail  volume  high  each 
year.  From  1934  through  1951  it  ran  sub- 
stantially over  the  million  mark. 

The  early  days  of  the  Barn  Dance 
were  grounded  in  the  philosophy  of  the  late 
Burridge  Devenal  Butler  and  the  Prairie 
Farmer  which  he  bought  and  operated  in 
1909.  When  broadcasting  started  in  1920, 
it  was  Mr.  Butler  who  felt  it  ought  to  be 
made  to  serve  the  farmer.  In  October  1928 
the  newspaper  took  over  WLS  and  Mr.  But- 
ler put  his  philosophy  to  work  for  a  com- 
mon purpose.  Mr.  Butler,  a  native  of  Louis- 
ville, Ky.,  thus  "added  the  tools  of  radio  to 
the  working  tools  of  Prairie  Farmer." 

Until  the  farm  paper  took  over  the  reins, 
folk  music  entertainers  had  been  featured 
only  on  the  Barn  Dance.  Sears,  Roebuck 
&  Co.,  which  operated  the  station  from 
April  12,  1924,  until  Oct.  1,  1928,  had  not 
attempted  to  commercialize  either  the  Barn 
Dance  or  other  WLS  programs,  but  used  the 
properties  to  build  good  will. 

With  the  concurrent  advent  of  commer- 
cial radio,  Prairie  Farmer  incorporated  some 
changes,  employing  a  sales  department  and 
extending  programming  hours.  It  set  out 
to  retain  and  increase  the  WLS  farm  audi- 
ence, and  to  spread  the  talents  of  Barn  Dance 
entertainers  to  other  programs. 

In  the  fall  of  1928,  Mantle  Lamp  Co. 
(Aladdin  Lamps)  bought  the  first  Bam 
Dance  segment,  which  it  later  abandoned 
because  of  rural  electrification  techniques. 
Mantle,  Purina  Mills  and  other  advertisers 
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started  buying  WLS  folk  music  shows  in 
quantity  during  the  first  five  years  under 
Prairie  Farmer. 

Meanwhile,  the  WLS  National  Barn 
Dance  was  drawing  more  and  more  out-of- 
towners  to  its  doors.  Groups  of  60  people 
were  admitted  into  the  Hotel  Sherman's 
"Little  Theatre"  for  30-minute  "looksees" 
at  their  favorites.  Removal  of  WLS  studios 
to  larger  quarters  in  the  Prairie  Farmer  Bldg. 
tripled  accommodations,  but  ticket  requests 
mounted  and  tickets  were  issued  six  and 
eight  months  in  advance. 

In  March  1932  WLS  moved  the  show 
into  the  Eighth  St.  Theatre  for  four  weeks 
- — and  it  has  been  there  ever  since. 

The  development  of  radio  was,  of  course, 
accompanied  by  a  similar  revolution  in  mu- 
sic that  finally  took  hold  in  the  aural  me- 
dium. Folk  music  came  along  slowly  but 
surely  and  the  WLS  National  Barn  Dance 
was  on  hand  to  make  the  most  of  it  with 
people  who  felt  Tin  Pan  Alley  didn't  quite 
"ring  true."  The  Barn  Dance  parlayed 
simple  traditional  and  nostalgic  melodies 
of  the  southern  mountains  and  western 
ranges — folk  songs,  cowboy  ballads  and 
oldtime  square  dance  tunes. 

Folk  Music  Popular 

Today  the  popularity  of  American  folk 
music  is  at  an  all-time  high.  WLS  has  a 
carefully  nurtured  formula  that  has  helped 
establish  this  popularity. 

(1)  A  format  built  around  one  act  with 
a  large,  loyal  and  responsive  audience.  (2) 
A  program  well-balanced  between  bright 
and  sure-fire  folk  ballads.  (3)  A  program 
that  moves  along  easily  and  naturally.  (4) 
An  announcer  who  fits  into  the  format  of 
the  show,  his  commercial  messages  delivered 
in  an  "across-the-fence"  conversational 
manner. 

Just  as  the  popularity  of  the  Barn 
Dance  has  grown,  so  too  has  WLS  power 
through  the  years.  The  station  went  to  5 
kw  in  1925  and  became  a  50  kw  clear  chan- 
nel outlet  in  1931. 

Glenn  Snyder,  general  manager  of  WLS 
since  1931,  joined  the  staff  of  Prairie  Farmer 
in  1930  and,  after  a  year  as  commercial 


MR.  SAFFORD 
Program  Director  at  WLS 


manager,  moved  to  his  present  post  under 
James  E.  Edwards,  WLS  president.  Under 
the  recent  WLS-WENR  merger,  Mr.  Ed- 
wards is  president  and  Mr.  Snyder  first  vice 
president  of  WLS  Inc.,  new  corporation 
which  replaced  the  Agricultural  Broadcast- 
ing Co. 

As  program  director  of  WLS,  Harold  A. 
Safford  has  contributed  considerably  to 
building  the  station's  acknowledged  listener 
loyalty  and  programs  to  fit  their  needs  and 
interests..  Mr.  Safford  joined  WLS  over  25 
years  ago  and  originally  was  an  m.c.  on 
the  WLS  National  Barn  Dance  as  well  as 
publicity  director.  Sears,  Roebuck  lured 
him  away  for  five  years  but  "leaving  radio 
was  too  doggone  tough,"  he  recalls,  and  he 
returned  to  the  fold.  He  has  proved  espe- 
cially solicitous  of  listeners'  suggestions  and 
criticisms  through  his  own  show,  Around 
Radio,  a  sort  of  question  box  program. 

Work  on  the  Barn  Dance  itself  is  handled 
now  by  Herb  Howard,  a  former  WLS  pro- 
duction man  who  rejoined  the  station  last 


THE  LATE  MR.  BUTLER 

Inspiration  Behind  Barn  Dance 


October  after  a  program  director's  stint  with 
WNAX  Yankton,  S.  D.  He  returned  to  the 
station  as  assistant  to  the  program  director. 
George  C.  Biggar,  now  president,  general 
manager  and  part  owner  of  WLBK  DeKalb, 
111.,  was  director  of  the  Barn  Dance  for  five 
years  and  a  program  executive  for  15  with 
WLS. 

Within  the  past  fortnight,  WLS  began 
operation  as  a  full-time  affiliate  of  ABC 
under  a  managerial  and  organizational  rea- 
lignment that  had  been  brewing  for  years 
and  finally  culminated  in  the  merger  of 
WENR  and  WLS  under  WLS  Inc.  effective 
April  1. 

But  what  of  the  future?  And  of  the 
WLS  National  Barn  Dance?  And  televi- 
sion? There  probably  will  be  no  changes  in 
what  has  become  one  of  radio  broadcasting's 
most  enduring  features. 

Says  Glenn  Snyder: 

"We're  still  in  the  broadcasting  business. 
The  next  30  years  will  be  a  lot  of  fun.  .  .  . 
It's  a  grand  and  glorious  feeling." 


HOW  RADIO  MAKES  RECORD  HITS 


MAKING  a  record  a  hit  overnight  and 
bringing  a  new  star  to  the  public  atten- 
tion is  the  sort  of  challenge  radio  is  well 
equipped  to  meet.  The  formula  for  such 
a  rapid  rise  to  stardom  recently  was  put 
to  the  test  at  WBNS  Columbus,  Ohio. 
The  platter  that  got  its  first  plug  on  disc 
jockey  Gene  Fullen's  show  has  since  sold 
close  to  7,000  copies  in  the  Columbus 
area  alone. 

Rusty  Bryant,  a  tenor  saxaphone  play- 
er, and  a  three-piece  rhythm  section  had 
been  playing  various  clubs  around  Co- 
lumbus for  a  number  of  years.  One  night 
the  band  decided  to  cut  a  few  records 
on  a  home-type  recording  machine  from 
the  bandstand  of  the  Carolyn  Club.  Two 
of  the  records — "Castle  Rock"  and 
"Night  Train" — were  pressed  and  dis- 
tributed to  disc  jockeys  around  town. 

The  few  spins  that  Gene  Fullen  gave 
the  discs  drew  an  immediate  response. 


Within  a  few  days,  retail  record  dealers 
were  calling  WBNS  to  ask  for  the  source 
of  the  record.  It  was  for  sale  at  the  Caro- 
lyn Club  under  the  newly  created  Caro- 
lyn label.  Dealers  began  buying  it  up  in 
200  lots  on  both  speeds  and  orders  are 
still  going  strong. 

The  prompt  success  which  Mr.  Bryant 
and  his  new  recordings  enjoyed  outgrew 
Columbus  when  Mr.  Fullen  spread  the 
word  to  Walter  Phillips  of  WLW  Cin- 
cinnati, and  Bill  Randle,  a  Cleveland  d.j. 

With  the  record  being  pushed  in  Ohio's 
three  key  cities,  radio  has  been  instru- 
mental in  establishing  Rusty  Bryant's  first 
record  as  a  hit.  The  air  publicity  which 
the  Bryant  version  of  the  tunes  has  re- 
ceived has  already  attracted  major  re- 
cording company  representatives  who 
have  contacted  the  band  in  hopes  of 
turning  a  state-wide  success  into  a 
national  one. 
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red  hot 


Are  you  bothered  with  one  or  both,  Mr. TV  Executive? 

There  are  two  "occupational  diseases"  harassing  every  TV  executive 
today — Green  Hands  and  Red  Hot  Flashes.  Sounds  rather  ominous, 
doesn't  it?  But,  there's  a  cure — even  when  things  look  darkest. 

First  it  is  important  to  understand  the  maladies.  Green  Hands, 
perhaps  the  more  prevalent  of  the  two,  is  manifest  in  the  form  of  the 
inexperienced  neophyte  who  wants  to  be  in  television  because  it  is 
glamorous.  It's  a  "game"  and  would  be  fun — training  and  experience 
are  believed  unnecessary. 

Red  Hot  Flashes,  undoubtedly  insidious  because  hard  to  detect 
at  first,  can  be  diagnosed  as  the  would-be  "expert"  with  the 
big  front  and,  so  he  says,  vast  experience.  He's  a  floater  with  all  the 
answers  except  the  one  on  how  to  do  a  good  job  and  hold  one. 

Now  you  recognize  the  two  and  you  know  you've  had  "it"  (both  of 
them,  that  is).  Forthe  big  problem  in  television  is"competent  people." 
The  selection  of  key  personnel,  of  course,  isn't  easy,  but  finding 
qualified  assistants  is  equally  difficult. 

Here  we  believe  we  can  help  you.  Northwest  Radio  and  Television 
School  has  successfully  served  directors  and  station  managers  for 
many  years.  We  are  known  as  the  school  graduating  qualified  students 
. . .  the  school  that  trains  for  Production  . . .  Engineering  . . .  Arts  and 
Talent  covering  radio  speech,  control  room  operation,  writing,  pro- 
duction, news  editing,  research,  lighting,  make-up  and  a  host  of 
other  subjects. 

We  instill  in  the  student  the  realization  that  Radio-TV  is  a  serious 
business,  demanding  hard  work  at  all  times.  We  foster  the  will  to 
succeed  by  working  up  to  the  top.  Our  concept  is  not  to  make  "experts" 
of  our  graduates  but  to  give  them  a  workable,  fundamental  back- 
ground, plus  proper  attitude  toward  television  so  they  BLEND  into 
the  operation  of  a  TV  station. 

Maybe  you  need  willing,  eager,  energetic,  and  "competent"  assist- 
ants now  — today.  If  so,  why  not  call  or  write  us?  We  can  refer 
qualified  graduates  for  any  phase  of  TV-Broadcasting  to  you  im- 
mediately, at  no  charge.  If  you  write,  use  the  handy  coupon. 
Let  us  help  you  banish  Green  Hands  and  Red  Hot  Flashes. 

Northwest  Radio  and 
Television  School 

527  S/W  12th  Avenue  *  Portland  S,  Oregon 

One  of  the  Nation's  Outstanding  Radio  and  Television  Schools. 


Northwest  Radio  and 
Television  School 
527  S/W  12th  Ave., 
Portland  5,  Ore. 
Gentlemen:  Please  send  me 
a  free  list  of  qualified  per- 
sonnel with  complete  infor- 
mation on  background  and 
ability.  We  need  people  in 
the  following  fields: 
□  Production 

H Engineering 
Arts  A  Talent  CITY. 


BT 
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brightening  tv  programs 
with  cheap  visual  aids 


MORE  than  ever,  the  need  for  program 
improvement  without  added  costs  becomes 
a  vital  factor  to  successful  station  opera- 
tion. Single  station  markets  are  rapidly  dis- 
appearing and  competition  for  viewers  is 
on  the  increase.  No  longer  will  "captive 
audiences"  gaze  in  rapture  at  anything 
presented  on  the  tv  screen.  Now,  both  ad- 
vertisers and  audiences  demand  quality 
and  interest  in  programs. 

One  can  almost  hear  the  small  station 
operators  and  limited  budget  program  di- 
rectors wince  in  recognition  of  these  facts. 
There  is  no  need,  however,  for  despair;  for 
skillful  use  of  simple  and  inexpensive  visual 
aids  plus  a  little  ingenuity  can  produce  the 
most  startling  results. 

Let  us  take  stock  and  analyze  the  visual 
aid  situation.  It  is  to  be  remembered,  first, 
that  the  effectivenesss  of  a  visual  aid  is 
seldom  related  to  the  cost.  There  is  a  tend- 
ency on  the  part  of  many  directors  to 
accept  price  as  an  indication  of  quality. 
This  premise  is  basically  untrue.  As  a  mat- 
ter of  fact,  frequently  a  "five  and  dime 
store"  can  provide  material  to  produce  an 
effective  animated  model,  capable  of  telling 
a  more  effective  story  than  elaborate  art 
work  or  expensive  scenery  and  props. 

Another  factor  to  be  remembered  is  that 
visuals  which  appear  effective  to  the  eye 
may  or  may  not  be  effective  on  television. 
Any  number  of  things  influence  the  actual 
reproduction  of  a  visual  aid  on  television. 
For  example,  a  visual  aid  depending  upon 
several  pastel  colors  to  distinguish  its  parts 
may  be  pleasing  to  the  eye  but  may  wash 
out  completely  on  the  screen. 

Sight,  Motion,  Sound 

Good  television  is  sight,  motion  and 
sound,  in  that  order  of  importance.  Good 
visuals,  therefore,  perform  a  vital  function 
in  tv  programming.  To  take  full  advantage 
of  the  power  of  television,  a  program  di- 
rector is  always  aware  of  this  factor. 

However,  low  budgeted  shows  frequently 
cause  producers  to  eliminate  visual  aids 
entirely  which  may  be  disastrous  to  audience 
building  and  eventual  sponsorship. 

The  major  objective  of  an  economy-mind- 
ed producer  should  be  to  obtain  effective 
visual  aids  at  a  minimum  cost.  Some  stories 
and  programs  are  easier  to  visualize  than 
others.  Choice  obviously  should  relate  to 
the  subject  matter  and  the  manner  of  use 
and  the  setting  in  which  the  visual  is  used. 

Let  us  analyze  some  of  the  factors  which 
make  for  effective  visual  aids. 

1.  The  most  important  qualities  of  ef- 

Mr.  Settel  is  sales  promotion  consultant  in 
film  syndication  of  the  DuMont  Tv  Network, 
advertising  manager  of  Concord's  Inc.,  a  retail 
store  chain,  and  instructor  in  radio-tv  at  Pace 
College,  New  York. 


fective  visuals  are  (a)  to  get  attention  and 
(b)  to  maintain  attention.  To  get  or  main- 
tain attention  best,  motion  must  be  em- 
ployed. For  example,  moving  pictures  are 
usually  more  interesting  than  stills  and  still 
pictures  showing  action  are  better  than  non- 
action stills.  In  other  words,  "motion"  is 
almost  a  must.  If  a  static  visual  must  be 
used,  it  should  be  combined  with  visuals 
that  have  motion.  The  television  camera 
itself  can  be  used  to  add  motion  to  static 
visual  aids.  Panning,  tilting,  fades,  super- 
impositions  and  other  techniques  lend  mo- 
tion and  action  to  what  otherwise  might 
be  static  material. 

2.  A  combination  of  visuals  is  usually 
more  effective  and  provokes  more  attention 
than  one  alone. 

3.  Simplicity  is  equally  important.  Since 
a  visual  aid  remains  on  the  screen  for  only 
a  few  seconds,  it  should  be  clearly  and 
quickly  understood. 

4.  Each  visual  should  have  a  definite 
tie-in  with  the  program,  convey  a  specific 
point  and  make  a  contribution  to  the  tell- 
ing of  the  story. 

5.  Visuals  for  television  should  be  de- 


COLORCAST  i NG 

Advance  Schedule 
Of  Network  Color  Shows 

CBS-TV 

The  New  Revue  every  Friday,  5:30- 

6  p.m.  (sustaining). 

NBC-TV 

April  9:  Ding  Dong  School,  10-10:30 
a.m.  Friday  (General  Mills  through  Ta- 
tham-Laird  Inc.). 

April  11:  Youth  Wants  to  Know,  1- 
1:30  p.m.,  Sunday  (sustaining). 

April  18  (Easter):  Easter  Parade,  12 
noon-1  p.m.,  Sunday  (sustaining). 

April  18:  The  Catholic  Hour.  1:30-2 
p.m.,  Sunday  (National  Council  of  Cath- 
olic Men). 

April  IV.Kraft  Tv  Theatre,  9-10  p.m. 
Wednesday  (Kraft  Foods  through  J. 
Walter  Thompson  Co.). 

April  25:  American  Forum  of  the  Air, 
2-2:30  p.m.,  Sunday  (sustaining). 

[Note:  This  schedule  will  be  corrected  to 
press  time  of  each  issue  of  B«T.] 


by 

IRVING 
SETTEL 


pendable,  durable  and  transportable.  They 
should  be  easy  to  light  up,  display  and 
manipulate  before  the  camera.  They  should 
be  inexpensive  to  reproduce  and  readily 
available. 

If  we  keep  in  mind  the  three  principles 
below  there  will  be  less  difficulty  in  choos- 
ing the  right  kind  of  display  for  a  specific 
program.  First,  a  visual  aid  should  add 
motion  to  static  material;  second,  it  should 
provide  variety  to  the  method  of  presenta- 
tion; third,  it  should  be  used  to  cut  pro- 
duction costs.  Obviously,  there  are  hun- 
dreds of  types  and  variations  of  visual  dis- 
plays. However,  space  limitations  require 
that  we  mention  only  a  few. 

The  easel  is  the  most  elementary  of  dis- 
play devices  and  should  be  used  as  often  as 
possible.  It  must  be  adjustable  and  sturdy. 

Display  maps  of,  for  example,  the  United 
States  and  of  the  world  can  be  used  over 
and  over  again  to  visualize  regional  events, 
weather  forecasts,  etc.  A  well-equipped 
studio  should  possess  maps,  from  simple  out- 
line drawings  to  three  dimensional  models. 

A  flannelgraph  can  be  made  with  three- 
quarter  inch  plywood  board  36  by  48  inches 
and  covered  with  high  quality  flannel  cloth. 
The  cloth  is  stretched  tightly  over  the  wood 
and  tacked  down  to  make  a  smooth  sur- 
face. Cut-outs  of  heavy  cardboard  and 
backed  with  flannel  or  strips  of  sandpaper 
will  adhere  to  the  flannel  surface  of  the 
board,  permitting  easy  movement  of  dis- 
play pictures  anywhere  on  the  board  with- 
out pins  or  tacks. 

The  size  of  the  cut-outs  and  lettering,  and 
the  light  reflection  from  the  surface  are  im- 
portant factors.  The  cut-outs  should  be 
large  enough,  no  less  than  six  inches  in  di- 
ameter and  stiff  enough  to  prevent  warping 
under  the  heat  of  the  lights.  They  depend 
on  surface  contact  and  if  one  should  bend, 
it  may  not  only  reflect  light  into  the  camera 
but  also  may  fall  off  the  board.  Artistic 
drawings  can  be  used  to  tell  a  visual  story 
that  will  have  motion  and  arouse  interest 
and  curiosity  on  the  part  of  the  audience. 

A  magnetic  board  is  a  board  similar  to 
the  flannelgraph  which  uses  magnetic  at- 
traction instead  of  friction  to  hold  the  cut- 
outs. Usually  the  board  is  magnetized  and 
the  cut-outs  are  backed  with  metal  strips. 
Although  more  expensive  than  the  flannel- 
graph, the  magnetic  board  is  more  de- 
pendable and  creates  more  interest. 

An  endless  roll-up,  consisting  of  two  roll- 
ers, works  on  a  vertical  frame  about  four 
feet  high.  Canvas  or  oil  cloth  makes  an 
endless  belt  around  the  rollers  which  can 
be  turned  by  hand  or  machine.  This  de- 
vice is  particularly  good  for  displaying 
credits  and  titles. 

Other  important  visual  aids  that  should 
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After  months  of  exhaustive  pre-testing  in  leading  re- 
cording studios  throughout  the  country,  Soundcraft 
brings  you  its  all-new  MicroLac  Recording  Discs. 
These  revolutionary  new  discs: 

1 .  Are  unmatched  for  play-back  perfection. 

2.  Carry  a  far  quieter,  wider  range  signal  straight  through 
from  your  cuttings  to  your  final  stampers. 

Check  these  qualities  to  "see  why  the  new  MicroLac 
Discs  are  the  finest  high-fidelity  recording  discs  in  the 
world: 

•  Noise  level  well  below,  that  of  your  own  recording  equip- 
ment.- 

•  Perfected  thread  throw,  especially  for  microgroove  record- 
ings. 

•  Quieter  with  cold  stylus  than  most  discs  with  hot  stylus. 

•  Unsurpassed  silvering  qualities,  for  finer  masters,  mothers 
and  stampers. 

•  Mirror-flat  surfaces  providing  .  .  . 

•  Constant  depth  of  cut,  with  or  without  advance  ball. 


Soundcraft  MicroLac  Discs  are  made  on  the  finest  alu- 
minum bases,  optically  tested  for  flatness  and  smooth- 
ness .  .  .  degreased  for  permanent  lacquer  adhesion  . ..  . 
deburred  for  perfect  edge  seal. 

Their  new  lacquer  coating  is  forced  through  eight 
stone  filters  to  a  maximum  particle  size  of  less  than  one 
micron.  It  is  applied  automatically  in  a  250-foot-long 
sealed  tunnel  in  which  four  air  conditioners  in  series, 
each  with  a  Precipitron,  remove  the  last  possible  traces 
of  dust. 

Revolutionary  as  the  new  MicroLac  Discs  are  their 
brand  new,  high  strength,  parcel  post  and  tumble  tested 
shipping  containers.They  deliver  your  discs  factory  new. 
They  open  easily  as  a  drawer.  They  make  ideal  perma- 
nent storage  chests,  with  numbered  spaces  for  individ- 
ual disc  titles. 

Try  the  sensational  new  Soundcraft  MicroLac  Discs 
right  away.  See  and  hear  for  yourself  why  we  believe 
them  to  be  the  world's  finest! 


REEVES 


SOUNDCRAFT  c 


ORP. 


Dept.  Q4,  10  East  52nd  Street,  New  York  22,  N.  Y. 
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REASONS  WHY  YOU  SHOULD  BUY 
HAFER  REMOTE  CONTROL  SYSTEM 


$1000  you  save  as  compared  to  the 
average  cost  of  other  systems. 

$1570  total  price  for  the  basic  sys- 
tem ready  to  install. 

the  basic  schafer  system  is  a  com 
plete  system,  no  expansions  later, 
24  metering  circuits ...  40  control 
circuits ...  uses  two  phone  lines 

no  tubes  in  the  schafer  system . . 
sure-fire,  dependable,  dc  dial 
metering  and  control  circuits., 
directly  calibrated  meters. 

no  extra  frequency  or  modulation 
monitor  to  buy  for  any  installation 
. . .  external  relays,  tuning  motor  all 
furnished  as  part  of  the  basic 
system. 

parts  replacement  never  a  problem 
...  all  parts  made  by  national  manu- 
facturers, available  through  your  lo- 
cal jobber  now  or  20  years  from  now. 

any  transmitter  or  group  of  trans- 
mitters can  be  controlled  by  one 
system. ..thirty  page  manual  covers 
complete  instructions  for  installa- 
tion and  maintenance. 

no  engineering  compromises ...  no 
circuits  worked  against  ground . . . 
no  high  voltages  or  currents  on 
phone  lines,  telephones  built  in. 

we  specialize  in  remote  control!  we 
sell  direct  from  the  factory  to  you 
...you  save  the  difference,  and  you 
get  immediate  delivery  out  of  stock. 


every  schafer  remote  control  sys-  • 
tern  unconditionally  guaranteed  for 
one  year. 


pa  til  s  chafer  Oust  om  engineering 


6- 


Cl)  Cl)  ^l)  Cl)  allesandr°  street 


LOS  ANGELES  39,  CALIFORNIA 
PHONE:  NOrmandy  2-2161 
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ie  used  in  television  stations  include:  Opaque 
!ind  overhead  projectors,  title  drums,  ani- 
mated books  with  pages  attached  to  levers 
underneath  a  table  permitting  turning  of 
sages  "off  camera,"  blackboards  and  trans- 
parencies. Incidentally,  dramatic  effects 
:an  be  obtained  with  transparencies  if 
handled  with  care.  Made  of  transparent 
elastic  sheets  or  film,  they  are  prepared 
Dhotographically  or  by  free  hand  drawing 
with  an  ordinary  grease  pencil.  Their  versa- 
ility  is  their  most  attractive  feature.  Draw- 
ngs  and  figures  made  on  plastic  sheets  and 
jsed  to  show  cumulative  stages  add  motion 
and  a  magical  effect  to  what  otherwise 
.vould  be  uninteresting  video. 

Value  of  Charts,  Maps 

Charts,  maps  and  graphs  are  "musts" 
when  other  visual  aids  are  not  available. 
Cleverly  prepared,  they  add  substance  to 
static  programs.  For  example,  the  "strip 
tease"  chart  always  adds  interest  and  move- 
ment. Here,  parts  of  a  chart,  map  or  graph 
are  covered  with  pieces  of  paper  and  re- 
moved on  camera  as  particular  parts  are 
discussed. 

Posters  and  placards  can  be  effectively 
employed,  and  slides,  projected  on  screens, 
always  add  "color"  to  shows. 

These  are  just  a  few  of  possible  visual 
aids  which  can  and  should  be  used  on 
slow  moving,  static  programs.  With  a  little 
ingenuity,  plus  some  materials  from  your 
art  department,  there  need  never  be  a  tele- 
vision show  which  lacks  movement  because 
of  "low  budgets." 
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Advertisers 

Jack  Canaan,  account  executive,  Barnes  Chase 
Co.,  L.  A.,  to  Sunset  Oil  Co.,  that  city,  as  direc- 
tor of  advertising  and  public  relations. 

James  D.  North,  vice  president,  Market  Re- 
search Corp.  of  America,  to  Associated  Prod- 
ucts Div.,  General  Foods  Corp.,  N.  Y.,  as  man- 
ager of  marketing  department. 

J.  C.  Haley,  co-founder  and  president,  Brown 
&  Haley  Co.,  Tacoma,  Wash,  (candy  manu- 
facturer), died  in  that  city  March  25,  follow- 
ing a  long  illness. 

Agencies 

Edwin  H.  Badger,  assistant  general  manager, 
Foote.  Cone  &  Belding's  Houston  office,  elected 
a  vice  president  of  the  agency. 

Carllon  W.  Hartness  to  Sherman  Adv.,  S.  F.,  as 
vice  president  and  account  executive. 

Amnion  B.  Godshall, 

formerly  with  N.  W. 
Ayer  &  Son,  to  Mc- 
Cann-Erickson  Inc. 
Detroit  office,  as  ac- 
count executive. 


Robert  F.  Ohren- 
schall,  account  ex- 
ecutive, McCann- 
Erickson  Inc.,  N.  Y., 
to  Wank  and 
O'Rourke,  S.  F.,  in 
similar  capacity. 


GODSHALL 


William  J.  Geissinger  and  William  J.  Gillilan, 

account    supervisors,    Ketchum,    MacLeod  & 


BESIDES  winning  the  Industrial  League  championship  in  Tacoma  Park  District  basket- 
ball, this  team,  all  staffers  of  KTNT-AM-TV  Tacoma,  Wash.,  also  claims  it  is  perhaps 
"the  nation's  outstanding  tv  basketball  team."  L  to  r:  kneeling— Danny  Dever,  tv  ac- 
count executive;  Larry  Carino,  tv  commercial  manager;  Coach  Chuck  Caddey,  tv  con- 
tinuity; Lou  Antonsen,  advertising;  Ken  Cameron,  radio  sales;  standing— Jack  Proud, 
radio  sales;  Gordon  Brunswick,  tv  production;  James  Angus,  tv  account  executive,  and 
Ing  Thompson,  tv  artist.  Bob  Boardway  and  John  Chaney,  tv  production,  are  not 
shown. 
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Grove  Inc.,  Pittsburgh,  named  vice  presidents. 

Lou  Holzer,  account  executive,  W.  B.  Geissinger 
&  Co.,  L.  A.,  to  Mort  Goodman  Adv.,  same  city, 
as  vice  president  in  charge  of  radio-tv.  Graham 
Edelbluie,  account  executive,  in  realignment  of 
duties,  heads  promotion-publicity  department. 

William   S.  Friday, 

jjl     account  executive, 

■  WONE  Dayton,  to 

■  Bridges-Sharp  & 
§1     Assoc.,  that  city,  in 
jjj     same  capacity. 
If 

jj     William  F.  Marlieb, 

jjl     formerly  with  Grey 
jjj     Adv.  Agency,  N.  Y., 
to   Storm   &  Klein 
Inc.,   same   city,  as 
assistant  to  media  di- 
i  cctor   and  account 
mmmmmrvmmmmmm^      executive;  She5don  J. 
MR.  FRIDAY  Karlan  named  assist- 

ant  to   director  of 
publicity  and  account  executive. 

Fred  Ziegler  to  Biow  Co.,  N.  Y.,  as  account 
executive  on  Bulova  Watch  Co.  account. 

Lawrence  D.  Dunham,  formerly  advertising 
and  sales  promotion  manager,  Wine  Growers 
Guild,  Lodi,  Calif.,  to  Dancer-Fitzgerald- 
Sample,  S.  F.,  as  account  executive. 

Irving  J.  Pastarnack,  formerly  with  WOR  New 
York,  to  Herbert  W.  Cohon  Adv.,  N.  Y.,  as  ac- 
count executive. 

Guild  Copeland,  former  vice  president  and  copy 
director,  Cecil  &  Presbrey,  N.  Y.,  to  Biow  Co., 
N.  Y.,  in  creative  dept.,  where  he  will  work  on 
special  copy  assignments. 

Albert  W.  Hellenffial,  director,  production  de- 
partment, KCCC-TV  San  Francisco,  to  Clark 
&  Elkus,  that  city,  as  head  of  commercial  tv 
production  dept.  and  account  executive. 

Ronald  J.  Foster  named  creative  copy  supervi- 
sor, Betteridge  &  Co.,  Detroit. 

Earl  Pollins,  formerly  with  Albert  Frank-Guen- 
ther  Law  Inc.,  Boston,  to  Levy  Adv.  Agency, 
Newark,  as  production  manager. 

Arthur  Lewis  Zapel,  creative  head,  Kling  Stu- 
dios Inc.  Chicago,  to  copy  group,  T.  Walter 
Thompson  Co.,  same  city,  on  tv  commercials. 

Bob  Marcato,  free  lance  film  producer,  to  radio- 
tv  dept.,  Kenyon  &  Eckhart,  N.  Y. 

Sheldon  Bonnewell,  formerly  with  Foster  & 
Kleiser  Co.,  L.  A.  (billboard  advertising),  to 
Speer  Adv.  Agency,  that  city,  as  head  of  copy 
department. 

Charles  Gadsby,  advertising  and  public  relations 
manager,  Merchant  Calculators,  S.  F.,  to  Jean 
Scott  Frickelton  Adv.,  that  city. 

John  R.  Hurley,  public  relations  counsellor,  to 
N.  W.  Ayer  &  Son,  Hollywood,  with  assignment 
to  handle  special  publicity  campaign  for  CBS- 
TV  That's  My  Boy  which  starts  Saturday  (April 
10). 

J.  T.  (Jack)  Crossley,  56,  partner  in  Crossley  & 
Jeffries  Inc.,  L.  A.,  died  March  23  following  a 
heart  attack. 

Stations 

James  Allen,  director  of  tv  promotions,  Crosley 
Broadcasting,  takes  on  additional  duties  as  di- 
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rector  of  publicity  for  the  four  Crosley  tv  sta- 
tions, as  well  as  WLW  Cincinnati. 

William  H.  Youry,  former  promotion  and  mer- 
chandising director, 
WGLV  (TV)  Easton, 
Pa.,  appointed  sales 
service  supervisor, 
WBZ-TV  Boston. 


Paul  Mills,  program 
staff,  WISE  Ashville, 
N.  C,  to  WISE-TV, 
as  program  director. 

Bill  Anderson,  sports 
director,  KVWO 
Cheyenne,  W  y  o  .  , 
promoted  to  general 


MR.  YOURY 

manager. 


Mike  Kirmeyer,  sports  director,  KONG  Visalia, 
Calif.,  named  gen- 
eral manager  that 
station. 

Jerry  Burns  appoint- 
ed general  manager, 
KIVA  (TV)  Yuma, 
Ariz. 

Jack  R.  Satterfield, 

WKNA-TV  Charles- 
ton,  W.  Va,  to 
WSAZ-TV  Hunting- 
ton, as  assistant  to 
regional  manager. 

MR.  SATTERFIELD  ^  .    „   _  , 

Otis  H.  Segler,  sales 

manager,  KOLN-TV  Lincoln,  Neb.,  to  WDEF- 


The  best 
way  to 
sell  the 
KANSAS 
FARM 


KANSAS 

FARM 
STATION 


WIBW 


CBS  RADIO 

Ben  Ludy,  Gen.  Mgr.,  WIBW-KCKN 
Rep.  Capper  Publications,  Inc. 


TV  Chattanooga,  Tenn.,  in  same  capacity.  The 
following  also  move  from  WOLN-TV  to 
WDEF-TV:  David  Andrews,  as  production  di- 
rector; Rich  Miller,  as  floor  manager;  Emory 
Williamson,  as  art  director,  and  Richard  Phipps, 
as  director  of  continuity. 

Andy  Anderson,  announcing-sales  staff,  KABQ 
Albuquerque,  N.  M.,  appointed  sales  manager, 
same  station;  James  Van  Osten  to  KABQ  sales 
staff. 

Dick  Sanders,  news  and  promotion  director, 
WORD  Spartanburg,  S.  C,  to  WJDX  and 
WLBT-TV  lackson,  Miss.,  as  assistant  news  di- 
rector for  both  stations. 

Kenneth  Leslie  promoted  to  sales  manager-as- 
sistant station  manager,  WCTC  New  Brunswick, 
N.  L;  John  Allen  Potts,  chief  announcer, 
promoted  to  program  director. 

Clayton  Kaufman,  assistant  director  of  promo- 
tion and  publicity,  WCCO  Minneapolis-St.  Paul, 
promoted  to  director  of  promotion  and  publicity, 
succeeding  Fred  S.  Heywood  who  resigns  to 
join  CBS  Inc. 

Francis  V.  Guidice  is  the  new  program  manager 
of  WTTG  (TV)  Washington,  not  promotion 
manager,  as  announced  last  week  [B*T,  March 
29]. 


formerly  with  National 


Sterling  P.  Madding, 

Biscuit  Co.  and 
Schmidt  Lithograph- 
ing Co.,  appointed 
promotion  and  mer- 
chandising manager, 
WBRC-TV  Birming- 
ham. 


Arthur  L.  Harper  Jr. 

appointed  merchan- 
dising manager, 
WOAI-AM-TV  San 
Antonio,  succeeding 
John  Baadc;  Frank 
R.  Holloway,  pro- 
gram director, 
K  F  Y  O  Lubbock, 

Tex.,  to  WOAI-AM-TV  announcing  staff. 


MR.  MADDING 


W.  H.  (Bill)  Story,  sales  manager,  George 
Brooke  Display  Co.,  L.  A.,  to  KFWB  Holly- 
wood, as  merchandising  manager. 

Paul  C.  Munroe,  formerly  with  Biow  Co.,  N.  Y., 
to  sales  staff,  WPIX  (TV)  New  York. 

Eileen  Mack,  formerly  coordinator  of  The  Bob 
Elson  Show  and  Chez  Puree  program,  WMAQ 
Chicago  appointed  public  relations  director, 
WCFL,  same  city,  handling  all  promotion,  pub- 
licity and  advertising. 

Jack  Murphy,  news  editor,  KPHO-TV  Phoenix 
named  executive  producer,  that  station. 

Peter  Roberts,  news  commentator  and  an- 
nouncer, WNBC  New  York  to  WINS  same  city, 
as  director  of  news  and  special  events. 

J.  W.  R.  Graham,  formerly  assistant  supervisor, 
national  farm  broadcast  service  of  CBC,  to 
CBLT  (TV)  Toronto,  as  assistant  director. 

Jack  Wiggins,  formerly  film  director,  WTOB- 
TV  Winston-Salem,  N.  C,  to  WFMY-TV 
Greensboro,  in  same  capacity. 

Dorothy  Lombard©,  assistant  in  sales  service 
div.  WPIX  (TV)  New  York,  promoted  to  newly- 
created  post  of  sales  service  supervisor. 

Tom  Osborne  appointed  office  manager,  WBKB 
(TV)   Chicago,   succeeding  Ken  Christiansen, 

who  resigns  to  join  NBC. 

George  Guyan,  formerly  with  Walter  Schwim- 


mer  Productions,  to  sales  staff  of  WBBM-TV 
Chicago.  Art  Hein,  sales  service  manager,  to 
sales  dept.  same  station.  Robert  Reisinger,  for- 
merly salesman.  Continental  Copper  &  Steel 
Co.,  succeeds  Mr.  Hein. 

Everett  Karas,  Moore  Equipment  Co.,  Dayton, 
to  sales  staff,  WLWD  (TV)  same  city. 

Phyl  and  Lu  Dumont,  formerly  of  WHEB  Ports- 
mouth, N.  H.,  to  WMUR-TV  Manchester, 
N.  H.,  in  copy  dept.,  and  as  announcer-pro- 
ducer, respectively. 

Eleanor  Meek  Pontius  named  copywriter  in  pub- 
lic relations  dept.,  WKY-TV  Oklahoma  City. 

Jo  Anne  Noll,  WKY-AM-TV  to  KLZ-TV  Den- 
ver, as  public  service  director  and  conductor  of 
afternoon  woman's  program. 

Lothar  Loewe,  with  Berlin,  Germany  Der 
Abend  newspaper,  named  exclusive  European 
radio  correspondent,  KGW  Portland,  Ore. 

Paul  E.  Millen,  formerly  sales  manager,  Na- 
tional Sales  Co.,  Boone,  Iowa,  to  sales  staff, 
Lee  Broadcasting  Inc.  (KHQA-TV  Hannibal, 
Mo.,  WTAD  Quincy,  111.,  and  KGLO-AM-TV 
Mason  City,  Iowa.) 

Edward  J.  Lynott,  WION  St.  Cloud,  Minn., 
Warren  Rhyner,  WSAU  Wassau,  Wis.,  and 
Sheldon  Burke,  WTVO-TV  Rockford,  111.,  join 
WNAM-AM-TV  Neenah,  Wis. 

Charles  Winkler,  chief  engineer,  KFOR  Lincoln, 
Neb.,  to  KLMS  same  city,  in  same  capacity. 

Carlton  Bortell,  formerly  with  WBMS  Boston, 
to  educational  WTUN  Tampa,  Fla.,  U.  of  i 
Tampa  outlet,  as  associate  director  of  radio.  ! 

Tom  Sutton,  formerly  of  WWJ-TV  Detroit,  to 
production  staff,  CHCH-TV  Hamilton,  Ontario. ' 

Barbara  Norman  to  traffic  dept.,  KYW  Phila- 
delphia; Shirley  Rubin  named  assistant  record 
librarian,  same  station. 

Donald  Holden,  formerly  with  WROK  Rock- 
ford,  111.,  named  announcer,  WHBF  Rock  Is- 
land, 111.;  Jacqualine  David  to  publicity  staff, 
and  J.  C.  Bruggeman  to  technical  staff,  same 
station. 

Gail  Kathleen  Manning  named  to  traffic  dept.„i 
WPEN  Philadelphia. 

James  Brown,  announcer,  KFDA  Amarillo,! 
Tex.,  to  KSON  San  Diego,  in  same  capacity. 

Lou  German,  disc  m.c,  WORL  Boston,  tol 
WHEC  Rochester  in  same  capacity. 

William  B.  Caskey,  general  manager,  WPEN| 
Philadelphia,  named  radio-tv  director,  Phila-f 
delphia  Cerebral  Palsy  Drive. 

Gene  Wilkey,  general  manager,  KMOX  St. J 
Louis,  named  chairman,  radio-tv  committee.'! 
Speech  Assn.  of  America. 

Bob  Fleming,  promotion-public  relations  dil 
rector,  WCKY  Cincinnati,  named  chairman  of] 
radio-tv,  local  Easter  Seal  sales  campaign,  con-j 
ducted  by  Hamilton  County  Society  forj 
Crippled  Children  and  Adults. 

Spencer  Allen,  news  director  WGN-AM-TV 
Chicago,  appointed  member  of  Illinois  AP  Free 
dom  of  Information  Committee. 

Bob  McVay,  commercial  manager,  KFJ1 
Klamath  Falls,  Ore.,  father  of  girl,  March  2t 

Paul  Marion,  Carolina  sales  manager,  WBT\ 
(TV)  Charolotte,  N.  C,  father  of  girl,  Patrici; 
Harden,  March  23. 

Bob  Miller,  account  executive,  WHLl  Hemp 
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HOUSTON-FEARLESS 
ALL-METAL  TRIPOD 


Combines  extreme  rug- 
gedness,  adaptability, 
rigidity,  ease  of  opera- 
tion and  portability  not 
found  in  any  other  tri- 
pod. For  studio  or  field 
use.  Levels  automatic- 
ally. Tubular  steel  legs 
are  easily  adjusted  for 
height  — lock  positively 
to  prevent  slipping. 
Folds  compactly.  Two 
sizes:  %  and  full  length. 


HOUSTON-FEARLESS 
FRICTION  HEAD 


Provides  smooth,  easy 
panning  and  tilting  of  TV 
cameras.  Pans  360°  on 
ball  bearings.  Tilts  45° 
up  or  down  with  camera 
counterbalanced  at  all 
times.  Variable  drag  and 
brake  are  provided  on 
both  pan  and  tilt.  Adjust- 
able handle.  Fits  Hous- 
ton-Fearless and  other 
standard  tripods,  pedes- 
tals, dollies  and  cranes. 


<SZ&    ///  1 

mm 

HOUSTON-FEARLESS  TRIPOD  DOLLY 

Gives  convenient  mobility  to  tripod- 
mounted  television  cameras.  In  the  studio, 
it  offers  a  rapid  means  of  moving  camera. 
Wheels  swivel  for  maneuverability  or  can 
be  locked  parallel  for  straight  line  track- 
ing. In  field,  provides  easy  means  for 

h  pusiuonmg  camera,  oirong,  ugiiiweigm 
H  tubular  steel.  Folds  compactly. 

Write  for  information  on  specially-built  equipment  for  your  specific  needs. 

T 


THE  HOUSTON-FEARLESS  CORP. 

11807  W.  Olympic  Blvd.,  Los  Angeles  64,  Calif. 

Please  send  catalogs  on   □  Friction  Head   □  Tripod 

□  Tripod  dolly   □  Panoram  dolly   □  TV  Cranes 

□  Camera  pedestals  □  Film  Processors   O  Remote 
control  parabola. 

Name  

Station  or  firm  

Address  

City  


-Zone  State- 


I 


"WORLD'S  LARGEST  MANUFACTURER  OF  M 
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WHBF 

ROCK  ISLAND,  ILL. 

CBS  for  the  Quad-Cities 

is  favored  by  location 
in  a  4-city  metropol- 
itan area,  surrounded 
by  10  of  the  most  pro- 
ductive rural  counties 
in  the  nation.  Over 
95%  of  all  families  in 
this  area  now  have  TV 
sets.  (264,811) 

Les  Johnson,  V.P.  and  Gen.  Mgr. 


WHBF 

TEICO  BUILDING,  ROCK  ISLAND,  ILLINOIS 

Represented  by  Avery-Knodel,  Int. 


join  the  happy  family! 


STA         O  >V  RK  O 

o 

Transcription 

LIBRARY 


now  available 

under  a  new  selective 

LOW  COST 
FAMILY 

PLAN  that's  prac- 
tical, flexible  and  economi- 
cal. Send  for  details  and 
rates  without  obligation. 


NDARD 

RADIO  TRANSCRIPTION  SERVICES,  INC. 
360  N.  Michigan  Ave.,  Chicago  1 ,  III. 


PEOPLE 


stead,  L.  I.,  father  of  boy,  Scott  Robert,  March 
16. 

Lou  Ronder,  program  director,  WCFL  Chicago, 
father  of  boy,  James  Carlos. 

William  Higuera,  teletype  dept.,  KHJ  Holly- 
wood, father  of  girl,  Michele-Jenne,  March  24. 

Jim  Daley,  engineer,  WPEN  Philadelphia,  father 
of  boy,  Mark  Dennis,  March  23. 

Billy  Eacho,  WVEC  Hampton  (Norfolk)  Va., 
father  of  boy,  March  24. 

Networks 

James  H.  Nelson,  manager  of  advertising  and 
promotion,  NBC  Radio,  named  a  staff  assistant 
to  Sylvester  L.  (Pat)  Weaver  Jr.,  NBC  President. 

Edward  R.  Murrow,  CBS  commentator,  chosen 
as  one  of  five  nationally  known  Americans  by 
Tau  Kappa  Alpha,  national  collegiate  honor 
society  in  speech,  as  Speakers  of  the  Year  for 
1953.  Mr.  Murrow  was  cited  for  his  activities  in 
educational,  scientific  and  cultural  fields. 

Howard  Coleman,  staff  writer,  appointed  as- 
sistant manager  of  NBC  Chicago  press  dept. 

Paul  B.  Evans,  formerly  with  Paul  H.  Raymer 
Co.,  station  representative  firm,  to  radio  soot 
sales  staff  of  NBC  Central  Division. 

Laura  Fairchild,  former  associate  producer,  Wil- 
liam Esty  Co.,  named  shopping  editor,  NBC- 
TV  Home  show  (Mon.-Fri.,  11  a.m.  to  noon 
EST). 

Steve  Douglas,  freelance  Washington  sportscas- 
ter,,  and  formerly  with  NBC,  named  sports 
commentator,  CBC  tv  network  at  Toronto. 

Madeline  Beatrice  Lynn  Cleary,  business  man- 
ager, network  sales  dept.,  DuMont  Tv  Network, 
married  to  Capt.  Charles  A.  Christenson. 

Frank  Fox,  creator  of  CBS-AM  and  NBC-TV 
My  Little  Margie,  father  of  girl,  Kelly  Margie. 

David  Domingquez,  69,  CBS  Hollywood  stage- 
hand since  1935,  died  March  27. 

John  Howard,  55,  senior  morning  set-up  man, 
NBC  Hollywood,  died  March  20. 

Film 

Bradford  K.  Cross,  eastern  district  sales  man- 
ager, Princeton  Film  Center,  Princeton,  N.  J., 
promoted  to  national  director  of  sales  and  pro- 
motion. 

Bernard  S.  Brody,  handling  music  clearances  for 
syndicated  Liberace  and  Life  With  Elizabeth,  tv 
films,  assigned  by  Guild  Films  to  perform  simi- 
lar duties  on  forthcoming  Florian  Zabach  tv 
film  musicals  directed  by  Duke  Goldstone. 

Al  Lee  Vine,  formerly  Chicago  manager  of 
Consolidated  Television  Sales,  assumes  similar 
duties  for  George  Bagnall  &  Associates,  recently 
named  sales  organization  for  CTS  properties. 

Ellen  Parve,  formerly  with  Shelley  Films,  To- 
ronto, to  film  production  staff,  S.  W.  Caldwell 
Ltd.,  Toronto. 

James  Neilson,  director  of  Cornwall  Produc- 
tions' Janet  Dean,  to  Sam  Bischoff  Productions, 
RKO-Pathe  Studios,  Culver  City,  as  director  on 
upcoming  For  the  Defense  tv  series.  James 
Van  Trees,  cameraman,  Warner  Bros.,  to  new 
firm  in  same  capacity. 

Bill  Harder,  assistant  director,  production  div., 
Kling  Studios  Inc.,  Chicago,  promoted  to  direc- 
tor. 

Sherman  Rose,  supervising  editor,  Gross-Krasne 


Inc.,  Hollywood,  named  director  of  tv  commer- 
cials. 

Jo  Pagano,  novelist-screen  writer,  to  William 
F.  Broidy  Productions,  Hollywood,  as  execu- 
tive assistant  in  charge  of  creative  material. 
Murray  Alper,  actor-writer,  to  same  firm  as 
assistant  to  story  editor. 

George  Raft,  star  of  /  Am  the  Law  tv  film 
series,  honored  for  25  years  in  show  business 
with  testimonial  dinner  by  Friars  Club,  Beverly 
Hills. 

Roger  and  Selby  Daley,  formerly  on  staff  of 
various  Hollywood  animated  cartoon  studios, 
and  more  recently  with  Dibujos  Animados, 
Mexico  City,  to  Gene  Peters  Associates  Inc., 
S.  F.,  as  animation  artists. 

Jerri  Zola  Alexander,  assistant  production  su- 
pervisor, Sovereign  Productions,  Hollywood, 
died  March  26,  following  a  heart  attack. 

Alberto  C.  Columbo,  65,  motion  picture-tv  mu- 
sical director  with  Family  Films,  Hollywood, 
died  March  24. 

Louis  Silvers,  64,  composer  of  popular  music 
and  musical  director  from  1937-50  CBS  Radio 
Lux  Radio  Theatre,  and  musical  director  of 
many  motion  pictures,  died  in  Hollywood  on 
March  26. 

Manufacturers 

Charles  E.  Jacobs  appointed  field  sales  repre- 
sentative in  Northern  New  Jersey  area,  Sylvania 
Electric  Products  Inc.,  N.  Y. 

Sidney  A.  Standing,  Tung-Sol  Electric  Inc., 
Bloomfield,  N.  J.,  where  he  organized  and  man- 
aged the  cathode  ray  tube  div.,  appointed  man- 
ager of  cathode  ray  tube  div.,  Raytheon  Mfg. 
Co.,  with  headquarters  in  Quincy,  Mass. 

Jacob  L.  Miller,  formerly  sales  promotion  man- 
ager, Henkel-CIauss  Cutlery,  Fremont,  Ohio, 
appointed  regional  sales  manager,  Capehart- 
Farnsworth  Co.,  Charlotte,  N.  C. 

Frank  J.  Hogan,  previously  in  sales  and  mer- 
chandising posts  with  Admiral  Corp.,  Avco  Mfg. 
Co.  and  Allen  B.  DuMont  Labs,  named  a  dis- 
trict manager  for  CBS-Columbia  in  Ohio,  Ind., 
Mich.,  and  Ky.,  with  headquarters  in  Euclid, 
Ohio. 

Thomas  R.  Joyce  appointed  general  superin- 
tendent of  production  process  control  and  Walk- 
er M.  Cordner  appointed  plant  manager  of  tape 
production,  both  within  tape  department,  Min- 
nesota Mining  &  Mfg.  Co. 

Trade  Associations 

Morse  Opper  elected  president  of  Motion  Pic- 
ture Sound  Editors,  professional,  educational 
and  social  group  of  Film,  Sound  &  Music 
Editors,  Local  776,  IATSE.  Other  officers  are 
Charles  Freeman,   vice  president;  Lawrence 


RAIN? 

Yes,  it  rains  profits 
galore  when  you 
pick  WWPA  to 
open  people's  purses 
and  keep  'em  run- 
ning into  stores  in 
this  great  Pennsyl- 
vania market! 


Contact  Burn-Smith  Co. 
for  detail?. 


Williomsport,  Pa. 
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Kaufman,  secretary;  Richard  Jensen,  treasurer, 
and  Ed  Scheid,  sergeant-at-arms. 

Richard  G.  Montgomery,  president,  own  ad- 
vertising firm,  Portland,  Ore.,  named  chairman, 
Portland  chapter,  American  Assn.  of  Advertis- 
ing Agencies,  with  Jack  Sugg,  Cole  &  Weber, 
same  city,  vice-chairman  and  Adolph  L.  Bloch, 
secretary-treasurer. 

Blount  Slade,  vice  president  and  director  of  cre- 
ative services,  Brooke,  Smith,  French  &  Dor- 
rance,  N.  Y.,  elected  chairman  of  board,  Michi- 
gan Council  of  American  Assn.  of  Advertising 
Agencies. 

Albert  D.  Hecht,  account  manager,  Bill  Sturm 
Studios  Inc.,  N.  Y.,  named  vice  president  in 
charge  of  production,  National  Television  Film 
Council. 

Frank  Burke  Jr.,  president  and  general  manager, 
KFVD  Los  Angeles  and  president,  Southern 
California  Broadcasters  Assn.,  named  to  execu- 
tive committee  for  1954  observance  of  Invest 
in  America  Week  (April  25-May  1)  in  southern 
California.  Sally  Smalley,  public  service  repre- 
sentative, SCBA,  named  to  selection  committee 
for  Alexander  Hamilton  award,  to  be  presented 
to  a  southern  California  firm  best  publicizing 
the  American  way  of  life. 

Ann  Roberts  and  Emory  Dennis  appointed  to 
fill  vacancies  on  Screen  Extras  Guild  board  of 
directors.  Ben  Bancroft  named  sergeant-at-arms 
replacing  James  Gonzales. 

George  J.  Flaherty,  business  agent,  IATSE  Stu- 
dio Projectionists  Local  165,  elected  a  Holly- 
wood AFL  Film  Council  trustee  succeeding 
James  Noblitt,  resigned. 

Norman  Land,  former  account  executive,  Fred- 
eric W.  Ziv  Co.,  to  Television  Programs  of 
America  in  similar  capacity,  covering  Philadel- 
phia, Baltimore  and  Washington. 

Government 
David  Bellin,  NBC  copywriter  before  Army  in- 
duction, promoted  to  first  lieutenant  prior  to 
discharge  this  week.  He  expects  to  return  to 
NBC  in  April. 

Representatives 
Philip  D'Antoni,  formerly  with  CBS  sales  and 
research,  to  sales  staff,  Weed  &  Co.,  station 
representatives. 

Personnel  Relations 
Hilda  Black,  director  of  public  relations,  Publi- 
cists Guild,  Hollywood,  author  of  "The  Eternal 
Miracle,"  published  this  month  (March)  by 
Dodd,  Mead  &  Co. 

D.  L.  Daniels  installed  as  president  of  Holly- 
wood Sound  Technicians  Local  695,  IATSE. 
Other  officers  include  Tom  Carman  and  Francis 
Scheid,  first  and  second  vice  presidents  respec- 
tively; John  Stack  Jr.,  secretary;  E.  Weldon 
Cole,  treasurer. 

Pat  Somerset,  assistant  executive  secretary, 
Screen  Actors  Guild,  Hollywood,  appointed  to 
California  State  Advisory  Council  on  Employ- 
ment Service,  12-man  policy  board  on  ad- 
ministration of  state  unemployment  insurance 
code. 


Advertisement 


From  where  I  sit 
6y  Joe  Marsh 


Easy  Does  It— Again! 


The  Ladies  Aid  Society  had  their 
annual  rummage  sale  the  other  night 
— and  as  soon  as  the  doors  opened, 
"Easy"  Roberts  was  inside. 

Without  a  word,  he  headed  straight 
for  the  coat  counter,  picked  out  a 
shabby  old  tweed  jacket,  and  paid  for 
it.  "Easy"  told  me  a  little  later  that 
buying  his  jacket  back  was  getting  to 
be  a  regular  habit. 

"That's  been  my  favorite  smoking 
jacket  for  years,"  he  said.  "And  my 
wife  talks  me  into  giving  it  away  reg- 
ularly. Then  I  get  to  thinking  how 
much  I  like  it  and  hurry  down  to  buy 
that  jacket  back.  This  is  the  third 
time  I've  done  it!" 

From  where  I  sit,  everyone's  en- 
titled to  his  own  preferences — whether 
it's  a  sports  jacket,  a  baseball  team, 
or  the  beverage  he  likes  to  have  with 
dinner.  For  example,  the  wife  likes 
coffee  along  with  Saturday  night  spa- 
ghetti while  I  like  a  glass  of  beer.  We 
never  try  to  "sell"  each  other  on  our 
personal  preferences. 


Copyright,  1954,  United  States  Brewers  Foundation 
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Ohio  State  Radio-Tv 
Institute  Underway 

Formal  sessions  begin  Wednes- 
day, with  allied  groups  be- 
ginning meetings  today. 

HIGHLIGHTS  of  Ohio  State  U.'s  24th  annual 
Institute  for  Education  by  Radio-Television,  to 
be  held  Wednesday  through  Saturday  at  the 
Deshler-Hilton  Hotel,  Columbus,  have  been 
announced.  Allied  groups,  in  conjunction  with 
IERT,  have  scheduled  meetings  beginning  to- 
day (Monday)  and  lasting  to  Sunday. 

Two  featured  speakers  at  IERT  general  ses- 
sions will  include  NARTB  President  Harold 
E.  Fellows,  who  will  address  the  Institute's 
annual  dinner  Friday  evening,  and  U.  S.  Infor- 
mation Agency  Chief  Theodore  C.  Streibert, 
who  will  be  main  speaker  at  the  Thursday  even- 
ing dinner  in  cooperation  with  the  National 
Assn.  of  Educational  Broadcasters. 

FCC  Chairman  Rosel  H.  Hyde  will  speak 
at  an  NAEB  luncheon  Thursday. 

Other  general  sessions  are  those  Wednesday 
evening,  when  talks  will  be  made  on  "What 
Future  Broadcasting? — Radio  in  a  Television 
Age";  "How  Good  Is  Uhf?"  and  "Have  Educa- 
tional Television  Stations  a  Future?"  and  on 
Saturday  morning  when  educational  television 
programming  will  be  discussed  and  outstand- 
ing U.  S.  local  educational  programs  demon- 
strated, in  cooperation  with  American  Council 
for  Better  Broadcasts. 

The  first  day's  preliminary  sessions  will  in- 
clude a  morning  meeting  by  Assn.  for  Educa- 
tion by  Radio-Television;  an  AERT  luncheon 
to  be  addressed  by  William  Hodapp,  executive 


director  of  Teleprograms  Inc.;  an  afternoon 
AERT  session,  and  an  evening  meeting  for 
chairmen  and  secretaries  of  work-study  and 
special  interest  groups. 

Work-study  groups  will  convene  Thursday, 
Friday  and  Saturday  mornings  and  special  in- 
terest groups  will  meet  Thursday  and  Friday 
afternoons. 

Allied  groups  have  scheduled  meetings  as 
follows: 

Today  (Monday)— All-day  NAEB  board  meet- 
ing. 

Tuesday — All-day  meetings  of  Assn.  of  Junior 
Leagues  Inc.,  NAEB  board,  Alpha  Epsilon  Rho 
(national  radio-tv  fraternity)  and  an  evening 
meeting  of  NAEB's  In-School  Committee. 

Wednesday — Breakfast  by  Junior  Town  Meet- 
ing League's  board  of  trustees,  all-day  meeting 
of  Alpha  Epsilon  Rho  and  morning  "coffee  hour" 
by  AERT. 

Thursday — Breakfast  by  JTML's  board,  council, 
consultants  and  representatives;  all-day  meeting 
of  Alpha  Epsilon  Rho,  and  the  NAEB  luncheon 
featuring  FCC  Chairman  Hyde  as  speaker. 

Friday — Round  table  luncheon  for  Joint  Com- 
mittee on  Educational  Television. 

Saturday — Afternoon  meetings  of  Intercollegi- 
ate Broadcasting  System's  governing  council  and 
ACBB  and  an  evening  dinner  meeting  by  ACBB, 
followed  by  an  ACBB  panel  meeting  on  "Oriental- 
Occidental  Understanding  Through  Radio  and 
Television." 

Sunday — Morning   meeting   of   IBS   board  of 

directors. 

WHLI  Scholarship  Fund 
Honors  Elias  Godofsky 

ESTABLISHMENT  of  a  scholarship  fund  for 
Long  Island  High  School  students  in  the  mem- 
ory of  the  late  Elias  Godofsky,  founder  and 
first  president  of  WHLI  Hempstead,  has  been 
announced  by  Paul  Godofsky,  president  and 
general  manager  of  WHLI.  A  $500  scholarship 
will  be  awarded  to  an  outstanding  student  for 
attendance  at  Hofstra  College,  Hempstead. 
A  station  spokesman  said  that  Elias  Godofsky" 


had  planned  the  creation  of  annual  scholarship 
awards  by  WHLI  before  his  death  in  November 
1951.  He  added  that  the  station  intends  to 
hold  an  essay  contest  dealing  with  the  foster- 
ing of  brotherhood  in  the  Long  Island  com- 
munity, a  project  to  which  Mr.  Godofsky 
had  given  much  of  his  time  and  effort,  as  a 
basis  for  choosing  outstanding  high  school 
students.  Final  selection  of  the  scholarship 
winner  will  be  made  by  Hofstra  College. 

Emerson's  Abrams  Gives 
WQED  (TV)  Educ.  Grant 

EDUCATIONAL  television  "cannot  be  a 
charity  patient  dependent  upon  the  benevolence 
of  commercial  interests,"  Benjamin  Abrams, 
president  of  Emerson  Radio  &  Phonograph 
Corp.,  said  Thursday  night  in  presenting  to 
WQED  (TV)  Pittsburgh  the  third  of  the  $10,- 
000  grants  offered  by  Emerson  to  the  first  ten 
non-commercial  educational  tv  stations  in  the 
U.  S. 

Speaking  at  the  dedication  of  WQED,  Mr. 
Abrams  said  educational  programs  on  com- 
mercial stations  are  "just  a  drop  in  the  bucket, 
and  a  very  unsatisfactory  drop,  at  that."  He 
asserted: 

"It  is  obvious  that  commercial  television 
exists  to  make  money,  and  that  it  as  it  should 
be.  But,  more  and  more  non-commercial  edu- 
cational stations  must  be  created  to  exist  side 
by  side  with  commercial  television.  They  must 
be  independent." 

Earlier  recipients  of  $10,000  Emerson  educa- 
tional television  grants  were  KUHT  (TV)  Hous- 
ton and  KTHE  (TV)  Los  Angeles. 

USC  Students  Organize 
Television  Fraternity 

WITH  intentions  to  expand  nationally,  four 
U.  of  Southern  California  students  have  formed 
Tau  Alpha  Sigma  tv  fraternity.  Believed  to 
be  the  first  national  tv  fraternity,  it  was  founded 
for  the  advancement  of  tv  arts  and  sciences 
"and  to  bring  together  academically  trained 
students  and  professionals  of  the  industry;  and 
foster  cooperation  between  students  and 
faculty  for  the  advancement  of  television,  both 
artistically  and  scientifically;  and  to  provide 
honorary  recognition  to  those  so  meriting." 

Associate  members  include  Klaus  Landsberg, 
vice  president  and  general  manager,  KTLA  (TV) 
Los  Angeles;  William  Sener,  head  of  USC's 
telecommunications  department;  Seymour  Klate, 
art  director,  ABC-TV  Hollywood;  Ernest  Lee, 
personnel  director,  KTTV  (TV);  and  Ivan 
Campbell,  program  director,  KTHE  (TV)  Los 
Angeles. 

Founding  students  are  Dave  Worth,  Barbara 
Lindemann,  Ken  Himes  and  Tom  Pflinlin. 


N.  Y.  School  Tv  Charter  Due 

SPOKESMAN  for  Metropolitan  Educational 
Television  Assn.,  N.  Y.  has  reported  that  with 
passage  of  legislation  granting  power  to  New 
York  Board  of  Regents  for  establishment  of 
non-commercial,  educational  tv  stations  in  the 
state,  the  group  is  expected  to  receive  its  charter 
from  regents  within  the  next  few  weeks.  META 
filed  for  the  charter  several  months  ago  but  was 
advised  by  regents  that  enabling  legislation  had 
to  be  approved.  Last  fortnight,  Gov.  Thomas 
E.  Dewey  on  March  25  signed  a  bill  giving 
regents  full  authority  to  incorporate  groups  for 
constructing,  owning  and  operating  educational 
tv  stations  in  the  state.  META  hopes  to  operate 
a  tv  station  in  the  New  York  metropolitan  area 
and  will  begin  a  campaign  for  funds  after  the 
charter  is  issued. 


"S"  CURVE  means  "Sales"  Curve  when  it  comes  to 
BROADCASTING'TELECASTING.  For  here's  a  weekly 
magazine  whose  every  item,  from  cover  to  cover, 
is  as  imperative  as  a  telephone  ring  when  it  arrives  on 
the  desks  of  16,230  sales-making,  decision-making 
users  of  radio  and  television  in  one  of  the  greatest 
industries  in  the  world.  Yes,  when  BROADCASTING* 
TELECASTING  is  picked  up  each  Monday  morning,  16,230 
very  important  pairs  of  eyes  perk  up  and  let  your 
advertising  perk  them  up  to  what  you  have  to  tell  them 
in  the  pages  of  one  of  the  greatest — if  not  the  greatest — 
publications  in  modern  radio  and  television. 
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AWARDS 


K).  S.  U.  IERT  CITES 
RADIO  STATIONS 

Annual  awards  to  be  made  in 
Columbus  this  week. 

RADIO  awards  and  honorable  mentions  of  the 
18th  American  Exhibition  of  Educational  Ra- 
dio &  Television  Programs,  held  in  conjunction 
with  the  annual  Ohio  State  U.  Institute  for 
Education  by  Radio-Television  being  held  this 
week  in  Columbus  (see  story  page  78),  are 
being  announced  today  (Monday). 

Similar  awards  in  television  were  to  be  an- 
nounced. The  radio  awards  are  based  on  pro- 
grams entered  by  U.  S.  and  Canadian  stations, 
networks  and  organizations  in  10  categories. 
Awards  were  as  follows: 

Group  1.  National — Network  or  Transcription 

CLASS  1— To  Special  Interest  Groups:  Wom- 
en's, Agriculture,  Religious,  etc. 

First  Award.  Trans-Canada  Matinee.  CBC,  on 
CBL  Toronto  and  CBC  Trans-Canada  Network. 

Special  Award.  The  Eternal  Light,  NBC  in 
cooperation  with  the  Jewish  Theological  Semi- 
nary of  America,  N.  Y. 

CLASS" 2— Cultural:  Drama,  Science,  Literature, 
Music  (not  straight  music) 

First  Award.  CBC  Wednesday  Night,  CBC,  on 
CBL  Toronto  and  CBC  Trans-Canada  Network. 

Honorable  Mention.   NBC  Lecture  Hall,  NBC. 

CLASS  3 — Personal  and  Social  Problems 

First  Award.  The  Challenge  of  Our  Prisons, 
NBC. 

Honorable  Mention.  The  Way  of  Children, 
CBC,  on  CJBC  Toronto  and  CBC  Dominion  Net- 
work. 

CLASS  4— Public  Affairs 

First  Award.  Press  Conference,  CBC,  on  CBO 
Ottawa  and  CBC  Dominion  Network. 

Honorable  Mention.  Travel  Documentaries, 
CBC,  on  CBL  Toronto  and  CBC  Trans-Canada 
Network. 

CLASS  5— Basic  Freedoms 

First  Award.  Letter  From  Father,  UN  Radio 
and  UNESCO,  on  various  stations  in  the  English- 
speaking  world  and  on  ABC. 

Honorable  Mention.  Broadcasts  from  the  Cou- 
chiching  Conference,  CBC,  on  CBL  Toronto  and 
CBC  Trans-Canada  Network. 

CLASS  6— Special  One-Time  Broadcasts 

First  Award.  The  Vigil,  CBC.  on  CBM  Mon- 
treal and  CBC  Trans-Canada  Network. 

First  Award.  Peace  on  Earth,  UN  Radio,  on 
WNBC  New  York  City  and  NBC. 

Honorable  Mention.  Prayers  for  the  President, 
MBS,  on  WOR  New  York  and  MBS. 

CLASS  7— Children  and  Youth  (Out-of -School 
Listening) 

First  Award,  Roundabout,  CBC,  on  CBU  Van- 
couver, B.  C,  and  CBC  Trans-Canada  Network. 

First  Award.  Cuckoo  Ciock  House,  CBC,  on 
CJBC  Toronto  and  CBC  Dominion  Network. 

CLASS  8— For  In-School  Use  by  Pupils  in 
Primary  Grades 

No  awards. 

CLASS  9 — For  In-School  Use  by  Pupils  in  In- 
termediate Grades 
No  awards. 

CLASS   10— For  In-School  Use  by  Pupils  in 
Junior  and  Senior  High  School 
No  awards. 

Group  II.  Regional  Networks,  Regional  Organiza- 
tions, and  Regional  and  Clear-Channel 
Stations  (5  to  50  kw) 
CLASS  1 — To  Special  Interest  Groups:  Wom- 
en's, Agriculture,  Religious,  etc. 
No  first  award. 

Honorable  Mention.  Happy  Home,  KMBC 
Kansas  City,  on  KMBC  and  KFRM,  Kansas  City. 

CLASS  2 — Cultural:  Drama,  Science,  Literature, 
Music  (not  straight  music) 

First  Award.  The  Classical  Tradition,  KUOM 
Minneapolis  (U.  of  Minnesota). 

Honorable  Mention.  Let's  Think  for  Ourselves, 
KMBC  and  KFRM  Kansas  City  in  cooperation 
with  U.  of  Kansas  City. 

CLASS  3 — Personal  and  Social  Problems 

First  Award.  Marika  Speaks.  WILL  Urbana, 
m.  (U.  of  Illinois),  on  the  NAEB  tape  network. 

Honorable  Mention.  Youth.  Town  Forum  of  the 
Air,  KLX  and  KLX-FM  Oakland,  Calif. 

CLASS  4— Public  Affairs 

First  Award.  Opinion  Unlimited,  KGW  Port- 
land, Ore. 

First  Award.  Why  Do  They  Do  It?,  CKWX  Van- 
couver, B.  C. 

Honorable  Mention.  This  Week,  CFAC  Calgary, 
Alberta. 

Honorable  Mention.  Church  World  News,  Board 
of  Publication.  United  Luthern  Church  in  Amer- 
ica, Philadelphia,  broadcast  in  four  editions  on 
WPEN  Philadelphia,  WIS  Columbia,  S.  C,  KTBC 
Austin  Tex.,  and  KSO  Des  Moines. 

Special  Award.  World  Affairs  Forum,  KOMO 
Seattle  in  cooperation  with  Seattle  World  Affairs 
Council. 

CLASS  5 — Basic  Freedoms 

First  Award.  They  Fought  Alone  WUOM  Ann 


Another  first  for  WMCT.  Telecast  direct  from  the 
stage  of  the  Handy  Theatre,  Memphis1  leading  Negro 
theatre,  each  Saturday  night  from  11:10-12:00  Mid- 
night over  WMCT — an  all-Negro  amateur  program. 

Emceed  by  Dick  Cook,  and  featuring  outstanding 
Negro  amateurs  from  the  entire  Mid-South  area,  the 
program  has  developed  a  tremendous  audience  among 
Memphis'  and  the  Mid-South's  vast  Negro  population. 

Results?  Let  us  tell  you  about  the  success  stories 
now  being  enjoyed  by  those  advertisers  who  are  cash- 
ing in  on  this  outstanding  "first." 

participating  spots  now  available 
.  .  .  see  your  nearest  Branham  man 


1  WMCT  | 

WMC               WMCF  WMCT 

CHANNEL  5  •  MEMPHIS 

NOW  100,000  WATTS 
Memphis'  first      ■      NBC-TV— BASIC 

Y\i   C»_«.;A>.               H        Also  affiliated  with  ABC 

TV  Station          ■           and  DUMONT 

1      National  Representatives              Owned  and  Operated  by 
The  Branham  Company                The  Commercial  Appeal 
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Arbor,  Mich.   (U.  of  Michigan)   on  WUOM  and 

NAEB  Tape  Network. 
Honorable    Mention.    Portland    City  Council, 

KGW  Portland,  Ore. 

CLASS  6 — Special  One-Time  Broadcasts 
First  Award.    The  Phoenix,  KOIN  Portland, 

Ore.,  in  cooperation  with  Oregon  State  Forestry 

Dept. 

First  Award.  Story  of  a  Tornado,  KFAB 
Omaha,  Neb. 

Honorable  Mention.  The  Dream  That  Grew, 
to  Radio  Dept.,  New  York  U.,  on  WNYC  New 
York. 

CLASS  7— Children  and  Youth  (Out-of -School 
Lstening) 

First  Award.  Young  Book  Reviewers,  WMCA 
New  York. 

Honorable  Mention.  The  Children's  Circle, 
WGBH  Boston  (Lowell  Institute  Cooperative 
Broadcasting  Council). 

Honorable  Mention.  Tfie  Ezio  Pinza  Show, 
WNBT  (TV)  New  York,  on  WNBC  New  York. 

CLASS  8— For  In -School  Use  by  Pupils  in 
Primary  Grades 

First  Award.  The  Magic  Book,  KMBC  and 
KFRM  Kansas  City  in  cooperation  with  Kansas 
City  Public  Schools. 

Honorable  Mention.  Music  Time,  KMBC  and 
KFRM  Kansas  City  in  cooperation  with  Kansas 
Citv  Public  Schools. 

CLASS  9— For  In-School  Use  by  Pupils  in 
Intermediate  Grades 

First  Award.  Senorita  Jones,  to  Board  of  Edu- 
cation Station  WNYE  New  York,  on  WNYE  and 
WNYC  New  York. 

Honorable  Mention.  Americans  to  Remember, 
Board  of  Education.  WNYE,  on  WNYE  and  WNYC 
New  York. 

CLASS  10— For  In-School  Use  by  Pupils  in 
Junior  and  Senior  High  School 

First  Award.  Discoveries  in  Words,  to  Depts. 
of  Education  of  Western  Provinces,  on  CBW 
Winnipeg  and  CBC  Western  Regional  Network. 

First  Award.  People  and  Places,  Wisconsin 
School  of  the  Air,  U.  of  Wisconsin,  on  WHA 
Madison  and  Wisconsin  State  Fm  Network. 

Special  Award.  Sky  Trails.  WUOM  Ann  Arbor 
(U.  of  Michigan),  on  Michigan  "tape  network" 
including  31  commercial  stations. 

UNCLASSIFIED  PROGRAM— (Music  Simul- 
casts) 

Special  Award.  New  Dimensions,  WMAQ  and 
WMAQ-FM  Chicago. 

Group  III.  Local  Organizations  and  Local 
Stations  (less  than  5  kw) 
CLASS  1 — Special  Interest  Groups:  Women's, 
Agriculture,  Religious,  etc. 

First  Award.  Meet  Your  PTA.  KFRE  Fresno, 
Calif. 

CLASS  2 — Cultural:  Drama,  Science,  Literature, 
Music  (not  straight  music) 

First  Award.  Poets'  Playhouse,  to  Radio  House, 
U.  of  Texas,  on  KNOW  Austin. 

Honorable  Mention.  Music  for  the  Coyinois- 
seur  With  David  Randolph,  WYNC  New  York. 

CLASS  3— Personal  and  Social  Problems 

First  Award.  Document:  Deep  South,  to  Sta- 
tion WUtDA  University,  Ala.  (U.  of  Alabama). 

Honorable  Mention.  Michigan — 2,000  A.D.. 
WUOM  Ann  Arbor  (U.  of  Michigan). 

CLASS  4— Public  Affairs 

No  first  award. 

Honorable  Mention.  Campus  Press  Conference, 
WNYC  and  WNYC-FM  New  York. 

Monorable  Mention.  The  Churchmen's  Forum. 
Illinois  Church  Council  and  Springfield  Council 
of  Churches,  on  WTAX  and  WTAX-FM  Spring- 
field. 

CLASS  5— Basic  Freedoms 

First  Award.  Civil  Rights:  An  Evolving  Con- 
cept in  Democracy,  Howard  U.  and  WCFM  Wash- 
ington, D.  C. 

CLASS  6 — Special  One-Time  Broadcasts 

First  Award.  Peter  Potter  Rings  the  Bell. 
CHUM  Toronto,  Ont. 

Honorable  Mention.  Dan'l  Boone's  Reunion 
with  Kentucky,  to  Dept.  of  Radio  Arts,  U.  of 
Kentucky,  on  WBKY  Lexington  and  42  Kentucky 
commercial  stations. 

CLASS  7— Children  and  Youth  (Out-of-School 
Listening ) 

No  first  award. 

Honorable  Mention.  Candy  Cane  Lane,  South 
Dakota  School  of  the  Air,  U.  of  South  Dakota, 
on  KUSD  Vermillion. 

CLASS  8— For  In-School  Use  by  Pupils  in 
Primary  Grades 

First  Award.  Radio  Music  Time,  Radio  School- 
house  of  Western  New  York,  on  WFCB  Dunkirk 
and  WJTN  Jamestown,  N.  Y. 

Honorable  Mention.  Radio  Storytime,  Radio 
Schoolhouse  of  Western  New  York,  on  WFCB 
Dunkirk  and  WJTN  Jamestown,  N.  Y. 

CLASS  9— For  In-School  Use  by  Pupils  in 
Intermediate  Grades 

No  first  award. 

Honorable  Mention.  A  World  of  Wonders, 
Radio  House,  U.  of  Texas,  on  KTXN  Austin. 

CLASS  10— For  In-School  Use  by  Pupils  in 
Junior  and  Senior  High  School 

First  Award.  The  World's  a  Stage,  Board  of 
Education,  WNYE  New  York  on  WNYE  and 
WNYC  New  York. 

Honorable  Mention.  Illiad  and  Odyssey,  Board 
of  Education,  KSLH-FM  St.  Louis. 

Honorable  Mention.  So  to  Speak,  Board  of 
Education,  WBOE  Cleveland. 

Honorable  Mention.  Voici  la  France,  Board  of 
Education,  WNYE  New  York,  on  WNYE  and 
WNYC  New  York. 


HARRY  NOVIK  (I),  general  manager  of 
WLIB  New  York,  accepts  the  first  award 
ever  made  to  a  radio  station  by  the  Na- 
tional Assn.  for  the  Advancement  of  Col- 
ored People  "for  substantial  contribution 
to  the  development  of  interracial  under- 
standing." Making  the  presentation  are 
Dr.  Channing  Tobias  (c),  NAACP  chair- 
man, and  Walter  White,  NAACP  execu- 
tive secretary  and  WLIB  commentator. 

SDX  to  Present  Awards 
In  Ceremony  April  13 

ANNUAL  awards  presentation  of  Sigma  Delta 
Chi,  national  professional  journalistic  fraternity, 
for  'radio,  television,  press  and  research  will 
be  made  at  a  dinner  in  New  York  April  13. 

Victor  E.  Bluedorn,  executive  director  for 
SDX  awards,  announced  judging  of  entries 
and  selection  of  winners  have  been  completed 
in  all  divisions.  Nominations  were  submitted 
by  radio-tv  stations,  newspapers,  magazines 
and  other  groups. 

Honors  will  be  received  by  10  individuals 
on  their  own  behalf,  while  representatives  of 
a  radio  and  television  station  each,  as  well 
as  two  newspapers  and  a  magazine,  will  accept 
honors  extended  to  their  organizations.  Win- 
ners will  receive  the  Bronze  Medallion  and 
plaque  for  distinguished  service  in  journalism. 

The  national  awards  have  been  presented 
annually  since  1932.  Fifty-two  judges  par- 
ticipated in  naming  winners  from  674  nomina- 
tions in  all  divisions.  General  arrangements 
for  the  ceremony  are  being  handled  by  a  com- 
mittee under  Kenneth  Kramer,  editor  of  Busi- 
ness Week.  Sidney  Eiges,  NBC  vice  president 
for  press  and  publicity,  will  serve  on  a  program 
committee. 


Johnson,  Murrow  Win 
Tv  Reporting  Awards 

GERALD  W.  JOHNSON,  WAAM  (TV)  Balti- 
more commentator,  and  CBS  newscaster 
Edward  R.  Murrow  last  week  received  $500 
Sidney  Hillman  Foundation  Awards  for  out- 
standing television  reporting  in  1953. 

Mr.  Johnson  was  honored  for  telecasts  deal- 
ing with  the  government  security  program, 
Congress  and  civil  liberties.  Mr.  Murrow's 
award  was  for  "splendid  examples  of  the  use 
of  television  as  a  medium."  It  was  received  in 
his  behalf  by  Fred  W.  Friendly,  who  is  Mr. 
Murrow's  co-producer  on  See  It  Now. 

Sidney  Hillman  Foundation  is  a  joint  in- 
dustry-union venture  established  in  1947. 


Davis,  Murrow  Top 
Overseas  Press  List 

OVERSEAS  Press  Club  at  its  annual  dinner 
last  Monday  in  New  York  presented  to  Elmer 
Davis,  ABC  news  analyst,  its  award  for  the 
"best  radio  interpretation  of  foreign  affairs" 
during  1953  and  to  Edward  R.  Murrow,  CBS 
commentator,  a  companion  award  for  the  "best 
television  interpretation  of  foreign  news." 

Award  for  the  "best  consistent  radio  report- 
ing from  abroad"  went  to  Howard  K.  Smith, 
European  news  chief  for  the  CBS  Radio  and 
Tv  networks.  David  Schoenbrun,  CBS  Paris 
correspondent,  was  runner-up  to  Mr.  Smith; 
Eric  Sevareid,  CBS  chief  Washington  corres- 
pondent, was  runner-up  to  Mr.  Davis;  John 
Daly,  ABC  vice  president  in  charge  of  tv  news, 
special  events  and  public  affairs,  was  runner-up 
to  Mr.  Murrow. 

Mr.  Murrow,  who  arrived  at  the  dinner  late 
because  of  his  regular  7:45-8  p.m.  newscast, 
was  greeted  by  a  spontaneous  ovation,  the  en- 
tire group  standing  and  applauding  until  he 
was  seated.  For  heading  the  campaign  to  raise 
funds  for  a  Memorial  Press  Center,  to  be 
opened  in  New  York  in  August,  Mr.  Murrow 
was  given  a  gold  membership  card. 


Porter  to  Present  Awards 

PAUL  PORTER,  Washington  radio-tv  attor- 
ney and  former  FCC  Chairman,  will  make 
the  presentation  of  this  year's  Peabody  Awards 
for  the  outstanding  programs  of  1953  at  the 
Radio  &  Television  Executives  Society  lunch- 
eon April  14  at  New  York's  Hotel  Roosevelt. 
Mr.  Porter,  a  member  of  the  Peabody  Com- 
mittee, will  substitute  for  the  committee's 
chairman,  Edward  Weeks,  who  is  in  England. 
Dean  John  E.  Drewry,  U.  of  Georgia's  Henry 
W.  Grady  School  of  Journalism,  under  whose 
auspices  the  awards  are  made,  will  announce 
the  winners. 


CITATION  from  the  Jewish  Theological 
Seminary  of  America  is  presented  by 
Emil  Hirschfeld  (I),  program  chairman, 
to  Ward  Quaal,  vice  president  and  as- 
sistant general  manager  of  Crosley  Broad- 
casting Corp.,  who  accepts  for  Crosley 
Board  Chairman  J.  D.  Shouse,  for  carry- 
ing on  WLW  Cincinnati  the  NBC  program 
Eternal  Light,  which  dramatizes  efforts  of 
the  Jewish  faith  and  culture  for  "brother- 
hood and  intergroup  understanding." 
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GEORGE  STORER  JR. 
ELECTED  AS  V.P. 

KGBS-AM-TV  managing  direc- 
tor will  head  Storer's  planning 
and  finance  division. 

ELECTION  of  George  B.  Storer  Jr.,  man- 
aging director  of  KGBS-AM-TV  San  Antonio, 
as  vice  president  in  charge  of  planning  and  fi- 
nances of  the  Storer  Broadcasting  Co.  is  being 
announced  today  by  SBC  President  George  B. 
Storer. 

Bill  Michaels,  manager  of  KGBS-AM-TV 
and  former  Texas  sports  broadcaster  and  news- 
paperman, was  promoted  to  succeed  Mr.  Storer 
as  managing  director  of  KGBS-AM-TV. 

The  new  Storer  Broadcasting  vice  president 
will  assume  his  new  duties  immediately  at  the 
Miami  Beach  headquarters  of  the  company.  The 
office  of  planning  and  finance,  it  was  explained, 
is  a  newly-created  division  dealing  with  the 
future  expansion  program  of  Storer  Broadcast- 


MR.  STORER  JR. 


MR.  MICHAELS 


ing,  which  operates  multiple  broadcast  proper- 
ties and  is  the  largest  entity  in  the  industry, 
aside  from  the  networks. 

Before  he  became  managing  director  of  the 
Storer  stations  in  San  Antonio,  Mr.  Storer  had 
been  in  charge  of  WAGA-TV  Atlanta  from 
its  inception.  He  is  a  director  of  Storer  Broad- 
casting and  the  Standard  Tube  Co.  of  Detroit. 


Blayton  Buys  KREL-AM-FM 
From  Matherne  for  $75,000 

SALE  of  KREL-AM-FM  Baytown,  Tex.,  from 
Robert  Matherne  and  associates  to  J.  B.  Blay- 
ton Sr.  and  associates  for  $75,000  was  an- 
nounced last  week.  Sale  is  subject  to  FCC 
approval. 

Mr.  Blayton  owns  WERD  Atlanta,  Ga.,  and 
is  part  owner  of  a  new  national  Negro  net- 
work. The  transaction  was  handled  by  the 
Atlanta  office  of  Allen  Kander  and  his  asso- 
ciate, Paul  Chapman. 

Seven-year-old  KREL  operates  on  1360  kc 
with  1  kw  fulltime,  directional.  Baytown  is  a 
suburb  of  Houston. 


Clark  Expands  in  Chicago 

EXPANSION  of  quarters  and  appointment  of 
Hub  Jackson  to  Chicago  office  as  account  ex- 
ecutive has  been  announced  by  George  W. 
Clark  Inc.,  radio-tv  station  representative  firm. 
The  firm  moved  from  10th  to  18th  floor  at  333 
N.  Michigan  Ave.  April  1.  Mr.  Jackson  has 
been  in  charge  of  the  Chicago  office  of  Joseph 
Hershey  McGillvra,  station  representative  firm, 
for  the  past  two  years,  and  previously  was 
vice  president  at  Russel  M.  Seeds  Co.  there. 
Other  expansion  plans  are  to  be  announced 
in  the  near  future,  according  to  Mr.  Clark, 
head  of  the  firm  and  Chicago  manager. 
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TEL- INSTRUMENT 

offers  you  this 

TYPE  2200  SYNCHRONIZING 
SIGNAL  GENERATOR 

at  our  standard  price 

$2100  EACH 

(half  the  cost  of  any  other 
unit  of  comparable  quality) 

Safeguard  your  operation  with  a 
standby  sync  generator  as  well 
as  an  operating  unit  for  no  more 
than  the  price  of  any  single  com- 
petitive equipment.  This  is  the 
high  quality,  TIC  Type  2200  that 
has  won  acceptance  with  the 
nation's  leading  TV  broadcasters 
and  manufacturers. 

•Less  cabinet.  F.O.  B.  plant. 


SPECIFICATIONS: 

Five  output  signals  of  either  polarity  at  5  volts  peak-to-peak 

across  75  ohms:  (1)  RETMA  sync,  (2)  vertical  drive,  13)  blanking, 

(4)  horizontal  drive,  and  (5)  blanking  plus  bar  and  dot  linearity. 

High  stability,  unaffected  by  tube  aging. 

Binary  dividers  employed  so  that  no  adjustments  are  necessary 

or  possible  for  divider  chain  or  RETMA  sync. 

All  leading  and  trailing  edges  of  output  signals  controlled  by 

precision  delay  line. 

Eight  steps  of  vertical  blanking  instantly  available  as  follows: 
4%,  4.76%,  5.34%,  6.1%,  6.66%,  7.43%,  8.0%  and  8.76% 
of  vertical  period. 

Means  provided  for  compensation  of  signal  delays  for  cable  up 

to  a  thousand  feet. 

Built-in  bar  and  dot  generator  provides  20  vertical  and  15  hori- 
zontal bars  less  those  lost  due  to  blanking  in  the  whole  period. 
Signal  generator  can  be  locked  to  60  cycle  line,  self-contained 
crystal  oscillator,  or  an  external  frequency  source.  Power  re- 
quirement approximately  700  watts,  105  to  125  volts,  60  cycles. 
Supplied  complete  with  heavy  duty,  electronically-regulated 
power  supply. 

Deluxe  steel  cabinet,  83"  H  x  22"  W  x  18"  D,  can  be  supplied 
at  additional  cost. 


COMPLETE  SPECIFICATIONS  AVAILABLE 
ON  TIC'S  COLOR. TV  PACKAGE 


T<tl-fttstrum<tttt  Co.fnc. 

728  GARDEN  STREET,  CARLSTADT,  NEW  JERSEY 
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Com  C&ifra/ 
Missouri 

kfh1 


Reach  this  central  Mis- 
souri market  with  186,- 
323  radio  families  *  and 
a  consumer  income  of 
$698,285,000*,  in  a 
thirty  county,  four  city, 
Vi  my  area  covered  by 
KFAL. 

SRDS  and  Sales  Management  Survey 
Write  today  for  particulars! 


900  Kc 
FULTON, 


A  L 

1,000  Watts 
MISSOURI 


STATIONS 


Ko .  1  Radio  Buy 


in  New  Haven 


Merchandising 

more  guaranteed  in-store 
■,v  food    display    than  any 
other  New  Haven  station. 


Programs 

live  wire  local  plus  NBC 
.  affiliation  -  proven 
audience. 

•   •  '•  •   •  • 

Saturation 

run  of  station  •  day  and 
j'  night  •  20  spots  a  week 

•  1-13-26  week  package 

•  $45  —  $48 — $60  per 
week. 

—  three  steps  cover  — 
New  Haven's  ultra-rich 
market  on 

WNHC 

r  a  d  i  d  •  ask  katz 


WRATHER-ALVAREZ  SELL  KOTV  (TV) 
FOR  $4  MILLION  TO  WHITNEY  FIRM 

New  York  investment  firm  turns  to  broadcasting  field  after  capital 
ventures  in  other  growth  industries.  Sale  is  subject  to  FCC  okay. 


ENTRY  of  John  Hay  (Jock)  Whitney  interests 
into  television  broadcast  station  ownership  was 
announced  last  week  with  the  signing  of  a  $4 
million  contract  to  buy  KOTV  (TV)  Tulsa 
from  Helen  Alvarez,  Jack  D.  Wrather  Jr.  and 
Mazie  Wrather,  subject  to  customary  FCC  ap- 
proval. 

A  new  firm  organized  and  wholly  owned  by 
J.  H.  Whitney  &  Co.  acquired  the  41/>-year-old 
ch.  6  station  in  a  transaction  negotiated  by 
Howard  E.  Stark,  radio  and  television  station 
broker,  New  York,  and  announced  Friday  by 
the  Whitney  firm  and  the  sellers,  Mrs.  Alvarez, 


J.  H.  Whitney  &  Co.,  parent  of  the  purchasing 
corporation,  is  a  venture  capital  firm  organized 
by  Mr.  Whitney  in  1946  to  finance  the  develop- 
ment of  growth  industries.  Companies  in  which 
it  has  major  investments  include  Spencer 
Chemical  Co.,  Minute  Maid  Corp.,  Great 
Northern  Paper  Co.,  Morton  Packing  Co.,  and 
others  in  power  tool,  home  equipment,  oil  and 
natural  gas  and  oil  refining  fields.  ' 

The  Whitney  company  also  has  furnished  the 
capital  for  community  television  systems  in  six 
cities.  The  systems,  constructed  and  operated 
by  Jerrold  Electronics  Corp.,  Philadelphia,  are: 


PURCHASE  of  KOTV  (TV)  Tulsa  by  J.  H.  Whitney  &  Co.,  New  York,  is  signed  by 
C.  Wrede  Petersmeyer,  partner  in  the  Whitney  venture  capital  firm.  Others  (I  to  r): 
Seated— Helen  Alvarez,  Jack  D.  Wrather  Jr.  and  Mazie  Wrather,  principal  sellers. 
Standing— Howard  E.  Stark,  station  broker  who  negotiated  the  purchase,  and  Robert 
F.  Bryan,  a  Whitney  partner,  who  still  serve  on  the  board  of  the  new  company. 


Mr.  Wrather  and  Mrs.  Wrather,  his  mother. 

Individually  and  through  General  Television 
Inc.,  the  Wrather-Alvarez  group  owns  all  stock 
of  KOTV.  They  also  are  principal  owners  of 
KFMB-AM-TV  San  Diego.  Additionally,  Mr. 
Wrather  has  a  grant  for  ch.  44  in  Boston  and 
he  and  Mrs.  Alvarez  have  interests  in  a  bid 
for  ch.  10  at  Corpus  Christi. 

Although  for  the  present,  there  are  no  indi- 
cations of  the  Whitney  organization  acquiring 
other  broadcast  stations,  news  of  the  KOTV 
purchase  kindled  speculation  that  such  an  in- 
terest may  be  aroused  at  a  later  date. 

The  purchasing  company  is  Osage  Broad- 
casting Corp.  and  is  headed  by  C.  Wrede  Peters- 
meyer, a  Whitney  partner  who  represented  his 
firm  in  the  negotiations. 

Mrs.  Alvarez  and  Mr.  Wrather  will  be  mem- 
bers of  the  Osage  Broadcasting  board  of  di- 
rectors, along  with  President  Petersmeyer  and 
two  other  Whitney  partners,  William  H.  Jack- 
son and  Robert  F.  Bryan. 

Mr.  Wrather  is  an  independent  oil  producer 
of  Dallas  and  Los  Angeles  and  has  served  as 
president  of  KOTV.  He  is  also  a  film  producer. 
Mrs.  Alvarez,  of  Tulsa,  has  been  general  man- 
ager as  well  as  co-owner. 

In  a  statement  for  himself,  his  mother  and 
Mrs.  Alvarez,  Mr.  Wrather  said:  "We  are  very 
proud  of  KOTV  and  are  relinquishing  our 
ownership  reluctantly  in  order  that  we  may 
devote  more  time  to  other  interests  we  have 
acquired  since  our  first  venture  into  television 
in  Tulsa." 


Williamsport,  Pa.;  Fairmont  and  Clarksburg, 
W.  Va.;  Walla  Walla,  Wenatchee  and  Rich- 
land, Wash. 

Mr.  Whitney  said,  in  explaining  his  com- 
pany's entry  into  the  tv  broadcasting  field: 
"Television  is  one  of  the  most  dynamic  postwar 
growth  industries.  We  feel  that  television  broad- 
casting offers  an  exceptional  opportunity  to 
serve  the  public  interest.  We  are  pleased  that 
our  first  investment  of  this  type  is  in  the 
progressive  city  of  Tulsa." 

Mr.    Petersmeyer  said,   "KOTV   enjoys  a 


l^oij  Thompson, 

"^^^ITH  28  years  .  .  . 

RADIO  experience 
and  .  .  . 

TRADE  know  how,  oper- 
ates .  .  . 

ALTOONA's  most  com- 
munity-conscious 
station  .  .  . 

.    .    .    and    from  community 
service    comei  community 
interest  in  your  product. 
Represented  by  Robert  Meeker  Associates 

  ABC   
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dominant  position  in  eastern  Oklahoma  and 
adjacent  areas.  Tulsa  is  an  exceptionally  at- 
tractive television  market  because  of  its  high 
economic  level  and  growth  prospects. 

"KOTV  has  been  well  managed  and  we  ex- 
pect to  continue  to  operate  with  present  per- 
sonnel. Plans  are  now  in  the  blueprint  stage  to 
expand  the  station's  power  and  facilities  so  that 
the  highest  quality  of  service  can  be  provided 
to  the  maximum  area.  We  hope  to  become  an 
integral  part  of  the  Tulsa  community  and  look 
forward  to  the  opportunity  of  working  with  its 
citizens." 

KOTV  commenced  operation  in  October 
1949  and  currently  is  one  of  two  television 
stations  there.  The  other  is  KCEB  (TV)  on 
ch.  23.  Additionally,  a  grant  has  been  issued 
for  KSPG  (TV)  on  ch.  17.  KOTV  is  a  basic 
affiliate  of  CBS-TV  and  also  is  served  by  other 
networks. 

Mr.  Whitney  is  married  to  Betsy  Cushing, 
sister  of  Barbara  Cushing,  who  is  married  to 
CBS  chairman  William  S.  Paley.  Both  families 
live  in  Manhasset,  L.  I.,  New  York  suburb. 

The  New  York  law  firm  of  Cahill,  Gordon, 
Zachry  &  Reindel  represented  the  Whitney  firm 
in  the  negotiations,  while  Monte  Livingstone, 
Los  Angeles  attorney,  represented  Wrather- 
Alvarez.  Washington  counsel  representing  the 
Whitney  group  in  preparing  the  FCC  applica- 
tion is  Haley,  Doty  &  Schellenberg;  represent- 
ing Wrather-Alvarez  is  Welch,  Mott  &  Morgan. 


Bowley  Named  Chief  Eng. 
For  WBCs  WPTZ-KYW 

RAY  J.  BOWLEY,  chief  engineer  of  WPTZ 
(TV)  Philadelphia  since  its  purchase  by  West- 
inghouse  Broadcasting  Co.  last  June,  has  been 
named  chief  engineer  of  the  combined  WPTZ- 
KYW  radio-tv  oper- 
ation, according  to 
Ralph  N.  Harmon, 
WBCs  engineering 
manager. 

Sidney  V.  Stadig, 
tv  technical  super- 
visor of  WBZ-TV 
Boston,  has  been 
named  assistant  chief 
engineer  at  WPTZ- 
KYW.  Mr.  Harmon 
said  his  chief  re- 
sponsibility at  the 
outset  will  be  techni- 
cal operation  of 
KYW.  Thomas  T.  Ely,  chief  engineer  of  KEX 
Portland,  Ore.,  will  be  transferred  to  Boston 
as  assistant  chief  engineer  of  WBZ-WBZA 


MR.  BOWLEY 


MR.  STAfJiG 


Boston-Springfield  and  WBZ-TV,  reporting  to 
Willard  H.  Hauser,  radio-tv  chief  engineer  in 
Boston. 

Jack  Erwin,  technical  supervisor  at  KEX, 
has  been  named  acting  chief  engineer  during 
Mr.  Ely's  tour  in  Boston,  where  he  is  to  gain 
experience  in  tv.  Joseph  Patterson  will  be 
KEX  technical  supervisor. 


Get  on  iiia  air 

FARIIFR 

with  the  new 
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package  tower! 

You'll  get  on  the  air  earlier  .  .  .  reduce 
by  weeks  that  non-profit  period  between 
permit  validation  and  sign-on  .  .  .  when 
you  specify  a  Videco  package  tower  for 
your  new  UHF  station! 

Developed  by  Ideco,  Videco  is  a  medium-height 
guyed  tower  in  a  "package"  that  can  be  delivered 
complete  to  your  site  within  6  weeks.  Videco 
heights  range  from  300'  to  620';  will  accom- 
modate any  UHF  antenna;  for  VHF,  will  carry 
any  3  to  5  bay  low  band  antenna  or  3  to  6  bay 
high  band  antenna. 

Speedy  erection  is  a  feature  of  the  Videco  .  .  . 
prefabricated  units  jig-welded  and  jig-drilled 
during  the  precise  Ideco  shop-fabrication  go  up 
fast,  safely,  easily.  Complete  fabrication  elim- 
inates manual  adjustments  on  the  job,  insures 
a  "true"  tower  free  from  undue  stresses  that 
meets  all  RETMA  specifications.  Videco  towers 
are  completely  Hot-Dip  galvanized  after  welding 
to  insure  rust-cheating  resistance  to  the  weather. 
Whatever  Your  Tower  Height 

.  .  .  even  way  over  1,000  feet  ...  all  your 
problems  can  be  resolved  safely,  sensibly,  by 
letting  Ideco  engineers  assume  the  responsi- 
bility for  every  step.  Place  your  tower  prob- 
lems in  their  capable  hands  under  a  single 
contract  with  Ideco  or  your  equipment  sup- 
plier .  .  .  design,  foundations,  fabrication, 
erection,  equipment  installation,  rigid  final 
inspection  .  .  .  with  complete  insurance  cov- 
erage all  the  way.  For  your  tower  .  .  .  come 
to  Ideco  .  .  .  write,  wire,  phone! 

IDECO  DIVISION,  Dresser-Stacey  Co. 
Dept.  T,  Columbus  8,  Ohio 

BRANCH:  8909  S.  Vermont  Ave.,  Dept.  T, 
Los  Angeles  44,  Calif. 


for  TV,  Microwave, 
TS°  \T   '  »KQ  to*-  know- 
how"'  keeps  you  on  the  air! 


Visit  IDECO 
exhibit  at 


'World's  Tallest  Tower" 
NARTB  Convention 
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Providence  and  Weslaco 
Tv  Stations  Start  Today 

TWO  more  tv  stations  were  scheduled  to  begin 
regular  operations  today  (Monday). 

WNET  (TV)  Providence,  R.  I.  (ch.  16),  on 
test  patterns  since  March  25,  is  ready  to  go 
commercial  today  as  a  CBS-TV  affiliate.  The 
station  is  represented  by  Paul  H.  Raymer  Co. 

KRGV-TV  Weslaco,  Tex.  (ch.  5),  first  station 
there,  is  due  to  start  commercial  operation  to- 
day, after  construction  difficulties  had  delayed 
its  start  many  times.  It, will  be  affiliated  with 
NBC-TV  and  DuMont  networks  and  also  is 
represented  by  the  Raymer  company. 

Another  two  stations  began  commercial  pro- 
gramming April  1,  bringing  first  local  video  to 
as  many  cities.  The  new  stations  are:  WALB- 
TV  Albany,  Ga.  (ch.  10),  and  WMFD-TV  Wil- 
mington, N.  C.  (ch.  6). 

Starting  date  of  June  1  has  been  announced 
by  KTEN  (TV)  Ada,  Okla.  (ch.  10).  Erection 
of  its  750-foot  tower  has  already  started. 
KTEN  (TV)  held  a  meeting  last  month  with 
representatives  of  chambers  of  commerce  from 
surrounding  cities,  explaining  that  the  new  sta- 
tion will  bring  community  programming  to  the 
area  emphasizing  conventions,  farm  programs 
and  sports  events. 

WJNO-TV  West  Palm  Beach  plans  to  com- 
mence in  August  on  ch.  5  with  both  indoor  and 
outdoor  studios,  Walt  Dennis,  general  manager, 
reported  last  week.  Indoor  studios  will  be  in 
what  are  now  the  formal  gardens  of  the  Play- 
house, who'se  theatre  facilities  also  will  be  avail- 
able to  the  station.  Outdoor  studio  will  be 
located  on  the  south  side  of  the  building.  The 
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KRLD-TV,  WFAA-TV  TO  SHARE  TOWER 


'WSYR  Timekeeper, 
Elliott  Gove 


Central  New  York's  most  popular  time- 
keeper on  Central  New  York's  top- 
rated  local  morning  program.  At  least 
five  years'  continuous  sponsorship  by 
more  than  half  of  the  present  spon- 
sors. Participating,  Monday  through 
Saturday, 

7:05-9:15  a.m. 
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Competing  Dallas  vhfs  plan  a 

$1  million-plus  structure  with 

dual  antennas.   It  will  be  the 

nation's  second  highest. 

TWO  competitive  Dallas  television  stations 
have  joined  forces  to  share  a  common  antenna 
tower,  scheduled  to  rise  1,521  ft.  above  the 
Texas  flatlands. 

An  application  to  secure  FCC  approval  for 
changes  in  antenna  sites  was  filed  last  week  by 
KRLD-TV  on  ch.  4  and  WFAA-TV  on  ch.  8. 
Both  stations  also  intend  to  increase  their 
powers  to  the  maximum  100  kw  and  316  kw 
on  their  respective  channels 
upon  approval  and  completion 
of  the  tower  and  antennas. 

The  new  antenna  structure 
to  rise  higher  than  the  Empire 
State  Bldg.,  is  one  mile  west  of 
Cedar  Hill,  Tex.,  about  16.5 
miles  southwest  of  Dallas.  The 
triangular,  guyed  tower  will  be 
1,438  ft.  above  ground,  sur- 
mounted by  a  platform  on 
which  will  be  mounted  two  83 
ft.  superturnstile  antennas. 

KRLD-TV  will  use  a  six-bay 
antenna  and  WFAA-TV  a  12- 
bay  antenna,  planned  to  give 
each  station  coverage  of  80-85 
miles  for  Class  B  service,  and 
100  miles  for  good  rural  recep- 
tions. This  will  more  than 
double  the  service  area  of  each 
station  and  insure  equalized 
coverage  for  both  stations  to  the  entire  Dallas- 
Ft.  Worth  metropolitan  area.  Effective  an- 
tenna height  above  average  terrain  for  each 
antenna  will  be  1,685  ft. 

Antenna  site  is  828  ft.  above  mean  sea  level 
(compared  to  the  average  200-300  ft.  AMSL 
in  the  Dallas  area),  and  occupies  254-acre  plot. 
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Fifteen  sets  of  double-guy  wires  will  support 
the  tower  and  platform,  with  the  longest  guys 
extending  more  than  1,000  ft.  from  the  base  of 
the  structure.  An  elevator  hoist  will  run  from 
the  base  of  the  tower  to  the  platform.  The 
tower  will  be  built  to  withstand  wind  loads 
of  60  lbs. 

Under  the  name  of  Hill  Tower  Inc.,  joint 
owners  KRLD-TV  and  WFAA-TV  will  own  the 
land,  tower  and  the  antenna  systems.  Esti- 
mates put  the  cost  of  the  installation  at  $1.15 
million.  Each  station  will  build  and  own  its 
own  transmitter  building,  including  transmitter, 
amplifiers,  and  other  radiating  equipment. 
KRLD-TV  plans  to  spend  $300,000  for  its  trans- 
mitter building  with  equipment; 
WFAA-TV,  $400,000. 

Advantages  of  the  unique, 
candelabra-type  antenna  struc- 
ture, according  to  the  engineers 
who  designed  it,  are  that  stand- 
ard antennas  can  be  used  and 
that  installation  and  mainte- 
nance are  simpler  than  with 
stacked  arrays.  The  structure 
Was  evolved  by  T.  A.  M.  Cra- 
ven, consulting  engineer,  and 
B.  B.  Honeycutt,  chief  engineer 
for  KRLD-TV,  and  A.  Earl 
Cullum  Jr.,  consulting  engineer 
for  WFAA-TV. 

The  only  taller  tower  is  that 
of  KWTV  (TV)  Oklahoma  City, 
which  is  1,572  ft.  above  ground. 
The  Empire  State  Bldg.  an- 
tennas, which  are  used  by  all  of 
New  York's  seven  tv  stations, 
are  1,465  ft.  above  ground. 

KRLD-TV,  owned  by  the  Dallas  Times 
Herald,  is  a  CBS  affiliate.  WFAA-TV,  owned 
by  the  Dallas  Morning  News,  is  affiliated  with 
NBC,  ABC  and  DuMont.  Both  stations  be- 
gan operating  late  in  1949.  There  are  esti- 
mated 325-370,000  tv  receivers  in  the  area. 


station  will  be  affiliated  with  NBC-TV  and  rep- 
resented by  Meeker  Tv  Inc. 

The  following  stations  have  reported  they 
plan  to  begin  regular  operations  by  April  30: 

KARK-TV  Little  Rock,  Ark.  (ch.  4);  WGOV- 
TV  Valdosta,  Ga.  (ch.  37);  WHO-TV  Des 
Moines,  Iowa  (ch.  13);  WBOC-TV  Salisbury, 
Md.  (ch.  16);  KFVS-TV  Cape  Girardeau,  Mo. 
(ch.  12);  KDRO-TV  Sedalia,  Mo.  (ch.  6); 
WMAC-TV  Massillon,  Ohio  (ch.  23);  KVAL- 
TV  Eugene,  Ore.  (ch.  13);  WSEE  (TV)  Erie, 
Pa.  (ch.  35);  WQED  (TV)  Pittsburgh  (ch.  13), 
educational;  WDEF-TV  Chattanooga  (ch.  12); 
KRGV-TV  Weslaco,  Tex.  (ch.  5),  KTJLA-TV 
Honolulu  (ch.  4),  and  WAPA-TV  San  Juan, 
P.  R.  (ch.  4). 

(For  details  see  Telestatus,  page  103.) 


L.  A.  May  Rescind  Ban 
On  Charity  Telethons 

WITH  PROTESTS  mounting  and  legal  action 
threatened,  Los  Angeles  City  Council  may 
rescind  the  city  Social  Service  Commission's 
edict  that  fund  raising  telethon  charity  appeals 
be  confined  to  "emergency  purposes"  only 
[B»T,  March  29].  The  public  health  and  wel- 
fare committee  has  been  ordered  to  make  a 
"thorough  investigation"  of  the  situation. 

Fear  was  expressed  by  local  officials  of  many 
national  organizations  making  annual  charity 
appeals  that  if  SSC's  ban  holds,  it  may  be 
adopted  by  other  cities  with  added  restrictions, 


KATV  (TV)  Pine  Bluff  Opens 
Facilities  in  Little  Rock 

KATV  (TV)  Pine  Bluff,  Ark.,  operating  on  ch. 
7,  is  now  using  additional  studio  facilities  of 
KRTV  (TV)  Little  Rock  (ch.  17),  which  it  re- 
cently acquired,  the  station  reported  last  week. 

KATV  maintains  staffs  in  both  cities  and  is 
affiliated  with  ABC-TV  and  CBS-TV  networks. 
Several  of  the  KRTV  staffers  will  be  main- 
tained as  part  of  the  expanded  ch.  7  operation. 
John  Fugate,  former  KRTV  general  manager, 
has  been  named  manager  of  the  Little  Rock 
facilities.  Bruce  Compton,  KATV  national  sales 
manager,  remains  in  Pine  Bluff. 

James  P.  Walker  is  KATV  general  manager. 
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thus  cutting  off  needed  funds. 

Terming  the  edict  "a  form  of  censorship 
which  has  not  been  condoned  by  any  court 
in  recent  years,"  Milton  J.  Brock  Sr.,  presi- 
dent. United  Cerebral  Palsy  Assn.  of  Los 
Angeles  County,  declared  his  group  feels  it  has 
legal  grounds  for  protest.  He  said  the  ruling 
is  a  "denial  of  the  rights  of  freedom  of  speech 
and  free  enterprise. 

"Present  day  telethons  are  simply  television 
advertising,"  he  said,  pointing  out  that  in  the 
UCPA  fund-raising  appeal  "station  time  is  pur- 
chased outright"  with  "music  and  all  phases  of 
production  paid  for  at  union  rates." 

Following  last  year's  telethon,  expense  re- 
ports show  UCPA  gave  $30,045  to  theatre  au- 
thorities, which  clear  entertainers  for  the  events 
and  in  turn  distributes  its  receipts  to  organiza- 
tions of  actors,  crafts  and  other  workers;  $1,699 
for  tv  station  time;  $7,084  for  advertising  and 
publicity. 


Three  NBC  Cleveland 
Executives  Get  Promotions 

PROMOTIONS  of  three  WTAM-WNBK  (TV) 
executives  were  announced  last  week  by  Lloyd 
E.  Yoder,  general  manager  of  the  Cleveland 
NBC  stations. 

Lawson  Deming, 
WTAM  operations 
supervisor,  has  as- 
sumed the  additional 
duties  of  WTAM 
program  manager. 
George  W.  Cyr,  op- 
erations supervisor 
of  WNBK,  has  also 
been  named  pro- 
gram director  of  that 
tv  outlet.  Mr.  Walz, 
creative  program 
manager  for  NBC 
MR.  WALZ  Cleveland,  has  been 
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appointed  manager  of  continuity  acceptance 
and  public  affairs  for  both  WTAM  and  WNBK. 


WTVR  (TV)  at  Mid-Point 
Of  Color  Expansion  Plans 

WTVR  (TV)  Richmond's  $200,000  program 
covering  installation  of  color  telecasting  equip- 
ment at  the  station  is  50%  complete  and  the 
outlet  should  be  ready  to  introduce  color  tele- 
vision by  early  summer,  Wilbur  M.  Havens, 
president-general  manager,  said  last  week. 

He  said  the  additional  equipment  needed  by 
the  station  for  color  television  broadcasting 
will  be  installed  as  soon  as  it  arrives.  Ch.  6 
WTVR,  WMBG  and  WCOD  (FM)  Richmond 
are  licensed  to  Havens  &  Martin  Inc. 


WNBW  (TV)  Sets  Sales  Record 

A  RECORD  sales  day  was  recorded  March  25 
by  WNBW  (TV)  Washington,  NBC  o&o  out- 
let. The  station  received  bookings  of  over  $50,- 
000  for  program  sponsorship  and  spot  an- 
nouncements, setting  a  new  record  for  a  single 
day  business,  according  to  loseph  Goodfellow, 
director  of  sales. 

Mr.  Goodfellow  also  reported  that  the 
volume  of  business  for  March  1954  is  "con- 
siderably in  excess"  of  the  same  month  last 
year. 

Among  the  program  sponsors  that  were 
signed  are:  Sunnybanks  Margarine,  Joe  Pa- 
looka;  Eversharp,  Eversharp  Theatre  (film 
drama),  and  Safeway  Stores,  Ludlam's  Lodge. 


Cowling  Named  Gen.  Manager 
Of  KAVR;  May  Start  Planned 

CHARLES  H.  COWLING,  West  Coast  man- 
ager of  AM  Radio  Sales  Co.,  and  national  sales 
manager  of  KM  PC  Hollywood,  has  been  ap- 
pointed general  manager  of  KAVR,  new  5  kw 
station  on  960  kc,  now  being  built  in  Apple 
Valley,  Calif. 

Appointment  was  announced  by  Newton  T. 
Bass,  president  of  the  Apple  Valley  Broadcast- 
ing Co.  and  Apple  Valley  Building  &  Develop- 
ment Co.  He  estimated  that  the  studio  building, 
erected  as  a  wing  of  Apple  Valley  Inn,  repre- 
sents an  investment  of  more  than  $50,000. 
Station  is  scheduled  to  start  operating  May  25, 
preceded  by  an  extensive  promotion  campaign, 
according  to  Mr.  Cowling. 
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Fetzer  Says  Tv  Industry 
Will  Profit  by  Ch.  12  Sale 

Sale  to  the  U.  of  Nebraska 
would  promote  new  tech- 
niques in  educational  televi- 
sion and  in  training  personnel. 

A  REAL  contribution  for  the  entire  television 
industry  will  occur  if  new  techniques  in  the 
presentation  of  educational  programs  and  the 
training  of  qualified  personnel  are  accomplished 
through  his  offer  to  sell  ch.  12  in  Lincoln,  Neb., 
to  the  U.  of  Nebraska,  John  E.  Fetzer,  owner, 
said  last  week. 

"My  purpose  in  setting  up  a  trusteeship  under 
the  direction  of  Mr.  Byron  J.  Dunn  as  tem- 
porary custodian  of  ch.  12  is  to  make  it  possi- 
ble at  the  option  of  the  U.  of  Nebraska  to 
operate  a  television  station  for  the  express  pur- 
pose of  developing  new  techniques  in  the  field 
of  educational  programming,"  Mr.  Fetzer  said. 

"My  observation  of  the  University  indicates 
that  it  is  amply  qualified  to  carry  on  such  a 
program.  It  has  been  my  feeling  for  many 
years  in  radio  and  later  in  television  that  the 
problem  of  trained  personnel  was  most  acute. 
If  the  U.  of  Nebraska  can  accomplish  these  two 
purposes,  then  I  believe  a  real  contribution  will 
have  been  made  for  the  entire  tv  industry." 

Mr.  Fetzer  explained  that  in  setting  up  the 
trust  agreement,  Mr.  Dunn  will  be  the  licensee 
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of  the  ch.  12  facilities  and  that  the  U.  of  Ne- 
braska will  have  first  call  to  purchase  the  prop- 
erties for  $  1 00,000.  If  the  University  is  unable 
to  accept  this  offer,  Mr.  Dunn  has  the  authority 
to  offer  the  facilities  to  other  educational  or 
charitable  institutions,  Mr.  Fetzer  explained. 
If  Mr.  Dunn  is  unable  to  find  a  buyer  by  the 
end  of  two  years  he  will  return  the  ch.  12 
permit  to  the  FCC,  Mr.  Fetzer  emphasized. 

The  U.  of  Nebraska  has  not  bought  the  ch. 
12  facilities,  Mr.  Fetzer  made  clear,  nor  will 
the  grant  revert  to  Mr.  Fetzer  if  Mr.  Dunn  is 
unable  to  dispose  of  the  station  as  reported  in 
B*T  last  week  [B»T,  March  29]. 

Agreement  between  Mr.  Dunn  and  Mr.  Fet- 
zer provides  that,  until  the  University  decides 
whether  to  buy  the  plant  or  not,  it  may  operate 
the  ch.  12  transmitting  facilities  under  Mr. 
Dunn's  supervision,  in  cooperation  with  a  Tele- 
vision Advisory  Board  to  be  appointed  by  the 
Chancellor  of  the  University.  Mr.  Fetzer  also 
offered  the  facilities  of  KOLN-TV  studios  to  the 
students  and  faculty  of  the  University  in  operat- 
ing the  ch.  12  installation  during  this  interim 
period.  Maintenance  costs  would  be  borne  by 
Mr.  Fetzer,  it  was  made  clear. 

Mr.  Fetzer  bought  KOLN-AM-TV  Lincoln, 
Neb.,  last  summer  for  $650,000.  KOLN-TV 
operates  on  ch.  12.  Last  month,  the  FCC  ap- 
proved his  purchase  of  KFOR-TV  on  ch.  10 
in  the  same  city  for  $300,000  on  the  condition 
that  he  dispose  of  his  present  ch.  12  facilities. 
The  arrangement  with  Mr.  Dunn  is  the  pro- 
posed compliance  with  that  condition.  Upon 
FCC  approval,  Mr.  Fetzer  will  move  his  KOLN- 
TV,  maintaining  those  call  letters,  to  ch.  10. 
KOLN-TV  will  become  a  basic  CBS  affiliate. 
It  is  now  affiliated  with  ABC  and  DuMont. 

In.  balance  sheets  submitted  with  the  KFOR- 
TV  transfer,  the  KOLN  stations  were  shown 
to  have  total  assets  of  $332,000  and  Fetzer 
Broadcasting  Co.,  the  parent  company,  total 
assets  of  $2.4  million,  both  as  of  Nov.  30,  1953. 


Gen.  Clark  Associates 
With  Jefferson  Standard 

THE  ASSOCIATION  of  Gen.  Mark  W.  Clark, 
president  of  The  Citadel  and  former  supreme 
commander  of  UN  forces  in  the  Far  East,  with 
the  Jefferson  Standard  Broadcasting  Co. 
[Closed  Circuit,  Nov.  30,  1953],  was  con- 
firmed last  week  in  an  announcement  by  J.  M. 
Bryan,  president  of  the  company. 

Gen.  Clark  becomes  a  special  consultant  to 
the  company  on  international  affairs  and  will 
serve  in  an  advisory  capacity  on  matters  relat- 
ing to  South  Carolina  educational  and  cultural 
affairs,  Mr.  Bryan  said.  He  said  Gen.  Clark 
also  has  agreed  to  broadcast  over  Jefferson 
Standard  radio  and  television  facilities  from 
time  to  time  on  public  interest  subjects. 

Mr.  Bryan  said  the  arrangement  was  nego- 
tiated by  Charles  H.  Crutchfield,  executive  vice 
president  and  general  manager  of  the  company. 
Jefferson  Standard  owns  WBT-WBTV  (TV) 
Charlotte,  N.  C,  and  WBTW  (TV)  Florence, 
S.  C,  scheduled  to  start  this  summer. 

Sun  Oil  Co.  announced  that  Gen.  Clark 
has  been  retained  as  guest  commentator 
on  its  NBC  Three  Star  Extra  [At  Deadline, 
March  29]. 


Irene  Anthony,  KFI  V.P.,  Dies 

FUNERAL  services  for  Irene  Kelly  Anthony, 
66,  wife  of  Earle  C.  Anthony,  owner  of  KFI 
Los  Angeles,  were  held  last  Wednesday  in  For- 
est Lawn  Memorial  Park,  Glendale,  Calif.  Mrs. 
Anthony,  who  died  March  27  after  a  heart  at- 
tack, was  a  vice  president  and  board  member 
of  Earle  C.  Anthony  Inc.,  licensee,  and  Packard 
distributor.  A  son  also  survives. 


BLAIR  PROMOTES 
EASTMAN,  DILCHER 

ELECTION  of  Robert  E.  Eastman  as  executive 
vice  president  of  John  Blair  &  Co.  and  Charles 
F.  Dilcher  as  vice  president  was  announced 
Thursday  by  John  Blair,  president  of  the  na- 
tional station  representative  firm,  following  a 
meeting  of  the  board.  The  appointments  were 
effective  Thursday,  21st  anniversary  of  the 
company.  Mr.  Blair  also  announced  that  1953 
had  been  the  largest  sales  year  for  John  Blair 
&  Co.  and  its  associate  company,  Blair  Tv,  cul- 
minating for  the  radio  company  21  successive 
years  of  volume  increases. 

Mr.  Eastman  joined  the  Blair  organization 
in  1943  as  a  radio  salesman,  later  becoming 


MR.  EASTMAN 


MR.  DILCHER 


national  sales  manager  and  a  vice  president. 
He  will  continue  to  serve  as  national  sales  man- 
ager of  Blair  &  Co.  in  addition  to  his  new  duties 
as  executive  vice  president. 

Mr.  Dilcher,  newly  named  vice  president, 
will  continue  as  manager  of  the  Chicago  office 
of  the  Blair  organization,  a  post  he  has  held 
for  the  past  two  years. 


Perley  Named  Manager 
Of  KYOK  Houston 

CAL  PERLEY,  veteran  broadcaster,  has  been 
appointed  manager  of  KYOK  (formerly  KATL) 
Houston.  Mr.  Perley  has  had  19  years  radio 
experience  and  was  once  manager  of  KLEE 
Houston  (no  longer  in  operation). 

It  also  was  announced  that  Robert  Mabry, 
formerly  with  KNUZ-TV  Houston,  will  be 
KYOK's  comercial  manager,  and  Webb  Hunt, 
formerly  with  KATL,  will  be  program  director. 

KYOK  was  purchased  more  than  a  month 
ago  by  Jules  J.  Paglin  and  Stanley  W.  Ray  Jr. 
It  becomes  the  fourth  station  to  carry  their 
"OK"  call. 


Frigidaire  Success 

FRIGIDAIRE  used  a  spot  campaign  on 
KELO  and  KELO-TV  Sioux  Falls  to 
promote  a  cooking  school  in  a  theatre 
with  such  success  that  at  its  first  session 
it  had  to  turn  away  more  than  3,000 
people  because  the  capacity  of  the  theatre 
was  only  1,000.  Frigidaire  repeated  the 
show  the  next  day  to  take  care  of  the 
overflow.  The  firm  was  so  pleased  with 
the  successful  sessions  that  it  is  sponsor- 
ing a  one-hour  cooking  school  show  on 
film  on  KELO-TV  next  Sunday  at  2 
p.m.  As  a  merchandising  assist,  Red  Owl 
Stores,  a  local  chain  of  super  markets, 
tied  in  all  the  products  used  on  the  show. 
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ITS  ADVERTISERS,  avers  WOWO  Fort 
Wayne,  Ind.,  are  largely  responsible  for 
the  station's  increase  to  50  kw,  and,  ac- 
cordingly, WOWO  is  passing  out  merit 
awards  to  those  who  have  used  WOWO 
10  years.  Here  Eldon  Campbell  (I), 
Westinghouse  Broadcasting  Co.  general 
sales  manager,  and  Bob  Faselt  (r),  Free  & 
Peters  account  executive,  present  one  to 
Stan  Clark,  vice  president  of  Sterling 
Drug  Inc.'s  Centaur-Caldwell  Division. 


WCAU-TV  Increases  Rates 

WCAU-TV  Philadelphia  has  announced  gen- 
eral rate  increases,  effective  April  1,  to  apply 
to  all  time  categories  except  class  D.  This  is 
the  first  general  rate  increase  since  September 
1951.  The  new  rate  structure  calls  for  a  basic 
class  AA  rate  of  $2,400,  and  an  overall  increase 
of  20%. 


$75,000  Paid  for  WGKV; 
Buyers  Identified  with  WSAZ 

ACQUISITION  of  WGKV  Charleston,  W.  Va., 
by  individuals  identified  with  WSAZ  Inc., 
Huntington,  W.  Va.,  for  $75,000,  was  con- 
summated last  Thursday,  subject  to  usual  FCC 
approval. 

Purchase  of  the  NBC  outlet  is  from  Kanawha 
Valley  Broadcasting  Co.,  headed  by  R.  M. 
and  B.  W.  Venable,  principal  stockholders  and 
Willard  H.  Erwin  Jr.,  30%  stockholder.  The 
station,  established  in  1939,  operates  on  1490 
kc  with  250  w.  The  transaction  was  arranged 
through  the  Blackburn  -  Hamilton  brokerage 
firm. 

Purchasers  of  the  Charleston  station  are 
William  Birke,  vice  president  of  WSAZ-AM- 
TV,  25%;  L.  H.  Rogers  II,  vice  president 
and  general  manager,  20%;  E.  H.  Long,  treas- 
urer, 15%;  Robert  Long,  now  in  the  armed 
forces,  15%;  Eugene  Katz,  president  of  the 
Katz  Agency,  WSAZ-AM-TV  national  repre- 
sentative, 10%;  L.  E.  Kilpatrick,  vice  president 
and  technical  director,  10%,  and  Col.  J.  H. 
Long,  president  of  WSAZ  Inc.,  5%. 

WGMS  to  Handle  Series 
For  Library  of  Congress 

WGMS  Washington  has  reached  agreement 
with  the  Library  of  Congress  to  handle  broad- 
cast distribution  of  the  Library's  internationally 
famous  record  concert  series.  The  agreement 
was  worked  out  between  M.  Robert  Kogers, 
station  president,  and  Harold  Spivacke,  chief  of 
the  Library's  music  division,  with  the  approval 


of  Verner  W.  Clapp,  acting  librarian  of  Con- 
gress. 

Under  the  plan,  WGMS  will  distribute  the 
programs  to  stations  by  several  means:  Net- 
work lines,  fm  relay  between  stations  and  de- 
layed broadcast  by  high  fidelity  tape  transcrip- 
tions. WGMS  is  authorized  to  recover  its  costs 
in  providing  the  service  and  participating  sta- 
tions will  pay  a  fee  of  from  $5  to  $20  per 
program  depending  upon  the  size  of  the  market. 
The  programs  last  about  90  minutes  and  in- 
clude as  an  intermission  feature  a  round-table 
discussion  on  a  literary  subject  moderated  by 
the  Library  of  Congress. 

Since  1948,  WGMS,  known  as  the  Good 
Music  Station,  has  broadcast  all  of  the  Library's 
concerts  in  their  entirety,  and  in  December 
1951  the  station  started  to  feed  the  concerts  as 
a  public  service  to  an  east  coast  network. 

In  February,  WGMS  began  to  identify  the 
Library  broadcasts  as  a  noncommercial  service 
of  their  new  fm  network,  known  as  the  Good 
Music  Network.  Immediately  requests  came  to 
the  station  from  all  parts  of  the  country  asking 
if  they  could  participate  in  the  service.  Mr. 
Rogers  then  proposed  the  new  distribution  plan. 


STATION  SHORTS 
KSL-TV  Salt  Lake  City  announces  the  installa- 
tion of  a  United  Press  facsimile  machine  in  its 
newsroom,  claiming  it  to  be  the  farthest  one 
West  and  the  only  such  machine  operating 
West  of  the  Rockies. 

KLZ  Denver,  Colo.,  moves  to  new  building  at 
131  Speer  Blvd.,  that  city. 
WTVP  Decatur,  111.,  announces  rate  increase 
effective  April  15th,  which  raises  from  $200  to 
$250  one-time  class  A  rate. 


Strong  Pull 


. . .  keeps  viewers  tuned  to 

KMJ-TV 

FRESNO  •  CHANNEL  24 

the  FIRST  TV  station  in 
California's  San  Joaquin  Valley 

KMJ-TV  pioneered  television  in  this  important 
inland  California  market.  The  strong  pull  of  top 
local  programming  plus  NBC  and  CBS  network 
shows  continue  to  make  it  this  area's  most-tuned-to 
TV  station.  KMJ-TV  is  your  best  buy  in  the  Valley. 


Paul  H.  Raymer,  National  Representative 
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NBC  AWAITS  SPONSOR  BEFORE  TESTING 
CONTROVERSIAL  MINUTE-SPOTS  PLAN 

Network  is  scheduled  to  begin  the  idea  this  week,  but  member 
stations  haven't  indicated  they'll  accept.  Swezey,  affiliates  com- 
mittee chief,  says  80%  have  endorsed  the  plan — but  this  statement, 
too,  is  controversial,  according  to  spokesmen  for  the  network. 


THE  SUCCESS  of  NBC  in  winning  acceptance 
of  its  plan  for  selling  one-minute  announce- 
ments in  network  radio  programs,  tentatively 
scheduled  to  start  this  week  [B»T,  March  1,  et 
seq.],  comes  up  to  the  target  date  still  unde- 
termined. 

Network  officials  said  they  would  not  solicit 
affiliate  approval  until  they  have  made  a  sale 
under  the  plan,  which  they  had  not  done  as  of 
last  Thursday.  When  a  sale  is  made,  they  said, 
stations  will  be  asked  to  clear  it  and  thus  will 
make  their  reactions  known. 

On  the  other  hand,  Robert  D.  Swezey  of 
WDSU  New  Orleans,  chairman  of  the  NBC 
Radio  Affiliates  Committee  and  leader  of  a 
subcommittee  which  endorsed  the  plan,  wrote 
stations  that  NBC  sources  had  told  him  "that 
over  80%  of  the  affiliates  have  already  ac- 
cepted" it. 

NBC  spokesmen  explained  this  seeming  con- 
tradiction as  either  a  misunderstanding  or 
perhaps  a  reference  to  informal  discussions 
which  network  authorities  undoubtedly  have 
held  with  some  stations  individually  to  appraise 
the  plan's  prospects.  They  reiterated  that 
affiliates  have  been  informed  about  the  plan 
but  have  not  been  asked  to  indicate  acceptance 
or  rejection. 

Mr.  Swezey's  statement  was  contained  in  a 
letter,  made  public  last  week,  which  he  sent  to 
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stations  to  report  that  he  had  received  seven 
requests  for  a  general  meeting  of  affiliates  to 
discuss  the  spot-announcement  proposal  but 
that  "in  the  circumstances"  he  saw  no  justifica- 
tion for  such  a  session — that  indeed,  he  thought 
affiliates  should  engage  themselves  in  "hard 
thinking"  about  a  more  fundamental  problem. 

While  there  is  "no  reason  why  any  group  of 
affiliates  cannot  meet  and  discuss  the  immediate 
proposal  or  any  other  matters  of  mutual  in- 
terest," he  said  it  seemed  to  him  that  "there  is 
at  the  moment  less  need  for  congregation  than 
for  cerebration."  He  said  he  considered  the  net- 
work participation  proposal  "merely  one  small 
facet  of  a  much  larger  question"  that  he  asked 
the  affiliates  individually  to  ponder  and  submit 
suggestions  on. 
That  question: 

"What  major  changes  will  occur  in  the 
radio  industry  within  the  next  few  years  and 
what  steps  can  we  as  network  affiliates  take 
to  assure  ourselves  and  our  network  strong 
competitive  positions  in  the  changing  pattern 
of  the  industry?" 

Affiliate  views  on  that  question,  if  submitted 
to  the  affiliates  committee,  might  well  result  in 
"some  concrete  proposals  for  thorough  con- 
sideration by  a  general  meeting  of  the  affiliates 
and  possible  recommendations  to  the  network 
officials,"  Mr.  Swezey  wrote. 

Nevertheless,  protests  against  the  spot-an- 
nouncement plan  continued  to  be  heard,  with 
reports  that  affiliates  in  at  least  15  major 
markets  have  made  up  their  minds  to  reject  it 
even  though  it  carries  the  blessing  of  most 
members  of  the  seven-man  group,  headed  by 
Mr.  Swezey,  who  discussed  it  with  NBC  officials 
in  advance. 

Hanna  Opposes  Plan 

One  member  of  that  subcommittee  who  has 
openly  opposed  it  is  Robert  Hanna  of  WGY 
Schenectady,  who  branded  it  "another  .  .  , 
short-range  expediency"  measure  that  "cannot 
begin  to  solve  the  network's  financial  problems" 
and  will  lead  to  "a  weakening  of  the  stations 
and  consequently  of  the  network  and  the  radio 
medium  as  a  whole"  [B«T,  March  8]. 

The  proposal  provides  that  NBC  may  sell 
one-minute  participations  in  certain  programs — 
not  more  than  four  programs  in  addition  to  its 
present  Weekend  (Sun.,  4-6  p.m.),  Road  Show 
(Sat,  2-6  p.m.),  Big  Preview  (Sat.,  7:30-9:30 
p.m.),  and  the  three  quarter-hour  strips  that 
constitute  the  "Three  Plan." 

Last  week  NBC  designated  one  of  the  addi- 
tional programs  that  will  come  under  the  plan. 
It  is  a  new  Sunday  night  show  that  will  start 
April  18  and  feature  Dave  Garroway,  and  will 
be  heard  at  8-10  p.m.  An  advertiser  may  buy 
one  or  more  participations  in  this  program  at 
$2,000  gross  for  time  and  talent  per  participa- 
tion, and  16  such  participations  will  be  avail- 
able in  each  two-hour  period. 

The  program  probably  will  include  taped  ex- 
cerpts from  NBC-TV's  early-morning  Today 
program,  which  also  features  Mr.  Garroway, 
but  will  also  have  new  material,  records,  news, 
etc. 

Meanwhile,  NBC  announced  last  week  that 
it  had  just  signed  Carter  Products  to  the  longest 
contract  yet  placed  on  the  "Three  Plan,"  but 
officials  said  the  contract  did  not  come  under 


the  participation  proposal  which  is  in  contro- 
versy. Carter  Products  signed  on  a  52-week 
basis  for  one  participation  per  week  in  each  of 
the  three  "Three  Plan"  strips  involved — Second 
Chance  (11:45  a.m.  to  noon);  Fibber  McGee 
and  Molly  ( 10: -10: 15  p.m.),  and  It  Pays  to  Be 
Married  (5:45-6  p.m.). 

A  distinguishing  feature  of  the  sales  format 
for  "Three  Plan"  is  that  its  advertisers  have 
been  required  to  buy  at  least  three  participa- 
tions per  week,  whereas  in  the  other  participa- 
tion programs  they  may  buy  as  few  as  one. 

Mr.  Swezey  told  B»T  he  had  been  informed 
by  NBC  "that  80%  of  affiliates  had  indicated 
apparent  willingness  to  go  along  with  the  spot 
plan." 

No  Oratory  Contest 

"What  happens  next?"  Mr.  Swezey  asked. 
"I  have  no  reluctance  to  call  a  meeting.  But  I 
have  no  interest  whatever  in  summoning  an 
oratorical  contest  or  gripe  session.  Can  any- 
body offer  any  ideas?" 

Text  of  Mr.  Swezey's  letter  to  affiliates 
follows: 

At  this  writing  I  have  received  seven  requests 
that  a  general  meeting  of  the  entire  NBC  radio 
affiliates  group  be  held  to  consider  the  NBC 
network  participation  proposal  which  was  the 
subject-matter  of  your  Affiliates  Committee  re- 
port of  Feb.  24,  and  Mr.  William  Fineshriber's 
letter  of  March  5. 

I  understand  from  NBC  that  over  80%  of  the 
affiliates  have  already  accepted  the  plan.  In  the 
circumstances,  it  seems  apparent  that  your  Com- 
mittee would  not  be  justified  in  calling  a  general 
meeting  of  the  affiliates,  particularly  in  view  of 
the  inconvenience  and  expense  involved. 

There  is,  of  course,  no  reason  why  any  group 
of  affiliates  cannot  meet  and  discuss  the  immedi- 
ate proposal  or  any  other  matters  of  mutual  in- 
terest; freedom  of  assembly,  thank  God,  is  still 
one  of  our  Constitutional  privileges.  It  seems 
to  me,  however,  that  there  is  at  the  moment 
less  need  for  congregation  than  for  cerebration. 

The  network  participation  proposal  is  merely 
one  small  facet  of  a  much  larger  question  which 
lends  itself  to  this  simple  division:  (1)  what  ma- 
jor changes  will  occur  in  the  radio  industry 
within  the  next  few  years;  and  (2)  what  steps 
can  we,  as  network  affiliates,  take  to  assure 
ourselves  and  our  network  a  strong  competitive 
position  in  the  changing  pattern  of  the  industry. 

This  dichotomy  will  find  no  solution  in  meet- 
ing, emoting,  talking,  and  resolving.  The  solu- 
tion lies  in  hard  thinking — a  solitary  and  dis- 
tasteful task. 

May  I  respectfully  suggest  that  each  one  of 
us  interested  constitute  himself  a  committee 
of  one  to  study  the  question  proposed  above, 
and  that  he  send  forward  to  the  Affiliates  Com- 
mittee a  memorandum  of  his  reasoning  and  con- 
clusions. Your  Committee  can  then  analyze  and 
integrate  the  suggestions,  and  may  well  end  up 
with  some  concrete  proposals  for  thorough  con- 
sideration by  a  general  meeting  of  the  affiliates 
and  possible  recommendation  to  the  network 
officials. 

In  the  meantime,  I  am  still  confident,  as  I 
said  in  a  previous  letter,  that  nothing  NBC 
can  be  reasonably  expected  to  do  under  its 
participation  proposal  can  have  any  harmful 
effect  upon  our  business  or  our  medium. 


Color  Interconnection  Dates 
Given  by  NBC's  Shelby 

SCHEDULE  of  color  tv  interconnections, 
promised  by  AT&T,  was  made  known  last  week 
by  Robert  E.  Shelby,  NBC  director  of  color  tv 
systems  development. 

Following  cities  are  due  to  be  color-inter- 
connected on  date  listed: 

April  1,  Fresno,  Calif.;  Apri  15,  Providence, 
Boston;  May  1,  Kansas  City,  Oklahoma  City, 
Fort  Worth,  Dallas,  Tulsa,  Okla.;  June  1,  Jack- 
sonville, Fla.,  and  Miami;  June  15,  Syracuse, 
Utica,  N.  Y.,  Schenectady,  N.  Y..  Dayton,  Ohio, 
Columbus,  Ohio,  Huntington,  W.  Va.;  July  1, 
Houston,  San  Antonio;  July  15,  Winston-Salem, 
N.  C,  Atlanta,  Memphis,  New  Orleans,  Jackson, 
Miss.;  Aug.  1,  Louisville,  and  Grand  Rapids, 
Mich.;  Fort  Lauderdale.  Fla. 

Mr.  Shelby  made  the  announcement  at  a 
news  conference  prior  to  NBC's  Washington 
pickup  of  its  Home  show  in  color  March  31. 

Barry  Wood,  executive  NBC  producer  for 
color,  said  that  the  network  would  begin  charg- 
ing for  color  telecasts  this  fall.  He  also  said 
that  on  May  9,  all  of  NBC's  major  live  pro- 
grams, with  some  exceptions,  will  have  been 
colorcast  at  least  once.   Production  costs  for 
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color  programs  have  been  about  what  was  ex- 
pected, Mr.  Wood  said,  about  25%  above  black- 
and-white  outlays.  However,  he  pointed  out, 
as  producers,  directors  and  scene  designers  be- 
come more  skilled  in  color  work,  that  figure 
will  come  down  somewhat. 

Among  the  90-minute  color  "spectaculars" 
which  are  due  to  be  presented  beginning  this 
fall  [B»T,  March  29]  will  be  the  closing  night 
of  the  Barnum  &  Bailey  circus  in  New  York, 
Mr.  Wood  said.  He  also  said  the  "spectaculars" 
would  run  every  fourth  week  on  Mondays  from 
8  to  9:30  p.m.,  and  Saturdays  from  9  to 
10:30  p.m. 


WLS  on  ABC  Fulltime 
After  Merger  with  WENR 

Chicago  station  promises  pro- 
grams of  both  WLS  and  WENR 
stars,  ABC  Radio  and  new  fea- 
tures. It  will  air  news  and 
weather  reports  every  hour. 

WLS  Chicago  last  Thursday  became  a  fulltime 
affiliate  of  ABC  Radio  on  890  kc,  amid  salutes 
from  network  programs  and  WBKB  (TV)  Chi- 
cago, ABC  o&o  outlet. 

Using  the  identification,  "the  new  fulltime 
WLS,  your  Prairie  Farmer  station,"  WLS  prom- 
ised readers,  in  full-page  newspaper  ads,  leading 
stars  of  WLS  and  WENR,  with  which  it  pre- 
viously had  shared  time,  and  of  ABC  Radio,  as 
well  as  new  features.  It  plans  to  stress  news,  and 
weather  reports  every  hour  on  the  half-hour, 
as  well  as  its  traditional  farm  programming 
format.  It  will  sign  on  at  5  a.m.  weekdays  and 
6:30  on  Sundays,  signing  off  at  midnight. 

Among  the  programs  welcoming  the  station 
as  a  full  timer  were  The  Jack  Berch  Show,  Bill 
Stern's  sports  review,  Captain  Starr,  Three  City 
Byline  and  Turner  Calling.  WBKB  also  con- 
tributed greetings  and  short  salutes  throughout 
the  day. 

WLS  is  carrying  about  three  or  four  hours  of 
ABC  Radio  shows  each  weekday,  including  the 
network's  block  of  morning  serials  after  the 
traditional  Breakfast  Club.  These  include 
My  True  Story,  Whispering  Streets,  Modern 
Romances,  When  a  Girl  Marries,  and  Ever  Since 
Eve.  Familiar  ABC  features  will  number  Wal- 
ter Winchell,  Town  Meeting  of  the  Air,  The 
Metropolitan  Opera,  The  Adventures  of  Ozzie 
&  Harriet  and  The  Greatest  Story  Ever  Told. 

WLS  will  carry  Ulmer  Turner  and  Paul  Har- 
vey, two  former  WENR  newscasters,  but  some 
WENR  programs  were  dropped.  Only  three  per- 
sons, including  Arthur  Harre,  former  WENR 
manager  and  new  second  vice  president  of  WLS, 
and  salesman  John  Norman,  moved  to  WLS. 

The  station  reported  Thursday  it  is  com- 
pletely sold  out  after  8:30  p.m.  weekdays,  with 
Polk  Bros,  having  bought  a  10:30-12  midnight 
strip  for  its  Western  Jamboree.  Another  pro- 
gram, Country  Junction,  will  fill  the  evening 
hours.  WLS  artists  will  blanket  the  2-5  p.m. 
period. 

WLS  expects  to  report  its  plans  at  a  lunch- 
eon in  the  Sheraton  Hotel  today  (Monday). 

The  WLS-WENR  merger  was  announced  in 
February  and  approved  by  the  FCC,  with  a  new 
corporation  emerging  as  WLS  Inc.  in  March 
[B*T,  March  15,  Feb.  8]. 


AT&T  Adds  Tv  Service 

WTRI  (TV)  Schenectady  and  WSLI-TV  Jack- 
son, Miss.,  have  been  connected  to  the  AT&T 
nationwide  network  of  tv  facilities,  making  tv 
network  program  service  available  to  287  sta- 
tions in  1 82  cities,  AT&T  reported  last  week. 


HARRY  KOPF  DIES; 
NBC  CHICAGO  V.P. 

FUNERAL  services  were  held  last  Tuesday  for 
Harry  C.  Kopf,  51,  vice  president  and  general 
manager  of  NBC  o&o  WMAQ  and  WNBQ 
(TV)  Chicago  and  25-year  veteran  with  that 
network. 

Mr.  Kopf  was  stricken  with  a  heart  attack 
late  on  the  evening  of  March  26  at  the  home 
of  Mr.  and  Mrs. 
Rolla  Pribble,  his 
sister  and  brother- 
in-law.  Funeral  serv- 
ices were  conducted 
at  Hebblewaite  Fu- 
neral  Home  in 
Evanston,  111.,  with 
interment  at  Oak 
Woods  Cemetery. 

A  native  of  Shaw- 
neetown,  111.,  where 
he  was  born  Dec. 
26,  1902,  Mr.  Kopf 
joined    the    NBC  MR.  KOPF 

Chicago  sales  staff  in  1931.  He  was  appointed 
NBC  Central  Division  sales  manager  in  1939 
and  became  general  division  manager  the  fol- 
lowing year.  He  was  elected  a  vice  president  of 
NBC  in  1941  and  transferred  to  New  York  in 
1946  as  vice  president  in  charge  of  sales. 

In  1950  Mr.  Kopf  returned  to  Chicago  as 
vice  president  in  charge  of  WMAQ  and  WNBQ 
and  through  the  years  was  credited  with  keep- 
ing both  outlets  in  the  forefront  of  broadcasting. 
WNBQ  achieved  stature  as  one  of  the  most 
successful  tv  operations  in  the  country,  under 


his  administration,  winning  prominence  as  orig- 
inating station  for  many  NBC-TV  shows. 

Mr.  Kopf  also  was  recognized  as  one  of  the 
leading  radio-tv  sales  executives  in  the  industry, 
working  closely  with  such  advertisers  as  Gen- 
eral Mills,  Procter  &  Gamble,  Woodbury,  An- 
drew Jergens  Co.,  and  Brown  &  Williamson 
Tobacco  Co.,  among  others. 

Mr.  Kopf  attended  school  in  Chicago,  includ- 
ing the  U.  of  Illinois  where  he  majored  in  ad- 
vertising and  sales  and  received  a  B.S.  degree. 
He  joined  the  old  Chicago  Herald-Examiner  in 
local  advertising  display  and  later  was  sales- 
advertising  representative  of  System  magazine 
and  the  Literary  Digest. 

Mr.  Kopf  is  survived  by  a  brother,  John, 
and  sister. 


Lowe  to  Head  DTN  News, 
Public  Affairs  Department 

REORGANIZATION  of  the  News  and  Public 
Affairs  Department  of  the  DuMorit  Television 
Network  was  announced  last  week  by  James  L. 
Caddigan,  director  of  programming,  with  David 
Lowe,  producer-director,  appointed  acting  man- 
ager of  the  department. 

Mr.  Caddigan  said  the  department  will  cover 
the  entire  field  of  public  affairs,  news  and 
special  events,  excluding  sports  programs.  He 
said  the  move  is  designed  to  increase  live 
coverage  of  special  events  and  news  by  the 
network,  and  added  that  the  regular  schedule 
of  news  shows  four  times  a  day  will  continue. 

On  Mr.  Lowe's  staff  will  be  Cameron  Cornell, 
news  editor;  William  Dalzell,  staff  writer,  and 
Ann  Powell,  who  will  handle  scheduling  of 
public  service  announcements. 
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On  the  Avenue 

NBC-TV  will  colorcast  the  New  York 
Easter  Parade  from  12  noon-1  p.m.  EST 
on  Easter  Sunday,  but  not  from  "tradi- 
tional" Fifth  Avenue.  The  telecast  will 
originate  at  the  Waldorf-Astoria  Hotel, 
with  pick-ups  from  the  lobby  and  from 
Park  Avenue.  None  of  the  networks 
plan  to  telecast  from  Fifth  Avenue  this 
year,  although  spokesmen  for  ABC-TV, 
CBS-TV  and  DuMont  reported  plans  for 
special  Easter  programming. 


NBC-TV  Adds  Three 
New  Affiliations 

AFFILIATION  of  WALB-TV  Albany,  Ga., 
and  KFBC-TV  Cheyenne,  Wyo.,  with  NBC-TV 
was  announced  last  week  by  Harry  Bannister, 
NBC  vice  president  in  charge  of  station  rela- 
tions. WALB-TV  (ch.  10)  is  owned  by  the 
Herald  Pub.  Co.  KFBC  (TV)  (ch.  5)  is  owned 
by  Frontier  Broadcasting  Co. 

WTTV  (TV)  Bloomington,  Ind.,  will  be- 
come NBC-TV's  primary  outlet  for  the  Bloom- 
ington-Indianapolis-Terre  Haute  markets,  ef- 
fective luly  1,  replacing  WFBM-TV  Indianap- 
olis in  the  NBC-TV  lineup,  Mr.  Bannister  said. 

WTTV  (TV),  which  recently  switched  opera- 
tions from  ch.  10  to  ch.  4,  operates  with  full 
100  kw  power  from  a  new  1,000-foot  tower 
at  Cloverdale,  Ind. 


SELL  THE 


GolDenlflarhef 


0  1/  OF 
#710  AMERICA'S 
NEGRO  POPULATION 


WDIA-- 
50,000  WATTS 


Here  is  a  new  "golden  market" 
of  1,466,618  negroes!  37%  of  the 
total  area  population  .  .  .  one- 
tenth  of  the  entire  negro  popula- 
tion of  America!  And  it  can  t  be 
reached  except  with  WDIA,  the 
first  and  only  50,000  watt  station 
to  broadcast  exclusively  to  the 
rich  negro  market. 

TOP  HOOPER  AND 
PULSE  RATED  STATION 
IN  THE  MEMPHIS  MARKET! 


WDIA 


—MEMPHIS,  TENN. 


REPRESENTED  BY 


JOHN  E.  PEARSON  CO., 

DORA-CLAYTON  AGENCY,  SOUTHEAST 


CBS  INC.  REPORTS  '53  WAS  BEST  YEAR, 
WITH  EXPANSION  IN  ALL  DIVISIONS 

Company's  revenue  reached  $313  million  while  net  income  hit  $8.8 
million.  Chairman  Paley  and  President  Stanton  cite  three  develop- 
ments affecting  the  future:  tv  station  growth,  color  tv  and  high- 
fidelity.    They  express  confidence  in  1954  CBS  and  industry  outlook. 


WITH  EACH  of  its  operating  units  increasing 
its  sales  volume  over  the  preceding  year,  CBS 
Inc.  enjoyed  "the  most  successful  year"  in  its 
history  in  1953  and  looks  for  "continuing 
growth"  in  1954,  Board  Chairman  William  S. 
Paley  and  President  Frank  Stanton  said  last 
week  in  the  annual  report  to  stockholders. 

They  said  gross  revenues  and  sales  reached 
a  record  $313,908,800,  up  24.8%  from  1952, 
while  consolidated  net  income,  also  at  a  new 
high,  totaled  $8,894,642  ($3.80  a  share)  as 
against  $6,445,506  ($2.75  a  share)  for  the  pre- 
ceding year. 

The  report  covered  the  activities  of  CBS 
Radio,  CBS  Television,  Columbia  Records  Inc., 
CBS-Hytron,  CBS-Columbia,  and  CBS  Labs — 
with  individual  reports  by  respective  heads  of 
these  units — and  also  pointed  out  that  CBS 
International  has  been  established  as  a  new 
division  which  will  handle  export  sales  of 
products  of  the  company's  manufacturing  units. 

Three  Important  Events 

Messrs.  Paley  and  Stanton  cited  "three  ex- 
tremely important  events  [of  1953]  affecting  the 
company's  future  growth":  (1)  tv  station  ex- 
pansion which  saw  228  stations  commence 
operations  during  the  year;  (2)  FCC  approval 
of  NTSC  compatible  color  standards,  and  (3) 
"an  amazing  wave  of  enthusiasm  for  high 
fidelity  reproduction  of  phonograph  records" 
that  "swept  the  country  and  reached  unpre- 
dicted  proportions." 

Referring  to  these  developments  and  survey- 
ing the  outlook  for  1954,  Chairman  Paley  and 
President  Stanton  said: 

"We  wish  to  express  our  great  confidence  in 
the  strength  and  soundness  of  the  country's 
economy  and  in  the  continuing  growth  of  our 
industry,  and  of  CBS.  .  .  . 

"It  is  tempered  only  by  the  uncertainties  as 
to  the  speed  of  color  television's  growth  and  its 
effect  on  the  sales  of  black  and  white  receiving 
sets.  In  addition,  overhead  costs  are  still  rising 
and  the  development  expenses  of  introducing 
color  television  will  inevitably  be  abnormally 
high.  We  are  confident,  however,  that  these 
can  be  brought  into  balance  within  a  reasonable 
time  and  that  color  television  will  over  the  long 
term  prove  to  be  an  additional  and  substantial 
asset  to  our  business." 

In  his  summary,  President  Adrian  Murphy 
of  CBS  Radio  said  this  division  in  1953  "sold 
more  units  of  time  than  in  1952  and  also  had  a 
5%  greater  dollar  volume  of  sales.  For  the 
full  year  its  advantage  over  its  nearest  com- 
petitor in  dollar  volume  was  38%,  compared 
with  24%  the  year  before.  The  demand  for 
daytime  availabilities  on  the  CBS  Radio  Net- 
work continued  to  exceed  the  supply,  and  the 
network  was  completely  sold  out  from  Monday 
through  Friday." 

Mr.  Murphy  noted  that  three  leading  ad- 
vertisers returned  to  nighttime  CBS  Radio 
during  1953 — Manhattan  Soap  Co.,  Toni  Co., 
and  Longines-Wittnauer  Watch  Co. — and  that 
General  Electric  Co.  expanded  its  time  on  the 
network  from  one  nighttime  half-hour  to  two. 

Reviewing  CBS  Radio's  programming,  Mr. 
Murphy  said  that  "for  the  entire  year,  the 
network  attracted  larger  program  audiences 
than  any  other  network,  averaging  18%  more 
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homes  at  night,  17%  more  during  the  daytime 
hours.  In  every  nation-wide  audience  report 
CBS  Radio  had  more  of  the  most  popular  pro- 
grams and  personalities  than  all  other  networks 
combined." 

Number  of  CBS  Radio  affiliates  grew  from 
215  to  219. 

CBS  Television  President  J.  L.  Van  Volken- 
burg  said  in  his  summary  that  "advertisers'  use 
of  television  made  1953  the  biggest  year  in  the 
history  of  broadcasting,  and  more  of  their  funds 
were  invested  on  CBS  Television  than  on  any 
other  network. 

"CBS  Television  showed  the  greatest  increase 
in  dollar  volume,  a  gain  of  more  than  $28 
million  over  1952.  This  was  a  41%  rate  of 
increase  compared  with  22%,  16%,  and  15% 
for  the  other  networks. 

"There  was  another  significant  testimonial 
to  the  network's  advertising  effectiveness.  It 
was  the  continuity  of  its  sponsors'  schedules. 
Only  three  of  CBS  Television's  98  advertisers 
during  1953  interrupted  their  sponsorship  dur- 
ing the  summer — and  these  were  for  special 
reasons." 

Reviewing  CBS-TV  program  developments 
during  the  year,  Mr.  Van  Volkenburg  said  the 
network  "continued  to  concentrate  its  greatest 
energies  in  creative  network  programming,  and 
further  increased  the  nation's  preference  for 
its  shows  and  performers." 

Color  programming  during  1954  will  be  ex- 
panded from  the  current  weekly  schedule,  will 
include  colorcasts  of  sponsored  programs  from 
New  York,  and,  later  in  the  year,  will  include 
network  originations  from  CBS'  Television  City 
in  Hollywood,  Mr.  Van  Volkenburg  reported. 
He  pointed  out  that  CBS-TV  has  acquired  the 
RKO  81st  Street  Theatre  in  New  York  for  color 
studios  in  addition  to  the  existing  color  studio 
at  CBS  headquarters,  and  10,000  square  feet 
of  Television  City  is  being  converted  for  color 
in  Hollywood. 

During  1953,  the  summary  noted,  CBS-TV's 
interconnected  group  of  affiliates  grew  from 
66  to  113,  while  the  total  network  increased 
from  74  stations  to  157. 

Record  Sales  Upsurge 
James  B.  Conkling,  president  of  Columbia 
Records  Inc.,  called  attention  not  only  to  the 
upsurge  in  record  sales,  but  to  CRI's  first  full 
year  in  the  phonograph  business  and  the  public 
response  to  its  high-fidelity  "360"  phonograph, 
plus  completion  of  plans  for  "the  most  exten- 
sive and  revolutionary  manufacturing  program 
in  the  history  of  the  record  industry." 

Charles  F.  Stromeyer,  who  has  succeeded 
Bruce  A.  Coffin  as  president  of  CBS-Hytron,  the 
CBS  tube  division,  cited  that  unit's  introduction 
of  the  CBS-Colortron,  a  tri-color  tube  whose 
outstanding  features  were  described  as  "its 
simple  design,  its  lower  cost,  and  its  readier 
adaptability  to  mass  production  in  large  sizes." 
He  said  industry  acceptance  was  "enthusiastic," 
that  mass  production  was  scheduled  to  start  in 
March,  and  that  "as  soon  as  tooling  is  com- 
pleted, the  CBS-Colortron  will  be  produced  in  s 
substantially  larger  size." 

Summarizing  other  activities  of  CBS-Hytron, 
Mr.  Stromeyer  said  "ground  was  broken  for 
a  huge  new  picture  plant  at  Kalamazoo,  Mich. 
A  new  transistor  plant  was  opened  at  Lowell, 
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Mass.  Sales  in  dollars  were  28%  higher  than 
|for  the  preceding  year." 

Seymour  Mintz,  who  has  succeeded  David 
H-  Cogan  as  president  of  CBS-Columbia,  set- 
manufacturing  division,  said  sales  of  CBS- 
Columbia  tv  receivers  "increased  in  1953  by 
t?0%,  compared  to  the  industry's  increase  of 
11%."  He  also  called  attention  to  the  intro- 
duction of  the  Columbia  "360"  sound  system 
into  many  models  of  its  tv  line;  its  work  on 
color  sets;  its  expanded  sales  program,  and 
fhe  opening  of  its  new  plant  at  Long  Island 
City. 

Peter  C.  Goldmark,  president  of  CBS  Labs, 
said  major  accomplishments  of  that  division 
in  1953  "covered  the  fields  of  NTSC  color 
television  studio  equipment,  home  color  re- 
ceivers, color  tubes  and  phonographs."  The 
Labs  developed  the  Chromacoder  system  which 
"provides  simplification  in  the  operation  of 
color  television  studio  equipment  and  permits 
greater  economies  in  operation,"  and  also, 
among  other  developments,  designed  and  built 
a  color  film  pickup  device  operating  on  FCC- 
approved  standards. 


RCA  COLOR  STRIPE 
UNIT  READY  SOON 

Local  tv  stations  equipped  with 
new  generator  will  aid  ser- 
vicemen in  adjusting  color  sets. 
The  Stripe  is  barely  discernible 
in  monochrome. 


RCA's  color  stripe  generator,  for  use  by  tv 
stations  equipped  for  color  in  broadcasting  a 
narrow  marginal  green-yellow  stripe  to  aid 
servicemen  in  checking  on  the  operation  of 
color  receivers  [B«T,  March  22],  will  be  avail- 
able on  or  about  May  15  at  a  price  of  approxi- 
mately $500,  E.  C.  Cahill,  president,  RCA 
Service  Co.,  said  Thursday  at  a  trade  news 
conference  in  New  York. 

Demonstration  of  the  equipment  revealed 
that  in  the  home  color  set  it  produces  a  thin 
green-yellow  stripe  along  the  right  hand  side 
of  the  picture,  which  was  noticeable  but  not 
disturbing  to  viewers  if  it  is  on  during  reception 
of  a  black-and-white  telecast.  On  a  mono- 
j  chrome  receiver,  the  stripe  shows  up  in  pale 
gray,  scarcely  observable.  Mr.  Cahill  reported 
that  extended  tests  in  Baltimore  and  New  York 
had  failed  to  evoke  a  single  comment  from  the 
viewing  public. 

RCA's  proposal,  however,  is  that  the  color 
,  test  generator  be  used  only  during  station 
breaks,  at  15-minute  or  half-hour  intervals. 

Because  good  reception  from  one  station 
]  does  not  insure  good  reception  from  all,  every 
station  that  is  equipped  to  broadcast  network 
or  local  programs  in  color  should  add  a  color 
stripe  generator  to  its  basic  color  equipment, 
Mr.  Cahill  said.  This  generator  will  also 
serve  as  a  continual  check  on  the  quality  of 
the  station's  color  signal,  he  noted,  and  perhaps 
give  warning  of  set  trouble  in  time  for  it  to  be 
gjjj  \  corrected  in  advance  of  the  station's  next  sched- 
uled colorcast. 

Also  demonstrated  at  the  conference  were 
a  portable  dot-bar  generator  for  making  con- 
vergence adjustments  in  the  receiver,  a  color 
I  in  i  bar  generator  to  produce  multiple  color  patterns 
on  the  receiver  screen  and  a  five-inch  dual- 
band  width  oscilloscope  for  observing  the  color- 
'  burst  signal  and  checking  the  operation  of  the 
color-burst  circuit.  The  dot-bar  generator  will 
be  priced  at  about  $150,  the  color  bar  generator 
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WFIG  Sumter,  S.  C,  observing  its  14th 
anniversary,  signs  with  Gates  Radio  Co. 
to  increase  power  from  250  w  to  1  kw 
with  a  three-tower  array.  Signing,  F.  B. 
Creech  Sr.,  WFIG  Inc.  president.  Others 
(I  to  r):  Dick  Spruill,  Gates  sales  engineer; 
F.  B.  Creech  Jr.,  commercial  manager, 
and  Doug  Youngblood,  general  manager. 

at  about  $250  and  the  oscilloscope  at  about 
$400.  All  will  be  available  in  about  60  days. 

The  idea  of  transmitting  regular  periodic 
color  test  signals  such  as  the  green  stripe  pro- 
duced by  the  RCA  device  has  been  informally 
approved  by  the  service  committee  of  RETMA 
and  by  a  group  of  observers  from  NARTB, 
RCA  reported.  The  FCC,  following  a  demon- 
stration, noted  that  the  test  bar  is  "not  objec- 
tionable" on  black-and-white  sets  and  stated 
that  the  proposed  transmissions  do  not  violate 
any  of  the  Commission's  rules. 


DuMont  Distributors 
Become  Incorporated 

ESTABLISHMENT  of  the  factory-owned  dis- 
tributorships of  Allen  B.  DuMont  Labs  in  New 
York,  New  Jersey,  Florida,  Illinois  and  Indiana 
as  separate  corporations  was  announced  Thurs- 
day by  Dr.  Allen  B.  DuMont,  president  of  the 
parent  organization,  who  also  will  act  as  presi- 
dent of  the  new  Florida  corporation.  Charles 
H.  Coombe,  who  joined  the  organization  ear- 
lier this  year,  becomes  vice  president  and  gen- 
eral manager  of  DuMont  Florida. 

Philip  P.  Geth,  manager  of  the  DuMont 
New  York  factory  branch  since  last  October, 
is  president  of  DuMont  New  York.  B.  L. 
Graham  is  treasurer;  Edwin  A.  Falk,  secretary, 
and  George  Etkin,  assistant  secretary. 

Irving  Sarlin,  who  joined  DuMont  as  New 
Jersey  distributing  branch  manager  early  in 
1952,  will  be  president  of  DuMont  New  Jersey, 
with  Messrs.  Graham,  Falk  and  Etkin  holding 
the  same  posts  as  they  do  with  DuMont  New 
York. 

William  H.  Kelley,  vice  president  of  DuMont 
Labs  in  charge  of  marketing,  has  been  made 
president  of  DuMont  Illinois  and  DuMont 
Indiana.  H.  Joseph  Sarlin  becomes  vice  presi- 
dent of  DuMont  Illinois. 


Emerson  '54  Tv  Sales  Up 

EMERSON  Radio  &  Phonograph  Corp.,  New 
York,  announced  last  week  that  sales  of  televi- 
sion receivers  during  February  were  14%  higher 
than  in  January  and  that  combined  sales  for 
January-February  showed  an  increase  of  31% 


Holmes  "TP"  te/erfcg- 


Gates  offers  for  immediate  delivery  the  new  series  TP 
Holmes  TV  projector  —  brand  new  design  throughout.  New 
positive  drive  to  assure  WOW  free  performance  even  with 
small  100' reels  and  short  leaders. 


Complete  unit  includes  2"  lens,  (2)  1000  watt  lamps,  pre- 
amplifier, 1 600' reel,  spare  exciter  lamp  and  3»point  pedestal 
—  ready  to  produce  the  finest  picture  and  sound  you  have 
ever  experienced. 


Price  complete  F.O.B.  Quincy,  Illinois  . . .  $2385.00. 

Immediate  delivery. 


Houston,  5700  Polk  Avenue 
New  York,  51  East  42nd  Street 


ATES  RADIO  COMPANY 

anufocturing  Engineers  Since  1922 

Washington,  D.  C,  Warner  Bldg. 
Los  Angeles,    7501  Sunset  Blvd. 
New  York,  International  Div.,  13  East  40th  St. 


QUINCY,  ILL,  U.  S.  A. 


Atlanta.  13th  &  Spring  Sis. 
Montreal,  Canadian  Marconi  Co." 
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over  the  comparable  period  of  1953. 

The  increase  in  sales  was  attributed  by  S.  W. 
Gross,  vice  president  in  charge  of  sales,  to  the 
heavy  concentration  by  the  - company  on  pro- 
duction of  low-cost  table  models  and  to  the 
introduction  of  color.  He  noted  that  Benjamin 
Abrams,  Emerson  president,  frequently  had 
voiced  the  opinion  that  when  high-priced  color 
tv  sets  were  compared  by  the  public  with  low- 
cost  black-and-white  receivers  with  large 
screens,  sales  of  black-and-white  sets  would 
increase. 


Skinner  Named  V.  P. 
For  Philco  Tv  Division 

JAMES  M.  SKINNER  Jr.,  for  the  past  two 
years  vice  president  in  charge  of  distribution 
for  Philco  Corp.,  has  been  appointed  vice 
president  of  Philco's 
Television  Division, 
Frederick  D.  Ogilby, 
division  vice  presi- 
dent -  general  man- 
ager, said  last  week. 

Mr.  Ogilby  said 
Mr.  Skinner  has 
become  known 
throughout  the  in- 
dustry for  his  direc- 
tion  of  Philco's 
H  JfejMM     distributor  -  dealer 

HI  A#  JHI  organization  and  thai 
in  his  new  position, 
Mr.  Skinner  will 
help  coordinate  all  activities  of  the  Television 
Division,  including  product  planning,  manu- 
facturing, engineering,  advertising,  sales  promo- 
tion and  sales. 


MR.  SKINNER 


DeForest  Discloses  Patents 
On  Color  Tube,  Tape  System 

PATENTS  for  a  tv  color  tube  and  a  video  tape 
recording  system  have  been  applied  for  by  Dr. 
Lee  DeForest,  pioneer  in  technical  development 
of  present-day  radio  and  television,  he  revealed 
to  B*T  last  week. 

The  DeForest  color  tube  utilizes  an  NTSC 
tube  chassis  and  signal,  conforming  to  adopted 
standards,  but  would  transmit  colors  directly 
onto  a  fluorescent  screen,  not  through  a  plate 
as  in  the  present  RCA  tube,  he  said. 

Manufacture  of  the  DeForest  tube  would  be 
"much  cheaper,"  he  stated.  He  explained  his 
tube  uses  only  one  gun  and  directs  light  beams 
in  sequence  from  one  color  to  another  in  the 
form  of  straight  lines  over  the  face  of  the  tube. 
Main  feature  is  the  use  of  deflecting  magnets 


TRANSMITTER  SHIPMENTS 


Station 
Gates  Radio  Co. 

Community  Service  Radio 

Corp..  Chadron.  Nebr. 
WAFC  Staunton.  Va. 
General   Electric  Co. 

KALB-TV  Alexandria.  La. 
KPLC-TV  Lake  Charles.  La. 
KDRO-TV    Sedalia.  Mo. 


250  w 

am 

new  station 

1  kw 

am 

new  station 

5  kw 

tv  (ch.  5) 

new  station 

5  kw 

tv  (ch.  7) 

new  station 

5  kw 

tv  (ch.  6) 

new  station 

and  tubes  to  separate  beams  into  criss-crossing, 
rather  than  parallel  switching  lines,  rotating  the 
beam  as  it  travels. 

The  inventor  said  ruling  lines  on  the  face  of  a 
tube  was  a  much  simplier,  thus  less  expensive, 
process  than  present  practice  of  painstakingly 
setting  down  and  lining  up  dots. 

Dr.  DeForest's  video  tape  recording  system, 
covered  by  a  patent  application  dated  last  April, 
utilizes  sprocket-driven  35  mm  tape.  Advan- 
tage of  the  wider  tape  is  a  much  lower  footage- 
per-second  use  rate,  he  said. 


DuMont  Labs  Promotes  Bayer 

LEONARD  A.  BAYER,  engaged  in  work  on 
commercial  tv  equip- 
ment, industrial  color 
tv  systems  and  gov- 
ernment radar  proj- 
ects for  Allen  B.  Du- 
Mont  Labs  since 
1946,  has  been 
named  manager  of 
the  product  engi- 
neering department 
of  DuMont's  Com- 
munication Products 
Div.,  which  manu- 
factures tv  studio 
and  transmitting 
equipment,  industrial 
tv  systems,  and  two-way  mobile  radio  com- 
munication systems.  He  has  been  in  the  engi- 
neering field  18  years,  including  12  in  tv  and 
radio. 


AAR.  BAYER 


MANUFACTURING  SHORTS 
Stephens  Manufacturing  Corp.,  Culver  City, 
Calif.,  announces  production  of  a  new  12-inch 
coaxial  speaker  identified  as  12 AX.  It  has  a 
nominal  impedance  of  12  ohms  with  power 
capacity  20  w. 

Graybar  Electric  Co.,  N.  Y.,  has  concluded 
agreement  with  Magne-Tronics  Inc.,  N.  Y.,  for 
national  distribution  rights  to  Magne-Tronics' 


MID 

TWO  (2)  NETWORK  STATIONS 
Str>OJMMhOO 

These  two  network  stations  serve  adjacent 
markets,  are  owned  by  the  same  company. 
In  addition  certain  television  options  for 
minority  stock  go  with  the  deal.  Properties 
make  good  money — can  make  more.  Possible 
to  buy  station  separately.  Financing  can  be 
arranged. 


WEST 

FULLTIME  LOW-FREQUENCY  REGIONAL 
$i759000.00 

Due  to  television  consolidation  this  profit- 
able regional  must  be  sold  under  duopoly 
regulations.  Valuable  real  estate — beautiful 
installation — well  operated.  Money-maker. 
Number  One  station  in  field  of  three.  Action 
required  on  this  station — some  terms. 


Appraisals    •    Negotiations    •  Financing 
BLACKBURN  -  HAMILTON  COMPANY 

RADIO-TV-NEWSPAPER  BROKERS 

WASHINGTON.  D.  C.                              CHICAGO  SAN  FRANCISCO 

James  W.  Blackburn                       Ray  V.  Hamilton  Lester  M.  Smith 

William  T.  Stubblefield                       Tribune  Tower  235  Montgomery  St. 

Washington  Bldg.                         Delaware  7-2755-6  Exbrook  2-5672 
Sterling  3-4341-2 


long-playing  pre-recorded  tape  for  use  on  tape 
reproducing  equipment  as  background  music  in 
hotels,  restaurants,  banks,  factories  and  super- 
markets. Magne-Tronics  is  a  musical  library 
company  headed  by  Percy  L.  Deutsch,  a  veteran 
in  the  phonograph,  recording  and  music  fields. 

Sylvania  Electric  Products  Inc.  announced  that 
it  had  notified  its  regional  managers,  district 
managers,  salesmen  and  distributors  that  prices 
on  its  tv  picture  tubes  would  be  reduced  across- 
the-board  10%  to  15%  at  the  retail  level.  The 
price  reduction  was  adopted,  a  spokesman  said, 
to  "establish  some  stability  in  the  fast-moving 
and  faster-changing  electronics  industry." 

Gray  Research  &  Development  Co.,  Hartford, 
Conn,  last  week  announced  production  of  an 
improved  Gray  3-B  single  lens  Telojector  for 
projection  of  standard  35mm  transparent  slides 
by  tv  stations.  A  spokesman  said  that  by 
means  of  a  push-button  operation,  either 
locally  or  at  a  remote  location,  the  new  unit 
can  provide  uninterrupted  sequence  in  tv  com- 
mercials, news  photographs  and  station  break 
signals. 

Amplifier  Corp.  of  America,  N.  Y.,  announces 
The  Magnemite  61  OA  long  playing  battery 
operated  portable  tape  recorder,  bringing  to 
six  the  number  of  self-powered  recorder  models 
in  the  Magnemite  series  designed  for  all  types 
of  field  recording.  Complete  technical  speci- 
fications and  prices  may  be  obtained  by  writing 
to  the  company  at  398  Broadway,  New  York 
13. 

General  Instrument  Corp.,  Elizabeth,  N.  J.,  has 
announced  a  new  combination  all-channel  vhf- 
uhf  tuner  which  it  describes  as  "smaller,  lower- 
priced,  higher  in  performance  and  more  adapt- 
able than  any  previous  model."  Tooling  has 
been  completed  and  production  scheduled  to 
start  in  early  April. 

Phaestron  Co.,  South  Pasadena,  Calif.,  an- 
nounces complete  line  of  custom  panel  instru- 
ments (non-ruggedized  and  non-sealed)  for  ap- 
plications not  subject  to  extreme  shock.  Cus- 
tom metal-cased  instruments,  both  bevel  and 
round  shaped,  meet  JAN-1-6  and  MIL-M-6A 
specifications,  incorporating  same  basic  move- 
ment as  ruggedized  instruments,  except  for 
shock  mounts. 
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Guests  Attending  Testimonial 
Dinner  for  Judge  Justin  Miller, 
Retiring  Chairman  of  NARTB 

(See  story  on  page  43) 


Adams,  Mr.  Ernest.  WHIO-TV  Dayton;  Adel- 
son.  Mr.  William;  Agronsky,  Mr.  &  Mrs.  Martin, 
ABC;  Akers,  Mr.  Floyd,  Capitol  Cadillac-Olds-  | 
mobile  Co.;  Albertson,  Mr.  Fred  W.,  attorney; 
Allerton,  Mr.  &  Mrs.  Richard  M.,  NARTB; 
Anderson,  Mr.  Ray,  office  of  Sen.  Potter;  Ander- 
son. Mr.  Robert  N.,  Dept.  of  Justice;  Andrews. 
Rep.  George  W.  (D-Ala.) ;  Arness,  Mr.  John  P.; 
Arney,  Mr.  &  Mrs.  C.  E.  Jr.,  NARTB;  Arnoux. 
Mr.  &  Mrs.  Campbell,  WTAR  Norfolk  Va.: 
Arries,  Mr.  Leslie  G.,  WTTG  (TV)  Washington, 
Atlas,  Ben,  Billboard,  Tide. 

Baker,  Mr.  Gladden;  Baker,  Mr.  Warren  E., 
FCC  general  counsel;  Ball,  Mr.  &  Mrs.  Frederic, 
attorney;  Banks.  Mr.  Charles  R.;  Bannister,  Mr.! 
Harry,  NBC;   Barnes,  Asst.  Atty.  Gen.  &  Mrs. 
Stanley,    Dept.    of    Justice;    Barr,    Mr.    &    Mrs  I 
James,  FCC;  Bartley,  Comr.  &  Mrs.  Robert  T..  | 
FCC;   Bassett.   Mr.  James,   Republican  National 
Committee;  Battison,  Mr.  &  Mrs.  John  Henry, 
Capitol    Radio    Engineering   Institute;  Baudino 
Mr.  &  Mrs.  J.  E.,  Westinghouse  Broadcasting  Co.;1  I 
Beatty,  Mr.  &  Mrs.  Frank,  Broadcasting  •  Tele-  1 
casting;  Beckman,  Mr.  Alfred,  ABC;  Bell,  Mr 
&  Mrs.  Howard  H..  NARTB;  Belshe,  Colonel  &i 
Mrs.  Tom;  Bergmann.  Mr.  Ted,  DuMont  Tv  Net-! 
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work:  Berkeley,  Mr.  Kenneth,  WMAL  Washing- 
ton; Bergson.  Mr.  Philip,  attorney;  Blackburn, 
Mr.  &  Mrs.  James  W.,  Blackburn  &  Hamilton; 
Blair.  Mr.  John,  John  Blair  &  Co.;  Blume,  Mr. 
Jack,  attorney;  Boggs,  Rep.  &  Mrs.  Hale  (D-La.) ; 
Boice.  Mr.  &  Mrs.  Hugh.  WEMP  Milwaukee; 
Booth,  Mr.  Robert  M.,  attorney;  Bowry,  Mr. 
Walter  A.  Jr..  WMBG  Richmond;  Brandt,  Mr. 
Otto.  KING  Seattle;  Brenner,  Joseph,  attorney, 
Los  Angeles;  Bricker,  Sen.  &  Mrs.  John  W.  (R- 
Ohio):  Bronson.  Mr.  Edward  H..  NARTB;  Brooks. 
Mr.  &  Mrs.  Leon  R.,  CBS;  Brown.  Rep.  Clarence 
J.  (R-Ohio);  Brown,  Mr.  Thad  H.  Jr..  NARTB; 
Brown.  Mr.  Walter.  WSPA  Spartanburg,  S.  C; 
Bullitt,  Mrs.  A.  Scott,  KING  Seattle;  Burke,  Mr. 
Frank.  Radio'  &  Tv  Daily;  Burris.  Col.  &  Mrs. 
Howard  L.;   Butler,  Sen.  Hugh  (R-Neb.l. 

Cadel.  Mr.  Robert.  Television  Digest;  Cadison, 
Mr.  Leo.  Dept.  of  Justice;  Calev,  Mr.  Charles  C, 
WMBD  Peoria,  111.:  Campbell.  Mr.  Martin.  WFAA 
Dallas:  Capehart,  Sen.  Homer  E..  (R-Ind);  Carl- 
son, Sen.  Frank.  (R-Kan.);  Carr.  Mr.  John  P., 
attorney:  Carter.  Mr.  &  Mrs.  Kenneth  L..  WAAM 
i  TV)  Baltimore:  .Casey,  Mr.  Francis  L.  Jr.;  Cay- 
ton,  Judge  Nathan.  D.  C.  Municipal  Court  of 
Appeals;  Chambers.  Mr.  James  F..  WHOL  Allen- 
town.  Pa.;  Church,  Mr.  &  Mrs.  Abiah  A.,  NARTB: 
Church.  Mr.  &  Mrs.  Arthur  B..  KMBC  Kansas 
City;  Church,  Mr.  Arthur  B.  Jr.,  KMBC  Kansas 
City-;  Clark.  Assoc.  Justice  &  Mrs.  Tom  C,  U.  S. 
Supreme  Court;  Clements.  Sen.  Earle  C,  (D-Ky.); 
Clinton.  Mr.  &  Mrs.  George.  WPAR  Parkersburg, 
W.  Va.;  Clipp,  Mr.  Roger  W..  WFIL  Philadelphia; 
Codel,  Mr.  Martin,  Television  Digest;  Coe,  Mr. 
Robert.  DuMont  Television  Network;  Cohen,  Mr. 
Lester,  attorney:  Cohn,  Mr.  &  Mrs.  David,  Budget 
Bureau:  Cohn,  Mrs.  Marcus;  Cooper.  Sen.  John 
S.,  (R-Ky.):  Cordon,  Sen.  &  Mrs.  Guy  (R-Ore.); 
Courson,  Mr.  &  Mrs.  LaRue  NARTB;  Craven,  Mr. 
T.  A.  M.,  consultant. 

Davis.  Rep.  &  Mrs.  Clifford,  (D-Tenn.);  Davis, 
Rep.  James  C.  (D-Ga.) :  Dewicki,  Mr.  John;  Din- 
woodey.  Mr.  Dean.  Bureau  of  National  Affairs; 
Doerfer,  Comr.  &  Mrs.  John  C.  FCC:  Doherty, 
Mr.  Richard  P.,  consultant;  Dougherty,  Mr. 
Thomas  J.;  Douglas,  Sen.  Paul  H.,  (D-Ill.); 
Dowd,  Mr.  &  Mrs.  Thomas  N..  attorney;  Draven- 
stadt,  Mr.  &  Mrs.  Lowell. 

Eagan.  Mr.  &  Mrs.  R.  Russell,  attorney;  Elder. 
Mr.  &  Mrs.  Oscar,  NARTB;  Ellender,  Sen.  Allen 
J..  (D.-La):  Ellsworth,  Rep.  &  Mrs.  Harris,  (R- 
Ore.);  Elmer.  Mr.  &  Mrs.  John.  WCBM  Baltimore; 
Eppley,  Miss  Evelyn,  FCC;  Ervin,  Mr.  &  Mrs. 
Thomas:  Ewing,  Captain  &  Mrs.  John  L. 

Fay,  Mr.  William,  WHAM  Rochester;  Fellows, 
Mr.  &  Mrs.  Harold  E..  NARTB;  Ferguson.  Sen. 
Homer,  (R-Mich.);  Fetzer,  Mr.  and  Mrs.  John 
E.,  WKZO  Kalamazoo;  Fineshriber,  Mr.  &  Mrs. 
William,  NBC:  Flanagan.  Mr.  Tom.  Station  Rep- 
resentatives Assn.;  Fletcher.  Mr.  Frank  XJ.,  at- 
torney; Fletcher.  Mr.  Stephen  H..  attorney:  For- 
rester. Rep.  E.  L.,  (D-Ga.);  Fruth,  Miss  Helen, 
NARTB. 

Gableman.  Mrs.  Cyprianna;  Gallagher,  Mr.  & 
Mrs.  Bernard,  U.  S.  Supreme  Court;  Gamble, 
Mr.  &  Mrs.  Frederic  R..  American  Assn.  of 
Advertising  Agencies;  Gambrell,  Mr.  Barmore; 
Gammons.  Mr.  &  Mrs.  Earl,  CBS;  Godwin,  Mr. 
Charles.  ABC:  Gormley,  Mr.  Robert  J..  NARTB; 
Gould.  Mrs.  Dorothy  R.:  Gould,  Mr.  Lester  L., 
WJNC  Jacksonville,  N.  C;  Graves.  Mr.  &  Mrs. 
Walter.  NARTB;  Greenebaum,  Mr.  Milton,  WSAM 
Saginaw.  Mich.;  Gregory,  Rep.  Noble  J.,  (R-Ky.); 

Haley,  Mr.  &  Mrs.  Andrew,  attorney;  Hall, 
Miss  Gladys,  Broadcasting  •  Telecasting;  Hanna, 
Mr.  Michael  R.,  WHCU  Ithaca.  N.  Y.;  Hardy, 
Hon.  &  Mrs.  Porter;  Hardy.  Mr.  &  Mrs.  Ralph 
W.,  NARTB:  Harris.  Mr.  Stanley  S.;  Harris.  Mr. 
W.  C.  Jr.;  Hartenbower,  Mr.  E.  K„  KCMO  Kan- 
sas City:  Havens,  Mr.  Wilbur  M..  WMBG  Rich- 
mond. Va.;  Haverlin,  Mr.  Carl.  BMI;  Hedges, 
Mr.  &  Mrs.  William,  NBC;  Heffernan.  Mr.  Jo- 
seph V.,  NBC;  Heinecke,  Miss  Alice,  SESAC; 
Hennessey,  Mr.  &  Mrs.  Philip  J.,  attorney;  Hen- 
nock,  Comr.  Frieda  B.,  FCC;  Henry,  Mr.  &  Mrs. 
William.  NBC;  Herman.  Mr.  &  Mrs.  A.  M.:  Hig- 
gins,  Mr.  George  J.,  KMBC  Kansas  City;  Hinck- 
ley, Mr.  Robert  H.,  ABC:  Holies.  Mr.  Everett, 
MBS;  Hollister,  Mr.  Herb.  KCOL  Fort  Collins, 
Colo.:  Hough,  Mr.  &  Mrs.  Harold.  WBAP  Fort 
Worth;  Wvatt,  Hon.  Carl  B..  Dept.  of  Justice; 
Hyde.  Chairman  &  Mrs.  Rosel,  FCC; 

Ingrim,  Mr.  Ward,  Don  Lee  Network. 

Jacob.  Mr.  John  B.;  Jahncke.  Mr.  Ernest  Lee 
Jr.,  ABC;  James,  Mr.  &  Mrs.  Edwin  H.  Broadcast- 
ing •  Telecasting;  Jameson.  Mr.  Guilford.  Attor- 
ney; Jansky,  Mr.  C.  M.  Jr.,  Consultant:  Jansky, 
Mr.  Maurice,  Attorney;  Jenner,  Sen.  William  E., 
(R-Ind.);  Jett,  Mr.  &  Mrs.  E.  K..  WMAR  (TV) 
Baltimore;  Johnson.  Sen.  &  Mrs.  Edwin  C, 
'D-Colo.);  Johnson.  Rep.  &  Mrs.  Leroy,  (R-Calif.); 
Johnson,  Mr.  Leslie  C,  WHBF  Rock  Island,  111.; 
Johnson.  Mr.  W.  M.;  Johnson,  Mr.  Wallace;  Jones, 
Mr.  &  Mrs.  Merle,  CBS;  Jones,  Mr.  Robert  B., 
WFBR  Baltimore;  Jones,  Comdr.  &  Mrs.  Thomas 
W.;  Jones.  Mr.  William. 
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HERBERT  STEWART 

TELEVISION  CONSULTANT 
Experienced  In  All  Phases 

•  Applications 

•  New  Stations 

•  Established  TV  Stations 
P.  O.  Box  2440  Phone  26262 

Miami,  Florida 


Kal,  Mr.  &  Mrs.  Norman,  Kal,  Ehrlich  &  Mer- 
rick; Kaplan,  Mr.  Ira;  Kapner,  Mr.  Leonard, 
WCAE  Pittsburgh;  Kauffmann,  Mr.  Samuel,  Wash- 
ington Evening  Star;  Kaye,  Mr.  &  Mrs.  Sydney, 
BMI;  Kean.  Mrs.  Sally,  NARTB;  Keating,  Rep. 
Kenneth  B.,  ( R-N.Y. ) ;  Keller,  Mr.  Joseph  E., 
Attorney;  Kellogg?  Mr.  Ted,  Radio-TV  Daily; 
Kilburn.  Rep.  Clarence  E.,  (R-N.Y.) ;  Kilpatrick, 
Mr.  LeRoy.  WSAZ  Huntington,  W.  Va.;  Kings- 
bury. Mr.  Gilbert,  WLW  Cincinnati;  Kittner, 
Mr.  Joseph  M..  FCC;  Kluge,  Mr.  &  Mrs.  John, 
WGAY  Silver  Spring,  Md.:  Knorr,  Mr.  Frederick, 
WKHM  Jackson,  Mich.;  Knox,  Rep.  Victor  A., 
(R-Mich.);  Kobak,  Mr.  Edgar,  Consultant;  Ko- 
teen,  Mr.  &  Mrs.  Bernard,  Attorney;  Koteen, 
Mr.  Robert,  FCC;  Kranish,  Mr.  William,  INS; 
Krueger,  Mr.  Herbert  L.,  WTAG  Worcester, 
Mass.;  Kuchel.  Sen.  &  Mrs.  Thomas  H.,  (R- 
Calif.);  Kyle,  Mr.  James  W. 

Lackey,  Mr.  F.  E.,  WHOP  Hopkinsville,  Ky.; 
Lane,  Mr.  &  Mrs.  Howard,  KOIN  Portland, 
Ore.;  Lawrence.  Mr.  Craig,  CBS;  Laws,  Judge  & 
Mrs.  Bolitha;  Lea,  Mr.  &  Mrs.  Clarence;  Lee, 
Comr.  &  Mrs.  Robert  E„  FCC;  Leitch,  Mr.  John, 
WCAU  Philadelphia;  Lindow,  Mr.  Lester,  WFDF 
Flint.  Mich.;  Litvin,  Mrs.  Fanney,  FCC;  Lock- 
wood,  Mr.  Corwin  R..  Attorney;  Long,  Mr.  & 
Mrs.  Maury.  Broadcasting  •  Telecasting;  Long, 
Sen.  &  Mrs.  Russell,  (D-La.);  Longfellow,  Mr. 
&  Mrs.  Bruce:  Loucks,  Mr.  Philip  G.,  Attorney; 
Lower,  Mr.  &  Mrs.  Elmer,  CBS. 

Mahon.  Rep.  George  (D-Tex.);  Mahoney.  Mr. 
Jame=.  Newell-Emmett  Co.;  Maizlish,  Mr.  Harry, 
KFWB  Los  Angeles;  Marks.  Mr.  &  Mrs.  Leonard 
H.,  Attorney:  Martin,  Mr.  Dwight,  General  Tele- 
radio;  Martin,  Mr.  Gerry.  DuMont  Tv  Network; 
Martin,  Mr.  &  Mrs.  Wallace,  WMSC  Columbia, 
S.  C;  Mason,  Mr.  Richard.  WPTF  Raleigh,  N.  C; 
Mason,  Mr.  Robert,  WMRN  Marion,  Ohio:  Mas- 
sing, Mr.  &  Mrs.  William  P.,  FCC;  McCollough, 
Mr.  &  Mrs.  Clair  R.,  WGAL  Lancaster,  Pa.;  Mc- 
Collough, Miss  Constance;  McConnell.  Rep.  Sam 
K.  Jr.  (R-Pa.);  McCulloch,  Rep.  William  M.,  (R- 
Ohio);  McDonald,  Mr.  &  Mrs.  Joseph  A.,  NBC; 
McDonough,  Mr.  Francis  X.,  Attorney;  McGan- 
non,  Mr.  Donald,  DuMont  TV  Network;  McKenna, 
Mr.  James  A.  Jr..  Attorney;  McMahon,  Mr.  Wil- 
liam; McManus,  Mr.  W.  J.;  McNarv,  Mr.  James 

C,  Consultant:  Meagher,  Mr.  John  F.,  KYSM 
Mankato.  Minn.;  Midlen,  Mr.  John  H.,  Attorney; 
Miller,  Mr.  &  Mrs.  James  A.;  Miller,  Judge  & 
Mrs.  Justin,  NARTB;  Miller.  Mr.  &  Mrs.  Leslie; 
Mitchell.  Miss  Florence,  NARTB;  Mobley,  Mr. 
Radford  E..  Knight  Newspapers:  Moody,  Mr.  Rob- 
ert, WHIO  Davton,  Ohio;  Morency,  Mr.  &  Mrs. 
Paul  W.,  WTIC  Hartford;  Moroney.  Mr.  James; 
Morris,  Judge  &  Mrs.  James  W.;  Morris,  Miss 
Mary  Jane.  Secretary,  FCC;  Morrison,  Mr.  &  Mrs. 
Fred;  Murphv.  Mrs.  Charles  S.;  Myers,  Mr.  Carl, 
WGN  Chicago. 

Neill,  Mr.  D.  Malcolm.  Canadian  Assn.  of  Radio 
&  Television  Broadcasters;  Novik,  Mr.  &  Mrs. 
M.  S.,  Consultant;  Nunn,  Mr.  Gilmore  N.,  WLAP 
Lexington.  Ky. 

O'Bryan,  Mr.  &  Mrs.  Paul  A.,  Attorney;  Oster- 
tag,  Rep.  Harold  C,  (R-N.Y.);  Outler,  Mr.  John 
M.  Jr.,  WSB  Atlanta;  Overholser,  Dr.  &  Mrs. 
Winfred,  Superintendent,  D.  C.  General  Hospital. 

Pabst.  Mr.  William  D.,  KFRC  San  Francisco; 
Page,  Mr.  &  Mrs.  E.  C,  Consultant;  Parker,  Mr. 
Mclvor  L..  FCC;  Patrick,  Mr.  Duke  M..  Attorney; 
Patt.  Mr.  John  F.  Jr..  WJR  Detroit:  Paul.  Mr.  S. 
J.,  Television  Age;  Peters,  Mr.  &  Mrs.  H.  Preston, 
Free  &  Peters;  Peterson,  Mr.  &  Mrs.  Louis  H.; 
Petty.  Mr.  Don,  Attorney;  Phillips,  Rep.  &  Mrs. 
John,  (R-Calif.);  Pierson,  Mr.  &  Mrs.  W.  Theo- 
dore, Attorney;  Pine,  Judge  &  Mrs.  David  A., 
U.  S.  District  Court  for  D.  C;  Plummer,  Mr. 
Curtis  B..  Chief,  Broadcast  Div.,  FCC;  Porter, 
Mr.  William,  Office  of  Defense  Mobilization; 
Potter,  Mr.  Ben  H.;  Potter,  Sen.  &  Mrs.  Charles 
E.,  (R-Mich.);  Poyner,  Mr.  Graham  P.;  Pratt, 
Mr.  Stanley  R..  WSOO  Sault  Ste.  Marie,  Mich.; 
Preston.  Mrs.  Margaret  S.;  Provost,  Mr.  &  Mrs. 

D.  L.,  WBAL  Baltimore. 

Quaal.  Mr.  Ward.  WLW  Cincinnati;  Quarton, 
Mr.  William  B.,  WMT  Cedar  Rapids,  la.;  Qui- 
nones,  Mr.  Ramon,  WAPA  San  Juan,  P.  R. 

Rafter,  Mr,  John  A.;  Rawlins.  Mr.  L.  R.,  West- 
inghouse  Broadcasting  Co.;  Rawson,  Mr.  Robert 
J.,  FCC;  Ray.  Mr.  Jeter  S.;  Reed.  Mr.  O.  W.  B. 
Jr.,  Consultant;  Rees,  Rep.  &  Mrs.  Edward  H. 
(R-Kan.);  Reid.  Mr.  James  R.;  Reidy,  Mr.  Ben 
T.;  Reinsch,  Mr.  J.  Leonard,  WSB  Atlanta;  Rhyne, 
Mr.  Charles  S..  Attorney;  Richards,  Mr.  &  Mrs. 
Robert  K..  NARTB;  Riehlman.  Rep.  R.  Walter, 
(R-N.Y.);  Riley,  Miss  Fran,  NARTB;  Ring,  Mr. 
A.  D.  Jr..  Consultant;  Roberts,  Mr.  Elzey  M.  Jr., 
KXOK  St.  Louis;  Robertson,  Sen.  &  Mrs.  A. 
Willis,  (D-Va.);  Rogers,  Rep.  &  Mrs.  Dwight 
(D-Fla.) ;  Rogers,  Mr.  James  C;  Rogers,  Mr.  & 
Mrs.  Lawrence  H.  II,  WSAZ  Huntington,  W.  Va.; 
Rogers,  Mr.  W.  D.  Jr.,  WDUB-TV  Lubbock,  Tex.; 
Rollo.  Mr.  &  Mrs.  Reed  T.,  Attorney;  Russell. 
Mr.  &  Mrs.  Frank  M..  NBC;  Russell,  Mr.  &  Mrs. 
Percy  H..  Attorney;  Russell.  Mr.  William.  Hufty. 
Eubank  &  Russell;  Ryan,  Mr.  William  B.;  Ryan, 
Mr.  William  C. 

Schalk,  Miss  Leona,  NARTB;  Scharfeld,  Mr. 
.Arthur,  Attorney;  Scheiner,  Mr.  Arthur.  FCC: 
Schenck,  Rep.  Paul  F.,  (R-Ohio);  Schildhause,  Mr. 
Sol,  FCC;  Schneider,  Mr.  &  Mrs.  Russ,  Advisory 
Council  on  Federal  Reports;  Schoeppel,  Sen.  & 
Mrs.  Andrew  F.,  (R-Kan.);  Schroeder.  Mr.  &  Mrs. 
Arthur,  Attorney;  Schuyler,  Miss  Marcella, 
NARTB;  Scott.  Rep.  Hugh,  (R-Pa.);  Scudder, 
Rep.  Hubert  B..  (R-Calif.);  Seavey,  Mr.  &  Mrs. 
Hollis,  Clear  Channel  Broadcasting  Service; 
Segal,  Mr.  &  Mrs.  Paul,  Attorney;  Shafto,  Mr. 
&  Mrs.  G.  Richard,  WIS.  Columbia,  S.  C;  Sims, 
Mr.  William  P.,  Attorney;  Sirica,  Mr.  John  J., 
Attorney;   Slaughter,   Mr.  &   Mrs.   Harrison  T., 


Attorney;  Smith,  Mr.  &  Mrs.  Carleton  D.,  NBC; 
Smith,  Mr.  &  Mrs.  George  S..  Attorney;  Smith, 
Mr.  John  H.  Jr.,  NARTB;  Smith,  Mr.  Joseph  J. 
Jr.;  attorney;  Smith,  Mr.  Karl  A.,  Attorney;  Sny- 
der. Mr.  Franklin,  WXEL  (TV)  Cleveland;  Soule, 
Mr.  Robert;  Sowell,  Mr.  F.  C,  WLAC  Nashville; 
Spence,  Rep.  Brent  (D-Ky.);  Spheeris,  Mr.  E. 
M.,  WEMP  Milwaukee;  Stalling,  Mr.  Bettin,  At- 
torney; Steen,  Mr.  John  W.,  Attorney;  Steffan, 
Mr.  &  Mrs.  Roger,  White  House;  Sterling,  Comr. 
&  Mrs.  George  E.,  FCC;  Stewart,  Mr.  &  Mrs. 
Joseph;  Stone,  Mr.  Robert,  SESAC;  Storer,  Mr. 
George  B„  Storer  Bcstg  Co.;  Stout,  Mr.  Clair  L., 
Attorney;  Streibert,  Mr.  &  Mrs.  Theodore,  U. 
S.  Information  Agency;  Stringer,  Mr.  Arthur  C, 
NARTB;  Stronach,  Mr.  Alexander,  ABC;  Strouse, 
Mr.  &  Mrs.  Ben,  WWDC  Washington;  Stubble- 
field,  Mr.  &  Mrs.  William  T.,  Blackburn  &  Hamil- 
ton; Studds,  Adm.  &  Mrs.  R.  F.  A.;  Sullivan, 
Mr.  Thomas  S.;  Sweeney,  Mr.  Kevin;  Swezey, 
Mr.    &   Mrs.   Robert   D.,    WDSU   New  Orleans. 

Taber,  Rep.  John,  (R-N.Y.);  Taishoff,  Mr.  & 
Mrs.  Sol,  Broadcasting  •  Telecasting;  Taylor, 
Mr.  Archie.  KANS  Wichita;  Taylor,  Mr.  O.  L., 
KANS  Wichita;  Thomas,  Mr.  C.  L.,  KXOK  St. 
Louis;  Thornburgh,  Mr.  Donald  W.,  WCAU 
Philadelphia;  Tinney,  Mr.  Joseph  L.,  WCAU 
Philadelphia;  Tito,  Mr.  Thomas  A.,  WAZL  Hazle- 
ton.  Pa.;  Tooke,  Mr.  R.  V.,  WPTZ  (TV)  Phila- 
delphia; Tower,  Mr.  &  Mrs.  Charles,  NARTB; 
Treynor,   Mr.  William  K„  NARTB. 

Vadeboncoeur,  Mr.  E.  R.,  WSYR  Syracuse; 
Vanda,  Mr.  Charles,  WCAU  Philadelphia. 

Walker.  Mr.  A.  Prose,  NARTB;  Walker,  Mr. 
&  Mrs.  Ralph  L„  Attorney;  Walker,  Mr.  &  Mrs. 
William,  NARTB;  Wall,  Mr.  Charles,  BMI;  Wall, 
Mr.  Thomas  H..  Attorney;  Wallen,  Mr.  &  Mrs. 
James  E.,  BMI;  Washburn,  Mr.  &  Mrs.  Abbott. 
U.  S.  Information  Agency;  Wasilewski,  Mr.  & 
Mrs.  Vincent,  NARTB;  Watts,  Rep.  John  Clar- 
ence, (R-Del.) ;  Webster,  Comr.  &  Mrs.  E.  M., 
FCC:  Weinstsin,  Mr.  Al,  Television  Digest;  Welch. 
Mr.  Vincent,  Attorney;  Weston,  Mr.  &  Mrs.  Robert 
C;  Wheeler,  Mr.  &  Mrs.  George  Y.,  NBC;  Wilkin- 
son, Mr.  Vernon  L.,  Attorney;  Willard.  Mr.  & 
Mrs.  A.  D.  Jr.,  WGAC  Augusta,  Ga.;  Williams, 
Mr.  &  Mrs.  David,  FCC;  Williams.  Rep.  William 
R.,  (R-N.Y.);  Willis,  Mr.  John  W.  Attorney;  Wil- 
loughby,  Mr.  John  A.,  FCC;  Wilner,  Mr.  Morton, 
Attorney;  Wilson,  Mr.  Thomas  W.,  Attorney; 
Witherell,  Mr.  Harry  E.;  Witting,  Mr.  Chris  J., 
Westinghouse  Broadcasting  Co.;  Wolverton,  Rep. 
Charles  A.,  (R-N.J.);  Woodruff,  Mr.  J.  W.  Jr., 
WRBL  Columbus,  Ga.;  Wooten,  Mr.  Hoyt  B., 
WREC  Memphis:  Wyatt,  Mr.  &  Mrs.  Walter.  U.  S. 
Supreme  Court. 

Young,   Mr.   Verne  R.,  Attorney. 

Zapple,  Mr.  &  Mrs.  Nicholas,  Senate  Commerce 
Committee;  Zias,  Mr.  J.  F.,  Attorney. 


light 

the 
way. . . 


.  .  .  to  extraordinary  lighting  ejects 
.  .  ,  at  extraordinary  savings!  Rent 
whatever  you  need  in  specialized  display, 
theatrical,  studio  and  motion  picture 
equipment  from  Jack  Frost!  For  finer 
lighting  .  .  .  at  fewer  dollars  .  .  . 
for  complete  lighting  service  that 
includes  installation  and  removal 
wherever  you  are  . . . 
you're  headed  the  right  way  .  .  . 


For  Fall  Information  On  Rental  Equipment  Write: 

JACK  A.  FROST,  DEPT..C,  234  PIQUETTE  AVE. 
Detroit  2,  Michigan         •        TRinity  3-8C30 
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Station  Authorizations,  Applications 

(As  Compiled  by  B  •  T) 

March  25  through  March  31 

Includes  data  on  new  stations,  changes  in  existing  stations,  ownership  changes,  hearing 
cases,  rules  &  standards  changes  and  routine  roundup. 

Abbreviations: 

CP — construction  permit.    DA — directional  an-  megacycles.    D — day.  N — night.   LS — local  sun- 

tenna.    ERP — effective  radiated  power.  STL —  set.    mod.  —  modification,    trans.  —  transmitter, 

studio-transmitter   link,   synch,   amp. — synchro-  unl.  —  unlimited  hours,    kc — kilocycles.    SSA  — 

nous  amplifier,  vhf — very  high  frequency,  uhf —  special  service  authorization.  STA — special  tem- 

ultra  high  frequency,  ant. — antenna,  aur. — aural.  porary   authorization.    (FCC   file   and  hearing 

vis.  —  visual,  kw  —  kilowatts,  w  —  watts,  mc  —  docket  numbers  given  In  parentheses.) 


FCC  Commercial  Station  Authorizations 
As  of  Feb.  28,  1954* 


AM 

FM 

TV 

Licensed  (all  on  air) 

2,522 

525 

101 

CPs  on  air 

7 

29 

t278 

CPs  not  on  air 

128 

19 

198 

Total  on  air 

2,529 

554 

t379 

Total  authorized 

2,657 

573 

577 

Applications  in  hearing 

129 

4 

183 

New  station  requests 

154 

3 

99 

Facilities  change  requests 

141 

22 

26 

Total  applications  pending 

897 

108 

262 

Licenses  deleted  in  Feb. 

1 

2 

0 

CPs  deleted  in  Feb. 

0 

0 

5 

*  Does  not  include  noncommercial  educational 
fm  and  tv  stations, 
t  Authorized  to  operate  commercially. 

*       *  * 


Am  and  Fm  Summary  through  March  31 

Appls. 

On  Pend- 

Air      Licensed     CPS  ing 


Am 
Fm 


2,533 
562 


2,536 
533 


134 
48 


165 

2 


In 

Hear- 
ing 

129 
4 


Television  Station  Grants  and  Applications 
Sinee  April  14,  1952 
Grants  since  July  11,  7952: 
vhf  uhf 

Commercial  228  301 


Educational 


12 


17 


Total 

5292 
29 


Total  Operating  Stations  in  U.  S. 

vhf  uhf 

Commercial  on  air  247  125 

Noncommercial  on  air  1  2 


Total 

371 
3 


Applications  filed  since  April  14,  7952: 


New 

Amend. 

vhf 

uhf 

Total 

Commercial 
Educational 

914 

25 

337 

707 
26 

525 
26 

1,233= 
523 

Total 

939 

337 

733 

551 

1,2854 

1  Sixty-two 
turned. 

CPs  (12 

vhf,  50 

uhf) 

have  been  re- 

2  One  applicant  did  not  specify  channel. 
8  Includes  29  already  granted. 

1  Includes  552  already  granted. 


SUCH  A  NIGHT 

RECORDED  BY 

JOHNNIE  RAY  Columbia 

BUNNY  PAUL  Essex 

CLYDE  McPHATTER.... Atlantic 

DINAH  WASHINGTON  ..Mercury 
JANE  TURZY  Decca 

PUBLISHED  BY 

RALEIGH  MUSIC 
PUBLISHING  CO. 


BROADCAST  MUSIC,  INC. 
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RQUTWOOD  •  TORONTO  •  MONTREAL 


ACTIONS  OF  FCC 

New  Tv  Stations  .  .  . 

GRANTS 

Montgomery,  Ala. — Montgomery  Bcstg.  Co. 
(WSFA),  granted  vhf  ch.  12  (204-210  mc);  ERP 
316  kw  visual,  158  kw  aural;  antenna  height 
above  average  terrain  1,036  ft.,  above  ground 
823.5  ft.  Estimated  construction  cost  $480,000, 
first  year  operating  cost  $276,000,  revenue  $366,- 
000.  Post  Office  address:  Box  1031  Montgomery 
2,  Ala.  Studio  location:  Delano  St.  between  South 
Court  and  South  Perry.  Transmitter  location: 
On  Mt.  Carmel,  21  mi.  South  of  Montgomery. 
Geographic  coordinater:  32°  01'  15.8"  N.  Lat., 
86°  20'  54.4"  W.  Long.  Transmitter  RCA,  antenna 
RCA.  Legal  counsel  Spearman  &  Roberson, 
Washington.  Consulting  engineer  George  E. 
Gautney,  Washington.  Principals  include  Presi- 
dent David  E.  Dunn  (11%%),  Vice  President  R. 
F.  Hudson  Sr.  (25%),  Secretary-Treasurer  H.  S. 
Durden  (38V3%),  R.  F.  Hudson  Jr.  (16%%),  and 
Sebie  B.  Smith  (8V3%).  Granted  March  26. 

Charleston,  S.  C—  Southern  Bcstg.  Co.  WUSN 

granted  vhf  ch.  2  (54-60  mc);  ERP  54.2  kw  visual, 
32.5  kw  aural;  antenna  height  above  average 
terrain  354  ft.,  above  ground  411  ft.  Estimated 
construction  .cost  $225,000,  first  year  operating 
cost  $150,000,  revenue  not  estimated.  Post  Office 
address;  42  Tenth  Ave.,  Charleston,  S.  C.  Studio 
and  transmitter  location:  At  corner  of  Third  and 
Tenth  Avenues.  Geographic  coordinates:  32°  48' 
13"  N.  Lat.,  79°  57'  39"  W.  Long.  Transmitter,  an- 
tenna and  studio  equipment  RCA.  Legal  counsel 
Hanson,  Lovett  &  Dale,  Washington.  Consulting 
engineer  George  E.  Gautney.  Washington.  Prin- 
cipals include  President,  Treasurer  and  Secretary 
J.  Drayton  Hastie  (35.96%),  Vice  President  Theo- 
dore D.  Maybank  (3.6%),  Sara  C.  Hastie  (20.2'%3, 
C.  N.  Hastie  (10%),  B.  M.  Middleton  (6.04%), 
George  L.  Buist  (4.4%),  J.  Ross  Hanrahan  (4.4%), 
and  six  other  minority  stockholders.  Granted 
March  26. 


APPLICATION 

Washington,  N.  C.  —  North  Carolina  Tv  Inc. 

vhf  ch.  7  (174-180  mc);  ERP  249.4  kw  visual, 
139.6  kw  aural;  antenna  height  above  average 
terrain  483  ft.,  above  ground  519  ft.  Estimated 
construction  cost  $345  362,  first  year  op?rating 
cost  $150,000,  revenue  $200,000.  Post  Office  address 
%  W.  R.  Roberson  Jr.,  Bank  of  Washington  Bldg., 
Washington,  N.  C.  Studio  and  transmitter  loca- 
tion: Hwy.  118,  2.1  miles  E.  of  center  of  Grigg 
Griffton,  N.  C.    Geographic  coordinates  35°  22' 
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17"  N.  Lat.,  77°  23'  56"  W.  Long.  Transmitter 
and  antenna  RCA.  Legal  counsel  Welch,  Mott 
&  Morgan,  Washington.  Consulting  engineer, 
George  C.  Davis,  Washington.  Principals  include 
President-Treasurer  W.  R.  Roberson  Jr.  (3.58%), 
president-treasurer-27%  stockholder  WERF 
Washington,  N.  C,  president-29.8%  stockholder 
WRRZ  Clinton,  N.  C;  Vice  President  H.  W.  An- 
derson (16.67%),  president-60%  stockholder  WVOT 
Wilson,  N.  C;  Secretary  William  S.  Page  (16.67%), 
president-general  manager-28.5%  stockholder 
WFTC  Kinston,  N.  C;  R.  M.  Fountain  (16.67%), 
36.6%  stockholder  WCPS-AM-FM  Tarboro,  N.  C; 
Harmon  L.  Duncan  (8.34%),  licensee  WHIT  New 
Bern,  N.  C,  president-treasurer-15.4%  stockhold- 
er WTIK-TV  Durham,  N.  C;  Floyd  Fletcher 
(8.34%),  vice  president-30.7%  stockholder  WTIK- 
TV;  W.  R.  Roberson  Sr.  (3.58%),  25%  stockholder 
WRRF,  and  18.9%  stockholder  WRRZ;  J.  P. 
Roberson  (3.5%),  vice  president-24%  stockholder 
WRRF  and  vice  president-26%  stockholder  WRRZ, 
and  Kenneth  C.  Royal  (7.6%),  ex-Secretary  of 
the  Army.   Filed  March  26. 

APPLICATIONS  AMENDED 

Boston,  Mass. — Columbia  Bcstg.  System  Inc. 
amends  bid  for  new  tv  station  on  vhf  ch.  5  to 
change  ERP  to  85.1  kw  visual,  42.7  kw  aural; 
transmitter  location  to  500  ft.  W.  of  Needham  St., 
near  Jaconnet  St.,  Newton,  Mass.;  antenna  height 
above  average  terrain  1050  ft.  Filed  March  24. 

Beckley,  W.  Va. — Daily  Telegraph  Printing  Co. 

amends  bid  for  new  tv  station  on  vhf  ch.  6  to 
specify  Bluefield,  W.  Va.;  ERP  59.859  kw  visual, 
34.100  kw  aural;  antenna  height  above  average 
terrain  301.25  ft.;  transmitter  location  to  ap- 
proximately 1.2  miles  E.  of  center  of  Bluefield; 
studio  location  Talbott  St.,  Bluefield;  geographic 
coordinates  37°  16'  05"  W.  Lat.,  81°  12'  11"  N. 
Long.   Filed  March  22. 

Beckley,  W.  Va. — Joe  L.  Smith  Jr.  amends  bid 
for  new  tv  station  on  vhf  ch.  6  to  specify  vhf 
ch.  4  (66-72  mc);  ERP  51.9  kw  visual,  17.15  kw 
aural;  antenna  height  above  average  terrain 
669  ft.;  geographic  coordinates  81°  12'  06"  N. 
Long.,  37°  48'  20"  W.  Lat.  Filed  March  24. 

Beckley,  W.   Va.— Southern  W.  Va.   Tv  Inc. 

amends  bid  for  new  tv  station  on  vhf  ch.  6  to 
specify  Bluefield,  W.  Va.    Filed  March  30. 

APPLICATIONS  DISMISSED 

Eugene,  Ore. — Television  Air  Ways  Inc.  FCC 

dismissed  bid  for  new  tv  station  on  uhf  ch.  26 
for  lack  of  prosecution.    Dismissed  March  23. 

Existing  Tv  Stations  .  .  . 

ACTIONS  BY  FCC 

KFMB-TV  San  Diego,  Calif. — Wrather-Alvarez 
Bcstg.  Inc.  granted  modification  of  CP  for  vhf 
ch.  8  to  change  ERP  to  316  kw  visual,  158  kw 
aural;  antenna  height  above  average  terrain 
750  ft.   Granted  March  22;  announced  March  30. 

WALB-TV  Albany,  Ga.— Herald  Pub.  Co.  seeks 
modification  of  CP  for  vhf  ch.  10  to  change  ERP 
to  112  kw  visual,  56.2  kw  aural;  antenna  height 
above  average  terrain  400  ft.  Granted  March  26. 

KVTV  (TV)  Sioux  City,  Iowa — Cowles  Bcstg. 
Co.  granted  CP  for  vhf  ch.  9  to  change  ERP  to 
107  kw  visual,  57.5  kw  aural;  antenna  height 
above  average  terrain  700  ft.  Granted  March  25; 
announced  March  30. 

KVOL-TV  Lafayette,  La.  —  Evangeline  Bcstg. 

Co.  granted  modification  of  CP  for  share-time  on 
vhf  ch.  10  to  change  ERP  to  28.2  kw  visual,  15.8 
kw  aural:  studio  location  to  transmitter  site  at 
Eraste  Landry  Rd.  and  State  Hwy.  674,  near 
Lafayette;  antenna  height  above  average  terrain 
447.5  ft.    Granted  March  25;  announced  March  30. 

K FLY-TV  Lafayette,  La.— Camellia  Bcstg.  Co. 
granted  modification  of  CP  for  share-time  on 
vhf  ch.  10  to  change  ERP  to  28.2  kw  visual,  15.8 
kw  aural;  studio  location  to  transmitter  site  at 
Eraste  Landry  Rd.  and  State  Hwy.  674  near 
Lafayette  antenna  height  above  average  terrain 
447.5  ft.  Granted  March  25;  announced  March  30. 

KGMO-TV  Cape  Girardeau,  Mo. — KGMO  Radio- 
Tv  Inc.  granted  modification  of  CP  for  uhf  ch.  18 
to  change  ERP  to  17.8  kw  visual,  9.7  kw  aural; 
change  transmitter  and  studio  location  to  3.7 
miles  N  of  Cape  Girardeau  on  Coker  Knob;  an- 
tenna height  above  average  terrain  640  ft.  Grant- 
ed March  25;  announced  March  30. 

WQXN-TV  Cincinnati,  Ohio— Robert  W.  Roun- 
saville  granted  modification  of  CP  for  uhf  ch. 
54  to  change  ERP  to  129  kw  visual,  67.6  kw  aural; 
transmitter  location  to  8th  &  Matson  Place,  Cin- 
cinnati; antenna  height  above  average  terrain 
530  ft.   Granted  March  25;  announced  March  30. 

WQCY  (TV)  Allentown,  Pa.— Queen  City  Tv 
Co.  granted  modification  of  CP  for  uhf  ch.  39  to 
change  ERP  to  263  kw  visual,  141  kw  aural; 
studio  location  to  962  Hamilton  St.,  Allentown;  ' 
antenna  height  above  average  terrain  710  ft 
Granted  March  22;  announced  March  30. 

WSEE   (TV)    Erie.   Pa.— Great  Lakes   Tv   Co.  t 

granted  modification  of  CP  for  uhf  ch.  35  to 
change  studio  location  to  1220  Peach  St.,  Erie; 
ERP  to  170  kw  visual,  85.2  kw  aural;  antenna 
height  above  average  terrain  to  930  ft.  Granted 
March  22;  announced  March  30. 

Broadcasting    •  Telecasting 


WKJF-TV  Pittsburgh,  Pa.— Agnes  J.  Reeves 
Greer  granted  modification  of  CP  for  uhf  ch.  53 
to  change  ERP  to  174  kw  visual,  93.3  kw  aural; 
antenna  height  above  average  terrain  530  ft. 
Granted  March  25;  announced  March  30. 

KRBC-TV  Abilene,  Tex.  —  Reporter  Bcstg. 
granted  modification  of  CP  for  vhf  ch.  9  to 
change  studio  location  to  U.  S.  Route  227,  near 
Abilene.  Granted  March  16;  announced  March  22. 

KVDO  (TV)  Corpus  Christi,  Tex.  —  Coastal 
Bend  Tv  Co.  granted  modification  of  CP  for  uhf 
ch.  22  to  change  ERP  to  20.4  kw  visual,  11  kw 
aural;  change  transmitter  and  studio  location  to 
intersection  Agnes  St.  &  Staples  St.,  Corpus 
Christi;  antenna  height  above  average  terrain 
310  ft.   Granted  March  16;  announced  March  22. 

WTOV-TV  Norfolk.  Va. — Commonwealth  Bcstg. 
Corp.  granted  modification  of  CP  for  uhf  ch.  27 
to  change  ERP  to  166  kw  visual,  89.1  kw  aural; 
designate  studio  location  as  812  West  21st  St., 
Norfolk;  antenna  height  above  average  terrain 
380  ft.  Granted  March  16;  announced  March  22. 

WJPB-TV  Fairmont,  W.  Va.— Fairmont  Bcstg. 
Co.  granted  STA  to  operate  commercially  on  uhf 
ch.  35  for  the  period  ending  Sept.  1.  Granted 
March  23;  announced  March  30. 

WMBV-TV  Marinette,  Wis. — M  &  M  Bcstg.  Co. 
granted  modification  of  CP  for  vhf  ch.  11  to 
change  transmitter  location  to  0.5  mile  N  of 
Pensaukee,  Wis.;  ERP  to  94.769  kw  visual,  56.82 
kw  aural;  antenna  height  above  average  terrain 
772  ft.  Granted  March  24;  announced  March  30. 

STATIONS  DELETED 

KAGR-TV  Yuba  City,  Calif. — John  Steventon. 
FCC  deleted  tv  station  on  uhf  ch.  52  at  request 
of  attorney.  Deleted  March  30. 

KPIC  (TV)  Salem,  Ore. — Lawrence  A.  Harvey. 
FCC  deleted  tv  station  on  uhf  ch.  24  at  request 
of  station.  Deleted  March  31. 

APPLICATIONS 

KHJ-TV  Los  Angeles,  Calif— General  Tele- 
radio  Inc.  seeks  CP  to  change  for  vhf  ch.  9  to 
change  ERP  to  162  kw  visual,  81  kw  aural;  an- 
tenna height  above  average  terrain  2,981  ft. 
Filed  March  25. 

KEDD  (TV)  Wichita,  Kan. — KEDD  Inc.  seeks 
modification  of  CP  for  uhf  ch.  16  to  change  ERP 
to  255  kw  visual,  153  kw  aural;  antenna  height 
above  average  terrain  667  ft.   Filed  March  24. 

WBRZ  (TV)  Baton  Rouge,  La. — Louisiana  Tv 
Bcstg.  Corp.  seeks  modification  of  CP  for  vhf  ch. 
2  to  change  ERP  to  98  kw  visual,  56.7  kw  aural; 
directional  antenna,  transmitter  and  studio  loca- 
tion to  Highland  Rd.,  Baton  Rouge;  antenna 
height  above  average  terrain  893  ft.  Filed  March 
25. 

WTLF  (TV)  Baltimore,  Md.— United  Bcstg. 
Co.  of  Eastern  Md.  seeks  modification  of  CP  for 
uhf  ch.  18  to  change  ERP  to  20.9  kw  visual,  11.8 
kw  aural;  antenna  height  above  average  terrain 
480  ft.  Filed  March  29. 

WUNC-TV  Chapel  HiU,  N.  C— U.  of  N.  C.  seeks 
modification  of  CP  for  non-commercial  educa- 
tional vhf  ch.  4  to  change  ERP  to  60  kw  aural; 
transmitter  location  to  7  miles  WSW  of  Chapel 
Hill,  Chapel  Hill,  N.  C.;  antenna  height  above 
average  terrain  990  ft.   Filed  .  March  29. 

CALL  LETTERS  ASSIGNED 

KELB  (TV)  El  Centro,  Calif.— Valley  Empire 
Telecasters,  uhf  ch.  16. 

WTEV-TV  New  Bedford,  Mass.— E.  Anthony  & 
Sons  Inc.,  uhf  ch.  28.  Changed  from  WTEV  (TV). 

KELP-TV  El  Paso,  Tex.— Trinity  Bcstg.  Corp., 
vhf  ch.  13. 


New  Am  Stations  .  .  . 


ACTIONS  BY  FCC 

Shreveport,  La. — Northwest  Louisiana  Bcstg. 
Corp.  granted  1050  kc,  250  w  daytime.  Estimated 
construction  cost  515,100,  first  year  operating 
cost  $36,000,  revenue  554,000.  Principals  include 
President  Travis  T.  Hailey  (96%),  investment  and 
finance;  Vice  President  Turner  B.  Morgan  (2%), 
attorney  and  Secretary-Treasurer  Ado  C.  Skeels 
(2%),  attorney.  Post  office  address  %  Turner  B. 
Morgan.  525  Market  St.,  Shreveport.  Granted 
March  31. 

Cruz  Bay,  St.  John,  Virgin  Islands — Mary  Lou- 
ise Vickers,  tr/as  West  Indies-Caribbean  Radio 
(Radio  Caribe)  granted  1190  kc,  500  w  unlimited. 
Estimated  construction  cost  S27.877,  first  year  op- 
erating cost  $20,790,  revenue  825,000.  Post  office 
address  %  Mary  Louise  Vickers,  Cruz  Bay,  St. 
John,  Virgin  Islands.   Granted  March  31. 

APPLICATIONS 

Warner  Robins,  Ga. — Warner  Robins  Bcstg.  Co. 
1350  kc,  1  kw  daytime.  Post  office  address  %  H. 
Lee  Miller,  Warner  Robins.  Estimated  construc- 
tion cost  $18,400,  first  year  operating  cost  $25,000, 
revenue  $35,000.  Principals  include  in  equal 
partnership,  H.  Lee  Miller,  banking;  D.  L.  Foun- 
tain, clothing  and  banking,  and  W.  T.  Giles, 
clothing  and  banking.  Filed  March  19. 

Newton,  Iowa— Richard  C.  Brandt,  William  M. 
Bryan,  William  C.  Brandt  &  Eddie  Erlbacher 


d/b  as  Newton  Bcstg.  Co.  1490  kc,  100  w  unlimit- 
ed. Post  office  address  P.  O.  Box  63,  Cape  Gi- 
rardeau, Mo.  Estimated  construction  cost  $17,050, 
first  year  operating  cost  $36,000,  revenue  $50,000. 
Principals  in  equal  partnership  include  William 
C.  Brandt,  program  director-stockholder  KGMO 
Cape  Girardeau,  Mo.;  William  M.  Bryan,  engi- 
neer-stockholder KGMO.:  Richard  C.  Brandt,  gen- 
eral manager-stockholder  KGMO,  and  Edwin  A. 
Erlbacher,  stockholder  KGMO.  Filed  March  22. 

Towson,  Md. — Suburban  Time  Mart.  1570  kc, 
1  kw  daytime.  Post  office  address  %  Francis  J. 
Matrangola,  WCMC  Wildwood,  N.  J.  Estimated 
construction  cost  $13,900  first  year  operating 
cost  $41,000,  revenue  $64,000.  Principals  in  part- 
nership include  Francis  J.  Matrangola  (60%), 
owner  WCMC  Wildwood,  N.  J.,  stockholder 
WOKE  Oak  Ridge,  Tenn.,  WPTX  Lexington  Park, 
Md.,  and  WMLV  Millville,  N.  J.,  and  Harry  J. 
Daly  (40%),  Washington  attorney.  Filed  March 
18. 

Long  Beach,  N.  J. — Monmouth  County  Bcstrs. 

1410  kc,  500  w  daytime.  Post  office  address  3542 
Atlantic  Ave.,  Atlantic  City,  N.  J.  Estimated 
construction  cost  $49,777,  first  year  operating  cost 
$42,400,  revenue  $45,000.  Principals  include  Presi- 
dent Joseph  F.  Bradway  (\'3),  real  estate,  insur- 
ance and  tires  and  appliances;  Arthur  A.  Hand- 
ler (%),  tires  and  appliances,  and  David  H. 
Freedman  (V3),  secretary-treasurer  and  Mi  stock- 
holder WMLD  Atlantic  City,  N.  J.  Filed  March 
24. 

Ticonderoga,  N.  Y. — Portage  Bcstg.  Co.  1250 
kc,  500  w  daytime.  Post  office  address  %  Martin 
Karig,  RD  #  1,  Hudson  Falls,  N.  Y.  Estimated 
construction  cost  $14,057,  first  year  operating  cost 
$42,000,  revenue  $48,000.  Principals  include  Presi- 
dent Martin  Karig  (99.0%),  general  manager- 
25%  interest  WWSC  Glens  Falls,  N.  Y.;  Donald 
Latimore  (0.5%),  and  Dorothy  Karig  (0.5%). 
Filed  March  22. 

Hillsboro,  Ore.  —  Harold  G.  Singleton  tr/as 
Hillsboro  Bcstrs.  1360  kc,  1  kw  daytime.  Post 
office  address  4488  W.  W.  Council  Crest  Drive, 
Portland,  Ore.  Estimated  construction  cost 
S14.065,  first  year  operating  cost  $45,000,  revenue 
S52.000.  Mr.  Singleton  is  vice  president-52%  owner 
KTEL  Walla  Walla,  Wash.;  secretary -treasurer- 
9.9%  stockholder  KGAL  Lebanon,  Ore.,  and  presi- 
dent-60%  stockholder  KJUN  Redmond,  Ore.  Filed 
March  24. 

Wellsboro.  Pa. — Farm  &  Home  Bcstg.  Co. 
(WFRM  Coudersport,  Pa.).  1240  kc,  250  w  un- 
limited. Post  office  address  %  John  A.  Fay,  WFRM 
Coudersport,  Pa.  Estimated  construction  cost 
$6,197,  first  year  operating  cost  $24,000,  revenue 
S28.000.  Principals  include  President  Cary  H. 
Simpson  (48%);  Vice  President  John  A.  Fay 
(4%),  and  Secretary-Treasurer  Vesta  B.  Smith 
(4%).  Resubmitted  March  22. 


Existing  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

WPJV  Vero  Beach,  Fla. — Tropics  Inc.  granted 
modification  of  CP  to  increase  power  from  100 
w  to  250  w,  operation  on  1490  kc  unlimited. 
Granted  March  31. 

WRMN  Elgin,  m. — Elgin  Bcstg.  Co.  granted 
authority  to  sign  off  at  5:30  p.m.  until  Sept.  30. 
Granted  March  24;  announced  March  30. 

KVOX  Moorhead,  Minn.— KVOX  Bcstg.  Co. 
granted  CP  to  change  from  1340  kc  250  w  un- 
limited to  1280  kc  500  w  night  directional.  1  kw 
day,  unlimited.    Granted  March  31. 

KLEA  Lovington,  N.  M. — Prosperity  Land 
Bcstg.  Co.  granted  CP  to  change  from  1050  kc 
250  w  day  to  630  kc  500  w  day.  Granted  March  31. 

WRIO  Rio  Piedras,  P.  R. — Master  Bcstg.  Corp. 


granted  CP  to  change  from  1  kw  unlimited  to 
1  kw  night  5  kw  day,  unlimited  on  1320  kc. 
Granted  March  31. 


Existing  Fm  Stations  .  .  . 

ACTIONS  BY  FCC 

WSGN-FM  Birmingham,  Ala. — Jemison  Bcstg. 
Co.  granted  CP  to  change  ERP  from  29  kw  to 
37  kw;  antenna  height  above  average  terrain 
from  450  ft.  to  570  ft.   Granted  March  31. 

KUHT  (TV)  Houston,  Tex.  —  U.  of  Houston 

granted  CP  for  non-commercial  educational  fm 
station  to  change  ERP  to  9.8  kw;  antenna  height 
above  average  terrain  320  ft.  Granted  March  24; 
announced  March  30. 

WBAP-FM  Ft.  Worth,  Tex.— Carter  Pub.  Luc. 

granted  CP  to  change  ERP  from  50  kw  to  51  kw; 
antenna  height  above  average  terrain  from  435 
ft.  to  475  ft.  Granted  March  31. 

STATION  DELETED 

WCHI  (FM)  Chicago  Heights,  HI.— Chicago 
Heights  Bcstg.  Co.  FCC  granted  request  to  cancel 
license  and  delete  fm  station  on  ch.  240. 


Ownership  Changes  .  .  . 

ACTIONS  BY  FCC 

WMIX-AM-FM  Mt.  Vernon,  HI. — Mt.  Vernon 
Radio  &  Tv  Co.,  an  Illinois  corp.,  granted  volun- 
tary assignment  of  license  to  a  Delaware  corp.  of 
the  same  name.  No  consideration  involved  as 
principals  retain  identical  interest.  Granted 
March  25. 

KDHL  Faribault,  Minn. — Herbert  H.  Lee,  Palm- 
er Dragsten  &  John  E.  Hyde  Jr.  d/b  as  KDHL 
Bcstg.  Co.  granted  voluntary  assignment  to  Palm- 
er Dragsten  &  John  E.  Hyde  Jr.  through  purchase 
of  remaining  y3  partnership  interest  from  Her- 
bert H.  Lee  for  $55,000.  Messrs.  Hyde  and  Drag- 
sten will  now  each  own  50%  interest.  Granted 
March  23;  announced  March  30. 

WKNY-TV  Kingston,  N.  Y.— Kingston  Bcstg. 
Corp.  granted  voluntary  assignment  to  WKNY- 
TV  Corp.  No  consideration  involved  as  princi- 
pals retain  identical  holdings.  Granted  March  31. 

WKOV  Wellston,  Ohio — Stephen  H.  Kovalan 
granted  assignment  of  license  to  The  Family 
Bcstg.  Co.  for  $12,000.   Granted  March  31. 

APPLICATIONS 

KSJO  San  Jose,  Calif.— Santa  Clara  Bcstg.  Co. 
seeks  voluntary  transfer  of  control  to  W.  Gordon 
Allen  and  Lewis  E.  Pett  as  tenants  in  common, 
through  sale  of  all  stock  for  $135,000.  Principals 
include  W.  Gordon  Allen,  partner  KGAL  Leba- 
non, KGAE  Salem,  both  in  Ore.,  and  permittee 
of  KLOQ  Seattle,  Wash.,  and  KRGA  Springfield, 
Ore.;  and  Lewis  E.  Pett,  district  sales  manager 
of  Allen  B.  DuMont  Labs  Inc.  Filed  March  26. 

WEKY  Richmond,  Ky. — Dages  I.  Boyle  seeks 
assignment  of  CP  to  WEKY  Inc.  for  $46,000. 
Principals  will  now  include  President  Dages  I. 
Boyle  (97%);  Vice  President  E.  W.  Boyle  (l1/2%), 
and  Secretary-Treasurer  O.  C.  Halyard  (l1/2%). 
Mr.  Dages  I.  Boyle  is  beneficial  owner  of  all 
stock.   Filed  March  23. 

WGAW  Gardner,  Mass.— Gardner  Bcstg.  Co. 
seeks  voluntary  transfer  of  control  to  E.  R. 
Robillard  through  sale  of  all  stock  for  $9,000  and 
assumption  of  notes  totalling  $16,000.  Mr.  Robil- 
lard is  a  registered  pharmacist.  Filed  March  24. 
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WKBC  Jackson,  Miss. — Rebel  Bcstg.  Co.,  a  part- 
nership, seeks  voluntary  assignment  of  license 
to  Rebel  Bcstg.  Co.  of  Miss.  No  consideration  in- 
volved as  each  partner  retains  identical  interest 
In  new  company.  Filed  March  18. 

KRMS  Eldon,  Mo.— Robert  M.  Smith  seeks 
voluntary  assignment  of  license  to  Robert  M. 
Smith  (75%)  and  his  wife  Virginia  L.  Smith 
(25%)  d/b  as  Central  Missouri  Bcstg.  Co.  Filed 
March  19. 

WTIK  Durham,  N.  C— Durham  Bcstg.  Enter- 
prises Inc.  seeks  assignment  of  license  to  WTIK 
Inc.  for  $110,000.  Principals  include  Chanticleer 
Bcstg.  Co.  (51%),  licensee  of  WCTC-AM-FM  New 
Brunswick,  N.  J.,  owner  of  WIRA  Ft.  Pierce, 
Fla.,  and  40%  owner  WPJV  Vero  Beach,  Fla.; 
President-Treasurer  James  L.  Howe,  president- 
50.1%  owner  of  Chanticleer  Bcstg.  Co.,  president- 
general  manager  WIRA,  and  secretary-treasurer 
WPJV:  and  Vice  President-Secretary  Robert  L. 
Williams  (40%),  station  manager-3.8%  stockhold- 
er WCTC-AM-FM.  Filed  March  25. 

WMOA  Marietta,  Ohio — William  G.  Wells  seeks 
voluntary  assignment  of  license  to  William  G. 
Wells  &  R.  Sanford  Guyer  d/b  as  Marietta  Bcstg. 
Co.  through  sale  of  20%  interest  by  Mr.  Wells  to 
Mr,  Guyer  for  $18,000.  Filed  March  25. 

WWST-AM-FM  Wooster,  Ohio — Wooster  Re- 
publican Printing  Co.  seeks  voluntary  transfer  of 
control  to  Raymond  Dix  and  Robert  Dix,  co- 
executors  of  the  estate  of  E.  C.  Dix  (56.1%),  de- 
ceased. Filed  March  19. 

WNRI  Woonsocket,  R.  I. — Raymond  A.  Mailloux, 
Jack  C.  Salera  &  Roger  A.  Nault  d/b  as  Friendly 
Bcstg.  Co.  seek  involuntary  assignment  of  permit 
to  Antoinette  D.  Mailloux,  administrator  of  the 
estate  of  Raymond  A.  Mailloux  (47V2%),  de- 
ceased Jack  C.  Salera  &  Roger  A.  Nault  d/b  as 
Friendly  Bcstg.  Co.  Filed  March  19. 

WNRI  Woonsocket,  R.  I. — Antoinette  D.  Mail- 
loux, administrator  of  the  estate  of  Raymond  A. 
Mailloux,  deceased.  Jack  C.  Salera  &  Roger  A. 
Nault  d/b  as  Friedly  Bcstg.  Co.  seek  voluntary 
assignment  of  CP  to  Friendly  Bcstg.  Co.  for  stock 
interest  in  new  company.  Principals  will  now 
include  Jack  C.  Salera  (32%);  Vice  President 
John  Costa  (23%).  engineer  at  WPAW  Pawtucket, 
R.  I.;  Secretary  Roger  A.  Nault  (12%),  Treasurer 
Joseph  Britto  (23%),  engineer  WRJ  Newport, 
R.  I.,  and  Daniel  Rubino  (10%).  Filed  March  19. 

KISD  Sioux  Falls,  S.  D. — KISD  Inc.  seeks  vol- 
untary transfer  of  control  to  Verl  K.  Thomson 
through  retirement  of  remaining  50%  interest 
for  $7,333.  Mr.  Thomson  will  now  be  sole  owner. 
Resubmitted  March  24. 

KEVA  Shamrock,  Tex. — Albert  Cooper,  James 
Daniel  Abbott  and  Robert  J.  Beller  d/b  as 
Shamrock  Texas  Bcstg.  Co.  seek  voluntary  as- 
signment of  license  to  new  partnership  through 

sale  of  60%  interest  by  James  D.  Abbott  for 
$18,000.  Mr.  Cooper  purchases  20%  and  will  now 
own  40%  interest.  Mr.  Clark  and  Merita  Bumpers 
purchase  40%.   Filed  March  23. 


Hearing  Cases  .  .  . 

INITIAL  DECISION 

Bangor.  Me.— New  tv,  vhf  ch.  2.  FCC  Hearing 
Examiner  Elizabeth  C.  Smith  issued  initial  de- 
cision looking  toward  grant  of  the  application  of 
Murray  Carpenter  and  Associates  for  construc- 
tion permit  for  new  tv  station  in  Bangor,  Me., 
on  ch.  2,  subject  to  the  condition  that  no  stock 
in  Murray  Carpenter  and  Associates  will  be 
transferred  to  WLBZ  Bangor,  under  the  option 
agreement  until  after  Murray  Carpenter  has  di- 
vested himself  of  all  interest,  direct  or  indirect, 
in  WGUY  and  the  further  condition  that  WLBZ 
will  have  no  rights  in  the  applicant  corporation 


or  the  proposed  television  station  unless  and 
until  such  transfer  of  stock  is  effectuated.  Action 
March  30. 

OTHER  ACTIONS 

Miami,  Fla. — Vhf  ch.  10  proceeding.  The  Com- 
mission announced  its  order  of  March  26,  deny- 
ing petition  filed  Jan.  25,  by  WKAT  Inc.,  seek- 
ing enlargement  of  issues  with  respect  to  the 
financial  qualifications  of  North  Dade  Video 
Inc.,  in  proceeding  involving  applications  of 
WKAT  Inc.,  Miami  Beach,  Fla.,  L.  B.  Wilson, 
North  Dade  Video  Inc.,  and  Public  Service 
Tv  Inc.,  Miami,  Fla.,  for  tv  stations  on  ch.  10 
Action  March  29. 

Hatfield,  Ind.— Vhf  ch.  9  proceeding.  FCC 
designated  for  hearing  on  April  30  the  applica- 
tions of  WOMI  and  WVJS  Owensboro,  Ky.  for 
new  tv  station  on  vhf  ch.  9.  Action  March  31. 

Minneapolis,  Minn. — Vhf  ch.  9  proceeding.  FCC 
designated  for  hearing  on  April  30  the  applica- 
tions of  WLOL  and  KEYD  for  new  tv  station 
on  vhf  ch.  9.  Action  March  31. 

Klamath  Falls,  Ore. — Vhf  ch.  2  proceeding. 
FCC  designated  for  hearing  on  April  30  the  ap- 
plications of  KFJI  and  Klamath  Falls  Tv  Inc. 
for  new  tv  station  on  vhf  ch.  2.  Action  March  31. 

Pittsburgh,  Pa. — Vhf  ch.  11  proceeding.  FCC 
designated  for  hearing  on  April  30  the  applica- 
tions of  KDKA,  WWSW  and  WJAS  for  new  tv 
station  on  vhf  ch.  11.    Action  March  31. 

WICU  (TV)  Erie,  Pa.— Dispatch  Inc.,  Edward 
Oliver  Lamb.  FCC  by  memorandum  opinion  and 
order,  denied  petition  filed  March  12  requesting 
supplemental  information  in  connection  with 
a  letter  which  the  Commission  addressed  to  Mr. 
Lamb  on  March  11  concerning  application  for 
renewal  of  license  of  tv  station  WICU.  Action 
March  26. 

KURV  Edinburg,  Tex.-KIIBV  Inc.  granted  CP 
to  change  from  daytime  to  unlimited,  directional 
night,  operating  on  710  kc  with  250  w.  Portion 
of  application  requesting  increase  in  daytime 
power  to  1  kw  was  denied  without  prejudice. 
Action  March  26. 

Odessa,  Tex. — Vhf  ch.  7  proceeding.  FCC 
designated  for  hearing  on  April  30  applications 
of  KCEK  and  Odessa  Tv  Co.  for  new  tv  station 
on  vhf  ch.  7.  Action  March  31. 

Norfolk-Portsmouth,  Va. — Vhf  ch.  10  proceed- 
ing. The  Commission  announced  its  order  of 
March  26  granting  petition  filed  Dec.  24  by 
Beachview  Bcstg.  Corp.,  Norfolk,  Va.,  for  dele- 
tion of  an  issue  with  respect  to  its  technical 
qualifications  in  proceeding  involving  its  appli- 
cation and  that  of  Portsmouth  Radio  Corp., 
Portsmouth,  Va.,  for  tv  stations  on  ch.  10.  The 
Commission  announced  its  order  of  March  26 
denying  petition  filed  Feb.  15  by  Portsmouth 
Radio  Corp.  for  review  of  an  examiner's  ruling 
which  denied  part  of  a  proposed  amendment 
to  its  application  in  above-mentioned  proceed- 
ing.   Action  March  29. 

Bluefield,  W.  Va. — Ch.  6  Allocation.  By  memo- 
randum opinion  and  order,  denied  petition  filed 
Feb.  24,  by  The  High  Point  Enterprise  Inc.,  High 
Point,  N.  C,  requesting  the  Commission  to  re- 
consider in  part  its  action  of  Feb.  4,  insofar  as 
it  assigns  tv  ch.  6  to  Bluefield,  W.  Va..  and  re- 
fused to  assign  it  to  High  Point,  N.  C.  Comr. 
Sterling  not  voting;  Comr.  Hennock  concurring 
and  stating:  "My  vote  to  deny  this  petition  does 
not  constitute  approval  of  the  previous  action 
assigning  ch.  6  to  Bluefield,  W.  Va.,  to  which  I 
dissented."    Action  March  25. 


Hearing  Calendar  .  .  . 

April  5 

St.  Louis,  Mo. — Vhf  ch.  4,  further  hearing  be- 
fore Examiner  Claire  W.  Hardy— KWK,  KXOK, 
Missouri  Valley  Tv  Co. 

Wichita,  Kan. — Vhf  ch.  10,  oral  argument  be- 
fore the  Commission  en  banc — KAKE,  Mid-Conti- 
nent Tv  Inc. 


Ft.  Wayne,  Did. — Uhf  ch.  69,  oral  argument 
before  the  Commission  en  banc — WANE,  Anthony 
Wayne  Bcstg. 

Mansfield,  Ohio— Uhf  ch.  36,  further  hearing 
before  Examiner  William  G.  Butts — Mansfield 
Journal  Co.,  Fergum  Theatres  Inc. 

April  6 

Portland,  Ore. — Vhf  ch.  12,  oral  argument  be- 
fore the  Commission  en  banc — Oregon  Tv  Inc., 
Columbia  Empire  Telecasters  Inc.,  Northwest 
Tv  &  Bcstg.  Co. 

Sacramento,  Calif.— Vhf  ch.  10,  oral  argument 
before  the  Commission  en  banc — KFBK,  Sacra- 
mento Telecasters  Inc. 

Bristol,  Va.-Tenn.— Vhf  ch.  5,  further  hearing 
conference  before  Examiner  Isadore  A.  Honig — 
WCYB,  Tri-Cities  Tv.  Corp. 

Ft.  Scott,  Kan.— New  am,  1370  kc,  before 
Examiner  William  G.  Butts — Lloyd  C.  McKenney 
&  John  J.  Daly  d/b  as  Carthage  Bcstg.  Co., 
KWRT  Boonville,  Mo. 

April  7 

Charlotte,  N.  C— Vhf  ch.  9,  before  Examiner 
H.  Gifford  Irion— WSOC,  Piedmont  Electronics 
&  Fixture  Corp.,  Carolinas'  TV  Corp. 

Seattle,  Wash.— Vhf  ch.  7,  further  hearing 
before  Examiner  Thomas  H.  Donahue — KIRO, 
KXA,  KVL. 

April  8 

Knoxville,  Tenn. — Vhf  ch.  10,  further  hearing 
before  Examiner  Herbert  Sharfman— WNOX, 
WBIR,  Tennessee  Tv  Inc. 

Cheboygan,  Mich. — New  am,  1240  kc,  pre- 
hearing conference  before  Examiner  Charles  J. 
Frederick — Richard  E.  Hunt  tr/as  Straits  Bcstg. 
Co.,  Midwestern  Bcstg.  Co. 


Routine  Roundup  .  .  . 

March  25  Decisions 

BROADCAST  ACTIONS 
Renewal  of  License 

WEEI-AM-FM  Boston,  Mass.,  Columbia  Bcstg. 
System  Inc. — Granted  renewal  of  licenses  with- 
out prejudice  to  any  further  action  that  may  be 
taken  in  proceedings  in  Docket  10786. 

WCCO-TV  Minneapolis,  Minn.,  Midwest  Radio- 
Television  Inc. — Granted  renewal  of  tv  and  aux- 
iliary licenses  without  prejudice  to  any  further 
action  that  may  be  taken  in  proceedings  in 
Docket  10786;  in  addition  the  auxiliary  stations 
KA-3571  and  KA-8055  renewals  are  subject  to 
the  final  determination  of  matters  raised  in 
Docket  10345  with  respect  to  changes  in  fre- 
quency assignment. 

WBZ-AM-FM,  WBZA-FM  Boston,  Mass.,  West- 
inghouse  Bcstg.  Co. — Granted  renewal  of  licenses 
without  prejudice  to  any  further  action  that 
may  be  taken  in  proceedings  in  Docket  8967. 
Comr.  Sterling  voted  for  regular  renewal  of 
licenses  consistent  with  his  statement  on  the 
Order  in  Docket  8967  In  the  Matter  of  Petition 
of  Westinghouse  Broadcasting  Co.  for  Recon- 
sideration and  for  Waiver  of  Section  3.35  and 
3.636  of  the  Rules. 

ACTIONS  ON  MOTIONS 

By  Hearing  Examiner  William  G.  Butts 
Paducah,  Ky.,  Columbia  Amusement  Co.,  Pa- 
ducah  Newspapers  Die.  —  Granted  motion  of 
Paducah  Newspapers  requesting  that  Thomas  S. 
Waller,  Thomas  W.  Threlkeld,  Henry  O.  Whit- 
low, William  B.  Byrd  and  Ernest  W.  Rivers,  be 
admitted  to  practice  before  the  Commission 
pro  hac  vice  in  re  proceeding  re  ch.  6  (Docket 
10875-76). 

By  Hearing  Examiner  Claire  W.  Hardy 

Granted  petition  of  Missouri  Valley  Tv  Co., 
for  continuance  of  consolidated  hearing  re  its 
application  and  those  of  KWK  Inc.,  and  KXOK 
Inc.,  for  ch.  4  in  St.  Louis,  Mo.,  from  March 
29  to  March  31  (Docket  8810  et  al). 

By  Hearing  Examiner  Charles  J.  Frederick 

Denied  motion  of  Jacksonville  Bcstg.  Corp.,  to 
strike  certain  portions  of  a  supplement  in  reply 
to  oppositions  for  leave  to  amend  its  application 
for  ch.  12  in  Jacksonville,  Fla.  (Docket  10835  et 
al);  also  denied  motion  of  Jacksonville  to  rule 
on  stipulation  before  hearing  oral  argument  in 
this  same  proceeding. 

(Continued  on  page  101) 
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INSULTING  RADIO  ENGINEER 
1216  WYATT  BLDG 
WASHINGTON,  D.  C. 
Metropolitan  8-4477 
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ROBERT  L.  HAMMETT 

INSULTING  RADIO  ENGINEER 
10  BANKERS  INVESTMENT  BLDG. 
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JAMES  C.  McNARY 

Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE  * 
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Engineering 
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WASHINGTON  4,  D.  C. 
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CONSULTING  RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
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Member  AFCCE  * 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 
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1052  Warner  Bldg.       National  8-7757 
Washington  4,  D.  C. 

Member  AFCCE  • 
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P.  O.  Box  32  AR.  4-8721 

1100  W.  Abram 
ARLINGTON,  TEXAS 


WALTER  F.  KEAN 

AM-TV  BROADCAST  ALLOCATION 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


Vandivere, 
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Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  8-2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.  STerling  3-0111 
Washington  4,  D.  C. 

Member  AFCCE  • 


Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING    DISTRICT  7-8215 
WASHINGTON  4,  D.  C. 

Member  AFCCE  • 


PAGE,  CREUTZ, 
GARRISON  &  WALDSCHMITT 

CONSULTING  ENGINEERS 

710  14th  St.,  N.  W.    Executie  3-5670 
Washington  5,  D.  C. 

Member  AFCCE  ' 


ROBERT  M.  SILLIMAN 

John  A.  Moffet — Associate 
1405  G  St.,  N.  W. 
Republic  7-6646 
Washington  5,  D.  C. 

Member  AFCCE  * 


WILLIAM  E.  BENNS,  JR. 
Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.  W.,  Wash.,  D.  C. 
Phone  EMerson  2-8071 
Box  2468,  Birmingham,  Ala. 
Phone  6-2924 

Member  AFCCE  * 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
4900  Euclid  Avenue 
Cleveland  3,  Ohio 
HEnderson  2-3177 

Member  AFCCE  • 


DAWKINS  ESPY 

,»A-TV  Broadcast  Engineering 
mp/ete  Field  Measuring  Service 
820  Wilshire  Blvd.      Arizona  88922 
Los  Angeles,  Calif. 


LOWELL  R.  WRIGHT 

Aeronautical  Consultant 

(Formerly   Department   of    Commerce — C.A.A. 

Member   Washington   Airspace  Subcommittee) 
Offers  a  specialized  consulting  service 
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QUALIFIED  ENGINEERING 

is  of  paramount  importance 
in  getting  your 
AM,  TV,  or  FM  station  on  the  air. 
Publish  a  Professional  Card 
and  join  these  engineers, 
among  the  foremost  in  their  field. 
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J.  S.  RECORDING  CO. 
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Lincoln  3-2705 


COMMERCIAL  RADIO 
MONITORING  COMPANY 

MOBILE  FREQUENCY  MEASUREMENT 
SERVICE  FOR  FM  &  TV 

Engineer  on  duty  all  night  every  night 
JACKSON  5302 
P.  O.  Box  7037        Kansas  City,  Mo. 
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SPOT  YOUR  FIRM'S  NAME  HERE, 
To  Be  Seen  by  75,956  *  Readers 
— among  them,  the  decision-making 
station  owners  and  managers,  chief 
engineers  and  technicians — applicants 
for  am,  fm,  tv  and  facsimile  facilities. 
>  1953   ARB   Projected    Readership  Survey 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.   Checks  and  money  orders  only. 
Deadline:    Undisplayed — Monday  preceding  publication  date.     Display — Tuesday 
preceding  publication  date. 

Situations  Wanted  204  per  word — $2.00  minimum  •  Help  Wanted  25^  per  word — 

$2.00  minimum 

All  other  classifications  30^  per  word — $U.OO  minimum  •  Display  ads  $15.00  per  inch 
No  charge  for  blind  box  number.    Send  box  replies  to 
Broadcasting  •  Telecasting,  1735  DeSales  St.  N.  W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance 
separately,  please).  All  transcriptions,  photos,  etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcast- 
ing •  Telecasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


Help  Wanted 


Managerial 


Manager  for  1000  watt  fulltime  network  station 
in  one  of  the  top  eastern  markets  of  140,000. 
Will  consider  young  man  with  strong  sales  ex- 
perience and  managerial  ability.  Will  train  in 
operational  policies  in  our  group-owned  organ- 
ization. Please  send  full  resume  of  experience, 
personal  background  and  photo.  Box  793C,  B.T. 


Sales  manager  with  productive  record  of  training 
and  leading  men  in  competitive  markets.  Small 
or  medium-size  station  background.  Some  travel. 
Car  required.  Salary,  commission  and  traveling 
expenses.   Chicago  headquarters.   Box  922C,  B.T. 


Salesmen 


Florida  salesman.  Experienced  man.  Excellent 
opportunity  for  hard  worker.  Give  full  details 
in  your  first  letter.  Box  676A,  B'T.  . 


Commercial  manager — If  you  are  energetic,  hard 
working  salesman,  married,  looking  for  advance- 
ment, this  is  an  unusual  opportunity  to  become 
commercial  manager  and  later  manager.  Box 
594C,  B'T. 


Local,  experienced  time  salesman  for  independent 
good  market,  car  essential.  An  excellent  oppor- 
tunity to  sell.  A  closer  can  make  money  with 
this  station.    Box  809C,  B'T. 


Wisconsin  Mutual  full-time  affiliate  needs  ex- 
perienced salesman.  Salary  plus  commission.  Box 
872C,  B-T. 


Salesman-announcer.  Emphasis  on  sales.  Must 
be  good.  $300.00.  guarantee  against  25%.  1000 
watt  ABC  affiliate.  Located  in  southern  Califor- 
nia.   Box  883C,  B.T. 


A  tough  sales  job  always  pays  more  money  than 
a  soft  one.  If  you're  tougher  than  this  job, 
you'll  make  money.  In  fact  we  insist  you  make 
rapid  progress  toward  $10,000.  a  year;  less  won't 
satisfy  you  (or  us!)  very  long.  Small  market 
major  network  affiliate  with  vhf  upcoming.  Box 
896C,  B.T 


Shopping  for  good  salesman,  this  side  of  high 
pressure  type,  in  this  conservative  community. 
KCNI,  Broken  Bow,  Nebraska. 


Radio  advertising  salesman.  Selling  and  servic- 
ing local  advertising  accounts.  Limited  announc- 
ing. Send  for  application  form.!  Gene  Acker- 
ley,  Radio  Station  KCOW,  Alliance,  Nebraska. 


Salesman  to  service  and  sell  local  accounts.  Salary 
plus  commission.  Good  market.  ABC  station. 
KFRO,  Longview,  Texas. 


Salesman  wanted.  Play-by-playman,  salary  and 
commission  and  talent  fee.  Very  sport  minded 
station.    Box  1369,  Odessa,  Texas. 


Immediate  opening  for  young,  aggressive  sales- 
man. Monthly  guarantee  against  commission! 
Excellent  opportunity  for  real  producer.  Replies 
confidential.  Send  recent  photo,  references  to 
Leonard  Coe,  Manager,  Radio  Station  KGKO, 
Dallas,  Texas. 


Cold  and  snow  getting  you  down?  Have  out- 
standing opportunity  for  experienced,  hard- 
working, versatile  salesman  in  winter's  warmest 
and  healthiest  city.  Announcing  qualifications 
desirable.  Base  and  commission.  Owners  have 
three  am's  and  two  tv's  in  Arizona.  Future 
bright.  Send  complete  background,  sales  record, 
photo  and  earning  capacity  in  confidential  first 
letter  to  KOLD-CBS,  P.  O.  Box  1430,  Yuma, 
Arizona. 


Salesman  at  once.  25%  commission,  5000  watt, 
day  and  night.    WKNK,  Muskegon,  Michigan. 


Salesman  wanted.  Experienced  time  salesman, 
1000  watt  full-time  independent.  Good  starting 
salary  and  commission.   Box  1369,  Odessa,  Texas. 


Help  Wanted 


Announcers 


Combo  announcers,  1st  engineers  or  salesmen. 
Immediately.  Indiana.  Box  488C,  B'T. 


Combo-program  director-morning  personality: 
Looking  for  strong  idea  man  with  enthusiasm 
for  infusing  new  life  into  bread-and-butter  side 
of  am-tv  operation  in  coastal  New  England  city. 
Must  also  anticipate  doing  personable  early 
morning  DJ  show.  Salary  and  talent.  Temper- 
meht  problems  and  drifters  not  considered. 
Box  859C,  B«T. 


Combination  announcer-first  class  ticket,  top 
voice,  forty  hours,  $125.00.  week.  State  qualifica- 
tions, experience  and  availability.  Box  876C,  B'T. 


Don't  apply  unless  you're  ambitious.  Good  job 
for  young  man.  First  phone,  top  voice  required, 
$87.40.  40  hours,  consistent  overtime,  future.  Send 
particulars,  audition,  KREM,  Spokane. 


Combo  with  first  ticket.  Must  be  good  all  around 
announcer  capable  of  good  news.  A  good  job 
with  a  growing  station.  Send  tape  and  back- 
ground to  KSTT,  Davenport,  Iowa. 


Experienced  announcer,  strong  on  news  and 
commercials.  Some  copywriting.  Opening  with 
long  established  network  affiliate.  Send  audition, 
references  and  background  to  KXRO,  Aberdeen, 
Washington. 


Central  Florida  station  needs  good  announcer 
who  likes  shirt  sleeve  climate.  First  ticket. 
Send  tape.  Background,  or  call  WLBE,  Leesburg, 
Florida. 


Announcer,  with  or  without  first  class  ticket, 
wanted  immediately  by  full-time  NBC  station  in 
beautiful  Western  North  Carolina.  WPNF,  Bre- 
vard, N.  C. 


Announcer,  capable  and  willing  to  run  board. 
WRCO,  Richland  Center,  Wisconsin. 


Immediate  opening  for  good  announcer,  WRRF, 
Washington,  North  Carolina. 


WVOP,  Vidilia,  Georgia,  1000  watts,  needs  expe- 
rienced announcer.  $75.00.  for  40  hours  to  start. 
Must  be  able  to  do  news  and  good  job  on  record 
shows.  Contact  H.  C.  Gilreath,  Manager,  WVOP, 
Vidilia,  Georgia.    Telephone  3029. 


Technical 


First  class  engineer,  forty  hours  per  week,  no 
Sunday  duty.  Box  848C,  B'T. 


Opening  for  am  first  class  operator.  Start  $65.00 
for  48-hour -six-day  week.  Expect  to  begin  vhf-tv 
within  year.  Excellent  future  for  responsible  tv 
position.  Box  864C,  B-T. 


Engineer:  Married,  must  have  experience,  neces- 
sary to  take  charge  of  1000  watt  operation.  Ex- 
cellent opportunity  for  the  right  man.  Located 
in  New  York  State.    Box  885C,  B.T. 


Immediate  opening  for  chief  engineer-announcer. 
Carolina  daytimer.  Good  pay.  Details  Box 
909C,  B.T. 


First  phone  also  announcer.    Box  926C,  B.T. 


Suburban  Chicago  am-fm.  To  be  trained  to  take 
over  as  chief  engineer.  Immediate  opening. 
1st  class,  auto,  permanent.  Interested  in  ability 
more  than  experience.  Salary  requirements? 
Write  WEAW,  Evanston,  Illinois. 


Experienced  man  to  be  chief,  combination  pre- 
ferred.   WIVK,  Knoxville,  Tennessee. 


Help  Wanted— (Cont'd) 


First  phone  engineer-announcer  for  1000  watt 
daytime  radio  station  in  resort  area.  The  right 
job  for  the  right  man.  Send  audition,  photo 
and  experience  record  to  G.  C.  Munden,  WMBL, 
Morehead  City,  North  Carolina. 


Combo  WNNT  Warsaw,  Virginia,  $300.00.  Furnish 
tape,  references.  Opportunity  for  advancement 
to  chief  engineer. 


Engineer,  1st  or  2nd  class.  Full-time  employ- 
ment for  right  man.  Control  and  engineering 
1  kw  am.  No  announcing.  Contact  L.  H.  Beck- 
with,  Chief  Engineer,  WPFB,  Middletown,  Ohio. 


Production-Programming,  Others 


Good  local  newsman.  Progressive  news,  special 
events  minded  station.  Writing,  announcing 
ability  essential.  Besides  news  "know-how"  real 
newsman  will  have  eagerness  to  accept  challenges 
of  good  coverage.  Salary  open.  Good  working 
conditions,  opportunity.  Box  601,  B'T. 


University  assistant  professorship,  effective  Sep- 
tember. Master's  degree  and  station  program- 
ming or  sales  experience.  Nine  months'  instruct- 
ing: $4000.    Box  719C,  B.T. 


Experienced  copy  writer  middle-western  radio 
station.  Box  826C,  B«T. 


Long  established  North  Carolina  radio  station 
has  immediate  opening  full-time  farm  director. 
Prefer  native  North  Carolinian  and  State  Col- 
lege graduate  with  either  farm  agent  or  radio 
experience  or  both.    Box  857C,  B'T. 


Network  station  in  Ohio  town  of  50,000  has  open- 
ing for  experienced  bookkeeper  or  auditor,  male 
or  female.    Salary  open.    Box  877C,  B.T. 


Midwest  independent,  large  city,  needs  experi- 
enced announcer-copywriter.  $75.00.  per  week. 
Prefer  man  from  upper  midwest  area.  Send 
copy  samples  and  resume  only.  Write  Box  900C, 
B.T. 


Wanted  copywriter,  some  relief  announcing.  $50. 
weekly.    Carolina.    Details  Box  910C,  B.T. 


Television 


Salesmen 


Well  established  midwestern  producer  of  tv  film 
commercials  offers  a  splendid  opportunity  to 
a  man  with:  (1)  film  experience,  either  with  pro- 
ducer or  station;  (2)  creative  ideas;  (3)  selling 
ability.  Involves  living  in  city  of  150,000  and 
travelling  within  limited  radius  (home  week- 
ends). Salary,  incentive  and  expenses.  In  first 
letter,  (conf.)  give  vital  statistics  and  complete 
history,  including  present  and  previous  earnings. 
Box  858C,  B«T. 


Hard  hitting  aggressive  salesman  for  midwest 
television  station.  First  15  markets.  20%  com- 
mission. No  ceiling  on  earnings.  Box  881C,  B'T. 


Production-Programming,  Others 


Midwest  tv  station  in  major  market  desires  ex- 
perienced tv  artist.  Give  complete  details,  work 
sample,  salary.    Box  882C,  B.T. 


Situations  Wanted 


Managerial 


Successful,  thoroughly  experienced,  mature  man- 
ager available  because  of  tv  merger.  Top  refer- 
ences, nationally  respected.  Worth  investigating. 
Box  651C,  B.T. 


Manager-chief  engineer,  15  years  experience,  250 
to  50  kilowatt,  construction  and  consultant,  all 
departments.  Would  work  for  part  interest  in 
new  or  going  station.    Box  890C,  B.T. 


Let's  get  together.  Experienced  manager,  small- 
medium  market.  Now  employed.  Box  895C,  B.T. 


Presently  general  manager  small  market  station. 
Desire  like  position  with  am  and/or  tv  operation 
with  greater  opportunities.  20  years  successful 
background.    Box  905C,  B.T. 


Problem  Station?  I'll  make  it  profitable  for 
working  interest.  West  or  south.   Box  912C,  B.T. 


Manager-sales  manager— radio  or  tv,  experience 
in  both.  Not  looking  for  a  pull  just  a  chance 
to  prove  my  ability.  Not  a  has  been— a  go 
getter.  Family  man,  relocation  desired.  Box 
919C,  B.T. 


Situations  Wanted — (cont'd) 


Situations  Wanted — (cont'd) 


Situations  Wanted — (cont'd) 


Salesmen 


Salesman-sales  manager,  four  years  experience 
as  manager,  doing  practically  all  sales  for  small 
independent  upper  midwest  am  station.  Want 
position  where  potential  is  greater.  Will  work  on 
production  basis.  Al  M.  Farber,  Box  11,  Center- 
ville,  Iowa. 


Top-flight-salesmen,  announcers-local,  news  writ- 
ers. First  class  engineers.  Academy  of  Broadcast 
Arts,  10  East  40th  Street.  New  York  16,  N.  Y.  MU 
6-3741. 


Announcers 


Baseball  announcer.  Seven  years  experience.  Fine 
voice,  best  of  references.  Box  341C,  B»T. 


Sports  announcer.  Due  to  unusual  situation  in 
"Major  League"  sports  market,  a  top-flight  sports 
broadcaster  is  available.  Specialist  in  baseball, 
football,  basketball,  plus  creative  sports  program. 
Veteran,  27  years  old,  family  man,  8  years'  expe- 
rience. Best  reference  is  current  employer.  Write 
Box  745C.  B.T. 


Announcer:  Ready  to  move  up,  diversified  abili- 
ties, news  a  specialty,  strong  on  sports  and  spe- 
cial events.  27,  married.  Presently  employed 
NBC  affiliate  in  south.  Wish  to  settle  down  back 
home  in  northeast.  Available  April  20.  Tape  and 
resume  on  request.  Box  794C,  B«T. 


Announcer,  2nd  phone,  ham  operator.  Conscien- 
tious, ambitious.  News,  commercials.  Fine  voice. 
Recently  discharged.  Single.  Anywhere.  Box 
856C,  B«T. 


Well  grounded  in  speech  and  all  phases,  can 
read  news  with  a  real  impact.  "Dramatic  reader 
desirous  in  entering  radio  announcing,  have  been 
tutored  three  years.  Will  go  anywhere.  Box 
863C,  B«T. 


Three  years  experience.  Married.  Twenty-five. 
Want  permanent  position  with  advancement  op- 
portunity. Authoritative  news  voice.  Easy  type 
DJ  style.  Prefer  to  audition  personally.  Box 
867C,  B.T. 


Once  you  lacked  experience.  Veteran  wants 
break.  For  record  demonstrating  abilities,  write 
Box  875C,  B'T. 


Announcer,  staff:  Limited  commercial  radio,  some 
tv,  college,  reliable  veteran.  News  agriculture 
interests.    Locate  anywhere.    Box  878C,  B.T. 


Presently  employed.  Combination  man.  First 
phone.  Four  years  experience.  Wish  to  relocate. 
Preferably  west  coast.  Experienced  as  DJ,  in 
continuity  and  traffic  departments.  Complete 
resume  available.    Box  879C.  B.T. 


Announcer-engineer.  Recent  broadcasting  school 
graduate.  Specializes  in  commercial  disc  jockey 
show.  Third  class  ticket.  No  experience.  Box 
884C,  B.T. 


Capable,  experienced  announcer-DJ,  desires  staff 
connection.  24,  mature,  single,  veteran.  Excel- 
lent knowledge  news.  Smooth  platters,  selling 
commercials.  Will  travel.  Tape,  letter.  Box 
886C,  B.T. 


Play-by-play,  now  employed  midwest  am-tv. 
Wants  California,  Arizona,  New  Mexico.  Want 
permanent  deal.  Baseball  a  must.  Box  891C, 
B.T. 


Experience  DJ,  news,  music.  Available  now — 
Potential  plus.    Tape.    Box  892C,  B.T. 


Announcer.  6  months  experience  with  5000  watt 
independent.  Good  DJ,  ad-lib,  ,  strong  on  news 
and  commercials.  Can  operate  board.  Draft 
exempt.   Free  to  travel.  Box  898C,  B.T. 


Young  ambitious  negro  announcer,  first  love — 
DJ,  newscaster.  Experience  light.  Box  902C, 
B.T. 


Experienced  announcer-engineer  with  1st  class 
license  desires  position  with  station  in  New  York 
area.  Will  travel  outside  of  New  York  if  salary 
is  right.    Box  903C,  B.T. 


Nine  years  radio-television  experience  as  staffer, 
news  director,  program  director.  Network  qual- 
ity delivery.    Box  904C,  B.T. 


Announcer-engineer,  6  years  experience,  all 
phases  of  radio  including  play-by-play  sports. 
Excellent  references.    Box  906C,  B.T. 


Veteran,  24,  recent  graduate  Midwest  Broadcast- 
ing School.  News,  commercials,  DJ,  sports,  board 
work,  continuity.  Interested  in  start  wherever 
best  opportunity.    Box  908C,  B.T. 


Experienced,  mature,  announcer  wishes  summer 
replacement  or  immediate  work.  Taught  radio. 
Experienced  production,  direction,  copy,  movie 
narration.    Box  911C,  B.T. 


Personality  DJ.  Varied  types  of  comedy,  imper- 
sonations, situations,  geared  to  local  taste.  Proven 
successful.   Need  style?  I  have  it.  Box  913C,  B.T. 


Top-notch  announcer.  Personable,  mature,  mar- 
ried. Personal  interview  April  17-28,  New  York 
—vicinity.    Box  917C,  B.T. 


Announcer:  Hollywood  trained  in  all  phases, 
strong  on  news  and  commercials;  26,  two  years 
college,  third  class  ticket.   Tape.   Box  918C,  B.T. 


Announcer.  Personality  dee  jay.  Employed  ma- 
jor market  mid-altantic's  leading  independent. 
College  graduate,  26.  Seeks  relocate  northeast. 
Box  921C,  B.T. 


DJ  Desires  station  staff  connection.  Studied 
under  one  of  the  greatest  stars  on  tv  today.  Need 
more  experience.  Half  hour  IV2  tape  on  request, 
resume.    Box  924C,  B.T. 


Combo  man,  18  months  experience.  First  phone, 
strong  on  news,  commercials,  DJ  with  gift  of  gab. 
Prefer  states  near  Missouri.  Lynn  Bradley, 
Leonard,  Missouri. 


Announcer-DJ-control  board,  smooth  news,  com- 
mercials, friendly  voice,  some  experience,  mar- 
ried, veteran.  Art  Lorring,  2105  Daly,  Bronx  60, 
N.  Y.   Fordham  7-2492. 


News,  DJ,  commercials,  control  board.  Con- 
scientious and  reliable.  Married  veteran,  free 
to  travel.  Limited  experience.  Tape  upon  re- 
quest. Al  Martin,  891  Union  Street,  Brooklyn, 
N.  Y. 


Staff,  midwest.  Year  experience;  ability  with 
good  prospects.  Clear  mature  commercial-news 
voice;  pleasing  DJ.  Charles  May,  3619  Paseo, 
Kansas  City,  Missouri.    Phone  Armour  5446. 


Announcer,  3rd  class  ticket,  operated  board, 
seeking  start  in  radio,  reliable.  Tape  and  photo 
upon  request.  Robert  Muther,  Bark  River,  Mich- 
igan. 


Announcer,  disc  jockey,  newscaster,  sportscaster, 
commercial  announcer.  Smooth,  friendly  deliv- 
ery. Control  board,  some  experience,  radio 
acting,  3rd  ticket,  married,  responsible,  tape. 
Ted  Nichols,  1938  East  1st  Street,  Brooklyn  23, 
N.  Y.  Nightingale  5-6132. 


Versatile  announcer — third  class  ticket.  Control 
board  operator.  Can  do  all  phases  of  announc- 
ing. Married.  Will  travel.  Resume  and  tape 
available  on  request,  c/o  Paris,  3343  Seymour 
Avenue,  Bronx  67,  N.  Y.    OL  2-7460. 


Announcer-control  board  operator,  station  staff, 
news,  commercial,  DJ.  Experience  light,  poten- 
tial asset,  sober,  reliable,  travel,  permanent  con- 
nection, resume,  tape.  Steve  Skokan,  705  Amboy 
Avenue,  Fords,  N.  J. 


Announcer,  23,  several  months  experience,  news- 
casting,  DJ  work,  3rd  phone.  Available  at  once. 
$55.00.  Art  Stevens,  1260  Central  Ave.,  Far  Rocka- 
way,  N.  Y.  HY  8-9876. 


Experienced,  versatile  announcer.  Excellent  ref- 
erences. Seeking  progressive  station,  preferably 
south.  Harvey  Streu,  2831  Lakeview  Drive,  Min- 
neapolis, Minnesota. 


Negro  DJ,  announcer,  newscaster.  Recent  grad- 
uate of  Cambridge  School  of  Radio  Broadcasting, 
N.  Y.  C.  Strong  DJ  personality,  down  to  earth 
selling.  Audition,  tape  on  request.  Ambitious 
and  will  work  diligently.  Curtis  Witherspoon, 
1628  Dean  Street,  Brooklyn  16,  N.  Y. 


Technical 


First  phone  .  Some  announcing.  Currently  em- 
ployed. Seeking  better  opportunity.  Good  ref- 
erences.  Box  843C,  B-T. 


Engineer,  first  phone.  Experienced  all  phases 
broadcast.    Prefer  southwest.    Box  869C,  B-T. 


Have  first  phone,  light  transmitter,  control,  am, 
fm.  Experience,  available.  Box  871C,  B«T. 


Engineer-fourteen  years  radio.  Radio  broadcast 
all  phases.    Now  in  television.    Box  893C,  B.T. 


First-phone,  recent  RCA  graduate.  Seeks  radio 
or  television  studio  position.    Box  894C,  B.T. 


Technician — 1st  class  license,  six  years  experi- 
ence console,  transmitter,  recording  remotes. 
Box  897C,  B.T. 


(Continued  on  next  page) 


COLLINS  RADIO 

NEEDS  SALES  ENGINEERS  NOW 

broadcast 

communications 

industrial  components 

Demand  for  Collins  equipment  in  these  fields  is  going  up  and  experienced  sales 
engineers  are  needed  immediately.  Positions  are  open  in  all  five  Collins  regional 
offices.*  Send  complete  personal  resume,  including  your  experience  in  either 
broadcast-communications  or  industrial  components,  plus  salary  requirements  to 
Collins  office  nearest  you.  If  you  qualify  for  any  of  these  opportunities,  Collins 
will  contact  you  for  a  personal  interview.  Take  advantage  of  this  chance  to  get 
ahead  .  .  .  write  today. 

*  COLLINS  RADIO  COMPANY 

855  35th  St.  N.E.,  CEDAR  RAPIDS,  IOWA 
11  W.  42nd  Street,  NEW  YORK  36,  NEW  YORK 
2700  W.  Olive  Avenue,  BURBANK,  CALIFORNIA 
1930  Hi-Line  Drive,  DALLAS  2,  TEXAS 

COLLINS  RADIO  COMPANY  OF  CANADA,  LTD.,  74  Sparks  St., 
'ARIO 


Situations  Wanted — (cont'd) 


Situations  Wanted 


Help  Wanted 


Five  years  experience  radio  engineering.  In- 
stalled remote  equipment  on  transmitters,  per- 
formed maintenance  on  equipment.  Four  months 
experience  tv  engineering.  Veteran,  29,  married, 
have  car.    Box  907C,  B.T. 

CIRE  graduate,  first  phone,  amateur  license,  30 
years  electronic  experience,  want  transmitter 
job.  No  broadcast  experience.  East  Coast. 
George  Martin,  Box  111,  Campbell  Hall,  New 
York. 

Tapak  walkie-tape-recorders,  famous  stars  of 
radio,  tv,  experienced  all  sorts  of  remote  situa- 
tions. No  salary,  will  travel.  Try  before  buy. 
Broadcast  Equipment  Corp.,  135-01  Liberty  Ave., 
Richmond  Hill  19,  N.  Y.  

Production-Programming,  Others 

Experienced,  reliable  radio  newsman  desires 
switch  to  am-tv  operation  in  midwest.  1950  jour- 
nalism degree.  Top  recommendations.  Married. 
Box  754C,  B.T. 

Newscaster-editor.  Ready  to  take  over  or  assist 
editor  metropolitan  newsroom.  News  experience 
includes  three  years  Washington,  direction  re- 
gional net.    Box  811C,  B.T. 

Unusually  versatile  program  director  who  an- 
nounces, writes  both  commercials  and  scripts, 
able  to  do  good  promotion.  Have  gone  through 
preparation  for  tv  hearing.  Hard  working.  De- 
sires change.  Available  for  $80.00.  week.  Box 
888C,  B.T. 

Male  Copywriter!  Seven  years  experience.  En- 
thusiastic references  from  satisfied  sponsors. 
Samples  on  request.   Will  travel.   Box  915C,  B.T. 


Television 


Situations  Wanted 


Managerial 


Tv  merger — am  sale  makes  available  top  refer- 
ence, economy  minded,  nationally  respected  man- 
ager. Will  welcome  opportunity  to  discuss  your 
present  or  future  needs  and  my  qualifications. 
Not  above  accepting  lesser  capacity  with  good 
associates.  Twenty  years  successful  broadcasting 
background.    Box  652C,  B«T. 


Announcers 


Tv  announcer,  personality  work  and  weather- 
man. Nine  years  radio-tv  experience.  Top  ref- 
erences.   Box  887C,  B.T. 


Technical 


Chief  engineer — College  graduate,  six  years  tele- 
vision experience,  all  phases,  uhf-vhf.  Box  889C, 
B.T. 

Engineer-lst  phone-radio-tv  school  graduate. 
Motion  picture,  photography  and  projectionist 
background.  Employed  presently  as  radar  tester. 
Veteran,  single,  27.  Prefer  west  coast.  Al 
Sakuma,  1746  Las  Palmas,  Hollywood,  California. 

P rod uction -Programm ing,  Oth ers 

Experienced  tv  art — Production  planning,  set 
design,  lettering,  illustrations,  announcing.  Now 
with  large  network  affiliate,  seeking  smaller 
station — where  diversification  is  a  must.  Box 
855C,  B-T. 

Photographer — 18  months  television  experience 
covering  news,  promotion,  sales.  7  years  photo- 
graphic experience.  ,  Thorough  knowledge  all 
phases  tv  photography.    Box  865C,  B«T. 

Tv  and  radio  writer:  Copywriter  for  8  advertis- 
ing agencies.  5  years  of  scriptwriting.  Some 
directing  and  producing.    Box  866C,  B«T. 

Want  attractive  gal  with  radio,  tv  talent  experi- 
ence? Now  doing  11  live  telecasts  weekly.  Large 
market.  Budget  cut,  me  too.  References,  resume. 
Box  868C,  B-T. 

Experienced  tv  producer-director.  Presently  em- 
ployed large  midwest  market.  Got  ideas,  want 
chance  to  use  them.  References,  resume.  Box 
870C,  B-T. 


Network  personality.  Fine  showman.  Outstand- 
ing one-man  radio  show.  Writer,  singer,  direc- 
tor. Called  star-maker.  Ability  to  make  tv  ama- 
teurs seem  near  professional.  Is  gentleman  wish- 
ing harmonious  association  away  from  tension 
centers.    Box  874C,  B.T. 

Program  director,  thoroughly  conversant  with 
programming  and  production,  desires  position 
with  new  station.  Excellent  references.  Box 
923C  B.T. 


Offering  to  tv  stations  unique  and  exciting  ideas. 
Available  immediately.    Box  925C,  B.T. 

Available  after  April  19  when  I  graduate  from 
300  hour  programming  and  production  course  at 
SRT  studios,  N.  Y.  Operational  knowledge  of 
RCA,  DuMont  cameras,  switching,  audio  equip- 
ment, and  film  editing,  projecting.  Oberlin  Col- 
lege. Writing,  little  theatre,  selling  experience. 
Vet,  25,  single.  John  Langsdorf,  High  Point  Ter- 
race, Scarsdale,  New  York. 

For  Sale 


Stations 


One  station  market,  lkw  daytime  independent. 
Gross  $50,000.  Owners  willing  sacrifice.  Box 
880C,  B.T. 

250  watt  full-time,  Mutual  affiliate,  now  making 
money.  Good  opportunity  for  owner-manager. 
Box  899C. 

Florida,  250  watt  exclusive  market.  Excellent 
equipment.  Netting  $45  M  plus.  Bargin  buy. 
May  Brothers,  Binghamton,  New  York. 


Ask  for  our  free  list  of  good  radio  buys.  Jack  L. 
Stoll  &  Associates,  4958  Melrose  Ave.,  Los  An- 
geles 29,  California. 

Radio  and  television  stations  bought  and  sold. 
Theatre  Exchange,  Licensed  Brokers,  Portland 
22,  Oregon. 

Equipment,  etc. 

Used  5  bay  RCA  superturnstile  TF5A  antenna 
channel  5  but  turntable  to  4  or  6.   Box  901C,  B-T. 

Like  new — Ampex  console,  model  403,  tape  re- 
corder, complete  with  remote  control  head. 
Original  cost  approximately  $1050.00.  not  includ- 
ing freight  charges.  $750.00.  cash.  Henderson 
Rogers,  Chief  Engineer,  Radio  Station  KGKO, 
Dallas,  Texas. 

Stancil-Hoffman  "minitape."  Excellent  electri- 
cal, mechanical  condition.  Records  half  hour 
with'  batteries.  $195,  cash.  WKOX,  Framington, 
Mass. 

Like  new  Presto  88A  recording  amplifier.  Gates 
de  lux  model  30  console  with  power  supply  as 
is.    WPIK,  Alexandria,  Virginia. 

New,  used  tape  recorders.  Trade-in  excepted. 
Commercial  Electronic  Service,  2609  Olive  Street, 
St.  Louis,  Missouri. 

It's  smart  to  be  shifty.  Why  lug  a  maggie  to  a 
remote  when  you  can  wear  a  Tapak  newscaster, 
the  walkie  tape  "studio."  No  charging,  no  lines, 
just  you.  Try  before  buy.  Broadcast  Equipment 
Corp.,  135-01  Liberty  Ave.,  Richmond  Hill  19, 
N.  Y. 


Wanted  to  Buy 


Stations 


All  or  part  of  1000-watter  or  under  in  Tucson  or 
Phoenix,  Arizona,  area.    Box  747C,  B.T. 


Equipment,  etc. 


Want  field  strength  meter.  RCA  model  WX-2C. 
Box  602C.  B-T. 

1  to  3  kw  fm  transmitter  with  frequency  moni- 
tor, four  doughnuts.   Box  861C,  B«T. 

3  or  4  channel  remote  amplifier  complete.  Also 
two  microphones.    WGAC,  Augusta,  Georgia. 

2 — 250  foot  antennas.  2 — 5kw-am  transmitters. 
1 — kw-am  transmitter.  2 — consoles.  4 — turn- 
tables and  associated  equipment.  2 — remote 
equipment.  Please  send  price,  make  and  model 
with  complete  information  as  to  condition.  Ad- 
dress reply  to:  Charlie  Dowdy,  WMGR,  Bain- 
bridge,  Ga. 

Used  camera  chain  wanted  for  instructional  pur- 
poses. Northwest  Broadcasting  School,  527  S.W. 
12th,  Portland,  Oregon. 


Instruction 


FCC  operator  license  quickly.  Individualized 
instruction  by  correspondence  or  in  residence. 
Beginners  get  first  phone  in  8  weeks.  Guaran- 
teed results.  Free  brochure.  Write  Don  Gran- 
tham, 6064  Hollywood  Blvd.,  Hollywood,  Cali- 
fornia. 


J  OPPORTUNITY  J 

J  North  Carolina  radio  and  television  sta-  J 
t  tions  offer  excellent  opportunities  for  qual-  * 
J  ified  personnel.  One  contact  covers  more  J 
t  than  100  stations.  Apply  to  J.  T.  Snowden  t 
J  Jr.,  Secretary,  North  Carolina  Association  J 
*  of  Broadcasters,  Post  Office  Drawer  1112,  ' 
Tarboro,   North   Carolina.   Don't  Send  \ 

* 
* 


Audition  Material. 


Television 


Situations  Wanted 


Managerial 


r„„_„_„_,„_„ — „  „_„„_„„_„ — „„_„„_„ — 

ANYONE  FOR  MAKING  MONEY?' 

TV — Stations  owners 

General  Managers 
This  man  will  make  you 

money  as  your 

SALES  MANAGER 

Proven  Record  in 
SALES— SALES  MANAGEMENT 
SALES  PROMOTION- 
MERCHANDISING 

Read  what  they  say: — 

"exceptional  ability  in  the  matter  of 
sales  management." 

— Sales  Manager,  NBC  outlet 
"/  have  found  him  extremely  cap- 
able, energetic — unusually  weative." 

— Gen.  Mgr.,  Mutual  outlet 
"recommend  you  unqualifiedly  as  the 
sales  manager  for  a  new  or  established 
TV  station." 

— Nat'l.  Rep. 

"I  have  had  the  opportunity  to  ob- 
serve his  work  as  a  time  salesman  and 
Agency  Radio-TV  Director.  It  is  a 
pleasure  to  recommend  him." 

— Vice  Pres.  in  Charge  of  Sales, 
CBS  outlet 

"I  can  recommend  him  without  qual- 
ification for  any  type  of  work  involv- 
ing sales  promotion  or  merchandising." 

— Ad  Agency 
"It  will  be  a  long,  cold  day  before  I 
ever  run  across  anyone  again  who 
combines  all  of  these  talents." 

— Adv.  Mgr.,  Major  Dept.  Store 

Available  due  to  circumstances 
beyond  his  control. 

SEEKING  LONG  TERM  CONNECTION 
Write — Wire  Box  91  4C 


L... 


MANAGER  OR  SALES  MANAGER 
for  Radio  and/or  Television.  If  you  are 
looking  for  a  top  caliber  man  with  16 
years  of  sales  and  management  experience 
then  contact  me.  Mature  executive  abil- 
ity. Outstanding  sales  record.  Best  ref- 
erences in  the  industry.    Box  860C,  B#T. 


Salesman 


TV  SALES  EXECUTIVE 

Top  Tv  sales  executive  employed  with  one  of  the 
Country's  leading  television  stations,  anxious  to  re- 
locate with  family  so  that  his  eight  years  of  television 
production  and  sales  experience  can  be  more  fully 
utilized  as  sales  manager  of  TV  station  in  progressive 
and  alert  community.  Excellent  references.  Write 
Box  920C.  B.T. 


Situations  Wanted — (cont'd) 

Production-Programming,  Others 


What  Do  You  Offer? 

I  offer  you  a  well  rcunded  woman's  television  program 
as  a  result  of  four  years  of  experience  in  this  field. 
Presently  doing  nine  shows  weekly  with  top  local 
rating  and  heavy  commercial  schedule  in  large  metro- 
politan market.  Prefer  personal  interview.  Please 
state  salary,  availability  and  job  potential.  Box 
9I6C,  B.T. 


For  Sale 


Equipment 


FOR  SALE 


i     200  FOOT  "STAINLESS"  TV  TOWER  COM-  I 

PLETE  WITH  SOCKET  AND  GUIDE  PLATE  f 

I     FOR    RCA    12-AH   SUPERTURNSTILE   AN-  I 

TENNA.    USED  THREE  MONTHS.    COST  J 

f  £6,800.00.  WILL  TAKE  ?5,000.00.  I 
BOX  862C,  B»T. 


FOR  SALE 

RCA-BTA-1-AA 

1  KW  TRANSMITTER 

complete  with 
TUBES,  CRYSTALS, 
SPARE  TUBES 

NEVER  OUT  OF 

ORIGINAL  CRATES 

PRICED  FOR 
QUICK  SALE 

WIRE  OR  WRITE 
Box  873C,  B«T 


TOWERS 

RADIO — TELEVISION 

Antennas — Coaxial  Cable 

Tower  Sales  &  Erecting  Co. 
6100  N.  E.  Columbia  Blvd., 
Portland  1 1 ,  Oregon 


Miscellaneous 


FOR  THE  RECORD 


(Continued  from  page  96) 

Wausau,  Wis.,  WSAU  Inc.,  Wisconsin  Valley 
Tv  Corp. — Ordered  that  the  revised  tentative 
points  of  reliance  of  the  parties  in  this  pro- 
ceeding for  ch.  7,  be  submitted  to  each  party, 
including  counsel  for  the  Broadcast  Bureau,  and 
to  the  Examiner  on  April  15,  and  that  further 
hearing  conference  shall  be  held  on  April  16 
(Docket  10907-08). 

By  Hearing  Examiner  H.  Gifford  Irion 

Issued  a  Statement  and  Order  in  re  applica- 
tions of  WSOC,  Piedmont  Electronics  and  Fixture 
Corp.,  Carolinas'  Tv  Corp.,  for  ch.  9  in  Char- 
lotte, N.  C,  ordering  that  all  exhibits  for  the 
affirmative  cases  of  the  parties  will  be  brought 
to  the  office  of  the  Hearing  Examiner  on  April 
5;  that  WSOC,  bearing  the  lowest  docket  num- 
ber, will  present  its  case  first,  and  the  taking  of 
testimony  will  commence  April  7.  The  foregoing 
statement  will  govern  the  course  of  hearing 
(Dockets  8837  et  al). 

By  Hearing  Examiner  William  G.  Butts 

Fort  Scott,  Kan.,  Carthage  Bcstg.  Co. — Gave 
notice  to  Carthage  Bcstg.  Co.  and  to  KWRT 
Boonville,  Mo.,  of  prehearing  conference  to  be 
held  April  1  in  re  application  of  Carthage  Bcstg. 
Co.  (Docket  10945;  BP-8948). 

By  Hearing  Examiner  Annie  Neal  Huntting 

Pursuant  to  agreement  of  counsel,  the  further 
hearing  conference  heretofore  scheduled  for 
March  30  was  continued  to  March  31,  in  re  ap- 
plications of  Texas  State  Network  Inc.,  and  Fort 
Worth  Tv  Co.,  for  Tv  Ch.  11  in  Fort  Worth, 
Texas  (Dockets  10872,  10874).    (Action  of  3/24.) 

By  Memorandum  Opinion  and  Order,  ordered 
that  George  T.  Hernreich  shall  file  in  triplicate, 
on  or  before  April  13,  a  written  statement, 
signed  under  oath,  setting  forth  information  re- 
quested by  American  Tv  Co.  (both  applicants 
for  ch.  5  in  Fort  Smith,  Ark.),  regarding  assets, 
etc.;  further  that  copies  of  such  statement  shall 
be  furnished  counsel  for  American  and  for  the 
Broadcast  Bureau  on  or  before  April  13  (Dockets 
10893-94).    (Action  of  3/22.) 


March  26  Decisions 

ACTIONS  ON  MOTIONS 
By  Hearing  Examiner  Annie  Neal  Huntting 

Recited  action  taken  at  a  hearing  conference 
in  re  applications  of  American  Tv  Co.  and 
George  T.  Hernreich,  applicants  for  ch.  5  at 
Fort  Smith,  Ark.  (Dockets  10893-94),  which  state- 
ment shall  control  the  subsequent  course  of  hear- 
ing in  this  proceeding,  unless  modified  by  the 
Examiner  for  cause  during  the  course  of  the 
hearing,  or  by  the  Commission  upon  a  review  of 
the  Examiner's  ruling. 

By  Hearing  Examiner  H.  Gifford  Irion 
Radio  Station  WSOC  Inc.,  Piedmont  Electronics 
and  Fixture  Corp.,  Carolinas'  Tv  Corp.,  Char- 
lotte, N.  C. — By  memorandum  opinion  and  order, 
granted  petition  of  Carolinas'  Tv  Corp.  and 
Piedmont  to  enlarge  the  issues  in  proceeding  re 
applications  for  ch.  9  (Docket  8837  et  al),  and 
added  an  issue  re  funds  available  to  Radio  Sta- 
tion WSOC  Inc. 

By  Hearing  Examiner  Herbert  Sharfman 

Postponed  further  hearing  conference  sched- 
uled for  March  29  to  March  31,  in  re  applications 
of  Wisconsin  Bcstg.  System  Inc.,  et  al,  for  ch.  12 
in  Milwaukee,  Wis.  (Docket  8954  et  al). 

By  Hearing  Examiner  Charles  J.  Frederick 
Straits  Bcstg.  Co.,  Midwestern  Bcstg.  Co.,  Che- 
boygan, Mich.— Gave  notice  that  a  prehearing 
conference  will  be  held  April  8  in  re  applications 
for  am  construction  permits  (Dockets  10667-68). 

By  Hearing  Examiner  John  B.  Poindexter 

Ordered  that  the  time  for  the  informal  ex- 
change of  Points  of  Reliance  in  re  applications 
of  Greater  Huntington  Radio  Corp.,  et  al,  for 
ch.  13  at  Huntington,  W.  Va.  (Dockets  10863-65), 
be  postponed  from  March  26  to  April  5,  and  the 
formal  presentation  of  said  Points  of  Reliance 
and  exchange  of  certain  stipulations  is  postponed 
to  April  9. 

By  Hearing  Examiner  J.  D.  Bond 

Times-World  Corp.,  Radio  Roanoke  Inc.,  Roa- 
noke, Va.— Continued  further  hearing  in  re  ap- 
plications for  tv  ch.  7  (Dockets  10655-56),  until 
time  to  be  fixed  by  subsequent  order,  because 
of  sudden  illness  and  death  of  the  president  and 
principal  owner  of  Times-World  Corp. 


March  30  Decisions 

BROADCAST  ACTIONS 
Actions  of  March  26 
Granted  License 

WBOY   Tarpon    Springs,    Fla.,   WBOY  Inc.— 

Granted  license  for  am  station;  1470  kc,  5  kw, 
D  (BL-4953). 

KTXJ  Jasper,  Tex.,  Jasper  Bcstg.  Co.— Grant- 
ed license  covering  change  in  facilities,  hours  of 
operation,  type  transmitter  and  increase  in  height 
of  tower;  1350  kc,  1  kw,  D  (BL-5231). 

WPRY  Perry,  Fla.,  Pascoi  Bcstg.  Co.— Granted 
license  for  am  station;  1220  kc,  250  w,  D  (BL- 
5233). 

WRON  Ronceverte,  W.  Va.,  Blake  Bcstg.  Co.— 
Granted  license  covering  installation  of  new 
transmitter  (BL-5234). 

WTIX  New  Orleans,  La.,  Mid-Continent  Bcstg. 
Co. — Granted  license  covering  installation  of  a 
new  transmitter  (BL-5229). 

WJBK-FM  Detroit,  Mich.,  Storer  Bcstg.  Co.— 
Granted  license  covering  changes  in  licensed 
station;  ch.  226  (93.1  mc),  30  kw,  U  (BLH-954). 

t . 

Granted  CP 
WL.IB  New  York,  N.  Y.,  New  Bcstg.  Co.— Grant- 
ed CP  to  install  new  transmitter  as  an  auxiliary 
transmitter,  at  present  location  of  the  main 
transmitter,  to  be  operated  on  1190  kc,  250  w 
(BP-9217). 

WBOY    Tarpon    Springs,    Fla.,    WBOY   Inc. — 

Granted  CP  to  change  transmitter  location  (BP- 
9187). 

Modification  of  CP 
WDOT  Burlington,  Vt.,  W.D.O.T.  Corp.— Grant- 
ed mod.  of  CP  for  approval  of  antenna,  trans- 
mitter location  and  specify  studio  location;  con- 
dition (BMP-6442). 

The  following  were  granted  mod.  of  CP's  for 
extension  of  completion  dates  as  shown: 

KREM-FM  Spokane,  Wash.,  to  9-1-54;  WNBK 
Cleveland,  Ohio,  to  10-25-54;  KSWO-TV  Lawton, 
Okla.,  to  10-24-54;  WECT  Elmira,  N.  Y„  to  10-25- 
54;  WPKO  Waverly,  Ohio,  to  7-1-54,  condition. 

Actions  of  March  25 
WVMI  Biloxi,  Miss.,  Radio  Associates  Inc.— 
Granted  request  for  waiver  of  Sec.  3.30  (a)  of  the 
Commission's  rules  to   permit  the  location  of 
studio  outside  the  city  limits  of  Biloxi. 

Modification  of  CP 

The  following  were  granted  mod.  of  CP's  for 
extension  of  completion  dates  as  shown: 

WJDW  Boston,  Mass.,  to  10-12-54;  WCSC-TV 
Charleston,  S.  C,  to  10-4-54;  KFEQ-TV  St.  Jo- 
seph, Mo.,  to  10-15-54;  KGMO-TV  Cape  Girar- 
deau, Mft,  to  6-15-54;  WMGT  Adams,  Mass.,  to 
10-15-54. 

Actions  of  March  24 
Granted  License 

WHDM  McKenzie,  Tenn.,  The  Tri-County 
Bcstg.  Co. — Granted  license  for  am  station;  1440 
kc,  500  w,  D  (BL-5207). 

WMLV  Millville,  N.  J.,  Union  Lake  Bcstrs.  Inc. 
— Granted  license  for  am  station;  1440  kc,  1  kw, 
DA-D  (BL-5193). 

WRNL-FM  Richmond,  Va.,  Richmond  News- 
papers Inc. — Granted  license  covering  changes 
in  station;  ch.  271  (102.1  mc),  50  kw,  U  (BLH- 
953). 

Modification  of  License 
WILE  Cambridge,  Ohio,  Land  O'  Lakes  Bcstg. 
Corp. — Granted  mod.  of  license  to  change  name 
of  corporation  to  The  McClelland  Bcstg.  Corp. 
(BML-1580). 

Granted  CP 

WPOR  Portland,  Me.,  Oliver  Bcstg.  Corp.— 
Granted  CP  to  install  new  transmitter  as  aux- 
iliary transmitter,  at  present  location  of  the  main 
transmitter,  to  be  operated  on  1490  kc,  250  w 
(BP-9164). 

KMMJ  Grand  Island,  Neb.,  Town  &  Farm  Co. 

— Granted  CP  to  install  new  transmitter  as 
auxiliary  transmitter,  at  present  location  of  the 
main  transmitter,  to  be  operated  on  750  kc,  1 
kw  (BP-9215). 


THE  BEST.  IN  COMPLETE 

ERECTION  OF  TOWERS 

ANTENNA  LIGHTS  CO-AX  CABLE 

WRITE       CALL  WIRE 

J.  M.  HAMILTON  &  COMPANY 

PAINTING       ERECTION  MAINTENANCE 
YEARS  OF  EXPERIENCE 

Box  2432,  Tel:  4-2115,  Gcntonia,  N.  C. 
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WHIO-RADIO  ran  up  an  al- 
most impossible  rating  record  for  December 
with  an  almost  perfect  Pulse*.  66  out  of  72 
quarter-hour  segments  went  to  WHIO-AM 
over  Stations  B,  C  and  D  with  3  other  seg- 
ments tied.  2  segments  lost  to  Station  B  and 
1  to  Station  C  by  barest  margins. 


Dominate  with  either 


WHIO-TV  ran  up  another  strong 

Pulse**  for  that  same  period:  11  of  the  top 
15  once-a-week  shows  and  6  of  the  top  10 
multi-weekly  shows  were  carried  by  WHIO- 
TV!  And  carried  to  more  people  with  the 
World's  Tallest  TV  Tower  and  a  boost  in 
power  to  316,000  watts. 


whio-tv 


CBS    •    ABC    •  DUMONT 


Saturate  with  both! 

(George  P.  Hollingbery  representatives 
|k     show  you  how  with  full  facts  and  figures.) 

CHANNEL  7  DAYTON,  OHIO 


♦Pulse  survey  based  on  28,000  quarter-hour  reports, 
6  a.m.  to  12  midnight,  Dec.  1,  2,  3,  4,  7,  1953. 


!*Telepulse  by  Pulse— 6  a.m.  to  12  midnight,  Dec.  1,  2,  3,  4,  5,  6,  7,  1953. 
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Station 


Dallas 


TELEVISION 
MARKET 

with 

MAXIMUM 
POWER 

100,000  Watts  Video 
50,000  Watts  Audio 

DALLAS  and 
FORT  WORTH 

More  than  a  Million 
urban  population  in  the 
50-mile  area 

More  than  TWO  MILLION 
in  the   100-mile  area  .  .  . 

NOW 


FOR  THE  RECORD 


Modification  of  CP 
WLAS   Jacksonville,    N.   C    Seaboard  Bcstg. 
:orp.— Granted  mod.  of  CP  for  approval  of  an- 
enna,  transmitter  and  studio  location;  condi- 
ion  (BMP-6410). 

WISH-TV  Indianapolis,  Ind.,  Universal  Bcstg. 
Zo. — Granted  mod.  of  CP  to  install  new  trans- 
nitters.  change  type  antenna  and  make  other 
quipment    changes;     completion    date  9-28-54 
;BMPCT-1971). 

The  following  were  granted  mod.  of  CP's  for 
xtension  of  completion  dates  as  shown: 

i  KBID-TV  Fresno,  Calif.,  to  10-12-54;  WFIE 
Evansville,  Ind.,  to  10-10-54;  WFAR  Farrell,  Pa., 
to  11-4-54. 


Actions  of  March  23 
Remote  Control 


The  following  stations  were  granted  authority 
tto  operate  transmitters  by  remote  control: 

WLNH  Laconia,  N.  H.;  WSID  Baltimore,  Md.; 
WAGM  Presque  Isle,  Maine. 

Modification  of  CP 
WCHS-TV   Charleston,   W.   Va.,   The  Tierney 
I  Co. — Granted  mod.  of  CP  to  change  type  antenna 
and  make   other  equipment   changes;  antenna 
670  ft;  completion  date  10-11-54  (BMPCT-1964). 

KTLN  Denver,  Colo.,  Radio  Station  KTLN  Inc. 

— Granted  mod.  of  CP  for  extension  of  comple- 
tion date  to  6-1-54;  conditions  (BMP-6455). 

WSPD-TV  Toledo,  Ohio,  Storer  Bcstg.  Co.— 
Granted  mod.  of  CP  for  extension  of  completion 
date  to  10-18-54  (BMPCT-1989). 

Actions  of  March  22 
Granted  Authority 
KMPC  Los  Angeles,  Calif.,  KMPC,  The  Station 
of  the  Stars — Granted    authority   to  modulate 
KMPC's  transmitter  with  audio  tones  between 
'  30  and  35  cycles  with  approx..  25%  modulation 
|  in  order  to  test  a  Civil  Defense  alerting  unit 
for  the  City  of  Los  Angeles,  for  the  period  end- 
ing 4-15-54. 

Granted  License 

KSIS  Sedalia,  Mo.,  Yates  Bcstg.  Co. — Granted 
license  for  am  station;  1050  kc,  1  kw,  D  (BL- 
5227). 


Modification  of  CP 

WSRC  Durham,  N.  C,  Southern  Radiocasting 

Co. — Granted  mod.  of  CP  for  approval  of  antenna, 
transmitter  and  studio  location  and  change  type 
transmitter;  condition  (BMP-6449). 

KNOX  Grand  Forks,  N.  Dak.,  Community 
Radio  Corp. — Granted  mod.  of  CP  to  change 
transmitter  location;  condition  (BMP-6437). 

The  following  were  granted  mod.  of  CP's  for 
extension  of  completion  dates  as  shown: 

WQED  Pittsburgh,  Pa.,  to  4-13-55;  KTVU 
Stockton.  Calif.,  to  10-7-54;  KWTV  Oklahoma 
City,  Okla.,  to  9-22-54;  KHQA-TV  Hannibal, 
Mo.,  to  9-24-54;  WEMR  Emporium,  Pa.,  to  4-15-54; 
WANA  Anniston,  Ala.,  to  5-24-54. 


March  31  Decisions 

BROADCAST  ACTIONS 

Granted  License 

KREM  Spokane,  Wash.,  Louis  Wasmer — Grant- 
ed license  for  operation  with  5  kw  day,  1  kw 
night  on  970  kc  employing  present  antenna  sys- 
tem, and  granted  CP  for  new  658-foot  tower 
specified  in  BP-8712;  engineering  conditions. 

SSA 

The  following  stations  were  granted  extensions 
of  Special  Service  Authorizations  on  a  tempo- 
rary basis  for  the  period  ending  May  31,  1954: 

WNYC  New  York,  for  use  of  830  kc,  1  kw,  to 
operate  additional  hours  from  6  a.m.  (EST)  to 
sunrise  New  York  City  and  from  sunset  Minne- 
apolis to  10:00  p.m.  (EST). 

KFAR  Fairbanks,  Alaska,  for  use  of  660  kc, 
10  kw,  unlimited. 

KWBTJ  Corpus  Christi,  Tex.,  for  use  of  1030 
kc,  50  kw,  from  local  sunrise  Boston,  to  local 
sunset  Corpus  Christi. 

WOI  Ames,  Iowa,  for  use  of  640  kc,  1  kw,  from 
6  a.m.  to  local  sunrise  (CST). 

Renewal  of  License 

The  following  stations  were  granted  renewal 
of  licenses  for  the  regular  period: 

WJOY  Burlington,  Vt.;  WKNB  New  Britain, 
Conn.;  WNHC-FM  New  Haven,  Conn.;  WSPR 
Springfield,  Mass.;  WTSA  Brattleboro,  Vt.; 
WWON-FM  Woonsocket,  R.  I.;  WFMR-FM  New 
Bedford,  Mass.;  WLNH  Laconia,  N.  H.;  WRZE 
(FM)  York,  Pa.;  WKNK  Muskegon,  Mich.;  KIKI 
Honolulu,  T.  H.;  KSJO  San  Jose,  Calif.;  KBKW 
Aberdeen,  Wash.;  WPWA  Chester,  Pa. 


TELESTATUS 

April  5,  1954 

Tv  Stations  on  the  Air  With  Market  Set  Count 
And  Reports  of  Grantees'  Target  Dates 

Editor's  note:  This  directory  is  weekly  status  report  of  (1)  stations  that  are  operating  commercially 
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spective set  estimates  of  their  coverage  areas.  Where  estimates  differ  among  stations  in  same  city, 
separate  figures  are  shown  for  each  as  claimed.  Set  estimates  are  from  the  station.  Further  queries 
about  them  should  be  directed  to  that  source.  Total  U.  S.  sets  in  use  is  unduplicated  B>T  estimate. 
Stations  in  italics  are  grantees,  not  yet  operating. 


ALABAMA 

Birmingham — 

►  WABT  (13)  CBS,  ABC,  DuM;  CBS  Spot  Sis.; 
225.000 

+■  WBRC-TV  (6)  NBC;  Katz;  184,300 
WJLN-TV  (48),  12/10/52— Unknown 
WSGN-TV  (42),  12/18/52— Unknown 

Decaturt — 

WMSL-TV  (23)  12/26/52-5/1/54 

Mobilet— 

WALA-TV    (10)    ABC,    CBS,   NBC;  Headley- 
Reed;  52,500 
+-  WKAB-TV  (48)  CBS,  DuM;  Forjoe;  53,149 

The  Mobile  Tv  Corp.  (5)  Initial  Decision  2/12/54 
Montgomery — 

*-WCOV-TV  (20)  ABC,  CBS,  NBC,  DuM;  Ray- 

mer;  25,700 

Montgomery   Bcstg.    Co.    (12)  Headley-Reed; 
3/25/54-10/1/54 

Selmat — 

Deep  South  Bcstg.  Co.  (8)  2/24/54-Unknown 


Directory  Information  Is  In  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


Newest  Starters 

Listed  below  are  the  newest  stations 
that  have  started  commercial  operation: 

WSLI-TV  Jackson,  Miss.  (ch.  12),  March 
27. 

WMUR-TV  Manchester,  N.  H.  (ch.  9), 
March  28. 

WJPB-TV  Fairmont,  W.  Va.  (ch.  35), 
March  28. 

WKAQ-TV  San  Juan,  P.  R.  (ch.  2), 
March  28. 


ARIZONA 

Mesa  (Phoenix) — 

►-KTYL-TV    (12)    NBC,    DuM;  Avery-Knodel; 

90,607 
Phoenix — 

►  KOOL-TV  (10)  ABC;  Blair;  90,607 

►  KPHO-TV  (5)  ABC,  CBS,  DuM;  Katz;  90,607 
Tucson — 

►  KOPO-TV  (13)  CBS,  DuM;  Forjoe;  21,800 
**■  KVOA-TV  (4)  NBC;  Raymer;  21,800 
Yumat — 

►  KTVA  (11)  DuM;  Forjoe;  17,462 


|  368,500  I 
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ARKANSAS 

El  Doradot — 

South  Arkansas  Tv  Co.  (10)  2/24/54-Unknown 

Fort  Smitht — 

►  KFSA-TV    (22)    ABC,    NBC,    DuM;  Pearson; 

18,500 

Hot  Springs! — 

KTVR  (9)  1/20/54-Unknown 
Little  Rock— 

KARK-TV  (4)  NBC;  Petry;  6/18/53-4/15/54 
(granted  ST  A  Jan.  11) 

KETV  (23),  10/30/53-Unknown 

►  KRTV  (17)  CBS,  DuM;  51,000 
Pine  Blufft— 

►  KATV  (7)  ABC;  Avery-Knodel;  58,772 

CALIFORNIA 

Bakersfield— 

►  KBAK-TV  (29)  ABC,  DuM;  Forjoe;  55,000 

►  KFRO-TV    (10)    CBS,    NBC;  Avery-Knodel; 

109,692 

Berkeley  (San  Francisco) — 
KQED  (*9)  7/24/53-Unknown 

Chico— 

►  KHSL-TV  (12)  CBS,  NBC,  DuM;  Grant;  34,275 
Coronat — 

KCOA  (52).  9/16/53-Unknown 

El  Centrot— 

KELB  (16)  2/10/54— Unknown 
EurekaT— 

►  KIEM-TV  (3)  ABC,  CBS,  NBC,  DuM;  Blair; 

10,000 

Fresno — 

►  KBID-TV  (53)  Meeker 

►  KJEO-TV  (47)  ABC,  CBS;  Branham;  92,052 

►  KMJ-TV  (24)  CBS,  NBC;  Raymer;  85,841 
Los  Angeles — 

KBIC-TV  (22)  2/10/52-Unknown 

►  KABC-TV  (7)  ABC;  Petry;  1,793,763 

►  KCOP  (13)   Katz;  1,793,763 

►  KHJ-TV  (9)  DuM;  H-R;  1,793,763 

►  KNBH  (4)  NBC;  NBC  Spot  Sis.;  1,793,763 

►  KNXT  (2)  CBS;  CBS  Spot  Sis.;  1,793,763 

►  KTLA  (5)  Raymer;  1,793,763 

►  KTTV  (11)  Blair;  1,793,763 

►  KTHE  (*28) 

Mercedt — 

KMER  (34),  9/16/53-Unknown 

Modestot — 

KTRB-TV  (14)  2/17/54-Unknown 

Montereyt — 

►  KMBY-TV  (8)  CBS;  Hollingbery;  190,212 

Sacramento — 

KBIE-TV  (46)  6/26/53-Spring  '54 

►  KCCC-TV  (40)  63,265 

McClatchy    Bcstg.    Co.    (10),    Initial  Decision 
11/6/53 

Salinasf — 

►  KSBW-TV  (8)  ABC,  CBS,  NBC,  DuM;  Holling- 
bery; 381,361 

San  Bernardinot — 

KITO-TV  (18),  11/6/52-Unknown 
San  Diego — 

►  KFMB-TV  (8)  ABC,  CBS,  DuM;  Petry;  206,382 

►  KFSD-TV  (10)  NBC;  Katz;  206,382 
KUSH  (21)  12/23/53-Unknown 

San  Francisco — 

KBAY-TV    (20),    3/11/53-Unknown  (granted 
ST  A  Sept.  15) 

►  KGO-TV  (7)  ABC;  Petry;  838,600 

►  KPIX  (5)  CBS,  DuM;  Kate;  838,600 

►  KRON-TV  (4)  NBC;  Free  &  Peters;  838,600 

►  KSAN-TV  (32)  McGillvra 
San  Joset — 

Standard  Radio  &  Tv  Co.  (11),  Initial  Decision 
11/18/53 

San  Luis  Obispot — 

►  KVEC-TV  (6)  DuM;  Grant;  65,489 

Santa  Barbara — 

►  KEYT   (3)   ABC,   CBS,  NBC,   DuM;  Holling- 

bery; 430,000 

Stocktont — 

►  KTVU  (36)  Hollingbery 
KHOF  (13)  2/11/54-6/1/54 

Tulare  (Fresno) — 

►  KWG  (27)  DuM;  Forjoe;  123,000 


COLORADO 

Colorado  Springs? — 

►  KKTV    (11)    ABC,    CBS,    DuM;  Hollingbery; 

40,743 

►  KRDO-TV  (13)  NBC;  McGillvra;  35,600 
Denver — 

►  KB  TV  (9)  ABC;  Free  &  Peters;  209,306 

►  KFEL-TV  (2)  DuM;  Blair;  209,306 

►  KLZ-TV  (7)  CBS;  Katz;  209,306 

►  KOA-TV  (4)  NBC;  Petry;  209,306 
KRMA-TV   (*6),  7/1/53-1954 

Grand  Junction? — 

KFXJ-TV  (5)  Holman;  3/26/53-May  '54 
Pueblo — 

►  KCSJ-TV  (5)  NBC;  Avery-Knodel;  39,720 

►  KDZA-TV  (3)  McGillvra;  40,000 

CONNECTICUT 

Bridgeport — 

WCTB  (*71),  1/29/53-Unknown 

►  WICC-TV  (43)  ABC,  DuM;  Young;  59,127 
WSJL  (49),  8/14/52-Unknown 

Hartfordt— 

WEDH    (*24),  1/29/53-Vnknown 
WGTH-TV    (18),  10/21/53-Unknown 

New  Britain — 

►  WKNB-TV  (30)  CBS,  DuM;  Boiling;  153,406 
New  Haven — 

WELI-TV  (59),  H-R;  6/24/53-Summer  '54 

t»  WNHC-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 
702,032 

WNLC-TV    (26)  12/31/52-Unknown 

Norwichf — 

WCTN  (*63),  1/29/53-Unknown 

Stamfordt — 

WSTF   (27),  5/27/53-Unknown 

Waterbury — 

►  WATR-TV  (53)  ABC,  DuM;  Stuart;  117,660 

DELAWARE 

Dovert — 

WHRN   (40),  3/11/53-Unknown 

Wilmington- — 

►  WDEL-TV  (12)  NBC,  DuM;  Meeker;  201,639 
WILM-TV   (83),  10/14/53-Unknown 

DISTRICT  OF  COLUMBIA 

Washington — 

►  WMAL-TV  (7)  ABC;  Katz;  595,600 

►  WNBW  (4)  NBC;  NBC  Spot  Sis;  605,000 

►  WTOP-TV  (9)  CBS;  CBS  Spot  Sis.;  595.600 

►  WTTG   (5)   DuM;  Blair;  559,000 
WOOK-TV  (50)  2/24/54-Unknown 

FLORIDA 

Clearwatert — 

WPGT  (32)  12/2/53-Unknown 
Fort  Lauderdale — 

►  WFTL-TV  (23)  NBC;  Weed;  116,116 

►  WITV  (17)  ABC,  DuM;  Venard;  107,200  (also 

Miami) 

Fort  Myerst — 

►  WINK-TV  (11)  ABC;  Weed 
Jacksonville — 

►  WJHP-TV  (36)  ABC,  NBC.  DuM;  Perry;  42,416 

►  WMBR-TV  (4)  CBS,  NBC,  DuM;  CBS  Spot  Sis.; 

233,647 

WOBS-TV  (30)  Stars  National;  8/12/53-5/1/54 
Miami — 

►  WITV  (17)  See  Fort  Lauderdale 
WMIE-TV  (27)  Stars  National;  12/2/53-5/1/54 
WTHS-TV    (*2),  11/12/53-Unknown 

+■  WTVJ    (4)    ABC,   CBS,   NBC,   DuM;    Free  & 
Peters;  238,000 
WMFL  (33),  12/9/53-Unknown 

Orlandof — 

WDBO-TV    (6)    ABC,  DuM;   Blair;  10/14/53- 
May  '54 

Panama  Cityt — 

►  WJDM  (7)  CBS;  Hollingbery 
Pensacolat — 

►  WEAR-TV  (3)  ABC;  Hollingbery;  52.500 

►  WPFA  (15)  CBS,  DuM;  Young;  14,760 

St.  Petersburg—  ►$•<;: 

►  WSUN-TV  (38)  ABC,  CBS,  NBC,  DuM;  Weed; 

50,000 


Tampat — 

Tampa  Times  Co.  (13),  Initial  Decision  11/30/53 
WFLA-TV    (8)    NBC;   Blair;    Initial  Decision 
7/13/53-June  '54 

West  Palm  Beach— 

WEAT-TV  Inc.  (12)  2/18/54-Unknown 

►  WIRK-TV  (21)  ABC,  NBC,  DuM;  Weed;  23,650 
WJNO-TV  (5)  11/4/53-8/1/54 

►  WMBR-TV   (4)   ABC,   CBS,  NBC,  DuM;  CBS 

Spot  Sis.;  222,400 

GEORGIA 

Albanyt — 

W ALB-TV  (10)  Burn-Smith;  1/13/54-4/1/54 
Atlanta — 

►  WAGA-TV  (5)  CBS,  DuM;  Katz;  340,810 

►  WLWA  (11)  ABC,  DuM;  Crosley  Sis.;  340,810 

►  WSB-TV  (2)  NBC;  Petry;  340,810 
WQXI-TV  (36),  11/19/53-Summer  '54 

Augusta — 

►  WJBF-TV  (6)  ABC,  NBC,  DuM;  Hollingbery; 

73,100 

►  WRDW-TV  (12)  CBS;  Headley-Reed;  50,000 

Columbus — 

►  WDAK-TV   (28)   ABC,  NBC,  DuM;  Headley- 

Reed;  48,720 

►  WRBL-TV  (4)  CBS;  Hollingbery;  59,653 

Macon — 

►  WNEX-TV  (47)  ABC,  NBC;  Branham;  34,662 

►  WMAZ-TV    (13)    ABC,    CBS,    DuM;  Avery- 

Knodel;  75,593 

Romet — 

►  WROM-TV  (9)  Weed;  94,380 
Savannah — 

►  WTOC-TV  (11)  ABC,  CBS;  Katz;  18,312 

Thomasvillet — 

WCTV  (6),  12/23/53-Unknown 

Valdostat — 

WGOV-TV  (37;  Stars  National;  2/26/53-4/15/54 
IDAHO 

Boise t  (Meridian) — 

►  KBOI  (2)  CBS;  Free  &  Peters;  29,750 

►  KIDO-TV  (7)  ABC,  NBC,  DuM;  Blair;  24,800 
Idaho  Falls— 

►  KID-TV  (3)  CBS,  NBC,  DuM;  Gill-Perna;  15,000 
KIFT  (8)  ABC;  Hollingbery;  2/26/53-Nov.  '54 

Nampat — 
KFXD-TV  (6)  3/11/53-Unknown 

Pocatellot — 
KISJ  (6)  CBS;  2/26/53-November  '54 

KWIK-TV    (10)    ABC;   Hollingbery;  3/26/53- 

Nov.  '54 

Twin  Fallst— 

KLIX-TV    (11)    ABC;    Hollingbery;  3/19/53- 

5/1/54 

ILLINOIS 

Belleville  (St.  Louis,  Mo.)— 

►  WTVI  (54)  DuM;  Weed;  205,000 

Bloomingtont — 

►  WBLN  (15)  McGillvra;  113,242 
Champaign — 

►  WCIA  (3)  CBS,  NBC,  DuM;  Hollingbery;  237,500 
WCUI  (21),  7/22/53-Unknown 

WTLC   (*12),  11/4/53-Unknown 
Chicago — 

►  WBBM-TV  (2)   CBS;  CBS  Spot  Sis.;  1,618,145 

►  WBKB  (7)  ABC;  Blair;  1,618,145 

►  WGN-TV  (9)  DuM;  Hollingbery;  1,618,145 
WHFC-TV  (26),  1/8/53-Unknown 
WIND-TV  (20),  3/9/53-Unknown 

►  WNBQ  (5)  NBC;  NBC  Spot  Sis.;  1,618,145 
WOPA-TV  Inc.  (44)  2/10/54-Unknown 
WTTW  (*11)  11/5/53-Fall  '54 


Directory  information  is  in  following  order:  call 
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resentative; market  set  count  for  operating  sta- 
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date  for  grantees. 
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/anville — 

i-WDAN-TV  (24)  ABC;  Everett-McKinney;  30,000 
Decatur — 

i-WTVP    (17)    ABC,   DuM;    George   W.  Clark; 
129,500 

tvanstont — 
WTLE   (32),  8/12/53-Unknown 

Uarrisburgt — 
f  WSIL-TV  (22) 

^Holiett— 

WJOL-TV  (48)  Holman;  8/21/53-Unknown 
'eoria — 

I  WEEK-TV  (43)  ABC,  CBS,  NBC,  DuM;  Head- 

ley-Reed;  137,630 
•-WTVH-TV  (19)  ABC,  DuM;  Petry;  106,405 

'Juincyt — 

►  KHQA-TV  (7)  (See  Hannibal,  Mo.) 
k  WGEM-TV    (10)    ABC,    NBC;  Avery-Knodel; 

96,600 

lockford — 

►  WREX-TV  (13)  ABC,  CBS;  H-R;  173,002 
»WTVO  (39)  CBS,  NBC,  DuM;  Weed;  75,000 

iSock  Island    (Davenport,   Moline) — 
»•  WHBF-TV    (4)    ABC,    CBS,    DuM;  Avery- 
Knodel;  264,811 
Springfield — 

»WICS  (20)  ABC,  NBC,  DuM;  Young;  65,000 


65,000 


INDIANA 


loomington — 

WTTV   (4)   ABC,  CBS,  NBC,  DuM;  Meeker, 
524,003 
-Elkhartf— 

•►WSJV  (52)  ABC,  NBC,  DuM;  H-R;  118,000 
Evansvillet — 

*-WFIE  (62)  Venard;  41,750 
Tort  Wayne — 

►  WKJG-TV  (33)  ABC,  CBS,  NBC,  DuM;  Ray- 
mer;  75,344 

Anthony  Wayne  Bcstg.  Co.   (69),  Initial  De- 
cision 10/27/53 

Indianapolis — 

►  WFBM-TV  (6)  ABC,  CBS,  NBC,  DuM;  Katz. 
462,120 

WISH-TV  (8)  Boiling;  1/28/54-7/1/54 
WJRE  (26),  3/26/53-Unknown 
LaFayettet — 

►  WFAM-TV  (59)  Rambeau;  46,700 
Muncie — 

►  WLBC-TV  (49)  ABC,  CBS,  NBC,  DuM;  Hol- 
man, Walker;  64,250 

Princetont — 

►  WRAY-TV  (52)  Walker;  35,000 
South  Bend— 

►  WSBT-TV  (34)  ABC.  CBS,  NBC,  DuM;  Ray- 

mer;  100,792 

Terre  Hautet— 

WTHI-TV  (10)  CBS;  Boiling;  10/7/53-7/1/54 

l/jj,  .  Waterloot — 

WINT  (15)  4/6/53-6/15/54 


IOWA 

Ames — 

►  WOI-TV  (5)  ABC,  CBS,  DuM;  Weed;  240,000 
Cedar  Rapids — 

►  KCRI-TV  (9)  H-R;  100,000 
0-WMT-TV  (2)  CBS,  DuM;  Katz;  217,594 
Davenport  (Moline,  Rock  Island) — 

►  WOC-TV  (5)  NBC;  Free  &  Peters;  264,811 
Des  Moines — 

►  KGTV  (17)  Hollingbery;  46,713 

WHO-TV  (13)  NBC;  Free  &  Peters;  9/2/53- 
4/25/54  (granted  ST  A  March  5) 

Fort  Dodgef— 

►  KQTV  (21)  Pearson;  42,100 

Mason  Cityt — 
KGLO-TV    (3)    CBS,   DuM;    Weed;  10/14/53- 
May  '54 

Sioux  City — 
KCTV  (36),  10/30/52-Unknown 

►  KVTV  (9)  CBS,  NBC.  DuM;  Katz;  100,010 
KTIV  (4)  Hollingbery;  1/21/54-Fall  '54 

Waterloot— 

►  KWWL-TV    (7)    NBC,    DuM;  Headley-Reed; 

101,448 

KANSAS 

Great  Bendt— 
Central  Kansas  Tele.  Co.  (2)  3/3/54-Unkn6wn 

■'y  "  ;'t1T  *,  ViWT  V£ 

Hutchinson —  ■(■,, 

►  KTVH  (12)  CBS,  DuM;  H-R;  100,000 

Broadcasting    •  Telecasting 


Manhattant — 

KSAC-TV   (*8),  7/24/53-Unknown 
Pittsburgt — 

►  KOAM-TV  (7)  ABC,  CBS,  NBC,  DuM;  Katz; 

50,000 

Topeka — 

KTKA   (42),  11/5/53-Unknown 

►  WIBW-TV  (13)  CBS;  Capper  Sis.;  46,953 
Wichita — 

KAKE  Bcstg.  Co.  (10),  Initial  Decision  10/30/53 

►  KEDD  (16)  ABC,  NBC;  Petry;  61,545 

KENTUCKY 

Ashlandt — 
WPTV  (59)  Petry;  8/14/52-Unknown 

Hendersonf — 

►  WEHT  (50)  CBS;  Meeker;  39,189 

Lexingtont — 

WLAP-TV  (27)  12/3/53-See  footnote  (c) 
The  Central  Kentucky  Bcstg.  Co.  (18)  Initial 
Decision  3/10/54 

Louisville — 

*-  WAVE-TV  (3)   ABC,  NBC,  DuM;  NBC  Spot 
Sis.;  385,904 

►  WHAS-TV  (11)  CBS;  Harrington,  Righter  & 

Parsons.    See  footnote  (b). 

►  WKLO-TV  (21)  ABC,  DuM;  Venard;  81,942 

WQXL-TV  (41)  Forjoe;  1/15/53-SummeT  '54 

Newportt — 

WNOP-TV  (74)  12/24/53-Unknown 

PaducahT — 

WTLK    (43),  9/16/53-Unknown 

LOUISIANA 

Alexandriaf — 
KALB-TV  (5)  Weed;  12/30/53-9/1/54 

Baton  Rouge — 

*-  WAFB-TV  (28)  ABC,  CBS,  NBC,  DuM;  Young; 
46,000 

WBRZ  (2)  Hollingbery;  1/28/54-9/1/54 

Lafayette  t— 

KVOL-TV  (10)  9/16/53-7/1/54 
KLFY-TV  (10)  Rambeau;  9/16/53-7/1/54 

Lake  Chariest — 

KPLC-TV  (7)  Weed;  11/12/53-9/1/54 

►  KTAG  (25)  ABC,  CBS,  DuM;  Young;  15.000 
Monroe — 

►  KNOE-TV  (8)  CBS,  NBC,  ABC,  DuM:  H-R; 

101,000 

►  KFAZ  (43)  Pearson;  16,500 
New  Orleans — 

WCKG  (26)  Gill-Pema;  4/2/53-hate  '54 
WCNO-TV  (32)  Forjoe;  4/2/53-Spring  '54 
>■  WDSU-TV  (6)  ABC,  CBS,  NBC,  DuM;  Blair; 
244,792 

►  WJMR-TV  (61)  DuM;  McGillvra;  65,691 
WTLO   (20),  2/26/53-Vnknown 

Shreveport — 

►  KSLA  (12)  ABC.  CBS,  NBC.  DuM;  Raymer; 

34,300 


MAINE 

Bangort — 

►  WABI-TV  (5)  ABC,  CBS.  NBC,  DuM;  Holling- 

bery; 53,600 

Murray  Carpenter  &  Assoc.   (2)  3/26/54-Un- 
known 

Lewiston — 

►  WLAM-TV   (17)    CBS,   DuM;  Everett-McKin- 

ney; 18,179 

Polandt— 

WMTW  (8)  7/8/53-7/1/54 

Portland — 

►  WCSH-TV  (6)  NBC;  Weed;  84,527 
WGAN-TV  (13)  Avery-Knodel;  11/19/53-5/16/54 

►  WPMT  (53)  ABC,  CBS,  NBC,  DuM;  Everett- 

McKinney;  35,400 

MARYLAND 

Baltimore— 

►  WAAM  (13)  ABC.  DuM;  Harrington,  Righter 

&  Parsons;  539,503 

►  WBAL-TV  (11)  NBC;  Petry;  539,503 
WITH-TV  (72)  FOrjoef 12/18/52-Unknown 

►  WMAR-TV  (2)  CBS;  Katz;  539,503 
WTLF  (18)  12/9/53-Summer  "54 

;Cumberlandt —  W-  V 

WTBO-TV  (17)  ll/12/53-Sumrnery^54 


Salisburyt — 

WBOC-TV    (16)    Burn-Smith;  3/11/53-4/15/54 
(granted  STA  Feb.  18) 

MASSACHUSETTS 

Adams  (Pittsfield)t— 

►  WMGT  (74)  DuM;  Walker;  180,000 

Boston — ' 
WBOS-TV  (50),  3/26/53-Unknown 

►  WBZ-TV  (4)  NBC;  Free  &  Peters;  1,162,627 
WGBH-TV  (*2)  7/16/53-10/1/54 

WJDW  (44),  8/12/53-Unknown 

►  WNAC-TV  (7)  ABC,  CBS,  DuM;  H-R;  1,162,627 

Brocktont — 

WHEF-TV  (62),  7/30/53-Fall  '54 

Cambridge   (Boston) — 

►  WTAO-TV  (56)  DuM;  104.285 

Lawrencet — 
WGIM   (72),  6/10/53-Unknown 

New  Bedfordt — 

WTEV-TV  (28)  Walker;  7/11/53-Summer  '54 

Pittsfieldt— 

WBEC-TV    (64),  11/12/53-Unknown 
Springfield — 

►WHYN-TV   (55)   CBS.  DuM;  Branham;  128.000 

►  WWLP  (61)  ABC,  NBC;  Hollingbery;  128,000 
Worcester — 

WAAB-TV  (20)  Hollingbery;  8/12/53-Aug.  '54 

►  WWOR-TV   (14)    ABC,   DuM;   Raymer;  45.000 

MICHIGAN 

Ann  Arbor — 

►  WP AG-TV  (20)  DuM;  Everett-McKinney;  18,000 
WVOM-TV  C26),  11/4/53-Unknown 

Battle  Creek— 
WBCK-TV   (58)   Headley-Reed;  11/20/52-Sum- 
mer  '54 

»-  WBKZ  (64)  ABC;  Weed;  55,924 
Bay  City  (Midland,  Saginaw) — 

►  WNEM-TV  (5)  NBC.  DuM;  Headley-Reed 
Cadillact— 

►  WWTV  (13)  ABC,  CBS,  DuM;  Weed;  42,772 
Detroit— 

WCIO-TV  (62),  11/19/53-Unknown 
WJBK-TV  (2)  CBS,  DuM;  Katz;  1,420,500 

►  WWJ-TV  (4)  NBC;  HoUingbery;  1,144,890 

►  WXYZ-TV  (7)   ABC:  Blair;  1.140.000 


IN  DETROIT 
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FOR  THE 


RECORD 


East  Lansingt — 

►  WKAR-TV  (»60) 

Flint— 

WFDF-TV  (12),  Initial  Decision  5/ 11/ S3 

►  WTAC-TV  (16)  ABC;  Raymer;  54,680 
Grand  Rapids — 

►  WOOD-TV  (8)  ABC.  CBS,  NBC,  DuM;  Katz; 

376,533 

Kalamazoo — 

►  WKZO-TV  (3)  ABC,  CBS,  NBC,  DuM;  Avery- 

Knodel;  367,839 

Lansing — 

►  WILS-TV  (54)  ABC,  DuM;  Venard;  35,000 

►  WJIM-TV  (6)  ABC.  CBS,  NBC.  DuM;  H-R; 

252,000 

Muskegont — 
WTVM  (35),  12/23/52-Vnknovm 

Saginaw  (Bav  City,  Midland)  — 

►  WKNX-TV  (57)  ABC,  CBS,  NBC,  DuM;  GUI- 

Pcrna*  73  225 
WSBM-TV  (51),  10/29/53-Vnknovm 

Traverse  Cityt — 

WPBN-TV  (7)  Holman;  11/25/53-Unknown 


MINNESOTA 

Austint —  « 

►  KMMT  (6)  ABC,  CBS,  DuM;  Pearson;  78,925 

Dulutht— 

►  KDAL-TV  (3)  NBC;  Avery-Knodel 

►  WFTV  (38)  ABC.  CBS,  NBC,  DuM;  Young; 

36,000 

Hibbinet — 

KHTV  (10)  1/13/54-Unknown 

Minneapolis  (St.  Paul) — 

►  WCCO-TV  (4)  ABC,  CBS,  DuM;  Free  &  Peter*; 

425,700 

►  WTCN-TV  (11)  ABC;  Blair;  427,000 
Rochester — 

►  KROC-TV    (10)    ABC,   NBC,   DuM;  Meeker; 

60,000 

St.  Paul  (Minneapolis) — 

►  KTSP-TV  (5)  NBC;  Petry;  436,700 

►  WMIN-TV  (11)  ABC;  Blair;  427,000 

MISSISSIPPI 

Columbust — 
WCBI-TV  (28),  3/11/53-Unknown 

Jack  son-- 

►  WJTV  (25)  ABC,  CBS,  NBC,  DuM;  Katz;  32,000 

►  WLBT  (3)  NBC;  Hollingbery;  85,607 

►  WSLI-TV  (12)  ABC;  Weed 

Meridiant — 

►  WCOC-TV  (30) 

»■  WTOK-TV  (11)  ABC,  CBS.  NBC,  DuM;  Head- 

ley-Reed;  44,300 


MISSOURI 

Cape  Girardeaut — 

KFVS-TV   (12)   CBS;  Pearson;   10 1 14/ 53- April 

'54 

KGMO-TV  (IS),  4/19/53-Unknown 

Claytonf — 
KFUO-TV  (30),  2/5/53-Unknown 

Columbia — 

KOMU-TV  (8)  ABC.  CBS,  NBC.  DuM;  H-R; 

43,559 

Festust — 

►  KACY  (14)  Raymer;  201,200 

Hannibalt  (Quincy,  111.) — 

►  KHQA-TV  (7)  CBS,  DuM;  Weed;  107,110 

Joplint — 

KSWM-TV  (12)  CBS;  Rambeau;  12/23/53-Fall 

•54 

Kansas  City — 

►  KCMO-TV  (5)  ABC,  DuM;  Katz;  380,450 

►  KMBC-TV  (9)  CBS;  Free  &  Peters;  380,450 

►  WDAF-TV   (4)   NBC;   Harrington,  Righter  & 

Parsons;  380,450 

►  WHB-TV  (9)  CBS;  Blair;  380,450 

Kirksvillet — 

KTVO  (3)  12/16/53-6/15/54 

St.  Joseph — 

►  KFEQ-TV  (2)  CBS,  DuM;  Headley-Reed;  94,289 
St.  Louis — 

►  KACY  (14)  See  Festus 
KETC  (*9)  5/7/53-Unknown 

-  KSD-TV  (5)  ABC.  CBS.  NBC:  NBC  Spot  Sis; 

611,252 

►  KSTM-TV  (36)  ABC;  H-R;  215,000 
WIL-TV  (42),  2/12/53-Unknoum 

►  WTVI  (54)  See  Belleville.  111. 

Sedaliat— 

KDRO-TV  (6)  Pearson;  2/26/53-4/15/54 
Springfieldt — 

►  KTTS-TV  HO)  CBS,  DuM:  Weed;  39.896 

►  KYTV  (3)  ABC,  NBC;  Hollingbery:  4«.ee» 
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MONTANA 

Billingst— 

►  KOOK-TV  (2)  ABC,  CBS,  DuM;  Headley-Reed; 

.9.000 
Buttet— 

►  KOPR-TV  (4)  CBS,  ABC;  Hollingbery:  7,000 

►  KXLF-TV  (6)  NBC,  DuM;  Walker;  4,200 
Great  Fallst— 

►  KFBB-TV  (5)  CBS;  Headley-Reed 
Missoulat — 

KGVO-TV  (13)  CBS;  Gill-Perna;  3/11/53-7/1/54 
NEBRASKA 

Holdrege — 

►  KHOL-TV  (13)  CBS,  DuM;  Meeker;  20,500 
Lincoln — 

►  KFOR-TV  (10)  ABC;  Raymer;  89,122 

►  KOLN-TV    (12)    ABC,    DuM;  Avery-Knodel; 

72,390 
Omaha — 

►  KMTV  (3)  ABC,  CBS,  DuM;  Petry;  227,689 

►  WOW-TV  (6)  DuM.  NBC;  Blair;  227,689 

NEVADA 

Las  Vegast — 

►  KLAS-TV  (8)  ABC,  CBS.  NBC,  DuM:  Weed; 

13.401 

Renot — 

►  KZTV  (8)  ABC,  CBS,  NBC,  DuM;  Pearaon; 

13,623 

NEW  HAMPSHIRE 

Kcenet — 

WKNE-TV  (45),  4/22/53-Unknown 

Manchestert — 

►  WMUR-TV  (9)  ABC;  Weed 
Mt.  Washington! — 

WMTW  (8)  See  Poland,  Me. 

NEW  JERSEY 

Asbury  Parkt — 

►  WRTV  (58)  107.000 
Atlantic  City— 

►  WFPG-TV  (46).  ABC,  CBS,  NBC.  DuM:  Pear- 

son; 16,135 
WOCN  (52),  1/8/53-Unknown 

Camdent — 

WKDN-TV   (17),  1/28/54-Unknown 

Newark  (New  York  City) — 

►  WATV  (13)  Weed;  4,150,000 
New  Brunswickt — 

WDHN  (47),  4/2/53-Unknovm 
WTLV  C19),  12/4/S2-Unknoton 
Trentont — 

WTTM-TV  (41),  Forjoe;  7/16/53-Vnknovm. 
NEW  MEXICO 

Albuquerquet — 

►  KGGM-TV  (13)  CBS;  Weed;  41,000 

►  KOAT-TV  (7)  ABC;  Hollingbery;  40,000 

►  KOB-TV  (4)  NBC,  DuM;  Branham;  40,548 
Roswellt — 

►  KSWS-TV  (8)  ABC,  DuM;  Meeker;  19,233 

NEW  YORK 

Albany  (Schenectady,  Troy) — 

WPTR-TV  (23)  6/10/53-Unknown 

►  WROW-TV    (41)    ABC,    CBS,   DuM;  Boiling; 

72,345 

WTVZ  C17),  7/24/52-Unknown 

Binghamton — 

►  WNBF-TV  (12)  ABC,  CBS,  NBC,  DuM;  Boi- 

ling; 269,880 
WQTV  (*46),  S/14/52-Unknown 

Bloomingdalet  (Lake  Placid)— 
WBLD  (5)  12/2/53-Summer  '54 
Buffalo — 

►  WB EN-TV  (4)  ABC,  CBS,  DuM;  Harrington. 

Righter  &  Parsons;  394,533.  See  footnote  (a). 

►  WBUF-TV  (17)  ABC,  CBS,  DuM;  H-R;  120.000 
WTVF  (»23)  7/24/52-Unknorvn 

Niagara  Frontier  Amusement  Corp.  (2)  Initial 
Decision  2/17/54 
Carthaget — 

The  Brockway  Co.   (7)   ABC,  CBS;  3/3/54- 
Summer  '54 
Elmira— 

►  WECT  (18)  NBC;  Everett-McKinney;  28,639 

►  WTVE  (24)  ABC,  CBS,  NBC,  DuM;  Forjoe: 

27.485 
Ithacat — 

WHCU-TV  (20)  CBS;  1/8/53-November  '54 
WIET  C14),  1/8/53-Unknoum 
Jamestown  t — 

WJTN-TV  (58),  1/23/53-Unknown 

Kingstont — 

WKNY-TV   (99)   CBS,  NBC,  DuM;  M«ck«r; 

1/23/53-5/1/54 


New  York — 

►  WABC-TV  (7)  ABC;  Petry;  4,150,000 

►  WABD  (5)  DuM;  Avery-Knodel;  4,150,000 

►  WATV  (13)  See  Newark,  N.  J. 

►  WCBS-TV  (2)  CBS;  CBS  Spot  Sis.;  4,150,000 

►  WNBT  (4)  NBC;  NBC  Spot  Sis.;  4,150,000 

►  WOR-TV  (9)  WOR;  WOR-TV  Sis.;  4,150,008 

►  WPIX  (11)  Free  &  Peters;  4,150,000 
WGTV    (*25),  8/14/52-Vnknown 

Rochester — 

WCBF-TV  (15),  6/10/53-Unknown 
»►  WHAM-TV  (6)  ABC,  CBS,  NBC,  DuM;  Hol- 
lingbery; 216,000 

►  WHEC-TV  (10)  ABC,  CBS;  Everett-McKinney; 

216,000 

WRNY-TV  (27;,  4/2/53-Vnknown 
WROH  (*21),  7/24/52-Unknown 

►  WVET-TV  (10)  ABC,  CBS;  Boiling;  190.000 

Schenectady  (Albany,  Troy) — 
+■  WRGB  (6)  ABC,  CBS.  NBC.  DuM;  NBC  Spot 
Sis;  306,200 

►  WTRI  (35)  CBS;  Headley-Reed;  70,188 
Syracuse — 

►  WHEN-TV  (8)  ABC,  CBS,  DuM;  Katz;  299,401 
WHTV  (*43),  9/18/52-Unknovm 

►  WSYR-TV  (3)  NBC;  Headley-Reed;  336,690 

Utica— 

WFRB  (19),  7/1/53-Vnknovm 

►  WKTV   (13)   ABC,  CBS,  NBC,  DuM;  Cooke; 

135,000 


NORTH  CAROLINA 

Ashevillet — 

»►  WISE-TV  (62)  ABC,  CBS,  NBC,  DuM;  Boiling; 
16,000 

WLOS-TV  (13)  12/9/53- Aug.  '54 

Chapel  Hillt— 

WUNC-TV  C4).  9/30/53-September  '54 

Charlotte— 

►  WAYS-TV    (36)    ABC.    NBC,    DuM;  Boiling; 

40,000 

p-  WBTV  (3)  CBS.  NBC,  DuM;  CBS  Spot  Sis.; 

391,158 

Durhamt — 

WTIK-TV  (11)  1/21/54-Unknown 

Fayette  villet — 

Fayetteville  Bcstrs.  Inc.  (18)  Initial  Decision 

3/16/54 

Goldsborot — 

WTVX  (34),  9/30/53-Unknoum 

Greensboro — 
WCOG-TV   (57)    ABC;   Boiling;  11/20/52-Vn- 
known 

►  WFMY-TV   (2)   CBS;   Harrington,  Righter  & 

Parsons;  219,203 

Greenville — 

►  WNCT  (9)  ABC.  CBS.  NBC,  DuM;  Pearson; 

45,000 

Raleigh— 

>■  WNAO-TV  (28)  ABC.  CBS.  NBC,  DuM;  Avery- 
Knodel;  52,190 

Wilmingtont — 

WMFD-TV  (6)  NBC;  Weed;  7/30/53-4/1/54 
WTHT  (3)  2/17/54-5/15/54 

Winston-Salem — 

►  WSJS-TV  (12)  NBC;  Headley-Reed;  182.007 

►  WTOB-TV  (26)  ABC,  DuM;  H-R;  47.300 


NORTH  DAKOTA 

Bismarckt — 

►  KFYR-TV  (5)  CBS,  NBC,  DuM;  Blair;  6.125 
Fargo  t— 

►WDAY-TV  (6)  ABC.  CBS.  NBC.  DuM;  Free  & 

Peters;  42,260 

Grand  Forkst — 

KNOX-TV  (10)  3/10/54-Unknown  ' 

Minott — 

*■  KCJB-TV  (13)  ABC,  CBS.  NBC.  DuM:  Weed; 
17.000 

Valley  Cityt— 

KXJB-TV  (4)  CBS;  Weed;  8/5/53-July  '54 

Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 

Broadcasting   •  Telecasting 


OHIO 

Akron — 

►  WAKR-TV  (49)  ABC;  Weed;  49.431 

Ashtabulat — 

►  WICA-TV  (15)  17,500 

Cincinnati — 

WCET  (*48),  12/2/53-Unknown 
p.  WCPO-TV  (9)  ABC,  DuM;  Branham;  450,000 

►  WKRC-TV  (12)  CBS;  Katz;  450,000 

►  WLWT  (5)  NBC;  WLW  Sis.;  450.000 
WQXN-TV  (54)  Forjoe;  5/14/53-October  '54 

Cleveland — 
WERE-TV  (65),  6/18/53-Unknoum 

►  WEWS  (5)  CBS;  Branham;  834,286 

►  WNBK  (4)  NBC;  NBC  Spot  Sis;  865,425 

►  WXEL  (8)  ABC,  CBS,  DuM;  Katz;  823,629 
WHK-TV  (19)  U/25/53-Unknown 

Columbus — 

►  WBNS-TV  (10)  CBS;  Blair;  307,000 

►  WLWC  (4)  NBC;  WLW  Sis.;  307,000 
WOSU-TV  C34),  4/22/53-Unknoven 

►  WTVN  (6)  ABC,  DuM;  Katz;  336,737 

Dayton— 

►  WHIO-TV  (7)  ABC,  CBS.  DuM;  Hollingbery; 

540,470 

WIFE  (22)  See  footnote  (d) 

►  WLWD  (2)  NBC;  WLW  Sis;  310,000 

Elyriat— 

WEOL-TV  (31)  2/11/54-Fall  '54 

Lima — 

WIMA-TV  (35)  Weed;  12/ 4/ Si-Spring  '54 

►  WLOK-TV  (73)  CBS.  NBC,  DuM;  H-R;  49,079 

Massillont — 

WMAC-TV  (23)  Perry;  9/4/52-4/15/54 

►  WSTV-TV  (9)  CBS;  Avery-Knodel;  1,083,000 
Toledo — 

►  WSPD-TV  (13)  ABC.  CBS.  NBC,  DuM;  Katz; 

279,029 

Youngstown — 

►  WFMJ-TV  (73)  NBC;  Headley-Reed;  115,000 

►  WKBN-TV   (27)   ABC,  CBS.  DuM;  Raymer; 

114,699 

WUTV  (21)  Petry;  9/25/52-Vnknown 

Zanesville — 

►  WHIZ-TV  (50)  ABC,  CBS,  NBC.  DuM;  Pear- 

son; 29,351 

OKLAHOMA 

Adat— 
KTEN  (10),  12/16/53-6/1/54 

Enidt 

KGEO-TV  (5),  12/16/53-Unknown 
Lawtont — 

►  KSWO-TV  (7)  Everett-McKinney;  36,217 

Steubenville — 
Miamit — 
KMTV  (58),  4/22/53-Vnknovm 

Muskogeet — 

Tulsa  Bcstg.  Co.  (8)  Initial  Decision  3/3/54 

Oklahoma  City— 

►  KMPT  (19)  DuM;  Boiling;  98.267 

►  KTVQ  (25)  ABC,  DuM;  H-R;  100,082 

►  KWTV  (9)  CBS;  Avery-Knodel;  256.102 

►  WKY-TV  (4)  ABC,  CBS,  NBC,  DuM;  Katz; 

256,102 

KETA  (*13)  12/2/53-Unknown 
Tulsa— 

►  KCEB  (23)  Boiling 

►  KOTV  (6)  ABC,  CBS,  NBC;  Petry;  229,000 

KSPG  (17)  2/4/54-Unknown 

OREGON 

Eugenet — 

KVAL-TV    (13)    NBC;   Hollingbery;  5/14/53- 
4/13/54 

Medford — 

►  KBES-TV  (5)  ABC,  CBS.  NBC,  DuM;  Blair 

Portland — 

►  KOIN-TV  (6)  ABC,  CBS;  Avery-Knodel;  167,183 

K  KPTV  (27)  NBC;  NBC  Spot  Sis.;  161,309 
Oregon  Tv  Inc.  (12).  Initial  Decision  11/10/53 

Salemt— 
KSLM-TV  (3),  9/30/53-Unknown 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


PENNSYLVANIA 

Allentownt — 

WFMZ-TV   (67)  Avery-Knodel;  7/16/53-Sum- 
mer  '54 

WQCY  (39),  8/12/53-Unknown 
Altoona — 

WFBG-TV  (10)  ABC,  NBC.  DuM;  H-R;  418.798 
Bethlehem — 

►-WLEV-TV  (51)  NBC;  Meeker;  64.427 
Chambersburgt — 
*  WCHA-TV  (46)  Forjoe;  13,500 
Easton — 

►  WGLV  (57)  ABC.  DuM;  Headley-Reed;  65,098 
Erie— 

WICU   (12)    ABC.   CBS,   NBC.   DuM:  Petry; 
208,500 

WSEE    (35)    CBS;    Avery-Knodel;  10/14/53- 
4/25/54 

WLEU-TV  (66)  12/31/53-Unknown 
Harrisburg — 

WCMB-TV  (27)   Cooke;  7/24/53-5/1/54 

►  WHP-TV  (55)  CBS;  Boiling;  118,150 

►  WTPA  (71)  NBC;  Headley-Reed;  118.150 
Hazletont — 

WAZL-TV  (63)  Meeker;  12/18/52-Unknoum 
Johnstown — 

►  WARD-TV  (56)  Weed 

►  WJAC-TV  (6)  ABC,  CBS,  NBC,  DuM;  Katz: 

750,453 


Lancaster  

►  WGAL-TV  (8)  ABC.  CBS,  NBC,  DuM;  Meeker; 

289,960 

WWLA  (21)  Venard;  5/7/53-Fall  '54 
Lebanont — 

►  WLBR-TV  (15)  Pearson;  138,300 

New  Castlet — 
WKST-TV  (45)  DuM;  Everett-McKinney;  109,691 

Philadelphia — 

►  WCAU-TV  (10)  CBS;  CBS  Spot  Sis.;  1,592.000 

►  WFIL-TV  (6)  ABC,  DuM;  Katz;  1,793,362 
WIBG-TV  (23),  10/21 /53-Unknown 
WIP-TV  (29).  ll/26/52-Vnknoxon 

►  WPTZ  (3)  NBC;  Free  &  Peters;  1,767,042 
Pittsburgh — 

»-  WDTV  (2)  ABC,  CBS,  NBC,  DuM;  DuM  Spot 

Sis.;  808.780 

►  WENS  (16)  ABC,  CBS;  Petry;  236,452 

►  WKJF-TV  (53)  CBS,  NBC,  DuM;  Weed;  236,000 
WQED  (*13)  5/14/53-4/5/54  (granted  STA  Oct. 

14) 

WTVQ  (47)  Headley-Reed;  12/23/52-Unknown 
Reading — 

»>  WEEU-TV    (33)    ABC,    NBC;  Headley-Reed; 

45.973 

►  WHUM-TV  (61)  CBS;  H-R;  175,000 


WLBT 


Channel  3 


IN  JACKSON 

COVERS  THE  MISSISSIPPI  MARKET 

AND  PART  OF  LOUISIANA 

MAXIMUM  POWER  OF  100,000  WATTS.  The  only 
Mississippi  station  operating  on  full  power  authorized 
by  FCC. 

NBC  PRIMARY  AFFILIATE.  WLBT  has  been  ordered 
for  practically  every  top  NBC  program. 

LARGE  LOYAL  AUDIENCE.  More  than  75,000  sets  in 
coverage  area  and  growing  every  day. 


Get  the  facts  about 

WLBT  is  companion  opera- 
tion of  WJDX-AM  and  -FM, 
the  first  station  in  Mississippi 
for  24  years  .  .  .  NBC  affil- 
iate since  1929. 


•t3 


Represented  Nationally  by 


GEO.  P.  HOLLINGBERY  COMPANY 


NEW  YORK 


CHICAGO 


ATLANTA 


SAN  FRANCISCO 


LOS  ANGELES 
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Scranton — 

►  WARM-TV  (16)  ABC;  Hollingbery;  135,000 

►  WGBI-TV  (22)  CBS;  Blair;  152,000 

►  WTVU  (73)  Everett-McKinney;  150,424 
Sharont — 

WSHA  (39)  1/27/54-Vnknown 
Wilkes-Barre — 

►  WBRE-TV  (28)  NBC;  Headley-Reed;  149,000 

►  WILK-TV    (34)    ABC,    DuM;    Avery -Knodel; 

160,000 

Williamsportt — 
WRAK-TV    (36)    Everett-McKinney;  11/13/52- 
Spring  '54 
York— 

►  WNOW-TV  (49)  DuM;  Hollingbery;  72,000 

►  WSBA-TV  (43)  ABC;  Young;  76,100 


RHODE  ISLAND 

Providence — 

►  WJAR-TV  (10)  ABC,  CBS,  NBC.  DuM;  Weed; 
1,098,189 

WNET  (16)  ABC,  DuM;  Raymer;  4/8/53-4/1/5* 

(granted  STA  Feb.  3) 
WPRO-TV  (12)  Blair;  9/2/53-Unknown  (grant- 
ed STA  Sept.  23) 


SOUTH  CAROLINA 

Aikent — 

WAKN-TV  (54),  10/21/53-Unknown 
Andersont — 

►  WAIM-TV  (40)  CBS;  Forjoe;  43,500 

Camdent — 
WACA-TV  (15)  6/3/53— Unknown 

Charleston — 

►  WCSC-TV  (5)  ABC,  CBS,  NBC.  DuM;  Free  & 

Peters;  71,428 

Southern  Bcstg.  Co.  (2)  NBC;  3/25/54-9/1/54 
Columbia — 

►  WCOS-TV  (25)  ABC;  Headley-Reed;  41,207 

►  WIS-TV  (10)  NBC;  Free  &  Peters;  94,056 

►  WNOK-TV  (67)  CBS,  DuM;  Raymer;  39,799 

Florencet — 

WPDV  (8),  CBS;  11/25/53-Sept.  '54 

Greenville — 

►  WFBC-TV  (4)  NBC;  Weed;  287,266 

►  WGVL  (23)  ABC,  DuM;  H-R;  55,353 

Greenwoodt — 
WCRS-TV  (21),  4/8/53-Unknown 

Spartanburgt — 

WSPA-TV  (7)  CBS;  11/ 25/ 53 -Unknown 
WSCV  (17)  7/30/53-Unknown 


SOUTH  DAKOTA 

Rapid  Cityt— 

The  Hills  Bcstg.  Co.  (7)  2/24/54-Unknown 

Sioux  Fallst— 

►  KELO-TV  (11)  ABC,  CBS,  NBC;  Raymer;  53,076 


TENNESSEE 

Chattanoogat — 
WOUC  (49)  Pearson;  8/21/52-Unknown 
WDEF-TV  (12)  NBC;  Branham;  1/28/54-4/25/54 

Jacksont — 

WDXI-TV  (9)  Burn-Smith;  12/2/53-Summer  '54 
Johnson  Cityt— 

►  WJHL-TV  (11)  ABC,  CBS,  NBC,  DuM;  Pear- 

son; 54,209 
Knoxville — 

►  WATE  (6)  ABC,  NBC;  Avery-Knodel;  63,620 

►  WTSK  (26)  CBS,  DuM;  Pearson;  58,550 
Memphis — 

►  WHBQ-TV  (13)  CBS;  Blair;  257,000 

►  WMCT  (5)  NBC;  Branham;  257,000 

Nashville — 

►  WSIX-TV  (8)  CBS;  Hollingbery;  184,122 

►  WSM-TV   (4)   ABC,  CBS,  NBC,  DuM;  Petry; 

184,122 

Old  Hickory  (Nashville) — 

WLAC-TV  (5)  Katz;  8/5/53-6/1/54 
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TEXAS 

Abilenet — 

►  KRBC-TV  (9)  Pearson;  20,810 
Amarillo — 

►  KFDA-TV  (10)  ABC.CBS;  Branham;  46,868 

►  KGNC-TV  (4)  NBC,  DuM;  Katz;  46,868 
KLYN-TV  (7),  12/11/53-Unknown 

Austin — 

►  KTBC-TV  (7)  ABC.  CBS,  NBC,  DuM;  Raymer; 

67,736 

Beaumontt — 
KBMT  (31),  12/4/52-Unknown 
KTRM-TV  (6),  Initial  Decision  7/22/53 

Corpus  Christit — 

KVDO  (22)  1/6/53-6/15/54 

KTLG  (43)  12/9/53-Unknown 
Dallas 

KDTX  (23),  1/15/53-Unknown 
KLIF-TV  (29)  2/12/53-8/1/54 

►  KRLD-TV  (4)  CBS;  Branham;  368,500 

►  WFAA-TV  (8)  ABC.  NBC,  DuM;  Petry;  322.500 

El  Paso— 

►  KROD-TV    (4)    ABC,   CBS,   DuM;  Branham; 

46,651 

►  KTSM-TV  (9)  NBC;  Hollingbery;  39,400 
KELP-TV  (13)  Forjoe;  3/18/54-Sept.  '54 

Ft.  Worth— 
KTCO  (20),  3/11/53-Unknovm 

►  WBAP-TV   (5)   ABC,   NBC;   Free  &  Peters; 

306,323 
Galveston — 

►  KGUL-TV  (11)  CBS;  CBS  Spot  Sis.;  276,000 
Harlingent — 

►  KGBT-TV  (4)  ABC,  CBS,  DuM;  Pearson;  31.300 
Houston — 

►  KNUZ-TV  (39)  DuM;  Forjoe;  68,144 

►  KPRC-TV  (2)  ABC,  CBS,  NBC,  DuM;  Petry; 

303.500 

KTVP  (23),  1/8/53- Unknown 

►  KUHT  (»8)  281,500 

KXYZ-TV  (29),  8/18/53-Unknown 

Houston  Tv  Co.  (13),  2/23/54  Unknown 
Longviewt — 

►  KTVE  (32)  Forjoe;  16,100 
Lubbockt — 

►  KCBD-TV  (11)  ABC,  NBC;  Pearson;  44,387 

►  KDUB-TV    (13)    CBS,    DuM;  Avery-Knodel; 

44,387 

KFYO-TV  (5)  Katz;  5/7/S3-Unknown 
Lufkint— 

KTRE-TV  (9)  Venard;  3/11/53-Fall  '54 

Marshallt — 

KMSL  (16),  6/25/53-Unknown 
Midland — 

►  KMID-TV  (2)  ABC,  CBS.  NBC,  DuM;  Venard; 

30,000 
San  Angelo — 

►  KTXL-TV  (8)  CBS;  Venard;  21,115 
San  Antonio — 

KALA  (35),  3/26/53- Unknown 

►  KGBS-TV  (5)  ABC,  CBS,  DuM;  Katz;  185,856 

►  WOAI-TV  (4)  NBC;  Petry;  185,856 

Sweetwatert — 
KPAR-TV  (12)  CBS;  Avery-Knodel;  8/28/53- 

Unknown 
Temple — 

►  KCEN-TV  (6)  NBC;  Hollingbery;  71,815 
Tcxsrksna- ~ 

►  KCMC-TV  (6)  ABC,  CBS,  DuM;  Venard;  66,223 
Tylert— 

►  KETX  (19)  ABC,  CBS.  NBC.  DuM;  Headley- 

Reed;  18,232 
KLTV  (7)  1/27/54-Unknown 

Victoriat — 
KNAL  (19)  Best;  3/26/53-Unknown 

Wacot— 

►  KANG-TV  (34)  ABC;  Pearson;  28,000 
Weslacot — 

KRGV-TV  (5)  NBC,  DuM;  Raymer;  7/16/53- 

4/5/54  (granted  STA  Jan.  18) 
Wichita  Falls— 

►  KFDX-TV  (3)  ABC,  NBC;  Raymer;  85.S0O 

►  KWFT-TV  (6)  CBS.  DuM;  Blair;  85,300 

UTAH 

Piovot — 

KOVO-TV  (11),  12/2/53-Unknown 
Salt  Lake  City— 

►  KDYL-TV  (4)  NBC;  Blair;  155,300 

►  KSL-TV  (5)  ABC,  CBS,  DuM;  CBS  Spot  Sis.; 

155,300 

KUTV  (2)  ABC;  Hollingbery;  3/26/53-8/15/54 
VERMONT 

Montpeliert — 

WCAX  Bcstg.  Corp.  (3)  CBS;  Weed;  3/12/54- 
8/15/54 

VIRGINIA 

Danvillet — 

►  WBTM-TV  (24)  ABC;  Hollingbery;  15,000 
Hampton   (Norfolk) — 

►  WVEC-TV  (15)  NBC;  Rambeau;  88,300 
Hnrrisonburgt — 

►  WSVA-TV  (3)  NBC;  Devney;  78,345 
Lynchburg — 

►  WLVA-TV  (13)  CBS,  DuM;  Hollingbery  102,281 
Newport  News — 

WACH  (33)  See  footnote  (d) 


Norfolk— 

►  WTAR-TV  (4)  ABC,  CBS,  DuM;  211,772 

►  WTOV-TV  (27)  ABC,  DuM;  Forjoe;  92,000 

►  WVEC-TV  (15)  See  Hampton 

Richmond — 
WOTV  (29),  12/2/53-Unknovm 

►  WTVR    (6)    ABC,    CBS,    NBC.    DuM;  Blair; 

435,949 

Roanoke — 

►  WSLS-TV    (10)    ABC,    NBC;  Avery-Knodel; 

241,158 

WASHINGTON 

Bellinghamt — 

►  KVOS-TV  (12)  DuM;  Forjoe;  54,097 
Seattle— 

►  KING-TV  (5)  ABC;  Blair;  339,400 

►  KOMO-TV  (4)  NBC;  Hollingbery;  339,400 
KUOW-TV  (*9),  12/23/ 53-September  '54 

Spokane — 

►  KHQ-TV  (6)  ABC,  NBC;  Katz;  55,048 

►  KXLY-TV  (4)  CBS,  DuM;  Walker;  67,159 
Louis  Wasmer  (2)  3/18/54-Sept.  '54 

Tacoma — 

►  KMO-TV  (13)  Branham;  339,400 

►  KTNT-TV  (11)  CBS,  DuM;  Weed;  339,400 
Vancouvert — 

KVAN-TV  (21)  Boiling;  9/25/53-Unknown 

Yakima— 

►  KIMA-TV  (29)  CBS;  Weed;  18,450 


WEST  VIRGINIA 

Beckleyf— 

WBEY  (21),  6/25/53-Unknown 

Charlestont — 

►  WKNA-TV  (49)  ABC,  DuM;  Weed;  35,900 
WCHS-TV  (8)  CBS;  Branham;  2/11/54-7/15/54 

Clarksburgt — 

WBLK-TV  (12)  Branham;  2/17/54-9/1/54 

Fairmontt — 

►  WJPB-TV  (35)  ABC,  NBC,  DuM;  Gill-Perna 
Huntington — 

►  WSAZ-TV  (3)  ABC,  CBS,  NBC,  DuM;  Katz; 

382,352 

Parkersburgt — 

►  WTAP  (15)  ABC,  DuM;  Forjoe;  20,000 

Wheeling— 

WLTV  (51),  2/11/53-Unknown 

►  WTRF-TV  (7)  NBC;  Hollingbery:  481.500 

WISCONSIN 

Eau  Clairet— 

►  WEAU-TV  (13)  ABC.  NBC.  DuM;  Hollingbery; 

55,700 
Green  Bay — 

►  WB AY-TV  (2)  ABC,  CBS,  NBC.  DuM;  Weed; 

191  253 

Valley  Telecasting  Co.  (5)  3/10/54-Unknown 

La  Crosset — 

WKBT  (8)  CBS.  NBC;  Raymer;  10/28/53-7/1/54 
WTLB  (38)  12/16/53-Unknown 

Madison — 

WHA-TV  (*21)  10/7/53-5/3/54 

►  WKOW-TV  (27)  CBS;  Headley-Reed;  40,500 

►  WMTV  (33)  ABC.  DuM;  Meeker;  36,500 

Marinettet — 

WMBV-TV  (11)  NBC;  George  Clark;  11/18/53- 
August  '54 

Milwaukee — 

►  WCAN-TV  (25)  CBS;  Rosenman;  285,000 

►  WOKY-TV  (19)  ABC,  DuM;  H-R;  236,640 

►  WTMJ-TV  (4)  ABC,  NBC,  DuM;  Harrington, 

Righter  &  Parsons;  660,770 

Neenaht — 

►  WNAM-TV  (42)  George  Clark 
Superiort — 

►  WDSM-TV  (6)  CBS;  Free  &  Peters 

Wausaut — 

WOSA-TV  (16)  Rambeau;  2/10/54-7/1/54 

WYOMING 

Caspert — 

KSPR-TV  (2),  5/14/53-Unknown 

Cheyennet — 

►  KFBC-TV   (5)   CBS;  Hollingbery 

ALASKA 

Anchoraget — 

►  KFIA  (2)  ABC,  CBS;  Weed 

►  KTVA  (11)  NBC,  DuM;  Feltis 

Fairbankst — 

KFIF  (2)  ABC,  CBS;  7/1/53-Spring  '54 

HAWAH 

Honolulut — 

►  KGMB-TV    (9)    ABC,    CBS;    Free   &  Peters; 

50,000 

►  KONA  (11)  NBC,  DuM;  NBC  Spot  Sis;  50,000 
KULA-TV  (4)  ABC:  Headley-Reed;  5/14/53- 

4/16/54  (granted  STA  Feb.  1) 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 
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PUERTO  RICO 

San  Juant — 

WAPA-TV  (4)  ABC,  NBC,  DuM;  Caribbean 
Networks;  8/12/53-4/9/54  (granted  STA  March 
5) 

►  WKAQ-TV  (2)  Inter-American;  6,500 

CANADA 

London! — 

►  CFPL-TV  (10)  35,000 
Montreal — 

*-CBFT  (2)  143,005 
CBMT  (6)  143,005 
Ottawa — 

fr-CBOT  (4)  10,100 
Sudburyt — 
*■  CKSO-TV  (5)  5,615 
Toronto — 

VCBLT  (9)  222,500 
Vancouver — 

►  CBUT  (2) 

MEXICO 

Matamorost  (Brownsville,  Tex.) — 
*-  XELD-TV  (7)  ABC,  CBS,  NBC,  DuM;  Young; 
31,200 

Tijuanat  (San  Diego) — 

►  XETV  (6)  Weed;  213,175 


Total  stations  on  air  in  U,  S.  and  possessions: 
374;  total  cities  with  stations  on  air:  248.  Both 
totals  include  stations  XELD-TV  and  XETV 
Mexico  as  well  as  educational  outlets  that  are 
operating.    Total  sets  in  use  28,965,657. 

*  Indicates  educational  stations. 

*  Cities  NOT  Interconnected  with  AT&T. 

(a)  Figure  does  not  include  285,417  sets  which 
WBEN-TV  Buffalo  reports  it  serves  in  Canada. 

(b)  Number  of  sets  not  currently  reported  by 
WHAS-TV  Louisville,  Ky.  Last  report  was  205,- 
544  on  July  10,  1952. 

(c)  President  Gilmore  N.  Nunn  announced  that 
construction  of  WLAP-TV  has  been  temporarily 
suspended  [B«T,  Feb.  22].  CP  has  not  been  sur- 
rendered. 

(d)  WACH  (TV)  and  WIFE  (TV)  have  suspended 
regular  operation,  but  have  not  turned  in  CP's. 


UPCOMING 


APRIL 

April  5:  NARTB  Sports  Committee,  Ambassador 
Hotel,  New  York. 

April  5-7:  CBS-TV  Film  Sales  Clinic,  New  York. 

April  6:  NARTB  Freedom  of  Information  Com- 
mittee, Ambassador  Hotel,  New  York.  ' 

April  7-10:  Ohio  State  U.  Institute  for  Education 
by  Radio-Tv,  Columbus. 

April  8:  Nebraska  Broadcasters  Assn.,  Hotel  Pad- 
dock, Beatrice. 

April  9-10:  Alabama  Broadcasters  Assn.,  Admiral 
Semmes  Hotel,  Mobile. 

April  9-10:  Washington  State  Assn.  of  Broad- 
casters, Ridpath  Hotel,  Spokane. 

April  11:  Replies  due  to  comments  on  FCC  pro- 
posed license  fees. 

April  12-18:  National  Advertising  Agency  Net- 
work management  conference,  Boca  Raton  Ho- 
tel &  Club,  Boca  Raton,  Fla. 

April  13:  Sigma  Delta  Chi  awards  dinner,  New 
York. 

April    14:    Penn-Del   AP   Radio   Assn.,  WCAU 

Radio-Tv  Center,  Philadelphia. 
April  18-23:  Inside  Advertising  Week. 
April  19:    Advertising  seminar,  Canadian  Assn. 

of  Radio-Tv  Broadcasters,  Toronto. 
April    22-24:     American    Assn.    of  Advertising 

Agencies,  Greenbrier,  White  Sulphur  Springs, 

W.  Va. 

April  23:  Texas  Assn.  of  Broadcasters,  Adolphus 
Hotel,  Dallas. 

April  23-24:  New  Mexico  Broadcasters  Assn., 
Navajo  Lodge,  Ruidoso. 

April  23-25:  Fourth  District,  Advertising  Federa- 
tion of  America,  Soreno  Hotel,  St.  Petersburg, 
Fla. 

April  23-25:  American  Women  in  Radio  &  Tele- 
vision, annual  convention,  Kansas  City,  Mo. 

April  24:  Spring  Technical  Conference,  sponsored 
by  Cincinnati  section,  Institute  of  Radio  En- 
gineers, Cincinnati. 

April  25:  Los  Angeles  Advertising  Women, 
awards  dinner,  Los  Angeles. 

April  27-29:  Senate  Communications  Subcommit- 
tee holds  open  hearings  on  status  and  develop- 
ment of  ultra  high  frequency  channels  and 
consideration  of  Johnson  multiple-ownership 
bill.    Room  G-16,  Senate  Office  Bldg.  10  a.m. 

April  28:  Brand  Names  Day. 

April  28-29:  Pennsylvania  Assn.  of  Broadcasters, 
Pocono  Manor  Inn,  Mt.  Pocono. 

April  29-May  1 :  Southern  California  Advertising 
Agencies  Assn.,  Deep  Well  Inn,  Palm  Springs. 

April  30-May  1:  Radio-tv  news  clinic,  U.  of  Illi- 
nois, Urbana. 

MAY 

May  3-6:  Premium  Advertising  Conference,  Con- 
rad Hilton  Hotel,  Chicago. 

May  4-6:  Government-industry  electronic  com- 
ponent conference,  Dept.  of  Interior  auditorium, 
Washington. 

May  4-7:  Assn.  of  Canadian  Advertisers,  Royal 


York  Hotel,  Toronto. 
May  5-7:    IRE  Seventh  Region  Conference  & 
Electronic  Exhibit,  Multnomah  Hotel,  Portland, 
Ore. 

May  14:  International  Advertising  Assn.,  Hotel 

Plaza,  New  York. 
May    15:    Indiana    Radio-Tv    Newsmen,  WISH 

studios,  Indianapolis. 
May  18-21:  RTNDA  tv  news  seminar,  Orrington 

Hotel,  Evanston,  111. 
May  23-27:  NARTB  Convention,  Palmer  House, 

Chicago. 

May  24-26:  National  Telemetering  Conference, 
Hotel  Morrison,  Chicago. 

JUNE 

June  3-4:  National  Assn.  of  Tv  &  Radio  Farm 
Directors,  Hotel  Fontenelle,  Omaha,  Neb. 

June  4:  Mike  &  Screen  Awards,  Radio-Newsreel- 
Tv  Working  Press  Assn.  of  New  York,  Waldorf- 
Astoria. 

June  14-16:  National  Community  Tv  Assn.,  Hotel 

Park  Sheraton,  New  York. 
June  20-23:  Advertising  Federation  of  America, 

Hotel  Statler,  Boston. 
June  21-July  31:  National  Tv  Institute,  Pasadena 


(Calif.)  Community  Playhouse. 
June  27-30:  Advertising  Assn.  of  the  West,  Salt 
Lake  City. 

June  28- Aug.  6:  Summer  Institute  of  Radio  & 
Tv,  co-sponsored  by  NBC  and  Barnard  College, 
New  York. 

SPECIAL  LISTING 

BMI  Program  Clinics 

April  5:  Hutchinson,  Kan.;  Altoona,  Pa. 
April  7:  Beatrice,  Neb.;  Camden,  N.  J. 
April  9:    Des  Moines,  Iowa;  Washington,  D.  C. 

(D.  C.-Md.) 
April  12:  Chicago;  Hamilton,  Ont. 
April  13:  Milwaukee,  Wis. 
April  14:   Syracuse,  N.  Y. 
June  7 :  Winnipeg,  Man. 
June  9:  Regina,  Sask. 
June  11:  Edmonton,  Alta. 
June  14:  Amherst,  N.  B.;  Butte,  Mont. 
June  16:  Boston;  (city  unnamed)  Idaho 
June  18:  Portland,  Me.;  Salt  Lake  City 
June  21 :  Colorado  Springs,  Colo. 
June  23:  Huron,  S.  D. 
June  25:  (city  unnamed)  Indiana 


take 
shot  at 

HALF  -BILL  ION 

DOLLAR  MARKET 

Columbia,  South  Carolina's 

/4-County  trading  area 

I 
\ 

COLUMBIA  —  one  of  America's  fastest-growing  cities! 
U.  S.  Census  reports  39.3%  increase  between  1940  and 
1950  —  three  times  the  national  average. 

COLUMBIA  —  center  of  thriving  14-county  trading  area. 
Population:  595,700.  E.B.I.  $578,686,000!* 

*SOURCE  —  Sales  Management  Survey  of  Buying  Power 
May  10,  1953  —  covering  14-county  trading  area  credited 
to  Columbia,  S.C. 

Network  Amotion:  WNOK-TV  Channel  67 
CBS-TV-Du  Mont 
WNOK  1230kc. 

Represented  By 

MUTUAL  Paul  H-  Raymer  Co. 

A    L    M     E    T    T  O 

RADIO  CORPORATION 


Studios:  1811  Main  Street  •  COLUMBIA  S.C. 


Early  l$tb  Ctatvry  itunderixitt 
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There's  Hyde;  Why  Seek? 

NOW  PLAYING  on  the  Washington  scene  (but  mostly  behind 
it)  is  a  dramatic  sequence  depicting  the  extent  to  which  poli- 
tics, rather  than  performance,  affect  the  direction  of  the  FCC. 

At  issue  is  the  chairmanship  of  the  Commission.  The  Republican 
National  Committee  isn't  happy  about  the  stewardship  during  the 
last  year  of  Chairman  Rosel  H.  Hyde,  because  he  hasn't  appointed 
enough  deserving  Republicans  to  the  FCC  staff.  In  Congress  there 
is  some  dissatisfaction,  because  the  FCC  hasn't  "expedited"  vhf 
hearings  in  which  constituents  of  certain  Senators  are  involved. 

And  at  the  White  House,  where  these  gripes  have  converged, 
there's  the  attitude  that  perhaps  a  "new  broom"  is  needed.  The 
President  names  the  chairman  from  among  the  FCC  membership. 
The  chairmanship  isn't  subject  to  Senate  confirmation. 

On  April  18,  the  one-year  term  to  which  Chairman  Hyde  had 
been  named,  expires.  The  President  can  reappoint  him,  or  he  can 
select  any  other  member.  Or  he  can  just  let  Mr.  Hyde's  chairman- 
ship ride  until  such  time  as  he  makes  up  his  mind. 

The  President  created  an  undesirable  precedent  when  he  named 
Mr.  Hyde  for  a  year.  Heretofore  the  chairman  has  been  named 
without  tenure,  to  serve  as  long  as  the  President  wished.  The  chair- 
man then  had  more  certain  control  of  FCC  affairs.  He  wasn't  as 
allergic  to  the  blandishments  of  politicians  who  could  use  a  tempo- 
rary tenure  as  a  pressure  point. 

Mr.  Hyde  has  accomplished  almost  the  impossible  in  his  guidance 
of  FCC  activities.  He  has  kept  the  FCC  out  of  hot  water,  except 
for  the  bleatings  of  the  self-serving  politicians.  He  hasn't  fired 
hold-over  Democrats  wholesale  for  several  reasons.  There  are 
the  civil  service  regulations  to  be  complied  with.  There  is  a  dearth 
of  qualified  replacements.  The  FCC  isn't  and  should  not  be  a 
political  dumping  ground.  It  is  an  expert  agency  serving  a  highly 
sensitive  field. 

The  White  House  and  the  Republican  Committee  have  been 
deluged  with  endorsements  of  Mr.  Hyde.  Most  of  his  own  col- 
leagues on  the  FCC  favor  his  reappointment.  It  is  our  view  that 
99%  of  the  nation's  broadcasters  are  for  him.  Why  the  political 
abracadabra? 

The  President  is  interested  in  efficient  administration.  The  FCC, 
as  presently  constituted,  is  just  about  the  best  that  has  ever  served, 
with  plenty  of  give-and-take  and  interplay  of  philosophies.  He 
can  keep  it  that  way  by  retaining  the  existing  order  and  by  giving 
Chairman  Hyde  the  confidence  vote  he  deserves  through  reappoint- 
ment without  that  one-year  limitation. 

Exercised  Over  Excise  Taxes 

THE  QUEST  of  set  manufacturers  for  excise  tax  relief  at  this 
session  of  Congress  was  a  case  of  too  little — too  late. 
There  had  been  no  concerted  drive  to  convince  the  tax  committees 
of  the  need  for  reductions  in  imposts  on  radio  and  television  sets. 
Yet  amusement  houses,  furs,  jewelry,  and  other  commodities  hardly 
in  the  non-luxury  categories  are  being  accorded  relief. 

RETMA  President  Glen  McDaniel,  in  his  appearance  last  month 
before  the  Senate  Finance  Committee,  made  his  usual  excellent 
presentation.  His  arguments  were  cogent  and  realistic.  But  those 
who  know  their  way  around  Congress  recognize  that  a  single 
appearance  before  a  Congressional  committee  doesn't  usually  impel 
favorable  action. 

The  industries  obtaining  varying  degrees  of  tax  relief  have  been 
active  in  Washington  for  years.  They  have  made  organized  efforts 
to  convince  key  members  in  both  Houses  of  their  need  for  help. 

Can  radio  or  television  be  regarded  as  in  the  luxury  category? 
Should  the  public  pay  (at  the  manufacturer's  level)  a  10%  tax  on 
sets  while  minks,  diamonds  and  movie  admissions  get  sharp  reduc- 
tions in  excises?  Should  color  television's  development  be  impeded 
by  a  10%  levy,  when  Congress  customarily  encourages  new  prod- 
ucts, notably  in  these  times  when  employment  in  the  electronics  in- 
dustry has  slumped? 

After  Mr.  McDaniel's  appearance,  Chairman  Millikin  (R-Colo.) 
of  the  Senate  Finance  Committee  suggested  that  manufacturers  try 
again  next  year.  It  behooves  them — and  broadcasters  too — to  keep 
plugging  from  now  on. 

The  broadcasters'  interest  is  obvious.  Anything  that  encourages 
the  sale  of  sets  increases  the  broadcasters'  circulation. 


Drawn  for  Broadcasting  •  Telecasting  by  Sid  Hix 
"Wait  'til  CAB  hears  about  this!" 


Bulls  on  the  Kilocycles 

THROUGHOUT  the  nation  we  sense  a  change  in  the  general 
outlook  of  radio  broadcasters.  Bears  are  turning  into  bulls. 
The  change  is  particularly  noticeable  in  established  television 
markets  where  radio  survived  the  buffeting  of  first  tv  impact  and 
has  definitely  come  back  into  its  own  as  a  primary  medium. 

The  unhappy  truth  is  that  until  quite  recently  too  many  broad- 
casters were  thinking  only  of  the  day  they  could  get  into  television. 
The  natural  companion  to  such  a  yearning  was  a  disinterest,  if 
not  dissatisfaction,  in  their  radio  work.  Happily,  events  have 
shown  that  radio  retains  the  rewards  of  a  healthy  business. 

If  proof  of  the  general  improvement  in  the  state  of  mind  of 
broadcasters  were  needed,  it  could  be  found  in  such  assemblies 
as  the  program  clinics  which  have  recently  been  conducted  by 
Broadcast  Music  Inc.  Attendance  at  the  clinics  is  up,  discussion 
is  more  lively.  Our  representatives  who  have  attended  these 
meetings  report  that  broadcasters  appear  more  confident  and  more 
vigorous  than  they  have  appeared  in  years. 

True,  those  in  areas  where  tv  is  just  getting  started  are  experienc- 
ing what  their  fellows  in  older  tv  markets  went  through  before 
them.  They  may  take  heart,  however,  in  remembering  that  their 
difficulties  should  not  be  nearly  as  severe  as  those  which  the  vet- 
erans of  the  early  tv  competition  endured.  They  will  not  have  to 
cope  with  the  antagonism  which  radio's  biggest  customers  developed 
three  or  four  years  ago  when  they  first  fell  under  the  charm  of  tv. 
Nowadays,  the  biggest  customers  are  turning  back  to  radio  albeit 
with  greater  emphasis  on  spot. 

The  new  bullishness  in  radio  is  not  unrealistic.  It  is  founded 
on  the  unarguable  fact  that  radio  occupies  an  absolutely  unique 
place  among  media  and  that  it  and  television  are  destined  to  co- 
exist as  advertising  services. 

'Amateur'  $port$ 

THE  TELEVISION  plan  proposed  by  the  National  Collegiate 
Athletic  Assn.'s  television  committee  represents  practically 
no  advance  over  the  feudal  arrangements  of  former  seasons.  If 
adopted,  it  will  retain  all  the  restrictive  features  which  have  pre- 
vented the  public  from  seeing  the  quality  and  quantity  of  football 
television  it  desires. 

The  hope  must  remain  that  the  Big  Ten  will  find  support  for 
its  effort  to  break  down  the  NCAA  monopoly,  but  this  cannot 
be  regarded  as  more  than  a  hope.  There  is  little  evidence  of  gen- 
eral revolt  among  the  docile  NCAA  membership. 

It  does  seem  inconsistent  that  colleges  and  universities  which 
are  dedicated  to  the  principle  of  freedom  of  thought  and  action 
should  join,  out  of  fear  of  commercial  losses  at  the  box-office,' 
in  as  rigid  and  dictatorial  an  agreement  as  that  proposed  by  the 
NCAA's  tv  committee. 
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There  have  been  many  "Famous  Figures"  come  from 
the  Heart  of  America.  They  have  played  important 
roles  in  government,  in  literature,  in  show  business, 
in  science  and  in  progress. 

To  an  advertiser  with  a  product  or  service  to  sell  in 
the  great  Kansas  City  Trade  Area,  few  are  more 
important  than  the  figures  who  symbolize  The 
KMBC-KFRM  Team— Casey  and  Kansan. 

For  years,  they  have  been  turning  in  the  top  per- 
formance in  Heart  of  America  radio — program- 
wise,  promotion-wise,  facilities-wise  and  most  im- 
portant, SALES-WISE!  Yes,  indeed,  Casey  and 
Kansan,  famous  figures  are  producing  "Favorite 


Figures"  (sales  figures)  for  many  happy  advertisers. 

Another  famous  figure  which  has  sky-rocketed  to 
the  top  is  that  big  figiu-e  9 — with  the  CBS  television 
eye.  It's  KMBC-TV  backed  with  the  same  know-how 
that  has  spelled  dominance  for  KMBC  and  KFRM. 

Any  way  you  figure,  you  can  hit  a  neiv  figure  with 
an  advertising  campaign  on  The  KMBC-KFRM 
Team,  KMBC-TV  or  both.  Write,  wire  or  phone 
Midland  Broadcasting  Company,  Kansas  City,  Mo., 
or  your  nearest  Free  &  Peters  colonel  today. 

Use  the  "Famous  Figures"  who  can  make  your 
product  into  a  "Famous  Figure"! 


channel 
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§The  KMBC-KFRM 

W  CBS  RADIO  FOR  THE  HEART  OF  AMERICA 


m. 


IN  AGRICULTURE 

WHEAT 


IS  THE  CHOICE 
OF  OKLAHOMA 


IN  TELEVISION 

KWTV 


IS  THE  CHOICE 


OF  OKLAHOMA  CITY 


WAYNE  C.  LUES 
KWTV  FARM  DIRECTOR 


IN  FARM  AND  RANCH  NEWS,  Wayne  C. 
Liles  is  the  choice  of  Oklahoma.  For  eight 
years  he  was  County  Farm  Agent  for  Till- 
man County,  Oklahoma.  He  is  past  presi- 
dent of  the  Oklahoma  County  Farm  Agents 
Association,  and  the  winner  of  numerous 
awards  for  his  work  with  farm  youth.  A 
graduate  of  Oklahoma  A  &  M  College,  he 
has  been  prominent  in  Hereford  Breeders 
Association  work.  He  is  a  soil  conservation 
expert.  Yes,  Wayne  C.  Liles  is  one  of  the 
winners  who  have  made  KWTV-9  the  choice 
of  Oklahoma  City! 

EDGAR  T.  BELL,  Executive  Vice-President 
FRED  L.  VANCE,  Sales  Manager 

KWTV  goes  to  316,000  watti  ERP  with  a  1573-foot  tower  in  late  summer  19541 


KWTV-9 


AFFILIATED  MANAGEMENT  K  0  M  A  CBS 
REPRESENTED  BY  AVERY-KNODEL,  INC. 
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During  1953,  WCCO-Radio  and 
WCCO  -Television  devoted,  without 
compensation,  time,  talent,  production 
and  facilities  valued  in  excess  of 
$1,000,000  to  community  service  and 
charitable  projects.  In  recognition, 
the  people  of  the  Northwest  endorse 
as  truly  descriptive,  these  titles: 


RADIO  "Good  Neighbor  to  the  Northwest" 
TELEVISION  "Another  Member  of  the  Family" 


BULOVA- 


DOES    A  COMPLETE  JOB 


WMBG 
WCOD 
WTVR 


A  complete  job  of  skilled  craftsmanship, 
modern  methods  and  smart  design  have  made 
Bulova  a  precision  timepiece  for  over  two 
decades.    Bulova's  time  signals  on  the  air 
combine  service  and  salesmanship  to  millions 
of  Americans.    You  can  look  to  Bulova  for 
accuracy  and  dependability. 

Craftsmanship  and  precision  in  programming 
are  a  distinct  Havens  &  Martin,  Inc.,  Stations 
contribution  to  your  selling.     Fine  entertainment 
and  public  service  have  built  up  large  and  loyal 
audiences  in  the  rich  areas  around  Richmond. 
Join  the  other  advertisers  using  the  First 


WMBG  am  WCOD  ™  WTVR 


Stations  of  Virginia. 


FIRST   STATIONS  OF  VIRGINIA 


Havens  &  Martin  Inc.  Stations  are  the  only 


Maximum  power — 
100,000  watts  at  Maximum  Height — 
1049  feet 


complete  broadcasting  institution  in  Richmond. 
Pioneer  NBC  outlets  for  Virginia's  first  market. 
WTVR  represented  nationally  by  Blair  TV,  Inc. 


WMBG  represented  nationally  by  The  Boiling  Co. 
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JACKSON 


BAY  CITY  I  FLINT 


T  V 


Coverage  /  4  that  Counts! 


7  major  Michigan  markets 
for  NBC,  CBS    and  ABC 


H.  R.  Representatives 


"Sister  Stations,"  but  Man!  What  sisters!  Older 
sister  KOWH  is  still  the  undisputed  "Belle  of  the 
Ball"  in  Omaha  and  Council  Bluffs  .  .  .  with  a  share  of 
audience  that  surpasses  her  nearest  competitor  by  a  full 
twenty  Hooper  points!  "  With  35  quarter  hours  weekly 
collecting  50%  or  more  of  the  radio  audience! 

And  with  ratings  over  50%,  your  spots  on  KOWH  often 
reach  more  people  than  if  you  bought  equal  time  on  the 
other  five  Omaha,  Council  Bluffs  stations  combined! 

Represented  Nationally 
By  the  BOLLING  COMPANY 


O   M   A  HQA 


::  The  February-March  Hooper  rating  of 
41.4%  makes  the  29th  straight  Hooper  to 
score  KOW  H  in  first  place. 


As  Mason  said  to  Dixon  . . . 

"It's  Hard  to  Draw  the  Liner 


My!  How  "little"  sister  has  grown!  In  eleventh 
place  seven  months  ago,  WTIX  now  is  first  by  a  wide 
margin  of  New  Orleans'  seven  independent  stations! 
Network  affiliates?  Well,  one  rates  higher  in  the  morn- 
ing, and  two  in  the  afternoon  ...  by  a  small  margin.* 
But  seven  months  isn't  a  long  time,  and  there's  more 
Hoopers  coming! 

But  while  little  sister  is  whittling  on  the  nets,  check 
those  low  rates!  From  a  cost-per-thousand  basis,  WTIX 
is  already  the  best  buy  in  Netv  Orleans! 


Represented  Nationally 
By  ADAM  J.  YOUNG  JR. 


*  March,  1954  Hooper.  (7-12  A.M., 
12-6  P.M.,  Monday  through  Friday) 
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at  deadline 


NBC-TV  Affiliate  Group 
Plans  for  Summer,  Fall 

NBC-TV's  sales  and  program  plans  for  sum- 
mer and  fall  and  its  plans  for  color  "spectacu- 
lars"— 90-minute  musical  comedies,  dramas, 
etc.  [B»T,  March  29] — were  principal  features 
of  Thursday-Friday  meeting  of  NBC-TV  Af- 
filiates Executive  Committee  with  top  NBC 
officials  in  New  York.  In  what  was  described 
as  "harmonious"  sessions,  affiliates  conferred 
with  network  authorities  Thursday,  then  held 
private  meeting  and  resumed  joint  discussions 
with  NBC  Friday  morning.  No  date  set  for 
further  meeting,  participants  said. 

Committeemen  on  hand  included  Walter  Damm, 
WTMJ-TV  Milwaukee,  committee  chairman; 
Clair  R.  McCollough,  Steinman  Stations;  William 
Fay,  WHAM-TV  Rochester;  Jack  Harris,  KPRC- 
TV  Houston;  E.  R.  Vadeboncoeur,  WSYR-TV 
Syracuse;  Fred  Mueller,  WEEK-TV  Peoria;  David 
Baltimore,  WBRE-TV  Wilkes-Barre,  and  Joseph 
Rohrer,  KRDO-TV  Colorado  Springs.  Number 
of  NBC  executives  participated,  headed  by 
President  Sylvester  L.  (Pat)  Weaver  Jr.  and 
Executive  Vice  President  Robert  W.  Sarnoff. 

BAB  Announces  Three-Way 
Project  to  Improve  Selling 

DETAILS  of  three-point  project  by  BAB  to 
improve  selling  both  on  and  off  the  air  were 
disclosed  by  Kevin  Sweeney,  BAB  president,  at 
meeting  of  Alabama  Broadcasters  Assn.  in 
Mobile  Friday. 

BAB's  contribution  toward  improving  radio's 
approach  to  advertisers  this  year,  Mr.  Sweeney 
said,  will  consist  of  sales  training  program  to 
sharpen  radio's  current  sales  force;  plan  to 
recruit  new  salesmen  for  radio,  and  monthly 
award  to  local  salesman  making  most  imagina- 
tive sale.  Mr.  Sweeney  added  that  training 
program,  which  will  be  recorded,  will  be  pre- 
viewed by  BAB-member  stations  this  summer. 

Mr.  Sweeney  announced  that  field  work  on 
survey  of  radio  listening  habits  and  personal 
radio  set  ownership  of  teen-agers  has  been  com- 
pleted. 


RECITING  long  public  record  of  his  anti- 
communist  stand,  broadcaster  Edward  Lamb 
filed  formal  reply  Friday  to  FCC  letter  advising 
hearing  is  indicated  on  license  renewal  bid  of 
his  WICU  (TV)  Erie,  Pa. 

Filed  by  former  U.  S.  Attorney  General  J. 
Howard  McGrath,  pleading  categorically  denied 
all  charges  that  Mr.  Lamb  had  been  member  of 
Lucas  County  (Toledo)  Communist  Party, 
made  financial  contributions  thereto  and  associ- 
ated with  Communist  Party  members,  particu- 
larly during  period  1944-48  [B»T,  March  29, 
15].  Response  noted  investigation  in  this  matter 
had  been  made  by  FCC  five  times  before  with 
Mr.  Lamb  being  cleared.  Petition  said  in  part: 

Far  from  being  a  Communist,  or  in  sympathy 
with  the  aims,  purposes  and  motives  of  the  Com- 
munist Party  or  its  minions,  respondent  Lamb 
has  used  all  instruments  of  public  information 
at  his  disposal,  to  attack  vigorously  and  effec- 
tively the  Communist  Party  and  everything  it 
stands  for. 

Respondent  Lamb  has  never  been  charged  by 
this  Commission  or  anyone  else,  with  using  the 
communications  facilities  at  his  disposal  for  any 
purpose  other  than  the  very  best  and  highest 
American  ideals,  traditions  and  aspirations.  .  .  . 

Despite  all  underground  whisperings,  respond- 
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FIRST  NBC  SPOT  TEST 

NBC  RADIO  is  making  first  test  of  sta- 
tion acceptance  to  controversial  "spot 
announcements"  plan  on  basis  of  one 
order  for  one  one-minute  spot,  it  was 
learned  Friday.  First  and  only  sale  yet 
under  plan  for  one-minute  spots  in  cer- 
tain network  programs  [B*T,  March  1 
et  seq.],  was  to  Kiplinger  agency  (Chang- 
ing Times  magazine),  Washington,  for 
single  spot  in  new  Dave  Garroway  show 
(Sun.,  8-10  p.m.)  on  program's  opening 
night,  April  18.  Agency  is  Albert  Frank- 
Guenther  Law,  N.  Y.  Network  has  noti- 
fied affiliates  of  order,  pointed  out  it 
comes  under  new  "participations"  plan, 
and  asked  for  early  acceptance.  Number 
of  station  representation  sources  said 
they  knew  of  20  to  30  major  affiliates 
which  would  reject  order.  Network 
sources  said  Friday  acceptances  were 
coming  in  at  "normal"  pace.  NBC  asked 
only  for  acceptance  of  this  particular 
order,  did  not  request  signing  of  affilia- 
tion contract  amendment  incorporating 
participations  plan. 


KOTA  Rapid  City  Sold 
By  Dean  to  Associate 

SALE  OF  KOTA  Rapid  City,  S.  D.  (plus 
KOZY-FM),  by  Robert  J.  Dean,  majority  stock- 
holder, and  other  associates,  to  Mrs.  Helen  S. 
Duhamel,  minority  stockholder,  for  $148,000 
announced  Friday,  subject  to  FCC  approval. 
Company,  whose  capital  stock  would  be  ac- 
quired, has  liabilities  of  about  $116,000,  pri- 
marily in  a  new  plant. 

Mr.  Dean,  mentioned  for  appointment  to 
FCC,  and  later  for  secretaryship,  will  devote 
primary  time  to  Radio  Games  Inc.,  program- 
ming company,  and  to  consulting  practice. 
Mrs.  Duhamel,  who  heads  cowboy  and  Indian 


ent  Lamb's  conduct  and  actions  unequivocally 
show,  beyond  any  remote  possibility  of  doubt, 
that  he  is  a  loyal,  honorable,  forthright,  up- 
standing, courageous  American,  dedicated  to  the 
very  best  in  public  service  and  American  ideals. 

Exhibits  included  Mr.  Lamb's  personal  affi- 
davit; statement  by  Mr.  McGrath,  top  Catholic 
layman,  citing  it  would  be  against  his  religious 
principles  to  represent  Mr.  Lamb  if  charges 
were  true  but  his  personal  investigation  found 
them  not  true;  1947  letter  by  Communist  Party 
of  Ohio  to  Mr.  Lamb's  WTOD  Toledo  asking 
time  to  answer  "hostile"  programs  (not  grant- 
ed), and  1952  FCC  letter,  to  writer  inquiring 
about  Mr.  Lamb,  which  said  Commission  in- 
vestigation found  him  qualified  to  be  licensee. 

Petition  argued  burden  of  proof  improperly 
was  put  upon  Mr.  Lamb,  who  didn't  know 
identity  of  communists  with  whom  he  was 
alleged  to  have  associated,  but  denied  any 
such  association,  "except,  possibly  as  counsel 
for  groups,  unions  or  other  organizations" 
which  service  he  ethically  performed  without 
discrimination  as  to  personal  beliefs  of  clients. 


•   BUSINESS  BRIEFLY 

P&G  RADIO  SCHEDULE  •  Procter  &  Gam- 
ble's loy,  through  Biow  Co.,  N.  Y.,  starting 
radio  announcement  schedule  almost  immedi- 
ately in  15  midwest  and  southwest  markets. 

RADIO  TEST  •  Time-Life's  newest  magazine, 
known  as  The  Sports  Magazine,  planning  to 
break  radio  announcement  campaign  to  pro- 
mote mailing  subscription  promotion.  Three- 
day  saturation  drive  is  slated  April  13-15,  using 
all  radio  stations  in  Indianapolis.  If  campaign 
is  successful,  it  will  be  expanded  subsequently. 
Young  &  Rubicam,  N.  Y.,  is  agency. 

TEN-WEEK  CAMPAIGN  •  Monticello  Drug 
(666  tonic),  through  Charles  W.  Hoyt,  N.  Y., 
preparing  ten-week  radio  campaign  to  be 
launched  May  17  in  number  of  markets  in 
malaria  areas. 

SCHOLL  SPONSORS  •  Scholl  Mfg.  Co.  (Dr. 
Sertoli's  foot  aids),  Chicago,  signs  to  sponsor 
Bill  Shadel  and  the  News  on  CBS  Radio 
(Sat.,  12  noon  to  12:05  p.m.),  effective  April 
24,  and  to  sponsor  Nick  Carter  on  Mutual 
(Sun.,  6-6:30  p.m.)  under  Mutual's  "Multi- 
Message  Plan,"  effective  last  night.  Agency: 
Donahue  &  Coe,  N.  Y. 

SUMMER  SALE  •  Pillsbury  Mills  (cake 
mixes)  and  Green  Giant  Co.  (corn  and  peas) 
have  ordered  NBC-TV  Saturday  8-8:30  p.m. 
(EST)  summer  period  for  alternating  sponsor- 
ship of  Hey,  Mulligan,  Mickey  Rooney  tv  pack- 
age, starting  date  unknown.  Program  will  re- 
place Spike  Jones  Show.  Agency:  Leo  Burnett 
Co.,  Chicago. 


trading  post  and  is  identified  with  insurance 
company  operations  in  South  Dakota,  would 
become  sole  stockholder.  She  now  holds  55 
of  290  shares.  Mr.  Dean,  with  158.5  shares, 
is  controlling  stockholder. 

Leo  Borin,  sales  manager  WHAY  New  Bri- 
tain, Conn.,  will  return  to  KOTA  as  manager 
upon  consummation.  He  began  with  KOTA 
in  1947  as  announcer.  Transfer  date  is  May 
1  or  any  date  thereafter  following  approval. 
Established  in  1936,  KOTA  operates  on  1380 
kc  with  5  kw.  It  is  CBS  affiliated. 

McCarthy  Ups  Murrow  Rating 

APPEARANCE  of  Sen.  McCarthy  on  See  It 
Now  was  seen  by  38%  of  tv  homes  in  New 
York  area,  according  to  preliminary  rating 
made  by  Pulse.  Figure  is  more  than  double 
program's  normal  rating  of  about  17.5,  Pulse 
said. 

Pryor  for  RTES  President 

ROGER  PRYOR,  vice  president  for  radio  and 
television,  Foote,  Cone  &  Belding,  is  official 
nominee  for  president  of  N.  Y.  Radio  &  Tele- 
vision Executives  Society  for  1954-55.  Other 
officers  proposed  by  nominating  committee, 
whose  chairman  was  Robert  W.  Sarnoff,  NBC 
executive  vice  president,  are:  first  vice  president. 
Robert  Burton,  BMI  vice  president  in  charge 
of  publisher  relations;  second  vice  president, 
Elliott  Sanger,  executive  vice  president,  WQXR 
New  York;  secretary,  Claude  Barrere,  eastern 
director,  television,  BMI;  treasurer,  loseph  A. 
McDonald,  NBC  treasurer. 
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LAMB  CITES  ANTI-COMMUNIST  RECORD 
IN  REPLY  TO  FCC  HEARING  LETTER 


WAGA  RADIO 
WENT 


'53 


•  National  spot  programs 


•  Local  programs 


•  National  announcements 


•  Local  announcements 


There's  a  reason  why  more  advertisers,  both  local  and  national,  both  old 
and  new,  used  more  programs  .  .  .  more  announcements  ...  on  WAGA  in 
1953  than  the  year  before.  They  discovered  and  re-discovered  that  WAGA 
Radio  is  alive,  wide-awake  ...  a  potent  sales  weapon  in  the  ever-growing 
Atlanta  market.  Let  us  tell  you  how  WAGA  Radio  can  be  used  success- 
fully to  build  more  sales  for  your  products  or  services. 


W  1 


silt 


Represented  Nationally  by  the  KATZ  AGENCY,  Inc.     Tom  Harker,  V.P.  and  Nat'l  Sales  Director,  118  E.  57th  St.,  New  York  22 

Bob  Wood,  Midwest  National  Sales  Manager,  230  N.  Michigan  Ave.,  Chicago 
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at  deadline 


St.  Louis  Merger  Opens  Way 
For  Second  Vhf  Grant  There 

MERGER  of  St.  Louis  ch.  4  applicants  Friday 
opens  way  for  early  FCC  grant  to  second  vhf 
station  in  area.  Agreement,  which  involved 
withdrawal  of  competing  applicants  KXOK  and 
Missouri  Valley  Tv  Co.,  retained  KWK  as 
surviving  applicant,  with  options  extended  to 
stockholders  of  KXOK  and  Missouri  Valley. 
Case  has  been  in  hearing.  If  options  are  exer- 
cised, KWK  will  be  owned  23%  by  St.  Louis 
Globe-Democrat,  28%  by  Robert  T.  Convey 
and  associates,  23%  by  KXOK  Inc.,  23%  by 
KSTP  Inc.  (KSTP-AM-TV  Minneapolis-St. 
Paul),  and  3%  by  various  St.  Louis  residents 
who,  with  KSTP,  made  up  Missouri  Valley. 

At  same  time  it  was  announced  that  Elzey 
M.  Roberts  Jr.,  present  president  and  minority 
stockholder  of  KXOK,  would  divest  himself  of 
that  interest  and  together  with  C.  L.  Thomas, 
present  general  manager  of  KXOK,  purchase 
the  5  kw  630  kc  facility. 

Initial  Decision  in  Wausau, 
Wis.;  Other  Actions  of  FCC 

INITIAL  decision  proposing  to  grant  ch.  7 
at  Wausau,  Wis.,  to  Wisconsin  Valley  Tv  Corp. 
was  issued  Friday  by  FCC  Examiner  Charles 
J.  Frederick  following  dismissal  of  competing 
bid  by  WSAU  there  (story  page  42).  Wisconsin 
Valley  buys  WSAU  for  $170,000  and  Charles 
Lemke,  49%  owner  WSAU,  acquires  option 
for  25%  in  tv  venture.  John  R.  Tomek,  51% 
owner  WSAU,  is  retained  as  consultant. 

Wisconsin  Valley  ownership  includes  WATK 
Antigo  and  WFHR  Wisconsin  Rapids,  plus  sev- 
eral newspaper  publishing  firms  including  Rec- 
ord Herald  Co.,  Wausau.  President  is  John 
C.  Sturtevant. 

Six  in  Boston  Contest 
BOSTON  vhf  ch.  5  tv  contest  increased  to  six 
applicants  Friday  as  FCC  accepted  for  filing  new 
bid  of  Boston  Post,  purchaser  of  WCOP  there 
for  $210,000  from  T.  B.  Baker  Jr.,  Alvin  Beaman 
and  Roy  V.  Whisnand,  subject  to  FCC  consent 
[B«T,  March  29],  Other  contestants:  DuMont. 
CBS'  WEEI,  WHDH,  Greater  Boston  Tv  Corp. 
and  Massachusetts  Bay  Telecasters  Inc. 

KFAZ  (TV)  Monroe,  La.,  Petition 
KFAZ  (TV)  Monroe.  La.,  operating  on  ch.  43, 
petitioned  FCC  Friday  for  rule-making  proceed- 
ing to  allocate  ch.  13  there  and  for  modification 
of  permit  to  switch  to  that  vhf  facility.  Other 
operating  station  there  is  ch.  8  KNOE-TV. 

WNBT  (TV)  Power  Increase 

NBC-OWNED  WNBT  (TV)  New  York  was 
set  to  increase  effective  radiated  power  from 
14  to  30  kw,  maximum  permitted  by  FCC  for 
ch.  4  in  New  York,  with  start  of  operations 
yesterday  (Sun.),  and  at  same  time  announced 
installation  of  new  RCA  color  transmitter  equip- 
ment. Hamilton  Shea,  general  manager  of 
WNBC-WNBT,  said  power  increase  would  ex- 
pand WNBT  coverage  to  include  8,400  square 
miles  of  land  area. 

Hamrick  Heads  Va.  AP  Group 

HOWARD  HAMRICK,  WRNL  Richmond, 
elected  president  of  Virginia  AP  Broadcasters 
at  Washington  meeting  Friday,  succeeding 
Charles  P.  Blackley,  WTON  Stanton.  Others 
elected:  Wendell  H.  Siler,  WRAD  Radford,  vice 
president;  Frank  H.  Fuller,  AP  Richmond  bu- 
reau chief,  secretary;  Irvin  G.  Abeloff,  WLEE 
Richmond,  treasurer. 


$2.5  BILLION  FROM  TV 

"TV  INDUSTRY,  including  manufactur- 
ing, sales  and  broadcasting,  amounting 
to  nearly  $2.5  billion  last  year — $2.5 
billion  in  1953  from  an  industry  that 
did  not  exist  in  1946,"  Charles  B.  Jolliffe, 
RCA  vice  president  and  technical  di- 
rector, said  in  talk  prepared  for  delivery 
Saturday  to  Michigan  Society  of  Profes- 
sional Engineers  in  Ann  Arbor.  "It  ap- 
pears today  that  story  may  well  be  re- 
peated— in  color,"  he  said,  noting  that 
color  sets  are  being  produced  and  that 
color  reception  is  already  possible  in  35 
cities,  with  estimated  125  tv  stations  to 
be  equipped  for  color  by  year's  end,  pro- 
viding coverage  for  75%  of  U.  S.  tv 
homes. 


CBS  Radio  Spot  Sales 
Meets  With  WBBM  Chicago 

SALES  clinic  for  CBS  Radio  Spot  Sales  execu- 
tives held  in  Chicago  Friday  by  network's  o&o 
WBBM,  with  showing  of  talent  and  station 
shows  not  previously  seen.  CBS  New  York 
contingent  then  moved  on  to  KMOX  St.  Louis 
for  similar  session.  Heading  group  were  Wen- 
dell B.  Campbell,  vice  president  in  charge  of 
station  administration;  Henry  R.  Flynn,  gen- 
eral sales  manager;  Milton  F.  Allison,  eastern 
sales  manager;  George  Castleman,  manager  of 
sales  development;  Sherril  Taylor,  manager  of 
sales  promotion,  and  Gordon  F.  Hayes,  west- 
ern sales  manager. 

Burns,  Others  Named 
By  ABC  Film  Syndication 

PROMOTION  of  John  B.  Burns  to  midwest 
manager  of  recently  incorporated  ABC  Film 
Syndication  Division  [B*T,  April  5]  being  an- 
nounced today  (Mon. )  by  George  T.  Shupert, 
president.  Mr.  Burns,  who  joined  ABC  last 
fall  after  resigning  from  CBS-TV  Film  Sales, 
will  assume  complete  responsibility  of  division's 
midwestern  sales  operations,  with  headquarters 
in  Chicago.  Miss  Lee  Francis  has  been  named 
promotion  manager  of  division,  Miss  Harriet 
Feinberg  has  joined  promotion  staff. 

Forming  Baseball  Hookup 

WORLD  News  Service  is  lining  up  eastern- 
southern  network  to  carry  daily  recreations  of 
Brooklyn  Dodgers  baseball  games,  according 
to  Richard  Eaton,  president  of  World  and 
group  of  United  Broadcasting  Stations  headed 
by  WOOK-WFAN  (FM)  Washington.  Network 
will  respect  home  game  situation  in  cities  hav- 
ing major  and  minor  league  teams. 


UPCOMING 

April  12-18:  National  Advertising 
Agency  Network,  management  con- 
ference, Boca  Raton  (Fla.)  Hotel. 

April  13:  Sigma  Delta  Chi  awards  din- 
ner. New  York. 

April  14:  Penn-Del  AP  Radio  Assn., 
WCAU  Radio-Tv  Center,  Philadelphia. 
For  other  Upcomings  see  page  7  20 


PEOPLE 

EILEEN  CUMMINGS,  Dancer  -  Fitzgerald  - 
Sample,  N.  Y.,  to  Hicks  &  Greist,  N.  Y.,  as 
timebuyer.  KATHLEEN  GREENE,  produc- 
tion assistant  on  NBC-TV's  Martha  Raye  show, 
joining  agency  as  traffic  manager. 
ALICE  EVERT,  Wyatt  &  Schuebel,  N.  Y.,  to 
Kieswetter,  Baker,  Hagedorn  &  Smith,  N.  Y., 
as  assistant  to  Horace  Hagedorn,  vice  president 
and  account  executive. 

JOHN  JACOBS  and  CLARENCE  BITTING 

elected  president  and  treasurer,  respectively,  of 
Tele-Q  Corp.,  N.  Y.,  at  meeting  Friday  of 
board  of  directors.  Mr.  Jacobs  has  been  as- 
sociated with  Tele-Q  since  1953  and  is  said 
to  be  responsible  for  engineering  many  fea- 
tures of  automatic  prompting  system.  Mr.  Bit- 
ting joined  company  this  year  from  Projection 
Index  Co.,  Boston,  where  he  was  investment 
advisor. 

LLOYD  ESPENSCHIED,  co-inventor  (with 
Herman  A.  Affel)  of  the  coaxial  cable  used  to 
transmit  tv  programs  and  telephone  conversa- 
tions across  country,  retired  from  Bell  Tele- 
phone Labs  Friday,  after  44  years  with  Bell 
system. 

KEN  BEECH,  recently  with  sales  service  de- 
partment of  ABC  and  previously  with  War- 
wick &  Legler,  N.  Y.,  to  New  York  radio  sales 
staff  of  Headley-Reed  Co.,  station  representa- 
tives. JOHN  BROWN,  advertising  counselor 
for  Brown  &  Bigelow  in  New  York  and  for- 
merly with  WFTL  Fort  Lauderdale  as  sales- 
man, joins  firm  in  research  and  promotion 
department. 


WDTV  (TV)  Boosts  to  100  kw 

STEP-UP  in  power  to  100  kw  has  increased 
viewing  potential  of  WDTV  (TV)  Pittsburgh 
by  more  than  100,000  sets,  Harold  C.  Lund, 
general  manager,  has  reported.  Many  set  own- 
ers reported  that  WDTV's  ch.  2  signal  was 
reaching  them  for  first  time,  Mr.  Lund  said. 
DuMont-owned  station's  range  has  increased 
between  12  and  15  miles,  Mr.  Lund  said,  now 
encompasses  nearly  million  set  owners.  In  ad- 
dition to  power  increase,  WDTV  installed  six- 
bay  antenna  as  replacement  for  previous  three- 
bay  radiator. 

Hyde,  Bricker  in  Film 

FCC  Chairman  Rosel  H.  Hyde,  Sen.  John 
Bricker  (R-Ohio)  and  other  notables  slated 
to  appear  in  educational  television  film  which 
was  to  be  shot  at  U.  of  Iowa  last  Saturday 
under  sponsorship  of  Educational  Television  & 
Radio  Center,  Ann  Arbor,  Mich.  Others  sched- 
uled to  appear  included  Pat  Meikle,  star  of 
WABD  (TV)  New  York's  Magic  Cottage,  chil- 
dren series,  and  Edward  L.  Ryerson,  board 
chairman,  Inland  Steel  Corp.  George  Probst, 
head  of  U.  of  Chicago  Round  Table,  was  to 
produce. 

Mutual  Appointments  Made 

ADDITION  of  Thomas  P.  Duggan  to  Mutual 
station  relations  department  as  western  repre- 
sentative and  John  A.  Buning  as  southern  rep- 
resentative announced  Friday  by  Robert  W. 
Carpenter,  MBS  station  relations  director.  At 
same  time  Charles  King,  who  joined  department 
Jan.  4  after  service  as  general  manager  of 
WKAL  Rome,  N.  Y.,  was  named  eastern  repre- 
sentative covering  MBS  affiliates  in  Northeast. 
Mr.  Buning  has  been  marketing  trouble-shooter 
and  advertising  coordinator  for  MacMillan 
Petroleum  Corp.  of  Los  Angeles,  formerly  was 
a  network  sales  executive  for  ABC  and  also 
served  in  executive  positions  with  several  Flor- 
ida radio  stations.  Mr.  Duggan  has  been  with 
WOR  Recording  Studios. 
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I'M  JOE  FLOYD 


I  CONSIDER 
MYSELF  A 

HELLUVA  SALESMAN! 

.  .  .  and  so  are  Nord  and 
Sheeley  and  the  other  boys 
on  my  staff  at  KELO  (radio 
and  TV)  Sioux  Falls.  We'll 
go  behind  a  counter  to  sell 
goods  if  necessary.  Yes, 
we've  actually  had  to  do 
that  more  than  once  when 
commercials  on  KELO  brought 
more  customers  into  a  store 
than  the  merchant's  own 
sales  clerks  could  handle. 
What  do  you  have  to  sell 
that  you'd  like  extra  action 
on?    KELO  will  get  it  for  you 
— in  husky  sections  of 
four  states. 


TVMereV«a»**,ns- 

ELO 


T 
V 


Channel  11 -Sioux  Falls,  S.D. 

JOE  FLOYD,  President 

NBC  (TV)  PRIMARY 
ABC  •  CBS  •  DUMONT 

!\BC  (Radio)  Affiliate 
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On  the  Washington  scene... 


A 


  b~ 


He  presents 
an  impressive 
figure! 

This  year,  our  Mark  Evans  and 

the  products  he  sells*  will  be 
prominently  displayed  in  9  out  of 

every  10  supermarkets  in  the 
entire  Washington  metropolitan 
area.  Unprecedented  in 
Washington  broadcasting  history, 
Mark  Evans  Brand  Wagon  Weeks 
present  the  advertiser  with 
5,840  store  days  per  product 

of  solid  point-of-sale 
merchandising.  No  wonder  the 
National  Food  Brokers  Association 
named  Mark  "the  Oscar  winner 
of  the  grocery  world"... and 
advertisers  call  him  the 
most  sales-effective  personality  in  all 
Washington  radio  and  television  ! 

WTOP  RADIO 

Represented  by  CBS  Radio  S^of  Sales 

WTOP-TV 

Represented  by 
CBS  Television  Spot  Sales 


♦Provided  they  have  store  distribution 


K  ABC -TV. ..  Channel  7  . . .  ABC  Affiliate- 
Licensed  to  American  Broadcasting  —  Para- 
mount Theatres,  Inc.  Extra  effort  went  into 
every  phase  of  KABC-TV's  planning.  The 
station  employed  Kear  &  Kennedy  as  engineer- 
ing consultants.  A  special  G-E  6-bay  antenna 
was  recommended  and  installed  to  provide  cor- 
rect null  fill-in  for  the  Los  Angeles  market 
area.  Shown  here  are  (1.  to  r.)  Cam  Pierce 
(chief  television  engineer),  John  Stagnaro 
(transmitter  supervisor)  and  Phil  Caldwell 
(manager  of  engineering). 


G-E  2 


KNXT... Channel  2... CBS  flagship  station.  This 
installation  is  already  capable  of  transmitting 
color  at  full  35  KW  rating.  At  the  meeting  pic- 
tured left,  KNXT  officials  conferred  with  Gen- 
eral Electric  sales  representatives.  (1.  to  r.)  Dick 
Seitz  (CBS,  L.A.  transmitter  supervisor),  F.  V. 
Larkin,  C.  Smith  (G.E.),  Les  Bowman  (chief 
engineer),  Joe  Stern  (CBS,  N.Y.  engineer),  F.  R. 
Walker  (G.E.)  and E.  Cousy  (CBS, N.Y.  engineer) . 


X 


KTTV... Channel  ll...DuMont  Affiliate.  Owned 
by  the  widely  known  and  respected  publishers  of 
the  Los  Angeles  Times  and  Mirror,  KTTV  went 
on  the  air  more  than  five  years  ago.  This  station 
is  particularly  noteworthy  for  its  use  of  a  com- 
petitive transmitter  as  a  driver  to  obtain  high 
power  with  G-E  equipment.  Ed  Benham,  chief 
engineer,  (right),  is  responsible  for  much  of 
the  success  KTTV  has  enjoyed.  Also  inspecting 
the  G-E  transmitter  are  F.  R.  Walker,  G.E.  dis- 
trict manager  and  T.  F.  Quigley,  transmitter 
supervisor  (kneeling). 


HIGH  POftVHR  STAT 

□ 


LOS  ANGELES  BROADCASTERS  CAP  MOUNT  WILSON 

WITH  G-E  TRANSMITTERS 


KBIC -TV. ..Channel  22  ..John  Poole  Broadcasting  Co.  Well  estab- 
lished in  broadcast  radio  circles,  this  company  entered  the  TV  pic- 
ture early  last  year  after  nearly  five  years  of  UHF  experimentation. 
Their  logical  transmitter  choice... a  G-E  12  KW  high  power  UHF 
unit.  With  "a  product  that's  tailored  to  fit  listener  needs"  KBIC-TV 
will  serve  the  country's  third  largest  market  from  a  mile  above  metro- 
politan Los  Angeles.  Their  filter  diplexer  is  examined  by  Jim  Garrett 
(left),  transmitter  supervisor,  and  Bob  Walker  of  General  Electric. 
John  Poole's  television  outlet  in  Fresno,  KBID-TV,  chose  G-E  high 
power,  too— another  12  KW  UHF  pioneer  station. 


Whenever  station  officials  go  out  to  buy  the 
best  in  broadcast  equipment— G-E  high 
power  transmitters  win  in  a  walk.  Take  those  sta- 
tions in  Los  Angeles. .  .probably  the  most  competi- 
tive TV  market  in  the  nation  today.  Nearby  Mt. 
Wilson,  alone,  has  five  high  power  transmitters 
on  it.  But  for  complete  coverage  of  the  area  and 
for  strong  picture  signals . . .  only  one  transmitter 
in  the  industry  is  considered  outstanding  by  an 
almost  unanimous  choice.  And  that  transmitter  is 
General  Electric— chosen  by  majority  vote ...  4  out 
of  5!  Why  not  put  your  station  on  the  "power 
team". ..on  the  winning  team!  Get  the  complete 
G-E  story  today  from  our  local  broadcast  field 
representative.  Or  if  you  prefer,  write  direct  to: 
General  Electric  Company,  Section  X244-12 
Electronics  Park,  Syracuse,  New  York 


Complete  Television  Equipment  for  UHF  and  VHF 


GENERAL 


ELECTRIC 


IN  REVIEW 


■  .  . . 

for  the 
best  in 


.4: 


H/STEN- 
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SOUTHERN 
CALIFORNIA 


its 


KG  E  R 

5,000  WATTS 


Los  Angeles  •  Long  Beach 

for 

^  inspirational 


programs 


KOME 

5,000  WATTS 


OKLAHOMA 


Tulsa 

for 

your  musical 
moods 


KUOA 

5,000  WATTS 


Siloam  Springs 

*  for 
M  regional 

farm  features 

The  Sfaiions  of  ihe  American  Home 
Owned  and  Operated  by 


BROWN  SCHOOLS,  inc. 

John  E.  Brown,  Sr.,  Pres. 


You  can  get  choice  program  or  spot 
availabilities  in  these  three  great  market 
areas.  Buy  all  three  stations  as  a  package, 
orany  one  individually.  Call  or  write  today. 

Represented  nationally  by  Gill-Perna  Inc. 


THE  WORLD  WE  LIVE  IN 

Network:  ABC  Radio 

Time:  9:30-10  p.m.  EST  (premiere,  April  2) 
Producer-Director:  Sherman  H.  Dryer 
Narrator:    Charles  Penman 
Writer:  Various 

Source  Material:  Life  magazine's  serial, 

"The  World  We  Live  In" 
Music:   Ralph  Norman 


EDUCATIONAL  radio  at  its  best  is  typified  by 
the  new  serial,  The  World  We  Live  In,  an  oral 
documentation  of  the  highly-acclaimed  series 
that  has  appeared  in  Life.  If  the  high  level  of 
the  initial  program  is  maintained,  with  its  em- 
phasis on  education  and  the  sense  of  the  dra- 
matic, ABC  Radio  should  have  a  ready  audi- 
ence among  those  who  are  puzzled,  but  still  in- 
trigued, by  the  world  around  us. 

The  first  episode,  titled  "The  Earth  Is  Born," 
traces  the  concepts  of  the  origin  of  the  earth 
from  the  time  of  Aristotle  up  to  the  present. 
With  Charles  Penman  providing  an  informative 
commentary,  scientists  through  the  centuries  are 
introduced  in  a  dramatic  sequence  in  which  they 
speculate  on  the  ways  the  earth  was  formed.  In 
turn,  the  contributions  of  Aristotle,  Cosmo  de 
Medici,  Copernicus,  Fra  Giordano  Bruno,  Gali- 
leo, Newton  and  Prof.  Thomas  Chamberlain 
are  presented. 

The  program  generates  a  quality  of  mystery 
with  narrator  Penman  pointing  up  the  signifi- 
cance of  each  contribution  and  touching  upon 
areas  still  to  be  explored.  A  word  of  com- 
mendation is  in  order  for  the  excellent  mood 
music  by  Ralph  Norman. 


PRESIDENT'S  REPORT 

Networks:   ABC,  ABC-TV;  CBS,  CBS-TV; 

DuMont;  NBC,  NBC-TV;  Mutual 
Time:  Tues.,  8:30-9  p.m.  EST  (except  CBS 

which  broadcast  the  speech  from  10:30 

to  11  p.m.) 
Speaker:  President  Eisenhower 
Producer:  Robert  Montgomery 


PRESIDENT  EISENHOWER  talked  to  the 
people  last  Tuesday  night — man  to  man. 

It  was  a  friendly  chat,  its  serious  subject  un- 
marred  by  any  viewer's  sympathetic  distress 
over  the  speaker's  delivery.  That  could  not  be 
said  of  many  of  Mr.  Eisenhower's  earlier  tv 
appearances,  even  after  he  was  in  the  White 
House. 

Whether  Ike  learned  the  lesson  alone,  or 
whether  his  friend  and  advisor,  actor-producer 
Robert  Montgomery,  taught  it  to  him  one  can 
only  surmise.  Probably  it  was  a  little  of  both. 
But  the  relaxed  unpose  of  the  President  was 
more  than  a  little  like  the  superb  ease  of  the 
experienced  Mr.  Montgomery. 

Ike  used  no  prepared  text  but  relied  on  cue 
cards  to  jog  his  memory  on  points  he  wanted 
to  discuss.  The  cards,  3  by  5  ft.,  were  printed 
in  letters  IVz  inches  high,  and  Mr.  Montgomery 
and  Robert  Kieve,  White  House  aide,  shifted 
them  as  necessary.  The  President  kept  track 
of  the  time  by  a  large  clock  on  the  wall  facing 
him.  It  was  thought  necessary  for  Press  Secre- 
tary Jim  Hagerty,  at  one  side,  to  cue  newsreel 
men  to  make  sure  their  cameras  were  rolling 
during  important  passages. 

Lighting,  under  the  expert  guidance  of 
Mr.  Montgomery,  was  excellent.  When  the 
occasional  Eisenhower  grin  flashed,  the  result 
was  natural  and  warm  as  compared  with  the 
overlighting  that  gave  skin  tones  of  some  earlier 
telecasts  a  chalky  pallor.  The  President  spoke 
calmly  and  without  effort,  as  at  home  as  a 
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THE  PRESIDENT 

At  home  on  television 

southern  colonel  sipping  mint  julep  on  his 
veranda.  His  demeanor  gave  additional  assur- 
ance to  the  President's  message  urging  his 
countrymen  not  to  be  afraid. 

LIGHTS,  CAMERAS 

At  the  outset  of  the  President's  telecast,  there 
were  a  few  uneasy  moments  that  gave  the  jit- 
ters to  the  tv  production  crews  working  on  the 
program.  President  Eisenhower  mistook  a 
newsreel  camera  off  to  his  left  for  the  tv 
camera  into  which  he  should  have  looked.  Mr. 
Montgomery  was  quick  to  see  the  President's 
mistake  and  hastily  directed  him  to  the  camera 
telecasting  the  show. 

It  was  explained  later  that  the  error  was  a 
logical  one.  Two  tv  cameras  are  usually  used 
for  Presidential  appearances.  A  red  light  on 
either  at  a  specific  time  tells  the  President  which 
lens  he  should  look  into.  Last  Monday,  only 
one  tv  camera  picked  up  the  President's  address, 
eliminating  the  necessity  for  the  light  cue.  But 
a  newsreel  camera  in  the  studio  did  have  a  red 
light  burning,  which  accounted  for  the  Presi- 
dent's momentarily  misdirected  gaze. 

*  *  * 

BOOKS 

THE    LANGUAGE    OF    DYNAMIC  PSY- 
CHOLOGY AS  RELATED  TO  MOTIVA- 
TION RESEARCH,  by  Joseph  W.  Wulfeck 
and  Edward  M.  Bennett.   McGraw-Hill  Book 
Co.,  330  W.  42d  St.,  N.  Y.    Ill  pp.  $4. 
AN  Advertising  Research  Foundation  publica- 
tion written  by  two  assistant  professors  of  psy- 
chology at  Tufts  College,  this  book  may  be  of 
some  use  to  advertising  executives  in  determin- 
ing the  motivating  forces  that  govern  human  be- 
havior as  reported  by  psychologists,  sociologists, 
psychiatrists  and  others.   It  is  a  dictionary  of 
definitions  of  terms  used  in  cultural  anthropol- 
ogy,  philosophy,   psychoanalysis,   social  psy- 
chology and  statistics. 

*  *  * 

AUTOMATIC  RECORD  CHANGER  MAN- 
UAL. Published  by  Howard  W.  Sams  & 
Co.,  2201  E.  46th  St.,  Indianapolis  5,  Ind. 
288  pp.  $3. 

THE  FIFTH  of  a  continuing  series  of  Photo- 
fact  books  on  record  changers  and  tape  re- 
corders, this  booklet  provides  data  based  on 
laboratory  examination  and  is  complete  with 
photographs,  "exploded  view"  diagrams  and 
parts  lists.  Included  are  writeups  of  adjust- 
ments, change  cycle  descriptions  and  service 
hints. 
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A  SALUTE  to 

ENERAL  FOODS 

AS  CAP— The  Thirty- five  hundred  members  of  the  AMERICAN  SO- 
CIETY OF  COMPOSERS,  AUTHORS  AND  PUBLISHERS,  will  long 
remember  with  pride  and  gratitude  the  evening  of  Sunday,  March  28th, 
1954. 

The  hour  and  one-half  televised  tribute,  so  warmly  deserved,  to 
ASCAP  members 

RODGERS  AND  HAMMERSTEIN 

presented  before  a  nation-wide  audience,  unprecedented  in  the  annals 
of  televised  entertainment^  performed  a  two-fold  public  service: 

As  it  channeled  inspiration  and  enjoyment  into  the  American  home, 
it  brought  inspiration  and  resolution  to  fellow  composers,  authors  and 
publishers  of  ASCAP  to  the  end  that  our  members  will  never  rest  their 
creative  labors  in  their  search  to  bring  words  and  music  into  the  homes 
of  not  only  the  160,000,000  lives  of  our  good  people,  but  indeed  the 
peoples  of  the  world.  If  songs  are  ambassadors  of  good  will— and  they 
are — then  Rodgers  and  Hammerstein  are  truly  Ministers  with  Portfolios 
bulging  with  harmony  for  a  troubled  world. 

Understandably  then,  and  with  good  reason,  we  salute  GENERAL 
FOODS  on  its  Twenty-fifth  Anniversary,  the  ASCAP-licensed  telecasters 
who  with  miraculous  perfection  bore  the  enchanting  artists  into  your 
presence,  and  above  all  RICHARD  RODGERS  and  OSCAR  HAMMER- 
STEIN II  for  their  genius  that  through  the  years  has  so  richly  endowed 
the  ASCAP  repertory. 


AMERICAN  SOCIETY  OF  COMPOSERS,  AUTHORS  AND  PUDLISHERS 

575  MADISON  AVENUE,  NEW  YORK  22,  N.  V. 
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EAGUE 


CRACK!  There  it  g-o-e-s;  another  BROADCASTING* 
TELECASTING  advertiser's  ad  sizzling  dead-ahead  for 
a  record-breaking  run. 

The  batter's  B«T,  the  newsweekly  of  radio  and  tv  whose 
every  page  clicks  with  on-the-spot  news  to  be  found 
nowhere  else. 


Little  wonder:  B«T  has  the  largest  editorial  staff  in  its 
field.   B«T  has  the  most  news  and  the  most  features. 
BoT  has  the  greatest  advertising  volume.  B»T  has  the 
^most  paid  circulation  based  where  it  counts. 

Wa\t  all-hit,  all-run  results  from  your  advertising  pro- 
motioi^  Then  team  up  with  B«T.  It's  the  walk-away 
pennant\rinner ! 


Looking  for  increased  sponsor  sales  ? 
High  ratings?  Bigger  income?  Bet- 
ter look  into  this  Thesaurus  success 
story. 

From  all  parts  of  the  country 
we've  been  getting  sponsor  com- 
ments like  these:  "Volume  of  sales 
tripled"  -  wesa  (Charleroi,  Pa.). 
"Business  increase  of  11 r,  trace- 
able to  show"  —  ksum  (Fairmont, 
Minn.).  "Most  successful  program 
ever  used"  —  wpaR  (Parkersburg, 
W.  Va.). 

krld  (Dallas,  Tex.)  leads  16  com- 
peting stations  with  a  Pulse  rating 
of  28%  ;  \vmt  (Cedar  Rapids,  Iowa) 
reports  a  Hooper  of  27.7;  "Conlon 
rating  32.1  °A  \  Same  sponsor  with 
show  over  78  weeks.  Getting  a  talent 
fee."  —  wkpt  (  Kingsport,  Tenn. ) . 

There's  lots  more  to  this  story: 
many  other  Thesaurus  shows,  too, 
have  had  similar  outstanding  sales 
success.  Why  not  add  your  name  to 
the  growing  list? 

Write,  wire  dept.  B4  or  phone 
nearest  Thesaurus  office  ("see  below) 
for  audition  disc  and  complete  in- 
formation on  the  Wayne  King  Ser- 
enade or  any  of  the  30  Thesaurus 
"Big  name  shows  for  low-budget 
sponsors." 

*Thesaurus  Success  Story  #i 

recorded 
(ifgfi)  program 

sefvfces 


Radio  Corporation  of  America,  RCA  Victor  Division 

630  Fifth  Avenue,  New  York  20,  N.  Y.-JUdson  2-5011 

Chicago,  Hollywood,  Atlanta,  Dallas 


Building  Car  Listening 

EDITOR: 

.  .  .  During  the  last  two  months  I  have  had 
occasion  to  take  three  motor  trips  ranging  from 
325  to  650  miles  from  home.  After  I  am  75 
to  100  miles  from  Pueblo  I  have  no  more  idea 
where  on  my  dial  I  shall  be  able  to  tune  in  the 
nearest  or  the  best  reception  than  a  man  in  the 
moon  .  .  .  On  these  three  trips  there  were  only 
three  or  four  roadside  signs  telling  me  the  net- 
work affiliate  or  the  kilocycles  .  .  . 

Each  station  spending  $300  or  $400  on  medi- 
um to  small  road  signs  with  the  kilocycles  in 
Scotchlite  could  get  the  job  done  and  no  one 
would  be  hurt  ...  I  feel  the  radio  stations  are 
losing  a  golden  opportunity  to  do  a  good  job 
of  public  relations  to  the  traveling  public  and 
to  the  town  or  city  from  which  they  broadcast. 

R.  B.  Flemons 

R.  B.  Flemons  &  Sons  Adv. 

Pueblo,  Colo. 

Back  in  Harness 

EDITOR: 

Ever  wonder  what  happened  to  Mark 
Woods?  You'll  recall  he  retired  from  the 
ABC  presidency  several  years  ago  after  having 
served  for  a  quarter-century  in  radio's  top 
echelons. 

Well,  here's  documentary  evidence  of  what 
he's  doing. 

Name  Withheld 


n/itionjrl 
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CLUB  I 


AUGUSTA.  GEORGIA 


Mr.  Mark  Woods 
Sports  Announcer 
Radio  Station  W  S  P  B 
Sarasota,  Fla. 


[EDITOR'S  NOTE:  The  Florida  correspondent 
who  intercepted  the  envelope  reproduced  above 
reports  that  Mr.  Woods  will  "cover"  the  Augusta 
National  golf  tournament.] 

One  and  Only 

editor: 

april  5  broadcasting  •  telecasting  page 
seven  regarding  kfyo  affiliation  with  cbs 
radio  statement  in  error.  kfyo  will  not  op- 
erate as  a  dual  affiliate  with  cbs  and  abc. . . 
kfyo  will  become  a  full  time  affiliate 
with  cbs  radio  network  on  june  1,  1954  and 
will  not  operate  dual  affiliation  with 
another  network.  .  . 

gordon  thompson 
general  manager 
kfyo  lubbock,  tex. 


Fm  for  Hi-F 

EDITOR: 


...  As  to  am  broadcasters,  generally,  making 
much  of  a  successful  play  for  the  so  called 
hi-fi  audience,  I  doubt  it  for  the  following 

reasons: 

It  is  not,  engineering  wise,  economical  or 
practical  (in  most  cases)  for  the  am  broadcaster 
to  upgrade  the  technical  performance  of  his 
facility,  even  in  the  intense  signal  area,  to  meet 
the  wider  range  reproduction  standards,  which 
are  a  prime  requisite,  and  30  cycles  to  15  kc 


response  is  only  one  of  the  necessary  require- 
ments. 

If  a  50  kw  am  station  actually  met  the  re- 
quired standards  of  transmission,  its  program 
service  would  be  properly  listened  to  only  in 
a  very  small  part  of  its  accustomed  coverage 
area.  This  would  be  brought  about  by  the 
inordinate  amount  of  interference  produced 
by  co-channel  and  adjacent  channel  services. 
Its  own  wide  band  service  would  also  produce 
an  illogical  increase  in  interference  to  the 
service  of  other  stations. 

An  fm  station,  with  a  fraction  of  the  effective 
radiated  power,  could  do  an  incomparably 
better  and  more  efficient  job  over  a  larger 
area  .  .  . 

Transcending  all  technical  problems  is  the 
question  of  how  an  am  station  would  or  could 
afford  to  program,  so  as  to  satisfy  the  quite 
discriminating  tastes  of  the  subject  audience 
as  to  type  and  content,  and  at  the  same  time, 
not  repel  a  significant  part  of  the  mass  audience, 
upon  which  its  current  rating  probably  mainly 
depends. 

The  answer  is,  in  my  opinion,  to  selectively 
program  for  and  selectively  sell  this  audience 
through  fm,  wherever  there  is  a  will,  energy, 
wherewithall  and  the  understanding  necessary 
to  build  it. 

Gerald  R.  Chinski, 
Technical  Dir. 
KXYZ  Houston,  Tex. 

Here  to  Stay 

EDITOR: 

WHUM-TV  joins  with  many  other  uhf  sta- 
tions who  I  am  sure  have  written  to  congratu- 
late you  on  your  report  of  the  symposium  on 
"Uhf  Television — Boom  or  Bust"  conducted 
during  the  recent  IRE  convention  [B»T,  March 
29]. 

It  seems  to  me  there  has  been  too  much  neg- 
ative thinking  about  uhf  television,  and  not 
enough  positive.  Matter  of  fact,  most  of  the 
stuff  you  hear  is  a  lot  of  misinformation  along 
the  lines  of  .  .  .  "I  heard  it  from  a  friend  of 
mine  whose  Aunt  Tillie  knows  a  guy  who 
knows  a  fellow,  etc.  .  .  ." 

I  say,  Rubbish!  .  .  . 

Keep  on  giving  the  facts.    Uhf  is  here  to 

stay. 

Robert  M.  Reuschle, 
Nafl  Sis.  Mgr. 
WHUM-TV  Reading.  Pa. 

Plea  for  Realism 

EDITOR: 

I  cover  the  four  state  area  of  the  Southwest 
calling  on  tv  stations  only.  At  present  a  total 
of  40  stations  exists  in  my  territory  and  they 
are  popping  up  like  flies  all  around  us. 

Everywhere  I  go  (with  a  few  exceptions)  I 
see  lavishness,  high  investment,  large  overhead. 
The  more  I  see,  the  more  firm  are  my  con- 
victions that  the  only  answer  to  especially  the 
uhf  station  is  a  minimum  operation.  This 
means  low-priced  studio  equipment  for  film  and 
live.  This  means  a  transmitter  room  right 
behind  the  control  room,  one  studio  and  not 
more  than  a  total  of  an  eight-man  staff.  This 
means  a  simple,  rectangular  building  im- 
mediately adjacent  to  the  tower.  .  . 

The  major  prerequisites  for  starting  any  busi- 
ness can  be  summed  up  in  keeping  the  initial 
investment  small,  maintaining  a  minimum  es- 
sential overhead,  and  operating  efficiently. 
Today  this  is  possible  in  television  .  .  .  Forget 
about  imitating  the  big  boys.  They  are  making 
money  because  they  were  here  first.  .  . 

Mort  Zimmerman,  Pres. 
Commercial  Electronics  Corp. 
Dallas 
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HI  FI  DO 

WE  prepared  ourselves  for  a  New  Experience.  The  host  revved 
up  his  test  equipment,  checked  roll-off,  measured  gram 
pressure  of  stylus,  interpreted  the  cathode-ray  oscilloscope  and 
various  voltmeters,  ohmeters,  and  a  wave-distortion  analyzer.  The 
tweeters,  the  middles,  the  woofers  had  their  impedance  matched 
and  re-matched  in  the  crossover  network;  the  air  in  the  speaker- 
array's  baffle  was  vacuum  cleaned,  the  needle  brushed,  the  record 
brushed,  the  strobe  disk  read  for  turntable  speed.  All  was  ready. 
The  house  lights  dimmed  (and  why  not,  with  all  that  load?).  The 
guests,  a  little  dim  themselves  after  an  hour  of  preparation,  settled 
back  among  the  wires,  coils,  tubes  and  tools  for  a  sound  experience 
of  ineffable  pleasure.  The  needle  found  the  groove,  there  was  an 
expectant  hush  .  .  . 

The  dog  started  howling. 

Our  host  was  playing  his  favorite  record — at  the  equipment's 
maximum  20  watts.  It  was  a  frequency  test  record,  audible  in  part 
only  to  canines. 

*      s  * 

Today's  hi-fi  aficionados  resemble  radio  fans  of  the  early  20's, 
tearing  down,  rebuilding,  getting  neurotic  about  real  or  imagined 
hook-up  imperfections,  often  losing  sight  of  the  purpose  of  all  the 
fooling  around — the  enjoyment  of  sound. 

What's  this  got  to  do  with  WMT?  It  has  to  be  dragged  in  by 
the  tail,  but  this  is  what  it  has  to  do  with  WMT.  We  have  a  lot  of 
fancy  equipment,  a  lot  of  power  (5,000  watts  AM,  100,000  watts 
TV)  but  our  eye  is  on  the  target:  building  audiences  that  buy  our 
sponsors'  products. 

The  Katz  Agency  will  supply  hi-fi  proof. 


WMT  and  WMT  TV 

CBS  for  Eastern  Iowa 
Mail  Address:  Cedar  Rapids 


Represented  Nationally  by  The  Katz  Agency 


April  12,  1954    •    Page  19 


J 


"THE  MORE  THE  MERRIER9' 
WE  ALWAYS  SAY .  .  . 


WBNS-TV  takes  great  pride  in  its  fast  growing  group  of 
national  promotion  awards. 

Last  year  WBNS-TV  received  the  Billboard,  duPont  and 
Sigma  Delta  Chi  plaques. 

So  far  this  year  4  more  have  been  added! 
Namely: 

~k  Billboard's  Film  Service  Poll  awards  (one  first  place,  two 
second  places,  one  third  place  and  one  specific  mention) 

*  Billboard's  Audience  Promotion  award. 
•k  Billboard's  Merchandising  Promotion 

*  Zenith  Television  award  (for  public  service  programming, 
received  by  WBNS-TV's  Fern  Sharp  for  her  "Sharp  Com- 
ments" series) 

WBNS-TV  accepts  these  honors  as  a  responsibility.  The  high 
standard  of  operation  which  made  possible  these  awards  will 
continue  to  provide  top  ranking  service  and  programming  on 
both  national  and  local  levels. 


WBNS-TV 


COLUMBUS,  OHIO     •     CHANNEL  10 

CBS-TV  NETWORK  —  Affiliated  with  Columbus  Dispatch 
and  WBNS-AM  •  General  Sales  Office:  33  North  High  St. 
REPRESENTED  BY  BLAIR  TV 


CHARLES  B.  GANZ 


on  all  accounts 

A  STAUNCH  supporter  of  radio  as  an  adver- 
tising medium  and  of  the  independent  radio 
station  as  a  selling  force  is  Charles  B.  Ganz, 
president  of  Smith  &  Ganz  Inc.,  Hollywood 
advertising  firm. 

Most  of  the  firm's  $300,000  billings  for 
radio  and  tv  (mainly  radio)  in  its  10  months 
of  existence  have  been  for  local  and  regional 
advertisers,  lending  authority  to  the  veteran 
agency  executive's  contention  that  "tv  has  out- 
priced  itself  for  the  local  advertiser." 

Within  the  specialized  field  of  the  Hollywood 
firm,  that  of  lead-deal  and  mail-order  selling 
for  such  firms  as  Hall-Howard  Co.  and  Save- 
by-Mail  Inc.,  both  N.  Y.  and  Ransom  Insurance 
Agency  (American  Family  Hospital  Plan),  Los 
Angeles,  Mr.  Ganz  states  radio  always  out- 
produces in  volume-for-cost  against  tv. 

Over  the  years,  Mr.  Ganz  has  worked  out  a 
campaign  which  he  guarantees  to  sell  any  prod- 
uct. Concisely,  it  is  to  buy  a  7-day  schedule 
of  30  second  spot  announcements  throughout 
the  broadcast  day,  one  every  15  minutes,  on 
a  minimum  of  4  independent  stations  on  4 
different  dial  positions. 

Born  in  New  York  49  years  ago,  he  attended 
public  and  business  school  there.  Starting  his 
business  career  early,  he  sold  his  first  life  in- 
surance policy  at  the  age  of  16,  later  becoming 
the  youngest  branch  manager  for  Equitable  Life 
Assurance  Co.,  New  York,  at  21.  Moving  to 
California  in  1926,  he  entered  radio  two  years 
later  as  an  account  executive  for  KGFJ  Los 
Angeles.  After  12  years  as  a  station  time  sales- 
man, he  joined  Allied  Advertising  Agency,  Los 
Angeles,  as  account  executive,  moving  to  Smith, 
Bull  and  McCreery  Inc.,  Hollywood,  in  a  similar 
capacity  five  years  later.  He  became  secretary- 
treasurer  of  Walter  McCreery  Inc.,  Beverly 
Hills  advertising  firm,  in  1949,  leaving  to  form 
a  partnership  with  the  late  Richard  (Dick)  Smith 
in  April  1953.  Six  weeks  after  the  new  firm 
was  established,  Mr.  Smith  died  and  Mr.  Ganz 
took  over  full  management  of  the  firm. 

In  March  1933,  when  President  Roosevelt 
took  office  and  closed  the  banks,  Charles  Ganz, 
like  many  others,  found  himself  in  the  embar- 
rassing position  of  having  no  ready  cash  on 
hand.  Intensifying  his  embarrassment  was  the 
fact  he  was  to  marry  the  former  Alice  L.  Camp. 
He  laughingly  remarks  his  marriage  began  on 
credit.  These  days  besides  reading  and  trying 
to  keep  up  with  two  lively  daughters,  Patricia, 
14,  and  Sharon,  11,  he  spends  much  time  doing 
the  odd  jobs  around  home  in  the  Westwood 
section  of  Los  Angeles. 
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in  construction 


The  signs  of  Charlotte  are  signs  of  a  market  more  important  by  far  than 
city  size  indicates.  For  proof,  consider  construction. 

In  1953,  Charlotte — 72nd  in  city  size — was  55th  in  total  construction. 
Its  total  roofed  the  next  two  buildingest  Carolina  cities  combined,  and 
was  third  only  to  Baltimore  and  Washington  in  the  Fifth 

Federal  Reserve  district. 

On  a  per  capita  basis,  Charlotte's  construction 
was  more  than  twice  that  of  Washington  or  Baltimore. 

Charlotte's  out-size  construction  bill  mirrors  not  only  city  but  area  needs. 
For  Charlotte  uniquely  serves,  in  myriad  specialized  fields,  a  rich  and 
populous  area  which  has  no  other  metropolitan  resource. 

Important  among  the  city's  metropolitan  services  are  Jefferson  Standard 
Broadcasting  Company's  great  area  stations,  50,000  watt 
WBT  and  top  power  WBTV,  100,000  watts  on  Channel  3.  These 
great  advertising  media — planned  and  operated  for  area  coverage — 
blueprint  a  massive  market,  ranking  by  many  significant  tests 

among  the  first  25  in  the  nation. 


GaaeA^e  to.  Match  the  MasJzet 

Represented  Nationally  by  CBS  Radio  and  Television  Spot  Sales 


WBT-WBTV 


CHARLOTTE,    N.  C 


The  Radio-TV  Services 
of  the  Jefferson  Standard 
Life  Insurance  Company 


3  OVER  4 


three  more  reasons 
why  sales  results 
are  better  on  4 . . . 

/matinee! 


FRANDSEN'S  FEATURES 

with  Sales -Showman 
Tom  Frandsen  and 
Feature  Films  1-2:15  P.M. 


KEY  to  the  KITCHEN 

with  Sales-Showman 
Mike  Roy  and  the 
'Dream  Kitchen"  2:30-3  P.M. 


Mcelroy  at  sunset 

with  Sales -Showman 
Jack  McElroy  at 
Sunset  &  Vine  6-6:45  P.M. 

PARTICIPATION 


Monday  thru  Friday 

KNBH-4 

HOLLYWOOD 
NBC  Spot  Sales 


our  respects 


to  EDWARD  VINCENT  SULLIVAN 


A  RUGGED-FACED  sportswriter-turned-col- 
umnist  named  Edward  Vincent  Sullivan— whose 
poker  table  mien  and  brittle  Irish  wit  have 
carried  him  through  a  lifetime  newspaper  career 
and  a  depression-era  fling  at  radio,  climaxed  by 
a  highly  successful  venture  into  television — has 
been  knighted  with  a  rather  unlikely  sounding 
title:  "America's  No.  1  automobile  salesman." 

This  acknowledgment  of  Ed  Sullivan's  in- 
side and  outside  salesmanship  on  behalf  of 
the  1,700  Lincoln-Mercury  dealers  who  sponsor 
his  CBS-TV  Toast  of  the  Town  did  not  come 
about  through  the  ballyhoo  of  some  happy  press 
agent.  In  two  years  the  stern-visaged  "toast- 
master"  has  traveled  100,000  miles  to  meet 
his  sponsors  in  person  and  to  make  appear- 
ances tied  in  with  Lincoln-Mercury  advertising's 
"Modern  Living"  theme. 

That  his  L-M  dealer-sponsors  are  pleased  with 
the  arrangement  is  patent.  Three  Sundays  ago 
they  completed  five  years  of  sponsorship  for 
Toast,  which  began  lune  20,  1948.  Never 
before,  their  ad  budget  says,  has  a  single  in- 
dividual been  so  directly  responsible  for  the  sale  v 
of  so  many  automobiles. 

Between  shows  the  51 -year-old  television 
personality  and  Broadway  columnist,  a  grand- 
father of  two  weeks,  is  making  40  trips  a 
year  around  the  country,  emceeing  at  fashion, 
furniture  and  carpet  shows  and  various  traffic- 
building  projects  put  on  by  major  department 
stores.  As  a  side  bet  he  also  appears  at  charity 
fund  appeals  and  public  service  functions. 

Proud  of  being  born  in  New  York,  in  1902, 
Mr.  Sullivan  moved  with  his  family  to  Port 
Chester,  N.  Y.,  after  his  twin  brother  Daniel 
died.  He  attended  St.  Mary's  parochial  school 
and  Port  Chester  High  School,  where  he  won 
12  letters  in  sports  and  captained  its  champion 
baseball  team. 

After  leaving  school,  Mr.  Sullivan  became 
sports  editor  of  the  Port  Chester  Daily  Item 
at  $10  a  week.  He  also  wrote  obituaries  and 
covered  town  board  meetings  and  police.  He 
joined  the  old  New  York  Evening  Mail  in  1920 
as  a  sportswriter. 

From  the  Mail,  he  went  to  the  World,  the 
Morning  Telegraph  and  the  Graphic  as  sports- 
writer.  After  12  years  of  sports  he  became  a 
Broadway  columnist  and  shifted  later  to  the 
Daily  News,  establishing  his  "Little  Old  New 
York,"  which  he  still  writes. 

Ed  Sullivan  not  only  co-produces  and  emcees 
Toast  of  the  Town,  but  arranges  for  most  of 
the  acts.  On  his  show  have  been  such  luminaries 
as  Bob  Hope,  baseball's  Leo  Durocher,  Irving 
Berlin,  Ann  Jeffreys,  Oscar  Hammerstein  II 
and  Richard  Rodgers,  Gen.  Jonathan  Wain- 
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wright.  and  boxing's  Georges  Carpentier,  Bar- 
ney Ross  and  Joe  Louis.  His  biographical 
sketches  on  Toast  have  included  such  people 
as  Sam  Goldwyn,  Walt  Disney  and  Sophie 
Tucker. 

As  a  Broadway  columnist  he  branched  out  in- 
to vaudeville,  radio  and  benefit  shows  in  the 
early  30's.  His  "Dawn  Patrol"  stage  troupe 
has  trod  the  boards  for  years  and  starred  some 
of  the  nation's  leading  entertainers. 

Mr.  Sullivan  is  well  known  for  the  charity 
affairs  he  has  arranged,  especially  during  World 
War  II.  His  big  show  for  Army  Emergency 
Relief  grossed  $226,500,  which  is  claimed  to 
have  broken  all  records  for  a  one-nighter. 
Later  his  gross  for  the  American  Red  Cross  at 
Madison  Square  Garden  passed  that  figure  with 
$249,000.  The  armed  forces  cited  him  five 
times  for  selling  war  bonds  and  taking  shows 
to  military  hospitals  during  the  war  years. 

Ed  Sullivan  made  his  radio  debut  on  CBS 
in  1932  with  his  own  program  and  introduced 
to  the  airwaves  such  notables  as  Jack  Benny, 
Jack  Pearl.  George  M.  Cohan,  Florenz  Zeig- 
feld,  Jimmy  Durante,  Gertrude  Niesen,  Jack 
Haley,  Frances  Langford  and  Irving  Berlin. 

He  feels  one  of  his  most  important  accom- 
plishments in  radio  was  bringing  Jack  Benny 
to  that  medium.  He  met  the  comic  in  a  Broad- 
way restaurant  one  night  in  May  1932  when 
vaudeville  was  going  out  and  radio  was  coming 
in,  and  invited  him  to  be  guest  on  his  CBS 
program.  Mr.  Benny  accepted  reluctantly  be- 
cause he  "didn't  know  anything  about  radio." 
In  1942 — on  his  10th  anniversary  on  the  air — 
Mr.  Benny  repeated  on  his  own  program  the 
script  of  the  original  Sullivan  broadcast. 

Mr.  Sullivan  married  Sylvia  Weinstein  in 
1929.  Their  daughter,  Betty,  who  is  married 
to  I.t.  Robert  E.  Precht  Jr.,  presented  them 
with  a  grandson  March  29. 

Ed  Sullivan's  wide  acquaintance  with  ce- 
lebrities of  the  sports  and  show  worlds  and 
his  experience  as  a  vaudeville  trouper,  stager 
of  benefit  rallies  and  as  a  big-name  newspaper- 
man, helped  get  his  Toast  of  the  Town  off*  to 
a  brilliant  start  in  1948.  With  his  30  years  of 
work  on  New  York  dailies  and  as  a  columnist 
writing  from  Broadway,  Hollywood,  Europe 
and  Latin  America,  he  has  made  friends  with 
many  people  in  the  public  eye. 

Mr.  Sullivan  has  no  intention  of  dropping 
out  of  tv  as  he  did  out  of  radio.  About  that, 
he  says: 

"I  was  on  the  ground  floor  of  radio  and 
dropped  out  of  it,  like  a  big  dope.  Now,  I'm 
in  on  the  ground  floor  of  television,  and  I'm 
not  giving  up  my  lease  until  the  landlord  evicts 
me." 

Broadcasting   •  Telecasting 


We  present  it  as  a  practical  symbol  of  the  vast  industrial 
momentum  that  makes  our  part  of  the  nation  so  important. 

Throughout  116  active  counties  in  five  states— all  served  by  WSAZ-TV— 
you'll  find  thousands  and  thousands  of  time  clocks.  Day  after  day, 
they  record  the  working  hours  (and  earning  powers)  of  people  whose  skills 
have  helped  make  this  Ohio  Valley  the  veritable  industrial  heart  of  America. 

Here's  a  market  of  jackpot  dimensions  — in  area... in  number  of 
f amilies . . . in  annual  income... in  buying  power  (and  inclination 
to  buy)  ...  in  rate  of  growth.  Many  of  the  nation's  best-known 
industrial  names  swell  its  prosperity  with  their  payrolls,  adding 
to  a  total  income  that  now  tops  four  billion  dollars  a  year! 

Only  one  television  station  commands  all  this  vista,  reaching  into 
its  homes  with  a  persuasive  influence  on  buying  habits  that  is 
wondrous  to  have  working  for  you.  Many  top  advertisers  have  dis- 
covered the  selling  power  of  WSAZ-TV.  It  can  work  as  well  for  you. 


TELEVISION 

Huntington-Charleston,  West  Virginia 

Channel  3-100,000  watts  ERP-NBC-CBS-Du  Mont- ABC 

Affiliated  with  Radio  Station  WSAZ. 

Lawrence  H.  Rogers,  Vice  President  &  General  Manager,  WSAZ,  Inc. 
Represented  nationally  by  The  Katz  Agency 
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RCAs  Superior 


X 


For 

MULTIPLEXING, 

or  direct  use! 


RCA's  TK-2  I  Vidicon  Film  Camera 
can  be  used  with  RCA's  Multiplexer, 
TP- 1 1,  for  multiple  picture  inputs 
(see  illu:tration  opposite  page). 
Or,  it  can  be  mounted  directly  on 
any  of  the  RCA  TV  Projectors — 
such  as  the  TP- 1 6,  TP-35,  or  TP-6A 
(see  above). 


film 


camera 

camera  chain 


DEVELOPED  HAND  IN  HAND  with  the  new  RCA-6326 
VIDICON  tube,  RCA's  TK-2 1  Film  Camera  does  for  film 
picture  quality  what  the  RCA  Image  Orthicon  Camera  has 
done  for  "live"  picture  quality. 

"Live"  picture  sharpness! 

For  unsurpassed  picture  detail,  choose  the  RCA  Vidicon  film 
camera!  It's  the  only  film  pick-up  system  with  enough  signal 
output  (and  low  enough  noise  in  the  signal)  to  use  aperture 
response  correction.  Aperture  response  correction  brings  picture 
detail  to  maximum  sharpness  (detail  resolution,  100%  at  350 
lines)  while  holding  a  high  signal-to-noise  ratio.  Benefit:  You 
produce  finer  film  pictures  .  .  .  with  a  quality  you  get  from 
your  studio  camera. 

"Live"  picture  contrast! 

The  RCA  Vidicon  adds  "studio"  realism  to  your  film  pictures. 
The  gamma  characteristic  of  the  Vidicon  tube  is  ideal  for  film 
reproduction  .  .  .  0.6-5,  constant  over  a  dynamic  range  of  150 
to  1.  Benefit:  You  get  more  realistic  film  pictures  than  ever 
before  possible. 

Low  light  source  requirements! 

The  high  light  sensitivity  of  the  RCA  VIDICON  film  camera 
enables  you  to  reduce  projection  lamp  voltage,  reduce  heating, 
increase  lamp  life  substantially. 

Edge-lighting,  shading  eliminated! 

The  RCA  VIDICON  operates  entirely  without  edge-lighting, 
electrical  shading,  and  any  other  form  of  supplemental  light- 
ing. Benefit:  You  adjust  "wall  focus"  and  "beam"  from  day  to 
day  .  .  .  then  this  camera  virtually  runs  by  itself. 

RCA  VIDICON  Film-Camera  Chain  TK-2 1  includes: 


I  VIDICON  Camera  Ml- 2602  I 

I  RCA-6326  VIDICON  Tube  MI-26671 

I  Control  Chassis  Ml -2606  I 

I  Deflection  Chassis  MI-26081 

1  Remote  Control  Panel  Ml -2624 1 

2  WP-33B  Power  Supplies  MI-26085-B 


I  TM-6B  Master  Monitor  MI-26I36-A 

I  Master  Monitor  Kinescope  MI-2665S 

I  Master  Monitor  C-R  Tube  MI-26665 

I  Blower  MI-26579-B 

I  Console  Housing  MI-26266-B 

I  Camera  Cable  &  Connectors  M1-26725-AI0 


4  picture  sources 
in  multiplexed  use 


For  the  finest  TV  film  reproduction  you've  ever  seen,  specify 
an  RCA  VIDICON  film-camera  system.  Ask  your  RCA  Broad- 
cast Sales  Representative  for  technical  details.  In  Canada, 
write  RCA- Victor  Ltd.,  Montreal. 

RCA  PIONEERED  AND  DEVELOPED  COMPATIBLE  COLOR  TELEVISION 


RAD  tO  CORPORATION 

ENGINEERING  PRODUCTS  DIVISION 


of  AMERICA 
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SUMMER  SPONSORS  BUYING; 
$40  MILLION  IN  BASEBALL 

SPRING  and  summer,  once  a  seasonal  symbol  of  declining  radio  revenues,  now  offer 
new  sponsors  and  new  money  to  both  radio  and  tv  broadcasters.  Starting  tomorrow 
(Tuesday),  the  baseball  season  promises  well  over  $40  million  in  contracts. 

And  then  comes  the  summer,  with  indications  already  pointing  to  a  busy  season  on 
agency  rows  in  major  cities.  Besides  the  usual  seasonal  buyers  of  time — beverages  and 
foods — other  lines  show  renewed  interests  in  reaching  the  warm  weather  audience. 

In  a  quick  check  of  major  timebuyers,  B*T  finds  a  score  of  East  and  West  Coast 
agencies  working  on  plans  for  summer  campaigns.  There  will  be  more,  many  more, 
within  another  month. 


COMING  MONTHS  PROMISE 
BIG  SEASON  FOR  SPOT 

UPCOMING  hot  weather  promises  to  swell 
the  spot  revenues  of  the  nation's  radio  and  tele- 
vision stations,  according  to  a  B«T  survey  last 
week  which  revealed  a  score  of  national  and 
regional  advertisers  already  placing  summer 
schedules. 

The  advertisers  include  ice  tea  manu- 
facturers, brewers,  soft  drink  producers  and 
makers  of  ice  and  ice  cream  confections. 

Two  tea  companies,  Lipton's  and  Tender 
Leaf,  are  preparing  their  summer  schedules. 

Thomas  J.  Lipton  Inc.,  Hoboken,  is  expected 
to  break  its  seasonal  bid  for  its  iced  tea  about 
mid-June  with  a  six-week  radio  and  television 
spot  campaign  on  about  250  stations  in  over 
100  markets.  Young  &  Rubicam,  New  York, 
is  handling  the  account.  Actual  buying  prob- 
ably will  start  early  in  May. 

Standard  Brands  Shifts 

Standard  Brands,  for  Tender  Leaf  Tea,  New 
York,  as  of  the  first  of  this  year  had  planned 
no  radio  or  television  budget  but  had  expected 
to  use  the  money  for  print  advertising.  But  as 
of  last  week,  on  recommendation  of  its  agency, 
Compton  Adv.,  New  York,  a  radio  and  tv  spot 
budget  was  set  aside  for  a  13-week  campaign 
probably  to  be  launched  at  the  end  of  May  or 
first  of  June.  The  number  of  markets  has  not 
been  determined. 

Three  ice  and  ice  cream  manufacturers — 
Good  Humor,  Eskimo  Pie,  and  Howdy  Doody 
products — -will  use  radio  and  television  spots. 

Good  Humor,  New  York,  through  David  J. 
Mahoney  Adv.,  New  York,  effective  early  in 
May,  will  start  in  five  cities  for  six  weeks.  The 
cities  are  New  York,  Chicago,  Detroit,  Cleve- 
land, and  New  Haven. 

Eskimo  Pie,  New  York,  through  Buchanan 
&  Co.  there,  is  using  radio  and  television  spots 
in  30  markets,  starting  April  15  and  running 
through  the  end  of  July. 

Doughnut  Corp.  of  America,  New  York,  has 
a  license  from  Kagran  Inc.,  New  York,  to 
produce  Howdy  Doody  ice  confection  products, 
which  will  be  promoted  on  a  spot  schedule. 
Contracts  vary  from  four  weeks  to  13  weeks 
and  start  late  April  and  early  May.  Blaine- 
Thompson  Co.,  New  York,  is  agency. 

Three  soft  drink  producers  to  use  spots  are 
White  Rock,  Kool-Aid,  and  Bev-Rich  Products. 


White  Rock  Ginger  Ale,  through  its  newly 
appointed  agency,  David  J.  Mahoney,  which 
has  started  a  test  campaign  in  New  York,  is 
planning  to  expand  its  spot  schedule  in  several 
White  Rock  bottler  area  markets. 

National  advertising  for  Kool-Aid  soft  drink 
powders,  Chicago,  in  1954  will  be  doubled  over 
last  year  in  a  major  campaign  using  television, 
magazines,  comics  and  billboards,  Jim  Andrews, 


HOLLYWOOD  STARS  baseball  fans  will 
hear  game  play-by-play  on  KFWB  there 
starting  tomorrow  (Tuesday).  Sponsor- 
ship arrangements  are  set  by  (I  to  r): 
James  Smith,  president,  Seven  Up  Bottling 
Co.  of  Los  Angeles,  Norton  Mogge,  presi- 
dent, Mogge-Privett  agency,  and  Harry 
Maizlich,  KFWB  president. 

sales  and  advertising  manager  for  Kool-Aid, 
announced  last  week.  The  product  is  owned  by 
General  Foods.  Kool-Aid  will  sponsor  the 
Hoy  Rogers  Show  and  will  begin  its  special 
commercials  in  May.  Foote,  Cone  &  Belding, 
Chicago,  is  agency. 

Bev-Rich  Products  Inc.,  Philadelphia,  for- 
merly handled  by  Ward  Wheelock,  Philadel- 
phia, which  is  going  out  of  business  [B»T,  April 
5.],  has  named  Sullivan,  Stauffer,  Colwell  & 


Bayles,  New  York,  to  handle  its  line  of 
premium  soft  drinks.  The  company  claims  to 
be  one  of  the  first  to  package  carbonated  drinks 
in  flat  top  cans.  Although  SSC&B  has  just 
been  appointed  and  its  plans  for  Bev-Rich  are 
still  being  formulated,  radio  and  television  will 
definitely  be  used,  B»T  learned. 

Falstaff  Brewing,  St.  Louis,  through  Dancer- 
Fitzgerald-Sample,  New  York,  effective  mid- 
April,  will  start  a  26-week  spot  radio  and  tele- 
vision announcement  campaign  in  15  markets 
in  the  St.  Louis  area.  This  is  in  addition  to  its 
heavy  radio  and  television  activities,  which  in- 
cludes a  Saturday  baseball  game  on  tv,  Mutual's 
Game-of-the-Day  and  a  number  of  other  sports 
events  on  many  stations  across  the  country. 

Narragansett  Beer,  Providence,  R.  I.,  in  addi- 
tion to  its  baseball  schedule  [see  below]  is  using 
radio  spot  announcements  for  a  five-week  cam- 
paign on  about  15  stations.  Cunningham  & 
Walsh,  New  York,  is  agency. 

J.  A.  Folger  &  Co.,  San  Francisco  (coffee), 
will  continue  its  full  radio  and  tv  schedule  dur- 
ing the  summer,  according  to  Raymond  R. 
Morgan  Co.  In  addition  to  spot  radio  and  tv 
in  the  West,  Folger  will  have  six-weekly  Frank 
Hemmingway  and  the  News  on  79  Don  Lee 
and  Intermountain  Network  stations  plus  co- 
sponsorship  of  Queen  for  a  Day  on  KHJ-TV 
Hollywood. 

Sunkist  Growers,  Los  Angeles  (frozen  lemon- 
ade), on  June  1  starts  40  temperature  spots 
weekly  on  CBS  New  York  and  60  weekly  on 
WNBC  New  York,  13  weeks,  through  Foote, 
Cone  &  Belding,  Los  Angeles. 

Rheingold  Starts  Spot  Series 

Rheingold  Brewing  Co.,  Vernon,  Calif.,  sub- 
sidiary of  Liegman  Breweries,  on  April  19 
starts  a  heavy  radio-tv  spot  series  in  Southern 
California.  It  includes  30  spots  weekly  on  each 
of  40  stations  in  10  markets,  37  weeks  plus  10 
spots  weekly  on  15  tv  stations  in  six  markets. 
Agency  is  Foote,  Cone  &  Belding,  Los  Angeles. 

Paine  &  Co.,  Los  Angeles  (Kitchen  Fresh, 
Hickory  Smoked  potato  chips),  continues  its 
spot  and  participation  series  on  seven  Cali- 
fornia radio  stations  and  one  tv  outlet.  Others 
will  be  added  in  the  summer,  through  Jimmy 
F  itz  &  Assoc.,  Hollywood. 

Franilla  Ice  Cream  Co.,  Los  Angeles,  using 
Southern  California  independents,  plans  a  sat- 
uration spot  summer  radio  campaign  starting 
in  June  through  Tullis  Co.,  Hollywood. 

Ardens  Farms  Co.,  Los  Angeles  dairy 
products  firm  and  consistent  local  buyer,  will 
increase  spots  in  mid-June  on  five  Los  Angeles 
area  radio  stations.  It  will  continue  co-sponsor- 
ship of  The  Little  Sclwolhouse  on  KTTV  (TV) 
Hollywood  and  participation  in  Sheriff  John 
on  that  station.  Allied  Adv.  Agencies,  Los 
Angeles,  has  the  account. 

Nehi  Beverage  Co.,  Los  Angeles,  through 
Raymond  R.  Morgan  Co.,  Hollywood,  plans  a 
local  area  summer  campaign  including  spot. 

Maier  Brewing  Co.,  Los  Angeles,  through 
Enterprise  Adv.  Agency,  continues  its  year- 
round  radio  saturation  spot  schedule  on  five 
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stations  and  programs  on  four  stations.  The 
firm  has  half-hour  and  90-minute  programs. 

Pepsi-Cola  Bottling  Co.  of  Los  Angeles, 
through  Biow  Co.,  starts  a  pre-summer  cam- 
paign of  participations,  spots  and  programs  to 
cover  three  counties,  using  Negro,  Spanish  and 
Jewish  programs.  The  sponsor  will  use  12 
radio  and  three  tv  stations,  with  more  to  be 
added  in  June. 

Los  Angeles  Brewing  Co.  (Eastside  Beer), 
placing  through  Warwick  &  Legler,  continues 
one-third  sponsorship  of  Hollywood  Stars  and 
Los  Angeles  Angels  home  games  on  KHJ-TV 
plus  a  heavy  radio-tv  spot  schedule  in  southern 
California. 

BASEBALL  BROADCAST  SEASON 
SHAPES  UP  AS  RECORD 

BASEBALL'S  formal  opening  tomorrow  (Tues- 
day) will  set  off  a  record  series  of  aural  and  tv 
broadcasts  of  major  and  minor  league  games, 
with  the  season's  package  of  play-by-play  and 
adjacent  features  likely  to  pass  the  $40  million 
mark. 

Sponsor  negotiations  have  not  been  completed 
in  all  major  league  cities  though  the  picture 
was  clearing  up  rapidly  at  the  weekend.  Again 
such  familiar  sponsors  as  Atlantic  Refining, 
Chesterfields,  Valley  Forge,  Goebel,  Burger, 
Miller,  Sinclair,  White  Owl,  Coca-Cola,  Carl- 
ings,  National  Bohemian,  Falstaff,  Colgate, 
Schaefer,  Camels,  Lucky  Strike  and  Ballantine 
will  bring  games  and  roundup  programs  to  the 
nation  [B«T,  Feb.  8]. 

New  in  the  sports  picture  will  be  the  Balti- 
more Orioles,  formerly  the  St.  Louis  Browns. 
National  Beer  is  sponsoring  89  tv  games  in 
Baltimore,  dividing  among  WMAR-TV  and 
WAAM  (TV),  plus  some  games  in  nearby  cities 
with  tv.  Radio  will  be  carried  on  WCBM.  Na- 
tional is  sponsoring  the  Washington  Nationals 
radio  on  WWDC  there,  with  58  telecasts  on 
WTTG  (TV). 

Esskay  Meat  Products  Co.,  Schmidt  Bakery 
and  Sherwood  Brothers  Sinclair  gasoline  dealers 
will  sponsor  Bobo  Newsom,  ex-pitcher,  on 
WAAM  (TV)  and  WMAR-TV  Baltimore 
before  and  after  Oriole  game  telecasts.  Van 
Sant,  Dugdale,  Baltimore,  is  Esskay  and  Sher- 
wood agency. 

The  Orioles  will  be  greeted  April  15  for  their 
first  home  game  with  a  city  parade  and  cele- 
bration. 

Atlantic  Refining  has  enlarged  its  four-city 
sponsorship,  sharing  games  in  Philadelphia, 
Boston  and  Pittsburgh  with  co-sponsors.  Like 
many  of  the  other  sponsors,  Atlantic  has  been 
bringing  an  extensive  schedule  of  spring  train- 
ing games  and  commentaries  via  radio  and  tv. 

MBS  again  is  carrying  a  "Game  of  the  Day" 
and  ABC-TV  is  featuring  a  Saturday  telecast, 
"Game  of  the  Week." 

Minor  league  cities  will  have  extensive  spon- 
sorship, with  the  usual  resentment  over  major 
league  broadcasts  and  telecasts.  Again  this  year 
some  cities  are  selling  blocks  of  tickets  to  fans 
as  a  way  of  stimulating  attendance  and  pre- 
venting telecasts  from  hurting  the  gate. 

As  in  the  past,  many  major  league  cities  will 
feed  their  games  to  radio  hookups  ranging 
upwards  to  30  and  more  stations. 

Ballantine  Beer,  through  J.  Walter  Thomp- 
son Co.,  will  sponsor  Yankee  home  games  on 
WPIX  (TV)  New  York,  except  third  and 
seventh  innings,  which  will  be  sponsored  by 
White  Owl  Cigars,  through  Young  &  Rubicam. 
Mel  Allen  and  Jim  Woods  will  do  the  play-by- 
play. Red  Barber  will  do  15-minute-before 
and  10-minute-after  commentaries  for  R.  J.  Rey- 
nolds Tobacco  Co.  (Camel  cigarettes),  through 


William  Esty  Co. 

WINS  New  York  will  carry  all  Yankee 
games  for  Ballantine,  through  J.  Walter  Thomp- 
son Co.,  with  third  and  seventh  inning  sponsor- 
ship by  White  Owl  Cigars  through  Young  & 
Rubicam.  Play-by-play  will  be  by  Mel  Allen 
and  Jim  Woods.  Les  Keiter  will  do  a  pre-  and 
post-game  broadcast  which  will  be  available 
for  local  sponsorship.  There  will  be  a  20- 
station  baseball  network  this  year  again  but 
sponsorship  information  is  not  available. 

WMGM  New  York  will  carry  all  Brooklyn 
Dodgers  games  oh  radio,  with  Schaefer  Beer 
and  American  Tobacco  Co.  (Lucky  Strike)  as 
sponsors.  BBDO  is  agency  for  both.  Connie 
Desmond,  Vince  Scully  and  Andre  Baruch  will 
announce.  Twenty-five-minute  pre-  and  25- 
minute  post-game  features,  Warm-up  Time  and 
Sports  Extra  will  be  carried,  featuring  Marty 
Glickman,  Bert  Lee  and  Ward  Wilson,  and  will 
be  available  for  local  sponsorship. 

WOR-TV  New  York  will  present  Dodger 
home  games  with  Schaefer  Beer  and  American 
Tobacco  Co.  (Lucky  Strike)  as  sponsors,  both 
through  BBDO.  Connie  Desmond,  Vince 
Scully  and  Andre  Baruch  will  announce.  Happy 
Felton  will  be  featured  in  a  one-half  hour  show 
before  each  home  game,  Knot  Hole  Gang, 
which  will  be  sponsored  by  ten  savings  banks 
in  Brooklyn  and  Queens  through  Muir  &  Co., 
N.  Y.,  and  in  a  15-minute  post  game  feature, 
Talk  to  the  Stars,  for  which  one-half  sponsor- 


GAMES  of  Memphis  Chicks  will  be  spon- 
sored on  WHBQ  by  Tennessee  Brewing 
Co.  Signing  contract  (I  to  r):  Tom  Rag- 
land,  WHBQ  radio  sales  manager;  E. 
C.  Krausnick  Jr.,  president  of  sponsor; 
Ernest  Lee,  president  of  Merrill  Kremer 
Inc.,  advertising  agency. 

ship  has  been  contracted  by  Pioneer  Division, 
Borden  Co.,  through  Doherty,  Clifford,  Steers 
&  Shenfield.  Another  sponsor  is  set  to  be 
signed. 

WPIX  (TV)  New  York  will  telecast  Giants 
home  games  with  sponsorship  by  Liggett  & 
Myers  (Chesterfield)  through  Cunningham  & 
Walsh.  Russ  Hodges  and  Bob  Delaney  will 
announce.  Frankie  Frisch  will  do  15-minute 
pre-  and  l()-minute  post-game  telecasts  of  home 
contests  with  one-half  of  all  these  telecasts  to 
be  sponsored  by  Colgate-Palmolive  Co.  through 
Sherman  &  Marquette.  Sponsors  of  games  or 
adjacencies  include  Beechnut  Packing  Co.,  Petri 
Wine,  Paper  Mate  Pens,  Hoffman  Beverages 
and  Pabst  Beer. 

WMCA  New  York  will  carry  all  games  of 
Giants  under  sponsorship  of  Liggett  &  Myers 
(Chesterfield),  through  Cunningham  &  Walsh. 
Russ  Hodges  and  Bob  Delaney  will  announce. 
Johnny  Mize  and  Johnny  Most  will  present 
15-minute  pre-game  feature  titled  Johnny  on 
the  Spot,  which  is  being  sold  on  a  local  par- 


ticipating basis.  Between  double-headers,  there 
will  be  a  15-minute  Double-Header  Stretch 
show,  which  will  be  sponsored  by  Household 
Finance  Corp.  through  Needham,  Louis  & 
Brorby.  Five  stations  have  signed  for  the 
New  York  Giant  baseball  network  for  sponsor- 
ship on  a  local  basis. 

Mutual  will  carry  the  "Game  of  the  Day"  on 
about  365  stations,  with  sponsorship  of  half 
of  the  games  three  days  a  week  by  Falstaff 
Brewing  Co.,  St.  Louis,  through  Dancer-Fitz- 
gerald-Sample, and  the  rest  of  the  games  made 
available  for  local  co-op  sponsorship.  MBS  had 
scheduled  15  minor  league  games.  A  five- 
minute  post-game  feature,  Baseball  Scoreboard, 
will  be  sponsored  by  R.  J.  Reynolds  (Camels) 
through  William  Esty  Co.  Announcers  are  Al 
Heifer,  Dizzy  Dean,  Buddy  Blattner,  Bob 
Fulton  and  Art  Gleeson. 

ABC-TV  will  carry  "Game  of  the  Week" 
each  Saturday  under  sponsorship  of  Falstaff, 
through  Dancer-Fitzgerald-Sample.  Announcers 
will  be  Dizzy  Dean  and  Buddy  Blattner. 

While  Anheuser-Busch  Inc.,  through  D'Arcy 
Adv.  Co.  has  curtailed  some  of  its  baseball 
broadcast  plans,  it  still  expects  to  air  a  sub- 
stantial schedule  of  Cardinals  and  certain 
minor  league  contests.  Its  saturation  plan 
had  stirred  protests  from  minor  league  forces 
and  the  wrath  of  Sen.  Edwin  C.  Johnson  (D- 
Colo.),  with  the  threat  of  legislative  action. 
Some  hearings  already  have  been  held  on  the 
Johnson  baseball  bill. 

Budweiser  is  making  arrangements  to  carry 
Cards  games  on  well  over  100  stations  and 
clashes  of  nine  Cardinal-franchised  teams  and 
Birmingham  in  minor  areas.  Negotiations  were 
completed  with  tv  stations  in  all  National 
League  cities  for  facilities  to  be  used  to  pipe 
road  telecasts  of  the  Cards  back  to  WTVI  (TV) 
Belleville,  111.  All  77  road  games  will  be  tele- 
vised if  the  National  League  club  can  clear 
facilities.  Harry  Carey  will  handle  descriptions. 

National  League  Games 

In  10  other  minor  league  cities,  it  was  learned, 
the  National  League  team  will  broadcast  its 
games  when  they  don't  conflict  with  home 
skirmishes  of  the  local  club.  About  50  games 
are  involved  in  this  reservation  deal  in  each 
case  in  those  cities,  meaning  there  might  be 
about  50  fewer  games  broadcast  because  the 
local  team  is  home.  The  cities  are:  Hot  Springs, 
Ark.;  Terre  Haute,  Ind.;  Evansville,  Ind.;  Cedar 
Rapids,  Iowa;  St.  Joseph,  Mo.;  Muskogee, 
Okla.;  Little  Rock,  Ark.;  Union  City,  Tenn.; 
Keokuk,  Iowa;  Memphis,  Tenn. 

Anheuser-Busch  had  announced  in  February 
it  was  abandoning  plans  to  air  games  in  nine 
other  minor  league  cities,  three  of  them  Card 
franchises  [B»T,  March  1]. 

Pittsburgh  Pirates'  games  are  being  telecast 
for  the  first  time,  with  24  weekend  games  to  be 
carried  on  WENS  (TV)  Pittsburgh  by  Atlantic 
Refining  Co.  and  Western  Pennsylvania  Coca- 
Cola  distributors  plus  a  21 -station  radio  net- 
work keyed  from  WWSW  Pittsburgh.  Rosey 
Rose  well  will  announce  for  the  16th  season, 
aided  by  Bob  Prince.  N.  W.  Ayer  &  Son  is 
Atlantic  agency. 

Carling's  beer,  through  Lang,  Fisher  & 
Stashower,  has  contracted  for  rights  to  the  77 
road  games  of  the  Cleveland  Indians  on  WXEL 
(TV)  that  city.  A  co-sponsor  was  under  con- 
sideration. Jim  Britt  and  Ken  Coleman  will 
handle  play-by-play,  with  Clay  Dopp  as  com- 
mercial director  and  baseball  supervisor.  The 
Indians  are  opposed  to  local  home  game  tele- 
vision. 

WERE  Cleveland  will  carry  all  games  on 
radio  direct  from  the  park,  with  Erin  Brew  and 
Chevrolet  Dealers  as  sponsors.  Jimmie  Dud- 
ley and  Ed  Edwards  are  announcers.  Cen- 
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BASEBALL  FEATURE  by  Chuck  Dressen,  manager  of  the  Oakland  Oaks,  to  be  spon- 
sored on  KPIX  (TV)  San  Francisco  by  Frank  Edwards  Co.,  is  signed  up  by  (I  to  r):  seated, 
Lou  Simon,  KPIX  sales  manager;  Mr.  Dressen;  George  Sundby,  Edwards'  sales-promo- 
tion auto  division  manager;  standing,  Carl  Christopher,  George  Taylor  Agency,-  Robert 
Edwards,  sponsor  vice  president;  Harry  Diner,  KPIX  salesman,  and  Bob  Fouts,  producer. 


tury  Food  Markets  will  sponsor  half  the  In- 
dians on  WBBW  Youngstown. 

WJBK  and  WJBK-TV  Detroit  will  cover 
the  Tigers,  simulcasting  wherever  indicated. 
The  schedule,  underwritten  jointly  by  Goebel 
Brewing  Co.,  through  Brooke,  Smith,  French 
&  Dorrance,  and  Speedway  Petroleum,  through 
W.  B.  Doner  &  Co.,  calls  for  35  home  con- 
tests on  video  and  seven  road  encounters,  pend- 
ing cable  clearance,  it  was  explained. 

Van  Patrick  and  Paul  (Dizzy)  Trout  will 
handle  play-by-play  and  color.  The  Tigers 
have  a  policy  of  no-night,  no-Sunday  and  no- 
holiday  television,  and  the  bulk  of  the  tele- 
casts will  be  on  Saturdays. 

WJBK-TV  will  feed  five  other  outlets, 
WJIM-TV  Lansing,  WNEM-TV  Bay  City, 
WWTV  (TV)  Cadillac,  WT AC-TV  Flint  and 
WKZO-TV  Kalamazoo,  all  Michigan.  WJBK 
radio  will  originate  for  33  stations  on  a  re- 
gional hookup,  all  in  Michigan  except  WTOL 
Toledo,  Ohio. 

Redlegs  Coverage 

In  Cincinnati,  where  the  Redlegs  last  year  op- 
posed night  baseball  tv,  WCOP-AM-FM-TV 
will  cover  baseball,  with  Burger  Brewing  Co. 
buying  the  entire  package,  through  Midland 
Adv.  Agency,  as  it  has  for  many  years. 

Waite  Hoyt  and  Bob  Gilmore  will  take  care 
of  descriptions,  simulcasting  in  some  instances. 
The  tv  slate  includes  weekdays,  Saturdays  and 
five  night  games.  WCPO-TV  also  will  feed 
WHIO-TV  Dayton  and  WSAZ-TV  Hunting- 
ton, W.  Va.  WCPO-FM  will  feed  over  30 
stations  in  Ohio,  Kentucky  and  Indiana. 

Lineups  also  have  been  set  for  Chicago. 

Four  advertisers  will  pick  up  the  check  for 
complete  home  and  away  coverage  of  the 
Chicago  White  Sox  and  Cubs,  with  provision 
for  local  sponsors  along  regional  network 
routes.  The  advertisers  are  Sinclair  Refining 
Co.,  General  Cigar  Co.  (White  Owls),  General 
Finance  Co.  and  Coca-Cola.  Bob  Elson  and 
Don  Wells  will  do  the  Sox  on  WCFL  and  Bert 
Wilson  and  Robert  Elston  the  Cubs  on  WIND, 
with  all  games  aired  district  or  live  on  the 
road. 

The  regional  hookups  comprise  36  stations 


for  Sox  and  24  for  the  Cubs,  the  latter's  hav- 
ing been  cut  down  because  of  the  relatively 
new  Milwaukee  Braves  franchise,  knocking 
out  some  Wisconsin  outlets.  The  Cubs  will  be 
aired  on  five  Iowa,  nine  Illinois  and  10  Indiana 
stations.  Sox  games  will  reach  listeners  in 
Indiana,  Wisconsin,  Illinois,  Michigan,  Iowa  and 
Nebraska. 

Co-Sponsors  for  Cubs 

Tv-wise  Liggett  &  Myers  (Chesterfields)  and 
Hamm  Brewing  Co.  will  co-sponsor  77  Cubs 
home  games  and  perhaps  55  Sox  local  games 
on  WGN-TV  Chicago,  with  Jack  Brickhouse 
and  Harry  Creighton  handling  commentary. 
The  White  Sox  club  does  not  permit  night 
telecasts. 

WGN-TV  Chicago  also  announced  the 
sponsor  lineup  for  baseball  adjacencies  cover- 
ing the  White  Sox  and  Cubs  telecasts.  The 
Leadoff  Man  show  was  purchased  by  H-A  Hair 
Arranger,  through  Schwimmer  &  Scott;  first 
half  of  the  Tenth  Inning  by  United  Airlines, 
through  N.  W.  Ayer  &  Son;  and  last  half  by 
Walgreen  Drug  Stores,  also  Schwimmer  & 
Scott.  Another  segment,  Batting  Practice,  also 
is  scheduled  with  Miles  Labs  as  sponsor. 
Agency  is  Geoffrey  Wade  Inc. 

Similar  adjacent  radio  shows  have  been  pur- 
chased around  the  White  Sox  games  on  WCFL 
and  WIND  Chicago,  though  details  have  not 
been  made  available. 

Midwest  Baseball  Network  will  number  ap- 
proximately 30  stations  for  Chicago  Cubs  base- 
ball broadcasts  this  year,  WIND  Chicago  indi- 
cated last  week.  Network  will  be  larger  despite 
dropping  of  Wisconsin  outlets,  with  stations 
committed  in  Illinois,  Indiana  and  Iowa,  ac- 
cording to  John  Carey,  commercial  manager. 
Milwaukee  Braves  games  will  be  aired  in  the 
dairy  state.  WIND  aired  Cubs'  exhibition  games 
Saturdays  and  Sundays  from  March  6. 

Meanwhile,  WLOL  Minneapolis  will  carry 
the  major  league  Game  of  the  Day  starting 
March  28  under  co-sponsorship  of  Glueks  beer 
and  Twin  City  Federal  Savings  &  Loan,  the 
station  has  announced.    Additionally,  WLOL 


will  carry  home  and  road  contests  of  the 
Minneapolis  Millers  minor  league  club. 

Miller  Brewing  Co.,  through  Mathisson  & 
Assoc.,  has  about  40  outlets  lined  up  for  com- 
plete radio  coverage  of  the  Milwaukee  Braves 
this  season.  WTMJ  and  WEMP  will  serve 
as  originating  stations,  with  Earl  Gillespie 
and  Blaine  Walsh  as  announcers.  Braves  cov- 
erage juts  into  Wisconsin,  including  some  parts 
hitherto  unreachable  until  the  Wisconsin  Class 
D  league  folded,  as  well  as  Michigan,  Minne- 
sota and  Iowa. 

Braves'  Tv  Policy 

The  Braves  have  a  no-tv  policy,  but  Miller 
had  negotiated  for  spring  baseball  telecasts 
under  ABC-TV's  Game  of  the  Week  program 
until  it  was  discovered  they  couldn't  beam  the 
intra-league  games  into  major  league  cities. 
Miller  sponsored  the  Sox-Phillies  game  March 
13  on  WOKY-TV  Milwaukee  until  the  game 
was  cut  off  in  the  third  inning,  at  the  same  time 
sponsoring  the  Braves-Yankees  on  radio  there. 

In  most  instances  of  reports  from  the  mid- 
western  major  league  clubs,  the  sponsor-an- 
nouncer-station lineup  has  already  been  under- 
way through  spring  exhibition  coverage. 

WHB-TV  Kansas  City  plans  to  televise  Satur- 
day home  games  of  the  local  American  Assn. 
Blues,  providing  it  can  muster  sufficient  sup- 
port for  its  1954  tv  booster  book  campaign, 
designed  to  stimulate  sale  of  general  admission 
tickets. 

The  drive,  announced  by  WHB  Sports  Direc- 
tor Larry  Ray  is  being  conducted  through  local 
services  such  as  American  Legion  and  clubs, 
with  books  sold  at  $5.50.  Similar  plan  has 
been  tried  in  other  cities,  notably  Atlanta  and 
Dallas-Fort  Worth.  It  was  suggested  by  the 
Blues  management  as  a  means  of  insuring  that 
tv  will  not  adversely  affect  Saturday  attend- 
ance. Mr.  Ray  will  provide  play-by-play  com- 
mentary as  he  also  does  on  WHB  radio. 

The  radio-tv  coverage  picture  of  Pacific  Coast 
League  baseball  play  rapidly  cleared  prior  to 
the  league  opening  tomorrow  (Tuesday). 

All  home  games  of  both  Hollywood  Stars 
and  Los  Angeles  Angels  are  jointly  sponsored 
by  Liggett  &  Myers  Tobacco  Co.  (Chester- 
fields), through  Cunningham  &  Walsh  Inc., 
New  York;  Eastside  Beer,  Los  Angeles,  through 
Warwick  &  Legler,  same  city;  and  Ford  dealers, 
through  J.  Walter  Thompson  Co.  [B»T,  Feb.  8]. 

KPIX  (TV)  San  Francisco  is  offering  12  Oak 
and  11  Seal  games  between  April  10  and  Sept. 
11;  Household  Finance  Co.,  San  Francisco,  is 
one  co-sponsor. 

No  sponsor  was  reported  last  week  for 
KPTV  (TV)  Portland  Beaver  games  and  it 
was  problematical  if  the  station  would  carry 
the  program. 

Saturday  Schedule 

Also  on  Saturdays,  ABC-TV's  Game  of  the 
Week,  for  Falstaff  Brewing  Corp.,  St.  Louis, 
will  be  on  KOY-TV  Phoenix,  KROD-TV  El 
Paso,  KJEO-TV  Fresno,  KGO-TV  San  Fran- 
cisco, KCCC-TV  Sacramento,  KBAK-TV 
Bakersfield,  KBTV  (TV)  Denver  and  KVOA- 
TV  Tucson.  Same  program  is  offered  coopera- 
tively on  KABC-TV  Hollywood  (H.  J.  Caruso, 
Dodge-Plymouth  dealer,  L.A.,  through  War- 
wick &  Legler,  main  sponsor),  and  KFMB-TV 
San  Diego.  Yet  unclosed  is  similar  coopera- 
tive deal  for  KEYT  (TV)  Santa  Barbara,  Calif. 

In  addition,  some  stations  are  offering  corol- 
lary interview  and  pre,  post  and  between-game 
programs.  The  list  includes  quarter  hour  KHJ- 
TV  Hollywood  Sports  Spotlite  film  series  be- 
tween Sunday  double-headers,  sponsored  alter- 
nately by  Wynn  Oil  Co.,  Azusa,  Calif.,  through 
BBDO  Los  Angeles,  and  Farmers  Insurance 
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Exchange,  Los  Angeles,  through  Factor-Breyer, 
same  city;  KHJ-TV  Baseball  Warm  Up,  yet 
unsold;  and  Scoreboard,  Knothole  Gang  and 
Dugout  Interviews,  KSAN-TV  San  Francisco, 
no  sponsors  reported, 

Lucky  Lager  Brewing  Co.,  San  Francisco, 
through  McCann-Erickson,  same  city,  looms 
as  largest  radio-tv  baseball  advertiser  on  Paci- 
fic Coast,  with  a  reported  budget  around  $500,- 
000,  supposedly  equal  to  last  year's.  Besides 
one-third  sponsorship  of  weekday  Oakland 
Oaks  games  on  KSAN-TV  San  Francisco, 
Lucky  Lager  will  support  most  of  KXL  Oak- 
land Oak  game  broadcasts,  KMPC  Hollywood 
Los  Angeles  Angels,  KFBK  Sacramento  Solons, 
KWJJ  Portland  Beavers  and  KSDO  San  Diego 
Padres  (last  with  Franco- American  Bakeries, 
San  Diego,  through  W.  E.  Long  Co.,  Chicago, 
and  Ford  Dealers  Assn.  of  San  Diego,  through 
J.  Walter  Thompson  Co.,  Los  Angeles.) 

In  addition,  Lucky  Lager  will  co-sponsor 
daily  re-creations  of  major  league  games  on 
KMPC  Hollywood,  KYA  San  Francisco,  KOL 
Seattle,  KPOA  Honolulu  and  KILA  Hilo, 
Hawaii,  and  is  reportedly  seeking  more  sta- 
tions for  such  programs. 

KYA  enters  its  fifth  year  of  re-created  major 
league  games.  Jock  Fernhead,  KYA  general 
manager,  confirmed  that  10  major  league  teams 
have  entered  into  agreements  for  broadcasting 
of  both  day  and  night  games  on  the  station, 
with  negotiations  underway  to  carry  games  of 
other  clubs.  KYA  and  Chicago  Cubs  recently 
made  an  out-of-court  settlement  of  minor  dis- 
agreement in  the  1953  contract  (see  story 
below). 

Other  baseball  sponsors  include  Seven-Up 
Bottling  Co.  of  Los  Angeles,  through  Mogge- 
Privett  Inc.,  same  city,  KFWB  Hollywood  Stars 
games;  and  Sicks'  Seattle  Brewing  and  Malting 
Co.  (Rainier  Beer),  Seattle,  through  Miller 
&  Co.,  same  city,  taking  first  half  of  season 
KSFO  San  Francisco  Seals  games  and  option- 
ing co-sponsorship  of  second  half,  with  guar- 
anteed continued  full  sponsorship  if  no  other 
advertiser  appears. 

KTVQ  (TV)  Oklahoma  City  will  carry  two 
games  of  the  local  club  each  week.  Some 
60,000  tickets  were  to  be  sold  before  the  season 
started  as  protection  to  the  club  but  sales  fell 
below  that  total.  Sponsoring  the  KTVQ  games 
are  Thrift-T-Wise  food  store,  with  narration  by 
Jack  Sherman,  KTVQ  sports  director. 

WHHM  Memphis  will  carry  136  games  of 
the  Yankees,  Dodgers  and  Giants  under  spon- 
sorship of  Nat  Buring  Packing  Co.,  a  $40,000 
package  signed  by  Cecil  K.  Beaver,  WHHM 
vice  president  and  general  manager.  George 
Mooney  will  handle  re-creation. 

Half  the  Cleveland  Indians  schedule  will  be 
sponsored  on  WBBW  Youngstown,  Ohio,  by 
-Century  Foods  Markets,  with  the  other  half 
sponsored  by  other  local  and  national  accounts. 

WQXI  Atlanta  has  exclusive  rights  to 
Cracker  games.  The  station  has  sponsored 
MBS  games  daily  for  three  years. 


Consent  Decree  Settles 
Cubs-KYA  Difference 

A  CONSENT  decree  acknowledging  the  right 
of  the  Chicago  Cubs  professional  baseball  team 
to  control  the  broadcast  of  its  home  games — in- 
cluding re-creation  broadcasts — was  signed  last 
week  by  KYA  San  Francisco. 

The  decree  was  signed  in  a  suit  brought  by 
the  Cubs  and  Mutual  charging  KYA  broad- 
cast re-creations  of  Cubs  games  in  1952  and 
1953  without  the  Cubs'  permission.    A  judg- 
ment for  $5,000  damages  also  was  entered 
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against  KYA.  (KYA  reported  last  week  the 
Cubs  were  among  major  league  clubs  signing 
for  station  broadcasts  this  season.  See  preced- 
ing story. ) 

The  case  was  brought  in  the  U.  S.  District 
Court  for  the  Northern  District  of  California, 
Southern  Division.  Mutual  carries  Cubs  games, 
along  with  those  of  other  major  league  teams, 
as  part  of  its  Game  of  the  Day  series,  under 
agreements  with  the  teams  involved. 

Under  the  consent  judgment  in  the  KY  A  case, 
which  Mutual  hailed  as  "a  significant  victory" 
in  the  battle  against  "unauthorized  broadcast- 
ing of  baseball  games,"  KYA  is  forbidden  to 
broadcast  without  the  Cubs'  written  permission 
any  details  of  any.  home  games  of  the  Cubs 
other  than  "the  score  at  the  end  of  each  half 
inning,  team  batteries  and  home  runs." 

The  same  applies  to  re-creations,  and  KYA 
also  is  barred  from  furnishing  such  informa- 
tion to  others,  and  from  getting  it  from  others, 
without  the  team's  consent. 

Further  Restrictions 

The  decree  also  enjoins  KYA  "from  advertis- 
ing, asserting  or  intimating,  expressly  or  other- 
wise, that  defendant  KYA  does  or  will  have 
the  right  to  furnish,  transmit,  communicate  or 
broadcast  any  report,  description,  account  or 
re-creation  of  any  home  game  of  the  plaintiff 
Chicago  club,  without  written  authorization  of 
the  Cubs,  which  contains  or  consists  of  more 
than  the  score  at  the  end  of  each  half  inning, 
team  batteries,  and  home  runs." 

The  station  also  is  barred  "from  intercepting, 
converting  or  otherwise  appropriating  and  using 
or  disposing  of  for  profit  any  radio  or  televi- 
sion broadcasts  authorized,  made,  distributed, 
produced  or  sponsored  by  either  of  the  plain- 
tiffs without  written  permission.  .  .  ." 

The  injunction  was  signed  by  Federal  Judge 
Louis  E.  Goodman. 


CONTRACT  for  the  largest  single  sched- 
ule ever  carried  on  WGR  Buffalo  is 
arranged  by  Jerry  Bess  (seated),  vice 
president  of  Frank  P.  Sawdon  Adver- 
tising Agency,  and  Nat  L.  Cohen, 
WGR  vice  president  in  charge  of  sales. 
Details  and  plans  for  the  schedule  in 
support  of  the  simultaneous  opening  of 
five  new  Robert  Hall  Clothes  stores  in 
Buffalo  was  worked  out  by  Don  Frost 
of  Free  &  Peters,  WGR  national  rep- 
resentative. Other  Robert  Hall  spot 
announcements  schedules  will  be  carried 
on  WBEN,  WEBR  and  WBNY,  all  Buffalo. 


Newman  Agency  Offers 
Billboard-Radio  Trade 

Los  Angeles  adman  gives  sta- 
tions space  on  his  billboards, 
the  stations  give  him  time, 
and  he  sells  the  time  to  a  client. 

RADIO  time  for  billboard  space  is  the  latest 
trade  gimmick  of  Ben  Allah  Newman,  Los  An- 
geles advertising  man.  In  the  Los  Angeles 
advertising  scene  for  over  30  years,  Mr.  New- 
man has  dealt  with  many  local  stations,  and 
they  emphasize  they  consider  his  operation 
ethical. 

In  the  current  deal,  Mr.  Newman  owns  and 
controls  a  number  of  billboards  in  the  Greater 
Los  Angeles  area.  He  exchanges  billboard 
space  with  stations  for  time,  which  in  turn  he 
sells  to  his  clients,  either  for  cash,  or  for  real 
estate,  merchandise  or  anything  of  value,  B«T 
learned. 

Radio  time  is  not  the  only  media  which  the 
Ben  Allah  Newman  Advertising  Service  seeks. 
At  least  two  Los  Angeles  newspapers  have 
exchanged  space  for  space,  and  the  classified 
advertisement  has  appeared  in  their  columns, 
"Radio  advertising  for  trade  for  what  of  value? 
Call   ." 

Stations  dealing  with  Mr.  Newman  empha- 
size they  have  complete  copy  control.  He  acts 
only  as  an  agent  to  line  up  clients  for  allotted 
radio  time.  One  station  executive  declared, 
"There's  nothing  wrong  with  his  copy." 

Sign  Directly 

Furthermore,  time  contracts  are  signed  di- 
rectly between  the  independents  and  Mr.  New- 
man's clients,  they  point  out,  allowing  stations 
one  more  control  over  advertising  content. 

Mr.  Newman's  clients  include  automobile 
dealers,  building  contractors,  real  estate  develop- 
ments, hotels  and  resorts.  In  the  past,  he  has 
dealt  extensively  with  due  bills,  exchanging 
them  for  radio  time,  another  station  man  re- 
vealed. At  least  one  station  used  them  to  en- 
tertain sponsors  at  a  Mexican  resort. 

At  present  two  stations,  KFWB  Hollywood 
and  KWKW  Pasadena,  are  engaged  in  the 
billboard  operation,  although  Mr.  Newman 
trades  elsewhere  as  he  develops  deals.  Asked 
the  extent  of  his  billing,  Mr.  Newman  refused 
to  divulge  the  information.  However,  one  sta- 
tion reported  it  had  made  "some  $2,000  in 
time  available  over  a  period." 

Still  another  executive  reported  his  station, 
a  local  independent,  had  not  renewed  its  ar- 
rangement with  the  Newman  service  because, 
"We  felt  it  conflicted  with  our  own  sales  crew 
and  normal  agency  channels." 

"But  there's  lots  worse  things  around  radio 
in  this  city  than  Ben  Allah  Newman,"  he  added. 

Toni  Purchases  NBC-TV 
Segment  With  Tony  Martin 

THE  TONI  Co.  has  completed  negotiations  for 
the  purchase  of  a  weekly  evening  quarter-hour 
segment  on  NBC-TV  with  singer  Tony  Martin. 
Announcement  of  the  39-week  contract  was  to 
be  made  this  past  Friday. 

Purchase  of  the  15-minute  period  (Mondays, 
7:30-45  p.m.  EST),  the  time  vacated  by  the 
Arthur  Murray  Party,  was  the  opening  gun  in 
Toni's  campaign  to  increase  its  radio-tv  prop- 
erties for  the  summer  season.  Addition  of  Mr. 
Martin  (effective  April  26)  gives  the  firm  five 
television  shows  plus  seven  radio  programs  it 
either  sponsors  or  on  which  it  alternates  spon- 
sorship. Mr.  Martin  will  do  two  shows  from 
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New  York  and  the  rest  from  Hollywood — all 
live. 

Also  in  the  negotiation  stage  last  Wednesday 
was  a  contract  for  a  half-hour  (Tuesdays,  8-8:30 
p.m.  EST)  on  NBC-TV  to  be  vacated  by  come- 
dian Milton  Berle  this  summer.  Toni  was  re- 
ported "in  negotiations"  for  the  time  block. 

The  firm,  which  about  a  year  ago  spent  in 
excess  of  $5  million  on  radio-tv,  is  spending 
"considerably  more"  in  1954.  Toni  sales  had 
their  best  year  in  1953,  it  was  noted. 

The  campaign  is  on  behalf  of  Toni's  various 
home  permanent  and  related  products — Toni, 
Bobbi,  White  Rain  Shampoo,  Tame  Creme 
Rinse,  and  Prom.  The  agencies  involved  are 
Tatham-Laird,  Leo  Burnett  and  Weiss  &  Geller. 
The  contract  for  Mr.  Martin  was  placed 
through  Tatham-Laird. 

Toni  is  slated  to  assume  weekly  sponsorship 
of  Arthur  Godfrey  and  His  Friends  (Wednes- 
days, 8-8:30  p.m.  EST)  in  June,  after  having 
carried  the  show  on  alternate  weeks  for  years. 

Brewing  Firm  Revises 
Radio  Ad  Plan 

VAN  MERRTTT  BREWING  Co.,  Burlington, 
Wis.,  has  revised  a  beer  distribution  project 
submitted  to  radio  stations  last  December  [B#T, 
Jan.  4].  In  a  letter  on  Van  Merritt  stationery, 
signed  by  Samuel  Glueck  as  account  executive 
of  Bozell  &  Jacobs,  Chicago  branch,  the 
brewery  offers  to  send  stations  a  "check  for 
$400  and  more  as  payment  in  advance  on 
every  case  of  Van  Merritt  beer  ordered  by  our 
distributor  in  your  primary  area." 

The  December  plan  proposed  to  involve 
stations  in  selection  of  Van  Merritt  distributors. 
The  new  plan  is  described  as  "a  cooperative 
arrangement  that  calls  for  your  carrying  out  a 
broadcasting  program  that  is  in  keeping  with 
your  selection  as  the  exclusive  station  in  your 
market." 

Arrangement  With  Stations 

Stations  are  to  be  paid  25  cents  for  each 
case  the  local  Van  Merritt  distributor  orders, 
minus  1 5  %  for  the  agency.  This  may  be  cut  to 
12V2  cents  later,  according  to  Mr.  Glueck's 
letter.  He  explains  that  when  a  distributor  is 
named  in  the  area,  the  station  initiates  its  Van 
Merritt  program,  using  up  to  10  announcements 
per  day  plus  one  or  more  sports  and  news 
periods  across  the  board. 

Announcement  letters  would  be  mailed  to 
chain  stores,  drug  stores,  taverns,  package 
stores,  restaurants  and  other  outlets.  Mr. 
Glueck  offers  this  suggestion: 

"This  letter  (or  any  special  mailing  that 
you  may  decide  on  to  accomplish  this  pur- 
pose) would  play  up  the  EQUIVALENT 
expenditure  that  Van  Merritt  was  making 
on  your  station.  In  other  words,  your 
mailing  would  emphasize  the  'rate  card 
rates'  of  the  Van  Merritt  program  ...  in- 
dicate the  total  equivalent  investment  that 
Van  Merritt  had  contracted  for  during  the 
indicated  period  of  cooperation." 
Mr.  Glueck  adds  that  the  25-cent  allowance 
is  double  the  usual  brewery  advertising  quota. 


O'Keefe  Joins  S&S  Agency 

J.  F.  O'KEEFE  JR.,  director  of  sales  and  ad- 
vertising for  Red  Dot  Foods  Inc.,  Madison, 
Wis.,  has  been  named  merchandising  director 
of  Schwimmer  &  Scott  Inc.,  Chicago  advertis- 
ing agency,  Jack  Scott,  S&S  president,  said  last 
week.  He  said  the  move  was  made  to  provide 
clients  with  better  merchandising  service.  Mr. 
O'Keefe  will  continue  handling  Red  Dot  ad- 
vertising and  merchandising  in  his  new  position. 


PRODUCT  MANAGERS  of  Vick  Chemical  Co.  were  guests  at  Station  Representatives 
Assn.'s  Crusade  for  Spot  Radio  clinic  at  New  York's  Biltmore  Hotel.  L  to  r:  seated— 
T.  F.  Flanagan,  SRA  managing  director;  Mort  Bassett,  John  Blair  &  Co.,  and  Thomas 
Poole,  Frank  Davies,  Clark  Carter  and  Edward  Gellert,  all  of  Vick;  standing— Reg 
Rollinson,  Crusade  general  manager;  Tom  Campbell,  Branham  Co.;  Jack  Thompson, 
Free  &  Peters;  James  Turck,  Weed  &  Co.;  Robert  Fenner,  Vick;  Frank  Fitzpatrick, 
The  Katz  Agency;  Art  McCoy,  Avery-Knodel  Inc.;  Reynolds  Moore,  Vick,  and  Byron 
Goodel,  Robert  Meeker  Assoc. 


March  1953,  Paul  M.  Hahn,  president,  told 
the  annual  stockholders  meeting  last  week  in 
Flemington,  N.  J.  He  said  exact  figures  are 
not  yet  available. 

In  answer  to  a  stockholder's  question  about 
filter-tip  cigarettes,  Mr.  Hahn  said  that  for  sucfi 
a  cigarette  to  give  the  consumer  what  it  prom- 
ises, it  must  "filter  the  smoke  effectively  and  do 
so  without  sacrifice  of  the  taste  and  the  flavor 
that  makes  smoking  a  pleasure."  He  said  the 
company  is  actively  engaged  in  working  on  the 
development  of  such  a  filter-tip  cigarette. 

All  directors  of  the  company  were  elected. 


SPOT  NEW  BUSINESS 

Standard  Oil  Co.  (of  Indiana)  and  Kraft  Foods 
Co.,  Chicago,  using  commercials  on  radio-tv 
shows  and  announcements  to  publicize  new 
Red  Crown  gasoline  and  vegetable  oil,  respec- 
tively. Standard  will  air  messages  on  30  radio 
and  10  tv  outlets  in  Midwest.  Kraft  to  utilize 
Kraft  Television  Theatre  on  ABC  and  NBC  tv 
networks  and  The  Great  Gildersleeve  on  NBC 
Radio  to  promote  products.  No  extra  expendi- 
tures involved. 

Television  Screen  Productions,  N.  Y.,  announces 
it  has  completed  a  series  of  20-second  film 
commercials  for  the  American  Legion  Auxiliary 
for  use  on  tv  stations  before  Memorial  Day. 
This  marks  the  third  year  that  TSP  has  pro- 
duced the  commercial  for  the  campaign. 

Albers  Milling  Co.,  L.  A.  (Friskies  dog  foods), 
starts  five  weekly,  five-minute  segments  of 
KNXT  (TV)  Weatherman  and  weekly  15  min- 
utes of  Rocky  Jones,  Space  Ranger  on  KNXT 
(TV)  Hollywood  for  52  weeks  from  April  25. 
Firm  continues  its  national  radio-tv  spot  sched- 
ules and  quarter-hour  participation  in  Sunday 
Newsdesk  on  23  CPRN  stations.  Agency: 
Erwin,  Wasey  &  Co.,  L.  A. 

NETWORK  NEW  BUSINESS 

Adolph's  Ltd.  (Adolph's  meat  tenderizer)  to 
sponsor  10-10:15  a.m.  segment  of  Arthur  God- 
frey Time  (CBS,  radio  and  tv,  Mon.-Thurs. 
and  CBS  Radio  Fri.,  10-11:30  a.m.)  on  alternate 
Fridays,  effective  last  week.  Agency:  Erwin, 
Wasey  &  Co.,  L.  A. 

Packard  Dealers  will  sponsor  The  Packard  Pro- 
gram Starring  Martha  Wright  on  ABC-TV, 
Sundays,  9:15-9:30  p.m.,  for  52  weeks,  start- 
ing April  18.  Agency:  Maxon  Inc.,  N.  Y. 


Hardware  Promotion  Gives 
Radio  Half  Its  Budget 

RADIO — 624  spots  on  16  stations  in  14  mar- 
kets—gets half  the  $7,000  budget  for  a  local- 
level  promotion  in  western  Washington  State 
for  National  Hardware  Week,  April  16-24. 
Wholesaler  Schwabacher  Hardware  Co.,  Seattle, 
is  sponsoring  the  promotion,  with  Keene  & 
Keene,  that  city,  as  agency. 

Radio  and  television  stations  included  in  the 
hardware  promotion  are  KWLK  Longview, 
KELA  Centralia-Chehalis,  KAPA  Raymond, 
KTAC  Tacoma,  KGY  Olympia,  KIMA  Yak- 
ima, KBKW  Aberdeen,  KOMW  Omak,  KONP 
Port  Angeles,  KPQ  Wenatchee,  KPUG  Belling- 
ham,  KBRC  Mt.  Vernon,  and  KING-AM-TV, 
KJR,  KOL  and  KAYO  Seattle. 


Mortimer  New  President 
Of  General  Foods  Corp. 

CHARLES  G.  MORTIMER,  executive  vice 
president  of  General  Foods  Corp.  for  the  last 
two  years  and  associated  with  the  company 
since  1928  in  various 
executive  capacities 
in  advertising  and 
marketing  functions, 
was  elected  president 
and  chief  executive 
officer  of  the  com- 
pany at  a  meeting  of 
the  board  of  direc- 
tors in  New  York 
last  Wednesday. 

Mr.  Mortimer  suc- 
ceeds Austin  S.  In- 
gleheart, who  was 
elected  chairman  of 
the  board,  replacing 
Clarence  Francis,  who  is  retiring  in  line  with 
the  company's  retirement  policy.  Mr.  Morti- 
mer has  been  the  company's  chief  operating 
officer  for  the  past  two  years,  working  closely 
with  Messrs.  Francis  and  Ingleheart  in  over-all 
management  of  the  firm. 


MR.  MORTIMER 


American  Tobacco  Sales 
Register  Gains  For  '54 

MARCH  sales  of  the  American  Tobacco  Co., 
both  in  dollars  and  in  unit  volume,  are  estimated 
to  be  "substantially  higher"  this  year  than  in 
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CBS-TV  FILM  SALES  EXPANDS  FUNCTIONS 


Plans  to  increase  merchandis- 
ing and  publicity,  and  ar- 
rangements for  co-production 
of  feature  films  are  announced 
by  Leslie  Harris. 

IN  an  attempt  to  help  television  station  owners 
solve  their  film  problems,  CBS-TV  Film  Sales  is 
expanding  its  merchandising  department  effec- 
tive immediately,  increasing  its  publicity  staff 
and  entering  into  co-production  arrangements 
for  feature  films,  Leslie  Harris,  vice  president 
and  general  manager,  told  B«T  last  week. 

To  help  stations  promote  CBS-TV  films,  the 
present  merchandising  staff  will  be  increased, 
by  at  least  three  per- 
sons. A  substantial 
increase  in  promo- 
tion pieces  such  as 
point-of-sale  dis- 
plays, counter  dis- 
plays at  super  mar- 
kets, etc.,  also  is 
planned,  in  addition 
to  the  car  cards  and 
bumper  strip  give- 
aways already  being 
sent  to  the  stations. 
The  distributing  di- 
vision also  plans  to 
hire  one  man  whose 
job  will  be  to  travel  from  station  to  station  to 
help  in  merchandising  CBS-TV  films  on  a  local 
level. 

The  publicity  staff  will  be  increased  and  here 
too  the  film  company  plans  to  hire  at  least 
one  man  who  will  be  on  the  road  constantly 
to  work  with  stations  on  publicity. 

The  motion  picture  publicity  technique  of 
employing  publicity  and  promotion  from  nego- 
tiation with  stars,  writers  and  producers  on  the 
program  to  the  ultimate  conclusion  and  dis- 
tribution, will  be  lifted  and  adapted  for  tele- 
vision films,  Mr.  Harris  said. 

$5  Million  For  Feature  Film 

Approximately  $5  million  has  been  set  aside 
for  co-production  of  feature  films  this  summer, 
bringing  CBS-TV  Film  Sales  into  the  feature 
film  syndication  field.  Two  productions  have 
already  been  selected.  The  first  is  a  half-hour 
dramatic  radio  property  entitled  The  Whistler 
owned  by  the  CBS  which  will  be  adapted  for 
39  films.  Negotiations  are  underway  with  sev- 
eral stars,  among  them  Teresa  Wright,  to  play 
the  lead  on  the  show.  Another  property  to 
be  filmed  will  be  an  adventure  series.  Soldier 
of  Fortune  starring  George  Sanders.  CBS- 
TV  Film  Sales  will  provide  the  property,  writer 
and  star  but  will  hire  outside  producers  for 


MR.  HARRIS 


'Hero'  Sells  Crisco 

CUT  RATE  Super  Markets  of  Johnson 
City,  Tenn.,  which  sponsors  My  Hero  on 
WJHL-TV  there,  wrote  the  station  a 
letter  praising  the  effectiveness  of  its 
advertising  on  the  show,  according  to 
Official  Films  Inc.,  New  York,  producer 
of  the  film  series.  It  said:  ".  .  .  We  have 
had  numerous  compliments  .  .  .  regarding 
the  program.  The  effectiveness  of  this 
type  of  advertising  is  shown  in  the  re- 
sponse we  have  had  to  our  'Tele-Specials.' 
In  the  two-day  period  immediately  fol- 
lowing the  program  we  sold  over  900 
3-lb.  cans  of  Crisco  and  more  than  dou- 
bled our  sale  of  Borden's  Biscuits." 


the  features.  Among  such  producers,  negotia- 
tions are  now  underway  with  Desilu  (/  Love 
Lucy)  and  Don  Sharpe  as  well  as  others. 

The  film  company  also  plans  to  give  the 
stations  a  balanced  programming  schedule,  Mr. 
Harris  said:  "We  will  not  only  provide  'enter- 
tainment' shows  but  in  addition  are  planning 
service  shows,  among  them  a  woman's  show 
with  Margaret  Arlen,  a  cooking  show  and  a 
variety  musical  program." 

Arrangements  to  add  a  series  of  25  cartoons 
produced  by  J.  Arthur  Rank,  British  film  maker, 
are  virtually  complete,  he  reported. 

The  firm  also  plans  to  distribute  its  pro- 
grams in  Great  Britain  and  Mexico,  Cuba  and 
other  Spanish  speaking  countries  for  use  on 
television  stations  and  in  theatres. 

A  clinic  which  had  been  scheduled  last  week 
for  CBS-TV  Film  Sales  personnel  has  been 
postponed  to  late  May  or  June. 


TPA  Releases  Plans 
For  Greater  Output 

The  film  production-distribu- 
tion firm  announces  it  will 
have  nine  film  series,  financed 
for  $8  million,  on  the  air  by 
the  first  of  next  year. 

A  STEPPED  up  program  of  activity  by  Tele- 
vision Programs  of  America  was  announced 
at  a  news  conference  in  New  York  last  week 
by  Milton  Gordon,  president,  who  said  TPA 
will  have  nine  filmed  properties,  financed  for 
an  estimated  $8  million,  on  the  air  by  Jan. 
1,  1955. 

The  company,  Mr.  Gordon  said,  was 
launched  by  the  Ramar  of  the  Jungle  series, 
which  was  released  last  September.  Since 
that  date,  TPA  has  released  Your  Star  Show- 
case, with  Edward  Arnold  as  host,  and  28 
feature  films  produced  by  Edward  Small. 

Production  Panorama 

Future  plans,  Mr.  Gordon  continued,  in- 
clude an  EUery  Queen  series,  which  is  in  pro- 
duction in  Hollywood,  with  the  first  13  films 
completed;  Halls  of  Ivy,  which  will  go  before 
the  cameras  April  19  [B»T,  April  5];  Lassie 
series  scheduled  to  start  production  May  19: 


Captain  Gallant  of  the  Foreign  Legion,  starring 
Buster  Crabbe,  which  is  being  filmed  on  loca- 
tion in  Africa;  and  The  Family  Next  Door  and 
Secret  Files  of  the  French  Police,  which  will  go 
into  production  this  summer. 

In  line  with  TPA's  expanded  production  and 
distribution  schedule,  Michael  Sillerman,  ex- 
ecutive vice  president  in  charge  of  sales,  an- 
nounced that  the  sales  staff  will  be  increased 
from  35  to  50  by  the  end  of  the  year. 

Mr.  Gordon  noted  the  nine  serials  are  "al- 
most equally  divided  between  those  owned 
by  TPA,  those  in  which  we  are  co-producers 
and  those  where  we  are  distributing  for  inde- 
pendent producers." 


Italian  Film  Export 

To  Buy  U.  S.  Kinescopes 

APPOINTMENT  of  Italian  Film  Export,  New 
York,  as  official  American  representative  of  Ra- 
dio Audizione  Italiane,  government-sponsored 
radio-television  organization,  was  announced 
last  week  by  Ralph  Serpe,  director  of  IFE's 
television  and  co-production  department. 

On  behalf  of  RAI,  IFE  is  authorized  to  ar- 
range for  the  purchase  of  U.  S.  tv  film  material, 
scripts  and  story  ideas;  negotiation  of  term  con- 
tracts for  writers  and  directors;  initiation  of  co- 
production  transactions  for  tv  film  packages  de- 
signed for  exhibition  in  both  countries. 

Mr.  Serpe  announced  he  is  immediately  in- 
terested in  acquiring  kinescopes  of  outstanding 
tv  shows,  which  will  be  dubbed  into  Italian  in 
Rome.  He  said  he  already  has  completed  ne- 
gotiations for  Ramar  of  the  Jungle  tv  filmed 
series  from  Arrow  Products  and  for  a  package 
of  52  short  subjects  from  Encyclopedia  Britan- 
nica.  Work  has  begun,  Mr.  Serpe  said,  on  the 
simultaneous  production  of  a  39-episode  tv  film 
package  and  a  feature-length  film  based  on  "The 
Three  Musketeers,"  which  will  be  produced 
jointly  by  Thetis  Films  of  Italy  and  Bob  Gold- 
stein. 


Bonanza  Signs  Beebe 

BONANZA  Products,  Hollywood,  has  signed 
Lucius  Beebe,  writer  and  raconteur,  to  appear 
as  narrator-host  in  a  new  half-hour  tv  filmed 
series,  Tales  of  Virginia  City,  which  will  be 
based  on  stories  in  the  files  of  the  Territorial 
Enterprise,  published  in  Virginia  City,  Nev. 
Bonanza  Products  was  formed  by  producer 
Frank  Rosenberg  and  writer  Sam  S.  Taylor. 


ANTICIPATING  with  pleasure  the  start  of  production  this  month  on  Halls  of  Ivy, 
$2,000,000  per  year  half-hour  film  series  to  be  distributed  by  Television  Programs 
of  America,  are  (I  to  r)  Leon  Fromkess,  executive  producer;  William  Frye,  producer; 
Benita  and  Ronald  Colman,  co-stars  who  will  recreate  their  radio  roles;  and  Richard 
Miller,  TPA  public  relations  director. 


Page  32    •    April  12,  1954 


Broadcasting 


Telecasting 


MULTI-MILLION  DOLLAR  contract  signifying  entry  of  Walt  Disney  Productions  into  tv 
is  signed  with  ABC-TV  by  Mr.  Disney,  as  (I  to  r)  Robert  E.  Kinter,  ABC  president; 
Sidney  M.  Markley,  ABC  vice  president  and  Roy  O.  Disney,  president  of  Walt  Disney 
Productions,  prepare  to  affix  their  signatures  to  the  document.  Most  immediate  of  the 
contract  stipulations  is  the  production  of  26  hour-long  tv  programs  by  the  18-time 
"Oscar"  winner,  which  will  be  telecast  by  ABC-TV  starting  in  October. 


ABCs  Rights  to  Disney 
Films  Limited  to  Tv 

ONLY  insofar  as  tv  is  concerned  does  ABC 
have  first  "turn  down"  rights  to  Disney  filmed 
products,  declared  Roy  Disney,  referring  to 
the  seven-year  contract  between  Walt  Disney 
Productions  and  ABC-TV  [B*T,  April  5]  which 
since  has  been  approved  by  both  boards. 

"As  there  isn't  the  money  in  tv  that  there 
is  in  theatrical  distribution,  television  will  be 
tailored  around  us  to  serve  our  motion  pic- 
ture program,"  the  Disney  firm  president  said. 

Disney  will  produce  a  minimum  of  26  hour- 
long  tv  programs  annually  for  ABC-TV.  A 
studio  spokesman  revealed  the  possibility  of 
feature  film  footage  being  incorporated  into  the 
tv  films.  For  example,  he  suggested  a  footage 
shot  of  the  filming  of  "20,000  Leagues  Under 
the  Sea,"  upcoming  theatrical  release,  as  a  po- 
tential format  for  a  tv  program  to  demonstrate 
behind-the-scenes  facets  of  production. 

Thus,  Mr.  Disney  emphasized,  any  use  of 
theatrical  footage  would  be  as  a  "selling  gim- 
mick or  trailer." 


Ziv  Makes  Three  Lives' 
Available  to  Military 

COINCIDENTAL  with  news  of  the  hydrogen 
bomb,  Ziv  Television  Programs  Inc.  reported 
last  week  that,  after  requests,  reprints  of  /  Led 
Three  Lives  tv  films  dealing  with  Communist 
infiltration  of  civil  defense  groups  and  sabotage 
training  have  been  made  available  free  to  three 
defense  organizations. 

The  requests  were  from  Lt.  Col.  Roderick  L. 
Francis,  chief,  Installations  Security  Division, 
the  Air  Provost  Marshal,  the  Inspector  General, 
Washington;  Maj.  Jerome  G.  Schweickert,  de- 
tachment commander,  Detachment  No.  5, 
4670th  Ground  Observer  Squadron,  Pittsburgh, 
and  Lt.  Elliot  H.  Miller,  PIO,  Headquarters, 
31st  Air  Division,  St.  Paul.  John  Sinn,  presi- 
dent of  Ziv-Tv,  said  the  copies  are  being  made 
available  at  no  cost  since  the  films  are  to  be 
used  for  indoctrination  and  enlistment  purposes. 

The  series  currently  is  carried  in  137  cities, 
with  latest  sales  in  1 1  markets. 


Hillbilly  Series  in  Color 
Announced  by  Official  Films 

PLANS  to  produce  and  distribute  a  half-hour 
hillbilly  variety  show  filmed  in  color  for  re- 
gional and  local  sponsorship  were  announced 
last  week  by  Herman  Rush,  vice  president  of 
Official  Films  Inc.  Mr.  Rush  said  that  "more 
than  %2Vi  million  is  involved  in  the  deal  over 
the  next  few  years." 

The  series  is  being  produced  for  Official  Films 
by  Connie  B.  Gay,  hillbilly  impressario  of  Town 
and  Country  Time,  transcribed  radio  program. 
Mr.  Gay  will  produce  52  half-hour  films  at  the 
Byron  Inc.  studios  in  Washington.  Mr.  Rush 
said  that  the  first  26  programs  are  nearing  com- 
pletion, and  the  series  will  be  made  available 
starting  June  1. 


WDSU-TV  Joins  Vitapix 

WDSU-TV  New  Orleans  has  joined  the  roster 
of  stockholder  stations  of  Vitapix  Corp.,  ac- 
cording to  a  joint  announcement  made  last 
Monday  by  Frank  E.  Mullen,  Vitapix  president, 
and  Robert  D.  Swezey,  executive  vice  president 
and  general  manager  of  the  station.  The  addi- 
tion of  WDSU-TV  raises  the  number  of  Vitapix 
member  stations  to  almost  50. 


Official  Films  Ups 
Rush,  Adds  Jaffe 

HERMAN  RUSH,  vice  president  in  charge  of. 
film  syndication  for  Official  Films,  New  York, 
has  been  elevated  to  assist  President  Harold 
Hackett  in  nation-wide  administration  of  the 
firm,  it  was  announced  last  week. 

In  another  executive  change,  Herb  Jaffe, 
eastern  sales  manager  of  Motion  Pictures  for 
Television,  has  been  appointed  director  of 
sales  for  Official  Films  and  will  assume  his 
new  duties  on  April  19.  Mr.  Jaffe  was  with 
MCA  for  four  years  before  he  moved  to 
MPTV. 

Verne  Benke.  assistant  eastern  sales  manager 
for  MPTV,  has  been  promoted  to  eastern  sales 
manager,  succeeding  Mr.  Jaffe.  Mr.  Benke, 
with  CBS-TV  Spot  Sales  since  1950,  joined 
MPTV  last  November. 


FILM  SALES 

WSTV-TV  Steubenville,  Ohio,  has  acquired  mul- 
tiple-run rights  over  15-month  period  to  51 
western  features  from  Louis  Weiss  &  Co.,  Los 
Angeles.  Distribution  firm  also  reports  WSLI- 
TV  Jackson,  Miss.,  has  contracted  for  double- 
run  rights  to  26-half-hour  Craig  Kennedy 
Criminologist  and  52  western  features,  starting 
May  18. 

George  Bagnall  &  Assoc.,  Beverly  Hills,  have 
closed  three  deals  on  product  recently  acquired 
from  Consolidated  Television  Sales.  KVAL-TV 
Eugene,  Ore.,  starts  the  first  of  37  Hollywood 
Half -Hour  films,  April  21;  WGN-TV  Chicago 
acquired  Front  Page  Detective  series  of  39  half- 
hour  films  plus  Hollywood  Half-Hour;  KGO- 
TV  San  Francisco  contracted  for  Front  Page 
Detective. 

Washington  Power  Co.  buys  Tv  Kitchen  on 
KHQ-TV  Spokane.   Arkansas  Power  &  Light 

Co.  takes  the  same  program  on  KARK-TV 


Little  Rock.  Agencies:  Devine  &  Brassard  and 
S.  M.  Brooks,  respectively.  Series  is  being 
produced  by  Kling  Studios  Inc. 

FILM  DISTRIBUTION 
Screen  Gems  Inc.  takes  over  distribution  of  44 
Fireside  Theatre  half-hour  tv  films  on  a  re- 
run basis,  starting  next  December.  Firm  will 
get  the  product  after  each  13-week  cycle  has 
been  telecast  by  NBC-TV.  Series,  produced 
and  directed  by  Frank  Wisbar,  is  currently  syn- 
dicated by  Ziv  Television  Programs. 

Interstate  Television  Corp.,  Hollywood,  has 
been  named  national  distributor  of  "The  Little 
Rascals,"  a  group  of  more  than  100  comedy 
films  produced  by  Hal  Roach  under  "Our 
Gang"  title,  tv  rights  to  which  are  owned  by 
Clinton  Pictures  Corp.  Operating  under  a  flex- 
ible sales  policy,  the  films,  according  to  G. 
Ralph  Branton,  Interstate  president,  will  be 
offered  on  both  a  rental  and  station  retention 
plan.  Firm's  current  expansion  program  has 
resulted  in  opening  five  new  branch  offices. 
Chicago:  1250  S.  Wabash  Ave.,  headed  by 
Rex  Gay;  Atlanta:  Room  401  Georgia  Savings 
Bank  Bldg.,  Richard  Ostrander;  Detroit:  2310 
Cass  Ave..  Robert  Miller;  Des  Moines:  1115 
High  St.,  J.  Rubin;  Dallas:  304  S.  Harwood  St. 

FILM  PRODUCTION 
Ziv  Television  Programs  Inc.,  Hollywood,  is 
integrating  shooting  schedule  of  Mr.  District 
Attorney  with  filming  of  commercials  for  par- 
ticipating sponsors.  Series'  star  David  Brian 
has  completed  20  filmed  spots. 

Gross-Krasne  Inc.,  Hollywood,  is  filming  12  tv 
commercials  for  Lever  Bros.  (Rinso).  according 
to  Vernon  Clark,  G-K  vice  president  in  charge 
of  commercials.  Assisting  in  the  production 
are  Howard  Connell  and  Frank  Brandt,  vice 
president-director  of  radio-tv  and  manager  of 
radio-tv,  respectively,  for  Hewitt,  Ogilvy.  Ben- 
son &  Mather  Inc.,  New  York. 


Broadcasting    •  Telecasting 


April  12,  1954    •    Page  33 


GOVERNMENT 


GIVEAWAYS  NOT  LOTTERIES,  ACCORDING 
TO  U.  S.  SUPREME  COURT  RULING 

In  an  8-0  decision,  the  High  Court  turns  down  an  FCC  appeal  of  a 
lower  court  ruling  that  one  of  the  Commission's  key  lottery  provi- 
sions was  invalid.  FCC  found  to  have  exceeded  its  authority. 


[For  the  full  text  of  the  decision,  see  For 
The  Record,  page  122.] 

THE  FCC  was  stretching  things  when  it  at- 
tempted to  rule  that  giveaway  programs  are 
lotteries,  the  U.  S.  Supreme  Court  in  effect 
said  last  week. 

By  an  8-0  ruling,  the  Court  turned  down  an 
FCC  appeal  from  a  1953  three-judge  special 
New  York  court  decision  holding  that  one  of 
the  Commission's  key  provisions  in  its  lottery 
regulations  was  invalid. 

Associate  Justice  William  O.  Douglas,  who 
took  part  in  oral  argument  early  in  February 
[B©T,  Feb.  8],  did  not  participate  in  the 
decision. 

The  Supreme  Court  decision,  written  by 
Chief  Justice  Earl  Warren,  found  that  the  FCC 
exceeded  its  authority  in  attempting  to  define 
listening  to  a  radio  program  or  watching  a 
tv  show  as  a  "consideration"  in  the  meaning 
of  the  lottery  statute. 

Previous  court  decisions  have  held  that  "con- 
sideration" means  something  of  value,  Chief 
Justice  Warren  said.  In  fact,  he  pointed  out, 
in  the  one  court  case  involving  a  radio  give- 
away program  (Clef  Inc.  v.  Peoria  Broadcasting 
Co.,  Circuit  Court  of  Appeals,  Peoria,  111., 
1939),  the  court  affirmatively  found  that  listen- 
ing to  a  giveaway  program  was  not  "considera- 
tion" within  the  sense  of  the  lottery  statute. 

Justice,  Post  Office  Rulings 

The  Chief  Justice  also  pointed  to  Post 
Office  and  Justice  Dept.  rulings  which  involved 
giveaway  programs  as  contrary  to  the  FCC's 
position. 

The  Post  Office,  he  said,  has  ruled  that  ad- 
vertising circulars  concerning  giveaway  pro- 
grams can  be  mailed  and  do  not  violate  lottery 
laws. 

The  Justice  Dept.,  he  said,  had  refused  FCC 
requests  to  prosecute  broadcasters  and  adver- 
tisers of  giveaway  programs.  He  noted  the 
Justice  Dept.  refused  to  join  the  FCC  in  ap- 
pealing the  lower  court's  decision. 

Congress  also  has  failed  to  legislate  against 
such  programs,  although  FCC  requested  such 
legislation,  the  Chief  Justice  said. 

"The  Commission  now  seeks  to  accomplish 
the  same  result  through  agency  regulations," 
Mr.  Warren  said.  "In  doing  so,  the  Commis- 
sion has  over-stepped  the  boundaries  of  inter- 


pretation and  hence  has  exceeded  its  rule- 
making power.  Regardless  of  the  doubts 
held  by  the  Commission  and  others  as  to  the 
social  value  of  the  programs  here  under  con- 
sideration, such  administrative  expansion  of 
Sec.  1304  does  not  provide  the  remedy." 

In  affirming  the  lower  court's  ruling,  the 
Supreme  Court  did  not  take  notice  of  that 
part  of  the  decision  which  held  that  the  pro- 
vision involving  giveaway  programs  also  vio- 


ABC  hailed  the  U.  S.  Supreme  Court's  give- 
away decision  last  week  as  "a  good  one,"  but 
said  it  would  not  affect  ABC  programming. 

NBC  spokesmen  said  they  were  "delighted," 
but  the  network  had  no  additional  comment  late 
last  week. 

Other  networks  which  fought  FCC's  plan 
to  ban  giveaway  programs  declined  to  com- 
ment formally  on  the  decision,  but  officials 
privately  tended  to  agree  with  the  ABC  view 
that  present  network  programming  would  not 
be  changed  as  a  result. 

"The  American  Broadcasting  Co.'s  program- 
ming will  not  be  affected  by  the  decision  since 
we  still  plan  to  be  guided  by  ABC  policy  which 
was  upheld  in  this  opinion,"  the  ABC  state- 
ment said.  "The  question  of  consideration  has 
never  been  a  major  problem  to  ABC  because 
this  company  has  a  policy  against  broadcasting 
programs  wherein  the  selection  of  the  winner 
of  a  prize  from  among  the  other  participants 
is  based  on  chance.  This  policy  will  continue 
in  force  and  all  programs  involving  the  award- 
ing of  prizes  will  continue  to  be  as  carefully 
scrutinized  as  they  have  been  in  the  past. 

"ABC  has  a  responsibility  to  the  public  at 
large  and  the  public  is  going  to  voice  its  ap- 
proval or  disapproval  of  programming." 

Although  the  decision  was  praised  in  net- 
work circles,  some  attorneys  who  participated 
in  the  case  expressed  disappointment  that  the 
court,  while  knocking  down  the  rules  FCC  had 
offered,  nevertheless  upheld  the  Commission's 
right  to  issue  regulations  on  the  lottery  ques- 
tion. Network  attorneys  had  argued  that  the 
rules  not  only  wrongly  interpreted  the  lottery 
law,  but  also  that,  since  the  law  is  contained 
in  the  penal  codes,  enforcement  should  be  left 
to  the  Justice  Dept.,  not  the  FCC. 

Phone  Giveaways  Declining 

In  voicing  belief  that  the  decision  will  not 
bring  out  a  spate  of  new  giveaway  programs 
on  the  networks,  officials  pointed  out  that  the 
number  of  such  shows  employing  telephone 
calls — the  type  at  which  the  rules  were  aimed 
— has  been  on  the  decline  for  some  time.  CBS 
Radio,  for  one,  does  not  have  a  single  tele- 
phone giveaway  program,  a  spokesman  noted. 
On  the  other  hand,  it  was  pointed  out,  local 
station  giveaways  appear  to  be  continuing  to 
enjoy  wide  use  and  popularity. 

In  Chicago,  Walter  Schwimmer,  president 
of  Walter  Schwimmer  Productions  &  Radio 
Features  Inc.,  whose  Tello-Test  telephone  quiz 
package  was  the  immediate  test  case,  expressed 
gratification  with  the  high  court's  decision. 

"I  am  naturally  delighted  with  the  decision 


lated  the  anti-censorship  sections  of  the  Com- 
munications Act  and  the  First  Amendment. 

The  case  (Nos.  117,  118,  119)  involved  reg- 
ulations drawn  by  the  FCC  in  1949  spelling 
out  what  it  considered  illegal  under  Sec.  1304 
of  the  U.  S.  Code.  Sec.  1304  prohibits  the 
broadcasting  of  lotteries.  Among  the  provisions 
was  one  concerning  telephone  programs.  The 
rules  were  attacked  in  their  entirety  by  ABC, 
CBS  and  NBC.  A  New  York  special  court 
ruled,  2  to  1,  that  the  regulations  were  within 
the  province  of  the  FCC,  but  that  the  sections 
applying  to  telephone  giveaway  programs  were 
illegal  [B»T,  Feb.  9,  1953].  ' 

Pending  adjudication  of  the  case,  the  FCC 
stayed  the  effectiveness  of  the  regulations.  It 
is  presumed  that  with  last  week's  Supreme 
Court  decision,  the  Commission  will  revise 
the  rules  to  delete  the  controversial  provisions. 


and  particularly  the  vote  of  8-0,  proving  the 
complete  illogicalness  of  FCC's  proposed  give- 
away ban,"  Mr.  Schwimmer  stated.  He  said 
he  hoped  "this  decision  will  not  mean  this 
country  will  be  flooded  with  quiz  and  give- 
away programs." 

Tracing  the  history  of  the  litigation,  in 
which  Schwimmer  Productions  filed  suit  against 
the  FCC  and  later  took  the  case  to  a  New  York 
federal  court  and  obtained  an  injunction,  Mr. 
Schwimmer  said  the  Commission's  proposed 
giveaway  ban  was  based  on  personal  and  emo- 
tional reasons  and  its  arguments  were  "not 
of  logic  or  law."  He  asserted  the  FCC  had 
been  "high-handed,  autocratic  and  stupid," 
adding  that  he  does  not  mean  to  indict  the 
present  administration's  FCC  body." 

Mr.  Schwimmer  intimated  that  the  give- 
away question  was  raised  by  "people"  on  the 
FCC  who  were  not  familiar  with  broadcasting 
and  telecasting  problems.  He  said  it  should  be 
recognized  that  "this  is  a  business"  involving 
the  livelihood  of  businessmen,  and  should  be 
conducted  "within  certain  boundaries"  but  de- 
void of  emotional  whims. 

Telephone  vs.  Studio  Quiz 

"If  telephone  quiz  shows  have  the  element 
of  lottery,"  he  suggested,  "then  so  do  studio 
quiz  shows.  Then  both  must  be  against  the 
law." 

Mr.  Schwimmer's  Tello-Test  currendy  is 
being  aired  over  150  radio  stations,  notwith- 
standing the  reluctance  of  some  broadcasters 
to  buy  the  package  because  of  the  legal  as- 
pects raised  by  the  FCC.  Additionally,  he  said, 
the  litigation  of  many  years  has  been  costly 
in  legal  fees  as  well  as  in  station  acceptance. 
Still,  he  continued,  Tello-Test  is  being  carried 
by  far  more  oudets  today  than  10  years  ago. 

Frank  P.  Schreiber,  manager  and  treasurer 
of  WGN  Inc.,  whose  WGN  Chicago  was  the 
first  station  to  carry  Tello-Test,  issued  a  state- 
ment saying  the  Supreme  Court  decision  was 
anticipated. 

"The  Communications  Commission  under 
the  Communications  Act  has  no  authority  to 
control  program  content  except  to  prohibit 
blasphemy,  obscenity,  falsehoods,  libel,  slander, 
or  treasonable  utterances,"  Mr.  Schreiber  said. 

John  B.  Moser,  member  of  the  legal  firm  of 
Moser  and  Compere,  Chicago,  who  filed  the 
original  brief  on  behalf  of  Radio  Features  Inc. 
in  1948,  described  the  Supreme  Court  ruling 
as  "sound"  and  a  "heartening  decision." 

"Apparently  the  court  followed  the  basic 
thinking  and  reasoning  behind  the  briefs  that 
were  filed  from  the  beginning,"  he  observed. 


Wagner  Tax  Proposal 

DEEP  concern  was  expressed  last  week 
by  the  New  York  Council  of  the  Ameri- 
can Assn.  of  Advertising  Agencies  to 
Mayor  Robert  F.  Wagner  of  New  York 
over  a  proposal  to  extend  the  3%  city 
sales  tax  to  advertising  agency  services. 

In  a  letter  to  Mayor  Wagner  signed 
by  Donald  K.  Clifford,  chairman  of  the 
Council,  it  was  asserted  that  the  tax 
"would  inevitably  result  not  only  in  rising 
unemployment  among  advertising  agen- 
cies, advertising  media  and  advertising 
suppliers  which  have  made  New  York 
the  world's  advertising  center,  but  also 
in  declining  sales  and  loss  of  employ- 
ment generally." 


HIGH  COURT  OKAY  OF  GIVEAWAYS  LAUDED 
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and  Get  Iowa's  Metropolitan  Areas.. 
Picu  the  Remainder  of  Iowa! 


TAKE  FILLING  STATION  SALES,  FOR  INSTANCE! 


FREE  &  PETERS,  INC.,  National  Representatives 


THE  "REMAINDER  OF  IOWA"  ACCOUNTS  FOR  THESE  SALES: 

(Which  You  MISS  Unless  You  Cover  the  Entire  State) 

67.2%   Food  Stores 
63.2%   Eating  and  Drinking  Places 
47.9%   General  Merchandise  Stores 
57.5%   Apparel  Stores 
61.4%   Home  Furnishings  Stores 
65.9%   Automotive  Dealers 
74.9%   Filling  Stations 
80.8%    Building  Material  Groups 
62.0%  Drugstores 
Source:  1953-'54  Consumer  Markets 


BUY  ALL  of  IOWA — 
"Iowa  Plus"— with 

wiki® 

Des  Moines  .  .  .  50,000  Watts 

Gol.  B.  J.  Palmer,  President 
Pw  A.  Loyet,  Resident  Manager 
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HILL  UHF  HEARING  TO  BE  HELD  MAY  4-6 


Word  from  Sen.  Potter  is  that 
his  work  on  the  McCarthy- 
Army  controversy  has  forced 
a  shuffling  of  hearing  dates. 

THE  HERALDED  Senate  hearing  on  the  status 
of  uhf  has  been  postponed  a  week,  from  April 
27-29  to  May  4-6. 

Senate  Communications  Subcommittee  Chair- 
man Charles  E.  Potter  (R-Mich.)  announced 
late  Thursday  the  hearing  would  be  pushed 
back  because  of  activity  by  another  Senate 
group. 

The  other  legislative  unit  is  the  Senate  Per- 
manent Investigations  Subcommittee  which  is 
probing  the  McCarthy-Army  affair.  The  probe 
group  last  week  announced  hearings  on  that 
issue  would  begin  April  22.  Thus,  Sen.  Potter, 
who  is  a  key  member  of  the  investigations  sub- 
committee, wanted  the  uhf  study  delayed  so 
that  he  could  have  time  to  spend  on  the  Mc- 
Carthy probe. 

The  communications  hearing  will  be  on  uhf 
and  the  relationship  of  that  tv  band  to  the 
multiple  ownership  question  [B»T,  April  5, 
March  29]. 

Some  uhf  operators,  it  was  understood,  tenta- 
tively have  been  slated  to  deliver  testimony. 
But  the  list  is  far  from  complete. 

Quite  definite  is  the  expected  appearance  of 
Glen  McDaniel,  president  of  Radio-Electronics- 
Tv  Mfrs.  Assn. 

Manufacturers  Slated 

It  was  understood  that  the  principal  uhf 
transmitter  manufacturers — most  likely  RCA, 
General  Electric  and  DuMont  Labs. — are  plan- 
ning to  appear. 

It  was  confirmed  that  the  Ultra  High  Fre- 
quency Tv  Assn.  will  have  a  spokesman  before 
the  committee.  Lou  Poller,  WCAN-TV  Mil- 
waukee (ch.  25)  and  Leon  Green  of  KNUZ-TV 
Houston  (ch.  39)  will  testify. 

Other  uhf  people  have  indicated  their  in- 
terest in  appearing  before  the  subcommittee 
but  plans  are  not  yet  firm. 

FCC  will  be  represented,  probably  by  its 


TENNESSEE  Gov.  Frank  G.  Clement  ad- 
dresses a  meeting  of  200  state,  county 
and  municipal  government  and  other 
leaders  called  by  F.  C.  Sowell  (I),  man- 
ager of  WLAC  Nashville  and  chairman  of 
the  Governor's  Emergency  Traffic  Safety 
Committee,  to  plan  a  campaign  to  re- 
duce traffic  accidents  in  response  to  Presi- 
dent Eisenhower's  appeal  for  an  "action 
program"  on  traffic  safety. 
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chairman,  Rosel  H.  Hyde. 

Reportedly  the  networks  will  send  repre- 
sentatives to  appear  before  the  subcommittee, 
although  details  are  slim. 

The  May  4-6  hearing  will  be  held  in  the 
same  room  and  hour  as  were  announced  pre- 
viously for  the  April  hearing. 


'DRY'  BILL  HITS 
TV  BEER  ADS 

A  NEW  but  different  "dry"  attack  against  beer 
advertising  on  the  airwaves  cropped  up  on 
Capitol  Hill  last  week. 

Rep.  Hamer  H.  Budge  (R-Idaho)  quietly 
dropped  a  bill  in  the  hopper  which  would  amend 
Title  18  of  the  U.  S.  Code  making  it  "a  crime 
to  televise  advertising  showing  pictures  of  per- 
sons pouring,  drinking  or  opening  containers 
of  alcoholic  liquors." 

B»T  learned  that  the  Congressman  intro- 
duced the  bill  to  affect  tv  exclusively  because 
of  a  great  many  letters  urging  action  on  a  now 
dormant  House  bill  (Bryson  bill)  that  would 
bar  all  alcoholic  beverage  advertising. 

According  to  Rep.  Budge,  the  most  objec- 
tionable feature  of  tv  to  Idahoans  who  have 
written  him  on  the  subject  is  the  advertising 
by  beer  firms  who  show  the  pouring,  drinking 
or  opening  of  beer  containers. 
.  Idaho  is  not  a  dry  state  but  has  state-licensed 
liquor  stores. 

The  bill  (HR  8744),  referred  to  the  House 
Judiciary  Committee,  would  add  a  new  section 
to  the  code  which  would  read: 

Whoever,  being  a  person  licensed  to  engage 
in  television  broadcasting  or  licensed  to  operate 
a  television  broadcasting  station  in  the  U.  S., 
knowingly  transmits,  or  permits  the  transmis- 
sion, over  such  station  of  commercial  advertis- 
ing showing  any  picture  of  a  person  or  persons 
pouring,  drinking,  or  opening  the  containers  of 
any  alcoholic  beverage  referred  to  in  section 
1263,  shall  be  fined  not  more  than  $1,000,  or  im- 
prisoned not  more  than  one  year,  or  both. 

It  would  become  effective  about  six  months 
(180  days  is  specified  in  the  bill)  after  the 
bill  was  enacted. 


WSPA-TV  Applies  to  Modify 
CP  to  Get  Back  on  Paris  Mt. 

WSPA-TV  Spartanburg,  S.  C.  applied  to  the 
FCC  last  week  to  modify  its  construction 
permit  for  ch.  7  to  put  its  transmitter  perma- 
nently on  Paris  Mt.,  5Vz  miles  from  Greenville, 
S.  C. 

This  is  the  same  site  for  which  WSPA-TV 
held  a  special  authority  for  interim  operation, 
but  which  it  turned  back  to  the  FCC  two  weeks 
ago  after  the  U.  S.  Court  of  Appeals  issued  a 
stay  order  prohibiting  construction  [B»T,  April 
51.  The  court's  ruling  came  after  appeals  by 
WAIM-TV  Anderson,  S.  C,  and  WGVL  (TV) 
Greenville,  S.  C.  Both  are  uhf  stations.  They 
claimed  that  the  FCC  refused  to  accept  their 
protests  to  the  interim  authorization  on  the 
grounds  that  they  were  not  "parties  in  interest." 
Nub  of  their  protests  was  that  WSPA-TV  was 
required  to  move  to  Paris  Mt.  in  order  to  secure 
a  CBS  affiliation.  They  claimed  economic 
injury. 

New  WSPA-TV  application  indicated  that 
the  station  would  use  the  former  site  of  WFBC- 
FM  Greenville,  which  contains  a  400-ft.  tower 
and  transmitter  building  plus  a  six-room  cot- 
tage. It  would  lease  this  for  $500  a  month, 
the  application  said.  It  also  indicated  it  would 
have  CBS  affiliation. 

Present  CP  specifies  316  kw  from  2,000  ft. 
antenna  above  average  terrain  on  Hogback  Mt. 


Proposed  Paris  Mt.  site  would  utilize  200  kw 
from  1,182  ft.  antenna  height. 

On  Friday,  WAIM-TV  notified  the  FCC  that 
it  intended  protesting  this  modification  also. 


Cuba-Mexico  Dickering 
Must  Precede  U.  S.  Pact 

MEXICO  hopes  to  negotiate  a  bilateral  stand- 
ard broadcasting  agreement  with  the  U.  S.  as 
soon  as  that  country,  which  was  not  signatory  to 
the  1950  North  American  Regional  Broadcast-  i 
ing  Agreement,  irons  out  channel  differences 
with  Cuba,  which  was  party  to  the  new  NARBA. 

This  was  indicated  last  week  as  the  State  ' 
Dept.  announced  its  informal  meeting  with 
Mexican  communications  officials  failed  to  pro- 
duce an  interim  agreement  but  did  outline  an 
agenda  for  a  formal  session  in  Mexico  City  in 
October  [Closed  Circuit,  April  5].  The  meet- 
ing was  concluded  by  a  luncheon  at  the  Mexican 
Embassy  Monday. 

The  U.  S.  delegation,  with  FCC  Chairman 
Rosel  H.  Hyde  as  chairman  and  Comr.  Robert 
E.  Lee  and  State  Dept.  Telecommunications' 
John  S.  Cross^  as  vice  chairman,  reportedly 
had  been  prepared  to  tackle  a  number  of  stand- 
ard broadcast  channel  problems,  including  pro- 
tests of  certain  Mexican  station  assignments,  but 
Mexico  deferred  discussion  until  the  formal 
meeting  this  fall.  Mexico  indicated  it  and 
U.  S.  have  been  getting  along  without  interim 
agreement,  and  a  few  more  months  wouldn't 
matter. 

Other  U.  S.  representatives  attending  the 
closed  meeting,  which  began  March  29,  included 
Joseph  Kittner,  James  E.  Barr,  Bruce  S.  Long- 
fellow, Donald  Kanode  and  Irving  L.  Weston, 
all  FCC;  Gerald  W.  Russell,  State  Dept.,  and 
Raymond  Harrell,  telecommunications  attache 
of  the  U.  S.  Embassy  at  Mexico  City.  Mexican 
officials  included  Delegation  Chairman  Carlos 
Nunez,  Ministry  of  Communications  and  Public 
Works;  Vice  Chairman  Lazaro  Barajas,  and 
Ignacio  Ramirez  Carraza  and  Manuel  Zorilla. 


First  Local  Tv  Grant 
Goes  to  Muskogee,  Okla. 

FIRST  local  tv  station  for  Muskogee,  Okla., 
was  approved  by  FCC  last  week  in  a  ruling  mak- 
ing final  a  hearing  examiner's  recommended 
grant  of  ch.  8  there  to  Tulsa  Broadcasting  Co. 
[B»T,  March  8].  Tulsa  Broadcasting  is  headed 
by  John  T.  Griffin  and  is  licensee  of  KTUL 
Tulsa  and  KFPW  Fort  Smith,  Ark. 

Action  was  made  possible  by  dismissal  of 
two  competing  applications,  those  of  KBLX 
Muskogee  and  Ashley  L.  Robinson.  The  latter 
received  $6,000  for  expenses  incurred. 

Tulsa  Broadcasting  hopes  for  an  August  com- 
mencement date  for  the  Muskogee  ch.  8  out- 
let, it  was  indicated  at  the  time  of  the  initial 
decision.  Avery-Knodel  Inc.  would  be  station 
reprssentative  while  network  affiliation  is  ex- 
pected to  be  CBS  since  KFPW,  KTUL  and 
KOMA  Oklahoma  City,  another  Griffin  interest, 
are  radio  affiliates  of  that  network.  Mr.  Griffin 
also  is  principal  stockholder  in  ch.  7  KRTV 
(TV)  Pine  Bluff,  Ark.,  an  ABC  outlet. 


Daytime  Overlap  Puts  Sale 
Of  KMO-AM-TV  in  Hearing 

BECAUSE  of  a  question  of  daytime  overlap 
with  KAYO  Seattle  (formerly  KRSC),  FCC 
last  week  advised  KMO-AM-TV  Tacoma  that 
its  proposed  $500,000  sale  to  KAYO's  owners 
"indicates  the  necessity  of  a  hearing." 

Carl  E.  Haymond  has  sold  the  KMO  proper- 
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ties  to  Miss  Jessica  Longston  and  associates, 
subject  to  FCC  approval  [B«T,  March  15,  Jan. 
25].  The  Longston  group  owns  KAYO.  Seattle 
is  25  miles  from  Tacoma. 

Associated  with  Miss  Longston  are  Miss 
C.  V.  Zaser  and  Robert  E.  Pollock.  The  latter 
is  manager  of  KAYO.  The  same  group,  plus 
Mrs.  A.  T.  Brownlow,  own  KPUG  Bellingham, 
KSEM  Moses  Lake,  both  Washington,  and 
KBIO  Burley,  Idaho.  They  hope  to  make 
KMO-TV  a  Tacoma-Seattle  outlet. 


FCC  PROPOSES 
GRANT  TO  WSAV 

INITIAL  decision  proposing  to  grant  a  new 
tv  station  on  vhf  ch.  3  to  WSAV  Savannah, 
Ga.,  notwithstanding  its  unauthorized  prema- 
ture construction,  was  issued  last  week  by  FCC 
Examiner  James  D.  Cunningham. 

The  decision  found  both  applicants,  WSAV 
and  WJIV  Savannah,  technically,  legally  and 
financially  qualified  to  construct  the  tv  facility. 
The  decision  further  noted  that  neither  con- 
testant could  be  preferred  on  the  basis  of  pro- 
gram service  or  balance.  Preference  must  be 
given  to  WSAV  over  WJIV,  the  decision  con- 
cluded, on  the  basis  of  more  complete  inte- 
gration of  ownership  in  station  management 
and  distribution  of  mass  media  of  communi- 
cations. 

WJIV  is  owned  by  E.  D.  Rivers  Jr.,  owner 
of  WFAS  Decatur  and  WGOV  Valdosta,  both 
Ga.,  and  KWFM  West  Memphis,  Ark.  He 
is  also  president,  director  and  majority  stock- 
holder of  uhf  ch.  37  WGOV-TV  Valdosta. 

In  referring  to  diversification  of  mass  media 
of  communications,  the  decision  concluded  that 
the  Commission's  policy  "in  the  absence  of 
countervailing  circumstances  or  conditions,  is 
to  prefer  the  applicant,  if  found  basically 
and  otherwise  qualified,  with  the  least  broad- 
cast holding  or  none  at  all." 

The  initial  decision  favoring  WSAV  is  sub- 
ject to  the  condition  that  the  station  should 
not  utilize  its  unauthorized  prematurely  con- 
structed transmitter-projection-control  room  and 
antenna  base  on  the  roof  of  the  Liberty  Na- 
tional Bank  Building  in  Savannah. 

During  the  competitive  hearing  WJIV  had 
contended  that  the  premature  construction  by 
WSAV  was  illegal  and  therefore  the  station 
should  be  disqualified  as  an  applicant. 

FCC  Broadcast  Bureau  maintained  the  po- 
sition that  the  WSAV  application  must  be  re- 
jected because  "it  is  not  sound  administrative 
policy  to  grant  applications  for  broadcast  facil- 
ities with  conditions  relative  to  the  non- 
utilization  of  premature  or  unauthorized  con- 
struction." 

In  rejecting  these  conditions  the  initial  de- 
cision concluded  that  "public  interest  would 
be  better  served  by  the  conditional  approval 
of  the  WSAV  proposal,"  and  that  rejection 
because  of  the  unauthorized  premature  con- 
struction "would  be  unwarranted  and  to  the 
disadvantage  of  the  Savannah  area." 

Tarheel  Lawmaker  Hits 
FCC's  Skywave  Proposal 

REP.  L.  H.  FOUNTAIN  (D-N.  C.)  has  taken 
his  complaint  against  the  FCC  proposal  to 
provide  increased  protection  to  Class  I-A  clear 
channel  stations  [B«T,  March  15]  to  the  Com- 
mission three  times  in  the  past  month,  it  was 
revealed  last  week  [Closed  Circuit,  April  5]. 

Rep.  Fountain,  who  is  associated  with  his 
brother's  (V.  E.  Fountain)  operation  of  WCPS- 


AM-FM  Tarboro,  N.  C,  told  the  FCC  he  did 
not  "think  it  is  fair  or  equitable,  or  democratic, 
for  some  20-odd  high  powered  stations  in  the 
U.  S.  to  monopolize  20-odd  different  clear 
channel  frequencies,  making  it  impossible  for  a 
local  station"  as  exists  in  his  state  to  broadcast 
on  these  frequencies  except  when  there  is  no 
interference. 

His  first  letter  was  sent  March  15,  the  second 
March  29  and  the  third  last  Monday.  The 
Congressman  has  been  informed  by  FCC  that 
an  answer  to  all  three  letters  was  forthcoming. 

Rep.  Fountain,  noting  that  8%  of  the  U.  S. 
daytime  broadcasters  are  located  in  North 
Carolina,  said  FCC's  proposal  to  curtail  certain 
hours  of  some  daytimers  may  well  force  "num- 
bers of  daytime  stations  to  end  up  in  bank- 
ruptcy." 

The  Congressman  said  it  was  "inconceiv- 
able" to  him  that  the  Commission  would  put 
into  effect  an  order  to  "protect  the  interests  of 
a  little  over  20  national  operations." 


NIAGARA  GRANTED 
CH.  2  AT  BUFFALO 

In  final  decision  Commission 
majority  held  that  Niagara- 
Frontier  Amusement  Corp.  did 
not  pay  indirect  consideration 
for  the  Enterprise  Transmission 
dismissal. 

FINAL  decision  to  grant  ch.  2  at  Buffalo  to 
Niagara-Frontier  Amusement  Corp.,  represent- 
ing a  merger  proposal  among  several  appli- 
cants and  prospective  purchase  of  WGR  there 
for  $1.45  million,  was  issued  by  FCC  last 
week.  It  becomes  the  fourth  tv  station  there 
and  the  second  vhf  outlet. 

The  Commission  majority  substantially 
adopted  the  initial  decision  issued  in  Febru- 
ary by  an  examiner  which  found  circumstan- 
tial evidence  that  a  late-filed  competitive  bid 
by  Enterprise  Transmission  Inc.  was  for  the 
purpose  of  delay,  but  could  not  conclude  on 
the  basis  of  such  evidence  that  Enterprise 
represented  a  "strike"  bid  nor  had  Niagara- 
Frontier  paid  indirect  "consideration"  for 
Enterprise's   dismissal  by  proposing  to  pur- 


BASEBALL  fever  broke  out  in  the  Senate  last 
week  with  talk  of  a  baseball  catcher  looking 
for  a  radio  job  and  an  agency  man  allegedly 
helping  him  find  it. 

The  exchange  took  place  before  the  Senate 
Anti-Trust  and  Monopoly  Subcommittee.  The 
subcommittee  held  a  special,  one-witness  hear- 
ing with  Sen.  Edwin  C.  Johnson  (D-Colo.) 
sitting  in  with  the  Senators. 

The  witness  was  Chicago  Cubs  catcher  Joe 
Garagiola.  The  purpose  of  the  hearing  tied  in 
with  Sen.  Johnson's  proposal  that  baseball  clubs 
ought  to  be  subject  to  anti-trust  laws.  Original 
version  of  his  bill  applied  only  to  baseball  clubs 
affiliated  with  the  alcoholic  beverage  industry 
and  was  then  said  to  be  aimed  at  Anheuser- 
Busch  Inc.  which  owns  the  St.  Louis  Cardinals 
[B»T,  March  22,  1]. 

Sen.  Johnson  raised  the  question  whether 
the  brewery  firm  was  "tampering"  in  violation 
of  baseball  rules.  To  this,  Mr.  Garagiola  re- 
plied skeptically — all  he  wanted  to  do  was  look 
about  for  a  radio-tv  job  since  baseball  is  not 
as  "glamorous"  as  it  seems.  Anyway,  he  noted 
he  was  only  a  .250  hitter. 

Mr.  Garagiola  testified  he  had  asked  Harry 


chase  defunct  ch.  59  WBES-TV  Buffalo  for 
nearly  $500,000  [B«T,  Feb.  22]. 

The  final  decision  denied  major  exceptions 
by  the  Commission  Broadcast  Bureau  which 
contended  the  evidence  was  more  than  circum- 
stantial and  that  Niagara-Frontier  had  paid 
indirect  consideration  for  the  Enterprise  dis- 
missal by  the  proposed  purchase  of  WBES-TV 
[B»T,  March  15]. 

Comr.  Robert  T.  Bartley,  however,  dissented 
from  the  majority  ruling.  He  said:  "I  would 
favor  the  inclusion  of  the  Broadcast  Bureau's 
findings.  Under  the  circumstances  I  could  not 
vote  for  a  grant." 

FCC  called  for  the  Niagara-Frontier  hear- 
ing late  last  year  to  question  circumstances 
surrounding  the  late-filing  and  subsequent  dis- 
missal of  the  Enterprise  bid,  including  "good 
faith"  of  the  latter  [B«T,  Dec.  14,  1953]. 

The  merger  proposal  provides  that  surviving 
applicant  Niagara-Frontier  will  give  part  own- 
ership to  former  competitors  Victory  Tv  Corp. 
and  Niagara  Falls  Gazette  Pub.  Co.  with  the 
latter  disposing  of  WHLD  Niagara  Falls. 
Niagara-Frontier  also  would  buy  WGR,  another 
ch.  2  applicant,  for  $1.45  million  from  Leo 
Fitzpatrick  and  I.  R.  Lounsberry.  The  ch.  2 
decision  is  without  prejudice  to  such  action 
as  the  Commission  might  take  to  approve  any 
future  applications  to  effectuate  the  merger. 


Paley  Report  Testimony 

WILLIAM  PALEY,  chairman  of  CBS  Inc.,  ap- 
peared Friday  before  Chairman  George  W., 
Malone's  (R-Nev.)  Senate  Interior  subcommit- 
tee on  minerals,  materials  and  fuels.  Mr. 
Paley  testified  on  the  Paley  Report,  which  was 
compiled  under  his  direction  some  two  years 
ago.  The  report,  prepared  during  the  Truman 
Administration,  dealt  with  available  natural  re- 
sources in  the  U.  S.,  concluding  they  were  not 
sufficient  for  the  long-range  economic  welfare 
of  the  country. 


Stanton  at  White  House 

FRANK  STANTON,  CBS  president,  was  a 
guest  of  President  Eisenhower  Thursday  night 
at  a  White  House  stag  dinner.  The  guest  list 
of  14  included  Henry  R.  Luce,  Time-Life  Inc. 
editor-in-chief. 


Renfro  of  the  D'Arcy  Advertising  Co.  in  St. 
Louis  to  get  him  such  a  job.  The  ball  player 
said  Mr.  Renfro  was  sure  he  could  get  a 
$12,000  a  year  15-minute  radio  show  for  him. 

To  Sen.  Johnson,  this  looked  like  "tamper- 
ing" via  the  brewery-Cards  relationship  with 
Mr.  Renfro. 

In  St.  Louis,  Mr.  Renfro  admitted  the  catcher 
had  asked  him  about  a  radio-tv  post  but  that 
he  told  the  player  he  was  in  "no  position  to 
offer  him  such  a  job"  while  Mr.  Garagiola  was 
with  the  National  League  club  or  in  baseball. 

Mr.  Renfro  denied  Sen.  Johnson's  suggestion 
that  the  Cards  or  the  brewery  had  "tampered" 
with  the  catcher. 

Meanwhile,  Cliff  Jaffee,  the  Cubs  public  rela- 
tions chief,  said  Mr.  Garagiola  intimated  he 
would  go  into  radio-tv  "after  his  career  is  over" 
and  said  he  believed  the  ball  player  had  been 
on  the  air  last  year(  during  the  baseball  off- 
season. 

According  to  Mr.  Renfro,  the  agency  execu- 
tive had  told  the  ball  player  he  would  discuss 
the  matter  with  him  only  after  he  left  baseball. 
Mr.  Garagiola  has  built  a  reputation  as  an 
after-dinner  speaker  and  is  thinking  seriously 
of  quitting  the  sport,  according  to  Mr.  Renfro. 


BALLPLAYER  CAUGHT  IN  SENATE  ROW 
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77%  of  the  buying  power  of  Michigan,  almost  6  billion 
dollars  yearly,  lies  within  reach  of  the  "Golden  Triangle" 
formed  by  Detroit,  Jackson  and  Flint.  Cut  yourself  a  big 
slice  of  this  market.  It's  ready  to  serve!  Come  and  get  it! 
Look  at  these  figures  —  radios  in  nearly  100%  of  the 
homes  —  over  85%  of  the  automobiles. 

A  package  buy  of  these  three  strategically  located 
Michigan  stations  offers  you  maximum  coverage  at 
minimum  cost. 


REPRESENTED  BY 

HEADLEY  REED 


WKMH    WKHM  WKMF 


DEARBORN 

5000  Watts 

(1000  WATTS  -  NIGHTS) 


JACKSON 

1000  Watts 


FLINT 

1000  Watts 
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FADE  IN:  EXTERIOR  SHOT  -  STREET  -  SHANGHAI  LIL-SAN  FRANCISCO  -  NIGHT 
CUT  TO  CLOSE  UP  OF  MICHAEL  LANYARD  WALKING  -  NARRATION:  -  Lanyard 

I  am  Michael  Lanyard;  some  call  me  Michael  . .  .  others  call  me  "THE  LONE  WOLF."  I  have  a  simple  philosophy  .  .  . 
"live  and  let  live."  People  always  need  help  . .  .  when  they  come  to  me  I  listen.  Sometimes  I  resort  to  unorthodox 
methods,  and  while  I've  been  known  to  bend  a  law  or  two,  I've  never  broken  one.  I've  never  believed  people  were 
meant  to  live  in  fear,  fear  in  any  form  ...  Me  ...  I  guess  I'm  a  sucker  for  people  . . .  DISSOLVE 


NEW  ANGLE:  Lanyard  -  CAMERA  DOLLIES  CLOSE  UP -HAND  HOLDING  LONE  WOLF 
MEDALLION  -  NARRATION:  -  Lanyard 

A  long  time  ago,  I  was  given  this  Ming  Wolf  Medallion  by  the  High  Lama  Chien  Fe  who  said:  "Michael,  it  will  always 
come  home  to  you."  .  .  .  I've  left  it  in  some  strange  places ...  it  always  has. . . .  DISSOLVE 


DRESSING  ROOM  SHOT  -  Louis  Hayward  -  NARRATION:  -  Hayward 

My  name  is  Louis  Hayward,  I  play  the  part  of  Michael  Lanyard,  the  Lone  Wolf.  With  the  Lone  Wolf  Company,  I've 
traveled  to  the  world's  most  romantic  cities  shooting  the  backgrounds  for  the  Lone  Wolf  stories.  Places  like  Cairo, 
New  Orleans,  Honolulu,  Mexico  City,  Paris,  San  Francisco,  London  and  Las  Vegas.  I've  met  a  lot  of  people.  . . . 

DISSOLVE 


NARRATION:  -  Mr.  UTP 

You've  met  our  star  LOUIS  HAYWARD  who  portrays  THE  LONE  WOLF,  one  of  America's  most  famous  literary  charac- 
ters from  the  pen  of  Louis  J.  Vance  ...  and  now  for  some  FACTS  AND  FIGURES: 

FACT  — LOUIS  HAYWARD  has  consistently  been  one  of  the  most      office  success. 


sought  after  Hollywood  stars. 

FIGURES  -  During  the  last  five  years,  LOUIS  HAYWARD  S  motion 
pictures  have  grossed  over  $10,000,000.00. 

FACT  -  Every  LOUIS  HAYWARD  motion  picture  has  been  a  box 


FACT  -  Today,  now...  LOUIS  HAYWARD  has  a  tremendous  fol- 
lowing who  in  the  past,  have  and  will  continue  to  pay  to  see  him 
in  motion  pictures.  This  loyal  group  is  a  guaranteed  "paid-up" 
insurance  policy  for  LONE  WOLF  sponsors. 


FACT  &  FIGURES  -  The  LONE  WOLF  series  is  now  available 
for  local  and  regional  sponsorship.  There  are  39  never  to  be 
forgotten  half-hour  shows. 

FACT  —  If  you  haven't  already  received  your  LONE  WOLF  press 
book  with  all  details... WRITE... WIRE... PHONE... TODAY! 


FACT  _  This  series  is  backed  up  by  a  complete  campaign  .  .  . 
Advertising  .  .  .  Publicity  . .  .  Exploitation  . . .  Merchandising  . . . 
and  your  own  personal  sales  promotion  campaign  designed  to  fit 
your  own  specific  needs! 


•  i 


WRITE . . .  WIRE . . .  PHONE . . .  TODAY! 


UNITED 

TELEVISION 
PROGRAMS, 


HOLLYWOOD  . .  Home  Office  650  No.  Bronson 
Hollywood  9-8321  TWX  LA  1432 


NEW  YORK. . .  .  444  Madison  Ave.  PLaza  3-4b2U 

CHICAGO          360  No.  Michigan  CEntra I  6-0041 

or  your  local  office  fm 


THE  LONE  WOLF  IS  A  GROSS-KRASNE  PRODUCTION 


YEAR'S  contract  is  closed  for  sponsorship  of 
Duffy's  Tavern  on  WPTZ  (TV)  Philadelphia. 
L  to  r:  Alexander  W.  Dannenbaum  Jr.,  WPTZ 
sis.  mgr.;  Karl  Gretz,  gen.  sis.  mgr.  &  sec'y^  of 
William  Gretz  Brewing  Co.,  sponsor;  Charles 
Fish,  WPTZ  slsmn.;  F.  H.  Seberhagen,  pres., 
Seberhagen  Inc.,  agency  for  account. 


RHEINGOLD  Brewing  Co.  campaign  on  KEYT 
(TV)  Santa  Barbara,  Calif.,  is  planned  by  (I  to 
r):  Harry  Wise,  George  P.  Hollingbery  Co.  L.  A. 
mgr.;  Muriel  Bui  lis,  timebuyer,  Foote,  Cone  & 
Belding;  Colin  M.  Selph,  KEYT  pres. 


SIGNING  for  Bobo  Newsom  and  the  Knot  Hole 
Gang  on  WMAR-TV  Baltimore  are  (I  to  r): 
Seated — Carl  P.  Schmidt,  pres.,  Schmidt  Bak- 
ing Co.,  a  sponsor;  Bobo  Newsom,  m.c;  E.  K. 
Jett,  WMAR-TV  v.p.-dir.;  Tom  Kurdle,  field 
sis.  mgr.,  William  Schluderberg-T.  J.  Kurdle 
Co.  (Esskay),  meatpackers-sponsors.  Standing 
— Ernest  A.  Lang,  sis.  mgr.,  and  Robert  B. 
Cochrane,  prog,  dir.,  both  WMAR-TV. 


WF1L-AM-TV  Philadelphia  will  be  only  air 
media  used  there  by  Crosley  Div.  of  Avco  Mfg. 
in  saturation  campaign  introducing  its  new 
"Super  V"  17-inch  tv  set.  L  to  r:  Seated — 
Todd  Owen,  sis.  prom.  mgr.  Crosley  Div.;  Ted 
Kapnek,  adv.  mgr.,  Delaware  Valley  Distrib- 
utors Inc.,  Phila.  Crosley  outlet.  Standing — 
Howard  W.  Maschmeier,  asst.  to  gen.  sis.  mgr., 
WFIL;  Kenneth  W.  Stowman,  gen.  s!s.  mgr., 
WFIL-AM-TV,  and  Jack  Steck,  exec.  prog,  dir., 
WFIL-TV. 
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5  NEW  TV  OUTLETS 
GRANTED  BY  FCC 

Non-hearing  grants  go  to 
Marquette,  Mich.,  Gastonia, 
N.  C,  and  Seattle.  Final  hear- 
ing decisions  approve  stations 
at  Muskogee,  Okla.,  and 
Buffalo. 

THREE  new  tv  stations  were  approved  by  FCC 
last  week  while  two  other  new  outlets  were 
approved  in  final  hearing  decisions. 

Non-hearing  grants  were  for  ch.  6  at  Mar- 
quette, Mich.,  to  Peninsula  Tv  Inc.;  ch.  48  at 
Gastonia,  N.  C,  to  Air-Pix  Corp.,  and  ch.  20 
at  Seattle  to  Seattle  Construction  Co. 

Final  decisions  in  hearing  cases  resulted  in 
authorizations  for  ch.  6  at  Muskogee,  Okla., 
to  Tulsa  Broadcasting  Co.  and  ch.  2  at  Buffalo 
to  Niagara-Frontier  Amusement  Corp.  (see 
separate  stories). 

Details  of  the  non-hearing  permits  follow: 

Marquette,  Mich. — Peninsula  Television  Inc. 
granted  vhf  ch.  6  with  effective  radiated  power 
24.5  kw  visual  and  13.2  kw  aural  and  antenna 
height  above  average  terrain  630  ft.  Address: 
2625  W.  Wisconsin  Ave.,  Milwaukee. 

Gastonia,  N.  C. — Air-Pix  Corp.  granted  uhf 
ch.  48;  ERP  14.4  kw  visual,  7.59  kw  aural;  antenna 
900  ft.    Address:  Lowell,  N.  C. 

Seattle  Wash. — Seattle  Construction  Co.  grant- 
ed uhf  ch.  20;  ERP  200  kw  visual,  100  kw  aural; 
antenna  height  above  average  terrain  630  ft.  Ad- 
dress: %  Edward  J.  Schneider,  200  W.  Mercer  St. 

Peninsula  Tv  is  headed  by  Jerome  Sill,  part 
owner  of  WMIL-AM-TV  Milwaukee.  Air-Pix 
is  headed  by  yarn  manufacturer  C.  M.  Robin- 
son with  W.  C.  Bivens,  freelance  radio-tv  pro- 
ducer, as  vice  president.  Edward  J.  Schneider, 
who  also  has  investment  and  real  estate  inter- 
ests, heads  Seattle  Construction  Co. 

The  Marquette  and  Gastonia  grants  are  for 
the  first  tv  outlets  in  those  cities.  Seattle  has 
KING-TV  on  ch.  5  and  KOMO-TV  on  ch.  4 
with  educational  KUOW-TV  under  construc- 
tion on  reserved  ch.  9. 

WHIZ-TVs  Petition  Granted 

In  other  tv  actions  last  week,  the  Commis- 
sion granted  a  petition  by  WHIZ-TV  Zanes- 
ville,  Ohio,  for  waiver  of  the  rules  and  approv- 
ed modification  of  the  station's  permit  to 
specify  uhf  ch.  18  in  lieu  of  ch.  50.  WHIZ-TV 
is  operating  on  the  latter  channel,  carrying  all 
four  networks.  ERP  specified  for  the  ch.  18 
operation  is  74.1  kw  visual  and  40.7  kw  aural 
with  antenna  height  above  average  terrain 
540  ft. 

FCC  designated  for  hearing  May  7  in  Wash- 
ington the  competing  bids  for  ch.  9  at  Dothan, 
Ala.  These  include  WOOF  there  and  Ala-Fla- 
Ga  Tv  Inc. 

The  Commission  amended  its  table  of  tv  as- 
signments to  add  ch.  68  to  Petaluma,  Calif.,  in 
lieu  of  ch.  56  in  order  to  avoid  interference 
with  proposed  educational  station  of  Delta- 
Sierra  Educational  Tv  Corp.  on  ch.  42  at 
Stockton.  Change  becomes  effective  30  days 
after  publication  in  the  Federal  Register. 

Motions  Comr.  Robert  T.  Bartley  approved 
a  petition  by  WSAU  Wausau,  Wis.,  for  dis- 
missal of  its  ch.  7  application  and  retained  in 
hearing  status  the  ch.  7  bid  of  Wisconsin  Valley 
Tv  Corp.  The  latter  proposes  to  buy  WSAU 
for  $175,000  from  John  R.  Tomek  (51%)  and 
Charles  Lemke  (49%).  Mr.  Lemke  gets  op- 
tions for  25%  in  the  tv  venture  while  Mr. 
Tomek  would  be  retained  as  consultant  [B«T, 
April  5]. 


Colorado  Call 

COLORADO  friends  of  Sen.  Edwin  C. 
Johnson  (D-Colo.)  were  reported  last 
week  to  be  planning  to  "draft"  the  Sena- 
tor into  the  race  for  the  Democratic 
nomination  for  governor.  Sen.  Johnson, 
who  a  fortnight  ago  announced  he  would 
not  be  a  candidate  for  re-election  to  the 
U.  S.  Senate  [B«T,  April  5],  said  he  was 
"not  taking  [the  move]  seriously  as  yet." 
He  said  his  friends  "will  cool  off  later." 
Democrats  hope  that  if  the  Senator  sticks 
to  his  decision  not  to  run  for  the  Senate 
he  can  be  prevailed  upon  to  run  for  gov- 
ernor, thus  bolstering  the  Democrats' 
ticket  there. 


Home  Loan  Bank  Board 
Wants  New  Ad  Policy 

The  board  has  proposed  a  new 
regulation  to  ban  radio-tv  ad- 
vertising of  high  interest  rates 
on  savings  and  shares  outside 
of  the  bank's  home  territory. 

HOME  Loan  Bank  Board  doesn't  like  the 
idea  of  savings  and  loan  banks  advertising  high 
interest  rates  on  savings  and  shares  outside 
their  home  territory.  The  board  has  proposed 
a  new  regulation  to  ban  such  advertising  in 
newspapers,  periodicals,  radio  and  tv  stations, 
and  other  media  outside  a  50-mile  radius  of 
the  principal  office.  Hearing  on  the  proposal 
is  scheduled  for  April  19  in  Washington. 

What  has  upset  the  HLBB  is  advertising  by 
savings  and  loan  institutions  in  media  distant 
from  the  home  areas  of  such  banks  which 
play  up  high  dividend  and  interest  rates  for 
depositors  and  share  owners.  HLBB  feels  this 
siphons  investment  money  away  from  areas 
where  such  institutions  are  paying  more  modest 
dividends  or  interest. 

"The  practice  of  advertising  in  distant  areas 
has  become  so  widespread  that  the  Board  be- 
lieves it  should  hear  and  consider  the  pros 
and  cons  of  the  subject  .  .  .,"  the  Board  re- 
cently wrote  Cranston  Williams,  general  man- 
ager, American  Newspaper  Publishers  Assn. 
The  Board  emphasized  that  the  proposed  ban 
only  applies  to  the  advertising  of  rates;  it  does 
not  prohibit  advertising  an  institution  anywhere 
in  the  U.  S. 

HLBB  operates  the  Federal  Savings  and  Loan 
Insurance  Corp.,  which  guarantees  up  to  $10,000 
for  each  savings  depositor  in  savings  and  loan 
banks.  It  also  operates  the  Federal  Home  Loan 
Bank  System.  There  are  3,300  savings  and 
loan  banks  under  its  jurisdiction,  with  more 
than  $22  billion  in  assets. 

The  suggested  rule  proposes  to  add  a  new 
section  to  the  rules  as  follows: 

Section  163.30.  Advertising  Returns  Paid  to  In- 
vestors. An  insured  institution  may  not  adver- 
tise the  rate  of  dividend,  earnings  or  interest 
paid  on  its  shares,  investment  certificates,  de- 
posits or  savings  accounts  in  any  newspaper 
or  magazine  which  is  published,  or  over  any 
radio  or  television  broadcasting  station  or  other 
public  media  which  is  located  beyond  fifty 
miles  from  its  principal  office  or  outside  the 
territory  beyond  such  fifty  mile  area  within 
which  the  institution  was  operating  on  June  27, 
1934. 

The  HLBB  also  proposed  to  revise  another 
regulation  which  would  forbid  institutions  to 
pay  sales  commissions  or  other  compensation 
to  salesmen  or  brokers  doing  the  same  thing 
forbidden  to  the  institution  itself. 
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5:00  PM 


|or  their  daily  flight  into  fancy,  young  jet  pilots 
(and  stewardesses)  in  the  DALLAS -Fort 
Worth  area  turn  to  Cap'n  Bob  on  Channel  8.  Every 
afternoon  at  5  Cap'n  Bob's  Kiddie  Karnival  blasts  off 
to  Venus :::  and  points  north,  east,  south  and  west  for 
thirty  minutes  of  big-time  stuff. 

In-person  audience  is  limited.  Reservations  are 
booked  up  to  several  months  in  advance.  Most  popular 
TV  flight  on  the  DALLAS-Fort  Worth  scanning  screen, 
Kiddie  Karnival  carries  more  than  double  the  combined 
audience  of  two  competing  kids'  programs.  Check  Tele- 
pulse  or  any  survey  log. 

Naturally,  the  crew  buys  lots  of  "supplies"  specified 
by  Cap'n  Bob  —  including  dairy  products,  photographic 
portraits,  soft  drinks,  hot  dogs,  and  such.  If  you'd  like 
your  product  included  in  the  flight  provisions,  ask  the 
Petry  TV-travel  agent. 

'■  Venus,  Texas,  is  an  eye-bat  by  rocket  from  the 
WFAA-TV  tower,  and  well  within  the  picture  that 
covers  426,400  families. 


Now  330,000  TV  homes 

in  the  Channel  8  picture! 


WFAA-TV 

DALLAS  —  Fort  Worth 


DUMONT 


RALPH  NIMMONS,  Station  Manager 
EDWARD  PETRY  &  CO.,  National  Representative 
Television  Service  of  The  Dallas  Morning  News 
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Somebody 
say  something? 

Been  some  talk  about 
who's  biggest  in  Chicago  radio. 
Here  are  the  facts: 

For  a  loner,  Ions:  time  * 

o7  o  7 

WBBM  has  always  been  the 

big  station  — the  top 
performer— in  Chicago.  And 
still  is,  day  and  night. 

Daytime:  WBBM  delivers 
an  audience  43.2% 
larger  than  that  of  Chicago's 
next  station . . .  larger  than 

that  of  the  third  and 
fourth  stations  combined.^ 

Nighttime:  WBBM's  average 
audience  is  27.3%  larger  than 
that  of  the  next  station . . . 
68.0%  larger  than 
that  of  the  third  station.  + 

'Nuff  said? 

WBBM  RADIO 

Chicago's  S/iowmanship  Station 
50,000  watts  •  CBS  Owned 
Represented  by  CBS  Radio  Spot  Sales 


*  Pulse  of  Chicago 
+  Pulse  of  Chicago,  Jan.-Feb.  19^4 


NINE  STATION  PROPERTIES 
INVOLVED  IN  SALES  ACTIVITY 

Storer  group  will  sell  KGBS-AM-TV  San  Antonio  to  make  room  for 
WXEL  (TV)  Cleveland  and  KPTV  (TV)  Portland.  WTVH-AM-TV  are 
sold  to  the  Peoria  'Journal'  &  'Star.'  Westinghouse  buy  of  KPIX  (TV) 
San  Francisco  is  made  official.   Other  sale  plans  are  filed  at  FCC. 


STATION  sales,  involving  KGBS-AM-TV  San 
Antonio  and  WTVH-AM-TV  Peoria,  were 
announced  last  week. 

At  the  same  time,  WSUN-AM-TV  St.  Peters- 
burg, Fla.,  was  put  up  for  lease  to  the  highest 
bidder. 

Also,  official  announcement  was  made  of  the 
purchase  by  Westinghouse  of  KPIX  (TV)  San 
Francisco. 

And,  filed  with  the  FCC  last  week  were  ap- 
plications for  Commission  approval  of  the 
purchase  of  KOTV  (TV)  Tulsa  by  the  J.  H. 
Whitney  Co.,  of  KLZ-AM-FM-TV  Denver  by 
Time  Inc..  of  KOY-TV  Phoenix  by  its  channel 
10  sharetimer  KOOL-TV,  and  transfer  of  50% 
ownership  of  WTRI  (TV)  Schenectady  from 
Fabian  interests  to  Stanley-Warner  Corp. 

Sale  of  KGBS-AM-TV  San  Antonio  by 
Storer  Broadcasting  Co.  to  the  Express  Pub- 
lishing   Co.,  owner 


MR.  STORER 

its  $8,500,000-plus 


of  KTSA-AM-FM 
San  Antonio,  for 
$3.5  million  was  an- 
nounced last  week, 
subject  to  the  custo- 
mary FCC  approval. 

Express  Publish- 
ing will  be  required 
to  divest  itself  of 
KTSA,  under  the 
Commission's  duop- 
oly rules. 

The  Storer  com- 
pany's sale  of  its  San 
Antonio   stations  is 

in  conjunction  with  its  3>8,5UU,UUU-plus  ac- 
quisition, also  subject  to  FCC  approval,  of 
WXEL  (TV)  Cleveland  and  KPTV  (TV)  Port- 
land, Ore.,  which  would  push  the  company  over 
the  FCC's  five-station  tv  limit.  In  this  transac- 
tion also  is  the  Empire  Coil  Co.,  licensee  of 
the  stations. 

Storer  owns  WIBK-TV  Detroit,  WSPD-TV 
Toledo,  WAGA-TV  Atlanta,  and  WBRC-TV 
Birmingham,  Ala.,  as  well  as  KGBS-TV,  plus 
radio  stations  in  those  cities  and  WWVA-AM- 
FM  Wheeling  and  WGBS-AM-FM  Miami. 
However,  the  company  has  filed  a  court  test, 
in  U.  S.  Court  of  Appeals  for  the  District  of 
Columbia,  of  FCC's  right  to  limit  the  number 
of  stations  one  entity  may  own  [B»T,  Jan.  25]. 

Principals  Announce  Sale 

The  KGBS-AM-TV  sale  was  announced 
jointly  by  Frank  Huntress  Jr.,  executive  vice 
president  and  general  manager  of  Express  Pub- 
lishing, and  George  B.  Storer,  president  of 
Storer  Broadcasting  Co.  Express  publishes  the 
San  Antonio  Express  and  San  Antonio  Evening 
News. 

The  sale  announcement  came  less  than  a 
week  after  the  appointment  of  George  B. 
Storer  Jr.,  former  managing  director  of  KGBS- 
AM-TV,  to  the  new  post  of  vice  president  in 
charge  of  planning  and  finance  for  Storer 
Broadcasting,  and  the  promotion  of  Bill  Mi- 
chaels, manager  of  the  San  Antonio  stations,  to 
succeed  him  as  managing  director  [B«T, 
April  5]. 

KGBS  is  on  680  kc  with  50  kw  day  and 
10  kw  night  and  is  affiliated  with  CBS  Radio, 
while  KGBS-TV  is  on  ch.  5  and  affiliated  with 


CBS-TV,  ABC-TV,  and  DuMont.  KTSA  is 
on  550  kc  with  5  kw  and  is  affiliated  with  ABC. 

Purchase  of  WTVH  and  WTVH-TV  Peoria, 
111.,  from  Hilltop  Broadcasting  Co.  by  Peoria 
Journal-Star  Inc.  for  approximately  $225,000 
was  announced  last  week  after  authorization  by 
the  latter's  board  of  directors  [Closed  Circuit, 
April  5]. 

Announcement  was  made  by  Henry  P.  Slane, 
executive  vice  president  and  board  director  of 
the  corporation,  which  resulted  from  the  recent 
merger  of  the  Morning  Star  and  afternoon 
Journal.  The  transaction  was  handled  through 
Blackburn-Hamilton  Co.,  radio-tv  station  and 
newspaper  brokerage  firm.  It  is  subject  to  cus- 
tomary FCC  approval. 

Hilltop  Broadcasting  Co.  is  owned  55%  by 
Hugh  R.  Norman,  who  is  president  of  WTVH- 
AM-TV.  He  also  holds  52%  ownership  in 
KSTT  Davenport,  Iowa.  L.  W.  Hicks  of  Pitts- 
burgh represents  36%  of  stock  in  WTVH-AM- 
TV  and  the  remaining  9%  is  held  by  minority 
stockholders. 

W  approved  by  the  Commission,  the  Peoria 
Star  and  Journal  would  hold  controlling  but 
unspecified  interest  in  the  radio  and  television 
properties. 

WTVH  is  MBS  outlet  for  Peoria,  while 
WTVH-TV  is  affiliated  with  ABC-TV,  CBS-TV 
and  DuMont  Tv  Network.  WTVH-TV  operates 
on  ch.  19,  with  Edward  Petry  &  Co.  Inc.  as 
national  representative.  WTVH  is  represented 
by  Sears  &  Ayer  and  is  on  1590  kc  with  1  kw. 

At  its  recent  meeting,  the  board  of  directors 
of  Peoria  Journal-Star  Inc.  elected  Carl  P. 
Slane  as  president. 

The  city  council  of  St.  Petersburg,  Fla.,  on 
Tuesday  authorized  City  Manager  Ross  E. 
Windom  to  advertise  for  bids  proposing  to 
lease  city-owned  WSUN-AM-TV  there.  The 
action  followed  by  about  a  week  a  legal  ruling 


by  the  state's  highway  board  clearing  condi- 
tions of  the  city's  lease  on  the  stations'  trans- 
mitter site  on  state-owned  land  at  the  east 
approach  to  Gandy  Bridge.  Studios  are  on 
municipally-owned  Recreation  Pier. 

It  is  understood  the  properties  are  worth  in 
excess  of  $1  million. 

Last  fall,  city  officials  informally  were  ad- 
vised by  Ted  Mack  of  NBC-TV's  Original  Ama- 
teur Hour  and  his  business  associates  that  they 
would  bid  on  the  stations  should  they  be  avail- 
able. This  was  disclosed  when  the  city  council 
voted  to  dispose  of  the  properties  "by  sale 
or  lease"  on  condition  a  fair  price  could  be 
obtained  and  legal  problems  such  as  the  state 
lease  be  worked  out.  [B»T,  Oct.  12,  1953.] 

Mr.  Windom  indicated  the  minimum  period 
of  the  lease  would  be  20  years  with  maximum 
of  43  years.  Bids  will  be  received  up  to  11 
a.m.  April  28,  he  said,  at  which  time  they 
will  be  opened.  The  city  manager  indicated 
his  legal  department  is  completing  specifica- 
tions for  the  bid  proposals  and  said  the  specifi- 
cations will  be  available  upon  inquiry. 

WSUN  Founded  in  1928 

WSUN  was  founded  by  the  city  in  1928 
when  there  was  no  other  local  radio  service. 
It  is  assigned  5  kw  fulltime  on  620  kc,  direc- 
tional night,  and  is  an  ABC  outlet.  WSUN- 
TV  took  the  air  at  the  end  of  May  1953 
on  ch.  38  and  is  the  only  operating  tv  there, 
carrying  all  four  networks.  Tampa  Times  Co.'s 
WDAE  Tampa  is  favored  in  an  initial  decision 
for  ch.  13  while  WFLA  Tampa  is  similarly 
favored  in  another  initial  decision  for  ch.  8 
Both  cases  await  final  rulings  by  the  FCC 

The  $6  million  KPIX  (TV)  transaction 
under  negotiation  since  last  fall  [B«T,  March  8] 
was  announced  last  Wednesday  by  Gwilym  A 
Price,  Westinghouse  Electric  Corp.  president 
with  whom  the  contract  was  signed  by  Wesley 
I.  Dumm'  controlling  stockholder  of  KPIX. 
It  is  understood  that  the  sale,  subject  to  FCC 
approval,  involves  primarily  Westinghouse 
stock,  plus  cash  to  go  to  minority  stockholders. 

Philip  G.  Lasky,  vice  president  and  general 
manager  of  KPIX  and  its  am  affiliate,  KSFO, 
will  continue  as  the  directing  head  of  the  tele- 
vision operation  following  FCC  approval,  it 
was  learned.  Mr.  Lasky,  a  veteran  West  Coast 
broadcaster  and  agency  executive,  holds  ap- 
proximately 14%  of  KPIX.    KSFO  is  not  in- 


ATTENDING  a  sales  training  school  conducted  by  Fred  A.  Palmer,  radio-tv  sales 
training  consultant,  for  the  Vic  Diehm  stations  (WAZL  Hazleton,  WHLM  Bloomsburg, 
WHOL  Allentown,  all  Pa.,  and  WIDE  Biddeford,  Me.,  and  WVDA  Boston)  were  (I  to  r): 
Standing— Pat  Campbell,  WHLM  sales;  Carl  Swanson,  WIDE  sales;  Jim  Towle,  WDVA 
sales;  Arthur  Deters,  WIDE  manager;  Mr.  Palmer;  Joe  Dooley,  WHLM  sales;  Tommy 
Tito,  WAZL  sales;  Bob  Williams  (in  rear),  WHLM  manager;  Lambert  Beeuwkes,  WVDA 
manager;  Al  Wilcox,  WHOL  sales;  Harry  Hartman,  WVDA  sales;  Lew  Long,  WHLM 
sales;  Seated— Frances  Saunders,  WHLM  sales;  Kitty  Kahler,  WAZL  administrative; 
Gertrude  Eastman,  WIDE  sales;  Kathleen  Rowan,  WVDA  sales;  Dorothe  Kreuger, 
WHOL  sales;  Vic  Diehm,  executive  of  the  five  stations;  Len  Hornsby,  WVDA  sales; 
Jim  Chambers,  WHOL  manager;  Jay  Bechtel,  WHOL  sales. 
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Color  Tv  in 
Sioux  City  Sue-land 

Recently  Bekins  Furniture  Store  showed  eleven  pieces  on 
KVTV — a  davenport,  two  chairs,  three  tables,  a  rug,  two 

lamps,  two  pictures.  Immediately  after  the  program,  a  lady 
telephoned  Bekins  to  say,  "I'll  take  the  whole  bundle  of 
everything  you  showed  on  KVTV  a  few  minutes  ago." 
When  asked  what  colors  she  wanted,  her  reply  was, 
"Just  send  me  the  same  colors  you  showed  on  KVTV." 


Commercial: 

Even   in  black-and-white,   commercials   get   a  compatible 

reception  in  Sioux  City  Sue-land,  where  there  are  more  tv 
sets-  than  in  France,  West  Germany,  Denmark,  Italy,  Japan, 

and  The  Netherlands  combined.   (In  real  money,  this  means 
more  than  100,000  sets.) 


CBS,  NBC,  ABC  &  DuMont 

fiepresenfed  by  The  Katz  Agency 


SIOUX  CITY,  IOWA 

KVTV,  a  Cowles  Station,  is  under  the  same  management 
as  WNAX-570,  fhe  radio  sfarion  fhaf  for  30  years  has 
successfully  served  one  of  fhe  worfd's  major  agricultural 
regions,  the  live-state  area  known  as  Big  Aggie  Land. 
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volved  in  the  transaction. 

The  announcement  by  Mr.  Price,  from 
Sunnyvale,  Calif.,  where  Westinghouse  was 
holding  its  annual  stockholders  meeting,  stated 
simply  that  the  agreement  had  been  signed  to 
purchase  KPIX  with  Mr.  Dumm,  who  was 
present  at  the  meeting.  Originally  the  trans- 
action contemplated  acquisition  by  Westing- 
house  of  a  minority  interest  (49%)  for  $2,450,- 
000  [Closed  Circuit,  Nov.  15,  1953].  Sub- 
sequently it  was  made  to  cover  100%. 

Upon  FCC  approval,  Westinghouse  will 
have  three  tv  stations,  plus  five  am.  The  tv 
outlets  are  WBZ-TV  Boston  and  WPTZ  (TV) 
Philadelphia,  acquired  last  May  for  $8.5  mil- 
lion in  a  record  single  station  deal.  The  $6 
million  deal  figure,  it  is  understood,  is  based 
on  KPIX  net  earnings  before  taxes.  Intrinsic 
value  of  the  KPIX  physical  equipment  and 
real  estate,  it  is  understood,  are  in  the  neigh- 
borhood of  $2  million.  The  station,  operating 
on  ch.  5,  is  CBS  and  DuMont  affiliated. 

Westinghouse  now  has  pending  applications 
for  tv  in  Pittsburgh,  where  it  operates  the 
pioneer  KDKA,  and  Portland,  Ore.,  where 
it  operates  KEX.  Question  of  technical  con- 
flict with  the  multiple  ownership  regulation, 
limiting  tv  ownership  to  five,  raised  several 
weeks  ago  by  the  FCC,  is  expected  to  be 
cleared  up  shortly.  Three  of  the  Westinghouse 
parent  company  directors  also  are  directors 
of  companies  holding  interests  in  other  broad- 
cast properties  but  steps  already  have  been 
taken  to  rectify  this  condition. 

Entire  Staff  Retained 

It  was  made  clear  by  Mr.  Price  that  not  only 
Mr.  Lasky  but  the  entire  staff  of  KPIX  would 
be  retained  under  Westinghouse  management. 
KPIX  was  organized  in  December  1948  by 
Mr.  Dumm  and  his  associates  as  the  first  tv 
station  in  San  Francisco.  It  operates  with 
maximum  power  of  100  kw.  It  is  expected 
the  formal  application  for  transfer  will  be 
filed  with  the  FCC  within  a  fortnight. 

"This  is  part  of  the  Westinghouse  plan  to 
acquire  and  operate  television  stations  in  key 
centers  of  the  country,"  Mr.  Price  said.  Our 
desire  to  acquire  KPIX  reflects  our  continu- 
ing belief  in  the  growth  and  development  of 
the  Pacific  Coast,  as  well  as  our  recognition 
of  the  increasing  service  television  performs 
in  the  daily  lives  of  its  viewers.  Westinghouse 
now  operates  the  largest  electrical  manufac- 
turing plant  in  the  West  at  Sunnyvale.  We  look 
forward  to  continued  expansion  in  our  West 
Coast  activities,  which  center  in  the  San  Fran- 
cisco area." 

In  addition  to  FCC  approval,  another  con- 
tingency in  the  Westinghouse  transaction  is 
the  outcome  of  tax  legislation  now  in  Con- 
gress. Westinghouse  officials,  however,  evinced 
little  concern  about  this  aspect. 

A  provision  of  the  new  House-passed  tax 
bill,  now  under  consideration  by  the  Senate 
Finance  Committee,  deals  with  corporate  re- 
organization (Sect.  359  of  the  new  bill).  Pre- 
viously, where  stockholders  of  one  company 
were  paid  in  stock  of  the  buying  company,  they 
could  under  certain  conditions  defer  paying  the 
tax  on  the  gain  until  they  sold  the  received 
stock.  In  the  revised  regulation,  this  deferment 
may  not  be  allowed  unless  the  stock  paid  to  the 
old  stockholders  amounts  to  25%  or  more  of 
the  outstanding  stock  of  the  purchasing  com- 
pany. 

Within  a  week  after  the  announcement  [B*T, 
April  5],  application  for  FCC  approval  of  the 
sale  of  KOTV  (TV)  Tulsa  from  Wrather-Al- 
varez  ownership  to  J.  H.  Whitney  Co.,  New 
York  investment  house,  for  $4  million  was 
filed. 

Agreement  provides  that  $500,000  would  be 


paid  following  FCC  approval,  with  the  remain- 
der of  the  $4  million  to  be  paid  at  the  rate  of 
$500,000  per  year,  with  interest  increasing  from 
4%  during  the  first  few  years  to  5Vi%  in  the 
seventh  year. 

In  determining  the  purchase  price,  the  agree- 
ment indicated  that  KOTV's  CBS-TV  affiliation 
is  worth  $1,250,000  and  affiliations  with  the 
other  networks,  $850,000. 

The  Whitney  firm,  which  is  capitalized  at 
$10,050,000,  has  varied  interests  in  oil  and  gas 
properties,  frozen  meats  and  pies,  frozen  juice 
concentrates,  power  saws,  orange  groves,  shoe 
factory,  newsprint,  research,  electronics  develop- 
ment, uranium,  seaweed  extract,  manufacturing 
and  equipment  firms. 

It  also  owns  community  television  systems  in 
Wenatchee,  Walla  Walla,  and  Richland,  Wash.; 
Morgantown,  Clarksburg,  and  Fairmont, 
W.  Va.;  Williamsport  and  Bloomsburg,  Pa.,  and 
Winchester,  Ky.  Most  of  these  are  in  conjunc- 
tion through  equipment  and  managerial  con- 
tracts with  lerrold  Electronics  Corp.,  Philadel- 
phia. 

Balance  sheet  for  Wrather-Alvarez  Inc.  as  of 
Dec.  31,  1953,  included  in  the  recent  KOTV 
renewal  application,  showed  that  the  station  had 
total  assets  of  $786,676,  of  which  $483,368 
were  current  assets,  and  total  current  liabilities 
of  $196,310.  Surplus,  less  dividends,  was  listed 
at  $71,673. 

Sale  is  in  two  steps.  FCC  was  asked  first  to 
reassign  KOTV  from  its  present  corporate  li- 
censee to  individuals,  I.  D.  Wrather  Jr.,  his 
mother,  Mrs.  Maizie  Wrather  and  Mrs.  Maria 
Helen  Alvarez.  Mr.  Wrather  and  his  mother 
own  50%  of  KOTV,  and  Mrs.  Alvarez  the  other 
50%. 

In  the  second  step,  the  Commission  was 
asked  to  approve  the  sale  of  these  interests  to 
Osage  Broadcasting  Corp.,  wholly  owned  by 
the  Whitney  firm. 

Mr.  Wrather  and  Mrs.  Alvarez  also  each  own 
38.89%  of  KFMB-AM-TV  San  Diego  and 
are  25%  owners  together  of  Superior  Television 
Inc.,  applicant  for  ch.  10  at  Corpus  Christi, 
Tex.  Mr.  Wrather  holds  a  construction  permit 
for  ch.  44  in  Boston,  under  the  call  letters  of 
WIDW  (TV).  The  other  22.22%  of  the 
KFMB  stations  is  owned  by  Edward  Petry  & 
Co.,  station  representatives. 

Balance  sheets  for  Mr.  Wrather  and  his 
mother  indicated  that  their  net  worth  individ- 
ually is  more  than  $5  million.    Mrs.  Alvarez' 


JOHN  J.  LAUX,  executive  vice  president 
and  genera!  manager,  WSTV-TV  Steuben- 
ville,  Ohio,  writes  his  name  on  the  sta- 
tion's 81 -ft.  antenna  just  before  it  was 
raised  to  the  top  of  the  newly-built  800- 
ft.  tower.  Construction  was  completed  last 
Wednesday  morning.  WSTV-TV  began 
operations  with  the  new  transmitter  rig 
at  9:07  that  night.  Reports  of  excellent 
reception  came  in  from  Canton  and  Cam- 
bridge, Ohio,  and  Pittsburgh  after  the 
switch,  the  station  reported. 


net  worth  is  in  excess  of  $2  million. 

President  of  the  proposed  new  licensee  will 
be  C.  Wrede  Petersmeyer.  Among  the  directors 
of  the  Whitney  Co.  is  James  F.  Brownlee,  who 
is  chairman  and  4.95%  owner  of  WKLO-AM- 
TV  Louisville,  Ky.,  and  also  a  director  and  own- 
er of  less  than  1%  of  R.  H.  Macy  Co.,  which 
owns  10%  of  General  Teleradio  Inc.  General 
Teleradio  is  the  principal  stockholder  of  MBS 
and  owns  WOR-AM-FM-TV  New  York,  the 
Yankee  Network  stations  in  New  England  and 
the  Don  Lee  stations  in  California. 

Balance  sheet  for  the  I.  H.  Whitney  Co. 
shows  that  it  lost  $13,197  in  1952,  and  made 
a  profit  of  $32,155  in  1953. 

No  Personnel  Changes 

Application  indicated  that  there  would  be 
no  change  in  personnel  or  programming  follow- 
ing change  of  ownership.  KOTV  began  opera- 
ting in  1949  and  until  recently  was  the  only  tv 
station  in  the  area.  KCEB  (TV)  on  ch.  23 
is  the  second  operating  Tulsa  station.  KSPG 
(TV)  holds  a  grant  on  ch.  17. 

The  sale  was  negotiated  by  Howard  E.  Stark, 
radio  and  television  station  broker,  New  York. 

Serving  with  Mr.  Petersmeyer  will  be  fellow- 
Whitney  partners  William  H.  Jackson,  John  H. 
Schemmer  and  Robertson  D.  Ward.  Mr. 
Wrather  and  Mrs.  Alvarez  also  will  be  on  the 
board  of  directors. 

Reason  for  the  sale,  according  to  the  FCC 
application,  was  the  desire  of  Mr.  Wrather  and 
Mrs.  Alvarez  to  concentrate  on  their  West 
Coast  properties. 

Application  for  approval  of  the  sale  of  KLZ- 
AM-FM-TV  Denver,  Colo.,  to  Time  Inc.  for" 
$3.5  million  [B»T,  March  8]  was  filed  with  the 
FCC  last  week. 

Time  Inc.  is  buying  the  Denver  properties 
from  some  40-odd  stockholders,  principal  own- 
ers being  Mr.  and  Mrs.  Harry  Huffman,  Mr. 
and  Mrs.  Hugh  B.  Terry,  Frank  H.  Ricketson 
Jr.,  Mr.  and  Mrs.  J.  Elroy  McCaw  and  Mr.  and 
Mrs.  Theodore  R.  Gamble. 

Application  indicated  that  Mr.  Terry  would 
remain  as  "principal  operating  executive"  and 
that  Mr.  Ricketson  would  remain  as  a  member 
of  the  board  of  directors.  No  change  in  per- 
sonnel or  programming  is  contemplated,  the 
application  disclosed. 

Terms  of  the  transaction  call  for  total  pay- 
ment of  $3,533,760,  of  which  $353,376  was 
placed  as  a  down  payment,  $2,827,008  due  on 
closing,  and  $353,376  to  be  held  in  escrow. 
Agreement  contains  a  six  months  cancellation 
clause  from  date  of  filing  with  the  FCC.  It 
also  contains  a  covenant  prohibiting  Messrs. 
Huffman,  Terry,  Ricketson,  McCaw  or  Gamble 
from  engaging  in  broadcasting  within  an  80- 
mile  radius  of  Denver  for  at  least  five  years 
from  the  time  of  the  sale. 

Meanwhile,  principals  of  Denver  Television 
Co.,  which  lost  out  in  the  fight  for  Denver 
ch.  7  to  KLZ  last  year,  were  reported  consider- 
ing asking  the  FCC  to  reopen  the  hearing  on 
the  ground  that  control  of  the  station  had 
passed  out  of  local  hands.  This  was  one  of  the 
points  on  which  the  Commission  favored  KLZ 
in  that  hearing — the  first  post  freeze  decision. 
Denver  Television  was  headed  by  John  M. 
Wolfberg,  who  with  his  father,  Harris  Wolf- 
berg,  owned  a  number  of  Denver  theatres.  As- 
sociated with  the  Wolfbergs  were  F.  Kirk 
Johnson,  Texas  oil  magnate;  Jimmy  Stewart, 
motion  picture  star;  Sterling  C.  Halloway, 
Texas  attorney,  and  others.  Harris  Wolfberg 
died  a  few  months  ago,  and  the  young  Mr. 
Wolfberg  was  reported  to  be  managing  theatres 
in  California  now. 

Reason  for  the  sale,  according  to  the  appli- 
cation, is  the  ill-health  of  Mr.  Huffman  and 
Mr.  Terry.  Mr.  Huffman  is  suffering  from 
hypertension,  it  was  stated,  and  Mr.  Terry  suf- 
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fered  a  heart  condition  recently.  Both  are 
under  physicians'  care,  it  was  said. 

At  the  same  time,  divestment  of  KLZ  prop- 
erties from  his  holdings  would  permit  Mr.  Mc- 
Caw  to  comply  with  the  FCC's  multiple  owner- 
ship rules,  limiting  single  ownership  to  seven 
am  stations.  Mr.  McCaw,  who  is  a  20.37% 
owner  of  KLZ  stations,  also  owns  50%  of 
KELA  Centralia,  33%%  of  KYAK  Yakima, 
Wash.,  33J/3%  of  KALE-AM-FM  Richland, 
Wash:;  50%  of  KYA  San  Francisco,  and  100% 
of  KORC  Mineral  Wells,  Tex.  He  sold  his  50% 
interest  in  KPOA  Honolulu  last  month,  after 
the  Commission  approved  the  purchase  of 
WINS  New  York  by  Mr.  McCaw  and  his  asso- 
ciates. And,  the  application  said,  sale  of  his 
50%  interest  in  KILA  Hilo,  T.  H.,  is  pending 
FCC  approval.  Mrs.  McCaw  owns  25%  of 
KAPA  Raymond,  Wash. 

Mr.  Gamble  owns  49%  of  KCMJ  Palm 
Springs,  Calif.;  21%%  of  KOIN-AM-FM-TV 
Portland,  Ore.,  and  87%  of  KJR  Seattle.  He 
also  has  an  option  to  buy  a  33V3%  interest  in 
KOMO-AM-TV  Seattle,  subject  to  disposing  of 
KJR.  With  his  brother,  -Mr.  Gamble  has  an 
option  to  buy  10%  of  KHOF  (TV)  Stockton, 
Calif.,  and  KSBR  (FM)  San  Bruno,  Calif.— both 
owned  by  Radio  Diablo  Inc. 

KLZ  Balance  Sheet 

Balance  sheet  as  of  Jan.  31  of  this  year  for 
the  KLZ  stations  showed  total  assets  of  $1,- 
335,665,  of  which  $344,659  were  current  assets, 
and  total  current  liabilities  of  $451,588.  It  also 
showed  earned  surplus  of  $436,222,  and  a  net 
profit  in  previous  12  months  of  $39,060  for 
KLZ-AM-FM  and  of  $9,985  for  KLZ-TV 
(which  started  in  November  1953). 

The  Huffman-Terry-Ricketson-McCaw-Gam- 
ble  interests  bought  KLZ-AM-FM  from  the 
Oklahoma  Publishing  Co.  (WKY-AM-TV  Ok- 
lahoma City)  in  1949  for  $1  million.  KLZ 
was  founded  in  1922,  operates  with  5  kw  on 
560  kc.  Both  the  radio  and  television  stations 
are  affiliated  with  CBS. 

Although  the  application  requests  FCC  ap- 
proval of  the  assignment  of  the  KLZ  stations' 
licenses  to  LTF  Broadcasting  Corp.,  it  was 
indicated  that  the  licensee  of  the  stations  would 
be  under  the  name  of  Aladdin  Broadcasting 
Corp.  after  certain 
I  internal  steps  were 
I  taken.  Time  Inc.  will 
I  be  the  parent  com- 
I  pany. 

Time  Inc.,  publish- 
I  er  of  Time,  Life,  For- 
I  tune,  Architectural 
I  Forum,  and  House  & 
I  Home,  already  owns 
I  50%  of  KOB-AM- 
I  TV  Phoenix,  Ariz., 
1  and  80%  of  KDYL- 
j  AM-FM-TV  Salt 
Lake  City,  Utah. 
Former  FCC  Chair- 
man Wayne  Coy  owns  the  other  50%  of  the 
Phoenix  stations,  and  broadcasting  executive 
G.  Bennett  Larson  owns  the  remaining  20% 
of  the  Salt  Lake  City  stations.  Time  Inc.  once 
owned  WQXR-AM-FM  New  York,  later  sold 
to  the  New  York  Times  and  from  1943  to  1945 
owned  12V2%  of  ABC. 

In  1953,  Time  Inc.  made  a  net  profit  after 
taxes  of  $8,144,414. 

Dissatisfaction  with  the  share-time  arrange- 
ments between  KOY-TV  and  KOOL-TV 
Phoenix,  Ariz.,  was  the  basis  for  the  decision 
to  sell  KOY-TV  to  the  Gene  Autry-controlled 
KOOL-TV  for  $200,000  [B»T,  March  22],  ac- 
cording to  the  application  filed  last  week. 
Both  stations  were  authorized  to  share  ch.  10 
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last  year.  They  began  operating  last  fall. 

Agreement  provides  for  $1,000  down  pay- 
ment, and  the  balance  to  be  paid  within  30  days 
after  FCC  approval.  A  Sept.  15,  1954.  dead- 
line is  placed  on  the  contract. 

KOY  principals  are  John  L.  Hogg,  Albert  D. 
Johnson.  John  R.  Williams,  George  R.  Cook 
and  Glenn  Snyder,  who  also  own  KYMA 
Yuma,  Ariz.  Messrs.  Cook  and  Snyder  also 
own  25%  each  of  KTUC  Tucson,  Ariz.,  and 
both  have  stockholdings  in  the  Prairie  Farmer 
Publishing  Co.,  owner  of  WLS  Chicago.  Mr. 
Snyder  also  owns  25%  of  WINN  Louisville, 
Ky. 

KOY-AM  is  not  involved  in  the  transfer. 

Balance  sheet  for  KOY  Broadcasting  Co.  as 
of  Jan.  3  1  of  this  year,  showed  total  assets  of 
$176,466,  with  current  assets  of  $81,771,  and 
current  liabilities  of  $76,126.  It  also  showed  a 
surplus  as  of  April  30,  1953,  of  $56,004.  KOY 
had  a  profit  of  $27,087,  but  KOY-TV  was 
shown  with  a  loss  of  $45,464. 

Both  KOY  and  KOOL  have  a  $52,220  equity 
in  "Channel  10  Television"  operation,  the  appli- 
cation showed.  Each  invested  $96,159,  and 
operating  expenses  took  $43,939  from  each. 

Besides  cowboy  movie-tv  star  Gene  Autry, 
who  owns  70%,  other  KOOL  owners  are  Frank 
Beer,  5%  and  Tom  Chauncey,  20%.  Mr. 
Autry  also  owns  48%  of  KOPO-AM-TV 
Tucson;  48%  of  KNOG  Nogales,  and  70%  of 
KOLD  Yuma,  all  Arizona;  and  51%  of  KMPC 
Los  Angeles. 

Costs  &  Billings 

The  application  indicated  that  the  combined 
KOOL-TV  and  KOY-TV  operating  expenses 
have  been  running  at  the  rate  of  $41,000  per 
month.  Billings  in  March  totaled  $35,000  for 
the  two  stations,  it  was  shown,  and  April  bill- 
ings were  estimated  at  $40,000-$45,000. 

KOOL  made  $19,227  in  1952,  the  applica- 
tion disclosed,  and  KOOL-AM-TV  lost  $29,346 
in  1953. 

No  personnel  changes  on  the  technical  side 
are  contemplated,  the  agreement  declared. 

Transfer  of  50%  ownership  of  WTRI  (TV) 
Schenectady.  N.  Y.,  from  S.  H.  Fabian  and 
associates  to  Stanley-Warner  Corp..  theatre 
owning  company,  was  made  known  last  week 
with  filing  of  an  application  for  FCC  approval. 

Transfer  involves  repayment  to  the  Fabian 
interests  of  their  $12,500  stock  subscription  in 
the  station  and  expenses  of  $48,000. 

Theatre  Holdings 

Fabian  interests  are  14%  owners  of  Stanley- 
Warner  company,  making  them  one  of  the  prin- 
cipal owners  of  the  former  Warner  Brothers 
theatres  holding  company.  Company  owns 
hteatres  in  New  York  and  other  northeastern 
states. 

Other  half  of  WTRI  is  owned  by  WTRY 
Troy,  N.  Y.,  whose  principal  owner  is  Harry  C. 
Wilder. 


Richard  Kennard  Dies; 
Officer  for  4  Stations 

RICHARD  J.  KENNARD,  53,  president  of 
WMAJ  State  College,  Pa.,  and  officer  of  Clear- 
field Broadcasters  Inc.,  which  operates  WCPA 
Clearfield  and  WAKU  Latrobe,  Pa.,  and 
WJCM  Sebring,  Fla.,  died  April  2  of  a  heart 
ailment. 

Mr.  Kennard  also  was  president  of  Pro- 
gressive Publishmg  Co.,  which  publishes  the 
Clearfield  (Pa.)  Progress,  and  was  a  member 
of  the  hotel  and  restaurant  firm  of  Aikens, 
Kennard  &  Mateer.  Survivors  are  his  wife, 
mother  and  a  brother. 


WHIO  Launches  Expansion 
Of  Radio,  Tv  Facilities 

V/HIO-AM-FM-TV  Dayton  last  week  started 
expansion  of  its  facilities  to  add  a  second  large 
tv  studio  (50  by  64  feet)  and  three  radio 
studios  and  general  offices  to  its  original  tele- 
vision station  on  Wilmington  Pike. 

The  stations  announced  that  upon  comple- 
tion of  the  project  the  Miami  Valley  Broad- 
casting Corp.  will  centralize  its  entire  broad- 
casting and  business  operations  in  the  one 
building  upon  completion  of  the  project  early 
in  1955. 

WHIO-TV  last  November  increased  power 


UNSHADED  roof  area  in  this  architect's 
"aerial"  drawing  of  expanded  tv  and  ra- 
dio facilities  and  business  offices  shows 
the  extent  of  WHIO-AM-FM-TV  Dayton's 
new  project.    Construction  has  begun. 


to  the  maximum  316  kw  after  completion  of 
its  tv  transmitter  building  and  1,104-foot  tower 
on'  Germantown  Road. 

The  project  begun  last  week  will  provide 
almost  three  times  as  much  space  as  the  pres- 
ent building,  the  company  said.  The  most 
important  feature  will  be  isolation  of  video 
control  operations  on  a  mezzanine  extending 
between  the  two  tv  studio  control  booths,  each 
to  be  reserved  for  the  director  and  audio  con- 
trol staff.  The  three  radio  studios  will  be 
served  by  a  single  master  control  room,  the 
company  said. 

WJR  Hopes  forTv 
Sn  'Near  Future' 

WJR,  The  Goodwill  Station  Inc.  (WJR-AM- 
FM  Detroit)  is  "hopeful  of  expanding  into  tele- 
vision in  the  near  future,"  President  John  F. 
Patt  said  in  his  report  to  the  annual  stockholders 
meeting  last  Wednesday,  at  which  officers  and 
directors  of  the  corporation  were  re-elected. 

Mr.  Patt,  in  a  report  described  as  optimistic, 
said  that  despite  the  firm's  television  plans,  "We 
believe  that  radio  will  always  be  the  most  uni- 
versal, the  most  accessible,  the  most  flexible," 
and  said  WJR's  staff  executives  have  "charted 
a  course  which  we  believe  will  expand  our  serv- 
ice and  our  revenues."  He  added:  "We  have 
come  through  five  years  of  severe  competitive 
conditions  and  we  are  sure  the  future  remains 
bright  for  your  company." 

The  company's  application  for  ch.  12  at 
Flint  is  in  hearing  status,  and  an  examiner's 
initial  decision  issued  May  1  1,  1953,  favored 
competing  Trebit  Corp.  (WFDF  Flint). 

The  seven  directors  re-elected  were:  Presi- 
dent Patt;  V/orth  Kramer,  vice  president-general 
manager;  William  G.  Siebert,  secretary-treas- 
urer; G.  F.  Leydorf  and  F.  Sibley  Moore,  vice 
presidents;  Mrs.  Frances  S.  Parker,  and  Selden 
S.  Dickinson.  George  W.  Cushing  was  re- 
elected a  vice  president. 

Mr.  Patt  commended  the  WJR  staff  for  main- 


taining a  high  level  of  sales  and  programming 
operations,  despite  what  he  said  was  a  some- 
what lower  trend  in  business  generally.  He  also 
said  employe-stockholders  in  the  company  have 
increased,  with  49%  now  holding  stock. 

KFEL-TV  Plans  Electric 
Tv  Baseball  Scoreboard 

KFEL-AM-TV  Denver  General  Manager  Gene 
O'Fallon  last  week  reported  no  reactions  yet 
from  general  managers  of  American  and  Na- 
tional league  baseball  teams  to  his  proposal  to 
use  an  electrical  diamond  diagram  scoreboard 
for  the  visual  portion  of  telecasts  of  certain 
major  league  day  games  with  play-by-play 
sportscasters  for  the  audio  portion. 

In  a  telegram  to  the  big  league  managers, 
Mr.  O'Fallon  said  KFEL-TV  planned  to  re- 
create the  audio  portion  of  the  telecasts  from 
Western  Union  leased  wire  facilities,  but  would 
welcome  any  alternate  suggestions  by  the 
majors. 

Mr.  O'Fallon  said  he  had  discussed  with 
Denver  Bears  Manager  Robert  Howsam  the 
re-creation  of  major  leagues  games  on  tv  which 
would  not  conflict  with  Western  League  night 
games  and  that  Mr.  Howsam  indicates  "ex- 
treme interest"  in  major  league  clubs'  reactions. 

The  KFEL-TV  general  manager  said  he  pre- 
ferred to  test  audience  reaction  by  using  the 
electric  scoreboard  tv  system  on  a  60-  or  90- 
day  trial  basis  rather  than  commit  the  station 
for  the  whole  season. 

Mr.  O'Fallon  said  KFEL  radio  is  committed 
to  air  Mutual's  1954  baseball  season  Game  of 
the  Day  and  all  Denver  Bears  games,  at  home 
and  away. 


Jefferson  Standard 
Promotes  Evans,  Marion 

JEFFERSON  Standard  Broadcasting  Co.  has 
promoted  two  salesmen  to  executive  positions, 
J.  Robert  Covington,  vice  president  in  charge 
of  sales,  announced  last  week. 

Virgil  V.  Evans  Jr.  has  been  named  sales 
manager  of  WBT  and  Paul  B.  Marion  sales 
manager  of  WBTV  (TV),  both  Charlotte,  N.  C. 

Mr.  Evans  was  once  commercial  manager  of 


WFMY-TV  and  general  manager  of  WCOG, 
both  Greensboro,  N.  C  before  joining  the 
WBT  sales  staff.  Mr.  Marion  has  been  with 
Jefferson  Standard  since  1952. 


Spero  to  Head  KMPC  Sales 

STANLEY  L.  SPERO,  local  sales  manager, 
KMPC  Hollywood,  has  been  named  general 
sales  manager,  a  newly-created  post.  He  also 
has  been  appointed  West  Coast  manager  for 
AM  Radio  Sales,  taking  over  duties  from 
Charles  H.  Cowling,  recently  named  general 
manager  of  KAVR,  a  new  5  kw  station  on  960 
kc  now  being  built  in  Apple  Valley.  Calif. 
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WHAT'S 


IN  TAPE  RECORDING 


'immune  to  temperature 
'  impervious  to  moisture 
practically  unbreakabh' 


i 


Here's  a  professional  magnetic  sound  record- 
ing tape  that  offers  a  new  high  in  permanence 
and  durability.  It  can  be  used  and  stored  un- 
der the  most  extreme  conditions  of  temperature 
and  humidity  without  any  ill  effects.  For  all 
practical  purposes,  it  is  virtually  unbreakable. 
Now  available  on  1,  IV2  and  2  mil  Mylar*,  in 
standard  sizes  from  600  to  2,500  ft.  Write  for 
Bulletin  No.  201. 


The  new  EP  Audiotape  provides  the  extra 
precision  that  is  so  important  to  dependable 
magnetic  data  recording  and  reproduction.  It 
is  especially  produced  to  meet  the  most  exact- 
ing requirements  for  uniformity  and  freedom 
from  microscopic  imperfections.  Available  in 
%"  to  2"  widths,  1,225  to  5,000  feet.  Write  for 
Bulletin  No.  207. 


color 


'  1      '  } 

type      1  1 
audiotape 


nil 


^    .'.  1  .  '.\  .  .<  :•-!       .1  magnetic  recording  tape 
for  telemetering,  electronic  computers 
and  other  specialized  applications 


recording 


the  new  dimension  in 


Audiotape,  now  available  on  green,  blue  or 
brown  plastic  base  —  and  Audiotape  reels  in 
red,  yellow,  green,  blue  and  clear  plastic  — 
provide  instant  identification  that  can  simplify 
your  cueing,  filing,  recording  and  playback 
problems.  Write  for  Bulletin  No.  209. 


AUDIO  DEVICES,  Inc 

Dept.  A2,  444  Madison  Ave.,  New  York  22,  N.  Y. 

Export  Dept.,  13  East  40th  St.,  New  York  16,  N.  Y.,  Cables  "ARLAB" 


V 


THE> 
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THESE  5V2-inch-thick  steel  plates,  explains  Edgar  T.  Bell  (3d  from  I),  general  manager 
of  KWTV  (TV)  Oklahoma  City,  will  support  the  station's  1,572-foot  tower,  which,  when 
completed  in  late  summer  or  early  fall,  will  be  the  world's  tallest  man-made  structure, 
says  KWTV.  Shown  are  (I  to  r):  Roy  J.  Turner,  president  of  Oklahoma  Tv  Corp.  and 
former  state  governor;  John  Griffin,  board  chairman;  Mr.  Bell;  board  members  Henry 
GrifFing,  James  Leake  and  Luther  Dulaney.  The  tower,  being  fabricated  by  Ideco, 
will  be  part  of  KWTV's  power  boost  to  316  kw. 


William  Penn  Broadcasting 
Names  Caskey  Vice  President 

WILLIAM  B.  CASKEY,  for  the  past  three 
years  general  manager  of  WPEN-AM-FM 
Philadelphia  and  currently  president  of  the 
Philadelphia  Radio 
&  Television  Broad- 
casters Assn.,  has 
been  named  vice 
president  of  the  Wil- 
liam Penn  Broad- 
casting Co.,  WPEN- 
AM-FM  licensee. 

William  H.  Sylk, 
W  P  E  N  president, 
made  the  announce- 
ment at  a  luncheon 
on  the  third  anni- 
versary of  Mr.  Cas- 
key's  general  man- 
agership, describing 
WPEN's  successful  change  in  operations  policy 
from  a  predominantly  sports  station  to  one  of 
music  and  news,  featuring  personalities. 

Mr.  Sylk  also  praised  Mr.  Caskey's  abilities 
in  operation  of  WPEN-FM,  described  as  the 
only  am-afhliated  fm  station  in  Philadelphia 
which  does  not  duplicate  am  programs. 


when  it  announced  its  new  program  plans 
[B»T,  April  5]. 

The  station  will  celebrate  its  30th  anniver- 
sary today  (Monday)  and  that  of  the  WLS  Na- 
tional Barn  Dance  April  24. 


MR.  CASKEY 


Smith,  Associates  Buy 
WTMA  for  $150,000 

SALE  of  WTMA  Charleston,  S.  C,  for  about 
$150,000  to  Charles  E.  Smith  and  associates  in 
WTBO  Cumberland,  Md.,  was  announced  last 
week,  subject  to  FCC  approval. 

Mr.  Smith,  president-treasurer  and  10% 
owner  of  WTBO,  will  be  joined  by  George  H. 
Clinton,  vice  president- 10%  owner  of  WTBO, 
and  David  Jefferies,  WTBO  chief  engineer,  in 
the  WTMA  purchase.  Mr.  Clinton  also  is  vice 
president-general  manager  of  WPAR  Parkers- 
burg,  W.  Va. 

WTMA  is  owned  by  Evening  Post  Pub.  Co., 
which  is  disposing  of  the  property  to  exercise 
its  option  for  30%  interest  in  the  proposed  ch. 
2  tv  grant  to  WUSN  Charleston.  An  FCC  hear- 
ing examiner  issued  an  initial  decision  recom- 
mending the  grant  in  February  [B«T,  Feb.  22]. 


WLS,  Now  Fulltime  ABC, 
Increases  Daytime  Rates 

WLS  CHICAGO,  which  became  a  fulltime 
ABC  affiliate  April  1,  will  revise  its  rate  card 
effective  May  1,  bringing  its  daytime  rates  in 
line  with  those  for  the  evening  hours,  it  was 
announced  last  week. 

WLS  is  raising  its  daytime  rates  approximate- 
ly 7%,  according  to  Chick  Freeman,  sales  di- 
rector. Under  the  new  rate  card,  Class  A  time 
will  be  6:45  a.m.  to  10:30  p.m.,  and  Class  B 
5:45-6:45  a.m.  and  10.30  p.m.-Midnight.  Time 
before  5:45  a.m.  will  be  set  aside  as  a  "special 
feature"  classification. 

Announcement  of  the  new  rate  card  followed 
a  luncheon  given  by  the  station  last  Monday 


Ochs  Heads  WLWA  (TV)  Sales 

BARNEY  OCHS  has  been  named  general  sales 
manager  of  WLWA  (TV)  Atlanta,  effective 
April  1,  W.  P.  Robinson,  station  president,  an- 
nounces. His  re- 
sponsibilities at  the 
Crosley  station  will 
include  local  and 
national  sales  and 
new  business.  Be- 
fore joining  WLTV 
(TV)  Atlanta,  now 
WLWA,  Mr.  Ochs 
had  served  as  an- 
nouncer and  sales- 
man at  WATL  At- 
lanta, as  commercial 
manager  at  WDAK 

MR.  OCHS  WeSt  P°;nt'  Ga  't.aS 

account  executive 

for  Maurice  Coleman  Assoc.,  as  announcer- 
salesman  at  WBGE  Atlanta  and  with  MCA. 


Rollins  Would  Sell  WRAP 
To  Allow  WCAV  Purchase 

MULTIPLE-station  operator  Rollins  Broadcast- 
ing Co.  proposes  to  give  up  the  1  kw-daytime 
facilities  of  its  WRAP  Norfolk,  on  1050  kc, 
and  purchase  WCAV  there,  assigned  1  kw  full- 
time  on  850  kc  directional.  Rollins  would  pay 
$90,000  for  WCAV,  purchasing  it  subject  to 
FCC  consent  from  Cavalier  Broadcasting  Corp., 
founded  by  the  late  Joseph  Light  of  Washing- 
ton. Rollins  would  retain  the  WRAP  call. 

Rollins  proposes  to  sell  WRAP'S  daytime 
facilities  to  Cy  Blumenthal,  part  owner  of  J 
WARL  Arlington,  Va.,  for  $55,000.  He  would 
take  over  the  relinquished  WCAV  call  and 
operate  a  folk  music  outlet  on  the  1050  kc 
assignment.  Rollins  proposes  to  serve  the 
Negro  audience  with  WRAP  on  the  850  kc 
channel. 

Rollins  Broadcasting,  headed  by  President 
C.  Wayne  Rollins,  lieutenant  governor  of 
Delaware,  and  Vice  President  O.  Wayne  Rol- 
lins, also  operates  WNJR  Newark,  N.  J.; 
WRAD  Radford,  Va.;  WJWL  Georgetown, 
Del.,  and  WFAI  Fayetteville,  N.  C. 

Cavalier  last  year  proposed  to  sell  WCAV 
to  Larus  &  Bro.  Co.,  operator  of  WRVA  Rich- 
mond, for  $125,000  but  the  application  was 
dismissed  after  FCC  indicated  a  hearing  would 
be  necessary  because  of  a  question  of  overlap 
between  WCAV  and  WRVA. 


WHBF-TV  Boosts  Power 
To  100  kw,  Plans  Color 

WHBF-TV  Rock  Island,  111.,  has  boosted  its 
power  to  the  100  kw  maximum  allowed  under 
FCC  regulations  for  an  increase  of  more  than 
four  times  its  former  picture  signal  strength, 
Robert  J.  Sinnett,  chief  engineer,  said  last 
week.  The  boost  required  complete  new  trans- 
mitter and  related  equipment  at  a  cost  in 
excess  of  $150,000,  Mr.  Sinnett  said. 

The  ch.  4  Quad  Cities  outlet  has  plans  under- 
way for  early  installation  of  color  telecasting 
equipment  during  1954,  Mr.  Sinnett  said.  In- 
stallation depends  on  final  standards  to  be 
established  by  the  FCC,  he  said. 

WHBF-TV,  a  basic  CBS-TV  affiliate  and  also 
affiliated  with  ABC-TV,  estimates  there  are 
265,000  tv  sets  in  the  Quad  Cities  area.  The 
station  signs  on  at  7  a.m.  weekdays. 


WMFD-TV  REPORTS 
OPERATIONS  START 

WMFD-TV  Wilmington,  N.  C.  (ch.  6),  on  test 
patterns  since  early  last  week,  was  to  have 
begun  regular  operations  Friday,  President 
Richard  Dunlea  Sr.  announced.  Affiliated  with 
NBC  and  represented  by  Weed  Tv  Inc.,  it  will 
be  the  first  tv  station  in  Wilmington. 

Two  more  stations  reported  they  expect  to 
go  on  the  air  later  this  week:  KARK-TV  Little 
Rock,  Ark.  (ch.  4),  and  KDRO-TV  Sedalia,  Mo. 
(ch.  6). 

Starting  date  of  July  15  has  been  set  by 
WKBT  (TV)  La  Crosse,  Wis.  (ch.  8),  Howard 
Dahl,  president  and  general  manager,  an- 
nounced. An  affiliation  agreement  with  Du- 
Mont  Tv  Network  was  signed  recently.  It 
signed  agreements  with  NBC  and  CBS  earlier 
this  year. 

WTHI-TV  Terre  Haute,  Ind.  (ch.  10),  has 
reported  steady  progress  in  construction  of  its 
studios  and  technical  facilities.  The  CBS 
affiliate  plans  to  start  regular  programming  in 
July. 

St.  Louis  educational  outlet,  KETC  (ch.  9) 
plans  to  begin  operation  in  the  fall.  It  presently 
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Everyone  has 
something 
he  does 
best  ... 


We'll  go  that  statement  one  better. 
What  we  do  best  is  also  the  only 
thing  we  do  — the  finest  possible 
representation  for  quality  television 
stations.  The  mainspring  of  our 
success  is  that  we  serve  only  them  — 
and  only  television.  If  you  believe 
that  quality  representation  should 
have  all  the  dependability  of  a  fine 
watch,  then  we  have  a  premise 
in  common  that  may  deserve 
pursuing  further. 


Harrington,  Righter  and  Parsons,  Inc. 

New  York 
Chicago 
San  Francisco 

the  only  representative  devoted  only  to  television 


WAAM  Baltimore 

W BEN -TV  Buffalo 

WFMY-TV  Greensboro 

WDAF-TV  Kansas  City 

WHAS-TV  Louisville 

TVTMJ-TF  Milwaukee 

JFMTJV  Mt.  Washington 
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STATIONS ' 


is  searching  for  talent  and  stockpiling  program 
ideas  and  material. 

The  following  stations  have  reported  they 
plan  to  begin  regular  operations  by  April  30: 

KARK-TV  Little  Rock,  Ark.  (ch.  4);  WHO- 
TV  Des  Moines,  Iowa  (ch.  13);  KFVS-TV  Cape 
Girardeau,  Mo.  (ch.  12);  KDRO-TV  Sedalia, 
Mo.  (ch.  6);  KVAL-TV  Eugene,  Ore.  (ch.  13); 
WSEE  (TV)  Erie,  Pa.  (ch.  35);  WDEF-TV 
Chattanooga  (ch.  12);  KRGV-TV  Weslaco,  Tex. 
(ch.  5);  KULA-TV  Honolulu  (ch.  4),  and 
WAPA-TV  San  Juan,  P.  R.  (ch.  4). 

(For  details  see  Telestatus,  page  125.) 


THIS  CAPS  EVERYTHING.  John  E.  Pear- 
son (I),  president  of  John  E.  Pearson  Co., 
and  Russ  Walker,  vice  president  for  that 
company's  eastern  division,  stand  as 
honorary  conductors  of  the  New  York, 
New  Haven  &  Hartford  Railroad  as  they 
peer  at  their  B*T  page  ad. 

Mrs.  F.  M.  Thieriot  Dies; 
Was  an  Owner  of  KRON-TV 

MRS.  FERDINAND  M.  THIERIOT,  one  of 
the  owners  of  the  Chronicle  Publishing  Co. 
( San  Francisco  Chronicle,  KRON  [FM]  KRON- 
TV),  died  April  3  at  San  Mateo,  Calif.,  of 
causes  not  disclosed.  She  had  been  ill  some 
years  and  entered  a  San  Mateo  hospital  March 
3  1 ,  it  was  said. 

Surviving  are  two  sons,  Charles  de  Young 
Thieriot,  assistant  publisher  of  the  Chronicle 
and  general  manager  of  the  KRON  stations, 
and  Ferdinand  M.  Thieriot,  Chronicle  circu- 
lation director;  a  daughter,  Mrs.  Ferdinand 
Stent,  San  Mateo,  and  three  sisters,  Mrs.  George 
T.  Cameron,  wife  of  the  Chronicle  publisher, 
and  Mrs.  Joseph  Oliver  Tobin  and  Mrs.  Nion 
R.  Tucker. 


Radio-Tv  Provide  Aid 
In  Wilkes-Barre  Strike 

WILKES-BARRE  radio  and  tv  stations  stepped 
into  the  breach  Thursday  as  the  Pennsylvania 
city  was  left  without  either  of  its  two  news- 
papers as  the  result  of  a  strike  by  the  American 
Newspaper  Guild.  They  expanded  public  serv- 
ice programming  and  provided  commercial 
time  for  retail  advertisers  left  without  their 
usual  weekend  space  advertising. 

WBRE-AM-TV  set  up  news  facilities  to 
handle  births,  funerals,  complete  police  and 
court  house  coverage,  church  news  and  meet- 
ing schedules,  according  to  Ernest  Lewis,  sales 
manager. 

Mr.  Lewis  said  leading  business  houses 
bought  heavily  of  radio  and  tv  time,  including 
Boston  Store,  The  Hub,  Acme  Supermarkets 
and  A&P  stores.  Lazarus  and  Pomeroys  were 


planning  schedules  Thursday.  The  station  of- 
fered time  to  the  guild  and  the  Record  and 
Times-Leader-Evening  News,  to  tell  their  ver- 
sions of  the  strike. 

Roy  Morgan,  executive  vice  president  of 
WILK-AM-TV,  said  the  stations  were  handling 
more  news  and  commercial  programs  and  spots, 
with  the  tv  news  coverage  including  additional 
live  programs.  Like  other  stations,  WILK  was 
working  from  a  cooperative  standpoint  to  sup- 
ply community  needs. 

John  H.  Stenger,  general  manager  of  WBAX, 
said  a  number  of  merchants  were  buying  time 
though  many  were  holding  off  to  see  if  the 
guild  strike  would  run  beyond  the  weekend. 
WBAX  had  an  offer  from  the  guild  to  provide 
local  news  coverage. 


WINS  New  York  Announces 
Healthy  Increase  in  Rates 

ISSUANCE  of  a  new  rate  card  by  WINS 
New  York,  providing  for  various  increases 
was  announced  last  week  by  Robert  Leder, 
vice  president  and  general  manager.  He  noted 
the  new  rate  is  based  on  "a  programming  struc- 
ture and  increased  market  and  audience  po- 
tentials." 

The  new  rate  card,  already  in  effect,  desig- 
nates all  time  from  6  a.m.  to  midnight  as 
class  "A",  with  the  hourly  rate  rising  from  $250 
to  $400;  minute  rate,  $25  to  $50,  and  station 
breaks,  $18  to  $30.  One-minute  participations 
in  the  new  Bob  and  Ray  Show  will  be  $75 
and  station  breaks  within  that  show  will  be 
sold  in  strips  of  six  for  $300. 

Mr.  Leder  said  that  for  retailers  in  the 
metropolitan  New  York  area,  WINS  has  in- 
stalled a  special  25%  retail  discount  on  the 
net  price.  Other  discounts  will  include  up  to 
30%  on  announcements,  station  breaks  and 
participations  in  the  Boh  and  Ray  Show. 


Clarence  Peterson  Dies; 
Branham  Co.  Chicago  V.P. 

FUNERAL  SERVICES  were  held  in  Chicago 
Thursday  for  Clarence  (Clem)  P.  Peterson, 
60,  vice  president  of  the  Branham  Co.,  radio- 
tv  station  representa- 
tive firm,  who  was 
associated  with  the 
advertising  field  for 
about  35  years.  Mr. 
Peterson  died  Mon- 
day after  an  illness 
of  six  months. 

A  native  of  Chi- 
cago, Mr.  Peterson 
joined  Branham  in 
September  1933.  In 
April  1944  he  was 
elected  a  vice  presi- 
dent in  charge  of  ra- 
dio for  Branham's 
Chicago  office.  He  subsequently  took  on  tv 
duties. 

He  is  survived  by  his  wife,  Lillian,  and  two 
sons,  Kenneth  and  Richard. 


MR.  PETERSON 


KCRI-TV  Names  VR&M 

KCRI-TV  Cedar  Rapids,  Iowa,  has  announced 
the  appointment  of  Venard,  Rintoul  &  Mc- 
Connell  as  its  national  sales  representative, 
Wade  S.  Patterson,  general  manager,  reported. 
The  ch.  9  station  is  owned  by  Cedar  Rapids 
Television  Co. 


FACTS  &  FIGURES 


BAB  TELLS  IMPACT 
OF  SPOT  SERIES 

A  SCHEDULE  of  20  announcements  on  a 
single  radio  station  in  a  "mature  tv  market" 
reached  nearly  half  the  families  there  an 
average  of  ~iVi  times  each  in  a  period  of  36 
hours,  BAB  reported  last  week  in  releasing  to 
its  members  results  of  a  new  study,  "The 
Cumulative  Audience  of  20  Radio  Spots  in 
36  Hours." 

The  report  is  the  ninth  in  a  BAB  series, 
based  on  A.  C.  Nielsen  Co.  studies,  on  the 
cumulative  audiences  of  radio  advertising. 
Other  reports  now  in  preparation  will  deal  with 
the  cumulative  audiences  of  nighttime  radio 
mystery  dramas,  women's  participation  radio 
shows,  nighttime  radio  dramatic  programs 
and  children's  radio  programs. 

"Radio  and  television  are  the  only  two  media 
which  report  consistently  on  the  NET  circula- 
tion of  their  advertisements,"  the  report  issued 
last  week  asserts.  "Printed  media  provide  ad- 
vertisers with  only  the  GROSS  circulation  of 
their  publications.  However,  radio  audience 
reports  so  often  stress  the  audience  of  an  IN- 
DIVIDUAL program  or  announcement  that 
advertisers  often  forget  the  tremendous  num- 
ber of  listeners  who  hear  OTHER  programs  or 
announcements  in  the  same  series.  This  is  an- 
other in  a  series  of  reports  on  the  unduplicated 
audience — the  cumulative  audience  that  radio 
programs  and  announcement  schedules  build  up 
in  a  short  time.  .  .  " 


Ziv's  Three  Lives' 
Tops  Film  Videodex 

ZIV-TV's  /  Led  Three  Lives  is  still  at  the  top 
of  Videodex  Inc.'s  top  ten  ratings  of  tv  films, 
based  on  a  March  1-7  survey  of  programs  that 
appear  in  a  minimum  of  20  markets.  The  sur- 
vey includes  percentage  of  tv  homes,  number 
of  cities,  and  number  of  tv  homes: 


Program  &  Distributor 
1.     I   Led  Three  Lives  (Ziv) 
Liberace     (Guild  Films) 
Kit  Carson  (MCA-TV) 
Badge  714  (NBC  Film  Div.) 
Annie  Oakley  (CBS-TV  Film) 
My  Favorite  Story  (Ziv) 
Foreign  Intrigue 
(J.  Walter  Thompson  Co.) 
Hopalong  Cassidy  (NBC  Film) 
Life  With  Elizabeth 
(Guild  Films) 
My  Hero  (Official  Films 
Cisco  Kid  (Ziv) 


#  Tv 

%  of  Tv 

#  of 

Homes 

Homes 

Cities 

(000's) 

19.8 

100 

5,841 

18.3 

115 

5,581 

17.8 

66 

3,905 

17.4 

109 

4,954 

17.3 

50 

3,834 

16.6 

99 

3,910 

16.2 

52 

4,192 

)  16.0 

56 

1,613 

16.0 

41 

2,336 

15.4 

21 

1,540 

15.3 

97 

4,340 

Retail  Tv  Set  Sales 
Exceed  1953  Figure 

RETAIL  tv  set  sales  totaled  1,267,934  in  the 
first  two  months  of  1954,  exceeding  the  1,177- 
195  sets  sold  in  the  same  period  a  year  ago, 
according  to  Radio-Electronics-Tv  Mfrs.  Assn. 
February  tv  set  sales  totaled  536,017  compared 
to  537,122  for  the  same  month  of  1953. 

Radio  sales  totaled  262,679  in  February 
compared  to  310,623  in  January,  and  507,527 
in  February,  1953.  These  retail  radio  sales  do 
not  include  auto  receivers,  of  which  331,961 
were  manufactured  in  February,  or  726,403 
auto  receivers  in  the  first  two  months  of  the 
year.  Retail  radio  sales  in  the  first  two  months 
of  1954  totaled  573,302  compared  to  922,248 
in  the  same  period  a  year  ago. 
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Revolutionary  12-kw  beam  power  tube 

for  UHF  telecasting 


New  RCA-6448  water-cooled  beam  power  tube 
features  coaxial-electrode  structure  for 
high  gain  at  frequencies  up  to  1000  Mc. 

Representing  a  significant  departure  from  conventional 
tube  design,  the  new  RCA-6448  features  a  unique  "inside- 
out"  structure,  wherein  the  plate  is  centrally  located  and 
surrounded  by  a  symmetrical  array  of  unit  electron-optical 
systems.  Water  cooling  the  various  elements  is  achieved  by 
a  novel  built-in  "canal"  system. 

As  a  result  of  this  new  approach  to  the  problem  of  design- 
ing a  high  power  tube  for  ultra-high  frequencies,  the 
RCA-6448  is  a  comparative  midget  in  size — measuring  only 
7M  inches  in  height  and  1VA  inches  in  diameter.  Yet,  in 
color  or  black-and-white  TV  service-,  the  tube  can  deliver 


a  synchronizing-level  power  output  of  15  kw  at  500  Mc  or 
12  kw  at  900  Mc.  Its  construction  minimizes  circuitry, 
reduces  tuning  requirements,  results  in  rugged,  simple 
mechanical  arrangements,  and  makes  possible  small  over-all 
cavity  size.  Only  one  set  of  cavities  is  required  to  tune  the 
entire  UHF-TV  band. 

Further,  the  design  permits  operation  of  the  tube  as  a 
grid-driven  UHF  power  amplifier  to  provide  a  high  gain  in 
TV  service  without  need  for  neutralization.  This  advantage 
simplifies  both  operating  and  adjustment  techniques. 

RCA-6448  beam  power  tubes  are  used  in  the  aural  and 
visual  power  amplifier  stages  of  the  new  RCA-TTU-12A,  a 
12.5-kw  UHF  TV  transmitter. 

For  fast,  dependable  delivery  of  RCA  Broadcast  Tubes, 
call  your  local  RCA  Tube  Distributor. 


RADIO  CORPORATION  of  AMERICA 


ELECTRON  TUBES 


HARRISON,  N.J. 


Ill 


m 
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Only  a  combination  of  stations 
can  cover  Georgia's 
major  markets. 


The  Georgia  Trio 


WAGA 

5000  w 
590  kc 
CBS  Radio 


WMAZ 


1 0,000  w 
940  kc 
CBS  Radio 


represented 
individually  and 
as  a  group  by 


The  KATZ  AGENCY,  INC. 


- . 


WTOC 

5000  w 
1290  kc 
CBS  Radio 


The  TRIO 

offers  advertisers 
at  one  low  cost: 
• 

CONCENTRATED 
COVERAGE 
• 

MERCHANDISING 
ASSISTANCE 
• 

LISTENER  LOYALTY 
BUILT  BY  LOCAL 
PROGRAMMING 


DEALER  LOYALTIES 

In  3  major  markets 


NEW  YORK 


CHICAGO 


DETROIT 


ATLANTA 


DALLAS 


KANSAS  CITY 


LOS  ANGELES 


SAN  FRANCISCO 
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Advertisers 

Carl  G.  Grace,  Colgate-Palmolive  Ltd.,  To- 
ronto, appointed  executive  vice  president  and 
elected  to  board  of  directors. 

J.  C.  Haley,  president.  Brown  &  Haley,  Ta- 
coma,  Wash,  (candy  manufacturer),  died  March 
25. 

Agencies 

Bowman  Kreer,  formerly  vice  president  and  cre- 
ative director,  McCann-Erickson  Inc.,  Chicago, 
elected  vice  president  and  appointed  assistant 
manager  of  Chicago  office,  Cambell-Mithun 
Inc. 

Edith  M.  Knutsen,  formerly  vice  president, 
Christiansen  Adv.  Agency,  Chicago,  and  media 
director,  McCann-Erickson  Inc.,  that  city,  to 
Knollin  Adv.,  Agency,  S.  F.,  in  latter  capacity. 

Barrett  Brady  and  Sidney  Olsen,  copy  super- 
visors, Kenyon  &  Eckhardt,  N.  Y.,  appointed 
vice  presidents. 


MR.  BRADY 


MR.  OLSEN 


Charles  M.  Halverson,  Hicks  &  Greist,  Inc., 
N.  Y.,  to  Bermingham,  Castleman  &  Pierce, 
same  city,  as  vice  president  and  member  of  exe- 
cutive committee,  effective  April  15. 

J.  Vance  Babb,  public  relations  counsel,  N.  W. 
Ayer  &  Son,  N.  Y.,  and  associated  with  agency 
since  1940,  elected  a  vice  president. 

Hugh  H.  Johnson,  associate  media  director, 
Kudner  Agency,  N.  Y.,  appointed  media  direc- 
tor, succeeding  late  Daniel  J.  Pykett. 

William  D.  Lewis,  media  director  and  account 
executive,  Wolfe-Jickling-Conkey,  Detroit,  to 
Geyer  Adv.,  as  media  director  of  Detroit  office, 
to  serve  as  an  assistant  account  executive  on 
Kelvinator  Account. 

West  P.  Woodridge  Jr.,  advertising  manager, 
Pepsodent  div.,  Lever  Brothers,  to  William  Esty 
Co.,  N.  Y.,  as  an  account  executive,  working  on 
Colgate-Palmolive  group. 

Eric  T.  Lifner,  account  executive,  Erwin  Wasey 
&  Co.,  L.  A.,  to  Young  &  Rubicam  Inc.,  that 
city,  in  same  capacity. 

Donald  E.  Gehring,  assistant  account  executive, 
Erwin  Wasey  &  Co.,  L.  A.,  promoted  to  ac- 
count executive  on  Albers  Milling  Co.'s  Friskies 
dog  foods  succeeding  Eric  Lifner,  resigned. 

Edgar  E.  Peck,  circulation  promotion  manager, 
Look  magazine,  to  Grey  Adv.,  N.  Y.,  in  account 
executive  div.,  effective  today  (Mon.). 

Burt  B.  Roens,  Gray  &  Rogers,  Phila.,  named 
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AGAIN 


"FABULOUS  FLINT"  WIDENS  ITS  LEAD  AS 
G.M.'S  BIGGEST  MANUFACTURING  CENTER 

With  130,600  people  busily  at  work  and  with  a  continuing  demand 
for  skilled  workers,  "Fabulous  Flint"  continues  to  be  one  of  the  out- 
standing markets  in  the  United  States!  ....  For  Flint  is  a  RICH  market 
($325,184,000.  in  retail  sales  last  year)  and  it's  a  BIG  market  (287,000 
population).  It's  an  EXPANDING  market,  too,  meaning  MORE  workers, 
MORE  sales— MORE  prospects  for  your  sales  message  over  WFDF— 
FIRST  in  FABULOUS  FLINT-the  RECORD-BREAKING  market! 


*  Above  figures  from  Sales  Manage- 
ment's "Survey  of  Buying  Power" — 
1953 


WFDF 


FLINT,  MICHIGAN 


AFFILIATE 


"Our  32nd  Year  in  Flint" 
Represented  by  the  KATZ  AGENCY 

Associated  with:  WOOD  and  WOOD-TV  Grand  Rapids 
WFBM  and  WFBM-TV  Indianapolis  —  WEOA  Evansville 
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PEOPLE 


WCAE 


=>  SPECIFIES 


ML-892 


reorder  ^ 
James  »■ 


i^Uammittmf  tu6e? 

Data  sheets  won't  tell  you , . .  but 
tube  performance,  backed  by  the 
manufacturer's  reputation,  will! 

Choose  Machlett  and  you  find  .  .  . 

57  years  electron  tube  experience. 

Leadership  in  high  vacuum  technique. 

Design  superiority  in  high  power, 
big  tube  ruggedness  and  reliability. 

A  specialist  whose  reputation  has 
been  achieved  solely  by  the  production 
of  highest  quality  electron  tubes. 


Machlett  tubes  are  distributed  by 
Graybar,  Westrex,  Dominion  Sound. 

For  full  information  on  Machlett's 
extensive  line  of  broadcast  tubes,  write 

MACHLETT  LABORATORIES,  INC. 

Springdale,  Connecticut 


RELAXING  at  the  Stoneybrook  Steeplechase,  annual  event  at  Southern  Pines,  N.  C, 
are  (I  to  r)  Brig.  Gen.  William  Gross,  USAF;  Charles  Crutchfield,  vice  president-gen- 
eral manager,  WBT-WBTV  (TV)  Charlotte;  Frank  Jarman,  vice  president-general  man- 
ager, WDNC  Durham,  newly-elected  NARTB  medium  stations  director,  and  Jack 
Younts,  president-general  manager,  WEEB  Southern  Pines. 


account  executive,  Lavenson  Bureau  of  Adv., 
same  city. 

Lynn  Hall,  formerly  production  manager,  Foote, 
Cone  &  Belding,  Portland,  Ore.,  to  Searcy  Adv. 
Agency,  that  city,  as  account  executive. 

R.  Edward  Hotze,  formerly  advertising  director, 
Washington  Times-Herald,  appointed  director  of 
sales  promotion,  Kal,  Ehrlich  &  Merrick  Adv., 
Washington. 

Ernest  Motyl,  formerly  with  Biow  Co.,  N.  Y., 
to  Geyer  Adv.,  same  city,  as  film  production 
supervisor;  Edward  S.  Richardson,  media  dept., 
appointed  a  media  buyer,  same  agency. 

Harold  Sieber,  print  buyer,  Kenyon  &  Eckhardt, 
N.  Y.,  appointed  media  coordinator  in  media 
department. 

Nelson  B.  Winkless  Jr.,  formerly  with  BBDO 
and  Campbell- 
Ewald,  to  radio-tv 
dept.  creative  staff, 
Needham,  Louis  & 
Brorby,  Chicago. 

Carl  R.  Moodey, 

Harry  S.  Goodman 
Productions,  N.  Y., 
to  radio-tv  dept., 
Friend  -  Reiss  -  Mc- 
Glone  Adv.,  N.  Y. 

Don    Henry,  radio 
and  tv  writer,  Adver- 
tising Counselors  of 
Arizona,  to  Tracy-Locke  Inc.,  Dallas,  Tex., 
as  copy  writer. 

Everett  T.  Gammon,  Benton  &  Bowles,  New 
York,  to  production  program  staff,  radio  and 
television  dept.,  N.  W.  Ayer  &  Son,  New  York. 

Roger  Wurtz,  Northern  California  manager, 
California  Fashion  Publications,  named  San 
Francisco  branch  manager  of  McNeill  &  Mc- 
Cleery,  Hollywood. 

Dan  H.  Steele,  copy  director,  Carson-Roberts 
Inc.,  L.  A.,  named  assistant  to  Ralph  Carson  in 


MR.  WINKLESS 
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charge  of  media,  merchandising  and  research, 
same  agency. 

Tom  Hargis,  freelance  Hollywood  radio-tv  pro- 
ducer, to  Ruthrauff  &  Ryan  Inc.,  that  city,  as . 
head  of  radio-tv  department.   He  succeeds  Wil- 
liam Burch,  resigned. 

Dick  Lytle,  account  executive,  Martin  R.  Klitten 
Co.,  L.  A.,  to  Western  Adv.  Agency,  that  city, 
as  copy  contact  on  various  accounts. 

Joan  Fleming,  editorial  publicity,  Red  Book 
magazine,  to  press  dept.,  Ted  Bates  &  Co.,  N.  Y. 

James  P.  Carey,  local  advertising  manager,  G.  E. 
Supply  Co.,  Philadelphia,  to  McKee  &  Albright, 
same  city. 

Robert  Clark,  freelance  artist,  to  art  dept., 
House  &  Leland  Adv.,  Portland. 

James  W.  Daisey,  manager  of  Pat's  Confections, 
Glouchester,  N.  J.,  to  research  dept.,  Gray  & 
Rogers,  Philadelphia. 

Nicholas  Tridemas,  formerly  with  the  Clements 
Co.,  Philadelphia,  to  Advertising  Associates, 
same  city. 

Nicholas  B.  Bjornson,  Gray  &  Rogers,  Philadel- 
phia, to  The  Buckley  Organization,  same  city. 

Dallas  M.  Williams,  vice  president  and  account 
executive,  Irwin-Crenshaw  Adv.,  Beverly  Hills, 
resigns  to  establish  own  agency,  Dallas  Wil- 
liams &  Sons.,  at  442  N.  La  Cienega  Blvd.,  L.  A. 

Gordon  Weber,  radio-tv  writer  and  member  of 
radio-tv  staff,  Benton  &  Bowles,  N.  Y.,  author 
of  a  second  novel,  The  Far  Shore,  published  by 
Little,  Brown  &  Co.,  N.  Y. 

William  R.  Reid,  49,  president,  Universal 
Agency  and  Craig  &  Reid  Inc.,  both  Hollywood, 
died  April  3  following  an  operation. 

Daniel  J.  Pykett,  media  director  Kudner  Agency, 
N.  Y.,  died  March  29  after  a  heart  attack. 

Stations 

Harold  J.  Parise  appointed  general  manager, 
Head  of  the  Lakes  Broadcasting  Co.  (WEBC 
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Another 

WSM 
package  show 
delivered  to 
the  Network! 


When  the  makers  of  d-CON  products 
wanted  a  strong,  effective,  unified 
medium  to  sell  the  entire  nation, 
they  took  a  familiar  step: 

They  turned  to  the  field  whose 
national  popularity  is  rocketing 
fastest  —  country  music;  to  the  top 
folk  music  talent  pool  —  the  cast 
of  WSM's  Grand  Ole  Opry. 

So  NBC  listeners  coast  to  coast  are 
now  hearing  at  9  p.m.  every  Saturday, 
right  after  the  network  portion  of 
"Grand  Ole  Opry,"  the  "Country 
Tune  Parade,"  starring  Ernest  Tubb, 
Goldie  Hill,  and  famous  guest  stars 
from  the  Opry  itself. 

When  your  product  is  ready  to  ride 
a  network,  contact  WSM  for  a 
sure-fire  salesmaking  package  show. 
More  specifically,  contact  Tom 
Harrison  or  any  Petry  Man. 


Nashville 


WSM 


Clear  Channel  •   50,000  Watts 
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Duluth;  WHLB  Virginia;  WMFG  Hibbing,  all 
Minnesota).  Mr.  Parise  will  headquarter  in 
Duluth. 

Frederic  S.  Bailey,  general  manager,  WTAO- 
AM-TV  Cambridge,  Mass.,  resigns.  His  future 
plans  are  undetermined. 

John  D.  Allison,  vice  president-sales  manager, 
KHON  Honolulu,  named  local  sales  manager, 
KGMB  Honolulu  and  KHBC  Hilo,  stations  of 
Hawaiian  Broadcasting  System  Ltd. 

Woodruff  B.  Crouse,  media  space  buyer,  Camp- 
bell -  Ewald  Adv.  Agency,  Detroit,  to  staff, 


CKLW  (TV)  Windsor,  Ont.  Mr.  Crouse  will 
handle  sales  promotion  presentations,  market 
and  media  research. 

Joseph  P.  Dougherty,  formerly  with  Washington 
Times-Herald,  named  sales  representative, 
WPTZ  (TV)  Philadelphia. 

Harley  Lucas,  formerly  program  director, 
WLOK  Lima,  Ohio,  appointed  local  sales  man- 
ager, same  station. 

Roland  R.  Wiseman,  chief  engineer,  KVNC 
Winslow,  Ariz.,  named  station  manager,  KGPH 
Flagstaff,  Ariz. 

Macgregor  Eadio,  account  executive,  KNBH 


WDAY>ly 

(FARGO,  N.  D.)  m( 

IS  ONE  OF  THE  NATION'S 
MOST  POPULAR  STATIONS! 


Last  year,  WDAY  was  swamped  with  145,659  letters  and 
postcards  from  its  listeners!  This  is  the  equivalent  of  a 
letter  or  card  from  over  70%  of  the  211,550  families  who 
listen  regularly  to  WDAY —  an  average  of  slightly  over 
399  letters  per  day,  including  Sundays  and  holidays! 

NBC  •  5000  WATTS  •  970  KILOCYCLES 


FREE  &  PETERS,  INC.,  Exclusive  National  Representatives 


(TV)  Hollywood,  has  resigned. 

Ed  Freeh,  program  director,  KFRE  Fresno, 
Calif.,  and  vice  presi- 
dent, California  In- 
land Broadcasting 
Co.,  licensee,  KFRE 
and  KRFM  (FM), 
appointed  manager 
of  those  stations. 


Dick  J.  Kasten  ap- 
pointed general  man- 
ager, KSTM-TV  St. 
Louis;  William 
Knight  named  sales 
manager,  and  Tony 
Glenn  named  assist- 
ant program  direc- 
tor. 


MR.  FRECH 


Burton  S.  Gardner,  Kamin  Adv.  Co.,  Houston, 
Tex.,  to  sales  staff,  KTBC  Austin;  Carolyn 
Busch,  continuity  dept.,  same  station,  moves  to 
sales  staff. 

Elmer  G.  Francke,  sales  staff,  WMIL  Milwau- 
kee,  promoted  to 
sales  manager. 

Adrian  Roberts,  mer- 
chandising manager, 
KNBH  (TV)  Holly- 
wood, named  ac- 
count executive. 
Harry  Camp  suc- 
ceeds  Mr.  Roberts. 

Joseph  Carleton 
Beal,  former  tv  pro- 
duction manager, 
WDSU-TV  New  Or-  MR-  FRANCKE 

leans,  appointed  manager,  new  public  service 
div.  of  World  Wide  Broadcasting  System,  opera- 
tor of  WRUL,  international  station  with  several 
shortwave  transmitters  at  Scituate,  Mass. 

Francis  R.  Busby  to  Tacoma  sales  staff,  and 
Edward  D.  Dever  to  Seattle  sales  staff,  KTNT- 
TV  Tacoma. 

Bob  Jones,  announcer,  to  WCOG  Greensboro, 
N.  C,  where  he  will 
conduct  two  pro- 
grams, Groans  by 
Jones  and  Jones' 
Party  Line. 


R.  Elbert  Hutchison, 

winner  of  KDKA 
Pittsburgh  .agricul- 
tural scholarship  at 
Ohio  State  U.  for 
1951-52,  named  ag- 
ricultural director, 
WEAU-AM-TV  Eau 
Claire,  Wis. 


MR.  JONES 


Doris  Overland  named  an  assistant  to  traffic 
manager,  WDRC-AM-FM  Hartford. 

John  L.  Scott,  announcer-director,  WHEN-TV 
Syracuse,  promoted  to  program  director,  WHEN 
same  city. 

Naomi  G.  Rector,  formerly  program  director, 
WPTR  Albany,  N.  Y.,  to  KFIA  (TV)  Anchor- 
age, Alaska,  in  similar  capacity. 

Larry  Gutter,  formerly  writer-producer,  WBBM- 
TV  Chicago,  appointed  director  of  continuity 
and  commercial  production. 

Drue  Smith,  WAPO  Chattanooga,  named  direc- 
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tor  of  public  affairs,  WDEF  that  city.  Mrs. 
Smith  is  originator  of  Party  Line  program, 
which  also  moves  to  WDEF. 

Fred  Harper,  production  manager,  KYW  Phila- 
delphia, promoted  to  program  operations  man- 
ager. 

DeVere  Nelson,  formerly  with  KFOR  Lincoln, 
Neb.,  named  assistant  director,  KSAC  Manhat- 
tan, Kan. 

Lionel  Monagas,  promoted  to  assistant  director, 
WTOP  Washington. 

Tom  Allebrandi,  formerly  with  WKLO  Louis- 
ville Ky.,  appointed  chief  engineer,  WLRP  New 
Albany,  Ind. 

Robert  Brockway,  formerly  of  WLWT  (TV) 
Cincinnati,  to  WISH-TV  Indianapolis,  as  assist- 
ant chief  engineer. 

Jack  Eigen,  emcee  of  WMAQ  Chicago  Chez 
Show,  assumes  similar  duties  on  The  Holiday 
House  Supper  Club  at  WOKY-TV  Milwaukee. 

Eugene  C.  Pulliam,  newspaper  publisher  and 
president,  WIRE  Indianapolis  and  WOAV  Vin- 
cennes,  chosen  by  Robert  R.  Young  as  11th 

nominee  for  15-man  New  York  Central  Rail- 
road board  of  directors. 

William  B.  Caskey,  general  manager,  WPEN 
Philadelphia,  named  radio  and  tv  director,  Phila- 
delphia area  Cerebral  Palsy  Drive.  Murray 

Arnold,  assistant  station  manager,  same  station, 


also  is  on  the  committee. 

Joseph  Herold,  station  manager,  KBTV  (TV) 
Denver,  presented  Cerebral  Palsy  Distinguished 
Service  Award  as  a  token  of  esteem  for  his  fight 
against  the  disease. 

Paul  I.  Woodland,  promotion  manager  KYW 
Philadelphia,  named  to  publicity  committee, 
Philadelphia  Health  Fair,  sponsored  by  Junior 
Chamber  of  Commerce. 

Josh  Barry  and  Bill  Montgomery,  WNOR  Nor- 
folk, Va.,  presented  top  award  in  Virginia  AP 
broadcasters  annual  achievement  contest  for 
description  on  tape  of  U.  S.  submarine  dive  in 
Chesapeake  Bay. 

Bill  Leyden,  KTTV  (TV)  Hollywood  host-m.c, 
named  Los  Angeles'  best-dressed  tv  host  by 
Clothiers  and  Designers  Guild. 

Lonny  Starr,  disc  m.c,  WNEW  New  York,  elect- 
ed president,  Rotary  Club  of  Valley  Stream, 
L.  I. 

Zoe  Lofgren,  continuity  writer,  WHBF  Rock 
Island,  111.,  and  Donald  A.  Roos,  married  March 
20. 

Pete  Greer,  photographer,  WBAL-TV  Balti- 
more, father  of  boy,  April  1. 

Wright  King,  star  of  Johnny  Jupiter,  sponsored 
by  M  &  M  Candies  on  regional  tv  basis,  father 
of  boy,  Meegan,  March  30. 

Marc  Breslow,  director,  KNBH  (TV)  Holly- 


wood, father  of  girl,  Lisa  Robin,  March  26. 

Don  Rodewald  announcer-disc  m.c,  KWSO 
Wasco,  Calif.,  father  of  girl,  Judith  Mae, 
March  25. 

Jim  Daley,  engineer,  WPEN  Philadelphia,  father 
of  son,  Mark  Dennis,  March  23. 

Phil  Waters  manager,  KOOS  Coos  Bay,  Ore., 
father  of  boy,  Richard  Frederick,  March  20. 

John  Vosper,  50,  Hollywood  radio-tv  actor,  died 
April  6  while  rehearsing  for  NBC  Radio's  Dinah 

Shore  Show. 

Networks 

Ted  Wick,  director  of  radio-tv  advertising-ex- 
ploitation for  Paramount  Pictures,  named  direc- 
tor of  publicity-exploitation  for  CBS-TV  Holly- 
wood. 

Michael  Horton,  in  charge  of  press  relations, 
NBC  color  tv  operations,  promoted  to  NBC 
director  of  information. 

Frank  Pacelli,  director  of  NBC-TV's  Chicago- 
originated  Hawkins  Falls  show,  signed  by  CBS- 
TV  to  ,a  term  agreement  as  producer-director. 

Brooke  Taylor,  director  of  programs,  WTAM 
Cleveland,  resigns  to  resume  freelance  perform- 
ing and  producing  of  radio-tv  programs. 

Willis  Bouchey,  who  portrays  title  role  on  NBC 
Radio's  Dr.  Paul,  assigned  role  in  Columbia  fea- 
ture film  release,  "The  Long  Gray  Line." 

Samuel  Chotzinoff,  NBC  general  music  director, 
accepted  award  for  "NBC  Television  Opera 


SUMMER  is  the 
BONUS  selling  season 
ON  ICO  A! 

KOA's  Western  Market  normally  delivers  4,163,700  people 
and  opens  family  pocketbooks. 

BUT  THEN  COMES  THE  SUMMER  WITH  BONUS  AUDIENCE! 

•  Bonus  Number  One —  Car  radios -a  total  of  1,854,200!  Nearly  1.5  million  hours  of 
car  radio  listening  every  day!  All  that  PLUS  tourist  listening! 

•  Bonus  Number  Two  — More  than  12.5  million  tourists  vacation  an  average  of  8.8 
days  in  the  Mountain  States ...  spend  more  than  $600  million! 

Get  with  it  man!  Get  your  message  on  KOA— 

THE  SINGLE  STATION  NETWORK! 


WRITE  TODAY  FOR  COMPLETE  DETAILS  ON  KOA'S  SUMMER  BONUS 


KOA  serves  more 
e  who  can't  get  TV 
any  radio  station 
in  America! 


For  food  advertisers 
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ATTS 

envers  America's  most  food-conditioned  audience. 


DENVER 

NBC  in  the  West 


Call  Petry 

  _I2S 
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NOTE  •  While  we  welcome  the  men- 
tion of  our  product  on  your  programs,  we 
ask  that  you  respect  our  registered  trade- 
mark. If  it  is  impossible  for  you  to  use  the  full 


name  correctly:  "Scotch"  Brand  Cellophane 
Tape,  or  "Scotch"  Brand  Magnetic  Tape,  etc., 
please  just  say  cellophane  tape  or  magnetic 
tape.  Thank  you  for  your  cooperation. 


MINNESOTA  MINING  AND  MANUFACTURING  COMPANY 


St.  Paul  *f  1wli  Minnesota 
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Theatre"  from  Sigma  Alpha  Iota,  national  wo- 
men's music  fraternity,  for  NBC's  "contribution 
to  music  in  the  television  field  in  1953." 

Harry  Lillis  Crosby,  star  of  CBS  Radio's  Bing 
Crosby  Show,  elected  life  member  of  Massa- 
chusetts Society  of  Mayflower  descendants. 

Robert  Griffin,  actor  on  NBC-TV's  One  Man's 
Family,  and  Virginia  Woodson  were  married 
April  3. 

George  Gobel,  NBC-TV  comedian,  father  of 
girl,  March  30. 

Manufacturers 
Joseph  Nauer  Jr.  appointed  regional  sales  man- 


ager, Stewart-Warner  Electric,  radio-tv-electron- 
ics  products  div.,  Stewart-Warner  Corp.  He  suc- 
ceeds Graeme  W.  Stewart,  appointed  advertising 
and  sales  promotion  manager. 

C.  F.  Sullivan  elected  controller,  General  In- 
strument Corp.  (television,  radio  and  electronic 
components). 

Franklin  P.  Hinman,  named  acting  manager  of 
manufacturing  for  division,  and  Harry  F.  Pully 

named  manager  of  plant,  Westinghouse  Electric 
Corp.'s  electronic  tube  div.,  Elmira,  N.  Y. 

Paul  E.  Burks,  manager,  Southern  Calif,  div., 
Philco  Corp.,  appointed  manager  of  distribution 
for  corporation,  succeeding  James  M.  Skinner 


5*4 


Last  year,  Kansas  farmers  fertilized  their  fields  and 
harvested  more  wheat  than  any  state  in  the  union — 
worth  over  $77  million!  You  too  can  harvest  a  bumper 
crop  of  Kansas  sales — but  you've  got  to  fertilize !  How? 
With  advertising — WIBW  radio  advertising  that  gets 
right  to  the  roots  of  Kansas  farm  life. 

You  see,  Kansas  is  a  state  of  farmers.  And  the  best  way 
to  fertilize  'em  is  to  put  your  selling  message  on  the 
radio  station  they  listen  to  most* — WIBW. 


*  Kansas  Radio  Audience  '53 


WIBW-CBS  Radio,  Topeka#  Kansas 

Ben  Ludy,  Gen.  Mgr.  WIBW-KGKN 
Rep:  Capper  Publications,  Inc. 


Jr.,  promoted  to  vice  president  in  television 
division. 

Leonard  A.  Bayer  appointed  to  newly-created; 
position  of  manager,  product  engineering  dept., 
communications  products  div.,  Allen  B.  Du- 
Mont  Labs.,  Clifton,  N.  J. 

Edward  W.  Stone,  formerly  Southern  district 
manager  of  electric  sales,  Graybar  Electric  Co., 
appointed  Chicago  district  sales  engineering 
manager,  Standard  Electronics  Corp.,  subsidary 
of  Claude  Neon  Inc. 

Caleb  A.  Shera  distributor  sales  counsellor,  Hal- 
licrafters  Co.,  Chicago,  appointed  district  sales 
manager. 

Frank  P.  Fern,  Los  Angeles  field  supervisor,^ 
named  Seattle  manager,  Hoffman  Sales  Corp. 
(radio-tv  set  distributors). 


Fil 


m 


John  P. 


Rohrs,  manager  of  Chicago  office, 
United  Television! 
Programs  Inc.,  ap-fe 
pointed  a  vice  presi-i 
dent. 


Charles  Adams,  whof 
has  produced  and  di- 
rected tv  programs! 
over  DuMont  andj 
ABC-TV  for  the  past 
five  years,  to  Loucksi 
&  Norling  Studios,) 
N.  Y.,  as  manager! 
of  newly-created  tvj 
film  department. 


MR.  ROHRS 


William  Spier,  creator  of  Suspense  and  Sam\ 
Spade  radio  programs  and  associated  with 
Omnibus  and  Medallion  Theatre,  to  Desiluj 
Productions,  Hollywood,  as  producer-director-) 
writer  on  The  Country  Doctor  film  series,  star-f 
ring  Charles  Coburn. 

David  Gordon  and  Gilbert  Kay  have  been  sign-  ] 
ed  by  American  National  Studios  Inc.,  Holly- 
wood, as  head  of  the  music  department  and 
first  assistant  director,  respectively. 

Alfred  D.  LeVine,  formerly  midwest  sales  man- 
ager of  Consolidated  Television  Sales  and  re-t 
cently  appointed  to  similar  duties  for  George 
Bagnall  &  Assoc.,  new  sales  organization  for 
CTS  properties,  has  announced  his  resignation,  j 
He  was  incorrectly  identified  as  Al  Lee  Vine  in 
the  April  5  issue  of  B*T. 

Stuart  Stevensts-:,  prop  man,  ABC-TV  Make 
Room  for  Daddy  film  series,  father  of  boy, 
Timothy  Lee,  April  5. 


Bill  Mosher,  cutter,  Gross-Krasne  Inc.,  Holly- 
wood, father  of  girl,  Michele,  March  29. 

Representatives 

George  Gilbreath  appointed  to  tv  sales  staff 
New  York  office,  George  P.  Hollingbery  Co. 

Paul  B.  Evans,  formerly  with  Paul  H.  Raymer 
Co.,  named  radio  sales  account  executive,  NBC 
Spot  Sales. 
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Smart  local  and  regional  advertisers  in  71  is  available,  "IISISER  SANCTUM"  has 

markets  have  bought  "INNER  SANC-  drawn  a  higher  rating  than  the  pro- 

TUM."  First  reports  for  this  exciting  new  gram  in  that  time  period  before. 

series  already  show  its  audience  pulling  For  proof,  look  at  the  figures  for  these 

power.  In  every  case  where  information  big,  competitive  markets! 


ARB  ratings  for  the  "INNER  SANCTUM"  time  period, 
before  and  after  start  of  the  program. 


Chicago 
Houston 
Los  Angeles 
Milwaukee 
Pittsburgh 


WNBQ 
KGUL 
KTTV 

WCAN  (UHF) 
WDTV 


Sat.  10:00 
Thurs.  10:00 
Sat.  9:00 
Thurs.  8:30 
Wed.  9:00 


MONTH  BEFORE 
"INNER  SANCTUM" 

14.4  (Dec.) 

7.8  (Oct.) 

6.4  (Dec.) 

2.1  (Dec.) 
31.1  (OctO 


CURRENT,  WITH 
"INNER  SANCTUM' 

20.8  (Feb.) 
15.7  (Jan.) 

9.3  (Feb.) 

7.5  (Jan.) 
40.6  (Jan.) 


And  ratings  for  the  rest 
be  much  higher,  as  soon 


of  the  39  thrilling  half -hour  episodes  will 
as  the  public  gets  to  know  about  the  shoic. 


"INNER  SANCTUM"  is  backed  by  a  market-tested  advertising,  promo- 
tion, publicity  and  merchandising  campaign  as  an  integral  NBC  Film 
Division  Service.  Write  or  call  today. 

NBC  FILM  DIVISION 

New  York  •  Chicago  •  Los  Angeles 
SERVING  ALL  SPONSORS  .  .  .  SERVING  ALL  STATIONS 


Lawrence  Cowen,  President 
of  the  Lionel  Corporation, 
writes: 

"The  spot  commercials 
you  filmed  for  us  proved 
to  be  extremely  successful 
.  .  .  The  quality  of  the 
photography  as  well  as  the 
format  reproduced  beau- 
tifully and  had  fine  public 
acceptance." 


RKO  PATHE  has  the  answers 

ON  TRULY  PROFESSIONAL 
TV  FILM  COMMERCIALS! 


RKO  PATHE  . . .  the  organization  that  gives 
every  inch  of  film  the  magic  touch  of  visual  excite- 
ment born  of  31  years  of  successful  movie-making  

RKO  PATHE  . .  .the  outfit  with  the  know-how 
and  mechanical  facilities  to  meet  today's  challenge 
of  making  action-impact  on  eyes  and  ears  tired  of 
the  pounding  of  the  commonplace.  .  .  . 

RKO  PATHE  .  .  .  with  the  advertising  grasp 
to  give  you  exactly  what  you  hope  to  get  in  the 
visualization  of  your  selling  ideas  . . .  without  ques- 
tion, without  quibble,  without  worry  as  to  quality. 


RKO  PATHE, 

"The  Professional  Company" 

625  Madison  Ave.,  New  York  22,  N.  Y. 
Phone: PLaza  9-3600 


INC. 
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Special  B*T  survey  on  feature  film:  What  it  costs, 
how  it  is  used,  how  it  is  sold  to  advertisers. 
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How  UTP  boosted  sales  by  consolidating  opera- 
tions in  Hollywood.  Page  72. 

Atlas  keeps  Midwest  film  business  at  home. 
Page  78. 
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STUART  REYNOLDS 


THREE  years  ago  Stuart  Reynolds,  president  of  Stuart  Reynolds 
Productions,  Beverly  Hills,  came  to  the  conclusion  that  the  lot  of 
a  radio  and  television  program  packager  is  a  happy  one — if  and 
when  the  producer  delivers  the  package.  But  Mr.  Reynolds  had 
learned  through  sad  experience  that  promises  often  were  not  ful- 
filled, and  he  frequently  had  a  client  without  a  package. 

He  decided  then  and  there  to  become  his  own  producer.  The 
wisdom  of  this  move  can  be  supported  by  the  financial  and  pro- 
duction accomplishments  of  his  organization  in  1953.  Stuart  Reyn- 
olds Productions  rolled  up  gross  billings  of  more  than  $2  million 
last  year  and  produced  55  half-hour  dramatic  programs  for  such 
blue-chip  clients  as  General  Electric  (G-E  Theatre),  Hamilton  Watch 
Co.  (Your  Jeweler's  Showcase)  and  duPont  (Cavalcade  of  Amer- 
ica). 

"We  are  particularly  proud  of  the  high  quality  of  our  filmed 
programs  at  a  price  that  is  within  the  budget  of  our  advertisers," 
Mr.  Reynolds  commented  recently  while  on  a  business  trip  to  New 
York.  "This  is  no  idle  boast  when  you  consider  that  General 
Electric  has  contracted  for  a  re-run  of  13  of  its  films  for  the  G-E 
summer  show,  starting  in  June." 

Mr.  Reynolds  is  grateful  for  his  long  grounding  in  the  advertising 
business,  explaining  it  has  assisted  him  in  producing  high-caliber 
programs  that  will  appeal  to  a  mass  market  and  therefore  have 
sponsor  interest.  Prior  to  launching  his  package  business  in  1949, 
he  had  been  associated  since  1927  in  various  advertising  copy 
writing  and  sales  capacities  for  Lord  &  Thomas,  Chicago;  General 
Mills,  Minneapolis;  Henri,  Hurst  &  McDonald,  Chicago;  Erwin 
Wasey,  San  Francisco;  BBDO,  Los  Angeles,  and  the  Don  Lee 
Network  in  Los  Angeles.  It  was  with  the  Don  Lee  organization's  ex- 
perimental television  station,  W6XAO,  that  Mr.  Reynolds  received 
his  baptism  of  fire  in  the  television  medium. 

Chicago-born,  Mr.  Reynolds  attended  Chicago  Law  School  while 


working  for  Lord  &  Thomas  and  received  his  law  degree  in  1932. 
He  points  out  that  his  legal  education  is  an  asset  in  negotiating 
contracts  with  talent  and  advertisers. 

A  cardinal  rule  in  producing  dramatic  tv  film  programs,  Mr. 
Reynolds  contends,  is  to  tailor  the  show  to  fit  the  star.  He  claims 
that  this  is  a  formula  that  will  enable  a  producer  to  cope  realistically 
with  production  costs  that  are  the  bugaboo  of  many  film  makers. 
Since  time  is  such  a  vital  consideration,  Mr.  Reynolds  continued, 
exhaustive  preparations  must  be  made  before  actual  production  is 
launched. 

In  a  projection  of  things-to-come,  Mr.  Reynolds  said  that  he 
believed  that  eventually  80%  of  television  programs  will  be  on 
film.  Another  development,  he  said,  will  be  the  use  by  advertisers 
of  their  filmed  shows  at  least  twice  to  amortize  the  costs. 

Mr.  Reynolds  taps  the  talents  of  radio  and  motion  picture  script 
writers  in  Hollywood  for  his  productions  and  voices  the  belief  that 
radio  men  are  more  adaptable  for  television,  though  he  acknowl- 
edged that  several  screen  writers  have  turned  out  some  top-drawer 
scripts. 

Mr.  Reynolds  lives  in  Beverly  Hills  with  his  wife,  Beverly,  to 
whom  he  has  been  married  for  20  years,  and  their  daughter,  Merrily, 
IOV2.  Until  a  few  years  ago  Mrs.  Reynolds  confined  herself  to 
domestic  duties. 

"But  now  she's  a  full-time  member  of  the  team,"  Mr.  Reynolds 
said.  "It  came  about  quite  accidentally.  I  was  in  New  York  on  a 
business  trip  when  my  secretary  left  to  get  married.  Beverly  went 
down  to  the  office  to  help  out  with  the  files.  Pretty  soon  she  did 
more  and  more  work.  Well,  I've  found  her  so  valuable  that  she  has 
stayed  on." 

Mr.  Reynolds  used  to  play  golf  but  lack  of  time  has  ruled  out 
that  sport.  He  said  that  with  his  present  full  schedule,  his  only 
hobbies  are  "family  and  work." 


Broadcasting    •  Telecasting 


April  12,  1954    •    Page  69 


FEATURE  FILM 


what  it  costs 
how  much  is  used 
how  it  is  sold 


THE  PRICE  paid  by  television  stations  for 
feature  film  programs  ranges  upward  in  di- 
rect ratio  to  the  size  of  the  market  served, 
with  average  prices  varying  from  around 
$25  in  smaller  areas  to  well  over  $200  in 
major  metropolitan  markets. 

These  findings  are  included  in  a  series  of 
revelations  covering  the  use  of  feature  films 
by  tv  stations,  and  the  average  prices  paid 
by  stations  to  film  distributors,  as  shown  by 
an  industry-wide  survey  conducted  by 
Broadcasting  •  Telecasting. 

The  survey  brings  to  light  for  the  first 
time  a  number  of  industry  trends  which 
have  heretofore  been  revealed  only  in  scat- 
tered comments  based  on  random  contacts. 

Analysis  of  the  153  questionnaires  re- 


turned by  the  nation's  operating  commercial 
tv  stations — there  are  371  on  the  air — show 
few  examples  of  one-two-three  presentation 
of  commercials  at  any  point  during  the 
presentation  of  a  feature  film.  This  scarcity 
of  triple-spotting  belies  the  careless  com- 
mentaries by  those  who  professionally  brand 
television  as  replete  with  triple,  quadruple 
and  even  quintuple  spotting. 

All  questionnaires  were  kept  anonymous 
to  encourage  complete  and  accurate  revela- 
tion of  facts.  Since  the  returns  are  based  on 
40%  of  the  entire  industry,  with  all  cate- 
gories proportionately  represented,  the  re- 
sults are  believed  to  be  typical. 

The  153  participating  tv  stations  answered 
a  series  of  questions  including  hours  on  air 


per  week;  size  of  market;  time  devoted  tc 
full-length,  IVi-hour  and  one-hour  features 
along  with  top,  low  and  average  price; 
paid  to  distributing  outlets;  number  anc 
length  of  commercials  in  single-advertisei 
and  participating  film  programs,  with  per- 
centage of  local  and  national  sponsors. 

The  adjoining  tables  reveal  a  large  num- 
ber of  important  trends  among  tv  stations: 
broken  down  in  some  cases  by  availability 
of  inter-connection  facilities  as  well  as  size 
of  market. 

Among  the  findings  are  these: 

•  Few  tv  stations  permit  single  commer- 
cials of  more  than  two  minutes  duration , 
during  feature  films. 

•  The  number  of  breaks  during  the  show- 
ing of  a  one-hour  or  full-length  feature 
ranges  between  two  and  five,  as  a  rule.    -  | 

•  Films  are  interrupted  more  often  by  sta- 
tions in  smaller  markets. 

•  Local  advertisers  are  supplying  a  major 
share  of  film  sponsorship  revenue  in  smaller 
markets,  with  stations  in  larger  markets 
getting  over  half  their  film  income  from 
national  advertisers. 

Those  answering  the  questionnaires  were 
given  an  opportunity  to  list  the  distributors 
from  whom  they  buy  television  feature  films. 
While  the  questionnaire  was  limited  to  fea- 
ture and  one-hour  films,  the  respondents  in 
some  cases  appeared  to  be  including  all  their 
sources  of  tv  film  programs. 

The  following  list  of  film  distributors  ap- 
pears in  order  of  number  of  mentions  on 
questionnaires.    Motion  Pictures  for  Tele- 
vision had  the  largest  number  of  mentions, 
Unity  was  second,  and  the  list  continues 
until  all  mentioned  distributors  are  included. 
In  a  few  instances  there  may  have  been 
confusion  in  mentioning  corporate  names  of 
distributors.    The  list  follows: 
Motion  Pictures  for  Television  Inc. 
Unity  Television  Corp. 
Hollywood  Television 
Sterling  Television  Co. 
Tele-Pictures 
Atlas  Television  Corp. 
Comet 
Hygo 

NBC  TV  Film  Div. 
Vitapix  Corp. 
Interstate 

Atlantic  Television  Corp. 

Official  Films 

Ziv  Television  Programs 

M&A  Alexander  Productions 

George  Bagnall  &  Assoc. 

Consolidated 

Film  Vision  Corp. 

MCA  TV 


AMOUNT  OF  TIME  DEVOTED  BY  TV  STATIONS  TO  TYPES  OF  FILMS 


No.  Hours  Station 
Is  on  Air 
Per  Week 


Full-Length  Features   One-Hour  Features 
Per  Week  Per  Week 

(By  %  of  Stations)     (By  %  of  Stations) 


1  l/2-Hour  Features 

Per  Week  - 
(By  %  of  Stations) 


Under  75  Hrs.  Per  Wk. 
Inter-Connected 
Non-Inter-Connected 

Over  75  Hrs.  Per  Wk. 
Inter-Connected 
Non-Inter-Connected 

Under  75  Hrs.  Per  Wk. 
Inter-Connected 
Non-Inter-Connected 

Over  75  Hrs.  Per  Wk. 
Inter-Connected 
Non-1  nter-Connected 

Under  75  Hrs.  Per  Wk. 
Inter-Connected 
Non-Inter-Connected 

75-100  Hrs.  Per  Wk. 
Inter-Connected 
Non-Inter-Connected 

Over  100  Hrs.  Per  Wk. 
Inter-Connected 
Non-Inter-Connected 

Over  75  Hrs.  Per  Wk. 
Inter-Connected 
Non-Inter-Connected 
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(Markets  Under  250,000  Population) 

54.2  4.1  55.0  25.0  20.0  61.1  22.2  16.7 
55.0     .  .  .      35.3    35.3    29.4     63.6    36.4     .  .  . 


(Markets  250,000  -  500,000  Population) 

50.0  4.5  31.6  47.4  21.0  69.2  30.8  ... 
66.7     ...      33.3    50.0    16.7     66.7    22.2  11.1 


30.8  69.2 


27.3    54.5    18.2      11.1    77.8  11.1 


(Markets  500,000-  1,000,000  Population) 


28.6 
50.0 


55.6  33.3  11.1  55.6  33.3  11.1 
25.0    50.0    25.0     50.0    50.0     .  .  . 


33.3  50.0    16.7     50.0  33.0    16.7     33.3    33.3  33.3 

36.4  54.5     9.1      54.5  27.3    18.2      57.1    42.9  ... 

(Markets  Over  1,000,000  Population) 

40.6    53.1      6.3     38.7  32.3    29.0     48.3    44.8  6.9 
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PRICES  PAID  FOR  FEATURE  FILMS  BY  TV  STATIONS 

(By  %  of  Stations) 
HIGHEST  PRICE 


LOWEST  PRICE 


AVERAGE  PRICE 


Size 
of 
Market 

ider  $50 

$50-$100 

ver $100 

ider  $50 

3 

u 

0/ 

o/ 

0/ 
7o 

0/ 
7o 

Under  250,000 

Inter-Connected 

t>y.o 

10.5 

4/  .0 

Non-Inter-Connected 

100.0 

75.0 

250,000-500,000 

Inter-Connected 

73.3 

26.7 

46.9 

Non-Inter-Connected 

100.0 

40.0 

500,000-1,000,000 

Inter-Connected 

56.0 

36.0 

8.0 

8.0 

Non-Inter-Connected 

100.00 

40.0 

Over  1,000,000 

Inter-Connected 

50.0 

38.5 

11.5 

Non-Inter-Connected 

o 
o 


o 


o 
o 

CN 

6 
o 

% 


o 
o 

CO 

o 
o 

CN 


o 
o 
co 

1. 

a) 
> 

o 


UO 
CN 

u 

a) 

T3 
C 
3 


43.6 
25.0 

28.1 
60.0 

36.0 
40.0 


4.3  4.3 


18.8  6.2 


40.0 
20.0 


8.0  8 


28.6    28.6    14.2  28 


o 

o 

o 

o 

o 

o 

CN 

«■) 

o 

O 

«n 

o 

o 

CN 

in 

</> 

% 

% 

% 

% 

90.0 

5.0 

5.0 

o 
o 

CN 
V* 
i_ 

> 

o 


21.4  76.6 


3.1 


62.6 
88.9 

33.3 
60.0 


21.9 
11.1 

41.7 
40.0 


6.2 


8.3 


16.0    36.0    20.0  12 


2  12 


0  16 


HOW  FEATURE  FILMS  ARE  SOLD  TO  ADVERTISERS 


No.  of  Commercial  Breaks  in  One-Hour 
Film  Sold  to  One  Advertiser 


No.  of  Commercial  Breaks 
Participating  Programs 


(By  %  of  Stations) 

(By  %  of  Stations) 

Size  of 

Over 

Over 

Market 

2 

3         4  5 

6 

6 

2 

3        4        5  6 

6 

Under  250,000  Population 

27.8    38.9  11.1 

19.4 

2.8 

7.3 

14.6    31.7    22.0  22.0 

2.4 

250,000  to  500,000 

8.6 

25.7    31.4  22.9 

8.6 

2.8 

4.7 

25.6    25.6    20.9  23.2 

500,000  to  1,000,000 

3.7 

18.5    44.5  22.2 

11.1 

29.6    51.9      3.7  3.7 

11.1 

Over  1,000,000  Population 

10.4 

37.9    37.9  10.4 

3.4 

5.7 

37.1     25.7    22.9  5.7 

2.9 

LONGEST  SPOTS  USED  AT  ANY 

During  One-Hour  Films  Sold 
to  One  Advertiser 


ONE  STATION  BREAK 

During  Participating  Film 
Programs 


Size  of 

(By  %  of  Stations) 

(By  %  of  Stations) 

(By  %  of  Stations) 

Market 

20  Sec.  1-2 

2-3 

3-4 

20  Sec.  1-2 

2-3 

3-4 

to  1  Min.  Min. 

Min. 

Min. 

to  1  Min.  Min. 

Min. 

Min. 

1        2  3 

Under  250,000  Population 

42.1  52.6 

5.3 

64.3  30.9 

2.4 

2.4 

16.3    39.0  12.7 

250,000  to  500,000 

37.8  45.9 

16.3 

57.1  30.9 

9.6 

2.4 

34.9    55.8  9.3 

500,000  to  1,000,000 

25.9  51.9 

14.8 

7.4 

51.9  40.7 

7.4 

25.0    75.0     .  .  . 

Over  1,000,000  Population 

26.7  63.3 

10.0 

61.1  38.9 

22.2    72.2  5.6 

Top  No.  of  Spots 
Used  at  One  Break 


SOURCES  OF  ADVERTISING  INCOME  FROM  FEATURE  FILMS 

(Column  headings  indicate  per  cent  of  total  revenue  from 
sponsorship  of  feature  films.    Example:  "Under  10"  means 
under  10%  of  total  revenue  received  from  all  feature  film 
sponsors  on  the  station.) 
Income  from  Local  Advertisers 


Size  of 
Market 

Under  250,000  Population 
250,000  to  500,000 
500,000  to  1,000,000 
Over  1,000,000  Population 


Under  10 


6.3 


(By 
10-25 
2.2 


10.7 
15.6 


%  of  Stations) 
25-50   50-75  75-100  Under  10 
17.4      19.6      60.8  3.7 
20.0      23.3      56.7  4.2 

25.0  14.3      50.0  4.5 

28.1  18.8      31.2  3.3 


Income  from  National  Advertisers 
(By  %  of  Stations) 


10-25 
40.8 
29.2 
27.3 
20.0 


25-50 
14.8 
33.3 
13.6 
16.7 


50-75 
37.0 
25.0 
22.7 
33.3 


75-100 
3.7 
8.3 
31.9 
26.7 
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>ecialty  Television  Films 

Revision  Exploitation 

ajor  Television  Productions 

;public  Television  Features 

xeencraft  Pictures 
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ommonwealth  Film  &  Television 
ational  Telefilms  Assoc. 
andard  Television  Corp. 
BC-TV 
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BS  Television  Film  Sales 
uMont  Television  Network 
uild  Films  Co. 


Peerless  Television  Productions 
PSI-TV  , 

Television  Programs  of  America 

American-British  Tv  Movies 

Astor  Television 

Aurora  Productions 

Beverly 

Box  Office 

California  Major  Tv  Productions 

Cherry 

Film  Classics 

Fleetwood 

Fortune 

Foundation  Films  Corp. 
Greatest  Fights 
Harriscope  Inc. 


International  News  Service 
IWF  Wrestling 
Kling  Studios 
Lippert 

March  of  Time  Television 
Masterpiece  Productions 
Post  Pictures  Corp. 
Producers  Representatives 
Sack  Television  Enterprises 
Screen  Gems 
Station  Distributors 
Telecast  Films 
United  Artists  Corp. 
United  Television 
United  World  Films 
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consolidation  pays  off 
in  more  sales  for  UTP 


by 
WYNN 
NATHAN 


A  NEW  sales  record  with  the  distribution  of 
Waterfront  was  recently  set  by  United  Tele- 
vision Programs  when  more  than  one  sale 
per  working  day  was  recorded  from  the  date 
the  series  was  released  for  the  next  52  days. 

This,  in  itself,  is  not  exceptional  in  view 
of  market  results  on  our  other  products. 
However,  UTP's  merchandising  chart  has 
been  on  a  constant  upgrade  since  the  con- 
solidation of  operations  last  fall  in  Holly- 
wood, also  the  site  of  production. 

When  the  company  was  taken  over  by 
Jack  Gross  and  Phil  Krasne  in  October, 
UTP's  removal  of  home  offices  from  New 
York  to  Hollywood  gave  rise  to  an  impor- 
tant question  in  tv  film  production  and  dis- 
tribution. What  are  the  advantages  of  cen- 
tering an  entire  operation,  such  as  ours, 


under  one  roof — and  in  Hollywood,  of  all 
places? 

In  our  brief  experience  at  California 
Studios,  several  benefits  of  outstanding  im- 
portance have  been  made  manifest.  That  it 
is  more  convenient,  is  obvious.  The  ma- 
jority of  our  producers  are  here  —  Bing 
Crosby  Enterprises,  Roland  Reed  Produc- 
tions, Gross-Krasne  Inc.,  and  others.  Our 
owners,  our  shipping,  billing,  bookkeeping, 
contracts  departments,  sales  promotion,  ad- 
vertising and  exploitation  divisions  are  here, 
all  in  such  close  proximity  as  to  impel  a 
teamwork  of  action.  Our  executive  vice- 
president,  Lee  Savin,  is  available  at  all  times 
to  our  producers,  sales  force  and  various 
clients,  as  is  our  very  capable  national  ad- 
vertising and  sales  promotion  manager,  Noel 


JVatv 


BONDED'S      complete  dependable 

TV  Film  Service 


BONDED  TV  FILM  SERVICE, 


mm 


•  Shipping 

•  Mt  tut  tint/ 

•  Storage 
e  Examination 

•  Expediting 

•  Commercials 


is  an  the 
West  Canst  Taa! 


•Newly  opened  facili- 
'ties  on  the  West 
Coast  provide  the 
largest  physical 
plant  for  handling 
TV  film  in  the  coun- 
try. 

BONDED  TV  FILM 
SERVICE  is  the  new, 
full-fledged  subsidi- 
ary of  the  worlds 
largest,  most  experi- 
enced film  handling 
and  storage  com- 
pany —  BONDED 
FILM  STORAGE  Co., 
Inc. 

For  complete  TV  film 
service— you  know  it 
will  be  done  best- 
by  BONDED. 


BONDED  TV  FILM  SERVICE  Inc. 


904  North  La  Cienega  Blvd.,  Los  Angeles  46,  California 
630  Ninth  Avenue,  New  York  36,  New  York 


Crestview  4-3112  —  Bradshaw  2-7825 
JUdson  6-1030—9 


Rubaloff,  and  his  advertising  agency  (Crea- 
tive Advertising),  under  the  direction  of 
Leonard  Slaff.  The  national  magazines  with 
whom  we  advertise  and  deal  all  have  com- 
petent Hollywood  bureaus  and  work  with 
us  just  as  they  did  when  we  were  in  New 
York. 

The  convenience  in  turn  makes  for  more 
personalized  relations  with  the  producers. 
Not  only  are  we  more  cognizant  of  their 
production  problems  and  accomplishments, 
but  there  is  a  greater  flow  of  ideas  and  sug- 
gestions when  it  becomes  a  matter  of  visits 
to  the  lots  and  telephone  calls  in  and  around 
the  Hollywood  area  instead  of  confusing 
and  detailed  memos  and  cross-country  calls. 

While  UTP,  though  wholly  owned  by 
Phil  Krasne  and  Jack  Gross,  functions  as  an 
independent  distribution  firm  handling  prod- 
ucts, the  majority  of  which  are  filmed  by 
other  independent  producers,  we  do  not 
hold  to  the  philosophy,  "you  film  it,  we'll 
sell  it."  No  longer  has  the  distributor  done 
his  part  when  he  sells  a  show,  accompanied 
by  the  standard  hackneyed  merchandising, 
to  a  sponsor  for  13,  26,  39  or  52  weeks.  An 
increasingly  important  duty  now  rests  with 
the  distributor  to  get  in  there  and  pitch  to 
help  the  advertiser  get  more  dollar  results, 
not  to  just  make  a  sale  and  walk  away 
from  it. 

Under  our  expanded  merchandising  set-' 
up,  we  are  out  to  make  the  advertisers  an 
integral  part  of  our  operation.  Louis  Hay- 
ward,  Preston  Foster  and  Ken  Murray,  stars 
of  Lone  Wolf,  Waterfront  and  Where  Were 
You,  respectively,  are  not  just  movie  names 
a  coast  away.  They  are  movie  names  in 
the  immediate  vicinity,  with  whom  we  can 
work  for  the  sponsor  off  the  tv  screen  as 
well  as  on  it  to  coordinate  a  planned  adver- 
tising and  promotion  campaign. 

Rocky  Jones,  Space  Ranger  is  a  natural  to 
merchandise,  having  tremendous  kid  appeal 
through  the  demand  for  badges,  school  brief- 
cases, "T"  shirts,  boots,  belts,  suspenders, 
watches,  etc.  In  the  marketing  of  Water- 
front, UTP  has  devised  sets  of  glassware 
emblazoned  with  a  ship's  wheel,  emblematic 
of  the  series,  which  sponsors  may  purchase 
at  cost  to  help  promote  the  program  and  the 
sale  of  their  products.  Through  these  items, 
the  Lone  Wolf  glassware,  jewelry,  etc.,  fea- 
turing the  stylized  wolf  head,  and  others, 
we  can  personalize  our  services  and  directly 

Mr.  Nathan,  vice  president  in  charge  of 
sales  for  United  Television  Programs,  has  in  the 
past  been  with  William  Morris  Agency  and 
Century  Artists. 
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TERESA  BREWER 


TEX  RITTER 


JUNE  VALLI 


MEL  TORME 


as  basic  as  profits! 

Successful  television  operation  demands  the 
new  combined  Studio  Telescription  Library 


Studio  Telescriptions  are  as  important  to  profitable  television 
programming  as  transcriptions  are  to  radio.  The  Studio  Tele- 
scription Library,  over  1,100  three  minute  films  produced 
especially  for  TV,  puts  the  country's  top  musical  talent  to 
work  for  you  .  .  .  winning  audiences  and  attracting  sponsors 
for  your  shows. 

The  Library  is  complete  with  handy  index  files,  sample  scripts, 
program  ideas  and  background  material  for  your  own  MC. 
In  only  minutes  you  can  build  any  number  of  star-studded 
shows  which  sparkle  with  lavish  production  settings. 

And,  the  cost  is  unbelievably  low.  Even  the  most  budget- 
minded  advertisers  are  quickly  sold  on  the  miracle  selling 
power  of  this  top-talent  television  with  none  of  the  usual  high 
production  costs.  Find  out  today  how  Studio  Telescriptions, 
television's  basic  film  library,  can  mean  bigger- than-ever 
profits  for  you. 

♦ 

*consisting  of  Studio  Musi-Films  and  Snader  Telescriptions. 

put  scores  of  top  name  artists  on  your  regular  staff 


DON'T  DELAY  .  .  .  DON'T  WRITE 
CALL  COLLECT:  OXford  7-2590 


STUDIO  FILMS,  inc. 

380   MADISON   AVENUE     •      NEW   YORK    17,    N.   Y.     •     OXFORD  7-2590 

Exclusive  distributors  of  Studio  Telescriptions 

IN  CANADA:  ALL-CANADA  TELEVISION,  1  29  ADELAIDE  ST.  WEST,  TORONTO,  ONT.,  EMPIRE  3-2632 


BURL  IVES 
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CONNIE  B.  GAY'S 


TV'S  FIRST  AUTHENTIC  HILLBILLY  EXTRAVAGANZA 

This  jumpin'  Jamboree  called  TOWN  AND  COUNTRY  TIME  cur- 
rently appears  regularly  on  over  1800  radio  stations  throughout  the 
country.  And  hillbilly  music  fans  don't  just  listen  —  they're  loyal  to 
the  core!  They  can't  wait  to  see  Jimmy  Dean,  the  Texas 
Wildcats,  Mary  Klick,  Pete  Cassel,  and  Quincy  Snod- 
grass  on  TV.  (On  a  recent  local  broadcast  the  listening 
audience  was  asked  casually  whether  they  would  like  to 
see  TOWN  AND  COUNTRY  TIME  on  TV.- A  flood  of 
mail  inundated  the  studio.  We'll  show  you  the  letters! ) 

What  an  astute  sponsor  can  do  with  this  powerful  mer- 
chandising set-up  should  make  his  sales  force  jump  and 
sing  "Bimbo."  We've  got  Jimmy  Dean  records,  Jimmy 
Dean  autographed  photos,  Jimmy  Dean  personal  ap- 
pearances and  a  host  of  other  sales-compelling  plans  up 
our  sleeve. 

Why  not  call  PL  7-0100  today  and  get  the  whole  story 
and  an  audition  print  on  your  desk  tomorrow. 


$700,000,  OOO  /&y/ 


Last  year,  hillbilly  sheet  music  and  record 
sales  topped  seven  hundred  million  dol- 
lars. .  .hardly  alfalfa  ■ 

There  are  over  two  thousand  disc  jockeys,  selling 
in  every  major  area  of  the  United  States,  who  play 
hillbilly  tunes  regularly.  (No  wonder  TENNES- 
SEE WALTZ,  COLD  COLD  HEART,  CANDY 
KISSES,  GOOD  NIGHT  IRENE,  and  ON  TOP 
OF  OLD  SMOKEY,  are  among  the  all-time  best 
sellers  in  the  music  industry  and  RICOCHET, 
CROSS  OVER  THE  BRIDGE,  CHANGING 
PARTNERS  and  SECRET  LOVE  are  current 
whistling  favorites  with  the  populace.) 

It  has  been  estimated  that  50%  of  all  popular 
records  sold  are  hillbilly  songs. 


Astounding? 

Not  to  CASH  BOX  which  in  a  recent  issue  devoted 
exclusively  to  the  hillbilly  selling  rage,  declared: 
"America's  regional  music  has  become  America's 
national  music!" 

The  deeper  a  city  slicker  gets  into  the  hillbilly 
phenomena  the  faster  his  head  swims  in  thousand 
dollar  bills.  One  "country  music"  singer  has  ped- 
dled 19  million  records  in  the  last  15  years.  In  1953 
a  group  of  eleven  hillbilly  artists  grossed  just  under 
$8,000,000.  A  local  hillbilly  radio  show  charges  ad- 
mission to  see  the  program  broadcast  and  turns 
away  thousands  every  Saturday  night!  (A  portion 
of  the  show  is  carried  on  a  network  to  a  national 
radio  audience  estimated  at  ten  million.)  A  leading 
tobacco  company  has  been  a  hillbilly  sponsor  for 
over  20  years.  One  popular  hillbilly  performer  even 
ran  for  Governor! 


Radio's  Fabulous  Hillbilly  Variety  Show 

Currently  Appearing  on  1800  Radio  Stations! 

JIMMY  DEAN  AND  THE  TEXAS  WILDCATS  -  Handsome  Jimmy  Dean, 
star  of  TOWN  AND  COUNTRY  TIME,  is  one  of  the  top  country  music 
artists  in  America.  His  recording  of  "Bumming  Around"  hit  the  list  of 
top  tunes  for  17  consecutive  weeks  in  1953! 


/  ^    America's  Leading  Distributor  of  Quality  TV  Films 

OFFICIAL 
FILMS, INC. 

25  WEST  45th  ST.,  NEW  YORK  36,  N.Y.  •  PL  7-0100 


In  color  TV  instrumentation,  one  name  stands  on 
TELECHROJME.  No  wonder,  for  only  TELECHROME 
has  had  more  than  three  years  of  experience  pro- 
ducing Color  TV  generating,  testing  and  broadcasting 
equipment  for  America's  foremost  TV  stations  and 
networks. 


>mplete  equipment  for  generating  color  bars;  creating  encode 
id  composite  pictures  from  transparencies;  color  signal  certifica- 
tion; transmission,  reception,  monitoring,  and  analysis  of  color 
pictures — write  for  literature  on  these  and  more  than  100  additional 
instruments  for  color  TV  by  TELECHROME. 

DELIVERY  60  DAYS 


The  Nation's  leading  Supplier  of  Color  TV  Equipment 

88  Merrick  Road       Amityville,  N. 
AMityville  4-4446 


associate  the  advertiser  with  his  own  par- 
ticular property  and  tv  program. 

Our  sales  force,  the  most  flexible  com- 
ponent of  UTP's  teamwork,  is  naturally  the 
least  concerned  over  whether  the  home 
office  is  in  New  York  or  Hollywood.  But. 
with  our  new  consolidated  operation,  the 
salesmen  are  better  equipped  for  a  per- 
sonalized service.  This  was  perhaps  carried 
to  extremes  not  too  long  ago  when  one  of 
our  representatives,  in  order  to  save  a  can- 
cellation, located  the  trouble  in  the  sponsor's 
commercials  and  turned  copywriter  to  help 
pep  them  up. 

Nevertheless  coordination  of  thought  and 
planning  contributes  greatly  to  the  overall 
efficiency.  Additionally,  costs  of  preparing 
a  package  and  marketing  it  can  be  measur- 
ably reduced  through  this  centralization,  if 
through  nothing  more  than  the  saving  of 
steps,  time  and  communications.  The  time 
change  with  Hollywood  three  hours  behind 
New  York  and  two  hours  behind  Chicago 
also  works  for  us.  If  Aaron  Beckwith  or 
one  of  his  men  close  a  deal  in  New  York  at 
6  p.m.,  it  can  be  reported  to  us  in  Hollywood 
by  3:15  p.m.  (our  time). 

Regional  Set-Up 

The  long  arms  of  personal  service  reach 
into  the  grass-roots  from  all  our  regional 
offices  in  Hollywood,  Chicago,  New  York, 
Kansas  City,  St.  Louis,  Dallas,  New  Orleans, 
Atlanta,  Detroit,  Pittsburgh,  Boston,  Phila- 
delphia and  San  Francisco  by  means  of  the 
personal  service  agents,  who  serve  as  trouble- 
shooters  on  special  assignments,  our  regular 
salesmen  and  our  vice  presidents,  Aaron 
Beckwith  in  New  York  and  John  Rohrs  in 
Chicago. 

We  can  ship  our  product  any  distance 
from  either  coast  with  maximum  speed,  but 
to  package  it  with  careful  and  effective  dis- 
patch, it  is  one  thousand  per  cent  better  to 
have  all  departments  of  the  entire  operation, 
as  well  as  our  producers,  headquartered  in 
one  central  place.  And,  the  natural  place 
is  Hollywood. 


\0r 

\  ■ 

Advance  Schedule 
Of  Network  Color  Shows 

CBS-TV 

The  New  Revue  every  Friday,  5:30- 
6  p.m.  (sustaining). 

NBC-TV 

April  18  (Easter):  Easter  Parade,  12 
noon-1  p.m.,  Sunday  (sustaining). 

April  18:  The  Catholic  Hour,  1:30-2 
p.m.,  Sunday  (National  Council  of  Cath- 
olic Men). 

April  21:  Kraft  Tv  Theatre,  9-10  p.m. 
Wednesday  (Kraft  Foods  through  J. 
Walter  Thompson  Co.). 

[Note:  This  schedule  will  be  corrected  to 
press  time  of  each  issue  of  B»T.J 
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The  magic  of  flight 


BRINGS  A  NEW 
WORLD  OF 
EXCITEMENT 
TO  TV! 


DR.  GERALD  WENDT, 

narrator  of  JUNIOR  SCIENCE, 
is  Chief  of  Science  Education  for 
UNESCO.  He  was  formerly 
Science  Editor  of  TIME  and 
SCIENCE  ILLUSTRATED, 
head  of  the  N  Y  World's  Faif 
science  exhibits  and  Dean  of 
Penn  Stale's  Chemistry  and 
Physics  College,  as  well  as  a 
noted  military  and  industrial 
consultant. 


You've  got  to  see  and  hear  JUNIOR  SCIENCE  to  truly 
appreciate  its  scope  and  wonder!  Ready  for  immediate 
airing  . . .  with  39  fifteen-minute,  custom  made  films! 
JUNIOR  SCIENCE  is  a  public  relations  ''natural"  that  is 
bound  to  get  enthusiastic  parent,  school  and  community 
approval!  And  it  has  a  potent  merchandising  potential 
via  self -liquidating  premiums! 


For  audition,  sales 
plan,  and  price- 
write,  wire  or  phone: 

VERNE BEHNKE 

655  Madison  Ave. 
New  York  21,  N.  Y. 
TEmpleton  8-2000 
FRANK  O'DRISCOLL 
2211  Woodward  Ave. 
Detroit  1,  Michigan 
WOodward  1-2560 
JACK  McGUIRE 
155  E.  Ohio  St. 
Chicago  11,  Illinois 
WHitehall  3-2600 
MAURIE  GRESHAM 
9100  Sunset  Blvd. 
Los  Angeles  46,  Calif. 
CRestview  1-6101 
GORDON  WIGGIN 
216  Tremont  Street 
Boston  16,  Mass. 
HAncock  6-0897 
ALEX  METCALFE 
MPTV  (Canada)  Ltd. 
277  Victoria  Street 
Toronto,  Canada 
EMpire  8-8621 
ED  HEWITT 
625  Market  Street 
San  Francisco  5,  Calit. 
DOuglas  2-1387 
BRUCE  COLLIER 
310-  Routh  Street 
Dallas  4,  Texas 
PRospect  4158 

JEFF  DAVIS 

Mortgage  Guaranty  Bldg. 
Carnegie  Way  &  Ellis  St. 
Atlanta,  Ga. 
ALDine-0912 

These  MPTV  shows  are 
available  now: 

.  DUFFY'S  TAVERN 

.  DREW  PEARSON'S 
WASHINGTON 
MERRY-GO-ROUND 

. FLASH  GORDON 

.  JANET  DEAN, 
REGISTERED  NURSE 

•  JUNIOR  SCIENCE 

•  more  to  come 


655  Madison  Avenue,  N.  Y.  21,  N.  Y. 
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KEEPING  MIDWEST  FILM  BUSINESS  AT  HOME 


MORE  and  more  national  advertisers 
from  the  Midwest  are  staying  in  their  own 
backyards  these  days  to  shoot  their  com- 
mercials. 

Specifically,  they  are  discovering  Oak 
Park,  a  community  on  the  fringe  of  Chi- 
cago's West  Side  which  is  the  home  of 
Atlas  Film  Corp.,  a  40-year-old  organiza- 
tion which  is  doing  a  good  job  of  con- 
vincing Midwest  network  advertisers  they 
can  stay  at  home  for  effective  and  eco- 
nomical film  making. 

Such  advertisers  are  Sunbeam  Corp., 
Greyhound  Corp.,  Pure  Oil  Co.,  Armour* 
&  Co.,  and  others,  all  of  them  with  head- 
quarters in  Chicago.  Additionally,  there 
is  an  assortment  of  spot  advertisers  who 
locate  in  the  Midwest  but  underwrite 
announcement  campaigns  throughout  the 
country.  In  most  instances,  all  are  far 
removed  from  the  scene  of  their  broad- 
casts. 

Most  of  the  filmed  commercials  are 
produced  by  Atlas  in  its  compact  little 
building  at  1111  S.  Boulevard,  Oak  Park. 
But  many  of  them,  including  plugs  for 
Greyhound,  are  shot  "on  location." 

The  two  best  illustrations  of  Midwest 
advertisers  who  are  using  Midwest  film 
facilities  for  their  commercials  are  Grey- 
hound, which  underwrites  a  part  of  CBS- 
TV's  celebrated  Omnibus  and  Sunbeam, 
with  its  Ethel  &  Albert  Show  on  NBC- 


TV.  Both  are  live  programs,  but  the 
sponsors  have  their  commercials  filmed 
in  Oak  Park. 

In  the  case  of  Greyhound,  whose 
agency  is  Beaumont  &  Hohmon,  the 
schedule  frequently  calls  for  location 
shots  showing  people  riding  in  a  bus  or 
about  to  board  a  Greyhound  at  a  local 
ds~ot. 

Greyhound  recently  shot  live  scenes 
from  Chicago's  downtown  terminal  for 
use  on  Omnibus,  with  CBS  Television 
film  crews  participating. 

In  the  case  of  Sunbeam,  whose  adver- 
tising is  handled  by  Perrin  &  Paus,  the 
Atlas  firm  shoots  on  the  studio  set.  Sun- 
beam's Ethel  &  Albert  Show  originates 
in  New  York  but  the  commercials  are 
filmed  in  the  Midwest,  close  to  the  heart 
of  the  advertiser's  operation  and  the  ad- 
vertising agencies  involved.  What's  more, 
such  conveniences  make  production 
easier. 

"We  control  our  deadlines  and  if  an 
advertiser  wants  some  rushes  made  or 
re-runs,  we  are  able  to  service  him 
quickly,"  says  Norman  Lindquist,  vice 
president  and  tv  director  of  Atlas.  It 
saves  time  all  the  way  around  when  quick 
changes  are  dictated  for  the  eastern- 
originated  network  programs. 

Says  Larry  Mominee,  Atlas'  general 
manager:  "There  are  facilities  available 


in  the  Midwest  and  large  national  adver- 
tisers can  find  them  here."  Mr.  Mominee 
went  on  to  note  that,  in  the  midst  of 
general  business  recession  talk,  adver- 
tisers can  cut  expenses  and  utilize  econ- 
omies at  a  time  when  tv  costs  are  high. 
What's  more,  he  adds,  filming  of  com- 
mercials in  the  Midwest  "saves  traveling 
expenses  to  the  coasts"  and  rates  are 
cheaper  than  in  Hollywood  or  New  York. 

Atlas  itself  maintains  modern  and 
complete  facilities,  with  16mm  and 
35mm  sound  recording,  complete  sound 
stages,  sound  facilities — both  film  and 
magnetic — animation  and  optical  effects, 
complete  laboratory  processing  setups 
and  portable  or  remote  equipment. 

The  company  also  has  handled  tv  com- 
mercials for  Pure  Oil's  Mr.  Wizard  and 
Who  Said  That?  and  Armour  &  Co., 
among  others.  Armour,  along  with  An- 
heuser-Busch, Altorfer  Bros.  (ABC 
washers  and  ironers)  and  Mishawaka 
Rubber  &  Woolen  Co.  (Ball  Brand 
shoes),  have  used  spots  prepared  by  At- 
las in  Oak  Park  for  national  campaigns. 

And  in  all  cases,  the  agencies  were 
close  to  "home"  for  the  advertiser. 
Among  the  agencies:  Leo  Burnett  (for 
Pure  Oil);  Foote,  Cone  &  Belding  for 
Armour;  D'Arcy  Adv.  Co.  (St.  Louis) 
for  Budweiser;  Cramer-Krasselt  for 
Altorfer. 


CAMERAS  IN  COURT 
TO  BE  DISCUSSED 

FILMING  and  recording  of  courtroom  pro- 
cedures will  be  discussed,  with  films  of 
judicial  proceedings  for  illustration,  at  the 
April  21  meeting  of  the  Radio,  Newsreel, 
Television  Working  Press  Assn.  of  New 
York,  slated  at  7:45  p.m.  at  the  Carnegie 
Endowment  International  Center,  345  East 
46th  St.,  New  York. 

In  a  letter  inviting  some  20  judges  and  at- 
torneys to  the  meeting,  President  Arnold 
Lerner  said  that  "it  is  current  policy  in  mu- 
nicipal, state  and  federal  courts  in  New  York 
to  exclude  tape  and  film  reporters  from 
covering  judicial  proceedings,  while  permit- 
ting newspaper  and  wire  service  reporters 
free  access. 

"Objections  have  always  been  raised  in 
the  past  to  the  lights,  microphones  and  para- 
phernalia that  must  be  used  for  film  and  tape 
coverage.  We  do  not  pretend  that  a  final  and 
absolutely  satisfactory  technique  has  yet 
been  devised,  but  we  would  like  to  bring  to 
your  attention  some  recent  developments. 
We  feel  sure  that  an  informal  evening  spent 
considering  the  possibilities  of  filming  and 
recording  courtroom  procedures  will  be  at 
least  interesting  and  provocative,  both  for 
members  of  the  legal  world  and  our  own 
newsmen." 
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/ 


CAME  R  AS 


I" 


1  he  matchless  technical  perfection  which  a  Mitchell  camera  brings 
?  j    to  a  film  can  insure  the  investment  as  can  no  other  single  element  of  production. 

For  over  25  years  constant  research  and  engineering  by  Mitchell  has 
continued  to  produce,  year  after  year,  the  most  advanced  and  only  truly 
professional  motion  picture  camera.  It  is  traditional  of  Mitchell  cameras  that 
in  addition  to  filming  the  world's  greatest  films,  they  are  to  be  found  wherever 
new  and  exacting  techniques  of  filming  are  being  successfully  used. 

Mitchell  cameras  are  today  dependably  serving  such  varied  fields  as 
Television,  Business  and  Industry,  Education,  Government,  the  Armed  Services,  and 

major  Motion  Picture  Studios. 


CORPORATION 


DEPT.  B-l,  666  WEST  HARVARD  STREET  •  GLENDALE  4,  CALIFORNIA  •  CABLE  ADDRESS:  "MITCAMCO' 

EASTERN    REPRESENTATIVE:   THEODORE   ALT  M  A  N   •   521    FIFTH    AVENUE    •    NEW   YORK   CITY    17*    MURRAY    HILL  2-7038 


85%  of  the  professional  motion  pictures  shown  throughout  the  world  are  filmed  with  a  Mitchell 
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ABC 


SUNDAY 

CBS  DuMONT 


NBC 


Hevere 
Meet  the 
Press 
alt.  Sunday: 
Pan  Amer. 
L 


ABC 


MONDAY 

CBS  DuMONT 


NBC 


ABC 


TUESDAY 

CBS  DuMONT 


NBC 


ABC 


6:00  PM 


6:15 


6:30 


6:45 


7:00 


7:15 


7:30 


7:45 


8:15 


8:30 


8:45 


9:15 


9:30 


9:45 


10:00 


10:15 


10:30 


10:45 


11: 


BB  Pens 
Gemex 
George 
Jessel 
Show 


Skippy 
Peanut 
Butter 
You  Asked 
For  It 
L 


Tv  Teen 
Club 


Co-op 
The  Mask 


Gruen- 
Am.  Safety 
Bazor  Corp 
W.  Winchel 


Jane  Pickeri 
Show 
(See  Note) 


1 1  azel 
Bishop 

Peter 
Potter 

Show 


Dodge 
Break  the 
Bank 


11:15  PW 


The  Ameri- 
can Week 
St.  4/11 

s 


Electric 
Companies 
Alt.  Wks. 
Prudential 
Ins.  Co. 
You  Are 
There 


Johnson  Wax 
Life  with 
Father 


Am.  Tobacco 

Private 
Secretary  F 
Jack  Benny 
4/11 


Lincoln- 
Mercury 
Dealers 
Toast 
of  the 
Town 
L 


Gen.  Elect. 
Fred  Warm, 
4/11. 4/18 
L,  G.  E. 
Theatre  4/4 
4/25  F 


Bristol 
Myers 

Man  Behinc 
the  Badge 
L 


P.  Lorillard 
The  Web 
L 


Jules 
Montenier 
alt.  wks. 
Bemington 
Band 
What's 
My  Line  L 


Norwich 
Sunday 

INi-UH  Sprr. 


Night 
Editor 


Benrus 
Wateh  Co. 
Meet  Your 
Congress 


A  ulhor  Meets 
the  Critics 


Clorets 
& 

Pharmaceu- 
ticals Inc. 

Bocky  King 
Detective 


Larus  & 
Bro.  Co. 
Plainclothes 
Man 


Twenty 
Questions 


Gen.  Foods 
Boy  Bogers 
F 


P&G 
Winchell- 
Mahoney 
L 


Mutual  of 
Omaha.John 
Daly-News 


Reynolds 
Mr.  Peepers 
L 


Duffy-Mott 
Jamie 


GM- 
Oldsmobile 
News  L 


Chester6eld 
Perry  Como 


Colgate- 
Palmolive 
Comedy 
Hour 
L 


Derby  Foods 
Sky  King 


Carnation 
Burns  & 
Allen  (alt.)  L 
Goodrich 


Dr.  I.Q 
Hazel  Bishop 


Goodyear 

Corp. 
(alt.  with) 

Philco 

Corp. 
TV 
Playhouse 


Junior  Press 
Conference 
S 


Lever- 
Lipton 
Godfrey's 
Talent 
Scouts 
L 


Travel 
Corner 
F  S 


P&G 
Loretta 
Young 

Show 
F 


In  Our 

Time 


Man  Agains 
Crime 
B.  J. 
Beynolds 
F 


Philip 
Morris 
I  Love  Lucy 
F 


Gen.  Foods 
Instant 
Maxwell 
Coffee  L 
Bed  Buttons 
Show 


Co-op 
Capt. 
Video 


Co-op 
Marge  & 
Jeff 


Mogen 
David  Wine 
Corp. 
Dollar  A 
Second 


C.  B.  Chem 
A.  Murray 
Party  L 


Camel 
News 
Caravan  L 


Block  Drug 
Co.  Speidel 

Corp. 
(Alt.  Wks.) 
Name  That 
Tune  L 


Firestone 
Voice  of 
Firestone 
L 


Co-op 
Feature 
Boxing  with 
Chris. 
Schenkel 


Westing- 
house 
Studio  One 
L 


Longines 
Chronoscope 


Ringside 
Interviews 


RCA  Victor 
Show 
(Dennis 
Day) 
L 


Johnson 
Wax 

alt.  with 
American 

Tobacco  Co. 
Bobert 

Montgomery 
Presents 


Co-op 
Who  Said 
That 
L 


BeaLemon- 
News  J.Daly 


duPont 
Cavalcade 
of  America 


The  Mask 


American 
Tobacco 
alt.  Dodge 
Danny 
Thomas 
Show 


U.S.  Steel 
United 
States 
Steel  Hour 
alt.  with 
Motorola 
The  Amer. 
TV  Hour 


American 

Chicle 
Swanson 
(alt.  wks.) 
The  Name'f 
The  Same 
L 


American 
Tobacco 
News  L 


Gold  Seal 
Jo  Stafford 


Wrigley 
^  Gene 
Autry 
Show 
F 


Pharmaceu 
ticals.  Inc. 
Bed  Skelton 
L 


O-Cedar 

Corp. 
alt.  wks. 
Carter  Prod. 
Meet  Millie 
L 


Electric 
Auto- 
Lite 

Suspense 
L 


Nash- 
Kelvinator 
alt.  wks. 
Block  Drug 
Danger 
L 


Alcoa 
See  It  Now 
L 


Co-op 
Capt. 
Video 


Co-op 
Marge  & 
Jeff 


Dinah  Shore 
Show  Chev- 
rolet L 


Vitamin 
Corp.  of 
America 

The 
Goldberg3 


Buick,  Berle 
Show  (2  of 
3  weeks) 
(8-9) 


Love  Story 


Mutual  of 
Omaha,John 
Daly-News 


Camel 
News 
Caravan  L 


Sterling 
Drug 
Mark 
Saber 


The  Mask 


Gen.  Fds. 
Hope  Show] 
(3d  week) 
(8-9) 


P&G 
Fireside 
Theatre 
F 


Armstrong 
Circle 
Theatre 
9/1  L 


Truth  or 
Conse- 
quences 
P.  Lorillard 
L 


Mr.  &  Mrs. 
North 

Revlon  & 
Congoleum 
Nairn 
L 


The  Big 
Picture 


Wrestling 
from 
Rainbo 
L 


ABC 


SUNDAY 

CBS  DuMONT 


NBC 


ABC 


CBS 


:RID/ 

DuMONT 


NBC 


ABC 


SAtTjT 

CBS  DuMONT 


NBC 


9:00  AW 


9:15 


9:30 


9:45 


10:00 


10:15 


10:30 


10:45 


11:( 


11:15 


11:30 


11:45 


12:t 


12:15  PHI 


12:30 


12:45 


1:15 


Local 


Voice  of 
Prophecy 
Faith  For 
Today  L 


Answers 
Americans 


f.  r 


Breakfast 
Club 

Philco  Corp 


Lamp  unto\ 
My  Feet 
S 


Look  Up 
and  Live 
S 


Services 
from 
Washington 
National 
Cathedral 
4/18  only 


Quaker  Oat! 
Contest 
Carnival 
L 


Youth  Want 
To  Know 
L 


The 
Morning 
Show  M-F 
7-9  a.m. 
Various 
Sponsors 


Arthur  God 

frey 
See  footnote 
for  time 

Jack  Paar 

Show 
Fri.  10-11 

a.m. 
S 

I'll  Buy  Tha 
Fri.  11-11:3C 
p.m. 
S 


Colgate- 
Palmolive 

M-F 
11:30-12  N 
Strike  It 
Bich  L 


Gen.  Mills 
(MWF) 
Valiant 
Lady 
Toni 
(Tu&Th) 


Amer.  Horn* 
All  Product! 
Love  of  Lif( 


P&G 
Search  for 
Tomorrow 


P&G  Guid 
ing  Light 
(M-F) 


P&G  M-F 
BrighterDaj 

Gen.  Fds 
Portia  Facei 
Life 


General 
Mills,  Fri. 
Ding  Dong 

School  L 
Thursdays: 
Gerber 
Prods. 


One  Man's 
Family 
F 


3  Steps  to 
Heaven 
P&G  L 


Home 
L 


JerKens 
Bride  & 
Groom  L 


Hawkins 
Falls 
L 


Betty  Whit 
Show 
L 


Animal 
%  Time 


Brown 
Shoe  Co. 
Smilin  Ed 
McConnell 


Ralston- 
Purina 
alt.  with 
Nestle  Co 
Space  Patrol 


Local 


Winky  Dink 
and  You 
S 


Rod  Brown 
Bocket 
Banger 
S 


National 

Dairy 
The  Big 
Top 
L 


Gen.  Mills 
The  Lone 
Banger 
F 


11-11:30 
Tom  Cor- 
bett  Space 

Cadet 
Int'l  Shoe 
Co.  (Alt.) 
with  Secret 

Files  of 
Capt.  Video 


Star  Time 
L 


1:30  PM 


1:45 


2:15 


2:30 


2:45 


3:15 


3:30 


3:45 


4:00 


4:30 


4:45 


5:00 


5:15 


5T45I 


HJK  APRIL 


r 

'NT 


NBC 


Coca-Cola 
Eddie 
Fisher 


Camel 
News 
Caravan  L 


GE 
I  Married 
Joan 
F 


Scott 
My  Little 
Margie 
F 


Krafts 
Foods 
Television 
Theatre 
L 


le 


Hazel 
Bishop 
This  Is 
Your  Life 
L 


ABC 


THURSDAY 
CBS  DuMONT 


NBC 


ReaLemon- 
News  J.  Dab 


General 
Mills 
Lone 

Ranger 
F 


It's  About 
Time 


Sherwin- 
Williams 
Pall  Mall 
Ray  Bolger 
Show 


Talent 
Patrol 


Kraft 
Foods 
Kraft  TV 
Theatre 


Local 


American 
Tobacco 
News 
7:30-7:45  pm 


GE 
Jane  Froman 


Gen.  Elec. 
Meet  Mr. 
McNutley 
F 


Singer  Sew 
ing  Machine 

alt.  wks. 
Parker  Pen 

st.  4/15 
4  Star  Play 

house  F 


Lever  Lux 

Video 
Theatre  L 


Lever 
Rinso 


Town 
F 


Philip 
Morris 
Public 
Defender 
L 


Carter  Prod 
alt. 
Toni,  Inc. 
Place  the 
Face 
L 


Walter  H. 
Johnson 
Candy  Co. 
Capt.  Video 


Co-op 
Marge  & 
Jeff 


Tide  Water 
Associated 

Oil 
Broadway 

to 

Hollywood 


DuMont 

Labs 
What's 
the  Story 


Dinah  Shore 
Show  Chev- 
rolet L 


Camel 
News 
Caravan  L 


DeSoto- 
Plymouth 
Groucho 
Marx 
F 


Borden 
Justice 
L 


Chesterfield 
Dragnet 
F 


Ford 
Theatre 
F 


U.S. 
Tobacco 
Martin 

Kane 


ABC 


FRIDAY 

CBS  DuMONT 


NBC 


News 
John  Daly 


Co-op 
Capt. 
Video 


General 
Mills 
Stu  Erwin 
F 


Lambert 
Hot  point 

(alt.) 
Ozzie  & 
Harriet 
F 


Pepsi  Cola 
Playhouse 


Armour 
Bristol- 
Myers 
Paul  Hart- 
man  Show 


Who's  the 
Boss 


GM- 
Oldsmobile 
News 


Co-op 
Marge  & 
Jeff 


Chesterfield 
Perry  Como| 


Gen.  Foods 
Baker's 

Food  Prod. 
Mama 
L 


R.  J. 
Reynolds 
Topper 
F 


Schlitz 
Playhouse 
of  Stars 
F 


General 
Foods 
Sanka 
Our  Miss 
Brooks 
F 


Brown  & 
Williamson 
My  Friend 
Irma 
L 


American 
Oil  Hamm 
Brewing 
Person  to 
Person 
L 


Longines 
Chronoscope 


Coca-Cola 
Eddie 
Fisher 


Camel 
News 
Caravan  L 


Dave 
Garroway 
Show 
Pontiac 
Dealers 
L 


Gulf  Life 
of  Riley 

9/18  F 


c  .  ^  I  Simoniz  & 
SerutanCo.  Amer.  C&C 


Life  Begins 
at  Eighty 


Big  Story 
L  &  F 


Campbell 
Souudstage 

S 


P.  Lorillard 
Chance  of 
Lifetime 


Helene 
Curtis 
Down 
You  Go 


Gillette 
Fights 
9/11 
L 


Chesebrough 
Greatest 
Fights  F 


ABC 


SATURDAY 

CBS  DuMONT 


NBC 


Tommy 
Henrich 
Sports  Show 


No 

Service 


Vitamin 
Corp.  On 
Your  Way 


Dotty  Mack 


Enterprise 
USA 


Greatest 
Sports 
Thrills 


Bayuk 
Cigar 
Saturday 
Night 
Fights 
L 


DuMONT 


NBC 


i«s 
d 

S 


tieligious 

Hour 
Frontiers 
of  Faith 
L 


American 
Inventory 
L 


Kukla,  Fran 
4  Ollie 
L 


Quaker  Oats 
Zoo  Parade 
L 


Hallmark 

Hall  of 
Fame  Hall 
Bros.,  Inc. 
L 


ABC 


MON  DA 

CBS  DuMONT 


NBC 


Garry 
Moore 
Show 

(See 
footnote) 


Campbell 
Soup 

Double  or 
Nothing 
M-W-F 


Art 
Linkletter's 
House  Party 

(See 
Footnote) 
2:30-3  pm 


Colgate  Big 
Payoff 

MWF  Big 
Payoff  Sust. 

Tu.,  Thur. 


Bob  Crosby 
(See  foot- 
notes) 


Paul  Dixon 
Show  River 
Brand  Bice] 
Mills, 
Partial 
Sponsor 


Woman  with 
a  Past 
S 


The  Secret 
Storm  Am. 

H.  Prod 
4-4:15 

M-W-F 
Sus.  Tu,  Th 


Robert  Q.  .j 
Lewis 
4:30-5  p.m. 
S 


Gen.  Mills 
Barker  Bill's 

Cartoons 
W&F  5-5:15 
p.m. 


Kate  Smith 
Hour 
9/21  L 


P&G 
Welcome 
Travelers 
9/21  L 


P&G 
On  Your 
Account 
9/21  L 


Pinky  Lee 
Show 
L 


Howdy 
Doody 


ABC 


SATURDAY 

CBS  DuMONT 


NBC 


What  in  the 
World 

s 


Drake 
Relays 
4/26  only 
S 


Racing 
Jamaica 
S 


Wrestling 
S 


TV.  Y.  Times 
Youth  Forum 


TBA 


Sylvania 
Beat 
The 
Clock 
L 


Mr.  Wizzard 
F 


Schick 
Sheaffer 

Pen 
Nescafe 
(Co-Spon- 
sorship) 
Jackie 
Gleason 
Show 
L 


P.  Lorillard 

Two  for  the 
Money 


Fight  Talk 


J.nt'1  Silver 
Alt.  Wks. 
Simmons 
My  Favorite 
Husband 
L 


Chrysler 
Plymouth 

Div. 
That's  My 
Boy  L 
St.  4/10 


Amer.  Chicle 
DuMont 
Labs 
Col. 
Humphrey 
Flack 


10:30 
Wrestling 
from 
Chicago 


11:05 
Boyle- 
Midway 
Sports 
Showcase 


11:20 
Wrestling 
Besumes 


Sunbeam 
Ethel  & 
Albert 
L 


Spike  Jones 
Show 
L 


Pet  Milk 
Original 
Amateur 
1  lour 
L 


Your  Show 
of  Shows 
L 
a  nd 
Martha 
Raye  Show 
(1  out  of  4) 
L 


Lucky  Strike 
&  Crosley 
Your  Hit 
Parade 
L 


6:C 


6:15 


6:30 


6:45 


7:45 


8:30 


8:45 


9:15 


10:00 


10:15 

TOT 

IBT 


11:15  PM 


Explanation:     Programs     In     italics.  sustaining; 
Time.   EST;  L,   live;  F,  film:  K.  kinescope  re- 
cording;  E,   Eastern   network;   M,  Midwestern. 
ABC— Eft.    April    18,    9:15-9:30    p.m..  Sundays. 
Packard  Dealers  present  Martha  Wright. 

NBC— Mon.  thru  Fri.  "Kate  Smith  Hour"  3-4 
p.m.  EST  Alt.  Mon.  3:45-4:00  p.m.  Corn  Prod- 
ucts Refining  Co.;  Tues.  3:45-4:00  p.m.  Dow 
Chemical  Co.;  Wed.  3:15-4:00  American  Hair 
&  Felt  Co.,  Parker  Brothers,  Inc..  The  Borden 
Co..  Gerber  Products  Co.;  Thurs.  3:15-4:00 
Ludens  Inc..  Doeskin  Products  Inc..  Simoniz 
Co..  also  S.O.S.  Co..  Bymart-Tintair  Inc.,  Con- 
solidated Cosmetics. 

Mon.  thru  Fri.  "Howdv  Doody"  5:30-6:00  p.m.. 
EST,  Standard  Brands.  Inc.,  Kellogg  Co.,  Col- 
gate-Palmolive Co.,  Continental  Baking  Co.  Inc., 
Ludens  Inc.,  International  Shoe  Co..  Welch 
Grape  Juice  Co.,  Campbell  Soup  Co. 

Sat.  9-10:30  p.m.,  EST  "Tour  Show  of  Shows' 
and  "The  Martha  Raye  Show".  Alt.  Sat.  9:00- 
9:30  p.m..  Armour  &  Co.;  9:00-9:30  p.m..  RCA 
and  participating  sponsors.  Adolph's  Ltd.,  S.O.S. 
Co.,  Bemus  Watch  Co.,  Griffin  Manufacturing 
Co.  Inc..  Cat's  Paw  Rubber  Co.  Inc.,  Interna- 
tional Silver  Co.,  Lewis  Howe  Co..  Whitehall 
Pharmacal  Co..  Johnson  &  Johnson,  Bristol- 
Myers  Co.,  Dow  Chemical  Co. 

CBS— M.-Th.  Arthur  Godfrey  Time  10-10:15  a.m. 
M.  &  W.  Minnesota  Mining  &  Mfg.  Co,  Tu.  & 
Th.  Kellogg. 

10:15-10:30  Knomark  alt.  days  with  Kleenex 
Mon. -Thurs. 

10:30-45  M.  &  W*  Snowcrop — Frigidaire.  Tu.  & 
Th. 

10:45-11  p.m.  M.  &  W.   Star-Kist  Tuna,  Tu.  & 

Th.  Toni  Co. 
11-11:15  M.  &  W.  Lever  Bros.    Tu.  &  Th.  Nat'l 

Biscuit. 

11:15-11:30  M.-Th.  Pillsbury  Mills  Inc. 
House  Party 

2:30-45  p.m.,  Tu.  &  Th.— Kellogg 
12:30-45  p.m..  It,  W..  Fri. — Lever 
2:45-3  p.m..  M-Th..  Pillsbury;  Fri. — Green  Giant 
Garry  Moore  1:30-45  p.m.  M.  Pacific  Mills  alt. 

Masland.  Tu.  Yardley  (st  4/6),  Wed.  Swift.  Th. 

Swift,  F.  Converted  Rice;  1:45-2  p.m.  M.  Hoover 

alt.   Corn  Prod.,  Tu.  Pillsbury,  W.  Best  Foods. 

Th.   Norge,   F.   Mystik  Tape:  2-;*:15  p.m.  Tu. 

Bristol   Myers.   Th.    Seeman  Br.:   2:15-30  p.m. 

Tu.  Economics  Labs  Inc..  Th.  Kellogg. 
Bob    Crosby    3:30-45    p.m.,    Tue — Calgon.  Thu— 

Tappan,  Fri — Englander:  3:45-4  p.m.,  Tu.  &  Th. 

-Am.  Dairy,  Wed.  &  Fri. — General  Mills 


D  U  M  0  N  T— 11:30    a.m. -noon.  Sat.- 
"Secret  Files  of  Capt.  Video" 

BROADCASTING 
TELECASTING 


-Alt.  witih 
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PROGRAMS  &  PROMOTIONS 


KOMU-TV  MAGNETIC  SALESMAN 

KOMU-TV  Columbia,  Mo.,  is  telling  its  cover- 
age story  to  advertisers!  and  agencies  with  a 
promotion  piece  demonstrating  how  other  sta- 
tions cancel  each  other  out  in  mid-Missouri, 
leaving  KOMU-TV's  signal  the  dominant  one 
there.  The  plastic  gadget  uses  two  magnets, 
placed  like-ends-to  in  a  runway  over  an  out- 
line of  the  state,  to  represent  the  interference 
encountered  by  competing  co-channel  signals 
from  Kansas  City  and  St.  Louis.  When  they 
try  to  get  into  KOMU-TV's  coverage  area, 
each  is  repelled  by  the  other. 


MONEY  SAVING  SHOW 

VALUE  of  saving  money  is  the  theme  of  a 
new  series  of  adventure  programs  over  WGN- 
TV  Chicago.  Sponsored  by  First  Federal  Sav- 
ings and  Loan  Assn.  and  titled  F-Bar-F  Ranch 
Show,  the  program  features  "Arkie,"  the  Arkan- 
sas Woodchopper,  who  interviews  children  and 
presents  cash  savings  account  awards  each 
week.  Nature  and  science  films  especially  pre- 
pared for  youngsters  are  shown  on  the  telecast 
which  originates  in  the  downtown  bank's 
"ranch  room,"  which  was  redesigned  to  ac- 
commodate 100  children. 


WFLN  HOLIDAY  PROGRAMMING 

MUSIC  appropriate  to  the  Easter  and  Passover 
holidays  will  be  carried  by  WFLN  Philadel- 


?    ?  ? 

HOW 
VALUABLE 
IS  YOUR  TIME 

7  7  7 


If  you've  ever  tried  to  find  appropri- 
ate, cleared  TV  music  in  a  hurry,  you 
know  what  a  headache  it  is — -it's  like 
finding  a  needle  in  a  haystack.  It's 
darn  expensive  and  time  consuming 
too. 

APS  has  the  only  real  TV  Production 
Music  Transcription  Library — every 
selection,  (a  total  of  321  of  them), 
carefully  coded  and  indexed  in  a  spe- 
cially designed  catalog — "the  works" 
priced  at  only  $19.50  a  month  on  a 
minimum  oneftyear  contract. 

Audition  samples  and  a  copy  of  the 
APS  TV  Production  Music  Library 
catalog  are  yours  in  a  hurry.  Phone, 
wire  or  write  today. 


"the  library  ihnl  payi  fur  iltelf" 


Program  Set-vice 


(A  division  of  Muzak  Corp.) 
221  Fonrlh  Ave.,  New  York  3,  \.  V.  ■  OK.Iiur.l  1-710(1 


phia  beginning  at  noon  on  Good  Friday  and 
culminating  Easter  Sunday.  Music  will  begin 
Friday  with  a  complete  recorded  performance 
of  Bach's  "Saint  Matthew  Passion"  and  "Good 
Friday  Spell"  from  Wagner's  "Parsifal."  The 
Saturday  portion  of  sacred  music,  beginning 
at  9:00  p.m.  will  air  three  full  hours  of  religious 
selections  such  as  Passover  music,  the  Easter 
portion  of  Handel's  "Messiah"  and  Josef 
Haydn's  "Seven  Last  Words  of  Christ."  Easter 
Sunday  programming  will  feature  Easter  songs, 
poems  and  cantatas,  which  will  be  scheduled 
throughout  the  day. 


territory,  almost  all  of  whose  49,000  familie: 
have  radios  and  22,000  own  tv  sets. 


'APPLE  TIME'  PROMOTION 

WEEKEND  saturations  of  radio  and  television 
in  selected  markets  across  the  country  are  cur- 
rently being  used  for  a  springtime  apple  promo- 
tion campaign  of  the  Washington  State  Apple 
Commission,  through  Pacific  National  Adver- 
tising Agency,  Seattle.  The  theme  "Any  time 
is  apple  time"  is  being  used  to  promote  Winesap 
and  Delicious  apples  in  markets  including  New 
York,  San  Francisco,  Los  Angeles,  Chicago 
and  others  in  the  Central  time  zone.  The  pro- 
motion is  scheduled  to  continue  through  April. 


KNOE  AWARD  'FIRST' 

KNOE  (TV)  Monroe,  La.,  claims  to  be  the 
first  and  only  tv  station  in  the  nation  to  receive 
an  award  from  the  American  Dairy  Association. 
Beth  Breese,  hostess  on  Pantry  Party,  was  pre- 
sented a  copper  cow  bell  from  the  association 
for  her  promotion  of  dairy  food  products.  Other 
awards  went  to  newspapers  and  magazines. 
This  was  the  seventh  annual  presentation  of 
the  distinguished  service  award  by  the  dairy 
farmers  group.  Presentations  were  made  at 
a  banquet  held  in  conjunction  with  the  associa- 
tion's annual  meeting  in  Chicago. 


WLBT  (TV)  SAFETY  SHOW 

CONTEST  to  name  the  safety  program  on 
WLBT  (TV)  Jackson,  Miss.,  was  aimed  at 
children  viewers,  and  a  five-year-old  girl  came 
up  with  the  winning  title,  Johnny,  Be  Careful. 
Miss  Judy  Ramzy  of  Carthage,  Miss.,  received 
a  fully  equipped  bicycle  from  WLBT  Producer 
Howard  Langfitt  and  Lt.  L.  V.  Warren  of  the 
safety  division  of  the  Jackson  Police  department, 
which  provides  material  for  the  program  and 
produces  it.  Lt.  Warren  is  the  main  character 
in  the  series,  and,  according  to  the  station, 
no  sponsor  mention  is  made  during  the  show. 
The  sponsor,  Blue  Ribbon  Dairy,  has  agreed 
to  opening  and  closing  commercials  by  an- 
nouncers not  appearing  on  the  show. 


KVOA-AM-TV  PROMOTION 

KVOA-AM-TV  Tucson,  Ariz.,  is  sending  to 
advertisers  and  agencies  a  mailing  piece  with 
attached  flyer  that  asks,  "How  well  do  you  know 
the  Southwest?"  and  urges  the  reader  to  turn 
to  the  folder,  which  gives  the  "facts."  The 
folder  describes  KVOA-AM-TV  outlets,  their 
facilities,  coverage  and  retail  sales.  A  map 
of  station's  coverage  is  shown  and  the  Tucson 
market  is  described  as,  "a  completely  self- 
contained  market,  not  covered  by  any  'outside' 
radio  or  tv  stations."  The  folder  states  that  the 
Pine  County's  metropolitan  population  was 
172,800  in  1952,  and  statistics  are  cited  on 
family  income,  retail  sales  per  family  and  for 
the  metropolitan  area,  which,  it  is  claimed, 
total  $192,832,000  and  are  still  rising.  The 
flyer  states  that  KVOA-AM-TV  cover  the  whole 


CHARLESTOWN  SURVEY 

A  STUDY  of  the  viewing  habits  of  resident' 
of  Charlestown,  W.  Va.,  has  been  published  b} 
Robert  S.  Conlan  Assoc.,  Kansas  City,  and,  ac 
cording  to  the  survey,  four-month-old  WKNA 
TV  Charlestown  is  building  up  a  sizable  audi 
ence.  The  Conlan  Television  Report  reflect: 
data  obtained  from  co-incidental  telephone 
calls,  non-telephone  home  interviews  and  recog 
nized  marketing  sources  and  lists  the  viewinj 
audience  at  various  times  of  the  day  and  oi 
seven  days  of  the  week. 


CHSJ-TV  SPECIAL  EDITION 

A  COMPLETE  edition  of  the  Saint  John,  Nev 
Brunswick,  Evening  Times-Globe  is  devotee 
exclusively  to  television  with  an  introduction  t< 
CHSJ-TV  Saint  John.  The  52-page  special  edi 
tion  hails  the  opening,  March  29,  of  this  nev 
station  in  four  illustrated  sections  which  con 
tain  information  on  programs,  personalitie 
featured,  how  pictures  and  sound  are  transmit  ! 
ted  to  the  viewing  audience  and  how  the  pro 
grams  are  produced.  The  edition  takes  th 
reader  on  a  tour  of  CHSJ-TV  studios  an. 
transmitter  site  on  the  summit  of  Mt.  Cham 
plain,  explaining  the  intricate  electronic  equip 
ment  which  is  used. 


GERMAN  LANGUAGE  PROMOTIOh 

ALL  passengers  on  ships  arriving  in  New  Yor 
from  Germany  are  provided  with  a  leaflet  b 
WWRL  Woodside,  L.  I.,  which  describes  th: 
station's  German-language  programs.  The  lea 
let  also  contains  a  request  coupon  for  WWRL 
free  booklet  titled  "U.  S.  Citizenship."  Th 
station  claims  that  a  large  percentage  of  30 
000  German-speaking  immigrants  coming  1 
the  U.  S.  each  year  settle  in  its  coverage  area 


HIGH  SCHOOL  NEWSCASTERS 

STUDENTS  in  New  Brunswick,  N.  L,  an 
high  schools  are  getting  the  opportunity  to  b, 
come  news  reporters  over  WCTC  that  city  b 
cause  of  a  major  rearrangement  of  that  st 
tion's  Saturday  morning  program  structu 
aimed  at  the  teen-age  audience.  The  55-mi 
ute  High  School  Review  programs,  with  a  \ 
tune  format,  feature  high  school  happenin 
as  reported  directly  by  members  of  the  stal 
of  high  school  newspapers  in  Middlesex  ai 
Somerset  counties.  Three  young  journalists  r 
port  over  WCTC  each  week  and,  according 
the  station,  every  high  school  in  the  area  w 
have  been  represented  twice  in  the  course 
the  series. 
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WWCA  BASKETBALL  CONTEST 

WWCA  Gary,  Ind.,  recently  collaborated  wi 
the  local  distributor  for  the  U.  S.  Tire  Coi! 
pany  on  a  radio  jackpot  contest  to  promc 
Royal  tires.  Entrants  were  asked  to  predict  t  i 
point  total  for  20  Indiana  U.  basketball  gam 
with  Levin  Tire  House  sponsoring  the  broE 
casts.  The  first  and  second-place  winners  in  t 
$2,000  contest,  who  predicted  totals  with  99. 
and  99.86  per  cent  accuracy,  respectively,  wt 
given  their  prizes  with  the  congratulations 
Todd  Branson,  station  sportscaster  and  progr: 
director. 

Broadcasting   •  Telecasti: 
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TRADE  ASSNS. 


10   a.m. — Presiding,   Kenyon   R.    Brown,  KWFT 
Wichita  Falls,  Texas.  Chairman,  1954  Conven- 
tion Committee 
Presentation  of  the  Colors 
Invocation  (To  Be  Announced) 
10:15  a.m. — Special  Feature 

10:50  a.m. — Keynote  Address — William  S.  Paley, 

Chairman  of  the  Board,  CBS 
12  noon — Presentation  of  award  to  Mr.  Paley 
12:30  p.m. — Luncheon,  Mr.  Brown,  presiding 
Address,  Harold  E.  Fellows,  President 


NEW  TYPES  OF  ELECTRONIC  GEAR 

SET  FOR  DISPLAY  AT  NARTB  CONVENTION 

Annual  industry  meeting  in  Chicago  May  23-27  will  unveil  many 
advances  in  transmitting  apparatus,  including  color  developments. 

NARTB  will  unveil  the  most  costly  array  of 
electronic  gear  ever  shown  at  an  industry  con- 
vention when  its  annual  session  opens  May  23 
at  the  Palmer  House,  Chicago.  The  newest 
types  of  high-power  tv  transmitters,  including 
recent  developments  in  uhf  and  vhf  types,  will 
be  on  display  starting  at  noon,  Sunday,  May  23. 

The  23  exhibitors  whose  equipment  will  be 
shown  in  the  exposition  hall  at  the  Palmer 
House  will  have  a  total  of  225,100  pounds  of 
apparatus  in  their  display  booths,  according  to 
C.  E.  Arney  Jr.,  NARTB  secretary-treasurer 
and  convention  manager,  and  Arthur  C. 
Stringer,  manager  of  the  exposition. 

Heavy  exhibits  will  occupy  21,100  square  feet 
on  the  fourth  floor  of  the  Palmer  House.  The 
quipment  firms  with  lighter  gear  and  the  serv- 
ice companies  will  occupy  82  rooms  on  the 
seventh  floor  and  80  rooms  on  the  eighth  floor. 

New  exhibitors  in  the  heavy  section  will  be 
Philco  Corp.,  Houston-Fearless  and  Tel- 
Instrument.  In  the  lighter  equipment  and 
service  group  the  list  of  new  participants  will 
include  Radiozark,  Electro- Voice,  Willys 
Motors  (tv  cameras),  Kalbfell  Labs.,  A-V 
Libraries  Inc.,  Prodelin  Inc.,  General  Teleradio 
film  syndicate,  U.  S.  Treasury,  U.  S.  Army  and 
Air  Force,  Tower  Construction  Co.  and  others. 

Tentative  agenda  for  the  NARTB  Manage- 
ment Conference  was  announced  last  week  by 
Kenyon  R.  Brown.  KWFT  Wichita  Falls, 
Texas,  chairman  of  the  NARTB  Convention 
Committee,  and  Robert  K.  Richards,  NARTB 
administrative  vice  president  and  convention 
program  manager. 

Sunday  Registration 

Registration  opens  Sunday  morning,  May  23, 
with  exhibits  and  reception  headquarters  open- 
ing at  noon  that  day.  The  second  day  will 
include  a  tv  membership  meeting  and  election 
in  the  afternoon  plus  an  fm  meeting.  Formal 
proceedings  open  May  25  at  10  a.m.,  with  Mr. 
Brown  presiding.  Keynote  address  will  be  de- 
livered by  William  S.  Paley,  CBS  board  chair- 
man, who  will  receive  the  second  annual 
NARTB  keynoter  award. 

President  Fellows  will  be  the  Tuesday  lunch- 
eon speaker,  with  a  joint  management-engineer- 
ing session  to  be  held  in  the  afternoon  at  which 
color  tv  and  technical  efficiency  will  be  dis- 
cussed. Tv  film  and  radio  workshops  will  wind 
up  the  afternoon. 

The  May  26  (Wednesday)  program  opens 
with  a  sports  session.  George  J.  Higgins, 
KMBC  Kansas  City,  NARTB  Sports  Com- 
mittee chairman,  will  preside  at  a  discussion 
of  sports  problems.  Wednesday  afternoon  will 
be  devoted  to  radio  and  tv  codes,  followed  by 
labor  and  freedom  of  information  workshops. 

The  annual  FCC  roundtable  will  be  held 
Thursday   morning.    BAB   will   program  an 
afternoon  sales  clinic  and  proceedings  will  close 
with  the  Thursday  evening  banquet. 
NARTB's  tentative  agenda  follows: 
SUNDAY,  May  23 
7    a.m. -8    p.m. — Registration,    Grand  Ballroom 


JOINT  MANAGEMENT-ENGINEERING  SESSION 
2:15-2:45  p.m. — "Economy  in  Technical  Operations 

Through  Organization  and  Management,"  W.  J. 

Purcell,  WGY  Schenectady 
2:45-3:45  p.m. — "Seeing  Light  and  Color,"  Ralph 

Evans,  Eastman  Kodak 
3:45-4:15  p.m. — ''Results  of  Experience  to  Date  in 

Color  Television  Operations,"  Robert  E.  Shelby 

NBC 

Workshop  Sessions 
4:15-5:30  p.m. 

1.  Television  Film 

How  to  buy,  where  to  buy,  when  to  buy 

2.  The  Importance  of  Radio  in  Television  Mar- 
kets Today 

A  further  analysis  of  the  Politz  Study 
WEDNESDAY,  May  26 
GENERAL  SESSION  MANAGEMENT 
CONFERENCE 
10  a.m. — The  Sports  Question.  Presiding,  George 
Higgins,  KMBC  Kansas  City,  Chairman  of  the 
NARTB  Sports  Committee.  Featuring  panels  of 


Foyer 

12  noon— Exhibits  and  Reception  Headquarters 
Open,  Exposition  Hall 

MONDAY,  May  24 

7    a.m. -8    p.m.— Registration,    Grand  Ballroom 

Foyer  (Exhibits  open  all  day) 
2  p.m. — Television  Membership  Meeting,  Election 

FM  SESSION 
TUESDAY,  May  25 
7  a.m.-8  p.m. — Registration,  4th  Floor  Corridor 


No  Mote 
Groping . .  • 


NEW  MODEL  C 

"BALANCED"  tripod  head 

gives  you  correct 
center  of  gravity 

...  in  a  Flash! 


No  more  groping  for  center  of  gravity.  The  new  Model  C  "Balanced"  Tripod  Head 
is  equipped  with  a  convenient,  accessible  positioning  handle  mounted  below  the  top  plate, 
which  allows  the  operator  to  reposition  the  camera  to  the  correct  center  of  gravity.  No 
matter  what  focal  length  lens  is  used  on  the  camera  turret,  the  camera  can  be  balanced 
on  the  Model  C  Head  without  loosening  the  camera  tie-down  screw. 

It  has  all  the  features  which  have  made  the  "Balanced"  head  a  gem  of  engineering 
ingenuity — quick  release  pan  handle,  tilt-tension  adjustment  to  suit  your  preference.  It's 
a  Cameraman's  dream! 


NEW    PORT  ABLE    3  -  WHEEL  C  OLLAPSIBLE  DOLLY 


Dolly  folds  to  fit  into  ^ 
carrying  case  —  18"x  ^ 
12"x36".  Weighs  only  60 
lbs.  Has  wheel  in  rear  for 
steering,  which  may  be 
locked  for  straight  dollying. 


^  Dolly  assembled — with 
^  tripod  mounted.  Also 
mounts  Baby  tripod. 


WE  SELL,  RENT  &  SERVICE  CAMERAS  MOVIOLAS  &  EDITING  &  LIGHTING  EQUIPMENT  Complete 
line  of  16mm  and  35mm  equipment  for  rent. 


FRANK    C.  ZUCKER 


MITCHELL:  Standard,  Hi-Speed,  BNC,  NC, 
16mm.  BELL  &  HOWELL:  Standard,  Shift- 
over,  Eyemo.  MAURER:  16mm  Cameras. 
ARRIFLEX.  MOVIOLA  Editing  Machines. 
Synchronizers.  DOLLIES. 

WE  CALIBRATE  LENSES— Precision  "T"  Stop 
calibrations  of  all  types  and  focal  lengths. 


(7flm€Rfl€ajipm€nT(o. 

1600  BROHOWRy  \  new  yoRK  city 


We  design  and  manufacture  lens  mounts.  In 
fact,  we  are  specialists  in  all  motion  picture 
and  TV  photographic  needs. 
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sports  authorities  and  broadcasters 
12:30  p.m. — Luncheon.     Presiding,   Mr.  Fellows. 
Address,  to  be  announced. 

Special  Feature,  1954  Winner,  Voice  of  Democ- 
racy Contest 

GENERAL  SESSION 
2:15  p.m. — Standards  for  Better  Broadcasting. 
Presiding,  John  E.  Fetzer,  Chairman,  Television 
Code  Review  Board,  and  John  F.  Meagher, 
Chairman,  Radio  Standards  of  Practice  Com- 
mittee. 

Section  I,  Problems  in  Television 
Section  II,  Problems  in  Radio,  featuring  com- 
mentaries by  representatives  of  special  groups 
interested  in  the  subject. 

WORKSHOP  SESSIONS 
4:15-5:30  p.m.— 

1.  Freedom  of  Information.   Are  radio  and  tele- 
vision being  denied  their  rights? 

2.  Labor    Relations.      New    Developments  in 
1953-54. 

THURSDAY,  May  27 
GENERAL  SESSION 

Morning 

10  a.m. — The  FCC.    A  Roundtable  Discussion 
12:30  p.m. — Luncheon,  speaker  to  be  announced 
2:15-4:15   p.m. — Sales   Clinic  under   auspices  of 
BAB 

7  p.m. — Annual  Banquet 


NARTB  Plans  Field  Study 
Of  Radio  Sales  Techniques 

FIELD  study  covering  sales  practices  of  radio 
stations  will  be  conducted  by  NARTB,  follow- 
ing discussion  at  district  and  association  board 
meetings.  Action  will  be  taken  in  line  with  a 
recommendation  made  at  a  meeting  of  NARTB's 
Am  Committee,  held  in  Washington. 

The  study  will  show  how  stations  are  operat- 
ing sales  departments,  covering  commission,  sal- 
aries, employment,  sales  techniques  and  general 
sales  philosophy.  Attending  the  committee 
meeting  were  G.  Richard  Shafto,  WIS  Columbia, 
S.  C,  chairman;  J.  J.  Bernard,  KOMA  Oklaho- 
ma City;  William  C.  Grove,  KFBC  Cheyenne, 


Wyo.;  James  L.  Howe,  WCTC  New  Brunswick, 
N.  J.;  Lester  W.  Lindow,  WFDF  Flint,  Mich.; 
William  D.  Pabst,  KFRC  San  Francisco;  F.  C. 
Sowell,  WLAC  Nashville;  William  H.  Fine- 
shriber  Jr.,  NBC;  E.  M.  Johnson,  MBS. 


Metropolitan  Independents 
Plon  New  Hampshire  Meet 

THE  Assn.  of  Independent  Metropolitan  Sta- 
tions will  meet  June  13-15  at  Wentworth-by- 
the-Sea,  Portsmouth,  N.  H.,  AIMS  President 
T.  S.  Marshall,  WOLF  Syracuse,  said  last  week. 

Mr.  Marshall  said  station  managers  will 
attend  closed  sessions  with  each  member  out- 
lining his  successful  programs,  promotions, 
sales  plans  and  economies.  Members  also  will 
discuss  rating  services,  new  equipment  develop- 
ments, technical  license  requirements  and  re- 
mote and  composite  operations. 


Nineteen  Join  BAB 

SIGNING  of  nearly  a  score  of  stations  as  new 
members  of  BAB  was  announced  last  week. 
They  include  WINS  and  WMCA,  major  New 
York  independents,  whose  addition  brings 
BAB's  New  York  membership  to  seven  indi- 
vidual stations,  the  four  national  radio  net- 
works, 1 1  station  representation  firms  and  five 
affiliated  organizations. 

Other  new  members  include  KAWT  Douglas, 
Ariz.:  KCSR  Shadron,  Nev.;  KGNC  Amarillo; 
KGW  Portland,  Ore.;  KIYI  Shelby,  Mont.;  KOMA 
Oklahoma  City:  KQV  Pittsburgh;  KRIS  Corpus 
Christi,  Tex.  KSUN  Bisbee,  Ariz.;  KUGN  Eugene. 
Ore.;  WBIG  Greensboro,  N.  C;  WBRN  Big 
Rapids,  Mich.;  WCCM  Lawrence,  Mass.;  WCEN 
Mt..  Pleasant,  Mich.;  WICH  Norwich,  Conn.; 
WLBC  Muncie,  Ind.;  WUSN  Charleston,  S.  C. 


Sweeney  Urges  Radio 
Program  Development 

The  BAB  president  asserts  that 
billings  could  increase  by  50% 
if  radio  could  develop  pro- 
grams that  are  not  provided 
by  other  media. 

WHEN  radio's  "program  and  creative  people" 
match  its  salesmen's  contribution  toward  radio 
prosperity  the  industry's  billings  will  increase 
50%,  Kevin  Sweeney,  BAB  president,  told  the 
Chicago  Broadcast  Executives  Club  at  a  lunch- 
con  meeting  last  Wednesday. 

He  said  radio  advertising  volume  has  in- 
creased $150  million  a  year  in  the  past  four 
years  because  "radio's  salesmen  have  sold  vig- 
orously and  promoted  intensively."  But  what 
broadcasters  have  accomplished  in  these  four 
years  "is  only  a  faint  carbon  copy  of  what  can 
be  accomplished  when  we  begin  turning  on 
more  of  the  115  million  radio  sets  with  better 
programs,  different  programs,  and,  most  im- 
portant, programs  and  personalities  available 
exclusively  on  radio,"  he  asserted. 

A  policy  of  "over-generosity  to  tv,"  in  which 
stations  have  turned  over  to  television  the  pro- 
gram formats  and  personalities  built  up  in  30 
years  of  radio,  is  about  over,  Mr.  Sweeney 
said.  He  cited  what  he  called  a  growing  feeling 
among  "many  progressive  operators  that  their 
radio  stations  are  entitled  to  their  own  'private' 
newsmen,  weathermen,  homemakers,  hillbillies, 
etc. 

"The  real  answer  to  radio's  future  stability 
is  contained  in  two  facts,"  he  said.  "One, 
Americans  spent  a  billion  dollars  at  retail  for 
new  radio  sets  during  1952  and  1953.  Two,  in 
the  areas  where  there  are  many,  long-estab- 
lished tv  stations  and  many,  fiercely  competitive 
radio  stations,  radio  business  is  excellent — bet- 
ter than  in  far  less  competitive  markets." 

Three-Point  Program 

Mr.  Sweeney  outlined  a  three-point  program 
for  increasing  radio's  advertising  power  through 
substantial  increases  in  audience: 

"( I  )  Hit  'em  where  they  ain't.  Put  on  the 
type  of  entertainment  and  information  that  is 
not  now  being  provided  by  other  media.  De- 
velop new  radio  personalities  that  are  exclu- 
sive to  radio  and  not  available,  for  better  or 
worse,  to  any  tv  channel  including  your  own. 

"(2)  Expand  news  coverage.  We  can  cover 
the  news  hours  ahead  of  newspapers  but  we 
don't  exploit  our  advantage  by  providing  the 
deep  coverage  of  individual  stories,  especially 
local  stories,  that  most  people  want.  We  should 
make  it  unnecessary  for  anyone  to  go  else- 
where for  all  the  news.  .  .  . 

"(3)  Buy  ourselves  four  or  five  program 
geniuses  to  develop  programs  exclusively  for 
radio.  Pay  them  enough  so  they  won't  be 
tempted  to  go  over  to  tv,  rent  them  an  ivory 
tower  and  get  from  them  the  diversification  we 
need  in  our  program  structure." 


Ohio  Broadcasters  Elect 

ROBERT  W.  FERGUSON,  WTRF-AM-TV 
Bellaire,  Ohio,  was  elected  president  of  the 
Ohio  Assn.  of  Broadcasters  &  Telecasters  at  its 
March  31  meeting  in  Mansfield  [B»T,  April  5]. 
Other  officers  elected  were  Allan  Haid,  WSPD- 
TV  Toledo,  tv  vice  president;  Herbert  E.  Evans, 


iteienti 


SYLVAN  LEVIN 

and  his  RADIO  SYMPHONY  ORCHESTRA 

"Great!  Just  what  we  need." 

Bruce  Calhoun,  KUOW ,  Seattle,  Wash. 

"I  defy  any  transcription  company  to  better  your  sound  on  these 
discs." 

Ted  Connor,  WFMJ,  Y oungstown,  Ohio 

"Well  orchestrated  and  done  in  a  superb,  brilliant  rendition  by  the 
Radio  Symphony  Orchestra." 

Dallas  Turner,  KFTV ,  Paris,  Texas 

The  SESAC  Library  is  lowest  in  cost  for  a  complete  Program  Service. 
SESAC  INC.   475  Fifth  Avenue,  New  York  17,  N.  Y. 
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In  City,  Town  and  Country 
The  Southwest  listens  to  WOAI 


THE  ONLY  FULL-TIME  50.000  WATT 

SAN  ANTONIO  STATION 

.  .  .  the  only  CLEAR  CHANNEL  50.000  watt 

San  Antonio  station!  Only  WOAI  offers 

greater  coverage  of  the  San  Antonio  market 

than  any  other  medium,  plus  coverage  of 

54  other  cities  of  2,000  or  more  people 

and  their  rural  areas.  To  "sell"  the  Southwest, 

city,  town  and  country,  "buy"  .  .  . 


"The  most  powerful  advertising 
influence  in  the  great  Southwest" 

1200  on  every  dial 
50,000  watts  clear  channel 
San  Antonio,  Texas 
NBC  affiliate 

represented  by  Edward  Petry  &  Co.,  Inc. 
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NOW  CALL 

AVERY  -  KNODEL,  INC., 

(National  Representative)  TO 


Cover  this  *Gem 
with 
Channel  10 

///////, 


TV-AM-FM 

QUINCY,  ILLINOIS 

Newspaper  affiliate 
The  Quincy  Herald  Whig 

*wGEM  tri-state  market 

To  make  your  sales  sparkle  in  this  tri- 
state  area,  use  this  GEM  of  an  outlet  .  .  . 
WGEM-TV,  in  the  GEM  city  of  Quincy, 
Illinois.  It  is  the  most  powerful  VHF 
station  on  the  mighty  Mississippi  River 
between  St.  Louis  and  Davenport-Rock 
Island.  The  WGEM-TV  market  contains 
nearly  400,000  people  with  a  spendable 
income  of  over  half  a  billion  dollars. 
Channel  10  covers  this  GEM! 

50,200  watts 
VHF 


Channel 


ABC  NBC 

Networks 


wGEM-tv 

QUINCY,  ILLINOIS 

JOSEPH  BONANSINGA,  GEN.  MGR. 


•TRADE  ASSNS. 


WGAR  Cleveland,  radio  vice  president;  Carle- 
ton  Dargusch  Jr.,  Columbus,  general  counsel 
and  secretary-treasurer.  Named  to  the  board 
were  Robert  Dunville,  WLW  Cincinnati;  Ver- 
non Nolte,  WHIZ  Zanesville;  Tom  Rogers, 
WCLT  Newark;  Hubbard  Hood,  WKRC  Cin- 
cinnati; Jay  Wagner,  WLEC  Sandusky,  and 
Truman  Morris,  WJEH  Gallipolis. 


NARTB  Bylaws  Referendum 

TWO  proposed  changes  in  the  NARTB  bylaws 
will  be  submitted  to  the  membership  April  14 
for  a  referendum  vote.  They  were  cleared  by 
the  NARTB  board  at  its  January  meeting.  The 
first  provides  formal  procedure  for  the  Tele- 
vision Code  Review  Board  and  code  procedure. 
The  second  corrects  language  designed  to  pre- 
vent one  company  from  having  more  than  one 
director  on  the  NARTB  board. 


Kansans  Re-elect  Officers, 
Name  Two  New  Directors 

OFFICERS  of  Kansas  Assn.  of  Radio  Broad- 
casters were  re-elected  April  4  at  a  meeting 
held  at  the  Baker  Hotel,  Hutchinson.  Remain- 
ing in  office  are  Ray  Jensen,  KSAL  Salina, 
president;  Fred  Anger,  WREN  Topeka,  vice 
president;  Grover  Cobb,  KVGB  Great  Bend, 
secretary-treasurer.  Two  new  board  members 
were  elected — Leon  Salathiel,  KSCB  Liberal, 
and  Robert  Wells,  KIUL  Garden  City. 

The  association  decided  to  ask  power  com- 
panies to  eliminate  spurious  emissions  within 
service  areas  of  broadcast  stations  as  a  means 
of  avoiding  interference  with  auto  radios.  It 
voted  to  set  up  a  revolving  fund  to  help  de- 
fray expenses  of  networking  Kansas  U.  sports 
events. 

Inclusion  of  radio  in  legislation  admitting  the 
press  to  certain  executive  meetings  was  urged. 
The  "right  to  work"  bill  of  the  Kansas  State 
Chamber  of  Commerce  was  supported  by  the 
association  as  well  as  a  federal  bill  (S2989) 
to  amend  the  Taft-Hartley  Act. 


NARTB  Dist.  12  Nominees 

TWO  broadcasters  from  NARTB  District  12 
(Kan.,  Okla. )  have  been  nominated  for  a  spe- 
cial run-off  election  to  select  a  district  director 
to  serve  on  the  association's  board.  The  pre- 
vious nomination  had  failed  to  produce  two 
candidates.  Nominated  for  the  run-off  were 
Archie  J.  Taylor,  KANS  Wichita,  and  Cy 
Casper,  WBBZ  Ponca  City,  Okla.  The  winner 
will  succeed  Jack  Todd,  KAKE  Wichita. 
NARTB  will  mail  ballots  April  14,  returnable 
April  30. 


Fellows,  Sweeney  to  Talk 
At  NATRFD  Clinic  June  1 

NARTB  PRESIDENT  Harold  Fellows  and 
BAB  President  Kevin  Sweeney  are  among  the 
speakers  tentatively  scheduled  to  address  a 
national  sales  clinic  of  the  National  Assn.  of 
Television  &  Radio  Farm  Directors  in  Chicago 
June  1. 

Mr.  Fellows  is  slated  to  speak  at  a  luncheon 
session  on  a  topic  not  yet  announced,  while 
Mr.  Sweeney  will  discuss  selling  tools  in  rela- 
tion to  radio-tv  farm  directors.  Some  1,500 
advertiser  and  agency  representatives  have 
been  invited  to  attend  the  one-day  session,  to  be 
held  at  the  Sheraton  Hotel,  according  to  Jack 
Jackson,  NATRFD  president  and  farm  director 
of  KCMO  Kansas  City,  Mo.  About  150  sta- 
tions may  be  represented. 

The  clinic  is  the  first  of  its  kind  to  be  pro- 


NBA  Elects  Officers 

NEBRASKA  Broadcasters  Assn.  elected 
a  new  slate  of 
officers  for  the 
coming  year 
at  its  annual 
meeting  in 
Beatrice  last 
week.  Harry 
Burke,  general 
manager. 
KFAB  Oma- 
ha, was  elect- 
ed president. 
Max  Young, 
general  man- 
ager. KSID 
Sidney,  vice 
president,  and  Gordon  Pentz,  general 
manager,  KWBE  Beatrice,  secretary- 
treasurer. 


MR.  BURKE 


jected  on  a  national  level  and  follows  the  pat- 
tern of  meetings  held  regionally  last  year  in 
Kansas  City,  Chicago  and  New  York.  The 
NATRFD  will  hold  its  regular  annual  spring- 
summer  meeting  in  Omaha,  June  3-4. 

Other  speakers  listed  on  the  agenda  are 
Gerald  Seeman,  radio-tv  director,  Bert  S.  Git- 
tins  agency,  Milwaukee;  Lyle  Webster,  U.  S. 
Dept.  of  Agriculture,  and  Phil  Alampi,  WABC 
New  York.  Mr.  Jackson  will  lead  a  panel  dis- 
cussion on  "How  to  Get  the  Most  from  Farm 
Radio  and  Tv,"  featuring  advertiser,  agency, 
station  representative  and  NATRFD  specialist's. 

Mai  Hansen,  WOW  Omaha,  heads  the  Sales 
Clinic  Committee.  An  11-man  committee  also 
has  been  set  up  to  make  plans  for  the  June  1 
meeting. 

Film  Distributors  Meet 
To  Discuss  Organization 

REPRESENTATIVES  of  10  large  tv  film  dis 
tribution  companies  convened  in  New  York 
last  week  to  discuss  the  possibilities  of  estab 
lishing  the  first  industry  organization  catering 
exclusively  to  the  needs  of  tv  film  distributors 
The  meeting  adjourned  with  a  decision  to  hole 
another  session  in  about  two  or  three  weeks. 

The  suggestion  for  the  meeting  was  madd 
by  Ed  Grossman,  controller  of  Guild  Film 
Co.  Other  tv  film  distributors  represented  a 
the  conference  were  Hygo  Television  Films 
Unity  Television,  Hollywood  Tv  Service.  MCA 
TV,  Motion  Pictures  for  Television,  Sterlin 
Television,  Television  Programs  of  America 
United  Television  Programs  and  Ziv  Tv. 


Newsmen  Should  Cover 
H-Bomb  Tests — Baillie 

RADIO  newsmen  and  newspapermen  shouh 
be  allowed  to  see  and  report  H-bomb  tests 
Hugh  Baillie,  president  of  UP,  told  a  conventioi 
of  the  Nevada  State  and  California  Press  Assns 
in  Nevada. 

Mr.  Baillie  made  this  recommendation  a 
an  April  3  meeting  which  discussed  the  subjec 
of  freedom  of  information.  He  described  th> 
tests  as  "the  biggest  story  in  the  world  today.' 
and  deplored  barring  of  the  press  and  radi< 
from  covering  them  at  first  hand.  Noting  tha 
recent  information  had  come  exclusively  fron 
official  spokesmen,  Mr.  Baillie  declared: 

"Their  statements  have  revealed  little  tha 
has  not  already  been  published.  The  news  ii 
their  pronouncements  has  been  their  officid 
confirmation  of  information  most  of  whicl 
has  been  known  publicly  for  some  time.  Ho\ 
much  better  to  have  had  this  immense  stor  j 
told  for  us  by  skilled,  professional  reporters." 
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in  Portland 
Oregon 


That  sirs  ...  is  LISTENERSHIP  ! 

But  being  top  station  in  the  Portland 
market  isn't  just  an  accident — not  by  a 
long  shot.  KOIN  has  been  a  vital  part 
of  this  growing  region  for  more  than  25 
years.  It  has  been  bringing  listeners  the 
finest  in  entertainment  and  information 
— the  finest  in  programming  and  the 
finest  in  public  service.  That's  why 
KOIN  so  completely  dominates  this  rich 
market. 

KOIN  has  the  FRIENDSHIP  and 
RESPECT  of  its  listeners  .  .  .  and  that 
means  MORE  SALES  for  advertisers. 


PULSE:  November- 
December;  January-February 
shows  KOIN  RADIO  carried 
ALL  10  of  the  top  daytime 
five-a-week  programs. 

It  also  shows 
KOIN  RADIO  has  ALL  10 
of  the  top  evening 
programs. 


You  can  use  this  audience  and 
impact.  KOIN  has  the  largest 
staff  of  local  artists  of  any  sta- 
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murrow  gets  impressive 
support  in  McCarthy  feud 

CBS,  President  Eisenhower  and  heavy  public  response  bolster  com- 
mentator's position  as  Senator  delivers  intensive  attack  against  him 
on  'See  It  Now'  program.    Messages  favor  Mr.  Murrow  3  to  1 . 


THE  ATTACK  made  last  Tuesday  by  Sen. 
Joseph  R.  McCarthy  (R-Wis.)  on  CBS  commen- 
tator Edward  R.  Murrow  drew  vigorous  re- 
sponse on  behalf  of  Mr.  Murrow  from  his  net- 
work, the  American  public  and  President 
Eisenhower. 

To  Sen.  McCarthy's  charge  that  "Murrow  is 
a  symbol,  the  leader  and  the  cleverest  of  the 
jackal  pack  which  is  always  found  at  the 
throat  of  anyone  who  dares  to  expose  Com- 
munists and  traitors,"  CBS  responded  by  avow- 
ing its  confidence  in  "the  integrity  and  responsi- 
bility of  Mr.  Murrow  as  a  broadcaster  and  as 
a  loyal  American." 

The  public  responded  by  swamping  the 
switchboards  of  CBS-TV  stations  throughout 
the  land  with  a  torrent  of  calls  largely  in  favor 
of  Mr.  Murrow  and  by  sending  telegrams  en- 
dorsing the  Murrow  position  by  a  3-to-l  ratio 
over  that  of  Sen.  McCarthy.  . 

The  President,  when  questioned  during  his 
Wednesday  news  conference,  stated  that  he  had 
known  Mr.  Murrow  for  many  years  and  that 
he  considered  him  as  a  friend. 

Sen.  McCarthy  delivered  his  attack  on  Mr. 
Murrow  on  the  commentator's  own  program, 
See  It  Now  (CBS-TV,  Tues.,  10:30-11  p.m.), 
the  time  having  been  turned  over  to  him  by  Mr. 
Murrow  who  had  offered  the  Senator  an  op- 
portunity to  answer  an  analysis  of  Sen.  Mc- 
Carthy's career  telecast  on  the  March  9  See 
It  Now  [B«T,  March  15]. 

Aluminum  Co.  of  America,  sponsor  of  See 
It  Now,  declined  comment  on  the  dispute.  It 
was  pointed  out  that  the  sponsor  has  nothing 
to  say  about  the  program  content  of  this  news 
commentary  tv  series  and  that  the  selection  of 
subjects  to  present  and  the  way  in  which  they 
should  be  presented  is  left  entirely  to  Mr.  Mur- 
row and  his  associates.  Alcoa  was  not  consulted, 
either  about  the  indictment  of  Sen.  McCarthy 
by  Mr.  Murrow  on  the  March  9  telecast  or 
about  his  offer  to  turn  a  subsequent  period  over 
to  the  Senator  for  his  answer. 

Fewer  Letters  or  Wires 

Telegrams  and  letters  received  directly  by 
Alcoa  after  the  Tuesday  telecast  were  lower 
in  number  than  after  the  March  9  program,  a 
company  spokesman  said  Thursday,  fewer  than 
100  this  week  compared  to  thousands  of  pieces 
a  month  ago.  At  that  time  writers,  two  to  one, 
indicated  sentiments  favoring  Mr.  Murrow 
over  Sen.  McCarthy;  now  the  balance  is  about 
even. 

The  controversy  has  had  no  noticeable  effect 
on  sales,  it  was  said.  Alcoa  salesmen  report 
prospects  who  say  they  intend  to  become  cus- 
tomers because  of  it  and  others  who  say  just 
the  opposite,  but,  the  volume  of  business  in- 
dicates few  if  any  of  either  the  promises  or  the 
threats  have  been  put  into  action. 

It  was  reported  that  the  McCarthy  film  was 
left  in  the  custody  of  Ray  Kiermas,  an  aide  of 
the  Senator.  Contents  of  the  film,  it  was  said, 
were  kept  secret  until  a  preview  only  two  hours 
before  the  telecast.  A  CBS  spokesman  was  quot- 
ed as  saying  the  film  was  not  actually  turned 
over  to  the  network  until  10: 16  p.m.,  14  minutes 
before  air  time. 

Also  reported  was  that  the  preview  of  the 
film  was  witnessed  by  Mr.  Kiermas,  a  CBS  at- 
torney and  a  third  person,  identified  only  as  a 
neutral  libel  expert.  The  AP  said  this  fulfilled  a 


legal  requirement  that  CBS  examine  matter 
which  is  to  be  telecast  as  a  guard  against  ob- 
jectionable matter.  A  few  names  and  a  brief 
statement  reportedly  were  left  out  of  the  film 
before  it  was  programmed.  This  action,  it  was 
said,  was  taken  with  full  consent  of  Mr.  Kier- 
mas. 

Although  details  were  lacking,  it  had  been  re- 
ported before  the  Tuesday  telecast  that  Sen. 
McCarthy  said  he  would  make  the  film,  in  a 
more  complete  form,  available  to  any  tv  station 
that  wished  to  telecast  it. 

A  House  Republican,  Rep.  Thomas  Pelly 
(Wash.),  dug  into  history  to  come  up  with  this 
observation  Thursday  on  the  McCarthy-Murrow 
controversy: 

"It  reminds  me  of  the  attack  on  the  Nor- 
wegian fortress  of  Kongsten  by  the  Swedish 
fleet  under  Crown  Prince  Bernadotte.  The 
Norwegians  were  not  in  the  fortress  and  the 
Swedes  used  blank  shells.  There  was  lots  of 
noise  and  a  spectacular  show  but  nobody  was 
killed  on  either  side." 

The  Senator's  answer  to  Mr.  Murrow  was 
presented  in  a  25-minute  film,  made  the  pre- 
ceding weekend  in  the  Fox  Movietone  News 
Studio  in  New  York.  Cost  of  the  film  was  re-;, 
ported  to  be  in  the  neighborhood  of  $7,500,  a 


CBS  Statement 

CBS  issued  the  following  statement  after 
Sen.  McCarthy's  attack  on  Mr.  Murrow: 

"Edward  R.  Murrow  has  been  associ- 
ated with  the  Columbia  Broadcasting 
System  for  over  19  years.  The  manage- 
ment of  CBS  has  had  ample  opportunity 
during  this  time  to  become  fully  aware 
of  Mr.  Murrow's  passionate  devotion  to 
his  country  and  to  the  fundamental  prin- 
ciples upon  which  it  is  built.  It  also 
knows  of  his  equally  passionate  opposi- 
tion to  those  who,  either  within  or  out- 
side our  boundaries,  would  subvert  those 
principles. 

"Mr.  Murrow's  achievements  during  the 
past  19  years  have  brought  honors  and 
distinction  to  CBS.  They  have  won  for 
him  acclaim  in  tangible  form  from  high 
officials  in  the  United  States  Govern- 
ment and  from  the  leaders  in  the  fields 
of  industry,  law,  science,  education,  and 
the  arts.  And,  of  special  significance,  ac- 
claim has  come  to  him  from  those  well 
equipped  to  judge  him:  from  leading 
members  of  the  free  American  press, 
radio  and  television. 

"Mr.  Murrow  has  won  over  50  awards 
which  attest  to  his  integrity  and  accuracy 
as  a  broadcaster.  Among  them  are  the 
Peabody  award,  which  he  has  won  four 
times,  the  Alfred  I.  duPont  award,  which 
he  has  won  twice,  and  the  Overseas  Press 
Club  award,  which  he  has  won  six  times. 
There  is  no  major  broadcasting  award 
covering  the  presentation  of  the  news  or 
news  subjects  which  has  not  been  won 
by  Mr.  Murrow  at  least  once. 

"CBS  subscribes  fully  to  the  integrity 
and  responsibility  of  Mr.  Murrow  as  a 
broadcaster  and  as  a  loyal  American." 
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Don  Lee  IS  Pacific  Coast  Radio 

Gear  to  local  impact  in  local  markets  .  .  .  buy  the  45 
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Don  Lee  Broadcasting  System, 
Hollywood  28,  California, 
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H-R  Representatives,  Inc. 


100KW  POWER 
2204  FT.  ANTENNA 
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Southern 


.  .  .  boasting  more  people  and  larger 
income  within  100  miles  radius  than 
Atlanta,  Jacksonville,  Miami,  or  New 
Orleans,  WFBC-TV  is  truly  the  "Giant 
of  Southern  Skies,"  and  a  powerful  new 
advertising  medium  in  the  Southeast. 

HERE'S  THE  WFBC-TV  MARKET 
(Within  100  miles  radius) 

Population  2,924,625  People 
Income  $3,174,536,000 
Sales  $2,112,629,000 
Television  Homes  232,820* 

Market  Data  from  Sales  Management 
*TV  Homes:  Figures  from  CBS  Tel. 
Res.  Dept.,  compiled  by  A.  C.  Nielsen 
Co.  as  of  Nov.  1,  1953 — 60  days  before 
WFBC-TV  began  operations. 

Write  now  for  Market  Data  Brochure 
and  Rate  Card.  Ask  us  or  our  Repre- 
sentatives for  information  and  assistance. 
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No  Commercials 

THE  SENATE  subcommittee  conducting 
the  McCarthy-Army  investigation  will 
permit  radio-tv  coverage  of  its  hearing 
slated  to  begin  April  22.  Sen.  Karl  E. 
Mundt  (R-S.D.)  said  last  week.  Sen. 
Mundt  is  acting  chairman  of  the  Senate 
Investigations  Subcommittee  for  the 
probe.  Sen.  Mundt  also  announced  the 
subcommittee  would  prohibit  commercial 
sponsorship  of  the  broadcasts. 


figure  a  Fox  Movietone  spokesman  refused  to 
confirm,  telling  B»T  that  until  the  overtime  and 
other  special  charges  had  been  calculated  he 
would  not  even  hazard  a  guess  as  to  the  amount. 
Asked  who  was  paying  for  the  film,  he  said  the 
bill  would  be  sent  to  Sen.  McCarthy.  There  had 
been  some  speculation  that  perhaps  the  offer 
of  time  might  be  construed  to  cover  the  cost 
of  the  film,  but  a  spokesman  for  CBS-TV  said 
the  network  had  not  been  approached  on  this. 

Commenting  on  the  March  9  telecast,  Sen. 
McCarthy  stated:  "Now  Mr.  Murrow  said  on 
his  program  'the  actions  of  the  junior  Sena- 
tor from  Wisconsin  have  given  considerable 
comfort  to  the  enemy.'  That  is  the  language  of 
our  statute  of  treason,  rather  strong  language. 
If  I  am  giving  comfort  to  our  enemies  I  ought 
not  be  in  the  Senate.  If,  on  the  other  hand,  Mr. 
Murrow  is  giving  comfort  to  our  enemies  he 
ought  not  to  be  brought  into  the  homes  of  mil- 
lions of  Americans  by  CBS." 

Quoting  a  report  of  the  National  Conference 
of  the  Communist  Party  of  the  USA  urging 
members  to  support  the  "struggle  against  Mc- 
Carthyism,"  Sen.  McCarthy  asked,  "Does  that 
sound  somewhat  like  the  program  of  Edward  R. 
Murrow  on  March  9,  over  this  station?"  He  also 
cited  issues  of  the  Daily  Worker  that  (March 
9)  attacked  him  but  listed  the  Murrow  program 
as  one  of  "tonight's  best  bets"  and  (March  17) 
published  an  article  by  William  Z.  Foster,  Com- 
munist Party  head,  praising  Mr.  Murrow. 

Point-by-Point  Reply 

Mr.  Murrow  made  no  attempt  to  reply  to 
the  Senator  during  Tuesday's  telecast,  but  in 
his  sign-off  period  he  reserved  the  right  to 
comment  subsequently.  However,  he  released 
a  point-by-point  answer  to  the  charges  made 
by  Sen.  McCarthy.  Commenting  that  he  could 
not  be  held  responsible  for  what  the  Daily 
Worker  or  any  other  publication  said  about 
him,  he  quoted  the  Foster  article  of  March  17 
as  follows:  "During  the  past  10  days  Sen. 
McCarthy  has  received  a  number  of  resound- 
ing belts  in  the  jaw.  These  came  from  Adlai 
Stevenson,  E.  R.  Murrow,  Sen.  Flanders,  the 
Army  leadership,  broadcasting  companies.  Even 
Eisenhower  himself  had  to  give  McCarthy  a 
slap  on  the  wrist."  This,  Mr.  Murrow  stated, 
"is  the  sole  reference  to  me." 

A  major  charge  made  by  Sen.  McCarthy 
during  the  program  was  that  "Mr.  Murrow,  as 
far  back  as  20  years  ago,  was  engaged  in 
propaganda  for  Communist  causes.  For  ex- 
ample, the  Institute  of  International  Education 
of  which  he  was  the  acting  director  was  chosen 
to  act  as  a  representative  by  a  Soviet  agency 
to  do  a  job  which  normally  would  be  done 
by  the  Russian  secret  police. 

"Mr.  Murrow  sponsored  a  Communist  school 
in  Moscow.  In  the  selection  of  American  stu- 
dents and  teachers  who  were  to  attend,  Mr. 
Murrow's  organization  acted  for  the  Russian 
espionage  and  propaganda  organization  known 
as  VOKS.  Many  of  those  selected  were  later 
exposed  as  Communists." 


Terming  this  attack  as  "false,"  Mr.  Murro% 
stated:  "The  facts  are  these:  The  Institute  o 
International  Education  is  an  institution  whicl 
was  founded  in  1919  largely  through  the  ef 
forts  of  Nicolas  Murray  Butler,  then  presi 
dent  of  Columbia  U.  Its  purpose  was  to  im 
prove  American  relations  with  foreign  coun 
tries  through  exchanges  of  students  and  edu 
cational  facilities.  I  served  as  assistant  directo 
from  1932  to  1935  and  have  been  one  of  it 
trustees  since  1931.  It  is  an  association  I  an 
proud  of  and  one  in  which  I  have  had  man: 
distinguished  associates — lohn  Foster  Dulles 
Milton  Eisenhower,  Ralph  J.  Bunche,  Virgini 
Gildersleeve,  Philip  Reed,  to  name  just  a  few. 

In  1934,  Mr.  Murrow  reported,  HE  actei 
as  American  sponsor  for  an  Anglo-Americai 
institute  summer  session  for  English  and  Ameri 
can  students  as  it  did  students  at  Moscow  U 
As  it  did  for  summer  schools  in  other  foreigi 
countries.  Mr.  Murrow  was  one  of  a  24-mem 
ber  council  set  up  to  advise  the  director  of  th 
American  group,  he  said.  "All  of  the  member 
of  the  Advisory  Council  were  selected  by  th 
Institute.  None  was  selected  by  VOKS  or  an^j 
other  Soviet  agency.  .  .  .  The  only  contac 
which  VOKS  had  with  the  American  grouj 
was  in  connection  with  procuring  living  an 
travel  facilities  for  the  group  while  it  was  ii 
Russia.  .  .  .  VOKS  was  the  Soviet  bureau  i 
charge  of  such  matters  for  foreign  visitors. 

'Favored  in  Same  Attack' 

After  the  1934  session,  Mr.  Murrow  said 
"the  Soviets  refused  to  have  anything  mor 
to  do  with  the  Institute  of  International  Edu 
cation."  After  World  War  H,  when  the  U.  S 
Government  asked  the  Institute  to  arrang 
for  American  students  to  go  to  Russia,  "it  wa 
met  with  a  Soviet  blast,  appearing  in  severa 
Communist  publications  in  Europe,  calling  i 
and  its  program  'the  centre  of  internationa 
propaganda  for  American  reaction'  and  charg 
ing,  among  its  trustees,  John  Foster  Dulles  a 
'one  of  the  most  violent  of  the  war  mongers'. 
Mr.  Murrow  added  that  he  "was  favored  ii 
the  same  attack  with  the  tag,  'reactionary  radi( 
commentator'." 

Sen.  McCarthy  also  during  the  telecas 
charged  "Mr.  Murrow  by  his  own  admissioi 
was  a  member  of  the  IWW — that's  the  Indus 
trial  Workers  of  the  World,  a  terrorist  organi 
zation  cited  as  subversive  by  an  Attorney  Gen 
eral  of  the  U.  S.  who  stated  that  it  was  ai 
organization  which  seeks — and  I  quote — 't( 
alter  the  Government  of  the  United  States  b; 
unconstitutional  means.' " 

Denying  ever  belonging  to,  applying  fo 
membership  in  or  working  with  IWW,  Mr 
Murrow  said  he  assumed  "that  this  false  charg* 
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There  are  more 


per  family  in  Lackawanna 
County  than  in  any  other 
county  in  America! 

. . .  And,  not  only  does  WGBI-TV  reach  Lackawanna 
County  (Scranton's  home),  which  has  57%  UHF  set 
saturation,  but  also  Luzerne  County  (Wilkes-Barre's 
home),  which  ranks  5th— with  42%  —in  the  number  of 
UHF  sets  in  the  country.  These  two  counties  together 
represent  a  retail  buying  market  of  $594,343,000— a  huge 
market  wrapped  in  one  neat  package  by  WGBI-TV. 

To  be  specific,  your  FIRST  buy  is  WGBI-TV,  Channel  22, 
Scranton.  That's  because  WGBI-TV  offers  the  best 
from  CBS  PLUS  the  right  combination  of  locally 
appealing  live  and  film  shows  — a  proven  combination 
that,  in  radio,  ranked  them  the  highest  rated  station  in 
the  entire  CBS  radio  network  with  an  assured  dominance 
of  the  Scranton— Wilkes-Barre  —  Hazleton  area. 

And  the  same  will  soon  be  true  in  TV,  too,  as  indicated 
by  the  set  saturation  figures  in  WGBI-TV's  home  county. 
WGBI-TV's  high,  strategically  placed  tower,  plus 
stronger  power  on  low  bank  UHF  Channel  22  covers  the 
widest  possible  area  — more  than  150,000  UHF  sets. 

Check  WGBI-TV  or  your  nearest  Blair-TV  salesman 
today.  Use  this  remarkable  "bow-tie"  station  for  the  best 
results  in  the  Scranton— Wilkes-Barre  — Hazleton  area. 
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was  manufactured  by  Sen.  McCarthy  from  the 
fact  that  in  summers  during  college  and  dur- 
ing one  year  before  college  in  the  mid-twenties, 
I  worked  in  lumber  camps  in  the  Pacific  North- 
west, where  remnants  of  the  old  World  War 
I  IWW  movement  were  still  found  among 
the  lumber  workers." 

Sen.  McCarthy  also  pointed  out  that  Owen 
Lattimore,  "now  under  criminal  indictment  for 
perjury  with  respect  to  testimony  in  regard 
to  his  Communist  activities,"  said  in  his  book 
Ordeal  By  Slander,  "I  owe  a  very  special  debt 
to  men  I  have  never  met.  I  must  mention  at 
least  Edward  R.  Murrow." 

The  Lattimore  book,  Mr.  Murrow  said, 
praised  reporters  he  knew  who  operated  on  the 
principle  that  he  was  innocent  unless  proved 
guilty  and  expressed  appreciation  to  others, 
like  Murrow,  whom  he  has  never  met. 

"Within  the  limits  of  human  fallibility," 
Mr.  Murrow  said,  "I  have  attempted  when  re- 
porting controversies  of  substance  involving 
an  individual  to  present  both  sides  of  the  case 
and  not  presume  guilt  until  it  has  been  proven. 
I  shall  continue  to  do  that  in  subsequent  con- 
troversies and  that  specifically  includes  the 
case  of  Sen.  McCarthy." 

Sen.  McCarthy  said  that  another  book,  Re- 
flections on  the  Revolution  of  Our  Times,  was 
dedicated  by  its  author,  Harold  Laski,  whom 
the  Senator  called  "admittedly  the  greatest 
Communist  propagandist  of  our  time  in  Eng- 
land," to  "my  friends  E.  R.  Murrow  and  Lan- 
ham  Tichnor  with  affection." 

Admitting  his  friendship  for  Prof.  Laski, 
whom  he  described  as  "a  British  scholar  and 
Socialist  politican,"  Mr.  Murrow  said  that  he 


Murrow  at  West  Point 

EDWARD  R.  MURROW  was  named 
last  week  to  deliver  a  lecture  on  national 
security  at  the  U.  S.  Military  Academy 
at  West  Point  on  Sunday,  April  25.  He  is 
one  of  four  lecturers  in  a  series  on 
"National  Security  of  the  U.  S.,"  first  of 
whom  was  Bernard  M.  Baruch.  Others 
are  Chester  Bowles,  former  U.  S.  Am- 
bassador to  India,  who  was  slated  to 
speak  yesterday  (Sunday),  and  General 
Lucius  Clay,  who  is  booked  for  the 
April  24  lecture.  The  series  is  sponsored 
by  the  Cadet  Forum  and  Lecture  Com- 
mittee of  the  Academy. 


(Murrow)  is  not  a  Socialist  and  "there  are 
many  contentions  in  his  book  with  which  I  do 
not  agree." 

To  explain  "why  the  educational  director 
and  the  vice  president  of  CBS  so  closely  fol- 
lows the  Communist  Party  line,"  Sen.  Mc- 
Carthy reviewed  the  history  of  communism 
and  its  program  of  world  conquest  through 
propagandists  working  within  other  countries, 
including  the  U.  S. 

"If  there  were  no  Communists  in  our  gov- 
ernment," the  Senator  asked,  "why  did  we 
delay  for  18  months  our  research  on  the  hy- 
drogen bomb,  even  though  our  intelligence 
agencies  were  reporting  day  after  day  that 
the  Russians  were  feverishly  pushing  their 
developments  of  the  H-bomb?  May  I  say  to 
America  tonight  that  our  nation  may  well  die 
because  of  the   18  months  deliberate  delay 


f\  T   ttte  evening 


J3 


x*  t%ie  sunlight 


Here's  evenin'  time  in  Miami 
for  your  minute  spots,  Son!  .  .  . 
6:15-6:45 — when  the  family's 
chompin'  on  the  evenin'  meal. 
Good  dinner  music  keeps  'em 
listenin'  —  tunes  'em  up  to 
tomorrow's  buys!  Ask  your 
Hollingbery  Man  for  details. 

*Sun  sets  6:40-6:50  PM  during 
April  in  Miami,  Florida 


James  M.  LeGate,  General  Manager 

5,000  WATTS  •  610  KC  •  NBC  Affiliate 

National  Rep.,  George  P.  Hollingbery  Co 


and  ask  you  who  caused  it?  Was  it  loyal 
Americans  or  traitors  in  our  Government?" 

This  statement  brought  a  comment  from 
Rep.  W.  Sterling  Cole  (R-N.Y.),  chairman  of 
the  Joint  Atomic  Energy  Committee,  that  the 
only  delay  had  been  from  September  1949  to 
January  1950  while  the  need  of  developing 
the  hydrogen  bomb  was  debated.  President 
Eisenhower  said  he  had  never  heard  of  any 
such  delay  as  that  mentioned  by  Sen.  McCarthy. 

Asked  about  his  relationship  with  Mr.  Mur- 
row, the  President  said  that  he  had  known 
him  for  many  years  and  that  over  the  years 
in  the  war  when  he  was  working  in  London 
he  had  always  thought  of  him  as  a  friend. 

Telephone  calls,  which  swamped  CBS-TV 
stations  following  the  McCarthy  telecast,  were 
tabulated  at  the  network's  stations  in  New 
York,  Chicago,  Los  Angeles  and  Philadelphia. 
Scoreboard,  as  of  5  p.m.  Thursday,  showed: 
In  New  York,  5,749  calls  favoring  Mr.  Mur- 
row, 3,918  favoring  Sen.  McCarthy;  in  Chi- 
cago, 1,621  for  Murrow,  288  for  McCarthy; 
in  Los  Angeles,  3,391  for  Murrow,  558  for 
McCarthy;  in  Philadelphia,  458  for  Murrow, 
175  for  McCarthy. 

Wires  tabulated  at  CBS  New  York  head- 
quarters up  to  Thursday  evening  totaled  2,026 
for  Murrow,  657  for  McCarthy.  Letters,  just 
beginning  to  come  in,  stood  at  1,038  for  Mur- 
row, 95  for  McCarthy. 


NBC-TV  Names  Salomon 
To  Head  Documentary 

SIGNING  of  Henry  Salomon  Jr.,  originator, 
writer  and  producer  of  NBC-TV's  Victory  at 
Sea  series,  to  a  contract  as  chief  of  NBC-TV's 
newly  created  docu- 
mentary unit  was 
announced  last  week 
by  Sylvester  L.  (Pat) 
Weaver  Jr.,  NBC 
president. 

In  his  new  post. 
Mr.  Salomon  will  be 
responsible  for  the 
production  of  filmed 
and  live  actuality 
programs  for  NBC- 
TV.  He  will  report 
to  Davidson  Taylor, 
director  of  public  af- 
fairs. 

The  new  unit  already  has  taken  over  pro- 
duction of  NBC-TV's  filmed  series  of  con- 
versations with  distinguished  persons,  or  so- 
called  Wisdom  Series.  It  has  produced  one 
program  of  the  series  and  will  produce  10  more 
by  the  end  of  the  year,  including  at  least  one 
in  color.  A  second  project  under  Mr.  Salomon's 
supervision  is  a  series  of  four,  hour-long  docu- 
mentary programs  which  will  dramatize  and 
attempt  to  clarify  major  trends  and  issues,  both 
national  and  international. 

Working  with  Mr.  Salomon  will  be  several 
persons  associated  with  him  in  the  production 
of  Victory  at  Sea,  including  Isaac  I.  Kleiner- 
man,  editor-in-chief  of  the  documentary  unit; 
Donald  B.  Hyatt,  assistant  to  Mr.  Salomon 
and  business  manager,  and  Richard  F.  Hanser, 
the  unit's  head  writer. 


MR.  SALOMON 
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T  or  C  Replaces  Allen 

TELEVISION  version  of  Truth  or  Conse- 
quences radio  program  will  replace  Fred  Allen's 
Judge  for  Yourself,  on  NBC-TV  (Tues.,  10- 
10:30  p.m.)  effective  May  18.  The  new  series 
also  will  be  sponsored  by  P.  Lorillard  Co. 
through  its  agency,  Lennen  &  Newell,  New 
York. 

Broadcasting   •  Telecasting 


Two  kinds  of  electricity 

WHICH  DO  YOU  GET? 


Four  out  of  five  people  get  electricity  from  the  more  than 
800  business-managed  electric  light  and  power  companies. 
These  companies  have  tripled  their  supply  of  electricity  in 
15  years.  And  they  have  cut  the  average  family  price  per 
kilowatt-hour  by  one-fourth. 


COMPANY  ELECTRICITY 


1.  Its  prices  are  strictly  regulated  by  people  representing  you. 

2.  It  is  available  to  everyone— without  discrimination. 

3.  It  comes  from  plants  paid  for  by  thousands  of  owners. 

4.  It  plays  an  important  part  in  the  free  enterprise  system  of 
a  free  and  strong  America. 


The  other  kind  of  electricity  is  produced  by  the  federal 
government  and  distributed  to  several  million  families  and 
businesses. 

The  differences  between  the  two  are  important.  They 
affect  you,  your  pocketbook  and  your  future.  Here  they  are: 


GOVERNMENT  ELECTRICITY 


1.  Its  prices  are  exempt  from  normal  regulation. 

2.  Certain  favored  groups  have  first  call  on  it. 

3.  Its  plants  take  tax  money  badly  needed  for  other  purposes. 

4.  It  puts  the  federal  government  in  business  — it  points  to  a 
government  power  monopoly— and  socialism. 


When  you  hear  talk  of  a  new  government  power  project,  ask  these  two  questions:  Is  it  really  necessary? 
Is  it  a  job  that  can  be  done  without  tax  money  by  America's  business-managed  Electric  Light  and  Power  Companies*  ? 

"YOU  ARE  THERE" — CBS  television — witness  history's  great  events  *Names  on  request  from  this  magazine 
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NBC-TV  Is  Building 
Coast  Color  Studio 

NBC-TV  this  week  starts  construction  of  its  first 
West  Coast  color  studio  as  a  unit  of  the  present 
NBC  Television  Center  in  Burbank.  It  will 
represent  an  investment  of  more  than  $3  million 
when  completed  and  fully  equipped. 

To  be  identified  as  Studio  2,  it  will  be  erected 
adjacent  to  the  present  two  stage  buildings  and 
connected  to  them  by  a  service  corridor,  with 
the  first  color  program  scheduled  to  originate 
from  the  new  structure  in  early  January  1955, 
according  to  John  K.  West,  vice  president  in 
charge  of  the  network's  western  division. 

Similar  in  design  to  the  present  NBC  Tele- 
vision Center  studios,  the  new  tv  stage,  first  to 
be  built  exclusively  for  colorcasting,  will  be 
90  by  140  feet  in  area  and  50  feet  high.  In 
addition  to  the  studio  proper,  there  will  be  an 
adjoining  dressing  room  section  and  a  technical 
building.  The  dressing  room  section,  south  of 
the  studio  property,  will  contain  16  dressing 
rooms  and  four  chorus  rooms  on  two  levels. 

The  technical  building,  north  of  the  studio, 
will  have  three  rehearsal  rooms  and  a  storage 
room  for  equipment  on  the  first  floor.  The 
projection  room,  video  control  and  central  con- 
trol will  be  located  on  the  second  floor. 

Construction  will  be  geared  to  further  ex- 
pansion, with  many  of  the  facilities  arranged  to 
service  other  studios,  to  be  built  at  a  later  date 
it  was  said.  The  Austin  Co.,  Los  Angeles,  which 
erected  the  original  NBC  Television  Center, 
will  build  the  new  unit,  with  Gordon  Strang  of 
the  network's  New  York  engineering  staff,  as- 
signed as  construction  superintendent  to  co- 
operate on  the  technical  phases  of  the  project. 

Keeping  pace,  CBS-TV  has  started  converting 
Studio  43  at  its  Los  Angeles  Television  City  to 
handle  color  gear,  with  the  entire  investment, 


HONOLULU  Chamber  of  Commerce  hears 
a  talk,  "Where  Do  We  Go  From  Here  in 
Radio  and  Tv,"  by  Sylvester  L.  (Pat) 
Weaver,  NBC  president,  during  Mr. 
Weaver's  visit  to  Hawaii.  Mr.  Weaver 
also  toured  facilities  of  KGU's  new  All 
Islands  Network,  NBC  affiliate. 

including  remodeling  and  equipment,  to  cost 
around  $1  million.  Testing  is  scheduled  to  start 
in  June  with  regular  programming  to  originate 
from  that  studio  in  early  fall. 


Four  Outlets  Join  AT&T 

AT&T  Long  Lines  Dept.  has  announced  that 
WJHL-TV  Johnson  City,  Tenn.,  and  WAIM- 
TV  Anderson,  S.  C,  have  been  linked  with 
AT&T  intercity  tv  network  facilities.  KOOL- 
TV  and  KOY-TV,  both  Phoenix,  also  have 
been  added  to  the  Bell  System.  Tv  network 
program  service  is  available  to  291  stations 
in  184  cities. 


Networks  Reported  Ready 
For  Daylight  Time  April  25 

RADIO  and  television  networks  last  week  were 
described  as  all  set  for  the  April  25  advent  of 
Daylight  Saving  Time,  which  will  last  through 
Sept.  25. 

In  Daylight  Time  areas,  network  radio  broad- 
casts will  continue  to  be  aired  at  the  same  local 
time  they  are  heard  throughout  the  year.  In 
localities  that  do  not  observe  Daylight  Saving 
Time,  programs  will  be  tape-recorded  and 
played  back  one  hour  later  in  their  respective 
time  zones. 

On  television,  program  schedules  of  stations 
in  Daylight  Time  areas  generally  will  remain 
unchanged. 


CBS  Shifts  Traffic,  Sound 

TRANSFER  of  traffic  and  sound  effects  de- 
partment from  CBS  Radio  to  CBS-TV  has  been 
announced.  Both  departments  will  continue  to 
serve  the  same  CBS  divisions  as  in  the  past. 
Hugh  A.  Cowan  will  continue  as  traffic  mana- 
ger, reporting  to  Henry  Grossman,  director 
of  television  operations.  Lloyd  Morse  and  Al 
Binnie  will  serve  as  engineer-in-charge  and  as- 
sistant supervisor  of  sound  effects,  respectively, 
reporting  to  R.  G.  Thompson,  director  of  tele- 
vision technical  operations.  Both  departments 
will  retain  their  present  locations  in  New  York, 
with  traffic  at  485  Madison  Ave.,  and  sound 
effects  at  55  E.  52d  St. 


NBC-TV  TO  EVICT 
3  MORE  SPONSORS 

NBC-TV  wants  a  time  slot 
cleared  for  another  show,  the 
network  indicates  in  terminat- 
ing renewal  options  of  Fire- 
stone, Block  Drug  and  Speidel 
Corp.  after  earlier  notice  to 
U.  S.  Tobacco  [B#T,  Feb.  15]. 

NBC-TV  has  served  notice  time  franchises  are 
a  thing  of  the  past — that  commercial  as  well 
as  sustaining  programs  must  fit  into  the  net- 
work's overall  pattern. 

On  the  heels  of  its  refusal  to  renew  U.  S. 
Tobacco  Co.'s  contract  for  Martin  Kane  in  the 
Thursday  10-10:30  p.m.  period  for  next  fall 
[B»T,  Feb.  15],  the  network  now  has  told  three 
other  tv  advertisers  that  they  must  clear  out  of 
the  Monday  8-9  p.m.  hour,  also  effective  in  the 
fall. 

One  of  the  sponsors  thus  about  to  be  evicted 
from  its  tv  time  spot  is  one  of  NBC's  oldest — 
Firestone  Tire  &  Rubber  Co.,  whose  Voice  of 
Firestone  started  on  NBC  Radio  in  December 
1928  and  in  March  1948  became  the  first  com- 
mercial simulcast  series  (Mon.,  8:30-9  p.m.). 

The  others,  also  veteran  users  of  NBC  time, 
are  Block  Drug  Co.  and  Speidel  Corp.,  who 
alternate  sponsorship  of  Name  That  Tune  in 
the  Monday  8-8:30  p.m.  segment. 

Purpose  of  the  intended  evictions  is  to  permit 
NBC-TV  to  launch  its  new  Sid  Caesar  show 
this  fall  in  the  Monday  8-9:30  p.m.  period. 
The  Sid  Caesar  show  would  be  presented  three 
Mondays  a  month  and  one  of  the  network's 
projected  "Spectaculars"  would  be  staged  at 
that  time  on  the  fourth.  RCA  Victor's  sponsor- 
ship of  the  Dennis  Day  Show  Mondays  at 


PUVV  BAIL 

GATES  REMOTES 


WITH 


GATES  RADIO  COMPANY  -  Quincy,  Illinois,  U.  S.  A. 
In  stock  at:  Atlanta,  Houston,  Los  Angeles  and  Quincy. 
Offices:  New  York  and  Washington,  D.  C. 
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wtap-tv  reports../' tremendously  increased  coverage"  with 

new,  high-gain  GABRIEL*  UHF  ANTENNA 


A  BIGGER  MARKET 
AT  LOWER  COST! 

WTAP-TV  doubled  its 
greatest  market 
expectations  with  Gabriel 
UHF  Antenna! 
The  predicted  market 
mapped  out  in  its 
construction  application  by 
WTAP-TV  engineers 
covered  the  40-50  mile  area 
shown  inside  the  white 
circle.  The  doubled  market 
actually  covered  now  with 
the  new  Gabriel  UHF 
Antenna  is  shown  in  gray 
—  with  more  than  265,300 
population. 

*  Formerly  Workshop  Associates 


Says  Theodore  A.  Eilancl,  President,  WTAP-TV  — 

"THE  GABRIEL  ANTENNA  must  receive  a  large  share  of  the  credit" 

"I  am  delighted  to  report  that  our  Gabriel  Channel  15  antenna  is  delivering 
tremendously  increased  coverage  over  what  we  had  anticipated.  Much  to 
our  surprise  we  began  receiving  letters  informing  us  of  strong  reception  in 
communities  45  to  50  miles  distant. 

We  have  discovered  also  that  there  is  an  absence  of  major  shadowed 
areas  within  our  coverage  contours.  If  you  are  familiar  with  the  section  of 
West  Virginia  and  Ohio  we  serve,  you  will  realize  what  an  accomplishment 
this  is! 

Obviously  we  obtain  one  of  the  finest  UHF  coverage  performances  in 
this  part  of  the  country,  and  the  Gabriel  Antenna  must  receive  a  large 
share  of  the  credit." 

Cordially, 


WTAP-  (TV) 


HOW  GABRIEL  GIVES  WTAP-TV  GREATER  COVERAGE 

Delivers  19,500  watts  ERP,  with  1  KW  transmitter. 

Null  Fill-in  built  in  electrically,  eliminates  circular  regions  of  low 
field  strength. 

Reliable  — Design  integrates  radiating  and  structural  members,  no 
external  projections  to  build  ice  formations. 

Economical  —  Unique  electro-mechanical  design  gives  these  per- 
formance advantages  at  relatively  low  cost. 


GABRIEL  ELECTRONICS  DIVISION 


STATION  ENGINEERS... 
CONSULTANTS 

Write  for  20-Page  Report  "Design 
Characteristics  and  Performance 
Measurements  of  Gabriel  UHF 
Antenna".  Ask  for  Report  T-44, 
on  your  letterhead,  please. 


Formerly  Workshop  Associates  Division 
THE  GABRIEL  COMPANY 

200  Endicott  St.,  Norwood,  Mass. 
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9-  9:30  p.m  presumably  presents  no  problem. 
The  advertisers  involved  are  openly  dis- 
pleased and  hopeful  of  reversing  the  decision. 
Officials  of  NBC  said  notice  of  non-renewal 
had  not  yet  been  served  on  the  advertisers  in 
writing,  as  was  done  in  the  case  of  U.  S. 
Tobacco's  Martin  Kane,  but  that  network 
authorities  had  made  their  intentions  "pretty 
clear"  in  discussions  that  still  are  in  progress 
with  representatives  of  the  three  advertisers  and 
their  agencies. 

The  network  has  offered  Speidel  (through 
Sullivan,  Stauffer,  Colwell  &  Bayles)  and  Block 
Drug  (through  Cecil  &  Presbrey)  several  other 
time  periods  or  a  chance  at  one-third  sponsor- 
ship of  the  Sid  Caesar  show.  The  companies 
rejected  an  offer  of  the  10:30-11  p.m.  Wednes- 
day period  because  of  station  clearance  prob- 
lems, it  was  understood. 

Both  Block  and  Speidel  are  holding  discus- 
sions with  other  networks  in  their  quest  for  a 
spot  for  Name  That  Tune,  and  also  are  con- 
sidering the  offer  to  participate  in  the  Caesar 
program.  No  decision  is  expected  for  another 
month. 

Firestone  also  was  reported  to  be  still  in 
discussions  with  NBC.  Its  agency  is  Sweeney 
&  James,  Cleveland. 

There  was  speculation,  shortly  after  the 
eviction  notice  to  U.  S.  Tobacco  on  Thursday 

10-  10:30  p.m.  time,  that  the  advertiser  and  its 
agency,  Kudner,  might  take  the  case  to  court 
in  an  effort  to  repossess  the  period,  but  there 
have  been  no  open  developments  along  that 
line,  although  the  advertiser  and  agency  notified 
NBC  some  time  ago  that  they  were  turning 
the  matter  over  to  their  attorneys  [Closed 
Circuit,  March  8]. 

NBC  refused  to  renew  for  Martin  Kane  in 
order  to  make  way  for  the  hour-long  Lux 
Video  Theatre  when  it  switches  from  CBS-TV 
to  NBC  this  fall. 


HYDE  REVIEWS  FCC  RECORD; 
STREIBERT  SPEAKS  AT  IERT 

OSU's  24th  Institute  for  Education  by  Radio-Television  features  talks 
by  government  communications  officials,  commercial  broadcasters 
and  educators.  FCC's  Hyde  and  Goldin,  USIA's  Streibert  speak. 


EDUCATORS  attending  Ohio  State  U.'s  24th 
annual  Institute  for  Education  by  Radio-Tele- 
vision in  Columbus  last  week  had  hope  for  the 
eventual  success  of  uhf  held  out  to  them  by 
FCC's  chief  economist  on  Wednesday  and 
were  saluted  by  the  FCC  Chairman  on  Thurs- 
day. 

Economist  Hyman  Goldin  at  the  IERT's 
opening  session  reviewed  a  long  list  of  "uhf 
woes"  but  observed,  "The  rumors  of  uhfs  death 
are  greatly  exaggerated."  The  ultra  high  fre- 
quencies will  be  utilized  and  developed,  he  in- 
timated, because  "this  country  is  too  big  and 
too  diverse  in  its  interests  to  be  satisfied  with 
a  total  of  vhf  stations.  The  fact  is  that  many 
substantial  communities  must  look  to  uhf  for 
their  only  local  station  and  many  others  need 
uhf  to  obtain  an  adequate  number  of  program 
choices." 

The  brighter  side  of  the  uhf  picture  has  fre- 
quently been  overlooked,  he  said,  and  cited  the 
fact  that  125  uhf  stations  now  are  on  the  air 
and  that  of  the  51  drop-outs,  only  seven  were 
stations  in  operation,  the  rest  being  merely 
paper  grants. 

Mr.  Goldin  described  FCC's  two  current 
proposals  to  aid  uhf  by  (1)  establishing  a  higher 
minimum  transmitter  power  for  new  uhf  sta- 
tions and  (2)  permit  multiple  station  owners  to 
acquire  two  uhf  stations  in  addition  to  the 
present  maximum  of  five  tv  stations. 

He  offered  no  easy  row  to  hoe  but  affirmed 


St.  Petersburg  (Florida)  TV  &  AM  Station 


AVAILABLE  FOR  BIDS 


Bids  will  be  received  by  the  city  manager  of  St.  Peters- 
burg, Florida,  for  the  lease  of  Radio  Station  WSUN  and 
Television  Station  WSUN-TV  now  owned  and  operated 
by  the  city  of  St.  Petersburg. 

WSUN-TV  operates  on  UHF  channel  28  while  WSUN 
has  5000  watts  on  620  kc.  WSUN-TV  is  the  only  TV  sta- 
tion on  the  west  coast  of  Florida  at  the  present  time. 

The  period  of  the  lease  is  a  minimum  of  20  years  ...  a 
maximum  of  43  years.  Additional  information  concern- 
ing the  financial  picture  of  the  Radio  and  TV  stations  can 
be  obtained  from  Ross  E.  Windom,  City  Manager  of  St. 
Petersburg,  Florida. 


CHMN.  HYDE 
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"a  basic  optimism"  that  in  the  long  run,  with 
imaginative  programming,  educational  uhf  sta- 
tions can  build  up  a  substantial  audience.  The 
going  will  be  slow  and  difficult  but  progress 
should  be  continual,  he  said. 

FCC  Chairman  Rosel  Hyde,  in  a  speech 
Thursday  before  a  luncheon  meeting  of  the 
National  Assn.  of 
Educational  Broad- 
casters, observed 
that,  since  his  term 
as  FCC  Chairman 
expires  April  18, 
that  the  luncheon 
might  or  might  not 
be  his  last  chance  to 
sum  up  his  year  with 
the  Commission  with 
a  review  of  the 
FCC's  accomplish- 
ments. 

He  hailed  FCC's 
Sixth  Report  of 
April  1952  as  "a  notable  decision"  and  said  it 
ushered  in  a  period  of  accomplishment  for  the 
FCC.  He  cited  the  1,789  tv  applications  with 
which  FCC  has  had  to  deal  since  lifting  of  the 
freeze,  and  said  FCC  took  two  years  to  do  the 
job  many  industry  experts  had  predicted  would 
take  from  three  to  five  years. 

He  said  educational  broadcasters  sometimes 
were  referred  to  as  "visionaries"  but  punned 
that  "vision  is  a  necessary  part  of  television. 
We  must  have  it  or  the  people  perish."  The 
fact  that  three  noncommercial  educational  sta- 
tions now  are  on  the  air  and  six  will  be  on  by 
the  end  of  April,  was  hailed  by  Chairman  Hyde 
as  "a  tremendous  accomplishment."  Educa- 
tional broadcasters,  he  said,  are  "the  salt  of  the 
broadcast  earth." 

Educational  Reservations 
Mr.  Hyde  re-affirmed  FCC's  original  reserva- 
tion of  242  channels  for  educators  as  "a  real 
policy,  not  a  procedural  policy,"  and  observed 
the  reservation  figure  now  is  250  stations,  eight 
more  than  the  original  figure. 

"No  FCC  rule,"  he  warned,  can  make  a 
grant  permanent.  "But  it  can  stand  as  long  as 
there  is  tangible  interest  in  its  implementation." 

At  the  conclusion  of  his  speech,  Mr.  Hyde 
was  made  an  honorary  life  member  of  the 
National  Assn.  of  Educational  Broadcasters. 
NAEB  President  Graydon  Ausmus  made  the 
presentation.  The  only  other  similar  member- 
ship ever  awarded  is  held  by  former  FCC 
Chairman  Paul  A.  Walker. 

At  Thursday  evening's  general  session,  Theo- 
dore C.  Streibert,  U.  S.  Information  Agency 
director,  noted  that  television  will  be  a  "power- 
ful and  near-perfect  medium  of  controlled 
thought"  for  use  by  the  Soviet  Union.  "No 
outside  telecast  will  be  able  to  get  its  signal  in 
to  compete  with  the  picture  as  the  Soviets 
portray  it.  Thus  it  has  put  in  the  hands  of  the 
Soviet  another  method  of  keeping  its  people 
in  subjugation." 

The  overseas  information  program  is  not  a 
"Love  America"  campaign,  he  said,  but  is  in 
business  to  supply  information  to  people  who 
will  then  be  able  to  make  up  their  minds  on 
the  basis  of  facts. 

Mr.  Streibert  estimated  that  the  Soviets  spend 
more  "to  destroy  our  signal  than  we  spend  on 
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WHO  GETS  THE  LION'S  SHARE? 


In  1953  the  Union  Oil  Company  of  California  did  a 
$325,103,000  business.  That's  big  money.  Who  gets  the 
lion's  share  of  it? 

The  employees? 

In  wages  and  other  benefits,  9,263  Union  Oil  employees 
earned  $55,564,000.  The  average  per  employee:  $5,998. 

The  tax  collector? 

He  did  all  right,  too.  Federal  and  other  taxes  took 
$21,821,000. 

(This  does  not  include  $55,239,000  additional  in  fuel 
taxes  which  we  collected  for  the  government.) 

The  stockholders? 

No,  the  stockholders  did  not  get  the  lion's  share. 

They  were  paid  $11,690,000  for  the  use  of  their 
money,  plus  a  dividend  of  one  share  of  common  stock 
for  each  ten  shares  of  common  held.  This  profit  was 
divided  among  more  than  40,000  people. 


Well,  who  did  get  the  lion's  share? 

After  we  replenished  working  capital  by  $20,088,000 
(over  and  above  the  $55,564,000  paid  employees,  the 
$21,821,000  that  went  to  the  tax  collector  and  the 
$11,690,000  to  stockholders),  the  lion's  share— or 
$215,940,000 — was  divided  among  more  than  ten  thou- 
sand companies  and  individuals  we  do  business  with. 

Some  went  for  services.  Some  for  materials.  Some 
for  wages. 

But  all  of  the  lion's  share  of  Union  OiVs  1953  gross 
income  was  reinvested  in  the  American  economy.  Maybe 
it  helped  make  your  job  a  better  one. 

UNION  OIL  ©  COMPANY 

/f|3f\\\  OF  CALIFORNIA 

Buy  American  and  protect  your  standard  of  living. 
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our  [VOA]  entire  world-wide  broadcasting 
system." 

He  said  the  overseas  broadcast  schedule  will 
be  increased  by  two  extra  hours  a  day  to  the 
Orient  during  the  Geneva  Conference  "to  make 
sure  our  side  of  the  story  will  be  heard"  in  an 
area  where  there  are  more  than  11  million 
radio  sets. 

Television  has  been  developed  by  the  agency 
over  the  past  two  years  and  it  has  been  con- 
centrating on  acquiring  domestic  kinescopes 
and  films  to  service  18  stations  in  15  countries 
abroad,  he  said.  About  1,500  prints  and  200 
documentary  and  cultural  programs  have  been 
distributed  by  the  Voice  of  America  in  the  last 
two  years,  Mr.  Streibert  added. 

He  underlined  the  importance  of  cultural 
radio  and  tv  programs,  since  all  too  many  of 
the  world's  peoples  are  ready  to  accept  and 
even  overrate  our  industrial  genius  but  under- 
rate U.  S.  cultural  achievements.  He  expressed 
gratification  at  the  work  of  NAEB,  which  is 
"in  a  position  to  make  clear  that  international 
communication  must  be  understood  as  a 
mutually  civilizing  process  at  the  highest  cul- 
tural level." 

Mr.  Streibert  called  on  the  NAEB  to  assist 
the  agency  in  coordinating  various  individual 
efforts  in  cultural  programming.  "If  they  could 
be  pulled  together  by  some  national  organiza- 
tion, their  effectiveness  could  be  increased  many 
fold,"  he  said. 

William  C.  Hodapp,  executive  director  of 
Teleprograms  Inc.,  New  York,  and  producer  of 
American  Inventory  on  NBC-TV,  at  a  Wednes- 
day luncheon  meeting  of  Assn.  for  Education  by 
Radio-Television,  urged  educators  and  broad- 
casters to  "broaden  their  thinking  about  use  of 
tv  as  a  teaching  medium." 

Satisfy  Community  Needs 

He  said  the  educator  should  determine  the 
educational  level  of  his  community  and  its  edu- 
cational needs  and  interests,  then  set  about  pro- 
viding "those  subjects  which  can  be  presented 
with  the  maxium  amount  of  showmanship  and 
good  teaching  methods." 

Freddie  Bartholomew,  staff  director  of  WPIX 
(TV)  New  York,  in  a  talk  to  a  special  AERT 
session  Wednesday,  stressed  the  importance  of 
showmanship  in  educational  telecasting. 

At  a  Thursday  clinic  for  educational  radio 
stations,  Frank  E.  Schooley,  manager  of  WILL 
Urbana,  U.  of  Illinois  outlet,  said  educators 
should  give  some  thought  to  proper  promotion 
of  their  programs. 

William  G.  T.  Hyer,  Chicago,  tv  producer 
for  ABC  and  DuMont  networks,  told  a  special 
interest  session  of  music  in  television  Friday 
that  the  faces  and  manners  of  the  conductors  of 
symphony  orchestras  are  highly  effective  on 
television. 

Dr.  Ray  L.  Birdwhistell,  coordinator  of  the 
U.  of  Louisville  (Ky.)  Interdisciplinary  Com- 
mittee on  Culture  and  Communications,  told  a 
Friday  session  on  "Communications  Theory  and 
Educational  Television"  that  radio  and  tv  are 
helping  defeat  illiteracy. 

Dr.  Raymond  D.  Hurlbert,  president  of  Ala- 
bama's State  Educational  Tv  Commission,  in 
a  talk  to  a  special  session  Friday  on  financing 
tv,  said  educational  tv  should  be  accepted  as 
an  extended  function  of  public  education  sup- 
ported by  public  funds.  He  said  Alabama  hopes 
to  put  the  first  educational  tv  network  into  oper- 
ation in  September,  and  told  of  the  state's  ap- 
propriation of  a  half-million  dollars  to  inaugu- 
rate the  system. 

Pauline  Frederick,  NBC  commentator,  shared 
the  speakers'  rostrum  with  NARTB  President 
Harold  E.  Fellows  at  IERT's  annual  dinner 
Friday  evening.    Miss  Frederick,  whose  daily 


Pauline  Frederick  Reporting  on  NBC  Radio 
earned  her  a  duPont  award  for  1953  [B'T, 
March  29],  spoke  on  "Radio  and  Television  in 
a  Woman's  World." 

Carl  E.  George,  general  manager  of  WGAR 
Cleveland,  was  a  speaker  along  with  the  FCC's 
Mr.  Goldin  at  IERT's  opening  session.  He 
spoke  on  "What  Future  for  Radio." 

Five  top  national  educational  tv  programs 
were  to  be  demonstrated  yesterday  (Sunday) 
morning  in  a  two-hour  telecast,  with  four  tele- 
cast live  on  WBNS-TV  Columbus  and  the  fifth 
televised  by  the  station  from  a  feed  by  WCBS- 
TV  New  York. 

The  WCBS-TV  program  was  On  the  Car- 
ousel. The  others:  The  Adventures  of  Danny 
Dee,  an  Irwin  N.  Rosee  production  by  WABD 
(TV)  New  York;  Teens  and  Twenties,  produced 
by  WBNS-TV  in  cooperation  with  Franklin 
County  high  schools;  Curtain  Going  Up,  a 
theatre-arts  review  produced  by  WKAR-TV 
East  Lansing,  Michigan  State  College  outlet, 
and  Here's  How!  a  "how-to-do-it"  show  pro- 
duced by  Philadelphia's  Board  of  Education. 

Speaking  in  connection  with  the  demon- 
stration were  Otto  Schlaak,  tv  coordinator  in 
Ohio  State's  Bureau  of  Educational  Research; 
Mrs.  Ralph  McCanse,  project  chairman  for 
American  Council  for  Better  Broadcasts,  which 
cooperated  in  arranging  the  demonstrations; 
Richard  Pack,  WNBT  (TV)  New  York  pro- 
gram director,  and  Garnet  R.  Garrison,  radio 
tv  director,  U.  of  Michigan. 


Fellows  Urges  Educators, 
Broadcasters  to  Cooperate 

BROADCASTERS  and  educators  "have  a  job 
to  do  together"  and  should  unite  as  repre- 
sentatives of  dynamic  media  "potentially 
able  to  introduce  some  hope  of  intelligent 
action  into  a  world  that's  becoming  victim 
of  its  own  rumors,"  NARTB  President  Harold 
E.  Fellows  said  Friday  in  an  address  to  the 
Ohio  State  U.  Institute  for  Education  by  Radio- 
Tv,  at  Columbus,  Ohio. 

Outlining  the  efforts  of  broadcasters  to  im- 
prove their  service,  Mr.  Fellows  listed  such 
steps  as  the  radio  and  tv  code  and  added  that, 
like  the  administrators  of  universities,  they 


ABC 

1370  KC 
1000  watts 
full  time 


LONGVIEW 
TEXAS 


In  center  of  world's 
largest  oil  field. 


James  R.  Curtis,  President 
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ASK  TRUSCON  FIRST 


ABOUT  STEEL  TOWERS 


\ 


FOR 


•  Truscon— first  name  in  steel 
towers— offers  you  a  background 
of  experience  unmatched  in 
radio.  Many  hundreds  of  Truscon 
designed  and  engineered  steel 
towers  today  stand  strong  and  tall 
...  in  all  kinds  of  weather  ...  in 
all  types  of  topography.  Truscon 
facilities  for  the  complete  design 
and  production  of  steel  towers 
are  modern  and  efficient. 

Ask  Truscon  first  .  .  .  whether 
your  requirements  call  for  tall  or 
small  towers  .  .  .  guyed  or  self- 
supporting  . . .  tapered  or  uniform 
in  cross-section  .  .  .  for  AM,  FM, 
TV  or  Microwave  transmission. 

Your  telephone  call  or  letter  to 
any  convenient  Truscon  district 
office  or  to  "tower  headquarters" 
in  Youngstown  will  get  your 
tower  program  going  as  soon  as 
defense  requirements  permit. 


TRUSCON 


TRUSCON   STEEL  DIVISION 
REPUBLIC  STEEL 

1074  ALBERT  STREET  •  YOUNGSTOWN  1,  OHIO 

Export  Department:  Chrysler  Building,  New  York  17,  New  York 


a  name  you  can  build  on 
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have  economic  problems.  "A  fact,  in  other 
words,  may  complicate  an  aspiration,"  he 
suggested. 

The  term  "educational  television"  is  a  mis- 
nomer, he  said,  since  all  who  are  engaged  in 
tv  are  educators.  The  so-called  "educational 
station"  actually  is  "in  commerce"  since  it 
is  created  under  a  power  growing  out  of  the 
Commerce  Clause  of  the  Constitution;  is  li- 
censed by  a  federal  commission  dealt  with  by 
interstate  commerce  committees  of  Congress. 
He  noted  a  single  difference  between  "commer- 
cial" and  "educational"  stations.  The  former 
says,  "We  will  entertain,  we  will  inform,  we 
will  sell,  we  will  teach,"  Mr.  Fellows  said.  The 
latter,  he  continued,  says,   "We  will  teach." 

In  a  Thursday  address  to  Iowa  Broadcasters 
Assn.  Mr.  Fellows  said  broadcasters  "can  ex- 
pect audiences  to  increase  at  the  rate  of  nearly 
3  million  a  year  for  the  next  10  years."  He 
said  the  future  has  never  been  brighter  for 
the  broadcasting  industry. 

WNBT  (TV),  Princeton 
Launch  Educ.  Program 

WNBT  (TV)  New  York,  in  cooperation  with 
Princeton  U.,  will  launch  a  weekly  half-hour 
educational  program  Saturday,  5-5:30  p.m., 
attempting  to  provide  samples  of  university 
teaching  to  the  general  public. 

Titled  Princeton  '54  the  series  will  be  de- 
voted to  physics,  psychology,  music,  chemistry, 
history,  biology,  arts  and  sciences.  According  to 
a  joint  announcement  last  week  by  Dr.  Harold 
W.  Dodds,  president  of  Princeton,  and  Hamil- 
ton Shea,  general  manager  of  WNBC-WNBT 
(TV),  the  project  represents  "an  exploratory 
effort"  designed  to  ascertain  the  most  effective 
techniques  and  methods  by  which  the  resources 
of  a  university  can  be  made  available  to  tele- 
vision. 

Richard  Pack,  WNBC-WNBT  program  di- 
rector, will  serve  as  executive  producer  of 
Princeton  '54.  The  series  will  be  produced 
by  Harry  Olesker,  WNBT  (TV)  staff  writer- 
producer. 

In  announcing  the  series,  Mr.  Shea  said  that 
WNBT  has  "an  open  mind  and  an  open  camera 
without  any  frozen  concepts  about  the  tech- 
nique of  educational  television." 

The  series  is  the  outgrowth  of  a  grant  made 
by  WNBT  (TV)  to  Princeton  18  months  ago 
under  which  the  university  conducted  a  sur- 
vey on  the  potentialities  of  educational  tele- 
vision. 


Partial  Commercialization 
Of  Educ.  Channels  Suggested 

PARTIAL  commercialization  of  the  nation's 
242  noncommercial  educational  tv  channels  was 
suggested  as  the  answer  to  the  financial  needs  of 
tv  stations  using  such  channels  by  Dr.  Millard 
C.  Faught.  president  of  The  Faught  Co.,  New 
York  management  consultant  firm,  in  a  talk  last 
Tuesday  in  Washington  at  the  annual  banquet 
of  the  National  Small  Business  Men's  Assn. 

Could  Collect  'Tuition' 

Dr.  Faught,  who  has  been  described  as  an 
unofficial  spokesman  for  box-office  tv,  told 
NSBMA  delegates,  meeting  Monday  through 
Wednesday  at  the  Mayflower  Hotel,  that  edu- 
cational tv  outlets  under  such  a  plan  could  col- 
lect box-office  tv  ""tuition"  for  a  few  outstanding 
programs  each  week  and  thereby  gain  revenue 
to  telecast  "many  more  programs  of  a  public- 
service  nature  on  a  truly  free  basis  without 
limitations  of  sponsorship  or  subsidy."  He  said 
that  box-office  tv  would  increase  both  sponsored 
and  subscription  tv  service.  Tests  made  of  its 
"Phonevision"  in  Chicago  by  Zenith  Radio 
Corp.,  he  said,  indicated  a  strong  public  desire 
for  such  service. 


For  $233.75 

AT  A  COST  of  $233.75  (paid  by  the 
Government),  the  full  text  of  Millard 
C.  Faught's  address  last  week  before 
a  businessmen's  association  in  Washing- 
ton, D.  C.  (see  story  above),  was  re- 
printed in  Thursday's  Congressional  Rec- 
ord in  the  Appendix.  The  speech  was 
inserted  by  Sen.  Andrew  F.  Schoeppel 
(R-Kan.),  a  member  of  the  Senate  Com- 
munications Subcommittee,  who  told  the 
Senate,  he  asked  for  the  printing  "not- 
withstanding the  cost."  He  said  the  speech 
was  "unique  and  challenging  in  many 
respects  .  .  .  worthy  of  reading  and  re- 
reading, from  the  standpoint  of  the  out- 
look in  the  television  field,  and  I  would 
suggest  that  the  dispensers  of  gloom, 
those  who  view  the  future  with  alarm, 
refrain  from  reading  it,  because  very 
little  satisfaction  can  be  garnered  from 
this  fine  speech  by  any  one  who  is  a  bit 
on  the  pessimistic  side." 


GUILD  FILMS  PLANS 
ENTRY  INTO  RADIO 

A  CONVICTION  that  radio  will  continue  as 
a  strong  advertising  medium  has  prompted 
Guild  Films  Co.,  New  York,  organized  18 
months  ago  to  produce  and  distribute  tv  films, 
to  establish  a  special  division  to  produce  and 
distribute  package  shows  for  radio. 

An  announcement  last  week  by  Reub  Kauf- 
man, Guild  president,  noted  that  "all  evidence 
points  to  radio's  continued  strength  as  an  ad- 
vertising medium.  ...  It  has  tremendous  audi- 
ence reception  and  packs  a  powerful  sales  im- 
pact for  sponsors."  He  said  that  in  response 
to  "insistent  calls"  from  radio  stations  and  spon- 
sors, the  first  program  to  be  made  available 
for  radio  will  be  the  Liberace  Radio  Show. 

Production  on  the  new  Liberace  program 
will  begin  shortly,  and  the  initial  shows  are 
expected  to  be  presented  during  the  NARTB 
convention  in  Chicago  next  month.  It  will  be 
a  half-hour  musical  show,  with  Liberace  as 
narrator.  The  series  is  scheduled  for  release 
to  radio  stations  in  September. 

Mr.  Kaufman  said  Guild  is  exploring  the 
possibilities  of  packaging  other  Guild  tv  shows 
for  radio,  as  well  as  launching  new  shows. 
Current  tv  properties  of  Guild,  in  addition  to 
Liberace,  include  Life  With  Elizabeth  and  Joe 
Palooka. 

Edward  Grossman,  controller  of  Guild  Films 
since  its  inception,  has  been  placed  in  charge 
of  the  new  Guild  radio  division. 


Skiatron-Fox  Deal  Okayed 

STOCKHOLDERS  of  Skiatron  Electronics  & 
Television  Corp.  last  week  approved  an  agree- 
ment with  Matthew  Fox,  board  chairman,  Mo- 
tion Pictures  for  Television  Inc.,  under  which 
Mr.  Fox  is  granted  exclusive  U.  S.  and  world- 
wide rights  to  Skiatron  "Subscriber- Vision" 
pay  television  system  [B»T,  March  29].  Mr. 
Fox  has  announced  that  his  attorneys  are  pre- 
paring application  papers  seeking  FCC  per- 
mission to  start  commercial  operations. 


Cummings  Productions  Formed 

FORMATION  of  Cummings  Productions,  New 
York,  as  a  radio-tv  commercials  production 
company  with  offices  at  38  W.  53rd  St.  was 
announced  last  week  by  Ralph  Waldo  Cum- 
mings, president.  Alan  J.  Gilbert  is  sales  and 
promotion  manager. 

The  new  firm,  headed  by  Mr.  Cummings, 
who  has  been  writing  and  producing  singing 
commercials  since  1949,  has  produced  jingles 
and  spots  for  Pall  Mall  Cigarettes  (through 
Sullivan,  Stauffer,  Colwell  &  Bayles),  Cashmere 
Bouquet  Soap  (Sherman  &  Marquette),  Ronson 
Flints  and  Ronsonol  Lighter  Fuel  (Weintraub) 
and  the  new  Schick  Custom  Shaver  (Kudner). 


Goodman  Acquisitions 

HARRY  S.  GOODMAN  Productions,  New 
York,  has  announced  it  has  entered  into  con- 
tracts for  distribution  rights  of  radio  pro- 
grams of  Louis  G.  Cowan  Inc.,  New  York; 
Marco  Programs,  New  York,  and  Australasian 
Radio  Productions  Ltd.,  Melbourne. 

The  contracts,  a  spokesman  said,  provide  for 
52  half-hour  mystery  programs  from  Cowan 
titled  Murder  at  Midnight;  78  quarter-hours  of 
musical  shows  from  Marco  Programs,  and 
transcribed  programs  of  various  formats  from 
Australasian  Radio.  He  said  the  acquisitions 
give  Goodman  "the  largest  selection  of  tran- 
scribed radio  shows  and  spot  announcements  of 
any  company  in  the  business." 


THE  LATEST 

WCKY 


92%  of  WCKY 

NIGHT-TIME  HOMES  ARE 
NON-TV  HOMES 
Reach  Them  with  the 

WCKY  JAMBOREE 

7:05-11  pm — 7  nites  a  week 
*  Nielsen  1952  Circulation  Report 
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Only  STEEL  can  do  so  many  jobs  so  well 


Famous  Finger  of  Metal 

and  stone  pointing  1472  feet 
into  the  sky  is  Tne  Empire 
State  Building  in  New  \ork 
City.  This  migntiest  of  build- 
ings makes  liberal  use  of 
Stainless  Steel  for  both  deco- 
rative and  utilitarian  pur- 
poses: in  vertical  strips  be- 
side the  windows,  in  bands 
around  the  tower,  in  the  two 
entrance  corridors.  "Main- 
tenance?" said  the  assistant 
operating  manager  when 
asked  about  the  exterior 
Stainless  Steel.  "What  main- 
tenance? W  e  haven't  touched 
the  stainless  steel  since  it 
was  installed.  And  the  condi- 
tion of  the  steel  is  as  good 
as  ever."  Not  a  bad  record 
after  more  than  20  years. 


DragOn'S  Teeth  SprOUting?  No,  these  are  steel  bear- 
ing piles  in  the  foundation  of  a  dam  spillway.  When 
the  dam  is  finished,  you'll  never  know  the  steel  piles 
are  there.  But  they'll  be  working  just  the  same,  for 
strength  and  safety,  as  steel  so  often  works  unseen 
in  buildings,  highways,  pipelines  and  power  plants. 


This  Baby  Sitter  is  Galvanized!  in  truth,  a  sturdy, 

good  looking  Cyclone  Fence  is  a  dependable  baby 
sitter.  For  it  makes  a  safe  home  playground  out  of 
your  yard.  It  keeps  youngsters,  absorbed  in  play,  from 
stepping  accidentally  into  the  path  of  passing  traffic. 
It  prevents  stray  dogs  from  molesting  your  children 
or  flowers.  Cyclone  Fence,  made  by  U.  S.  Steel,  is 
further  evidence  that  only  steel  can  do  so  many 
jobs  so  well. 


SEE  The  United  States  Steel  Hour.  It's  a 
full-hour  TV  program  presented  every 
other  week  by  United  States  Steel.  Consult 
your  newspaper  for  time  and  station. 


Product  of  Steel  Making. 

USS  Ammonium  Sulphate 
helped  increase  the  corn 
yield  on  this  farm  65  bush- 
els an  acre!  Before  plant- 
ing, fertilizer  was  plowed 
under  and  also  applied  in 
the  row  at  time  of  plant- 
ing. When  corn  was  8  to  10 
inches  high,  it  was  side- 
dressed  with  100  lbs.  per 
acre  of  Ammonium  Sul- 
phate. In  just  two  years, 
this  fertilizing  program 
boosted  corn  yield  from  60 
to  125  bushels  per  acre. 


This  trade -mark  is  your  guide  to  quality  steel 


UNITED  STATES  STEEL 


For  further  information  on  any  product  mentioned  in  this  advertisement,  write  United  States  Steel,  525  William  Penn  Place,  Pittsburgh  30,  Pa. 
AMERICAN  BRIDGE  .  .  AMERICAN  STEEL  &  WIRE  and  CYCLONE  FENCE  .  .  COLUMBIA-GENEVA  STEEL  .  .  CONSOLIDATED  WESTERN  STEEL  .  .  GERRARD  STEEL  STRAPPING  .  .  NATIONAL  TUBE 
OIL  WELL  SUPPLY  .  .  TENNESSEE  COAL  £  IRON  .  .  UNITED  STATES  STEEL  PRODUCTS  .  .  UNITED  STATES  STEEL  SUPPLY  .  .  Divisions  of  UNITED  STATES  STEEL  CORPORATION,  PITTSBURGH 
UNITED  STATES  STEEL  HOMES,  INC.  •  UNION  SUPPLY  COMPANY  •  UNITED  STATES  STEEL  EXPORT  COMPANY  •  UNIVERSAL  ATLAS  CEMENT  COMPANY  4-1071 
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SCR  ANTON-  WILKES-BAR  RE 


SCRANTON,  PA. 

ABC  TELEVISION  NETWORK 

Antenna:  1244  Ft.  Above  Average  Terrain 
333  Madison  Ave.,  Scranton,  Po. 
Hotel  Sterling,  Wilkes-Barre,  Pa. 


Represented  Nationally  by 
GEORGE  P.  HOLLINGBERY  CO. 


But    down  in 
Northwest  Alabama 
and  Northeast  Missis- 
sippi WERH  reaches  more 
folks  than  a  Saturday  night 
fish  fry. 

The  reason  for  this  is  that  WERH  is 
long  on  entertainment.  The  sort  of  music 
and  programs  that  the  folks  down  here  pre- 
fer. And  WiiRH  has  a  signal  that  reaches  .  .  . 
not  just  reaches,  but  dominates  the  14.695 
square  miles  of  its  0.1MV/M  contour. 

When  you  want  your  advertising  buck  to 
reach  the  most  for  the  money  "WERH,  the 
station  for  Northwest  Alabama  and  North- 
east Mississippi,  is  your  station. 


DUMONT  GROSSES  NEARLY  $92  MILLION 


In  annual  report,  Dr.  DuMont 
points  out  that  five  of  com- 
pany's divisions  showed  prof- 
its before  taxes  of   12%  of 
sales.    Two  divisions  lost. 
GROSS  income  for  Allen  B.  DuMont  Labs, 
in  1953  amounted  to  a  record-breaking  $91,- 
828.782  as  compared  with  $76,366,782  in  1952, 
according   to   the   company's   annual  report 
mailed  last  week  to  stockholders. 

Net  earnings  after  provision  for  federal  in- 
come tax  were  placed  at  $1,554,362,  equivalent 
to  60  cents  per  share  of  common  stock,  after  di- 
vidends on  preferred  stock.  Net  earnings  for 
1952  were  reported  at  SL424.603,  equal  to  55 
cents  per  share  of  common  stock. 

It  was  noted  by  Dr.  Allen  B.  DuMont,  presi- 
dent, that  five  of  the  company's  divisions — 
Cathode-Ray  Tube,  Instrument.  Transmitter 
and  the  Tube  Research  Laboratory — produced 
profits  before  taxes  of  12.8%  of  sales.  He 
added  that  the  company's  final  result  was  "ad- 
versely affected  by  the  losses  in  our  broadcast- 
ing and  television  receiver  operations." 

In  commenting  on  the  results  of  the  Broad- 
casting Division,  Dr.  DuMont  said  that  "the 
key  to  profitable  network  operations  is  the 
availability  of  time  for  advertisers'  programs 
on  stations  in  the  larger  markets."  He  noted 
that  few  of  the  television  stations  that  began 
operations  last  year  were  in  the  larger  markets, 
thereby  reducing  the  opportunity  for  DuMont 
Television  Network  to  improve  its  position. 

Gain  Over  1952 

He  pointed  out  that  DuMont  Television  Net- 
work nevertheless  achieved  an  increase  in  in- 
come of  34%  over  1952.  Dr.  DuMont  reported 
that  the  network  has  the  largest  station  roster  in 
television  history  (205)  and  that  station  clear- 
ance was  50%  better  than  at  the  besnnina  of 
1953. 

Losses  for  the  receiver  division.  Dr.  DuMont 
said,  were  largely  attributable  to  "the  unex- 
pected surge  of  publicity  about  color  television," 
resulting  in  a  sharp  reduction  in  the  sale  of 
higher  priced  receivers. 

He  said  the  company  plans  to  step  up  its 
research  and  developmental  work  in  color 
television  to  place  itself  in  "a  strong  position 
when  large-scale  production  and  sale  of  color 
equipment  becomes  a  reality." 

"There  is  little  question,"  Dr.  DuMont  said, 
"that  this  adoption  of  a  color  television  system 


New  York  Representative:  Robert  S.  Keller,  Inc. 


Tv  Traps  Till-Tappers 

A  SUCCESSFUL  closed  circuit  tv  sys- 
tem, to  watch  dealers  and  croupiers  of 
Las  Vegas  Sands  Hotel  for  correct  public 
relations  and  to  guard  against  possible 
till-tapping,  is  expected  to  save  the  hotel 
the  cost  of  the  system  within  one  month, 
according  to  spokesmen. 

Circuit  utilizes  10  standard  RCA  ITV- 
5  cameras,  installed  by  Otto  K.  Oleson 
Co.,  Hollywood  RCA  distributor,  with 
Master  Electronics  Inc.,  same  city,  de- 
vising special  remote  switching  controls 
and  acting  as  consulting  engineer  on 
the  job.  System  operates  from  master 
control  panel  in  hotel  president's  office, 
enabling  him  to  turn  on  any  camera, 
installed  in  ceilings  of  various  public 
rooms,  at  will. 


will  eventually  result  in  large  sales  volumes. 
Every  home  in  America  is  a  potential  prospect 
for  a  color  receiver.  Every  division  of  our 
company  will  participate  in  the  activity  gene- 
rated bv  the  advent  of  color  television." 


Tube's  14th  Anniversary 

LONGEST  life  record  for  a  large  power 
broadcast  tube  was  claimed  last  week  by 
RCA.  The  company  reported  that  an 
RCA-891R  broadcast  tube  last  month 
celebrated  its  14th  anniversary  at  KPOJ 
Portland  after  more  than  91,000  operat- 
ing hours.  The  tube  was  installed  in 
KPOJ's  modulator  circuit  on  March  22, 
1940,  and  according  to  Richard  R. 
Pooley,  the  station's  chief  engineer,  is 
"still  soma  strona." 


Fitts  Named  CBS  V.P. 

ELECTION  of  William  Fitts  Jr.,  director  of 
labor  relations,  as  a  vice  president  of  CBS 
Inc.  was  announced 
last  week  by  Wil- 
liam S.  Paley,  board 
chairman. 

Mr.  Fitts,  former- 
ly associated  with 
the  New  York  law 
firm  of  Fly,  Fitts  & 
Scbuebruk,  joined 
the  CBS  legal  de- 
partment in  1950 
and  was  named  labor 
relations  director  in 
1952.  From  1935  to 
1945  he  was  with 
the  Tennessee  Valley  Authority,  first  as  assistant 
general  counsel  and  then  as  general  counsel. 


MR.  FITTS 


Hi-Fi  Fair  in  Salt  Lake  City 

KALL  Salt  Lake  City,  key  station  of  the  Inter- 
mountain  Network,  staged  what  it  said  was  the 
city's  first  Hi-Fi  Fair  and  Exposition  at  the 
Hotel  Newhouse  March  29-30,  with  more  than 
4.000  people  examining  the  $75,000  worth  of 
high  fidelity  sets  and  component  parts.  KALL, 
which  claims  to  be  the  first  station  "in  the  In- 
termountain  area"  to  adapt  its  facilities  to  high 
fidelity  transmission,  said  a  similar  event  is 
planned  next  year. 


Chromatic  Cuts  Color  Price 

CHROMATIC  Television  Labs.,  Oakland, 
Calif.,  announced  last  week  that,  effective 
Thursday,  the  price  of  the  grid  component  for 
the  Lawrence  color  television  tube  will  be  re- 
duced by  $25  to  $125.  A  spokesman  said  this 
revision  was  in  line  with  Chromatic  s  belief 
that  the  whole  color  tv  picture  was  changing 
rapidly  and  that  a  mass  color  market  was 
nearer  than  mam-  quarters  of  the  industry  be- 
lieved. 


Wilcox-Gay  Shows  Decline 

ANNUAL  REPORT  of  the  Wilcox-Gay  Corp.. 
Charlotte,  Mich.,  released  last  week,  showed' 
consolidated  net  income  for  the  corporation 
and  its  subsidiaries  for  the  year  ended  Dec. 
31,  1953,  dropped  to  $201,515  from  $330,110 
in  1952. 
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YOU  MIGHT  DRIVE  403  MILES  AN  HOUR  *— 

BUT  .  .  .  YOU  NEED  WJEF  RADIO 

TO  GET  INTO  HIGH  GEAR 
IN  GRAND  RAPIDS! 


CONLAN  RADIO  REPORT 
METROPOLITAN  GRAND  RAPIDS 
NOVEMBER,  1953 


Morning 

Afternoon 

Night 

WJEF 

29.6% 

30.8% 

33.1% 

B 

26.3 

22.8 

28.6 

Others 

44.1 

46.4 

28.3 

Metropolitan  Grand  Rapids  is  Western  Michigan's  biggest 
market,  and  WJEF  is  Grand  Rapids'  biggest  radio  value. 

Conlan  figures,  left,  show  WJEF's  superiority.  Of  the 
area's  116,870  radio  homes,  WJEF  delivers: 

1 2.6%  more  morning  listeners  than  the  next 
station — 

25.2%  more  afternoon  listeners — 

9.6%  more  evening  listeners! 

WJEF  also  costs  less  than  the  next  station — morning, 
afternoon  and  night!  On  a  52-time  basis,  you  can  actually 
buy  a  daytime  quarter-hour  for  less  than  25^  per-thousand- 
radio-homes! 


WKZO  —  KALAMAZOO 

WKZO-TV  —  GRAND  RAPIDS-KALAMAZOO 

WJEF  — GRAND  RAPIDS 

WJEF.FM  —  GRAND  RAPIDS-KALAMAZOO 

KOLN  —  LINCOLN.  NEBRASKA 

KOLN-TV  —  LINCOLN.  NEBRASKA 

Associated  with 
WMBD  —  PEORIA.  ILLINOIS 


CBS  RADIO  FOR  GRAND  RAPIDS  AND  KENT  COUNTY 


Avery- Knodel,  Inc.,  Exclusive  National  Representatives 

On  Sept.  16,  1947,  at  Bonneville,  Utah,  John  R.  Cobb  ivas  clocked  at  403.135  miles  un  hour. 


PROBABLY  YOU  DON  T  ! 

and  we  really  don't  have  on  island  for  sale 


we  do  have 


the  RICH, 


^  -7Ctol75 
miles  from  the 
nearest  major 
trading  center. 


7£  O^fj  MUST  BE  RS ACHED 
O  Oe  JOt0"  from  WITHIN  ! 

lllf  IPlJII  y°ur  BE,T  Buy 

H  ill     in  Terre  Haute 


REGIONAL 

RADIO  WOW 

First  in  all  Periods!* 


6-10  a.m. 


WOW  Pulse  8.3 


WOW  Pulse  8.7 


WOW  Pulse  8.5 


WOW  Pulse  10.4 


B  station  6.3 
C  station  off  air 


*Mon.  thru  Fri. 
OA  niO      Nov-  —  Dec.  1953  Pulse  of 
.  Regional  Radio  WOW  Area 

WOW 

OMAHA      590    •  NBC 

A  Meredith  Station 
JOHN  BLAIR  &  CO.,  Rep. 
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DR.  DuMONT  DREW 
$103,000  IN  '53 

ALLEN  B.  DuMONT,  president,  Allen  B.  Du- 
Mont  Labs,  received  $103,675.93  from  the  cor- 
poration during  the  last  fiscal  year,  ending  Jan. 
3,  1954.  The  information  was  given  in  a  proxy 
statement  sent  Monday  to  stockholders  notifying 
them  of  the  annual  meeting  at  1 1  a.m.  May  3 
at  the  corporation  offices  in  Clifton,  N.  J. 

Dr.  DuMont  was  the  corporation's  only 
officer  to  receive  more  than  $30,000,  the  state- 
ment noted.  However,  the  board  granted  Wil- 
liam H.  Kelley,  vice  president  in  charge  of 
marketing,  an  option  to  purchase  8,000  shares 
of  Class  A  common  stock  at  a  price  of  $10.22 
per  share,  the  market  price  at  the  time  being 
$10.75  per  share.  The  option  may  be  exercised 
as  follows:  2,700  shares  may  be  purchased  at 
any  time  from  Dec.  31,  1954;  2,650  additional 
shares  at  any  time  from  Dec.  31,  1955;  the  re- 
maining 2,650  shares  at  any  time  from  July  1, 
1956.  The  option  terminates  at  the  end  of  the 
corporate  fiscal  year  of  1956. 

Eight  directors  and  the  president,  vice  presi- 
dent, secretary,  treasurer  and  assistant  treasurer 
will  be  elected  at  the  meeting  with  holders  of 
Class  A  common  stock  entitled  to  elect  five 
directors  and  the  president  and  vice  president 
and  holders  of  Class  B  common  (all  held  by 
Paramount  Pictures  Corp. )  entitled  to  elect 
three  directors  and  the  secretary,  treasurer  and 
assistant  treasurer. 

Official  nominees  as  directors  to  be  elected 
Class  A  stockholders  are  Dr.  DuMont;  Bruce  T. 
DuMont,  general  superintendent;  Thomas  T. 
Goldsmith  Jr.,  vice  president  in  charge  of  re- 
search; Stanley  F.  Patten,  vice  president,  and 
Percy  M.  Stewart,  partner,  Kuhn,  Loeb  &  Co., 
investment  bankers.  The  corporation  also  pro- 
poses the  re-election  of  Dr.  DuMont  as  presi- 
dent and  Mr.  Patten  as  vice  president  of  the 
corporation. 


Baker,  Balderston  Call 
Color  Tube  'Bottleneck' 

MASS  production  of  color  tv  receivers  is  two 
to  three  years  away,  two  leaders  of  the  radio-tv 
manufacturing  industry  have  warned. 

Key  to  mass  production  is  the  color  tube, 
both  Dr.  W.  R.  G.  Baker,  vice  president  in 
charge  of  the  GE  Electronics  Division,  and 
William  Balderston,  president  of  Philco,  em- 
phasized. 

"The  television  industry  is  in  the  untenable 
position  of  having  announced,  under  political 
and  competitive  pressure,  a  new  service  to  the 
public  without  having  the  technological  ability 
to  deliver  the  service  within  the  standards  and 
economic  limits  acceptable  to  the  public  .  .  .," 
said  Dr.  Baker,  who  was  chairman  of  the  Na- 
tional Television  System  Committee  which 
evolved  the  compatible  color  standards,  in  an 
address  to  the  Electric  Club  of  Los  Angeles  last 
week. 

"The  nub  of  the  problem,"  Dr.  Baker  said, 
"is  the  color  picture  tube  to  which  no  one,  as 
of  this  date,  has  a  satisfactory  and  conclusive 
answer." 

Dr.  Baker  said  he  believed  the  tube  "bottle- 
neck" will  delay  mass  marketing  of  color  re- 
ceivers until  1956.  There  are  five  tubes  using 
different  principles  or  variations  already  an- 
nounced, and  others  are  in  the  laboratory,  Dr. 
Baker  said. 

The  "dilemma  of  the  manufacturer.  Dr.  Baker 
said,  is  on  the  question  of  which  tube  should 
be  backed,   involving  millions  of  dollars  in 


special  production  equipment,  "all  of  whicl 
might  be  obsoleted  by  a  new  development  oi 
tube  that  might  be  forthcoming  next  year  . 
or  even  tomorrow." 

Mr.  Balderston,  speaking  before  the  New 
comen  Society  in  Philadelphia  a  fortnight  ago 
said: 

"What  is  needed  is  a  vastly  simplified  coloi 
tube,  one  which  contains  no  complicated  in 
ternal  assembly,  one  which  closely  resembles 
in  fact,  the  eminently  successful  black-and-whitt 
picture  tubes  of  today." 

Backbone  of  television,  "for  a  long  time  in  the 
future,"  will  be  black-and-white  sets,  Mr 
Balderston  said.  Color  television  will  be  a  lux 
ury  service,  supplementing  black-and-white,  h< 
added.  Mr.  Balderston's  statement  is  the  firsi 
official  word  on  Philco's  attitude  toward  coloi 
tv  since  FCC  approved  compatible  standard' 
late  last  year. 


Chicago  Gets  Color  Sets 

FIRST  color  tv  receivers  were  offered  for  salt 
to  the  public  in  Chicago  and  the  midwest  ares 
by  Westinghouse  Electric  Corp.  last  fortnight 
Westinghouse  is  offering  a  15-inch  tube  con- 
sole (with  conventional  YlVz-m.  picture)  foi 
$1,100,  which  it  has  made  available  for  im- 
mediate delivery  from  23  Chicago  and  area 
stores,  according  to  Robert  W.  Eckman,  regional 
television-radio  sales  manager  of  the  firm. 
The  same  sets  were  placed  on  the  market  ir 
New  York  Feb.  5.  The  firm  also  is  extending 
a  90-day  service  policy  for  $64. 


DuMont  Promotes  Leopold 

RUDOLF  LEOPOLD,  with  Allen  B.  DuMonl  j 
Labs  since  1945,  has  been  named  manager  ol  j! 
the  newly  formed  specifications  and  records 
dept..  Communications  Products  Div.  He  will 
be  in  charge  of  drawing  up  final  plans  and 
specifications  for  the  full  line  of  tv  broadcast 
transmitters  and  studio  equipment  and  mobile 
communications  products.  Mr.  Leopold  has 
handled  designs  for  a  3-D  tv  camera  for  the 
Atomic  Energy  Commission,  DuMont's  image 
orthicon  camera  chains,  and  other  new  elec- 
tronic equipment. 


MANUFACTURING  SHORTS 

Industrial  Instruments  Inc.,  Cedar  Grove,  N.  J. 
(bridges,  capacitors,  decades,  electronic  test 
equipment),  appoints  J.  T.  Hill  Sales  Co.,  L.  A. 
sales  representative  in  Southwestern  area. 

E.  V.  Roberts  &  Associates,  L.  A.,  electronics 
equipment  sales  representatives,  purchased 
building  at  5068  W.  Washington  Blvd.  and  will 
make  extensive  alterations,  including  additional 
wings  with  increased  floor  area. 

Manufacturers  of  radio-tv  receivers  and  home 
phonographs  were  reminded  last  week  they 
will  not  be  permitted  to  exhibit  these  products 
at  the  Electronics  Parts  Show  in  Chicago  May 
17-20.  Reminder  of- a  rule,  in  effect  since  1937, 
was  sounded  by  Kenneth  C.  Prince,  show  man- 
ager, who  advised  exhibitors  to  keep  it  in 
mind  when  arranging  for  booth  and  room  dis- 
play space. 

Emerson  Radio  &  Phonograph  Corp.,  N.  Y., 

has  declared  a  quartely  cash  dividend  of  $.05 
per  share  on  1,935,187  shares  outstanding,  pay- 
able April  15  to  stockholders  of  record  on 
April  5. 

Radio  Receptor  Co.,  N.  Y.  (Seletron  and  Ger- 
manium Div.),  announces  a  new  range  of  car- 
tridge type  selenium  rectifiers.  A  six-page  data 
bulletin,  No.  178,  containing  complete  charac- 
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ALL  ROADS  LEAD  TO 


The  "roads"  that  television  travels,  we  mean. 

Today  the  American  home  is  unique  in  the  world. 
Television  keeps  it  rich  with  entertainment, 
information  and  new  ideas. 

The  broadband  transmission  "roads"  of  television 
are  complex,  and  expensive  to  build.  But  extension  of 
facilities  is  going  ahead  in  stride  with 
industry  requirements.   Right  now,  more  than  half 
the  nation's  population  could  be  reached  through 
stations  connected  by  the  50,000  channel  miles  of  Bell 
System  television  network. 


£%   BELL  TELEPHONE  SYSTEM 


PROVIDING  TRANSMISSION  CHANNELS  FOR  INTERCITY  RADIO 
AND  TELEVISION  TODAY  AND  TOMORROW 


HOME 


MANUFACTURING 


AWARDS 


teristics,  reference  curves,  circuits,  etc.,  may  be 
obtained  from  the  company  upon  request.  Ad- 
dress: 251  West  19th  St.,  N.  Y.  11. 

Pentron  Corp.,  Chicago  (tape  recorders  and 
accessories),  announces  new  high-fidelity  am- 
fm  tuner,  model  AFM,  which  incorporates  a 
function  selector  that  includes  a  position 
marked  "tape."  On  that  position,  tape  record- 
ings can  be  fed  through  the  tuner  and  modified 
by  the  tuner's  tone  control  system.  Complete 
details  and  specifications  are  available  on  re- 
quest. 

Burnell  &  Co.,  N.  Y.  (coils  and  filters  for  com- 
munications equipment),  announces  new  single- 
sideband  filter  for  amateur  receivers,  designated 
type  S- 15000.  Descriptive  information,  includ- 
ing schematic  and  response  curve  is  available 
on  request  from  Burnell  &  Co.,  Dept.  I,  45  War- 
burton  Ave.,  Yonkers,  N.  Y. 

Malco  Tool  &  Mfg.  Co.,  Chicago,  announces 
its  high  production  methods  now  make  it  pos- 
sible to  effect  low  cost  savings  on  quantity  runs 
of  small  stampings  for  radio,  tv  and  electronics 
use,  and  adds  that  over  1,000  parts  are  avail- 
able as  standard  items.  For  further  informa- 
tion contact:  Malco  Tool  Co.,  Dept.  BTW, 
4025  W.  Lake  St.,  Chicago  24. 

Elgin  Metalformers  Corp.,  Elgin,  111.,  intro- 
duces the  Emcor  instrument  cabinet  with 
choice  of  three  ventilating  panel  systems  to 
give  controlled  ventilation  for  effective  heat 
dissipation.  Complete  information  and  price 
list  available  on  request  to  the  company  at 
906  N.  Liberty  St. 

The  Clough-Brengle  Co.,  Chicago,  announces 
publication  of  12  page  catalog  No..  54-A,  con- 
taining complete  specifications  and  data  on 
company's  test  equipment  line.  Copies  are 
available  on  request  from  the  Clough-Brengle 
Co.,  Dept.  BT,  6014  Broadway,  Chicago  40. 

Librascope  Inc.,  Glendale,  Calif.,  manufac- 
turers of  electronic  components  and  controls, 
has  approved  construction  of  a  new  $500,000 
administration  -  engineering  building  at  808 
Western  Ave.,  that  city. 

Sylvania  Electric  (Canada)  Ltd.,  wholly  owned 
subsidiary  of  Sylvania  Electric  Products  Inc., 
N.  Y.,  announces  plans  for  construction  of  new 
plant  in  Dunville,  Ontario,  for  manufacture  of 
tv  sets.  Construction  work  is  scheduled  to 
start  this  month;  production  is  scheduled  to  start 
about  Aug.  1. 


IERT  ANNOUNCES 
TELEVISION  AWARDS 

TELEVISION  awards  and  honorable  mentions 

of  the  1 8th  American  Exhibition  of  Educational 

Radio  and  Television  Programs,  held  last  week 

in  conjunction  with  the  annual  Ohio  State  U. 

Institute  for  Education  by  Radio-Television  in 

Columbus,  were  announced  last  week.  Similar 

awards  in  radio  were  announced  earlier  [B«T, 

April  5].  The  tv  awards  list: 

All  awards  are  given  to  program  series,  not  to 
individual  programs.  Series  were  judged  in  seven 
cooperating  centers,  one  for  each  program  class. 
Centers,  coordinators,  judges,  and  summarizers 
are  given  following  the  lists  of  prize-winning 
series. 

Group  I.  Network:  Multi-Station  Telecast  by 
Cable,  Relay,  or  Delayed  Video  Recording 
(Kinescope) 

CLASS  1  SPECIAL  INTEREST  GROUPS:  WOM- 
EN'S, AGRICULTURE,  RELIGIOUS,  ETC. 
FIRST  AWARD.  Frontiers  of  Faith,  to  national 
organizations  representing  the  three  major  faiths 
in  the  U.  S.,  NBC-TV. 

CLASS  2  CULTURAL:  DRAMA,  ART  SCIENCE, 

LITERATURE,  ETC. 
FIRST  AWARD.  Hallmark  Hall  of  Fame,  to  Hall- 
mark Hall  of  Fame,  NBC-TV. 

HONORABLE  MENTION.  Conversations,  to  Pub- 
lic Affairs,  NBC-TV. 

CLASS  3  PUBLIC  AFFAIRS:  ISSUES,  PROB- 
LEMS. DOCUMENTARIES,  NEWS  INTERPRE- 
TATION, ETC. 

FIRST  AWARD.  United  Nations  Open  House,  to 

CBS-TV. 

HONORABLE  MENTION.  Youth  Wants  to  Know, 
to  Youth  Wants  to  Know,  WNBT  (TV)  New  York 
and  NBC-TV. 

CLASS  4  DEALING  WITH  BASIC  FREEDOMS 
FIRST  AWARD.  American  Forum  of  the  Air,  to 
American  Forum  of  the  Air,  WNBW  (TV)  Wash- 
ington, D.  C,  and  NBC-TV. 

CLASS  5  SYSTEMATIC  INSTRUCTION:  TELE- 
COURSES,  ETC. 
NO  AWARDS 

CLASS   6   PROGRAMS   FOR   CHILDREN  AND 

YOUTH    (OUT-OF-SCHOOL  LISTENING) 
FIRST  AWARD.  Watch  Mr.  Wizard,  to  Herbert  S. 
Laufman  &  Co.,  WNBQ  (TV)  Chicago  and  NBC- 
TV. 

HONORABLE  MENTION.  Excursion,  to  Tv-Radio 
Workshop,  the  Ford  Foundation,  NBC-TV. 
SPECIAL  AWARD.  Ding  Dong  School,  to  NBC- 
TV. 

CLASS  7  SCHOOL  TELECASTS  (FOR  USE  IN 

SCHOOL  CLASSROOMS) 
NO  AWARDS 

Group  II.  Local  and  Regional  Stations  or 
Organizations 

CLASS  1  DIRECTED  TO  SPECIAL  INTEREST 
GROUPS:  WOMEN'S,  AGRICULTURE,  RELI- 
GIOUS, ETC. 

FIRST  AWARD.  Farmtown  U.  S.  A.,  WBBM-TV 

Chicago. 

HONORABLE  MENTION.  Your  Neighbor's  Reli- 
gion, KPIX  (TV)   San  Francisco. 
CLASS  2  CULTURAL:  DRAMA,  ART,  SCIENCE, 

LITERATURE,  ETC. 
FIRST  AWARD.  The  Long  Voyage,  WOI-TV  (Iowa 
State  College)  Ames. 

HONORABLE  MENTION.  This  World  of  Art,  to 

Rutgars  U.  WATV  (TV)  Newark. 

CLASS  3  PUBLIC  AFFAIRS:  ISSUES,  PROB- 
LEMS, DOCUMENTARIES,  NEWS  INTERPRE- 
TATION ETC. 

FIRST  AWARD.  They  Come  Home,  KPIX  (TV) 

San  Francisco. 


HONORABLE  MENTION.  Operation  Cancer, 
WHAS-TV  Louisville,  Ky. 

SPECIAL  AWARD.  This  Is  Your  City,  WBZ-TV 
Boston. 

CLASS  4  DEALING  WITH  BASIC  FREEDOMS 
FIRST  AWARD.  The  Independent  Mr.  Jefferson, 
to  National  Assn.  of  Educational  Broadcasters  and 
WNBQ  (TV)  Chicago. 

CLASS  5  SYSTEMATIC  INSTRUCTION:  TELE- 
COURSES,  ETC. 

FIRST  AWARD.  Shakespeare  on  Tv,  KNXT  (TV) 
Hollywood. 

HONORABLE  MENTION.  Tzlecourse  on  North- 
west Books,  KING-TV  Seattle  and  U.  of  Wash- 
ington. 

CLASS   6   PROGRAMS   FOR   CHILDREN  AND 

YOUTH  (OUT  OF  SCHOOL  LISTENING) 
FIRST  AWARD.  Wunda  Wunda,  KING-TV  Se- 
attle. 

HONORABLE  MENTION.  Ems  Zwei  Drei,  WOI- 
TV  (Iowa  State  College)  Ames. 
HONORABLE  MENTION.  Adventure  School, 
KPIX  (TV)  San  Frncisco,  and  the  Family  Life 
Education  Service  of  the  San  Francisco  Public 
Schools. 

CLASS  7  SCHOOL  TELECASTS  (FOR  USE  IN 

SCHOOL  CLASSROOMS) 
FIRST   AWARD.    District   of   Columbia  Public 
School  Series,  WNBW  (TV)  Washington  and  D.  C. 
Board  of  Education. 

HONORABLE  MENTION.  Museum  Piece,  to  Phil- 
adelphia Public  Schools  and  WPTZ  (TV)  Phila- 
delphia. 


Better  Understanding  Awards 

ENGLISH-SPEAKING  union  has  announced 
it  will  present  its  annual  Better  Understand- 
ing Awards  this  spring  to  broadcasters  and 
journalists  who  made  "outstanding  contribu- 
tions to  greater  friendship  and  understand- 
ing between  the  U.  S.  and  Commonwealth  coun- 
tries during  1953."  Applications  may  be  ob- 
tained from  the  Union's  Awards  Committee,  19 
E.  54th  St.,  New  York  22,  N.  Y. 


Thomas  Wins  First  Place 
In  N.  Y.  Ad  Club  Contest 

ADVERTISING  CLUB  of  New  York  has  an- 
nounced that  Charles  T.  Thomas  of  Erwin, 
Wasey  &  Co.  is  its  Gold  Medal  Award  winner 
for  his  essay  on  "What  I  Got  Out  of  the  Ad- 
vertising and  Selling  Course  of  the  Advertising 
Club  of  New  York."  Irwin  A.  Spiegel  of  WINS 
New  York  won  the  Silver  Medal,  and  Glen 
Chidsey  Jr.,  Armstrong  Cork  Co.,  the  Bronze 
Medal. 

Honorable  mention  went  to  David  W.  Rock- 
well, Air  Reduction  Sales  Corp.;  Howard  Rey- 
nolds, Brooke,  Smith,  French  &  Dorrance;  Rich- 
ard J.  Asher,  Brooklyn  Eagle;  Lois  Cameron, 
Rutherford  Trust  Co.;  Lorraine  M.  Magan,  Col- 
gate-Palmolive Co.;  Harrison  Arnold,  Ford  Mo- 
tor Co.;  Don  S.  Zacune,  Facile  Corp.;  George 
Chevalier,  Rapid  Art  Service;  Ernest  Bilhuber. 
Underwood  Corp.;  Howard  A.  Gauvain,  Victor 
Balata  &  Textile  Belting  Co.;  Rachel  Bowers,  Na- 
tional Council  of  the  Churches  of  Christ  in  the 
U.S.A.,  and  Fred  J.  Ritzer,  Sessions  Clock  Co. 

Winners  of  three  scholarships  offered  to  in-' 
duce  further  study  in  advertising  and  marketing 
were  Ann  V.  Donahue,  Foote,  Cone  &  Belding 
($500);  Theodore  Braaten,  Dover  Publications 
($200),  and  Lorraine  M.  Magan,  Colgate-Palm- 


For  MINUTE  spots 

to  SELL 

Youngstown,  Ohio 

call  any  Headley-Reed  office  or  .  .  . 

WF/W^J  radi°  and 


TELEVISION 
.   .   Phone  RI 34121 


Another  for  Murrow 

EDWARD  R.  MURROW,  CBS  commen- 
tator, was  named  last  week  to  receive  the 
top  award  of  the  annual  Page  One  Ball 
of  the  New  York  Newspaper  Guild.  His 
award  in  the  field  of  public  affairs  was 
for  his  "distinguished  contributions  to  the 
adult  and  responsible  use  of  broadcasting 
as  a  major  medium  of  information  and 
enlightenment."  Another  award  was  an- 
nounced for  CBS-TV's  You  Are  There 
(Sun.,  6-6:30  p.m.,  EST).  Presentations 
will  be  made  at  the  Ball  at  the  Com- 
modore Hotel  on  May  14. 
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How  doe 


hog  "leave  home"? 


-by  TRUCK  85.2% 


of  the  time! 


In  1953,  85.2%  of  hogs  received  at  63  major  live- 
stock markets  in  the  U.S.  were  transported  to 
stockyards  by  truck,  according  to  the  U.S.  Dept. 
of  Agriculture. 

Truck  transportation  of  live- 
stock is  fast  and  safe — and  it 
helps  the  farmer  realize  a  better 
return  on  his  investment  because 
trucks  travel  direct,  without 
expensive  delays  and  stopovers. 

Livestock  hauling  is  only  one 
item  in  an  impressive  list.  Trucks  now  handle  the 
majority  of  produce,  poultry  and  dairy  products 
to  primary  markets.  And  they  handle  big  per- 
centages of  processed  foods — which  now  constitute 
three-quarters  of  America's  food  supply  —  from 
processors'  plants  to  food  stores  everywhere. 


President, 
American  Trucking  Associations 


American  Trucking  Industry 

American  Trucking  Associations,  Washington  6,  D.  C. 
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olive  Co.  ($100).  Special  honorable  mention 
was  won  by  Miss  Bruce  Kafaroff,  American 
Petroleum  Institute,  and  honorable  mention  by 
LaVerne  L.  Smith,  Lederle  Labs;  Robert  D. 
Coursen,  Benton  &  Bowles;  Ernestine  Winkler, 
Community  Chests  and  Councils,  and  Howard 
Reynolds,  Brooke,  Smith,  French  &  Dorrance. 

The  1953-54  Advertising  and  Selling  Course 
was  the  30th  class  and  had  an  enrollment  of 
610.  Awards  were  presented  at  a  graduation 
program  on  March  18. 


TOP  AWARD  for  dairy  news  coverage 
by  Wisconsin  radio  stations  is  presented 
to  Roy  Gumtow  (I),  farm  director  of 
WKOW  Madison,  by  Frank  Neu,  public 
relations  director  of  the  American  Dairy 
Assn.  of  Wis.  Second  place  went  to  WDLB 
Marshfield,  while  third  place  went  to 
WTMJ  Milwaukee. 


Managements  Cited 

THE  1954  "Manual  of  Excellent  Managements" 
published  by  the  American  Institute  of  Manage- 
ment, New  York,  lists  348  companies  "excel- 
lently managed"  during  1953.  Among  them 
are  12  broadcasting  or  allied  firms:  AT&T  Co., 
CBS  Inc.,  General  Electric  Co.,  Meredith  Pub- 
lishing Co.,  Motorola  Inc.,  Philco  Corp.,  RCA, 
Sprague  Electric  Co.,  Sylvania  Electric  Prod- 
ucts Inc.,  Time  Inc.,  Westinghouse  Electric  Co. 
and  Zenith  Radio  Corp. 


WKY-TV  Wins  Marine  Plaque 

WKY-TV  Oklahoma  City  has  received  a  plaque 
from  the  U.  S.  Marine  Corps  for  its  efforts  in 
helping  the  Marines  form  their  first  "Buddy" 
company  in  Oklahoma.  The  vhf  ch.  4  station 
publicized  the  all-Oklahoman  "Buddy"  com- 
pany through  news  coverage  and  public  service 
announcements. 


'Jr.  Press  Conference'  Cited 

ABC-TV's  Junior  Press  Conference  (Monday, 
9-9:30  p.m.  EST)  has  been  presented  a  public 
service  award  by  the  U.  S.  National  Student 
Assn.  in  recognition  of  "its  presentation  of  top 
authorities  in  the  fields  of  government  and  in- 
dustry during  the  past  year."  The  award  was 
accepted  by  Alexander  Stronach,  vice  president 
in  charge  of  ABC-TV. 


INTERNATIONAL 


CBC  BOARD  GRANTS  TV,  AM  AT  MEET 


Kawartha  Broadcasting  gets 
ch.  12  at  Peterborough,  Ont., 
and  A.  E.  Gibson  is  granted  a 
license  to  build  a  new  am  sta- 
tion in  North  Vancouver,  B.  C. 

APPLICATIONS  for  a  new  tv  station,  a  new 
am  outlet  and  five  am  power  increases  were 
approved  and  passed  for  action  to  the  Dept.  of 

Transport  by  CBC's  board  of  gov- 
CANADA       ernors   at   the  conclusion   of  an 

April  1-3  meeting  in  Ottawa. 
Kawartha  Broadcasting  Co.  Ltd.,  represent- 
ing the  combined  interests  of  CHEX  Peter- 
borough, Ont.,  the  Peterborough  Examiner  and 
Northern  Broadcasting  Ltd.,  was  granted  a 
license  for  a  new  tv  station  on  ch.  12  in  Peter- 
borough. Estimated  cost  is  $450,000.  The  ap- 
plication of  Herb  H.  May,  well-known  Canadian 
radio  m.c. -announcer,  for  ch.  12  there  was 
denied  on  grounds  "Mr.  May  would  not  have 
share  control  .  .  .  and  (showed)  less  evidence 
of  local  support  than  the  other  applicant." 
Peterborough  is  95  miles  northeast  of  Toronto. 

Bi-lingual  Verdun,  Que.  (a  Montreal  suburb), 
community  station  owned  by  Jack  Tietolman, 
was  granted  a  power  increase  from  1  kw  on 
980  kc  to  10  kw  on  850  kc,  day  and  night.  This 
bid  was  opposed  at  hearings  by  CKAC  Mon- 
treal French-language,  10  kw,  and  CJAD  Mon- 
treal English-language,  5  kw.  In  rebuttal,  Corey 
Thomson,  CKVL  manager,  said  CKVL  today 
is  spending  $6,300  weekly  on  live-talent  pro- 
gramming— "more  than  all  other  Montreal  sta- 
tions combined" — and,  if  forced  to  continue 
as  a  community  station  only,  it  would  have  to 
reduce  its  operations  materially.  The  increased 
power,  he  said,  was  necessary  to  offset  television 
and  power  increases  of  five  other  Montreal  sta- 
tions. Mr.  Tietolman  said  CKVL  would  spend 
$200,000  on  new  equipment  and  buildings  since 
two  complete  transmitters  would  be  required 
for  CKVL's  24-hour  operation.  He  hopes  to 
be  operating  by  Sept.  6. 

Vancouver  Grant  Is  Unopposed 

License  to  establish  a  new  1  kw  am  station 
on  1070  kc  was  given  A.  E.  Gibson  of  Gibson 
Bros.  Ltd.,  new  to  radio,  in  North  Vancouver. 
Other  Vancouver  stations,  the  board  noted,  did 
not  oppose  the  application,  and  two  actively 
supported  it. 

The  following  were  also  given  approval  for 
power  increases:  CFGP  Grande  Prairie,  Alta., 
1  kw  to  5  kw  on  1050  kc,  DA-1;  CKBL  Ma- 
tane,  Que.,  P.  Quebec,  1  kw  to  5  kw  on  1250 
kc,  DA-1;  CKDA  Victoria,  B.  C,  250  w  on 
1340  kc  to  5  kw  on  1280  kc,  DA-1;  CKLB 
Oshawa,  Ont.,  250  w  on  1240  kc  to  5  kw  on 
1350  kc,  DA-2. 

During  argument,  CKBL  Matane's  applica- 
tion was  opposed  in  part  by  CJBR  Rimouski, 


Continent  to  Continent 

RADIO-TV  now  have  a  world  "beat" 
on  the  news.  Voice  of  America  last  week 
said  President  Eisenhower's  Monday 
night  speech  was  seen  and  heard  by 
30  million  persons  in  12  foreign  coun- 
tries within  48  hours  after  its  delivery. 
In  addition  to  its  radio  coverage,  VOA 
air  shipped  kinescopes  to  England,  Hol- 
land, West  Germany,  Belgium,  Italy, 
Cuba,  Mexico,  Venezuela,  the  Dominican 
Republic,  Brazil,  Argentina,  the  Philip- 
pines and  Japan.  Texts  for  translation 
accompanied  the  kinescopes. 


(now  operating  on  5  kw),  which  claimed  the 
right  to  go  to  10  kw  should  the  increase  be 
granted.  CKDA  Victoria's  application  was  not 
opposed  by  CJVI  Victoria,  the  latter  hinting 
it  also  would  be  applying  shortly  for  an  in- 
crease from  1  kw  to  5  kw. 

The  application  by  G.  Stirling  and  D.  Jamie- 
son  of  the  Newfoundland  Broadcasting  Co. 
Ltd.,  operator  of  CJON-AM,  for  a  tv  license 
on  ch.  2  in  St.  Johns,  Nfld.,  was  deferred  by 
the  CBC  board. 

Application  by  CKLC-AM-FM  Kingston, 
Ont.,  for  a  change  in  fm  frequency  from  88.9 
mc  to  99.5  mc  was  approved. 


COLOMBIA  PLANS 
FIRST  TV  OUTLET 

FIRST  tv  station  for  Colombia  is  slated  to  be 
completed  and  to  be  operating  by  June  13, 
according  to  the  U.  S.  Information  Agency, 
which  reported  last  week  that  the  Colombian 
government  has  awarded  contracts 
COLOMBIA  to  Allen  B.  DuMont  Labs  Inc.  and 
to  the  German  firm,  Siemens  & 
Halske,  A.  G.  for  installation  of  the  tv  trans- 
mitter in  Bogota. 

At  least  in  initial  stages,  the  government 
will  be  sole  sponsor  with  emphasis  on  cultural 
and  educational  subjects,  according  to  USIA. 

USIA  released  information  on  the  Bogota 
construction  to  point  up  films  and  kinescope 
services  it  is  making  available  to  the  Colombian 
government  for  use  on  tv. 

USIA  quoted  Senor  Calibo  Torres  Galvez, 
director  of  radio  broadcasting  and  television 
section  of  the  Colombia  Ministry  of  Communi- 
cations, that  DuMont  will  be  responsible  for 
the  overall  project.  DuMont,  USIA  said,  has 
a  contract  reportedly  involving  $300,000,  the 
German  firm,  $90,000. 

Inaugural  program  will  celebrate  the  first 
anniversary  of  President  Gustavo  Rojas  Pinilla's 
administration.  Four  hundred  tv  sets  have  been 
acquired  by  the  Government,  USIA  said.  The 
station,  serving  the  Bogota  area,  will  have  60 
kw  power.  Equipment  will  conform  to  U.  S. 
standards. 

After  the  Bogota  transmitter  is  installed, 
Colombia  plans  to  develop  a  tv  network  cover- 
ing the  country,  USIA  said. 


U.S.-Originated  Shows 
On  Canadian  Radio  Down 

OF  16  evening  network  radio  shows  heard  in 
Canada  in  February,  only  five  were  of  Ameri- 
can origination.  These  five  ranked  near  the 
top  of  the  leading  evening  network 
CANADA  shows  heard  in  Canada  during  the 
month,  according  to  February  nation- 
al rating  report  of  Elliott-Haynes  Ltd.,  Toronto. 

Leading  evening  show  was  Radio  Theatre, 
with  rating  of  26.6,  followed  by  Our  Miss 
Brooks  26.4,  Amos  V  Andy  26.4,  Ford  Thea- 
tre 19.7  (Canadian),  Great  Gildersleeve  18.8, 
The  Tylers  18.2  (Canadian),  Suspense  17.5, 
Showtime  17.2  (Canadian),  Wayne  &  Sinister 
16.6  (Canadian),  and  Singing  Stars  of  Tomor- 
row 15.2  (Canadian). 

There  were  18  daytime  network  shows  in 
February,  of  which  the  leading  five  were  Ma 
Perkins  16.1,  Pepper  Young's  Family  15,  Road 
of  Life  14.2,  Right  to  Happiness  14,  and  Life 
Can  Be  Beautiful  13.8. 

French-language  evening  network  shows 
numbered  20  in  February,  of  which  the  leading 
five  were  Un  Homme  et  Son  Peche  43.6,  La 
Famille  Plouffe  27.4,  Le  Survenant  25.1,  Met- 
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WORLD'S  TALLES 


WHIO-TV  now  operating  with  new  tower 

1104  feet  high 

This  tremendous  Blaw-Knox  Tower  .  .  .  which  is  five 
times  taller  than  the  highest  building  in  Dayton, 
Ohio  .  .  .  plus  a  boost  in  power  to  316,000  watts  on 
channel  7,  makes  WHIO-TV  one  of  the  nation's 
most  important  area  stations. 

Tower  equipped  with  two-passenger  elevator 

Gliding  up  and  down  inside  the  Blaw-Knox  Tower, 
the  two-passenger,  electrically  operated  elevator 
provides  quick  and  easy  access  to  all  parts  of  the 
tower.  A  man  in  the  cab  operates  the  elevator  by 
push  button  control  .  .  .  and  can  stop  it  at  pre- 
determined levels. 

To  support  both  the  antenna  and  this  elevator 
the  sturdy  triangular  tower  measures  14  feet  on 
each  side  and  weighs  600,000  pounds.  But  like 
an  iceberg,  there  is  more  weight  below  than 
above   the  surface.    For   the  below-ground 
pyramid  base  is  220  cubic  yards  of  concrete 
weighing  832,700  pounds. 

Some  features  of  the  Blaw-Knox  Type 
TG-4  Tower  construction,  which  assure  a 
sturdy  structure,  are  the  pivoted  or  articu- 
lated base  to  avoid  excessive  bending  stresses 
.  .  .  double  laced  structural  angle  bracing  to 
provide  extra  strong  rigid  construction  .  .  . 
guys  that  are  factory   pre-stressed  and 
proof  tested  to  load  greater  than  ever 
required  in  service  .  .  .  and  hot-dip  gal- 
vanized coating  to  protect  against  all 
weather  conditions. 

This  tallest  TV  tower  in  the  world, 
complete  with  elevator,  is  indicative  of 
how  we  are  prepared  to  design  and  fabri- 
cate towers  to  meet  your  specific 
conditions. 

Write  for  your  copy  of  Bulletin  No. 
2417  for  more  information  on  the  many 
types  of  Blaw-Knox  Antenna  Towers. 
Or,  send  us  your  specifications  for 
height  of  tower  and  type  of  antenna 
for  prompt  service  on  your  inquiry. 

BLAW-KNOX  COMPANY 

BLAW-KNOX  EQUIPMENT  DIVISION  •  TOWER  DEPT. 
PITTSBURGH  38,  PENNSYLVANIA 


ANTENNA  TOWERS 

Guyed  and  self-supporting —  /ae  q^^w^ 
for  AM  •  FM  •  TV  •  radar  r^GrayUaR 
microwave  •   communications        " '"  """ 


INTERNATIONAL 


ropole  25,  and  Chanson  de  L'Escadrille  23.9. 
French-language  daytime  network  shows,  18  in 
number,  were  led  by  Rue  Principale  33.4, 
Jeunesse  Doree  32.8,  Je  Vous  ai  Taut  Aime 
32.4,  Les  Joyeux  Troubadours  30.4,  and  Vie  de 
Femmes  29.6. 

On  leading  transcribed  evening  shows  heard 
nationally  People  Are  Funny  had  a  rating  of 
22.6,  Bing  Crosby  18.9,  Take  a  Chance  18.7 
(Canadian),  Fun  Parade  17.6  (Canadian),  and 
/  Was  a  Communist  for  the  FBI  17.4. 


RADIO  DOMINATES 
MEXICAN  MEDIA 

Speaking    of   Mexico,  XEW- 
AM-TV  executive  Duran  tells 
Town  Hall  audience  in  New 
York  that  some  40%  of  ad 
budget  in  the  nation  is  spent 
on  the  radio  medium. 
RADIO  is  the  pre-eminent  medium  of  adver- 
tising in  Mexico  today,  accounting  for  about 
40%  of  all  advertising  expenditures,  Juan  M. 

Duran  y  Casahonda,  president  of 
MEXICO        the  Mexican  Advertising  Assn.  and 
director    of   public    relations  of 
XEW-AM-TV  Mexico  City,  told  an  audience 
Wednesday  at  Town  Hall  in  New  York. 

Mr.  Duran,  whose  talk  was  part  of  Town 
Hall's  six-week  project  exploring  various  aspects 
of  present-day  Mexico,  said  radio  is  "well  above 
newspapers"  in  total  advertising  investment. 
He  estimated  about  30%  of  expenditures  is 
placed  with  newspapers,  and  the  remainder 
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with  direct  mail,  tv  and  other  media. 

To  illustrate  radio's  rapid  growth  in  Mexico, 
Mr.  Duran  said  in  1925  Mexico  had  11  radio 
stations  compared  to  253  today.  In  Mexico  City 
alone,  he  said,  25  commercial  stations  and  two 
educational  stations  serve  a  market  of  3Vi 
million  people. 

He  placed  the  city's  set  ownership  at  about 
600,000. 

Although  acknowledging  radio  has  been  criti- 
cized by  the  "intellectual  clan"  for  "bad  taste 
and  vulgarity,"  Mr.  Duran  said: 

"Yet  radio,  filling  the  air  with  popular  music 
and  cheap  drama,  has  reached  the  backwoods 
in  a  country  with  a  high  index  of  illiteracy  and 
has  made  a  special  contribution  to  the  welfare 
of  the  masses,  not  only  as  a  classroom  for 
elementary  knowledge,  but  as  a  teacher  in  the 
better  ways  of  physical  life.  Radio  has  taught 
hundreds  of  thousands  of  Mexicans  to  use  soap, 
tooth  paste,  combs,  better  food  and  cloth- 
ing. .  .  ." 

Mr.  Duran  characterized  Mexican  television 
as  "a  baby,  just  beginning  to  walk,"  but  he 
predicted  that  television  will  "help  more  than 
any  other  medium  of  mass  communications, 
not  only  to  push  sales  but  to  fulfill  the  funda- 
mental steps  in  the  all-important  public  rela- 
tions job  of  modern  society:  to  inform,  to 
persuade,  to  integrate." 

Town  Hall  has  arranged  for  extensive  radio 
and  television  coverage  of  its  six-week  series 
called  "Mexico — a  Portrait  of  Progress,"  which 
will  end  this  Friday.  New  York-owned  WNYC 
recorded  Tuesday  afternoon  sessions  for  de- 
layed broadcasts,  and  is  making  recordings 
available  to  the  National  Assn.  of  Educational 
Broadcasters  for  station  distribution.  WRUL, 
short  wave  station  in  Boston,  has  beamed 
weekly  broadcasts  to  Latin  America.  Films  of 
the  Tuesday  sessions  have  been  flown  to  Mexico 
City  for  use  on  XEW-TV. 

CBC  May  Hold  Hearings 
To  Stem  Giveaway  Shows 

UNLESS  the  number  of  radio  giveaway  shows 
is  reduced  in  the  coming  months,  the  CBC 
board  of  governors  will  hold  public  hearings  in 

an  effort  to  check  the  wave  of  such 
CANADA       programs,   A.   D.   Dunton,  CBC 

board  chairman,  said  last  Monday. 
CBC's  right  to  make  decision  regarding  radio 
giveaways  was  questioned  later  by  James  Allard, 
executive  vice  president  of  the  Canadian  Assn. 
of  Radio  Television  Broadcasters,  in  a  talk  in 
Toronto. 

Mr.  Dunton's  Ottawa  statement  said  the  CBC 
board  has  "been  concerned  for  some  time  about 
the  expansion  of  prize  giving  schemes  in  broad- 
casting. It  is  particularly  concerned  about  con- 
tests in  which  the  main  element  is  chance  rather 
than  skill." 


Canadian  Tv  Shows  Gain 
In  Popularity  During  March 

CANADIAN  television  shows  gained  in  popu- 
larity in  March,  according  to  the  latest  "tele- 
ratings"  report  of  Elliott-Haynes  Ltd.,  Toronto, 

taken  during  the  first  week  of  March 
CANADA  in  five  Canadian  tv  markets.   In  the 

southern  Ontario  area,  where  more 
than  half  of  the  almost  600,000  sets  in  Canada 
are  located,  the  10  most  popular  programs  on 
CBLT  Toronto,  were  Jackie  Gleason  Show, 
rating  58.9,  film  replacing  repeat  Dennis  Day 
show  52.5,  Holiday  Ranch  (Canadian)  52.3, 
NHL  Hockey  (Canadian)  46.3,  Toast  of  the 
Town  45.7,  Our  Miss  Brooks  45.6,  Douglas 
Fairbanks  Presents  41  (British),  Greatest  Mo- 


ments in  the  Prize  Ring  37.5,  Dinah  Shore  Show 
35.2  and  Four  Star  Playhouse  33.2. 

The  same  audience  tunes  in  WBEN-TV 
Buffalo,  where  Canadians  found  most  popular 
/  Love  Lucy  65.4,  Arthur  Godfrey  64.2,  Ford 
Theatre  62.2,  Voice  of  Firestone  62.1  and 
Letter  to  Loretta  60.3. 

In  the  Montreal  area,  where  both  French 
CBFT  and  English  CBMT  are  in  operation, 
the  highest  ratings  are  for  English-language 
programs,  with  leaders  being  Four  Star  Play- 
house 85.1,  NHL  Hockey  84.9,  Kraft  Theatre 
83.9,  Toast  of  the  Town  83.3  and  Milton 
Berle  82.9. 


700  National  Advertisers 
Used  Canada  Radio  in  '53 

OVER  700  national  advertisers  used  Canadian 
radio  during  1953,  according  to  a  survey  by 
Canadian  Assn.  of  Radio  &  Television  Broad- 
casters. 

CANADA     The    survey,    by    Pat  Freeman. 

CARTB  sales  and  research  direc 
tor  at  Toronto,  shows  32  national  advertisers 
used  network  radio,  eight  used  the  Dominion 
network,  three  used  Trans-Canada  network,  six 
used  the  French  network,  seven  used  both 
Dominion  and  French  networks,  six  used  Trans- 
Canada  and  French  networks,  and  two  userii 
all  three  networks,  all  of  which  are  operated 
by  the  Canadian  Broadcasting  Corp.  with 
CBC  and  independent  stations. 

Mr.  Freeman  has  divided  the  list  of  700  na^ 
tional  advertisers  into  28  categories  and  list; 
all  advertisers  under  the  various  categories 
This  is  the  CARTB's  second  year  of  listing  sucl 
national  advertisers  using  radio. 


Emerson  Establishes 
Canadian  Facilities 

ESTABLISHMENT  of  Emerson  Radio  o! 
Canada  Ltd.  to  manufacture  and  merchandise 
the  complete  line  of  Emerson  Radio  &  Phono 

graph  Corp.  in  that  country  was  an 
CANADA  nounced    last    week    by  Benjamii 

Abrams,  president  of  Emerson.  De 
liveries  of  Emerson  tv  and  radio  receivers 
phonographs  and  air-conditioning  units  through 
out  Canada  are  expected  to  start  early  this 
month. 

Headquarters  of  the  new  firm  is  in  Moun 
Royal,  Quebec,  at  74  Trenton  Ave.  Selby  J 
Sinclair  is  president  of  the  Canadian  company 
Norton  J.  Anderson,  general  manager,  anc 
Rupert  K.  Grant,  sales  manager. 


XEJ-TV  Targets  May  17 

XEJ-TV  Juarez,  Mexico,  tested  station  equip 
ment  last  week  preparatory  to  the  start  of  it 

commercial  operations  on  May  17 
MEXICO        The  station  (ch.  5),  which  is  owne< 

and  operated  by  Pedro  Meneses  Jr. 
is  represented  by  National  Time  Sales,  Nev 
York  Mr.  Meneses  also  operates  XEJ-AM. 
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Radio-Tv  Signal  Study 

CAN  radio  and  tv  signals  start  mountain  ava 
lanches?  Can  they  set  off  blasting  charge 
prematurely? 

Yngve  Hagerman,  chief  of  the  mining  de 
partment  of  the  Swedish  Workers  Protectioi 

Board,  has  been  granted  an  In 
EUROPE  &  ternational  Labor  Organization  fel 
N.  AMERICA  lowship  for  a  four-nation  tour  t< 

study  such  possibilities,  as  well  a 
methods  of  protecting  workers  in  blastinj 
operations  in  France,  Germany,  Canada  am 
the  U.  S.  ILO  is  a  specialized  agency  of  tin 
United  Nations. 

Broadcasting   •  Telecastinc 


! 


FOR  THE  RECORD 


Station  Authorizations,  Applications 
(As  Compiled  by  B  •  T) 


April  1  through  April  7 

Includes  data  on  new  stations,  changes  in  existing  stations,  ownership  changes,  hearing 
cases,  rules  &  standards  changes  and  routine  roundup. 

Abbreviations: 


CP— construction  permit.  DA — directional  an- 
tenna. ERP— effective  radiated  power.  STL— 
studio-transmitter  link,  synch,  amp.— synchro- 
nous amplifier,  vhf — very  high  frequency,  uhf — 
ultra  high  frequency,  ant. — antenna,  aur. — aural, 
vis.  —  visual,  kw  —  kilowatts,  w  —  watts,  mc  — 


megacycles.  D — day.  N — night.  LS — local  sun- 
set, mod.  —  modification,  trans.  —  transmitter, 
unl.  —  unlimited  hours,  kc  — kilocycles.  SSA  — 
special  service  authorization.  STA — special  tem- 
porary authorization.  (FCC  file  and  hearing 
docket  numbers  given  In  parentheses.) 


FCC  Commercial  Station  Authorizations 
As  of  March  31,  1954* 


Licensed  (all  on  air) 
CPs  on  air 
CPs  not  on  air 
Total  on  air 
Total  authorized 
Applications  in  hearing 
New  station  requests 
Facilities  change  requests 
Total  applications  pending 
Licenses  deleted  in  March 
CPs  deleted  in  March 


AM 

FM 

TV 

2,532 

530 

101 

7 

25 

f284 

129 

15 

190 

2,539 

555 

385 

2,668 

570 

575 

129 

4 

183 

163 

3 

72 

133 

19 

25 

883 

108 

249 

0 

4 

0 

0 

0 

11 

*  Does  not  Include  noncommercial  educational 
fm  and  tv  stations, 
t  Authorized  to  operate  commercially. 

*       *  * 
Am  and  Fm  Summary  through  April  7 

Appls.  In 
Pend-  Hear- 
ing ing 


Am 
Fm 


On 

Air 

2,541 
555 


Licensed  CPS 


2,535 
530 


134 
40 


166 

3 


129 
4 


Television  Station  Grants  and  Applications 
Since  April  14,  1952 
Grants  since  July  11,  7952: 
vhf  uhf 

Commercial  230  303 


Educational 


12 


17 


Total 

5332 
29 


Total  Operating  Stations  in  U.  S. 

vhf  uhf 

Commercial  on  air  247  124 

Noncommercial  on  air  2  2 


Total 

371 
4 


Applications  filed  since  April  14,  7952: 
New  Amend. 

Commercial         915  337 


Educational 


25 


Total 


940 


337 


vhf 

uhf 

Total 

708 

525 

1,2342 

26 

26 

523 

734 

551 

1,286' 

1  Sixty-two  CPs  (12  vhf,  50  uhf)  have  been  re- 

turned. 

2  One  applicant  did  not  specify  channel. 
*  Includes  29  already  granted. 

^Includes  556  already  granted. 

•     •  • 


ACTIONS  OF  FCC 


New  Tv  Stations 


GRANTS 

Wichita,  Kan.  —  KAKE  Bcstg.  Co.  (KAKE), 
granted  vhf  ch.  10  (192-198  mc);  ERP  316  kw  vis- 
ual, 158  kw  aural;  antenna  height  above  average 
terrain  947  ft.,  above  ground  997  ft.  Estimated 
construction  cost  $571,802.  first  year  operating 
cost  $402,000,  revenue  $405,756.  Registered  office: 
1009  Brown  Bldg.  Business  office:  512  West  Doug- 
las, Wichita  2,  Kan.  Studio  and  transmitter 
location:  Hydraulic  Ave.  between  18th  and  19th 
Streets.  Geographic  coordinates:  37°  46'  15"  N. 
Lat,  97°  30"  55'  W.  Long.  Transmitter  RCA,  an- 
tenna RCA.  Legal  counsel  Fisher,  Wayland,  Du- 
vall  &  Southmayd,  Washington.  Consulting  engi- 
neer Craven,  Lohnes  &  Culver,  Washington. 
Principals  include  President  Mark  H.  Adams 
(12.5%),  partner  in  law  firm  of  Adams,  Jones, 
Robinson  &  Manka,  Wichita;  Vice  President  H. 
E.  Zoller  (24%),  independent  oil  operator;  Secre- 
tary Robert  B.  Dockum  (19%),  president  of 
Dockum  Drug  Co.,  Wichita;  Treasurer  Charles 
E.  Jones  (12.5%),  partner  in  law  firm  of  Adams. 
Jones,  Robinson  &  Manka,  Wichita;  Owen  Coe 
McEwen  (10%),  secretary  and  assistant  sales 
manager  of  Steffen  Dairy  Foods  Co.,  Wichita, 
and  Dwight  Merle  Rounds  (10%),  vice  president 
of  Rounds-Porter  Lumber  Co.,  Wichita.  Granted 
April  2. 

Marquette,  Mich. — Peninsula  Tv  Inc.,  granted 
vhf  ch.  6  (88-94  mc);  ERP  24.5  kw  visual,  13.2  kw 
aural;  antenna  height  above  average  terrain  630 
ft.,  above  ground  508  ft.  Estimated  construction 
cost  $205,945,  first  year  operating  cost  $180,000, 
revenue  $200,000.  Post  office  address  2625  W.  Wis- 
consin Ave..  Milwaukee,  Wis.  Studio  location  to 
be  determined.  Transmitter  location  U.  S.  Hwy. 
41  W  of  Marquette.  Geographic  coordinates 
46°  31"  30'  N.  Lat.,  87°  28"  57'  W.  Long.  Transmit- 
ter and  antenna  GE.  Consulting  engineer  D.  W. 
Gellerup,  Milwaukee.  Principals  include  Presi- 
dent Jerome  Sill  (66%),  secretary-treasurer  and 
25%  stockholder  WMIL-AM-TV  Milwaukee  and 
president-50%  stockholder  Belle  Co.,  applicant 
for  new  tv  station  on  uhf  ch.  38  in  La  Crosse, 
Wis.;  Vice  President  Ethel  Sill  (1%)  and  Secre- 
tary-Treasurer Herbert  R.  Herzberg  (33%),  Mil- 
waukee jeweler.   Granted  April  7. 

Gastonia,  N.  C. — Air  Pix  Corp.,  granted  uhf  ch. 
48  (674-680  mc);  ERP  14.4  kw  visual,  7.59  kw 
aural;  antenna  height  above  average  terrain  900 
ft.,  above  ground  113  ft.  Estimated  construction 
cost  $145,560,  first  year  operating  cost  $200,000, 
revenue  $250,000.    Post  office  address  %  Bill  Biv- 


ens,  25  Kingsbury  Rd.,  New  Rochelle,  N.  Y.  Stu- 
dio location  to  be  determined.  Transmitter  lo- 
cation Crowder  Mt.,  5\'2  miles  SW  of  Gastonia. 
Geographic  coordinates  35°  14'  01"  N.  Lat.,  81°  16' 
36"  W.  Long.  Transmitter  and  antenna  GE. 
Legal  counsel  Arnold,  Fortas  &  Porter,  Washing- 
ton. Consulting  engineer  George  P.  Adair  Engi- 
neering Co.,  Washington.  Principals  include 
President  Coit  M.  Robinson  (24.31%),  yarn  man- 
ufacturer; Vice  President  W.  C.  (Bill)  Bivens 
(0.08%),  free  lance  radio-tv  producer  and  an- 
nouncer; Secretary-Treasurer  Coit  M.  Robinson 
Jr.  (0.83%);  C.  C.  Dickson  (12.57%),  air  condi- 
tioning, and  41  other  minority  stockholders. 
Granted  April  7. 

Seattle,  Wash. — Seattle  Construction  Co.,  grant- 
ed uhf  ch.  20  (506-512  mc);  ERP  200  kw  visual, 
100  kw  aural;  antenna  height  above  average  ter- 
rain 630  ft.,  above  ground  373  ft.  Estimated 
construction  cost  $223,198,  first  year  operating  cost 
$131,500,  revenue  $153,700.  Post  office  address  200 
W.  Mercer  St.,  Seattle.  Studio  and  transmitter 
location,  1601  1st  Ave.  N.,  Seattle.  Geographic 
coordinates  47°  38'  2"  N.  Lat.,  122°  21'  15"  W. 
Long.  Transmitter  and  antenna  RCA.  Consult- 
ing engineer,  Edward  J.  Schneider,  Seattle.  Prin- 
cipals include  President  Edward  J.  Schneider 
(V3),  investments,  construction  and  real  estate; 
Vice  President  William  G.  Clark  invest- 
ments, construction  and  real  estate,  and  Secre- 
tary-Treasurer Frank  J.  Capretto  real  estate 
broker.    Granted  April  7. 

APPLICATION 

Boston,  Mass. — Post  Pub.  Co.,  vhf  ch.  5  (76-82 
mc);  ERP  100  kw  visual,  60  kw  aural;  antenna 
height  above  average  terrain  542  ft.,  above  ground 
530  ft.  Estimated  construction  cost  $1,332,500,  first 
year  operating  cost  $1,500,000,  revenue  $2,000,000. 
Post  office  address  257  Washington  St.,  Boston. 
Studio  location  489  Boylston  St.,  Boston.  Trans- 
mitter location  75  Concord  Ave.,  Lexington,  Mass. 
Geographic  coordinates  424°  24'  49"  N.  Lat.,  71°  12' 
40"  W.  Long.  Transmitter  GE,  antenna  RCA. 
Legal  counsel  Segal,  Smith  &  Hennessey,  Wash- 
ington. Consulting  engineer  A.  D.  Ring  &  Assoc.. 
Washington.  Principals  include  President  John 
Fox  (100%),  president  and  publisher  of  Boston 
Post;  Vice  President  McHenry  Browne;  Vice 
President  Chester  Steadman.  and  Vice  President 
John  J.  McManus.  Post  Pub.  Co.  has  agreed  to 
purchase  WCOP-AM-FM  and  application  for 
assignment  of  license  will  be  filed  shortly.  Filed 
April  6. 

APPLICATIONS  AMENDED 

Klamath  Falls,  Ore.— KFJI  Bcstrs.  (KFJI) 
amends  bid  for  new  tv  station  on  vhf  ch.  2  to 
change  studio  location  to  327  Main  St.,  Klamath 
Falls.    Filed  March  30. 


Broadcasting 


Telecasting 


Clarksburg,  W.  Va. — J.  Patrick  Beacom,  Tim- 
othy P.  Beacom  &  Jennings  Randolph  d/b  as  J. 
Patrick  Beacom  &  Assoc.  amends  bid  for  new  tv 
station  on  uhf  ch.  22  to  change  name  to  Timothy 
P.  Beacom  &  Jennings  Randolph  d/b  as  Beacom 
&  Assoc.;  change  studio  and  transmitter  location 
to  Duncan  Hill,  Clarksburg;  ERP  to  21.5  kw  visual, 
10.75  kw  aural;  antenna  height  above  average 
terrain  401  ft.    Filed  April  1. 

APPLICATION  DISMISSED 

Huntington,  W.  Va. — Ashland  Bcstg.  Co.  FCC 
Comr.  George  E.  Sterling  granted  petition  to  dis- 
miss without  prejudice  its  bid  for  new  tv  station 
on  vhf  ch.  13.   Dismissed  April  2. 

Existing  Tv  Stations  .  .  . 

ACTIONS  BY  FCC 

KBID  Fresno,  Calif.— John  Poole  Bcstg.  Co. 
granted  modification  of  CP  for  uhf  ch.  53  to 
change  ERP  to  183  kw  visual,  97.7  kw  aural;  an- 
tenna height  above  average  terrain  2,230  ft. 
Granted  March  31;  announced  April  6. 

WALG-TV  Albany,  Ga.— Herald  Pub.  Co.  grant- 
ed STA  to  operate  commercially  on  vhf  ch.  10 
for  the  period  ending  Oct.  10.  Granted  April  1; 
announced  April  6. 

WGBH-TV  Boston,  Mass.— WGBH  Educational 
Foundation  granted  modification  of  CP  for  non- 
commercial educational  vhf  ch.  2  to  specify  stu- 
dio location  as  to  be  determined;  change  ERP 
to  56.2  kw  visual,  39.9  kw  aural;  geographic  co- 
oridnates  to  42°  12'  42"  W.  Lat.,  71°  06'  51"  N.  Long. 
Granted  April  1;  announced  April  6. 

WTEV  (TV)  New  Bedford,  Mass.— E.  Anthony 
&  Sons  Inc.  granted  modification  of  CP  for  uhf 
ch.  28  to  change  ERP  to  240  kw  visual,  126  kw 
aural;  antenna  height  above  average  terrain  730 
ft.    Granted  March  29;  announced  April  6. 

WGAN-TV  Portland,  Me.— Guy  Gannett  Bcstg. 
Services  granted  STA  to  operate  commercially 
on  vhf  ch.  13  for  the  period  ending  July  19. 
Action  March  29;  announced  April  6. 

WHIZ-TV  Zanesville,  Ohio — Southeastern  Ohio 
Tv  System  granted  modification  of  CP  to  specify 
uhf  ch.  18  in  lieu  of  uhf  ch.  50;  ERP  74.1  kw  vis- 
ual, 40.7  kw  aural;  antenna  height  above  average 
terrain  540  ft.    Action  April  7. 

WVEC-TV  Hampton,  Va.  —  Peninsula  Bcstg. 
Corp.  granted  modification  of  CP  for  uhf  ch.  15 
to  change  ERP  to  214  kw  visual,  110  kw  aural; 
antenna  height  above  average  terrain  480  ft. 
Granted  March  30;  announced  April  6. 
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WJPB-TV  Fairmont,  W.  Va.— Fairmont  Bcstg. 
Co.  granted  modification  of  CP  for  uhf  ch.  35 
to  change  ERP  to  7.08  kw  visual,  3.8  kw  aural; 
antenna  height  above  average  terrain  240  ft. 
Granted  March  30;  announced  April  6. 

WFAA-TV  Dallas,  Tex.— A.  H.  Belo  Corp. 
granted  modification  of  CP  for  vhf  ch.  8  to 
change  ERP  to  316  kw  visual,  158  kw  aural;  trans- 
mitter location  to  approximately  1  mile  W  of 
Cedar  Hill.  Tex.;  antenna  height  above  average 
terrain  1,683  ft.  Granted  April  2;  announced 
April  6. 

KRLD-TV    Dallas,    Tex. — KRLD    Radio  Corp. 

granted  CP  for  vhf  ch.  4  to  change  transmitter 
location  to  1  mile  W  of  Cedar  Hill,  Tex.:  ERP 
100  kw  visual,  50.1  kw  aural;  antenna  height 
above  average  terrain  to  1,680  ft.  Granted  April 
2;  announced  April  6. 

APPLICATIONS 

KFXJ-TV  Grand  Junction,  Colo.  —  Western 
Slope  Bcstg.  Co.  seeks  modification  of  CP  for  vhf 
ch.  5  to  change  ERP  to  1.29  kw  visual,  0.645  kc 
aural:  antenna  height  above  average  terrain 
minus  7  ft.    Filed  April  1. 

WFIE  (TV)  Evansville,  Ind. — Premier  Tv  Inc. 
seeks  modification  of  CP  for  uhf  ch.  62  to  change 
ERP  to  69  kw  visual,  36.3  kw  aural:  antenna 
height  above  average  terrain  550  ft.  Filed  April  2. 

KOLN-TV  Lincoln,  Neb. — Cornhusker  Radio  & 
Tv  Corp.  seeks  modification  of  CP  for  vhf  ch.  12 
to  change  ERP  to  27  kw  visual,  13.5  kw  aural; 
transmitter  location  to  40th  &  W  Sts..  Lincoln; 
antenna  height  above  average  terrain  362  ft.; 
geographic  coordinates  40°  49'  43"  W.  Lat.,  96"  39' 
28"  N.  Long.    Filed  April  1. 

WKOW-TV  Madison,  Wis. — Monoma  Bcstg.  Co. 
seeks  modification  of  CP  for  uhf  ch.  27  to  change 
ERP  to  202  kw  visual.  108  kw  aural;  antenna 
height  above  average  terrain  588.25  ft.  Filed 
April  1. 

New  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

Mountain  Grove,  Mo. — Kickapoo  Prairie  Bcstg. 
Co.  (KICK  Springfield,  Mo.),  granted  1360  kc,  1 
kw  daytime.  Estimated  construction  cost  $29,- 
084,  first  year  operating  cost  $31,000,  revenue  $35,- 
000.  Principals  include  President  Floyd  W.  Jones 
(26.4%),  Vice  President  Lester  F.  Strauss  (23.6%), 
and  Secretary-Treasurer  Roger  H.  Taylor  (23.6%). 
Post  office  address  610  College  St.,  Springfield. 
Granted  April  7. 
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Glasgow,  Mont. — James  C.  Carson,  Charles  L. 
Scofield  &  Willard  L.  Holter  d/b  as  The  Glasgow 
Bcstg.  Co.,  granted  1240  kc.  250  w  unlimited. 
Estimated  construction  cost  $15,225,  first  year 
operating  cost  $36,000,  revenue  $40,000.  Principals 
in  partnership  include  President  James  C.  Car- 
son, \'z  partner  KWBW  Williston,  N.  D.:  Charles 
L.  Scofield,  i2  partner  KWBW,  and  Willard  L. 
Holter,  sales  manager  KWBW.  Post  office  ad- 
dress %  C.  L.  Scofield,  Box  198,  Williston,  N.  D. 
Granted  April  7. 

Tabor  City,  N.  C— Tabor  City  Bcstg.  Co., 
granted  1370  kc,  1  kw  daytime.  Estimated  con- 
struction cost  $6,250,  first  year  operating  cost 
$36,000,  revenue  $54,000.  Principals  include  Presi- 
dent John  B.  Ward  Sr.  (30%),  real  estate;  Vice 
President  J.  M.  Soles  Jr.  (20%),  coin  operated 
music  machines,  and  Secretary-Treasurer  Isadore 
Kramer  (10%),  department  store  owner.  Post 
office  address  %  John  B.  Ward  Sr.,  Longwood, 
N.  C.  Granted  April  7. 

APPLICATIONS 

Quitman,  Ga. — Emerson  W.  Browne  &  John 
Franklin  Proctor  d/b  as  Brooks  County  Bcstg. 
Co..  1490  kc,  250  w  daytime.  Post  office  address 
%  Emerson  W.  Browne,  Cocoa,  Fla.  Estimated 
construction  cost  $9,100,  first  year  operating  cost 
$18,000,  revenue  $36,000.  Principals  in  general 
partnership  include  Emerson  W.  Browne  (50%), 
1/3  owner  WKKO  Cocoa,  Fla..  WCLB  Camilla, 
Ga.,  and  applicant  for  new  am  station  at  Kissim- 
mee,  Fla.,  and  John  Franklin  Proctor  (50%), 
chief  engineer  WWGS  Tifton,  Ga.  Filed  April  1. 

Monroe,  La.— Howard  E.  Griffith,  1360  kc,  500  w 
daytime.  Post  office  address  3708  DeSiard  St., 
Monroe.  Estimated  construction  cost  $8,800,  first 
year  operating  cost  $35,000,  revenue  $30,000. 
Mr.  Griffith  is  former  president-49%  owner  KFAZ 
Monroe.    Filed  April  5. 

Logan,  Utah — Atlas  Engineering  Co.,  1390  kc, 
500  w  daytime.  Post  office  address  1870  Atkin 
Ave.,  Salt  Lake  City.  Estimated  construction 
cost  $14,845,  first  year  operating  cost  $24,000, 
revenue  $32,000.  Principals  include  President 
Obed  C.  Haycock  (66.6%).  professor  at  U.  of 
Utah;  Secretary-Treasurer  W.  A.  Haycock 
(33.3%),  engineer  at  KSLM  Salt  Lake  City,  and 
president-97%  stockholder  Atlas  Electric  Co. 
Filed  April  1. 

APPLICATIONS  AMENDED 

Newburyport,  Mass.  —  Theodore  Feinstein 
amends  application  for  new  am  station  on  1340 
kc  250  w  unlimited  to  specify  1470  kc  500  w  day- 
time.  Filed  April  1. 

West  Chester,  Pa. — Miners  Bcstg.  Service  Inc. 
amends  application  for  new  am  station  on  1480 
kc  500  w  daytime  to  specify  900  kc.  Filed  April  1. 

APPLICATIONS  DISMISSED 

Layfayette,  La. — Gray  Lott  Sr.  FCC  dismissed 
application  for  new  am  station  on  1570  kc  250  w 
daytime  at  request  of  applicant.  Dismissed 
April  1. 

Martinsville,  Va. — Harry  A.  Epperson  Jr.  FCC 

dismissed  bid  for  new  am  station  on  1300  kc 
1  kw  daytime  at  request  of  attorney.  Dismissed 
April  5. 

Fond  du  Lac,  Wis. — Fond  du  Lac  Bcstg.  Co. 

FCC  dismissed  bid  for  new  am  station  on  1600 
kc  500  w  daytime  at  request  of  attorney.  Dis- 
missed April  5. 


Existing  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

WFRL  Freeport,  111—  Freeport  Bcstg.  Co., 
granted  authority  to  sign  off  at  6  p.m.  during 
the  months  of  April  through  August.  Action 
March  31;  announced  April  6. 

WKOX  Framingham,  Mass. — WKOX  Inc.  grant- 
ed authority  to  sign  off  at  6  p.m.  (EST)^  during 
the  period  of  daylight  saving  time  from  last 
week  of  April  until  the  end  of  September. 
Action  April  2;  announced  April  6. 

STATION  DELETED 

WJBY  Gadsden,  Ala— Gadsden  Bcstg.  Co. 
granted  request  to  cancel  license  and  delete  call 
letters.    Deleted  March  23. 

APPLICATIONS 

WONN  Lakeland.  Fla. — Coastal  Bcstg.  Co.,  seeks 
CP  to  change  from  1230  kc  250  w  to  910  kc  1  kw 
night,  directional.  5  kw  day.    Filed  April  6. 

WPRT  Prestonburg,  Ky.-D.  C.  Stephens  tr/as 
Kentucky  Mountain  Bcstg.  Co.,  seeks  CP  to 
change  from  960  kc  1  kw  day  to  1270  kc  5  kw  day. 
Filed  April  6. 

WCEM  Cambridge,  Md.— The  Shore  Bcstg.  Co., 
seeks  CP  to  change  from  100  w  unlimited  to  250 
w  unlimited  on  1240  kc.    Filed  March  30. 

KERG  Eugene,  Ore.— Guard  Pub.  Co.,  seeks  CP 
to  increase  power  from  1  kw  to  5  kw.  Filed 
April  1. 

WNVA  Norton,  Va. — Blanfox  Radio  Co..  seeks 
CP  to  change  from  1450  kc  250  w,  daytime  to 
1050  kc  1  kw  unlimited.  Contingent  on  WRIC 
Richland,  Va.,  change  in  facilities.  Filed  April  3. 


Ownership  Changes  .  .  . 

ACTIONS  BY  FCC 

WKEI  Kewanee,  111.— E.  D.  Scandrett,  Harold 
B.  Rothrock  &  Ray  F.  Knochel  d/b  as  Kee  Bcstg. 
Co.,  granted  voluntary  assignment  of  license  to 
WKEI  Bcstg.  Co.  No  consideration  involved  as 
each  partner  retains  V3  interest.  Granted  March 
31. 

WGAC  Augusta,  Ga. — Twin  States  Bcstg.  Co., 

granted  voluntary  acquisition  of  negative  control 
by  Millwee  Owens  and  G.  R.  Boswell  through 
purchase  of  remaining  V3  interest  from  F.  Fred- 
erick Kennedy  for  $9,000.  Messrs.  Owens  and 
Boswell  will  now  each  own  50%  interest.  Granted 
April  7. 

WORX-AM-FM  Madison,  Ind.— Frances  Knight 
(Breckinridge)  &  Charles  N.  Cutler  d/b  as 
Knight-Cutler  System,  granted  voluntary  assign- 
ment to  Electronic  Laboratories  Inc.  for  $30  000. 
Principals  include  President  Clarence  E.  Herison 
(58.30^);  Vice  President  Elmer  Sulzer  (13.35%), 
director  of  radio-tv  U.  of  Ind.;  Vice  President 
J.  Emmet  Graft  (13.35%),  engineer  WHAS  Louis- 
ville, Ky.,  and  Secretary  Thomas  L.  Le  Vesque 
(11.10%).   Granted  April  7. 

KPIG  Cedar  Rapids,  Iowa — Cedar  Rapids  Bcstg. 
Corp.,  granted  transfer  of  control  to  Dakota 
County  Realty  Co.  and  six  individuals  for  $69,875. 
Principals  include  President  John  C.  Kelly  (25%), 
24.8%  stockholder  KTRI  Sioux  City,  Iowa,  and 
vice  president  Journal  Tribune  (Sioux  City); 
Vice  President  Eugene  F.  Kelly  (25%),  24.8% 
stockholder  KTRI,  and  vice  president  Journal 
Tribune;  Vice  President  Fred  T.  Kelly  (25%), 
25.2%  stockholder  KTRI,  and  Secretary-Treas- 
urer Lennon  Kelly  (25%),  president-24.8%  stock- 
holder KTRI.    Granted  April  7. 

KJEF  Jennings,  La. — Jennings  Bcstg.  Co., 
granted  voluntary  transfer  of  control  to  Clovis 
L.  Bailey  through  purchase  of  75^>  interest  from 
Maxwell  J.  Thomas  (50%)  and  B.  Hillman  Bailey 
Jr.  (25%)  for  $14,203.  Mr.  Bailey  will  now  be 
sole  owner.    Granted  April  7. 

WRBC  Jackson,  Miss. — Rebel  Bcstg.  Co.,  a 
partnership,  granted  voluntary  assignment  of 
license  to  Rebel  Bcstg.  Co.  of  Miss.  No  con- 
sideration involved  as  each  partner  retains  iden- 
tical interest  in  new  company.  Granted  March 
30. 

KFAB  Lincoln,  Neb.— KFAB  Bcstg.  Co.,  grant- 
ed voluntary  relinquishment  of  negative  control 
by  Sidles  Co.  and  Journal  Star  Printing  Co. 
through  sale  of  275  shares  of  stock  to  four  em- 
ployes of  KFAB  for  $39,545.  Principals  include 
Harry  D.  Burke  (105  shares);  R.  Lyell  Bremser 
(105  shares);  Harold  A.  Sonderlund  (55  shares), 
and  William  E.  Macdonald  (10  shares).  Granted 
April  7. 

WWST-AM-FM  Wooster,  Ohio— Wooster  Re- 
publican Printing  Co.,  granted  voluntary  transfer 
of  control  to  Raymond  Dix  and  Robert  Dix 
co-executors  of  the  estate  of  E.  C.  Dix  (56.1%), 
deceased.    Granted  April  2. 

WNRI  Woonsocket,  R.  I. — Raymond  A.  Mailloux, 
Jack  C.  Salera  &  Roger  A.  Nault  d/b  as  Friendly 
Bcstg.  Co.,  granted  involuntary  assignment  of 
permit  to  Antoinette  D.  Mailloux,  administrator 
of  the  estate  of  Raymond  A.  Mailloux  (47V2%), 
deceased,  Jack  C.  Salera  &  Roger  A.  Nault  d/b 
as  Friendly  Bcstg.  Co.  Granted  April  2. 

WTMA-AM-FM  Charleston,  S.  C— Atlantic 
Coast  Bcstg.  Co.,  granted  voluntary  assignment 
to  parent  company,  Evening  Post  Pub.  Co. 
Granted  March  29. 

KBMT  (TV)  Beaumont,  Tex. — Tv  Bcstrs.  Inc., 
granted  voluntary  acquisition  of  negative  con- 
trol by  N.  D.  Williams  &  Randolph  C.  Reed 
from  J.  A.  Newburn  Jr.  and  Jack  S.  Josey 
through  purchase  of  remaining  50%  interest 
for  $5,000.    Granted  April  7. 

KTLG  (TV)  Corpus  Christi,  Tex.— H.  L.  Hunt, 
granted  voluntary  assignment  of  CP  for  uhf  ch. 
43  to  Trinity  Bcstg.  Corp.  for  $5,608.21  which 
represents  cost  expended  in  obtaining  permit. 
Trinity  is  licensee  of  KLIF  Dallas  and  KELP 
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Broadcasting   •  Telecasting 


Paso.  Principals  include  President  Barton  R. 
cLendon  (50%);  Vice  President  Gordon  B. 
jcLendon  (49%);  and  Secretary-Treasurer  John 
bbert  Euler  (1%).  Granted  April  7. 
WROV  Clarksburg,  W.  Va.— Stephen  H.  Ko- 
>.lan  granted  assignment  of  license  to  The 
Emily  Bcstg.  Co.  for  $12,000.  Principals  include 
Resident  Stephan  Kovalan  (45%);  Vice  Presi- 
;nt  Dexter  Parks  Robinson  (25%),  general 
anager-engineer  WKOV;  Treasurer  Kenneth 
illiams  (5%),  WKOV  station  manager;  Secre- 
ry  John  E.  Wilson  (5%),  WKOV  sales  man- 
ner; James  D.  Sinyard  (10<7-).  stockholder  in 
ATH  Athens,  Ohio,  and  Andrew  H.  Kovalan 
0%),  stockholder  of  WATH.  Granted  March  30. 
WBIZ  Eau  Claire,  Wis— WBIZ  Inc.,  granted 
ansfer  of  control  to  Howard  G.  Bill  through 
le  of  all  stock  for  $15,000.  Mr.  Bill  is  former 
"rector-6.37%  stockholder  WDZ  Decatur,  111. 
ranted  April  7. 


APPLICATIONS 


KBAK  Bakersfield,  Calif—  Bakersfield  Bcstg. 
orp.,  seeks  voluntary  acquisition  of  control  by 
he  Chronicle  Pub.  Co.  through  purchase  of 
\%  interest  of  John  P.  Hearne  for  $30,000  and 
iVafc  interest  of  Charles  deYoung  Thieriot  for 
:7.501.  Chronicle  Pub.  Co.,  licensee  of  KRON- 
M-TV  San  Francisco,  will  now  own  97V3% 
iterest.  Mr.  Thieriot  retains  1%%  interest, 
iled  April  1. 

KBMX  Coali"?*,  Calif.— Rea  D.  Bowman  & 
cnjamin  Bowman  d/b  as  Pleasant  Valley  Radio 

seeks  voluntarv  assignment  of  license  to 
arry  L.  Brown  &  Clifford  S.  Lantz  d/b  as 
'estside  Bcstg.  Co.  for  $8,000.  Principals  in 
eneral  partnership  include  Harry  R.  Brown 
>2).  former  KBMX  station  manager,  and  Clif- 
3rd  S.  Lanz  (V2),  former  engineer  KREO  Indio, 

'alii.    Filed  April  1. 
WJWL  Georgetown.  Del.:   WNJR  Newark.  N. 
L:   WRAP  Norfolk    Va.:  WR"D  Radford,  Va.; 
,HRN    (TV)    Dover,   Del.— Rollins    Bcstg.  Inc., 

,?eks  voluntary  acquisition  of  negative  control 

■y  O.  Wayne  Rollins  throueh  purchase  of  16.7% 
iterest  for  $12,500.    Mr.  Rollins  will  now  own 

B%.    Filed  March  26. 

I  WARN  Ft.  Pierce.  Fla.— Claude  C.  Tillman  Jr. 
nd  Murray  C.  Tillman  d/b  as  Hurricane  Bcstg. 

vervice,   seek  voluntary  assignment   of  license 

0  corporation  of  the  same  name.  No  considera- 
on  involved  as  each  partner  retains  identical 
iterest.    Filed  March  30. 

',  WSTN  St.  Augustine,  Fla. — Ben  Ackerman  & 
nomas  S.  Carr  d/b  as  Saint  Augustine  Bcstg. 
o.,  seek  assignment  of  license  to  new  corpora- 
Lon,  Saint  Augustine  Bcstg.  Co.  No  consideration 
ivolved  as  principals  retain  identical  interests. 

1  iled  April  2. 

WCNU  Crestview,  Fla. — H.  French  Brown  & 
harles  C.  O'Neal,  administrator  of  the  estate 
f  D.  Grady  O'Neal  (50%),  d/b  as  Gulf  Shores 
;cstg.  Co.,  seek  involuntary  assignment  of  li- 
cense to  H.  French  Brown  and  Virginia  Monroe 
!')'Neal,  administratrix  of  the  estate  of  D.  Grady 
>  Neal  (50%).  d/b  as  Gulf  Shores  Bcstg.  Co. 
esubmitted  April  2. 

WKID-AM-FM  Urbana.  Ill— Robert  E.  J.  Sny- 
der &  Gene  W.  Phillippe  d/b  as  Sterling  Bcstg. 
o.,   seek   voluntary   assignment   of  license  to 
tfKID  Bcstg.  Co.  for  $72,500.   Principals  include 
"resident  Donald   T.   Harding    (22%),   sales  de- 
artment  of  Edward  Petry  &  Co..  Chicago,  sta- 
ion    representative;    Vice  President-Treasurer 
tllen  H.  Embury   (22%).   president-20%  stock- 
older  KPIG  Cedar  Rapids,  Iowa;  Vice  President 
erry    Glynn    Jr.    (22%),    salesman    AM  Radio 
j  ales  Co.,  Chicago;  Vice  President  George  W. 
'.yons  (22%).  salesman  CBS  Radio  Network,  and 
Secretary  William  T.  Firman  (12%),  CBS  Sales- 
nan.    Filed  March  29. 

WREB  Holyoke.  Mass. — Valley  Bcstg.  Corp., 
eeks  voluntary  transfer  of  control  to  Wakelin 
jiealty  Corp.  through  sale  of  197  shares  of  stock 
'or  $19,700.  Principals  include  President  Wil- 
iam  B.  Wakelin  (34.9%);  Treasurer  Abbie  H. 
Vakelin  (10%);  James  A.  Wakelin  (20%,),  and 
lelen  Dornbush  (20%).  All  principals  deal  in 
eal  estate.    Filed  March  31. 

WKHM  Jackson,  Mich. — Jackson  Bcstg.  &  Tv 
"orp.,  seeks  voluntary  assignment  of  license 
o  new  corporation  with  same  name.  Applica- 
ion  is  for  merger  with  Parmavision  Inc.  to 
.nance  construction  and  operation  of  proposed 
lew  tv  station  on  vhf  ch.  10.  Principals  include 
^resident  Frederick  A.  Knorr,  Vice  President 
Jarvey  R.  Hansen,  and  Secretary-Treasurer  Wil- 
Jam  H.  McCoy  will  each  now  own  21.9%  interest, 
^here  are  21  other  minor  stockholders.  Filed 
\pril  2. 

KTTS-AM-FM-TV  Springfield,  Mo.— Independ- 
nt  Bcstg.  Co.,  seeks  voluntary  transfer  of  con- 
rol  (56.47%)  to  J.  H.  G.  Cooper  as  proxy  for 
:.  H.  G.  Cooper  and  his  sons  John  O.  Cooper 
aid  James  H.  Cooper.  Consideration  will  be 
3  book  value  of  these  shares  for  each  son.  Filed 
/larch  30. 

WCOJ  Coatesville,  Pa. — Chester  County  Bcstg. 
itrvice,  seeks  voluntary  acquisition  of  negative 
ontrol  by  William  S.  Halpern  and  Louis  N. 
ieltzer  through  purchase  by  corporation  of  Va 
nterest  of  Mr.  Richard  Scully  Jr.  for  $21,500. 
Messrs.  Halpern  and  Seltzer  will  each  now  own 
■0%   interest.    Filed  March  30. 

WKAQ-TV  San  Juan,  P.  R. — El  Mundo  Bcstg. 
orp.,  seeks  assignment  of  CP  for  vhf  ch.  2  to 
21  Mundo  Inc.  No  consideration  involved  as 
*i  esident  Angel  Ramoz  retains  sole  ownership. 
"Led  March  31. 


KXLY-AM-TV  Spokane,  Wash. — Symons  Bcstg. 
Co.,  Northern  Pacific  Tv  d/b  as  KXLY-TV,  seek 
voluntary  assignment  of  CP  for  ch.  4  outlet  to 
Northern  Pacific  Tv  Corp.  No  consideration  in- 
volved as  purpose  of  application  is  to  remove 
subsidiary  Symons  Bcstg.  Co.  Standard  outlet 
will  be  owned  by  Northern  Pacific  Radio  Corp. 
Filed  March  30. 

WBEL  Beloit.  Wis. — Beloit  Bcstrs.  Inc.,  seeks 
voluntary  acquisition  of  negative  control  by 
Lloyd  Burlingham  &  Russell  G.  Salter  through 
purchase  of  remaining  Va  interest  from  L.  D. 
Fitzgibbons  for  $27,500.  Messrs.  Burlingham  & 
Salter  will  each  now  own  50%  interest.  Filed 
April  5. 

Hearing  Cases  .  .  . 

INITIAL  DECISION 

Savannah,  Ga. — New  tv,  vhf  ch.  3.  FCC  hear- 
ing examiner  James  D.  Cunningham  issued  ini- 
tial decision  looking  towards  grant  of  the  appli- 
cation of  WSAV  for  new  tv  station  in  Savannah, 
Ga.,  on  ch.  3,  with  ERP  of  29.7  kw  visual,  14.9 
kw  aural,  subject  to  condition  that  applicant's 
presently  proposed  antenna  tower  base  and  com- 
bined transmitter-pro.iection-control  room  on  the 
12th  floor  (roof)  of  the  Liberty  National  Bank 
Building,  Savannah,  concerning  which  construc- 
tion began  without  authorization,  shall  not  be 
utilized  under  such  permit.  The  application  of 
WJIV  for  the  same  channel  was  denied.  Action 
April  5. 

OTHER  ACTIONS 

Dothan.  Ala. — Vhf  ch.  9  proceeding.  FCC  sched- 
uled of  hearing  on  May  7  applications  of  WOOF 
and  Ala-Fla-Ga  Tv  Inc.  for  new  tv  station  on 
vhf  ch.  9.   Action  April  7. 

FM  Allocation — FCC  adopted  orders  amending 
the  fm  allocation  plan  as  follows:  Goldsboro. 
N.  C— Delete  ch.  227  and  add  245;  Kinston,  N.  C. 
—Delete  ch.  245  and  add  260;  Jacksonville,  N.  C. 
—Delete  ch.  260  and  add  271;  Effingham,  111.— Add 
ch  239  and  delete  that  channel  from  Peoria,  111. 
All  of  the  above  changes  are  effective  immedi- 
ately. Action  April  7. 

Tampa,  Fla. — Vhf  ch.  13  proceeding.  Commis- 
sion scheduled  oral  argument  for  May  3,  in  the 
proceeding  re  applications  of  Tampa  Times  Co., 
Tampa  Bcstg.  Co.,  and  Orange  Television  Bcstg. 
Co.,  for  ch.  13  in  Tampa,  Fla.    Action  April  2. 

Chicago,  111. — Ch.  2  proceeding.  By  memo- 
randum opinion  and  order,  the  Commission  desig- 
nated for  hearing,  to  start  April  30,  application 
of  Zenith  Radio  Corp.  for  new  tv  station  on  ch. 
2  in  Chicago  and  Columbia  Broadcasting  System 


Inc.,  for  renewal  of  license  of  WBBM-TV  now 
operating  on  that  channel.  Comr.  Hennock  ab- 
sent.   Action  April  1. 

Harvard,  Rockford,  Evanston,  1)1. — By  order, 
the  Commission  granted  petition  filed  by  Esther 
Blodgett  in  connection  with  her  application  for 
new  am  station  at  Harvard,  111.,  to  the  extent 
that  (1)  the  requirements  of  Section  1.389  of 
the  rules  are  waived,  and  (2)  the  issues  in  the 
proceeding  are  enlarged  to  include  considera- 
tion of  fair,  efficient  and  equitable  distribution 
of  radio  service;  but  denied  petition  in  other 
respects.  Blodgett  application  is  in  competition 
with  Winnebago  Bcstg.  Co.,  Rockford,  111., 
WNMP  Evanston,  111.    Action  April  2. 

New  Orleans,  .La. — Vhf  ch.  4  proceeding.  By 
order,  the  Commission  affirmed  action  of  hear- 
ing examiner  on  Jan.  8,  in  denying  petition  filed 
Dec.  28,  by  James  A.  Noe  and  Co.  requesting 
leave  to  change  proposed  studio  location  and 
increase  cost  of  acquiring  or  constructing  build- 
ings in  connection  with  application  for  new 
tv  station  on  ch.  4  in  New  Orleans,  La.,  in  com- 
petition with  Loyola  University  and  The  Times- 
Picayune  Publishing  Co.    Action   April  2. 

St.  Louis,  East  St.  Louis,  Mo. — Ch.  11  proceed- 
ing. By  order,  the  Commission  denied  motion 
filed  Dec.  16  by  St.  Louis  Telecast  Inc.,  request- 
ing enlargement,  change  or  clarification  of  the 
hearing  issues  as  regards  Columbia  Broadcasting 
System  Inc.,  in  proceeding  involving  applications 
for  new  tv  station  in  St.  Louis.  Mo. -East  St. 
Louis,  111.,  for  ch.  11.  Action  April  2. 

Mansfield,  Ohio — Uhf  ch.  36  proceeding.  By 
order,  the  Commission  denied  motion  by  the 
Mansfield  Journal  Co.  to  change  the  issues  in 
the  proceeding  involving  applications  by  it  and 
Fergum  Theatres  Inc.,  for  new  tv  station  on 
ch.  36  at  Mansfield,  Ohio.  Action  April  2. 

Proposed  Amendment  to  Chain  Bcstg.  Rules — 
The  Commission  proposed  revising  Section 
3.658(b)  of  its  Chain  Broadcasting  rules  relating 
to  right  of  television  broadcast  stations  to  con- 
tract for  territorial  exclusivity  with  network 
organizations.  Under  present  provisions,  network 
affiliate  which  covers  substantial  portion  of  serv- 
ice area  of  a  station  located  in  another  com- 
munity may,  if  it  has  so  contracted  with  the  net- 
work, preclude  the  other  station  from  carrying 
particular  network  programs,  even  though  the 
programs'  sponsors  and  the  network  desire  that 
they  be  broadcast  by  the  latter  station.  The 
Commission  now  proposes  to  revise  that  par- 
ticular section  to  preclude  a  network  affiliate 
from  contracting  with  its  network  to  prevent  a 
station  located  in  another  community  from  car- 
rying programs  of  the  network.  Comments  will 
be  received  on  or  before  May  3.  Commissioner 
Doerfer  dissented.  Action  April  1. 
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Tv  Allocation — Vhf  ch.  3  to  Rapid  City,  S.  D. 
FCC,  by  report  and  order  pursuant  to  rule  mak- 
ing proceedings  amended  the  table  of  tv  assign- 
ments and  added  ch.  3  to  Rapid  City,  S.  D., 
effective  30  days  after  publication  in  the  Federal 
Register.   Action  April  1. 

Corpus  Christi,  Tex. — Vhf  ch.  10  proceeding. 

By  memorandum  opinion  and  order,  the  Com- 
mission denied  appeal  filed  Jan.  5  by  Superior 
Tv  Inc.,  requesting  the  Commission  to  reverse 
an  order  of  the  hearing  examiner  to  the  extent 
that  it  would  permit  K-SIX  Tv  Inc.,  to  incorpo- 
rate a  showing  of  its  ability  to  effectuate  fund 
proposals  shown  in  its  application  and  to  restrict 
such  showing  to  the  funds  allocated,  in  proceed- 
ing involving  applications  for  new  tv  station  on 
ch.  10  in  Corpus  Christi,  Tex.  Action  April  2. 

Hearing  Calendar  .  .  . 

April  12 

Binghamton- Endicott,  N.  Y. — TJhf  ch.  40,  further 
hearing  before  Examiner  William  G.  Butts — 
WINR  Binghamton.  WENE  Endicott. 

Biloxi,  Miss. — Vhf  ch.  13,  further  hearing  be- 
fore Examiner  Harold  L.  Schilz— WLOX,  WVMI. 

April  13 

Birmingham,  Ala. — 690  kc,  before  Examiner 
Basil  P.  Cooper— WVOK  Birmingham,  WWEZ 
New  Orleans. 

Ft.  Scott,  Kan.— New  am,  1370  kc,  further  pre- 
hearing conference  before  Examiner  William 
G.  Butts — Lloyd  C.  McKenney  &  John  J.  Daly 
d/b  as  Carthage  Bcstg.  Co..  KWRT  Boonville, 
Mo. 

AprU  15 

Harselle,  Ala. — New  am,  860  kc,  before  Exami- 
ner James  D.  Cunningham — Dorsey  Eugene  New- 
man, WERD  Atlanta,  WDMG  Douglas,  Ga.,  WAMI 
Opp,  Ala. 

Ft.  Scott,  Kan. — New  am,  1370  kc,  before  Ex- 
aminer William  G.  Butts — Lloyd  C.  McKenney 
&  John  J.  Daly  d/b  as  Carthage  Bcstg.  Co., 
KWRT  Boonville  Mo. 


Routine  Roundup 


March  25  Applications 

ACCEPTED  FOR  FILING 
License  for  CP 

KLIK  Jefferson  City,  Mo.,  Empire  Bcstg.  Co. — 
License  to  cover  construction  permit  (BP-8151) 
as  modified,  which  authorized  new  standard 
broadcast  station  (BL-5236). 

KNDC  Hettinger,  N.  D.,  Hettinger  Bcstg.  Co.— 
License  to  cover  construction  permit  (BP-8905) 
as  modified,  which  authorized  new  standard 
broadcast  station  (BL-5235). 

Renewal  of  License 

WWWF  Fayette,  Ala.,  Bankhead  Bcstg.  Co. 
(BR-2338);  WCRI  Scottsboro,  Ala.,  Pat  M.  Cour- 
ington  (BR-2478);  WMTR  Morristown,  N.  J., 
Morristown  Bcstg.  Corp.  (BR-2199);  WNJR  New- 
ark, N.  J.,  The  Evening  News  Pub.  Co.  (BR-174); 
WMBO  Auburn,  N.  Y.,  WMBO  Inc.  (BR-212); 
WINR  Binghamton,  N.  Y.,  Southern  Tier  Radio 
Service  Inc.  (BR-1263);  WHUC  Hudson,  N.  Y„ 
The  Colgren  Bcstg.  Co.  (BR-1782);  WICY  Malone, 
N.  Y.,  North  Country  Bcstg.  Co.  (BR-1363). 
WMSA  Massena,  N.  Y.,  The  Brockway  Co.  (BR- 
1228);  WINS  New  York,  N.  Y.,  Crosley  Bcstg. 
Corp.  (BR-211);  WMCA  New  York,  N.  Y.,  WMCA 


Inc.  (BR-171);  WNBC  New  York,  N.  Y.,  National 
Bcstg.  Co.  (BR-246);  WHLD  Niagara  Falls,  N.  Y., 
The  Niagara  Falls  Gazette  Pub.  Co.  (BR-1060); 
WNYC  New  York,  N.  Y.,  City  of  New  York, 
Municipal  Bcstg.  System  (BR-241);  WIRY,  Platts- 
burg,  N.  Y.,  Clinton  County  Bcstg.  Corp.  (BR- 
2415);  WHEC  Rochester,  N.  Y.,  WHEC  Inc.  (BR- 
258);  WIBX  Utica,  N.  Y.,  WIBX  Inc.  (BR-269); 
KORC  Mineral  Wells,  Tex.,  Raymond  W.  River 
(BR-1448);  WTSA  Brattleboro,  Vt.,  Granite  State 
Bcstg.  Corp.  (BR-2469). 

KLOK  San  Jose,  Calif.,  Valley  Bcstg.  Co.  (BR- 
1369);  WJMR  New  Orleans,  La.,  Supreme  Bcstg. 
Co.  (BR-1517);  WJLK  Asbury  Park,  N.  J.,  Asbury 
Park  Press  Inc.  (BR-181);  WKDN  Camden,  N.  J., 
South  Jersey  Bcstg.  Co.  (BR-2192);  WPAT 
Paterson,  N.  J.,  North  Jersey  Bcstg.  Co.  (BR- 
1145);  WPTR  Albany,  N.  Y.,  Patroon  Bcstg.  Co. 
(BR-2787);  WKOP  Binghamton,  N.  Y.,  The 
Binghamton  Bcstrs.  Inc.  (BR-1607);  WKRT  Cort- 
land, N.  Y„  Radio  Cortland  Inc.  (BR-1851);  WJOC 
Jamestown,  N.  Y.,  Air  Waves  Inc.  (BR-1871); 
WJTN  Jamestown,  N.  Y.,  James  Bcstg.  Co.  (BR- 
234);  WKNY  Kingston,  N.  Y.,  Kingston  Bcstg. 
Corp.  (BR-1043);  WOV  New  York,  N.  Y.,  Wodaam 
Corp.  (BR-823);  WJJL  Niagara  Falls,  N.  Y.,  John 
J.  Laux  (BR-1862);  WKIP  Poughkeepsie,  N.  Y., 
Dutchess  County  Bcstg.  Corp.  (BR-1063);  WRNY 
Rochester,  N.  Y.,  Monroe  Bcstg.  Co.  (BR-1589); 
WOLF  Syracuse,  N.  Y.,  Civic  Bcstg.  Corp.  (BR- 
1057). 

KMTV  (TV)  Omaha,  Neb.,  May  Bcstg.  Co. 
(BRCT-67);  WOW -TV  Omaha,  Neb.,  Meredith 
WOW  Inc.  (BRCT-39);  WCBS-TV  New  York, 
N.  Y.,  Columbia  Bcstg.  System  Inc.  (BRCT-3); 
WKTV  (TV)  Deerfield,  Nr.  Utica,  N.  Y.,  Copper 
City  Bcstg.  Corp.  (BRCT-52). 

WNBF-TV  Binghamton,  N.  Y.,  Clark  Associates, 
Inc.  (BRCT-29);  WBEN-TV  Buffalo,  N.  Y.,  WBEN 
Inc.  (BRCT-11);  WABD  (TV)  New  York,  N.  Y., 
Allen  B.  DuMont  Labs  Inc.  (BRCT-6);  WOR-TV 
New  York,  N.  Y.,  General  Teleradio  Inc.  (BRCT- 
71);  WPIX  (TV)  New  York,  N.  Y.,  WPIX  Inc. 
(BRCT-98);  KOTV  (TV)  Tulsa,  Okla.,  Wrather- 
Alvarez  Inc.  (BRCT-40). 


License  for  CP 

WBUZ  Oakland,  Md.,  Chesapeake  Bcstg.  Co. — 
License  to  cover  construction  permit  (BPH- 
1930)  which  replaced  expired  permit  (BLH-957). 

WXHR  Woburn,  Mass.,  Middlesex  Bcstg.  Corp. 
— License  to  cover  construction  permit  (BPH- 
1920)  which  authorized  changes  in  licensed  sta- 
tion (BLH-955). 

KDKA-FM  Pittsburgh,  Pa.,  Westinghouse 
Bcstg.  Co. — License  to  cover  construction  permit 
(BPH-1923)  which  authorized  changes  in  licensed 
station  (BLH-956). 

WHHI  (FM)  Madison,  Wis.,  State  of  Wisconsin 
State  Radio  Council — License  to  cover  construc- 
tion permit  (BPED-233)  which  authorized  changes 
in  licensed  station  (BLED-147). 

KUAM,  Agana  City,  Guam,  Radio  Guam — Li- 
cense to  cover  construction  permit  (BP-8774)  as 
modified,  which  authorized  new  standard  broad- 
cast station  (BL-5237). 

KREM  Spokane,  Wash.,  Louis  Wasmer — License 
to  cover  construction  permit  (BP-8712)  as  modi- 
fied in  part  for  5  kw  day,  employing  transmitter 
specified  in  construction  permit  (BL-5238). 


Modification  of  CP 

WCSC-TV  Charleston,  S.  C,  WCSC  Inc.— Mod. 
of  CP  (BPCT-808)  as  mod.,  which  authorized 
new  tv  station  for  extension  of  completion  date 
to   10-4-54  (BMPCT-1992). 
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WJDW  (TV)  Boston,  Mass.,  3.  D.  Wrather  Jr. — ! 

Mod.  of  CP  (BPCT-1656)  which  authorized  new 
tv  station  for  extension  of  completion  date  to 
12-12-54  (BMPCT-1996). 

KULA-TV  Honolulu,  Hawaii,  Pacific  Frontier 
Bcstg.  Co.— Mod.  of  CP  (BPCT-1671)  as  mod., 
which  authorized  new  tv  station  for  extension 
of  completion  date  to  11-1-54  (BMPCT-1995). 

WMGT  (TV)  Adams,  Mass.,  Greylock  Bcstg. 
Co.— Mod.  of  CP  (BPCT-1259)  as  mod.,  which 
authorized  new  tv  station  for  extension  of  com- 
pletion date  to  October  1954  (BMPCT-1994). 

KFEQ-TV  St.  Joseph,  Mo.,  KFEQ  Inc.— Mod. 
of  CP  (BPCT-425)  as  mod.,  which  authorized 
new  tv  station  for  extension  of  completion  date 
to   6-15-54  (BMPCT-1993). 

March  26  Applications 

ACCEPTED  FOR  FILING 
Application  Returned 
WAGS  Bishopville,  S.  C,  H.  L.  Ginsberg,  A. 
Ray  Godshall,  James  B.  Jefferies,  Claude  W. 
Smith,  Helen  G.  Smith,  and  Gladys  A.  Johnston 
d/b  as  Lee  County  Bcstg.  Co. — License  to  cover 
construction  permit  (BP-8703)  as  reinstated  and 
modified  which  authorized  new  standard  broad- 
cast station.  (Engr.  dated  after  Sec.  I.) 

Remote  Control 
KFAC-FM  Los  Angeles,   Calif.,   Los  Angeles 
Bcstg.  Co.  (BRCH-80). 

Renewal  of  License 
WCLI-FM  Corning,  N.  Y.,  Radio  Corning  Inc. — 

Informal  request  for  renewal  of  license  (BRH- 
76). 

KSDB-FM  Manhattan,  Kan.,  Kansas  State  Col- 
lege of  Agriculture  &  Applied  Science  (BRED- 
78). 

WDSU-TV  New  Orleans,  La.,  WDSU  Bcstg. 
Corp.  (BRCT-19);  WHAM-TV  Rochester,  N.  Y., 
Stromberg-Carlson  Co.  (BRCT-89). 

Modification  of  CP 

KVVG  (TV)  Tulare,  Calif.,  Sheldon  Anderson—  - 
Mod.  of  CP  (BPCT-834)  as  mod.,  which  author- 
ized  a  new  tv  station  for  extension  of  comple-t 
tion  date  to  10-1-54  (BMPCT-2003). 

WTVI  (TV)  Belleville,  111.,  Signal  Hill  Tele- 
casting Corp.— Mod.  of  CP  (BPCT-1381)  as  mod 
which  authorized  new  tv  station  for  extension  of 
completion  date  to  7-30-54  (BMPCT-1997). 

WPTV  (TV)  Ashland,  Ky.,  Albert  S.  Polan, 
et  al  d/b  as  Polan  Industries— Mod.  of  CP  (BPCT-  | 
1009)  as  mod.,  which  authorized  new  tv  station.  % 
for   extension   of   completion   date   to   10-13-54  " 
(BMPCT-2002). 

WLTV  (TV)  Wheeling,  W.  Va.,  Albert  S.  Polan, 
et  al  d/b  as  Polan  Industries— Mod.  of  CP  (BPCT- 
1048)  as  mod.,  which  authorized  new  tv  station 
for  extension  of  completion  date  to  10-11-54 
(BMPCT-2001). 

March  30  Applications 

ACCEPTED  FOR  FILING 
Modification  of  CP 
WJMR-TV  New  Orleans,  La.,  Supreme  Bcstg^ 
Co.— Mod.  of  CP  (BPCT-1447)   as  mod.,  which 
authorized  new  tv  station  for  extension  of  com- 
pletion date  to  10-1-54  (BMPCT-2000). 

License  for  CP 
KGUL-TV  Galveston,  Tex.,  Gulf  Tv  Co.— Li- 
cense to  cover  CP  (BPCT-1108)  which  authorized 
new  tv  station  (BLCT-189). 

April  1  Decisions 

BROADCAST  ACTIONS 

The  Commission  en  banc,  by  Commissioners 
Webster  (Acting  Chairman),  Sterling,  Hennock, 
Bartley,  Doerfer  and  Lee,  took  the  following 
actions  on  April  1: 

Boston,  Mass.,  General  Teleradio  Inc. — Is  being 
advised  that  broadcast  holdings  appear  to  be  not 
in  compliance  with  multiple  ownership  rules 
which  preclude  direct  or  indirect  interest  in  more 
than  7  am,  7  fm  and  5  tv  stations;  comments  are 
requested  by  May  10.  Records  indicate  General 
Teleradio  and  General  Tire  &  Rubber  Co.  (90% 
owner  of  General  Teleradio)  and  their  officers 
and  directors  own  or  have  interest  in  10  am,  4 
fm  and  5  tv  stations,  namely:  WNAC-AM-FM- 
TV  Boston;  WOR-AM-FM-TV  New  York  City; 
KHJ-AM-FM-TV  Hollywood;  WEAN-AM  Provi- 
dence; KFRC-AM  San  Francisco;  KGB-AM  San 
Diego;  WGTH-AM-TV  Hartford;  WARE-AM 
Ware,  Mass.;  WSJS-AM-TV  Winston-Salem;  and 
WJW-AM-FM  Cleveland. 

Renewal  of  License 

WCOP-FM  Boston,  Mass.,  Thomas  B.  Baker  Jr., 
Alvin  G.  Beaman  and  Roy  V.  Whisnand — Granted 
renewal  of  license  for  the  regular  period. 

April  2  Decisions 

ACTIONS  ON  MOTIONS 

t 

By  Commissioner  George  E.  Sterling 

WJBK  Detroit,  Mich.,  Storer  Bestir.  Co.— On  pe- 
tition of  WJBK  extended  to  March  30  the  time 
in  which  to  file  opposition  to  "Petition  for  In- 
terim Relief,"  etc.  (Docket  8691  et  al),  filed  by 
KSTP  Inc. 
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By  Hearing  Examiner  James  D.  Cunningham 

Savannah,  Ga.,  WSAV  Inc.,  WJIV-TV  Inc.— 

lismissed  document  filed  on  Dec.  28.  1953,  by 
/JIV.  which  is  a  reply  to  proposed  findings  of 
JSAV;  and  denied  motion  of  WSAV  filed  Jan. 
5  for  leave  to  file  supplemental  brief  (Dockets 
3517-18). 

By  Hearing  Examiner  H.  Gilford  Irion 
Las  Vegas,  Nev.,  Desert  Television  Co.— Ordered 
earing  to  reconvene  on  April  30  in  re  applica- 
:on  for  ch.  13  (Docket  10895). 

By  Hearing  Examiner  Claire  W.  Hardy 
■Memphis,  Tenn.,  WREC  Bcstg.  Service,  WMPS 
nc. — Postponed  from  April  5  to  April  19  the  date 
:>r  taking  depositions  in  re  tv  ch.  3  (Dockets 
3761-62). 

By  Hearing  Examiner  Elizabeth  C.  Smith 
New  Orleans,  La.,  Loyola  University — Granted 
letition  to  amend  its  application  (Docket  8936; 
Aj.lPCT-359)  for  ch.  4,  to  delete  references  to  Rev. 
heo  A.  Ray,  S.J.,  who  died  on  Feb.  26,  1954. 

By  Hearing  Examiner  Charles  J.  Frederick 

Ordered  (1)  that  the  record  in  the  proceeding 
-e  applications  of  Beachview  Bcstg.  Corp.,  Nor- 
}lk,  Va.,  and  Portsmouth  Radio  Corp.,  Ports- 
mouth, Va.,  for  ch.  10  (Dockets  10800-01),  be  kept 
pen  until  the  Commission  has  acted  on  petitions 

es|*efore  it,  and  that  the  two  applicants  shall  file 
leir  proposed  findings  on  or  before  April  30, 
354;  (2)  on  his  own  motion,  the  Examiner  or- 
ered  stricken  "The  Opposition  to  Petition  To 

Enlarge  Issues"  filed  by  Portsmouth  on  March  22 
ecause  it  applies  to  a  moot  issue;  (3)  by  Memo- 
andum  Opinion  and  Order  granted  petition  of 

iliiortsmouth  filed  Jan.  28  with  respect  to  Item  11 
■if  the  proposed  amendment  attached  thereto, 
nd  the  application  of  Portsmouth  (Docket  10801) 
-as  amended  in  conformity  with  Item  11.  (Ae- 
on 3/30.) 

Norfolk,  Va.,  Beachview  Bcstg.  Corp.;  Ports- 
louth,  Va.,  Portsmouth  Radio  Corp. — Adopted  an 
.  rder  amending  Points  of  Reliance  in  this  pro- 
ceding  (Dockets  10800-01).  (Action  taken  3/24.) 
.  Hastings,  Neb..  The  Seaton  Pub.  Co.,  Strand 
musement  Co. — Gave  notice  of  a  Pre-Hearing 
.onference  to  be  held  April  12  in  re  applications 
5r  ch.  5  (Dockets  10965-66).   (Action  4/1.) 

'  *      By  Hearing  Examiner  William  G.  Butts 
Fort  Scott,  Kan.,  Carthage  Bcstg.   Co. — Gave 
"otice  of  further  prehearing  conference  in  re 
oplication  for  am  construction  permit  (Docket 
1)945)  to  be  held  April  13,  and  granted  petition 
E  applicant  to  continue  hearing  from  April  6 
,)  April  15. 

£  '  By  Hearing  Examiner  John  B.  Poindexter 
J  Clarksburg,  W.  Va.,  Beacom  &  Associates — 
ranted  petition  to  amend  its  tv  application  for 
i.  22  (Docket  10871;  BPCT-1708),  to  show  with- 
rawal  from  partnership  of  J.  Patrick  Beacom 
hose  interest  has  been  assumed  by  Timothy  P. 
■eacom;  to  change  location  of  antenna.  Appli- 
ation  as  amended  removed  from  hearing  docket 
id  returned  to  processing  line. 


April  2  Applications 

ACCEPTED  FOR  FILING 
Modification  of  CP 


KAMD   Camden,  Ark.,   Camden  Radio   Inc. — 

[od.  of  CP  (BP-9043)  as  mod.,  to  make  changes 
i  the  antenna  system  for  increase  in  height,  for 
^tension  of  commencement  and  completion 
ates  (BMP-6481). 

Construction  Permits 

WAOK  Atlanta,  Ga.,  J.  W.  Woodruff  tr/as  At- 
nta  Bcstg.  Co. — CP  for  installation  of  new  trans- 
utter  as  auxiliary  transmitter  at  present  loca- 
on  of  the  main  transmitter  on  1380  kc,  with 
ower  of  250  w,  for  auxiliary  purposes.  Amended 
)  change  name  to  WAOK  Bcstg.  Co.  (BP-9198). 
Charleston,  HI.,  Friendly  City  Bcstrs.,  a  part- 
ership  consisting  of  Jack  G.  Owens,  Betty  Jane 
vens  and  Betty  Jane  Owens,  Trustee — CP  for 
ew  standard  broadcast  station  on  1270  kc  with 
ower  of  1  kw,  daytime  hours  of  operation  using 
lirectional  antenna.    Amended  to  change  name 


to  Friendly  City  Bcstrs.,  a  partnership  consisting 
of  Jack  G.  Owens,  Betty  Jane  Owens  and  Betty 
Jane  Owens,  Trustee  for  Sheila  Owens,  Jacque- 
line Owens  and  Jill  Owens  (BP-9110). 

Modification  of  CP 

WHIZ  Zanesville,  Ohio,  Southeastern  Ohio 
Bcstg.  System  Inc.— Mod.  of  CP  (BP-8194)  as 
mod.,  which  authorized  change  transmitter  and 
studio  locations  and  changes  in  antenna  for  ex- 
tension of  completion  date  (BMP-6479). 

Remote  Control 

WACL  Waycross,  Ga.,  Teletronics  Inc.  (BRC- 
348);  WKGN  Knoxville,  Tenn.,  WKGN  Bcstg.  Co.' 
(BRC-345);  WDXL  Lexington,  Tenn.,  Lexington 
Bcstg.  Co.  (BRC-347);  WHAL  Shelbyville,  Tenn., 
The  Shelbyville  Bcstg.  Co.  (BRC-343);  KDUB 
Lubbock,  Tex.,  Texas  Telecasting  Inc.  (BRC-346). 

Application  for  Remote  Control  Returned 

KFST  Ft.  Stockton,  Tex.,  Ft.  Stockton  Bcstg. 
Co.,  V.  T.  Anderson,  et/al — Application  not  notar- 
ized. 

Renewal  of  License 
WLEW  Bad  Axe,  Mich.,  Port  Huron  Bcstg.  Co. 
(BR-2420);  WOKO  Albany,  N.  Y.,  Governor  Don- 
gan  Bcstg.  Corp.  (BR-2584):  WLEA  Hornell,  N.  Y., 
Hornell  Bcstg.  Corp.  (BR-2645);  WWHG  Hornell, 
N.  Y.,  The  W.  H.  Greenhow  Co.  (BR-2122);  WGAT 
New  Hartford,  N.  Y.,  Central  Bcstg.  Co.  (BR- 
1472);  WOR  New  York,  N.  Y.,  General  Teleradio 
Inc.  (BR-177);  WOKW  Sturgeon  Bay,  Wis.,  Deer 
County  Radio  Co.  (BR-2610). 

Modification  of  CP 

WWOL-FM  Buffalo,  N.  Y.,  Leon  Wyskatycki 
tr/as  Greater  Erie  Bcstg.  Co.— Mod.  of  CP  (BPH- 
1177)  as  mod.,  which  authorized  new  fm  station 
for  extension  of  completion  date  (BMPH-4903). 

WMSL-TV  Decatur,  Ala.,  The  Tennessee  Valley 
Bcstg.  Co.— Mod.  of  CP  (BPCT-1488)  as  mod., 
which  authorized  new  tv  station,  for  extension 
of  completion  date  to  7-25-54.  (BMPCT-2021). 

KOY-TV  Phoenix,  Ariz.,  KOY  Bcstg.  Co.— Mod. 
of  CP  (BPCT-1637)  as  mod.,  which  authorized 
new  tv  station,  for  extension  of  completion  date 
to  10-31-54  (BMPCT-2018). 

KOOL-TV  Phoenix,  Ariz.,  Maricopa  Bcstrs  Inc. 
—Mod.  of  CP  (BPCT-778)  as  mod.,  which  author- 
ized new  tv  station,  for  extension  of  completion 
date  to  10-31-54  (BMPCT-2017). 

KARK-TV  Little  Rock,  Ark.,  Arkansas  Radio 
and  Equipment  Co.— Mod.  of  CP  (BPCT-810)  as 
mod.,  which  authorized  new  tv  station,  for  ex- 
tension of  completion  date  to  10-20-54  (BMPCT- 
2011). 

KKTV  (TV)  Colorado  Springs,  Colo.,  Tv  Colo- 
rado Inc.— Mod.  of  CP  (BPCT-886)  as  mod.,  which 
authorized  new  tv  station,  for  extension  of  com- 
pletion date  to  10-26-54  (BMPCT-2016). 

KTVH  (TV)  Hutchinson,  Kan.,  Hutchinson  Tv 
Inc. — Mod.  of  CP  (BPCT-1244)  as  mod.,  which 
authorized  new  tv  station,  for  extension  of  com- 
pletion date  to  10-27-54  (BMPCT-2020) . 

KCRI-TV  Cedar  Rapids,  Iowa,  Cedar  Rapids 
Television— Mod.  of  CP  (BPCT-1311)  which  auth- 
orized new  tv  station,  for  extension  of  comple- 
tion date  to  10-12-54  (BMPCT-2008). 

WHO-TV  Des  Moines,  Iowa,  WHO-TV— Mod.  of 
CP  (BPCT-334),  which  authorized  new  tv  station 
for  extension  of  completion  date  to  7-1-54 
(BMPCT-2010). 

WOOD-TV  Grand  Rapids,  Mich.,  Grandwood 
Bcstg.  Co.— Mod.  of  CP  (BPCT-917)  as  mod., 
which  authorized  changes  in  existing  tv  station, 
for  extension  of  completion  date  to  6-30-54. 
(BMPCT-2024). 

WSTV-TV  Steubenville,  Ohio,  WSTV  Inc.— Mod. 
of  CP  (BPCT-1049)  as  mod.,  which  authorized 
new  tv  station,  for  extension  of  completion  date 
to  10-12-54  (BMPCT-2007). 

WGLV  (TV)  Easton,  Pa.,  Easton  Pub.  Co. — 
Mod.  of  CP  (BPCT-261)  as  mod.,  which  authorized 
new  tv  station,  for  extension  of  completion  date 
to  10-1-54  (BMPCT-2005). 

WARM-TV  Scranton,  Pa.,  Union  Bcstg.  Co. — 
Mod.  of  CP  (BPCT-1000)  as  mod.,  which  author- 
ized new  tv  station,  for  extension  of  completion 
date  to  12-15-54  (BMPCT-2015). 


CLIP     FOR     FUTURE  REFERENCE-- 


HAVING  HEADACHES  FROM 

POSTAGE  STAMP  REMITTANCES? 

We  are  always  in  the  market  for  postage  lots  of  $500  up  resulting  from  offers,  premiums,  etc. 
Nominal  discount  from  face,  varying  with  denomination,  quantity,  condition  and  packaging. 
Let  us  know  what  you  have  and  we'll  gladly  quote.  Our  stamp  redemption  plan  puts  your 
money  back  to  work!    Bank  and  broadcaster  references.    Rated  in  D  &  B. 

MINT  SHEET  BROKERAGE 


8470  BLUE  ASH  RD. 
ROSSMOYNE,  OHIO 


KALA  (TV)  San  Antonio,  Tex.,  W.  W.  Lechner, 
tr/as  Alamo  Television  Co. — Mod.  of  CP  (BPCT- 
802)  as  mod.,  which  authorized  new  tv  station, 
for  extension  of  completion  date  to  10-25-54 
(BMPCT-2014). 

KUHT  (TV)  Houston,  Tex.,  University  of  Hous- 
ton and  Houston  Independent  School  District — 
Mod.  of  CP  (BPET-9)  as  mod.,  which  authorized 
a  new  non-comm.  edu.  tv  station,  for  extension 
of  completion  date  to  7-30-54  (BMPET-31). 

APPLICATIONS  RETURNED 

Renewal  of  License 

WNNJ  Newton,  N.  J.,  Sussex  County  Bcstrs. 
(Section  II  dated  after  Section  I)  (BR-2886); 
WLFH  Little  Falls,  N.  Y.,  Rock  City  Bcstrs.  (In- 
correctly signed)  (BR-2725). 

License  for  CP 

KXLF-TV  Butte,  Mont.,  Television  Montana- 
License  for  CP  (Incomplete). 

Aprii  5  Applications 

ACCEPTED  FOR  FILING 
Renewal  of  License 
WSNJ  Bridgeton.  N.  J.,  Eastern  States  Bcstg. 
Corp.  (BR-937);  WVNJ  Newark,  N.  J.,  Newark 
Bcstg.  Corp.  (BR-2206);  WTTM  Trenton,  N.  J., 
Trent  Best.  Corp.  (BR-1179);  WAWZ  Zarephath, 
N.  J.,  Pillar  of  Fire  (BR-239);  WROW  Albany, 
N.  Y.,  Hudson  Valley  Bcstg.  Co.  (BR-1941); 
WNBF  Binghamton,  N.  Y„  Clark  Assoc.  Inc.  (BR- 
268);  WCLI  Corning,  N.  Y.,  Radio  Corning  Inc. 
(BR-2471);  WWSC  Glen  Falls.  N.  Y.,  Great 
Northern  Radio  Inc.  (BR-1384);  WGSM  Hunt- 
ington, N.  Y.,  Huntington-Montauk  Bcstg.  Co. 
(BR-2658);  WHCU  Ithaca,  N.  Y.,  Cornell  U.  (BR- 
233);  WVOS  Liberty,  N.  Y.,  Sullivan  County 
Bcstg.  Corp.  (BR-1811);  WUSJ  Lockport,  N.  Y., 
Lockport  Union-Sun  and  Journal  Inc.  (BR-2270); 

(Continued  on  page  119) 
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professional 
price 

20'3 

Iso  available 
with  plain  1/5 
second  dial,  side-slide.) 

\  Minerva,  RADIO  &  TV 

STOPWATCH 

COIL  AND  HAMMER  SPRINGS 
UNCONDITIONALLY  GUARANTEED  FOR  LIFEI 
Exclusive  Minerva  Coil  Springs  prevent  failures 
from  friction  or  wear.  Independent  Hammer 
Spring  Mechanism  insures  perfect  fly-back  to  Zero 
every  time! 

TIMES  FILM  FOOTAGE  EXACTLY!  Dial  scaled  to 
90  and  36  ft.-per-minute  register  for  35  and  16 
mm.  films.  Small  hand  records  up  to  #)  30 
minutes;  long  hand  completes  revolution  in  60 
seconds. 

ACCURACY  OF  7  —  JEWEL  NON-MAGNETIC 
MOVEMENT  CERTIFIED  BY  WESTERN  ELECTRIC 
ELECTRONIC  TIMER. 

regularly  at  work  in  CBS,  NBC  and  ABC  Network 
Studios,   as  well   as  affiliates  and  independents 
throughout  the  country. 
New  Color  Catalog  Now  Ready — Write  Todayl 

M.  DUCOMMUN  COMPANY 

SPECIALISTS  IN  TIMING  INSTRUMENTS 
580  Fifth  Avenue,  New  York  36  Plaza  7-2540 

We  are  headquarters  for 

STOP-WATCH  REPAIRS 
and  SERVICING 

All  makes — prompt  service 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.   Checks  and  money  orders  only. 
Deadline:    Undisplayed — Monday  preceding  publication  date.     Display — Tuesday 
preceding  publication  date. 

Situations  Wanted  20<J  per  word — $2.00  minimum  •  Help  Wanted  25^  per  word — 
$2.00  minimum 

All  other  classifications  30tf  per  word — $h-00  minimum  •  Display  ads  $15.00  per  inch 
No  charge  for  blind  box  number.    Send  box  replies  to 
Broadcasting  •  Telecasting,  1735  DeSales  St.  N.  W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk  packages  submitted.  $1.00  charge  for  mailing  (Forward  remittance 
separately,  please).  All  transcriptions,  photos,  etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcast- 
ing •  Telecasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


Help  Wanted— (cont'd) 


Help  Wanted 


Managerial 


Sales  manager  with  productive  record  of  training 
and  leading  men  in  competitive  markets.  Small 
or  medium-size  station  background.  Some  travel. 
Car  required.  Salary,  commission  and  traveling 
expenses.   Chicago  headquarters.   Box  922C,  B.T. 

General  manager.  Live  wire  for  well  established 
southeast,  independent,  full-time,  music  station. 
Must  be  sales  and  promotion  minded  with  a 
proven  record  of  accomplishment.  Salary  plus 
percentage.  Give  complete  details  and  photo- 
graph.   Box  968C,  B'T. 

Manager — aggressive — 1000  watt  am  daytime,  Co- 
lumbia, S.  C.  Good  opportunity  for  future.  Write 
Frank  A.  Michalak,  817  Clifton  Road,  N.E.,  At- 
lanta, Georgia. 


Salesmen 


Florida  salesman.  Experienced  man.  Excellent 
opportunity  for  hard  worker.  Give  full  details 
in  your  first  letter.  Box  676A,  B-T. 

Commercial  manager — If  you  are  energetic,  hard 
working  salesman,  married,  looking  for  advance- 
ment, this  is  an  unusual  opportunity  to  become 
commercial  manager  and  later  manager.  Box 
594C,  B-T. 

To  a  $5,000  salesman  who  can  earn  $10,000!  CBS 
radio  affiliate  in  small  market  had  vhf  coming, 
seeks  young,  aggressive,  creative  salesman  who 
feels  stalled  in  present  job.  You  will  be  rigorously 
pre-checked  and  mercilessly  pushed  toward  suc- 
cess. If  you  don't  earn  $200  a  week  in  a  few 
months,  you'll  be  asked  to  resign.  We're  loaded 
for  bear;  are  you?  Box  930C,  B-T. 

Salesman  to  service  and  sell  local  accounts.  Salary 
plus  commission.  Good  market.  ABC  station. 
KFRO,  Longview,  Texas. 

We  are  interested  in  a  good  sales  manager  who 
can  also  broadcast  basketball  and  football  games. 
Your  announcing  of  these  sports  must  be  excel- 
lent to  capture  a  Hoosier  basketball  and  football 
audience.  This  job  has  tremendous  potentiality 
for  the  right  man.  We  are  a  CBS  affiliate,  1000 
watt,  full-time  station.  If  you  are  not  a  producer 
of  sales  do  not  bother  us  with  inquiries.  If  you 
are  between  30  and  40  years  of  age,  believe  in 
mixing  in  civic  activities,  married,  although  this 
is  not  a  necessity,  of  good  character,  this  position 
will  appeal  to  you.  No  floaters  or  loafers  needed. 
Personal  interview  necessary.  Send  all  informa- 
tion, including  play-by-play  basketball  and  foot- 
ball and  photograph  to  John  Carl  Jeffrey,  Radio 
Station  WIOU.  Kokomo.  Indiana.  

Salesman  at  once.  25%  commission,  5000  watt, 
day  and  night.    WKNK,  Muskegon,  Michigan. 

Good  salesman — must  have  experience  in  radio 
sales.  Give  experience  in  letter.  WSAT,  Salis- 
bury. North  Carolina. 

Aggressive  selling  manager  for  full-time  Missis- 
sippi delta  station  with  outstanding  potential. 
New  ownership  seeking  man  with  successful 
small  or  medium  station  experience.  Send  full 
resume  and  photo  to  Box  1511,  Meridian,  Missis- 
sippi.  

Announcers 

Combo  announcers,  1st  engineers  or  salesmen. 
Immediately.  Indiana.  Box  488C.  B-T.  

Immediate  opening  for  top  combo  announcer 
with  1st  ticket.  Send  full  details  on  experience, 
background  education.  Salary  $375.00.  a  month 
Metropolitan  market,  midwest.    Box  941C,  B-T. 

Baseball  play-by-play  man  needed  for  opening 
in  southeastern  city  with  Class  A  ball.  Salary 
$100.  per  week  guaranteed.  Live  and  recreated 
games.  Only  experienced  applicants  considered. 
Tape,  photo  and  complete  information  to  Box 
ID,  B-T.  ' 

Experienced  announcer,  strong  on  news  and 
commercials.  Some  copywriting.  Opening  with 
long  established  network  affiliate.  Send  audition, 
references  and  background  to  KXRO,  Aberdeen, 
Washington. 

WCNT  Centralia,  Illinois,  has  announcing  posi- 
tion available  immediately.  No  board  work. 
Contact  Charles  Presley. 

Central  Florida  station  needs  good  announcer 
who  likes  shirt  sleeve  climate.  First  ticket. 
Send  tape.  Background,  or  call  WLBE,  Leesburg, 
Florida. 


Help  Wanted 


WVOP,  Vidilia,  Georgia,  1000  watts,  needs  expe- 
rienced announcer.  $75.00.  for  40  hours  to  start. 
Must  be  able  to  do  news  and  good  job  on  record 
shows.  Contact  H.  C.  Gilreath,  Manager,  WVOP, 
Vidilia.  Georgia.    Telephone  3029. 

Announcer,  independent,  news,  hillbilly,  popular, 
race  shows.  40  hours.  Chance  to  complete  college 
education  at  Mississippi  State  College.  Joe  Phil- 
lips, WSSO.  Starkville,  Mississippi. 

Combination  announcer  engineer  wanted  for  full- 
time  deep  south  delta  operation.  Good  pay  and 
pleasant  working  conditions.  Send  resume  to 
Box  1511,  Meridian,  Mississippi. 


Technical 


Engineer:  Married,  must  have  experience,  neces- 
sary to  take  charge  of  1000  watt  operation.  Ex- 
cellent opportunity  for  the  right  man.  Located 
in  New  York  State.    Box  885C,  B.T. 

Need  engineer-announcer  for  Arizona  Network 
kilowatt.  Resume  to  Box  951C,  B-T. 

First  class  engineer.  5000  watt  independent  day- 
time operation,  northeast  Tennessee.  All  new 
equipment.  State  qualifications  and  references. 
Box  961C,  B.T. 

Chief  engineer — ftrong  on  announcing.  Must 
take  board  shift,  40  hour  week.  Excellent  oppor- 
tunity in  California.  Send  all  details  and  photo 
first  letter  and  audition  tane.  $390.00.  to  start. 
1000  watt  station.    Box  967C,  B.T. 

Transmitter  engineer  with  first  class  license.  Must 
have  car.  Contact  Chief  Engineer,  WBCK,  Battle 
Creek,  Michigan. 

Experienced  man  to  be  chief,  combination  pre- 
ferred.   WIVK,  Knoxville,  Tennessee. 

Combo  WNNT  Warsaw,  Virginia,  $300.00.  Furnish 
tape,  references.  Opportunity  for  advancement 
to  chief  engineer. 

First  phone  also  announcer.  WSYB.  Rutland, 
Vermont. 

Chief  engineer — 1000  watt  daytime  at  Columbia, 
S.  C.  Prefer  man  who  has  lived  in  southeast. 
Wonderful  opportunity  with  new  station.  Write 
qualifications,  references  to:  Frank  A.  Michalak, 
817  Clifton  Road,  N.E.,  Atlanta,  Georgia. 

Production-Programming,  Others 

Good  local  newsman.  Progressive  news,  special 
events  minded  station.  Writing,  announcing 
ability  essential.  Besides  news  "know-how"  real 
newsman  will  have  eagerness  to  accept  challenges 
of  good  coverage.  Salary  open.  Good  working 
conditions,  opportunity.    Box  601C,  B-T. 

Opportunity  male  copywriter.  Some  announcing. 
Submit  samples.    Texas.    Box  952C,  B.T. 

Large  station,  Rocky  Mountain  area,  wants  copy- 
writer with  smpll  station  experience.  Hustle  and 
speed.  Write  fully,  salary,  samples.  Box  975C, 
B.T. 


Wanted  immediately:  Copywriter,  either  male  oi 
female.  Send  complete  details,  WCVS,  Spring- 
field, Illinois. 


Television 


Help  Wanted 


Salesmen 


I-- 

 1  5 

Well  established  midwestern  producer  of  tv  filr 
commercials  offers  a  splendid  opportunity  V 
a  man  with:  (1)  film  experience,  either  with  pro 
ducer  or  station;  (2)  creative  ideas;  (3)  sellin; 
ability.  Involves  living  in  city  of  150,000  an< 
travelling  within  limited  radius  (home  week 
ends).  Salary,  incentive  and  expenses.  In  firs 
letter,  (conf.)  give  vital  statistics  and  complet 
history,  including  present  and  previous  earnings 
Box  858C,  B'T. 


Hard  hitting  aggressive  salesman  for  midwes 
television  station.  First  15  markets.  20%  com 
mission.  No  ceiling  on  earnings.  Box  881C,  B 

Production-Programming,  Others 

Midwest  tv  station  in  major  market  desires  ex 
perienced  tv  artist.    Give  complete  details,  worl , 
sample,  salary.    Box  882C,  B.T. 

Situations  Wanted 


Managerial 


Successful,  thoroughly  experienced,  mature  man 
ager  available  because  of  tv  merger.  Top  refer 
ences,  nationally  respected.  Worth  investigating 
Box  651C,  B.T. 


Manager-chief  engineer,  15  years  experience,  25 
to  50  kilowatt,  construction  and  consultant,  al 
departments.  Would  work  for  part  interest  ii 
new  or  going  station.    Box  890C,  B.T. 


s 


D  K 

Problem  Station?  I'll  make  it  profitable  fo 
working  interest.   West  or  south.   Box  912C,  B«1 


If  you've  need  of  a  strong  sales,  programming 
well  experienced  'radio  manager  with  proud  rec 
ord,  full  details  on  this  industrious,  capable  exec 
utive  will  be  promptly  sent.  Contact  Box  986C 
B.T. 


Going  tv  soon?  Here  is  a  managerial  team  of  chie;|  | 
engineer  and  program-production  director  wit 
proven  ability.    We  will  put  you  on  the  air  an 
keep  vou  there.    Best  references.     Write  Bo 
997C,  B.T. 


Salesmen 


Will  trade  for  a  future,  one  past  including  sue 
cessful  experience  as  combo,  staff  announcer  an 
presently  employed  as  commercial  manager.  Con 
tact  John  Henry,  624  Montgomery,  Albany,  Ore 
gon.    Phone  1469. 


Announcers 


Baseball  announcer.  Seven  years  experience.  Fin 
voice,  best  of  references.  Box  341C,  B«T. 


Sports  announcer.  Due  to  unusual  situation  i 
"Major  League"  sports  market,  a  top-flight  sport 
broadcaster  is  available.  Specialist  in  basebal 
football,  basketball,  plus  creative  sports  progran 
Veteran,  27  years  old,  family  man,  8  years'  expe 
rience.  Best  reference  is  current  employer.  Writ 
Box   745C,  B.T. 


FOR 

SALE 

TV  EQUIPMENT  IN  EXCELLENT  CONDITION 

325  Foot  BLAW -KNOX  40-lb. 

Transmitter  Monitor 

Self-Supporting  Steel  Tower 

Demodulator 

5-Bay  Channel  17  Antenna 

Sweep  Generator 

350  Foot  Coax  Cable  3%" 

Oral  Carrier  Filter 

100  Watt  GE  Transmitter 

Dummy  Load  Unit 

Driver  Unit 

Spare  Transmitter  Tubes 

1  KW  Amplifier  Unit 

Misc.  Spare  Transmitter  Parts 

For  complete  details  contact  James  C.  Leake, 

111  South  Cherokee, 

Muskogee,  Oklahoma 

T 


Situations  Wanted — (Cont'd) 


'ell  grounded  in  speech  and  all  phases,  can 
•ead  news  with  a  real  impact.  Dramatic  reader 
iesirous  in  entering  radio  announcing,  have  been 

rtored  three  years.  Will  go  anywhere.  Box 
!63C,  B-T. 


Announcer,  staff:  Limited  commercial  radio,  some 
tv,  college,  reliable  veteran.  News  agriculture 
nterests.    Locate  anywhere.    Box  878C,  B.T. 


\nnouncer-engineer.  Recent  broadcasting  school 
graduate.  Specializes  in  commercial  disc  jockey 
ihow.  Third  class  ticket.  No  experience.  Box 
I84C,  B.T. 


£  Young  ambitious  negro  announcer,  first  love — 
isDJ,  newscaster.  Experience  light.  Box  902C, 
T. 


Top-notch  announcer.    Personable,  mature,  mar- 
ried.   Personal  interview  April  17-28,  New  York 
Jj^vicinity.    Box  917C,  B.T. 


Yfut  thirteen  years  of  programming,  news  and 
announcing  to  work  for  you.  Desire  change 
!for  personal  reasons.    Prefer  Detroit  area  but 

--will  consider  any  reasonable  offer.  Box  934C.  B'T. 

|  

'*Chief  announcer,  1000  w  southwestern  market. 
Knowledge  script,  DJ,  staff,  chief.  Available 
upon  acceptance,  tape  resume  available.  Con- 
tact Box  943C,  B-T. 


Announcer — first  phone.    Fully  experienced  staff 
— man  with  B.A.  degree.  Tape,  resume,  forwarded 
on  request.    Box  945C,  B-T. 

BHl  .  

Staff -sports  announcer — desires  position  with 
progressive  station.  Six  years  of  diversified  ex- 
perience. References,  tapes  available.  Box  947C, 
!b«T. 


•J... 


Baseball  man  .  .  .  available  immediately,  last 
minute  change  broadcasting  plans.  7  years 
ports,  radio-tv.  Best  references,  college  gradu- 
ate, quick  reply.    Box  949C,  B«T. 


Ambitious,  experienced  announcer-DJ,  desires 
to  further  career.  Reliable,  sober  staff  man  with 
air  selling  ability  that  guarantees  satisfaction. 
Will  travel.    Tape,  letter.   Box  950C,  B'T. 


Announcer — 3  years,  25,  college,  married,  vet. 
"Pop"  and  "hillbilly"  jockey,  news,  good  delivery, 
third  ticket,  board,  librarian.    Box  955C,  B.T. 


Top  announcer,  program  director.    Wants  north- 
ern market.    New  Yorker  employed  in  south,  7 
-  vears  experience.    Prefers  radio,  television  or 
advertising  agency.    Box  957C,  B.T. 


Announcer — experienced  in  all  phases  radio  an- 
nouncing, newscasting,  editing.  Have  tv  back- 
ground. Desirous  of  locating  with  growing  tv-am 
operation.    Box  958C,  B&T. 


^Experienced  announcing-sales.  References.  Mar- 
!  ried.  Reliable.  Upper  midwest  preferred.  Box 
i  963C,  B.T. 


"rt  Announcer.  Ambitious.  Reliable.  Excellent  ref- 
erences. Progressive  station  anywhere.  Box 
964C,  B.T. 


"Newscaster.  Pleasantly  authoritative  delivery. 
^Sincere  commercials.  College  graduate,  single, 
s30.  Prefer  midwest  or  eastern  location.  Box 
965C,  B.T. 

j|  Experienced  announcer.  Good  references.  Single. 
■"TDraft  exempt.    Network  affiliate.    Box  966C,  B.T. 


si 


Staff  announcer.  Limited  experience.  Can  write. 
Some  experience  in  television  production.  Box 
9-39C,  B.T. 


Radio-television  news  director.  Outstanding 
local  coverage  record.  Reporter-announcer.  Box 
973C,  B.T. 


Combo  man,  negro,  first  phone;  strong  on  news, 
commercials  and  latin  disc  jockey.  Six  months 
experience  in  Armed  Forces  Radio  Service.  Pro- 
jectionist, amateur  photographer  and  actor — good 
for  television.    Box  977C,  B.T. 


Announcer — 6  years  experience  all  phases  includ- 
ing music,  news,  sports  play-by-play.  Hold  1/c 
license.    Box  978C,  B.T. 


Announcer.  College  education.  Five  years  staff 
work  including  Denver  television.  Experience 
copywriter.  Favor  news.  Want  announcing  op- 
portunity with  good  operation  preferably  radio 
and  television.  29  years  old.  Navy  vet.  Write 
Box  987C,  B.T. 


Situations  Wanted — (Cont'd) 


Combination  radio-tv  announcer-director.  Expe- 
rience one  of  the  largest  cities.  Desires  perma- 
nent location  with  am  station  that  has,  or  will 
have  tv,  in  smaller  progressive  city.  B.  S.  jour- 
nalism. Southwest  or  Florida  preferred.  Good 
references.    Box  988C,  B.T. 

Personality  DJ.  3  years  radio  with  theatre  and 
music  background.  Write  own  material.  Prefer 
midwest.    Box  989C,  B-T. 

Ambitious  young  negro  personality.  Announcer, 
newscaster,  DJ,  board  operator.  Good  ad-libber. 
Strong  commercials.  Travel,  opportunity.  Excel- 
lent references,  tape.    Box  993C,  B.T. 

Announcer-news  director.  Experienced  in  all 
phases.  Young,  draft  exempt.  College.  Box 
996C,  B.T. 

Long  on  ambition — short  on  experience.  DJ, 
sports  and  general  staff.  Available  immediately. 
Box  999C,  B-T. 

Negro  DJ.  Tape,  references,  experience.  Jim 
Byrd,  107  Princeton,  Hempstead,  New  York. 

Some  experience  as  staff  announcer,  desires  posi- 
tion, two  announcing  schools  training.  H.  Durn- 
ham,  Detroit  Hotel,  Miami,  Florida. 

Attention:  Available  immediately,  sports,  pro- 
gram director — sales.  6  years  experience.  All 
offers  considered.  Contact  Bob  French,  9640  Ave. 
L,  Chicago  17,  Illinois.    Phone  Essex  5-7730. 

Announcer-DJ-control  board,  smooth  news,  com- 
mercials, friendly  voice,  some  experience,  mar- 
ried, veteran.  Art  Lorring,  2105  Daly,  Bronx  60, 
N.  Y.   Fordham  7-2492. 


Announcer,  disc  jockey,  newscaster,  sportscaster, 
commercial  announcer.  Smooth,  friendly  deliv- 
ery. Control  board,  some  experience,  radio 
acting,  3rd  ticket,  married,  responsible,  tape. 
Ted  Nichols,  1938  East  1st  Street,  Brooklyn  23, 
N.  Y.  Nightingale  5-6132. 

Attention:  Stations  eastern  seaboard  area.  Staff 
announcer,  experience  midwest  top  station,  music, 
news,  sports.  Baritone  voice.  Married,  27.  Tape, 
request.  Bob  Sanford,  c/o  Niemy,  37-56  87th 
Street,  Jackson  Height,  N.  Y. 

Experienced  sports  announcer  and  ex-coach  wants 
sports  job.  Prefer  warm  climate,  will  consider 
any  location.  Ed  Sellers,  119  S.  Griffin,  Danville, 
Illinois. 

Staff  announcer,  newscaster  specialty,  control 
board.  Travel,  tape,  light  experience.  .  Bill  Shea. 
27  Coddington  Ave.,  S.  I.  #6,  New  York.  Dongan 
Hills  6-1892  W.  Call  collect. 

Announcer,  newscaster.  DJ,  sports,  control  board. 
Some  experience.  Seeking  staff  position.  Mar- 
ried, veteran.  Tape.  David  Winters,  1170  East 
229th  Drive  South,  Bronx  66,  New  York.  Tulip 
2-0716. 

Announcers-writers,  thoroughly  trained  all  phases 
by  top  professionals.  Midwestern  Broadcasting 
School,  228  S.  Wabash  Ave.,  Chicago  4,  111. 
Wabash  2-0712. 

Announcers-writers — staff  duties — board  operation 
—third  ticket.  Pathfinder  School  of  Radio,  737 
11th  Street,  N.W.,  Washington,  D.  C.  Metropolitan 
8-5255. 

Technical 


Engineer,  first  phone.  Experienced  all  phases 
broadcast.    Prefer  southwest.    Box  869C,  B«T. 

Technician — 1st  class  license,  six  years  experi- 
ence   console,    transmitter,    recording  remotes. 


Box  897C,  B.T. 


CIRE  graduate,  first  phone,  service  experience, 
no  experience  at  station.  Married,  veteran,  have 
car.  Ambitious,  willing  to  learn.  Prefer  mid- 
west.  Box  933C,  B-T. 

First  phone,  limited  engineering  experience. 
Available  immediately.    Box  937C,  B-T. 

Engineer,  first  phone,  5V2  years  experience  Sin- 
gle. Car.  Prefer  east.  Available  immediately. 
Box  938C,  B«T. 

Small  net.  station  control  room,  tapes,  remotes, 
almost  4  years.  Presently  chief.  Prefer  control 
room,  television  future.  New  York,  New  Jersey, 
Connecticut.   Box  944C,  B«T. 

Experienced  am  chief  to  5  kw  directional,  some 
tv.  Desires  chief  or  staff  large  station.  Box 
946C,  B«T. 

First  phone;  RCA  graduate.  Training  in  all 
phases  of  broadcasting  engineering  for  IV2  years. 
Location  anywhere.  Good  announcing  voice. 
Very  potential  combo  man.  Box  991C,  B.T. 

(Continued  on  next  page) 


.  .  .  you  have  radio  and 
tv  station  promotion  and 
merchandising  savvy  .  .  . 
if  you  know  how  to  set  up 
on-the-air,  direct  mail, 
newspaper,  billboard, 
magazine,  taxi  and  point- 
of-sale  promotion  .  .  . 
if  you  can  do  layouts, 
artwork,  displays,  sales 
brochures  ...  if  you  have 
reached  the  top  in  your 
present  job  and  want  to 
step  up  the  ladder  to  head 
the  promotion  department 
of  a  leading  regional  CBS 
radio  and  tv  station  in 
the  middle  Atlantic  states 
with  a  good  salary  ...  if 
you  are  this  man,  we  ought 
to  meet  each  other.  Send 
us  your  presentations  today. 


BOX  954C,  B*T 


Situations  Wanted — (cont'd) 


Situations  Wanted — (cont'd) 


Wanted  to  Buy 


First  phone.  Available  immediately.  Want  to 
locate  in  Florida  station.    Box  998C,  B.T. 


Tapak  walkie-tape-recorders,  famous  stars  of 
radio,  tv,  experienced  all  sorts  of  remote  situa- 
tions. No  salary,  will  travel.  Try  before  buy. 
Broadcast  Equipment  Corp.,  135-01  Liberty  Ave., 
Richmond  Hill  19,  N.  Y. 


Production-Programming,  Others 


Employed  male  continuity  director-announcer 
wishes  position  in  radio-tv.  Midwest.  Versatile 
voice.  Good  copy.  Available  immediately.  Box 
931C,  B«T. 


Radio  program  director  or  television  production 
director.  Twelve  years  experience  all  phases, 
including  network  show.  College.  Presently  em- 
ployed major  market.    Box  935C,  B-T. 


Girl  Friday.  Copy.  Traffic.  Mike  work.  Mid- 
west preferred.    Box  962C,  B.T. 


Program  director  completely  experienced  all 
phases  of  station  operation  desires  metropolitan 
radio  station  directors  job  and/or  management. 
Best  references.    Write  Box  971C.  B.T. 


Young  man  26,  seeking  career  with  tv  and/or 
radio  to  grow  with  station,  creative  end.  Best 
business,  scholastic,  character  references.  Box 
992C,  B.T. 


Director-tv.  Experienced  in  am,  remotes,  dra- 
matics, news,  music,  interviews,  panels.  Tv 
technical  experience  WABD-TV  New  York.  Box 
994C,  B.T. 


Program  director  for  small  station.  3  years  N.  Y. 
experience  in  am  and  tv  network.  Box  995C,  B.T. 


Make  thirteen  years  experience  prove  lucky  for 
your  station.  Now  employed.  Will  consider  any 
offer  in  programming,  news  or  announcing.  Prefer 
two  hundred  mile  radius  of  Detroit.  Either  large 
or  small  station  or  market.  Write  17137  Dean 
Avenue,  Detroit  12.  Michigan. 


Television 


Situations  Wanted 


Managerial 


Tv  merger — am  sale  makes  available  top  refer- 
ence, economy  minded,  nationally  respected  man- 
ager. Will  welcome  opportunity  to  discuss  your 
present  or  future  needs  and  my  qualifications. 
Not  above  accepting  lesser  capacity  with  good 
associates.  Twenty  years  successful  broadcasting 
background.    Box  652C,  B«T. 


Tv  manager  or  sales  manager  available  30-90  days. 
Veteran  broadcaster  in  late  thirties.  Put  vhf 
station  on  air  last  year.  Prefer  medium  size  city. 
Will  stand  careful  investigation.    Box  959C,  B.T. 


Salesmen 


Salesman-sportscaster  .  .  .  tv-radio.  Best  refer- 
ences. Presently  employed,  ready  for  larger 
market.  College  graduate,  married,  immediate 
reply.    Box  948C,  B'T. 


Aggressive,  producing  salesman  now  selling  radio 
and  tv.  Seven  years  announcing,  production  and 
sales.  Degree  in  advertising  and  merchandising. 
Top  drawer  employee.  Commercial  managership 
possibilities.  600  dollar  monthly  minimum.  Box 
960C,  B.T. 


Announcers 


Versatile  on-camera  tv  announcer — experience  1 
year  tv,  4  years  radio.  Single — veteran — can  com- 
bine radio  &  tv — minimum  $75.00.  Box  940C.  B«T. 


Combination  man,  29,  single,  10  months  experi- 
ence, prefer  midwest.  Staunton,  Illinois.  Tele- 
phone 328W. 


Production-Programming,  Others 


Tv  director — seven  years  varied  experience  in 
radio  and  television.  Currently  employed,  seek- 
ing larger  operation  or  new  station  where  ad- 
vancement is  possible.  Prefer  midwest  or  east. 
Box  956C,  B.T. 


Radio  veteran — tv  experienced.  Directing — an- 
nouncing-writing,  floor  managing.  College  grad- 
uate-family man.  Aggressive.  Searching  for 
progressive  tv  station,  medium  sized  town.  Box 
970C,  B.T. 


Program  director.  14  years  experience  all  phases 
of  radio-tv  programming,  client  contact,  manag- 
ing department  for  two  4A  New  York  agencies. 
32  years  old,  married,  seeks  real  challenge.  Will 
relocate  anywhere  for  the  right  opportunity. 
Box  980C,  B.T. 


Announcer-emcee-director.  2Y2  years  theatre.  3 
years  radio-tv  experience.  Desires  to  work  with 
new  tv  station.    Box  990C,  B.T. 


For  Sale 


Stations 


One  station  market,  lkw  daytime  independent. 
Gross  $50,000.  Owners  willing  sacrifice.  Box 
880C,  B.T. 


250  watt  full-time,  Mutual  affiliate,  now  making 
money.  Good  opportunity  for  owner-manager. 
Box  899C. 


Want  to  meet  principals  interested  in  starting 
new  station  with  existing  facilities  soon  to  be 
vacated  in  large  eastern  market.    Box  974C,  B.T. 


Ask  for  our  free  list  of  good  radio  buys.  Jack  L. 
Stoll  &  Associates,  4958  Melrose  Ave.,  Los  An- 
geles 29,  California. 


Radio  and  television  stations  bought  and  sold. 
Theatre  Exchange,  Licensed  Brokers,  Portland 
22,  Oregon. 


Equipment,  etc. 


Used  5  bay  RCA  superturnstile  TF5A  antenna 
channel  5  but  tunable  to  4  or  6.    Box  901C,  B.T. 


1-G.R.  475C  frequency  monitor.  1-G.R.  681B 
deviation  meter  used  on  1450  kc.  Good  condition. 
Best  offer.   Box  953C,  B«T. 


Two  RCA  73B  disc  recorders  with  microscopes, 
high  fidelity  recording  heads,  work  lights.  Ex- 
cellent condition.  $500  each.  Crating  and  ship- 
ping extra.  Tom  Sheffrey,  Back  to  the  Bible 
Studios,  Lincoln,  Nebraska. 


New,  used  tape  recorders.  Trade-in  excepted. 
Commercial  Electronic  Service,  2609  Olive  Street, 
St.  Louis,  Missouri. 


It's  smart  to  be  shifty.  Why  lug  a  maggie  to  a 
remote  when  you  can  wear  a  Tapak  newscaster, 
the  walkie  tape  "studio."  No  charging,  no  lines, 
just  you.  Try  before  buy.  Broadcast  Equipment 
Corp.,  135-01  Liberty  Ave.,  Richmond  Hill  19, 
N.  Y. 


3  year  old  galvanized  Lehigh  475'  self  supporting 
40#  tower  now  disassembled,  ready  for  immediate 
shipment,  will  support  six-bay  superturnstile  tv 
antenna,  will  sell  as  is  or  erected,  also  have  550' 
of  6V8"  coaxial  feedline  and  one  RCA  heavy  duty 
type  BF-14D  pylon.  Tower  Contracting  Com- 
pany, Box  2873.  Greenville,  Mississippi. 


Wanted  to  Buy 


Stations 


All  or  part  of  1000-watter  or  under  in  Tucson  or 
Phoenix,  Arizona,  area.    Box  747C,  B.T. 


250-1000  w.  Northern  or  central  Florida.  Replies 
confidential.  Indicate  size  of  market  and  cover- 
age.   Box  932C,  B.T. 


250-1000  w  in  Wisconsin,  Minnesota  or  western 
states.  Negotiate  immediately  at  your  station. 
Data  sent  held  confidential  and  returnable. 
Box  942C,  B»T. 


We  want  to  invest  money,  talent,  ambition, 
know-how!  Two  successful  young  men  now  in 
top  production  center  with  combined  33  years  ex- 
perience want  opportunity  to  develop  full  poten- 
tial of  good  station — radio-tv  or  both.  Interested 
Pacific  Coast  or  southwest.    Box  976C,  B.T. 


Equipment,  etc. 


Want  field  strength  meter,  RCA  model  WX-2C. 
Box  602C,  B-T. 


1  to  3  kw  fm  transmitter  with  frequency  moni- 
tor, four  doughnuts.   Box  861C,  B-T. 


1000  watt  am  transmitter,  console,  turntables, 
microphones  and  200'  guyed  tower.  Send  descrip- 
tion and  price  to  Box  939C,  B-T. 


Video  switcher  with  at  least  8  inputs,  small  audio 
console,  studio  type  sync  generator.  Box  981C, 
B.T. 


2 — 250  foot  antennas.  2 — 5kw-am  transmitters. 
1 — kw-am  transmitter.  2— consoles.  4— turn- 
tables and  associated  equipment.  2 — remote 
equipment.  Please  send  price,  make  and  model 
with  complete  information  as  to  condition.  Ad- 
dress reply  to:  Charlie  Dowdy,  WMGR,  Bain- 
bridge,  Ga. 


Used  camera  chain  wanted  for  instructional  pur- 
poses. Northwest  Broadcasting  School,  527  S.W. 
12th,  Portland,  Oregon. 


Instruction 


FCC  operator  license  quickly.  Individualized 
instruction  by  correspondence  or  in  residence. 
Beginners  get  first  phone  in  8  weeks.  Guaran- 
teed results.  Free  brochure.  Write  Don  Gran- 
tham, 6064  Hollywood  Blvd.,  Hollywood,  Cali- 
fornia. 


Help  Wanted 


OPPORTUNITY 

North  Carolina  radio  and  television  sta- 
tions offer  excellent  opportunities  for  qual- 
ified personnel.  One  contact  covers  more 
than  100  stations.  Apply  to  J.  T.  Snowden 
Jr.,  Secretary,  North  Carolina  Association 
of  Broadcasters,  Post  Office  Drawer  1112, 
Tarboro,  North  Carolina.  Don't  Send 
Audition  Material. 


Managerial 


GENERAL  MANAGER 
WANTED 

|  ...  for  AM-TV  station  in  mid-Eastern  | 

i  seaboard  market.    Bonus  and  stock  inter-  g 

|  est  plan  available.    Only  one  with  good  9 

|  management  experience  need  apply. 

1  Box  983C,  B.T  I 

w  ________     _____  ■  M 
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Announcer 


uuuuuuuuuuuouuuuuuuuuuuuuuuuuo 

§  RADIO  ACTOR— DJ  | 

8      HUMOROUS  AD-LIB  | 

§  Ohio,  Single.  Box  982C,  B«T  § 
u  O 

uooqoooooooqoqoqoooqoooqooqooo 


Situations  Wanted 


BUILDING  A  STATION? 

j     Here's  a  chance  to  keep  costs  down  and 

s  efficiency  up.  This  broadcast  engineer 
with  a  500  watt  AM  transmitter  and  lots 
of    experience    will    install    and  operate 

s     same  for  part  interest!     Let's  get  to- 

i     gether!  .  .  .  Box  979C,  B»T. 


COMPLETE  EXPERIENCED 
TV  STAFF  AVAILABLE 

1  Sales  Manager,  1  Program  Mana- 
ger, 

1  Production  Manager,  1  Promotion 

Manager, 
1  Director,  2  Announcers,  1  Artist, 
1  Traffic  Manager 

Staff  has  worked  together  in  major  metro- 
politan market  for  6  months.  Each  has 
know-how,  experience,  ambition  to  get 
your  station  going  at  once  with  minimum 
of  trouble.  For  details  write 
Box  936C,  B»T. 


Technical 


FOR  THE  RECORD 


(Continued  from  page  115) 

IVMGM  New  York,  N.  Y.,  Marcus  Loew  Booking 
kgency  (BR-249);  WWBL  New  York,  N.  Y..  Long 
island  Bcstg.  Corp.  (BR-271);  WCHN  Norwich, 
f.  Y.,  Radio  Norwich  Inc.  (BR-2781);  WSLB 
)gdensburg,  N.  Y.,  St.  Lawrence  Bcstg.  Corp. 
BR-1056):  WEOK  Poughkeepsie,  N.  Y.,  Mid- 
ludson  Bcstrs.  Inc.  (BR-2361);  WVET  Rochester, 
a.  Y.,  Veterans  Bcstg.  Co.  (BR-2051);  WSNY 
tchenectady.  N.  Y.,  Western  Gateway  Bcstg. 
Corp.  (BR-1181);  WSYR  Syracuse.  N.  Y.,  Central 
Jew  York  Bcstg.  Corp.  (BR-265);  WTRY  Troy, 
J.  Y.,  Troy  Bcstg.  Co.  (BR-1055);  WRUN  Utica, 
Y.,  Rome  Sentinel  Co.  (BR-2307);  WDLA 
^"alton,  N.  Y.,  Delaware  County  Bcstg.  Corp. 
BR-2695):  WWNY  Watertown,  N.  Y.,  The  Brock - 
Vay  Co.  (BR-1111). 

Application  Returned 

KISD  Sioux  Falls,  S.  D.,  KISD  Inc.— Voluntary 
icquisition  of  control  of  licensee  corporation  by 
Terl  K.   Thomson  through  purchase   of  stock 


Television 


Managerial 


Good  Management  Pays  Dividends! 

I  am  an  experienced  television  station  manager  and 
a  veteran  radio  station  manager,  a  family-man,  42 
years  old,  with  an  outstanding  record  of  sound  busi- 
ness administration  and  profitable  commercial  opera- 
tions. Available  May  1st.  Personal  interviews  wel- 
come.    Write    Box   972C,  B«T. 


Production-Program m ing,  Others 


DIRECTOR  FOR  DISTAFF   SIDE  OF 
TV  STATION 
Experienced  since  1945  as  women's  pro- 
gram    director,     script     writer,  female 
emcee,   delivered  commercials,  film,  live, 
voice  -  over,     transcriptions,  demonstra- 
tions, traffic,  continuity.    Please  write 
Box  985C,  B*T. 


For  Sale 


Equipment  Etc. 


TOWERS 

RADIO— TELEVISION 

Antennas — Coaxial  Cable 

Tower  Sales  &  Erecting  Co. 

6100  N.  E.  Columbia  Blvd., 
Portland  11,  Oregon 


FOR  SALE 

Type  737  Andrews  %  copper  coax 
on  original  reels,  pressurized,  never 
touched — at  75  cents/foot,  F.O.B. 
Continuous  lengths  with  endseals. 
1-330'  each,  2-488'  each,  2-847' 
each.  Also  new,  2  rolls  3  conduc- 
tor, lead  covered  cable  #10  wire, 
1000  feet,  each  40  cents/foot.  This 
will  take  care  of  complete  power 
and  feed  line  installation  on  direc- 
tional array  up  to  5KW. 

Box  984C,  B*T 


Miscellaneous 


THE  BEST  IN  COMPLETE 

ERECTION  OF  TOWERS 

ANTENNA  LIGHTS  CO-AX  CABLE 

WHITE       CALL  WIRE 

J.  M.  HAMILTON  &  COMPANY 

PAINTING       ERECTION  MAINTENANCE 

YEARS  OF  EXPERIENCE 
Box  2432,  Tel.-  4-2115,  Gcntonia,  N.  C. 


from  H.  R.  Alton,  H.  L.  Dibble  and  F.  C.  Walkup. 
(Not  signed  by  transferrors.) 

Modification  of  CP 

KWWL-TV  Waterloo.  Iowa,  Black  Hawk  Bcstg. 
Co.— Mod.  of  CP  (BPCT-815)  which  authorized 
new  tv  station  for  extension  of  completion  date 
to  11-3-54  (BMPCT-2025). 

WXEL  (TV)  Cleveland,  Ohio,  Empire  Coil  Co.— 
Mod.  of  CP  (BPCT-819)  as  mod.,  which  author- 
ized changes  in  facilities  of  existing  tv  stations 
for  extension  of  completion  date  to  10-31-54 
(BMPCT-2027). 

KPAR-TV  Sweetwater,  Tex.,  Texas  Telecast- 
ing Inc.— Mod.  of  CP  (BPCT-1736)  which  author- 
ized new  tv  station  for  extension  of  completion 
date  to   10-26-54  (BMPCT-2026). 

License  for  CP 
WCSH-TV  Portland,  Me.,  Congress  Square 
Hotel  Co. — License  to  cover  CP  (BPCT-518) 
which  authorized  new  tv  station  and  to  designate 
studio  location  as  579  Congress  St.,  Portland,  Me. 
(BLCT-190). 

WRGB  (TV)  Schenectady,  N.  Y.,  General 
Electric  Co.— License  to  cover  CP  (BPCT-1047) 
as  mod.  which  authorized  changes  in  existing 
tv  station  (BLCT-191). 

April  6  Decisions 

ACTIONS    ON  MOTIONS 
By  Hearing  Examiner  H.  Gifford  Irion 

By  memorandum  opinion  and  order  continued 
indefinitely  the  hearing  scheduled  for  April  7  in 
re  applications  of  WSOC.  et  al.  for  ch.  9  in  Char- 
lotte, N.  C.  (Docket  8837  et  al). 

By  Hearing  Examiner  Herbert  Sharfman 

Scheduled  Oral  Argument  for  April  9  on  the 
"Evansville  Issue"  petitions  in  re  applications 
of  WKAT  Inc.,  et  al.  for  ch.  10  in  Miami,  Fla. 
(Docket  9321  et  al). 

By  Hearing  Examiner  Charles  J.  Frederick 

Vacated  order  of  March  24,  in  re  applications  of 
WSAU  and  Wisconsin  Valley  Tv  Corp.,  for  ch.  7 
in  Wausau,  Wis.  (Docket  10907-08),  and  sched- 
uled further  hearing  in  this  matter  for  April  5. 

By  Hearing  Examiner  Isadore  A.  Honig 

Continued  further  hearing  conference  in  re 
applications  of  Appalachian  Bcstg.  Corp.  and 
Tri-Cities  Tv  Corp.,  for  ch.  5  in  Bristol,  Tenn.- 
Va.  from  April  7  to  April  21;  further  ordered, 
in  accordance  with  agreement  made  between 
counsel  for  the  parties,  that  the  Points  of  Re- 
liance be  exchanged  on  April  7.  (Dockets  10879- 
80.) 

By  Hearing  Examiner  William  G.  Butts 
Booth  Radio  and  Tv  Stations  Inc.,  Woodward 
Bcstg.  Co.,  Detroit,  Mich. — Granted  petition  of 
Booth  Radio  regarding  dates  governing  course  of 
hearing,  and  ordered  that  each  applicant  shall 
submit  a  copy  of  its  direct  case  to  the  other 
applicant  and  to  the  Commission's  counsel  and 
to  the  examiner  on  June  7  instead  of  May  24. 
and  that  each  direct  case  shall  be  introduced 
by  the  applicants  in  evidence  at  a  further  hear- 
ing to  be  held  June  10  instead  of  May  27  (Dockets 
10660-61)  re  ch.  50. 

By  Hearing  Examiner  Harold  L.  Schilz 

Ordered  a  further  conference  between  the 
examiner  and  counsel  for  the  parties — Radio  As- 
sociates Inc.,  and  WLOX,  applicants  for  ch.  13 
at  Biloxi,  Miss.  (Dockets  10844-45),  including 
counsel  for  the  Chief  of  the  Broadcast  Bureau, 
on  April  7,  1954. 

By  Hearing  Examiner  Herbert  Sharfman 

Continued  from  April  2  to  April  7  the  hearing 
conference  in  re  applications  of  Wisconsin  Bcstg. 
System  Inc.,  et  al.  for  eh.  12  in  Milwaukee,  Wis. 
(Dockets  8954  et  al). 


By  Hearing  Examiner  Fanney  N.  Litvin 

Issued  a  memorandum  opinion  on  rulings  in 
re  applications  of  The  Travelers  Bcstg.  Service 
Corp.  and  Hartford  Telecasting  Co.  for  ch  3  in 
Hartford,  Conn.  (Dockets  8621,  10699.) 

BROADCAST  ACTIONS 
Actions  of  April  2 
Granted  License 
KLIK  Jefferson  City,  Mo.,  Empire  Bcstg.  Co. — 
Granted  license  for  am  broadcast  station;  950  kc, 
5  kw,  daytime;  condition  (BL-5236). 

KNDC  Hettinger,  N.  Dak.,  Hettinger  Bcstg.  Co. 
— Granted  license  for  am  broadcast  station;  1490 
kc,  250  w,  unlimited  (BL-5235). 

Modification  of  CP 

KDBC  Mansfield.  La.,  DeSoto  Bcstg.  Corp.— 
Granted  Mod.  of  CP  for  approval  of  antenna, 
transmitter  and  studio  location  and  change  type 
of  transmitter;  condition  (BMP-6451). 

KMRC  Morgan  City,  La.,  Tri  City  Bcstg.  Inc.— 
Granted  Mod.  of  CP  for  approval  of  antenna, 
transmitter  and  studio  location  and  change  type 
of  transmitter  (BMP-6406). 

WALA-TV  Mobile,  Ala.,  Pape  Tv  Co.— Granted 
Mod.  of  CP  for  extension  of  completion  date  to 
10-4-54  (BMPCT-2030). 

Actions  of  April  1 
Granted  License 
WXHR    Cambridge.    Mass.,    Middlesex  Bcstg. 
Corp.— Granted   license   for  fm   broadcast  sta- 
tion; ch.  245  (96.9  mc),  6.9  kw,  unlimited  (BLH- 
955) . 

WMMW-FM  Meriden.  Conn.,  The  Silver  City 
Crystal  Co. — Granted  license  for  auxiliary  trans- 
mitter; ch.  239  (95.7  mc),  7  kw,  unlimited  (BLH- 
952) . 

Granted  CP 
WHPR  Highland  Park,  Mich.,  School  District 
of  the  City  of  Highland  Park,  Mich.— Granted 
CP  to  replace  CP  (BPED-231)  which  authorized 
a  new  noncommercial  educational  station  which 
expired  3-24-54;  completion  date  6-1-54  (BPED- 
250). 

Modification  of  CP 

The  following  were  granted  Mod.  of  CP's  for 
extension  of  completion  dates  as  shown: 

KCBH  Los  Angeles,  Calif.,  to  6-30-54;  WWOL- 
FM  Buffalo,  N.  Y„  to  5-1-54;  WGOV-TV  Val- 
dosta,  Ga.,  to  8-1-54;  KKTV  Colorado  Springs, 
Colo.,  to  10-26-54;  WMSL-TV  Decatur,  Ala.,  to 
10-25-54;  KULA-TV  Honolulu,  T.  H.,  to  11-1-54; 
KTVH  Hutchinson,  Kan.,  to  10-27-54;  KOY-TV 
Phoenix,  Ariz.,  to  10-27-54:  KALA  San  Antonio 
Tex.,  to  10-25-54;  KOOL-TV  Phoenix,  Ariz.,  to 
10-27-54;  WOOD-TV  Grand  Rapids,  Mich.,  to 
9-30-54. 

Actions  of  March  31 
Granted  License 

KTIB    Thibodaux,    La.,    Delta    Bcstrs.  Inc.— 

Granted  license  for  am  broadcast  station;  630 
kc,  500  w,  daytime  (BL-5204). 

KVLB  Cleveland,  Tex.,  Harvard  C.  Bailes — 
Granted  license  for  am  broadcast  station;  1410 
kc,  500  w,  unlimited,  directional  antenna-2  (BL- 
5221). 

KIMA  Yakima,  Wash.,  Cascade  Bcstg.  Co.— 
Granted  license  covering  increase  in  power, 
installation  of  new  transmitter  and  directional 
antenna  for  night  use  and  make  changes  in  the 
antenna  system  1460  kc,  5  kw,  unlimited,  direc- 
tional antenna-night  (BL-5222). 

Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  by  remote  control: 

WKGN  Knoxville  Tenn.;  WDXL  Jackson, 
Tenn.;  WHAL  Shelby ville,  Tenn.;  WACL  Way- 
cross,  Ga. 


Southern  Network 
$150*000.00 

Good  record  of  increasing  earn- 
ings. Excellent  market  enjoying 
high  income  and  retail  sales. 
Financing  available. 


Eastern  Network 
$100,000.00 

Must  be  sold  due  to  television 
merger.  Top  market  with  well  di- 
versified industry.  Good  earnings 
with  room  for  substantial  increase. 
Financing  available. 


Appraisals    •  Negotiations 

BLACKBURN  -  HAMILTON  COMPANY 


Financing 


WASHINGTON,  D.  C. 
James  W.  Blackburn 
William  T.  Stubblefield 
Washington  Bldg. 
Sterling  3-4341-2 


RADIO-TV-NEWSPAPER  BROKERS 
CHICAGO 
Ray  V.  Hamilton 

Tribune  Tower 
Delaware  7-2755-6 


SAN  FRANCISCO 
Lester  M.  Smith 
235  Montgomery  St. 
Exbrook  2-5672 


Broadcasting 


Telecasting 


April  12,  1954 
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WHHI  Madison,  Wis.,  State  of  Wisconsin,  State 
Radio  Council — Granted  license  covering  change 
in  noncommercial  educational  fm  station;  ch. 
217  (91.3  mc),  50  kw,  unlimited  (BLED-147). 

KDKA-FM  Pittsburgh,  Pa.,  Westinghouse 
Bcstg.  Co. — Granted  license  covering  change  in 
fm  station:  ch.  225  (92.9  mc),  12.5  kw,  unlimited 
(BLH-956). 


WSOK-FM  Nashville,  Tenn 

Co. — Granted  license  for  fm 
ch.  290  (105.9  mc),  3.1  kw,  un 
WSNY  Schenectady,  N.  Y„ 
Bcstg.  Corp.— Granted  CP  to 
mitter  as  auxiliary  transmitte 
tion  of  the  main  transmitter, 
(BP-9216). 

Modification  of 


.  Nashville  Bcstg. 

broadcast  station; 
limited  (BLH-932). 
Western  Gateway 
install  new  trans- 
r,  at  present  loca- 
on  1240  kc,  250  w. 

CP 


WPFD  Darlington,  S.  C,  Darlington  Bcstg.  Co. 

— Granted  Mod.  of  CP  for  approval  of  antenna, 
transmitter  and  studio  location  and  change  type 
of  transmitter;   condition  (BMP-6459). 

WBEU  Beaufort,  S.  C.  Beaufort  Bcstg.  Co. — 
Granted  Mod.  of  CP  for  approval  of  antenna, 
transmitter  and  studio  location;  condition  (BMP- 
6390). 

WMCT  Memphis,  Tenn.,  Memphis  Pub.  Co. — 

Granted  Mod.  of  CP  to  change  type  of  trans- 
mitter of  tv  station  (BMPCT-1990) ;  completion 
date  10-13-54. 

WDKN  Dickson,  Tenn.,  Joe  M.  Macke — Granted 
Mod.  of  CP  for  approval  of  antenna,  transmitter 
and  studio  location  and  change  type  of  trans- 
mitter; condition  (BMP-6465). 

WOIC  Columbia,  S.  C,  Frank  A.  Michalak- 
Granted  Mod.  of  CP  for  approval  of  antenna, 
transmitter  and  main  studio  location;  condition 
(BMP-6475). 

The  following  were  granted  Mod.  of  CP's  for 
extension  of  completion  dates  as  shown: 

WSTV-TV  Steubenville,  Ohio,  to  10-12-54; 
WARM-TV  Scranton,  Pa.,  to  10-25-54;  KUHT 
(TV)  Houston,  Tex.,  to  10-30-54;  WGLV  (TV) 
Easton,  Pa.,  to  10-1-54;  KARK-TV  Little  Rock, 
Ark.  to  10-20-54;  KCRI-TV  Cedar  Rapids,  Iowa, 
to  10-12-54;  WWPA  Williamsport,  Pa.,  to  10-5-54, 
conditions. 

Actions  of  March  30 
Modification  of  CP 
WJBK-TV  Detroit,  Mich.,  Storer  Bcstg.  Co. — 
Granted  Mod.  of  CP  to  install  an  alternate  driver 
to   transmitter   (BMPCT-1987) ;    completion  date 

9-  2-54. 

The  following  were  granted  Mod.  of  CPs  for 
extension  of  completion  dates  as  shown: 

WJMR-TV  New  Orleans,  La.,  to  10-1-54; 
WHUM-TV  Reading,  Pa.,  to  8-1-54. 

Actions  of  March  29 
Modification  of  CP 
WRIC    Richlands,    Va.,    Clinch   Valley  Bcstg. 
Corp. — Granted  Mod.  of  CP  to  make  changes 
in   the    antenna   system    (increase   in  height); 
condition;  (BMP-6458). 

The  following  were  granted  extension  of  com- 
pletion dates  as  shown:  KWG  Tulare,  Calif.,  to 

10-  1-54;  WSBT-TV  South  Bend,  Ind.,  to  10-28-54. 

April  6  Application 

ACCEPTED  FOR  FILING 
License  for  CP 
WBRO  Waynesboro,  Ga.,  Burke  County  Bcstg. 

Co. — License  to  cover  construction  permit  (BP- 
8819)  as  mod.  which  authorized  new  standard 
broadcast  station  (BL-5247). 

Modification  of  CP 

WALA-TV  Mobile,  Ala.,  Pape  Tv  Co.— Mod. 
of  CP  (BPCT-705)  as  mod.,  which  authorized 
new  tv  station  for  extension  of  completion  date 
from  4-4-54  (BMPCT-2030). 

KSTM-TV  St.  Louis,  Mo.,  Broadcast  House  Inc. 
—Mod.  of  CP  (BPCT-1482)  as  mod.,  which  au- 
thorized new  tv  station  for  extension  of  comple- 
tion date  to  11-1-54  (BMPCT-2028). 


April  7  Decisions 

BROADCAST  ACTIONS 

The  Commission  en  banc,  by  Commissioners 
Hyde  (Chairman),  Webster,  Sterling,  Hennock. 
Bartley,  Doerfer  and  Lee,  took  the  following 
actions  on  April  7: 


HOWARD  E.  STARK 

BROKERS  f'Hg  *L0H  STM10HS 
RADIO  ani  TEl""1 


90  EAST  S8~  ST REET 
NEW  YORK  22, 


E|_DOR*DO 


3.0*09 


Reinstated  CP 

KFML  Evert  A.  Bancker  Jr.,  Denver,  Colo. — 

Granted  reinstatement  of  expired  CP  for  Class 
B  fm  station  (BPH-1934),  with  expiration  date 
of  120  days  (Aug.  5,  1954). 

Renewal  of  License 

The  following  stations  were  granted  renewal 
of  licenses  for  the  regular  period: 

KAMQ  Amarillo,  Tex.;  KAYL  Storm  Lake. 
Iowa;  KCLE  Cleburne,  Tex.;  KCTX  Childress 
Tex.;  KCVR  Lodi,  Calif.;  KDLA  DeRidder,  La. 
KENT  Shreveport,  La.;  KEVA  Shamrock,  Tex. 
KFBI  Wichita,  Kan.;  KFBK  Sacramento,  Calif. 
KFMJ  Tulsa,  Okla.;  KGBC  Galveston,  Tex. 
KGDM  Stockton.  Calif.;  KGRI  Henderson,  Tex. 
KGYN  Guymon,  Okla.;  KGYW  Vallejo,  Calif. 
KHMO  Hannibal,  Mo.;  KING  Seattle,  Wash. 
KIWW  San  Antonio,  Tex.;  KIXL  Dallas,  Tex. 
KLOK  San  Jose,  Calif.;  KLKC  Parsons,  Kan. 
KLOU  Lake  Charles,  La.;  KNEX  McPherson, 
Kan.;  KGA  Spokane,  Wash. 

McFarland  Letter 

KMO-AM-TV  Tacoma,  Wash.,  KMO  Inc.— Is 
being  advised  that  application  to  assign  license 
of  KMO  and  CP  of  KMO-TV  (ch.  13)  to  KMO 
Inc.  (BAL-1837);  (BAPCT-86)  indicates  necessity 
of  a  hearing. 

April  7  Applications 

ACCEPTED  FOR  FILING 
Modification  of  CP 

KOA-TV  Denver,  Colo.,  Metropolitan  Tv  Co. — 

Mod.  of  CP  (BPCT-941)  as  mod.,  which  author- 
ized new  tv  station  for  extension  of  completion 
date  to  6-15-54  (BMPCT-2031). 

WTLE  (TV)  Evanston,  111.,  Northwestern  Tv 
Bcstg.  Corp.— Mod.  of  CP  (BPCT-1724)  which 
authorized  new  tv  station  for  extension  of  com- 
pletion date  from  4-12-54  (BMPCT-2033). 

WOC-TV  Davenport,  Iowa,  Central  Bcstg.  Co. — 

Mod.  of  CP  (BPCT-1021)  as  mod.,  which  author- 
ized changes  in  existing  tv  station  for  extension 
of  completion  date  to  8-11-54  (BMPCT-2034). 

WABD  (TV)  New  York,  N.  Y.  Allen  B.  DuMont 
Lab.  Die— Mod.  of  CP  (BPCT-657)  as  mod., 
which  authorized  changes  in  existing  station 
for  extension  of  completion  date  to  10-6-54 
(BMPCT-2032). 

KAUS  Austin,  Minn.,  Cedar  Valley  Bcstg.  Co. — 

Modification  of  construction  permit  (BP-8412) 
as  modified,  which  authorized  mounting  tv  an- 
tenna on  east  tower  for  extension  of  completion 
date  (BMP-6490). 

License  for  CP 

WOWL  Florence,  Ala.,  Radio  Muscle  Shoals 
Inc. — License  to  cover  construction  permit  (BP- 
8962)  which  authorized  changes  in  antenna  and 
ground  system  (increase  height  of  antenna  [1240 
kc])   (BL-5246).  Resubmitted. 

KVOE  Santa  Ana,  Calif.,  The  Voice  of  The 
Orange  Empire  Inc. — License  to  cover  construc- 
tion permit  (BP-9016)  to  change  from  employing 
directional  antenna  day  and  night  (DA-1)  to 
directional  antenna  night  use  only  (DA-N) 
(BL-5244). 

WMRE  Monroe,  Ga.,  Walton  Bcstg.  Co. — License 
to  cover  construction  permit  (BP-8639)  as  modi- 
fied, which  authorized  new  standard  broadcast 
station  (BL-5248). 

KCMR  McCamey,  Tex.,  Sprayberry  Bcstg.  Co. — 

License  to  cover  construction  permit  (BP-8530) 
as  modified  which  authorized  new  standard 
broadcast  station  (1450  kc)  (BL-5243). 

KLVL  Pasadena,  Tex.,  Felix  H.  Morales — Li- 
cense to  cover  construction  permit  (BP-8250) 
as  modified  which  authorized  change  in  hours 
of  operation;  using  power  of  500  w  night,  1  kw 
daytime  and  installation  of  DA  for  night  use  only 
(BL-5251).  Resubmitted. 

WAVE-TV  Louisville,  Ky..  WAVE  Inc.— License 
to  cover  CP  (BPCT-756)  as  mod.  which  author- 
ized changes  in  facilities  of  existing  tv  station 
(BLCT-192). 

Remote  Control 

WBLJ  Dalton,  Ga.,  Dalton  Bcstg.  Corp.  (BRC- 
355);  WKEI  Kewanee,  111.,  WKEI  Bcstg.  Co.  (BRC- 
354);  WXOK  Baton  Rouge,  La.,  WXOK  Inc. 
(BRC-350);  WBMD  Baltimore,  Md.,  Key  Bcstg. 
Corp.  (BRC-352);  KRIS  Corpus,  Christi.  Tex., 
Gulf  Coast  Bcstg.  Co.  (BRC-351);  WDOT  Bur- 
lington, Vt.,  WDOT  Corp.  (BRC-349);  WACH 
Newport  News,  Va.,  Eastern  Bcstg.  Corp.  (BRC- 
353). 

Application  Returned 

WKIN  Kingsport,  Tenn.,  Radio  Station  WKIN 
Inc. — License  to  cover  construction  permit  (BP- 
8945 )  to  increase  power  from  1  "kw  to  5  kw  and 
change  type  of  transmitter.  (Engineering  dated 
after  Section  1.) 


UPCOMING 


APRIL 

April  12-18:  National  Advertising  Agency  Net- 
work management  conference,  Boca  Raton  Ho- 
tel &  Club,  Boca  Raton,  Fla. 

April  13:  Sigma  Delta  Chi  awards  dinner,  New 
York. 

April   14:   Penn.-Del.   AP  Radio  Assn.,  WCAL 

Radio-Tv  Center,  Philadelphia. 
April  18-23:  Inside  Advertising  Week. 
April  19:   Advertising  seminar,  Canadian  Assn. 

of  Radio-Tv  Broadcasters,  Toronto. 
April    22-24:     American    Assn.    of  Advertising 

Agencies,  Greenbrier,  White  Sulphur  Springs 

W.  Va. 

April  23:  Texas  Assn.  of  Broadcasters,  Adolphus 
Hotel,  Dallas. 

April  23-24:  New  Mexico  Broadcasters  Assn., 
Navajo  Lodge,  Ruidoso. 

April  23-25:  Fourth  District,  Advertising  Federa- 
tion of  America,  Soreno  Hotel,  St.  Petersburg 
Fla. 

April  23-25:  American  Women  in  Radio  &  Tele- 
vision, annual  convention,  Kansas  City,  Mo. 

April  24 :  Spring  Technical  Conference,  sponsored  'j- 
by  Cincinnati  section,  Institute  of  Radio  En> 
gineers,  Cincinnati. 

April  25:  Los  Angeles  Advertising  Women, 
awards  dinner,  Los  Angeles. 

April  28:  Brand  Names  Day. 

April  28-29:  Pennsylvania  Assn.  of  Broadcasters,  •■ 
Pocono  Manor  Inn,  Mt.  Pocono. 

April  29-30:  National  Industrial  Advertisers 
Assn.,  Huntington  Hotel,  Pasadena,  Calif. 

April  29-May  1:  Southern  California  Advertising 
Agencies  Assn.,  Deep  Well  Inn,  Palm  Springs. 

April  30-May  1:  Radio-tv  news  clinic,  U.  of  Illi- 
nois, Urbana. 

MAY 

May  3-6:  Premium  Advertising  Conference,  Con- 
rad Hilton  Hotel,  Chicago. 

May  4-5:    -Senate  Communications  Subcommit- 
tee holds  open  hearings  on  status  and  develop-, 
ment  of  ultra  high  frequency  channels  and1  ' 
consideration   of  Johnson  multiple-ownership 
bill.   Room  G-16,  Senate  Office  Bldg.  10  a.m. 

May  4-6:  Government-industry  electronic  com- 
ponent conference,  Dept.  of  Interior  auditorium, 
Washington. 

May  4-7:  Assn.  of  Canadian  Advertisers,  Royal -f- 

York  Hotel,  Toronto. 
May  5-7:    IRE  Seventh  Region  Conference  &-J- 

Electronic  Exhibit,  Multnomah  Hotel,  Portland 

Ore. 

May  7:  Advertising  Conference,  U.  of  Michigan 
Ann  Arbor. 

May  14:  International  Advertising  Assn.,  Hotel  lr? 

Plaza,  New  York. 
May    15:    Indiana    Radio-Tv    Newsmen,  WISH 

studios,  Indianapolis. 
May  18-21:  RTNDA  tv  news  seminar,  Orrington7 

Hotel,  Evanston,  111. 
May  23-27:  NARTB  Convention,  Palmer  House, -f- 

Chicago. 

May  24-26:  National  Telemetering  Conference,' 
Hotel  Morrison,  Chicago. 


JUNE 

June  1:  National  Assn.  of  Tv  &  Radio  Farm  Di- 
rectors, national  sales  clinic,  Sheraton  Hotel, 
Chicago. 

June  3-4:  National  Assn.  of  Tv  &  Radio  Farm 
Directors,  summer  meeting.  Hotel  Fontenelle, 
Omaha,  Neb. 

June  4:  Mike  &  Screen  Awards,  Radio-Newsreel- 
Tv  Working  Press  Assn.  of  New  York,  Waldorf- 
Astoria. 

June  14-16:  National  Community  Tv  Assn.,  Hotel 
Park  Sheraton,  New  York. 

June  16-18:  Summer  Institute,  U.  of  Michigan 
law  school,  study  on  official  control  vs.  self- 
regulation  of  tv,  radio,  motion  pictures  and 
publishing. 

June  20-23:  Advertising  Federation  of  America, 

Hotel  Statler,  Boston. 
June  21-July  31:  National  Tv  Institute,  Pasadena 

(Calif.)  Community  Playhouse. 

June  27-30:  Advertising  Assn.  of  the  West,  Hotel 

Utah,  Salt  Lake  City. 
June  28-Aug.  6:    Summer  Institute  of  Radio  & 

Tv,  co-sponsored  by  NBC  and  Barnard  College, 

New  York. 

SPECIAL  LISTING 

BMI  Program  Clinics 

April  12:  Chicago;  Hamilton,  Ont. 

April  13:  Milwaukee,  Wis. 

April  14:  Syracuse,  N.  Y. 

June  7:  Winnipeg,  Man. 

June  9:  Regina,  Sask. 

June  11:  Edmonton,  Alta. 

June  14:  Amherst,  N.  B.;  Butte,  Mont. 

June  16:  Boston:  (city  unnamed)  Idaho 

June  18:  Portland,  Me.;  Salt  Lake  City 

June  21:  Colorado  Springs,  Colo. 

June  23:  Huron,  S.  D. 

June  25:  (city  unnamed)  Indiana 
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:  PROFESSIONAL  CARDS 


JANSKY  &  BAILEY 

•  ve  Offices 

1735  DeSales  St.,  N.W. 
3  1  and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
igton,  D.  C.        ADams  4-2414 
Member  AFCCE* 


■■  : 


nercial  Radio  Equip.  Co. 

reft  L.  Dillard,  Gen.  Mgr. 
NATIONAL  BLD6.       Dl.  7-1319 

WASHINGTON,  D.  C. 
SOX  7037  JACKSON  5302 


KANSAS  CITY,  MO. 

Member  AFCCE  • 


ANK  H.  MclNTOSH 

'SUITING  RADIO  ENGINEER 
1216  WYATT  BLDG 
WASHINGTON,  D.  C. 
'■D     Metropolitan  8-4477 

HI  j       Member  AFCCE  ■ 




i  * 

•  EAR  &  KENNEDY 

8th  St.,  N.  W.  Hudson  3-9000 
WASHINGTON  6,  D.  C. 

Member  AFCCE  • 


LYNNE  C.  SMEBY 

3  i  stered  Professional  Engineer" 

5  St.,  N.  W.  EX  3-8073 

WASHINGTON  5,  D.  C. 


:  BERT  L.  HAMMETT 

<  SULTING  RADIO  ENGINEER 
BANKERS  INVESTMENT  BLDG. 
I  FRANCISCO  2,  CALIFORNIA 
SUTTER  1-7545 


JAMES  C.  McNARY 

Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE  ' 


A.  D.  RING  &  ASSOCIATES 

30  Years'  Experience  in  Radio 
Engineering 
MUNSEY  BLDG.  REPUBLIC  7-2347 

WASHINGTON  4,  D.  C. 

Member  AFCCE  * 


RUSSELL  P.  MAY 

711  14th  St.,  N.  W.  Sheraton  Bldg. 

Washington  5,  D.  C.  REpublic  7-3984 

Member  AFCCE  ' 


A.  EARL  CULLUM,  JR. 

CONSULTING  RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 

JUSTIN  6108 

Member  AFCCE  • 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 

Quarter  Century  Professional  Experience 
Radio-Televisien- 
Electronics-Communtcatlons 
1610  Eye  St.,  N.  W.,  Wash.  6,  D.  C. 
Executive  S-ltS0 — Executive  3-6861 
(Nights-holidays,  Lockwood  5-1819) 
Member  AFCCE  * 


JOHN  B.  HEFFELFINGER 

815  E.  83rd  St.  Hiland  7010 

KANSAS  CITY,  MISSOURI 


— Established  1926— 
PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.  MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE  * 


GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  Bldg.       National  8-7757 
Washington  4,  D.  C. 

Member  AFCCE  ' 


WELDON  &  CARR 

Consulting 

Radio  &  Television 
Engineers 

Washington  6,  D.  C.  Dallas,  Texas 

1001  Conn.  Ave.       4212  S.  Buckner  Blvd. 
Member  AFCCE  • 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR.  4-8721 

1100  W.  Abram 
ARLINGTON,  TEXAS 


WALTER  F.  KEAN 

AM-TV  BROADCAST  ALLOCATION 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  8-2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


GEORGE  C.  DAVIS 

501-5T4  Munsey  Bldg.  STerling  3-0111 
Washington  4,  D.  C. 

Member  AFCCE  • 


Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING    DISTRICT  7-8215 
WASHINGTON  4,  D.  C. 

Member  AFCCE  * 


PAGE,  CREUTZ, 
GARRISON  &  WALDSCHMITT 

CONSULTING  ENGINEERS 

710  14th  St.,  N.  W.    Executie  3-5670 
Washington  5,  D.  C. 

Member  AFCCE  • 


ROBERT  M.  SILLIMAN 

John  A.  Moffet — Associate 
1405  G  St.,  N.  W. 
Republic  7-6646 
Washington  5,  D.  C. 

Member  AFCCE  * 


WILLIAM  E.  BENNS,  JR. 
Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.  W.,  Wash.,  D.  C. 
Phone  EMerson  2-8071 
Box  2468,  Birmingham,  Ala. 
Phone  6-2924 

Member  AFCCE  • 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
4900  Euclid  Avenua 
Cleveland  3,  Ohio 
HEnderson  2-3177 

Member  AFCCE  • 


0AWKINS  ESPY 

1  Broadcast  Engineering 
'  leie  Field  Measuring  Service 
Wilshire  Blvd.      Arizona  88922 
Los  Angeles,  Calif. 


QUALIFIED  ENGINEERING 

is  of  paramount  importance 
in  getting  your 
AM,  TV,  or  FM  station  on  the  air. 


PUBLISH 
A  PROFESSIONAL  CARD 
And  Join 
These  Engineers 
AMONG  THE  FOREMOST 
In  Their  Field 


SERVICE  DIRECTORY 


rtom-Built  Equipment 
,  S.  RECORDING  CO. 

1  Vermont  Ave.,  Wash.  5,  D.  C. 
Lincoln  3-2705 


COMMERCIAL  RADIO 
MONITORING  COMPANY 

MOBILE  FREQUENCY  MEASUREMENT 
SERVICE  FOR  FM  4  TV 

Engineer  on  duty  all  night  every  night 
JACKSON  5302 
P.  O.  Box  7037        Kansas  City,  Mo. 


SPOT  YOUR  FIRM'S  NAME  HERE, 
To  Be  Seen  by  75,956  *  Readers 
— among  them,  the  decision-making 
station  owners  and  managers,  chief 
engineers  and  technicians — applicants 
for  am,  fm,  tv  and  facsimile  facilities. 
*  1953   ARB   Projected    Readership  Survey 


TO  ADVERTISE  IN  TSM 

PROFESSIONAL  OR 
SERVICE  DIRECTORY 

Contact 

BROADCASTING'TELECASTINO 
I73S  DESALES  ST..  N.W.,  WASH.  f.  •.  ft, 
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FOR  THE  RECORD 


Text  of  the  S 

Lip  re  me  Coi 

art's  Decision 

on  FO 

Z  Giveaway 

Case 

(See  Story  in 

Government  Section, 

This  Issue) 

SUPREME  COURT  OF  THE  UNITED  STATES 


Nos.  117,  118,  and  119— October  Term,  1953. 


On  Appeal 
From  the 
United 
States  Dis- 
trict Court 
for  the 
Southe  r  n 
District  of 
New  York. 


Federal    Communications  Com- 
mission, Appellant, 

117  v. 
American  Broadcasting  Company, 

Inc. 

Federal    Communications  Com- 
mission, Appellant, 

118  v. 
National  Broadcasting  Company, 

Inc. 

Federal    Communications  Com- 
mission, Appellant, 

119  v. 
Columbia  Broadcasting  System, 

Inc. 

[April  5,  1954.] 

Mr.  Chief  Justice  Warren  delivered  the  opinion 
of  the  Court. 

These  cases  are  before  us  on  direct  appeal  from 
the  decision  of  a  three-judge  District  Court  in  the 
Southern  District  of  New  York,  enjoining  the 
Federal  Communications  Commission  from  en- 
forcing certain  provisions  in  its  rules  relating  to 
the  broadcasting  of  so-called  "give-away"  pro- 
grams. The  question  presented  is  whether  the  en- 
joined provisions  correctly  interpret  §  1304  of 
the  United  States  Criminal  Code,  formerly  § 
316  of  the  Communications  Act  of  1934.  This 
statute  prohibits  the  broadcasting  of  ".  .  .  any 
lottery,  gift  enterprise,  or  similar  scheme,  offer- 
ing prizes  dependent  in  whole  or  in  part  upon  lot 
or  chance.  .  .  ." 1 


i  18  U.  S.  C.  §  1304  (derived  from  former  §  316  of  the 
Communications  Act  of  1934,  48  Stat.  1088-1089,  repealed  by 
62   Stat.   862,  866): 

"Whoever  broadcasts  by  means  of  any  radio  station  for  which 
a  license  is  required  by  any  law  of  the  United  States,  or 
whoever,  operating  any  such  station,  knowingly  permits  the 
broadcasting  of,  any  advertisement  of  or  information  concern- 
ing any  lottery,  gift  enterprise,  or  similar  scheme,  offering 
prizes  dependent  in  whole  or  in  part  upon  lot  or  chance,  or  any 
list  of  the  prizes  drawn  or  awarded  by  means  of  any  such 
lottery,  gift  enterprise,  or  scheme,  whether  said  list  contains 
any  part  or  all  of  such  prizes,  shall  be  fined  not  more  than 
$1,000  or  imprisoned  not  more  than  one  year,  or  both. 

"Each  day's  broadcasting  shall  constitute  a  separate  offense." 


M  ft 


OH  THAT'LL 
BE  JOYFUL 


RECORDED  BY 

%  BOBBY  WAYNE- 

I  GENE  BAYLOS  Mercury 

J  JACK  McVEA  Combo 

J  FOUR  LADS  Columbia 

I  JESSE  STONE  Atlantic 

§  MOREY  AMSTERDAM-FRANCEY 
P  LANE-MILTON  DeLUGG  mgm  1 

PUBLISHED  BY 

§        LUDLOW  MUSIC,  INC. 


BROADCAST  MUSIC,  INC. 

580  FIFTH  AVE.,  NEW  YORK  36 

NEW  Y0«Mr§SS£Affi)  -  HOUrWtOn  .  TORONTO  •  MSNTREAS. 
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The  appellees  are  national  radio  and  television 
broadcasting  companies.  They  are,  in  addition, 
the  operators  of  radio  and  television  stations  li- 
censed by  the  Commission.  Each  of  the  appellees 
broadcast,  over  its  own  and  affiliated  stations, 
certain  programs  popularly  known  as  "give-away" 
programs.  Generally  characteristic  of  this  type 
of  program  is  the  distribution  of  prizes  to  home 
listeners,  selected  wholly  or  in  part  on  the 
basis  of  chance,  as  an  award  for  correctly  solv- 
ing a  given  problem  or  answering  a  question.2 

The  rules  challenged  in  this  proceeding,  §  § 
3.192,  3.292,  and  3.656  of  the  Commission's  Rules 
and  Regulations,  were  designed  to  prevent  the 
broadcast  of  such  programs.3  The  rules  are  iden- 
tically worded  and  apply,  respectively,  to  stand- 
ard radio  broadcasting  (AM),  (FM)  radio  broad- 
casting, and  television  broadcasting.  Paragraph 
(a)  of  each  rule  provides  that  "An  application 
for  construction  permit,  license,  renewal  of  li- 
cense, or  any  other  authorization  for  the  opera- 
tion of  a  broadcast  station,  will  not  be  granted 
where  the  applicant  proposes  to  follow  or  con- 
tinue to  follow  a  policy  or  practice  of  broadcast- 
ing programs  of  a  sort  forbidden  by  §  1304. 
Paragraph  (b)  provides  that  a  program  will  fall 
within  the  ban 

".  .  .  if  in  connection  with  such  program  a 
prize  consisting  of  money  -or  thing  of  value  is 
awarded  to  any  person  whose  selection  is  de- 
pendent in  whole  or  in  part  upon  lot  or  chance, 
if  as  a  condition  of  winning  or  competing  for 
such  prize: 

"(1)  Such  winner  or  winners  are  required  to 
furnish  any  money  or  thing  of  value  or  are  re- 
quired to  have  in  their  possession  any  product 
sold,  manufactured,  furnished  or  distributed 
by  a  sponsor  of  a  program  broadcast  on  the 
station  in  question;  or 

"(2)  Such  winner  or  winners  are  required  to 
be  listening  to  or  viewing  the  program  in  ques- 
tion on  a  radio  or  television  receiver;  or 

"(3)  Such  winner  or  winners  are  required  to 
answer  correctly  a  question,  the  answer  to 
which  is  given  on  a  program  broadcast  over 
the  station  in  question  or  where  aid  to  answer- 
ing the  question  correctly  is  given  on  a  pro- 
gram broadcast  over  the  station  in  question. 
.For  the  purposes  of  this  provision  the  broad- 
casting of  the  question  to  be  answered  over  the 
radio  station  on  a  previous  program  will  be 
considered  as  an  aid  in  answering  the  question 
correctly;  or 


2  Examples  of  the  "give-away"  programs  Involved  here  are 
"Stop  the  Music"  (American  Broadcasting  Company),  "What's 
My  Name"  (National  Broadcasting  Company),  and  "Sing  It 
Again"   (Columbia  Broadcasting  System). 

"Stop  the  Music"  is  described  in  American's  complaint  in 
No.  117  as  follows:  The  home  contestants  are  called  on  the 
telephone  during  the  program.  On  the  radio  version,  home 
contestants  are  selected  at  random  from  telephone  directories. 
On  the  television  version,  home  contestants  are  selected  by  lot 
from  among  those  listeners  who  express  in  advance,  through 
postcards  sent  to  the  network,  their  desire  to  participate.  On 
both  the  radio  and  television  versions,  however,  the  homo 
contestant  is  not  required  to  be  listening  to  the  broadcast  at 
the  time  he  is  called  in  order  to  participate.  When  called,  the 
home  contestant  is  asked  to  give  the  title  of  a  musical  selection 
that  has  just  been  played.  In  the  event  he  was  not  listening, 
or  for  some  other  reason  desires  to  have  the  tune  repeated,  the 
master  of  ceremonies  hums  or  sings  it  to  him  over  the  tele- 
phone. If  he  answers  correctly,  he  receives  a  merchandise  prize: 
if  not,  he  gets  a  less  valuable  "consolation"  prize  and  a 
member  of  the  studio  audience  is  then  given  an  opportunity 
to  win  the  merchandise  prize  by  identifying  the  same  tune.  If 
the  home  contestant  answers  correctly,  he  receives,  in  addition 
to  the  merchandise  prize,  an  opportunity  to  identify  another 
tune,  called  the  "Mystery  Melody."  If  he  identifies  this  tune, 
he  wins  the  "jackpot"  prize,  usually  valued  at  several  thousand 
dollars.  Should  he  fail  to  identify  the  "Mystery  Melody." 
another  home  contestant  is  called  and  the  process  is  repeated. 
Additions  to  the  "jackpot"  prize  are  made  each  week  so 
long  as  the  "Mystery  Melody"  remains  unidentified. 

"What's  My  Name"  is  described  in  National's  complaint  in 
No.  118  as  follows:  Prizes  are  awarded  to  contestants  for  cor- 
rectly identifying  famous  persons  on  the  basis  of  clues  given 
by  the  master  of  ceremonies  and  in  a  short  skit  performed  by 
professional  actors.  All  but  one  of  the  contestants  on  the 
program  are  chosen  from  members  of  the  studio  audience.  The 
remaining  contestant  is  chosen  at  random  from  postcards  sent 
in  by  listeners,  and  is  called  on  the  telephone  during  the 
program.  For  answering  the  telephone,  he  is  awarded  a 
watchband  manufactured  by  the  sponsor  of  the  program  and  is 
also  given  the  opportunity  to  win  a  valuable  "jackpot"  prize 
in  Government  bonds  by  identifying  the  famous  person  described 
in  the  "jackpot"  clues.  If  the  home  contestant  fails  to  make 
a  correct  identification,  the  amount  of  the  "jackpot"  is  added 
to  the  "jackpot"  for  the  following  week's  program.  The 
subject  of  the  "jackpot"  clues,  however,  is  changed  every  week. 

"Sing  It  Again"  is  described  in  Columbia's  complaint  in 
No.  119  as  follows:  Performers  sing  a  popular  song  and  then 
repeat  it  but  this  time  with  parody  lyrics  describing  some 
person,  place,  or  event.  Contestants,  selected  at  random  from 
telephone  directories,  are  called  by  long  distance  telephone 
during  the  program.  If  the  contestant  correctly  identifies  the 
subject  described  by  the  parody  lyrics,  he  wins  a  merchandise 
prize  and  an  opportunity  to  win  a  "jackpot"  prize  by  identify- 
ing the  "Phantom  Voice,"  the  voice  of  a  famous  but  unrevealed 
person.  Clues  as  to  the  identity  of  the  "Phantom  Voice"  are 
given  on  the  program  and  on  other  programs  broadcast  over  the 
same  network.  The  "jackpot"  is  increased  week  by  week 
until  the  correct  identification  is  made.  If  the  home  contestant 
fails  to  identify  the  subject  of  the  parody  lyrics,  he  receives  a 
"consolation  prize,"  and  a  member  of  the  studio  audience  is 
given  the  opportunity  to  answer  and  win  the  merchandise  prize. 

S47  CFB,  195?  Cum.  Supp.,  §  §  3.192,  3.292,  3.656.  The 
language  of  the  rules  is  broad  enough  to  cover  contest  programs 
drawing  contestants  solely  from  members  of  the  studio  audience. 
In  the  court  below,  however,  the  Commission  took  the  position 
that  such  coverage  was  not  intended,  and  the  controversy  was 
delimited  to  programs  involving  the  distribution  of  prizes  to 
contestants  participating  from  their  homes.  110  F.  Supp. 
374,  381. 


"(4)  Such  winner  or  winners  are  required  t 
answer  the  phone  in  a  prescribed  manner  o 
with  a  prescribed  phrase,  or  are  required  t< 
write  a  letter  in  a  prescribed  manner  or  con 
taining  a  prescribed  phrase,  if  the  prescribe! 
manner  of  answering  the  phone  or  writing  th 
letter  or  the  prescribed  phrase  to  be  used  ove 
the  phone  or  in  the  letter  (or  an  aid  in  ascer 
taining  the  prescribed  phrase  or  the  prescribe! 
manner  of  answering  the  phone  or  writing  th 
letter)  is,  or  has  been,  broadcast  over  the  sta 
tion  in  question." 

After  promulgaton  of  the  rules,  the  presen 
actions  were  brought  by  the  appellees.4  The  Dis 
trict  Court  sustained  the  Commission's  geners 
authority  to  adopt  such  rules,  and  sustained  sub 
division  (1)  of  paragraph  (b)  as  a  correct  inter 
pretation  of  §  1304.  But,  with  one  dissent,  th 
court  held  that  subdivisions  (2),  (3),  and  (4)  wer 
beyond  the  scope  of  §  1304  and  hence  invalid  Th. 
court  was  of  the  view  that  §  1304  applied  only  fc 
contest  programs  requiring  contestants  to  con 
tribute  a  "price"  or  "thing  of  value."  5  We  note, 
probable  jurisdiction  and  consolidated  the  case 
for  argument.6 

Like  the  court  below,  we  have  no  doubt  tha 
the  Commission,  concurrently  with  the  Depart 
ment  of  Justice,  has  power  to  enforce  §  1304.  In 
deed,  the  Commission  would  be  remiss  in  it 
duties  if  it  failed,  in  the  exercise  of  its  li 
censing  authority  to  aid  in  implementing  th 
statute,  either  by  general  rule  or  by  individua 
decisions.7  But  the  Commission's  power  in  thi 
respect  is  limited  by  the  scope  of  the  statute 
Unless  the  "give-away"  programs  involved  her 
are  illegal  under  §  1304,  the  Commission  canno 
employ  the  statute  to  make  them  so  by  agenc 
action.  Thus,  reduced  to  its  simplest  terms,  th 
issue  before  us  is  whether  this  type  of  progran 
constitutes  a  "lottery,  gift  enterprise,  or  simila 
scheme"  proscribed  by  §1304. 

All  the  parties  agree  that  there  are  three  es 
sential  elements  of  a  "lottery,  gift  enterprise,  o 
similar  scheme":  (1)  the  distribution  of  prizes 
(2)  according  to  chance;  (3)  for  a  consideration. 
They  also  agree  that  prizes  on  the  programs  un 
der  review  are  distributed  according  to  chance 
but  they  fall  out  on  the  question  of  whether  th" 
home  contestant  furnishes  the  necessary  consid 
era  tion. 

The  Commission  contends  that  there  is  sucl 
consideration;  in  its  brief,  it  urges  that  these  pro 
grams 

".  .  .  are  nothing  but  age  old  lotteries  in  ; 
slightly  new  form.  The  new  form  results  fron 
the  fact  that  the  schemes  here  are  illicit  ap 
pendages  to  legitimate  advertising.  The  classi. 
lottery  looked  to  advance  cash  payments  by  thi 
participants  as  the  source  of  profit;  the  radii 
give-away  looks  to  the  equally  material  benefit 
to  stations  and  advertisers  from  an  increase( 
radio  audience  to  be  exposed  to  advertising.' 
It  contends  that  consideration  in  the  form  o 
money  or  a  thing  of  value  is  not  essential,  am 
that  a  commercial  benefit  to  the  promoter  satisflei 
the  consideration  requirement: 
".  .  .  Where  a  scheme  of  chance  is  successfully 
designed  to  reap  profits  for  its  promoter,  then- 
will  ultimately  be  consideration  flowing  fron 
the  participants,  and  it  is  of  no  consequent 
whether  such  consideration  be  direct  or  indi 
rect.  In  either  event,  the  gambling  spirit — thi 
lure  of  obtaining  something  for  nothing  or  al 
most  nothing— is  exploited  for  the  benefit  o 
the  promoter  of  the  scheme." 


*  The  actions  were  brought  under  §  402  (a)  of  the  Com; 
munications  Act  of  1934,  48  Stat.  1093.  47  TJ.  S.  C.  §  402  (a)i 
28  U.  S.  C.  §  §  1336,  1398,  2284.  2321-2325;  and  §  10  of  th. 
Administrative  Procedure  Act,  60  Stat.  243,  5  TJ.  S.  C 
§  1009.  Pub.  L.  No.  901.  81st  Cong.,  2d  Sess. .  64  Stat.  1129 
5  TJ.  S.  C.  §  1031.  has  since  changed  the  procedure  unde! 
§  402  (a),  but  is  inapplicable  to  actions  commenced  prior  t 
its  enactment. 

=  110  F.   Supp.  374. 

« 346  U.  S.  808. 

7  The  Commission  is  authorized  by  §  4  (i)  of  the  Com 
munications  Act  to  "make  such  rules  and  regulations,  and  issu 
such  orders,  as  may  be  necessary  in  the  executions  of  its  func 
tions";  by  §  303  (r)  to  "Make  such  rules  and  regulations  an. 
prescribe  such  restrictions  and  conditions,  not  inconsistent  wit! 
law,  as  may  be  necessary  to  carry  out  the  provisions  of  thi, 
chapter";  by  §  307  (a)  and  §  309  (a)  to  grant  station  license! 
and  license  renewals  "if  public  convenience,  interest,  or  neces 
sity"  would  thereby  be  served;  by  §  312  (a)  to  revoke  a  licens 
for  a  violation  of  any  regulation  authorized  bv  the  Act.  4; 
Stat.  1068,  47  TJ.  S.  C.  §  154  (i) ;  50  Stat.  191,  47  U.  S.  C 
§  303  (r);  48  Stat.  1083,  47  TJ.  S.  C.  §  307  (a);  4S  Stat.  1085 
47  U.  S.  C.  §  309  (a);  48  Stat.  1086-1087,  47  TJ.  S.  C 
§  312  (a).  The  "public  interest,  convenience,  or  necessity' 
standard  for  the  issuance  of  licenses  would  seem  to  imply 
requirement  that  the  applicant  be  law-abiding.  In  any  event 
the  standard  is  sufficiently  broad  to  permit  the  Commission  t. 
consider  the  applicant's  past  or  proposed  violation  of  a  federa 
criminal  statute  especially  designed  to  bar  certain  conduct  b, 
operators  of  radio  and  television  stations.  And  if  this  con 
sideration  is  a  proper  one  in  individual  cases,  there  is  a 
reason  why  it  may  not  be  stated  in  advance  by  the  Commissio 
in  interpretative  regulations  defining  the  prohibited  conduct  witi 
greater  clarity.  See  National  Broadcasting  Co.  v.  Unite. 
States,  319  TJ.  S.  190,  222-224:  cf.  Southern  Steamship  Co.  v 
National  Labor  Relations  Board,  316  TJ.  S.  31,  46-47. 

3  A  typical  "lottery"  is  a  scheme  in  which  tickets  are  soli 
and  prizes  are  awarded  among  the  ticketholders  by  lot.  Sei 
Stone  v.  Mississippi,  101  TJ.  S.  814.  A  typical  "gift  enter 
prise"  differs  from  this  in  that  it  involves  the  purchase  o 
merchandise  or  other  property;  the  purchaser  receives,  in  addi 
tion  to  the  merchandise  or  other  property,  a  "free"  chance  il 
a  drawing.  See  Horner  v.  United  States,  147  TJ.  S.  449.  Bu 
whatever  may  be  the  factual  difference  between  a  "lottery,"  i 
"gift  enterprise,"  and  a  "similar  scheme,"  the  traditional  test; 
of  chance,  prize,  and  consideration  are  applicable  to  each.  W< 
are  aware  of  no  decision,  federal  or  state,  which  has  distiri 
guished  among  them  on  the  basis  of  their  legal  elements. 

Broadcasting   •  Telecasting 


As  against  this  claim  the  appellees  insist  that 
jomething  more  is  required  than  just  a  benefit  to 
jthe  promoter;  that  the  participation  of  the  home 
ludience  by  merely  listening  to  a  broadcast  does 
-not  constitute  the  necessary  consideration. 
:   Section  1304  itself  does  not  define  the  type  of 
Consideration  needed  for  a  "lottery,  gift  enter- 
prise, or  similar  scheme."  Nor  do  the  postal  lot- 
tery  statutes   from   which   this   language  was 
::aken.5  The  legislative  history  of  §  1304  and  the 
oostal  statutes  is  similarly  unihuminating  10  For 
guidance,  therefore,  we  must  look  primarily  to 
American  decisions,  both  judicial  and  administra- 
ijiive,  construing  comparable  antilottery  legislation. 
Enforcing  such  legislation  has  long  been  a 
aifficult  task.   Law  enforcement  officers,  federal 
;and  state,  have  been  plagued  with  as  many  types 
sbf  lotteries  as  the  seemingly  inexhaustible  in- 
genuity of  their  promoters  could  devise  in  their 
2:Torts    to    circumvent   the    law.    When  their 
schemes  reached  the   courts,   the   decision,  of 
-ecessity,  usually  turned  on  whether  the  scheme, 
□n  its  own  peculiar  facts,  constituted  a  lottery. 
5o  varied  have  been  the  techniques  used  by  pro- 
moters to  conceal  the  joint  factors  of  prize, 
-Dliance.  and  consideration,  and  so  clever  have 
they  been  in  applying  these  techniques  to  feigned 
,\as  well  as  legitimate  business  activities,  that  it 
-as  often  been  difficult  to  apply  the  decision  of 
-Dae  case  to  the  facts  of  another. 

And  so  it  is  here.  We  find  no  decisions  pre- 
cisely in  point  on  the  facts  of  the  cases  before 
iis.  The  courts  have  defined  consideration  in 
.  various  ways,  but  so  far  as  we  are  aware  none 
:;;nas  ever  held  that  a  contestant's  listening  at 
i  r.ome  to  a  radio  or  television  program  satisfies 
•  the  consideration  requirement."-1  Some  courts — 


-    &  Section  1304  is  one  of  five  sections — I  1301  through  §  1305 — 
which  constitute  "Chapter  61 — Lotteries"  of  Title  18.  Section 
.1305.  added  in  1950.  exempts  certain  "fishing  contests"  from 
"the  operation  of  the  other  four  sections.    Section  1301  prohibits 
-the  importing  or  transporting  of  lottery  tickets;  §  1302,  the 
mailing  of  lottery  tickets  and  related  matter:  §  1303.  the  par- 
ticipation in  lottery  schemes  by  postmasters  and  postal  em- 
glovees:  and  5  1304.  the  broadcasting  of  lottery  information. 
-These  four   sections  use  the  same  terminology — "any  lottery, 
jgift  enterprise,   or  similar   scheme  offering  prizes  dependent 
'•Sn  whole  or  in  part  upon  lot  or  chance."    This  language  first 
vflppeared  in  the  1909  amendments  to  the  federal  lottery  laws. 
..35  Stat.  1129.  1130,  1136.    It  was  adopted  verbatim  in  §  316 
TJf  the  Communications  Act  of  1934,  which  was  the  first  federal 
::6:atute  to  ban  the  broadcasting  of  lotteries.    With  only  slight 
.triodificaticns  not  material  here.  5  316  became  §  1304  of  the 
Criminal  Code  in  the  1948  revision  of  Title  18. 

For  the  early  history  of  lotteries  in  this  country,  See  Spofford, 
lotteries  in  American  History,  at  p.  171  of  1S92  Eeport  of 
American  Historical  Association,  S.  Misc.  Doc.  Xo.  57.  52d 
■  Cong..  2d  Sess. 

"See  S.  Sep.  No.  1620,  80th  Cong..  2d  Sess.  (1948);  H.  B. 
iEep.  Xo.  304,  80th  Cong..  1st  Sess..  p.  A99  (1947);  S.  Bep. 
Xo.  781.  73d  Cong..  2d  Sess..  p.  8  (1934):  H.  K.  Bep.  No. 
1550  .  73d  Cong.,  2d  Sess.  (1934):  H.  B.  Bep.  Xo.  1918.  73d 
Cong..  2d  Sess.,  p.  49  (1934);  S.  Bep.  Xo.  564,  72d  Cong.,  1st 
-Sess..  p.  10  (1932j;  H.  B.  Bep.  Xo.  221,  72d  Cong.,  1st 
.Sess..  p.  8  (1932):  S.  Bep.  Xo.  10,  Part  1.  60th  Cong..  1st 
JSess..  p.  23  (1909);  H.  B.  Bep.  Xo.  2,  Part  1,  60th  Cong.. 
:1st  Sess..  p.  22  (1909). 

11  In  the  only  previous  case  on  the  legality  of  a  "give- 
away"  program  of  the  type  involved  here,  a  state  trial  court 
•  ield  that  the  program  did  not  constitute  a  lottery  because  the 
consideration  element  was  lacking.  Clef.  Inc.  v.  Peoria  Broad- 
tasting  Co..  Equity  Xo.  2136S,  Circuit  Court  of  Peoria  County. 
Illinois  (1939). 

Similarly,  cases  under  the  postal  lottery  laws  (see  note  9. 
supra)  appear  to  be  uniform  in  requiring  a  "valuable"  con- 
sideration for  a  "lottery,  gift  enterprise,  or  similar  scheme." 

:£ee  Garden  City  Chamber  of  Commerce,  Inc.,  et  al.  v.  Wagner, 
100  F.   Supp.   769   (E.  D.  X.  Y. ),  stay  denied,   192  F.  2d 

.240  (C.  A.  2d  Cir. );  Post  Publishing  Co.  v.  Murray,  230 
F.  773  (C.  A.  1st  Cir.),  cert,  denied.  241  U.  S.  675.  But  cf. 

!cUctum  in  Brooklyn  Daily  Eagle  v.  Voorhies,  181  F.  579,  581- 

1532  (C.  C.  E.  D.  X.  Y. ). 
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with  vigorous  protest  from  others — have  held 
that  the  requirement  is  satisfied  by  a  "raffle" 
scheme  giving  free  chances  to  persons  who  go 
to  a  store  to  register  in  order  to  participate  in 
the  drawing  of  a  prize,12  and  similarly  by  a  "bank 
night"  scheme  giving  free  chances  to  persons  who 
gather  in  front  of  a  motion  picture  theatre  in 
order  to  particiapte  in  a  drawing  held  for  the 
primary  benefit  of  the  paid  patrons  of  the 
theatre.13  But  such  cases  differ  substantially 
from  the  cases  before  us.  To  be  eligible  for 
a  prize  on  the  "give-away"  programs  involved 
here,  not  a  single  home  contestant  is  required  to 
purchase  anything  or  pay  an  admission  price  or 
leave  his  home  to  visit  the  promoter's  place  of 
business;  the  only  effort  required  for  participa- 
tion is  listening.14 

We  believe  that  it  would  be  stretching  the 
statute  to  the  breaking  point  to  give  it  an  inter- 
pretation that  would  make  such  programs  a 
crime.  Particularly  is  this  true  when  through 
the  years  the  Post  Office  Department  and  the 
Department  of  Justice  have  consistently  given 
the  words  "lottery,  gift  enterprise  or  similar 
schemes"  a  contrary  administrative  interpreta- 
tion. Thus  the  Solicitor  of  the  Post  Office  De- 
partment has  repeatedly  ruled  that  the  postal 
lottery  laws  do  not  preclude  the  mailing  of 
circulars  advertising  the  type  of  "give-away" 
program  here  under  attack.15  Similarly,  the  At- 
torney General — charged  directly  with  the  en- 
forcement of  federal  criminal  laws — has  refused 
to  bring  criminal  action  against  broadcasters  of 
such  programs.16  And  in  this  very  action,  it 
is  noteworthy  that  the  Department  of  Justice 
has  not  joined  the  Commission  in  appealing  the 
decision  below. 

It  is  true,  as  contended  by  the  Commission,  that 
these  are  not  criminal  cases,  but  it  is  a  criminal 
statute  that  we  must  interpret.  There  cannot  be 
one  construction  for  the  Federal  Communications 
Commission  and  another  for  the  Department  of 
Justice.  If  we  should  give  §  1304  the  broad  con- 
struction urged  by  the  Commission,  the  same 
construction  would  likewise  apply  in  criminal 
cases.  We  do  not  believe  this  construction  can  be 
sustained.  Not  only  does  it  lack  support  in  the 
decided  cases,  judicial  and  administrative,  but 
also  it  would  do  violence  to  the  well-established 


'2  A  leading  case  Is  Maughs  v.  Porter,  157  Ta.  415.  161 
S.  E.  242;  see  also  State  ex  rel.  Regez  v.  Blumer,  ?36  Wis. 
129,  294  N.  W.  491.  Contra,  Cross  v.  People,  18  Colo.  321, 
32  P.  821;  cf.  Garden  City  Chamber  of  Commerce,  Inc.,  et  al. 
v.  Wagner,  100  F.  Supp.  769  (E.  D.  N.  Y. ).  stay  denied,  192 
F.  2d  240  (C.  A.  2d  Cir.).  For  critical  commentary  on  the 
Maughs  decision,  supra,  see  Notes,  18  Va.  L.  Bev.  465  and 
80  TJ.  of  Pa.  L.  Bev.  744;  Pickett,  Contests  and  the  Lottery 
Laws,  45  Hary.  L.  Bev.  1196,  1206. 

«  E.  g..  Affiliated  Enterprises.  Inc.  v.  Waller,  40  Del.  28.  5 
A.  2d  257:  Affiliated  Enterprises,  Inc.  v.  Gantz,  86  F.  2d  597 
(C.  A.  10th  Cir.).  Contra,  e.  g.,  Darlington  Theatres  v.  Coker, 
190  S.  C.  282,  2  S.  E.  2d  782;  Affiliated  Enterprises,  Inc.  v. 
Rock-Ola  Mfg.  Corp.,  23  F.  Supp.  3  (N.  D.  HI.). 

!4  Some  of  the  programs  involved  here  (e.g.  "Stop  the 
Music."  described  in  note  2,  supra),  do  not  even  make  this 
requirement.  As  a  practical  matter,  however,  few  home  con- 
testants on  a  "give-away"  program  would  be  in  a  position  to 
answer  correctly  the  question  asked  of  them  unless  they  listened 
to  the  program. 

15  In  1949  the  Solicitor  ruled  that  material  relating  to 
"Stop  the  Music"  (described  in  note  2,  supra)  would  be 
mailable.  In  1950  he  ruled  that  material  relating  to  a  com- 
parable contest  conducted  on  the  program  "Truth  or  Conse- 
quences" would  be  mailable.  While  earlier  rulings  on  a 
"give-away"  program  called  "Mu$ico"  had  been  to  the 
contrary,  the  Solicitor  in  1949  informally  advised  that  the 
material  relating  to  the  program  would  be  mailable.  These 
unreported  rulings  were  made  part  of  the  record  below. 

In  accord  with  these  rulings,  the  Solicitor  in  1947  had 
instructed  local  postmasters  that  at  least  "an  expenditure  of 
substantial  effort  or  time"  was  required  in  order  to  find  an 
enterprise  to  be  a  "lottery,  gift  enterprise,  or  similar  scheme." 
The  instructions  provided: 

"In  order  for  a  prize  scheme  to  be  held  in  violation  of  this 
section,  it  is  necessary  to  show  (in  addition  to  the  fact  that 
the  prizes  are  awarded  by  means  of  lot  or  chance)  that  the 
'consideration'  involves,  for  example,  the  payment  of  money 
for  the  purchases  of  merchandise,  chance  or  admission  ticket, 
or  as  payment  on  an  account,  or  requires  an  expenditure  of 
substantial  effort  or  time.  On  the  other  hand,  if  it  is  required 
merely  that  one's  name  be  registered  at  a  store  in  order  to  be 
eligible  for  the  prize,  consideration  is  not  deemed  to  be 
present."  (bold  face  added.)  Postal  Bulletin,  Feb.  13,  1947. 
The  bold  face  language,  supra,  was  judicially  confirmed  in 
Garden  City  Chamber  of  Commerce.  Inc.,  et  al.  v.  Wagner,  100 
F.  Supp.  769  (E.  D.  N.  Y. ),  stay  denied,  192  F.  2d  240 
(C.  A.  2d  Cir.).  In  1953.  on  the  basis  of  the  Garden  City 
case  and  the  District  Court  decision  in  this  case,  the  Solicitor 
issued  new  instructions  further  narrowing  the  meaning  of  "an 
expenditure  of  substantial  effort  or  time."  Postal  Bulletin, 
June  4,  1953. 

16  Apparently  no  prosecutions  have  ever  been  instituted  under 
either  the  former  §   316  of  the  Communications  Act  or  the 


principle  that  penal  statutes  are  to  be  construed 
strictly. 

It  is  apparent  that  these  so-called  "give-away" 
programs  have  long  been  a  matter  of  concern  to 
the  Federal  Communications  Commission;  that  it 
believes  these  programs  to  be  the  old  lottery  evil 
under  a  new  guise,  and  that  they  should  be  struck 
down  as  illegal  devices  appealing  to  cupidity  and 
the  gambling  spirit.  It  unsuccessfully  sought  to 
have  the  Department  of  Justice  take  criminal 
action  against  them.17  Likewise,  without  success, 
it  urged  Congress  to  amend  the  law  to  specifically 
prohibit  them.15  The  Commission  now  seeks  to 
accomplish  the  same  results  through  agency  regu- 
lations. In  doing  so,  the  Commission  has  over- 
stepped the  boundaries  of  interpretation  and 
hence  has  exceeded  its  rule-making  power.  Re- 
gardless of  the  doubts  held  by  the  Commission 
and  others  as  to  the  social  value  of  the  programs 
here  under  consideration,  such  administrative  ex- 
pansion of  §  1304  does  not  provide  the  remedy.18 

The  judgments  are 

Affirmed. 

Mr.  Justice  Douglas  took  no  part  in  the  decision 
of  these  cases. 


present  §  1304  of  the  Criminal  Code.  In  a  series  of  letters 
made  part  of  the  record  below,  the  Chairman  of  the  Commis- 
sion in  1940  urged  the  Attorney  General  to  institute  criminal 
proceedings  against  a  number  of  stations  because  of  their  broad- 
casting .  of  "give-away"  programs  similar  to  those  involved 
here.  In  response  to  each  letter,  the  Attorney  General  advised 
that  "careful  consideration  has  been  given  to  this  matter  and 
it  has  been  concluded  that  no  action  is  warranted  by  this 
Department." 

17  See  note  16,  supra. 

18  In  a  letter  made  part  of  the  record  below,  the  Chairman  of 
the  Commission  in  1943  urged  the  Senate  Interstate  Commerce 
Committee  to  approve  a  proposed  amendment  to  §  316  of  the 
Communications  Act,  later  to  become  §  1304  of  the  Criminal 
Code.  The  proposed  amendment  would  have  retained  the  existing 
language  as  to  "any  lottery,  gift  enterprise,  or  similar  scheme," 
but  would  have  extended  the  prohibition  to  "any  program 
which  offers  money,  prizes,  or  other  gifts  to  members  of  the 
radio  audience  (as  distinguished  from  the  studio  audience) 
selected  in  whole  or  in  part  by  lot  or  chance."  No  action  was 
ever  taken  on  the  proposal. 

18  Cf.  United  States  v.  Halseth,  342  U.  S.  277,  280-281. 
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YOUR 
COMMUNITY 

WITH  SOUVENIR 

PICTURE 
ALBUMS 

TO  VIEWERS, 
ARE  THE  BEST  POSSIBLE 

PROMOTION, 

AND  PRODUCE 
THOUSANDS    OF  DOLLARS 
i  n 

REVENUE 

FOR  TV  STATIONS 

WE  HAVE  ORIGINATED  AND  SOLD 
more  Special  Features  for  more  Radio 
and  TV  Stations,  in  more  cities  in  the 
United  States  and  Canada,  since  1931, 
than  any  similar  organization. 

WRITE    FOR    PROOF,    REFERENCES,  and 
COMPLETE  DETAILS:— 


411  Avalon  Place,  Peoria,  Illinois       Telephone  26239 
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There's  no  Puzzle  about  a 

SUPER  SIGNAL 


SUPER 


CHANNEL 


< 


SIGNAL 


•  RIGHT  TRANSMITTER  SITE. 

KRON-TV's  site  provides  "area-wide"  coverage  certainty. 

•  ANTENNA  HEIGHT.  KRON-TV's,  highest  in  San  Francisco 
at  1441  feet,  "sees  further." 

•  MAXIMUM  LEGAL  POWER.  KRON-TV's  100,000  Watts  has 
blanketed  Northern  California  since  February,  1953. 

•  TOP  RATED  NBC  and  Local  Programs. 
KRON-TV  leads  consistently. 

•  GREATEST  DEPENDABILITY. 

KRON-TV's  double  antenna  system  and  automatic 
standby  generator  minimize  "discrepancies." 

•  SELLING  POWER.  Fit  these  pieces  together  and  you  have 
KRON-TV's  Super  Signal  — the  solution  of  your  sales  problem. 


FREE  &  PETERS,  INC. 
National  Representatives 


SAN  FRANCISCO  WLM 
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TELESTATUS 
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Tv  Stations  on  the  Air  With  Market  Set  Count 
And  Reports  of  Grantees'  Target  Dates 

Editor's  note:  This  directory  is  weekly  status  report  of  (1)  stations  that  are  operating  as  commercial 
and  educational  outlets  and  (2)  grantees.  Triangle  (►)  indicates  stations  now  on  air  with  com- 
mercial programming.  Each  is  listed  in  the  city  where  it  is  licensed.  Stations,  vhf  or  uhf,  report  re- 
spective set  estimates  of  their  coverage  areas.  Where  estimates  differ  among  stations  in  same  city, 
separate  figures  are  shown  for  each  as  claimed.  Set  estimates  are  from  the  station.  Further  queries 
about  them  should  be  directed  to  that  source.  Total  U.  S.  sets  in  use  is  unduplicated  B«T  estimate. 
Stations  in  italics  are  grantees,  not  yet  operating. 


ALABAMA 

Birmingham — 

►  WABT  (13)  CBS,  ABC,  DuM;  CBS  Spot  Sis.; 

225.000 

►  WBRC-TV  (6)  NBC;  Katz;  184.300 
WJLN-TV  (48),  12/10/52— Unknown 
WSGN-TV  (42),  12/18/52-Unknown 

Decaturt — 

WMSL-TV  (23)  12/26/52-5/1/54 
Mobilet — 

►  WALA-TV    (10)    ABC,    CBS,   NBC;  Headley- 

Reed;  52,500 

►  WKAB-TV  (48)  CBS,  DuM;  Forjoe;  53,149 
The  Mobile  Tv  Corp.  (5)  Initial  Decision  2/12/54 

Montgomery — 

►  WCOV-TV_(20)  ABC,  CBS.  NBC,  DuM;  Ray- 


mer;  25,700 
Montgomery  Bcstg. 


3/25/54-10/1/54 

Selmat — 
Deep  South  Bcstg.  Co 


Co.    (12)  Headley-Reed; 


(8)  2/24/54-Unknown 
ARIZONA 

NBC.    DuM;  Avery-Knodel; 


Blair; 
CBS, 


DuM; 
NBC; 


90.607 

DuM;  Katz;  90,607 

Forjoe;  21,800 
Raymer;  22,626 


Mesa  (Phoenix) — 

►  KTYL-TV  (12) 

90,607 

Phoenix — 

►  KOOL-TV  (10)  ABC 

►  KPHO-TV  (5)  ABC 
Tucson — 

►  KOPO-TV  (13)  CBS, 
*~  KVOA-TV  (4)  ABC, 
Yumat — 

►  KIVA  (11)  DuM;  Forjoe;  17,462 

ARKANSAS 

El  Doradot— 

South  Arkansas  Tv  Co.  (10)  2/24/54-Unknown 
Fort  Smitht — 

KFSA-TV    (22)    ABC,    NBC,    DuM;  Pearson; 
18,500 
Hot  Springst — 

KTVR  (9)  1/20/54-Unknown 
Little  Rock— 

KARK-TV  (4)  NBC;  Petry;  6/18/53-4/15/54 

(granted  STA  Jan.  11) 
KETV  (23)  10/30/53-Unknown 
KRTV  (17)  See  footnote  (e) 
•  Pine  Blufft— 

j  *-KATV  (7)  ABC,  CBS;  Avery-Knodel;  58,772 
i  Texarkana — 
+■  KCMC-TV  See  Texarkana,  Tex. 

CALIFORNIA 

Bakersfield— 

*■  KBAK-TV  (29)  ABC,  DuM;  Forjoe;  55,000 
*-KERO-TV    (10)     CBS,    NBC;  Avery-Knodel; 
109,692 

Berkeley  (San  Francisco) — 

KQED  (*9)  7/24/53-Unknown 
Chico— 

>■  KHSL-TV  (12)  CBS,  NBC,  DuM;  Grant;  34,275 
Coronat — 

KCOA  (52),  9/16/53-Unknown 
El  Centrot— 

KELB  (16)  2/10/54— Unknown 
Eurekat — 

*■  KIEM-TV   (3)  ABC,  CBS.  NBC,  DuM;  Blair; 
10,000 

Fresno — 

►  KBID-TV  (53)  Meeker 

>~  KJEO-TV  (47)  ABC,  CBS;  Branham;  106,558 
KMJ-TV  (24)  CBS,  NBC;  Raymer;  85,841 

Los  Angeles — 

KBIC-TV  (22)  2/10/52-Unknown 
KABC-TV  (7)  ABC;  Petry;  1,793,763 


Newest  Starters 

Listed  below  are  the  newest  stations 
that  have  started  commercial  operation: 

WALB-TV  Albany,  Ga.  (ch.  10),  April  1. 

WQED  (TV)  Pittsburgh.  Pa.  (ch.  13,  edu- 
cational, April  5. 

WNET  (TV)  Providence,  R.  I.  (ch.  16), 
April  5. 


►  KCOP  (13)  Katz;  1,793,763 

►  KHJ-TV  (9)  DuM;  H-R;  1,793,763 

►  KNBH  (4)  NBC;  NBC  Spot  Sis.;  1,793,763 

►  KNXT  (2)  CBS;  CBS  Spot  Sis.;  1,793,763 

►  KTLA  (5)  Raymer;  1,793,763 

►  KTTV  (11)  Blair;  1,793,763 

►  KTHE  (*28) 
Mercedf — 

KMER  (34),  9/16/53-Unknown 

Modestot — 

KTRB-TV  (14)  2/17/54-Unknown 
Montereyt — ■ 

►  KMBY-TV  (8)  CBS;  Hollingbery;  190,212 
Sacramento — 

KBIE-TV  (46)  6/26/53-Spring  '54 
:*-KCCC-TV  (40)  63,265 

McClatchy    Bcstg.    Co.    (10),    Initial  Decision 
11/6/53 

Salinast — 

►  KSBW-TV  (8)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 381,361 

San  Bernardino!" — 

K1TO-TV  (18),  11/6/52-Unknown 
San  Diego — 

►  KFMB-TV  (8)  ABC,  CBS,  DuM;  Petry;  206,382 

►  KFSD-TV  (10)  NBC;  Katz;  206,382 
KUSH  (21)  12/23/53-Unknown 

San  Francisco — 

KBAY-TV     (20),     3 /ll/ 53 -Unknown  (granted 
STA  Sept.  15) 

►  KGO-TV  (7)  ABC;  Petry;  851,250 

►  KPIX  (5)  CBS,  DuM;  Katz;  851,250 

►  KRON-TV  (4)  NBC;  Free  &  Peters;  851,250 

►  KSAN-TV  (32)  McGillvra 
San  Josef — 

Standard  Radio  &  Tv  Co.  (11),  Initial  Decision 
11/18/53 
San  Luis  Obispof — 

►  KVEC-TV  (6)  DuM;  Grant;  65,489 
Santa  Barbara — 

►  KEYT    (3)    ABC,   CBS,   NBC,   DuM;  Holling- 

bery; 430,000 
Stockton!— 

►  KTVU  (36)  Hollingbery 
KHOF  (13)  2/11/54-6/1/54, 

Tulare  (Fresno)  — 

►  KVVG  (27)  DuM;  Forjoe;  123,000 

COLORADO 

Colorado  Springst — 

►  KKTV    (11)    ABC,    CBS,   DuM;  Hollingbery; 

40,743 

►  KRDO-TV  (13)  NBC;  McGillvra;  35,600 
Denver — 

►  KBTV  (9)  ABC;  Free  &  Peters;  209,306 

►  KFEL-TV  (2)  DuM:  Blair;  209,306 

►  KLZ-TV  (7)  CBS;  Katz;  209,306 

►  KOA-TV  (4)  NBC;  Petry;  209,306 
KRMA-TV  (*6),  7/1/53-1954 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


LOOKING   FOR    TOP  TV\ 
AVAILABILITIES  IN  JACK] 
SONVILLE,  FLORIDA? 


WJHP-TV 

CHANNEL  36  IN  JACKSONVILLE 

WJHP-TV  HAS  TOP  NETWORK  (ABC, 
NBC,  DuM)  AND  LOCAL  PROGRAM- 
MING .  .  . 


WJHP-TV  HAS  VIEWERS  . . . 

(estimated  42,600  sets  —  national 
research  survey  soon  .  .  .) 


.  .  .  AND  WJHP-TV  HAS 
CHOICE  AVAILABILITIES! 

Network  co-ops,  local  shows,  and 
top  spot  adjacencies  in  all  time 
classes. 


For  further  information  and  rates, 
call  or  write  Tom  Gilchrist,  Mgr.,  or 
Bill  Fraker,  Sales  Mgr.,  Ph.  98-9751 
in  Jacksonville. 


WJHP-TV 


JACKSONVILLE,  FLORIDA 


In  New  York,  dial  Mu.  7-5047 
Represented  nationally  by 
John  II.  Perry  Associates 
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A-TV 

Covers  the  prosperous 
Keokuk,  Iowa 
Hannibal,  Missouri 
Quincy,  Illinois 
Area 

There  are 

129.405 

Families  Unduplicated 
by  service  from 
any  station  outside 
KHQA-TVs 
Class  B  Contour 
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TELEVISION  HOMES 

in  KHQA-TVs 

100  mv/m  CONTOUR 

Exclusive  CBS  and 
DuMont  Television  Outlet 
For  Keokuk-Hannibal-Quincy 
Area 
You  need 

KHQA-TY — Channel  7 

to  cover  this  market 

Represented  by 
WEED  TELEVISION 
Chicago,  New  York,  Detroit, 
Atlanta,  Boston,  Hollywood, 
San  Francisco 

Tower 

886  Feet  above  Average  Terrain 
12  Bay  RCA  Antenna 
36.3  KW  ERP  Now 
316  KW  ERP  CP 

For  availabilities  write: 

WALTER  J.  ROTHSCHILD 
National   Sales  Manager 


ItBfi'^IONS 


QUINCY,  ILLINOIS 
Affiliated   with  WTAD-AM-FM 
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Grand  Junctionf — 

KFXJ-TV  (5)  Holman;  3/26/53-May  '54 
Pueblo — 

►  KCSJ-TV  (5)  NBC;  Avery-Knodel;  39,720 

►  KDZA-TV  (3)  McGillvra;  40,000 

CONNECTICUT 

Bridgeport — 

WCTB  (*71),  1/29/53-Unknown 

►  WICC-TV  (43)  ABC,  DuM;  Young;  59,127 
WSJL  (49),  8/14/52-Unknown 

Hartfordt— 

WEDH  (*24),  1/29/53-Unknown 
WGTH-TV  (18),  10/21/53-Unknown 

New  Britain — 

►WKNB-TV  (30)  CBS,  DuM;  Boiling;  153,406 
New  Haven — 

WELI-TV  (59),  H-R;  6/24/53-Summer  '54 

►  WNHC-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

702,032 

WNLC-TV  (26)  12/31/52-Unknown 
Norwichf — 

WCTN  (*63),  1/29/53-Unknown 
Stamfordf — 

WSTF  (27),  5/27/53-Unknown 
Waterbury — 

►  WATR-TV  (53)  ABC,  DuM;  Stuart;  117,600 

DELAWARE 

Dovert — 

WHRN  (40),  3/11/53-Unknown 
Wilmington — 

►  WDEL-TV  (12)  NBC,  DuM;  Meeker;  201,639 
WILM-TV  (83),  10/14/53-Unknown 

DISTRICT  OF  COLUMBIA 

Washington — 

►  WMAL-TV  (7)  ABC;  Katz;  595,600 

►  WNBW  (4)  NBC;  NBC  Spot  Sis.;  605,000 

►  WTOP-TV  (9)  CBS;  CBS  Spot  Sis.;  595,600 

►  WTTG  (5)  DuM;  Blair;  559,000 
WOOK-TV  (50)  2/24/54-Unknown 

FLORIDA 

Clearwatert— 

WPGT  (32)  12/2/53-Unknown 
Fort  Lauderdale — 

►  WFTL-TV  (23)  NBC;  Weed;  116,116 

►  WITV  (17)  ABC,  DuM;  Venard;  107,200  (also 

Miami) 

Fort  Myerst — 

►  WINK-TV  (11)  ABC;  Weed 
Jacksonville — 

►  WJHP-TV  (36)  ABC,  NBC,  DuM;  Perry;  42,416 

►  WMBR-TV  (4)  CBS,  NBC,  DuM;  CBS  Spot  Sis.; 

233,647 

WOBS-TV  (30.)  Stars  National;  8/12/53-Sept.  '54 

Miami — ■ 

►  WITV  (17)  See  Fort  Lauderdale 

WMIE-TV  (27)  Stars  National;  12/2/53-9/30/54 
WTHS-TV  (*2),  11/12/53-Unknown 

►  WTVJ   (4)   ABC,   CBS,  NBC,  DuM;  Free  & 

Peters;  238,000 
WMFL  (33),  12/9/53-Unknown 

Orlandot — 

WDBO-TV  (6)  CBS,  ABC,  NBC,  DuM;  Blair; 
10/14/53-5/15/54 

Panama  Cityt — 

►  WJDM  (7)  CBS;  Hollingbery 

Pensacolat — 

►  WEAR-TV  (3)  ABC;  Hollingbery;  52,500 

►  WPFA  (15)  CBS,  DuM;  Young;  14,760 
St.  Petersburg — 

►  WSUN-TV  (38)  ABC,  CBS,  NBC,  DuM;  Weed; 

50,000 

Tampat — 

Tampa  Times  Co.  (13),  Initial  Decision  11/30/53 
WFLA-TV    (8)    NBC;   Blair;   Initial  Decision 
7/13/53-June  '54 

West  Palm  Beach — 

WEAT-TV  Inc.  (12)  2/18/54-Unknown 

►  WIRK-TV  (21)  ABC,  NBC,  DuM;  Weed;  23,650 
WJNO-TV  (5)  NBC;  Meeker;  11/4/53-8/1/54 

►  WMBR-TV   (4)   ABC,  CBS,  NBC,  DuM;  CBS 

Spot  Sis.;  222.400 

GEORGIA 

Albanyf — 

►  WALB-TV  (10)  NBC;  Burn-Smith 
Atlanta — 

►  WAGA-TV  (5)  CBS,  DuM;  Katz;  340,810 

►  WLWA  (11)  ABC,  DuM;  Crosley  Sis.;  340,810 

►  WSB-TV  (2)  NBC;  Petry;  340,810 
WQXI-TV  (36),  11/19/53-Summer  '54 

Augusta — 

►  WJBF-TV  (6)  ABC,  NBC,  DuM;  Hollingbery; 

73,100 

►  WRDW-TV  (12)  CBS;  Headley-Reed;  65,000 
Columbus — 

►  WDAK-TV   (28)   ABC,  NBC,  DuM;  Headley- 

Reed;  48,720 

►  WRBL-TV  (4)  CBS;  Hollingbery;  59,653 


Macon — 

►WNEX-TV  (47)  ABC,  NBC;  Branham;  34,662  I 

►  WMAZ-TV    (13)    ABC,    CBS,    DuM;  Avery- 

Knodel;  75,593 

Romet — 

►  WROM-TV  (9)  Weed;  94,380 
Savannah — 

►  WTOC-TV  (11)  ABC,  CBS,  NBC,  DuM;  Katz; 

30,000 

WSAV  Inc.  (3)  Initial  Decision  3/31/54 
Thomasvillet— 

WCTV  (6),  12/23/53-Unknown 
Valdostat— 

WGOV-TV  (37)  Stars  National;  2/26/53-5/15/54 
IDAHO 

Boiset  (Meridian) — 

►  KBOI  (2)  CBS;  Free  &  Peters;  31,300 

►  KIDO-TV  (7)  ABC,  NBC,  DuM;  Blair;  24,800 
Idaho  Falls — 

►  KID-TV  (3)  CBS,  NBC,  DuM;  Gill-Perna;  15  000 
KIFT  ,(8)  ABC;  Hollingbery;  2/26/53-Nov.  '54 

Nampat — 

KFXD-TV  (6)  See  footnote  (d) 
Pocatellot — 

K1SJ  (6)  CBS;  2/26/53-November  '54 

KWIK-TV    (10)    ABC;    Hollingbery;  3/26/53- 
Nov.  '54  ' 

Twin  Fallst— 
KLIX-TV 

5/1/54 


(11)    ABC;    Hollingbery;  3/19/53- 


ILLINOIS 

Belleville  (St.  Louis,  Mo.) — 

►  WTVI  (54)  DuM;  Weed;  205,000 
Bloomingtonf — 

►  WBLN  (15)  McGillvra;  113,242 
Champaign — 

►  WCIA  (3)  CBS,  NBC,  DuM;  Hollingbery;  237,500 
WCUI  (21),  7/22/53-Vnknown 

WTLC  (*12),  11/4/53-Unknown 
Chicago — 

►  WBBM-TV  (2)  CBS;  CBS  Spot  Sis.;  1,618,145 

►  WBKB  (7)  ABC;  Blair;  1,618,145 

►  WGN-TV  (9)  DuM;  Hollingbery;  1,618,145 
WHFC-TV  (26),  1/8/53-Unknown 
WIND-TV  (20),  3/9/53-Unknown 

►  WNBQ  (5)  NBC;  NBC  Spot  Sis.;  1,618,145 
WOPA-TV  Inc.  (44)  2/10/54-Unknown 
WTTW  (HI)  11/5/53-Fall  '54 

Danville — 

►  WDAN-TV  (24)  ABC;  Everett-McKinney;  35,000 
Decatur — 

►  WTVP    (17)   ABC,   DuM;    George  W.  Clark; 

129,500 

Evanstont — 

WTLE  (32),  8/12/53-Unknown 
Harrisburgt — 

►  WSIL-TV  (22)  ABC;  Walker;  30,000 
Jolietf— 

WJOL-TV  (48)  Holman;  8/21/53-Unknown 
Peoria — 

►  WEEK-TV  (43)  ABC,  CBS,  NBC.  DuM;  Head- 

ley-Reed; 137,630 

►  WTVH-TV  (19)  ABC,  DuM;  Petry;  106,405 
Quincyt — 

►  KHQA-TV  (7)  (See  Hannibal,  Mo.) 

►  WGEM-TV    (10)    ABC,   NBC;  Avery-Knodel; 

96,600 

Rockford — 

►  WREX-TV  (13)  ABC,  CBS;  H-R;  173,002 

►  WTVO  (39)  CBS,  NBC,  DuM;  Weed;  75,000 
Rock  Island  (Davenport,  Moline) — 

►  WHBF-TV    (4)    ABC,    CBS,    DuM;  Avery- 

Knodel;  264,811 

Springfield — 

►  WICS   (20)   ABC,  NBC,  DuM;  Young;  65,000 

INDIANA 

Bloomington — 

►  WTTV  (4)   ABC,  CBS,  NBC,  DuM;  Meeker; 

524,003 
Elkhartt— 

►  WSJV  (52)  ABC,  NBC,  DuM;  H-R;  118,000 

Evansvillet — 

►  WFIE  (62)  Venard;  41,750 
Fort  Wayne — ■ 

►  WKJG-TV  (33)  ABC,  CBS, 

mer;  75,344 
Anthony   Wayne  Bcstg  Co 
cision  10/27/53 

Indianapolis — 

►  WFBM-TV  (6)  ABC,  CBS,  NBC,  DuM 

473,000 


NBC,  DuM;  Ray- 
(69),  Initial  De- 

Katz; 
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WISH-TV  (S)  Boiling;  1/28/54-7/1/54 
WJRE  (26),  3/26/53-Unknown 
aFayettet — 

WFAM  -TV  (59)  Rambeau;  46,700 
uncie — 

WLBC-TV  (49)  ABC.  CBS,  NBC,  DuM;  Hol- 

man,  Walker;  64,250 
rincetonf — 

WE  AY-TV  (52)  Walker;  35,000 
DUth  Bend — 

WSBT-TV  (34)  ABC,  CBS,  NBC,  DuM;  Ray- 

mer;  102,823 
erre  Hautet— 

WTHI-TV  (10)  CBS;  Boiling;  10/7/53-7/1/54 
'aterloot— 

WINT  (15)  4/6/53-6/15/54 
IOWA 

mes — 

WOI-TV  (5)  ABC,  CBS,  DuM;  Weed;  240,000 
edar  Rapids — 

KCRI-TV  (9)  Venard;  116,444 

WMT-TV  (2)  CBS,  DuM;  Katz;  217,594 
avenport  (Moline,  Rock  Island) — 

WOC-TV  (5)  NBC;  Free  &  Peters;  264,811 
es  Moines — 

KGTV  (17)  Hollingbery;  46,713 

WHO-TV   (13)   NBC;  Free  &  Peters;  9/2/53- 

4/25/54  (granted  STA  March  5) 
ort  Dodget — 

KQTV  (21)  Pearson;  42,100 
Cason  Cityt — 

KGLO-TV    (3)    CBS,   DuM;    Weed;  10/14/53- 

May  '54 
ioux  City — 

KCTV  (36),  10/30/52-Unknown 
KVTV  (9)  CBS,  NBC,  DuM;  Katz;  100,010 
KTIV  (4)  Hollingbery;  1/21/54-8/16/54 
I'aterloof — 

KWWL-TV    (7)    NBC,    DuM;  Headley-Reed; 
101,448 

KANSAS 

ireat  Bendt — 
Central  Kansas  Tele.  Co.  (2)  3/3/54-Unknown 
utchinson — 

KTVH  (12)  CBS,  DuM;  H-R;  99,043 
anhattant- — 

KSAC-TV  (*8),  7/24/53-Unknown 
ittsburgj — 

KOAM-TV  (7)  ABC,  CBS,  NBC,  DuM;  Katz; 
50,000 
j  opeka — 

KTKA  (42),  11/5/53-Unknown 

WIBW-TV  (13)  CBS,  DuM;  Capper  Sis.;  49,289 
'  'ichita — 

KAKE  Bcstg.  Co.  (10)  4/1/54-July  '54 
KEDD  (16)  ABC,  NBC,  Petry;  80,457 

KENTUCKY 

shlandt — 

WPTV  (59)  Petry;  8/14/52-Unknown 
tndersonf — 

WEHT  (50)  CBS;  Meeker;  39,189 
exingtont — 

WLAP-TV  (27)  12/3/53-See  footnote  (c) 

The  Central  Kentucky  Bcstg.  Co.  (18)  Initial 

I      Decision  3/10/54 

ouisville — 

WAVE-TV   (3)   ABC,  NBC,  DuM;   NBC  Spot 
Sis.;  385,904 

WHAS-TV  (11)   CBS;  Harrington,  Righter  & 

Parsons.    See  footnote  (b). 
WKLO-TV  (21)  ABC,  DuM;  Venard;  81,942 
•  WQXL-TV  (41)  Forjoe;  1/15/53-Summer  '54 
ewportt — 

WNOP-TV  (74)  12/24/53-Unknown 
aducaht — 

WTLK  (43),  9/16/53-Unknown 


LOUISIANA 

lexandriat — 

KALB-TV  (5)  Weed;  12/30/53-9/1/54 
aton  Rouge— 

WAFB-TV  (28)  ABC,  CBS,  NBC,  DuM;  Young; 
46,000 

WBRZ  (2)  Hollingbery;  1/28/54-9/1/54 
afayettet — 

KVOL-TV  (10),  9/16/53-7/1/54 
KLFY-TV  (10),  Rambeau;  9/16/53-7/1/54 
ake  Chariest — 

KPLC-TV  (7)  Weed;  11/12/53-9/1/54 
,  KTAG   (25)   ABC,  CBS,  DuM;   Young;  15,000 


irectory  information  is  in  following  order:  call 
tters,  channel,  network  affiliation,  national  rep- 
•sentative;  market  set  count  for  operating  sta- 
ons;  date  of  grant  and  commencement  target 
ite  for  grantees. 


Monroe — 

►  KNOE-TV  (8)   CBS,  NBC,  ABC,  DuM;  H-R; 

101,000 

►  KFAZ  (43)  Pearson;  16,500 
New  Orleans — 

WCKG  (26)  Gill-Perna;  4/2/53-Late  '54 
WCNO-TV  (32)  Forjoe;  4/2/53-Summer  '54 

►  WDSU-TV  (6)  ABC,  CBS,  NBC,  DuM;  Blair; 

244,792 

►  WJMR-TV  (61)  ABC,  CBS,  DuM;  McGillvra; 

65,691 

WTLO  (20),  2/26/53-Unknown 
Shreveport — ■ 

►  KSLA  (12)  ABC,  CBS,  NBC,  DuM;  Raymer; 

34,300 

MAINE 

Bangorf — 

►  WABI-TV  (5)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 53,600 

Murray  Carpenter  &  Assoc.  (2)  Initial  Decision 
3/26/54 


Lewiston — 

►  WLAM-TV   (17)    CBS,   DuM;  Everett-McKin- 

ney;  18,554 

Polandt — 

WMTW  (8)  7/8/53-7/1/54 
Portland — 

►  WCSH-TV  (6)  NBC;  Weed;  89,875 
WGAN-TV  (13)  Avery-Knodel;  11/19/53-5/16/54 

(granted  STA  March  29) 

►  WPMT  (53)   ABC,  CBS,  NBC,  DuM;  Everett- 

McKinney;  35,400 


MARYLAND 


Baltimore — 


•WAAM  (13)  ABC,  DuM;  Harrington,  Righter 
&  Parsons;  539,503 

■WBAL-TV  (11)  NBC;  Petry;  539,503 
WITH-TV  (72)  Forjoe;  12/18/52-Unknown 

-WMAR-TV  (S)  CBS;  Katz;  539,503 
WTLF  (18)  12/9/53-Summer  '54 


100% 
DIVIDEND 


FOR  WIBW-TV  ADVERTISERS 

Present  advertisers  will  reach  twice  as  many  TV  homes  for 
the  same  cost  as  soon  as  the  steel  in  our  new  antenna 
reaches  1,000  feet  and  our  new  85  kw  power  can  surge 
still  further  over  the  flat,  unobstructed  Kansas  plains.  The 
construction  crew  says,  "We'll  top  her  out  in  May." 

Right  now,  we're  delivering  49,289  homes*  on  interim 
operation  and  we're  still  accepting  orders  at  the  present 
rate  and  guaranteeing  six  month's  protection.  Better  nail 
down  a  choice  franchise  NOW. 

CBS — DuMont — ABC  Interconnected 

*  Electric  Assn.  of  Kansas  City  2/1/54 
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TOPEKA,  KANSAS 

Ben  Ludy,  Gen.  Mgr. 
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Rep:  Capper  Publications,  Inc. 


ROADCASTING 


Telecasting 


April  12,  1954 


Page  127 


even  STANLEY  watches 


HANNEL  8,  I  PRESUME  .  . 

As  far  as  Stanley  is 
concerned,  it's  the  end  of 
the  search.  The  big 
discovery  has  been  made! 


We  mean  Stanley,  N.  Y.  of 
course,  where  they  haven't 
seen  a  safari  in  a  heck  of  a 
time.  (The  ground's  pretty 
well  trampled  in  those 
parts.) 

Sounds  as  though  there's 
nothing  new  to  learn  about 
Stanley,  but  WHEN-TV 
knows  better.  Stanley  is  just 
one  of  250  upstate  commu- 
nities to  which  WHEN-TV 
has  broken  trail,  getting  to 
know  the  people,  their 
buying  habits,  their  buying 
power.  Want  to  take  some 
trade  goods  into  the  wilds 
of  upstate  N.  Y.?  Let 
WHEN-TV  lead  the 
expedition. 


SEE  YOUR  NEAREST  KATZ  AGENCY 


CBS 
ABC 

DUMONT 
A 

MEREDITH 
STATION 


WATCHES 


WH|N 


CHANNEL  8 
SYRACUSE,  N.Y. 


FOR  THE  RECORD 


Cumberlandf — 

WTBO-TV  (17)  U/12/53-Summer  '54 
Salisburyt — 

WBOC-TV  (16)  Burn-Smith;  3/11/53-5/1/54 
(granted  STA  Feb.  18) 

MASSACHUSETTS 

Adams  (Pittsfield)t— 

►  WMGT  (74)  DuM;  Walker;  180,000 
Boston — 

WBOS-TV  (50)  3/26/53-Unknown 

►  WBZ-TV  (4)  NBC;  Free  &  Peters;  1,162,627 
WGBH-TV  (*2)  7/16/53-10/1/54 

WJDW  (44)  8/12/53-Unknown 

►  WNAC-TV  (7)  ABC,  CBS,  DuM;  H-K;  1,162,627 
Brocktonf — 

WHEF-TV   (62),  7/30/53-Fall  '54 
Cambridge  (Boston) — 

►  WTAO-TV  (56)  DuM;  104,285 
Lawrencef — 

WGIM  (72),  6/10/53-Unknown 
New  Bedford  t — 

WTEV-TV  (28)  Walker;  7/11/53-Summer  '54 

Pittsfieldt— 

WBEC-TV   (64)  11/12/53-Unknown 

Springfield— 

►  WHYN-TV  (55)  CBS,  DuM;  Branham;  128,000 

►  WWLP  (61)  ABC,  NBC;  Hollingbery;  128,000 
Worcester — 

WAAB-TV  (20)  Hollingbery;  8/12/53- Aug.  '54 

►  WWOR-TV    (14)    ABC,   DuM;    Raymer;  45,000 

MICHIGAN 

Ann  Arbor — 

►  WPAG-TV  (20)  DuM;  Everett-McKinney;  18,000 
WUOM-TV  (*26),  11/4/53-Unknown 

Battle  Creek — 

WBCK-TV   (58)   Headley-Reed;  11/20/52-Sum- 

mer  '54 

►  WBKZ  (64)  ABC;  Weed;  55,924 
Bay  City  (Midland,  Saginaw)— 

►  WNEM-TV  (5)  NBC,  DuM;  Headley-Reed 
Cadillact— 

►  WWW  (13)  ABC,  CBS,  DuM;  Weed;  42,772 
Detroit — 

WCIO-TV  (62),  11/19/53-Unkndwn 

►  WJBK-TV  (2)  CBS,  DuM;  Katz;  1,420,500 

►  WWJ-TV  (4)  NBC;  Hollingbery;  1,144,890 

►  WXYZ-TV  (7)  ABC;  Blair;  1,140,000 
East  Lansingt — 

►  WKAR-TV  (*60) 
Flint— 

WFDF-TV  (12),  Initial  Decision  5/11/53 

►  WTAC-TV  (16)  ABC;  Raymer;  54,680 
Grand  Rapids — 

►  WOOD-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

376,533 

Kalamazoo — 

►  WKZO-TV  (3)  ABC,  CBS,  NBC,  DuM;  Avery- 

Knodel;  367,839 

Lansing — 

►  WILS-TV  (54)  ABC,  DuM;  Venard;  42,000 

►  WJIM-TV   (6)   ABC,  CBS,  NBC,  DuM;  H-R; 

254,700 

Muskegont — 

WTVM(35),  12/23/52-Vnknown 
Saginaw  (Bay  City,  Midland)— 

►  WKNX-TV  (57)  ABC,  CBS,  NBC,  DuM;  Gill- 

Perna;  73,225 
WSBM-TV  (51),  10/29/53-Unknown 

Traverse  City  f — 
WPBN-TV  (7)  Holman;  11/25/53-Unknown 

MINNESOTA 

Austin! — 

►  KMMT  (6)  ABC,  CBS,  DuM;  Pearson;  78,925 
Dulutht  (Superior,  Wis.)— 

►  KDAL-TV   (3)   NBC;  Avery-Knodel 

►  WFTV   (38)   ABC,   CBS,   NBC,   DuM;  Young; 

36,000 
Hibbingt — 

KHTV  (10),  1/13/54-Unknown 
Minneapolis  (St.  Paul)  — 

►  WCCO-TV  (4)  ABC,  CBS,  DuM;  Free  &  Peters; 

425,700 

►  WTCN-TV  (11)  ABC;  Blair;  427,000 
Rochester — 

►  KROC-TV  (10)  NBC,  DuM;  Meeker;  70,000 
St.  Paul  (Minneapolis) — 

►  KTSP-TV  (5)  NBC;  Petry;  436,700 

►  WMIN-TV  (11)  ABC;  Blair;  427,000 
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MISSISSIPPI 

Columbusf — 

WCBI-TV  (28),  3/11/53-Unknown 
Jackson — 

►  WJTV  (25)  CBS,  DuM;  Katz;  50,224 

►  WLBT  (3)  NBC;  Hollingbery;  85,607 

►  WSLI-TV  (12)  ABC;  Weed 
Meridiant — 

►  WCOC-TV  (30) 

►  WTOK-TV  (11)  ABC,  CBS,  NBC,  DuM;  Hea 

ley-Reed;  44,300 

MISSOURI 

Cape  Girardeauf — 

KFVS-TV    (12)    CBS;   Pearson;  10/14/53-Ap 

'54 

KGMO-TV  (18),  4/16/53-Vnknown 
Claytont — 

KFVO-TV  (30),  2/5/53-Vnknown 
Columbia — 

►  KOMU-TV  (8)  ABC,  CBS,  NBC,  DuM;  H-: 

43,559 

Festust — 

KACY  (14)  Raymer;  See  footnote  (d) 
Hannibalt  (Quincy,  111.) — 

►  KHQA-TV  (7)  CBS,  DuM;  Weed;  107,110 
Joplint — 

KSWM-TV  (12)  CBS;  Rambeau;  12/23/53-Fc 

'54 

Kansas  City — 

►  KCMO-TV  (5)  ABC,  DuM;  Katz;  380,450 

►  KMBC-TV  (9)  CBS;  Free  &  Peters;  380,450 

►  WDAF-TV    (4)    NBC;    Harrington,  Righter 

Parsons;  380,450 

►  WHB-TV  (9)  CBS;  Blair;  380,450 

Kirksvillet — 

KTVO  (3)  12/16/53-6/15/54 
St.  Joseph — 

►  KFEQ-TV  (2)  CBS,  DuM;  Headley-Reed;  94,2: 
St.  Louis — 

KACY  (14)  See  Festus 
KETC  (*9),  5/7/53-Fall  '54 

►  KSD-TV  (5)  ABC,  CBS,  NBC;  NBC  Spot  SI 

621,426 

►  KSTM-TV  (36)  ABC;  H-R;  215,000 
WIL-TV   (42),  2/12/53-Unknown 

►  WTVI  (54)  See  Belleville,  111. 

Sedaliaf — 

KDRO-TV  (6)  Pearson;  2/26/53-4/15/54 

Springfieldt — 

>■  KTTS-TV  (10)  CBS,  DuM;  Weed;  39,896 

►  KYTV  (3)  ABC,  NBC;  Hollingbery;  46,080 

MONTANA 

Billingst — 

►  KOOK-TV  (2)  ABC,  CBS,  DuM;  Headley-Ree( 

9,000 

Buttet — 

►  KOPR-TV  (4)   CBS,  ABC;  Hollingbery;  7,01 

►  KXLF-TV  (6)  NBC,  DuM;  Walker;  4,200 

Great  Fallst— 

►  KFBB-TV  (5)  CBS;  Headley-Reed 

Missoulat — 

KGVO-TV  (13)  CBS;  Gill-Perna;  3/11/53-7/1/1 
NEBRASKA 

Holdrege — 

►  KHOL-TV  (13)  CBS,  DuM;  Meeker;  20,500 
Lincoln — 

►  KFOR-TV  (10)  ABC;  Raymer;  89,122 

►  KOLN-TV    (12)    ABC,    DuM;  Avery-Knode 

72,390 

Omaha — 

►  KMTV  (3)  ABC,  CBS,  DuM;  Petry;  240,000 

►  WOW-TV  (6)  DuM,.  NBC;  Blair;  237,993 

NEVADA 

Las  Vegast — 

►  KLAS-TV  (8)  ABC,  CBS,  NBC,  DuM;  Weec 

13,401 

Renot — 

►  KZTV   (8)   ABC,   CBS,  NBC,  DuM;  Pearson 

13,623 

NEW  HAMPSHIRE 

Keenet — 

WKNE-TV  (45),  4/22/53-Unknown 

Manchestert — 

►  WMUR-TV   (9)   ABC;  Weed 
Mt.  Washington!— 

WMTW  (8)  See  Poland,  Me. 

Broadcasting   •  Telecastin< 


If : 


NEW  JERSEY 

Asbury  Parkf — 

WRTV  (58)  107,000 
Atlantic  City — 

WFPG-TV  (46)  ABC,  CBS,  NBC,  DuM;  Pear- 
son; 16,135 
WOCN  (52),  1/8/53-Unknown 

Camdent — 
WKDN-TV  (17),  1/28/54-Unknown 

Newark  (New  York  City) — 
WATV  (13)  Weed;  4,150,000 

New  Brunswickt — 
WDHN  (47),  4/2/53-Unknown 
WTLV  (*19),  12/4/52-Unknown 

Trentont — 

WTTM-TV  (41),  Forjoe;  7/16/53-Unknown 
NEW  MEXICO 

Albuquerquef — 

»-KGGM-TV  (13)  CBS;  Weed;  41,500 
•►KOAT-TV  (7)  ABC;  Hollingberv;  40,000 
»- KOB-TV  (4)  NBC,  DuM;  Branham;  40,548 

J?oswellt — 

»-KSWS-TV  (8)  ABC,  CBS,  NBC,  DuM;  Meeker; 
20,439 


NEW  YORK 


[Alba: 

WPTR-TV  (23)  6/10/53-Unknown 
tv  WROW-TV 
WTVZ  (*17) 

Binghamton— 

rWNBF-TV   (12)   ABC,  CBS 
_    ling;  296,880 


(41)    ABC,    CBS,  DuM; 
7/24/52-Unknown 


Boiling; 


b: 


NBC,  DuM;  Bol- 
WQTV  (*46),  8/14/52-Unknown 
iloomingdalef  (Lake  Placid) — 
WBLD  (5)  12/2/53-Summer  '54 
Buffalo— 

*-  WBEN-TV  (4)  ABC,  CBS.  DuM;  Harrington, 
ling;  269,880 

Righter  &  Parsons;  394,533.  See  footnote  (a). 
WBUF-TV  (17)  ABC,  CBS,  NBC,  DuM;  H-R; 
135.000 

WTVF  (*23)  7/24/52-Unknown 
Niagara  Frontier  Amusement  Corp.  (2)  Initial 
Decision  2/17/54 

Parthagef — 
The  Brockway  Co.  (7)  ABC,  CBS;  3/3/54-Sum- 
mer  '54 

Elmira — ■ 

•>-  WECT  (18)  NBC;  Everett-McKinney ;  28,639 

*■  WTVE    (24)  ABC,   CBS,  NBC,   DuM;  Forjoe; 
27,485 

fthacaf — 

WHCU-TV  (20)  CBS;  1/8/53-November  '54 
WIET    (*14),  1/8/53-Unknown 

Jamestownt — 

WJTN-TV  (58),  1/23/53-Unknown 
Kingstont — 

WKNY-TV    (66),    CBS,    NBC,    DuM;  Meeker; 
1/23/53-5/1/54 

^New  York — 

W ABC -TV  (7)  ABC;  Petry;  4,150,000 
*-  WABD  (5)  DuM;  Avery-Knodel;  4.150,000 
»-WATV  (13)  See  Newark,  N.  J. 
►  WCBS-TV  (2)  CBS;  CBS  Spot  Sis.;  4,150,000 
*■  WNBT  (4)  NBC;  NBC  Spot  Sis.;  4,150,000 
p-  WOR-TV    (9)    WOR;    WOR-TV   Sis.;  4,150,000 
!»-WPIX  (11)  Free  &  Peters;  4,150,000 

WGTV  (*25),  8/14/52-Unknown 


Rochester — 
WCBF-TV    (15),  6/10/53-Unknown 

►  WHAM-TV  (6)  NBC;  Hollingbery;  210,000 

*-  WHEC-TV  (10)  ABC,  CBS;  Everett-McKinney; 
216,000 

WRNY-TV  (27),  4/2/53-Unknown 
;    WROH  (*21),  7/24/52-Unknown 
*■  WVET-TV  (10)  ABC,  CBS;  Boiling;  190,000 
Schenectady  (Albany,  Troy) — 

WRGB  (6)  ABC,  CBS,  NBC,  DuM;  NBC  Spot 

Sis;  306,200 
WTRI  (35)  CBS;  Headley-Reed;  70,188 
Syracuse — 

WHEN-TV  (8)  ABC.  CBS,  DuM;  Katz;  299,401 
WHTV  (*43),  9/18/52-Unknown 

►  WSYR-TV  (3)  NBC;  Headley-Reed;  339,855 
Utica— 

WFRB   (19),  7/1/53-Unknown 
►WKTV   (13)    ABC,   CBS,   NBC,  DuM;  Cooke; 
137,500 

NORTH  CAROLINA 

Ashevillef — 

►  WISE-TV  (62)  ABC,  CBS,  NBC,  DuM;  Boiling; 
I  19,500 

WLOS-TV  (23)  12/9/53-Aug.  '54 

Cnapel  Hillt — 

WUNC-TV  (*4),  9/30/53-September  '54 
Charlotte— 

►  WAYS-TV    (36)    ABC,    NBC,    DuM;  Boiling; 

41,296 

Broadcasting    •  Telecasting. 


►  WBTV  (3)   CBS,  NBC,  DuM;   CBS  Spot  Sis.; 

391,158 

Durham? — 

WTIK-TV  (11)  1/21/54-Unknown 

Fayettevillet — 

Fayetteville  Bcstrs,  Inc.  (18)  Initial  Decision 
3/16/54 
Gastoniaf — 

Air-Pix  Corp.  (48)  4/7/54-Unknown 

Goldsborot — 

WTVX  (34),  9/30/53-Unknown 

Greensboro — 

WCOG-TV    (57)    ABC;    Boiling;  11/20/52-Un- 
known 

►  WFMY-TV  (2)  ABC,  CBS,  DuM;  Harrington, 

Righter  &  Parsons;  219,203 

Greenville — 

►  WNCT  (9)  ABC,  CBS,  NBC,  DuM;  Pearson; 

45,000 

Raleigh — 

►WNAO-TV  (28)  ABC,  CBS,  NBC.  DuM;  Avery- 
Knodel;  52,190 

Wilmingtonf — 

WMFD-TV  (6)  NBC;  Weed;  7/30/53-4/9/54 
WTHT   (3)  2/17/54-5/15/54 

Winston-Salem — 

►  WSJS-TV   (12)   NBC;  Headley-Reed;  193,289 

►  WTOB-TV  (26)  ABC,  DuM;  H-R;  47,300 

NORTH  DAKOTA 

Bismarckt — 

►  KFYR-TV  (5)  CBS,  NBC,  DuM;  Blair;  6,125 
Fargot — 

►  WDAY-TV  (6)  ABC,  CBS,  NBC,  DuM;  Free  & 

Peters;  42,260 

Grand  Forksf — 
KNOX-TV  (10)  3/10/54-Unknown 

Minott — 

►  KCJB-TV  (13)  ABC,  CBS,  NBC,  DuM;  Weed; 

17,000 

Valley  Cityt— 

KXJB-TV  (4)  CBS;  Weed;  8/5/ 53- July  '54 

OHIO 

Akron — 

►  WAKR-TV  (49)  ABC;  Weed;  49,431 

Ashtabulat— 

►  WICA-TV  (15)  18,000 

Cincinnati — 

WCET  (*48),  12/2/53-Unknown 

►  WCPO-TV  (9)  ABC,  DuM;  Branham;  450,000 

►  WKRC-TV   (12)    CBS;   Katz;  450,000 

►  WLWT  (5)  NBC;  WLW  Sis.;  450,000 
WQXN-TV  (54)  Forjoe;  5/14/53-October  '54 

Cleveland — 

WERE-TV  (65),  6/18/53-Unknown 

►  WEWS  (5)  CBS;  Branham;  1,020,000 

►  WNBK(4)  NBC;  NBC  Spot  Sis;  865,425 

►  WXEL  (8)  ABC,  CBS,  DuM;  Katz;  823,629 
WHK-TV  (19)  11/25/53-Unknown 

Columbus — 

►  WBNS-TV  (10)  CBS;  Blair;  307,000 

►  WLWC  (4)  NBC;  WLW  Sis.;  307,000 
WOSU-TV    (*34),  4/22/53-Unknown 

►  WTVN  (6)  ABC,  DuM;  Katz;  336,737 

Daytori — 

►  WHIO-TV  (7)  ABC,  CBS.  DuM;  Hollingbery; 

540,470 

WIFE   (22)   See  footnote  (d) 

►  WLWD  (2)  NBC;  WLW  Sis;  310,000 

Elyriat — 

WEOL-TV  (31)  2/11/54-Fall  '54 

Lima — 

WIMA-TV  (35)  Weed;  12/4/52-Spring  '54 

►  WLOK-TV  (73)  CBS,  NBC,  DuM;  H-R;  49,079 

Massillonf — 

WM AC-TV  (23)  Petry;  9/4/52-Unknown 
Steubenville — 

►  WSTV-TV  (9)  CBS;  Avery-Knodel;  1,083,000 
Toledo— 

►  WSPD-TV  (13)  ABC,  CBS,  NBC,  DuM;  Katz: 

279,029 

Youngstown — ■ 

►  WFMJ-TV  (73)  NBC;  Headley-Reed;  115,000 

►  WKBN-TV    (27)    ABC,    CBS,    DuM;  Raymer; 

117,777 

WUTV  (21)  Petry;  9/25/52-Unknown 
Zanesville — 

►  WHIZ-TV  (50)  ABC.  CBS,  NBC,  DuM;  Pear- 

son; 29,351 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


TOP  MULTI-WEEKLY  SHOWS 


IN  THE  OMAHA  AREA 


ARE  ON 


Trail  Time* 

Eddie  Fisher 

Camel  News 
Caravan 

Weather,  Sports 
(10:00  p.m.) 


Dinah  Shore 

6:20  p.m.  News* 

Stand  By  For 
Action* 

TV  News  Roundup  | 
(10:15  p.m.)* 


•WOW-TV  'live"  Studio  Shows 


^CiW      iMf  TV  OMAHA 

100,000  WATTS  •  DUMONT  •  NBC  AFF.  •  Bloir  TV-Rtp. 
A  Meredith  Station  •  Affiliated  with  "Better  Homes  &  Gardens"  and 
"Successful  Farming"  magazines. 


WKJFTV 

PITTSBURGH 


r 


Your  Best  Buy 
To  SeM  The  Rich 
Pittsburgh  Market 

Every  day  more  advertisers  are 
learning  it's  good  business  to 
sell  America's  eighth  largest 
trading  area  through  WKJF-TV 
—  Pittsburgh's  pioneer  UHF 
television  station  that  offers  its 
ever-growing  audience  out- 
standing network  shows  plus 
strong  local  programming. 

In  case  you're  looking  for  a 
way  to  get  more  than  your  share 
of  the  2}4  billion  dollar  Pitts- 
burgh market,  you'll  find  it 
pays  to  use  WKJF-TV. 


WKJF-TV 

PITTSBURGH 


Nat.  Rep. 
WEED 
TELEVISION 


Outstanding  NBC  Programs 
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TOP  SPOTS 


OKLAHOMA 
CITY'S 
TOP  RATED 

TV  SHOW 

4  to  5  P.  M. 
MON.  thru  FRI. 


RATING 
According  to 
Jan.  1954 
OKLAHOMA  CITY 
TELEPULSE 


MSNUTE  SPOTS  AVAILABLE 
WHILE  THEY  LAST! 


PHONE  OR 
WERE 
TODAY! 


EDGAR  T.  BELL 
Exec.  Vice  President 


FRED  L.  VANCE 
Sales  Manager 


KWTV-9 

Affiliated  Management  KOMA-CBS 
Represented  by  Avery-Knodel,  Inc. 


FOR  THE  RECORD 


(67)  Avery-Knodel;  7/16/53-Sum- 
8/12/53-Unknown 


OKLAHOMA 

Adat— 

KTEN   (10),  12/16/53-6/1/54 
Enidt— 

KGEO-TV  (5),  12/16/53-Unknown 
Lawtonf — 

►  KSWO-TV  (7)  Everett-McKinney;  36,217 
Steubenville — 

Miamif — 

KMIV  (58),  4/22/53-Unknown 

Muskogeet — 

Tulsa  Bcstg.  Co.  (8)  Initial  Decision  3/3/54 
Oklahoma  City — 

►  KMPT  (19)  DuM;  Boiling;  98,267 

►  KTVQ  (25)  ABC,  DuM;  H-R;  100,082 

►  KWTV  (9)  CBS;  Avery-Knodel;  256,102 
►WKY-TV   (4)   ABC,  CBS,   NBC,   DuM;  Katz; 

256,102 

KETA  (*13)  12/2/53-Unknown 
Tulsa— 

►  KCEB  (23)  Boiling 

►  KOTV  (6)  ABC,  CBS,  NBC;  Petry;  229,000 
KSPG  (17)  2/4/54-Unknown 

OREGON 

Eugenef — 

KVAL-TV    (13)    NBC;    Hollingbery;  5/14/53- 
4/16/54 

Medford — 

►  KBES-TV  (5)  ABC,  CBS,  NBC,  DuM;  Blair 
Portland — 

►  KOIN-TV  (6)  ABC,  CBS;  Avery-Knodel;  167,183 

►  KPTV  (27)  NBC;  NBC  Spot  Sis.;  161,309 
Oregon  Tv  Inc.  (12),  Initial  Decision  11/10/53 

Salemf — 

KSLM-TV  (3),  9/30/53-Unknown 

PENNSYLVANIA 

Allentownf — 

WFMZ-TV 
mer  '54 

WQCY  (39), 
Altoona — 

►  WFBG-TV  (10)  ABC,  NBC,  DuM;  H-R;  418,798 
Bethlehem — 

►  WLEV-TV  (51)  NBC;  Meeker;  67,516 
Chambersburgt — 

►  WCHA-TV  (46)  CBS,  DuM;  Forjoe;  15,500 
Easton — 

►  WGLV  (57)  ABC,  DuM;  Headley-Reed;  65,098 
Erie— 

►  WICU    (12)    ABC,    CBS,   NBC,   DuM;  Petry; 

208,500 

WSEE    (35)    CBS;    Avery-Knodel;  10/14/53- 
4/25/54 

WLEU-TV  (66)  12/31/ 53-Unknown 
Harrisburg — ■ 

WCMB-TV  (27)  Cooke;  7/24/53-5/1/54 
►WHP-TV  (55)  CBS;  Boiling;  118,150 

►  WTPA  (71)  NBC;  Headley-Reed;  118,150 
Hazletonf — 

WAZL-TV  (63)  Meeker;  12/18/52-Unknown 
Johnstown — 

►  WARD-TV  (56)  Weed 

►  WJAC-TV  (6)   ABC,  CBS,  NBC,  DuM;  Katz; 

750,453 
Lancaster — 

►  WGAL-TV  (8)  ABC,  CBS,  NBC,  DuM;  Meeker; 

293,097 

WWLA  (21)  Venard;  5/7/53-Fall  '54 
Lebanonf — 

►  WLBR-TV  (15)  Pearson;  146,575 
New  Castlet — 

*~  WKST-TV  (45)  DuM;  Everett-McKinney;  109,691 
Philadelphia — 

►  WCAU-TV  (10)  CBS;  CBS  Spot  Sis.;  1,592,000 

►  WFIL-TV  (6)  ABC,  DuM;  Katz;  1,793,362 
W1BG-TV  (23;,  10/ 21 /53-Unknown 
WIP-TV  (29),  11/26/52-Unknown 

►  WPTZ  (3)  NBC;  Free  &  Peters;  1,767,042 
Pittsburgh — 

►  WDTV  (2)  ABC,  CBS,  NBC,  DuM;  DuM  Spot 

Sis.;  921,570 

►  WENS  (16)  ABC,  CBS;  Petry;  236,452 

►  WKJF-TV  (53)  CBS,  NBC,  DuM;  Weed;  236,000 

►  WQED  (*13) 

WTVQ  (47)  Headley-Reed;  12/23/52-Unknown 
Reading — 

►WEEU-TV    (33)    ABC,    NBC;  Headley-Reed; 
45,973 

►  WHUM-TV  (61)  CBS;  H-R;  175,000 

Scranton — 

►  WARM-TV  (16)  ABC;  Hollingbery;  150,000 

►  WGBI-TV  (22)  CBS;  Blair;  152,000 

►  WTVU  (73)  Everett-McKinney;  150.424 


Everett-McKinney;  11/13/52 


Sharont — 

WSHA  (39)  1/27/54-Unknown 
Wilkes-Barre — 

►  WBRE-TV  (28)  NBC;  Headley-Reed;  149,000 

►  WILK-TV    (34)    ABC,    DuM;  Avery-Knode' 

160,000 

Williamsportt — 
WRAK-TV  (36) 
Spring  '54 

York— 

►  WNOW-TV  (49)  DuM;  Hollingbery;  72,000 

►  WSBA-TV  (43)  ABC;  Young;  76,100 

RHODE  ISLAND 

Providence — 

►  WJAR-TV  (10)  ABC,  CBS,  NBC,  DuM;  Weed 

1,098,189 

►  WNET  (16)  CBS;  Raymer 

WPRO-TV  (12)  Blair;  9/2/53-Unknown  (grant 
ed  ST  A  Sept.  23) 

SOUTH  CAROLINA 

Aikent — ■ 

WAKN-TV  (54)  10/21/53-Unknown 
Andersonf — 

►  WAIM-TV   (40)   CBS;   Headley-Reed;  46,500 

Camdenf — 

WACA-TV  (15)  6/3/ 53-Unknown 
Charleston — 

►  WCSC-TV  (51  ABC,  CBS,  NBC,  DuM;  Free  t 

Peters;  71,428 
Southern  Bcstg.  Co.  (2)  NBC;  3/25/54-9/1/54 
Columbia — 

►  WCOS-TV  (25)  ABC;  Headley-Reed;  41,207 

►  WIS-TV  (10)  NBC;  Free  &  Peters;  94,056 

►  WNOK-TV  (67)  CBS,  DuM;  Raymer;  46,000 
Florencet — 

WPDV  (8)  CBS;  11/25/53-Sept.  '54 
Greenville — 

►  WFBC-TV  (4)  NBC;  Weed;  287,266 

►  WGVL  (23)  ABC,  DuM;  H-R;  55,353 

Greenwoodt — ■ 

WCRS-TV  (21)  4/ 8 /53-Unknown 
Spartanburgt — 

WSPA-TV    (7)    CBS;    Hollingbery;  11/25/53 
Aug.  '54 

WSCV  (17)  7/ 30/ 53-Unknown 

SOUTH  DAKOTA 

Rapid  Cityt- — 

The  Hills  Bcstg.  Co.  (7)  2/24/54-Unknown 
Sioux  Fallst — 

►  KELO-TV  (11)  ABC,  NBC;  Raymer;  56,119 
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TENNESSEE 

Chattanoogat — 
WOUC  (49)  Pearson;  8/21/52-Unknown 
WDEF-TV  (12)  NBC;  Branham;  1/28/54-4/25/5 

Jacksont — 

WDXI-TV  (9)  Burn-Smith;  12/2/53-Summer  '5 
Johnson  Cityt — 

►  WJHL-TV  (11)  ABC,  CBS,  NBC,  DuM;  Pear 

son;  49,057 
Knoxville — 

►  WATE  (6)  ABC,  NBC;  Avery-Knodel;  63,620 

►  WTSK  (26)  CBS,  DuM;  Pearson;  58,550 
Memphis — 

►  WHBQ-TV  (13)  CBS;  Blair;  276,342 

►  WMCT  (5)  ABC,  NBC,  DuM;  Branham;  276,34::' 
Nashville — 

►  WSIX-TV  (8)  CBS;  Hollingbery;  186,176 
►WSM-TV  (4)  NBC,  DuM;  Petry;  186,176 
Old  Hickory  (Nashville) — 

WL AC-TV  (5)  Katz;  8/5/53-6/1/54 


TEXAS 

Abilenet — 

►  KRBC-TV  (9)  ABC,  NBC,  DuM;  Pearson;  30,311 
Amarillo — 

►  KFDA-TV  (10)  ABC,  CBS;  Branham;  47,406 
►KGNC-TV  (4)  NBC,  DuM;  Katz;  47,406 

KLYN-TV  (7)  12/11/ 53-Unknown 
Austin — 

►  KTBC-TV  (7)  ABC,  CBS,  NBC,  DuM;  Raymer 

67,736 
Beaumontt — 

KBMT  (31)  12/4/52-Unknown 

KTRM-TV  (6)  Initial  Decision  7/22/53 
Corpus  Christit — 

KVDO  (22)  1/6/53-6/15/54 

KTLG  (43)  12/9 /53-Unknown 
Dallas — 

KDTX  (23)  1/15 /53-Unknown 

KLIF-TV  (29)  2/12/53-8/1/54 

►  KRLD-TV  (4)  CBS;  Branham;  368,500 

►  WFAA-TV  (8)  ABC,  NBC,  DuM;  Petry;  330,001 

Broadcasting   •  Telecasting 


T 


hi  Paso — 

►  KROD-TV    (4)    ABC,    CBS,    DuM;  Branham; 
46,651 

ikKTSM-TV  (9)  NBC;  Hollingbery;  39.400 
KELP-TV  (13)  Forjoe;  3/18/54-Sept.  '54 

[eyh.  Worth— 

KTCO  (20),  3/11/53-Unknown 
l-WBAP-TV    (5)    ABC,   NBC;  Free 
371,400 


&  Peters; 


fl. 


alveston- 


i-KGUL-TV  (11)  ABC.  CBS,  DuM;  CBS  Spot  Sis.; 
276,000 

'  larlingent— 
KGBT-TV  (4)  ABC,  CBS,  DuM;  Pearson;  31,800 

louston — 

WKNUZ-TV  (39)  DuM;  Forjoe;  68,144 
~ " j  -  KPRC-TV  (2)  ABC,  CBS,  NBC,  DuM;  Petry; 
303.500 

KTVP  (23)  1/8/53-Unknown 
►  KUHT  (*8)  281,500 
KXYZ-TV  (29)  6/18/53-Unknown 
Houston  Tv  Co.  (13),  2/23/54-Unknown 

uongviewt — 

-  KTVE  (32)  Forjoe;  16,100 
vubbockf — 

»KCBD-TV  (11)  ABC,  NBC;  Pearson;  44,387 

-  KDUB-TV    (13)    CBS,    DuM;  Avery-Knodel; 

44,387 

KFYO-TV  (5)  Katz:  5/7/53-Unknown 
..ufkinf — 

KTRE-TV  (9)  Venard;  3/11/53-Fall  '54 

:^larshallt— 

KMSL  (16)  6/25/53-Unknown 
"lidland— 

-  KMID-TV  (2)  ABC,  CBS,  NBC,  DuM;  Venard; 

30.000 

San  Angelo — 

-  KTXL-TV  (8)  CBS;  Venard;  21,115 
Jan  Antonio — 

KALA  (35)  3/26/53-Unknown 
-KGBS-TV  (5)  ABC,  CBS,  DuM;  Katz;  185,856 
WOAI-TV  (4)  NBC;  Petry;  185,856 

iweetwatert- 
KPAR-TV  (12)  CBS;  Avery-Knodel;  8/26/53- 
Unknown 

"■emple— 

-  KCEN-TV  (6)  NBC;  Hollingbery;  71,815 
'exarkana  (also  Texarkana,  Ark.) — 

-  KCMC-TV  (6)  ABC,  CBS,  DuM;  Venard;  66,223 

Tylert— 

-  KETX  (19  ABC,  CBS,  NBC,  DuM;  Headley- 

Reed;  18,232 
KLTV  (7)  1/27/54-Unknown 

Tictoriat — 
KNAL  (19)  Best;  3/26/53-Unknown 

Vacot — 

,;;-KANG-TV  (34)  ABC;  Pearson;  28,000 
Veslacof — 

KRGV-TV  (5)  NBC,  DuM;  Raymer;  7/16/53- 
4/11/54  (granted  STA  Jan.  18) 

.  .Vichita  Falls — 

-KFDX-TV  (3)  ABC,  NBC;  Raymer;  85,300 
- KWFT-TV  (6)  CBS,  DuM;  Blair;  85,300 

UTAH 

rovof — 

KOVO-TV  (11)  12/2/53-Vnknown 
alt  Lake  City — 
1-KDYL-TV  (4)  NBC;  Blair;  155,300 
-KSL-TV  (5)  ABC,  CBS,  DuM;  CBS  Spot  Sis.; 
155,300 

KUTV  (2)  ABC;  Hollingbery;  3/26/53-8/15/54 
VERMONT 

lontpelierf — 
WCAX  Bcstg.  Corp.  (3)  CBS;  Weed;  3/12/54- 
8/15/54 

VIRGINIA 

-Oanvillef — 

-  WBTM-TV  (24)  ABC;  Hollingbery;  18,114 
lampton  (Norfolk) — 

-WVEC-TV  (15)  NBC;  Rambeau;  90,016 
larrisonburgf — 

f-WSVA-TV  (3)  NBC;  Devney;  78,345 
|  .ynchburg — 

-WLVA-TV  (13)  CBS,  DuM;  Hollingbery;  102,281 
Newport  News — 
WACH-TV  (33)  See  footnote  (d) 
lorfolk— 

-  WTAR-TV  (4)  ABC,  CBS.  DuM;  211,772 
-WTOV-TV  (27)  ABC,  DuM;  Forjoe;  92,000 
-WVEC-TV  (15)  See  Hampton 


tirectory  information  is  in  following  order:  call 
rtters,  channel,  network  affiliation,  national  rep- 
esentative;  market  set  count  for  operating  sta- 
ions;  date  of  grant  and  commencement  target 
ate  for  grantees. 


•  ROADCASTING 


Telecasting 


To  Build 

Consumer 

Acceptance 


Can  You  Afford  NOT 
to  Use  WFBG-TV? 


Set  Count,  418,798 
Retail  Sales,  $1.9  Billion 
Families,  640,000 


The  Only  Station  You  Need  to  Cover  the  Rich  Pennsylvania 
Area  Between  Pittsburgh  and  Harrisburg 


LTOONA 


PITTSBURGH 


/  71  ">A 

/    /!  J 


LANCASTER 


m 


The  Gable  Broadcasting  Co. 

ALTOONA,  PA. 
ABC  NBC  DU  MONT 

Represented  Nationally  by  H-R  Television,  Inc. 
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Richmond — 

WOTV  (29)  12/2/53-Unkncwn 

►  WTVR  (6)  NBC;  Blair;  441,079 
Roanoke — 

►  WSLS-TV  (10)  ABC,  CBS,  NBC;  Avery-Knodel; 

241,158 

WASHINGTON 

Bellmshamt — 

►  KVOS-TV  (12)  DuM;  Forjoe;  54,097 
Seattle  

►  KING-TV  (5)  ABC;  Blair;  339,400 

►  KOMO-TV  (4)  NBC;  Hollingbery;  339,400 
KUOW-TV  (*9)  12/23/53-September  '54 
Seattle  Construction  Co.  (20)  4/7/54-Unknown 

Spokane — 

►  KHQ-TV  (6)  ABC,  NBC;  Katz;  55,048 

►  KXLY-TV  (4)  CBS,  DuM;  Walker;  67,159 
Louis  Wasmer  (2)  3/18/54-Sept.  '54 

Tacoma — 

►  KMO-TV  (13)  Branham;  339,400 

►  KTNT-TV  (11)  CBS,  DuM;  Weed;  339,400 


Vancouver! — 

KVAN-TV  (21)  Boiling;  9/25/53-Unknown 
Yakima — 

►  KIMA-TV  (29)  CBS;  Weed;  18,450 

WEST  VIRGINIA 

Beckleyf — 

WBEY  (21),  6/25/53-Unknown 
Charleston! — 

►  WKNA-TV  (49)  ABC,  DuM;  Weed;  36,100 
WCHS-TV  (8)  CBS;  Branham;  2/11/54-7/15/54 

Clarksburgf — 

WBLK-TV  (12)  Branham;  2/17/54-9/1/54 
Fairmont! — 

►  WJPB-TV  (35)  ABC,  CBS,  NBC,  DuM;  Gill- 

Perna 
Huntington — 

►  WSAZ-TV  (3)  ABC,  CBS,  NBC,  DuM;  Katz; 

382,352 
Parkersburgt — 

►  WTAP  (15)  ABC.  DuM;  Forjoe;  24,850 


Wheeling — 

WLTV  (51)  2/11/53-Unknown 

►  WTRF-TV  (7)  NBC;  Hollingbery;  451,500 

WISCONSIN 

Eau  Clairef — 

►  WEAU-TV  (13)  ABC,  NBC,  DuM;  Hollingbery; 

55,700 
Green  Bay — 

►  WBAY-TV  (2)  ABC,  CBS,  NBC,  DuM;  Weed; 

191,253 

Valley  Telecasting  Co.  (5)  3/10/54-Unknown 

WKBT  (8)  CBS,  NBC,  DuM;  Raymer;  10/28/53- 
7/1/54 

WTLB  (38)  12/16/53-Unknown 
Madison — 

WHA-TV  (*21)  10/7/53-5/3/54 

►  WKOW-TV  (27)   CBS;  Headley-Reed;  40,500 

►  WMTV  (33)  ABC,  DuM;  Meeker;  36,500 
Marinettef — 

WMBV-TV  (11)  NBC;  George  Clark;  11/18/53- 
August  '54 
Milwaukee — 

►  WCAN-TV  (25)  CBS;  Rosenman;  308,750 

►  WOKY-TV  (19)  ABC,  DuM;  H-R;  236,640 

►  WTMJ-TV  (4)  ABC,  NBC,  DuM;  Harrington, 

Righter  &  Parsons;  660,770 
Peninsula  Tv  Inc.  (6)  4/7/54-Unknown 
Neenahf — 

►  WNAM-TV  (42)  George  Clark 
Superior!  (Duluth,  Minn.) — 

►  WDSM-TV  (6)  CBS;  Free  &  Peters 
Wausaut — 

WOSA-TV  (16)  Rambeau;  2/10/54-7/1/54 

WYOMING 

Caspert — 

KSPR-TV  (2)  5/14/53-Vnknown 
Cheyennet — 

►  KFBC-TV  (5)  CBS,  NBC;  Hollingbery 

ALASKA 

Anchoragej — 

►  KFIA  (2)  ABC,  CBS;  Weed 

►  KTVA  (11)  NBC,  DuM;  Feltis 
Fairbanks! — 

KFIF  (2)  ABC,  CBS;  7/1/53-Spring  '54 

HAWAII 

Honolulu! — 

►  KGMB-TV    (9)    ABC,   CBS;   Free   &  Peters; 

50.000 

►  KONA  (11)  NBC,  DuM;  NBC  Spot  Sis.;  50,000 
KULA-TV   (4)    ABC;   Headley-Reed;  5/14/53- 

4/18/54  (granted  STA  Feb.  1) 

PUERTO  RICO 

San  Juan! — 
WAPA-TV   (4)    ABC.  NBC,  DuM;  Caribbean 
Networks;    8/12/53-4/18/54    (granted  STA 
March  5) 

►  WKAQ-TV  (2)  Inter- American;  6,500 

CANADA 

London! —  - 

►  CFPL-TV  (10)  35,000 
Montreal — 

►  CBFT   (2)  143,005 

►  CBMT  (6)  143,005 
Ottawa — 

►  CBOT  (4)  10,100 
St.  John,  N.  B.— 

►  CHSJ-TV  (4) 
Sudbury! — 

►  CKSO-TV  (5)  5,615 
Toronto — 

►  CBLT  (9)  222,500 
Vancouver — 

►  CBUT  (2) 

MEXICO 

Matamoros!  (Brownsville,  Tex.) — 

►  XELD-TV  (7)  ABC,  CBS,  NBC,  DuM;  Young; 

31,200 

Tijuana!  (San  Diego) — 

►  XETV  (6)  Weed;  213,175 


Total  stations  on  air  in  U.  S.  and  possessions: 

375;  total  cities  with  stations  on  air;  247.  Both 

totals    include    stations    XELD-TV   and  XETV 

Mexico  as  well  as  educational  outlets  that  are 

operating.    Total  sets  in  use  29,116,590. 

*  Indicates  educational  stations. 

f  Cities  NOT  interconnected  with  AT&T. 

(a)  Figure  does  not  include  285,417  sets  which 
WBEN-TV  Buffalo  reports  it  serves  in  Canada. 

(b)  Number  of  sets  not  currently  reported  by 
WHAS-TV  Louisville,  Ky.  Last  report  was  205,- 
544  on  July  10,  1952. 

(c)  President  Gilmore  N.  Nunn  announced  that 
construction  of  WLAP-TV  has  been  temporarily 
suspended  [B-T,  Feb.  22].  CP  has  not  been  sur- 
rendered. 

(d)  KACY  (TV),  KFXD-TV,  WACH  (TV)  and 
WIFE  (TV)  have  suspended  regular  operation, 
but  have  not  turned  in  CP's. 

(e)  Studio  facilities  of  KRTV  (TV)  have  been 
purchased  by  KATV  (TV)  Pine  Bluff,  Ark. 
KRTV  is  not  presently  operating. 

Broadcasting   •  Telecasting 


take 
shot  at 

HALF-BILLION 

DOLLAR  MARKET 

Columbia,  South  Carolina's 

H-County  trading  area 


COLUMBIA  —  one  of  America's  fastest-growing  cities! 
U.  S.  Census  reports  39.3%  increase  between  1940  and 
1950  —  ffiree  times  the  national  average. 

COLUMBIA  —  center  of  thriving  14-county  trading  area. 
Population:  595,700.  E.B.I.  $578,686,000!* 

•SOURCE  —  Soles  Management  Survey  of  Buying  Power 
May  10,  1953  —  covering  14-county  trading  area  credited 
to  Columbia,  S.C. 

Network  Affiliation:  WNOK-TV  Channel  67 
CBS-TV-Du  Mont 

K  1  230  kc«  Represented  By 

MUTUAL  Paul  H<  Raymer  Co. 


A     L    M     E    T    T  O 

RADIO  CORPORATION 

Sfudios:  1811  Main  Street  •  COLUMBIA  S.C. 
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Uest  Over  Puget  Sound! 
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Don't  buy  PART  when  you  can  get  it  ALL! 

KTNT-W 

Covering  Seattle,  Tacoma  and  the  Puget  Sound  Area 

CHANNEL  II 


KTNT-TV  AREA     •     QUICK  FACTS 

AND  FIGURES 

Population  Distribution 

City  of  Seattle 

37.65% 

Balance  of  King  County 

21 .37% 

Pierce  County   (Including  Tacoma) 

22.22% 

Balance  of  Areas  West  and  South 

18.76% 

TOTAL  (1,250,000) 

100.00% 

\       Grade  A  contour  covers  over  1 ,000,000  people;  Grade  A  and  B  contours  cover 

over  1 ,250,000  people;  INFLUENCE  AREA  covers  over  1 ,500,000  people 

■ 
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AFFIilATED  WITH  CBS  and  DUMONT  TELEVISION  NETWORKS  •  CONTACT  WEED  TELEVISION 
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editorials 


Is  the  Sky  the  Limit? 

THE  irresponsible  attack  made  by  Sen.  Joseph  R.  McCarthy 
against  Edward  R.  Murrow  on  Mr.  Murrow's  own  show  last 
Tuesday  demonstrated  the  utter  futility  of  the  "equal  time"  policy 
now  prevailing  in  U.  S.  radio  and  television. 

The  only  justification  for  the  principle  of  equal  time  is  that  it 
assures  the  public  of  receiving  well-reasoned  arguments  representing 
diverse  views  on  controversial  subjects.  How  hopeless  it  is  to  make 
this  principle  work  by  simply  handing  out  facilities  and  time 
without  retaining  the  right  of  editorial  judgment  was  clearly  shown 
on  last  week's  See  It  Now.  Mr.  McCarthy's  presentation  was 
savage,  cynical  and — of  more  importance  here — irrelevant.  It  was 
in  no  sense  a  commentary  on  the  previous  Murrow  show  which 
supposedly  was  the  issue  for  discussion. 

We  need  not  consider  which  of  these  men  was  right  or  wrong 
or  indeed  whether  either  or  both  was  truthful.  The  point  is  that 
the  equal  time  given  to  Mr.  McCarthy  to  rebut  Mr.  Murrow  was 
used  for  a  new  attack  on  a  wholly  different  front. 

It  is  obvious  that  the  granting  of  equal  time  in  itself  does  not 
assure  the  public  enlightenment  which  is  the  professed  objective  of 
the  equal  time  principle.  Only  by  the  most  careful  preparation  and 
supervision  of  the  material  which  is  to  fill  the  time  can  that 
objective  be  attained. 

The  difficulties  of  supervising  a  McCarthy  presentation  are, 
admittedly,  numerous.  If  Mr.  Murrow  had  insisted  that  Mr. 
McCarthy  clear  the  script  in  advance  or  had  refused  to  telecast 
the  film  as  submitted,  we  have  no  doubt  that  his  actions  would 
have  been  subject  to  McCarthy  comment,  which  is  not  invariably 
restrained.  Under  the  circumstances,  Mr.  Murrow's  hands-off 
policy  was  understandable  and  in  keeping  with  his  well-earned 
reputation  as  a  gentleman. 

There  is  a  lesson  here,  however,  for  future  dealings  with  ex- 
tremist elements  who  become  involved  in  radio-television  contro- 
versies. The  lesson  is  to  establish  definite  ground  rules  at  the 
outset,  to  make  it  clear  to  the  parties  and  the  public  alike  that  the 
use  of  equal  time  must  be  confined  to  the  issues  which  precipitated 
the  demand  for  it. 

The  alternative  is  to  let  the  principle  of  equal  time  go  by  the 
board  and  to  permit  the  give-and-take  to  degenerate  into  personal 
villifications  of  which  the  McCarthy  performance  must  be  regarded 
as  an  unwholesome  classic. 

Getting  the  Uhf  Story 

IN  CALLING  for  hearing  next  month  on  the  status  of  uhf  in  the 
overall  television  picture,  the  Senate  Communications  Subcom- 
mittee acted  in  timely  fashion.  The  situation  today  is  one  of  con- 
fusion and  contradiction. 

We  have  no  doubt  that  interplay  of  competition  eventually  will 
provide  the  solution.  But  the  Senate  and  the  nation  might  as  well 
have  the  facts  now.  Senators  have  been  told,  on  the  one  hand, 
that  all  future  vhf  assignments  should  be  frozen,  to  permit  uhf  to 
get  a  foot-hold.  On  the  other,  they  have  been  told  that  the  FCC 
is  perpetuating  "monopolies"  by  failure  to  authorize  additional 
vhf  stations  in  virtually  the  same  major  markets. 

Some  uhf  stations  are  doing  well.  They  have  competent,  re- 
sourceful management.  They  are  providing  attractive  program 
service.  But  it  is  regrettably  true  that  others — notably  in  mixed 
markets  and  without  network  service — are  faring  poorly.  Many 
uhf  operators  were  newcomers  to  broadcasting.  They  were  sold, 
or  sold  themselves,  on  tv  being  an  automatic  pass-key  to  the  mint. 

This  situation  is  not  peculiar  to  uhf,  however.  Of  the  62  con- 
struction permit-holders  who  have  thrown  in  the  sponge  since  the 
thawing  of  the  freeze  two  years  ago,  12  were  vhf.  These  were  in 
markets  where  the  economic  prospects  were  unfavorable.  The  same 
reason  motivated  the  turning  in  of  virtually  all  of  the  uhf  permits, 
including  four  operating  stations. 

There  is  no  pat  answer  to  the  problem.  The  FCC  certainly 
could  not  advise  prospective  applicants  not  to  apply.  It  cannot 
unduly  delay  additional  vhf  grants  when  the  law  commands  it  to 
make  maximum  use  of  the  spectrum  and  when  there  are  qualified 
applicants.    Congress  alone  can  ,  change  the  law,  but  it  is  our  guess 
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"He's  the  fifth  man  who's  tried  to  work  Brocken  Burger's  100%  Stone 
Ground  Corn  Bread  Mix  into  a  singing  commercial!" 


it  will  move  warily,  lest  it  disturb  the  delicate  balance  of  the  existing 
statutes  relating  to  free,  competitive  enterprise. 

Congress  can,  and  should,  use  its  investigatory  and  legislative! 
powers  to  take  a  look.  Congress  created  the  FCC  to  perform  the  | 
licensing  and  regulatory  functions.  Congress  delegated  the  respon- i 
sibility  because  it  required  the  expertise  of  a  special  agency,  anc  j 
because  Congress  itself  does  not  have  the  time  for  it. 

The  subcommittee  should  have  the  benefit  of  the  views  of  experts  I 
in  all  facets  of  television.   The  FCC,  the  uhf  broadcasters,  the] 
networks  and  the  manufacturers  should  offer  testimony.   Guide-  j 
posts  are  needed  if  uhf  is  to  enjoy  even  part  of  the  progress  pre- 
dicted for  it.  Without  uhf,  achievement  of  a  "truly  competitive" 
nation-wide  tv  service  is  out  of  reach  at  the  present  state  of  the  art. 

Giveaway  Right  of  Way 

LAST  WEEK'S  Supreme  Court  decision  against  the  FCC's  give- 
away rules  must  be  regarded  as  a  victory  for  the  cause  of  free| 
radio  and  television.  It  must  not,  however,  be  regarded  as  an 
invitation  for  further  abuse  of  the  freedom  thus  gained. 

In  the  unanimous  decision  the  highest  court  has  assured  broad- 
casters and  telecasters  that  there  is  recourse  against  aggrandizement 
of  power  by  the  FCC.  Such  assurance  may  be  more  or  less  aca- 
demic at  the  moment,  for  the  Commission,  in  its  present  compo- 
sition, has  been  reasonably  circumspect  in  keeping  within  its  proper 
provinces.  There  is  always  the  possibility,  however,  that  a  future 
Commission  will  revert  to  the  kind  of  empire-building  that  charac- 
terized Commissions  of  the  past.  In  that  event,  the  Supreme  Court's 
giveaway  decision  would  be  extremely  useful. 

Now  that  the  decision  is  on  the  books  and  the  legality  of  give- 
aways established,  it  remains  to  be  seen  whether  broadcasters  and 
telecasters  will  apply  to  a  number  of  existing  programs  a  test 
somewhat  more  severe  than  that  of  deciding  whether  they  are 
within  the  law.  Trial  of  these  programs  on  a  broader  consideration 
is  demanded. 

It  must  be  decided  whether  they  are  in  good  taste,  whether  they 
advance  or  retard  the  art  of  programming,  whether  they  are 
economically  sound.  Some,  we  submit,  could  not  survive  investiga- 
tion on  those  grounds. 

There  are  programs  which  exploit  misfortune  for  the  perverted 
amusement  of  the  audience,  others  which  substitute  the  unimagi- 
native trick  of  giving  things  away  for  the  more  challenging  effort 
of  creating  an  interesting  program,  still  others  which  are  embar- 
rassingly encumbered  with  free  plugs  for  giveaway  merchandise 
which  would  have  to  be  advertised  in  paid  time  if  the  tit-for-tat  of 
the  giveaway  were  not  available. 

The  Supreme  Court  can  test  giveaways  on  the  relatively  narrow 
point  of  law.  It  is  up  to  broadcasters  and  telecasters  to  test  them 
on  the  more  important  question  of  ethics. 
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AUTOMATIC  STARTER 
for  sales  in  Detroit... 


The  Morning  Combination  of 


MOTORISTS  and  MAXWELL 


Between  6:30  and  9  A.M.,  975,000  Detroit-area  workers  are 
captive  in  their  cars  for  an  average  of  41  minutes.  They  are  the 
70%  of  Detroit's  working  population  who  drive  to  work  daily,  indi- 
vidually or  in  groups.  Buses,  streetcars  and  trains  handle  but  30% 
of  the  traffic  load. 

With  85%  of  the  autos  in  the  area  equipped  with  radio,  it's  no 
wonder  time-buyers  are  impressed  by  Detroit's  unique  audience. 


SAFETY  STARTER 

for  motorists  .  .  . 


At  6:30,  7:30  and  8:30  A.M., 
the  Plymouth  Dealers  of  Greater 
Detroit  sponsor  "Listen  and  Live" 
.  .  .  5-minute  reports  on  acci- 
dents, traffic  conditions  and 
safety  suggestions  from  the  office 
of  James  A.  Hoye,  Director  of 
i  Traffic  for  Detroit's  Police.  They 
give  WWJ's  massive  driver- 
audience  more  reasons  for  start- 
ing, and  arriving,  safely  .  .  . 
and  more  reasons  for  listening 
to  Maxwell.  jy 

~y  /A 


Most  of  these  motorists  listen  to  WWJ's  Bob  Maxwell,  with  his  hum- 
and-whistle  music  punctuated  by  news  and  safety  reports.  Maxwell 
catches  them  when  their  ears  are  close  to  the  speaker  and  their  minds 
open  to  suggestions.  Maxwell  can  catch  them  with  your  commercial 
message,  too. 

Ask  WWJ— or  Hollingbery— for  facts  and  figures. 


I  \ 


Associate 
Television  Station  WW  J  TV 


AM-950  KILOCYCLES— 5000  WATTS 
FM — CHANNEL  246—91.1  MEGACYCLES 


Basic  NBC  Affiliate 


WORLD'S  FIRST  RADIO  STATION    •     Owned  and  Operated  by  THE  DETROIT  NEWS 
•     National  Representative*  THE  GEORGE  P.  HOLLINGBERY  CO. 


in  Kansas!  City... 
YOUR  SPOTS  ARE 

THE  SPOTLIG 


Don  Davis,  President 
John  T.  Schilling,  General  Manager 


When  the  spotlight  swings  on  the 
favorite  stars  of  Kansas  City's  vast  TV 
audience — those  stars  are  on  Channel 
9.  A  full  schedule  of  top-rated  CBS 
Network  TV  programs  and  a  wide 
variety  of  talent-packed  local  shows 
provide  top  entertainment.  The  Stars 
Shine  On  Channel  9  in  the  nation's 
rich  17th  market,  and  that's  why  your 
message  makes  a  greater  impression — 
and  makes  more  sales  per  advertising 


dollar— when  you  let  WHB-TV  sell 
this  billion  dollar  retail  trade  area' 
with  380,450*  TV  homes. 

So  get  in  the  Swing  .  .  .  the  Swing  tea 
Sales  in  the  Kansas  City  market  with] 
WHB-TV.  Ask  about  the  merchan-j 
dising  cooperation  that  swings  in  toj 
help  you. 

Write,  wire  or  call  your  nearest  Blair- i 
TV  representative  for  availabilities! 

*Feb.  US  report  of  Kansas  City  Electric  Assn. 


WHB-TV  puts  audience  to  sleep  .  .  . 

on  Sleep-E-Z  beds!  Autry  Brothers,  Inc.,  bedding 
manufacturer,  recently  devoted  their  late-at-night 
(12:15  a.m. -12:30  a.m.)  segment  of  "Star  Time"  to 
promote  a  special  sale  of  their  Sleap-E-Z  twin  Holly- 
wood beds.  Roch  Ulmer,  staff  emcee  of  this  locally 
produced  show,  delivered  the  two  commercials  as  he 
relaxed  on  the  bed  fetchingly  attired  in  a  flannel 
nightshirt  and  sleeping  cap.  During  the  three  days 
following  this  novel  sales  pitch,  the  Sleep-E-Z  folks 
did  #5,400.00  worth  of  business  on  their  twin  bed 
special  at  their  two  retail  locations.  The  sponsor's 
field  supervisor  attributed  75%  of  the  store  traffic  to 
the  "Star  Time"  plugs. 
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WHB 


Represented  Nationally  by 


710  KC. 

KANSAS  citvs 
OLDEST 

CALL  LETTER 


10,000  WATTS 
MUTUAL  NETWORK 


Repretenttd 
notionall,  by 

JOHN  BLAIR  A  CO. 


35c  PER  COPY 


BALTIMORE 

the  city  of  row  houses. :  , 


Baltimore's  miles  and  miles  of  row  houses 
are  just  one  thing  that  makes  this  city  dif- 
ferent from  every  other  big  city  market  in 
America. 

IT'S  A  COMPACT  MARKET! 

More  than  1H  million  Baltimoreans  are 
packed  into  an  unusually  small  geographical 
area.  You  don't  have  to  pay  for  a  powerful, 
expensive  radio  station  to  reach  these  people 
effectively.  W-I-T-H  will  do  the  whole  job 
for  you — at  a  fraction  of  the  cost.  Because 


NIELSEN  SHOWS  W-I-T-H  FIRST  IN  BALTIMORE 
CITY  AND  BALTIMORE  COUNTY 

The  latest  Nielsen  Coverage  Service  proves 
that  the  weekly  daytime  circulation  of 
W-I-T-H  is  greater  than  any  other  radio  or 
television  station  in  Baltimore  City  and 
Baltimore  County. 

That's  just  one  fact  in  this  amazing  sur- 
vey. A  call  to  your  nearest  Forjoe  man  will 
bring  you  the  whole  story. 


N  BALTIMORE 


TOM    TINSLEY,  PRESIDENT 


wait 

REPRESENTED    BY    F  OR  JOE    &  CO 


THANK  YOU  from  the  National  Barn  Dance 


SPONSORS 

SINCE 

KEYSTONE  CO. 

1933 

WARP  BROS. 

1938 

MILES  LABORATORY 

S  1933 

PHILLIPS  PET.  CO. 

1944 

Thank  you — to  midwest  radio  homes  for  thirty  years  of  con- 
sistent and  responsive  listening.  Thank  you,  too,  to  the  man 
fine  companies  that  have  used  this  feature  as  a  welcome  gues 
to  introduce  their  products  into  those  homes. 

The  four  companies  listed  here,  alone  represent  seventy  year; 
of  combined  sponsorship  of  this  popular  program.  During  the 
next  thirty  years  we  will  do  our  best  to  justify  the  continuec 
confidence  of  these  and  others  like  them  —  and  of  the  hosi 
of  listeners  in  whose  homes  the  National  Barn  Dance  is  c 
Saturday  night  must! 


A<uu  QuU  ^Jitm . . . 
StaniUiXj,  Gut,  3  lit  If  eat 


890  K.  C    50,000  Watts    ABC  Affiliate 


Represented  by  BLAIR  &  CO. 


CLEVELAND 


Headley-Reed  Company 
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every  Monday,  with  Yearbook  Numbers  (53rd  and  54th  issues)  published  in  January  and  July  by  Broadcasting  Publications,  toe  1735 
.,  N.W.,  Washington  6,  D.  C.    Entered  as  second  class  matter  March  14,  1933.  at  Post  Office  at  Washington.  D.  C,  under  act  of  March  3.  1879. 


Steinman  Station 
Clair  McCollough,  President 
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LIBRARY 


pl©dCJ©d  f"  O  S  ©  I"  V  ICG  —  active,  responsive  participation  in  all  worth- 
while public  service  projects  is  an  outstanding  principle  of  the  WGAL-TV 
operation.  The  eight  Channel  8  programs  shown  on  this  page  are  only  a 
small  part  of  the  continuing  series  of  programs  and  projects  designed  to  en- 
lighten, strengthen  and  support  the  best  interests  of  the  many  people  living 
in  the  WGAL-TV,  Channel  8,  extensive  service  area. 


Represented  by 

MEEKER    TV,  Inc. 


New  York 
Chicago 


Los  Angeles 
San  Francisco 
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closed  circuit 


ANY  NOTION  that  FCC  will  reimpose 
tv  freeze  as  requested  by  Ultra  High 
Frequency  Assn.  (story  page  48)  appears 
remote  indeed.  Before  last  freeze  was 
lifted,  just  two  years  ago  last  week,  mem- 
bers of  Congress  were  among  most  vocifer- 
ous complainants  and  FCC  felt  it  was  under 
virtual  mandate  to  thaw  it  as  quickly  as 
possible. 

★  ★  ★ 

WITH  RKO  hoping  to  realize  profit  on 
"millions  of  dollars  worth  of  theatrical 
films,"  it  is  not  likely  at  moment,  accord- 
ing to  studio  spokesman,  that  RKO's  new 
ownership  under  Howard  Hughes  will 
release  its  backlog  of  films  to  tv  "where 
they're  selling  pictures  down  the  drain." 

★  ★  ★ 

REVIVAL  of  project  to  eliminate  present 
fm  band  (88-108  mc),  to  provide  room 
for  three  television  channels  between  exist- 
ing low  and  high  vhf  band,  is  underway. 
In  past,  any  such  mention  has  aroused 
wrath  of  fm  zealots,  headed  by  late  Maj. 
Edwin  H.  Armstrong.  Proponents  have 
contended  this  is  way  of  relieving  vhf  con- 
gestion in  metropolitan  areas  needing  serv- 
ice. Aside  from  protest  storm  from  fm 
licensees,  other  non-broadcast  services  have 
been  casting  covetous  eyes  on  fm  band. 

★  ★  ★ 

PREPARING  to  enter  the  tv  booster  field, 
GE  is  measuring  field  strength  for  an  un- 
identified Southern  uhf  tv  station  which  has 
serious  shadow  problem  within  confines  of 
its  main  coverage  area.  If  tests  show  pro- 
posed "rim"  site  can  receive  station's  sig- 
nals in  sufficient  intensity  to  permit  re- 
broadcasting,  station  will  apply  to  FCC  for 
experimental  authorization  for  booster  sta- 
tion to  rebroadcast  its  signals  on  same 
channel,  and  GE  will  supply  equipment. 


ANNUAL  spring  reports  of  cutbacks  in 
personnel  of  networks  beginning  to  circu- 
late again.  ABC  reportedly  has  trimmed 
5-10%  and  Mutual  has  been  "tightening 
up,"  but  other  networks  deny  any  reduc- 
tions made  or  planned. 

★  ★  ★ 

BECAUSE  of  questions  informally  raised 
regarding  acquisition  of  KOTV  (TV)  Tulsa 
by  John  Hay  (Jock)  Whitney  interests,  it's 
likely  that  FCC  will  be  advised  in  greater 
detail  about  operations  of  Whitney  organi- 
zation. It  is  not  "Wall  Street"  banking 
house  but  is  strictly  an  enterprise  interested 
in  investing  Whitney  capital.  It  was  be- 
cause Whitney  group  felt  television  pro- 
vided avenue  for  public  service  and  at  same 
time  had  potential  profit  yield  that  $4  mil- 
lion KOTV  purchase  was  negotiated. 
Group  contemplates  acquiring  other  broad- 
cast interests  but  only  where  prospects  of 
providing  service  and  of  making  reason- 
able return  are  deemed  apparent. 

★  ★  ★ 

CBS  RADIO  Affiliates  Committee  will 
meet  April  27-28 — probably  in  Chicago — 
to  ready  plans  for  general  affiliates  meet- 
ing during  NARTB  convention  in  Chicago, 
May  23-27.  Chairman  Kenyon  Brown, 
KWFT-AM-TV  Wichita  Falls,  plans  to 
have  committee  elect  replacement  for  I.  R. 
(Ike)  Lounsberry,  who  resigned  with  sale 
of  WGR  Buffalo  to  Niagara  Frontier 
Amusement  Corp. 

★  *  ★ 

MEMBERS  OF  FCC  were  disposed  to  be 
optimistic  after  their  appearance  last  Mon- 
day before  Senate  Appropriations  subcom- 
mittee on  1955  fiscal  year  appropriation 
(see  story  page  46).  House  cut  Budget 
Bureau  recommendation  from  $7,649,300 
to  $6,694,400.   Commissioners  were  hope- 


® 

ful  that  entire  cut  would  be  restored,  per- 
mitting retention  of  present  expert  staffs 
at  full  strength. 

★  ★  ★ 

FCC's  SPLIT  decision  last  week  granting 
newspaper  right  to  intervene  on  economic 
grounds  in  Clarksburg,  W.  Va.,  television 
case  tells  only  part  of  story.  Commission 
hasn't  yet  indicated  form  of  hearing.  Pre- 
sumably case  could  be  restricted  to  purely 
legal  aspects  rather  than  facts  and  possibly 
this  could  be  done  at  oral  arguments. 

★  ★  ★ 

REPUBLICAN  currently  on  Senate  Inter- 
state &  Foreign  Commerce  Committee 
rather  than  "outside"  Senator  will  be  picked 
to  fill  vacancy  on  communications  sub- 
committee created  by  death  of  Sen.  Dwight 
Griswold  (R-Neb.). 

★  ★  ★ 

PRODUCTION  of  24-in.  color  tubes  at 
less  than  $100  each  are  implied  in  20-page 
"reference  memorandum"  issued  by  Chro- 
matic Television  Labs.,  which  recounts 
pilot  plant  experience  of  single-gun  Law- 
rence picture  tube.  Chromatic  is  developer 
of  Lawrence  color  tube. 

★  ★  ★ 

IT'S  understood  that  films  Zenith  intends 
to  use  on  WOR-TV  New  York  Phonevision 
test  (see  story  page  84)  are  run-of-mine 
type  available  in  open  market  and  do  not 
include  any  special  or  new  package  from 
any  major  studio.  When  Zenith  ran  90- 
day  subscription-tv  test  in  Chicago  early 
in  1951,  difficulties  with  major  studios  im- 
pelled appeal  to  Justice  Dept.,  as  well  as 
to  other  influential  contacts.  Studios  final- 
ly came  through  with  more  or  less  recent 
features  for  that  test. 


the  week  in  brief 

I*"  NBC's  first  radio  spot  sale  starts,  with  33  hold-out 

affiliates  P.  29 

P  Newest  radio  set  count:  117  million.     P.  29 

P"  Alcoa  says  Murrow  show  has  caused  "uncom- 
fortable moments"  P.  30 

Six  big  advertisers  increase  tv  buys  P.  30 

What  New  York  City  sales  tax  would  do  to 


agencies 


P.  32 


FCC  won't  judge  MPTV  films-for-spots  plan  in 
advance   P.  33 

What  the  AAAA  will  talk  about  at  this  week's 
convention   P.  38 

v  Who'll  be  chairman  of  the  FCC?  P.  46 
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Uhf  operators  will  shoot  the  works  at  special 
Senate  hearing  P.  48 

Newspaper  is  admitted  to  tv  hearing  in  unprece- 
dented ruling  P.  50 

Twin  Cities  tv  cameras  bounced  from  House  sub- 
committee hearing  P.  58 

Tv  grant  recommended  to  merged  applicants  for 

ch.  4,  St.  Louis  P.  60 

Getting  ready  for  color  television:  A  special 
report     P.  68 

Saturation  radio  spots  pay  off  for  this  department 

store   P.  70 

Winners  of  the  Peabody  Awards  P.  76 

WOR-TV  asks  FCC  permission  to  test  Phone- 
vision   P.  84 

Telestatus:  Tv  stations  on  air,  tv  sets,  target  dates 

of  tv  grantees  *  .  .  .  P.  121 
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The  first  color  transmission  in  Central  New  York  on  January 
31,  1954  — another  of  the  many  firsts  that  have  made  WSYR- 
AM-FM-TV  the  outstanding  broadcast  organization  in  this 
rich,  free-spending  market. 


NBC  AFFILIATE 

Headley-Reed,  National  Representatives 


at  deailline 


General  Tire  Sports  Show 
On  Mutual,  Independent  Tvs 

SPONSORSHIP  by  General  Tire  &  Rubber  Co. 
dealers  of  weekly  sports  show  on  570  Mutual 
radio  stations  and  60  independent  television  sta- 
tions announced  Friday  by  Adolf  N.  Hult,  Mu- 
tual vice  president  in  charge  of  sales.  This 
said  to  be  largest  station  lineup  for  regularly 
scheduled  sports  program  on  regular  basis. 

Titled  General  Tire  Sports  Time  with  Harry 
Wismer,  program  will  be  carried  on  radio  over 
Mutual  on  Sunday,  6:45-7  p.m.  EST.  For 
television,  weekly  filmed  15-minute  show  will 
be  produced  by  Hearst  Metrotone  News,  using 
much  of  audio  portion  of  radio  program,  plus 
film  clips  from  INS-TV  Weekly  Sports  Reel. 
Tv  show  is  set  to  begin  in  May.  Agency  is 
D'Arcy  Adv.  Co.,  Cleveland. 

Ralph  H.  Harrington,  advertising  director  of 
General  Tire  &  Rubber  (which  controls  Mu- 
tual), said  radio  program  is  designed  to  take 
advantage  of  some  28  million  automobiles  with 
radios  expected  to  be  on  road  Sundays  during 
spring  and  summer  as  well  as  home  audience. 

Erikson  Resigns  Voice  Job 
To  Return  to  Agency 

LEONARD  F.  ERIKSON,  director  of  Voice  of 
America  since  last  July,  will  leave  the  post 
April  30,  Theodore  C.  Streibert,  U.  S.  In- 
formation Agency  head,  will  announce  today 
[Closed  Circuit,  March  29]. 

Mr.  Erikson,  who  Mr.  Streibert  credited  with 
having  "reorganized  and  stabilized"  VOA  into 
"a  more  effective,  hard-hitting  instrument  of 
the  Government,"  rejoins  McCann-Erickson, 
New  York  advertising  agency,  as  vice  president 
and  general  executive  May  3.  Mr.  Streibert  has 
not  named  successor  to  Voice  post.  In  present- 
ing his  resignation,  Mr.  Erikson  recalled  that 
he  had  accepted  post  on  temporary  basis. 

WHKC  Bought  by  WTVN  (TV), 
WKRC  Interests  for  $158,000 

ACQUISITION  of  WHKC  Columbus,  Ohio 
(610  kc,  5  kw,  MBS  affiliate),  by  WTVN  Inc., 
licensee  of  WTVN  (TV)  Columbus  and  under 
same  ownership  as  WKRC-AM-TV  Cincinnati, 

I  announced  Friday  by  Hulbert  Taft  Jr.,  presi- 
dent WTVN  Inc.  and  WKRC  stations.  Price: 
$158,000.   Purchase,  subject  to  customary  FCC 

>  approval,  was  from  United  Broadcasting  Corp., 
which  also  owns  WHK  Cleveland  and  is  headed 
by  Sterling  E.  Graham,  publisher  Cleveland 
Plain  Dealer  and  News.  WHK  not  involved  in 
transaction,  which  was  handled  by  R.  C.  Crisler 
&  Co.,  Cincinnati  brokers. 

"As  one  who  has  never  lost  faith  in  radio," 
Mr.  Taft  said,  "I  feel  that  the  purchase  of 
WHKC  will  enormously  strengthen  our  broad- 
casting position  in  Columbus.  A  tv  and  am 
station  operated  as  a  team  make  a  logical  com- 
bination. .  .  .  One  of  the  impelling  forces  in 
our  decision  to  purchase  was  the  fact  that 
WHKC's  magnificent  transmitting  site  and  fa- 
cilities will  permit  us  to  use  the  same  location 

;  for  our  tv  station  almost  without  additional 
cost." 

Mr.  Taft  said  that,  upon  FCC  approval  of 
transfer,  WHKC  and  WTVN  (TV)  would  be 
given  same  call  (probably  WTVN-AM-TV). 

Broadcasting    •  Telecasting 


ABC  GIVEAWAY 

FIRST  telephone  giveaway  feature  added 
to  network  since  Supreme  Court  ap- 
proved them  fortnight  ago  [B*T,  April 
12]  was  launched  last  night  (Sun.)  on 
Hazel  Bishop  Inc.'s  Dr.  I.  Q.  program 
on  ABC-TV.  Dr.  I.  Q.  each  week  will 
call  two  telephone  numbers  picked  at 
random  and  in  each  case  recite  famous 
quotation,  award  $1,000  to  those  who 
identify  author. 

ABC  spokesman  saw  no  conflict  be- 
tween the  Dr.  I.  Q.  telephone  innovation 
and  ABC's  statement,  issued  following 
Supreme  Court  decision,  that  ABC  pro- 
gramming "will  not  be  affected  since  we 
still  plan  to  be  guided  by  ABC  policy 
which  was  upheld  in  this  [Supreme  Court] 
opinion."  They  pointed  out  that  intro- 
duction of  telephone  on  Dr.  I.  Q.  was 
only  new  phase  of  established  program, 
not  a  whole  new  telephone  giveaway 
program  in  itself. 


UTC  to  Offer  Radio  Series 
For  Tv  at  'Little  or  No'  Cost 

UNITY  Television  Corp.,  N.  Y.,  plans  to 
adapt  several  well  known  radio  series  for  tv 
filming  and  to  "pre-sell"  them  by  offering  fea- 
ture film  based  on  three  half-hour  segments 
of  each  series  to  tv  stations  at  "little  or  no" 
cost.  Technique  is  said  to  be  innovation  in 
tv  film  syndication. 

Arche  Mayers,  Unity  president,  will  leave 
Wednesday  for  Hollywood  to  confer  with  Isi- 
dore Lindenbaum  of  Filmcraft  Productions  on 
series  based  on  life  and  works  of  Mark  Twain. 
Other  series  planned  are  said  to  be  on  two 
radio  properties — a  private  eye  and  mystery 
format  and  a  romance-comedy  show — in  addi- 
tion to  one  based  on  popular  syndicated  comic 
strip  with  magician  as  central  character. 

NBC  Signs  Buffalo  Ch.  2 

SIGNING  of  Niagara  Frontier  Amusement 
Corp.'s  newly  authorized  ch.  2  television  sta- 
tion in  Buffalo  [B«T,  April  12]  as  basic  affiliate 
of  NBC-TV  was  announced  Friday  by  Harry 
Bannister,  NBC  station  relations  vice  presi- 
dent, and  George  F.  Goodyear,  president  of 
Niagara  Frontier.  Station,  whose  owners  also 
plan  to  acquire  WGR  Buffalo  for  $1.45  mil- 
lion, is  slated  to  commence  operations  in  June 
with  100  kw  power.  Ch  2  outlet  will  be  third 
tv  station,  second  vhf,  in  Buffalo.  WBEN-TV 
(ch.  4),  which  had  been  affiliated  with  NBC-TV, 
switched  basic  affiliation  to  CBS-TV  last  fall. 
WBUF-TV  (ch.  17)  also  has  been  carrying 
NBC-TV  and  other  networks. 

Bell  System  Adds  Stations 

THREE  STATIONS— KVAL-TV  Eugene,  Ore.; 
KARK-TV  Little  Rock,  Ark.;  KWWL-TV 
Waterloo,  Iowa — have  been  added  to  Bell  Sys- 
tem's nationwide  tv  facilities  network,  with 
WNET  (TV)  Providence,  WHO-TV  Des 
Moines,  WDEF-TV  Chattanooga,  WSEE  (TV) 
Erie,  WDBO-TV  Orlando  scheduled  for  inter- 
connection this  week. 


•   BUSINESS  BRIEFLY 

RADIO  FOR  GENERAL  FOODS  •  General 
Foods,  N.  Y.,  for  its  Sur-Jel  and  Certo,  placing 
radio  spot  announcement  campaign  in  more 
than  60  markets  following  fruit  crop  season, 
starting  on  varied  dates  in  May.  Campaign 
will  run  for  13  weeks  and  is  directed  at  canning 
season  in  crop  areas.  Benton  &  Bowles,  N.  Y., 
is  agency. 

TIDE  TV  SPOTS  •  Procter  &  Gamble,  Cincin- 
nati, for  its  Tide,  preparing  television  spot  an- 
nouncement campaign,  effective  April  25  for 
eight  weeks  in  about  98  markets.  Benton  & 
Bowles,  N.  Y.,  is  agency. 

BEVERAGE  BUYING  •  Iroquois  Beverage 
Corp.,  Buffalo,  through  Lloyd  Mansfield  Co., 
Buffalo,  preparing  radio  campaign,  buying  news 
programs  and  spots  in  selected  markets. 

KIPPERS  FOR  WEST  COAST  •  Norwegian 
Canning  Assn.,  for  Norwegian  Kippers,  in 
process  of  preparing  52-week  radio  spot  an- 
nouncement campaign  on  West  Coast  only,  to 
break  some  time  in  May.  McCann-Erickson, 
N.  Y.,  is  agency. 

MORE  'BIG  TOWN'  STATIONS  •  Lever 
Brothers,  N.  Y.,  adding  12  stations  to  list  car- 
rying Big  Town  on  CBS-TV,  Thurs.,  9:30-10 
p.m.,  through  McCann-Erickson,  N.  Y. 

AMMENS  ON  CBS-TV  •  Ammens  medicated 
powder,  N.  Y.,  will  sponsor  Tues.  2-2:15  p.m. 
portion  of  Garry  Moore  Show  on  CBS-TV  ef- 
fective May  4,  through  Doherty,  Clifford, 
Steers  &  Shenfield,  N.  Y. 


That  McCarthy  Bill 

WHO'S  GOT  the  bill?  Fox  Movietone  News' 
estimated  $7,500  tab  for  filming  Sen.  Joseph 
R.  McCarthy's  talk  for  April  6  See  It  Now  tele- 
cast was  to  be  sent  direct  to  Sen.  McCarthy. 
Sen.  McCarthy  reportedly  sent  it  to  Aluminum 
Corp.  of  America,  See  It  Now  sponsor,  who 
reportedly  sent  it  on  to  CBS-TV.  Network 
spokesmen  said  Friday  they  had  not  received 
it,  did  not  know  whether  or  not  they  would  pay 
it  if  it  did  come. 

New  NARTB  Election  Ordered 

VACANCY  was  created  on  1954-55  NARTB 
board  last  week  when  K.  S.  Gordon,  KDTH 
Dubuque,  Iowa,  notified  association  he  could 
not  accept  District  10  (Iowa,  Mo.,  Neb.)  di- 
rectorship. Elected  recently,  he  would  have 
taken  office  at  May  convention.  C.  E.  Arney 
Jr.,  NARTB  secretary-treasurer,  has  mailed 
certification  forms  for  new  election,  with  final 
ballots  to  be  mailed  May  13  returnable  fort- 
night later.  Incumbent  district  director,  E.  K. 
Hartenbower,  KCMO  Kansas  City,  is  eligible 
to  run  for  re-election. 

WINS  Strike  Continues 

LOCAL  802's  strike  against  WINS  New  York, 
which  started  March  31,  continued  Friday  with 
no  prospects  for  settlement  in  sight  [B«T, 
April  5].  Mayor  Robert  F.  Wagner  last  Thurs- 
day refused  to  cross  picket  line  local  had 
established  at  Yankee  Stadium.  WINS  broad- 
casts Yankee  baseball  games. 
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at  deadline 


Plan  to  Boost  Uhf  Power 
Opposed;  Other  FCC  Actions 

FCC  PLAN  to  boost  minimum  uhf  transmitter 
power  from  present  1  kw  to  5  kw  met  with  gen- 
eral opposition  in  filing  of  comments  at  dead- 
line Friday,  including  RCA  and  DuMont  which 
argued  for  flexibility  to  permit  steady  growth 
[B«T,  March  22]. 

They  contended  other  factors  such  as  an- 
tenna gain,  height  and  terrain  also  are  impor- 
tant, indicating  1  kw  with  high  gain  antenna 
often  can  do  adequate  job  economically.  "Sur- 
vival" factor  of  costs  cited  by  many,  including 
ch.  24  WBTM-TV  Danville,  Va.,  which  said 
$100,000  required  to  boost  to  5  kw,  when  added 
to  $300,000  already  invested,  would  force  sta- 
tion to  cease  operation. 

Others  opposing  proposal  included:  ch.  25 
WCOS-TV  Columbia,  S.  C;  ch.  66  WKNY- 
TV  Kingston,  N.  Y.;  ch.  59  WELI-TV  New 
Haven,  Conn.,  and  Joint  Committee  on  Educa- 
tional Tv. 

Bid  for  540  kc  by  WDAK  Columbus 
BID  for  540  kc  filed  with  FCC  Friday  by  WDAK 
Columbus.  Ga.,  which  asks  change  from  250  w 
on  1340  kc  to  5  kw  day,  1  kw  night  on  lowest 
frequency. 

Alabama  Educational  Tv  Group  Files 
ALABAMA  Educational  Tv  Commission  filed 
with  FCC  Friday  for  ch.  7  on  Mt.  Cheaha  near 
Munford,  Ala.,  with  effective  radiated  power  316 
kw.  Educational  station  would  have  studios  at  U. 
of  Alabama  at  University  and  at  Alabama  Poly- 
technic Institute  at  Auburn,  linked  to  transmitter 
by  radio  relays. 

WTVH-AM-TV  Sale  Application  Filed 
FORMAL  application  for  FCC  consent  to  sale 
of  WTVH-AM-TV  Peoria,  111.,  by  Hilltop  Broad- 
casting Co.  to  Peoria  Journal-Star  Inc.  for  about 
$225,000  filed  with  Commission  Friday  [B«T,  April 
12]. 

First  San  Jose  Station 
FIRST  television  station  for  San  Jose,  Calif.,  ap- 
proved by  FCC  Friday  as  Commission  issued 
final  decision  granting  ch.  11  to  Standard  Radio 
&  Tv  Co.,  headed  by  Allen  T.  Gilliland.  owner 
local  Sunlite  Bakery.  Decision  supported  exam- 
iner's initial  ruling  to  deny  in  default  competitive 
application  of  Fm  Radio  &  Tv  Corp.,  headed  by 
W.  L.  Gleason,  operator  of  own  agency  and  pro- 
gram package  firm.  Examiner  ruled  good  cause 
was  not  shown  when  Fm  Radio  &  Tv  petitioned 
to  amend  bid  after  hearing  was  designated. 
FCC  found  applicant  dilatory. 

Allentown  Bcstg.  Answers  Court 
WHEN  considering  relative  need  for  local  self- 
expression  between  two  communities  where  addi- 
tional am  or  fm  stations  are  being  sought,  FCC 
must  take  into  account  not  only  existing  am  and 
fm  stations  but  also  tv  stations.  This  is  point 
made  by  Allentown  Broadcasting  Corp.  (WHOL 
Allentown,  Pa.)  in  response  to  query  from  U.  S. 
Court  of  Appeals  in  Washington  asking  for  legal 
memorandum  on  question.  FCC  and  Easton  Pub- 
lishing Co.,  which  defend  Commission's  grant  of 
am  facilities  to  Easton  Express,  are  due  to  reply 
this  week.  Case  involves  competing  applications 
of  Allentown  and  Easton  principals  for  new  am 
station  on  1230  kc  with  250  w  in  respective  com- 
munities. Allentown  was  granted  facility  in 
1947,  but  court  reversed  FCC  and  ordered  new 
hearing  to  determine  which  community  needed 
another  station  when  Easton  appealed.  After  sec- 
ond hearing,  Commission  last  year  ruled  in  favor 
of  Easton.  Allentown  appealed  this  decision. 
Pending  court  ruling  on  new  appeal,  Commission 
okayed  continued  operation  of  Allentown's 
WHOL,  which  went  on  air  following  1947  Com- 
mission decision.  Allentown  has  three  am,  two 
fm  and  one  tv  grant  (not  on  air  yet).  Easton 
has  one  am,  two  fm  and  one  tv  on  air. 

Western  Union  Takes  Issue  With  Trinity 

WESTERN  UNION  took  issue  Friday  with  Trinity 
Broadcasting  Co.'s  statement  earlier  in  week  that 
since  it  did  not  plan  to  re-create  baseball  games 
during  1954  season,  protests  against  KELP-AM- 
TV  El  Paso  and  KLIF  Dallas  were  moot  and  aca- 
demic (story  page  60).  Western  Union  said  an- 
swers were  unverified,  that  there  have  been  pub- 
lic reports  that  Trinity  was  planning  to  broadcast 
radio  and  tv  baseball  re-creations  to  175  stations, 
and  that  Trinity's  answer  did  not  deny  allega- 
tions that  it  planned  to  appropriate  news  and 
sell  same  to  stations. 


McCarthy  v.  army 

EXTENSIVE  radio  and  television  cover- 
age of  Senate  Investigations  subcommit- 
tee hearing  on  Sen.  McCarthy-Army  dis- 
pute planned  on  assumption  sessions  will 
begin  Thursday.  Live  coverage  is  planned 
by  NBC-TV,  ABC-TV,  ABC  Radio  and 
Mutual,  while  CBS-TV,  CBS  Radio  and 
DuMont  reported  plans  for  presenting 
highlights  of  proceedings.  Sessions  tenta- 
tively scheduled  10:30  a.m.  to  12:30  p.m. 
and  2:30  to  4:30  p.m.  daily. 


McDaniel  Renews  Appeal 
For  Radio-Tv  Tax  Relief 

AMENDMENT  to  pending  tax  revision  legis- 
lation to  kill  10%  excise  tax  on  radio-tv  sets 
to  be  offered  by  Sen.  Russell  B.  Long  (D-La.), 
he  said  Friday  at  Senate  Finance  Committee 
hearing  after  Glen  McDaniel,  president  of 
Radio-Electronics-Tv  Mfrs.  Assn.,  had  asked 
for  tax  relief.  Chairman  Eugene  D.  Millikin 
(R-Colo.)  commented  he  doubted  that  commit- 
tee would  go  into  excise  taxes  at  this  time. 

Mr.  McDaniel  said  tv  set  industry  was  only 
one  failing  to  get  major  relief  in  recent  excise 
tax  legislation,  though  rest  of  appliance  indus- 
try obtained  relief.  Asked  about  effect  of  color 
tv,  Mr.  McDaniel  said,  "We  have  created  a 
great  monster;  the  industry  is  frankly  scared." 
He  said  it  was  feared  the  public  would  not  buy 
$1,000-$  1,200  color  sets  and  sales  of  black- 
and-white  sets  have  been  slowed. 

Million-Watt  Stations 

Fight  Soviet  'Voice'  Jamming 

THREE  powerful  new  million-watt  radio  sta- 
tions relaying  Voice  of  America  programs  are 
helping  overcome  Soviet  jamming  and  now  send 
signals  deep  into  Communist  territory,  Theo- 
dore C.  Streibert,  director  of  U.  S.  Information 
Agency,  said  Friday  in  talk  to  American  Society 
of  Newspaper  Editors  (story  page  38). 

New  stations  are  at  Munich,  Okinawa  and 
Manila.  Voice  is  supplying  news  and  docu- 
mentary tv  programs  to  reach  3  million  video 
sets  in  15  nations  in  Europe,  Latin  America 
and  Far  East,  he  said. 

Elected  directors  of  ASNE  Friday  were  Vir- 
ginis  Dabney,  Richmond  Times  Dispatch 
(WRNL)  and  Stanley  Barnett,  Cleveland  Plain 
Dealer  (WHK),  both  re-elected;  Carl  Lind- 
strom,  Hartford  -Times;  Michael  Gorman,  Flint 
Journal;  Walter  Lister,  Philadelphia  Bulletin 
(WCAU). 


UPCOMING 

April  22-24:  American  Assn.  of  Adver- 
tising Agencies,  Greenbrier,  White 
Sulphur  Springs,  W.  Va. 

April  23:  Texas  Assn.  of  Broadcasters, 
Adolphus  Hotel,  Dallas. 

April  23-24:  New  Mexico  Broadcasters 
Assn.,  Navajo  Lodge,  Ruidoso. 

April  23-25:  American  Women  in  Radio 
&  Television,  Kansas  City,  Mo. 
For  other  Upcomings  see  page  127. 


HAROLD  E.  FELLOWS,  NARTB  president, 
named  to  board  of  directors  of  Brand  Names 
Foundation  by  Barry  I.  Leithead,  Cluett-Pea- 
body,  chairman  of  foundation's  board. 

ROBERT  S.  (BOB)  WILSON,  associated  with 
Mutual's  publicity  staff  for  past  11  years,  most 
recently  as  exploitation  manager,  and  previous- 
ly news  editor  of  WNEW  New  York,  joined 
United  Cerebral  Palsy  Assn.  last  Friday  as 
manager  of  radio  and  television. 

HARRY  K.  McWILLIAMS,  advertising-public 
relations  director  of  Screen  Gems  Inc.,  tv  sub- 
sidiary of  Columbia  Pictures  Corp.,  resigning 
effective  May  15  after  12  years  with  Columbia. 
In  present  post  since  January  1953,  he  formerly 
was  exploitation  manager  for  Columbia  Pic- 
tures, and  before  that  served  with  Benton  & 
Bowles,  Ted  Bates  Agency,  the  late  Major 
Bowes,  Rubinoff,  Cincinnati  Summer  Opera 
Assn.,  San  Carlos  Opera  Co.,  and  Paramount 
Pictures. 

MRS.  MAXINE  STOVER,  executive  assistant 
to  Robert  E.  Eastman,  executive  vice  president, 
John  Blair  &  Co.,  named  head  of  firm's  newly- 
created  station  standards  department.  Purpose 
of  new  department,  Mr.  Blair  said,  "is  to  as- 
sure proper  adherence  to  varying  operating  and 
commercial  policies  of  Blair-represented  sta- 
tions." 

NELLIE-MAE  LEONARD,  publicity  execu- 
tive, Benton  &  Bowles,  N.  Y.,  to  Compton  Adv., 
N.  Y.,  in  publicity  department. 

PATRICIA  SEARIGHT  named  program  di- 
rector for  radio,  H.  THOMAS  TAUSIG  pro- 
gram director  for  tv,  WTOP  Inc.  Washington 
in  split  of  radio-tv  divisions  (story  page  84). 

WOR  Phonevision  Statement 

GORDON  GRAY,  General  Teleradio  vice 
president  in  charge  of  WOR-AM-TV  New 
York,  issued  statement  Friday  on  Phonevision 
experimentation  plans: 

WOR-TV  is  happy  to  have  the  opportunity  to 
cooperate  with  Zenith  in  these  experimental 
broadcasts  in  Phonevision.  These  broadcasts 
will  serve  to  make  final  determination  of  Phone- 
vision's  operating  characteristics  from  a  high- 
powered  transmitter  in  metropolitan  New  York, 
and  we  feel  may  be  a  real  contribution  to  the 
future  of  tv  broadcasting.  Since  the  decoding 
signal  will  be  broadcast  over  the  air  and  since 
the  ordinary  receiver  does  not  have  the  air  code 
translator,  viewers  will  undoubtedly  call  after 
they  find  the  picture  jittered  and  the  sound  dis- 
torted because  of  these  experiments.  However, 
the  experiments  will  probably  not  last  more  than 
a  period  of  two  weeks  and  at  hours  when  WOR- 
TV  programs  are  not  ordinarily  broadcast. 

Syndication  of  Network  Tv 
Show  Is  Announced 

IN  ONE  of  first  moves  of  its  kind,  arrange- 
ments have  been  worked  out  for  syndication 
of  kinescopes  of  network  tv  show,  it  was 
learned  Friday.  Program  is  Tales  of  Tomor- 
row, produced  by  George  F.  Foley  Inc.  Kine- 
scopes of  series,  which  originally  appeared  on 
ABC-TV,  will  be  sold  to  stations  (for  one  run 
in  each  market)  through  Tee  Vee  Co.,  owned 
by  George  Phillips,  authorities  said.  Arrange- 
ment has  approval  of  American  Federation  of 
Television  &  Radio  Artists,  with  actors  and 
others  involved  in  series'  production  to  receive 
full  re-use  payments. 

Anderson  Buys  KLIR  Denver 

KLIR  Denver,  1  kw  daytimer  on  990  kc,  sold 
Friday  by  F.  Donald  Hall  to  George  Basil 
Anderson  for  $75,000.  Mr.  Anderson  is  owner 
of  KJSK  Columbus,  Neb.,  and  KJRG  Newton, 
Kan.  He  sold  KJAN  Atlantic,  Iowa,  last  No- 
vember to  local  group  for  $27,500.  Mr.  Hall 
is  retiring  from  radio  because  of  ill  health. 
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"La  vita  comincia  domanr* 


o  .  .  not  ©nfy  for  nature,  but  for  advertisers,  as  welL 
Life  begins  (to  become  more  profitable)  tomorrow 
and  in  the  days  to  come  .  .  . 
when  a  Storer  station  is  on  the  schedule. 


*  "Life  begins  tomorrow''—  Italian  motto 


OPEN  MIKE 
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Dope  for  Doctors 

EDITOR: 

We  are  preparing  a  series  of  how-to-do- 
packets  covering  various  types  of  projects  whic 
state  and  county  medical  societies  may  be  inte 
ested  in  adopting.  For  the  packet  on  tv  pr< 
gramming,  we  would  like  very  much  to  incluc 
a  reprint  of  the  article  by  Irving  Settel,  "Brigh 
ening  Tv  Programs  with  Cheap  Visual  Aids 
which  appeared  in  your  magazine,  April  5. 

May  we  have  your  permission  to  reprodui 
this  article  for  distribution  to  medical  socie 
offices  in  television  areas?  Proper  credit  yj 
of  course  be  given.  .  .  . 

Jean  Meyrick 
Administrative  Assistant 
American  Medical  Assn. 
Chicago 

[EDITOR'S  NOTE:  Permission  has  been  grantee 

DX,  Tv,  PDQ 

EDITOR: 

In  order  to  obtain  more  information  to  a 
scientists  in  their  study  of  television  "fre: 
reception,"  the  National  Radio  Club  is  spo 
soring  a  tv  DX  contest  this  summer.   As  conte 
manager,  I  would  like  to  request  all  tv  statio 
to  verify  correct  reception  reports  promptly. 
William  Moser 
National  Radio  Club 
Uniontown,  Pa. 

At  Home  and  Abroad 

EDITOR: 

Your  article  on  daytime  television  [B» 
March  29]  is  a  good  one. 

In  comparison  with  radio,  however,  the  Ni 
sen  report  in  the  article  shows  that  radio  co 
only  half  as  much  as  daytime  television  on 
basis  of  1,000  commercial  minutes. 

This  comparison  is  between  in-home  rac 
and  in-home  television.  Therefore  it  does  r 
tell  the  complete  story.  As  we  all  know,  rac 
has  a  huge  outside  the  home  audience  and 
this  audience  were  included  in  the  attach 
figures,  the  radio  costs  would  of  course 
reduced  even  further.  .  .  . 

Lee  Bishop,  Pres.-Gen.  Mgr. 
KORE  Eugene,  Ore. 

Educating  Educators 

EDITOR: 

.  .  .  While  on  a  faculty  fellowship  granl 
by  the  Fund  for  the  Advancement  of  Edui 
tion  of  the  Ford  Foundation  and  a  leave 
absence  from  Fresno  State  College,  I  have  h 
the  good  fortune  to  study  television  from  ] 
ground  up  at  WTVJ  (TV)  [Miami]  in  coope 
tion  with  the  radio-tv-film  department  of  t 
U.  of  Miami.   The  working  relationship 
tween  the  university  and  WTVJ  is  someth 
other  schools  and  stations  could  study  w 
profit. 

Not  only  are  advanced  tv  students  given 
opportunity  to  prepare  weekly  broadcasts,  I 
the  station  turns  over  to  them  their  entire 
cilities  for  educational  half-hour  productions 

In  addition  to  the  undergraduate  apprenti 
ship  there  is  the  graduate  professional  appr 
ticeship  program.  ...  It  is  my  earnest  he; 
that  any  educator  who  undertakes  an  appr 
ticeship  in  a  commercial  station  will  have  \  ■ 
same  wonderful  cooperation,  courtesy  and 
selfish  assistance  which  I  have  received  fr 
Lee  Ruwith,  manager  of  WTVJ,  and  his  en 
staff. 

Edwin  Lombard 
Dir.  of  Radio-Tv  Broadcast 
Fresno  State  College 
Fresno,  Calif. 
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The  Record  Tells  the  Story 


Quarter-Hour  Ratings* 

Station  WNBQ  has  the  highest  rating  in  20  PER  CENT 
MORE  quarter-hour  periods  that  Station  B  and  20  PER 
CENT  MORE  than  Stations  C  and  D  COMBINED. 

Average  Quarter-Hour  Ratings* 

Average  WNBQ  rating  is  SIX  PER  CENT  GREATER 
than  Station  B  and  33  PER  CENT  GREATER  than 
COMBINED  ratings  of  Stations  C  and  D. 

7:00  p.m.  to  11:00  p.m.  (Sunday-through-Saturday)* 

Average  WNBQ  rating  is  SIX  PER  CENT  GREATER 
than  Station  B  and  33  PER  CENT  GREATER  than 
COMBINED  ratings  of  Stations  C  and  D. 

4:00  p.m.  to  7:00  p.m.  (Monday-through-Friday)* 

Average  WNBQ  rating  is  76  PER  CENT  GREATER 
than  Station  B  and  93  PER  CENT  GREATER  than 
COMBINED  ratings  of  Stations  C  and  D. 

Proof  again  that  more  Chicagoland  viewers  are 
tuned  most  of  the  time  to 


n 


e  Q 


«a//fy  Tele\M*i°n 


Station  of  Mid-A 


nC0 


'American  Research  Bureau,  March  1954 


Represented  by  NBC  Spot  Sales 
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Hartford  County....$1,079,236,000 
Middlesex  County  121,161,000 
Tolland  County.....  59,603,000 


Studios  &  Offices 
W.  HARTFORD 

Ridgewood  Rd.  and 
New  Britain  Ave. 
Phone:  ADams  3-7511 


our  respects 


to  DORIS  LOUISE  CORWITH 


ASK  Doris  Louise  Corwith  what  her  hobbies  are 
and  she'll  tell  you:  "People — and  working  with 
people  in  organizations." 

Mrs.  Corwith,  one  of  the  best-known  women 
in  network  broadcasting,  is  NBC  supervisor  of 
public  affairs  programs.  For  two  years  she  has 
been  president  of  American  Women  in  Radio 
&  Television.  She  also  is  a  past  national 
president  of  the  American  Legion  Auxiliary. 

She  believes  national  organizations  have 
made  a  great  contribution  to  American  progress. 
From  organizations,  she  says,  "people  get  an 
important  exchange  of  ideas,  a  widening  of 
their  own  horizons,  and  the  inspiration  and 
courage  to  do  things  in  a  group  that  they 
wouldn't  do  as  individuals.  One  person  alone 
can't  clean  up  a  corrupt  situation  in  a  commu- 
nity; one  person  pooling  his  knowledge,  interest 
and  resources  with  others  has  the  strength  to 
go  ahead  with  the  objective."  She  also  believes 
national  organizations  develop  much-needed 
leadership  qualities. 

Mrs.  Corwith's  broadcasting  career  dates 
from  1941,  when  she  went  to  NBC  and  said  she 
felt  too  few  people  knew  about  the  operations 
of  radio.  As  American  Legion  Auxiliary's 
national  radio  chairman  from  1935-39,  she  had 
noted  this.  "They're  all  using  it,"  she  told  NBC, 
"but  they  don't  know  what  goes  on  behind  the 
scenes."  NBC  engaged  her  to  tell  the  public 
what  did  go  on  behind  the  scenes. 

For  three  years  she  went  out  speaking  about 
radio  to  college  and  high  school  groups  and  to 
men's  and  women's  clubs.  She  gave  it  up  in 
1944  because  wartime  travel  was  bad.  Gradu- 
ally she  took  over  supervision  of  various  pro- 
grams in  the  network's  public  affairs  and  educa- 
tion department.  In  1946  she  became  assistant 
to  the  department's  manager,  and  in  1950  was 
made  supervisor  of  talks  and  religious  broad- 
casts. In  1951  she  was  named  supervisor  of 
radio  and  television  public  affairs  programs, 
her  present  job. 

From  her  desk  at  NBC  headquarters  in  Radio 
City,  New  York,  Mrs.  Corwith  coordinates  for 
the  network  all  details  of  Meet  the  Press,  Amer- 
ican Forum  of  the  Air  and  Youth  Wants  to 
Know  (all  three  on  both  tv  and  radio),  and 
other  regular  program  series.  She  also  super- 
vises special  one-time  tv  and  radio  broadcasts, 
chiefly  those  involving  national  organizations 
and  talks  by  the  President  and  other  government 
figures. 

In  working  with  organizations  interested  in 
presenting  tv  or  radio  programs,  Mrs.  Corwith 
finds  one  central  problem.  That,  she  says,  "is 
to  get  them  to  direct  the  programs  to  the  general 
audience  rather  than  to  their  own  membership. 
I  try  to  get  them  to  make  their  material  chal- 
lenging to  all  listeners.  I  try  to  get  them  to 
recognize  the  fact  that  they're  working  in  a 
highly  competitive  field  and  should  recognize 


that  competition  by  budgeting  money  for  dra- 
matic or  documentary  programs  rather  than 
presenting  talks  or  discussions  by  representa- 
tives of  their  own  membership." 

Before  joining  NBC,  Mrs.  Corwith's  chief 
activity  outside  her  home  was  the  American 
Legion  Auxiliary.  She  became  a  charter  mem- 
ber of  the  Auxiliary  in  1924.  In  1935-36  she 
was  New  York  State  president,  from  1935-39  its 
national  radio  chairman,  and  in  1939-40  its 
national  president. 

One  story  Mrs.  Corwith  likes  to  tell  on  her- 
self dates  back  to  the  time  she  was  Legion 
Auxiliary  president.  She  went  to  the  White 
House  to  present  President  Franklin  Roosevelt 
with  a  memorial  poppy  to  launch  the  annual 
nationwide  sale.  She  chatted  with  the  President 
half  an  hour,  but  when  she  left  the  President's 
office  it  suddenly  dawned  on  her  she  had  made 
no  arrangement  for  a  photographer  or  reporter 
to  cover  the  ceremony.  "Apart  from  my  per- 
sonal pleasure  in  meeting  the  President,"  she 
says,  "that  interview  was  completely  lost." 

Mrs.  Corwith  was  a  member  of  the  original 
steering  committee  that  staged  the  AWRT  con- 
vention in  New  York  City  in  1951.  At  that 
convention  she  was  elected  eastern  vice  presi- 
dent. She  was  a  member  of  the  committee  that 
drew  up  the  code  of  ethics  and  standards  of 
practice  for  women  in  radio  and  television.  In 
1952  she  was  elected  to  a  two-year  term  as 
president  of  AWRT  which,  during  its  three 
years  has  tripled  its  membership  and  now 
numbers  nearly  900  women  broadcasters  and 
executives. 

Although  she  gave  up  her  full-time  speaking 
post  with  NBC  a  decade  ago,  Mrs.  Corwith  still 
travels  occasionally  to  deliver  talks  on  broad- 
casting or  allied  subjects.  Just  before  the  start 
of  the  AWRT  convention  this  week,  she  will 
squeeze  in  a  talk,  the  night  before,  to  the 
Kansas  City  Women's  Chamber  of  Commerce. 

Mrs.  Corwith  was  born  Jan.  8,  1898,  and 
reared  in  her  father's  country  hotel  in  Hillsdale, 
N.  Y.  Her  parents  were  Mr.  and  Mrs.  Harry 
P.  Sweet.  She  was  educated  at  New  York  State 
College  for  Teachers,  at  Albany.  After  her 
graduation  in  1918,  she  taught  English  four 
years. 

In  1922  she  married  William  H.  Corwith,  an 
attorney  and  president  of  Corwith  Brothers  Inc., 
real  estate  and  insurance  firm.  Although  they 
have  no  children,  the  two  have  reared  a  nephew 
and  a  niece,  the  children  of  Mr.  Corwith's 
brother.  The  children's  mother  died  when  they 
were  infants. 

Mrs.  Corwith  is  a  member  of  the  American 
Assn.  of  University  Women  (Nassau  County 
branch),  the  Eastern  Star,  and  the  Business  and 
Professional  Women's  Club  of  Nassau  County. 


Represented  by: 

THE  BO  LUNG  CO.,  INC. 
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THE  MOPPET 
MARKET  DAILY 

by 

WESTERN 
ROUND  UP 


4  to  5 


pm 


Yup...  It's  a  STEAL  at  this  RATING 

with  a  4.6  quarter-hour  average  in  the  March  '54  ARB. 

No  station  has  a  higher  rating  at  this  time... 
in  this  market. 

5  years  of  acceptance  with  a  family  audience. 

Current  users:  The  Fisher  Baking  Co. 

The  U.S.  Rubber  Co. 


For  proof  of  performance,  call: 

NEW  YORK 
BArclay  -  7 
3  2  6  0 


NEW  JERSEY 
Mitchell  -  2 
6  4  0  0 


or  ask  your  Weed  Television  representative 

WATV  channel  13 

Television  Center  -  Newark  L  N.  J. 

SERVING  THE  NEW  YORK  -  NEW  JERSEY 
METROPOLITAN  MARKET 
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KJEO-TV 

FRESNO,  calif. 

Serves  an 

EXCLUSIVE 
UHF  MARKET 


ALL  stations  in  the  Fresno  Trade  Area 
are  UHF  stations.  Los  Angeles  and  San 
Francisco  cannot  possibly  get  into  this 
area.  The  flat  Valley  topography,  sur- 
rounded by  mountains,  and  the  4400 
ft.  height  of  the  KJEO  transmitter 
gives  UHF  every  natural  advantage. 


CHANNEL! 
ABC-TV  affiliate" 

GREATER  Coverage 

SUPERIOR  Reception 

Powerful  new  12  KW  transmitter 
now  in  operation  with  E  R  P  of 

444,000  WATTS 

Covers  ALL  Central  California's 
rich   BILLION  dollar  market. 

106,558  sets 

March  1954 
REPRESENTED  NATIONALLY  BY 

THE  BR AN HAM  COMPANY 

Offices  in  Leading  Cities 


O'NEILL  BROADCASTING  CO.  . 
FRESNO,  CALIFORNIA 
P.  O.  Box  1708  Phone  7-8405 

J.  E.  O'Neill,  President 
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IN  REVIEW 


THE  GOLDBERGS 

Network:  DuMont 
Time:  Tues.,  8-8:30  p.m.  EST 
Sponsor:   Vitamin  Corp.  of  America 
Agency:  BBDO,  N.  Y. 
Est.  production  cost:  $18,000 
Writer:   Gertrude  Berg 
Director:   Martin  Magner 
Producer:    Cherney  Berg 
Cast:    Gertrude  Berg,  Robert  H.  Harris. 
Arlene  McQuade,  Tom  Taylor,  Eli  Mintz 


AN  OLD  radio  and  television  favorite,  The 
Goldbergs,  heard  for  years  on  radio  and  seen 
for  a  time  on  tv,  made  a  comeback  last  Tues- 
day evening  on  the  DuMont  Television  Net- 
work. There  is  no  reason  that  it  should  not 
stay  at  its  new  location  a  long  time.  Gertrude 
Berg,  who  writes  the  series  and  plays  the  lead 
role  as  well,  is  a  top  notch  character  actress, 
as  anyone  who  knows  Tremont  Ave.  in  the 
Bronx — the  street  where  Molly  and  her  family 
live — will  testify. 

As  Molly,  a  wonderfully  warmhearted  Jewish 
wife,  mother  and  authority  on  neighborhood 
activity,  she  has  captured  a  certain  realism  in 
her  portrayal  that  sets  the  show  apart  from  do- 


GERTRUDE  BERG  AND  ELI  MINTZ 
Top  performers  on  The  Goldbergs 

mestic  comedy  and  attempts  to  win  an  audience 
with  surface  characterization  alone.  The  pro- 
gram rings  true  and  so  do  the  people — particu- 
larly Molly — who  play  in  it.  They  are  real 
people.  If  they  were  not,  The  Goldbergs  could 
be  easily  classed  as  "soap  opera."  It  is  this 
difference  that  accounts  for  the  program's 
charm. 

The  episode  last  week  was  simple  enough 
along  plot  lines.  Sammy  Goldberg,  Molly's 
only  son,  was  coming  home  after  a  two-year 
hitch  in  the  Army.  In  her  excitement,  Molly 
made  her  way  from  one  malapropism  to  the 
other  as  she  readied  the  family,  the  festivities 
and  the  neighborhood  for  Sammy's  return.  It 
was  a  very  gay  occasion  not  unlike  one  that 
might  take  place  in  any  apartment  in  any  city 
when  a  close-knit  family  was  being  reunited. 

The  show  is  expertly  cast  with  only  one 
exception.  Robert  H.  Harris,  as  Jake,  Molly's 
husband,  does  not  match  the  quality  of  char- 
acterization delivered  by  his  tv  spouse.  Mr. 
Harris  gives  an  almost  straight  interpretation. 
His  dialect  is  not  consistent  and  when  he  does 
use  it,  it  seems  formed.  On  the  other  hand, 
Eli  Mintz,  who  has  played  Uncle  David  for 
years,  came  through  with  a  fine  performance. 
He  and  Mrs.  Berg  play  exceptionally  well  to- 
gether. 

Along  with  her  strong  audience  appeal,  Mrs. 
Berg  is  undoubtedly  a  sponsor's  delight  too. 
She  also  is  handling  the  commercials  on  the 
show   in   an   ingratiating  friend-to-friend  ap- 


proach to  selling  that  is  sure  to  boost  vitamin 
pill  sales  wherever  the  show  is  carried.  She 
does  the  opening  and  closing  commercial  in 
character,  leaning  out  of  her  apartment  win- 
dow chatting  about  Rybutal,  a  vitamin  capsule 
that  she  feels  surpasses  all  medication  known 
to  man.  There  is  no  middle  commercial.  From 
a  program  standpoint  this  is  a  happy  turn 
of  events. 


MALAYA, 
WAR  WITHOUT  END 

Network:  NBC  Radio 

Time:  Saturday,  April  10,  7-7:30  p.m., 
Sustaining 

Narrator:    Irving  R.  Levine 

Interviewer:  Rhona  Connery 

Produced  under  supervision  of  J.  O.  Mey- 
ers and  Chet  Hagen  of  NBC  News  Room 


ANALYSIS  of  the  six-year-old  war  in  Malaya 
was  presented  to  listeners  April  10  on  NBC 
Radio.  It  was  an  effective  documentary,  well 
thought  out,  well  written  and  well  produced. 
If  the  radio  audience  was  left  with  a  sense  of 
futility  it  was  not  the  fault  of  the  program; 
the  subject  with  which  it  dealt  was  at  best 
gloomy — a  story  of  a  war  seemingly  without 
end. 

No  attempt  was  made  to  dramatize  the  con- 
tent of  the  broadcast  and  that  was  as  it  should 
have  been.  The  realism  of  the  Malaya  story 
was  dramatic  enough  in  itself  to  hold  an  audi- 
ence for  a  half-hour  program.  NBC  chose  to 
give  a  straight  summary  of  the  Malayan  conflict 
using  on-the-spot  tapes  of  opinions  of  men  who 
have  fought  in  this  so-called  "emergency"  as 
well  as  British  subjects  who  live  in  Malaya. 
The  microphone  took  listeners  out  on  patrols 
with  soldiers.  It  recorded  comments  of  English 
housewives  as  they  recalled  escapes  from  am- 
bush set  up  by  Red  guerrillas.  It  brought 
listeners  a  statement  from  a  Chinese  boy  who 
had  deserted  the  Communist  cause  when  he 
became  disillusioned  with  its  false  promises. 

From  a  standpoint  of  integrated  program- 
ming, all  points  that  add  up  to  a  good  docu- 
mentary broadcast  were  covered.  There  was  a 
summary  of  conditions  in  Malaya  since  the  war 
began,  a  discussion  of  the  kind  of  war  that  it 
actually  is,  comments  from  people  who  know 
the  war  first  hand,  a  brief  outline  of  the  Com- 
munist goals  in  Malaya  and  concluding  opinions 
on  conditions  that  would  have  to  prevail  if  there 
is  to  be  a  peace  of  any  kind. 

Rhona  Connery,  NBC  correspondent  in  Ma- 
laya, spent  over  a  year  collecting  tape  for  this 
broadcast.  She  came  up  with  some  excellent 
material.  Irving  R.  Levine,  another  NBC  re- 
porter wrote  and  narrated  the  production. 
*    *  * 

BOOKS 

AN  INTRODUCTION  TO  RADIO  AND 
TELEVISION,  by  David  C.  Phillips,  John 
M.  Grogan  and  Earl  H.  Ryan.  The  Ronald 
Press  Co.,  15  E.  26th  St.,  N.  Y.  10.  423 
pp.  $5. 

FOR  those  who  plan  a  radio  or  tv  career  or 
for  those  who  wish  a  practical  guide  to  further 
specialized  study  in  the  field,  this  book  is  rec- 
ommended by  its  writers.  It  emphasizes  broad- 
casting and  telecasting  procedures  and  pre- 
sents background  material.  It  includes  net- 
work and  station  organization  and  manage- 
ment and  furnishes  job  inventories  and  de- 
scriptions. Chapters  treat  announcing,  speech, 
acting,  auditioning,  directing,  script  writing 
and  continuity  for  radio  and  tv,  newswriting 
and  newscasting,  educational  radio-tv,  tv  films, 
audience  measurement  and  research  and  in- 
dustry regulation.  Illustrated. 
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WKRC 


the  King  in  the 


WKRC 


50,000 
A  WATTS 
**  (CLEAR 
CHANNEL) 


B 5,000 
WATTS 


84.2%  FIRSTS 


Cou,uuu 
WATTS 
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10%  FIRSTS 
I  2.9%  FIRSTS 

I  2.9%  FIRSTS 
NO  FIRSTS 


^CINCINNATI 


WKRC  RADIO  reigns  in 

Cincinnati  in  Quarter  Hours 
Monday  through  Friday  * 


Kenneth  W.  Church 
National  Sales  Manager 
Radio  Cincinnati,  Inc. 


All  top  ten  daytime  and  nine  of  the  ten  top  night 
time  shows  are  heard  over  WKRC-Radio* 


**  Based  on  70  one  quarter  hours  daily  6  A.  M.  'till  midnight.  Two 
quarrer  hours  showing  tie  ratings  not  included. 

*  January-February  1954  Pulse. 
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NOW  ON  THE  AIR 


KARK-W 

4 

LITTLE  ROCK'S  ONLY  TV  STATION 

You  know  of  Radio  Station  KARK's  25  year  old  OUT 
FRONT  record  in  the  Central  Arkansas  market  .  .  . 
first  in  ratings,  first  in  sponsors,  first  in  results.  Well, 
one  good  thing  always  leads  to  another,  and  now 
KARK-TV  is  saturating  the  same  market  with  NBC- 
TV  programming  on  58  KW  E.R.P.  If  this  hasn't  con- 
vinced you  that  KARK  -  TV  on  Channel  4  is  your 
TELEVISION  OPPORTUNITY  IN  THE  LAND  OF 
OPPORTUNITY  the  further  details  your  Petry  Man 


has  will! 


AFFILIATED 


Represented  by 


JOY  MALLICOAT 


on  all  accounts 

WITH  her  father's  advertising  experience  an 
integral  part  of  her  childhood,  Joy  Fisher  Malli- 
coat, media  buyer  for  Warwick  &  Legler  Inc., 
Los  Angeles,  is  doing  what  seems  natural. 

Born  in  Long  Beach,  Calif.,  28  years  ago,  the 
daughter  of  Clarence  E.  (Bud)  Fisher,  her  first 
job  was  with  CBS  Radio  Hollywood  script  de- 
partment in  the  summer  of  1943. 

In  1947  she  started  her  career  in  earnest 
as  secretary  to  Smith,  Bull  &  McCreery,  Holly-  - 
wood  advertising  agency.  The  following  year 
she  joined  Brisacher,  Wheeler  &  Staff's  Los 
Angeles  office  as  secretary  to  the  radio-tv  di- 
rector. Promoted  to  timebuyer,  she  handled 
Acme  Breweries  and  the  first  Brew  102  cam- 
paign for  Maier  Brewing  Co. 

With  two  beer  campaigns  to  her  credit,  Mrs. 
Mallicoat  in  1950  moved  to  Lockwood-Shackle- 
ford  Adv.  Agency  (since  merged  with  Hixson 
&  Jorgensen)  as  media  director  and  timebuyer, 
handling  the  campaigns  for  Eastside  Beer.  The 
next  year,  when  Pabst  Brewing  Co.  bought 
Eastside  from  Los  Angeles  Brewing  Co.,  War- 
wick &  Legler  acquired  both  a  new  account 
and  a  new  timebuyer. 

Now,  Mrs.  Mallicoat  is  media  buyer  for 
Eastside,  which  she  claims  has  the  largest  Los 
Angeles  tv  schedule  of  any  beer  advertiser,  and 
for  all  of  Pabst's  West  Coast  spot  announce- 
ments. Providing  variety  is  H.  J.  Caruso, 
Compton  Dodge-Plymouth  dealer. 

A  firm  believer  in  sporting  events  to  cap- 
ture the  beer  drinking  audience,  she  recalls 
that  until  two  years  ago  the  idea  of  appealing 
to  women  was  hooted  at  by  beer  companies. 
With  the  growing  importance  of  supermarkets, 
more  and  more  women  are  now  doing  the 
purchasing.  Opining  that  Eastside's  current 
campaign  is  the  brewery's  best  one,  Mrs.  Malli- 
coat lists  its  one-third  sponsorship  Hollywood 
Stars  and  Los  Angeles  Angels  home  baseball 
games  on  KHJ-TV,  augmented  by  a  heavy  ra- 
dio-tv spot  schedule  in  conjunction  with  top- 
rated  Southern  California  programs. 

Pabst  currently  has  two  daily  newscasts  on 
Inter-Mountain  Network  and  news  strips  in 
five  Colorado  markets.  H.  J.  Caruso,  in  addi- 
tion to  the  major  league  game  of  the  week  on 
KABC-TV,  has  three  feature  films  weekly  on 
KTLA  (TV)  and  the  weekly  hour-long  Peter 
Potter  disc  program  on  KLAC,  all  Hollywood. 

She  makes  her  home  in  suburban  Sherman 
Oaks  with  her  parents  and  nine-year-old  son, 
Alan.  As  he  is  a  "natural  athlete,"  Mrs.  Malli- 
coat has  all  the  more  reason  to  indulge  her 
avid  interest  in  sporting  events. 


Edward  Petry  &  Co.,  Inc. 

NEW  YORK   •   CHICAGO.  •   LOS   ANGELES   •   DETROIT   •   ST.   LOUIS   •   SAN   FRANCISCO   -  DALLAS 
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s  No  Draw... in  Omaha 


When  buying  TV  in  the  Omaha  area,  it's  no  knotty 
problem  .  .  .  it's  unaminous  decision  for  KMTV 
everytime.  KMTV— and  only  KMTV — can  offer 
you  larger  audience  and  greater  coverage  in  this 
240,000  set  market. 

JUDGE  FOR  YOURSELF 

For  Audience — The  most  recent  Pulse  Survey  in 
Omaha  (January  4-10)  gave  KMTV  9  of  the  top 
10  weekly  shows.  The  latest  ARB  Omaha  Survey 
(Feb.  8-14)  revealed  KMTV  carried  8  of  the  top 
10  shows. 

For  Coverage — A  recent  survey  of  the  TV-view- 
ing preference  in  7  cities  throughout  Missouri 


Valley  area  found  that  85%  of  all  people  inter- 
viewed watched  KMTV  regularly.  This  survey, 
compiled  by  Omaha  University  students  under 
expert  supervision,  showed  that  KMTV  led  the 
next  highest  station  almost  3  to  1  as  the  ONE 
station  most  watched  throughout  the  day.  KMTV's 
signal  was  called  the  most  dependable  by  more 
people  than  the  7  other  stations  combined. 

Here's  why  KMTV  saturates  this  2-billion  dollar 
market  completely:  100,000  watts  of  power  .  .  . 
low  channel  3  .  .  .  the  flat  Missouri  Valley  terrain 
.  .  .  the  high  efficiency  of  KMTV's  antenna  and 
engineering  facilities.  BUY  THE  STATION 
THAT  DELIVERS— Contact  KMTV  or  Petry 
today. 


Smart  advertisers  all  agree:  In  Omaha  the  place  to  be  is  Channel  3 


TELEVISION  CENTER 


CHANNEL  3 

MAY  BROADCASTING  CO, 


.  CBS-TV 

•  ABC-TV 

•  DUMONT 


OMAHA 


Represented  by 


Edward  Petry  &  Co.,  Inc. 
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herever  you 


o  there's 


•  Up  and  down  every 
street,  every  highway, 
every  country  lane,  you' 
find  that  most  homes 
listen  most  to  many  of 
WGR's  Columbia  and 
locally  originated  radio 
entertainment,  sports, 
news  and  farm  programs! 

For  example:  WGR  has 
Buffalo's  only  "Mr.  and 
Mrs/'  show  . .  .  the  long- 
popular  Keatons,  head- 
liners  in  entertainment . . . 
and  in  ratings  I 


CBS 
Radio 
Network 


MILESTONES 


TEN-YEAR  service  pin  is  presented  to 
George  Tons  (r),  midwest  sales  manager 
of  Westing  house  Broadcasting  Co.,  by 
Eldon  Campbell,  WBC  general  sales 
manager  and  a  15-year  WBC  veteran. 


►  FRED  STERLING,  chief  engineer  of  WO; 
San  Antonio,  Tex.,  was  presented  with  an  e 
graved  wrist  watch  marking  his  30th  annive 
sary  with  the  station  by  WOAI-AM-TV  pres 
dent,  Hugh  A.  L.  Halff. 

►  JAMES  LANDRY,  program  director  i 
WJXN  Jackson,  Miss.,  celebrates  his  21st  ye; 
in  broadcasting  this  month.  Mr.  Landry  e 
tered  radio  in  his  home  town  of  New  Orlear 

►  HARVEY  OLSON,  program  manager 
WDRC-AM-FM  Hartford,  Conn.,  observes  I 
19th  anniversary  with  the  station  this  month. 

►  WTTM  Trenton,  N.  J.,  has  celebrated  i 
12th  anniversary.  The  Delaware  Valley  NB 
outlet  is  owned  by  the  Peoples  Broadca; 
ing  Corp.,  a  wholly-owned  subsidiary  of  tl 
Farm  Bureau  Insurance  Co.,  Columbus,  Ohi 
Fred  L.  Bernstein  is  general  manager. 

►  NANCY  OSGOOD,  women's  commentat 
for  WRC  Washington,  D.  C,  celebrated  tl 
10th  anniversary  of  her  program  this  mont 


THE  girls  at  Federal  Bake  Shop  acros: 
the  street  from  WBBW  Youngstown'i 
studios  heard  disc  jockey  Hugh  Johnstor 
broadcasting  about  the  station's  fifth  an 
niversary.  Result:  This  surprise  cake 
topped  by  miniature  radio  set,  listeners 
tower,  bars  of  music,  a  horseshoe  for  gooc 
luck,  flashes  for  news  and  names  of  th: 
announcing  staff.  Doing  it  justice  are 
Mr.  Johnston  (r)  and  Anthony  N.  Ross 
program  director  and  part  owner. 


BROADCASTING 
CORPORATION 


RAND  BUILDING,  BUFFALO  3,  N .  Y. 

National  Representatives:    Free  &  Peters,  Inc. 
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nothing  'Works  I*ike  'Wantmanship 

Give  people  the  want  and  you're  on  your  way.  The  Crosley  Group 

does  it  with  ^Wantmanship,  the  dynamic  new  dimension  in  selling.  Typical 
of  the  Group,  WLW-D,  Dayton,  audiences  your  advertising  with  promotion 
to  make  sure  your  sell  is  seen  and  heard.  WFant  man  ship  explains  why 
the  Crosley  Group  makes  more  sales  faster,  at  less  cost, 
than  any  other  medium  or  combination. 


* 


a 

y 

WLW 

Radio 

WLW-A 

Atlanta 

WLW-C 

Columbus 

WLW-D 

Dayton 

WLW-T 

Cincinnati 

the 


Exclusive  Sales  Offices:  New  York,  Cincinnati,  Dayton,  Columbus,  Atlanta,  Chicago,  Hollywood 


& 


Which  Kansas  City  radio  station  reaches 
the  largest  number  of  daytime  listening 
homes  in  rural  and  small  city  Mid- 
America— seven  days  a  week  — the  year 
around  ? 


KCMO,  Kansas  City's  only  50,000  watt 
station.  The  1953  composite  Conlan 
"Study  of  Listening  Habits"  in  Mid- 
America  rates  KCMO  over  all  other 
Kansas  City  stations.  In  fact,  KCMO 
serves  a  larger  Mid-America  audience 
than  any  other  station  heard  in  the  area.  * 
Simple  sales  arithmetic  shows  that  KCMO 
is  your  best  buy  in  the  rich,  expanding 
Mid-America  market. 


*There's  good  reason,  too.  For  information  on  how 
KCMO's  bright,  fresh  programming  commands  the 
loyalty  of  Mid-America's  largest  audience,  contact 
KCMO  or  the  Katz  agency. 


50,000  Watts  at  810  Kc. 

125  E.  31st  St.,  Kansas  City,  Mo.,  or  THE  KATZ  AGENCY 

It's  a  Meredith  Station" 
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158  NBC  AFFILIATES  ACCEPT 
NETWORK'S  FIRST  SPOT'  SALE 

Thirty-three  affiliates  reject,  8  have  not  replied,  as  NBC  Radio  an- 
nounces first  sale  of  a  single  one-minute  participation  in  its  'spot 
announcement'  sales  plan.  NBC  officials  said  the  purchase  was  to 
be  carried  as  scheduled  last  night. 


NB 


C's  controversial  "spot  announcement"  net- 
work radio  sales  plan  appeared  last  week  to 
have  weathered  its  first  storm  with  NBC  affili- 
ates and  to  be  gaining  momentum  with  ad- 
vertisers. 

Officials  said  Thursday  that  the  first  sale 
under  the  plan,  a  single  one-minute  participa- 
tion ordered  by  Kiplinger's  Changing  Times 
magazine  for  last  night's  (Sunday)  Dave  Gar- 
roway  radio  program  [B*T,  April  12],  had 
been  accepted  by  158  affiliates  and,  although 
33  affiliates  had  rejected  the  plan,  with  eight 
others  still  to  reply,  the  participation  would 
be  carried  as  scheduled. 

From  an  opponent  of  the  plan,  however, 
came  a  cry  of  "coercion"  by  the  network.  A 
-spokesman  for  this  affiliate,  which  had  rejected 
the  Kiplinger  order,  said  NBC  notified  the  sta- 
tion it  would  not  be  fed  the  first  half-hour  of 
ithe  two-hour  Garroway  program  since  the 
Kiplinger  announcement  was  scheduled  in  that 
first  30-minute  period.  Yet  in  placing  the  order 
with  affiliates,  the  station  spokesman  contended, 
NBC  said  it  would  be  a  cued  announcement 
and  specified  the  approximate  time,  indicating 
that  stations  not  accepting  the  business  would 
be  able  to  cut  the  commercial  out  of  the  pro- 
gram. 

NBC's  Contention 

NBC  authorities,  however,  contended  their 
procedure  was  normal  in  not  feeding  a  com- 
mercial segment  to  an  affiliate  not  accepting  the 
commercial  order.  They  also  pointed  out  that, 
under  the  participations  plan,  affiliates  may  sell 
locally  any  spots  not  sold  by  the  network,  and 
said  the  timing  of  the  Kiplinger  announcement 
was  made  known  to  affiliates  in  advance  in 
order  to  avoid  conflict  between  the  network 
sale  and  any  sales  made  locally  by  the  stations. 

Meanwhile,  it  was  learned  that  Liggett  & 
Myers,  for  Chesterfield  cigarettes,  is  set  to 
underwrite  participations  on  two  of  the  three 
programs  comprising  NBC's  so-called  'Three 
Plan";  that  arrangements  are  expected  to  be 
completed  shortly  for  participations  sponsor- 
ship by  NBC's  parent  RCA,  and  that  negotia- 
tions with  at  least  two  other  advertisers  ap- 
pear near  completion. 

Chesterfield  is  slated  to  sponsor  13  announce- 
ments on  the  Fibber  McGee  &  Molly  series 
(Mon.-Fri.,  10-10:15  p.m.)  and  seven  on 
Second  Chance  (Mon.-Fri.,  11:45  a.m.  to 
noon),  starting  late  in  June. 

These  participations  are  in  addition  to 
Chesterfield's  expected  renewal  of  sponsorship 
of  the  Dragnet  program  on  NBC  Radio. 
Agency  is  Cunningham  &  Walsh,  New  York. 

Eroadcasting   •  Telecasting 


Fibber,  Second  Chance  and  It  Pays  To  Be 
Married  (Mon.-Fri.,  5:45-6  p.m.)  comprise 
the  "Three  Plan,"  which  derived  its  name  not 
only  from  the  fact  that  three  shows  are  in- 
volved but  from  the  requirement  that  an  ad- 
vertiser could  buy  no  fewer  than  three  an- 
nouncements under  this  plan  (although  he 
could  distribute  them  among  the  shows). 

The  sales  format  on  the  Three  Plan  has  now 
been  changed  to  eliminate  the  requirement  that 
at  last  three  participations  be  bought,  although 
this  has  not  been  announced.  An  advertiser, 
authorities  said,  now  may  buy  a  single  one- 
minute  insertion  in  a  Three  Plan  program  just 
as  in  the  Garroway  show  and  other  programs 
being  offered  under  the  participations  format. 

Sunday  with  Garroway,  which  started  last 
night  and  will  be  presented  Sundays  at  8-10 
p.m.,  is  the  latest  to  be  added  to  the  list  on 
which  NBC  is  offering  participations.  Others 


which  have  been  marked  available  are  Weekend 
(Sun.,  4-6  p.m.);  Road  Show  (Sat.,  2-6* p.m.), 
and  Big  Preview  (Sat.,  7-30-9:30  p.m.). 

Weekend,  which  NBC  said  in  its  new  radio 
sales  presentation  (see  story  below)  had  been 
"bought  by  B.  F.  Goodrich"  and  'used  by 
Buick,"  and  Roadshow  are  being  offered  at 
$2,250  per  one-minute  participation;  Sunday 
with  Garroway,  at  $2,000  per  participation. 

The  participations  plan,  first  outlined  to 
affiliates  last  fall  and  presented  to  them  in  re- 
fined form  in  late  February,  has  sparked  con- 
siderable opposition  among  affiliates  and  sta- 
tion representation  firms  on  grounds  that  it 
represents  network  invasion  of  the  spot  radio 
field  and  reduction  of  network  rates. 

It  received  the  blessings  of  a  majority  of  a 
seven-man  group  of  affiliates,  headed  by  Rob- 
ert D.  Swezey  of  WDSU  New  Orleans,  before 
it  was  submitted  to  other  affiliates  two  months 
ago,  although  at  least  one  member  of  that 
seven-man  group,  Robert  Hanna  of  WGY 
Schenectady,  opposed  it  as  "another  .  .  .  short- 
range  expediency"  that  would  weaken  affiliates, 
the  NBC  network,  and  radio  generally. 

In  soliciting  affiliate  acceptance  of  the  Kip- 
linger order,  NBC  did  not  ask  the  stations  to 
sign  affiliation  contract  amendments  expressing 
approval  of  the  plan  generally.  Instead,  the 
network  asked  for  acceptance  of  only  the 
Kiplinger  order  specifically. 


FINESHRIBER  CITES  117  MILLION  RADIOS 
OVER  U.  S.  IN  NEW  NBC  SALES  APPROACH 


MEASURE  radio  and  you  measure  America. 

So  says  NBC  Radio  in  a  new  presentation 
that  the  network's  salesmen  will  start  making 
today  to  advertisers 
and  agencies.  The 
presentation,  shown 
Thursday  in  New 
York  by  William  H. 
Fineshriber  Jr.,  vice 
president  in  charge 
of  the  NBC  Radio 
network,  in  a  news 
preview  session, 
emphasizes  that: 

*  There  are  now 
117  million  radio 
sets  in  the  country. 

•  Of  the  nation's 
47,500,000  homes, 

46,600,000  are  radio  homes. 

•  America's  acquisition  of  radios  is  acceler- 
ating, despite  tv  competition.  Last  year  the 
American  public  spent  $575  million  for  12 
million  new  radios,  a  third  more  radios  than 
were  sold  in  1952  and  71%  more  radios  than 
tv  sets. 

•  Two  out  of  three  of  these  new  radios  were 
purchased  for  use  outside  the  living  room — 
AVi  million  auto  radios,  IV2  million  portable 
sets  and  nearly  2  million  clock  radios. 

•  Each  week,  4lVi  million  families  listen 


MR.  FINESHRIBER 


to  the  radio  for  an  average  per  home  of  nearly 
one  full  24-hour  day. 

•  Each  minute,  more  than  8  million  people 
are  listening  to  the  radio. 

Mr.  Fineshriber  pointed  out  that,  impressive 
as  they  are,  these  listening  statistics  (taken 
from  Nielsen  reports)  reflect  primarily  living 
room  listening,  although  there  are  70  million 
radios  in  other  rooms  or  outside  the  house. 

"With  117,000,000  radio  sets  being  used  by 
46,600,000  families,  it  can  no  longer  be  said 
that  one  radio  makes  a  radio  home,"  he  said. 

"Likewise,  one  commercial  does  not  equal 
an  advertising  campaign.  To  advertisers,  the 
expansion  of  radio  listening  throughout  the 
house  and  throughout  the  day  dictates  new  sell- 
ing strategies — tactics  that  emphasize  the  need 
for  around  the  clock  circulation,  cumulative 
coverage  of  millions  of  different  homes,  fre- 
quency, or  the  repetition  of  the  sales  message 
over  and  over  to  the  same  people.  Radio's 
ability  to  pre-select  the  advertiser's  market  be- 
comes even  more  valuable.  Likewise,  there  is 
continuing  need  for  advertising  which  can 
merchandise — 'name'  talent  which  can  be  pro- 
moted through  attention-getting  displays  at  the 
retail  level." 

Concluding  with  a  strong  commercial  for 
his  network,  Mr.  Fineshriber  declared  that  "for 
all  national  advertisers,  regardless  of  the  size 
of  their  budget,  NBC  Radio  provides  new  ways 
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'SEE  IT  NOW  AUDIENCE  INCREASED-ALCOA 


FRED  HORTON,  sales  director,  NBC  Ra- 
dio, exhibits  some  of  the  equipment  sales- 
men will  use  in  selling  advertisers  under 
NBC's  new  concept  of  "radio  rooms" 
rather  than  "radio  homes." 


economically  to  achieve  these  primary  objec- 
tives." 

There  is  the  exclusively  sponsored  nighttime 
program,  he  said,  with  its  long  history  of  suc- 
cessful selling,  which  today  reaches,  if  broad- 
cast on  NBC,  a  cumulative  audience  of  IIV2 
million  different  homes  in  a  12-week  period. 
There  is  the  daytime  quarter-hour  strip  show, 
a  long  proven  sales  producer,  offering  satura- 
tion coverage  of  nearly  17  million  homes  dur- 
ing 12  weeks  on  NBC  Radio. 

There  is  the  Three  Plan,  "an  NBC-pioneered 
concept  of  insertion  buying"  which  lets  the 
advertiser  put  his  message  on  the  air  through 
morning  and  afternoon  participation  shows  and 
the  Fibber  McGee  &  Molly  program  at  night. 
There  are  also  the  participation  buys  into 
Roadshow  and  Weekend  on  Saturday  and  Sun- 
day afternoons,  respectively,  he  noted. 

"This  then,"  Mr.  Fineshriber  said,  "is  the 
NBC  Radio  network  .  .  .  designed  for  the  floor 
plan  of  America's  new  radio  home  with  117 
million  rooms." 


Sponsor  of  Edward  R.  Murrow 
show  on  CBS-TV  admits  'un- 
comfortable moments,'  but  is 
watching  the  Mur row-McCar- 
thy controversy's  impact  on  the 
audience. 

ALUMINUM  CO.  of  America,  sponsoring 
Edward  R.  Murrow  on  the  CBS-TV  See  It 
Now  program,  is  having  "uncomfortable  mo- 
ments" but  the  audience  has  increased  during 
the  Murrow  controversy  with  Sen.  Joseph  R. 
McCarthy  (R-Wis.),  Alcoa  President  I.  W. 
Wilson  told  the  company's  stockholders  Thurs- 
day. 

Alcoa  is  keeping  a  close  watch  on  the  con- 
troversy and  its  impact  on  the  tv  audience,  Mr. 
Wilson  said,  and  frequently  reviews  all  aspects 
of  the  problem.  He  reminded  stockholders  that 
the  program  was  started  in  December  1951 
when  there  was  no  metal  to  sell,  with  the  idea 
of  getting  an  audience  for  its  public  relations 
messages.  The  program  was  selected  as  a 
medium  of  good  taste  and  public  service  [B»T, 
April  12]. 

Comment  Aids  Firm 

Increasing  comment  by  the  public  is  good  for 
the  company,  stockholders  were  informed.  Mail 
stirred  by  the  controversy  has  totaled  around 
4,000  letters,  with  more  in  favor  of  the  com- 
mentator than  against  him.  Some  letters  have 
been  violent,  such  as  one  suggesting  the  firm 
name  be  changed  to  Aluminum  Co.  of  Russia. 

Mr.  Wilson  noted  that  the  company  now  has 
plenty  of  metal  to  sell.  He  assured  stockholders 
Alcoa  is  watching  the  program  closely  after 
some  of  them  had  asked  if  it's  right  to  use 
company  funds  to  let  one  man  give  his  opinion. 
"We  felt  the  program  was  bringing  us  good 
results,  both  from  the  public  relations  and  ad- 
vertising points  of  view,"  he  said. 

Arthur  V.  Davis,  Alcoa  board  chairman,  said 
the  company  feels  Mr.  Murrow  has  no  Red 
ties.  "We  have  no  thought  that  he  is  a  Com- 
munist," he  continued. 

Mr.  Wilson  said  the  McCarthy  controversy 
hasn't  detracted  from  the  program's  audience 
appeal  but  actually  has  made  it  more  successful 


than  before. 

No  indication  of  any  change  in  the  con1 
pany's  hands-off  policy  in  regard  to  the  pr(! 
gram  was  indicated.  Alcoa  said  it  has  nothin 
to  say  about  content  of  the  commentary  an! 
has  not  been  consulted  about  the  handling  c : 
the  McCarthy  dispute. 

Summer  replacement  plans  have  not  bee 
discussed  with  CBS  by  Alcoa,  which  has  bee 
off  the  air  eight  weeks  in  each  of  the  two  pa 
summers.  Last  year  Mr.  Murrow  was  off  tfc 
program  13  weeks,  with  a  five-week  intern ; 
program  used  pending  his  return. 


Peerless  Readies  Spot 

PEERLESS  Electric  Inc.,  New  York 
(Broil-Quik  line  of  infra-red  broiler  rotis-  1 
series),  has  appointed  Hicks  &  Greist, 
New  York,  to  handle  its  advertising,  ef- 
fective immediately,  Max  Steinbook,  pres- 
ident of  Peerless,  announced  last  week. 
The  company  plans  a  $2.3  million  adver- 
tising campaign  which  includes  a  New  | 
York  television  spot  drive. 


NAME  ADVERTISERS 
SPUR  TV  ACTIVITY 

At  least  six  national  network 

advertisers  are  busy  signing 

renewals  and  participations  or 

seeking  new  time  segments. 

AT  LEAST  a  half-dozen  national  tv  advei 
tisers  last  week  were  in  the  process  of  sign 
ing  renewals,  booking  participations  or  look 
ing  for  new  time  segments  for  network  showii 

The  group  included  American  Chicle  Co] 
Texaco,  General  Motors  (Buick),  Florist  Tele' 
graph  Assn.,  Procter  &  Gamble  (Tide),  an 
General  Foods. 

American  Chicle,  New  York,  through  Dancei 
Fitzgerald-Sample,  New  York,  was  negotiatin 
for  one-third  sponsorship  of  the  Sid  Caes 
show  which  NBC-TV  plans  to  launch  next  f 
(Monday  nights,  three  weeks  out  of  four 
Both  Speidel  watchbands  and  Block  Dm 
alternating  sponsors  of  Name  That  Tune  whi 
is  dropped  from  its  time  slot  by  the  networ 
to  make  room  for  the  Caesar  show,  also  hav 
been  offered  participations  on  the  new  corned 
program  [B«T,  April  12].  Both  advertiser 
have  about  a  month  to  make  a  definite  de 
cision  for  next  fall. 

Built  by  Kudner 

Texas  Co.,  which  sponsored  Milton  Berl 
on  NBC-TV  a  year  ago,  plans  to  start  a  weekl. ' 
half-hour  comedy  show  built  by  its  agency1 
Kudner  Inc.,  New  York.  The  show  will  fea> 
ture  top  name  comics.  Advertiser  is  negoti 
ating  with  both  NBC-TV  and  CBS-TV  fo 
evening  availabilities. 

General  Motor's  Buick  Division  is  plannin; 
to  renew  its  sponsorship  of  Milton  Berle  oi 
NBC-TV  for  next  year.  Kudner  agency  als< 
services  the  Buick  account. 

The  Florists  Telegraph  Delivery  Assn.  will 
in  addition  to  its  spot  announcement  campaigi 
[B«T,  April  5],  participate  on  the  CBS-H 
Morning  Show  and  NBC-TV's  Today  am 
Home  shows  to  push  sales  for  Easter  anc 
Mother's  Day.  Grant  Adv.,  New  York,  is  fh< 
agency. 

Procter  &  Gamble's  Tide,  after  sessions  ii 


for  46,600,000  radio  homes -the  floor 
plan  shows  117,000,000  radio  sets. 


Distribution  of  sets  in  the  home  as  seen  by  NBC 
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'jlew  York  last  Thursday  and  Friday,  is  ex- 
2cted  to  sign  renewal  papers  for  the  Letter 
p  Loretta  program  on  NBC-TV,  Sundays, 
irly  this  week.  Agency:  Benton  &  Bowles, 
lew  York. 

General  Foods,  also  through  Benton  & 
owles,  has  been  thinking  about  a  possible 
^placement  for  the  Monday  night  Red  Buttons 

Ihow  on  CBS-TV.  The  decision  does  not  have 
)  be  made  until  May  20,  but  it  was  under- 
ood  the  client  would  renew  the  time  period 

or  next  fall. 


la.  Citrus  Group  Allocates 
.650,000  for  MBS  Show 

HE  FLORIDA  Citrus  Commission  has  au- 
lorized  $650,000  of  a  proposed  $1  million 
idio-tv  budget  for  sponsorship  of  a  five-times- 
week  radio  program  for  52  weeks,  it  was  an- 
nounced last  week. 

The  $650,000  is  intended  for  the  Tom  Moore 
iow,  which  will  originate  from  Florida, 
(1-11:25  a.m.,  on  MBS,  reaching  566  stations. 

Action  was  taken  last  Thursday  when  the 
ommission  met  to  select  one  of  three  radio-tv 
.ans  prepared  for  them  by  their  agency,  the 

Walter  Thompson  Co. 

Final  negotiations  are  still  to  be  worked  out 
ith  the  network.  Cost  of  the  radio  show  has 
sen  set  at  $1  million.  A  balance  of  $350,000 

still  to  be  agreed  upon.  The  Florida  State 
dvertising  Commission  has  indicated  it  might 
mtribute  $200,000  towards  the  cost  of  the  pro- 
ram. 

Part  of  the  accepted  radio-tv  campaign  calls 
ir  spot  announcements  on  NBC-TV's  Today. 


>ug  Joins  C&HCM&S 

ETER  ARNOLD  KRUG,  head  of  radio  and 
levision,  Hicks  &  Greist,  New  York,  for  the 
£st  seven  years,  has  been  appointed  director 
of  the  radio  and 
television  department 
of  Calkins  &  Holden, 
Carlock,  McClinton 
&  Smith,  New  York, 
effective  last  Friday. 
He  will  direct  radio 
and  television  activi- 
ties of  such  clients 
as  Prudential  Insur- 
ance Co.  of  Amer- 
ica, Stokley  -  Van 
Camp,  Marcalus 
Mfg.  Co.,  Oakite, 
Stereo-Realist  Cam- 
eras, and  others. 
Prior  to  his  affiliation  with  Hicks  &  Greist, 
r.  Krug  was  with  Donahue  &  Coe  and  before 
at  with  WEBR  Buffalo  and  WNBX  Spring- 
Id,  Vt.  (now  WKNE).  He  succeeds  Henry 
lull  Jr.,  who  leaves  to  become  a  television  con- 
stant in  England. 


MR.  KRUG 


WT's  Dibert  to  Chicago 

jlANSFER  of  George  C.  Dibert,  vice  presi- 
:nt  of  J.  Walter  Thompson  Co.,  from  New 
prk  to  Chicago  was  to  be  announced  today 
ifonday)  by  George  Reeves,  vice  president 
d  manager  of  the  agency's  Chicago  office, 
r.  Dibert  will  be  assigned  in  a  management 
parity  to  the  Swift  &  Co.  account. 
A  member  of  Thompson's  New  York  office 
it  21  years,  Mr.  Dibert  has  worked  on  ad- 
.rtising  planning  for  Standard  Brands,  Lever 
ios.,  RCA,  Ballantine,  Ponds  and  other  ac- 
unts.  He  was  media  director  on  New  York 
See  accounts  for  nearly  10  years.  Previously 
was  with  Young  &  Rubicam,  New  York. 
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DR.  PEPPER  FAVORS 
RADIO  IN  BUDGET 

Spot  announcements  already 

bought  on  150  stations.  Bulk 

of  $1  million  budget  to  radio. 

BULK  of  Dr.  Pepper  Co.'s  1954  $1  million- 
plus  advertising  campaign  will  go  into  radio,  it 
was  announced  last  week. 

A.  H.  Caperton,  advertising  manager  for  the 
soft  drink  firm  with  headquarters  in  Dallas, 
Tex.,  said  that  television,  newspapers  and  mag- 
azines also  will  be  used  to  support  the  greatest 
bottler  participation  drive  in  its  history.  An- 
other estimated  $250,000  will  be  spent  by  400 
bottlers  themselves,  though  no  estimate  was 
available  on  the  amount  to  be  allotted  to 
broadcast  media.  The  account  is  handled  by 
Ruthrauff  &  Ryan,  Chicago. 

Building  its  drive  on  the  basis  of  competition 
with  coffee  and  tea,  and  other  soft  drink  bever- 
ages, Dr.  Pepper  has  bought  spot  announce- 
ments on  some  150  stations  (all  radio)  through- 
out the  country,  with  Del  Sharbutt  handling 
commercials.  Stations  in  40  cities  are  carrying 
The  Silver  Dollar  Man  show. 

Tv  spots  will  include  a  variety  of  animated 
presentations.  Bottlers  are  being  furnished  ra- 
dio-tv spots,  newspaper  mats,  publicity  aids, 
point-of-sale  pieces  and  other  material  for  use 
in  local  advertising  and  promotion  programs 
using  the  "Wake  Up  Your  Taste"  theme. 


C-P  Renews  'Comedy  Hour'; 
Bates  Agency  to  Produce  20 

COLGATE-PALMOLIVE  Co.  will  sponsor 
Colgate  Comedy  Hour  (Sun.,  8-9  p.m.  EST) 
again  next  season,  starting  Sept.  19,  but  with 
Ted  Bates  &  Co.,  Colgate  agency,  sharing  pro- 
duction honors  with  NBC-TV. 

In  a  departure  from  the  network's  general 
policy  of  producing  its  own  shows,  Ted  Bates 
will  produce  20  of  the  Comedy  Hour  programs. 
The  agency  was  reported  to  have  convinced 
Colgate-Palmolive  that  it  could  produce  high- 
rating  programs  for  the  series  less  expensively 
than  NBC-TV. 

Comedy  Hour  will  be  seen  three  Sundays  out 
of  four  over  a  span  of  39  weeks,  with  NBC-TV's 
projected  color  "spectaculars"  going  into  the 
7:30-9  p.m.  spot  every  fourth  Sunday.  Comedy 
Hour  programs  produced  by  NBC  will  include 
a  number  of  book  shows  similar  to  that  of  Any- 
thing Goes  during  the  past  season,  as  well  as  the 
Martin  &  Lewis  shows. 

Colgate  also  is  retaining  the  Sunday  8-9  p.m. 
time  period  for  the  summer,  with  the  Comedy 
Hour  summer  replacement  program  to  be  an- 
nounced shortly. 


Hamm's  Purchasing  Nearly 
Half  Million  in  Baseball 

THEODORE  HAMM  Brewing  Co.,  St.  Paul, 
will  spend  approximately  $400,000  on  radio-tv 
baseball  coverage  this  year,  it  was  learned 
last  week. 

Newest  baseball  purchase  is  that  of  24  night 
and  day  games  of  the  Minneapolis  Millers  and 
St.  Paul  Saints,  American  Assn.  teams,  on 
WCCO-TV  there.  It  will  co-sponsor  tv. 

Other  buys  include  co-sponsorship  of  12 
games  of  the  Albuquerque  Dukes  on  KOAT- 
TV,  about  130  contests  of  the  local  Fargo- 
Moorehead  Twins  (Class  D,  Northern  League) 
on  KVOX  Moorehead,  Minn.,  radio,  with  co- 
sponsorship;  about  120  games  of  the  Northern 


League  Eau  Claire  Braves  on  WEAU,  with 
Hamm's  picking  up  one-third  of  the  tab,  and 
40  Northern  League  Duluth  night  games  on 
WDSM  Superior. 

No  regional  networks  are  involved  in  any 
market,  although  it  was  reported  that  Hamm's 
was  interested  at  one  time  in  setting  up  such  a 
hookup  for  the  Chicago  White  Sox  and  Cubs 
daytime  home  games  emanating  from  WGN- 
TV  there  [B*T,  April  12]. 


WINNERS  of  KMTV  (TV)  Omaha's  slogan 
contest  among  advertising  and  agency 
people  [B©T,  March  29]  make  no  effort 
to  hide  their  happiness.  In  top  picture, 
Ruth  Mensch  of  Comer  &  Pollard  Agency, 
Kansas  City,  says,  "I'm  the  happiest  girl 
in  K.  C."  as  she  receives  the  first  prize, 
two  tickets  and  $200  for  an  all-expenses- 
paid  week  for  two  at  Sun  Valley,  from 
Frank  Peddie,  KMTV  local  sales  manager. 
In  center,  Ralph  Starkweather  Jr.  (I), 
Erwin,  Wasey  &  Co.,  Los  Angeles,  calcu- 
lates with  a  slide  rule  how  many  diapers 
he  can  buy  for  his  young  son  as  Mrs. 
Starkweather  holds  third  prize  check  pre- 
sented by  Bill  Larimer  (r),  Edward  Petry 
&  Co.,  KMTV  national  representation  firm. 
At  bottom,  William  C.  O'Donnell  (I), 
KXOK  St.  Louis,  accepts  the  fourth  prize, 
a  case  of  bonded  bourbon,  from  Dick 
Hughes  of  Edward  Petry  Co. 
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N.  Y.  3%  Tax  Could  Force  Out  Agencies 


EXTENSION  of  the  New  York  City  3% 
sales  tax  to  advertising  agencies  [B*T,  April 
12]  would  serve  only  to  drive  many  agencies 
from  the  city,  with  a  good  possibility  that 
the  commercial  radio  and  tv  programs  would 
follow  them  out  of  New  York,  Frederic  R. 
Gamble,  president,  American  Assn.  of  Ad- 
vertising Agencies,  declared  Wednesday  dur- 
ing a  budget  hearing  before  the  city's  board 
of  estimates. 

Mr.  Gamble's  arguments  were  augmented 
by  Lawrence  Valenstein,  president  of  Grey 
Advertising  and  a  director  of  AAAA,  who 
said  that  for  his 
agency,  which  has 
offices  only  in 
New  York,  the 
effect  of  the  tax 
would  be  the 
same  as  if  the 
agency's  rent 
were  to  be  in- 
creased by  90%. 
It  would  take 
more  than  25% 
of  Grey's  net 
profit  before  state 
and  federal  tax- 
es, he  said. 
New  York  Mayor  Robert  Wagner  was 
quoted  as  promising  to  give  "the  most  care- 
ful consideration"  to  the  serious  practical 
questions  raised  by  Messrs.  Gamble  and 
Valenstein  and  the  others  who  appeared  in 
opposition  to  the  proposed  broadening  of 
the  application  of  the  city  sales  tax.  During 
the  hearing,  however,  the  mayor  declared 
that  while  everybody  wants  better  city  serv- 
ices nobody  seems  willing  to  pay  for  them. 
The  complete  sessions  were  broadcast  by 
municipally-owned  WNYC  New  York. 

Declaring  that  the  average  advertising 
agency  profit  is  only  6.2%  of  net  income,  or 
less  than  one  per  cent  of  gross  billings.  Mr. 
Gamble  said  that  if  the  tax  were  to  be 
imposed,  the  agencies  would  have  to  absorb 
it  as  they  cannot  pass  it  on  to  the  client, 


GAMBLE 


whose  payments  for  advertising  time  and 
space  are  expressly  exempted  from  the  tax 
proposal,  nor  to  the  media  from  whom  the 
agency  receives  its  15%  commission. 

The  agencies  cannot  absorb  the  tax,  Mr. 
Gamble  stated,  "because  it  would  amount  to 
nearly  40%  of  their  average  net  profit  be- 
fore federal  income  taxes — 30%  more  than 
they  pay  on  the  average  in  federal  income 
taxes." 

New  York  agencies,  which  now  place 
55%  or  more  of  all  national  advertising, 
would  be  forced  to  move  elsewhere  if  they 
are  to  compete  with  agencies  outside  the  city, 
Mr.  Gamble  said.  If  they  are  forced  to 
move,  he  warned,  "suppliers,  artists,  etc., 
will  tend  to  follow.  Radio  and  television 
will  probably  go  to  Hollywood  and 
Chicago." 

This,  he  explained,  would  entail  a  loss  to 
the  city  of  some  part  of  the  20,000  agency 
employes,  with  a  payroll  exceeding  $120 
million,  plus  50,000  supplier  employers. 
Total  loss  would  mean  $500  million  in  sal- 
aries, he  said,  plus  $50  million  in  rentals, 
plus  the  millions  in  taxes  now  paid  on 
materials. 

"You  will  have  more  New  York  City  peo- 
ple out  of  work  and  hence  will  need  a  still 
larger  budget  with  a  reduced  business  to 
raise  it  from,"  Mr.  Gamble  said.  Noting 
that  "diluting  the  value  of  the  dollar  spent 
for  advertising  will  weaken  sales,"  he  de- 
clared, "if  you  tax  advertising  and  weaken 
it,  you  are  bound  to  have  less  sales  to  tax 
and  less  revenue  from  the  sales  tax." 

Moving  from  Mr.  Gamble's  general  fig- 
ures, averaging  those  of  all  New  York  agen- 
cies, Mr.  Valenstein  cited  the  specific  ex- 
ample of  his  own  agency.  With  81%  of  its 
business  coming  from  out-of-town  clients 
who  could  easily  place  their  advertising 
with  agencies  outside  New  York,  he  said, 
the  tax  would  have  the  effect  of  placing  a 
premium  on  doing  business  with  a  New  York 
agency.  In  effect,  he  said,  the  tax  would 
tell  New  York  agencies  to  get  out  of  town. 


Muntz  Tv  Creditors 
Hold  Off  on  Demands 

MEETING  of  creditors  involved  in  bankruptcy 
proceedings  filed  against  Muntz  Tv  Inc.,  Chi- 
cago set  manufacturer  now  in  process  of  re- 
organization, was  held  in  Chicago  the  past 
fortnight. 

The  session  was  held  at  the  offices  of  Michael 
Shore  Adv.,  Chicago  agency  and  one  of  three 
complainants  in  charges  against  the  firm  and 
two  Muntz  subsidiaries,  with  broadcasters  and 
newspaper  representatives  in  attendance.  It  was 
understood  that  creditors  would  decide  not  to 
press  their  claims  for  unpaid  bills  pending  out- 
come of  the  reorganization.  The  agency  and 
two  suppliers  listed  bills  of  $476,000. 

Deadline  on  the  reorganization  proposal  is 
July  30  for  shareholders  and  creditors  and 
Aug.  30  for  filing  by  trustees.  Hearing  on  pro- 
posals has  been  set  for  Sept.  15. 

SPOT  NEW  BUSINESS 

Florist  Telegraph  Delivery  Service,  on  May  15, 

for  that  day  only,  to  place  spot  announcement 
campaign  in  11  markets.  Firm  also  expects 
to  use  tv  schedule.  Agency:  Grant  Adv.,  N.  Y. 

Essotane  bottled  gas,  used  for  home  cooking 
and  tobacco  curing,  placing  radio  spot  an- 
nouncement campaign  to  start  May  30  for  six 
weeks,  followed  by  two  more  weeks  in  tobacco 
area.  Campaign  will  go  in  three  states,  North 
and  South  Carolina  and  Virginia.  Agency:  Mc- 
Cann-Erickson,  N.  Y. 

Jay  Broiler  Co.,  N.  Y.  (Roto-Broil  '400'  series), 
announced  %\Vi  million  has  been  alloted  to 
promote  the  rotisserie  broiler  during  1954  with 
a  major  portion  to  be  spent  in  the  Western 
market,  utilizing  radio-tv,  along  with  other 
media. 

Standard  Oil  Co.  (of  Indiana)  will  utilize  33 
radio  and  11  tv  stations  in  32  key  Midwest 
cities  for  sales  messages  to  promote  its  new 
Super  Permalube  oil  line  as  part  of  a  heavy 
advertising  campaign  for  April  and  May.  The 
commercials  will  be  aired  on  radio-tv  news  and 
sports  shows  and  in  spot  announcements. 

Orange  Julius  Sales  Co.,  L.  A.  (fountain  orange 
beverage),  started  summer  spot  campaign  on 
KBIG  Avalon,  Calif.,  April  15,  adding  two 
more  Los  Angeles  area  stations  May  1,  making 
approximate  total  of  1,000  announcements  per 
month  through  Sept.  Agency:  Beckman,  Hamil- 
ton &  Assoc.,  L.  A. 

NETWORK  NEW  BUSINESS 

Quaker  Oats  Co.,  effective  June  1,  buys  Tues- 
day and  Thursday  segments  of  ABC  Breakfast 
Club,  radio-tv  simulcast,  8:45-9  a.m.,  con- 
tinuing 8-8:15  on  radio  Tuesday  and  Thurs- 
day until  June  1,  when  it  will  pick  up  complete 
simulcast,  throwing  Mon.-Wed.-Fri.  radio  first 
quarter-hour  up  for  sale.  Deal  sells  out  Break- 
fast Club  on  radio-tv  across  the  board  in  last 
quarter-hour  with  Philco  Corp.  beginning  Mon.- 
Wed.-Fri.  tv  sponsorship  8:45-9  a.m.,  April  12 
to  supplement  radio  portion.  Agency:  J.  Wal- 
ter Thompson  Co. 

NETWORK  RENEWALS 

Miles  Labs  renews  News  of  the  World  on  187 
NBC  Radio  stations  (Mon.-Fri.,  7:30-45  p.m.) 
for  52  weeks,  through  Geoffrey  Wade,  Chicago. 

Doubleday  &  Co.,  Garden  City,  N.  Y.,  renewed 
The  Answer  Man  on  12  CPRN  stations,  Sat., 


7:45-7:55  a.m.  (PST),  from  April  10;  Sun., 
9:45-9:55  a.m.,  from  April  11;  Sun.,  10:15- 
10:25  p.m.,  from  April  18,  and  Sat.,  12:15- 
12:25  p.m.,  from  May  22,  each  for  13  weeks. 
Agency:  Thwing  &  Altman  Inc.,  N.  Y. 

AGENCY  APPOINTMENTS 

Colonial  Provision  Co.,  Boston  (packers  of 
Colonial  shoulders  and  frankfurts),  appoints 
Ingall-Miniter  Co.,  same  city,  to  handle  mer- 
chandising, sales  promotion  and  advertising. 

The  Home  Builders  Assn.  of  Metropolitan 
Washington,  D.  C,  appoints  Kal,  Ehrlich  & 
Merrick,  same  city,  to  handle  advertising  for 
eighth  annual  Home  Show  and  Home  Furnish- 
ings Festival,  April  24-May  2.  Radio,  tele- 
vision and  newspapers  will  be  used. 

Marineland  of  the  Pacific,  Palos  Verdes,  Calif, 
(recreational  and  educational  development), 
names  West-Marquis  Inc.,  L.  A.  Radio  and 
tv  saturation  spot  announcement  campaign 
will  be  used  for  opening  this  summer.  Roger 
Combs  is  account  executive. 

J.  W.  Elsworth  Co.,  N.  Y.  (Ocean  Pearl  frozen 
oysters),  names  Jimmy  Fritz  &  Assoc.,  Holly- 
wood. Campaign  is  planned  in  western  and 
Midwest  states  during  "r"  months. 


Raleigh  Industries  of  America  (bicycles)  ; 
points  H.  B.  Humphrey,  Alley  &  Richards  It 
Boston    and   New   York.    Account  will 
handled  in  Boston  office. 

I.  D.  Company  (Western  Hemisphere  distri 
tors  for  Baret  Ware,  manufactured  in  Engl 
appoints  Cayton  Inc.,  N.  Y. 

Liebmann  Breweries  Inc.,  N.  Y.,  names  Foe 
Cone  &  Belding  International  div.  to  handle 
Rheingold  extra  dry  beer  advertising  in  Pue 
Rico,  effective  immediately.  Radio  and  tv 

be  used. 

AGENCY  SHORTS 

The  Whitebrook  Co.,  730  Fifth  Ave.,  N. 
has  been  formed  by  Lloyd  Whitebrook,  for 
vice  president  in  charge  of  service  in  N 
York  office,  Joseph  Katz  Co.  Accounts 
personnel  to  be  announced  shortly. 

Time  &  Space  Inc.,  Hollywood,  changes  na 
to  Noel,  Lent  &  Associates,  with  offices 
1522  N.  La  Brea.  William  I.  Noel  is  pr< 
dent;  Nat  Lent,  executive  vice  president;  H 
old  Dryfus,  vice  president,  and  Marjory  Becl 
head  of  merchandising  department. 

Michener  Co.,  Philadelphia,  moves  to  2C 
Lincoln-Liberty  Bldg. 

Abner  J.  Gelula  &  Assoc.,  Philadelphia,  mo' 
to  Wilford  Bldg. 
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tPTV'S  RULING  REQUEST  DENIED  BY  FCC 


|Company  had  asked  the  Com- 
mission for  opinion  on  legality 
of  trading  films  for  station 
time,  which  it  would  then  sell. 

!  QUEST  of  Motion  Pictures  for  Television 
i .  that  FCC  issue  a  declaratory  ruling  on  the 
ality  of  MPTVs  films-for-spots  plan  [Closed 
jtcuiT,  April  12],  was  turned  down  by  the 
mmission  last  Thursday  because  of  its  policy 

to  offer  prior  legal  ruling. 
MPTVs  plan  envisages  supplying  films  to 
. :  and  vhf  stations  at  no  cost  other  than  per- 
hSion  to  act  as  "agent"  in  selling  the  station's 
ulable  spots  and  retaining  the  income  there- 
in! to  the  amount  of  the  dollar  value  of  the 
•ps.  Station  would  retain  full  right  to  choose 
1  control  telecasting  of  films  and  to  accept 
reject  sponsors  solicited  by  MPTV. 
The  film  firm  advised  FCC  it  considered  this 
iposal  does  not  suffer  from  "the  defects  in- 
ent  in  the  'time  brokerage'  or  'reservation  of 
lie'  agreements  which  the  FCC  has  frowned 
on  in  the  past." 
:FCC  wrote  MPTV: 

^he  Commission  appreciates  your  interest  in 
fking  to  obtain  a  ruling  concerning  the  legality 
the  arrangement  you  contemplate  prior  to  its 
Nation.   However,  we  have  in  the  past  con- 
sred  the  advisability  of  rendering  opinions 
in  effect,  declaratory  rulings  concerning  the 
ality  of  proposed  program  arrangements  sub- 
-  ted  by  parties  to  the  Commission  other  than 
tion  licensees.   The  considerations  which  have 
.  the  Commission  to  adopt  a  policy  against 
dering  such  advisory  rulings  are  set  out  in 
■  decision  In  re  Goodman,  4  RR  98.  For  rea- 
s  indicated  in  that  decision  the  Commission  is 
the  view  that  an  advisory  ruling  such  as  you 
!-  uest  should  not  be  issued  in  this  case, 
ifn  the  1948  Goodman  case,  FCC  refused  to 
'e  in  advance  whether  stations  which  carried 
itfio  Telephone  Game,  a  package  of  Harry  S. 
«odman  Radio  Productions,  New  York-Los 
:  geles,  would  violate  the  anti-lottery  provi- 
ns  of  the  Communications  Act. 
MPTV's  letter  to  the  Commission  said  "we 
/e  recently  had  separate  extensive  discussions 
:h  the  licensees  of  several  television  stations 
incerning  a  program  arrangement  under  which 
.y  one  of  them  might  obtain  ...  a  quantity 
selected  films  for  telecasting  over  his  re- 
-.ctive  station  without  becoming  financially 
ligated  to  pay  for  such  program  material." 
'More  particularly,"  the  letter  said,  "our 


conversations  contemplated  the  following  ar- 
rangement with  any  interested  station:  MPTV 
will  furnish  to  the  station  at  a  fixed  monthly 
rate  during  the  stated  term  of  the  agreement 
such  of  its  film  library  as  the  station  believes 
are  suitable  for  telecasting  in  its  community. 
However,  instead  of  paying  in  cash  for  the  films 
used,  the  station  shall  authorize  MPTV,  as  its 
agent,  to  sell  a  prescribed  number  of  spot  an- 
nouncements for  telecasting  over  its  facilities 
at  such  times  as  it  may  designate  and  deem 
appropriate. 

"The  number  of  announcements  so  to  be  sold 
will  be  determined  by  equating  the  dollar  value 
of  the  films  supplied  by  MPTV  to  the  dollar 
value  (as  per  the  station's  rate  card  then  in 
effect)  of  the  time  in  which  such  announcements 
are  to  be  telecast.  MPTV  will  be  authorized, 
also,  to  retain  for  its  own  use  and  benefit  the 
proceeds  from  such  sales,  and  the  amounts  so 
received  by  MPTV  shall  be  deemed  to  consti- 
tute payment  in  full  for  the  films  furnished  by 
it  to  the  station." 

No  Obligation 

The  petition  asserted  that  "at  no  time  shall 
the  station  become  obligated  to  make  payment 
to  MPTV  in  any  other  manner.  All  spots  sold 
by  MPTV  will  be  sold  subject  to  the  station's 
approval  of  sponsor,  sponsor's  product  and 
program  content;  and  at  all  times,  the  station 
shall  retain  full  right  to  determine,  select,  super- 
vise and  control  the  program  content  and  the 
selection  of  the  program  sponsors." 

The  future  success  of  the  telecasting  industry 
and  "the  survival  of  new  stations  in  small  or 
multiple-station  communities,"  the  letter  noted, 
"has  been  said  to  rest  in  the  'resourcefulness, 
initiative,  imagination  and  devotion  to  public 
interest'  of  the  broadcasters.  The  proposed 
agreement  with  MPTV  represents  an  applica- 
tion of  these  attributes  which  will  assist  a  sta- 
tion to  surmount  its  initial  operating  difficulties 
and  to  continue  operation  pending  the  produc- 
tion and  distribution  of  substantial  numbers  of 
uhf-equipped  sets  and  converters."  FCC  was 
told: 

The  proposed  arrangement  with  MPTV  is 
"equally  advantageous"  to  both  uhf  and  vhf 
stations  "located  in  the  large,  highly  competi- 
tive metropolitan  markets  or  in  the  smaller, 
more  remote  areas  where  good  network  pro- 
grams are  unavailable  for  a  variety  of  reasons," 
FCC  was  told. 


INFORMAL  moment  at  United  Television  Programs'  recent  three-day  Chicago  sales 
convention  is  shared  by  (I  to  r)  Noel  K.  Rubaloff,  UTP  national  advertising  and  sales 
j  promotion  manager,  Hollywood;  Marion  D.  (Pat)  Cloud,  Chicago  branch  manager, 
Schmidt  Lithograph  Co.;  John  P.  Rohrs,  UTP  vice  president,  Chicago;  Lee  Savin,  UTP 
executive  vice  president,  Hollywood;  Wynn  Nathan,  UTP  vice  president  in  charge  of 
sales,  Hollywood,  and  Aaron  Beckwith,  UTP  vice  president,  New  York. 
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H-Bomb  Film  on  Sale 

THE  film  on  the  hydrogen  bomb  explo- 
sion last  fall,  "Operation  Ivy,"  produced 
by  the  Federal  Civil  Defense  Administra- 
tion and  the  Defense  Dept.  [B»T,  April 
5],  now  can  be  purchased  in  black-and- 
white  or  color  without  restriction,  it  was 
announced  last  week.  Any  group  or- 
ganization or  individual  (except  foreign 
governments)  can  buy  the  film  without 
need  for  authorization  or  clearance. 
Prints  cost  $27.90  for  black-and-white 
and  $84.55  for  color  (includes  reel,  can 
and  case).  The  film,  which  runs  28  min- 
utes, can  be  purchased  directly  from  Cap- 
ital Film  Labs.,  1905  Fairview  Ave.  N.E., 
Washington,  D.  C. 


NBC  Film,  March  of  Time 
Arrange  for  Lease 

IN  a  transaction  described  as  "the  largest"  for 
film  footage  in  the  history  of  television,  the 
NBC  Film  Division  last  week  acquired  the 
March  of  Time  film  library  for  sales  and 
distribution. 

Carl  M.  Stanton,  NBC  vice  president  in 
charge  of  the  division,  announced  the  lease 
arrangement  with  the  March  of  Time  organiza- 
tion will  become  effective  on  May  1.  It  was 
estimated  that  MOT's  library  consists  of  10  to 
15  million  feet  of  film.  Mr.  Stanton  said  the 
amount  of  footage  in  the  NBC  Film  Library, 
with  this  latest  acquisition,  will  be  raised  to 
more  than  30  million  feet. 

The  MOT  footage,  Mr.  Stanton  said,  will  be 
leased  not  only  to  tv  producers  but  also  to 
motion  picture  organizations  that  require  docu- 
mentary and  stock  film. 

"The  arrangement  with  the  March  of  Time 
library,"  Mr.  Stanton  said,  "will  aid  greatly  in 
our  effort  to  offer  the  best  film  service  in  tele- 
vision. With  the  addition  of  this  film,  the  NBC 
Film  Library,  established  in  1940,  will  contain 
coverage  of  national  and  international  events 
back  to  1934,  including  unduplicated  shots  of 
important  happenings  prior  to  World  War  EE." 

Frank  Lepore,  manager  of  the  NBC  Film 
Division's  film  and  kinescope  operations,  will 
be  in  charge  of  combining  MOT's  film  with  the 
NBC  Film  Library.  Ted  Markovic,  supervisor 
of  the  NBC  Film  Library,  will  be  in  charge  of 
the  combined  footage,  which  will  be  handled 
from  the  present  NBC  Film  Library  headquar- 
ters, 105  E.  106th  St.,  New  York,  N.  Y. 


Comer  Offer  to  Uhfs 
Draws  Some  Response 

COMET  Television  Films  Inc.,  New  York,  re- 
ported last  week  that  about  30  uhf  stations  have 
expressed  interest  in  the  firm's  plan  to  make 
Comet  products  available  to  uhf  stations  at 
whatever  price  they  can  afford  to  pay. 

Oliver  Unger,  Comet  president,  said  the  offer 
was  made  in  a  letter  mailed  to  uhf  stations 
several  weeks  ago  and  is  designed  to  enable- 
struggling  uhf  outlets  to  program  film  shows, 
without  incurring  damaging  expense.  He  told: 
B*T  last  Thursday  that  this  proposal  is  part 
of  an  over-all  plan,  to  be  announced  shortly,, 
that  Comet  is  formulating  to  help  all  tv  sta- 
tions, whether  uhf  or  vhf. 

Representatives  of  several  leading  distribu- 
tion firms  queried  by  B*T  said  they  preferred 
to  withhold  comment,  but  pointed  out  it  could 
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SURPRISE  send  off  and  a  western  hat  goes  to 
E.  Brents  Wooten  (2d  I)  as  he  ends  32  years  of 
market  quotations  broadcasts  on  WBAP  Fort 
Worth.  On  hand  were  (I  to  r):  W.  P.  Bomar, 
dir.  of  Fort  Worth  Grain  &  Market  Exchange; 
Mr.  Wooten:  Amon  Carter  Jr.,  pres.,  Star-Tele- 
gram and  WBAP-AM-TV;  W.  A.  (Doc)  Ruh- 
mann,  WBAP  farm  dir. 


SCHAEFER  Beer  signs  for  two  Mon.-Fri.  sports- 
casts  on  WTRY  Troy,  N.  Y.  L  to  r,  Dom  To- 
vino,  WTRY  sis.  rep.;  Jim  Kohut,  dist.  sis.  mgr., 
Schaefer;  Ed  Sleighel,  WTRY  cml.  mgr. 


GREEN E-HALDEM AN,  L.  A.  Chrysler-Plymouth 
dealer,  will  sponsor  This  Is  Los  Angeles  news 
commentary  on  KNX  Hollywood.  L  to  r:  Wil- 
liam Kenneally,  commentator;  Joseph  Gianera, 
G-H  new  car  sis.  mgr.;  William  Neale,  G-H 
gen.  sis.  mgr.;  R.  F.  Glazer,  KNX  acet.  exec. 


BARCOLENE  Co.,  Boston  (household  cleaner), 
will  run  10,680  spots  on  14  New  England  sta- 
tions. Planning  are  (I  to  r):  Ramon  Silton, 
Silton  Brothers  Inc.,  Barcolene  agency;  Alan 
Levine,  Barcolene  pres.;  Elmer  Kettell,  Kettell- 
Carter,  N.  E.  station  rep. 


,   plLM   

be  uneconomical  to  the  point  of  not  even  cov- 
ering shipping  charges.  Mr.  Unger,  however, 
said  he  believed  that  most  stations  would  view 
the  offer  "in  the  spirit  in  which  it  was  made 
and  make  a  fair  offer."  He  said  that  letters 
he  had  received  from  stations,  including  several 
uhf,  asking  for  Comet  catalogues  and  additional 
information  supported  this  contention. 

Mr.  Unger  contended  that  film  distributors 
must  keep  smaller  tv  stations  alive  or  jeopardize 
their  own  existence.  He  said  his  salesmen  have 
told  him  that  uhf  stations  particularly  have  in- 
vested in  film  programming  which  have  not 
paid  off  sufficiently  to  place  them  in  a  satisfac- 
tory financial  position,  and  declared  these  sta- 
tions today  do  not  have  the  budgets  to  meet 
even  the  low  prices  which  distributors  generally 
are  quoting  to  them. 


Suit  Resumes  Today 
In  Films'  Tv  Release 

A  DAMAGE  suit  for  $2.5  million,  charging 
release  of  11  feature  films  to  television  before 
their  theatrical  runs  were  ended,  will  resume 
in  Los  Angeles  Superior  Court  today  (Monday) 
after  a  one-week  recess. 

The  suit,  expected  to  establish  procedure 
on  release  of  theatrical  films  to  tv,  was  filed 
last  year  [B*T,  March  2,  1953]  and  charges 
six  independent  motion  picture  companies  with 
releasing  the  films  to  tv  without  authorization. 
It  asks  termination  of  distribution  agreements, 
return  of  the  films  and  proceeds  of  past  tv 
distribution  and  an  accounting  (which  has 
been  ordered  by  the  court). 

Plaintiffs  are  Equity  Films,  Equity  Pictures, 
Orbit  Productions,  Orbit  Pictures,  Jack 
Schwarz  Productions,  Frost  Films,  Russ  Vin- 
cent and  Dave  Kessell. 

The  complaint  charges  the  1949-produced 
films  were  contracted  for  by  Chesapeake  In- 
dustries (then  Pathe  Industries),  their  theatri- 
cal distribution  then  assigned  to  Eagle  Lion 
Films,  a  subsidiary,  and  later  turned  over  to 
Eagle  Lion  Classics.  When  Pathe  sold  Eagle 
Lion  Classics  to  United  Artists,  UA  continued 
theatrical  distribution  and  turned  over  tv 
distribution  to  Motion  Pictures  for  Television. 

Damages  are  asked  of  Chesapeake,  Eagle 
Lion  Films,  Eagle  Lion  Classics,  MPTV  and 
United  Artists.  Also  named,  but  not  for  dam- 
ages, are  NBC,  CBS,  KTTV  (TV)  Hollywood 
and  KMTR  Radio  Corp. 


Tel  Ra  Productions 
Releasing  Racing  Films 

A  SERIES  of  tv  films  "on  the  inside  story  of 
thoroughbred  racing"  is  being  released  by  Tel 
Ra  Productions  of  Philadelphia,  with  the  co- 
operation of  several  racing  associations  in 
New  York,  New  Jersey  and  Delaware,  it  was 
announced  last  week  by  W.  Wallace  Orr,  Tel 
Ra  producer. 

Bryan  Field,  CBS-TV  racing  commentator, 
and  vice  president-general  manager  of  Dela- 
ware Park,  Del.,  will  narrate  the  film  series, 
which  is  designed  for  15-minute  programming. 

First  of  the  16mm  films,  "Post  Time,  U. 
S.  A.,"  was  shown  the  week  ending  April  10 
on:  WROW-TV  Albany,  N.  Y.;  WFPG-TV 
Atlantic  City;  WMAR-TV  Baltimore;  WABD 
(TV)  New  York;  WHUM-TV  Reading,  WARM- 
TV  Scranton,  WSBA-TV  York,  and  WFIL-TV 
Philadelphia,  all  Pennsylvania;  WTTG  (TV) 
Washington;  WATR-TV  Waterbury,  Conn.,  and 
WD  EL-TV  Wilmington,  Del.  The  series  is 
offered  at  print  costs  with  participating  sta- 
tion receiving  exclusive  rights  in  its  city. 


Princeton  Film  Starts 
Rural  Program  for  Tv 

PRINCETON  Film  Center,  Princeton,  N.  J 
announced  last  week  that  it  will  launch  pr  : 
duction  April  26  on  a  new  15-minute  publi 
service  tv  filmed  series,  Rural  Review,  in  assc 
ciation  with  Agricultural  Assoc.,  Washington. 

The  series  will  be  offered  free  of  charge  b 
Princeton  Film  to  local  television  stations,  pre 
vided  the  film  is  scheduled  on  a  regular  basi: 
at  the  same  time  and  day  each  week.  Gordo 
Knox,  PFC  president,  said  more  than  125  sts 
tions  already  have  indicated  they  will  preser 
the  series  on  this  basis,  and  he  estimated  the 
the  line-up  will  be  more  than  200  by  Sept.  1. 

"The  program  will  be  the  first  syndicated  fib- 
series  on  tv  aimed  specifically  at  rural  audi 
ences,"  Mr.  Knox  said.  "The  purpose  of  ou 
series  is  to  present  farm  news  of  both  genen 
and  specific  interest  to  farmers,  ranchers,  dairy 
men,  and  to  their  wives  and  children." 

Each  15-minute  film  will  have  four  "spor 
sors"  to  cover  the  cost  of  production  and  dis 
tribution,  Mr.  Knox  said.  Sponsors  signing  fo 
13  participations  will  pay  $22.50  for  each  sta 
tion  exposure,  with  PFC  guaranteeing  that  eac) 
participation  will  be  shown  on  a  minimum  a 
200  tv  stations. 

Sponsors  will  not  be  allowed  commercials  a 
such,  Mr.  Knox  explained,  but  their  produc 
will  be  demonstrated  to  emphasize  the  classi 
fication  rather  than  the  brand  name. 


Frankie  Laine,  Guild  Films 
Contract  for  Video  Series 

PLANS  for  the  production  of  a  half-hour  t' 
film  series  starring  Frankie  Laine,  with  Mr 
Laine  and  Guild  Films  Co.  as  co-producers 
were  announced  last  week  by  Reub  Kaufman 
Guild  President. 

Production  on  the  series,  titled  The  FrankL 
Laine  Show,  is  expected  to  begin  this  week  ii 
Hollywood.  Mr.  Kaufman  said  the  series  wil 
be  available  for  release  about  Sept.  1,  witl 
Guild  Films  handling  distribution. 

With  the  addition  of  The  Frankie  Laine  Show 
Guild  Films  will  have  three  musical  tv  filn 
properties.  The  others  are  Liberace  Show,  cur 
rently  on  more  than  170  tv  stations,  and  thi 
Florian  ZaBach  Show,  presently  in  productioi 
and  due  for  fall  release. 


FILM  SALES 

WCBS-TV  New  York  announced  last  week  ii 
has  acquired  from  Hygo  Television  Films  Inc. 

N.  Y.,  a  new  package  of  28  feature  films,  in 
eluding  10  Hollywood  productions,  for  ex 
elusive  use  in  the  New  York  area,  starting  Maj 
1.  The  Hollywood-produced  group  was  pur 
chased  by  Hygo  recently  from  Chesapeake  In 
dustries  Inc.  at  a  reported  cost  of  $300,000. 

George  Bagnall  &  Assoc.  has  announced  WGN- 
TV  Chicago  purchase  of  13  additional  films  ir 
Hollywood  Half-Hour,  and  KGO-TV  San  Fran- 
cisco for  39  films  in  the  series.  WNBT  (TV) 
New  York  has  bought  195  five-minute  cartoons 
in  Crusader  Rabbit;  KFBB-TV  Great  Falls, 
Mont.,  acquired  Ringside  With  Wrestlers. 

KTTV  (TV)  Hollywood  has  obtained  exclusive 
L.  A.  area  tv  rights  to  12  "Sherlock  Holmes" 
feature  films,  produced  at  Universal-Internation- 
al as  recently  as  1946,  from  Motion  Pictures 
for  Television  in  MPTV's  first  sale  of  the  pack- 
age. Release  of  the  films  reportedly  is  no  way 
indicative  that  Universal-International  will  re- 
verse its  ban  on  releasing  the  U-I  backlog  of 
theatrical  features  to  tv.  These  films  were  sup- 
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IT  S  THm 

WOMAN'S  ANGLE 

with  ANN  MAR 


MONDAY  THRU  FRIDAY 
1:00-1:30  P.M. 

MONDAY,  WEDNESDAY,  FRIDAY 
4:00-4:15  P.M. 

Realizing  that  the  average  homemaker  has  more  budget-balancing 
problems  than  the  U.S.  Treasury,  Ann  Mar  designs  The  Woman's 
Angle  to  help  with  the  balancing  act.  Her  recipes,  for  instance,  are 
chosen  because  they  fit  into  the  average  family  eating  pattern.  And 
you  can  bet  that  the  ingredients  won't  cost  an  arm  and  a  leg.  Ann's 
viewers  also  learn  to  save  other  pennies  here  and  there  .  .  .  making 
their  own  slip  covers,  reupholstering  furniture  at  home,  or  doing  any 
of  a  hundred  Ann  Mar  demonstrated  things. 


The 

MORNING  SHOW 

Mon.  thru  Fri.  7:00-9:00  A.M. 


"The  Morning  Show"  brings  viewer*  completely 
up-to-the-minute  concerning  the  news  of  the 
previous  24  hours  and  gives  them  an  informed 
prelude  to  upcoming  events.  It  offers  inter- 
views with  interesting  people  from  the  enter- 
tainment world  and  from  sports  and  industry 
as  well  as  remote  "live"  broadcasts. 


Billy  Johnson's  Cartoon  Show 

MONDAY  THRU  FRIDAY  9:00-9:30  A.M. 

As  a  pleasant  bonus  for  morning  televiewers,  WMAR-TV  presents  "The  Billy  Johnson  Show,"  a  program 
for  all  the  family,  each  weekday,  Monday  through  Friday  at  9  A.M.  Billy  Johnson  originates  his  program 
in  Washington  and  designs  it  for  viewers  in  both  the  National  Capital  and  Maryland. 


Mosf  Powerful  TV  Signal  in  Maryland 


WMAR  TV 


CHANNEL*    2        SUNPAPERS    TELEVISION       BALTIMORE,  MARYLAND 


Telephone  MUlberry  5-5670         *         TELEVISION  AFFILIATE  OF  THE  COLUMBIA  BROADCASTING  SYSTEM 

Represented   by  THE  KATZ  AGENCY,  Inc.    New  York,  Detroit,  Kansas  City,  San   Francisco,  Chicago,  Atlanta,  Dallas,   Los  Angeles 
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posedly  made  by  independent  producers  merely 
renting  space  at  the  studio.  The  package  fea- 
tures Basil  Rathbone  as  Sherlock  Holmes  and 
the  late  Nigel  Bruce  as  Dr.  Watson. 

WPFA  (TV)  Pensacola,  Fla.,  has  acquired  two- 
run  rights  to  26  Craig  Kennedy  Criminologist 
half-hour  tv  films  and  52  western  features  from 
Louis  Weiss  &  Co.,  Los  Angeles,  for  a  one- 
year  period.  KGGM-TV  Albuquerque  has  ac- 
quired three-run  rights  to  52  western  features 
for  one  year  from  Weiss. 

FILM  PRODUCTION 

Screen  Gems  Inc.,  Hollywood,  is  currently 
shooting  three  films  for  NBC-TV  Ford  Theatre 
series.  Forerunner  to  the  tv  film  version  of 
NBC  Radio  Father  Knows  Best,  "Keep  It  in 
the  Family"  stars  Robert  Young  with  Ellen 
Drew  and  Sally  Fraser  signed  to  portray  the 
mother  and  daughter  roles,  respectively.  Eu- 
gene B.  Rodney  is  producer  and  William  D. 
Russell,  director.  Father  Knows  Best,  itself, 
goes  before  the  cameras  early  next  month 
(May).  Joanne  Gilbert  makes  her  tv  film  debut 
in  "Mason-Dixon  Line,"  starring  Peter  Lawford. 
Gerald  Mayer,  in  his  first  film  for  Ford  Theatre, 
is  director  and  Michel  Kraike,  producer.  To 
film  "Beneath  These  Waters"  for  Ford,  Screen 
Gems  has  constructed  a  destroyer  with  the 
sections  employed  in  the  film  complete  in  de- 
tail. Lt.  Cmdr.  J.  E.  Bauernschmidt,  U.  S.  Navy 
radio-tv  officer  from  L.  A.  Armed  Forces  In- 
formation Office,  is  serving  as  technical  advisor 
on  the  Navy  Department-approved  script,  which 
is  based  on  the  heroic  deeds  of  the  destroyer 
Barksdale  in  the  South  Pacific  during  World 
War  II.  Film  stars  Ronald  Reagan. 

Federal  Telefilms  Inc.,  Hollywood,  this  week 
(April  12)  goes  before  the  cameras  at  Goldwyn 
Studios  with  Adventures  of  the  Falcon,  a 
Bernard  L.  Schubert  Production,  which  NBC 
Film  Division  will  distribute  under  a  recently 
signed  contract,  reportedly  in  excess  of  a  mil- 
lion dollars.  Buster  Collier  is  executive  pro- 
ducer on  the  39  half-hour  films  starring  Charles 
McGraw  in  the  title  role.  Ralph  Murphy  is 
signed  to  direct  the  first  two  films  and  Paul 
Landres,  the  second  two. 

Roland  Reed  Productions,  Culver  City,  Calif., 
has  completed  40-minute  industrial  color  film 
for  Westinghouse  Electric  Corp.  at  an  approxi- 
mate cost  of  $150,000.  Film,  which  introduces 
a  new  line  of  home  appliances,  features  such 
name  talent  as  Lucille  Ball,  Marie  Wilson, 
James  Mason,  Percy  Kilbride,  Andy  Devine, 
Edward  Arnold,  Maureen  O'SuIlivan  and  Jerry 
Colonna.  Westinghouse  additionally  ordered 
$96,000  in  prints  to  be  shown  at  sales  meetings. 

RANDOM  SHOTS 

Gross-Krasne  Inc.,  Hollywood,  is  scheduling 
overseas  locales  for  final  13  films  in  first  39  of 
Lone  Wolf  series,  now  being  distributed  by 
United  Television  Programs  Inc.  Starting  in 
July  with  a  budget  set  at  approximately  $35,000 
per  half-hour  film,  sites  selected  are  Bermuda, 
Nassau,  Havana,  Trinidad,  San  Juan,  Matego 
Bay,  Barbados  and  Caracas.  Remaining  films 
in  the  group  will  be  shot  in  Europe  and  the 
Far  East. 

George  Bagnall  &  Assoc.,  Beverly  Hills,  has 
expanded  local  facilities  with  booking  and  ac- 
counting departments  located  at  439  S.  La 
Cienega.  New  offices  will  house  personnel  for- 
merly with  Consolidated  Television  Sales,  man- 
agement of  which  has  been  assumed  by  the 
Bagnall  firm. 


31%  of  Farms  Have  Tv, 
Says  Telenews  Firm 

The  film  production  firm  an- 
nounces figures  upon  release 
of  its  new  quarter-hour  'Farm 
Report'  series. 

COINCIDENTAL  with  the  release  of  its  new 
15-minute,  weekly  tv  filmed  series  Farm  Report, 
Telenews  Productions,  New  York,  made  public 
last  week  figures  showing  a  31%  tv  set  satu- 
ration of  U.  S.  farm  homes. 

This  figure  was  derived  by  Telenews'  research 
staff,  based  on  data  in  the  A.  C.  Nielsen  survey 
prepared  for  CBS-TV  and  released  last  Feb- 
ruary. A  Telenews  spokesman  stressed  that  the 
3 1  %  figure  for  tv  set  saturation  in  farm  homes 
also  was  reached  in  a  separate  survey  by  Market 
Research  Corp. 

The  new  series,  the  spokesman  said,  has 
prompted  considerable  sponsor  interest.  Tele- 
news is  pricing  the  program  at  $4,000  a  week 
for  network  presentation.  Each  program  is 
designed  to  provide  up-to-date  information  in 
all  areas  of  agriculture. 

In  its  computation  of  tv  set  saturation  in 
farm  areas,  Telenews  accepted  as  farm  counties 
those  in  which  there  is  no  city  of  25,000  popu- 
lation and  where  the  majority  do  not  live  in 
urban  areas.  Other  yardsticks  used  by  Telenews 
were  to  consider  only  those  counties  which 
have  a  40%  tv  set  saturation  or  better  and  to 
include  counties  within  a  50-mile  radius  of  a  tv 
station  in  that  market. 

On  the  basis  of  the  rate  of  growth  in  tv 
farm  homes  of  over  200%  between  January 
1952  and  January  1954,  Telenews  spokesman 
said,  it  is  estimated  that  tv  set  saturation  in 
farm  homes  will  exceed  50%  in  1955. 

In  a  separate  tabulation  of  tv  set  ownership 
in  35  "preferred  farm  markets,"  Telenews  re- 
ported a  total  of  1,799,320  sets.  The  break- 
down was  as  follows: 

Total  Tv  Sets 

Market  in  Farm  Counties 

Albany,    N.    Y   29,960 

Altoona,     Pa   79,220 

Atlanta,  Ga   76,220 

Baltimore,  Md   180,960 

Birmingham,   Ala   32,680 

Buffalo,  N.  Y   55,340 

Charlotte,  N.  C   116,240 

Columbus,  Ohio    108,100 

Dallas,  Tex   32,400 

Denver,  Colo   21,720 

Des  Moines,  Iowa    43,220 

Grand  Rapids,  Mich   69,980 

Houston,  Tex   20,630 

Huntington,  W.  Va   46,910 

Indianapolis,  Ind.   84,890 

Jacksonville,  Fla   12,310 

Kansas  City,  Mo   43,980 

Louisville,  Ky.  . .'   61,840 

Memphis,  Tenn   44,680 

Minneapolis,  Minn   58,350 

Nashville,  Tenn   48,780 

New  Orleans,  La   29,420 

Oklahoma  City,  Okla   16,950 

Omaha,  Nebr   43,920 

Richmond,  Va   29,810 

Rockford,   III   38,720 

St.  Louis,  Mo   39,130 

Salt  Lake  City,  Utah    9,770 

San  Antonio,  Tex   8,560 

San   Francisco,  Calif   25,560 

Seattle,  Wash   12,340 

South   Bend,   Ind   86,850 

Syracuse,  N.  Y   78,050 

Toledo,  Ohio    91,250 

Tulsa,  Okla   20,580 

TOTAL   1,799,320 


March  7-13  Nielsen  Ratings 
For  Radio  Dominated  by  CBS 

NBC  Radio  was  crowded  completely  out  of  the 
top  10  evening,  once-a-week  network  radio  pro- 
grams carried  by  A.  C.  Nielsen  Co.  for  the 
week  of  March  7-13.  CBS  Radio  dominated 
the  whole  Nielsen  list  with  the  first  five  shows 
running  in  this  order,  the  same  as  the  last 


Nielsen  report  [B«T,  April  5J:  Jack  Benny 

Show,  Amos  V  Andy,  Lux  Radio  Theatre,  Our 
Miss  Brooks  and  People  Are  Funny. 

Homes 
Reached 

Rank  Program  (000) 
EVENING,  ONCE-A-WEEK 

(Average  for  all  Programs)  (2,006) 

1  Jack  Benny  Show  (CBS)  4,944 

2  Amos  'n'  Andy  (CBS)  4,291 

3  Lux  Radio  Theatre  (CBS)  4,151 

4  Our  Miss  Brooks  (CBS)  3,965 

5  People  Are  Funny  (CBS)  3,918 

6  My  Little  Margie  (CBS)  3,498 

7  Bing  Crosby  Show  (CBS)  3,219 

8  Arthur  Godfrey's  Scouts  (CBS)  2,985 

9  Suspense  (CBS)  2,892 
10    Charlie  McCarthy  Show  (CBS)  2,892 

EVENING,  MULTI-WEEKLY 

(Average  for  all  Programs)  (1,213) 

1  One  Man's  Family  (NBC)  2,146 

2  Fibber  McGee  &  Molly  (NBC)  2,052 

3  News  of  the  World  (NBC)  2,006 
WEEKDAY 

(Average  for  all  Programs)  (1/773) 

1  Arthur  Godfrey  (Toni)  (Fri.)  (CBS)  2,799 

2  Romance  of  Helen  Trent  (CBS)  2,752 

3  Arthur  Godfrey  (Kellogg)  (Fri.)  (CBS)  2,659 

4  Our  Gal,  Sunday  (CBS)  2,659 

5  This  Is  Nora  Drake  (Toni)  (CBS)  2,566 

6  Aunt  Jenny  (CBS)  2,519 

7  Wendy  Warren  and  the  News  (CBS)  2,472 

8  Guiding  Light  (CBS)  2,426 

9  Breakfast  Club  (Swift)  (ABC)  2,426 
10    House  Party  (Pillsbury)   (CBS)  2,379 

DAY,  SUNDAY 

(Average  for  all  Programs)  (793) 

1  Shadow,  The  (MBS)  1,399 

2  Sunday  Gatherin'  (8:30)  (CBS)  1,353 

3  Sunday  Gatherin'  (9:00)  (CBS)  1,259 

Copyright  1954  by  A.  C.  Nielsen  Co. 


Over  One  Million  Tv  Sets 
Shipped  in  Jan. -Feb. 

SHIPMENTS  of  tv  sets  from  factories  to  deal- 
ers totaled  1,073,000  units  during  the  January- 
February  period,  according  to  Radio-Electron- 
ics-Tv  Mfrs.  Assn.  This  compares  to  1,348,178 
in  the  same  months  of  1953.  Shipments: 


State  Total 

Ala   17,173 

Ariz   4.618 

Ark   14,262 

Calif   64,475 


8.052 
13,953 
2,125 
7,225 
26,530 

Ga   22,747 


Colo. 
Conn. 
Del.  . 
D.  C. 
Fla. 


9,647 
69,955 
34,519 
27,228 
17.342 
13,541 
22,227 
19,160 
13,688 

Mass   30,311 

Mich   43,211 

Minn   21,714 

Miss   9,245 

Mo   28,167 

Mont   2,730 

Neb   11,861 

Nev   1,175 

N.   H   5.014 


Idaho 
111. 
Ind. 
Iowa 
Kan. 
Ky. 
La.  . 
Me.  . 
Md. 


State  Total 

N.  J   31,747 

N.  M   3,651 

N.  Y   98,203 

N.   C   26,550 

N.   D   4,693 

Ohio    57,842 

Okla   15,346 

Ore   11,859 

Pa   72,083 

R.  1   3,627 

S.  C   13,836 

S.  B   4,809 

Tenn   21,948 

Tex   55,790 

Utah    4,186 

Vt   2,926 

Va   17,692 

Wash   17,921 

W.  Va   14,752 

Wis   27,351 

Wyo   1,266 


U.  S. 
Alaska 
Hawaii 


Total. 


1,069,973 
795 
2,232 


Grand  Total  1,073.000 


NBC-TV'S  'DRAGNET' 
TOPS  APRIL  TRENDEX 

NBC-TV's  Dragnet  topped  the  list  of  Trendex 
ratings  for  the  week  of  April  1-7  for  evening 
sponsored  network  television  programs,  based 
on  the  one  live  broadcast.    Complete  listing: 


1. 

Dragnet  (NBC) 

46.3 

2. 

1  Love  Lucy  (CBS) 

46.2 

3. 

Jackie  Gleason  (CBS) 

44.2 

4. 

Cavalcade  of  Spors 

(Olson-Gavilan)  (NBC) 

43.5 

5. 

Toast  of  the  Town  (CBS) 

35.4 

6. 

Our  Miss  Brooks  (CBS) 

34.4 

7. 

This  Is  Your  Life  (NBC) 

33.5 

8. 

You  Bet  Your  Life  (NBC) 

32.6 

9. 

Ford  Theatre  (NBC) 

32.2 

10.  Godfrey's  Friends  (CBS) 

31.0 
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Special  event,  Monday,  April  5,  8:30-9:00 
p.m.,  President  Dwight  D.  Eisenhower  (all  four 
networks):  Rating  52.5. 
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""TVOC,  one  of  those  superiority  complexes 
is  eating  on  me,"  said  an  oil-rich 
Texan  to  an  Amarillo  psychiatrist. 

The  head  doctor  was  intrigued.  Being  a 
Texan  himself,  he  was  no  stranger  to  the 
well-developed  ego.  For  a  Texan  to  get 
neurotic  about  it,  however,  was  a  new  twist. 
With  visions  of  his  own  private  pipeline 
dipping  into  oil,  perhaps  even  an  oil  well 
of  his  own,  the  good  doctor  suggested  "an 
examination  of  all  the  facets"  of  his  pa- 
tients' personality. 

"You  mean  for  me  to  talk  on  a  couch, 
like  in  the  movies?" 

"That's  it— psychoanalysis." 

"It'll  never  work,  doc.  It's  my  mother-in- 
law  that's  got  it." 

*** 

The  Texas  state  of  mind  corresponds  to 
our  state  of  living— and  the  state  we  live  in. 
Big,  that  is.  Residents  of  Amarillo's  trading 
area  in  particular  have  to  adjust  to  some 
traumatic  experiences:  $300  million  in  oil, 
gas  and  related  products  annually;  $350 

AM:  10,000  watts,  710  kc.  TV:  Channel  4.  Represented  nationally  by  the  Katz  Agency 


million  in  annual  cash  income  from  the 
sale  of  crops  and  livestock,  to  name  a  few. 
Obviously  abnormal,  our  folks  do  a  healthy 
job  of  compensating,  seeking  satisfaction 
by  spending  money,  leading  the  nation  in 
per  family  retail  sales  last  year. 

If  these  facts  motivate  feelings  of  guilt 
about  gilt  you're  missing,  don't  repress  them. 
KGNC  has  comfortable  couches  —  and 
schizophrenes  can  choose  radio  or  tv. 


K0~N  €- AM&TV 


Amarillo 


NBC  and  DuMONT  AFFILIATE 
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AAAA  TO  HEAR  FOUR 

Weaver,  Van  Volkenburg,  El- 
liott and  Stanton  to  address 
color  tv  symposium  Friday 
during  AAAA's  annual  con- 
vention at  White  Sulphur 
Springs.  Good  business  but 
better  advertising  stressed. 

FOUR  KEY  FIGURES  in  the  broadcasting 
field  "will  take  part  in  the  color  television  sym- 
posium which  launches  the  first  general  session 
of  the  36th  annual  meeting  of  the  American 
Assn.  of  Advertising  Agencies  at  the  Green- 
brier, White  Sulphur  Springs,  W.  Va.,  on  Fri- 
day. I 

More  than  400  representatives  of  AAAA 
member  agencies  and  approximately  100  invited 
media  and  advertiser  guests  are  expected  for 
the  three-day  meeting,  which  opens  Thursday 
with  a  series  of  closed  sessions,  followed  by 
open  meetings  Friday  and  Saturday.  Total 
attendance  will  be  limited  to  550.  Theme  of 
the  meeting  is  "Keeping  Business  Good — Mak- 
ing Advertising  Better." 

In  the  color  tv  symposium  starting  at  9-45 
Friday  morning,  President  Sylvester  L.  Weaver 
Jr.  of  NBC  and  President  J.  L.  Van  Volken- 
burg of  CBS-TV  will  discuss  "Building  Audi- 
ences Faster:  The  Challenge."  Then  will  come 
an  appraisal  of  "Set  and  Tube  Production:  The 
Key?"  by  Joseph  Elliott,  executive  vice  presi- 
dent in  charge  of  the  consumer  products  divi- 
sion of  RCA.  The  summation  will  be  provided 
by  Frank  Stanton,  president  of  CBS  Inc.,  in  a 
speech  on  "How  It  Looks  to  Me." 

The  color  tv  meeting,  first  part  of  the  Friday 
morning  session,  will  be  conducted  by  Marion 
Harper  Jr.,  president  of  McCann-Erickson,  New 
York,  member  of  the  AAAA  operations  com- 
mittee. Second  part  of  the  Friday  morning 
session  will  be  devoted  to  talks  by  Fairfax  M. 
Cone  of  Foote,  Cone  &  Belding,  Chicago,  on 
"The  Dear  Costs  of  Competition,"  and  Robert 
J.  Keith,  vice  president  of  Pillsbury  Mills, 
on  "Better  Integration  of  Sales  and  Advertis- 
ing." 

Sports  Schedule 

Friday  afternoon  will  be  devoted  to  a  golf 
tournament  and  other  sports,  under  the  direc- 
tion of  sports  Chairman  Robert  E.  Daiger  of 
VanSant,  Dugdale  &  Co.,  Baltimore.  The  an- 
nual dinner  will  be  held  that  evening,  presided 
over  by  William  R.  Baker  Jr.,  Benton  &  Bowles 
board  chairman  and  AAAA  vice  chairman. 
Earle  Ludgin,  president  of  Earle  Ludgin  &  Co., 
Chicago,  chairman  of  the  AAAA  board,  will  de- 
liver the  dinner  address. 

The  Saturday  morning  program  will  open 
with  an  address  by  Charles  H.  Brower,  BBDO 
executive  vice  president  in  charge  of  creative 
services,  on  the  proper  integration  of  research 
and  creative  writing.  Walter  Margulies,  presi- 
dent of  Lippincott  &  Margulies,  New  York, 
will  analyze  the  impact  of  product  design  on 
the  buying  public. 

Winding  up  the  convention  program  will  be 
a  discussion  of  "Advertising  and  Other  Devel- 
opments in  Washington"  by  a  panel  of  News- 
week "Periscope"  editors,  moderated  by  Ernest 
K.  Lindley,  head  of  the  Newsweek  Washington 
bureau,  and  an  address  by  Roy  E.  Larsen,  pres- 
ident of  Time  Inc.,  on  "Advertising  and  Good 
Citizenship." 

Attendance  at  the  sessions  on  opening  day 
— Thursday — will  be  limited  to  AAAA  mem- 
bers. The  agenda  includes  election  of  new 
officers  and  directors,  reports,  and  group  meet- 


INDUSTRY  FIGURES 

ings  for  the  discussion  of  agency  problems.  The 
new  board  will  hold  its  organization  meeting 
late  Thursday  afternoon,  when  the  new  Opera- 
tions Committee  will  be  elected. 

The  current  Operations  Committee,  which  is 
in  charge  of  planning  the  annual  meeting,  is 
composed  of  Chairman  Ludgin;  Vice  Chairman 
Baker;  President  Frederic  R.  Gamble;  Secre- 
tary-Treasurer Winthrop  Hoyt,  of  Charles  W. 
Hoyt  Co.,  New  York;  Clifford  L.  Fitzgerald, 
Dancer-Fitzgerald-Sample,  New  York;  Henry 
G.  Little,  Campbell-Ewald  Co.,  Detroit,  and  Mr. 
Harper. 

The  convention  will  be  preceded,  on  Wednes- 
day, by  the  fifth  annual  council  and  chapter 
Governors'  Day,  in  which  the  governors  of  the 
six  AAAA  sectional  councils  and  16  chapters 
will  meet  to  exchange  information  on  activities. 


HARRY  BURKE  (r),  general  manager, 
KFAB  Omaha,  and  new  president  of  Ne- 
braska Broadcasters  Assn.  [B*T,  April  12], 
is  congratulated  by  Bob  Thomas,  general 
manager,  WJAG  Norfolk,  retiring  presi- 
dent of  the  association. 

NARTB  Units  Plan 
Tv  Circulation  Study 

One  subcommittee  will  draft 

procedures  for  the  study  while 

the  other  finds  out  how  to  pay 

for  it.  WDSU's  Swezey  heads 

the  parent  group. 

TWO  SUBCOMMITTEES  will  refine  and  rec- 
ommend plans  to  conduct  an  industry  tv  circu- 
lation project,  according  to  Robert  D.  Swezey, 
WDSU-TV  New  Orleans,  chairman  of  the 
NARTB  Tv  Circulation  Study  Committee. 

The  committee  was  formed  last  year  to  look 
into  ways  of  conducting  a  nationwide  tv  circu- 
lation project,  possibly  paralleling  in  some 
ways  the  radio  surveys  conducted  after  the 
war. 

The  full  committee  met  Tuesday  in  New 
York  to  work  out  details  of  a  pilot  tv  study. 
Paul  Raibourn,  KTLA  (TV)  Los  Angeles,  was 
named  chairman  of  a  subcommittee  on  organi- 
zation and  finance.  On  the  subcommittee  are 
Campbell  Arnoux,  WTAR-TV  Norfolk;  Harold 
V.  Hough,  WBAP-TV  Fort  Worth;  Clair  R. 
McCollough,  WGAL-TV  Lancaster,  Pa.;  J. 
Leonard  Reinsch,  WSB-TV  Atlanta;  Donald 
Thornburgh,  WCAU-TV  Philadelphia,  and  Lee 
B.  Wailes,  Storer  Broadcasting  Co.  Mr.  Swezey 
will  be  an  ex-officio  member. 

Heading  the  research  subcommittee  is  Hugh 


M.  Beville  Jr.,  NBC  director  of  research  and 
planning.  Other  members  are  Donald  Coyle, 
ABC-TV  research  director;  Edward  Eadeh, 
DuMont  research  director;  Oscar  Katz,  CBS- 
TV  research  director,  and  Ward  L.  Quaal, 
WLWT  (TV)  Cincinnati. 

Mr.  Swezey  said  the  research  group  will 
approve  details  and  procedure  for  the  pilot 
study.  The  other  group  will  suggest  a  corporate 
structure  and  ways  of  financing  an  all-industry 
organization  for  the  pilot  study  and  the  ulti- 
mate nationwide  tv  count.  He  said  the  full 
committee  will  report  to  the  NARTB  Tele- 
vision Board,  which  will  take  final  action. 

NARTB  President  Harold  E.  Fellows  at- 
tended the  Tuesday  meeting  along  with  Thad 
H.  Brown  Jr.,  vice  president  and  tv  counsel; 
Richard  M.  Allerton,  director  of  research,  and 
Dr.  Franklin  Cawl,  marketing  and  research  con- 
sultant to  NARTB  on  the  project.  Others  at- 
tending were  Messrs.  Swezey,  Arnoux,  Reinsch, 
Raibourn,  Thornburgh,  Quaal,  Coyle,  Katz, 
Eadeh  and  Beville. 


ASNE  Hits  at  Restrictions 
Imposed  on  News  Media 

J.  R.  Wiggins  gives  discourag- 
ing report  on  efforts  to  keep 
ahead  of  restrictions  on  access 
to  governmental  activities. 

MEDIA  are  losing  the  battle  for  the  public's 
legal  right  to  knowledge  of  federal  government 
activities,  in  the  opinion  of  the  board  of  direc- 
tors, American  Society  of  Newspaper  Editors. 

Meeting  in  Washington  last  Thursday 
through  Saturday,  ASNE  and  its  board  agreed 
that  all  new  legislation  with  repressive  clauses 
must  be  closely  watched.  This  scrutiny  will  be 
conducted  with  the  aid  of  Dr.  Harold  L.  Cross, 
author  of  The  People's  Right  to  Know. 

J.  R.  Wiggins,  managing  editor  of  the  Wash- 
ington Post-Times  Herald  (WTOP-AM-FM- 
TV  Washington,  and  WMBR-AM-TV  Jackson- 
ville, Fla.)  reported  as  chairman  of  ASNE's 
Freedom  of  Information  Committee  on  the 
society's  efforts  to  protect  the  public's  access 
to  governmental  activities. 

Noting  "a  slow  legislative  corrosion  of  the 
right  to  know,"  Mr.  Wiggins  said  his  committee 
knows  of  no  effort  "to  correct  the  inadequacies 
of  existing  statutes."  He  added,  "Nothing  is 
being  done  to  prevent  more  restrictive  federal 
statutes  from  being  passed.  This  knowledge 
gives  the  committee  the  discouraging  sensation 


BAB#s  Commercials 

BAB  has  begun  a  new  feature  in  its  Ra- 
dio Advertising  Newsletter  on  techniques 
and  formats  used  by  national  advertisers 
in  their  radio  commercials.  Titled  "Catch 
This  Commercial,"  the  feature  reproduces 
outstanding  radio  commercials,  giving 
background  on  the  origination  and  pro- 
duction, complete  copy  content  and  sug- 
gestion as  to  where  and  when  they  can 
be  heard.  The  first  two  commercials  in 
the  series  are  musical  announcements  for 
Pall  Mall  cigarettes  (American  Cigar  & 
Cigarette  Co.,  through  Sullivan,  Stauffer, 
Col  well  &  Bayles)  and  Rheingold  beer 
(Liebmann  Breweries,  through  Foote, 
Cone  &  Belding).  BAB  invites  all  adver- 
tising agencies  to  submit  commercials  for 
consideration. 
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Uses 


JP 


news  alone . . . 


for  successful  distributor's  program 


A  familiar  problem  is  that  of  the  local  advertiser  who  represents  a 
prominent  national  firm.  He  wants  a  "big  time"  package,  one  that 
reflects  the  stature  of  the  product  he  represents .  . .  but  he  wants  it  at 
a  cost  commensurate  with  local  sales  volume. 

WPPA,  at  Pottsvill'e,  Pa.,  handled  this  kind  of  situation  by  using 
only  AP  news.  International,  national,  state,  sports  and  weather 
reports  are  integrated  to  make  a  fast-moving,  full  scale  15 -minute 
program  for  the  regional  Tidewater  Associated  Oil  Company 
distributor.  Two  announcers,  using  a  beeper  system,  add  to  the  pace 
of  the  show  and  keep  listeners  alert. 

WPPA  sold  the  program,  but  it's  the  distributor-sponsor  who's 
keeping  it  sold.  In  fact,  it  has  been  sold  to  this  sponsor  for  three 
years  running. 

Manager  A.  V.  Tidmore  doesn't  lose  sight  of  the  target: 
"The  AP  news  program  is  selling  Tydol  Gasoline  and  Veedol  Oil." 


If  your  station  is  not  yet  using  Associated 
Press  service,  your  AP  Field  Represen- 
tative can  give  you  complete  information. 
Or  write — 


ManagerTidmore  also  has  this  to  say: 

"If's  a  pleasure  and  point  of  distinc- 
tion for  our  duo-newscasters  to  open 
and  close  our  newscasts  by  saying, 
'From  the  wires  of  The  Associated 
Press,  the  world's  oldest  and  largest 
news  service.'  " 


Those  who  know  famous  brands . . . 
Know  the  most  famous  brand  in  news  is 
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Summer  time  in  radio  is  high  time  for  selling. 
Higher  than  you  realize,  maybe.  And  highest  of  all  at  Mutual. 

Mutual  is  the  only  network  with  a  higher  share  of  audience  in  the  summer  than  in 
the  winter— 12%  higher,  according  to  Nielsen  (July-Sept  vs.  Jan-Mar,  '53). 

And  Mutual  is  the  network  with  highest  gains  in  summer  billings— 25%  higher,  '53  vs.  '52. 

To  sum  up  the  summer  evidence  in  a  sentence,  Mister  PLUS  is  now 
ready  to  kite  his  clients'  sales  all  over  the  map,  all  summer 
long— with  far  more  stations,  closer  to  people  wherever  they  go. 

May  we  ask  where  you  plan  to  spend  the  summer? 


THE  MUTUAL  BROADCASTING  SYSTEM 
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that  new  barriers  to  public  knowledge  are  being 
reared  more  rapidly  than  old  ones  can  be  re- 
moved." 

He  cited  figures  showing  that  44%  of  all 
committee  and  subcommittee  meetings  of  the 
first  session  of  the  83d  Congress  were  closed. 
Some  encouraging  results  have  come  from  a 
number  of  federal  departments  as  a  result  of 
ASNE  activities,  including  efforts  to  induce 
agencies  to  hold  more  news  conferences,  Mr. 
Wiggins  said. 

Reviewing  judicial  developments,  he  de- 
clared, "The  people's  access  to  their  courts  was 
threatened  in  many  quarters  during  the  year." 
He  mentioned  orders  by  Ohio  and  Colorado 
state  courts,  preventing  photographs  or  radio-tv 
broadcasts  of  court  proceedings  because  they 
would  detract  from  the  dignity  of  the  court. 

The  ASNE  program  included  talks  by  gov- 
ernment and  military  officials,  including  Theo- 
dore C.  Streibert,  director  of  the  U.  S.  Infor- 
mation Agency.  Scheduled  Saturday  morning 
were  talks  by  Coleman  Harwell,  editor  of  the 
Nashville  Tennessean,  on  "Why  We  Dropped 
Tv  Listings,"  and  by  N.  R.  Howard,  Cleveland 
News  (WHK-AM-FM),  on  the  courtroom  pic- 
ture issue. 

Paul  Block  Jr.,  Pittsburgh  Post-Gazette 
(WWSW  Pittsburgh),  made  a  special  report  on 
atomic  weapon  information,  claiming  atomic 
developments  have  outrun  public  information. 
He  questioned  if  the  electorate  is  given  enough 
information  on  which  to  base  opinion  on  atomic 
defense  spending. 

NCAA  Again  Adopts  Controls 
In  Its  Football  Video  Plan 

Limited  fare  of  college  gridiron 
games  will  be  followed  once 
more.  Little  indication  Big  Ten 

will  institute  regional  tv. 

TELEVISION  viewers  will  get  the  same  limited 
college  football  fare  shown  last  year  under 
terms  of  a  new  program  adopted  by  members 
of  National  Collegiate  Athletic  Assn.  The 
seventh  straight  year  of  controlled  football  will 
follow  a  program  adopted  last  week  by  the 
overwhelming  vote  of  184-26. 

Walter  Byers,  NCAA  executive  director, 
tv  networks,  advertisers  and  agencies  have 
been  invited  to  meet  Wednesday  through  Fri- 
day in  New  York  to  submit  proposals  for  tele- 
casts of  the  autumn  series. 

The  Big  Ten  conference  had  advocated  a  tv 
program  under  which  teams  could  appear 
twice  regionally,  once  at  home  and  once  away, 
or  once  nationally  according  to  its  choice. 
NCAA  members  had  been  urged  by  the  Big 
Ten  to  veto  the  plan  in  the  referendum. 

Under  terms  of  the  1954  NCAA  football 
pact  there  will  be  12  nationwide  telecasts.  Re- 
gional games  are  restricted  to  Thanksgiving 
Day.  Only  other  changes  from  the  1953 
formula  are  elimination  of  the  "panoramic" 
afternoon  shows  involving  several  games. 

Major  college  teams  are  allowed  to  appear 
only  once  during  the  1954  season,  with  no 
limit  placed  on  small  college  games.  A  game- 
of-the-week  will  be  telecast  on  the  12  Satur- 
days between  Sept.  18  and  Dec.  4,  plus  the 
Thanksgiving  Day  regional  games.  At  least 
one  Saturday  game  is  to  originate  in  each  of 
the  eight  NCAA  districts,  with  no  more  than 
three  in  any  one  district.  Preference  is  to  be 
given  colleges  that  didn't  take  part  in  the  1952 
and  1953  schedules.  Sponsors  will  make  ar- 
rangements directly  with  competing  colleges. 
Provided  the  one-appearance  rule  is  observed, 
member  colleges  may  telecast  Friday  night, 
Saturday  night  and  holiday  games  (except 
Thanksgiving  Day). 
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RADIO-TV  TO  CARRY 
IKE'S  TALK  TO  AN  PA 

Effect  of  radio  and  tv  on  news- 
papers will  be  taken  up  in 
sessions  of  the  American 
Newspaper  Publishers  Assn. 
conventon  in  New  York. 

ALL  nationwide  radio  and  tv  networks  will 
carry  the  speech  of  President  Eisenhower  Thurs- 
day evening  at  the  annual  banquet  staged  by 
the  Bureau  of  Advertising,  American  News- 
paper Publishers  Assn.,  as  the  final  item  on  the 
agenda  of  the  ANPA  convention,  to  be  held 
Monday-Thursday  at  New  York's  Waldorf- 
Astoria  Hotel. 

The  four-day  ANPA  meeting  will  open  with 
a  labor  conference  Monday.  Tuesday  the  con- 
vention will  divide  into  three  sections,  for 
papers  of  varying  circulations.  General  sessions 
will  be  held  Wednesday  and  Thursday  morn- 
ing, when  new  officers  will  be  elected. 

Logs  Question 

Radio  and  tv  logs  and  whether  they  should 
be  run  free  will  be  discussed  by  all  three  news- 
paper group  meetings.  Effect  of  tv  on  circula- 
tion, whether  the  final  time  of  delivery  of 
afternoon  papers  is  different  in  tv  areas  than 
in  others,  and  whether  the  advent  of  tv  into 
a  community  has  produced  any  switch  from 
evening  to  morning  newspaper  reading  are 
questions  listed.  Editorial  problems  include  the 
effect  of  tv  on  news  writing  and  coverage, 
particularly  in  sports,  and  the  effect  on  comics. 

Added  topics  for  papers  with  more  than 
50,000  circulation  include  the  use  of  tv  by  de- 
partment stores  and  what  newspapers'  retail  ad- 
vertising departments  are  doing  to  combat  re- 
tailers' use  of  tv,  formulas  developed  by  news- 
papers to  use  tv  effectively  in  their  own  promo- 
tion and  policies  of  papers  regarding  such  out- 
side activities  of  employes  as  jobs  on  radio  and 
tv  programs. 

Wednesday  afternoon,  the  Bureau  of  Ad- 
vertising will  hold  its  annual  session  on  news- 
paper advertising  matters  and  elect  new  board 
members.  Stuart  M.  Chambers,  St.  Louis  Post' 
Dispatch    (KSD-AM-TV),    board  chairman, 


AT  MEETING  of  Kansas  Assn.  of  Broad- 
casters in  Hutchinson,  April  3-4,  (I  to  r) 
Ray  Jensen,  manager  of  KSAL  Salina, 
Howard  O.  Peterson,  general  manager 
of  KTVH  (TV)  Hutchinson  and  Ben  Ludy, 
general  manager,  WIBW  -  AM  -  FM  -  TV 
Topeka,  get  together  at  studios  of  KTVH. 


will  report  on  the  past  year  and  the  outlook. 
for  the  year  ahead.  loyce  A.  Swan,  Minneapo- 
lis Star  and  Tribune  (WCCO-AM-TV),  vice 
chairman,  will  discuss  new  Bureau  activities. 

AP,  UP  and  INS  also  will  hold  meetings- 
concurrent  with  those  of  ANPA.  Henry- 
Cabot  Lodge,  U.  S.  ambassador  to  the  UN,  will 
speak  at  the  AP  luncheon  Monday. 

The  address  of  President  Eisenhower  or* 
Thursday  will  be  broadcast  live  at  9-9:30  p.m. 
by  ABC's  radio  and  tv  networks,  with  Mutual 
broadcasting  and  DuMont  telecasting  it  at  that 
time.  CBS  Radio  will  carry  the  speech  at  10- 
10:30  p.m.  and  CBS-TV  at  11-11:30  p.m.  NBC 
Radio  and  NBC-TV  will  carry  it  at  10:30-11 
p.m. 

The  talk  will  also  be  telecast  live  in  New 
York  by  WPIX  (TV)  and  broadcast  live  by 
WOV,  WMGM,  WEVD,  WQXR,  and  WBNX. 

WSAB  Opposes  Bill 
Limiting  Tv  Beer  Ads 

OPPOSITION  to  a  bill  (Initiative  194)  prohib- 
iting tv  beer  and  wine  advertising  between 
8  a.m.  and  10  p.m.  in  the  State  of  Washington 
was  recorded  at  the  April  9-10  meeting  of  the 
Washington  State  Assn.  of  Broadcasters,  meet- 
ing at  Spokane.  The  bill,  filed  by  the  State 
Temperance  Assn.,  must  get  50,000  signatures 
by  July  to  be  certified  to  the  Nov.  2  ballot. 

Elroy  McCaw,  KELA  Centralia,  was  elected 
president  of  WSAB,  succeeding  Leo  Beckley, 
KBRC  Mt.  Vernon.  Other  officers  elected  were 
James  A.  Murphy,  KIT  Yakima,  vice  president; 
Allen  Miller,  KWSC  Pullman,  secretary-treas- 
urer; Archie  Taft  Jr.,  KOL  Seattle,  D.  Gene 
Williams,  KSPO  Spokane,  Joe  Chytil,  KELA, 
and  Mr.  Beckley,  directors. 

Mr.  McCaw  said  a  drive  will  be  conducted  to 
bring  every  state  station  into  the  association. 
He  added  that  a  liaison  will  set  up  with  other 
state  groups  for  mutual  benefit.  Ru  Lund  of 
Moore-Lund  Radio  Station  Representatives, 
Seattle,  described  work  of  the  Oregon  State 
Assn.  in  promoting  radio. 

Bill  Simpson  of  KOL  conducted  the  quarterly 
sales  clinic.  It  featured  Joe  Ward  of  Advertising 
Research  Bureau  Inc.  and  Royal  Friend,  for- 
merly of  Frederick  &  Nelson,  Seattle  department 
store.  Mr.  Simpson  showed  a  slide  presentation 
to  be  used  in  Washington  markets  to  promote 
use  of  radio  by  retailers. 


Spurious  Radiation  Study 
Set  for  RETMA  Convention 

INDUSTRY  program  designed  to  cut  down 
interference  caused  by  radiation  and  spurious 
emissions  from  tv  receivers  will  be  submitted 
to  the  Radio-Electronics-Tv  Mfrs.  Assn.  dur- 
ing the  association's  series  of  spring  meetings 
to  be  held  April  26-30.  RETMA  observed 
its  30th  birthday  this  month. 

Dr.  W.  R.  G.  Baker,  vice  president  of  Gen- 
eral Electric  Co.,  will  submit  to  the  RETMA 
board  a  voluntary  program  for  self-regulation. 
Dr.  Baker  is  chairman  of  a  special  spurious 
radiation  committee.  RETMA  has  attacked 
the  problem  in  an  effort  to  prevent  threatened 
FCC  action. 

RETMA  divisions  and  committees  will  meet 
April  26-27  at  the  Roosevelt  Hotel,  New  York. 
Revised  dues  and  budget  structure  for  the  as- 
sociation will  be  considered.  If  approved  by 
divisions  and  the  board,  it  will  go  to  the  mem- 
bership at  a  proxy  meeting  in  May  and  go  into 
effect  Aug.  1.   Two-thirds  approval  is  required. 

Joint  meetings  of  the  U.  S.  and  Canadian 
associations  will  be  held  April  29-30  at  the 
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ONE  PROGRAM  OFFER  OF  THIS  PHOTO 
BROUGHT  OVER  3000  REQUESTS! 


Three  announcements  on  a  7:15  Sunday  morn- 
ing WFAA  broadcast  offering  this  photo  of  The 
Early  Birds  netted  in  excess  of  3000  requests. 

Mail  pull  was  from  589  towns.  90.14%  were 
post-marked  from  outside  "sleeping-in"  Dallas 
and  Fort  Worth.  38.5%  bore  rural  route  or  box 
numbers.  For  the  advertiser  reaching  for  a  rural 
market  this  Early  Bird  Sunday  show  is  an  extra- 
ordinary value  at  Class  C  rate. 

Quaker  Oats'  Aunt  Jemima  sponsors  The  Early 
Birds  in  three  quarter-hour  segments  a  week. 
92,700  cards  received  in  an  Aunt  Jemima  drawing 


ALEX  KEESE,  Station  Manager 
GEORGE  K.  UTLEY,  Commercial  Manager 
EDWARD  PETRY  &  CO.,  National  Representative 

Radio  Services  of  The  Dallas  Morning  News 


show  The  Birds'  weekday  pulling  power.  Pulse 
rates  The  Early  Birds  first  in  every  quarter-hour. 

The  Early  Birds  are  the  oldest  breakfast  vari- 
ety show  on  the  air.  March  24,  with  their  7670th 
consecutive  broadcast,  WFAA  celebrated  the 
beginning  of  The  Early  Birds'  25th  year. 

//  you'd  like  to  knoiv  more  about  how  Texans 
love  and  listen  to  The  Early  Birds  —  just  ask  a 
Petry  man. 

One  of  a  series:    WFAA's  established  leadership  in  the  Southwest 


WFAA 

820 • 570 

50,000  WATTS  5000  WATTS 

DALLAS 
NBC      •      ABC      •  TQN 
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Sheraton-Brock  Hotel,  Niagara  Falls,  Ont.  The 
U.  S.  association's  board  meets  April  29,  with 
joint  meetings  of  the  two  associations'  industry 
committees  on  the  schedule. 

RETMA's  30th  birthday  will  be  formally 
celebrated  at  its  annual  convention  in  Chicago 
June  15-17.  The  association  was  founded  by 
a  small  group  of  components  firms  and  was 
known  as  Radio  Mfrs.  Assn.  until  1950  when 
it  became  Radio-Television  Mfrs.  Assn.,  with 
the  word  "Electronics"  added  in  1953.  The 
original  staff  of  two  has  grown  to  two  score. 
Membership  has  grown  from  46  to  370,  and 
the  industry's  product  now  exceeds  $5  billion. 

RETMA  is  co-sponsoring  the  annual  Elec- 
tronic Components  Symposium,  May  4-6,  with 
American  Institute  of  Electrical  Engineers,  In- 
stitute of  Radio  Engineers  and  West  Coast 
Electronics  Mfrs.  Assn.  The  symposium  will  be 
held  at  Dept.  of  Interior  auditorium,  Wash- 
ington. 


Heslep  to  Address  AWRT 
At  Kansas  City  Meeting 

CHARTER  HESLEP,  chief  of  the  Radio  & 
Visual  Information  Branch  of  the  Atomic  En- 
ergy Commission's  Public  Information  Service, 
will  be  featured 
speaker  April  24  at 
the  awards  banquet 
of  the  American 
Women  in  Radio  & 
Television  conven- 
tion, to  be  held  at 
the  Muehlebach  Ho- 
tel, Kansas  City. 

Mr.  Heslep  will 
speak  on  the  topic, 
"The  Atomic  Energy 
Commission  Can 
Talk."  He  is  a  for- 
mer NBC  night  news 
editor  prior  to  World 
War  II  and  chief  radio  news  censor  at  Office 
of  Censorship  during  the  war.  For  four  years 
he  was  Washington  manager  of  MBS. 

A  banquet  highlight  will  be  presentation  of 
seven  McCaU's  "Gold  Mike  Awards."  Receiv- 
ing awards  will  be  Helen  Tullis,  WMAR-TV 
Baltimore,  top  award,  for  the  tv  program  As 
You  Can  See.  Three  executive  awards  for 
community  service  to  women  and  youth  go  to 
Dolly  Banks,  WHAT  Philadelphia;  Marion  Gif- 
ford,  WHAS-TV  Louisville,  and  Judith  Waller, 
NBC  Chicago.  Awards  for  outstanding  service 
to  community  and  youth  will  go  to  Bea  John- 
son, KMBC  Kansas  City,  and  Jean  Sullivan, 
KMTV  (TV)  Omaha.  Beulah  Donohue,  WTMJ- 
TV  Milwaukee,  will  receive  an  award  for  her 
Woman's  World  program. 


MR.  HESLEP 


Ely  Elected  President 
Of  N.  Y.  SDX  Chapter 

BURL  A.  ELY,  administrative  assistant  to  Oli- 
ver Gramling,  assistant  general  manager  of 
AP,  has  been  elected  president  of  the  New 
York  chapter  of  Sigma  Delta  Chi.  The  elec- 
tion was  held  last  Tuesday  at  the  annual  SDX 
awards  dinner  at  the  Waldorf-Astoria  hotel, 
New  York  (story  page  78). 

E.  Palmer  Hoyt,  editor  and  publisher  of  the 
Denver  Post,  was  principal  speaker.  He  said 
news  media  should  not  be  stampeded  by  Mc- 
Carthyism  but  should  remain  vigorous  and 
watchful,  keep  the  people  informed,  and  keep 
up  the  fight  for  freedom. 
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SCAAA  SETS  TALKS 
ON  RADIO-TV  USE 

RADIO  and  television  success  stories  and  point- 
ers on  how  the  two  media  can  be  used  to 
greater  advantage  by  advertisers,  will  be  re- 
lated at  the  Southern  California  Advertising 
Agencies  Assn.'s  fourth  annual  conference  at 
Palm  Springs,  April  29-May  1.  Al  Atherton, 
president,  will  preside. 

J.  Frank  Burke  Jr.,  general  manager,  KFVD 
Los  Angeles  and  president  of  the  Southern 
California  Broadcasters  Assn.,  will  discuss  ra- 
dio's effective  use  at  the  final  day  media  ses- 
sion. Richard  A.  Moore,  vice  president  and 
general  manager,  KTTV  (TV)  Hollywood,  will 
be  spokesman  for  tv.  A  panel  discussion  on 
"Direct  Response  Advertising"  is  slated  for 
April  30.  Participants  will  include  Walter 
Tilds,  partner,  Tilds  &  Cantz  Adv.;  Lee  Ringer, 
president,  Ringer  &  Assoc.;  Ed  C.  Stodel,  presi- 
dent, Stodel  Adv.  Agency,  and  Bruce  Lindeke, 
vice  president,  Edward  S.  Kellogg  Co. 

Walter  Marto,  head  of  his  own  Pasadena 
agency,  is  conference  committee  general  chair- 
man, with  Douglas  Anderson,  Anderson-Mc- 
Connell  Adv.,  heading  the  program  division. 


New  Mexico  Broadcasters 
Set  Meeting  April  23-24 

NEW  MEXICO  Broadcasters  Assn.  will  hold 
its  annual  convention  April  23-24  at  Navajo 
Lodge  in  Ruidoso,  with  a  pre-convention  meet- 
ing to  be  held  April  23  by  MBS  affiliates  in 
the  state. 

The  formal  convention  program  will  open 
April  24.  It  will  be  devoted  to  local  news  and 
sports,  plus  a  music  discussion  led  by  Justin 
Bradshaw  of  BMI.  Fred  A.  Palmer,  station 
consultant,  will  lead  an  afternoon  discussion 
of  sales  techniques.   Officers  will  be  elected. 

Convention  plans  were  arranged  by  a  com- 
mittee including  Lydia  S.  Sleppy,  KOBE  Las 
Cruces,  NMBA  secretary-treasurer;  Wayne 
Phelps,  KALG  Alamogordo;  Jud  Roberts, 
KGFL  Roswell,  and  David  M.  Button,  KSVP 
Artesia.  Ivan  R.  Head,  KVSF  Santa  Fe,  is 
president,  with  Ernie  N.  Thwaites,  KFUN  Las 
Vegas,  vice  president. 

More  Money  for  Advertising 
Indicated  in  NRDGA  Survey 

TOTAL  of  40%  of  the  department  stores  and 
31%  of  the  specialty  shops  participating  in  a 
survey  conducted  by  the  National  Retail  Dry 
Goods  Assn.  plan  to  spend  more  on  advertis- 
ing in  1954  than  1953,  NRDGA  said  last  week 
in  announcing  results  of  the  study. 

NRDGA  said  more  than  200  stores  and 
shops  contributed  to  the  survey,  which  also 


N.  Y.  AWRT  Slate 

NANCY  CRAIG,  WABC-TV  New  York 
women's  commentator,  has  been  nomi- 
nated for  the  presidency  of  New  York 
Chapter  of  American  Women  in  Radio 
&  Television.  Election  will  take  place  at 
the  annual  meeting  in  mid-May.  Other 
nominees  are  Pauline  Frederick,  NBC 
news  commentator,  first  vice  president; 
Martha  Rupprecht,  CBS  film  and  record- 
ing division,  second  vice  president;  Mary 
McDonnell,  Radio-Television  Daily,  re- 
cording secretary;  Jayne  Shannon,  time- 
buyer,  J.  Walter  Thompson  Co.,  corre- 
sponding secretary,  and  Lillian  Lang, 
program  producer,  BBC,  treasurer. 


showed  that  47%  of  the  department  stores  and 
39%  of  the  specialty  shops  expect  their  adver- 
tising outlays  to  be  unchanged  this  year.  This 
leaves  13%  and  30%  of  department  stores  and 
specialty  shops,  respectively,  anticipating  lower 
advertising  expenditures. 

Increased  use  of  television  and  direct  mail 
were  indicated  by  both  the  department  and  spe- 
cialty store  merchants,  NRDGA  reported. 

The  survey  also  showed  that  during  the  first 
two  months  of  1954  the  sales  and  profits  of 
52%  of  the  department  stores  and  48%  of 
the  specialty  shops  equalled  or  exceeded  their 
results  for  the  corresponding  period  of  1953; 
that  more  than  half  of  the  stores  surveyed 
expect  sales  gains  up  to  5%  for  the  first  half 
of  1954,  while  53%  of  the  department  stores 
and  48%  of  the  specialty  shops  look  for  in- 
creases also  in  the  second  half  of  the  year. 
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Smith  Named  NARTB 
Public  Affairs  Chief 

JOHN  H.  SMITH  Jr.,  in  charge  of  promotion 
and  fm  at  NARTB  since  he  joined  the  associa- 
tion in  1951,  last  week  was  named  manager 
of  public  affairs  by 
President  Harold  E. 
Fellows.  He  will  be 
in  charge  of  the  de- 
partment handling 
publications,  publi- 
city and  promotion, 
a  post  formerly  held' 
by  Robert  K.  Rich- 
ards, now  adminis- 
trative vice  presi- 
dent. The  appoint- 
ment follows  deci- 
sion of  the  NARTB 
last  January  to  cre- 
ate a  radio  vice  pres- 
idency as  opposite  number  to  the  tv  vice  presi- 
dency. The  radio  vice  president  is  to  be  named 
prior  to  the  annual  industry  convention  in  Chi- 
cago May  23-27.  Fran  Riley  continues  in  the 
public  affairs  department  as  manager  of  infor- 
mation and  editor  of  publications. 


MR.  SMITH 


Inside  Adv.  Week  Starts: 
Gray  on  Wednesday  Agenda 

FOURTH  annual  Inside  Advertising  Week, 
designed  to  introduce  outstanding  advertising 
students  in  colleges  and  universities  to  "inside 
advertising,"  opened  yesterday  (Sunday)  in 
New  York  and  will  continue  through  Friday. 

For  the  event,  which  is  sponsored  by  the 
Assn.  of  Advertising  Men  and  Women,  54  top 
advertising  students  have  been  taken  to  New 
York  to  participate  in  the  activities.  The 
group  consists  of  49  young  men  and  five  young 
women  from  colleges  and  universities  in  22 
states,  the  District  of  Columbia  and  one  foreign 
country  (Denmark). 

In  cooperation  with  AAM&W,  leading  com- 
panies and  service  organizations  have  planned 
a  comprehensive  program  of  conferences,  lec- 
tures, tours,  luncheons  and  dinners. 

As  a  result  of  the  week's  activities,  one  of  the 
attending  students  will  be  named  "Outstanding 
Advertising  Student  in  America"  by  AAM&W 
at  a  future  meeting. 

Climax  of  the  week  will  be  the  graduation 
banquet  on  Wednesday  in  the  Hotel  Biltmore. 
High  point  of  the  banquet  will  be  an  advertis- 
ing editor-student  panel,  moderated  by  Robert 
Gray,  advertising  and  sales  promotion  manager 
of  Esso  Standard  Oil  Co.,  in  which  a  group  of 
students  will  be  interviewed  by  editors  from  the 
trade  advertising  press. 

Broadcasting   •  Telecasting 


WDSM-TV 


Equal  to  AMY/ 

Exceeded  by  A/OA/£! 

.  .  .  From  the  brass  door  knob  to  the  tip  on  the  tower  everything 
at  WSDM-TV  is  brand  new.  Operating  through  Channel  6,  WDSM-TV  is  as 
powerful  a  television  station,  equal  to  or  exceeding  the  coverage  of  any  in 
Duluth  and  Superior. 

.  .  .  From  the  first  appearance  of  its  test  pattern  to  the 
on-the-spot  telecasting  of  basketball  and  hockey  tournaments  and  the  consecration 
of  a  bishop,  "the  prestige  station"  has  been  an  accepted  description  of  WDSM-TV. 
All  this  has  been  greatly  enhanced  by  WDSM's  affiliation  with  the  Duluth 
Herald  and  News  Tribune. 

.  .  .  Like  the  door  knob  and  the  transmitter, 
WDSM-TV  presents  "TV-Wise"  personalities.  As  a  result  there  is  an  added 
professional  sparkle  to  WDSM's  presentations. 


PER 


...  Power  plus  prestige  plus  personalities 
are  individually  unimportant  unless  blended  by  "TV  know-how".  WDSM-TV 
has  that  know-how  in  trained  management  and  supervisory  personnel  and  most 
important  of  all,  viewers  know  it  too.  You  may  expect  "sales  results" 
(performance)  from  the  team  with  the  proper  equipment  and  the  knowledge 
of  how  to  use  it. 
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QUESTION  OF  HYDE'S  REAPPOINTMENT 
AS  FCC  CHAIRMAN  STILL  NOT  RESOLVED 

His  one-year  term  due  to  end  April  18,  but  President  had  not  acted 
as  of  Friday,  April  16.  While  Hyde  is  likely  choice,  Comr.  Doerfer 
also  is  mentioned  as  possible  successor. 


WHETHER  Rosel  H.  Hyde  will  be  continued 
as  Chairman  of  the  FCC  by  President  Eisen- 
hower was  an  open  question  Friday  as  this  issue 
went  to  press. 

There  were  conflicting  reports  from  semi- 
official sources.  The  preponderant  view  was 
that  Mr.  Hyde  would  be  renamed  as  Chair- 
man by  the  President.  A  second  was  that  John 
C.  Doerfer,  who  was  appointed  last  year  from 
Wisconsin,  would  be  named.  Yet  a  third  had 
Mr.  Doerfer  transferred  to  some  other  govern- 
ment agency,  with  an  unnamed  newcomer  to 
be  nominated  to  succeed  Mr.  Doerfer  and  even- 
tually assume  the  Chairmanship. 

The  one-year  term  to  which  Mr.  Hyde  had 
been  named  was  to  expire  yesterday  (Sunday). 
Mr.  Eisenhower  is  in  Augusta,  Ga.,  on  a  golf- 
ing vacation  but  he  is  carrying  on  Presidential 
business  as  usual.  If  the  President  should  fail 
to  act  by  today  (Monday)  the  office  of  Chair- 
man will  become  vacant.  Under  the  law,  how- 
ever, the  Commission  can  select  its  own  acting 
Chairman  to  serve  until  the  President  exer- 
cises his  prerogative. 

The  Year  is  Up 

Just  a  year  ago — on  April  18 — President 
Eisenhower  named  Mr.  Hyde  Chairman  for  a 
one-year  term,  thereby  creating  a  precedent. 
Mr.  Hyde's  supporters — and  their  numbers  are 
legion — are  advocating  his  reappointment  with- 
out tenure.  His  present  term  as  a  Commissioner 
runs  until  June  30,  1959. 

In  responsible  GOP  quarters  it  was  indicated 
that  no  decision  has  been  reached.  Presumably 
neither  the  White  House  nor  the  Republican 
Committee  is  much  concerned  about  the  expira- 
tion. They  evidently  take  it  for  granted  that 
Mr.  Hyde  will  continue  as  Chairman  until  the 
President  makes  up  his  mind.  There  doesn't 
seem  to  be  any  question  about  Mr.  Hyde's  fel- 
low Commissioners  electing  him  to  serve  as 
acting  Chairman — unless  the  Administration 
steps  in  with  another  suggestion. 

Mr.  Doerfer  has  not  been  an  active  candi- 
date for  the  Chairmanship  but  some  of  his 
friends  and  co-workers  have  been  busy  in  his 
behalf.  Mr.  Doerfer  originally  was  slated  for 
appointment  to  the  Federal  Power  Commis- 
sion but  Southwestern  oil  interests,  which  were 
opposed  to  his  philosophies  as  chairman  of 
the  Wisconsin  Public  Service  Commission, 
blocked  that  appointment.  The  FCC  appoint- 
ment was  a  compromise. 

Mr.  Hyde's  opposition  is  practically  100% 
political.  GOP  politicians  contend  he  hasn't 
fired  enough  old  New  Dealers  and  Fair  Dealers, 
notably  among  the  Commission's  legal  staff. 
There  also  has  been  opposition  from  members 
of  Congress  who  have  received  complaints  from 
their  constituents  about  delay  in  trying  com- 
parative hearing  cases  involving  tv  applications. 

On  the  other  hand,  the  White  House  and  the 
Republican  Committee  have  been  swamped 
with  endorsements  of  Mr.  Hyde  from  every 
caliber  of  licensee.  Observers  find  it  difficult 
to  fathom  why  a  small  hard  core  of  profes- 
sional politicians  should  be  able  to  block  what 
they  regard  as  an  obvious  "merit"  appoint- 
ment. There  has  been  sniping  at  Mr.  Hyde  at 
the  junior  staff  level  from  within  the  FCC  it- 
self. 

One  of  the  situations  that  reportedly  has 
provoked  Chairman  Leonard  W.  Hall  of  the 


Republican  Committee  is  the  status  of  Mary 
Jane  Morris,  who  formerly  worked  on  his  staff. 
An  FCC  attorney,  Miss  Morris  recently  was 
appointed  secretary  upon  recommendation  of 
Chairman  Hyde.  But  the  functions  of  that 
office  were  redefined  with  Congressional  liai- 
son eliminated  as  a  duty  of  the  secretary. 
Miss  Morris  is  known  to  resent  this  change 
in  her  job  status.  She  could  not  have  gotten 
the  secretaryship  without  this  downgrading 
because  the  Commission  reportedly  was  unani- 
mous in  favor  of  revision  of  the  jobsheet. 

It  was  evident  that  opponents  of  Mr.  Hyde 
were  having  a  difficult  time  finding  another 
candidate  for  the  Chairmanship.  Mr.  Doerfer's 
appointment  on  the  FCC  expires  June  30. 


FCC  CHAIRMAN  Rosel  H.  Hyde  (r)  ac- 
cepts an  honorary  life  membership  in  the 
National  Assn.  of  Educational  Broadcast- 
ers from  President  Graydon  Ausmus.  The 
presentation  was  made  after  Mr.  Hyde's 
address  to  an  NAEB  luncheon  meeting 
held  in  connection  with  the  Institute  for 
Education  by  Radio-Television  at  Co- 
lumbus, Ohio  [B©T,  April  12]. 


FCC  Renews  Request  for 

A  NEW  and  urgent  request  for  a  $950,000 
frequency  usage  monitoring  program  was  made 
by  FCC  on  Capitol  Hill  last  week. 

FCC  Chairman  Rosel  H.  Hyde,  accompanied 
by  other  Commissioners  and  William  Porter, 
assistant  director  for  telecommunications,  Of- 
fice of  Defense  Mobilization,  appeared  Monday 
before  the  Senate  Appropriations  subcommittee 
on  Independent  Offices. 

The  Senate  group  is  considering  the  House- 
approved  $6,694,400  budget  for  FCC  opera- 
tions in  fiscal  1955,  beginning  next  July  1.  The 
House  cut  from  the  appropriation  the  $950,000 
requested  for  the  monitoring  program. 

Chairman  Hyde  and  Mr.  Porter  explained 
the  program  would  be  needed  to  protect  the 
interests  of  the  U.  S.  around  the  international 
conference  table  on  questions  of  spectrum  use. 
Chairman  Hyde  said  such  a  study  is  "neces- 
sary both  for  our  economic  welfare  and  for 
our  defense."  He  said  the  program  is  not 
necessary  for  listening  in  to  air  traffic  but  to 
"find  opportunities  in  the  spectrum  for  estab- 
lishment of  communication  channels,  to  pro- 


Unless  he  is  transferred  to  another  agency,  it 
is  deemed  certain  that  he  will  win  renomination 
but  his  appointment  to  the  Chairmanship  ob- 
viously would  agitate  opposition  in  the  Senate 
because  of  his  Wisconsin  domicile.  Mr.  Doer- 
fer disavows  being  a  "McCarthy  man"  but 
despite  this  an  issue  inevitably  would  be  pro- 
voked. 

Comrs.  Robert  E.  Lee  and  George  E.  Ster- 
ling, the  other  Republican  members,  are  not 
candidates  for  the  Chairmanship.  Both  have 
openly  supported  Mr.  Hyde's  reappointment  on 
the  ground  that  he  has  done  an  excellent  job 
during  his  first  year  and  that  he  is  in  a  position  ! 
to  carry  to  fruition  important  projects  now  1 
underway. 

The  provision  of  Sec.  5  of  the  Communica-  I 
tions  Act,  as  amended,  which  covers  the  chair-  I 
manship,  states : 

In  the  case  of  a  vacancy  in  the  office  of  the  1 
chairman  of  the  Commission,  or  the  absence  or 
inability  of  the  chairman  to  serve,  the  Commis- 
sion may  temporarily  designate  one  of  its  mem- 
bers to  act  as  chairman  until  the  cause  or  cir- 
cumstance requiring  such  designation  shall  have 
been  eliminated  or  corrected. 

Comr.  Doerfer  was  named  to  the  FCC  March 
20,  1953  to  succeed  Eugene  H.  Merrill,  a  Utah 
Democrat.    A  Wisconsin  native,  he  was  en-  , 
dorsed  for  the  FCC  post  by  Gov.  Walter  J.  ! 
Kohler  of  Wisconsin  and  Sen.  Alexander  Wiley  i 
(R.-Wis.).  After  being  graduated  from  U.  of 
Wisconsin,  B.A.,  and  U.  of  Marquette,  J.D. 
(law),  he  started  private  law  practice  in  Mil- 
waukee in  1934  following  several  years  as  an 
accountant.   He  was  elected  city  attorney  of 
West  Allis,  Milwaukee,  later  specializing  in  1 
public  utility  cases  before  the  Wisconsin  Pub-  i 
lie  Service  Commission.   In  1949  he  was  ap- 
pointed to  the  Wisconsin  commission  for  a  i 
six-year  term. 

Chairman  Hyde,  first  FCC  career  man  to  be-  i 
come  chairman,  rose  from  docket  clerk  during 
a  26-year  service  with  that  agency  and  its  pred-  | 
ecessor  Federal  Radio  Commission.  After  at-  j 
tending  Utah  Agricultural  College  he  turned  j 
to  business  and  finance.  He  entered  government 
service  in  1924  in  the  Civil  Service  Commis-  I 
sion,   attending  George  Washington  U.  law  j 
school  after  being  moved  to  the  Office  of  j 
Public  Buildings  and  Parks.  In  1929  he  com-  ! 
pleted  his  law  course,  meanwhile  having  been 
admitted  to  the  District  of  Columbia  bar. 
He  had  joined  the  new  Federal  Radio  Com- 
mission in  1928,  moving  up  to  a  Commission-  j 
ership  in  1946. 


Monitoring  Funds 

tect  channels  already  established." 

The  program  would  entail  expanding  the 
existing  seven  stations  and  renewing  operation  i 
of  an  eighth,  now  inactive  at  Puerto  Rico. 
Chairman  Hyde  said  he  thought  FCC  could  | 
put  the  program  into  operation  in  about  three  | 
months  after  it  was  authorized. 

Chairman  Hyde  also  noted  that  the  Presi- 
dent,  through  the  National  Security  Council,  j 
had  directed  the  Commission  to  work  hand  in  I 
hand  with  Mr.  Porter's  ODM  branch  on  the  f 
monitoring  program,  and  that  the  $950,000  I 
request  was  placed  into  the  budget  after  FCC 
had  completed  its  yearly  budget  figure. 

Under  the  House  appropriation  version,  FCC 
would  get  $1,231,190  for  broadcast  activities. 
Included  in  the  budget  is  the  $150,000  which 
FCC  did  not  spend  during  fiscal  1954. 

The  Senate  group,  as  did  the  House  Appro- 
priations Committee  earlier  in  the  spring, 
applauded  Chairman  Hyde  for  the  work  per- 
formed by  the  Commission  in  processing  the 
television  application  workload. 
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The  far  reaching  WDSM-TV  signal,  with  its  "high  on  a 
windy  hill"  location  (1200  feet  above  sea  level),  its  brand  new 
transmitter  and  related  equipment  merely  mean  that  nothing 
has  been  spared  to  give  the.  advertiser  the  best  possible  facility 
plus  the  assurance  of  coverage  equal  to  any  and  exceeded  by 
none. 

When  you  "buy"  WDSM  make  no  mistake  about  it,  you  buy 
real  power. 
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FCC  ASKED  TO  SUSPEND  ALL  TV  GRANTS 
UNTIL  HEARINGS  ARE  HELD  ON  HILL 

New  group  of  station  executives  plans  presentation  to  be  made  to 
Senate  subcommittee.  Pre-hearing  meeting  invitations  sent  out  by 
Houston  operator.  UHF  Assn.  urges  grant  suspension. 


Added  to  Agenda 

GENERAL  ELECTRIC  tentatively  has 
been  placed  on  the  Senate  Communi- 
cations subcommittee  uhf  hearing  agenda 
for  an  appearance  May  5,  it  was  learned 
last  week.  Hearing  days  on  uhf  are  May 
4-6  [B*T,  March  29  et  seq.].  RCA  also 
is  tentatively  on  the  witness  list.  It  was 
understood  that  all  four  tv  networks  are 
expected  to  have  spokesmen,  probably 
top  executives,  before  the  Senate  group. 
It  was  reported  that  as  many  as  10  uhf 
operators  had  informed  the  subcommit- 
tee by  last  week  that  they  would  testify 
before  it. 


(1)  GENERAL  reallocation  of  television  chan- 
nels. (2)  Government  guarantee  of  equipment 
loans.  (3)  Abolish  vhf  television  and  move  all 
present  vhf  stations  to  uhf. 

These  are  some  of  the  possible  recommenda- 
tions that  may  be  made  to  the  Senate  Com- 
merce Communications  subcommittee  May  4 
when  it  begins  hearings  on  the  plight  of  uhf 
television  [B«T,  March  9]. 

Girding  for  their  appearance  before  the  Con- 
gressional subcommittee,  chairmanned  by  Sen. 
Charles  E.  Potter  (R-Mich.),  uhf  station  op- 
erators and  grantees  who  hope  to  persuade 
Congress  to  do  something  to  alleviate  their 
economic  distress  were  active  last  week  on  sev- 
eral fronts. 

•  UHF  Tv  Assn.  asked  the  FCC  to  suspend 
further  tv  grants  (both  vhf  and  uhf)  until  the 
Senate  subcommittee  has  held  hearings,  studied 
the  testimony  and  made  recommendations  to 
the  FCC. 

•  A  group  of  uhf  station  broadcasters  met 
in  Washington  last  week  and  formed  a  tenta- 
tive organization  to  formulate  an  all-uhf  pres- 
entation to  the  Senate  committee. 

•  Invitations  to  a  pre-hearing  meeting  were 
extended  to  all  uhf  owners  by  Leon  Green,  sec- 
retary of  KNUZ-TV  Houston,  to  be  held  in 
Washington's  Hotel  Statler  May  2  and  3. 

•  Various  regional  meetings  have  been  held, 
or  are  scheduled  to  take  place  in  the  next  week 
or  ten  days,  it  was  learned,  to  analyze  uhfs 
problems  and  to  hammer  out  salient  features 
for  presentation  to  the  Senate  subcommittee. 

Radical  'Freeze'  Idea 

The  UHF  Tv  Assn.'s  radical  "freeze"  recom- 
mendation was  based  on  the  possibility  that 
Senator  Potter's  subcommittee  might  make  "cer- 
tain drastic  recommendations  to  the  Commis- 
sion with  a  view  toward  ameliorating  the 
present  economic  distress  of  the  vast  majority 
of  the  uhf  television  broadcasters  throughout 
the  United  States." 

Many  vhf  applicants  are  "urgently"  merging 
their  applications,  through  dropouts  or  consoli- 
dations, in  order  to  secure  grants  before  the 
Senate  unit  meets,  the  UHF  Tv  Assn.  said.  Since 
it  is  the  competition  from  vhf  stations  that  is 
at  the  bottom  of  "a  large  measure  of  the  pres- 
ent economic  difficulty  faced  by  uhf  broad- 
casters," UHFTA  declared  that  it  was  in  the 
interest  of  equity  to  maintain  the  status  quo 
until  the  Congressional  group  has  heard  the 
testimony,  weighed  the  evidence  and  recom- 
mended relief  to  the  FCC. 

In  addition  to  the  vhf  competition,  UHFTA 
added,  uhf  broadcasters  are  confronted  with 
(1)  lack  of  high  power  transmitters,  (2)  difficul- 
ties of  manufacturers  in  producing  adequate 
uhf  receivers,  (3)  disinterest  of  major  networks 
to  affiliate  permanently  with  uhf  stations,  and 
(4)  opposition  of  advertisers  and  agencies  to 
place  lucrative  time  contracts  with  uhf  stations 
if  vhf  facilities  are  available  in  or  near  the 
same  markets. 

Apparently  anticipating  some  of  the  sug- 
gestions that  may  be  made  to  Senator  Potter 
and  his  colleagues,  UHFTA  said  that  among 
the  possible  remedies  will  be  (a)  changes  in  al- 
location, (b)  control  of  programming,  and  (c) 
redistribution  of  facilities. 

The  meeting  in  Washington  comprised  repre- 
sentatives from  25-odd  uhf  stations,  it  was 


learned.  They  chose  Harold  H.  Thorns,  WISE- 
TV  Asheville,  N.  C,  as  temporary  chairman, 
and  plan  to  meet  again  today  (Monday). 

Others  who  played  a  prominent  part  in  the 
meeting  were  John  G.  Johnson,  WTOB-TV 
Winston-Salem,  N.  C;  H.  A.  Seville,  WACH- 
TV  Newport  News,  Va.;  Allen  M.  Woodall, 
WDAK-TV  Columbus,  Ga.;  Wilton  E.  Hall, 
WAIM-TV  Anderson,  S.  C;  H.  S.  Bowden, 
WACA-TV  Camden,  S.  C.  Others  were  pres- 
ent from  Boston,  Buffalo,  St.  Louis  and  Mich- 
igan. 

Former  FCC  General  Counsel  Benedict  P. 
Cottone  was  chosen  as  tentative  counsel  to 
work  out  a  suggested  presentation  for  the 
forthcoming  Congressional  hearing.  Former 
Sen.  Scott  Lucas  (D-Ill.),  one-time  Senate  ma- 
jority leader,  spoke  to  the  broadcasters  on 
details  of  appearing  before  Congressional  com- 
mittees. Mr.  Cottone  is  associated  with  Sen. 
Lucas  in  the  Washington  law  firm  of  Lucas  & 
Thomas. 

Statement  of  principles,  to  which  it  is  hoped 
all  uhf  station  owners  will  agree,  is  expected 
to  be  announced  this  week.  At  week's  end, 
Mr.  Cottone  was  drafting  a  working  statement, 
for  submission  to  today's  meeting. 

Among  the  subjects  discussed  at  last  week's 
Washington  meeting  were  the  deletion  of  vhf 
bands  from  the  tv  service  and  the  move  of  all 
video  broadcasting  to  the  uhf  portion  of  the 
spectrum. 

Also  seriously  debated,  it  was  understood, 
was  the  need  for  long-term  financing  on  the 
part  of  uhf  operators.  Suggestion  was  gen- 
erally approved  that  some  means  of  govern- 
ment guarantee  to  manufacturers  for  the  fi- 
nancing of  transmitting  equipment  might  help 
in  this  regard. 

Plea  that  the  FCC  be  required  to  adopt  a 
regulation  which  would  permit  a  network  to 
serve  a  live  program  to  a  non-affiliate  in  the 
same  market,  if  its  own  affiliate  could  not  ac- 
commodate the  live  show,  was  also  made. 

There  was  also  varying  discussion  of  the 
proposed  FCC  multiple  ownership  rule  re- 
vision which  would  permit  the  ownership  by 
one  party  of  seven  tv  stations,  not  more  than 
five  of  which  may  be  vhf. 

A  possible  solution  to  the  vhf-uhf  coverage 
discrepancies  through  the  addition  of  more 
channels  to  the  vhf  band,  by  using  government 
and  fm  frequencies,  was  also  explored. 

There  was  also  a  suggestion  that  the  Com- 
mission be  asked  to  suspend  further  vhf  grants 
until  after  the  Congressional  hearing. 

Host  of  Subjects 

Among  other  subjects  broached  were  the 
possibilities  of  satellites  and  boosters,  subscrip- 
tion-tv,  power  relationships  between  vhf  and 
uhf,  and  failure  of  equipment  manufacturers 
to  develop  high  powered  transmitters  and  all- 
wave  vhf-uhf  receivers. 

Mr.  Green,  who  is  a  5%  owner  of  KNUZ- 
TV  and  a  24%  owner  of  KNUZ,  told  B«T 
that  he  had  been  in  communication,  both 
personally  and  by  mail,  with  more  than  60 
uhf  owners.  He  said  he  had  received  general 
approval  of  his  plan  to  hold  a  mass  rally  in 
Washington  prior  to  the  Senate  hearing.  It  was 
his  hope,  he  said,  that  all  uhf  operators  might 


join  together  to  make  a  concerted  appearance 
before  the  committee. 

Mr.  Green  said  that  the  first  meeting  will  be 
in  the  Massachusetts  Room  of  the  Statler 
Hotel  at  2  p.m.  on  May  2,  and  in  the  Michigan 
Room  of  the  Statler  Hotel  at  10  a.m.  on  May  3. 

In  his  own  survey,  Mr.  Green  said,  he  had 
found  that  network  affiliation  was  one  of  the 
most  significant  factors  in  the  success  or  dif- 
ficulty of  uhf  operation.  Where  a  uhf  station 
has  a  major  network  affiliation,  it  is  competing 
equally  with  its  vhf  competitors.  Where  there 
is  no  affiliation,  the  uhf  operator  is  in  trouble, 
he  said. 

He  also  said  that  another  problem  for  uhf 
owners  was  the  high  cost  and  low  production 
of  uhf  tuners  and  all-wave  receivers. 

Undertones  of  opposing  philosophies  among 
some  of  the  different  groups  of  uhf  broadcasters 
were  apparent  last  week.  Also  involved,  ap-j 
parently,  were  conflicts  of  personalities. 

The  Potter  subcommittee's  exploration  of  the 
uhf  problem  followed  a  closed  meeting  with 
the  FCC  early  in  March.  The  announcement 
of  the  open  hearings  on  uhf  stated  that  the! 
subcommittee  would  hold  hearings  on  "the 
status  and  development  of  the  uhf  channels 
in  the  U.  S." 

The  Senator  also  said  that  the  hearing  would 
include  consideration  of  the  Johnson  bill 
(S  3095)  to  count  two  uhf  stations  as  the  equiva 
lent  of  one  vhf  station  in  determining  common 
ownership  with  the  limit  to  be  five  vhf  or  te 
uhf  [B»T,  March  15]. 

Sen.  Potter  also  stated  that  the  FCC  would 
be  the  first  witness.  Others  who  would  be  in- 
vited to  appear,  he  said,  were  station  owners, 
networks  and  equipment  manufacturers.  He 
also  said  that  his  group  would  like  to  hear 
from  permit  holders  who  had  surrendered  their 
grants. 

As  of  April  15,  the  FCC  had  issued  305  uhf 
grants.  Of  these,  53  had  been  surrendered. 
During  this  time,  the  Commission  also  granted 
232  vhf  permits,  of  which  12  have  been  given 
up. 

Originally  the  Potter  subcommittee  planned 
to  hold  the  uhf  hearings  April  27-29,  but  Sen. 
Potter's  duties  with  the  Senate  Government 
Investigations  subcommittee  in  the  McCarthy- 
Army  imbroglio  forced  postponement  to  the 
May  4-6  dates. 

Comic  Book  Probe  Set 

SEN.  ROBERT  C.  HENDRICKSON'S  sub- 
committee studying  juvenile  delinquency  will 
hold  a  hearing  in  New  York  Wednesday  and 
Thursday  on  the  effect  of  crime  comic  books 
on  delinquency.  The  New  Jersey  Republi- 
can's group  already  has  indicated  it  will  in-; 
vestigate  the  effects  of  radio-tv  programs  on 
the  subject.  However,  the  probe  on  broadcasts 
will  not  begin  until  later  in  the  spring  or  early 
summer. 
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WDSM-TV  . .  •  acquired  viewer-prestige  quickly.  Perhaps 
it  was  the  remote  job  done  in  the  district  and  regional  basketball 
tournaments,  or  perhaps  the  international  hockey  tournament  coverage, 
or  yet  again  the  on-the-spot  coverage  of  a  bishop's  consecration.  On 
the  other  hand  maybe  it  was  the  WDSM-TV  experienced  personalities 
or  the  smooth  technical  performance,  or  the  extraordinary  news  coverage. 
News  coverage  at  WDSM-TV  is  no  accident  for  behind  its  able  editor 
stands  AP,  UP,  INS,  AP  wire  photo,  facsimile  sound  on  film  equipment, 
and  special  crews  plus  the  complete  news  gathering  facilities  of  the 
Duluth  Herald  and  News  Tribune.  Obviously,  no  other  television  facility 
can  match  WDSM-TV  news  coverage. 

Yes,  WDSM-TV  has  prestige  .     put  it  to  work  . . .  "Buy  WDSM-TV" 
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NEWSPAPER'S  TV  PROTEST  GRANTED 
BY  FCC  IN  CLARKSBURG  CH.  12  CASE 

In  split  4-to-3  ruling,  Commission  rules  newspaper  must  be  considered 
'party  in  interest'  under  present  construction  of  Sec.  309(c)  of  Com- 
munications Act.    Ch.  1  2  grant  to  WBLK  is  stayed  pending  hearing. 


UNDER  the  present  construction  of  Sec. 
309(c)  of  the  Communications  Act,  a  news- 
paper can  protest  a  television  grant  on  the 
ground  of  economic  injury,  FCC  ruled  Thurs- 
day in  a  split  4-to-3  decision  which  (1)  stayed 
the  effective  date  of  its  grant  for  ch.  12  at 
Clarksburg,  W.  Va.,  to  Ohio  Valley  Broad- 
casting Co.  and  set  same  for  hearing,  and  (2) 
declared  Cecil  B.  Highland  Sr.'s  Clarksburg 
Pub.  Co.  to  be  "party  in  interest." 

The  Commission's  decision  was  considered 
to  be  a  test  case  to  show  the  extremes  made 
possible  by  the  McFarland  Act  amendment  of 
the  economic  protest  provisions  of  Sec.  309(c) 
of  the  Communications  Act  [Closed  Circuit, 
April  12]. 

The  McFarland  amendment  on  this  point 
originally  was  opposed  by  the  Commission 
and  substitute  wording,  to  limit  protest  priv- 
ileges to  broadcast  stations  only,  had  been 
offered.  The  Commission  currently  is  pressing 
Congress  for  revision  of  the  law. 

Date  for  the  hearing  and  issues  involved 
will  be  announced  later,  FCC  declared. 

Dissents  to  the  majority  action  were  written 
by  Comrs.  Robert  T.  Bartley,  John  C.  Doerfer 
and  Robert  E.  Lee  who  cited  the  absurdity  and 
ridiculous  extreme  of  the  interpretation. 

Ohio  Valley  is  licensee  of  WBLK  Clarks- 
burg. The  ch.  12  grant  to  it  was  made  possible 
by  the  dismissal  of  a  competitive  application 
by  WPDX  there.  Latter  was  reimbursed 
$14,000  for  expenses.  Clarksburg  Pub.  Co.'s 
protest  was  filed  about  a  month  ago  [B*T, 
March  29,  Feb.  22]. 

Publisher  of  the  daily  Exponent  and  Tele- 
gram, Clarksburg  Pub.  Co.  contended  it  would 
be  injured  through  the  tv  station's  competition 
for  advertising  and  effect  on  circulation. 

The  newspaper  firm  contended  its  circulation 
already  had  been  hurt  in  those  areas  now  re- 
ceiving tv  service  from  WTRF-TV  Wheeling, 
W.  Va.,  a  ch.  7  station  under  common  owner- 
ship with  WBLK.  Clarksburg  Pub.  Co.  charged 
FCC's  multiple  ownership  rule  would  be  vio- 
lated since  a  community-tv  cable  system  "over- 
laps" WTRF-TV  programs  in  Clarksburg, 
the  WBLK-TV  area.  Concentration  of  control 
of  newspaper-radio-tv  interests  in  the  state 
also  were  charged  to  News  Pub.  Co.,  parent 
firm  owning  WBLK-TV. 

Held  Injury  Not  Specific 

In  reply,  Ohio  Valley  asserted  the  injury 
claims  were  not  specific  and  the  newspaper 
firm  could  not  be  construed  as  legal  party  in 
interest  under  the  basic  statutory  requirements 
of  Sec.  309(c).  The  retort  cited  Publisher 
Highland's  long  record  of  opposition  to  radio 
and  tv  and  his  papers'  policies  in  this  respect, 
including  refusal  to  even  publish  the  word 
"radio." 

In  its  conclusions,  the  FCC  majority  noted 
Ohio  Valley's  allegation  "that  protestant  has 
a  long  history  of  antipathy  toward  radio  and 
television  broadcasting.  These  allegations  are 
not  considered  further  since  they  are  not  rele- 
vant to  our  action  on  the  subject  protest." 

The  majority  decision  said  the  question 
"whether  protestant  is  a  'party  in  interest' 
within  the  meaning  of  Sec.  309(c)  ...  is  to  be 
decided  upon  the  basis  of  two  considerations: 
(1)  whether  persons  other  than  broadcast 
licensees  or  permittees  can  properly  be  in- 


cluded within  that  class  of  persons  .  .  .  ;  and 
(2)  if  so,  whether  or  not  the  protestant  has 
sufficiently  alleged  facts  to  show  economic 
injury  stemming  from  the  establishment  of 
the  television  broadcasting  station  authorized 
by  the  Commission." 

FCC  said  "the  general  boundary  of  who 
is  a  'party  in  interest'  turns  upon  interpretation 
of  the  case  of  FCC  v.  Sanders  Bros.  Radio  Sta- 
tion 309  U.S.  470,  for  Congress  has  clearly 
indicated  that  that  case  is  the  touchstone  of 
a  determination  of  who  is  a  'party  in  interest' 
from  an  economic  standpoint  under  Sec. 
309(c)"  in  Senate  Report  44  on  S  658,  82nd 
Congress,  1st  Session. 

"We  have  previously  expressed  the  view 
that  the  term  'party  in  interest'  is  a  limited 
one,"  the  majority  recalled,  "and  we  adhere 


AT  INCEPTION  of  the  daily  Clarksburg 
Exponent-Telegram's  economic  protest  of 
ch.  12  tv  grant  to  WBLK  there,  the  weekly 
News  published  this  front-page  picture 
chiding  dailies  for  refusing  to  carry  logs. 


to  that  view.  However,  neither  Sec.  309(c) 
of  the  Act,  the  Sanders  decision,  nor  subse- 
quent decisions  stemming  therefrom  limit  per- 
sons entitled  to  standing  to  object  to  agency 
action  to  ■  those  engaged  in  the  same  type  of 
business  engaged  in  by  the  beneficiary  of  the 
agency  action  complained  of. 

"Thus,  it  has  been  held  that  the  Sanders 
case  applies  even  where  injury  is  caused  to  a 
business  other  than  that  in  which  the  agency 
grantee  is  engaged,  but  which  is  in  competition 
with  the  grantee's  business."  Comparable  cases 
in  non-radio  fields  were  cited. 

Furthermore,  FCC  contended,  "although  Sen- 
ate Report  No.  44  on  S  658  (which  was  en- 
acted as  the  Commissions  Act  Amendments, 
1952)  states  that  those  without  a  legitimate 
interest  were  not  intended  to  be  included,  we 
cannot  find  any  indication  that  Congress  in- 
tended to  restrict  the  relief  afforded  by  Sec. 
309(c)  to  licensees  or  permittees  of  the  Com- 
mission." 

FCC  recalled  that  it  had  pointed  out  to 
Congress  "the  widespread  application  the  term 
'party  in  interest'  could  have.  In  this  connection 
it  is  noteworthy  that  the  earlier  'White  Bill', 
S.  1333,  80th  Congress,  1st  Session,  which  con- 
tained a  protest  provision  similar  to  Sec. 
309(c),  defined  a  person  in  interest  as  any 
person  who  holds  a  construction  permit  or 
license  or  has  a  pending  application  which 
would  be  adversely  affected  economically  or 
by  reason  of  electrical  interference  as  a  result 
of  the  new  authorization. 


"This  definition  did  not  appear  in  the  later 
'McFarland  Bill',  S  658  .  .  .  and  was  not  made 
part  of  Sec.  309(c)." 

The  majority  held  that  the  test  provided  by 
the  Sanders  decision  is  one  of  "direct  competi- 
tive injury  to  a  legal  right.  This  test,  now  im- 
ported into  Sec.  309(c),  is  equally  applicable 
under  the  relevant  authorities  to  such  injury 
caused  by  the  grant  of  a  new  authorization  for 
a  television  station  to  a  competing  medium 
which  also  relies  mainly  upon  advertising. 

"We  do  not  decide  that  any  indirect  injury 
to  other  forms  of  enterprise  would  suffice,  but 
merely  that  here  there  is  a  situation  which 
cannot  be  differentiated  in  principle  from  that 
obtaining  in  the  Sanders  case." 

The  majority  concluded: 

In  the  present  case,  the  protestant  has  pre- 
sented a  situation  alleging  direct  competitive 
injury  from  a  new  grant,  which  could  be  said 
to  lack  in  definiteness  only  the  type  of  allegation 
which  cannot  reasonably  be  required  where  the 
actual  operation  of  the  new  station  is  not  im- 
mediately imminent.  The  cause  and  nature  of  the 
alleged  injury  has  been  specifically  set  forth  in 
the  context  of  a  competitive  situation  where  the 
actions  taken  by  the  Commission  clearly  disrupts 
the  existing  competitive  picture.  The  new  tele- 
vision station  will  have  as  its  principal  city  to  be 
served  the  same  city  in  which  protestant's  news- 
papers are  published,  and  will  be  in  direct  com- 
petition for  the  same  advertising.  See  In  re  T. 
E.  Allen  &  Sons,  Inc.,  9  Pike  and  Fischer,  RR 
197;  Versluis  Radio  &  Television,  Inc.,  9  Pike  and 
Fischer,  RR  102;  Midwest  Television,  Inc.,  9  Pike 
and  Fischer,  RR  611.  This  is  not  that  type  of 
situation  where  the  Commission's  action  could 
not  be  expected  to  result  in  a  substantial  com-" 
petitive  change  and  where,  as  a  consequence,  a 
more  precise  showing  must  be  required.  In  re 
Application  of  Spartan  Radiocasting  Co.,  FCC 
54-214,  released  February  18,  1954.  We  there- 
fore find  that  a  sufficient  showing  to  constitute 
protestants  a  party  in  interest  within  the  in- 
tendment of  Section  309(c)  has  been  made. 

The  Commission  further  finds  that  the  protest- 
ant has  specified  with  particularity  the  facts, 
matters  and  things  relied  upon  as  required  by 
Section  309(c)  of  the  Communications  Act  to 
warrant  the  designation  of  the  above-entitled 
application  for  hearing  on  appropriate  issues  to 
be  specified  by  further  order  of  the  Commission. 

Dissenting,  Comr.  Bartley  said,  "I  would 
deny  this  protest  on  the  ground  that  the  allega- 
tions of  potential  economic  injury  are  not  suf- 
ficiently factual  but  are  merely  speculations. 

"In  any  event,  I  am  of  the  opinion  that  Con- 
gress, in  its  use  of  the  term  'party  in  interest', 
did  not  intend  that  a  'host  of  parties  who  have 
no  legitimate  interest'  would  be  permitted  to  in- 
terfere under  309(c)  'solely  with  the  purpose  of 
delaying  license  grants  which  properly  should 
be  made'.  (See  Senate  Report  No.  44  on  S  658, 
82nd  Congress,  1st  Session,  p.  8.)  It  is  clear 
from  a  reading  of  the  pleadings  in  this  case 
that  protestant  seeks  to  prevent  the  establish- 
ment of  any  television  service  in  Clarksburg 
which  would  interfere  with  its  operation  of  the 
only  newspapers  in  Clarksburg.  I  cannot  be- 
lieve that  Congress  intended  that  Sec.  309(c) 
be  so  subverted,  in  the  light  of  the  mandate 
contained  in  Section  1  of  the  Communications 
Act  to  make  available  to  all  the  people  of  the 
United  States  an  efficient  and  nationwide  radio 
and  television  system." 

Comr.  Doerfer  said:  "That  the  protestant 
has  successfully  asserted  he  is  a  party  in  in- 
terest within  the  intent  of  the  law  is  an  absurdity 
— and  an  absurdity  is  the  shadow  cast  by  error. 
The  error  is  a  misconstruction  of  the  purpose 
and  intent  of  the  law." 

Comr.  Lee  wrote,  "I  cannot  conceive  of  the 
Congress  intending  to  stretch  party  in  interest 
to  ridiculous  extremes  for  the  very  evident  pur- 
pose of  delay.  I  believe  also  that  this  action 
is  inconsistent  with  our  mandate  to  provide 
tv  service  to  the  maximum  number  of  citizens." 
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and  EXPERIENCE! 


BOB  BALL 

News  Director 
Graduate  of  the  Missou- 
ri School  of  Journalism 
WHO  News  Bureau  and 
"beat  man";  WCCO-TV 
beat  man,  rewrite  re- 
porter, special  events 
interviews  and  featured 
telecaster  for  WCCO 
TV,  "News  In  Review" 

JACK  MCKENNA 
Weather  Man 
The  Army  Air  Corps 
provided  Jack  McKen- 
na's  education  in  mete- 
orology at  the  Universi- 
ty of  Utah.  McKenna 
was  a  part  of  the  "Pre- 
D-Day"  weather  team 
which  provided  the  im- 
portant weather  news  for 
the  Normandy  invasion. 

ED  CONRAD 
Production  Manager 
We  are  fortunate  in  hav- 
ing the  services  of  this 
versatile  young  director. 
His  network  TV  exper- 
ience well  qualifies  him 
to  head  our  production 
staff.  He  is  truly  an 
"expert"  in  producing 
and  programming. 


CBS 

Represented  by 
FREE 
& 

PETERS,  INC. 


LUTE  MASON 
Sports  Director 

University  of  Wisconsin; 
CBS  Pacific  Coast  sports 
department,  KILO 
Grand  Forks,  WIDU  & 
WISC  Madison.  Play  by 
play  announcer  Wiscon- 
sin football  for  Wiscon- 
sin network.  WCCO-TV 
sports  and  special  events. 

MARTY  OLSON 

Sales  Director 
It  would  takemore  space 
than  we  have  available 
to  cover  the  career  of 
saleswise"Marty."  Well- 
known  locally  and  na- 
tionally as  staff  an- 
nouncer, actor  and  na- 
tional Sales  Representa- 
tive. 

JERRY  BAUMANN 
Chief  Engineer 
A  sincere,  unruffled 
practitioner  of  TV  engi- 
neering. "Jerry"  makes 
a  transmitter  percolate 
efficiently  and  produc- 
tively. We  are  proud  to 
have  him  head  our  staff 
of  experienced  engineers- 

DUMONT 

Affiliated  with 
the  DULUTH- 
HERALD  & 

NEWS- 
TRIBUNE 
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fetching  MO&£P£OPH 


KOIN-TV  is  Oregon's  most 
powerful  station 

KOIN-TV's  strong  56,000  watt  signal 
(soon  to  be  100,000  ERP)  plus  a  tower- 
ing antenna  height  of  1,114  feet  above 
average  terrain  is  resulting  in  effective 
coverage  of  far  more  area  in  the  rich 
Oregon  and  Southern  Washington  mar- 
ket than  any  other  Portland  station. 
Set  sales  are  skyrocketing! 

KOIN-TV  is  Portland's  only 
VHF  station 

KOIN-TV's  sharp  VHF  signal  is  the 
only  television  reaching  many  shadow 
areas.  Reception  and  picture  quality  are 
excellent. 

More  people  mean  more  sales 

KOIN-TV's  tremendous  coverage  — 
its  great  lineup  of  CBS  and  selected 
ABC  shows,  as  well  as  solid  local  pro- 
gramming has  built  a  loyal,  responsive 
audience.  Write,  wire,  or  phone  for 
availabilities  and  complete  market  data. 
KOIN-TV  is  your  best  buy  in  this  rich 
Oregon  market. 


FCC  Proposes  to  Curb 
Incidental  Radiation 

BRINGING  FCC  indirectly  into  "regulation" 
of  television  and  fm  receivers  through  pro- 
posed certification  procedures  designed  to  limit 
spurious  emissions  which  harm  established 
services,  the  Commission  last  week  announced 
further  proposed  rule  making  to  amend  Part 
15  of  its  rules.  Comments  are  due  June  16. 

The  action  indicates  the  Commission's  con- 
cern over  the  growing  interference  from  low 
power  devices  and  other  sources  of  incidental 
radiation. 

In  the  past,  when  commenting  on  the  prob- 
lem, various  Commission  spokesmen  have 
pointed  out  that  tv  and  fm  sets  in  effect  are 
"little  transmitters"  and  as  such  could  be  sub- 
ject to  direct  FCC  control  if  manufacturers 
did  not  take  voluntary  steps  to  provide  neces- 
sary shielding  within  the  sets.  Offending  models 
usually  have  reduced  shielding  because  of  com- 
petitive measures  to  cut  selling  cost. 

The  Commission's  proposal  for  certification 
procedures,  similar  to  that  employed  for  dia- 
thermy and  other  industrial  radio  energy 
devices,  was  considered  to  acknowledge  the 
industry's  present  voluntary  efforts  to  curb 
excessive  radiation  and  to  put  the  solution  on 
a  cooperative  basis  between  government  and 
industry. 

RETMA-lndustry  Lab. 

FCC  said  it  is  hoped  the  actual  certification 
would  be  done  by  the  manufacturers  them- 
selves, noting  Radio-Electronics-Television  Mfrs. 
Assn.  has  proposed  the  establishment  of  an 
industry  laboratory  for  this  purpose  (also  see 
story  page  42). 

FCC  would  put  some  limitations  on  set  radi- 
ation into  effect  promptly  for  radio-tv  receivers 
and  more  exacting  limitations  into  effect  Jan. 
30,  1956,  for  all  radio  receivers. 

The  proposed  rule  changes  provide  that 
receivers  be  certified  by  the  manufacturer  "or 
by  appropriate  certifying  authority,  or  where 
this  does  not  take  place,  by  the  users  of  the 
receivers." 

Similarly,  carrier  current  systems  such  as 
community  tv  antenna  systems  and  college 
"wired-wireless  stations"  would  come  under 
certification  requirements  and  radiation  limita- 
tions by  June  30,  1955.  All  cases  of  harmful 
interference  to  authorized  services  would  have 
to  be  corrected  immediately,  however,  the  notice 
indicated. 

The  Commission  has  received  reports  that 
the  coaxial  cable  distribution  lines  of  com- 
munity tv  systems  in  some  areas  are  causing 
interference  to  off-the-air  reception  by  receivers 
in  the  homes  of  non-subscribers. 

Two  categories  of  radiation  devices  are  set 
forth:  Incidental  and  restricted.  Incidental 
radiation  devices  are  described  as  those  in  which 
the  production  of  radio  energy  in  unintentional 
or  incidental,  such  as  electric  power,  lighting 
and  ignition  devices.  Restricted  radiation  de- 
vices are  considered  to  embrace  carrier  current 
communication  systems,  laboratory  signal  gen- 
erators, beat  frequency  oscillators,  radio  receiver 
oscillators,  various  low  power  radio  frequency 
generators  and  remote  control  devices  using  ra- 
dio energy,  like  garage-door  openers  and  record 
players. 

FCC's  proposal  provides  for  minimum  power 
and  field  intensity  limitations  and  certification 
for  restricted  radiation  devices.  But  the  Com- 
mission said  it  "does  not  propose  to  place  a 
limit  on  the  radiation  of  incidental  radiation 
devices  at  this  time.  However,  in  the  event  of 
their  interference  to  regular  radio  services,  the 
operators  of  such  devices  would  be  required  to 
take  prompt  remedial  action." 


KOIN-TV 

CHANNEL  6  •  PORTLAND,  OREGON 

Avery-Knodel,  Inc. — National  Representatives 
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NEW  HAVEN 


New  England's  first  complete  broadcasting  service    •    represented  nationally  by  Katz 


5fc  In  Plain  English 

WNHC-TV  reaches  more  than  2,540,760 
people  in  Connecticut  and  adjacent  areas. 
125  newspapers  carry  WNHC  daily  pro- 
gram listings. 


V  H  F 

Channel  8 


Three  steps  cover  New  Haven  on  radio. 

•  saturation  —  write  for  details 

•  NBC  affiliation 

•  complete  merchandising  service 
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Orange  Belt  Group 
Renews  Ch.  30  Quest 

Applicant  blasts  Commission 
for  denying  its  bid  for  $26,000 
station,  says  FCC  encourages 
excessive  construction  funds. 

FCC  evidently  does  not  want  low-cost  uhf  sta- 
tions which  could  survive  small-market  pioneer- 
ing and  face  competition,  Orange  Belt  Telecast- 
ers  indicated  last  week  in  a  petition  asking  the 
Commission  to  reconsider  its  denial  of  a  permit 
for  uhf  ch.  30  at  San  Bernardino,  Calif. 

Proposed  to  be  hand-made,  constructed  from 
out-of-pocket  expenses  of  about  $26,000  and 
operated  with  films  by  the  three  owners,  the  sta- 
tion was  turned  down  by  the  Commission  in  a 
final  decision  which  found  the  applicant  not 
qualified  financially  or  technically.  FCC  re- 
versed a  hearing  examiner's  recommended  grant 
[B«T,  March  22]. 

Three  owners  are  Bertram  William  Shaw, 
Everett  L.  Carson  and  Hal  R.  Heywood. 

As  alternative  to  a  regular  commercial  grant, 
the  petitioner  suggested  an  experimental  broad- 
cast permit  might  be  authorized. 

Orange  Belt  contended  FCC  "ignored  .  .  .  the 
contrary  proposed  findings  and  recommenda- 
tions of  its  own  staff  of  experts  and  the  judg- 
ment of  its  own  examiner  who  actually  ob- 
served applicant's  engineer  and  heard  his  testi- 
mony." 

The  petition  related  that  the  "question  of 
the  technical  qualifications  of  applicant's  en- 
gineer, Everett  Carson,  is  the  primary  basis  for 
both  Commission  conclusions  as  to  technical 
and  financial  qualifications."  Orange  Belt  said 
that  while  the  record  shows  in  as  much  de- 
tail as  possible  Mr.  Carsons'  unique  experience 
in  research,  design  and  construction  of  con- 
fidential uhf  equipment  for  an  Air  Force 
flight  test  center,  termed  more  critical  than 
tv,  "the  Commission's  findings  on  this  ex- 
perience studiously  fails  to  mention  these  sig- 
nificant facts. 

Couldn't  Reveal  Air  Force  Gear 

"The  Commission  contents  itself  by  criticizing 
the  fact  that  Mr.  Carson  did  not  subject  him- 
self to  criminal  prosecution  by  describing  the 
unique  confidential  equipment  which  the  Air 
Force  considered  him  eminently  qualified  to 
design  and  construct." 

Similarly,  the  petition  argued,  the  financial 
data  presented  was  accurate  and  conservative, 
indicating  the  station  could  be  built  and  op- 
erated. Noting  FCC  alluded  to  its  "greater  ob- 
ligation to  the  public,"  the  petition  pointed 
out  that  the  San  Fernando  area  does  not  have 
"satisfactory  television  service  of  any  kind  and 
the  construction  of  the  only  other  station  in 
the  area  has  been  indefinitely  postponed." 

"We  respectfully  submit,"  the  petition  said, 
"that  if  the  required  standards  of  uhf  tele- 
vision construction  and  operating  costs  are 
such  as  implied  by  the  Commission's  decision 
in  this  case,  it  may  as  well  scrap  its  uhf  allo- 
cation plan  now  as  wholly  unrealistic  from 
a  financial  viewpoint.  If  such  requirements  are 
adhered  to,  a  large  part  of  the  public  will  be 
unable  to  get  tv  service  and  San  Fernando, 
Goldfield,  Nev.,  and  a  host  of  other  communi- 
ties will  not  obtain  the  uhf-tv  stations  the  Com- 
mission so  confidently  contemplated  by  its 
allocation  plan." 

Orange  Belt  contended  the  "current  financial 
disappointments  of  many  already  in  the  uhf 
field  stems  directly  from  a  public  policy  which 
encourages  the  expenditures  of  excessive  sums 
for  construction  and  operation." 
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FCC  Staff  Cuts 

EXPECTATION  that  FCC's  staff  will 
have  to  be  pared  by  about  50  persons  to 
meet  the  operating  budget  proposed  for 
fiscal  1955  (story  page  46)  was  voiced  last 
week  by  Commission  spokesmen.  The 
total  payroll  now  is  about  1,140  persons, 
both  in  Washington  and  the  field. 

Part  of  the  cut  might  have  to  be  in 
the  FCC's  18  hearing  examiners,  some 
half-dozen  of  whom  were  hired  on  a 
temporary  basis  this  past  year  to  help 
clear  the  tv  backlog.  The  rest  would 
be  attorneys  and  clerks,  about  30  of 
whom  are  in  the  Broadcast  Division. 

The  problem  in  cutting  examiners,  it 
was  pointed  out,  is  (1)  that  the  hearing 
backlog,  while  reduced,  still  isn't  cleared 
and  (2)  some  of  the  new  examiners,  shift- 
ing from  other  agencies,  carried  over 
large  annual  leave  accumulations.  To 
prevent  taking  big  chunks  out  of  the  1955 
budget,  these  examiners  could  be  let 
out  just  before  the  end  of  fiscal  1954  on 
June  30,  so  accumulated  leave  payments 
technically  would  come  out  of  the  cur- 
rent budget,  which  can  take  it. 


AT&T  Asks  Extension 
Of  Color  Rates  Again 

THE  AT&T  asked  the  FCC  last  week  to  extend 
the  present  temporary  color  tv  intercity  con- 
nection rates  for  another  four  months,  to  Sept. 
15.  A  previous  extension  runs  out  May  15. 

AT&T  color  rates  are  the  same  as  for  black- 
and-white,  plus  additional  charges  for  terminal 
connections.  These  were  instituted  as  experi- 
mental rates  during  the  formative  compatible 
color  tv  developments  under  the  aegis  of  Na- 
tional Television  System  Committee.  On  Jan. 
15,  AT&T  asked  for  the  first  extension,  to 
Feb.  15,  and  then  to  May  15. 

There  has  been  talk  that  the  telephone  com- 
pany planned  to  submit  color  charges  that 
ranged  up  to  60%  higher  than  present  black- 
and-white  rates.  There  also  have  been  refer- 
ences by  AT&T  officials  that  present  black-and- 
white  intercity  charges  do  not  cover  the  cost  of 
supplying  the  service.  This  had  led  to  belief 
in  some  quarters  that  the  AT&T  was  planning 
to  raise  black-and-white  rates  and  lower  the 
proposed  color  rates  in  order  to  meet  objec- 
tions to  the  alleged  high  color  rates  [Closed 
Circuit,  April  12]. 

Under  the  experimental  color  tariff,  and 
subsequent  extensions,  AT&T  charges  $450  per 
month  for  each  station  connection  in  addition 
to  the  regular  black-and-white  rate  of  $500 
per  month  for  full-time  service  (eight  consecu- 
tive hours  daily).  Rate  per  mile  for  color  or 
black-and-white  remains  at  $35. 

For  occasional  service,  the  experimental 
tariff  is  $250  per  month  for  each  station  con- 
nection, in  addition  to  the  black-and-white 
rate  of  $200  per  month.  Hourly  and  mileage 
rates  remain  the  same  as  for  black-and-white: 
$10  per  hour  and  $1  per  hour  per  mile. 

In  its  application  for  extension  of  the  ex- 
perimental rates  for  another  four  months,  the 
AT&T  asked  that  it  be  granted  without  preju- 
dice to  the  filing  of  commercial  tariffs  before 
the  expiration  of  that  authority.  This  means 
that  the  telephone  company  could  submit  a 
proposed  color  tariff,  which  would  become 
effective  in  30  days  unless  someone  objected  or 
the  Commission  itself  decided  to  study  the 
situation. 


VOA  Sets  Move  Nov.  1 
From  New  York  to  D.  C. 

Cost  of  the  move  in  studio  con- 
struction and  equipment  will 
be  $1  million. 

MOVING  day  for  Voice  of  America  from  New 
York  to  Washington  is  Nov.  1.  Details  of  the 
shift  were  announced  last  week  by  the  U.  S. 
Information  Agency. 

Leonard  F.  Erikson,  director  of  the  Voice, 
said  the  new  Washington  home  will  be  in  the 
Health,  Education  &  Welfare  building  at  330 
Independence  Ave.,  S.W. 

The  VOA  is  slated  Nov.  1  to  be  on  the  air 
full  time  from  the  Nation's  Capital.  Some 
14  new  Washington  studios  will  be  built  and 
about  1,000  employes  transferred.  Cost  of  the 
move  is  estimated  at  $1  million,  for  studio 
construction  and  equipment.  Actual  transpor- 
tation of  personnel  is  not  included  in  the  figure. 

This  shift,  which  in  effect  was  ordered  by  the 
Congress,  will  involve  hundreds  of  miles  of  spe- 
cial wiring,  large  quantities  of  highly  complex 
electronic  equipment,  sound  and  air  condition- 
ing and  special  land  lines  to  connect  with 
shortwave  transmitters,  according  to  USIA. 

The  move  will  be  accomplished  without  in- 
terruption of  round-the-clock  broadcast  sched- 
ules, the  agency  said.  The  government  radio 
facility  operates  76  transmitters  in  both  hemis- 
pheres, programming  in  34  languages. 

Mr.  Erikson  said  VOA  cannot  risk  losing 
contact  with  listeners,  "many  of  whom  tune  in 
on  the  truth  at  grave  peril  to  their  own  personal 
safety." 

In  transferring  the  master  control  board  and 
associated  equipment,  technicians  must  com- 
plete an  estimated  500,000  separate  electrical 
connections.  Much  of  the  million-dollar  cost, 
it  was  explained,  will  go  for  replacement  of 
obsolete  equipment  which  would  have  been 
required  anyway.  Studio  construction  starts 
this  month,  VOA  said. 


Sen.  Dwight  Griswold  Dies; 
Was  on  Radio-Tv  Committee 

A  TEMPORARY  GOP  vacancy  was  opened  on 
the  five-man  Senate  Communications  Subcom- 
mittee and  on  the  parent  Senate  Inter- 
state &  Foreign 
Commerce  Commit- 
tee by  the  death 
Monday  of  Sen. 
Dwight  Griswold 
(R-Neb.). 

Funeral  services 
were  held  Wednes- 
day in  his  home 
town  of  Scottsbluff, 
Neb.  Sen.  Griswold, 
60,  died  in  Bethesda 
Naval  Hospital  after 
a  heart  attack.  A 
former  governor  of 
Nebraska,  the  Sena- 
tor was  elected  to  the  Senate  in  1953  to  fill 
out  two  years  remaining  in  the  term  of  the  late 
Sen.  Kenneth  B.  Wherry  (R). 

The  Senator's  son-in-law  and  daughter,  Mr. 
and  Mrs.  John  H.  Gayer,  flew  to  the  U.  S. 
from  Switzerland  to  attend  the  funeral.  Mr. 
Gayer  was  named  last  summer  to  the  Interna- 
tional Frequency  Registration  Board  in  Geneva, 
which  was  established  to  implement  the  Atlantic 
City  Telecommunications  Convention  of  1947. 
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SEN.  GRISWOLD 


We're  TOP  DOG 


AND 


No  Bones  About  It! 


The  PENN-N.Y.  edition  of  TV  Guide  recently  conducted  a 
poll  among  its  readers,  asking  which  local  TV  programs 
they  watch  and  enjoy  most.  Answers  poured  in  from 
all  Northeastern  Pennsylvania.  WILK-TV  walked  off  with 
ALL  the  top  honors.  The  April  15th  issue  tells  the  story. 
First  Place  goes  to  WILK-TV's  pace-setting  early  evening 
variety  show,  "CAROUSEL"  with  Hal  and  Nancy  Berg — 
Second  Place  goes  to  the  top  show  in  local  kid  entertain- 
ment, "BUCKSKIN  JIM'S  TRADING  POST"  presided  over 
by  Jim  Ward — and  Third  Place  to  the  center  of  attraction 
for  the  local  teens,  "JOHNNY  SOBOL'S  RUMPUS  ROOM". 

SMALL  WONDER  OUR  TAILS  ARE  WAGGING 
WITH  PRIDE! 


WILK-TV  covers  a  large  and  lucrative  market  where  television  competition  is 
strong.  The  fact  that  we  lead  the  field  in  popularity,  quality  of  programming  and 
reception  is  hard-hitting  proof  that  we  can  sell  more  of  your  products  at  less  cost 
than  any  other  station  in  this  widespread  television-conscious  area. 


WILKES-BARRE  and  SCRANTON 

250,000  WATTS 
covering  ALL  Northeastern  Penna. 

Call  or  write 

AVERY-KNODEL,  Inc. 

New  York  •  Chicago  •  Los  Angeles 
San  Francisco  •  Atlanta  •  Dallas 


Affiliated  with  both 

ABC  and  DUMONT  NETWORKS 


Broadcasting 


Telecasting 
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TWO  fine  studios 

Little  Rock  •  Pine  Bluff 

172,600  Watts  ERP 

From  the  State's  Tallest  Tower 

Full  Network  Service 


r 


KATV 


PINE  BLUFF 


AREA  COVERAGE  THAT  COUNTS 

Population    806,400 

Buying  Income  $857,900,000 

Retail  Sales  $653,091,000 

TV  Sets  59,600  (est.) 


James  P.  Walker 
Ceneral  Manager 


Bruce  Compton,  Sales  Manager 
100  Williams  Road,  Pine  Bluff,  Ark. 


John  Fugate,  Manager 
Little  Rock  Studios 


AVERY  -  KNODEL,  Inc.  —  NATIONAL  REPRESENTATIVES 
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WNEW,  WAIT  SALES 
IN  FCC  APPROVALS 

RADIO-TV  transfers  approved  last  week  by 
the  FCC  included  sale  of  WNEW  New  York 
and  WAIT  Chicago. 

WNEW  was  sold  to  a  new  company  WNEW 
Broadcasting  Co.  for  the  basic  consideration  of 
$2,100,000,  with  the  purchasing  company  as- 
suming certain  tax  liabilities,  commission  and 
attorneys'  fees.  New  president  and  general 
manager  is  the  well  known  quarter-century 
veteran  broadcaster  Richard  D.  Buckley  (25%). 
Horace  L.  Lohnes,  partner  in  Washington  law 
firm  of  Dow,  Lohnes  &  Albertson,  assumes 
25%  interest  and  will  serve  as  secretary,  treas- 
urer and  director.  Remaining  50%  interest  is 
divided  equally  among  Harry  R.  Playford.  St. 
Petersburg  banker  and  former  WNEW  stock- 
holder, and  two  associates.  Mr.  Playford  be- 
comes a  vice  president  of  the  new  company 
and  he,  along  with  his  St.  Petersburg  colleagues 
will  serve  on  the  board  [B»T,  March  8]. 

At  Chicago,  FCC  gave  approval  to  the  sale 
by  Gene  T.  and  Evelyn  M.  Dyer  of  their  78% 
interest  in  WAIT  for  $271,000  to  the  former 
owners  of  WSBC  Chicago. 

Purchasers  are  William  T.  McNeill  (6%), 
and  Bertha  L.,  Julius,  Oscar  and  Gertrude 
Miller,  18%  each.  Adele  Moulds  retains  10% 
holding  and  Louis  E.  Moulds  and  Grace  V. 
McNeill  each  retain  6%  [B»T,  March  22]. 

Sale  of  WAMS  Wilmington,  Del.,  by  Frank 
Carrow  and  associates  to  Rollins  Broadcasting 
Inc.  for  $5,000  plus  assumption  of  obligations 
totaling  about  $105,000  also  was  approved. 

Rollins  operates  WNJR  Newark,  N.  L; 
WJWJ  Georgetown,  Del.;  WRAD  Radford  and 
WRAP  Norfolk,  Va.,  and  holds  permit  for 
WHRN  Dover.  Del.  Rollins  proposes  to  dis- 
miss its  pending  bid  for  new  station  at  Wilming 
ton  on  900  kc  with  1  kw  daytime. 

In  a  separate  action  the  FCC  gave  approval 
to  the  acquisition  of  negative  control  (50%) 
of  Rollins  Broadcasting  by  O.  Wayne  Rollins 
through  purchase  of  16.7%  interest  from  John 
W.  Rollins. 

Other  transfers  receiving  FCC  approval  were: 

WOCN-TV  Atlantic  City,  N.  J. — Assignment 
of  construction  permit  for  uhf  ch.  52  from  Wil- 
liam G.  &  George  C.  Matta  to  David  E.  Mackey 
for  $10,446  to  cover  expenses  incurred. 

KENM  Portales,  N.  M. — Transfer  of  control 
of  Plain  Broadcasting  Co.  to  John  Burroughs 
and  Leola  Randolph  through  sale  of  all  stock 
for  .$25,000. 

WBBQ  Augusta,  Ga. — Transfer  of  control  of 
Savannah  Valley  Broadcasting  Co.  to  Gladys  M. 
Bonnet  et  al,  by  41.2%  interest  ssle  for  $33,020. 

KNOG  Nogales,  Ariz. — Assignment  of  license 
to  Charles  F.  and  Alice  Montano  for  $19,335. 


V/TVD— on  35  mm 

RADIO-TV  call  letters  are  issued  by 
FCC  not  only  to  radio  and  tv  stations, 
but  also  for  two-year  periods  to  "sta- 
tions" in  movies,  books  and  comic  strips 
as  well  as  college  carrier  current  stations. 
The  policy  has  been  in  effect  "for  years," 
a  Commission  source  indicated  when 
questioned  how  soon  ch.  11  WTIK- 
TV  Durham,  N.  C,  will  take  over  the 
call  WTVD  from  20th  Century-Fox  Film 
Corp.  Latter  has  right  to  WTVD  until 
June  23  for  ficticious  tv  outlet  in  movie 
titled  "Taxi"  starring  Dan  Dailey  and 
Constance  Smith.  WTIK-TV  asks  call 
change  since  WTIK  radio  has  been  sold 
for  $110,000  to  WCTC  New  Brunswick, 
N.  L,  subject  to  FCC  approval  [B»T, 
March  15]. 


Obviously 
OUTSTANDING . . . 


Ilk  FOOD 


Over  ONE  HUNDRED  TEN  MILLION  DOLLARS  spent  for  FOOD  PROD- 
UCTS in  the  Peoriarea  annually,  according  to  figures  published  by 
Sales  Management.  These  food  products,  to  list  just  a  few,  now 
are  getting  their  share  of  business  through  local  programs  and  an- 
nouncements on  WMBD: 


HILLS  BROS.  COFFEE 

RINSO 
FLEISCHMAN'S  YEAST 
DREFT 
BUTTERNUT  BREAD 

SUPER  SUDS 
PRODUCER'S  DAIRY 


FRY-KRISP  DOUGHNUTS 
ROSZELL'S  SEALTEST 
VEL 
DEL'S  DAIRY 
TOASTMASTER  BREAD 
CHARMIN  TISSUE 
KROGER'S— for  10  years! 


Experienced  LOCAL  and  NATIONAL  SPOT  advertisers  know 
TO  SELL  THE  HEART  OF  ILLINOIS,  BUY  WMBD 

See 
Free  &  Peters 


FIRST  in  the 


■  Heart  of  Illinois 


PEORIA 

CBS  Radio  Network 
5000  Watts 


Broadcasting 


Telecasting 
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TWIN  CITIES  STATIONS  REBEL  AT  BAN 


160  open-ew 
transcribe* 


Wfc/£TY 

at  down-to-earth  costs 

/ 

PHONE -WIRE -WRITE 
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Action  by  House  subcommittee 
barring  radio-tv  coverage  of 
hearings  in  Minneapolis-St. 
Paul  brings  loud  protest  from 
broadcasting  newsmen,  partic- 
ularly from  WCCO-AM-TV  and 
KSTP-TV  there. 

RADIO-TV  news  executives  in  Minneapolis-St. 
Paul  still  were-  simmering  last  week  over  a 
congressional  subcommittee  ban  against  broad- 
cast coverage  of  hearings  held  in  the  Twin 
Cities  April  9-10.  Efforts  of  the  newsmen  to 
have  the  ban  rescinded,  although  vigorous, 
proved  fruitless. 

Stations  affected  were  WCCO-AM-TV  Min- 
neapolis and  KSTP-TV  St.  Paul. 

Charles  McCuen,  news  director  of  WCCO- 
TV,  said  the  decision  to  keep  out  tv,  radio  or 
use  of  film  and  recordings,  "deprives  an  esti- 
mated one  million  television  viewers  in  the 
Minneapolis-St.  Paul  area  of  the  complete  news 
coverage  of  .  .  .  [the]  committee's  activities 
that  only  television's  exact  reproduction  of  the 
testimony  can  provide."  His  remarks  were 
entered  into  the  hearing  record  by  Rep.  Claire 
E.  Hoffman  (R-Mich.)  who  sharply  protested 
the  ban. 

The  subcommittee  is  looking  into  alleged 
labor  racketeering.  It  is  part  of  the  House 
Government  Operations  Committee  of  which 
Rep.  Hoffman  is  chairman. 

After  the  stations  were  denied  access  to 
hearing  coverage  the  first  day  (April  9),  Mr. 
McCuen  presented  a  special  news  report  on 
WCCO-TV  charging  the  "open  public  hearings" 
were  neither  completely  open  nor  public  in 
view  of  the  committee  ruling  against  full  tv 
and  radio  coverage.  Four  committee  members 
appeared  on  a  film  telling  why  they  favored 
opening  the  hearings  to  full  coverage.  Also 
telecast  was  a  portion  of  the  debate  between 
Rep.  Hoffman  and  subcommittee  members  on 
the  coverage  ban. 

The  news  director  displayed  on  camera  ex- 
tensive clippings  of  newspapers  which  printed 
an  abridged  transcript  of  proceedings,  noting 


MR.  BORMANN 


MR.  McCUEN 


that  radio-tv  sought  equal  opportunity  for  news 
coverage.  He  also  asked  for  mail  and  tele- 
grams. The  audience  responded  with  numbers 
of  communications  to  the  subcommittee  but  the 
group  stuck  to  its  earlier  decision. 

According  to  the  stations,  congresssmen 
ordered  camera  equipment  out  of  the  hearing 
room  (the  Federal  courthouse)  when  it  was 
charged  that  KSTP-TV  was  filming  witnesses 
(without  sound)  in  defiance  of  the  ruling. 

lim  Bormann,  WCCO  radio  news  director, 
sent  a  general  protest  to  subcommittee  Chair- 
man George  A.  Bender  (R-Ohio) — reportedly 
sympathetic  to  the  broadcast  media's  position, 
terming  the  denial  of  full  access  "a  violation  of 


the  people's  right  to  know."  He  spoke  also  as 
chairman  of  the  Freedom  of  Information  Com- 
mittee of  the  Northwest  Radio-Tv  News  Assn. 

The  ban  was  an  outgrowth  of  a  rule  adopted 
by  the  full  committee  a  few  months  ago  [B*T, 
Feb.  8].  Members  then  decided  to  prohibit 
radio  and  tv  from  all  open  hearings  unless  a 
majority  of  the  members  voted  to  approve 
coverage.  The  move  actually  had  been  directed 
against  the  committee's  chairman,  Rep.  Hoff- 
man. 

A  continuing  battle  has  been  fought  between 
Rep.  Hoffman  and  his  balky  committee  which 
last  year  stripped  him  of  his  power  to  appoint 
subcommittees  without  the  consent  of  his  fellow 
members  on  the  full  committee.  At  stake  was 
control  of  the  subcommittee  itself  which  was 
taken  over  by  Rep.  Bender. 

When  the  subcommittee  returned  last  week 
to  Washington,  Rep.  Hoffman  took  to  the 
House  floor  to  attack  the  subcommittee's  deci- 
sion on  radio-tv  in  the  Twin  Cities,  which,  he 
said,  "discriminated  against  both  these  sources 
of  information." 


N.J.  Senate  Committee 
Convenes  in  Tv  Studio 

IN  what  was  believed  to  be  "a  first"  in  the 
history  of  state  legislatures  in  the  U.  S.,  a 
New  Jersey  State  Senate  committee  telecast 
one  of  its  formal  meetings  from  the  studios  of 
WATV  (TV)  Newark  on  April  11,  7:30-8  p.m. 

Station  last  Friday  announced  that  beginning 
April  25  a  different  committee  would  be  tele- 
cast each  Sunday  night. 

During  the  telecast,  the  committee  debated 
and  rejected  a  bill  that  would  have  required 
the  Port  of  New  York  Authority  not  to  engage 
in  construction  until  a  transit  committee  has 
investigated  the  possibilities  of  additional  transit 
facilities  in  the  New  York  area. 

The  tv  program  followed  the  weekly  half- 
hour  report  over  WATV  by  Gov.  Robert  B. 
Meyner,  a  Democrat.  The  television  time  had 
been  granted  to  the  Republican-controlled  leg- 
islature after  Republicans  had  sought  equal 
time  to  answer  Gov.  Meyner's  program  [B«T, 
March  29]. 

Though  several  leading  Republicans  had  re- 
quested regular,  weekly  tv  time  equal  to  that 
given  to  Gov.  Meyner,  a  spokesman  for  WATV 
told  B*T  last  week  that  the  station  had  no 
definite  plan  for  such  an  arrangement. 

An  opinion  rendered  in  advance  by  Grover 
Richman  Jr.,  attorney  general,  said  any  action 
taken  by  the  committee  would  be  legal  even 
though  the  committee  was  meeting  in  the 
studios  of  WATV  and  as  part  of  a  telecast. 


New  Uhf  Grants  Made 
For  Lexington,  Fayetteville 

LEXINGTON,  Ky.,  and  Fayetteville,  N.  C, 
each  won  a  new  tv  station  on  uhf  ch.  18  last 
week  as  the  FCC  finalized  examiners'  initial 
decisions. 

At  Lexington,  the  uhf  ch.  18  grant  was  made 
to  WLEX  there.  The  decision  was  made  pos- 
sible by  the  withdrawal  of  the  competitive  bid 
of  WVLK  Lexington.  No  consideration  had 
been  promised  to  WVLK  for  dismissing  its 
application. 

The  Fayetteville  uhf  ch.  18  grant  to  WFLB 
there  was  enabled  when  WFAI  Fayetteville 
amended  its  competitive  bid  for  the  ch.  18 
facility  to  specify  uhf  ch.  54. 
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IN  INLAND  CALIFORNIA 


(AND  WESTERN  NEVADA) 


DELIVERS  MORE  FOR  THE  MONEV 


These  five  inland  radio  stations,  purchased  as  a  unit,  give  you 
more  listeners  than  any  competitive  combination  of  local  stations 
.  .  .  and  in  Inland  California  more  listeners  than  the  2  leading  San 
Francisco  stations  and  the  3  leading  Los  Angeles  stations  com- 
bined . . .  and  at  the  lowest  cost  per  thousand!  (SAMS  and  SR&D) 

Ringed  by  mountains,  this  self-contained  inland  market  is  90 
miles  from  San  Francisco  and  113  miles  from  Los  Angeles.  The 
Beeline  taps  a  net  effective  buying  income  of  almost  4  billion 
dollars.  (Sales  Management's  1953  Copyrighted  Survey) 


WCLATCHY  BROADCASTING  COMPANY 

SACRAMENTO,  CALIFORNIA  •  Paul  H.  Raymer  Co.,  National  Representative 
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St.  Louis  Ch.  4  Grant 
Proposed  After  Merger 

KWK  is  surviving  applicant  as 
KXOK  and  Missouri  Valley  Tv 
Co.  acquire  part-interest  op- 
tions. Ch.  54  WTVI  (TV)  Belle- 
ville protests  action. 

INITIAL  decision  was  issued  last  week  by  FCC 
Hearing  Examiner  Claire  W.  Hardy  prosposing 
to  grant  ch.  4  to  KWK  St.  Louis,  stemming 
from  a  merger  proposal  a  fortnight  ago  which 
saw  the  dismissal  of  competitive  applications  by 
KXOK  and  Missouri  Valley  Tv  Co.,  chiefly 
owned  by  KSTP-AM-TV  Minneapolis-St.  Paul 
[B»T,  April  12]. 

When  options  are  taken,  KWK  would  be 
owned  23%  by  present  part-owner  St.  Louis 
Globe-Democrat,  28%  by  other  part-owners 
Robert  T.  Convey  and  associates,  23%  by 
KXOK  Ins.,  23%  by  KSTP  Inc.,  and  3%  by 
St.  Louis  residents  who  had  interests  in  Missouri 
Valley  Tv  Co.  KXOK  would  be  sold  to  C.  L. 
Thomas,  present  KXOK  general  manager,  but 
the  price  has  not  been  determined.  Mr.  Convey 
would  continue  as  KWK-AM-TV  manager. 

On  the  eve  of  the  initial  decision,  protest  of 
the  merger  was  filed  with  FCC  by  ch.  54 
WTVI  (TV)  Belleville,  111.,  contending  the  grant 
would  result  in  concentration  of  control  of 


St.  Louis  Ch.  1 1  Ruling 

CBS  is  entitled  to  stay  in  the  St.  Louis 
ch.  1 1  contest,  FCC  ruled  last  week  in 
denying  petitions  by  St.  Louis  Telecast 
Inc.  and  220  Television  Inc.  for  dismissal 
for  not  conforming  to  new  multiple 
ownership  rules.  CBS,  which  operates 
KMOX  there,  filed  before  new  rules  were 
adopted,  has  spent  considerable  money 
on  its  bid  and  agrees  to  divest  itself  of 
other  holdings  to  meet  new  rules  if  suc- 
cessful there,  FCC  decision  noted.  Other 
ch.  11  contestants:  St.  Louis  Amusement 
Co.  and  ch.  36  KSTM-TV  there,  latter 
included  after  court  appeal  [B*T,  March 
15,  8]. 


mass  media  of  communication  in  the  market 
since  the  Globe-Democrat  is  identified  with  the 
proposed  ch.  4  station  and  the  St.  Louis  Post- 
Dispatch,  the  city's  only  other  daily  paper,  op- 
erates KSD-AM-TV,  the  latter  the  only  operat- 
ing vhf  outlet,  on  ch.  5. 

WTVI  areued  that  St.  Louis  area  viewers 
have  $20  million  invested  in  uhf  converters  and 
antennas,  representing  some  200,000  installa- 
tions. The  station  contended  advertisers  would 
favor  the  new  ch.  4  station  because  it  is  vhf  and 
the  outlet  would  compete  with  WTVI  in  both 
St.  Louis  and  Belleville  for  audience  and  ad- 
vertising. 


Andrews  Named  to  Head 
Tall  Tower  Study  Group 

DR.  T.  G.  ANDREWS,  head  of  the  psychology 
department,  U.  of  Maryland,  has  been  chosen 
chairman  of  the  ad  hoc  committee  of  the  Air- 
drome, Air  Routes,  and  Ground  Aids  subcom- 
mittee of  the  Air  Coordinating  Committee  to 
study  the  question  of  marking  and  lighting  tall 
tv  towers  and  guy  wires  [B*T,  Jan.  1 1  et  seq.]. 

Dr.  Andrews  is  a  member  of  the  vision 
committee  of  the  Armed  Forces  National  Re- 
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search  Council. 

First  meeting  of  the  working  group,  com- 
prising members  of  government  and  military 
agencies  and  interested  broadcasting  and  avia- 
tion organizations,  is  scheduled  for  April  22 
in  Washington. 

The  AARGA  subcommittee  has  been  study- 
ing the  need  for  changes  in  marking  and  light- 
ing standards  for  tall  structures  since  the  be- 
ginning of  the  year.  The  activity  followed  pub- 
licity which  ensued  after  former  Michigan  Gov. 
Kim  Sigler's  plane  crashed  into  the  tower  of 
WBCK-TV  Battle  Creek,  Mich.,  killing  the 
entire  party  of  four  [B»T,  Dec.  7,  1953]. 

Government  members  of  the  ad  hoc  unit  are: 
R.  H.  Clinkscales,  CAB;  John  Rodgers,  CAA; 
W.  B.  Hawthorne,  FCC;  Lt.  Col.  Marshall  Mc- 
Govern,  Air  Force;  James  A.  Auslund,  Army, 
and  Lt.  Comdr.  E.  S.  Ogle,  Navy. 

Both  broadcasting  and  aviation  interests  will 
have  associate  membership  status  on  the  work- 
ing group.  The  following  organizations  and 
companies  have  been  invited  to  send  delegates: 

BROADCASTING— NARTB,  RETMA,  Federal 
Communciations  Bar  Assn.,  Assn.  of  Federal  Com- 
munications Consulting  Engineers,  Westinghouse, 
GE,  RCA,  Sylvanla,  Crouse  Hinds  (lighting),  Win- 
charger,  Truscon,  Blaw-Knox,  Lehigh  and  Stain- 
less. 

AVIATION — Air  Transport  Assn.,  Air  Line  Pi- 
lots Assn.,  Aircraft  Owners  &  Pilots  Assn.,  Na- 
tional Business  Aircraft  Assn.,  National  Assn.  of 
State  Aviation  Officials,  National  Aviation  Trades 
Assn.,  Airport  Operators  Council  and  Aircraft 
Industries  Assn. 


Trinity  Drops  Plans 
On  Baseball  Re-creation 

NO  BASEBALL  re-creations  will  be  aired  this 
season  by  Gordon  McLendon's  Trinity  Broad- 
casting Corp.,  FCC  was  advised  last  week,  be- 
cause complaints  by  three  major  league  clubs, 
the  Yankees,  Dodgers  and  Cardinals,  have  pre- 
vented Trinity  from  making  pre-season  ar- 
rangements. 

Trinity  asked  FCC  to  dismiss  as  moot  the 
petitions  for  reconsideration  filed  a  fortnight 
ago  by  the  ball  clubs  and  by  Western  Union 
against  the  Commission's  action  granting  license 
renewal  to  Trinity's  KELP  El  Paso,  Tex.  In 
that  decision,  FCC  found  Trinity's  game  re- 
creations in  past  seasons  did  not  constitute  il- 
legal appropriation  of  private  property  and  did 
not  deceive  the  public  to  believe  they  were  ac- 
tually live  pickups  [B*T,  April  5,  March  8]. 

Precluded  Arrangements 

Trinity  told  the  Commission  that  the  ball 
clubs,  by  the  institution  of  their  complaints  and 
"their  subsequent  course  of  action  during  the 
time  the  complaints  were  pending  before  the 
Commission,"  have  made  it  "impossible  for 
Trinity  Broadcasting  Corp.  to  make  the  neces- 
sary arrangements  to  re-create  baseball  games 
during  the  1954  season."  Consequently,  neither 
KELP-AM-TV  nor  Trinity's  KLIF  Dallas  will 
air  re-creations  this  year,  FCC  was  told. 

Western  Union  filed  a  Sec.  309(c)  economic 
injury  protest,  charging  FCC  erred  in  the  KELP 
case  by  not  finding  that  the  station  had  ap- 
propriated private  property  (game  information) 
without  consent  and  aired  it  as  though  it  were 
live.  Western  Union  said  it  pays  the  American 
and  National  leagues  for  the  right  to  transmit 
game  data  to  subscriber  stations  and  such  sta- 
tions may  not  allow  unauthorized  rebroadcast- 
ing,  nor  may  a  non-subscriber  station  appro- 
priate the  data  aired  by  a  subscriber. 

Counter  damage  suits  between  the  major 
league  ball  clubs  and  Mr.  McLendon's  defunct 
fifth  network,  Liberty  Broadcasting  System,  are 
pending  in  the  courts  and  may  be  heard  this 
fall,  it  was  indicated  last  week.  Depositions  are 
being  taken. 


Hearing  Backlog  Lowers 

IN  DESIGNATING  for  hearing  three 
more  comparative  television  cases,  FCC 
last  week  reported  only  13  cities  remain 
to  be  set  for  hearing,  but  said  all  44  ap- 
plicants involved  have  been  notified  of 
expected  hearing  by  McFarland  letters. 
New  cases  designated,  to  commence  May 
14  in  Washington,  included:  Big  Spring, 
Tex.,  ch.  4,  Texas  Telecasting  Inc. 
(KDUB-TV  Lubbock)  and  Big  Spring 
Broadcasting  Co.  ( KBST ) ;  Jefferson  City, 
Mo.,  ch.  13,  L.H.P.  Co.,  Capitol  Tv  Co. 
and  Jefferson  Tv  Co.  (KWOS);  and  San 
Antonio  ch.  12,  Mission  Telecasting  Corp. 
(  K  O  N  O  )  and  The  Walmac  Co. 
(KMAC). 


NBC,  Clear  Channel  Group 
Protest  FCC  Skywave  Ruling 

BOTH  NBC  and  Clear  Channel  Broadcasting 
Service  last  week  protested  FCC's  order  of  early 
March  eliminating  from  the  Commission's  en- 
gineering standards  the  use  of  am  broadcast 
skywave  measurements  in  other  than  general 
rule-making  proceedings.  FCC  said  the  sky- 
wave  curves  in  the  standards  shall  be  used  in 
licensing  proceedings. 

The  petitions  asked  for  reconsideration  and 
noted  FCC  had  eliminated  the  use  of  measure- 
ments because  of  the  short  period  of  time  over 
which  they  would  be  taken.  NBC  and  CCBS 
replied  that  if  this  logic  applied  to  the  meas- 
urements, it  should  also  apply  to  the  curves 
themselves,  since  the  curves  are  based  on  meas- 
urements taken  over  only  a  three-month  period 
in  1935.  They  asked  the  Commission  not  to 
absolutely  foreclose  the  use  of  specific  measure- , 
ments  in  cases  where  they  might  apply  and  j 
could  be  properly  tested. 


Gray  Chairman  of  Unit 
Investigating  Oppenheimer 

GORDON  GRAY,  president  of  WSJS-AM-TV 
Winston-Salerh,  N.  C,  former  Army  Secretary 
and  now  president  of  the  U.  of  North  Carolina, 
is  chairman  of  a  spe- 
cial loyalty  review 
board  that  is  holding 
secret  hearings  on 
the  charges  made 
against  atomic  sci- 
entist J.  Robert  Op- 
penheimer. 

Dr.  Oppenheimer 
has  been  suspended 
by  President  Eisen- 
hower from  atomic 
research  a  c  t  i  v  ity 
pending  the  board's 
determination  of  his 
MR.  GRAY  security  status. 


FCC  Grants  Microwave  Links 

LONG  LINES  Div.  of  American  Telephone  & 
Telegraph  Co.  last  week  was  granted  permits 
by  FCC  for  seven  new  microwave  radio  relay 
stations  to  comprise  the  Los  Angeles-Tur- 
quoise, Calif.,  section  of  the  proposed  Amarillo- 
Los  Angeles  system,  including  a  side  leg  from 
Turquoise  to  provide  network  tv  service  to 
KLAS-TV  Las  Vegas,  Nev.  FCC  fortnight  ago 
approved  permits  for  an  initial  section  between 
Amarillo  and  Albuquerque. 
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The  compatible  color  television  system  approved 
by  the  FCC  last  December— which  will  soon  bring 
color  TV  to  your  market  area— represents  an  invest- 
ment of  more  than  a  million  man-hours  and  nearly  ten 
million  dollars  by  the  entire  television  industry. 

G.E.'s  role  in  this  development  is  exemplified  by  Dr. 
W.  R.  G.  Baker,  General  Electric  Vice  President  and 
General  Manager  of  the  Electronics  Division.  Dr. 


Baker  was  chairman  of  the  National  Television  System 
Committee  which  formulated  the  system  as  it  was 
finally  approved. 

Nearly  four  years  ago,  Dr.  Baker  and  his  staff  of  color 
engineers  (above)  established  a  network  of  color  sig- 
nals at  Electronics  Park  for  research  and  equipment 
development.  Their  main  consideration  throughout 
these  years  has  been  your  future  in  color  TV. 


N  0  W'S  THE  TIME! 


Plan  your  c     r  TV  future  with  j 


Hundreds  of  G-E  engineers  cooperated  in  discovering  new  theories ...  new  ways  to 
provide  a  truly  compatible  system.  One  of  the  many  General  Electric  color  labora- 
tories—in constant  operation  during  the  past  four  years— is  shown  above. 

Major  networks  have  already  converted  many  top-flight  programs  to  color.  The  strongest 
call  for  color  has  started— as  was  predicted— to  come  from  local  advertisers.  Your 
needs,  therefore,  may  be  temporarily  limited  to  film  and  slide  facilities.  General  Electric 
is  prepared  to  help  you!  For  details,  see  a  local  G-E  representative,  or  write  today. 


The  unique  designed-in  flexibility  of 
General  Electric's  projection  room 
equipment  for  color  slides  and  film 
allows  you  a  choice  of  the  equipment 
you  want... when  you  want  itl 

2"  x  2"  color  slide  scanner 
with  color  scanner  pickup— the 
basic  equipment  you'll  want 
first  for  color  commercials . . . 


Chromacoder  color  equipment  will  soon  be  in 
production  at  General  Electric's  Electronics  Park. 
Featuring  a  compact  camera  with  only  one  I.O. 
tube,  you  will  note  there  is  little  obvious  differ- 
ence between  it  and  a  standard  black  and  white 
television  camera.  Size,  simplicity  of  design, 
weight,  maneuverability,  ruggedness,  economy 
and  flexibility  are  important  operating  points. 


Just  add  the  high  quality  con- 
tinuous motion  film  scanner  to 
the  slide  scanner  to  provide 
color  film  p 


seneral) 

Using  the  Chromacoder  Camera  Channel,  a 
single  picture  signal  (containing  all  color  in- 
telligence in  sequence)  is  selected  for  trans- 
mission. This  signal  is  then  fed  into  the  Chroma- 
coder and  translated  to  simultaneous  red,  green 
and  blue  images.  Subsequently,  a  Multiplexer 
forms  a  color  signal  for  transmission  under  the 
compatible  standards  approved  by  the  FCC. 
Only  one  Chromacoder  is  needed  at  each  sta- 
tion to  translate  the  signals  of  all  its  cameras. 


in; 


General  Electric  COLOR 
for  your  station! 


Modify  Existing  G-E  Equipment  To  Broadcast 
Network  Color  Programs  For  Black  and  White  and 
Color  Reception!  General  Electric  is  providing  its 
present  customers,  on  a  no-charge  basis,  all  neces- 
sary internal  transmitter  parts,  thus  permitting  sta- 
tions with  G-E  transmitters  to  broadcast  color. 
Engineering  supervision  for  the  installation  of  this 
equipment  is  on  this  same  no-charge  basis  if  it  is 
done  at  the  same  time  external  color  equipment  is 


installed.  External  parts  (Gamma  Amplifier,  Sta- 
bilizing Amplifier,  Color  Monitor,  and  other  miscel- 
laneous items)  required  for  performance  within 
FCC  color  specifications  are  being  supplied  at  a 
moderate  cost  of  approximately  $7300  to  $8800 
(VHF-UHF).  Optional  test  equipment  is  available 
as  required.  It  is  important  to  note  that  any  of  the 
above  changes  can  be  accomplished  without  loss  of 
air  time. 


Locally  Originate  Color  Slides  and  Film  With  G-E 
Equipment !  General  Electric  provides  the  ideal  solu- 
tion to  the  demands  of  local  advertisers  for  color 
commercials.  Its  top-quality  film  and  slide  facilities 
are  designed  for  amazingly  versatile  effects.  Slide 


Scanner  equipment  cost  is  in  the  order  of  $32,500; 
additional  for  Film  Scanner  equipment,  approxi- 
mately $36,000.  To  this  must  be  added  the  cost  for 
achieving  best  possible  color  transmission  service 
as  outlined  in  Plan  1. 
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Put  Live  Local  Color  Programs  On-The-Air  With 
G-E  Equipment!  This  final  step  of  your  color 
objective  incorporates  a  live  camera  channel, 
Chromacoder  and  allied  equipment,  Calibration 
Monitor  Console,  Monitor  Switching  Unit  and 


Extra!  g.e.  is  making  rapid  progress  with  an 
economy  plan  to  factory-convert  your  existing  G-E 
black  and  white  cameras  for  live  color  program 


miscellaneous  accessories.  With  these  G-E  facilities 
broadcasters  are  assured  of  obtaining  the  ultimate 
in  programming  and  performance  ...  at  what  we 
believe  to  be  the  most  economical  cost  figure  you'll 
see  in  the  industry! 


origination.  This  conversion  will  similarly  apply  to 
non-G-E  cameras  that  are  interchangeable.  Moderate 
conversion  cost  will  result  in  outstanding  savings. 


Plan  your  to\ov ^crfu/tgy  with  General  Electric— NOW! 

Our  local  G-E  broadcast  representative  has  all  the  facts.  Call  him  today  or  write: 

General  Electric  Company,  Electronics  Park,  Syracuse,  New  York. 
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Reprints  of  articles 
appearing  In  this  section 
are  available 
at  nominal  cost  Writs  to 
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TELEVISION  IS  UNITED  SUPER  MARKETS  "OYSTER' 

2,200  Pints  of  Oysters,  in  Fact 

February  10,  1954,  United  Super  Markets — largest  in- 
dependent chain  grocers  in  Quint-Cities  area — began  spon- 
sorship of  "Musical  Moods,"  Wednesdays,  9:30-10:00  p.m. 
This  is  local  live  program;  features  talented  pianist-organist 
Marjorie  Meinert  and  guest  musicians.  It  has  been  an  out- 
standing WOC-TV  production  for  four  years;  has  consistently 
proved  it  delivers  responsive  viewers. 

Here's  how  responsive  these  viewers  were  to  United's 
commercials.  Two  products  were  advertised — oysters  and 
frozen  chicken  pot  pies.  Through  its  15  stores,  United 
ordinarily  sells  400  pints  of  oysters  during  a  weekend.  The 
weekend  after  the  first  "Musical  Moods"  telecast,  United 
sold  2,200  pints  of  oysters — a  complete  sell  out.  In  addition, 
United  sold  4,800  chicken  pot  pies — another  sell  out.  NO 
OTHER  ADVERTISING  SUPPORTED  THESE  TWO 
PRODUCTS. 

"Musical  Moods"  continues  to  produce  success  stories  for 
United  Super  Markets  ...  so  successful  that  this  big  in- 
dependent grocery  chain  has  purchased  an  additional  ^-hour 
weekly  of  WOC-TV.  For  example,  there's  the  telecast  early 
in  March  when  "Musical  Moods"  practically  sold  this  chain 
out  of  its  Lenten  supply  of  catfish,  selling  6,000  pounds  of 
this  item;  when  it  sold  2,300  packages  of  rose  bushes  for 
planting  in  lx/2  days  after  the  telecast. 

If  you'd  like  to  know  nrbre  about  United's  TV  "successes" 
(and  the  successes  of  other  WOC-TV  advertisers),  write  us 
direct  or  contact  your  nearest  F  &  P  office. 

FREE  &  PETERS,  INC. 
Exclusive  National  Representatives 


WOC-TV 

Channel  5 


^   The  Quint  Cities 

COL.  B.  J.  PALMER,  President 

ERNEST  C.  SANDERS, 
Resident  Manager 

Davenport,  Iowa 


INTERSTATE  TV  Proudly  Introduces... 


Now  being  filmed  and  released! 
New  plays. . .  new  stories . . .  new 
casts . . .  that  will  hit  a  new  high 
in  audience  rating  and  product 
sales! 


I  /  /  Now  F 


Drama...  Romance... Mystery... 
Comedy!  The  kind  of  stories 
America's  millions  love... 
written  by  America's  top- 
notch  writers! 


YOUR  PRODUCT 
NAME  HERE 
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39  NEW 
HALF-HOUR  PLAYS! 

.  .  .  destined  to  eclipse  the  popularity  of  the 
first  series,  which  was  one  of  television's 

highest-rated  shows!  Let  the  new,  greater 
'DOUGLAS  FAIRBANKS  PRESENTS'  series 
spark  your  product  to  sales  and  prestige 
dominance  in  your  television  market! 

TELEVISION 

CORPORATION 


NEW  YORK: 

CLEVELAND:  1268  ^::^,^lid'0- 


1560  Broadway 
PLaza  7-3070 


PUIPAPn-  1250  S.Wabash 
OnlOrtuU.   WAbash  2-7937 


HOLLYWOOD:  KJSSftffi? 


Bank  Bldg.  •  LAmar  2036 


till  I  AC  304  S.  Harwood  St. 
UHLLHo:     PRospect  1658 


DES  MOINES:  ?U5« 


Phone  3-4117 
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Past  Hits 


WHAT  started  as  an  experiment  on  an  eve- 
ning record  program  called  Old  Timers 
Party,  on  WJAS  Pittsburgh  less  than  a  year 
ago,  has  turned  into  one  of  the  station's  best 
known  and  most  widely  listened-to  features. 
The  idea  can  be  traced  back  to  a  day  in  June 
1953,  when  a  WJAS  maintenance  man  came 
into  the  studio  with  20  old  records — some 
released  as  early  as  1908 — and  asked  Hilary 
Bogden,  m.c.  of  Old  Timers  Party,  to  play 
them  on  his  show.  Feeling  that  many  of 
I  his  older  listeners  might  enjoy  hearing  some 
old  favorites,  Mr.  Bogden  did  just  that. 

To  test  the  reaction  of  the  audience,  Mr. 
Bogden  asked  his  listeners  if  they  would  like 
a  program  featuring  records  of  yesterday. 
'The  response  was  phenomenal,"  says  Cal 
Mara  of  the  station  publicity  staff.  "Old 
Timers  Party  since  its  inception  has  received 
pot  only  requests  for  old  records,  but  listen- 
ers bring  albums  and  bundles  of  old  time 
recordings  into  the  studio." 

In  a  short  time  Mr.  Bogden  built  up  a 
library  of  2,800  old  time  records.  The  re- 
sponse from  listeners  prompted  WJAS  to 
designate  a  30-minute  segment  each  evening 
from  10:30-11  o'clock  for  the  record  series. 

Only  one  obstacle  stood  in  the  way  of  the 
mew  show.  Equipment  at  WJAS  was  too 
modern  for  the  quarter-inch  records  that 
constituted  Mr.  Bogden's  collection.  An 
c  Id  phonograph  was  necessary.  Mr.  Bogden 
snnounced  the  need  for  such  a  machine 


ved  by  Radio 

and  within  a  few  days  an  Edison  floor-type 
machine  patented  in  1898  was  brought  to 
the  studio.  Mr.  Bogden  now  spins  records 
on  the  old  phonograph  by  cranking  the  ma- 
chine and  at  the  same  time  holds  a  stream- 
lined microphone  inside  the  speaker. 

There's  no  doubt  that  the  show  has  been 
an  audience  success.  Mail  received  at  the 
station  emphasizes  that  older  people  who 
largely  make  up  the  audience  appreciate  a 
program  that  is  designed  for  them.  But 
the  show  has  met  with  commercial  accept- 
ance, too.  It  is  sold  on  a  participation 
basis.  Types  of  accounts  that  have  found 
Old  Timers  Party  a  good  advertising  buy 
range  from  department  stores  and  food  mar- 
kets to  automobile  concerns  and  movie 
houses.  WJAS  reports  that  once  advertis- 
ers join  the  show's  sponsor  list  they  gener- 
ally expand  their  schedules.  Stylebrook 
Clothes,  for  example,  used  a  few  spots  on 
the  show  last  August.  This  spring  when 
the  store  set  up  its  advertising  budget  it 
bought  three  15-minute  segments  on  the 
program  weekly  for  13  weeks. 

There  is  a  public  service  angle  to  Old 
Timers  Party,  too.  Because  of  the  great 
number  of  records  turned  over  to  the  show, 
naturally  there  are  some  duplicates.  To 
stimulate  a  love  of  music,  both  popular  and 
classical,  among  blind  youngsters,  Mr.  Bog- 
den turns  over  duplicate  records  to  the  Penn- 
sylvania School  for  Blind  Children.  They 


HILARY  BOGDEN 
Old  tunes  win  new  friends 


are  sent  to  the  school  along  with  biograph- 
ical data  on  the  recording  artists  for  use  in 
music  classes.  To  date,  600  records  have 
been  donated  to  the  school.  Mr.  Bogden's 
work  with  the  blind  children  particularly 
aroused  one  listener's  interest.  She  called 
the  station  to  offer  a  collection  of  records 
to  the  school.  Mr.  Bogden  picked  them 
up  and  included  in  her  gift  was  an  old 
banjo.  "It  was  in  perfect  condition,"  Mr. 
Bogden  recalls.  "Now  a  little  boy  at  the 
school  is  happily  learning  to  strum  on  his 
new  instrument." 
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GETTING  SET  FOR 


IN  BALTIMORE:  ONE  STATION  BUILDS  OWN  COLOR  GEAR 


WHAT'S  the  practical  broadcaster  do- 
ing about  color  tv? 
Is  he  rushing  ahead  to  pump  out 
color  signals  with  nary  a  thought  for  the 
number  of  color  sets  ready  to  receive  them? 

Or  is  he  holding  back,  wishing  color  tv 
had  never  been  invented? 

The  answer  is  neither.  The  practical 
broadcaster  is  making  haste — slowly. 

Take  Baltimore,  for  example.  The  U.  S.'s 
sixth  market,  it  has  three  pre-freeze  tv  sta- 
tions operating  for  the  benefit  of  the  more 
than  two  million  people  in  its  market. 
WBAL-TV  on  ch.  11  is  the  NBC  station; 
WMAR-TV  on  ch.  2  is  affiliated  with  CBS, 
and  WAAM  (TV)  on  ch.  13  carries  ABC 
and  DuMont  programs. 

All  three  are  commercial  successes. 
There  are  close  to  550,000  black-and- 
white  television  receivers  in  the  Baltimore 
area.    There  are  also,  as  of  now,  about  two 
dozen  color  sets  there. 

Those  two  dozen  color  receivers  are  the 
recipients  of  a  lot  of  work  and  financial 
outlay  on  the  part  of  two  Baltimore  stations 
—WBAL-TV  and  WMAR-TV. 

WBAL-TV,  owned  by  the  Hearst  Corp. 
(Baltimore  News-Post) ,  began  operating  in 
1949.  The  first  thing  it  did,  when  color 
seemed  imminent  late  in  1953,  was  to  adapt 
its  transmitter  to  be  ready  to  carry  NBC's 
color  programs.  This  was  done  by  its  own 
engineers.  When  the  FCC  authorized  com- 
patible color  standards  Dec.  17,  1953, 
WBAL-TV  carried  NBC's  colorcast  which 
followed  the  Commission's  action  by  a  mat- 
ter of  minutes. 

There  was  exactly  one  color  receiver  in 
Baltimore  then,  and  about  25  people  hud- 
dled around  that  first  color  telecast  in 
WBAL-TV's  studios  to  watch  it. 

Even  before  that  event,  the  station  was 
preparing  for  slide  and  film  colorcasting. 
Two  of  its  33-man  engineering  staff  were 
detailed  to  build  the  required  equipment. 
This  they  did  in  six  months,  and  in  late 
February,  an  eight-rack  group  of  compo- 
nents that  permit  color  slide  telecasts  was 
ready.  These  include  power  supply,  test 
equipment,  sync  generator,  colorplexer,  and 
the  myriad  tubes  and  components  necessary 
to  originate  a  color  signal.  The  gear  is 
jammed  into  a  workroom  on  the  third  floor 
of  WBAL-TV's  home  on  North  Charles  St. 
It  has  been  used  to  demonstrate  color  for 
local  advertisers  on  a  closed-circuit  basis. 
Thus  far,  from  the  first  steps  in  modify- 
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by  Earl  B.  Abrams 

ing  its  transmitter  to  the  completion  of  the 
slide  equipment,  WBAL-TV  has  spent 
$20,000.  This  compares  to  about  $60,000 
that  the  same  job  would  have  cost  if  the 
equipment  had  been  purchased  commer- 
cially. 

Hearst  Corp.'s  vice  president  in  charge 
of  engineering,  John  Wilner,  feels  he  and 
his  staff  have  gone  as  far  as  they  can  in 
building  their  own  apparatus.  On  order  is 
a  color  projector  and  camera,  priced  at 
$45,000. 

The  reason  WBAL-TV's  engineers  built 
their  own  equipment  is  not  solely  economy. 
If  color  is  going  to  be  important  in  television 
broadcasting,  Mr.  Wilner  wants  his  men  to 
know  as  much  about  it  as  possible.  What 
better  way  than  to  build  from  scratch. 

Station  Manager  Leslie  H.  Peard  Jr.  and 
his  staff  have  given  a  lot  of  thought  to 
color  timing.  Aside  from  the  network  pro- 
grams, which  it  has  continued  to  telecast 
since  the  beginning,  the  station  plans  to 
telecast  a  color  test  pattern  every  Saturday 
morning  beginning  late  this  month.  In  Sep- 
tember, when  200  color  receivers  are  ex- 
pected to  be  in  the  area,  the  station  will 
begin  broadcasting  color  slides.  Then,  a 
month  or  two  later,  when  the  film  projector 
and  camera  arrive,  color  films  will  be  tele- 
cast. 

Live  Production 

Both  Mr.  Peard  and  Mr.  Wilner  feel  that 
live  local  originations  are  about  a  year  off. 
New  camera  developments  (a  single  tube 
camera,  for  example)  are  due  soon,  they 
believe,  and  then  there  may  be  some  sta- 
bility in  that  field  of  color  tv. 

Commercial  activities  in  color  are  geared 
to  the  number  of  color  receivers  in  Balti- 
more. Mr.  Peard  doesn't  think  the  station 
will  charge  for  colorcasting  until  there  are 
about  5,000  sets  capable  of  receiving  those 
signals  in  the  area.  He  recalled  that  WBAL- 
TV's  first  rate  card  was  issued  when  there 
were  that  many  black-and-white  sets  in  Bal- 
timore. The  first  rate  card  carried  a  $350 
charge  for  one  hour  of  Class  A  time. 

One  thing  has  been  brought  home  with  an 
impact  unlooked  for  by  WBAL-TV  manage- 
ment. It  takes  space  to  accommodate  color 
gear.  Although  tightly  squeezed  into  four 
floors  at  2610  N.  Charles  St.,  on  the  edge 
of  Baltimore's  downtown  area,  it  has  man- 
aged to  get  along.    It  also  has  two  trans- 


mitter  buildings  (for  am  and  for  tv)  and 
a  warehouse. 

Now,  with  color  television  coming  along, 
with  room  needed  for  the  additional  equip- 
ment, the  station  has  a  space  problem.  The 
color  slide  and  film  equipment  alone  take  up 
almost  the  same  amount  of  space  that  the 
full  black-and-white  operation  requires.  A 
significant  decision  will  have  to  be  made 
soon — whether  to  expand  at  its  present  , 
quarters,  or  start  from  the  ground  up. 

WMAR-TV,  owned  by  the  Baltimore.," 
Sunpapers  and  run  by  former  FCC  Comr. 
E.  K.  Jett,  has  been  operating  since  1947. 
When  color  was  approved  by  the  FCC  late 
in  1953,  WMAR-TV  immediately  had  its 
transmitter  adjusted  so  it  could  bring  Bal- 
timoreans  the  regular  CBS-TV  colorcast  ev- 
ery Friday  evening.    This  has  continued. 

Early  this  year,  WMAR-TV  bought  a 
Telechrome  Inc.  flying  spot  scanner,  which 
uses  2x2  inch  transparencies.  The  station 
began  building  its  own  library  of  special 
slides  for  use  with  this  equipment,  and  to 
date  has  more  than  500.  Many  of  them 
are  what  Mr.  Jett  calls  "dateline"  slides — 
showing  the  skylines  of  principal  cities  with 
the  name  of  the  city  superimposed  (Wash- 
ington, London,  Paris  et  al).  Others  are! 
"subject"  slides — politics,  education,  labor, 
etc.    These  are  used  on  news  shows. 

Aside  from  the  use  of  these  slides  through- 
out the  broadcast  day,  the  station  has  a  I 
regular  colorcast  five  days  a  week,  from 
9:30  to  9:45  a.m.  Using  slides,  these  pro- 
grams are  in  the  nature  of  documentaries, 
covering  Baltimore's  Zoo,  the  Maryland 
countryside,  the  city's  docks,  etc. 

The  equipment  is  housed  in  four  racks 
and  is  located  on  the  34th  floor  of  the 
Mathieson  Bldg.  in  downtown  Baltimore. 
To  the  present  32-man  technical  staff,  Mr. 
Jett  expects  to  add  four  more. 

It  is  WMAR-TV's  plan,  to  begin  any  day 
now,  to  put  on  a  color  slide  at  least  once 
an  hour  throughout  the  broadcast  day.  They 
will  be  used  for  public  service  spots,  news, 
weather,  sports  and  station  identification. 

Sometime  soon,  also,  WMAR-TV  will 
sign  on  and  sign  off  in  color. 

Due  late  this  summer  is  a  film  projector- 
camera  chain.  In  1955,  WMAR-TV  plans 
to  order  a  live  camera  chain. 

Mr.  Jett  looks  for  1,500  color  sets  in 
Baltimore  by  the  end  of  this  year.    He  has 
figured  that  Baltimore  accounts  for  3%  of 
(Continued  on  page  70) 
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COLOR  TELEVISION 


IN  MILWAUKEE:  STAFF  SEES  HOW  COLOR  PLAYS  TRICKS 


by  Joseph  Fox 


WTMJ-TV  Milwaukee  has  been  transmit- 
ting telecasts  in  color  from  NBC-TV  for 
some  time.   All  of  the  station's  staffers  have 
•  seen  color,  and  shortly  expect  to  be  produc- 
\  ing  local  color  tv  programs.    The  interest 
all  of  this  has  generated  throughout  the 
;  staff  caused  the  art  department  to  be  more 
'  aware  than  ever  of  the  singular  things  that 
:  can  and  do  occur  in  the  perception  of  color. 
1  So  we  put  together  an  elementary  review  of 
color  psychology,  limiting  it,  after  much 
5  pruning,  to  those  points  of  greatest  perti- 
nence to  the  unique  type  of  picture  that  is  tv. 

We  are  not  planning  to  undertake  actual 
j  camera  testing  of  hues  for  truth  and  the 
formation  of  standards,  since  that  work  is 
being  done  on  a  wide  scale  under  the  direc- 
tion of  Norman  Grant,  art  director  of  NBC- 
TV  in  New  York.   Results  of  these  pro- 
ceedings will  be  available  to  us.    We  have 
'concentrated  here  on  the  phenomena  famil- 
«niar  to  artists  in  all  fields. 
1     A  magazine  art  director  can  tell  in  ad- 
"  vance  just  how  millions  of  copies  of  color 
"  material  will  turn  out.    He  cannot  be  cer- 
-"tain  how  they  will  be  seen  by  the  readers, 
i  since  color  perception  is  so  highly  personal, 
-  and  variable  to  a  considerable  extent.  In 
flp television,  we  cannot  be  sure  even  how  the 
finished  "copy"  (on  the  viewers'  sets)  will 
look,  but  we  can  at  least  be  on  the  lookout 
'}  (for  some  of  the  tricks  we  know  the  viewers' 
i^eyes  will  play  unless  we  anticipate  them. 


The  Mind's  Eye 

There  is  a  large  and  ticklish  bridge  be- 
:ween  a  carefully  planned  and  executed 
olor    presentation  —  whether    balop  art, 
slides,  film,  or  studio  set — and  the  mind  of 
ach  viewer  (which  is  where  he  "sees" 
olor.)    There  are,  on  this  bridge,  these 
Potential  false  steps:   color  balance  and 
Registration  in  the  cameras;  color  tempera- 
\  j  ure  of  the  lights;  lens  used  and  distance 
between  camera  and  object;  difficulties  in 
:he  camera  chain,  which  operates  on  a  un- 
jsually  low  tolerance;  the  condition  of  the 
■jjj/iewer's  set,  and  his  adjustment  of  it;  the 
urnount  of  light  in  the  room  with  the  re- 
ceiver; and  the  condition  of  the  viewer's 
aa  ':yes  which  may  be  fatigued  or  dulled  by 
age  or  illness;  and,  finally,  the  level  of  per- 
;  i  !:eption  on  which  he  commonly  operates 
ha  I  


j  'Mr.  Fox  is  manager  of  the  art  department  at 
WTMJ-TV  Milwaukee.  .  ..  - 
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(and  well  within  a  "normal"  standard,  i.e., 
excluding  gross  color-blindness,  this  varies 
from  person  to  person.) 

The  latter  grouping,  concerned  with  color 
perception  rather  than  electronic  pickup  and 
transmission,  is  the  area  with  which  we  con- 
cerned ourselves.  To  this  subject,  we  brought 
nothing  new,  beyond  a  particular  application 
to  television.  Most  of  our  material  goes 
far  back,  some  of  it  to  Leonardo  da  Vinci. 
But  after  a  lot  of  research,  and  with  layout 
sketches  of  the  relevant  data,  we  made  up 
four  displays,  using  a  cover-stock  paper  of 
6.5  Munsell  gray,  23"  x  35",  as  backing. 
On  these  sheets,  we  used  chips  cut  from 
Color-Aid  papers  mounted  with  rubber  ce- 
ment, and  lined  the  displays  with  black 
masking  tape.  We  tried  to  keep  text  ma- 
terial to  a  minimum,  but  even  so,  more 
than  we  would  have  liked  became  necessary. 

The  first  sheet,  on  the  right  in  the  photo- 
graph below,  covers  the  juxtaposition  of 
colors,  and  the  curious  things  that  result. 
The  gray  scale  at  the  bottom  illustrates  the 
illusory  shadow  that  occurs  when  the  chips 
touch.  The  three  larger  panels  show  how 
single  hues  change  radically  in  appearance 
according  to  their  backgrounds. 

The  second   sheet   demonstrates  after- 


image, that  strange  retinal  quirk  that  could 
conceivably,  after  a  heavy  dose  of  bright 
color,  tint  the  succeeding  picture  with  pos- 
sible unfortunate  results.  We  show  it  oc- 
curring on  white  paper  as  well  as  colored 
backings,  where  the  result  is  a  mixture. 

The  third  sheet  is  concerned  with  associa- 
tion and  emotional  reaction,  and  here,  if  we 
could,  we'd  have  included  some  material  on 
aesthetic  preference  as  well.  We  didn't, 
because  it  would  have  caused  endless  argu- 
ment and,  besides,  preferences  differ  ac- 
cording to  the  object  colored. 

Finally,  in  the  last  sheet,  we  landed  on 
the  topic  of  the  intensity  of  color.  This,  of 
course,  is  a  matter  outside  the  broadcaster's 
control,  but  important  for  him  to  recognize. 
Everyone  of  us  in  tv  knows  of  badly-adjusted 
monochrome  receivers  which  apparently  sat- 
isfy their  owners,  even  when  contrast  is  so 
high  as  to  obliterate  all  grays.  All  of  us  in 
tv  have  encountered  grumbling  clients  who 
had  to  be  shown  that  the  commercial  he 
saw  at  home  was  not  a  fair  judge  of  what 
we'd  transmitted.  In  color  tv  these  mal- 
adjustments will  produce  some  pretty  aber- 
rations in  the  intensity,  saturation,  and  even 

(Continued  on  page  70) 


xc&        s  h  went* 


PB&m  EXPERIENCE.  HERE  ARE  5C 


E  «  0T=  ^ACTORS  THAT  MAkE  I* 


Here's  the  color  perception  exhibition  staged  at  WTMJ-TV.  Doing  final  touch-up  are 
Edward  Stenzel  (standing),  WTMJ-TV  artist,  and  Mr.  Fox,  author  of  this  article. 
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Looking  over  their  home-made  color  slide  equipment  are  John  H.  Wilner,  engineering 
vice  president  of  Hearst  Corp.,  which  owns  WBAL-TV  Baltimore,  and  Leslie  H.  Peard 
Jr.,  station  manager.    On  the  monitor  is  WBAL-TV's  color  station  identification  slide. 


COLOR  IN  BALTIMORE 

(Continued  from  page  68) 
the  tv  receivers  sold  nationally  each  year, 
and  estimates  that  there  will  be  50,000  color 
sets  manufactured  this  year. 

WAAM  (TV)  has  been  busy  readying 
an  increase  in  power  to  the  maximum  316 
kw  permitted  to  a  ch.  13  station.  It  is 
planning  to  ride  easy  on  color  until  there 
is  a  demand  for  it,  possibly,  its  executives 
feel,  early  in  1955.  Although  the  networks 
with  which  it  is  affiliated  have  not  originated 
any  color  programs  yet,  WAAM  has  had 
its  transmitter  adjusted  so  that  it  can  re- 
broadcast  such  a  program  when  it  is  re- 
ceived. 

WAAM's  director  of  engineering,  Ben 
Wolfe,  has  attended  all  of  the  major  color 
tv  clinics  and  has  shared  his  knowledge  with 
his  staff. 

Although  WAAM  has  taken  no  concrete 
steps  toward  color,  it  is  ready  to  move  when 
advertisers  begin  asking  for  it,  Joel  Chase- 
man,  director  of  public  service  and  publicity, 
says.  That  will  probably  come,  Mr.  Chase- 
man  feels,  when  there  are  some  1,000  color 
sets  in  the  Baltimore  area. 

COLOR  IN  MILWAUKEE 

(Continued  from  page  69) 

the  hues  of  colors,  as  the  viewer  sees  them. 
On  this  last  sheet,  we  described  photoptic 
and  scotoptic  vision,  their  relevance  to  a 
darkened  viewing  room  and  over-bright 
chroma  setting,  and  the  effects. 

Finally,  and  largely  because  it's  a  new 
conception  to  a  lot  of  people,  we  added  an 
exhibit  to  show  the  difference  between  sub- 
tractive  color — as  in  paint,  ink,  and  the 
color  tv  camera — and  additive  color,  as  it 
occurs  in  color  tv  receivers.  We  contrasted 
a  simple  blending  of  paint  primaries  on  a 
palette  with  a  viewer  we  built  to  show  how 
merging  discs  of  colored  light  produce,  from 
red,  blue,  and  green,  such  surprising  results 


as  white  and  yellow.  In  this  device,  three 
flexibly-mounted  lengths  of  cardboard  tub- 
ing, carrying  lenses,  are  set  over  openings 
exposing  special  slides  we  made  from  clear 
plastic  painted  with  mixtures  of  lamp  dyes. 
These  tubes  are  made  to  lean  inward  with 
strings  and  rubber  bands,  causing  an  over- 
lap of  the  colored  discs  on  the  screen.  It's 
crude,  but  it  certainly  does  answer  questions. 
While  the  phosphor  dots  of  color  on  a  re- 


ceiver screen  don't  move,  of  course,  the 
effect  is  precisely  the  same. 

We  invited  the  entire  staff  of  WTMJ  and 
WTMJ-TV  (about  190  people)  to  come  and 
see,  because  we  knew  that  the  radio  person- 
nel and  even  the  non-technical  people  are 
expected  by  their  friends  outside  the  industry 
to  be  experts.  Most  of  our  visitors,  on 
seeing  the  demonstration,  began  to  recollect 
much  of  it  from  their  school  days,  and  we 
have  been  well  repaid  by  the  interest  and 
enthusiasm  that  have  followed.  It  seemed 
to  us  that  this  review  constitutes  a  legitimate 
part  of  the  preparation  for  color  tv,  and  it 
has  certainly  helped  build  up  interest. 

As  was  mentioned,  we  brought  nothing 
new  or  inventive  to  this  display,  but  we  did 
have  the  good  sense  to  list  our  sources,  thus 
passing  a  very  neat  buck.  This  list  does  not 
show  in  the  photograph  on  page  69.  There 
are  thousands  of  fine  sources  for  material, 
but  these  are  the  ones  we  happened  to  find 
most  handy  and  useful  to  us: 

1.  Encyclopedia  Brittanica,  sections  on 
"Vision,"  "Colour"  (note  British  spelling), 
"Light." 

2.  "Colour  and  Light  at  Work"  by  Rob- 
ert F.  Wilson. 

3.  "Color  Digest" — Higgins  Ink  Co. 

4.  Proceedings  of  the  IRE,  January, 
1954. 

5.  "Practical  Color  Tv  for  the  Service 
Industry,"  RCA  Service  Co. 

6.  Life  magazine,  July  3,  1944  (no  re- 
prints available)  article  on  "Color." 

7.  "Color  as  Seen  and  Photographed," 
Eastman  Kodak  Co. 

8.  "An  Introduction  to  Color"  by  Ralph 
M.  Evans  (of  Eastman). 


SATURATION  SPOTS:  KEY  TO  SALES 


CONCENTRATION  of  radio  spot  an- 
nouncements in  peak  selling  days  during 
the  week  has  been  worked  into  a  highly 
profitable  advertising  formula  by  William 
F.  Gable  Co.,  a  department  store  in  Al- 
toona,  Pa. 

Until  several  months  ago,  the  Gable 
organization  confined  its  radio  advertis- 
ing to  "reminder"  copy  on  WFBG  Al- 
toona,  used  chiefly  on  15-  or  30-minute 
programs,  some  scheduled  five  times  a 
week  and  others  just  once  weekly.  The 
three  to  five  breaks  in  the  show  devoted 
to  Gable  merchandise  were  used  to  pro- 
mote different  items.  Results,  the  store 
relates,  were  just  so-so. 

The  change  in  advertising  format  that 
has  spelled  greater  sales  for  the  store 
meant  a  complete  switch  in  Gable's  use 
of  radio  time.  It  was  decided  that  the 
store  would  adopt  a  saturation  spot  cam- 
paign on  WFBG  at  peak  periods  during 
the  week,  on  the  theory  that  repetition 
of  commercials  for  merchandise  for  sale 
at  the  store  ought  to  mean  more  sales. 

Illustrating  how  correct  the  store  was 
in  its  assumption  is  the  experience  at 
Gable's  in  November  1953  with  a  sale  of 
floor  sample  tv  sets  promoted  entirely 
with  radio  advertising.  The  store  bought 
$100  worth  of  spot  time  from  WFBG  to 
stimulate  the  sale  of  tv  sets  that  had 


been  marked  down  from  $40  to  $130  to 
make  room  for  newer  models.  Forty 
spots  were  used  from  Friday  morning 
through  Monday  afternoon.  On  Friday, 
sales  amounted  to  $5,000.  Monday  busi- 
ness was  $3,500.  The  store's  $100  radio 
advertising  expenditure  brought  in 
$8,500.  Advertising  that  produces  85 
times  its  cost  convinced  the  store  that 
radio  can  be  a  powerful  factor  in  a  local 
advertiser's  media  plans. 

In  the  tv  set  sale  case,  there  were  12 
different  pieces  of  copy  used  in  40  spots. 
Those  used  first  announced  the  Saturday 
sale.  The  spots  used  later  informed  lis- 
teners that  the  sale  would  continue 
through  Monday.  All  mentioned  brand 
names  and  the  savings  in  dollars.  There 
were  25-second  and  one-minute  spots. 
In  the  latter  group  credit  terms  were  also 
explained. 

Gable's,  which  owns  Gable  Broadcast- 
ing Co.,  licensee  of  WFBG-AM-TV,  is 
now  a  steady  spot  advertiser  on  WFBG. 
Top  selling  days  at  the  store  are  Saturday 
and  Monday.  Monday  night  the  store 
is  open  until  8 : 30  p.m.  To  assure  a  good 
flow  of  business  on  both  these  days,  12 
to  25  spots  are  used  Friday  and  Saturday 
mornings  for  Saturday  selling,  and  a 
similar  group  is  aired  Sunday  and  Mon- 
day to  boost  Monday  store  traffic. 
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every  TV  station  needs 

IN!  COST 


that  local  sponsors  can  afford 


Here's  how  the  GRAY  Telop  screens  out  high  production  costs 


Install  a  Gray  Telop  as  part  of  your  basic  TV 
broadcast  equipment  for  commercials  .  .  . 
"screen"  out  high  production  costs!  Use  with  any 
television  film  camera,  including  the  new  Vidicon 
camera.  Projects  opaque  cards,  photographs, 
artwork,  2Va"  x  A"  transparent  glass  slides,  strip 
material,  even  small  objects  .  .  .  pens,  watches, 
cigarette  lighters,  pipes,  etc.,  or  small  models  of 
large  products. 


A  Gray  Telop  ...  at  low  initial  cost  .  .  .  projects 
these  economical  materials  and  small  objects 
with  all  the  professional  versatility  of  major 
"network"  effects  .  . .  without  using  costly  film 
strips  or  live  talent.  Sponsors'  copy  can  be  pre- 
pared quickly,  easily,  for  a  variety  of  effects 
that  is  virtually  unlimited.  Gray's  Telop  will  help 
you  to  sell  more  revenue  producing  commercials 
.  .  .  Increase  Your  Profits! 


Seeing  is  Believing 

•  Gray  Telop  projection  of  commercials  must  be 
seen  to  be  appreciated  ... 

•  You  get  dual  projection,  superposition,  lap  dis- 
solve, fade-out  .  .  .  with  a  single  lens  system. 

•  You  can  project  'cinematic',  exciting  visual  effects 
for  greater  audience  interest  ... 

•  Your  Gray  Telop  will  pack  punch  and  profit  into 
every  minute  of  your  TV  commercials  ...  at  a 
price  that  local  sponsors  can  afford! 


GRAY  TELOP  I 


RESEARCH 


AND  DEVELOPMENT  CO.  Inc..  Hilliard  St..  Manchester,  Conn. 
Division  of  the  GRAY  MANUFACTURING  COMPANY 
Originators  of  the  Gray  Telephone  Pay  Station  and  the 
Gray  Audograph  and  PhonAudograph . 


GRAY  TELOP  II 


WRITE  FOR: 

Visual  proof  of  the  profit  making  potential 
of  Gray  Telops.  Request  "TV  Anytown," 
the  completely  illustrated,,  detailed  descrip- 
tion of  Gray  Telops. 


Almost  Everybody  I 
Cincinnati  Listens  lo 


Radio  Disc  Jockeys 


and  to  whom  do  they  listen  most? 


^Published  by  BAB  from  1953  Nielsen  Data 


WCKY...ON     THE     AIR  EVERYWHERE 


T  W  E  N 


IN  CINCINNATI 


WCKY  DISC  JOCKEYS 


Lead  The  Field 


From  6  a.m.  to  7  p.m.,  Monday  through  Sunday, 
WCKY  DISC  JOCKEY  Programs  have  MORE 
1st  Place  Audience  Ratings  *  than  the 
combined  total  of  all  other  DJ  Programs 
in  Cincinnati. 


WCKY  Disc  Jockeys  are  Your  Best  Buy 


Nov.-Dec.  Pulse 


Call  collect  Tom  Welstead 
Eastern  Sales  Manager 
53  E.  51st  St.,  New  York  City 
Phone:  Eldorado  5-1127 
TWX  Ny  1-1688 
or 

C.  H.  "Top"  Topmiller 
WCKY  Cincinnati 
Phone:  Cherry  6565 
TWX:  Ci  281 


CINCINNATI 


FOUR    HOURS   A    DAY     •     SEVEN    DAYS   A  WEEK 


ACCENTING  the  behind-the-scenes  opera- 
tion of  a  tv  station  is  this  ID  shot  used  on 
WJBK-TV  Detroit.  The  station  features  sta- 
tion breaks  to  emphasize  tv  effects. 


HERE  is  an  ID  shown  on  WJBK  of  its  new 
tower  while  it  was  under  construction.  The 
station  has  recently  concentrated  on  promot- 
ing the  1,057-ft.  structure. 


ibcfinei 


KRLD-TV 

DALLAS 


SIMPLICITY  of  line  characterizes  many  IDs 
used  on  KRLD-TV  Dallas,  Tex.  In  all  slides 
the  station's  channel  number  predominates. 
The  station  is  a  CBS  affiliate. 


A  PAUSE  FOR 

STATION  IDENTIFICATION 


KRU 


KRLD-TV  occasionally  uses  art  work  like  that 
shown  above  to  promote  itself  with  station 
breaks.  Since  it  is  in  a  three  station  market, 
other  IDs  stress  "see  more  on  ch.  4." 


AS  the  result  of  a  channel  switch,  WNHC-  THIS  is  a  still  shot  of  a  10-second  WNHC-TV  SCREEN-within-a-screen  technique  is  used  on 
TV  New  Haven  Conn.,  has  concentrated  ID  identification  film  used  by  that  outlet.  It  is  many  IDs  at  KDUB-TV  Lubbock,  Tex.  Car- 
time  on  promoting  its  new  channel  number,  used  with  the  actual  sound  synchronized  toon  IDs  such  as  this  one  are  seen  on  screens 
much  in  the  forefront  of  this  particular  sta-  with  the  action  of  the  bell  which  the  Town  throughout  the  area  tuned  to  ch.  13  during 
tion  break  slide.  Crier  holds  in  his  hand.  the  broadcast  day. 


SPECIAL  tv  slide  department  at  WGVL  (TV)  HERE  is  one  of  the  outlet's  earliest  station  OTHER  station  break  announcements  in  a 

Greenville,  S.  C,  sees  to  it  that  station  pro-  break  IDs,  promoting  itself  when  it  went  less  humorous  vien  are  also  used  by  KDUB- 

grams  are  properly  promoted,  as  this  slide  on  the  air  last  year.    Since  WGVL  began  TV,  as  this  one  illustrates.    Such  slides  are 

indicates.  Title  in  each  case  is  imposed  on  telecasting,  some  600  slides  have  been  pro-  used  regularly  to  promote  the  station  and 

an  appropriate  scene.  duced  by  the  slide  department.  the  area  it  serves. 
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Big  Mike  is  the  award-winning  trademark  of  KFAB — 
Nebraska's  most-listened-to  station. 


Broadcasting    •  Telecasting 


"The  cattle  feeder  has  helped  to  make  Omaha  the 
nation's  largest  beef  packing  center,"  Big  Mike  points 
out  as  he  tells  another  chapter  in  Nebraska's  industry 
story. 

Located  for  the  most  part  in  a  huge  circle  around 
Omaha's  Union  Stockyards,  the  feed  lots  receive 
range-fed  cattle  ...  almost  700,000  annually  ...  from 
western  Nebraska,  Colorado,  Wyoming,  Montana  and 
other  ranch  states.  It  is  the  feeder,  with  his  physical 
equipment  and  know-how,  who  readies  the  range 
cattle  for  the  market  .  .  .  and  triples  their  value.  Most 
of  the  beef  cattle  fattened  in  Nebraska  and  western 
Iowa  feed  lots  are  sold  at  the  Omaha  market  and 
bought  on  the  spot  and  processed  in  Omaha  plants  by 
the  nation's  major  packers. 

There's  more  .  .  .  much  more  to  the  Nebraska  Feeder 
story  and  how  he  plays  an  important  part  in  making 
Nebraska  a  great  market.  And  there's  much  more  to 
the  Big  Mike  story  .  .  .  how  KFAB  serves  all  —  industry 
and  individual  alike  .  .  .  how  people  listen  most  to 
KFAB  .  .  .  and  how  this  influences  what  they  buy. 
Find  out  more  from  Free  and  Peters  ...  or  check  with 
General  Manager  Harry  Burke. 
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PEABODY  RADIO-TV 
AWARDS  PRESENTED 

Television  productions  and 
stars  capture  most  of  the 
awards. 

THE  14th  annual  George  Foster  Peabody 
Awards  for  distinguished  achievement  in  radio 
and  television  during  1953  were  presented  last 
Wednesday  at  a  luncheon  meeting  of  the  Radio 
&  Television  Executives  Society  of  New  York  in 
the  Hotel  Roosevelt. 

The  awards,  in  nine  categories  plus  one  spe- 
cial award,  were  announced  by  Dean  John  E. 
Drewry  of  the  U.  of  Georgia's  Henry  W.  Grady 
School  of  Journalism,  which,  with  the  national 
Peabody  Advisory  Board,  administers  the  hon- 
ors in  radio  and  tv. 

George  T.  Shupert,  RTES  president,  presided 
at  the  luncheon  attended  by  several  hundred 
radio-tv  leaders.  It  was  the  eighth  straight  year 
that  the  event,  which  was  both  broadcast  and 
telecast,  took  place  at  an  RTES  luncheon. 

These  Were  Cited 

The  winners:  Radio  news,  Chet  Huntley, 
KABC  (ABC)  Los  Angeles;  television  news, 
Gerald  W.  Johnson,  WAAM  (TV)  Baltimore; 
television  music,  NBC  Television  Opera  The- 
atre; television  entertainment  (double  award), 
Television  Playhouse  and  Imogene  Coca  (both 
NBC;  television  education  (double  award), 
Cavalcade  of  Books,  KNXT  (TV)  Los  An- 
geles, and  Camera  Three,  (WCBS-TV)  New 
York;  television  youth  and  children's  programs, 
Mr.  Wizard  (NBC);  promotion  of  international 
understanding  through  television,  coverage  of 
the  (British)  Coronation  by  British  Broadcast- 
ing Corp.;  public  service  by  a  regional  radio- 
tv  station,  WSB-AM-FM-TV  Atlanta,  espe- 
cially for  Removing  the  Rust  From  Radio  and 
You  and  Your  Health;  public  service  by  a  local 
radio  station,  WBAW  Barnwell,  S.  C,  especially 
for  Church  of  Your  Choice;  and  special  award, 
Edward  R.  Murrow  (CBS). 

Citations  follow: 

RADIO  NEWS:  Chet  Huntley's  skill  in  analyz- 
the  news  of  the  moment  is  coupled  with  the  com- 
petence of  a  responsible  reporter.  In  a  time 
when  the  headlines  reflect  uneasiness  and  fear  he 
has  consistently  demonstrated  a  talent  for  mature 
commentary  on  the  controversial  issues  of  the 
day.  Huntley  has  a  thorough  understanding  of 
the  need  for  courageous  and  thoughtful  radio 
journalism  plus  a  craftsman's  knowledge  of  the 
medium  which  carries  his  observations  twice 
daily  to  listeners  in  the  11  western  states. 

TELEVISION  NEWS :  The  recipient  of  the  tele- 
vision news  award  for  1953  has  distinguished  him- 
self as  a  teacher,  author,  and  editorial  writer. 
It  is  from  this  rich  academic  and  professional 
background  that  he  has  brought  to  the  newest  of 
the  agencies  of  communication  his  profound 
sense  of  political  history,  his  graceful  literary 
style,  and  his  outspoken  courage.  In  recognition 
of  these  qualities,  and  especially  for  his  perspec- 
tive, liberal,  witty,  and  scholarly  commentary  on 


"Othello"  on  TELEVISION 
PLAYHOUSE  > 


CHET  HUNTLEY         GERALD  W.  JOHNSON 
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the  news,  a  George  Foster  Peabody  Award  is 
hereby  presented  to  Gerald  W.  Johnson  of 
WAAM  (TV)  Baltimore. 

TELEVISION  MUSIC :  The  George  Foster  Pea- 
body Television  Award  in  Music  goes  to  the 
NBC  Television  Opera  Theatre,  for  its  imagina- 
tive and  stunning  production,  splendidly  cast 
and  beautifully  sung,  directed,  and  conceived. 
Praise  goes  to  many  people  for  this  enterprise: 
to  General  David  Sarnoff,  to  Peter  Herman  Adler, 
the  music  and  artistic  director,  and  to  Samuel 
Chotzinoff,  the  producer.  Last  year  saw  some 
memorable  productions:  Verdi's  "Macbeth,"  Bi- 
zet's "Carmen,"  Strauss'  "Rosenkavalier."  Far 
from  enough  fine  music  is  being  encouraged  on 
television,  and  it  is  with  real  pleasure  that  we 
salute  those  at  NBC,  who  have  had  faith  and 
the  wisdom  to  present  the  NBC  Television  Opera 
Theatre. 

TELEVISION  ENTERTAINMENT:  (a  double 
award) :  Under  the  leadership  of  Fred  Coe,  the 
Television  Playhouse  was,  during  1953,  in  the 
judgment  of  many  discerning  critics,  the  most 
consistent  producer  of  fine  television  drama.  We 
especially  commend  Mr.  Coe  for  his  firm  emphasis 
on  good  writing,  and  note  his  steadfast  opposition 
to  the  star  system.  In  recognition  of  its  superior 
standards  and  achievement,  we  present  to  the 
Playhouse  a  George  Foster  Peabody  Award  for 


Scene  From  CAMERA  NO. 


3  EDWARD  R.  MURROW 


on  NBC's  TELEVISION  OPERA  THEATRE 


outstanding  entertainment. 

TELEVISION  ENTERTAINMENT:  (a  double 
award) :  Blessed  with  an  imp-like,  contagious 
and  entirely  original  humor,  Imogene  Coca  was  a 
welcome  visitor  in  television  homes  even  before 
the  Show  of  Shows  hit  the  Top  Ten.  Now,  it 
develops  that  the  stars  of  Show  of  Shows  mean 
to  go  their  own  way  next  season.  Regardless  of 
the  program  Miss  Coca  chooses  to  grace,  her  mere 
presence  thereon  will  assure  a  high  comedy  con- 
tent, impeccable  good  taste — and  a  vast  and  appre- 
ciative audience.  Which  is  our  way  of  saying, 
Miss  Coca,  that  you  have  won  a  George  Foster 
Peabody  Television  Award  in  the  field  of  enter- 
tainment, and  with  it  goes  our  every  good  wish 
for  the  future. 

TELEVISION  EDUCATION:  (a  double  award): 
The  Peabody  Award  Committee  dismisses  as 
piffle  the  theory  that,  because  of  television,  fewer 
good  books  are  being  read  in  America.  There  is 
no  substitute  for  really  good  books.  Television, 
as  a  matter  of  fact,  can  materially  help  to  spread 
the  word  about  the  joys  of  reading,  and  Caval- 
cade of  Books  is  an  excellent  example  of  just 
how  this  can  be  accomplished.  Produced  by 
expert  showmen,  backed  solidly  by  the  booksell- 
ing fraternity  of  California  and  the  leading  pub- 
lishers of  America,  Cavalcade  of  Books — KNXT 
is  now  being  watched  by  upward  of  350,000  people 
a  week.  The  Peabody  Committee  (three  of  whose 
members  know  from  personal  participation  the 
pulling  power  of  the  program)  hopes  that  this 
award  may  stimulate  bookmen  in  other  parts  of 
the  country  to  similar  endeavor.  Under  the  head- 
ing of  television  education,  therefore,  we  present 
that  George  Foster  Peabody  Award  to  Cavalcade 
of  Boo ks — KNXT . 

TELEVISION  EDUCATION:  (a  double  award): 
Camera  Three  is  a  stimulating,  instructive,  quiet, 
and  civilized  program  produced  by  WCBS-TV 
New  York,  in  cooperation  with  the  State  Educa- 
tion Department  of  the  U.  of  the  State  of  New 
York.  Camera  Three  set  out,  in  its  own  words, 
"to  put  fact  and  conception  together  and  so  use 
the  tremendous  potential  of  the  television  camera 
in  exploring  the  realities  of  man  and  his  world, 
his  arts  and  sciences,  his  ideas,  his  problems,  his 
relationships  to  himself,  to  other  men  and  to  his 
world."  This  is  a  large  order,  but  Camera  Three 
has  mightily  succeeded.  We  recall  especially  fine 
programs  devoted  to  the  art  of  the  dance,  to 
readings  of  Shakespeare,  and  to  discussions  of 
the  emergence  of  Western  Man.  In  recognition, 
the  George  Foster  Peabody  Television  Award 
in  Education  is  hereby  presented  to  Camera 
Three. 

TELEVISION  FOR  CHILDREN  AND  YOUTH: 
Intended  primarily  for  children  and  youth,  Mr. 
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New  RCA  single-unit  Sync  Generator  takes  less  than 
one-third  the  rack  space  needed  by  other  sync  systems 


Smallest,  finest  Studio  Sync  Generator  ever  built! 
RCA  Type  TG-2/1  \ 


Only  RCA's  TG-2A  has  these  features 


G 


/OMPLETELY  NEW  THROUGHOUT  — and  in- 
corporating a  revolutionary  new  multivibrator 
circuit — TypeTG-2A  is,  we  believe,  the  ultimate 
in  synchronizing  generators.  It  combines  all 
synchronizing  functions  into  a  single  chassis  (includes  a 
Genlock,  a  Dot  Generator,  a  grating  generator,  and  a  regulated 
power  supply).  It  takes  only  21  inches  of  rack  space  (one-third 
that  required  by  other  sync  generators) — is  so  compact  you 
can  easily  install  two  of  these  units  (one  a  stand-by)  and  an 
RCA  changeover  Switch  MI-26289  in  a  single  rack.  It  uses 
fewer  tubes  than  other  sync  generators  (38  miniatures,  2 
rectifiers).  And,  of  course,  the  TG-2A  can  be  operated  in 
conjunction  with  a  Color  Frequency  Standard. 

RCA  Type  TG-2A's  are  now  available  for  all  TV  stations — 
VHF  and  UHF.  For  technical  details  and  delivery  information, 
talk  to  your  RCA  Broadcast  Sales  Representative. 


•  In  a  SINGLE  standard 
chassis  it  includes: 

— a  synchronizing  generator. 
Genlock,  dot  generator, 
grating  generator, 
regulated  power  supply 

•  Entire  unit  takes  only  21 
inches  of  rack  space 

•  Only  4  operating  controls 

•  Adjustable  pulse  output 
voltages 

•  Pulse  outputs  have  sending 
end-terminations 

•  Adjustable  "front  porch" 
width 

•  Operates  with  Color 
Frequency  Standard 


•  Can  be  remotely-switched 
to  Genlock  operation 

•  Provides  Dot  Convergence 
Pattern 

•  Fewest  tubes  of  any  sync 
generator  (38  miniatures, 
2  rectifiers) 

•  Test  jacks  for  circuit 
checking 

•  Pulse  widths  and  delays 
STABILIZED  against 
tube  aging 

•  Choice  of  5  ways  to  control 
basic  frequencies 

•  Characteristics  more  than 
meet  FCC  and  RETMA 
standards 


RADIO  CORPORATION  of  AMERICA 

'  vVWii.l)     ENGINEERING  PRODUCTS  DEPARTMENT  CAMDEN. N.J. 


Wizard  is  not  without  educational  value  for 
adults.  A  testimony,  in  fact,  to  the  quality  and 
character  of  this  program  is  that  many  of  its 
viewers  are  adults  who  are  sufficiently  well  in- 
formed in  the  fields  treated  to  know  just  what  a 
discerning  and  socially  useful  job  Don  Herbert 
("Mr.  Wizard")  is  doing.  The  judgment  of  these 
older  persons  is  further  confirmed  by  the  hun- 
dreds of  commendatory  letters  received  each 
week  from  teachers,  P.T.A.  groups,  scientists, 
and  others;  and  by  the  five  thousand  "Mr.  Wiz- 
ard Science  Clubs"  that  are  an  outgrowth  of  this 
program  in  42  states,  Hawaii,  Canada,  Mexico, 
and  the  District  of  Columbia.  With  a  nod  to 
Director  Don  Meier  and  Producer  Jules  Pewowar, 
and  with  the  notation  that  here  is  a  captivating 
example  of  how  education  can  be  made  progres- 
sive without  the  loss  of  fundamentals,  the  George 
Foster  Peabody  Award  for  Children's  and  Youth 
Television  Programs  is  presented  to  Mr.  Wizard. 

CONTRIBUTION  TO  INTERNATIONAL  UN- 
DERSTANDING THROUGH  TELEVISION:  The 
maximum  congregation  of  Westminster  Abbey 
is  40,000.  Because  of  the  superb  planning  and 
matchless  skill  of  the  British  Broadcasting 
Corp.  more  than  100,000,000  persons  throughout 
the  world  were  able  to  view  and  participate  in 
the  impressive  coronation  ceremony  to  greater 
advantage  than  most  of  those  physically  present. 
Additional  millions  heard  the  vivid  descriptions 
of  this  historic  event.  This  presentation  reminded 
people  everywhere  of  the  majesty  and  fidelity 
of  the  British  people  and  their  devotion  to  the 
crown.  Free  peoples  were  given  new  hope  that 
the  values  they  cherish  are  more  secure  in  a 
period  of  tension  and  anxiety  because  of  the  dedi- 
cation of  the  British  commonwealth  to  these 
principles. 

OUTSTANDING  PUBLIC  SERVICE  BY  A  RE- 
GIONAL STATION:  For  its  Removing  the  Rust 
from  Radio,  a  project  which  reminded  both  the 
broadcasting  industry  and  the  public  that  al- 
though the  lustre  of  radio  may  have  been  dimmed 
by  the  newness  of  a  competing  medium,  its  qual- 
ity and  potentialities,  if  properly  handled,  are  as 
good,  or  better,  than  ever;  and  also  in  recognition 
of  You  and  Your  Health  and  other  public  services 
through  1953  in  the  areas  of  education,  religion, 
and  government,  the  George  Foster  Peabody 
Award  for  Outstanding  Public  Service  by  a  Re- 
gional Station  goes  to  WSB-AM-FM-TV  Atlanta. 

OUTSTANDING  PUBLIC  SERVICE  BY  A  LO- 
CAL STATION:  WBAW's  Church  of  Your  Choice, 
presented  in  cooperation  with  religious  leaders 
in  its  listening  area,  was  a  new  and  attractive 
concept  in  religious  broadcasting  during  1953. 
Local  ministers,  as  newscasters  and  commenta- 
tors, relate  their  particular  church,  its  members, 
and  its  activities  to  the  larger  life  of  the  whole 
community.  This  unique  series  extended  and 
strengthened  the  local  usefulness  of  WBAW,  but 
it  was  but  one  of  several  public  services  to  which 
this  station  attributes  the  acceptance,  good  will, 
and  support  which  it  enjoys  in  the  Barnwell, 
S.  C,  area — and  for  which  the  George  Foster  Pea- 
body Award  for  Public  Service  by  a  Local  Station 
is  hereby  awarded. 

SPECIAL  AWARD:  A  Tarheel— he  was  born 
on  a  small  farm  in  North  Carolina — Edward  R. 
Murrow  brings  to  radio  and  television  those  qual- 
ities which  are  summed  up  in  that  ringing  phrase, 
"a  fighting  Southerner."  He  is  a  believer  and 
he  believes  passionately  in  the  capacity  of  this 
country  to  do  the  right  thing.  He  is  fair-minded 
and  a  fighter  for  justice.  He  is  courageous  with 
the  courage  that  has  compelled  him  again  to  take 
on  assignments  "above  and  beyond  the  call  of 
duty."  Broadcasting  the  news  five  days  a  week; 
initiating  one  television  show,  See  It  Now,  on 
Tuesday  nights,  and  another,  Person  to  Person, 
on  Fridays;  and  always  alert  for  a  sudden  trip 
to  Korea,  Germany,  or  the  moon,  he  is  a  one-man 
team  and  as  modest  as  he  is  energetic.  We  salute 
the  Aluminum  Co.  of  America  and  the  American 
Oil  Co.  for  having  the  good  sense  to  be  his  spon- 
sors; and  to  Edward  R.  Murrow  who  has  three 
times  before  this  received  a  Peabody  Award,  we 
dedicate  this  Special  Award  for  being  himself. 


Radio  News  Citations 
Made  by  Va.  AP  Group 

SERIES  of  awards  for  radio  news  coverage, 
selected  by  a  board  of  judges  from  North  Caro- 
lina stations,  featured  the  April  9  meeting  of 
the  Virginia  Associated  Press  Broadcasters, 
held  at  the  National  Press  Club,  Washington. 
Ben  McKelway,  editor  of  the  Washington  Star 
and  an  AP  director,  addressed  the  group. 

Elected  directors  were  Charles  P.  Blackley, 
WTON  Staunton,  retiring  president  [B»T,  April 
12];  Don  Greene,  WSVS  Crewes;  Mildred  Alex- 
ander, WTAR  Norfolk;  Don  Murray,  WDBJ 
Roanoke,  and  John  L.  Cole  Jr.,  WHLF  South 
Boston. 

Members  of  the  board  of  judges  were  Jack 
Knell,  WBT  Charlotte;  Mrs.  Kathryn  Murphy, 
WSTP  Salisbury;  Add  Penfield,  WBIG  Greens- 
boro; Ed  Kirk,  WPTF  Raleigh;  Edmond  Smith 
Jr.,  WIRC  Hickory.  Awards  follow: 

COMMENTARY  — Metropolitan:  Ambert  Dail, 
WGH  Newport  News;  Walter  Crockett,  WCYB 
Bristol;  Don  Murray,  WDBJ  Roanoke.  Non- 
metropolitan:  Don  Greene,  WSVS  Crewe;  Al 
Drew,  WEVA  Emporia;  Max  Blakemore,  WRIC 
Richlands;   Robert  Bradford,  WREL  Lexington. 

COMPREHENSIVE— Metropolitan:  Joe  Moffat 
WSLS  Roanoke;  staff  of  WTAR  Norfolk;  Edward 
Travis,  WGH  Newport  News;  John  Patterson, 
WDBJ  Roanoke.  Non-metropolitan:  Wendell 
Siler,  WRAD  Radford;  Fred  L.  Hart,  WLPM 
Suffolk;  Roy  Marsh,  WHLF  South  Boston;  Jim 
Woodell,   WTON  Staunton. 

SPORTS— Metropolitan:  Blair  Eubanks,  WTAR 
Norfolk;  Bill  Diehl,  WGH  Newport  News:  Don 
Murray,  WDBJ  Roanoke  and  Josh  Barry,  WNOR 
Norfolk,  tied.  Non-metropolitan:  Roy  Marsh, 
WHLF  South  Boston;  Paul  Zimmerman,  WMVA 
Martinsville;  Don  Greene,  WSVS  Crewe;  Bob 
Sterrett,  WTON  Staunton. 

STATE  AND  LOCAL— Metropolitan:  Roger 
Mudd,  WRNL  Richmond;  Wally  Hankin  and 
Ambert  Dail,  WGH  Newport  News;  John  W. 
Eure.  WDBJ  Roanoke;  Lewis  T.  Jester,  WVEC 
Hampton.  Non-metropolitan:  Preston  Young, 
WHLF  South  Boston;  Maynard  Dillaber,  WMVA 
Martinsville;  Earl  Hundley,  WLPM  Suffolk; 
Washington  &  Lee  Journalism  school,  WREL 
Lexington. 

FARM  NEWS— Metropolitan:  Frank  Raymond, 
WCYB  Bristol;  Hal  Grant,  WDBJ  Roanoke.  Non- 
metropolitan:  Bob  Sterrett,  WTON  Staunton; 
L.  E.  Pettyjohn,  WLPM  Suffolk;  H.  B.  Eller, 
WMEV  Marion;  Preston  Young,  WHLF  South 
Boston. 

WOMEN'S  NEWS— Metropolitan :  Polly  Daffron, 
WRNL  Richmond;  Anne  Lee  Ceglis,  WGH  New- 
port News;  Mildred  Alexander.  WTAR  Norfolk; 
Alice  Friberg,  WCYB  Bristol.  Non-metropolitan: 
Barbara  Zimmerman,  WMVA  Martinsville;  Vir- 
ginia Gay,  WEVA  Emporia;  Jean  Strang,  WRAD 
Radford. 

The  WDBJ  Roanoke  cup  for  best  protection 
of  AP  on  news  was  awarded  to  Bill  Holland, 
of  WLSD  Big  Stone  Gap,  for  his  work  on  the 
case  of  repatriated  Cpl.  Dickenson.  Runnersup 
included  Joe  Moffat,  WSLS  Roanoke;  Joe  Crock- 
ett, WBOB  Galax;  Earl  Hundley,  WLPM  Suf- 
folk, and  Don  Greene,  WSVS  Crewe. 

Special  awards  follow:  Josh  Barry  and  Bill 
Montgomery,  WNOR  Norfolk,  coverage  of  sub- 
marine dive;  Joe  Moffat,  WSLS  Roanoke,  re- 
cording of  a  civil  trial;  WCYB  Bristol,  recording 
of  a  Republican  meeting. 


FOUR  SDX  AWARDS 
GO  TO  RADIO-TV 

WHCU's  Chatfield,  KRNT's 
Gammack,  CBS  Radio  and 
WHAS-TV  are  cited  by  the 
journalism  fraternity  for  dis- 
tinguished service. 

TWO  RADIO  newsmen,  a  radio  network  and 
a  tv  station  received  honors  last  Tuesday  when 
the  22d  annual  Sigma  Delta  Chi  Awards  for 
distinguished  service  in  journalism  were  pre- 
sented at  the  Waldorf-Astoria  hotel  in  New 
York. 

Charles  J.  Chatfield,  WHCU  Ithaca,  N.  Y., 
received  the  SDX  award  for  radio  newswriting; 
Gordon  Gammack,  KRNT  Des  Moines,  Iowa, 
for  radio  reporting;  CBS  Radio  Network,  for 
public  service  in  radio  journalism,  and  WHAS- 
TV  Louisville,  Ky.,  for  public  service  in  televi- 
sion journalism. 

Mr.  Chatfield  was  honored  for  making  a  gen- 
eral contribution  to  his  community  in  a  regular 
broadcast  Letter  to  the  Editor,  which  discusses 
controversial  local  matters. 

Mr.  Gammack  received  the  award  for  his  re- 
corded interviews  with  Iowa  P.O.W.'s  freed  at 
Freedom  Village,  Korea. 

First  to  a  Network 

CBS  Radio's  Dead  Stop,  hour-long  monthly 
program  dealing  with  traffic  safety,  was  cited 
for  its  effectiveness  and  universal  appeal  in 
alerting  listeners  to  the  dangers  and  precau- 
tions of  traffic  hazards.  This  is  the  first  time 
that  the  award  for  public  service  in  radio 
journalism  has  gone  to  a  network. 

WHAS-TV  telecast  of  a  cancer  operation 
won  the  public  service  award  for  tv  journalism. 

Other  SDX  awards: 

Carl  T.  Rowan,  The  Minneapolis  Tribune, 
for  general  reporting;  John  N.  Reddin,  The  Mil- 
waukee Journal,  for  editorial  writing;  Richard 
L.  Wilson,  Des  Moines  Register  and  Tribune 
and  the  Minneapolis  Star  and  Tribune,  for 
Washington  correspondence;  Alexander  Camp- 
bell, Time  magazine,  for  foreign  correspond- 
ence; Bill  Wilson,  The  Atlanta  Journal  and 
Constitution,  for  news  picture;  John  Fischetti, 
NEA  Service  Inc.,  for  editorial  cartooning;  The 
Chicago  Daily  News  and  The  Houston  Post,  for 
public  service  in  newspaper  journalism  (dual 
awards);  James  P.  O'Donnell,  The  Saturday 
Evening  Post,  for  magazine  reporting;  Look 
magazine,  for  public  service  in  magazine  jour- 


Mirror  Without  Curves 

IN  ACCEPTING  a  special  Peabody 
Award,  his  fourth,  Edward  R.  Murrow, 
CBS  commentator,  said  in  part: 

"I  believe  that  radio  and  television 
should  be  a  mirror  without  curves,  held 
with  as  steady  a  hand  as  is  humanly  pos- 
sible, behind  individuals,  institutions,  ac- 
tions and  proposals  that  may  be  of  inter- 
est to  the  citizens  of  this  republic.  If 
what  the  mirror  reflects  lifts  the  heart, 
or  causes  it  to  bleed — induces  pride  of 
country,  or  dismay  and  disgust,  that  is 
not  the  responsibility  of  the  individual 
or  organization  which  holds  the  mirror. 
The  important  thing  is  that  there  should 
be  no  curves,  that  the  angle  must  be  fair, 
and  the  area  and  issues  reflected  as  com- 
pletely, as  comprehensively,  as  possible." 
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bound  for 
a  homer! 


Height  and  Power  make  the 
difference!  1973  feet  above 
average  terrain  with  296,000 
watts. 


Shenandoah  Life  Stations,  Inc. 

WSLS 

Roanoke,  Virginia 


yes  ...  in  thousands  of 
television  homes, 
WSLS -TV  programs 
score  the  most  ....... 

viewers  preference 
WSLS-TV  in  Roanoke  96%* 
WSLS-TV  in  Lynchburg  86%* 
WSLS-TV  in  Danville  61%* 

a  tri-city  metropolitan 
market  of  356,200  population, 
the  center  of  WSLS-TV's 
coverage  area  of  63  counties 
where  2,312,240  people  live. 

'"Source:  American  Research  Bureau,  Inc. 


REPRESENTED    NATIONALLY    BY   AVERY-KNODEL,  INC. 
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nalism;  Harold  L.  Cross,  Skowhegan,  Me.,  for 
research  about  journalism.  (Dr.  Cross  received 
the  award  for  his  book,  "The  People's  Right 
to  Know.") 

Citations  for  radio-tv  awards: 

For  consistently  distinguished  and  powerful 
radio  newswriting,  the  Sigma  Delta  Chi  award 
is  made  for  1953  to  Charles  Chatfield  of  Radio 
Station  WHCU  Ithaca,  New  York. 

Charles  Chatfield  is  making  a  genuine  contri- 
bution to  his  community  in  a  regularly  broadcast 
"Letter  to  the  Editor"  which  discusses  contro- 
versial local  matters  in  a  well-balanced,  tem- 
perate fashion  intended  to  enlighten  as  well  as 
lead.  His  writing  is  clear  and  concise  and  the 
"Letters"  leave  little  to  be  desired  in  objectivity 
and  completeness.    They  must  by  their  nature 


MR.  GAMMACK 


MR.  CHATFIELD 


be  of  real  interest  to  the  community  served  by 
WHCU  and  must  by  their  content  lead  to  com- 
munity improvements.  The  editorial  matter  is 
of  remarkable  quality  considering  the  difficul- 
ties under  which  newscasts  are  prepared.  . . . 
*     *  * 

For  distinguished  service  in  the  field  of  radio 
news  reporting,  the  Sigma  Delta  Chi  award  is 
made  to  Gordon  Gammack  of  radio  station 
KRNT  Des  Moines,  Iowa. 

During  a  time  when  millions  of  Americans 
were    keenly    interested    in    the    exchange  of 


LEE 


Country  Music 
Man 


"Sagebrush  Serenade" 
"Western  Requestin" 
"Lee  NichoSs  Show" 

THE  MART  STORES 

"For  the  first  time  we  had  volume 
sales  that  could  directly  be  at- 
tributed to  our  advertising." 

DOUGLAS  OPTICAL 

"We  attribute  a  good  share  of  our 
traffic  to  the  terrific  impact  of  our 
KWBB  spot  announcements." 

Rep.  by 
George  W.  Clark,  Inc. 


prisoners  in  Korea,  Gordon  Gammack  was  on 
hand  at  Freedom  Village  to  talk  to  the  men 
as  they  crossed  the  line  to  freedom.  Gammack's 
recorded  interviews  are  a  fine  example  of  the 
type  of  superior  news  service  that  a  broadcast- 
ing station  can  give  its  own  particular  listening 
audience.  The  interviews  were  with  Iowa  men, 
geared  specifically  to  the  interests  of  an  Iowa 
listening  audience.  Timely,  interesting,  and 
packed  with  dramatic  news  values,  the  inter- 
views were  conducted  with  good  taste  and  with- 
out exploiting  the  emotional  elements  involved. 

For  distinguished  public  service  in  the  field  of 
Radio  Journalism,  the  Sigma  Delta  Chi  award 
is  made  for  1953  to  the  Columbia  Broadcasting 
System. 

Columbia  Broadcasting  System's  "Dead  Stop," 
one  of  its  hour-long  monthly  feature  series  radio 
projects,  dealt  realistically  and  effectively  with 
the  current  problem  of  traffic  safety.  It  had  uni- 
versal appeal,  affecting  all  listeners,  whether 
drivers  or  pedestrians,  and  alerting  them  to  both 
the  dangers  and  the  precautions  of  traffic  haz- 
ards through  realistic  on-the-spot  reporting  and 
dramatic  presentation. 

For  distinguished  public  service  in  television 
journalism,  the  Sigma  Delta  Chi  award  for  1953 
is  made  to  Station  WHAS-TV  of  Louisville,  Ky. 

Venturing  into  a  field  where  public  enlighten- 
ment is  becoming  increasingly  vital  day  by  day, 
Station  WHAS-TV  gave  to  its  viewers  dramatic 
and  living  proof  that  cancer  can  strike  any- 
where and  that  it  also  can  be  checked. 

With  only  the  idea  for  the  necessity  of  such 
a  program  it  was  developed  by  Station  WHAS- 
TV  through  intensive  research  and  co-operation 
with  medical  authorities  to  the  point  where  it 
became  possible  to  show  its  audience  the  com- 
plete story  of  the  discovery  and  operative  re- 
moval of  a  cancerous  lung. 

The  impact  of  the  program  was  made  even 
greater  by  not  only  timing  it  with  the  start  of 
the  Cancer  Fund  drive,  but  by  bringing  back 
into  its  studio  for  another  tv  presentation  a  few 
weeks  later  the  patient,  back  on  his  feet  and 
once  again  at  work  on  his  job. 


WICHITA'S   RADIO    ACTIVE  STATION 


|  1410  KC     • 1000  WATTS 


Tv  Guide'  Names  Three 
For  Gold  Medal  Awards 

THREE  network  television  programs  were 
named  to  receive  Tv  Guide  magazine's  Gold 
Medal  Awards  for  1953-54,  the  publication 
has  announced.  They  are  See  It  Now  (CBS), 
news,  and  news  feature  program;  United  States 
Steel  Hour  (ABC),  dramatic  presentation,  and 
Cavalcade  of  Sports  (NBC),  sports  series. 

The  shows  were  selected  by  Tv  Guide's 
editorial  staff  for  their  "outstanding  achieve- 
ment, initiative  and  enterprise,  and  their  major 
contributions  to  the  industry." 

Tv  Guide  named  11  other  tv  programs  as  run- 
ners-up:  Adventure  (CBS),  Comedy  Hour  (NBC), 
Dragnet  (NBC),  Arthur  Godfrey  &  His  Friends 
(CBS),  I  Love  Lucy  (CBS),  Life  Is  Worth  Living 
(DTN),  Make  Room  for  Daddy  (ABC),  Omnibus 
(CBS),  Toast  of  the  Town  (CBS),  Today  (NBC) 
and  Your  Show  of  Shows  (NBC). 


NAAN  Award  to  WMT-AM-TV 
For  Advertising  Campaign 

WMT-AM-TV  Cedar  Rapids,  Iowa,  have  re- 
ceived the  Premier  Award  for  a  Service  Adver- 
tising Campaign  in  Non-Merchandising  Business 
Publications  at  the  23d  Annual  Conference  of 
the  National  Advertising  Agency  Network,  it 
was  announced  last  week. 

The  prize-winning  advertisements,  which 
were  full  pages  in  two  colors,  appeared  in 
Broadcasting-Telecasting  between  Jan.  1,  1953, 
and  Jan.  31,  1954,  at  regular  intervals.  The 
campaign  was  prepared  for  William  Quarton, 
WMT-AM-TV  general  manager,  by  Henry  J. 
Kaufman  &  Assoc.,  Washington,  D.  C. 


'Weekend'  Wins  Polk  Award 

NBC  Radio's  Weekend  program  (Sun.,  4-6  p.m. 
EST)  has  been  awarded  the  George  Polk  Me- 
morial Award  of  Long  Island  U.  for  out- 
standing contribution  in  the  field  of  radio 
journalism  during  1953.  Honor  plaques  were 
accepted  by  William  R.  McAndrew,  manager 
of  news  and  special  events  for  NBC,  and  Mer- 
rill Mueller,  executive  producer  of  Weekend. 


INTERNATIONAL 


500-KW  XEX  SETS 
MOVE  FOR  JUNE 

Romulo  O'Farrill  Sr.  says  the 
half-megawatt  XEX  Mexico 
City  and  its  affiliated  XEQ 
Mexico  City  will  reach  70% 
of  that  country's  population 
when  the  former  begins  op- 
erating from  a  location  in  mid- 
central  Mexico  in  June. 

SEVEN  out  of  10  Mexicans  will  be  within 
reach  of  two  Mexican  radio  stations  sometime 
this  June,  when  500-kw  XEX  Mexico  City  (on 

730  kc)  begins  operating  from 
MEXICO        Leon,  Guanajuato,  in  mid-Central 

Mexico,  Romulo  O'Farrill  Sr.,  in- 
dustrialist, publisher  and  broadcaster,  told  B«T 
last  week. 

Mr.  O'Farrill,  in  Washington  to  preside 
over  the  second  session  of  the  Interim  Com- 
mittee for  the  Pan  American  Highway  Con- 
gresses, said  that  the  move  followed  by  about 
a  year  the  merger  of  his  XEX  with  Emilio 
Ascarraga's  150-kw  XEQ  (on  940  kc),  both  in 
Mexico  City.  Mr.  Ascarraga  is  a  broadcaster, 
theatre  owner  and  film  producer. 

XEX  will  be  fed  by  XEQ,  which  remains  in 
Mexico  City,  Mr.  O'Farrill  said.  Telephone 
lines  and  microwave  relays  will  be  used. 

Although  there  has  been  talk  that  the  merger 
might  encompass  their  respective  tv  stations, 
that  presumably  is  not  contemplated  at  the 
present  time-  Mr.  O'Farrill  said  he  bought  the 
YMCA  Building  in  Mexico  City  and  was  having 
it  put  into  shape  as  studios  for  his  XHTV  on 
ch.  4  there.  The  new  studios  will  be  ready  in 
about  a  year,  Mr.  O'Farrill  said,  and  the  entire 
project  will  cost  $1  million. 

XHTV  made  a  small  profit  in  1953,  Mr. 
O'Farrill  said. 

Four  Other  Outlets  Planned 

Four  more  O'Farrill  tv  stations  will  go  into 
operation  this  year,  according  to  Mr.  O'Farrill. 
At  a  cost  of  $1.5  million,  tv  operations  will 
begin  in  Mexicali,  Monterrey,  Guadalajara 
and  Guanajuato.  In  1955,  three  more  tv  sta- 
tions are  due  to  begin  operating,  he  said;  in 
Paso  de  Cortes,  Vera  Cruz  and  Juarez. 

Aside  from  XHTV,  Mr.  O'Farrill  is  half 
owner  of  XELD-TV  in  Matamoros,  Tarns., 
across  the  Rio  Grande  from  Brownsville,  Tex. 
Mr.  Ascarraga  owns  the  other  50%. 

Television  has  not  injured  radio  broadcasting 
in  Mexico  yet,  Mr.  O'Farrill  said.  There  are 
so  few  tv  stations  outside  of  Mexico  City,  he 
pointed  out,  that  Mexican  radio  is  still  the 
dominant  broadcasting  medium. 

Even  in  Mexico  City,  he  said,  there  are  still 
not  enough  tv  receivers  to  make  a  dent  in  radio 
listening.  He  said  there  were  about  85,000  tv 
receivers  in  the  Mexican  capital,  and  until 
there  were  about  200,000  he  did  not  think 
radio  listening  would  be  adversely  affected. 

Even  then,  he  added,  tv  would  only  have  an 
impact  on  evening  radio  hours.  And,  he  said, 
he  was  not  sure  that  would  be  too  significant. 

Nor  does  the  publisher  of  the  Mexico  City 
Novedades  (Spanish)  and  News  (English)  be- 
lieve that  tv  will  have  any  substantial  impact 
on  newspaper  readership  or  advertising.  Mr. 
O'Farrill  said  that  his  ownership  of  newspapers, 
radio  and  tv  permitted  him  to  offer  an  attrac- 
tive package  to  advertisers  through  joint  use 
at  joint  rates. 
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All  you  need 
to  shell  out 


When  you  buy  radio  to  move  goods 
right  now  (and  not  just  make 
friends  for  the  future),  do  what 
some  of  today's  smartest  adver- 
tisers do :  Get  the  most  for  the  least 
— buy  spot  radio,  on  key  stations. 
The  cost,  in  comparison  with 
any  other  advertising  is  peanuts. 
A  handful  of  good  stations  will 
reach  almost  everybody.  WJR 
alone,  for  example,  covers  some 
10%  of  U.  S.  buying  power. 
Ask  your  Henry  I.  Christal  man. 

The  Great  Voice  of  the  Great  Lakes 


Detroit 

50,000  watts  CBS  Radio  Network 


WJR's  primary  coverage  area: 
15,000,000  customers 
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•INTERNATIONAL- 


Freeman  Leaves  CARTES; 
Successor  Being  Sought 

PAT  FREEMAN,  sales  and  research  director 
of  the  Canadian  Assn.  of  Radio  &  Television 
Broadcasters,  has  tendered  his  resignation  after 
seven  years  service 
to  that  organization. 
Mr.  Freeman  did  not 
reveal  his  future 
plans.  CARTB  has 
not  as  yet  named  a 
successor.  The  as- 
sociation sent  an  of- 
ficial proclamation 
to  all  stations,  ex- 
pressing regret  at 
Mr.  Freeman's  resig- 
nation and  thanking 
him  for  his  con- 
tribution towards  the 
advancement  of  the 
Canadian  radio-television  industry 


MR.  FREEMAN 


Dunton  Cites  Canada's  Need 
For  Its  Own  Programming 

TELEVISION,  as  being  developed  in  Canada 
at  present,  is  unique  in  the  world  in  that  a  pub- 
licly owned  organization,  with  commercial  as- 
sistance, is  combining  with  private  sta- 
CANADA  tions  to  form  a  network,  A.  Davidson 
Dunton,  chairman  of  the  Board  of 
Governors  of  the  Canadian  Broadcasting  Corp., 


, , . the  Story  Remains 
the  Same  in  Danville 

WOAN  is  a  MUST  buy  if  you  want  cover- 
age in  East  Central  Illinois'  and  Western 
Indiana's  rich  market.  WDAN  gives  you 
more  listeners  than  all  other  stations  com- 
bined! ^ —  

February  1954 

CONLAN 
SURVEY 


told  the  Canadian  Club  of  Hamilton,  Ont., 
April  8. 

He  added  that  tv  programs  which  distribute 
the  ideas  and  beliefs  of  Canadians  throughout 
the  country  are  necessary  if  Canada  is  to  grow 
as  an  individual  nation.  "What  Canada  is  like 
as  a  nation  30  or  40  years  from  now  will 
depend  a  great  deal  on  what  is  shown  on 
television  screens  before  then,"  he  said. 

Mr.  Dunton  warned  of  the  dangers  of  show- 
ing too  many  programs  which  originate  in  the 
U.  S.,  even  though  he  admitted  it  is  "infinitely 
cheaper"  to  utilize  available  shows  than  produce 
a  Canadian  product. 

Due  to  the  vast  distances  between  major 
population  areas  and  the  existence  of  both 
French  and  English  speaking  audiences,  he  de- 
clared, Canada  is  one  of  the  most  unfavored 
nations  in  the  world  for  the  production  of 
television. 


Canadian  Newsman  Hits 
Threat  to  Press  Freedom 

THE  IMPORTANCE  of  freedom  of  the  press 
and  radio  in  a  democratic  country  is  empha- 
sized by  Patrick  Nicholson,  member  of  the 
Parliamentary  Press  Gallery  in  Ottawa. 

In  a  radio  address  delivered  over  privately- 
owned  stations  in  Canada,  Mr.  Nicholson  said, 
"Only  through  newspapers  and  radio  can  the 
public  learn  how  they  are  being  gov- 
CANADA  erned,  how  their  very  substantial  tax 
payments  are  being  spent,  how  their 
elected  representatives  are  carrying  out  their 
duties  on  their  behalf." 

•He  also  claimed  the  Canadian  Broadcasting 
Corp.,  which  operates  government-owned 
broadcasting  stations,  holds  control  of  private- 
ly operated  stations  there. 

"There  are,  of  course,  many  independent 
radio  stations  which  are  not  owned  and  op- 
erated by  the  CBC,  although  by  a  monstrously 
undemocratic  and  unfair  piece  of  legislation 
they  are  subject  to  the  general  control  of  CBC. 
Thus,  in  spite  of  our  lip  service  to  free  enter- 
prise in  Canada,  our  free  enterprise  radio 
stations  are  ultimately  under  the  control  of  the 
government  and  operating  only  with  its  ap- 
proval," Mr.  Nicholson  said. 


235  In  Attendance 
At  BMI  Program  Clinic 

WITH  235  present  at  the  Royal  Connaught 
Hotel  in  Hamilton,  Ont.,  the  Central  Canada 
Broadcasters  Assn.  April  12  presented  the  12th 

Canadian  BMI  Program  Clinic. 
CANADA       W.  H.  Stovin,  manager  of  CJBQ 

Belleville,  Ont.,  president  of  CCBA, 
and  Harold  Moon,  assistant  general  manager 
of  BMI  Canada  Ltd.,  Toronto,  were  joint 
chairmen. 

Particularly  singled  out  for  his  tremendous 
organizational  work  in  connection  with  the  all- 
day  affair  was  Thomas  E.  Darling,  manager, 
CHML  Hamilton,  which,  with  CKOC  Hamil- 
ton, acted  as  hosts. 

Delegates  heard  reports  of  a  survey  on  late 
night  listening  in  the  Toronto  area  presented 
by  T.  W.  Kober,  research  director  of  Vickers 
&  Benson  Adv.,  Toronto  agency. 

Other  clinic  speakers  included  Lyman  Potts, 
assistant  manager,  CKOC  Hamilton;  Joseph 
B.  Kirby,  general  manager  of  WKRS  Wauke- 
gan,  111.;  Arch  L.  Madsen,  general  manager  of 
KOVO  Provo,  Utah;  Carl  Haverlin,  president 
of  BMI,  New  York;  and  J.  Frank  Jarman,  vice 
president  and  general  manager  of  WDNC 
Durham,  N.  C. 


EDUCATION 


New  Jersey  Schools 
Drop  Educ.  Tv  Test 

NEW  JERSEY  Dept.  of  Education  announcec 
last  week  that  it  is  terminating  its  two-year  ex- 
periment in  educational  television  because  it; 
appropriation  request  had  been  rejected. 

Comr.  of  Education  Frederick  M.  Raubingei 
ordered  his  department  last  Tuesday  to  cease 
all  television  activities  immediately.  The  de 
partment  had  operated  closed-circuit  statior 
WLTV  (TV),  west  of  New  Brunswick,  beaming 
programs  by  microwave  transmission  to  class 
rooms  in  near-by  communities. 

The  order  came  after  both  Gov.  Robert  B 
Meyner  and  the  joint  appropriations  committee 
of  the  legislature  earlier  this  year  had  refusec 
to  allot  state  funds  for  the  construction  of 
1  kw  station.  Gov  Meyner  was  quoted  a; 
saying  that  "a  20-inch  screen  should  never  b< 
allowed  to  come  between  teachers  and  pupil 
during  school  hours." 

Comr.  Raubinger  said  that  a  $100,000  ap 
propriation  from  the  Ford  Foundation's  Fun 
for  Adult  Education,  earmarked  for  erectioi 
of  the  proposed  station,  will  be  returned.  H 
said  that  smaller  donations  will  be  disposed  o 
in  a  like  manner.  Similarly,  some  $150,000  o 
equipment  lent  to  the  state  for  its  experimenta 
project  will  be  returned  to  the  owners. 


Applications  Being  Taken 
For  WAAM  (TV)  Fellowship 

WAAM  (TV)  Baltimore's  third  annual  WAA1V 
Television  Fellowship  for  graduate  study  a 
Johns  Hopkins  U.  is  open  to  applicants,  uni 
versity  officials  have  announced. 

The  fellowship  carries  a  stipend  of  $4,500  ti 
$6,000,  depending  on  family  responsibilities,  sc 
a  "mature  person,  active  in  television,  may  b< 
free  from  professional  duties  to  pursue  specia 
studies  of  his  own  choosing  which  will  add  t( 
his  effectiveness  when  he  returns  to  his  regula 
work." 

Applications,  which  must  be  filed  by  May  15 
may  be  secured  from  Chairman,  WAAN 
Fellowship  Committee,  Johns  Hopkins  U 
Baltimore. 


SPEAKERS  at  the  opening  general  session 
of  Ohio  State  U.'s  Institute  for  Education 
by  Radio-Tv,  Columbus,  were  Hyman  H. 
Goldin  (I),  chief  economist  for  FCC,  and 
Carl  E.  George  (r),  WGAR  Cleveland  gen- 
eral manager,  shown  with  I.  Keith  Tyler, 
the  institute's  director. 
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WDAY-TV 

FARGO,  N.  D. 

NOW  ON 

FULL  POWER 

(UP  FROM  13,000  TO  65,000  WATTS) 

AND  CARRYING 
PRACTICALLY 

ALL  TOP-RATED 
PROGRAMS 

FROM 
V  ALL  4  NETWORKS 

(AND  LEADING  FILM  PRODUCERS)! 

Affiliated  with  NBC    •    CBS    •    ABC    •  DUMONT 

FREE  &  PETERS,  INC.,  Exclusive  National  Representatives 
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STATIONS 


WOR-TV  ASKS  TO  TEST  PHONEVISION 


Station  petitions  FCC  for  au- 
thorization to  go  ahead  with 
experimental  broadcasts  of 
Zenith's  'pay  as  you  see'  tv  sys- 
tem. Transmission  would  be- 
gin May  31 . 

WOR-TV  New  York  petitioned  the  FCC  last 
Friday  for  authorization  to  conduct  experi- 
mental broadcasts  of  the  Phonevision  system  of 
subscription  or  "pay  as  you  see"  tv,  it  was 
jointly  announced  by  the  General  Teleradio 
station  and  Zenith  Radio  Corp. 

If  permission  is  granted,  Zenith  will  install 
Phonevision  equipment,  and  experimental  trans- 
mission will  start  May  31  on  the  New  York 
station,  according  to  Gordon  Gray,  general 
manager  of  WOR-TV. 

There  will  be  no  general  public  demonstra- 
tions. 

Purpose  of  the  experiments,  according  to  Dr. 
Alexander  Ellett,  Zenith  vice  president  for  re- 
search, is  to  finally  determine  operating  charac- 
teristics from  a  high-powered  transmitter  in 
metropolitan  New  York,  where  Phonevision- 
equipped  receivers  will  be  distributed  in  differ- 
ent locations.  Tests  will  be  continued  indef- 
initely, with  WOR-TV  and  Zenith  employes 
controlling  and  operating  the  sets. 

Dr.  Ellett  said  that  if  the  FCC  grants  the 
necessary  authorization,  "pay  as  you  see"  tv 
will  be  operated  in  New  York  without  tele- 
phone lines,  the  original  and  only  Zenith  meth- 
od, and  the  decoding  signal  will  be  carried  out 
over  the  air  rather  than  by  wire  to  the  receiver. 
Each  receiver  will  have  an  air  code  translator, 
the  use  of  which  is  contemplated  in  commercial 
operation,  if  and  when  approved  by  the  FCC, 
in  conjunction  with  a  coin  box  or  information 
cards  supplied  to  subscribers. 

Any  video  set  that  can  pick  up  WOR-TV's 
regular  program  fare  will  be  able  to  receive  the 
experimental  broadcasts.   But  the  picture  will 


ATOP  Wichita's  Hotel  Lassen,  where 
KTVH  (TV)  Hutchinson  expects  by  July  to 
microwave  programs  (by  use  of  micro- 
wave equipment  on  top  of  the  hotel) 
from  its  new  Wichita  studios  to  the  KTVH 
tower  36  air  miles  away  at  Hutchinson, 
the  station's  general  manager,  Howard  O. 
Peterson,  attempts  to  catch  sight  of  bea- 
con lights  on  the  Hutchinson  tower. 
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be  unintelligible  except  on  test  receivers 
equipped  with  Zenith's  decoding  equipment. 

"We  have  now  reached  the  point  where  it 
has  become  necessary  to  also  determine  the 
operating  characteristics  of  our  Phonevision 
equipment  on  a  high-powered  transmitter  in  the 
New  York  area,"  Dr.  Ellett  said,  noting  a  series 
of  Phonevision  field  tests  had  been  made  in 
Chicago  with  moderate  power  transmitters. 

Program  material  will  comprise  tests  pat- 
terns, a  variety  of  motion  picture  films  (the 
nature  and  age  unrevealed)  and  occasional  live 
pickups,  according  to  Mr.  Gray. 

Zenith  stated  that  any  authorization  should 
not  be  construed  as  Commission  approval  of 
Phonevision  for  commercial  operation.  It  joined 
with  WOR-TV  in  stressing  the  broadcasts  would 
be  experimental. 

Over  a  period  of  years  WOR-TV  has  co- 
operated with  Skiatron  Electronics  &  Television 
Corp.  in  tests  of  Skiatron's  Subscriber- Vision, 
rights  to  which  were  recently  acquired  by  Mat- 
thew Fox,  board  chairman  of  Motion  Pictures 
for  Television  [B*T,  April  12,  March  29]. 


management  executives,  with  Mr.  Hartford  vi 
president  in  charge  of  sales,  Mr.  Dennis  vi 
president  in  charge  of  the  program  departmei 
Mr.  Hunt  vice  president  in  charge  of  enginee 
ing  and  operations  and  Mr.  Richardson  exec 1 
tive  assistant  to  Mr.  Hayes. 


WTOP  Inc.  Splits 
Radio,  Tv  Operations 

A  PLAN  setting  up  a  pool  of  announcers 
and  talent  is  the  main  feature  in  the  scheduled 
reorganization  of  WTOP-AM-FM-TV  Wash- 
ington next  Sunady  under  which  the  CBS  out- 
lets will  separate  radio  and  television  opera- 
tions, John  S.  Hayes,  WTOP  Inc.  president, 
said  last  week. 

Mr.  Hayes  said  four  operating  divisions  of 
WTOP  Inc.  will  be  created,  three  to  be  headed 
by  vice  presidents  and  the  fourth  by  a  director, 
all  operating  under  the  WTOP  Inc.  president. 

The  divisions:  WTOP  Television,  to  be 
headed  by  George  Hartford,  who  will  hold 
the  title,  vice  president  for  television;  WTOP 
Radio,  under  Lloyd  Dennis,  vice  president  for 
radio;  WTOP  Engineering  Division,  under 
Clyde  M.  Hunt,  vice  president  for  engineering; 
WTOP  General  Services  Division,  under  Lau- 
rence E.  Richardson,  director  of  general  serv- 
ices. Further  organizational  breakdown  will  be 
released  this  week,  Mr.  Hayes  said. 

Under  the  new  setup,  WTOP-AM-FM  and 
WTOP-TV  will  rent  all  electronic  equipment 
from  the  engineering  division.  The  general 
services  division  will  be  "housekeeper"  and  will 
rent  building  space,  besides  maintaining  the  an- 
nouncer and  talent  pool  for  hire  to  the  radio 
or  tv  divisions,  Mr.  Hayes  said. 

Excluded  From  Pool 

Publicity  people,  salesmen,  program  directors 
and  others  will  not  be  included  in  the  pool,  but 
will  be  in  separate  departments  in  the  radio 
and  tv  divisions. 

Mr.  Hayes  said  he  feels  every  combined 
radio-tv  operation  must  meet  the  problem  of 
integration  or  separation,  adding  that  he 
thinks  WTOP  Inc.  has  solved  under  its  new 
plan  the  problems  of  economy  and  efficiency. 

He  said: 

"In  setting  up  our  radio  and  television  sta- 
tions as  separate  organizations,  each  is  given 
the  opportunity  to  concentrate  on  and  develop 
its  particular  advantages  in  a  free  competitive 
economy." 

Mr.  Hayes  said  no  additions  of  personnel 
are  planned  in  effecting  the  reorganization. 

Under  the  present  setup  WTOP  radio  and 
television  operations  are  combined  under  top 


HERBUVEAUX 


HERBUVEAUX  HEADS 
WMAQ,  WNBQ  (TV) 

25-year  NBC  veteran  becomes 
general  manager  of  the  net- 
work's Chicago  stations. 

APPOINTMENT  of  Jules  Herbuveaux 
general  manager  of  NBC's  WMAQ  and  WMA 
(TV)  Chicago,  succeeding  the  late  Harry  1 
Kopf,  was  announced  last  Wednesday  1 
Charles  R.  Dent 
vice  president 
charge  of  the  m 
work's  o&o  statio 
division. 

Mr.  Herbuveat 
assistant  gener 
manager  of  the  si 
tions,  assumes  I 
new  manageri 
duties  immediate] 
Mr.  Kopf  died  la 
month  [B«T,  Ap: 
5J. 

In  announcing  £ 
appointment,  M 
Denny  noted  that  Mr.  Herbuveaux  was  instr 
mental  in  the  establishment  and  growth 
WNBQ,  the  NBC  outlet,  which  has  pioneen 
in  local  live  programming  and  in  sound  broa 
casting  locally. 

"Mr.  Herbuveaux'  qualifications  for  the  poi 
tion  of  general  manager  .  .  .  are  outstanding 
Mr.  Denny  stated.  "He  has  an  intimate  know 
edge  of  the  station's  operations.  He  is  a  pron 
nent  member  of  Chicago's  advertising,  sho 
business  and  civic  circles,  and  he  is  a  pione 
broadcaster  with  25  years  service  with  NBC 
Mr.  Herbuveaux  also  has  been  credited  wi 
development  of  talent  in  Chicago,  particular 
that  utilized  on  NBC  network  originations  o 
of  that  city.  He  was  cited  last  year  by  Chicaj 
Unlimited  and  the  Chicago  Television  Counc 
for  his  achievements. 

A  musical  director  early  in  his  career,  tl 
new  NBC  Chicago  general  manager  started  < 
KYW  (then  in  Chicago)  with  his  own  orchestr 
Later,  he  arranged  and  conducted  the  first  mu 
ical  show  for  NBC  there,  formally  joining  NB 
as  music  director  in  1931. 

After  various  creative  and  administrati 
posts  with  NBC,  Mr.  Herbuveaux  was  appoir 
ed  program  manager  of  WMAQ  in  1939  ai 
ten  years  later,  with  the  advent  of  televisk 
and  WNBQ,  named  manager  of  tv  for  NB 
Central  Div.  In  January  1953  he  was  pn 
moted  to  assistant  general  manager  for  bo 
WMAQ  and  WNBQ. 


WNBK  (TV)  Goes  to  Ch.  3, 
Using  New  Parma  Plant 

WNBK  (TV)  Cleveland  expects  to  impro\ 
its  picture  strength  up  to  15  times  when 
moves  from  ch.  4  to  3  next  Sunday  and  begii 
transmitting  from  its  new  million-dollar  tran 
mitter  and  905-foot  tower  at  Parma,  Ohi' 
Lloyd  E.  Yoder,  general  manager  of  the  NE 
o&o  outlet,  said  last  week. 

The  new  905-foot  tower  is  said  to  be  tl 
tallest  structure  in  the  area,  and  will  exten 
the  station's  present  fringe  area  an  addition; 
10  to  20  miles,  Mr.  Yoder  said.    WNBK  wi 
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Bring  local 
scenes  to  your 
TV  screens 


CINE-KODAK  SPECIAL  II  CAMERA,  16mm. 

Ideal  for  news... advertising... special  events 


Here's  how  you  can  bring  new  sparkle, 
new  force  to  news  programs — with  on- 
the-scene  films  of  local  events  that  you 
can  telecast  any  time  at  your  conven- 
ience. Here,  too,  is  how  you  can  in- 
crease advertising  income — by  produc- 
ing commercials  on  film. 

One  16mm.  motion-picture  camera 
— the  Cine-Kodak  Special  II — has  ev- 
erything you  need!  Fades,  dissolves, 
mask  shots,  slow  motion,  multiple  ex- 


posures are  just  a  few  of  the  effects  you 
can  get  without  special  apparatus! 
Famous  Ektar  Lenses — Kodak's  highest 
quality — assure  cleax,  faithful  pictures 
that  will  telecast  sharply. 

For  greater  impact,  lower  operating 
costs,  and  increased  income,  equip 
your  station  with  the  Cine-Kodak  Spe- 
cial II.  See  your  Kodak  Audio- Visual 
Dealer  for  complete  information  and 
prices ...  or  just  mail  the  coupon  below. 


EASTMAN  KODAK  COMPANY,  'Jept.  8-V,  Rochester  4,  N,  Y. 


Please  send  name  of  nearest  Kodak  Audio-Visual  0$aler  and  information  on: 

□  Cine-Kodak  Special  II  Camera    □  Kodasco-  «  Pageant  Sound  Projectors 

□  Eastman  16mm.  Projector,  Model  25    □  K  adascope  Analyst  Projector 

NAME  TITLE  


4-82 


COMPANY- 
STREET  

CITY  


For  all  your  TV 
movie-equipment  needs 


ANALYSIS  AND  EDITING.  Especially  designed 
for  critical  16mm.  film  study,  the  Kodascope 
Analyst  Projector  has  a  special  heavy-duty  re- 
versing mechanism  which  permits  instantaneous 
and  repeated  reversing,  without  damage  either 
to  projector  or  film.  A  Daylight  Viewer  built 
into  the  case  permits  desk-top  viewing  as  well 
as  standard  screen  projection. 

FOR  PERMANENT  INSTALLATION.  The  Eastman 
16mm.  Projector,  Model 
2  5,  gives  sound  and  vis- 
ual reproduction  compa- 
rable to  the  finest  3  5mm. 
projectors.  Sealed-in-oil- 
bath  movement,  separate 
motors  for  blower,  reel, 
and  main  projector  drive, 
plus  exceptionally  stable 
drive  mechanism,  assure" 
ultra-smooth  perform- 
ance. Light  source  may 
be  either  tungsten  or 
high-intensity  arc. 


FOR  OUTSIDE  SHOWINGS.  The  Kodascope  Pag- 
eant Sound  Projector  is  lightweight,  built  into  a 
single  handy-to-carry  case.  Easy  to  set  up,  thread,, 
and  operate,  it  is  a  favorite  among  TV  salesmen 
for  showings  at  advertising  agency,  client's 
office,  and  other  outside-the-studio  locations. 
True-rated  amplifier,  well-baffled  speaker,  and 
Kodak's  exclusive  sound-focusing  feature  give 
films  optimum  sound  fidelity.  Shown  above,  the 
Pageant  Model  AV-151-S — single-case,  15-watt 
projector  with  8-inch  speaker — S440.  Five 
other  models  from  $37  5. 

Prices  subject  to 
change  without 
notice. 


.STATE. 


(ZoneJ 
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STATIONS 


telecast  with  the  maximum  100  kw  authorized 
by  FCC. 

The  new  transmitting  plant  will  enable  view- 
ers within  a  60-mile  radius  to  receive  top  qual- 
ity pictures,  Mr.  Yoder  said,  adding  that  the 
station's  former  "figure  8"  transmitting  pattern 
now  will  be  circular,  enabling  viewers  to  the 
east  and  west  to  receive  the  same  quality  pic- 
ture as  those  to  the  north  and  south.  WNBK's 
previous  directional  pattern  was  required  be- 
cause of  interference  with  other  nearby  tv 
stations  on  ch.  4,  Mr.  Yoder  said. 

The  present  ch.  4  WNBK  transmitter  is  at 
Brecksville. 


WSLA  (TV)  PLANS 
1,800-FOOT  TOWER 

AN  1,800-ft.  television  tower,  reported  as  the 
world's  tallest,  is  planned  for  WSLA  (TV) 
Selma,  Ala.,  William  B.  Benns  Jr.,  consulting 
engineer  and  40%  owner  of  the  station,  an- 
nounced last  week. 

WSLA,  owned  by  the  Deep  South  Broad- 
casting Co.  (WBAM  Montgomery,  Ala.),  has 
a  construction  permit  for  ch.  8  with  a  tower 
300  ft.  above  average  terrain  and  2.69  kw  ef- 
fective radiated  power  at  a  site  on  the  out- 
skirts of  Selma.  This  was  granted  last  month. 

Application  to  modify  that  permit,  to  be 
filed  this  week  according  to  Mr.  Benns,  will 
ask  for  removal  of  the  transmitter  site  to 
Lowndesboro,  Ala.,  about  25  miles  from  Selma 
and  20  miles  from  Montgomery.  Also  to  be 
requested  will  be  maximum  316  kw  power, 
which,  with  the  taller  tower,  will  increase  the 
grade  B  coverage  from  23  miles  to  80  miles, 
Mr.  Benns  said. 

Surmounting  the  1,800-ft.  tower  will  be  a 
73-ft.  tv  antenna,  making  overall  height  above 
ground  1,873  ft.  The  guyed  tower  will  be 
fabricated  by  Sherwin-Moore  Steel  Co.  (Vul- 
can towers)  in  Birmingham,  Mr.  Benns  said, 
and  will  cost  almost  $500,000.  An  option  to 
lease  300  acres  of  land  at  the  site,  to  accommo- 
date the  guy  anchors,  has  been  acquired,  Mr. 
Benns  reported.  Height  above  average  terrain 
will  be  2,000  ft. 

WBAM  Montgomery  is  also  40%  owned  by 
W.  J.  Brennan,  who  is  station  manager. 

Request  for  regional  airspace  subcommittee 
approval  was  submitted  last  week,  Mr.  Benns 
said. 

At  Oklahoma  City,  KWTV  (TV)  has  begun 
construction  of  a  1,572-ft.  antenna  tower,  and 
in  Dallas  KRLD-TV  and  WFAA-TV  have  re- 
ceived approval  to  build  a  1,521-ft.  tower  to 
be  used  as  a  platform  for  individual  antennas. 
The  Empire  State  Bldg.,  which  houses  New 
York's  seven  tv  antennas  is  1,465  ft.  above 
ground.  These  are  the  tallest  tv  structures  so 
far  in  existence. 


WBTV  (TV)  Color  Tests 
Set  for  Late  This  Month 

WBTV  (TV)  Charlotte,  N.  C,  plans  to  begin 
color  tests  by  the  end  of  this  month,  Charles 
H.  Crutchfield,  executive  vice  president  and 
general  manager,  has  announced.  He  told  the 
Charlotte  Radio  &  Appliance  Distributors  Assn. 
that  95%  of  the  special  color  equipment  to 
transmit  a  color  test  pattern  and  to  relay  color 
network  programs  had  arrived  and  was  being 
installed.  Installation  at  WBTV's  Spencer  Mt. 
facilities  is  under  the  supervision  of  Chief 
Engineer  M.  J.  Minor. 

Stressing  the  compatibility  of  color  tv,  Thom- 
as E.  Howard,  director  of  engineering  for  the 
station,  said  that  color  tv  will  come  in  three 
stages — network  rebroadcasting,  color  slides 
and  film,  and  finally  live  studio  originations. 
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Leading  the  Color-Blind 

AFTER  several  weeks  of  testing  its  new 
color  tv  equipment,  WKY-TV  Oklahoma 
City  was  putting  on  its  first  color  broad- 
cast (of  NBC-TV's  Paul  Winchell  Show). 
Several  prominent  guests  had  been  in- 
vited to  view  the  program  on  color  re- 
ceivers in  tv  dealer  booths  at  a  Home 
Builders'  show  in  the  Municipal  Audi- 
torium. Midway  through  the  program, 
Jim  Reed,  staff  reporter  for  the  Okla- 
homan  assigned  to  cover  the  event, 
leaned  over  to  a  WKY-TV  official  and 
asked,  "Would  you  call  that  a  really 
good  color  picture?"  The  official,  his 
feelings  ruffled  because  he  thought  the 
reception  was  "magnificent"  after  his 
weeks  of  hard  work,  replied  with  an 


WKY-TV  Oklahoma  City  owner  E.  K. 
Gaylord  takes  his  turn  manning  a 
color  tv  camera  at  a  five-minute  dedi- 
catory program  April  8  officially 
launching  the  station's  local  studio 
color  telecasting  operations. 

emphatic  affirmative  and  asked  if  the 
reporter  didn't  think  so.  "I  don't  know," 
was  the  reply,  "and  I  can't  understand 
how  I  ever  caught  this  assignment  .  .  . 
I'm  so  color  blind  my  wife  has  to  match 
my  socks  and  ties  before  I  can  dress  for 
work  each  day."  Mr.  Reed's  story  was 
filed,  adds  the  station,  only  after  color 
details  had  been  described  for  him  by 
more  fortunate  viewers. 

WKY-TV  plans  to  begin  regular  color- 
casts of  both  network  and  live  studio 
shows  by  May  1,  P.  A.  Sugg,  general 
manager,  reported.  The  station  has  been 
transmitting  a  daily  color  test  pattern 
a  half-hour  before  sign-on,  since  April  1. 


Dabadie  Will  Assume 
WBRZ  (TV)  Post  in  Fall 

J.  ROY  DABADIE,  vice  president  and  general 
manager  of  WJBO-WBRL  (FM)  Baton  Rouge, 
has  been  appointed  general  manager  of  WBRZ 
■  (TV)  Baton  Rouge, 
which  expects  to  be- 
gin operation  on  ch. 
2  Sept.  1. 

The  announce- 
ment was  made  by 
J     Douglas  L.  Manship, 
president  of  Louisi- 
I     ana  Television 
Broadcasting  Corp., 
licensee  of  the  new 
tv  outlet,  and  presi- 
dent of  Baton  Rouge 
Broadcasting  Co.,  li- 
censee   of  WJBO- 
WBRL  and  99.4% 
stockholder  in  the  WBRZ  licensee. 

Succeeding    Mr.    Dabadie    as   WJBO  and 


WBRL  general  manager  will  be  Charles  Gar 
vey,  former  sales  manager  of  the  radio  outlets 
Mr.  Manship  said.    Mr.  Dabadie  will  remain  af 
the  radio  stations  to  help  Mr.  Garvey  in  taking  j 
over  management  before  devoting  full  time  tcj 
the  television  outlet,  Mr.  Manship  declared. 

John  Wooldridge  succeeds  Mr.  Garvey  a^ 
sales  manager  of  WJBO  and  WBRL,  Mr.  Man 
ship  said. 


DABADIE 


New  Outlets  to  Start 
In  San  Juan,  Honolulu 

First  vhf  for  Little  Rock,  K ARK- 
TV  began  regular  program- 
ming April  15. 

TWO  stations  were  scheduled  to  begin  regula 
programming  this  past  weekend:  in  San  Juan 
P.  R.,  the  city's  second  tv  outlet,  and  Honolulu 
that  city's  third. 

KULA-TV  Honolulu  (ch.  4),  has  been  on  tes 
patterns  since  April  2  and  was  to  begin  com 
mercial  operations  last  Friday,  Jack  Burnett 
general  manager,  reported.  Station  is  affiliate* 
with  ABC  and  represented  by  Headley-Ree< 
Tv  Inc. 

WAPA-TV  San  Juan  (ch.  4),  was  reporte' 
ready  to  start  regular  programming  yesterda 
(Sunday),  affiliated  with  ABC,  NBC  and  Dv. 
Mont,  and  represented  by  Caribbean  Network; 

Little  Rock,  Ark.,  got  its  first  vhf  but  secon 
video  outlet  last  week  as  KARK-TV  (ch.  "A 
began  regular  programming  April  15,  T.  K 
Barton,  vice  president  and  general  manage] 
announced.  Station  will  be  an  NBC  and  Dt 
Mont  affiliate,  represented  by  Edward  Petry  C< 

Test  Patterns 

WHO-TV  Des  Moines,  Iowa  (ch.  13),  starte 
regular  test  pattern  transmission  last  Thur: 
day,  and  "barring  unforseen  difficulties"  wt 
begin  commercial  programming  April  25,  Co 

B.  J.  Palmer,  president,  said. 

Tentative  starting  date  of  May  15  has  bee 
set  by  WKNY-TV  Kingston,  N.  Y.  (ch.  66).  I 
.addition  to  network  programming,  the  statio 
has  signed  popular  local  radio  talent  for  regi 
lar  tv  shows. 

WCNY-TV  Carthage  (Watertown),  N.  Y.  (cl 
7),  reported  it  expects  to  begin  regular  pnj 
gramming  sometime  this  summer,  affiliate 
with  CBS  and  ABC. 

KLIX-TV  Twin  Falls,  Idaho  (ch.  11),  hi 
set  ,a  tentative  starting  date  of  Aug.  I,  Fran 

C.  Mclntyre,  vice  president  and  general  mai 
ager,  reported.  Station  will  be  represented  b 
George  P.  Hollingbery  Co.  and  affiliated  wit 
ABC. 

E.  J.  Schneider,  president  of  Seattle  Coi 
struction  Co.,  permittee  for  ch.  20  at  Seattl 
reported  last  week  that  target  date  and  oth< 
plans  have  not  been  definitely  set.  M 
Schneider  said  that  plans  are  being  carried  o' 
very  cautiously  to  avoid  unwise  decisions. 

The  Uhf  Story 

"We  have  followed  the  uhf  story  quite  close 
....  In  our  opinion,  a  smartly  planned  car 
paign  for  the  sale  of  low  cost  converters  | 
the  public,  and  proper  programming  will  1 
the  determining  factors  in  the  success  of  tb 
venture,"  he  said. 

Bill  Bevens,  executive  vice  president,  Ai 
Pix  Corp.,  permittee  for  ch.  48  at  Gastoni  1 
N.  C„  said  last  week  the  station  plans  to  be  c  1 
the  air  by  the  summer.  Coit  M.  Robinson  J 
president. 

Peninsula  Tv  Inc.,  grantee  of  ch.  6  at  Me  I 
quette,  Mich.,  expects  to  begin  regular  ol 
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OAK  HILL  is  SECOND  IN  WEST  VIRGINIA! 


OAK  HILL'S  WOAY-WITH  10,000  WATTS 

-IS  THE  STATE'S  SECOND  MOST  POWERFUL  STATION 


STATION  COVERAGE  DETAIL  BY  NCS  AREAS 


Total 

STATE 

No.  of 
Counties 

DAYTIME 

Radio  Homes 

NCS  Area 

4-Week  Cum. 

Weekly 

Average  Day 

in  Area 

County 

NCS  Circ. 

%* 

NCS  Circ. 

%::: 

NCS  Circ. 

%* 

WEST  VIRGINIA 

20,370 

FAYETTE, 

1 

18,490 

90 

18,220 

89 

10,150 

49 

18,190 

GREENBRIER 

MONROE 
SUMMERS 

3 

15,490 

85 

15,130 

83 

6,720 

36 

66,940 

KANAWHA 

1 

10,310 

15 

7,180 

10 

4,410 

06 

14,570 

LEWIS 
BRAXTON 
DODDRIDGE 
GILMER 

4 

3,110 

21 

2,280 

15 

1,680 

11 

18,260 

LOGAN 

1 

7,780 

15 

1,960 

10 

1,020 

05 

19,440 

MERCER 

1 

8,000 

41 

6,480 

33 

3,990 

20 

14,290 

NICHOLAS 
CLAY 
WEBSTER 

3 

11,450 

80 

11,080 

77 

6,620 

46 

23,930 

RALEIGH 

1 

20,220 

84 

19,610 

81 

8,540 

35 

12,290 

ROANE 
CALHOUN 
JACKSON 
WIRT 

4 

2,720 

22 

1,990 

16 

1,460 

11 

16,750 

WYOMING 
BOONE 

2 

9,630 

57 

8,610 

51 

6,730 

40 

225,030 

10  TOTAL 

21 

102.200 

92,540 

51,320 

'!: — %  of  Radio  Homes  in  Area 


Pardon  us  for  yelling  at  you,  but  we  do  want 
to  point  out  that  Oak  Hill  is  the  home  of 
10,000-watt  WOAY — West  Virginia's  second 
most  powerful  station! 

Nielsen  credits  WOAY  with  a  21 -county 
audience  of  102,200  daytime  families — yours 
for  a  quarter-hour  at  a  cost  of  less  than  22c 
per-thousand-homesl  (26-time  rate) 

If  that's  your  idea  of  a  good  radio  buy,  we'd 
certainly  like  to  discuss  availabilities  with 
you.  Just  address  Robert  R.  Thomas,  Jr., 
Manager,  at: 

WOAY 

OAK  HILL,  WEST  VIRGINIA 

10,000  Watts  AM 
20,000  Watts  FM 


STATIONS 


SALES  CLINIC  brings  together  key  CBS  Radio  Spot  Sales  executives  in  Chicago  for 
inspection  of  local  talent  and  programs  of  the  network's  o&o  WBBM  [AT  DEADLINE, 
April  12].  L  to  r:  (front  row)  Ralph  Patt,  Detroit  manager,  and  Gordon  Hayes,  Chi- 
cago manager,  CBS  Radio  Spot  Sales;  H.  Leslie  Atlass,  vice  president  of  CBS  Central 
Division  and  general  manager  of  WBBM-AM-TV;  Ernie  Shomo,  stations'  assistant  gen- 
eral manager;  Charles  Allison,  eastern  sales  manager,  CBS  Radio  Spot  Sales;  (back 
row)  George  Hurst,  Los  Angeles  manager;  William  Miller,  WBBM  sales  manager;  Henry 
Flynn,  Spot  Sales  general  sales  manager;  Wendell  Campbell,  vice  president  in  charge 
of  station  administration,  and  Jack  Donahue,  San  Francisco  manager.  Mr.  Atlass 
played  host  at  a  luncheon  and  inspection  of  programs  in  Chicago's  Wrigley  Bldg. 


Employes  Defend  Lamb 

EMPLOYES  of  Edward  Lamb's  Erie 
(Pa.)  Dispatch,  numbering  182,  paid  for 
and  listed  their  names  on  a  full-page  ad 
in  that  newspaper  April  8  in  which  they 
defended  the  broadcaster  and'  publisher 
against  charges  of  association  with  Com- 
munist Party  members.  Among  state- 
ments in  the  ad:  "We  have  seen  him 
oppose  Communism  and  Fascism  at  all 
times.  We  feel  that  charges  filed  against 
him  are  the  work  of  vicious  political  and 
business  rivals."  Mr.  Lamb  has  been 
notified  by  the  FCC  that  a  hearing  is 
indicated  on  the  license  renewal  bid  of 
his  WICU  (TV)  Erie.  Mr.  Lamb  has 
denied  the  charges  in  detailed  reply  filed 
by  former  U.  S.  Attorney  General  J. 
Howard  McGrath  [At  Deadline,  April 
12].  Dispatch  reprinted  Mr.  Lamb's  re- 
ply April  13. 


erations  in  October,  Jerome  Sill,  general  man- 
ager, announced.  Other  plans  have  not  been 
set. 

The  following  stations  have  reported  they 
plan  to  begin  regular  programming  by  May  30: 

WSML-TV  Decatur,  Ala.  (ch.  23);  KFXJ-TV 
Grand  Junction,  Colo.  (ch.  5);  WDBO-TV  Or- 
lando, Fla.  (ch.  6);  WGOV-TV  Valdosta,  Ga. 
(ch.  37);  WHO-TV  Des  Moines,  Iowa  (ch.  13); 
WGAN-TV  Portland,  Me.  (ch.  13);  WBOC-TV 
Salisbury,  Md.  (ch.  16);  WKNY-TV  Kingston, 
N.  Y.  (ch.  66);  WTHT  (TV)  Wilmington,  N.  C. 
(ch  3);  KVAL-TV  Eugene  Ore.  (ch.  13);  WSEE 
(TV)  Erie,  Pa  (ch.  35);  WCMB-TV  Harrisburg, 
Pa.  (ch.  27);  WDEF-TV  Chattanooga,  Tenn. 
(ch.  12);  WHA-TV  Madison,  Wis.  (ch.  21),  edu- 
cational. 

(For  details  see  Telestatus,  page  121.) 


Radio  Warns  Flint 
Of  Approaching  Storm 

CITIZENS  of  Flint,  Mich.,  who  were  served 
by  radio  during  a  disastrous  tornado  in  that 
area  last  summer  [B«T,  lune  15,  1953],  were 
warned  by  their  city  manager  to  listen  to 
their  radios  "for  the  fastest  and  most  reliable 
information"  after  a  second,  but  much  less 
harmful,  tornado  struck  near  the  city  April  7. 

WFDF  Flint,  which  aired  U.  S.  Weather 
Bureau  warnings  before  the  April  7  tornado, 
continued  broadcasting  without  interruption 
during  the  storm  and  broadcast  descriptions 
afterward  of  the  extent  of  damages.  City 
Manager  Harold  C.  Chirgwin  issued  the 
warning  after  municipal  and  civil  defense 
services  were  flooded  with  telephone  calls 
from  a  population  still  nervous  over  last 
year's  tornado,  which  killed  116  persons  and 
injured  900. 

WFDF  reported  the  April  tornado  hit  just 
outside  Flint  and  a  "severe  storm  raked  the 
city  itself,  causing  almost  a  million  dollars 
damage  and  injuring  two  persons."  The 
WFDF  disaster  procedure  went  into  effect  at 
noon,  when  first  warnings  were  received,  and 
lasted  through  the  storm,  which  hit  at  8  p.m., 
and  to  midnight,  when  damages  were  re- 
counted. 


WCAN-TV  Sets  New  Rates 

RATE  CARD  No.  3,  effective  May  1,  has  been 
announced  for  WCAN-TV  Milwaukee  by  Lou 
Poller,  general  and  sales  manager  of  the  uhf 
ch.  25  outlet.  The  schedule  calls  for  one-hour 
rates  of  $500  in  Class  A  ($100  increase),  $375 
in  Class  B,  $300  in  Class  C  and  $200  in  Class 
D.  Rates  for  Class  A  run  $300  for  a  half 
hour,  $200  for  15  minutes,  $150  for  10  minutes, 
$125  for  five  minutes,  $85  for  both  one-minute 
and  20  seconds,  and  $40  for  IDs.  Class  A  time 
is  from  6  to  11  p.m.  Mon.-Sat.  and  5  to  11 
p.m.  on  Sundays. 


KNPT  Hands  Hard  at  Work 
To  Repair  Fire  Damage 

FIRE  April  13  completely  gutted  the  trans- 
mitter-studio building  of  KNPT  Newport,  Ore., 
causing  damage  in  excess  of  $20,000.  Major 
part  of  the  loss  was  covered  by  insurance,  ac- 
cording to  Manager  Tom  Becker. 

Personnel  are  working  day  and  night  to  put 
the  1310  kc,  1  kw  independent  back  on  the 
air.  Record  distributors  are  contributing  discs 
to  replace  the  5,000  records  lost  in  the  blaze. 
Equipment  and  offers  of  technical  assistance 
have  been  received  from  other  Oregon  stations 
including  KWRO  Coquille,  KWIL  Albany, 
KOOS  Coos  Bay,  KGW  Portland  and  KORE 
Eugene. 


Zenith  Appoints  Bubeck 

APPOINTMENT  of  Harry  Bubeck,  radio-tv 
industry  veteran,  as  director  of  television  pro- 
gram planning  for  Zenith  Radio  Corp.  was  an- 
nounced last  Wednesday  by  Comdr.  Eugene  F. 
McDonald  Jr.,  Zenith  president. 

Mr.  Bubeck  has  been  placed  in  charge  of 
program  planning  for  proposed  operation  of 
ch.  2  in  Chicago,  on  which  the  FCC  has  sched- 
uled competitive  hearings  for  May  7. 

Mr.  Bubeck  was  appointed  program  man- 
ager for  NBC  Western  Division  in  1951  and 
also  served  as  NBC's  West  Coast  public  affairs 
director. 


KBIF-KBID-TV  Changes 

CONSOLIDATION  of  John  Poole  Broadcasting 
Co.  radio  and  tv  operation  in  Fresno,  Calif., 
was  announced  last  week,  with  George  Nickson, 
KBIF  general  manager,  assuming  a  similar 
position  with  KBIF-KBID-TV.  In  other  per- 
sonnel changes,  Robert  Wesson,  KBID-TV  gen- 
eral manager,  has  resigned,  and  Gene  Grant, 
KBID-TV  sales  manager,  becomes  sales  director 
for  both  stations,  with  Ray  Grant,  KBIF  ac- 
count executive,  promoted  to  sales  manager, 
that  station. 


KSWM-TV  Names  VR&M 

KSWM-TV  Joplin,  Missouri,  owned  and  oper- 
ated by  Air  Time  Inc.,  has  appointed  Venard, 
Rintoul  and  McConnell,  New  York,  as  its 
national  station  representative,  effective  im- 
mediately, Austin  A.  Harrison,  president  and 
general  manager,  announced  last  week.  The 
station  was  granted  by  FCC  in  December  and 
will  be  affiliated  with  CBS-TV.  Target  date 
for  start  of  operations  is  Aug.  15. 

Broadcasting   •  Telecasting 


THIS  architect's  drawing  shows  the  planned  radio-tv  center  of  WSBT-AM-TV  South 
Bend,  Ind.  Expanded  television  operation  prompted  the  decision  to  erect  a  new 
building,  The  Souffi  Bend  Tribune,  licensee,  reported  last  week.  WSBT-TV  operates 
on  ch.  34  and,  according  to  the  station,  was  the  first  uhf  station  to  go  on  the  air 
with  a  studio  program,  Dec.  21,  1952.  Construction  of  the  building  is  due  to  begin 
in  September,  with  occupancy  set  for  a  year  later. 
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Remember  ? 


.  .  .  this  scene  from  the  first  television  drama  ever  produced, 
"The  Queen's  Messenger",  in  1928  by  the  General  Electric 
Company's  experimental  television  station?  WRGB's  smooth 
and  efficient  programming  today  is  a  result  of  this  first  exper- 
iment and  26  years  of  television  experience.  With  this  back- 
ground, WRGB  brings  the  finest  service  to  advertisers  and 
audience  through  361,600  sets  in  WRGB's  14,000  square 
mile  area. 


A  GENERAL  ELECTRIC  STATION,  SCHENECTADY,  NEW  YORK 

Represented  Nationally  by  NBC  Spot  Sales 
New  York  •  Cleveland  •  Chicago  •  Detroit 
Hollywood  •  San  Francisco 

THE  CAPITAL   DISTRICT'S  ONLY  FULL-TIME   TELEVISION  STATION 


WRGB 
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STATIONS 


WBAL  Guests  Help  Orioles  Come  to  Roost 


"ORIOLES  Opening  Day"  in  Baltimore,  mark- 
ing return  of  major  league  baseball  to  Balti- 
more, was  observed  by  WBAL-AM-TV  with 
an  agency-industry  promotion  party.  Fifty 
guests,  mostly  from  New  York,  traveled  to 
Baltimore  in  a  special  B&O  car,  had  lunch  at 
the  broadcast  station,  saw  the  game  and  re- 
turned to  New  York  in  a  special  three-car  unit. 

Guests  were  given  travel  kits  at  Jersey  City, 
along  with  flowers  from  Gov.  Theodore  J.  Mc- 
Keldin,  of  Maryland.  Two  musicians  joined 
the  group  at  Philadelphia.  At  Wilmington 
guests  were  given  copies  of  the  Baltimore  News- 
Post  with  wraparound  section  carrying  stories 
of  the  trip  and  caricatures  of  each  guest  at  the 
train  window,  along  with  a  subdued  sales  mes- 
sage. 

At  lunch  in  the  WBAL-TV  studios  the  guests 
saw  tv  photos  of  the  train-boarding  at  Jersey 
City,  stills  having  been  sent  by  facsimile.  Rain- 


coats were  handed  out  when  showers  appeared 
before  the  game. 

Guests  besides  those  in  photo  (this  page)  in- 
cluded Jack  Purves,  N.  W.  Ayer  &  Son;  Alan 
Trippe,  Adrian  Bauer  Adv.  Agency;  Walter 
Erickson.  Gray  &  Rogers;  Peter  Kondras,  Lewis 
&  Gilman;  Evelyn  Walmsley,  McKee  &  Albright; 
Jack  Latham,  Philip  Morris  Ltd.;  James  M.  Kelly, 
Fletcher  D.  Richards  Inc.;  Frank  Silvernail. 
BBDO;  Paul  Benson,  Benton  &  Bowles;  Herbert 
Gruber,  Cecil  &  Presbrey;  Newt  Stammer,  D'Arcy 
Adv.  Co.;  Arthur  Pardall,  Foots,  Cone  &  Belding; 
Helen  Wilbur,  Grey  Adv.  Agency;  William  Smith, 
Lennen  &  Newell;  Tom  Swick,  McCann-Erickson; 
C.  C.  Slaybaugh,  Morse  Intl.;  John  B.  Crandall, 
Sherman  &  Marquette;  Lester  Blumenthal,  Wm. 
H.  Weintraub  &  Co.;  Robert  Hutton,  Marty  Nier- 
man,  Edward  Petry,  Hanque  Ringgold  and  Lee 
Redfield,  Edward  Petry  &  Co.;  Gen  Schubert, 
Compton  Adv.;  Joy  Adragna  and  Richard  Malkin, 
J.  Walter  Thompson  Co.;  Jeanne  Sullivan,  Wyatt 
&  Scheubel;  Harry  Egbert,  Lavenson  Bureau; 
Dick  Rettig,  Whitehall  Pharmacal  Co.;  John 
Kucera,  Biow  Co.;  Lyman  Avery,  J.  Walter 
Thompson  Co.;  John  Cox,  Naval  Athletic  Assn.; 
Sol  Taishoff,  Broadcasting  •  Telecasting;  Harry 
Bannister  and  Herbert  Anderson,  NBC. 


AGENCY  TIMEBUYERS  and  other  industry  figures  were  guests  of  WBAL-AM-TV  Balti- 
more at  "Orioles  Opening  Day"  baseball  promotion  party  Thursday.  Part  of  group 
caught  in  pre-game  rain  included  (I  to  r):  Don  Redding,  WBAL;  Chuck  Wilds  (partly 
concealed),  N.  W.  Ayer  &  Son;  Leslie  H.  Peard  Jr.,  WBAL-AM-TV  manager,-  Dan  Kane, 
Ellington  &  Co.;  Pete  Kondras,  Lewis  &  Gilman;  Hal  James  (in  background),  Ellington 
&  Co.;  Fred  I.  Archibald,  publisher,  Baltimore  News-Post;  Mrs.  D.  L.  Provost;  unidenti- 
fied person  in  rear;  Arnold  Wilkes,  WBAL-TV;  Frank  Knight,  Joseph  Foley  Co.;  Ed 
Kabernagle,  WBAL-TV;  D.  L.  Provost,  vice  president  and  general  manager,  Radio-Tv 
Division,  Hearst  Corp.;  Don  Blauhut,  Edward  Kletter  &  Assoc.;  Freeman  Cardall,  WBAL. 


WKRC-TV  Record  Audience 
Views  Cancer  Operation 

A  LIVE  telecast  of  a  cancer  operation  by 
WKRC-TV  Cincinnati  last  week  is  said  to 
have  broken  all  local  viewing  records  as  the 
station  attempted  to  promote  local  understand- 
ing of  the  feared  disease. 

The  telecast  originated  from  the  Cincinnati 
General  Hospital  and  was  fed  by  WKRC-TV 
to  the  other  two  members  of  the  Tri-State 
Regional  network,  WHIO-TV  Dayton  and 
WTVN  (TV)  Columbus. 

At  6:30  p.m.  last  Wednesday,  WKRC-TV 
telecast  preliminary  preparations  for  the  opera- 
tion. At  8  p.m.,  the  cameras  switched  to  the 
operating  room  to  show  a  malignant  section 
of  the  patient's  intestine  being  removed.  An 
attending  surgeon  presented  explanatory  re- 
marks and  a  station  artist  traced  the  progress 
of  the  operation  on  an  easel. 

When  the  cancerous  section  had  been  re- 
moved, it  was  rushed  to  WKRC-TV's  down- 
town studios  where  another  surgeon  and  a 
pathologist  further  diagnosed  the  growth. 

The  station  reported  that  viewer  response 
was  overwhelmingly  favorable.  The  Cincinnati 
area  audience  was  estimated  at  710,816,  while 
the  combined  audience  for  the  three  cities  was 
figured  at  two  million,  WKRC-TV  said. 


REPRESENTATIVE  APPOINTMENTS 

WKGN  Knoxville,  Tenn.,  names  Everett-Mc- 
Kinney  as  national  sales  representative,  effec- 
tive immediately. 

WGSM  Huntington,  N.  Y.,  appoints  The 
Marks-Aiken  Co.,  71  W.  45  St.,  N.  Y.,  for 
national  and  local  advertising. 

WAIM-AM-TV  Anderson,  S.  C,  name  Headley- 
Reed  Co.  as  national  representatives,  effective 
immediately. 

WOKY-TV  Milwaukee  appoints  Gill-Perna  Inc. 
as  exclusive  national  representative. 


W1CC  Boosts  All  Rates 

WICC  Bridgeport,  Conn.,  has  raised  its  rates 
around  the  clock  on  its  rate  card  No.  17, 
effective  April  1,  claiming  the  largest  audience 
concentration  in  its  28  years,  Philip  Merry- 
man,  general  manager,  has  announced. 

WICC  Class  A  time,  reflecting  "the  change 
in  radio  listening  habits,"  is  from  6:30  a.m.  to 
noon,  with  rate  $250  per  hour  and  $25  per 
announcement.  Class  B,  noon  to  10:30  p.m., 
is  $180  per  hour,  and  Class  C,  10:30  p.m.  to 
6:30  a.m.,  $125.  WICC  is  offering  52  weeks 
protection  for  the  new  card. 


Mass.  Radio  Outlets, 
R.  I.  Tv  Band  for  Drive 

A  FIVE-STATION  "Heart-to-Heart"  network  in 
southeastern  Massachusetts,  plus  a  television 
station  in  neighboring  Rhode  Island,  supplied 
blanket  area  coverage  for  the  Heart  Fund  ap- 
peal by  the  Southeastern  chapter  of  the  Massa- 
chusetts Heart  Assn. 

The  pooled  radio  broadcast,  followed  up  the 
next  day  by  a  quarter-hour  program  on  WJAR- 
TV  Providence,  is  credited  as  being  largely  re- 
sponsible for  the  25%  increase  in  contributions 
over  last  year  for  the  area. 

The  stations— WBSM  and  WNBH  New  Bed- 
ford. WPEP  Taunton,  WALE  Fall  River  and 
WARA  Attleboro — each  supplied  an  eight- 
minute  tape  recording  for  the  simultaneous 
broadcast  by  announcer-producer  Leo  McDev- 
itt,  now  of  WALE,  from  WBSM  studios. 
WBSM  relayed  the  show  by  fm  to  three  of  the 
stations  and  WNBH  fed  it  to  WALE. 

A  Queen  of  Hearts  for  the  five-station  area 
was  chosen  before  the  end  of  the  show  and  she 
appeared  on  the  WJAR-TV  show  with  Heart 
Fund  workers  and  entertainers.  Mr.  McDev- 
itt,  who  was  radio  chairman  for  the  area  drive, 
was  given  a  chapter  award  for  his  services. 
Other  announcers  on  the  one-hour  show:  Joe 
LaFreniere,  WPEP;  Pat  Donahue,  WALE; 
Hal  Carpenter,  WNBH;  Dick  Burgess,  WBSM, 
and  Dave  Mohr,  WARA. 


Gene  Arnold  Dies  in  Fla. 

GENE  ARNOLD,  73,  one  of  radio's  first 
celebrities,  died  April  13  in  a  Kissimmee,  Fla., 
hospital  after  suffering  a  stroke.  Mr.  Arnold 
started  in  radio  in  1928  and  appeared  on 
such  national  network  shows  as  the  Sinclair 
Minstrels,  Carnation  Contented  Hour,  Fifteen 
Minutes  With  You  and  Crazy  Water  Crystals 
programs.  He  specialized  in  a  husky  style  of 
singing  and  poetry.  He  had  been  in  retirement 
since  1948. 


Radio  Bandleader  Specht  Dies 

PAUL  L.  SPECHT,  59,  orchestra  leader  whose 
band  is  credited  with  having  been  the  first  to 
play  dance  music  over  radio,  died  April  11  in 
New  York.  Mr.  Specht  made  the  historic 
broadcast  on  WWJ  Detroit  and  later  played 
dance  music  on  WJZ  (now  WABC)  New  York. 


A  New  Competitor 

IMPLICATIONS  of  television  are  so  far- 
reaching  that  an  insurance  company  re- 
ports it  has  overhauled  its  sales  tech- 
niques to  cope  with  the  "stiff  competition" 
of  the  medium.  According  to  a  survey 
of  its  agents  by  the  Farm  Bureau  Insur- 
ance Cos.  of  Columbus — owner  of 
WGAR  Cleveland,  WTTM  Trenton, 
WMMN  Fairmont,  W.  Va.,  and  WRFD 
Worthington,  Ohio — published  in  The 
Challenger,  agents'  publication,  television 
offers  competition  but  "has  not  really 
hurt  the  agent's  business  ...  in  fact,  the 
agent  is  selling  harder  because  of  it."  The 
bureau  concluded  that  the  agent  can 
overcome  "a  great  competitor,"  and  re- 
ported he  accomplishes  this  in  one  of 
three  ways:  "He  can  lure  the  prospect 
away  from  the  tv  set;  he  can  just  relax 
and  watch  the  program,  and  he  can 
ignore  the  program  and  gain  the  pros- 
pect's attention  by  either  talking  low  or 
out-shouting  tv." 
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an  important  "for  the  first  time"  story. . . 

There  has  long  been  cable  easy  to  install. 
There  has  long  been  highly  efficient  cable. 

HELIAX  is  the  first  cable  to  deliver  both  characteristics.  It  is  as  flexible  in  application  as  solid  dielectric  cable,  but  has  the  same 
efficiency  as  copper  air  dielectric.  HELIAX  is  superior  in  design,  in  efficiency  and  in  electrical  performance  at  microwave  and 
all  lower  frequencies,  yet  it  is  comparable  in  cost  to  lower  frequency  cables. 


ANDREW  CORPORATION  •  363  EAST  75th  ST.  •  CHICAGO  19,  ILLINOIS 

Gentlemen: 

Please  send  bulletin  70-A,  giving  technical  details  and  specifications  on  your 
7/8"  diameter  flexible  HELIAX  cable  (Type  HX-O). 

NAME  

POSITION  . 

COM  PAN  Y  

ADDRESS  


Ease  of  installation  (HELIAX  can  be  pulled  through  conduit  and  bent 
repeatedly  without  changing  its  characteristics)  means  substantial  savings 
in  installation  costs. 

HELIAX  is  crush  proof,  may  be  removed  from  one  installation,  coiled  and 
reinstalled.  Now  available  in  7/8"  size  in  continuous  lengths.  Soon  available 
in  larger  sizes.  Send  the  coupon  for  detailed  specifications. 


TRANSMISSION  USES  FOR  AM-fM-TV-MI'O0WA¥E     AHTE8HAS    0!«CTIUNAL  ANTEN8A  EQUIPMENT     MUM*  TUH186  UNITS    TOWER  UGHTWG  EQUIPMENT 


PERSONAL  RELATIONS 


 PROGRAM  SERVICES  


AFM's  'Allegro'  Twisted 
Statement  Says  Stanton 

The  CBS  president  says  his 
statement  that  radio  is  'dying' 
referred  to  nighttime  radio  in 
use  of  live  music,  not  as  a  me- 
dium, in  reply  to  claim  by  AFM 
Local  802  publication.  The 
publication  also  reveals  dif- 
ferences between  AFM  Presi- 
dent Petrillo  and  Local  802 
President  Al  Manuti. 

THE  STATEMENT  that  "radio  is  dying,"  at- 
tributed to  CBS  President  Frank  Stanton  by 
an  AFM  official  publication  in  a  report  on 
the  recent  AFM-networks  negotiations  for  a 
new  contract,  was  taken  out  of  context  and 
misrepresented  his  views,  Dr.  Stanton  told 
B»T  last  week. 

Dr.  Stanton  said  he  made  the  statement, 
but  that  it  came  during  a  session  in  which  he 
was  under  "cross-examination"  by  union  offi- 
cials for  approximately  two  hours  and  clearly 
was  intended  to  apply  to  nighttime  network 
radio  in  relation  to  the  use  of  live  music,  not 
to  radio  as  a  medium. 

The  attribution  was  contained  in  an  AFM- 
networks  negotiations  report  in  Allegro,  offi- 
cial publication  of  New  York  Local  802,  Amer- 
ican Federation  of  Musicians,  as  follows: 

"On  Friday  [Feb.  19],  Dr.  Frank  Stanton, 
head  of  CBS,  spoke  for  one  hour.  He  said 
that  radio  is  dying  fast;  that  costs  were  going 


continue  to  invade 
tv,  they  would  kill 
the  networks.  He 
insisted  that  they 
must  have  pre-re- 
cordings  at  live  rates, 
if  they  were  to  sur- 
vive." 

Pre-recordings  at 
live  rates  was  one 
of  the  issues,  won 
by  the  networks,  in 
the  negotiations 


which   ended   in   a  DR.  STANTON 

five-year  agreement 

on  Feb.  19.  The  new  contract  provides,  among 
other  things,  for  10%  increase  in  pay  for 
musicians  for  the  first  three  years  of  its  term 
and  another  10%  boost  for  the  succeeding 
two  years;  and  for  maintenance  of  quotas  of 
staff  musicians  for  the  length  of  the  contract 
(these  are:  NBC  90;  CBS  and  ABC,  65  each. 
DuMont  and  Mutual,  as  networks,  were  not 
involved  in  the  negotiations). 

In  his  answer  to  Dr.  Stanton,  as  reported 
in  Allegro,  Al  Manuti,  president  of  Local  802, 
contended  pre-recording  would  mean  "a  loss 
to  us  of  $400,000." 

Allegro's  lengthy  report,  which  consisted  of 
minutes  of  a  special  meeting  of  Local  802  at 
which  President  Manuti  reviewed  the  negotia- 
tions, also  revealed  a  number  of  behind-the- 
scenes  sidelights. 

These  included  differences  between  AFM 
President  Petrillo  and  Local  802  President 
Manuti  which  at  one  point  led  the  national 
head  to  say  Mr.  Manuti  and  Local  802  mem- 
bers could  not  remain  in  the  Federation  if 
they  refused  to  go  along  with  Mr.  Petrillo 
and  AFM's  executive  board.  Mr.  Manuti  was 
quoted  as  saying  then,  "after  further  discus- 
sion," that  Local  802  "as  a  unit  of  the  AFM, 
and  being  subject  to  its  orders,  must  demo- 


cratically abide  by  the  rule  of  the  majority." 

(In  the  final  poll  of  the  local  unions  by  Mr. 
Petrillo,  Allegro  reported,  "all  voted  to  accept 
the  networks  contract,  with  the  exception  of 
New  York."  In  his  report  to  the  Local  802 
membership,  the  minutes  also  showed,  Mr. 
Manuti  still  maintained  "that  he  does  not 
think  this  the  best  contract  we  could  have  got 
and  remained  on  record  as  being  opposed  to 
it.") 

The  report  showed  that  in  the  meetings 
with  the  networks,  President  Petrillo  threat- 
ened on  more  than  one  occasion  to  strike. 

On  the  live-music  question,  the  Local  802 
membership  was  told  by  Mr.  Manuti  of  a  con- 
versation between  Mr.  Petrillo  and  an  NBC 
vice  president: 

The  vice  president  told  President  Petrillo 
that  he  had  discussed  the  issue  of  live  music  with 
General  Sarnoff,  head  of  NBC  [Brig.  Gen.  David 
Sarnoff,  board  chairman  of  RCA  and  NBC].  He 
quoted  General  Sarnoff  as  saying  that  regardless 
of  his  respect  for  amicable  relations  with  the 
Federation,  and  the  assistance  the  Federation 
had  given  in  helping  to  get  the  broadcasting  in- 
dustry established,  there  could  be  no  compro- 
mise on  this  issue. 

President  Petrillo  told  us  that  he  believed 
General  Sarnoff,  and  that  if  we  insist  on  live 
music,  a  strike  is  inevitable. 

Petrillo's  Views 
President  Petrillo's  views  were  further  re- 
ported to  the  union  negotiators  as  follows,  ac- 
cording to  the  Allegro  minutes: 

He — President  Petrillo — did  not  know  what  the 
international  executive  board  would  decide,  but 
...  in  his  personal  opinion  we  cannot  afford  to 
lose  the  $27  million  the  men  are  earning  from 
the  networks.  .  .  . 

With  all  sincerity  and  from  the  bottom  of  his 
heart,  President  Petrillo  said,  he  knows  that  we 
are  getting  a  bad  deal,  but  he  would  use  all  his 
power  to  prevent  a  strike  on  the  single  issue  of 
live  music,  because  it  could  not  be  won.  He 
needed  Local  802  more  than  any  other  local  in 
the  Federation,  he  said,  but  he  can't  permit  it 
to  destroy  the  Federation.  The  other  locals  are 
dying,  and  a  strike  would  kill  them  altogether. 

Mr.  Manuti's  response  to  the  Federation 
chieftain,  the  account  said,  was: 

That  802's  position  was  a  just  one.  Further- 
more, he  [Mr.  Manuti]  was  not  convinced  that 
the  networks  mean  what  they  say.  He  pointed 
out  that  Local  802  has  successfully  negotiated 
a  number  of  contracts  during  the  past  year.  None 
was  easy,  but  Local  802  has  not  had  a  strike  yet. 
However,  through  the  threat  of  a  strike,  we 
obtained  good  contracts.  .  .  . 

Now,  here  we  are  dealing  with  one  of  the  rich- 
est industries  in  America.  It  is  making  millions 
in  profits,  but  it  has  not  increased  its  men.  These 
networks  fear  that  if  they  give  in  on  live  music 
now,  we  will  extend  that  principle  when  the  next 
contract  comes  around.  Local  802  can't  accept 
that  kind  of  reasoning.  Therefore  and  for  these 
reasons,  Local  802  regretfully  cannot  go  along 
with  the  international;  in  all  good  reason  there 
is  nothing  we  can  do  but  to  vote  for  a  strike. 

Local  802  maintained  its  opposition  to  the 
contract  even  after  other  locals  agreed. 

The  minutes  in  Allegro  also  reported  that 
Mr.  Manuti  told  the  Local  802  membership,  in 
discussing  the  union-WOR  New  York  situation 
(see  story  below),  "that  some  members  had 
been  speculating  on  the  possibility  of  with- 
drawing from  the  AFM.  He  pointed  out  that 
the  only  practical  way  to  win  a  fight  was  to 
'stay  in  the  ring.'  If  we  were  to  withdraw,  we 
would  get  no  support  from  other  unions  be- 
cause they  are  members  of  the  American  Fed- 
eration of  Labor." 


Court  Studies  WOR  Appeal 

APPELLATE  division  of  the  New  York  Su- 
preme Court  last  Thursday  took  under  advise- 
ment until  May  1  an  appeal  by  WOR-AM-TV 
New  York  from  a  court  decision  permitting 
members  of  Local  802,  American  Federation 
of  Musicians,  to  picket  its  studios  [B«T,  March 
15].  In  a  ruling  March  12,  New  York  Supreme 
Court  Justice  E.  L.  Hammer  had  denied  a 
motion  of  WOR-AM-TV  for  an  injunction 
against  picketing.  The  stations  and  the  local 
have  been  involved  in  a  labor  dispute  since 
Feb.  28  [B«T,  March  1,  et  seq.]. 


Haverlin  Sums  Up 
First  BMI  Clinics 

Broadcasters  attending  the 
1954  BMI  clinics  series  are 
seeking  new  ideas  and  tech- 
niques for  better  programs, 
says  BMI  President  Haverlin. 

BROADCASTERS  are  not  complacently  fol- 
lowing old  established  patterns  of  programming 
but  are  avidly  seeking  new  ideas  and  novel 
techniques  that  will  enable  them  to  present 
more  stimulating,  more  interesting  and  more 
entertaining  program  fare  to  their  listeners,  Carl 
Haverlin,  president  of  Broadcast  Music  Inc., 
said  last  week,  following  the  conclusion  of  the 
first  1954  series  of  BMI  clinics. 

Since  the  beginning  of  the  year,  36  BMI 
clinics  have  been  held  throughout  the  U.  S. 
and  Canada  and  with  one  session  in  Hawaii, 
a  1954  innovation.  At  each  clinic  three  travel- 
ing speakers — there  were  12  such  teams  in  all 
— joined  local  broadcasters  in  presenting  ad- 
dresses on  the  various  facets  of  programming 
for  today's  audiences  and  in  exchanging  ideas 
in  the  open  forum  session  concluding  each  clinic. 

Another  series  of  11  clinics  will  be  held  in 
June,  Mr.  Haverlin  said.  Places  and  dates  are: 
Winnipeg,  June  7;  Regina,  June  9;  Edmonton, 
June  11:  Amherst,  New  Brunswick,  and  Butte, 
June  14;  Boston  and  Pocatello,  June  16;  Salt 


IN  DISCUSSION  at  the  BMI  Program 
Clinic  at  Jefferson  City,  Mo.,  April  2, 
were  (I  to  r)  David  Pasternak,  promotion 
manager,  KSD  St.  Louis;  William  F.  Rip- 
petoe,  general  manager,  WBOW  Terre 
Haute,  Ind.,  and  Bruce  Barrington,  as- 
sistant manager,  KXOX  St.  Louis. 

Lake  City,  June  18;  Colorado  Springs,  June  21; 
Huron,  S.  D.,  June  23;  Indianapolis,  June  25. 

Mr.  Haverlin,  who  attended  12  of  the  36 
clinics  held  so  far  this  year,  reported  a  wide 
interest  in  cultural  programming,  including 
programs  of  book  reviews  and  literary  discus- 
sions as  well  as  those  of  concert  music.  Con- 
crete evidence  was  presented,  he  said,  of  classi- 
cal music  programs  which  have  developed  fol- 
lowings  larger  than  those  for  popular  music 
shows  broadcast  at  the  same  time. 

The  greatest  value  of  the  clinics,  Mr.  Haver- 
lin said,  seems  to  be  in  the  exchange  of  pro- 
gram ideas,  the  clinics  serving  as  a  cross  polli- 
nation agent  to  pick  up  ideas  of  proven  value 
in  one  locality  and  distribute  them  to  the  pro- 
gram executives  of  other  stations  throughout 
the  land.  It  was  not  only  broadcasters  from  one 
part  of  the  country  taking  their  ideas  to  other 
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communities,  he  said,  commenting  that  most 
of  the  speakers  took  away  from  each  meeting 
more  ideas  than  they  brought  to  it,  but  also 
the  analysis,  criticism  and  development  of  the 
ideas  during  the  forum  sessions  that  seemed  to 
him  the  major  contribution  made  by  the  BMI 
clinic  to  the  broadcasters  and  through  them  to 
the  listening  public. 


AP  REPORT  SHOWS 
RADIO-TV  GAIN 

AN  increase  of  79  radio  and  tv  members  of 
Associated  Press  during  1953  brings  the  total 
to  1,264,  AP  General  Manager  Frank  J.  Starzel 
said  in  his  annual  report,  released  in  advance 
of  today's  AP  membership  meeting  in  New 
York. 

Newspaper  members  of  AP  in  the  U.  S.  in- 
creased only  by  eight  last  year,  Mr.  Starzel 
reported,  bringing  that  total  to  1,733.  Largest 
increase  came  from  out-of-the-country  subscrib- 
ers, which  rose  from  3,138  at  the  end  of  1952 
to  3,762  at  the  end  of  1953.  "Argentina,  Italy 
and  Japan  were  1,  2,  3  in  adding  the  largest 
number  of  radio  stations  to  the  direct  broad- 
casting of  AP  news,"  Mr.  Starzel  said. 

AP's  revenue  and  expenses  passed  the  $28 
million  mark  last  year,  the  report  stated,  $1 
million  more  than  the  previous  year  and  nearly 
IVi  times  the  total  of  ten  years  ago. 

Nearly  150  newspapers  and  tv  stations  began 
using  Wirephoto  delivery  service  of  some  kind 
during  the  past  year,  Mr.  Starzel  said,  noting 
that  a  desire  on  the  part  of  some  of  the  tv 
station  subscribers  to  receive  the  service  by 
means  of  facsimile  had  led  to  arrangements  for 
equipment  to  be  made  by  Muirhead  Ltd.  in 
England  to  AP  specifications,  with  initial  de- 
liveries scheduled  for  early  this  year.  Ten  sta- 
tions are  already  equipped  for  this  service  out 
of  AP's  71  tv  Wirephoto  subscribers. 

"Radio  station  members  continued  during 
1953  to  extend  their  news  protection  and  cov- 
erage activities  on  behalf  of  AP,"  Mr.  Starzel 
said.  "Additionally,  television  stations  con- 
tributed to  the  Newsphoto  report.  This  par- 
ticipation in  enlarging  the  general  news  pool  is 
of  growing  importance  and  a  valuable  contri- 
bution to  the  association's  operations." 

Effective  Work 

Mr.  Starzel  reported  that  the  AP  Radio  Mem- 
bers' Committee,  formed  in  1952,  "worked 
effectively  with  the  management  in  developing 
enlarged  cooperation  and  improved  use  of  the 
news  report  in  broadcasting."  Changing  news 
needs  and  interests  of  stations  was  studied  by 
a  subcommittee  on  the  News  Report,  which 
group  "proposed  and  assisted  in  the  develop- 
ment of  featurized  weather  scripts  as  well  as 
in  the  refinement  and  improvement  of  news 
summaries  and  telescript  programs." 

Another  subcommittee,  on  News  Program- 
ming, "inaugurated  a  continuing  exchange  of 
programming  and  information  and  ideas  among 
all  radio  station  members"  [B*T,  March  15]. 
Still  another  committee  activity  was  the  prep- 
aration and  distribution  to  member  stations  of 
a  manual  on  reporting  news  to  AP. 

Two  new  radio  scripts — Let's  Look  at  the 
Weather  and  Around  the  Farm,  Around  the 
Country — were  inaugurated  during  1953  and 
were  well  received,  the  report  noted.  In  line 
with  the  continued  popularity  of  Fix  It-Make 
It,  other  special  interest  scripts  were  introduced, 
including  several  five-part  series  dealing  with 
men's  fashions,  how  to  watch  football,  hunting, 
etc. 

Radio  also  contributed  to  newspapers,  with 
a  new  human  interest  column  by  Mary  Mar- 
garet McBride  termed  the  "outstanding  success 
of  the  year"  among  AP  byline  features. 


names  the  whole  nation 

knows.... 


VlCKS 
VA-TRO-NOL 

made  in 

Greensboro 


cigarettes 


....and  Why  not?  They're  a  monq 
America's  best-known  products  — 
and  only  a  few  of  the  many 
manufactured  in  our  bustling  heart 
of  the  Prosperous  Piedmont. 

The  29  counties  WFMY-TV  serves 
are  a-hum  these  days  with  a 
profitable  balance  of  agriculture 
and  industry  —  an  interlocking 
pattern  of  trading  areas  pivoting 
around  these  well-known  cities. 
Together,  they  generate  a  buying 
power  that  exceeds 
$T  ,500,000,000  a  year! 

WFMY-TV  completely  covers 
this  market  made  up  of  many 
markets  — reaching  and  selling  a 
potential  audience  of  over 
1,160,000  people. 

You  can  join  the  many  successful 
advertisers  using  this  multi-market 
station  (CBS— basic)  by  calling 
any  Harrington,  Righter  and 
Parsons  office. 


wfmy-tv 

Basic  CBS  Affiliate  -  Channel  2 

Greensboro,  N.C. 

Represented  by 

Harrington,  Righter  &  Parsons,  Inc. 
New  York— Chicago— San  Francisco 
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THREE  additions  to  the  MBS  stations  relations  department  [AT  DEADLINE,  April  12], 
discussing  their  assignments  with  director  Robert  W.  Carpenter  (2d  I)  are  (I  to  r)  John 
A.  Buning,  southern  representative;  Charles  King,  eastern  representative,  and  Thomas 
P.  Duggan,  who  is  assigned  to  the  western  area. 


STORER'S  WSPD-TV 
SWITCHES  TO  CBS 

Toledo  station  drops  its  basic 
NBC-TV  affiliation,  becomes 
the  fourth  Storer  video  prop- 
erty to  join  Columbia.  Other 
affiliations  announced. 

CBS-TV  officials  claimed  a  coup  last  week  in 
the  signing  of  Storer  Broadcasting  Co.'s  WSPD- 
TV  Toledo  to  switch  its  primary  basic  affilia- 
tion from  NBC-TV  to  CBS-TV,  effective  im- 
mediately. 

Signing  of  the  ch.  13  station,  only  television 
outlet  in  Toledo,  was  announced  jointly  by 
George  B.  Storer,  president  of  SBC,  and  J.  L. 
Van  Volkenburg,  president  of  CBS-TV. 

WSPD-TV  has  been  served  by  all  four  net- 
works, with  basic  NBC  affiliation.  The  con- 
tract with  CBS-TV  means  that  the  latter 
will  now  get  first  call  on  the  station's  network 
option  time.  The  NBC  radio  affiliation  of 
WSPD,  it  was  reported,  will  continue. 

Also  announced  was  the  addition  of  six  new 
stations,  five  in  Canada  and  WDEF-TV  Chatta- 
nooga, as  affiliates  of  CBS-TV. 

Herbert  V.  Akerberg,  CBS-TV  vice  president 
in  charge  of  network  station  relations  said  the 
Canadian  stations  are  CBUT  (TV)  Vancouver, 
B.  C.  (ch.  2);  CHSJ-TV  St.  John,  N.  B.  (ch. 
4);  CKSO-TV  Sudbury,  Ont.  (ch.  5);  CKCO- 
TV  Kitchener,  Ont.  (ch.  13)  and  CFPL-TV 
London,  Ont.  (ch.  10). 

Mr.  Storer  pointed  out  that  WSPD-TV  is  the 


fourth  SBC  television  station  to  become  a  basic 
affiliate  of  CBS-TV,  and  continued: 

"As  in  the  case  of  WJBK-TV  Detroit, 
WAGA-TV  Atlanta,  and  KGBS-TV  San  An- 
tonio, once  more  our  decision  to  become  a 
primary  basic  affiliate  of  the  CBS  Television 
Network  was  reached  after  long  and  careful 
analysis  of  the  entire  broadcasting  situation 
both  at  present  and  for  the  long  range.  As  a 
result,  we  believe  that  it  is  in  the  best  interests 
of  our  station  and  the  vital,  expanding  area  it 
serves,  for  us  to  switch  our  primary  basic  affilia- 
tion to  the  CBS  Television  Network." 

[One  of  the  CBS-affiliated  Storer  tv  stations, 
KGBS-TV,  along  with  KGBS,  was  sold  a  fort- 
night ago  to  Express  Publishing  Co.,  owner  of 
KTSA-AM-FM  San  Antonio,  for  $3.5  million, 
subject  to  FCC  approval  (B»T,  April  12)]. 

Mr.  Van  Volkenburg's  Statement 

Mr.  Van  Volkenburg  said: 

"We  are  very  happy  to  welcome  WSPD-TV. 
.  .  .  With  WSPD-TV  as  our  primary  basic 
affiliate,  we  believe  the  CBS  Television  Network 
has  taken  another  step  forward  in  its  leadership 
from  the  standpoint  of  facilities  as  well  as 
programming  and  sales.  We  are  now  able  to 
offer  our  advertisers  the  best  possible  service  in 
this  important  Midwest  market  area." 

Toledo  is  Ohio's  sixth  largest  market,  with 
a  population  of  1,106,000  and  an  annual  retail 
sales  volume  of  $1,249,673,000.  Announce- 
ment of  the  WSPD-TV  signing  said  that  as  of 
the  first  of  this  year  there  were  263,000  tv 
families  among  the  331,400  families  in  the  area 
served  by  the  station. 

WDEF-TV  (ch.  12)  joins  CBS-TV  as  a 
secondary  interconnected  affiliate,  effective  Aug. 
1.  The  station  is  owned  and  operated  by  WDEF 
Broadcasting  Co.  Harold  Anderson  is  general 
manager. 

CBUT  (TV),  CHSJ-TV  and  CKSO-TV  have 
signed  as  secondary  non-interconnected  affili- 
ates, and  CKCO-TV  as  a  secondary  intercon- 
nected affiliate,  effective  immediately.  CFPL- 
TV  will  become  a  secondary  interconnected 
affiliate  on  May  1. 

CBC,  owner  and  operator  of  CBUT  (TV), 
also  will  represent  the  four  other  stations  (all 
independently  owned)  as  agent.  Walter  E. 
Powell,  commercial  manager,  CBC,  Toronto, 
is  contact  for  all  five  stations. 


ABC-TV  Gets  Monday 
Bouts  Now  on  DuMont 

ABC-TV's  contract  is  for  52 

weeks.  DTN  plans  to  shift  its 

Monday  night  fight  operations 

to  another  city's  arena. 

ABC-TV  last  week  acquired  the  rights  to  the 
Monday  night  boxing  bouts  from  Eastern  Park- 
way Arena,  Brooklyn,  N.  Y.  (Mon.,  9:30-11 
p.m.  EST),  starting  May  17,  apparently  outbid- 
ding DuMont  Television  Network,  which  has 
presented  the  boxing  telecast  for  the  past  two 
years.  The  contract  is  for  52  weeks. 

Announcement  of  the  transfer  to  ABC-TV 
was  made  last  Thursday  by  Les  Arries,  sports 
director  of  ABC,  and  Emil  Lence,  promoter  of 
the  arena.  Mr.  Arries  revealed  that  an  ultimate 
line-up  of  90  stations  is  planned,  with  50  sta- 
tions already  having  given  assurance  that  they 
will  carry  the  telecasts. 

DuMont,  meanwhile,  reportedly  was  set  to 
present  another  boxing  program  from  an  arena 
in  another  city  on  the  same  night  and  at  the 
same  time.  The  final  show  under  its  contract 
with  Eastern  Parkway  will  be  carried  on  May 
10.  DuMont  carried  the  program  on  about  56 
stations. 

Mr.  Arries  said  the  telecast  will  be  offered 
for  sponsorship  on  a  cooperative  basis,  and 
that  many  of  the  sponsors  of  the  bouts  on  Du- 
Mont already  have  agreed  to  present  the  box- 
ing show  over  ABC-TV. 

He  added  that  certain  regional  sponsors 
indicate  they  will  expand  sponsorship. 

Unlike  DuMont's  presentation,  Mr.  Arries 
said,  ABC-TV  will  carry  the  Monday  night 
bouts  in  12  West  Coast  cities  by  means  of  "hot 
kinescopes,"  with  transmission  from  New  York 
starting  at  1  a.m.  for  showing  at  10  p.m.  Paci- 
fic Time.  Stations  serviced  by  kinescopes  will 
receive  the  main  bout  only. 

Mr.  Arries  said  Chris  Schenkel,  who  has 
been  the  boxing  .announcer  over  DuMont,  will 
continue  in  that  capacity  over  ABC-TV  for  an 
indefinite  period,  but  that  plans  are  in  progress 
to  substitute  another  announcer  later. 

ABC-TV  also  presents  Ray  Arcel's  Satur- 
day Night  Fights  (9-9:45  p.m.,  EST). 
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MBS,  General  Teleradio 
Sale  Discussion  Denied 

PRESIDENT  Thomas  F.  O'Neil  denied  flatly 
last  week  that  sale  of  "any  part"  of  Mutual 
Broadcasting  System  or  General  Teleradio  had 
ever  been  discussed  "with  anyone  at  any  time." 

He  branded  as  "fantastic"  any  report  of  sale 
to  H.  L.  Hunt,  Texas  oil  billionaire  and  right- 
winger  whose  Facts  Forum  underwrites  two 
Mutual  news-comment  shows. 

Mr.  O'Neil's  statement  followed  publication 
in  B«T  and  elsewhere  of  reports  that  Mr.  Hunt 
might  be  interested  in  acquiring  control  of 
Mutual.  B«Ts  report,  published  after  at- 
tempts to  reach  Mr.  O'Neil  for  comment  prior 
to  deadline  had  failed,  was  that  Mr.  Hunt  "is 
pondering  overtures  for  purchase  of  control  of 
Mutual"  and  that,  although  Mr.  O'Neil  could 
not  be  reached,  sources  "close  in"  conceded 
"there's  been  talk"  [Closed  Circuit,  April  12]. 

The  statement  by  Mr.  O'Neil: 

"Since  our  acquisition  and  control  of  Mutual 
and  General  Teleradio,  we  have  never  discussed 
sale  of  any  part  of  these  two  corporations  with 
anyone  at  any  time.  The  latest  unfounded 
rumor  of  sale  to  H.  L.  Hunt  is  the  most  fan- 
tastic one  I  have  heard  of  yet  and  should  be  con- 
signed to  the  oblivion  it  so  richly  deserves." 

Company  Activity 

General  Teleradio  is  the  General  Tire  & 
Rubber  Co.  subsidiary  which  controls  almost 
60%  of  Mutual  and  owns  the  Don  Lee  and 
Yankee  Networks  and  WOR-AM-TV  New 
York.  It  also  is  becoming  engrossed  in  tv  film 
properties,  and  is  expected  shortly  to  name  an 
operating  head  for  its  film  operations.  The 
company  co-produced  (with  20th  Century- 
Fox)  the  Greatest  Dramas  series,  currently  in 
syndication;  it  next  acquired  the  Phillips  H. 
Lord  properties  and  filming  of  at  least  one  of 
these,  Gangbusters,  is  in  progress;  and  most  re- 
cently it  announced  negotiations  for  exclusive 
licensing  rights  to  a  group  of  30  feature  films 
at  a  cost  estimated  unofficially  at  $1.25  million. 

Meanwhile,  there  were  other  published  re- 
ports of  a  planned  wide  scale  realignment  of 
the  executive  setup  at  Mutual.  These  were  de- 
nied by  authorities  at  Mutual  headquarters 
in  New  York.  It  was  understood  that  Julius  F. 
Seebach,  vice  president  in  charge  of  program 
productions,  may  be  assigned  to  other  duties — 
possibly  in  films — upon  return  from  his  current 
vacation. 


NBC  Radio  Announces  Plans 
For  Boston  Symphony  Concerts 

EXCLUSIVE  arrangments  to  broadcast  Boston 
Symphony  Concerts  over  the  coast-to-coast  fa- 
cilities of  NBC  Radio  direct  from  Symphony 
Hall  in  Boston  during  the  1954-55  season  were 
announced  by  Sylvester  L.  Weaver  Jr.,  president 
of  NBC,  last  Wednesday. 

The  broadcasts  will  start  early  in  October  and 
continue  through  April  on  Saturday  evenings  at 
a  time  to  be  announced  later,  Mr.  Weaver  said. 
Under  the  completed  arrangments,  NBC  secures 
the  rights  to  the  Boston  "Pops,"  the  Esplanade 
Concerts  and  the  Berkshire  Festival  at  Tangle- 
wood. 

It  was  pointed  out  that  the  Boston  Symphony 
concerts  will  comprise  NBC  Radio's  principal 
offering  in  the  symphonic  music  field  and  as 
such  will  replace  the  NBC  Symphony  Orchestra. 
The  latter  group,  under  the  leadership  of  Mae- 
stro Arturo  Toscanini,  had  broadcast  on  NBC 
from  1937  until  April  4,  when  Mr.  Toscanini's 
retirement  was  announced  [B»T,  April  5]. 

The  NBC  Symphony,  created  for  Maestro 


Toscanini  17  years  ago  and  maintained  over 
that  period  at  a  cost  estimated  by  NBC  at  $15 
to  $20  million — an  average  of  approximately 
$1  million  a  year — will  cease  to  exist  follow- 
ing the  spring  and  summer  series  it  is  now 
playing  as  the  NBC  Spring  Symphony  under 
guest  conductors. 

This  series,  which  uses  somewhat  fewer  men 
than  were  employed  under  Maestro  Toscanini, 
will  continue  (Sun.,  6:30-7:30  p.m.  EST)  until 
the  Boston  Symphony  schedule  starts  in  Octo- 
ber. It  was  pointed  out  that  many  of  the  per- 
sonnel of  the  NBC  Symphony — which  was 
created  for  Maestro  Toscanini  at  the  behest  of 
Brig.  Gen.  David  Sarnoff,  board  chairman  of 
RCA  and  NBC — also  are  and  have  been  em- 
ployed in  the  orchestras  of  the  Telephone  Hour, 
Voice  of  Firestone  and  other  NBC  musical 
programs. 

Mr.  Weaver  said  the  composition  of  NBC's 
musical  personnel  will  be  rearranged  into 
smaller  orchestra  units  to  serve  the  requirements 
of  the  network. 


Gore  Appears  on  Lewis  Show 
After  Equal-Time  Request 

LEROY  GORE,  editor  of  the  country  weekly 
Sauk  City-Prairie  (Wis.)  Star,  last  week  asked 
for  and  was  granted  equal  facilities  to  answer 
what  he  said  was  criticism  by  Fulton  Lewis  jr., 
MBS  commentator,  on  the  latter's  April  9  show. 

Mr.  Gore's  request  was  granted  in  the  form 
of  an  interview  in  the  concluding  portion  of  Mr. 
Lewis'  program  last  Tuesday  (7-7:15  EST). 
Mr.  Gore  is  the  founder  and  executive  secretary 
of  the  "Joe  Must  Go"  club  in  Wisconsin  which 
seeks  the  recall" of  Sen.  Joseph  R.  McCarthy 
(R-Wis.). 

Mr.  Gore,  who  was  in  New  York  and  Wash- 
ington seeking  financial  support  and  political 
backing  for  his  recall  campaign,  wired  MBS 
asking  for  "equivalent"  time  to  express  his 
viewpoints  because  Mr.  Lewis  allegedly  had 
"gone  beyond  news  commentary  and  into  poli- 
tics" on  the  Gore-McCarthy  issue. 

After  the  Gore  request,  Milton  Burgh,  direc- 
tor of  news  at  Mutual,  wired  Mr.  Gore  in  Wash- 
ington that  time  was  being  extended  through 
Mr.  Lewis  to  appear  on  the  program  with  the 
commentator  "to  discuss  points  at  issue." 


'Strike  It  Rich'  Principals 
Get  Summons;  Plead  Innocent 

SUMMONS  were  served  last  week  upon  Wal- 
ter H.  Framer,  producer  of  Strike  It  Rich  radio 
and  television  program,  and  Warren  Hull, 
master  of  ceremonies  of  the  show,  on  a  charge 
of  soliciting  funds  for  the  program  without  a 
license  from  the  New  York  Dept.  of  Welfare. 

The  summons  issued  last  Monday,  were  re- 
turnable in  Magistrates  Court  last  Wednesday, 
at  which  time  counsel  for  Messrs.  Framer  and 
Hull  pleaded  innocent.  Magistrate  Milton  Solo- 
mon set  May  7  for  a  hearing. 

The  complaint  against  the  program  was  filed 
by  Henry  L.  McCarthy,  commissioner  of  wel- 
fare, who  declared  last  February  that  the  show 
was  "a  national  disgrace"  and  should  be  li- 
censed by  his  office  [B«T,  Feb.  8,  et  seq]. 

A  spokesman  for  Walt  Framer  Productions 
expressed  surprise  at  the  summons.  He  pointed 
out  that  Mr.  Framer  had  sought  a  declaratory 
judgment  in  the  New  York  State  Supreme 
Court  last  month  to  prevent  the  Welfare  Dept. 
from  requiring  the  program  to  obtain  a  fund- 
raising  license  from  the  city  [B»T,  March  15]. 
The  case  has  not  yet  come  up  for  a  hearing. 
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2,750,000 
prosperous  mid- 
westerners  live 
within  KGGF's 
Vz  MV  coverage. 
The  10  county 
non-metropolitan 
Coffeyville 
trade  area, 
alone,  is  a 
major  market  of 
271,300  people. 
KGGF  has  been 
the  "home  town" 
station  to  these 
folks  for  23  years. 
Ask  Weed  &  Co. 
^about  KGGF  .  .  . 
10  kw  (d)  and 
5  kw  on  clear 
channel  690  kc. 


Collins  Radio  Names 
Gates  Exec.  Vice  Pres. 

R.  S.  GATES  was  named  executive  vice 
president  of  Collins  Radio  Co.,  Cedar  Rap- 
ids, Iowa,  in  organizational  changes  an- 
nounced last  week  by  Arthur  A.  Collins, 
president,  following  action  by  the  company's 
board  of  directors. 

In  other  changes,  L.  E.  Bessemer  was 
elected  vice  president  for  manufacturing;  R. 
T.  Cox  was  named  vice  president  for  re- 
search and  development;  J.  G.  Flynn  Jr., 
vice  president  for  sales,  and  M.  W.  Burrell, 
second  vice  president.  All  will  have  head- 
quarters at  Cedar  Rapids,  except  Mr.  Flynn, 
who  will  be  in  Dallas  at  the  company's 
Texas  division. 


DuMont  Ships  $130,000 

In  Equipment  to  Nova  Scotia 

DuMONT  has  sold  $130,000  worth  of  equip- 
ment to  Cape  Breton  Broadcasters  Ltd.,  Sydney, 
Nova  Scotia,  to  be  shipped  about  May  15  for 
use  by  CJCB-TV  (ch.  4).  Station  is  slated  to 
go  on  the  air  about  Aug.  15,  using  an  RCA  10 
kw  transmitter.  DuMont  equipment  includes 
dual  camera  chain,  multiscanner,  lighting,  film 
editing  apparatus,  etc. 

DuMont  is  also  shipping  April  23  by  Avianca 
Airlines  to  Bogota,  Colombia,  four  complete 
camera  chains,  thirteen  17-inch  monitors,  a 
multiscanner,  lighting  and  studio  control  equip- 
ment and  several  hundred  receivers,  including 
some  30-inch  sets.  The  mobile  unit  (truck 
equipped  for  remote  pickups)  will  be  shipped 
by  steamer. 

Ramon  Cuellar  &  Cia  Ltda,  Bogota,  Co- 
lombia, has  been  appointed  DuMont  sales 
representative  for  the  country,  to  handle  sales 
of  receivers  as  well  as  transmitters  and  tv 
broadcasting  studio  equipment.  This  company 
handled  the  $300,000  sale  of  DuMont  equip- 
ment to  the  the  Colombian  Government  [B*T, 
April  12]. 


Gotham  Forms  Subsidiary 

FORMATION  of  Gotham  Audio  Development 
Corp.  as  a  subsidiary  of  Gotham  Recording 
Corp.,  New  York,  was  announced  last  week  by 
Stephen  F.  Temmer,  president  of  the  new  com- 
pany. The  firm  has  been  organized  to  design 
and  manufacture  products  of  a  custom-built 
nature  for  broadcasters  and  professional  re- 
cording companies. 

First  client  of  Gotham  Audio  Development 
Corp.  was  listed  as  Reeves  Equipment  Corp., 
for  which  the  new  firm  will  design  a  high- 
power  driving  amplifier  for  use  with  B.  B.  C. 
Grampian  disc  cutting  head.  The  Reeves  or- 
ganization will  serve  as  distributor  for  the  final 
product. 

Other  officers  of  Gotham  Audio  Develop- 
ment are  Rein  Narma,  vice  president,  and 
Herbert  M.  Moss,  president  of  Gotham  Record- 
ing, who  will  serve  as  secretary-treasurer  of 
the  subsidiary. 
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Cathode  Ray  Tv  Tubes  Up 

FACTORY  sales  of  cathode  ray  tv  receiver 
tubes  totaled  645,715  units  in  February,  com- 
pared to  557,681  sold  in  January,  according  to 
Radio-Electronics-Tv  Mfrs.  Assn.  Receiving 
tube  sales  totaled  25,189,147  in  February  com- 
pared to  22,133,347  in  January. 


Special  on  Color 

RCA  Engineering  Products  Div.  has  pub- 
lished a  special  issue  of  its  periodical 
Radio  News  entirely  devoted  to  the  basic 
technical  problems  of  color  broadcasting, 
the  first  time  in  the  publication's  22  years 
that  it  has  prepared  a  one-topic  issue. 
Contents  comprise  a  condensation  of  the 
material  presented  at  the  RCA  color 
clinics  for  broadcast  engineers. 


Electronics  Parts  Show 
Planning  Display  Record 

RECORD  number  of  new  products  for  display 
is  anticipated  for  the  1954  Electronic  Parts 
Show,  to  be  held  at  Chicago's  Conrad  Hilton 
Hotel  May  17-20,  it  was  announced  last  week. 

Total  of  307  booths  and  display  rooms  will 
be  occupied  by  277  exhibitors,  covering  the 
exhibition  hall  and  fifth  and  sixth  floors  of  the 
hotel.  The  volume  of  advance  new-product 
releases  has  been  running  twice  that  of  last 
year. 

Member-exhibitors  are  cooperating  with  the 
show's  management  by  not  scheduling  outside 
activities,  sales  meetings  and  other  events,  it 
was  reported.  The  show's  board,  consisting  of 
members  of  RETMA,  National  Electronics  Dis- 
tributors Assn.  and  other  groups,  have  voted 
to  abandon  seminars  and  educational  sessions 
during  the  convention. 


Avco  Stockholders  Meet 

DEMAND  for  color  tv  sets  will  not  materialize 
in  volume  until  sets  with  large  screens  are 
available  "at  acceptable  prices,"  Victor  Eman- 
uel, chairman  and  president,  Avco  Mfg.  Corp., 
said  at  the  company's  annual  stockholders 
meeting  in  Wilmington.  He  reported  that  rec- 
ord acceptance  of  the  Super  V  black-and-white 
tv  receiver,  compact  set  easily  moved  from 
place  to  place,  has  established,  "to  a  degree 
being  felt  in  the  entire  industry,  the  salability 
of  a  so-called  second  set"  in  the  American 
home.  As  with  radio  sets,  family  ownership 
of  more  than  one  tv  set  "will  become  a  com- 
monplace," he  said. 

MANUFACTURING  SHORTS 

Caterpillar  Tractor  Co.,  Peoria,  Dl.,  has  pub- 
lished a  two-color,  eight-page  booklet,  titled 
Stay  on  the  Air  to  show  the  job  Cat  Diesel 
Electric  Sets  have  been  doing  keeping  stations 
on  the  air.  A  chart  lists  the  12  models  avail- 
able and  their  respective  power  ratings.  A 
copy  of  the  booklet  may  be  obtained  from  any 
Caterpillar  dealer  or  by  writing  to  the  com- 
pany. 

Browning  Labs  Inc.,  Winchester,  Mass.,  an- 
nounces new  high  fidelity  tuner  specifically  de- 
signed for  binaural  reception  and  providing 
simultaneous  reception  of  am  and  fm  broad- 
casts. Detailed  information  is  available  with- 
out obligation  from  the  manufacturer. 

New  kind  of  electronic  stop  watch  which  meas- 
ures and  records  (on  tape)  time  intervals  as 
short  as  one  ten-thousandth  of  a  second  has 
been  invented  by  Ebrahim  Nuban,  U.  of  South- 
ern California  graduate  student  in  electronics. 
His  "precision  timebase  generator"  can  also  start 
the  operation  of  another  machine  and  stop  it 
within  a  fraction  of  a  second.  Results  are 
printed  in  numerals  on  adding  machine  tape. 
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PRESTO  SR-II  STUDIO  CONSOLE 

TAPE  RECORDER 


For  the  first  time  ...  a  precision  Presto  tape  recorder  com- 
plete with  amplifier  in  studio  console  cabinet  for  less  than 
$1000.  Here  are  the  facts  about  this  amazing  value: 


The  R-lf  Mechanism 


Here  is  the  smooth  operat- 
ing, sleekly  designed  tape 
transport  unit  that  drew  engineers  acclaim  when  it  was  intro- 
duced last  year.  Embodies  the  exclusive  Presto  capstan  drive 
unit  where  pressure  pulley  and  solenoid  are  mounted  on  a 
single  sub-assembly  for  easy  maintenance.  Capstan  and 
motor  are  interconnected  by  a  belt.  Two  torque  motors,  each 
including  its  own  brake  system  *( external  contracting  type) 
assure  smooth,  positive  action  without  the  usual  hazard  of 
tape  breakage.  If  tape  does  break,  an  automatic  safety  switch 
instantly  stops  the  mechanism. 


The  Amplifier 


Actually  there  are  two  separate  chas- 
sis for  amplification.  One  contains 
the  recording  and  reproducing  channels.  The  second  is  the 
power  supply  located  at  the  base  of  the  console.  This 
arrangement  reduces  noise  and  keeps  operating  tempera- 
ture down. 


The  Console  Co 


|  Presto's  designers  have  given 
particular  attention  to  acces- 
sibility of  every  part  of  the  SR-11.  The  top  panel  swings  up- 
ward on  a  sturdy  hinge  to  expose  the  underside  of  the  tape 
mechanism,  while  the  amplifier  opens  from  the  front  and 
turns  over  on  gimbals  for  access  to  tubes. 

Ask  your  Presto  distributor  to  order  your  SR-11  today. 
You'll  never  match  it  in  value  or  performance. 


•formerly  RC-ll 


Export  Division: 
nadian  Division: 


RECORDING  CORPORATION 

PARAMUS,  NEW  JERSEY 

25  Warren  Street,  New  York  7,  N.  Y. 
Walter  P.  Downs,  Dominion  Square  Bldg.,  Montreal 


•  Three  triple  shielded  magnetic  heads 

•  Frequency  response:  50  to  1 5,000  cps.  (1 5"/sec.) 

•  55  db  signal  to  noise  ratio  (at  2%  distortion) 

•  Flutter:  less  than  .15%  (15"/sec.) 

•  Push  button  function  switches 

•  Will  accommodate  reels  up  to  1 OW 


DRLD'S  LARGEST  MANUFACTURER  OF  PRECISION  RECORDING  EQUIPMENT  AND  DISCS 


PROGRAMS  &  PROMOTION 


BOW-TIE  (UHF)  PROMOTION 

A  BOW  tie  appeared  on  many  a  time  buyer's 
desk  early  last  week,  accompanied  by  a  card 
which  cryptically  stated:  "Hope  you  like  it. 
Explanation  to  follow  later-  Best  regards. 
Two  Two."  The  mystery  was  cleared  up  later 
with  a  letter  identifying  the  sender  as  WGBI- 
TV  Scranton,  ch.  22,  and  an  explanation  that 
"in  the  Scranton-Wilkes  Barre  area  nearly 
everyone  sports  a  'bow  tie'  (uhf  tv  antenna) 
these  days."  The  message  pointed  out  that 
"to  reach  ...  to  sell,  this  rich  northeastern 
Pennsylvania  market,  it's  uhf  tv  all  the  way 
...  to  be  specific,  your  first  buy  is  WGBI-TV." 


KFAB  MANHUNT  COVERAGE 

AN  AIRPLANE  was  chartered  by  KFAB 
Omaha  to  fly  newsmen  to  the  scene  of  a  man- 
hunt in  the  Nebraska  panhandle,  thus  provid- 
ing that  station  with  exclusive  coverage  in  the 
event  that  was  taken  part  in  by  law  enforce- 
ment officers  from  the  entire  area,  that  station 
reports.  Newscaster  Hugh  McCoy  and  special 
technician  Harlan  Underkefler  made  special 
tapes  and  relayed  last  minute  information  to 
listeners  and  KFAB  claims  that  they  were 
the  only  radio  newsmen  on  hand  to  provide 
such  on-the-spot  coverage. 


THIRTY-YEAR  BROCHURE 

THE  THIRTY-year  anniversary  of  WGBF 
Evansville,  Ind.,  is  the  theme  of  a  brochure 
published  by  that  station.  The  brochure  re- 
views the  30  years  of  operation  for  the  reader 
and  contains  tributes  received  from  well  known 
people  in  the  advertising,  theatrical,  educational, 


political  and  communications  professions.  A 
reproduction  of  a  congratulatory  letter  from 
FCC  Chairman  Rosel  H.  Hyde  is  included  and 
pictures  of  notables,  station  staff  and  program 
personalities  fill  out  the  booklet.  Coverage 
maps  of  WGBF  and  affiliate  WMLL  (FM)  ap- 
pear in  the  rear  of  the  brochure. 


RATE  INCREASE  LEAFLET 

A  LEAFLET  titled  Profits  from  Pennies,  which 
introduces  advertisers  to  a  rate  increase,  is  being 
distributed  by  KXO  El  Centro,  California. 
The  pamphlet  points  out  with  charts  how 
"everything"  has  increased,  including  a  98% 
jump  in  KXO's  operating  expenses  over  the 
past  seven  years.  Announcing  the  7.8%  in- 
crease the  station  emphasizes  that  the  cost  is 
actually  less  per  listener  because  KYO  is  reach- 
ing 134%  more  people  than  ever  before.  These 
facts  prove,  station  claims,  that  KYO  is  a  bet- 
ter buy  than  ever,  still  the  best  advertising  buy 
in  the  Imperial  Valley.  A  valley-wide  listen- 
ing survey,  which  shows  KYO  has  the  largest 
share  of  the  audience,  is  included  along  with 
a  station  coverage  map. 


WNAX  BOWLING  TOURNEY 

THE  WORLD'S  largest  regional  bowling  tour- 
nament was  sponsored  by  WNAX  Yankton, 
S.  D.,  according  to  that  station.  The  tourney, 
the  fifth  annual  WNAX  5  State  Bowling 
Tournament,  attracted  9,195  male  bowlers  from 
Iowa,  Nebraska,  the  Dakotas  and  Minnesota. 
Over  $27,000  in  cash  prizes,  38  trophies  and 
over  $6,000  in  merchandise  were  awarded  at 
the  event,  which  was  sanctioned  by  the  Ameri- 


Advance  Schedule 
Of  Network  Color  Shows 


CBS-TV 

The  New  Revue  every  Friday,  5:30- 

6  p.m.  (sustaining). 

NBC-TV 

April  21:  Kraft  Tv  Theatre,  9-10  p.m., 
Wednesday  (Kraft  Foods  through  J. 
Walter  Thompson  Co.). 

May  3 :  Voice  of  Firestone,  8:30-9  p.m., 
Monday  (Firestone  Tire  &  Rubber  Co. 
through  Sweeney  &  James  Co.). 

May  7:  Dave  Garroway  Show,  8-8:30 
p.m.,  Friday  (Pontiac  Dealers  through 
McManus,  John  &  Adams  Inc.). 

May  8:  Metropolitan  Museum  of  Art, 
3:30-4  p.m.,  Saturday  (sustaining). 

May  9:  Kukla,  Fran  &  Ollie,  4:30-5 
p.m.,  Sunday  (Swift  &  Co.  through  J. 
Walter  Thompson  Co.). 

[Note:  This  schedule  will  be  corrected  to 
press  time  of  each  Issue  of  B-T.] 


can  Bowling  Congress,  and  is  reported  to  be 
second  in  size  to  the  ABC  bowling  classic. 


WBEL  RADIO  PROMOTION 

MOST  effective  way  to  promote  your  own  cook- 
ing school  is  to  use  spots  on  your  own  station. 
At  least  that's  the  belief  of  WBEL  Beloit,  Wis., 
which  used  about  75  spot  announcements,  but 
used  no  printed  media.  Three  local  merchants 
cooperated  in  the  three-day  event  which  drew 
such  crowds  to  the  local  Majestic  Theatre — 
where  many  of  the  station's  programs  were 
aired — that  hundreds  of  ladies  had  to  be  turned 
away.  WBEL  is  reported  to  be  considering 
the  school  as  an  annual  promotion. 


DODGER  FAN  AID 

WMGM  New  York,  in  cooperation  with  the 
Brooklyn  Chapter  of  the  American  Red  Cross, 
is  distributing  volume  four  in  a  series  of  man- 
uals by  the  Red  Cross  on  the  "Care  and  Pro- 
tection of  Dodger  Fans,"  giving  information  on 
how  to  root  calmly,  how  to  eat  and  drink 
healthfully  at  Dodger  games  and  how  to  safe- 
guard the  blood  pressure.  WMGM,  which 
broadcasts  all  Dodger  games,  will  supply  copies 
of  the  manual  to  interested  persons  who  write 
the  station  at  711  Fifth  Ave.,  New  York  22, 
N.  Y. 


'ECONOMY  RUN'  TELECAST 

FILM  program  of  the  1954  Mobilgas  Economy 
Run  was  shown  on  KTTV  (TV)  Hollywood 
after  an  all-night  editing  job.  News  photog- 
raphers from  the  station  rode  in  contestants' 
cars  between  Los  Angeles  and  Sun  Valley, 
recording  the  event  on  film.  After  the  film  por- 
tion of  the  program  the  winners  of  the  race 
were  presented.  The  KTTV  program  was  spon- 
sored by  General  Petroleum  Corp.,  Los  Angeles,  j 
which  also  conducts  the  Economy  Run. 


SOUTHWEST  VIRGINIA'S  fli(Ute£/l  RADIO  STATION 


MOST  People  in  Western  Virginia  listen  to 
WDBJ  NEWSCASTS  because  we  employ: 

•  Two  competent,  full-time  News  Editors 

•  Direct  AP  AND  UP  presswire  services 

•  Tape  recorders,  police  and  fire  department  moni- 
tors, telephone  "beep"  system,  etc. 

•  Full  reportorial  services  of  both  morning  and 
evening  Roanoke  newspapers  (including  some  50 
string  correspondents  in  our  coverage  area) 

•  46  complete,  locally-produced,  practically  spaced 
newscasts  weekly 

•  1 1  complete  farm  shows  weekly 

AND,  we've  been  steadily  serving,  steadily  im- 
proving, steadily  promoting  these  services  for 
almost  30  years. 


Wk  m  m  ■  Established  1924  .  CBS  Since  1929 

III  W\  II         AM  .  5000  WATTS  •  960  KC 

II  W^L      I  FM  .  41,000  WATTS  .  94.9  MC 

WW  W0  W0W    ROANOKE,    V  A ..  fff 

Owned  and  Operated  by  the  TIMES-WORLD  CORPORATION 

FREE  &  PETERS,  INC.,  National  Representatives  r      ^  .y^ 
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As  a  trained  newsman,  do  you  know.WH.lCK  ONE 
OF  THESE  DOESN'T  BURN  TAX  DOLLARS? 


You're  undoubtedly  familiar  with 
these  traffic  control  devices  for 
various  forms  of  transportation. 

But  do  you  realize  that  only 
one  of  them  doesn't  burn  up  tax 
dollars? 

Consider  these  facts.  Up  to  the 
end  of  1953,  Federal  and  local 
governments  had  spent  some  2 
billion  dollars  on  the  construction 
of  civil  airports  and  airways. 

From  the  turn  of  the  century  to 
June  30,  1953,  Federal  expendi- 
tures for  river  and  harbor  navi- 
gation facilities  exceeded  4.3  bil- 
lion dollars. 

Highway  construction  in  the 
United  States  has  cost  39  billion 


dollars  since  1921.  Highway  con- 
struction and  maintenance  costs 
come  to  about  5  billion  dollars 
annually — with  you,  as  a  private 
citizen,  picking  up  the  biggest 
part  of  the  bill.  (For  every  100 
ton -miles  of  travel,  a  typical  per- 
sonal car  pays  taxes  averaging  34 
cents  while  a  30 -ton  highway 
truck  pays  an  average  of  only 
12  cents.) 

Railroads,  on  the  other  hand, 
have  spent  more  than  20  billion 
dollars  to  install  rights-of-way  and 
other  facilities.  In  addition,  they 
pay  taxes  on  them — which  help  to 
subsidize  their  competitors  in  the 
air,  on  the  water  and  highways. 


When,  therefore,  you  hear  the 
railroads  say  they  want  the  oppor- 
tunity to  compete  with  other 
forms  of  commercial  transporta- 
tion on  a  free  and  equal  basis,  you 
can  understand  their  position. 

It  is  their  feeling  that  the  public 
would  be  much  better  served  if  all 
forms  of  transportation  were  put 
on  a  truly  competitive  basis.  Not 
only  would  each  be  spurred  to 
provide  constant  improvements  in 
services  and  facilities,  but  the  cost 
would  fall  where  it  rightly  belongs 
— on  users  instead  of  taxpayers. 
.  .  .  Eastern  Railroad  Presidents 
Conference,  143  Liberty  Street, 
New  York  6,  N.  Y. 
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PROGRAMS  &  PROMOTION 


REACHING  HEAD  MEN 

INVITATION  to  barbers  to  attend  an 
exclusive  open  house  for  members  of 
that  trade  has  beeen  extended  by  WHO- 
TV  Des  Moines  in  a  clever  promotion 
piece  sent  to  tonsorial  artists  in  its  cov- 
erage are.a.  Pointing  out  that  barbers  are 
considered  "high  authority"  on  all  sub- 
jects by  customers,  WHO-TV  expresses 
confidence  that  -its  story  will  get  to  "the 
right  guys  in  the  right  place,"  after  the 
barbers  have  visited  the  station.  In- 
cluded are  a  program  schedule  for  the 
barbershop  wall,  coverage  area  map,  and 
a  list  of  answers  to  questions  people  will 
ask  about  the  new  tv  station. 


GOOD  FRIDAY  PROGRAM 

ABC-TV  network  was  scheduled  to  present  a 
special  Good  Friday  live  documentary,  The 
Shroud  of  Turin,  with  the  program  originating 
in  studios  of  WBKB  (TV)  Chicago.  The  show 
will  feature  a  discussion  of  the  authenticity  of 
the  famous  Turin  shroud,  an  ancient  cloth  be- 
lieved to  be  the  fabric  in  which  Christ  was 
wrapped  after  his  crucifixion.  Rev.  Francis 
L.  Filas,  S.J.,  religious  professor  at  Loyola  U., 
Chicago,  was  to  present  the  program,  slated 
to  be  telecast  1:30-2  p.m.  April  16. 


WAAM  (TV)  Baltimore  will  carry  Hometown,  America,  food  merchandising  and 
auction  series  formerly  heard  on  radio,  11:45  to  noon  each  weekday.  The  program 
is  presented  by  the  Independent  Retail  Grocers  and  Meat  Dealers  Assn.  of  Baltimore 
Inc.  Signing  the  agreement  are  (I  to  r):  seated,  Ken  Carter,  WAAM  general  manager; 
Gene  Milner,  president,  Hometown  America  Sales  Service  Co.;  Armand  Grdnt, 
WAAM  assistant  general  manager  and  director  of  sales;  standing,  Pel  Schmidt, 
WAAM  local  sales  manager,  and  George  Hawkins,  associate  of  Hometown,  America. 


KMJ-TV  TEACHES  ENGLISH 

FOREIGN  born  residents  of  San  Joaquin  val- 
ley, in  central  California,  are  learning  English 
for  naturalization  and  voting  tests  on  twice- 
weekly  KMJ-TV  Fresno  Let's  Speak  English 
program.  The  program  is  designed  to  teach 
practical,  everyday  English1  and  is  conducted 
with  the  cooperation  of  the  adult  division  of 
Fresno  city  schools.  Printed  study  aids  are 
supplied  to  viewers  by  KMJ-TV. 


KOTV  (TV)  PHOTO  CONTEST 

MORE  than  50  entries  were  submitted  by  mem- 
bers of  the  Tulsa  Camera  Club  in  a  contest 
conducted  by  KOTV  (TV)  for  the  best  pictures 
on  the  "behind  the  scenes  activity"  at  that  sta- 
tion. A  special  open  house  was  held  during 
which  contestants  were  invited  to  take  pictures 
of  the  various  operations.  The  winners  ap- 
peared with  their  winning  pictures,  along  with 
other  members  of  the  club,  on  KOTV's  Tulsa 
Skyline  Show. 


BASEBALL  SCHEDULE  REQUESTS 

AN  OFFER  of  an  American  League  baseball 
schedule  by  WTAM  Cleveland's  Tom  Man- 
ning brought  over  15,000  requests,  accord- 
ing to  that  station.  Mr.  Manning  told  his 
listeners:  "I  realize  you  can  pick  up  a  sched- 
ule at  any  corner  store,  but  I'd  like  to  send  you 
one  of  mine  if  you'll  send  me  a  stamped,  self- 
addressed  envelope."  WTAM  reports  that  three 
girls  were  kept  quite  busy  in  an  effort  to  get 
the  schedules  in  the  mail  before  the  opening 
games. 


KGEM  KITCHEN  CITED 

THE  February  issue  of  the  Idaho  Food  Dealer, 
food  trade  publication,  contains  an  article 
about  KGEM  Boise,  titled  "KGEM  Kitchen 
Sponsors  Take  a  Bow,"  which  tells  about  the 
kitchen  show  and  its  four  sponsors.  The  spon- 
sors, Gem  Canning  Co.,  Emmett;  Keim  Packing 
Co.,  Nampa;  Idaho  Creameries,  Boise,  and 
Eagle  Flour  Mills,  Eagle,  each  have  a  section 
of  the  story  and  pictures  devoted  to  its  plant, 
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facilities  and  product.  The  program,  which 
features  Helen  Peterson,  as  hostess,  and  Don 
Bish,  as  kitchen  helper,  is  written  and  produced 
by  Mrs.  Peterson.  The  program  is  described 
as  one  that  .  .  .  "has  proved  to  be  of  real  in- 
terest to  housewives  ...  of  exceptional  value 
to  sponsoring  suppliers  and  incentive  to  food 
dealers  in  the  area." 


RED  BEARD  PROMOTION 

WNBT  (TV)  New  York  mailed  red  beards  to 
radio  and  television  editors  to  call  attention  to 
the  beard-growing  contest  conducted  on  the 
station  by  Jim  Moran,  hirsute  host  of  Midnight 
Movie  program.  Winners  of  the  contest  were 
picked  on  April  9  by  "a  jury  of  bearded  peers" 
consisting  of  Burl  Ives,  Commander  Edward 
Whitehead,  Mitch  Miller,  George  London  and 
Pietro  Carboni. 


BBC  EXPLORES  ENGLISH 

BBC  and  the  English  Speaking  Union  have  pro- 
duced a  new,  15-minute  series  of  radio  pro- 
grams. Plain  English,  designed  to  "explore 
trans-Atlantic  understandings  and  misunder- 
standings which  crop  up  between  people  of 
two  nations  using  the  same  language."  The 
series  has  been  made  available  to  U.  S.  sta- 
tions for  broadcast. 


WBNS-TV  SALES  MEETING 

WBNS-TV  Columbus,  Ohio,  reports  an  un- 
usual sales  meeting  at  that  station  when  the 
entire  sales  organization  of  the  Omar  Baking 
Company  for  the  state  of  Ohio  met  to  view 
its  Omar  Tv  Weatherman  show,  a  nightly  fea- 
ture over  WBNS-TV.  Host  for  the  half-day 
meeting  was  Frank  Wear,  station  general  man- 
ager, and  Ross  Davis,  general  sales  manager 
for  Omar,  presided. 


Page  100    •    April  19,  1954 


Broadcasting   •  Telecasting 


His  magic  touch  moves  merchandise 


You've  met  men  like  Bill  Mayer.  The  look  in 
the  eye,  the  easy  smile,  the  sincere  manner  of 
talking,  the  warmth  of  the  handshake  ...  all 
tell  you,  "Here's  a  man  we  can  trust." 

Bill  Mayer  has  radio's  magic  touch — the 
ability  to  inspire  confidence  in  those  who  listen 
to  him. 

Recognized  as  the  area's  outstanding  commer- 
cial announcer,  he  has  the  confidence  of  both 
listeners  and  advertisers  in  Northern  Ohio. 
From  6:30  a.  m.  to  10:00  a.  m.,  Bill,  known  to 
millions  as  the  "Mayor  of  the  Morning",  pre- 
sents listenable  music  and  interesting  comment 
in  his  inimitable,  easy-going  style. 

His  popular  show  reaches  a  dual  audience — 
homemakers,  and  motorists  on  their  way  to 
work.  If  yours  is  a  product  bought  by  women 


or  by  car  owners,  Bill  Mayer's  sincere  voice  can 

do  an  effective  selling  job  for  you. 

i  t 

Ask  your  nearest  Christal  representative  for 
current  spot  availabilities. 


THE  STATION  WITH 

4Vi  MILLION  FRIENDS 
IN  NORTHERN  OHIO 

CBS— Cleveland— 50,000  Watts 
The  Peoples  Broadcasting  Corp. 
Represented  by  The  Henry  I.  Christal  Co. 
In  Canada  by  Radio  Time  Sales,  Ltd.,  Toronto 
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SURVEYS 
tell  us  that 
WHBF-AM-TV 
are  the 

QUAD-CITIES' 
FAVORITES! 

Les  Johnson,  V.P.  and  Gen.  Mgr. 


WHBF 

rUCO  BUUDIWG,  ROCK  ISLAND.  ILLINOIS 

8 *yt <•?•! iH  by.  t.er>  H<*-t#<.  '"i- 


THE  MAN  UPSTAIRS 


RECORDED  BY 

i  KAY  STARR  Capitol  I 

1  COWBOY  COPAS  King  1 

,  HOLLY  NUTTER  Jubilee  1 

mi  i 

p 

PUBLISHED  BY 

VESTA  MUSIC  CORP. 


BROADCAST  MUSIC,  INC. 

580  FIFTH  AVE.,  NEW  YORK  36 

KEW  YORK  •  CHICAGO  -  HOLLYWOOD  •  TORONTO  •  MONTREAL 


PEOPLE 


Agencies 

William  N.  Huse,  formerly  with  Albers  Milling 
Co.,  and  Fred  Mitchell,  Foote,  Cone  &  Belding, 
N.  Y.,  appointed  vice  presidents  and  account 
executives,  Dancer-Fitzgerald-Sample,  N.  Y. 
William  Brooks,  Kenyon  &  Eckhardt,  to  D-F-S 
as  assistant  account  executive. 

W.  J.  Haughey,  vice  president,  Ingalls-Miniter 
Co.,  Boston,  assumes  additional  duties  of  gen- 
eral manager. 

Arkady  Leokum,  copy  chief,  Sherman  &  Mar- 
quette Inc.,  N.  Y.,  elected  a  vice  president. 

William  Rindfuss,  associate  copy  director, 
Young  &  Rubicam,  N.  Y.,  appointed  vice 
president  and  copy  director  of  Chicago  office 
effective  April  19.  Frank  Harrel  replaces  Mr. 
Rindfuss  in  New  York. 

James  L.  Lothian,  assistant  copy  chief,  Erwin, 
Wasey  &  Co.,  L.  A.,  to  Mogge-Privett  Inc., 
that  city,  as  vice  president  and  copy  chief. 

Forrest  Dolan,  vice  president,  The  Mayers  Co., 
L.  A.,  named  account  executive,  Edward  S. 
Kellog  Co.,  same  city. 

J.  F.  O'Keefe  Jr.,  advertising  and  sales  man- 
ager, Red  Dot  Foods,  Madison,  Wis.,  appointed 
merchandising  director  Schwimmer  &  Scott 
Inc.,  Chicago. 

William  M.  Englehaupt  named  merchandising 
director,  Earle  Ludgin  &  Co.,  Chicago;  George 
Duke  to  creative  staff  and  John  Meloney  to 

research  staff,  same  agency. 

Mahlon  G.  Remington,  sales  and  merchandis- 
ing director,  Ward 
W  h  e  e  1  o  c  k  Co., 
P  h  i  1  a  . ,  appointed 
vice  president  and 
account  executive, 
Lewis  &  Gilman 
Inc.,  same  city. 

Earl    M.  Willhite, 

general  sales  man- 
ager, KMO-TV  Ta- 
coma,  named  part- 
ner, Hunter  Adv. 
Agency,  Hollywood. 

_  ,     ^    _      „.  MR.  REMINGTON 

Robert    F.  Ohren- 

schall,  recently  discharged  from  Navy,  to  Wank 
&  O'Rourke,  S.  F.,  as  account  executive. 

Midge  Krone,  former  timebuyer,  Erwin,  Wasey 
&  Co.,  N.  Y.,  to  Galen  E.  Broyles  Co.,  Denver, 
as  assistant  account  executive. 

Robert  Campbell,  J.  Walter  Thompson  Co., 
S.  F.,  to  Doremus  &  Co.,  same  city,  as  produc- 
tion manager  and  assistant  account  executive. 

Edmund  Rogers  Jr.,  Ward  Wheelock  Co.,  N.  Y., 
to  program  production  staff,  radio-tv  dept.,  N. 
W.  Ayer  &  Son,  N.  Y.  Ernest  Ericson,  for- 
merly with  William  Weintraub  Inc.,  N.  Y.,  to 
art  staff,  N.  W.  Ayer. 

Timothy  J.  O'Leary,  William  Esty  Co.,  N.  Y., 
to  Calkins  &  Holden,  Carlock,  McClinton  & 
Smith,  N.  Y.,  as  radio  and  tv  timebuyer. 

Frances  Rickey,  formerly  with  National  Bakers 
Service  and  Marfree  Adv.  Corp.,  appointed 
radio-tv  timebuyer,  Gordon  Best  Co.,  Chicago. 

Donald  L.  Perris,  director  of  news,  special 
events  and  promotion,  WEWS  (TV)  Cleveland, 
to  creative  dept.,  McCann-Erickson  Inc.,  same 
city. 

Robert  J.  Noel,  radio-tv  director,  Campbell- 


GALLANT  Grady  Cole,  "Mr.  Dixie"  to 
WBT  Charlotte  listeners,  must  not  carry 
young  ladies  through  driving  rainstorms 
to  protect  their  costumes,  says  an  x-ray 
picture  of  Mr.  Cole's  back  being  held 
here  by  "Mr.  Dixie"  and  "Miss  America 
of  1953"  (Neva  Jane  Langley)  after  he 
carried  the  charmer  from  her  car  to  the 
coronation  ballroom  of  the  Azalea  Fes- 
tival in  Wilmington.  WBT's  newsman 
philosophizes:  "We  all  have  to  quit  some- 
time, and  I'm  glad  I  quit  with  the  best." 


Mithun  Inc.,  Chicago,  to  creative  staff,  radio-tv 
dept.,  Needham,  Louis  &  Brorby,  same  city. 

David  Luhman,  CBS-TV  promotion  and  mer- 
chandising department,  N.  Y.,  to  Young  &  Rubi- 
cam, same  city,  as  a  copy  writer. 

Eugene  F.  Taylor,  formerly  with  Foltz-Wes- 
singer  Inc.,  Lancaster,  Pa.,  to  copywriting  staff, 
VanSant,  Dugdale  &  Co.,  Baltimore. 

William  E.  Greenberg,  staff  artist,  Len  Woolf 
Co.,  L.  A.,  to  Abbott  Kimball  Co.,  that  city, 
as  assistant  art  director. 

Dan  Potter,  vice  president  in  charge  of  media 
Procter  &  Gamble  account,  Benton  &  Bowles, 
N.  Y.,  to  William  Esty  Co.,  New  York,  in  the 
tv  department. 

Donald  C.  Dahms,  production  supervisor,  Leo 
Burnett  Co.,  Chicago,  to  Saunders,  Shrout  & 
Assoc.,  same  city,  as  production  manager. 

Robert  Merryfleld,  news  director,  KBID-TV 
Fresno,  starts  own  advertising  agency,  that  city, 
but  continues  as  announcer  for  Jim  Clinton 
Clothing  Store  commercials  on  station. 

J.  P.  Shelley,  senior  account  executive,  Erwin, 
Wasey  &  Co.,  L.  A.,  forms  own  advertising 
firm,  J.  P.  Shelley  &  Assoc.  Inc.,  same  city. 

Wendell  W.  Oberholtzer,  N.  W.  Ayer  &  Son, 
Phila.,  to  Gray  &  Rogers,  same  city. 

Ernest  E.  C.  Jackson,  vice  president,  J.  Walter 
Thompson  Co.  Ltd.  and  managing  director, 
Montreal  office,  died  April  1. 

Stations 

George  I.  Stanford  Jr.,  head  of  his  own  mer- 
chandising firm  at  Hobe  Sound,  Fla.,  named 
sales  account  executive,  WPIX  (TV)  New  York. 

Thomas  Clifford,  advertising  manager,  Mont- 
gomery Ward  &  Co.,  Fresno,  to  KBID-TV  that 
city,  as  account  executive. 

Philip  A.  Meyers,  WCUE  Akron,  Ohio,  named 
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According  to  FCC  curves,  WAVE-TV 
now  effectively  reaches  85.5%  more 
square  miles  than  previously  .  .  . 
54.6%  more  people  .  .  .  5i.5% 
more  Effective  Buying  Income  — • 
gives  you  far  greater  coverage  than 
any  other  TV  station  in  this  area! 


HEIGHT 

COUNTS  MOST! 


WAVE-TV  Delivers: 

66.7%  GREATER  COVERAGE  AREA 

than  any  other  television  station 
in  Kentucky  and  Southern  Indiana! 

36.1%  GREATER  CIRCULATION 

than  the  area's  leading 

NEWSPAPER! 
761.0%  GREATER  CIRCULATION 

than  the  area's  leading 

NATIONAL  MAGAZINE! 

WAVE-TV  delivers  a  perfect  picture  to  thou- 
sands of  families  who  get  satisfactory  television 
reception  from  no  other  outlet.  The  reason  is 
simple : 

WAVE-TV's  tower  is  on  top  the  high- 
est hill  in  this  area  —  is  actually  525 
feet  higher  than  Louisville's  other 
VHF  station! 

WAVE-TV's  Channel  is  3  —  the  lowest 
in  this  area! 

WAVE-TV's  100.000  watts  of  radiated 
power  is  the  maximum  permitted  by 
the  FCC  for  Channel  3  —  is  equiva- 
lent to  600,000  watts  from  our  old 
downtown  tower,  on  Channel  5! 

Ask  NBC  Spot  Sales  for  all  the  WAVE-TV  facts. 
LOUISVILLE'S 

WAVE-TV 

FIRST  IN  KENTUCKY 

Affiliated  with  NBC,  ABC,  DUMONT 

NBC  Spot  Sales,  Exclusive  National  Representatives 
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assistant  commercial  manager,  same  station. 

Peter  T.  McGovern  appointed  sales  manager, 
WCOP  Boston, 
Mass.,  in  reorgani- 
zation of  that  sta- 
tion's sales  depart- 
ment. 


Stanley  J.  Hudson, 

salesman,  XEO 
Browns  ville  and 
X  E  O  R  McAllen, 
Tex.,  appointed  di- 
rector of  merchan- 
dising and  public  re- 
lations for  the  sta- 
tions. 


MR.  McGOVERN 


Jackson  M.  Fleming,  formerly  program  director, 
K  X  L  Seattle,  t  o 
KEX  same  city,  as 
account  executive. 

Murray  L.  Goldsbor- 
ough,  formerly  gen- 
eral  manager, 
WGET  Gettysburg, 
Pa.,  to  WHVR  Han- 
over, Pa.,  as  assist- 
ant manager. 

Ray  Armand,  pro- 
gram director, 
W  A  R  L  Arlington, 
Va.,  promoted  to  as- 
sistant manager;  George  Crump,  sales  repre- 
sentative and  Don  Allen,  traffic  manager,  named 


FLEMING 


sales  manager  and  acting  program  director, 
respectively;  Robert  Hall,  program  director, 
WEAM  Arlington,  and  Robert  Cobbins,  named 
sales  representatives,  WARL;  James  Larkin 
named  record  librarian,  John  Gallaway,  con- 
tinuity director,  and  Ruth  Lewis,  auditor,  same 
station. 

Robert  O.  Paxson,  sales  staff,  KEDD-TV  Wi- 
chita, and  formerly 
account  executive, 
McCormick  -  Arm- 
strong Inc.,  same 
city,  appointed  reg- 
ional sales  manager, 
KEDD-TV. 


PAXSON 


George  Vogel,  chief 
engineer-director  of 
sports,  KCOW  Alli- 
ance, Neb.,  named 
program  supervisor, 
succeeding  Erv  Jen- 
sen, who  moves  to 
KGLO  Mason  City, 
Iowa.  Roland  Reed  appointed  technical  super- 
visor, KCOW. 

John  L.  Palmer  appointed  national  sales  man- 
ager, KOIN-TV  Portland,  Ore. 

Jim  Carroll,  manager,  KONG  Visalia,  Calif., 
appointed  merchandising  director,  KYNO 
Fresno. 

Walter  M.  Windsor,  formerly  manager,  WGBA 
Columbus,  Ga.,  named  general  manager, 
KCMC-TV  Texarkana,  Tex.-Ark. 

Frank  Sharp,  program  director,  WFBM  India- 


HERE'S  HOW  ...  to  sell 
more  listeners  per  dollar 
invested  than  with  any 
other  major  station  in  the 
Detroit  area  .  .  .  use  CKLW 
.  .  .  the  station  with  lower 
rates  which  produces  low- 
cost  results  for  your  adver- 
tising dollar! 

• 

CKLW  covers  a  15,000,000 
population  area  in  five 
important  states! 

• 

Soon!  This  region's 
MOST  POWERFUL 
TV  STATION! 
CKLW-TV  CHANNEL  9 
325,000  WATTS 


50,000  WATTS 
800  KC. 


napolis.  Ind.,  named  personnel  director.  Robert ' 
Yeager,  assistant  program  director,  WLW  Cin-I 
cinnati,  succeeds  Mr.  Sharp. 

Carol  Vinson,  promotion  director,  KARK-AM-' 
TV  Little  Rock,  to  KSLA  Shreveport,  La.,  in" 
same  capacity. 

Will  iam  Hollenbeck,  formerly  producer-direc-J 
tor,  KGO-TV  San  Francisco,  appointed  pro-i 
gram  manager,  KHOF  (TV)  Stockton,  Calif., 
vhf  station  scheduled  to  start  operating  lune  1 . 

Theodore  B.  Pitman  Jr.,  program  director,  j 
WTAO-TV  Cam- 
bridge, Mass.,  ap- 
pointed general  man- 
ager, WTAO-AM- 
TV.  John  H.  Kim- 
ball named  sales 
manager  and  Ed- 
ward J.  Penney, 
program  director, 
WTAO.  Richard  H. 
Gurley  Jr.  named 
sales  manager;  Fred 
Stein,  program  su- 
pervisor, and  Walter 
Harrington,  program 
director,  WTAO- 
TV.  Alice  Conlon  named  film  director-publicity  ii 
director,  WTAO-AM-TV. 

John  M.  Haberlan,  formerly  time  salesman,  ;| 
WKY  Oklahoma  City,  appointed  national  tv  ! 
sales    representative,    WKY-TV;    Wallace  R. 
Dunn,    formerly    general    manager,  KGLC 
Miami,  Okla.,  to  tv  sales  staff,  WKY-TV. 

mi  m 


MR.  PITMAN 


MR.  HABERLAN 


MR.  DUNN 


Jim  Randolph,  research  director,  KOTV  (TV) 
Tulsa,  appointed  assistant  program  director. 

Norman  Heffron,  newsman,  WCCO  Minneapo- 
lis, returns  to  KOTA  Rapid  City,  S.  D.,  as  news  ! 
director. 

Louis  F.  Allen,  KOMU-TV  Columbia,  Mo.,  I 
Merle  Mann,  WLWT  (TV)  Cincinnati,  named 
to   sales   staff,   WCPO-TV   Cincinnati.    Jack  I 
Kelly,  traffic  dept.,  WCPO-TV,  also  joins  sales  f 
staff. 
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Ed  Bush  named  to  sales  staff,  KABQ  Albuquer- 
que, N.  M. 

Jack  Norman  and  Ellie  Kieb,  sales  staff,  defunct 
WENR  Chicago,  to  similar  duties  at  WLS  same 
city. 

Ian  Bernard,  special  material  writer  for  Eddie 
Cantor  in  NBC-TV  Colgate  Comedy  Hour,  to 
K ABC-TV  Hollywood,  as  writer  and  general 
assistant  to  executive  producer. 

Lou  Weiner,  freelance  publicity  and  exploita- 
tion, Hollywood,  to  KABC-TV  that  city,  in 
similar  capacity. 

Forrest  H.  Respess,  formerly  with  WHOK  Lan- 
caster, Ohio,  appointed  studio  manager,  WTTV 
(TV)  Bloomington,  Ind. 

Roy  L.  Gallagher,  formerly  chief  engineer, 
Broadcasting    •  Telecasting 


TWO-DAY  program  clinic  in  Cleveland  for  program  directors  and  general  managers 
of  Peoples  Broadcasting  Co.  stations  was  attended  by  (I  to  r):  Dick  Carlson,  manage- 
ment consultant,  Farm  Bureau  Insurance  Co.,  which  owns  Peoples;  Rea  Merridew, 
program  director,  WGAR  Cleveland;  Wes  Hopkins,  program  director,  WTTM  Trenton, 
N.  J.;  Murray  Lincoln,  president,  FBIC;  Frank  Lee,  program  director,  WMMN  Fair- 
mont, W.  Va.;  Joe  Bradshaw,  general  manager,  WRFD  Worthington,  Ohio;  Herbert 
E.  Evans,  vice  president-general  manager,  Peoples;  Bob  Geis,  program  director, 
WRFD;  Gary  Ferrise,  general  manager,  WMMN;  Carl  George,  general  manager, 
WGAR;  George  Campbell,  Washington  news  correspondent,  and  Fred  Bernstein, 
general  manager,  WTTM. 


KELK  Elko,  Nev.,  to  WHIT  New  Bern,  N.  C, 
in  same  capacity. 

W.  L.  Nuss,  engineer,  KYW  Philadelphia, 
named  technical  supervisor,  replacing  Paul 
Stone  who  resigned. 

Mike  Hamlin,  WJIM-AM-TV  Lansing,  Mich., 
to  WILS-AM-TV  same  city,  as  host  on  House 
of  Music  show,  replacing  Chuck  Renwick,  who 
moves  to  news  dept.,  succeeding  Marv  Phillips, 
promoted  to  traffic  department. 

Mark  F.  Ethridge,  publisher  of  the  Louisville 
Times  and  Courier-Journal,  licensee  of  WHAS- 
AM-TV  Louisville,  elected  a  trustee  of  Ford 
Foundation. 

J.  S.  Sinclair,  director  of  public  relations, 
WJAR-TV  Providence,  received  an  award  from 
Woonsocket,  R.  I.,  Junior  Chamber  of  Com- 
merce in  recognition  of  his  cooperation  during 
the  1954  Woonsocket  Mardi  Gras  celebration 
[B»T,  March  15]. 

John  Campbell,  sports  director,  KXLL  Mis- 
soula, Mont.,  appointed  chairman,  Montana 
State  Athletic  Commission,  in  addition  to  his 
present  duties. 

George  Putnam,  newscaster,  KTTV  (TV)  Holly- 
wood, awarded  first  Civic  Affairs  Citation,  by 
Loyal  Order  of  Moose  in  California. 

Bill  Welsh,  sportscaster  and  special  events  an- 
nouncer, KTTV  (TV)  Hollywood,  named  to 
board  of  trustees  of  Southern  California 
B.P.O.E.  polio  recreation  funds. 

Dick  Renick,  producer-director,  WTVJ  (TV) 
Miami,  and  Val  Phillips  were  married. 

Tad  Reeves,  program  director,  WBNS-TV 
Columbus,  Ohio,  father  of  girl,  Rebecca  Anne, 
March  25. 

Art  Davis  and  A.  G.  McDaniel,  WBAP  Fort 
Worth,  Tex.,  both  fathers  of  boys. 

J.  Fred  Weber,  chief  engineer,  CKOV  Kelowna, 
B.  C,  father  of  boy,  Robert  Neil,  March  27. 

Jack  Sterling,  emcee  of  WCBS  New  York  Jack 
Sterling  Show,  father  of  girl,  Patricia  Ann, 
April  7. 

Sid  Forhman,  Chicago  disc  emcee  father  of 
girl,  April  Brooke. 

Merwyn  L.  McCabe,  56,  sales  manager,  KFRC 


San  Francisco, 
April  8. 


killed  in  automobile  accident 


Networks 


Thomas  P.  Duggan,  formerly  with  WOR  New 
York  and  John  A.  Buning,  formerly  with 
American  Broadcasting  Co.,  to  Mutual  Broad- 


casting System's  station  relations  department. 

Len  Levinson  added  to  writing  staff,  NBC 
Radio  Fibber  McGee  and  Molly,  which  will 
broadcast  through  the  summer. 

Mike  Dougherty,  assistant  publicity  director, 
KNXT  (TV)  Hollywood;  Bill  Steinmetz,  Script 
Annex  head,  CBS  that  city;  and  Jerry  Smith, 
unit  publicist,  Wayne-Fellows  Productions, 
named  to  press  information  staff,  CBS-TV 
that  city. 

Ted  Kenworthy  named  associate  director,  CBS 
Radio  Hollywood,  as  summer  replacement. 

Harriet  Egan,  secretary  to  David  C.  Adams, 
NBC  staff  vice  president,  crowned  "Miss  NBC 
of  195,4"  at  annual  spring  dance  for  NBC  em- 
ployes in  New  York,  at  Waldorf-Astoria  Hotel 
April  2. 

Kit  Kinne,  formerly  featured  on  Sally  Smart's 
Kitchen,  WOR-TV  New  York  to  NBC-TV's 
Home  show  tomorrow  (Tuesday),  as  cooking 
editor. 

Martha  Rountree,  tv  panel  moderator,  to  ad- 
dress Women's  Adv.  Club  of  Chicago  April  20 
on  "Tv  As  I  See  It  From  Washington." 

Gordon  MacRae,  star  of  NBC  Radio  Railroad 
Hour,  father  of  son,  April  7. 

Film 

Chester  H.  Glassley,  production  supervisor,  Five 
Star  Productions  Inc.,  Hollywood,  named  presi- 
dent and  executive  producer  succeeding  Harry 
Wayne  McMahan,  named  vice  president  and 
member  of  the  copy  plans  board,  McCann- 
Erickson  Inc.,  N.  Y.  Norman  McCabe,  anima- 
tion director,  and  Hal  Burns,  editorial  super- 
visor, Five  Star  Productions  Inc.,  Hollywood, 


ou  are  cot 


dially 


invited  to  play 
in  the  annual 

BROADCASTING 

IlilCASTING 

NARTB 
Golf  Tournament 
» 

To  be  held 

May  23 
in  Chicago 
at  the  famous 

Acacia 
Country  Club 

Send  your 
reservation  to 
the  nearest  B»T  office  today 
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MISSISSIPPI  Broadcasters  Assn.  elected  a  new  slate  of  officers  at  its  annual  meeting  in 
Biloxi.  L  to  r:  seated,  Granville  Walters,  WAML  Laurel,  secretary-treasurer;  Bob  Evans, 
WELO  Tupelo,  president;  Ed  Wilkinson,  WSLI  Jackson,  vice  president;  standing,  C.  F. 
Wright  Jr.,  WFOR  Hattiesburg,  retiring  president;  Charles  Holt,  WHSY  Hattiesburg, 
Joe  Carson,  WMOX  Meridian,  and  Bill  Guest,  WPMP  Pascagoula,  board  members. 


elected  vice  presidents  and  Taylor  Byars  con- 
tinues as  vice  president  and  general  manager. 

John  C.  Alicoate,  formerly  in  sales  capacities, 
Guild  Films  Inc.  and  Advance  Television  Pic- 
ture Service  Inc.,  to  TeeVee  Co.  as  eastern  sales 
manager  in  new  offices  at  666  Fifth  Ave.,  N.  Y. 

Virgina  Gregg  and  Georgia  Ellis  Hollywood 

radio-tv  actresses,  assigned  roles  in  Warner 
Bros,  feature  film  version  of  NBC-AM-TV 
Dragnet. 

Robert  Rockwell,  who  portrays  Mr.  Boynton 
in  CBS-TV  Our  Miss  Brooks,  father  of  boy, 
April  12. 

Manufacturers 

Frank  Sleeter,  director  of  RCA  plant  facilities 
administration,  elected  vice  president,  RCA 
facilities  administration. 

John  S.  Frietsch,  formerly  Cincinnati  district 
representative  for  appliances,  Philco  Corp., 
Phila.,  appointed  advertising  manager,  radio 
division. 

James  Adahead  Jr.,  named  Eastern  manager,  ex- 
tension div.,  E.  I.  duPont  de  Nemours,  Wil- 
mington, Del. 

Richard  J.  Brandt,  formerly  with  Sterling 
Products  International,  S.  A.,  Guatemala,  C.  A., 
to  Sylvania  Electric  Products  Inc.,  New  York, 
in  newly-created  post,  director  of  sales  of  the 
international  division. 

Ralph  H.  G.  Mathews,  sales  engineering  con- 
sultant, to  Magnavox  Co.,  Chicago,  as  general 
sales  counsel,  high  fidelity  division. 

Jay  T.  Nichols,  formerly  with  Armour  Re- 


search Foundation,  to  Petron  Corp.,  Chicago, 
as  chief  engineer. 

Program  Services 

Wallace  D.  Cochran,  formerly  manager,  Les 
Brown  orchestra,  to  RCA  Victor  Record  Div., 
Thesaurus  &  Syndicated  Sales,  headquartered 
in  Atlanta. 


Patricia  Jean  Beall,  former  assistant  producer  [ 
at  WTTG  (TV)  Washington  and  producer  of 
educational  radio-tv  shows  there,  has  announced 
incorporation  of  her  own  firm,  Public  Service  ■ 
Productions  Inc.,  a  non-profit  corporation,  to 
produce  public  service  programs  for  radio-tv. 
Address:  3400  Newark  St.  N.  W.,  Washington. 

Thomas  B.  Williams,  formerly  with  General 
Electric  Co.  in  promotional  and  visual  educa- 
tion capacities,  to  Product  Services  Inc.,  N.  Y., 
as  supervisor  of  film  production. 

Edward  Renauer,  research  dept.,  American 
Newspaper  Publishers'  Assn.'s  bureau  of  ad- 
vertising, to  BAB  as  research  analyst. 

Edwin  H.  Kasper,  formerly  a  partner,  Kasper- 
Gordon  Inc.,  to  Television  Programs  of 
America  Inc.,  as  account  executive  in  New 
England  area. 

Robert  T.  Donnelly,  East  Coast  representative, 
Vitapix  Corp.  and  previously  Midwest  repre- 
sentative, Prockter  Television  Enterprises,  to 
film  syndication  div.,  Motion  Pictures  for  Tele- 
vision, as  account  executive  in  Detroit. 

Herb  Jaffe,  eastern  sales  manager,  Motion  Pic- 
tures for  Television,  named  director  of  sales, 
Official  Films;  Verne  Banke,  assistant  to  Mr. 
Jaffe  at  MPTV,  will  succeed  him  as  eastern 
sales  manager. 

Jerry  Juroe  of  Paramount  Pictures,  Hollywood 
publicity  staff,  named  radio-tv  contact  succeed- 
ing Ted  Wick,  resigned  to  become  publicity  di- 
rector, CBS-TV  that  city. 

Trade  Associations 

Charles  Vanda,  vice  president,  WCAU  Phila- 
delphia, named  chairman,  radio-tv  committee, 
American  Cancer  Society's  1954  Cancer  Cru- 
sade. Clyde  R.  Spitzner,  commercial  manager, 
WIP  same  city,  named  chairman  of  downtown 
Philadelphia  office  buildings,  and  Charles  Shaw, 
news  editor,  WCAU,  heads  Crusade's  program 
committee. 

Philip  G.  Lasky,  vice  president-general  man- 
ager, KPDC  San  Francisco,  elected  to  board, 
Northern  California  Electrical  Bureau. 


PI^BALL 

GAIIS  REMOTES 


WITH 


GATES  RADIO  COMPANY  -  Quincy,  Illinois,  U.  S.  A. 
In  stock  at:  Atlanta,  Houston,  Los  Angeles  and  Quincy. 
Offices:  New  York  and  Washington,  D.  C. 
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R.  H.  Wensberg,  vice  president-manager,  Bozell 
&  Jacobs  Seattle  office,  elected  chairman,  Puget 
Sound  chapter,  AAAA. 

Daniel  Cahn,  supervising  editor,  Desilu  Produc- 
tions, Hollywood,  and  Henry  Molin,  film  editor 
for  firm's  CBS-TV  /  Love  Lucy,  elected  to  mem- 
bership in  American  Cinema  Editors. 

Frank  Kilcheski,  formerly  manager  of  retail 
promotion  and  publicity,  Bureau  of  Advertis- 
ing, American  Newspaper  Publishers  Assn., 
promoted  to  chain  store  sales  staff. 

Edward  L.  Hanna,  formerly  with  CBS  Radio's 
public  affairs  dept.,  appointed  executive  di- 
rector, Mayor's  Advisory  Council  in  New  York. 
Chairman  of  Council  is  Nathan  Straus,  presi- 
dent, WMCA  New  York. 

Representatives 

Tom  Wynn  Carroll,  State  Dept.,  New  York,  to 
Radio-Tv  Reps.,  radio  and  tv  station  repre- 
sentative firm,  same  city. 

Professional  Services 

William  R.  Cahill,  editorial  staff,  Harshe-Rot- 
man  Inc.,  Chicago  office,  public  relations  firm, 
named  assistant  group  supervisor. 

Edward  F.  Thomas,  vice  president  and  public 
relations  director,  Geyer  Adv.,  forms  Edward 
Thomas  Assoc.,  public  relations  counsel,  745 
Fifth  Ave.,  N.  Y. 

Courtenay  E.  McCurry,  formerly  with  Ziv  Tele- 
vision Programs  Inc.,  named  supervisor,  Cabell 
Eanes  Inc.'s  newly  opened  Norfolk,  Va.,  branch 
office. 

Government 
C.  S.  Rice,  formerly  with  WNEW  New  York, 
appointed   information   specialist   in  radio-tv 
section,  publicity  branch,  Army  Air  Force  Re- 
cruiting Service,  Washington. 

Dr.  Ralph  J.  Slutz,  formerly  assistant  chief, 
National  Bureau  of  Standards  Electronic  Com- 
puter Lab.,  promoted  to  assistant  chief,  NBS 
Central  Radio  Propagation  Lab. 


BOB  ELLIOT  (I)  and  Ray  Goulding  (r)  of 
the  comedy  team  "Bob  &  Ray"  check  a 
clause  in  their  new  WINS  New  York  con- 
tract with  Bob  Leder,  station's  vice  presi- 
dent and  general  manager.  Their  radio 
show  is  heard  Monday  through  Saturday 
6:30-10  a.m.  EST. 

Broadcasting   •  Telecasting 


INTERMOUNTAIN 
AMERICA . . . 

A  WHALE 

OF  A  MARKET 


•  RETAIL  SALES 
$1  V-j  billion  annu- 
ally .  .  .  50.2% 
above  U.  S.  percen- 
tage gain  with  an 
increase  of  310% 
since  1939!* 


•  WHOLESALE  SALES 
$1  Va  billion  annu- 
ally .  .  .  54.7% 
above  U.  S.  percen- 
tage gain  with  an 
increase  of  323.1% 
Since  1939!** 


POPULATION 

1  Va  million  ... 
26. 1  %  gain  since 
1940!* 


KSL-TV 

lands  that  WHALE  of  a  Market! 


KSL-TV 

Salt  Lake  City,  Utah 
serving  39  counties 
in  4  western  states 


Represented  by 
CBS-TV  Spot  Sales 


*  Sales 
Management 

**  Consumer 
Markets 
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BOOMS 

Out  the  Hour 
That  Still 

BOOMS 


22  years  wUSfflmmsM 
5780  CONSECUTIVE 
PROGRAMS  ON  WHAM 


When  Silbey's  Tower  Clock  Time 
strikes  the  morning  hour  on  WHAM, 
it  is  as  familiar  to  listening  women  in 
Rochester  and  Western  New  York  as 
the  boom  of  Big  Ben  is  to  Londoners. 
Although  Tower  Clock  Time  has  been 
on  WHAM  radio  15  minutes  a  day, 
five  days  a  week  for  22  years,  it  is  still 
booming  sales. 

This  huge  department  store,  largest 
between  New  York  City  and  Cleve- 
land, has  often  gained  national  recog- 
nition for  the  outstanding  merchandis- 
ing job  it  has  done  through  this  mid- 
morning  radio  program. 

The  duration  of  Sibley's  program  is 
unique  in  the  entire  country,  and 
WHAM  points  with  pride  to  many 
other  similar  success  stories  of  clients 
using  its  radio  facilities  continuously 
for  almost  as  many  years. 

Clients'  sales  results  throughout 
WHAM's  Western  New  York  cover- 
age area  attest  the  effectiveness  of  its 
appeal. 

50,000  WATT  CLEAR  CHANNEL 


WHAM 

ROCHESTER    RADIO  CITY 

The  Stromberg-Carlson  Station 
AM-FM  *  NBC  Affiliate 

Geo.  P.  Hollingbery  Co.,  Nat'l  Rep. 


FOR  THE  RECORD 


Station  Authorizations,  Applications 

(As  Compiled  by  B  •  T) 

April  8  through  April  14 

Includes  data  on  new  stations,  changes  in  existing  stations,  ownership  changes,  hearing 
cases,  rules  &  standards  changes  and  routine  roundup. 

Abbreviations: 


CP — construction  permit.  DA — directional  an- 
tenna. ERP — effective  radiated  power.  STL — 
studio-transmitter  link,  synch,  amp. — synchro- 
nous amplifier,  vhf — very  high  frequency,  uhf — 
ultra  high  frequency,  ant. — antenna,  aur. — aural, 
vis.  —  visual,  kw  —  kilowatts,  w  —  watts,  mc  — 


megacycles.  D — day.  N— night.  LS— local  sun- 
set, mod.  —  modification,  trans.  —  transmitter, 
unl.  —  unlimited  hours,  kc  — kilocycles.  SSA  — 
special  service  authorization.  STA — special  tem- 
porary authorization.  (FCC  file  and  hearing 
docket  numbers  given  In  parentheses.) 


FCC  Commercial  Station  Authorizations 
As  of  March  31,  1954* 


AM 

FM 

TV 

Licensed  (all  on  air) 

2,532 

530 

101 

CPs  on  air 

7 

25 

f284 

CPs  not  on  air 

129 

15 

190 

Total  on  air 

2,539 

555 

385 

Total  authorized 

2,668 

570 

575 

Applications  in  hearing 

129 

4 

183 

New  station  requests 

163 

3 

72 

Facilities  change  requests 

133 

19 

25 

Total  applications  pending 

883 

108 

249 

Licenses  deleted  in  March 

0 

4 

0 

CPs  deleted  in  March 

0 

0 

11 

*  Does  not  include  noncommercial  educational 
fm  and  tv  stations. 

t  Authorized  to  operate  commercially. 

*       *  * 


Am  and  Fm  Summary  through  April  14 


On 

Air 


Am 
Fm 


2,542 
557 


Licensed 

2,537 
532 


Appls. 
Pend- 

CPs  ing 


134 
38 


168 

5 


In 
Hear- 
ing 

129 
4 


Television  Station  Grants  and  Applications 
Since  April  14,  1952 
Grants  since  July  11,  7952: 


Commercial 
Educational 


vhf 

232 
12 


uhf 

305 
17 


Total  Operating  Stations  in  U.  S. 

vhf  uhf 

Commercial  on  air 
Noncommercial  on  air 


249 
2 


124 
2 


Total 

537= 
29 


Total 

373 
4 


Applications  filed  since  April  14,  7952: 


New 

Amend. 

vhf 

uhf 

Total 

Commercial 

915 

337 

708 

525 

1,2342 

Educational 

25 

26 

26 

523 

Total 

940 

337 

734 

551 

1,286* 

1  Sixty-five  CPs  (12  vhf,  53  uhf)  have  been  re- 

turned. 

2  One  applicant  did  not  specify  channel. 
*  Includes  29  already  granted. 

1  Includes  560  already  granted. 


ACTIONS  OF  FCC 

New  Tv  Stations  .  .  . 

GRANTS 

Lexington,  Ky.— Central  Ky.  Bcstg.  Co.  (WLEX) 

granted  uhf  ch.  18  (494-500  mc);  ERP  171  kw  vis- 
ual, 92  kw  aural;  antenna  height  above  average 
terrain  629  ft.,  above  ground  651  ft.  Estimated 
construction  cost  $442,600,  first  year  operating  cost 
$300,000,  revenue  $300,000.  Post  office  address  136 
N.  Limestone  St.,  Lexington.  Studio  and  trans- 
mitter location  Russell  Cove  Pile,  Lexington. 
Geographic  coordinates  38°  03'  56"  N.  Lat..  84°  29' 
13"  W.  Long.  Transmitter  and  antenna  RCA. 
Legal  counsel  Spearman  &  Roberson,  Washington. 
Consulting  engineer  Vandivere,  Cohen  &  Wearn, 
Washington.  Principals  include  President  J.  D. 
Gay  Jr.  (48.6%);  Secretary-Treasurer  H.  Gutherie 
Bell  (48.6%);  Gay-Bell  Corp.  (2.5%);  Vice  Presi- 
dent William  B.  Gess  (0.15%)  and  Assistant  Sec- 
retary John  G.  Atchison  Jr.  (0.15%).  Grant  was 
made  p'ossible  by  the  withdrawal  of  the  com- 
petitive bid  of  WVLK  Lexington.  Granted 
April  13. 

Buffalo,  N.  Y. — Niagara  Frontier  Amusement 
Corp.,  granted  vhf  ch.  2  (54-60  mc);  ERP  100  kw 
visual.  50  kw  aural;  antenna  height  above  average 
terrain  920  ft.,  above  ground  959  ft.  Estimated 
construction  cost  $599,882.88,  first  year  operating 
cost  $1,150,000,  revenue  $1,325,000.  Post  office 
address  70  Niagara  St.,  Buffalo.  Studio  location 
184  Barton  St.  Transmitter  location  Staley  Road. 
Geographic  coordinates  43°  00'  36"  N.  Lat.,  79°  00' 
47"  W.  Long.  Transmitter  and  antenna  RCA. 
Legal  counsel  Pierson  &  Ball,  Washington.  Con- 
sulting engineer  Page,  Creutz,  Garrison  &  Wald- 
schmitt,  Washington.  Principals  include  Presi- 
dent George  F.  Goodyear  (10%),  director  of  Ma- 
rine Trust  Co.  of  Western  N.  Y.;  Vice  President 
Myron  Kirk  (10.66%),  vice  president  and  6% 
stockholder  of  Kudner  Inc.,  advertising  agency; 
Treasurer  Paul  A.  Schoellkopf  Jr.  (10%  ),  director 
Marine  Trust  Co.  of  Western  N.  Y.,  real  estate 
and  investment  broker;  Secretary  Jacob  Freder- 
ick Schoellkopf  IV  (10%),  investment  banker, 
and  ex-U.  S.  Sen.  Herbert  R.  O'Connor  (1.33%), 
stockholder  in  WCAO-AM-FM  Baltimore,  Md. 
Grant  was  made  possible  through  merger  agree- 
ment whereby  WGR  Buffalo  is  sold  to  permittee 
for  $1.4  million  and  option  is  given  to  former 
competitors  Victory  Tv  Corp.  and  WHLD  to  pur- 
chase part  ownership  in  new  tv  venture.  WHLD 
will  be  disposed.    Granted  April  8. 


Fayetteville,  N.  C. — Fayetteville  Bcstrs.  Inc. 
(WFLB),  granted  uhf  ch.  18  (494-500  mc);  ERP 
94  kw  visual,  53.2  kw  aural;  antenna  height  above 
average  terrain  319  ft.,  above  ground  365  ft.  Esti- 
mated construction  cost  $185,213,  first  year  op- 
erating cost  $73,620,  revenue  $70,000.  Post  office 
address  P.  O.  Box  512,  Fayetteville,  N.  C.  Studio 
and  transmitter  location  on  Bragg  Blvd.,  near 
Westmont  Drive,  at  WFLB  (AM)  transmitter  site. 
Geographic  coordinates  35°  04'  06"  N.  Lat.,  78°  54' 
10"  W.  Long.  Transmitter  DuMont,  antenna 
RCA.  Legal  counsel  Bernard  Koteen,  Washing- 
ton. Consulting,  engineer  Commercial  Radio 
Equipment  Co.,  Washington.  Principals  include 
President  Harry  B.  Stein  (12%%),  Vice  President 
Neill  A.  Currie  Jr.  (12%%),  Secretary-Treasurer 
W.  M.  K.  Bender  (12V2%),  John  W.  Hensdale 
(12%%),  John  D.  Curtis  (12%%),  R.  B.  Minges 
(12%%),  T.  D.  Hatcher  (12%%)  and  J.  B.  Stein 
(12%%).    Granted  April  13. 

Muskogee,  Okla.— Tulsa  Bcstg.  Co.,  granted 
vhf  ch.  8  (180-186  mc);  ERP  316  kw  visual,  158  kw 
aural;  antenna  height  above  average  terrain 
1,020  ft.,  above  ground  707  ft.  Estimated  con- 
struction cost  $613,265,  first  year  operating  cost 
$294,400,  revenue  $347,000.  Post  office  address 
1850  South  Boulder,  Tulsa.  Studio  location  2900 
block  of  Gibson  St.,  Muskogee.  Transmitter  lo- 
cation Stone  Bluff  Twp.,  Wagoner  Co.,  Okla. 
Geographic  coordinates  35°  51'  43"  N.  Lat.,  95° 
46'  01"  W.  Long.  Transmitter  GE,  antenna  GE. 
Legal  counsel  Spearman  &  Roberson,  Washing- 
ton. Consulting  engineer  Paul  Godley  Co., 
Upper  Montclair,  N.  J.  Principals  include  Pres- 
ident John  T.  Griffin  (56.5%),  president,  49% 
common  stock  of  Griffin  Grocery  Co.,  Muskogee; 
president,  49.5%  common  stock  of  Griffin  Grocery 
Co.  of  Arkansas;  president,  48%  common  stock  of 
Denison  Peanut  Co.,  Muskogee;  president,  54.5% 
common  stock  of  Western  Hardware  Corp.,  Mus- 
kogee; president  of  applicant,  licensee  of  KTUL- 
AM-FM  Tulsa  and  KFPW-AM  and  KFPW-FM 
Fort  Smith,  Ark.;  president.  57%%  of  common 
stock  KOMA  Inc.,  licensee  of  KOMA-AM-FM 
Oklahoma  City;  president,  53.58%  common  stock 
of  Griffin  Investment  Co.,  Muskogee;  president 
Griffin  Foundation,  a  benevolent  and  charitable 
corporation,  noncapitalized.  Marjory  Griffin 
(39-45%),  holds  average  of  39-40%  of  common 
stock  in  each  of  above-mentioned  firms.  Grant 
was  made  possible  by  dismissal  of  competitive 
bids  of  KBIX  Muskogee  and  Ashley  L.  Robin- 
son. Latter  receives  $6,000  for  expenses  incurred. 
Granted  April  8. 
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Existing  Tv  Stations 


ACTIONS  BY  FCC 

WISH-TV  Indianapolis,  Ind. — Universal  Bcstg. 
■  Co.   granted   STA   to  operate   commercially  on 
vhf  ch.  8  for  the  period  ending  Sept.  28.  Granted 
April  5;   announced  April  13. 

KEDD  (TV)  Wichita,  Kan.— KEDD  Inc.  grant- 
ed modification  of  CP  for  uhf  ch.  16  to  change 
ERP  to  257  kw  visual,  138  kw  aural;  antenna 
height  above  average  terrain  670  ft.  Granted 
April  8. 

WTLF  (TV)  Baltimore,  Md.— United  Bcstg. 
Co.  of  Eastern  Md.  granted  modification  of  CP 
!  for  uhf  ch.  18  to  change  ERP  to  21.4  kw  visual, 
|  12.6  kw  aural;  antenna  height  above  average 
terrain  480  ft.    Granted  April  9. 

WUNC-TV  Chapel  Hill,  N.  C— U.  of  N.  C. 
granted  modification  of  CP  for  non-commercial 
educational  vhf  ch.  4  to  change  ERP  to  100  kw 
visual  60.3  kw  aural;  transmitter  location  to 
I  7  miles  WSW  of  Chapel  Hill,  Chapel  Hill.  N.  C; 
antenna  height  above  average  terrain  990  ft. 
Granted  April  6;  announced  April  13. 

KTEN  (TV)  Ada,  Okla— Eastern  Okla.  Tv  Co. 
granted  STA  to  operate  commercially  on  vhf  ch. 
10  for  the  period  ending  Aug.  16.  Granted  April 
6:  announced  April  13. 

KBMT  (TV)  Beaumont,  Tex. — Tv  Bcstrs.  Inc. 
granted  STA  to  operate  commercially  on  uhf  ch. 
31  for  the  period  ending  April  20.  Granted 
April  5;   announced  April  13. 

STATIONS  DELETED 

KRTV  (TV)  Little  Rock,  Ark.— Little  Rock 
Telecasters  Inc.  FCC  deleted  tv  station  on  uhf 
ch.  17.    Deleted  April  7;  announced  April  13. 

KITO-TV   San   Bernardino,    Calif—  KITO  Inc. 

FCC  deleted  tv  station  on  uhf  ch.  18  at  request 
of  applicant.    Deleted  April  9. 

KTCO  (TV)  Ft.  Worth,  Tex.— K.  K.  Kellam  et 
al  d/b  as  Tarrant  County  Tv  Co.  FCC  deleted 
tv  station  on  uhf  ch.  20  at  request  of  permittee. 
Deleted  April  6. 

APPLICATIONS 

WOBS-TV  Jacksonville,   Fla. — Southern  Radio 

6  Equipment  Co.  seeks  modification  of  CP  for 
uhf  ch.  30  to  change  ERP  to  18.2  kw  visual,  10.9 
kw  aural;  transmitter  location  to  Linder  St.  & 
Jernigan  St.,  Jacksonville;  antenna  height  above 
average  terrain  428  ft.   Filed  April  6. 

WBKB  (TV)  Chicago,  111.— American  Bcstg. - 
Paramount  Theatres  Inc.  seeks  modification  of 
CP  for  vhf  ch.  7  to  change  ERP  to  158  kw  visual; 
antenna  height  above  average  terrain  629  ft. 
Filed  April  9. 

KGVO-TV  Missoula,  Mont. — Mosby's  Inc.  seeks 
modification  of  CP  for  vhf  ch.  13  to  change  ERP 
to  50.9  kw  visual,  27.4  kw  aural;  antenna  height 
I  above  average  terrain  2,030  ft.    Filed  April  9. 

KGEO-TV  Enid,  Okla. — Streets  Electronics  Inc. 

seeks  modification  of  CP  for  vhf  ch.  5  to  change 
transmitter  location  to  9.4  miles  W  of  Enid,  0.34 
mile  S  of  U.  S.  Hwy  64;  antenna  height  above 
average  terrain  808  ft.    Filed  April  13. 

Allentown,  Pa. — Penn-Allen  Bcstg.  Co.  seeks 
modification  of  CP  for  uhf  ch.  67  to  change  ERP 
to  79.1  kw  visual.  44.1  kw  aural;  transmitter  loca- 
tion to  0.2  mile  NE  of  Bauer  Rock,  about  3  miles 
5SE  of  Allentown;  antenna  height  above  average 
terrain  970  ft.    Filed  April  6. 

WSPA-TV  Spartanburg,  S.  C— Spartan  Radio- 
casting Co.  seeks  modification  of  CP  for  vhf  ch. 

7  to  change  transmitter  location  to  Paris  Mt.. 
Greenville,  S.  C;  studio  location  to  224  E.  Main 
St.,  Spartanburg;  ERP  to  200  kw  visual,  120  kw 
aural;  antenna  height  above  average  terrain  to 
1,182  ft.    Filed  April  8. 

CALL  LETTERS  ASSIGNED 

WSFA-TV  Montgomery,  Ala.  —  Montgomery 
Bcstg.  Co.,  vhf  ch.  12. 

WSLA  (TV)  Selma,  Ala.— Deep  South  Bcstg. 
Co.,  vhf  ch.  8. 

KRBB  (TV)  El  Dorado,  Ark.— South  Ark.  Tv 
Co.,  vhf  ch.  10. 

!  KPIC-TV  El  Centro,  Calif  .—Valley  Empire 
Telecasters,  uhf  ch.  16.  Changed  from  KELB 
TV). 

KTVI  (TV)  Nampa,  Idaho— Idaho  Bcstg.  &  Tv 
Co.,  vhf  ch.  6.    Changed]  from  KFXD-TV. 

KAKE-TV  Wichita,  Kan.— KAKE  Bcstg.  Co., 
Jhf  ch.  10. 

WUSN-TV  Charleston  S.  C— Southern  Bcstg. 
Co.,  vhf  ch.  2. 

WBTW  (TV)  Florence,  S.  C— Jefferson  Standard 
Bcstg.  Co.,  vhf  ch.  8.  Changed  from  WPDV  (TV). 

KTLV  (TV)  Rapid  City  S.  D.— Hills  Bcstg.  Co., 
Jhi  ch.  7. 

KTLJ  (TV)  Houston,  Tex.— Houston  XV  Co., 
/hf  ch.  13. 

WACH-TV  Newport  News,  Va. — Eastern  Bcstg. 
:orp.,  uhf  ch.  33.     Changed  from  WACH  (TV). 

WMVT  (TV)  Montpelier,  Vt.-WCAX  Bcstg. 
:orp.,  vhf  ch.  3. 


Advertisement 


From  where  I  sit 
jSy  Joe  Marsh 


So  They  Stopped 
Baiting  Each  Other 

If  you  want  to  hear  a  real  hassle, 
listen  to  Cob  James  and  Whitey  Baker 
on  the  subject  of  trout  fishing  some- 
time. You'd  think  it  was  more  im- 
portant than  anything. 

Cob  favors  dry  flies.  Whitey  pooh- 
poohs  anything  but  wet  flies.  Cob 
swears  by  a  Fan-Wing  Royal  Coach- 
man; Whitey  won't  hear  of  anything 
but  a  Silver  Doctor.  And  so  it  goes — 
they  can't  even  get  together  on  steel 
rods  versus  bamboo  rods. 

But  on  Saturday,  each  got  back 
from  Fox  Creek  with  a  catch  that 
couldn't  have  differed  by  more  than  a 
couple  of  ounces!  Then  over  a  friendly 
glass  of  beer,  they  allowed  as  how 
maybe  they  were  both  right  .  .  .  which 
is  how  so  many  arguments  should  end. 

From  where  I  sit,  life  would  be  a 
whole  lot  pleasanter  if  we  all  respected 
one  another's  opinions — whether  about 
trout  flies,  or  having  a  glass  of  beer,  or 
voting.  After  all,  every  single  one  of 
us  has  a  right  to  follow  his  own  line 
of  thinking. 


Copyright,  1954,  United  States  Brewers  Foundation 
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New  Am  Stations  .  .  . 

ACTION  BY  FCC 

Naples,  Fla. — Collier  County  Bcstrs.  Inc.,  grant- 
ed 1430  kc,  500  w  daytime.  Estimated  construc- 
tion cost  $21,975,  first  year  operating  cost  $36,000, 
revenue  $42,000.  Principals  include  News-Press 
Pub.  Co..  (58%),  publisher  of  Ft.  Myers  News- 
Press  (Fla.),  and  President  Michael  Chance  (40%), 
general  manager  and  40%  owner  Collier  County 
News,  Naples.  Post  office  address  %  Michael 
Chance,  Collier  County  News,  Naples.  Granted 
April  14. 

APPLICATIONS 

Hopkinsville,  Ky. — Thomas  F.  Wood,  A.  W. 
Wood  &  Charles  W.  Stratton  d/b  as  Pennyrile 
Bcstg.  Co.,  1480  kc,  1  kw  daytime.  Post  office  ad- 
dress %  Charles  W.  Stratton,  Box  110,  Russellville. 
Ky.  Estimated  construction  cost  $15,662,  first  year 
operating  cost  $36,000,  revenue  $60,000.  Principals 
in  general  partnership  include  A.  W.  Wood  (V3), 
printing  and  V2  partner  Kentucky  New  Era,  Hop- 
kinsville; Thomas  F.  Wood  (V3),  printing  and  V2 
partner  Kentucky  New  Era,  and  Charles  W. 
Stratton  (%),  y4  partner  WRUS  Russellville,  Ky. 
Filed  April  6. 

Hattiesburg,  Miss. — Robert  M.  Keith  Jr.  & 
Benny  L.  Blackledge  d/b  as  Hattiesburg  Bcstg. 
Co.,  950  kc,  1  kw  daytime.  Post  office  address  % 
Robert  M.  Keith  Jr.,  339  Willisville  Blvd.,  Laurel, 
Miss.  Estimated  construction  cost  $15,926,  first 
year  operating  cost  $39,600,  revenue  $25,200.  Prin- 
cipals in  general  partnership  include  Robert  M. 
Keith  Jr.  (\'2),  and  Benny  L.  Blackledge  (V2). 
Messrs.  Keith  and  Blackledge  are  in  the  sales 
and  service  of  radio-tv  receivers.    Filed  April  9. 

APPLICATION  AMENDED 

Las  Vegas,  Nev. — B.  Floyd  Farr,  George  Snell 
&  Robert  J.  Blum  d/b  as  Radio  Nevada  amends 
application  for  new  am  station  on  1230  kc  250  w 
unlimited  to  specify  1240  kc.    Filed  April  6. 

Existing  Am  Stations  .  .  . 

ACTION  BY  FCC 

KJFJ  Webster  City.  Iowa — Land  O'Corn  Bcstg. 
Co.  granted  authority  to  sign-off  at  6:30  p.m.  CST, 
during  the  months  of  April  through  August. 
Granted  April  5;  announced  April  13. 

WFGM  Fitchburg,  Mass.  —  Wachusett  Bcstg. 
Corp.  granted  authority  to  sign-off  at  6  p.m. 
EST  from  April  25  through  Aug.  31.  Granted 
April  9;  announced  April  13. 

STATION  DELETED 

Kane,  Pa. — Hilltop  Management  Corp.  FCC  de- 
leted CP  for  new  am  station  on  960  kc  500  w  day- 
time at  request  of  applicant.    Deleted  April  8. 

APPLICATIONS 

WHBS  Huntsville,  Ala.— Huntsville  Times  Co. 

seeks  modification  of  CP  for  1550  kc  to  change 
from  directional  day  and  night  to  directional 
night  only.  Filed  April  6. 

KEEN  San  Jose,  Calif.— United  Bcstg.  Co.  seeks 
CP  to  increase  daytime  power  from  1  kw  to  5 
kw  on  1370  kc.    Filed  April  8. 

WRFC  Athens,  Ga. — Radio  Athens  Inc.  seeks 
CP  to  increase  daytime  power  on  960  kc  from 
1  kw  to  5  kw.   Filed  April  12. 


New  Fm  Stations  .  .  . 


ACTION  BY  FCC 

Corpus  Christi,  Tex. — International  Radio  Co. 

granted  CP  for  new  fm  station  on  ch.  238  (95.5 
mc);  ERP  2  kw;  antenna  height  above  average 
terrain  280  ft.    Granted  April  14. 

Existing  Fm  Stations  .  .  . 

ACTIONS  BY  FCC 

KFAC-FM   Los   Angeles,    Calif.— Los  Angeles 

Bcstg.  Co.  granted  CP  to  change  ERP  from  8.8 
kw  to  17.5  kw;  antenna  height  above  average  ter- 
rain to  2,820  ft.    Granted  April  14. 

WEQR  (FM)  Goldsboro,  N.  C. — Eastern  Caro- 
lina Bcstg.  Co.  granted  CP  to  change  to  ch.  243 
(96.9  mc).   Granted  April  7;  announced  April  13. 

KCMC-FM  Texarkana  Tex.— KCMC  Inc.  grant- 
ed CP  to  change  ERP  to  1.4  kw  and  antenna 
height  above  average  terrain  to  275  ft.  Granted 
April  14. 

WHSA  (FM)  Madison,  Wis.— State  of  Wis.  State 
Radio  Council  granted  CP  to  change  ERP  to  38 
kw;  antenna  height  above  average  terrain  450 
ft.    Granted  April  7;  announced  April  13. 

STATION  DELETED 

KFEL-FM  Denver,  Colo.— Eugene  P.  O'Fallon 
Inc.  granted  request  to  cancel  license  and  delete 
fm  station  on  ch.  247.  Deleted  April  8;  an- 
nounced April  13. 

Ownership  Changes  .  .  . 

ACTIONS  BY  FCC 

KNOG  Nogales,  Ariz.— Old  Pueblo  Bcstg.  Co. 
granted  voluntary  assignment  to  Charles  F.  and 
Alice  B.  Montano  for  $19,335.  Mr.  and  Mrs.  Mon- 
tano  are  owners  of  Phoenix  Advertising  Co. 
Granted  April  14. 

WJWL  Georgetown,  Del.;  WNJR  Newark,  N.  J.; 
WRAP  Norfolk,  Va.;  WRAD  Radford,  Va.;  WHRN 
(TV)  Dover,  Del. — Rollins  Bcstg.  Die,  granted 
voluntary  acquisition  of  negative  control  by  O. 
Wayne  Rollins  through  purchase  of  16.7%  interest 
for  $12,500.  Mr.  Rollins  will  now  own  50%.  Grant- 
ed April  14. 

WAMS  Wilmington,  Del. — Wilmington  Tri-State 
Bcstg.  Co.  granted  assignment  of  license  to  Rol- 
lins Bcstg.  Inc.  for  $5,000  and  assumption  of  obli- 
gations totaling  $105,000.  Rollins  operates  WRAD 
Radford,  Va.;  WJWL  Georgetown,  Del.;  WNJR 
Newark,  N.  J.,  WRAP  Norfolk,  Va.,  and  is  per- 
mittee for  WHRN  Dover,  Del.  Rollins  proposes 
to  dismiss  its  bid  for  new  am  station  in  Wilming- 
ton.   Granted  April  14. 

WBBQ  Augusta,  Ga. — Savannah  Valley  Bcstg. 
Co.  granted  voluntary  transfer  of  control  to 
Gladys  M.  Bennett,  Thurston  Bennett,  George  M. 
Scott  and  John  D.  Watkins,  through  purchase 
of  41.2%  interest  by  Mrs.  Gladys  M.  Bennett  for 
$33,020.  Principals  are  Mrs.  Bennett  (41.2%). 
Thurston  Bennett  (8.7%),  radio  sales;  Vice  Presi- 
dent John  Watkins  (3.9%),  general  manager 
WBBQ,  and  Secretary  George  W.  Scott  (4.3%). 
Granted  April  14. 

WAIT  Chicago,  111.— Radio  Station  WAIT  grant- 
ed voluntary  assignment  of  license  for  $271,000 
for  78%  interest.  Principals  are  all  former  own- 
ers of  WSBC  Chicago.  They  are:  Oscar  Miller 
(18%);  Julius  Miller  (18%);  Bertha  L.  Miller 
(18%);  Gertrude  Miller  (18%),  and  William  T. 
McNeill  (6%).    Granted  April  14. 

WFLW  Hodgenville,  Ky. — Lincoln  Memorial 
Bcstg.  Co.  granted  assignment  of  CP  to  V.  R. 
Anderson  for  $1,010  to  cover  expenses.  Granted 
April  14. 


KSHE    Shreveport,   La.— S.   A.   Chesley  tr/as 
Shreveport  Bcstg.  Co.  granted  assignment  of  CP  1 
for  am  station  on  1480  kc.  1  kw  daytime  to  Audio-  j 
casting  Inc.  for  $2,924.    Principals  include  Presi- 
dent Joe  Cudd  Monroe  (100%),  employe  KCIJ 
Shreveport;  Vice  President  Glenn  O.  Smith,  res-  f 
tauranteur;  Secretary  William  M.  Cady  III,  attor- 
ney; and  Treasurer  Milton  Pope  Burke,  account- 
ant.   Granted  April  14. 

WOCN-TV  Atlantic  City,  N.  J.— Matta  Enter- 
prises granted  assignment  of  CP  for  uhf  ch.  52  to 
David  E.  Mackey  for  $10,446  to  cover  expenses. 
Mr.  Mackey  is  in  real  estate  and  land  develop- 
ment.   Granted  April  14. 

KENM  Portales,  N.  M.— Plains  Bcstg.  Co.  grant- 
ed voluntary  transfer  of  control  to  John  Bur- 
roughs and  Leola  Randolph  through  sale  of  all 
stock  for  $25,000.  Miss  Randolph  is  manager 
KENM  and  Mr.  Burroughs  is  associated  with  pea- 
nut milling.    Granted  April  14. 

WNEW  New  York,  N.  Y.-WNEW  Inc.  granted 
assignment  of  license  to  WNEW  Bcstg.  Co.  for 
$1,608,750.  Principals  include  President  Richard 
D.  Buckley  (25%);  Vice  President  Harry  R.  Play- 
ford  (16%%),  banker;  Secretary-Treasurer  Horace 
L.  Lohnes  (25%).  Washington  attorney,  24.9% 
stockholder  WDZ  Decatur,  111.;  19.73%  stockholder 
KXEL-AM-FM  Waterloo,  Iowa,  and  23.75%  stock- 
holder KFBI  Wichita,  Kan.;  Ed.  C.  Wright  I 
(162/3%),  real  estate  and  securities,  and  H.  W.  t 
Holland  (16%%),  attorney  and  banker.  Granted 
April  14. 

WDEF-AM-TV     Chattanooga,  Tenn.— WDEF 
Bcstg.  Co.  granted  transfer  of  control  to  Moses 
Lebovitz    and    others     in    stock    transaction.  1 
Granted  April  14. 

KXLY-AM-TV  Spokane,  Wash— Symons  Bcstg. 
Co.,  Northern  Pacific  Tv  d/b  as  KXLY-TV,  grant- 
ed  voluntary  assignment  of  CP  for  ch.  4  outlet  I 
to  Northern  Pacific  Tv  Corp.  No  consideration  in- 
volved as  purpose  of  application  is  to  remove 
subsidiary  Symons  Bcstg.  Co.  Standard  outlet 
will  be  owned  by  Northern  Pacific  Radio  Corp.  J 
Granted  April  13. 

APPLICATIONS 

KDAS  Malvern.  Ark. — Malvern  Bcstg.  Co.  seeks 
transfer  of  negative  control  to  Charles  W.  Perry 
Jr.,  and  Raymond  E.  Peebles  through  sale  of 
50%  interest  for  $19,001.  Filed  April  8. 

KIPA    Hilo,  Hawaii— Big    Island    Bcstg.    Co.  : 

seeks  voluntary  transfer  of  control  of  Aloha 
Bcstg.  Co.,  (KHON  Honolulu),  majority  stock- 
holder of  licensee  to  Bryson  Ross  Gardner. 
Transfer  results  from  Mr.  Gardner's  purchase 
of  51%  of  KHON.   Filed  April  6. 

KHON    Honolulu,    Hawaii — Aloha    Bcstg.    Co.  [ 
granted  transfer  of  control  to  Bryson  Ross  Gard- 
ner  through   sale   of   51%   interest  for  $5,550. 
Filed  April  6. 

WHAV  Haverhill,  Mass.— The  Haverhill  Gazette 

Co.  seeks  voluntary  assignment  of  license  to 
WHAV  Bcstg.  Co.  for  $38,000.  Principals  include 
Edward  Cetlin  (50%),  retail  childrens  clothing  1 
stores;  Henry  R.  Silver  (25%),  and  Morris  Silver 
(25%).  Messrs.  Henry  and  Morris  Silver  are 
associated  in  wholesale  beverage  and  soft  drink 
business.   Filed  April  8. 

KSGA  Cottage  Grove,  Ore. — Coast  Fork  Bcstg. 
Co.  seeks  transfer  of  control  to  Orla  M.  Bagley 
through  sale  of  all  stock  for  $27,200.  Mr.  Bagley 
is  in  sales  of  pole  and  piling.    Filed  April  6.  i 

KFST  Ft.  Stockton,  Tex.— V.  T.  Anderson,  E. 
W.  Anderson,  Clyde  E.  Thomas  and  George  T. 
Thomas  d/b  as  Ft.  Stockton  Bcstg.  Co.  seeks 
assignment  of  CP  for  new  am  on  860  kc  to  Clyde 
E.  Thomas  and  George  T.  Thomas  d/b  as  Ft. 
Stockton  Bcstg.  Co.  for  $3,000.  Messrs.  Clyde  I 
and  George  Thomas  will  each  own  50%  interest. 
Filed  April  8. 

KDSK  Denison,  Tex. — B.  V.  Hammond  Jr.,  &  | 
L.  Hendrick  d/b  as  Radio  Station  KDSK  seek 
voluntary  assignment  of  license  to  KDSK  Inc. 
No  consideration  involved  as  each  partner  re- 
tains identical  interest  in  new  corporation. 
Filed  April  12. 

KTAC    Tacoma,    Wash. — Tacoma   Bcstrs.  Inc. 

seeks  transfer  of  control  to  Jerry  P.  Geehan 
through  sale  of  140  shares  for  $8,500.  Mr.  Geehan 
is  general  manager  of  KMO-AM-TV  Tacoma. 
Filed  April  12. 
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WGKV-AM-FM  Charleston,  W.  Va.— Kanawha 
Valley  Bcstg.  Co.  seeks  transfer  of  control  to 
Lawrence  H.  Rogers  II,  and  6  others  through  sale  ' 
of  145  shares  of  stock  for  $25,000.  Remaining 
shares  will  be  redeemed  by  licensee  for  $50,000. 
Principals  include  Lawrence  H.  Rogers  D  (20%),  : 
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vice  president-manager  WSAZ-AM-TV  Hunt- 
ington, W.  Va.:  Leroy  E.  Kilpatrick  (10%),  vice 
president  WSAZ;  Robert  D.  C.  Long  (10%);  Wil- 
liam D.  Birker  (25%),  vice  president  Hunting- 
ton Pub.  Co.  and  WSAZ;  Edward  H.  Long  (15%), 
director  Huntington  Pub.  Co.  and  WSAZ;  J.  H. 
Long  (5%),  director  Huntington  Pub.  Co.  and 
WSAZ,  and  Eugene  Katz  (10%),  associated  with 
Katz  Agency,  national  advertising  representative. 
Filed  April  7. 

WCHS-TV  Charleston.  W.  Va.— The  Tierney 
Co.  seeks  assignment  of  CP  for  new  tv  station 
on  vhf  ch.  8  to  WCHS-TV  Inc.  Purpose  of  appli- 
cation is  to  carry  out  merger  agreement  for  the 
ch.  8  facility  whereby  WCAW  Charleston,  ob- 
tained option  to  purchase  40%  interest.  Filed 
April  12. 


Hearing  Cases  .  .  . 

INITIAL  DECISIONS 

St.  Louis,  Mo. — New  tv,  vhf  ch.  4.  FCC  hear- 
ing examiner  Claire  W.  Hardy  issued  initial  de- 
cision looking  toward  grant  of  the  application 
of  KWK.  for  CP  for  new  tv  station  on  ch.  4  in 
St.  Louis,  Mo.;  engineering  condition  and  sub- 
ject to  the  conditions  that  the  grant  is  without 
prejudice  to  any  action  the  Commission  may 
take  with  respect  to  any  future  application 
which  may  be  filed  to  effectuate  the  agreement 
between  the  stockholders  of  KWK,  and  KXOK 
and  stockholder  or  subscribers  to  capital  stock 
of  Missouri  Valley  Tv  Co.,  and  that  no  interest 
in  KWK  shall  be  transferred  to  KXOK,  Elzey 
M.  Roberts  Sr.,  or  to  any  member  of  his  family 
if  any  one  of  them  shall  then  own  an  interest 
direct  or  indirect  in  any  standard  broadcast 
station  in  St.  Loius,  Mo.,  without  the  prior  writ- 
ten approval  of  the  Commission.  Action  April  13. 

Wausau,  Wis— New  tv,  vhf  ch.  7.  FCC  hear- 
ing examiner  Charles  J.  Frederick  issued  initial 
decision  looking  towards  grant  of  the  applica- 
tion of  Wisconsin  Valley  Tv  Corp.  for  new  tv 
station  on  ch.  7  in  Wausau,  Wis.,  engineering  con- 
dition. Competing  application  of  WSAU  (Docket 
10907)  was  dismissed  without  prejudice  on  April 
6.   Action  April  9. 

OTHER  ACTIONS 

KXEL  Waterloo,  Iowa— Class  I-B  Facility.  By 
report  and  order,  the  Commission  finalized  its 
rule-making  proposal  of  Nov.  30,  and  designated 
1540  kc  as  a  Class  1-B  am  channel  in  the  U.  S., 
as  provided  for  under  the  terms  of  the  North 
American  Regional  Broadcasting  Agreement, 
effective  30  days  after  publication  in  the  Federal 
Register.  Comrs.  Hennock,  Bartley  and  Lee  dis- 
sented. The  effect  is  to  make  KXEL  Waterloo, 
Iowa,  the  dominant  station  on  that  channel. 
Other  existing  stations  on  that  channel  are  not 
required  to  make  any  changes.  Action  April  8. 

WELO  Tupelo,  Miss.— Tupelo  Bcstg.  Co.  FCC 
designated  for  hearing  application  to  change 
from  1490  kc  250  w  unlimited  to  580  kc  500  w 
night,  1  kw  daytime,  unlimited,  directional; 
made  WHBQ  and  WREC,  both  of  Memphis,  Tenn., 
parties  to  proceeding.  Action  April  14. 

Jefferson  City,  Mo. — Vhf  ch.  13  proceeding. 
FCC  scheduled  for  hearing  on  May  14  the  applica- 
tions of  The  L.H.P.  Co.,  Capitol  Tv  Corp.,  and 
Jefferson  Tv  Co.  for  new  tv  station  on  vhf  ch. 
13.  Action  April  14. 

St.  Louis,  Mo.— Vhf  ch.  11  proceeding.  FCC 

by  order,  granted  request  of  CBS  filed  Dec.  28, 
for  waiver  of  Section  1.361(c)  and  1.362  of  the 
rules  so  as  to  remain  in  proceedings  denied 
motions  of  St.  Louis  Telecast  Inc.,  and  220  Tv 
Inc.,  for  dismissal  of  Columbia's  application  for 
tv  ch.  11  in  St.  Louis,  Mo.,  and  denied  request 
of  220  Tv  Inc.  for  enlargement  of  the  hearing 
issues.  Comr.  Hennock  dissented.  Action  April 
13. 

St.  Louis,  Mo. — Vhf  ch.  4  proceeding.  FCC 
Comr.  Rosel  H.  Hyde  granted  petition  of  KXOK 
and  Missouri  Valley  Tv  Co.  for  dismissal  with- 
out prejudice  of  their  application  and  retained 
in  hearing  application  of  KWK.  Action  April  13. 

WCUE  Akron,  Ohio — FCC  by  order,  granted 
motion  filed  Feb.  5  by  WCUE  Akron,  Ohio,  to 
enlarge  the  issues  in  proceeding  involving  its 
application  to  change  operation  from  daytime 
only  to  unlimited  time,  with  power  of  1  kw 
day  and  500  w  night  on  1150  kc,  employing  dif- 
ferent directional  antennas  day  and  night.  Ac- 
tion April  13. 

Tv  Allocation — Uhf  ch.  68  to  Petaluma.  Calif. 

By  report  and  order,  pursuant  to  rule  making 
proceedings  issued  Feb.  25,  the  Commission 
amended  the  table  of  tv  assignments  and  as- 
signed ch.  68  to  Petaluma,  Calif.,  in  lieu  of  ch. 
56,  in  response  to  a  petition  filed  by  Delta- 
Sierra  Educational  Tv  Corp.,  Stockton,  Calif.  The 
change  becomes  effective  30  days  after  publica- 
tion in  the  Federal  Register.   Action  April  8. 


Memphis,  Tenn. — FCC  by  order  denied  petition 
filed  Feb.  19  by  Tri-State  Bcstg.  Service  to  add 
issue  in  the  proceeding  involving  its  application 
and  that  of  Southern  Bcstg.  Service,  for  new 
am  stations  on  730  kc  in  Memphis,  Tenn.,  and 
application  of  KNBY  Newport,  Ark.,  to  shift 
from  1280  to  730  kc.  Action  April  13. 

Big  Spring,  Tex. — Vhf  ch.  4  proceeding.  FCC 

scheduled  for  hearing  on  May  14  the  applica- 
tions of  KBST  and  Texas  Telecasting  Inc.  for 
new  tv  station  on  vhf  ch.  4.  Action  April  14. 

San  Antonio,  Tex. — Vhf  ch.  12  proceeding.  FCC 

scheduled  for  hearing  on  May  14  the  applications 
of  Mission  Telecasting  Corp.  and  The  Walmac 
Co.  for  new  tv  station  on  vhf  ch.  12.  Action 
April  14. 

KTRH  Houston,  Tex. — By  order,  the  Commis- 
sion dismissed  as  moot  petition  for  relief  filed 
by  KTRH,  and  granted  petition  filed  by  the 
Chief  Broadcast  Bureau,  to  enlarge  the  issues 
in  proceeding  involving  applications  of  KTRH 
for  change  in  daytime  DA  system  and  Texas 
Star  Bcstg.  Co.  for  new  am  station  in  Houston, 
Tex.  (740  kc),  to  include  an  issue  with  respect 
to  radiations  in  the  KRTH  proposal.  Action 
April  13. 

Seattle,   Wash. — Vhf   ch.    7   proceeding.  FCC 

by  memorandum  opinion  and  order,  denied  peti- 
tion filed  Dec.  10,  by  Queen  City  Bcstg.  Co.  for 
enlargement  of  the  issues  on  applications  for  tv 
ch.  7  in  Seattle,  Wash.;  further  ordered  that  that 
part  of  the  hearing  examiner's  memorandum 
opinion  and  order  of  Jan.  27,  which  denied  peti- 
tions of  Puget  Sound  Bcstg.  Co.  and  KXA  for 
leave  to  amend  their  applications  regarding 
antenna  proposals,  be  reversed,  and  in  all  other 
respects  the  said  memorandum  opinion  and  order 
be  affirmed.  Action  April  13. 

Huntington,   W.   Va. — Vhf  ch.   13  proceeding. 

FCC  by  orders,  dismissed  petitions  filed  Feb. 
15-16  by  Greater  Huntington  Radio  Corp.  re- 
questing enlargement  of  issues  in  proceeding 
involving  its  application  and  those  of  The  Ash- 
land Bcstg.  Co.  and  Huntington  Bctg.  Corp.  for 
new  tv  stations  in  Huntington,  W.  Va.,  on  ch. 
13.  Action  April  13. 

Wausau,  Wis. — WSAU  Inc.  (WSAU).  FCC  Comr. 
Robert  T.  Bartley  granted  petition  to  dismiss 
without  prejudice  its  application  for  new  tv  sta- 
tion on  vhf  ch.  7.  Retained  in  hearing  bid  of 
Wis.  Valley  Tv  Corp.   Action  April  8. 


Hearing  Calendar  .  .  . 

April  20 

Cheboygan,  Mich. — New  am,  1240  kc,  before 
Examiner  Charles  J.  Frederick — Richard  E.  Hunt 
tr/as  Straits  Bcstg.  Co.,  Midwestern  Bcstg.  Co. 

Ft.  Scott,  Kan.— New  am,,  1370  kc,  prehearing 
conference  before  Examiner  William  G.  Butts — 
Lloyd  C.  McKenney  &  John  J.  Daly  d/b  as 
Carthage  Bcstg.  Co.,  KWRT  Boonville,  Mo. 

April  21 

Bristol,  Va.-Tenn.— Vhf  ch.  5,  further  hearing 
before  Examiner  Isadore  A.  Honig— Appalachian 
Bcstg.  Corp.,  Tri-Cities  Tv  Corp. 

Ft.  Smith,  Ark.— Vhf  ch.  5,  further  hearing 
before  Examiner  Annie  N.  Huntting — American 
Tv  Co.,  George  T.  Hernreich. 

April  22 

Rockford,  Harvard,  Evanston,  111. — 1600-1590  kc, 
before  Examiner  J.  D.  Bond — Vincent  S.  Barker 
&  Howard  H.  Monk  d/b  as  Winnebago  Bcstg. 
Co.,  Esther  Blodgett.  WNMP  Evanston,  WTVH 
Peoria. 

Ft.  Scott,  Kan.— New  am.  1370  kc,  before  Ex- 
aminer William  G.  Butts — Lloyd  C.  McKenney 
&  John  J.  Daly  d/b  as  Carthage  Bcstg.  Co., 
KWRT  Boonville,  Mo. 

April  23 

Mansfield,  Ohio— Uhf  ch.  36,  further  hearing 
before  Examiner  William  G.  Butts — Mansfield 
Journal  Co.,  Fergum  Theatres  Inc. 

Hastings,  Neb. — Vhf  ch.  5,  before  Examiner 
Charles  J.  Frederick — Seaton  Pub.  Co..  Strand 
Amusement  Co. 

Buffalo,  N.  Y— Vhf  ch.  7,  before  Examiner  H. 
Gifford  Irion— WKBW,  WWOL,  Community  Tv 
Co.,  Great  Lakes  Tv  Inc. 
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satisfied  customers  coast  to  coast 
one  year  guarantee 
immediate  delivery 

complete  —  ready  to  install  $1570 


engineering 

(£)allesandro  street 

los  angeles  39,  california 

PHONE:  NOrmandy  2-21(51  ' 


Broadcasting 


Telecasting 


April  19.  1954    »    Page  1 1 1 


Routine  Roundup  .  .  . 

April  8  Decisions 

ACTIONS  ON  MOTIONS 
By  Commissioner  Robert  T.  Bartley 
WIBV,    Belleville    Bcstg.    Co.,    Belleville,  111., 
Franklin  County  Bcstg.  Co.,  Washington,  Mo. — 

Dismissed  as  moot  motion  filed  by  WIBV  to  en- 
large the  issues  in  this  proceeding  (Dockets 
10850-52). 

By  Hearing  Examiner  Isadore  A.  Honig 
Bristol,  Va.  &  Tenn.,  Appalachian  Bcstg.  Corp., 
Tri-Cities  Tele.  Corp. — Granted  petition  of  Appa- 
lachian for  leave  to  amend  its  tv  application  for 
ch.  5  (Docket  10879;  BPCT-850),  so  as  to  substi- 
tute new  transmitter  site.  (Action  taken  4/6.) 

By  Hearing  Examiner  Claire  W.  Hardy 

Denied  motion  of  WREC  Memphis,  Tenn.,  to 
quash  or  change  notice  of  taking  depositions  in 
re  proceeding  for  ch.  3  (Dockets  10761-62);  and 
ordered  that  said  proposed  depositions  be  re- 
stricted to  periods  subsequent  to  Jan.  1,  1951, 
and  prior  to  Sept.  1,  1953. 

By  Hearing  Examiner  Elizabeth  C.  Smith 
Peoria,  111.,  WMBD  Inc.,  WIRL  Tv  Co.— Granted 
request  of  WMBD  that  certain  specified  correc- 
tions be  associated  with  and  made  part  of  its 
proposed  findings  re  proceeding  for  tv  ch.  8 
(Dockets  10541-42). 

By  Hearing  Examiner  John  B.  Poindexter 
Huntinpton,  W.  Va.,  Greater  Huntington  Radio 
Corp.,  Huntington  Bcstg.  Corp. — Ordered  that  the 
time  for  informal  exchange  of  points  of  reliance 
between  the  parties  in  proceeding  re  ch.  13 
(Dockets  10863-65),  be  postponed  from  April  5 
to  April  12;  that  the  formal  presentation  of  said 
points  of  reliance  to  the  examiner  and  exchange 
of  certain  stipulations  be  postponed  to  April  16. 
and  commencement  of  the  taking  of  testimony 
is  postponed  from  April  26  to  May  3. 

By  Hearing  Examiner  James  D.  Cunningham 
Granted  motion  of  the  Chief  of  the  Broadcast 
Bureau,  to  stay  the  progress  of  hearing  in  re  ap- 
plications  of  Biscayne  Television  Corp.,   et  al, 
for  ch.  7  in  Miami,  Fla.  (Dockets  10854  et  al), 


RCA-5762/7C24.  Power 
Triode — can  be  used  with  FCC 
approval  as  direct  replacement 
for  7C24  in  FM  transmitters 
BTF-1C,  BTF-3B  and  BTF-10B. 

RCA-5762,  $195 

Our  prices  and  conditions  of  sale  are 
identical  to  those  of  the  manufacturer. 
Look  to  ALLIED  for  prompt  delivery 
of  all  RCA  Broadcast-type  tubes.  Let  us 
save  you  time  and  effort. 


and  said  hearing  proceedings  are  stayed,  pending 
publication  of  the  Commission's  decision  on  the 
appeal  of  moving  party,  filed  March  29,  from  cer- 
tain rulings  of  the  Examiner  relating  to  points 
of  reliance  of  the  four  competing  applicants. 

By  Hearing  Examiner  Thomas  H.  Donahue 

Issued  an  order  governing  course  of  hearing  in 
re  applications  of  Queen  City  Bcstg.  Co.,  et  al, 
for  ch.  7  in  Seattle,  Wash.  (Docket  9030  et  al). 

By  Hearing  Examiner  William  G.  Butts 
James  Gerity  Jr..  Pontiac,  Mich. — Gave  notice 
of  a  prehearing  conference  to  be  held  April  9 
in  re  application  for  am   construction  permit 
(Docket  10346). 

By  Hearing  Examiner  Fanney  N.  Litvin 
Hartford,  Conn.,  The  Travelers  Bcstg.  Service 
Corp.,  Hartford  Telecasting  Co. — Granted  petition 
of  Hartford  Telecasting  Co.  for  leave  to  amend 
its  application  for  ch.  3  (Docket  10699;  BPCT- 
1540),  so  as  to  reflect  the  resignation  of  Dexter 
D.  Coffin  and  Mrs.  Charles  J.  Zimmerman  as 
directors  of  said  corporation. 

By  Hearing  Examiner  Herbert  Sharfman 

Granted  motion  of  WBIR  that  Richard  Stair,  a 
member  of  the  Bar  of  the  Supreme  Court  of  the 
State  of  Tenn.,  be  admitted  to  practice  before 
the  Commission  pro  hac  vice,  in  re  proceeding 
for  ch.  10  in  Knoxville  (Docket  10512  et  al). 

By  Hearing  Examiner  Charles  J.  Frederick 

Issued  an  order  that  the  parties  in  the  pro- 
ceeding re  ch.  12  in  Jacksonville,  Fla. — City  of 
Jacksonville,  et  al— (Docket  10833  et  al),  shall 
submit  final  drafts  of  their  points  of  reliance  to 
each  other  and  to  the  Examiner  on  April  13; 
and  a  further  hearing  conference  in  this  pro- 
ceeding will  be  held  April  13.  (Action  taken  4/7.) 

Wausau,  Wis.,  WSAU  Inc..  Wisconsin  Valley 
Tv  Corp. — Ordered  the  record  in  this  proceeding 
re  ch.  7,  closed  (Dockets  10907-08).  (Action  of 
4/7.) 

Wisconsin  Valley  Tv  Corp.,  Wausau,  Wis.  — 

Granted  motion  for  leave  to  amend  its  application 
for  ch.  7  (Docket  10908),  to  include  an  agreement 
entered  into  between  Wis.  Valley  and  WSAU. 
(Action  taken  4/5.) 

By  Hearing  Examiner  Annie  Neal  Huntting 
Killeen,  Tex.,  Highlite  Bcstg.  Co. — Granted  re- 
quest that  Tom  C.  Wilkinson,  a  member  of  the 
Bar  of  the  State  of  Texas,  be  admitted  to  the  Bar 
of  the  Commission,  pro  hac  vice,  for  the  purpose 
of  participating  in  the  taking  of  depositions  at 
Brownwood.  Tex.,  on  April  9,  re  application  of 
Highlite  (Docket  10123). 

April  9  Applications 

ACCEPTED  FOR  FILING 
License  for  CP 
KBMI  Henderson,  Nev.,  Moritz  Zenoff — License 
to  cover  construction  permit  (BP-8687)  as  mod- 
ified, which  authorized  new  standard  broadcast 
station  (BL-5252). 

Modification  of  CP 
WPET  Greensboro,  N.  C,  Wayne  M.  Nelson  — 

Modification  of  construction  permit  (BP-8S49), 
as  modified,  which  authorized  new  standard 
broadcast  station  for  extension  of  completion 
date  (BMP-6489). 

Renewal  of  License 
WKAI  Macomb,  111..  The  Macomb  Bcstg.  Co. 
(BR-1582);  WWOL  Buffalo,  N.  Y.,  Greater  Erie 
Bcstg.  Co.  (BR-1745);  WCBA  Corning,  N.  Y., 
Wellsboro  Corning  Bcstg.  Advertisers  Inc.  (BR- 
2327). 


WPRO-FM  Providence,  R.  I.,  Cherry  &  Webb 
Bcstg.  Co. — Modification  of  construction  permit 
(BPH-1784  to  make  changes)  for  extension  of 
completion  date  (BMPH-4905). 

Modification  of  CP 
WIUC  Urbana,  111.,  University  of  111.— Modifica- 
tion of  construction  permit  (BPED-161)  as  mod- 
ified for  extension  of  completion  date  (BMPED- 
278). 

WNEM-TV  Bay  City,  Mich.,  North  Eastern 
Mich.  Corp.— Mod.  of  CP  (BPCT-1763)  as  mod., 
which  authorized  new  tv  station  for  extension 
of  completion  date  to  11-2-54  (BMPCT-2043). 

WNBF-TV  Binghamton,  N.  Y..  Clark  Associ- 
ates Inc. — Mod.  of  CP  (BPCT-770)  as  mod.,  which 
authorized  changes  in  facilities  of  existing  tv 
station  for  extension  of  completion  date  to 
11-6-54  (BMPCT-2040). 

KPTV  (TV)  Portland,  Ore.,  Empire  Coil  Co. — 
Mod.  of  CP  (BPCT-925)  as  mod.,  which  author- 
ized new  tv  station  for  extension  of  completion 
date  to  10-5-54  (BMPCT-2045). 

WCOS-TV  Columbia,  S.  C,  Radio  Columbia  — 
Mod.  of  CP  (BPCT-1074)  as  mod.,  which  author- 
ized new  tv  station  for  extension  of  completion 
date  from  4-30-54  (BMPCT-2041). 

WTVR  (TV)  Richmond.  Va.,  Havens  and  Mar- 
tin Inc.— License  to  cover  CP  (BMPCT-602)  as 
mod.  which  authorized  changes  in  facilities  of 
existing  tv  station  (BLCT-193). 

WBOC-TV  Salisbury,  Mi,  The  Peninsula  Bcstg. 
Co.— Mod.  of  CP  (BPCT-1304)  as  mod.,  which  au- 
thorized new  tv  station  for  extension  of  comple- 
tion date  to  7-1-54  (BMPCT-2049). 

WLBT  (TV)  Jackson,  Miss.,  Lamar  Life  Bcstg. 
Co.— Mod.  of  CP  (BPCT-1030)  as  mod.,  which 
authorized  new  tv  station  for  extension  of  com- 
pletion date  to  7-26-54  (BMPCT-2048). 

KXLF-TV  Butte,  Mont.,  Television  Montana — 
License  to  cover  CP  (BPCT-1253  as  mod.)  which 
authorized  new  tv  station  (BLCT-195). 

License  for  CP 

WBTV  (TV)  Charlotte,  N.  C,  Jefferson  Standard 
Bcstg.  Co.— License  to  cover  CP  (BPCT-805)  as 
mod.  which  authorized  changes  in  existing  tv 
station  (BLCT-196). 

KLIF-TV  Dallas.  Tex.,  Trinity  Bcstg.  Corp.— 
Mod.  of  CP  (BPCT-1388)  as  mod.,  which  author- 
ized new  tv  station  for  extension  of  completion 
date  to  10-11-54  (BMPCT-2050). 

April  13  Decisions 

BROADCAST  ACTIONS 

The    Commission,   by   the   Broadcast  Bureau, 
took  the  following  actions  on  the  dates  shown: 
Actions  of  April  9 
Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  by  remote  control: 

WXOK  Baton  Rouge,  La.;  KRIS  Corpus  Christi, 
Tex.:  WBMD  Baltimore,  Md.;  WAGH  Newport 
News,  Va.;  WCPO  Cincinnati,  Ohio:  WDOT  Bur- 
lington, Vt. 

Granted  License 
KOTS  Deming,  N.  M.,  Luna  County  Bcstg.  Co. — 

Granted  license  for  am  broadcast  station;  1230 
kc.  250  w.  D  (BL-5239). 

WCPO  Cincinnati,  Ohio,  Scripps-Howard  Radio 
Inc.— Granted  license  for  use  of  old  main  trans- 
mitter as  alternate  main  transmitter  (BL-5240). 

(Continued  on  page  116) 
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V  H  F  TV  STATIONS  | 

*  /V 

\  Secondary  Markets — East  -  Midwest  -  Southwest  % 

t  A 

r  £ 

;  These  stations  have  large  non-competitive  audience  coverage,  network  affilia-  jj 

j  tion,  low  operating  costs.  £ 

J  The  differential  between  asking  prices  for  these  properties  and  current  JJ 

;  market  values  for  primary  market  stations  appears  to  be  out  of  all  propor-  £ 

't  tions  to  competitive  real  and  potential  revenue.  Your  inquiries  are  invited.  £ 

\  R.  a  CRISLER  &  Co.  I 

j  RADIO  and  TELEVISION  BROKERS  $ 


RICHARD  C.  CRISLER 
1109  UNION  TRUST  BLDG. 
CINCINNATI,  OHIO 
Tel.  Dunbar  7775 


LINTON  WELLS 
20  CHURCH  STREET 
GREENWICH,  CONN. 
Greenwich  8-6692 
Tel.  N.  Y.  Murray  Hill  8-3330 


3>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>m^ 


Refer  lo  your  ALLIED  268-page 
Buying  Guide  for  station  equip- 
ment and  supplies.  Get  what 
you  want  when  you  want  it. 
Ask  to  be  put  on  our,  "Broad- 
cast Bulletin"  mailing  list. 


ALLIED  RADIO 

IOO  N.  Western  Ave.,  Chicago  80 
Phone:  HAymarket  1-6800 
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PROFESSIONAL  CARDS 


JANSKY  &  BAILEY 

five  Office* 

1735  DeSales  St.,  N.W. 
and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
iigton,  D.  C.        ADams  4-2414 
Member  AFCCE  * 


JAMES  C.  McNARY 
Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE  • 


— Established  1926— 
PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.  MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE* 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.  STerling  3-0111 
Washington  4,  D.  C. 

Member  AFCCE  ' 


nercia!  Radio  Equip.  Co. 

srett  L.  Diltard,  Gen.  Mgr. 
(NATIONAL  BLDG.       Dl.  7-1319 
WASHINGTON,  D.  C. 
BOX  7037  JACKSON  5302 

KANSAS  CITY,  MO. 
Member  AFCCE  • 


A.  D.  RING  &  ASSOCIATES 

30  Years'  Experience  in  Radio 
Engineering 
MUNSEY  BLDG.  REPUBLIC  7-2347 

WASHINGTON  4,  D.  C. 

Member  AFCCE  • 


GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  Bldg.      National  8-7757 
Washington  4,  D.  C. 

Member  AFCCE* 


Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING    DISTRICT  7-8215 
WASHINGTON  4,  D.  C. 

Member  AFCCE* 


SANK  H.  MclNTOSH 

INSULTING  RADIO  ENGINEER 
1216  WYATT  BLDG 
WASHINGTON,  D.  C. 
Metropolitan  8-4477 

Member  AFCCE  • 


RUSSELL  P.  MAY 

711  14th  St.,  N.  W.  Sheraton  Bldg. 

Washington  5,  D.  C.  REpublic  7-3984 

Member  AFCCE  * 


WELDON  &  CARR 

Consulting 

Radio  &  Television 
Engineers 

Washington  6,  D.  C.  Dallas,  Texas 

1001  Conn.  Ave.       4212  S.  Buckner  Blvd. 
Member  AFCCE  * 


PAGE,  CREUTZ, 
GARRISON  &  WALDSCHMITT 

CONSULTING  ENGINEERS 

710  14th  St.,  N.  W.    Executie  3-5670 
Washington  5,  D.  C. 

Member  AFCCE  ' 


KEAR  &  KENNEDY 

18th  St.,  N.  W.    Hudson  3-9000 
WASHINGTON  6,  D.  C. 

Member  AFCCE  * 


A.  EARL  CULLUM,  JR. 

CONSULTING  RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 

JUSTIN  6108 

Member  AFCCE  * 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR.  4-8721 

1100  W.  Abram 
ARLINGTON,  TEXAS 


ROBERT  M.  SILLIMAN 

John  A.  Moffet — Associate 
1405  G  St.,  N.  W. 
Republic  7-6646 
Washington  5,  D.  C. 

Member  AFCCE  ' 


LYNNE  C.  SMEBY 

gistered  Professional  Engineer" 

G  St.,  N.  W.  EX  3-8073 

WASHINGTON  5,  D.  C. 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 

Quarter  Century  Professional  Experience 
Radio-Television- 
Electronics-Communicatlons 

1610  Eye  St.,  N.  W.,  Wash.  6,  D.  C. 
Executive  3-1  ISO — Executive  $-5861 
(Nights-holidayB,  Lockwood  5-1819) 
Member  AFCCE  * 


WALTER  F.  KEAN 

AM-TV  BROADCAST  ALLOCATION 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


J 


WILLIAM  E.  BENNS,  JR. 
Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.  W.,  Wash.,  D.  C. 
Phone  EMerson  2-8071 
Box  2468,  Birmingham,  Ala. 
Phone  6-2924 

Member  AFCCE  • 


DBERT  L.  HAMMETT 

SUITING  RADIO  ENGINEER 
BANKERS  INVESTMENT  BLDG. 
I  FRANCISCO  2,  CALIFORNIA 
SUTTER  1-7545 


DAWKINS  ESPY 

V  Broadcast  Engineering 
lete  Field  Measuring  Service 
Wilshire  Blvd.      Arizona  88922 
Los  Angelet,  Calif. 


JOHN  B.  HEFFELFINGER 

815  E.  83rd  St.  Hiland  7010 

KANSAS  CITY,  MISSOURI 


QUALIFIED  ENGINEERING 

is  of  paramount  importance 
in  getting  your 
AM,  TV,  or  FM  station  on  the  air. 


Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  8-2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


PUBLISH 
A  PROFESSIONAL  CARD 
And  Join 
These  Engineers 
AMONG  THE  FOREMOST 
In  Their  Field 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
4900  Euclid  Avenue 
Cleveland  3,  Ohio 
HEnderson  2-3177 

Member  AFCCE  • 


SERVICE  DIRECTORY 


torn-Built  Equipment 
S.  RECORDING  CO. 

I  Vermont  Ave.,  Wash.  5,  D.  C. 
Uneem  3-2705 


COMMERCIAL  RADIO 
MONITORING  COMPANY 

MOBILE  FREQUENCY  MEASUREMENT 
SERVICE  FOR  FM  *  TV 

Engineer  on  duty  all  night  every  night 
JACKSON  5302 
P.  O.  Box  7037        Kansas  City,  Me. 


SPOT  YOUR  FIRM'S  NAME  HERE, 
To  Be  Seen  by  75,956  *  Readers 
—among  them,  the  decision-making 
station  owners  and  managers,  chief 
engineers  and  technicians— applicants 
far  am,  fm,  tv  and  facsimile  facilities. 
*  1933   ARB   Projtctsd   Ruderlhlp  Survey 


TO  ADVERTISM  IN  TEE 

PROFESSIONAL  OR 
SERVICE  DIRECTORY 

Contact 
BROADCASTING*TELECASTINO 
I7U  DESALES  ST.,  N.W.,  WASH.  §.  S.  8. 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.   Checks  and  money  orders  only. 
Deadline:    Undisplayed — Monday  preceding  publication  date.    Display — Tuesday 
preceding  publication  date. 

Situations  Wanted  20tf  per  word — $2.00  minimum  •  Help  Wanted  25#  per  word — 
$2.00  minimum 

All  other  classifications  30c1  per  word — $i.00  minimum  •  Display  ads  $15.00  per  inch 
No  charge  for  blind  box  number.    Send  box  replies  to 
Broadcasting  •  Telecasting,  1735  DeSales  St.  N.  W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance 
separately,  please).  All  transcriptions,  photos,  etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcast- 
ing •  Telecasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


Help  Wanted 


Managerial 


Sales  manager  with  productive  record  of  training 
and  leading  men  in  competitive  markets.  Small 
or  medium-size  station  background.  Some  travel. 
Car  required.  Salary,  commission  and  traveling 
expenses.   Chicago  headquarters.   Box  922C,  B.T. 


Execellent  major  market  management-ownership 
opportunity  in  western  states.  Modest  cash 
investment  now  would  give  share  of  new  station 
to  manager  with  sales  ability  and  knowledge  of 
aggressive  and  successful  independent  operation. 
Requires  rare  combination  of  excellent  sales  abil- 
ity, age  under  40  and  high  personal  integrity. 
Ownership  is  experienced  and  successful  in  radio 
business.    Resume  to  Box  41D,  B.T. 


Experienced  station  manager  for  small  west 
Tennessee  station.  Also  sales  manager — new  sta- 
tion. Excellent  opportunity  for  advancement 
with  progressive  organization.  The  Dixie  Net- 
work, P.O.  Box  309,  Jackson,  Tennessee. 


Salesmen 


Commercial  manager — If  you  are  energetic,  hard 
working  salesman,  married,  looking  for  advance- 
ment, this  is  an  unusual  opportunity  to  become 
commercial  manager  and  later  manager.  Box 
594C,  B»T. 


This  vhf  sales  job  is  not  permanent!  If  you 
don't  progress  rapidly  to  $10,000.  a  year,  we  don't 
want  you.  We  insist  on  success  and  will  pay 
well  for  it.  If  you're  good,  you'll  move  upward 
within  our  company;  if  you're  not  good,  you're 
out!  We  are  a  good  team  in  small  and  competi- 
tive market,  CBS  affiliated  in  radio.  Box  7D,  B«T. 


Experienced  salesman  to  sell  in  competitive  mar- 
ket. Must  be  strong  on  sales  and  ideas.  Send 
all  replies  to  Box  12D,  B»T. 


Are  you  an  order  taker  or  salesman?  If  inter- 
ested in  local  sales  for  am  radio  station  in  city 
over  100,000,  south,  write  Box  59D,  B-T. 


WJXN,  in  Jackson,  Mississippi  interested  in  man 
or  woman  who  has  been,  or  wants  to  get  into 
radio  sales.  Good  station  and  market.  Write 
at  once. 


Salesman  to  service  and  sell  local  accounts.  Salary 
plus  commission.  Good  market.  ABC  station. 
KFRO,  Longview,  Texas. 


Salesman  at  once.  25%  commission,  5000  watt, 
day  and  night.    WKNK,  Muskegon,  Michigan. 


Aggressive  selling  manager  for  full-time  Missis- 
sippi delta  station  with  outstanding  potential. 
New  ownership  seeking  man  with  successful 
small  or  medium  station  experience.  Send  full 
resume  and  photo  to  Box  1511,  Meridian,  Missis- 
sippi. 


Announcers 


Combo  announcers,  1st  engineers  or  salesmen. 
Immediately.  Indiana.  Box  488C,  B«T. 


Good  all-around  sports  play-by-play  announcer 
and  air  salesman  wanted  by  California  major 
network  station.  Medium  sized  community.  Ex- 
cellent opportunity  for  right  man.    Box  8E>,  B«T. 


Staff  announcer-news  writer.  Experienced  beat 
reporter  who  can  do  air  work  wanted  by  1000 
watt  daytimer  near  Chicago.  Personal  interview 
required.  State  age,  experience.  Box  30D,  B«T. 


Aggressive  morning  personality  for  NBC  regional, 
plus  staff  man  with  news  background.  Ability 
determines  income.  Send  tape  and  resume. 
Box  40D.B.T. 


Comedy  DJ — "yock-it-up".  Actor's  delivery  on 
"one-liners"  and  quips.  Natural  flair  for  humor. 
Acting  experience.  Single.  Pa.,  N.  Y.,  Great 
Lakes  area.    Box  56D,  B.T. 


Help  Wanted— (cont'd) 


Announcer  with  or  without  ticket.  Emphasis  on 
announcing,  top  salary.  Also  girl  copywriter, 
some  air  work.  KBOY,  43  North  Peach  Street, 
Medford,  Oregon. 


Need  first  class  engineer-announcer.  Must  be  able 
to  do  transmitter  maintenance  and  DJ  show.  Send 
audition  and  engineering  background.  Good  op- 
portunity for  steady  family  man.  Basic  NBC  af- 
filiate in  midwest.  Box  67D,  B-T. 


Capable  radio  announcer,  top  salary,  familiar 
with  control  board.  Send  photograph  and  audi- 
tion tape,  Radio  Station  KMLB,  Monroe,  La. 


Experienced,  like  small,  friendly  town.  Refer- 
ences. First  class  ticket  desirable.  WDSR,  Lake 
City,  Florida. 


Announcer,  independent,  news,  hillbilly,  popular, 
race  shows.  40  hours.  Chance  to  complete  college 
education  at  Mississippi  State  College.  Joe  Phil- 
lips, WSSO,  Starkville,  Mississippi. 


Announcer — first  class  engineer  needed  by  lkw- 
independent.  Excellent  opportunity  for  young 
ambitious  announcer  with  first  ticket.  Vacation 
and  sick  leave.  Send  audition  tape  and  salary 
requirements  to  Station  WTIM,  Taylorville,  Il- 
linois. 


Broadcast  teachers  wanted  to  start  in  July.  $85. 
to  start  with  raises.  Pathfinder  School  of  Radio, 
737  11th  Street,  N.W.,  Washington,  D.  C. 


Combination  announcer  engineer  wanted  for  full- 
time  deep  south  delta  operation.  Good  pay  and 
pleasant  working  conditions.  Send  resume  to 
Box  1511,  Meridian,  Mississippi. 


Technical 


Need  engineer-announcer  for  Arizona  Network 
kilowatt.  Resume  to  Box  951C,  B«T. 


Chief  engineer — strong  on  announcing.  Must 
take  board  shift,  40  hour  week.  Excellent  oppor- 
tunity in  California.  Send  all  details  and  photo 
first  letter  and  audition  tape.  $390.00.  to  start. 
1000  watt  station.    Box  967C,  B.T. 


Established  progressive  indie  has  opening  for 
chief  with  am  know-how.  Permanency.  Box 
17D.  B«T. 


Chief  engineer  —  established  midwest  network 
affiliate  with  tv  grant.  State  qualifications,  ex- 
perience first  letter.  Immediate  opening.  Choice 
location.    Box  38D,  B.T. 


Transmitter  engineer — established  midwest  net- 
work affiliate  with  tv  grant.  State  qualifications, 
experience,  first  letter.  Immediate  opening. 
Choice  location.    Box  39D,  B«T. 


Position  for  tv  transmitter  and  studio  engineers 
(supervisors)  for  new  midsouth  vhf  educational 
station.  Extensive  operation  (with  opportunity 
to  continue  education  and  pursue  research  work, 
if  desired).  Send  resume  indicating  experience, 
education  and  salary  expected.  Box  64D,  B«T. 


Chief  engineer  for  5000  watt  daytime  station. 
KLIK,  Jefferson  City,  Missouri. 


Combo  WNNT  Warsaw,  Virginia,  $300.00.  Furnish 
tape,  references.  Opportunity  for  advancement 
to  chief  engineer. 


First  engineer,  network  station.  Apply  WSYB, 
Rutland,  Vermont. 


Production-Programming,  Others 


Good  local  newsman.  Progressive  news,  special 
events  minded  station.  Writing,  announcing 
ability  essential.  Besides  news  "know-how"  real 
newsman  will  have  eagerness  to  accept  challenges 
of  good  coverage.  Salary  open.  Good  working 
conditions,  opportunity.    Box  601C.  B'T. 


Opportunity,  male  copywriter.  Some  announcing. 
Submit  samples.    Texas.    Box  952C,  B.T. 


If  you  can  write,  want  to  write,  and  will  write 
commercial  copy,  send  samples  and  complete 
background  in  first  letter.  An  excellent  job  for 
someone  who  has  what  we  want.  Daytime,  inde- 
pendent  in  midwest.   Salary  open.   Box  57D,  B*T. 

Local  newsman.  $70.  to  $80.  to  start.  Interest 
and  ability  in  this  field  essential.  Immediate 
opening.    Box  63D,  B«T. 


Help  Wanted — (cont'd) 


Production  manager,  with  4  or  5  years  experienc 
wanted  for  5000  watt  CBS  affiliate.    For  48  hou; 
week— $78.00.    Must  be  experienced  board  an 1 
nouncer,  approx.  30  years  old,  capable  of  han 
dling  personnel.    Knowledge  of  music  essentia] ' 
KGVO,  Missoula,  Montana. 


Wanted  immediately:  Copywriter,  either  male  o: 
female.  Send  complete  details,  WCVS,  Spring 
field,  Illinois. 


Experienced  continuity  writer  —  preferabl: 
young  woman,  who  can  write  strong,  brisk  sale 
copy.  Good  salary,  good  future.  Send  sampl 
copy,  photo  and  background  material  to  Prograr 
Director,  WFDF,  Flint,  Michigan. 


Radio  news  reporter,  to  edit  and  compile  news 
casts  local  reporting  essential — means  some  shof 
leather  must  be  used.  Excellent  spot  for  fhf 
right  person  in  modern  working  conditions.  Writ1 
Maurice  K.  Henry,  General  Manager,  Daily  New 
and  WMIK,  Middlesboro,  Kentucky. 


Copywriter — for  radio  and  tv.  Radio  commercia 
copy  experience  required.  Send  personal  resume 
photo  and  copy  samples  to:  Continuity  Director 
Stations  WOOD  &  WOOD-TV,  Grand  Rapids 
Michigan. 


Television 


Help  Wanted 


Salesmen 


Hard  hitting  aggressive  salesman  for  midwes 
television  station.  First  15  markets.  20%  com 
mission.  No  ceiling  on  earnings.  Box  881C,  B«T 


Prod uction-Program m ing,  Oth ers 


Midwest  tv  station  in  major  market  desires  ex 
perienced  tv  artist.  Give  complete  details,  wort 
sample,  salary.    Box  882C,  B.T. 


Situations  Wanted 


Managerial 


Successful,  thoroughly  experienced,  mature  man 
ager  available  because  of  tv  merger.  Top  refer 
ences,  nationally  respected.  Worth  investigating 
Box  651C,  B.T. 


Problem  Station?  I'll  make  it  profitable  fo 
working  interest.   West  or  south.   Box  912C,  B.T 


Mr.  Owner,  here's  your  man:  integrity;  reliabil  - 
ity;  industry;  imagination.    Eight  years  expert  | 
ence,  three  years  managing  independent  and  net  - 
work  operations.  37;  family;  active  civic,  f rater 
nal  organizations;  experienced  writer,  announcei  \ 
salesman,   presently  manager;    specialize  mini 
mum-cost,  maximum-revenue  operation.    Prefe  i 
west  or  midwest.   Box  34D,  B«T. 


Top   advertising   executive.     Exceptional  back  I 
ground  in  radio,  television  and  industrial  adver  \  \ 
tising.     Now  ready  for  station  managership  o  ; 
top  agency  work.  Broad  experience  in  all  phase 
radio — from  copy  to  sales.    Same  in  tv-plus  filn  \ 
production  and  creation.    Knows  sales  promo 
tion,  merchandising  and  advertising.   Has  prove]  i  | 
record  of  results.    Over  10  years  diversified  exi  • 
perience.    Presently  employed  but  cannot  exer  I 
cise  integrity.   Will  relocate.   Prefers  small  mar 
ket,  small  station  management  or  small  agenc; 
to  make  diversification  of  talents  advantageous  ■ 
If  you  need  help — this  TOP  MAN  will  meet  an; 1  | 
requirements  you  specifiy.    Box  47D,  B«T. 


Salesmen 


Experienced  married  commercial  manager  de 
sires  contact  with  Florida  station,  one  with  CI  I 
considered,  am  or  tv,  to  discuss  possibilities  o  j  | 
association.   Experienced  all  phases  of  operation 
am  and  tv.    Box  9D,  B-T. 


Account  executive-employed.    Five  years  radii  : 
sales  experience.    Envious  reputation.  Success 
ful!    Desires  change.    N.  Y.,  Philadelphia.  Bo: 
27D,  B«T. 


Salesman-announcer.  6  years  experience,  detail 
by  return  mail.    Box  62D,  B-T. 


Success-bound   salesman,    college   graduate,  3C 
single,  inexperienced  selling.    Anywhere.    Bo:  i 
65D,  B«T. 


Announcers 


Baseball  announcer.  Seven  years  experience.  Fin< ! 
voice,  best  of  references.  Box  341C,  B-T. 


Sports  announcer.  Due  to  unusual  situation  ir 
"Major  League"  sports  market,  a  top-flight  sport 
broadcaster  is  available.  Specialist  in  baseball 
football,  basketball,  plus  creative  sports  program 
Veteran,  27  years  old,  family  man,  8  years'  expe 
rience.  Best  reference  is  current  employer.  Writi 
Box   745C,  B.T. 


Situations  Wanted — (cont'd) 


Situations  Wanted — (cont'd) 


Television 


Announcer-engineer.  Recent  broadcasting  school 
graduate.    Specializes  in  commercial  disc  jockey 
show.    Third  class  ticket.    No  experience. 
884C,  B.T. 


Box 


Young  ambitious  negro  announcer,  first  love— 
DJ,  newscaster.  Experience  light.  Box  902C, 
B.T. 


Experienced  announcing-sales.  References.  Mar- 
ried. Reliable.  Upper  midwest  preferred.  Box 
963C,  B.T. 


Announcer.  Ambitious.  Reliable.  Excellent  ref- 
erences. Progressive  station  anywhere.  Box 
964C,  B.T. 


Experienced  announcer.  Good  references.  Single. 
Draft  exempt.   Network  affiliate.   Box  966C,  B.T. 


Deejay.  Employed  million  market  independent. 
College  graduate,  26,  veteran.  Seeks  northeast 
Box  6D,  B-T. 


Experienced  announcer — draft  exempt — excellent 
references— progressive  station— preferably  south. 
Box  14D,  B«T. 

Announcer— summer  relief.  Experienced  news, 
music,  commercial,  combo.  Tape  available.  Box 
21D,  B«T. 


Announcer  —  Experienced,  presently  employed, 
needs  permanent  position  with  good  station. 
Box  28D,  B«T. 


Announcer-newscaster.  Experienced,  competent, 
reliable.  Can  double  as  news  editor,  program 
director,  assistant  to  manager.    Box  33D,  B-T. 

Country  music  DJ — complete  knowledge  of  music 
and  artists.    South  preferred.    Box  35D,  B.T. 

Wanted,  change  for  the  better  .  .  .  willing,  able. 
4V2  years  staff  .  .  .  one  year  program  director. 
Experience  all  phases  radio  except  play-by-play. 
Married.    Available  April  15.    Box  42D,  B.T. 

Staff  announcer,  five  years  present  position,  de- 
sires change.  Play-by-play  a  must.  27,  married, 
veteran.    Box  43D,  B.T. 

15  years  experience — single — 33 — currently  doing 
late  hour  DJ  show.  Prefer  to  get  in  on  ground 
floor  tv-radio-tv  operation.  Radius  150  miles  of 
Cleveland— Personal  audition.    Box  44D,  B.T. 

Staff  announcer,  excels  in  news  and  DJ.  Can 
work  board.  Desires  position  in  midwest.  Vet- 
eran, age  25,  married.  Graduate  Midwestern 
Broadcasting  School.  Box  45D,  B.T. 

College  and  broadcasting  school  graduate.  Expe- 
rienced speaker,  news,  radio  writing  and  music 
programming.  Announcing,  news,  continuity  and 
music.  East.  Available  immediately.  Box  46D, 
B.T. 

Announcer-station  staff,  commercials  strong, 
news,  sports  interest.  Platters  smooth  with  ad- 
lib.  Limited  experience,  conscientious,  depend- 
able, single,  veteran,  travel.  Resume,  tape.  Box 
49D,  B.T. 

Negro  announcer,  broadcasting  school  graduate, 
good  voice,  ambitious,  determined  to  do  well. 
Single.  DJ,  commercials,  MC.  Light  experience, 
news.   Box  50D,  B.T. 

Announcer-staff  connection-news,  commercials. 
Strong  sports,  music  background.  Single,  de- 
pendable. Veteran.  Experience  light,  future 
bright.  Will  travel.  Tape,  resume.  Box  51D, 
B.T. 

Announcer-light  experience-good  potential-strong 
news,  smooth  DJ;  commercials.  Permanent  sta- 
tion staff,  veteran,  single,  reliable.  Available, 
travel,  resume,  tape,  references.    Box  52D,  B.T. 

Alert  announcer,  light  experience.  Strong  DJ, 
news,  sports,  commercials,  board.  Available 
now,  disc,  tape.    Box  53D,  B.T. 

Negro  DJ  announcer.  Newscaster.  Recent  Cam- 
bridge Radio  School  graduate,  N.Y.C.  Draft  ex- 
empt. Relaxed  DJ  personality,  strong  selling. 
Free  to  travel,  audition  tape  and  resume  on  re- 
quest. Ambitious  and  will  work  diligently. 
Box  54D,  B.T. 

Experienced  in  sports,  news,  DJ-play-by-play. 
Excellent  baseball,  basketball,  football.  Veteran, 
college  education,  reliable,  hard  worker.  Box 
66D,  B.T. 

Light  on  experience.  Full  of  ambition.  Recent 
graduate  of  broadcasting  school.  Reliable. 
Single.  Healthy.  Have  car.  Free  to  travel. 
Resume  and  tape  available  immediately.  Walter 
E.  Avery  Jr.,  117-69  142  Place,  South  Ozone  Park, 
N.  Y.    Telephone  JA  9-2164. 


Female  personality,  warm  friendly  voice,  slight 
British  accent,  write  continuity  and  commercials, 
control  board,  office  experience.  Specialize  in 
female  personality  DJ  show.  Ronnie  Jennings 
(Foster),  168-20  Northern  Blvd.,  Flushing,  N.  Y. 

Announcer,  newscaster,  disc  jockey.  College 
graduate,  experience  limited.  Will  travel — vet- 
eran—26.  Bill  Mosca,  403  East  3rd  Street,  Brook- 
lyn 18,  N.  Y.    UL  3-0112. 

Announcer,  light  experience.  Recent  radio  broad- 
casting school  graduate.  Commercial  voice,  DJ, 
news  sports.  Board.  Third  class  ticket.  Tape 
available  now.  Joe  Pasca,  2131  Chatterton  Ave., 
Bronx  72,  N.  Y. 

Announcer-salesman.  Good  on  hillbilly  and  gos- 
pel shows.  Desires  college  town.  Write  or  wire, 
Bob  Riddle,  Box  174,  Brunswick,  Georgia.  Call 
2714. 

Attention:  Stations,  eastern  seaboard  area.  Staff 
announcer,  experience  midwest  top  station.  Mu- 
sic, news,  sports.  Baritone  voice.  Married,  27. 
Tape,  request.  Bob  Sanford,  c/o  Niemy,  37-56 
87th  Street,  Jackson  Heights,  N.  Y.    HI  6-5935. 

Summer  replacement  college  student  with  2 
years  experience  on  network  and  independent 
stations.  Strong  on  news,  commercials.  3rd 
ticket,  willing  to  operate  control  board.  Avail- 
able about  June  1.  Contact  Paul  Schuett,  Box 
67,  Earlham  Br.,  Richmond,  Indiana. 

Staff  announcer,  newscaster  specialty,  control 
board.  Travel,  tape,  light  experience.  Bill  Shea, 
27  Coddington  Ave.,  S.  I.  #6,  New  York.  Dongan 
Hills  6-1892  W.  Call  collect. 

Staff  announcer — strong  news,  live  commercials, 
control  board.  Excellent  potential,  light  experi- 
ence. Single.  Available  promptly  anywhere, 
permanent  opportunity,  resume,  tape.  Bob  Stan- 
ley, 97-25  64th  Ave.,  Forest  Hills  74,  N.Y. 

Announcer — 23 — single — veteran — experience  com- 
bo, news,  DJ,  staff.  Available  April  25th.  Gene 
Taylor,  Apt  778,  3929  Webster  Court,  Seattle, 
Washington. 

Announcer,  newscaster,  DJ,  sports,  control  board. 
Some  experience.  Seeking  staff  position.  Mar- 
ried, veteran.  Tape.  David  Winters,  1170  East 
229th  Drive  South,  Bronx  66,  New  York.  Tulip 
2-0716. 


Situations  Wanted 


Managerial 


Tv  merger — am  sale  makes  available  top  refer- 
ence, economy  minded,  nationally  respected  man- 
ager. Will  welcome  opportunity  to  discuss  your 
present  or  future  needs  and  my  qualifications. 
Not  above  accepting  lesser  capacity  with  good 
associates.  Twenty  years  successful  broadcasting 
background.    Box  652C,  B-T. 

Tv  manager  or  sales  manager  available  30-90  days. 
Veteran  broadcaster  in  late  thirties.  Put  vhf 
station  on  air  last  year.  Prefer  medium  size  city. 
Will  stand  careful  investigation.    Box  959C,  B.T. 

Knowledge  administration,  public  service.  Ex- 
perienced tv  operator.  First  class  license.  East. 
Box  58D,  B.T. 


Salesmen 


Salesman-sportscaster  .  .  .  tv-radio.  Best  refer- 
ences. Presently  employed,  ready  for  larger 
market.  College  graduate,  married,  immediate 
reply.    Box  948C,  B«T. 


Technical 


CIRE  graduate,  first  phone,  service  experience, 
no  experience  at  station.  Married,  veteran,  have 
car.  Ambitious,  willing  to  learn.  Prefer  mid- 
west. Box  933C,  B-T. 

Chief  engineer,  plenty  experience  construction, 
maintenance.  Can  announce.  Best  references. 
Box  5D,  B-T. 


Engineer,  first  phone,  limited  transmitter  and 
console  experience.    Box  20D,  B«T. 

Engineer  experienced  250  to  50  kw,  with  tv  in- 
stitute training.    Box  23D,  B«T. 

Engineer,  first  phone,  5  years  experience  studio 
transmitter.    Car.    Prefer  south.    Box  29D,  B.T. 

Tapak  walkie-tape-recorders,  famous  stars  of 
radio,  tv,  experienced  all  sorts  of  remote  situa- 
tions. No  salary,  will  travel.  Try  before  buy. 
Broadcast  Equipment  Corp.,  135-01  Liberty  Ave., 
Richmond  Hill  19,  N.  Y. 


Production-Programming,  Others 


Girl  Friday.  Copy.  Traffic.  Mike  work.  Mid- 
west preferred.    Box  962C,  B.T. 

Husband-wife  team,  singly.  He:  3  years  college 
radio,  2  years  major  network  N.Y.C,  including  tv 
studio.  Some  am  production  N.Y.C.  indie.  Strong 
tape  editing.  Broad  interest.  She:  2  years,  Girl 
Friday,  small  indie.  Looking  to  relocate.  Box 
22D,  B«T. 

Top  news— specialty  man,  metropolitan  market, 
executive,  31,  family,  seeks  association  discrimi- 
nating radio-tv  station.    Box  37D,  B.T. 

Sales  promotion-copywriter;  experienced,  ma- 
ture; single,  travel.  Imaginative,  creative  copy; 
forceful  promotional  ideas.    Box  48D,  B.T. 


Announcers 


Network  tv  announcer,  37,  looking  for  tv  player- 
manager  connection.  12  years  experience  doing 
sports,  news,  variety,  weather,  commercials. 
Presently  employed.    Box  10D,  B«T. 

Three  years  leading  disc  jockey-newsman  in 
half-million  market.  Veteran,  25,  single.  Stage 
actor  of  two  seasons,  wants  television  news,  disc 
jockey  or  staff.  References  tops.  Will  travel. 
Box  11D.  B-T. 

Thoroughly  experienced  tv  announcer-MC-singer. 
Good  commercial  delivery,  good  news  back- 
ground. Creative  ideas.  Box  26D,  B«T. 

Experienced  tv  announcer-emcee  desires  oppor- 
tunity with  new  tv  operation.  3  years  varied 
tv  experience — 10  years  in  radio  with  top  record 
in  sales.  Prefer  warm  climate  location.  Recent 
photo  and  complete  background  on  request.  Am 
presently  employed.    Box  31D,  B.T. 

2  years  radio,  7  months  television.  Announce, 
direct,  produce.  Family.  Will  travel.  Box  32D, 
B.T. 


Technical 


Television  chief  engineer  or  well  paid  mainte- 
nance/operation technician.  Experienced  com- 
plete construction  two  television  stations  (RCA, 
GE/DuMont).  Three  years  thorough  operation/ 
maintenance  all  units.  Married,  31,  car,  don't 
drink,  top  references.  Extensive  technical, 
operation  notes  invaluable  to  new  station.  For- 
mer am  chief.  E.  G.  Cartwright,  3516  Michigan, 
Kansas  City,  Missouri.    LI  0771. 

Production-Programming,  Others 

Tv  director — seven  years  varied  experience  in 
radio  and  television.  Currently  employed,  seek- 
ing larger  operation  or  new  station  where  ad- 
vancement is  possible.  Prefer  midwest  or  east. 
Box  956C,  B.T. 

Farm  director  and  producer:  Experienced  in  all 
phases  of  tv.  Staff  announcing,  grain  and  live- 
stock markets,  hillbilly  and  western  shows.  Mar- 
ried and  two  children.  Graduate  of  University 
of  Illinois  in  Agriculture.  Am  now  on  tv  in  mid- 
west, desire  to  locate  in  Florida  but  will  consider 
anywhere.    Box  18D,  B«T.  

Tv  operations-program  manager,  now  employed. 
Top  references.  Thorough  experience  and  know- 
how.    Desire  to  relocate.    Box  24D,  B.T, 


Tv  producer-writer-director,  creative  commercial. 
Now  employed.  Six  years  experience.  Wish  to 
locate  in  new,  major  market.    Box  25D,  B.T. 


Copy-chief.  Tv  or  potential.  Travel.  Permanent 
only.  Family.  Car.  Details.  Box  331,  Portales, 
New  Mexico. 


Guaranteed  to  fill  your  need.  Program  director, 
eight  years  experience,  B.A.  degree-radio-tv. 
First  phone.  Versatile  announcer.  Personality 
DJ.   Box  55D,  B.T. 


1/5  second     gave  50%  on  Stop  Watches 


•Anti-Magnetic 

•Shock- Protected 

•Spare  Parts 

*7  Jewels-Guaranteed 

Send   Check  or   Money  Order 

10%   Discount  on    12  or  more 


Schwob  Watch  Company 
22  West  48th  Street 
New  York  City,  N.  Y. 

Only  $13.95  Post  Paid 


For  Sale 


Instruction 


For  Sale 


Stations 


Ask  for  our  free  list  of  good  radio  buys.  Jack  L. 
Stoll  &  Associates,  4958  Melrose  Ave.,  Los  An- 
geles 29,  California. 


Radio  and  television  stations  bought  and  sold. 
Theatre  Exchange,  Licensed  Brokers,  Portland 
22,  Oregon. 


Equipment,  etc. 


1-G.R.  475C  frequency  monitor.  1-G.R.  681B 
deviation  meter  used  on  1450  kc.  Good  condition. 
Best  offer.   Box  953C,  B«T. 


Used  Presto  TL-10  turntable  tape  play-back  unit. 
Makes  good  spare  play-back  machine  in  control 
room.     $55.00.,  KFRD,  Rosenburg,  Texas. 


Gates  console  model  31-B  metal  cabinet  in  ex- 
cellent condition.  Looks  good.  New  output 
transformers  with  three  cueing  pots  for  turn- 
tables. Easily  meets  proof  of  performance.  Spare 
tube  set  available.  Write  or  wire  for  specifica- 
tions and  price,  KVSF,  Artesia,  New  Mexico. 


1000  watt  am  Western  Electric  443A1  transmitter 
bought  new  four  years  ago.  Good  condition. 
Available  June  account  equipment  standardiza- 
tion several  stations.  $3,000.  WHIP,  Mooresville. 
N.  C. 


3600  watt  (erp)  fm  station,  complete  and  ready 
to  go  for  $3000.,  includes  1000  watt  R.E.L.  trans- 
mitter frequency  monitor,  modulation  monitor, 
crystals  and  four  bay  antenna  with  250  feet  of 
coaxial  cable.     WIVY,  Jacksonville,  Florida. 


196  feet  Wincharger  type  101  guyed  tower  com- 
plete with  base  insulator  and  CAA  specification 
A-3  lighting.  1,  Andrew  type  MK-20A-UP,  dry 
air  pump.  1,  Andrew  type  49.  antenna  tuning 
unit.  Make  offer  to:  C.  J.  Burdette,  WSPA-TV, 
Spartanburg,  S.  C. 


Two  RCA  73B  disc  recorders  with  microscopes, 
high  fidelity  recording  heads,  work  lights.  Ex- 
cellent condition.  $500  each.  Crating  and  ship- 
ping extra.  Tom  Sheffrey,  Back  to  the  Bible 
Studios,  Lincoln,  Nebraska. 


New,  used  tape  recorders.  Trade-in  excepted. 
Commercial  Electronic  Service,  2609  Olive  Street, 
St.  Louis,  Missouri. 


It's  smart  to  be  shifty.  Why  lug  a  maggie  to  a 
remote  when  you  can  wear  a  Tapak  newscaster, 
the  walkie  tape  "studio."  No  charging,  no  lines, 
just  you.  Try  before  buy.  Broadcast  Equipment 
Corp.,  135-01  Liberty  Ave.,  Richmond  Hill  19, 
N.  Y. 


Commercial  crystals  and  new  or  replacement 
broadcast  crystals  for  Bliley,  Western  Electric, 
RCA  holders,  Conelrad  frequenices,  etc.,  fastest 
service.  Also  monitor  and  frequency  measuring 
service.  Eidson  Electronic  Co.,  Temple,  Texas. 
Phone  3-3901. 


3  year  old  galvanized  Lehigh  475'  self  supporting 
40#  tower  now  disassembled,  ready  for  immediate 
shipment,  will  support  six-bay  superturnstile  tv 
antenna,  will  sell  as  is  or  erected,  also  have  550' 
of  6'/8"  coaxial  feedline  and  one  RCA  heavy  duty 
type  BF-14D  pylon.  Tower  Contracting  Com- 
pany, Box  2873,  Greenville,  Mississippi. 


Wanted  to  Bay 


Stations 


250-1000  w  in  Wisconsin,  Minnesota  or  western 
states.  Negotiate  immediately  at  your  station. 
Data  sent  held  confidential  and  returnable. 
Box  942C,  B«T. 


Equipment,  etc. 


Used  equipment  for  1000  watt  am  station  includ- 
ing 250-300'  tower.  Will  consider  offer  on  all  or 
any  part  of  equipment.    Box  13D,  B-T. 


5kw  am  high  level  modulated  transmitter — RCA 
— Collins — Gates  preferred.  Must  be  in  operating 
condition.  1940  model  or  later.  FCC  approved. 
Box  16D,  B-T. 


Used  tv  camera  chain  (1  or  2).  Will  pay  cash. 
Tv  school.    Box  19D,  B-T. 


Interested  in  buying  all  necessary  equipment  for 
250  watt  am  station.  What  do  you  have  and 
how  much  do  you  want  for  it?    Write  Box  60D, 


Used  camera  chain  wanted  for  instructional  pur- 
poses. Northwest  Broadcasting  School,  527  S.W. 
12th,  Portland,  Oregon. 
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FCC    operator   license    quickly.  Individualized 

instruction  correspondence  or  residence.  Free 
brochure.  Grantham,  6064  Hollywood  Blvd.,  Hol- 
lywood, California. 


Help  Wanted 


There's  always  an  opening  for  qualified  radio 
personnel  in  one  of  Oklahoma's  46  Radio 
Stations.  One  contact  covers  the  state.  Apply 
to — Guy  Farnsworth,  KCRC,  Enid,  Okla.,  Sec- 
retary, Oklahoma  Broadcasters  Association. 
Do  not  send  tapes  or  discs. 


)  GIRLS! 
I    America's  First  All  Girl  24  hour  AM 

|    Glamour  station  now  being  planned.  | 

i    If  you  have  experience  in  Manage-  I 

'    ment,  Engineering  or  Sales,  apply  by  | 

letter.    Market  in  first  50  of  the  coun-  j 

]    try.    Ideal  climate  and  living  condi-  ? 

i  tions.  Box  61D,  B«T.  S 
 * 


Phasor  Design  Engineer 

Man  to  design  from  consultants  specifica- 
tions broadcast  directional  phasing  equip- 
ment including  layout  and  supervision  ot 
contruction.  Permanent  and  will  work  di- 
rectly under  highly  experienced  engineer- 
ing supervisor.  Old  established  Midwest 
manufacturer  of  broadcast  equipment. 

Box  68,  B*T. 


Technical 


Production-Programming,  Others 


COMMERCIAL 
COPYWRITER 

Immediate   opening-  on  University  tele-  j 

vision     station.     Excellent    salary.     If  | 

you're    interested    in    complete    details,  | 

send  same  immediately  to  Program  Di-  j 

rector,  KOMU-TV,  Columbia,  Missouri.  j 


Television 


Situations  Wanted 


Managerial 


Good  Management  Pays  Dividends! 

I  am  an  experienced  television  station  manager  and 
a  veteran  radio  station  manager,  a  family-man.  42 
years  old.  with  an  outstanding  record  of  sound  busi- 
ness administration  and  profitable  commercial  opera- 
tions. Available  May  1st.  Personal  interviews  wel- 
come.    Write    Box   972C.  B.T. 


EXPERIENCED  TV  EXECUTIVE 
with  thorough  knowledge  of  programming,  production, 
and  advertising  put  TV  station  on  air  and  into  black. 
Previous  experience  as  radio  and  TV  Program  Director 
includes  large  and  small  markets.  Looking  for  perma- 
nent position  in  programming  or  advertising  with 
medium  market  station.  Currently  employed  as  TV 
Program  Director  with  good  salary  but  available  with 
reasonable  notice.  Young  man  with  college  education 
and  excellent  references.  Full  details  upon  request. 
Box   36D,  B.T. 


Technical 


»  ^— 

AVAILABLE  FOR  TELEVISION 
1    CHIEF  ENGINEER  OR  ASSISTANT  CHIEF 

Thorough  background  and  experience  in  engineering, 
studio  and  transmitter  operation,  personnel  handling 
and  economics  of  engineering  department  Best  per- 
sonal and  professional  references.  Available  one 
month  or  six  months  from  now  for  new  or  established 
TV  operation.    Box  I5D,  B.T. 


Equipment  Etc. 


TOWERS 

RADIO— TELEVISION 

Antennas — Coaxial  Cable 
Tower  Sales  &  Erecting  Co. 
6100  N.  E.  Columbia  Blvd., 
Portland  11,  Oregon 


Employment  Service 


BROADCASTERS 

EXECUTIVE  PLACEMENT  SERVICE 

Executive   Personnel  for  Television  and  Radio 

Effective  Service  to  Employer  and  Employee 

Howard  S.  Frazier 
TV  &  Radio  Management  Consultants 
708  Bond  Bldg.,  Washington  5,  D.  C. 

PERSONNEL  PROBLEMS? 

We  render  a  complete  and  confidential  service 
to  Radio  &  TV  Stations  (near  and  far)  as  well 
as  Program  Producers. 

Griffin  &  Culver  Personnel  (Agency) 

280  Madison  Ave.,  New  York,  N.Y.  ORegon  9-2690 
Paul  Baron,  Dir.,  Radio  TV  and  Film  Div. 

Resumes  welcomed  from  qualified  people. 


Miscellaneous 


THE  BEST  IN  COMPLETE 

ERECTION  OF  TOWERS 

ANTENNA  LIGHTS  CO-AX  CABLE 

WHITE       CALL  WIRE 

J.  M.  HAMILTON  &  COMPANY 

PAINTING       ERECTION  MAINTENANCE 

YEARS  OF  EXPERIENCE 
Box  2432,  Tel:  4-2115,  Gcntonia,  N.  C. 


 FOR  THE  RECORD  
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KUAM  Agana,  Guam,  Radio  Guam — Granted 
license  for  am  broadcast  station;  610  kc,  1  kw, 
U  (BL-5237). 

WBBS  Crawfordsville,  Ind.,  First  Baptist 
Church — Granted  license  for  fm  broadcast  sta- 
tion; ch.  292  (106.3  mc),  1  kw,  U  (BLH-946). 

Granted  CP 

KRIS  Corpus  Christi,  Tex..  Gulf  Coast  Bcstg. 
Co. — Granted  CP  to  install  new  transmitter  as 
auxiliary  transmitter,  at  present  location  of  the 
main  transmitter,  to  be  operated  on  1360  kc,  250 
w  (BP-9227). 

WBML  Macon,  Ga.,  Middle  Georgia  Bcstg.  Co. 
— Granted  CP  to  change  transmitter  location 
(same  city)  (BP-9221). 

Modification  of  CP 
WEMR  Emporium.  Pa.,  Elk-Cameron  Bcstg.  Co. 

— Granted  Mod.  of  CP  to  make  changes  in  the 
antenna  system  (increase  height)  (BMP-6464). 

The  following  were  granted  Mod.  of  CP's  for 
extension  of  completion  dates  as  shown: 

WTVI  (TV)  Belleville,  111.  to  11-1-54;  WLBT 
(TV)  Jackson,  Miss.,  to  10-26-54;  KPTV  (TV) 
Portland,  Ore.,  to  10-5-54;  WSYR-TV  Syracuse, 
N.  Y.,  to  8-28-54;  WHIZ  (TV)  Zanesville,  Ohio, 
to  12-5-54;  KAUS  Austin,  Minn.,  to  7-5-54,  con- 
dition. 

Actions  of  April  8 
Remote  Control 
WBLJ  Dalton,  Ga.,  Dalton  Bcstg.  Corp. — Grant- 
ed authority  to  operate  transmitter  by  remote 
control. 

Modification  of  CP 
WHGR  Houghton  Lake,   Mich..  Sparks  Bcstg. 

Co. — Granted  Mod.  of  CP  to  change  transmitter 
and  studio  location  (BMP-6454). 

The  following  were  granted  CP's  for  extension 
of  completion  dates  as  shown:  WKNA-TV 
Charleston,  W.  Va.,  to  11-4-54;  WNEM-TV  Bay 
City,  Mich.,  to  11-2-54;  WCOS-TV  Columbia, 
S.  C,  to  10-30-54;  WNBF-TV  Binghamton,  N.  Y., 
to  11-6-54. 

Actions  of  April  7 
Granted  CP 

WEQR  (FM)  Goldsboro,  N.  C,  Eastern  Carolina 
Bcstg.  Co. — Granted  CP  to  change  frequency  to 
ch.  245  (96.9  Mc)  (BPH-1933). 

Broadcasting    •  Telecasting 


Actions  of  April  6 
Granted  License 

WDSR  Lake  City,  Fla.,  Deep  South  Radioways — 
Granted  license  to  install  new  transmitter  (BL- 
5245). 

WSNY  Schenectady,  N.  Y.,  Western  Gateway 
Bcstg.  Corp. — Granted  license  covering  installa- 
tion of  auxiliary  frequency  control  equipment 
BL-5241). 

Granted  License 
WEDK  (FM)   Springfield.  Mass.,  School  Com- 
mittee of  Springfield,  Mass. — Granted  license  for 
noncommercial  educational  fm  broadcast  station; 
■ch.  219  (91.7  mc),  U  (BLED-145). 

WICC  Bridgeport,  Conn.,  The  Bridgeport  Bcstg. 
i  Co. — Granted  license  to  use  formerly  licensed 
main   transmitter   as   auxiliary   transmitter,  at 
,  present  location  of  main  transmitter,  to  be  op- 
erated on  600  kc,  500  w,  N  and  1  kw,  D  (BL- 
j  5209). 

WSYB  Rutland,  Vt.,  Philip  Weiss  Music  Co. — 
i  Granted  license  covering  installation  of  new 
'  transmitter  as  auxiliary  transmitter  (BL-5223). 

Modification  of  License 
KTOK  Oklahoma  City,  Okla.,  Oklahoma  City 
Bcstg.  Co. — Granted  Mod.  of  license  to  change 
name  to  KTOK  Inc.  (BML-1581). 

Granted  CP 
WAOK  Atlanta,  Ga.,  WAOK  Bcstg.  Co.— Grant- 
ed CP  to  install  new  transmitter  as  auxiliary 
transmitter,  at  present  location  of  main  trans- 
mitter, on  1380  kc,  250  w  (BP-9198). 

Modification  of  CP 

WMEN  Tallahassee,  Fla.,  WASP,  Inc.— Granted 
Mod.  of  CP  to  change  name  to  WMEN  Inc. 
'  (BMP-6483). 

The  following  were  granted  Mod.  of  CP's  for 
extension  of  completion  dates  as  shown:  WABD 
(TV)  New  York,  N.  Y.,  to  10-6-54;  KSTM-TV  St. 
|  Louis,  Mo.,  to  11-1-54. 

Actions  of  April  5 

WEBR  Inc.,  Buffalo,  N.  Y. — Granted  authority 
to  transmit  programs  to  station  CFRA  Ottawa, 
Canada,  from  Offerman  Stadium,  Ferry  &  Mich- 
igan Sts.,  Buffalo,  N.  Y.  (BFP-245). 

Granted  CP 

WHOW  Clinton,  111.,  Cornbelt  Bcstg.  Co.  — 
Granted  CP  to  install  new  transmitter  and  in- 
crease height  of  the  antenna  (BP-9190). 

WSMB  New  Orleans,  La..  WSMB  Inc.— Granted 
CP  to  install  new  transmitter  (BP-9220). 

Modification  of  CP 

The  following  were  granted  Mod.  of  CPs  for 
extension  of  completion  dates  as  shown : 

WHO-TV  Des  Moines,  Iowa,  to  11-3-54;  KPAR- 
TV  Sweetwater,  Tex.,  to  10-26-54;  WXEL  Cleve- 
land, Ohio,  to  10-30-54. 

ACTIONS  ON  MOTIONS 
By  Hearing  Examiner  William  G.  Butts 

Ordered  that  the  hearing  re  application  of 
James  Gerity  Jr.,  Pontiac,  Mich.  (Docket  10346) 
which  was  continued  indefinitely  by  the  Commis- 
sion's order  of  Nov.  3,  is  scheduled  to  commence 
at  10:00  a.m.,  April  26. 

Carthage  Bcstg.  Co.  Fort  Scott,  Kan. — Granted 
'petition  for  continuance  of  hearing  from  April 
15  to  April  22  and  the  prehearing  conference  from 
April  13  to  April  20,  1954,  respectively,  in  re  its 
application  (Docket  10945;  BP-8948). 

By  Hearing  Examiner  Herbert  Sharfman 

Cherry  &  Webb  Bcstg.  Co.  Channel  16  of  R.  I., 
Inc.,  Providence,  R.  I. — Granted  motions  for  cor- 
rections to  the  transcript  of  hearing  in  Docket 
3737,  BPCT-223,  in  various  respects. 

By  Hearing  Examiner  Harold  L.  Schilz 

Ordered  prehearing  conference  in  the  proceed- 
ng  re  application  of  WPAC  Patchogue,  N.  Y. 
Docket  10715;  BP-8525)  on  April  19.  Attendance 
by  counsel  for  Patchogue  shall  not  be  deemed  to 
Constitute  a  waiver  of  the  position  asserted  by 
that  party  in  a  certain  "Protest  and  Petition  for 
.Hearing"  filed  April  5. 

Ordered  prehearing  conference  in  the  proceed- 
ng  re  applications  of  Independent  Bcstg.  Co., 
family  Bcstg.  Corp.,  and  Twin  Cities  Bcstg.  Corp., 
Minneapolis,  Minn.  (Dockets  10977  to  10979),  for 
ill.  9,  on  April  22. 


By  Hearing  Examiner  John  B.  Poindexter 
KWTX  Bcstg.  Co.  WACO  Television  Corp.  Waco, 
Texas — Denied  motion  to  strike  by  WACO  re- 
questing that  "Comments''  filed  by  KWTX  in  re- 
ply to  the  proposed  findings  of  fact,  conclusions 
and  brief  filed  on  behalf  of  WACO  be  stricken 
and  physically  removed  from  the  record;  "Com- 
ments" by  KWTX  and  reply  thereto  by  WACO 
accepted   (ch.  10),  (Docket  10694-95). 

By  Hearing  Examiner  Basil  P.  Cooper 

Issued  Second  Order  Controlling  Conduct  of 
hearing  in  proceeding  re  applications  of  South 
Bend  Bcstg.  Corp.,  South  Bend,  Ind.,  and  Michi- 
ana  Telecasting  Corp.,  Notre  Dame,  Ind.,  for  ch. 
46;  stipulated  April  19  for  any  additional  exhibits 
to  be  exchanged  by  the  parties  and  any  addi- 
tional points  of  reliance  occasioned  by  or  arising 
out  of  the  exhibits  may,  thereafter,  be  alleged 
and  if  alleged  will  be  considered  at  a  further  con- 
ference if  requested  by  the  parties.  On  or  before 
April  26,  each  party  will  notify  the  Examiner  and 
other  parties  to  the  proceeding  of  (1)  the  number 
and  identity  of  witnesses  to  be  called  for  the 
purpose  of  identifying,  introducing,  and  explain- 
ing the  exhibits  and  giving  other  testimony  in 
support  of  its  affirmative  case,  (2)  the  identify  of 
opposing  witnesses  desired  for  cross-examination, 
and  (3)  a  suggested  date  for  the  taking  of  oral 
testimony — after  which  an  appropriate  order  will 
be  issued.  (Dockets  10534-35;  BPCT-1012,  1431) 
(Action  April  9). 

WVOK  Voice  of  Dixie  Inc.,  Birmingham,  Ala. — 

Granted  petition  for  continuance  of  hearing  re 
its  application  (Docket  10631;  BP-8548);  hearing 
continued  until  the  Commission  has  taken  final 
action  in  Docket  10453  or  the  proceedings  in  that 
docket  have  progressed  to  the  extent  of  enabling 
the  parties  to  ascertain  what  agreement,  if  any, 
hag  been  or  will  be  reached  with  Canada  re  as- 
signments Class  II  standard  broadcast  stations  in 
the  U.  S.  which  operate  on  690  kc.  (Action 
April  8) 

International  Bcstg.  Corp.  KTBS  Inc.,  Shreve- 
port,  La. — Granted  request  of  International  that 
both  parties  to  this  proceeding  be  authorized  to 
file  reply  findings  on  or  before  April  29  (Docket 
10476,  10477),  for  ch.  3  (Action  April  8). 

By  Hearing  Examiner  Charles  J.  Frederick 

Ordered  prehearing  conference  re  applications 
of  Westinghouse  Broadcasting  Co.  WWSV  and 
Pittsburgh  Radio  Supply  House,  Pittsburgh,  Pa. 
(Dockets  8694,  8730,  8840),  for  ch.  11,  on  April  16. 

By  Hearing  Examiner  Isadore  A.  Honig 

Ordered  prehearing  conference  re  applications 
of  KFJI  Broadcasters,  and  Klamath  Falls  Tele- 
vision Inc.,  applicants  for  ch.  2  at  Klamath  Falls, 
Ore.,  at  2:00  p.m.,  April  14  (Dockets  10980-81; 
BPCT-1299,  1620). 

By  Hearing  Examiner  Millard  F.  French 
Indianapolis    Bcstg.    Inc.    Indianapolis,    Ind. — 

Granted  petition  for  leave  to  amend  its  applica- 
tion for  ch.  13  at  Indianapolis,  to  reflect  changes 
in  costs  of  construction,  costs  of  operation  and 
revenues  (Docket  8906,  BPCT-281). 

By  Hearing  Examiner  Elizabeth  C.  Smith 
James  A.   Noe   and    Co.   New    Orleans,   La. — 

Granted  motion  for  continuance  of  hearing  from 


April  15  to  April  20,  for  the  exchange  of  direct 
cases  in  writing  between  the  applicants  and  the 
filing  thereof  with  the  Commission  in  proceeding 
re.  ch.  4  at  New  Orleans  (Docket  8936  et  all). 

By  Hearing  Examiner  Thomas  H.  Donahue 

Ordered  hearing  conference  re  applications  of 
St.  Louis  Telecast  Inc.,  et  al,  for  ch.  11  at  St. 
Louis,  Mo.,  on  April  29,  1954  (Dockets  8809  et  al). 

By  Hearing  Examiner  Claire  W.  Hardy 
KWK,  KXOK,  Missouri  Valley  Television  Co., 
St.  Louis,  Mo. — Granted  petition  of  KWK  for 
leave  to  amend  its  tv  application  to  incorporate 
therein  a  certain  option  agreement  entered  into 
between  the  three  applicants  for  ch.  4  at  St. 
Louis,  Mo.,  to  make  certain  engineering  changes 
and  to  furnish  information  incident  to  such 
changes  (Docket  8810;  BPCT-324)  (Action  April 
9). 

Southside  Virginia  Telecasting  Corp.  Peters- 
burg, Va. — Granted  request  for  continuance  of 
date  for  the  filing  of  Proposed  Findings  of  Fact 
and  Conclusions  of  Law  in  proceeding  re  its  ap- 
plication and  that  of  Petersburg  Television  Corp. 
for  ch.  8  at  Petersburg;  continued  from  April  15 
to  May  1,  1954.  (Action  April  8). 

By  Hearing  Examiner  H.  Gifford  Irion 
Community  Television  Co.,  Great  Lakes  Tele- 
vision Inc.,  Greater  Erie  Bcstg.  Co.,  WKBW-TV 
Inc.,  Buffalo,  N.  Y. — Issued  Statement  and  Order 
re  applications  for  ch.  7  at  Buffalo,  granting  joint 
motion  for  more  time  to  prepare  certain  material 
and  ordered  that  the  date  for  the  commencement 
of  the  hearing  is  continued  from  April  23  to  May 
27  with  the  attendant  continuance  of  the  date  for 
exchanging  basic  data  relating  to  the  affirmative 
cases  of  each  party  from  April  8  to  May  17 
(Dockets  10967  et  al). 

By  Hearing  Examiner  Herbert  Sharfman 
Chief  Broadcast  Bureau — Granted  petition  to 
extend  indefinitely  the  time  for  filing  of  proposed 
findings  and  conclusions  re  application  of  Latrobe 
Broadcasters,  Latrobe,  Pa.  (Docket  10428.  BP- 
8073)  (Action  April  9). 

Upon  agreement  of  the  parties  continued  fur- 
ther hearing  conference  from  April  12  to  April 
26,  1954,  in  proceeding  re  applications  of  Wiscon- 
sin Broadcasting  System  Inc.  (Docket  8954,  BPCT- 
377)  et  al,  for  ch.  12  at  Milwaukee,  Wis.  (Action 
April  12). 

At  request  of  counsel  for  applicants  and  with- 
out objection  by  the  Chief  of  the  Commission's 
Broadcast  Bureau,  continued  hearing  conference 
from  April  30  to  May  7,  in  the  matters  of  Zenith 
Radio  Corporation  for  CP  for  new  tv  broadcast 
station  (Docket  8917,  BPCT-322)  and  Columbia 
Broadcasting  System  Inc.  (WBBM-TV),  Order  to 
Show  Cause  why  the  license  of  Station  WBBM- 
TV  should  not  be  modified  to  specify  ch.  2,  Chi- 
cago, 111.,  in  lieu  of  ch.  4,  (Docket  10906)  and  for 
renewal  of  license  (Docket  10990,  BRCT-5)  This 
postponement  is  without  prejudice  to  any  action 
which  may  be  taken  on  the  petition  for  continu- 
ance filed  by  Zenith  Radio  Corp.,  Chicago,  111.,  on 
April  8  (Action  April  12). 


FOR 


VOLUME 


SPOT 
SALES . . . 


CONTACT: 


RADIO  AND  TELEVISION  REPRESENTATIVES 

SINCE  1933 

366  MADISON  AVENUE  •  NEW  YORK  17  •  phone:  WU  2-8755 
NEW  YORK  •  CHICAGO  •  BEVERLY  HILLS  •  SAN  FRANCISCO 
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By  Hearing  Examiner  Annie  Neal  Huntting 

Issued  statement  reciting  action  taken  at  hear- 
ing conference  in  re  applications  of  Central 
Plains  Enterprises  Inc.  and  The  Oil  Capital  Tele- 
vision Corp.,  for  ch.  2  in  Tulsa,  Oklahoma 
(Dockets  10839-41;  BPCT-1581,  1630)  which  shall 
control  the  subsequent  course  of  the  hearing.  The 
taking  of  testimony  is  scheduled  to  commence 
on  May  10  and  exhibits  are  scheduled  to  be  ex- 
changed on  May  5. 

April  13  Applications 

ACCEPTED  FOR  FILING 
Modification  of  CP 

WKBV  Richmond,  Ind.,  Central  Bestg.  Corp. — 
Modification  of  construction  permit  (BP-8618)  as 
modified,  which  authorized  change  in  transmitter 
and  studio  location  and  installation  of  new  an- 
tenna system  for  extension  of  completion  date 
(BMP-6497). 

WSAY  Rochester,  N.  Y.,  The  Federal  Bcstg. 
System  Inc. — Modification  of  construction  permit 
(BP-5900)  as  modified,  which  authorized  increase 
power,  installation  of  new  transmitter  and  change 
from  DA  day  and  night  to  DA-N  use  only  for 
extension  of  completion  date  (BMP-6498). 

Remote  Control 

KWYO  Sheridan,  Wyo.,  Big  Horn  Bcstg.  Co. 
(BRC-356). 

April  14  Decisions 

ACTIONS  ON  MOTIONS 
By  Commissioner  Robert  T.  Bartley 
Eastern  Wisconsin  Bcstg.  Co.,  Plymouth,  Wis. 

— Dismissed  as  moot  petition  for  removal  from 
hearing  and  grant  application  for  am  construc- 
tion permit  (Docket  10913;  BP-8969,  since  this 
application  was  removed  from  hearing  docket 
and  returned  to  processing  line  on  March  16. 
(Action  taken  4/13). 

WKRG-TV  Inc.,  Mobile,  Ala.— Granted  petition 
for  an  extension  of  time  to  and  including  April 
15  within  which  to  file  exceptions  to  initial  de- 
cision re  tv  ch.  5  (Docket  10457  et  al).  (Action 
taken  4/13.) 

WLEW  Bad  Axe,  Mich.,  Port  Huron  Bcstg.  Co. 
— Granted  petitions  for  acceptance  of  its  late 
filing  of  appearance  in  re  CP  (Docket  10944; 
BP-8958).   (Action  taken  4/6.) 

By  Hearing  Examiner  Harold  L.  Schilz 
By  memorandum  opinion  and  order  granted 
additional  time  to  Radio  Associates  Inc.,  and 
WLOX,  applicants  for  ch.  13  in  Biloxi,  Miss. 
(Dockets  10844-45);  each  applicant  shall  ex- 
change with  the  other  party  all  additional  in- 
formation needed  to  supplement  and  expand 
certain  Points  of  Reliance  of  each  party,  such 
exchange  to  be  accomplished  on  or  before  April 
16;  each  applicant  party  shall  on  or  before 
April  23  submit  revised  Points  of  Reliance;  fur- 
ther ordered  that  Point  of  Reliance  No.  5  of 
Radio  Associates  Inc.  and  Point  of  Reliance  No. 
4  of  WLOX,  as  set  forth  in  Appendices  "B"  and 
"C"  of  the  order  of  March  12  be  stricken,  with 
leave  to  the  said  parties  to  file  an  appropriate 
petition  or  motion  directed  to  enlargement  of 
the  issues,  and  continued  hearing  in  this  matter 
to  April  26. 


Independent  Bcstg.  Co.,  Family  Bcstg.  Corp., 
Twin  Cities  Bcstg.  Corp.,  Minneapolis,  Minn. — 

Withdrew"  order  of  April  12,  1954,  scheduling  a 
pre-hearing  conference  for  April  22  in  re  appli- 
cations for  tv  ch.  9  (Docket  10977  et  al). 

By  Hearing  Examiner  Annie  Neal  Huntting 
Central  Plains  Enterprises  Inc.,  The  Oil  Capi- 
tal Tv  Corp.,  Tulsa,  Okla.— By  memorandum 
opinion  and  order  denied  petition  of  Oil  Capital 
for  leave  to  amend  its  tv  application  for  ch.  9 
(Dockets  10839,  41). 

By  Hearing  Examiner  Claire  W.  Hardy 
Scott  County  Bcstg.  Co.,  Forrest,  Miss.,  WCBI 
Columbus  Bcstg.  Co.,  Columbus.  Miss.— Granted 
petition  of  Scott  County  for  leave  to  amend  its 
application  (Docket  10881;  BP-8857).  to  specify 
860  kc,  500  w,  in  lieu  of  550  kc,  1  kw,  and  re- 
moved application  as  amended  from  hearing 
status. 

By  Hearing  Examiner  Isadore  A.  Honig 
KFJI  Bcstrs.,  Klamath  Falls  Tv  Inc.,  Klamath 
Falls,  Ore. — On  request  of  counsel  for  appli- 
cants, continued  pre-hearing  conference  sched- 
uled for  April  14  to  April  20,  in  re  applications 
for  ch.  2  (Docket  10980-81). 

By  Hearing  Examiner  Harold  L.  Schilz 
Independent  Bcstg.  Co.,  Minneapolis,  Minn. — 

Granted  petition  for  leave  to  amend  its  tv  appli- 
cation to  correct  the  geographical  coordinates 
(Docket  10977;  BPCT-366). 

By  Hearing  Examiner  Herbert  Sharfman 

By  memorandum  opinion  and  order  denied 
petitions  to  enlarge  the  issues  filed  by  WKAT  Inc., 
Public  Service  Tele.  Inc.,  and  L.  B.  Wilson  Inc., 
applicants  for  ch.  10  in  Miami,  Fla.  (Docket 
9321  et  al);  granted  motion  to  strike  filed  by 
L.  B.  Wilson,  Inc.,  and  the  references  by  Public 
Service  to  color  studio  technical  equipment  are 
stricken. 

TV   AND    AM    BROADCAST  ACTIONS 

The  Commission  en  banc,  by  Commissioners 
Hyde  (Chairman),  Webster,  Sterling,  Hennock, 
Bartley  and  Doerfer,  took  the  following  actions 
on  April  14: 

Renewal  of  License 
The  following  stations  were  granted  renewal 
of  licenses  for  the  regular  period: 

KRUL  Corvallis,  Ore.;  KPAS  Banning,  Calif.; 
WERI  Westerly,  R.  I.;  WLYN  Lynn.  Mass.; 
WTAO  Cambridge,  Mass.;  WPCT  Putnam,  Conn.; 
WHWB  Rutland,  Vt.;  WRNY-FM  Rochester,  N. 
Y;  KGAF  Gainesville,  Tex.;  KLMO  Longmont, 
Colo.;  KOFO  Ottawa,  Kan.;  KOMA  Oklahoma 
City,  Okla.;  KOMO  Seattle,  Wash.;  KPMC 
Bakersfield,  Calif.;  KRLD  Dallas.  Tex.;  KRMO 
Monett,  Mo.;  KSCO  Santa  Cruz,  Calif.;  KSDO 
San  Diego,  Calif.;  KSOO  Sioux  Falls,  S.  D.; 
KSIB  Creston,  Iowa;  KSTA  Coleman,  Tex., 
KTAT  Frederick,  Okla.;  KTOK  Oklahoma  City, 
Okla.;  KVIC  Little  Rock,  Ark.;  KVOO  Tulsa, 
Okla.;  KWCO  Chickasha,  Okla.;  KWJJ  Portland, 
Ore.;  KWKH  Shreveport,  La.;  KWSO  Wasco, 
Calif.,  WABJ  Adrian,  Mich.;  WALT  Tampa,  Fla. 


April  14  Applications 

ACCEPTED  FOR  FILING 
License  to  Cover  CP 
KBTN  Neosho,  Mo.,  John  V.  Turner  and  Law- 
rence P.  Neumeier  d/b  as  Ozarks  Playground 
Bcstrs. — License  to  cover  construction  permit 
(BP-8880)  as  mod.,  which  authorized  new  stand- 
ard broadcast  station  (BL-5255). 

WERS  Boston,  Mass.,  Emerson  College— License 
to  cover  construction  permit  (BPED-236)  which 
authorized  changes  in  licensed  station  (BLED- 
148). 


Modification  of  CP 

WWIT  Canton,  N.  C,  Western  N.  C.  Bcstrs.  Inc. 

— Modification  of  construction  permit  (BP-9006) 
which  authorized  new  standard  broadcast  sta- 
tion for  approval  of  antenna,  transmitter  and 
studio  locations  and  change  type  of  transmitter 
(BMP-6495). 

KFST  Ft.  Stockton,  Tex.,  V.  T.  Anderson,  E.  W. 
Anderson,  Clyde  E.  Thomas  and  George  T.  Thom- 
as d/b  as  Ft.  Stockton  Bcstg.  Co.— Modification 
of  construction  permit  (BP-8290)  as  modified 
and  reinstated,  which  authorized  new  standard 
broadcast  station  for  extension  of  completion 
date  (BMP-6496). 

WSM-TV  Nashville,  Tenn.,  WSM  Inc.— Mod.  of 
CP  (BPCT-1751)  which  authorized  changes  in 
existing  tv  station  for  extension  of  completion 
date  to  8-4-54  (BMPCT-2051). 

Remote  Control 

WHBF  Rock  Island,  111.,  Rock  Island  Bcstg. 
Co.  (BRC-359);  KWOA  Worthington,  Minn., 
Worthington  Bcstg.  Co.  (BRC-358);  KCSR  Chad- 
ron.  Neb.,  Community  Service  Radio  Corp.  (BRC- 
361);  KLPR  Oklahoma  City,  Okla.,  Oklahoma 
City  Bcstg.  Co.  (BRC-357);  WTJS  Jackson,  Tenn., 
The  Sun  Pub.  Co.  (BRC-360).  WTJS-FM  Jackson, 
Tenn.,  The  Sun  Publishing  Co.  (BRCH-82). 

Renewal  of  License 

WNNJ  Newton,  N.  J.,  Sussex  County  Bcstrs. 
(BR-2886);  WSAY  Rochester.  N.  Y.,  The  Federal 
Bcstg.  System  Inc.  (BR-892);  WNBZ  Saranac 
Lake,  N.  Y.,  Upstate  Bcstg.  Corp.  (BR-713). 

Application  Returned 

WSTN  St.  Augustine,  Fla.,  Ben  Akerman  and 
Thomas  S.  Carr  d/b  as  Saint  Augustine— Volun- 
tary assignment  of  license  to  St.  Augustine 
Bcstg.  Corp.  (Name  of  Assignee  incorrect.) 

Application  Dismissed 

Fred  B.  Henry,  Joe  H.  Hall  and  Ray  V.  Tru- 
man, a  partnership  d/b  as  Radio  LaFayette, 
LaFayette,  Ga. — Construction  permit  for  new 
standard  broadcast  station  to  be  operated  on 
1540  kc  with  1  kw,  daytime  (per  request  of  at- 
torney) (BP-8953). 

Modification  of  CP 

KTTV  (TV)  Los  Angeles,  Calif.,  KTTV  Inc.— 
Mod.  of  CP  (BPCT-1756)  which  authorized 
changes  in  existing  tv  station  for  extension  of 
completion  date  to  11-3-54  (BMPCT-2052). 

KHOF  (TV)  Stockton,  Calif.,  Radio  Diablo  Inc. 

—Mod.  of  CP  (BPCT-368)  which  authorized  new 
tv  station  to  change  corporate  name  to  Television 
Diablo  Inc.  (BMPCT-2055). 

WSIL-TV  Harrisburg,  HI.,  Turner-Farrar  As- 
sociation, a  partnership  of  Oscar  L.  Turner,  et 

al— Mod.  of  CP  (BPCT-1323)  as  mod.  which  au- 
thorized new  tv  station  for  extension  of  com- 
pletion date  to  11-11-54  (BMPCT-2053). 


Radio  Station  and  Newspaper 

Appraisals 

Tax,  estate  and  many  other  personal  problems  create  the  need  for  an 
independent  appraisal.  Extensive  experience  and  a  national  organiza- 
tion enable  Blackburn-Hamilton  Company  to  make  accurate,  authori- 
tative appraisals  in  minimum  time. 

Appraisals    •    Negotiations    •  Financing 
BLACKBURN  -  HAMILTON  COMPANY 

RADIO-TV-NEWSPAPER  BROKERS 

WASHINGTON,  D.  C.                              CHICAGO  SAN  FRANCISCO 

James  W.  Blackburn  Ray  V.  Hamilton  Lester  M.  Smith 

William  T.  Stubbleflelfi                      Tribune  Tower  235  Montgomery  St. 

WaiMmcton  Bide.  Delaware  7-2755-6  Exbrook  2-5672 

Sterling  3-4341-2 
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FIRST  IN  THE  UNITED  STATES 


WITH  316,000  WATTS  AND 


1000-FOOT  A.A.T.*  TOWER 


WOOD -TV,  Grand  Rapids,  Michigan,  on 
April  1 7,  was  the  first  TV  Station,  anywhere  in 
the  United  States,  to  deliver  316,000  watts 
from  a  tower  1,000  feet  above  average  terrain. 

For  the  best  in  technical  equipment,  plus 
top  local  and  network  programming,  select 
Grand  Rapids'  only^  TV  Station,  WOOD-TV. 

*  Above  Average  Terrain 


WOOD-TV 

GRAND  RAPIDS,  MICHIGAN 
Grandwood    Broadcasting  Company 

NBC,  BASIC;  ABC,  CBS,  DuMONT,  SUPPLEMENTARY.  ASSOCIATED  WITH  WFBM-AM  AND  TV,  INDIANAPOLIS,  IND. 
WFDF,  FLINT,  MICH.,  WEOA,  EVANSVILLE,  IND.       •      WOOD-AM.  WOOD-TV.  REPRESENTED  BY  KATZ  AGENCY 
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Governors  of  28 
states  sent 

birthday  greetings 
to  the 

oldest  station  in 
the  South 


During  its  32nd  birthday  celebration 

in  March,  WSB  Radio  -  "The  Voice  of  the  South" 

extended  daily  salutes  to  listeners 

in  all  the  48  states. 

Governors  of  28  of  the  states  graciously 
acknowledged  this  neighborly  gesture.  Many 
sent  transcriptions,  and  these  were 
broadcast  for  all  of  WSB's  near  and  far-flung 
friends  to  hear. 

The  prestige  and  huge  audiences  which  WSB 

has  built  in  32  years  of  broadcasting 

in  the  public  interest  is  richly  shared  by 

its  television  affiliate,  WSB-TV. 

And  in  turn  —  by  the  advertisers  using 

these  pioneer  stations. 


wsk 

"The  Voice  of  the  South" 

Affiliated  with  The  Atlanta 
Journal  and  The  Atlanta  Constitution. 
Represented  by  Edw.  Petry  &  Co. 


wsb-fv 

"The  Eyes  of  the  South" 
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Station 


Dallas 

TELEVISION 
MARKET 

with 

MAXIMUM 
POWER 

100,000  Watts  Video 
50,000  Watts  Audio 

DALLAS  and 
FORT  WORTH 

More  than  a  Million 
urban  population  in  the 
50-mile  area 

More  than  TWO  MILLION 
in  the  100-mile  area  .  .  . 

NOW 


FOR  THE  RECORD 


TELESTATUS 

April  19,  1954 

Tv  Stations  on  the  Air  With  Market  Set  Count 
And  Reports  of  Grantees'  Target  Dates 

Editor's  note:  This  directory  is  weekly  status  report  of  (1)  stations  that  are  operating  as  commercial 
and  educational  outlets  and  (2)  grantees.  Triangle  (►)  indicates  stations  now  on  air  with  com- 
mercial programming.  Each  is  listed  in  the  city  where  it  is  licensed.  Stations,  vhf  or  uhf,  report  re- 
spective set  estimates  of  their  coverage  areas.  Where  estimates  differ  among  stations  in  same  city, 
separate  figures  are  shown  for  each  as  claimed.  Set  estimates  are  from  the  station.  Further  queries 
about  them  should  be  directed  to  that  source.  Total  U.  S.  sets  in  use  is  unduplicated  B«T  estimate. 
Stations  in  italics  are  grantees,  not  yet  operating. 


ALABAMA 

Birmingham — 

►  WABT  (13)  CBS,  ABC,  DuM;  CBS  Spot  Sis.; 

225,000 

►  WBRC-TV  (6)  NBC:  Katz;  219,454 
WJLN-TV  (48),  12/10/52— Unknown 
WSGN-TV  (42),  12/18/52-Vnknown 

Decaturt — 
WMSL-TV  (23)  12/26/52-5/1/54 

Mobilef — 

►  WALA-TV   (10)    ABC,   CBS,   NBC;  Keadley- 

Reed;  52,500 

►  WKAB-TV  (48)  CBS,  DuM;  Forjoe;  60,800 

The  Mobile  Tv  Corp.  (5)  Initial  Decision  2/12/54 
Montgomery — 

►  WCOV-TV  (20)  ABC,  CBS,  NBC,  DuM;  Ray- 

mer;  25,700 

WSFA-TV  (12)  Headley-Reed;  3/25/54-10/1/54 

Selmat — 

WSLA  (8)  2/24/54-Unknown 

ARIZONA 

Mesa  (Phoenix) — 

►  KTYL-TV    (12)    NBC,    DuM;  Avery-Knodel; 

90,607 

Phoenix — 

►  KOOL-TV  (10)  ABC;  Blair;  90,607 

►  KPHO-TV  (5)  ABC,  CBS,  DuM;  Katz;  90,607 
Tucson — 

►  KOPO-TV  (13)  CBS,  DuM;  Forjoe;  21,800 

►  KVOA-TV  (4)  ABC,  NBC;  Raymer;  22,626 

Yumat — 

►  KIVA  (11)  DuM;  Hollingbery;  18,243 

ARKANSAS 

El  Doradot — 

KRBB  (10)  2/24/54-Unknown 

Fort  Smith! — 

►  KFSA-TV    (22)    ABC,    NBC,    DuM;  Pearson; 

18,500 
Hot  Springst — 

KTVR  (9)  1/20/54-Unknown 
Little  Rock— 
KARK-TV  (4)  NBC;  Petry;  6/18/53-4/15/54 

(granted  STA  Jan.  11) 
KETV  (23)  10/30/53-Vnknown 
Pine  Blufft— 

►  KATV  (7)  ABC,  CBS;  Avery-Knodel;  58,772 
Texarkana — 

►  KCMC-TV  See  Texarkana,  Tex. 

CALIFORNIA 

Bakersfield — 

►  KBAK-TV  (29)  ABC,  DuM;  Forjoe;  55,000 

►  KERO-TV     (10)     ABC,     CBS,    NBC;  Avery- 

Knodel;  109,692 
Berkeley  (San  Francisco) — 
KQED  (*9)  7/24/53-Unknown 

Chico — 

►  KHSL-TV  (12)  CBS.  NBC;  Grant;  34,275 
Coronat — 

KCOA  (52),  9/16/53-Unknown 
El  Centrot— 

KPIC-TV  f  16 J  2/10/54-Unknown 
Eurekat — 

►  KIEM-TV  (3)  ABC,  CBS,  NBC,  DuM;  Blair; 

10,000 

Fresno — 

►  KBID-TV  (53)  Meeker;  92,052 

►  KJEO-TV  (47)  ABC,  CBS;  Branham;  106,558 

►  KMJ-TV  (24)  CBS,  NBC;  Raymer;  85,841 

Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  Qf  grant  and  commencement  target 
date  for  grantees. 


Newest  Starters 

Listed  below  are  the  newest  stations 
that  have  started  commercial  operation: 

WMFD-TV  Wilmington,  N.  C.  (ch.  6), 
April  9. 

KRGV-TV 
April  11. 


Weslaco,    Tex.    (ch.  5), 


Los  Angeles — 
KBIC-TV  (22)  2/10/52-Unknown 

►  KABC-TV  (7)  ABC;  Petry;  1,793,763 

►  KCOP  (13)  Katz;  1,793,763 

►  KHJ-TV  (9)  DuM;  H-R;  1,793,763 

►  KNBH  (4)  NBC;  NBC  Spot  Sis.;  1,793,763 

►  KNXT  (2)  CBS;  CBS  Spot  Sis.;  1,793,763 

►  KTLA  (5)  Raymer;  1,793,763 
*-KTTV  (11)  Blair;  1,793,763 

►  KTHE  (*28) 
Mercedt — 

KMER  (34),  9/16/53-Unknown 
Modestot — 

KTRB-TV  (14)  2/17/54-Unknown 
Monterey  t — 

►  KMBY-TV  (8)  ABC,  CBS,  NBC,  DuM;  Holling- 
bery; 382,361 

Sacramento — 
KB1E-TV  (46)  6/26/53-Spring  '54 

►  KCCC-TV  (40)  ABC,  CBS,  NBC,  DuM;  73,200 
McClatchy    Bcstg.    Co.    (10),   Initial  Decision 

11/6/53 
Salinast — 

►  KSBW-TV  (8)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 382,361 
San  Diego — 

►  KFMB-TV  (8)  ABC,  CBS,  DuM;  Petry;  206,382 

►  KFSD-TV  (10)  NBC;  Katz;  206,382 
KUSH  (21)  12/23/53-Vnknown 

San  Francisco — 
KB  AY -TV    (20),    3/11/53-Unknown  (granted 
STA  Sept.  15) 

►  KGO-TV  (7)  ABC;  Petry;  851,250 

►  KPIX  (5)  CBS,  DuM;  Katz;  851,250 

►  KRON-TV  (4)  NBC;  Free  &  Peters;  851,250 

►  KSAN-TV  (32)  McGillvra 
San  Josef — 

Standard  Radio  &  Tv  Co.  (11),  Initial  Decision 
11/18/53 
San  Luis  Obispot — 

►  KVEC-TV  (6)  DuM;  Grant;  65,489 
Santa  Barbara — 

►  KEYT   (3)   ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 430,192 

Stocktont — 

►  KTVU  (36)  Hollingbery 
KHOF  (13)  2/11/54-6/1/54 

Tulare  (Fresno) — 

►  KVVG  (27)  DuM;  Forjoe;  123,000 

COLORADO 

Colorado  Springst — 

►  KKTV    (11)    ABC,   CBS,   DuM;  Hollingbery; 

42,175 

►  KRDO-TV  (13)  NBC;  McGillvra;  35,600 
Denver — 

►  KBTV  (9)  ABC;  Free  &  Peters;  209,306 

►  KFEL-TV  (2)  DuM;  Blair;  209,306 

►  KLZ-TV  (7)  CBS;  Katz;  209,306 

►  KOA-TV  (4)  NBC;  Petry;  209,306 
KRMA-TV  (*6),  7/1/53-1954 

Grand  Junction! — 
KFXJ-TV  (5)  Holman;  3/26/53-May  '54 

Pueblo-— 

►  KCSJ-TV  (5)  NBC;  Avery-Knodel;  39,720 

►  KDZA-TV  (3)  McGillvra;  40,000 


|~  368,5001 


TELEVISION  HOMES 

in  KRLD-TV'S 

EFFECTIVE  COVERAGE 
AREA 

EXCLUSIVE  CBS 
TELEVISION  OUTLET  FOR 
DALLAS-FORT  WORTH 
AREAS 

— This  is  why — ^ 

KRLD-TV) 

■   is  your  best  buy 

Channel        f  Represented  by 

The  BRANHAM  Company 


Broadcasting 


Telecasting 
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Because  the  Picture 
Has  Changed  in  The 

SOUTH  BEND 
ELKHART  MARKET 

*  It's  a  brighter  picture 

*  A  clearer  picture 

*  A  stronger  picture 


AND  IT  REACHES 
A... 


.  . .  WITH  MORE  THAN 

118,000  UHF  SETS  IN  USE 


NOW  WHILE  CHOICE  AVAILABILITIES 
CAN  STILL  BE  HAD-ASK  YOUR 

H-R  TELEVISION  MAN 

for  facts  about 

WSJV-TV  Channel  52 

ELKHART,  INDIANA 

JOHN  J,  KEENAN,  Commercial  Manager 


FOR  THE  RECORD 


CONNECTICUT 

Bridgeport — 
WCTB  (*71),  1/29/53-Unknown 

►  WICC-TV  (43)  ABC,  DuM;  Young;  59,127 
WSJL  (49),  8/14/52-Unknown 

Hartford!— 
WEDH  (*24),  1/29/53-Unknown 
WGTH-TV  (18),  10/21/53-Unknown 

New  Britain — 

►WKNB-TV  (30)  CBS,  DuM;  Boiling;  153,406 
New  Haven — 
WELI-TV  (59)  H-R;  6/24/53-Unknown 

►  WNHC-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

702,032 

WNLC-TV  (26)  12/31/52-Unknown 

Norwich! — 

WCTN  (*63),  1/29/53-Unknown 

Stamfordf — 

WSTF  (27),  5/27/53-Unknown 
Waterbury — 

►  WATR-TV  (53)  ABC,  DuM;  Stuart;  117,600 

DELAWARE 

Dover! — 

WHEN  (40),  3/11/53-Vnknown 
Wilmington — 

►  WDEL-TV  (12)  NBC,  DuM;  Meeker;  201,639 
WILM-TV  (83),  10/14/53-Unknown 

DISTRICT  OF  COLUMBIA 

Washington — 

►  WMAL-TV  (7)  ABC;  Katz;  595,600 

►  WNBW  (4)  NBC;  NBC  Spot  Sis.;  605,000 

►  WTOP-TV  (9)  CBS;  CBS  Spot  Sis.;  595,600 

►  WTTG  (5)  DuM;  Blair;  559,000 
WOOK-TV  (50)  2/24/54-Unknown 

FLORIDA 

ClccirwstGr'f"- - 

WPGT  (32)  12/2/53-Unknown 
Fort  Lauderdale — 

►  WFTL-TV  (23)  NBC;  Weed;  116,116 

►  WITV  (17)  ABC,  DuM;  Venard;  107,200  (also 

Miami) 

Fort  Myerst — 

►  WINK-TV  (11)  ABC;  Weed 
Jacksonville — 

►  WJHP-TV  (36)  ABC,  NBC,  DuM;  Perry;  42,416 

►  WMBR-TV  (4)  CBS;  CBS  Spot  Sis.;  233,647 
WOBS-TV  (30)  Stars  National;  8/12/53-Sept.  '54 

Miami — 

►  WITV  (17)  See  Fort  Lauderdale 

WMIE-TV  (27)  Stars  National;  12/2/53-9/30/54 
WTHS-TV  (*2),  11/12/53-Unknown 

►  WTVJ  (4)  ABC,  CBS,  NBC,  DuM;  Free  & 

Peters;  241,500 

WMFL  (33),  12/9/53-Unknown 
Orlandof — 

WDBO-TV  (6)  CBS,  ABC,  NBC,  DuM;  Blair; 
10/14/53-5/15/54 

Panama  Cityt — 

►  WJDM  (7)  CBS;  Hollingbery 

Pensacolat — 

►  WEAR-TV  (3)  ABC;  Hollingbery;  52,500 

►  WPFA  (15)  CBS,  DuM;  Young;  14,760 
St.  Petersburg — 

►  WSUN-TV  (38)  ABC,  CBS,  NBC,  DuM;  Weed; 

71,200 

Tampat — 

Tampa  Times  Co.  (13),  Initial  Decision  11/30/53 
WFLA-TV   (8)   NBC;  Blair;   Initial  Decision 
7/13/53-June  '54 

West  Palm  Beach — 
WEAT-TV  Inc.  (12)  Walker;  2/18/54-7/1/54 

►  WIRK-TV  (21)  ABC,  NBC,  DuM;  Weed;  23,650 
WJNO-TV  (5)  NBC;  Meeker;  11/4/53-8/1/54 

►  WMBR-TV  (4)  ABC,  CBS,  NBC,  DuM;  CBS 

Spot  Sis.;  222,400 

GEORGIA 

Albany! — 

►  WALB-TV  (10)  NBC;  Burn-Smith 
Atlanta — 

►  WAGA-TV  (5)  CBS.  DuM;  Katz;  340,810 

►  WLWA  (11)  ABC,  DuM;  Crosley  Sis.;  340,810 

►  WSB-TV  (2)  NBC;  Petry;  340,810 
WQXI-TV  (36),  U/19/53-Summer  '54 

.Au^ust£i,^— 

►  WJBF-TV  (6)  ABC,  NBC,  DuM;  Hollingbery; 

73,100 

►  WRDW-TV  (12)  CBS;  Headley-Reed;  65,000 

Columbus — 

►  WDAK-TV   (28)   ABC,  NBC,  DuM;  Headley- 

Reed;  51,684 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


►  WRBL-TV 
Macon — 
►WNEX-TV 

►  WMAZ-TV 

Knodel; 

Rome! — 

►  WROM-TV 
Savannah — 

►  WTOC-TV 

30,000 
WSAV  Inc. 

Thomasville!- 
WCTV  (6), 

Valdosta!— 
WGOV-TV 


(4)  CBS;  Hollingbery;  59,653 

(47)  ABC,  NBC;  Branham;  34,662 

(13)  ABC,  CBS,  DuM;  Avery- 
75,593 


(9)  Weed;  94,380 

(11)  ABC.  CBS,  NBC,  DuM;  Katz; 
(3)  Initial  Decision  3/31/54 

12/23/53-Unknown 

(37)  Stars  National;  2/26/53-5/15/54 


IDAHO 

Boise!  (Meridian) — 

►  KBOI  (2)  CBS;  Free  &  Peters;  31,300 

►  KIDO-TV  (7)  ABC,  NBC,  DuM;  Blair;  28,500 
Idaho  Falls— 

►  KID-TV  (3)  CBS,  NBC.  DuM;  Gill-Perna;  20  000  ' 
KIFT  (8)  ABC;  Hollingbery;  2/26/53-Nov.  '54  ; 

Nampaf — 

KTVI  (6)  3/11/53-Unknown 
Pocatello! — 

KISJ  (6)  CBS;  2/26/53-November  '54 

(10)    ABC;    Hollingbery;  3/26/53- 

Twin  Falls!- 
KLIX-TV 

8/1/54 


(11)    ABC;  Hollingbery; 


3/19/53- 

LLL 


ILLINOIS 
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Belleville  (St.  Louis,  Mo.)— 

►  WTVI  (54)  DuM;  Weed;  205,000 
Bloomington! — 

►  WBLN  (15)  McGillvra;  113,242 
Champaign — 

►  WCIA  (3)  CBS,  NBC,  DuM;  Hollingbery;  250,000 
WCUI  (21),  7/22/53-Unknoum 

WTLC  (*12),  11/4/53-Unknown 
Chicago — 

►  WBBM-TV  (2)  CBS;  CBS  Spot  Sis.;  1.618,145 

►  WBKB  (7)  ABC;  Blair;  1,618,145 

►  WGN-TV  (9)  DuM;  Hollingbery;  1,618,145 
WHFC-TV  (26),  1/8/53-Unknown 
WIND-TV  (20),  3/9/53-Unknown 

►  WNBQ  (5)  NBC;  NBC  Spot  Sis.;  1,618,145 
WOPA-TV  Inc.  (44)  2/10/54-Unknown 
WTTW  (*U)  11/5/53-Fall  '54 

Danville — 

►  WDAN-TV  (24)  ABC;  Everett-McKinney;  35,000 
Decatur — 

►  WTVP   (17)  ABC,  DuM;   George  W.  Clark; 

129,500 
Evanston! — 

WTLE  (32),  8/12/53-Unknown 
Harrisburg! — 

►  WSIL-TV  (22)  ABC;  Walker;  30,000 

Joliet!— 

WJOL-TV  (48)  Holman;  8/21/ 53-V nknown 
Peoria — 

►  WEEK-TV  (43)  ABC,  CBS,  NBC,  DuM;  Head- 

ley-Reed; 137,630 

►  WTVH-TV  (19)  ABC,  DuM;  Petry;  106,405 
Quincy! — 

►  KHQA-TV  (7)  (See  Hannibal,  Mo.) 

►  WGEM-TV   (10)    ABC,  NBC;  Avery-Knodel; 

108,000 

Rockford — 

►  WREX-TV  (13)  ABC,  CBS;  H-R;  183,002 

►  WTVO  (39)  CBS,  NBC,  DuM;  Weed;  75,000 
Rock  Island  (Davenport,  Moline) — 

►  WHBF-TV    (4)    ABC,    CBS,    DuM;  Avery- 

Knodel;  264,811 
Springfield — 

►  WICS  (20)  ABC,  NBC,  DuM;  Young;  67,000 

INDIANA 

Bloomington — 

►  WTTV  (4)  ABC,  CBS,  NBC,  DuM;  Meeker; 

524,003 

Elkhart!— 

►  WSJV  (52)  ABC,  NBC,  DuM;  H-R;  118.000 

Evansville! — 

►  WFIE  (62)  ABC.  NBC.  DuM;  Venard;  55.000 
Fort  Wayne — 

►  WKJG-TV  (33)  ABC,  CBS,  NBC,  DuM;  Ray- 

mer;  75,344 

Anthony  Wayne  Bcstg  Co.  (69),  Initial  De- 
cision 10/27/53 
Indianapolis — 

►  WFBM-TV  (6)  ABC,  CBS,  NBC,  DuM;  Katz; 

473,000 

WISH-TV  (8)  Boiling;  1/28/54-7/1/54  (granted 

ST  A  April  5) 
WJRE  (26),  3/26/53-Unknown 

Broadcasting   •  Telecasting 


i 


'!  - 


1  I 

n 
n 


aFayettet — 

t-  WFAM  -TV  (59)  Rambeau;  46,700 
[uncie — 

WLBC-TV  (49)  ABC,  CBS,  NBC,  DuM;  Hol- 

man,  Walker;  64,250 
rincetont — 

WRAY-TV  (52)  Walker;  35,000 
outh  Bend — 

-WSBT-TV  (34)  ABC,  CBS,  NBC,  DuM;  Ray- 

mer;  102,823 
erre  Hautet — 

WTHI-TV  (10)  CBS;  Boiling;  10/7/53-7/1/54 

,'aterloot — 
WINT  (15)  4/6/53-6/15/54 


IOWA 

„mes — 

WOI-TV  (5)  ABC,  CBS,  DuM;  Weed;  240,000 
edar  Rapids — 

KCRI-TV  (9)  Venard;  116,444 
|  WMT-TV  (2)  CBS;  Katz;  217,594 
pavenport  (Moline,  Rock  Island) — 
-WOC-TV  (5)  NBC;  Free  &  Peters;  264,811 
>es  Moines — 

-KGTV  (17)  Hollingbery;  46,713 
WHO-TV   (13)  NBC;  Free  &  Peters;  9/2/53- 
4/25/54  (granted  STA  March  5) 
fort  Dodgef — 

-  KQTV  (21)  Pearson;  42,100 
lason  Cityt — 

1  KGLO-TV    (3)    CBS,   DuM;    Weed;  10/14/53- 

May  '54 
ioux  City — 

KCTV  (36),  10/30/52-Unknown 

-  KVTV  (9)  CBS,  NBC,  DuM;  Katz;  100,010 
KTIV  (4)  Hollingbery;  1/21/54-8/16/54 

«?aterloot — 

-KWWL-TV  (7)  NBC,  DuM;  Headley-Reed; 
1  101,448 

KANSAS 

freat  Bendt — 

j  Central  Kansas  Tele.  Co.  (2)  3/3/54-Unknown 
lutchinson — 

-KTVH  (12)  CBS,  DuM;  H-R;  99,043 
lanhattant — 

KSAC-TV  (*8),  7/24/53-Unknown 
■ittsburgt — 

-KOAM-TV  (7)  ABC,  CBS,  NBC,  DuM;  Katz; 

50,000 
fopeka — 

J  KTKA  (42),  11/5/53-Unknown 
-WIBW-TV  (13)  ABC,  CBS,  DuM;  Capper  Sis.; 
49,289 
i:  Wichita— 

KAKE-TV  (10)  4/1/54-July  '54 
•KEDD  (16)  ABC,  NBC,  Petry;  80,457 

KENTUCKY 

.shlandt — 

WPTV  (59)  Petry;  8/14/52-Unknown 

[:  lendersont — 

-  WEHT  (50)  CBS;  Meeker;  39,189 
exingtont — 

WLAP-TV  (27)  12/3/53-See  footnote  (c) 

The  Central  Kentucky  Bcstg.  Co.  (18)  4/13/54- 

Unknown 
ouisville — 

-WAVE-TV  (3)  ABC,  NBC,  DuM;  NBC  Spot 
Sis.;  369,634 

-WHAS-TV  (11)   CBS;  Harrington,  Righter  & 

Parsons.   See  footnote  (b). 
-WKLO-TV  (21)  ABC,  DuM;  Venard;  81,942 
WQXL-TV  (41)  For  joe;  1/15/53-Summer  '54 
'^lewportt — 
WNOP-TV  (74)  12/24/53-Unknown 
aducahf — 

WTLK  (43),  9/16/53-Unknown 


LOUISIANA 

Jexandriat — 

KALB-TV  (5)  Weed;  12/30/53-9/1/54 
■aton  Rouge — 

•  WAFB-TV  (28)  ABC,  CBS,  NBC,  DuM;  Young; 
48,000 

WBRZ  (2)  Hollingbery;  1/28/54-9/1/54 

.afayettet — 

K VOL- TV  (10),  9/16/53-7/1/54 
KLFY-TV  (10),  Rambeau;  9/16/53-7/1/54 

•ake  Chariest — 
KPLC-TV  (7)  Weed;  11/12/53-9/1/54 

-  KTAG   (25)   ABC,  CBS,  DuM;  Young;  15,000 

lonroe — 

-KNOE-TV  (8)  CBS,  NBC,  ABC.  DuM;  H-R; 

109,870 

•KFAZ  (43)  Pearson;  16,500 
^OADCASTING     •  TELECASTING 


New  Orleans — 

WCKG  (26)  Gill-Perna;  4/2/53-Late  '54 
WCNO-TV  (32)  Forjoe;  4/2/53-Summer  '54 

►  WDSU-TV  (6)  ABC,  CBS,  NBC,  DuM;  Blair; 

244,792 

►  WJMR-TV  (61)  ABC,  CBS,  DuM;  McGillvra; 

65,691 

WTLO  (20),  2/26/53-Unknown 
Shreveport — 

►  KSLA  (12)  ABC,  CBS,  NBC,  DuM;  Raymer; 

34,300 

MAINE 

Bangorf — 

►  WABI-TV  (5)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 53,600 

Murray  Carpenter  &  Assoc.  (2)  Initial  Decision 

3/26/54 
Lewiston — 

►  WLAM-TV   (17)    CBS,   DuM;  Everett-McKin- 

ney;  18,554 
Polandt — 

WMTW  (8)  7/8/53-7/1/54 


Portland — 

►  WCSH-TV  (6)  NBC;  Weed;  89,875 

WGAN-TV  (13)  Avery-Knodel;  11/19/53-5/16/54 
(granted  STA  March  29) 


WPMT    (53)  ABC, 
Kinney;  38,700 


CBS,    DuM;  Everett-Mc- 


MARYLAND 

Baltimore — 

►  WAAM  (13)  ABC,  DuM;  Harrington,  Righter 

&  Parsons;  539,503 

►  WBAL-TV  (11)  NBC;  Petry;  539,503 
WITH-TV  (72)  Forjoe;  12/18/52-Unknown 

►  WMAR-TV  (2)  CBS;  Katz;  539,503 

WTLF  (18)  12/9/53-Summer  '54 
Cumberlandf — 
WTBO-TV  (17)  11/12/53-Summer  '54 

Salisburyt — 
WBOC-TV  (16)  Burn-Smith;  3/11/53-5/1/54 
(granted  STA  Feb.  18) 


KTVH  OPENS 
STUDIO  IN  WICHITA 


Windy's  jumping  with  joy — because  NOW,  your 
televised  sales  message  may  originate  from  down- 
town Wichita ...  right  from  KTVH's  new  studio  in 
the  centrally  located  Hotel  Lassen.  NOW,  you  can 
choose  your  point  of  origination  as  well  as  sales 
office.  Sell  your  product  to  the  vast  Kansas  TV 
audience  by  contacting  a  KTVH  facility  in  Wichita 
or  Hutchinson.  Howard  O.  Peterson,  Gen.  Mgr. 


CHANNEL 

12 


KTVH 

HUTCHINSON- WICHITA 


VHF 
240,000 
WATTS 


CBS  BASIC -DU  MONT -ABC 
REPRESENTED  BY  H-R  TELEVISION,  INC. 

COVERS  CENTRAL  KANSAS 

April  19,  1954    •    Page  123 


FOR  THE  RECORD 


MASSACHUSETTS 

Adams  (Pittsfield)t— 

►  WMGT  (74)  DuM;  Walker;  134,110 
Boston— 

WBOS-TV  (50)  3/26/53-Unknown 

►  WBZ-TV  (4)  NBC;  Free  &  Peters;  1,162,627 
WGBH-TV  (*2)  7/16/53-10/1/54 

WJDW  (44)  8/12/53-Unknown 

►  WNAC-TV  (7)  ABC,  CBS,  DuM;  H-R;  1,162,627 
Brocktont— 

WHEF-TV   (62),  7/30/53-Fall  '54 
Cambridge  (Boston) — 

►  WTAO-TV  (56)  DuM;  104,285 
Lawrencef — 

WGIM  (72),  6/10/53-Unknown 
New  Bedford  t— 

WTEV-TV  (28)  Walker;  7/11/53-Summer  '54 
Pittsfieldt— 

WBEC-TV   (64)  11/12/53-Unknown 

Springfield — 

►  WHYN-TV  (55)  CBS,  DuM;  Branham;  132,000 

►  WWLP  (61)  ABC,  NBC;  Hollingbery;  128,000 
Worcester — 

WAAB-TV  (20)  Hollingbery;  8/12/53- Aug.  '54 

►  WWOR-TV   (14)   ABC,  DuM;   Raymer;  45,000 

MICHIGAN 

Ann  Arbor — 

►  WPAG-TV  (20)  DuM;  Everett-McKinney;  18,000 
WUOM-TV  (*26),  11/4/53-Unknown 

Battle  Creek — 

WBCK-TV   (58)   Headley-Reed;  11/20/52-Sum- 

mer  '54 

►  WBKZ  (64)  ABC;  Weed;  55,924 
Bay  City  (Midland,  Saginaw) — 

►  WNEM-TV    (5)     NBC,    DuM;  Headley-Reed; 

205,160 
Cadillact— 

►  WWTV  (13)  ABC,  CBS,  DuM;  Weed;  42,772 
Detroit — ■ 

WCIO-TV  (62),  11/19/53-Unknown 

►  WJBK-TV  (2)  CBS,  DuM;  Katz;  1,420,500 

►  WWJ-TV  (4)  NBC;  Hollingbery,  1,277,991 

►  WXYZ-TV  (7)  ABC;  Blair;  1,140,000 


NON- 
COMPETITIVE 
TV  MARKET 

of  128,300  Homes 

COVERED 
EXCLUSIVELY 

by 

"The  TV  Link  in  the 
Heart  of  the  Nation" 


Kearney,  Nebraska 
CBS-TV  DUMONT 
Represented  by 

MEEKER  TV,  Inc. 


East  Lansingt —  * 

►  WKAR-TV  (*60) 
Flint— 

WFDF-TV  (12),  Initial  Decision  5/11/53 

►  WTAC-TV  (16)  ABC;  Raymer;  54,680 
Grand  Rapids — 

►  WOOD-TV  (8)  ABC,  CBS»  NBC,  DuM;  Katz; 

396,580 

Kalamazoo — 

►  WKZO-TV  (3)  ABC,  CBS,  NBC,  DuM;  Avery- 

Knodel;  380,670 

Lansing — 

►  WILS-TV  (54)  ABC,  DuM;  Venard;  42,000 

►  WJIM-TV  (6)  ABC,  CBS,  NBC,  DuM;  H-R; 

254,700 

Marquettet — 

Peninsula  Tv  Inc.  (6)  4/7/54-Oct.  '54 

Muskegonf — 

WTVM(35),  12/23/52-Unknown 
Saginaw  (Bay  City,  Midland) — 

►  WKNX-TV  (57)  ABC,  CBS;  Gill-Perna;  73,225 
WSBM-TV  (51),  10/29/53-Unknown 

Traverse  City  t — 
WPBN-TV  (7)  Holman;  11/25/53-Unknown 

MINNESOTA 

Austint — 

►  KMMT  (6)  ABC,  CBS,  DuM;  Pearson;  78,925 
Duluthf  (Superior,  Wis.)— 

►  KDAL-TV  (3)  NBC;  Avery-Knodel 

►  WFTV   (38)   ABC,  CBS,  NBC,  DuM;  Young; 

36.000 
Hibbingt — 

KHTV  (10),  1/13/54-Unknown 
Minneapolis  (St.  Paul) — 

►  WCCO-TV    (4)    CBS.    DuM;    Free   &  Peters; 

447,200 

►  WTCN-TV  (11)  ABC;  Blair;  427,000 
Rochester — 

►  KROC-TV  (10)  NBC,  DuM;  Meeker;  70,000 
St.  Paul  (Minneapolis)— 

►  KSTP-TV  (5)  NBC;  Petry;  447.200 

►  WMIN-TV  (11)  ABC;  Blair;  427,000 

MISSISSIPPI 

Columbusf — 

WCBI-TV  (28),  3/11/53-Unknown 
Jackson — 

►  WJTV  (25)  CBS,  DuM;  Katz;  50,224 

►  WLBT  (3)  NBC;  Hollingbery;  85,607 

►  WSLI-TV  (12)  ABC;  Weed 

Meridiant — 

►  WCOC-TV  (30) 

►  WTOK-TV  (11)  ABC,  CBS,  NBC,  DuM;  Head- 

ley-Reed; 44,300 

MISSOURI 

Cape  Girardeaut — 

KFVS-TV    (12)    CBS;    Pearson;  10/14/53-Un- 
known 

KGMO-TV  (18),  4/16/53-Unknown 
Claytont — 

KFVO-TV  (30),  2/5/53-Unknown 
Columbia — 

►  KOMU-TV  (8)  ABC,  CBS,  NBC,  DuM;  H-R; 

43,559 

Festusf — 

KACY  (14)  Raymer;  See  footnote  (d) 
Hannibalf  (Quincy,  111.) — 

►  KHQA-TV  (7)  CBS,  DuM;  Weed;  107,110 
Joplinf — 

KSWM-TV  (12)  CBS;  Rambeau;  12/23/53-Fall 

'54 

Kansas  City — 

►  KCMO-TV  (5)  ABC,  DuM;  Katz;  380,450 

►  KMBC-TV  (9)  CBS;  Free  &  Peters;  380,450 

►  WDAF-TV   (4)  NBC;   Harrington,  Righter  & 

Parsons;  380,450 

►  WHB-TV  (9)  CBS;  Blair;  380,450 
Kirksvillet — 

KTVO  (3)  12/16/53-6/15/54 
St.  Joseph — 

►  KFEQ-TV  (2)  CBS,  DuM;  Headley-Reed;  96,706 
St.  Louis — 

KACY  (14)  See  Festus 
KETC  (*9),  5/7/53-Fall  '54 

►  KSD-TV  (5)  ABC,  CBS,  NBC;  NBC  Spot  Sis; 

621,426 

►  KSTM-TV  (36)  ABC;  H-R;  215,000 
WIL-TV   (42),  2/12/53-Unknown 

►  WTVI  (54)  See  Belleville,  111. 

KWK  Inc.  (4)  Initial  Decision  4/13/54 


Sedaliat — 

KDRO-TV  (6)  Pearson;  2/26/53-Unknown 
Springfieldt— 

►  KTTS-TV  (10)  CBS,  DuM;  Weed;  39,896 

►  KYTV  (3)  ABC,  NBC;  Hollingbery;  46,080 

MONTANA 

Billingst — 

►  KOOK-TV  (2)  ABC,  CBS,  DuM;  Headley-Ree 

9,000 

Buttet— 

►  KOPR-TV  (4)  CBS,  ABC;  Hollingbery;  7,0 

►  KXLF-TV  (6)  NBC,  DuM;  Walker;  4,200 
Great  Fallsf— 

►  KFBB-TV  (5)  CBS,  DuM;  Headley-Reed;  3,5: 
Missoulat — 

KGVO-TV  (13)  CBS;  Gill-Perna;  3/11/53-7/1/ 
NEBRASKA 

Holdrege — 

►  KHOL-TV  (13)  CBS,  DuM;  Meeker;  20,500 
Lincoln — 

►  KFOR-TV  (10)  ABC;  Raymer;  89,122 

►  KOLN-TV    (12)    ABC,    DuM;  Avery-Knode 

72,390 

Omaha — 

►  KMTV  (3)  ABC,  CBS,  DuM;  Petry;  240,000 

►  WOW- TV  (6)  DuM,  NBC;  Blair;  237,993 

NEVADA 

Las  Vegast — 

►  KLAS-TV  (8)  ABC,  CBS,  NBC,  DuM;  Wee  l" 

13,401 

Renot — 

►  KZTV  (8)  ABC,  CBS,  NBC,  DuM;  Pearsoi 

13,623 

NEW  HAMPSHIRE 

Keenef — 

WKNE-TV  (45),  4/22/53-Unknown 
Manchester! — 

►  WMUR-TV  (9)  ABC;  Weed 

Mt.  Washington! — 

WMTW  (8)  See  Poland,  Me. 

NEW  JERSEY 

Asbury  Parkf — 

►  WRTV  (58)  107,000 
Atlantic  City — 

►  WFPG-TV  (46)  ABC,  CBS,  NBC,  DuM;  Pea 

son;  16,135 
WOCN  (52),  1/8/53-Unknown 

Camdent — 

WKDN-TV  (17),  1/28/54-Unknown 

Newark  (New  York  City) — 

►  WATV  (13)  Weed;  4.150,000 

New  Brunswickt — 

WDHN  (47),  4/2/53-Unknown 
WTLV  (*19),  12/4/52-Unknown 

Trentont — 
WTTM-TV  (41),  For  joe;  7/16/53-Vnknown 

NEW  MEXICO 

Albuquerquef — 

►KGGM-TV  (13)  CBS;  Weed;  41,500 

►  KOAT-TV  (7)  ABC;  Hollingbery;  40,000 

►  KOB-TV  (4)  NBC,  DuM;  Branham;  40,548 

Roswellf —  ' 

►  KSWS-TV  (8)  ABC,  CBS,  NBC,  DuM;  Meeke: 

20,439 

■ 

NEW  YORK 

Albany  (Schenectady,  Troy) — 
WPTR-TV  (23)  6/10/53-Unknown 

►  WROW-TV    (41)    ABC,    CBS,   DuM;  Bollinf, 

77,482 

WTVZ  (*17),  7/24/52-Vnknown 


Bingham  ton — 

►  WNBF-TV  (12)  ABC,  CBS,  NBC,  DuM;  Bo 

ling;  269,880 
WQTV  (*46),  8/14/52-Unknown 

Bloomingdalet  (Lake  Placid) — 
WBLD  (5)   12/2/53-Summer  '54 

Buffalo— 

►  WBEN-TV  (4)  ABC,  CBS,  DuM;  Harringtoi 

Righter  &  Parsons;  394,533.  See  footnote  (a 

►  WBUF-TV  (17)  ABC,  CBS,  NBC,  DuM;  H-B 

135,000 

WTVF  (*23)  7/24/52-Unknown 

Niagara  Frontier  Amusement  Corp.  (2)  4/7/5- 
Unknown 


Directory  information  is  in  following  order:  ca 
letters,  channel,  network  affiliation,  national  rej 
resentative;  market  set  count  for  operating  sta 
tions;  date  of  grant  and  commencement  targt 
date  for  grantees. 
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arthaget — 

'.VCNY-TV  (7)  ABC.  CBS;  3/3/54-Summer  '54 
ilmira — 

i  \VECT  (18)  NBC;  Everett-McKinnev;  28,462 
.:  WTVE  (24)  ABC,  CBS,  DuM;  Forjoe;  30,000 

ihacat — 

WHCU-TV  (20)  CBS;  1/8/53-November  '54 
WIET   (*14),  1/8/53-Unknown 
amestownf — 

■rWJTN-TV  (58),  1/23/53-Unknown 
ingstont — 

WKNY-TV  (66)  ABC.  CBS.  NBC.  DuM;  Meeker; 

1/23/53-5/15/54 
■ew  York — 

WABC-TV  (7)  ABC;  Petry;  4,150,000 
WABD  (5)  DuM;  Averv-Knodel;  4,150,000 
WATV  (13)  See  Newark,  N.  J. 
WCBS-TV  (2)  CBS;  CBS  Spot  Sis.;  4,150.000 
WNBT  (4)  NBC;  NBC  Spot  Sis.;  4,150,000 
WOR-TV   (9)   WOR;   WOR-TV   Sis.;  4,150,000 
WPIX  (11)  Free  &  Peters;  4,150,000 
WGTV  (*25),  8/14/52-Unknown 
c  Chester — 
YCBF-TV    (15),  6/10/53-Unknown 
\VHAM-TV  (6)  NBC;  Hollingbery;  210,000 
WHEC-TV  (10)  ABC,  CBS;  Everett-McKinney; 
216,000 

-■  WRNY-TV  (27),  4/2/53-Unknown 
WROH  (*21),  7/24/52-Unknown 
WVET-TV  (10)  ABC,  CBS;  Boiling;  190.000 
?henectady  (Albany,  Troy) — 
WRGB  (6)  ABC,  CBS,  NBC,  DuM;  NBC  Spot 

Sis.;  303,400 
WTRI  (35)  CBS;  Headley-Reed;  70,188 
iracuse — 

WHEN-TV  (8)  ABC,  CBS.  DuM;  Katz:  340,000 
!M  WHTV  (*43),  9/18/52-Unknown 

WSYR-TV  (3)  NBC;  Headley-Reed;  339,855 
tica — 

...  WFRB  (19),  7/1/53-Unknown 
■  -  WKTV   (13)   ABC,  CBS,  NBC,  DuM;  Cooke; 
137,500 

NORTH  CAROLINA 

shevillet — 

WISE-TV  (62)  ABC,  CBS,  NBC,  DuM;  Boiling; 
19.500 

WLOS-TV  (13)  12/9/53- Aug.  '54 
lapel  Hillt — 

WUNC-TV  (*4),  9/30/53-September  '54 
aarlotte — 

WAYS-TV    (36)    ABC,   NBC,    DuM;  Boiling; 
41.296 

WBTV  (3)  CBS,  NBC,  DuM;  CBS  Spot  Sis.; 

391,158 
urhamf — 

WTIK-TV  (11)  1/21/54-Unknown 
iiiayettevillet — 

Fayetteville  Bcstrs.  Inc.  (18)  4/13/54-Unknown 
astoniaf — 

Air-Pix  Corp.  (48)  4/7/54-Summer  '54 
Dldsborot — 

WTVX  (34),  9/30/53-Unknown 
reensboro — 

WCOG-TV    (57)    ABC;    Boiling;  11/20/52-Un- 
known 

WFMY-TV  (2)  ABC,  CBS,  DuM;  Harrington, 

Righter  &  Parsons;  219,203 
reenville — 

WNCT  (9)  ABC,  CBS,  NBC,  DuM;  Pearson; 

45,000 
ileigh — 

vVNAO-TV  (28)  ABC,  CBS,  NBC,  DuM;  Avery- 

Knodel;  52,190 
ilmingtont — 

VMFD-TV  (6)  NBC;  Weed 
WTHT   (3)  2/17/54-5/15/54 
...  J  inston-Salem — 

"'WSJS-TV  (12)  NBC;  Headley-Reed;  193,289 
WTOB-TV  (26)  ABC,  DuM;  H-R;  49,500 

NORTH  DAKOTA 

•smarckf — 

KFYR-TV  (5)  CBS,  NBC,  DuM;  Blair;  6,125 
.rgot— 

WD  AY-TV  (6)  ABC,  CBS,  NBC,  DuM;  Free  & 
Peters;  42,260 
-.-  -and  Forksf — 

KNOX-TV  (10)  3/10/54-Unknown 
nott — 

KCJB-TV  (13)  ABC,  CBS,  NBC,  DuM;  Weed; 

17,000 
J  ley  Cityt— 

fCXJB-TV  (4)  CBS;  Weed;  8/5/53-July  '54 

m\ 

OHIO 

;;Srron — 

WAKR-TV  (49)  ABC;  Weed;  49.431 
htabulat — 
-jj^lCA-TV  (15)  18,000 
ncinnati — 

7'CET  (*48),  12/2/53-Unknown 
4-WCPO-TV  (9)  ABC,  DuM;  Branham;  450,000 
*  \VKRC-TV   (12)   CBS;  Katz;  450,000 
'-.V/LWT  (5)  NBC;  WLW  Sis.;  450,000 
VQXN-TV  (54)  Forjoe;  5/14/53-October  '54 


Cleveland — 

WERE-TV  (65),  6/18/53-Unknown 

►  WEWS  (5)  CBS;  Branham;  1,020,000 

►  WNBK(4)  NBC;  NBC  Spot  Sis;  865,425 

►  WXEL  (8)  ABC.  CBS.  DuM;  Katz;  823,629 
WHK-TV  (19)  11/25/53-Unknown 

Columbus — 

►  WBNS-TV  (10)  CBS:  Blair;  307.000 

►  WLWC  (4)  NBC;  WLW  Sis.;  307,000 
WOSU-TV    (*34),  4/22/53-Unknown 

►  WTVN  (6)  ABC,  DuM;  Katz;  336,737 
Dayton — ■ 

►  WHIO-TV  (7)  ABC,  CBS,  DuM;  Hollingbery; 

637,330 

WIFE  (22)  See  footnote  (d) 

►  WLWD  (2)  NBC;  WLW  Sis;  310,000 
Elyriat — 

WEOL-TV  (31)  2/11/54-Fall  '54 
Lima — 

WIMA-TV  (35;  Weed;  12/4/52-Spring  '54 

►  WLOK-TV  (73)  NBC;  H-R;  56,117 
Massillont — 

WMAC-TV  (23)  Petry;  9/4/52-Vnknown 
Steubenville — 

►  WSTV-TV  (9)  CBS:  Avery-Knodel;  1,083,900 
Toledo — 

►  WSPD-TV  (13)  ABC,  CBS,  NBC,  DuM;  Katz; 

279,029 

Youngstown — 

►  WFMJ-TV  (73)  NBC:  Headley-Reed;  115.000 

►  WKRF-TV    (27)    ABC,    CBS,    DuM;  Raymer; 

117,777 

WUTV  (21)  Petry;  9/25/52-Unknown 
Zanesville — 

►  WHIZ-TV  (50)  ABC,  CBS,  NBC,  DuM;  Pear- 

son; 29,351 

OKLAHOMA 

Adat — 

KTEN     (10),     12/16/53-6/1/54     (granted  STA 
April  6) 
Enidt— 

KGEO-TV  (5;  Pearson;  12/16 /53-Unknown 
Lawtont — 

►  KSWO-TV  (7)  Everett-McKinney;  36,217 
Steubenville — 

Miamit — 

KMIV  (58),  4/ 22 /53-Unknown 
Muskogeef — 

Tulsa  Bcstg.  Co.  (8)  4/7/54-Unknown 
Oklahoma  City — 

►  KMPT  (19)  DuM;  Boiling;  98,267 

►  KTVQ  (25)  ABC,  NBC;  H-R;  106.344 

►  KWTV  (9)  CBS:  Avery-Knodel;  256.102 

►  WKY-TV  (4)  ABC,  NBC:  Katz:  260,279 
KETA  (*13;  12/2/53-Vnknown 

Tulsa— 

►  KCEB  (23)  Boiling 

►  KOTV  (6)  CBS:  Petry;  229,000 
KSPG  (17)  2/4/54-Unknown 

OREGON 

Eugenet — 

KVAL-TV    (13)    NBC;    Hollingbery;  5/14/53- 
4/15/54 
Medford — 

►  KBES-TV  (5)  ABC,  CBS,  NBC,  DuM;  Blah- 
Portland — 

►  KOIN-TV  (6)  ABC.  CBS;  Avery-Knodel;  167.183 

►  KPTV  (27)  ABC,  NBC,  DuM;  NBC  Spot  Sis.; 

167.172 

Oregon  Tv  Inc.  (12),  Initial  Decision  11/10/53 
Salemt — 
KSLM-TV  (3),  9/ 30 /53-Unknown 

PENNSYLVANIA 

Allentownt — 

WFMZ-TV    (67)    Avery-Knodel;  7/16/53-Sum- 
mer  '54 

WQCY  (39),  8/ 12/ 53-Unknown 
Altoona — 

►  WFBG-TV  (10)  ABC,  NBC,  DuM;  H-R;  418,798 
Bethlehem — 

►  WLEV-TV  (51)  NBC;  Meeker;  67,516 
Chambersburgt — 

►  WCHA-TV  (46)  CBS,  DuM;  Forjoe;  15,500 
Easton — 

►  WGLV  (57)  ABC,  DuM;  Headley-Reed;  65,098 
Erie — 

►  WICU  (12)  ABC,  NBC,  DuM;  Petry;  208,500 
WSEE    (35)    CBS;    Avery-Knodel;  10/14/53- 

4/25/54 

WLEU-TV  (66)  12/ 31 /53-Unknown 
Harrisburg— 

WCMB-TV  (27)  Cooke;  7/24/53-5/1/54 
►WHP-TV  (55)  CBS;  Boiling;  118,150 

►  WTPA  (71)  NBC;  Headley-Reed;  118,150 
Hazletont— 

WAZL-TV  (63;  Meeker;  12/18/52-Unknown 
Johnstown — - 

►  WARD-TV  (56)  Weed 

►  WJAC-TV  (6)  CBS.  NBC,  DuM;  Katz;  757.183 


covers 


Yes,  1  buy  covers  3  .  .  .  when  that 
one  buy  is  WJAC-TV,  Johnstown. 
You  actually  make  triplets  out  of 
every  budget  dollar,  because 
you're  selling  in  Johnstown,  Pitts- 
burgh AND  Altoona.  Here  are 
Hooper  facts  on  WJAC-TV. 

FIRST  in  Johnstown 
(a  2-station  market) 

SECOND  in  Pittsburgh 
(a  4-station  market) 

FIRST  in  Altoona 
(a  2-station  market) 

If  you  want  to  get  your  sales  mes- 
sage perambulating  around  south- 
western Pennsylvania,  make  sure 
you  include  in  your  plans  the  1 
buy  that  covers  3  .  .  . 


SERVING  MILLIONS  FROM  -  "■ 
4  ,    ■  AK>  THE  ALLEGHENiES 


Ask  your  KATZ  man  for  full  details 
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Lancaster — 

►  WGAL-TV  (8)  ABC,  CBS,  NBC,  DuM;  Meeker; 

293.097 

WWLA  (21)  Venard;  5/7/53-Fall  '54 
Lebanonf — 

►  WLBR-TV  (15)  Pearson;  146,575 
New  Castlet— 

►  WKST-TV  (45)  DuM;  Everett-McKinney:  109,691 
Philadelphia — 

►  WCAU-TV  (10)  CBS;  CBS  Spot  Sis.;  1,604,499 

►  WFIL-TV  (6)  ABC,  DuM;  Katz;  1,793,362 
WIBG-TV  (23),  10/21/53-Unknown 
WIP-TV  (29),  11/26/52-Unknown 

►  WPTZ  (3)  NBC;  Free  &  Peters;  1,767,042 
Pittsburgh — 

►  WDTV  (2)  ABC,  CBS,  NBC,  DuM;  DuM  Spot 

Sis.;  921,570 

►  WENS  (16)  ABC,  CBS;  Petry;  236,452 

►  WKJF-TV  (53)  CBS,  NBC,  DuM;  Weed;  236,000 

►  WQED  (*13) 

WTVQ  (47)  Headley-Reed;  12/23/52-Unknown 
Reading — 

►WEEU-TV    (33)    ABC,    NBC;  Headley-Reed; 
45,973 

►  WHUM-TV  (61)  CBS;  H-R;  175.000 
Scranton — 

►  WARM-TV  (16)  ABC;  Hollingbery;  150,000 

►  WGBI-TV  (22)  CBS;  Blair;  155,000 

►  WTVU  (73)  Everett-McKlrmey;  150.424 
Sharont — 

WSHA  (39)  1/27/54-Unknown 
Wilkes-Barre — 

►  WBRE-TV  (28)  NBC;  Headley-Reed;  149,000 

►  WILK-TV    (34)    ABC,    DuM;  Avery-Knodel; 

160,000 
Williamsportt — 
WRAK-TV    (36)    Everett-McKinney;  11/13/52- 

Spring  '54 
York— 

►  WNOW-TV  (49)  DuM;  Hollingbery;  72,000 

►  WSBA-TV  (43)  ABC;  Young;  76,100 

RHODE  ISLAND 

Providence — 

►  WJAR-TV  (10)  ABC,  CBS,  NBC,  DuM;  Weed; 

1,098,189 

►  WNET  (16)  CBS;  Raymer 

WPRO-TV  (12)  Blair;  9/2/53-Unknown  (grant- 
ed STA  Sept.  23) 

SOUTH  CAROLINA 

Aikenf — 

WAKN-TV  (54)  10/21/53-Unknown 
Anderson — 

►  WAIM-TV   (40)   CBS;   Headley-Reed;  46,500 
Camdenf — 

WACA-TV  (15)  6/3/53-Unknown 
Charleston — 

►  WCSC-TV  (5)  ABC,  CBS,  NBC,  DuM;  Free  & 

Peters:  71,428 
WUSN-TV  (2)  NBC;  3/25/54-9/1/54 
Columbia — 

►  WCOS-TV  (25)  ABC;  Headley-Reed;  41,982 

►  WIS-TV  (10);  NBC;  Free  &  Peters;  97,465 

►  WNOK-TV  (67)  CBS,  DuM;  Raymer;  46,000 
Florencet — 

WBTW  (8)  CBS;  11/25/53-Sept.  '54 
Greenville — 

►  WFBC-TV  (4)  NBC;  Weed;  287,266 

►  WGVL  (23)  ABC,  DuM;  H-R;  55,353 

Greenwoodt — 

WCRS-TV  (21)  4/8/53-Unknown 
Spartanburgt — 

W  SPA-TV    (7)    CBS;    Hollingbery;  11/25/53- 
Aug.  '54 

WSCV  (17)  7/30/53-Unknown 

SOUTH  DAKOTA 

Rapid  Cityt— 

KTLV  (7)  2/24/54-Unknown 
Sioux  Fallst — 

►  KELO-TV  (11)  ABC,  NBC;  Raymer;  56,119 
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TENNESSEE 

Chattanoogaf — 
WOUC  (49)  Pearson;  8/21/52-Unknown 
WDEF-TV  (12)  NBC;  Branham;  1/28/54-4/25/54 

Jacksont — 

WDXI-TV  (9)  Burn-Smith;  12/2/53-Summer  '54 
Johnson  City- — 

►  WJHL-TV  (11)  ABC,  CBS,  NBC,  DuM;  Pear- 

son 59,078 
Knoxville — 

►  WATE  (6)  ABC,  NBC;  Avery-Knodel;  63,620 

►  WTSK  (26)  CBS,  DuM;  Pearson;  58,550 
Memphis — 

►  WHBQ-TV  (13)  CBS;  Blair;  276,342 

►  WMCT  (5)  ABC,  NBC,  DuM;  Branham;  276,342 

Nashville — 

►  WSIX-TV  (8)  CBS;  Hollingbery;  186,176 
►WSM-TV  (4)  NBC,  DuM;  Petry;  186,176 
Old  Hickory  (Nashville) — 

WL AC-TV  (5^  Katz;  8/5/53-6/1/54 

TEXAS 

Abilenet — 

►  KRBC-TV  (9)  ABC,  NBC,  DuM;  Pearson;  30,316 
Amarillo — 

►  KFDA-TV  (10)  ABC,  CBS;  Branham;  47,481 

►  KGNC-TV  (4)  NBC,  DuM;  Katz;  47,481 
KLYN-TV  (7)  12/11/53-Unknown 

Austin — 

►  KTBC-TV  (7)  ABC,  CBS,  NBC,  DuM;  Raymer; 

68,945 
Beaumontt — 

KBMT  (31)   12/4/52— Unknown  (granted  STA 
April  5) 

KTRM-TV  (6)  Initial  Decision  7/22/53 
Corpus  Christit — 

KVDO  (22)  1/6/53-6/15/54 

KTLG  (43)  12/9/53-Unknown 
Dallas — 

KDTX  (23)  1/15/53-Unknown 

KLIF-TV  (29)  2/12/53-8/1/54 

►  KRLD-TV  (4)  CBS;  Branham;  368,500 

►  WFAA-TV  (8)  ABC,  NBC,  DuM;  Petry;  330,000 
El  Paso— 

►  KROD-TV    (4)    ABC,   CBS,   DuM;  Branham; 

50,171 

►  KTSM-TV  (9)  NBC;  Hollingbery;  39,400 
KELP-TV  (13)  For  joe;  3/18/54-Sept.  '54 

Ft.  Worth— 

►  WBAP-TV    (5)    ABC,   NBC;   Free   &  Peters; 

371,400 
Galveston — 

►  KGUL-TV  (11)  ABC,  CBS,  DuM;  CBS  Spot  Sis.; 

276,000 

Harlingenf — 

►  KGBT-TV  (4)  ABC,  CBS,  DuM;  Pearson;  31,800 
Houston— 

►  KNUZ-TV  (39)  DuM;  Forjoe;  68,144 

►  KPRC-TV  (2)  ABC,  CBS,  NBC,  DuM;  Petry; 

303,500 

KTVP  (23)  1/8/53-Unknown 

►  KUHT  (*8)  281,500 
KXYZ-TV  (29)  6/18/53-Unknown 
KTLJ  (13),  2/23/54-Unknown 

Longviewt — 

►  KTVE  (32)  Forjoe;  19,306 
Lubbockf — 

►  KCBD-TV  (11)  ABC,  NBC;  Pearson;  51,928 

►  KDUB-TV    (13)    CBS,    DuM;  Avery-Knodel; 

51,928 

KFYO-TV  (5)  Katz;  5/7 /53-Unknown 

Lufkinf — 

KTRE-TV  (9)  Venard;  3/11/53-Fall  '54 

Marshallt — 

KMSL  (16)  6/25/53-Unknown 

Midland — 

►  KMID-TV  (2)  ABC,  CBS,  NBC,  DuM;  Venard; 

31,500 

San  Angelo — 

►  KTXL-TV  (8)  CBS;  Venard;  28,035 

San  Antonio — 
KALA  (35)  3 1 26 1 53-Unknown 

►  KGBS-TV  (5)  ABC,  CBS,  DuM;  Katz;  188,181 

►  WOAI-TV  (4)  NBC;  Petry;  188,181 

Sweetwatert — 
KPAR-TV  (12)   CBS;  Avery-Knodel;  8/26/ 53- 
Unknown 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


Temple — 

►  KCEN-TV  (6)  NBC;  Hollingbery;  71,815 
Texarkana  (also  Texarkana.  Ark.) — 

►  KCMC-TV  (6)  ABC,  CBS,  DuM;  Venard;  66,22] 
Tylert— 

►  KETX  (19)  CBS,  NBC,  DuM;  Pearson;  28,405 
KLTV  (7)  1/27/54-Unknown 

Victoriat — 

KNAL  (19)  Best;  3/ 26 1 53-Unknown 

Wacot — 

►  KANG-TV  (34)  ABC;  Pearson;  28,000 
Weslacot — 

►  KRGV-TV  (5)  NBC,  DuM;  Raymer 
Wichita  Falls — 

►  KFDX-TV  (3)  ABC,  NBC;  Raymer;  59,800 

►  KWFT-TV  (6)  CBS,  DuM;  Blair;  85,300 


UTAH 

Provof — 

KOVO-TV  (11)  12/2/53-Unknown 
Salt  Lake  City — 

►  KDYL-TV  (4)  NBC;  Blair;  157,080 

►  KSL-TV  (5)  ABC,  CBS,  DuM;  CBS  Spot  Sis'  * 

157,080 

KUTV  (2)  ABC;  Hollingbery;  3/26/53-8/15/54  > 
VERMONT 

Montpeliert — 

WMVT  (3)  CBS;  Weed;  3/12/54-8/15/54 


VIRGINIA 

Danvillef — 

►  WBTM-TV  (24)  ABC;  Hollingbery;  18,114 
Hampton  (Norfolk) — 

►  WVEC-TV  (15)  NBC;  Rambeau;  90,016 
Harrisonburgt — 

►  WSVA-TV  (3)  ABC,  CBS,  NBC,  DuM;  Devne;'1 

80,182  -  r 

Lynchburg — 

►  WLVA-TV  (13)  CBS,  DuM;  Hollingbery;  102,21 
Newport  News — 

WACH-TV  (33)  See  footnote  (d) 
Norfolk — 

►  WTAR-TV  (4)  ABC,  CBS,  DuM;  Petry;  213,811 

►  WTOV-TV  (27)  ABC,  DuM;  Forjoe;  92,000 

►  WVEC-TV  (15)  See  Hampton 
Richmond — 

WOTV  (29)  12/2/53-Unknown 

►  WTVR  (6)  NBC;  Blair;  441,079 
Roanoke — 

►  WSLS-TV  (10)  ABC,  CBS,  NBC;  Avery-Knode 


241,158 


WASHINGTON 


Bellinghamt — 

►  KVOS-TV  (12)  DuM;  Forjoe;  60,806 
Seattle— 

►  KING-TV  (5)  ABC;  Blair;  345,300 

►  KOMO-TV  (4)  NBC;  Hollingbery,  345,300 
KUOW-TV  (*9)  12/23/53-September  '54 
Seattle  Construction  Co.  (20)  4/7/54-UnknoVt 

Spokane — 

►  KHQ-TV  (6)  ABC,  NBC;  Katz;  55,048 

►  KXLY-TV  (4)  CBS,  DuM;  Walker;  66,607 
Louis  Wasmer  (2)  3/18/54-Sept.  '54 

Tacoma — 

►  KMO-TV  (13)  Branham;  345,300 

►  KTNT-TV  (11)  CBS,  DuM;  Weed;  345,300 
Vancouver! — 

KVAN-TV  (21)  Boiling;  9/25/53-Unknown  K 

Yakima — 

►  KIMA-TV  (29)  ABC,  CBS,  NBC,  DuM;  Wee 

20,270 


Beckleyf — 

WBEY  (21), 
Charleston! — 

►  WKNA-TV 
WCHS-TV 

Clarksburgt— 
WBLK-TV 
Fairmontt — 

►  WJPB-TV 

33,785 
Huntington — 

►  WSAZ-TV 
Parkersburgf- 

►  WTAP  (15) 
Wheeling — 

WLTV  (51) 

►  WTRF-TV 


WEST  VIRGINIA 


6/25/53- Unknown 


(49)  ABC,  DuM;  Weed;  36,100  );; 
(8)  CBS;  Branham;  2/11/54-7/15/)^ 


(12)  Branham;  2/17/54-9/1/54 
(35)  ABC,  NBC,  DuM;  Gill-Pern 

(3)  ABC,  NBC,  DuM;  Katz;  382,* 

ABC,  DuM;  Forjoe;  24,850 

2/11/53-Unknown 
(7)  NBC;  Hollingbery;  451,500 
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WISCONSIN 

3su  Clciirc"^ 

»-WEAU-TV  (13)  ABC,  NBC,  DuM;  Hollingbery; 

55,700 
Green  Bay — 

*>WBAY-TV  (2)  ABC,  CBS,  NBC,  DuM;  Weed; 
191,253 

Valley  Telecasting  Co.  (5)  3/10/54-Unknown 
La  Crossef — 
WKBT  (8)  CBS,  NBC,  DuM;  Raymer;  10/28/53- 
7/1/54 

WTLB  (38)  12/16/53-Unknown 

Madison — 
WHA-TV  (*21)  10/7/53-5/3/54 

►  WKOW-TV  (27)  CBS;  Headley-Reed;  41,500 

►  WMTV  (33)  ABC,  DuM;  Meeker;  44,800 

Marinettef — 
WMBV-TV  (11)  NBC;  George  Clark;  11/18/53- 
August  '54 
Milwaukee — 

►  WCAN-TV  (25)  CBS;  Rosenman;  308,750 

►  WOKY-TV  (19)  ABC,  DuM;  Gill-Perna;  287,500 

►  WTMJ-TV  (4)  ABC,  NBC,  DuM;  Harrington, 

Righter  &  Parsons;  660,770 

Neenaht — 
^1  ►  WNAM-TV  (42)  George  Clark 
r  Superior!  (Duluth,  Minn.) — 
A\  ►WDSM-TV  (6)  CBS;  Free  &  Peters 

Wausaut — 
WOSA-TV  (16)  Rambeau;  2/10/54-7/1/54 

Wisconsin  Valley  Tv  Corp.  (7)  Initial  Decision 
4/9/54 

WYOMING 

Casperf — 

KSPR-TV  (2)  5/14/53-Unknown 
Cheyennef — 

►  KFBC-TV  (5)  CBS,  NBC;  Hollingbery 

ALASKA 

Anchoraget — 

►  KFIA  (2)  ABC,  CBS;  Weed 

►  KTVA  (11)  NBC,  DuM;  Feltis 
Fairbanks! — 

KFIF  (2)  ABC,  CBS;  7/1/53-Spring  '54 

HAWAII 

Honolulut — 

►  KGMB-TV  (9)  CBS;  Free  &  Peters;  53,000 

►  KONA  (11)  NBC;  NBC  Spot  Sis.;  50,000 
KULA-TV   (4)    ABC;   Headley-Reed;  5/14/53- 

4/16/54  (granted  ST  A  Feb.  1) 

■ 

PUERTO  RICO 

San  Juanf — 
WAPA-TV   (4)   ABC,  NBC,  DuM;  Caribbean 
Networks;    8/12/53-4/18/54    (granted  STA 
March  5) 

►  WKAQ-TV  (2)  Inter- American;  6,500 

CANADA 

Londont — 

►  CFPL-TV  (10)  35,000 
Montreal— 

CBFT  (2)  143,005 

►  CBMT  (6)  143,005 
Ottawa — 

«f|  ►  CBOT  (4)  10,100 
St.  John,  N.  B.— 

►  CHSJ-TV  (4) 
Sudburyt — 

►  CKSO-TV  (5)  ABC,  CBS,  NBC;  All-Canada; 

6,728 

Toronto — 
*-CBLT  (9)  222,500 
Vancouver — 

►  CBUT  (2) 

MEXICO 

Matamorost  (Brownsville,  Tex.)— 

►  XELD-TV  (7)  ABC,  CBS,  NBC,  DuM;  Young; 

31,200 

Tijuanat  (San  Diego) — 

►  XETV  (6)  Weed;  213,175 


Total  stations  on  air  in  U.  S.  and  possessions: 
377,  total  cities  with  stations  on  air:  249.  Both 
totals    include    stations    XELD-TV    and  XETV 
Mexico  as  well  as  educational  outlets  that  are 
operating.   Total  sets  in  use  29,267,523. 
*  Indicates  educational  stations, 
f  Cities  NOT  interconnected  with  AT&T. 
-    (a)  Figure  does  not  include  285,417  sets  which 
WBEN-TV  Buffalo  reports  it  serves  in  Canada. 

(b)  Number  of  sets  not  currently  reported  by 
WHAS-TV  Louisville,  Ky.  Last  report  was  205,- 
544  on  July  10,  1952. 

(c)  President  Gilmore  N.  Nunn  announced  that 
construction  of  WLAP-TV  has  been  temporarily 
suspended  [B-T,  Feb.  22].  CP  has  not  been  sur- 
rendered. 

fd)   KACY    (TV),   WACH-TV   and  WIFE  (TV) 
have  suspended  regular  operation,  but  have  not 
urned  in  CP's. 


APRIL 

April  18-23:  Inside  Advertising  Week. 

April  19:    Advertising  seminar,  Canadian  Assn. 

of  Radio-Tv  Broadcasters,  Toronto. 
April   22-24:     American    Assn.    of  Advertising 

Agencies,  Greenbrier,  White  Sulphur  Springs, 

W.  Va. 

April  23:  Texas  Assn.  of  Broadcasters,  Adolphus 
Hotel.  Dallas. 

April  23-24:  New  Mexico  Broadcasters  Assn., 
Navajo  Lodge,  Ruidoso. 

April  23-25:  Fourth  District,  Advertising  Federa- 
tion of  America,  Soreno  Hotel,  St.  Petersburg, 
Fla. 

April  23-25:  American  Women  in  Radio  &  Tele- 
vision, annual  convention,  Kansas  City,  Mo. 

April  24:  Spring  Technical  Conference,  sponsored 
by  Cincinnati  section,  Institute  of  Radio  En- 
gineers. Cincinnati. 

April  25:  Los  Angeles  Advertising  Women, 
awards  dinner,  Los  Angeles. 

April  26-28:  Spring  Conference,  Radio-Electron  - 
ics-Tv  Mfrs.  Assn.,  Roosevelt  Hotel,  New  York. 

April  28:  Brand  Names  Day. 

April  28-29:  Pennsylvania  Assn.  of  Broadcasters, 

Pocono  Manor  Inn,  Mt.  Pocono. 
April    29-30:     National    Industrial  Advertisers 

Assn.,  Huntington  Hotel,  Pasadena,  Calif. 
April  29-30:    Joint  U.  S. -Canadian  Radio-Elec- 

tronics-Tv  Mfrs.  Assn.  conference  and  board 

meeting,  Sheraton-Brock  Hotel,  Niagara  Falls, 

Ont. 

April  29-May  1:  Southern  California  Advertising 
Agencies  Assn.,  Deep  Well  Inn,  Palm  Springs. 

April  30-May  1 :  Radio-tv  news  clinic,  U.  of  Illi- 
nois, Urbana. 

MAY 

May  3-6:  Premium  Advertising  Conference.  Con- 
rad Hilton  Hotel,  Chicago. 

May  4-6:  Senate  Communications  Subcommit- 
tee holds  open  hearings  on  status  and  develop- 
ment of  ultra  high  frequency  channels  and 
consideration  of  Johnson  multiple-ownership 
bill.  Room  G-16,  Senate  Office  Bldg.,  10  a.m. 
Washington. 

May  4-6:  Government-industry  electronic  com- 
ponent conference,  Dept.  of  Interior  auditorium, 
Washington. 

May  4-7:   Assn.  of  Canadian  Advertisers,  Royal 

York  Hotel,  Toronto. 
May  5-7:    IRE  Seventh  Region  Conference  & 

Electronic  Exhibit,  Multnomah  Hotel,  Portland, 

Ore. 

May  7:  Advertising  Conference,  U.  of  Michigan. 
Ann  Arbor. 

May  14:    International  Advertising  Assn.,  Hotel 

Plaza,  New  York. 
May    15:     Indiana    Radio-Tv   Newsmen,  WISH 

studios,  Indianapolis. 
May  18-21:  RTNDA  tv  news  seminar,  Orrington 

Hotel,  Evanston.  111. 
May  23-27-:   NARTB  Convention,  Palmer  House, 

Chicago. 

JUNE 

June  1:  National  Assn.  of  Tv  &  Radio  Farm  Di- 
rectors, national  sales  clinic,  Sheraton  Hotel, 
Chicago. 

June  3-4:  National  Assn.  of  Tv  &  Radio  Farm 
Directors,  summer  meeting,  Hotel  Fontenelle, 
Omaha,  Neb. 

June  4:  Mike  &  Screen  Awards,  Radio-Newsreel- 
Tv  Working  Press  Assn.  of  New  York,  Waldorf- 
Astoria. 

June  13-15:  Assn.  of  Independent  Metropolitan 
Stations,  Wentworth-by-the-Sea,  Portsmouth, 
N.  H. 

June  14-16:  National  Community  Tv  Assn.,  Hotel 
Park  Sheraton,  New  York. 

June  16-18:  Summer  Institute,  U.  of  Michigan 
law  school,  study  on  official  control  vs.  self- 
regulation  of  tv,  radio,  motion  pictures  and 
publishing. 

June  17-18:  D.  C. -Maryland  Broadcasters,  Ocean 
City,  Md. 

June  20-23:   Advertising  Federation  of  America, 

Hotel  Statler,  Boston. 
June  21-July  31:  National  Tv  Institute,  Pasadena 

(Calif.)  Community  Playhouse. 
June  27-30:  Advertising  Assn.  of  the  West,  Hotel 

Utah,  Salt  Lake  City. 
June  28-Aug.  6:    Summer  Institute  of  Radio  & 

Tv,  co-sponsored  by  NBC  and  Barnard  College, 

New  York. 

SPECIAL  LISTING 

BMI  Program  Clinics 

June  7:    Winnipeg,  Man. 

June  9:  Regina,  Sask. 

June  11:  Edmonton,  Alta. 

June  14:  Amherst,  N.  B.;  Butte,  Mont. 

June  16:  Boston;  (city  unnamed)  Idaho 

June  18:  Portland,  Me.;  Salt  Lake  City 

June  21:  Colorado  Springs,  Colo. 

June  23:  Huron,  S.  D. 

June  25:  (city  unnamed)  Indiana 
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Educational  Tv:  Two  Years  Later 

A SIGNIFICANT  anniversary  passed  last  Wednesday  virtually  un- 
noticed. On  April  14  two  years  had  elapsed  since  the  adoption 
by  the  FCC  of  its  sixth  and  final  report  on  television  allocations, 
lifting  the  then  three-and-one-half-year-old  freeze  and  signaling  the 
resumption  of  licensing. 

That  April  14  date  also  was  a  deadline,  in  theory.  The  allocations 
report  set  aside  242  channels  on  a  "reserved"  basis  for  noncommer- 
cial educational  stations — an  innovation  resulting  from  the  activities 
of  the  most  effective  lobby  ever  to  operate  in  communications.  The 
deadline  wasn't  hard  and  fast.  Actually  the  FCC  inferred  the  reserva- 
tions would  be  reviewed  after  one  year,  not  two.  But  the  lobby  got 
in  its  licks  and  there  was  a  sort  of  phantom  extension  of  a  year, 
based  on  the  contention  that  in  some  states  the  legislatures,  which 
must  provide  the  authority  and  the  funds,  met  at  two-year  intervals. 

Now  two  years  have  elapsed.  What's  the  educational  picture? 
Let  the  statistics  speak: 

The  grand  total  of  educational  stations  on  the  air  is  four  (4). 
The  total  number  of  construction  permits  authorized  for  educational 
stations  is  29,  most  of  them  on  flimsy  financial  showings.  The  total 
number  of  applications  filed  is  52,  out  of  the  242  reservations  (this 
number  has  been  increased  since  to  250). 

What  has  happened  to  the  200  uncalled-for  channels?  They're 
vegetating,  many  of  them  in  areas  where  there  are  qualified  com- 
mercial applicants  and  where  additional  service  is  needed. 

In  our  issue  of  April  14,  1952,  in  regard  to  the  then  242  reserva- 
tions, we  commented  that  we  doubted  whether  there  would  be  a 
dozen  educational  stations  on  the  air  in  the  first  year.  It  seems  we 
overshot  our  mark  by  300%  after  two  years  rather  than  one. 

So  the  picture  today  is  two  vhf  and  two  uhf  educational  stations 
on  the  air.  The  reservations  gave  80  vhfs  (13%  of  the  total)  and  an 
overall  250  channels  representing  nearly  12%  of  the  available  assign- 
ments, to  educators.  The  balance  of  these  facilities  lie  fallow,  when 
many  of  them  could  be  used  to  serve  vast  audiences,  both  urban  and 
rural. 

But  the  educational  lobby — largely  with  Ford  Foundation  funds — 
continues  to  function.  We  would  judge  that  more  money  has  been 
expended  on  the  lobbying  and  paper-work  than  for  the  operation  of 
the  four  noncommercial  stations. 

One  day  the  FCC  must  take  another  look  at  the  Communications 
Act  in  relation  to  these  socialistic  reservations,  pitting  government 
against  industry. 

Section  1  of  Title  1  of  the  law  creating  the  FCC  states  that  agency 
is  created  ".  .  .  to  make  available,  so  far  as  possible,  to  all  the 
people  of  the  United  States  a  rapid,  efficient,  nation-wide,  and  world- 
wide wire  and  radio  communication  service.  .  .  ." 

Based  on  this  record,  what  do  you  think? 

Behind  the  Curtain 

THE  spotlight  which  award  bestowers  generally  train  upon  the 
star  of  the  show  was  shared  in  the  case  of  last  week's  Peabody 
presentations — indirectly,  but  most  fittingly,  we  think — by  the  too 
often  overlooked  people  who  put  the  stars  on  the  air. 

Dean  John  E.  Drewry  of  the  U.  of  Georgia's  Henry  W.  Grady 
School  of  Journalism,  who  made  the  presentations,  sounded  the  note 
for  commercial  radio  and  television  in  his  introduction.  Commer- 
cials, he  noted,  have  been  often  maligned.  Since  the  condemnation 
frequently  comes  from  academicians,  he  thought  it  appropriate  that 
he,  as  an  academician,  should  defend  commercials.  It  is  the  ad- 
vertiser who  keeps  radio  and  television  on  a  solid  financial  footing, 
who  makes  possible  not  only  the  commercial  but  the  sustaining 
features.  Although  the  Peabodies  single  out  the  programs  and 
performers,  Dean  Drewry  observed,  they  also  pay  indirect  tribute 
to  the  sponsors. 

Similarly,  WAAM  (TV)  Baltimore's  Gerald  W.  Johnson,  an  award 
winner,  took  the  opportunity  to  honor  the  technicians  who,  he  said, 
cover  the  flaws  and  highlight  the  advantages  of  the  performer. 
Paraphrasing  H.  L.  Mencken,  he  observed  that  if  a  commentator 
could  ever  do  his  work  as  well  as  the  technicians  do  theirs,  broad- 
casting would  have  the  greatest  commentators  mortal  man  ever  saw. 

Taking  nothing  away  from  the  Peabody  recipients,  we  think  it 
most  appropriate  that  the  sponsor  and  the  technician  thus  were  given 
at  least  a  measure  of  their  due. 
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Maryland,  Whose  Maryland? 

THE  American  Civil  Liberties  Union  was  quite  correct  in  brand- 
ing, as  it  did  last  week,  the  criminal  indictment  of  Fulton  Lewis 
jr.  as  a  "shocking  abridgement  of  free  speech."  The  question  of 
whether  or  not  Mr.  Lewis  libeled  anyone  in  his  series  of  broadcasts 
alleging  corruption  in  Maryland  is  one  which  should  be  settled  in 
civil  court,  if  indeed  it  needs  settling.  To  make  a  criminal  case  of 
it  suggests  political  reprisal  and,  of  wider  consequence,  an  effort  to 
stifle  freedom  of  broadcasting. 

No  matter  what  his  political  views,  Mr.  Lewis  is  entitled  to  have 
them  and  beyond  that  to  express  them  on  the  air.  Free  radio  and 
free  television,  like  a  free  press,  require  diversity  of  expression.  If  a 
grand  jury  in  St.  Mary's  County  of  Maryland  becomes  an  instru- 
ment for  the  suppression  of  Mr.  Lewis,  what  is  to  prevent  a  grand 
jury  somewhere  else  from  acting  similarly  against  any  other  com- 
mentator? 

Sour  Music  Season 

THE  decision  of  Life  Music  Inc.  to  withdraw  from  BMI  and 
attempt  to  arrange  its  own  music  licensing  agreements  with 
stations  is  not  in  itself  a  matter  of  transcendental  interest. 

It  may  be  presumed,  however,  that  the  results  of  this  move  by 
one  music  publishing  house  will  be  attentively  watched  by  others. 
For  that  reason,  broadcasters  would  be  well  advised  to  consider 
possibilities. 

Whatever  flaws  may  be  inherent  in  such  concentrations,  the  exist- 
ence of  two  major  licensing  firms,  ASCAP  and  BMI,  has  the  merit 
of  providing  broadcasters  and  telecasters  with  central  authorities 
with  whom  to  deal  on  license  payments.  Indeed  the  disadvantages 
of  concentration  of  power  have  been  largely  overcome  since  the 
formation  of  BMI  and  the  introduction  of  real  competition  against 
ASCAP. 

Consider  the  administrative  chaos  that  would  prevail  if  a  broad- 
caster were  obliged  to  enter  into  individual  license  agreements 
with  every  publisher  whose  music  he  wished  to  broadcast.  Aside 
from  the  probability  that  such  an  arrangement  would  enormously 
increase  the  cost  of  music,  it  would  introduce  bookkeeping  prob- 
lems too  ramified  for  any  station  to  bear. 

The  wise  broadcaster,  who  has  been  confronted  with  situations 
similar  to  the  Life  approach  in  past  years,  has  taken  steps  to  fortify 
himself  with  a  catalog  of  Life  numbers.  He  has  also  arranged  to 
be  notified  of  any  new  works  which  might  be  acquired  by  the 
company. 
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still  another  way 
WWSW  comes  close  and 

stays  close  to  the 
heart  of  Pittsburgh! 


FIRST  in  Tulsa  with  TV 
FIRST  in  Tulsa  with  COLOR 
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We  are  proud  to  be  a  pioneer  television 
station  in  Oklahoma  .  .  .  and  during  the 
month  of  May  we  will  add  another  mile- 
stone to  our  pioneering  efforts  when 
KOTV  brings  network  Color  Television 
to  Tulsa  and  surrounding  areas. 

KOTV  first  in  Tulsa  and  always  first  in 
programming,  audience  rating  and  cov- 
erage. 


WRATHER-ALVAREZ,     INC  . 
TULSA,  OKLAHOMA 
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Shows  That  Win  - 
Win  and  Show 
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NBC -BASIC 
ABC  -Supplementary 
Dumont  -Supplementary 


WJAR-TV 

CHANNEL  10 

PROVIDENCE,  RHODE  ISLAND 

National  Sales  Representatives  —  WEED  TELEVISION 
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Proof  positive  of  the  effectiveness 
of  our  live  local  shows — 17  daily/ 
Monday  through  Friday  —  in 
Southern  New  England's  BIG, 
RICH  market! 
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a  time  to  torn 


We're  sentimental  at  WTVR.    That  warm  glow  of  gratitude  and  pride  fairly  overtakes 
us  on  anniversaries.    Gratitude  to  our  425  wonderful  regular  weekly  clients,  among 

them  America's  most  distinguished  companies.  Gratitude  to  our  loyal  viewers,  many 
of  whom  have  been  with  us  since  April  22,  1948,  the  day  we  began  commercial 
operation.   And  pride  of  being  "The  South's  First  Television  Station."  Today 

were  still  Richmond's  only  TV  station.  WTVR  now  serves  over  441,000  Television 
Homes  throughout  Virginia  and  North  Carolina,  with  its  new  Maximum  Power — 

100,000  Watts,  Maximum  Height — 1049  feet  antenna.  As 
always  you  can  expect  Maximum  Results.   We  hope  you  will 
be  with  us  on  our  next  anniversary! 


jvwr 

HlICHMONB^ 

\HAVmS  &  MA8TIN  MC. 


\ 


FIRST    STATIONS    OF  VIRGINIA 


WMBG  am  WCOD  ™  WTVR  " 


Havens  &  Martin  Inc.  Stations  are  the  only 
complete  broadcasting  institution  in  Richmond. 
Pioneer  NBC  outlets  for  Virginia's  first  market. 
WTVR  represented  nationally  by  Blair  TV,  Inc. 
WMBG  represented  nationally  by  The  Boiling  Co. 
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SIGMA  DELTA  CHI 
PROFESSIONAL  JOURNALISM  FRATERNITY 
NATION'S   LARGEST   NEWSMEN'S  ORGANIZATION 


Gordon 
Gammack 


KRNT 


DES  MOINES,  IOWA 


THE    REGISTER    and  TRIBUNE 


THE  CITATION 

I^or  distinguished  service  in  the  field  of  Radio  News  Reporting, 
the  Sigma  Delta  Chi  award  is  made  to  Gordon  Gammack  of  radio  station 
KRNT,  Des  Moines,  Iowa.  During  a  time  when  millions  of  Americans 
were  keenly  interested  in  the  exchange  of  prisoners  in  Korea,  Gordon  Gam- 
mack was  on  hand  at  Freedom  Village  to  talk  to  the  men  as  they  crossed  the 
line  to  freedom.  Gammack's  recorded  interviews  are  a  fine  example  of  the 
type  of  superior  news  service  that  a  broadcasting  station  can  give  its  own 
particular  listening  audience.  The  interviews  were  with  Iowa  men,  geared 
specifically  to  the  interests  of  an  Iowa  listening  audience.  Timely,  interest- 
ing, and  packed  with  dramatic  news  values,  the  interviews  were  conducted 
with  good  taste  and  without  exploiting  the  emotional  elements  involved. 


S  TAT  I O  N 
★ 


Gordon  Gammack  is  one  of 
KRNT's  large  full-time  staff 
of  professional  newsmen, 
serving  Iowa  hour  in,  hour 
out  -  day  in,  day  out  —  year 
in,  year  out  —  anywhere 
there's  news! 


Published  every  Monday,  with  Yearbook  Numbers  (53rd  and  54th  issues)  published  in  January  and  July  bv  Broadcasting  Publications  Inc  1735 
DeSales  St.,  N.W.,  Washington  6,  D.  C.    Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C,  under  act  of  March  3.  1879. 


OVERPOWERING  WEIGHT  OF  NUMBERS  PROVES  KRLD  TOPS! 


In  122  out  of  192  15-minute  periods,  between 
8:00  a.m.  and  1  2:00  midnight — 7  days  per  week 
— KRLD  enjoys  top  audience  ratings,  says  Pulse. 
An  almost  unbelievable  dominance  of  a  major 
market  by  a  single  radio  station. 

But  Pulse,  December-January,  says  it's  so. 

NOW  .  .  .  KRLD  delivers  more  audience  in  Dallas 
and  Fort  Worth  combined  than  any  other  one 
station. 


Here's  the  score: 


KRLD 
Sta.  B 
Sta.C 
Sta.  D 


Leads 
Leads 
Leads 
Leads 


122  15-minute  periods  out  of  192 

39  15-minute  periods  out  of  192 

17  15-minute  periods  out  of  192 

5  15-minute  periods  out  of  192 


Stations  E,  F.  G  and  H.  No  Firsts 
THE  STATION  THAT  CARRIES  THE  WEIGHT! 


'The  IWIak< 


OWNERS  AND  OPERATORS  OF  KRLD-TV,  100,000  WATTS  VIDEO 
EXCLUSIVE  CBS  OUTLET  FOR  THE  DALLAS  AND  FORT  WORTH  AREA 


i  THE 

BIGGEST  BUY 

IN  THE 

BIGGEST  MARKET  IN 

THE  BIGGEST  STATE  I 

I  THE 

TIMES  HERALD 

STATION 

...  THE  BRANHAM  CO., 

Exclusive  Representative 

John  W.  Runyon,  Chairman  of  the  Board  Clyde  W.  Remberl,  Pntidant 
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closed  circuit 


ON  UNQUESTIONED  Washington  au- 
thority, it's  learned  that  President  Eisen- 
hower on  March  25  asked  Dr.  Frank  Stan- 
ton, CBS  president,  to  accept  appointment 
as  his  administrative  assistant  on  psycho- 
logical warfare.  Dr.  Stanton,  however, 
was  constrained  to  decline  because  of 
contractual  commitments  to  CBS  Inc. 
Post  proffered  was  that  recently  vacated 
by  C.  D.  Jackson,  who  returned  to  execu- 
tive staff  of  Time  Inc. 

★  ★  ★ 

NBC  Top  Brass  regard  their  controversial 
"participation"  or  '"insertion"  plan  of  radio 
advertising  as  last  chance  for  network  as 
it  is  known  today.  Other  networks  are 
watching  NBC's  progress,  say  they  too  can 
sell  one-minute  announcements  if  trend  is 
in  that  direction. 

★  ★  ★ 

HIGH  ON  LIST  of  likely  successors  to 
Leonard  F.  Erikson  as  director  of  Voice 
of  America  is  Jack  R.  Poppele,  tv  con- 
sultant and  former  vice  president  in  charge 
of  engineering  of  Bamberger  Broadcasting 
Co.  (WOR-AM-TV).  Appointment  will 
be  made  by  Theodore  C.  Streibert,  director 
of  U.  S.  Information  Service  and  former 
Bamberger  president,  by  May  1,  after  ap- 
propriate clearances. 

★  ★  ★ 

ROSEL  H.  HYDE,  who  served  for  past 
year  as  chairman  of  FCC,  is  now  signing 
his  mail  "acting  chairman,"  this  because 
his  one-year  term  expired  April  18  and 
because  FCC,  under  new  provision  of  law, 
"elected"  him  to  act  as  chairman  in  ab- 
sence of  action  by  President  Eisenhower 
(see  editorial  page  120). 

★  ★  ★ 

VARIANCE  in  results  from  radio  adver- 
tising of  45  to  1  between  similar  depart- 
ment stores  being  reported  to  17  large 


department  stores  by  Amos  Parrish  &  Co. 
Parrish  conducted  item  promotion  tests  for 
these  stores  with  BAB  footing  $16,000  bill 
to  ascertain  which  items  sold  best  via  radio. 
Radio  in  many  stores  pulled  poorly  in 
comparison  with  newspaper.  BAB  analy- 
sis shows  poor  performance  almost  always 
linked  to  short,  badly-written  copy  and  bad 
positioning  of  announcements.  Stores  us- 
ing preponderance  of  minutes  and  hard- 
hitting copy  showed  well  despite  their  rel- 
ative inexperience  with  radio.  Newspaper 
results  for  same  stores  varied  about  16  to  1. 

★  ★  ★ 

MODEL  for  new  Television  Advertising 
Bureau  (story  page  7)  likely  to  be  Bureau 
of  Advertising,  ANPA,  which  has  concen- 
trated on  increasing  sales  of  individual 
newspapers,  rather  than  BAB,  which  serves 
networks  as  well  as  stations  with  its  radio 
sales  promotion  activities,  according  to 
original  thinking  of  TAB  organizers,  it 
was  learned. 

★  ★  ★ 

STATION  Representatives  Assn.,  which 
at  request  of  tv  stations  set  up  TAB  meet- 
ing of  top  tv  broadcasters  to  discuss  idea, 
cooperating  further  by  giving  new  group 
houseroom  in  SRA  New  York  headquar- 
ters pending  completion  of  permanent  or- 
ganization. Underscoring  representatives' 
endorsement  of  project  unmistakably  is 
SRA  contribution  of  $5,000  to  TAB  or- 
ganization fund. 

★  ★  ★ 

ONE  OF  SEVERAL  radical  proposals  ex- 
pected to  be  thrown  at  Potter  Communi- 
cations Subcommittee  hearings,  beginning 
May  4,  will  be  plan  to  have  government 
advance  10-year  low  interest  loans  to 
"qualified"  uhf  station  operators.  Based 
on  pre-hearing  soundings,  Chairman  Pot- 
ter (R-Mich.)  evidently  feels  drastic  ac- 
tion may  have  to  be  taken  to  give  succor 
to  uhf  permittees. 


WHILE  ALCOA  may  have  had  "uncom- 
fortable moments"  over  McCarthy-Murrow 
episode,  it  has  renewed  See  It  Now  for 
customary  13  weeks  and  has  picked  up 
summer  "hiatus."  Heretofore  it  has  re- 
newed on  13-week  cycle. 

★  ★  ★ 

WITH  ADDITION  of  two  new  accounts 
recently — Hawley  &  Hoop  (M&M  can- 
dies) and  American  Chicle  Co. — Ted 
Bates  Agency,  N.  Y.,  is  in  process  of 
dividing  its  radio  and  television  timebuying 
department  into  four  groups  instead  of 
three.  Fourth  group,  which  will  handle 
above  accounts  plus  Anahist  Co.  and  Car- 
ter Products,  will  be  under  supervision  of 
MacDonald  Dunbar.  Chet  Slaybough, 
with  Morse-International  as  manager  of 
radio  department  for  past  11  years  and 
before  that  with  BBDO,  effective  May  17 
joins  group  at  Bates  as  head  timebuyer 
under  Mr.  Dunbar.  On  May  3,  Frank 
Thompson,  with  Dancer-Fitzgerald-Sam- 
ple, N.  Y.,  moves  to  new  group  as  time- 
buyer. 

★  ★  ★ 

EXCEPT  FOR  prior  engagement  at  Vati- 
can, Bishop  Fulton  J.  Sheen  would 
have  been  on  NARTB's  annual  convention 
program  in  Chicago  next  month.  He  was 
invited  by  Kenyon  Brown,  chairman,  con- 
vention committee  (KWFT-AM-TV  Wich- 
ita Falls)  to  talk  on  "Responsibility  of 
American  Broadcasters,"  but  declined 
"with  deep  regret"  because  of  Rome  con- 
clave. 

★  ★  ★ 

REMINISCENT  OF  FM  crusade  to  get 
representation  on  NARTB  radio  board  is 
current  campaign  for  uhf  membership  on 
NARTB's  television  board.  Now  compris- 
ing 13  members  but  with  provision  allow- 
ing up  to  18,  present  tv  directors  are  being 
urged  to  name  at  least  two  uhf  station 
board  members. 


the  week  in  brief 

4A  warned  to  curb  radio-tv  abuses   27 

^  Costs  and  timetable  of  color  television   28 

Eight  big  tv  advertisers  switch  schedules   29 

"New  look"  in  Defense  Dept.  advertising   30 

►  Will  MPTV  proceed  with  films-for-spots?   31 

^  Flamingo  Films  re-enters  syndication   32 

The  billings  record  of  radio-tv  networks  34 

►  AP,  UP,  INS  radio-tv  activities  told  36,  38 

Tv  has  newspaper  publishers  worried   42 

^  Women's  roles  in  radio-tv  discussed  44 
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What  uhf  operators  will  tell  Senate  hearing  .  52 

Case  study  of  uhf-vhf  in  Milwaukee   76 

Why  uhf  operators  want  another  freeze   80 

Can  boosters  help  uhf  coverage?   71 

House  hearings  ordered  on  Bryson  bill   56 

Arguments  on  sky  wave  rule  set  for  June  7   61 

Cook  buys  Arthur  Church  stations,  sells  WHB  62 

One  uhf  suspends,  two  others  quit   66 

Three  new  tv  stations  start  operation   70 

McCarthy- Army  coverage  may  cost  $10.5  million  91 

Strong  bloc  bucks  NBC  spot  plan   92 

What  Stanton,  other  CBS  chiefs,  are  paid  95 

Telestatus:  stations,  sets,  target  dates  113 
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o  inspire 


ll^  i  Ilia 


and  further 


inter-religious  understanding. . . 


Aware  of  its  responsibilities  to  the  communities 
it  serves,  for  the  past  five  years  WGAL-TV  has 
presented  a  series  of  inter-religious  telecasts  every 
Sunday  night  at  six  o'clock,  "Sanctuary  Time." 

A  permanent  committee  of  three,  consisting  of 
a  man  from  each  of  the  three  major  faiths,  worked 
out  the  details  of  the  series  on  a  rotating  schedule: 
Protestant,  Catholic,  Jewish. 

Each  Protestant  program  features  a  member  of 
the  Ministerial  Association  conducting  an  abbre- 
viated service.  The  Catholic  and  Jewish  programs 
are  of  a  nature  covering  the  various  rituals  and 
symbols  of  these  religions. 


Throughout  its  five  years  of  service,  WGAL-TV 
has  striven  to  further  inspire  and  strengthen 
inter-religious  understanding  with  such  programs 
as  "Sanctuary  Time."  The  complimentary  mail 
response  proves  the  value  of  this  programming 
and  its  importance  to  the  communities  that 
WGAL-TV  serves. 


WGAL-TV 


NBC 


CBS    •    ABC  • 
LANCASTER,  PENNA. 

Steinman  Station 
Clair  McCollough,  President 


DuMont 


Represented  by 

M  E  E 


K  E  R    TV,    I  n  c 


New  York 


Chicaco 


Los  Angeles 


San  Francisco 


Mr.  Channel  8 
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ABC-TV  Gets  NCAA  Grid 
Schedule;  Cost  Over  $4  Million 

SELECTION  of  ABC-TV  to  present  National 
Collegiate  Athletic  Assn.  tv  football  program 
next  fall  was  announced  jointly  in  New  York 
Friday  by  Asa  Bushnell,  tv  program  director 
of  NCAA,  and  Robert  H.  O'Brien,  executive 
vice  president  of  ABC. 

Mr.  O'Brien  said  that  no  sponsor  for  tele- 
casts has  been  chosen  but  reported  several  under 
consideration.  He  estimated  cost  of  entire 
package  would  run  "in  excess  of  $4  million." 
Games  will  be  carried  on  150  or  more  tv  sta- 
tions. They  were  on  92  stations  last  year. 

Telecasts  will  start  Sept.  18  and  cover  series 
of  12  games,  11  on  Saturdays  until  Dec.  4  and 
special  Thanksgiving  program  of  one  or  more 
games.  Schedule  of  games  has  not  been  deter- 
mined. 

Bids  for  rights  were  said  to  have  been  re- 
ceived from  all  tv  networks  and,  according  to 
NCAA  Tv  Committee,  ABC-TV  was  chosen 
not  only  because  of  financial  consideration  in- 
volved but  because  network  had  submitted 
plans  to  place  "emphasis  on  promoting  collegi- 
ate football  and  college  way  of  life."  In  this 
connection,  Mr.  O'Brien  announced  that  ABC 
will  present  summer-fall  series  of  radio  and 
tv  programs,  touching  on  various  aspects  of 
college  life. 

NBC-TV  had  carried  games  since  inception 
of  NCAA  tv  program  in  1951.  Sponsors  were 
Westinghouse  in  1951  and  General  Motors  in 
1952  and  1953. 


PLAN  to  establish  Television  Advertising  Bu- 
reau for  purpose  of  developing  both  national 
and  local  advertising  for  tv  stations  was  initiated 
by  group  of  tv  broadcasters  meeting  Thurs- 
day-Friday in  New  York.  Two-day  meeting 
was  attended  by  executives  from  17  tv  stations, 
who,  with  eight  others  who  approved  idea  by 
phone  or  wire,  formed  themselves  into  tem- 
porary Organizing  Committee  to  arrange  for 
full-scale  meeting  to  which  all  tv  stations  will 
be  invited.  Definite  date  was  not  set,  but  in- 
tention was  expressed  to  hold  all-station  session 
as  soon  as  possible,  probably  in  conjunction  with 
NARTB  convention  in  Chicago  next  month. 

Richard  A.  Moore,  vice  president-general 
manager,  KTTV  (TV)  Los  Angeles,  was  named 
chairman.  Richard  P.  Doherty,  former  NARTB 
vice  president,  now  president  of  Television 
Radio  Management  Corp.,  was  appointed  con- 
sultant. 

Following  presentation  of  plan  for  unified 
action  to  sell  and  promote  more  tv  advertising, 
made  by  Station  Representatives  Assn.,  which 
arranged  meeting  at  request  of  number  of  tv 
broadcasters,  group  unanimously  endorsed 
thinking  that  today's  tv  market  requires:  a) 
intensive  sales  effort,  advertising  and  promotion 
at  advertiser  level;  b)  thorough  cultivation  of 
new  sources  of  revenue;  c)  improvement  of 
sales  techniques  and  practices;  d)  central  means 
of  providing  variety  of  services  to  agencies  and 
advertisers. 

Following  meeting,  Mr.  Moore  said:  "We  have 
just  concluded  a  significant  two  days'  confer- 
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McCarthy  ratings 

ABOUT  as  many  viewers  saw  telecast  of 
McCarthy-Army  squabble  last  week  as 
watched  Kefauver  hearings  three  years 
ago,  according  to  preliminary  estimates, 
ratings  about  one-third  as  high  being 
offset  by  tripled  number  of  tv  homes 
since  March  1951.  Thursday's  hearing 
drew  total  national  audience  estimated 
by  ABC  at  17,500,000. 

Special  ten-city  Trendex  for  NBC 
showed  NBC-TV  hearing  coverage  got  6.0 
rating  Thursday  afternoon,  8.8  Friday 
morning;  ABC-TV,  in  six  of  ten  cities, 
had  1.0  rating  Thursday  afternoon,  2.2  rat- 
ing Friday  morning.  DuMont,  in  three  of 
ten,  had  1.7  rating  Thursday  afternoon, 
with  no  figure  reported  for  Friday,  ac- 
cording to  NBC. 

Hooper  reported  New  York  City  hear- 
ings rating  of  10  Thursday  afternoon,  9 
Friday  morning,  12  Friday  afternoon  for 
combined  three-station  telecast.  Friday 
morning  hearing  telecast  got  14  rating  in 
Washington,  8  in  Chicago,  Hooper  reported. 

 = 

Storer  Profits  Up 

GEORGE  B.  STORER,  president,  Storer  Broad- 
casting Co.,  announced  today  (Mon.)  that  com- 
pany's net  profits  before  taxes  for  quarter 
ending  March  31  were  $1,653,495,  compared 
with  $1,328,460  for  similar  period  of  1953. 
Net  profits  after  taxes  for  first  three  months 
were  reported  at  $803,235,  or  70  cents  per 
share  on  1,106,000  combined  shares  of  com- 
mon and  class  "B"  common  stock,  as  compared 
with  $513,460,  equal  to  44  cents  per  share  on 
combined  stock,  for  first  quarter  of  1953. 


ence  on  all  phases  of  television  advertising. 

"With  the  growth  of  advertising,  and  especi- 
ally of  television  advertising,  many  of  us  have 
felt  very  strongly  that  unified  action  on  the 
part  of  stations  is  necessary  for  the  proper 
servicing  of  our  customers,  the  advertising 
agencies  and  the  advertisers.  We  have  also  felt 
that  the  best  way  of  developing  our  national 
and  local  advertising  is  to  form  a  specific  or- 
ganization for  those  two  purposes.  These  two 
classes  of  our  business  are  the  special  respon- 
sibility of  the  stations,  in  which  they  must  take 
leadership." 

Members  of  TAB  organizing  committee,  in  ad-  • 
dition  to  Mr.  Moore,  include:  Ben  Berenston, 
N.  Y.  sis.  mgr.,  WGN-TV  Chicago;  Richard  A. 
Borel,  gen.  mgr.,  WBNS-TV  Columbus;  Roger  W. 
Clipp,  gen.  mgr.,  WFIL-TV  Philadelphia;  John 
H.  DeWitt  Jr.,  pres.,  WSM-TV  Nashville;  John 
E.  Fetzer,  pres.,  WKZO-TV  Kalamazoo;  Norman 
Gittleson,  mgr.,  WJAR-TV  Providence;  Payson 
Hall,  v.  p.,  Meredith  Pub.  Co.  (WHEN-TV  Syra- 
cuse, WOW-TV  Omaha,  KPHO-TV  Phoenix, 
KCMO-TV  Kansas  City);  Tom  Harker  and  George 
B.  Storer  Jr.,  vice  presidents,  Storer  Bcstg.  Co. 
(WJBK-TV  Detroit,  WSPD-TV  Toledo,  WBRC- 
TV  Birmingham.  WAGA-TV  Atlanta,  KGBS-TV 
San  Antonio);  Richard  B.  Hull,  gen.  mgr.,  WOI- 
TV  Ames;  William  Kiley,  v.  p.,  WFBM-TV  In- 
dianapolis; C.  Howard  Lane,  mgn.  dir.,  KOIN-TV 
Portland,  Ore.;  William  Quarton,  gen.  mgr., 
WMT-TV  Cedar  Rapids;  Lee  Ruwitch,  v.  p..  WTVJ 
(TV)  Miami;  P.  A.  Sugg,  mgr.,  WKY-TV  Okla- 
homa City;  Charles  Thieriot,  mgr.,  KRON-TV, 
San  Francisco;  George  Whitney,  v.  p.,  KFMB- 
TV  San  Diego;  Leslie  Johnson,  v.  p.,  WHBF-TV 
Rock  Island,  111. 

John  Blair,  chairman,  Blair  Tv,  and  SRA 
president,  headed  the  group  of  station  represent- 
atives present  at  the  meeting.  Others  were: 
Arthur  Sherin,  Avery-Knodel;  William  Weldon, 
Blair  Tv;  Monroe  Long  Jr.,  Branham  Co.;  H. 
Preston  Peters.  Lloyd  Griffin,  Free  &  Peters; 
Eugene  Katz,  George  Brett,  The  Katz  Agency; 
Robert  Meeker,  Robert  Meeker  Assoc.;  William 
Wilson,  John  E.  Pearson  Co.;  Joseph  J.  Weed, 
Peter  James,  Weed  Television  Corp.;  Leonard 
Hammer,  Adam  J.  Young  Jr.  Inc.;  T.  F.  Flanagan, 
managing  director,  SRA. 


•   BUSINESS  BRIEFLY 

PHILIP  MORRIS  RADIO  •  Philip  Morris  & 
Co.,  N.  Y.,  preparing  one-minute  radio  spot 
announcement  campaign  in  about  50  markets, 
five  times  weekly  for  52  weeks.  Starting  dates 
May  3  and  May  10.  Biow  Co.,  N.  Y.,  is 
agency. 

LUCY  REPLACEMENT  •  Biow  Co.,  N.  Y., 
considering  panel  show  and  film  series  as  sum- 
mer replacement  for  Philip  Morris'  /  Love  Lucy 
show  on  CBS-TV. 

ETHEL  FILM  SHOW  •  Ethel  Corp.,  N.  Y. 
(Ethel  gasoline),  through  BBDO,  N.  Y.,  plan- 
ning to  sponsor  quarter  hour  sports  film  show 
in  45  markets  with  starting  date  scheduled  May 
17.  Contract  will  run  for  13  or  more  weeks. 


NARTB  Study  Shows  Extent 
Of  Tv  Public  Service 

TV  STATIONS  carry  total  of  12,000  strictly 
"public  interest"  programs  occupying  3,100 
hours  on  air,  according  to  NARTB  Research 
Dept.  survey  of  typical  week  (Ian.  11-17)  con- 
ducted for  Tv  Information  Committee.  Simi- 
lar study  of  radio  to  be  started  today  (Mon.) 

Tv  figures  cover  only  locally  originated  non- 
network  programs.  Survey  shows  average  sta- 
tion had  47  hours  7  minutes  of  non-network 
programming  per  week,  with  9  hours  32  min- 
utes (20.2%)  in  public  interest.  Half  (52%) 
of  public  interest  programs  were  broadcast  in 
Class  A  evening  time,  31%  in  afternoon  and 
17%  in  morning. 

Helpful  information  heads  list  of  public  in- 
terest topics,  occupying  71%  of  time.  Educa- 
tional subjects  were  17%  and  cultural  topics 
12%.  Total  of  6,053  public  interest  announce- 
ments donated  by  104  reporting  stations,  or 
65  hours  10  minutes,  serving  133  causes. 

Public  Interest  and  Profits 
Compatible,  Says  Bartley 

NEW  CAPITAL  entering  broadcasting  must 
realize  stations  are  licensed  to  serve  public  in- 
terest, FCC  Comr.  Robert  T.  Bartley  said  Fri- 
day at  Dallas  meeting  of  Texas  Assn.  of  Broad- 
casters (story  page  51).  He  added,  however, 
there  is  nothing  inconsistent  in  profitable  opera- 
tion and  serving  public  interest. 

Well-informed  public  will  make  right  deci- 
sions, he  said  in  pointing  to  importance  of  free 
flow  of  information.  Remove  censorship  from 
totalitarian  rulers,  he  said,  and  their  regimes 
crumble. 

Presiding  at  Friday  meeting  was  TAB  Presi- 
dent Willard  Deason,  KVET  Austin.  Other 
officers  are  Louis  R.  Cook,  KNOW  Austin, 
vice  president,  and  Richman  Lewin,  KTRE 
Lufkin,  secretary-treasurer. 

Panel  on  remote  control  operations  included 
Casey  Fouts,  KSFA  Nacogdoches;  Gil  Conoley, 
KTAE  Taylor;  Frank  Stewart,  KTXN  Austin; 
Harwell  Shepard,  KDNT  Denton,  and  lack 
Hawkins,  KRIG  Odessa.  Panel  on  profitable 
programming  included  Boyd  Kelley,  KTRN 
Wichita  Falls;  Stan  McKenzie,  KWED  Sequin; 
M.  E.  Danbom,  KTBB  Tyler;  Bob  Bradbury, 
KPET  Lamesa;  W.  E.  Bradford,  KSST  Sul- 
phur Springs;  loe  Leonard  Ir.,  KGAF  Gaines- 
ville. 
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Tv  Advertising  Bureau  Plans  Take  Shape 


WJBK-TV's  new  1,057  foot  tower 


and  100,000  watt  power: 

"...  Channel  2  is  our  favorite  channel.  We  keep  it  on  most  of 
the  time.  I  find  it  is  always  kept  so  clean  and  nice,  always  proud  to 
turn  it  on  for  friends  or  children.  Again,  congratulations  on  the  new 
tower.  May  it  bring  many  years  of  success  and  happiness  to  you  and 
all  concerned.  I  am  only  one  of  the  100%  of  Detroit  people  who  will 
say  thanks  a  million." 


at  deadline 


Second  Vhf  for  St.  Louis 
Approved;  Other  FCC  Actions 

SECOND  vhf  station  for  St.  Louis  approved 
by  FCC  Friday  with  final  decision  granting 
jh.  4  to  KWK  there,  facilitated  by  proposed 
merger  of  KWK  principals  and  those  of  KXOK 
St.  Louis  and  Missouri  Valley  Television  Inc. 
B#T.  April  19].  Supporting  examiner's  initial 
decision,  final  ruling  was  without  prejudice  to 
future  action  on  applications  to  effect  merger 
proposal.  Commission  denied  protest  of  ch.  54 
WTVI  (TV)  Belleville,  111.  Other  St.  Louis  vhf 
station  is  ch.  5  KSD-TV. 

When  options  under  merger  are  taken,  KWK 
would  be  owned  23%  by  present  part-owner 
Si.  Louis  Globe-Democrat,  28%  by  other  part- 
owners  Robert  T.  Convey  and  associates,  23% 
by  KXOK  Inc.,  23%  by  KSTP  Inc.  and  3%  by 
St.  Louis  residents.  KSTP-AM-TV  Minneapolis- 
St  Paul  and  St.  Louis  residents  comprised 
Missouri  Valley.  FCC  order  requires  divest- 
ment of  KXOK,  proposed  to  be  sold  to  C.  L. 
Thomas,  present  KXOK  manager.  WTVFs  new- 
ly filed  bid  for  ch.  4  is  expected  to  be  returned 
by  FCC. 

Zenith  Asks  Postponement 

ZENITH  Radio  Corp.  asked  FCC  Friday  to 
postpone  for  28  days  beginning  of  hearing  with 
CBS  for  Chicago  ch.  2.  It  said  attorney  Ed- 
ward K.  Wheeler  was  engaged  in  another  case 
and  could  not  be  prepared  for  scheduled  May  7 
hearing. 

Request  followed  denial  by  U.  S.  Court  of 
Appeals  of  Zenith's  petition  that  Court  order 
FCC  to  order  hearing  between  Zenith  and  Bal- 
aban  &  Katz  Inc.,  original  owners  of  facilities 
now  used  by  CBS'  WBBM-TV  Chicago  [B»T, 
April  5].  FCC  ordered  comparative  hearing 
between  Zenith  and  CBS.  Zenith  also  asked 
FCC  to  enlarge  issues,  claimed  CBS  had  al- 
most bought  Chicago  Arena  in  contravention 
of  court's  order  that  CBS  must  not  spend  more 
than  absolutely  necessary  during  temporary  oc- 
cupancy of  ch.  2. 

Ask  Approval  of  Houston  Ch.  13  Merger 
APPROVAL  of  FCC  to  consummation  of  Hous- 
ton ch.  13  merger  is  asked  in  application  filed 
Friday  for  transfer  of  permit  from  Houston  Tv 
Co.  to  Houston  Consolidated  Tv  Co.  [B-T,  March 
1].  Latter  is  owned  by  Houston  Mayor  Roy 
Hofheinz,  16%;  KTRH  Broadcasting  Co.,  32^"; 
Houston  Area  Tv  Co.'s  17  stockholders,  32cr; 
Houston  Tv  Co.'s  15  stockholders,  20%.  Mr.  Hof- 
heinz was  president-50%  owner  Tv  Broadcasting 
Co.  of  Houston,  one  of  four  contestants. 

Zenith-WOR-TV  Plan  Approved 
FCC  has  approved  experimental  operation  of 
Zenith  Radio  Corp.-WOR-TV  New  York  Phone- 
vision  subscription  tv  tests  [B-T,  April  19].  Au- 
thority prohibits  public  participation,  limits  tests 
of  off-air  coding  and  decoding  devices  for  pay- 
as-you-see  system  to  Mondays-Fridays,  9  a.m.  to 
4  p.m.,  outside  regular  programming  hours.  FCC 
permit  good  for  90  days  from  May  15. 

WBKZ  (TV)  Ch.  64  Suspends  Until  June  1 
tTHF  CH.  64  WBKZ  (TV)  Battle  Creek,  Mich., 
advised  FCC  Friday  it  was  suspending  operation 
midnight  that  day  until  June  1,  proposed  to  seek 
higher  power  and  antenna  to  improve  coverage. 
Station  cited  monthly  losses  of  $9-10,000  since 
commencement  last  May.   Station  is  ABC  affiliate. 

Easley  Fails  to  Answer 
APPLICATION  of  consulting  engineer  Robert 
Lex  Easley  for  renewal  of  his  first  class  radio- 
telephone license  should  be  dismissed  "with  prej- 
,  udice"  for  want  of  prosecution,  FCC  was  told 
Friday  in  petition  by  chief  of  its  Field  Engineer- 
ing &  Monitoring  Bureau.  Brief  argued  Mr.  Eas- 
ley failed  to  answer  Commission  order  designat- 
ing renewal  bid  for  hearing  to  inquire  into  Mr. 
Easley's  consulting  practice.  Issues  involve  solici- 
tation of  prospective  new  station  applicants  and 
alleged  taking  of  money  and  failure  to  file  bids. 

Broadcasting    •  Telecasting 


ANYBODY  GOT  $6,000? 

FOX  MOVIETONE  News  sent  bill,  esti- 
mated at  between  $6,000  and  $7,500,  to 
Sen.  loseph  R.  McCarthy  (R-Wis.)  for 
making  film  Wisconsin  senator  used  on 
Edward  R.  Murrow  See  It  Now  CBS-TV 
show  April  6.  In  Washington,  Sen.  Mc- 
Carthy said  he  would  forward  bill  to 
Alcoa,  sponsors  of  Murrow  program.  In 
New  York,  Alcoa  spokesman  said  com- 
pany is  responsible  only  for  commercial 
portion  of  program.  He  said  for  past  two- 
and-a-half  years  Alcoa  has  paid  CBS 
fixed  amount  for  shows.  CBS  was  mum. 


Roberts,  Uhf  Broadcasters  Add 
Names  to  Senate  Hearing  List 

SENATE  Commerce  Committee  was  informed 
Friday  that  W.  A.  Roberts,  counsel,  would  ap- 
pear before  subcommittee  investigating  status 
of  uhf  in  behalf  of  Uhf  Tv  Assn.  Mr.  Roberts 
also  told  committee  that  following  uhf  broad- 
casters plan  to  appear,  in  addition  to  those 
reported  earlier  (story  page  52):  S.  W.  Town- 
send,  WKST-TV  New  Castle,  Pa.;  Fred  Weber, 
WFPG-TV  Atlantic  City,  N.  J.;  lohn  Esau, 
KTVQ  (TV)  Oklahoma  City,  and  Paul  Harron, 
WIBG-TV  Philadelphia. 

Meanwhile,  FCC  asked  tv  stations  to  submit 
monthly  revenue  and  expense  data  through 
March  1954  before  May  3  deadline  requested 
in  its  letter  of  last  February  [B«T,  Feb.  8],  If 
March  figures  are  not  in,  FCC  Acting  Chair- 
man Rosel  H.  Hyde  said,  estimates  may  be 
used,  or  March  figures  may  be  eliminated  en- 
tirely. Commission  hopes  to  use  information 
in  uhf  presentation  for  Senate  committee. 

Promotion  Managers7  Contest 

EDNAH  FORESTER,  KPRC-TV  Houston,  and 
Ben  K.  West,  KEDD-TV  Wichita,  are  winners 
of  station  promotion  managers'  contest  con- 
ducted for  Bob  Hope  Minute  Rice  show. 
Winners  will  receive  one-week  all-expense-paid 
trip  to  New  York  and  will  be  guests  of  honor 
of  General  Foods,  and  Young  &  Rubicam,  at 
luncheon  June  1. 

Ten  runners-up  in  contest  were:  Jack  Ansell, 
Jr.,  KNOE-TV  Monroe,  La.;  L.  B.  Van  Dyck,  Jr., 
KFDX-TV  Wichita  Falls;  Del  Leeson,  KDYL-TV 
Salt  Lake  City;  James  W.  Evans,  WNHC-TV  New 
Haven;  Georgia  N.  McCarty,  WVEC-TV  Norfolk; 
W.  F.  Craig,  WHBC-TV  Muncie;  Joseph  P.  Co- 
stantino,  Jr.,  KEY-TV  Santa  Barbara;  Joe  Cook, 
KSTP-TV  Minneapolis;  G.  Greg  Van  Camp, 
WTRF-TV  Wheeling;  Robert  L.  Cromwell,  WHIZ- 
TV  Zanesville. 


UPCOMING 

April  26-28:  Spring  conference,  Radio- 
Eleetronics-Tv  Mfrs.  Assn.,  New  York. 

April  27-28:  CBS  Radio  Affiliates  Com- 
mittee, Chicago. 

April  28-29:  Pennsylvania  Assn.  of 
Broadcasters,  Mt.  Pocono. 

April  29-May  1  :  Southern  California  Ad- 
vertising Agencies  Assn.,  Deep  Well 
Inn,  Palm  Springs. 

For  other  Upcomings  see  page  7  79 


PEOPLE 

RALPH  M.  BARUCH,  eastern  sales  manager, 
Consolidated  Television  Sales,  joins  New  York 
office  of  CBS  Television  Film  Sales  as  account 
executive.  He  previously  was  spot  sales  ac- 
count executive  with  DuMont  Network. 

RICHARD  DEPEW,  staff  director  with  ABC- 
TV  program  department,  named  assistant  to 
eastern  program  director. 

HAROLD  F.  DAVIS,  formerly  account  execu- 
tive with  Ward  Wheelock  Adv.,  N.  Y.,  has 
joined  Sullivan,  Stauffer,  Colwell  &  Bayles, 
N.  Y.,  in  similar  capacity. 

EVERETT  JARRETT  and  BERNARD  BEN- 
JAMIN, formerly  account  executives  with 
Frederic  W.  Ziv  Co.,  have  joined  midwest 
sales  staff  of  Television  Programs  of  America. 

WILLIAM  R.  WYATT,  previously  with  BAB 
station  relations  department,  to  A.  C.  Nielsen 
Co.,  N.  Y.,  as  Nielsen  Station  Index  sales-serv- 
ice representative.  He  formerly  was  with 
George  W.  Clark  Inc.  and  Forjoe  Co.,  radio- 
tv  station  representative  firms. 

AL  GODWIN,  for  four  years  district  repre- 
sentative, southeast  div.,  Frederic  W.  Ziv  Co., 
named  southeastern  representative  of  film  syn- 
dication division  of  Motion  Pictures  for  Tele- 
vision. Before  joining  Ziv,  Mr.  Godwin  had 
been  manager  of  KFPW  Fort  Smith,  Ark.,  and 
WNDR  Syracuse. 


WMAR-TV  Sponsored  Color 

WMAR-TV  Baltimore  carried  sponsored  color- 
cast Thursday  of  city's  "welcome  home"  parade 
for  its  new  American  League  Orioles  baseball 
team  which  took  place  week  before  when  team 
opened  local  baseball  season.  Color  slides 
of  parade  were  made  by  WMAR-TV  camera- 
men and  broadcast  Thursday  through  WMAR- 
TV's  Telechrome  flying  spot  scanner.  Sponsor 
was  Schmidt  Baking  Co.,  and  program  was 
placed  through  Quality  Bakers  Inc. 

WMAR-TV,  owned  by  Baltimore  Sunpapers, 
has  been  telecasting  network  color  weekly  and 
color  slides  daily  since  last  December. 

Also  last  week,  WKY-TV  Oklahoma  City 
broadcast  sponsored  color  program  of  live  show 
originating  in  its  studios  (story  page  64). 

Protests  'Exclusive7  Telecast 

BLAYNE  BUTCHER,  WITV  (TV)  Fort  Lau- 
derdale, Fla.,  said  station  plans  to  file  formal 
protest  with  FCC  over  purported  inability  to 
get  Senate  hearings  in  Army-McCarthy  contro- 
versy off  line.  Public  service  telecasts  of  this 
type  should  not  be  handled  on  "exclusive 
basis,"  he  contended,  adding  he  felt  CBS  should 
have  carried  live  coverage. 

Televise  Continental  Can  Meet 

ABC-TV  will  cover  annual  stockholders  meet- 
ing of  Continental  Can  Co.  in  New  York  to- 
morrow (Tuesday)  for  subsequent  filmed  pre- 
sentation on  network's  "open  hearing"  telecasts 
(Thurs.,  9-9:30  p.m.  EDT).  This  is  said  to 
mark  first  time  that  any  corporate  annual  meet- 
ing has  been  telecast  on  national  basis. 

Pearson  to  444  Madison 

JOHN  E.  PEARSON,  N.  Y.,  radio  and  tele- 
vision station  representative,  moving  from  250 
Park  Ave.  to  444  Madison  Ave.  effective  May 
3.  Firm  will  occupy  Suite  410  and  will  retain 
phone  number  Plaza  1-3366. 

55  Color  Sets  in  Milwaukee 

WTMJ-TV  Milwaukee  reports  there  were  55 
color  tv  sets  in  use  in  its  area  as  of  Friday, 
based  on  check  of  Milwaukee  distributors. 
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CHICAGO 


HOLLYWOOD 


Broadcasting 


Telecasting 


Coffee  is  imported  into  Jacksonville  at  the 
rate  of  160,000,000  pounds  annually  .  .  . 
and  roasted  at  the  rate  of  20,000  cups 
per  minute!    In  addition,  Maxwell  House 
has  under  construction,  Jacksonville's 
first  soluble  coffee  plant! 


,  K Photograph 
.  ^curtesy  of 


...WMBR  is  Jacksonville 


most-listened-to 
radio  station 
...and  WMBR-TV  is 

Florida's  most  powerful 
television  station! 


FM  TV 


Source.-  Latest  Pulse  Reports 
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Represented  by  CBS  Radio 
and  Television  Spot  Sales 
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FIRST 


morning.. .afternoon.. 


KPRC  holds  decisive  audience  leads  during  morning,  afternoon  and 
evening  periods,  with  57  "firsts"  out  of  a  total  of  64  quarter-hour 
reporting  periods  .  .  .  8  times  as  many  as  all  other  Houston 
radio  stations  combined. 


Morning — 8  am- 12  noon      i     Afternoon — 12  noon- 6  pm 
Monday-Friday  Averages      \    Monday-Friday  Averages 
1 6  quarter-hour  Reports       \     24  quarter-hour  Reports 

Nighttime — 6  pm-12  mn 
Monday-Friday  Averages 
i     24  quarter-hour  Reports 

i  Total — 8  am-12  mn 
i    Monday-Friday  Averages 
64  quarter-hour  Reports 

KPRC    11    j  KPRC  24 

Station  B          1        j    Station  B  0 

Station  C         4           Station  C  0 

Station  D         0       J    Station  D  0 

• 

s  i 

■  i 
•  i 

■  i 

KPRC  22 

Station  B  0 
Station  C  0 
Station  D  2 

KPRC  57 

Station  B  1 
Station  C  4 
Station  D  2 
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Latest  radio  Pulse  (January-February, 
1954)  conclusively  proves  that  KPRC 
Radio  is  First  in  Morning,  Afternoon 
and  Evening  periods.  First  by  a  greater 
margin  than  ever  before!  KPRC  has 
eight  times  as  many  quarter-hour  "firsts" 
as  all  other  Houston  radio  stations 
combined.  With  all  of  the  ten  top  day- 
time shows  and  six  of  the  ten  top 
night-time  shows,  KPRC  remains  the 
best  radio  buy  —  day  and  night  — 
in  the  Gulf  Coast  area. 


Superior  coverage  (Nielsen)  plus 
top  ratings  (Pulse)  validate 
KPRC  as  HOUSTON'S  BEST 
COST-PER-THOUSAND  BUY! 


TQN  on  the  Gulf  Coast 
JACK  HARRIS,  Vice  President  and  General  Manager 
Nationally  Represented  by  EDWARD  PETRY  &  CO. 
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I'M  JOE  FLOYD 


IN  REVIEW 


I  CAN  SELL  THE 
DAYLIGHTS  OUT  OF 
YOUR  PRODUCT! 

.  .  .  and  the  rest  of  my  staff  at 
KELO  (radio  and  TV)  Sioux 
Falls  are  terrific  sales  closers 
too.  True,  we  have  an  edge 
over  the  boys  in  other  parts. 
We're  right  in  the  heart  of  the 
4-Srates  'money  belt,'  where 
folks  have  the  most  dollars  to 
spend  .  .  .  and  spend  at 
the  drop  of  a  hint. 
Like  to  get  your  share? 
Just  write,  wire  or  phone  .  .  . 
and  I'll  do  a  Superman  to  your 
office  within  a  day. 


ELO 


T 

V 


Channel  11 -Sioux  Falls,  S.D. 

JOE  FLOYD,  President 

NBC  (TV)  PRIMARY 
ABC  •  CBS  •  DUMONI 

NBC  (Radio)  Affiliate 

Prepared  by  Clifford  Gill  Agency 
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PACKARD  PROGRAM 
STARRING  MARTHA  WRIGHT 

Network:  ABC-TV,  Sun.  9:15-9:30  p.m.  EST 

Sponsor:  Packard  Dealers. 

Agency:  Maxon  Inc.,  N.  Y. 

Production  Cost:  $8,000 

Starring:  Martha  Wright  with  Bobby 
Hackett  and  his  orchestra,  Norman  Paris 
at  piano,  quintet  and  guest,  Ray  Middle- 
ton 

Producer:  A.  S.  Faillace  Jr. 

Program    Supervisor    and  Writer:  Fred 

Haider 
Director:  Cort  Steen 


INEVITABLY  the  new  Martha  Wright  quarter- 
hour  sponsored  by  the  Packard  dealers  will  be 
compared  with  the  Dinah  Shore  quarter-hour 
sponsored  by  Chevrolet. 

Both  programs  feature  girl  singers,  supported 
by  whatever  less  celebrated  talent  comes  to 
hand.  On  both,  the  girl  singers  not  only  sing 
but  also,  on  occasion,  speak  warmly  of  the 
products  of  the  automobile  companies  which 
pay  the  talent  fees.  Beyond  this  general  area, 
however,  the  comparison  ends.  It  is  Miss 
Shore  by  a  mile  in  this  competition. 

While  Miss  Wright  is  a  pleasant  singer,  she 
does  not  have  the  personality  or  voice  to  create 
more  than  casual  interest.  At  her  present  stage 


Hotel,  most  of  them  picked  up  from  an  eleva-j 
tion  of  umpteen  hundred  feet.  Camera  work 
showed  the  buildings  off  nicely  but  the  Eastei 
finery  that  distinguishes  this  day  from  any  othe; 
was  lost  in  a  great  blur. 

Aside  from  these  brief  glimpses,  the  shov 
had  nothing  to  do  with  New  York's  famou 
and  colorfub  milling  throng  on  Easter  Sunday 
It  was  confined  to  a  more  select  set  who  hac 
gathered  in  the  lobby  of  the  Waldorf.  Ther< 
a  number  of  celebrities  passed  before  th< 
camera  in  interviews  with  Jinx  Falkenburg  am 
Tex  McCrary.  Parenthood  seemed  a  prerequi 
site  to  putting  in  an  appearance  on  the  show 
Most  guests  brought  along  the  children  whc 
the  camera  revealed  from  time  to  time,  wer 
playing  Easter  games  in  another  part  of  th 
lobby  under  the  uncoordinated  direction  c 
actress  June  Lockhart. 

The  show  was  done  in  color  by  NBC.  Tb 
signal  was  strong  and  clear,  producing  som 
really  beautiful  pictures.  But  there  never  we 
a  bad  show  that  color  could  miraculously  brin 
to  life.  The  television  treatment  of  the  Eastt 
Parade  was  a  far  cry  from  being  acceptable  ne 
work  video  fare.  There  were  no  glaring  pr< 
duction  errors.  In  fact  the  remote  picku] 
from,  for  example,  St.  Bartholomew's  Churc 
were  handled  well  enough.  It  was  simply 
uninteresting  telecast.  There  was  no  pace,  i 
relation  of  one  segment  to  another,  no  appare 
reason  for  programming  the  show  at  all.  Tl 
conversation  was  repetitious,  most  of  it  cente,i 
ing  on  the  needs  of  the  American  Kore; 
Foundation  for  whose  benefit  the  show  w, 
produced.  To  put  color  to  the  test,  there  we 
three  fashion  shows — one  on  current  hij 
fashion,  another  recalling  Easter  styles  throug 
out  the  last  century  and  still  another  on  wh 
the  well-dressed  junior  miss  is  wearing  tl 
season. 

Designer  Eleanor  Lambert  delivered  t 
fashion  commentary  on  one  show.  Perhaps  t 
most  pertinent  statement  from  a  tv  standpoi 
made  on  the  show  was  her  prediction  that  col 
television  will  not  only  influence  fashion  \ 
may  very  well  set  it,  indicating  that  fashi 
experts  are  beginning  to  give  serious  considei 
tion  to  the  effectiveness  of  color  tv. 


MARTHA  WRIGHT,  BOBBY  HACKETT 

Packard  turns  to  musical  tv 

of  development  she  would  be  more  suitable  in 
a  secondary  role.  It  is  doubtful  if  she  can  per- 
suade a  large  audience  to  desert  the  not  incon- 
siderable attractions  that  are  elsewhere  on  tele- 
vision on  Sunday  at  9:15  p.m. 

The  opening  show  of  her  series  was  further 
encumbered  by  a  male  vocal  group  that  sang 
without  distinction  except  for  the  fact  it  got 
off  key,  by  below-standard  trumpet  playing  of 
Bobby  Hackett,  who  is  eminently  capable  of 
better  things,  and  by  generally  pedestrian  pro- 
duction. 


EASTER  PARADE 

Network:  NBC-TV 

Time:  Sun.  (April  18),  12  noon-1  p.m.  EST 

Producer:  Ann  Gillis 

Director:  Max  Miller 

Narrators:  Tex  and  Jinx  McCrary 


ONE  noticeable  omission  might  well  have 
prompted  viewers  watching  NBC-TV's  telecast 
of  New  York's  Easter  Parade  on  April  18  to 
wonder  if  the  network  didn't  get  its  signals 
crossed  in  titling  this  one.  There  wasn't  any 
parade.  As  close  as  the  cameraman  came  to 
picturing  Easter  morn  along  Park  Ave.  were  a 
few  fleeting  shots  outside  the  Waldorf-Astoria 


COLOR 

I 

Advance 

Schedule 

Of  Network  Color  Shows 
CBS-TV 

The  New  Revue  every  Friday,  5:30- 
6  p.m.  (sustaining). 

NBC-TV 

May  3 :  Voice  of  Firestone,  8:30-9  p.m., 
Monday  (Firestone  Tire  &  Rubber  Co. 
through  Sweeney  &  James  Co.). 

May  7:  Dave  Garroway  Show,  8-8:30 
p.m.,  Friday  (Pontiac  Dealers  through? 
McManus,  John  &  Adams  Inc.). 

May  8:  Metropolitan  Museum  of  Art, 
3:30-4  p.m.,  Saturday  (sustaining). 

May  9:  Kukla,  Fran  &  Ollie,  5:30-6 
p.m.,  Sunday  (Swift  &  Co.  through  J. 
Walter  Thompson  Co.). 


[Note:  This  schedule  will  be  corrected  to 
press  time  of  each  issue  of  B-T] 
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*  Latest  honor  won  by  WXYZ's  Fred  Wolf  is  the  James  Stewart-Glenn  Miller  Gold 
Record.  The  award  was  made  as  the  result  of  a  popularity  vote  by  local  listeners. 
Fred  spins  top  tunes  over  WXYZ  each  weekday  morning,  6:15  to  9:00  AM,  from 
the  unique  Wacky  If  igloo.  On  Saturday  mornings,  7:00  to  9:00  AM,  he  also 
interviews  outstanding  guest  from  the  Knotty  Pine  Wigloo  in  his  own  home. 


FRED  WOLF  voted  Detroit's  most  popular  disc-jockey 


i  *rKY  >N«GLOO  *  -  sp  .,.s  bus.es* 
THE  on  one  of  DeU        cQn  see 


*'  SINGER  Joni  Jame 
:i '  joins  Fred  Wolf  at  the 
5  '  Knotty  Pine  Wigloo. 


:  ,: 

II 


THE  KNOTTY  PINE  WIGLOO 

rress,  tor  a  special  interview. 


4-TBBISTlGS  of  latest  iet 


aircraft  are 
;os  are  shown. 


AIR  BASE  #7 rated  tops  after  one  month 


Factual  and  authentic  information  about  all  phases  of  jet  aircraft — plus  an  ex- 
citing film  serial — has  won  WXYZ's  Air  Base  #7  top  rating  in  the  3:30  to  4:00 
PM  period,  Monday  through  Friday.  "Major  Jim  Scott"  bridges  show  with  calls 
from  "ready  room"  to  "tower".  He  also  answers  questions  on  jet  aircraft  from 
his  young  viewers. 


TAKE-OFF  f 


Represented  Nationally  by  Blair-TV,  Inc.,  and  John  Blair  &  Company 
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OPEN  MIKE 


it's 
music 
to  a 

Virginian's  ear 

and  in  this  land 
of  traditional 
hospitality  that 
same  ear  listens  to 

WSLS 

for  whether  it's 
good  food  or  good 
entertainment  the 
result  is  satisfying! 

Shenandoah  Life  Stations,  Inc. 

W'SIjS  am-fm-tv 
Roanoke,  Virginia 

Represented  Nationally 
Avery  -Knodel,  Inc. 


Easy  Choice 

EDITOR: 

...  As  a  representative  of  a  client,  I  can 
only  deplore  your  policy  [in  opposition]  to 
P.I.  advertising  as  ultra  conservative  and  con- 
trary to  all  the  principles  of  free  enterprise. 

As  an  advertising  agency  man  I  must  offer 
you  my  congratulations  on  your  integrity  and 
your  respect  for  the  welfare  of  the  broadcasting 
and  telecasting  business. 
Please  take  your  choice. 

Maurice  R.  Quick 

Stevens  Adv. 

Grand  Rapids,  Mich. 

What's  What  in  Whitney 

EDITOR: 

...  I  noted  in  your  article  regarding  the 
KOTV  (TV)  [Tulsa]  purchase  [B»T,  April  5] 
that  you  stated  that  J.  H.  Whitney  &  Co.  had 
investments  in  six  community  television  com- 
panies which  were  "constructed  and  operated 
by  Jerrold  Electronics  Corp."  .  .  .  These  sys- 
tems have  not  been  constructed  nor  are  they 
being  operated  by  Jerrold.  We  have  purchased 
Jerrold  electronic  equipment  and  Jerrold  is  a 
stockholder  of  the  companies;  but  we  have  hired 
personnel  and  supervised  ourselves  the  con- 
struction and  operation  of  the  systems  ...  I 
point  this  out  only  as  an  indication  that  we  are 
not  an  investment  house  in  the  traditional 
sense  but  actively  and  closely  work  with  our 
new  ventures  .  .  . 

We  do  not  underwrite  securities;  we  do  not 
engage  in  the  brokerage  business;  and  we  do 
not  act  as  a  dealer  in  securities.  Ours  is  a 
venture  capital  firm  engaged  in  investing  its 
own  money  in  new  or  expanding  fields  of  en- 
terprise. We  have  long  been  interested  in  the 
television  industry  and  have  considered  it  one 
of  the  most  interesting  post  war  industries. 
The  opportunity  to  participate  through  acqui- 
sition of  the  ownership  of  KOTV  was  the  first 
major  attractive  opportunity  which  had  been 
presented  to  us  .  .  . 

C.  Wrede  Petersmeyer 
J.  H.  Whitney  &  Co. 
New  York 

Have  Trucks,  Will  Travel 

EDITOR: 

In  show  business  we  "doubled-in-brass." 
It  has  now  hit  the  radio  industry — in  reverse. 
Where  do  we  go  from  here? 

Joseph  A.  Pace,  Gen.  Mgr. 

WA1R  Winston-Salem,  N.  C. 


^change.  ExcSIIent  reierefffes.  W^te"" 
?ES      L-98,  Journal-Sentinel. 


EXPERIENCED  TAILOR,  truck  driver, 
also  experienced  radio  programming  and 
announcing.  Phone  4-8921. 


YOUNG  MAN— 23  desiresjob  <lr.'-£ing  truck.  ?Jt. 


[EDITOR'S  NOTE:  Mr.  Pace  spotted  the  above 
classified  ad  in  the  "Twin.  City  Sentinel"  of  Win- 
ston-Salem.] 

Medicine  Show 

EDITOR: 

I  read  with  interest  a  recent  item  in  the 
Journal  of  the  American  Medical  Assn.  regard- 
ing plans  of  their  Bureau  of  Health  Education 
for  radio  and  tv  in  1954.  According  to  the 
article  they  are  responding  "to  the  trend  of 
listening  audiences  toward  local  radio  shows" 
and  emphasis  will  be  placed  on  locally  origi- 
nated programs  both  on  radio  and  on  television. 

Station  WJLK  has  had  such  a  program  since 
it  went  on  the  air  over  six  years  ago.  Medical 


Topics  with  Dr.  Victor  Knapp,  an  Asbury  Park 
physician,  is  a  weekly  15-minute  program  of  in-  » 
formation  of  value  in  the  field  of  personal  and 
public  health,  and,  as  I  understand  it,  has  been 
on  the  air  continuously  for  a  longer  period  of 
time  than  any  other  similar  program  in  the 
country. 

In  an  era  when  most  programs  dealing  witt 
medical  and  health  matters  seems  to  harp  od\ 
symptoms  and  the  dire  consequences  of  dis- 
eases, Dr.  Knapp's  presentation  is  a  unique 
and  popular  contrast.  His  weekly  chats  are  in- 
formal, and  he  treats  his  audiences  as  intelli- 
gent, well-informed  adults  who  can  understand 
what  is  being  said,  provided  it  is  couched  in: 
non-technical  language.  And  since  Dr.  Knapp, 
knows  his  subject  well,  he  continues  to  benefit' 
a  loyal  audience  .  .  . 

Charles  F.  Hill,  Prog.  Dir. 

WJLK  Asbury  Park,  N.  J. 

Who's  on  First? 

EDITOR: 

We  are  in  receipt  of  the  April  5  issue  of] 
Broadcasting  •  Telecasting  and  wish  to  call 
your  attention  to  a  picture  at  the  top  of  page] 
80,  the  explanation  of  which  is  erroneous. 

Mr.  Harry  Novik  of  WLIB  New  York  musl 
be  the  second  to  receive  the  National  Assn.  foi 
the  Advancement  of  Colored  People  awan 
since  I  was  the  first.  I  have  enclosed  a  picturi 
of  myself  receiving  this  same  award  from 


gene  Davidson,  president  of  the  NAACP,  which 
was  taken  on  July  28,  1953  

Harold  E.  Sheffers 
Pres.-Gen.  Mgr. 
WUST  Bethesda,  Md. 

Agency  Recognition 

EDITOR: 

Thanks  for  your  quick  reply  to  my  recenl 
query  about  re-runs  of  film  tv  shows.  And 
while  I'm  at  it — thanks  for  the  many  times  in 
the  past  you  gave  me  quick  service  to  my  re- 
quests for  help. 

Joann  Mark  ward 

Klau-Van  Pieterson-Dunlop  Assoc 

Milwaukee 

One  for  Two 

EDITOR  : 

THANKS  FOR  NICE   STORY  ON  OUR  PTJRCHASI 

whkc  [B»T,  April  19].  however  would  ap- 
preciate   YOUR    CORRECTING    PRICE    TO  REAE 

$258,000. 

HURLBURT  TAFT  JR.,  PRES. 
WTVN   (TV)    COLUMBUS,  O. 
WKRC-AM-TV  CINCINNATI 

[EDITOR'S  NOTE:  A  B»T  teleprinter  operator's 
finger  slipped,  dropping  the  price  8100,000.] 
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Industry's  foremost  TV  Relay  System 

RCA  Microwave  Relay  systems  have  been  "proved-in-use"  in 
both  studio-transmitter  circuits  and  field  pick-up  service.  Today, 
RCA  is  the  choice  of  television  networks,  telephone  companies, 
and  big  TV  stations — both  in  portable  and  fixed  installations. 

Your  choice  of  Vertical  or  Horizontal  Polarization.   RCA  micro- 
wave equipment  can  be  arranged  so  that  two  links  can  be  operated 
in  the  same  channel.  A  choice  of  horizontal  or  vertical  radiators 
(using  RCA  antenna  waveguide  feeds)  eliminates  inter-channel 
interference  between  individual  links. 

New  TTR-IC/TTR-ID  Microwave  Relay  Equipment.  RCA's 
wide-band  relay  transmitter,  receiver,  and  antenna  units  are 
designed  for  operation  in  accordance  with  FCC  Color  Stand- 
ards. In  short,  your  equipment  investment  is  protected! 

Simplified  Design  — Fewer  Tubes*  Tubes  and  circuits  have 
;been  kept  to  a  minimum.  Only  5  tubes  in  the  trans- 
mitter unit;  only  6  in  the  receiver  unit — including 
klystrons!  All  other  tubes  are  at  the  control  position 
(easily  accessible). 

"Built-in"  Variable  Wavemeter — High-Gain  Antenna, 

RCA's  simplified  design  offers  other  benefits,  too. 
^         For  example,  oscillator  output  is  coupled  with  a 
fik        waveguide  and  detector-monitor  system  so  that  it 
\       serves  as  a  variable  wavemeter.  The  RCA  Para- 
\      bolic  Antenna  provides  gains  up  to  11,500.  Fre- 
I      quency  range  is  6500-7125  mc. 

Easy  Accessibility  and  Convenient  Rear  Loading, 

Transmitter  and  receiver  chassis  slide  out  easily 
from  the  weatherproof  housing  for  quick  mainte- 
nance. A  keyhole-shaped  cutout  in  the  reflector  en- 
ables you  to  insert  the  complete  antenna/chassis 
assembly  from  the  rear  of  the  reflector. 

Everything  for  Microwave.  RCA's  wide  line  of  micro- 
wave equipment  provides  complete  systems  flexibility 
to  meet  specific  needs.  RCA  not  only  has  microwave 
transmitters,  receivers,  power  supplies,  antennas,  par- 
abolic reflectors.  RCA  supplies  every  accessory  required 
to  put  a  TV  relay  system  in  operation. 

RCA  engineers  know  TV  microwave  techniques  from 
A  to  Z.  For  planning  help  and  technical  information, 
call  your  RCA  Broadcast  Sales  Representative.  In  Can- 
ada, write  RCA- Victor  Ltd.,  Montreal. 


f 


FREE,  8-  and  12-page  illustrated  brochures  on  the 
RCA  TV  Microwave  System  and  RCA  Microwave 
accessories.  The  books  include  complete  data,  plans, 
accessories,  physical  dimensions.  Get  a  free  copy  from 
your  RCA  Broadcast  Sales  Representative. 

RCA  PIONEERED  AND  DEVELOPED  COMPATIBLE  COLOR  TELEVISION 


RADIO   CORPORATION  of  AMERICA 


I  ENGINEERING  PRODUCTS  DIVISION 


CAMDEN.  N.J. 


IN  PUBLIC  SERVICE 


KTUL  Fits  the  Rich  Mar- 
ket of  TULSA  and  North- 
eastern OKLAHOMA 
Like  a  Well-Made  Glove! 

KTUL  is  the  "VOICE 
That  SELLS"  in  this  22- 
County  Area.  .  .  .  Where 
More  Than  Billion  Dollar 
BUYING  POWER  Awaits 
Your  Sales  Pitch.  .  .  . 

•  KTUL  CAN   SELL  FOR 
YOU! 


MARKET  FACTS 

Population   805,000 

Buying  Power ...  $1 ,064,307,000 
Retail  Sales  ....  $696,809,000 
Radio  Homes  .  .  .  242,360 


WRNY  Fights  Traffic  Deaths 

"WALK  with  care.  Drive  with  care.  Don't 
you  be  the  star  attraction  at  the  next  traffic 
funeral."  That's  the  slogan  used  by  WRNY 
Rochester,  N.  Y.,  in  its  campaign  to  reduce 
traffic  fatalities.  As  a  part  of  its  drive,  WRNY's 
For  Whom  the  Bell  Tolls  program  features  po- 
lice reports  on  conditions  under  which  traffic 
accidents  occur  and  educational  talks  by  mem- 
bers of  the  Police  Accident  Prevention  Bureau 
and  the  Department  of  Public  Safety.  A  bell 
is  tolled  on  the  program  each  time  an  accident 
fatality  has  occurred.  In  addition,  a  WRNY 
hearse,  prominently  displaying  its  slogan,  travels 
the  city  the  day  following  a  death  tolling  its 
large  mounted  bell,  and  at  times  is  accom- 
panied by  a  loud-speaker  equipped  police  car 
broadcasting  safety  messages. 


WCHS  Backs  Symphony 

SECOND  annual  auction  conducted  by  WCHS 
Charleston,  W.  Va.,  on  behalf  of  the  Charleston 
symphony  orchestra  netted  $5,000  for  the 
orchestra's  treasury.  The  four-hour  show  was 
staged  in  a  local  automobile  dealer's  show- 
rooms. Merchandise  bids  were  accepted  from 
listeners  at  home  as  well  as  from  the  "live" 
audience. 


NBC  Show  Sells  Easter  Seals 

SPECIAL  half-hour  NBC  Radio  variety  pro- 
gram to  promote  sale  of  Easter  Seals  by  Na- 
tional Society  for  Crippled  Children  and  Adults 
was  emceed  by  columnist  Hedda  Hopper  from 
Hollywood.  Program,  Easter  Seal  Parade  of 
Stars,  featured  songs  by  Dinah  Shore,  Frank 
Sinatra,  Danny  Thomas  and  the  Four  Angels 
— new  recording  quartet  composed  of  lane 
Russell,  Delia  Russell,  Connie  Haines  and  Beryl 
Davis. 


Stars  Help  Cancer  Drive 

SERIES  of  20-second  and  one-minute  radio-tv 
spot  and  station  break  announcements  utilizing 
top-name  entertainment  personalities,  including 
Bing  Crosby,  Danny  Kaye,  Jeff  Chandler,  Cecil 
B.  DeMille  and  William  Holden,  has  been  pre- 
pared for  American  Cancer  Society's  April  fund 
drive  by  Hollywood  office  of  Kenyon  &  Eck- 
hardt  Inc.  K  &  E  also  has  transcribed  a  special 
half-hour  radio  program  with  Edgar  Bergen 
and  Charlie  McCarthy,  Jane  Wyman,  Liberace, 
Nelson  Eddy,  Jack  Kirkwood  and  the  Ray 
Noble  Orchestra. 


Sight- Saving  Aid 

RADIO  and  tv  broadcasters,  advertisers, 
agencies  and  representatives  of  other 
media  have  been  praised  by  the  Na- 
tional Society  for  the  Prevention  of  Blind- 
ness for  their  support  in  the  Sight-Saving 
Month  campaign  last  September.  The 
campaign  was  described  by  Society  offi- 
cials as  "the  most  effective  in  the  46 
years  in  which  we  have  been  involved  in 
health  education."  In  a  report  to  The 
Advertising  Council,  Society  President 
Mason  H.  Bigelow  said  sponsors  of  at 
least  30  national  network  programs  car- 
ried Sight-Saving  messages,  as  did  local 
radio  stations  in  all  48  states.  Television 
stations  in  28  states  and  a  number  of 
network  programs  carried  an  educational 
film  spot  announcement  in  behalf  of  the 
campaign. 


Praise  to  Radio-Tv 

PRAISE  has  been  extended  to  radio 
and  television  networks  and  stations  for 
their  cooperation  in  the  Advertising  Fed- 
eration of  America's  1953-54  campaign 
for  better  understanding  of  advertising. 
Ralph  Smith,  vice  president  of  Sullivan, 
Stauffer,  Colwell  &  Bayles  and  campaign 
chairman,  singled  out  NBC-TV  and  CBS- 
TV  for  their  efforts,  and  added  that  tv 
films  were  distributed  to  200  stations, 
radio  stations. 


Local  Coverage  on  WIBX 

TWO  series  of  programs  over  WIBX  Utica, 
N.  Y.,  provide  listeners  with  a  knowledge  of 
local  affairs.  Meetings  of  the  Utica  Common 
Council  are  tape  recorded  twice  a  month  by 
WIBX  and  highlights  are  re-broadcast  the  next 
evening.  A  second  series,  called  Headline  Com- 
ment, features  the  interview  of  a  local  person- 
ality by  the  WIBX  news  staff.  \ 


Craftsman  Plugs  Public  Service 

CRAFTSMAN  Insurance  Co.  of  Boston,  Mass., 
is  donating  all  its  commercial  tv  time  to  public 
service.  Sponsoring  the  Drew  Pearson  Washing- 
ton-Merry-Go-Round over  WNAC-TV  Boston, 
free  time  is  given  to  the  fund-raising  efforts 
(March  of  Dimes,  Heart  Fund,  etc.).  Other 
than  an  introductory  credit  line,  no  mention: 
is  made  of  the  sponsor. 


Stars  Back  Palsy  Drive 

SERIES  of  one-minute  tv  and  radio  spot  an- 
nouncements for  National  Cerebral  Palsy 
Assn.'  fund  raising  drive  has  been  recorded 
by  13  Hollywood  personalities,  including  ra- 
dio-tv actors  Lional  Barrymore  (CBS  Radic 
Hallmark  Radio  Hall  of  Fame),  Jeff  Chandlei 
(formerly  CBS  Radio  Our  Miss  Brooks),  Bob  | 
Hope  (NBC-AM-TV)  and  Will  Rogers  Jr 
(formerly  CBS  Radio  Rogers  of  the  Gazette) 


CPRN  Reports  Weather  Work 

WORK  of  U.  S.  Air  Force  in  gathering  weE.thei 
information  by  long  range  reconnaissance 
nights  to  Alaskan  regions  was  reported  by  Co 
lumbia  Pacific  Radio  Network  as  one  of  i 
series  of  public  service  broadcasts.  Dave  Sho 
waiter,  director  of  public  affairs,  CPRN  Holly 
wood,  accompanied  a  lSVi  hour,  3,000  mill  i 
flight  from  55th  Strategic  Weather  Recon 
naissance  Squadron  to  tape  material  for  thij 
program,  titled  "Storm  Warning." 


WFPZ,  WZOB  Hold  Auctions 

FORT  PAYNE,  Ala.,  radio  stations  WFPZ  an<  ] 
WZOB  and  the  local  Jaycees  combined  effort 
to  raise  money  for  purchase  of  school  propert; 
in  North  Fort  Payne.  Valuables  donated  b] 
individuals  were  auctioned  off  during  the  serie  j 
of  broadcasts  while  Jaycee  members  blanketei 
the  city  to  collect  pledges.  The  two  marathoi 
broadcasts  lasted  a  combined  21  hours. 


Blood  Appeal  Saves 

PUBLIC  appeals  for  rare  type  blood  by  sta 
tions  WBRY,  WWCO  and  WATR  Waterburj 
Conn.,  resulted  in  saving  two  lives  at  th 
Waterbury  Hospital.  One  of  the  patients  rc  i 
quired  immediate  transfusions  of  A  and  < 
rare  negative  types  blood.  The  emergency  wa 
met  successfully  by  the  three  stations  whosj 
pleas  brought  a  response  from  50  persons. 


■ The 'HAPPY  MEDIUM' 
Station 

KTUL 

CBS  Radio  _A_  5000  Watts 
in  Tulsa         day  and  night 

L.  A.  Blust,  Jr.,  Vice  Pres.  &  Cen.  Mgr. 
Wm.  Swanson,  Sales  Mgr. 

Avery  -  Knodel,  Inc. 

National  Representative 

Affiliated  with 
KFPW  —  Fort  Smith,  Ark. 
KOM A  —  Oklahoma  City 
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Radio  T"V 


NEWSPAPER  AD 

Radio  or  tv  listings  for  WMT 
programs  are  carried  by  six- 
teen newspapers. 

WMT  and  WMT-TV 

CBS     for     Eastern  Iowa 

Mail  Address:  Cedar  Rapids  •  National  Reps:  The  Katz  Agency 


Cedar  Falls  Duily  Record 

A' 

Cedar  Rapid  Gazette  * 

X 

Cedar  Valley  Times  (Vinton) 

X 

X 

Clinton  Herald 

X 

Davenport  Morning  Democrat  * 

A. 

X 

Des  Moines  Register  &  Tribune 

*  X 

X 

Dubuque  Telegraph-Herald  * 

X 

X 

Iowa  City  Press-Citi  en 

X 

X 

Marshalltown  Times-Republican 

X 

Oelwein  Daily  Register 

X 

X 

Oskaloosa  Herali 

X 

Ottunnva  Courier 

X 

X 

The  Washington  Evening  Journal 

X 

Waterloo  Daily  Courier  * 

X 

X 

Burlington  Hawkey  e-Ga~ette 

X 

Davenport  Times 

X 

DAILY  CIRCULATION 

619.567 

627,313 

*  Added  Sunday  Circulation 

171.214 

174  220 

TOTAL 

7l)0,7o1 

801,533 
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when  th 
•selling's 
good! 


Local  variety  shows  catch  big  daytime  TV  audiences  .  .  . 
right  when  shopping  trips  are  being  planned. 

They  entertain  in  a  way  most  popular  locally.  Their  audiences  are  loyal. 
And  their  selli7ig  power  for  sponsors  is  big.  A  bottled  beverage  manufacturer 
reported  sales  up  100%  two  months  after  his  advertising  began. 

You  can  buy  just  the  time  period  and  frequency  you  need: 
participations,  segment  sponsorship,  or  full  sponsorship. 

At  low  daytime  costs.  Each  is  a  good  buy  right  now. 


WSB-TV.  .  .  . 

WABC-TV.  . 

WBAL-TV  .  .  . 

WTAR-TV.  . 

.  .  .  Norfolk 

WFAA-TV  .  .  . 

KMTV .  .  .  . 

KOA-TV 

WTVH-TV  . 

.  .  .  Peoria 

WICU  

WENS  .  .  . 

KPRC-TV  .  .  . 

WOAI-TV.  . 

KARK-TV*.  .  . 

KFMB-TV  . 

.  .  .  San  Diego 

KABC-TV  .  .  . 

KSTP-TV  .  . 

.  .  M'p'l's-St.  Paul 

KOTV  

WSM-TV  .  .  . 

KEDD  

*hi  operation  on  or  about  April  15 


REPRESENTED  BY 

Edward  Petry  &  Co.,  Inc. 

NEW  YORK  •  CHICAGO  •  LOS  ANGELES  •   DETROIT  •  ST.  LOUIS  •   SAN   FRANCISCO  •  DALLAS 


NEW! 

greater-than-ever 

COVERAGE 

better-than-ever 

RECEPTION 


The  only  half-wave... and 
the  most  efficient  radio 
antenna  in  Memphis! 


Producing  65%  more  efficiency  over  the  typical  quarter- 
wave  antennas  operated  by  other  stations  in  Memphis. 
It  is  equivalent  to  8,300  watts  used  on  a  typical  quarter- 
wave  tower. 


WMC  MEMPHIS 

WK^M      Iwl  NBC  —  5000  Watts  —  790  K.  C. 

National  representatives,  The  Branham  Company 
WMCF   300  KW  simultaneously  duplicating  AM  schedule 
WMCT     First  TV  stati  on  in  Memphis  and  the  Mid-South 
Owned  and  Operated  by  The  Commercial  Appeal 


PHILIP  HENRY  COHEN 


on  all  accounts 

IT'S  SINGULARLY  fitting  that  the  entry  into 
broadcasting  of  Philip  Henry  Cohen,  vice 
president  in  charge  of  radio  and  television  for 
Sullivan,  Stauffer,  Colwell  &  Bayles,  New  York, 
should  have  come  as  the  result  of  an  interna- 
tional argument,  an  aired  debate  between  Ox- 
ford and  Harvard. 

Mr.  Cohen,  one  of  the  founding  members 
of  SSC&B,  is  about  as  international  in  his  ori- 
gins as  the  travel  regulations  of  the  U.  S.  will 
permit.  Born  in  Hawaii  in  1911,  the  son  of  a 
now-retired  Army  officer,  Major  Lee  Cohen, 
he  was  educated  there  and  in  Panama. 

Mr.  Cohen  came  to  America  in  time  to  com- 
plete his  early  schooling  in  Virginia  and  New 
Jersey,  preparatory  to  entering  Harvard,  where 
he  graduated  cum  laude  in  1932. 

Influenced  by  the  Oxford-Harvard  Talkathon, 
Mr.  Cohen  went  to  WRC  Washington,  first 
as  an  actor,  later  as  a  director. 

In  1938  he  was  singled  out  for  a  fellowship 
by  the  Rockefeller  Foundation  to  study  radio 
in  Great  Britain. 

In  June  of  1940,  Archibald  MacLeish,  Li- 
brarian of  Congress,  sought  out  Mr.  Cohen 
to  produce  a  series  of  folk  lore  programs. 

Mr.  Cohen  then  went  to  work  for  the  Office 
of  War  Information  where  he  first  met  Don 
Stauffer,  then  head  of  the  OWI,  radio  division, 
and  now  the  second  S  in  SSC&B.  In  1945  Mr. 
Cohen  was  sent  by  OWI  to  London  to  head 
ABSIE,  the  American  Broadcasting  Station  in 
Europe.  It  was  there  that  he  met  and  worked 
with  Bob  Colwell,  then  head  of  psychological 
warfare  in  the  area. 

When  the  trio  returned  to  the  States,  both 
Messrs.  Stauffer  and  Colwell,  separately,  asked 
Mr.  Cohen  to  join  them  in  the  agencies  for 
which  they  worked  at  the  time.  Mr.  Cohen 
finally  decided  to  go  with  Ruthrauff  &  Ryan 
as  head  of  daytime  radio. 

In  1946,  when  SSC&B  was  formed,  Messrs. 
Colwell  and  Stauffer— in  concert  this  time — 
urged  Mr.  Cohen  to  join  them.  Persuaded,  he 
joined  as  director  of  radio.  In  1948  he  was 
named  a  vice  president. 

Mr.  Cohen  supervises  such  shows  as  Big 
Story  for  American  Tobacco;  Meet  Millie  for 
Carter  Products;  Place  the  Face  for  Carters; 
the  Doug  Edwards  and  Ray  Bolger  shows  for 
Pall  Mall;  Name  That  Tune  for  Speidel;  and 
Gabriel  Heatter  for  Whitehall. 

Mr.  Cohen  married  the  distinguished  literary 
agent,  Henriette  Herz,  on  Oct.  2,  1936.  They 
have  two  boys. 
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THE  RIGHT  TRANSMITTER 
FOR  YOUR  "SPECIAL"  NEED 

Standard  Electronics  offers  you  the  most  adapt- 
able VHF  equipment  in  the  industry  today  ...  to 
solve  your  station's  expansion  problems  on  the 
basis  of  individual  needs  and  market  require- 
ments. 

For  example,  to  start  television  service,  you  may 
choose  an  economical,  trouble-free  5  or  10  KW 
100%  air  cooled  S-E  transmitter.  Later,  go  to  20, 
25,  40  or  50  KW  output,  simply  by  adding  a 
matching  S-E  amplifier.  You  get  the  right  com- 
bination of  the  best  equipment  to  give  you  the 
ERP  you  need  at  any  time. 

For  television  stations  now  on  the  air  who  want 
to  improve  their  competitive  status  with  a  maxi- 
mum power  signal  .  .  .  Standard  Electronics  offers 
a  complete  line  of  100%  air  cooled  amplifiers  . .  . 
DESIGNED  TO  DRIVE  DIRECTLY  FROM  YOUR 
PRESENT  TRANSMITTER,  whatever  its  make  .  .  . 
with  no  need  to  replace  any  part  of  your  existing 
equipment.  YES,  EVEN  IF  YOU  HAVE  A  2  KW 
TRANSMITTER,  IT  CAN  BE  EXPANDED  TO  20  KW 
WITH  ONLY  THE  ADDITION  OF  A  S-E  AMPLIFIER. 
Your  high  power  broadcasts  can  begin  SOON 
.  .  .  because  Standard  Electronics  has  a  reputa- 
tion for  deliveries  ON  TIME,  as  promised. 

NARTB  Show,  May  25  to  27 

Visit  Exhibit  No.  20 
Palmer  House — Chicago,  Hi. 


Q(i4fip^u^B  true  equipment  costs  .  .  .  not  just  initial  cost  .  .  . 
but  also  tube  replacement  and  power  consumption  costs.  (With- 
in a  five  year  period,  an  S-E  50  KW — VHF  transmitter  can  save 
you  up  to  $120,000  in  operating  expenses  alone.) 
Compare  circuitry  .  .  .  layout  and  control  simplicity  .  .  .  ease  of 
maintenance. 

Consider  the  advantages  of  S-E's  "Add-A-Unit"  design  that  makes 
it  easy  for  any  station  to  expand  to  higher  power  .  .  .  and  com- 
pare delivery  schedules  for  both  complete  transmitters  and  high 
power  amplifiers. 

Get  all  the  facts  .  .  .  and  let  them  help  you  decide  truly  which 
transmitter  best  serves  your  needs. 

standard  electronics  corporation 

A      SUBSIDIARY      OF      CLAUDE      NEON,  INC 
285-289    EMMET1    STREET      •      NEWARK    5,    N.  J. 

devoted  exclusively  to  the 
engineering,  manufacturing,  and  servicing  of  equipment 
for  the  broadcast  and  television  industry 

Comparison  Chart  of  VHF  High  Power  Transmitters 


AMPLIFIER  DRIVES  WITH  5  KW 


AMPLIFIER  WILL  OPERATE  WITH  ANY  MAKE  DRIVER 


complete  set 
FCC  spares 


POWER  LINE  REQUIREMENTS 
(at  black  level) 


208/730  V 
*    60  cy.  3  e 
145  KW 


FLOOR  AREA  (Including  power  equipment, 
blowers,  etc.) 


ALL  TUBES  VISIBLE  FROM  FRONT 


SELF  CONTAINED  (no  separate  enclosures,  vaults 
 pumps,  etc.)  


INDIVIDUAL  CHASSE  CONSTRUCTION 


INTERUNIT  CABLING  WITHOUT  TRENCHES 


NO 

YES 

YES 

I  NO 

NO 

NO 

I  $11,625 
$4,237 

$13,230  (est) 
$6,429  (est) 

$9,250  (est) 
$5,050  (est) 

|  YES 

NO 

NO 

460  V 
1    60  cy,  3 
193  KW 

208/230  V 
60  cy,  3  <t> 
150  KW  (est) 

208/230  V 
60  cy,  3  <t> 
165  KW  (est) 

1      154  sq.ft. 

160  sq.  ft.  (est) 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

|  NO 

NO 

NO 

3  OVER  4 

three  more  reasons 
why  sales  results 
are  better  on  4 . . . 


/matinee! 


FRANDSEN'S  FEATURES 

with  Sales -Showman 
Tom  Frandsen  and 
Feature  Films  1-2:15  P.M. 


KEY  to  the  KITCHEN 

with  Sales-Showman 
Mike  Roy  and  the 
"Dream  Kitchen"  2:30-3  P.M. 


Mcelroy  at  sunset 

with  Sales-Showman 
Jack  McElroy  at 
Sunset  &  Vine  6-6:45  P.M. 

PARTICIPATION 
PROGRAMS 

Monday  thru  Friday 

KNBH-4 

HOLLYWOOD 
NBC  Spot  Sales 


ON  CHICAGO'S  southwest  side,  in  the  heart 
of  the  nation's  best  known  stockyards  center, 
is  located  what  is  generally  acknowledged  as 
the  world's  largest  meat  packer,  Swift  &  Co. 

There  a  staff  of  about  50  people  handles 
more  than  100  individual  advertising  budgets. 
Directing  this  staff,  with  responsibility  for 
siphoning  more  than  $5  million  annually  into 
broadcast  media,  is  a  man  who  firmly  believes 
that  the  product  is  the  thing. 

As  general  advertising  manager  of  Swift  & 
Co.,  which  has  a  reputation  for  watching  its 
pennies  pretty  closely,  Ray  Weber  came  up 
through  the  ranks — of  industry  and  at  Swift — 
to  hisl  present  position. 

If  Mr.  Weber  is  product-conscious,  it  is 
doubtless  because  of  the  structural  alignment 
at  the  meat  packing  firm  which,  in  1953,  operat- 
ed on  earnings  of  1.3  cents  per  dollar  of  sales. 
Swift  merchandises  lavishly  but  reckons  ad 
expenditures  coolly. 

Mr.  Weber  has  been  at  Swift's  about  19  years 
and  became  general  advertising  manager  in 
February  1953.  In  the  intervening  years,  he 
served  as  brand  promotion  manager  for  such 
products  as  Swift's  Allsweet  margarine,  Sun- 
brite  cleanser,  Premium  ham  and  bacon,  Pard 
and  other  items. 

A  native  of  Chicago,  where  he  was  born  on 
Feb.  18,  1901,  Mr.  Weber  reports  that  his 
youth  was  relatively  uneventful  until  he  en- 
tered the  U.  of  Illinois.  He  majored  in  com- 
merce and  graduated  with  a  B.S.  in  1923,  the 
same  year  he  met,  courted  and  married  the 
former  Vera  Bean. 

Young  Mr.  Weber  plunged  into  advertising 
in  the  research  department  of  J.  Walter  Thomp- 
son Co.  (which  today  handles  some  Swift  prod- 
ucts), where  he  worked  for  about  18  months. 
It  was  in  1924  that  Mr.  Weber  got  into  broad- 
casting for  the  first  time,  though  inadvertently 
and  obliquely. 

It  was,  it  will  be  recalled,  the  fabulous  era 
of  Samuel  Insull  and  his  financial  interests. 
Mr.  Weber  left  the  Thompson  agency  to  join 
Midwest  Utilities,  an  Insull  enterprise.  While 
his  duties  were  chiefly  those  of  advertising  and 
publicity,  Mr.  Weber  was  assigned  to  set  up 
an  advertising  department  of  a  new  Insull  af- 
filiate in  Indianapolis. 

After  engineers  from  Westinghouse  mani- 
fested an  interest  in  radio,  while  engrossed  in 
other  chores  in  Indianapolis,  Mr.  Weber  was 
designated  by  the  local  power  and  light  firm 
to  set  up  studios  and  organize  a  station  for 
its  debut.  He  was  on  the  job  about  six  months 
and  the  result  was  the  original  WFBM,  li- 
censed to  the  local  utility  company.  He  thus 
found  himself  helping  to  organize  Sam  Insull's 
radio  venture. 

After  three  years  with  the  Insull  holdings, 


Mr.  Weber  joined  the  now-defunct  McJunkin 
agency. 

In  1933  Mr.  Weber  returned  to  radio.  NBC 
Chicago  was  seeking  a  man  who  could  write 
commercials,  he  recounts,  and  he  was  per- 
suaded to  try  his  hand.  Mr.  Weber  start- 
ed on  the  continuity  staff  and  wound  up 
writing  commercials  to  fit  audition  open- 
ings. He  also  was  permitted  to  freelance 
on  the  side.  He  wrote  for  Irene  Rich's  net- 
work series  and  continuity  for  The  Marvins, 
serial  for  Book  House,  which  published  chil- 
dren's books. 

In  1934  Mr.  Weber  was  stationed  at  the  Chi- 
cago World's  Fair,  handling  continuity  and 
writing  all  air  copy. 

Mr.  Weber  came  to  Swift  the  following  year. 
He  reasoned  that  here  might  be  a  well-rounded 
job  covering  all  aspects  of  advertising  and 
media. 

Mr.  Weber  started  on  the  Sunbrite  and  All- 
sweet  accounts  and  later  ranged  the  product 
field  at  Swift's  to  cover  many  items.  As  gen- 
eral ad  manager  now,  he  works  with  J.  Walter 
Thompson,  McCann-Erickson,  Gardner  Adv. 
and  Russell  Gray — and  with  over  a  dozen  other 
agencies  serving  Swift-associated  companies  in 
the  U.  S.  and  Canada. 

What  does  Ray  Weber  think  of  radio  and 
television? 

"I  think  television  is  one  of  the  greatest  ad- 
vertising media  today — but  it  is  the  most  ex- 
pensive," he  says  with  concern.  "It  is  pricing 
itself  out  of  business."  Swift  does  have  video 
properties  (part  of  CBS-TV's  Garry  Moore 
Show  for  Allsweet;  all  of  NBC-TV's  Kukla, 
Fran  &  Ollie  for  Pard,  and  spots  in  selected 
markets  keyed  to  the  packer's  distribution  and 
merchandising  operation).  But  it  is  cautious 
and  moves  slowly,  reflecting  Mr.  Weber's  ac- 
knowledgement that  "we  buy  where  we  are 
assured  of  a  good  buy." 

And,  of  course,  there's  still  the  Breakfast  Club 
on  ABC,  which  he  once  described  as  a  "radio 
show  ideally  suited  to  promote  a  variety  of 
products."  (Don  McNeill's  program  costs  Swift 
about  $2.5  million  annually.) 

Mr.  Weber  "dabbles"  in  advertising  on  other 
fronts  too.  He  taught  courses  at  Northwestern 
U.'s  Chicago  campus  from  1928  to  1950  and 
belongs  to  the  Chicago  Federated  Adv.  Club. 
He  also  is  Swift's  co-representative  for  the 
Assn.  of  National  Advertisers.  He  is  a  member 
of  the  University  Club  and  honorary  member 
of  Alpha  Delta  Sigma,  advertising  fraternity. 

Mr.  and  Mrs.  Weber  have  two  children — Ray 
Jr.,  25,  now  with  the  Hazard  Adv.  Co.,  New 
York,  and  a  daughter,  Alice,  18,  a  sophomore 
at  Denison  U.,  Ohio.  They  live  in  Beverly, 
a  Chicago  suburb. 
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Served 
1,055,700 


FAMILIES  Served 
327,600 


mm 


TOTAL 

Retail  Sales 
$1,356,382,000 


vest,  TALLEST 
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FLORIDA » •  • 


WTVJ  now  telecasting 
a  It  30  watt  signal 
from  its  new  1 


Florida's  First  TV 


THAT  W» 

LfORTpjERCE] 

^STUART 


Get  the  complete 
story  from  your 
Free  and  Peters 
colonel  -  or  write 
to  Mitchell  Wolfson, 
Pres.  WTVJ,  Miami. 
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NEW  1049'  TOWER 
100,000  WATT  POWER 

WTAR-TV  delivers  more  than 
mere  coverage.  Its  amazingly  high 
program  ratings  are  insured  by 
complete  CBS  service;  by  the  best 
offerings  of  ABC  and  DuMont; 
and  by  popular  local  shows  devel- 
oped through  four  years  of  operat- 
ing know-how  and  experience. 


maximum  TOWER 


maximum  POWER 


MIRACLE  MARKET 


MAXIMUM  SALES 


Our  tower  is  in  the  clouds  but  our  power  is 
on  the  ground  . . .  Now  serving  49%  more  peo- 
ple in  our  vastly  greater  coverage  area . . . 
reaching  1,600,400  population  with  a  solid  two 
billion  dollar  effective  buying  income.  You 
need  use  only  WTAR-TV,  the  established  VHF 
station  in  the  Norfolk  Metropolitan  Market  to 
achieve  total  coverage  in  America's  25th  mar- 
ket. Contact  Edward  Petry  &  Company,  Inc., 
or  our  sales  staff. 


WTAR-TV 


NORFOLK,  VIRGINIA 
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ABUSES  CAN  DESTROY  TV 
AS  AD  MEDIUM,  4A  WARNS 

Cone  and  Ludgin  point  out  at  White  Sulphur  Springs  sessions  that 
viewers  can  be  driven  to  subscription  tv  by  flagrant  commercials. 


THE  NATION'S  top  advertising  agency  exec- 
utives were  warned  by  two  of  their  own  leaders 
last  week  that  they  may  lose  tv  as  an  advertis- 
ing medium  unless  agencies  and  advertisers, 
networks  and  stations  curb  commercial  abuses. 

This  warning  was  sounded  first  by  Fairfax  M. 
Cone  of  Foote.  Cone  &  Belding.  Chicago,  and 
expanded  by  Earle  Ludgin  of  Earle  Ludgin  & 
Co.,  Chicago,  retiring  ehairman  of  the  Ameri- 
can Assn.  of  Advertising  Agencies,  in  addresses 
at  the  AAAA's  36th  annual  meeting  held 
Thursday  through  Saturday  at  the  Greenbrier, 
White  Sulphur  Springs,  W.  Va. 

Mr.  Ludgin  held  up  the  prospects  of  subscrip- 
tion tv  as  a  sign  that  people  may  be  willing  to 
pay  for  commercial-less  television.  He  cautioned 
that  while  the  networks  probably  could  adjust 
to  meet  such  a  development,  advertisers  and 
agencies  might  wind  up  "outside,  looking  in." 
Mr.  Cone  saw  confiscation  of  television  as 
one  of  the  "dear  costs  of  competition"  unless 
changes  are  made. 

Clean  Out  'Hucksters' 

In  a  speech  admonishing  agencies  to  clean  out 
the  "hucksters"  and  stick  "to  reasonable  and 
compelling  truth"  in  advertising.  Mr.  Cone  cau- 
tioned that  "widespread  abuse"  contaminates 
all  advertising,  extending  "disbelief  in  some  ad- 
vertising to  disbelief  in  most  advertising"  and, 
potentially  "disbelief  in  all  advertising."  Noting 
that  the  "huckster  thrives  on  opportunity,  and 
growing  competition  gives  it  to  him  best,"  he 
cited  misuses  to  advertising  in  various  media. 

"Similarly,"  he  said,  "the  peril  to  radio  and, 
even  more  particularly,  television,  from  the 
cost  of  ruthless  competition  is  a  thing  to  contem- 
plate with  fear  and  trepidation. 

"I  am  assuming  that  television's  own  in- 
ternecine warfare — in  which  more  than  a  few 
peaceful  advertisers  and  advertising  agents  have 
been  caught  and  badly  roughed — soon  will 
come  to  an  end.  Then  I  presume  the  hassle  and 
the  haggle,  and  the  angle,  will  give  way  to 
thoughtful  operation — in  the  public's  interest. 

"If  it  doesn't,  if  the  six  minutes  allowable 
in  each  hour  for  television  commercials  contin- 
ues to  range  at  certain  times  from  sixteen  up- 
wards, filled  with  boast  and  bombast;  and  if 
even  the  properly  limited  commercial  spot  is 
filled  with  dreary,  unimportant  drivel,  sur- 
rounded by  a  pull  of  unimagination — then  the 
cost  of  competition  will  be  confiscation.  For 
:he  public  owns  the  air." 

Mr.  Cone  said  there  are  "hucksters"  in  the 
AAAA  and  "among  our  advertisers,"  and  that 
they  should,  be  w  eeded  out;  that  "we  should  find 
some  better  place  for  decent  words"  than  those 
"magazines  that  fail  entirely  to  censor  copy  for 


the  mealy,  weasel  words  that  make  it  at  once 
both  legally  truthful  and  utterly  dishonest;"  that 
"we  should  reject"  the  "ancient,  unfair,  costly 
concept"  followed  by  "newspapers  whose  local 
rates  are  half  the  national  advertisers  when  his 
distribution  is  only  half  the  local  chains."  He 
said: 

"We  all  know  radio  and  television  stations 
that  make  a  mockery  of  allowed  commercial 
time  on  local  programs;  and  we  should  re- 
member that  these  violations  are  labeled  adver- 
tising too." 

Although  it  takes  talent  and  time  to  sell 
"creatively,"  he  cited  evidence  in  various  media 
to  show  it  can  be  done: 

"The  very  same  screen  in  your  living  room 
that  offered  gift  wrapped  Turns  for  Christmas 
giving,  and  shows  you  endless  used  cars  (all  like 
new:)  and  every  second-rate  star  in  the  Holly- 
wood firmament  fuzzily  pitching  for  pastes  and 
pills — this  very  same  screen  plays  the  honest 
Kraft  and  Johnson's  Wax  and  Reynolds  Alumi- 
num commercials,  and  the  Lincoln  and  Mercury7 
and  Buick  and  Remington  Shaver  demonstra- 
tions. These  and  the  Tea  Bureau  spots  and  the 
amusing  animations  for  Gillette  and  S.O.S.,  for 
instance,  seem  to  me  to  make  good  television's 
advertising  promise  while  they  pay  for  its  var- 
ious and  sundry  contributions." 

Mr.  Ludgin,  too,  cited  performances  of  which 
he  felt  television  should  be  proud,  but  he  felt 


that  "maybe  we're  selling  tv  short"  in  that 
"maybe  in  addition  to  having  too  many  com- 
mercials, we  are  using  tv  at  its  lowest  common 
denominator." 

Referring  to  programming,  where  Mr.  Cone 
had  referred  to  commercials,  Mr.  Ludgin,  in  a 
speech  prepared  for  the  annual  dinner  Friday 
night,  picked  out  "Amahl  and  the  Night 
Visitors,"  "Hamlet,"  and  "Richard  II"  as  "espe- 
cially notable"  tv  commercial  productions.  But, 
he  stressed,  one  advertiser  sponsored  all  three 
(Hallmark  Cards,  on  NBC- TV,  through  Foote, 
Cone  &  Belding). 

"I  hope  they  flourish  mightily,  and  show  our 
clients  and  the  networks  that  an  ardent  audience 
is  waiting  for  programs  of  this  calibre,"  he  said. 

Classic  Music  Potential 

Mr.  Ludgin  thought  tv  may  have  "been  too 
busy  and  too  beset  with  other  problems"  to 
have  provided  "appreciation  of  classical  music 
in  this  country." 

"Perhaps  as  advertising  men  and  clients  we 
have  been  slow  to  demand  or  even  to  accept 
distinguished  programs,"  he  said.  But  he 
thought  "it  should  be  obvious  that  change  is 
imperative."  Citing  subscription  tv,  he  warned: 

•"If  it  comes,  or  when  it  comes,  pay-as-you- 
see  television  will  have  no  advertising.  The 
audience  will  be  there  for  entertainment  only. 
Your  commercials  will  have  been  ruled  out. 

"There  are  men  ready  to  risk  fortunes  on 
their  belief  that  the  public  is  eager  to  pay  for 
television  just  in  order  to  avoid  the  advertising. 

"Are  you  listening?  If  we  let  this  medium 
slip  out  of  our  hands  because  we  have  abused 
it,  misunderstood  it  or  neglected  it,  we  shall 
have  lost  one  of  advertising's  greatest  oppor- 
tunities. And  we  shall  have  deserved  to  lose  it. 

"The  networks,  I  am  sure,  will  find  some 
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4A  WARNS  AGAINST  TV  ABUSES 


way  to  meet  the  new  conditions.  Their  facili- 
ties can  be  used  as  readily  one  way  as  another. 
But  agencies  and  advertisers  will  be  outside, 
looking  in. 

"If  I  have  worried  you  even  a  little,  I  feel 
I  shall  have  done  a  service  for  advertising." 

Mr.  Ludgin  said  "the  thing  that  makes  tele- 
vision great  is  the  thing  that  may  undo  us — 
you  have  to  see  the  advertising. 

"Advertising  makes  all  its  mistakes  in  pub- 
lic. It's  right  there  before  their  eyes — station 
breaks,  hitch-hikes,  eight-second  quickies  and 
station  billboards — just  a  lot  of  ads,  and  to 
the  viewer,  the  fault  is  the  fault  of  the  ad- 
vertiser." 

Mr.  Ludgin  said  he  was  "worried"  even 
though  "the  total  advertising  industry  is  close 
to  the  eight  billion  dollar  figure,  a  record  high" 
and  that  "my  basic  unease  is  caused  by  the  fact 
that  advertising  is  held  in  low  esteem"  because, 
largely,  of  questionable  practices  on  the  part 


of  some. 

He  offered  three  suggestions  for  helping  ad- 
vertising "on  its  upward  way": 

1.  The  agency-educator  project  to  bring  cur- 
rent advertising  procedures  into  the  college 
classroom. 

2.  Plans  to  teach  the  elements  of  advertising 
to  pupils  in  elementary  schools. 

3.  Making  advertising  sell  itself  by  serving 
the  community — that  is,  by  advertising  men 
applying  advertising  techniques  in  the  advance- 
ment of  community  projects. 

In  another  speech  the  AAAA  members  and 
guests  were  told  by  R.  J.  Keith,  vice  presi- 
dent of  Pillsbury  Mills,  that  "the  problem  of 
1954  management  is  to  capture  that  same 
singleness  of  purpose  and  unity  of  action  that 
characterized  the  small  businesses  at  the  turn 
of  the  century  and  enabled  many  of  them  to 
become  big  businesses  of  today." 

Preceding  Mr.  Cone  in  the  second  phase  of 


the  Friday  morning  business  session,  presided 
over  by  Henry  G.  Little  of  Campbell-Ewald, 
Detroit,  Mr.  Keith  said  advertisers  should 
operate  in  "partnership"  with  their  agencies; 
that  agencies  should  never  agree  to  produce 
advertising  for  a  campaign  "that  is  without 
meaning  and  without  purpose,"  and  that  agen- 
cies should  realize  that  they  "must  operate 
with  the  same  singleness  of  purpose  as  the 
client  does." 

Following  a  showing  of  the  AAAA-Assn.  of 
National  Advertisers  "Future  of  America" 
film,  Charles  H.  Brower,  executive  vice  presi- 
dent in  charge  of  creative  services  for  BBDO, 
New  York,  opened  the  Saturday  morning  busi- 
ness session  by  urging  agency  people  to  "have 
fun"  by  producing  creatively  without  regard 
to  old  admonitions,  such  as  that  against  "talk- 
ing down"  to  the  public. 

He  said  true  research  should  look  forward, 
not  backward — and  recommended  participation 


COLOR  TV'S  STATUS  REPORT  GIVEN  AAAA:  IT'S  HERE 


MR.  WEAVER 


MR.  STANTON 


MR.  ELLIOTT 


MR.  VAN  VOLKENBURG 


COLOR  television  is  here,  many  advertisers 
should  get  into  it  right  away  and  for  a  "typi- 
cal" program  it  will  cost  them  approxi- 
mately 10%  more  than  black-and-white. 

This  advice  was  given  to  some  400  agency 
executives  by  four  top  tv  officials  at  the 
session  launching  the  open  sessions  of 
American  Assn.  of  Advertising  Agencies 
36th  annual  meeting  last  Friday  at  White 
Sulphur  Springs,  W.  Va.  (see  adjacent 
stories). 

Speakers  were  Sylvester  L.  (Pat)  Weaver 
Ir.,  president  of  NBC;  J.  L.  Van  Volken- 
burg,  CBS-TV  president;  Joseph  Elliott, 
executive  vice  president  in  charge  of  con- 
sumer products  division,  RCA;  Dr.  Frank 
Stanton,  president  of  CBS. 

Color  tv  is  "a  smash  hit" — but  when  and 
how  and  how  costly?,  asked  Marion  Harper 
Jr.,  McCann-Erickson  president  who  pre- 
sided over  the  session.  Mr.  Weaver  an- 
swered, "Color  is  here  to  stay  and  it's  very 
much  later  than  you  think." 

Cost  figures  were  offered  by  Mr.  Van 
Volkenburg.  Looking  toward  color's  "ma- 
ture" rather  than  "transition  stage,"  and 
assuming  that  sometime  in  1958  color  tv 
would  have  a  90%  saturation  in  the  100 
largest  markets,  he  estimated  that  a  night- 
time half-hour  in  color  would  then  cost  an 
advertiser  $83^000  to  reach  those  100  mar- 
kets—$58,000  in  cable  costs  and  $25,000 
for  talent  and  production. 

He  conceded  that  color  cable  costs  are 
as  yet  undetermined  with  AT&T  claiming 
it  is  losing  money  on  black-and-white  (and 
with  broadcasters  disputing  this  claim). 
He  figured  the  increase  in  cable  costs  would 
be  about  $2,000  per  half-hour  if  all  of 
AT&T's  additional  costs  were  charged  to 


color. 

An  analysis  of  the  CBS-TV  program 
schedule,  Mr.  Van  Volkenburg  said,  indi- 
cates that  color  will  add  from  5%  to  20% 
in  cost — as  against  48%  extra  charged  by 
magazines  for  color  ads. 

For  a  "typical"  program  he  placed  the 
increase  at  about  10%. 

He  said  CBS  colorcasting  which  now 
consists  of  a  regular  weekly  program  would 
"expand  rapidly"  in  coming  months. 

During  the  third  quarter  of  1954,  he  said, 
CBS-TV  begins  colorcasting  commercial 
shows  on  a  rotating  basis.  Mr.  Van  Volken- 
burg predicted  that  200  stations  would  be 
equipped  to  broadcast  network  color  by 
January  1956  but  that  only  "a  dozen  or 
two"  would  be  able  to  originate  local  color 
by  that  time. 

Mr.  Weaver  stressed  "color  as  a  new 
force  in  television  and  in  selling,"  and  said 
the  time  for  major  advertisers  to  start  is 
next  fall. 

Those  who  are  leaders  in  their  fields  must 
go  into  color  television  to  protect  their  lead- 
ership, he  said,  while  small  companies  may 
become  large  ones  through  the  use  of  color 

tv. 

He  made  plain  that  NBC-TV  intends  to 
keep  control  over  programming,  repeating 
his  view  that  "insertion"  enables  small  ad- 
vertisers to  get  into  tv  and  that  economically 
it  will  be  impossible  for  a  few  advertisers 
to  control  all  of  the  commercial  program- 
ming. 

"If  you  want  a  great  national  program 
service,"  he  said,  "its  cost  must  be  broadly 
distributed  and  the  programming  must  be 
sold  in  a  way  that  responds  to  the  many 
different  needs  of  the  many  different  adver- 


tisers. All-night  spectaculars,  five-second 
billboards,  365-day  continuity,  once-a-year 
explosions — you  name  it  and  we'll  have  it, 
in  color." 

Dr.  Stanton  said  the  time  is  "rapidly  ap- 
proaching" when  an  advertiser  will  gain  a 
competitive  advantage  by  getting  into  color 
tv. 

He  reaffirmed  Mr.  Van  Volkenburg's  be- 
lief that  eventually  all  television  will  be  in 
color,  but  said  it  is  impossible  to  project  a 
timetable  because  "you  don't  invent  by  a 
stop-watch."  As  with  automobiles,  he  said, 
color  tv's  greatest  refinements  may  come 
after  it  is  introduced. 

Perfection  of  a  color  picture  tube  of  ac- 
ceptable size,  performance  and  price,  Dr. 
Stanton  said,  is  the  key  to  the  color  tv  lock. 
He  felt  the  CBS  Colortron  205  would  get 
color  tv  rolling  but  said  CBS  also  will  go 
along  with  any  other  tube  that  meets  the 
size,  efficiency  and  price  requirements. 

He  recommended  that  color  programming 
be  "spread  evenly"  throughout  the  week 
without  duplication  between  networks. 

The  role  of  the  color  tube  and  set  pro- 
duction was  cited  by  Mr.  Elliott,  who  fore- 
saw a  10,200,000  color  set  output  within 
five  years. 

He  reported  RCA  has  firm  orders  for 
4,000  color  sets  to  be  delivered  within  the 
month.  Color  tv's  problems  are  easy,  he 
said,  but  experience  gives  confidence  that 
"we  can  meet  public  demand."  Industry- 
wide effort  is  essential,  he  said. 

In  other  addresses  Roy  E.  Larsen,  presi- 
dent of  Time  Inc.,  and  chairman  of  the 
National  Citizens'  Commission  for  the  Pub- 
lic Schools,  said  in  a  speech  prepared  for 
delivery  Saturday  that  the  "works  of  the 
Advertising  Council  are  a  credit  not  only  to 
the  advertising  industry  but  to  all  American 
business." 

An  illustrated  address  was  slated  for  Sat- 
urday morning  delivery  by  Walter  P.  Mar- 
gulies,  of  Lippencott  &  Margulies  Inc.,  New 
York  industrial  designers.  He  said  adver- 
tisers are  confusing  the  public  by  asking 
them  to  remember  150,000  different  brand 
names  when  their  entire  average  vocabulary 
amounts  to  only  15,000  words.  He  urged 
the  agency  people  to  overcome  this  practice 
by  developing  a  form  of  "brand  imagery" 
by  which  products  would  be  remembered. 
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EIGHT  MAJOR  CLIENTS  DRAWING  UP 
REVISED  TV  PLANS  FOR  SUMMER-FALL 


in  the  Advertising  Research  Foundation  as  the 
forward-looking  place  to  start — and  urged 
creative  people  to  "do  the  things  you  are  proud 
to  do.  The  kind  of  things  that  give  you  a 
glow  when  you  see  it  on  your  tv  set,  or  read 
it  in  your  magazine  or  newspaper.  Venture 
beyond  the  bounds  once  in  a  while  and  maybe 
some  of  the  bounds  will  disappear." 

This  session  was  presided  over  by  Clifford 
L.  Fitzgerald  of  Dancer-Fitzgerald-Sample, 
New  York. 

B&B's  Baker  Elected 
4A  Board  Chairman 

WILLIAM  R.  BAKER  Jr.,  Benton  &  Bowles 
board  chairman,  was  elected  chairman  of  the 
board  of  the  American  Assn.  of  Advertising 
Agencies  last  Thursday  at  the  AAAA's  36th 
annual  meeting  at  the  Greenbrier,  White  Sul- 
phur Springs,  W.  Va. 

In  addition  to  Mr.  Baker,  who  succeeds  Earle 
Ludgin,  president  of  Earle  Ludgin  &  Co.,  Chi- 
cago, the  following  were  named  officers: 

Henry  G.  Little,  chairman  of  the  board  of 
Campbell-Ewald  Co.,  Detroit,  was  elected  vice 
chairman;  Robert  Grove,  executive  vice  presi- 
dent of  Ketchum,  McLeod  &  Grove,  Pittsburgh, 
was  named  secretary-treasurer;  and  the  follow- 
ing were  elected  directors  at  large  for  three- 
year  terms: 

James  M.  Cecil,  president  of  Cecil  &  Pres- 
brey,  New  York;  J.  Davis  Danforth,  executive 
vice  president  of  BBDO,  New  York;  and  George 
C.  Reeves,  vice  president  of  J.  Walter  Thomp- 
son Co.,  Chicago.  Ken  R.  Dyke,  assistant  to 
the  president  of  Young  &  Rubicam,  New  York, 
was  elected  director-at-large  for  one  year  to 
fill  the  unexpired  term  of  Mr.  Little,  newly- 
elected  vice  chairman. 

Directors  Elected 

The  following  were  elected  directors  to  rep- 
resent the  six  AAAA  section  councils,  with 
one-year  terms: 

Donald  K.  Clifford,  president  of  Doherty, 
Clifford,  Steers  &  Shenfield,  New  York,  repre- 
senting the  New  York  Council;  Sture  H.  Nelson, 
president  of  William  B.  Remington  Inc.,  Spring- 
field, Mass.,  representing  the  New  England 
Council;  W.  W.  Neal,  partner  in  Liller,  Neal  & 
Battle,  Atlanta,  from  the  Atlantic  Council; 
Blount  Slade,  vice  president  of  Brooke,  Smith, 
French  &  Dorrance,  Detroit,  from  the  Michigan 
Council;  Hal  R.  Keeling,  president  of  Keeling 
&  Co.,  Indianapolis,  from  the  Central  Council; 
and  Ross  H.  Ryder,  president  of  Ryder  &  In- 
gram, Oakland,  from  the  Pacific  Council. 

The  following  continue  on  the  AAAA  board 
as  directors-at-large: 

Kenneth  W.  Akers,  president  of  Griswold- 
Eshleman  Co.,  Cleveland;  Clifford  L.  Fitzgerald, 
board  chairman  of  Dancer-Fitzgerald-Sample, 
New  York;  Marion  Harper  Jr.,  president  of 
McCann-Erickson,  New  York;  Victor  O.  Schwab, 
president  of  Schwab  &  Beatty,  New  York;  and 
Lawrence  Valenstein,  president  of  Grey  Adv., 
New  York. 

Membership  of  the  new  AAAA  Operations 
Committee  was  named  as  follows: 

Association  Chairman  Baker,  of  Benton  & 
Bowles;  Vice  Chairman  Little,  of  Campbell- 
Ewald;  Secretary-Treasurer  Grove,  of  Ketchum, 
McLeod  &  Grove;  Frederic  R.  Gamble,  AAAA 
president;  Kenneth  W.  Akers,  president  of  Gris- 
wold-Eshleman  Co.,  Cleveland;  Clifford  L.  Fitz- 
gerald, board  chairman  of  Dancer-Fitzgerald- 
Sample,  New  York;  and  Lawrence  Valenstein, 
president  of  Grey  Adv.,  New  York. 

Mr.  Gamble's  re-election  as  AAAA  president 
marks  his  25th  year  with  the  association. 


Among  these  advertisers  is 
Paper-Mate  Pen  Co.  which 
takes  its  initial  step  into  net- 
work television  May  14. 

EIGHT  major  television  advertisers  are  negoti- 
ating for  new  programs  and  time  segments  this 
past  week,  B*T  learned. 

The  companies  are  Pillsbury  Mills  Inc., 
Green  Giant  Co.,  Campbell  Soup  Co.,  National 
Wholesale  Jewelry  Assn.,  Paper-Mate  Pen  Co., 
Reynolds  Metals  Co.,  U.  S.  Tobacco  Co.  and 
Toni  Co. 

Pillsbury  Mills  Inc.,  Minneapolis,  and  Green 
Giant  Co.,  Lesueur,  Minn.,  have  teamed  up 
as  co-sponsors  of  a  half-hour  tv  show  featuring 
Mickey  Rooney  on  NBC-TV,  Saturdays,  8- 
8:30  p.m.  Contracts  have  not  yet  been  signed 
but  are  expected  to  be  shortly,  with  advertisers 
taking  over  the  time  segment  early  in  August. 
A  summer  "warm-up"  show  will  presumably 
go  on  the  air  for  the  first  four  weeks,  with  the 
Rooney  program  starting  in  September.  Leo 
Burnett  Co.,  Chicago,  is  the  agency  for  both 
advertisers. 

Campbell  Plans 

Campbell  Soup  Co.,  Camden,  is  expected  to 
pick  up  the  Sunday  period  now  occupied  by 
Johnson  Wax's  Life  With  Father,  Sunday,  7- 
7:30  p.m.  on  CBS-TV,  for  the  next  season  with 
a  new  program  entitled  Lassie.  BBDO  New 
York,  is  the  agency  for  Campbell.  Meanwhile 
S.  C.  Johnson  &  Co.  is  understood  to  be  look- 
ing for  another  time  period  for  its  Life  With 
Father  series,  through  Needham,  Louis  & 
Brorby,  Chicago. 

National  Wholesale  Jewelers'  Assn.,  Phila- 
delphia (Jewelers  of  America),  is  planning  a 
multi-million  dollar  variety  show,  Your  Night 
of  Jewels,  scheduled  to  start  next  fall  on  Du- 
Mont.  Program  will  be  for  one  hour. 

Commercial  participations  will  be  available 
to  a  selected  group  of  top  national  manufac- 
turers of  non-competitive  lines  whose  products 
are  distributed  through  jewelry  wholesalers. 
Agency  is  Lewin,  Williams  &  Saylor,  New 
York. 

Paper-Mate  Pen  Co.,  New  York,  effective 


May  14  will  sponsor  the  Stu  Erwin  Show  on 
68  ABC-TV  stations,  on  alternate  weeks  with 
General  Mills.  This  marks  Paper-Mate's  ini- 
tial step  into  network  television  and  means  an 
additional  advertising  expenditure  of  $1  mil- 
lion to  supplement  Paper-Mate's  original  ad- 
vertising budget  of  $4,500,000  for  announce- 
ments. With  the  buying  of  the  national  tv 
show,  Paper-Mate  executives  emphasized  that 
they  would  continue  to  be  heavy  users  of  spot 
announcement  commercials. 

Thomas  Walsh,  president,  Paper-Mate,  said 
that  the  company  was  expanding  its  advertising 
and  going  into  network  television  at  this  time 
because  sales  for  the  first  months  of  this  year 
merit  expansion  of  advertising  expenditures. 

Reynolds  Metals  Co.,  Richmond,  Va., 
through  Russel  M.  Seeds  Co.,  Chicago,  has 
renewed  Mr.  Peepers,  Sunday,  7:30-8  p.m.  for 
the  fall-winter-spring  season  and  will  keep  the 
time  and  program  on  the  air  by  using  repeats 
of  kinescopes  during  the  summer  months. 

U.  S.  Tobacco  Co.,  New  York,  through 
Kudner  Agency,  New  York,  has  been  offered 
the  Wednesday,  10:30  p.m.  time  period  by 
NBC-TV  for  its  Martin  Kane  show,  whose 
present  Thursday  evening  time  has  been  pre- 
empted by  the  network  [B»T,  April  12].  The 
advertiser  has  not  yet  decided  whether  it  will 
accept  the  time  and  is  still  talking  to  other  net- 
works, it  was  understood. 

Toni  Co.,  Chicago,  through  Foote,  Cone  & 
Belding,  Chicago,  is  understood  to  be  picking 
up  the  Sunday,  10-10:30  p.m.  time  on  NBC- 
TV  when  Procter  &  Gamble  Co.  takes  a  sum- 
mer hiatus  for  its  Loretta  Young  Show.  P&G 
will  return  the  program  to  the  same  time  period 
in  the  fall.  Toni's  summer  program  plans  were 
not  known  last  week. 

Procter  &  Gamble  Co.  will  not  renew  its 
Paul  Winchell  Show,  on  NBC-TV  Sundays,  7- 
7:30  p.m.  next  fall.  The  network  has  had  sev- 
eral clients  bid  for  the  time  and  is  basing  its 
choice  of  advertiser  on  the  type  of  program 
to  be  placed  in  the  period.  Young  &  Rubicam, 
among  other  agencies,  is  understood  to  have 
one  client  anxious  to  sponsor  alternate  weeks 
of  the  Sunday  half-hour. 


CARNATION  Milk  Co.'s  advertising  on  KIWW  San  Antonio,  Tex.,  is  renewed  for 
another  year  by  (I  to  r)  Gene  Richards,  KIWW  station  manager;  Norma  Martinez, 
dramatic  star  of  the  Carnation  program;  Vernon  Crossley,  Carnation  sales  supervisor; 
Dudley  Jones,  Carnation  sales  representative,  and  Jose  Arratia,  KIWW  producer  of 
dramatic  shows.  The  program,  Teatro  Radio-fonico  Carnation,  is  recorded  in  Spanish 
at  KIWW  and  rebroadcast  on  1 1  other  stations  in  the  Southwest. 
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BIERN,  DUFFY  JOIN 
N.  Y.  TAX  OBJECTORS 

F.  KENNETH  BIERN,  president  of  the  Biow 
Co.,  and  Ben  Duffy,  president  of  BBDO,  both 
in  New  York,  were  among  businessmen  who 
joined  the  fight  last  week  against  the  proposed 
3%  sales  tax  on  commercial  services  in  New 
York  City  [B«T,  April  19].  Frederic  R. 
Gamble,  president  of  the  American  Assn.  of 
Advertising  Agencies,  who  appeared  before  the 
city's  board  of  estimate  the  week  before,  went 
before  the  City  Council's  finance  committee 
last  week  to  reiterate  that  if  the  proposed  tax 
becomes  law  advertising  agencies  will  be  forced 
by  competition  "to  shift  business  from  New 
York  to  other  offices." 

Mr.  Biern  told  the  group  that  "we  are  not 
talking  merely  of  a  3%  tax  on  the  income  of 
an  advertising  agency.  We  are  talking  of  an 
'atomic  chain  of  self-destruction' — for  the  com- 
pounding of  that  additional  3%  in  addition  to 
the  present  3%  and  other  sales  taxes  which 
already  exist,  can  make  operations  in  New 
York  so  impossible,  in  competition  with  agen- 
cies in  other  cities,  that  the  conclusion  is  in- 
evitable and  obvious." 

He  said  the  Biow  agency  is  the  eighth  largest 
advertising  agency  and  that,  for  example,  in 
television  the  agency  employs  outside  firms  in 
New  York  to  produce  tv  commercials.  Each  of 
these  firms  employs  allied  industries  in  New 
York  to  supplement  their  efforts.  Thus  thou- 
sands of  workers  are  involved  and  might  face,  \ 
unemployment  should  the  agencies  be  forced 
to  move  out  of  the  city.  Hollywod  is  already 
making  it  "attractive  for  us  to  operate  out 
there,"  he  said. 


ARMY,  AIR  FORCE 
TO  PART  AD  WAYS 

Air  arm  wants  to  spend  $1.2 

million    in    fiscal     55;  Army 

would  spend  $750,000. 

THE  DEFENSE  Dept.  is  applying  a  "new  look" 
to  its  recruitment  advertising  program. 

In  the  past,  the  Army  and  the  Air  Force 
operated  a  joint  recruitment  advertising  budget 
with  the  Air  Force  as  a  rule  obtaining  the 
lesser  amount. 

But,  if  Congress  accedes  and  gives  the  Air 
Force  the  money  it  wants  for  fiscal  1955,  that 
will  be  changed.  Beginning  July  1,  1954,  the 
Air  Force  will  strike  out  on  its  own  in  an  effort 
to  fill  a  lagging  volunteer  quota.  Since  Korea 
enlistments  have  run  out,  the  Air  Force  has 
had  trouble  replacing  its  men.  It  needs  about 
200,000  men;  the  Army  about  120,000. 

What  this  will  mean  to  military  spending  for 
radio-tv  is  a  matter  of  conjecture.  Since  1951, 
neither  service  has  been  spending  money  on 
spot  announcement  campaigns.  Rather,  they 
have  been  placing  all  their  eggs  in  the  free-time 
basket.  Current  advertising  budgets  take  care 
of  "point  of  sale"  recruiting  and  radio-tv  pro- 
duction costs  only.  Paid  time  is  only  a  Penta- 
gon memory. 

Also  up  in  the  air  at  this  point  is  the  future 
of  the  agency  handling  the  huge  military  adver- 
tising project.  Present  agency  is  Dancer-Fitz- 
gerald-Sample, New  York. 

Pentagon  officials  report  that  no  decision  has 
been  made  on  what  the  Air  Force  will  do  about 
an  agency.  The  Army,  which  must  renegotiate 
a  new  contract  for  the  next  fiscal  year,  also  is 
uncommunicative. 

But  officials  point  up  the  fact  that  an  advisory 
committee  a  few  years  ago  urged  the  armed 
services  recruiters  to  stick  to  a  single  agency  at 
least  a  couple  of  years  because  constant  switch- 
ing increased  the  cost  of  the  advertising  pro- 
gram. The  current  contract  with  D-F-S  has 
been  in  effect  since  mid- 195  3. 

The  Air  Force  wants  to  spend  $1.2  million 
on  its  recruitment  advertising  program  in  fiscal 
1955  under  the  new  look.  The  Army  would 
spend  about  $750,000. 

At  present,  the  joint  Army-Air  Force  budget 
is  $1.25  million  with  about  $500,000  of  this 
amount  going  to  the  Air  Force. 

Out  of  the  current  Army  budget,  more  than 
$250,000  is  spent  for  radio  production  and 
about  $270,000  for  television.  The  Air  Force, 


STYLEBROOK  Clothes  signs  with  WJAS 
Pittsburgh  for  a  radio  campaign  using  two 
disc  jockey  shows.  Agreeing  on  the  con- 
tract are  (I  to  r):  seated,  Loraine  Steffens, 
account  executive,  Cavanaugh-Morris 
Agency;  S.  H.  Ruben,  Stylebrook  general 
manager;  standing,  John  H.  Buchheit, 
WJAS  commercial  manager,  and  Hilary 
Bogden  and  Barry  Kaye,  disc  m.  c.'s. 

lumping  radio  and  tv  together,  is  spending 
about  $80,000  for  production  in  that  media. 

During  House  Appropriations  Committee 
hearings,  Rep.  E.  P.  Scrivner  (R-Kan.)  asked 
Army  Col.  B.  W.  Armstrong,  with  personnel 
procurement  and  training,  which  of  the  adver- 
tising media  was  found  to  be  the  most  effective. 

According  to  the  colonel:  "The  experts  main- 
tain that  television  advertising  today  is  the 
most  effective.  It  reaches  the  most  people." 

At  another  point,  the  colonel  said,  "Televi- 
sion and  radio  reach  more  people  than  we 
could  possibly  reach  by  personal  contact." 

But  the  congressman  was  unconvinced,  hint- 
ing that  if  the  military  could  not  determine 
the  exact  effectiveness  or  results  of  the  pro- 
grams broadcast  "maybe  we  had  better  stop." 

During  testimony  before  the  appropriations 
group,  another  military  spokesman,  Col. 
Newton  F.  McCurdey,  said  each  dollar  spent 
in  the  recruiting  advertising  program  on  radio 
and  tv,  brought  $5  in  public  service  time. 

The  Army  network  shows  include  tv  pro- 
grams on  DuMont  and  ABC.  These  are  public 
service  broadcasts.  Both  the  Army  and  Air 
Force  use  a  good  deal  of  radio  station  public 
service  time. 

Up  to  now,  the  services  have  had  clear  sail- 
ing in  Congress  with  their  new  look  recruitment 
programs.  The  House  has  been  receptive,  but 
the  Senate  also  must  consider  the  requests  be- 
fore the  Pentagon  can  map  future  advertising 
campaigns. 


Sherman  &  Marquette  Split 
To  Become  Effective  May  1 

SHERMAN  &  MARQUETTE,  New  York 
and  Chicago,  on  May  1  will  become  two  sep- 
arate firms,  with  ranking  executives  in  both 
cities  expected  to  buy  out  the  interests  of  both 
partners,  Stuart  Sherman  and  Arthur  Marquette. 

The  partners  previously  had  retired  from 
active  participation  in  agency  affairs,  although 
maintaining  their  ownership  interests. 

Bryan  Houston,  president  of  Sherman  & 
Marquette,  New  York,  along  with  several  other 
executives,  will  head  the  eastern  company.  The 
name  of  the  agency  probably  will  be  Bryan 
Houston  Inc.,  but  because  of  legal  technicalities 
it  is  not  expected  to  be  announced  until  after 
May  1. 

The  Chicago  firm,  to  be  headed  by  Larry 
Wherry,  has  yet  to  be  named. 


Mr.  Duffy  said  the  net  effect  of  the  sales  tax 
proposal,  "if  carried  through  to  its  punitive 
conclusion,  would  be  two-fold:  Advertisers  j 
would  either  be  discouraged  against  advertising 
in  New  York,  or  they  would  cease  to  use  any 
of  the  fine  agencies  now  employing  thousands 
of  good  people  in  the  conduct  of  their  business." 


SPOT  NEW  BUSINESS 

■ 

Paper  Mate  Pen  Co.,  Culver  City.  Calif.,  today  | 
(April  26)  starts  tv  spot  announcement  campaign  H 
using  new  Latin  rhythm  singing  commercial  ! 
created  by  Song  Ads  Inc.,  Hollywood,  on  50-60 
stations  in  25  western  markets,  with  50  spots  3 
weekly  on  each  station  for  two  weeks.  Agency:  ri: 
Foote,  Cone  &  Belding,  L.  A. 

Copperfone  Saks  Corp.,  Miami,  Fla.  (Copper- 
tone  suntan  oil,  creams),  starts  radio-tv  spot  an- 
nouncement campaign  in  11  western  states, 
using  500  spots  weekly  on  13  tv  stations  and 
equal  amount  on  15  radio  stations,  for  13  weeks 
from  April  15.  Agency:  The  Falkenhainer  Adv. 
Agency,  Beverly  Hills. 

NETWORK  NEW  BUSINESS 

Miles  Labs  to  sponsor  Break  the  Bank  quiz  ) 
show  on  Mutual  (Mon.-Fri.,  12:15  p.m.  EDT) 
as  replacement  for  Curt  Massey  Time,  effective 
May  3.  Agency:  Geoffrey  Wade  Adv.,  Chicago. 

Wynn  Oil  Co.,  Azusa,  Calif.,  through  BBDO, 
has  ordered  52  participations  on  NBC-TV's 
Today  (Mon.-Fri..  7-9  a.m.,  EDT  and  CDT), 
starting  June  1  and  continuing  for  52  weeks. 

Diamond  Crystal  Salt  Co.,  St.  Clair,  Mich., 
through  Benton  &  Bowles,  has  purchased  12 
participations  on  Today,  beginning  May  6  and 
continuing  for  eight  weeks,  and  Bymart-Tintair 


Ad  Managers  Speak  Up 

ANALYSES  of  radio's  value  as  an  ad- 
vertising medium  by  advertising  managers 
of  several  nationally-known  companies 
are  contained  in  the  latest  issue  of  BAB's 
Radio  Advertising  Newsletter.  Robert 
Grey,  manager  of  advertising  and  sales 
promotion  for  Esso  (Standard  Oil  of  New 
Jersey)  is  quoted  as  saying  that  "radio's 
prophets  of  doom  are  either  not  using  the 
medium  at  all,  or  using  it  inefficiently  .  .  . 
Radio  still  does  an  outstanding  job  for 
us,  when  used  properly  and  in  combina- 
tion with  all  available  media."  Back- 
ground information  on  advertisers'  past 
and  current  use  of  radio  is  highlighted  in 
statements  by  Mr.  Gray  and  other  ad- 
vertising managers,  including  Henry  R. 
Geyelin,  Metropolitan  Life  Insurance 
Co.;  Maxine  Rowland,  Shulton  Inc.  (Old 
Spice  products),  and  Edwin  Ebel,  General 
Foods  Corp. 
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 FILM  

MPTV  ISN'T  SAYING  ON  FILMS-FOR-SPOTS 


Inc.,  N.  Y.,  through  Erwin,  Wasey  &  Co.,  has 
ordered  one  participation  on  May  10. 

Gillette  Safety  Razor  Co.  to  sponsor  coverage 
of  80th  running  of  Kentucky  Derby  on  CBS 
Radio  and  CBS-TV  May  1,  5:15-5:45  p.m.  EDT. 
Radio  coverage  will  be  on  full  CBS  Radio  net- 
work, including  outlets  in  Hawaii  and  a  coast- 
to-coast  Canadian  network.  Tv  coverage  also 
will  be  live.  Agency:  Maxon  Inc.,  N.  Y. 

AGENCY  APPOINTMENTS 

Pearson  Pharmacal  Co.  (Ennds  chlorophyll 
tablets),  appoints  Donahue  &  Coe,  N.  Y.,  to 
handle  its  advertising. 

Medusa  Masonry  Paints,  Baltimore,  div.  of 
Medusa  Cement,  Cleveland,  appoints  VanSant, 
Dugdale  &  Co.,  same  city. 

Fred  Koch  Brewery,  Dunkirk,  N.  Y.  (lager,  pils- 
ner and  Golden  Anniversary  beer,  and  Deer 
Run  ale),  appoints  James  G.  J.  Wells  Inc., 
Buffalo. 

Urica  Brewing  Co.,  Utica,  N.  Y.,  names  Abbott 
Kimball  Co.,  N.  Y.,  to  handle  the  advertising 
and  merchandising  for  Fort  Schuyler  lager  beer 
and  light  ale. 

Cal-Ray  Bakeries,  Glendale,  Calif,  (packaged 
cookies),  names  Mogge-Privett  Inc.,  L.  A.  Herb 
Beaven  is  account  executive. 

General  Mills,  O-Cel-O  Sponge  div.,  Minneapo- 
lis, names  William  Esty  Co.,  N.  Y.,  to  handle 
its  advertising,  effective  June  1.  The  agency 
currently  handles  two  other  General  Mills 
products,  Softasilk  Cake  Flour  and  Sugar  Jets. 

Fred  Astaire  Studios,  N.  Y.,  appoint  Sterling 
Adv.  Inc.,  same  city.  Campaign  will  center 
around  new  Fred  Astaire  Dance  Club  plan. 

Bronwill  Scientific  Inc.,  Rochester,  N.  Y.  (con- 
stant temperature  circulators;  high  vacuum 
equipment),  appoints  Hutchins  Adv.  Co.,  same 
city. 


FCC  has  refused  to  rule  on 
legality  of  the  plan  before  it  is 
put  into  operation.  A  test  case 
may  be  in  the  offing. 

JUST  HOW  or  when  Motion  Pictures  for  Tele- 
vision Inc.  will  proceed  with  its  films-for-spots 
plan  for  tv  stations  was  not  disclosed  last  week, 
but  one  spokesman  indicated  the  proposal  will 
not  be  scrapped  in  spite  of  the  refusal  by  FCC 
to  give  a  declaratory  ruling  as  to  its  legality 
[B»T,  April  19]. 

"We'll  just  have  to  put  it  up  to  the  Commis- 
sion in  a  way  they  can't  duck  giving  us  a 
ruling,"  the  MPTV  representative  stated. 

Asked  if  this  might  mean  a  test  case  through 
a  specific  station,  the  spokesman  said,  "You'll 
have  to  draw  your  own  conclusions.  It's  too 
early  to  discuss  the  details." 

FCC  turned  down  the  request  for  declaratory 
ruling  in  line  with  its  policy  not  to  give  prior 
legal  opinion. 

MPTV's  plan  is  to  supply  films  to  both  uhf 
and  vhf  stations  at  no  cost  other  than  permis- 
sion to  act  as  agent  in  selling  the  station's 
available  spots  on  the  programs  and  retaining 
the  income  therefrom  to  the  amount  of  the 
dollar  value  of  the  films,  based  on  station 
rates.  The  station  would  retain  full  right  to 
choose  programs  and  control  telecasting  of  the 


Tv  Use  of  Films  Hurts 
Theatres,  Court  Told 

TESTIMONY  that  motion  pictures,  once  they 
are  shown  on  television,  have  no  theatrical  re- 
lease value  was  supplied  last  week  by  witnesses 
called  by  six  independent  motion  picture  com- 
panies in  their  Los  Angeles  Superior  Court 
($2.5  million)  damage  suit  against  five  distribu- 
tion firms.  Hearing  in  the  suit,  which  charges 
the  release  of  1 1  feature  films  to  tv  before  their 
theatrical  runs  were  ended,  was  resumed  before 
Judge  John  J.  Ford,  following  one-week  re- 
cess [B»T,  April  19]. 

Martin  Ross,  president  of  Emperior  Films, 
Hollywood  theatrical  film  distributor,  stated 
under  oath  he  would  not  distribute  any  16  mm 
film  theatrically  after  showings  on  tv,  as  tele- 
vision kills  theatrical  release.  Since  the  latter 
part  of  1952,  he  added,  the  16  mm  market  has 
gone  down  because  of  video's  ascendancy. 

Al  Bollinger,  comptroller-treasurer  of  United 
Artist  (one  of  the  defendants),  declared  it  is 
not  yet  commercial  practice  for  major  studios  to 
televise  films  while  they  are  still  in  national 
theatrical  release. 

Clifford  Getz,  Beverly  Hills  CPA,  testified 
there  is  an  inequity  in  the  distribution  of  the 
lump  sum  received  by  Motion  Pictures  for 
Television  (a  defendant)  and  paid  out  to  the 
various  producers,  including  the  plaintiffs. 

Previous  testimony  had  been  made  by  Charles 
Weintraub  and  George  Bagnall,  presidents  of 
Quality  Films  and  George  Bagnall  &  Assoc.,  re- 
spectively, distributors  of  films  to  tv,  who  dis- 
cussed the  value  of  theatrical  films  in  various 
U.  S.  markets.  Mr.  Weintraub's  illness  pre- 
vented his  resuming  his  testimony  last  week. 

The  suit  was  filed  last  year  [B«T,  March  2, 
1953]  by  Equity  Films,  Equity  Pictures,  Orbit 
Productions,  Orbit  Pictures,  Jack  Schwarz 
Productions,  Frost  Films,  Russ  Vincent  and 
Dave  Kessel  against  MPTV.  United  Artists, 
Chesapeake  Industries  (then  Pathe  Industries), 
Eagle  Lion  Films  and  Eagle  Lion  Classics. 


films,  as  well  as  the  right  to  accept  or  reject 
the  sponsors  obtained  by  MPTV. 

Aside  from  getting  network  quality  programs 
at  no  cost,  it  was  pointed  out,  stations  would 
benefit  financially  by  being  able  to  sell  ad- 
jacencies to  such  programs. 

MPTV  originally  told  the  Commission  it 
considered  its  proposal  does  not  suffer  from 
"the  defects  inherent  in  the  'time  brokerage'  or 
'reservation  of  time'  agreements  which  the  FCC 
has  frowned  upon  in  the  past." 

It  was  indicated  the  films-for-spots  could  be 
a  competitive  booster  for  uhf  stations  who 
otherwise  were  not  airing  network  type  shows. 
But  the  plan  would  be  open  to  all  stations,  vhf 
or  uhf,  FCC  was  informed. 


FILM  FIRMS  SET 
EXCHANGE  SERVICE 

A  GROUP  of  independent  tv  film  producers 
and  distributors  have  organized  the  United 
States  Producers  &  Distributors  Corp.  as  an 
exchange  service  and  joint  advertising  effort 
for  members.  Temporary  headquarters  are  at 
636  Acanto  St.,  Los  Angeles.  Telephone  is 
Arizona  8-8991. 

John  Jay  Franklin,  Hollywood  tv  film  pro- 
ducer, is  president,  with  Leonard  Clairmont 
and  Homer  F.  O'Donnell,  partners  in  Sixteen 
Screen  Service  Co.,  that  city,  first  and  second 
vice  president,  respectively. 

The  board  of  directors  includes  Harvey  Perge- 
ment,  president.  Cavalcade  Television  Pro- 
grams Inc.,  Hollywood;  George  LeRoy,  presi- 
dent, Tri  State  Productions,  Pittsburgh;  V.  S. 
Becker,  owner,  V.  S.  Becker  Productions,  New 
York;  Hugh  M.  Hooker,  Western  supplies  dis- 
tributors, North  Hollywood;  Jack  A.  Eisen- 
bach,  owner,  Jack  A.  Eisenbach  Productions; 
Glenn  Miller,  head  of  his  own  tv  film  produc- 
tion firm;  Stewart  O'Brien,  tv  film  editorial 
service,  all  Hollywood. 

USPDC  (as  a  cooperative  organization)  also 
will  aid  members  in  all  phases  of  production 
and  also  will  act  as  a  clearing  house  for  tv 
stations  in  buying  film,  Mr.  Franklin  said.  The 
group's  goal  is  50  members,  with  27  already 
signed,  he  reported. 


Telefilm  Enterprises  Formed 
To  Syndicate  Television  Film 

NEW  tv  film  syndication  company,  Telefilm 
Enterprises  Inc.,  New  York  has  been  formed 
by  Charles  Wick,  personal  management  repre- 
sentative. It  was  reported  that  the  company 
is  supported  by  $5  million. 

Mr.  Wicks  announced  that  Bud  Austin,  who 
has  resigned  as  national  sales  director  of 
Official  Films,  will  be  general  manager  and 
sales  director  of  Telefilm  Enterprises.  Mr. 
Wicks  will  not  assume  operating  responsibilities 
in  the  new  company  but  will  help  formulate 
policy,  devoting  most  of  his  time  to  personal 
management  of  talent,  including  Benny  Good- 
man and  Sarah  Churchill,  among  others. 

Telefilm's  first  assignment  will  be  to  distribute 
Fabian  of  Scotland  Yard,  which  is  being  pro- 
duced in  London  by  Trinity  Productions.  Thir- 
teen programs  of  a  39-week  series  have  been 
completed.  The  company,  according  to  Mr. 
Wick,  will  not  engage  in  production  but  will 
invest  in  independent  production. 


HAWAIIAN  Electric  Supply  Co.,  repre- 
senting mainland  appliance  manufactur- 
ers, reaches  a  26-week  announcement 
agreement  with  KULA-TV  Honolulu.  Rep- 
resenting the  parties  are  (I  to  r):  L.  W. 
Clifford,  HESC  appliance  department 
manager;  Hugh  Ben  LaRue,  KULA-AM- 
TV  vice  president;  Frank  S.  Ruwe,  HESC 
supervisor  of  advertising  and  sales  pro- 
motion, and  William  Drew,  KULA-TV 
account  executive.  The  ch.  4  station  be- 
gan operating  earlier  this  year. 
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Flamingo  Films  Back 

As  Syndication  Firm 

Has  rights  to  nine  major  tele- 
film properties  reported  at  $7 
million  production  cost. 

FLAMINGO  FILMS,  New  York,  was  re-estab- 
lished last  week  as  a  tv  film  syndication  com- 
pany with  rights  to  nine  major  telefilm  proper- 
ties said  to  have  been  produced  at  a  cost  of  more 
than  $7  million.  Executive  headquarters  have 
been  established  at  509  Madison  Ave.,  New 
York  22,  N.  Y. 

Flamingo  Films  is  a  joint  partnership  of 
James  Harris,  Sy  Weintraub,  Dave  Wolper  and 
Joseph  Harris,  which  has  been  functioning  in  re- 
cent months  under  the  name  of  The  Harris 
Group.  In  the  past  few  months,  the  organiza- 
tion has  worked  closely  with  National  Telefilm 
Assoc.,  New  York,  with  the  latter  company 
distributing  tv  filmed  properties  held  by  The 
Harris  Group. 

Properties  of  Flamingo  Films  include  Inter- 
national Police,  26  new  half-hour  films  produced 
by  Prockter  Television  Enterprises;  Beulah,  75 
half-hour  series  produced  by  Roland  Reed;  39 
half-hours  of  Cowboy  G-Men,  acquired  from 
United  Artists;  29  half-hours  of  dramatic  an- 
thologies tentatively  titled  Televideo  Theatre, 
purchased  from  Screen  Televideo  Assoc.;  Super- 
man, 52  half-hours,  jointly  owned  with  National 
Comics;  16  Superman  cartoons,  owned  in  col- 
laboration with  National  Comics;  168  quarter- 
hours  of  Telecomics.  produced  by  Illustrated 
Inc.;  Baseball  Hall  of  Fame,  90  quarter-hours 
produced  by  James  Harris  and  260  Viz  Quiz 
five-minute  animated  cartoons,  acquired  from 
Wasser,  Kaye  &  Philipps,  Pittsburgh  advertis- 
ing agency. 

Originally  Set  Up  in  1949 

Flamingo  Films  originally  was  organized  in 
March  1949  by  the  present  owners,  but  the 
firm  became  inactive  in  1951  when  the  group 
merged  with  Motion  Pictures  for  Television. 
They  departed  from  MPTV  last  December,  at 
which  time  a  working  agreement  by  The  Harris 
Group  with  NTA  was  formed. 

Mr.  Weintraub,  who  will  head  up  sales  for 
Flamingo  Films,  told  B«T  last  Thursday  that 
the  present  sales  staff  of  14  will  be  increased  to 
28  within  two  or  three  months.  Regional  sales 
offices  have  been  in  Los  Angeles,  Dallas,  Chi- 
cago, Pittsburgh  and  Boston. 

Defendants'  Briefs  Due  Today 
In  Suit  Over  Thomas  Show 

ATTORNEYS  representing  Materto  Produc- 
tions, comedian  Danny  Thomas  and  producer 
Louis  F.  Edelman  had  until  today  (Monday), 
to  reply  to  writer  Lewis  Meltzer's  contention 
that  he  can  sue  for  both  breach  of  employment 
contract  and  breach  of  sales  contract,  in  suit 
over  alleged  similarity  of  format  which  Mr. 
Meltzer  supposedly  submitted  to  defendants, 
and  current  ABC-TV  Make  Room  for  Daddy 
series. 

Santa  Monica  Superior  Judge  Stanley  Mosk 
had  previously  viewed  several  of  the  series 
half-hour  films,  but  made  no  ruling  on  the 
primary  question  of  similarity.  However,  he 
directed  Norman  Rosen,  attorney  representing 
Mr.  Meltzer,  to  submit  a  memorandum  of 
authorities  to  support  Mr.  Rosen's  position  in 
a  collateral  legal  question  of  whether  the  suit 
could  be  filed  on  the  two  counts  in  question. 
With  filing  of  the  memorandum  last  Monday, 
Judge  Mosk  allowed  defendant  attorneys  five 
days  for  reply. 

Suit,  filed  last  fall  [B*T,  Nov.  16]  asking 


$1,017,000  damages,  contends  the  writer  had 
been  hired  by  Mr.  Edelman  to  outline  a  format 
to  star  Danny  Thomas  under  the  stipulation 
that,  if  the  format  were  approved,  he  would 

be  made  head  writer,  receive  5%  of  the  profits 
and  screen  credit. 

Screen  Gems  Sets  Two- Week 
Sales  Record  for  Company 

SALES  of  Screen  Gems  syndicated  properties 
during  the  past  two  weeks  have  exceeded  all 
other  sales  records  set  by  the  Columbia  Pictures 
tv  subsidiary,  it  was  announced  last  week  by 
m!sm—ms—mmsm^      John    H.  Mitchell, 


vice  president  in 
charge  of  sales. 

Sales  on  Your 
All-Star  Theatre, 
Mr.  Mitchell  said, 
have  raised  total 
number  of  markets 
to  110,  with  the 
largest  transaction 
calling  for  sponsor- 
ship by  the  Interna- 
tional Metal  Prod- 
ucts Corp.  in  Phoe- 


MR.  MITCHELL  nix,  Tucson,  Yuma 

and  Bakersfield, 
Stockton  and  Fresno.  The  series  has  also  been 
sold  to  WIS  Columbia,  S.  C,  and  in  Tulsa. 

Other  sales  have  been  of  Screen  Gems  TV 
Disc  Jockey  Films  to  KOOL-TV  Phoenix  and 
the  first  26  programs  of  The  Big  Playback  in 
Seattle,  Wash.,  and  Jacksonville,  Fla. 

Anti-Trust  Suit  Against 
Movie  Firms  Ready  in  Fall 

DEPARTMENT  of  Justice's  anti-trust  suit  to 
force  several  major  studios  and  distribution 
companies  to  release  16mm  feature  motion 
pictures  to  tv  and  other  outlets  is  expected  to  be 
ready  for  trial  by  late  fall.  This  was  revealed 
when  the  case  was  transferred  to  the  calen- 
dar of  Federal  Judge  Harry  Westover,  ac- 
knowledged legal  authority  on  motion  picture 
industry  litigation. 

Government's  suit  filed  July  22,  1952  [B»T, 
July  28,  1952]  lists  as  defendants  Columbia 
Pictures  Corp.,  subsidiary  Screen  Gems  Inc.; 
Universal  Pictures  Corp.,  subsidiary  United 
World  Films  Inc.;  Warner  Bros.  Pictures  Inc.; 
Warner  Bros.  Pictures  Distributing  Corp.;  RKO 
Radio  Pictures  Inc.;  20th  Century  Fox  Film 
Corp.;  Republic  Pictures  Corp.;  Republic  Pro- 
ductions Inc.;  Films  Inc.,  and  Pictorial  Films 
Inc. 

Named  as  co-conspirator  but  not  as  defendant 
is  Theatre  Owners  of  America. 

On  attorneys  plea  that  customary  routine 
filing  of  answers  to  interrogatories  by  defend- 
ants would  reveal  "trade  secrets  and  other 
confidential  information,"  Federal  Judge  Ben 
Harrision  last  fall  ordered  them  all  sealed. 


MCA  Plans  New  Films 

DISCOUNTING  reports  Music  Corp.  of  Amer- 
ica will  discontinue  tv  film  production  and  con- 
centrate on  distribution  and  representation,  Pres- 
ident Lew  Wasserman  last  week  declared  the 
firm  is  planning  several  more  video  series  and 
currently  is  seeking  producers  to  handle  these 
properties. 

Although  not  divulging  the  series  to  be  made, 
nor  other  video  expansion  plans,  he  declared 
that  there  was  no  basis  to  a  report  published  in 
a  Hollywood  trade  paper  that  MCA  would  drop 
its  tv  film  production  or  dispose  of  properties 
filmed  by  subsidiary  Revue  Productions. 


Minot  Tv  Distribution  Firm 
Set  Up  for  MPAA#  UFSI 

ESTABLISHMENT  of  Minot  Tv  Inc.,  New 
York,  as  a  distribution  company  to  function 
in  association  with  Motion  Pictures  Advertising 
Assn.  and  United  Film  Service  Inc.  has  been 
announced  by  Charles  M.  Amory,  president. 
Headquarters  have  been  established  at  509 
Madison  Ave.,  New  York. 

Under  arrangements  completed  with  MPAA 
and  United  Film  Service,  Minot  Tv  will  assign 
its  15  salesmen  to  service  the  Northeast,  with 
MPAA  concentrating  in  the  South  and  Unit- 
ed Film  Service  in  the  West,  Midwest  and 
parts  of  the  East.  The  combined  operation  is 
designed  to  secure  multiple  sponsorship  on  a 
local  basis  for  half-hour  tv  filmed  series. 

In  the  past  both  MPAA  and  United  Film 
Service  concentrated  solely  on  the  sale  of  one- 
minute  filmed  announcements. 


May  2  Deadline  Agreed 
In  Ireland  Suit  Amendment 

BOTH  SIDES  have  agreed  upon  a  May  2  dead- 
line for  actor  John  Ireland  to  amend  his  $1,756,- 
000  breach  of  contract  and  slander  suit  against 
Television  Programs  of  America,  Norvin  Pro- 
ductions, producer  Leon  Fromkess,  TPA  Presi- 
dent Milton  Gordon,  TPA  Vice  President  Mick- 
ey Silliman  and  others.  The  deadline  agree- 
ment was  reached  out  of  court,  since  trial  date 
has  not  been  set. 

The  suit,  filed  last  month  in  Los  Angeles 
Superior  Court  [B»T,  March  8],  alleges  the 
plaintiff  had  been  contracted  to  portray  the 
title  role  in  Ellery  Queen  tv  film  series  but 
later  was  discharged  "without  cause  or  excuse." 
The  actor  then  learned,  according  to  the  com- 
plaint, that  the  defendants  in  the  presence  of 
others  slandered  him  as  "politically  unaccept- 
able" to  advertising  agencies  and  prospective 
sponsors. 


UTP  Film  Exports  Rise 

EXPORT  of  United  Television  Programs'  tv 

film  prints  has  tripled  in  the  past  six  months, 

increasing  from  1,100  prints  in  November  to 

more  than  3,500  in  April,  according  to  Wynn  . 

Nathan,  vice  president  in  charge  of  sales.  He 

further  announced  his  firm  has  developed  a 

"globe  girdling"  market. 

Recent  sales  in  the  latter  category  include: 

Old  American  Barn  Dance,  Counterpoint  and  i 
Royal  Playhouse  to  the  Italian  Government  for 
Radio-Italia-Tv;  Your  Gospel  Singer  to  Temple- 
tons  Inc.  for  cross-continent  telecasts  on  CBC; 
Waterfront  to  Supertest  Petroleum  Corp.  for 
showings  on  CBLT  (TV)  Toronto  and  to  Stand- 
ard Oil  Co.  for  showings  on  KGMB-TV  Honolulu; 
Heart  of  the  City  to  KONA  (TV)  Honolulu; 
Hollywood  Offbeat  to  WKAQ-TV  San  Juan.  P.  R.; 
Double  Play,  Heart  of  the  City  and  Royal  Play- 
house to  KFIF  (TV)  Fairbanks  and  KFIA  (TV) 
Anchorage,  both  Alaska. 


Lorillard  Buys 

P.  LORILLARD  CO.,  New  York  (Kent 
cigarettes),  through  Young  &  Rubicam, 
has  purchased  from  Screen  Gems  Inc., 
New  York,  13  half-hour  tv  filmed  dramas, 
originally  telecast  on  The  Ford  Theatre, 
for  use  under  the  title  of  Kent  Theatre 
in  seven  markets,  starting  in  July.  The 
markets  set  to  carry  programs  are  Chi- 
cago, Cleveland,  Cincinnati,  Baltimore, 
Minneapolis,  Philadelphia  and  San  Fran- 
cisco, with  other  markets  to  be  added. 
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World  Wide  Tv  Producing 
'Shoppers  Showcase'  Film 

WORLD  WIDE  Tv  Productions,  Hollywood, 
has  started  producing  the  weekly  tv  film  Shop- 
pers Showcase,  a  syndicated  program  designed 
to  sell  low-price  items  by  mail  order  for  ap- 
proximately 40  advertisers.  The  firm  guaran- 
tees five  million  sets  coverage  in  small  towns 
and  rural  areas,  using  more  than  20  U.  S.  and 
Hawaiian  stations  of  less  than  500,000  sets  cov- 
erage each,  according  to  World  Wide  execu- 
tives. 

Chelle  Janis  &  Assoc.  Advertising,  Holly- 
wood, has  overall  managership  of  World  Wide 
Tv  Productions.  William  C.  Welch  is  produc- 
tion manager;  Darrell  C.  Cole,  director  of  sales; 
Chester  V.  Grund,  public  relations  director,  and 
Carmella  Sampognia,  office  manager. 

The  packaging  firm  is  headquartered  in 
KTTV  (TV)  studios,  Hollywood,  telephone 
Hollywood  2-7361. 


Sutherland  Opens  N.  Y.  Studios 

JOHN  SUTHERLAND  PRODUCTIONS  Inc. 
announced  last  week  the  opening  of  studios  in 
New  York  to  produce  both  animated  and  live 
action  television  and  motion  picture  films.  Gen- 
eral offices  and  production  facilities  have  been 
established  at  404  Fourth  Ave.,  New  York, 

I     N' Y' 

The  company  previously  had  concentrated  its 
>  I    production  activities  on  the  west  coast. 


FILM  SALES 

Guild  Films  Co.,  N.  Y.,  reports  that  Liberace 
Show  is  now  being  carried  in  180  cities,  with 
latest  sales  in  West  Palm  Beach;  Billings,  Mont.; 
Sacramento,  Calif.;  Wilmington,  Del.;  Hunting- 
ton, W.  Va.;  Cadillac,  Mich.,  and  Danville,  111. 

Chicago  Furniture  Store,  Fresno,  Calif.,  starts 
weekly  programming  of  60-feature  film  package 
on  KBID-TV  that  city,  May  3.  Distributed  by 
'•■      Motion  Pictures  for  Television,  package  includes 

0  "Scarlet  Pimpernel,"  "Blue  Angel,"  "Bridge  of 
-      San  Luis  Rey"  and  "Drums."  Five  most  popular 
^  |    films,  determined  by  audience  mail,  will  be  re- 
run by  KBID-TV  at  the  end  of  the  year.  Agency 
is  Advance  Adv.,  Fresno. 

£  j    NBC  Film  Division's  acquisition  to  syndica- 

1  ■    tion  rights  to  The  Falcon,  new  half-hour  tv 

film  series,  was  announced  last  week  by  Carl 
'  M.  Stanton,  vice  president  in  charge  of  the 
division.  The  series  of  39  half-hour  adventure 
dramas,  which  will  feature  Charles  McGraw 
and  Michael  Waring,  will  be  produced  by  Fed- 
,    eral  Telefilm. 

FILM  PRODUCTION 

Screen  Gems  Inc.,  Hollywood,  is  shooting  two 
half-hour  pilot  films  in  Captain  Midnight, 
science  fiction  series  based  on  the  comic  strip 
and  radio  program,  for  Wander  Co.,  Chicago 
(Ovaltine)  and  Gsneral  Mills,  Minneapolis, 
(Kixj.  Richard  Webb  is  starred  with  supporting 
actors,  Olan  Soule  and  Sid  Melton.  George  Bil- 
•  son,  former  executive  producer  of  short  sub- 
jects for  RKO,  is  producer  and  Ross  Lederman, 
director. 

V'olcano  Productions  goes  before  the  cameras 
today  (Monday),  at  General  Service  Studios, 

Broadcasting   •  Telecasting 


Hollywood,  to  shoot  the  Mickey  Rooney  series 
Hey  Mulligan,  bought  for  alternate  sponsorship 
on  NBC-TV  (see  story,  page  29)  by  Pillsbury 
Mills  Inc.  (flour)  and  Green  Giant  Co.  (peas), 
starting  Aug.  28.  With  a  three-day  shooting 
schedule  for  each,  two  half-hour  films  carrying 
a  budget  of  $32,000  apiece,  will  be  made  weekly 
for  the  first  three  weeks,  followed  by  a  hiatus 
until  July  12,  permitting  Mr.  Rooney  to  fulfill  a 
three-week  night  club  engagement  and  a  Repub- 
lic Pictures  commitment.  Packaged  by  Mickey 
Rooney  Enterprises,  series  casts  Rooney  as  an 
NBC  page  boy  with  Regis  Toomey  as  his  father 
and  Claire  Carleton  as  his  mother.  John  Hub- 
bard portrays  an  NBC  executive.  Joseph  Sant- 
ley  will  produce;  Les  Martinson  will  direct; 
Van  Alexander  is  musical  director;  Ben  Fried- 
man and  John  Fenton  Murray  are  .assigned 
writers. 

Alexander  Film  Co.,  Colorado  Springs,  Colo., 
announces  commercial  productions  for  follow- 
ing organizations:  Gates  Rubber  Co.,  Denver, 
one  8-second  ID,  through  Harold  Walter  Clark 
Adv.,  same  city;  Keomar  Manufacturing  Co. 
(Swing  King  chairs),  Cleveland,  one  46-second 
film,  through  Gerst,  Sylvester  &  Walsh  Inc., 
same  city,  and  Frigidaire,  Dayton,  Ohio,  five 
60-second  and  seven  20-second  films,  through 
Foote,  Cone  &  Billing,  N.  Y. 

Sam  Bischoff  Enterprises,  RKO-Pathe  Studios, 
Culver  City,  Calif.,  formed  by  Edward  G. 
Robinson,  actor  and  former  star  of  Big  Town 
radio  series,  and  Sam  Bischoff,  until  recently 
a  producer  for  Warner  Bros.,  is  shooting  pilot 
film  in  For  the  Defense.  Half-hour  tv  series 
stars  the  actor  as  a  legal  defender  of  the  poor 
with  James  Nielson  set  as  director.  Writers  at 
work  on  scripts  are  Don  Mullalley,  David 
Dortort  and  George  Bricker.  Sherman  Harris, 
formerly  with  Denmac  Productions,  Hollywood, 
is  production  supervisor. 

Rockhill  Productions  Inc.,  N.  Y.,  announces 
agreement  under  which  that  packaging  firm  ac- 
quires all  properties  held  by  Robert  K.  Adams, 
including  My  Son  Jeep  (tv)  Star  Playhouse 
(radio)  and  Manhattan  Honeymoon  (tv). 
Agreement  provides  for  addition  of  Mr.  Adams 
and  his  associates,  Art  Baer  and  Jane  Kaufman, 
to  Rockhill  staff. 

RANDOM  SHOTS 

Hygo  Television  Films  Inc.  has  opened  Holly- 
wood offices  at  8121/2-14  N.  La  Brea.  Tele- 
phone: Hollywood  7-4882.  Louis  Goldstein, 
formerly  with  Columbia  Pictures  as  manager 
in  charge  of  various  foreign  departments,  is 
in  charge  of  West  Coast  operations  for  the 
distribution  firm. 

Stuart  Reynolds  Products,  Hollywood,  moves 
to  9120  Sunset  Blvd.  Telephone  is  Crestview 
4-7863. 

ABC-TV  West  Coast  film  syndication  offices, 
Hollywood,  move  to  1539  N.  Vine  St. 

Circle  Films  Labs.,  N.  Y.,  has  developed  a  pro- 
duction method  that  reduces  the  time  of  printing 
short  sequences  of  motion  picture  film  by  75%, 
the  company  announced  last  week.  The  sys- 
tem, said  to  be  particularly  applicable  to  com- 
mercial films,  currently  is  being  employed 
on  a  series  of  Wi  minute  sales  training  films 
being  produced  for  Maxwell  House  Coffee  by 
Seminar  Films.  It  makes  use  of  a  specially-de- 
signed magazine  which  is  said  to  permit  the  film 
to  be  fed  into  the  printer  continuously,  thereby 
eliminating  the  time  usually  devoted  to  re- 
threading.  This  latter  phase  of  production,  a 
company  spokesman  said,  has  heretofore  ac- 
counted for  a  major  percentage  of  the  man 
hours  in  the  process  of  making  copies  of  films. 


KBMT  (TV)  Beaumont,  Tex.,  will  show  Star 
Showcase  under  sponsorship  by  Kinsel  Motors, 
Ford  dealer.  L  to  r:  Frank  Browne,  KBMT  cml. 
mgr.;  Joe  Kinsel,  Kinsel  Motors;  Dene  Gober, 
Gober  Adv.  Agency;  "Spike"  Colburn,  acct. 
exec,  TPA,  producer  of  show. 


BELL  Clothing  Co.  for  third  straight  year  will 
sponsor  Nightcap  Edition  (news)  on  KOTV  (TV) 
Tulsa.  L  to  r:  Dick  Campbell,  mgr.,  and  Jack 
Hawser,  sis.  rep.,  both  KOTV;  Norman  John- 
son, store  mgr.,  and  Gene  Esterline,  exec,  both 

Bell;  Cy  Tuma,  KOTV  news  dir. 

I 


EHLERT  Feed  Mills,  St.  Joseph,  Mo.,  will  spon- 
sor Foy  Willing  &  the  Riders  of  the  Purple  Sage 
on  KFEQ-TV  there.  L  to  r:  Al  Sloey  Jr.,  leader 
of  show's  quartet;  Larry  Ehlert,  Ehlert  mgr.; 
Wayne  Beavers,  KFEQ-TV  sis.  rep. 


PRINCIPALS  of  four  WTTG  (TV)  Washington 
shows  to  be  used  by  Tipon  nail  lacquer  for  pro- 
motion are  (I  to  r):  Seated — Hazel  Markel, 
Aletha  Agee,  Art  Lamb  and  Cindy  Dahl;  stand- 
ing Arthur  Clair,  Tipon  Mfg.  Co.;  Ted  Newhoff, 
Newhoff-Blumberg  Adv.,  Baltimore;  Ray  Mac- 
Donnell,  Tipon  sis,  mgr.;  Walter  Dimond,  mfrs. 
rep..  Eastern  Sales  Co. 


FACTS  &  FIGURES 


NETWORK  CLIENT  AVERAGE  EXPENDITURE 
SHOWS  INCREASE  IN  BOTH  RADIO  AND  TV 

Comparison  of  PIB  figures  for  February  of  1954  and  the  same  month 
last  year  also  brings  out  that  total  number  of  network  advertisers 
declined  in  radio,  increased  in  television. 


Top  Ten  Tv  Network  Advertisers 
During  February  1954 


AVERAGE  expenditure  of  advertisers  using 
the  nationwide  broadcast  networks  rose  appre- 
ciably from  February  1953  to  February  1954. 
Publishers  Information.  Bureau  data  on  gross 
time  purchases  of  advertisers  on  the  radio  and 
tv  networks  show  that  in  February  of  this  year 
the  average  radio  network  client  spent  $84,920 
(gross)  for  time,  compared  to  $75,807  for  the 
same  month  of  last  year.  The  average  tv  net- 
work client's  gross  time  purchases  rose  from 
$104,663  in  February  1953  to  $121,467  for  the 
same  month  of  1954. 

Number  of  radio  network  clients  dropped 
from  167  in  February  1953  to  144  this  Feb- 
ruary, so  that  despite  the  rise  in  average  ex- 
penditure, the  gross  time  sales  of  the  radio 
networks  declined  slightly  from  last  year  to  this. 

TV  network  clients,  on  the  contrary,  in- 
creased from  152  to  190,  thus,  with  an  in- 
crease also  in  average  time  purchases,  tv  net- 
work billings  this  February  were  far  ahead  of 
those  for  that  month  of  last  year. 

Top  Buyers  Hold  Pace 

By  and  large,  the  top  users  of  network  time 
in  February  1953  continued  in  that  position  a 
year  later.  Top  ten  table  of  radio  clients  in- 
cludes eight  who  were  on  that  list  the  year 
before,  General  Mills  and  R.  J.  Reynolds 
Tobacco  Co.  who  were  among  last  year's  top 
ten  giving  place  to  American  Homes  Products 
Corp.  and  Swift  &  Co. 

The  tv  top  ten  list  is  even  more  consistent, 
with  only  one  change  from  that  of  February 
1953 — Chrysler  Corp.  replacing  Liggett  & 
Myers  Tobacco  Co. — and  the  other  nine  ad- 
vertisers who  were  the  greatest  purchasers  of 
tv  network  time  in  February  this  year  the  same 
that  topped  last  February's  list. 

The  same  tendency  of  the  leading  users  of 


broadcast  network  time  to  continue  their  use  is 
shown  in  the  tables  of  leading  advertisers  in 
each  category  of  network  client.  Of  the  24 
varieties  of  radio  network  advertising  15  are 
headed  by  the  same  advertiser  who  occupied 
that  position  in  February  1953;  among  the  23 
types  of  tv  network  client,  16  categories  are 
headed  by  the  same  advertiser  as  in  the  same 
month  last  year. 

★    ★  ★ 

Leading  Tv  Network  Advertisers  By 
Product  Group  During  February,  1954 

Apparel,  Footwear  & 

Access. 
Automotive,  Auto 

Access.  &  Equip. 
Beer,  Wines  &  liquors 
Bldg.  Materials,  Equip. 

&  Fixtures 
Confectionery  &  Soft 

Drinks 
Consumer  Services 
Drugs  &  Remedies 
Food  &  Food  Products 
Gasoline,  Lubricants  & 

Other  Fuels 
Household  tquipment 

&  Supplies 
Household  Furnishings 
Industrial  Materials 
Insurance 

Jewelry,  Optical  Goods 
&  Cameras 

Office  Equip.,  Sta- 
tionery   &  Writing 
Supplies 

Publishing  &  Media 

Radios,  Tv  Sets,  Phono- 
graphs, Musical  In- 
struments  &  Access. 

Smoking  Materials 

Soaps,  Cleansers  & 

Polishes 
Sporting  Goods  &  Toys 
Toiletries  &  Toilet 

Goods 
Transportation,  Hotels 

&  Resorts 
Miscellaneous 


Cat's  Paw  Rubber  Co. 

$67,094 

General  Motors  Corp. 

707,575 

Pabst  Brewing  Co. 

206,672 

Sherwin-Williams  Co. 

53,070 

Coca-Cola  Co. 

199,564 

Electric  Co.  Adv.  Progra 

m  70,062 

Serutan  Co. 

345,441 

General  Foods  Corp. 

574,560 

Gulf    Oil  Corp. 

113,232 

General  Electric  Co. 

366,894 

Armstrong  Cork  Co. 

120,780 

Reynolds  Metals  Co. 

120,240 

Prudential  Insurance  Co. 

of  America 

79,212 

Speidel  Corp. 

67,980 

Hall  Brothers 

163,800 

Hearst  Corp. 

7,534 

RCA 

209,373 

R.   J.  Reynolds 

Tobacco  Co. 

850,348 

Procter  &  Gamble  Co. 

1,573,813 

Parker  Brothers 

1 2,420 

Colgate-Palmolive  Co. 

768,248 

Greyhound  Corp. 

68,028 

Swift  &  Co. 

93,884 

★ 

1.  Procter  &   Gamble  Co. 

2.  Colgate-Palmolive  Co. 

3.  General   Motors  Corp. 

4.  R.  J.   Reynolds  Tobacco  Co. 

5.  American  Tobacco  Co. 

6.  General   Foods  Corp. 

7.  General  Mills 

8.  Lever  Brothers  Co. 

9.  Chrysler  Corp 
10.  P.  Lorillard  Co. 

★  ★  ★ 

Top  Ten  Radio  Network 
During  February, 

1.  Procter  &  Gamble  Co. 

2.  Miles  Labs. 

3.  Lever  Brothers  Co. 

4.  Colgate-Palmolive  Co. 

5.  General   Foods  Corp. 

6.  Gillette  Co. 

7.  Sterling  Drug 

8.  American   Home  Products  Corp. 

9.  Liggett  &  Myers  Tobacco  Corp. 
10.    Swift  &  Co. 

★  ★  ★ 

Leading  Radio  Network  Advertisers 
Each  Product  Group  During 
February,  1954 

Allis-Chalmers  Mfg.  Co.  $  34 


$1,605,519 
959,244 
857,363 
850,348 
680,227 
574,560 
567,835 
522,626 
504,015 
482,378 


Advertisers 
1954 

$1,106,523 
605,685 
526,293 
457,161 
425,842 
399,518 
364,354 
350,599 
311,021 
265,121 


Agriculture  &  Farming 
Apparel,    Footwear  & 

Access. 
Automotive,  Auto. 

Access.  &  Equipment 
Beer,  Wines  &  Liquor 
Bldg.  Materials,  Equip- 
ment &  Fixtures 
Confectionery  &  Soft 

Drinks 
Consumer  Services 
Drugs  &  Remedies 
Food  &  Food  Products 
Gasoline,  Lubricants  & 

other  Fuels 
Horticulture 
Household  Equip.  & 

Supplies 
Household  Furnishings 


Knomark  Mfg.  Co. 

Willys  Motors 
Anheuser-Busch 

Johns-Manville  Corp. 


61 


175, 
136, 


in 

,429 

,630 

730 
986 


95,736 


William  Wrigley  Jr.  Co.  121,384 
:,752 
,685 
,842 


62,1 
605,i 
425,! 


Industrial 
Insurance 


Materials 


Jiwelr/,  Optical  Goods 
&  Cameras 

Office  Equip.,  Sta- 
tionery &  Writing 
Supplies 

Publishing  &  Media 

Radios,  TV  Sets,  Phono- 
graphs, Musical  In- 
struments &  Access. 

Smoking  Materials 

Soaps,  Cleansers  & 

Polishes 
Toiletries  &  Toilet 

Goods 
Transportation,  Hotels 

&  Resorts 
Miscellaneous 


AT&T  Co. 
Miles  Labs. 
General  Foods  Corp. 
Standard  Oil  Co. 

of  Indiana  96,389 

Ferry-Morse  Seed  Co.  11,320 

Philco  Corp.  118,023 
Owens-Corning 

Fiberglass  Corp.  67,376 

General  Electric  Co.  69,080 
Prudential  Insurance  Co. 

of  America  62,365 
Longines-Wittnauer 

Watch  Co.  101,252 


Hall  Brothers  66,600 
Thomas  Nelson  &  Son  24,715 


General  Electric  Co.  69,108 
Liggett  &  Myers 

Tobacco  Co.  311,021 

Procter  &  Gamble  Co.  711,430 

Gillette  Co.  399,518 
Assn.  of  American 

Railroads  63,228 

CIO  98,765 

★ 


GROSS  TV  NETWORK  TIME  SALES  BY  PRODUCT  GROUPS  FOR 
FEBRUARY  &  JAN. -FEB.,  1954  COMPARED  TO  1953 


February 

Jan. -Feb. 

February 

Jan. -Feb. 

1954 

1954 

1953 

1953 

Apparel,    Footwear    &  Access. 

$  338,065 

$  681,983 

$  248,504 

5  500,149 

Automotive,  Auto  Access.  & 

Equipment 

2,075,936 

4,346,010 

1,137,549 

2,631,364 

Beer,  Wine  &  Liquor 

477,528 

999,722 

381,794 

748,874 

Bldg.  Materials,   Equip.  &  Fixtures 

121,271 

188,794 

Confectionery    &    Soft  Drinks 

611,010 

1,336,196 

503,302 

1,023,003 

Consumer  Services 

73,829 

173,837 

64,860 

86,916 

Drugs    &  Remedies 

1,165,457 

2,431,855 

804,329 

1,701,696 

Food   &    Food  Products 

4,475,693 

9,236,312 

2,790,800 

5,830,010 

Gasoline,  Lubricants  &  Other 

Fuels 

203,232 

702,662 

246,690 

561,932 

Household  Equipment  &  Supplies 

2,085,322 

4,260,636 

1,261,513 

2,507,258 

Household  Furnishings 

402,197 

829,898 

273,842 

530,970 

Industrial  Materials 

431,047 

934,742 

385,404 

766,184 

Insurance 

152,652 

279,61 8 

98,490 

201,540 

Jewelry,  Optical  Goods  &  Cameras 

172,389 

429,372 

243,001 

473,971 

Office  Equip.,  Stationery  &  Writing 

155,160 

Supplies 

295,200 

691,131 

77,580 

Publishing    &  Media 

17,736 

37,250 

51,705 

105,426 

Radios,  Tv  Sets,  Phonographs 

Muscial  Instrument  &  Access. 

653,020 

1,414,431 

271,238 

610,513 

Retail  Stores  &  Direct  by  Mail 

42,345 

23,175 

Smoking  Materials 

3,175,233 

6,601,533 

2,598,158 

5,541,090 

Soaps,  Cleansers  &  Polishes 

2,495,534 

4,908,268 

1,784,776 

3,570,964 

Sporting  Goods  &  Toys 

12,420 

28,900 

15,038 

Toiletries  &  Toilet  Goods 

3,227,257 

6,771,087 

2,478,449 

5,173,761 

Transportation,  Travel  &  Resorts 

148,054 

305,835 

49,878 

98,037 

Miscellaneous 

219,187 

503,350 

156,926 

327,067 

TOTAL 

$23,079,319  $48,135,767 

$15,908,788  $33,184,148 

Source:  Publishers  Information  Bureau 

Page  34    •    April  26,  1954 


GROSS  RADIO  NETWORK  TIME  SALES  BY  PRODUCT  GROUPS 
FOR  FEBRUARY  AND  JANUARY-FEBRUARY,  1954, 
COMPARED  TO  1953 


February 

Jan. -Feb. 

February 

Jan. -Feb. 

1954 

1954 

1953 

1953 

Agriculture  &  Farming  $ 

70,470 

$  170,447 

$  100,726 

$  208,043 

Apparel,  Footwear  &  Access. 

61,360 

122,370 

73,479 

156,184 

Automotive,  Auto.  Access. 

&  Equip. 

778,917 

1 ,550,495 

396,532 

994,639 

Beer,  Wine  &  Liquor 

145,518 

314,537 

135,901 

217,150 

Bldg.  Materials,  Equip.  & 

Fixtures 

151,723 

312,910 

64,984 

136,634 

Confectionery  &  Soft  Drinks 

220,413 

453,871 

230,149 

476,869 

Consumer  Services 

161,186 

326,996 

193,784 

406,923 

Drugs  &  Remedies 

1,697,761 

3,477,928 

1 ,696,375 

3,478,668 

Food  &  Food  Products 

2,579,728 

5,361,311 

2,947,201 

6,21 1 ,360 

Gasoline,  Lubricants  & 

other  Fuels 

509,996 

1,150,661 

409,200 

854,738 

Horticulture 

11,320 

11,320 

5,834 

7,022 

Household  Equipment  &  Supplies 

325,099 

659,973 

556,721 

1,196,917 

Household  Furnishings 

68,624 

123,837 

186,887 

390,479 

Industrial  Materials 

69,080 

161,555 

148,693 

297,130 

Insurance 

189,446 

378,526 

147,156 

305,014 

Jewelry,  Optical  Goods  & 

Cameras 

125,394 

256,115 

78,907 

157,807 

Office  Equipment,  Stationery  & 

Writing  Supplies 

78,802 

162,052 

66,580 

133,160 

Publishing  &  Media 

57,091 

125,895 

15,240 

31,302 

Radios,  TV  Sets,  Phonographs, 

Musical  Instruments  &  Access. 

165,317 

422,033 

179,082 

461,106 

RetailStores  &  Direct  by  Mail 

1,236 

2,472 

Smoking  Materials 

1,068,105 

2,251,085 

1,291,200 

2,586,389 

Soaps,  Cleansers  &  Polishes 

1 ,279,536 

2,568,953 

1,117,722 

2,309,449 

Toiletries  &  Toilet  Goods 

1,667,583 

3,572,252 

2,149,903 

4,579,614 

Transportation,  Hotels  &  Resorts 

63,651 

126,879 

63,196 

126,392 

Miscellaneous 

682,412 

1,473,672 

403,162 

812,564 

TOTALS  $12,228,532 

$25,535,673 

$12,659,810 

$26,537,525 

SOURCE:    Publishers  Information  Bureau. 

Broadcasting 


Telecasting 


Buy  WHO 

and  Get  Iowa's  Metropolitan  Areas . . 
Pica  the  Remainder  of  Iowa! 


TAKE  FILLING  STATION  SALES,  FOR  INSTANCE! 


CEDAR  RAPIDS 
TRI-CITIES  •  • 
DES  MOINES  • 
DUBUQUE-  • 
SIOUX  CITY  • 
WATERLOO  c 
REMAINDER  OF  STATE 


I  S.A.M.  DAYTIME 
L     STATION  AUDI  Eh 

E1E1BQ 
J.  'SBEIBBBSH 


ENCE  AREA 
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FREE  &  PETERS,  INC.,  National  Representatives 


THE  "REMAINDER  OF  IOWA"  ACCOUNTS  FOR  THESE  SALES: 

(Which  You  MISS  Unless  You  Cover  the  Entire  State) 

67.2%   Food  Stores 
63.2%   Eating  and  Drinking  Places 
47.9%   General  Merchandise  Stores 
57.5%   Apparel  Stores 
61.4%   Home  Furnishings  Stores 
65.9%   Automotive  Dealers 
74.9%   Filling  Stations 
80.8%    Building  Material  Groups 
62.0%  Drugstores 
Source:  1953-'54  Consumer  Markets 


BUY  ALL  of  IOWA- 
Pius  "Iowa  Plus"— with 

WIHI© 

Des  Moines  .  .  .  50,000  Watts 

Col.  B.  J.  Palmer,  President 
°P.  A.  Loyet,  Resident  Manager 
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Children's  Tv  Fare  Approved 
By  Most  Parents,  Survey  Finds 

RESULTS  of  a  study  on  the  attitudes  of  par- 
ents toward  children's  programs  on  television 
revealed  last  week  that  "a  great  majority  of 
parents  generally  approve  children's  shows  cur- 
rently being  offered  on  tv." 

This  conclusion  emerged  from  what  was  de- 
scribed as  "the  first  major  study  of  parents'  at- 
titudes toward  children's  tv  programs,"  which 
was  conducted  under  the  supervision  of  the 
Yale  Divinity  School  by  the  Communications 
Research  Project  of  the  National  Council  of 
Churches  of  Christ  in  the  U.S.A. 

The  survey  of  3,559  homes  in  New  Haven — ■ 
a  5%  sample  of  the  population  in  that  area — 
showed  69%  of  parents  favored  children's  tv 
programs  as  they  are;  26%  generally  disap- 
proved of  them,  and  5%  favored  some  aspects 
of  children's  tv  and  opposed  others. 

Greatest  disapproval  of  children's  tv  shows, 
the  survey  .disclosed,  was  registered  by  the  best 
educated  families  and  by  white-collar  workers 
of  higher  income,  of  whom  54%  approved  of 
current  programs,  and  by  parents  of  children 
aged  four  through  nine,  one-third  of  whom 
were  generally  opposed  to  the  shows  their  chil- 
dren viewed. 

Among  the  other  findings  gleaned  by  the 
survey  were: 

(1)  Parents  reported  their  children  spent  an 
average  of  13  hours  per  week  viewing  the  pro- 
grams they  watched  regularly,  in  addition  to 
some  random  viewing,  and  listened  to  radio 
shows  for  about  two  hours  a  week;  (2)  parents 
said  their  children  spent  about  half  their  view- 
ing time  watching  variety  shows  and  another 
third  on  westerns,  with  4%  of  their  time  spent 
watching  informational  and  instructional  pro- 
grams; (3)  most  popular  program  was  Howdy 
Doody,  pulling  21.6%,  followed  by  Hopulong 
Cassidy  with  7.2%  and  Super  Circus,  6.2%;  (4) 
parents  voiced  criticism  that  children  watched 
too  many  westerns  and  variety  shows  and  did 
not  have  access  to  enough  new  programming  in 
the  classics,  fairy  tales  and  the  Bible,  and  in 
science  and  general  informational  fields;  (5) 
one-fourth  of  all  objections  voiced  by  parents 
were  directed  at  "excessive  violence"  in  chil- 
dren's shows. 


It's  Still  'Lucy'  at  Top, 
According  to  Latest  Nielsen 

CBS-TV's  /  Love  Lucy  was  at  the  head  of  the 
A.  C.  Nielsen  Co.  list  of  top  10  evening,  once-a- 
week  network  television  shows  for  the  two 
weeks  ending  March  27.  Second  place  went  to 
the  NBC-TV  telecast  of  the  Hollywood  Acad- 
emy Awards  presentations.  The  ratings: 

NUMBER  OF  TV  HOMES  REACHED 

HOMES 


RANK                        PROGRAM  (000) 

1  I    tove   tucy  (CBS)  16,615 

2  Academy  Award  (NBC)  14,953 

3  Dragnet  (NBC)  14,390 

4  Bob  Hope  Show  (NBC)  14,124 

5  Buick-Berle  Show  (NBC)  12,925 

6  You  Bet  Your  Life  (NBC)  12,618 

7  Jackie  Gleason  Show  (CBS)  12,058 

8  Arthur  Godfrey's  Scouts  (CBS)  11,292 

9  Toast  of  the  Town  (CBS)  11,270 
10    Pabst  Blue  Ribbon  Bouts  (CBS)  11,250 

PER  CENT  OF  TV  HOMES  REACHED 
PROGRAM  STATION  BASIS 

HOMES 

RANK                         PROGRAM  % 

1  I  Love  Lucy  (CBS)  64.2 

2  Academy  Award  (NBC)  54.0 

3  Dragnet  (NBC)  53.1 

4  Bob  Hope  Show  (NBC)  52.9 

5  Jackie  Gleason  (CBS)  48.6 

6  Buick-Berle  Show  (NBC)  48.5 

7  You  Bet  Your  Life  (NBC)  46.1 

8  Arthur  Godfrey's  Scouts  (CBS)  44.3 

9  Jack  Benny  Show  (CBS)  43.8 

10  Toast  of  the  Town  (CBS)  43.0 
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McLEAN  RE-ELECTED 
PRESIDENT  OF  AP 

Press  association  elects  officers 
and  directors,  notes  growth  in 
radio-tv  membership. 

ROBERT  McLEAN,  president,  Philadelphia 
Bulletin  (WCAU-AM-FM-TV),  was  re-elected 
president  of  the  Associated  Press  Tuesday  at  an 
AP  board  meeting.  He  has  been  AP  president 
since  1938. 

Clarence  B.  Hanson  Jr.,  publisher,  Birming- 
ham News  (WAPI,  WAFM  [FM],  WABT 
[TV]),  was  elected  first  vice  president  of  AP  and 
Oscar  S,  Stauffer  of  the  Topeka  State  Journal 
and  president  of  Stauffer  Publications  (KSOK 
Arkansas  City,  Kan.;  KSEK  Pittsburg,  Kan.; 
KGFF  Shawnee  City,  Okla.),  was  elected  second 
vice  president.  Lloyd  Stratton  was  re-elected 
secretary  and  Robert  Booth  was  re-elected  treas- 
urer. 

Re-elected  to  AP's  executive  committee  were: 

Mr.  McLean;  John  S.  Knight,  Chicago  Daily 
News  (WIND-AM-TV);  Benjamin  M.  McKel- 
way,  Washington  Star  ( WMAL-AM-FM-TV) ; 
Paul  Miller,  Rochester  (N.  Y.)  Democrat  & 
Chronicle  (WHEC-AM-TV) ;  Robert  B.  Choate, 
Boston  Herald  (WHDH-AM-FM) ;  Harry  F. 
Byrd  Jr.,  Winchester  (Va.)  Evening  Star. 

On  Monday,  at  AP's  annual  membership 
meeting  at  New  York's  Waldorf-Astoria,  the 
members  re-elected  four  directors  and  elected 
two  new  board  members.  AP  by-laws  provide 
for  an  18-member  board,  six  directors  being 
elected  each  year  for  three-year  terms.  At  least 
three  board  members  must  represent  papers 
in  cities  with  populations  of  less  than  50,000. 

Re-elected  to  the  board  were:  Mr.  Knight; 
James  M.  Cox  Jr.,  Dayton  Daily  News  (WHIO- 
AM-FM-TV);  Mark  Ethridge,  Louisville  Cour- 
ier-Journal (WHAS-AM-TV);  Dolph  Simons, 
Lawrence  Journal-World. 

New  directors  are:  Harold  A.  Fitzgerald, 
Pontiac  (Mich.)  Press;  Bernard  H.  Ridder  Jr., 
Duluth  News-Tribune  (WDSM  Superior).  They 
replace  Roy  A.  Roberts,  Kansas  City  Star 
(WDAF-AM-TV),  and  Palmer  Hoyt,  Denver 
Post,  who  were  not  eligible  for  re-election  as 
they  had  served  three  consecutive  terms. 

Status  Change  Considered 

Report  of  the  AP  board,  read  at  the  annual 
meeting,  stated  that  "for  several  years  the  board 
has  given  consideration  to  regular  membership 
for  qualified  stations,  as  has  been  reported 
from  time  to  time,  and  will  continue  to  do  so." 
Radio-tv  stations  are  now  associate  members. 

Noting  that  the  number  of  AP  radio  and  tv 
members  now  totals  1,253,  a  gain  of  83  in  the 
past  corporate  year,  the  board  stated  that  per- 
haps even  more  important  was  the  continued 
steady  increase  in  the  number  of  stations  supply- 
ing news  to  AP.  The  committee  of  AP  radio 
and  tv  members  authorized  by  the  board  "has 
done  a  great  job,"  the  report  commented. 

Membership  of  this  committee  comprises:  Les 
Mawhinney,  news  director,  KHJ-AM-FM-TV  Los 
Angeles;  Jack  Krueger,  news  editor,  WTMJ- 
AM-TV  Milwaukee;  Daniel  W.  Kops,  vice  presi- 
dent and  general  manager,  WAVZ  New  Haven; 
Matt  Bonebrake,  president  and  general  man- 
ager, KOCY  Oklahoma  City;  Joe  N.  Bryant, 
president  and  general  manager,  KCBD-AM-TV 
Lubbock;  Tom  Eaton,  news  director,  WTIC- 
AM-FM  Hartford;  Jack  Shelley,  news  man- 
ager, WHO-AM-FM-TV  Des  Moines. 

Both  subcommittees  of  this  group  are  con- 
tinuing their  work,  the  board  report  noted.  One, 
after  consulting  with  the  membership  at  large, 
"recommended  specific  changes  in  news  pres- 
entation, many  of  which  were  readily  adopted 
by  the  AP  radio-tv  wire  report."  The  other 
"made  valuable  contributions  through  recom- 
mended format  and  program  innovations." 


KENT  COOPER  (I),  retired  general  man- 
ager of  The  Associated  Press,  and  Harold 
E.  Fellows,  NARTB  president,  at  the  AP's 
annual  luncheon  last  Monday. 


INS  REPORT  CITES 
RADIO-TV  CLIENTS 

International  News  Service 
lists  42  new  radio  stations,  58 
newspapers  and  23  special 
services  subscribers  here  and 
abroad.  The  various  INS  serv- 
ices to  tv  stations  are  in  more 
markets  than  ever  before, 
Berkson  says. 

INTERNATIONAL  News  Service  in  the  past 
year  has  added  42  radio  stations,  58  newspapers 
and  23  special  service  subscribers  to  its  domestic 
and  foreign  client  lists,  Seymour  Berkson,  INS 
general  manager,  said  in  his  annual  report  to 
the  meeting  of  the  INS  news  and  business  execu- 
tives held  in  New  York  last  week  in  conjunction 
with  the  ANPA  convention. 

Reporting  that  in  the  field  of  television  the 
various  INS  tv  services  now  are  in  more  mar- 
kets than  ever  before,  Mr.  Berkson  said:  "The 
INS-Telenews  news  film  services  are  today  being 
distributed  to  100  domestic  and  foreign  tv 
markets.  International  News  Facsimile — the 
world's  first  facsimile  photo  wire  which  was  in- 
augurated a  little  over  a  year  ago — now  has  a 
client  network  of  25  tv  stations  and  is  being 
expanded  to  newspapers  as  well  because  of  the 
greater  speed  of  transmitting  photos  on  paper 
all  ready  to  engrave  with  no  photo  laboratory 
work  to  delay  the  process." 

Mr.  Berkson  pointed  out  that  INS  "now  offers 
the  largest  variety  of  news  and  feature  services 
in  its  history."  He  stated:  "During  the  past  12 
months  we  have  been  progressively  expanding 
our  news  and  news-feature  scope  to  provide 
more  and  more  concentrated  coverage  'in  depth' 
on  the  big  important  news  stories  of  the  day 
so  that  readers  get  a  real  grasp  and  understand- 
ing not  only  of  the  biggest  news  developing  each 
day  but  what  that  news  means  to  the  average 
reader  in  terms  of  human  interest. 

"This  is  in  line  with  our  traditional  policy  of 
constantly  striving  for  more  distinctive  coverage 
on  human-interest  and  interpretative  feature 
of  the  big  news  stories  with  greater  emphasis 
material,"  he  said.  "The  success  of  this  policy 
is  reflected  again  this  year  in  a  spirited  demand 
for  our  services  and  a  correspondingly  healthy 
increase  in  clientele  both  here  and  abroad." 
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Everyone 
has  something 
he  does  best. . . 


Here's  what  we  do  best.  We  give 
undivided  attention  and  skill  to  th 
responsibilities  of  representing  on 
television  stations  .  .  .  and  with  a 
quality  of  results  possible  only 
through  intense  specialization. 
Foremost  TV  stations  want  the  best 
That's  why  we  are  privileged  to 
represent  those  you  see  below.  If 
you  share  their  standards,  you  may 
well  want  to  know  more  about  ours 


Harrington,  Righter  and  Parsons,  Inc. 


New  York 
Chicago 
San  Francisco 


the  only  representative  devoted  only  to  television 


WAAM  Baltimore 

W BEN -TV  Buffalo 

WFMY-TJ7  Greensboro 

WDAF-TV  Kansas  City 

WHAS-TV  Louisville 

WTMJ-TV  Milwaukee 

WMTW  Mt.  Washington 
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UP  GROWTH  CITED 
IN  RADIO,  VIDEO 

UP  Movietone  News  supplies 
news  film  to  more  tv  stations 
than  all  other  services  com- 
bined, while  UP  Radio  contin- 
ues to  grow  as  the  largest  ra- 
dio news  service,  UP  executives 
are  told  in  New  York. 

UNITED  PRESS  Movietone  News,  film-and- 
wire-script  service  produced  for  tv  stations  by 
United  Press  in  collaboration  with  20th  Century- 
Fox,  supplies  news  film  to  more  stations  than 
all  other  services  combined,  while  United  Press 
Radio  continues  to  grow  as  the  nation's  largest 
radio  news  service,  UP  executives  were  told  at 
their  annual  meeting  in  New  York  last  Monday 
and  Tuesday. 

Jack  Bisco.  vice  president  and  general  business 
manager,  said  the  UP  leased  wire  news  report 
for  newspapers  and  radio  and  television  stations 
now  has  a  record  4,099  clients;  that  UP  now 
delivers  Telephoto  and  facsimile  pictures  to  418 
newspapers  and  tv  stations  in  the  U.  S.  and 
abroad,  with  78  of  these  clients  added  since  last 
April;  and  that  tv  stations  with  contracts  for 
United  Press  Movietone  News  now  number  96. 

William  C.  Payette,  television  manager,  said 
UP  Movietone  News  has  expanded  to  both 
hemispheres,  with  clients  in  Canada,  France, 
Belgium,  Brazil,  Cuba,  Venezuela,  and  Japan 
as  well  as  the  U.  S.  Processing,  he  added,  also 
has  become  international  with  the  establish- 
ment of  a  new  plant  in  Paris  for  the  benefit 
of  European  stations.  He  attributed  the  service's 
growth  to  a  great  extent  to  enlarged  facilities 
and  editing  for  specific  regions  and  populations. 

More  Spot  Coverage 

"We  have  been  asked  by  many  stations  for 
more  sports  coverage,"  Mr.  Payette  continued, 
"and  we  provided  it — in  a  measure  correspond- 
ing to  the  sports  coverage  in  the  UP  general 
news  report.  Other  important  requests  we  have 
met  are  those  from  farming  and  industrial  areas, 
and  from  those  representing  the  interests  of  va- 
rious languages  and  races.  The  result  has  been 
bigger  and  more  attentive  audiences  for  UPMT 
programs  the  country  over." 

John  J.  Madigan,  radio  news  manager,  said 
"more  than  40  additional  stations  were  added  to 
the  service  during  the  past  year  to  bring  the 
number  of  clients  to  more  than  1,420. 

"Radio  stations  placed  greater  emphasis  on 
newscasts  to  meet  television  competition  in  the 
entertainment  field.  The  NARTB  reported  that 
about  20%  of  air  time  is  devoted  to  news.  The 
authoritative  Kansas  Survey  reported  83%  of 
men  listeners  and  75%  of  the  women  preferred 
newscasts  to  any  other  programs. 

"The  greatest  demand  was  for  more  regional 
news  and  United  Press  stepped  up  its  volume 
of  state  news  prepared  at  the  source  by  bureaus 
located  in  most  of  the  states.  Special  regional 
news  roundups  covering  several  states  were  in- 
augurated in  the  midwestern,  Rocky  Mountain, 
Pacific  Coast,  and  southern  areas." 

The  executives  lauded  UP's  facsimile  picture 
service,  which  was  adopted  first  by  television 
stations — there  are  now  some  25  stations  sub- 
scribers— and  subsequently  by  newspapers.  Re- 
porting on  expanding  tv  and  newspaper  market 
for  UP  news  pictures,  LeRoy  Keller,  vice  presi- 
dent and  general  sales  manager,  said: 

"This  new  market  was  produced  by  two  fac- 
tors. First  was  the  revolutionary  reception  of 
news  pictures  by  facsimile,  making  wired  pic- 


tures easier  and  cheaper  to  handle,  because  proc- 
essing is  eliminated  at  the  receiving  end.  Second 
was  the  impact  of  television  coverage  of  news 
events. 

"Television  stations  were  the  first  to  adopt 
facsimile  because  few  of  them  had  darkrooms 
and  photographic  staffs.  But  when  newspapers 
learned  that  United  Press  had  developed  a 
facsimile  recorder  compatible  with  its  Telephoto 
network,  they  began  investigating,  They  ran 
samples  through  their  engraving  departments 
and  were  amazed  at  the  quality  of  reproduction. 
As  a  result  many  turned  at  once  to  UP  fac- 
simile. .  .  ." 

Earl  J.  Johnson,  UP  vice  president  and  gen- 
eral news  manager,  said  "enormous  demands" 
from  editors  for  increased  coverage  of  tv  news, 
programs  and  personalities  constituted  one  of 
three  notable  trends  in  the  news  during  the  past 
year.  As  a  result,  he  said,  UP  columnists  Jack 
Gaver  in  New  York  and  Aline  Mosby  in  Holly- 
wood were  assigned  to  devote  one-half  of  their 
copy  to  the  tv  field. 

List  Grows  One-Third 

Mims  Thomason,  vice  president  and  general 
manager  of  UP  news  pictures  service,  reported 
the  list  of  clients  had  grown  by  almost  one- 
third  over  a  15-month  period,  domestic  clients 
increasing  from  170  to  241  and  foreign  clients 
from  148  to  178.  During  the  same  period,  he 
said,  the  number  of  sending  points  in  the  UP 
Telephoto  network  was  boosted  from  66  to  116, 
a  75%  gain.  He  said  UP  engineers  also  are 
working  to  make  the  facsimile  service  "still 
better"  and  to  "attain  perfection  as  well  in  Tele- 
photo," and  that  UP,  among  other  projects  is 
undertaking  an  expansion  of  its  corps  of  cam- 
eramen throughout  the  world. 

British  United  Press  radio  and  tv  clients  in 
Canada  have  climbed  to  a  record  113,  according 
to  BUP  General  Manager  Philip  R.  Curran, 
while  A.  L.  Bradford,  vice  president  and  general 
European  manager,  reported  that,  among  other 
overseas  projects,  UP  was  the  first  to  introduce 
a  regular  tv  news  film  service  in  Europe. 
Thomas  R.  Curran,  vice  president  and  South 
American  general  manager,  said  in  that  area 
"the  list  for  news,  for  both  the  press  and  radio; 
for  news  pictures,  and  for  UP  Movietone  News 
is  at  an  all-time  high.  We  have  extended  tele- 
vision service  to  Rio  de  Janeiro  and  Caracas, 
and  in  both  places,  as  well  as  in  Mexico  City, 
Havana  and  Sao  Paulo,  UP  Movietone  Film  is 
being  shown  daily." 

News  of  Asia  for  that  continent  showed 
marked  growth  during  the  past  year,  according 
to  Ernest  Hoberecht,  vice  president  and  general 
manager  for  that  area,  who  said  "more  and 
more  new  territories  are  welcoming  UP  news 
and  pictures."  He  noted  that  the  nation-wide 
facilities  of  the  Japanese  Broadcasting  Corp. 
now  carry  UP  Movietone  News. 


Gross  Music  Service 
Counters  WPEN  Charge 

WPEN-FM  Philadelphia  and  Musitone  Inc.  are 
violating  FCC  rules  by  operating  a  background 
music  service,  according  to  a  reply  filed  in  Phil- 
adelphia Common  Pleas  Court  by  Leon  S.  Gross 
of  Radio  Broadcasting  Co.  Mr.  Gross  answered 
a  suit  filed  by  WPEN  and  Musitone  to  enjoin 
him  from  supplying  his  subscribers  a  similar 
service  with  receivers  picking  up  the  WPEN-FM 
music. 

Mr.  Gross  claims  the  arrangement  between 
WPEN-FM  and  Musitone,  which  supplies  its 
subscribers  with  sets  picking  up  WPEN-FM 
music  minus  commercials  and  identification, 
does  not  give  Musitone  a  property  right  that 
can  be  enforced  in  a  court  of  equity. 

Involved  in  the  suit  is  the  question  whether 


subscription  distribution  of  fm  background  mu- 
sic can  be  protected  as  a  commercial  monopoly. 
Samuel  R.  Rosenbaum  is  attorney  for  Mr. 
Gross.  The  plaintiff  is  represented  by  Wolf, 
Block,  Schorr  &  Solis-Cohen.  Musitone  is  de- 
scribed as  jointly  owned  by  WPEN  and  the 
local  Muzak  franchise  operator. 

Complementary  Pay-Tv 
Forecast  by  Fought 

SUBSCRIPTION  television  ultimately  will  be- 
come a  compatible  and  complementary  service 
of  regular  tv  and  will  provide  "bonanza  mar- 
kets" for  related  industries  such  as  the  movies, 
Dr.  Millard  C.  Faught,  economic  consultant 
to  the  Zenith  Radio  Corp.,  Chicago,  declared 
last  week. 

In  a  talk  on  "The  Outlook  for  Subscription 
Television"  before  the  New  York  Society  of 
Security  Analysts  last  Monday,  Dr.  Faught 
said  this  auxiliary  service  will  constitute  a 
second  means  of  economic  support  for  tv  sta- 
tions, as  well  as  "become  the  basis  for  a  new 
industry  doing  annual  business  running  into 
billions  of  dollars." 

Dr.  Faught  claimed  there  is  an  economic 
need  for  subscription  television,  pointing  out 
that  currently  all  tv  costs  are  borne  by  adver- 
tisers. He  estimated  that  the  overall  limit  of 
tv  stations  that  could  be  supported  by  adver- 
tising revenue  alone  is  about  500  stations.  By 
utilizing  subscription  television,  Dr.  Faught 
continued,  that  number  could  at  least  be 
doubled. 

Zenith's  Phonevision  is  planned  for  experi- 
mental broadcasts  on  WOR-TV  New  York, 
starting  on  May  31,  Dr.  Faught  said  [BoT, 
April  19]. 


Sound  Studios  Inc.  Formed 

NEWS  organization  titled  Sound  Studios  Inc. 
has  been  formed  in  Washington  to  provide  re- 
corded coverage  to  radio  stations.  Leon  Loeb, 
president  of  Leon  Loeb  &  Co.,  is  president. 
Jack  Ross,  writer-producer,  is  vice  president. 
First  news  project  will  be  a  documentary  on 
the  McCarthy-Army  controversy,  with  Ronald 
W.  May  as  narrator.  The  firm  is  headquar- 
tered at  306  Sixth  St.  NW,  Washington,  D.  C. 


Radio  Series  Stars  Owens 

SERIES  of  open-end  transcribed  radio  shows 
designed  for  the  Negro  market  has  been  an- 
nounced by  Raymond  S.  Gray  Broadcast  Pro- 
ductions of  Chicago.  Featuring  Jesse  Owens, 
famous  athlete,  scripts  were  written  by  Fletcher 
Martin,  Negro  journalist.  Five-minute  slots,  on 
three-per-week  basis,  have  been  completed  for 
a  series  of  26,  and  another  26  weeks  is  being 
readied. 


Program  Services  Shorts 

Stage  Rental  Studios,  N.  Y.,  has  acquired  ex- 
clusive radio  and  tv  rights  to  John  Robert 
Powers  Charm  School.  Hugh  Marlowe,  vice 
president,  Stage  Rentals  Studios,  said  he  plans 
to  produce  series  of  260  quarter-hour  tv  film 
shows,  possibly  in  color,  for  daytime  presenta- 
tion on  workings  of  Charm  Schools. 

Alan  Ladd  Enterprises  Inc.,  Hollywood,  has 
been  formed  by  the  motion  picture  actor  to 
produce  a  transcribed  radio  series,  starring 
himself;  a  tv  film  series,  starring  name  talent 
other  than  the  actor,  and  independent  theatrical 
films,  appearing  in  every  other  one. 
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77%  of  the  buying  power  of  Michigan,  almost  6  billion 
dollars  yearly,  lies  within  reach  of  the  "Golden  Triangle" 
formed  by  Detroit,  Jackson  and  Flint.  Cut  yourself  a  big 
slice  of  this  market.  It's  ready  to  serve!  Come  and  get  it! 
Look  at  these  figures  —  radios  in  nearly  100%  of  the 
homes  —  over  85%  of  the  automobiles. 

A  package  buy  of  these  three  strategically  located 
Michigan  stations  offers  you  maximum  coverage  at 
minimum  cost. 


REPRESENTED  BY 

HEADLEY  REED 


WKMH    WKHM  WKMF 


DEARBORN 

5000  Watts 

(1000  WATTS  -  NIGHTS) 


JACKSON 

1000  Watts 


FLINT 

1000  Watts 


i 


UUtidd  the  number  of  keys  in  this  pile  and 


PRIZE 


(See  rules  below) 


key  to  tup 


You  get  *  1,083,900  television  homes  when  you  buy  WSTV-TV— 
but  * 684,500  of  these  homes  are  pure  gravy!    This  powerful  VHF 

station  offers  you  rates  based  only  on  the  Steubenville-Wheeling  market  — 
52nd  largest  in  the  Country.  But  you  get  a  bonus  of  the  8th  largest  market — 
because  WSTV-TV  beams  a  clear,  primary  signal  righf  into  Pittsburgh!  And 
that's  not  all  .  .  .  you  get  a  bonus  of  Canton  and  Youngstown  too! 

Cost-Free  Key  to  Pittsburgh 

If  you've  rattled  the  door  to  the  important  Pittsburgh  market — only  to  find  it 
closed  to  all  but  a  few  early-bird  advertisers — here's  a  new  and  exciting  key! 
WSTV-TV  gives  you  Pittsburgh  on  a  silver  platter! 


wstv-TV's     BIGGER  than  Milwaukee  (with  644,973  sets!) 

BIGGER  than  Washington,  D.C.  (with  580,001 
BIGGER  than  St.  Louis  (with  450,000  sets!) 


oTeSlSOO^sets      B,GGER  than  Washin2ton.  D- C-  (with  580'000  sets!) 
is  . . . 


All  this  —  and  the  hugely  prosperous  Steubenville-Wheeling  industrial  area 
too!  Can  you  afford  to  pass  up  a  buy  like  this?  Ask  your  Avery-Knodel 
man  for  full  information— today! 

*CBS  Research:  U.  S.  TV  Ownership  updated  to  Jan.  1,  1954 
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33  Miles 
from  Tower 


NOW!  FULL 

(230,500  Watts) 
from  our 

881  ft. 
Mountain-Top 

(2,041  ft.  / 
above  sea  level) 


POWER 


Tower 


iTV  STEUBENVILLE-WHEELING  -another  AVERY  -  KNODEL 
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about  the 

TV  homes  covered  by 


YOU  can  win  one  of  these  prizes 
FREE  (and  easy!!!) 

Just  guess  how  many  keys  are  in  the  pile  photo- 
graphed above  —  and  fill  out  the  coupon  on  this 
page.  Contest  closes  June  10,  1954.  Nearest  correct 
answers  will  be  judged  the  winners.  In  case  of 
ties,  earliest  postmark  decides  the  winners. 


REPRESENTED  STATION 


11  ADDITIONAL  PRIZES  !  title 

1 1  smart  Forstner  Key 
Rings  in  14  Kt.  gold — 
Value  $31.00  each.  address 


COMPANY 


CITY 


ZONE  STATE 


ANPA  EXPRESSES  CONCERN 
OVER  TV,  RADIO  THREATS 

Retiring  ANPA  President  George  Biggers  warns  publishers  about  the 
ever-increasing  size  of  television,  which  has  developed  'almost  in- 
credibly' within  five  years.  ANPA  Bureau  of  Advertising  Director 
Harold  Barnes  urges  newspapermen  to  be  on  their  mettle  against 
local  radio.  Eisenhower  urges  all  news  media  to  balance  presentation. 


DEEP  CONCERN  over  the  threat  to  news- 
papers of  competition  by  television  particu- 
larly, and  local  radio  secondarily,  was  expressed 
last  week  by  key  speakers  at  the  68th  annual 
convention  of  the  American  Newspaper  Pub- 
lishers Assn.  in  New  York. 

In  a  keynote  address  on  the  second  day  of 
the  three-day  meeting  last  Wednesday,  George 
C.  Biggers,  retiring  president  of  ANPA  and 
publisher  of  the  Atlanta  Journal  and  Constitu- 
tion ( WSB-AM-TV ),  warned  publishers  in  a 
strongly-worded  talk  to  take  television  seriously 
because  it  is  "a  big,  over-grown  boy."  This 
contention  was  reinforced  by  Harold  S.  Barnes, 
director  of  ANPA's  Bureau  of  Advertising, 
who  served  notice  on  publishers  that  local 
radio,  as  well  as  tv,  will  be  battling  vigorously 
for  a  larger  share  of  the  advertiser's  dollar 
in  1954. 

Mr.  Biggers  traced  the  growth  of  television 
in  the  past  five  years  in  these  words: 

'"Within  five  years — 1949  to  1954 — television 
has  developed  almost  incredibly.  In  1949,  there 
were  3,950,000  set  owners.  Today  there  are 
about  27,500,000— an  increase  of  596%.  In 
1949,  tv  advertising  volume  was  $68,400,000. 
Last  year,  it  was  $688,700,000— a  growth  of 
907%.  Tv  stations  have  increased  from  93 
to  344,  or  251%.  Moreover,  there  are  no  signs 
of  shrinkage." 

Tv  Competes  Two  Ways 

Television,  Mr.  Biggers  continued,  is  com- 
peting with  newspapers  in  two  ways:  "Fight- 
ing for  the  advertiser's  dollar  and  fighting  for 
the  reader's  time."  As  an  example  of  tele- 
vision's ability  to  garner  advertising  dollars, 
Mr.  Biggers  referred  to  the  recent  General 
Foods'  anniversary  program,  and  commented: 

"Network  time  [for  the  show]  is  reported  to 
have  cost  $250,000,  while  talent  is  supposed 
to  have  cost  $500,000.  Think  of  it— three- 
quarters  of  a  million  dollars  spent  in  an  hour 
and  a  half.  Can  you  imagine  an  advertiser 
figuring  such  an  expenditure  in  the  newspapers 
of  this  country  on  a  given  day?  ...  I  men- 
tion this  to  illustrate  how  television  is  soaking 
up  the  advertising  dollars  and  at  what  speed 
it  is  developing." 

Mr.  Biggers  contended  that  the  newspaper 
is  still  "the  best  medium  of  them  all"  and  out- 
lined the  following  program  of  improvement: 
Better  editing  and  more  local  stories;  keep 
the  editorial  page  alive;  better  selling  of  the 
newspaper  medium;  better  and  earlier  delivery; 
mechanical  improvements;  cooperation  of  em- 
ployes with  respect  to  wages  and  output  of 
work;  printing  in  color. 

Mr.  Barnes  predicted  that  1954  will  be  the 
"first  really  competitive  year"  in  the  advertising 
field  since  World  War  II,  with  a  "knock-down- 
drag-out  battle  for  business."  He  declared 
television  will  "undoubtedly  continue  to  roll 
along,  but  probably  spot  tv  will  move  faster 
than  network  television." 

Although  other  speakers  and  delegates  to  the 
convention  expressed  strongest  concern  over 
television,  Mr.  Barnes  warned  the  publishers  to 
consider  radio,  and  asserted: 

"Three  years  ago,  the  experts  solemnly  an- 


nounced the  death  of  the  youthful  medium. 
Their  report — like  that  of  Mark  Twain's  death 
— was  slightly  exaggerated.  I'm  not  talking 
about  network  radio — but  spot  radio.  Local  ra- 
dio. Newspapers  originated  the  slogan,  'All 
Business  Is  Local' — and  went  to  town  with  it. 
Now  spot  radio  has  a  tight  grip  on  our  coat- 
tails. 

"Radio  today  is  very  much  alive — and  kick- 
ing. And  the  prime  target  of  those  kicks  is  the 
local  newspaper.  And — most  important — the 
radio  boys  are  concentrating  on  what  we  once 
considered  our  exclusive  domain — the  retailer." 

Grave  concern  was  expressed  by  several 
speakers  at  the  reduction  by  automotive  adver- 
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RICHARD  W.  SLOCUM  (I),  executive  vice 
president  of  the  Philadelphia  Bulletin 
(WCAU-AM-TV)  and  newly-elected  presi- 
dent of  the  ANPA,  is  congratulated  by 
his  predecessor  George  C.  Biggers,  presi- 
dent of  the  Atlanta  Journal  and  Constitu- 
tion (WSB-AM-TV). 

tisers  in  expenditures  for  newspapers  and  a 
parallel  increase  in  their  expenditures  for  tele- 
vision, lohn  C.  Ottinger,  general  sales  man- 
ager of  the  bureau,  cited  the  example  of  the 
I  incoln-Mercury  Dealers'  sponsorship  of  CBS- 
TV's  Toast  of  the  Town  program,  and  C.  F. 
Taylor,  president,  Detroit  chapter,  American 
Assn.  of  Newspaper  Representatives,  reported 
that  dealer  opinion  on  advertising  is  favoring 
television  against  newspapers. 

At  the  opening  session  last  Tuesday,  various 
meetings  were  held  by  newspapers  of  under 
10,000  circulation,  10,000-50,000,  and  over 
50.000.  It  was  brought  out  at  these  meetings 
that  television  had  helped  circulation  generally, 
but  no  comment  was  reported  on  the  impact  of 
tv  on  advertising. 

A  large  majority  of  the  publishers  reported 
they  carried  radio-tv  logs  free  although  several 
charged,  and  some  said  they  had  trimmed  the 
listings  to  include  only  nighttime  programming. 
A  few  publishers  said  they  had  dropped  logs  in 
the  last  few  months  without  protest  from 
readers. 

It  was  reported  by  Stuart  M.  Chambers,  re- 


tiring chairman  of  the  Bureau  board  and  treas- 
urer of  the  St.  Louis  Post-Dispatch  (KSD-AM- 
TV),  that  national  advertising  in  newspapers  in 
1953  had  jumped  to  an  all-time  record  of  $601,- 
200,000.  The  1953  total  for  all  newspapers  ad- 
vertising was  listed  at  $2,655,000,000. 

New  ANPA  officers  elected  on  Thursday  were 
Richard  W.  Slocum,  publisher  of  the  Philadel- 
phia Bulletin  (WCAU-AM-TV),  succeeding 
Mr.  Biggers  as  president;  William  Dwight,  presi- 
dent and  general  manager  of  the  Holyoke 
(Mass.)  Transcript  and  Telegram,  vice  presi- 
dent; Walter  I.  Blackburn,  London  (Ont.)  Free 
Press,  secretary,  and  W.  L.  Fanning,  Westches- 
ter County  Publishers,  White  Plains,  N.  Y., 
ti  easurer. 

President  Dwight  D.  Eisenhower  addressed 
the  bureau's  dinner  on  Thursday  night  on  the 
opportunities  of  the  press  to  create  better  under- 
standing among  the  peoples  of  the  free  world. 
His  talk  was  carried  on  all  four  radio  and  tele- 
vision networks. 

Facts  Must  Be  Told 

The  facts  of  the  modern  world  must  be  told 
by  all  media,  with  free  flow  of  information  and 
balanced  presentation,  President  Eisenhower 
said.  "Every  newspaper,  every  magazine,  every 
radio  and  television  station  has  the  mission  of 
bringing  home  to  all  our  people  and  to  as  many 
other  people  of  the  world  as  we  can  reach,  the 
facts  of  existence  today,"  he  said,  adding  that 
facts  must  be  related  to  each  other  in  truthful 
perspective. 

"News  of  events  which  divide  may  be  more 
spectacular  than  news  of  developments  which 
unify,"  the  President  continued.  "But  a  free 
press  can  discharge  its  responsibility  to  free 
people  only  by  giving  all  the  facts  in  balance. 
Facts  in  perspective  are  vital  to  valid  citizen 
judgments.  Sound  judgment  is  crucial  to  the 
preservation  of  freedom.  Hence  a  free  press  can 
sustain  itself  only  by  responsibly  reporting  all 
the  facts  and  ideas — the  spectacular  and  the  un- 
spectacular, the  unifying  facts  and  the  divisive." 

The  President  observed  that  75%  of  all  the 
people  on  the  earth  "live  under  censorship," 
with  illiteracy  affecting  vast  areas,  complicating 
the  problem  of  achieving  understanding.  "Into 
the  vacuum  caused  by  censorship  and  illiteracy," 
he  said,  "pours  the  positive  and  poisonous  prop- 
aganda of  the  Soviets."  He  said  every  dollar 
put  into  the  U.  S.  Information  Service  "will  re- 
pay us  dividends  in  the  triumph  of  truth  and 
the  building  of  understanding." 

ANPA  announced  Thursday  it  would  comply 
with  a  request  of  the  Anti-Trust  Div.,  Justice 
Dept.,  to  make  its  files  available  to  the  FBI  in 
connection  with  an  investigation  of  advertising 
practices  and  media. 

James  Pope  Elected 
By  Newspaper  Editors 

JAMES  S.  POPE,  executive  editor  of  the  Louis- 
ville Courier-Journal  and  Times  (WHAS-AM- 
TV),  was  elected  president  of  the  American 
Society  of  Newspaper  Editors  April  17,  closing 
day  of  the  society's  annual  Washington  meeting 
[B«T,  April  19]. 

Other  officers  elected  were  Kenneth  Mac- 
Donald,  Des  Moines  Register  &  Tribune,  first 
vice  president;  Jenkin  Loyd  Jones,  Tulsa  Tri- 
bune, second  vice  president;  George  W.  Healy 
Jr.,  New  Orleans  Times-Picayune,  secretary,  and 
Virginius  Dabney,  Richmond  Times-Dispatch, 
treasurer. 

Mr.  Pope  presided  at  a  panel  discussion  on 
freedom  of  information.  He  is  a  former  chair- 
man of  ASNE's  Committee  on  Freedom  of 
Information.  Coleman  Harwell,  Nashville  Ten- 
nessean,  reviewed  the  newspapers'  policy  of  ac- 
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Contributing  to  a  better  understanding  of  our  American  way  of  life. 

tdtfhed  3.  <fi(.JJhti( 

Record  of  leadership   .  .  .   high  standards   .  .  .   and  outstanding 
public    service    in    encouraging,    promoting  and  developing  Ameri- 
can ideas  of  freedom  and  for  loyal,    devoted  service  to  the  nation  and 
the  community. 

First   award,   cultural   and  dramatic  programs,   for  artistically 
produced    presentation  of  great   writings.      Honorable  mention, 
children's  program  division,  for    outstanding,  timely  pioneering  in 
the  teaching  of  foreign  languages. 
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cepting  tv  and  radio  programs  only  on  a  paid 
basis  with  a  special  rate. 

"What  sense  does  it  make  for  tv  and  radio 
stations  to  expect,  even  take  for  granted,  that 
newspapers  will  publish  every  day  in  every 
edition  the  complete  listing  of  their  programs 
for  which  they  are  paid  by  commercial  estab- 
lishments from  advertising  appropriations  for 
which  those  newspapers  are  competing?"  he 
asked.  He  said  Nashville  newspapers  announce 
major  news  events  such  as  a  Presidential  speech 
or  a  McCarthy-Stevens  hearing. 

At  a  breakfast  held  for  ASNE  by  the 
Washington  professional  chapter  of  Sigma  Delta 
Chi,  honorary  fellow  awards  were  presented  to 
Bill  Henry,  MBS  and  Los  Angeles  Times;  Basil 
L.  Walters,  president  of  Knight  Newspapers,  and 
Hodding  Carter,  publisher  of  Delta  Democrat- 
Times,  Greenville,  Miss. 


WSAZ#s  Rogers  Urges  Doctors 
To  Participate  in  Radio-Tv 

MEMBERS  of  the  West  Virginia  State  Medical 
Assn.  were  urged  to  take  part  in  community 
public  service  health  programs  on  radio  and  tv 
in  an  address  by  Lawrence  H.  Rogers  II,  gen- 
eral manager  of  WSAZ-AM-TV  Huntington  and 
piesident  of  West  Virginia  Broadcasters  Assn. 

Speaking  to  the  medical  group's  fifth  annual 
press-radio  meeting  in  Charleston  earlier  this 
month,  Mr.  Rogers,  whose  talk  was  titled 
"March  of  Medicine  on  Radio  and  Tv,"  said 
medical  men  should  use  radio  and  tv  to  dis- 
seminate medical  education  and  to  allay  fear 
of  public  health  programs.  He  said  the  Ameri- 
can Medical  Assn.  suffers  a  "very  bad  reputation 
with  the  general  public,"  and  added: 

"Doctors  have  not  successfully  put  across 
the  point  that  doctors  individually  and  the 
American  Medical  Assn.  collectively  are  oper- 
ating in  the  public  interest,  convenience  and 
necessity,  as  we  in  our  business  must  as  a  matter 
of  license  conformity.  Perhaps  its  time  for  the 
medical  profession  to  look  upon  competition  as 
the  soul  of  commerce  rather  than  its  destroyer; 
competition  not  for  the  patient's  trade  or  the 
specialist's  fee,  but  competition  with  all  the 
crackpot  social  and  political  groups  for  public 
favor." 


BEWARE  TIME  PIRATES 

Radio  and  tv  women  broad- 
casters should  check  copy  to 
make  sure  they  aren't  giving 
away  radio  time  through  free 
commercials,  NARTB  President 
Fellows  tells  AWRT  convention 
in  Kansas  City. 

PIRACY  of  broadcast  time  by  accepted  manu- 
facturers and  merchants  is  increasing,  NARTB 
President  Harold  E.  Fellows  said  Saturday  in 
an  address  to  the  annual  convention  of  Ameri- 
can Women  in  Radio  &  Television,  held  at 
the  Muehlebach  Hotel,  Kansas  City. 

Noting  that  the  ranks  of  time  chiselers  are 
not  limited  to  the  unprincipled,  he  said  AWRT 
has  "an  obligation  to  establish  standards  in 
this  field,  and  to  see  to  it  through  voluntary 
processes  that  such  standards  are  conveyed  to 
each  member  broadcaster."  Mr.  Fellows  pro- 
posed each  women  broadcaster  should  raise 
these  questions  in  weighing  the  merit  of  ma- 
terial: 

Does  it  advertise  a  brand  name? 

Does  it  employ,  by  hidden  inference,  slogans 
or  phrases  which  would  advertise  brand  names? 

Does  it  advance  a  specialized  interest — such  as 
an  industry — when  such  promotion  should  be 
paid  for? 

Does  it  unfairly  militate  against  broadcasting 
— in  the  sense  that  free  time  is  being  given  to 
an  interest  which  buys  space  in  published  media? 

Does  it  represent  the  crowbar  technique — in 
which  an  agency  placing  advertising  in  one  field, 
for  example,  represents  a  publicity  account  in 
another — and  uses  the  first  to  bring  influence 
to  bear  in  behalf  of  the  second? 

Mr.  Fellows  urged  care  in  reviewing  booklets 
and.  news  releases  dealing  with  recipes,  fashion 
notes,  reducing  advice,  homemaking  counsel 
and  related  matter  "conveying  demurely  the 
commercial  plug." 

"It  is  neither  fair,  nor  for  that  matter,  good 
business,  that  one  should  get  for  nothing  that 
for  which  another  pays,"  he  continued.  "Con- 
tinued departure  from  that  principle  will  bring 
justifiable  wrath,  and  consequent  loss  of  reve- 
nue, down  upon  the  heads  of  radio  and  tele- 
vision broadcasters." 

Keynote  speaker  at  the  official  opening  of 
the  convention  late  Thursday  was  Mrs.  Alice 
M.  Leopold,  director  of  the  Women's  Bureau, 
U.  S.  Labor  Dept.  Doris  Corwith,  NBC  super- 
visor of  public  affairs  programs  and  AWRT 


-FELLOWS  TO  AWRT 

national  president,  presided  at  the  sessions. 

Included  in  the  agenda  were  FCC  Comr. 
Frieda  B.  Hennock;  Barry  Wood,  executive 
producer  for  color  coordination,  NBC,  and 
Charter  Heslip,  radio-tv  director,  Atomic 
Energy  Commission. 

Mrs.  Leopold  urged  that  women  in  business 
"get  over  the  preoccupation  about  themselves 
and  concentrate  on  proving  their  value  on  the 
basis  of  competent  performance  of  their  jobs." 
Quoting  Census  Bureau  data,  she  said  there 
are  15,214  women  in  radio  and  television.  She 
suggested  women  in  broadcasting  adopt  a  part- 
time  career  in  affairs  of  government  at  the 
local,  state  and  national  levels. 

Friday  morning  workshop  theme  was  "The 
Common  Denominator  of  Radio  &  Television," 
with  John  Thornberry,  WHB-TV  Kansas  City, 
as  moderator.  On  the  panel  were  Frank  R. 
Smith,  WBVP  Beaver  Falls,  Pa.;  Bill  Bates, 
manager  of  WDAF-TV  Kansas  City;  Jayne 
Shannon,  J.  Walter  Thompson  Co.,  and  Esther 
Van  Wagoner  Tufty,  NBC  Washington. 

A  business  meeting  was  scheduled  Friday 
afternoon.  Three  panels  were  scheduled  Satur- 
day morning:  "Department  Store  Selling,  Radio 
and  Tv,"  moderated  by  Alice  Friberg,  WCYB 
Bristol,  Va.,  flanked  by  Virginia  Beagle,  of 
Emery  Bird  Thayer,  Kansas  City;  Peter  Lasker, 
WLWD  (TV)  Dayton,  Ohio,  and  Louise  Wilson, 
WHAM-TV  Rochester.  "Merchandising  & 
Servicing  Accounts,"  moderated  by  Dorothy 
Fuller,  WBET  Brockton,  Mass.,  aided  by  Flor-. 
ence  Luedeke,  WMBD  Peoria,  111.;  Sandra  Lea, 
WHB  Kansas  City,  and  Helen  Neville,  WGR 
Buffalo.  "Effective  Personal  Publicity  &  Pro- 
motion," moderated  by  Elizabeth  Marshall, 
WBEZ  Chicago,  aided  by  Marda  Alexander, 
Chicago  publicity  specialist;  Dorothy  Sanders, 
WLWD  (TV)  Dayton,  and  Montez  Tjaden, 
KWTV  (TV)  Oklahoma  City. 

Featured  Saturday  afternoon  was  the  discus- 
sion of  program  services  by  Mr.  Fellows,  and 
a  panel  in  which  participants  were  Gladys 
Blair,  Young  &  Rubicam,  Chicago;  Heloise 
Parker  Broeg,  WEEI  Boston;  E.  K.  Harten- 
bower,  KCMO  Kansas  City,  and  Mollie  Martin, 
WBAL-TV  Baltimore.  A  business  session  was 
scheduled  for  Sunday,  winding  up  the  program. 


Washington  Ad  Club 
Hears  Praise  for  Radio 

RADIO  is  the  most  important  advertising  me- 
dium and  will  occupy  an  increasingly  important 
position  in  the  media  world  from  year  to  year, 
Robert  C.  Embry,  commercial  manager  of 
WITH-AM-FM  Baltimore,  predicted  Tuesday 
at  a  special  radio  luncheon  held  by  the  Wash- 
ington Ad  Club.  M.  Robert  Rogers,  general 
manager  of  WGMS-AM-FM  Washington,  pre- 
sided. Elliott  M.  Sanger,  WQXR  New  York, 
spoke  on  specialized  radio  service. 

"No  other  medium  reaches  so  many  people," 
Mr.  Embry  said.  "There  are  more  radios  than 
Americans  over  17  years  of  age.  More  families 
use  radio  sets  than  have  white  bread  or  coffee 
in  their  homes." 

Among  radio  sales  points  listed  by  Mr. 
Embry  were  these:  35  million  radio  sets  sold 
in  three  years,  more  than  the  total  number  of 
tv  sets  manufactured;  two-thirds  of  sets  in  city 
homes  are  located  outside  the  living  room;  2 
million  clock  radios  were  sold  last  year;  over 
half  of  the  homes  in  tv  markets  have  radios 
in  a  bedroom,  with  60%  having  radios  in  the 
kitchen. 

He  contended  newspapers  never  talk  reader- 
ship, mentioning  only  circulation.  He  cited 
the  Baltimore  situation,  where  he  said  the 


TAKING  OVER  as  president  of  Alabama  Broadcasters  Assn.,  Dige  Bishop  (left  center), 
WCTA  Andalusia,  receives  the  gavel  from  Malcolm  Street,  WHMA  Anniston,  retiring 
president  and  now  director-at-large.  New  ABA  officers  and  directors  are  (I  to  r):  Julian 
C.  Smith,  WAGF  Dothan;  Ed  Carrell,  WGSV  Guntersville;  Richard  B.  Biddle,  WOWL 
Florence,  vice  president;  Herbert  Martin,  WAPI  Birmingham;  Mr.  Bishop;  James  W. 
Whatley,  WRFS  Alexander  City;  Mr.  Street;  Dewey  Long,  WABB  Mobile;  Elmer  G. 
Salter,  WAUD  Auburn,  secretary-treasurer,  and  W.  H.  Miller,  WGYV  Greenville.  Not 
shown:  Joe  Matthews,  WJJJ  Montgomery,  and  Frank  Whisenant,  WMSL  Decatur. 


Page  44    •    April  26,  1954 


Broadcasting   •  Telecasting 


On  April  25,  WNBK  turned  on  the 
power . . .  adding  9  new  counties  and 
over  147,000  television  homes  to 
WNBK's  coverage  area.  To  do  this  took 
a  new  channel  (3),  a  new  transmitter 
with  100,000  watts  of  power, 
and  a  new  antenna— the  highest  structure 
in  the  Cleveland  area. 

It  means  that  the  foremost  television 
station  in  the  Cleveland  area  is  more 
effective,  and  that  you  have  an  even 
better  buy  in  this  important  market. 

Here  are  the  facts:  WNBK  now  covers 
over  1,000,000  TV  homes*  in  29  counties 
in  northern  Ohio  and  Pennsylvania 
—  a  service  unsurpassed  by  any  other 
Cleveland  station.  Not  only  is  its 
coverage  extended  but  WNBK's  signal 
in  downtown  Cleveland  is  15  times 
stronger  than  before.  You'll  want  to 
know  more  about  WNBK's  coverage 
pattern  and  the  details  of  its  extended 
service.  For  an  up-to-date  coverage 
map  and  data  sheet,  drop  a  note  to 
NBC  Television  Spot  Sales, 
30  Rockefeller  Plaza,  New  York  20,  N.Y 
or  your  nearest  NBC  Television 
Spot  Sales  office. 


NiC 


a  service  of  Radio  Corporation  of  America 


*Nielsen,  Nov.  1953 
Adjusted  RTMA,  March  1, 1954 


WNBK  pulled  a  switch... 


to  give  you  an  extra  147,000  TV  homes 


in  the  vital  Cleveland  market. 


WNBK  new  channel  3 


IN  CLEVELAND 
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RUSS  MORGAI 
DISK  JOCKE 

••his  ;q 

Russ  is  master  of  the  trombone,  piano  and  orga 
...  he  has  a  mighty  pleasant,  easy-going  singin 
style.  As  an  MC,  he's  witty,  cheerful,  and  dowr 
to-earth.  He  likes  people  —  and  shows  it.  Hi 
genius  for  arranging  stems  from  a  solid  an 
diversified  background.  At  the  age  of  21,  he  wa 
arranging  for  John  Philip  Sousa  and  Victor  Herberi 
Two  years  later  Russ  organized,  arranged  for  an 
fronted  the  great  Jean  Goldkette  Band  with  Bi 
Beiderbecke,  Tommy  and  Jimmy  Dorsey,  Joe  Venut 
"Itzy"  Riskin,  Eddie  Lang,  Chauncey  Morehouse,  "Fuzzy 
Farrar  and  other  stars.  At  the  same  time  he  was  scorin 
"long  hair"  music  for  the  Detroit  Symphony  Orchestra 
Musicians  acclaim  Russ  Morgan  as  one  of  the  outstanc 
ing  arrangers  in  the  business. 

The  total  number  of  Russ  Morgan  records  sold  b 
Decca  reaches  an  astronomical  figure.  Four  of  hi 
recordings  have  sold  well  over  a  million  copies  eacr 
He  is  one  of  ASCAP's  most  prolific  writers  o 
successful  tunes.  To  mention  only  a  few:  Somebod 
Else  Is  Taking  My  Place  ...  So  Tired  ...  Doe 
Your  Heart  Beat  For  Me  .  .  .  Homespun  .  .  .  You'r 
Nobody  Till  Somebody  Loves  You  .  .  .  and  Th 
Four  Aces'  current  smash  hit  recording/'So  Long 


The  above  qualifications  make  Russ 
Morgan  outstanding  for  his  new 
job  —  the  disk  jockey. 


"The  Old  Coal  Miner33  has  been  drafted! 

In  a  recent  poll  among  agency  and  station  men,  Russ  Morgan 
was  voted  "the  personality  best  qualified  for  a  recorded 
disk  jockey  show".  Russ  won,  hands  down,  over  12 

leading  names. 

The  format  of  this  new  program  is  designed  to  provide 
advertisers  with  a  disk  jockey  show  with  mass  appeal,  above 
and  beyond  the  limitations  of  the  average  local  station. 
Nobody  —  but  nobody  —  is  better  equipped  for  the 
job  than  Russ  —  the  guy's  got  everything. 

The  show  covers  every  type  of  popular  musical  entertainment, 
via  commercial  phonograph  records  and  transcriptions, 
interspersed  with  stories,  gags  and  good  clean  fun  "in  the  Morgan  manner". 


The  Russ  Morgan  Disk  Jockey  Show  will  start  August  2  — 
30  minutes,  5  days  each  week  ...  it  is  one  of  five  (5) 
NEW  Langworth  feature  programs  for  1954. 


LANG-WORTH 


FEATURE  PROGRAMS,  Inc. 


113    WEST    57th    ST.,    NEW    YORK    19,    N.  Y. 


CALIFORNIA  OFFICE:  HUGH  S.  ALLEN  JR.,  MGR. 
21  GRAND  VIEW  AVE.,  SAN  FRANCISCO,  CALIFORNIA 


CANADIAN  OFFICE:  S.  W.  CALDWELL,  LTD. 
447  JARVIS  ST.,  TORONTO,  ONTARIO 


TRADE  ASSNS 


Evening  Sun  has  179,000  circulation  out  of 
381,000  dwelling  units  in  the  city  zone.  He 
added  that  72%  of  autos  have  radios,  with 
93%  of  new  cars  having  sets  installed. 

A  Washington  test  in  which  department  stores 
will  use  radio  exclusively  for  a  limited  period 
is  planned  in  May,  Mr.  Embry  said. 

Mr.  Sanger,  described  as  the  founder  of 
specialized  programming  in  1936,  recalled  the 
slow  progress  made  by  WQXR,  successor  to 
the  experimental  W2XR,  in  building  an  audi- 
ence for  good  music.  This  program  service 
limited  the  types  of  products  that  could  be  ad- 
vertised, he  said,  with  no  singing  commercials 
accepted.  The  present  WQXR  audience  is 
40%  fm,  according  to  Mr.  Sanger.  He  claimed 
20%  of  New  York  homes  tune  regularly  to 
good  music  broadcasts. 

William  Coyle  of  the  Washington  Evening 
Star  (WMAL-AM-TV),  club  president,  pre- 
sented BAB  plaques  to  WGAY  Silver  Spring, 
Md.,  and  Tom's  Auto  Service,  and  to  WWDC 
Washington  and  Peoples  Drug  Stores.  Mr. 
Rogers  set  the  pace  for  the  radio  presentation 
by  saying,  "Everywhere  you  go  there's  radio," 
pulling  an  operating  pocket-size  receiver  out 
of  a  high  hat  and  holding  it  to  the  microphone. 


NRDGA  SETS  AGENDA 
FOR  D.  C.  WORKSHOP 

Altoona  Broadcaster  -  Retailer 
George  Gable  to  preside  at 
May  10  television  session. 

GEORGE  P.  GABLE,  president,  Gable  Broad- 
casting Co.  (WFBG,  WFBG-TV  Altoona)  and 
William  F.  Gable  Co.  (department  store),  will 
preside  at  a  session 
on  "How  to  Make 
Tv  Sell  for  Your 
Store"  to  be  held 
May  10  at  the  Hotel 
Sheraton  Park  in 
Washington.  Session 
will  be  part  of  a 
three-day  sales  pro- 
motion conference 
and  workshop  staged 
by  the  National  Re- 
tail Dry  Goods 
Assn.  with  the  co- 
operation  of 
NARTB,  Washing- 
ton Advertising  Club,  Washington  Sales  Execu- 
tives Club,  Washington  Merchants  and  Manu- 
facturers Assn.,  Newspaper  Advertising  Execu- 
tives Assn.,  and  Bureau  of  Advertising,  ANPA. 

Choice  of  Mr.  Gable  as  chairman  of  the  re- 
tail tv  session  stems  from  his  dual  member- 
ship in  NARTB  and  NRDGA,  said  to  be 
unique.  Sam  Cuff,  tv  consultant,  will  report 
on  the  use  of  tv  by  retailers,  citing  actual  case 
histories,  and  Howard  H.  Bell,  assistant  to  the 
NARTB  vice  president  for  television,  will  head 
an  NARTB  team  to  discuss  the  topic. 

Opening  May  9  (Sunday)  with  a  reception, 
the  meeting  will  hold  its  first  business  session 
Monday  morning,  with  "What's  Wrong  With 
Retail  Sales  Promotion"  as  the  topic.  Speakers 
will  be  Wade  G.  McCargo,  president,  H.  V. 
Baldwin  Co.,  Richmond;  Arthur  (Red)  Motley, 
president,  Parade  Publications;  Lucille  Goold, 
vice  president,  Hewitt,  Ogilvy,  Benson  &  Ma- 
ther. James  Rotto,  assistant  vice  president,  The 
Hecht  Co.,  Washington,  will  serve  as  chairman, 
and  Arthur  M.  See,  sales  promotion  manager, 
Saks  34th  St.,  New  York,  will  summarize. 
Following  the  tv  session  in  the  afternoon, 


MR.  GABLE 


NEWS  PANEL  participants  at  recent  meeting  of  the  Pennsylvania-Delaware  AP  Radio 
Assn.  included  (I  to  r):  James  Nellany,  WNAR  Norristown,  Pa.;  Thomas  B.  Price,  WBVP 
Beaver  Falls,  Pa.;  William  Graham,  WAZL  Hazleton,  Pa.;  Ron  Stephenson,  WJAC 
Johnstown,  Pa.,  and  Charles  Shaw,  WCAU  Philadelphia. 


William  J.  McLaughlin,  sales  promotion  man- 
ager, McCurdy  &  Co.,  Rochester,  will  pre- 
side at  a  panel  session  on  "Promotion  That 
Rang  the  Cash  Register." 

Tuesday  morning  (May  11)  will  feature  a 
session  on  promotion  of  branch  and  suburban 
stores,  with  James  W.  Hardy,  advertising  man- 
ager, Woodward  &  Lothrop,  Washington,  as 
chairman.  Perry  H.  Myers,  director  of  re- 
search, Allied  stores;  Harold  Gilbert,  sales 
promotion  manager,  Lit  Brothers,  Philadelphia, 
and  Carl  Bleiberg,  publicity  manager,  L.  Bam- 
berger &  Co.,  Newark,  will  speak. 

Sinclair  Weeks,  Secretary  of  Commerce,  and 
Bernard  F.  Gimbel,  chairman  of  the  board, 
Gimbel  Brothers,  will  address  the  Tuesday 
luncheon.  Final  session,  that  afternoon,  on 
"How  to  Get  the  Most  Out  of  Your  Advertis- 
ing," will  have  Mr.  See  as  chairman  and  Donald 
Bernard,  advertising  manager,  the  Washington 
Post  and  Times  Herald,  as  co-chairman.  Char- 
lotte Montgomery,  Tide  magazine,  and  Edward 
Ward,  Palm  Beach  Clothes,  will  speak. 


Big  Ten  Tv  Committee 
To  Scan  NCAA  Grid  Plan 

NCAA's  controversial  controlled  football  tv 
plan  was  scheduled  to  be  reviewed  by  members 
of  the  Big  Ten's  Tv  Committee  at  a  one-day 
session  in  Chicago  last  Saturday. 

The  Western  Conference  committee,  under 
Ted  Payseur,  Northwestern  U.,  was  expected 
to  discuss  the  NCAA  plan  at  length  and  deter- 
mine what  course  of  action,  if  any,  the  Big  Ten 
would  take  in  view  of  its  adoption  by  association 
members.  It  has  branded  the  NCAA  plan  as 
full  of  "inadequacies." 

It  was  deemed  probable  the  conference  will 
mull  the  possibility,  as  it  has  in  the  past,  of 
action  by  state  .legislatures,  particularly  where 
state  universities  are  involved.  Such  pressure 
has  been  brought  in  the  past  against  such 
schools  as  Illinois,  Michigan,  Ohio  State  and 
Minnesota,  with  legislators  seeking  telecasts  of 
their  games. 

While  there  has  been  speculation  that  the 
Big  Ten  might  break  with  NCAA  on  the  foot- 
ball problem,  the  possibility  is  regarded  as  moot 
by  most  conference  representatives.  The  Big 
Ten  sought  a  regional  control  plan  and  report- 
edly was  approached  by  at  least  one  prospective 
sponsor. 

It's  believed  all  conference  members  voted 
against  the  NCAA  national  blueprint  in  the  ref- 
erendum vote  at  the  urging  of  the  Big  Ten  Tv 
Committee.  They  accounted  for  probably  10 
out  of  26  "no"  votes.  The  plan  was  adopted 
184-26. 

Neither  Kenneth  (Tug)  Wilson,  Big  Ten 
commissioner,  nor  any  official  has  gone  on  rec- 
ord on  the  possibility  of  the  Big  Ten  bolting 
the  NCAA.  The  committee  was  scheduled  to 
meet  in  the  Big  Ten's  Chicago  office. 


MR.  MORGAN 


Morgan  Named  to  Head 
Pa.-Dei.  AP  Radio  Assn. 

ROY  E.  MORGAN,  WILK  Wilkes-Barre,  Pa., 
has  been  elected  president  of  the  Pennsylvania- 
Delaware  AP  Radio  Assn.,  succeeding  Frank  R. 

Smith,  of  WBVP 
Beaver  Falls,  Pa. 
Cecil  Woodland, 
WQAN  Scranton, 
was  elected  vice 
president.  Joseph 
Snyder,  Pa.-Del.  AP 
bureau  chief,  was 
elected  secretary- 
treasurer. 

Named  to  the 
executive  committee' 
were  Ed  Darlington, 
WCNR  Bloomsburg, 
Pa.;  J.  M.  Cleary, 
WESB  Bradford, 
Pa.;  Tom  Price,  WBVP  Beaver  Falls,  Pa.; 
Charles  Shaw,  WCAU  Philadelphia;  William 
Banks,  WHAT  Philadelphia;  Irving  A.  Berndt, 
WRAK  Williamsport  and  Paul  Breining,  AP 
field  representative. 

John  L.  McClay,  assistant  manager  of 
WCAU-TV  Philadelphia,  subbing  for  WCAU- 
TV  Vice  President  Charles  Vanda,  told  a  news 
panel  forum  he  did  not  believe  tv  news  will 
replace  printed  or  radio  news,  or  vice  versa.  He 
contended  tv  must  develop  "qualified  purveyors 
of  opinion"  but  warned  the  development  must 
be  undertaken  with  "extreme  care." 

Awards  presented  at  the  April  14  meeting 
were:  news,  WCAU  Philadelphia  (large  sta- 
tions) and  WCMB  Harrisburg  (small  stations); 
farm  news,  KDKA  Pittsburgh  and  WCMB 
Harrisburg;  sports,  WKBI  St.  Marys,  Pa.;  wom- 
en's news,  WESB  Bradford,  Pa.;  commentary, 
WILK  Wilkes-Barre,  Pa. 

Honorable  mention  went  to  WQAN  Scranton 
and  WILK  for  news;  WAZL  Hazleton,  for 
sports;  WCMB  Harrisburg,  for  women's  news, 
and  WCNR  Bloomsburg,  Pa.,  for  commentary. 


59th  Annua!  AFA  Convention 
Slated  June  20-23  in  Boston 

ADVERTISING  Federation  of  America  will 
hold  its  50th  annual  convention  in  Boston  June 
20-23.  Edward  C.  Donnelly  Jr.,  president  of 
John  Donnelly  &  Sons  and  of  Boston  Advertis- 
ing Club,  is  general  chairman,  and  Paul  F. 
Clark,  president,  John  Hancock  Mutual  Life 
Insurance  Co.,  is  serving  as  honorary  chairman. 

Speakers  at  the  general  session  on  June  21 
will  be  John  P.  Cunningham,  president,  Cun- 
ningham &  Walsh  C.  L.  Whittier,  recently 
retired  as  vice  president  of  Young  &  Rubicam; 
Benson  Ford,  vice  president,  Ford  Motor  Co., 
and  Alex  Lewyt,  president,  Lewyt  Corp.  A 
session  on  "Color:  A  Revolution  in  Marketing" 
is  scheduled  for  June  22d, 
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WPTZ 


now  reaches  6,390,000  people . .  .^^ti 

More  Than  Double  the  Inhabitants 
of  All  U.S.  Possessions  and  Territories 

From  Alaska  to  the  Canal  Zone  and  from  Midway  to  the 
Marianas,  the  census  taker  counts  more  than  3  million  people 
in  American  possessions,  territories  and  trusts  outside  the 
continental  U.SA. 

That's  less  than  half  the  number  of  televiewers  reached 
daily  by  WPTZ.  For  with  maximum  power  on  low  band 
channel  3,  we  now  cover  6.390,000  fans  in  an  area  of  more 
than  15.000  square  miles. 

As  a  matter  of  fact,  WPTZ  now  delivers  a  clearer,  stronger 
signal  to  more  people  over  a  wider  area  than  any  other 
television  station  in  Pennsylvania! 


WESTINGHOUSE   BROADCASTING    COMPANY,  Inc. 

WBZ  •  WBZA  •  KYW  •  KDKA  •  WOWO  •  KEX  •  WBZ-TV  •  WPTZ 

National  Representatives:  Free  and  Peters,  Inc. 

WPTZ 


First  in  television  in  Philadelphia 
CHANNEL  3 


Now  Available,  "The  Grady  &  Hurst  Show" 
11:00  A.M.  to  12:00  Noon— Saturday 

Philadelphia  s  best  known  disc  jockey  team,  Joe  Grady 
and  Ed  Hurst  have  for  8  years  co-emceed  the  950  Club", 
highest  rated  radio  show  of  its  type  in  this  area.  Adapted 
to  TV,  their  fast-moving  variety  show  with  participating 
teen-agers,  music  and  personalities,  enjoys  the  same  tre- 
mendous popularity.  Recently,  their  "TV's  Nicest  Teen- 
Agers"  Contest  pulled  over  7,200  returns!!  At  no  extra 
cost  to  you,  Grady  &  Hurst  will  give  your  product  their 
personal  endorsement  on  the  air.  Let  them  sell  for  you 
as  they  do  for  such  typical  sponsors  as  Robert  Hall  Cloth- 
ing, Best  Foods  Nucoa  Margarine,  and  Kissling's  Sauer- 
kraut. You  can  buy  the  whole  program,  segments  of  it, 
or  participations. 
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in  Program  "Firsts"  " 


PULSE  RATINGS 
August — September,  1953 

125 


PULSE  RATINGS 
October — November,  1 953 

143 


PULSE  RATINGS 
January — February,  1954 


We've  scored  a  new,  record-breaking  high!  Month  after  month,  KQV  has  led 
all  other  Pittsburgh  stations  in  program  "firsts".  Despite  the  fact  that  we 
already  had  a  two-to-one  lead  over  our  nearest  competitor,  we've  managed 

to  climb  even  higher — and  top  our  own  record-breaking  totals.  But  that's  not  all. 
Six  out  of  the  first  ten  top  nighttime  shows  reached  Pittsburgh  through  KQV. 
And  KQV  led  the  daytime  field  with  eight  out  of  the  first  ten  top-rated  shows  as  well. 
It  all  adds  up  to  one  simple  fact:  If  you  want  to  sell  the  dynamic  Pittsburgh  market 
most  economically,  your  best  radio  buy  is  Pittsburgh's  dynamic  pace-setter — KQV. 


Total  Va  hours  measured — 330,  Monday  through  Friday 


CBS  Radio     in  Pittsburgh 


W&D-SI6I 

National  Rep:  PAUL  H.  RAYWIER  Co.  New  York  •  Chicago  •  Detroit  •  San  Francisco  •  Hollywood  •  Atlanta  •  Dallas 
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TRADE  ASSNS. 


NAFBRAT  Hears  Churchman 
Praise  Commercial  Video 

West  Coast  churchman  and 
KTTV  (TV)  Los  Angeles  narra- 
tor, Clifton  Moore,  says  com- 
mercial tv  offers  an  answer  to 
education  by  television. 

SO  LONG  as  American  tv  is  free,  it  will  be 
highly  competitive,  and  so  long  as  it  is  com- 
petitive, it  will  be  receptive  to  new  ideas,  the 
Rev.  Clifton  Moore,  director  of  the  Tv-Radio 
Church  Federation  of  Los  Angeles  and  narrator 
of  the  KTTV  (TV)  Hollywood  Churches  of  the 
Golden  West  program,  told  guests  at  the  Na- 
tional Assn.  for  Better  Radio  and  Television 
at  its  fifth  anniversary  dinner  Wednesday 
night. 

Dr.  Moore,  during  a  panel  discussion,  told 
NAFBRAT  the  answer  to  the  "immense  possi- 
bilities of  educational  tv"  lies  in  commercial 


THE  1953  award  of  the  National  Assn. 
for  Better  Radio  and  Television  for  con- 
sistently good  programming  in  the  public 
interest  is  presented  to  Joyce  C.  Hall  (c) 
president  of  Hallmark  Cards  Inc.  (Hall- 

Imark  Hall  of  Fame  on  CBS  Radio  and 
NBC-TV),  by  Dr.  Lee  de  Forest  (r)  [B*T, 
March  151.  At  left,  Mrs.  Clara  Logan, 
NAFBRAT  president. 

I iv.  He  praised  cooperation  and  efforts  of  sta- 
tion and  network  executives  in  presenting  edu- 
cational and  religious  programs  and  said  non- 
commercial video,  which  he  witnessed  in 
Europe  last  summer,  had  very  small  audiences 
and  was  not  the  answer  to  better  programming. 

"It  is  up  to  us  to  think  up  new  ideas  and 
(present  them  to  the  stations,"  Dr.  Moore  said. 
"The  answer  is  not  merely  to  ridicule  and 
!ampoon  poor  programming,"  he  added,  but 
'to  take  the  NAFBRAT  approach  of  listing 
suitable  programs  and  commending  outstand- 
ng  ones. 

An  opposing  view  on  the  role  of  commercial 
fv  was  taken  by  William  Mooring,  radio-tv 
editor,  The  Tidings,  Los  Angeles  Catholic 
hewspaper.  "The  networks  may  use  free  time 
as  a  sop  to  their  consciences  to  rub  out  in 
a  half-hour  the  deep  stain  of  their  other  pro- 
-  ramming,"  he  stated. 

"I'm  not  afraid  of  the  word  'censorship'," 
Mr.  Mooring  told  NAFBRAT  members.  "We 
hould  have  a  realistic  code  based  on  the  Ten 
Commandments,"  he  added.  While  he  was 
iware  of  the  NARTB  Code,  he  believes  some 
'igency,  with  power  to  inflict  penalties,  must 
se  established  to  enforce  it. 

Mr.  Mooring  declared  much  religious  pro- 
camming  lacks  force  because  it  is  insufficiently 
Lamatized.    This   probably   stems   from  re- 


ligious leaders'  fear  to  attempt  to  proselytize 
their  audiences,  he  said.  On  the  contrary,  they 
have  not  only  the  right,  but  the  duty  to  propa- 
gate their  faiths,  he  declared. 

Dr.  Moore  and  Mr;  Mooring  suggested  dif- 
ferent methods  for  the  public  to  make  its 
displeasure  over  a  program  known.  Dr.  Moore 
told  NAFBRAT  members  to  write  the  station, 
the  sponsor  or  the  agency  responsible.  Mr. 
Mooring  stated,  "If  you  don't  get  better  pro- 
grams, don't  buy  the  sponsor's  product." 

Lt.  Virgil  Hartgrove,  Los  Angeles  police 
juvenile  detail,  stated  juvenile  delinquency 
was  caused  by  many  factors,  of  which  radio 
and  tv  were  only  one.  "Those  already  sus- 
ceptable  might  receive  a  'last  push'  from  some 
programs,"  he  said,  but  their  behavior  pat- 
terns were  already  set. 

The  radio  and  video  industries  can  con- 
tribute much  to  prevent  juvenile  delinquency 
by  eliminating  programs  glamorizing  crime, 
broken  homes  and  drinking,  he  said.  "Criminals 
ordinarily  don't  live  in  splendor,"  he  said. 

Radio,  Tv#  Newsreels  Merit 
Equal  Access,  Lawyer  Avers 

RADIO,  tv  and  newsreels  are  entitled  to  "equal 
rights"  with  newspapers  in  covering  courtroom 
proceedings,  Edwin  M.  Otterbourg,  president. 
New  York  County  Lawyers  Assn.,  said  Wednes- 
day at  a  meeting  of  the  Radio-Newsreel-Tele- 
vision  Working  Press  Assn.  of  New  York. 

However,  Mr.  Otterbourg  pointed  out,  be- 
fore the  courts  grant  these  equal  rights,  the 
broadcasters  and  newsreel  people  will  have  to 
convince  the  authorities  that  these  media  are 
now  able  to  enter  the  courtroom  without  dis- 
turbing either  the  due  processes  of  law  or  the 
dignity  of  the  court.  He  suggested  an  approach 
to  the  U.  S.  Supreme  Court,  asking  for  the  right 
to  cover  its  workings  with  microphone  and  cam- 
era on  the  grounds  that  technical  advances  have 
now  eliminated  the  factors  involved  that  led 
the  court  to  rule  against  these  media  originally. 

Screened  at  the  meeting  were  a  sound  film  of 
the  cross  examination  of  Bruno  Richard  Haupt- 
man  during  the  Lindbergh  kidnap  trial,  a  sound 
film  made  by  WKY-TV  Oklahoma  City  during 
a  murder  trial  there  and  a  tape  recording  made 
in  a  local  courtroom  by  WSLS  Roanoke. 


NARTB  Sets  Dates  to  Move 
Gear  to  Convention  Site 

SCHEDULE  of  moving  dates  for  equipment 
firms  exhibiting  millions  of  dollars  worth  of 
broadcast  gear  at  the  NARTB  annual  conven- 
tion in  Chicago  May  23-27  was  announced  Fri- 
day by  Arthur  C.  Stringer,  NARTB  exhibit 
manager. 

Over  a  quarter-million  pounds  of  apparatus 
will  be  displayed  in  the  Palmer  House  Exposi- 
tion Hall,  fourth  floor,  Mr.  Stringer  said.  RCA, 
one  of  the  largest  exhibitors,  will  move  its 
transmitters  and  other  equipment  into  the  hotel 
May  9  for  storage,  starting  the  advance  moving. 
Federal  Telecommunication  Labs.,  General 
Precision  Labs  and  Philco  will  move  in  May  10; 
General  Electric  Co.  and  Standard  Electronics, 
May  11;  Century  Lighting,  Collins  Radio  Co. 
and  Allen  B.  DuMont  Labs,  May  12;  Andrew 
Corp.,  Caterpillar  Tractor,  Continental  Elec- 
ttonics  Mfg.  Co.  and  Raytheon  Mfg.  Co.,  May 
13. 

Regular  move-in  day  for  heavy  equipment 
will  be  May  21,  when  the  hall  becomes  avail- 
able. Those  putting  equipment  in  the  hotel  that 
day  include  Ampex  Corp.,  Gates  Radio  Co., 
Houston-Fearless,  Tel-Instrument  Co.,  Kliegel 
Bros,  and  Bell  System. 


Daytimers'  Chicago  Meet 
To  Expand  Governing  Board 

GOVERNING  board  of  Daytime  Broadcasters 
Assn.,  representing  joint  interests  of  daytime 
stations,  will  be  expanded  at  a  meeting  to  be 
held  May  24  at  the  Palmer  House,  Chicago, 
during  NARTB  convention  week. 

The  DBA  board  will  be  expanded  to  include 
at  least  one  director  from  each  of  the  17 
NARTB  districts.  In  districts  with  more  than 
24  daytime  outlets,  two  directors  will  be  elected. 

The  present  DBA  board  has  approved  action 
on  the  daytime  proposal  that  operating  hours 
the  year  round  start  at  5  a.m.  and  conclude 
no  earlier  than  7  p.m.  A  petition  will  be  filed 
with  the  FCC  in  Docket  8333,  daytime  sky- 
wave  rule-making  case.  DBA  will  contend  pro- 
posed daytime  skywave  rules  would  be  de- 
signed to  protect  clear-channel  stations  and 
curtail  the  service  of  the  limited  time  outlets. 

At  the  May  meeting  in  Chicago  DBA  will 
elect  a  slate  of  new  officers.  Present  officers  are 
Kenneth  Patterson,  WSIV  Pekin,  111.,  presi- 
dent, and  Ray  Livesay,  WHOW  Clinton,  111., 
secretary-treasurer.  Harry  Daly  is  Washington 
legal  consultant. 

The  Carolinas  Daytime  Assn.,  affiliated  with 
DBA,  will  hold  a  breakfast  conference  Wednes- 
day at  the  Mayflower  Hotel,  Washington,  with 
members  of  the  states'  Congressional  delega- 
tions as  guests. 


Fellows  Tells  Texan 
About  Market  Expansion 

TEXAS  is  big  now,  NARTB  President  Harold 
E.  Fellows  conceded  Friday  in  an  address  to 
the  Texas  Assn.  of  Broadcasters,  but  "if  its 
rate  of  growth  relates  to  the  national  expan- 
sion, there  will  be  over  Wi  million  more 
people  [in  Texas]  at  the  end  of  this  decade." 

Speaking  at  the  association  meeting  held  in 
the  Adolphus  Hotel,  Dallas,  Mr.  Fellows  said 
Texas  now  represents  about  5.3%  of  the  na- 
tion's population.  "The  Wi  million  increase 
represents  a  market  as  big  as  Dallas  and  Fort 
Worth  combined,"  he  added,  and  means  a 
greater  radio-tv  audience  as  well  as  more  ad- 
vertising. 

Quoting  figures  from  the  CBS  Radio  booklet, 
"The  American  Market,  1938-1953,"  he  said 
the  market  in  this  country  today  has  nearly 
doubled  since  1938.  "Never  has  the  future 
been  brighter  for  the  American  broadcasting 
industry,"  he  said. 


Carolina  Broadcasters 
Plan  Joint  Convention 

CO-CHAIRMEN  representing  North  and  South 
Carolina  Broadcasters  Assns.  will  conduct  the 
first  joint  meeting  of  the  two  groups,  to  be 
held  July  1-2  at  Ocean  Forest  Hotel,  Myrtle 
Beach,  S.  C.  They  are  William  S.  Page,  WFTC 
Kinston,  N.  C,  and  Thomas  F.  Daisley,  WIS- 
TV  Columbia,  S.  C. 

Plans  for  the  meeting  are  being  drawn  up 
by  a  joint  committee  which  comprises  James 
MacNeil,  WTSB  Lumberton,  president,  and 
J.  T.  Snowden  Jr.,  WCPS  Tarboro,  N.  C,  secre- 
tary-treasurer of  the  North  Carolina  group; 
Beverly  M.  Middleton,  WHKP  Hendersonville, 
N.  C;  Cecil  B.  Hoskins,  WWNC  Asheville, 
N.  C;  T.  H.  Patterson,  WRRF  Washington, 
N.  C;  Jack  S.  Younts,  WEEB  Southern  Pines, 
N.  C;  Mr.  Page;  T.  Douglas  Youngblood, 
WFIG  Sumter,  S.  C,  and  Mr.  Daisley. 
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UHF  GROUP  FORMED  TO  PLAN 
SENATE  HEARING  STRATEGY 

Harold  Thorns  of  WISE-TV  Asheville  is  temporary  chairman  of  the 
new  26-member  Uhf  Industry  Coordinating  Committee  which  is 
planning  strategy  for  appearances  before  the  Senate  Commerce 
Subcommittee  on  Communications. 

Full  text  of  Committee  report  page  80 
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FORMATION  of  a  "Uhf  Industry  Coordinating 
Committee"  to  set  the  strategy  for  uhf  broad- 
casters' appearances  before  the  Senate  Com- 
merce Subcommittee  on  Communications  hear- 
ings on  uhf  television,  beginning  May  4,  was 
announced  last  week. 

The  Coordinating  Committee  is  headed  by 
Harold  Thorns, 
WISE-TV  Asheville, 
N.  C,  as  temporary 
chairman,  and  counts 
26  uhf  station  execu- 
tives as  present  mem- 
bers. 

It  is  seeking  to 
represent  all  uhf 
broadcasters  in  for- 
mulating a  unified 
presentation  to  the 
Senate  committee.  It 
already  includes 
UHF  Tv  Assn.  mem- 
bers and  executives. 

A  memorandum  of  discussions  of  uhf  prob- 
lems at  meetings  held  in  Charlotte,  N.  C,  and 
Washington  also  released  last  week  indicated 
that  uhf  broadcasters  intend  to  ask  Senator 
Charles  E.  Potter's  committee  to: 

a  Order  a  revision  of  the  tv  allocations 
table  to  eliminate  the  intermixture  of  vhf  and 
uhf  channels  in  the  same  markets,  and 

•  Freeze  all  further  tv  grants  and  facilities 
changes  until  the  uhf  picture  is  clarified. 

In  its  April  20  letter  to  all  uhf  broadcasters, 
the  newly  formed  coordinating  committee  made 
the  point  that  the  uhf  position  should  be  pre- 
sented by  the  entire  uhf  broadcasting  industry 
as  a  united  effort. 

It  stressed  that  this  approach  does  not  pre- 
clude separate  groups  working  together  toward 
a  common  goal. 

The  letter,  over  the  signature  of  Mr.  Thorns, 
reported  that  Benedict  P.  Cottone,  former  FCC 
general  counsel,  and  associated  with  former 
Senator  Scott  Lucas  (D-Ill.)  in  the  Washington 
law  firm  of  Lucas  &  Thomas,  had  been  retained 
as  counsel  for  the  Committee. 

It  also  said  engineering  counsel  was  being 
sought. 

Suggestions  Requested 

It  asked  uhf  broadcasters  to  join  the  com- 
mittee, to  support  the  course  of  action  enunci- 
ated in  the  memorandum,  and  to  send  com- 
ments, criticisms  and  suggestions  to  Mr.  Cot- 
tone. 

It  asked  for  information  on  whether  uhf  oper- 
ators and  grantees  were  planning  to  appear  per- 
sonally before  the  Senate  committee.  It  also 
asked  for  all  information  relating  to  transmitter 
problems,  receiver  conversions,  relations  with 
networks,  representatives,  dealers,  and  competi- 
tive practices  of  vhf  stations. 

No  broadcaster  will  be  asked  to  contribute 
more  than  $50,  the  letter  said. 

A  general  meeting  of  the  Uhf  Industry  Co- 
ordinating Committee  will  be  held  in  Washing- 
ton before  the  Congressional  hearings  begin,  the 
letter  said. 

In  essence,  the  Committee's  memorandum 
emphasizes  the  point  that  without  uhf  tele- 
vision there  can  be  no  "truly  nationwide  corn- 
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petitive  television  system." 

The  ability  of  uhf  stations  to  achieve  equality 
of  competitive  opportunity  with  vhf  stations 
was  greatly  overestimated,  the  Committee  said. 

There  are  three  basic  factors  involved  in  uhf's 
problem,  the  Committee  indicated. 

These  are: 

(1)  Lack  of  high  powered  transmitters  to 
give  uhf  stations  the  1,000  kw  effective  radiated 
power  which  theoretically  should  give  them 
equality  of  coverage  with  vhf  stations. 

(2)  Lack  of  low  cost  and  acceptable  con- 
verters and  the  continued  manufacture  of  vhf- 
only  receivers.  Also,  the  failure  of  manufac- 
turers to  produce  a  satisfactory  all-wave 
receiver. 

(3)  Networks'  failure  to  affiliate  with  more 
uhf  stations  and  their  continued  affiliation  with 
vhf  stations — even  though  they  may  have  to 
share  affiliation  with  other,  competing  networks. 
Also,  the  inability  of  uhf  stations  to  secure  live 
network  programs,  even  though  the  vhf  affiliate 
cannot  carry  the  program  except  on  a  delayed 
basis. 

(4)  Exploitation  of  uhf's  problems  by  com- 
petitive vhf  stations  which  has  a  cumulative 
effect  on  viewers  and  advertisers. 


(5)  Difficulties  in  getting  adequate  credi 
terms  from  normal  banking  sources  for  the  pur 
chase  of  equipment  because  of  the  risks  in 
volved. 

(6)  The  quickened  pace  of  vhf  grants 
through  mergers  and  immediate  grants.  This  up 
sets  all  calculations  which  were  based  on  tht 
prospect  that  vhf  competition  in  mixed  market: 
would  be  years  away  since  most  of  the  vhf  chan 
nels  were  involved  in  hearings. 

Since  the  Coordinating  Committee  include 
some  executives  and  members  of  the  UHF  T' 
Assn.,  it  appears  that  it  may  truly  represent 
united  uhf  front. 

The  UHF  Tv  Assn.,  however,  has  scheduled  ; 
membership  meeting  in  Washington's  Mayflowe 
Hotel  for  May  3.  Lou  Poller,  WCAN-TV  Mil 
waukee,  president  of  the  organization,  said  las 
week.  New  officers  will  be  elected  at  that  time 
he  announced.  Mr.  Poller  is  a  member  of  th( 
Coordinating  Committee. 

Also  Calls  Meeting 

The  only  other  group  that  is  in  the  making 
is  being  proselytized  by  Leon  Green,  KNUZ-T\ 
Houston,  Tex.  Mr.  Green  told  B»T  two  week 
ago  that  he  intended  calling  a  mass  meeting  o 
uhf  broadcasters  in  the  Statler  Hotel  May  2  am 
3  [B©T,  April  19]. 

Members  of  the  Uhf  Industry  Coordinatin: 

Committee,  as  announced  by  the  organizatioi 

last  week,  are: 

Haysood  S.  Bowden,  WACA-TV  Camden,  S.  C. 
Tom  Richards,  WACA-TV  Camden,  S.  C;  Joni 
Doley,  WACH-TV  Newport  News,  Va.;  H.  A 
Seville,  WACH-TV  Newport  News,  Va.;  Wiltoi 
E.  Hall,  WAIM-TV  Anderson,  S.  C;  James  Pos 
ten,  WAYS-TV  Charlotte,  N.  C;  Gary  L.  Cohen 
WBUF-TV  Buffalo,  N.  Y.;  John  Pomeroy,  WILS 
TV  Lansing,  Mich.;  Harold  H.  Thorns,  WISE-T* 
Asheville,  N.  C;  Robert  L.  Heald,  WITV  (TV 
Fort  Lauderdale,  Fla.;  Joe  L.  Smith  Jr.,  WKNA 
TV  Charleston,  W.  Va.;  Earl  Welde,  WNAO-T^ 


UHF  PEOPLE,  GE'S  BAKER,  OTHERS  SLATED  TO  APPEAR 


THE  SENATE  Communications  Subcommittee 
was  busily  preparing  its  agenda  last  week  for 
the  May  4-6  hearing  on  uhf  and  the  tv  multiple 
ownership  question. 

At  least  two  uhf  permittees  who  have  ceased 
operations  are  scheduled  to  testify.  They  are 
Ronald  B.  Woodyard,  WIFE  (TV)  Dayton,  and 
William  Johns,  WOSH-TV  Oshkosh,  Wis. 

Other  uhf  operators  tentively  on  the  sub- 
committee list  are  Lou  Poller,  WCAN-TV  Mil- 
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waukee,  who  may  testify  for  himself  or  for  the 
Uhf  Assn.  he  heads  (or  possibly  for  both); 
William  Putnam,  WWLP  (TV)  Springfield, 
Mass.;  Harry  Tenenbaum,  WTVI  (TV)  Belle- 
ville, 111.  (St.  Louis)  and  Elfred  Beck,  KCEB 
(TV)  Tulsa. 

Informing  the  subcommittee  of  their  interest 
in  the  hearing  and  possibly  planning  to  appear 
before  the  Senate  group  are  uhf  operators 
David  F.  Milligan,  WFAM-TV  Lafayette,  Ind., 
and  Leon  Green,  KNUZ-TV  Houston  (who  has 
been  attempting  to  forge  a  separate  group  of 
uhf  people). 

Also  indicating  to  the  subcommittee  it  plans 


to  appear  is  the  Storer  Broadcasting  Co.  It  i 
expected  the  Storer  stations  if  not  represents 
by  George  B.  Storer,  president  of  SBC,  wi] 
send  John  McCoy,  secretary,  before  the  sub 
committee. 

Of  the  uhf  manufacturers,  General  Electri 
and  RCA  have  indicated  to  the  subcommitte 
that  they  plan  to  testify.  GE  electronics  vie 
president,  Dr.  W.  R.  G.  Baker,  will  appea 
along  with  his  assistants.  There  is  no  coe 
firmation  as  to  the  RCA  spokesman. 

Glen  McDaniel,  president  of  Radio-Elec 
tronics-Tv  Mfrs.  Assn.,  will  testify  before  th 
subcommittee. 

All  four  tv  networks  definitely  will  be  repre- 
sented at  the  hearing,  it  was  disclosed  last  week 
Actual  names  are  not  yet  revealed. 

The  network  are  concerned  with  both  uh 
and  the  multiple  ownership  question.  Ser 
Edwin  C.  Johnson  (D-Colo.),  who  plans  to  b 
present  at  the  hearing  although  not  a  membe 
of  the  subcommittee,  is  the  author  of  a  bill  o 
common  ownership  (S  3095).  That  measur 
would  count  two  uhf  stations  as  the  equivalec 
of  a  single  vhf  station  in  determining  commo: 
ownership  with  the  limit  to  be  5  vhf  or  1 
uhf  [B»T,  March  15]. 

The  National  Citizens  Committee  for  Educa 
tional  Tv  also  plans  to  have  a  representativ ; 
at  the  hearing.   Robert  R.  Mullen,  executiv 
director,  will  be  present  and  is  expecting  t 
testify. 

It  was  reported  that  NARTB  has  the  questio 
of  whether  to  send  a  spokesman  before  the  sut 
committee  under  study.  No  decision  has  bee) 
made  as  yet. 

While  this  unofficial  compilation  was  mad 
last  week  on  a  tentative  basis,  subcommitte 
sources  said  they  believed  a  full  witness  lis 
may  be  forthcoming  this  week. 
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Hyde  Acting  Chairman 

PENDING  appointment  by  President 
Eisenhower  of  the  chairman  of  FCC,  the 
Commission  met  in  special  session  last 
Monday  and  designated  Comr.  Rosel  H. 
Hyde  as  acting  chairman  pursuant  to  Sec. 
5(a)  of  the  Communications  Act. 

Comr.  Hyde,  whose  one-year  appoint- 
ment as  chairman  expired  April  18,  has 
been  expected  to  be  reappointed  by  the 
President  momentarily,  although  there 
were  reports  that  Comr.  John  C.  Doerfer 
might  be  named  instead,  or  that  Comr. 
Doerfer  might  be  transferred  to  some 
other  government  agency  and  an  un- 
named person  nominated  to  succeed  him 
at  FCC  and  to  assume  the  chairmanship 
[B»T,  April  19].  Strongest  indications, 
however,  favored  Comr.  Hyde  in  view  of 
his  extensive  support  and  record  as  a 
career  official  of  the  Commission. 

Monday's  action  was  taken  by  Comrs. 
Robert  E.  Lee,  Robert  T.  Bartley,  Frieda 
B.  Hennock,  Doerfer  and  Hyde.  Comr. 
George  E.  Sterling  was  in  Maine.  Comr. 
E.  M.  Webster  is  on  the  West  Coast  for 
a  meeting  of  Radio  Technical  Commission 
for  Marine  Services  at  San  Francisco. 

Sec.  5(a)  of  the  Act  provides: 

...  In  the  case  of  a  vacancy  in  the 
office  of  the  chairman  of  the  Commission, 
or  the  absence  or  inability  of  the  chairman 
to  serve,  the  Commission  may  temporarily 
designate  one  of  its  members  to  act  as 
chairman  until  the  cause  or  circumstances 
requiring  such  designation  shall  have 
been  eliminated  or  corrected. 


Raleigh,  NT.  C;  Harold  C.  Arcaro,  WNET  (TV) 
Providence,  E.  I. 

Sherwin  Grossman.  WBUF-TV  Buffalo,  N.  Y.; 
Lou  Poller,  WC  AX-TV  Milwaukee,  Wis.;  Gil 
Hutchison.  WCOG-TV  Greensboro,  N.  C;  Char- 
lie Pittman,  WCOS-TV  Columbia.  S.  C;  Allen 
M.  WoodaU,  WDAK-TV  Columbus,  Ga.;  L.  W. 
Allen,  WFLB-TV  Fayetteville,  N.  C;  Ben  K. 
McKinnon,  WGVL-TV  Greenville,  S.  C;  Ells- 
worth Hall,  WNEX-TV  Macon,  Ga.;  Walter 
Reade  Jr.,  WRTV  (TV)  Asbury  Park,  N.  J.; 
Louis  J.  Appell  Jr.,  WSBA-TV  York,  Pa.;  Frank 
Lvman  Jr.,  WTAO-TV  Boston,  Mass.;  John  G. 
Johnson,  WTOB-TV  Winston-Salem,  N.  C;  Harry 
Tenenbaum,  WTVI  (TV)  St.  Louis  (Belleville). 


Airspace  Units  to  Vote 
On  All  Tall  Tower  Plans 

REGIONAL  Airspace  subcommittees  were  in- 
structed to  tighten  up  their  procedures  on  clear- 
ing tall  radio  and  tv  towers  last  week  when  the 
Washington  Airspace  Subcommittee  resolved 
an  Air  Force  proposal  that  all  applications  for 
tv  towers  taller  than  500  ft.  above  ground  be 
submitted  directly  to  the  central  committee  in 
Washington  [B«T,  Feb.  22,  8]. 

The  Air  Force  withdrew  its  proposal,  and  at 
the  same  time  the  Washington  committee  ruled 
that  all  regional  committees  must  secure  a  posi- 
tive vote  on  requests  for  tower  clearances.  Here- 
tofore, when  a  regional  subcommittee  received  a 
broadcast  tower  application,  it  would  send  a 
notice  to  all  Government  agency  and  military 
services  members  asking  for  comment.  If  none 
was  forthcoming  in  30  days,  this  was  taken  to 
indicate  that  there  was  no  objection. 

Now,  all  members  of  regional  committees  will 
be  required  to  vote  one  way  or  the  other  on 
ill  such  requests. 

The  Air  Force's  unhappiness  with  the  current 
procedure  stemmed  from  regional  approval  of  a 
tower  for  WBAM  Montgomery,  Ala.  Follow- 
ing regional  clearance  and  FCC  approval,  the 
station  built  the  tower. 

The  Air  Force  proposal  was  protested  by 
N  ARTB,  and  FCC  and  CAA  members  of  the 
v\  ashington  committee. 


ANOTHER  SPACE 
PROBLEM  SOLVED 

with  an  EMSCO 

 self  supporting 

.....TV  tower  ......... 

For  TV  installations  within 
small,  congested  areas,  Emsco 
"Towers  of  Strength"  meet  all 
requirements.  Emsco  self-support- 
ing triangular  towers  provide: 
Safety  factors  in  excess  of  antici- 
pated stresses  .  .  .  less  horizontal 
and  vertical  deflection  .  .  .  less 
cost  per  lineal  foot. 

Emsco  towers  meet  rigid  RTMA 
and  AISC  standards.  Bolted  con- 
struction permits  quick,  sure 
visual  inspection.  Hot  dip  galva- 
nizing reduces  maintenance  costs 
.  .  .  insures  long  structural  life. 

Every  Emsco  tower  design  is 
unconditionally  guaranteed!  .  .  . 
backed  by  a  pioneering  experience 
of  more  than  25  years  in  steel 
tower  fabrication  .  .  .  and  by  a 
staff  of  structural  engineers  who 
are  specialists  in  tower  design. 

For  guyed  or  self-supporting 
towers  unequalled  for  safety  .  .  . 
performance  . . .  and  economy  . . . 
"v  Emsco.  Prom 
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Seattle  | 

IP 

1 

KING-TV  is  Seattle's 
favorite  television  station — 
"morning,  noon  and  night" 
— according  to  the  latest 
Monday  through  Friday 
Telepulse,  for  March,  1954. 


Morning  until  noon 

KING-TV  52% 

Second  Network  Station.  .34% 

Third  Network  Station .  .  .  14% 
(Tacoma) 

Independent  Station  0% 


Noon  until  6  p.m. 

KING-TV  49% 

Second  Network  Station  .  24% 

Third  Network  Station.  .  .24% 
(Tacoma) 

Independent  Station  3% 


6  p.m.  until  12  midnight 

KING-TV  41% 

Second  Network  Station.  .31% 

Third  Network  Station .  .  .  25% 
(Tacoma) 

Independent  Station  3% 

PS.  January  ARB  and  February 
HOOPER  show  KING-Tl'  on  top, 
too!  Anyway  you  look  at  it 
KING  is  first  in  the  Pacific  North- 
west. 


Telepulse 


BLAIR 


Channel  5  ABC   100,000  Watts 


LICENSE  FEE  PLAN 
SUSPENDED  BY  FCC  | 

Commission  acts  in  accord  with 
wishes  of  Senate  Commerce 
Committee  pending  study. 

FCC  is  suspending  its  licensing  fee  procedui  i 
in  accordance  with  the  Senate  Interstate  &  Foi 
eign  Commerce  Committee  wishes  that  th 
agencies  under  the  congressional  group's  juri: 
diction  hold  off  setting  up  standards  in  impo< 
ing  charges  for  licenses. 

Committee  Chairman  John  W.  Bricker  (Ft 
Ohio)  disclosed  FCC's  decision  Friday. 

FCC  in  its  notice  to  the  committee  that 
was  suspending  the  procedure  did  not  specif 
July  1,  1955,  as  the  date  to  which  its  postpone 
ment  will  carry.  Federal  Trade  Commissio 
and  the  Interstate  Commerce  Commission  spc 
cifically  set  the  July  1  date. 

Also  suspending  indefinitely  is  the  Civ 
Aeronautics  Board.  The  Coast  Guard  said  i 
will  still  report  its  progress  on  fees  or  charge 
to  the  Budget  Bureau  which  had  directed  a! 
the  regulatory  agencies  Nov.  5,  1953,  for  ai 
early  imposition  of  levies  on  services  performec 
The  Coast  Guard,  however,  inclosed  a  cop 
of  the  committee's  resolution  to  the  Bureau. 

FCC  would  have  set  up  a  basic  charge  c  I 
$325  for  a  license.    The  agency  already  haj 
received  comments  from  interested  parties  o 
the  proposed  schedule  of  fees  which  now  wi 
be  held  in  abeyance. 

FCC  in  informing  the  Bureau  of  its  actio- 
asked  for  further  clarification  by  the  Burea 
in  view  of  the  committee  resolution. 

Sen.  Bricker  said  the  "wholehearted  coopers 
tion  with  the  committee's  expressed  wishes  [i 
form  of  a  resolution  (BoT,  April  5,  March  29| 
is  very  heartening,  and  just  what  the  committe 
expected." 

He  said  the  committee  action  "does  not  de 
note  hostility  to  the  idea  of  assessing  fees  an 
charges."  He  reiterated  that  Congress  ought  t 
set  up  basic  standards  for  each  agency  "to  fol 
low  in  imposing  fair  and  equitable  charges  fo 
licenses"  and  that  the  agencies,  he  was  sur 
"prefer  to  have  the  Congress  set  out  expressl 
in  the  law  the  basic  standards  to  follow." 


North  Carolina  Senator 
Hits  Clear  Channel  Plan 

FCC  last  week  received  another  strong  com 
plaint  against  its  proposal  to  provide  increase' 
protection  for  Class  1-A  clear  channel  station! 
[B©T,  April  12],  with  Sen.  Alton  Lenno: 
(D-N.  C.)  charging  "discrimination"  against  da> 
time  stations. 

The  Commission  has  answered  Rep.  I 
H.  Fountain's  (D-N.  C. )  complaint  against  th 
protection  proposal,  saying  it  was  "aware  of  th' 
importance  ...  of  daytime  -  only  broadcas 
operations"  and  the  service  rendered  by  the  sttf 
tions  to  the  nation.  The  Commission  also  said  i 
was  cognizant  of  the  "impact"  created  by  an 
reduction  in  service  of  the  daytime  stations. 

Sen.  Lennon  wrote  the  FCC: 

I  do  not  believe  that  a  few  clear  channel  sta 
tions  should  have  protection  and  property  righi 
to  the  exclusion  of  the  rest  of  the  country.  I  d 
not  believe  these  stations  can  provide  the  loct 
service  which  is  being  so  adequately  providet 
as  I  know,  in  North  Carolina. 

It  would  seem  a  rank  injustice  to  discriminat 
against  these  stations  and  their  millions  of  listen 
ers  in  favor  of  twenty-odd  high  power  station: 
I  do  not  believe  the  Federal  Communication 
Commission  can,  in  the  name  of  providing  a  con 
tinuation  of  public  service,  take  such  drastic  ac 
tion  that  would  for  all  intents  destroy  econonii 
cally  so  many  of  the  excellent  broadcasters  i 
North  Carolina  and  elsewhere  .  .  . 
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Id  not  think  the  proposal  "fair  or  equitable,  or 
emocratic"  and  that  it  could  force  many  day- 
i  inters  into  bankruptcy  if  forced  to  reduce  the 
umber  of  operating  hours. 
The  Commission  referred  the  Congressman  to 
'aragraph  37  of  its  notice  of  further  rule  mak- 
ing on  the  daytime  sky  wave  case  [B*T,  March 
5]  which  noted  any  proposals  for  a  reduction 
i  f  power  or  cessation  of  operation  during 
;Tansitional  hours  for  existing  daytimers  would 
a  policy-making  decision  and  would  be  de- 
erred  until  the  clear  channel  case  is  considered. 


KOA  Goes  to  Court 
With  KOAT  Protest 

\PPEAL  of  the  FCC's  denial  of  its  protest 
gainst  the  grant  of  860  kc  with  1  kw  day, 

:-  00  w  night,  directional  antenna,  to  KOAT 
Albuquerque,  N.  M.,  last  February,  was  filed 

with  the  U.  S.  Court  of  Appeals  in  Washington 
jst  week  by  KOA  Denver. 

KOA  operates  as  a  Class  1-B  station  on  850 
c  with  50  kw.   The  Denver  station  objected 

:  3  the  KOAT  grant  on  the  ground  that  the 

mange  from  1240  kc  with  250  w  to  the  860  kc 
avelength  would  cause   interference   in  its 

|  ervice  area.  It  asked  that  it  be  made  a  party 
d  a  hearing  on  the  KOAT  application,  but 
ne  Commission  granted  the  application  with- 
ut  a  hearing.  The  FCC  also  denied  a  Sec. 
09  (c)  protest  by  KOA  on  the  ground  that  it 
ad  no  standing  as  a  party  in  interest. 
When  the  Commission  turned  down  KOA's 
bjections  and  protest,  it  said  that  the  new 
vOAT  operation  would  not  cause  interference 
Wthin  KOA's  normally  protected  contour. 
jlOA  claimed  that  its  "normal"  service  area 
xtended  much  farther  than  the  Commission's 
ngineering  indicates  and  that  it  would  lose 
ationai  and  regional  accounts  if  its  coverage 
.ere  compressed. 

In  its  appeal,  KOA  asked  the  court  to  force 
ie  FCC  to  give  it  a  hearing  on  its  protest.  It 
ho  alleged  that  the  economic  injury  it  would 
offer  gives  it  standing  as  a  party  in  interest. 


Minneapolis  Dropout 


'HE  MINNEAPOLIS  ch.  9  contest  was  re- 
uced  to  two  applicants  last  week  as  Twin 
Cities  Broadcasting  Corp.,  operator  of  WDGY 
aere,  petitioned  FCC  to  dismiss  its  applica- 
i  on.  Still  pending  for  ch.  9  are  Independent 
broadcasting  Co.  (WLOL)  and  Family  Broad- 
asting  Corp.  (KEYD). 

WDGY  told  the  Commission  it  "has  con- 
cluded not  to  prosecute  its  pending  application 
b  view  of  the  uncertainties  apparently  sur- 
ounding  the  operation  of  the  fourth  television 
ration  in  the  Twin  Cities  market."  On  the  air 
lere  are  ch.  4  WCCO-TV,  ch.  5  KSTP-TV 
;md  ch.  11  WMIN-TV  and  WTCN-TV  (share 
me). 


\dcrafters  Hear  FTC's  Role 

OMR.  Albert  A.  Carretta  of  the  Federal  Trade 
ommission  last  Friday  addressed  the  Adcraft 
lub  of  Detroit  at  the  Hotel  Statler  there  on 
The  Role  of  the  FTC  in  the  Advertising  Field." 
jl  describing  the  FTC's  efforts  to  control  un- 
,'air  and  deceptive  advertising  practices,  Mr. 
arretta  said  the  evolution  of  the  U.  S.  economy 
rom  essentially  agricultural  to  industrial  has 
een,  "in  great  part,  due  to  the  tremendous  im- 
act  of  advertising." 
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Radio  KING,  American 
Broadcasting  Company 
affiliate  in  Seattle,  is 
tops  in  daytime  listening 
in  the  Pacific  Northwest, 
according  to  the  most 
recent  Pulse,  Inc.  survey. 


Radio  KING  captured  63.5% 
of  all  quarter-hour  periods 
between  6  a.m.  and  6  p.m. 
(Monday  through  Saturday), 
according  to  the  Pulse 
Survey  made  in  November- 
December,  1953 


Here'  the  actual  breakdown: 

KING  ...63.5% 

Second  Station   .  .  .  23.9% 

Third  Station  ,  19.7% 

Fourth  Station  4.1% 


Even  in  Tacoma,  the  latest 
Pulse  report  for  that  city 
shows  KING  leading  all 
Tacoma  stations  all  day, 
Monday  through  Friday. 


Radio 


HighMan 


inlatest 


►eattle 


Pulse 


50,000  Watts  ABC 
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MAP 


Designed  especially 
for  productive  sales 
planning,  this  72Vz"  x  35" 
map  shows  every  am  and 
f  m  station  in  the  United 
States,  possessions  and 
Canada  by  city,  county, 
state,  territory  and  province. 
Time  zones  are  marked; 
congested  markets 
enlarged. 

You'll  use  this  outline  map 
throughout  the  year  for 
presentations . . .  visualizing 
markets . . .  charting  sales 
territories,  costs  and  volume. 
It's  printed  on  80  lb. 
durable  white  stock  and 
takes  ink  or  color  like  your 
letterhead. 

Single  copies,  suitable  for  framing, 
$1.00. 

Quantity  prices: 

5  copies    $  4.50 


10 

25 
50 
100 


8.50 
20.00 
37.50 
70.00 


BROADCASTING  •  TELECASTING 
1735  DeSales  Street,  N.  W. 
Washington  6,  D.  C. 

Please  send  map(s)  to  the 

undersigned.    I    enclose  $  
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BRYSON  BEER  AD  BILL  IS  NOT  DEAD 


House  Commerce  Committee 
sets  up  May  19-21  hearing  on 
anti-alcoholic  beverage  adver- 
tising measure.  Announce- 
ment comes  as  drys  step  up 
their  campaign  in  Congress. 

THE  "DRYS"  have  been  pouring  it  on  the 
past  few  weeks  in  a  new,  stepped-up  campaign 
to  throttle  all  alcoholic  beverage  advertising 
in  interstate  commerce.  A  primary  objective  is 
beer  and  wine  advertising  on  radio  and  tele- 
vision. 

The  prohibitionists  hope  to  open  a  path  for 
the  legislation  they  support  via  the  House  Inter- 
state &  Foreign  Commerce  Committee. 

That  group  already  has  set  May  19-21  for 
hearings  on  the  Bryson  bill  (HR  1227).  The 
measure,  which  advertising  and  broadcast 
people  consider  a  threat  to  their  business,  was 
a  perennial  which  its  sponsor,  Rep.  Joseph  S. 
Bryson  (D-N.  C),  introduced  again  last  year 
just  before  his  death  (March  10,  1953)  during 
the  first  session  of  the  current  83d  Congress. 

Petitions  on  Increase 

The  newest  dry  campaign — the  drys  in  the 
past  Congresses  have  lost  battles  in  committee 
by  only  the  narrowest  of  margins — came  to  a 
head  in  the  past  month. 

Evidence  of  the  campaign  as  it  has  developed 
from  petitioner,  from  lobbyist  and  from  legis- 
lator can  be  traced  briefly  as  follows: 

•  NARTB-,  which  keeps  a  running  score  on 
the  number  of  petitions  sent  by  drys  and 
others  to  congressmen  and  senators,  reports  an 
estimated  400%  increase  in  such  petitions 
(asking  for  action  on  the  Bryson  bill)  in  the 
30  days  preceding  April  15  compared  to  the 
preceding  two  and  a  half  months.  The  figures 
show  only  seven  petitions  being  reported  on 
the  Hill  between  Jan.  6  and  March  15  of  this 
year,  but  35  petitions  between  March  16  and 
April  15. 

•  A  companion  bill  to  the  Bryson  measure 
has  been  introduced  by  Sen.  William  Langer 
(R-N.  D.).  The  bill  (S  3294)  also  would  bar 
alcoholic  beverage  advertising.  It  was  referred 
to  the  Senate  Interstate  &  Foreign  Commerce 
Committee. 

•  A  frontal  attack  against  beer  advertising 
on  the  airwaves  was  made  earlier  this  month 
by  Rep.  Hamer  H.  Budge  (R-Idaho)  whose 
measure  (HR  8744),  now  before  the  House 
Judiciary  Committee,  would  make  it  a  crime 
to  televise  any  advertisement  showing  pictures 
of  persons  pouring,  drinking  or  opening  con- 
tainers of  alcoholic  beverages  [B«T,  April  12]. 

Rep.  Budge  says  he  proposed  his  legislation 
because  of  many  letters  urging  action  on  the 
Bryson  bill. 

An  obvious  strategy  of  the  dry  lobby  is  the 
shift  from  the  Senate  to  the  House  this  year. 
The  last  attempt  by  the  drys  to  bar  spirits 
advertising  was  made  in  the  Senate  when  Sen. 
Edwin  C.  Johnson  (D-Colo.)  introduced  a  bill 
aimed  specifically  at  liquor  sponsorship  on 
radio  and  television.  Spokesmen  for  the  pro- 
hibitionists made  it  plain  they  wanted  the 
Johnson  measure  broadened  to  cover  all  alco- 
holic beverages.  In  a  close  ballot,  this  measure 
was  aborted  in  committee.  Less  than  four  years 
ago,  another  such  attempt  in  the  Senate  fell 
short  of  the  mark  by  only  one  vote  in  com- 
mittee. 

Another  factor  pointed  up  by  observers  is 
that  this  is  an  election  year.  It  is  significant 
that  the  House  committee  announced  its  hear- 
ing nearly  simultaneously  with  the  introduc- 


tion in  the  Senate  of  the  new  Langer  bill. 

Last  week,  the  House  was  not  in  sessioi 
Its  Easter  recess  (10  days)  ends  today  (Moi 
day).  This  will  give  the  committee  about  thrt 
weeks  to  prepare  for  the  hearing. 

An  informed  source  predicted  that  judgir 
by  past  experience  the  hearing  may  go  longc 
than  three  days. 

NARTB,  it  was  understood,  is  certain  to  ha\ 
a  spokesman  testifying  before  the  committe 
in  opposition  to  the  anti-alcoholic  beverage  ac 
vertising  measure. 

Broadcasters  also  can  expect  that  the  Bryso 
bill  will  be  much  discussed  during-  the  annu; 
NARTB  convention  beginning  May  23  in  Ch 
cago  because  of  the  close  proximity  of  th 
hearing  to  the  convention. 

Actual  wording  of  the  sections  of  the  Bryso 
bill  which  affect  the  broadcast  industry  follows 

Sec.  3.  It  shall  be  unlawful  for  any  commo 
carrier  or  for  any  private  carrier  for  hire  1 
transport  from  any  State  or  Territory  or  th 
District  of  Columbia  to  any  other  State  or  Terr 
tory  or  the  District  of  Columbia  any  newspape 
periodical,  news  reel,  photographic  film,  or  ret 
ord  for  mechanical  reproduction  advertising  alec 
holic  beverages  or  containing  the  solicitation  t 
any  order  for  alcoholic  beverages. 

Sec.  4.  It  shall  be  unlawful  to  broadcast  b 
means  of  any  radio  station  for  which  a  licens 
is  required  by  any  law  of  the  United  State 
or  for  any  person  operating  any  such  statio 
to  permit  the  broadcasting  of  any  advertisemer 
of  alcoholic  beverages  or  the  solicitation  of  a 
order  for  alcoholic  beverages. 

Members  of  the  House  committee  are: 

Republicans — Charles  A.  Wolverton  (N.  J. 
chairman;  Carl  Hinshaw  (Calif.),  Joseph  1 
O'Hara  (Minn.),  Robert  Hale  (Me.),  James 
Dolliver  (Iowa),  John  W.  Heselton  (Mass.),  Joh 
B.  Bennett  (Mich.).  Richard  W.  Hoffman  (111. 
John  V.  Beamer  (Ind.),  William  L.  Springe 
(111.),  Alvin  R.  Bush  (Pa.),  Paul  F.  Schenc 
(Ohio),  Joseph  L.  Carrigg  (Pa.),  Herbert  1 
Warburton  (Del.),  Steven  B.  Derounian  (N.  Y. 
Thomas  M.  Pelly  (Wash.),  J.  Arthur  Younge 
(Calif.). 

Democrats — Robert  Crosser  (Ohio),  J.  Perc 
Priest  (Tenn.),  Oren  Harris  (Ark.),  Dwight  ] 
Rogers  (Fla.),  Arthur  G.  Klein  (N.  Y.),  Williai 
T.  Granahan  (Pa.),  F.  Ertel  Carlyle  (N.  C. 
John  Bell  Williams  (Miss.),  Peter  F.  Mack  J 
(111.),  Homer  Thornberry  (Tex.),  Louis  B.  Helk 
(N.  Y.),  Kenneth  A.  Roberts  (Ala.),  Morgan  1\ 
Moulder  (Mo.),  Harley  O.  Staggers  (W.  Va.). 


Radio-Tv  Industry  Names 
On  Official  Lobby  List 

A  SPRINKLING  of  names  in  the  radio-tv  fiel 
appears  in  the  latest  official  report  on  registere 
lobbyists.  The  report  covers  the  last  quarte 
of  1953. 

NARTB  people  listed  are  Harold  E.  Fellowi 
president;  Oscar  Elder,  assistant  to  the  vice  pres 
ident.  Government  Relations  Dept.;  Ralph  V 
Hardy,  vice  president,  Government  relations;  Vir 
cent  T.  Wasilewski,  chief  attorney;  Abiah  k 
Church,  attorney;  Thad  H.  Brown,  vice  presider 
and  counsel  to  the  Tv  Board. 

NBC  people  listed  are  Francis  M.  (Scoop)  Rus 
sell  and  George  Y.  Wheeler  II.  Mr.  Wheeltijj 
showed  a  total  expenditure  of  $25.  Mr.  Russe* 
reported  he  spent  $59.25  for  the  fourth  quarter  <  ;| 
the  year  and  $687.50  during  the  rest  of  the  yea  f 
For  CBS,  Earl  H.  Gammons  reported  he  spent  $1:1 
for  the  previous  nine  months  of  1953. 

Others  listed :  Clear  Channel  Broadcasting  Ser\  ■ 
ice  (against  legislation  calling  for  duplication  c!t 
Class  I-A  clear  channels  frequencies  or  limit:  ■ 
tion  of  their  power,  also  against  NARBA  agree  Jl 
ment)  spent  $64.25  for  the  fourth  quarter,  $63.J*B 
for  the  previous  quarters.  CCBS  Director  Holl 
Seavey  reported  his  expenditures  as  the  same. 

Radio-Electronics-Tv  Mfrs.  Assn.  listed  $8,118.: 
for  wages,  salaries,  fees,  commissions  etc.;  $496. f 
for  "other  expenditures";  $11,631.69  in  expend 
tures  for  previous  quarters  of  the  year.  James  I 
Secrest,  RETMA  executive  vice  president,  w; 
listed  as  the  organization's  representative. 

Former  Sen.  Ernest  W.  McFarland  (D-Ariz.)  rf 
ported  $7,650  in  receipts  (fourth  quarter)  for  rej 
resenting  American  Cable  &  Radio  Corp.;  RC 
Communications  Inc.;  Western  Union  Telegrap 
Co. 

Lovell  H.  Parker,  who  included  the  Televisio 
Broadcasters'  Tax  Committee  as  one  of  the  oi 
ganizations  he  represented,  listed  total  receip 
(including  those  from  coal  associations)  as  $3,7fj 
for  the  fourth  quarter.  He  listed  interest  in  ta 
legislation  for  the  tv  industry. 
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"TRANSMITTER  CONVERSION  FOR  COLOR 

INVOLVES  NO  INTERRUPTION  OF 
BLACK  and  WHITE  PROGRAM  SCHEDULES" 


G-E  Engineer  Rounds-up  The  Requirements 
For  Initial  Station  Color  Conversion 


•  Meet  General  Electric's 
top  man  on  the  transmitter 
color  conversion  assignment. 
...James  T.  Tillman.  For  the 
past  three  years,  Tillman  has 
played  a  leading  role  in  the 
development  of  transmitter 
designs  for  compatible  color 
operation.  His  is  a  practical, 
down-to-earth  knowledge  of 
the  color  subject  which  is  constantly  translated  into  realistic 
benefits  for  purchasers  of  G-E  broadcast  equipment.  Mr. 
Tillman  presents  this  first  in  a  new  series  of  "color  talks"  to 
appear  under  your  Telequipment  News  masthead.  Com- 
ments on  this  series  are  invited  both  to  help  us  measure  inter- 
est and  improve  context.  Write:  Editor,  G-E  Telequipment 
News,  Section  X244-26,  Electronics  Park,  Syracuse,  N.  Y. 


JAMES  T.  TILLMAN 


All  of  you  are  familiar,  I'm 
sure,  with  the  fact  that  two 
types  of  alterations  are  re- 
quired at  the  transmitter  in- 
stallation in  order  to  broadcast 
exceptional  color  signals.  These 
alterations  are  somewhat  self- 
explanatory  by  their  terminol- 
ogy...  internal  and  external 
transmitter  changes.  Let's 
speak  briefly  first,  of  the  in- 
ternal requirements. 

Necessary  circuit  changes 


For  Premium  Performance — 
Add  Rack-Mounted  Equipment 

The  final  transmitter  conver- 
sion phase  calls  for  installation 
of  4  or  5  external,  rack-mounted 
units  through  which  the  signal 
passes  before  entering  the 
transmitter.  These  permit  ac- 
curate control  of  linearity 
phase  and  envelope  delay  to 
comply  with  FCC  rules  for 
color  transmission.  The  action 


Just  a  handful  of  parts  need  be  installed  for  color  conversion  of  internal  circuits.  A  G-E 
transmitter  incorporating  these  changes  will  be  exhibited  at  NARTB.  See  this  convention 
feature  in  operation.  Make  the  General  Electric  booth  your  first  stop. 


'im  Tillman  measures  envelope  delay  through  a  G-E  12  KW  Klvetron  UHF  transmitter. 


inside  the  transmitter  itself 
can  be  completed  in  about  one 
and  one-half  hours.  A  mere 
handful  of  parts  is  installed  to 
permit  the  reference  burst  on 
a  color  signal  to  pass  through 
a  keyed  clamp  without  "harm." 
All  TV  transmitters  now  be- 
ing manufactured  by  G.E.  have 
these  color  refinements  incor- 
porated in  their  internal  cir- 
cuits at  no  increased  cost  to  the 
purchaser.  Units  now  in  oper- 
ation without  color  provision 
can  obtain  this  change-over  on 
request.  General  Electric  has 
offered  both  the  parts  and  en- 
gineering supervision  of  their 
installation  to  all  their  custom- 
ers free  of  charge. 


taken  by  external  equipment  is 
purely  corrective  and  inher- 
ently required  of  all  transmit- 
ters regardless  of  manufacture. 
FCC  standards  clearly  spell 
this  out. 

General  Electric  has  com- 
pleted the  training  of  field 
service  engineers  who  expertly 
install  and  test  color  transmit- 
ting  equipment.  They  are 
available  now  to  introduce  aux- 
iliary units  into  your  station 
and  verify  compliance  with  all 
specifications  without  interfer- 
ing with  normal  black  and 
white  television  operations. 


GENERAL 


ELECTRIC 
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FCC  TO  SPOTLIGHT 
HEARING  PROCEDURE 

Miami  and  Charlotte  cases  will 
be  used  as  tests  of  the  Com- 
mission's expediting  system. 

SOME  light  may  be  shed  this  week  on  the 
tangled  and  controversial  functioning  of  the 
FCC's  expediting  procedures  for  tv  hearing 

cases. 

The  Commission  decided  last  week  that  it 
would  hear  oral  argument  on  how  well  the 
expediting  procedures  were  working. 

It  set  April  29  as  the  date  for  an  en  banc 
argument  on  the  Miami  ch.  7  and  the  Charlotte 
ch.  9  cases. 

The  oral  presentation,  the  Commission  said, 
should  be  devoted  to  discussion  of  the  "prac- 
tical operation  of  the  present  hearing  confer- 
ence procedure  which  would  expedite  the  dis- 
position" of  these  cases. 

The  Commission  said,  in  its  Memorandum 
Opinion  and  Order  in  each  case,  that  it  did 
not  believe  that  the  objectives  of  the  so-called 
expediting  procedures  can  be  served  by  general 
and  ambiguous  statements  contained  in  the 
points  of  reliance  submitted  by  the  parties  as 
part  of  the  hearing  conference  procedure. 

In  this  sense,  the  Commission  apparently 
agreed  with  the  Broadcast  Bureau  which  orig- 
inated the  appeals  to  the  full  Commission  in 
both  these  cases  [B°T,  April  5]. 

The  Broadcast  Bureau  asked  the  Commis- 
sion, in  both  cases,  to  overrule  hearing  exam- 
iners who  had  accepted  points  of  reliance 
submitted  by  the  applicants.  These  points  of 
reliance,  the  Broadcast  Bureau  said,  were  broad 
and  general  and  lacked  the  specificity  required 
to  narrow  the  hearings  down  to  essentials— 
the  essence  of  the  so-called  expediting  proce- 
dures. 

Followed  Recommendation 

The  expediting  procedures  were  put  into 
effect  early  in  1953  and  followed  recommenda- 
tions by  the  Judicial  Conference  of  the  U.  S. 
in  1951,  and  the  President's  Conference  on 
Administrative  Procedure  in  1953. 

Purpose  of  the  new  procedures  was  to 
shorten  hearings,  reduce  them  to  essential 
points  of  difference  among  the  applicants  and 
to  compress  the  record  to  manageable  lengths. 

Disagreement  between  FCC  attorneys  and 
private  lawyers  over  the  interpretations  of  the 
expediting  procedures  has  become  more  and 
more  acute  in  recent  months. 

In  answering  the  Broadcast  Bureau's  appeals 
in  the  Miami  case,  the  four  applicants  told 
the  Commission  that  each  of  the  applicants 
have  exchanged  information  and  thus  the 
points  of  reliance  of  each  are  completely  under- 
stood by  everyone  concerned.  It  would  serve 
no  useful  purpose,  they  said,  to  detail  each 
point  when  the  information  is  already  par- 
ticularized in  the  documents  exchanged  among 
themselves  and  the  Commission  counsel. 

Both  the  Miami  and  the  Charlotte  hearings 
were  postponed  by  their  respective  examiners 
pending  a  determination  of  the  Broadcast 
Bureau's  appeal  by  the  Commission. 

In  its  order  last  week,  the  Commission 
officially  announced  that  it  is  reviewing  the 
hearing  conference  procedure. 

At  the  oral  argument  this  Thursday,  each 
applicant  and  Commission  counsel  will  be 
permitted  15  minutes.  Session  is  scheduled  to 
start  at  10  a.m. 


Proposes  Debates 

FORMER  Democratic  Sen.  Blair  Moody 
(Mich.)  wants  to  take  to  the  airwaves  in 
a  state-wide  series  of  debates  with  Sen. 
Homer  Ferguson  (R-Mich.)  in  "a  tele- 
vision ,and  radio  revival  of  the  old  Lin- 
coln-Douglas tradition."  Mr.  Moody's 
challenge  came  as  the  former  Washington 
newspaperman  and  radio-tv  moderator 
announced  last  week  he  would  seek  the 
Democratic  nomination  against  Sen.  Fer- 
guson. Mr.  Moody  was  appointed  to  the 
Senate  three  years  ago  by  the  Democratic 
governor  of  Michigan,  G.  Mennen  Wil- 
liams, to  fill  the  vacancy  created  by  the 
death  of  Sen.  Arthur  Vandenberg.  Mr. 
Moody  was  defeated  by  Sen.  Charles  E. 
Potter  (R)  in  the  1952  election.  Also  an- 
nounced for  the  Democratic  nomination 
is  Patrick  McNamara,  a  member  of  the 
Detroit  Board  of  Education. 


FCC  Asks  Hearing  in  WNYC 
SSA  Bid;  May  Create  Stir 

Politics  may  come  up  in  this 
situation.  Comr.  Hennock  at- 
tacks the  Commission's  action 
in  a  detailed  dissent. 

POTENTIAL  political  hot  potato  was  warmed 
up  by  FCC  last  week  in  the  majority's  action 
advising  municipally-owned  WNYC  New  York 
that  its  application  for  extension  of  special 
service  authorization  to  operate  additional  hours 
6  a.m.  to  10  p.m.  "indicates  necessity  of  a  hear- 
ing." SSA  first  was  issued  in  1943. 

Action  drew  a  detailed  dissent  from  Comr. 
Frieda  B.  Hennock,  who  cited  the  unique  public 
service  features  of  WNYC,  while  Comr.  Robert 
E.  Lee  dissented  on  the  ground  FCC  has  full 
discretion  to  terminate  without  hearing  "a 
temporary  authorization  given  under  emergency 
conditions  no  longer  existing." 

WNYC  is  assigned  1  kw  on  830  kc,  limited 
to  WCCO  Minneapolis,  dominant  station  on  the 
clear  channel.  FCC  also  turned  down  WNYC's 
request  for  waiver  of  the  rules  to  allow  it  to 
use  a  5  kw  transmitter  for  Conelrad  operation, 
held  not  necessary  by  the  Commission. 

In  her  dissent,  Comr.  Hennock  said: 

I  dissent  from  the  decision  to  send  a  prehear- 
ing letter  to  WNYC.  The  unique  circumstances 
surrounding  this  case  militate  against  any  other 
action  except  a  grant  of  the  requested  special 
service  authorization  for  the  pre-sunrise  and 
post-sunset  operations  in  which  WNYC  has  been 
engaged  since  1943. 

Station  WNYC  is  the  only  municipally  owned 
and  operated  noncommercial  station  in  this 
country.  It  is  operated  at  public  expense  and 
solely  for  the  benefit  of  the  people  of  the  city 
of  New  York.  It  has  a  long  and  meritorious 
record  of  public  service.  No  other  New  York 
station  renders  the  same  type  of  service  as 
WNYC,  nor  would  it  be  possible  for  any  com- 
mercial station  to  produce  and  carry  the  pro- 
grams WNYC  presents.  The  Commission  itself 
has  recognized  the  unique  value  of  station 
WNYC  to  the  people  of  New  York  by  re- 
peatedly granting  its  request  for  SSA's  over 
a  period  of  eleven  years.  The  reasons  which  per- 
suaded the  Commission  to  grant  an  SSA  to 
WNYC  in  1943,  and  to  continue  it  since,  are 
no  less  compelling  today  than  they  were  then. 
To  continue  this  service  unchanged,  all  that  is 
needed  is  a  temporary  authority  from  the  Com- 
mission. 

There  are  other  reasons  why  this  request 
should  be  granted  without  hearing  today  as  it 
was  done  in  the  past.  The  frequency  involved, 
830  kc,  is  a  clear  channel.  A  hearing  must,  there- 
fore, of  necessity  involve  policy  problems  which 
are  in  issue  in  the  pending  clear  channel  pro- 
ceeding. A  resolution  of  these  problems  in  the 
latter  proceeding  may  render  the  major  issue 
in  this  case  moot.  To  take  action  which,  as 
this  one,  may  lead  to  a  full  dress  hearing,  with 
all  the  expense  and  inconvenience  that  go  with 


it,  on  a  request  for  a  temporary  authority  under  1 

circumstances  where  the  outcome  of  the  clear  1 

channel  proceeding,  may  make  this  whole  effort  I 

futile,   is  to  deny  ourselves  the  advantage  of  I 

flexibility  inherent  in  the  administrative  process.  J 

Moreover,  there  is  no  real  issue  for  a  hearing.  1 

The  population  which  receives  WNYC  service  I 

and  the  type  and  character  of  WNYC  programs  jl 

are  well  known.    The  question  of  interference  j 

is  negligible.  For,  the  latest  complaint  of  WCCO  I 

is  now  several  years  old.  In  any  event,  the  net-  I 

work  programs  carried  by  WCCO  in  its  second-  I 

ary  service  areas  where  the  purported  inter-  1 

ference  is  said  to  occur,  are  duplicated  by  numer-  I 

ous  other  stations.    In  view  of  this,  no  useful  I 

purpose  can  be  served  by  a  hearing  on  this  re-  j 
quest  for  a  temporary  authority. 

Accordingly,  I  would  grant  WNYC's  request  I 

for  an  SSA  for  pre-sunrise  and  post-sunset  oper-  I 
ations. 

Commissioner  Lee  issued  the  following  dis-  I 

senting  statement: 

I  am  against  a  hearing  in  this  matter.  I  believe  I 
it  is  within  the  complete  discretion  of  the  Com-  I 
mission  to  terminate  a  temporary  authorization  E 
given  under  emergency  conditions  no  longer  j 
existing.  This  hearing  will  be  long  and  involved.  1 
In  the  meantime  a  clear  channel  agreed  to  by  » 
treaty  continues  to  receive  interference.  I  would  i 
agree  to  a  limited  hearing  but  not  as  compre-  l| 
hensive  as  contemplated  by  this  letter. 

Two  Groups  Oppose 
Grant  at  Green  Bay 

GRANT  of  ch.  5  in  Green  Bay,  Wis.,  to  Val-  ' 
ley  Telecasting  Co.  [B»T,  March  15]  has  beer  i 
under  fire  from  two  sources. 

WMBV-TV  Marinette, '  Wis.,  protested  the  1 
grant,  but  after  Valley  Telecasting  replied,  ii  j 
withdrew  its  protest. 

WCAN-TV  Milwaukee  asked  the  FCC  tcl 
condition  the  grant  of  Green  Bay's  ch.  5  or  jl 
the  disposition  of  its  opposition  to  the  alloca  I 
tion  of  ch.  6  to  Whitefish  Bay,  Wis.,  now  pend- 
ing in  the  U.  S.  Court  of  Appeals  in  Wash  i 
ington. 

When  the  FCC  allocated  ch.  6  to  Whitefish 
Bay,  it  substituted  ch.  5  for  ch.  6  in  Greer 
Bay.  This  is  the  change  that  is  under  attach 
by  uhf  WCAN-TV. 

Valley  Telecasting  objected  to  the  reques  j 
on  the  ground  that  WCAN-TV  had  no  standim 
to  enter  the  case.  It  also  said  that  if  WCAN 
TV  won  its  point,  it  would  be  a  simple  mattei 
again  to  resubstitute  ch.  6  to  Green  Bay. 


FCC  Grants  Crestview  Am 

PROTEST  of  WCNU  Crestview,  Fla.,  that  th< 
market  could  not  support  a  second  station  wa 
dismissed  by  FCC  last  week  coincident  witl 
granting  Crestview  Broadcasting  Co.  a  permi 
for  250  w  fulltime  on  1490  kc  there.  Latter  i: 
owned  by  C.  S.  Henderson  and  James  T.  Whit 
taker,  owners  of  local  Radio  Electric  Co. 

Other  new  station  grants  by  FCC  last  weel 
included  permit  at  Sitka,  Alaska,  to  Voice  o 
Sheldon  Jackson  Inc.  for  250  w  specified  hour 
on  1400  kc  and  authorization  at  Peru,  Ind. 
for  500  w  day  on  1600  kc  to  Wabash-Pen 
Broadcasting  Co. 


Procedural  Policy 

AFFIRMING  a  procedural  ruling  by  FCC  ii 
the  two-year  old  ch.  4  case  at  Beaumont-Por 
Arthur,  Tex.,  Hearing  Examiner  James  D 
Cunningham  last  week  issued  an  initial  decision 
supporting  dismissal  of  the  application  of  Jef 
ferson  Amusement  Co.  on  the  ground  it  wa 
a  substitute  bid  for  Lufkin  Amusement  Co. 

Lufkin  withdrew  from  the  ch.  4  case  jus 
before  the  hearing  commenced  and  was  dis 
missed  "with  prejudice"  by  the  Commission  fo 
failing  to  offer  good  reason.  Still  pending  ii 
the  hearing,  postponed  "indefinitely"  to  awai 
outcome  of  the  procedural  dispute,  are  Smitl 
Radio  Co.  and  Port  Arthur  College  (KPAC) 


Page  58    •    April  26,  1954 


Broadcasting   •  Telecastin< 


Arthur  R.  Wiley,  National  Warehouse  Mj 


f  A.  G.  Spalding  &  Bros.,  Inc.,  tells  why: 


He's  famous  for  his  fast  delivery! 


"Imagine  the  stands  filled,"  says  Spalding's  Arthur  Wiley, 
"the  major  league  teams  in  their  dug-outs,  the  mounting  ex- 
pectation —  and  no  baseballs  ! 

"It  sounded  like  an  'emergency.'  The  balls  used  in  all 
major  league  games  are  specially  tested  for  perfection.  The 
club  was  half-way  across  the  country  from  our  Chicopee, 
Mass.  plant  and  a  double-header  scheduled. 

"But  we're  used  to  delivering  fast.  We  solve  situations  like 
this  week-in  and  week-out  by  relying  on  Air  Express. 


"So,  we  just  called  Air  Express  on  this  job.  The  balls  were 
flown  west,  were  delivered  and  actually  in  play  on  the  field 
a  few  hours  later. 

"We  use  Air  Express  throughout  the  year  to  ship  all  kinds 
of  sports  equipment  throughout  the  country. 

"Practically  all  these  shipments  cost  less  with  Air  Express 
than  with  any  other  air  service." 

It  pays  to  express  yourself  clearly.  Say  Air  Express! 
Division  of  Railway  Express  Agency. 


AirExpress 


<_VAl_/_  J\IF7  EXPRESS 


GETS   TM  E  Ft  E  1^1  Ft  ST    via  U.S.  Scheduled  Airlines 
division  of  F*X\I UW*\Y  EXPRESS  AGENCY 
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SKYWAVE  ARGUMENT 

Proposed  rule-making  in  the 

daytime  skywave  case  to  cover 

principles,  not  applicability  to 

Class  I  and  II  stations. 

IH.  NE  7  was  designated  by  FCC  last  week  as 
ie  date  for  oral  argument  on  its  notice  of 
iurther  proposed  rule-making  in  the  seven-year- 
Id  daytime  skywave  proceeding,  now  severed 
rom  the  older  clear  channel  case  for  separate 
'ecision  [B»T,  March  15]. 

The  argument  is  to  cover  principles  involved 
1  the  daytime  skywave  proposal  and  not  the 
pplicability  of  the  proposed  rules  to  existing 
"lass  I  and  Class  II  stations,  FCC  said.  Written 
omments  on  the  latter  are  due  May  3,  with 
eplies  thereto  15  days  later. 

In  brief,  the  proposal  (Docket  8333)  would 
ecognize  that  the  secondary  stations  on  clear 
hannels  cause  varying  degrees  of  objectionable 
interference  to  the  dominant  Class  I  outlets  in 
he  two-hour  periods  after  sunrise  and  before 
unset.  Therefore,  the  Commission  would  re- 
lise  its  engineering  standards  and  rules  to  pro- 
ide  greater  protection  for  the  Class  I-A  stations 
y  establishing  transition-time  standards  for 
ae  operation  of  certain  secondary  stations  on 
hose  channels,  distinct  from  the  present  day- 
ijne  and  nighttime  operating  requirements. 

Those  desiring  to  participate  in  the  oral  argu- 
ment must  file  apearance  by  May  24,  FCC  said, 
nd  briefs  may  be  filed  by  May  31. 

"The  time  to  be  allowed  each  party  for  oral 
resentation  will  be  determined  in  the  light  of 
ne  number  of  parties  seeking  to  appear  and 
articipate,"  the  Commission  said,  "and  will  be 
pecified  by  a  later  notice." 

Asks  Views  on  Merits 

The  Commission  explained,  "We  believe  it 
esirable  to  delineate  again  the  scope  of  the 
>ral  argument:  Opportunity  is  being  afforded  to 
nterested  parties  to  present  their  views  with 
espect  to  the  merits  of  the  proposed  report 
paragraphs  1-34  inclusive)  and  the  proposed 
ules  set  out  in  the  appendix  attached  to  the 
cport.  The  applicability  of  the  proposed  rules 
o  existing  Class  I  and  Class  II  stations  will 
ot  be  considered  in  this  phase  of  the  proceed- 
ig  since  that  question  is  the  subject  of  the 
otice  of  further  proposed  rule  making"  on 
/hich  comments  are  due  May  3. 

The  notice  of  further  proposed  rule-making 
ited  four  categories  of  existing  stations  to 
vhich  the  revisions  may  be  applicable:  (a) 
Olass  II  daytime-only  stations;  (b)  Class  II 
imited-time  stations;  (c)  Class  II  unlimited- 
ime  stations,  and  (d)  Class  I-B  stations  located 
astward  of  the  other  I-B  station  on  the  channel 
nd  commencing  nighttime  operation  at  sunset 
t  the  westward  I-B  outlet. 

However,  FCC  said  it  does  not  propose  to 
lake  its  revisions  applicable  at  this  time  to 
xisting  Class  II  daytime  stations,  and  not  to 
xisting  Class  II  limited-time  stations  generally. 

A  fortnight  ago,  Rep.  L.  H.  Fountain  (D- 
H.  C.)  complained  to  the  Commission  about 
ne  proposed  greater  protection  for  Class  I-A 
utlets  [B»T,  April  12].  He  did  not  think  it 
/•ould  be  fair  to  local  stations  and  would 
urther  concentrate  power  in  the  hands  of  the 
0-odd  clear  I-A  channel  stations. 

Although  it  is  still  early  for  the  formal  com- 
ments to  be  filed  with  the  Commission  on  the 
roposal,  the  docket  now  contains  numerous 
iquiries  by  Congressmen  in  behalf  of  station 
'lonstituents  in  their  areas.  Legislators  refer- 
ing  inquiries  to  FCC,  plus  the  stations  or 
roadcasters  whose  inquiries  were  referred,  in- 
laded: 

Sen.  William  F.  Knowland  (R-Calif.),  KWSO 
Vasco,  Calif.;  Sen.  Leverett  Saltonstall  (R-Mass.), 
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WKOX  Framingham,  Mass.;  Sen.  Joseph  R.  Mc- 
Carthy (R-Wis.),  WBEV  Beaver  Dam,  Wis.;  Sen. 
Bourke  B.  Hickenlooper  (R-Iowa),  KXIC  Iowa 
City,  Iowa;  Sen.  John  L.  McClellan  (D-Ark.), 
Arkansas  Daytime  Broadcasters;  Rep.  James  W. 
Trimble  (D-Ark.);  Sen.  Estes  Kefauver  (D- 
Tenn.),  WJIG  Tullahoma,  Tenn.;  Sen.  J.  W.  Ful- 
bright  (D-Ark.),  Arkansas  Daytime  Broadcasters; 
Sen.  Alexander  Wiley  (R-Wis.),  WBEV  Beaver 
Dam,  Wis.;  Rep.  L.  Mendel  Rivers  (D-S.  C), 
WMTJU  Greenville,  S.  C;  Rep.  Joe  L.  Evins  (D- 
Tenn.);  Sen.  Burnet  R.  Maybank  (D-S.  C), 
WMtrtr  Greenville,  S.  C;  Sen.  Richard  B.  Russell 
(D-Ga.),  WMTJU  Greenville,  S.  C. 

Rep.  George  M.  Grant  (D-Ala.) ;  Rep.  Sid 
Simpson  (R-Ill.),  WLOS  Jacksonville,  111.;  Rep. 
C.  W.  (Runt)  Bishop  (R-Ill.),  WMOK  Metropolis, 
WGGH  Marion,  111.;  Sen.  Thomas  H.  Kuchel  (R- 
Calif.),  KWSO  Wasco,  Calif.;  Sen.  Lister  Hill  (D- 
Ala.),  WMTJU  Greenville,  S.  C;  Rep.  Thomas  E. 
Martin  (R-Iowa);  Sen.  George  A.  Smathers  (D- 
Fla.),  WSWN  Belle  Glade,  Fla.;  Rep.  F.  Ertel 
Carlyle  (D-N.  C);  Sen.  John  F.  Kennedy  (D- 
Mass.),  WKOX  Framingham,  Mass.;  Sen.  Guy 
M.  Gillette  (D-Iowa);  Rep.  Carl  T.  Durham  (D- 
N.  C);  Rep.  Oren  Harris  (D-Ark.);  Sen.  Earle 
C.  Clements  (D-Ky.),  WNGO  Mayfield,  Ky.;  Sen. 
Albert  Gore  (D-Tenn.),  WJIG  Tullahoma,  Tenn.; 
Sen.  Spessard  L.  Holland  (D-Fla.),  WSWN  Belle 
Glade,  Fla.;  Rep.  J.  Arthur  Younger  (R-Calif.), 
KVSM  San  Mateo,  Calif. 

Sen.  Edward  Martin  (R-Pa.),  WNAE  Warren, 
Pa.;  Rep.  Glenn  R.  Davis  (R-Wis.),  WBEV 
Beaver  Dam,  Wis.;  Sen.  Olin  D.  Johnston  (D- 
S.  C),  WMTJU  Greenville,  S.  C;  Sen.  John  Sher- 
man Cooper  (R-Ky.),  WNGO  Mayfield,  Ky.;  Rep. 
Robert  T.  Ashmore  (D-S.  C),  WMTJU  Greenville, 
S.  C;  Sen.  Clyde  R.  Hoey  (D-N.  C);  Rep.  Dwight 
L.  Rogers  (D-Fla.),  WSWN  Bell  Glade,  Fla.;  Rep. 
Richard  Boiling  (D-Mo.);  Rep.  Jeffrey  P.  Hillel- 
son  (R-Mo.),  KPRS  Kansas  City,  Mo.;  Rep.  Leon 
H.  Gavin  (R-Pa.),  WNAE  Warren,  Pa.;  Rep.  L. 
H.  Fountain  (D-N.  C);  Rep.  W.  J.  Bryan  Dorn 
(D-S.  C);  Sen.  James  H.  Duff  (R-Pa.),  WNAE 
Warren,  Pa.;  Rep.  Carl  T.  Durham  (D-N.  C); 
Rep.  Charles  B.  Deane  (D-N.  C),  WEWO  Laurin- 
burg,  N.  C. 


$2  Million  Involved 
In  5  Sales  Approvals 

FIVE  RADIO-TV  transfers  involving  nearly  $2 
million  highlighted  station  sales  approved  last 
week  by  FCC.  Included  were:  KFEL  Denver, 
KBAK-AM-TV  Bakersfield,  Calif.,  and  WGR 
Buffalo,  New  York. 

KFEL  was  sold  for  $275,000  to  KIMN  Inc., 
a  subsidiary  of  the  Ogden  (Utah)  Standard- 
Examiner  (KLO),  which  is  62%  owned  by  A.  L. 
Glasmann  and  family  and  12.5%  by  Mrs. 
George  Hatch.  The  Ogden  newspaper  is 
minority  stockholder  in  KMON  Great  Falls, 
Mont.  Mr.  and  Mrs.  Hatch  are  controlling 
stockholders  in  KALL  Salt  Lake  City  and  of 
the  Intermountain  Network. 

It  is  understood  that  call  letters  of  KFEL 
will  be  changed  to  KIMN  and  will  become  the 
Denver  key  for  the  Intermountain  Network 
[B«T,  March  1]. 

At  Buffalo,  FCC  gave  approval  to  the  sale 
by  Leo  J.  Fitzpatrick  and  I.  R.  Lounsberry  of 
WGR  for  $1.45  million  to  Niagara-Frontier 
Amusement  Corp.,  permittee  of  vhf  ch.  2  there. 

The  WGR  sale  is  a  result  of  a  merger  agree- 
ment among  the  several  applicants  for  the  ch.  2 
facility.  Surviving  applicant  Niagara  Frontier 
gives  option  to  former  competitors,  Victory 
Television  Corp.  and  Niagara  Falls  Gazette 
Pub.  Co.  (WHLD  Niagara  Falls),  to  purchase 
part  ownership  in  the  new  tv  facility  [B«T, 
April  12].  WHLD  would  be  sold. 

FCC  last  week  also  gave  approval  to  the 
acquisition  of  control  of  KBAK-AM-TV  Bakers- 
field,  Calif.,  by  The  Chronicle  Publishing  Co., 
licensee  of  KRON-FM-TV  San  Francisco,  and 
publisher  of  the  San  Francisco  Chronicle. 

Chronicle  purchases  25%  interest  of  John  P. 
Hearns  for  $30,000  and  23-1/3%  interest  of 
Charles  deYoung  Thieriot  for  $37,501,  and  will 
now  own  97-1/3%  interest.  Mr.  Thieriot  re- 
tains a  1-2/3%  interest  in  the  station. 

Sale  of  WTIK  Durham,  N.  C,  by  Durham 
Broadcasting  Enterprises  to  WTIK  Inc.  for 
$110,000  also  was  approved. 

Disposition  of  WTIK  was  necessitated  by 


KIMN  will  be  the  new  call  letters  of  KFEL 
Denver,  whose  sale  to  KIMN  Inc.  was 
approved  by  FCC  last  week.  It  will  be 
the  Denver  outlet  for  Intermountain  Net- 
work. Making  new  plans  for  KIMN  are 
(I  to  r):  seated— Collin  Lowder,  new  KIMN 
general  manager,  formerly  manager  of 
KLO  Ogden,  Utah;  Lynn  L.  Meyer,  Inter- 
mountain president;  John  McEniry,  KIMN 
commercial  manager;  standing— Bill  Kno- 
del  and  Lew  Avery  of  Avery-Knodel  Inc., 
national  representatives  for  KIMN. 

condition  to  FCC  grant  of  vhf  ch.  11  at  Dur- 
ham to  Durham  Broadcasting.  Grant  was 
made  possible  by  the  dismissal  of  the  competi- 
tive bid  of  WDNC  there,  which  received  option 
to  purchase  25%  interest  in  the  new  tv  venture 
[B»T,  Jan.  18]. 

FCC  approval  also  was  given  to  the  sale  of 
WLCS-AM-FM  Baton  Rouge,  La.,  by  Air 
Waves  Inc.  for  $135,000  to  WLCS  Commercial 
Manager  A.  Lamar  Simmons,  Program  Director 
Gene  Nelson  and  eight  local  businessmen. 

Sale  of  WLCS  was  a  condition  of  the  Baton 
Rouge  vhf  ch.  2  grant  to  WBRZ  (TV).  WBRZ 
represents  a  merger  of  WLCS  and  WJBO  both 
in  Baton  Rouge.  This  comes  under  the  duopoly 
rule  requiring  sale  of  one  of  the  stations. 


Pittsburgh  Hearing  Set 

PITTSBURGH  ch.  4  (Irwin,  Pa.)  applications 
were  designated  for  hearing  by  FCC  last  week, 
to  commence  May  21  in  Washington. 

Allegheny  Broadcasting  Corp.,  licensee  of 
KQV  Pittsburgh  and  ch.  4  applicant  at  McKees- 
port,  was  granted  customary  waiver  of  Com- 
mission rules  to  continue  prosecution  of  its  ap- 
plication despite  45%  interest  in  the  station  by 
CBS,  which  must  readjust  its  radio-tv  holdings 
to  comply  with  the  Commission's  new  multiple 
ownership  rules. 

Other  contestants  are  WCAE,  applying  at 
Wilkinsburg,  Pa.;  Matta  Enterprises  (WLOA), 
Braddock,  Pa.;  Wespen  Television  Inc.  and 
Irwin  Community  Tv  Co.,  applying  at  Irwin. 


Must  Identify  Citizenship 

IDENTIFICATION  of  the  citizenship  of  stock- 
holders of  National  Airlines,  owner  of  Miami 
ch.  10  applicant  Public  Service  Television  Inc., 
was  requested  last  week  by  FCC  in  an  order 
directing  National  to  supply  the  data  within  60 
days.  The  Commission  ruled  to  hold  in 
abeyance  a  petition  by  WKAT  Miami  Beach 
for  enlargement  of  issues  in  the  ch.  10  contest 
respecting  Public  Service's  legal  qualifications. 
Other  applicants:  L.  B.  Wilson  Inc.  (WCKY 
Cincinnati),  Miami,  and  North  Dade  Video 
Inc.,  North  Miami. 
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WHB-AM-TV  BUYS  CHURCH'S  KMBC-AM-TV; 
WHB  ACQUIRED  BY  STORZ  FAMILY 

Kansas  City  ch.  9  sharetimers  WHB-TV  and  KMBC-TV  will  merge  as 
KMBC-TV  in  Cook  Paint  &  Varnish  Co/s  purchase  of  Arthur  B.  Church 
properties  for  total  consideration  of  $2  million  plus,  including  assur- 
ance Mr.  Church  will  not  re-enter  local  radio-tv.  Cook's  WHB  will 
be  sold  to  the  Storz  family  for  $400,000,  plus  liquid  assets. 


KANSAS  CITY'S  time-splitting  tv  stations— 
KMBC-TV  and  WHB-TV— will  be  merged 
into  a  single  station  as  part  of  a  four-station 
transaction  involving  about  $3  million  overall. 
The  merger  marks  the  end  of  Arthur  B. 
Church's  active  role  in  the  nation's  broadcast 
affairs;  a  role  he  has  taken  as  a  pioneer  who 
entered  radio  back  in  1914. 

With  FCC  approval  of  a  two-ply  sale,  Cook 
Paint  &  Varnish  Co.,  one  of  the  giants  of  that 
industry  and  owner  of  WHB-AM-l  V,  will 
merge  WHB-TV  and  KMBC-TV  into  a  single 
station,  using  the  call  KMBC-TV. 

Since  Cook  acquires  KMBC  in  the  deal,  it 
is  selling  its  present  am  outlet,  WHB,  to  the 
Storz  family,  owning  KOWH  Omaha  (see  sep- 
arate story).  KMBC  and  its  am  sister  station, 
KFRM  Concordia,  Kan.,  will  be  operated  by 
the  Cook  interests.  KFRM  is  a  daytimer  carry- 
ing KMBC  programs. 

In  essence  the  deals  were  negotiated  in  this 
fashion: 

•    WHB    Broadcasting   Co.,  wholly-owned 


Co.,  and  Lathrop  G.  Backstrom,  president  of 
the  two  companies.  The  applications  are  to 
be  filed  today  (Monday)  at  the  FCC. 

Preliminary  talks  looking  toward  Cook's 
acquisition  of  KMBC  began  several  months 
ago,  with  drafting  of  the  actual  contract  start- 
ing April  7.  Paul  A.  O'Bryan,  of  Dow,  Lohnes 
&  Albertson,  represented  WHB  as  well  as  the 
Storz  interests  when  a  purchaser  was  sought 
for  the  WHB  radio  operation. 

Philip  G.  Loucks,  of  Loucks,  Zias,  Young 
&  Jansky,  represented  the  Church  interests. 

In  the  early  talks  Mr.  Caldwell  had  repre- 
sented WHB,  with  Dupuy  G.  Warrick,  KMBC 
vice  president-general  counsel,  representing 
the  KMBC  properties  along  with  Kenneth 
Myers,  KMBC  attorney.  The  contract  was 
signed  last  Monday  night. 

Mr.  and  Mrs.  Church  are  taking  a  vacation 
in  Colorado.  After  delivering  an  address  pay- 
ing respect  to  Judge  Justin  Miller,  retired 
NARTB  board  chairman,  at  the  testimonial 
dinner  held  March  31   in  Washington,  Mr. 


CONTRACT  SIGNING  for  the  sale  of  KMBC-AM-TV  Kansas  City  properties  to  Cook 
Paint  &  Varnish  Co.,  owner  of  WHB-AM-TV  there,  was  attended  by  (I  to  r)  Arthur 
B.  Church  Jr.,  KMBC  secretary;  Mrs.  Arthur  B.  Church;  George  J.  Higgins,  KMBC  vice 
president-managing  director;  Dupuy  G.  Warrick,  KMBC  vice  president-general  coun- 
sel; Arthur  B.  Church,  KMBC  president;  Lathrop  G.  Backstrom,  president  of  Cook  and 
WHB,  and  R.  B.  Caldwell,  board  chairman  of  Cook  and  WHB. 


Cook  subsidiary,  is  buying  all  the  outstanding 
common  stock  of  Midland  Broadcasting  Co. 
(KMBC-AM-TV,  KFRM  and  related  proper- 
ties) for  $1,750,000  cash. 

•  Having  two  am  stations  in  Kansas  City, 
WHB  Broadcasting  Co.  is  selling  WHB  to  the 
Storz  family  for  $400,000  cash  plus  value  of 
liquid  assets. 

•  WHB  Broadcasting  Co.  assumes  $900,000 
in  Midland  long  and  short-term  obligations. 
In  addition  it  agrees  to  pay  Mr.  &  Mrs.  Church 
$250,000  under  a  10-year  non-competition 
clause  provided  they  do  not  re-enter  radio  or 
tv  broadcasting  in  the  area. 

Principals  in  the  negotiations  for  the  Cook 
interests  were  Robert  B.  Caldwell,  board 
chairman  of  Cook  and  WHB  Broadcasting 


Church  went  to  New  York.  He  has  been 
suffering  for  some  time  from  a  heart  condition. 
He  will  leave  with  Mrs.  Church  in  a  few  weeks 
on  a  European  trip.  They  plan  to  celebrate 
their  36th  wedding  anniversary  June  2  in  Paris. 

Under  terms  of  the  WHB  Broadcasting  Co. 
acquisition  of  Midland,  the  buyer  pays  $1,750,- 
000  cash  for  all  Midland  stock,  including  the 
KMBC-AM-TV  properties  plus  KFRM,  and 
in  addition  assumes  obligations  including  mort- 
gages, payable,  $442,543;  equipment  serial 
notes,  $48,463;  notes  payable  to  banks,  $180,- 
000,  and  will  retire  all  issued  and  outstanding 
preferred  stock  (none  of  which  is  owned  by 
the  Churches),  $195,450.  This  brings  the  total 
to  $2,650,000,  to  some  degree  offset  by  ac- 
counts receivable. 


Common  stock  of  Midland,  totaling  52,000 
shares,  is  held  as  follows:  Arthur  B.  Church 
20,000  shares;  Mrs.  Church,  17,500;  trustees 
for  Virginia  Peters,  2,500;  trustees  for  Margaret 
C.  Battison,  2,500  trustees  for  Arthur  B. 
Church  Jr.,  1,875;  Arthur  B.  Church  Jr.,  2,275; 
Gerald  L.  Taylor,  KMBC-TV  vice  president 
2,000;  Dupuy  G.  Warrick,  vice  president  and 
general  counsel,  2,000;  George  J.  Higgins,  vice 
president  and  managing  director,  1,350.  All 
of  this  stock  is  acquired  by  WHB  Broadcasting 
Co. 

KMBC's  real  property  includes  KMBC-TV 
Playhouse,  block-long  building  housing  the 
am  and  tv  stations  and  a  theatre  seating  2,800. 
It  formerly  was  the  Scottish  Rite  Temple.  The 
non-competition  plan  specifies  that  WHE 
Broadcasting  Co.  will  pay  Mr.  &  Mrs.  Church 
$25,000  a  year  for  10  years  provided  they  dc 
not  engage  in  radio  or  tv  broadcasting  in  a 
radius  of  200  miles  of  Kansas  City  or  125 
miles  of  Concordia. 

Upon  FCC  approval  of  the  WHB-KMBC 
contract,  Mr.  Caldwell,  as  board  chairman  ol 
Cook  and  WHB  Broadcasting  Co.,  will  con- 
tinue in  those  capacities.  Similarly,  Mr.  Back- 
strom will  continue  as  president  of  both  com- 
panies. They  were  elected  to  the  WHB  Broad- 
casting Co.  posts  several  weeks  ago  in  a  re- 
organization. 

George  J.  Higgins,  KMBC  vice  president- 
operations  director  and  minority  stockholder 
will  remain  with  the  stations  under  the  new 
ownership,  it  is  understood.  Don  Davis,  cur- 
rently WHB  Broadcasting  Co.,  vice  president 
remains  in  that  role.  John  T.  Schilling,  WHB 
station  manager,  also  remains  with  WHB  Broad- 
casting Co.  in  the  same  capacity  as  does  Henr} 
Goldenberg,  chief  engineer. 

KMBC  is  a  CBS  Radio  affiliate  and  the 
KMBC-TV  and  WHB-TV  time-sharing  stations 
on  ch.  9  are  CBS  Television  affiliates. 

WHB-TV  and  KMBC-TV  have  been  sharing 
a  5-kw  DuMont  transmitter  and  RCA  antenna 
located  atop  the  Power  &  Light  Bldg.  A  new 
RCA  10-kw  transmitter  is  on  order,  along  with 
a  50-kw  amplifier,  increasing  the  output  to  the 
316  kw  maximum  from  a  new  transmitter  site, 

WHB  was  founded  in  1922.  It  operates  or 
710  kc  with  10  kw  day  and  5  kw  night,  having 
an  MBS  affiliation. 

KMBC  Founded  in  1921 

KMBC  was  founded  by  Mr.  Church  in  1921. 
It  operates  on  980  kc  with  5  kw  power.  KFRM. 
its  daytime  satellite  in  Concordia,  repeats 
KMBC  programs  on  550  kc  with  5  kw  power, 
KFRM  was  founded  in  1948. 

Facing  a  drawn-out  television  hearing  lasl 
year,  KMBC  and  WHB  reached  a  time-dividins 
agreement  in  June  and  within  a  brief  time  re- 
ceived the  ch.  9  grant.  The  stations  went  on 
the  air  Aug.  2.  They  have  been  shifting  pro- 
gram origination  back  and  forth  during  the  day. 

Messrs.  Church  and  Backstrom  issued  a  joint) 
statement  in  announcing  the  sale.   It  follows: 

"We  have  learned  that  shared  time  operation 
of  a  television  channel  can  be  successfully  ac- 
complished, but  we  have  learned  also  that  the 
difficulties  of  such  shared  time  operation  can 
be  eliminated  by  one  ownership.  We  feel  that 
the  best  television  service  to  the  people  in  the 
Kansas  City  area  can  be  accomplished  with  the 
unification  of  the  two  television  staffs. 

"The  present  officers  of  Midland  (KMBC- 
AM-TV)  have  tendered  their  resignations  effec- 
tive with  closure  after  FCC  approval,  but  nt, 
immediate  changes  of  staff  either  in  the  Mid- 
land or  WHB  organizations  are  contemplated,  i 
Later,  some  shifts  of  personnel  will  probably  be  I 
necessary  bu,t  these  will  be  minimized.  Until 
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IF 


you  need  only  Basic 
for  Remote  Control 


Yes  .  .  you  can  buy  the  basic  system  from 
Gates  too  and  at  no  greater  cost  than  straight 
D.  C.  operated  systems.  Includes  transmitter 
and  studio  equipment  plus  motor  tuned 
power  control,  transmitter  control  relay, 
tower  light  indicator,  plate  contactor,  meter 
pick-up  kits  and  diode  rectifier  for  remote 
antenna  metering  —  all  ready  to  mount  in 
your  racks  and  using  the  famous  Gates 
tone  oscillator  system  for  major  control 
functions  —  the  system  that  uses  tubes  to 
provide  reliability  —  the  system  used  by 
air  lines,  the  military,  and  all  leading  com- 
munications companies  for  dependable 
multiplexing  services. 


OR 


if  you  want  the  Complete 
System  for  Remote  Control 


Here  is  the  famous  RCM-14  system,  ready  to  move 
in  your  station.  Equipped  with  R.  F.  amplifier  for 
remote  monitoring,  dual  rack  cabinets,  complete- 
ly wired,  supplied  with  transmitter  meter  extension 
kit,  tower  light  indicator,  antenna  kit,  heavy  main 
contactor,  diode  rectifier  for  remote  antenna  me- 
tering—  or  the  complete  system,  ready  to  use. — 
In  short,  you  get  it  all  on  the  first  order.  Broad- 
casting's most  used  remote  control  system. 


GATES  USES  TUBES 

Actually  18  in  all  plus  rectifiers  when  compared 
to  other  D  C.  operated  systems.  Basic  control  func- 
tions are  handled  at  audio  frequencies — admittedly 
a  slightly  more  expensive-,  way  —  but  the  complete 
way.  Your  transmitter  will  not  turn  off  or  on  with 
static  or  lightning  bursts,  in  fact'  there  is  no  way 
to  operate  it  except  by  the  operator.  Ask  the  nearly 
200  that  use  them. 


Houston.  2700  Polk  Avenue  Washington,  D.  C,  Warner  Bldg.  Atlanta,  13th  &  Spring  Sts. 

New  York,  51  East  42nd  Street  Los  Angeles,    7501  Sunset  Blvd.  Montreal,  Canadian  Marconi  Co. 

New  York,  International  Div.,  13  East  40th  St. 
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the  transaction  is  completed,  each  of  the  prop- 
erties will  be  operated  in  the  usual  course  by 
their  present  owners." 

Mr.  Church,  in  a  separate  statement,  said: 
"Mrs.  Church  and  I  decided  to  sell  for  rea- 
sons of  health.  We  are  glad  that  KMBC-KFRM 
and  KMBC-TV  will  be  controlled  by  Kansas 
City  people,  and  that  the  great  broadcasting 
property  we  have  built  in  Kansas  City  during 
the  past  33  years  will  continue  as  a  Kansas  City 
institution.  We  plan  to  maintain  our  home  and 
other  business  interests  in  Kansas  City.  We 
are  retiring  from  the  fascinating  but  arduous 
radio-tv  stations  operations  field." 

Mr.  Church  has  been  in  radio  since  1914, 
when  he  studied  electronics  at  Dodges  Institute, 
Valpariso,  Ind.  While  attending  Iowa  State 
College  he  made  spare  money  by  organizing 
classes  for  commercial  radio  operators.  Dur- 
ing World  War  I  he  was  a  Signal  Corps  radio 
instructor  and  in  1923  he  founded  Central 
Radio  School,  Kansas  City. 

Started  Station  in  1921 

He  started  a  broadcast  station  in  Kansas 
City  in  1921,  receiving  a  license  in  1922  with 
the  call  letters  WPE,  later  changed  to  KFIX. 
He  sold  the  station  to  the  Reorganized  Mormon 
Church  which  moved  it  to  Independence.  Mid- 
land Broadcasting  Co.  took  over  KFIX  in  1927, 
changing  call  letters  to  KMBC  and  assigning 
Mr.   Church  the  task  of  building  up  the 


Payment  for  the  station  is 
$400,000  in  cash  and  $40,000 
of  accounts  receivable. 

RADIO  operations  of  the  Storz  family,  of 
Omaha,  will  be  materially  expanded  when  FCC 
approves  their  purchase  of  WHB  Kansas  City 
from  Cook  Paint  &  Varnish  Co.,  which  last 
week  acquired  KMBC-AM-TV  Kansas  City  (see 
story  above). 

Robert  H.  Storz,  president  of  KOWH 
Omaha,  and  Todd  Storz,  his  son,  who  is  vice 
president  and  general  manager,  will  acquire 
WHB  for  $400,000  cash  and  in  addition  pay 
cash  for  about  $40,000  of  accounts  receivable. 

They  are  purchasing  the  WHB  am  radio 
facilities  and  contracts  for  sale  of  radio  time 
from  WHB  Broadcasting  Co.,  Cook's  wholly 
owned  subsidiary.  The  purchasing  firm,  Mid- 
Continent  Broadcasting  Co.,  will  retain  the 
WHB  call  letters. 

100%  Owners 

Messrs.  Storz  own  100%  of  Mid-Continent. 
They  will  acquire  all  real  and  tangible  property 
owned  by  WHB  Broadcasting  Co.  which  is  used 
for  commercial  operation  and  maintenance  of 
WHB-AM,  plus  all  contracts  and  leases. 

The  WHB  headquarters  will  be  continued  in 
the  Scarritt  Bldg.,  for  the  time  being,  at  least. 
WHB-TV  had  no  studio  facilities  in  the  build- 
ing. 

WHB  is  a  Mutual  network  affiliate.  No 
statement  was  made  about  the  affiliation  plans 
of  the  new  owners. 

The  elder  Storz,  president  of  Mid-Continent, 
is  55  years  old.  He  has  long  been  active  in 
Omaha  business  and  civic  affairs.  He  is  vice 
president  of  Storz  Brewing  Co.;  director  of 
Omaha  National  Bank  and  Union  Stockholders 
Co.;  past  president  of  the  Chamber  of  Com- 
merce, Industrial  Foundation  and  Mfrs.  Assn., 
all  of  Omaha.   He  and  his  son,  Todd,  30, 


NEW  OWNERS  of  WHB  Kansas  City  will 
be  Todd  Storz  (I),  vice  president-general 
manager,  and  his  father,  Robert  H.  Storz, 
president  of  KOWH  Omaha. 


operation  of  the  Kansas  City  radio  outlet. 

For  many  years  since  NARTB's  predecessor, 
NAB,  was  organized  in  1922,  Mr.  Church  has 
served  as  a  director  and  has  been  a  member  of 
many  committees. 


bought  KOWH  five  years  ago  from  the  Omaha 
World  Herald.  It  is  a  daytime  station,  operating 
with  500  w  on  660  kc.  They  bought  WTIX 
New  Orleans  (1450  kc  250  w)  last  August. 
Todd  Storz  has  been  in  broadcasting  a  number 
of  years,  serving  in  Atlanta,  Hutchinson,  Kan., 
and  Omaha. 


WKY-TV  Now  Colorcasting 
Regular  Commercial  Show 

WKY-TV  Oklahoma  City,  which  received  its 
first  color  tv  camera  March  21  [B»T,  March 
29]  and  its  second  two  weeks  ago,  broadcast 
a  commercially  -  sponsored  colorcast  last 
Wednesday,  P.  A.  Sugg,  station  manager,  an- 
nounced last  week. 

Sponsored  by  Dulaney's,  local  RCA  distribu- 
tor serving  Oklahoma  and  the  Texas  Panhandle, 
the  commercial  colorcast  presented  a  half-hour 
of  variety. 

Beginning  today  (Monday),  WKY-TV  plans 
a  regular  live  colorcast  Monday  through  Friday 
from  1  to  2  p.m.  It  will  be  the  regular  Cook 
Book  program,  starring  Sibyl  Johnson,  WKY- 
TV  home  economist,  Mr.  Sugg  said. 


Color  Quality  Reports 

AS  a  service  to  set  owners  and  dealers  in 
the  New  Haven  area  using  color  tv  re- 
ceivers, WNHC-TV  New  Haven  is  giving 
information  as  to  picture  quality  of  all 
color  programs  it  transmits.  On  all  color 
programs  originating  from  NBC-TV  or 
CBS-TV,  a  station  spokesman  said  last 
week,  a  slide  will  be  used  over  which  a 
WNCH-TV  announcer  will  report  the 
quality  of  the  picture  as  it  leaves  the  sta- 
tion transmitter.  This  service  is  designed 
to  indicate  to  the  viewer  the  possible 
source  of  any  faulty  reception. 


Sjogren  Named  Assistant 
Head  of  WMAQ-WNBQ  (TV 

APPOINTMENT  of  Henry  T.  Sjogren,  bui 
ness  manager  of  NBC  owned-and-operatt 
stations  and  of  NBC  Spot  Sales  Division,  i 
assistant  general  manager  of  NBC-ownt 
WMAQ-WNBQ  (TV)  Chicago  was  announce 
last  week  by  Jules  Herbuveaux,  general  ma 
ager  of  the  stations. 

Mr.  Sjogren  joined  NBC  as  controller  of  tl 
radio  network  in  1949,  and  in  1952  was  a 
pointed  business  manager  of  the  owned-an< 
operated  stations  division.  He  previously  hi 
served  in  executive  capacities  with  the  Sonotoi 
Corp.,  Johns-Mansville  Corp.  and  Deerii 
Milliken  Corp. 

Thomas  S.  O'Brien  has  been  named 
succeed  Mr.  Sjogren  as  business  manager  ft 
NBC  owned-and-operated  stations  and  of  NB 
Spot  Sales.  Mr.  O'Brien,  who  formerly  w 
assistant  to  Mr.  Sjogren,  became  associate 
with  NBC  in  June  1952.  Previously  he  h; 
been  in  the  comptroller's  office  of  the  Socoi 
Vacuum  Oil  Corp. 


WADK  Business  Up  44% 

WADK  Newport,  R.  I.,  has  proof  of  the  "ove 
whelming  acceptance  of  daytime  radio"  in  th 
city,  with  the  first  quarter  of  1954  showii 
a  44%  increase  in  local  and  national  busine 
over  the  same  period  last  year,  Milton  ! 
Mitler,  president,  has  announced.  Mr.  Mitl 
bought  WADK  in  1953. 


HAROLD  ESSEX,  vice  president  and  gen- 
eral manager  of  WSJS-TV  Winston- 
Salem,  N.  C,  points  to  a  GE  color  re- 
ceiver which  the  station  used  for  a  closed 
circuit  showing  of  NBC-TV's  Easter  Parade 
and  Frontiers  of  Faith  programs  Easter 
Sunday  to  a  specially-invited  group  ol 
civic  leaders.  The  NBC  signals  were 
"jeeped"  into  the  set  from  the  regular 
incoming  microwave  circuit  which  delivers 
network  programs  to  the  station.  Modifi- 
cation of  WSJS-TV  equipment  for  net- 
work color  is  underway  and  should  be 
completed  well  in  advance  of  the  pre- 
viously announced  date  of  July  15,  Mr. 
Essex  said.  Shown  with  Mr.  Essex  are 
Phil  Hedrick  (c),  WSJS-TV  station  opera- 
tions manager,  and  F.  A.  Finley,  Winston- 
Salem  manager  of  the  Southern  Bell  Tele- 
phone &  Telegraph  Company. 


STORZ  FAMILY  OF  OMAHA  ACQUIRES 
WHB  KANSAS  CITY  IN  MERGER  DEAL 
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WOOD-TV  UPS  POWER 
TO  FULL  316  KW 

WOOD-TV  Grand  Rapids  has  boosted  its  power 
to  316  kw,  maximum  authorized  by  the  FCC, 
and  is  operating  from  a  tower  1,000  feet  above 
average  terrain — the  first  tv  station  in  the  U.  S. 
to  be  at  full  power  with  a  thousand-foot  tower, 
Willard  (Bill)  Schroeder,  general  manager  of 
WOOD-AM-TV,  has  announced. 

Mr.  Schroeder  said  the  power  boost,  which 
went  into  effect  April  17,  also  makes  the  Michi- 
gan ch.  8  station  the  most  powerful  in  the  state. 

WOOD-TV,  affiliated  with  all  four  networks, 
is  represented  nationally  by  The  Katz  Agency. 
It  began  operating  Oct.  19,  1951. 

New  facilities  represent  an  investment  of 
more  than  $500,000,  part  of  WOOD-TV's  mil- 
lion dollar  expansion  program  to  be  completed 
by  the  end  of  1954.  A  new  RCA  transmitter, 
equipped  to  transmit  color,  also  has  been  in- 
stalled. 


Kenney  Named  Exec.  V.P. 
Of  WKNB  New  Britain 

PETER  B.  KENNEY,  general  manager  of 
WKNB-AM-TV  New  Britain,  Conn.,  has  been 
elected  to  the  new  post  of  executive  vice  presi- 
dent, Julian  Gross, 
president,  said  last 
week.  Mr.  Kenney 
will  continue  as  gen- 
eral manager  in  ad- 
dition to  his  new 
duties.  Mr.  Gross 
said  the  promotion 
is  in  "recognition  of 
his  outstanding  con- 
tributions to  the  or- 
ganization, which 
have  been  responsi- 
ble, in  large  part, 
for  WKNB  -  TV's 
present  high  position 
in  the  tv  industry."  Mr.  Kenney  has  been  a 
board  member  of  the  corporation  since  1948. 

He  led  planning  for  WKNB-AM-TV's  new 
tv  and  radio  center,  to  which  the  stations  will 
move  in  the  next  several  weeks,  Mr.  Gross  said. 


MR.  KENNEY 


General  Teleradio  Names 
Armstrong  to  Head  WEAN 

A.  N.  (BUD)  ARMSTRONG,  commercial 
manager  of  WCOP  Boston,  has  been  named 
general  manager  of  WEAN  Providence,  it  was 
announced  last  week 
by  the  management 
of  General  Telera- 
dio Inc. 

A  U.  of  Kansas 
graduate,  Mr.  Arm- 
strong entered  radio 
in  1930  with  WIBW 
Topeka  and  in  1934 
represented  WlBW 
and  KCKN  Kansas 
Mt    Bh   ^Wmm     City.  Kan.,  in  Chica- 
fl        R        jHH     go.    Later  he  joined 
Rf      JH|H     the  Capper  Farm 

MR.  ARMSTRONG  PleSS  aS.  aD  aCC°Unt 

executive  and  i,n 

1937  he  represented  radio,  newspapers  and 

farm  papers  with  The  Katz  Agency  in  Chicago. 

He  joined  WCOP  in  1940. 
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AS  WOOD-TV  made  the  step-up  to  316  kw,  General  Manager  Willard  Schroeder  (I) 
manned  the  stationary  mike,  while  Program  Director  Frank  Sisson  used  the  chest 
mike.  Prop  on  top  of  the  console  was  used  to  visually  represent  the  increase  in  power. 


WKLO-TV  SUSPENDS, 
OTHER  UHFS  QUIT 

ONE  operating  uhf  television  station  ceased 
operation  and  two  uhf  grantees  surrendered 
their  construction  permits  last  week. 

WKLO-TV  Louisville,  Ky.,  reported  it  was 
suspending  broadcasting  as  of  last  Tuesday,  but 
that  it  intended  to  maintain  its  construction 
permit  and  resume  telecasting. 

"The  program  and  economic  dilemma  be- 
setting uhf  television  stations  in  well  estab- 
lished vhf  markets  is  such  as  to  necessitate  this 
drastic  decision,"  loe  Eaton,  president  and 
general  manager,  said.  "It  is  our  desire  to 
resume  telecasting  and  we  will  do  so  when 
we  are  assured  that  there  no  longer  are  tactics 
such  as  are  now  in  practice  and  beyond  our 
control,"  he  continued. 

WKLO-TV,  on  ch.  21,  began  regular  broad- 
casting last  September.  It  competed  with  pre- 
freeze  vhf  stations  WAVE-TV  on  ch.  3  and 
WHAS-TV  on  ch.  11.  WKLO-TV  was  affiliated 
with  ABC  and  DuMont,  but  shared  this  affilia- 
tion with  WAVE-TV  which  also  has  the  NBC 
affiliation  in  Louisville.  WHAS-TV  is  the 
CBS  station  there. 

WKLO-TV  was  operating  at  a  cost  of  $25,000 
a  month,  according  to  informed  sources,  and 
had  cost  $500,000  in  construction  and  operat- 
ing expenses  during  the  six  months  of  its 
operation. 

The  two  grantees  who  turned  in  their  permits 
were  WOUC  (TV)  Chattanooga,  Tenn.,  ch. 
49,  and  WGLM  (TV)  Lawrence,  Mass.,  ch.  72. 
WOUC  was  50%  owned  by  WMFS  Chatta- 
nooga. WGLM  was  owned  by  local  business- 
men. , 

The  economic  hazards  of  uhf  in  a  vhf 
market  (Lawrence  is  covered  by  Boston  vhf  sta- 
tions) and  the  need  for  more  than  "token" 
recognition  of  uhf  by  networks  was  cited  by 
lustin  L.  Wyner,  WGLM  executive  vice  presi- 
dent, in  the  station's  letter  to  the  FCC.  Mr. 
Wyner  also  said  that  "the  procedures  which 
the  Commission  has  adopted  during  the  past 
several  months  which  have  been  directed  to- 
ward the  encouragement  of  the  establishment 
of  vhf  channels  have  added  considerably  to 
the  problems  of  holders  of  uhf  construction 
permits." 

In  recent  months,  five  tv  stations  have  ceased 


operations,  but  have  not  turned  in  their  CPs. 
Only  one  was  not  uhf;  this  was  KFOR-TV 
Lincoln,  Neb.,  whose  ch.  10  facilities  were  re- 
cently bought  by  that  city's  KOLN-TV  (John 
E.  Fetzer).  The  other  four,  all  uhf  operations, 
were:  WIFE  (TV)  Dayton,  Ohio;  WOSH-TV 
Oshkosh,  Wis.;  WACH-TV  Newport  News, 
Va.;  and  KACY  (TV)  Festus-St.  Louis,  Mo. 

As  of  April  22,  67  permits  for  post-freeze 
tv  stations  have  been  returned  to  the  FCC. 
These,  which  include  last  week's  WOUC  and 
WGLM,  number  55  uhf  and  12  vhf  grants. 


Fletcher  Succeeds  Todd 
As  KAKE  General  Manager 

GRAEME  FLETCHER,  program  and  news  di- 
rector of  KAKE  Wichita,  Kan.,  has  been  named 
general  manager  succeeding  Jack  Todd,  who 
has  been  granted  an  indefinite  leave  of  ab 
sence,  according  to  an  announcement  by  Mark 
H.  Adams,  president. 

Mr.  Fletcher  has  been  with  KAKE  since 
1947.  At  one  time  he  was  a  news  analyst  and 
commentator  for  NBC's  Western  Division. 
From  1938  to  1944  he  served  as  news  director 
of  KFH  Wichita. 

Mr.  Todd  has  been  general  manager  of 
KAKE  since  1948  when  he  joined  the  station 
after  serving  in  a  similar  capacity  at  WIKK 
Erie,  Pa.  Prior  to  that  he  was  with  KBOL 
Boulder,  Colo.,  and  KANS  Wichita.  He  is 
completing  his  second  term  as  12th  District  di- 
rector, of  NARTB. 


MR.  TODD 
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From  lighting  units  to  transmitter 
WNAO's  complete  "TV  package" 
was  supplied  by  Graybar 


PETER  MILLER,  Chief  Engineer 
WNAO-TV  channel  28 
1      Raleigh-Durham,  N.  C. 

m 


"WNAO-TV  has  been  on  the  air— with  complete  Fed- 
eral equipment  purchased  through  Graybar— since 
July  12,  1953.  For  many  months  I  have  had  first-hand 
experience  with  the  well-engineered  WNAO-TV  Fed- 
eral equipment  and  it  works  well  for  us. 

"Just  like  other  stations,  here  at  WNAO-TV  we  have 
a  plan  of  regular  preventative  maintenance.  Of  course, 
we  count  on  Graybar  in  this  respect,  too.  Their  repre- 
sentative stops  in  about  once  a  week  to  check  on  our 
needs  .  .  .  and  with  a  Graybar  office  in  nearby  Durham, 
orders  are  filled  promptly.  It's  one  of  the  nice  things 
about  doing  business  with  Graybar— you  can  always 
count  on  them  for  friendly  cooperation  on  any  elec- 
trical need  . . .  large  or  small." 


Graybar's  Durham  Representative,  John  Gold 
(center)    brings   along   Graybar  Broadcasti 
Specialist,  E.  C.  "Tommy"  Toms  (right),  on 
of  his  weekly  calls  on  WNAO's  Chief  Engine 
Peter  Miller. 


Engineers  W.  F.  Anderson  and  L.  E.  Rudisill  set  up  the  late 
evening  film  show  on  WNAO's  General  Precision  Labora- 
tories 16mm  projectors.  The  FTL  image  orthicon  camera  is 
also  used  for  interviews  and  newscasts  originating  "live"  in 
a  small  studio  here  at  the  transmitter  building. 


Two  engineers  control  WNAO's  entire  program  schedul< 
slides,  film,  studio  and  network  —  with  Federal  Transmits 
Control  Console  and  Poly-Efex  Scanner  providing  complt 
transmitter  supervisory  control  and  audio/video  switchii 
Scanner  includes  2  slide  sources,  four-channel  video  switch 
and  "special  effects"  section. 


A  COMPLETE  TV  PACKAGE  . . . 


Homer  Briarhopper  and 
his  Dixie  Dudes  warm 
up  under  a  battery  of 
Kliegl  lighting  equip- 
ment. In  addition  to 
these  units,  specially- 
designed  for  TV,  Gray- 
bar also  supplied  wire, 
conduit,  circuit  breakers 
and  panel  boards  for 
WNAO's  complex  elec- 
trical systems  at  both 
studio  and  transmitter 
locations. 


Four  sturdy  Blaw-Knox 
towers  support  WNAO's 
TV,  AM,  and  FM  an- 
tennae. A  1  kw  FTL 
20-B  transmitter  feeds 
the  Federal  TV  antenna 
—power  gain  of  25-plus 
produces  an  ERP  of  17.5 
kw  video  and  8.75  kw 
audio. 


Chief  Engineer  Miller  checks  audio  levels  on  Altec  250A 
speech  input  console.  Distributed  by  Graybar,  this  com- 
pletely self-contained  unit  provides  all  necessary  moni- 
toring, cue,  audition,  and  signaling  circuits  for  WNAO's 
audio  control. 


GRAYBAR  CAN  SUPPLY  COMPLETE  TV  OR  AM  STATION 
INSTALLATIONS  — everything  needed  to  put  you  on  the 
air  . . .  and  keep  you  there. 


Experienced  Graybar  Broad- 
cast Equipment  Specialists 
will  be  glad  to  help  you  with 
specifications  and  prices, 
and,  if  you  desire,  prepare  a 
complete  packaged  proposal 
covering  all  the  equipment 


needed  for  your  particular 
station  requirements. 

Call  Graybar  f  irst  —  get 
everything  electrical  when 
and  where  you  need  it . . .  one 
source,  one  responsibility. 

434-14 


EVERYTHING  ELECTRICAL  TO  KEEP  YOU  ON  THE  AIR... 


GraybaR  ELECTRIC  COMPANY, 


INC. 


Executive  Offices:  Graybar  Building,  420  Lexington  Ave.,  New  York  17,  N.  Y.     OFFICES  AND  WAREHOUSES  IN  OVER  110  PRINCIPAL  CITIES. 


STATIONS 


WJNO-TV  West  Palm  Beach,  Fla.,  with 
target  date  Aug.  1,  will  have  a  sailfish  as 
its  trademark.  Shown  with  their  catches 
are  Walter  R.  Brown  (I),  chief  engineer, 
and  Walter  L.  Dennis  (r),  general  man- 
ager. With  them  is  Frank  Sauer,  captain 
of  the  cruiser  Okeh.  The  fish  will  be 
mounted  for  WJNO-TV's  lobby. 


THREE  NEW  TVS 
BEGIN  OPERATION 

THREE  new  tv  stations  were  scheduled  to 
begin  commercial  programming  yesterday  (Sun- 
day) after  more  than  a  week  of  test  pattern 
transmission.  The  new  starters  would  raise  to 
more  than  380  the  number  of  stations  program- 
ming. 

The  starters  are: 

WHO-TV  Des  Moines,  Iowa  (ch.  13),  NBC, 
represented  by  Free  &  Peters  Inc. 

WSEE  (TV)  Erie,  Pa.  (ch.  35),  CBS,  represented 
by  Avery-Knodel  Inc. 

WDEF-TV  Chattanooga,  Tenn.  (ch.  12),  CBS, 
NBC,  represented  by  The  Branham  Co. 

This  is  the  first  local  tv  station  for  Chatta- 
nooga. 

Construction  will  begin  soon  on  KTVX  (TV) 
Muskogee,  Okla.  (ch.  8),  owned  by  the  Tulsa 
Broadcasting  Co.,  George  Ketcham,  promotion 
manager,  reported.  KTVX  will  have  its  tower 
and  transmitter  atop  Concharty  Mt.,  midway 
between  Tulsa  and  Muskogee,  he  said. 

WTIK-TV  Durham,  N.  C.  (ch.  11),  has  set 
fall  as  tentative  starting  time.  Call  letters  will 
be  changed  to  WTVD  (TV)  in  June.  Station  is 
represented  by  Headley-Reed  Tv. 

WKNY-TV  Kingston,  N.  Y.  (ch.  66),  was 
scheduled  to  start  test  patterns  this  past  week- 
end. Regular  programming  is  set  for  May  15, 
Robert  Perry,  director  of  programming,  an- 
nounced. 

The  following  stations  have  reported  they 
plan  to  begin  regular  programming  by  May  30: 

WMSL-TV  Decatur,  Ala.  (ch.  23);  KQED 
(TV)  Berkeley,  Calif,  (ch.  9),  educational; 
KFXJ-TV  Grand  Junction,  Colo.  (ch.  5); 
WDBO-TV  Orlando,  Fla.  (ch.  6);  WGOV-TV 
Valdosta,  Ga.  (ch.  37);  WGAN-TV  Portland, 
Me.  (ch.  13);  WBOC-TV  Salisbury,  Md.  (ch. 
16);  WKNY-TV  Kingston,  N.  Y.  (ch.  66); 
WCET  (TV)  Cincinnati  (ch.  48),  educational; 
KVAL-TV  Eugene,  Ore.  (ch.  13);  WHA-TV 
Madison,  Wis.  (ch.  21),  educational. 

(For  details  see  Telestatus,  page  113.) 
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Bryant  Corp.  Changes  Name 
To  Lamb  Industries  Inc. 

EDWARD  LAMB,  broadcaster-publisher,  has 
announced  change  of  the  name  of  C.  L.  Bryant 
Corp.,  Cleveland  furnace  manufacturing  firm 
which  he  bought  last  year,  to  Lamb  Industries 
Inc.  with  capitalization  of  $5  million.  Stock  is 
owned  by  Mr.  Lamb  and  his  family  and  is 
separate  from  Lamb  Enterprises  Inc.,  which 
holds  radio-tv,  newspaper  and  other  interests. 

Lamb  Industries  also  owns  White  Products 
Corp.,  Middleville,  Mich.,  water  heater  maker, 
Erie  Adv.  Corp.  and  other  firms.  J.  Howard 
McGrath,  former  U.  S.  Attorney  General,  is 
executive  vice  president  of  Lamb  Industries  and 
Lamb  Enterprises.  Mr.  McGrath  is  counsel 
for  Mr.  Lamb's  WICU  (TV)  Erie,  Pa.,  in  its 
license  renewal  fight  before  FCC  involving 
charges  that  Mr.  Lamb  failed  to  disclose  alleged 
Communist  Party  ties,  which  associations  he 
denied  [B«T,  April  12].  Fly,  Shuebruk  & 
Blume  has  advised  FCC  it  no  longer  is  as- 
sociate counsel  in  the  case. 


RADIO  was  described  as  a  "necessity"  by  re- 
spondents answering  the  Alfred  Politz  Research 
Study  sponsored  by  1 1  leading  radio  stations  in 
markets  that  also  have  television,  Victor  Sholis, 
vice  president  and  director  of  WHAS-AM-TV 
Louisville,  told  Fort  Worth  and  Dallas  adver- 
tisers and  agencies  April  15. 

Mr.  Sholis  spoke  at  a  luncheon  held  at 
Dallas'  Baker  Hotel,  with  the  newly-formed 
Dallas  Assn.  of  Radio  Stations  as  host. 

The  Politz  study  in  markets  covered  by  11 
major  NBC  and  CBS  radio  affiliates  indicated 
that  radio  is  as  necessary  as  food  and  shelter 
to  the  interviewees,  of  which  71%  own  tele- 
vision sets,  Mr.  Sholis  said. 

He  defined  radio  as  a  "fourth  dimension"  in 
the  lives  of  the  American  people,  with  listening 
individual  in  nature  and  the  radio  going  from 
place  to  place  with  the  listener.  Listening  is 
not  a  sit-down  family  affair,  he  said,  empha- 


FIRST  DAY  of  fulltime  operation  by  WLS 
Chicago  April  1  signified  the  end  of  a 
share-time  agreement  with  WENR  after 
many  years.  Homer  Courshene  (I),  WLS 
chief  engineer,  hands  the  WENR  license 
to  James  E.  Edwards,  president  of  WLS 
Inc.  The  license  is  being  returned  to  the 
FCC.  WLS  celebrated  its  30th  anniver- 
sary April  12. 


sizing  that  members  of  the  radio  audience  are 
active  people. 

Mr.  Sholis,  who  was  introduced  by  Harold 
Hough,  director  of  WBAP-AM-TV  Fort  Worth, 
said  radio  is  the  constant  companion  of  the' 
American  people,  and  its  versatility  makes  the 
medium  available  anywhere  and  at  anytime — 
an  exclusive  feature  that  is  important,  consider- 
ing the  demand  on  one's  time  today. 

He  was  careful  to  make  clear  that  the  Politz 
study  is  not  a  thrust  at  television  and  that 
actually  a  new  medium  does  not  weaken  an 
existing  one,  but  acts  as  a  prod  to  the  older 
medium. 

The  responsibility  and  reliability  of  radio, 
Mr.  Sholis  said,  was  indicated  in  answers  to  one 
Politz  question,  "What  would  you  do  in  a  na- 
tional emergency,  such  as  rumor  of  war?" 
Some  54%  of  those  interviewed  said  they  first 
would  turn  on  their  radios  for  information. 


AT  RIGHT  WING  of  the  speakers  table  are  (I  to  r)  Clyde  W.  Rembert,  KRLD-AM-TV; 
E.  O.  Cartwright,  ch  airman  of  the  Radio  Commission  of  Dallas;  Durward  Tucker, 
WRR;  Bill  Weaver,  KLIF;  Charles  Payne,  KIXL;  Jim  Moroney  Jr.,  Dallas  News  (WFAA- 
AM-TV);  Alex  Keese,  WFAA-AM-TV.  Dallas  Assn.  of  Radio  Stations  is  a  newly- 
formed  organization. 


AT  LEFT  WING  of  speaker's  table  at  luncheon  given  for  Dallas  and  Fort  Worth  ad- 
vertisers and  agencies  by  the  Dallas  Assn.  of  Radio  Stations  are  (I  to  r):  William  A. 
Roberts,  KRLD-AM-TV;  R.  G.  Terrill,  KSKY;  Bill  Morgan,  KGKO;  Victor  Sholis,  WHAS- 
AM-TV  Louisville,  guest  speaker;  Harold  Hough,  WBAP-AM-TV  Fort  Worth;  Martin 
B.  Campbell,  WFAA-AM-TV; 


Broadcasting   •  Telecasting 


RADIO  'NECESSITY',  SHOLIS  TELLS  TEXANS 


VICKSBURG  BOOSTER 
REQUESTED  BY  RCA 

RCA  would  build  an  experi- 
mental tv  booster  station  at 
Vicksburg,  Miss.,  to  pick  up 
programs    from    WJTV  (TV) 
Jackson,  37  miles  away. 
PLANS  for  an  experimental  tv  booster  opera- 
tion at  Vicksburg,  Miss. — to  see  whether  a 
strong,  Grade  A  uhf  signal  can  be  sprayed  into 
the  area  which  does  not  receive  a  good  signal 
from  uhf  ch.  25  WJTV  (TV)  Jackson,  Miss.— 
were  announced  by  RCA  today  (Monday). 

Application  to  the  FCC  for  permission  to 
establish  the  booster  station  in  conjunction 
with  WJTV  was  to  be  filed  with  the  FCC  by 
RCA. 

The  project  calls  for  the  erection  of  a  high 
gain  receiving  and  transmitting  antenna  on  one 
of  the  bluffs  overlooking  the  historic  Missis- 
sippi River  city,  37  miles  from  WJTV's  trans- 
mitter. The  site  was  chosen  after  two  months 
of  field  surveys. 

The  received  ch.  25  signal  will  be  amplified 
by  broadband  amplifiers  and  fed  to  the  trans- 
mitting antenna.  It  is  expected  that  a  hori- 
zontally-polarized beam  of  1  kw  amplitude 
will  be  directed  down  to  the  30,000  inhabi- 
tants. Direct  signal  from  WJTV  is  also  hori- 
zontally polarized,  but  no  complications  are 
expected  since  the  direct  signal  is  of  extremely 
low  strength  in  Vicksburg.  However,  RCA  also 
expects  to  test  vertical  polarization. 

Except  for  several  70-ft.  receiving  antennas, 
the  city  is  blocked  to  the  ch.  25  WJTV  signals 
because  of  a  ridge  of  hills  intervening  between 
Vicksburg  and  Jackson. 

The  test  project  was  announced  by  W.  Walter 
Watts,  RCA  executive  vice  president  in  charge 
of  electronics  products.  It  will  be  under  the 
supervision  of  Dr.  George  H.  Brown  of  RCA 
•  Labs,  Princeton,  N.  J. 

WJTV  is  owned  by  Mississippi  Publishers 
Corp.  (Jackson  Clarion-Ledger  and  Daily 
■  News).  It  began  commercial  operation  in  Janu- 
ary 1953,  radiating  17.7  kw  effective  radiated 
power.  It  has  ordered  a  12.5  kw  amplifier  from 
RCA  for  early  delivery.  It  is  affiliated  with  CBS 
and  DuMont. 

Activity  on  Increase 

Activity  in  the  booster  and  satellite  field  has 
been  rising  in  recent  months.  It  is  known  that 
General  Electric  Co.  is  surveying  a  site  in  a 
southern  city  to  determine  the  best  position  for 
an  experimental  booster  [Closed  Circuit,  April 
19]. 

Previously,  WSM-TV  Nashville,  Tenn.,  ex- 
perimented with  a  booster  station,  with  verti- 
cally polarized  transmissions,  in  the  small  city 
of  Lawrenceburg,  Tenn.  [B»T,  Jan.  19,  1953], 
and  Sylvania  Electric  Products  Inc.,  with  a 
satellite  operation  in  Emporium,  Pa.  [B«T,  Aug. 
24,  1953]. 

Both  WSM-TV  and  Sylvania  have  petitioned 
the  FCC  to  authorize  the  establishment  of 
booster  or  satellite  stations  to  "fill  out"  tv  sta- 
tions' coverage  areas. 

Because  uhf  signals  do  not  "bend"  around 
mountains,  many  uhf  stations  have  serious 
shadow  area  problems  within  what  should  be 
-heir  Grade  A  and  B  service  areas.  Authoriza- 
:ion  to  use  boosters  or  satellites  would  be  help- 
ful, it  is  felt  in  many  quarters,  in  overcoming 
his  deficiency. 

A  booster  is  a  station  which  retransmits  the 
nother  station's  signal  on  the  same  frequency. 
A  satellite  converts  the  mother  station's  signals 
p  another  frequency. 


Do  YOU 

Set  Meat  Prices? 


THE  HOUSEWIFE  SAYS  .  .  . 

"We  set  meat  prices?  That's  ridic- 
ulous! When  I  want  meat  I  have  to 
pay  whatever  the  price  tags  say. 
True,  I  do  shop  around  to  make  sure 
I  get  the  most  for  my  meat  money, 
but  if  I  don't  like  the  prices  I  just 
don't  serve  meat  as  often." 


THE  MEAT  PACKER  SAYS  .  .  . 

"We're  buying  livestock  and  selling 
meat  in  competition  with  many  other 
packers.  If  I  bid  lower  than  the  mar- 
ket I  don't  get  any  livestock.  And  if 
I  price  my  meat  higher  than  the 
dealer  can  get  it  from  some  other 
packer,  I  don't  get  his  meat  business." 


THE  RETAILER  SAYS  .  .  . 

"Don't  forget  I  shop  the  wholesale 
market  for  best  buys,  too.  But  re- 
gardless of  what  it  costs,  I've  got  to 
price  my  meat  so  it  will  move.  Other- 
wise it  would  spoil.  And  I've  got  to 
offer  good  values  or  my  customers 
will  go  to  some  other  store." 


THE  FARMER  SAYS  .  . . 

"When  my  meat  animals  are  ready 
to  sell,  I  either  take  what  the  market 
brings  or  keep  on  feeding  the  critters 
— and  feed  costs  money.  If  the  price 
makes  raising  livestock  pay,  I  raise 
more  animals.  If  it's  so  low  that  I 
lose  money,  I've  got  to  cut  back." 


All  these  people  are  right.  No  one  person  or  group  can  set 
meat  prices. 

But  40  million  housewives,  deciding  for  themselves  which 
cut  is  a  good  value  and  which  isn't,  help  to  determine  what 
the  price  will  be.  Their  collective  decisions  establish  the  de- 
mand for  meat. 

And  5  million  farmers  and  ranchers,  who  decide  for  them- 
selves how  many  meat  animals  to  raise  and  when  to  sell 
them,  have  an  effect  on  prices.  Their  collective  decisions  de- 
termine the  supply  of  meat. 

Demand,  matched  against  supply,  determines  price.  When 
there  is  less  of  any  kind  of  meat  than  people  want,  the  price 
goes  up  (if  it  didn't  retailers  would  run  out  of  meat.)  When 
there  is  more  than  people  want,  the  price  goes  down  (if  it 
didn't  some  of  the  meat  would  spoil.) 

It's  an  economic  law,  and  competition  among  retailers 
and  meat  packers  helps  to  enforce  it. 

AMERICAN    MEAT    INSTITUTE     •    Headquarters,  Chicago    •    Members  throughout  the  U.  S. 
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STATIONS 


NBC  SPOT  SALES, 
CROSLEY  SIGN  PACT 

NBC  Spot  Sales  will  represent 
Crosley  in  Detroit  and  on  the 
West  Coast,  while  Crosley  will 
represent  the  NBC  Spot  Sales 
stations  in  Cincinnati,  Colum- 
bus and  Dayton. 

RECIPROCAL  national  sales  representation ' 
arrangement  between  NBC  Spot  Sales  and  the 
Crosley  Broadcasting  Corp.,  to  become  effective 
Sept.  1,  was  announced  last  week  by  Crosley 
President  Robert  E.  Dunville  and  NBC  Spot 
Sales  Director  Thomas  B.  McFadden. 

The  plan  provides  for  NBC  Spot  Sales  to 
represent  the  Crosley  properties — WLW  and 
WLWT  (TV)  Cincinnati,  WLWD  (TV)  Day- 
ton, WLWC  (TV)  Columbus,  and  WLWA 
(TV)  Atlanta — in  Detroit  and  on  the  West 
Coast.  In  turn,  Crosley  will  represent  the  NBC 
Spot  Sales  list  of  stations  in  the  Cincinnati, 
Dayton,  and  Columbus  markets  [Closed  Cir- 
cuit, April  5]. 

Crosley  will  continue  to  operate  its  own  ex- 
clusive sales  office  in  New  York  and  Chicago. 
Crosley  will  not  represent  NBC  Spot  Sales 
clients  in  Atlanta,  where  NBC  Spot  Sales  al- 
ready has  established  representation. 

Briefing  Junkets 

In  preparation  for  the  actual  launching  of 
the  reciprocal  representation,  NBC  Spot  Sales 
account  executives  are  visiting  Crosley  prop- 
erties to  acquaint  themselves  with  the  facilities 
and  operational  procedures  of  those  stations, 
and  Crosley  has  increased  its  sales  force  in  the 
Cincinnati,  Dayton  and  Columbus  markets  and 
has  inaugurated  a  training  program  designed 
to  insure  the  best  possible  representation  for 
NBC  Spot  Sales  clients. 

Mr.  Dunville  said  the  agreement  "was  arrived 
at  to  effect  a  closer  liaison  between  sales  and 
client  on  a  national  level." 

Mr.  McFadden,  who  visited  Crosley  head- 
quarters in  Cincinnati  for  the  contract  signing, 
said  "NBC  Spot  Sales  approaches  the  reciprocal 
arrangement  with  Crosley  with  enormous  en- 
thusiasm." 

Mr.  Dunville  paid  tribute  to  Tracy  Moore 
&  Assoc.  as  long  time  representative  of  Crosley 
properties  on  the  West  Coast:  "Even  though 


EIGHTH  consecutive  station  representa- 
tion pact  between  KLAC  Hollywood  and 
Adam  J.  Young  Jr.  Inc.,  New  York,  is 
signed  by  M.  W.  Hall,  KLAC  president- 
general  manager,  with  Mr.  Young  (I)  and 
station  sales  manager  Larry  Busketr. 
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RECIPROCAL  national  sales  representation  agreement  between  NBC  Spot  Sales  and 
Crosley  Broadcasting  Corp.  gets  going-over  by  principals  (I  to  r)  H.  M.  Smith,  Crosley 
vice  president  in  charge  of  sales;  R.  E.  Dunville,  Crosley  president;  Thomas  McFadden, 
director  of  NBC  Spot  Sales,  and  George  Henderson,  WLWT  (TV)  Cincinnati  general 
sales  manager.  Arrangement  is  effective  Sept.  1. 


we  feel  that  the  representation  by  Mr.  Moore 
and  his  associates  has  been  extremely  profitable, 
it  was  our  belief  when  we  entered  negotiations 
that  the  additional  scope  offered  by  the  linking 
of  Crosley  and  NBC  Spot  Sales  would  more 
than  outweigh  the  fine  job  performed  by  Mr. 
Moore." 

Harry  Mason  Smith,  vice  president  in  charge 
of- sales  for  the  Crosley  outlet,  joined  Mr.  Dun- 
ville in  negotiations. 


Joseph  Weed  Answers 
Attacks  on  Commercials 

IN  DEFENSE  of  tv  station  operators,  Joseph 
J.  Weed,  president  of  Weed  Television  Corp., 
last  week  replied  to  "self-labelled  critics  of 
'excessive'  tv  commercials  who  have  been 
peppering  away  at  station  identifications  and 
other  forms  of  spot  announcements." 

Mr.  Weed  declared  that  the  number  of  sta- 
tion ID's  is  limited  by  the  hours  in  a  day,  but 
said  the  "multiplication-factor  of  commercials 
has  grown  because  of  network  emphasis  on 
participating  and  segmentized  shows,  offering 
spot-type  announcements."  Mr.  Weed  added 
that  networks  "can  hardly  criticize  the  local 
affiliated  station  for  the  number  of  local  ID's 
and  spots  when  the  network's  owned-and-oper- 
ated  stations  in  various  cities  utilize  the 
formula." 


Dunham  to  WNBF; 
Shakespeare  Succeeds 

FRANK  SHAKESPEARE  Jr.,  for  the  past  four 
years  account  executive  with  CBS  Television 
Spot  Sales  in  New  York,  has  been  appointed 
general  sales  manager  of  WCBS-TV  New  York, 
effective  May  1,  Craig  Lawrence,  the  station's 
general  manager,  announced  today  (Monday). 
He  succeeds  George  Dunham,  who  leaves 
WCBS-TV  to  become  general  manager  of 
WNBF-AM-TV  Binghamton,  N.  Y. 

Mr.  Shakespeare  entered  the  broadcast  field 
in  1949  as  assistant  to  the  sales  manager  of 


MR.  DUNHAM 


MR.  SHAKESPEARE 


Scheuer  Named  Gen.  Mgr. 
For  WTVI  (TV)  Belleville 

JOHN  D.  SCHEUER  Jr.  has  been  named  exec- 
utive vice  president 
of  the  Signal  Hill 
Telecasting  Corp. 
and  general  manager 
of  its  station,  WTVI 
(TV)  Belleville,  111., 
Paul  E.  Peltason, 
WTVI  president,  an- 
nounced last  week. 
Mr.  Scheuer  has  re- 
signed as  executive 
assistant  to  the  gen- 
eral manager  of 
WFIL-AM-TV  Phil- 
adelphia, owned  by 
the  Philadelphia  In- 
quirer, and  will  assume  his  new  duties  May  1. 


WOR  New  York  and  the  following  year  be-l 
came  New  York  representative  of  WOIO 
(TV)  Washington,  a  WOR  property.  Wheii 
WOIC  became  affiliated  with  CBS-TV  and  it-J 
call  changed  to  WTOP-TV,  Mr.  Shakespeare, 
joined  CBS-TV  Spot  Sales. 

Mr.  Dunham  a  veteran  of  16  years  at  CBS.j 
takes  over  as  general  manager  of  WNBF-AM-j 
TV  May  17,  according  to  Cecil  D.  Mastin,  vice 
president  and  director  of  Clark  Assoc.  Inc. 
licensee,  and  in  charge  of  Clark's  radio-t-u 
operations. 


MR.  SCHEUER 


Names  Headley-Reed  Tv 

WGRB  (TV)  Buffalo  (ch.  2),  Niagara  Fronde* 
Amusement  Corp.'s  newly  authorized  tv  statior 
which  has  been  signed  as  a  basic  NBC-TV  af 
filiate  [B»T,  April  19],  has  appointed  Headier 
Reed  Tv  as  its  national  representative.  Headle\ 
Reed  is  opening  an  office  in  Detroit  and  plan  ! 
to  expand  its  tv  sales  staff  in  New  York. 
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the  most  economical  way  to  put  your  product  in  the 
san  antonio  sales  picture  is  to  advertise  it  on 
woai-tv.  for  instance,  you  can  buy  announcements 
in  profitable  morning  time  . . .  including  "today" 
and  "home"  . . .  for  as  little  as  $30  less  frequency 
discounts,  sell  your  product  in  this  major 
market  of  nearly  200,000  tv  sets  with  maximum 
impact,  low  cost,  on  woai-tv,  nbc  affiliate, 
ask  petry  for  complete  rates. 


i  i 


hHhi 

HOW  TUBE 


EXTRUSION  WORKS: 

A 


Da  heated  billet  of  metal  "A" 
is  inserted  in  the  press. 


2)  Outer  ram  "B"  presses  on  the 
billet,  holding  it  firmly  in  place. 


ippp^^^^^j^jjjjjjjjjjjjjjjjip  4*. 

3)  Inner  ram  "C"  pierces  billet  and 
projects  through  the  die,  ejecting 
part  of  the  metal  displaced. 


4)  Outer  ram  pressure  on  billet  is 
increased,  forcing  the  metal  through 
the  opening  between  the  inner  ram 
and  the  die,  forming  the  tube. 


TUBE  OF  lOOO  USES 


It's  a  versatile  product  indeed,  this  heavy-walled  Anaconda 
Tube,  shown  here  starting  its  journey  from  the  giant 
extrusion  press  that  shapes  it  into  being.  This  tube  may  be 
made  of  a  number  of  metals  . . .  brass,  bronze,  or  a  wide 
range  of  high-strength  copper-base  engineering  alloys. 

Its  destiny  may  be  as  a  long-lived  condenser  tube,  withstand- 
ing extreme  temperatures  or  corrosive  elements  in  steam 
power  plants  or  oil  refineries.  Drawn  to  whisper-thin 
sizes,  it  may  serve  as  the  radio  antenna  on  your  car. 
Or,  it  may  end  up  at  sea  —  as  a  heavy-duty  salt  water  line. 

To  produce  this  talented  tube  in  greater  quantity,  and  in 
a  broader  range  of  sizes  and  alloys,  The  American  Brass 
Company,  an  Anaconda  subsidiary,  has  just  installed  three 
heavy-duty  extrusion  presses  similar  to  the  one  shown 
above.  With  a  double-action  power  of  2,300  tons,  this 
mighty  molder  of  metals  typifies  the  "do-it-better" 
philosophy  that  underlies  all  of  Anaconda's  efforts  to 
serve  American  industry.  5429oa 


AnacondA 

COPPER  MINING  COMPANY 


The  American  Brass  Company 

Anaconda  Wire  &  Cable  Company 

Andes  Copper  Mining  Company 

Chile  Copper  Company 

Greene  Cananea  Copper  Company 

Anaconda  Aluminum  Company 

Anaconda  Sales  Company 

International  Smelting  and  Refining  Company 
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•  Milwaukee:  testing  ground  for  uhf-vhf  competi- 

tion.   Page  76. 

•  Why  uhf  operators  want  another  tv  freeze. 

Page  80. 


Youve  Got  To  Go  Out  To  Make  Sales 


THERE'S  nothing  wrong  with  radio  sales — even  in  a  heavily  satu- 
rated tv  market — that  concentrated  calls  on  potential  clients  won't 
cure.  That's  the  opinion  of  John  Stilli,  sales  manager  of  KDKA 
Pittsburgh,  a  Westinghouse  station.  To  give  substantial  backing 
to  Mr.  Stilli's  conviction,  the  books  of  KDKA  show  that  the  first 
three  months  of  1954  brought  more  business  to  the  station  than 
any  other  local  sales  quarter  in  KDKA  history.  Local  sales  during 
that  period  were  47%  higher  than  they  were  at  the  same  time  in 
1953. 

Radio  business  and  radio  results  are  so  good  in  the  station's  area 
that  KDKA  last  week  announced  widespread  rate  increases.  The 
new  rate  card,  which  is  effective  May  3,  sets  the  6:30  a.m.  to  6  p.m. 
period  as  Class  A  time,  with  a  one-time  rate  for  one-minute  an- 
nouncements of  $60.  On  the  present  card,  the  one-minute  rate  for 
the  6:30-7  a.m.  period  has  been  $30  and  for  the  7  a.m.  to  6  p.m. 
period,  $50. 

The  period  6-8  p.m.  is  established  as  Class  AA  time,  with  a  one- 
minute  announcement  rate  of  $95.  The  8-10:30  p.m.  period  is  set 
as  Class  A  time  with  a  $60-per-minute  rate.  Formerly,  minutes  in 
that  period  were  sold  for  $95.  Contracts  signed  before  the  new 
rate  card  becomes  effective  will  be  on  the  old  rate.  Current  adver- 
tisers will  be  given  26  weeks  protection.  In  announcing  the  new 
rate  card,  Mr.  Stilli  pointed  to  the  increased  use  of  the  station  by 
local  advertisers  in  the  first  quarter  of  this  year. 

This  record  was  set  in  the  immediate  Pittsburgh  area  where  tv 
penetration  is  80%.  In  other  localities  covered  by  the  KDKA 
signal,  television  penetration  is  almost  as  extensive.  Mr.  Stilli  feels 
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that  too  many  radio  outlets  in  tv  markets  such  as  Pittsburgh  are 
suffering  more  from  fright  than  from  the  actual  competition.  "We 
are  working  harder  for  business  at  KDKA  than  ever  before,"  Mr. 
Stilli  says.  "Every  good  radio  station  in  the  country  has  a  sales 
story  to  tell,  but  too  few  are  telling  it." 

In  the  first  quarter  of  1953,  KDKA  was  selling  local  time  to 
six  Pittsburgh  advertising  agencies.  One  year  later,  15  other  local 
agencies  were  buying  time  from  the  station  in  addition  to  the 
original  six.  Another  phase  of  the  business  followed  the  same 
pattern.  Eighteen  local  accounts  were  on  KDKA  during  the  first 
quarter  of  1953  compared  to  46  in  that  period  of  this  year. 

In  the  local  advertiser  group,  there  have  been  some  sizable  dol- 
lar-volume increases  in  the  past  year.  Hamburg  Bros.,  radio-tv 
and  appliance  distributor,  is  up  71%.  Last  year  the  firm  bought 
only  spots.  Today  it  sponsors  a  KDKA  15-minute  sports  show  six 
nights  a  week.  In  another  instance,  the  station  signed  a  beer  client, 
Rolling  Rock,  which  had  not  used  KDKA  in  many  years.  Now, 
that  company  is  buying  four  five-minute  news  shows  on  the  hour 
six  nights  a  week. 

Station  attributes  the  increase  in  local  sales  to  "tailor-made" 
presentations.  They  are  not  elaborate  but,  as  Mr.  Stilli  puts  it, 
"they  talk  to  the  point."  The  sales  staff  at  the  station  does  not 
simply  try  to  sell  time.  Each  man  is  trained  to  acquaint  an  ad- 
vertiser with  the  advantages  of  using  radio. 

"We  can't  just  tell  an  advertiser,  'We  have  time  for  sale.  You 
want  to  buy?'  "  Mr.  Stilli  believes.  "For  us  and  for  every  other 
radio  station,  selling  is  a  matter  of  telling  an  advertiser  reasons 
why  he  should  buy." 

April  26,  1954    •    Page  75 


UHF  ON  TRIAL 

This  Milwaukee  station  is  in  the  black,  but  can  it 
stay  that  way  when  more  vhf's  come  to  town? 


IN  THE  Senate  Communications  Subcom- 
mittee hearings  on  uhf,  which  begin  May 
4,  one  of  the  principal  witnesses  is  certain 
to  be  Lou  Poller,  biggest  stockholder  and 
president-general  manager  of  WCAN-TV 
on  ch.  25  in  Milwaukee. 

In  one  sense  Mr.  Poller's  testimony  will 
be  unique;  he  will  be  speaking  as  an  oper- 
ator of  a  uhf  station  which  has  a  desirable 
network  affiliation,  is  in  a  major  market 
and  can  show  a  balance  sheet  that  not  a  few 
vhf  operators  would  envy. 

In  another  sense,  his  story  will  be  some- 
what commonplace;  unless  he  unexpectedly 
departs  from  a  line  of  argument  which  in 
recent  months  he  has  been  vigorously  ad- 
vancing to  any  listener  he  could  collar,  he 
will  tell  the  subcommittee  that  the  govern- 
ment must  do  something  to  help  uhf  .or 
his  station  will  go  down  the  drain. 

Mr.  Poller  sees  no  inconsistency  between 
the  facts  of  the  present  and  the  fears  of  the 
future.  He  is  making  money  now,  he  be- 
lieves, because  of  a  competitive  situation 
which  is  only  temporary.  Once  that  situa- 
tion changes,  he  has  repeatedly  said,  the 
roof  is  apt  to  fall  in.  Mr.  Poller  is  not  one 
to  wait  for  the  house  to  burn  before  sound- 
ing an  alarm.  At  the  moment  it  would 
take  a  keen  nose  to  smell  smoke  in  Mil- 
waukee, but  Mr.  Poller  already  can  see 
a  wall  of  flame.  It  is  time,  he  is  sure,  for 
the  government  to  send  out  all  the  pumpers 
and  hose-trucks  it  can  muster. 

Is  there  justification  for  Mr.  Poller's  jitters 
or  are  they  the  natural  affliction  of  a  man 
of  his  unusually  aggressive  energy?  To 
some  degree,  both  questions  may  be  an- 
swered in  the  affirmative.  But  however 
sound  or  groundless  Mr.  Poller's  fears  for 
uhf,  there  can  be  no  doubt  that  Milwaukee 
will  be  carefully  watched  as  a  testing  ground 
of  uhf  vs.  vhf  competition. 

WCAN-TV  went  on  the  air  Sept.  6,  1953, 
against  the  formidable  competition  of 
WTMJ-TV,  a  pre-freeze  station  on  ch.  4, 
owned  by  the  Milwaukee  Journal  and  man- 
aged by  Walter  Damm,  one  of  the  most 
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experienced  broadcasters  -  telecasters  in 
America. 

In  a  way,  the  tremendous  success  of 
WTMJ-TV  was  a  help  to  WCAN-TV.  As 
the  only  outlet  in  a  top  market,  WTMJ-TV 
had  been  unable  to  supply  network  adver- 
tisers with  all  the  time  they  demanded.  As 
a  basic  NBC-TV  affiliate,  WTMJ-TV  was 
obliged  to  give  first  preference  to  NBC-TV 
shows.  That  left  some  of  the  biggest  CBS- 
TV  sponsors  without  a  television  outlet 
in  Milwaukee  and  others  with  whal  they 
regarded  as  undesirable  time. 

Mr.  Poller  set  about  the  job  of  admitting 
more  CBS-TV  advertisers  to  Milwaukee  at 
more  highly  regarded  times.  He  personally 
solicited  a  number  of  important  CBS-TV 
accounts  in  New  York,  persuading  them 
to  put  their  network  shows  on  his  station. 

The  valuable  CBS-TV  franchise,  which 
has  given  Mr.  Poller  network  revenue  ($17,- 
434.55  last  month)  and  high-rated  pro- 
grams, might  not  have  gone  to  a  uhf  outlet 
if  there  had  been  prospects  of  more  vhf's 
going  on  the  air  in  Milwaukee  in  the  near 
future.  The  v's,  however,  were  blocked. 

Milwaukee  Allocations 

In  the  FCC's  original  allocations,  only 
two  other  vhf  channels  were  marked  for 
Milwaukee,  and  one  of  them  was  reserved 
for  non-commercial,  educational  use.  The 
other,  ch.  12,  is  the  object  of  a  four-way 
contest  among  Wisconsin  Broadcasting  Sys- 
tem Inc.  (WFOX  Milwaukee),  Milwaukee 
Broadcasting  Co.  (WEMP),  Milwaukee  Area 
Telecasting  Corp.  and  Kolero  Telecasting 
Corp.  The  contest  is  still  in  the  hearing 
stage. 

After  the  original  FCC  allocations,  the 
Commission  moved  vhf  ch.  6  into  White- 
fish  Bay,  which  is  only  six  miles  from  down- 
town Milwaukee.  Three  applicants  are  after 
that  one,  Hearst  Corp.  (WISN-AM-FM  Mil- 
waukee), Cream  City  Broadcasting  Co. 
(WMIL)  and  Independent  Tv  Inc.  Hearings 
on  that  have  not  even  started  yet. 

For  the  time  being  Mr.  Poller  has  the 
protection  he  believes  he  needs  against 


added  vhf  competition.  What  troubles  him 
is  that  eventually  the  protection  will  be  lost.  I 
One  of  his  biggest  worries  is  whether  he 
can  keep  his  CBS-TV  affiliation,  with  its 
revenue  and  audience-building  programs, 
when  more  vhf's  come  to  town.  Of  particu- 
lar concern  to  him  is  the  possibility  that 
WISN  will  win  the  grant  for  ch.  6. 

He  has  formally  alleged  that  WISN,  as 
a  CBS  Radio  affiliate,  has  a  first-refusal  deal 
for  a  CBS-TV  affiliation  in  the  Milwaukee 
area  if  it  should  be  granted  a  tv  permit. 
If  CBS-TV  were  to  go  elsewhere,  WCAN- 
TV  would  admittedly  be  left  with  an  enor- 
mous hole  to  plug  in  its  program  schedule. 

Chances  are  that  WCAN-TV  would  be 
stranded  without  CBS-TV.  The  station's 
chances  of  wresting  NBC-TV  from  WTMJ- 
TV  are  too  small  to  consider;  the  NBC  as- 
sociation with  the  Milwaukee  Journal  prop- 
erties goes  back  years.  The  other  two  na- 
tional networks,  ABC  and  DuMont,  now 
have  affiliation  agreements  with  the  other 
uhf  station  in  the  market,  •  WOKY-TV  on 
ch.  19. 

Whatever  the  future  of  WCAN-TV,  the 
present  is  nothing  but  good.   As  the  profit  1 
and  loss  statement  of  the  station  on  the  j 
opposite  page  shows,  the  first  quarter  of 
this  year  turned  up  a  comfortable  profit 
which  is  increasing  monthly. 

Whether  any  other  uhf  station  can  match 
WCAN-TV  for  revenue  and  earnings  is  ex- 
tremely doubtful.  The  only  contender  might 
be  KPTV  (TV)  Portland,  Ore.,  which  was 
billing  at  the  rate  of  around  half  a  million 
dollars  a  year  as  of  last  September  (see  "The 
Portland  Story,"  B*T,  Sept.  28,  1953),  and 
may  have  increased  its  volume  since  then. 

The  WCAN-TV  billings  are  the  result 
of  a  hard-selling  campaign  to  build  a  uhf 
audience  and  win  uhf  advertisers. 

The  first  trick  was  to  build  an  audience. 

When  WCAN-TV  received  its  ch.  25 
grant  in  February,  1953,  there  were  450,000 
tv  sets  in  the  area — all  tuned  to  receive  only 
vhf. 

Today  WCAN-TV  claims  more  than  300,- 
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000  sets  that  can  receive  its  uhf  signal. 
That  amounts  to  a  conversion  rate  of  65% 
in  the  WCAN-TV  coverage  area.  Mr.  Poller 
dismisses  occasional  criticism  that  the  fig- 
ures may  be  optimistic  by  predicting  that 
there  will  be  100%  conversion  in  the  sta- 
tion's area  in  another  four  months. 

When  a  tv  station  entices  viewers,  it's 
almost  axiomatic  that  it  will  be  able  to  sell 
time.  And  when  a  station  sells  time,  it 
ought  to  be  making  a  profit. 

WCAN-TV  is  making  a  profit.  It  is  billing 
$100,000  a  month,  according  to  Mr.  Poller, 
and  it  is  making  a  net  profit,  before  taxes, 
of  $20,000  a  month.  Mr.  Poller  anticipates 
total  billings  in  1954  to  be  $1.5  million. 

WCAN-TV  came  into  being  after  Mr. 
Poller  and  his  associate,  Cy  Blumenthal, 
bought  the  then  ABC-affiliated,  5  kw  WCAN 
Milwaukee  (on  1250  kc)  in  June  1952. 

Both  of  them  had  come  up  through  the 
ranks  of  broadcasting.  Mr.  Poller  in  1945 
had  built  WPWA  Chester,  Pa.,  and,  with 
Mr.  Blumenthal,  had  bought  WARL  Ar- 
lington, Va.  (in  the  Washington,  D.  C, 
metropolitan  area),  soon  thereafter.  Mr. 
Poller  is  the  majority  stockholder  in  both 
WCAN-AM-TV  and  WARL-AM-FM.  He 
owns  WPWA  outright  in  his  own  name. 

Shortly  after  the  acquisition  of  the  Mil- 
waukee am  station,  they  filed  a  tv  applica- 
tion for  ch.  12,  which  then  had  three  ap- 
plicants awaiting  a  hearing.  After  much 
stocktaking,  the  application  was  amended 
to  ask  for  ch.  25,  for  which  no  one  was 
applying.  The  FCC  authorized  that  grant 
in  February  last  year. 

There  were  sound  reasons  for  this  move 
to  the  uhf  channel  which  apparently  was 
going  begging. 

Milwaukee,  the  country's  thirteenth  mar- 
ket, with  a  population  approaching  1 .5  mil- 
lion, had  but  the  one  vhf  station  in  opera- 
tion. The  other  allocated  vhf  channel  then, 
ch.  12,  had  four  applicants,  and  the  final 
decision  looked  at  least  two  years  off,  if 
not  longer. 

Therefore,  if  a  uhf  station  could  get 


Milwaukee,  famed  for  beer  and  (more  recently) 
baseball,  has  long  been  one  of  the  most  important 
industrial  centers  of  the  U.  S.  Today  it  is  also  the 
testing  ground  of  uhf  television.  In  this  mid-America 
city,  stretching  west  from  Lake  Michigan  (fore- 
ground of  picture),  an  important  decision  in  the  case 
of  uhf  is  destined  to  be  made. 


WCAN-TV's  FIRST  QUARTER  PROFIT  &  LOSS 


Three  Months 
Ending  3/31/54 


Sales  Local  Spots 
Sales  Local  Programs 
National  Spots 
National  Programs 
Network  Sales 
Sale  of  Film 

Sale  of  Production  Facilities 
Sale  of  Talent 
Network  Cut-ins 
Sale  of  Art  Work 

TOTAL  SALES 

DIRECT  EXPENSES 
Agency  Commissions 
Cost  of  Talent 
Cost  of  Film 
Cost  of  Production  Props 
Cost  of  Production  Art  Work 
Cost  of  'Regal  Program' 
Frequency  Discount 

TOTAL  DIRECT  EXPENSES 

Operating  Income 

EXPENSES 

Technical  Expense 
Programming  Expense 
Sales  Expense 
General  &  Admin.  Expense 
Depreciation  Expense 

TOTAL  EXPENSES 

Net  Profit  for  Period 


$ 


53,050.15 
45,653.67 
48,764.13 
17,681.35 
44,043.85 
21,738.95 
3,373.19 
1 1,551.98 
795.00 
266.55 

246,918.82 


24,898.34 
6,976.45 
26,998.92 
641.48 
700.48 
2,463.81 
135.21 

62,814.69 

184,104.13 


38,352.43 
17,734.85 
16,776.33 
43,799.36 
24,000.00 

140,662.97 

43,441.16 


Month  of 
March,  1954 

$  22,922.36 
16,629.50 
20,986.47 
6,971.70 
17,434.55 
6,718.75 
1,898.39 
4,870.00 
198.75 
136.05 

98,766.52 


9,986.92 
2,360.50 
8,109.34 
155.08 
1 18.85 
880.95 
135.21 

21,746.85 

77,019.67 


14,672.28  1 
6,112.64 
9,347.92  2 

18,816.83  8 
8,000.00 

56,949.67 

20,070.00 


Includes  new  equipment  installation. 

Includes  advertising  &  sales  promotion  $4,485.88 

Includes  legal  expense  $8,808.26 
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WCAN-TV's  DETAILED  OPERATING  EXPENSES 


3  Months 
Ending  3/31/54 


TECHNICAL  EXPENSES 

Technical  Salaries 
Rent — Transmitter  Site 
Light  &  Heat 
Tubes 

Technical  Supplies 
Outside  Engineering 
Maintenance  &  Repair 
Other  Technical  Expense 
Transmitter  Line 

Total  Technical  Expenses 

PROGRAMMING  EXPENSES 

Programming  Salaries 

Rent — Studio 

Royalties  &  License  Fees 

Equipment  Rental 

News  Service  Sustaining 

Maintenance  &  Repair — Studio 

Other  Programming  Expense 


$27,071.40 
1,500.00 
2,090.10 
5,327.55 
273.19 
846.30 
79.91 
567.73 
596.25 

38,352.43 


12,842.91 
1,699.98 
1,860.84 
598.00 
640.38 
51.74 
41.00 


Total  Program  Expenses 


17,734.85 


SALES  EXPENSES 

Sales  Salaries  1,908.85 

Sales  Commissions — Local  5,934.00 
Sales  Commission — Station  Rep.  1,308.04 

Advertising  4,730.27 

Sales  Promotion  2,627.17 

Sales  Entertainment  8.00 

Sales  Travel  Expense  260.00 


Total  Sales  Expense  16,776.33 

GENERAL  ADMIN.  EXP. 

General  &  Admin.  Salaries  5,992.70 

Executive  Salaries  3,606.70 

Rent  840.00 

Light  &  Heat  209.06 

Telephone  &  Telegraph  2,590.59 

Stationery  &  Supplies  848.95 

Entertainment  1,581.79 

Travel  Expense  2,329.26 

Building  Maintenance  295.53 

Water  Rent  91.25 

Auto  Repair  &  Maint.  152.20 

Gas  &  Oil — Auto  123.53 

Postage  496.05 

Freight  &  Express  1 ,057.42 

Dues  &  Subscriptions  540.60 

Interest  Expense  2,832.17 

Legal  &  Auditing  15,113.91 

Property  Tax  239.51 

Office  Equipment  Repair  13.90 

Gifts  &  Contributions  395.58 

347  Madison  Avenue*  560.64 

Other  General  &  Admin.  1,840.89 

Insurance  Expense  900.00 

Payroll  Taxes  1,147.13 

Total  General  &  Admin.  Expenses  $43,799.36 


Month  of 
March,  1954 


i  9,859.14 
500.00 
1,402.07 
2,389.22 
50.18 

41.15 
231.77 
198.75 

14,672.28 


4,238.51 
566.66 
736.60 
260.00 
295.56 
8.31 
7.00 


6,112.64 


800.00 
2,654.00 
1,308.04 
3,360.96 
1,124.92 

100.00 

9,347.92 


2,174.00 
1,371.00 
280.00 
1 16.36 
821.48 
497.47 
411.85 
1,027.90 
103.25 
90.55 
10.00 
32.33 
223.43 
419.25 

885.71 
8,808.26 
87.50 
8.70 


725.86 
300.00 
421.93 

$18,816.83 


*  New  York  sales  office 


going  and  bring  Milwaukee  residents  an- 
other program  service,  it  might  engender 
enough  of  an  audience  to  pay  off — in  view- 
ers and  in  advertising. 

First,  the  public  had  to  be  taught  that 
another  station  was  on  the  way  and  that, 
although  it  was  to  be  uhf,  it  was  still  tele- 
vision. 

To  this  end,  while  the  station  was  abuild- 
ing,  WCAN-TV  began  promoting  itself — 
to  the  tune  of  $50,000  in  six  months. 

It  hired  an  airplane  to  tow  a  banner,  for 
$3,750.  It  plastered  billboards  with  heralds, 
at  a  cost  of  $8,500.  It  ran  regular  news- 
paper advertising,  spending  $15,000,  and 
magazine  advertising,  for  $6,800. 

It  wooed  set  distributors,  dealers  and 
servicemen.  It  held  a  giant  rally  shortly 
after  it  received  its  construction  permit.  It 
held  special  dinner  meetings  with  key  set 
distributors  and  dealers  and  servicemen.  It 
converted  to  uhf  the  tv  receivers  owned  by 
advertising  agency  executives  and  adver- 
tisers. It  spent  $12,000  on  this  phase  of 
its  promotion. 

Officials  of  WCAN-TV  appeared  on  its 
companion  WCAN  regularly  to  talk  about 
the  forthcoming  WCAN-TV.  They  made 
as  many  public  appearances  as  they  possibly 
could  before  civic  organizations,  business- 
men's clubs,  and  other  associations. 

The  buildup  convinced  a  lot  of  tv  set 
owners.  On  Sept.  6,  1953,  when  WCAN- 
TV  began  its  regular  operation,  there  were 
70,000  uhf  sets  in  the  area,  Mr.  Poller 
claimed. 

It's  all  very  well  to  run  a  good  promotion, 
but  advertising  never  pays  off  unless  there 
is  a  good  product  involved.  To  this  end, 
WCAN-TV  executives  set  two  goals: 

The  picture  must  be  good  and  the  pro- 
grams must  be  worth  looking  at — must,  in 
fact,  be  good  enough  to  attract  viewers. 

Roof-Top  Antenna 

There  wasn't  — and  still  isn't — high  power 
in  the  uhf  band.  At  the  instigation  of  its 
consulting  engineer,  Ben  Adler  (Adler  Com- 
munications Labs.,  New  Rochelle,  N.  Y.), 
the  station  chose  an  antenna  site  that  was 
the  highest  available  in  Milwaukee  proper. 
This  was  the  25-story  Schroeder  Hotel, 
which  rose  290  ft.  above  the  ground.  On 
the  roof  of  the  hotel  was  placed  WCAN-TV's 
387-ft.  tower.  This  put  WCAN-TV's  an- 
tenna 677  ft.  above  the  Milwaukee  streets — 
and  gave  it  the  height  necessary  to  serve 
the  market  with  a  good,  strong  signal. 

The  cost  of  putting  that  antenna  where 
it  is  ran  $101,000,  which  broke  down  to 
$43,000  for  reinforcing  the  roof,  $21,000  to 
erect  the  tower,  $22,000  for  the  tower  it- 
self, and  $15,000  for  the  antenna. 

It  cost  $700,000  to  put  WCAN-TV  on 
the  air,  according  to  Mr.  Poller.  Earlier  this 
year,  a  12  kw  transmitter  was  put  into  oper- 
ation, which  pushes  WCAN-TV's  212  kw 
signal  out  60  miles  from  its  antenna  site,  the 
station  claims.  Just  a  few  weeks  ago,  a  set 
of  remote  camera  chains  was  received  for 
use  on  remotes  or  in  the  station's  second 
studio,  just  completed.  On  order,  with  GE, 
are  a  new  antenna,  wave  guide,  color  equip- 
ment and  a  60  kw  transmitter  (which  will 
allow  the  station  to  radiate  the  maximum 
1,000  kw  permitted  uhf  stations  by  the  FCC). 
This  means  a  total  extra  investment  of  $600,- 
000  has  been  pledged  for  WCAN-TV. 

The  engineering  is  under  the  direction  of 
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lack  Krause  and  Wally  Wesley,  who  boned 
up  on  television  in  the  months  before  the 
WCAN-TV  grant. 

To  meet  its  programming  criteria,  WCAN- 
TV  hired  Elmer  Jaspan  from  WPTZ  (TV) 
Philadelphia,  one  of  the  half-dozen  pre-war 
commercial  stations.  Using  the  WCAN  pro- 
gram department  staff,  Mr.  Jaspan  organized 
the  television  program  department  and  had 
his  team  in  dry  runs  before  the  station  went 
on  the  air. 

The  heart  of  WCAN-TV  programming, 
of  course,  is  the  CBS-TV  schedule.  The 
station  has  an  optional  basic  affiliation  with 
CBS-TV,  meaning  that  it  still  has  to  sell 
individual  CBS-TV  advertisers  on  the  merits 
of  buying  WCAN-TV  in  their  network  line- 
ups. 

Because  WCAN-TV  is  an  optional  basic 
network  station,  and  finds  holes  in  its  pro- 
gram structure  from  time  to  time,  it  in- 
vested heavily  in  film  features.  Although  it 
was  a  hard  struggle  to  impress  film  sales- 
men that  WCAN-TV  could  not  pay  what 
was  considered  the  prevailing  rate  for  Mil- 
waukee (based  on  WTMJ-TV's  then  $950 
basic  hour  rate),  the  point  was  finally  made. 
WCAN-TV  has  bought  many  film  packages 
at  a  $200  rate. 

One  month  after  it  began  regular  opera- 
tions, WCAN-TV  was  operating  a  17-hour 
day,  from  7  a.m.  to  midnight.  It  had  a  crew 
of  44  on  its  staff,  using  one  large  studio  at 
723  N.  Third  St.,  two  live  cameras,  two 
film  and  slide  camera  chains,  and  a  Telop. 
Expenses  ran  $2,000  a  day.  The  first  rate 
card  called  for  $300  an  hour  for  Class  A 
time. 

Seventeen-Hour  Day 

Today,  WCAN-TV  is  still  operating  a  17- 
hour  day,  beginning  with  CBS-TV's  Morning 
Show  and  continuing  to  about  midnight  or 
after  with  its  late  movie  show.  On  Satur- 
days, it  begins  operating  at  10  a.m.  and  runs 
to  about  1  a.m.  Sunday  with  a  late  movie 
show.  On  Sundays,  it  starts  broadcasting 
at  11:30  a.m.  and  runs  to  midnight. 

Of  these  W2V2  hours  weekly,  the  net- 
work supplies  33%,  local  film  accounts 
for  47%  and  local  live  for  20%. 

As  of  May  1,  the  WCAN-TV  rate  card 
!  will  call  for  $500  for  Class  A  hour  time; 
the  network  rate  went  up  to  that  figure  in 
February. 

The  station  now  has  two  studios  and 
employs  52  people. 

Right  now  revenue  is  running  at  around 
5100,000  a  month.  Of  that,  network  reve- 
,  nue  accounts  for  around  $17,500,  national, 
spot  about  $27,800,  local  about  $39,500. 
The  rest  comes  from  sale  of  film,  produc- 
tion facilities,  talent  and  lesser  items. 

After  deductions  for  agency  commissions, 
talent  costs,  production  costs  and  frequency 
i  discounts,  operating  income  is  in  the  order 
of  $78,000  a  month. 

Operating  expenses  run  about  $57,000 
a  month,  leaving  the  station  with  slightly 
more  than  $20,000  a  month  profit  before 
taxes. 

If  Mr.  Poller's  prediction  of  $1.5  million 
total  billing  for  1954  turns  out,  it  will  mean 
!  that  profits  should  run  somewhat  ahead 
of  the  $20,000  a  month  figure  in  ensuing 
months.  All  in  all,  WCAN-TV  stands  to 
have  a  very  healthy  year. 

But,  as  Mr.  Poller  would  be  the  first  to 
point  out,  it's  not  this  year  that  worries  him. 
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POLLER'S  DIAGNOSES  AND  PRESCRIPTIONS 

Here's  what  he  says  is  wrong  with  uhf  and  what  he  thinks  should  be 
done  to  improve  its  health.  Somewhat  similar  thinking  shows  up  in 
the  formal  "Memorandum  of  Discussions"  drawn  up  by  the  uhf 
strategy  committee  for  presentation  to  the  Senate  hearings  next  week 
(see  next  page). 


DESPITE  t  h  e 
present  health  of 
his  own  uhf  sta- 
tion, WCAN-TV 
Milwaukee,  Lou 
Poller  has  been  in 
the  forefront  of 
the  campaign  for 
greater  protection 
of  uhf. 

He  was  instru- 
mental in  form- 
ing the  Ultra  High 
Frequency  Assn.,  which  a  fortnight  ago 
petitioned  the  FCC  to  put  tv  back  in  a 
freeze.  He  has  appealed  to  the  U.  S. 
Court  of  Appeals  to  stay  the  FCC's  al- 
location of  ch.  6  to  Whitefish  Bay,  the 
Milwaukee  suburb. 

In  petitions  to  the  FCC  and  to  the 
courts,  as  well  as  in  public  statements, 
Mr.  Poller  has  emphatically  diagnosed 
uhf's  troubles  and  prescribed  a  number 
of  cures.  In  essence,  these  are  Mr.  Pol- 
ler's ideas  on  uhf  and  its  problems: 

In  the  first  place,  the  audience  already 
in  existence  is  equipped  for  vhf.  To  get 
uhf  each  must  spend  from  $25  to  $100 
for  converters  and  new  antenna  installa- 
tions. Where  there  is  only  one  vhf  sta- 
tion operating,  the  additional  programs 
offered  by  a  uhf  station,  particularly 
where  there  are  network  shows  involved, 
merit  the  additional  expenses  in  the  eyes 
of  set  owners.  However,  where  there  are 
two  or  more  vhf  stations  operating,  the 
uhf  outlet  can  offer  little  incentive  to 
get  set  owners  to  convert. 

Added  to  this  is  the  natural  reluctance 
of  networks  to  affiliate  with  a  uhf  station 
which  has  little  or  no  audience. 

This  unhappy  state  of  affairs  is  true 
whether  the  particular  market  has  two 
or  more  vhf  stations  operating  within  its 
confines  or  whether  the  signals  of  nearby 
vhf  broadcasters  enter  the  area  from  out- 
side. It  is  the  number  of  vhf  signals  that 
the  uhf  station  operator  has  to  compete 
with  that  counts. 

This  latter  is  the  reason  uhf  stations 
have  protested  vigorously  against  changes 
in  transmitter  locations  by  existing  vhf 
outlets  which,  with  high  powers  and 
taller  towers,  would  permit  them  to  cover 
several  independent  markets. 

The  corollary  to  this  is  the  addition 
of  extra  vhf  operations  in  markets  which 
have  one  or  no  operating  vhf.  Undoubt- 
edly, the  uhf  operator  will  make  out 
before  the  vhf  stations  enter  the  picture, 


but  once  the  current  vhf  hearings  are 
resolved  (and  most  of  them  are  likely 
to  be  completed  this  year),  the  uhf  oper- 
ator who  has  broken  his  back  to  make 
his  potential  audience  uhf  conscious  will 
find  himself  overwhelmed  by  the  vhf  sta- 
tions' greater  power  and  coverage  area. 

For,  unfortunately,  tv  manufacturers 
are  still  making  vhf  sets  in  abundance. 
For  uhf  markets,  manufacturers  incor- 
porate a  uhf  tuner,  or  in  some  instances 
put  out  a  receiver  with  an  all-wave,  vhf- 
uhf  tuner.  But,  the  price  of  uhf-equipped 
receivers  is  higher  than  that  for  a  vhf- 
only  set;  from  $25  to  $50  more.  And, 
for  uhf,  a  special  antenna  is  needed, 
which  must  be  skillfully  installed. 
So  much  for  the  audience. 
What  about  power  for  the  station? 
The  maximum  permissible  radiated 
power  for  uhf,  established  by  the  FCC 
in  order  to  equalize  vhf-uhf  coverage  and 
signal  strength,  is  1,000  kw.  For  this, 
transmitters  with  a  rated  power  of  50 
kw  are  needed.  But,  as  of  today,  manu- 
facturers have  only  attained  a  peak  of 
12.5  kw  and  50  and  60  kw  transmitters 
are  still  a  year  or  two  off. 

Meanwhile,  vhf  stations  can  get  50  kw 
transmitters  which  permit  them  to  radiate 
the  maximum  100  kw  permitted  for  chs. 
2-6,  and  316  kw  permitted  for  chs.  7-13. 

Yet,  uhf  is  needed  to  make  television 
"a  truly  competitive,  national  system." 
The  phrase  is  that  used  by  the  FCC  and, 
if  true,  the  FCC  must  protect  and  en- 
hance the  worth  of  uhf  stations. 

If  it  isn't  true,  then  the  FCC  ought 
to  abolish  uhf  and  re-assign  the  present 
uhf  operators  to  vhf  channels. 

But,  on  the  assumption  that  uhf  is 
required  to  make  television  truly  na- 
tionwide and  competitive,  the  FCC  has 
a  responsibility  to  uhf  operators. 

In  order  to  aid  uhf  operators,  the  FCC 
should  hold  up  on  vhf  grants — at  least 
until  uhf  stations  are  well  established. 
The  Commission's  procedure  which  per- 
mits "quickie"  vhf  mergers  and  grants  is 
unfair  to  those  who  have  invested  sub- 
stantial sums  in  uhf  television. 

Few  markets  can  support  four  sta- 
tions. Few  stations  can  exist  without  net- 
work programs.  Advertisers  are  not  go- 
ing to  subsidize  a  station  without  an  au- 
dience. Therefore,  allocations  in  excess 
of  three  channels  to  each  market  are  un- 
realistic. The  competition  created  by  ex- 
cess stations  is  not  in  the  public  interest, 
since  none  can  do  a  first  class  job. 
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Why  Uhf  Operators 
Want  Another  Freeze 

TO  make  the  best  possible  presentation  to  the  Senate  Commerce  Sub- 
committee on  Communications,  which  is  scheduled  to  delve  into  "the 
status  and  development  of  the  uhf  channels  in  the  U.  S."  beginning  May 
4,  a  group  of  uhf  tv  operators  and  grantees  gathered  in  Washington  two 
weeks  ago  and  formed  themselves  into  the  Uhf  Industry  Coordinating 
Committee.  This  group  includes  representatives  of  the  Ultra  High  Fre- 
quency Assn.  as  well  as  of  other  segments  in  the  uhf  field  (see  news  story 
this  issue). 

The  genesis  of  the  committee  was  a  meeting  of  uhf  broadcasters  in 
Charlotte,  N.  C.  Discussions  there,  and  at  the  Washington  meeting, 
which  included  additional  uhf  operators,  were  pulled  together  in  the  fol- 
lowing "Memorandum  of  Discussions,"  reprinted  in  full  herewith.  This 
paper  is  the  basis  on  which  uhf  broadcasters  will  hammer  out  their  final 
approach  before  appearing  at  the  Senatorial  hearing. 

The  "Memorandum"  makes  three  significant  points: 

(1)  That  American  public  interest  demands  the  preservation  of  existing 
tv  stations  as  a  competitive  force  and  that  the  existing  vhf  channels  are 
inadequate  to  insure  a  nationwide  competitive  television  system.  Con- 
comitant with  this  are  the  financial  and  economic  stakes  of  uhf  broad- 
casters, station  personnel,  distributors,  dealers,  servicemen  and  manu- 
facturers. 

(2)  That  the  policy  of  intermixing  vhf  and  uhf  channels  in  the  same 
markets  was  misguided  and  that  a  new  proceeding  should  be  instituted 
immediately  to  revise  the  allocation  table  to  equalize  the  competitive 
status  of  vhf  and  uhf  broadcasters. 

(3)  That  until  a  revised  allocation  plan  is  adopted,  no  further  television 
grants  should  be  made,  nor  should  any  changes  in  existing  stations  be 
permitted. 


IT  IS  an  indisputable  fact  that  any  solution 
of  the  economic  problems  of  uhf  broad- 
casters must  recognize  as  basic,  the  proposi- 
tion that  the  American  public  has  a  vital  and 
most  tremendous  stake  in  a  truly  nation- 
wide competitive  television  system.  No  con- 
sideration of  public  interest  transcends  in 
importance  the  necessity  for  such  a  system 
of  television  broadcasting.  The  alternative 
to  such  an  end  is  a  situation  which  our  sys- 
tem of  free  enterprise  abhors,  namely, 
monopoly. 

The  attainment  of  the  required  competi- 
tive system  must  be  directly  based  upon  a 
sound  allocation  plan  for  the  assignment  of 
television  channels  throughout  the  United 
States.  This  was  the  basic  objective  which 
the  FCC  attempted  to  achieve  by  the  alloca- 
tion system  set  up  in  its  Sixth  Report  and 
Order.  Difficulties  which  since  have  arisen 
have  not  disproven  the  soundness  of  the 
basic  objective;  however,  experience  has 
shown  that  the  assumptions  upon  which 
that  particular  allocation  was  based  were 
and  are  unrealistic. 

In  considering  the  many  problems  which 
have  beset  uhf,  it  is  now  clear  that  with 
the  present  allocation  system,  the  ability  of 
uhf  stations  to  achieve  the  equality  of  com- 
petitive opportunity  with  vhf  stations  was 
greatly  overestimated.  Therefore,  uhf,  in  its 
current  stage  of  technical  development,  is 
economically  vulnerable.  A  correction  of 
the  situation  must  be  predicated  upon  all 
the  now  known  facts. 

These  considerations  were  predominant  in 
all  of  the  discussions  among  the  uhf  broad- 
casters who  have  met  in  anticipation  of  the 
Senate  subcommittee  hearings.  An  attempt 


has  been  made  to  arrive  at  the  widest  pos- 
sible listing  of  all  of  the  factors  now  known 
that  may  bear  upon  possible  remedies.  It  is 
not  suggested  that  these  matters-  are  all- 
inclusive.  Many  uhf  broadcasters  familiar 
with  the  problems  will  undoubtedly  suggest 
others.  But  in  the  interest  of  apprising  all 
broadcasters  who  have  a  vital  stake  in  seek- 
ing a  solution,  those  problems  which  have 
been  discussed  at  some  length  are  set  forth 
herein. 

A.  Transmitter  Power 
In  its  allocation  plan,  the  FCC  attempted 
to  give  uhf  equality  of  coverage  by  provid- 
ing that  uhf  stations  would  be  permitted  to 
operate  with  roughly  ten  times  as  much 
power  as  was  required  for  vhf  stations  on 
channels  2  through  6  and  with  more  than 
three  times  as  much  power  as  was  required 
on  vhf  channels  7  through  13.  The  objection 
that  transmitters  with  such  power  would 
not  be  available  was  met  by  the  FCC  with 
a  finding  that  there  was  "evidence  that  it 
will  be  possible  to  operate  stations  in  the 
uhf  band  with  400  kw  radiated  power  by 
the  time  that  authorizations  are  issued  for 
such  stations."  The  Commission  also  found 
that  the  unavailability  of  uhf  transmitting 
equipment  with  the  necessary  power  would 
only  "temporarily  handicap"  the  develop- 
ment of  uhf.  The  evidence  upon  which  these 
findings  were  based  was  given  by  technical 
experts  approximately  three  years  ago.  The 
plain  fact  is  that  today  there  is  yet  to  be 
manufactured  a  transmitter  capable  of  an 
output  of  greater  than  250  kw  of  radiated 
power.  There  is  not  even  in  prospect  a  pos- 
sibility that  uhf  transmitters  capable  of  1,000 
kw  ERP  will  be  available  in  the  foreseeable 


future.     The    unavailability    of  adequate 
transmitters  is  a  handicap  additional  to  the  I 
greater  proportionate  cost  which  such  trans- 
mitters would  involve  as  compared  with 
vhf  transmitters  capable  of  providing  com-  ! 
parable  coverage.  Further,  it  cannot  be  ac- 
cepted as  a  certainty,  even  if  uhf  transmitters  i 
with  the  specified  power  become  available, 
that  comparable  coverage  would  be  attain- 
able  in  relation  to  vhf  transmitters  of  far 
less  power. 

B.  The  Receiver  Problem 

The  Commission's  allocation  plan  was 
based  upon  the  expectation  that  receivers 
for  adequate  reception  of  uhf  stations  would  I 
be  available  and  in  circulation  within  a  I 
period  of  time  which  would  enable  uhf  sta- 
tions to  procure  the  necessary  audience  for 
effective  competition  with  vhf  stations.  The 
Commission  relied  upon  "abundant  evidence  i 
as  to  the  feasibility  of  adapting  existing  re-  j 
ceivers  or  building  new  ones  which  will  be  j; 
"capable  of  receiving  signals  on  all  television 
channels."  Experience  has  proved  that  this 
expectation,  was  unrealistic  in  view  of  the 
following  factors: 

1.  The  high  cost  of  conversion  of  vhf 
receivers  with  which  large  areas  of  the 
country  have  been  saturated. 

2.  The  continued  manufacture  and  sale 
of  receivers  capable  of  reception  of  vhf 
stations  only. 

3.  The  great  price  differential  between 
uhf  all-channel  receivers  and  vhf-only 
receivers. 

4.  The  manufacture  of  uhf  converters 
and  receivers  having  no  standard  inter- 
mediate frequencies  is  resulting  in  degrada- 
tion of  quality  of  the  signal  due  to  inter- 
ference from  the  signals  of  other  services. 

5.  The  failure  to  manufacture  a  RF  am- 
plifier tube  practical  for  uhf  home  receiv- 
ers, which  is  necessary  for  reception  of  a 
signal  of  adequate  quality;  as  a  result,  a 
satisfactory  uhf  all-channel  receiver  has 
never  been  built. 

All  of  the  foregoing  factors  have  resulted 
in  dealer  apathy  to  the  stimulation  of  sales 
of  uhf  receivers,  public  apathy  to  the  pur- 
chase of  such  receivers,  and  advertiser  re- 
sistance to  the  sponsorship  of  high  quality 
programs  on  uhf  stations. 

C.  Economic  Consequences  of  Present 
Allocation  System 

Stations  can  survive  or  succumb  in  ac- 
cordance with  their  ability  to  obtain  the 
necessary  revenues  for  operation.  This,  ir 
turn,  depends  upon  the  availability  of  pro- 
gramming of  a  sufficiently  attractive  nature 
to  stimulate  public  acceptance  of  the  station 
A  vicious  cycle  is  created  by  the  unavail- 
ability of  adequate  receiver  and  transmitting 
equipment  because  the  inability  of  uhf  sta 
tions  to  obtain  the  necessary  coverage  block; 
uhf  stations  from  obtaining  sponsored  higt 
quality  programming. 

The  life  blood  of  any  television  statior 
under  today's  conditions  is  the  availabilitj 
of  adequate  network  programs.  Network; 
are  interested  in  the  lowest  cost  per  1,00( 
sets,  and  consequently  they  invariably  favoi 
competitive  vhf  stations.  Experience  ha; 
shown  that  even  though  a  uhf  station  wit! 
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The  show  must  go  on . . 


And  this  sponsor's  show  will— even  though  the  star  does 
seem  to  be  tied  up  for  a  while.  Someone,  you  see, 
had  the  foresight  to  SHOOT  IT  ON  EASTMAN  FILM. 

For  complete  information — what  film  to  use,  latest 
processing  technics — write  to: 

Motion  Picture  Film  Department 
EASTMAN  KODAK  COMPANY 

Rochester  4,  N.  Y. 


there  isn't  time 


for  'em  call 


TICK-TOCK  .  .  . 
TICK-TOCK 


(Excerpt  from  a  letter  to  a  friend  who  is  in  the  broadcasting  business.) 
Dear  Jim: 

.  .  .  However,  ignoring  all  the  other  things  I've  said  to  you  in  the  previous  pages,  I  just 
can't  blame  Betty  for  complaining. 

After  all,  she  was  your  assistant  at  Shawl  &  Urner  before  you  married  her  and  what 
she  doesn't  know  about  radio  and  television  you  could  engrave  on  the  head  of  a  pin. 

Maybe  I'm  sticking  my  neck  out,  but  Betty's  right:   She  said  to  me, 
"Please  tell  Jim  to  take  home  Broadcasting  •  Telecasting  every  Monday  night. 
Gosh,  even  I  know  that  any  news  that  is  news  is  in  B.T." 

That's  so,  Jim.   As  far  as  I'm  concerned,  Broadcasting  •  Telecasting's  my  Bible 
and  75,956  weekly  readers  of  its  sparkling  pages  will  back  me  up  on  that. 

Jim,  there  isn't  a  hotter  thing  in  the  business  every  Monday  morning  than  B.  T. 
Its  pages  and  columns  and  photos  and  features  zing  with  news. 

And  that's  why  its  advertising  pages  roll  in  results  by  the  carload.  I  ought  to  know — 
I've  used  pages  and  spreads  in  that  grand  old  book  almost  since  it  was  born! 

Anyway,  to  close  my  big  mouth,  suppose  I  finish  this  letter  with  a  few  parting  shots.  .  . 

Let's  face  it,  Jim.  We're  all  too  busy  to  read  everything.  No  one  has  time  to  read 
'em  all. 

Those  76,000  who  turn  to  B.  T.  every  week  can't  be  wrong.   They  get  believable 
news  when  it  is  news.   They  get  the  must  features,  keyed  to  the  news.   They  know 
that  the  boss  was  weaned  on  B.  T.  and  that  it's  his  paper;  has  guts 
enough  to  say  what  it  thinks. 

You  can  sail  through  those  crisp  pages  of  B.  T.  every  Monday  and  get  all  the 
news  that's  fit  to  read. 

YOU'RE  NOT  READING  ALL  OR  SELLING  ALL 
IF  YOU'RE  N&T  READING  ALL  AND  SELLING 
ALL  IN  THE  SPARKLING  PAGES  OF  .  .  . 

BROADCASTING  •  TELECASTING 

1735  DeSales  St.,  N.  W. 

Washington  6,  D.  C.    ME  8-1022 

New  York  •  Chicago  •  Hollywood  •  Toronto  .  .  . 

correspondents  throughout  the  world 

P.  S.    They  said  at  school  that  readership  follows  leadership.   And  so  does 
business.   Guess  that's  why  B.  T.  is  the  hottest  ad  book  too.   Jim,  ask  them  to  send 
you  the  figures  produced  by  outfits  like  Fact  Finders  Associates,  International 
Public  Opinion  Research  and  American  Research  Bureau.   They  tell  a  wow  of  a  story. 


WJHP-TV 


CHANNEL  36  IN  JACKSONVILLE 

WJHP-TV  HAS  TOP  NETWORK  (ABC, 
NBC,  DuM)  AND  LOCAL  PROGRAM- 
MING .  .  . 

WJHP-TV  HAS  VIEWERS  . . . 

(estimated  42,600  sets  —  national 
research  survey  soon  .  .  .) 

.  .  .  AND  WJHP-TV  HAS 
CHOICE  AVAILABILITIES! 

Network  co-ops,  local  shows,  and 
top  spot  adjacencies  in  all  time 
lasses. 


For  further  information  and  rates, 
call  or  write  Tom  Gilchrist,  Mgr.,  or 
Bill  Fraker,  Sales  Mgr.,  Ph.  98-9751 
in  Jacksonville. 


WJHP-TV 

JACKSONVILLE,  FLORIDA 

In  New  York,  dial  Mu.  7-5047 
Represented  nationally  by 
John  H.  Perry  Associates 
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a  network  affiliation  has  been  established 
in  a  community  for  some  time,  whenever  a 
new  vhf  station  comes  into  that  market  it 
is  able  to  obtain  the  network  affiliation. 
Many  uhf  stations  which  have  a  network 
affiliation  do  not  even  have  the  first  call  on 
all  the  programs  of  their  network  and  they 
find  the  better  programs  taken  away  from 
them  to  be  broadcast  over  a  vhf  station. 
This  frequently  happens  in  cases  where  the 
vhf  station  is  not  even  located  in  the  same 
market  as  the  uhf  station,  but  is  in  a  separate 
city.  The  situation  has  been  complicated  in 
many  instances  by  the  fact  that  vhf  stations 
have  been  permitted  to  locate  their  trans- 
mitters at  a  point  removed  from  the  com- 
munity to  which  the  channel  has  been  allo- 
cated. Such  moves  have  been  prompted  by 
the  desire  to  obtain  desirable  network  affilia- 
tions which  would  not  be  obtainable  in  the 
market  to  which  the  channel  was  assigned, 
and  have  resulted  in  serious  detriment  to 
uhf  stations  located  in  the  different  market 
to  which  the  move  is  made.  The  network 
problem  has  been  further  complicated  by 
the  fact  that  in  a  given  market,  existing  vhf 
stations  are  given  the  opportunity  to  carry 
all  of  the  choice  programs  of  all  networks 
even  though  such  programs  cannot  be  car- 
ried at  the  time  originally  broadcast.  This 
results  in  unavailability  of  any  of  such  pro- 
grams to  any  of  the  uhf  stations  in  the  same 
market  which  might  have  carried  them  live 
at  the  time  of  broadcast.  These  problems, 
of  course,  stem  from  the  basic  receiver  and 
transmitter  problems  which  give  rise  to  an 
inability  to  obtain  circulation  comparable  to 
that  of  vhf  stations. 

Uhf  Problems  Exploited 

The  inadequacy  of  uhf  coverage,  cost  of 
conversion,  and  the  other  problems  pointed 
out  above  are  frequently  exploited  by  vhf 
operators  to  the  further  detriment  of  uhf 
stations.  Thus,  the  competitive  efforts  of 
those  interested  in  vhf  are  frequently  di- 
rected to  playing  up  such  inadequacies  and 
the  extra  investments  required  by  the  pub- 
lic to  enable  them  to  receive  the  uhf  sta- 
tions in  the  area. 

The  difficulties  of  uhf  operators  are  com- 
pounded by  the  burdens  of  paying  the  great 
cost  of  equipment.  While  equipment  may 
be  purchased  on  a  deferred  credit  basis  from 
the  manufacturer,  the  credit  terms  extend 
over  a  relatively  short  period  which  is  not 
realistically  geared  to  the  period  of  time 
which  uhf  operators  necessarily  require  to 
become  established  and  to  overcome  their 
existing  handicaps.  These  handicaps,  of 
course,  make  more  difficult  the  availability 
of  adequate  credit  terms  from  normal  bank- 
ing sources,  because  of  the  risks  involved. 

It  was  possible  for  the  Commission  to 
make  grants  of  large  numbers  of  uhf  au- 
thorizations because  of  the  absence  of  con- 
flicting demands  for  such  channels  as  com- 
pared to  the  demands  for  vhf  channels.  In 
the  major  markets  of  the  country,  the  num- 
ber of  applicants  for  the  scarce  vhf  channels 
portended  proceedings  of  extensive  dura- 
tion which  it  was  assumed  would  give  uhf 
operators  a  fair  chance  to  become  estab- 
lished and  minimize  the  existing  competi- 
tive handicaps  before  additional  vhf  com- 
petition in  those  markets  could  be  author- 
ized.   Commission  procedures  which  are 


designed  to  eliminate  conflicts  through  the 
encouragement  of  merger  of  applications 
and  so-called  "overnight"  grants  have  in- 
tensely aggravated  the  difficulties  of  uhf 
stations,  particularly  in  intermixed  markets. 

These  merger  efforts  are  now  proceeding 
at  an  almost  frantic  pace  in  practically  all 
of  the  cities  in  which  competitive  proceed- 
ings remain.  Preliminary  inquiries  made 
by  the  Uhf  Industry  Coordinating  Com- 
mittee reveal  the  serious  plight  of  uhf  sta- 
tions in  many  of  the  intermixed  markets. 
It  is  not  an  understatement  that,  unless  ade- 
quate measures  are  promptly  instituted,  the 
extinction  of  many  additional  uhf  stations 
is  threatened,  and  the  entire  problem  of 
survival  of  uhf  stations  in  intermixed  mar- 
kets and  maintenance  of  any  adequate  com- 
petitive television  service  in  these  markets 
will  have  been  rendered  academic. 

The  foregoing  problems  impelled  the  pres- 
ent members  of  the  Uhf  Industry  Coordi- 
nating Committee  to  reach  certain  con- 
clusions which  are  reflected  in  the  following 
program: 

1.  The  paramount  consideration  of  pub- 
lic interest  which  should  be  recognized  by 
the  Senate  Subcommittee  is  that  the  Ameri- 
can public  has  a  vital  stake  in  the  preserva- 
tion of  existing  television  stations  as  a  com- 
petitive force  in  the  industry.  This  con- 
sideration is  based  upon  the  basic  govern- 
mental determination  which  is  implicit  and- 
explicit  in  the  nationwide  television  alloca- 
tion report  and  plan  that  the  existing  vhf 
channels  are  inadequate  to  assure  the  at- 
tainment of  a  truly  nationwide  competitive 
television  service.  Pertinent  to  this  general 
public  interest  factor  are  the  great  financial 
and  economic  stakes  of  uhf  broadcasters, 
uhf  station  personnel,  and  television  dealers, 
distributors,  servicemen,  and  manufacturers. 

2.  Bitter  experience  has  now  conclusively 
proved  that  intermixture  of  uhf  and  vhf 
channels  in  the  same  market  was  based  upon 
a  misguided,  though  sincere,  faith  in  the 
ability  of  uhf  stations  to  achieve  competitive 
equality  of  opportunity  with  vhf  stations  in 
the  same  market.  Therefore,  a  recommen- 
dation should  be  made  that  legislative  or 
administrative  proceedings  should  immedi- 
ately be  instituted  to  explore  methods  of 
reallocation  or  reassignment  of  channels 
in  such  a  manner  that  such  equality  of  com- 
petitive opportunity  is  more  readily  achiev- 
able. Such  plan  should  seek  to  provide  that 
all  existing  television  broadcasters  whose 
channels  may  be  affected  will  be  provided 
a  substitute  channel,  and  at  the  same  time 
safeguard  against  serious  dislocation  of  pub- 
lic and  industry  investments  in  television. 

3.  So  that  the  problem  of  survival  of  a 
competitive  television  system  will  not  have 
been  rendered  academic  by  the  extinction 
of  all  uhf  broadcasters  in  mixed  markets, 
and  in  order  to  avoid  complicating  a  solu- 
tion to  the  intermixture  problem,  pending 
completion  of  such  proceedings,  there  should 
be  an  immediate  suspension  of  any  further 
grants  of  applications  for  new  television 
permits  and  for  changes  in  existing  tele-  I 
vision  authorizations  affecting  coverage. 
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YOU  FURNISH 
THE  MESSAGE... 


Well  furnish  the  ears!  50  million  of  'em! 


Out  in  the  country  our  KBS  station  breaks,  time 
signals  and  singing  commercials  keep  the  folks  of 
hometown  and  rural  America  up  to  date,  wide 
awake,  warm  and  mellow  and  ready-to-buy.  If  you 
want  to  get  into  a  discussion  of  watts,  rheostats, 
ohms  and  oscilloscopes  we're  ready,  eager  and  will- 
ing but  .  .  .  more  important  to  you  we  feel,  is  the 
matter  of  ears  !  Ears,  shell  pink  and  sweetly  fem- 
inine; Ears  long  lobed  and  masculine;  Ears  young, 


hopeful,  hungry  and  itchy  for  new  products  as  a 
hound  dog  in  the  flood-tide  of  the  big  flea  season. 

YOU  HAVE  A  SALES  MESSAGE?  YOU  HAVE  PRODUCTS 
YOU'D  LIKE  TO  SELL  IN  BIG  BUNDLES,  BY  THE  GROSS 

or  the  tank  car?  Let  us  prove  to  you  with  CASE 
histories,  facts,  that  we  have  the  receptive  ears 
attached  to  people  who  will  go  out  and  buy  what 
you  have  to  sell.  Call  us.  Make  us  prove  it. 


•  WRITE,  WIRE    OR    PHONE  FOR 


C  H I CAG  0 

111  West  Washington  St. 
STate  2-6303 

LOS  AN  G  E  LE  S 

1330  Wilshire  Blvd. 
DUnkirk  3-2910 


NEW  YORK 

580  Fifth  Avenue 
PLaza  7-1460 

SAN  FRANC 

57  Post  Street 
SUtter  1-7440 


COMPLETE    MARKET    INFORMATION   AND  RATES 


INTAKE    YOUR  CHOICE 

A  handful  of  stations  or  the  network  .  .  . 
a  minute  or  a  full  hour  .  .  .  it's  up  to 
you,  your  needs. 

(^MORE  FOR  YOUR  DOLLAR 

No  premium  cost  for  individualized  pro- 
gramming. Network  coverage  for  less 
than  "spot"  cost  for  same  stations. 

••"  ONE  ORDER  DOES  THE  JOB 

All  bookkeeping  and  details  are  done 
by  KEYSTONE,  yet  the  best  time  and 
place  are  chosen  for  you. 


THE  VOICE 


BROADCASTING  SYSTEM,  inc. 


OF     HOMETOWN     AND     RURAL  AMERICA 
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SUNDAY 


ABC 


CBS 


MBS 


NBC 


ABC 


MONDAY 

CBS  MBS 


NBC 


ABC 


TUESDAY 

CBS  MBS 


NBC 


ABC 


6:15 


6:30 


6:45 


7:( 


7:15 


7:30 


7:45 


8:( 


8:15 


8:30 


8:45 


9:1 


9:15 


9:30 


9:45 


10:00 


Lorillard 
Monday  Mornin ; 
Headlines 


Paul  Harvey 
Belltone 


10:15 


10:30 


10:45 


11:1 


Co-op 

George  Sokolsk 


Don  Cornell 


This  Week 
Around  The 
World 


Whal's  The 
Name  of 
That  Song 


American 
Music  Hall 


Gruen  and  Am. 
Safety  Razor 
Walter  Winchel 


Lorillard 
Taylor  Grant 


Answers  for 
Americans 


Co-op 
Paul 
Harvey  (118) 


Elmer  Davis 


The  Assemblies 

of  God 
"Revival  Time' 


11:00-11:05 
ABC  News 


11:15PM 


Freedom  Sings 


Wm  Wrigley 
Gene  Autry 
(191)  R 


Colgate-Palm- 
olive Co. 

Our  Miss  Brook: 
(205)  R 


[Amer.  Tobacco 

Jack  Benny 
t     (211)  R 


Rexall  Drug 
Amos  N  Andy 
(112)  R 


General  Electric 
Bing  Crosby 
Show 

'  (205)  R 


Philip  Morris 
My  Little  Margi< 
(144)  R 


Hallmark 
Radio  Hall 
of  Fame 

(199) 


Van  Camp 
[Cons.  Cosmetics 
Edgar  Bergen 
Charlie  McCarthy 
Show 
(202) 


10-10:05 
Daniel  Schorr 


Man  of  the 
Week 


U  N  Report 


John  Derr 

Sports 


News 


Dance 
Orchestra 


Nick  Carter 


Mutual  Benefit 
On  the  Line  witl 
Bob  Considine 


Harry  Wismer 

Sports 
General  Tire 


Rod  8  Gun 
Club-Co-op 


Chamber 
Music 


Hawaii  Calls 


Enchanted 
Hour 


8:55-News 


The  Army 
Hour 


London 
Studio 
Melodies 


Co-op 
Al  Heifer 


Hazel  Markel 
Co-op 


Co-op 
Bert  Bachrach 


Co-op 

Rukeyser 
Reports 


Co-op 
Ed  Pettitt 


Airmen  of 
Note 


American  Forun 
of  the  Air 


Not  in 

Service 


Budweiser 
Bill  Stern 


NBC 

Spring 
Concerts 


Co-op 

George  Hicks 


Vandercook 
CIO 


Co-op 

Quincy  Howe 


Theatre 
Royal 


Gen.  Mills,  Lon 
Ranger  (153) 


General  Motors 
Henry  Taylor 
(159) 


Sammy  Kaye 


Hollywood 
Starway 


Co-op 
Sunday  with 
Dave  Garroway 


.Mike  Malloy 


Camaratta 
Music  Show 


Decision 


Inheritance 


Co-op 
Headline 
Edition 


Turner  Calling 


Meet  the  Press 


Martha  Lou 
Harp 


News  from 
NBC 


Songs  by  Dini 


No  Network 
Service 


Snorts  Report 
S 


Metro.  Life  Ins. 
Allan  Jackson 

(30) 


Dwight  Cook's 
Guest  Book 


No  Service 


Kaiser-Willys 
Lowell  Thomas 

(154)  R  


Repeat  of 
Kid  Strips 


Toni,  Man.  Soa  Co-op 
Tenn  Ernie      Fulton  Lewis,  jr. 
(175)  R  (342) 


Beulah 


Julius  LaRosa 


Am.  Oil-Ford 
7:45-8  p.m. 
Ed.  R.  Murrow 

(199) 


Auto-Lite 
Suspense 
(196)  R 


Lever-Lipton 
Godfrey 

Talent  Scouts 
(170)  R 


Lever  Brothers 
Lux  Radio 
Theatre 
(186) 


10-10:05 
Robert  Trout 


Night  Watch 


10:30-11 
Dance  Orch. 


News 


Dance 
Orchestra 


Co-op 

Dinner  Date 


Amer.  Home 
Prod.,  Gabriel 
Heatter  (523) 


Liggett  8  Myers 
Perry  Como 

(525) 


The  Falcon 


Co-op 
Under  Arrest 


Spotlight  Story 


9:15-25 
Newsreel 
9:25-9:30  Miller 
News,  Miller 
Brewing  Co- 


Co-op 
Reporters 
Roundup 


A.  F.  of  L. 
Frank  Edwards 

(167) 


Manhattan 
Crossroads 
Co-op 


(Co-op) 
Deems  Taylor 
Concert 


Co-op 
Ed  Pettitt 
News 


U.  N. 

Highlights 


Kaltenborn 


Co-op 
Allen-Horge 
Snorts  Daily 


Not  in 

Service 


No  Network 
Service 


Budweiser 
Bill  Stern 


Sun  Oil  Co. 
3-Star  Extra 
(34) 


Co-op 

George  Hicks 


Alex  Drier 
Man  on  the  Go 


Vandercook 
CIO 


No  Network 

Service 


Co-op 
Quincy  Howe 


Miles  Labs 
News  of  World 

(166) 


One  Man's 
Family 


Starr  of  Space 


AA  of  RR's 
Railroad  Hour 

(192) 


3-City  Byline 


Sammy  Kaye 


Firestone 
Voice  of  Firestom 
(152) 


Hollywood 
Starway 


Mike  Malloy 


Bell  Telephone 
Telephone  Hour 
(185)  R 


Cities  Service 
Band  of  America 
(113)  N 


Fibber  McGee 
8  Molly 
*3--Plan 


Heart  of  the 
News 


Two  in  the 
Balcony 


No  Network 
Service 


News  ot 
the  World 
Morgan  Beatty 


Co-op 
Town  Meeting 


Chr.  S.  Publ.  Co. 
Irwin  D  Canham 

(20) 


Co-op 
Headline 
Edition 


Turner  Calling 


Orchestra 
(See  Footnote) 


Singing  with 
the  Stars 


Sports  Report 
S 


Metn.Life  Ins. 
Allan  Jackiin 

(30) 


Dwight  Cook's 
Guest  Book 


No  Service 


Kaiser-Willys 
Lowell  Thomas 
(155)  R 


Toni,  Man.  Soap 
Family  Skeleton 
(175)  R 


Beulah 


Wittnauer 
Choraliers 
(96)  R 


Am.  Oil-Hamm 
Ed.  R.  Murrow 

(98) 


Amana 
pie  Are  Funny 

(172) 


Colgate-Palm- 
olive Co. 
Halo,  Palmolive 
Mr  &  Mrs  North 
(206)  R 


Wrigley  Johnny 
Dollar 
(194) 


Carter-Toni  My 
Friend  Irma 

(200) 


C-P-P,  L.  Creme 
Louella  Parsons 
(189)  R 


10:15-20 
Robert  Trout 


Nocturne 


Dance  Orchestra 


News 


Dance 
Orchestra 


Repeat  of 
Kid  Strips 


Fulton  Lewis,  jr. 

(342) 


Co-op 
Dinner  Date 


Jackson  & 
Perkins 
Gabriel  Heatter 


The  Coca-Cola  Co 
Coke  Time 

(237) 


Mickey  Spillane 
Mystery 


(Co-op) 
High  Adventure 


Spotlight  Story 


Co-op 
Newsreel 


Search  That 
Never  Ends 


9:55-10 
Lome  Greene 


A  F.ofL. 
Frank  Edwards 


Manhattan 
Crossroads 
Co-op 


Co-op 
State  of  the 
Nation 


Co-op 
Ed  Pettitt-News 


I).  N. 
Highlights 


News 


Co-op 
Allen-Horge 
Sports  Daily 


Not  in 

Service 


No  Network 
Service 


Budweiser 
Bill  Stern 


Sun  Oil  Co. 
3-Star  Extra 
(34) 


Co-op 

George  Hicks 


Alex  Drier 
Man  on  the  Go 


Vandercook 
CIO 


No  Network 

Service 


Co-op 

Quincy  Howe 


Miles  Labs. 
News  of  World 

(168) 


One  Man's 
Family 


Gen.  Mills,  Lone 
Ranger (153) 


Chevrolet 
Dinah  Shore 

(196) 


Songs  with 
Sinatra 


Barrie  Craig 


Liggett  &  Myers 
Dragnet 
(197) 


Crime  and 
Peter  Chambers 
9:35-10 


Fibber  McGee 
&  Molly 
«3-Plan 


Heart  of  the 
News 


Stars 
from  Paris 


No  Network 

Service 


News  ol 
the  World 
Morgan  Beitty 


3-City  Byline 


Sammy  Kaye 


Hollywood 
Starway 


Mike  Malloy 


Hollywood 
Airport 


Sterling  Drug 
Mystery  Theatre 


Co-op 

Headline 
Edition 


Turner  Calling 


Martha  Lou 
Harp 


Songs  by  Dini 


Sports  Report 
S 


Metr 

Allan 


Dwigl 
Goc 


No 

Kaisi 
Lowe: 

 (1. 

Toni. 
Fa  mi 

(1- 


B 

Sym 


Am. 
Ed.  F 


F 

FBI  ir 
War 


(j 
Phoi 


Grin 


Rofa< 


Dance 


ABC 


SUNDAY 

CBS  MBS 


NBC 
World  Mens 
Round-Up 
Co-op 


ABC 
Tom  Tu  8  Th 

S  M-W-F 
Breakfast  Club 

(290) 


MONDAY 

CBS 


FRIDAY 

MBS 


NBC 


ABC 


SATURDAY 

CBS  MBS 


NBC 


1 

9:00  AM 

1 

II 

9:15 

N 

9:30 

G 

9:45 

10:00 


10:15 


10:30 


10:45 


11:00 


11:15 


11:30 


11:45 


12: 


02:15 


112:30 


02:45 


1:00 


1:15 


9:00-9:05 
ABC  News 


Radio  Bible 
Class 


Prophecy,  Inc. 
Voice  of  Prophec) 
(99) 


Message  of 
Israel 
S 


Negro  College 
Choirs 
S 


Pan-American 
Union 


The  Christian 
In  Action 
S 


Sunday 
News  Special 


Gloria  Parker 
S 


The  World 
Tomorrow 
Radio  Church 
of  God 


Churches  ol 
Christ  Herald  of 
K  Truth  (108) 


News 
S 


Music  Room 


Hunter  College 
Organ  Series 


Church  of  Air 
S 


Salt  Lake  City 
Tabernacle 


Invitation  to 
Learning* 
S 


The  Leading 
Question 


Howard  K. 
Smith 


Geo.  Hermann 
Newi 


Your 
Invitation 
to  Music 


Dr.  Wyatt 
Wings  of 
Healing 


Christian  Ref. 

Church 
Back  to  God 

(268) 


Radio  Bible 
Class 

(291) 


Voice  of 
Prophecy 

(307) 


Dawn  Bible 
Frank  8  Ernest 

(372) 


Merry 
Mailman 
Co-op 


Northwestern  U. 
Review 
S 


College 
Choirs 


Bill  Cunningham 
Co-op 


Co-op 
John  T.  Flynn 
Show 


Mutual  Music 
Box 


World  Traveler 


Carnival  of 
Books 


Faith  in  Action 


Swilt  8  Co. 
Breakfast  Club 
(290)  R 


Art  of  Living 


Philco,  M-W-F 

Quaker 
Tues.  8  Thurs. 


National  Radio 
Pulpit 


Sterling  Drug 
My  True  Story 
(212) 


G.Mills  M-W-F 
Toni  TuSTh 
Whispering 
Streets  224 


When  A  Girl 
Marries  (165) 
Carnation  Co. 


Modern 
Romances 
(M  sust )  Tues.- 
Fri.-Ex-Lax 


Collector's 
Item 


Ever  Since  Eve 


Thy  Neighbor's 
Voice 


Three  City 
By-line 


Valentino 


Okla.  Wranglers 
12:15-12:25 


Jack  Berch 
Prudential 
12:25-12:30 


The  Eternal 
Light 
S 


General  Mills 
The  Bill  Ring 
Show 


Not  in  Service 


Citizens 
at  Work 


Co-op 
Pill  Harvey 


Co-op 
Ted  Milone 


Co-op 
News 


No  Service 


Minn.  Mining 

Kellogg 
Godlrey  '192)  R 


Knomark 
Intl.  Celiuc. 
Godfrey  i  1 99  )R 


Clinton 
Frigidaire- 
Arthur  Godfrey 
(198)  R 


Toni,  Star- K ist 
Godfrey 
(203)  R 


National  Biscuit 

Lever 
Godfrey  (201)  R 


Pillsbury 
(206)  R 


P8G  Ivory  Snow 
Rosemary 

(!IZ)  


Contnl.  Baking 
Make  Up  Your 
Mind  (56) 


General  Foods 
Wendy  Warren 
(159) 


Lever  Bros. 
Aunt  Jenny 

(179) 


Whitehall 
Helen  Trent 
(186) 


Whitehall 
Our  Gal  Sunday 
(179) 


P8G  Ivory 
Road  of  Life 
(154) 


P8G  Oiydol 
Ma  Perkins 

(167) 


Co-op 
Robl  Hnrleigh 


Co-op 
Gene  8  Glen 


Co-op 
Sloan  Simpson 
Show 


Co-op 
Cecil  Brown 
(92) 


Co-op 
Faith  In  Our 
Time 


10:30  S.C. 
Johnson  News 

10:35-11 
Johnny  Olsen 
Show 


Story  Time  with 
Madeleine  Carroll 


M  W  F-SusL 


11:45-12 
P.  Lorillard 


Miles  Labs 
Curt  Massey 
Time    (478)  1 


Johnson  8  Son 
Newi 
12:15-12:20 
12:20-12:30 
Tues.  8  Thur. 
Miller  News.Mil- 
ler  Brewing  Co. 
12:30-1 
No  Service 


Co-op 
Cedric  Foster 


Here's  To  My 
Lady 


No  Network 

Service 


Co-op 
No  School 
Today 


P8G.  Welcome 
Travelers 
(150) 


General  Foods 
Bob  Hope 

(139) 


Miles  Labs 
Break  the  Bank 


Ralston  8 
Nestles 
Alternate  wks. 
Space  Patrol 
(284) 


C-P-P 
Strike  It  Rich 
(179) 


Platterbrains 


C-P-P 

The  Phrase  that 
Pays  (183) 


Second  Chance 
•3-Plan 


All-League 
Clubhouse 
S 


Pauline  Frederick 
Reporting 


101  Ranch  Boys 
S 


No  Network 
Service 


American 
Firmer 

S 


Nivy  Hon 

S 


Co-op 
News 


Galen  Drake 


9:30-45 
Star  Lighters 


Ferry  Morse 

204 
Garden  Gate 


Galen  Drake 


Hunt  Club 
Galen  Drake 

(62) 


Galen  Drake 


Nefti 

(160) 


Helene  t. 
Curtis 
(160)  Q. 


Doeskin 
(160) 


Van 
Camp 

(160) 


12-12:05  p.m. 
Shadel-News 
Dr.  Seholl  <  1 88 ) 


12:05-30 
Theatre 
of  Today 
S 


Carnation.  Stars 
Over  Hollywood 

(101) 


Carter 
City 
Hospital 

(JOS) 


No  Network 
Service 


9:30-9:35 
S.  C.  Johnson 
News 


Co-op 
Woody 
Woodpecker 


10:30-10:35 
Johnson  News 
10:35-11 


Woody 
Woodpecker 
Co-op 


Pet  Milk 
Mary  Lee  Taylo 
(144) 


Helen  Hall 


No  Service 


11:30 
Johnson  8  Son 

News 

11:35 
U.  S.  Military 
Academy  Band 


Quaker 
Man  on  the  Farm 


5th  Army 
Band 


Dance  Orcb 


Skelly  Oil 
This  Farming 

Business  (30) 


1:30  PM 


Egbert  8  Ummly 
8:30-9:30 


1:45 


Mind  Your 
Manners 


2:15 


Breakfast  in 
Hollywood 


2:30 


2:45 


3:( 


3:15 


TBA 


3:30 


Sona  Div.  D'Con. 
Sowing  to  Beauty 
(115) 


3:45 


Woman 
in  Love 


4:00 


4:15 


U.S.  Marine 
Band 


4:30 


4:45 


U.S.  Army 
Band 


5:00 


5:15 


Allis-Chalmerr 
4atl.  Firm  8  H. 
Hour  (III) 


5:30 


5:45  PM 


He: 
Dr 


Win 


' 


Or 

Hciii 


Go  ! 
Of 
Ren 


[Gi 


BROADCASTING 
TELECASTING 


FOR  MAY  1954 


SATURDAY 

CBS  MBS 


Explanation:  Listings  in  order:  Sponsor,  name  of 
program,  number  of  stations:  S  sustaining;  U  re- 
broadcast  West  Coast:  TBA  to  he  announced:  RP 
repeat  performance.  Time  EDT, 

ABC — 8:55-9  a.m.,  2:30-2:35  p.m.,  4:25-4:30  p.m.. 
M.W.F..  Time  for  Betty  Crocker,  Gen.  Mills 
(319). 

7:55-S   p.m.,   M-F,   Chesterfield   Cigarettes.  Les 
Griffith   &   The   News,  (332). 
10:30-10:35  p.m.,   M-F.  Phllco  Corp.,  Edwin  C. 
Hill  and  the  Human  Side  of  the  News  (310) 

CBS— 8:30-8:55  a.m..  Sun.,  General  Foods  Corp.. 

Sunday  Gatherin'  109. 
11:30-11:35  a.m.  Sun.  Peter  Haclses— News  (S) 
12-12:05  p.m..  Sat..  Dr.  Sclioll— Bill  Shadel  1S8 
3:15-  3-30   p.m.    MWF   Lever— Housepartv  ISO 
3:15-3:30- p.m.,  Tu.-Tli.,  Kellogg— &  Houseparty  191 
3:30-45  p.m..  Bauer  &  Black— Houseparty  171 
3:30-  3:45  p.m.  M-Th  Pi  llsbury— Houseparty  191 
Arthur  Godfrey  Clients  10-11:30  a.m. 

10-  10:15   a.m..  Minn.   Mining,   M-W  alt.  F; 

Kellogg,   Tu-Tii;   Adolph's   Ltd.    alt.  F 
10:15-30  a.m..  Int.  Cellucotton,  and  Knomark  M-F 
alt.  days. 

10:30-45  a.m..  Clinton  Foods  M-W  alt.  F. 

Gen.  Motors.  Frigidaire.  Tu-Th  alt.  F. 
10:45-11  a.m..  Star  Kist.  M-W  alt.  F. 

Toni.  Tu-Th..  Kellogg,  alt.  F. 

11-  11:15  a.m..  Lever  Bros..  M-W  alt.  F. 

National  Biscuit.  Tu-Tli  alt.  F. 
11:15-39  a.m.,  Pillsbury  Mills,  M-Th  alt. 
Toni   alt.  F. 

M  BS — 

Credit  Union  Nat'l  Assoc.  4:55-5:00  p.m.  Sunday. 
5:55-6:00  p.m.,  M-F,  Cecil  Brown-S.  C.  Johnson 

-9:05  p.m..  M-F.  Johns-Mam  ille.  Bill  Henry. 
Mon. -Fri.  S:00-8:30  p.m.  Programs — Multi-Message 
Plan  Participants — 
R.   J.   Reynolds  Tobacco  Co. — Mon..   Tues.  & 
Thurs. 
Chevrolet — Mon.  -Fri. 
S.O.S.   Co.— M.-Th. 
Jacques  Kreisler,  Tu.-W. 
Mon. -Fri.  11:25-11:30  a.m.  S.  C.  Johnson — News 

NBC— 8-8:15  a.m.,  Skelly  Oil,  M-F.  News  (28); 
Three-Plan: 

Lewis-Howe.  Hudnut  Sales  Co.  Tu.  Fibber 
McGee  &  Molly:  Wed.  Second  Chance;  Th.  It 
Pays  to  be  Married. 
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PROGRAMS  &  PROMOTION 


west  Virginia's 
greatest 

advertising  medium 


wchs 

V.  


5000  on  580 


.the  tierney 
company 


Charleston 
west  Virginia 


cbs 


BROOM  HOLDER  PROMOTION 

KITE  San  Antonio,  Tex.,  is  sending  to  agencies 
and  advertisers  a  broom  holder  which  bears 
the  following  advice:  "Hang  up  your  broom  and 
relax!  Listen  to  the  Good  Music  on  Radio 
KITE.  Half  past  9  on  any  dial." 


WJIM  FOOTBALL  BROADCASTS 

THE  NEW  head  football  coach  of  Michigan 
State  College,  Duffy  Daugherty,  who  replaces 
Biggie  Munn,  has  signed  an  exclusive  con- 
tract with  WJIM  Lansing  for  radio  and  tv  ap- 
pearances next  fall,  according  to  that  station. 
Coach  Daugherty  will  commentate  the  films 
of  all  Michigan  State  games  on  his  tv  show, 
and  will  keep  midwest  fans  informed  on  the 
Spartans  via  his  weekly  radio  show  which  will 
be  fed  to  eight  other  Michigan  stations. 


KROW  COVERAGE  CHECK 

NEW  engineering  survey  is  underway  by 
KROW  Oakland,  Calif.,  after  continuing  mail 
response  was  reported  from  outside  expected 
coverage  area,  following  move  of  station  trans- 
mitter to  island  in  San  Francisco  Bay  last  year. 
Since  move,  regular  mail  from  British  Columbia 
to  San  Diego  was  reported  by  station  spokes- 
men, plus  night  reception  of  KROW  1,000  watt 
signal  in  Alaska.  Station  executives  expressed 
hope  survey  results  would  permit  change  of 
KROW  Vi  millivolt  coverage  map,  filed  with 
FCC,  to  include  several  additional  California 
markets  presently  omitted. 


first  semester  kinescopes  of  Dr.  Frank  C.  Bax- 
ter's KNXT  (TV)  Hollywood  lectures,  will 
have  to  work  harder  for  their  credit  than  main- 
land tv  course  students.  Hawaiian  credit  stu- 
dents will  be  required  to  submit  written  assign- 
ments during  the  course  and  must  take  a  final 
examination.  Shakespeare  on  Tv  is  sponsored 
on  KGMB-TV  by  the  U.  of  Hawaii  each  Satur- 
day for  15  weeks  from  April  17.  Kinescopes  of 
award-winning  lectures  by  Dr.  Baxter,  professor 
of  English  literature,  U.  of  Southern  California, 
are  made  available  to  educational  institutions 
by  KNXT  (TV),  though  Educational  Television 
and  Radio  Center,  Ann  Arbor,  Mich. 


NBC  SPOTLIGHTS  PARIS 

NEW  series,  Spotlight  on  Paris,  presented  in 
cooperation  with  French  Broadcasting  System 
and  especially  produced  for  NBC  at  Radio 
Diffusion  Francaise  studios  in  Paris,  was 
launched  by  NBC  Radio  Saturday,  April  17,  7- 
7:30  p.m.  EST.  Series  features  Gregoire  Asian, 
French  entertainer,  with  performers  from 
French  theatres,  night  clubs,  and  radio-tv. 


OWL  ON  PROWL 

THE  OWL  that  has  long  been  the  standard 
trade  mark  of  WIZE  Springfield,  Ohio,  was 
given  locomotion  by  that  station's  promotion 
department  in  a  seven  foot  paper-mache  con- 
structed reproduction  of  that  bird  of  prey,  which 
allows  a  man  to  fit  inside  it  and  walk  around 
the  town.   The  "owl"  is  walked  every  after- 


LAND  JUDGING  CONTEST 

THIRD  annual  National  Land  Judging  con- 
test and  Land  Appreciation  School,  sponsored 
by  WKY-AM-TV  Oklahoma  City,  is  taking  on 
increasingly  international  atmosphere  as  soil- 
saving  techniques  achieve  world-wide  recogni- 
tion, according  to  those  stations.  The  April 
29-30  agricultural  event  will  be  attended  by 
observers  from  Brazil,  India,  El  Salvador, 
Canada  and  the  Philippines.  Over  2,000  con- 
testants from  more  than  20  states  are  expected 
to  vie  for  $1,800  in  cash  awards  and  trophies. 
Objective  of  the  event,  inaugurated  three  years 
ago  by  WKY-AM-TV,  is  to  increase  the  popu- 
larity among  farm  people  of  a  new  "tool"  de- 
signed to  teach  fundamentals  of  proper  land 
treatment  and  usage  in  the  never-ending  fight 
to  save  the  soil. 


COAT  HANGER  PROMOTION 

DRIVE  to  increase  returns  of  wire  coat  hang- 
ers, using  a  single  one-minute  participation 
spot  announcement  a  week  on  KBID-TV 
Fresno's  Bar  53  Ranch  Gang  children's  pro- 
gram, proved  successful  for  Sudden  Service 
Inc.,  dry  cleaning  firm  in  that  city.  An  offer  of 
half-cent  a  hanger  made  to  children  in  spot, 
brought  over  8000  hangers  to  firm's  cleaning 
plants  during  first  four  weeks.  Besides  hanger 
returns,  which  firm  executives  state  has  already 
paid  cost  of  KBID-TV  time,  cleaners  also  re- 
port increased  business  because  of  drive. 


THE  BARD  COMES  HARD 

HAWAIIAN  Island  residents  taking  KGMB- 
TV  Honolulu  Shakespeare  on  Tv  course  from 


TO  ALL 
RADIO 
STATIONS 


Why  be  hurt  by  TV  or  any  other 
media  ?  Use  the  copyrighted  AUC- 
TION AUDIENCE  RATING  PRO- 
GRAM and  its  related  services  which 
have  been  used  continuously  for  4% 
years  at  WKBS-Long  Island. 

PROMOTE  .  .  .  DEMONSTRATE 
AND  KNOW  YOUR  AUDIENCE 
RATING  AT  ALL  TIMES,  and  make 
money  doing  it. 

USE  AARP  DAILY  OR  WEEKLY. 
USE  AARP  SERVICE  NO.  4  FOR 
BIG  ITEMS. 

USE  THE  "MONEY  AUCTION"  reg- 
ularly (auction  money  for  purpose). 
USE  "LISTEN  AND  BID"  (Before 
the  music  ends). 

ALL  FOR  $25.00  monthly,  and  in- 
cludes certification  of  rating,  printed 
forms  and  merchandise  certificates. 
Demonstrate  continuously  the  power 
of  radio. 

For  details,  write,  wire  or  call 

514  Hempstead  Avenue 
West  Hempstead,  N.  Y. 
Tel  Hempstead  2-0898 
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WSTV-TV's  Keys 

TO  ACCENTUATE  its  slogan  that  it  is 
the  "key  to  the  biggest  bonus  market  in 
tv,"  WSTV-TV  Steubenville,  Ohio,  is 
conducting  a  contest  in  a  double-page  ad- 
vertisement which  shows  a  photograph 
of  a  pile  of  keys.  Contestants  who  guess 
most  nearly  the  correct  number  of  keys 
in  the  pile  win  13  prizes,  the  first  and 
second  prizes  being  watches  and  the  11 
others  gold  key  rings. 

The  CBS-TV-affiliated,  230.5-kw,  ch. 
9  station  claims  1,083,900  tv  sets  in  its 
coverage  area,  of  which  684,500  a  "bonus 
market,"  i.e.,  outside  the  Steubenville- 
Wheeling  area  upon  which  the  station 
bases  its  rates.  This  is  possible,  the  sta- 
tion says,  because  WSTV-TV  sends  a 
"clear,  primary  signal"  into  Pittsburgh 
(33  miles  from  WSTV-TV's  towei)  and 
also  covers  Canton  (48  miles)  and 
Youngstown  (50  miles). 


noon  during  the  rush  hours  and  WIZE  reports 
that  he  has  turned  out  to  be  quite  a  traffic 
i  stopper. 

'ANNIJEJPAKLEY'  PROMOTION 

'ANNIE  OAKLEY  aims  to  please  .  .  .  with 
bang-up  results  for  sponsors  .  .  .  She  never 
missed,"  CBS-TV  Film  Sales  asserts  in  an  11x12- 
inch  leaflet  being  sent  to  advertisers.  The  leaflet 

;  claims  that  Annie  ranked  second  nationally  in 
Videodex'  top  10  films  her  first  month  on  the 
air  .  .  .  and  rated  first  in  her  time  period  in 

;  six  markets  the  first  month  .  .  .  virtually 
doubled  her  ratings  second  month  over  the  first, 
against  strong  competition  in  New  York  .  .  . 

j  and  also  has  won  high  praise  from  critics.  The 

1  pamphlet  tells  the  advertiser  that  "with  Annie 
Oakley,  you  can't  miss.  She's  available  for 
local  and  regional  sponsorship  through  CBS- 
TV  Film  Sales." 


KVTV  (TV)  'BIRTHDAY  BAZAAR' 

TO  CELEBRATE  its  first  anniversary  on  the 
air,  March  29,  KVTV  (TV)  Sioux  City,  Iowa, 
worked  with  area  wholesale  and  retail  grocery 
stores  in  the  "KVTV  Birthday  Bazaar."  Over 
,  400  retail  grocery  stores  used  in-store  banners, 
1  shelf-markers  and  displays  featuring  KVTV 
'  Birthday  Bazaar"  special  values.  KVTV  told 
viewers  to  check  with  their  favorite  grocery 
stores  for  special  featured  items  at  special  "Ba- 
zaar" prices.  In  addition  a  special  program 
was  telecast  commemorating  station's  first  an- 
niversary highlighted  with  memorable  events 
of  the  past  and  a  preview  of  things  to  come. 


WTVJ  (TV)  OPEN  HOUSE 

j  WTVJ  (TV)  Miami  was  scheduled  to  receive 

I  about  2,000  persons  yesterday  (Sunday)  at  an 
Open  House  held  at  the  site  of  the  station's 
new  transmitter  building  and  tower  in  Hallan- 

S  dale,  Fla.  WTVJ  will  be  host  to  sponsors,  em- 
ployes and  civic  leaders  of  the  greater  Miami 

'  area  at  the  2-5  p.m.  affair.  The  station  claims 
that  the  new  1,000  ft.  tower  is  the  tallest  struc- 
ture in  Florida  and  combined  with  the  new 
100,000  watts,  over  400,000  potential  viewers 
will  be  added  to  its  coverage  area. 


'THE  SHREVEPORT  STORY' 

IN  CONJUNCTION  with  Shreveport,  La.,  be- 
ing named  one  of  11  all-American  cities  by 
Look  magazine  and  the  National  Municipal 
j  JLeague,  KSLA  (TV)  that  city  has  furnished 

it   Broadcasting   •  Telecasting 

\ 


the  Voice  of  America  with  a  series  of  taped 
interviews  to  be  prepared  for  four  15-minute 
programs  titled  The  Shreveport  Story.  The  cer- 
tificate from  the  NML,  signifying  Shreveport's 
election  as  an  all-American  city,  was  presented 
to  Mayor  Clyde  E.  Fant  during  a  30-minute 
telecast  on  KSLA.  The  honor  was  given  after 
a  three-year  project  which  surveyed  the  city's 
Negro  population's  living  facilities.  The  Shreve- 
port Story  will  be  broadcast  in  33  foreign 
languages. 


UNITED  NATIONS  SERIES 

SPECIAL  weekly  series  of  radio  interviews  with 
accredited  observers  to  the  UN  from  many 
national  and  international  organizations  in  the 
U.  S.  was  launched  over  Mutual  and  indepen- 


dent stations  throughout  the  country.  The 
series  is  presented  jointly  by  UN  Radio  and  the 
Non-Governmental  Organization  Section  of  the 
UN  Dept.  of  Public  Information. 


NEWSPAPER  HI-FI  SECTION 

THE  FIRST  Detroit  fm  outlet,  WLDM  (FM), 
was  cited  in  the  Sunday  April  11  issue  of  the 
Detroit  Free  Press  in  a  special  section  devoted 
to  high-fidelity  recording.  WLDM's  program 
facilities  and  repertory — which  ranges  from 
Bach  to  "South  Pacific" — are  described  in  the 
article  which  also  explains  how  the  stations 
can  exist  with  limited  commercial  announce- 
ments. The  article  points  out  that  WLDM  de- 
rives its  support  from  its  background  music 
service  which  is  broadcast  to  restaurants,  fac- 
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Lyons  Lines  'em  Up 

RUTH  LYONS,  who  conducts  the  90- 
minute  daily  50-50  Club  on  WLWT  (TV) 
Cincinnati,  also  carried  on  WLWC  (TV) 
Columbus  and  WLWD  (TV)  Dayton, 
has  received  enough  requests  for  audi- 
ence tickets  to  her  show  at  $1.25  apiece  to 
fill  the  100-person  capacity  studio  until 
1960,  WLWT  has  announced.  The 
requests  came  after  a  three-day  ticket 
sale  and  thousands  are  being  returned 
since  WLWT  will  not  accept  reservations 
more  than  three  years  in  advance,  the 
station  said.  The  $1.25  ticket  charge 
covers  the  cost  for  studio  lunches  at  the 
noontime  show.  WLWT  said  Miss  Lyons 
has  been  called  a  "million  dollar  dynamo" 
by  Cosmopolitan  magazine  and  "Ohio's 
most  influential  and  undoubtedly  best 
paid  woman"  by  Look  magazine. 


tories,  stores,  offices,  doctor's  clinics  and  other 
places  of  business — for  a  fee  and  with  the  com- 
mercial announcements  deleted. 


WILS-AM-TV  BROCHURES 

FIVE  brochures  are  being  sent  to  advertisers 
and  agencies  by  WILS-AM-TV  Lansing,  Mich., 
and  Michael  Ruppe  Jr.,  sales  promotion  direc- 
tor, announces  that  copies  are  available  with- 
out cost,  upon  request.  The  promotional  book- 
lets are:  Conversion,  Concentration,  Cost:  vital 
statistics  on  WILS,  plus  information  on  a  mer- 


mmm  -  TO  to  ITS 
miles  from  the 
nearest  major 
trading  center. 


chandising  plan  being  set  up;  Your  Sales  Won't 
Take  a  Vacation  This  Summer:  sales  information 
issued  for  use  in  the  local  market;  Call  Them  by 
Any  Name:  information  on  announcing  staff; 
WILS — News  While  It's  News:  resume  of  news 
department  and  staff;  How  and  When:  a  report 
of  starting  and  ending  times  for  the  working  day 
of  31,860  people  in  the  immediate  Lansing  area. 


BERNARD  BARUCH  BROADCASTS 

ECONOMIC  and  social  philosophy  of  Bernard 
M.  Baruch,  elder  statesman  and  advisor  to  Presi- 
dents, will  be  summed  up  in  three  programs  to 
be  broadcast  over  CBS  Radio  on  May  3,  11, 
and  17,  and  carried  on  film  over  NBC-TV  on 
May  9,  16,  and  23.  NBC-TV  will  film  three 
lectures  which  Mr.  Baruch  will  deliver  at  City 
College  of  New  York,  School  of  Business,  of 
which  he  is  an  alumnus,  class  of  1889.  His 
talks  will  cover  "The  Failure  of  Man  to  Ad- 
just Himself  to  the  Complex  Laws  of  Everyday 
Life,"  "The  Law  of  Supply  and  Demand,"  and 
"The  Relations  Between  the  Citizen  and  His 
Government." 


GOLF  INSTRUCTION  PROGRAM 

DEMONSTRATIONS  of  techniques  designed 
to  improve  viewers'  golf  are  being  shown  by 
WBKB-TV  Chicago  under  the  title  of  Pars, 
Birdies  and  Eagles.  Program  is  conducted  by 
Johnny  Revolta,  former  Western  Open  golf 
champion  now  with  the  Evanston,  111.,  Golf 
Club,  with  a  professional  golfer  from  the  Chi- 
cago area  joining  each  Monday.  Other  top-flight 
golfers  also  are  slated  for  guest  appearances. 
The  show  is  telecast  Mondays,  9-9:30  p.m.  with 
Nash  &  Jenseck  as  sponsor,  through  Leo  Bur- 
nett Co.,  Chicago. 


KLAC  RADIO  PROMOTION 

AS  PART  of  an  upcoming  "Radio  Is  Better 
Than  Ever"  campaign,  five  KLAC  Los  Angeles 
disc  jockeys  are  being  flown  to  New  York  to 
be  presented  to  industry  executives,  national 
advertisers,  record  personalities  and  newsmen 
at  a  party  at  the  Savoy  Plaza  Hotel  today 
(Monday).  The  disc  jockeys,  who  will  be  intro- 
duced by  Mortimer  W.  Hall,  president  and  gen- 
eral manager  of  KLAC,  are  Dick  Haynes,  Peter 
Potter,  Bob  McLaughlin,  Jim  Ameche,  and 
Alex  Cooper.  Mr.  Hall  will  announce  details 
of  the  station's  radio  promotional  campaign 
at  a  later  date. 


WWDC  NEWS  COMMENTARY 

WWDC  Washington  has  scheduled  a  Sunday, 
9:45-10  p.m.  commentary  on  world  news  by 
Edward  B.  Lockett,  veteran  national  and  for- 
eign correspondent,  titled  Listen  America.  Mr. 
Lockett  was  wartime  London  Bureau  chief  for 
Time,  Life  and  Fortune  and  his  stories  have 
appeared  in  national  publications  since  he  left 
Time  Inc.  in  1947.  For  six  years  he  has  col- 
laborated with  Maj.  Gen.  Claire  Lee  Chen- 
nault  on  magazine  and  newspaper  stories  deal- 
ing with  the  Far  East. 


WHEN  CONTEST  ENTRIES 

A  TOTAL  of  34,336  entries  were  received  by 
Carleton  Hence  and  Al  Meltzer,  WHEN  Syra- 


SANDY  STEWART,  16-year-old  vocalist, 
signs  a  long-term  contract  with  WNBC- 
WNBT  (TV)  New  York,  NBC  o&o  stations 
there.  She  is  the  first  product  of  the  sta- 
tions' "Operation  Search  Warrant"  which 
is  trying  to  uncover  new  young  talent  to 
be  developed  by  WNBC-WNBT.  Discuss- 
ing plans  are  (I  to  r):  Allyn  Edwards,  star 
of  WNBC's  Wake  Up  Easy  program  on 
which  Miss  Stewart  will  be  featured; 
Hamilton  Shea,  stations'  general  man- 
ager, and  Steve  White,  WNBC  program 
manager.  Talent  search  will  take  WNBC- 
WNBT  executives  into  night  clubs,  the- 
atres, and  out-of-town  radio-tv  stations. 
Miss  Stewart  was  discovered  on  a  Phila- 
delphia tv  station. 


cuse  announcers,  during  the  first  week  of  con- 
test promotion  by  upstate  New  York  Red  & 
White  stores,  according  to  that  station.  The 
announcers  are  featured  on  WHEN's  weekday 
Hour  of  Stars  broadcasts. 


ACADEMY  AWARD  CONTEST 

WGH  Norfolk,  Va.,  reports  a  highly  successful 
"Academy  Award  Contest"  which  was  spon- 
sored by  the  Haynes  Furniture  Co.  and  con- 
ducted with  the  support  of  all  Tidewater  theatre 
chains.  The  contest,  to  name  the  best  picture, 
actor,  actress,  supporting  actor  and  actress  and 
the  best  song,  attracted  over  10,000  entries, 
according  to  WGH.  A  24-inch  Philco  tv  con- 
sole and  five  Philco  portable  radios  were  award- 
ed to  top  scorers.  Each  theatre  featured  a 
40x60  inch  lobby  display  listing  nominations 
with  entry  blanks  and  station  and  sponsor  iden- 
tification. Theatre  promotion  was  backed  up 
by  spot  announcements  and  regularly  scheduled 
discussions  of  nominees'  backgrounds  and  na- 
tional predictions. 


Telegraphic  Greetings 

FAMILIES  in  Watertown,  S.  D.,  and  sur- 
rounding towns  sent  telegraphed  Easter 
greetings  free  to  their  members  in  the 
armed  services  stationed  everywhere,  ac- 
cording to  KWAT  Watertown.  The  sta- 
tion said  one  of  its  largest  clients, 
Berdell  Spies,  owner  of  the  Spies  super- 
market there,  made  arrangements  with 
Western  Union  to  move  telegraphic 
equipment  into  his  store  for  two  days. 
From  the  store,  messages  were  sent  to 
American  servicemen  in  both  the  U.  S. 
and  foreign  countries  at  Mr.  Spies'  ex- 
pense, KWAT  said. 


L~  (L.  fJ  MUST  8*  REACHED 
tO  Oe  JOra"  FROM  WfTHIN  ! 


your  BEST  BUY 
in  Terre  Haute 


REPRESENTED. BY       BOLLING  CO. 


Page  90    •    April  26,  1954 


Broadcasting   •  Telecasting 


1 


NETWORKS 


$10.5  MILLION  PRICE  TAG  ATTACHED 
TO  COVERAGE  OF  McCARTHY-ARMY  ROW 

Television-radio  networks  devote  exhaustive  coverage  to  the  hearings 
before  the  Senate  Permanent  Investigations  Subcommittee.  The  daily 
sessions  may  last  into  next  week. 


A  MULTI-MILLION  dollar  coverage  in  public 
service  time  offered  by  the  radio  and  tv  net- 
works last  week  brought  the  McCarthy  vs. 
Army  hearings  to  listeners  and  viewers  through- 
out the  nation. 

Total  time  value,  based  on  network  hourly 
rates,  equipment  and  incidentals,  may  run  well 
over  $9  million  for  the  tv  networks  and  $1.5 
million  for  the  radio  networks,  if  the  hearings 
are  covered  for  the  10  days  they  are  expected  to 
run,  and  if  the  networks  present  the  same 
daily  coverage  as  they  did  Thursday. 

NBC-TV  alone  was  estimated  to  have  do- 
nated about  $287,500  worth  of  time  in  cover- 
ing the  hearings  Thursday. 

Commercial  show  cancellation  (pre-emption) 
by  NBC-TV  that  day  amounted  to  an  estimated 
$75,000.  These  cancellations  by  networks 
would  bring  the  total  dollar  value  still  higher. 

ABC-TV,  NBC-TV  and  DuMont  carried  all 
of  the  hearings  live,  at  least  at  the  outset.  Net- 
works were  playing  the  coverage  picture  by 
feel,  making  plans  as  the  hearings  unfolded. 

In  addition  to  the  above  costs,  considerable 
amounts  must  be  added  in  station  pre-emptions 
and  clearances  of  commercial  time. 

Tv  'Pool'  Telecast 

ABC-TV  originated  the  "pool"  telecast  for 
the  tv  networks;  NBC  Radio  did  the  same  for 
the  radio  networks. 

Cost  of  the  tv  pool  to  the  networks  ran  from 
$1,500  to  $2,000  daily  with  all  four  networks 
sharing  the  expense.  At  least  three  cameras 
were  used  with  about  seven  technicians,  a  di- 
rector and  two  production  assistants  assigned 
to  the  coverage. 

The  ABC-TV  crew  covering  the  hearing  was 
on  hand  setting  up  equipment  in  the  Senate 
Caucus  Room  as  early  as  Wednesday  night  in 
order  to  have  various  live  telecasts  for  both 
CBS-TV  and  NBC-TV  morning  shows  Thurs- 
day, the  day  the  hearings  got  underway. 

In  the  radio  pool  operation,  the  cost  was  con- 
siderably less  with  the  tab  at  the  barest  mini- 
mum of  about  $160  a  day  for  the  networks. 
Radio-tv  extra  cable  charges  for  the  networks 
could  run  as  high  as  $200,000  total  for  the 
10-day  period,  it  was  estimated.  Still  other 
expenses  were  costs  of  recording,  extra  labor 


Dozen  Does  It 

FOR  THE  first  time  in  congressional 
hearing  coverage,  a  new  system  of  audio 
pickup  was  used  last  week  at  the  Mc- 
Carthy-Army hearing  by  NBC  Radio,  the 
network  responsible  for  the  pooled  radio 
operation.  To  permit  the  hearing  to  be 
held  with  as  little  confusion  as  possible, 
radio  technicians  did  away  with  the  usual 
cluster  of  microphones  which  normally 
is  necessary.  Instead,  a  single  microphone 
was  used  in  front  of  each  person  who 
was  involved  in  the  hearing  (12  micro- 
phones in  all).  According  to  NBC  Radio 
engineers,  a  multiple  output  amplifier 
was  used.  Taking  audio  from  the  central 
feed  were  tv  film,  newsreel,  radio  and  tv 
people,  it  was  explained. 


charges  and  various  incidentals. 

NBC  Radio  used  tapes  of  the  hearing  12:30- 
3  p.m.  Thursday  with  highlights  broadcast  later 
during  news  spots.  CBS  Radio  used  recordings 
for  a  half  hour  digest  nightly,  beginning  last 
Thursday. 

Mutual  carried  the  full  hearings,  starting  at 
10:35  Thursday  morning.  ABC  Radio  also 
broadcast  the  full  hearings  as  of  Thursday. 
Highlights  were  aired  on  the  network  8-9  p.m. 

Chairman  Karl  Mundt  (R-S.  D.)  said  Thurs- 
day during  his  statement  in  opening  the  special 
hearing  by  the  Senate  Permanent  Investigations 
Subcommittee: 

Praises  Radio-Tv  Coverage 

"Our  friends  reporting  these  hearings  through- 
out America  by  radio  and  television  are  like- 
wise being  tried  and  tested  by  citizens  every- 
where demanding  what  I  am  confident  they  will 
receive — fair  and  impartial  coverage  with  no 
deletions  or  selections  calculated  to  give  ad- 
vantage to  one  participant  or  the  other  in  these 
hearings. 

"And  the  diligent  members  of  the  working 
press  seated  here  before  us  are  also  'on  the  spot' 
as  they  strive  with  the  great  abilities  and  high 
sense  of  honor  that  I  know  they  possess  to  give 
Americans  the  same  facts  and  reports  to  read 
that  millions  of  our  citizens  will  hear  or  see 
cn  television  or  radio." 

By  subcommitte  agreement,  brodacasts  of  the 
hearings  were  not  permitted  to  be  sponsored. 


Affiliate  Color  Status 
Detailed  by  NBC-TV 

THIRTY-ONE  NBC-TV  stations  will  be 
equipped  to  carry  color  programs  within  eight 
months,  in  addition  to  23  stations  now  present- 
ing colorcasts,  O.  B.  Hanson,  NBC  vice  presi- 
dent and  chief  engineer,  reported  last  week. 

The  54-station  lineup,  he  said,  will  make 
colorcasts  available  in  an  area  comprising  27,- 
100,000  homes  or  60%  of  all  homes  in  the 
U.  S. 

These  cities  and  stations  are  now  equipped  to 
carry  color:  WNBT  (TV)  New  York,  WNBW  (TV) 
Washington;  WNBQ  (TV)  Chicago;  WNBK  (TV) 
Cleveland;  KNBH  (TV)  Hollywood;  WPTZ  (TV) 
Philadelphia;  WBAL-TV  Baltimore;  WDEL-TV 
Wilmington,  WLWT  (TV)  Cincinnati;  WSPD-TV 
Toledo;  WWJ-TV  Detroit;  WTMJ-TV  Milwaukee; 
KSTP-TV  St.  Paul;  KSD-TV  St.  Louis;  WOW- 
TV  Omaha;  KOA-TV  Denver;  KDYL-TV  Salt 
Lake  City;  KRON-TV  San  Francisco;  WBRE-TV 
Wilkes-Barre;  WNHC-TV  New  Haven;  WJAC- 
TV  Johnstown;  WBZ-TV  Boston;  WJAR-TV 
Providence. 

Cities  and  station  that  will  be  equipped  for 
colorcasts  before  the  end  of  1954,  Mr.  Hanson 
said,  are:  WDAF-TV  Kansas  City;  WKY-TV 
Oklahoma  City  [see  story,  page  64];  WBAP-TV 
Fort  Worth;  WFAA-TV  Dallas;  WBRC-TV  Bir- 
mingham; WFMJ-TV  Youngstown;  KMJ-TV 
Fresno;  WLWD  (TV)  Dayton;  WLWC  (TV)  Co- 
lumbus; WSAZ-TV  Huntington;  WRGB  (TV) 
Schenectady;  WKTV  (TV)  Utica;  WSYR-TV 
Syracuse;  KPRC-TV  Houston;  WOAI-TV  San 
Antonio;  WBJS-TV  Winston-Salem;  WMCT  (TV) 
Memphis;  WDSU-TV  New  Orleans;  WSB-TV 
Atlanta;  WOC-TV  Davenport;  WTTV  (TV) 
Bloomington;  WAVE-TV  Louisville;  WOOD-TV 
Grand  Rapids;  WTRF-TV  Wheeling;  WSLS-TV 
Roanoke;  KFSD-TV  San  Diego;  KPTV  (TV) 
Portland;  KOMO-TV  Seattle;  WFTL-TV  Fort 
Lauderdale;  WLBT  (TV)  Jackson,  Miss.,  and 
WEEK-TV  Peoria. 


MBS  to  Air  Stock  Meet 

MUTUAL  has  arranged  for  network 
broadcasts  of  the  New  York  Central 
Railroad  stockholder  meeting  in  Albany 
May  26,  at  which  financier  Robert  R. 
Young  will  seek  to  obtain  control  of  the 
road  from  incumbent  directors.  Mutual 
expressed  belief  this  is  the  first  time  that 
such  a  financial  meeting  will  be  covered 
by  radio  on  a  coast-to-coast  basis. 
Broadcast  times  will  be  set  later.  Merryle 
Stanley  Rukeyser,  Mutual's  financial  ex- 
pert and  INS  writer,  will  head  the  crew 
of  network  newsmen  covering  the  pro- 
ceedings. 


AB-PT  EARNINGS 
FOR  '54  DECLINE 

Report  to  stockholders  on  con- 
solidated earnings  of  first 
quarter  of  1954  shows  decline 
from  '53,  probably  due  to  sale 
of  WBKB  (TV)  credited  to 
AB-PT's  '53  capital  gains.  . 

ESTIMATED  consolidated  earnings  of  Ameri- 
can Broadcasting-Paramount  Theatres  for  the 
first  quarter  of  1954  totaled  $1,110,000,  in- 
cluding $1,039,000  from  operations  and  $71,- 
000  from  capital  gains,  President  Leonard  H. 
Goldenson  said  last  week  in  a  report  to  stock- 
holders. 

These  figures  compare  with  1953  first-quarter 
earnings  of  $5,732,000,  which  included  $1,480,- 
000  from  operations  and  $4,252,000  from 
capital  gains.  It  was  noted  that  the  1953 
figures  include  $103,000  earnings  (after  taxes) 
of  WBKB  (TV)  Chicago  through  Feb.  9, 
1953,  when  the  ABC-United  Paramount  The- 
atres merger  went  into  effect  and  WBKB  was 
sold  to  CBS.  AB-PT's  1953  first-quarter  capital 
gains  arose  principally  from  this  sale,  the  re- 
port said. 

Theatre  grosses  for  the  first  quarter  of  this 
year  were  close  to  1953  levels  for  the  same 
period  but  theatre  earnings  were  off  "due  pri- 
marily to  continued  high  film  rental  costs  and 
to  the  increase  of  approximately  $325,000  in 
depreciation  charges  over  the  first  quarter  of 
1953,"  plus  inroads  by  television  in  many 
smaller  cities  and  towns,  particularly  in  the 
South  and  Midwest.  But  Mr.  Goldenson  felt 
that  "based  upon  our  experience  in  other  areas, 
an  upward  trend  will  take  place  in  these  com- 
munities as  the  novelty  of  television  wears  off." 

Referring  to  activities  of  ABC,  a  division  of 
AB-PT,  Mr.  Goldenson  said  "plans  are  now 
being  formulated  to  increase  the  volume  and 
to  strengthen  the  quality  of  the  network's  tele- 
vision and  radio  programming  for  the  coming 
fall  season."  He  also  called  attention  to  ABC's 
signing  of  Walt  Disney  earlier  this  month  to 
an  exclusive,  long-term  contract  for  the  pro- 
duction of  special  Disney  tv  programs  for 
ABC-TV  [B»T,  April  5]. 

AB-PT  annual  stockholders  meeting  will  be 
held  May  18. 


KAWT  Douglas  Joins  Mutual 

KAWT  Douglas,  Ariz.,  joins  the  Mutual-Don 
Lee  Broadcasting  System  May  1.  Carleton  W. 
Morris  is  owner-operator  and  Arlo  Woolery 
general  manager  of  the  full  time  250  w,  1450 
kc  station. 
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STRONG  BLOC  BUCKS  NBC  RADIO  'SPOTS' 


Among  the  33  holdouts  to  NBC 
Radio's  'spot  announcement' 
plan  inaugurated  April  18 
were  eight  50-kw  and  nine 
5-kw  stations,  giving  rise  to 
serious  doubts  that  the  plan 
will  succeed. 

ALTHOUGH  an  overwhelming  majority  of 
NBC's  radio  affiliates  accepted  the  network's 
offer  of  a  one-time  one-minute  commercial 
for  Kiplinger's  Changing  Times  magazine  un- 
der the  controversial  NBC  "spot  announce- 
ment" plan  [B*T,  April  19],  the  quantity  and 
particularly  the  quality  of  the  holdouts  last 
week  was  giving  rise  to  some  serious  doubts 
among  both  stations  and  advertisers  as  to  the 
continued  success  of  the  plan. 

Prior  to  the  broadcast  of  the  spot  announce- 
ment on  the  two-hour  Sunday  Garroway  pro- 
gram April  18,  NBC  reported  that  158  stations 
had  accepted  it,  with  only  33  definite  turn- 
downs.  Those  stations  refusing  the  business, 
B»T  learned  last  week,  include  some  of  the 
most  powerful  and  popular  NBC  Radio  affili- 
ates whose  coverage  areas  serve  important 
markets. 

Among  the  holdouts  were  WFAA  Dallas, 
WOAI  San  Antonio,  KOA  Denver,  KFI  Los 
Angeles,  WBAL  Baltimore,  WTIC  Hartford, 
WGY  Schenectady,  WSM  Nashville— all  50  kw 
stations. 

Other  NBC  Radio  affiliates  not  accepting 
the  controversial  business  were:  WBEN  Buffalo, 


WSPD  Toledo,  WTMJ  Milwaukee,  WOW 
Omaha,  WWJ  Detroit,  WOOD  Grand  Rapids, 
WMBG  Richmond,  KPRC  Houston,  WKY 
Oklahoma  City — all  5  kw  stations. 

The  16  other  holdouts  were  not  disclosed, 
but  it  seems  a  reasonable  assumption  that  the 
17  stations  listed  are  representative  of  the 
complete  list  of  33.  The  question  immediately 
arises:  Why  did  they  turn  down  the  business? 

The  answer  in  the  main  seems  to  be  be- 
cause they  considered  it  bad  business.  As  one 
station  spokesman  explained  the  situation  to 
B«T,  here  is  a  two-hour  Sunday  evening  pro- 
gram, in  prime  time,  8-10  p.m.,  offered  to 
advertisers  for  $2,000  a  participation,  with  a 
maximum  of  16  participations  permitted  during 
the  two-hour  broadcast.  This  rate,  covering 
both  time  and  talent  for  a  full-network  broad- 
cast, is  so  far  below  the  combined  one-minute 
nighttime  announcement  rate  of  all  NBC 
affiliates  as  to  be  considered  a  threat  to  the 
ability  of  the  stations  to  sell  their  time  to  ad- 
vertisers on  a  spot  basis  and  therefore  some- 
thing not  to  be  encouraged  by  an  intelligent 
broadcaster  who  is  interested  in  maintaining  a 
profitable  operation. 

No  smart  broadcaster,  the  argument  ran, 
would  cut  his  own  rate  card  rates.  Why  then, 
should  he  permit  his  network  to  do  it  for  him? 

Particularly  puzzling  to  some  affiliates  was 
the  $2,000  time-and-talent  participation  price 
put  on  Sunday  With  Garroway,  a  lower  rate 
for  this  evening  program  than  the  $2,250  par- 
ticipation charge  for  the  Saturday  afternoon 
Road  Show  or  the  Sunday  afternoon  Weekend. 

"If  NBC  really  believes  that  its  Sunday 


LOOKING  OVER  his  contract  for  an  hour- 
long  Monday-Friday  show  on  DuMont- 
operated  WABD  (TV)  New  York,  said 
to  involve  $1  million,  is  comedian  Ernie 
Kovacs  (seated).  Others  (I  to  r):  Robert 
J.  Kaufman,  of  DuMont  counsel;  Ted  Ash- 
ley, Mr.  Kovacs'  representative,  and  Nor- 
man Knight,  WABD  general  manager. 


evening  time  is  not  as  valuable  as  Sunday 
afternoon,  then  the  whole  network  rate  card 
should  be  overhauled,"  one  spokesman  de- 
clared. 

In  general  the  thinking  seemed  to  be  that 
expressed  by  Robert  Hanna  of  WGY  Schen- 
ectady, a  member  of  the  NBC  Radio  Affiliates 
Committee  who  vigorously  disagreed  with  the 
acceptance  of  the  network  plan  by  the  majority 
of  the  group  [B*T,  March  8].  The  plan,  he 
said,  is  a  "short-range  expediency"  that  could 
produce  only  "a  weakening  of  the  stations  and 
consequently  of  the  network  and  the  radio 
medium  as  a  whole." 

Mr.  Hanna  urged  affiliates  to  "re-examine 
the  entire  structure  of  the  network  and  re- 
define its  proper  functions.  It  is  possible  that 
drastic  revision  of  traditional  thinking  is  neces- 
sary to  re-establish  economically  sound  net- 
work operations.  We  should  undertake  that 
now." 


FREEDLEY  BECOMES 
NBC  NATL.  SLS.  MGR. 

VINTON  FREEDLEY  Jr.,  who  joined  NBC  as 
a  radio  account  executive  in  1951,  last  week 
was  promoted  to  national  sales  manager  of  the 
NBC  Radio  network. 

He  will  assist  William  H.  Fineshriber  Jr.,  vice 
president  in  charge  of  the  radio  network;  Ted 
Cott,  radio  network  operating  vice  president, 
and  Fred  Horton,  director  of  radio  network 
sales,  in  the  development  of  new  program  sales 
plans  and  policies,  reporting  to  Mr.  Horton. 

Before  joining  NBC,  Mr.  Freedley  was  with 
BBDO  as  an  account  executive  on  the  Lucky 
Strike  account,  and  before  that  was  in  charge 
of  the  Lucky  Strike  radio  programs  for  Foote, 
Cone  &  Belding.  He  started  his  business  career 
in  the  sales  department  of  American  Tobacco 
Co.,  manufacturers  of  Lucky  Strikes. 


Montgomery  Heads  Campaign 

ROBERT  MONTGOMERY,  executive  producer 
at  NBC  and  host-narrator  of  NBC-TV's  Robert 
Montgomery  Presents  (Mon.  9:30-10:30  p.m. 
EDT),  has  been  named  national  co-chairman 
of  the  1954  Multiple  Sclerosis  Campaign,  which 
began  last  Tuesday  and  continues  through 
June  15. 


10  DAY  SATURATION 
SCHEDULE 

Sells  70  Automobiles 


•fTTINDOftF 

ANO 
OAVtNPOHT 
IN  IOWA 


ROCK  18  LA  NO 
MOLINE 
AMD  EAST  MOLINC 
IN  ILLINOIS 


In  August  1953,  Dahl  Motors,  Ford  agency  in  Davenport, 
received  an  extra  shipment  of  new  cars. 

To  sell  these  automobiles,  Dahl  planned  ten  day  new  car 
promotion  sparked  by  35  announcements  on  WOC  radio.  No 
other  advertising  was  used  except  one  classified  ad  in  local 
paper. 

Net  results— 41  NEW  CARS  SOLD  ...  29  USED  CARS 
SOLD.  This  approximates  $135,000  in  sales  at  an  advertis- 
ing investment  of  less  than  i/2-of-l  per  cent. 

Outstanding  sales  successes  like  the  above  is  the  one  big 
reason  why  BUSINESS  IS  BETTER  THAN  EVER  AT 
WOC.   Get  further  facts  from  your  nearest  F  &  P  office. 


FREE  &  PETERS,  (NC. 

Exclusive  National  Representatives 

Davenport,  Iowa 

Basic  NBC  Affiliate 
5000  W.  —  1420  KC 

Col.  B.  J.  Palmer,  President 
Ernest  C.  Sanders,  Manager 


Page  92    •    April  26,  1954 


Broadcasting   •  Telecasting 


H.  L.  HUNT  PLANS 
NEW  NETWORK  SHOW 

The  Texas  millionaire  and  fin- 
ancier of  Facts  Forum  says  he 
is  negotiating  for  a  quarter- 
hour  radio  network  discus- 
sion program  to  feature  both 
a  liberal  and  a  conservative. 
He  denies  reports  he  has  con- 
sidered buying  MBS. 

H.  L.  HUNT,  millionaire  Texas  oilman  and  fi- 
nancial supporter  of  Facts  Forum  radio  and 
television  programs  and  publications,  revealed 
in  New  York  last  Thursday  he  is  negotiating  for 
the  presentation  over  a  radio  network  of  a  15- 
minute  five-days-a-week  program  featuring  dis- 
cussion of  controversial  issues  by  one  conserva- 
tive and  one  liberal  commentator. 

Mr.  Hunt  disclosed  this  information  at  a 
news  conference  where  he  flatly  denied  reports 
he  planned  to  purchase  or  had  considered  pur- 
chasing the  Mutual  Broadcasting  System.  He 
added  that  it  was  his  understanding  that  Thomas 
F.  O'Neil,  president  of  Mutual,  was  not  interest- 
ed in  selling  the  network,  but,  in  any  event,  he 
said  he  was  not  in  the  market  for  a  radio  or  tele- 
vision network. 

The  network  radio  series,  Mr.  Hunt  said,  still 
is  in  the  planning  stage,  but  he  reported  he  had 
several  discussions  with  "various  networks"  on 
the  possibility  of  carrying  it.  Mr.  Hunt  said  he 
is  considering  ABC  commentator  Elmer  Davis 
as  the  liberal  spokesman  and  Hardy  Burt,  pro- 
ducer and  moderator  of  several  Facts  Forum 


Ufland's  Stop  Watch 

NECESSITY  caused  Len  Ufland  of  the 
CBS-TV  network  operations  staff  to  de- 
sign a  stop  watch  that  is  said  to  be  su- 
perior to  the  sports  timers  currently  used 
by  most  television  networks.  When  Mr. 
Ufland  joined  the  networks  last  year,  he 
noticed  that  many  programs  had  to  be 
speeded  up  or  slowed  down  by  exactly 
a  minute.  Upon  investigation,  he  learned 
that  stop-watches  timing  the  shows  often 
were  misread  because  the  minute  hand 
on  the  watch  in  use  was  small  and  hard 
to  read.  Working  with  a  Swiss  manu- 
facturer, he  has  designed  the  Ufland 
Timer,  which  is  being  offered  to  the 
broadcasting  industry.  The  watch  elimi- 
nates all  markings  but  the  essential  min- 
ute and  second  hands. 


radio  and  tv  shows  now  on  the  air,  which  are 
carried  free  as  public  service  programs.  They 
are:  Answer  for  Americans  on  ABC-TV  and 
ABC  Radio  (produced  and  moderated  by  Mr. 
Burt);  Reporters  Roundup  on  Mutual  (produced 
by  Mutual  and  moderated  by  Mutual  commen- 
tator Robert  Hurleigh);  State  of  the  Nation, 
on  Mutual  (produced  and  moderated  by  Mr. 
Burt);  Facts  Forum  Radio  Show,  on  400  indi- 
vidual radio  stations  (written  and  narrated  by 
Dan  Smoot ) ;  Facts  Forum  Tv  Show,  carried  on 
about  75  individual  television  stations  (pro- 
duced by  Mr.  Smoot  and  S.  McLendon). 

Mr.  Burt  said  the  report  Mr.  Hunt  would  buy 
Mutual  possibly  originated  because  Facts  Forum 
decided  to  underwrite  the  production  costs  of 
Reporters  Roundup  after  its  sponsor  failed  to 
renew.  He  said  Mr.  Hunt  could  offer  no  other 
explanation. 


radio  shows,  as  the  conservative  counterpart. 
He  said  no  definite  decisions  have  been  made  on 
the  commentators. 

Mr.  Hunt  said  he  will  make  the  program 
available  for  sponsorship.  In  answer  to  a  ques- 
tion, he  replied  that  no  starting  date  has  been 
assigned  to  the  program  since  several  networks 
have  the  project  under  consideration. 

Asked  if  he  planned  any  television  activity  in 
addition  to  his  current  Facts  Forum  Tv  Show, 
lie  said  he  was  "thinking  about  it."  What  he  had 
in  mind,  he  said,  was  a  tv  film  series  pointing  up 
the  danger  of  communism,  but  he  said  he  had 
not  formulated  any  concrete  plans. 

Mr.  Hunt  estimated  he  spends  about  $6-7,000 
a  week  on  production  for  Facts  Forum  weekly 


WTVJ  (TV)  to  Join  CBS-TV, 
Boost  to  100  Kw  Today 

WTVJ  (TV)  Miami  was  scheduled  to  become  a 
primary  basic  affiliate  of  CBS-TV  today  (Mon- 
day) and  to  mark  the  occasion  with  the  dedica- 
tion of  a  new  1,000-foot  tower  and  new  100  kw 
transmitter. 

Mitchell  Wolfson,  WTVJ  (TV)  president, 
expressed  gratification  at  affiliation  with  CBS- 
TV,  pointing  out  that  under  its  new  status,  the 
station  will  be  able  to  carry  more  of  CBS-TV's 
shows  and  personalities.  He  said  the  new 
tower  and  transmitter  will  add  another  400,000 
potential  viewers  to  the  station's  audience.  The 
station,  which  operates  on  ch.  4,  previously  had 
served  14  counties  in  south  Florida  with  a 
population  of  1,055,700. 


. . .  keeps  viewers  tuned  to 

KMJ-TV 

FRESNO  •  CHANNEL  24 

the  FIRST  TV  station  in 
California's  San  Joaquin  Valley 

KMJ-TV  pioneered  television  in  this  important 
inland  California  market.  The  strong  pull  of  top 
local  programming  plus  NBC  and.  CBS  network 
shows  continue  to  make  it  this  area's  most-tuned-to 
TV  station.  KMJ-TV  is  your  best  buy  in  the  Valley. 


Paul  H.  Raymer,  National  Representative 
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CBS-TV  Adds  Three 
To  'Morning  Show' 

THREE  new  advertisers  have  joined  the  list 
of  participating  sponsors  of  the  new  CBS-TV 
Morning  Show  (Monday-Friday,  7-9  a.m. 
EDT),  William  H.  Hylan,  vice  president  in 
charge  of  CBS  Television  Network  sales,  an- 
nounced last  week.  A  total  of  38  units  have 
been  sold  on  the  series  since  its  inception  March 
15r  he  said. 

International  Harvester  Co.,  Chicago,  on 
May  15,  will  take  over  the  7:50-7:55  a.m.  spot 
on  Wednesday  and  Friday  to  advertise  its  air 
conditioners,  through  Leo  Burnett  Co.,  Chicago. 

Avoset  Corp.,  San  Francisco,  for  Qwip,  a 


pressurized  cream  product,  is  using  two  periods 
a  week — Thursday,  8:30-8:35  a.m.,  and  Friday, 
7:30-7:35  a.m. — through  Harrington-Richards 
Div.,  San  Francisco. 

Florists  Telegraph  Delivery  Assn.,  Detroit, 
has  signed  for  a  pre-Mother's  Day  promotion 
on  May  7,  through  Grant  Adv.  Chicago. 


KOLN-TV,  WBTW  (TV)  to  CBS 

KOLN-TV  Lincoln,  Neb.,  and  WBTW  (TV) 
Florence,  S.  C,  will  join  CBS-TV  as  primary 
interconnected  affiliates  effective  June  1  and 
Aug.  1,  respectively,  it  was  announced  last 
week. 

KOLN-TV  (ch.  12)  is  owned  and  operated 
by  Cornhusker  Radio  &  Television  Corp.,  of 
which  John  Fetzer  (WKZO-AM-TV  Kala- 
mazoo, WJEF  Grand  Rapids)  is  owner  and 
president.  Vhf  ch.  8  WBTW  (TV)  is  owned  and 
operated  by  Jefferson  Standard  Broadcasting 
Co.  (WBT,  WBTV  (TV)  Charlotte,  N.  C),  with 
J.  William  Quinn  as  general  manager. 


Carter,  Plymouth  Purchase 

TWO  MAJOR  advertisers,  Carter  Products  Inc., 
and  Plymouth  Motor  Corp.  Div.,  have  joined 
Chesterfield  [B«T  April  19]  as  participation 
sponsors  of  network  radio  programs. 

Carter  Products  Inc.,  New  York,  bought 
three  one-minute  participations  weekly  effective 
May  3  for  the  Martin  Block  Show  on  ABC 
Radio  (Mon.-Fri.,  2:35-4  p.m.).  Sullivan,  Stauf- 
fer,  Colwell  &  Bayles,  New  York,  is  the  agency. 

Plymouth  Motor  Corp.,  through  N.  W.  Ayer 
&  Son,  New  York,  bought  13  participations  on 
four  different  shows  on  NBC  Radio. 


 AWARDS  

Mike  &  Screen  Awards 
Set  June  4  in  New  York 

AWARDS  for  "outstanding  coverage"  of  news 
and  feature  stories  by  radio,  television  and 
newsreels  during  1953  will  be  presented  at  the 
1954  Mike  &  Screen  press  dinner  of  the  Radio- 
Newsreel-Television  Working  Press  Assn.  of 
New  York  at  the  Waldorf-Astoria  Hotel  June 
4.  CBS  commentator  Douglas  Edwards  is  din- 
ner chairman. 

The  affair  will  celebrate  the  publication  of 
the  "Mike  &  Screen  Press  Directory"  by  the 
association.  Program  will  feature  music  by 
Ray  Block  and  his  orchestra  and  entertainment 
by  radio  and  television  personalities. 


Another  Honor  to  Murrow 

EDWARD  R.  MURROW,  CBS  Radio  and  Tele- 
vision commentator,  received  the  Bronze  Plaque 
of  Achievement  of  the  Advertising  Club  of 
New  York  last  Wednesday. 


B*T  WAS  AMONG  more  than  300  busi- 
ness and  trade  publications  cited  by  The 
Advertising  Council  for  advertising  sup- 
port since  1949  of  seven  Council  public 
service  programs.  Bruce  Robertson  (r), 
senior  associate  editor  of  B*T,  accepts 
on  behalf  of  Editor-Publisher  Sol  Taishoff 
one  of  the  citations  from  Nelson  Bond 
(I),  chairman  of  the  Council's  Business 
Paper  Advisory  Committee  and  vice  presi- 
dent-advertising director  of  McGraw  Hill 
Publishing  Co.,  and  Stuart  Peabody, 
Council  chairman  and  assistant  vice  presi- 
dent of  Borden  Co. 


In  Recognition  .  .  . 

Ben  Paschal),  vice  president  and  general  man- 
ager, WNOE  New  Orleans,  received  an  award 
from  the  metropolitan  New  Orleans  Safety 
Council  for  his  traffic  safety  committee  activity 
in  Dec,  1953  campaign  sponsored  by  New 
Orleans  area  Chamber  of  Commerce. 
Frank  Hemingway,  Mutual-Don  Lee  Broadcast- 
ing System  newscaster,  received  three  joint  cita- 
tions from  national  headquarters,  California 
headquarters  and  Los  Angeles  Unknown  Sol- 
dier Post  875,  Veterans  of  Foreign  Wars.  Mr. 
Hemingway  was  lauded  for  promotion  of  VFW 
drive,  his  own  Christmas  gift  for  servicemen 
campaign,  and  other  shows. 

Broadcasting   •  Telecasting 


Mike  Mearian 

TOPICAL  satire  &  MUSIC 


Clink  Buehlman 

musical  clock 

'op  Rated 
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you*  2>ia4te 

RELAXING  SLUMBER  TUNES 
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^^PE^^   has  personalities — plus.  They  add  personal  punch  to 

your  sales  message.  Buffalo-area  audiences  believe  WBEN  personalities. 

Call  or  Write  any  CHRISTAL  Office  in  New  York, 
Chicago,  Son  Francisco,  Boston  or  Detroit. 
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ABC-TV's  House  Set 

TO  demonstrate  a  new-type  house  called 
"The  Westerner,"  ABC-TV  is  scheduled 
to  use  on  The  United  States  Steel  Hour 
tomorrow  (Tues.,  9:30-10  p.m.  EDT) 
the  "largest  and  most  elaborate  set  ever 
constructed  for  a  television  commercial." 

The  set  will  contain  a  completely-fur- 
nished six-room,  three-bedroom  house, 
measuring  40  x  24  ft.  and  weighing  about 
12  tons.  The  house  is  the  type  of  low-cost, 
pre-engineered  homes  manufactured  by 
the  United  States  Steel  Homes  Inc.,  hous- 
ing subsidiary  of  the  steel  firm. 

An  ABC-TV  spokesman  said  14  net- 
work stagehands  will  have  less  than  24 
hours  to  erect  the  set,  build  the  house  and 
prepare  cameras  and  lighting. 


MANUFACTURING 


STANTON  $235,780;  MURROW,  $240,627 


The  CBS  Inc.  president  drew 
a  salary  exceeded  only  by  that 
of  commentator  Edward  Mur- 
row,  stockholders  are  told  at 
annual  meeting.  Board  Chair- 
man William  S.  Paley,  largest 
stockholder,  received  $100,- 
000  remuneration. 

DR.  FRANK  STANTON'S  aggregate  remunera- 
tion as  president  and  board  member  of  CBS 
totaled  $235,780  for  1953,  second  only  to  CBS 
commentator  Edward  R.  Murrow's  $240,627, 
according  to  a  proxy  statement  made  available 
last  week  at  the  CBS  annual  stockholders'  meet- 
ing. 

CBS  Board  Chairman  William  S.  Paley, 
largest  single  stockholder,  received  $100,000  in 
remuneration,  the  report  showed,  while  J.  L. 
Van  Volkenburg,  president  of  CBS-TV  received 
$84,884;  James  B.  Conkling,  president  of  Co- 
lumbia Records  Inc.,  received  $73,105,  and 
Adrian  Murphy,  president  of  CBS  Radio,  re- 
ceived $65,000. 

Other  Salaries 

Bruce  A.  and  Lloyd  H.  Coffin,  respectively 
former  president  and  former  board  chairman- 
treasurer  of  CBS-Hytron  and  David  H.  Cogan, 
former  president  of  CBS-Columbia,  each  re- 
ceived $77,395  for  services  during  1953.  These 
three  since  have  retired. 

The  remuneration  figures  do  not  include 
amounts  set  aside  for  these  officers  (except 
Mr.  Murrow)  for  pension  plan  participations. 
In  the  case  of  Mr.  Murrow,  the  $240,627  re- 
muneration does  not  include  $33,600  paid  dur- 
ing 1953  as  royalties  to  Persons  and  Persons 
Corp.,  of  which  Mr.  Murrow,  his  son  Casey, 
and  his  mother  Mrs.  R.  C.  Murrow  are  bene- 
ficial owners  of  32V2%  of  the  stock. 

In  the  stockholders  meeting  Mr.  Murrow, 
who  has  been  reported  from  time  to  time  to  be 
considering  NBC  offers,  was  among  those  re- 
elected to  the  CBS  board  of  directors.  There 
was  no  mention  of  Mr.  Murrow's  on-the-air 
entanglements  with  Sen.  Joseph  R.  McCarthy 
(R-Wis.). 

Named  to  the  CBS  board  were  the  following: 

By  Class  A  stockholders:  J.  A.  W.  Iglehart, 
partner  of  W.  E.  Hutton  &  Co.,  investment 
bankers;  Robert  A.  Lovett,  partner  of  Brown 
Bros.  Harriman,  private  bankers:  Seymour  Mintz, 
new  president  of  CBS-Columbia;  Mr.  Murphy, 
president  of  CBS  Radio;  Samuel  Paley;  Dorsey 
Richardson,  vice  president  of  the  Lehman  Corp., 
investment  company,  and  Mr.  Van  Volkenburg, 
president  of  CBS-TV. 

By  Class  B  stockholders:  Mr.  Paley,  board 
chairman;  Mr.  Stanton,  president;  Mr.  Conkling, 
president  of  Columbia  Records;  Mr.  Murrow, 
commentator;  Ralph  I.  Colin,  member  of  the  law 
firm  of  Rosenman,  Goldmark,  Colin  &  Kaye; 
'  Leon  Levy,  personal  investments;  Charles  F. 
Stromeyer,  new  president  of  CBS-Hytron. 

Stock  Dividends 

The  stockholders  voted  amendments  to  the 
CBS  certificate  of  incorporation  to  permit  divid- 
.  dends  to  be  paid  in  stock  rather  than  cash  (al- 
i  though  Chairman  Paley  said  no  plan  for  making 
such  payments  in  stock  now  is  pending);  and  to 
eliminate  all  pre-emptive  rights  of  stockholders 
with  respect  to  the  purchase  of  additional  shares 
which  may  be  offered. 

Challenged  by  a  stockholder  on  the  pre- 
emptive rights  question,  Chairman  Paley  noted 
that  he,  as  one  of  the  larger  stockholders  might 
be  considered  by  some  to  be  giving  up  a  consid- 
'  erable  advantage,  but  that  he  felt,  nevertheless, 
that  abolishing  pre-emptive  rights  was  to  the 
advantage  of  the  company,  in  that  CBS  would 
have  more  freedom  with  respect  to  future 
financing. 

In  answer  to  another  question,  Mr.  Paley  said 


CBS'  insurance  loans  by  December  of  this  year 
would  amount  to  $50  million.  He  pointed  out, 
however,  that  1953  had  been  the  company's 
best  year;  said  that  although  exact  figures  are 
not  yet  available  the  first  quarter  of  1954  was 
better  than  last  year's  first,  and  that  he  was 
"optimistic"  about  a  good  second  half  of  1954. 


AT&T  Stockholders  View 
Long  Lines  Dept.  by  C-C 

SOMETHING  new  was  added  Wednesday  at 
the  annual  meeting  of  stockholders  of  American 
Telephone  &  Telegraph  Co.,  when  the  1,400 
persons  present  were  taken  on  a  tour  of  the 
company's  Long  Lines  headquarters  in  another 
part  of  New  York,  by  closed  circuit  television. 

The  23-minute  video  tour  of  the  Long  Lines 
Bldg.,  which  used  actual  Long  Lines  employes 
as  speakers  to  explain  the  mechanics  of  trans- 
mitting telephone  conversations  and  radio  and 
tv  programs  across  the  country,  was  presented 
following  the  voting  for  directors  and  while 
the  ballots  were  being  counted.  Produced 
under  the  supervision  of  Richard  Holt,  assistant 
to  the  general  manager,  Long  Lines'  Central 
Area,  the  technical  aspects  of  the  closed  circuit 
program  were  handled  by  RCA,  which  sup- 
plied 11  cameras  and  about  100  technicians 
for  the  job. 

Closed  circuit  tv  also  was  used  by  AT&T 
to  transmit  the  events  of  the  meeting  to  the 
overflow  audience  of  some  700  stockholders, 
about  half  the  total,  who  were  unable  to  get 
into  the  meeting  room  but  watched  and  lis- 


tened to  the  meeting  on  tv  receivers  in  another 
room  in  the  building. 

An  offer  by  ABC-TV  to  telecast  the  meeting 
for  the  viewing  public  at  home  had  been 
"turned  down  cold,"  Mrs.  Wilma  Soss,  presi- 
dent, Federation  of  Women  Shareholders  in 
American  Business,  said,  asking  why  permission 
for  the  telecast  had  not  been  given.  Leo  F. 
Craig,  AT&T  president,  who  presided,  replied 
that  if  any  such  tv  coverage  of  an  AT&T  meet- 
ing were  to  be  done,  "we  feel  it  should  be  made 
under  our  own  sponsorship." 

Stockholders  re-elected  the  19  directors  of 
the  company,  as  proposed  by  the  management, 
and  voted  down  two  names  proposed  from  the 
floor.  Also  voted  down  were  resolutions  to 
put  a  $25,000  ceiling  on  company  pensions 
and  to  hold  regional  meetings,  both  opposed 
by  the  board. 

In  a  brief  statement  on  the  company's  situa- 
tion, Mr.  Craig  said  that  while  the  general 
business  readjustment  "is  having  its  effect  on 
us,"  AT&T  "is  in  good  shape  to  take  whatever 
problems  1954  can  offer." 


Transmitting  Equipment 


TRANSMITTER  SHIPMENTS 

Stationi  Power      Band  Use 

General  Electric  Co. 

KTNT-TV  Tacoma,   Wash.       5  kw  tv  (ch.  II)   

WBDO-TV  Orlando,  Fla.         5  kw   tv  (ch.  6)     new  station 

ORDERS 

WCNY-TV  Carthage,  N.  Y.  20  kw  tv  (ch.  7)  new  station 
OTHER  EQUIPMENT:  GE  also  reported  last  week  It  shipped 
a  12-bay  antenna  to  KTNT-TV;  6-bay  antenna  and  35  kw  am- 
plifier  to  WDBO-TV;  35  kw  amplifier  to  KCMC-TV  Texar- 
kana,  Tex.  (ch.  6);  5-bay  antenna  to  WINT  (TV)  Waterloo, 
Ind.  (ch.  15).  Order  was  received  for  a  12-bay  antenna  from 
WCNY-TV.  GE  said. 


RADIO 


TRANSCRIPTIONS 


THEATRES  — 


CONCERT  HALLS 


TELEVISION 


HOTELS 


MOTION  PICTURES 


PHONOGRAPH  RECORDS 


SESAC  Performance  Licenses  provide  clearance  for  the 
use  of  SESAC  music  via  Radio,  Television,  Hotels,  Films, 
Concert  Halls  and  Theatres. 

The  ever  growing  SESAC  repertory  now  consists  of  263 
Music  Publishers'  Catalogs — hundreds  of  thousands  of 
selections. 

SESAC  INC. 

Serving  The  Entertainment  Industry  Since  1931 
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even  Philadelphia  watches 
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N  PHILADELPHIA  NEARLY  EVERYBODY 
WATCHES  WHEN- TV. They've 
found  something  better  than 
an  almanac  and  they're  higher 
than  a  kite  with  pleasure. 

Blue  laws  are  outlaws  since 
Philadelphia,  N.  Y.(  dis- 
covered WHEN-TV.  Poor 
Richard  or  Wealthy  Susan, 
everyone  is  snug  at  home, 
watching  Channel  8  and  not 
caring  a  continental  for  cur- 
few. Like  folks  in  250  similar 
upstate  communities,  Phila- 
delphians  get  to  bed  later 
these  days  (guess  why!)  but 
they  keep  healthy,  you- 
know-what,  and  wise.  If  thee 
have  goods  for  solid  .citi- 
zens such  as  these  and  a 
liking  for  solid  American 
dollars  in  return,  then  oyez, 
oyez  .  .  . 

SEE  YOUR  NEAREST  KATZ  AGENCY 


CBS 
ABC 

DUMONT 
A 

MEREDITH 
STATION 


MANUFACTURING  • 


WATCHES 


WH  EJI 

CHANNEL  8       I  if 


CHANNEL  8 

SYRACUSE,  N.Y. 


Bell  Labs  Develops  Unique 
Battery  Using  Sun's  Energy 

Device  converts  useful  amounts 
of  sun's  energy  directly  into 
electricity.    Experiment  uses 
battery  to  power  voice  trans- 
mission over  telephone  lines 
and  for  transistor  radio  trans- 
mitter for  speech  and  music. 
A  SOLAR  BATTERY— described  as  the  first 
successful  device  in  converting  useful  amounts 
of  the  sun's  energy  directly  into  electricity — was 
demonstrated  yesterday  (Sunday)  at  Bell  Tele- 
phone Labs.    Another  demonstration  will  be 
given  tonight  (Monday)  at  the  annual  meeting 
of  the  National  Academy  of  Sciences  in  Wash- 
ington, D.  C. 

Bell  Labs  device  is  the  second  type  of  non- 
conventional  battery  to  be  introduced  this  year. 
RCA  some  weeks  back  [B*T,  Feb.  1]  demon- 
strated an  experimental  battery  which  directly 
converted  atomic  energy  into  electric  power. 
Although  neither  device  is  out  of  the  laboratory 
stage  as  yet,  both  point  the  way  to  new  sources 
of  power  which  may  in  time  replace  the  steam 
and  gasoline  engines  as  the  primary  creators  of 
electrical  energy. 

Blade-Thin  Strips 

The  battery  uses  strips  of  wafer-thin  silicon 
about  the  size  of  ordinary  razor  blades,  ex- 
tremely sensitive  to  light,  which  can  be  linked 
together  to  deliver  power  from  the  sun  at  the 
rate  of  about  50  w  per  square  yard  of  surface. 
In  the  demonstration,  the  experimental  solar 
battery  was  used  to  power  voice  transmission 
over  telephone  lines  and  to  provide  power  for 
transistor  radio  transmitter  carrying  both  speech 
and  music. 

Bell  Labs  scientists  reported  achieving  a  6% 


INVENTORS  of  the  Bell  solar  battery  (I 
to  r),  G.  L.  Pearson,  D.  M.  Chapin  and 
C.  S.  Fuller,  check  sample  devices  for  the 
amount  of  electricity  derived  from  sun- 
light, here  simulated  by  a  lamp. 

efficiency  in  converting  sunlight  directly  into 
electricity,  pointing  out  that  this  compares 
favorably  with  the  efficiency  of  steam  and  gaso- 
line engines  and  is  better  than  the  usual  photo- 
electric device  with  an  efficiency  of  about  1%. 
Improved  techniques  can  be  expected  to  im- 
prove the  present  efficiency  of  the  solar  battery 
substantially,  it  was  said. 

There  is  no  danger  of  a  shortage  of  material 
for  the  solar  batteries,  as  silicon  comes  from 
common  sand,  one  of  the  most  abundant  ma- 
terials in  the  world,  it  was  pointed  out.  The  Bell 
scientists  also  noted  that  with  no  moving  parts 
and  with  nothing  consumed  or  destroyed  in  the 


ALTEC  LANSING  CORP.,  New  York,  an- 
nounced last  week  development  of  this 
new  M20  Lipstik  microphone,  which  is 
described  as  "the  smallest  on  the  mar- 
ket," measuring  three  inches  in  length 
and  five-eighths  of  an  inch  in  diameter. 
It  is  said  to  be  capable  of  "perfect  per- 
formance" for  radio,  tv  and  public  ad- 
dress use  in  lapel,  breast  pocket,  clipped 
to  manuscript  or  in  hand. 

process  of  converting  the  sun's  power  into  elec- 
tricity, the  battery  shound  theoretically  last 
forever. 

The  device  was  developed  by  a  three-member 
team  of  Bell  Labs  scientists:  G.  L.  Pearson,  a 
physicist;  C.  S.  Fuller,  a  chemist,  and  D.  M. 
Chapin,  an  electrical  engineer. 


SLAND** 


We  have  never  encountered  a 
Broadcaster  who  wasn't  inter- 
ested in  this  hazard — nor 
one  who  wasn't  exposed  to  it! 
Hundreds,  nationwide, 
have  our  unique 

INSURANCE 
covering  this  and  related  risks, 
Policies  tailored  to  fit  your 
institution.  Rates?  Almost 
absurdly  low.  Details?  A  letter 
to  us,  please. 


WRITE    FOR    DETAILS    AND  RATES 
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ACA  Sets  Radio-Tv  Agenda 
For  Annual  Meeting  May  4-7 

RADIO  and  television  will  have  a  major  place 
in  the  agenda  of  the  four-day  39th  annual 
meeting  of  the  Assn.  of  Canadian  Advertisers 

in  the  Royal  York  Hotel,  Toronto, 
CANADA       May  4-7.  On  May  5  J.  E.  Potts, 

director  of  Pepsodent  division  of 
Lever  Brothers  Ltd.,  will  conduct  a  broad- 
casting forum. 

Speakers  and  subjects  include:  "How  Effec- 
tive is  Radio  Today?"  by  Joseph  B.  Ward,  Ad- 
vertising Research  Bureau,  Seattle;  "Program 
Production  Problems  in  Television — USA"  by 
an  as-yet  unnamed  NBC,  New  York,  speaker; 
"Is  Television  an  Effective,  Economic  Buy?" 
by  Rodney  Erickson,  Young  &  Rubicam,  New 
York;  "Program  Production  Problems  in  Tele- 
vision— Canada"  by  J.  M.  Reynolds,  Canadian 
Broadcasting  Corp.,  Toronto;  "Television  Set 
Production  and  Forecast"  by  John  D.  Campbell, 
Canadian  Westinghouse  Co.  Ltd.,  Hamilton, 
Ont. 


INTERNATIONAL 


Marketing  Experts  to  Denmark 

THREE-MAN  team  of  marketing  experts  left 
for  Denmark  last  week  to  hold  seminars  for 

Danish  businessmen  who  asked  for 
DENMARK     them  through  the  State  Dept.  The 

team  includes  J.  P.  Napier,  execu- 
tive vice  president,  A.  C.  Nielsen  Co.;  Hal  M. 
Chase,  director  of  marketing,  National  Biscuit 
Co.;  C.  Milton  Monroe,  account  executive, 
Young  &  Rubicam. 
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WIBW 


CBS  RADIO 
in  Topeka 

Ben  Ludy,  Gen  Mgr.,  WIBW-KCKN 
Rep.  Capper  Publications,  Inc. 


MAYOR  ROBERT  KERR  (I)  of  Cortland, 
N.  Y.,  receives  the  emblem  of  Radio 
Pakistan  from  Mahmud  Nizami,  director 
of  Radio  Pakistan's  Peshewar  station. 

Pakistan,  WKRT  Cortland 
Initiate  Program  Exchange 

WKRT  Cortland,  N.  Y.,  and  Radio  Pakistan's 
Peshewar  station  will  exchange  programs  via 
tape  recordings,  it  was  announced  last  week 

after  return  of  Leighton  Hope, 
PAKISTAN     owner  of  WKRT,  and  Cortland's 

Mayor  Robert  Kerr  from  a  good 
will  tour  of  Pakistan.  The  tour  was  a  step  in 
the  affiliation  plan  of  the  cities  of  Peshewar 
and  Cortland,  by  which  the  people  of  the  two 
cities  hope  to  create  and  encourage  deeper 
friendship  and  stronger  ties  of  mutual  under- 
standing, the  two  Cortland  men  said. 

The  administrator  (mayor)  of  Peshewar  will 
visit  Cortland  this  spring,  it  was  said. 


Bogota  Contract  Let 

GOVERNMENTAL  contract  for  the  Bogota, 
Colombia,  Radio-Tv  City  [B*T,  April  12]  has 
been  awarded  to  Bogota  architects,  Cuellar, 

Serrano  &  Gomez,  which  in  turn 
COLOMBIA    has    appointed    Dr.    Walter  J. 

Duschinsky,  planner,  and  Anto- 
nin  Raymond  and  L.  L.  Radio,  of  New  York, 
as  associate  architects.  Dr.  Duschinsky  already 
has  left  New  York  for  Bogota  to  direct  the 
general  planning  of  the  broadcast  center.  He 
designed  WWJ-TV  Detroit  and  planned  the 
radio  and  tv  facilities  of  the  UN  headquarters 
in  New  York.  He  recently  returned  from 
Tokyo  where  he  was  in  charge  of  construction 
of  JOAX-TV,  Asia's  first  commercial  tv  station. 


Tv  in  Latin  America 

PROSPECTS  for  sale  of  television  receivers  in 
the  Central  American  and  Caribbean  areas 
were  termed  "very  bright"  by  Joseph  Kattan, 
vice  president  of  Emerson  Ra- 
LATIN  AMERICA  dio  Export  Corp.,  upon  his  re- 
turn to  New  York  from  a  sur- 
vey of  the  tv  market  in  those  areas.  He 
reported  favorable  conditions  in  Cuba  and 
Puerto  Rico,  but  said  prospects  are  "not  so 
bright"  in  Mexico.  Emerson  nevertheless  is 
optimistic  about  development  of  radio  and 
television  in  Mexico,  he  said,  and  is  concluding 
plans  for  the  establishment  of  a  plant  there. 


...  IN  THE 

WEMP  PARADE! 


BILL  BRAMHALL,  one  of  WEMP'S 
famous  air  salesmen,  emcees  two  great 
shows  daily.  His  homespun  style  is  all 
his  own,  yet  fits  like  a  glove  in  the 
WEMP  family.  One  thing  is  sure,  if  Bill 
says  it's  good,  they  buy  it.  Some  of  his 
national  advertisers  are: 

Coca-Cola,  Oxydol,  Omar,  Simonize, 
Robert  Hall,  Household  Finance, 
Miller  Brewing  Co.,  Halo  Shampoo, 
Musterole,  Howard  Johnson,  Blu- 
tone  Fuel  Oil,  Nesbitt. 

WEMP  delivers  up  to  twice  the 
Milwaukee  audience  per  dollar 
of  Milwaukee  network  stations."' 
Call  Headley-Reed! 

*Based  on  latest  available  Pulse  ratings  and 
SRDS  rates. 


WEMPwEMP-FM 

MILWAUKEE 

HUGH  BOICE,  JR.,  Gen.  Mgr. 
HEADLEY-REED,  Natl.  Rep. 

24  HOURS  OF  MUSIC,  NEWS,  SPORTS 
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CETA  Advisory  Board 
Sets  Chicago  Meeting 

MORE  than  200  representatives  from  27  edu- 
cational and  cultural  institutions — all  voting 
members  on  the  advisory  board  of  the  Chicago 
Educational  Television  Assn. — will  convene  for 
a  two-day  conference  sponsored  by  the  Illinois 
Institute  of  Technology  in  Chicago  May  21-22. 

The  "grass  roots"  meeting  is  designed  to  ex- 
plore the  role  of  the  professional  educator  in 
educational  tv.  The  agenda  calls  for  discussions 
of  program  format  and  content,  types  of  audi- 
ences, techniques  on  prize-winning  tv  shows, 
and  talent  training.  Kinescopes  of  outstanding 
educational  video  fare  will  be  shown.  Dif- 
ferences between  university  and  community 
operated  outlets  will  be  aired. 

The  opening  general  session  will  include  a 
review  of  plans  for  operation  of  ch.  1 1  WTTW 
(TV)  Chicago  by  Chicago  Educational  Tele- 
vision Assn.  this  fall  or  early  next  year. 

The  conference  committee  is  working  with 
the  Joint  Committee  on  Educational  Television, 
the  National  Citizens  Committee  for  Educa- 
tional Television  and  other  organizations  in 
preparing  the  program. 


WNYC  Educational  Series 
Set  Under  Bernays  Grant 

PLANS  of  New  York-owned  WNYC  New 
York  for  a  week-long  radio  documentary  proj- 
ect examining  American  education,  starting 
May  3,  have  been  announced  by  Seymour 
N.  Siegel,  director  of  radio  communications 
for  the  City  of  New  York. 

Titled  Educational  Institute  of  the  Air,  the 
series  will  be  produced  by  WNYC-AM-FM 
under  the  terms  of  a  grant  from  the  Edward 
L.  Bernays  Foundation  to  the  National  Assn. 
of  Educational  Broadcasters.  (Mr.  Bernays 
personally  has  been  active  in  what  he  calls  an 
attempt  to  improve  Tv  commercials'  quality 
and  effectiveness,  through  surveys  of  attitudes 
toward  commercials  [B«T,  April  5,  Feb.  1]. 

In  the  WNYC  project  almost  100  special 
programs  featuring  prominent  U.  S.  educators 
will  be  presented,  with  emphasis  on  "appraisal 
of  how  educational  processes  are  carried  on 
from  nursery  to  the  adult  level"  and  "a  survey 
of  the  job  which  must  be  done  for  tomorrow's 
education." 


Personnel  Service  for  Educ. 
Broadcasters  Set  Up  by  NAEB 

ESTABLISHMENT  by  the  National  Assn.  of 
Educational  Broadcasters  of  a  personnel  service 
to  serve  the  needs  of  the  entire  field  of  educa- 
tional television  and  radio  has  been  announced 
by  Graydon  Ausmus,  president  of  NAEB. 

The  project  was  made  possible  by  a  grant  to 
NAEB  from  the  Ford  Foundation's  fund  for 
adult  education.  It  provided  for  the  establish- 
ment of  a  personnel  office  with  a  full-time 
director  and  secretary  so  that  files  may  be 
maintained  on  all  qualified  personnel  seeking 
positions  in  the  field  of  educational  television 
and  radio.  The  service  will  be  made  available 
to  all  stations,  whether  NAEB  members  or 
not. 

Donald  N.  Walker,  formerly  assistant  office 
supervisor  of  the  U.  of  Illinois  Health  Service, 
was  named  by  Mr.  Ausmus  to  direct  the  activi- 
ties of  the  personnel  service.  Mr.  Walker,  a 
U.  of  Illinois  graduate,  has  had  experience  in 
personnel  supervision,  sales,  accounting  and 
office  management.  He  will  operate  from 
NAEB's  headquarters  in  Urbana,  111. 


ACCEPTING  the  title  to  the  former  trans- 
mitter of  KPIX  (TV)  San  Francisco  from 
Philip  G.  Lasky  (I),  KPIX  vice  president- 
general  manager,  is  James  Day,  general 
manager  of  KQED  (TV)  Berkeley,  the  Bay 
Area's  noncommercial  educational  tv  sta- 
tion. The  transmitter  was  converted  from 
KPIX's  ch.  5  to  KQED's  ch.  9  and  now  is 
beaming  test  patterns  from  the  top  of 
the  Mark  Hopkins  Hotel. 


Violence  on  Tv  Has  a  Use, 
George  Pal  Tells  Panel 

VIOLENCE  seen  by  children  on  tv  programs 
was  defended  by  George  Pal,  motion  picture 
producer-director,  during  KTHE  (TV)  Los 
Angeles  Families  Are  First  panel  discussion 
program  on  the  Allan  Hancock  Foundation 
educational  station. 

Mr.  Pal,  guest  panelist  in  discussion  of  tv 
film  programming,  said,  "Children  should  learn 
as  early  in  life  as  possible  that  all  is  not  sweet- 
ness and  light.  They  should  know  what  violence 
is,  what  it  means,  what  causes  it,  so  they  can 
face  life  realistically.  They  must  learn  how  to 
control  conflicts." 

Also  on  the  panel  were  Carl  Nader,  director, 
16  mm  film  division,  Walt  Disney  studios;  Cobina 
Wright,  authoress  and  columnist;  Florence  Thal- 
heimer,  director,  KTHE  school  programs  and  tv 
chairman,  Los  Angeles  Parent-Teachers  Assn., 
and  Edith  Hagelin,  motion  picture  chairman, 
Los  Angeles  PTA. 


Workshop  at  U.  of  Toledo 

A  NATIONAL  workshop  on  education  by 
television  was  held  last  Monday  through  Sat- 
urday at  the  U.  of  Toledo  campus,  Toledo. 

Three  work  group  leaders  were  I.  Keith 
Tyler,  director  of  the  Ohio  State  U.  office  of 
radio  education;  Armand  Hunter,  director  of 
Michigan  State  College's  WKAR-TV  East 
Lansing,  and  Edgar  G.  Sherburne,  formerly 
with  Naval  Special  Devices  Center,  Port  Wash- 
ington, N.  Y. 

The  workshop  was  sponsored  by  the  Council 
of  National  Organizations  of  the  Adult  Educa- 
tion Assn.  in  cooperation  with  the  Willys  Motors 
Electronics  Division  and  Toledo  U. 


WSOC  Offers  College  Course 

WSOC  Charlotte,  N.  C,  has  recently  inaugu- 
rated a  course  in  radio-tv  for  students  at 
Queens  College,  that  city.  The  course,  which 
is  fully  accredited,  is  becoming  one  of  the 
most  popular  ones  on  the  college  curriculum, 
Charles  M.  Marshall,  promotion  manager,  re- 
ported. The  WSOC  staff  serves  as  faculty,  with 
each  man  teaching  his  own  specialty. 


Page  98    •    April  26,  1954 


Broadcasting   •  Telecasting 


PERSONNEL  RELATIONS 


SAG  Cancels  Contract 
With  Tableau  Television 

CONTRACT  with  Tableau  Television  Ltd., 
Beverly  Hills  producers  of  the  syndicated  China 
Smith,  was  cancelled  by  Screen  Actors  Guild 
I  last  week  because  of  non-payment  of  residuals 
to  talent.  SAG  members  simultaneously  were 
instructed  not  to  act  in  that  tv  film  series,  nor 
contract  for  future  work  until  the  company  has 
met  its  already-incurred  financial  obligations. 

With  the  series  now  in  its  fourth  run  on  a 
|  Los  Angeles  station  (KABC-TV),  SAG  Na- 
tional Executive  Secretary  John  L.  Dales  Jr. 
declared  the  producers  have  failed  to  pay  a 
large  number  of  actors  the  residuals  due  under 
the  guild  contract.  He  said  the  total  involved 
is  more  than  $10,000. 

Under  the  guild  contract  with  producers  of 
tv  entertainment  film,  the  actor's  original  salary 
allows  two  runs  of  the  film  in  each  city;  50% 
more  for  third  and  fourth  runs;  25%  for  fifth 
runs  and  25%  for  the  sixth. 

Of  the  26  half-hour  episodes  made  to  date, 
six  have  been  produced  in  Mexico.  The  latter 
are  not  subject  to  the  SAG  contract,  it  was 
explained.  Partial  payment  has  been  made  to 
actors  in  only  four  of  the  others,  according  to 
guild  executives. 


Local  802  Still  Picketing 

LOCAL  802,  American  Federation  of  Musi- 
cians, continued  to  picket  the  studios  of  WOR- 
AM-TV  New  York  and  WINS  New  York  with 
no  progress  reported  in  their  labor  disputes. 
WOR-AM-TV  has  been  broadcasting  without 
musicians  since  Feb.  28,  WINS  since  March  31 
[B*T,  April  19]. 
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Extra  for  Extras 

EVERYONE  from  elephant  riders  to 
midgets  will  get  a  5%  wage  increase  ret- 
roactive to  Jan.  2  under  a  revised  basic 
agreement  between  the  AFL  Screen  Extras 
Guild  and  the  Assn.  of  Motion  Picture 
Producers.  Submitted  to  guild  members 
for  ratification,  the  agreement  calls  for 
a  new  daily  pay  scale  of  $52.50  for  extras 
who  ride  either  a  camel  or  an  elephant. 
If  they  do  it  for  a  week,  pay  is  $262.50. 
Midgets  are  listed  for  $19.43  per  day 
and  $97.15  weekly  under  the  revised  con- 
tract. Divers  in  swimming  routines  also 
receive  pay  increases,  varying  in  propor- 
tion with  height  of  dives. 


Support  Mounts  for  Draft 
Of  Brewer  as  IATSE  Head 

CAMPAIGN  to  draft  Roy  M.  Brewer  in  the 
election  race  for  the  presidency  of  Interna- 
tional Alliance  of  Theatrical  and  Stage  Em- 
ployes, against  incumbent  Richard  Walsh,  re- 
ceived added  support  in  Hollywood  last  fort- 
night. Television  Broadcasting  Studio  Em- 
ployes Local  815,  IATSE,  voted  support  of 
Mr.  Brewer's  candidacy  and  contributed  $500 
of  Local  funds  to  the  draft  committee. 

Motion  Picture  Studio  Cinetechnicians  Local 
789  was  the  first  Hollywood  IATSE  group  to 
support  the  movement  and  has  voted  $1,500 
to  augment  the  $500  set  aside  by  Local  815. 

Mr.  Brewer  currently  is  executive  assistant 
to  Steve  Broidy,  president,  Allied  Artists  Pro- 
ductions, motion  picture  production  firm.  He 
resigned  as  IATSE  Hollywood  international 
representative  last  year  after  reported  disagree- 
ment over  union  policy  with  Mr.  Walsh. 

Opposition  by  the  Hollywood  locals  to  Mr. 
Walsh  charged  him  with  intimidation  and 
"terroristic  tactics"  in  his  dismissal  of  William 
O.  Brown  as  IATSE  special  international  rep- 
resentative and  organizer  in  the  tv  field. 

Mr.  Brown,  who  continues  as  business  agent 
and  secretary  of  Local  815,  is  a  leader  in  the 
movement  to  draft  Mr.  Brewer,  and  reportedly 
has  termed  the  latter  "the  only  man  who  can 
halt  the  complete  distintegration  of  our  position 
in  the  tv  field." 

Mr.  Brewer  is  reported  ready  to  "take  a 
swing  around  the  country  before  making  a 
formal  announcement"  on  his  candidacy. 


IATSE  Cartoonists  May  Strike 

STRIKE  action  is  expected  if  membership  of 
IATSE  Cartoonist  Local  839,  in  negotiation 
since  mid-January  for  a  working  agreement 
with  members  of  the  Animated  Cartoon  Pro- 
ducers Assn.,  votes  today  (April  26)  against 
accepting  the  newest  counter-wage  offer.  The 
producers  latest  proposal  provides  for  a  5% 
raise,  plus  Vz-to-2%  additional  for  persons 
making  less  than  $65  per  week  with  studio  ex- 
perience of  three  years  or  more.  Starting  rate 
of  $34  per  week  is  retained.  Hollywood  AFL 
Film  Council  last  week  voted  full  support  to 
the  cartoonist  local. 


All  Scope  Off  SAG  Unfair  List 

ALL  SCOPE  Pictures  Inc.,  Hollywood,  is  the 
second  film  company  to  sign  Screen  Actors 
Guild's  basic  collective  bargaining  agreement 
and  thus  be  removed  from  SAG  unfair  list  on 
which  it  was  placed  March  7  [B»T,  March  8]. 
Cate  &  McGlone,  Hollywood,  signed  the  agree- 
ment March  17. 
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Advertisers 

Bruce  E.  Miller  appointed  national  advertising 
manager  for  Plymouth  Motor  Corp.,  Detroit. 

Louis  Gaviati,  general  sales  manager,  Regal 
Amber  Brewing  Co.,  S.  F.,  named  advertising 
director;  Reeves  Hendershot,  southern  div.  sales 
manager,  named  general  sales  manager;  Jack 
Thomason  replaces  Mr.  Hendershot. 

William  C.  Gray  and  Cory  D.  Clark  Jr.,  both 
assistant  advertising  managers,  Albers  Milling 
div.,  Carnation  Co.,  L.  A.,  named  advertising 
managers  for  new  Friskies  Dog  Food  dept.  and 
Carnation  and  Albers  branded  cereals  depart- 
ment, respectively. 

Edward  J.  Maxine  promoted  to  assistant  sales 
manager,  Tidy  House  Products  Co.,  Shenan- 
doah, Iowa. 

Robert  C.  Warren,  account  executive,  Ruth- 
rauff  &  Ryan  Inc.,  L.  A.,  to  Forest  Lawn  Me- 
morial Park,  Glendale,  Calif.,  as  director  of 
community  affairs  (publicity,  advertising,  pub- 
lic relations). 

Agencies 

William  Huse,  advertising  manager,  Albers  Mill- 
ing Co.,  div.  of  Carnation  Co.  L.  A.,  to  Dancer- 
Fitzgerald-Sample  Inc.,  N.  Y.,  as  vice  president 
and  account  executive. 

Frederick  E.  Spence,  vice  president  in  charge 
of  international  operations,  Grant  Adv.,  N.  Y., 
moved  to  New  York  office  of  agency  with  staff 
of  people  assigned  to  work  with  Grant's  32 
offices  throughout  the  world. 

Edwin  Badger,  assistant  general  manager,  Foote, 


THIS  HEFTY  bass  was  caught  in  western 
North  Carolina  by  James  A.  Hagan,  sales 
manager  of  WWNC  Asheville,  his  biggest 
haul  in  a  decade.  It  bears  out  the  adage 
that  a  salesman  must  "keep  going  back," 
according  to  Cecil  B.  Hoskins,  WWNC 
general  manager. 

Cone  &  Belding,  Houston,  Tex.,  elected  a  vice 
president. 

Clifford  Dillon,  formerly  with  Ward  Wheelock 
&  Co.,  N.  Y.,  to  Cecil  &  Presbrey,  N.  Y.,  as  vice 
president  and  creative  director. 
Robert  S.  Aitchison,  vice  president,  Saunders, 


MYCALEX  TUBE  SOCKET  CORPORATION 

Under  exclusive  license  of  Mycalex  Corporation  of  America, 
World's  largest  manufacturer  of  glass-bonded  mica  products 

ADDRESS  INQUIRIES  TO 

General  Offices  and  Plant:  1  29  Clifton  Blvd.,  Clifton,  N.  J. 


Shrout  &  Assoc.,  Chicago,  to  The  Fensholt  Adv. 
Agency,  same  city,  in  same  capacity. 

Edgar  Peck,  circulation  promotion  manager, 
Look  magazine,  to  Grey  Adv.,  N.  Y.,  as  account 
executive. 

Col.  Myers  Cather,  recently  separated  from 
USAF,  and  previously  owner  of  advertising 
agency,  Lincoln,  Neb.,  to  Phil  D.  McHugh  Co., 
L.  A.,  as  account  executive  on  aviation  accounts. 

James  F.  Quinn  elected  a  vice  president  and 
account  supervisor,  Ross  Roy  Inc.,  Chicago; 
Donald  M.  Mullen  to  Ross  Roy  Inc.,  Detroit, 
as  account  executive. 

Robert  M.  Barthold  Jr.,  account  executive,  Mc- 
Cann-Erickson  Inc.,  S.  F.,  has  resigned. 

Frank  K.  Beck,  previously  with  Abbott  Labs.,  to 
Harry  C.  Phibbs  Adv.  Co.,  as  copywriter  and 
account  executive. 

William  H.  Kennedy,  formerly  with  Brooke, 
Smith,  French  &  Dorrance,  Detroit,  and  Tee  V. 
Watson,  Grant  Adv.,  Chicago,  to  J.  Walter 
Thompson  Co.,  Chicago,  as  radio-tv  timebuyers. 

Peter  Arnold  Krug,  director  of  radio-tv,  Hicks 
&  Greist  Inc.,  N.  Y.,  to  Calkins  &  Holden,  Car- 
lock,  McClinton  &  Smith  Inc.,  same  city,  in 
similar  capacity. 

Francis  X.  Brady,  Ward  Wheelock  &  Co.,  N.  Y., 
to  Harry  B.  Cohen  Adv.  Co.,  same  city,  as 
director  of  marketing  and  research. 

Martin  J.  Santa,  senior  copy  writer,  Burlingame- 
Grossman  Adv.,  Chicago,  appointed  copy  di- 
rector. 

Robert  H.  McCulIough,  production  manager  of 
former  Don  Allen  &  Assoc.,  Portland,  Ore.,  to 
production  dept.,  Cole  &  Weber,  same  city. 

Marilyn  Hart,  formerly  with  Schwimmer  & 
Scott,  Chicago,  to  radio-tv  commercial  dept., 
Tatham-Laird  Inc.,  Chicago. 

James  S.  Campbell,  Sherman  &  Marquette, 
N.  Y.,  to  copy  staff,  radio-tv  dept.,  D'Arcy  Adv., 
same  city. 

Arthur  R.  Ross,  radio-tv  writer-producer,  W.  B. 
Doner  &  Co.,  Detroit,  to  creative  staff,  Camp- 
bell-Ewald  Co.,  same  city. 

Si  Lewis,  WPIX  (TV)  New  York,  to  Product 
Services  Adv.,  N.  Y.,  as  head  of  tv  and  radio 
department. 

John  Sheldon,  Lennen  &  Mitchell,  N.  Y.,  to 
service  dept.,  Kudner  Agency,  same  city. 

Glen  Jocelyn,  formerly  with  Foote,  Cone  & 
Belding,  N.  Y.,  to  Harry  B.  Cohen  Adv.,  same 
city. 

Jack  Glenn,  formerly  with  Ward  Wheelock  & 
Co.,  Phila.,  to  McKee  &  Albright  Adv.,  same 
city. 

Nat  M.  Kolker,  president,  Nat  M.  Kolker  Adv., 
Philadelphia,  elected  president  National  Fed-  j 
eration  of  Advertising  Agencies. 

Charles  H.  Brower,  executive  vice  president  in 
charge  of  creative  departments,  BBDO,  elected 
to  board  of  directors  of  Advertising  Council, 
as  a  representative  of  advertising  agencies. 

Ed  Fritz,  radio-tv  director,  and  Dave  Hayes, 

assistant  radio-tv  director,  W.  E.  Long  Co., 
Chicago,  collaborated  on  musical  satire  of  radio- 
tv-advertising  field,  "Out  There,"  presented  at 
DePaul  U.  April  25-30. 


Stations 


f 
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Jean  Paul  King,  commercial  manager,  KLAS-jjj 
TV  Las  Vegas,  appointed  general  manager,  suc- 
ceeding Robert  Gardner,  who  joins  a  local  ad- 
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i/artising  agency  in  executive  capacity. 

(F3hn  North,  general  sales  manager  KEDD 
TV)  Wichita,  Kan.,  appointed  vice  president 
ud  general  manager. 


MR.  NORTH 


MR.  GARVEY 


Charles  Garvey,  sales  manager,  WJBO-WBRL 
FM)  Baton  Rouge,  La.,   appointed  general 

"nanager,  succeeding  J.  Roy  Dabadie,  appointed 
general  manager,  WBRZ  (TV)  same  city  [B»T, 

April  19]. 

illiam  E.  Daley,  account  executive,  WTCN- 
AM-TV  Minneapo- 
lis-St.  Paul,  appoint- 
ed sales  manager, 
same  stations. 

Robert   L.  Baratta, 

formerly  with  Point 
of  Purchase  Posters, 
Portland,  Ore.,  ap- 
pointed account  ex- 
ecutive, KEX  that 
city. 

Robert  W.  Duinm, 

MR.  DALEY  general  manager, 

KXOA  Sacramento, 
resigned  April  17  with  future  plans  to  be  an- 
nounced in  30  days.  Lincoln  Dellar,  KXOA 
^resident,  assumes  active  management. 

Leo  Borin,  manager,   WHAY  New  Britain, 


r-— HiiiijijM 


f*  Reasons  Why 

The  foremost  national  and  local  ad- 
vertisers    use     WEVD     year  after 
year  to  reach  the  vast 

Jewish  Market 

of  Metropolitan  New  York 

1.  Top  adult  programming 
2.  Strong  audience  impact 
3.  Inherent  listener  loyalty 
4.  Potential  buying  power 
Send  for  a  copy  of 

"WHO'S  WHO  ON  WEVD"  ' 
Henry  Greenfield.  Managing  Director 
WEVD  117-119  West  46th  St.. 
New  York  19 


Conn.,  appointed  manager,  KOTA  Rapid  City, 
S.  D.,  effective  May  1. 

Col.  G.  E.  Ryan,  British  Columbia  div.  man- 
ager, Canada  Dry  Ltd.,  named  sales  manager, 
CJOR  Vancouver,  B.  C.  Don  Laws,  commercial 
manager,  CJOR,  will  handle  network  and  spe- 
cial sales,  same  station. 

Paul  L.  Woodland,  promotion  manager,  KYW 
Philadelphia,  named  promotion  manager,  Stein- 
man  Stations,  headquartered  in  Lancaster,  Pa. 

Dick  Dean,  commercial  manager,  KRUN 
Ballinger,  Tex.,  named  general  manager,  KEVA 
Shamrock,  Tex. 

Frank  Shaw,  NBC  Film  Div.  sales  staff,  Chica- 
go, to  sales  staff  WAAT  Newark,  assigned  to 
concentrate  on  New  York  agencies. 

Bill  Burn  named  sales  manager,  WDAY  Fargo, 
N.  D.,  succeeding  Tom  Barnes,  who  continues 
as  manager  and  sales  manager,  WDAY-TV. 

Hudson  Shubert,  sales  manager,  Sears,  Roebuck 
&  Co.,  Oklahoma  City,  named  local  salesman, 
WKY  Oklahoma  City. 

Bert  Libin,  account  executive,  WWDC  Wash- 
ington, to  sales  staff,  WMAL  same  city.  Charles 
F.  Hunt,  WLEE  Richmond,  to  announcing  staff, 
WMAL-AM-TV. 

Edward  O.  Smith  Jr.,  formerly  space  salesman, 
Time  magazine,  to  sales  staff,  WBZ-WBZA 
Boston-Springfield. 

Bob  Cawley,  music  director,  KOTV  (TV)  Tulsa, 
Okla.,  named  director-announcer  KPHO-TV 
Phoenix,  Ariz. 

Orville  Rennie,  director  of  alumni  public  rela- 
tions, Cornell  Col- 
lege, Mt.  Vernon, 
Iowa,  appointed  busi- 
ness and  showman- 
ship manager,  KIOA 
Des  Moines. 

Thomas   E.  Arend, 

producer  -  director, 
WNBK  (TV)  Cleve- 
land, appointed  pro- 
duction manager, 
WMTV  (TV)  Madi- 
son, Wisconsin. 


Charles  ()' Donne  11 

WHAT  Philadelphia. 


MR.  RENNIE 

named  program  director. 

Robert  Orth,  KOIN-TV  Portland,  Ore.,  pro- 
moted to  continuity  director. 

Hank  Lewis,  formerly  with  New  York-owned 
WNYC,  appointed  chief  of  news  bureau,  WPAC 
Patchogue,  L.  I. 

J.  B.  Clark,  WBT  Charlotte,  N.  C,  named  Caro- 
linas  news  editor,  that  station. 

Joan  McCrea  to  traffic  dept.  and  Lois  Weiss 
to  production  dept.,  KYW,  Philadelphia. 

Frank  Stevens,  sports  director,  WOSU  Colum- 
bus, Ohio  (Ohio  State  U.),  to  nighttime  an- 
nouncing staff,  WWVA  Wheeling,  W.  Va. 
Frank  Noto,  promotion  dept.,  WHP-TV  Harris- 
burg,  Pa.,  to  continuity  dept.,  WWVA. 

Helen  M.  Loy,  formerly  with  Hartford  Courant, 
to  WKNB-TV  New  Britain  (Hartford),  as  pub- 
lic relations  and  promotion  director. 

Virginia  Everett,  editorial  staff  Yonkers  (N.  Y.) 
Herald-Stateman  and  Arizona  Republic,  Phoe- 
nix, named  assistant  to  publicity  and  public 
relations  manager,  WPIX  (TV)  New  York. 

Cal  Milner,  formerly  program  director,  WHAT 
Philadelphia,  to  WPEN  same  city. 

Louise  Frazier,  WNHC-TV  New  Haven,  to 


Television  and  radio  audiences  in  the  mil- 
lions .  .  .  record  breaking  personal  ap- 
pearances ...  a  tremendous  following  of 
fans  from  coast  to  coast — that's  the  Sammy 
Kaye  story! 

And  with  that  story,  plus  hard-hitting 
Thesaurus  sales  tools,  subscribers  are  clinch- 
ing sales  with  The  Sammy  Kaye  Show! 
Thesaurus  subscribers  across  the  country  are 
making  money  .  .  .  for  example — "Sammy 
Kaye  Show  sponsored  by  Walkover  Shoes  for 
over  2  years  .  .  .  doing  excellent  job!" — 
WCMB  (Harrisburg,  Pa.) — "Sold  insurance 
agency  39  weeks  .  .  .  very  difficult  to  sell 
until  he  saw  The  Sammy  Kaye  Show  bro- 
chure .  .  .  then  he  took  it  immediately!" — 
WCNH  (Quincy,  Ha.)—  "Easy  to  sell  The 
Sammy  Kaye  Show  to  Rexall  Drug  Stores 
for  52  weeks  .  .  .  audition  disc  excellent!" — 
WKCT  (Bowling  Green,  Kentucky). 

If  you're  not  a  subscriber  be  sure  to  get 
the  facts,  including  the  amazing  low  rate  on 
the  3 1  Thesaurus  "Big-name  shows  for  low- 
budget  sponsors" — and  audition  disc  for 
"The  Sammy  Kaye  Show." 

*  Thesaurus  Success  Story  #2 
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 PEOPLE  

WEWS  (TV)  Cleveland  as  hostess  on  Women's 
Window  program. 

Rev.  Clarence  H.  Cobbs,  First  Church  of  De- 
liverance, Chicago,  signs  for  weekly  series  over 
WBKB  (TV)  that  city,  emanating  directly  from 
the  church. 

John  S.  Hayes,  president,  WTOP  Inc.,  Wash- 
ington, named  general  campaign  chairman,  1955 
Community  Chest-United  Defense  Fund  cam- 
paign in  the  Washington  area. 

John  Pattison  Williams,  executive  vice  presi- 
dent, Air  Trails  Network  (WING  Dayton, 
WCOL  Columbus,  WIZE  Springfield,  Ohio,  and 
WCMI  Ashland,  Ky.),  re-elected  member,  ad- 
visory board,  Dayton  Salvation  Army. 

Victor  A.  Sholis,  vice  president-director,  WHAS 
Louisville,  named  Louisville  area  chairman  of 
American-Korean  Foundation  fund  campaign. 

W.  Frank  Harden,  managing  director,  WIST 
Charlotte,  N.  C,  honored  for  outstanding 
Jaycee  service  by  South  Carolina  Junior 
Chamber  of  Commerce  and  elected  to  member- 
ship, Senate  of  Junior  Chamber  International. 

Russ  Coglin,  disc,  m.c,  KROW  Oakland,  Calif., 
cited  by  Disabled  American  Veterans  for  "un- 
selfish efforts  ...  to  better  the  cause  of  the 
disabled  veteran." 

Dick  Weiss,  disc  m.c,  WFDF  Flint,  Mich.,  has 
recorded  two  vocals  on  Manhattan  label,  "I'm 
Dancing  With  My  Darling"  and  "Tired  of  Me." 

George  R.  Whitney  Jr.,  son  of  general  manager, 
KFMB-AM-TV  San  Diego,  father  of  boy, 
April  1. 

Robert  Zirk,  chief  engineer,  WLBK  De  Kalb, 
111.,,  father  of  boy,  Robert  Louis  Jr. 

Roger  Langston,  promotion  manager,  WMBR 
Jacksonville,  Fla.,  father  of  girl,  Sheryl  Ann, 
April  9. 

Jim  Metcalf,  staff  announcer,  WJAR-AM-TV 
Providence,  father  of  boy,  March  30. 

Bob  Burns,  staff  announcer,  WHAM  Rochester, 
N.  Y.,  father  of  girl,  Shelly  Robin,  April  12. 

Benne  Alter,  director  of  production,  WQUA 
Moline,  111.,  died  April  11,  from  a  heart  attack. 

Film 

Charles  Ross,  formerly  on  New  York  sales  staff, 
Prockter  Television  Enterprises,  to  sales  staff, 
Guild  Film  Co.,  as  account  executive. 

Charles  M.  Weiner,  formerly  in  theatrical  film 
distribution,  to  Louis  Weiss  &  Co.,  Los  Angeles 
tv  film  distribution  firm,  as  sales  representative 
in  Minnesota,  Wisconsin,  Iowa,  Nebraska, 
North  and  South  Dakota.  He  is  headquartered 
at  3233  Fremont  Ave.  S.,  Minneapolis. 

Malcolm  Beelby,  formerly  musical  adviser, 
Warner  Bros.,  Hollywood,  named  depart- 
mental assistant  head,  Paramount  Studio  music 
department. 

Myron  Bresnick,  formerly  associated  with  Audio 
Film  Center  and  Fleetwood  Films,  to  TeeVee 
Co.  as  midwestern  and  southern  sales  manager, 
headquartered  in  Chicago. 

William  Woodson,  narrator,  NBC-TV  Hallmark 
Hall  of  Fame,  signed  for  similar  assignment  on 
syndicated  tv  film  series  Unexplained,  being 
produced  by  Westward  Productions,  Holly- 
wood. 

Don  Hayden,  who  portrays  Freddie  in  NBC- 
TV's  film  series  My  Little  Margie,  and  Carol 
Ana  Beery,  daughter  of  late  actor  Wallace 
Beery,  were  married  yesterday  (April  25). 

Manufacturers 

J.  Roy  Costello,  manager  of  cost  analysis  and 
control,  Sylvania  Electric  Products  Inc.,  N.  Y., 
appointed  controller,  international  div.;  Robert 


A.  Starek,  East-Central  district  sales  engineer, 
appointed  assistant  district  sales  manager, 
electronic  products  sales. 

John  Bentia,  vice  president,  Alliance  Manu- 
facturing Co.,  Alliance,  Ohio,  elected  executive 
vice  president. 

Harold  J.  Schulman,  director  of  service,  Allen 

B.  DuMont  Labs,  to  CBS-Columbia,  in  similar 
capacity.  He  will  supervise  all  of  company's 
service  and  engineering  activities. 

Francis  D.  Edes,  administrative  assistant  to 
Henry  F.  Argento,  vice  president  and  general 
manager,  Raytheon  Mfg.  Co.  Chicago's  tv-radio 
div.,  elected  assistant  secretary  and  assistant 
treasurer  of  parent  firm. 

Warren  C.  Dunn,  sales  engineer,  Union  Switch  ' 
&  Signal  div.  of  Westinghouse  Air  Brake  Co., 
appointed  supervisor  of  product  sales,  general 
apparatus  sales  department. 

Walter  O.  Menge,  president,  Lincoln  National 
Life  Insurance  Co.;  Ft.  Wayne,  Ind.,  and  Joseph 
W.  Dye,  president  of  Wolf  &  Dessauer,  Ft. 
Wayne,  elected  to  board  of  directors,  The 
Magnavox  Co.,  same  city. 

Program  Services 

Stuart  Podell  elected  president  of  Podell  Studios, 
Chicago    (formerly    Lannes  Photographers), 
which  has  added  special  tv  service  department  .  1 
to  handle  station,  agency,  advertiser  and  other 
accounts. 

George  A.  Hayes,  sales  manager,  Stuart  F. 
Louchheim  Co.,  distributor  for  Columbia 
Records  Inc.  in  Philadelphia,  named  special 
field  representative  for  Columbia  Records, 
headquartered  in  New  York. 

Trade  Associations 

Florence  Lowe,  Variety  magazine,  elected  presi- 
dent Washington  chapter,  American  Women  in 
Radio  and  Television;  Dorothy  Carr,  WMAL, 
vice  president;  Fran  Riley,  NARTB,  treasurer; 
Patricia  Searight,  WTOP,  corresponding  secre-  j 
tary,  and  Betty  Colclough,  National  Citizen's 
Committee  for  Educational  Tv,  recording  sec- 
retary. 

Raymond  G.  Barnett  Jr.,  The  Katz  Agency, 
L.  A.;  Raymond  R.  Morgan  Jr.,  account  execu- 
tive, Raymond  R.  Morgan  Co.,  Hollywood; 
Hayes  Busch,  account  executive,  Stromberger, 
LaVene,  McKenzie,  L.A.,  and  Maurice  Webster, 
director  of  operations,  CPRN  and  KNX  Holly- 
wood, initiated  as  honorary  professional  mem- 
bers, Southern  California  Alumni  Chapter, 
Alpha  Delta  Sigma,  professional  advertising 
fraternity. 
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Station  Authorizations,  Applications 

(As  Compiled  by  B  •  T) 

April  15  through  April  21 

Includes  data  on  new  stations,  changes  in  existing  stations,  ownership  changes,  hearing 
cases,  rules  &  standards  changes  and  routine  roundup. 

Abbreviations: 


CP — construction  permit.  DA — directional  an- 
tenna. ERP — effective  radiated  power.  STL — 
studio-transmitter  link,  synch,  amp. — synchro- 
nous amplifier,  vhf — very  high  frequency,  uhf — 
ultTa  high  frequency,  ant. — antenna,  aur. — aural, 
vis.  —  visual,   kw  —  kilowatts,   w  —  watts,   mc  — 


FCC  Commercial  Station  Authorizations 
As  of  March  31,  1954* 


Licensed  (all  on  air) 
CPs  on  air 
CPs  not  on  air 
Total  on  air 
Total  authorized 
Applications  in  hearing 
New  station  requests 
Facilities  change  requests 
Total  applications  pending 
Licenses  deleted  in  March 
CPs  deleted  in  March 


AM 

FM 

TV 

2,532 

530 

101 

7 

25 

t284 

129 

15 

190 

2,539 

555 

385 

2,668 

570 

575 

129 

4 

183 

163 

3 

72 

133 

19 

25 

883 

108 

249 

0 

4 

0 

0 

0 

11 

*  Does  not  Include  noncommercial  educational 
1m  and  tv  stations. 

t  Authorized  to  operate  commercially. 


Am  and  Fm  Summary  through  April  21 


Am 
Fm 


Appls. 

In 

On 

Pend- 

Hear- 

Air 

Licensed 

CPs 

ing 

ing 

2,545 

2,537 

137 

167 

129 

557 

532 

38 

5 

4 

megacycles.  D — day.  N — night.  LS — local  sun- 
set, mod.  —  modification,  trans.  —  transmitter, 
unl.  —  unlimited  hours,  kc — kilocycles.  SSA  — 
special  service  authorization.  STA — special  tem- 
porary authorization.  (FCC  file  and  hearing 
docket  numbers  given  in  parentheses.) 


Television  Station  Grants  and  Applications 
Since  April  14,  1952 
Grants  since  July  7  7,  7952: 


Commercial 
Educational 


vhf 

233 
12 


uhf 

305 
17 


Total  Operating  Stations  in  U.  S. 

vhf  uhf 

Commercial  on  air  252  123 

Noncommercial  on  air  2  2 


Total 

538i 
29 


Total 

375 
4 


Applications  filed  since  April  14,  7952: 


New 

Amend. 

vhf 

uhf 

Total 

Commercial 

916 

337 

709 

525 

1,2352 

Educational 

53 

27 

26 

533 

Total 

969 

337 

736 

551 

l,288i 

1  Sixty-seven  CPs  (12  vhf,  55  uhf)  have  been  re- 
turned. 

=  One  applicant  did  not  specify  channel. 
3  Includes  29  already  granted. 
1  Includes  561  already  granted. 


90°  03'  26"  W.  Long.  Transmitter  and  antenna 
GE.  Legal  counsel,  Monroe  Oppenheimer,  Wash- 
ington. Consulting  engineer,  Robert  M.  Silli- 
man,  Washington.  Principals  include  President- 
Treasurer  Paul  E.  Peltason  (37.25%);  1st  Vice 
President  Harry  Tenenbaum  (37.25%);  Secretary 
H.  M.  Stolar  (0.83%);  Vice  President  John  I. 
Hyatt  (3.33%);  Vice  President  Theodore  F. 
Weiskotten  (3.33%),  and  Mrs.  Janet  W.  Levy 
(27%).  WTVI  (TV)  proposes  to  surrender  its 
CP  for  uhf  ch.  54  if  this  application  is  granted. 
Filed  April  19. 

APPLICATION  AMENDED 

St.  Louis,  Mo. — KWK  Inc.  amends  application 
for  new  tv  station  on  vhf  ch.  4  to  include  merger 
agreement  whereby  ownership  will  be:  KXOK 
(23%);  Globe-Democratic  Pub.  Co.  (23%);  KSTP 
(23%);  group  of  Missouri  Valley  stockholders 
(3%);  KWK  (28%);  transmitter  location  to  1215 
Cole  St.,  St.  Louis;  antenna  height  above  ave- 
rage terrain  521  ft.    Filed  April  15. 

APPLICATION  DISMISSED 

Buffalo,  N.  Y. — Community  Tv  Co.  FCC  Comr. 
Robert  T.  Bartley  granted  petition  for  dismissal 
without  prejudice  of  its  application  for  vhf  ch. 
7.   Dismissed  April  20. 

Existing  Tv  Stations  .  .  . 

ACTIONS  BY  FCC 

WBKB  (TV)  Chicago,  111.— American  Bcstg.- 
Paramount  Theatres  Inc.  granted  modification 
of  CP  for  vhf  ch.  7  to  change  ERP  to  158  kw 
aural;  completion  date  Oct.  16.  Granted  April 
16;  announced  April  20. 

KGEO-TV  Enid,  Okla.— Streets  Electronics  Inc. 
granted  modification  of  CP  for  vhf  ch.  5  to 
change  transmitter  location  to  206  Randolph  St., 
Enid;  change  ERP  to  100  kw  visual,  50  kw  aural; 
antenna  height  above  average  terrain  810  ft.; 
completion  date  Oct.  13.  Granted  April  13;  an- 
nounced April  20. 

KVAL-TV  Eugene,  Ore. — Eugene  Tv  Inc.  grant- 
ed STA  to  operate  commercially  on  vhf  ch.  13 
for  the  period  ending  April  25.  Granted  April 
14;  announced  April  20. 

KCMC-TV  Texarkana,  Tex.— KCMC  Inc.  grant- 
ed CP  for  vhf  ch.  6  to  change  ERP  to  100  kw 
visual,  50  kw  aural;  antenna  height  above  ave- 
rage terrain  380  ft.  Granted  April  16;  announced 
April  20. 

WHA-TV  Madison,  Wis.— Wis.  State  Radio 
Council  granted  STA  for  noncommercial  educa- 
tional tv  station  for  the  period  ending  June  7. 
Granted  April  13;  announced  April  20. 


ACTIONS  OF  FCC 
New  Tv  Stations  .  .  . 

GRANTS 

San  Jose,  Calif. — Standard  Radio  &  Tv  Co 

granted  vhf  ch.  11  (198-204  mc);  ERP  178  kw 
visual,  99.4  kw  aural;  antenna  height  above 
.average  terrain  2,770  ft.,  above  ground  274  ft 
Estimated  construction  cost  $491,352,  first  year 
operating  cost  $274,718,  revenue  $279,225.  Post 
office  address  702-10  Commercial  Bldg.,  San  Jose, 
i, Calif.  Studio  location  corner  of  Park  Ave  and 
Montgomery  St.  Transmitter  location  on  Peak 
Loma  Prieta,  4.6  mi.  SSW  of  New  Almaden,  Calif 
Geographic  coordinates  37°  06'  39.8"  N.  Lat,  121° 
30'  33"  W.  Long.  Transmitter  RCA,  antenna 
RCA.  Legal  counsel  Krieger  &  Jorgensen,  Wash- 
ington. Consulting  engineer  George  P.  Adair, 
Washington.  Principals  include  President  Allen 
It.  Gilhland  (24%),  owner  of  Sunlite  Bakery, 
,=an  Jose;  Vice  President  Fred  J.  Fletcher  (16%) 
majority  stockholder  of  Fletcher  (Buick)  Motor 
,Co.,  San  Jose;  Treasurer  Paul  Shaeffer  (16%), 
owner  of  Valley  Equipment  Co.,  San  Jose,  and 
Roy  M.  Butcher  (16%),  electrical  contractor,  San 
jJose.    Granted  April  16. 

APPLICATIONS 

Mt.  Cheaha,  Ala.— Alabama  Educational  Tv 
ommission,  noncommercial  educational  vhf  ch 
7  (174-180  mc);  ERP  316  kw  visual,  190  kw  aural; 
antenna  height  above  average  terrain  2,000  ft 
above  ground  574  ft.  Post  office  address,  714 
Protective  Life  Bldg.,  Birmingham,  Ala.  Studio 
and  transmitter  location,  Mt.  Cheaha,  Munford, 
Ma.  Geographic  coordinates  39°  29'  06"  N.  Lat., 
3o°  48'  32".  W.  Long.  Antenna  RCA.  Legal  coun- 
sel Hogan  &  Hartson,  Washington.  Consulting 
rngmeer,  A.  D.  Ring  &  Assoc.,  Washington.  Prin- 
cipals include  President  Raymond  D.  Hurlbert; 
Secretary  Thomas  D.  Russell,  25%  stockholder 
A'RFS-AM-FM  Alexander  City,  Ala.,  and  secre- 
:ary-14.49%  stockholder  WRLD-AM-FM  Lanett, 
Ma.,  and  16%%  stockholder  WGFS  Covington, 
p&a.   Filed  April  18. 

St.  Louis,  Mo.— Signal  Hill  Telecasting  Corp. 
WTVI  (TV)  Belleville,  111.),  vhf  ch.  4  (66-72 
pc);  ERP  100  kw  visual,  61.45  kw  aural;  antenna 
leight  above  average  terrain  623  ft.,  above  ground 
139  ft.  Post  office  address,  10200  W.  Main  St., 
3elleville,  111.  Studio  location  to  be  determined. 
Transmitter  location,  10200  W.  Main,  Belleville, 
U.   Geographic  coordinates  38°  35'  06"  N.  Lat., 
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STATIONS  DELETED 

WGLM  (TV)  Lawrence,  Mass. — General  Bcstg. 

Co.  FCC  deleted  tv  station  on  uhf  ch.  72  at 
request  of  applicant.   Deleted  April  21. 

WOUC  (TV)  Chattanooga,  Tenn— Chattanooga 
Tv  Inc.  FCC  deleted  tv  station  on  uhf  ch.  49  at 
request  of  applicant.  Deleted  April  20. 

APPLICATIONS 

WCOV-TV   Montgomery,   Ala. — Capitol  Bcstg. 

Co.  seeks  modification  of  CP  for  uhf  ch.  20  to 
change  ERP  to  199.5  kw  visual,  117.5  kw  aural; 
antenna  height  above  average  terrain  440  ft. 
Filed  April  15. 

WTVJ  (TV)  Miami,  Fla.— WTVJ  Inc.  seeks 
modification  of  CP  for  vhf  ch.  4  to  change  ERP 
to  79  kw  aural;  antenna  height  above  average 
terrain  950  ft.   Filed  April  19. 

WITH-TV  Baltimore,  Md.  —  WITH-TV  Inc. 
seeks  modification  of  CP  for  uhf  ch.  72  to  change 
transmitter  location  to  South  Side  of  New  Ed- 
mundson  Ave.,  extended  between  Ingleside  and 
Winters  Lane,  Baltimore;  ERP  to  174.6  kw  visual, 
96.65  kw  aural;  antenna  height  above  average 
terrain  505.5  ft.   Filed  April  15. 

KLTV  (TV)  Tyler,  Tex. — Lucille  Ross  Lansing 
seeks  modification  of  CP  for  vhf  ch.  7  to  change 
studio  and  transmitter  location  to  Kilgore  Hwy., 
&  Farm  &  Market  Rd.;  change  ERP  to  100.3  kw 
visual,  50.25  kw  aural;  antenna  height  above 
average  terrain  524  ft.   Filed  April  16. 

WBTM-TV  Danville,  Va.— Piedmont  Bcstg. 
Corp.  seeks  modification  of  CP  for  uhf  ch.  24 
to  change  ERP  to  22.4  kw  visual,  11.8  kw  aural; 
antenna  height  above  average  terrain  647  ft. 
Filed  April  20. 

CALL  LETTERS  ASSIGNED 

KCKT  (TV)  Great  Bend,  Kan.— Central  Kan. 
Tv  Co.,  vhf  ch.  2. 

WLEX-TV  Lexington,  Ky.— Central  Ky.  Broad- 
casting Co.,  uhf  ch.  18. 

WGRB  (TV)  Buffalo,  N.  Y. — Niagara  Frontier 
Amusement  Corp.,  vhf  ch.  2. 

WCNY-TV  Carthage,  N.  Y. — The  Brockway  Co., 
vhf  ch.  7. 

WFLB-TV  Fayetteville,  N.  C. — Fayetteville 
Broadcasters  Inc.,  uhf  ch.  18. 

KTVX  (TV)  Muskogee,  Okla.— Tulsa  Broadcast- 
ing Co.,  vhf  ch.  8. 

New  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

Sitka,  Alaska — Voice  of  Sheldon  Jackson  Inc., 
granted  1400  kc,  250  w  specified  hours.  First  year 
operating  cost  $22,000,  revenue  $6000.  Purchased 
secondhand  equipment  for  $7,000.  Principals  in- 
clude Board  of  National  Missions  of  the  Presby- 
terian Church  in  U.S.A.  (99.93%);  President  R. 
Roland  Armstrong,  president  Sheldon  Jackson 
Junior  College;  Vice  President  Norman  C.  Ban- 
field,  attorney,  and  Treasurer  R.  B.  Wurster,  Dean 
of  Sheldon  Jackson  Junior  College.  Post  office  ad- 
dress %  R.  Roland  Armstrong.  206  Behrends  Ave., 
Juneau,  Alaska.  Granted  April  21. 

Crestview,  Fla. — C.  S.  Henderson  and  James  T. 
Whitaker  d/b  as  Crestview  Bcstg.  Co.,  granted 
1490  kc,  250  w  unlimited.  Estimated  construction 
cost  $9,020,  first  year  operating  cost  $24,000,  reve- 
nue $30,000.  Principals  in  partnership  are  C.  S. 
Henderson  (75%),  75%  owner  Radio  Electric 
Co.,  Crestview,  radio  and  tv  installations  and 
repairs,  and  James  T.  Whitaker  (25%),  elec- 
tronics technician  and  25%  owner  of  Radio 
Electric  Co.  Post  office  address  501  S.  Main  St., 
Crestview.   Granted  April  21. 

Peru,  Ind. — Wabash-Peru  Bcstg.  Co.,  granted 
1600  kc  500  w  daytime.  Post  office  address  % 
East  End  Fuel  Co.,  Peru.   Granted  April  21. 

APPLICATIONS 

Gunnison,  Colo. — Gunnison  Bcstg.  Co.,  1490  kc, 
250  w,  daytime.  Post  office  address,  1166  Rodgers 


St.,  Abilene,  Tex.  Estimated  construction  cost 
$9,850,  first  year  operating  cost  $27,000,  revenue 
$35,000.  Principals  in  general  partnership  include 
E.  W.  Huse  (50%),  general  contractor,  and  Jack 
G.  Clark  (50%),  engineer  at  KWKC  Abilene,  Tex. 
Filed  April  19. 

St.  Joseph,  Mo. — Broadcast  Group  Inc..  1270  kc, 
1  kw,  daytime.  Post  office  address,  Suite  504, 
Commerce  Building,  Kansas  City,  Mo.  Esti- 
mated construction  cost  $18,876,  first  year  oper- 
ating cost  $49,000,  revenue  $60,000.  Principals  in- 
clude President  J.  D.  Spears  (50.9%),  real  estate 
development,  sales  and  construction;  Vice  Presi- 
dent Peter  T.  Scott  (49%),  advertising,  and  Secre- 
tary Kenneth  E.  Bigus  (0.1%),  attorney.  Filed 
April  19. 

Riverhead,  N.  Y.— Suffolk  County  Bcstg.  Corp. 
(WALK-AM-FM  Patchogue,  N.  Y.),  1390  kc,  500 
w,  daytime.  Post  office  address,  P.  O.  Box  230, 
Patchogue.  Estimated  construction  cost  $20,930, 
first  year  operating  cost  $21,000,  revenue  $28,500. 
Principals  include  President  Niles  E.  Segerdahl; 
Vice  President-Treasurer  W.  K.  Macy  Jr.  (40%); 
Secretary  Phillip  A.  Roll;  and  Julia  D.  Macy 
(60%).    Filed  April  19. 

San  Angelo,  Tex. — David  P.  Pinkston  d/b  as 
Concho  Bcstg.  Co.,  1260  kc,  1  kw  daytime.  Post 
office  address,  Box  1319,  Lubbock.  Tex.  Esti- 
mated construction  cost  $15,456,  first  year  oper- 
ating cost  $36,000,  revenue  $42,500.  Principals 
include  Mr.  Pinkston  general  manager-40% 
stockholder  KDAV  Lubbock,  and  30%  partner 
in  Panhandle  Bcstg.  Co.,  applicant  for  new  am 
station  at  Amarillo,  Tex.  Filed  April  19. 

Existing  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

WNPT  Tuscaloosa,  Ala. — West  Ala.  Bcstg.  Co., 
granted  CP  to  change  from  1  kw  daytime  to  500 
w  night,  directional,  1  kw  daytime  on  1280  kc. 
Granted  April  21. 

WPRC  Lincoln,  Bl. — Prairie  Radio  Corp.,  grant- 
ed permission  to  sign  off  at  6  p.m.  CST  during 
the  period  April  26  to  Oct.  1.  Granted  April  16; 
announced  April  20. 

WLS  Chicago,  111. — WLS  Inc.,  granted  modifica- 
tion of  license  to  operate  unlimited  time.  Grant- 
ed April  16;  announced  April  20. 

WSIV  Pekin,  111. — Pekin  Bcstg.  Co.,  granted 
permission  to  sign  off  at  7  p.m.  daily  during 
May  through  August.  Granted  April  16;  an- 
noupced  April  20. 

WSYD  Mt.  Airy,  N.  C— Mt.  Airy  Bcstrs.  Inc., 
granted  CP  to  change  from  1240  kc  250  w  unlim- 
ited to  1300  kc  5  kw  daytime.  Granted  April  21. 

WPAQ  Mt.  Airy,  N.  C— Ralph  D.  Epperson, 
granted  CP  to  change  power  from  1  kw  day 
to  10  kw-1  kw  (local  sunrise  to  local  sunset), 
on  present  frequency  740  kc;  engineering  condi- 
tions. In  general,  WPAQ  will  start  and  sign 
off  with  1  kw  but  will  use  10  kw  at  different  in- 
between  times  depending  upon  the  month  and 
season.   Action  April  21. 

KLIQ  Portland,  Ore— Mercury  Bcstg.  Co., 
granted  authority  to  remain  silent  for  period 
of  90  days  beginning  April  12  due  to  financial 
difficulties.  Granted  April  16;  announced  April 
20. 

STATION  DELETED 

WENR  Chicago,  HI. — WLS  Inc.  FCC  granted 
request  for  cancellation  of  license  and  deletion 
of  call  letters.  Granted  April  16;  announced 
April  20. 

APPLICATIONS 

WDAK  Columbus,  Ga. — Radio  Columbus  Inc. 

seeks  CP  to  change  from  1340  kc  250  w  daytime 
to  540  kc  1  kw  night  directional  and  5  kw  day- 
time.  Filed  April  20. 
WSDR    Sterling,    III. — Blackhawk    Bcstg.  Co. 

seeks  CP  to  increase  power  from  100  w  to  250 


w  on  1240  kc.   Filed  April  14. 

KRWC  Forest  Grove,  Ore.— Irving  V.  Schmidtke 

seeks  CP  to  change  from  250  w  to  1  kw  on  1570  kc 
daytime.  Filed  April  20. 

Existing  Fm  Stations  .  .  . 

STATION  DELETED 

WMLN  (FM)  Mt.  Clemens,  Mich.— Macomb 
Pub.  Co.  FCC  cancelled  license  and  deleted  fm 
station  on  ch.  292.  Deleted  April  15;  announced 
April  20. 

Ownership  Changes  .  .  . 

ACTIONS  BY  FCC 

KBAK  Bakersfield,  Calif.— Bakersfield  Bcstg. 
Corp.,  granted  voluntary  acquisition  of  control 
by  The  Chronicle  Pub.  Co.  through  purchase  of 
25%  interest  of  John  P.  Hearne  for  $30,000  and 
23%%  interest  of  Charles  deYoung  Thieriot  for 
$37,501.  Chronicle  Pub.  Co.,  licensee  of  KRON- 
FM-TV  San  Francisco,  will  now  own  91V3%  in- 
terest. Mr.  Thieriot  retains  1%%  interest.  Grant- 
ed April  14;  announced  April  20. 

KFEL  Denver,  Colo. — Eugene  P.  O'Fallon 
granted  assignment  of  license  to  KIMN  Inc. 
for  $275,000.  Purchaser  is  subsidiary  of  Ogden 
(Utah)  Standard  Examiner  (KLO)  and  40%  stock- 
holder KMON  Great  Falls,  Mont.  President  A.  L. 
Glasman  and  family  (62%);  Mrs.  George  Hatch 
(12V2%).    Granted  April  21. 

WCNU  Crestview,  Fla.— H.  French  Brown  & 
Charles  C.  O'Neal,  administrator  of  the  estate 
of  D.  Grady  O'Neal  (50%),  d/b  as  Gulf  Shores 
Bcstg.  Co.,  granted  involuntary  assignment  of 
license  to  H.  French  Brown  and  Virginia  Monroe 
O'Neal,  administrator  of  the  estate  of  D.  Grady 
O'Neal  (50%).  d/b  as  Gulf  Shores  Bcstg.  Co. 
Granted  April  13;  announced  April  20. 

WARN  Ft.  Pierce,  Fla.— Claude  C.  Tillman  Jr. 
and  Murray  C.  Tillman  d/b  as  Hurricane  Bcstg. 
Service  granted  voluntary  assignment  of  license 
to  corporation  of  the  same  name.  No  considera- 
tion involved  as  each  partner  retains  identical 
interest.  Granted  April  13;  announced  April  20. 

WLCS-AM-FM  Baton  Rouge,  La. — Air  Waves. 
Inc.  granted  voluntary  transfer  of  control  to  A. 
Lamar  Simmons  and  nine  others  through  sale  of 
all  stock  for  $135,000  Purchasers  are  all  local 
businessmen  and  each  purchases  one-tenth  of 
outstanding  stock.  Mr.  Simmons  is  commercial 
manager  WLCS.   Granted  April  21. 

WGAW  Gardner,  Mass. — Gardner  Bcstg.  Co., 
granted  voluntary  transfer  of  control  to  E.  R. 
Robillard  through  sale  of  all  stock  for  $9,000 
and  assumption  of  notes  totalling  $16,000.  Mr. 
Robillard  is  a  registered  pharmacist.  Granted 
April  21. 

KRMS   Osage  Beach,  Mo. — Robert  M.  Smith, 

granted  voluntary  assignment  of  license  to 
Robert  M.  Smith  (75%)  and  his  wife  Virginia  L. 
Smith  (25%)  d/b  as  Central  Missouri  Bcstg.  Co. 
Granted  April  21. 

KTTS-AM-FM-TV  Springfield,  Mo.— Independ- 
ent Bcstg.  Co.  seeks  voluntary  transfer  of  con- 
trol (56.47%)  to  J.  H.  G.  Cooper  as  proxy  for 
J.  H.  G.  Cooper  and  his  sons  John  O.  Cooper 
and  James  H.  Cooper.  Consideration  will  be  Vs 
book  value  of  these  shares  for  each  son.  Grant- 
ed April  13;  announced  April  20. 

WGR  Buffalo,  N.  Y.-WGE  Bcstg.  Corp.  granted 
voluntary  assignment  of  license  to  beneficial 
stockholders  Leo  J.  Fitzpatrick  and  I.  R.  Louns- 
berry,  in  the  same  70% -30%  ratio  they  now  hold. 
Granted  April  15;  announced  April  20. 

WGR  Buffalo,  N.  Y.— Leo  J.  Fitzpatrick  and 
I.  R.  Lounsberry  granted  voluntary  assignment 
of  license  to  Niagara  Frontier  Amusement  Corp. 
for  $1,450,000.  Niagara  Frontier  is  holder  of 
final  decision  for  new  tv  station  on  vhf  ch.  2 
in  Buffalo,  and  represents  merger  group  of 
Victory  Tv  Corp.  and  Niagara  Falls  Gazette  Pub. 
Co.  (WHLD  Niagara  Falls).   Granted  April  21. 

WTIK  Durham,  N.  C— Durham  Bcstg.  Enter- 
prises Inc.,  granted  assignment  of  license  to 
WTIK  Inc.  for  $110,000.  Principals  include  Chanti- 
cleer Bcstg.  Co.  (51%),  licensee  of  WCTC-AM- 
FM  New  Brunswick,  N.  J.,  owner  of  WIRA  Ft. 
Pierce.  Fla..  and  40%  owner  WPJV  Vero  Beach, 
Fla.;  President-Treasurer  James  L.  Howe,  presi- 
dent-50.1%  owner  of  Chanticleer  Bcstg.  Co., 
president-general  manager  WIRA,  and  secretary- 
treasurer  WPJV;  and  -Vice  President-Secretary 
Robert  L.  Williams  (40%),  station  manager-3.8% 
stockholder  WCTC-AM-FM.    Granted  April  21. 

WMRB  Greenville,  S.  C. — John  A.  Ellison  & 
Katherine  M.  Simpson  d/b  as  Paramount  Radio 
Co.  granted  assignment  of  license  to  Paramount 
Bcstg.  Co.  for  $20,000  cash  and  65%  of  stock  in 

(Continued  on  page  109) 
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JANSKY  &  BAILEY 

tive  Offices 

1735  DeSa!es  St.,  N.W. 
i-s  and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
ington,  0.  C.         ADams  4-2414 
|        Member  AFCCE* 

JAMES  C.  McNARY 

Consulting  Engineer 

National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE  * 

—Established  1926— 
PAUL  GODLEY  CO. 

Upper  Montclair,  N   J.  MO.  3-3000 
laboratories  Great  Notch,  N.  J. 

Member  AFCCE  * 

GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.  STerling  3-0111 
Washington  4,  D.  C. 
Member  AFCCE  * 

\ 

mercial  Radio  Equip.  Co. 

erett  L.  Dillard ,  Gen.  Mgr. 
NATIONAL  BLDG.       Dl.  7-1319 

WASHINGTON,  D.  C. 
BOX  7037          JACKSON  5302 
KANSAS  CITY,  MO. 
Member  AFCCE  * 

A.  D.  RING  &  ASSOCIATES 

30  Years'  Experience  in  Radio 
Engineering 
MUNSEY  BLDG.          REPUBLIC  7-2347 
WASHINGTON  4,  D.  C. 

Member  AFCCE  * 

GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  Bldg.       National  8-7757 
Washington  4,  D.  C. 

Member  AFCCE  * 

Craven,  Lohnes  &  Culver 
MUNSEY  BUILDING    DISTRICT  7-8213 
WASHINGTON  4,  D.  C. 

Member  AFCCE* 

TANK  H.  MclNTOSH 

3NSUITING  RADIO  ENGINEER 
1216  WYATT  BLDG 
WASHINGTON  D  C 
Metropolitan  8-4477 

Member  AFCCE  • 

RUSSELL  P.  MAY 

71)   1 4fh  St..  N.  W              Sheroton  Bldg 
Washington  5,  0   C            REpublic  7-3984 

Member  AFCCE  * 

WELDON  &  CARR 

Consulting 

Radio  &  Television 
Engineers 

Washington  6,  0    C                 Dallas.  Te-as 
1001  Conn.  Ave.       4212  S.  Bucknei  BUd 
Member  AFCCE  ' 

PAGE,  CREUTZ, 
GARRISON  &  WALDSCHMITT 

CONSULTING  ENGINEERS 

710  14th  St.,  N    W.    Executio  3-5670 
Washington  5,  D.  C. 
Member  AFCCE  * 

KEAR  &  KENNEDY 

18th  St.,  N.  W.    Hudson  3-9000 
WASHINGTON  6,  D.  C. 

Member  AFCCE  ' 

A.  EARL  CULLUM,  JR. 

CONSULTING  RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 

JUSTIN  6108 

Member  AFCCE  * 

GUY  C.  HUTCHESON 

P.  O.  Box  32                AR.  4-8721 
1100  W.  Abram 
ARLINGTON,  TEXAS 

ROBERT  M.  SILUMAN 

John  A.  Moffet — Associate 
1405  G  St.,  N.  W. 
Republic  7-6646 
Washington  5,  D.  C. 
Member  AFCCE* 

LYNNE  C.  SMEBY 

gistered  Professional  Engineer" 

G  St.,  N.  W.                EX  3-8073 
WASHINGTON  5,  D.  C. 

GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 

Qurirter  Century  Profexainnal  Experience 
Radlo-Television- 
Electronics-Communicatlons 
1610  Eye  St.,  N.  W.,  Wash.  6,  D  C. 
Executive  S-ltS0 — Executive  S-5SS1 
(Nights-holidays,  Lockwood  5-1819) 
Member  AFCCE  * 

WALTER  F.  KEAN 

AM-TV  BROADCAST  ALLOCATION 

FCC  &  FIELD  ENGINEERING 
1   Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 

WILLIAM  E.  BENNS,  JR. 

Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.  W.,  Wash.,  D.  C. 
Phone  EMerson  2-8071 
Box  2468,  Birmingham,  Ala. 
Phone  6-2924 

Member  AFCCE  * 

OBERT  L.  HAMMETT 

NSULTING  RADIO  ENGINEER 
BANKERS   INVESTMENT  BLDG. 
N  FRANCISCO  2,  CALIFORNIA 
SUTTER  1-754S 

JOHN  B.  HEFFELFINGER 

815  E  83rd  St.                   Hiland  7010 
KANSAS  CITY,  MISSOURI 

Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.             NA.  8-2698 
1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 

CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
4900  Euclid  Avenue 
Cleveland  3,  Ohio 
HEnderson  2-3177 

Member  AFCCE  * 

DAWKINS  ESPY 

TV  Broadcast  Engineering 
olete  Field  Measuring  Service 
•  Wilshire  Blvd.       Arizona  88922 
Los  Angeles,  Calif. 

QUALIFIED  ENGINEERING 

is  of  paramount  importance 
in  getting  your 
AM,  TV,  or  FM  station  on  the  air. 

PUBLISH 
A  PROFESSIONAL  CARD 
And  Join 
These  Engineers 
AMONG  THE  FOREMOST 
In  Their  Field 

Member  AFCCE* 

SERVICE  DIRECTOR" 

Y 

stom-Built  Equipment 
S.  RECORDING  CO. 

|l  Vermont  Ave.,  Wash.  S,  D.  C. 
Lincoln  3-2705 

COMMERCIAL  RADIO 
MONITORING  COMPANY 

MOBILE  FREQUENCY  MEASUREMENT 
SERVICE  FOR  FM  &  TV 

Emiineer  on  duty  all  night  every  mqht 
JACKSON  5302 
P.  O.  Box  7037         Kansas  City,  Mo. 

SPOT  YOUR   FIRM'S   NAME  HERE, 
To  Be  Seen  by  75,956  *  Readers 
— among    them,    the  decision-making 
station   owners   and   managers,  chief 
engineers  and   technicians — applicants 
for  am,  fm,  tv  and  facsimile  facilities. 

•  1953    ARB    Projected    Readership  Survey 

TO   ADVERTISE   IS  THE 

PROFESSIONAL  OR 
.SERVICE  DIRECTORY 

Contact 

BROADCASTING 'TELECAST!  NO 

I7J5  0E8ALES  ST..  N.W..  WASH    1.   0.  0. 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.   Checks  and  money  orders  only. 
Deadline:  Undisplayed — Monday  preceding  publication  date.     Display — Tuesday 
preceding  publication  date. 

Situations  Wanted  20#  per  word — $2.00  minimum  •  Help  Wanted  25^  per  word — 
$2.00  minimum 

All  other  classifications  30tf  per  word — $k.00  minimum  •  Display  ads  $15.00  per  inch 
No  charge  for  blind  box  number.    Send  box  replies  to 
Broadcasting  •  Telecasting,  1735  DeSales  St.  N.  W.,  Washington  6,  D.  C. 

Applioants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance 
separately,  please).  All  transcriptions,  photos,  etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcast- 
ing •  Telecasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


Help  Wanted— (Cont'd) 


Help  Wanted 


Help  Wanted — (Cont'd) 


Managerial 


Sales  manager  with  productive  record  of  training 
and  leading  men  in  competitive  markets.  Small 
or  medium-size  station  background.  Some  travel. 
Car  required.  Salary,  commission  and  traveling 
expenses.  Chicago  headquarters.  Box  922C,  B.T. 

Immediate  opening  for  aggressive  successful  man- 
ager of  unquestionable  integrity  possessing  out- 
standing sales  ability.  1000  watt  successful  Michi- 
gan independent.  $450.00  monthly  plus  percentage. 
Great  opportunity  for  sincere  top  man.  Phonies 
and  con  men  save  your  postage.  Send  photo  with 
letter.  Box  86D.  B»T. 


Experienced  station  manager  for  small  west 
Tennessee  station.  Also  sales  manager — new  sta- 
tion. Excellent  opportunity  for  advancement 
with  progressive  organization.  The  Dixie  Net- 
work, P.O.  Box  309,  Jackson,  Tennessee. 


Salesmen 


Commercial  manager — If  you  are  energetic,  hard 
working  salesman,  married,  looking  for  advance- 
ment, this  is  an  unusual  opportunity  to  become 
commercial  manager  and  later  manager.  Box 
594C,  B»T. 

Midwest,  independent,  daytime,  kilowatt  desires 
aggressive  and  producing  radio  salesman.  Inter- 
ested in  civic  affairs  and  settling  down.  Salary 
depends  on  experience.  No  loafers  or  part-time 
salesmen  apply.  Send  picture  and  complete  de- 
tails.  Box  107D,  B-T. 

Salesman  with  "socko"  ability  to  sell  radio  time, 
for  snappy  local  station  in  metropolitan  area. 
Can  really  score  profitably  with  this  permanent 
position  by  writing  this  Box  159D,  B«T. 

Sales  manager  for  local  music  and  news  station 
1000  watts  on  1280.  Applicant  must  have  record 
of  successful  sales  production.  Salary  and  over- 
ride to  right  man.  Prefer  man  thirty  or  older. 
Write  KDEF,  506  2nd  St.,  Albuquerque,  N.  M. 

Have  an  opening  with  good  future  for  a  young, 
aggressive  salesman;  250  watt,  ABC;  WBEX, 
Chillicothe,  Ohio. 


Salesman  at  once.  25%  commission,  5000  watt, 
day  and  night.    WKNK,  Muskegon,  Michigan. 

Excellent  sales  position  open  for  right  person 
with  productive  ability  and  1954  know-how  in 
selling  radio  values  correctly  for  station  and 
client  satisfaction.  Permanent  opportunity  with 
real  position  for  profit  from  top  commissions. 
On  the  air  24  hours  daily  with  'round  the  clock 
sales  advantages  for  personal  success  with  the 
community  information  station.  .  .  .  The  AFRTA 
award  winner  for  best  local  news.  Hypo  your 
bank  account  by  improving  your  future  .  .  .  now. 
Contact  S.  R.  Sague,  President,  WSRS  Inc., 
Cleveland  18,  Ohio.   ERieview  1-2005. 

50,000  watt  California  station  needs  top  experi- 
enced time  salesman.  Permanent  job  with  fu- 
ture potential.  Salary  plus  car  allowance.  Write 
Personnel  Department,  McClatchy  Broadcasting 
Co.,  21st  &  Q  Streets,  Sacramento,  California. 


Announcers 

Salesmen  or  announcers  with  1st  tickets.  Western 
Ohio.  Box  77D,  B«T. 

Combo-program  director-morning  personality: 
Looking  for  strong  idea  man  with  enthusiasm 
for  infusing  new  life  into  bread-and-butter  side 
of  am-tv  operation  in  coastal  New  England  city. 
Must  also  anticipate  doing  personable  early 
morning  DJ  show.  Salary  and  talent.  Temper- 
ment  problems  and  drifters  not  considered.  Box 
859C,  B-T. 

Good  all-around  sports  play-by-play  announcer 
and  air  salesman  wanted  by  California  major 
network  station.  Medium  sized  community.  Ex- 
cellent opportunity  for  right  man.   Box  8D,  B»T. 


Staff  announcer-news  writer.  Experienced  beat 
reporter  who  can  do  air  work  wanted  by  1000 
watt  daytimer  near  Chicago.  Personal  interview 
required.  State  age,  experience.  Box  30D,.  B«T. 

Announcer-engineer  with  first  class  ticket.  Good 
staff  man.  Convenient  to  Philadelphia  and  New 
York.  Box  79D,  B«T. 

Staff  announcer  .  .  .  near  New  York  City  station 
.  .  .  single  .  .  .  Experience  preferred  but  not 
necessary  ...  No  tapes  or  disc  returned.  Box 
92D,  B»T 

Additional  experienced  newsman  needed  for  an 
expanding  am  and  tv  operation  in  the  midwest. 
News  bureau  ranks  first  in  state.  Some  photo- 
graphic background  essential.  Personal  inter- 
view required.   Reply  Box  HOD,  B«T. 

Announcer-operator  with  1st  class  ticket.  Ac- 
cent on  announcing.  Some  am-fm  maintenance. 
Prefer  married  man.  Car.  $90  for  40  hours. 
Middle  Atlantic  state  city.  Box  161D,  B»T. 

Shopping  for  experienced  personnel  for  kw  day- 
timer  in  agricultural  area.  KCNI,  Broken  Bow, 
Nebraska. 

Hillbilly  disc-jockey,  salesman,  real  rustic  char- 
acter strong  on  sales.  Phone,  write,  wire  KOGT, 
Orange,  Texas. 

Combination  newsman-announcer.  Radio  station 
KVOU,  Uvalde,  Texas. 

50,000  watt  CBS  station  with  tv  in  prospect  wants 
good,  dependable  staff  announcer  who  can  also 
do  folk  music  show.  Send  audition,  biography, 
photo  immediately  to  KWKH,  Shreveport,  Louisi- 
ana. 


Immediate  opening  for  two  staff  announcers  on 
WBAI-radio  and  television.  Write,  wire  or  phone 
full  particulars  to  Program  Department,  WABI, 
Bangor,  Maine. 

Experienced  man  to  run  record  show,  good 
music  only.  Prefer  personality  voice.  Contact 
Owner,  WCEN,  Mt.  Pleasant,  Michigan. 

Announcer — first  class  engineer  needed  by  lkw- 
independent.  Excellent  opportunity  for  young 
ambitious  announcer  with  first  ticket.  Vacation 
and  sick  leave.  Send  audition  tape  and  salary 
requirements  to  Station  WTIM,  Taylorville,  Il- 
linois. 


Technical 


Position  for  tv  transmitter  and  studio  engineers 
(supervisors)  for  new  midsouth  vhf  educational 
station.  Extensive  operation  (with  opportunity 
to  continue  education  and  pursue  research  work, 
if  desired).  Send  resume  indicating  experience, 
education  and  salary  expected.  Box  64D,  B«T. 

Ohio  network  affiliate  of  more  than  25  years' 
standing  has  opening  for  junior  engineer  with 
first  class  license,  age  21-30,  experience  unneces- 
sary but  desirable,  am-fm-tv  operation.  Only 
individuals  who  are  stable,  willing  and  interested 
in  their  work,  looking  for  permanent  employ- 
ment should  apply.  Furnish  complete  informa- 
tion, at  least  four  references,  and  salary  require- 
ments in  your  application.   Box  82D,  B«T. 

Opening  for  licensed  first  class  engineer.  Experi- 
ence not  necessary.  Good  opportunity  for  right 
person.    Send  qualifications.    Box  151D,  B«T. 

KOA  frequently  needs  am  and  tv  engineers. 
If  you  have  good  qualifications  and  interest  in 
locating  in  this  area — write  stating  qualifications 
to  KOA  and  KOA-TV,  Denver,  Colorado. 

Chief  engineer — Established  midwest  net.  afflli- 
iate.  State  qualifications,  experience  first  letter. 
Immediate  opening.  WBCK,  Battle  Creek,  Michi- 
gan. 


Chief  engineer  to  take  complete  charge  of  tech- 
nical operation.  Forty  hour  shift.  Excellen: 
opportunity  in  Maryland  station.  Write,  wire 
or  phone  radio  station  WCEM,  Cambridge,  stat- 
ing qualifications  and  starting  salary. 

First  phone  combo  man  with  car  needed  immedi- 
ately. Contact  P.  R.  Hurlbut,  WCSI,  Columbus 
Indiana. 


Two  experienced  transmitter  engineers.  Contact 
Transmitter  Supervisor,  WNBS-AM-TV  Bing- 
hampton,  New  York. 

First  engineer,  network  station.    Apply  WSYB, 

Rutland,  Vermont. 

Production-Programming,  Others 

Good  local  newsman.  Progressive  news,  special 
events  minded  station.  Writing,  announcing 
ability  essential.  Besides  news  "know-how"  real 
newsman  will  have  eagerness  to  accept  challenges 
of  good  coverage.  Salary  open.  Good  working 
conditions,  opportunity.   Box  601C,  B»T. 

Opportunity,  male  copywriter.  Some  announcing 
Submit  samples.    Texas.    Box  952C,  B.T. 

Women's  director.  26-34,  attractive  for  regional 
Pacific  N.W.  station,  good  market.  Must  have 
sales  experience,  good  voice,  to  handle  present 
accounts.  Do  air  work  on  own  program  and  spot 
production.  Airmail  resume,  photo,  disc  or  tape 
to  Box  80D,  B«T. 

Young  man  to  learn  radio  copywriting  for  sta- 
tion near  New  York  City  .  .  .  College  preferred 
but  not  necessary  .  .  .  Salary  open  .  .  .  Send  de- 
tails.  Box  93D,  B-T. 

Production  manager,  with  4  or  5  years  experience 
wanted  for  5000  watt  CBS  affiliate.  For  48  hour 
week — $78.00.  Must  be  experienced  board  an- 
nouncer, approx.  30  years  old,  capable  of  han- 
dling personnel.  Knowledge  of  music  essential. 
KGVO,  Missoula,  Montana. 

Experienced  continuity  writer  —  preferably 
young  woman,  who  can  write  strong,  brisk  sales 
copy.  Good  salary,  good  future.  Send  sample 
copy,  photo  and  background  material  to  Program 
Director,  WFDF,  Flint,  Michigan. 

Radio  news  reporter,  to  edit  and  compile  news- 
casts local  reporting  essential — means  some  shoe 
leather  must  be  used.  Excellent  spot  for  the 
right  person  in  modern  working  conditions.  Write  I 
Maurice  K.  Henry,  General  Manager,  Daily  News 
and  WMIK,  Middlesboro,  Kentucky. 

Copywriter— for  radio  and  tv.  Radio  commercial 
copy  experience  required.  Send  personal  resume, 
photo  and  copy  samples  to:  Continuity  Director, 
Stations  WOOD  &  WOOD-TV,  Grand  Rapids, 

Michigan. 


Television 


Help  Wanted 


Managerial 


Assistant  tv  station  manager  strong  on  sales. 
Excellent  opportunity  in  New  York  State  market 
for  experienced  radio  or  tv  commercial  manager 
or  salesman  to  join  network  tv  station.  Box  88D, 
B-T. 


Announcer 


Aggressive  personable  "on  camera"  announcer 
needed  for  leading  midwestern  vhf  station. 
Permanent.  Employee  benefits.  Best  equip- 
ment. Replies  confidential.  Personal  interview 
required.   Reply  Box  HID,  B-T. 

Technical 

Chief  engineer  for  southwest  vhf  television  sta- 
tion. Give  background.  State  salary  expected. 
Box  90D,  B'T. 

Midwest  television  broadcast  equipment  manu- 
facturer has  opening  for  alert,  aggressive  engi- 
neer with  broadcast  experience,  to  be  trained 
in  production,  testing  and  installation  of  broad- 
cast equipment.  Send  full  details  and  photo  in 
first  letter.   Box  119D,  B»T. 

Engineers  wanted — Must  have  tv  experience — 
prefer  versatility — First  Class  license  required. 
Primary  need  for  video  and  projection  experi- 
ence. New  Florida  vhf.  Give  salary  requirements, 
experience  and  references  in  first  letter.  Box 
140D,  B'T. 

Tv  studio  or  transmitter  technician  with  first 
class  license.  Some  experience  required.  Send 
qualifications,  references  and  photo  to  Frank 
Dieringer,  WFMJ-TV,  Youngstown,  Ohio. 

Production-Programming,  Others 

Texas  tv  station  seeking  program  manager  and 
announcer-director.    Box  91D,  B-Ts 


Successful,  thoroughly  experienced,  mature  man- 
ager available  because  of  tv  merger.  Top  refer- 
ences, nationally  respected.  Worth  investigating. 
Box  651C.  B.T. 

Problem  Station?  I'll  make  it  profitable  for 
working  interest.  West  or  south.   Box  912C,  B.T. 

Shirtsleeve  manager  experienced  in  small  station 
operation  and  management.  Married,  one  child. 
.    Box  96D,  B'T. 


Capable,  reliable  administrator  and  engineer. 
Under  forty.  Present  position,  general  manager. 
8  years  highly  successful  am.  Desires  change 
preferable  with  purchase  agreement  any  size 
station.  Best  references.  Box  112D,  B'T. 

Manager:  Experienced,  successful  hometown  sta- 
tion manager  longs  for  return  to  city  of  less  than 
50,000  where  there's  hard  work  amidst  pleasant 
surroundings  and  a  man  can  walk  all  over  town 
in  a  few  minutes.  If  there  are  trees  in  your 
town,  write  Box  120D,  B'T. 

Manager,  commercial  manager.  Experienced  ra- 
dio-tv  station  manager  with  emphasis  on  sales 
and  promotion.  Contacts  with  agencies  and  net- 
works well  established.  West  Coast  desired. 
References.  Box  142D,  B'T. 

Salesmen 


I  Experienced  married  commercial  manager  de- 
sires contact  with  Florida  station,  one  with  CP 
considered,  am  or  tv,  to  discuss  possibilities  of 
'i  association.  Experienced  all  phases  of  operation, 
am  and  tv.    Box  9D,  B'T. 


Sales  manager — outstanding  record  as  salesman- 
sales  manager.    Young,  experienced,  successful! 
Desires  change  New  York,  Philadelphia.  Box 
a  146D,  B'T. 


Situations  Wanted 


Managerial 


Announcers 


1   Baseball  announcer.  Seven  years  experience.  Fine 
voice,  best  of  references.  Box  341C,  B'T. 

Sports  announcer.  Due  to  unusual  situation  In 
"Major  League"  sports  market,  a  top-flight  sports 
broadcaster  is  available.  Specialist  in  baseball, 
football,  basketball,  plus  creative  sports  program. 
Veteran,  27  years  old,  family  man,  8  years'  expe- 
rience. Best  reference  is  current  employer.  Write 
Box  745C,  B.T. 

Announcer-engineer.  Recent  broadcasting  school 
graduate.  Specializes  in  commercial  disc  jockey 
show.  Third  class  ticket.  No  experience.  Box 
884C.  B.T. 

Young  ambitious  negro  announcer,  first  love — 
DJ,  newscaster.  Experience  light.  Box  902C, 
B.T. 


Experienced,  mature,  announcer  wishes  summer 
replacement  or  immediate  work.  Taught  radio. 
Experienced  production,  direction,  copy,  movie 
narration.  Box  911C,  B'T. 

Announcer — summer  relief.  Experienced  news, 
music,  commercial,  combo.  Tape  available.  Box 
21D,  B'T. 


Reliable  staff  announcer.  Four  years  experience. 
Seeking  permanency  in  good  radio-tv  operation. 
College  graduate,  married,  veteran.  Tape  and 
photo  upon  request.    Box  75D,  B'T. 

Veteran,  capable  of  doing  staff  work,  15  months 
experience.    Box  76D,  B'T. 

Experienced  staff  announcer  desires  location  in 
Florida  or  Georgia.   Box  78D,  B'T. 

Announcer-DJ.  married,  will  consider  all  offers. 
Two  years  experience.  97D,  B'T. 


Announcer  experienced,  versatile,  dependable. 
Available  immediately.    Box  100D,  B«T. 


Newsman.  Outstanding  newscast,  commentary 
and  special  events  coverage.   Box  101D,  B'T. 


Program  director.  Well  experienced  in  competi- 
tive markets.  Full  functions  of  department.  Box 
102D,  B'T. 


Summer  replacement — versatile  experienced  an- 
nouncer attending  New  York  college.  Disc.  Box 
104D,  B'T. 


Situations  Wanted — (cont'd) 


Announcer.  Vet.  Radio-tv  school  background. 
Commercials,  news,  DJ.  Restricted  ticket.  Car, 
single,  will  travel.  Tape  on  request.  Box  105D, 
B'T. 


Announcer-DJ.  iy2  years  experience.  AFRS.  Re- 
cent radio  school  graduate.  Married.  Will  locate 
west,  midwest.   Box  106D,  B'T. 


Staff  announcer,  newscaster  specialty,  DJ,  control 
board.  Reliable.  Married.  Some  experience. 
Tape  on  request.   Box  113D,  B'T. 


Experienced  radio-tv  staff  announcer.  Fine  voice 
with  excellent  selling  ability.  Locate  anywhere. 
Box  121D,  B'T. 


Announcer — experienced.  Strong  on  news,  hill- 
billy, gospel,  popular  music.  Married  family  man, 
desire  southern  location.  Box  122D,  B'T. 


Announcer-news,  commercials.  Do  DJ,  $60.  Tape 
available.   Box  123D,  B-T  . 


Staff  announcer,  ready  to  progress  with  station. 
Good  bass  selling  voice.  College  and  AFRS.  Re- 
cent graduate  of  Midwestern  Broadcasting.  Box 
125D,  B'T. 


Staff  announcer.  Top  quality  newscasts,  DJ 
shows,  excellent  interview  programs.  22,  draft 
exempt,  single.  Graduate  Midwestern  Broadcast- 
ing School.  Prefer  midwest.  Disc,  data,  photo  on 
request.   Box  126D,  B'T. 


Experienced  DJ,  indie  station.  Prefer  work  1000 
mile  radius  New  York.  Tape,  references.  Box 
128D,  B'T. 


Experienced,  indie  station.  Young,  reliable.  Ex- 
cellent references.  Tape,  will  travel.  Box  129D, 
B'T. 


Here's  your  man!  Announcer  with  first  phone. 
Average  voice,  above  average  air  salesman.  In 
radio  since  1945.  Capable  in  all  phases  of  opera- 
tion. At  present  station  over  4  years.  Present 
salary  $400.00.  26  years  old.  Excellent  appearance. 
Available  for  radio  or  tv  May  1st.  Write  Box 
131D,  B'T. 


Announcer:  Outstanding  voice.  Wants  to  swim 
in  bigger  pond.  In  fifth  year  as  P.D.  of  small 
eastern  station.  Seeking  spot  in  larger  success- 
ful operation.  Disc,  resume  on  request.  28; 
married;  no  children;  college  graduate.  Box 
132D,  B'T. 


Radio-Tv  announcer — desirous  of  locating  with 
growing  tv-am  operation.  Available  immediately. 
Short  on  experience  but  willing  to  work  into 
your  present  set-up.  Married,  sober,  young,  per- 
sonable, draft  exempt.   Box  134D,  B'T. 


Staff -sports-announcer.  6  years  experience,  wants 
permanent  position  with  opportunity  to  sell. 
Particulars  available.  Box  135D,  B'T. 


Do  you  want  a  top  morning  show?  I'll  give  it 
to  you.  Now  employed  in  highly  competitive 
medium  market.  Want  larger  market.  $125.00 
start.   Box  137D,  B'T. 


Good  music  (radio's  promising  format).  Ingenius 
program  director-announcer-salesman.  Box  139D, 
B'T. 


Negro  staff  announcer.  Disc  shows — spirituals  to 
sweet  music.  News,  can  handle  board.  Draft 
exempt.  Dependable,  conscientious,  intelligent, 
reliable,  sincere  voice.  Disc  available.  Box  145D, 
B'T. 


Mike  girl,  restricted  ticket,  unlimited  radio-tv 
etaoin  shrdlu  experience.    Box  147D,  B'T. 


Staff  announcer.  Strong  talent,  sales,  commer- 
cial background,  good  news,  sports.  Limited  ex- 
perience, potential  station  asset.  Mature,  mar- 
ried, reliable,  travel,  permanent  opportunity. 
Tape  references,  resume.   Box  155D,  B«T. 


Announcer,  newscaster,  disc-jockey.  Control 
board  operator.  Veteran.  27,  deep  voice.  Limited 
experience.  Good  commercials.  Strong  staff  po- 
tential. Box  156D,  B'T. 


Look  here,  station  managers — Announcer,  DJ. 
Little  experience,  lots  of  ambition.  Broadcasting 
school  graduate.  Will  travel.  Resume,  tape  avail- 
able. Box  157D,  B'T. 


Situations  Wanted — (cont'd) 


Young  negro  announcer  and  DJ  with  light  ex- 
perience. 3rd  ticket.  Will  travel.  Available  now. 
Box  158D,  B'T. 


Announcer,  news,  commercials,  DJ,  board  oper- 
ator. Experience  light,  dependable  asset,  per- 
manent station  staff.  Single,  veteran,  travel, 
resume,  tape.  Walter  Dickman,  12  James  Place, 
Metuchen,  N.  J. 

A  gal  who  can!  Announce  (pleasant,  appealing 
voice),  write  commercials,  continuity,  act,  con- 
trol board,  DJ.  Shows,  stenography,  typing.  5 
pints  of  chameleon  blood.  Kitty  Gomperts,  219 
6th  Avenue,  Brooklyn  15,  N.  Y. 

Desire  permanent  staff  announcing  position,  pref- 
erably midwest.  Clear,  mature  commercial-news 
voice;  pleasing  DJ.  Year  experience,  university 
background.  Single,  31,  veteran.  Ability  with 
good  prospects.  Available  immediately.  Charles 
May,  3619  Paseo,  Kansas  City,  Missouri.  Tele- 
phone Armour  5446. 


Announcer,  disc  jockey,  experienced  at  network 
affiliation.  Strong  on  commercials,  DJ  shows, 
pop,  light  concert,  hillbilly.  Can  also  handle 
news,  remote.  Easy  to  work  with,  pleasant  voice 
and  personality.  Bob  McGuire,  962  Lorimer 
Street,  Brooklyn  22,  N.  Y. 

Announcer,  disc  jockey,  newscaster,  control 
board.  Experience  short,  ambition  long.  Single, 
21,  draft  exempt.  Third  ticket.  Reliable  perma- 
nent station  asset.  Tape,  references.  Marty  Mon- 
roe, 248  Bay  22nd  Street,  Brooklyn  14,  New  York. 
CO-6-6230. 


Announcer,  light  experience.  Recent  radio  broad- 
casting school  graduate.  Good,  DJ,  news,  sports. 
Board.  Third  class  ticket.  Tape  available  now. 
Joe  Pasca,  2131  Chatterton  Avenue,  Bronx  72, 
N.  Y. 


Past  experience  all  staff  phases  including  copy 
and  sales.  Six  years  experience.  University 
graduate,  speech-journalism.  Mature,  well-modu- 
lated presentation.  Thirty,  single.  Will  relocate 
anywhere  with  future.  Immediately  available. 
Paul  Ray.  500  W.  Fullerton  Parkway,  Chicago, 
Illinois.  Lincoln  9-3410. 


Technical 


First  phone,  some  engineering  and  control  ex- 
perience. Electronic  background.  Midwest.  Box 
83D,  B'T. 


Second  phone.  No  broadcasting  experience.  De- 
sires studio,  remote  and  transmitter  work.  Prefer 
employment  in  either  of  the  following  states: 
Conn.,  N.Y.,  N.J.,  Penna.  Expect  to  have  first 
class  this  summer.  State  starting  salary.  Box 
89D,  B'T. 


Gran  'Pas'  feeling  the  cold.  Wants  southland 
contacts  for  June  or  July.  Chief  or  other  re- 
sponsible position.  A.ge  48.  25  years  radio.  Box 
109D,  B'T. 


First  phone  tv  studio  training,  knowledge  RCA 
camera  chain,  10  years  am  experience,  will  re- 
locate anywhere.  Box  114D,  B'T. 


Engineer  with  college  training,  experienced  on 
xmtrs,  remotes,  maintenance,  some  tv  xmtr  and 
camera.  No  vacation  reliefs.   Box  117D,  B'T. 


1/c  phone,  technical  school  graduate,  also  ex- 
perience with  transmitter,  studio  and  remotes. 
Operation  also  maintenance.  No  announcing. 
Box  118D,  B'T. 


First  phone.  1  year  radio,  4  years  tv  experience 
large  station.  Presently  employed.  Want  re- 
locate mild  climate.  Prefer  Florida.  Interview 
arranged.  Married.  Steady.  Box  127D,  B'T. 


Save  by  assembling  transmitter  remote  control. 
Simple  and  low  in  cost.  Box  144D,  B'T. 

RCA  graduate,  first  phone,  single,  some  electronic 
experience,  will  travel.  Box  150D,  B'T. 


First  class  ticket,  combo  man,  ready  for  the  move 
up!  Family  man,  own  automobile,  financially 
stable,  interested  in  security  first.  Strong  news, 
commercials,  soft  easy  DJ.  Call  Ronceverte,  W. 
Va— 997J,  9  a.m.  and  9  p.m.  Write  Lee  Small, 
704  Greenbrier  Avenue,  Ronceverte,  W.  Va. 


(Continued  on  next  page) 


Situations  Wanted — (cont'd) 

Engineer — no  announcing — available  now.  Two 
and  a  half  years  experience.  Chief  250  watts. 
Prefer  central  states.  C.  E.  Warford,  Newcastle, 
Wyoming.    Phone  522W. 

Prod uction-Progra mming,  Others 

Director-switcher,  film  editor,  "on  camera"  film 
jockey,  etc.  Currently  employed.  Married.  De- 
sires to  relocate.    Box  84D,  B-T. 

Sober,  industrious,  hard  worker.  Experience  in 
radio  and  television,  desiring  future  in  produc- 
tion with  prospect  of  advancement.  College 
graduate,  25,  single,  no  draft,  available  immedi- 
ately. Tape,  photo  on  request.  Box  99D,  B«T. 


For  Sale 


Wanted  to  Buy— (Cont'd) 


Television 


Situations  Wanted 


Managerial 


Tv  merger — am  sale  makes  available  top  refer- 
ence, economy  minded,  nationally  respected  man- 
ager. Will  welcome  opportunity  to  discuss  your 
present  or  future  needs  and  my  qualifications. 
Not  above  accepting  lesser  capacity  with  good 
associates.  Twenty  years  successful  broadcasting 
background.    Box  652C,  B-T. 

Administrative  interest.  Knowledge  many  phases 
television.  First  class  license.  Television  station 
experience.  Box  124D,  B»T. 

Desire  California  tv  investment.  Desire  to  invest 
in,  and  work  with  existing  or  near  completed  tv 
station.  Family  man  with  seven  solid  years  as 
assistant  p.m. -supervisory  announcer  with  top 
station  in  country's  second  tv  market.  Will  be  in 
California  May  1st,  for  two  weeks  and  will  be 
available  for  personal  interview.  Box  136D,  B«T. 


Salesmen 


Professional  Salesman.  Twenty-five  successful 
years  selling  radio  and  television.  Mature,  wide 
experience,  capable  full  charge  your  sales  de- 
partment. Correspondence  strictly  confidential. 
Available  in  June.  Box  108D,  B-T. 


Announcer 


Merger  of  uhf  and  vhf  stations  makes  relocation 
advisable  for  experienced  announcer.  Five  years 
radio,  one  year  tv  announcer,  producer.  Any 
reasonable  offer  given  consideration.  Best  of 
references.    Box  98D,  B*T. 


Technical 


First  phone.  Graduate  top  radio-tv  school. 
Trained  all  phases  camera,  camera  controls. 
Single,  veteran,  dependable,  sincere.  Box  81D, 
B«T. 

Experienced  tv  maintenance  and  transmitter  en- 
gineer. Presently  employed.  Seeking  better  op- 
portunity.   Western  U.S.A.    Box  87D,  B«T. 

Two  video  engineers  desire  position  west  or  mid- 
west. Four  years  extensive  experience  in  tv 
studio  operation  and  equipment  maintenance. 
Good  reason  for  leaving.   Box  103D,  B»T. 

Experienced  cameraman — network  affiliate.  All 
studio  operations.  Desires  permanent  position. 
Box  154D,  B»T. 


Production-Programming,  Others 


Tv  film  department  manager.  Thorough  experi- 
ence, all  phases  with  top  station.  Box  769C,  B«T. 

Proven  sales  power,  though  writing  for  restricted 
market.  Announcing.  Want  tv  experience.  25, 
married.   For  proof  write  Box  133D,  B»T. 

A  gentleman  who  has  been  in  radio  for  10  years 
wants  a  position  in  television.  For  a  decent 
wage  and  fair  treatment  I  am  willing  to  do  my 
share  to  make  your  tv  station  one  of  the  best 
in  the  land.  Completed  a  thorough  television 
course  in  Chicago.  I  learned  to  operate  the 
camera,  switch  and  shade,  to  operate  various 
video  and  audio  controls,  learned  the  duties  of 
floor  manager  and  director.  I  am  photogenic 
with  limited  on  camera  experience.  I  am  34  years 
old,  married  and  family  man,  presently  employed 
as  sports  director  in  radio.  Have  highest  busi- 
ness and  character  references.   Box  138D,  B»T. 

Tv  producer-director  presently  employed,  6  years 
tv  production  experience  with  large  network  af- 
filiate, age  30,  married,  settled,  desires  position 
as  production  supervisor  with  progressive  sta- 
tion. Box  148D,  B-T. 


Stations 


Radio  station  fm-am.  Commitment  uhf.  Progres- 
sive city  up  state  New  York.  Owners  are  ready 
to  do  business  with  you.   Box  85D,  B»T. 

1  kw  daytime  independent.  City  of  10,000.  Price 
$39,500.  Box  130D,  B-T. 

25  percent  interest  in  radio  and  tv  station  in  mid- 
west. Radio  very  profitable.  Tv  station  coming 
fast.  Wonderful  investment  at  sacrifice  price. 
Seller  needs  capital  for  other  venture.  Box  141D, 
B-T. 


Ask  for  our  free  list  of  good  radio  buys.  Jack  L. 
Stoll  &  Associates,  4958  Melrose  Ave.,  Los  An- 
geles 29,  California. 

Radio  and  television  stations  bought  and  sold. 
Theatre  Exchange,  Licensed  Brokers,  Portland 
22,  Oregon. 


Equipment,  etc. 


Magnecord  portable  PT6-JAH,  perfect  condition 
$400.00.  Magnecord  portable'  with  Jensen  speaker 
and  Brooks  amplifier  $500.00.  Magnecordette 
$350.00.  Microphones:  2-77-D,  2-44BX,  1-639B, 
1-Electrovoice  655,  1-Shore  656,  1-W.E.  630-A. 
Box  95D,  B-T. 


Used  5  bay  RCA  superturnstile  TF5A  antenna 
channel  5  but  tunable  to  4  or  6.  Box  901C,  B-T. 


Recently  purchased  new  RCA  WX-2C  field  in- 
tensity meter,  batteries,  instruction  book,  accur- 
ately calibrated.   Box  115D,  B-T. 

UHF  equipment  from  camera  to  antenna.  Will 
sell  all  or  part.  Write  Box  143D,  B-T. 

Gates  console  model  31-B  metal  cabinet  in  ex- 
cellent condition.  Looks  good.  New  output 
transformers  with  three  cueing  pots  for  turn- 
tables. Easily  meets  proof  of  performance.  Spare 
tube  set  available.  Write  or  wire  for  specifica- 
tions and  price,  KVSP,  Artesia,  New  Mexico. 

Professional  Stancil-Hoffman  R4,  portable  tape 
recorder,  in  two  cases.  A  fine  equipment,  capable 
of  the  highest  quality  work.  Perfect  mechanical 
and  electrical  condition.  Excellent  appearance. 
Quotation  with  complete  specifications  to  in- 
terested parties.  Address,  Technical  Director, 
KXYZ,  Gulf  Building,  Houston,  Texas. 

Wind  turbine  375'  high  with  90'  mast  on  top. 
Triangular  shape.  Supported  by  guys.  Tower 
now  standing,  located  in  Rehobeth,  Massachusetts. 
Ideal  for  uhf-tv.  Make  us  an  offer.  WEAN, 
Providence,  Rhode  Island. 

3600  watt  (erp)  fm  station,  complete  and  ready 
to  go  for  $3000.,  includes  1000  watt  R.E.L.  trans- 
mitter frequency  monitor,  modulation  monitor, 
crystals  and  four  bay  antenna  with  250  feet  of 
coaxial  cable.    WIVY,  Jacksonville,  Florida. 

270  foot  Truscon  self  supporting  tower,  type  D-30 
with  lights.  Dismantled.  Ready  for  shipment. 
FOB  $3,500.00.  WOKY-TV,  704  W.  Wisconsin  Ave., 
Milwaukee,  Wisconsin. 

One  600  foot  Tower  Construction  Co.  tower  to 
mount  vhf  or  uhf  tv  antenna.  Also  650  feet  6V8" 
coaxial  line.  WONE,  Dayton,  Ohio. 

Uhf  equipment  for  sale.  General  Radio  1183T3 
frequency  monitor,  test  equipment,  lights,  3^ 
and  6V8  transmission  lines  and  fittings,  600  ft. 
tower,  etc.  All  items  25%  off.  Write  for  complete 
list.  Sky  land  Broadcasting  Corp.,  380  W.  1st 
Street,  Dayton,  Ohio. 

New,  used  tape  recorders.  Trade-in  excepted. 
Commercial  Electronic  Service,  2609  Olive  Street, 
St.  Louis,  Missouri. 

3  year  old  galvanized  Lehigh  475'  self  supporting 
40#  tower  now  disassembled,  ready  for  immediate 
shipment,  will  support  six-bay  superturnstile  tv 
antenna,  will  sell  as  is  or  erected,  also  have  550' 
of  6Vs"  coaxial  feedline  and  one  RCA  heavy  duty 
type  BF-14D  pylon.  Tower  Contracting  Com- 
pany, Box  2873,  Greenville,  Mississippi. 


Wanted  to  Buy 


Stations 


250-1000  w  in  Wisconsin,  Minnesota  or  western 
states.  Negotiate  immediately  at  your  station. 
Data  sent  held  confidential  and  returnable. 
Box  942C,  B-T. 


Southeast;  Piedmont  or  Appalachians.  250w-lkw 
small  market.  Full  purchase  or  invest  with  active 
participation.  Privacy  pledged  and  expected. 
Arthur  L.  Whiteside,  20  Burnett  Terrace,  West 
Orange,  N.  J. 

We  have  prospective  buyers  for  radio  stations 
in  New  Mexico,  California,  Florida,  Massachu- 
setts, South  Carolina,  New  Jersey,  Arizona  and 
Pennsylvania.  Quick  action.  Confidential.  May 
Brothers,  Binghampton,  N.  Y.,  Radio,  Newspaper 
and  Business  Brokers  since  1914. 


Equipment,  etc. 


1  kw  arid  5  kw  am  transmitters.  Give  make,  age 
and  price.  Write  Box  116D,  B-T. 

Used  camera  chain  wanted  for  instructional  pur- 
poses. Northwest  Broadcasting  School,  527  S.W. 
12th,  Portland,  Oregon. 


Instruction 


FCC   operator   license   quickly.  Individualized 

instruction  correspondence  or  residence.  Free 
brochure.  Grantham,  6064  Hollywood  Blvd.,  Hol- 
lywood, California. 


Help  Wanted 


Salesmen 


OUTSTANDING 
OPPORTUNITY 

FOR 

EXPERIENCED  RADIO 
SALES  MANAGER 


Important  station  in  Eastern  market 
(one  of  top  ten  in  the  country)  is 
looking  for  creative,  hustling  sales 
manager  to  head  both  local  and  na- 
tional sales  department.  Base  salary 
well  into  five  figures  plus  attractive 
overriding  commission.  If  you  are  the 
man,  you  are  probably  working  now. 
You  are  highly  successful  in  a  small- 
er, but  competitive  market.  You  are 
ready  for  a  move  up.  Please  give  all 
details  in  first  letter,  including  photo- 
graph. All  replies  treated  confidenti- 
ally. Reply  to 

Box  160D,  B»T 


Announcer 
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WANTED 
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Television 


Miscellaneous 


Help  Wanted 


Managerial 


WANTED 
VHF-TV  STATION  MANAGER 
CALIFORNIA 

Must  have  record  of  successful  accom- 
plishment in  similar  capacity,  and  be  able 
to  run  first-class  operation  on  an  eco- 
nomical and  efficient  basis.  A  strong  sales 
background,  on  local  and  national  levels, 
is  a  prime  prerequisite.  We  expect  to  go 
on  the  air  by  September  1st.  An  unusual 
opportunity  awaits  the  right  man.  To  be 
considered  for  a  personal  interview,  please 
tell  your  complete  story  in  first  letter,  and 
be  sure  to  include  recent  snapshot,  past 
earnings,  compensation  expected,  and  ref- 
erences, which  will  not  be  contacted  with- 
out your  permission.  Information  given 
will  be  treated  strictly  confidential. 

Box  153D,  B«T 


Production-Programming,  Others 


COMMERCIAL  COPY  WRITER 
Immediate  opening  on  University  Tele- 
vision Station.  Excellent  salary.  If  you're 
interested  in  complete  details,  send  same 
immediately  to  Program  Director, 
KOMU-TV,  Columbia,  Missouri. 


Situations  Wanted 


Managerial 


EXPERIENCED  TV  EXECUTIVE 
with  thorough  knowledge  of  programming,  production, 
and  advertising  put  TV  station  on  air  and  into  black. 
Previous  experience  as  radio  and  TV  Program  Director 
includes  large  and  small  markets.  Looking  for  perma- 
nent position  in  programming  or  advertising  with 
medium  market  station.  Currently  employed  as  TV 
Program  Director  with  good  salary  but  available  with 
reasonable  notice.  Young  man  with  college  education 
and  excellent  references.  Full  details  upon  request. 
Box  36D,  B.T. 


EXPERIENCED  STATION 
MANAGER 

Top-flight  Station  Manager-Commercial 
Manager  seeks  opportunity  in  South  or 
Southwest.  Prefer  market  of  200,000  or 
smaller,  operating  independently,  strong 
on  news,  music  and  sports.  Have  top  in- 
dustry references. 

Box  152D,  B-T. 


Announcers 


ATTENTION  METROPOLITAN 
AREA  STATIONS! 
New  York  Announcer-DJ  Available.    Heavy  DJ, 
staff  experience  with  Major  Market  indies.  Will 
tailor-make  a  DJ  stanza  any  time  period  to  fit 
needs  of  top  promotion  hard  to  sell  operation. 
Box  149D,  B«T 


For  Sale 


Equipment  Etc. 


TOWERS 

RADIO— TELEVISION 

Antennas — Coaxial  Cable 

Tower  Sales  &  Erecting  Co. 

6100  N.  E.  Columbia  Blvd., 
Portland  11,  Oregon 


THE  BEST  IN  COMPLETE 

ERECTION  OF  TOWERS 

ANTENNA  LIGHTS  CO-AX  CABLE 

WRITE       CALL  WIRE 

J.  M.  HAMILTON  &  COMPANY 

PAINTING       ERECTION  MAINTENANCE 
YEARS  OF  EXPERIENCE 

Box  2432,  Tel:  4-2115,  Gaitcrva,  N.  C. 


Employment  Service 


BROADCASTERS 
EXECUTIVE  PLACEMENT  SERVICE 

Executive  Personnel  for  Television  and  Radio 
Effective  Service  to  Employer  and  Employee 
Howard  S.  Frazier 
TV  &  Radio  Management  Consultants 
708  Bond  Bldg.,  Washington  5,  D.  C. 


■FOR  THE  RECORD- 


learing  Cases  .  .  . 


(Continued  from  page  104) 

new  corporation.  Principals  include  President 
Charles  F.  Cope  (17%);  Vice  President  Robert 
D.  Poole  (15%);  Secretary  Lee  M.  Fallaw  (1%), 
and  Treasurer  William  T.  Arrington  (10%).  All 
are  former  employes  of  ex-WMRC  Greenville. 
Mr.  Ellison  and  Miss  Simpson  retail  28%  each. 
Granted  April  21. 


APPLICATIONS 

KOY-TV  Phoenix,  Ariz. — KOY  Bcstg.  Co.  seeks 
voluntary  assignment  of  CP  for  share  time  on  vhf 
ch.  10  to  sharetimer  KOOL-TV  for  $200,000. 
Principals  include  Gene  Autry  (20%),  movie-tv 
star,  48%  owner  KOPO-AM-TV  Tucson,  48% 
KNOG  Nogales,  and  70%  KOLD  Yuma,  all  Ariz., 
and  51%  KMPC  Los  Angeles;  Tom  Chauncey 
(20%),  and  Frank  Beer  (5%).  Filed  April  9. 

KDMS  El  Dorado,  Ark.— Radio  Station  KDMS 
Inc.,  seeks  voluntary  assignment  of  license  to 
James  A.  West  Sr.,  James  A.  West  Jr.  and  Paul 
E.  Norton  d/b  as  El  Dorado  Bcstg.  Co.  for  $53,000. 
Principals  in  partnership  include  J.  A.  West  Sr. 
(%),  retail  dry  goods  chain  stores;  J.  A.  West 
Jr.  (V3),  retail  dry  goods  chain  store,  and  Paul 
E.  Norton  (V3),  commercial  manager  KDMS. 
Filed  April  15. 

KLZ-AM-TV  Denver,  Colo. — Aladdin  Radio  & 
Tv  Inc.,  seeks  voluntary  transfer  of  control  and 
assignment  of  license  to  LTF  Bcstg.  Corp.  for 
$3,533,760.  LTF  Bcstg.  is  subsidiary  of  Time  Inc., 
publisher,  80%  owner  KDYL-AM-FM-TV  Salt 
Lake  City,  Utah,  and  50%  owner  KOB-AM-TV 
Albuquerque,  N.  M.  Filed  April  9. 

WCLD  Cleveland,  Miss. — C.  W.  Capps  &  Lowry 
Tims  d/b  as  Cleveland  Bcstg.  Co.,  seeks  volun- 
tary assignment  of  license  to  Voice  of  Delta 
for  $36,200.  Principals  include  President  Joseph 
William  Carson  (25%),  manager  WMOX  Merid- 
ian, Miss,  and  vice  president  WLSM  Louisville, 
Miss.;  Vice  President  Frank  Edward  Holladay 
(25%),  commercial  manager  WMOX  and  presi- 
dent WLSM;  Secretary  Zed  Harold  Hawkins 
(25%),  bottling  business,  and  Treasurer  John 
Shelton  Primm  (25%),  treasurer  WLSM.  Filed 
April  15. 

KPBM  Carlsbad,  N.  M. — Coronado  Bcstg.  Co., 
seeks  involuntary  transfer  of  control  to  Hazel 
M.  McEvoy,  individually  (40.47%)  and  as  execu- 
trix (26.19%)  of  the  estate  of  Maurice  F.  Mc- 
Evoy, deceased.   Filed  April  15. 

WTRI  (TV)  Schenectady,  N.  Y. — Van  Curler 
Bcstg.  Corp.,  seeks  voluntary  transfer  of  control 
by  S.  H.  Fabian,  Samuel  Rosen,  Eleanor  F.  Rosen 
and  Edward  L.  Fabian  to  Stanley  Warner  Corp. 
for  repayment  of  their  $12,500  stock  subscription 
and  expenses  of  $48,000.  Sellers  are  14%  owners 
of  Stanley  Warner  Co.,  theatre  owners.  Filed 
April  9. 

KIHN   Hugo,   Okla. — Little    Dixie    Bcstg.  Co., 

seeks  voluntary  transfer  of  control  to  A.  O. 
Brewer  and  W.  E.  Schooler  through  purchase  of 
remaining  84%  interest  for  $38,400.  Messrs. 
Brewer  and  Schooler  will  now  be  sole  owners. 
Filed  April  13. 

KOTV  (TV)  Tulsa,  Okla— J.  D.  Wrather  Jr., 
M.  H.  Alvarez,  Mazie  Wrather  and  General  Tv 
Inc.,  seeks  assignment  of  CP  and  license  to 
Osage  Bcstg.  Corp.  for  $4,000,000.  Osage  Bcstg. 
is  subsidiary  of  J.  H.  Whitney  Co.,  investment 
house.  Principals  include  President  C.  Wrede 
Petersmeyer;  Treasurer  Robert  D.  Ward,  Secre- 
tary John  K.  Schemmes.  All  are  10%  partners 
in  investment  firm.    Filed  April  9. 

WTIL  Mayaguez,  P.  R. — Mayaguez  Radio  Corp., 

seeks  voluntary  transfer  of  control  to  Gilbert 
Mamaery  through  purchase  of  20  shares  of  stock 
from  Luis  R.  Rimera  for  $3,000.  Filed  April  15. 


Broadcasting 


Telecasting 


OTHER  ACTIONS 

Irwin-Pittsburgh,  Pa.— Vhf  ch.  4  proceeding. 
FCC  scheduled  for  hearing  on  May  21  applica- 
tions of  WCAE,  KQV,  WLOA,  Irwin  Community 
Tv  Co.  for  new  tv  station  on  vhf  ch.  4.  Granted 
request  of  Allegheny  Bcstg.  Corp.  for  waiver 
of  Sections  1.361(c)  and  1.362  of  the  rules  pur- 
suant to  footnote  10  of  the  Report  and  Order 
amending  the  Multiple  Ownership  Rules,  and 
denied  request  of  Wespen  Tele.  Inc.,  to  dismiss 
application  of  Allgheny.  Comr.  Hennock  dis- 
sented as  to  waiver.   Action  April  21. 

Rule  Making  Filings  to  be  Reported— By  order, 
the  Commission  amended  Part  0  of  its  rules  to 
incorporate  provision  reflecting  its  practice  that 
petitions  for  rule  making  and  amendments  and 
pleadings  thereto  are  open  to  public  inspection. 
Further,  the  Commission  will  issue  periodic  pub- 
lic notices  of  such  rule-making  filings.  Action 
April  15. 

Corpus  Christi,  Tex.— Vhf  ch.  10  proceeding. 

By  order,  the  Commission  denied  petition  filed 
March  2,  by  KEYS-TV  Inc.,  seeking  review  and 
reversal  of  hearing  examiner's  memorandum 
opinion  and  order  of  Feb.  25,  admitting  in  evi- 
dence the  K-Six  Tv  Inc.,  studio  lease  agreement 
in  the  proceeding  involving  their  applications 
and  that  of  Superior  Tv  Inc.,  for  new  tv  sta- 
tions on  ch.  10  in  Corpus  Christi,  Tex.  Action 
April  15. 

Clarksburg,  W.  Va.— Vhf  ch.  12  grant  post- 
poned. By  memorandum  opinion  and  order,  the 
Commission  postponed  effective  date  of  grant 
made  Feb.  17,  to  Ohio  Valley  Broadcasting  Co. 
for  a  CP  for  new  tv  station  on  ch.  12  in  Clarks- 
burg, W.  Va.,  pending  determination  of  a  pro- 
test filed  March  19,  by  the  Clarksburg  Publish- 
ing Co.;  designated  same  for  hearing  at  a  time 
and  place  and  upon  appropriate  issues  to  be 
announced  later.  Commissioners  Bartley,  Doer- 
fer  and  Lee  dissented.   Action  April  15. 

Hearing  Calendar  .  .  . 

April  26 

Milwaukee,  Wis. — Vhf  ch.  12,  further  hearing 
conference  before  Examiner  Herbert  Sharfman — 
WEMP,  WFOX,  Milwaukee  Area  Telecasting 
Corp.,  Kolero  Telecasting  Corp. 

Pontiac,  Mich. — New  am,  1460  kc,  before  Ex- 
aminer William  G.  Butts — James  Gerity  Jr., 
WKMF  Flint,  Mich. 

Biloxi,  Miss. — Vhf  ch.  13,  before  Examiner 
Harold  L.  Schilz— WLOX,  WVMI. 

April  27 

Killeen,  Tex. — New  am,  1050  kc,  before  Exami- 
ner Annie  N.  Huntting — W.  A.  Lee,  A.  W.  Stew- 
art &  Franklin  R.  Wilson  d/b  as  The  Highlite 
Broadcasting  Co. 

April  28 

Dothan,  Ala. — Vhf  ch.  9,  prehearing  confer- 
ence before  Examiner  Claire  W.  Hardy — WOOF, 
Ala-Fla-Ga  Television  Inc. 

April  29 

St.  Louis,  Mo. — Vhf  ch.  11,  hearing  conference 
before  Examiner  Thomas  H.  Donahue — WEW, 
KMOX,  St.  Louis  Amusement  Co.,  220  Tv  Inc., 
KSTM-TV. 

April  30 

Pittsburgh,  Pa.— Vhf  ch.  11,  before  Examiner 
Charles  J.  Frederick— KDKA,  WWSW,  WJAS. 

Las  Vegas,  Nev.— Vhf  ch.  13,  further  hearing 
before  Examiner  H.  F.  Gifford  Irion— KRAM. 

Odessa,  Tex.— Vhf  ch.  7,  before  Examiner 
John  B.  Poindexter— KECK,  Odessa  Tv  Co.,  Clar- 
ence E.  Wilson  &  Phillip  D.  Jackson  d/b  as  The 
Odessa  Tv  Co. 

Minneapolis,  Minn.— Vhf  ch.  9,  before  Examiner 
Harold  L.  Schilz— WLOL,  KEYD,  WDGY. 

Klamath  Falls,  Ore— Vhf  ch.  2,  before  Ex- 
aminer Isadore  A.  Honig— KFJI,  Klamath  Falls 
Tv  Inc. 

Hatfield,  Ind.— Vhf  ch.  9,  before  Examiner 
Thomas  H.  Donahue— WOMI,  WVJS  Owensboro,. 
Ky. 

Routine  Roundup  .  .  . 

April  15  Applications 

ACCEPTED  FOR  FILING 

Modification  of  CP 

WNEL  San  Juan,  Puerto  Rico,  Station  WNEL 
Corp.— Mod.  of  CP  (BP-8617).  as  mod.,  which 
authorized  change,  frequency,  increase  in  power, 
installation  of  new  transmitter,  change  trans- 
mitter location  and  make  change  in  the  antenna 
system,  for  extension  of  completion  date  (BMP- 
6502). 

WSVA  Harrisonburg,  Va.,  Shenandoah  Valley 
Bcstg.  Corp.— Mod.  of  CP  (BP-8777)  as  mod., 
which  authorized  change  in  power  from  1  kw 
day  and  night  to  1  kw  nighttime  &  5  kw  day- 
time and  change  type  of  transmitter  for  ex- 
tension of  completion  date  (BMP-6504). 
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KSBR  (FM)  Mount  Diablo,  Calif.,  Radio  Diablo 

Inc.— Mod.  of  CP  (BPH-1018)  as  mod.,  which 
authorized  new  fm  station,  to  change  name  to 
Television  Diablo  Inc.  (BMPH-4908). 

WKAT-FM  Miami  Beach,  Fla.,  WKAT  Inc.— 
Mod.  of  CP  (BPH-1701)  as  mod.  which  author- 
ized new  fm  station,  for  extension  of  completion 
date  (BMPH-4907). 

WBUZ  (FM)  Oakland,  Md.,  Chesapeake  Bcstg. 
Co. — Mod.  of  CP  (BPH-1930)  which  replaced  ex- 
pired permit,  for  extension  of  completion  date 
(BMPH-4910). 

Remote  Control 

KTIS-FM  Minneapolis,  Minn.,  Northwestern 
Theological  Seminary  &  Bible  Training  School — 
(BRCH-83). 

Renewal  of  License 

KSDS  (FM)  San  Diego,  Calif.,  San  Diego  Uni- 
fied School  District — (BRED-87). 

Modification  of  CP 
KIFT  (TV)  Idaho  Falls.  Idaho,  Idaho  Falls 
Television  Die— Mod.  of  CP  (BPCT-1278)  as 
mod.,  which  authorized  new  tv  station,  for  ex- 
tension of  completion  date  to  10-25-54  (BMPCT- 
2037). 

KWIK-TV  Pocatello,  Idaho,  Eastern  Idaho 
Bcstg.  and  Tv  Co.— Mod.  of  CP  (BPCT-1546)  as 
mod.,  which  authorized  new  tv  station,  for  ex- 
tension of  completion  date  to  10-25-54  (BMPCT- 
2036). 

KNAL-TV  Victoria,  Tex.,  Albert  B.  Alkek  d/b 
as  KNAL  Television  Co.— Mod.  of  CP  (BPCT- 
1414)  which  authorized  new  tv  station,  for  ex- 
tension of  completion  date  to  10-25-54  (BMPCT- 
2056). 

April  17  Applications 

ACCEPTED  FOR  FILING 

Remote  Control 

KNEA  Jonesboro,  Ark.,  Radio  Jonesboro  Inc. 
(BRC-367);  KAVR  Apple  Valley,  Calif.,  Apple 
Valley  Bcstg  Co.  (BRC-366);  WBIS  Bristol,  Conn., 
The  Bristol  Bcstg.  Corp.  (BRC-371);  WTMC 
Ocala,  Fla.,  Ocala  Bcstg.  Co.  (BRC-368);  WEAR 
Pensacola,  Fla.,  Gulfport  Bcstg.  Co.  (BRC-344); 
WHMP  Northhampton,  Mass..  Pioneer  Valley 
Bcstg  Co.  (BRC-364);  WPME  Punxsutawney,  Pa., 
Punxsutawney  Bcstg.  Co.  (BRC-372);  WKBL 
Covington,  Tenn.,  Tipton  County  Bcstg.  Co. 
(BRC-362);  WHHM  Memphis,  Tenn.,  Mid-South 
Bcstg.  Corp  (BRC-369);  KFST  Fort  Stockton. 
Tex.,  Ft.  Stockton  Bcstg.  Co.  (BRC-363);  KOVO 
Provo,  Utah,  KOVO  Bcstg.  Co.  (BRC-370);  WBAY 
Green  Bay,  Wis.,  Norbertine  Fathers  (BRC-365). 

Renewal  of  License 

WCSS  Amsterdam,  N.  Y.,  Community  Service 
Bcstg.    Corp.   of  Amsterdam— (BR-2032). 

Modification  of  CP 

KFXJ-TV  Grand  Junction,  Colo.,  Western  Slope 
Bcstg.  Co.— Mod.  of  CP  (BPCT-1305)  as  mod., 
which  authorized  new  tv  station,  for  extension 
of  completion  date  from  5-22-54  (BMPCT-2063). 

WDAY-TV  Fargo,  N.  D.,  WDAY  Inc.— Mod.  of 
CP  (BPCT-740)  as  mod.,  which  authorized  new 
tv  station  for  extension  of  completion  date  to 
1-30-55  (BMPCT-2061). 

KSL-TV  Salt  Lake  City,  Utah,  Radio  Service 
Corp.  of  Utah— Mod.  of  CP  (BMPCT-835)  as  mod., 
which  authorized  changes  in  existing  tv  station 
for  extension  of  completion  date  to  Nov.  1954 
(BMPCT-2062). 

KETC  (TV)  University  City,  Mo.,  St.  Louis 
Educational  Tv  Commission— Mod.  of  CP  (BPET- 


20)  as  mod.,  which  authorized  new  non-comm. 
educational  tv  station,  for  extension  of  com- 
pletion date  to  7-1-54  (BMPET-32). 


April  19  Decisions 

ACTIONS  ON  MOTIONS 
By  Commissioner  Robert  T.  Bartley 

Chief  Broadcast  Bureau — Granted  petition  for 
extension  of  time  to  and  including  April  19,  in 
which  to  file  exceptions  to  initial  decision  in 
re  applications  of  WKRG-TV  Inc.  and  the  Mobile 
Tv  Corp.,  for  ch.  5  in  Mobile,  Ala.  (Dockets 
10457-58).    (Action  of  4/15.) 

San  Bernardino,  Calif.,  KITO  Inc. — Dismissed 
application  (BMPCT-1042)  for  mod.  of  CP  to 
extend  completion  date  of  new  tv  station  on 
ch.  18,  because  the  original  CP  (BPCT-897)  was 
cancelled  on  April  9.   (Action  taken  4/13.) 

By  Hearing  Examiner  Charles  J.  Frederick 

Rescheduled  hearing  conference  from  April 
19  to  April  24  in  re  applications  of  City  of  Jack- 
sonville, et  al,  for  ch.  12  in  Jacksonville,  Fla. 
(Dockets  10833  et  al). 

By  Hearing  Examiner  Millard  F.  French 

Adopted  Memorandum  Opinion  and  Order  aft- 
er Hearing  Conference  setting  forth  actions 
which  shall  control  the  subsequent  course  of 
hearing  in  re  applications  of  WPTF  and  Capitol 
Bcstg.  Co.  for  ch.  5  in  Raleigh,  N.  C.  (Dockets 
10861-62). 

Phoenix,  Ariz.,  KTAR  Bcstg.  Co.,  Ariz.  Tv  Co. 
— On  request  of  Ariz.  Tv  Co..  ordered  that  KTAR 
Bcstg.  shall  furnish  copies  of  the  program  logs 
of  am  stations  KVOA  Tucson,  and  KYUM  Yuma, 
Ariz.,  and  KYCA  Prescott,  Ariz.,  covering  the 
composite  weeks  of  1952  and  1953,  to  Ariz.  Tv 
Co.  on  or  before  April  23  (Dockets  10877-78, 
re  ch.  3). 

By  Hearing  Examiner  H.  Gifford  Irion 

Corpus  Christi,  Tex..  Superior  Tv  Inc.,  KEYS- 
TV  Inc.,  K-Six  Tv  Inc. — Denied  petition  of 
KEYS-TV  to  reopen  the  record  in  re  applications 
for  ch.  10  (Dockets  10556-58),  to  incorporate  a 
portion  of  the  testimony  given  by  George  E. 
Cameron  Jr.,  in  the  proceeding  re  Docket  8621. 
(Action  of  4/14.) 

Gave  notice  of  a  further  hearing  conference 
to  be  held  April  14  in  re  applications  of  News- 
Journal  Corp.,  and  Telrad  Inc.,  for  ch.  2  in 
Daytona  Beach.  Fla.  (Dockets  10928-29)  This 
will  not  affect  date  for  commencement  of  taking 
testimony  now  scheduled  for  May  17.  (Action 
of  4/13.) 

By  Hearing  Examiner  Isadore  A.  Honig 

Issued  Memorandum  on  Commencement  of 
Hearing,  and  Order,  in  re  applications  of  KFAB 
Bcstg.  Co.  and  Herald  Corp.,  for  ch.  7  in  Omaha, 
Neb.  (Docket  9009,  10909),  ordering  that  further 
exchange  of  information  agreed  on  between  ap- 
plicants will  be  made  on  April  26;  proposed 
points  of  reliance  will  be  exchanged  by  the 
parties  on  May  10,  and  a  further  hearing  con- 
ference will  be  held  May  17,  to  consider  the 
points  of  reliance  proposed  by  the  parties  and 
all  other  appropriate  matters  relating  to  the  con- 
duct of  the  hearing. 

By  Hearing  Examiner  Herbert  Sharfman 

By  Memorandum  Opinion  and  Order  denied 
petition  by  Zenith  Radio  Corp.  for  continuance 
of  hearing  now  scheduled  for  May  7  in  re  its 
application  and  that  of  WBBM-TV  for  ch.  2  in 
Chicago  (Dockets  8917  et  al);  and  ordered  that 
the  time  for  exchanging  the  supplementary  ma- 
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terial  referred  to  in  the  Commission's  McFarland 
letters  to  Feb.  10,  1954,  is  extended  from  April 
22  to  April  29. 

By  Hearing  Examiner  John  B.  Poindexter 

Huntington,  W.  Va.,  Greater  Huntington  Radio 
Corp.,  Huntington  Bcstg.  Corp.— On  request  of 
applicants,  postponed  from  April  16  to  April  19 
the  further  hearing  conference  for  the  formai 
presentation  of  points  of  reliance  in  re  ch  13 
(Dockets  10863,  65). 

By  Hearing  Examiner  Fanney  N.  Litvin 

Little  Rock.  Ark.,  Ark.  Tv  Co.,  Ark.  Telecasters 
Inc.— Ordered  that  Par.  4  of  the  Order  After 
Hearing  Conference  dated  Nov.  13,  1953  be 
amended  so  as  to  vacate  date  therein  set  forth 
upon  which  parties  are  required  to  notify  Ex- 
aminer re  direct  evidence,  etc.  (Dockets  10610-11 
ch.  11). 

By  Hearing  Examiner  Harold  L.  Schilz 

WPAC  Patchogue,  N.  Y..  Patchogue  Bcstg.  Co 
—Withdrew  order  of  April  12,  1954,  calling  for 
a  pre-hearing  conference  in  re  (Docket  10715) 
and  postponed  hearing  scheduled  to  commence 
April  29.  until  a  further  date  to  follow  action 
by  the  Commission  on  petition  for  removal  of 
application  from  hearing,  or  until  further  order 
of  the  examiner. 

April  19  Applications 

APPLICATION  RETURNED 

WSLM   Salem,   Ind.,   Don   H.   Martin— CP  to 

change  frequency  from  1220  kc  to  1150  kc  and  in- 
crease power  from  250  w  to  1  kw.  (No  engineer- 
ing submitted,  type  transmitter  not  given  or 
transmitter  and  studio  locations.) 

ACCEPTED  FOR  FILING 

Modification  of  CP 

WJOL-TV  Joliet,  111.,  Joliet  Tv  Inc.— Mod  of 

CP  (BPCT-1340)  which  authorized  new  tv  kta- 
tion  for  extension  completion  date  to  October 
20,  1954  (BMPCT-2059). 

WRDW-TV  Augusta,  Ga.,  Radio  Augusta  Inc.— 
Mod.  of  CP  (BPCT-1086)  as  mod.  which  author- 
ized new  tv  station  for  extension  completion  date 
8-16-54  (BMPCT-2058). 

April  20  Decisions 

BROADCAST  ACTIONS 
Actions  of  April  16 
Richmond,    Va.,    Lee    Bcstg.    Corp.— Granted 
authority  to  transmit  baseball  games  to  Station 
CFRA  Ottawa.  Canada,  from  Richmond,  Va  ,  for 
the  period  April  16  to  Nov.  1,  1954  (BFP-246). 

Cancellation  of  License 

KFNF  Shenandoah,  Iowa,  Capital  Bcstg.  Co — 

Granted  request  for  cancellation  of  license  for 
auxiliary  transmitter. 

Granted  CP 

WORC  Worcester,  Mass.,  Radio  Worcester  Inc. 

—Granted  CP  to  replace  expired  CP  (BP-8400) 
which  authorized  changes  in  the  transmitting 
equipment  (BP-9237). 

WCAU-TV  Philadelphia,  Pa.,  WCAU  Inc.— 
Granted  CP  to  install  auxiliary  transmitters  at 
main  transmitter  site,  as  specified  in  outstanding 
CP  (BMPCT-1561)  to  operate  on  ch.  10. 

Modification  of  CP 

WTIK-TV  Durham,  N.  C,  Durham  Bcstg.  En-  1 
terprises  Inc.— Granted  mod.  of  CP  to  change 
type   of   antenna   and   make   other  equipment 
changes;  antenna  1000  ft.  (BMPCT-1962). 

WCAU-TV  Philadelphia,  Pa.,  WCAU  Inc.— 
Granted  mod.  of  CP  to  change  type  of  antenna 
and  make  other  equipment  changes;  antenna  990 
ft.;  completion  date  10-5-54  (BMPCT-2029). 

The  following  were  granted  mod.  of  CP's  for 
extension  of  completion  dates  as  shown: 

WDAY-TV  Fargo,  N.  D.,  to  11-13-54;  KETC  (TV) 
St.  Louis,  Mo.,  to  11-6-54;  WRDW-TV  Augusta, 
Ga.,  to  11-16-54. 

Actions  of  April  15 

Remote  Control 

WRRL  Ithaca,  N.  Y.,  Northeast  Radio  Corp.— 

Granted  authority  to  operate  transmitter  by  re- 
mote control. 

Granted  License 
WLOU  Louisville,  Ky.,  Robert  W.  Rounsaville 

— Granted  license  covering  mounting  of  tv  an- 
tenna on  top  of  am  tower  (increase  height),  to 
make  change  in  the  antenna  system  and  type 
of  transmitter  (BL-5249). 

KBMI  Henderson,  Nev.,  Moritz  Zenoff — Grant- 
ed license  for  am  broadcast  station;  1400  kc, 
250  w,  U  (BL-5252). 

WERS  (FM)  Boston,  Mass.,  Emerson  College- 
Granted  license  covering  changes  in  noncom- 
mercial educational  station;  ch.  205  (88.9  mc),  18 
kw,  antenna  55  ft.  (BLED-148). 

Granted  CP 
WHRN  (TV)  Dover,  Del.,  Rollins  Bcstg.  Inc.— 
Granted  CP  to  replace  expired  CP  (BPCT-1403) 
which  authorized  new  commercial  tv  broadcast 
station;  completion  date  11-9-54  (BPCT-1829). 
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WHHM  Memphis,  Tenn.,  Mid-South  Bcstg. 
Corp. — Granted  CP  to  change  alternate  main 
transmitter  location  (same  city)  (BP-9234). 

WMCA  New  York.  N.  Y.,  WMCA  Inc. — Granted 
CP  to  make  changes  in  frequency  control  equip- 
ment (BP-9242). 

Modification  of  CP 

The  following  were  granted  mod.  of  CP's  for 
extension  of  completion  dates  as  shown: 

KFST  Ft.  Stockton,  Tex.,  to  5-15-54;  WNEL 
San  Juan,  P.  R.,  to  6-18-54.  conditions;  KLIF- 
TV  Dallas,  Tex.,  to  10-11-54:  KNAL-TV  Vic- 
toria, Tex.,  to  10-24-54. 

Actions  of  April  14 
Modification  of  CP 
KHOF    (TV)    Stockton,    Calif.,   Radio  Diablo 
Inc.— Granted  mod.  of  CP  to  change  corporate 
name  to  Television  Diablo  Inc.  (BMPCT-2055). 

The  following  were  granted  mod.  of  CP's  for 
extension  of  completion  dates  as  shown: 
WSIL-TV  Harrisburg.  HI.,  to  11-11-54:  KTTV 
TV)  Los  Angeles.  Calif.,  to  11-3-54:  KTFT  (TV) 
Idaho  Falls,  Idaho,  to  10-25-54:  KWIK-TV  Foca- 
tello,  Idaho,  to  10-25-54. 

Actions  of  April  13 
Granted  CP 

KMPT  (TV)  Oklahoma  City.  Okla.,  KLPR  Tv 
Inc. — Granted  CP  to  replace  expired  CP  (BPCT- 
1448)  as  mod.,  which  authorized  new  tv  station: 
completion  date  10-13-54  (BPCT-1862). 

WMBV-TV  Marinette,  Wis.,  M  &  M  Bcstg.  Co. 
— Set  aside,  vacated  action  of  3-24-54.  granting 
BMPCT  1941.  which  authorized  mod.  of  CP  and 
returned  to  processing  line  (BPCT-1534). 

Actions  of  April  12 

Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  by  remote  control: 

KWYO  Sheridan,  Wyo.:  KLPR  Oklahoma  City, 
Okla.:  KWOA  Worthington,  Minn.:  WHBF  Rock 
Island,  111..  while  using  non-directional  antenna; 
WTJS  Jackson.  Tenn.,  while  using  non-direction- 
al antenna;  KCSR  Chadron.  Neb.;  WTJS-FM 
Jackson,  Tenn.,  and  to  change  antenna  marking 
specifications. 

Granted  License 
KWG  Stockton,  Calif.,  McClatchy  Bcstg.  Co. — 
Granted  license  covering  installation  of  old  main 
transmitter   as   an  auxiliary  transmitter  (BL- 
5242). 

KMPC  Los  Angeles,  Calif.,  KMPC,  The  Station 
of  the  Stars — Granted  extension  of  authority  to 
modulate  transmitter  with  audio  tones  between 
30  and  35  cycles  with  approx.  25%  modulation 
in  order  to  test  a  Civil  Defense  alerting  Unit 
for  the  City  of  Los  Angeles,  to  May  15. 

WCHO  Washington  Court  House,  Ohio.  The 
Court  House  Bcstg.  Co. — Granted  authority  to 
sign  off  during  the  months  of  April  through 
Sept.  1954  at  6:30  p.m.,  local  time. 

KOKO  Warrensburg.  Mo.,  Clinton  Bcstg.  Co. — 
Granted  license  for  am  broadcast  station;  1450 
kC,  250  w,  U  (BL-5192). 

KCMR  McCamey,  Tex.,  Sprayberry  Bcstg.  Co. 
— Granted  license  for  am  broadcast  station;  1450 
kc,  250  w,  U  (BL-5243). 

WKIC  Hazard,  Ky„  BMG  Bcstg.  Corp. — Granted 
jieense  covering  changes  in  antenna  system  (BL- 
5250). 

KSBR  (FM)  San  Bruno.  Calif.,  Radio  Diablo 
Inc. — Granted  mod.  of  CP  to  change  name  to 
Television  Diablo  Inc.  (BMPH-4908). 

Modification  of  CP 

The  following  were  granted  mod.  of  CP's  for 
extension  of  completion  dates  as  shown: 

WBRD  Fort  Lauderdale.  Fla.,  to  8-24-54:  WFLW 
Hodgenville.  Ky..  to  7-17-54;  KAMD  Camden, 
Ark.,  for  ext.  or  commencement  date  to  6-4-54, 
and  completion  date  to  12-4-54;  WVEC  Hampton, 
Va.,  to  7-4-54;  WSM-TV  Nashville,  Term.,  to 
11-4-54:  WBOC-TV  Salisbury,  Md„  to  11-11-54; 
XOA-TV  Denver.  Colo.,  to  11-9-54:  WOC-TV 
Davenport.  Iowa,  to  6-11-54;  KWWL-TV  Water- 
loo, Iowa,  to  11-3-54. 

ACTIONS  ON  MOTIONS 
By  Hearing  Examiner  Herbert  Sharfman 
Providence,  R.  I.,  Cherry  &  Webb  Bcstg.  Co. — 
By  Memorandum  Opinion  and  Order  granted 
petition  to  strike  certain  portions  of  ch.  16's 
oroposed  findings  in  proceeding  re  ch.  12  (Dock- 
et 8737). 

By  Hearing  Examiner  H.  Gifford  Irion 
Daytona  Beach.  Fla.,  News-Journal  Corp., 
Telrad  Inc. — Adopted  a  Statement  and  Order 
v.-hich  will  govern  the  course  of  hearing  re  ch. 
2  (Dockets  10928-29);  the  taking  of  testimony 
to  commence  on  May  17. 

By  Hearing  Examiner  William  G.  Butts 
Ft.  Scott,  Kan.,  Carthage  Bcstg.  Co. — Granted 
petition  to  cancel  prehearing  conference  now 
scheduled  for  April  20  in  re  Docket  10945,  and 
the  hearing  now  scheduled  for  April  22  was  con- 
tinued until  a  date  to  be  scheduled  later. 

By  Hearing  Examiner  Basil  P.  Cooper 
South  Bend  Bcstg.   Corp..   South  Bend,  Ind.; 
Tlichiana  Telecasting  Corp.,  Nortre  Dame,  laid. — 
Granted  motion  of  Michiana  to  change  the  date 


specified  in  second  order  controlling  conduct  of 
hearing,  and  the  date  for  exchange  of  additional 
exhibits  is  changed  from  April  19  to  May  3. 
and  the  date  for  exchange  of  other  information 
is  changed  from  April  26  to  May  10,  re  ch.  46 
(Dockets  10534-35). 

By  Hearing  Examiner  Charles  J.  Frederick 
Straits  Bcstg.  Co..  Midwestern  Bcstg.  Co.,  Che- 
boygan. Mich. — Postponed  indefinitely  the  hear- 
ing scheduled  for  April  20  (re  Dockets  10667-68), 
because  one  of  applicants  has  filed  a  motion  to 
dismiss  its  application.  (Action  take  4/19.) 

Westinghouse  Bcstg.  Co..  WWSW  Inc.,  Pitts- 
burgh Radio  Supply  House  Inc.,  Pittsburgh,  Pa. — 
Gave  notice  of  a  pre-hearing  conference  to  be 
held  April  22,  in  re  applications  for  ch.  11 
(Dockets  8694  et  al).  (Action  taken  4/16). 

By  Hearing  Examiner  James  D.  Cunningham 
Jefferson  Amusement  Co.,  Port  Arthur,  Tex. — 
Granted  motion  for  corrections  in  the  transcript 
of  hearing   re   application   for   ch.    4  (Docket 
10779). 

By  Hearing  Examiner  Claire  W.  Hardy 
WOOF  Tv  Corp.,  Ala-Fla-Ga-Tv  Inc.,  Dothan, 
Ala. — Gave  notice  of  a  pre-hearing  conference  to 
be  held  April  28  in  re  applications  for  ch.  9 
(Dockets  10991-92). 

April  21  Decisions 

TV  AND  AM  BROADCAST  ACTIONS 
WGMS-FM  Washington,  D.  C,  Good  Music 
Station  Inc. — Granted  request  for  waiver  of 
Subsection  (e)  of  Section  1.342,  for  the  current 
license  period,  to  relieve  that  station  from  sub- 
mitting time  sales  reports  in  connection  with 
its  program  "A  Full  Evening  of  Good  Music." 

Renewal  of  License 

The  following  stations  were  granted  renewal 
of  licenses  for  the  regular  period: 

WACE  Chicopee.  Mass.;  KOOS  Coos  Bay,  Ore.; 
WALE  Fall  River,  Mass.:  WCCM  Lawrence,  Mass.; 
WNLK  Norwalk.  Conn.;  WNAW  North  Adams, 
Mass.;  WRUM  Rijmford.  Me.;  KTAC  Tacoma, 
Wash.:  WGNS  Murfreesboro.  Tenn.;  KCHA 
Charles  City,  Iowa.:  KOWL  Santa  Monica,  Calif.; 
KXEL  Waterloo,  Iowa:  WANT  Richmond,  Va.; 
WAPI  Birmingham,  Ala.:  WATH  Athens,  Ohio; 
WATM  Atmore,  Ala.;  WAUX  Waukesha,  Wis.; 
WBAL  Baltimore,  Md.;  WBNL  Boonville,  Ind.; 
WBUX  Dovlestown,  Pa.;  WBYS  Canton,  111.; 
WCAR  Pontiac,  Mich.:  WCAU  Philadelphia,  Pa.; 
WCNB  Connersville.  Ind.;  WCNT  Centralia,  111.; 
WCRI  Scottsboro.  Ala.:  WDGY  Minneapolis; 
WDZ  Decatur.  111.:  WENA  Bavamon.  P.  R.; 
WFAX  Falls  Church,  Va.:  WFGM  Fitchburg, 
Mass.;  WFRL  Freeport.  111.:  WFUR  Grand  Rapids, 
Mich.;  WGNY  Newburgh,  N.  Y.;  WHAM 
Rochester,  N.  Y.;  WHFB  Benton  Harbor,  Mich.; 
WHIM  Providence.  R.  I.;  WHIN  Gallatin,  Tenn.: 
WHLI  Hempstead,  N.  Y.;  WHO  Des  Moines, 
Iowa:  WBT  Charlotte,  N.  C. 

Columbia  Bcstg.  System.  Inc.,  KMOX  St.  Louis. 
Mo.,  KNX  Los  Angeles,  Calif..  WTOP  Washing- 
ton, D.  C. — Granted  renewal  of  licenses  without 
prejudice  to  any  further  action  that  may  be 
taken  in  proceedings  in  Docket  10786. 

WHBO  Sulphur  Springs.  Fla..  Sulphur  Springs 
Bcstrs.  Inc. — Granted  renewal  of  license  for  the 
regular  period. 

McFarland  Letter 

John  Henry  Babcock,  San  Diego,  Calif. — Is 
being  advised  that  application  (BFP-237)  for 
authoritv  to  transmit  program  material  by  wire 
from  San  Diego,  Calif.,  to  stations  XEAC  Ti- 
juana, Baja,  Calif.,  Mexico;  and  XERB  Rosarito 
Beach.  Baja,  Calif.,  Mexico,  indicates  necessity 
of  a  hearing. 

Church  of  Universal  Triumph,  The  Dominion 


of  God,  Detroit,  Mich. — Granted  extension  of 
authority  to  transmit  programs  by  wire  from 
its  church  in  Detroit  to  station  CKLM  Windsor, 
Ontario,  Canada,  for  the  period  ending  April 
5  (BFP-247). 

WNYC  New  York,  N.  Y.,  City  of  New  York 
Municipal  Bcstg.  System— Is  being  advised  that 
application  for  SSA  to  operate  additional  hours 
from  6  a.m.  EST  to  local  sunrise  in  New  York 
City  and  from  local  sunset  in  Minneapolis,  Minn., 
to  10  p.m.  EST  indicates  necessity  of  a  hearing. 
Commissioner  Hennock  dissented. 

ACTIONS    ON  MOTIONS 
By  Commissioner  Robert  T.  Bartley 
WERD    Atlanta,    Ga.,    Radio    Atlanta  Inc.— 

Granted  petition  for  an  extension  of  time  to 
April  20  to  file  response  to  the  petition  for  en- 
largement of  issues  filed  on  March  31  by  the 
Chief  Broadcast  Bureau  in  re  its  application 
and  that  of  Dorsey  Eugene  Newman,  Hartselle 
Ala.,  and  WBMG,  Douglas,  Ga.  (Dockets  10633 
et  al).   (Action  4/20.) 

Patchogue  Bcstg.  Co..  Patchogue,  N.  Y.— Grant- 
ed petition  for  removal  from  the  hearing  docket 
of  its  application  (Docket  10715;  BP-8525)  and 
application  was  returned  to  the  processing  line 
(Action  4/20).  6 

Midwestern  Bcstg.  Co.,  Straits  Bcstg.  Co., 
Cheboygan,  Mich.— Granted  petition  of  Midwest- 
ern insofar  as  it  requests  dismissal  of  its  appli- 
cation without  prejudice  and  dismissed  that  por- 
tion which  requests  retention  as  party  with  re- 
gard to  the  application  of  Straits:  removed  from 
hearing  application  of  Straits  (Dockets  10667-68; 
BP-8753,  8795)  (Action  of  4/19). 

By  Hearing  Examiner  Isadore  A.  Honig 

At  the  request  of  counsel  for  Appalachian 
Bcstg.  Corp.,  Bristol,  Va.,  and  Tri-Cities  Tv 
Corp.,  Bristol,  Tenn.  and  with  the  concurrence 
of  counsel  for  the  Chief  of  the  Broadcast  Bu- 
reau, ordered  that  further  hearing  conference 
in  proceeding  for  ch.  5  (Dockets  10879-80)  be 
continued  from  April  21  to  April  27. 

By  Hearing  Examiner  Elizabeth  C.  Smith 
The   Times-Picayune   Publishing    Co.,  Loyola 
University,  James  A.  Noe  and  Co.,  New  Orleans, 

La. — Granted  motion  of  Times-Picayune  for  an 
extension  of  time  from  April  20  to  April  21  for 
the  filing  and  exchange  between  the  applicants 
of  their  respective  direct  cases  in  ch.  4  proceed- 
ing (Dockets  10795,  et  al). 

Loyola  University,  New  Orleans,  La. — Granted 
petition  for  leave  to  amend  its  tv  application 
for  eh.  4  (Docket  8936;  BPCT-359)  to  show  treas- 
urer replacement. 

April  21  Applications 

Accepted  for  Filing 

License  for  CP 

WAGS  Bishopville,  S.  C,  H.  L.  Ginsberg,  A. 
Roy  Godshall,  James  B.  Jeffries,  Claude  W.  Smith, 
Helen  G.  Smith  and  Gladys  A.  Johnston  d/b 
as  Lee  County  Bcstg.  Co. — License  to  cover  con- 
struction permit  (BP-8703)  as  reinstated  and 
modified  which  authorized  a  new  standard  broad- 
cast station  (BL-5259). 

Renewal  of  License 

WADE  Wadesboro,  N.  C,  R.  P.  Lyon  and  Son 
(BR-1595). 

WERC-FM  Erie.  Pa.,  Presque  Isle  Bcstg.  Co. 
(BRH-579). 

Modification  of  CP 
WTLC  (TV)  Champaign.  111.,  University  of 
niinois — Mod.  of  CP  (BPET-34)  which  authorized 
new  noncommercial  educational  tv  station  for 
extension  of  completion  date  to  10-15-54  (BMPET- 
33). 


Profitable  facility  in  excellent  market. 
J      Abundant  industry  payrolls  in  addition 
to  stable  agriculture.  Attractive  financing 
available. 


Southern 
Network 
SIJO.000.00 


Southwest 
Independent 


Single  station  market  with  above  aver- 
age retail  sales  and  per  capita  income. 
Press  of  other  business  makes  present 
owner  desire  sale.  Station  owns  valuable 
real  estate.  Liberal  financing  to  qualified 
buver. 


Appraisals    •    Negotiations  .  •  Financing 
BLACKBURN  -  HAMILTON  COMPANY 


WASHINGTON,  D.  C. 
James  W.  Blackburn 
William  T.  Stubblefield 
Washington  Bldg. 
Sterling  3-4341-2 


RADIO-TV-NEWSPAPER  BROKERS 
CHICAGO 
Ray  V.  Hamilton 

Tribune  Tower 
Delaware  7-2755-6 


SAN  FRANCISCO 
Lester  M.  Smith 
235  Montgomery  St. 
Exbrook  2-5672 
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FOR  THE  RECORD 


TELESTATUS 

April  26,  1954 

Tv  Stations  on  the  Air  With  Market  Set  Count 
And  Reports  of  Grantees'  Target  Dates 

Editor's  note:  This  directory  is  weekly  status  report  of  (1)  stations  that  are  operating  as  commercial 
and  educational  outlets  and  (2)  grantees.  Triangle  (►)  indicates  stations  now  on  air  with  com- 
mercial programming.  Each  is  listed  in  the  city  where  it  is  licensed.  Stations,  vhf  or  uhf,  report  re- 
spective set  estimates  of  their  coverage  areas.  Where  estimates  differ  among  stations  in  same  city, 
separate  figures  are  shown  for  each  as  claimed.  Set  estimates  are  from  the  station.  Further  queries 
about  them  should  be  directed  to  that  source.  Total  U.  S.  sets  in  use  is  unduplicated  B-T  estimate. 
Stations  in  italics  are  grantees,  not  yet  operating. 


SERVICE  WINS 

Viewer  Loyalty1. 


ALABAMA 

Birmingham— 

►  WABT  (13)  CBS,  ABC,  DuM;  CBS  Spot  Sis.; 

225,000 

►  WBRC-TV  (6)  NBC;  Katz;  219,454 
WJLN-TV  (48),  12/10/52— Unknown 
WSGN-TV  (42),  12/18/52-Unknown 

Decaturt — 

WMSL-TV  (23)  12/26/52-5/1/54 

Mobilet — 

►  WALA-TV    (10)    ABC,   CBS,   NBC;  Headley- 

Reed;  72,500 

►  WKAB-TV  (48)  CBS,  DuM;  Forjoe;  60,800 

The  Mobile  Tv  Corp.  (5)  Initial  Decision  2/12/54 

Montgomery — 

►  WCOV-TV  (20)  ABC,  CBS,  NBC,  DuM;  Ray- 

mer;  25,700 

WSFA-TV  (12)  Headley-Reed;  3/25/54-10/1/54 

Selmat — 

WSLA  (8)  2/24/54-Unknown 

ARIZONA 


NBC,    DuM;  Avery-Knodel; 


Mesa  (Phoenix) — 

►  KTYL-TV  (12) 

92,000 

Phoenix — 

►-KOOL-TV  (10)  ABC;  Blair;  90,607 

►  KPHO-TV  (5)  CBS,  DuM;  Katz;  92,000 
Tucson — 

►  KOPO-TV  (13)  CBS,  DuM;  Forjoe;  23,000 

►  KVOA-TV  (4)  ABC,  NBC;  Raymer;  22,626 

Yumat — 

►  KIVA  (11) 


DuM;  Hollingbery;  18,243 


ARKANSAS 

El  Doradot — 

KRBB  (10)  2/24/54-Unknown 

Fort  Smitht— 

►  KFSA-TV    (22)    ABC,    NBC,   DuM;  Pearson; 

18,500 
Hot  Springst — 

KTVR  (9)  1/20/54-Unknown 
Little  Rock — 

►  KARK-TV  (4)  NBC;  Petry 

►  KATV  (7)  (See  Pine  Bluff) 
KETV  (23)  10/30/53-Unknown 

Pine  Bluff  t— 

►  KATV  (7)  ABC,  CBS;  Avery-Knodel;  64,231 
Texarkana — 

►  KCMC-TV  See  Texarkana,  Tex. 


CALIFORNIA 

Bakersfield— 

►  KBAK-TV  (29)  ABC,  DuM;  Forjoe;  55,000 

►  KERO-TV    (10)    ABC,    CBS,    NBC;  Avery- 

Knodel;  109,692 
Berkeley  (San  Francisco) — 
KQED  (*9)  7/24/53-5/16/54 
Chico — 

►  KHSL-TV  (12)  CBS,  NBC;  Grant;  34,275 

Coronat — 

KCOA  (52),  9/16/53-Unknown 
El  Centrot— 

KPIC-TV  (16)  2/10/54-Unknown 

Eurekat — 

►  KIEM-TV 

10,000 


(3)  ABC,  CBS,  NBC,  DuM;  Blair; 


Fresno — 

►  KBID-TV  (53)  Meeker;  92,052 

►  KJEO-TV  (47)  ABC,  CBS;  Branham;  106,558 

►  KMJ-TV  (24)  CBS,  NBC;  Raymer;  85,841 


Newest  Starters 

Listed  below  are  the  newest  stations 
that  have  started  commercial  operation: 

KARK-TV  Little  Rock,  Ark.  (ch.  4), 
April  15. 

KULA-TV  Honolulu  (ch.  4),  April  16. 
WAPA-TV  San  Juan,  P.  R.  (ch.4), 
April  18. 


Los  Angeles — 
KBIC-TV  (22)  2/10/52-Unknown 

►  KABC-TV  (7)  ABC;  Petry;  1,817,177 

►  KCOP  (13)  Katz;  1,817,177 

►  KHJ-TV  (9)  DuM;  H-R;  1,817,177 

►  KNBH  (4)  NBC;  NBC  Spot  Sis.;  1,817,177 

►  KNXT  (2)  CBS;  CBS  Spot  Sis.;  1,817,177 

►  KTLA  (5)  Raymer;  1,817,177 

►  KTTV  (11)  Blair;  1,817,177 

►  KTHE  (*28) 

Mercedt — 
KMER  (34), 


9/16/53-Unknown 


Modestot — 

KTRB-TV  (14)  2/17/54-Unknown 

Montereyt — 

►  KMBY-TV  (8)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 382,361 

Sacramento — 

KBIE-TV  (46)  6/26/53-Spring  '54 

►  KCCC-TV  (40)  ABC,  CBS,  NBC,  DuM;  73,200 
McClatchy    Bcstg.    Co.    (10),    Initial  Decision 

11/6/53 

Salinast — 

►  KSBW-TV  (8)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 382,361 

San  Diego — 

►  KFMB-TV  (8)  ABC,  CBS,  DuM;  Petry;  206,382 

►  KFSD-TV  (10)  NBC;  Katz;  206,382 
KUSH  (21)  12/23/53-Unknown 

San  Francisco — 
KBAY-TV     (20),    3/11/53-Unknown  (granted 
STA  Sept.  15) 

►  KGO-TV  (7)  ABC;  Petry;  851,250 

►  KPIX  (5)  CBS,  DuM;  Katz;  851,250 

►  KRON-TV  (4)  NBC;  Free  &  Peters;  851,250 

►  KSAN-TV  (32)  McGillvra 
San  Josef — 

Standard  Radio  &  Tv  Co.  (11),  4/15/54-Unknown 
San  Luis  Obispof — 

►  KVEC-TV  (6)  DuM;  Grant;  65,489 

Santa  Barbara — 

►  KEYT    (3)  ABC, 

bery;  430,192 

Stocktont — 

►  KTVU  (36)  Hollingbery;  76,000 
KHOF  (13)  2/11/54-6/1/54 

Tulare  (Fresno) — 

►  KVVG  (27)  DuM;  Forjoe;  123,000 


COLORADO 

Colorado  Springs — 

►  KKTV    (11)    ABC,    CBS,    DuM;  Hollingbery; 

42,175 

►  KRDO-TV  (13)  NBC;  McGillvra;  35,600 
Denver — 

►  KBTV  (9)  ABC;  Free  &  Peters;  209,306 


CBS,  NBC,  DuM;  Holling- 


Dircctory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  Qf  grant  and  commencement  target 
date  for  grantees. 


CHANNEL  4 
MIAMI 


Broadcasting 


Telecasting 
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A-TV 

Covers  the  prosperous 
Keokuk,  Iowa 
Hannibal,  Missouri 
Quincy,  Illinois 
Area 

There  are 

129,405 

Families  Unduplicated 
by  service  from 
any  station  outside 
KHQA-TVs 
Class  B  Contour 


►  KFEL-TV  (2)  DuM;  Blair;  209,306 

►  KLZ-TV  (7)  CBS;  Katz;  209,306 

►  KOA-TV  (4)  NBC;  Petry;  209,306 
KRMA-TV  (*6),  7/1/53-1954 

Grand  Junction t — 

KFXJ-TV  (5)  Holman;  3/26/53-5/30/54 
Pueblo — 

►  KCSJ-TV  (5)  NBC;  Avery-Knodel;  40,500 

►  KDZA-TV  (3)  McGillvra;  40,000 

CONNECTICUT 

Bridgeport — 
WCTB  (*71),  1/29/53-Unknown 

►  WICC-TV  (43)  ABC,  DuM;  Young;  59,127 
WSJL  (49),  8/14/52-Vnknown 

Hartfordt — 

WEDH  (*24),  1/29/53-Unknown 
WGTH-TV  (18),  10/21/53-Unknown 

New  Britain — 

►  WKNB-TV  (30)  CBS;  Boiling;  167,922 
New  Haven — 

WELI-TV  (59)  H-R;  6/24/53-Unknown 

►  WNHC-TV  (8)  ABC,  CBS.  NBC,  DuM;  Katz; 

702,032 

WNLC-TV  (26)  12/31/ 52-Unknown 

Norwichf — 

WCTN  (*63),  1/29/53-Unknown 

Stamfordt— 

WSTF  (27),  5/27/53-Unknown 

Waterbury — 

►  WATR-TV  (53)  ABC,  DuM;  Stuart;  117,600 

DELAWARE 

Dovert — 

WHRN  (40),  3/11/53-Unknown 

Wilmington — 

►  WDEL-TV  (12)  NBC,  DuM;  Meeker;  201,639 
WILM-TV  (83),  10/14/53-Unknown 

DISTRICT  OF  COLUMBIA 

Washington — 

►  WMAL-TV  (7)  ABC;  Katz;  595,600 

►  WNBW  (4)  NBC;  NBC  Spot  Sis.;  605,000 

►  WTOP-TV  (9)  CBS;  CBS  Spot  Sis.;  595,600 

►  WTTG  (5)  DuM;  Blair;  559,000 
WOOK-TV  (50)  2/24/54-Unknown 

FLORIDA 

Clearwatert — 
WPGT  (32)  12/2/53-Unknown 

Fort  Lauderdale — 

►  WFTL-TV  (23)  NBC;  Weed;  116,116 

►  WITV  (17)  ABC,  DuM;  Venard;  107,200  (also 

Miami) 

Fort  Myersf— 

►  WINK-TV  (11)  ABC:  Weed 
Jacksonville — 

►  WJHP-TV  (36)  ABC,  NBC,  DuM;  Perry;  42,416 

►  WMBR-TV  (4)  CBS;  CBS  Spot  Sis.;  233,647 
WOBS-TV  (30)  Stars  National;  8/12/53-Sept.  '54 

Miami— 

+■  WITV  (17)  See  Fort  Lauderdale 
WMIE-TV  (27)  Stars  National;  12/2/53-9/30/54 
WTHS-TV  (*2),  U/12/53-Unknown 

►  WTVJ   (4)   ABC,   CBS,  NBC,  DuM;  Free  & 

Peters;  241,500 
WMFL  (33),  12/9/53-Unknown 

Orlando — 

WDBO-TV  (6)  CBS,  ABC,  NBC,  DuM;  Blair; 
10/14/53-5/15/54 

Panama  Cityt — 

►  WJDM  (7)  CBS;  Hollingbery 

Pensacolat — 

►  WEAR-TV  (3)  ABC;  Hollingbery;  52,500 

►  WPFA  (15)  CBS,  DuM;  Young;  14,760 

St.  Petersburg— 

►  WSUN-TV  (38)  ABC,  CBS,  NBC,  DuM;  Weed; 

71,200 

Tampat —  . 

Tampa  Times  Co.  (13),  Initial  Decision  11/30/53 
WFLA-TV    (8)    NBC;   Blair;   Initial  Decision 
7/13/53-June  '54 

West  Palm  Beach— 

WEAT-TV  Inc.  (12)  Walker;  2/18/54-7/1/54 

►  WIRK-TV  (21)  ABC,  NBC,  DuM;  Weed;  23,650 
WJNO-TV  (5)  NBC;  Meeker;  11/4/53-8/1/54 

GEORGIA 

Albanyt— 

►  WALB-TV  (10)  NBC;  Burn-Smith 
Atlanta — 

►  WAGA-TV  (5)  CBS,  DuM;  Katz;  340,810 

►  WLWA  (11)  ABC,  DuM;  Crosley  Sis.;  340,810 

►  WSB-TV  (2)  NBC;  Petry;  340,810 
WQXI-TV  (36),  11/19/53-Summer  '54 

Augusta — 

►  WJBF-TV  (6)  ABC,  NBC,  DuM;  Hollingbery; 

73,100 


►  WRDW-TV  (12)  CBS;  Headley-Reed;  65.000 
Columbus — 

►  WDAK-TV  (28)  ABC,  NBC,  DuM;  Headley- 

Reed;  51,684 

►  WRBL-TV  (4)  CBS;  Hollingbery;  61,471 
Macon — 

►WNEX-TV  (47)  ABC.  NBC;  Branham;  34,662 

►  WMAZ-TV    (13)    ABC,    CBS,    DuM;  Avery- 

Knodel;  75,593 

Romet — 

►  WROM-TV  (9)  Weed;  94,380 
Savannah — 

►  WTOC-TV  (11)  ABC,  CBS,  NBC,  DuM;  Katz: 

30,000 

WSAV  Inc.  (3)  Initial  Decision  3/31/54 
Thomasvillet — 

WCTV  (6),  12/23/53-Unknown 
Valdostat— 

WGOV-TV  (37)  Stars  National;  2/26/53-5/15/54 
IDAHO 

Boiset  (Meridian) — 

►  KBOI  (2)  CBS;  Free  &  Peters;  31,300 

►  KIDO-TV  (7)  ABC,  NBC,  DuM;  Blair;  28,500 
Idaho  Falls — 

►  KID-TV  (3)  CBS,  NBC,  DuM;  Gill-Perna;  20,000 
KIFT  (8)  ABC;  Hollingbery;  2/26/53-Nov.  '54 

Nampaf — 
KTVI  (6)  3/11/53-Unknown 

Pocatellot— 
KISJ  (6)  CBS;  2/26/53-November  '54 
KWIK-TV    (10)    ABC;    Hollingbery;  3/26/53- 
Nov.  '54 

Twin  FaUst— 

KLIX-TV    (11)    ABC;    Hollingbery;  3/19/53- 
8/1/54 

ILLINOIS 

Belleville  (St.  Louis,  Mo.)— 

►  WTVI  (54)  DuM;  Weed;  205,000 
Bloomingtont — 

►  WBLN  (15)  McGillvra;  113,242 
Champaign — 

►  WCIA  (3)  CBS.  NBC,  DuM;  Hollingbery;  250,000 
WCUI  (21),  7/22/53-Unknown 

WTLC  (*12),  11/4/53-Vnknown 
Chicago — 

►  WBBM-TV  (2)  CBS;  CBS  Spot  Sis.;  1,618,145 

►  WBKB  (7)  ABC;  Blair;  1.618.145 

►  WGN-TV  (9)  DuM;  Hollingbery;  1,618,145 
WHFC-TV  (26),  1/8/53-Unknown 
WIND-TV  (20),  3/9/53-Unknown 

►  WNBQ  (5)  NBC;  NBC  Spot  Sis.;  1,618,145 
WOPA-TV  Inc.  (44)  2/10/54-Unknown 
WTTW  (*U)  U/5/53-Fall  '54 

Danville — 

►  WDAN-TV  (24)  ABC;  Everett-McKtaney;  35,000 

Decatur — 

►  WTVP   (17)   ABC,  DuM;   George  W.  Clark; 

129,500 

Evanstont — 

WTLE  (32),  8/12/53-Unknown 
Harrisburgt — 

►  WSIL-TV  (22)  ABC;  Walker;  30.000 

Joliett— 

WJOL-TV  (48)  Holman;  8/21/53-Unknown 
Peoria — 

►  WEEK-TV  (43)  ABC,  CBS,  NBC,  DuM;  Head- 

ley-Reed; 142,997 

►  WTVH-TV  (19)  ABC,  DuM;  Petry;  106,405 
Quincyt  (Hannibal,  Mo.) — 

►  KHQA-TV  (7)  (See  Hannibal,  Mo.) 

►  WGEM-TV   (10)    ABC,  NBC;  Avery-Knodel; 

108,000 

Rockford — 

►  WREX-TV  (13)  ABC,  CBS;  H-R;  183,002 

►  WTVO  (39)  CBS,  NBC,  DuM;  Weed;  75.000 
Rock  Island  (Davenport,  Moline) — 

►  WHBF-TV    (4)    ABC,    CBS,    DuM;  Avery- 

Knodel;  264,811 

Springfield — 

►  WICS  (20)  ABC,  NBC,  DuM;  Young;  67,000 

INDIANA 

Bloomington — 

►  WTTV  (4)   ABC,  CBS,  NBC,  DuM;  Meeker; 

524,003 

Elkhartt— 

►  WSJV  (52)  ABC,  NBC,  DuM;  H-R;  118.000 

Evansvillet — 

►  WFIE  (62)  ABC,  NBC,  DuM;  Venard;  55,000 
Fort  Wayne — 

►  WKJG-TV  (33)  ABC,  CBS,  NBC,  DuM;  Ray- 

mer;  78,937 

Anthony   Wayne  Bcstg  Co.   (69),  Initial  De- 
cision 10/27/53 


TELEVISION  HOMES 

in  KHQA-TVs 

100  mv/m  CONTOUR 

Exclusive  CBS  and 
DuMont  Television  Outlet 
For  Keokuk-Hannibal-Quincy 
Area 
You  need 

KHQA-TV— Channel  7 

to  cover  this  market 

Represented  by 
WEED  TELEVISION 
Chicago,  New  York,  Detroit, 
Atlanta,  Boston,  Hollywood, 
San  Francisco 

Tower 

886  Feet  above  Average  Terrain 
12  Bay  RCA  Antenna 
36.3  KW  ERP  Now 
316  KW  ERP  CP 

For  availabilities  write: 

WALTER  J.  ROTHSCHILD 
National   Sales  Manager 


QUINCY,  ILLINOIS 
Affiliated  with  WTAD-AM-FM 
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ilndianapolis — 

i*-  WFBM-TV  (6)  ABC.  CBS,  NBC,  DuM;  Katz; 
473.000 

WISH-TV  (8)  Boiling;  1/28/54-7/1/54  (granted 

STA  April  5) 
WJRE  (26),  3/26/53-Unknown 
LaFayettet — 

►  WFAM  -TV  (59)  Rambeau;  46,700 
Muncie — 

►  WLBC-TV  (49)  ABC,  CBS,  NBC,  DuM;  Hol- 

man,  Walker;  64,250 
Princetont — 

►  WRAY-TV  (52)  Walker;  35,000 
South  Bend — 

►  WSBT-TV  (34)  ABC,  CBS,  NBC,  DuM;  Ray- 

mer;  102,823 
Terre  Hautet — 

WTH1-TV  (10)  CBS;  Boiling;  10/7/53-7/1/54 
Waterloot — 

WINT  (15)  4/6/53-6/15/54 


IOWA 

ABC,  CBS,  DuM; 


Weed;  240,000 


Ames — 

►  WOI-TV  (5) 

Cedar  Rapids — 

►  KCRI-TV  (9)  Venard;  116,444 

►  WMT-TV  (2)  CBS;  Katz;  217,594 
Davenport  (Moline,  Rock  Island) — 

►  WOC-TV  (5)  NBC;  Free  &  Peters;  264,811 
Des  Moines— 

►  KGTV  (17)  Hollingbery;  46,713 

WHO-TV  (13)  NBC;  Free  &  Peters;  9/2/53- 
4/25/54  (granted  STA  March  5) 

Fort  Dodget— 

►  KQTV  (21)  Pearson;  42,100 

Mason  Cityt — 

KGLO-TV    (3)    CBS,   DuM;    Weed;  10/14/53- 
May  '54 

Sioux  City — 

KCTV  (36),  10/30/52-Unknown 

►  KVTV  (9)  CBS,  NBC,  DuM;  Katz;  100.010 
KTIV  (4)  Hollingbery;  1/21/54-8/16/54 

Waterloo — 

►  KWWL-TV    (7)    NBC,    DuM;  Headley-Reed: 

101,448 


KANSAS 

Great  Bendt — 

KCKT  (2)  3/3/54-Unknown 
Hutchinson — 

*-KTVH  (12)  CBS,  DuM;  H-R;  99,043 
Manhattant — 

KSAC-TV  (*8),  7/24/53-Unknown 
Pittsburgt — 

►  KOAM-TV  (7)  ABC,  CBS,  NBC,  DuM;  Katz; 

50,000 
Topeka — 
KTKA  (42),  11/5/53-Unknown 

►  WIBW-TV  (13)  ABC.  CBS,  DuM;  Capper  Sis.; 

49,808 
Wichita — 
KAKE-TV  (10)  4/1/54-July  '54 

►  KEDD  (16)  ABC,  NBC,  Petry;  80,457 

KENTUCKY 

Ashlandt— 
WPTV  (59)  Petry;  8/14/52-Unknovm 

Hendersont — 

►  WEHT  (50)  CBS;  Meeker;  42,969 
Lexingtont — 

WLAP-TV  (27)  12/3/53-See  footnote  (c) 
WLEX-TV  (18)  4/13/54-Unknown 
Louisville — 

►  WAVE-TV  (3)  ABC,  NBC,  DuM;  NBC  Spot 

Sis.;  369,634 

►  WHAS-TV  (11)   CBS;  Harrington,  Righter  & 

Parsons.    See  footnote  (b). 

WKLO-TV  (21)  See  footnote  (d) 

WQXL-TV  (41)  Forjoe;  1/15/53-Summer  '54 
Newportt — 

WNOP-TV  (74)  12/24/53-Unknown 
Paducaht — 

WTLK  (43),  9/16/53-Unknown 

LOUISIANA 

Alexandriat — 

KALB-TV  (5)  Weed;  12/30/53-9/1/54 
Baton  Rouge — 

WAFB-TV  (28)  ABC,  CBS,  NBC,  DuM;  Young; 

48,000 


WBRZ  (2)  Hollingbery;  1/28/54-9/1/54 
Lafayettef— 

KVOL-TV  (10),  9/16/53-7/1/54 

KLFY-TV  (10),  Rambeau;  9/16/53-7/1/54 
Lake  Chariest — 

KPLC-TV  (7)  Weed;  11/12/53-9/1/54 
*-KTAG   (25)   ABC,  CBS,  DuM;  Young;  15,000 
Monroe — 

►  KNOE-TV  (8)  CBS,  NBC,  ABC,  DuM; 

109,870 

►  KFAZ  (43)  Pearson;  16,500 
New  Orleans — 

WCKG  (26)  Gill-Perna;  4/2/53-Late  '54 
WCNO-TV  (32)  Forjoe;  4/2/53-Summer 
(6)  ABC,  CBS,  NBC,  DuM; 


H-R; 


'54 

Blair; 


(61)  ABC,  CBS,  DuM;  McGillvra; 
2/26/53-Unknown 


*•  WDSU-TV 

250,005 

►  WJMR-TV 

65,691 

WTLO  (20) 
Shreveport — 

►  KSLA  (12)  ABC,  CBS,  NBC,  DuM;  Raymer; 

36,200 

MAINE 

Bangorf — 

►  WABI-TV  (5)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 53,600 

Murray  Carpenter  &  Assoc. 

3/26/54 
Lewiston — 

►  WLAM-TV  (17) 

ney;  18,554 

Polandt— 

WMTW  (8)  7/8/53-7/1/54 
Portland — 

►  WCSH-TV  (6)  NBC;  Weed;  89,875 

WGAN-TV  (13)  Avery-Knodel;  11/19/53-5/16/54 
(granted  STA  March  29) 


(2)  Initial  Decision 


CBS,   DuM;  Everett-McKin- 


•WPMT    (53)  ABC, 
Kinney;  38,700 


CBS,   DuM;  Everett-Mc- 


MARYLAND 


Baltimore — 


■WAAM  (13)  ABC,  DuM;  Harrington,  Righter 
&  Parsons;  543,927 


Colorado  ftotmi 

...on  KOA-TV 


More  spectacular  than  Colorado's  picturesque  fish- 
ing water  is  the  PURCHASING  POWER  centered  in 
the  rich  KOA-TV  market 


Look  at  these  facts: 


KOA-TV  MARKET  DATA 

7  J  counties  including 
AREA:  fast-growing  Denver 

Population   886,400  {  ^elolal 

Families   268,500 

TV  Sets  in  Area  209,306  (Mar.  1,  '54) 

Retail  Sales  $1,164,798,000  {  s,two°tal 

Spendable  Income  $1,364,367,000 

Retail  Sales  Per  Household  $4,338 


Put  yourself  right  in  the  middle  of 
this  big,  rich  Colorado  Picture  with 
KOA-TV... Denver's  Choice  Channel  4. 

CALL  PETRY 
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►  WBAL-TV  (11)  NBC;  Petry;  543,927 
WITH-TV  (72)  Forjoe;  12/18/52-Fall  '54 

►  WMAR-TV  (2)  CBS;  Katz;  543,927 

WTLF  (18)  12/9/53-Summer  '54 
Cumberlandt' — 

WTBO-TV  (17)  11/12/53-Summer  '54 
Salisbury! — 
WBOC-TV  (16)  Burn-Smith;  3/11/53-5/1/54 
(granted  STA  Feb.  18) 

MASSACHUSETTS 

Adams  (Pittsfield)t— 

►  WMGT  (74)  DuM;  Walker;  134,110 
Boston — 

WBOS-TV  (50)  3/26/53-Vnknown 

►  WBZ-TV  (4)  NBC;  Free  &  Peters;  1,162,627 
WGBH-TV  (*2)  7/16/53-10/1/54 

WJDW  (44)  8/12/53-Vnknown 

►  WNAC-TV  (7)  ABC,  CBS,  DuM;  H-R;  1,162,627 
Brocktont — ■ 

WHEF-TV   (62),  7/30/53-Fall  '54 
Cambridge  (Boston) — ■ 

►  WTAO-TV     (56)     DuM;  Everett-McKinney; 

118,000 

New  Bedford  t— 

WTEV-TV  (28)  Walker;  7  / 11/ 53- Summer  '54 
Pittsfieldt— 

WBEC-TV   (64)  11/12/53-Unknown 
Springfield — 

►  WHYN-TV  (55)  CBS,  DuM;  Branham;  132,000 

►  WWLP  (61)  ABC,  NBC;  Hollingbery;  128,000 
Worcester — 

WAAB-TV  (20)  Hollingbery;  8/12/53-Aug.  '54 

►  WWOR-TV  (14)  ABC,  DuM;  Raymer;  45,000 

MICHIGAN 

Ann  Arbor — 

►  WPAG-TV  (20)  DuM;  Everett-McKinney;  18,000 
WUOM-TV  (*26),  11/4/53-Unknown 

Battle  Creek — 

WBCK-TV   (58)   Headley-Reed;  11/20/52-Sum- 

mer  '54 

►  WBKZ  (64)  ABC;  Weed;  55,924 
Bay  City  (Midland,  Saginaw) — 


light 

the 
way. . . 


.  .  .  to  extraordinary  lighting  effects 
.  .  .  at  extraordinary  savings!  Rent 
whatever  you  need  in  specialized  display, 
theatrical,  studio  and  motion  picture 
equipment  from  Jack  Frost!  For  finer 
lighting  .  .  .  at  fewer  dollars  .  .  . 
for  complete  lighting  service  that 
includes  installation  and  removal 
wherever  you  are ... 
you'rt  headed  the  right  way  .  .  . 


the 


JACK  — 

•ft" 

I  way! 

For  Foil  Information  On  Rental  Equipment  Write: 

JACK  A.  FROST,  DEPT..C,  234  PIQUETTE  AVE. 
Detroit  2,  Michigan        •        TKinity  34030 


►  WNEM-TV    (5)    NBC,    DuM;  Headley-Reed; 

205,160 

Cadillacf— 

►  WWTV  (13)  ABC,  CBS,  DuM;  Weed;  42,772 
Detroit — 

WCIO-TV  (62),  11/19/53-Unknown 

►  WJBK-TV  (2)  CBS,  DuM;  Katz;  1,420,500 

►  WWJ-TV  (4)  NBC;  Hollingbery,  1,277,991 

►  WXYZ-TV  (7)  ABC;  Blair;  1,140,000 
East  Lansingt — 

>■  WKAR-TV  (*60) 
Flint— 

WFDF-TV  (12),  Initial  Decision  5/11/53 

►  WTAC-TV  (16)  ABC;  Raymer;  58,300 
Grand  Rapids — 

►  WOOD-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

396,580 

Kalamazoo— 

►  WKZO-TV  (3)  ABC,  CBS,  NBC,  DuM;  Avery- 

Knodel;  380,670 

Lansing — 

►  WILS-TV  (54)  ABC,  DuM;  Venard;  42,000 

►  WJIM-TV  (6)   ABC,  CBS,  NBC,  DuM;  H-R; 

254,700 
Marquettef — 

Peninsula  Tv  Inc.  (6)  4/7/54-Oct.  '54 
Muskegont — 

WTVM(35),  12/23 /52-Unknown 
Saginaw  (Bay  City,  Midland) — 

►  WKNX-TV  (57)  ABC,  CBS;  Gill-Perna;  73,225 
WSBM-TV  (51),  10/29/53-Unknovm 

Traverse  City  t — 
WPBN-TV  (7)  Holman;  11/25/53-Unknown 

MINNESOTA 

Austinf — 

►  KMMT  (6)  ABC,  CBS,  DuM;  Pearson;  78,925 
Duluthf  (Superior,  Wis.) — 

►  KDAL-TV  (3)  NBC;  Avery-Knodel 

►  WFTV  (38)  ABC,  CBS,  NBC,  DuM;  Young; 

36,000 
Hibbingt — 

KHTV  (10),  1/13/54-Unknown 
Minneapolis  (St.  Paul) — 

►  WCCO-TV   (4)   CBS,  DuM:  Free  &  Peters; 

447,200 

►  WTCN-TV  (11)  ABC;  Blair;  427,000 
Rochester — 

►  KROC-TV  (10)  NBC,  DuM;  Meeker;  70,000 
St.  Paul  (Minneapolis) — 

►  KSTP-TV  (5)  NBC;  Petry;  447,200 

►  WMIN-TV  (11)  ABC;  Blair;  427,000 

MISSISSIPPI 

Columbust — 

WCBI-TV  (28),  3/11/53-Unknown 
Jackson — 

►  WJTV  (25)  CBS,  DuM;  Katz;  50,224 

►  WLBT  (3)  NBC;  Hollingbery;  85,607 

►  WSLI-TV  (12)  ABC;  Weed;  88,650 
Meridianf — 

►  WCOC-TV  (30) 

►  WTOK-TV  (11)  ABC,  CBS,  NBC,  DuM;  Head- 

ley-Reed; 44,300 

MISSOURI 

Cape  Girardeauf — 
KFVS-TV    (12;    CBS;   Pearson;  10/14/53-Un- 

known 

KGMO-TV  (18),  4/16/53-Unknown 
Claytonf — 

KFUO-TV  (30),  2/5/53-Unknovm 
Columbia — 

►  KOMU-TV  (8)  ABC,  CBS,  NBC,  DuM;  H-R; 

43,559 

Festust — 

KACY  (14)  Raymer;  See  footnote  (d) 
Hannibalf  (Quincy,  111.) — 

►  KHQA-TV  (7)  CBS,  DuM;  Weed;  107,110 

►  WGEM-TV  (10)  See  Quincy,  111. 
Joplinf — 

KSWM-TV  (12)  CBS;  Venard;  12/23/53-8/15/54 
Kansas  City — 

►  KCMO-TV  (5)  ABC,  DuM;  Katz;  389,182 

►  KMBC-TV  (9)  CBS;  Free  &  Peters;  389,182 

►  WDAF-TV  (4)  NBC;  Harrington,  Righter  & 

Parsons;  389,182 

►  WHB-TV  (9)  CBS;  Blair;  389,182 

Kirksvillef — 
KTVO  (3)  12/16/53-6/15/54 
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St.  Joseph — 

►  KFEQ-TV  (2)  CBS.  DuM;  Headley-Reed;  96,706 
St.  Louis — 

KACY  (14)  See  Festus 
KETC  (*9),  5/7/53-June  '54 

►  KSD-TV  (5)  ABC,  CBS,  NBC;  NBC  Spot  Sis 

621,426 

►  KSTM-TV  (36)  ABC;  H-R;  215,000 
WIL-TV   (42),  2/12/53-Unknown 

►  WTVI  (54)  See  Belleville,  111. 
KWK  Inc.  (4)  Initial  Decision  4/13/54 

Sedaliat — 

KDRO-TV  (6)  Pearson;  2/26/53-Vnknown 
Springfieldt— 

►  KTTS-TV  (10)  CBS,  DuM;  Weed;  39,896 

►  KYTV  (3)  ABC,  NBC;  Hollingbery;  46,080 

MONTANA 

Billingst— 

►  KOOK-TV  (2)  ABC,  CBS,  DuM;  Headley-Reed; 

9.00P 

Buttef— 

►  KOPR-TV  (4)  CBS,  ABC;  Hollingbery;  7,000 

►  KXLF-TV  (6)  NBC,  DuM;  Walker;  4,200 
Great  Fallst— 

►  KFBB-TV  (5)  CBS,  DuM;  Headley-Reed;  3,500 
Missoulat — 

KGVO-TV  (13)  CBS;  Gill-Perna;  3/11/53-7/1/54 
NEBRASKA 

Holdrege — 

►  KHOL-TV  (13)  CBS,  DuM;  Meeker;  23,000 
Lincoln — 

►  KFOR-TV  (10)  ABC;  Raymer;  89,122  - 

►  KOLN-TV    (12)    ABC,   DuM;  Avery-Knodel; 

72,390 

Omaha — 

►  KMTV  (3)  ABC,  CBS,  DuM;  Petry;  241,052 

►  WOW-TV  (6)  DuM,  NBC;  Blair;  237,993 

NEVADA 

Las  Vegast — 

►  KLAS-TV  (8)  ABC,  CBS,  NBC,  DuM;  Weed; 

13,401 

Renot — 

►  KZTV  (8)  ABC,  CBS,  NBC,  DuM;  Pearson 

13,623 

NEW  HAMPSHIRE 

Keenef — 

WKNE-TV  (45),  4/22/53-Unknovm 
Manchester? — 

►  WMUR-TV  (9)  ABC;  Weed 
Mt.  Washingtont — 

WMTW  (8)  See  Poland,  Me. 

NEW  JERSEY 

Asbury  Parkf — 

►  WRTV  (58)  107,000 
Atlantic  City — 

►  WFPG-TV  (46)  ABC,  CBS,  NBC,  DuM;  Pear- 

son; 16,135 
WOCN  (52),  1/8/53-Unknown 

Camdenf — 

WKDN-TV  (17),  1/28/54-Unknown 
Newark  (New  York  City) — 

►  WATV  (13)  Weed;  4,150,000 
New  Brunswickf — 

WDHN  (47),  4/2/53-Vnknown 
WTLV  C19),  12/4/52-Unknown 

Trentonf — 
WTTM-TV  (41),  Forjoe;  7/16/53-Unknown 

NEW  MEXICO 

Albuquerquef — 
►KGGM-TV  (13)  CBS;  Weed;  41,500 

►  KOAT-TV  (7)  ABC;  Hollingbery;  40,000 

►  KOB-TV  (4)  NBC.  DuM;  Branham:  40,548 

Roswellt — 

►  KSWS-TV  (8)  ABC,  CBS,  NBC,  DuM;  Meeker; 

20,439 

NEW  YORK 

Albany  (Schenectady,  Troy) — 
WPTR-TV  (23)  6/10/53-Unknown 

►  WROW-TV    (41)    ABC,   CBS,   DuM:  Boiling: 

77,482 

WTVZ  (*17),  7/24/52-Unknown 
Binghamton — 

►  WNBF-TV  (12)  ABC,  CBS,  NBC,  DuM;  Boi- 

ling; 269,880 
WQTV  (*46),  8/14/52-Unknown 

Bloomingdalef  (Lake  Placid) — 
WBLD  (5)  12/2/53-Summer  '54 
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Buffalo — 

t-WBEN-TV  (4)   ABC,  CBS,  DuM;  Harrington, 
Righter  &  Parsons;  394,533.  See  footnote  (a). 

►  WBUF-TV  (17)  ABC,  CBS,  NBC,  DuM;  H-R; 

135,000 

!  WTVF  (*23)  7/24/52-Unknown 
;    WGRB  (2)  NBC;  4/7/54-Vnknown 
tarthagef— 

WCNY-TV  (7)  ABC,  CBS;  3/3/54-Summer  '54 
:.mira — 

»-WECT  (18)  NBC;  Everett-McKinney;  28,462 

►  WTVE  (24)  ABC,  CBS,  DuM;  Forjoe;  30,000 
thacat — 

WHCU-TV  (20)  CBS;  1/8/53-November  '54 

WIET   (*14),  1/8/53-Unknown 
"amestownf — 

WJTN-TV  (58),  1/23/53-Unknown 
jcingstont — 

WKNY-TV  (66)  ABC,  CBS,  NBC,  DuM;  Meeker; 
1/23/53-5/15/54 
Mew  York — 

» WABC-TV  (7)  ABC;  Petry;  4,150,000 
-  WABD  (5)  DuM;  Avery-Knodel;  4,150,000 
1     WATV  (13)  See  Newark,  N.  J. 

►  WCBS-TV  (2)  CBS;  CBS  Spot  Sis.;  4,150,000 

►  WNBT  (4)  NBC;  NBC  Spot  Sis.;  4,150,000 

►  WOR-TV  (9)  WOR;  WOR-TV  Sis.;  4,150.000 
-WPTX  (11)  Free  &  Peters;  4,150,000 

WGTV  (*25),  8/14/52-Unknown 
.Rochester — 

:   WCBF-TV    (15),  6/10/53-Unknown 

►  WHAM-TV  (6)  NBC;  Hollingbery;  210,000 

*■  WHEC-TV  (10)  ABC.  CBS;  Everett-McKinney; 
216,000 

WRNY-TV  (27),  4/2/53-Unknown 

WROH  (*21),  7/24/52-Unknown 
r-  WVET-TV  (10)  ABC,  CBS;  Boiling;  190,000 
Schenectady  (Albany,  Troy) — 

»■  WRGB  (6)  ABC,  CBS,  NBC,  DuM;  NBC  Spot 
Sis.;  303,400 

►  WTRI  (35)  CBS;  Headley-Reed;  70,188 
Syracuse — 

►  WHEN-TV  (8)  ABC,  CBS,  DuM;  Katz;  340,000 
WHTV  (*43),  9/18/52-Unknown 

-WSYR-TV  (3)  NBC;  Headley-Reed;  339,855 

.Jtica— 

WFRB   (19),  7/1/53-Unknown 
f»WKTV  (13)   ABC,  CBS,  NBC,  DuM;  Cooke; 
137,500 

NORTH  CAROLINA 

Ashevillet — 

►  WISE-TV  (62)  ABC,  CBS,  NBC,  DuM;  Boiling; 

19,500 

WLOS-TV  (13)  12/9/53- Aug.  '54 
:hapel  Hillt— 

WUNC-TV  (*4),  9/30/53-September  '54 
Charlotte — 

►  WAYS-TV    (36)    ABC,    NBC,    DuM;  Boiling; 

41,296 

►  WBTV  (3)  CBS,  NBC,  DuM;  CBS  Spot  Sis.; 

391,158 

Durhamt — 

WTIK-TV  (11)  Headley-Reed;  1/21/54-Fall  '54 
■'ayettevillet — 

WFLB-TV  (18)  4/13/54-Unknown 
jastoniaf — 

Air-Pix  Corp.  (48)  4/7/54-Summer  '54 
jjoldsborof — 

]  WTVX  (34),  9/30/53-Unknown 
jreensboro — 
WCOG-TV    (57)    ABC;    Boiling;  11/20/52-Un- 

!►  WFMY-TV  (2)  ABC,  CBS,  DuM;  Harrington, 

Righter  &  Parsons;  219,203 
preen  ville — 

►  WNCT  (9)  ABC,  CBS,  NBC,  DuM;  Pearson; 

45,000 
.Raleigh — 

►WNAO-TV  (28)  ABC,  CBS,  NBC,  DuM;  Avery- 
I       Knodel;  52,190 
Vilmingtont — 

►WMFD-TV  (6)  NBC;  Weed 
I    WTHT  (3)  2/17/54-5/15/54 

Vinston-Salem — 

l-WSJS-TV  (12)  NBC;  Headley-Reed;  193,289 
l-WTOB-TV  (26)  ABC,  DuM;  H-R;  49,500 


NORTH  DAKOTA 

Bismarckf — 

►  KFYR-TV  (5)  CBS,  NBC,  DuM;  Blair;  6,125 
Fargot — 

►  WDAY-TV  (6)  ABC,  CBS,  NBC,  DuM;  Free  & 

Peters;  42,260 
Grand  Forkst — 

KNOX-TV  (10)  3/10/54-Unknown 
Minotf — 

►  KCJB-TV  (13)  ABC,  CBS,  NBC,  DuM;  Weed; 

18,200 
Valley  Ci'tyt— 
KXJB-TV  (4)  CBS;  Weed;  8/5/53-July  '54 

OHIO 

Akron — 

►  WAKR-TV  (49)  ABC;  Weed;  49,431 
Ashtabulat — 

►  WICA-TV  (15)  18,000 
Cincinnati — 

WCET  (*48)  12/2/53-May  '54 

►  WCPO-TV  (9)  ABC,  DuM;  Branham:  450,000 

►  WKRC-TV   (12)    CBS;   Katz;  450,000 

►  WLWT  (5)  NBC;  WLW  Sis.;  450,000 
WQXN-TV  (54)  Forjoe;  5/14/53-October  '54 

Cleveland — ■ 

WERE-TV  (65;,  6/18/53-Unknown 

►  WEWS  (5)  CBS;  Branham;  1,029,706 

►  WNBK  (3)  NBC;  NBC  Spot  Sis;  865,425 

►  WXEL  (8)  ABC,  CBS.  DuM;  Katz;  823.629 
WHK-TV  (19)  11/25/53-Unknown 

Columbus — 

►  WBNS-TV  (10)  CBS;  Blair;  307,000 

►  WLWC  (4)  NBC;  WLW  Sis.;  307,000 
WOSU-TV    (*34),  4/22/53-Unknown 

►  WTVN  (6)  ABC,  DuM;  Katz;  336,737 
Dayton — 

►  WHIO-TV  (7)  ABC,  CBS,  DuM;  Hollingbery; 

637,330 

WIFE  (22)  See  footnote  (d) 

►  WLWD  (2)  NBC;  WLW  Sis;  310,000 
Elyriat — 

WEOL-TV  (31)  2/11/54-Fall  '54 
Lima — 

WIMA-TV  (35)  Weed;  12/4/52-Spring  '54 

►  WLOK-TV  (73)  NBC;  H-R;  56,117 
Massillont — 

WMAC-TV  (23)  Petry;  9/4/52-Unknown 
Steubenville — 

►  WSTV-TV  (9)  CBS;  Avery-Knodel;  1,083,900 
Toledo— 

►  WSPD-TV  (13)  ABC,  CBS,  NBC,  DuM;  Katz: 

279,029 
Youngstown — 

►  WFMJ-TV  (73)  NBC;  Headley-Reed;  115,000 

►  WKBN-TV    (27)    ABC,   CBS,   DuM;  Raymer; 

117,777 

WUTV  (21)  Petry;  9/25/52-Unknown 
Zanesville — 

►  WHIZ-TV  (50)  ABC,  CBS,  NBC,  DuM;  Pear- 

son; 29,351 

OKLAHOMA 

Adat— 

KTEN     (10),    12/16/53-6/1/54     (granted    ST  A 
April  6) 
Enidt— 

KGEO-TV  (5)  Pearson;  12/16/53-Unknown 
Lawtont — 

►  KSWO-TV  (7)  DuM;  Everett-McKinney;  46,400 
Miamit — 

KMIV  (58),  4/22/53-Unknown 
Muskogeef — 

KTVX  (8)  4/7/54-Unknown 
Oklahoma  City — 

►  KMPT  (19)  DuM;  Boiling;  98,267 

►  KTVQ  (25)  ABC,  NBC;  H-R;  106,344 

►  KWTV  (9)  CBS;  Avery-Knodel;  256,102 

►  WKY-TV  (4)  ABC,  NBC;  Katz;  260,279 
KETA  (*13)  12/2/53-Unknown 

Tulsa— 

►  KCEB  (23)  NBC,  DuM;  Boiling;  64,536 

►  KOTV  (6)  CBS;  Petry;  229,000 
KSPG  (17)  2/4/54-Unknown 

OREGON 

Eugene — 

KVAL-TV    (13)    NBC;    Hollingbery;  5/14/53- 
April  '54  (granted  ST  A  April  14) 
Medford — 

►  KBES-TV  (5)  ABC,  CBS,  NBC,  DuM;  Blair 
Portland — 

►  KOIN-TV  (6)  ABC,  CBS;  Avery-Knodel;  167.183 

►  KPTV  (27)  ABC,  NBC,  DuM;  NBC  Spot  Sis.; 

167,172 

Oregon  Tv  Inc.  (12),  Initial  Decision  11/10/53 

Salemt— 

KSLM-TV  (3),  9/30/53-Unknown 

PENNSYLVANIA 

Allen  townf — 

WFMZ-TV    (67;    Avery-Knodel;  7/16/53-Sum- 
mer  '54 


WQCY  (39),  8/12/53-Unknown 
Altoona — 

►  WFBG-TV  (10)  ABC,  NBC,  DuM;  H-R;  418,798 
Bethlehem— 

►  WLEV-TV  (51)  NBC;  Meeker;  67,516 
Chambersburgf — 

►  WCHA-TV  (46)  CBS,  DuM;  Forjoe;  15,500 
Easton — 

►  WGLV  (57)  ABC,  DuM;  Headley-Reed;  65,098 
Erie — 

►  WICU  (12)  ABC,  NBC,  DuM;  Petry;  208,500 
WSEE    (35;    CBS;    Avery-Knodel;  10/14/53- 

4/25/54 

WLEU-TV  (66)  12/31/53-Unknown 
Harrisburg — 

WCMB-TV  (27)  Cooke;  7/24/53-8/1/54 
►WHP-TV  (55)  CBS;  Boiling;  118,150 

►  WTPA  (71)  NBC;  Headley-Reed;  118,150 
Hazletonf — 

WAZL-TV  (63)  Meeker;  12/18/52-Unknown 
Johnstown — 

►  WARD-TV  (56)  Weed 

►  WJAC-TV  (6)  CBS,  NBC,  DuM;  Katz;  757,183 
Lancaster — 

►  WGAL-TV  (8)  ABC,  CBS,  NBC,  DuM;  Meeker; 

293,097 

WWLA  (21)  Venard;  5/7/53-Fall  '54 
Lebanonf — 

►  WLBR-TV  (15)  Pearson;  146,575 
New  Castlet — 

►  WKST-TV     (45)     DuM;  Everett-McKinney; 

139,578 
Philadelphia — 

►  WCAU-TV  (10)  CBS;  CBS  Spot  Sis;  1,609,667 

►  WFIL-TV  (6)  ABC,  DuM;  Katz;  1,793,362 
W1BG-TV  (23),  10/21/53-Unknown 
WIP-TV  (29),  11/26/52-Unknown 

►  WPTZ  (3)  NBC;  Free  &  Peters;  1,767,042 
Pittsburgh — 

►  WDTV  (2)  ABC,  CBS,  NBC,  DuM;  DuM  Spot 

Sis.;  921,570 

►  WENS  (16)  ABC,  CBS;  Petry;  236,452 

►  WKJF-TV  (53)  CBS,  NBC,  DuM;  Weed;  236,000 

Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


OUR  TELEVISION- 


TO  VIEWERS, 
ARE  THE  BEST  POSSIBLE 


PROMOTION, 

AND  PRODUCE 
THOUSANDS    OF  DOLLARS 
i  n 

REVENUE 

WE  HAVE  ORIGINATED  AND  SOLD 
more  Special  Features  for  more  Radio 
and  TV  Stations,  in  more  cities  in  the 
United  States  and  Canada,  since  1931, 
than  any  similar  organization. 

WRITE    FOR    PROOF,    REFERENCES,  and 
COMPLETE  DETAILS:— 


Merle  V.  Watson — Edgar  L.  Biil 


411  Avslon  Place.  Peoria,  Illinois       Telephone  26239 
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FOR  THE  RECORD 


►  WQED  (*13) 

WTVQ  (47)  Headley-Reed;  12/23/52-Unknown 
Reading — 

►WEEU-TV    (33)    ABC,    NBC;  Headley-Reed; 

45,973 

►  WHUM-TV  (61)  CBS;  H-R;  175,000 
Scranton — 

►  WARM-TV  (16)  ABC;  Hollingbery;  150,000 

►  WGBI-TV  (22)  CBS;  Blair;  155,000 

►  WTVU  (73)  Everert-MrKinncy;  150.424 
Sharont — 

WSHA  (39)  1/27/54-Unknown 
Wilkes-Barre — 

►  WBRE-TV  (28)  NBC;  Headley-Reed;  149,000 

►  WILK-TV    (34)    ABC,    DuM;  Avery-Knodel; 

160,000 
Williamsportt — 
WRAK-TV    (36)    Everett-McKinney ;  11/13/52- 
Spring  '54 
York— 

►  WNOW-TV  (49)  DuM;  Hollingbery;  72,000 

►  WSBA-TV  (43)  ABC;  Young;  76,100 

RHODE  ISLAND 

Providence — 

►  WJAR-TV  (10)  ABC,  CBS,  NBC,  DuM;  Weed; 

1,098,189 

►  WNET  (16)  CBS;  Raymer 

WPRO-TV  (12)  Blair;  9/2/53-Unknown  (grant- 
ed STA  Sept.  23) 

SOUTH  CAROLINA 

Aikent — 

WAKN-TV  (54)  10/21/53-Unknown 
Anderson — 

►  WAIM-TV   (40)   CBS;   Headley-Reed;  46,500 
Camdent — 

WACA-TV  (15)  6/3/53-Unknown 
Charleston — 

►  WCSC-TV  (5)  ABC,  CBS,  NBC,  DuM;  Free  & 

Peters:  71.428 
WUSN-TV  (2)  NBC;  3/25/54-9/1/54 

Columbia — 

►  WCOS-TV  (25)  ABC;  Headley-Reed;  41,982 

►  WIS-TV  (10)  NBC;  Free  &  Peters;  97,465 

►  WNOK-TV  (67)  CBS,  DuM;  Raymer;  46,000 


Florencet — 

WBTW  (8)  CBS;  11/25/53-Sept.  '54 
Greenville — 

►  WFBC-TV  (4)  NBC;  Weed;  287,266 

►  WGVL  (23)  ABC,  DuM;  H-R;  55,353 

Greenwoodf — ■ 

WCRS-TV  (21)  4/8/53-Unknown 
Spartanburgt — 

WSPA-TV    (7)    CBS;    Hollingbery;  11/25/53- 
Aug.  '54 

WSCV  (17)  7/30/53-Unknown 

SOUTH  DAKOTA 

Rapid  Cityt— 

KTLV  (7)  2/24/54-Vnknown 
Sioux  Fallst— 

►  KELO-TV  (11)  ABC,  NBC;  Raymer;  56,119 

TENNESSEE 

Chattanooga — 

WDEF-TV  (12)  ABC.  CBS,  NBC,  DuM;  Bran- 
ham;  1/28/54-4/25/54 
Jacksont — 

WDXI-TV  (9)  Burn-Smith;  12/2/53-Aug.  '54 
Johnson  City — 

►  WJHL-TV  (11)  ABC,  CBS,  NBC,  DuM;  Pear- 

son 59,078 
Knoxville — 

►  WATE  (6)  ABC,  NBC;  Avery-Knodel;  63,620 

►  WTSK  (26)  CBS,  DuM;  Pearson;  60,500 
Memphis — 

►  WHBQ-TV  (13)  CBS;  Blair;  276,342 

►  WMCT  (5)  ABC,  NBC,  DuM;  Branham;  276,342 
Nashville — 

►  WSIX-TV  (8)  CBS;  Hollingbery;  186,176 
►WSM-TV  (4)  NBC,  DuM;  Petry;  186,176 
Old  Hickory  (Nashville) — 

WL AC-TV  (5)  Katz;  8/5/53-6/1/54 

TEXAS 

Abilenet — 

►  KRBC-TV  (9)  ABC,  NBC,  DuM;  Pearson;  30,316 
Aiharillo — 

►  KFDA-TV  (10)  ABC,  CBS;  Branham;  48,205 


i 


ON  THE  AIR 


you  can  BUY 
CHATTANOOGA 

79th  Market  in  the  Nation 


Population   807,200 

Households  216,500 
Income  $837,833,000 
Ret.  Sales  $573,994,000 

(SRDS  Consumer  Markets. 
A  &  B  contour  area). 


80,000  Sets* 


Based  on  A.  C.  Nielsen  Survey 

November  1,  1953  plus  RTMA  figures  to  date 


Interconnected  .  .  .  NBC  •  CBS  •  ABC  •  DuM 


105,200  Watts 
VHF 


WDEF-TV. 


CHATTANOOGA  =  =  _  = 
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►  KGNC-TV  (4)  NBC,  DuM;  Katz;  48,205 
KLYN-TV  (7)  12/11/53-Unknown 

Austin — ■ 

s-KTBC-TV  (7)  ABC,  CBS,  NBC,  DuM;  Raymer; 
68,945 

Beaumontt — 
KBMT  (31)   12/4/52— Unknown  (granted  STA 
April  5) 

KTRM-TV  (6)  Initial  Decision  7/22/53 
Corpus  Christit — 

KVDO  (22)  1/6/53-6/15/54 

KTLG  (43)  12/9/53-Unknown 
Dallas— 

KDTX  (23)  1/15/53-Unknown 

KLIF-TV  (29)  2/12/53-8/1/54 
>-  KRLD-TV  (4)  CBS;  Branham;  368,500 

►  WFAA-TV  (8)  ABC,  NBC,  DuM;  Petry;  330,000 
El  Paso— 

KROD-TV    (4)    ABC,   CBS,   DuM;  Branham; 
50,171 

►  KTSM-TV  (9)  NBC;  Hollingbery;  39,400 
KELP-TV  (13)  Forjoe;  3/18/54-Sept.  '54 

Ft.  Worth— 

►  WBAP-TV    (5)    ABC.   NBC;   Free   &  Peters; 

371,400 

Galveston — 

►  KGUL-TV  (11)  ABC,  CBS,  DuM;  CBS  Spot  Sis.; 

276,000 

Harlingent — 

►  KGBT-TV  (4)  ABC,  CBS,  DuM;  Pearson;  31,800 
Houston — 

►  KNUZ-TV  (39)  DuM;  Forjoe;  68,144 

►  KPRC-TV  (2)  ABC,  CBS,  NBC,  DuM;  Petry; 

303,500 

KTVP  (23)  1/8/53-Unknown 

►  KUHT  (*8)  281,500 
KXYZ-TV  (29)  6/18/53-Unknown 
KTLJ  (13),  2/23/54-Unknown 

Longviewf — 

►  KTVE  (32)  Forjoe;  19,306 
Lubbockt — 

►  KCBD-TV  (11)  ABC,  NBC;  Pearson;  53,804 

►  KDUB-TV    (13)    CBS,    DuM;  Avery-Knodel; 

53,804 

KFYO-TV  (5)  Katz;  5/7/53-Vnknown 

Lufkint— 
KTRE-TV  (9)  Venard;  3/11/53-Fall  '54 

Marshall! — 
KMSL  (16)  6/25/53-Unknown 

Midland — 

►  KMID-TV  (2)  ABC,  CBS,  NBC,  DuM;  Venard; 

31,500 

San  Angelo — 

►  KTXL-TV  (8)  CBS;  Venard;  28,035 
San  Antonio — 

KALA  (35)  3/26/53-Unknown 

►  KGBS-TV  (5)  ABC,  CBS,  DuM;  Katz;  188,181 

►  WOAI-TV  (4)  NBC;  Petry;  188,181 

Sweetwatert — 
KPAR-TV  (12)   CBS;  Avery-Knodel;  8/26/53- 
Unknown 

Temple — 

►  KCEN-TV  (6)  NBC;  Hollingbery;  73,935 
Texarkana  (also  Texarkana,  Ark.) — 

►  KCMC-TV  (6)  ABC,  CBS,  DuM;  Venard;  66,223 
Tylerf— 

►  KETX  (19)  CBS,  NBC,  DuM;  Pearson;  28,405 
KLTV  (7)  1/27/54-Unknown 

Victoriat — 

KNAL  (19)  Best;  3/26/53-Unknown 
Wacot — 

►  KANG-TV  (34)  ABC;  Pearson;  28,000 
Weslacot — 

►  KRGV-TV  (5)  NBC;  Raymer 
Wichita  Falls— 

►  KFDX-TV  (3)  ABC,  NBC;  Raymer;  59,800 

►  KWFT-TV  (6)  CBS,  DuM;  Blair;  85,300 

UTAH 

Provot — 

KOVO-TV  (11)  12/2/53-Unknown 
Salt  Lake  City— 

►  KDYL-TV  (4)  NBC;  Blair;  157,080 

►  KSL-TV  (5)  ABC,  CBS,  DuM;  CBS  Spot  Sis.; 

157,080 

KUTV  (2)  ABC;  Hollingbery;  3/26/53-8/15/54 
VERMONT 

Montpeliert — 

WMVT  (3)  CBS;  Weed;  3/12/54-8/15/54 
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VIRGINIA 

Danvillet — 

►  WBTM-TV  (24)  ABC;  Hollingbery;  18,114 
Hampton  (Norfolk) — 

►  WVEC-TV  (15)  NBC;  Rambeau;  90,016 
Harrisonburgt — 

►  WSVA-TV  (3)  ABC,  CBS,  NBC,  DuM;  Devney; 

80,182 

Lynchburg — 

►  WLVA-TV  (13)  CBS,  DuM;  Hollingbery;  102,281 
Newport  News — 

WACH-TV  (33)  See  footnote  (d) 
Norfolk — 

►  WTAR-TV  (4)  ABC,  CBS,  DuM;  Petry;  213,889 

►  WTOV-TV  (27)  ABC,  DuM;  Forjoe;  92,000 

►  WVEC-TV  (15)  See  Hampton 
Richmond — 

WOTV  (29)  12/2/53-Unknown 

►  WTVR  (6)  NBC;  Blair;  441,079 
Roanoke — 

►  WSLS-TV  (10)  ABC,  CBS,  NBC;  Avery-Knodel; 

241,158 

WASHINGTON 

Bellinghamt — 

►  KVOS-TV  (12)  DuM;  Forjoe;  60,806 
Seattle— 

►  KING-TV  (5)  ABC;  Blair;  345,300 

►  KOMO-TV  (4)  NBC;  Hollingbery,  345,300 
KUOW-TV  C9)  12/23/53-September  '54 
Seattle  Construction  Co.  (20)  4/7/54- Unknown 

Spokane — 

►  KHQ-TV  (6)  NBC;  Katz;  56,539 

►  KXLY-TV  (4)  CBS,  DuM;  Walker;  66,607 
Louis  Warmer  (2)  3/18/54-Sept.  '54 

Tacoma — 

►  KMO-TV  (13)  Branham;  345,300 

►  KTNT-TV  (11)  CBS,  DuM;  Weed;  345,300 
Vancouvert — 

KVAN-TV  (21)  Boiling;  9/25/53-Unknoum 
Yakima — 

►  KLMA-TV  (29)  ABC,  CBS,  NBC,  DuM;  Weed; 

20,270 

WEST  VIRGINIA 

Beckleyf — 

WBEY  (21),  6/25/53-Unknown 
Charlestont — 

►  WKNA-TV  (49)  ABC,  DuM;  Weed;  36,100 
WCHS-TV  (8)  CBS;  Branham;  2/11/54-7/15/54 

Clarksburgt — 

WBLK-TV  (12)  Branham;  2/17/54-9/1/54 
Fairmontt — 

►  WJPB-TV  (35)  ABC,  NBC,  DuM;  Gill-Perna; 

33,785 
Huntington — 

►  WSAZ-TV  (3)  ABC,  NBC,  DuM;  Katz;  382,352 
Parkersburgt — 

►  WTAP  (15)  ABC,  DuM;  Forjoe;  24,850 
Wheeling — 

WLTV  (51)  2/11/53-Unknown 

►  WTRF-TV  (7)  NBC;  Hollingbery;  451,500 

WISCONSIN 

Eau  Clairef — 
,  »-WEAU-TV  (13  >  .ABC,  NBC,  DuM;  Hollingbery; 
55,700 
Green  Bav — 

►  WBAY-TV  (2)  ABC,  CBS,  NBC,  DuM;  Weed; 

191,253 

Valley  Telecasting  Co.  (5)  3/10/54-Unknown 
La  Crosset — 
WKBT  (8)  CBS,  NBC,  DuM;  Raymer;  10/28/53- 
7/1/54 

WTLB  (38)  12/16/53-Unknown 
Madison — 

WHA-TV    (*21)    10/7/53-5/3/54    (granted   ST  A 
April  13) 

►  WKOW-TV  (27)  CBS;  Headley-Reed;  41,500 

►  WMTV  (33)  ABC,  DuM;  Meeker;  44,800 
Marinettet — 

WMBV-TV  (11)  NBC;  George  Clark;  11/18/53- 
Av.gust  '54 
Milwaukee — 

►  WCAN-TV  (25)  CBS;  Rosenman;  308,750 

►  WOKY-TV  (19)  ABC.  DuM;  Gill-Perna;  287,500 

►  WTMJ-TV  (4)  ABC,  NBC.  DuM;  Harrington, 

Righter  &  Parsons;  668.263 

Neenaht — 

*•  WNAM-TV  (42)  George  Clark 
Superiort  (Duluth,  Minn.)  — 

•-WDSM-TV  (6)  CBS,  DuM;  Free  &  Peters;  48,700 

Wausaut — 
WOSA-TV  (16)  Rambeau;  2/10/54-7/1/54 
Wisconsin  Valley  Tv  Corp.  (7)  Initial  Decision 
4/9/54 


WYOMING 

Caspert — 

KSPR-TV  (2)  5/14/53-Unknown 
Cheyennet — 

►  KFBC-TV  (5)  CBS,  NBC;  Hollingbery 

ALASKA 

Anchoraget — 

►  KFIA  (2)  ABC,  CBS;  Weed 

►  KTVA  (11)  NBC,  DuM;  Feltis 
Fairbanksf — 

KF1F  (2)  ABC,  CBS;  7 / 1  / 53-Spring  '54 

HAWAII 

Honolulut — 

►  KGMB-TV  (9)  CBS;  Free  &  Peters;  53,000 

►  KONA  (11)  NBC;  NBC  Spot  Sis.;  50,000 

►  KTJLA-TV  (4)  ABC;  Headley-Reed 

PUERTO  RICO 

San  Juanf — 

►  WAPA-TV   (4)   ABC,  NBC,  DuM;  Caribbean 

Networks 

►  WKAQ-TV  (2)  Inter- American;  6,500 

CANADA 

Londont — 

►  CFPL-TV  (10)  CBS;  35,000 

Montreal — 

►  CBFT  (2)  143.005 

►  CBMT  (6)  143.005 
Ottawa — 

►  CBOT  (4)  10,100 
St.  John.  N.  B.— 

►  CHSJ-TV  (4)  CBS 
Sudburyt — 

b-  CKSO-TV  (5)  ABC,  CBS,  NBC;  All-Canada; 

6,728 
Toronto — 
>■  CBLT  (9)  222,500 
Vancouver — 

►  CBUT  (2)  CBS 

MEXICO 

Juarezf  (El  Paso,  Tex.)— 
XEJ-TV  (5)  National  Time  Sales;  5/17/54 


Matamorost  (Brownsville,  Tex.) — 

►  XELD-TV  (7)  ABC,  CBS,  NBC,  DuM;  Young; 

31,200 

Tiiuanat  (San  Diego) — 

►  XETV  (6)  Weed;  241,000 


Total  stations  on  air  in  U.  S.  and  possessions: 

379,  total  cities  with  stations  on  air:  250.  Both 

totals    include    stations    XELD-TV    and  XETV 

Mexico  as  well  as  educational  outlets  that  are 

operating.    Total  sets  in  use  29,418,456. 

*  Indicates  educational  stations. 

t  Cities  NOT  interconnected  with  AT&T. 

(a)  Figure  does  not  include  285,417  sets  which 
WBEN-TV  Buffalo  reports  it  serves  in  Canada. 

(b)  Number  of  sets  not  currently  reported  by 
WHAS-TV  Louisville,  Ky.  Last  report  was  205,- 
544  on  July  10,  1952. 

(c)  President  Gilmore  N.  Nunn  announced  that 
construction  of  WLAP-TV  has  been  temporarily 
suspended  [B^T,  Feb.  22].  CP  has  not  been  sur- 
rendered. 

(d)  WKLO-TV  Louisville.  Ky.;  KACY  (TV) 
Festus,  Mo.;  WIFE  (TV)  Dayton,  Ohio,  and 
WACH-TV  Newport  News,  Va.  have  suspended 
regular  operation,  but  have  not  turned  in  CP's. 


UPCOMING 


APRIL 

April  26-28:  Spring  Conference.  Radio-Electron- 
ics-Tv  Mfrs.  Assn.,  Roosevelt  Hotel,  New  York. 

April  27-28:  CBS  Radio  Affiliates  Committee, 
Chicago. 

April  28:  Brand  Names  Day. 

April  28-29:  Pennsylvania  Assn.  of  Broadcasters, 

Pocono  Manor  Inn.  Mt.  Pocono. 
April  29:  Sales  &  Advertising  Conference,  U.  of 

Notre  Dame,  Notre  Dame,  Ind. 
April    29-30:     National    Industrial  Advertisers 

Assn.,  Huntington  Hotel,  Pasadena,  Calif. 
April  29-30:    Joint  U.  S. -Canadian  Radio-Elec- 

tronics-Tv  Mfrs.  Assn.  conference  and  board 

meeting,  Sheraton-Brock  Hotel,  Niagara  Falls, 

Ont. 

April  29-May  1:  Southern  California  Advertising 
Agencies  Assn.,  Deep  Well  Inn,  Palm  Springs. 

April  30-May  1 :  Radio-tv  news  clinic,  U.  of  Illi- 
nois. Urbana. 
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editorials 


Helluva  Way  to  Run  a  Railroad 

IF  THE  Administration  had  set  out  deliberately  to  alienate  the 
communications  bloc,  it  couldn't  have  done  a  more  effective  job 
than  that  provoked  by  its  ineptness  in  handling  the  FCC  chairman- 
ship vacancy. 

So  far  as  we  know,  there  was  unanimous  support  from  licensees 
for  reappointment  of  Rosel  H.  Hyde  as  chairman.  The  only  oppo- 
sition was  political.  Mr.  Hyde's  tenure  expired  April  18  as  chair- 
man, although  he  continues  as  a  commissioner  until  1959.  The 
Administration  let  April  18  come  and  go  (1)  without  reappointing 
him;  (2)  without  naming  a  new  chairman;  (3)  without  giving  an 
explanation.  The  job  was  simply  left  dangling. 

But  Mr.  Hyde  continued  to  serve  because  his  fellow  commission- 
ers, using  a  brand-new  section  of  the  Communications  Act  for  the 
first  time,  unanimously  elected  him  to  "act"  as  chairman.  He  will 
serve  until  the  President  makes  up  his  mind.  But  no  matter  when 
the  appointment  comes  through,  some  injury  will  have  been  done. 

Meanwhile,  reports  are  current  that  John  C.  Doerfer  of  Wisconsin 
may  be  named  chairman,  or  that  he  may  be  moved  to  another 
administrative  agency,  thus  creating  a  vacancy  for  a  newcomer  who 
presumably  would  get  the  chairmanship.  Mr.  Doerfer  has  served 
commendably  on  the  FCC  since  he  assumed  office  just  a  year  ago. 
It  is,  of  course,  the  President's  prerogative  to  name  his  own  chair- 
man. It  gives  him  direct  contact  with  what  has  been  described  as 
the  most  important  independent  agency.  Certainly  there  has  been 
ample  time  for  the  President  to  consider  this  appointment,  despite 
his  preoccupation  with  grave  matters  in  these  troublous  times. 
Moreover,  he  has  a  chain  of  command  that  should  be  competent  to 
handle  such  matters  without  ignoring  deadlines. 

The  unhappy  result,  it  must  be  presumed,  is  that  both  Mr.  Hyde 
and  Mr.  Doerfer  are  embarrrassed.  Broadcasters  and  other  com- 
municators who  supported  Mr.  Hyde  and  who  support  Mr.  Doerfer 
for  reappointment  when  his  term  expires  June  30,  are  baffled  and 
chagrined.  The  FCC  must  regard  itself  as  a  step-child,  not  suffici- 
ently important  to  get  timely  consideration. 

This  painful  episode  began  when  Mr.  Eisenhower  was  persuaded 
a  year  ago  to  create  a  precedent  by  naming  Mr.  Hyde  for  a  one- 
year  term.  The  politicians  wanted  a  "new  broom,"  but  apparently 
no  qualified  outsider  could  be  found.  So  Mr.  Hyde  was  given  a 
trial  appointment.  The  "new  broom"  notion  must  persist,  because, 
despite  demonstrable  evidence  that  much  has  been  accomplished 
during  the  year,  the  Administration  is  still  shadow-boxing 

There  probably  are  politicians  who  aren't  satisfied  with  the  way 
Mr.  Hyde  has  handled  patronage,  or  perhaps  individual  television 
cases.  But  we  know  of  no  other  GOP  entity  that  has  batted  1,000 
during  this  first  year,  not  excluding  even  President  Eisenhower's 
own  palace  guard. 

15  plus  2  minus  3? 

THE  proposal  by  the  city  of  New  York  to  apply  a  3 %  sales  tax  to 
advertising  agencies  may  seem,  on  the  surface,  a  parochial  affair. 
It  is  not.  Everyone  who  does  business  in  advertising  must  be  con- 
cerned by  it. 

If  the  city  makes  the  tax  stick,  it  will  diminish  both  the  amount 
and  effectiveness  of  advertising  coming  out  of  New  York.  For 
most  agencies,  profit  margins  are  already  small,  however  large 
total  billings,  and  they  would  be  made  uncomfortably  smaller  by 
the  added  tax.    Inevitably  some  agencies  would  be  forced  to  move. 

While  we  do  not  believe  that  the  future  of  advertising  depends 
upon  the  present  volume  of  advertising  business  remaining  in  New 
York,  we  realize  that  in  a  sudden  shift  of  agency  locale  or  in  a 
general  upset  of  the  existing  system,  total  advertising  volume  would 
be  bound  to  decline.  That  is  not  an  eventuality  which  radio  and 
television  could  take  lightly. 

Beyond  the  personal  stake  which  broadcasters  and  telecasters  and 
agencies  and  advertisers  have  in  this  question,  there  is  a  danger  to 
the  whole  economy.  As  most  businessmen  agree,  the  current  eco- 
nomic situation  calls  for  increased  advertising  effort  and  improved 
advertising  efficiency  to  maintain  consumer  demand. 

Anything  which  threatens  to  diminish  that  effort  or  disrupt  ad- 
vertising practices  at  a  time  like  this  is  a  threat  to  American  business 
in  general.  It  is  to  be  hoped  that  the  New  York  agencies  may 
count  upon  their  associates  elsewhere  in  their  effort  to  defeat  the  tax. 
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"He  wants  to  present  our  news  commentator  with  a  plaque!" 


No  One-Way  Street  in  Tv 

TREMENDOUS  heat  is  being  generated  over  the  Senate  Potter 
Committee  hearings  on  uhf,  to  begin  May  4. 
Should  there  be  another  freeze  until  a  solution  can  be  found? 
Should  there  be  an  end  to  intermixture  of  uhf  and  vhf?  Should  the 
fm  band,  sufficient  for  three  additional  vhf  channels,  be  added  to 
the  present  12  vhf's?  Should  there  be  Government  loans  to  "respon- 
sible," but  hard-pressed  uhf  operators? 

It's  hard  to  conceive  of  a  more  explosive  agenda.  The  Potter 
committee  must  be  fully  informed.  It  is  not  enough  to  have  the 
uhf  story  only  partially  told  by  those  who  have  immediate  grievances, 
admittedly  severe.  What  about  existing  vhf  stations?  What  about 
fm  broadcasters  who  would  be  displaced?  What  about  uhf  and  vhf 
applicants  now  in  comparative  hearing? 

The  Committee  should  hear,  not  only  from  the  FCC  and  the 
distraught  uhf  broadcasters,  but  from  the  NARTB,  manufacturers, 
networks,  and  individual  spokesmen  representing  vhf  properties. 
The  hearing  should  not  be  a  one-way  street. 

Upon  Sober  Consideration 

THE  House  Interstate  &  Foreign  Commerce  Committee  has  set 
hearings  on  the  bill  introduced  a  year  ago  by  Rep.  Joseph  S. 
Bryson  (D-N.  C.)  to  ban  advertising  of  all  alcoholic  beverages, 
including  beer  "and  wine. 

Rep.  Bryson  died  soon  after  introducing  the  bill,  and  it  is  a  pity 
he  could  not  take  it  with  him.  As  it  is,  it  remains  one  of  those 
embarrassing  legacies,  like  the  shrunken  head  in  Uncle  John's  den. 
Nobody  in  his  right  mind  wants  it,  but  some  of  the  survivors  refuse 
to  let  it  be  discarded  for  fear  of  how  Uncle  John  would  feel  if  he 
were  still  alive. 

Some  of  Rep.  Bryson's  surviving  colleagues  are  varied  not  only 
about  how  Rep.  Bryson  would  feel  but  also  about  how  some  of  his 
and  their  constituents  who  are  alive — and  kicking  pretty  hard — feel 
about  the  bill  and  alcohol  in  general.  These  constituents  are  against 
alcohol,  and  they  figure  one  way  to  get  at  the  demon  rum  is  to 
carry  out  an  indirect  attack  on  it. 

It  is  easy  enough  for  people  of  gentler  persuasions  to  believe  that 
drys  are  extremists  who  cannot  possibly  get  their  way  in  an  enlight- 
ened age.  It  is  easy  to  believe  this,  but  not  practical. 

The  only  way  to  make  sure  that  the  dry  minority  does  not  get 
its  way  is  to  put  up  compelling  arguments  against  the  dry  propa- 
ganda. Broadcasters  and  telecasters  must  make  it  a  point  to  make 
their  positions  and  opinions  clear  at  the  forthcoming  hearings  in 
the  House. 

Those  who  may  be  inclined  to  dismiss  the  issue  as  one  engendered 
by  a  trivial  group  0/  extremists  are  reminded  of  an  event  in  the 
Senate  a  couple  of  years  ago. 

A  bill  introduced  by  Sen.  Edwin  C.  Johnson  (D-Colo.)  to  pro- 
hibit hard  liquor  advertising  on  radio  and  television  was  defeated  in 
committee  by  the  hair-raising  margin  of  one,  repeat  one,  vote. 
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in  the  WGAL-TV,  Channel  8,  extensive  service  area. 
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PRESIDENT  Eisenhower  gave  no  official 
clues  last  week  to  his  attitude  on  FCC 
chairmanship.  Reports  that  Rosel  H.  Hyde 
would  be  continued  as  FCC  chairman 
were  offset  by  others  in  which  new  names 
were  mentioned.  And  bobbing  up  repeat- 
edly was  suggestion  that  John  C.  Doerfer, 
whose  term  as  FCC  member  ends  June 
30,  might  be  shifted  elsewhere.  But  Mr. 
Doerfer  likes  FCC.  has  sound  backing. 

★  ★  ★ 

TWO  NAMES  to  be  considered  IF  Presi- 
dent decides  to  alter  FCC  alignment  are: 
Lewis  E.  Berry  Jr.,  since  Jan.  1  deputy 
Army  Dept.  counselor,  who  hails  from 
Cheboygan,  Mich.,  was  on  MacArthurs 
staff,  active  in  GOP  state  politics,  has  solid 
support  of  Sen.  Charles  E.  Potter  (R- 
Mich.).  Other  is  George  C.  McConnaug^ 
hey,  recently  named  chairman  of  Renego- 
tiation Board,  who  hails  from  Columbus. 
Ohio,  was  chairman  of  Public  Utilities 
Commission  of  Ohio  1939-1945.  Mr.  Mc- 
Connaughey  reportedly  was  originally  of- 
fered place  on  FCC  and  has  support  of 
Sen.  John  W.  Bricker  (R-Ohio),  chair- 
man of  Commerce  Committee. 

★  ★  ★ 

DUE  FOR  early  testing  as  result  of  sug- 
gestion within  FCC  is  proposal  to  let  day- 
time stations  operate  at  night  with  car- 
riers utilizing  electric  utility  lines.  Pro- 
posed service  would  be  confined  to  city- 
limit  areas,  or  less,  and  is  described  as  mag- 
nified version  of  college  campus  or  "gas- 
pipe"  stations.  Signals  would  likely  be  on 
outside  edge  of  broadcast  band. 

★  ★  ★ 

WITHIN  few  days,  it  was  learned,  new 
Television  Advertising  Bureau  organizing 
committee  will  announce  appointment  of 
former  NAB  president  Neville  Miller,  now 
Washington  attorney,  as  its  counsel. 


WHAT  color  transmission  will  do  to  fringe 
area  coverage  is  question  bothering  sta- 
tions and  networks  alike.  FCC  standards 
are  same  for  color  as  for  black  and  white. 
But  "colored  snow"  is  much  more  difficult 
to  watch  than  b  &  w  snow. 

★  ★  ★ 

ADVANCE  registrations  for  NARTB  con- 
vention in  Chicago,  May  23-27,  indicate 
record-breaking  delegate  enrollment.  Over- 
all attendance  may  eclipse  3,000,  according 
to  NARTB  headquarters. 

★  ★  ★ 

ALL  BUT  ONE  of  the  seven  Commission- 
ers expect  to  take  part  in  FCC  panel  at 
the  NARTB  convention.  Membership  will 
be  pohed  in  advance  for  questions  to  be 
put  before  panel  so  that  meeting  can  be 
conducted  in  an  orderly  manner. 

★  ★  ★ 

AMERICAN  Tobacco  Co.  (Lucky  Strike) 
will  release  its  alternate-week  sponsorship 
of  Make  Room  for  Daddy  (ABC-TV, 
Tues.,  9-9:30  p.m.)  to  its  subsidiary,  Amer- 
ican Cigar  &  Cigarette  Co.  (Pall  Mall  ciga- 
rettes) through  Sullivan,  Stauffer,  Colwell 
&  Bayles,  effective  in  July.  Dodge  Div.  of 
Chrysler  through  Grant  Adv.,  N.  Y.,  will 
continue  alternate-week  sponsorship  of 
show.  Pall  Mall,  however,  will  drop  its 
alternate-week  of  Where's  Raymond?  on 
ABC-TV  but  will  continue  to  underwrite 
The  Big  Story  on  both  NBC-TV  and  NBC 
Radio,  plus  Doug  Edwards  &  the  News  on 
CBS-TV. 

★  ★  * 

"BUSINESS  IS  BETTER"  campaign  ini- 
tiated by  J.  Frank  Jarman,  manager  of 
WDNC  Durham,  N.  C,  is  "snowballing." 
Launched  several  months  ago  to  counteract 
depression  talk,  campaign  is  being  emulated 
in  many  areas,  Mr.  Jarman  reports. 


EXCLUDED  FROM  KMBC-AM-TV  $3 
million  transaction  with  WHB  Broadcast- 
ing Co.  was  Arthur  B.  Church  Productions, 
organization  created  by  veteran  broadcast- 
er, which  introduced  transcriptions  of  such 
shows  as  Texas  Rangers,  Sons  of  the  Pio- 
neers, Brush  Creek  Follies  and  Easy  Aces. 
It's  presumed  that  Mr.  Church  will  revive 
this  operation  on  syndication  basis. 

★  ★  ★ 

MAN  behind  the  scenes  reportedly  instru- 
mental in  getting  Standard  Oil  of  Indiana 
to  shift  agencies — from  McCann-Erickson 
to  DArcy  Adv.  Co. — was  Harry  Renfro, 
latter  agency's  baseball  contact  executive 
on  Anheuser-Busch  account.  Standard  ex- 
ecutives were  impressed  with  him  during 
recent  DArcy  agency  presentation 

★  ★  ★ 

BECAUSE  he  was  out  of  town  April  19, 
Comr.  George  E.  Sterling,  at  last  Wednes- 
day's meeting  of  FCC,  asked  leave  to  add 
his  vote  to  that  of  five  of  his  colleagues  for 
election  of  Rosel  H.  Hyde  to  acting  chair- 
manship of  FCC.  Also  absent  at  time  of 
original  vote  was  Comr.  E.  M.  Webster, 
now  on  official  business  on  West  Coast. 

★  ★  ★ 

AN  NARTB  management  session  last  week 
decided  to  refrain  from  participating  in 
testimony  before  Sen.  Potter's  Communi- 
cations Subcommittee  at  hearings  begin- 
ning May  19  (story  page  52).  As  overall 
trade  association  group,  it  was  concluded 
that  it  could  not  espouse  particular  view- 
points because  of  its  diversified  member- 
ship representation  in  vhf,  uhf,  fm  and 
am. 

★  ★  ★ 

BEER  people  and  others  in  alcoholic  bev- 
erage industry  are  not  passing  off  lightly 
new  "dry"  attempts  in  House  to  obtain 
passage  of  Bryson  bill  (story  page  56). 
They  acknowledge  past  prohibitionist  tries 
in  Senate  came  too  close  for  comfort. 
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KTHS 


IN  ARKANSAS! 


One  year  ago,  Station  KTHS  was  moved  from  Hot  Springs 
to  Little  Rock,  with  50,000  watts.  In  June,  we  went  CBS, 
carrying  the  best  network  and  local  programs  to  virtually 
the  entire  State. 

Results?  We're  getting  lots  of  them.  Listen  to  this  letter 
from  Mr.  John  R.  Murphy,  owner  of  the  Shreveport  Syrup 
Company,  who  has  three  15-minute  morning  programs  per 
week  on  KTHS : 

"We  have  just  completed  making  some  territorial  sales 
analyses  for  the  full  year  1953,  as  against  1952. 

"In  the  60-mile  area  in  and  around  Little  Rock,  KTHS  was 
the  only  advertising  medium  used,  and  sales  were  11.2% 
greater  in  1953,  than  in  1952. 

"Your  station  had  a  great  deal  to  do  with  this  increase  in 
sales,  and  we  especially  wish  to  thank  you  for  the  extra 
merchandising  help  you  have  given  us." 

That's  what  happens  when  good  programs  go  out  to  an 
interference-free  daytime  coverage  of  more  than  S1/^  mil- 
lion people — primary  daytime  coverage  of  more  than  a  mil- 
lion people — in  an  area  which  is  not  already  blanketed  by 
top-notch  radio  operations.  Ask  your  Branham  man  for  the 
whole  KTHS  story. 
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WBRC-AM-TV  to  CBS;  WAPI, 
WABT  (TV),  WAFM  to  NBC 

REALIGNMENT  of  network  affiliations  in 
Birmingham,  Ala.,  with  Storer  Broadcasting 
Co.'s  WBRC-AM-TV  signing  with  CBS  Radio 
and  CBS-TV  and  Birmingham  News'  WAPI, 
WABT  (TV)  and  WAFM  (FM)  moving  to 
NBC  Radio  and  NBC-TV,  was  revealed  Friday, 
probably  effective  July  4.  WABT  (TV)  will 
also  continue  affiliation  with  ABC-TV  and  Du- 
Mont,  according  to  Henry  P.  Johnston,  presi- 
dent and  general  manager  of  News  stations. 
New  lineup  completes  CBS-TV  affiliation  for 
all  Storer  Broadcasting's  tv  outlets. 

Mr.  Johnston  said  WAPI,  WABT  (TV)  and 
WAFM  (FM)  were  "delighted"  to  return  to 
NBC,  with  which  WAPI,  Alabama's  oldest  sta- 
tion, was  affiliated  for  ten  years.  He  paid  trib- 
ute also  to  NBC's  television  programming 
plans,  including  color  telecasts,  and  said  that  in 
preparation  for  latter  event  "we  have  ordered 
color  television  transmitting  equipment  so  as 
to  be  ready  for  the  day  when  color  television 
comes  to  Alabama."  Harry  Bannister,  station 
relations  vice  president  of  NBC.  welcomed 
"these  new  affiliations  in  a  vigorously  growing 
top  southern  market  into  our  family  of  stations." 

For  CBS-TV,  stations  relations  vice  president 
Herbert  V.  Akerberg  lauded  WBRC-TV  and  its 
"tremendous  circulation,"  and  said  it  had  been 
signed  by  CBS-TV  with  effective  date  of  Oct. 
26,  but  that  switching  of  affiliations  was  moved 
up  to  July  4  with  CBS-TV  and  WBRC-TV  ap- 
proval at  suggestion  of  other  principals.  CBS 
Radio-WAPI  contract  had  almost  two  years  to 
run  but,  it  was  reported,  will  be  allowed  by 
mutual  agreement  to  terminate  to  permit 
switchover  to  NBC  affiliation  on  July  4. 

WABT  (TV)  is  on  ch.  13;  WBRC-TV  on 
ch.  6.  WAPI  is  on  1070  kc  with  10  kw  day 
and  5  kw  night  and  its  WAFM  (FM)  operates 
on  ch.  258,  while  WBRC  is  on  960  kc  with  5 
kw  fulltime. 

NBC  Radio  Refuses  Hunt's 
Facts  Forum  Program 

DECISION  of  NBC  to  turn  down  request  of 
H.  L.  Hunt,  Texas  oil  millionaire,  to  place  new 
series  of  Facts  Forum  radio  programs  on  that 
network  was  contained  in  announcement  made 
public  yesterday  (Sun.)  by  American  Commit- 
tee for  Cultural  Freedom.  Committee,  which 
said  that  Brig.  Gen.  David  Sarnoff,  RCA-NBC 
board  chairman,  had  authorized  release  of 
NBC's  decision,  had  appealed  to  NBC  to  re- 
pudiate Hunt-supported  programs  after  citing 
news  reports  that  Mr.  Hunt  had  requested  time 
on  network  [B«T,  April  26]. 

In  reply  by  letter  from  Gen.  Sarnoff  released 
by  ACCF,  there  was  no  direct  mention  of 
NBC's  refusal,  but  network  spokesman  con- 
firmed that  "the  Hunt  program  is  not  accept- 
able to  NBC."  Gen.  Sarnoff,  in  his  letter, 
declared: 

NBC  has  consistently  maintained  policy  of  re- 
taining direct  supervision  and  responsibility  for 
production  of  all  programs  of  news,  news  analy- 
sis and  commentary  broadcast  over  its  facilities. 
There  is  no  present  intention  to  abandon  that 
policy.  I  agree  with  you  that  broadcasters  have 
a  responsibility  for  proper  programming  balance 
and  fair  play,  and  we  hope  you  agree  that  NBC 
has  faithfully  discharged  this  responsibility. 

ACCF  apparently  was  protesting  to  projected 
series  of  radio  programs  under  auspices  of  Mr. 


NO  FINAL  TV  GRANT 

FOR  FIRST  week  since  lifting  of  tv 
freeze  in  mid- 1952  FCC  did  not  issue 
single  final  tv  grant,  indicating  processing 
is  boiling  down  to  final  residue  of  few 
major  tv  hearings.  But  Examiner  Annie 
Neal  Huntting  came  forth  Friday  with 
initial  decision  recommending  grant  of 
ch.  5  at  Fort  Smith,  Ark.,  to  American 
Television  Inc.  after  withdrawal  of  com- 
petitive bid  of  George  T.  Hernreich.  Lat- 
ter gets  option  for  50%  interest  in  ch.  5. 


Hunt's  Facts  Forum,  which  would  match  liberal 
against  conservative  commentator  discussing 
controversial  issues.  At  time  Mr.  Hunt  re- 
vealed interest  in  series,  he  said  he  had  ap- 
proached several  radio  networks. 

KTYL-TV  Mesa-Phoenix  Sold 
To  KTAR  for  $350,000 

KTAR  Phoenix  will  acquire  KTYL-TV  Mesa- 
Phoenix  if  FCC  approves  application  for  trans- 
fer of  ch.  12  NBC-TV  outlet.  In  acquiring  sta- 
tion from  Harkins  Broadcasting  Inc.  for  esti- 
mated $350,000,  plus  assumption  of  obligations, 
KTAR  Broadcasting  Co.  will  have  both  radio 
and  tv  NBC  affiliations. 

KTAR  first  applied  for  Phoenix  ch.  3  in  1948. 
Competing  application  was  filed  in  February 
1953  by  Arizona  Television  Co.,  including  ex- 
Sen.  Ernest  W.  McFarland  (D-Ariz.);  Edward 
Cooper,  Motion  Picture  Assn.  of  America; 
Ralph  A.  Watkins,  auto  dealer,  and  others. 
Competing  applications  had  been  slated  for 
FCC  hearing  in  June. 

KTYL-TV  went  on  air  year  ago,  using  33 
kw  power.  Transmitter  is  located  on  South 
Mountain,  near  other  Phoenix  transmitters. 
Purchasing  group  consists  of  John  J.  Louis, 
majority  owner  and  chairman  of  board  of 
KTAR  Broadcasting  Co.,  and  Richard  O.  Lewis, 
president  and  general  manager.  Mr.  Lewis  is 
to  manage  both  am  and  tv  stations.  Mr.  Louis, 
who  is  vice  president  of  Needham,  Louis  & 
Brorby,  said  decision  was  made  year  ago  to 
endeavor  to  get  into  Phoenix  tv  without  going 
to  hearing.  Harkins  Broadcasting  operates  am 
station  in  Mesa,  KTYL,  with  1  kw  D,  500  w  N 
on  1310  kc.  KTAR  went  on  air  in  1922  and 
became  NBC  outlet  in  1930.  It  operates  with 
5  kw  on  620  kc. 

Green's  Uhf  Group  Joins 
Industry  Coordinating  Unit 

ORIGINALLY  separate  uhf  group  led  by  Leon 
Green,  KNUZ-TV  Houston,  will  join  forces 
with  Uhf  Industry  Coordinating  Committee  in 
preparing  presentation  for  Potter  Subcommit- 
tee's May  19  study  of  uhf  status  and  develop- 
ment (story  page  52). 

Mr.  Green  said  Friday  he  is  urging  all  45  uhf 
operators  comprising  his  group  to  unite  with 
Uhf  ICC.  Announcement  made  after  meeting 
in  Washington  with  Uhf  ICC's  counsel  Ben 
Cottone  and  members  of  working  committee. 
Idea,  Mr.  Green  said,  is  to  "pool  the  best  brains 
in  the  industry  to  prepare  a  unified,  effective 
presentation  before  the  subcommittee."  Mr. 
Green  said  he  plans  to  testify  himself. 


•   BUSINESS  BRIEFLY 

LIPTON  ON  RADIO,  TV  •  Summer  plans 
of  Thomas  J.  Lipton  Inc.,  Hoboken,  for  two 
of  its  divisions,  Lipton's  iced  tea  and  Lipton's 
Frostee  dessert,  include  six-week  radio  and 
television  spot  announcement  schedules.  Iced 
tea  campaign  [B«T,  April  12]  starts  June  1  in 
Deep  South  and  on  June  15  in  all  other  markets. 
It  will  run  in  100  radio  and  50  television 
markets,  through  Young  &  Rubicam,  N.  Y. 
Frostee  dessert  summer  plunge  will  start  June 
7  on  150  radio  markets,  consisting  of  daytime 
minutes,  and  in  45  television  markets  where 
there  are  at  least  100,000  tv  sets. 

CONOCO  RADIO  •  Continental  Oil  Co.,  Pon- 
ca  City,  Okla.,  placing  two-week  saturation 
radio  spot  announcement  campaign  using  as 
many  as  40  to  60  spots  per  week  on  each  station, 
buying  early  morning  periods  from  7  to  8  a.m. 
and  weekends,  directed  at  male  audience.  Sched- 
ule to  run  in  about  55  markets,  starting  June 
7.    Agency:  Benton  &  Bowles,  N.  Y. 

IVORY  SPOT  •  Procter  &  Gamble's  Ivory 
Soap,  through  Compton  Adv.,  N.  Y.,  placing 
six-week  television  spot  campaign  sometime 
within  next  two  weeks  in  25  scattered  markets. 

TWENTY  QUESTIONS  ON  CBS-TV  •  CBS- 
TV  is  understood  to  have  purchased  Twenty 
Questions  program,  most  recently  sponsored  by 
Bauer  &  Black  on  DuMont,  and  is  understood 
to  have  client  interested  in  sponsoring  show. 

NBC  Buys  'People  Are  Funny'; 
Toni,  Mars  Will  Sponsor 

NBC  late  Friday  bought  People  Are  Funny 
program  under  five-year  contract  from  John 
Guedel  Productions,  Los  Angeles,  selling  week- 
ly tv  version  to  Toni  Co.,  starting  Oct.  3  in 
NBC-TV's  Sun.,  7-7:30  p.m.  period  relinquished 
by  Procter  &  Gamble  [B»T,  April  26].  Toni 
will  participate  with  Mars  Inc.  in  NBC  Radio 
series,  Tues.,  8-8:30  p.m.,  on  alternating  basis. 
Leo  Burnett  Co.,  New  York,  services  both 
accounts.  Sponsor  contracts  are  for  52  weeks. 
Toni  Co.  known  to  be  shopping  for  other  tv 
properties  and  availabilities  and  may  alternate 
sponsorship  of  People  if  another  advertiser  is 
found. 

Disney,  ABC  Buy  Location 

PURCHASE  of  160-acre  "Disneyland"  tract  by 
Walt  Disney  in  association  with  ABC  and  West- 
ern Printing  &  Lithograph  was  announced  yes- 
terday (Sun.).  Acquired  for  reported  $9  mil- 
lion, it  is  located  in  Anaheim,  Calif.  ABC-TV, 
Disney  recently  entered  agreement  whereby 
latter  will  produce  26  hour-long  programs  per 
year  for  network,  giving  ABC  exclusive  rights 
for  such  properties  [B*T,  April  12].  Disney 
Productions  expected  to  use  facilities,  to  be 
completed  mid-summer  1955,  as  future  base  of 
operations. 

Kluge,  Assocs.  Buy  WKDA 

WKDA  Nashville,  Tenn.,  was  sold  Friday  to 
John  Kluge  and  associates  by  Tom  Baker  Jr. 
and  Al  Beaman  for  $312,500.  Sale  of  250  w, 
1240  kc  outlet  enables  Messrs.  Baker  and  Bea- 
man to  exercise  option  to  buy  50%  of  WLAC- 
AM-TV  there.  Blackburn-Hamilton  Co.  han- 
dled transaction. 
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McGrath  Hints  Court  Action 
If  FCC  Delays  Lamb  Probe 

HINTING  court  action  if  delay  of  FCC's  Ed- 
ward Lamb  probe  continues,  ex-U.  S.  Attorney 
General  J.  Howard  McGrath,  Lamb  counsel, 
issued  statement  Friday  disputing  authority  of 
Commission  and  legality  of  its  procedures 
which  put  burden  of  proof  on  applicant. 

Broadcaster-publisher  Lamb's  WICU  (TV) 
Erie,  Pa.,  faces  license  renewal  hearing  in- 
volving alleged  communist  associations.  Mr. 
Lamb  has  denied  charges  [B*T,  April  12]. 
Earlier  in  week,  he  was  top  bidder  to  lease 
WSUN-AM-TV  St.  Petersburg  (story  page  80). 

Acknowledging  receipt  of  pre-hearing  McFar- 
land  letters  renewing  charges  with  respect  to 
Lamb  applications  for  ch.  11  at  Toledo  and  ch.  9 
at  Orlando,  Fla.,  Mr.  McGrath  said  burden  of 
proof  upon  applicant  "raises  a  presumption  of 
guilt  and  we  feel  that  it  is  a  serious  violation 
of  Constitutional  right.  If  this  Commission, 
which  was  created  by  the  Congress  solely  for  the 
purpose  of  regulation,  can,  on  these  grounds, 
delay  action  indefinitely  upon  unsupported  alle- 
gations of  undisclosed  informers,  the  freedom 
and  independence  of  the  communications  indus- 
try are  at  an  end." 

Citing  "destructive"  publicity  attending  delay 
of  WICU  hearing  and  pointing  out  "power  to  reg- 
ulate is  not  the  power  to  destroy,"  Mr.  McGrath 
said  "we  are  fast  approaching  the  point  where 
the  Commission's  action  will  have  to  be  tested 
in  the  courts." 

Week's  Uhf  Casualties 
Include  Flint,  Monroe 

UHF  CASUALTIES  increased  Friday  as  ch. 
16  WT AC-TV  Flint,  Mich.,  and  ch.  43  KFAZ 
(TV)  Monroe,  La.,  suspended  operations  while 
ch.  26  WJRE  (TV)  Indianapolis  surrendered 
its  permit  and  FCC  deleted  ch.  49  WSJL  (TV) 
Bridgeport,  Conn.,  for  lack  of  prosecution  of 
extension  bid.    Latter  two  not  on  air. 

Two  deletions  raise  post-thaw  casualty  total 
to  70  (58  uhf,  12  vhf)  while  suspensions  bring 
total  now  outstanding  to  eight,  all  uhf. 

H.  Allen  Campbell,  vice  president-general 
manager  WTAC-TV,  said  station  would  main- 
tain grant. 

Reason  for  suspension,  Mr.  Campbell  reported, 
was  failure  of  national  advertising  agencies  and 
advertisers  to  use  uhf.  He  also  expressed  hope 
that  Senate  hearing  on  status  of  uhf  would  con- 
clude intermixture  of  vhf  and  uhf  in  same  mar- 
kets undesirable,  and  that  FCC  would  "freeze" 
further  grants  until  problem  is  settled. 

Despite  62%  conversion  rate  in  Flint,  Mr.  Camp- 
bell said  national  agencies  and  advertisers  have 
developed  "blanket  aversion"  to  use  of  uhf  out- 
let if  vhf  station  covers  market,  even  with  in- 
adequate signal.  WTAC-TV  began  operating 
from  new  $125,000  building  Thanksgiving  Day 
1953  and  has  been  losing  a  minimum  of  810,000 
a  month,  Mr.  Campbell  said.  It  is  affiliated  with 
ABC  and  radiates  17.5  kw  power  from  420-ft. 
antenna.  Vhf  signals  reach  Flint  from  Detroit, 
Lansing  and  Bay  City. 

KFAZ  (TV)  Monroe  La.,  was  to  suspend 
Saturday  pending  FCC  action  on  its  petition 
for  allocation  of  ch.  13  to  Monroe.  Station, 
owned  by  J.  O.  Willet,  began  operating  last 
August.  It  is  maintaining  its  CP  in  meantime, 
it  was  announced. 

WJRE  told  FCC  experience  of  uhf  in  mar- 
kets where  channels  are  intermixed  with  vhf 
indicates  it  is  not  advisable  to  continue  con- 
struction at  Indianapolis  where  station  status 
has  changed  since  original  grant.  Network 
attitude  toward  uhf  also  cited. 

WTVI  (TV)  Appeals  to  Court 
WTVI  (TV)  Belleville,  111.  (St.  Louis),  appealed 
Friday  to  U.  S.  Court  of  Appeals  from  FCC  grant 
of  ch.  4  to  merged  KWK  St.  Louis  group  [B«T, 
April   26].     WTVI,    operating   on    ch.    54  since 


NEWSFILM  EXHIBIT 

CBS-TV  understood  planning  special 
demonstration  of  Newsfilm  activities  at 
NARTB  convention.  Interviews  of  sta- 
tion executives  by  tv  stars  will  be  filmed, 
processed  and  moved  to  stations  for  show- 
ing same  day  as  part  of  network's  news 
service. 


August  1953,  also  asked  court  to  issue  stay  order 
to  maintain  status  quo  until  court  acts  on  appeal. 

WTVI  claimed  FCC  granted  KWK  revised  appli- 
cation even  though  WTVI  had  filed  ch.  4  applica- 
tion two  days  before.  This  constitutes  denial 
of  application  without  hearing,  WTVI  claimed. 

Merger  Approval  Asked 
BID  for  FCC  approval  to  merger  of  former  ch. 
8  applicants  in  WKBT  (TV)  LaCrosse,  Wis., 
tendered  Friday.  WKBH,  surviving  applicant 
winning  ch.  8  grant,  reduces  ownership  to  40% 
while  LaCrosse  Tribune  acquires  41%  and  five 
area  residents  get  19%.  FCC  earlier  granted 
sale  of  Tribune's  WKTY  to  Lee  &  Assoc.  for 
$90,000  [B>T,  March  29]. 

WGBD  Granted  Oral  Argument 

WGRD  Grand  Rapids,  Mich.,  was  granted  oral 
argument  before  FCC  Friday  on  question  whether 
Commission  order  prohibiting  it  from  pre-sunrise 
operations  was  legal  [B«T,  Dec.  14,  1953  et  seq.]. 
Hearing  set  for  June  4.  WGRD,  operating  1  kw 
daytime  on  1410  kc,  was  forced  to  discontinue 
pre-sunrise  broadcasts  when  WING  Dayton,  Ohio 
(also  on  1410  kc  with  5  kw  unlimited  time),  com- 
plained of  interference.  WGRD  appealed  to 
U.  S.  Court  of  Appeals,  and  case  is  pending. 
Commission  scheduled  to  answer  WGRD  brief 
May  14. 

Question  Financial  Qualifications 
FINANCIAL  qualifications  of  KFAB  Omaha  to 
build  and  operate  proposed  tv  station  were  put 
in  issue  in  ch.  7  contest  there  by  FCC  Friday 
upon  petition  by  Herald  Corp.,  seeking  same 
channel. 

CMTV  (TV)  Suspended 

COMMERCIAL  operation  of  CMTV  (TV) 
Havana  suspended  Friday  by  Television  del 
Caribe,  of  which  George  B.  Storer  has  been 
90%  owner,  according  to  United  Press  dis- 
patches. Manuel  D.  Autran,  president  and 
Cuban  radio  pioneer,  said  new  enterprise  will 
take  over  ch.  11.  Cuban  tv  industry  as  whole 
estimated  to  be  losing  more  than  $100,000 
monthly. 

WDOK  Carries  Hearing  Pickup 

WDOK  Cleveland  stepped  in  Thursday  to  give 
Cleveland  live  pickup  from  Senate  McCarthy- 
Army  hearings  in  Washington,  according  to 
R.  Morris  Pierce,  president.  He  said  city  had 
been  without  any  afternoon  coverage,  either 
radio  or  tv. 


UPCOMING 

May  3-6:  Premium  Advertising  Confer- 
ence, Conrad  Hilton  Hotel,  Chicago. 

May  4-6:  Government-industry  electron- 
ic component  conference.  Dept.  of  In- 
terior Auditorium,  Washington. 

May  4-7:  Assn.  of  Canadian  Advertis- 
ers, Royal  York  Hotel,  Toronto. 

May  5-7:  IRE  Seventh  Region  conference 
and  electronic  exhibit,  Multnomah  Ho- 
tel, Portland,  Ore. 

May  7:    Advertising  conference,  U.  of 
Michigan,  Ann  Arbor. 
For  other  Upcomings  see  page  709. 


ROBERT  WOLFHORST,  timebuyer  with  Ken- 
yon  &  Eckhardt,  N.  Y.,  to  Dancer-Fitzgerald- 
Sample,  N.  Y.,  in  same  capacity. 

MICHAEL  DONOVAN,  timebuyer,  McCann- 
Erickson,  N.  Y.,  to  Benton  &  Bowles,  N.  Y., 
in  same  capacity. 

BOB  WILLIAMS,  formerly  with  WCTC  New 
Brunswick,  N.  J.,  last  Friday  assumed  general 
managership  of  WTIK  Durham,  N.  C,  under 
its  new  ownership.  Station  was  purchased  last 
month  for  $110,000  under  duopoly  transaction 
resulting  from  merger  of  other  Durham  inter- 
ests for  new  ch.  1 1  WTVD  (TV). 

ELIHU  E.  HARRIS  resigning  as  national  di- 
rector of  advertising  and  promotion  of  U.  S. 
Savings  Bond  Div.,  Treasury  Dept.,  to  join 
Screen  Gems  Inc.,  N.  Y.,  on  May  17  as  ad- 
vertising and  promotion  director,  taking  over 
part  of  duties  formerly  handled  by  HARRY  K. 
McWILLIAMS,  who  has  resigned  as  director  of 
advertising  and  public  relations  of  tv  film  com- 
pany [B«T,  April  19]. 

ROBERT  L.  KLABIN,  general  manager  of  F. 
W.  Sickles  division,  General  Instrument  Corp., 
Danielson,  Conn.,  appointed  vice  president  and 
general  manager  of  newly-created  Elizabeth 
(N.  J.)  division  of  company,  which  produces 
television,  radio  and  electronics  components. 

RETMA  Acts  on  Radiation; 
Sprague  to  Receive  Award 

LABORATORY  testing  facilities  will  be  ar- 
ranged by  Radio-Electronics-Tv  Mfrs.  Assn. 
to  make  periodic  reports  on  spurious  radiation 
of  tv  sets  under  new  voluntary  program  of 
manufacturers.  RETMA  board,  meeting  Thurs- 
day-Friday in  Niagara  Falls,  Ont.,  authorized 
Dr.  W.  R.  G.  Baker,  General  Electric  Co.,  chair- 
man of  special  committee,  to  report  to  FCC  on 
industry's  actions. 

Dr.  Baker  will  tell  FCC  what  companies  are 
doing  to  cooperate  in  program.  Commis- 
sion has  expressed  concern  in  recent  months 
over  spurious  radiations. 

RETMA  board  named  Robert  C.  Sprague, 
its  chairman  as  well  as  head  of  Sprague  Elec- 
tric Co.,  to  receive  third  annual  RETMA  Medal 
of  Honor  at  annual  manufacturing  industry 
banquet  June  17  at  Palmer  House,  Chicago. 

WSPA-TV  Given  Authority 
To  Move  Transmitter  Site 

FCC  Friday  granted  WSPA-TV  Spartanburg, 
S.  C,  authority  to  move  its  ch.  7  transmitter 
site  to  Paris  Mt.,  5Vz  miles  from  Greenville, 
S.  C.  At  same  time,  Commission  denied  ob- 
jections of  uhf  stations  WAIM-TV  Anderson, 
and  WGVL  (TV)  Greenville,  both  S.  C.  Comrs. 
Frieda  B.  Hennock  and  Robert  T.  Bartley 
dissented. 

Move  from  Hogback  Mt.  was  permitted  on 
ground  new  location  met  all  requirements  of 
signal  strength  over  principal  city,  mileage 
separation  and  other  technical  criteria.  Site  is 
same  as  that  authorized  to  WSPA-TV  on  in- 
terim basis  earlier  this  year,  which  was  sur- 
rendered after  Court  of  Appeals  issued  stay 
order  on  plea  of  WAIM-TV  and  WGVL  [B»T, 
Feb.  1  et  seq.]. 

In  denying  objections,  FCC  said  no  proof 
had  been  presented,  "only  speculations,  infer- 
ences and  presumptions  .  .  ."  Objectors  had 
claimed  economic  injury,  loss  of  CBS  affiliation 
and  of  national  advertising.  They  also  claimed 
move  to  Paris  Mt.  would  make  WSPA-TV  more 
a  Greenville  station  and  that  this  violated  allo- 
cation table. 
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HUNTINGTON,  WEST  VIRGINIA 
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National  Representatives 
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WSAZ-TV 
Represented  by  THE  KATZ  AGENCY 
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"Working 
Ownership': 


A  NEW  CONCEPT  OF  NATIONAL  SPOT  REPRESENTATION 


The  owners  of  the  company  that  represents  you  for  national 
spot  sales  may  have  vast  experience.  But  are  the  salesmen, 
the  men  who  are  actively  making  calls  on  your  behalf,  widely 
known  in  the  industry?  Are  they  top  professionals? 

A  balanced  group  of  the  most  experienced  men  in  broadcasting- 
telecasting  have  joined  forces  to  establish  a  new  company 
with  a  new  concept. 

The  Company:  VENARD,  RINTOUL&  McCONN  ELL,  INC. 

The  Men:  Lloyd  George  Venard,  with  Edward  Petry  &  Co.  for  eleven  years, 
then  President  of  The  O.  L.  Taylor  Co. 

Steve  Rintoul,  a  former  director  of  World  Broadcasting  System, 
eight  years  with  The  Katz  Agency  and  recent  owner-operator  and 
manager  of  radio  stations. 

Jim  McConnell,  formerly  member  of  NBC  Management  Committee 
and  director  of  NBC  Spot  Sales,  later  Vice  President  of  John  Blair  &  Co. 
and  Blair-TV,  Inc. 

Abner  Lichtman,  a  stockholder  of  Edward  Petry  &  Co.  and  a  former 
partner  of  Ungerleider  &  Co.,  members  of  the  New  York  Stock  Exchange. 

Howard  Meyers,  formerly  western  manager  for  The  O.  L.  Taylor 
Company,  previously  account  executive  NBC  Spot  Sales,  then 
sales  manager  for  WMAQ,  Chicago. 

The  Concept:  "Working  Ownership"  —  active,  on-the-street  selling  by  all 
the  owners.  —  This  means  stable  representation  for  you 
—  and  stable  representation  to  national  advertising  agencies 
and  their  clients. 


Venard,  Rintoul  &  McConnell,  Inc. 
is  available  to  represent  well-managed 
radio  and  television  stations  in  certain 
additional  markets.  To  discover  how 
"Working  Ownership"  can  he  put 
to  work  for  your  station,  write  today  to: 


VENARD, 
RINTOUL  8c 
McCONN  ELL,  inc. 

444  Madison  Avenue,  New  York  22,  N.  Y. 
MUrray  Hill  8-1088 
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PHONE  -  WIRE  -  WRITE 
RADIOZARK  ENTERPRISES,^ 

606  SI.IOUIS  STREET  -  PHONE  2-4422  -  SPRINGFIELD,  MISSOURI 

CHICAGO  OFFICE:  75  E.  WACKER  DRIVE 

WM,  K.  ERMEL1NG       -      ANdover  3-7169 


CITIZENS  AT  WORK 

Network:  NBC  Radio 

Time:   Sun.,  1-1:30  p.m.  EDT 

Produced  in  cooperation  with:  National 

Municipal  League 
Producer:  Wade  Arnold 
Director:   Harry  Frazee 
Writers:  Various 
Narrator:  Jack  Costello 
Production  Cost:  $1,500  per  week 


NBC  Radio's  new  public  service  series,  Citi- 
zens at  Work,  should  find  an  appreciative  audi- 
ence in  civic-minded  individuals  interested  in 
community-action  stories,  packed  with  the 
drama  and  human  interest  of  an  aroused  citi- 
zenry working  toward  a  common  goal.  Drama- 
tized stories  of  successful  citizen  action  against 
crime,  corruption,  poor  schools,  public  apathy 
and  inefficient  government  in  American  com- 
munities will  constitute  Citizens  at  Work. 

The  initial  program  on  April  25,  titled  "The 
Scranton  Story,"  described  the  efforts  of  citizens 
of  Scranton,  Pa.,  in  stemming  the  tide  of  an 
alarmingly  rising  unemployment  problem 
caused  by  the  decline  of  the  bituminous  coal 
industry.  Utilizing  tape-recorded  commentary 
of  Scrantonians,  the  program  showed  how  un- 
employment-riden  Scranton  banded  together — 
labor  unions,  industrialists,  the  Chamber  of 
Commerce  and  the  ordinary  man  of  the  street 
— to  raise  funds  to  buy  one  abandoned  plant 
and  to  construct  others;  how  teams  visited 
companies  planning  expansion  and  urged  them 
to  settle  in  Scranton;  and  finally,  how  unem- 
ployment dwindled  from  more  than  40,000 
to  less  than  5,000  in  a  few  years. 

The  series  is  inspirational  but  not  preachy  or 
melodramatic.  With  the  wealth  of  material 
provided  with  the  assistance  of  the  National 
Municipal  League,  NBC  Radio  should  be  able 
to  present,  in  the  next  12  weeks,  a  series  of 
highly  informative  and  provocative  programs. 


LOVE  STORY 


Network:  DuMont 

Play  (4/27):  "Timmy" 

Time:  Tues.,  8:30-9  p.m.  EDT 

Producer:  David  Lowe 

Director:  Frank  Telford 

Assoc.  Director:  Steve  Weston 

Scenic  Design:  Carl  Hueglin 

Music:  Benny 

Writer:  Oliver  Crawford 

Cast:  James  Gregory,  June  Lockhart,  Pud 

Flanagan 
Production  Cost:  $10,000 


SUSTAINING  series  of  drama  shows  titled 
Love  Story  has  made  its  debut  on  DuMont 
Television  Network.  The  show  is  seen  Tuesday 
evenings.  The  second  teleplay  offered  on  the 
series  on  April  27  was  "Timmy,"  a  melodra- 
matic tale  of  a  10-year-old  boy  and  his  some- 
what strained  relationship  with  his  adopted  par- 
ents. The  nicest  thing  about  the  story  was  that 
it  departed  from  the  much  belabored  boy-meets- 
girl  love  theme  and  dealt  with  a  love  of  another 
kind.  Should  the  network  continue  to  pursue 
its  present  course  in  selecting  scripts  for  the 
half-hour  production  at  least  some  variety  will 
be  assured. 

Other  than  the  fact  that  "Timmy"  offered  a 
change  from  the  obvious,  little  else  can  be  said 
in  its  behalf.  The  story  had  more  than  its  share 


of  climaxes — none  of  them  motivated.  The  story 
idea  itself — that  an  adoption  could  turn  out 
tragically  if  the  child  and  the  parents  didn't  try 
to  adjust  equally  to  a  new  situation — was  not 
bad.  But  in  the  hands  of  Oliver  Crawford,  who 
wrote  the  script,  the  circumstances  surrounding 
the  story  were  contrived  and  artificial. 

The  performances  along  with  the  story  were 
shaky.  The  father,  played  by  James  Gregory, 
lacked  conviction  as  Mr.  Gregory  interpreted 
him.  His  efforts  to  convince  his  wife  that  the 
child  should  be  sent  back  to  an  orphan  home 
were  shallow  and  insincere.  His  indifference 
to  the  role  was  evident  in  his  characterization. 
June  Lockhart,  playing  opposite  Mr.  Gregory 
as  the  young  mother,  was  just  too  teary  and 
overdone  a  type  to  ring  true.  But  at  least  her 
heart  seemed  to  be  in  this  thing  moreso  than 
Mr.  Gregory's  did.  The  little  boy  in  question, 
one  Pud  Flanagan,  made  only  a  brief  appear- 
ance. However,  he  displayed  a  greater  theatri- 
cal awareness  in  his  short  role  than  any  of  the 
adult  players. 

Perhaps  that  was  because  he  is  too  young  to 
realize  that  there  was  little  he  could  do  to  save 
this  script. 


BOOKS 

INTRODUCTION  TO  COLOR  TV,  by  M. 
Kaufman  and  H.  Thomas.    John  F.  Rider 
Publisher  Inc.,  480  Canal  St.,  New  York  13. 
140  pp.    Paper  bound.  $2.10. 
THE  fundamentals  of  the  NTSC  color  tv  sys- 
tem are  presented  to  the  service  technician,  the 
student  and  others  with  some  knowledge  of 
electronics,  while  basic  questions  are  answered 
for  the  layman  in  this  book.    Chapters  deal 
with  tv  color  fundamentals,  the  color  tv  sys- 
tem, tricolor  picture  tubes  and  color  tv  receiv- 
ers and  their  adjustment.    Illustrated  with  dia- 
grams and  drawings,  some  in  color. 

HIGHLIGHTS  OF  COLOR  TELEVISION,  by 
John  R.  Locke  Jr.    John  F.  Rider  Publisher 
Inc.,  480  Canal  St.,  New  York  13.    140  pp. 
Paper  bound,  $0.99. 
THIS  booklet  treats  highlights  of  color  tv  on 
a  level  understandable  to  persons  already  famil- 
iar with  black  and  white  tv.    Based  on  the 
NTSC  color  tv  system,  the  material  places  em- 
phasis on  the  color  receiver,  but  with  enough 
consideration  of  the  entire  system  for  apprecia- 
tion of  functions  required  of  the  receiver. 
Illustrated  with  diagrams. 

RECORDED  BRIDGES,  MOODS,  INTER- 
LUDES, compiled  and  edited  by  Henry  M. 
Katzman,  Broadcast  Music  Inc.,  580  Fifth 
Ave.,  New  Ycrk.  280  pp.  $15. 

MR.  KATZMANr  director  of  BMI's  tv  music 
department,  has  compiled  a  categorical  index  of 
timed  segments  culled  from  symphonic  or- 
chestral works  recorded  on  Columbia  and 
Victor  labels  as  an  aid  to  station  program 
personnel  seeking  descriptive  mood  music. 
Part  I  of  the  volume  presents  an  alphabetical 
list  of  moods,  with  the  appropriate  compositions 
given  for  each.  Part  II  gives  cues  for  each  com- 
position of  each  composer,  with  the  exact  record 
placement,  in  time  relation,  of  each  particular 
mood  segment.  All  BMI  subscribers  have  re- 
ceived a  copy  of  this  book  gratis;  additional 
copies  are  available  at  $15  apiece. 


Page  12    •    May  3,  1954 


Broadcasting   •  Telecasting 


Service  with 


a  simile 


When  the  government  recently  restricted  wheat  acreage,  Chet  Randolph, 
Farm  Service  Director,  reacted  like  a  farmer  and  plowed  up  information 
about  profitable  substitute  crops. 

After  agriculture  schools  in  our  5-state  area  had  yielded  the  fruits  of 
their  scientific  research,  Chet  gleaned  grass-roots  advice  from  his  own  recorded 
interviews  with  county  agents  and  farmers.  With  the  chaff  removed,  he  sowed 
bushels  of  facts  on  a  seven-program  series  called  "Diverted  Acres." 

Results?  They're  sprouting  throughout  our  main  coverage  area— Minne- 
sota, the  Dakotas,  Nebraska  and  Iowa.   Part  of  the  harvest  already  in: 
audience  mail  averaging  1000  letters  per  day. 

With  similar  on-the-spotness,  WNAX-570  has  been  cultivating  Big  Aggie 
Land  for  30  years.  Consult  the  Katz  Agency  for  further  data. 
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WHAT'S  NEWS  IN  NEW  ORLEANS? 


Today  in  New  Orleans  there  are  more  news-making  events  than  ever  before. 
And  WDSU's  Radio  and  Television  News  Department  is  constantly  expanding  to 
provide  complete  coverage  for  New  Orleans  and  the  nation.  The  members  of 
the  department  pictured  here  are  all  specialists  in  their  own  fields.  Together 
they  represent  over  53  years  of  experience  in  reporting  and  editing  news  for 
metropolitan  newspapers,  magazines,  radio  and  television  stations.  Using  the 
latest  techniques  and  facilities  available  to  the  industry,  this  competent  team 
has  provided  complete  coverage  of  such  events  as  the  annual  Sugar  Bowl  Sports 
Classic,  Mardi  Gras  festivities,  President  Eisenhower's  recent  visit  to  New  Orleans, 
and  Senate  Investigation  Committee  Hearings  ('51  Sylvania  Award  for  first 
coverage  of  Kefauver  Hearings).  This  well-rounded  staff  has  also  attracted 
many  local  and  national  advertisers  including  Barto  Appliances,  Dixie-Burton 
Company,  Esso  Standard  Oil  Company,  Jackson  Brewing  Company,  Joseph 
Schlitz  Brewing  Company,  Shell  Oil  Company,  to  name  but  a  few.  Complete 
news  facilities  and  coverage  is  another  example  of  how  WDSU  and  WDSU-TV, 
Louisiana's  first  television  station,  continue  to  serve  New  Orleans  and  the  nation. 


OPEN  MIKE 


\fnpyiotnct,, 

WitB^Evun^ville9s 

first  and  only 

Television  Station 

WFIE 


CHANNEL  62 


SELL  this  solid  market  of  1  30.- 
000  families  whose  annual 
spendable  income  exceeds  675 
million  dollars. 

SELL  them  through  the  facilities 
of  WFIE-TV  .  .  .  Evansville's 
first  and  only  television  sta- 
tion, now  serving  more  than 
50,000  TV  homes  in  this  UHF- 
only  market. 

NBC,  ABC,  and 
DuMONT  affiliate 


Freedom  of  the  Air 

EDITOR: 

As  I  think  back  to  the  days  when  you  and 
Louis  Caldwell  were  practically  alone  in  your 
advocacy  of  "radio's  free  estate"  I  am  happy, 
indeed,  to  receive  praise  from  you  for  my 
efforts  and  to  pay  tribute — in  return — to  you, 
for  such  success  as  we  have  achieved  in  winning 
for  broadcasting  the  prestige  and  dignity  which 
it  now  enjoys.  .  .  . 

Justin  Miller,  Chairman  of  the 
Board  and  General  Counsel 
NARTB 

Washington,  D.  C. 


Hit  Cartoon 

EDITOR: 

That  cartoon  drawn  by  Sid  Hix,  on  page  114 
of  the  March  29  B«T,  is  the  world's  greatest. 
Would  it  be  possible  to  get  prints  of  that  car- 
toon for  numerous  people  of  the  Klamath 
Basin. 

The  same  people  who  come  to  KFJI,  hat  in 
hand,  to  ask  for  news  items  and  publicity 
blurbs,  later  are  found  to  have  purchased  ad- 
vertising in  the  local  newspaper. 

Bob  McVay 
Commercial  Manager 
KFJI  Klamath  Falls,  Ore. 

EDITOR: 

The  cartoon  on  the  editorial  page  of  your 
March  29th  issue  is  a  masterpiece.  Why  don't 
you  reproduce  some  of  these  in  a  little  larger 
size  and  make  them  available  to  station  people, 
including  me?  I  would  like  to  have  two  or 
three  of  them  framed  and  hung  on  the  wall. 

Walter  E.  Wagstaff 
General  Manager 
KIDO  Boise,  Idaho 


"Free  publicity?  What  do  you  think  I'm  running 
— a  radio  station?" 


[EDITOR'S  NOTE:  Limited  number  of  reprints 
of  the  cartoon  suitable  for  framing  are  available 
on  request.] 


Visual  Value  at  Low  Cost 

EDITOR: 

It  was  a  pleasure  to  read  the  article  "Bright- 
ening Tv  Programs  With  Cheap  Visual  Aids" 
by  Irving  Settel  in  your  magazine  of  April  5. 
Those  of  us  who  are  trying  to  help  teachers 
improve  their  effectiveness  through  the  use  of 
audio-visual  materials  have  been  demonstrat- 
ing most  of  the  visual  aids  mentioned  by  Mr. 
Settel,  and  have  been  suggesting  their  great 
value  and  low  cost. 

Even  the  points  of  choice  of  material,  the 
factors  which  make  for  effective  visuals,  and 
the  major  objective  of  effective  visual  aids  at 
minimum  cost  are  the  same  in  education  and 


in  television.  I,  myself,  have  often  viewed  pro- 
grams which  could  easily  have  been  more 
visual,  and  more  effective.  My  thoughts  have 
been  in  accord  with  Mr.  Settel's  that  a  little 
ingenuity  could  produce  startling  results  .  .  . 

James  E.  LeMay 
Dir.  of  Audio-Visual  Aids 
College  of  St.  Thomas 
St.  Paul,  Minn. 

The  Whole  Truth 

EDITOR: 

On  page  9  of  the  April  12th  issue  of  your 
excellent  publication,  it  was  correctly  stated 
that,  subject  to  FCC  approval,  Elzey  M.  Roberts 
Jr.  and  C.  L.  Thomas  will  purchase  KXOK. 
In  the  April  19th  issue  on  page  60,  it  was  incor- 
rectly stated  that  KXOK  will  be  sold  to  C.  L. 
Thomas.  In  the  April  26th  issue  on  page  9,  it 
was  again  incorrectly  stated  that  KXOK  is  to  be 
sold  to  C.  L.  Thomas.  Both  of  the  latter  two 
stories  are  only  half  right,  Sol,  since  both  Elzey 
and  myself  are  purchasing  KXOK  subject,  of 
course,  to  the  FCC  approval  of  the  various  steps 
involved.  .  .  . 

C.  L.  Thomas 
General  Manager 
KXOK  St.  Louis,  Mo. 

'Sour  Music'  Gets  Applause 

EDITOR: 

I  certainly  want  to  commend  you  for  youf 
editorial  "Sour  Music  Season"  in  B*T,  April  19. 

This  is  certainly  in  line  with  letters  I  wrote 
to  Hal  Fellows  and  Carl  Haverlin. 

Victor  C.  Diehm 

President  &  General  Manager 

WAZL  Hazleton,  Pa. 

Suggestion  on  Log  Listings 

EDITOR: 

I  note  that  the  Nashville  papers  have  de- 
cided to  charge  for  broadcasting  listings.  This 
is  a  growing  tendency  on  the  part  of  news- 
papers. 

We  would  suggest  to  cities  with  multiple 
stations  that  they  get  together  a  publication  like 
a  shopper's  throw  away.  They  would  be  able 
to  finance  this  probably  with  the  national  ad- 
vertising now  being  placed  in  newspapers  to 
promote  radio  and  television  programs. 

The  newspapers  would  soon  find  decreased 
reader  interest  as  a  result  of  eliminating  broad- 
cast logs.  We  find  a  continual  complaint  against 
newspaper  program  listing  anyway  because  it 
is  not  kept  up  to  date. 

Robert  T.  Mason 
General  Manager 
WMRN  Marion,  Ohio 

Wish  You  Were  Here 

EDITOR: 

Am  winding  up  a  fabulous  trip  over  Europe 
and  Asia  with  a  week  stay  in  the  U.S.S.R. 
Prior  to  coming  here  I  have  been  in  England, 
France,  Germany,  Austria,  Yugoslavia,  Greece, 
Turkey,  Iran,  Italy,  Czechoslovakia,  Holland 
and  Poland. 

I  am  the  only  exclusively  radio  person  on 
this  trip,  a  group  of  16  newspaper  people.  Some 
have  radio  holdings,  but  we  are  not  connected 
with  any  paper.  .  .  . 

George  R.  Turpin 

Vice  President 

KEYY  Provo,  Utah 

Moscow,  U.S.S.R. 
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KVTV,  the  Cowles  station  for 
Sioux  City  Sue-land,  is  pleased 
to  acknowledge  this  additional 
recognition  of  its  service  in  the 
public  interest. 


SayS  Variefy>     in  its  "Highlights:  '53-'54  Showmanagement"  Citation: 

".  .  .  Station  has  succeeded  in  integrating  itself  into 
the  community  life  on  a  successful  level.  .  .  ." 


KVTV.  a  Cowles  Station,  is  under  the  same  management 
as  WNAX-570,  the  radio  station  that  for  30  years  has 
successfully  served  one  of  the  world's  major  agricultural 
regions,  the  five-state  area  known  as  Big  Aggie  Land. 
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open 
in  the 


From  hundreds  of 
the  29  most  profitable 
television  antennas  are 
arms  for  WFMY-TV's 

No  other  television  station 
homes  all  across  this 
reality,  made  up  of  many 
command  the  viewing 
with  over  1,160,000 
families  whose  solid 
large-scale  manufacturing 

Take  the  straight  route 
successful  advertisers 
WFMY-TV's  influence  on 
$1,500,000,000  cluster 
And  it's  growing  just 
Let  Harrington,  Righter  and 


arms 

Piedmont . . 


thousands  of  rooftops,  throughout 
counties  of  the  Prosperous  Piedmont, 
reaching  out  receptive 
powerful  signal. 

is  welcomed  so  often  in  so  many 
giant  market ...  a  market,  in 
markets.  Only  WFMY-TV  lets  you 
attention  of  an  audience 
potential  customers  —  high  income 
buying  power  is  derived  from 
and  agriculture. 

into  their  homes,  just  as  so  many 
are  doing.  They've  found  that 
buying  habits  in  this 
of  markets  has  amazing  power, 
as  heartily  as  the  Piedmont  itself. 
Parsons  show  you  the  proof. 


wfmy-tv 

Basic  CBS  Affiliate  -  Channel  2 

Greensboro,  N.C. 

Represented  by 

Harrington,  Righter  &  Parsons,  Inc. 
New  York— Chicago— San  Francisco 


MILESTONES 


SIGNING  his  22d  annual  contract  with 
KOA  Denver  is  A.  H.  Hamilton  (r),  owner 
of  Dr.  A.  Reed  Cushion  Shoe  Co.,  Denver 
retail  shoe  store,  shown  with  Lynn  Reed, 
KOA  salesman. 


►  GEORGE  C.  BIGGAR,  president,  general 
manager  and  associate  owner  of  WLBK  De 
Kalb,  111.,  marked  his  30th  anniversary  in 
radio  May  1.  Since  that  date  in  1924,  when  he 
joined  WLS  Chicago,  Mr.  Biggar  has  been  suc- 
cessively farm  and  market  editor,  program  di- 
rector and  director  of  the  WLS  National  Barn 
Dance.  He  also  is  credited  with  establishing 
the  first  radio  farm  market  and  weather  sched- 
ule from  Chicago,  conceiving  the  idea  behind 
the  station's  family  album,  and  starting  the 
WLS  Christmas  Neighbors  Club.  Mr.  Biggar 
also  was  associated  with  WLW  Cincinnati, 
WIBC  Indianapolis  and  KCRG  Cedar  Rapids. 

►  WSPD  Toledo,  Ohio,  has  marked  its  33d 
year  of  broadcasting.  Starting  with  10  w  in 
1921,  the  station  since  has  increased  its  power 
to  5  kw. 

►  CBS  Radio's  Young  Dr.  Malone  daytime 
serial  (Mon.-Fri.,  1:30-1:45  p.m.  EDT)  enters 
its  15th  year  of  broadcasting  today  (Monday). 
Series  is  sponsored  by  Procter  &  Gamble  Co. 

►  HERMAN  GOODSTINE,  WDRC-AM-FM 
Hartford,  Conn.,  control  room  operator,  has 
observed  his  eighth  anniversary  with  the  sta- 
tion. 

►  WLWC  (TV)  Columbus,  Ohio,  celebrated  its 
fifth  anniversary  last  month.  Since  the  station's 
inception  the  staff  has  grown  from  18  to  85 
members  and  is  now  serving  320,000  sets  as 
compared  to  88  in  1949,  the  station  said. 


WSYR-TV  Syracuse  executives  appeared 
on  Kay  Russell's  Ladies  Day  program  to 
mark  the  station's  fourth  anniversary  by 
telling  viewers  of  plans  and  to  cut  a 
camera-topped  birthday  cake.  L  to  r, 
E.  R.  Vadeboncoeur,  president-general 
manager;  Kay  Russell;  William  V.  Roth- 
rum,  programming  vice  pres.,  and  Ar- 
mand  G.  Belle  Isle,  engineering  vice  pres. 
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EFFECTIVE  MAY  1st 


(Formerly  KFEL) 


5000  WATTS  R  A  ° '  °     950  KC 


Becomes 

Key  station  Inter  Mountain  N 

DENVER,  COLORADO 
Represented  Nationally  by 

AVERY-KNODEL  Inc. 


ETWORK 


NEW  YORK,  N.Y. 

608  Fifth  Avenue 
Telephone  JUdson  65536 


CHICAGO 

75  East  Wacker  Drive 
Telephone  ANdover  34710 


LOS  ANGELES 

6399  Wilshire  Blvd. 
Telephone  WEbster  39583 


SAN  FRANCISCO 

Russ  Building 
Telephone  YUkon  22053 


DALLAS 

1915  Elm  Street 
Telephone  STerling  1558 


ATLANTA 

41  Marietta  Street,  N.  W. 
Telephone  CYpress  7545 


The  INTERMOUNTAIN  NETWORK 


SALT  LAKE  CITY 

146  South  Main 
4-3561 


Lynn  L.  Meyer 
President 


DENVER 

Hotel  Albany 
Alpine  4681 


Coverage  Where  People  Live,  Listen  and  BUY! 
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2,750,000 
prosperous  mid- 
westemers  live 
within  KGGF's 
Vz  MV  coverage. 
The  10  county 
non-metropolitan 
Coffeyville 
trade  area, 
alone,  is  a 
major  market  of 
271,300  people. 
KGGF  has  been 
the  "home  town" 
station  to  these 
folks  for  23  years. 
Ask  Weed  &  Co. 
'  about  KGGF  .  .  . 
10  kw  (d)  and 
5  kw  on  clear 
channel  690  kc. 

Sliil 


KGGF 


690  KC  ABC 


COFFEYVILLE.  KANSAS 


our  respects 


to  JOHN  WERNER  KLUGE 


EED  &  CO..  Noiionot  Repr 


IN  ALL  HIS  41  years,  John  Kluge,  operator 
of  radio  stations  and  food  enterprises,  has 
never  worked  for  a  salary.  And  if  he  has  his 
way,  he  never  will. 

Unencumbered  by  periodical  pay  checks, 
Mr.  Kluge  has  accumulated  three  broadcast 
operations  (WGAY  Silver  Spring,  Md.;  WLOF 
Orlando,  Fla.,  and  KXLW  St.  Louis);  operates 
extensive  food  brokerage  businesses  in  Wash- 
ington, D.  C,  and  New  England,  plus  New 
England  Fritos  Corp.,  and  owns  the  New  York 
Institute  of  Dietetics. 

Having  worked  non-stop  for  a  quarter-cen- 
tury, he's  going  to  take  a  couple  of  months  off 
this  autumn  for  a  safari  into  the  Belgian  Congo 
to  hunt  and  take  pictures.  It  will  surprise  no 
one  in  the  Kluge  business  empire  if  the  boss 
indulges  in  his  favorite  hobby — selling — 
in  the  jungles,  perhaps  returning  as  president 
of  Kluge  Congo  Enterprises  Ltd.,  or  something 
of  the  sort. 

John  Kluge  would  rather  sell  than  eat  except 
that  if  he  didn't  eat  he  couldn't  sell,  a  lesson 
he  learned  at  Northwestern  High  School,  De- 
troit, where  he  was  an  honor  student  while 
holding  down  several  odd  jobs  that  stretched 
his  working  day  to  20  hours.  He  had  arrived 
from  Germany  at  the  age  of  12  but  left  home 
at  15  to  live  at  the  residence  of  Mrs.  Gracia 
DaRatt,  a  teacher  at  Northwestern  High.  Mrs. 
DaRatt  helped  him  over  rough  spots,  as  she  did 
Joseph  L.  Brechner,  now  his  business  associate 
(WGAY,  WLOF).  WGAY  was  dedicated  to 
Mrs.  DaRatt  at  its  opening  in  1946. 

From  high  school  young  Mr.  Kluge  went 
to  Wayne  U.  in  Detroit.  After  his  freshman 
year  he  wanted  something  bigger  and  eventu- 
ally enrolled  at  Columbia  U.  in  New  York. 

New  York  offered  him  a  chance  to  broaden 
his  activities  and  he  set  up  a  shoe,  garment 
and  stationery  business  while  serving  as  meal 
pricer  in  a  university  dining  hall.  The  strategic 
dining  hall  post  offered  him  a  chance  to  slip 
his  student  clothing  clientele  an  extra  pat  of 
butter  for  "customer  relations"  and  to  keep 
their  credit  ratings  up  to  date.  His  odd  jobs 
included  secretarial  service  to  the  son  of  the 
president  of  China. 

By  graduation  he  had  accumulated  $6,000 
plus  a  trip  to  the  Near  East.  Returning  to  De- 
troit he  had  a  $10,000  offer  with  a  big  outfit 
but  chose  instead  to  go  with  a  smaller  plant 
on  the  theory  he  would  have  more  chance  to 
meet  heads  of  large  companies.  Otten  Bros. 
Co.,  paper  converters,  took  him  up  on  a  four- 
year,  no-salary,  expenses-only  offer  which 
specified  he  would  get  one-third  of  the  business 
if  he  doubled  company  sales  in  four  years. 
He  did,  and  also  acquired  a  vice  presidency. 

War  service  interrupted  the  Kluge  selling 
career  from  1941-46.  Leaving  the  service  with 


a  G-2  captaincy,  he  sold  his  Otten  interest.  One 
day  he  read  in  the  Wall  Street  Journal  an  article 
that  anyone  could  start  a  radio  station  for 
$15,000.  The  FCC,  it  was  noted,  was  handing 
out  CPs  like  crazy. 

That's  how  Messrs.  Kluge  and  Brechner 
started  WGAY,  an  ordeal  that  attracted  an 
article  in  the  Saturday  Evening  Post.  The 
$15,000  was  off  slightly— about  $75,000— but 
WGAY  got  on  the  air. 

While  Mr.  Brechner  absorbed  most  of  the 
day-to-day  operating  worries,  his  partner  start- 
ed setting  up  his  food  projects.  In  the  Wash- 
ington area  he  has  acquired  exclusive  franchises, 
for  such  names  as  Libby,  College  Inn,  Wrigley 
gum,  Lang,  Durkee,  Land  o'  Lakes  and  Holi- 
day. 

During  the  process  he  followed  several  basic 
principles.  First  he  decided  he  didn't  want 
any  money  in  the  bank,  except  for  current 
needs,  believing  money  should  be  put  to  work. 
Second,  he  didn't  want  to  be  a  slave  to  a  big 
house  or  a  chauffeur,  and  to  this  day  he  has 
acquired  neither  house  nor  auto. 

Employers'  successes,  he  felt,  are  reflections 
of  staff  efforts  so  he  made  employes  a  part  of 
his  enterprises.  "Many  make  the  mistake  of 
figuring  mere  pay  is  enough  for  employes,"  he 
often  says.  Every  employer  should  ask  this 
question,  "Are  my  employes  getting  a  fair 
share  of  this  business?" 

The  Kluge  radio  properties  include  51% 
ownership  of  WLOF  Orlando,  acquired  last 
year;  control  of  KXLW  St.  Louis,  bought  in 
1953,  and  an  Orlando  tv  application.  Mrs. 
Kluge,  whom  he  married  in  1947,  is  a  large 
stockholder  in  WHIM  Providence,  R.  I.  The 
Kluges  have  three  children  and  all  the  family 
are  ice-skaters,  with  father  belonging  to  the 
Washington  Figure  Skating  Club. 

He  is  a  member  of  Boston  Chamber  of  Com- 
merce, New  England  Council,  American  Man- 
agement Institute,  Washington  and  Silver  Spjing 
Boards  of  Trade,  University  Clubs  of  Wash- 
ington and  Boston,  Boys'  Club  of  Washington, 
Boy  Scouts  of  America,  State  Club  of  Mass., 
Army  &  Navy  Club,  Congressional  and  Belle 
Haven  Country  Clubs  in  Washington,  Lake 
Placid  Club,  and  many  grocery  associations. 
He  is  president  of  WGAY  and  KXLW  as  well 
as  the  New  York  Institute  of  Dietetics,  Brent- 
Wash  Inc..  Kluge  &  Co.  and  New  England 
Fritos  Corp.  He  is  treasurer  of  WLOF. 

"Selling,"  he  says,  "is  the  understanding  of 
the  individual.  The  salesman  localizes  as  he 
closes  the  deal.  He  must  project  sincerity.  The 
first  sale  never  makes  money;  it's  the  repeat 
sale." 

At  WGAY,  he  says,  "If  we  don't  think  it's  a 
good  thing  for  our  listeners  to  buy,  we  won't 
handle  the  account.  We  weave  ourselves  into 
the  community,  like  a  country  doctor." 
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in  the  heart  of  OKLAHOMA 


Yes,  Oklahoma's  heart  beats  to  the  tune  of  Primary  Counties  (NCS  50-100%)  served  by 

WKY  Radio !  Check  its  Pulse  and  you'll  see.  WKY,  Pulse  showed  WKY  with  a  larger  share 

WKY  has  just  had  a  check-up.  A  total  of  of  radio  listeners  morning,  afternoon  and  eve- 

8,200  interviews  were  conducted  January  4-24,  ning,  than  all  other  Oklahoma  City  stations  com- 

1954,  by  Pulse,  Inc.,  New  York  City.  In  the  42  bined ! 


Bear  in  mind,  the  area  surveyed 
in  the  new  Pulse  study  involved 
only  WKY's  primary  market 
of  42  counties.  But,  the  station's 
influence  extends  to  an  area  of 
68  Counties  populated  by 
1,713,600  .  .  .  with  more  than 
half -million  radio  homes! 


TOP  10  EVENING  SH0 

and 

TOP  10  DAYTIME  SHOWS 

are  ALL  on  WKY! 


y  290,300 

POPULATION  '401,260 
HOUSEHOLDS  394/1*0 

.  »»" 

RADIOS   

,OTW  R«AIL    $l  351/569,000 


EVENING 

/  — Dragnet 

2  — Truth  or  Consequences 

3  — Father  Knows  Best 
4-  — Rocky  Fortune 

5  — Bob  Hope 

6  — Oklahoma's  Front  Page 

7  — Roy  Rogers 

&  — News  of  the  World 
9  — One  Man's  Family 
10  — Eddie  Cantor 

DAYTIME — 5  a  week 

/  — WKY  News  (7:30  AM) 

2  —WKY  News  (7:00  AM) 

3  — Anthony  Avenue 

4  —Wiley  &  Gene 

5  —WKY  News  (1 1  =00  AM) 

6  —WKY  News  (5:00>M) 

7  — Riders  of  the  Purple  Sage 
o  — Kitchen  Club 

9  — Choosing  Up  Sides 
t0  —Road  of  Life 


RADIO  SETS  IN 

USE 

6  AM  to  NOON 

NOON  to  6  PM 

6  PM  to  MIDNIGHT 

24.3% 

23.4% 

19.8% 

SHARE  OF  RADIO  AUDIENCE 


DAY 

TIME  PERIOD 

WKY 

Sta.  B 

Sta.  C 

Sta.  D 

Sta.  E 

Sta.  F 

Sta.  G 

MISC.* 

M0N. 

Morning  (6*12  Noon) 

34% 

12% 

9% 

3% 

1  % 

1  % 

1  % 

39% 

thru 

Afternoon  (12  Noon-6PM) 

36% 

1  1  % 

7% 

2% 

2% 

2% 

1  % 

38% 

FRI. 

Evening  (6PM-12  Midnight) 

41% 

14% 

8% 

5% 

X 

X 

X 

33% 

*    Includes  all  other  local  stations  in  42  county  area  in  Oklahoma,  plus  out-of-state  stations  received. 

No  one  station  has  more  than  about  2%. 
X  Not  on  air. 


OXLA//OMA  C/TV 


Owned  and  operated  by  The  Oklahoma  Publishing  Company:  The 
Daily  Oklahoman  —  Oklahoma  City  Times  —  The  Farmer-Stockman  — 
WKY-TV  .  .  .  Represented  by  KATZ  AGENCY 


Put  The  P-O-W-E-R  Of  WKY  Into   Your  Advertising  Program! 


IN  PUBLIC  SERVICE 


*  RICHMOND 


VIRGINIA 


NEWPORT 
NEWS 


★ 

PETERSBURG 


NORFOLK 


NORTH  CAROLINA 


ELIZABETH  CITY 
★ 


tu 
up 

the  norfolk  market 

with  a  one  station  buy 


Now,  more  than  ever,  WTAR-TV  vastly 
dominates  America's  25th  metropolitan 
market  by  phenomenal  program  ratings 
and  maximum  VHF  facilities.  With  its  new 
1049  foot  tower  and  100,000  watts  power 
WTAR-TV  is  the  only  station  that  delivers 
your  sales  message  to  all  of  Tidewater,  the 
entire  eastern  half  of  Virginia  (including 
Richmond)  and  northeastern  North  Carolina. 


channel  3 
NORFOLK 


Represented  By  Edward  Petry  &  Co.,  Inc. 


WCBS  Seeks  Memorial  Day  Safety 

A  SIX-DAY  safety  campaign  has  been  sched- 
uled for  the  Memorial  Day  holidays  by  CBS- 
owned  WCBS  New  York,  which  called  it  one 
of  the  largest  and  most  significant  public  serv- 
ice undertakings  in  the  station's  history.  High- 
light will  be  the  rebroadcast,  on  May  27,  of 
CBS  Radio's  hour-long  "Dead  Stop"  feature 
project,  originally  presented  on  the  network  dur- 
ing last  Christmas  week.  A  saturation  cam- 
paign of  safety  announcements  will  start  May 
26,  two  days  before  the  three-day  holiday 
weekend  begins.  General  Manager  Carl  Ward, 
announcing  plans,  explained  that  "we  felt  it 
necessary  to  devote  as  much  time  as  possible 
to  hammer  home  to  our  listeners  the  urgent 
necessity  for  careful  driving." 


WBAL  Finds  Blood  Donors 

APPEAL  for  rare  AB  Plus  blood  was  broad- 
cast by  WBAL  Baltimore  for  an  emergency 
case  when  the  city's  blood  bank  had  run  short. 
In  addition  to  receiving  sufficient  local  dona- 
tions to  relieve  the  situation,  a  man  in  South 
Fallsburg,  N.  Y.,  offered  to  mail  the  blood 
to  Baltimore  or  come  there  in  person. 


WBUD  Aids  Firemen,  Police 

WBUD  Trenton,  N.  J.,  cooperating  with  the 
Patrolmen's  Benevolent  Assn.  and  the  Fire- 
men's Mutual  Benevolent  Assn.  is  encouraging 
citizens'  cooperation  in  official  public  safety 
programs.  One  minute  spots  of  recorded  voices 
of  police  and  firemen  are  broadcast  every  half' 
hour  describing  common  crimes  and  fire  haz- 
ards— and  advice  on  their  prevention.  The 
theme  is  that  citizens  should  call  police  and 
firemen  immediately  rather  than  take  action 
themselves.  In  addition,  common  methods  of 
preventing  fires  and  precautions  against  crime 
are  reported. 


WNBK  (TV)  'Bowlathon' 

THREE-HOUR  "Bowlathon"  was  staged  by 
WNBK  (TV)  Cleveland  for  the  benefit  of  the 
March  of  Dimes,  Society  for  Crippled  Chil- 
dren, Cancer  Society,  Heart  Fund  and  the 
Bowlers  Victory  League,  organization  which 
supplies  VA  hospitals  with  recreation  mate- 
rial. Viewers  were  requested  not  to  telephone 
pledges.  However,  donations  were  received 
from  the  bowling  contestants.  Cleveland 
"Bowlathons"  have  raised  over  $90,000  for 
charity.   

Calgary  Stations  Back  Campaign 

THREE  Calgary  (Alta.)  stations,  CFAC,  CFCN 
and  CKXL,  banded  together  this  year  to  put 
across  the  Community  Chest  campaign.  They 
obtained  interviews  with  men,  women  and 
children  who  had  benefited  from  the  various 
organizations  of  the  Community  Chest,  taped 
their  stories,  and  used  them  as  testimonials  of 
the  work  done  by  the  welfare  agencies. 
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KOTV  (TV)  Stresses  Traffic  Safety 
TRAFFIC  safety  promotion  received  the  great- 
est emphasis  during  KOTV  (TV)  Tulsa's  1953 
safety  program.  A  total  of  1,404  mentions, 
including  those  on  commercial  programs  as 
well  as  spot  public  announcements,  were  made 
regarding  safety  during  the  past  year,  according 
to  station  manager  Dick  Campbell.  Precious 
Cargo,  weekly  half-hour  show  produced  in 
cooperation  with  the  Oklahoma  Dept.  of  Public 
Safety  and  the  Tulsa  Police  Dept.  and  devoted 
entirely  to  highway  and  traffic  safety,  high- 
lighted the  campaign.  Breakdown  of  the  an- 
nouncements as  follows:  traffic  safety,  77%; 
general  safety,  15%;  home  and  child  safety, 
7%;  farm  safety,  1%. 
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AUDIO  catalog  for  Broadcasters 


THIS  146-PAGE  CATALOG  contains  "straight- 
to-the-point"  information  about  all  RCA 
audio  equipment  and  accessories  designed  for 
broadcast  and  television  station  operations.  The 
book  covers  more  than  200  professional  audio 
items  .  .  .  and  includes  data,  specifications,  re- 
sponse curves,  typical  station  equipment  lists, 


and  studio  layouts.  It's  authoritative.  It's  com- 
plete. It's  the  only  book  of  its  kind  in  the  industry. 

For  your  copy  of  the  RCA  Audio  Catalog, 
ask  your  RCA  Broadcast  Sales  Representative. 
Or  write  Dept.  EA-22,  RCA  Engineering  Products, 
Camden,  N.  J.,  on  your  station  letterhead.  In 
Canada,  write  RCA  Victor  Ltd.,  Montreal. 


RADIO   CORPORATION  of  AMERICA 


ENGINEERING  PRODUCTS  DIVISION 


CAMDEN,  N.J. 


CBS  AND  DuMONT 
TELEVISION  NETWORKS 


\ckita  Sfdlls  television,  3nc. 


CHARLES  DRESSER 


on  all  accounts 

A  VETERAN  of  the  sales  and  advertising  field, 
Charles  Dresser  literally  traveled  the  open  seas 
to  his  present  post  as  sales  director  of  NBC's 
o&o  WMAQ  and  WNBQ  (TV)  Chicago. 

He  began  his  business  career  over  20  years 
ago  in  New  York  City.  Since  then,  he  has  held 
positions  in  advertising,  promotion,  merchan- 
dising and  sales,  but  none  has  held  the  lure 
of  radio  and  television,  which  now  occupy  his 
energies. 

It's  a  far  cry  from  the  days  when  he  operated 
his  own  travel  agency. 

A  native  of  Massillon,  Ohio,  where  he  was 
born  Aug.  5,  1909,  Charles  Vandervoort  Dress- 
er has  spent  most  of  his  life  in  the  East,  ex- 
cept for  a  spell  in  the  Southwest  on  oil  ven- 
tures. He  attended  Hackley  prep  school  in 
Tarrytown,  N.  Y.,  from  1922  to  1928  and 
later  the  Hun  School  at  Princeton,  N.  J.,  from 
1928  to  1929.  His  first  job  was  as  a  bank 
messenger. 

Mr.  Dresser  entered  the  sales  field  in  1933 
as  a  passenger  agent  for  the  International  Mer- 
cantile Marine  Co.  (forerunner  of  the  United 
States  Line)  after  concluding  two  years  at  sea 
as  a  ship's  officer. 

After  a  venture  as  proprietor  of  his  own 
travel  agency,  Mr.  Dresser  decided  on  adver- 
tising as  his  pursuit,  joining  Townsend  &  Town- 
send,  an  ad  evaluation  firm,  as  a  salesman  in 
1938.  Two  years  later  he  moved  to  Lord  & 
Taylor,  the  department  store,  handling  adver- 
tising, promotion  and  merchandising. 

Mr.  Dresser  became  Pvt.  Dresser  that  year 
and  later  was  commissioned  an  Army  Trans- 
portation Corps  officer,  leaving  the  service  as 
a  first  lieutenant  in  1946.  Mr.  Dresser  then 
joined  Free  &  Peters — and  his  radio-tv  career 
was  launched,  saleswise.  Later  he  resigned  to 
become  eastern  sales  manager  of  Wright- 
Sonovox.  After  a  stint  with  Dowd,  Redfield  & 
Johnstone  agency,  Mr.  Dresser  joined  NBC-TV 
Spot  Sales  in  1951.  He  has  been  with  the 
network  ever  since. 

In  March  last  year,  Mr.  Dresser  was  trans- 
ferred to  the  Midwest  to  head  the  network's 
Spot  Sales  staff  in  Chicago.  He  was  named 
sales  director  of  WMAQ  and  WNBQ  (TV)  last 
August,  and  coordinates  both  radio  and  video 
sales  activities,  reporting  to  top  management. 
The  stations  have  continued  to  be  highly  profit- 
able, both  locally  and  in  national  spot. 

Mr.  Dresser  belongs  to  the  Merchants  & 
Mfrs.  Club  of  Chicago.  His  wife  is  the  former 
Edna  Guillet  of  Montreal. 
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s  No  Draw... in  Omaha 


There's  no  argument  about  who's  "going  places"  in  the  Omaha 
market.  KMTV  is  the  only  TV  station  that  gives  you  this  continuing 
record*  of  leadership: 


1 1  of  the  top  1 5  weekly  shows 

Omaha's  most  popular  multi-weekly  show 

A  lead  of  74  per  cent  in  the  number  of  locally 

produced  programs. 


•  Omaha's  most  popular  locally-produced  show 

•  A  local  program  popularity  lead  of  over  2-to-l . 

•  A  3-to-l  leadership  ratio  as  the  one  TV  station 
most  watched  within  a  100-mile  radius  of  Omaha. 


KMTV  is  a  regional  television  station  that  effectively  reaches  242,000 
TV  sets  in  the  2-billion-dollar  Missouri  Valley  market. 
KMTV  produces  for  over  300  satisfied  local  and  national  clients  .  .  . 
it  will  produce  for  you,  too.  Contact  KMTV  or  Petry  today. 


Smart  advertisers  all  agree:  In  Omaha  the  place  to  be  is  Channel  3 


TELEVISION  CENTER 


CHANNEL  3 

MAY  BROADCASTING  CO 


*  Figures  quoted  are  from  Telepulse, 
ARB,  and  Area  Survey  Conducted  by 
Omaha  University  Students. 


•  CBS-TV 

•  ABC-TV 

•  DUMONT 


OMAHA 


Represented  by 


Edward  Petry  &  Co.,  Inc. 


Another  Reason  Why 
WPTF  is 
North  Carolina's 

Number  One 

i 

Salesman 


PROMOTER  BUDDY  VADEN 


North  Carolina  rates  more  firsts 
in  recognized  market  surveys 
than  any  other  Southern  state. 
More  North  Carolinians  listen  to 
WPTF  than  to  any  other  station. 


North  Carolina's 
Number  I  Salesman 

NBC  Affiliate  for  RALEIGH -DURHAM  and  Eastern  North  Carolina 
50,000  WATTS  680  KC 


Selling  your  products  or  services  to  Tobaccoland,  USA? 
Buy  WPTF  and  let  Buddy  Vaden  help  get  your  sales 
campaign  off  to  a  running  start!  Buddy  is  WPTF's  Pro- 
motion Man.  Skillful  adaptation  of  all  advertising  media 
in  support  of  your  WPTF  radio  campaign  is  his  number 
one  responsibility.  And  that  includes  an  effective  mer- 
chandising program  designed  to  get  your  product  out 
front  in  Carolina's  finest  stores.  He's  another  member 
of  the  team  that  makes  WPTF  your  best  radio  buy  in 
North  Carolina!  If  you're  interested  in  having  Buddy 
Vaden  go  to  work  on  your  account,  contact  Free  and 
Peters  or  WPTF. 


WPTF 


FREE  &  PETERS  REPRESENTATIVE         H.  MASON,  General  Manager,  GUS  YOUNGSTEADT,  Sales  Manager 
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NETWORK  SPOT  SHOWDOWN 
MAY  ERUPT  AT  NARTB  MEET 

As  NBC  Radio  affiliates  are  polled  on  their  desire  for  meeting  at  the 
Chicago  NARTB  convention  to  talk  over  their  network's  spots  plan, 
the  CBS  Affiliate  Board  says  it  will  oppose  any  similar  plan  by  CBS. 


DEMANDS  for  a  meeting  of  NBC  Radio  affili- 
ates in  conjunction  with  the  NARTB  conven- 
tion later  this  month  were  revived  last  week 
as  the  fate  of  NBC  Radio's  new  one-minute 
spot  commercials  plan,  stimulated  by  orders 
for  nine  participations  from  Plymouth  Div.  of 
Chrysler  Corp.,  appeared  headed  for  a  show- 
down. 

At  the  same  time  the  CBS  Radio  Affiliates 
Board  let  it  be  known  to  officials  of  CBS  Radio 
that  the  board  "would  vigorously  oppose  any 
proposal"  by  that  network  to  inaugurate  a  plan 
comparable  to  NBC  Radio's,  and,  indeed,  that 
it  felt  a  raise  in  network  daytime  rates  is  justi- 
fied. The  CBS  radio  group,  headed  by  Kenyon 
Brown  of  KWFT  Wichita  Falls,  Tex.,  called  a 
meeting  of  all  affiliates  of  that  network — the 
1  annual  session — for  Monday  morning,  May  24, 
at  Chicago's  Palmer  House,  where  the  NARTB 
convention  is  to  be  held. 

A  spot-check  by  B®T  of  key  NBC  Radio  af- 
filiates found  them  almost  equally  divided  in 
their  acceptance  or  rejection  of  the  network's 
"spots"  plan.  Among  those  reported  to  have 
accepted  the  latest  business  under  the  proposal 
— the  Plymouth  order,  plus  the  network's  as- 
sertion that  the  existing  Lewis  Howe  Co.  and 
Carter  Products  participation  in  the  "3  plan" 
programs  would  be  converted  to  the  new  "par- 
ticipations" method  of  payment  on  May  1 — 
were  KSD  St.  Louis,  the  Westinghouse  stations. 
WDAF  Kansas  City,  WLW  Cincinnati,  WDSU 
New  Orleans,  KSTP  St.  Paul  and  possibly  WWJ 
Detroit. 

In  Opposition 

Reportedly  opposed  to  the  order  were  KFI 
Los  Angeles,  WFAA  Dallas,  WBAL  Baltimore, 
KPRC  Houston,  WOAI  San  Antonio,  KVOO 
Tulsa,  KOA  Denver,  WKY  Oklahoma  City, 
WTMJ  Milwaukee,  WIRE  Indianapolis,  WGY 
Schenectady,  and  WTIC  Hartford. 

Among  reasons  given  by  affiliates  for  oppos- 
ing the  plan  were  a  feeling  that,  as  enunciated 
by  opponents  before,  it  would  not  solve  NBC 
Radio's  financial  problems  and  instead  would 
work  to  the  detriment  of  all  radio;  opposition 
to  short-term  network  orders;  feeling  that  the 
time  involved  is  worth  more  to  the  stations,  if 
sold  locally  or  on  a  spot  basis,  than  the  NBC 
plan  would  provide. 

Cries  of  "coercion"  raised  earlier  by  oppo- 
nents [B»T,  April  19]  were  heard  again  with 
respect  to  the  Plymouth  order  for  participations 
in  Fibber  McGee  and  Molly  on  Monday, 
Wednesday  and  Friday  of  this  week  and  next. 
The    complainants    maintained    that  stations 


which  refused  this  order  would  not  be  fed  the 
program  on  those  nights  and  thus  would  be 
faced  with  providing  local  "fills"  or  risking  au- 
dience complaints  about  the  absences  of  the 
program — or  both.  Whether  they  cut  out  Fib- 
ber only  on  three  nights  each  week  or  on  all 
five,  these  opponents  continued,  audience  com- 
plaints might  be  expected  to  result. 

In  behalf  of  the  plan,  those  who  accepted  it 
pointed  out  that  they  had  been  NBC  affiliates 
for  a  long  time  and  said  they  had  found  it  paid 
to  follow  the  network's  lead,  and  that  the  plan 
appeared  the  best  available  solution  to  network 
problems.  Representatives  of  several  affiliates 
said  they  were  accepting  the  Plymouth  business 
but  still  were  opposed  to  the  fundamentals  of 
the  "spots"  plan. 

Whether  a  meeting  of  the  NBC  Radio  affili- 
ates body  would  actually  be  called  was  uncer- 
tain late  last  week.  It  was  known  that  several 
affiliates  had  been  consulted  about  their  desire 
to  hold  a  meeting  before  the  NARTB  conven- 
tion opens  in  Chicago  May  23,  but  apparently 
plans  still  were  indefinite. 

Not  General 

It  was  deemed  likely  that  if  a  meeting  is  held 
it  will  not  be  a  general  session  of  all  NBC  Radio 
affiliates,  but  instead  will  be  limited  to  a  group 
opposing  the  network's  "participations"  plan, 
plus  perhaps  a  few  others. 

Robert  D.  Swezey,  WDSU  New  Orleans, 
chairman  of  the  NBC  Radio  Affiliates  Commit- 
tee and  leader  of  a  subcommittee  of  that  group 


AAR.  COLEMAN 


MR.  BROWN 


which  passed  upon  the  "spots,"  or  "participa- 
tions" plan  before  it  was  presented  to  the  affili- 
ates in  detail,  pointed  out  that  he  had  suggested 
— several  weeks  ago — the  possibility  of  a  meet- 
ing of  the  affiliates  if  the  majority  of  them  were 
so  opposed  to  the  plan  that  they  thought  a  meet- 


ing would  be  worthwhile.  But,  he  added, 
nothing  came  of  this  suggestion  at  that  time. 

He  said  he  was  not  aware  of  plans  for  a 
meeting  in  conjunction  with  NARTB's  conven- 
tion, but  also  said  he  felt  it  "healthy"  for 
affiliates  to  meet  from  time  to  time,  and  sug- 
gested that  fall  sessions  might  be  appropriate 
for  both  NBC  radio  and  tv  stations. 

'Vigorously  Oppose' 

While  the  NBC  Radio  affiliates'  convention 
outlook  was  uncertain,  the  CBS  Radio  group's 
action  came  in  a  meeting,  first  among  themselves 
and  then  with  network  officials,  in  New  York 
last  Wednesday.  Questioned  by  B»T  following 
the  final  session,  Mr.  Brown  said  the  board 
"advised  CBS  Radio  that  it  would  vigorously 
oppose  any  proposal  by  CBS  Radio  to  adopt 
any  plan  similar  to  that  recently  announced  by 
NBC  Radio  for  the  sale  of  spot  announce- 
ments." 

Further,  he  said: 

"Members  of  the  affiliate  board  emphasized 
the  justification  for  an  increase  in  daytime  net- 
work rates  and  pressed  for  additional  time 
between  network  programs  for  spot  announce- 
ments" (station  breaks). 

The  CBS  group 
also  named  George 
D.  Coleman  of 
WGBI  Scranton  to 
fill  the  vacancy  cre- 
ated by  the  resigna- 
tion of  I.  R.  Louns- 
berry,  WGR  Buffalo, 
and  nominated  di- 
rectors for  Districts 
4,  5  and  6.  (Names 
of  the  nominees 
were  not  disclosed 
pending  their  ac- 
ceptance of  the  nom- 
inations.) Members 
of  the  respective  districts  will  vote  on  the  nom- 
inees "early  in  lune,"  the  board's  statement  said. 

The  board  commended  CBS  Radio,  its  ^presi- 
dent,  Adrian  Murphy,  and  his  associates  "on 
the  outstanding  position  of  leadership  estab- 
lished by  CBS  Radio,  particularly  during  the 
past  year." 

Those  present  for  the  meeting  included  Chair- 
man Brown;  Hulbert  Taft  Jr.,  WKRC  Cincinnati, 
who  is  secretary-treasurer;  Arnold  F.  Schoen 
Jr.,  WPRO  Providence,  R.  I.;  Charles  Crutch- 
field,  WBT  Charlotte,  N.  C;  W.  H.  Summerville, 
WWL  New  Orleans;  Tom  Harker  representing 
George  B.  Storer  of  Storer  Broadcasting  Co.; 
Saul  Haas,  KIRO  Seattle;  John  Patt,  WJR  De- 
troit, and  C.  T.  Lucey,  WRVA  Richmond.  Mem- 
bers unable  to  attend  were  John  Fetzer,  WKZO 
Kalamazoo  and  WJEF  Grand  Rapids,  and  Hugh 
Terry,  KLZ  Denver. 

NBC's  latest  sale  on  its  controversial  plan 
includes  six  participations  in  Fibber  McGee  & 
Molly  (Mon.-Fri.,  10-10:15  p.m.  EDT),  two 
in  Roadshow  (Sat.,  2-6  p.m.),  and  one  in  Week- 
end (Sun.,  4-6  p.m.).  Additionally — but  not 
under  the  participations  plan — Plymouth  signed 


MR.  MURPHY 
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ADVERTISERS  &  AGENCIES 


to  sponsor  the  9:30-9:35  p.m.  John  Cameron 
Swayze  News  show  on  May  4,  6,  11,  and  13. 

The  NBC  order  to  stations  noted  that  pay- 
ments for  the  participations  will  be  made  on 
the  basis  of  three  participations  per  15-minute 
segment  of  Fibber  and  eight  each  in  Roadshow 
and  Weekend.  Under  the  plan,  participations 
not  sold  by  the  network  may  be  sold  locally 
by  the  stations,  but  it  was  noted  that  Plymouth 
had  asked  that  affiliates  not  schedule  other 
automotive  announcements,  "even  for  Ply- 
mouth Dealers,"  within  15  minutes  before  and 
after  the  Fibber  segments  or  within  30  minutes 
before  or  after  the  Plymouth  announcements 
on  Weekend  and  Roadshow. 

NBC  stations  also  were  notified  that  all  cur- 
rent participation  business — Lewis  Howe  and 
Carter  Products'  orders  for  the  "3  plan"  pro- 
grams— is  being  converted  to  the  new  method 
of  compensation  for  participations  [B»T,  April 
19].  Unless  they  notified  NBC  of  non-accept- 
ance from  time  of  the  order  (Friday,  May  23), 
the  telegram  said,  continuation  of  the  Lewis 
Howe  and  Carter  Products  participations  on 
the  new  compensation  basis  after  May  1  would 
be  assumed. 

It  also  was  noted  that  NBC  has  additional 
orders  from  Liggett  &  Myers  for  Dragnet  con- 
tinuation through  the  summer  and  for  "3  plan" 
participations  [B«T,  April  19],  and  also  from 
Lever  Bros,  for  Lux  Radio  Theatre. 

Payment  Plan 

Under  the  NBC  participations  plan  of  sta- 
tion compensation,  the  affiliate,  assuming  eight 
participations  are  available  per  hour,  is  paid 
one-eighth  of  his  network  hourly  rate  for  each 
participation  sold  by  the  network.  Those  un- 
sold by  NBC  are  available  for  local  sale.  Only 
specific  programs  are  available  to  advertisers 
on  the  participations  basis.  These  include  the 
three  "3  plan"  shows;  Weekend  and  Roadshow, 
and  Sunday  With  Garroway  (Sun.,  8-10  p.m.). 

First  order  under  the  NBC  participations 
format  was  from  Kiplinger's  Changing  Times 
magazine  [B*T,  April  12,  19].  It  was  accepted 
by  approximately  158  affiliates  and  rejected  by 
some  33. 

The  commercials  were  carried  on  the  Sunday 
Garroway  program. 


TEA  COUNCIL  INCREASES  AD  BUDGET  33%, 
PLANS  TV  SPOTS  IN  29  MAJOR  MARKETS 

Advertising  Plans  are  explained  at  New  York  meeting  of  the  Tea 
Council.  Budget  calls  for  use  of  television  spots  in  29  major  markets. 
In  10  of  these  markets,  the  tea  campaign  will  run  for  the  entire  year. 


THE  TEA  COUNCIL  of  U.S.A.,  New  York, 
on  lune  1  will  plunge  into  an  iced  tea  cam- 
paign with  an  increased  budget  of  33%  over 
last  year  and  a  new  advertising  plan  using  tele- 
vision spots  in  29  major  markets,  Anthony 
Hyde,  executive  director  of  the  Tea  Council, 
announced  at  the  Tea  Assn.'s  mid-year  meeting 
in  New  York  last  Thursday. 

Under  the  new  advertising  plan  there  will  be 
10  major  markets  where  the  council's  campaign 
will  run  52  weeks  out  of  the  year.  In  addi- 
tion, 18  markets  in  the  South  will  be  treated  as 
"Iced  Tea  Only"  cities  for  seven  weeks  of  iced 
tea  television  spot  during  the  year  and  two  mar- 
kets will  receive  advertising  on  a  27-weeks-a- 
year  basis. 

Lineup  of  Markets 

The  10  markets  for  52  weeks  include  the  fol- 
lowing cities:  Baltimore,  Boston,  Chicago, 
Cleveland,  Detroit,  Los  Angeles,  New  York, 
Philadelphia,  Pittsburgh,  and  Washington,  D.  C. 
The  iced  tea  only  markets  with  a  seven-week 
spot  schedule  include:  Adanta,  Birmingham, 
Buffalo,  Charlotte,  Cincinnati,  Dallas-Fort 
Worth,  Greensboro,  Houston,  Indianapolis, 
Louisville,  Memphis,  Miami,  New  Orleans,  Nor- 
folk, Richmond,  San  Antonio,  San  Diego,  and 
St.  Louis.  In  San  Francisco,  the  Council's  hot 
tea  .spot  campaign  will  run  for  27  weeks  and 
in  Providence,  seven  weeks  of  iced  tea  spots  and 
20  weeks  of  hot  tea  commercials  will  run  dur- 
ing the  year. 

In  the  past  two  years  the  council  advertised 
hot  tea  in  the  top  10  to  12  markets  and  ran 
for  a  period  of  20  weeks  from  October  to 
March,  then  dropped  out  of  the  market  until 
May  in  the  South  and  June  in  the  North  when 
it  picked  up  again  with  an  iced  tea  campaign 
which  ran  for  an  average  of  seven  weeks  in  27 
markets. 

In  explaining  the  reasons  for  the  change  in 
advertising  strategy,  Mr.  Hyde  stated,  "Ever 
since  we  started  to  used  filmed  television  spots 


NEWLY-ELECTED  officers  of  Southern  California  Chapter,  American  Assn.  of  Adver- 
tising Agencies,  for  the  1954-55  term  include  (I  to  r)  C.  E.  Staudinger,  vice  president, 
Warwick  &  Legler  Inc.  and  chapter  vice  chairman;  Harry  W.  Witt,  western  general 
manager,  Calkins  &  Holden,  Carlock,  McClinton  &  Smith  Inc.  and  member,  chapter 
board;  Norton  W.  Mogge,  president,  Mogge-Privett  Inc.  and  chapter  chairman;  R.  N. 
Hixson,  president,  Hixson  &  Jorgensen  Inc.  and  member,  chapter  board;  and  Herbert 
C.  Brown,  account  executive,  The  McCarty  Co.  and  member,  chapter  board.  Not 
pictured  are  Charles  E.  Lasher,  copy  chief,  Los  Angeles  office.  Young  &  Rubicam  Inc. 
and  chapter  secretary-treasurer,  and  Sherman  Slade,  vice  president,  Foote,  Cone  & 
Belding  and  member,  chapter  board. 
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in  1952,  we  have  been  searching  for  the  best 
way  to  make  one  million  dollars  produce  re- 
sults for  two  different  advertising  campaigns, 
one  for  iced  tea,  the  other  for  hot  tea.  In  our 
opinion,  in  today's  market,  one  million  dollars 
is  a  small  budget  to  spend  even  on  just  one 
product.  This  is  especially  true  in  the  beverage 
field  where  competition  among  brands  and  be- 
tween industries  is  so  keen.  For  example,  the 
total  tea  industry  expenditure  probably  runs 
around  $11  million  to  $12  million  per  year, 
while  soft  drinks  are  spending  about  $75  mil- 
lion; beer  $100  million;  coffee  $51  million; 
milk  $27  million.  And  it's  not  only  that  we  have 
to  sell  two  products  in  contention  with  around 
two  hundred  and  fifty  million  dollars  worth  of 
advertising  competition.  We  also  have  one 
product,  hot  tea,  which  must  be  re-positioned 
in  the  public's  mind.  .  .  . 

"On  the  positive  side,"  Mr.  Hyde  pointed 
out,  "we  have  been  making  progress  for  the 
past  several  years.  Retail  tea  sales  were  up  7% 
in  1953,  and  this  was  on  top  of  a  6%  gain  in 
1952.  .  .  .  The  Leo  Burnett  Co.  (Chicago)  has 
done  an  outstanding  job  in  developing  two 
such  powerful  campaigns  as  "Take  Tea  and  See", 
for  hot  tea  and  'The  Summertime  Refresher 
That  Doesn't  Leave  You  Thirsty'  for  iced  tea. 
In  projecting  these  campaigns  television  has 
provided  us  with  a  very  effective  means  of  get- 
ting people's  attention,  and  in  arousing  their 
interest  sufficiently  to  have  them  stand  still  and 
consider  our  sales  message.  We  have  been 
very  happy  with  our  use  of  television  in  the  past. 
We  have  high  hopes  for  our  new  media  plan 
as  an  even  more  effective  way  to  promote  our 
products,"  he  concluded. 

Special  golden  tea  pot  and  cup  and  saucer 
were  presented  to  seven  women  daytime  com- 
mentators before  the  audience  of  several  hun- 
dred leaders  in  the  tea  and  food  trades.  They 
were:  Susan  Adam,  WABD  (TV)  New  York; 
Margaret  Arlen,  CBS-TV;  Sloan  Simpson, 
WOR  New  York,  Mutual;  Eloise  McElhone, 
WPIX  (TV)  New  York;  Peg  Fitzgerald,  ABC; 
Nancy  Craig,  ABC  and  Josephine  McCarthy, 
NBC-TV. 


TOY  GROUP  PLANS 
TV,  SPOT  RADIO 

PLANS  for  spending  approximately  $500,000 
on  television  to  promote  104  "prestige  toys" 
of  79  manufacturers  belonging  to  the  Toy 
Guidance  Council  were  announced  in  New 
York  last  week  by  Melvin  Freud,  president  of 
TGC. 

The  allotment  to  tv  is  part  of  an  overall 
promotional  budget  of  $1,300,000  on  behalf  of 
"prestige  toys,"  with  an  undetermined  sum  to 
be  spent  on  spot  radio.  Mr.  Freud  reported  that 
the  council  has  not  as  yet  selected  the  tv  pro- 
gram that  will  be  sponsored,  but  said  it  will 
be  a  half-hour  children's  show  that  also  will 
appeal  to  parents.  Current  plans,  he  said,  are 
to  start  sponsorship  the  first  week  in  September 
on  a  13-week  basis.  The  council  already  has 
selected  20  major  markets  for  sponsorship  of 
the  program,  and  will  add  20  additional  markets 
in  the  near  future,  Mr.  Freud  added. 

It  was  pointed  out  that  filmed  commercials 
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of  participating  manufacturers  will  be  presented 
jon  the  program  on  a  rotating  basis,  appearing 
in  several  of  the  markets  each  week. 

To  support  this  advertising  effort,  Mr.  Freud 
jsaid,  the  council  has  produced  a  15-minute  and 
half -hour  filmed  program  of  the  activities  of 
(the  council,  which  will  be  made  available  free 
ito  television  stations.  Preliminary  information, 
ihe  said,  indicates  that  these  programs  can  be 
expected  to  be  shown  on  more  than  150  tv 
stations. 


Florida  Citrus  Unit  Sets 
$3!4  Million  Ad  Budget 

FLORIDA  Citrus  Commission  last  Wednesday 
adopted  a  proposed  advertising  budget  calling 
for  spending  of  $3V4  million  in  consumer 
media,  with  radio-tv  getting  by  far  the  heaviest 
share  of  the  campaign.  The  budget,  largest  in 
history,  is  conditioned  on  the  size  of  the  1954- 
55  crop. 

Half  of  the  $314  million  budget  is  assigned  to 
radio  and  tv,  double  the  media's  expenditure 
this  year.  An  allotment  of  $800,000  is  planned 
ifor  the  Tom  Moore  package  show  on  MBS, 
,25  minutes  five  days  a  week  starting  in  late 
summer.  Another  $700,000  is  allocated  to  tele- 
vision, with  the  Garroway  morning  show  receiv- 
ing main  attention.  Some  of  the  Florida  grow- 
ers are  opposing  the  Garroway  show,  favoring 
Twenty  Questions,  with  a  possible  switch  to 
ABC-TV.  The  opponents  contend  they  can  get 
better  time  and  attention  on  the  quiz  program. 

The  original  J.  Walter  Thompson  Co.  rec- 
ommendation called  for  $1  million  in  tv,  with 
no  radio,  it  was  stated. 

Total  promotion  expenditures  of  $5  million 
are  planned  by  the  commission,  based  on  a  per- 
box  levy.  A  $250,000  allocation  from  reserves 
brought  the  consumer  budget  to  $314  million. 


McCarty  Co.  Effects  Merger 
With  N.  Y.,  Dallas  Agencies 

THE  McCARTY  Co.,  Los  Angeles  agency,  has 
merged  with  Laughlin-Wilson-Baxter  &  Per- 
sons Inc.,  New  York,  and  the  Russ  Jurgens 
Adv.  Agency  in  Dallas.  In  New  York,  it  will 
serve  the  eastern  area  as  The  McCarty  Co. 

.  Advertising  Inc.,  with  offices  at  430  Park  Ave. 
In  Dallas,  the  agency  name  will  be  The  Mc- 
Carty Co.  of  Texas  Inc.,  with  headquarters  at 
1500  Jackson  St.,  telephone:  Prospect  4387. 

j  The  McCarty  Co.  will  retain  its  name  in  Los 
Angeles. 

Howard  Persons  heads  the  New  York  oper- 
ations as  president.  Russ  Jurgens  is  vice  presi- 
:  dent-general  manager  in  Dallas.  Clarence  G. 
.  Davenport  is  vice  president  in  charge  of  Los 
Angeles  operations  and  Harry  L.  Bauer,  vice 
j  president  and  manager  in  Chicago.  George  E. 
|  Church,  account  executive,  has  been  appointed 
"  associate  manager  in  San  Francisco.  Edward 
■  L.  Murray,  production  assistant  in  Los  Angeles, 
'  has  been  shifted  to  Chicago  as  production  man- 
!  ager. 


Barnes  Leaves  N.  Y.  Agency 

Z.  C.  (JESS)  BARNES,  chairman  of  the  execu- 
tive committee  and  a  partner  of  Calkins  & 
,  Holden,  Carlock,  McClinton  &  Smith,  last 
week  announced  his  resignation,  effective  July 
1.  His  future  plans  will  be  announced  later. 
Mr.  Barnes  has  been  with  the  agency  since 
Jan.  1,  1950,  and  prior  to  that  was  with  Mu- 
tual as  vice  president  in  charge  of  sales. 


BRYAN  HOUSTON  INC.  SUCCEEDS  S  &  M 


Sherman  &  Marquette  partner- 
ship sells  out  to  its  president, 
Mr.  Houston.  The  N.  Y.  adver- 
tising agency  bills  $12.5  mil- 
lion in  radio-tv  annually. 

THE  ADVERTISING  firm  of  Bryan  Houston 
Inc.,  New  York,  successor  to  the  17-year-old 
Sherman  &  Marquette  Inc.,  New  York,  was 
officially-  announced 
last  week  at  a  lunch- 
eon at  the  Gotham 
Hotel  there  by  Bryan 
Houston,  who  was 
president  of  S  &  M 
and  who  will  con- 
tinue in  the  same 
capacity  in  Bryan 
Houston  Inc.  [B»T, 
April  25].  The  firm 
was  bought  from  the 
partnership  of  Sher- 
man &  Marquette. 
Bryan  Houston  Inc. 
bills  approximately 
$20  million  of  which  about  $12V£  million  is 
in  television  and  radio.  In  addition  to  Mr. 
Houston  the  agency  has  twelve  officers  and 
maintains  a  working  staff  of  126  people. 
Officers  are:  Henry  M.  Schachte,  senior  vice 
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president;  Harry  W.  Bennett  Jr.,  executive  vice 
president;  William  C.  Geoghegan,  vice  president 
and  account  supervisor;  William  R.  Hillenbrand, 
vice  president  and  account  supervisor;  F.  Wins- 
low  Stetson  Jr.,  vice  president  and  account 
supervisor;  Jesse  O.  Bickmore,  vice  president 
and  director  of  merchandising;  Stanley  Free- 
man, vice  president  and  director  of  art;  Arkady 
Leokum,  vice  president  and  copy  chief;  Frede- 
rick L.  Ryner,  vice  president  and  director  of 
research;  William  B.  Templeton,  vice  president 
and  director  of  radio  and  television;  John  B. 
Crandall,  vice  president  and  director  of  media; 
Samuel  H.  Weber,  vice  president  and  director 
of  production. 

Houston's  Background 

Mr.  Houston  has  been  with  Sherman  & 
Marquette  for  the  past  four  years  as  head  of 
the  New  York  Office.  Before  that  he  was 
executive  vice  president  of  Lennen  &  Mitchell 
(now  Lennen  &  Newell  Inc.)  from  March  1949 
to  October  1950.  He  also  was  executive  vice 
president  of  Pepsi-Cola  Co.  for  two  years  and 
with  Young  &  Rubicam  as  a  vice  president. 
Prior  to  Y  &  R  he  was  sales  executive  for  a 
number  of  large  companies  including  Standard 
Oil  of  Ohio  and  Tide  Water  Associated  Oil  Co. 

Mr.  Schachte  before  joining  S  &  M  was  vice 


president  in  charge  of  advertising  for  the  Borden 
Co.  and  prior  to  that  was  with  Young  &  Rubi- 
cam. 

Mr.  Bennett  has  been  with  S  &  M  for  the 
past  three  years  and  before  that  was  advertising 
manager  of  Good  Luck  Div.  of  Lever  Bros,  and 
spent  nine  years  with  Compton  Adv.,  New 
York. 

Accounts  which  have  been  handled  by  S  &  M 
will  continue  to  be  serviced  by  Bryan  Houston 
Inc.  They  are:  Colgate-Palmolive  Co.'s  prod- 
ucts (Ajax  cleanser,  Halo  shampoo,  Cashmere 
Bouquet  soap,  Cashmere  Bouquet  cosmetic  line, 
Colgate  chlorophyll  toothpaste,  Colgate  tooth- 
powders,  Colgate  brushless  and  lather  shaving 
creams,  Veto  cream),  Nescafe  instant  coffee  and 
Nestle's  instant  coffee. 

Mr.  Houston  said  at  the  luncheon  that  "as 
an  advertising  agency,  our  function  is  to  pro- 
duce profits  for  the  advertiser.  And  every  single 
product  advertised  by  this  agency  is  making  a 
profit  for  its  makers." 

He  listed  five  points  that  he  said  the  agency 
believed  in:  (1)  thorough  research;  (2)  basic 
selling  ideas;  (3)  sound  merchandising;  (4)  in- 
telligent use  of  media;  and  (5)  business  know- 
how. 

"Now  take  this  business  of  research,"  he  said. 
"The  first  studies  by  Gallup  &  Robinson  of  the 
impact  of  television  commercials  were  done 
for  this  agency.  Those  studies  are  still  in  prog- 
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ress  and  I  can't  see  any  reason  why  they  should 
ever  stop." 

As  for  basic  selling,  Mr.  Houston  pointed 
out  that  "every  shopping  day  last  year,  pur- 
chasers bought  more  than  1,850,000  packages 
of  products  advertised  by  this  agency." 
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Standard  Oil  Names  D'Arcy 

STANDARD  Oil  Co.  of  Indiana,  heavy  regional 
user  of  radio  and  television,  is  switching  its 
product  advertising  from  McCann-Erickson, 
Chicago,  to  D'Arcy  Adv.  Co.,  St.  Louis,  it  was 
officially  confirmed  last  Thursday. 

Move  involves  at  least  $1  million  in  broad- 
cast media  expenditures  and  a  substantial  budget 
for  other  media,  it  was  believed.  Word  of  the 
change  was  announced  by  Dwight  F.  Benton, 
vice  president  in  charge  of  sales  for  Standard. 
It  followed  an  elaborate  presentation  made  by 
D'Arcy  executives  to  Standard  officials  in 
recent  weeks. 

BBDO,  Chicago,  will  continue  to  service 
Standard's  institutional  account,  which  is  not 
involved  in  the  change  covering  Super  Perma- 
lube,  Red  Crown  gasoline  and  other  petroleum 
products. 
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io  Test  Gets  Results 


"HIGHLY  satisfactory." 

Those  two  words  sum  up  the  immediate 
reaction  of  executives  of  R.  H.  Macy  &  Co., 
world's  largest  department  store,  to  the 
"heaviest  concentrated  radio  campaign  in  the 
history  of  retail  advertising,"  BAB,  which  co- 
operated with  Macy's  in  the  conduct  of  the 
campaign,  reported  last  week. 

From  Monday  evening,  March  22,  to  Sat- 
urday morning,  March  27,  Macy's  used  a 
total  of  642  radio  announcements  on  seven 
New  York  stations  with  an  average  of  at 
least  one  commercial — and  most  of  the 
time  two  or  three — on  the  air  during  every 
quarter-hour  from  6:30  a.m.  to  11:15  p.m. 
during  the  entire  campaign,  BAB  said.  The 
Macy  announcements  were  broadcast  by 
WABC,  WCBS,  WINS,  WMCA,  WNBC, 
WOR  and  WOV,  four  network  and  three 
non-network  stations. 

Shopping  Area  Only 

An  estimated  27  million  family  impres- 
sions were  made  by  the  announcements,  at 
an  approximate  cost  of  50  cents  per  thou- 
sand, BAB  reported.  It  was  noted  that  this 
estimate  was  based  on  residents  within  the 
Macy  shopping  area  of  New  York  City, 
Westchester  and  Nassau  Counties,  N.  Y.,  and 
Hudson  County,  N.  J.,  disregarding  all 
homes  reached  by  the  announcements  out- 
side that  area. 

The  radio  promotion,  advertising  Macy's 
major  spring  event,  "The  Largest  Sale  on 
Earth,"  involved  two  phases:  a  pre-sale  build- 
up from  Monday  evening,  when  the  broad- 
casts started,  through  Thursday  afternoon, 
opening  day  of  the  sale  (New  York  stores 
are  open  Thursday  evening),  and  specific 
item  advertising  from  Wednesday  afternoon 


through  Saturday  morning.  There  was  no 
newspaper  advertising  during  the  pre-sale 
promotion  stage,  but  item  promotion  was 
carried  in  newspapers  beginning  on  Wednes- 
day, start  of  the  second  phase. 

Macy's  radio  formula  included  253  one- 
minute  announcements,  309  20-30-second 
station  breaks  and  80  7-10-second  station 
identification  announcements.  The  breaks 
and  identifications  were  transcribed,  with  all 
copy  read  by  a  single  announcer  over  a 
background  of  circus  production  effects. 
Station  identifications  were  used  as  teaser 
announcements  on  Monday  and  Tuesday 
only. 

The  minute  spots  were  participations  on 
personality  shows,  delivered  by  the  stars 
themselves,  including  Martin  Block,  George 
Hamilton  Coombs,  Martha  Deane,  Faye 
Emerson,  John  Gambling,  Emily  Kimbrough, 
Bill  Leonard,  the  McCanns,  Herb  Sheldon, 
Jack  Sterling,  Tex  and  Jinx  (McCrary)  and 
Barbara  Welles.* 

To  determine  the  effectiveness  of  the  radio 
campaign  in  attracting  customers  to  Macy's, 
BAB  underwrote  a  program  of  research  that 
called  for  interviewers  to  be  stationed  on 
every  floor  of  the  store  on  the  opening  day 
of  the  sale  (Thusday).  These  interviewers 
were  to  question  shoppers  to  find  out  what 
proportion  had  heard  of  the  sale  on  radio, 
read  about  it  in  newspapers,  learned  of  it 
through  both  media  or  through  neither. 
Results  of  this  research  will  be  applied  to 
BAB  to  other  projects  under  the  bureau's 
"Operation  Local  Sales  Committee"  plan, 
whereby  important  local  retail  advertisers  are 
sold  radio  test  campaigns  by  all  BAB  mem- 
ber radio  stations  in  a  single  market. 


Admiral  Renews  Bishop  Sheen 

ADMIRAL  Corp.,  Chicago,  has  renewed  Bishop 
Fulton  J.  Sheen's  Life  Is  Worth  Living  for  an- 
other 26-week  period  starting  Nov.  2,  it  was 
announced  last  week  by  Edmond  I.  Eger,  vice 
president  in  charge  of  advertising. 

It  will  mark  the  third  year  Admiral  has  spon- 
sored the  series,  which  appeared  on  169  Du- 
Mont  Tv  Network  stations  this  past  season. 
Admiral  plans  a  similar  number  of  outlets  next 
season.  Erwin,  Wasey  &  Co.,  New  York,  han- 
dles the  home  tv  receiver  part  of  the  Admiral 
account. 


Fab,  Motorola  Contest 

FAB  AND  MOTOROLA  are  running  a  color 
tv  set  contest  in  which  consumers  send  a  box 
top  and  the  completion  of  a  jingle  on  the  box. 
Prizes  in  the  contest,  which  ends  Aug.  15,  will 
be  Motorola  color  tv  sets.  Entries  will  be 
judged  by  Reuben  H.  Donnelly  Corp.  and  the 
editors  of  Progressive  Grocer.  The  contest 
will  be  promoted  on  the  following  Colgate- 
Palmolive  Co.  shows:  Colgate  Comedy  Hour, 
Strike  It  Rich,  and  The  Big  Payoff,  and  on  Mo- 
torola's The  Motorola  Tv  Hour. 


SPOT  NEW  BUSINESS 

American  Safety  Razor  Corp.,  through  BBDO, 
N.  Y.,  planning  spot  radio  campaign.  Details 
as  yet  undecided. 

Paper-Mate  Inc.,  Culver  City,  Calif.  (Paper- 
Mate    Pens),    last    week    started  two-week 
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saturation  radio  spot  announcement  campaign 
to  supplement  continuing  tv  spot  campaign  in 
areas  not  heretofore  covered,  on  81  stations 
in  25  western  markets,  averaging  45-50  weekly 
spots  in  each  market  and  using  recently  revised 
samba  jingle.  Agency:  Foote,  Cone  &  Belding, 
L.  A. 

Blatz  Brewing  Co.,  Milwaukee  (Blatz  beer), 
considering  sponsoring  chain  breaks  on  sta- 
tions carrying  McCarthy  hearings.  Agency: 
William  Weintraub  &  Co.,  N.  Y. 

White  Sewing  Machine,  N.  Y.,  planning  six- 
week  television  spot  campaign  in  about  35 
markets  starting  this  month.  Agency:  BBDO, 
N.  Y. 

NETWORK  NEW  BUSINESS 

Eversharp-Schlck  signs  to  sponsor  8:45-9  p.m. 
segment  of  Arthur  Godfrey  Digest,  CBS  Ra- 
dio (Fri.,  8:30-9:30  p.m.),  effective  May  28  for 
four  weeks.  Agency:  Biow  Co.,  N.  Y. 

Helene  Curtis  Industries  Inc.,  Chicago  (Lanolin 
Discovery,  Spray  Net),  buys  for  13  weeks  Top 
Plays  of  1954  on  NBC-TV  (Tuesday.,  9:30-10 
p.m.  EDT),  starting  June  1.  Agency:  Earle  Lud- 
gin  &  Co.,  Chicago. 

Chrysler  Corp.  (Plymouth  Div.),  to  sponsor  13 
Robert  Trout  five-minute  newscasts  over  CBS 
Radio  from  today  (Mon.)  to  May  15.  Agency: 
N.  W.  Ayer  &  Son,  N.  Y. 

Pan  American  Coffee  Bureau,  N.  Y.,  under  Mu- 
tual's  "Multi-Message"  plan,  to  sponsor  Mickey 


Spillane  Mystery  (Tues.,  8-8:30  p.m.,  EDT)  and  1 
Official  Detective  (Thurs.,  8-8:30  p.m.,  EDT),  j 
starting  this  week.  Agency:  Cunningham  &  1 
Walsh,  N.  Y. 

Church  of  Christ,  Abilene,  Tex.,  signed  to  pre- 
sent a  new  filmed  program,  The  Herald  of 
Truth,  on  DuMont  Television  Network  (Sun.,  ! 
1:30-2  p.m.,  EDT),  starting  yesterday  (Sun- 
day). Agency:  Martin  Co.,  Chicago. 

AGENCY  APPOINTMENTS 

General  Cigar  Co.,  N.  Y.,  names  Young  & 
Rubicam,  same  city,  to  handle  advertising  for 
its  Van  Dyck  cigars.  Agency  already  handles 
firm's  White  Owl  cigars,  Robt.  Burns  cigars 
and  Robt.  Burns  Cigarillos. 

Graflex  Inc.,  Rochester,  N.  Y.  (Graflex  and 
Graphic  cameras  and  accessories),  appoints 
Hutchins  Adv.  Co.,  same  city. 

Potato  Advisory  Board,  Bakersfield  (California 
long  white  summer  potatoes),  names  The  Mc- 
Carty  Co.,  L.  A.,  to  handle  advertising.  Radio; 
and  tv  spots  will  be  used  along  with  other 
media.  Walter  Brooks  and  Jim  Molica  are 
account  executives. 

• 

The  Steiff  Co.  (Sterling  silver),  appoints  Van-; 
Sant,   Dugdale   &   Co.,   Baltimore.  Nicholas 
VanSant  is  account  manager. 

ADVERTISER  &  AGENCY  PEOPLE 

Joseph  S.  Seroka,  assistant  advertising  director. 
Benrus  Watch  Co.,  appointed  sales  promotion 
manager. 

Ray  Cunningham,  supervisor  of  sales  dept.j: 
Plymouth  Motor  Corp.,  appointed  merchandis- 
ing and  sales  programs  manager.  J.  G.  Brien, 
executive  assistant,  Plymouth  advertising  dept.. 
appointed  dealer  cooperative  advertising  man- 
ager. 


MR.  CUNNINGHAM  MR.  BRIEN 


Kendail  Light,  formerly  general  sales  manager 
WTCN  Minneapolis,  appointed  general  sale' 
manager,  Woodard  Foods  Inc.  (food  broker 
age  firm),  same  city. 

Walter  H.  Johnson,  vice  president  over  proper 
ties,  American  Airlines  Inc.,  appointed  sale; 
manager. 

Ben  Z.  Kaplan,  coordinator  of  national  sale: 
CBS-Columbia,  radio  and  tv  mfg.  div.,  to  tti< 
House  of  Louis  Feder  (maker  of  men's  hair 
pieces),  as  vice  president  and  general  manager 

Charles  Hutaff,  formerly  director  of  advertising 
promotion  and  merchandising,  WTAM  an, 
WNBK  (TV)  Cleveland,  named  manager  of  ad 
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vertising,  new  business  and  public  relations. 
Second  Federal  Savings  &  Loan  Assn.,  same 
city. 

Robert  Page  named  advertising  and  sales  pro- 
motion manager,  Robert  L.  Rice  Co.,  Portland, 
Ore.  (Crosley-Bendix  distributors). 

Harold  F.  Davis,  formerly  account  executive 
Ward,  Wheelock  & 
Co.,  N.  Y.,  to  Sulli- 
van, Stauffer,  Col- 
well  &  Bayles,  same 
city,  in  same  capac- 
ity. 

Walter  Zivi,  execu- 
tive vice  president, 
O'Neil,  Larson  & 
McMahon,  Chicago, 
to  Arthur  Meyerhoff 
&  Co.,  same  city,  as 
account  executive. 

a*  i   t     d  •  i     f  MR.  DAVIS 

Mel  L.  Brink,  for- 
merly partner,  M.B.C.  Adv.  Agency,  Kansas 
City,  to  Warner,  Schulenberg,  Todd  &  Assoc., 
St.  Louis,  as  account  executive. 

Paul  Weinschenek,  head  of  packaging  opera- 
tions, Rheingold  Brewing  Co.  eastern  plants, 
and  Joseph  M.  Fink,  assistant  comptroller  with 
firm  in  N.  Y.,  named  vice  president  in  charge 
of  Los  Angeles  operations  and  secretary-comp- 
troller, respectively. 

Lance  H.  Turaer  named  advertising  manager, 
The  Paris  Co.,  Salt  Lake  City  department  store. 
r .  He  succeeds  John  F.  Mower  who  joins  Olds  & 
King,  Portland,  Ore.,  department  store,  in 
similar  capacity. 

Arthur  Booth,  executive  vice  president.  Sterling 
Adv.  Inc.,  N.  Y.,  named  director  of  agency's 
plans  board. 

Dick  Mohr,  copy  director,  Mottl  &  Siteman 
Adv.,  L.  A.,  named  vice  president. 

A.  Wayne  Baker,  promotion  manager,  KSL 
Salt  Lake  City,  named  vice  president-general 
manager,  Francom  Adv.  Agency,  that  city. 

;   John  Rigor,  formerly  with  Fuller  &  Smith  & 
'    Ross,  N.  Y.,  appointed  account  executive,  Grey 
I  Adv.,  N.  Y. 

;   Richard  Parkinson  and  A.  R.  Finley  to  Cole  & 
Weber  Adv.,  Portland,  as  account  executives. 

Charlotte  Fairlamb  named  media  director,  Boc- 
I   card,  Dunshee  &  Jacobsen,  Denver. 

i   Barbara  Brooks,  formerly  coordinator  of  broad- 
I    cast  activities,  Bermingham,  Castleman  &  Pierce 
Inc.,  N.  Y.,  to  The  Whitebrook  Co..  same  city, 
u   as  space  and  time  buyer. 

John  J.  Hanselman,  former  partner,  Hanselman 
&  Clenaghen  Adv.,  Portland  Ore.,  named  an 
associate,  Blitz  Adv.,  same  city. 

William  G.  Morrisey  III,  formerly  copy  super- 
visor, Fletcher  D.  Richards  Agency,  N.  Y., 
named  copy  director,  Boland  Assoc.,  S.  F. 

Mrs.  T.  M.  Tripp,  KHQ-AM-TV  Spokane,  and 
Robert  Clark,  art  director,  Gillespie  Decals, 
Portland,  Ore.,  to  House  &  Leland,  same  city, 
as  radio-tv  director  and  member  of  art  staff, 
respectively. 

John  Kemp,  promotion  manager,  Hollywood 
Citizen-News,  forms  own  general  advertising 
agency,  John  Kemp  Co.,  at  1651  Cosmo  St., 
that  city. 

Robert  Merryfield,  news  director,  KBID-TV 
Fresno,  resigns  to  establish  his  own  advertising 
agency,  that  city. 


CBS  FILM  PLANS  FOR  SYNDICATED  NEWS 


Quicker  service  plus  program- 
ming and  promotional  aids  to 
be  offered  stations. 

CBS  Film  Division  of  CBS-TV  is  formulating 
a  new  plan  with  a  new  approach  for  syndicated 
news  service  to  be  offered  to  stations,  effective 
probably  early  in  June. 

The  highlights  of  the  new  syndicated  news 
service  will  include  speedier  service  via  air 
lines  schedule,  a  plan  for  stations  to  build 
their  own  news  programs  by  keeping  film  clips 
with  instructions,  double  montage  for  news 
openings  with  client  identification  set  on  top 
of  it  free  of  charge  and  a  merchandising  plan, 
as  well  as  news  commentaries  featuring  CBS 
network  staff  news  analysts.  In  addition  CBS 
news  staff  plans  to  make  available  to  any  of  its 
station  subscribers  a  consultant  and  advisory 
service  to  help  sell  locally  and  set  up  a  li- 
brary. In  some  cases  the  film  firm  will  send 
a  CBS  man  from  New  York  to  the  station  to 
help  set  up  news  coverage. 

CBS  Film  within  the  last  month  made  an 
exhaustive  study  of  the  major  air  lines  schedules 
and  with  the  cooperation  of  such  companies  as 
TWA,  American  Airlines,  Northwestern,  United 
and  Eastern  Airlines  has  worked  out  a  regular 
schedule  whereby  the  news  film  is  custom 
shipped  from  New  York  to  meet  certain  planes 
on  a  staggered  schedule.  Previously,  film  clips 
went  in  batches  on  the  same  plane.  This  new 
method  of  delivery  is  faster  with  planes  meeting 
transferring  planes  in  time  to  send  the  films  to 
the  stations  as  soon  as  possible. 

The  new  service  offers  to  help  stations  build 
their  own  news  shows,  with  film  clips  that  they 
will  be  allowed  to  keep  for  their  news  libraries, 
along  with  stock  pile  news  with  instructions  on 
how  to  use  them  and  the  other  clips  in  news 


IN  A  TRANSACTION  said  to  be  "one  of 
the  most  important  tv  film  deals  for 
Canada  to  date,"  ABC  Film  Syndication 
last  week  announced  it  has  sold  The  Play- 
house film  series  to  the  Gruen  Watch  Co. 
of  Canada  Ltd.  and  Jacoby-Bender  Inc., 
New  York,  manufacturers  of  J-B  watch 
bands.  Signers  of  the  pact  are  (I  to  r): 
William  Scheibel,  J-B  advertising  di- 
rector; Sidney  M.  Weiss,  executive  vice 
president  and  treasurer  of  Lewin,  Wil- 
liams &  Saylor  Inc.,  agency  for  the  ad- 
vertisers, and  Nat  V.  Donato,  account 
executive  for  ABC  Film  Syndication.  The 
series  will  be  sponsored  on  alternate 
weeks  by  the  two  firms  on  the  full  CBC- 
TV  network  and  on  CHCH-TV  Hamilton. 


shows.  Films  of  news  analysts  and  commenta- 
tors also  will  be  sent,  to  be  combined  with  the 
clips  and  instruction  on  use.  Two  shows,  News 
Highlights  of  Events  and  News  Quiz  Show,  will 
be  written  by  top  CBS  editors  for  use  of  sub- 
scribers to  the  CBS  Film  service. 

The  opening  for  news  shows  with  a  double 
montage  of  news  events  plus  the  client  identifica- 
tion superimposed  on  top  will  be  made  free  of 
charge  to  stations. 

The  news  services'  merchandising  plan  in- 
cludes relief  maps  to  be  used  locally,  which  can 
be  sold  or  given  to  local  clients  to  help  promote 
the  news  shows.  Other  point-of-sale  merchan- 
dising available  are  lighted  map  relief,  gloves, 
CBS  copy  pencils,  CBS  puzzle  games,  news 
forecasts,  and  question  and  answer  news  book- 
lets. 

Clips  of  two  or  three  minutes  made  by  such 
as  Bob  Trout,  Charles  Collingwood  and  other 
CBS  news  staff  members,  will  be  sent  once  a 
week  on  the  news  events  of  the  week. 

The  consultant  and  advisory  service  of  CBS 
News  Dept.  will  be  available  to  all  subscribers. 


Short  Sybjects  for  Tv 

INDICATIONS  that  RKO  Pictures  Corp.  is 
moving  toward  release  of  its  films  to  television 
were  pointed  up  last  week  in  a  report  that  a 
theatrical  short  subjects  film  series,  Sportscopes, 
has  been  edited  and  prepared  for  television 
release  [Closed  Circuit,  April  19]. 

It  was  reported  that  the  release  of  Sportscope 
by  RKO  Pathe,  short  subjects  division  of  RKO 
Pictures,  is  the  opening  gun  in  a  plan  to  make 
short  subjects  available  for  television.  B*T 
learned,  however,  that  despite  persistent  re- 
ports that  RKO  theatrical  films  will  be  released 
to  tv,  the  company  is  planning  no  such  move 
in  the  immediate  future.  Top  officials  in  New 
York  indicated  that  such  a  decision  rests  with 
Howard  Hughes  and  that  he  has  not  disclosed 
his  intention. 

RKO  Pathe,  it  was  learned,  has  edited  Sport- 
scopes  of  various  lengths  to  6V4  minutes  and 
plans  to  have  52  films  tailored  for  television. 
The  films  are  expected  to  be  ready  for  distribu- 
tion in  the  fall. 

Though  RKO  Pathe  officials  in  New  York 
declined  to  reveal  whether  other  short  subjects 
would  be  ''made  available  to  television,  it  was 
indicated  that  such  a  move  is  under  considera- 
tion and  that  other  films  of  this  type  will  be 
prepared  for  television  release. 


Broadcasting 
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Sunset  Securities  Files 
For  4  Foreclosed  Movies 

PAVING  the  way  for  television  release  of 

four  foreclosed  feature  motion  pictures,  Sunset 

Securities  has  filed  four  "quiet  title"  actions 

in  Los  Angeles  Superior  Court.   Released  by 

Universal,   the   films   are   "A   Double  Life," 

"Countess   of  Monte  Cristo,"   "Casbah"  and 

"One  Touch  of  Venus." 

Ronald  Colman  is  the  only  defendant  named 

in  the  "Double  Life"  suit  which  asks,  as  do 

the  others,  that  the  court  rule  the  defendants 

have  no  rights  to  the  properties  in  question. 

Defendants  in  the  other  actions  are  Andrew 
Stone,  John  Beck,  Sonja  Heme  and  10  John  Does 
for  "Countess  of  Monte  Cristo";  Erik  Charell, 
Henri  LaBarth,  Harold  Alien,  Leo  Robin,  Tony 
Martin  and  Nat  C.  Goldstone  for  "Casbah"; 
Kurt  Weill,  Ogden  Nash,  S.  J.  Perelman,  Dick 
Haymes,  Lester  Cowan,  Bella  Spewack,  Ava 
Gardner,  Rose  Inc.,  Pickford  Corp.,  Chappell  Co. 
Ltd.,  and  10  John  Does  for  "One  Touch  of  Venus." 
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GENERAL  TELERADIO 
APPOINTS  ROBECK 

Former  executive  of  Consoli- 
dated Television  Sales  be- 
comes sales  manager  of  Gen- 
eral Teleradio's  film  division. 

STEPPED-UP  activity  by  the  General  Teleradio 
film  division  was  foreshadowed  last  week  with 
the  announcement  that  Peter  M.  Robeck,  for- 
merly general  sales  manager  of  Consolidated 
Television  Sales,  has 
been  named  to  the 
newly-created  post  of 
sales  manager  of  the 
division. 

An  announcement 
from  Thomas  F. 
O'Neil,  president  of 
MBS  and  General 
Teleradio,  said  that 
a  field  force  of  ex- 
perienced salesmen 
currently  is  being 
recruited  to  work 
under  Mr.  Robeck's 
direction. 

Mr.  Robeck  had  served  CTS  for  two  years 
and  resigned  several  months  ago  when  the  firm 
changed  ownership.  Previously,  he  had  been 
for  three  years  assistant  sales  manager  of  KTTV 
(TV)  Los  Angeles. 

General  Teleradio's  entry  into  the  tv  film 
field  long  had  been  reported  in  the  development 
stage  and  took  substance  several  months  ago 
when  it  acquired  various  tv  film  properties 
[B»T,  April  19].  The  company  co-produced 
(with  20th  Century-Fox)  the  Greatest  Drama 
series,  currently  in  syndication;  acquired  the 
Phillips  H.  Lord  properties,  and  filming  of  at 
least  one  of  these,  Gangbusters,  is  in  progress, 
and  obtained  licensing  rights  to  a  group  of  30 
feature  films  at  a  cost  estimated  unofficially  at 
$1.25  million. 

Mr.  O'Neil  said  that  a  review  of  current 
General  Teleradio  film  properties  and  plans  for 
new  production  and  acquisitions  will  be  made 
public  during  the  NARTB  convention  in  Chi- 
cago this  month. 


MR.  ROBECK 


Essex  Films  Releases 
Negro  Documentary 

COMPLETION  of  a  new  15-minUte  tv  film 
series  One  Tenth  of  a  Nation,  dealing  with  the 
achievements  and  accomplishments  of  the 
American  Negro,  has  been  announced  by  Essex 
Films  Inc.,  exclusive  distributor. 

The  series  documents  the  American  Negro's 
progress  in  all  fields  of  activity  including  science, 
medicine,  sports,  arts  and  letters,  and  national 
affairs.  It  was  produced  by  American  News- 
reels,  for  12  years  the  country's  only  Negro 
newsreel. 

Tenth  of  a  Nation  now  is  available  for  na- 
tional or  regional  sponsorship,  or  may  be  pur- 
chased by  individual  stations.  Each  film  makes 
provision  for  opening,  closing  and  interior 
commercial  breaks. 


Screen  Gems  Sales  Meet 

SCREEN  GEMS  Inc.  will  hold  its  first  national 
sales  meeting  in  Chicago  during  the  week  of 
the  NARTB  convention  to  formulate  new  mer- 
chandising plans  for  the  distribution  of  Your 
All-Star  Theatre,  The  Big  Playback,  and  Ce- 
lebrity Playhouse.  Sales  personnel  also  will  be 
briefed  on  new  properties  that  Screen  Gems 
expects  to  release  for  syndication  in  the  fall. 
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$4  Million  for#Dragnet# 

A  TOTAL  of  $4  million  reportedly  was 
involved  in  the  recent  purchase  of 
Dragnet  property  by  Music  Corp.  of 
America,  according  to  attorney  S.  S. 
Hahn,  representing  Julie  London  Webb  in 
her  divorce  action  against  Jack  Webb. 
In  obtaining  a  citation  against  the  actor- 
director  for  failing  to  pay  his  client 
$350,000  when  the  program  was  sold, 
Mr.  Hahn  said  Mr.  Webb  was  to  receive 
$2  million  from  MCA  for  his  50%  in- 
terest with  $500,000  in  cash  and  the  re- 
mainder paid  at  $250,000  per  year.  Pro- 
ducer Stanley  Meyer  and  Michael  Meshe- 
koff,  who  each  owned  25%  of  the  pack- 
age, supposedly  received  $1  million  each. 


ABC  Signs  Leahy  Series, 
Gets  NCAA  Tv  Schedule 

ON  the  heels  of  its  acquisition  of  the  National 
Collegiate  Athletic  Assn.  television  football 
schedule  for  1954  [B»T,  April  26],  ABC  an- 
nounced last  week  that  it  had  signed  Frank 
Leahy,  former  football  coach  at  Notre  Dame, 
for  a  weekly  tv  series. 

ABC  President  Robert  E.  Kintner  said  the 
program,  a  half-hour  filmed  dramatic  show  with 
sports  as  a  background,  would  start  next  fall 
at  a  date  and  hour  as  yet  unset.  Titled  The 
Frank  Leahy  Show,  it  will  present  stories  con- 
cerning the  influence  high  school  coaches  have 
had  on  the  careers  of  some  of  the  nation's  top 
citizens,  with  the  honored  guests  appearing  per- 
sonally for  interviews  by  Mr.  Leahy. 

Filming  of  the  series  was  slated  to  start  last 
week  in  Hollywood  at  the  RKO  Pathe  studios. 


$3  Million  Loan 

For  Films  Given  TPA 

TELEVISION  Programs  of  America,  New 
York,  announced  last  week  it  has  arranged  a 
production  loan  of  more  than  $3  million  from 
Walter  E.  Heller  &  Co.,  Chicago,  to  provide 
funds  for  TPA's  Ramar  of  the  Jungle,  Adven- 
tures of  Ellery  Queen,  Lassie  and  Halls  of  Ivy 
film  series. 

An  announcement  from  TPA  said  the  trans- 


action is  "the  largest  one  of  its  kind  involving 
television  and  film  properties"  and  pointed  out 
it  establishes  Heller  &  Co.  in  the  television 
business  "to  a  degree  that  is  equal  to  its  par- 
ticipation in  the  motion  picture  business  where 
it  provides  substantial  production  funds  for 
United  Artists." 

Milton  Gordon,  president  of  TPA,  handled 
negotiations  for  the  loan.  Mr.  Gordon  was 
vice  president  of  Heller  &  Co.  at  the  time  the 
firm  provided  production  funds  for  United 
Artists  and  he  is  credited  with  designing  the 
original  financial  plan  for  the  reorganization 
of  the  motion  picture  firm. 

Walter  Heller,  president  of  Heller  &  Co., 
worked  out  the  present  loan  to  TPA.  His 
organization  has  provided  financing  in  the  lum- 
ber, oil  refineries,  mining  and  textile  fields, 
as  well  as  in  motion  pictures  and  television. 
It  is  reported  that  Heller  &  Co.  has  assets  in 
excess  of  $100  million  and  does  an  aggregate 
business  of  $500  million  a  year. 


Lorillard  Buys  Gem  Films 

P.  LORILLARD  Co.,  New  York  (Kent  ciga- 
ettes),  through  Young  &  Rubicam,  has  pur- 
chased from  Screen  Gems  Inc.,  New  York,  13 
half-hour  tv  filmed  dramas,  originally  telecast 
on  The  Ford  Theatre,  for  use  under  the  title 
of  Kent  Theatre  in  seven  markets,  starting  in 
July.  The  markets  set  to  carry  programs  are 
Chicago,  Cleveland,  Cincinnati,  Baltimore, 
Minneapolis,  Philadelphia  and  San  Francisco, 
with  other  markets  to  be  added. 


FILM  SALES 

Michigan  Bell  Telephone  Co.,  Detroit,  through 
N.  W.  Ayer  &  Son,  Philadelphia,  has  signed 
with  General  Teleradio  film  operation  for 
sponsorship  on  26-week  basis  of  half-hour  film, 
The  Greatest  Drama,  in  Detroit,  Lansing, 
Kalamazoo,  Grand  Rapids,  Saginaw  and 
Cadillac. 

KNBH  (TV)  Hollywood  has  acquired  130- 
feature  film  package,  which  includes  57  first-run 
pictures,  from  Jack  Broder  and  Cheryl  Tv 
Corp.,  represented  by  John  A.  Ettlinger,  Unity 
Tv  Corp.  and  Standard  Tv  Co.  Included  are 
20  "Charlie  Chan"  features,  20  westerns  based 
on  Zane  Grey  novels  and  17  European  films. 

NBC  Film  Division  announced  last  week  that 


ADOLPH  MENJOU  spent  three  busy  days  in  Cincinnati  participating  in  the  premiere  of 
Ziv-Tv's  Favorite  Story  which  has  opened  its  second  year  there  for  Bavarian  Brewing 
Co.  on  WLWT  (TV),  Crosley  owned  station.  At  a  party  given  for  Mr.  Menjou,  who  is 
host  and  frequent  star  of  the  series,  were:  William  E.  Schott,  Bavarian  president- 
Robert  E.  Dunville,  Crosley  Broadcasting  Co.  president,  host  of  the  party;  Mr.  Menjou, 
and  Frederic  W.  Ziv,  chairman  of  the  board  of  Ziv-Tv. 
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WSM-TV 

POWER  BOOST  TO 


WATTS 


In  this  market  WSM-TV  is  recognized  as  the  #1  television 
operation.  We  established  this  position  by  inheriting  the  talent 
staff  (200  live  entertainers),  the  production,  know  how  and  the 
prestige  of  our  radio  operation,  50,000  watt  Clear  Channel  WSM. 

We  solidified  this  position  as  the  dominant  TV  power  in  this  market 
by  getting  on  the  air  first  —  back  in  September,  1950.  We  spent 
considerable  money  to  build  our  own  micro-wave  relay  system 
from  Louisville  (180  miles  away)  to  give  our  listeners  live  television 
years  before  the  telephone  company  completed  its  own  system. 

WSM-TV  pulls  all  stops  to  hold  its  position  as  the  #1  TV  operation 
in  this  market  with  local  programming  that  includes  live  telecasting 
of  local  Vanderbilt  basketball  games  and  exclusive  TV  coverage  of 
Nashville's  Southern  league  baseball  team. 

With  the  combination  of  local  programming  to  fit  local  tastes  (our 
radio  specialty  since  1926)  and  the  best  in  NBC  shows  (including 
the  seven  programs  which  Nielsen  rates  among  the  top  ten  nati- 
onally) we  have  the  bulk  of  the  190,000  TV  homes  in  this  area. 

Our  move  to  100,000  watts  is  just  another  in  the  chain  of  events 
which  keeps  WSM-TV  far  out  in  front  as  the  time  buyer's  choice  for 
selling  this  rich  market. 


#  1   TV  STATION 


NASHVILLE 
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Selling  St.  Louis  is  as  easy  as 

ONE  .  .  .TWO. 


THREE! 


You  can  count  on  it— selling  St.  Louis 
is  a  snap  when  you  start  with  Philip 
Stevens  on  KMOX.  On  his  Housewives' 
Protective  League  and  Sunrise  Salute 
programs  ("the  most  sales-effective 
participating  programs  in  all  St.  Louis 
broadcasting"),  he  tells  your  customers 
where  to  buy  and  what  to  buy. 

But  he  doesn't  stop  there.  If  yours 
is  a  product  sold  in  grocery  stores,  he 
doubles  the  impact  of  your  on-the-air 
advertising  by  enlisting  a  record  2,137 
St.  Louis  stores  to  merchandise  your 
product.  This  means  that  your  brand 
name  receives  solid  point-of-sale 
promotion  with  all  of  the  trimmings  in 
St.  Louis'  biggest  chain  food  stores — 
where  an  estimated  63%  of  the  area's 
total  food  sales  are  made! 

Trebling  the  impact  of  this  on-the-air 
and  point-of-sale  promotion,  Philip 
Stevens  follows  through  with  regular 
in-store  personal  appearances  to  create 
even  greater  acceptance  and  demand 
for  your  product. 

Selling's  as  easy  as  that  in  St.  Louis. 
All  you  need  to  know  to  get  started  is 
our  phone  number  (Central  1-8240) . 


KMOX 


50,000  watts 
"The  Voice  of  St.  Louis". . .  CBS  Owned 
Represented  by  CBS  Radio  Spot  Sales 


CENTRAL  National  Bank  of  Cleveland  takes 
Jim  Martin's  morning  news  show  on  WGAR 
there.  Signing  (I  to  r):  W.  W.  Priesmeyer, 
acct.  exec,  Fuller  &  Smith  &  Ross;  Mannie 
Eisner,  WGAR  sis.  repr.;  Loring  L.  Gelbach, 
president  of  the  Cleveland  bank. 


RHEINGOLD  beer  will  use  50  announcements 
weekly  on  WCAU  Philadelphia.  Discussing 
plans  for  the  campaign  are  (I  to  r):  Jack  De- 
Russy,  WCAU  sis.  mgr.;  John  A.  Clement  Jr., 
pres.  of  beer  distributing  firm  by  that  name; 
Merrill  L.  Carroll,  WCAU  acct.  exec;  Royden 
Y.  Hayman,  sis.  mgr.  of  Clement  firm. 


BARTKE'S  Restaurants  will  sponsor  one  Mon.- 
Fri.  quarter-hour  and  three  Mon.-Sat.  five- 
minute  news  shows  on  WBOY  Tarpon  Springs, 
Fla.  L  to  r:  Seated — Alva  and  Frank  Bartke, 
owners  of  two  restaurants,  and  Clair  Linn, 
WBOY  prog.  dir.  Standing — A.  H.  (Ted) 
Turner,  pres. -gen.  mgr.,  and  Clarence  Gosey, 
cml.  mgr.,  both  WBOY. 


METROPOLITAN  Pontiac  Inc.  buys  transcribed 
Ray  Bloch  Show  on  KLZ  Denver.  With  con- 
tract in  hand  is  Henry  J.  Davidson  (r),  pres. 
of  sponsor,  shown  with  Harker  Spensley,  sales- 
man of  the  Denver  station. 


 FILM  

recent  sales  have  raised  markets  on  Victory  at 
Sea  to  102  and  Captured  to  100.  Other  division 
properties  in  more  than  100  markets  are  Para- 
gon Playhouse,  129;  Dangerous  Assignment, 
164;  one-hour  long  Hopalong  Cassidy,  145,  and 
Badge  714,  152. 

KTNT-TV  Tacoma,  Wash.,  has  acquired  two- 
run  rights  to  23  feature  length  films,  including 
"Macomber  Affair,"  "Navaho,"  and  "Million- 
aire for  Christy,"  from  Quality  Films,  Holly- 
wood. 

KRON-TV  San  Francisco  has  acquired  three- 
run  rights  to  Jim  and  Judy  in  Teleland,  39-epi- 
sode  animated  children's  film  series,  from 
Louis  Weiss  &  Co.,  Los  Angeles. 

KTTV  (TV)  Hollywood  has  contracted  with 
Louis  Weiss  &  Co.,  L.  A.,  for  unrestricted  use 
of  six  80-second  animated  nursery  rhyme  shorts 
over  15-month  period. 

United  Television  Programs  Inc.,  Hollywood, 
since  its  recent  sales  convention  has  chalked 
up  the  following  sales,  according  to  Wynn 
Nathan,  vice  president  in  charge  of  sales.  New- 
est UTP  release,  Lone  Wolf,  has  been  acquired 
by  KGGM-TV  Albuquerque  (Albuquerque 
Chevrolet  Dealers),  KSD-TV  St.  Louis  (Griese- 
dieck  Bros.),  WSB-TV  Atlanta  (Nash-Kelvinator 
and  Roman  Cleanser  Bleach),  WDSU-TV  New 
Orleans  (Perma  Glass  and  World  Sew-Vac), 
KBOI  (TV)  Boise,  Idaho,  KRON-TV  San  Fran- 
cisco, WNAC-TV  Boston,  KOOL-TV  Phoenix, 
KSL-TV  Salt  Lake  City,  KING-TV  Seattle, 
WTMI-TV  Milwaukee,  KTSM-TV  El  Paso  and 
WNEX-TV  Macon,  Ga.;  Waterfront  by  WHB- 
TV  Kansas  City,  Mo.  (Griesedieck  Bros.), 
KSTP-TV  St.  Paul  (Anheuser-Busch),  WRDW- 
TV  Augusta  (Maxwell  Bros.  Furniture  Co.), 
WSUN-TV  St.  Petersburg,  Fla.,  and  WABI-TV 
Bangor,  Me.  (both  Schaefer  Brewing  Co.). 

Contracted  for  both  Counterpoint  and  Royal 
Plavhouse  are  WTTG  (TV)  Washington, 
WDAF-TV  Kansas  City,  Mo.,  WBZ-TV  Bos- 
ton, WKOW-TV  Madison,  Wis.,  WNEM-TV 
Bay  City,  Mich.,  and  KARK-TV  Little  Rock; 
Heart  of  the  City  and  Hollywood  Offbeat  by 
WECT  (TV)  Elmira,  N.  Y.;  Double  Play  by 
WBAP-TV  Fort  Worth  (Jax  Beer);  The  Ruggles 
by  KARK-TV  Little  Rock.  KABC-TV  Los 
Angeles,  on  a  two-year  unrestricted  run  basis, 
has  acquired  the  four  films  produced  by  Gross- 
Krasne  Inc.  for  CBS-TV  Lux  Video  Theatre 
and  the  three  the  firm  made  for  CBS-TV 
Omnibus,  based  on  John  Steinbeck  stories. 

FILM  PRODUCTION 

Richard  Bare  Productions  &  Varieties  Ltd., 

Hollywood,  has  been  signed  to  film  the  initial 
program  in  That's  Life,  new  situation  comedy 
series  to  star  Alan  Young,  for  NBC-TV.  Shoot- 
ing is  scheduled  for  today  (May  3)  at  Republic 
Studios.  Edmund  Beloin  is  executive  producer 
for  NBC  and  Richard  Bare,  whose  firm  pro- 
duces the  "Joe  McDoakes"  film  shorts  for 
Warner  Bros.,  is  director. 

Filming  of  National  Tuberculosis  Assn.'s  50th 
anniversary  picture  for  both  theatre  and  tv 
showing,  has  been  completed  by  National 
Video  Productions,  Washington,  D.  C,  accord- 
ing to  F.  William  Hart,  vice  president  and  pro- 
duction director.  The  half-hour  drama  titled 
"Within  Man's  Power"  was  filmed  at  Capital 
Sound  Stage,  Washington,  in  both  35  and  16mm 
footage. 

The  film,  scheduled  to  have  its  national 
premiere  at  the  NTA  convention  in  Atlantic 
City  on  May  17,  traces  the  history  of  man's 
fight  to  bring  tuberculosis  under  control.  A 
cast  of  60  actors  was  used  in  the  production 
under  the  direction  of  Nicholas  Webster.  Boris 
Kaufman,  in  charge  of  cinematography,  in- 


troduced new  experimental  photography  tech- 
niques in  the  film,  Mr.  Hart  said. 

Charmil  Productions  Inc.,  Hollywood,  has  been 
formed  by  Glenn  E.  MiUer  and  Charles  Shows 

to  produce  quarter-hour  Adventures  of  Patches, 
filmed  tv  children's  program,  with  Larry  Har- 
mon starring.  Program  was  live  on  KNBH  (TV) 
Hollywood  for  2V2  years.  Cheryl  Tv  Corp., 
same  city,  is  distributing  series  nationally. 
KWTV  (TV)  Oklahoma  City  started  the  13- 
week  series  April  26. 

Desilu  Productions  Inc.,  Hollywood,  started 
shooting  pilot  film  in  My  Aunt  Willy,  new  half- 
hour  situation  comedy  series,  starring  June 
Havoc  as  a  lady  lawyer  in  a  small  New  Hamp- 
shire town.  William  Spier,  who  wrote  the 
script  with  Louis  Pelletier,  is  producer  with 
Desi  Arnez,  executive  producer,  and  William 
Asher,  director. 

RANDOM  SHOTS 

Warner-Johnson  Productions,  General  Service 
Studios,  Hollywood,  has  been  formed  by  Jerry 
Warner,  at  one  time  with  Biow  Co.  and  BBDO, 
and  W.  C.  Johnson,  Chicago  advertising  execu- 
tive, to  film  Grocery  Boy,  a  half-hour  tv  series 
aimed  at  the  grocery  market  for  fall  telecasting. 
Negotiations  are  in  progress  with  Jack  and 
Bob  Carson  to  star  in  the  series,  26  scripts  for 
which  have  been  completed  by  Dane  Lussier. 
Mr.  Warner  is  currently  on  assignment  for 
Quaker  Oats  Co.,  completing  the  40-minute 
color  film  for  the  firm's  regional  sales  meetings. 
Agency  is  Needham,  Louis  &  Brorby,  Chicago.' 

PUBLICI-TV,  1610  N.  Argyle  Ave.,  Holly- 
wood, has  been  formed  by  Jack  Gardner,  Gene 
Coon,  former  CBS-TV  newsmen,  and  producer- 
director  Lee  Carrau  to  shoot,  edit,  write  and 
place  controlled  news  releases  on  video  news 
programs  locally  and  nationally.  Telephone  is 
Hollywood  4-3080. 

As  part  of  Prudential  Insurance  Co.  of  Amer- 
ica's campaign  against  home  accidents,  16  mm 
color  film,  "Mrs.  Hazard's  House,"  produced 
by  King  Horton  Productions,  Hollywood,  is 
being  shown  on  tv  by  local  health  departments 
of  1 1  western  states  and  Hawaii.  Prints  of  film 
were  made  available  by  insurance  firm,  with 
individual  health  groups  arranging  tv  time. 


FILM  PEOPLE 


Richard  H.  Gedney,  western  manager,  Con- 
solidated Tv  Sales,  appointed  account  executive 
in  the  New  York  sales  office,  film  syndication 
div.,  Motion  Pictures  for  Television  Inc. 

Connie  Haines,  singer  on  radio,  television  and 
in  motion  pictures,  signed  to  a  long-term  con- 
tract by  Guild  Films  Co.,  N.  Y.,  and  will  ap- 
pear in  Frankie  Laine  Show,  which  Guild  is 
producing  for  release  in  September. 

Basil  Grillo,  vice  president,  Bing  Crosby  Enter- 
prises Inc.,  Hollywood,  elected  to  the  Motion 
Pictures  Permanent  Charities  Committee  board 
of  directors.  Maurice  Unger,  vice  president  in 
charge  of  West  Coast,  Ziv  Tv  Programs  Inc., 
and  William  Self,  associate  producer,  Meridian 
Pictures,  elected  to  represent  Alliance  of  Tele- 
vision Film  Producers  on  the  PCC  membership 
committee. 

Stephen  Ames,  55,  motion  picture  producer 
who  has  been  on  production  on  Deadline,  his 
first  half-hour  tv  film  series,  died  April  22  of  a 
heart  attack. 

John  W.  Novak,  46,  an  editorial  supervisor  for 
Van  Praag  Productions,  N.  Y.,  died  of  a  heart 
attack  in  his  office  last  Wednesday. 


Broadcasting 


Telecasting 


Julie 
Benell 
is  a 
buy -word 

in 
Italy 


Ma  shoos!  How  that  gals  cooking  goes  over 
with  the  natives  of  Italy  (the  one  in  Texas  about 
40  minutes  by  Fiat  from  WFAA-TV's  lean  tower). 
Julie  Benell  recipes  are  followed  faithfully  —  and  the 
brand  name  ingredients  she  uses  pack  her  viewers' 
pantries.  Her  homemaking  fans  know  that  a 
Julie  Benell  menu  makes  a  happier  home.* 

'Ey  goomba,  they  also  feast  on  Benell  kitchen 
magic  in  Paris,  Frisco,  Nevada  and  Paradise  —  all 
in  the  WFAA-TV  picture.  Help  yourself  to  a  generous 
serving  of  this  vitamin-packed  DALLAS-Fort  Worth 
market.  Check  the  keepers  of  the  commissary, 
Edward  Petry  &  Co.,  for  the  latest  price  list. 

'There  are  some  real  happy  homes  of  food  brokers, 
manufacturers,  and  supermarkets  because 
of  Julie,  too. 

Most  recent  count  shows  337,000  places 
are  set  at  the  WFAA-TV  table. 


WFAA-TV 

DALLAS  —  Fort  Worth 


DUMONT 


RALPH  NIMMONS,  Station  Manager 

EDWARD  PETRY  &  CO.,  National  Representative 

Television  Service  of  The  Dallas  Morning  News 


Broadcasting 


Telecasting 


May  3,  1954    •    Page  37 


FACTS  &  FIGURES 


RADIO  AUDIENCE  UP  OUTSIDE  THE  HOME 


Radio  listening  out-of-the- 
home  hits  a  record  high  during 
January-February  1954,  The 
Pulse  Inc.  reports,  with  a  gain 
of  14%  over  the  1952  level  in 
21  major  markets  surveyed. 

OUT-OF-HOME  radio  listening  during  the 
winter  of  1954  reached  a  record  high,  register- 
ing a  gain  of  14%  over  the  1952  level,  The 
Pulse  Inc.  reported  last  week. 

This  conclusion  was  drawn  by  The  Pulse 
from  results  of  out-of-home  surveys  conducted 
in  21  major  markets  throughout  the  country 
during  January  and  February  1954.  One  other 
major  highlight  of  the  surveys,  according  to 
Dr.  Sydney  Roslow,  director  of  The  Pulse,  was 
that  between  6  a.m.  and  midnight,  an  average  of 
4%  of  all  radio  families  reported  listening  in 
away-from-home  places. 

"If  these  results  are  projected  nationally," 
Dr.  Roslow  said,  "the  out-of-home  audience 
during  the  past  winter  added  an  average  of 
1,750,000  families  to  the  listening  audience  in 
any  given  quarter-hour  of  the  day." 

Other  significant  findings  of  the  surveys  were: 
(1)  for  the  first  time,  the  level  of  out-of-home 
listening  remained  unchanged  between  summer 
and  winter,  reversing  the  trend  which  normally 
finds  out-of-home  listening  on  the  decline  dur- 
ing January  and  February  as  compared  with 
July  and  August;  (2)  out-of-home  listening 
added  21.7%  to  at-home  listening  as  compared 
with  13.7%  three  years  ago  and  18.6%  last 
year;  (3)  increase  in  out-of-home  listening  was 
attributed  not  only  to  auto  listening  but  listen- 
ing at  work,  in  public  places,  and  during  visits. 

The  surveys  showed  that  in  New  York,  for 
example,  53%  of  the  out-of-home  audience 
reported  listening  in  autos;  28%,  at  work;  18%, 
while  visiting,  and  18%,  in  other  public  places. 
It  was  noted  that  these  figures  add  up  to  115% 

Radio,  Tv  Set  Outputs 
Both  Show  Slump  From  #53 

OUTPUT  of  radio  sets  in  the  first  quarter  of 
1954  totaled  2,581,565  compared  to  3,834,784 
in  the  same  1953  period,  according  to  Radio- 
Electronics-Tv  Mfrs.  Assn.  Television  output 
for  the  quarter  totaled  1,447,110  sets  compared 
to  2,259,943  sets  turned  out  a  year  ago. 

The  first  quarter  radio  and  tv  figures  are  at 
the  same  level  as  the  first  quarter  of  1952 — a 
year  in  which  1 1  million  radios  and  six  million 
tv  sets  were  produced. 

In  March,  a  five-week  production  month, 
940,352  radios  and  599,606  tv  sets  were  pro- 
duced compared  to  1,549,203  radios  and  810,- 
112  tv  sets  in  the  same  month  a  year  ago. 

Tv  sets  with  uhf  tuning  facilities  totaled 
337,429  out  of  1,447,110  in  the  first  quarter, 
and  124,855  out  of  599,606  in  March,  roughly 
one  out  of  three  sets.  Radios  with  fm  tuning 
circuits  totaled  19,693  in  March,  plus  1,725  tv 
sets  with  fm  tuners. 

Following  are  radio  and  tv  set  production 
by  months  for  the  first  quarter  of  1954: 

Television  Home  Sets  Portables 

January                           420,571  271,036  46,571 

February                          426,933  233,063  98,275 

March  (5  wks)                 599,606  244,110  206,130 

TOTAL   1,447,110  748,209  350,976 

Auto  Clock  Total  Radio 

January                             394,442  159,932  871,981 

February                            331,961  105,933  769,232 

March  (5  wks)                 370,249  119,863  940,352 

TOTAL   1,096,652        385,728  2,581,565 
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because  of  listening  in  more  than  one  place. 

On  a  market-by-market  basis,  it  was  reported 
that  the  "plus"  represented  by  the  away-from- 
home  group  ranged  from  14.5%  in  Miami  to 
23.9%  in  New  York.  Los  Angeles  was  said  to 
be  first  on  the  basis  of  actual  level  of  listening, 
with  an  average  of  4.5%  of  the  families  there 
reporting  away-from-home  listening  during  the 
average  quarter-hour  between  6  a.m.  and  mid- 
night. Boston  and  New  York  were  next,  with 
a  4.4%  average. 

Market  by  market  data  are  shown  below: 
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Atlanta 

17.1 

3.2 

3.3 

18.7 

Baltimore 

17.0 

3.6 

3.2 

21.2 

Birmingham 

20.0 

3.6 

3.2 

18.0 

Boston 

19.5 

4.4 

3.8 

22.6 

Buffalo 

17.4 

3.6 

t 

20.7 

Chicago 

18.2 

3.9 

3.1 

21.4 

Cincinnati 

16.8 

3.6 

3.1 

21.4 

Detroit 

17.2 

3.9 

3I° 

22.7 

Houston 

20.7 

3.6 

17.4 

Los  Angeles 

19.8 

4.5 

4^2 

22.7 

Miami 

21.4 

3.1 

2.9 

14.5 

Milwaukee 

18.1 

3.3 

18.2 

Minneapolis 

18.5 

3.4 

3.1 

18.4 

New  York 

18.4 

4.4 

4.0 

23.9 

Philadelphia 

15.7 

3.6 

3.5 

22.9 

Pittsburgh 

18.7 

3.4 

t 

18.2 

Richmond 

17.6 

3.1 

17.6 

San  Francisco 

19.6 

4.1 

2.9 

20.9 

St.  Louis 

18.1 

3.5 

19.3 

Seattle 

20.3 

3.2 

2^8 

15.8 

Washington,  D.  C. 

18.7 

3.7 

3.2 

19.8 

Average,  21  markets 

18.4 

4.0 

21.7 

*  During  average  V4  hour,  6  a.m. -midnight,  Sunday 
through  Saturday.  All  figures  expressed  as  percent  of 
radio  families  surveyed. 

t  Figures  cover  January-February  '54,  except  for  New 
York,  which  is  based  on  only  February. 

t  Not  surveyed  in  winter  of  1952. 


A  Commercial  Does  This? 

APATHY  and  rejection  of  tv  commer- 
cials and  audience  attraction  have  been 
examined  from  the  standpoint  of  psy- 
chological and  cultural  meaning  by  a 
panel  of  social  science  authorities  spon- 
sored by  Weiss  &  Geller  Inc.,  Chicago 
advertising  agency,  with  results  announced 
last  week. 

The  panel  comprised  psychoanalysts, 
anthropologists,  sociologists,  psychologists 
and  professors  of  social  science.  Some  of 
the  key  conclusions  were  these: 

Women  who  deliver  tv  commercials 
create  resentment  and  arouse  feelings  of 
insecurity  on  the  part  of  women  viewers 
at  home. 

"The  television  saleswomen  who  ex- 
change know-how  rather  than  dictate 
know-it-all  should  prove  psychologically 
more  effective." 

Male  announcers  "also  go  off  the  track 
when  they  appear  too  confident  on  mat- 
ters involving  the  woman's  world." 

"The  most  effective  authorities  for  com- 
mercials— men  or  women — are  those  who 
present  themselves  as  human  and  fallible." 

"The  superlative"  may  cause  apathy  or 
rejection  by  stirring  up  feelings  of  in- 
feriority in  viewers." 

"The  viewer  must  be  made  to  feel  that 
he  is  not  overstepping  himself  by  wanting 
something  too  good."  Commercials  which 
imply  their  product  is  "super  magical  or 
glamorous  or  powerful  may  halt  25%  of 
the  audience  from  trying  it  out  at  all." 


NETWORK  TIME  SALES  TOP  '53  PERIODS 


COMBINED  gross  time  sales  of  the  nation- 
wide radio  and  tv  networks  during  March  to- 
taled $40,227,312,  a  gain  of  21.5%  over  the 
March  1953  gross  of  $33,183,640,  according 
to  figures  compiled  by  Publishers  Information 
Bureau.  The  four  radio  networks'  March  time 
sales  were  down  5.2%  from  that  month  of  last 
year;  the  four  tv  networks  were  up  42.1%. 

For  the  first  quarter  of  this  year,  the  com- 
bined radio-tv  network  gross  time  sales  totaled 
$113,868,498,  an  increase  of  22.7%  above  the 
$92,840,204  gross  for  the  like  period  of  1953. 


The  radio  networks'  gross  was  down  4.5%,  the 
tv  networks'  gross  up  44.2%,  from  the  first 
quarter  of  last  year. 

Individually,  all  tv  networks  this  year  showed 
increases  in  time  sales  over  1953,  both  for  | 
March  and  for  the  first  quarter.  In  radio, 
Mutual  billings  were  ahead  of  last  year  both 
for  March  and  for  the  first  three  months;  ABC 
and  CBS  were  down  for  March  but  up  for  the 
quarter;  NBC  fell  behind  last  year  both  for 
March  and  for  the  three-month  period. 

PIB's  network-by-network  tabulation  follows:  | 


ABC 
CBS 
MBS 
NBC 


NETWORK  RADIO 

March 
1954 

5  2,764,547  $ 
5,471,773 
2,031,505 
3,639,278 


TOTAL 


$13,907,103 


Mar^h 
1953 
$  2,797,544 
5,527,290 
1,995,478 
4,342,082 

$14,662,394 


NETWORK  TELEVISION 


ABC 
CBS 
DTN 
NBC 


TOTAL 


$  2,696,244 
11,379,631 
1,185,586 
11,058,748 

$26,320,209 


$  1,728,446 
7,739,812 
1,054,857 
7,998,131 

$18,521,246 


NETWORK   RADIO  TOTALS  TO  DATE 


Jan. 
Feb.  . 
March 


ABC 
2;830,654 
2,494,737 
2,764,547 


TOTAL    $  8,089,938 


CBS 
$  5,173,757* 
4,757,172* 
5,471,773 

$15,402,702 


MBS 
$  1,896,925* 
1,783,452* 
2,031,505 

$  5,711,882 


NETWORK  TELEVISION  TOTALS  TO  DATE 
ABC 


Jan  $  2,780,574 

Feb   2,502,372 

March    2,696,244 


TOTAL    $  7,979,190 


CBS 
$10,713,329 
9,965,481 
11,379,631 

$32,058,441 


DuM 
$  1,445,608 
1,108,157* 
1,185,586 

$  3,739,351 


Jan. -Mar. 

1954 
$  8,089,938 
15,402,702 
5,711,882 
10,208,000 

$39,412,522 


$  7,979,190 
32,058,441 
3,739,351 
30,678,994 

$74,455,976 


NBC 
$  3,391,873 
3,176,849 
3,639,278 

$10,208,000 


NBC 
$10,116,937 
9,503,309 
11,058,748 

$30,678,994 


Jan. -Mar. 

1953 
$  8,010,829 
15,355,271 
5,419,687 
12,416,239 

$41,202,026 


$  4,814,370 
21,445,060 
2,899,950 
22,478,798 

$51,638,178 


TOTAL 
$13,293,209* 
12,212,210* 
13,907,103 

$39,412,522 


TOTAL 

$25,056,448 
23,079,319* 
26,320,209 

$74,455,976 


Revised  4/26/54 
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TELEQUIPMENT  NEWS 

Published  by  the  General  Electric  Company,  Electronics  Park,  Syracuse,  N.Y. 


"WE  OVER-DESIGNED  BLACK  and  WHITE 
TRANSMITTERS  FOR  COLOR..." 


9  John  W.  Downie  fills  a  key  en- 
gineering position  in  the  design 
section  of  television  broadcast 
equipment  at  General  Electric's 
Syracuse  plant.  His  design  expe- 
rience began  in  1938  with  devel- 
opment work  on  the  transmitter  for 
WROB  in  Schenectady.  Since  that 
time  (except  for  the  War  years) 
Downie's  interest  and  work  have         JOHN  w-  DOWNIE 
centered  solely  on  the  problems  connected  with  television 
broadcasting.  With  this  background  he  is  eminently  quali- 
fied to  present  this  second  in  a  new  series  of  "color  talks" 
to  appear  under  your  Telequipment  News  masthead. 

Editor,  G-E  Telequipment  News,  Section  X254-3, 
Electronics  Park,  Syracuse,  New  York. 


Few  Internal  Parts  Required 

The  conversion  of  a  G-E  transmitter  consists  of  a  handful 
of  parts  (see  arrows)  which  allow  the  reference  burst  on  a 
color  signal  to  pass  through  a  keyed  clamp  without  "harm." 
A  G-E  black  and  white  transmitter  can  be  modified  to  deliver 
excellent  color  performance  in  less  than  an  hour  and  a  half! 
It  is  important  to  note  that  these  parts  plus  engineering 
supervision  of  their  installation  are  supplied  at  no  charge 
whatsoever  to  broadcasters  currently  employing  G-E  units. 


G-E  Engineer  Bares  Record  of  Design  Objectives 


There  is  nothing  magic  about 
color.  Color  signals  simply  con- 
tain more  information  than  black 
and  white  signals,  and  in  order  to 
transmit  the  extra  information 
satisfactorily  we  must  maintain 
a  closer  control  of  four  character- 
istics when  our  transmitters  are 
handling  color  signals. 

Amplitude  vs. 
Frequency  Response 

Obtaining  the  wider  bandpass 
with  tighter  tolerance  is  a  matter 
of  readjustment  of  the  double- 
coupled  circuits  in  G-E  transmit- 
ters. It  was  realized  long  before 
color  standards  were  established 
that  this  type  of  design  would  be 
readily  adjustable  to  the  more  ex- 
acting requirements  of  color  when 
it  came. 

A  new  requirement  (which  ap- 
plies to  B&W  as  well  as  color 
transmitters )  is  that  the  response 
be  down  at  least  20  db  at  the 
upper  channel  edge  and  beyond. 
Many  General  Electric  transmit- 
ters already  meet  this  require- 
ment because  of  the  inherent 
selectivity  of  the  r-f  amplifier 
circuits.  A  simple  video  filter  is 
being  supplied  at  no  cost  to  any 
customer  whose  transmitter  re- 
quires a  few  more  db  to  meet  the 
new  proof  of  performance  tests. 

Linearity 

One  of  the  many  advantages  of 
low-level  modulation  is  a  superior 
linearity  characteristic.  This 
comes  mainly  from  the  fact  that 
the  modulated  amplifier  is  easy 
to  neutralize  and  it  need  not  be 
driven  hard.  Many  G-E  units  are 
already  within  the  new  specifica- 
tions but  to  insure  maintenance 
of  linearity  (and  differential 
gain)  well  within  the  require- 
ments, a  Linearity  Corrective 
Amplifier  is  supplied  with  the 
Color  Kit  as  an  external  unit. 

Phase 

The  phase  variation  of  the  color 
sub-carrier  with  brightness  is 


within  the  new  specifications 
without  additional  correction. 

Envelope  Delay 

The  control  of  envelope  delay 
is  a  very  specialized  problem 
closely  related  to  the  general  field 
of  transients.  A  group  of  engi- 
neers in  our  Electronics  Labora- 
tory here  at  Electronics  Park  are 
thoroughly  trained  in  this  work 
and  they  supplied  us  with  the  de- 
sign data  from  which  the  trans- 
mitter Envelope  Delay  Corrective 
Filters  were  manufactured.  This 
unit  is  an  all-pass  video  filter, 
mounted  externally,  which  gives 
a  resultant  overall  envelope  delay 
in  compliance  with  the  new 
Standards. 

We  in  the  engineering  depart- 
ment believe  that  as  far  as  con- 
version is  concerned  the  "show  is 
on  the  road."  We  are  at  present 
engaged  in  the  refinement  of  new 
designs  now  on  the  drawing 
boards  so  that  future  G-E  trans- 
mitters will  be  even  simpler  and 
cheaper  to  operate  and  maintain 
with  color  than  former  B&W 
transmitters  were  without  it. 


 J)  # 

Bob  Millham  inspects  the  external  equipment 
required  to  convert  a  General  Electric  35  KW 
VHF  transmitter. 


GENERAL  O  ELECTRIC 
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FACTS  &  FIGURES 


ARB  Records  Steady 
Uhf  Circulation  Rise 

UHF  circulation  is  continuing  to  increase 
steadily  in  cities  having  both  uhf  and  vhf  tele- 
vision service,  according  to  the  fourth  compara- 
tive uhf-vhf  survey  conducted  by  American 
Research  Bureau.  The  April  survey  covers  57 
cities. 

Increases  of  around  50%  in  uhf  circulation 
were  registered  in  the  January-April  period  in 
several  cities.  In  eight  cities  the  increase 
ranged  around  25%  for  the  period  and  10 
others  showed  gains  around  10%.  In  one  out 
of  five  of  the  cities  surveyed  there  was  no 
appreciable  change  or  at  best  only  a  nominal 
increase.  ARB  data  show  per  cent  of  all  tv 
homes  having  uhf  tuning  facilities. 

With  each  quarterly  survey  ARB  has  been 
eliminating  cities  in  which  uhf  circulation 
reaches  the  75-80%  point.  Among  cities  that 
had  attained  that  level  in  January  [B»T,  Feb.  1] 
and  hence  were  not  surveyed  in  April,  are: 
Columbus,  Ga.;  Fort  Wayne,  Ind.;  Holyoke, 
Mass.;  Lafayette,  Ind.;  Lima,  Ohio;  Monroe, 
La.;  Oshkosh,  Wis.;  Parkersburg,  W.  Va.; 
Raleigh,  N.  C;  WACO,  Texas;  West  Palm 
Beach,  Fla.,  and  Zanesville,  Ohio. 

Last  January  ARB  had  eliminated  the  fol- 
lowing cities  with  over  75-80%  uhf  saturation: 
Baton  Rouge,  La.;  Columbia,  S.  C;  Decatur, 
111.;  Duluth,  Minn.;  Fort  Smith,  Ark.;  Fresno, 
Calif.;  Jackson,  Miss.;  Little  Rock,  Ark.;  Madi- 
son, Wis.;  Mobile,  Ala;  Montgomery,  Ala.; 
Peoria,  111.;  Roanoke,  Va.  (now  without  uhf); 
Rockford,  111.;  South  Bend,  Ind.,  and  Wilkes- 
Barre,  Pa. 

The  April  survey  showed  10  cities  having 
85%  or  more  tv  homes  having  uhf  tuning. 

Uhf  stations  were  numbered  first  in  the 
"channel  viewed  most"  category  by  only  five  of 
the  57  cities.  Programming  and  network  affilia- 
tion are  shown  to  be  basic  elements  affecting 
the  uhf  tune-in,  which  runs  behind  vhf  in  52 
cities. 

There  still  are  a  number  of  major  cities  in 
which  uhf  circulation  covers  fewer  than  one 
out  of  three  tv  homes.  In  a  number  of  cases 
where  circulation  and  tune-in  are  standing  still 
the  lack  of  basic  network  service  is  obviously  a 
major  factor. 


Pulse  Distributes  New 
Television  Rating  Report 

A  NEW  ratings  report,  "U.  S.  Pulse  Tv,"  is 
now  being  distributed  by  Pulse  Inc.,  covering 
national  April  tv  program  ratings  based  on  a 
minimum  sample  of  67,000  interviews  with 
families  in  60  areas  during  the  first  fact-col- 
lecting days  of  the  month. 

"Previously  we  had  been  distributing  Pulse 
Multi-Market  Reports  based  on  a  varying  22 
to  28  cities,"  Dr.  Sydney  Roslow,  director  of 
Pulse,  explained.  "With  this  new  sample  of 
60  areas,  we  will  gather  our  data  from  the 
same  source  each  month — but  all  different 
families — and  by  the  inclusion  of  rural  families 
as  well  as  urban  we  will  attain  the  maximum 
that  any  research  can  offer  in  commercial  han- 
dling of  probability  sample  studies." 

Dr.  Roslow  said  that  the  Pulse  survey  area 
covers  "some  92%  of  the  total  U.  S.  tv  popu- 
lation or  approximately  27  million  families," 
with  rural  viewing  in  communities  of  2,500  or 
less  included  with  the  60  cities  and  peripheral 
areas.  "We  will  steadily  increase  our  percent- 
age of  rural  interviews  as  rural  tv  coverage 
grows,"  he  said. 


Unbiased  Accounting 

REPORTING  on  surveys  of  department 
store  advertising  made  by  stores  them- 
selves and  so  presumably  free  of  any 
bias  in  favor  of  either  newspapers  or  ra- 
dio, the  April  issue  of  "Department  Store 
Studies'  Radio  Report"  stated:  "Tests 
to  date  indicate  that  newspaper  adver- 
tising costs  average  about  20%.  On  the 
identical  basis  for  determining  results, 
radio  costs  average  about  11%.  In  re- 
sults from  over  60  stores,  TEN  use  pro- 
gramming with  only  fair  results.  .  .  .  The 
same  10  report  good  results  from  use 
of  spots.  In  the  use  of  spots,  ALL  stores 
report  excellent  results  when  these  spots 
are  used  for  special  promotions.  ...  20 
report  spots  fair  for  item  selling.  ...  40 
report  spots  good  for  item  selling." 


'Radio  Theatre7,  'Benny' 
Top  Nielsen  Radio  Rating 

THE  A.  C.  Nielsen  Co.  top  10  ratings  of  net- 
work evening  once-a-week  radio  programs  for 
the  week  of  March  21-27  showed  Lux  Radio 
Theatre  at  the  top,  with  Jack  Benny  Show  in 
second  place.    The  ratings: 

NATIONAL  NIELSEN-RATINGS 
TOP  RADIO  PROGRAMS 
MARCH  21-27,  1954 
NIELSEN-RATING* 

Homes  Reached 


Rank  Program  (000) 
EVENING,  ONCE-A-WEEK 

(Average  for  All  Programs)  (1,912) 

1  Lux  Radio  Theafre  (CBS)  4,478 

2  Jack  Benny  Show  (CBS)  4,151 

3  People  are  Funny  (CBS)  3,825 

4  Amos  'n'  Andy  (CBS)  3,778 

5  My  Little  Margie  (CBS)  3,125 

6  Mr.  and  Mrs.  North  (CBS)  3,125 

7  Charlie  McCarthy  Show  (CBS)  3,079 

8  Our  Miss  Brooks  (CBS)  3,032 

9  Arthur  Godfrey's  Scouts  (CBS)  2,939 
10  You  Bet  Your  Life  (NBC)  2,892 
EVENING,  MULTI-WEEKLY 

(Average  for  All  Programs)  (1,073) 

1  One  Man's  Family  (NBC)  2,099 

2  News  of  the  World  (NBC)  1,959 

3  Fibber  McGee  &  Molly  (NBC)  1,633 
WEEKDAY  (Average  for  All  Programs)  (1,773) 

1  Arthur  Godfrey  (Kellogg)  (Fri.)  (CBS)  2,845 

2  Wendy  Warren  and  the  News  (CBS)  2,612 

3  Romance  of  Helen  Trent  (CBS)  2,566 

4  Arthur  Godfrey  (Lever)   (CBS)  2,566 

5  This  is  Nora  Drake  (Bristol-Myers)  (CBS)  2,566 

6  Aunt  Jenny  (CBS)  2,519 

7  Backstage  Wife  (NBC)  2,519 

8  Our  Gal,  Sunday  (CBS)  2,472 

9  This  Is  Nora  Drake  (Toni)  (CBS)  2,426 
10  Stella  Dallas  (NBC)  2,426 
DAY,  SUNDAY  (Average  for  All  Programs)  (886) 

1  Shadow,  The  (MBS)  2,052 

2  Lome  Greene  (MBS)  1,633 

3  Cecil  Brown  Commentary  (MBS)  1,446 
DAY,  SATURDAY  (Average  for  All  Programs)  (1,259) 

1  City  Hospital  (CBS)  2,286 

2  Stars  over  Hollywood  (CBS)  2,146 

3  Theatre  of  Today  (CBS)  1,959 


*  Homes  reached  during  all  or  any  part  of  the  program, 
except  for  homes  listening  only  1  to  5  minutes.  For  5- 
minute  program.  Average  Audience  Basis  is  used. 

Copyright  1954  by  A.  C.  NIELSEN  CO. 


BAB  Reports  Listenership 
Of  Airline  Passengers 

BAB  has  released  to  members  a  new  study 
on  the  radio  listening  habits  of  businessmen 
who  ride  scheduled  airlines.  One  highlight 
of  the  study  is  that  more  than  eight  out  of 
ten  are  regular  radio  listeners. 

Titled  "When,  What,  Where— the  Radio 
Listening  Habits  of  Men  Who  Ride  Scheduled 


Airlines,"  the  study  contains  data  gathered  for 
BAB  by  The  Pulse  through  personal  interviews 
among  men  traveling  on  business  trips  via 
scheduled  airline  flights  at  airports  in  Atlanta, 
Boston,  Indianapolis,  Kansas  City,  Richmond 
and  San  Francisco. 

The  study  gives  data  on  when  businessmen 
listen,  the  types  of  programming  they  prefer 
and  the  places  where  they  listen.  Other  high- 
lights of  the  study  are  that  seven  in  every  ten 
listen  to  news  and  more  than  half  to  music 
every  day. 


'Dragnet'  and  'Lucy' 
Head  Videodex,  ARB 

NBC-TV's  Dragnet  and  CBS-TV's  /  Love  Lucy 
topped  the  Videodex  ratings  for  network  pro- 
grams in  percentage  of  tv  homes  and  number  of 
tv  homes  reached  in  April  1-7  period.  Complete 
listings  follow: 


No.  of    Tv  Home: 


Program 

Cities 

(%) 

1 

Dragnet  (NBC) 

105 

46.9 

2 

1  Love  Lucy  (CBS) 

126 

45.5 

3 

Groucho  Marx  (NBC) 

129 

43.6 

4 

Milton  Berle  (NBC) 

112 

38.5 

5 

Toast  of  The  Town  (CBS) 

104 

36.5 

6 

Godfrey  &  Friends  (CBS) 

107 

33.0 

7 

Your  Show  of  Shows  (NBC) 

72 

32.5 

8 

Cavalcade  of  Sports  (NBC) 

108 

31.3 

9 

Jackie  Gleason  (CBS) 

90 

31.2, 

10 

Burns  &  Allen  (CBS) 

92 

30.2 

No.  of  Homes 

No.  of 

Tv  Homes 

Program 

Cities 

(000) 

1 

1  Love  Lucy  (CBS) 

126 

16,258 

2 

Dragnet  (NBC) 

105 

16,031 

3 

Groucho  Marx  (CBS) 

129 

15,884 

4 

Milton  Berle  (CBS) 

112 

13,884 

5 

Toast  of  The  Town  (CBS) 

104 

11,723 

6 

Godfrey  &  Friends  (CBS) 

107 

10,992 

7 

Cavalcade  of  Sports  (NBC) 

108 

10,634 

8 

Comedy  Hour  (NBC) 

104 

10,215 

9 

Ford  Theatre  (NBC) 

132 

10,174 

10 

Red  Buttons  (CBS) 

132 

10,090 

Special  event  for  April:  President  Eisenhower  60.0°/ 
rating;  22,660,000  homes  reached;  number  of  cities,  123 


★     ★  ★ 

NBC-TV's  Dragnet  and  CBS-TV's  7  Love  Lucj 
occupy  the  first  two  positions  in  rating  anc 
number  of  viewers  in  the  American  Researcl 
Bureau's  survey  for  April,  based  on  April  1-' 
viewing.  The  Olsen-Gavilan  fight  scored  th< 
third  highest  rating.  Dragnet  and  Lucy  hav( 
been  at  the  top  of  ARB  listings  this  season 
with  Dragnet  hitting  first  place  three  times  anc 
Lucy  four.  Complete  list: 


Program 

Ratin 

1 

Dragnet  (NBC) 

59.9 

2 

I  Love  Lucy  (CBS) 

58.8 

3 

Cavalcade  of  Sports  (NBC)  (Olsen 

Gavilan 

fight) 

55.7 

4 

You  Bet  Your  Life  (NBC) 

52.3 

5 

Jackie  Gleason  (CBS) 

45.8 

6 

Life  of  Riley  (NBC) 

44.5 

7 

Toast  of  the  Town  (CBS) 

44.0 

8 

Ford  Theatre  (NBC) 

40.6 

9 

This  Is  Your  Life  (NBC) 

39.8 

10 

Godfrey  and  Friends  (CBS) 

38.7 

Total  Viewers 

Program 

Viewers  (00< 

1 

Dragnet  (NBC) 

45,1 30 

2 

1  Love  Lucy  (CBS) 

43,520 

3 

You  Bet  Your  Life  (NBC) 

39,90( 

4 

Toast  of  the  Town  (CBS) 

35,88i 

5 

Cavalcade  of  Sports  (NBC)  (Olsen- 

Gavilan  fight) 

35,500 

6 

Jackie  Gleason  (CBS) 

33,70i 

7 

Ford  Theatre  (NBC) 

28,690 

8 

Life  of  Riley  (NBC) 

27,830  i 

9 

1  Married  Joan  (NBC) 

26,270 

10 

Your  Hit  Parade  (NBC) 

25,930  1 
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Television  in  Los  Angeles 
gets  more  different  every  day  - 
-and  the  difference  is  KTTV 


Until  you  read  this  you  wont  believe  what  an  independent 
television  station  can  do  in  a  7-station  market. 


1 .  KTTV  not  only  leads  in 
quarter-hour  firsts  — but  has  more  than 
the  next  two  stations  combined! 

2.  Of  all  programs  seen  in  Los  Angeles  \ 
five  times  a  week— network  or  local,  live  or  film  > 
—  all  of  the  top  five  are  on  KTTV.  J 

3.  KTTV  leads  all  Los  Angeles 
stations  in  national  spot  accounts. 


KTTV    146 

Station  A   68 

Station  B   57 

Station  C   35 

Station  D   20 

Station  E   16 

Station  F   4 


Sheriff  John  ....  13.5 

News— George  Putnam  11.7 

Ramar  of  the  Jungle  .  11.2 

Time  for  Beany  .   .   .  9.6 

Thunderbolt  ....  9.4 

KTTV    484 

Station  A   458 

Station  B   446 

Station  C   382 

Station  D   339 

Station  E   310 

Station  F   301 


KTTV  gets  ratings  like  these: 

ARB 

HOOPER 

BADGE  714 

35.1 

28 

LIFE  OF  RILEY 

25.6 

22 

WATERFRONT 

24.3 

19 

ANNIE  OAKLEY 

21.6 

18 

Add  to  audience  facts  such  as  these,  the 


merchandising  and  promotion  leadership  you'd 
expect  from  the  Los  Angeles  Times  station,  and 
you  get  a  partial  picture  of  KTTV's  amazing 
position.  Knowing  the  whole  story  is  worth  your 
while— and  Blair-TV,  like  anyone  with  real  news 
to  tell,  is  bursting  with  information.  Make  a  date 
now  with  the  Blair-TV  man. 


KTTV 


Channel  Eleven 

Los  Angeles  Times  Television 

5746  Sunset  Blvd.,  Hollywood  28,  Calif. 


Represented  by  BLAIR-TV 

Sources:  1.  ARB,  March '54.  Hooper  shows  KTTV  first,  too.  2.  ARB,  March '54.  ARB  shows  KTTV  first,  too.  3.  Rorabaugh  Reports,  1953  total  listings. 
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TRADE  ASSNS. 


EIGHT  MORE  STATIONS  JOIN  TAB  NUCLEUS 
OF  25  ORGANIZING  COMMITTEE  MEMBERS 

WDSU-TV's  Robert  Swezey  in  a  wire  to  B9T  notes  the  NARTB  Tv  Board 
has  been  considering  such  a  bureau  and  says  it  would  be  'regret- 
table' if  'various  groups  of  us'  should  duplicate  or  impede  each 
other's  efforts.    Industry-wide  meeting  planned  for  convention  week. 


ADDITION  of  eight  more  tv  stations  to  the 
group  of  25  comprising  the  original  organiz- 
ing committee  of  Television  Advertising  Bureau 
[B»T.  April  26]  was  announced  Thursday  by 
Richard  A.  Moore,  general  manager,  KTTV 
(TV)  Los  Angeles,  temporary  chairman  of  the 
committee. 

TAB,  according  to  the  discussion  at  the 
original  planning  meeting  in  New  York  April 
22-23,  would  provide  for  tv  stations  the  follow- 
ing services:  Intensive  sales  effort,  advertising 
and  promotion;  cultivation  of  new  sources  of 


members  were  added  at  that  time,  that  eight 
more  have  joined  since  then  and  that  others  are 
expected  to  join  within  the  next  few  days. 

The  aim  of  the  original  committee,  Mr. 
Doherty  emphasized,  is  to  build  a  full  organiz- 
ing committee  which,  when  completed,  will 
represent  a  broad  cross-section  of  the  nation's 
tv  stations,  including  uhf  as  well  as  vhf  and 
medium  and  smaller  stations  as  well  as  the 
larger  ones.  When  the  organizing  committee 
has  attained  full  membership,  he  said,  a  meet- 
ing will  be  held  to  formulate  plans  for  a  larger 


project  is  finally  underway.  I  went  on  record 
three  years  ago  that  such  an  organization  was 
needed  and  why  wait  to  shut  the  gate  after 
the  horse  gets  out?  If  I  can  be  of  help  please 
do  not  hesitate  calling  on  me  as  I  am  willing 
to  give  freely  of  my  time  for  the  project." 

Text  of  the  Swezey  telegram: 

I  was  very  much  interested  in  reading  the 
item  in  Broadcasting»Telecasting  of  April  25 
with  respect  to  the  recent  meeting  of  certain 
television  broadcasters  and  station  represent- 
atives to  consider  the  establishment  of  a  televi- 
sion Advertising  Bureau. 

I  think  most  of  us  in  the  industry  believe  that 
such  a  project  is  highly  desirable,  and  would 
applaud  any  well-conceived  plan  to  bring  it 
into  existence.  As  I  am  sure  you  are  aware,  this 
matter  has  been  given  very  careful  consideration 
for  several  months  by  the  Television  Board  of 
the  NARTB,  which  expects  within  a  few  weeks 
to  have  before  it  a  complete  organization  plan 
for  a  Television  Advertising  Bureau.  More  rapid 
progress  was  not  made  only  because  there  are 
certain  basic  problems  of  financing  and  organiza- 
tion which  the  board  felt  far  too  important  to 
be  hastily  decided. 

I  have  no  quarrel  whatever  with  the  purposes 
and  intent  of  the  participants  in  the  recent  meet- 
ing in  New  York,  most  of  whom  are  good  friends 
of  mine — all  extremely  able  and  of  deep  experi- 
ence in  the  broadcasting  business.  I  do  think, 
however,  it  would  be  regrettable  if  various 
groups  of  us,  with  more  or  less  the  same  meri- 
torious objective  in  mind,  should  unintentionally 
and  unnecessarily  duplicate  or  impede  each  oth- 
er's efforts. 

I  trust  that  while  organizational  plans  are 
still  flexible,  thorough  consideration  can  be  given 
to  the  true  needs  of  the  industry  to  the  end 
that  our  efforts  and  finances  will  not  be  needless- 
ly dissipated  in  the  achievement  of  partial  re- 
sults. 

The  TAB  organizing  committee  has  retained 
Charles  Mathieu  &  Co.,  New  York  public  re- 
lations firm,   to  assist  in  the  organizational 
planning  and  preparations  for  the  all-industry  - 
meeting. 

Dept.  Stores  Should  Use 
Radso-Tv,  AWRTIsTold 

RADIO  and  television  are  effective  media  for 
department  stores,  members  of  American  Wom- 
en in  Radio  &  Television  were  told  at  their 
annual  convention,  April  22-25,  at  the  Hotel 
Muehlebach,  Kansas  City  [B®T,  April  26]. 

In  a  roundtable  discussion  at  the  April  24 
morning  session,  Hazel  Stebbins,  broadcasting 
for  the  Miller  &  Payne  department  store  in 
Lincoln,  Neb.,  told  how  two  mink  coats  were 
sold  as  the  result  of  one  tv  announcement.  She 
told  of  the  effectiveness  of  buyers'  appearances 
on  programs,  with  customers  often  coming  into 
the  store  to  ask  for  a  buyer  by  name. 

Virginia  Beagle,  fashion  promotion  director 


THREE  regional  vice  presidents  elected  by 
American  Women  in  Radio  &  Television 
are  (I  to  r):  Bette  Doolittle,  assistant  to 
NARTB  Tv  Code  Affairs  Director;  Myrtle 
Labbxt,  CKLW  Detroit,  and  Ruth  Dunlop, 
KPHO  Phoenix,  Ariz.  A  fourth  vice  presi- 
dent is  Lillian  Lee,  WABE  Atlanta. 
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REPRESENTATIVES  of  17  tv  stations  met  in  New  York  April  22-23  to  organize  the 
Television  Advertising  Bureau.  Among  those  present  were  (I  to  r):  standing— Richard 
A.  Moore,  vice  president-general  manager,  KTTV  (TV)  Los  Angeles,  chairman  of  the 
organizing  committee;  William  Kiley,  WFBM-TV  Indianapolis;  Robert  D.  Thomas, 
WBNS-TV  Columbus;  George  B.  Storer  Jr.,  Storer  tv  stations;  George  Whitney,  KFMB- 
TV  San  Diego;  Charles  Thieriot,  KRON-TV  San  Francisco;  seated— Norman  Gifileson, 
WJAR-TV  Providence,  R.  !.;  Ben  Berenston,  WGN-TV  Chicago;  Richard  A.  Borel, 
WBNS-TV,  and  William  Quarton,  WMT-TV  Cedar  Rapids.  Also  present  were  Payson 
Hall,  vice  president,  Meredith  Publishing  Co.;  Tom  Marker,  vice  president,  Storer 
Broadcasting  Co.,  serving  as  treasurer  of  the  organizing  committee,  and  Norman 
Chandler,  president  of  KTTV  and  publisher  of  the  Los  Angeles  Times. 


revenue:  improvement  of  sales  techniques;  a 
central  means  of  providing  a  variety  of  services 
to  advertisers  and  agencies. 

Meanwhile,  Robert  D.  Swezey,  general  man- 
ager, WDSU-TV  New  Orleans,  and  chairman 
of  the  NARTB  Tv  Board,  in  a  telegram  to  B^T, 
noted  that  the  idea  of  establishing  a  Television 
Advertising  Bureau  has  "been  under  very  care- 
ful consideration  for  several  months  by  the 
Television  Board  of  NARTB."  Reporting  that 
the  board  anticipated  having  a  complete  or- 
ganization plan  within  a  few  weeks,  Mr.  Swezey 
expressed  the  feeling  that  "it  would  be  re- 
grettable" if  various  groups  with  the  same 
laudatory  purpose  "should  unintentionally  and 
unnecessarily  duplicate  or  impede  each  other's 
efforts." 

Richard  P.  Doherty,  former  NARTB  vice 
president  and  now  head  of  his  own  consulting 
organization,  Television  Radio  Management 
Corp.,  who  is  serving  as  consultant  to  the  TAB 
organizing  committee,  clarified  the  committee's 
position.  The  group  meeting  in  New  York  the 
previous  week,  he  said,  in  no  sense  comprised 
the  full  committee.  He  pointed  out  that  eight 


meeting  which,  he  said,  will  be  virtually  a  tv 
station  operators'  convention. 

At  this  industry-wide  gathering,  to  which  all 
tv  station  licensees  will  be  invited  and  which 
probably  will  be  timed  to  coincide  with  the 
NARTB  convention  in  Chicago  the  week  of 
May  23,  plans  will  be  shaped  for  the  inaugura- 
tion of  TAB  as  a  going  concern,  he  said. 

The  eight  new  members  who  joined  the  TAB 
organizing  committee  last  week,  as  announced 
by  Mr.  Moore,  are:  John  H.  Bone,  general 
manager,  WNEM-TV  Saginaw,  Mich.;  James 
C.  Hanrahan,  general  manager,  WEWS  (TV) 
Cleveland;  Stanley  E.  Hubbard,  president. 
KSTP-TV  St.  Paul;  Vernon  A.  Nolte,  general 
manager,  WHIZ-TV  Zanesville,  Ohio;  L.  H. 
Rogers  II,  general  manager,  WSAZ-TV  Hunt- 
ington, W.  Va.;  W.  D.  Rogers,  president, 
KDUB-TV  Lubbock,  Tex.;  Henry  W.  Slavick, 
general  manager,  WMCT  (TV)  Memphis;  Vic- 
tor A.  Sholis,  director,  WHAS-TV  Louisville. 

The  committee  reported  an  enthusiastic  re- 
sponse to  the  initial  announcement  of  its  plans, 
citing  as  typical  a  telegram  received  from 
Mr.   Rogers:    "I   am   very  pleased  that  this 
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of  Emery,  Byrd, 'Thayer  department  store  in 
Kansas  City,  said  |  a  store  should  use  at  least 
a  26-week  series  to  get  a  fair  sample  of  a  pro- 
gram's selling  power.  She  warned  that  co-op 
funds  must  be  controlled  or  the  program  will 
sell  the  individual  products  rather  than  the 
store. 

Louise  Wilson  of  Sibley  department  store, 
Rochester,  N.  Y.,  whose  25-year-old  program 
has  been  called  the  oldest  retail  broadcast  of 
its  type,  said  the  store  has  a  radio-tv  staff  of 
four  entirely  separate  from  its  advertising  de- 
partment. Comparison  shoppers  submit  daily 
reports  on  merchandise  sold  as  a  result  of  its 
five  quarter-hour  radio  and  one  quarter-hour 
tv  program  a  week  on  WHAM-AM-TV  there. 

Peter  Lasker,  general  manager  of  WLWD 
(TV)  Dayton,  Ohio,  said  tv  stations  should 
supply  department  store  buyers  with  a  daily 
report  of  sales  results,  as  do  newspapers. 


MISS  DALTON 


MISS  COOPER 


AWRT  elected  Jane  Dalton,  WSPA  Spartan- 
burg, S.  C,  as  president.  Four  vice  presidents 
were  elected:  Lillian  Lee,  WABE  Atlanta  edu- 
cational outlet;  Ruth  Dunlop,  KPHO  Phoenix, 
Ariz.;  Bette  Doolittle,  assistant  to  NARTB  Tv 
Code  Affairs  Director,  and  Myrtle  Labbitt, 
CKLW  Detroit.  Madge  Cooper,  WMRN 
Marion,  Ohio,  was  elected  secretary-treasurer 
for  a  two-year  term.  The  1955  meeting  will 
be  held  in  Chicago,  with  the  1956  session  slated 
in  Boston. 

In  a  panel  discussion  on  service,  Jayne 
Shannon  of  J.  Walter  Thompson  Co.,  New 
York,  said  public  service  programming  pays 
commercially.  She  said  the  audience  is  im- 
portant to  advertisers  and  a  growing  civic  con- 
science is  improving  public  service  programs. 
These  programs  can  be  commercial  if  handled 
with  good  taste,  she  added,  explaining  that 
commercials  as  well  as  programs  serve  the 
public. 

E.  K.  Hartenbower,  manager  of  KCMO 
Kansas  City  and  a  NARTB  board  member, 
said  women's  programs  traditionally  have  low 
audience  ratings  but  produce  sales  results.  He 
contended  the  best  sales  features  on  KCMO  are 
women's  programs  and  farm  broadcasts. 


BAB  Study  Cites  Radio 
For  Cosmetic  Advertising 

ADVANTAGES  of  using  radio  to  promote 
cosmetics  and  toiletry  articles  to  women  con- 
sumers are  highlighted  in  a  BAB  presentation, 
"Magic  Formula  for  Selling  Cosmetics  and 
Toiletries,"  which  will  be  distributed  to  mem- 
bers this  week. 

The  presentation  notes  that  more  than  140 
different  cosmetic  and  toiletry  products  current- 
ly are  advertised  on  network  and  spot  radio  to 
reach  women  "at  the  right  time  and  place — 
when  women  need  and  use  them."  It  points 
out  that  radio  reaches  women  in  the  kitchen, 
automobile,  the  bedroom  and  the  bathroom, 
which  are  described  as  places  in  which  women 
are  "most  receptive  to  cosmetic  and  toiletry 
advertising." 
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PAB  ASKS  REVISION 
OF  RADIO  RATINGS 

Pennsylvania  Broadcasters 
elect  Bennett  president  in  two- 
day  Pocono  Manor  meet. 

RATING  services  should  re-evaluate  their 
methods  "to  give  a  true  picture  of  radio  listen- 
ing, especially  in  tv  markets,"  Pennsylvania 
Assn.  of  Broadcasters  insisted  Thursday  at  the 
conclusion  of  a  two-day,  200-member  meeting 
held  at  Pocono  Manor. 

PAB  delegates  adopted  a  resolution  critical 
of  the  techniques  used  by  survey  agencies,  con- 
tending present  figures  understate  the  amount 
of  radio  listening. 

The  association  called  on  record  companies 
to  take  another  look  at  radio's  role  in  promoting 
record  sales,  aiming  particularly  at  efforts  to 
charge  broadcasters  for  the  numbers  they  ex- 
ploit on  their  stations. 

David  Bennett,  WTPA  (TV)  Harrisburg,  was 
elected  president  of  PAB.  Other  officers  elected 
were  Joseph  T.  Connolly,  WCAU  Philadelphia, 
first  vice  president;  Thomas  B.  Price,  WBVP 
Beaver  Falls,  second  vice  president;  Roy  C. 
Morgan,  WILK  Wilkes-Barre,  secretary,  and 
Thomas  W.  Metzger,  WMRF  Lewistown,  treas- 
urer. 

Elected  directors  were  Cecil  Woodland,  WQAN 
Scranton;  Milton  Bergstein,  WMAJ  State  Col- 
lege; Robert  Trace,  WMGW  Meadville;  Lester 
Rawlins,  KDKA  Pittsburgh;  Lowell  W.  Williams, 
WNOW  York;  George  Koehler,  WFIL  Philadel- 
phia; A.  Boyd  Siegel,  WJPA  Washington;  David 
Potter,  WNAE  Warren;  Thomas  Nunan,  WLEV 
Bethlehem. 

NARTB  Board  Chairman  Harold  E.  Fellows 
told  the  Wednesday  dinner  meeting  radio  and 
tv  listening  and  viewing  habits  are  changing 
as  the  population  increases  and  people  have 
more  leisure  time.  With  newspapers  in  an  era 
of  mergers,  he  argued  broadcasters  have  a 
greater  obligation  to  see  that  proper  emphasis 
is  given  all  viewpoints  in  newscasts. 

Separate  Engineering  Meet 

A  separate  engineering  conference  was  held 
Thursday,  with  Herbert  Kendrick,  WHGB 
Harrisburg,  as  chairman.  David  M.  Baltimore, 
WBRE-TV  Wilkes-Barre,  said  foresight  is  neces- 
sary in  tv  planning.  He  said  his  station  started 
its  studies  seven  years  ago,  designing  all  facilities 
to  accommodate  a  tv  operation.  David  J.  Miller 
Jr.,  WEEU-TV  Reading,  advocated  block  pro- 
gramming from  an  engineering  standpoint  as 
an  efficiency  measure. 

Mr.  Morgan  was  convention  chairman. 
Opening  greetings  were  given  by  W.  J.  Thomas, 
WCPA  Clearfield,  retiring  president.  Ogden 
Davies,  WKAP  Allentown,  moderated  a  panel 
on  programming  radio  against  tv  competition. 
Taking  part  were  James  Chambers,  WHOL 
Allentown;  Ed  K.  Smith,  WCMB  Harrisburg; 
and  Murray  Arnold,  WPEN  Philadelphia. 

Murray  L.  Goldsborough  Jr.,  WHVR  Han- 
over, moderated  a  panel  on  cost-cutting.  Partici- 
pants: A.  V.  Tidmore,  WPPA  Pottsville;  Wright 
Mackey,  WRAK  Williamsport,  and  William 
Raihall,  WNCC  Barnesboro. 

W.  S.  Halpern,  WCOJ  Coatesville,  moderated 
a  panel  on  programming  that  sells.  Taking 
part  were  Dick  Redmond,  WHP  Harrisburg; 
Herbert  Scott,  WPAZ  Pottsville;  Mr.  Potter  and 
Theodore  Oppegard,  WVSC  Somerset. 

Mr.  Koehler  moderated  a  panel  on  ability 
of  markets  to  support  television.  Participants: 
George  D.  Coleman,  WGBI-TV  Scranton; 
Robert  Nelson,  WARD-TV  Johnstown,  and 
Nelson  S.  Rounsley,  WGLV-TV  Easton. 

Thomas  E.  Martin,  WEEU  Reading,  mod- 
erated a  panel  on  local  tv  programming.  Taking 
part  were  Jack  Snyder,  WFBG-TV  Altoona  and 


Hal  Berg,  WILK-TV  Wilkes-Barre.  Sam 
Booth,  WCHA-TV  Chambersburg,  listed  com- 
parative radio-tv  expenses.  Humboldt  Grieg, 
WHUM-TV  Reading,  described  technical  ad- 
vantages of  a  1,000-foot  tower.  Millard  C. 
Faught,  consultant  to  Zenith  Radio  Corp.,  told 
of  plans  for  subscription  tv. 

In  a  statewide  radio  competition,  these 
awards  were  made  for  "Radio  Month  in  Penn- 
sylvania" promotions:  first  award,  WBVP 
Beaver  Falls;  second,  WCMB  Harrisburg;  third, 
WEEU  Reading;  tied  for  fourth,  WNAE  War- 
ren and  WCPA  Clearfield. 

Mr.  Woodland  presided  at  the  Thursday 
morning  session.  Woody  Ott,  WWPA  Williams- 
port,  moderated  a  panel  on  selling  the  station. 
Taking  part  were  Ralph  Brent,  WIP  Philadel- 
phia; Howard  Naschmeier,  WFIL  Philadelphia; 
Mr.  Bergstein  and  Thomas  Tito,  WAZL  Hazle- 
ton. 

Participants  in  a  sales  discussion  were  Fred 
Palmer  management  consultant,  with  question- 
ing by  Victor  C.  Diehm,  WAZL  Hazleton; 
Winslow  T.  Porter,  WHYL  Carlisle,  and  Pat  J. 
Stanton,  WJMJ  Philadelphia. 

Reports  on  PAB  work  during  the  year  were 
given  by  Messrs.  Thomas,  Connolly,  Bennett, 
Price  and  Morgan.  Kevin  Sweeney,  BAB  presi- 
dent, addressed  the  Thursday  luncheon.  He  was 
introduced  by  Frank  Altdoeffer,  WLAN  Lan- 
caster. RCA  was  host  at  a  Wednesday  re- 
ception. 


Bartzoff  Elected  to  Head 
New  England  Radio-Tv  Group 

RADIO  &  Television  Executives  Assn.  of  New 
England  last  week  elected  Benjamin  Bartzoff, 
ident  and  general 
manager  of  WVOM 
Boston,  president  for 
the  coming  year.  Mr. 
Bartzoff  was  one  of 
the  original  founders 
of  the  association  six 
years  ago.  He  has 
been  in  the  broad- 
casting industry  for 
32  years,  his  first 
experience  being 
with  radio  stations 
in  Buffalo,  N.  Y., 
where  he  was  born, 
executive  vice  pres- 

Other  newly  elected  officers  are  Paul  H.  Pro- 
vandie,  Hoag  &  Provandie  Inc.,  first  vice  presi- 
dent; Creighton  E.  Gatchell,  WGAN  Portland, 
Me.,  second  vice  president;  Arthur  E.  Haley, 
WORL  Boston,  treasurer;  Bruce  G.  Pattyson, 
John  Blair  &  Co.  station  representatives,  secre- 
tary. 

Elected  to  the  board  of  directors:  C  Herbert 
Masse,  WBZ-TV  Boston;  Murray  A.  Davis,  WNAC- 
TV  Boston;  Roy  V.  Whisnand,  WCOP  Boston; 
Hervey  Carter,  WMUR-TV  Manchester,  N.  H.; 
William  F.  Malo,  WDRC  Hartford;  Helen  C  Hor- 
rigan,  Chambers  &  Wiswell  Agency,  Boston; 
Paul  Eaton,  H.  P.  Hood  &  Sons,  Boston;  Robert 
R.  Reardon,  Weed  Tv  Corp.,  Boston;  David  Ab- 
bott, Television  Film  Supplier,  Boston. 


MR.  BARTZOFF 


Daytime  Group  to  Meet 

MEETING  of  Daytime  Broadcasters  Assn. 
members  will  be  held  May  24,  2:30  p.m.,  dur- 
ing the  NARTB  convention  at  the  Palmer 
House,  Chicago,  according  to  Harry  J.  Daly, 
DBA  counsel.  Association  is  planning  ex- 
pansion of  board  of  directors  and  will  file 
an  answer  to  FCC's  proposed  rule-making 
in  the  daytime  skywave  case.  FCC's  proposal 
would  give  greater  daytime  protection  to  clear- 
channel  stations.  Chicago  session  will  include 
discussion  of  proposal  to  fix  daytimers'  op- 
erating hours  at  5  a.m.-7  p.m.  the  year  round. 
DBA  will  elect  new  officers  at  Chicago. 
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"REX"  INCREASES  SALES  VOLUME  FOR 
BUTTER-NUT  .  .  . 

"We  have  just  compiled  our  sales  figures  for  the 
first  three  months  of  1954  and  find  that  our  sales 
volume  in  the  Rockford-Madison  area  has  in- 
creased over  200%  compared  to  the  same  period 
in  1953. 

"It  was  just  a  little  over  three  months  ago  that  we 
purchased  the  10:00  o'clock  weather  show  on 
WREX-TV  so  naturally  we  attribute  our  increase 
to  the  sales  impact  of  your  television  operation." 

R.  W.  Jacobsen,  Gen.  Sales  Mgr. 
Paxton  and  Gallagher  Co. 
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"REX"  EXPANDS  DISTRIBUTION  FOR 
BUTTER-NUT  .  .  . 

"We  are  sold  on  the  consumer  impact  of  TV,  and 
especially  the  "Wallop"  WREX  packs  in  our  market 
area.  We  find  that  products  advertised  by  you 
move  from  our  shelves  faster  than  others. 
"To  pin-point  that  statement,  you  may  be  inter- 
ested to  know  that  because  of  your  10  PM  weather 
program,  sponsored  by  Butter- nut  Coffee,  we  have 
had  sufficient  demand  for  Butter-nut  to  stock  it  in 
all  of  our  super-markets." 

B.  P.  K ram  lick 
Piggly  Wiggly  Midwest  Co. 


MM 


Channel  13      R<>ckford  .  Illinois 


47,000  WATTS  E.  R.  P. 


NETWORK  AFFILIATIONS 


•  ABC 
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There's  a 
Difference 
Of  Opinion  .  .  . 


.  .  .  between  Telepulse  and  ARB's  "The 
Television  Audience"  for  March,  1954. 


ice  a 

Telepulse:  11  out  of  15 
on  WABT 

Top  Mult i 

Telepulse:  9  out  of  12 
on  WABT 

Quarter 

Telepulse:  388  (and  1  tie) 
out  of  439  for  WABT 


Week  Shows 

ARB:  12  out  of  16 
on  WABT 


Shows 

ARB:  9  out  of  11 
on  WABT 

ur  Wins 

ARB:  293  (and  13  ties) 
out  of  439  for  WABT 


But,  any  way  you  look  at  it 


is  WBY  Out  in  Front! 


Play  it  S 


Put  your  Shirt  on  the 

FAVORITE 

Alabama's  Best  in  Television      3 1 6,000  Watts 

Represented  by  CBS-TV  Spot  Sales  , 


1  TRADE  ASSNS. 


BAB  SET  TO  BEGIN 
NEW  PRESENTATIONS 

BAB  was  scheduled  to  begin  showing  to  ad- 
vertisers and  agencies  in  New  York  and  Chicago 
this  week  a  revised  edition  of  its  "New  Look 
at  Your  Newest  Medium"  slide  presentation, 
which  describes  the  changes  in  radio  advertising 
during  the  last  four  years. 

The  original  edition,  according  to  Kevin 
Sweeney,  BAB  president,  was  shown  to  more 
than  300  advertisers,  and  the  current  one  will 
be  viewed  by  approximately  90  advertiser  and 
agency  groups  monthly,  as  the  opening  gun  in 
BAB's  campaign  to  convert  these  advertisers  to 
the  use  of  radio. 

Under  BAB's  strategy,  Mr.  Sweeney  ex- 
plained, any  advertiser  who  invites  more  spe- 
cific proposals  for  use  of  radio  after  seeing  the 
presentation,  will  be  provided  with  a  tailor-made 
presentation  by  BAB's  staff.  He  said  BAB  cur- 
rently is  working  on  specific  proposals  for  an 
airline  that  is  contemplating  expansion  of  its  tv 
budget;  a  large  tv  advertiser  who  is  planning  a 
reallocation  of  his  advertising  dollar;  a  report 
on  farm  radio  for  a  large  advertiser  in  this 
field:  a  presentation  for  a  regional  gasoline 
marketer,  and  a  dozen  other  radio  sales  stories 
which  will  be  carried  to  presidents,  chief  exec- 
utive officers,  and  boards  of  directors  of  the 
advertiser  by  BAB's  sales  force. 

In  an  average  month,  Mr.  Sweeney  said,  the 
five  BAB  executives  who  call  on  prospects  will 
make  more  than  300  presentations,  and  other 
BAB  departments  will  handle  in  excess  of  200 
requests  for  information  to  help  agencies. 


Farm  Purchase  Power 
Cited  by  Fellows 

URBAN  population  is  increasing  and  farmers 
are  enjoying  a  steadily  increasing  standard  of 
living,  with  higher  purchasing  power,  NARTB 
Board  Chairman  Harold  E.  Fellows  said  Tues- 
day in  an  address  to  the  National  Assn.  of  Mar- 
keting Officials,  meeting  at  the  Dept.  of  Agri- 
culture, Washington. 

"Probably  there  is  no  specific  audience  in 
America  which  appreciates  more  fully  the  es- 
sentiality of  radio  farm  broadcasting  than  the 
audience  comprising  those  who  make  their 
living  by  tilling  the  soil."  he  said. 

"In  the  day  of  specialization  in  rural  America, 
a  radio  receiver  has  become  a  necessity — not 
the  luxurious  static-ridden  earphone  novelty 
of  the  early  1920's."  He  said  weather  reports, 
market  and  stock  information  are  among  the 
news  items  a  farmer  gets  quickly  via  radio. 

Mr.  Fellows  emphasized  the  importance  of 
"radio  farm  programming  as  a  medium  for  sell- 
ing goods  and  services."  He  told  marketing 
officials  that  attention  must  be  given  to  the  sale 
of  radio  time  to  farm  equipment  manufacturers 
and  suppliers  of  other  farm  materials.  He  con- 
tended farm  programming  has  been  a  service 
broadcasters  long  have  provided  "without  suf- 
ficient return  on  their  investment." 

He  recalled  that  Dr.  Milton  Eisenhower, 
president  of  Pennsylvania  State  College,  had 
started  a  radio  section  in  the  Dept.  of  Agri- 
culture in  1925  when  he  was  director  of  infor- 
mation. The  program  now  includes  television. 
He  cited  J.  Walter  Thompson  Co.  data  showing 
at  least  2  of  10  families  have  tv  sets  in  53% 
of  all  farm  counties. 

"In  other  words,"  he  said,  "it  becomes 
obvious  that  television  has  attained  the  stature 
of  a  real  force  among  those  people  who  are 
responsible  for  feeding  our  population — and 
for  that  matter,  the  population  of  other  nations, 
as  well." 
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A  BIRD  IN  THE  PANHANDLE 

NEVER  GETS  BUSHED- -orciy  hungry 


npALKING  to  a  crony,  Tex,  an  old  rancher, 
was  startled  when  one  of  his  hens  came 
squawking  around  the  house.  Close  behind 
in  loud  pursuit  came  a  rooster.  As  the 
feathered  pair  kept  circling  the  yard,  the 
two  Texans  wagered  on  the  outcome.  Tex 
backed  his  rooster. 

In  the  fourth  lap,  the  rooster  began  to 
lose  ground.  As  the  hen  rounded  the  house, 
Tex  jumped  up,  grabbed  some  corn  and 
tossed  it  straight  in  her  path.  She  pounded 
right  along,  ignoring  the  kernels.  Not  the 
rooster— he  spied  the  feed,  screeched  to  a 
halt  and  settled  down  to  a  leisurely  meal. 

Tex  paid  off  the  bet,  glared  at  his  rooster 
and  grumbled,  "Sure  hope  I  never  get  that 
hungry." 

#  *  # 

Panhandle  hens  have  been  known  to  stay 
out  in  front  by  listening  to  KGNC.  Farmers 


find  that  egg  production  soars  when  a  radio 
plays  steadily  in  the  hen  house.  In  2  out  of 
3  poultry  barns  surveyed  in  the  Amarillo 
area,  radios  were  tuned  to  KGNC! 

#  *  £ 

People  also  flock  to  KGNC.  And  last  year 
they  began  roosting  in  front  of  tv  sets  tuned 
to  Channel  4.  Our  audience  hatches  enough 
buying  power  to  lead  the  nation  in  per 
family  retail  sales:  $5,248  in  1953.  See  the 
Katz  Agency  for  full  information. 


K6HC-AM&TV 

J — i 


Amarillo 


NBC  and  DuMONT  AFFILIATE 


AM:  10,000  watts,  710  kc.  TV:  Channel  4.   Represented  nationally  by  the  Katz  Agency 
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O'Neil  Re-elected, 
Fellows  Named  by  BNF 

'  RE-ELECTION  of  Thomas  F.  O'Neil,  president 
of  Mutual,  and  election  of  Harold  E.  Fellows, 
president  of  NARTB,  to  the  board  of  directors 
of  Brand  Names  Foundation  were  announced 
last  Wednesday  at  the  annual  Brand  Names 
Day  meeting  at  the  Waldorf-Astoria  Hotel,  New 
York.    They  will  serve  one-year  terms. 

Barry  T.  Leithead,  president  of  Cluett,  Pea- 
body  &  Co.,  was  re-elected  chairman  of  the 
board.  Don  Francisco,  vice  president  of  J. 
Walter  Thompson  Co.,  and  James  Hill  Jr.,  pres- 
ident of  Sterling  Drugs,  were  named  vice  chair- 
men. Henry  E.  Abt  was  re-elected  Foundation 
president.    Louis  Hausman,  vice  president  of 


CBS-Columbia  and  formerly  administrative  vice 
president  of  CBS  Radio,  was  re-elected  a  direc- 
tor and  re-named  treasurer  of  the  Foundation. 

Frank  M.  Folsom,  president  of  RCA  and  for- 
mer chairman  of  BNF's  board,  continues  as  an 
honorary  director.  Elected  for  a  one-year  term 
was  Frank  White,  chairman  of  the  board  of 
McCann-Erickson  Corp.  (International). 

Named  by  their  associations  to  serve  one-year 
terms  were  Mr.  Fellows;  Frederic  R.  Gamble, 
president,  American  Assn.  of  Advertising  Agen- 
cies, New  York;  William  A.  Greene,  assistant  di- 
rector, Bureau  of  Advertising,  American  -News- 
paper Publishers  Assn.;  Paul  West,  president, 
Assn.  of  National  Advertisers,  New  York;  Paul 
S.  Willis,  president,  Grocery  Mfrs.  of  America, 
New  York;  William  H.  Eaton,  president,  American 
Home  Magazine  Corp.  named  by  the  American 
Assn.  of  Advertising  Agencies,  and  Harold  Wil- 
loughby,  executive  vice  president.  Lane  Pub.  Co., 
San  Francisco,  named  by  the  Advertising  Assn. 
of  the  West. 


There  are  197 
Radio  Stations 
in  Texas  .  .  .  but 


it  only  takes 


2  STATIONS 


to  reach  V2  the)^eoj^ 


HOWARD  W.  DAVIS,  Owner 

SAN  ANTONIO,  TEXAS 

5000  WATTS 

ON  630 


KLBSj 

HOWARD  W.  DAVIS,  Pres.^H 
GLENN  DOUGLAS,  Mgr.  ^ 

HOUSTON,  TEXAS 

5000  WATTS 

ON  610 


The  Biggest  Buy  in  the  Biggest  State! 


Ask  the  Walker  Representation  Co.,  Inc. 


Movie,  Tv  Engineers 
Convene  in  Washington 

THIRTEEN  papers  on  television  will  be  pre- 
sented Friday  during  an  all-day  tv  session  that 
will  conclude  the  75th  semi-annual  convention 
of  the  Society  of  Motion  Picture  &  Television 
Engineers,  to  be  held  Monday-Friday  at  the 
Hotel  Statler  in  Washington. 

Papers  to  be  presented  Friday  morning  in- 
clude: "Early  Days  of  Tv"  by  John  V.  L. 
Hogan,  Hogan  Labs;  "CBS  Color  Tv  Staging 
and  Lighting  Practices"  by  Richard  S.  O'Brien, 
CBS-TV;  "Color  Tv  Light  Sources"  by  H.  M. 
Gurin,  NBC;  "Subject  Lighting  Contrast  of 
Color  Motion  Pictures  for  Tv"  by  E.  T.  Percy 
and  T.  G.  Veal,  Eastman  Kodak  Co.;  "Tv  Cam- 
era for  Film  and  Studio  Use"  by  James  L. 
Lahey,  Dage  Electronics  Corp.,  and  "Electronic 
Shutter  in  Tv  Film  Pickup"  by  F.  Cecil  Grace, 
DuMont  Labs. 

Axel  G.  Jensen,  Bell  Telephone  Labs,  will 
open  the  afternoon  session  with  a  paper  on  "The 
Evolution  of  Modern  Tv."  Other  afternoon 
papers  include :  "Applications  of  Tv  to  Military 
Operations"  by  H.  C.  Oppenheimer,  Army  Sig- 
nal Corps;  "Design  and  Construction  of  a  Color 
Tv  Mobile  Unit"  by  Sherman  Atwood,  NBC; 
"Improved  Techniques  for  Tv  Recording  with 
Ultraviolet  Photography"  by  J.  M.  Brumbaugh 
and  R.  O.  Drew,  RCA;  "Color  Kinescope  Re- 
cording" by  E.  D.  Goodale,  NBC,  "A  Con- 
tinuous Projector  for  Tv"  by  Otto  Wittel,  East- 
man Kodak  Co.,  and  "Progress  and  Status  of 
Theatre  Tv"  by  Ralph  V.  Little,  RCA. 


Freedom  of  Information 
Meet  Slated  in  Illinois 

ALL  ILLINOIS  radio-tv  stations  are  being  in- 
vited to  send  representatives  to  the  first  annual 
Illinois  Freedom  of  Information  clinic,  sched- 
uled to  be  held  in  Springfield  May  14. 

Broadcasters  will  be  represented  on  various 
panels  of  the  clinic,  initiated  by  the  Freedom 
of  Information  Committee  of  the  Illinois  AP 
Members  and  co-sponsored  by  the  Illinois 
Broadcasters  Assn.,  Illinois  Press  Assn.  and 
Chicago  Professional  chapter  of  Sigma  Delta 
Chi. 

Gov.  William  Stratton  and  other  state  officials 
are  slated  to  participate  in  the  opening  session 
at  the  Abraham  Lincoln  Hotel,  with  Basil 
Walters,  Chicago  Daily  News  and  retiring  presi- 
dent of  the  American  Society  of  Newspaper 
Editors,  serving  as  moderator.  Robert  Burow, 
WDAN  Danville,  will  join  newsmen  in  a  discus- 
sion of  "Cooperation  between  Newsmen  and 
Top  State  Officials:  How  to  Improve  Contacts." 

At  an  afternoon  session  Oliver  Keller,  WTAX 
Springfield,  will  take  part  on  the  subject  of 
"Senate  and  House  Coverage;  Right  to  Know  at 
Department  Level;  Is  There  a  Need  for  Execu- 
tive Sessions?" 

Topic  of  another  panel  is  "Newspaper,  Radio 
and  Tv  and  Court  Procedure;  The  Legal  Aspect 
of  the  News,"  with  William  Holm,  WLPO  La 
Salle,  as  one  of  the  speakers.  Floor  discussion 
will  follow  each  panel. 


PAAA  to  Meet  in  Chicago 

CONFERENCE  on  premium  advertising  will  be 
held  by  the  Premium  Advertising  Assn.  of 
America  in  Chicago  tomorrow  (Tuesday). 
Among  the  speakers  will  be  Gordon  Ellis,  di- 
rector of  merchandising,  Pet  Milk  Co.,  St. 
Louis;  William  J.  Tormey,  vice  president  and 
director  of  sales  and  advertising,  White  King 
Soap  Co.,  Los  Angeles,  and  Dr.  Daniel  Starch, 
consultant  in  business  research. 
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Gates  BC5/10B  5000  or  10,000 
watt  transmitter  with  phasing 
cabinet  to  right.  1 


Thirty  months  after  production  of  the  first  Gates 
5000/10,000  watt  broadcast  transmitter,  the 
one-hundredth  of  its  kind  rolled  off  Gates  pro- 
duction lines.  Nearly  all  of  these  went  into 
commercial  radio  broadcasting  stations  in  the 
United  States  and  foreign  countries. 

Never  before  has  a  single  model  of  a  5-1 0KW 
broadcast  transmitter  met  with  such  popularity 
and  universal  acceptance.  This  sales  perform- 
ance, in  a  field  of  illustrious  competition,  we  feel 
you'll  agree  —  speaks  for  itself. 


GATES  RADIO  COMPANY 


QUINCY,  ILL;  U.  S.  A. 


Manufacturing  Engineers  Since  1922 
2700  Polk  Avenue,  Houston  V    V    Warner  Bldg.,  Washington,  D.  G.    ,    13th  &  Spring  Sts  ,  Atlanta 
51  East  42nd  Street,  NeW,  York  V    7501  Sunset  Blvd.,  Los  Angeles         Canadian  Marconi  Co",  Montreal 

International  Div.,  13  East  40th  St.,  NeW  York    .  ' 
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Big  Ten  'Reluctant/ 
But  Accepts  NCAA  Plan 

THE  Western  Conference  will  go  along  with 
NCAA's  plan  for  limited  national  football  tel- 
ecasts in  1954,  it  was  revealed  last  Monday. 

A  Big  Ten  spokesman  said  the  conference 
"reluctantly  accepted  the  [NCAA]  television 
program,  but  intends  to  renew  efforts  for  re- 
gional television  next  year."  He  said  definitely 
the  conference  would  "take  no  action." 

Nor  was  there  any  prospect  of  pressure  from 
legislatures  this  year  in  connection  with  state 
universities  like  Ohio  State,  Michigan  and  Min- 
nesota. The  spokesman  noted  that  generally 
this  is  "an  off  year"  for  most  legislatures. 

The  Big  Ten's  decision  was  revealed  follow- 
ing a  series  of  meetings  involving  its  tv  com- 


mittee, athletic  directors  and  university  presi- 
dents in  Chicago.  The  tv  committee  met  April 
24  and  reviewed  all  aspects  of  the  NCAA  con- 
trolled football  tv  plan.  Directors  met  the  fol- 
lowing day  and  university  presidents  were  ap- 
prised of  the  "no  action"  decision  last  Monday 
morning. 

The  Western  Conference  sought  a  program 
under  which  a  team  would  have  been  permitted 
to  appear  on  tv  once  nationally  or  twice  on 
regional  hookups.  The  tv  committee  is  headed 
by  Ted  Payseur,  Northwestern  U. 

No  sponsor  for  the  schedule  on  ABC-TV 
[B*T,  April  26]  has  yet  been  signed,  ABC-TV 
said  late  last  week.  They  placed  the  expected 
cost  of  the  NCAA  telecasts  at  over  $4  million. 
The  games  have  been  carried  heretofore  by 


NBC-TV,  with  Westinghouse  as  sponsor  in  1951 
and  General  Motors  in  1952  and  1953. 

As  in  the  past,  some  opposition  already  has 
been  evidenced  by  NCAA  members.  Harvard 
U.  was  reported  last  week  to  have  rejected  an 
offer  of  $30,000  from  NCAA  for  tv  coverage 
of  the  Harvard-Yale  game  next  fall.  Harvard 
officials  said  the  move  was  in  keeping  with  the 
Harvard  administration's  policy  of  opposing  the 
NCAA  tv  program. 

The  fall  football  schedule  has  not  yet  been 
worked  out,  and  the  complete  list  of  games  is 
not  expected  to  be  developed  before  the  season 
starts. 

Kobak  to  Address  BECC 
On  Audience  Measurement 

RADIO-TV  audience  measurements  will  be 
explored  by  Edgar  Kobak,  president  of  the  Ad- 
vertising Research  Foundation,  in  an  address 
before  the  Broadcast  Executives  Club  of  Chi- 
cago at  the  Sheraton  Hotel  Wednesday. 

Mr.  Kobak  will  speak  on  "Stations,  Managers, 
Artists,  Buyers,  Ratings  and  Sealing  Wax," 
touching  on  the  problem  of  conflicting  audience 
and  readership  measurements,  with  which  ARF 
has  engaged  itself  since  its  formation.  The 
session  will  be  the  last  regular  monthly  lunch- 
eon speakers  meeting  of  the  club.  A  business 
session  in  June  will  wind  up  BECC  activities 
this  season. 

Mr.  Kobak,  former  president  of  MBS  and 
also  associated  with  NBC  and  BAB,  is  a  con- 
sultant and  owner  of  WTWA  Thomson,  Ga. 
He  also  has  been  vice  president  of  McGraw- 
Hill  Pub.  Co. 

NARTB  Objects  to  Limit 
On  Savings,  Loan  Ads 

NARTB  last  week  objected  to  the  proposal  of 
the  Home  Loan  Bank  Board  to  circumscribe 
savings  and  loan  advertising  to  a  50  mile  radius 
of  the  principal  office  of  each  institution  [B»T, 
April  1].  The  broadcast  association  said  the 
proposal  was  (1)  censorship  of  advertising  and 
(2)  served  no  useful  purpose. 

Hearing  on  the  proposed  ban  was  held  April 
19,  with  media  and  some  bank  executives  op- 
posed, and  some  bank  representatives  in  favor. 
No  decision  has  yet  been  issued. 

Reason  for  the  proposal  is  said  to  be  the 
practice  of  some  savings  and  loan  institutions 
advertising  high  dividends  and  returns  in  areas 
far  removed  from  their  base  of  operations,  thus 
draining  investment  funds  from  potential  de- 
posit in  local  institutions. 


TRADE  ASSN.  PEOPLE 

John  Kelly,  promotion  and  publicity  manager, 
WPTZ  (TV)  Philadelphia,  appointed  secretary, 
Philadelphia  Public  Relations  Assn.,  succeeding 
Paul  Woodland,  who  moves  to  Lancaster,  Pa., 
as  promotion  director  of  Steinman  Stations 
[B»T,  April  26]. 

Bessie  Covert,  Modern  Hospital  Pub.  Co., 
elected  president,  Women's  Adv.  Club  of  Chi- 
cago. She  succeeds  Edna  M.  Johnson,  partner, 
Fensholt  Adv.  Agency,  that  city. 

Robert  Cone,  formerly  manager  of  publicity, 
WOR  New  York,  to  radio-tv  publicity  staff, 
United  Cerebral  Palsy  Assn. 

George  Abraham,  Naval  Research  Lab,  Wash- 
ington, elected  president,  Intercollegiate  Broad- 
casting System.  Others  elected:  David  Borst, 
General  Electric  Co.,  vice  president;  Thomas 
Blaisdell,  General  Electric  Co.,  secretary,  and 
James  Wylie,  U.  of  Connecticut,  treasurer. 


"THE  VOICE 
OF  LONG  ISLAND" 


MINAT 


YEAR  IN,  YEAR  OUT 
THE  MAJOR  LONG  ISLAND  MARKET 


OF  AU^EE^t 
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Morning 

Afternoon 

Entire  Survey 
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27.7 

29.9 
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Station  "A" 

22.0 

18.8 

20.2 

Station  "B" 

12.3 

17.5 

15.3 

Station  "C" 

10.1 

12.5 

11.4 

Station  "0" 

13.3 

3.1 

10.3 

ALL  OTHERS 

14.6 

13.2 

13.9 

WHLI  HAS  A  LARGER  DAYTIME  AUDIENCE  IN 
THE  BOOMING  MAJOR  LONG  ISLAND  MARKET 
THAN  ANY  NETWORK  OR  INDEPENDENT  STATION 
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Shortly  after  Carl  Belles 
joined  WFBM-TV  as  pro- 
duction manager  in  1952,  a  traf- 
fic jam  developed  around  the  per- 
sonnel office.  The  phenomenon 
was  traced  to  distaff  staff  mem- 
bers sounding  out  the  personnel 
manager  on  Carl's  marital  sta- 
tus. After  "He's  married"  ap- 
peared on  the  bulletin  board, 
things  simmered  down. 

"You  shoulda  worked  with 
Marilyn  Monroe,"  one  director 
told  Carl.    "I  did,"  he  replied. 

"You  shoulda  been  an  actor," 
one  old  upstager  was  heard  to 
mutter  at  rehearsal  when  Carl 
tactfully  pinned  her  ears  back. 
"I  was,"  said  Carl. 

"You  shoulda  been  a  Film  Di- 
rector," said  a  cameraman  when 
Carl  suggested  a  solution  to  a 
lighting  problem.  "I  was,"  said 
Carl. 

If  this  makes  him  sound  like 
a  guy  following  the  harvest,  it 
wrongs  him.  Carl's  work  has 
been  well-aimed  at  his  present 
job;  his  background  is  uniquely 
suited  to  television  production. 
He  has  worked  in  front  of  and 
behind  footlights,  in  front  of  and 
behind  motion  picture  cameras, 
in  front  of  and  behind  alligators 
(he  once  did  a  travelog  of  the 
Florida  Everglades).  Probably 
his  most  perilous  experience  was 
a  hegira  in  Hollywood,  where 
Carl  was  directing  in  a  theater 
which  tamed  starlets.  He  had 
several  narrow  escapes,  during 
which  time  his  coolness  under 
fire,  learned  as  a  Navy  flying 
gunner  during  the  war,  stood 
him  in  good  stead.    He  finally 


Belles  Ringer 


triumphed  over  his  will  power 
and  took  up  the  less  hazardous 
occupation  of  film  making. 

This  was  back  in  the  days 
when  half  a  week  was  required 
to  make  a  one-minute  spot.  Carl 
traveled  hither  and  yon  on  as- 
signment", shooting  stock  foot- 
age, producing,  acting  in,  and 
directing  commercials.  It  was 
along  about  then  that  Carl  con- 


WFBM  WFBM-TV 

INDIANAPOLIS    '  CBS 

Represented  Nationally  by  the  Katz  Agency 
Affiliated- with  WEOA,  Evansville;  WFDF,  Flint;  WOOD  AM  &  TV,  Grand  Rapids 


sidered  lotus-eating  in  the  South 
Seas  as  a  career,  strongly  moti- 
vated by  the  nerve-shattering 
aura  of  early  tv  filming.  "It  was 
like  holding  a  jar  of  jam  without 
the  jar,"  he  once  remarked. 

Every  once  in  a  while  Carl's 
past  catches  up  with  him.  Stock 
film  and  old  commercials  turn 
up  for  delivery  to  the  WFBM- 
TV  audience,  thereby  suggesting 
that  the  Belles  impact  on  the 
industry  was  slightly  more  last- 
ing than  a  piano  chord. 

No  one  doubts  his  impact 
hereabouts,  least  of  all  the  di- 
rectors of  our  130  live  shows 
each  week,  who  find  Carl  Belles 
an  inexhaustible  source  of  ar- 
tistic help  and  commercial  savvy. 
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SENATE  UHF  HEARING  AGAIN 
POSTPONED;  NEW  DATE  MAY  19 

McCarthy  vs.  Army  controversy  and  other  reasons  prompt  Sen.  Potter 

to  set  his  subcommittee  uhf  hearing  for  May  19-21.    Uhf  Industry 

Coordinating  Committee  expects  more  stations  to  fill  its  ranks. 

THE  SCHEDULED  Senate  Communications 
Subcommittee  hearing  on  uhf  and  multiple 
ownership  last  week  was  bumped  back  an- 
other two  weeks. 

Sen.  Charles  E.  Potter  (R-Mich.)  announced 
the  new  date  for  the  hearing  Wednesday.  The 
hearing  will  be  held  May  19-21,  a  second  post- 
ponement since  first  the  sessions  were  an- 
nounced. Originally  the  Senator  had  scheduled 
them  for  April  27-29  but  when  the  bizarre 
McCarthy  vs.  Army  hearing  got  underway,  the 
uhf  date  was  pushed  back  to  May  4-6. 

Reasons  for  the  new  postponement,  it  was 
understood,  were: 

•  The  crowded  calendar  of  Sen.  Potter.  As 
a  member  of  the  Senate  Permanent  Investiga- 
tions Subcommittee  that  is  hearing  the  dispute 
between  Sen.  Joseph  R.  McCarthy  (R-Wis.) 
and  his  staff,  with  the  Army,  Sen.  Potter  must 
set  aside  considerable  time  for  the  investiga- 
tion. It  was  said  a  postponement  was  under 
consideration  ever  since  the  McCarthy-Army 
row  appeared  heading  for  a  prolonged  stay 
on  the  Capitol  scene. 

•  The  need  for  more  time  for  principals  in- 
volved in  the  uhf-multiple  ownership  hearing 
to  prepare  testimony. 

Sen.  Potter  reportedly  has  let  it  be  known 
that  May  19-21  now  is  definite. 


Do  You  Know  This  Man? 

He  is  Seymour  Horowitz,  program  manager  of  WJAR-TV,  Provi- 
dence, Rhode  Island.   He  says — 

"During  the  past  3j/2  years  that  we  have  been  using  the  SESAC  Transcribed  Library 
we  have  found  it  a  valuable  asset  to  the  planning  of  good  programs.  It  has  adequately 
fulfilled  our  needs  for  themes,  background  music,  bridges  and  fills." 

The  SESAC  Library  is  lowest  in  cost  for  a  complete  Program  Service 

SESAC  INC. 

475  Fifth  Avenue  New  York  17,  N.  Y. 

SESAC  Headquarters— Suite  731-32 
NARTB,  Palmer  House,  Chicago 


Also,  the  FCC  is  compiling  tv  station  month- 
ly revenue  and  expense  data  through  March 
1954.  The  Commission  had  set  a  May  3  dead- 
line for  the  material  [B«T,  Feb.  8].  Only  a 
fortnight  ago,  before  the  new  postponement 
of  the  hearing  was  announced,  the  FCC  had 
asked  tv  stations  to  get  the  data  in  before 
this  time  [At  Deadline,  April  26]  so  that  it 
could  bring  the  material  up  to  date  for  the 
uhf  hearing. 

At  the  same  time,  the  Uhf  Industry  Co- 
ordinating Committee  is  expecting  to  add  to 
its  roster  of  stations  by  the  May  19  hearing 
date.  This  group  last  week  was  busy  prepar- 
ing its  testimony. 

While  station  operators,  networks,  manu- 
facturers and  the  FCC  worked  over  the  uhf 
question,  the  subcommittee's  list  of  witnesses 
was  shaping  up. 

Most  of  the  witnesses,  however,  are  tenta- 
tive, with  the  list  subject  to  constant  revision. 

Only  one  uhf  permittee  who  has  ceased  oper- 
ation is  scheduled:  Ronald  B.  Woodyard,  WIFE 
(TV)  Dayton.  William  Johns,  WOSH-TV  Osh- 
kosh,  Wis.,  deleted  last  week,  reportedly  has 
decided  not  to  appear. 

Uhf  operators  or  spokesmen  now  on  the  list 
include  William  A.  Roberts,  counsel,  UHF  Tv 
Assn.;  Lou  Poller,  WCAN-TV  Milwaukee  and 
UHF  Tv  Assn.  president;  S.  W.  Townsend,  WKST- 
TV  New   Castle,   Pa.;   Fred  Weber,  WFPG-TV 


Atlantic  City,  N.  J.;  John  Esau,  KTVQ  (TV) 
Oklahoma  City;  Paul  Harron,  WIBG-TV  Phila- 
delphia; William  Putnam,  WWLP  (TV)  Spring- 
field, Mass.;  Harry  Tenenbaum,  WTVI  (TV) 
Belleville,  111.  (St.  Louis  market);  Elf  red  Beck, 
KCEB  (TV)  Tulsa;  Mortimer  W.  Loewi,  WITV 
(TV)  Ft.  Lauderdale,  Fla.  (unconfirmed);  Philip 
Merryman,  WICC-TV  Bridgeport,  Conn.;  Larry 
H.  Israel,  WENS  (TV)  Pittsburgh. 

Manufacturers  now  slated  to  appear  are  Gen- 
eral Electric  (Dr.  W.  R.  G.  Baker  and  his  as- 
sistants); RCA  (possibly  W.  W.  Watts,  vice 
president  of  RCA  technical  products);  DuMont 
(possibly  Dr.  Allen  B.  DuMont),  and  Sarkes 
Tarzian,  uhf  equipment  maker  and  also  of 
WTTV  (TV)  Bloomington,  Ind.  Glen  McDan- 
iel,  president  of  Radio-Electronics-Tv  Mfrs. 
Assn.,  will  represent  all  member  manufacturing 
firms. 

Networks  scheduled  are  all  four  in  tv:  ABC- 
TV,  CBS-TV,  NBC-TV  (unconfirmed  name- 
Joseph  V.  HefTernan,  finance  vice  president) 
and  DuMont  Tv. 

Although  not  classified  as  a  network  but 
a  multiple  tv  station  owner,  the  Storer  Broad- 
casting Co.  has  informed  the  subcommittee  it 
will  appear.  SBC  will  be  represented  by  either 
John  Poole  or  John  McCoy,  both  with  the 
Storer  organization,  it  was  reported. 

NARTB,  according  to  reports,  thus  far  has 
decided  not  to  be  represented  at  the  hearing 
but  this  decision  is  not  official  and  subject  to 
change. 

Only  educational  group  thus  far  set  down 
by  the  subcommittee  is  the  National  Citizens 
Committee  for  Educational  Tv  (Robert  R.  Mul- 
len, executive  director).  Morris  Berman, 
identified  as  a  New  York  engineer  by  the  sub- 
committee, also  is  on  the  list  of  those  desiring 
to  testify. 

Still  unconfirmed  are  the  plans  of  David  F. 
Milligan,  WFAM-TV  Lafayette,  Ind.,  and 
Leon  Green  KNUZ-TV  Houston,  both  uhf 
operators  who  had  expressed  interest  in  the 
hearings. 

Six-Man  Work  Group 

A  six-man  working  committee  of  the  Uhf 
Industry  Coordinating  Committee,  now  grown 
to  45  stations,  met  in  Washington  last  Friday 
and  Saturday  to  continue  preparations  for  the 
hearings. 

Replies  to  its  open  letter  to  uhf  operators 
and  grantees  [B«T,  April  26]  have  been  "most 
satisfactory,"  it  was  reported,  and  much  ammu- 
nition has  been  garnered.  No  serious  objec- 
tions to  its  proposed  platform  have  been  raised 
it  was  said.  Hope  is  that  the  Coordinating 
Committee  will  represent  75  stations  or  more 
by  the  May  19  hearing  date. 

It  also  was  announced  that  Melvin  Goldberg, 
former  executive  director  of  the  UHF  Assn.  and 
now  a  consultant,  has  been  hired  to  assist  the 
group.  He  is  working  with  Benedict  P.  Cot- 
tone,  former  FCC  general  counsel,  who  repre- 
sents the  Coordinating  Committee. 

Members  of  the  working  committee  com- 
prise Harold  H.  Thorns,  WISE-TV  Asheville, 
N.  C,  who  is  chairman  of  the  full  organiza- 
tion; John  Eudaloy,  WTAO-TV  Boston;  Gary 
L.  Cohen,  WBUF-TV  Buffalo;  Joe  L.  Smith 
Jr.,  WKNA-TV  Charleston,  W.  Va.;  John  G. 
Johnson,  WTOB-TV  Winston-Salem,  N.  C, 
and  Fred  Weber,  WFPG-TV  Atlantic  City. 

Meanwhile,  a  Hollywood  radio  attorney 
recommended  three  moves  to  assist  uhf  tele- 
vision stations. 

Joseph  Brenner,  former  FCC  attorney  and 
now  in  private  practice  in  Beverly  Hills,  Calif., 
suggested  that  the  FCC: 

(1)  Permit  uhf  stations  to  broadcast  aural 
programs  with  fixed  visual  images — such  as 
test  patterns,  slides,  stills,  etc.  This  would  per- 
mit uhf  stations  to  get  some  revenue  and  as- 
sist servicemen  in  installing  converters  and 
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Stack  displays  in  43  big 
supermarkets  serving  all  of 
metropolitan  Los  Angeles. 

Advertiser's  product  will  bear  special 
shelf  or  stack  markers  identifying 
it  as  "A  KMPC  Value." 

Posters  throughout  all  43 
markets  publicizing  KMPC 
as  "The  Food  Station." 

Easel  boards  featuring  KMPC 
personalities  who  will  be  airing  the 
advertiser's  commercials. 

Special  KMPC  badges  worn  by  all 
market  clerks  and  check-out  girls. 

Special  reference  to  KMPC  in  all 
newspaper  advertising  and  Special 
Value  Sheets  of  all  43  markets. 

Food  Special  banners  featuring  KMPC 
throughout  all  of  the  markets. 


'  Available  to  only  13  advertisers  having  a  product  already  carried 
by  Thriftimart  Food  Markets 


Investigate  today  1 


KMPC 

"The  One-Station  Netioork" 

710  kc  •  Los  Angeles 

50,000  watts  days  •  10,000  watts  nights 

GENE  AUTRY,  President  •  R.  0.  REYNOLDS,  Vice-Pres.  &  Gen,  Mgr. 

Represented  nationally  by  A.  M.  RADIO  SALES  COMPANY 
New  York  •  Los  Angeles  •  Chicago 


Broadcasting    •  Telecasting 


May  3,  1954    •    Page  53 


GOVERNMENT 


MEMBERS  of  the  Carolina  Congressional  delegation  were  hosts  to  23  members  of 
the  Carolina  Daytime  Broadcasters  Assn.  at  a  Wednesday  morning  breakfast  in  Wash- 
ington. The  Carolina  station  group  is  affiliated  with  the  national  Daytime  Broadcasters 
Assn.  Front  row  (I  to  r):  Rep.  Hugh  Q.  Alexander  (D-N.  C);  Rep.  Charles  B.  Deane 
(D-N.  C);  Robert  M.  Wallace,  WOHS  Shelby,  N.  C,  president  of  CDBA;  Rep.  L.  H. 
Fountain  (D-N.  C);  Jack  S.  Younts,  WEEB  Southern  Pines,  N.  C. 

Back  row  (I  to  r):  John  Lang,  secretary  to  Rep.  Deane;  Mrs.  Christine  Gallagher  of 
the  secretarial  staff  of  Rep.  Harold  D.  Cooley  (D-N.  C);  Harry  Gatton,  administrative 
assistant  to  Sen.  Alton  A.  Lennon  (D-N.  C);  Ray  Livesay,  WLBH  Mattoon,  III.,  DBA 
secretary-treasurer;  Rep.  Carl  T.  Durham  (D-N.  C);  Rep.  Woodrow  W.  Jones  (D-N.  C); 
Harry  Daly,  DBA  Washington  counsel,  and  E.  Z.  Jones,  WBBB  Burlington,  N.  C. 


all-channel  receivers.  This  was  permissible 
prior  to  June  1951. 

(2)  Make  provision  for  the  transmission  of 
sterophonic  sound  exclusively  by  uhf  stations. 
Sound  portion  of  tv  uses  fm  transmission  and 
thus  would  be  adaptable  for  three  dimensional 
sound. 

(3)  Authorize  subscription  television,  but 
restrict  its  use  to  uhf  stations  only.  This 
would  provide  program  matter  and  revenues  to 
uhf  stations  not  available  to  vhf  stations. 

(4)  Require  networks  to  have  one-third 
of  their  affiliates  in  the  uhf  band  in  one  year's 
period,  and  50%  in  five  year's  time. 

Industry  Figures  Meet 
At  Dinner  With  Potter 

TRENDS  in  television  regulation,  including 
multiple  ownership  and  the  problems  of  uhf, 
were  discussed  at  an  informal  dinner  conference 
held  Thursday  in  Washington  with  Sen.  Charles 
E.  Potter  (R-Mich. ),  chairman  of  the  Senate 
Communications  Subcommittee,  as  a  guest. 

Sen.  Potter  told  B»T  he  took  part  in  the  con- 
ference as  a  means  of  gaining  viewpoints  of 
an  industry  cross-section  on  current  tv  and  own- 
ership issues.  Major  television  networks  were 
not  represented  on  the  guest  list. 

Among  guests  were  George  B.  Storer  and 
George  B.  Storer  Jr.,  Storer  Broadcasting  Co.; 
Chris  Witting  and  John  Steen,  Westinghouse 
Broadcasting  Co.;  A.  Earl  Cullum  Jr.,  consult- 
ant; Robert  D.  Swezey,  WDSU-TV  New  Or- 
leans; Lou  Poller,  WCAN-TV  Milwaukee;  Ward 
Quaal,  Crosley  stations;  C.  Glover  De  Laney, 
Gannett  stations;  Gene  F.  Cagle,  KFJZ  Fort 
Worth;  Thomas  F.  O'Neil,  General  Teleradio; 
Gov.  E.  D.  Rivers  Sr.,  WMIE  Miami,  WLBS 
Birmingham  and  Southern  stations;  William  M. 
O'Neil,  WJW  Cleveland;  Lester  W.  Lindow, 
WFDF  Flint,  Mich.;  Hulburt  Taft,  WKRC-AM- 
TV  Cincinnati;  John  Poole  and  John  E.  McCoy, 
Storer  Broadcasting  Co.;  Kenyon  Brown, 
KWFT  Wichita  Falls,  Tex. 

Mr.  Cullum  made  the  basic  presentation,  ex- 
plaining technical  aspects  of  both  uhf  and  vhf 
as  well  as  allocation  and  coverage.  Sen.  Pot- 
ter's questions  covered  a  wide  range  of  topics, 
including  the  number  of  tv  stations  the  nation 
can  support,  multiple  ownership  and  educa- 
tional stations.  The  list  of  broadcasters,  rep- 
resented all  types  of  stations  and  included 
ownership  of  many  uhf  outlets. 


FCC  Chairman  Testifies 
On  Wiretapping  Measures 

FCC  Chairman  Rosel  H.  Hyde  testified  on  wire- 
tapping before  a  Senate  Judiciary  subcommittee 
Thursday.  The  group  is  considering  a  House- 
approved  measure  and  alternative  Senate  bills. 
The  House  bill  would  permit  the  use  of  wire- 
taps in  Federal  court. 

Chairman  Hyde  warned  that  recorded  wire- 
taps could  be  altered  and  urged  their  use  (in 
court)  only  under  careful  safeguards.  He  said 
wiretapping  was  "personally  repugnant"  to  him, 
but  the  FCC  Chairman  also  noted  that  the 
Commission  has  not  taken  an  official  position 
on  the  bills  in  question.  Although  the  wiretap 
section  (interception  of  communications,  Sec. 
605)  of  the  Communications  Act  is  included 
because  of  its  link  with  radio-communications, 
Chairman  Hyde  reminded  the  Senators  that  by 
its  nature,  any  proposal  on  wiretapping  "should 
be  included  as  part  of  Title  18  of  the  U.  S. 
Code,  rather  than  as  an  amendment  to  the 
Communications  Act,"  thus  keeping  with  Dept. 
of  Justice  responsibility  for  enforcement. 


$3  MILLION  IN  SALES 
FILED  BEFORE  FCC 

Applications  concern  merger 
of  KMBC-TV  and  WHB-TV 
Kansas  City,  sales  of  WHB, 
KMBC  and  KFRM. 

FORMAL  applications  for  FCC  approval  to 
station  transfers  which  would  effect  merger 
of  KMBC-TV  and  WHB-TV,  Kansas  City  ch.  9 
share-time  stations,  and  sales  of  WHB  and 
KMBC  as  well  as  the  latter's  sister  operation, 
KFRM  Concordia,  Kan.,  were  tendered  with 
the  Commission  last  week.  Total  of  considera- 
tions involved  is  more  than  $3  million  [B«T, 
April  26]. 

The  transactions  mark  the  end  of  the  active 
role  that  KMBC's  Arthur  B.  Church  has  taken 
in  the  broadcasting  industry.  A  radio  pioneer 
who  entered  the  field  in  1914,  the  senior  Mr. 
Church  is  withdrawing  from  radio-tv  because 
of  his  health. 

Cook  Paint  &  Varnish  Co.,  operator  of 
WHB-AM-TV,  purchases  the  KMBC  properties 
through  its  subsidiary,  WHB  Broadcasting  Co., 
and  will  merge  WHB-TV  and  KMBC-TV  into  a 
single  outlet.  Consideration  includes  $1,750,000 
cash  for  KMBC  stock,  assumption  of  $900,000 
in  long  and  short  term  obligations  and  an 
agreement  to  pay  Mr.  &  Mrs.  Church  $250,000 
under  a  10-year  non-competition  clause  pro- 
vided they  do  not  re-enter  radio  or  tv  in  that 
area. 

$400,000  Sale 

Cook  in  turn  sells  WHB-AM  for  $400,000  to 
the  Storz  family's  Mid-Continent  Broadcasting 
Co.  Mid-Continent  operates  KOWH  Omaha 
and  WTIX  New  Orleans.  President-treasurer 
and  60%  owner  is  Robert  H.  Storz.  Vice  presi- 
dent-secretary and  40%  owner  is  Todd  Storz. 

Mid-Continent's  application  to  purchase 
WHB  said  no  immediate  changes  in  personnel 
are  planned,  excepting  that  pursuant  to  the  sale 
agreement,  WHB  Vice  President  Donald  Davis. 
Manager  John  Schilling  and  Chief  Engineer 
Henry  Goldenberg  "will  remain  with  assignor 
and  be  utilized  in  the  proposed  operation  of 
KMBC-AM-TV." 

Mid-Continent  told  FCC  it  has  no  specific 


people  at  this  time  to  replace  Messrs.  Schilling 
and  Goldenberg  at  WHB. 

Todd  Storz,  Mid-Continent  general  manager, 
would  devote  fulltime  to  WHB  for  the  initial 
period  after  FCC  approval  to  the  purchase,  the 
application  said,  and  about  25%  of  the  time 
on  an  annual  basis. 

Mid-Continent  submitted  a  balance  sheet  as 
of  March  3  1  projected  to  show  KOWH,  WTIX 
and  WHB  combined.  Total  assets  were  listed 
as  $680,706.46,  of  which  $172,846.27  repre- 
sented current  assets,  $503,083.07  fixed  assets 
less  depreciation  (including  $400,000  WHB), 
and  $4,777.12  deferred  charges.  Current  liabili- 
ties totaled  $33,527.33  with  10-year  loan  of 
$500,000  due  Omaha  National  Bank  in  annual 
$50,000  installments.  Capital  stock  was  listed 
at  $50,000.  Surplus  at  first  of  March  totaled 
$92,910.46  with  KOWH  profit  for  month 
$5,045.52  and  WTIX  $1,052.58.  Tax  reserve 
of  $1,829.43  was  deducted. 

Balance  Sheet 

The  WHB  transfer  application  indicated  the 
radio  physical  assets  to  have  a  book  value  of 
$153,532.21.  WHB  Broadcasting  Co.'s  balance 
sheet  as  of  Feb.  28  cited  total  assets  of  $830,- 
141.35,  of  which  $493,288.41  was  current 
assets,  $324,061.82  property,  plant  and  equip- 
ment and  $11,025.96  deferred  charges.  Current 
liabilities  were  given  as  $147,471.39,  capital 
stock  $20,000,  capital  surplus  $180,000  and 
earned  surplus  $482,669.96. 

Midland  Broadcasting  Co.,  operator  of 
KMBC,  listed  the  book  value  of  KFRM  physi- 
cal assets  at  $61,061.01,  KMBC-TV  $201,113.34 
and  KMBC  $82,551.86.  Cook  Paint  &  Varnish 
proposes  to  put  up  additional  $600,000  to  com- 
plete construction  of  KMBC-TV,  FCC  was  told. 

Midland  Broadcasting  Co.'s  balance  sheet  as 
of  Feb.  28  showed  total  assets  of  $1,502,693.68, 
consisting  of  $319,851.24  in  current  assets, 
$27,799.48  investments,  $1,070,120.44  fixed 
assets  and  $84,922.52  pre-paid  and  other  assets. 
Current  liabilities  of  $139,743.42  were  given, 
plus  $671,011.50  fixed  liability.  Preferred  stock 
was  carried  at  $193,450,  common  stock  $200,- 
000.  Earned  surplus  as  of  Dec.  31,  1953,  was 
$298,057.38,  less  $14,308.62  preferred  stock 
dividends.  Current  year  earnings  totaled  $14,740 
to  date. 
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YOU  MIGHT  RIDE  485  WINNERS  IN  A  YEAR*— 


BUT  .  . 


PULSE  REPORT— 100%  YARDSTICK 
KALAMAZOO  TRADING  AREA— FEBRUARY,  1953 
MONDAY— FRIDAY 


6  A.M. 
to 

12  Noon 

12  Noon 

to 
6  P.M. 

6  P.M. 
to 

Midnight 

WKZO 

59%  (a) 

59% 

48% 

B 

21 

14 

23 

C 

5  (a) 

4 

• 

6 

D 

4 

4 

4 

E 

3 

4 

7 

MISC. 

9 

14 

12 

( a)  Does  not  broadcast  for  complete  six-hour  period  and 
the  share  of  audience  is  unadjusted  for  this  situation. 


.  WKZO  RADIO 
ALWAYS  WINS 
IN  WESTERN  MICHIGAN! 

WKZO,  Kalamazoo,  is  definitely  Western  Michigan's  top 
radio  buy — morning,  afternoon  and  night.  Pulse  figures, 
left,  prove  it.  On  a  quarter-hour,  52-time  basis,  for  ex- 
ample, WKZO  gets: 

181.0%   more  morning  listeners  and  321.4% 
more  afternoon  listeners  than  Station  B  (and  t 
for  only  35.3%  more  money!) 

Nielsen  figures  tell  much  the  same  audience  story.  They 
show  that  WKZO  gets  177.7%  more  average  daily  day- 
time families  than  Station  B ! 

Ask  Avery-Knodel  for  all  the  facts. 


WKZO  —  KALAMAZOO 

WKZO-TV  —  GRAND  RAPIDS-KALAMAZOO 

WJEF  — GRAND  RAPIDS 

WJEF-FM  —  GRAND  RAPIDS-KALAMAZOO 

KOLN  — LINCOLN,  NEBRASKA 

KOLN-TV  — LINCOLN,  NEBRASKA 

Associated  with 
WMBD  —  PEORIA,  ILLINOIS 


CBS  RADIO  FOR  KALAMAZOO 
AND  GREATER  WESTERN  MICHIGAN 

Avery-Knodel,  Inc.,  Exclusive  National  Representatives 


*  This  American  record  was  set  in  1953  by  Willie  Shoemaker. 


BATTLE  LINES  FORM  ON  DRY  AD  BILL 


Bryson  Bill  goes  before  House 

committee  May  19-21.  NARTB, 

others  plan  fight. 

AN  OLD  Capitol  Hill  story  with  a  change  of 
setting — from  the  Senate  to  the  House — will 
be  retold  later  this  month. 

Opponents  and  proponents  in  the  running  con- 
troversy of  whether  alcoholic  beverage  adver- 
tising should  be  barred  from  interstate  com- 
merce, once  again  will  imbibe  in  a  familiar 
slugfest. 

The  list  of  organizations  against  the  "drys" 
position  already  was  of  formidable  size  last 
week.    Still  more  may  join  the  opposition. 

Prohibitionists  will  be  out  in  full  force, 
throwing  their  support  behind  the  first  attempt 
to  drive  an  anti-alcoholic  beverage  advertising 
bill  through  Congress  via  the  House. 

The  House  Interstate  &  Foreign  Commerce 


Temperance  Union,  is  expected. 

An  idea  to  what  extent  witnesses  will  parade 
before  the  committee  can  be  gleaned  from  the 
committee  instruction  to  all  groups  asking  to 
testify  that  they  limit  themselves  to  a  15-min- 
ute  presentation. 

The  Temperance  Board's  Clipsheet  of  April 
26  kicked  off  its  publicity  on  the  hearing  with 
an  editorial  commenting  [italics  by  B»T]: 

"Following  the  death  of  its  author,  Rep. 
Joseph  R.  Bryson  of  South  Carolina,  early  in 
1953,  opponents  of  the  measure  felt  that  it 
would  no  longer  have  support.  But  a  rising 
public  sentiment  over  a  period  of  months  re- 
sulted in  the  scheduling  of  hearings.  Proponents 
of  the  bill  see  this  mushrooming  concern  on 
the  part  of  church  and  civic  groups  as  indica- 
tion that  the  bill  has  a  good  chance  of  passing. 
Several  congressmen  have  asked  for  time  to 
make  statements  on  the  bill  during  hearings 


RED  FlAG  VW  PAN6ER 


CARTOON  at  left  was  the  way  The  Clipsheet,  published  and  distributed  by  the  Board 
of  Temperance  of  the  Methodist  Church,  heralded  the  introduction  of  a  "dry"  bill 
(against  radio-tv  hard  liquor  advertising)  in  1952.  It  was  printed  in  The  Clipsheet  for 
Jan.  7,  1952,  and  reprinted  in  the  Jan.  14,  1952,  issue  of  B*T.  Cartoon  at  right  is 
the  way  The  Clipsheet  for  April  26,  1954,  pictorially  comments  on  the  Bryson  bill 
which  would  prohibit  all  alcoholic  beverage  advertising  in  all  media. 


Committee  on  May  19-21  will  hear  the  Bryson 
bill  (HR  1277)  which  was  introduced  last  year 
by  the  late  Rep.  Joseph  S.  Bryson  (D-S.  C.) 
[B»T,  April  26]. 

Other  attempts  in  Congress  to  obtain  similar 
restrictions  against  beer,  wine  and  liquor  adver- 
tising occurred  in  the  Senate  in  1939,  1947, 
1948,  1950  (Langer  bill)  and  in  1952  (John- 
son-Case bill).  The  latter  two  attempts  failed 
in  the  Senate  Interstate  &  Foreign  Commerce 
Committee  by  the  narrow  margin  of  one  vote. 

Among  the  organizations  expected  to  throw 
their  weight  against  the  Bryson  bill  are: 

The  NARTB;  Station  Representatives  Assn. 
(SRA);  American  Assn.  of  Advertising  Agencies 
(AAAA);  Assn.  of  National  Advertisers  (ANA); 
American  Newspaper  Publishers  Assn.  (ANPA); 
Magazine  Advertising  Bureau;  National  Editorial 
Assn. 

Also,  U.  S.  Brewers  Foundation,  Wine  &  Spirits 
Wholesalers  of  America;  National  Licensed  Bev- 
erage Assn.;  National  Restaurant  Assn.;  Repeal 
Assn.;  Wine  Institute;  Distilled  Spirits  Institute. 

Also,  U.  S.  Chamber  of  Commerce;  National 
Assn.  of  Mfrs.  and  several  labor  unions  includ- 
ing those  representing  the  AFL  and  the  CIO. 
The  Advertising  Federation  of  America  (AFA) 
also  may  be  represented. 

The  usual  lengthy  list  of  prohibition  organiza- 
tions, including  the  Methodist  Church's  Board 
of  Temperance  and  the  Women's  Christian 


and  it  is  expected  that  the  issue  will  be  debated 
sharply  by  both  temperance  and  liquor  forces." 

The  editorial  also  noted  that  the  bill  "would 
also  affect  tv  advertising,  especially  since  passage 
would  make  it  illegal  to  transport  films  or  tran- 
scriptions for  use  as  liquor  advertising  across 
state  borders." 

Rep.  Charles  A.  Wolverton  (R-N.  J.)  is  chair- 
man of  the  House  committee. 


HOUSE  GROUP  WARY 
OF  TV  RECRUITING 

CONGRESSMEN  have  their  own  Hooperating 
for  tv  programs — particularly  if  the  shows  are 
produced  by  the  Army-Air  Force  recruiting 
branch.  The  rating:  not  even  a  point. 

In  fact,  the  House  Appropriations  Commit- 
tee took  time  last  week  to  insert  this  interesting 
paragraph  in  part  of  its  report  on  military  ap- 
propriations which  passed  the  House  Thursday  i 

"...  The  Committee  wishes  to  direct  especial 
attention  to  certain  specific  items,  such  as  re- 
cruiting .  .  .  where  $200,000  of  the  reduction  rec- 
ommended is  on  the  basis  that  the  sponsorship 
of  television  programs  be  either  eliminated  or 
that  the  quality  of  the  shows  improve.  The  com- 
mittee was  not  impressed  by  the  programs  cur- 


rently being  sponsored,  feeling  that  they  are 
not  of  sufficient  merit  to  attract  recruits.  Further, 
the  committee  is  definitely  of  the  opinion  that 
if  the  Army  feels  it  necessary  to  compete  with 
private  industry  in  the  entertainment  business, 
it  should  do  better  than  it  has  done." 

In  the  appropriations  measure  (for  fiscal 
1955),  the  Army  and  Air  Force  advertising  pro- 
grams would  split  their  operations  in  recruit- 
ment advertising  [B»T,  April  26]. 

At  present,  the  Army  administers  the  pro- 
duction of  two  television  programs,  Stars  on 
Parade  (DuMont)  and  Talent  Patrol  (ABC- 
TV).  The  expenditure  for  the  first  show  is 
$1,400  per  week,  alternated  weekly  by  the  Air 
Force  and  the  Army,  and  for  the  latter  program, 
$5,152  weekly  for  the  Army  alone.  Commercial 
time  worth  of  Stars  is  estimated  by  the  military 
at  $23,389.50  per  week,  and  of  Talent,  $32,- 
152.72  per  week. 

Figures  supplied  by  the  two  services,  show 
an  estimated  $270,000  being  spent  by  the  Army 
on  tv  and  $80,000  for  both  the  visual  and  audio 
media  by  the  Air  Force. 

Chief  critic  in  the  Capitol  Hill  audience  is 
Rep.  E.  P.  Scrivner  (R-Kan.)  who  suggested 
during  hearings  before  his  House  Appropri- 
ations subcommittee  that  perhaps  "we  had  bet- 
ter stop"  producing  tv  programs  because  he 
doubted  tv's  effectiveness  as  a  recruiter. 

If  the  military  receives  better  reception  in 
the  Senate,  where  the  appropriations  measure 
now  rests  for  consideration,  perhaps  the  Con- 
gressional Hooperating  will  go  up  and  with  it 
the  services'  expenditures  permitted  for  tv. 


Uhf  WAKR-TV  Asks  FTC 
To  Limit  Vhf-Only  Set  Ads 

WAKR-TV  Akron,  Ohio,  a  uhf  outlet  on  ch. 
49,  in  a  memorandum  to  the  Federal  Trade 
Commission  last  Tuesday,  asked  that  agency 
to  amend  its  proposed  trade  practice  rules  for 
the  radio-tv  industry  to  prohibit  the  term 
"television  broadcast"  in  descriptions  of  tv  sets 
equipped  to  receive  only  vhf  signals. 

Attorney  Edward  de  Grazia  of  the  Washing- 
ton law  firm  of  Kirkland,  Fleming,  Green, 
Martin  &  Ellis,  representing  WAKR-TV,  said 
failure  of  the  FTC  to  promulgate  such  rules 
could  lead  only  to  "an  aggravation  of  the  al- 
ready serious  and  existing  confusion,  misunder- 
standing, and  misinformation  in  the  minds  of 
the  general  public"  in  buying  tv  sets. 

The  memorandum  was  filed  by  Mr.  de 
Grazia  upon  the  suggestion  of  FTC  attorney 
Paul  Butz,  who  presided  at  hearings  completed 
last  Dec.  7  on  the  proposed  trade  practice  rules 
[B«T,  Dec.  14,  1953].  Mr.  Butz  at  that  time 
said  the  hearing  record  would  be  kept  open  for 
unheard  parties  only  until  last  Jan.  20.  The 
FTC  attorney  is  redrafting  for  submission  to 
FTC  members  the  set  of  3 1  trade  practice  rules 
proposed  by  the  FTC  last  Sept.  10. 

The  WAKR-TV  request  expressed  fear  the 
marketing  and  advertising  of  color  tv  sets  ".  .  . 
is  already  promising  to  compound  existing  in- 
juries and  aggravate  public  misinformation. 
Thus,  many  color  television  sets,  coming  on 
the  market  for  the  first  time,  are  not  equipped 
to  receive  chs.  14  to  83 — despite  the  fact  that 
such  vital  equipment  would  affect  the  total 
cost  (approximately  $1,100)  of  such  color  sets 
relatively  little." 

Allen  B.  DuMont  Labs,  through  Morton  R. 
Galane  of  the  law  firm  of  Roberts  &  Mclnnis, 
Washington  counsel  for  DuMont,  proposed 
during  the  FTC  hearings  last  Oct.  8  and  Dec.  7, 
an  amendment  to  the  rules  which  would  re- 
quire vhf-only  sets,  or  those  receiving  less  than 
the  total  12  vhf  and  70  uhf  channels,  to  be 
labeled  according  to  their  respective  limitations. 
William  A.  Roberts  of  Roberts  &  Mclnnis,  on 
behalf  of  the  UHF  Tv  Assn.,  filed  a  letter 
supporting  the  DuMont  proposal. 
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in  Des  Moines 


Sadie  "Bcuf  'Seazuae:         Stele  Scuf  Seccutez: 


KRNT  is  the  Hooper  leader  morning,  afternoon,  and 
evening  (and  has  been  for  years!).  In  the  morning, 
KRNT  leads  with  an  audience  share  of  48.8%.  In 
the  afternoon,  KRNT  leads  with  an  audience  share 
of  50.4%.  In  the  evening,  KRNT  leads  with  an 
audience  share  of  41.8%.  (Des  Moines  Hooper 
Report,  Feb.,  1954).  KRNT  is  the  only  Des  Moines 
station  that  can  talk  Hoopers! 

KRNT  is  the  station  with  the  stars  . . .  CBS  plus  Don 
Bell,  Iowa's  favorite  disc-jockey  .  .  .  Bill  Riley,  long- 
time popular  emcee  with  the  great  new  mid-after- 
noon participating  show  .  .  .  Smokey  Smith,  Central 
Iowa's  most  popular  Western  and  country-music 
star  .  .  .  Elizabeth  Clarkson  Zwart,  veteran  Tribune 
columnist  with  outstanding  morning  "radio  column" 
.  .  .  Al  Couppee,  Iowa's  "Mister  Sports"  .  .  .  Al 
Rockwell,  late-evening  music  authority. 

KRNT  is  the  station  Central  Iowa  depends  on  for 
news.  Everyone  knows  such  names  in  news  as  Russ 
Van  Dyke,  Paul  Rhoades,  Don  Soliday,  Tribune  col- 
umnist Gordon  Gammack,  and  Mac  Danielson.  It 
takes  a  BIG,  FULL-TIME  staff  of  professional  news- 
men —  with  "beat"  reporters  —  to  run  the  NEWS 
CENTER  for  Central  Iowa.  That's  why  any  KRNT 
quarter-hour  newscast  is  the  most-listened-to  news- 
cast in  Des  Moines! 


KRNT  is  the  Know-How,  Go-Now  station  in  Des 
Moines  . . .  the  only  Des  Moines  station  which  builds 
audience  through  a  daily  newspaper  radio  col- 
umn, as  well  as  display  advertising  and  many 
other  promotion  features  .  .  .  the  showmanship  sta- 
tion affiliated  with  KRNT  Theater,  world's  largest 
legitimate  theater  .  .  .  the  station  which  has  one 
rate  for  everyone,  with  no  PI,  no  deals. 

REPRESENTED  BY  THE  KATZ  AGENCY 
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REASONS  WHY  YOU  SHOULD  BUY 


OL  SYSTEM 


the  system  preferred  by  engineers  • 
throughout  the  country. 

the  basic  schafer  system  is  a  com 
plete  system,  no  expansions  later 
24  metering  circuits ...  40  control 
circuits ...  uses  two  phone  lines 

no  tubes  in  the  schafer  system . . 
sure-fire,  dependable,  dc  dial 
metering  and  control  circuits., 
directly  calibrated  meters. 

no  extra  frequency  or  modulation 
monitor  to  buy  for  any  installation 
. . .  external  relays,  tuning  motor  all 
furnished  as  part  of  the  basic 
system. 

parts  replacement  never  a  problem 
...  all  parts  made  by  national  manu- 
facturers, available  through  your  lo- 
cal jobber  now  or  20  years  from  now. 

any  transmitter  or  group  of  trans- 
mitters can  be  controlled  by  one 
system. ..thirty  page  manual  covers 
complete  instructions  for  installa- 
tion and  maintenance. 

no  engineering  compromises ...  no 
circuits  worked  against  ground  . . . 
no  high  voltages  or  currents  on 
phone  lines,  telephones  built  in. 

we  specialize  in  remote  control!  we 
sell  direct  from  the  factory  to  you 
...  you  save  the  difference,  and  you 
get  immediate  delivery  out  of  stock. 

every  schafer  remote  control  sys-  • 
tern  unconditionally  guaranteed  for 
one  year. 


p a u I  s  chafer  #us  torn  engineering 


Ct)  CjD  Cl)  Cl)  allesandr°  street 


LOS  ANGELES  39,  CALIFORNIA 
PHONE:  NOrmandy  2-2161 


•  schafer  economy  model     see  it  at  the  NARTB  convention  PauJ  schafer 

custom  engineering 


remote  control  for  $995 


2279  AUESANDRO  STREET 
LOS  ANGELES  39,  CALIFORNIA 
TELEPHONE:  NOrmandy  2-2161 


DENVER  TV  CHALLENGES  KLZ-TV  SALE 


Last  year's  unsuccessful  appli- 
cant for  the  ch.  7  facility  peti- 
tions FCC  to  disallow  Time 
Inc.'s  purchase  of  the  station 
from  Aladdin  Radio-Tv  Inc. 

REQUEST  that  the  FCC  revoke  the  permit  of 
KLZ-TV  Denver  and  grant  the  application  of 
Denver  Television  Co.  in  its  stead  was  filed 
with  the  Commission  last  week. 

The  petition  was  filed  by  last  year's  unsuc- 
cessful contender  for  Denver's  ch.  7.  As  ex- 
pected [B»T,  April  12],  Denver  Television  asked 
that  its  application  be  reinstated,  that  KLZ-TV's 
grant  be  revoked,  and  that  the  FCC  grant  the 
ch.  7  facilities  to  Denver  Television,  which  was 
owned  mostly  by  the  Wolfberg  theatre  interests. 

The  move  was  made  on  the  ground  that  the 
proposed  sale  of  KLZ-AM-FM-TV  to  Time 
Inc.  for  $3.5  million  [B»T,  April  12,  March  8] 
violated  "the  integrity"  of  Commission  pro- 
cedures. 

Basis  of  the  Commission's  grant  to  Aladdin 
Radio  &  Television  Inc.,  licensee  of  the  KLZ 
properties,  was  that  it  had  greater  local  owner- 
ship, local  residence,  integration  of  ownership 
and  management,  and  broadcast  experience  than 
did  Denver  Television,  the  petition  declared. 

Time  Inc.,  publisher  of  Time,  Life  and  For- 
tune magazines  and  50%  owner  of  KOB-AM- 
TV  Albuquerque,  N.  M.,  and  80%  of  KDYL- 
AM-FM-TV  Salt  Lake  City,  Utah,  meets  none 
of  these  criteria,  Denver  Television  said. 

First  Post-Freeze  Hearing 

The  hearing  for  Denver's  ch.  7  was  the  first 
of  the  post-freeze  comparative  tv  hearings  to 
be  held.  After  weeks  of  vigorous  and  some- 
times acrimonious  testimony  and  cross  ex- 
amination— with  anti-trust  charges  hurled  back 
and  forth — the  Commission  in  June  1953  final- 
ized the  examiner's  initial  decision  in  favor 
of  KLZ. 

KLZ-TV,  affiliated  with  CBS-TV.  began  oper- 
ating Nov.  1,  1953,  under  special  temporary 
authority. 

Sale  of  the  KLZ  stations  to  Time  Inc.  was 
announced  early  in  March. 

Aladdin  is  owned  by  40  stockholders,  the 
largest  of  whom  are  Harry  Huffman.  Hugh  B. 
Terry,  Frank  H.  Ricketson  Jr.,  J.  Elroy  McCaw 
and  Theodore  R.  Gamble. 

Reason  for  the  sale,  according  to  the  trans- 
fer application  filed  with  the  FCC  early  in 
April,  is  the  ill  health  of  Messrs.  Huffman  and 
Terry.  Both  have  suffered  heart  ailments  in 
recent  months. 

Application  for  transfer  indicated  that  Mr. 
Terry  would  remain  in  charge  of  the  stations, 
and  that  Mr.  Ricketson  would  remain  a  di- 
rector. 

Denver  Television  also  claimed  that  KLZ- 
TV  programming  was  not  in  agreement  with 
what  had  been  proposed. 

Aladdin  has  made  no  effort  to  continue  under 
its  present  ownership  notwithstanding  the  ill- 
ness of  Messrs.  Huffman  and  Terry,  Denver 
Television  said.  ".  .  .  Instead  [it]  has  utilized 
the  changes  as  an  excuse  for  bailing  out,"  the 
petition  said. 

Denver  Television  implied  that  the  $3.5 
million  sale  price  was  the  principal  motive  for 
the  sale.  It  said  that  Aladdin's  net  worth  was 
less  than  $650,000. 

Denver  Television  was  headed  by  John  M. 
Wolfberg,  who  also  was  34%  stockholder. 
Other   stockholders    were    F.    Kirk  Johnson, 


Texas  oil  magnate,  20%;  James  M.  Stewart, 
radio-tv  and  screen  actor,  20%;  Sterling  C. 
Holloway,  Texas  attorney,  10%;  Wilford  M. 
Barber,  physician,  10%,  and  Max  G.  Brooks, 
banker,  5%. 

The  Wolfbergs  own  six  theatres  in  Denver, 
the  downtown  Broadway  and  Paramount,  and 
four  driveins.  Harris  Wolfberg,  father  of  John, 
died  a  few  months  ago. 

John  Wolfberg  was  reported  to  be  managing 
theatres  in  California. 


REP.  WOtVERTON 


WOLVERTON  ASKS 
DATA  ON  PAY-TV 

Committee  chairman  seeks 
FCC  viewpoint  on  proposed 
legislation. 

THE  TOP  man  on  the  House  Interstate  & 
Foreign  Commerce  Committee  was  a  bit  non- 
plussed Tuesday  when  the  Hinshaw  bill  on 
subscription  broadcasting  came  up  for  brief 
discussion. 

The  committee's  chairman,  Rep.  Charles  A. 
Wolverton  (R-N.  J.I.  while  the  bill's  author. 
Rep.  Carl  Hinshaw 
(R-Calif.),  was  be- 
fore the  committee 
testifying   on  the 

|       m  e  a  s  I M  c  .    a  \  k  c  1 1 

PJ     where    were  FCC's 

8KiV%4  *   &Sm     v'ews   on   the  pro- 

posed legislation.  He 
was  noticeably  sur- 
prised and  somewhat 
nettled  to  find  the 
Commission  had  not 
commented  on  the 
bill  which  had  been 
introduced  July  23, 
1953. 

Rep.  Wolverton  then  instructed  the  committee 
staff  to  ask  FCC  again  for  its  comments  because 
without  them  the  committee  was  pretty  much  in 
the  dark. 

The  Hinshaw  bill  (HR  643  1)  would  make 
subscription  tv  a  common  carrier.  It  was  intro- 
duced for  the  purpose  of  stirring  study  on  the 
questions  of  ( 1 )  where  do  subscription  tv  and 
theatre  tv  fit  in  the  broadcasting  industry  and 
(2)  are  they  part  of  broadcasting  as  defined  in 
the  Communications  Act  or  (3)  should  the  act 
be  amended  so  as  to  speak  clearly  on  the 
subject? 

Subscription  Tv  Interest 

The  interest  in  subscription  tv  came  up 
during  a  routine,  so-called  "sponsor's  day,"  held 
by  the  committee  to  hear  authors  of  bills 
pending  before  it. 

Rep.  Hinshaw  recalled  that  the  question  of 
subscription  radio  (or  tv)  came  up  during 
Senate-House  conference  of  the  McFarland  bill 
(now  law).  At  that  time,  he  said,  consideration 
was  shelved  because  the  House  commerce  group 
did  not  get  the  chance  to  consider  the  subject. 

In  contest,  he  said,  was  whether  in  a  defini- 
tion of  broadcasting  Congress  should  "exclude 
all  such  things  as  were  charged  for,  and  include 
all  those  things  which  were  free  to  the  general 
public." 

Rep.  Hinshaw  cautioned,  "there  is  quite  a 
demand  on  the  part  of  the  radio  industry  that 
we  settle  certain  parts  of  this  contention  in 
respect  to  subscription  radio.  .  .  ."  The  Con- 
gressman   said    the    committee    must  decide 


whether  to  take  up  the  bill  "sometime,"  not 
take  it  up  or  postpone  consideration. 

Rep.  Hinshaw  said  the  committee  "certainly 
ought  to  get  into  it  (subscription  broadcasting) 
because  it  is  being  agitated."  He  referred  to 
the  April  6  talk  by  Dr.  Millard  C.  Faught, 
president  of  The  Faught  Co.,  New  York  man- 
agement consultant  firm,  before  the  National 
Small  Business  Men's  Assn.  in  Washington, 
D.  C.  [B»T,  April  12].  Dr.  Faught  suggested 
a  plan  of  box  office  tv  collection  by  educa- 
tional tv  operators. 

The  Congressman  observed  that  Dr.  Faught 
"dwelt  particularly  with  the  Zenith  Corp.  and 
gave  the  impression  for  the  moment,  from  his 
talk  that  he  was  a  salesman  for  Zenith."  "It 
was  an  unusual  thing,"  Rep.  Hinshaw  said  of 
the  speech  and  asked  that  it  be  made  part  of 
the  committee  record. 


FCC  Admits  WCAN-TV 
Bid  for  Whitefish  Bay 

THE  FCC  last  week  agreed  to  permit  WCAN- 
TV  Milwaukee  to  participate  in  the  Whitefish 
Bay  ch.  6  hearing,  but  denied  the  ch.  25  sta- 
tion's request  to  dismiss  the  Hearst  Corp. 
(WISN)  application. 

At  the  same  time,  the  Commission  sched- 
uled the  hearing  to  begin  May  8.  It  also  ques- 
tioned one  of  the  technical  qualifications  of 
WMIL  Milwaukee,  one  of  the  three  applicants. 
The  other  applicant  is  Independent  Television 
Inc.,  composed  of  Milwaukee  and  Detroit 
businessmen. 

FCC  Comr.  John  C.  Doerfer  dissented  from 
the  decision  admitting  WCAN-TV  to  hearing. 

The  Commission  said  that  WCAN-TV  had 
met  the  requirements  of  Sec.  309(b) — it  had 
satisfied  the  Commission  it  was  a  party  in  in- 
terest, it  had  made  known  its  interest,  and 
it  had  set  forth  the  basis  of  its  right  to  partici- 
pate. 

WCAN-TV  notified  the  Commission  of  its 
intention  to  participate  last  January  [B«T,  Jan. 
25].  It  claimed  that  it  had  standing  as  a  party 
in  interest  because  of  the  adverse  economic 
effect  a  grant  on  ch.  6  would  have  on  its  oper- 
ation. WCAN-TV  also  said  that  if  WISN  re- 
ceived the  grant,  it  would  lose  its  CBS-TV 
affiliation,  since  the  WISN  affiliation  contract 
with  CBS  Radio  contained  first  refusal  rights 
for  CBS-TV  affiliation.  This  also  brought  up 
a  question  of  anti-trust  violation,  the  uhf  sta- 
tion declared. 

In  denying  WCAN-TV's  request  for  the  dis- 
missal of  the  Hearst  application,  the  Com- 
mission said  that  there  was  no  reason  to  penal- 
ize Hearst  because  it  proposed  to  locate  its 
main  studio  in  Milwaukee,  rather  than  in 
Whitefish  Bay.  Rules  provide  for  this  accomo- 
dation, the  FCC  said. 

Nor,  said  the  Commission,  does  this  mean 
that  Hearst  intended  to  violate  the  table  of 
allocations. 

Ch.  6  was  assigned  to  Whitefish  Bay,  a 
suburb  of  Milwaukee,  following  a  lengthy 
controversy  with  the  Commission  and  WCAN- 
TV.  At  first,  Hearst  Corp.  attempted  to  per- 
suade the  Commission  to  change  the  educa- 
tional reservation  on  ch.  10  in  Milwaukee. 
After  this  failed,  Hearst  asked  for  the  alloca- 
tion of  ch.  6  to  Whitefish  Bay.  This  was  done 
over  the  vigorous  protests  of  WCAN-TV. 

Although  WCAN-TV's  request  to  the  U.  S. 
Court  of  Appeals  for  a  stay  order  failed,  it 
still  has  pending  an  appeal  from  the  Com- 
mission's decision  to  allocate  ch.  6  to  the 
Milwaukee  area. 
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NEWSPAPER  INTEREST 
IN  RADIO-TV  HIT 

Sen.  Johnson  introduces  bill 
which  would  bar  anyone  own- 
ing 10%  or  more  of  a  news- 
paper in  a  city  of  100,000  or 
up  from  owning  a  station. 

IF  YOU  OWN  10%  or  more  of  a  newspaper 
you  ought  not  be  granted  a  radio  or  tv  station, 
and  if  you  have  such  a  station  perhaps  you 
should  get  rid  of  it.  That  is,  if  your  newspaper 
is  in  a  city  of  at  least  100,000  population. 

That's  the  gist  of  a  new,  surprising  bill 
(S  3350)  introduced  by  Sen.  Edwin  C.  Johnson 
(D-Colo.)  last  week. 

The  measure,  referred  to  the  Senate  Inter- 
state &  Foreign  Commerce  Committee,  of 
which  Sen.  Johnson  is  the  ranking  minority 
member,  would: 

•  Amend  Sec.  3  10  (a)  of  the  Communications 
Act  which  deals  with  the  granting  of  a  license. 

•  Prohibit  "any  person  who  publishes  or  has 
a  substantial  interest  in  or  exercises  control 
over  a  newspaper  of  general  circulation  pub- 
lished in  a  city  of  100,000  or  more  population 
as  determined  by  the  last  Federal  census"  from 
holding  a  license  for  a  radio  or  tv  station  or 
from  being  granted  a  permit. 

•  Prohibit  "any  corporation  of  which  any  of 
the  capital  stock  is  owned  of  record  or  voted  by 
a  person  who  publishes  or  has  a  substantial 
interest  in  or  exercises  control  over  a  newspaper 
of  general  circulation  published  in  a  city  of 
100,000  or  more  population  as  determined  by 
the  last  Federal  census." 

The  bill  explains  that  by  "substantial  interest," 
it  is  meant  10%  or  greater  interest  in,  "or 
10  per  centum  or  more  of  the  capital  of  a 
corporation  publishing,"  a  newspaper  of  gen- 
eral circulation.  If  there  is  a  10%  control  or 
a  voting  of  that  amount  of  stock  of  the  news- 
paper, this  would  constitute  "control,"  accord- 
ing to  the  Johnson  measure. 

Sen.  Johnson  told  B»T  that  the  purpose  of 
the  bill  was  to  look  into  monopoly  and  into 
the  outlets  of  news,  such  as  newspaper,  radio 
and  television. 

The  Senator  said  he  offered  the  bill  because 
the  situation  in  some  big  cities  indicates  a  few 
people  are  controlling  the  outlets. 

Questioned  whether  his  proposal  was  tied  in 
with  Sen.  Harley  M.  Kilgore's  (D-W.  Va.)  re- 
quest that  the  Senate  Interstate  &  Foreign  Com- 


Extend  Skywave  Filing 

DEADLINE  for  comments  on  applicabil- 
ity of  FCC's  proposed  new  daytime  sky- 
wave  rules  to  Class  I  and  II  stations  was 
postponed  by  the  Commission  last  week 
from  today  (Monday)  until  July  2  with 
replies  due  July  17.  The  action  was  taken 
upon  petitions  for  extension  filed  by  Clear 
Channel  Broadcasting  Service  and  A. 
Earl  Cullum  Jr.,  consulting  engineer. 
Commission  has  scheduled  June  7  for  oral 
argument  on  the  merits  of  the  proposal 
which  would  give  greater  protection  to 
Class  I  clear  channel  stations  during  the 
transition  hours  at  sunrise  and  sunset 
from  interference  caused  by  secondary 
stations  on  the  same  channels  [B»T,  April 
26,  March  15]. 


merce  Committee,  the  Senate  Judiciary  Sub- 
committee on  Anti-Monopoly  and  the  Justice 
Dept.  look  into  what  he  charged  was  a  "threat 
of  a  developing  monopoly  in  communications," 
with  radio  interests  taking  over  tv  properties 
[B»T,  March  15,  1],  Sen.  Johnson  answered 
"to  some  extent." 

Sen.  Johnson  said  he  did  not  know  when  the 
Senate  Communications  Subcommittee  would 
consider  the  bill  and  that  he  had  not  talked 
with  its  chairman,  Sen.  Charles  E.  Potter 
(R-Mich.). 

Actually  the  Johnson  bill  comes  at  a  time 
when  the  Potter  subcommittee  has  its  hands 
full  with  the  pending  uhf  hearing  (story  page 
52).  The  session  is  set  for  May  19-21  and  is  sure 
to  take  up  the  subcommittee's  efforts  for  some 
time.  Since  the  Congress  is  aiming  for  adjourn- 
ment in  July,  it  is  a  good  bet  that  the  Johnson 
bill  will  not  get  far. 


HENNOCK  QUESTIONS 
ST.  LOUIS  GRANT 

AFTER  the  merger  proposal  among  applicants 
for  ch.  4  at  St.  Louis,  was  the  surviving  KWK 
application  legally  in  hearing  status  in  spite  of 
an  examiner's  decision? 

This  question  is  raised  by  Comr.  Frieda  B. 
Hennock  in  her  dissent  to  the  Commission's 
action  of  April  23  making  final  an  examiner's 
recommended  grant  of  ch.  4  to  KWK  after  a 
merger  agreement  with  two  other  applicants, 
KXOK  St.  Louis  and  Missouri  Valley  Television 
Co.  [B«T,  April  26].  The  text  of  Comr.  Hen- 
nock's  dissent  was  issued  Wednesday. 

Interpretation  as  to  the  status  of  KWK's 
bid  was  raised  by  Comr.  Hennock  in  view  of 
a  new  ch.  4  application  filed  by  ch.  54  WTVI 
(TV)  Belleville,  111.  The  Commission  majority, 
in  granting  KWK,  denied  a  protest  by  WTVI. 

In  spite  of  the  final  decision,  FCC  as  of 
Thursday  had  not  returned  the  WTVI  ch.  4  bid, 
normally  a  routine  action. 

Under  the  ch.  4  merger,  KWK-AM-TV  is  to 
be  owned  23%  by  present  part-owner  St.  Louis 
Globe-Democrat  and  28%  by  other  part-owners 
Robert  T.  Convey  and  associates.  KXOK  Inc. 
will  acquire  23%  while  a  like  interest  will  be 
assumed  by  KSTP  Inc.,  operator  of  KSTP-AM- 
TV  Minneapolis-St.  Paul.  The  remaining  3% 
will  be  held  by  St.  Louis  area  residents  who, 
with  KSTP,  comprise  Missouri  Valley  Tv. 

Elzey  M.  Roberts  Jr.,  president  and  minority 
stockholder  in  KXOK,  and  C.  L.  Thomas, 
KXOK  manager,  would  assume  full  ownership 
of  that  station  when  the  merger  is  effected, 
subject  to  FCC  consent  [B«T,  April  12]. 


Clarksburg  Protest 
Hearing  Date  Set 

FCC  last  week  designated  May  17  to  hear  the 
precedent  Sec.  309(c)  economic  protest  filed  by 
Clarksburg  Pub.  Co.  against  the  Commission's 
grant  of  ch.  12  to  WBLK  Clarksburg,  W.  Va. 

The  Commission,  in  a  split  4-to-3  ruling 
earlier,  declared  the  newspaper  firm  to  be  a 
"party  in  interest"  within  the  scope  of  the  Com- 
munications Act  protest  provision,  hence  en- 
titled to  hearing  on  its  charge  that  the  new 
tv  station  would  financially  injure  its  daily 
Exponent  and  Telegram  [B«T,  April  19].  The 
papers  are  published  by  Cecil  B.  Highland  Sr., 
who  for  years  has  refused  to  print  the  word 
"radio"  in  his  news  columns. 

The  FCC's  memorandum  opinion  and  order 
designating  the  May  17  date,  said  the  hearing 
before  the  Commission  en  banc  will  consist 


"solely  of  oral  argument  .  .  .  with  burden  as 
to  each  of  the  issues  to  be  placed  on  Clarks- 
burg Pub.  Co.,"  the  protestant. 

FCC  said  the  parties  would  have  15  days 
thereafter  to  file  proposed  findings  and  con- 
clusions, "after  which  the  Commission  will 
issue  its  decision.  However,  in  the  event  the 
Commission  should  find  it  necessary  after  the 
hearing  to  ascertain  additional  facts  in  connec- 
tion with  any  of  the  specified  issues,  appropriate 
provision  will  be  made  for  such  fact  finding." 

Comr.  Robert  T.  Bartley,  who  dissented  from 
the  original  order  on  the  ground  that  the  claim 
of  injury  was  speculative,  dissented  from  last 
week's  opinion  while  Comr.  Frieda  B.  Hennock 
issued  a  lengthy  dissenting  statement.  She  felt 
Clarksburg  Pub.  Co.  is  entitled  to  "full  hearing" 
with  chance  to  produce  evidence,  not  just  oral 
argument.  Comrs.  E.  M.  Webster  and  Robert 
E.  Lee  did  not  participate.  In  the  earlier  ruling, 
Comr.  Lee  dissented,  citing  the  absurdity  of  the 
interpretation  given  to  Sec.  309(c)'s  "party  in 
interest"  concept. 

Issues  specified  by  the  hearing  order  question 
whether  the  tv  grant  to  Ohio  Valley  Broadcast- 
ing Corp.,  WBLK  licensee,  would  violate  multi- 
ple ownership  rule  Sec.  3.636  or  result  in  con- 
centration of  control  of  the  media  of  mass 
communication  in  view  of  Ohio  Valley  stock- 
holders' other  radio-tv  and  newspaper  interests 
in  that  state. 

A  third  issue  would  seek  to  determine 
whether  Ohio  Valley's  payment  of  $14,390  to 
WPDX  Clarksburg  for  reimbursement  of  ex- 
penses incurred  in  prosecuting  its  now-dismissed 
application  was  contrary  to  the  public  interest. 

A  fourth  issue  involves  validity  of  the  ex- 
pediting procedure  in  processing  tv  applications. 


Providence  Ch.  12 
Record  Certified 

HEARING  record  on  the  Sec.  309(c)  economic 
protest  of  ch.  16  WNET  (TV)  Providence,  R.  L, 
against  last  fall's  grant  of  ch.  12  to  WPRO-TV 
there  was  certified  to  the  FCC  last  week  by 
Examiner  Herbert  Sharfman  in  an  initial  de- 
cision which  set  forth  findings  of  fact  without 
recommendation. 

Action  was  pursuant  to  the  Commission's 
directive  calling  for  the  hearing  and  specifying 
issues  [B«T,  Nov.  2,  Oct.  19,  1953].  WNET 
now  is  in  operation  as  a  CBS  outlet.  Its  protest 
stayed  the  effective  date  of  the  ch.  12  grant  to 
WPRO-TV  as  well  as  a  special  temporary 
authority  which  would  have  allowed  the  vhf  sta- 
tion to  commence  interim  operation  last  fall. 

The  ch.  12  action  resulted  after  merger  of 
three  competing  applicants  with  Cherry  &  Webb 
Broadcasting  Co.,  licensee  of  WPRO,  being  the 
survivor.  Competitors  Greater  Providence 
Broadcasting  Co.  and  Hope  Broadcasting  Co. 
dismissed,  obtaining  options  for  20%  and  25% 
interests,  respectively,  in  the  ch.  12  venture. 
Former  Greater  Providence  principals  C. 
George  Taylor  and  Robert  T.  Engles  obtained 
one-year  option  for  a  collective  13%  interest 
with  the  condition  that  after  seven  months 
their  option  rights  could  be  purchased  for 
$205,500. 

The  examiner's  findings  said  the  testimony 
showed  there  was  no  present  knowledge  whether 
Messrs.  Taylor  and  Engles  intended  to  exercise 
their  option  or  not,  nor  were  there  any  separate 
understandings  or  agreements  shown.  WNET's 
protest  made  much  of  the  consideration  to  be 
paid  the  pair  if  they  chose  to  sell  their  option 
rights  after  seven  months.  Neither  were  explana- 
tions given,  the  examiner  found,  for  conditions 
in  the  agreement  respecting  the  participation  of 
certain  other  stockholders. 
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FCC'S  EXPEDITING  RULES  UNDER  ARGUMENT 


Question  arises  whether  points 
of  reliance  agreed  upon  in 
Miami  and  Charlotte  hear- 
ings meet  'specificity'  require- 
ments. Private  attorneys  say 
yes;  Broadcast  Bureau,  no. 

THE  FCC's  expediting  procedure  is  all  right, 
but  get  the  Broadcast  Bureau  off  our  necks. 

That,  in  essence,  was  the  plea  of  seven  attor- 
neys last  Thursday  in  a  three-hour  oral  argu- 
ment before  the  Commission.  The  question  was 
whether  the  points  of  reliance  agreed  upon  by 
applicants  for  Miami's  ch.  7  and  Charlotte's  ch. 
9  and  accepted  by  the  respective  examiners  met 
the  requirements  of  "specificity"  called  for  by 
the  regulations. 

The  unprecedented  oral  argument  was 
ordered  by  the  Commission  when  the  Broad- 
cast Bureau  appealed  from  examiners'  decisions 
in  the  two  cases  agreeing  to  accept  points  of 
reliance  submitted  by  the  applicants  [B»T,  April 
26,  5]. 

The  Broadcast  Bureau  claimed  that  the  points 
of  reliance  did  not  meet  the  Commission  rules 
requiring  specificity  in  order  to  narrow  the 
hearings  to  essentials.  This  is  the  essence  of 
the  expediting  procedures,  which  were  put  into 
effect  in  February  1953  to  eliminate  long  and 
costly  comparative  tv  hearings. 

In  ordering  the  oral  argument,  the  Commis- 
sion apparently  sided  with  the  Broadcast  Bureau. 
The  FCC  said  that  the  points  of  reliance  in 
both  cases  did  not  meet  the  objectives  of  the 
expediting  rules. 

Broadcast  Bureau  Assistant  Chief  Joseph  M. 
Kittner  asked  the  Commission  to  uphold  the 
Broadcast  Bureau's  position.  If  not,  he  said, 
the  rules  did  not  mean  what  they  say,  nor  what 
the  Commission  emphasized  in  the  so-called 
Evansville  case.  In  that  case,  the  Commission 
reiterated  that  points  of  reliance  must  be 
itemized  in  detail. 

Answers  'Objections' 

He  also  rebutted  what  he  termed  objections 
to  the  Bureau's  position. 

Gist  of  the  opposing  attorneys'  position  was 
that  each  of  the  applicants  and  the  examiners 
involved  understood  exactly  what  was  meant 
by  the  points  of  preference  under  fire — and 
that  detailing  them  would  unduly  prolong  the 
hearing  conferences.  Understanding  among  the 
contestants  and  the  examiners  came  about,  it 
was  declared,  through  the  exchange  of  full  in- 
formation. 

Since  the  objective  of  the  expediting  proce- 
dures was  to  shorten  hearing  time  and  costs, 
and  since  all  concerned  had  agreed  on  the  ac- 
ceptability of  the  points,  no  useful  purpose  was 
served  in  forcing  applicants  to  particularize,  it 
was  said. 

Among  points  made  by  the  attorneys: 

(1)  Examiners  must  be  more  firm  in  running 
hearing  conferences. 

(2)  The  Broadcast  Bureau  was  "subverting" 
the  rules  by  insisting  on  minute  details  in  points 
of  reliance. 

(3)  The  Commission  should  formulate  policy 
for  Bureau  counsel  and  for  examiners. 

(4)  Application  forms  should  be  revised  to 
require  full  and  detailed  information;  thus 
obviating  the  need  for  additional  data  at  hear- 
ings. 

Questions  asked  by  Commissioners  ran  along 
these  lines: 

(a)  Should  there  be  a  ban  on  appeals  to  the 
Commission  until  the  examiner  issues  a  final 
ruling  on  the  conduct  of  the  hearing  and  the 


points  of  reliance?  This  was  asked  by  Chair- 
man Rosel  H.  Hyde. 

(b)  Should  one  examiner  be  designated  to  sit 
on  all  hearing  conferences,  thus  eliminating  in- 
consistencies in  rulings  which  have  plagued 
those  attorneys  involved  in  several  hearings? 
This  was  suggested  by  Comr.  Frieda  B. 
Hennock. 

(c)  Could  the  hearings  be  shortened  by  per- 
mitting a  whole  case,  or  a  major  portion  of  a 
case,  to  be  submitted  on  paper?  This  was 
broached  by  Comr.  John  C.  Doerfer. 

Several  attorneys  pleaded  that  the  Commis- 
sion not  revise  the  hearing  rules,  with  attendant 
delays  due  to  rule-making  processes  required. 
It  would  be  better,  they  said,  to  order  the  appli- 
cants to  comply  with  the  viewpoint  of  the 
Broadcast  Bureau. 

FCC  Comrs.  George  E.  Sterling  and  Robert 
T.  Bartley  also  participated  in  the  argument. 

The  following  attorneys  appeared  before  the 
Commission:  Miami — Duke  M.  Patrick,  Bis- 
cayne  Television  Corp.;  Arthur  W.  Scharfeld, 
East  Coast  Television  Corp.;  William  J.  Durka. 
South  Florida  Television  Corp.,  and  Bernard 
Koteen,  Sun  Beam  Television  Corp.  Charlotte 
— Marcus  Cohn,  Piedmont  Electronics  &  Fix- 
ture Corp.;  Philip  J.  Hennessey,  Radio  Station 
WSOC  Inc.,  and  Thomas  W.  Wilson,  Carolinas 
Television  Corp. 


Deadline  Extended 

DEADLINE  for  filing  of  comments  on 
FCC's  proposal  to  specify  a  floor  of  5 
kw  on  all  uhf  transmitters  was  extended 
by  FCC  last  week  until  May  17  at  the 
request  of  NARTB.  Upon  deadline  a 
fortnight  ago,  a  handful  of  uhf  stations, 
RCA,  DuMont  and  the  Joint  Committee 
on  Educational  Television,  opposed  the 
plan  to  lift  the  present  minimum  require- 
ment of  1  kw  to  the  higher  power  [B*T, 
April  19].  Replies  to  comments  now  are 
due  May  27,  FCC  said. 


Half-Dozen  Station 
Transfers  Approved 

HALF-DOZEN  radio-tv  transfers  approved  last 
week  by  the  FCC  included  WTVH-AM-TV 
Peoria  and  WKID-AM-FM  Urbana,  111. 

At  Peoria,  the  Peoria  Journal-Star  Inc.  pur- 
chased 55%  interest  of  WTVH-AM-TV  from 
Hugh  R.  Norman  and  Edward  C.  Schoede  for 
$55,000  and  assumption  of  liabilities  totaling 
$155,000.  The  Journal-Star,  previously  owned 
36%  interest  and  will  now  own  a  controlling 
interest  of  91%. 

WKID-AM-FM  was  sold  by  partners  Robert 
E.  J.  Snyder  and  Gene  W.  Phillippe  to  WKID 
Broadcasting  Co.  for  $45,775.  WKID  Broad- 
casting is  headed  by  Donald  T.  Harding,  pres- 
ently with  sales  department  of  Edward  Petry  & 
Co.,  station  representative.  Associated  with  Mr. 
Harding  are  Allen  H.  Embury,  president  and 
20%  stockholder  of  KPIG  Cedar  Rapids,  Iowa, 
Jerry  Glynn  Jr.;  Geo.  ge  W.  Lyons,  and  William 
T.  Firman.  Messrs.  Lyons  and  Firman  are 
CBS  Radio  Network  salesmen. 

Sale  of  KILA  Hilo,  Hawaii,  by  John  D.  Keat- 
ing and  Elroy  McCaw  to  KILA  Station  Man- 
ager James  E.  Jaeger  for  $25,000  also  was  ap- 
proved. It  was  necessitated  by  the  FCC  multi- 
ple ownership  rule  when  approval  was  given  to 
the  purchase  of  WINS  New  York  by  Mr. 
McCaw  and  his  associates. 

Mr.  McCaw  is  owner  of  KORC  Mineral 


Springs,  Tex.,  and  has  interests  in  KLZ-AM- 
FM-TV  Denver;  KELA  Centralia,  KYAK 
Yakima,  KALE-AM-FM  Richland,  all  in  Wash- 
ington, and  KYA  San  Francisco. 

Other  transfers  receiving  FCC  approval  were: 

WCOJ  Coatesville,  Pa.— Transfer  of  control  of 
Chester  County  Broadcasting  Service  through- 
purchase  of  remaining  one-third  interest  by 
William  S.  Halpern  and  Louis  N.  Seltzer  for 
$21,500  from  Richard  Scully  Jr. 

KEVA  Shamrock,  Tex. — Assignment  of  license 
of  Shamrock  Texas  Broadcasting  Co.  to  Albert 
Cooper,  Clark  and  Merita  Bumpers  and  Robert 
J.  Beller  through  purchase  of  remaining  60% 
interest  of  James  D.  Abbott  for  $18,000. 

WMOA  Marietta,  Ohio — Assignment  of  license 
from  William  G.  Wells  to  William  G.  Wells  and  R. 
Sanford  Guyer,  doing  business  as  Marietta 
Broadcasting  Co.  through  purchase  of  20%-  in- 
terest by  Mr.  Guyer  for  $18,000. 


CIRCUIT  CHANGES 
AID  NETWORK  TV 

MODIFICATION  of  an  existing  telephone 
radio  relay  circuit  between  Louisville  and  Nash- 
ville was  requested  of  FCC  last  week  by  Ameri- 
can Telephone  &  Telegraph  Corp.'s  Long  Lines 
Div.  to  provide  a  second  tv  network  channel  to 
service  WSM-TV  Nashville,  presently  using  its 
own  private  relay.  The  other  tv  circuit  serves 
WSIX-TV  Nashville. 

FCC  said  there  presently  are  eight  radio 
channels  authorized  between  Louisville  and 
Nashville,  six  of  which  are  for  telephone  mes- 
sage service  and  protection  while  the  other 
two,  one  in  each  direction,  are  for  television. 
Three  network  tv  channels  are  available  at  - 
Louisville,  FCC  said,  two  fulltime  from  Indi- 
anapolis via  coaxial  cable  and  one  parttime 
from  Atlanta  using  telephone  radio  relay. 

The  latter  will  be  replaced  by  a  fulltime 
channel  on  completion  of  a  regular  tv  circuit 
northbound  from  Atlanta  now  under  construc- 
tion, FCC  said.  A  parttime  channel  will  be 
open  late  this  year  when  the  maintenance 
coaxial  cable  from  Indianapolis  will  be  avai'able 
for  tv.  Then  there  will  be  four  tv  network 
channels  available  at  Louisville,  three  fulltime 
and  one  parttime,  FCC  noted. 

AT&T  also  asked  the  Commission  last  week 
for  permission  to  modify  an  existing  radio 
channel  from  New  Orleans  to  Livonia,  La.,  on 
New  Orleans-Baton  Rouge  relay  to  provide 
network  service  to  KALB-TV  Alexandria,  La. 

The  Long  Lines  Div.  requested  two  new  :  e:ay 
stations  at  Lanett  and  Phenix  City,  Ala.,  to 
connect  WRBL-TV  and  WDAK-TV,  both  Co- 
lumbus. Ga.,  to  the  interstate  tv  network. 

Pacific  Telphone  &  Telegraph  Co.  has  asked 
FCC  for  permits  for  two  relay  stations  to  pro- 
vide a  studio-transmitter  link  for  KTNT-TV 
Tacoma,  Wash.  Land  lines  are  not  practical 
for  the  16-mile  hop,  FCC  was  told,  since  eight 
miles  are  over  water. 

To  provide  network  service  to  ch.  16  WNET 
(TV)  Providence,  R.  I.,  FCC  has  waived  Sec. 
2.104  of  its  rules  so  as  to  allow  the  New 
England  Telephone  &  Telegraph  Co.  to  operate 
an  experimental  tv  pickup  station  as  a  fixed 
microwave  radio  relay  station.  Authority  is 
valid  to  July  19. 


Bentley  Is  Back 

REP.  ALVIN  M.  BENTLEY  (R-Mich.), 
vice  president  and  part-owner  of  WKNX- 
AM-TV  Saginaw.  Mich.,  who  was 
seriously  wounded  in  the  Puerto  Rican 
shooting  in  the  House  March  1  [B»T. 
March  8],  received  a  standing  ovation  last 
Tuesday  from  his  colleagues.  It  was  Rep. 
Bentley's  first  appearance  in  the  chamber 
since  the  gunplay  incident. 
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TOPEKA 

IS  AMERICA'S  TOP 
"SLEEPER  MARKET" 

Here's  a  market  that's  just  waiting  to  be  exploited.  Topeka  ranks 
14th  in  the  nation  in  Consumer  Spendable  Income*  with  $6,804 
per  household  .  .  .  29.7%  above  the  national  average! 

DOMINATED  BY  WIBW-TV 

Topeka  has  only  one  television  station — WIBW-TV.  Right  now, 
we  blanket  America's  #14  market  (and  give  you  a  50%  plus  out- 
side) by  delivering  49,289  TV  homes.  With  our  upcoming  1000 
foot  tower  and  new  87  KW  power  we'll  reach  well  over  100,000  of 
these  cream-of-the-crop  TV  homes. 

CBS — DuMont — ABC  Interconnected 
*  Consumer  Markets — 1954 


The  Kansas  View  Point 

TOPEKA,  KANSAS 

Ben  Ludy,  Gen.  Mgr. 

WIBW  &  WIBW-TV  in  Topeka 
KCKN  in  Kansas  City 

Rep:  Capper  Publications,  Inc. 
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PULSE  OF  SYRACUSE  -  FEB.,  1954 


72 


24 


15-Min.  periods, 
6  a.m.  to  midnight 


15-Min.  periods, 
6  a.m.  to  10  a.m. 


15-Min.  periods, 
6  p.m.  to  midnight 


r 
r 


WSYR  FIRST  in  54  periods 

WSYR  SECOND  ...  in  18  periods 

72 

(that's  all  there  is) 

WSYR  FIRST  in  15  periods 

WSYR  SECOND  .  .  .  in  _2  Period 

16 


k    WSYR  FIRST  in  24  periods 

(a  clean  sweep!) 


NIELSEN 

WSYR  FIRST 
by  47#  to  212# 


SAMS 

WSYR  FIRST 
by  29.8#  to  239# 


ACUSE 

570  KC 


NBC  Affiliate  •  Write,  Wire,  Phone 
or  Ask  Headley-Reed 


WSYR-AM-FM-TV  —  The  Only  Complete  Broadcasting  Institution  in  Central  New  York 
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•  The  Palm  Springs  story:  A  report  on  a  test  of 

subscription  tv.    Page  66. 

•  What's  new  about  losing  money  in  television? 
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An  Agency  Looks  at  Color 

CURRENT  issue  of  the  national  advertisers'  edition  of  Grey  Matter, 
newsletter  published  by  Grey  Adv.  Agency,  New  York,  engages  in 
some  interesting  speculations  on  how  color  tv  may  ultimately 
change  the  American  scene.  Here  is  a  condensation  of  the  agency's 
predictions  on  the  effects  of  color  television. 

WHAT  will  color  television  do — color-wise — to  the  American 
scene?  It  took  almost  50  years  for  the  automobile  to  go  colorful. 
Actually,  it's  only  since  the  war  that  black  began  to  lose  car  leader- 
ship. If  we  had  had  color  television,  say  in  1935,  might  we  have 
gone  through  the  car  color  revolution  between  1935-1940?  An 
interesting  speculation,  don't  you  think?  We  thought  so,  too.  So 
we  decided  to  coax  some  other  highly-colored  dreams  out  of  our 
Grey  Matter. 

Our  very  first  thought  was  that  now,  for  the  first  time,  it  will  be 
possible  to  demonstrate  dramatically  in  millions  of  homes  the 
before-and-after  magic  of  color.  Color  can,  indeed,  work  vast 
change.  Anybody  who  has  seen  an  old,  tumble-down  barn  perk  right 
up  after  a  coat  of  paint,  will  know  exactly  what  we  mean.  But  up 
until  the  advent  of  color  television,  it  has  been  quite  impossible  to 
demonstrate  in  the  home,  presto,  like  that!,  the  Cinderella  changes 
that  color  can  produce.   Now  it  can  be  done. 

Eventually  it  will  be  possible  to  put  on  the  television  screen,  in 
almost  every  home  in  the  country,  all  of  the  color  magic  of  the 
greatest  color  showmen  of  all  time.  Moreover,  this  color  magic 
will  be  used  not  merely  for  entertainment,  but  as  a  merchandise- 
selling  vehicle. 

Color  Receptiveness 

Color  will  become  more  important  to  more  people.  More  people 
will  be  more  receptive  to  color  and  to  more  frequent  color  changes. 

Smart  merchandisers,  as  always,  will  find  merchandising  oppor- 
tunity in  whatever  profoundly  engages  the  public  interest.  Conse- 
quently, as  more  people  become  more  receptive  to  color  and  color 
changes,  merchandisers  will  play  to  this  winning  combination.  For 
example,  because  of  color  television,  major  appliances  will  turn  to 
color  in  much  less  time  than  it  took  the  auto  to  turn  this  trick. 

Color  obsolescence  will  become  an  increasingly  important  part 
of  design  obsolescence.  Color  obsolescence  has  been  perhaps  as 
basic  a  factor  in  the  last  five  years  in  car  demand  as  technological 
obsolescence.  Similarly,  some  merchandise  categories  which  still 
tend  to  represent  almost  life-time  purchases,  such  as  some  home 
furnishings,  may  some  day,  through  color,  achieve  quite  an  amazing 
obsolescence  pace. 

The  young  fry  will  truly  get  an  education  in  color.    That  will 
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leave  its  stamp  on  their  color  preferences  which  usually  become 
color  demands.  Also,  it  should  mean  that  when  they  become  adults, 
they  will  know  more  about  color  than  did  their  forebears. 

Because  color  on  any  screen  is  not  precisely  "true"  in  the  scien- 
tific sense,  color  demand  may  become  somewhat  warped.  This  is 
an  interesting  point:  Many  years  ago,  when  Hi  Fi  first  dunked 
a  tentative  toe  in  radio's  waters,  Fortune  ran  a  fascinating  account 
reporting  how  even  highly  trained  musicians  just  didn't  like  the 
effect  of  the  full  musical  range.  People  had  become  "conditioned" 
to  the  effects  of  the  limited  musical  range  of  radio.  Similarly,  peo- 
ple will  probably  become  "conditioned"  to  color  as  color  appears 
on  the  television  screen.  It  may  well  behoove  the  color  experts  to 
study  color  somewhat  more  attentively  as  it  appears  on  the  telecast, 
rather  than  as  it  appears  under  laboratory  instruments. 

Color  will  tend  to  become  more  of  a  "language,"  more  of  a  means 
of  communication.  This,  too,  is  an  interesting  speculation.  Color, 
itself,  will  be  used  to  convey  specific  messages.  If  music  can  be 
conveyed  in  part  by  color — and,  of  course,  that  has  been  done  by 
Walt  Disney  and  others — then  certainly  copy  can  be  conveyed  by 
color.  (We  have  the  notion  that  a  technique  will  ultimately  be 
developed- that  will  permit  sending  spot  time  signals  by  color.) 

Joint  Sponsorship 

Both  the  costs  involved  in  color  telecasts  and  the  merchandising 
advantages  of  color  ensembling  will  encourage  groups  of  related, 
but  non-competitive  manufacturers,  toward  still  further  development 
of  the  joint  sponsorship  concept.  For  example,  an  entire  room 
could,  be  color-harmonized  and  promoted  as  a  unit. 

We  foresee  some  radical  changes  in  food  promotion.  Food  has 
always  been  susceptible  to  eye  appeal,  as  well  as  to  aroma  and  taste 
appeal.  Now  the  eye-appeal  factor  will  be  more  intensively  ex- 
ploited than  ever  before.  Color  television  may  bring  about  con- 
siderable changes  in  food  consumption — after  all,  we  eat  with  our 
eyes  just  about  as  much  as  we  eat  with  our  digestive  organs,  and 
now  the  eye  will  really  have  an  "eating"  job. 

Color  demonstrations — as  in  cosmetics,  for  example — will  get  a 
tremendous  lift.  Many  color  demonstrations  of  cosmetics  given  in 
retail  stores  have  been  not  too  satisfactory  because  women  on  the 
outer  fringe  assembled  around  the  demonstrator  could  not  see  too 
well.  There  have  also  been  problems  of  lighting,  models,  etc. 
Now.  for  the  first  time,  vivid  demonstrations  of  color  in  cosmetics, 
etc.,  can  be  shown  close-up,  perfectly  done  to  millions  of  people. 

The  novelty  aspect  of  color  in  television  will,  of  course,  ulti- 
mately wear  off.  It  will  then  become  necessary  to  develop  tech- 
niques that  will  make  people  aware  of  color  in  color  broadcasting. 
It  will  be  at  this  stage  that  color  television  will  begin  to  achieve  ma- 
turity and  the  stage  at  which  it  will  keep  its  rendezvous  with  what 
we  are  positive  is  a  wonderful  destiny .- 
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PAY-AS-YOU-SEE 
IN  PALM  SPRINGS 

by  Edwin  H.  James 


SINCE  last  Nov.  28  a  test  of  subscription  television  has  been 
going  on  in  the  fashionable  and  fancy  winter  resort  of  Palm 
Springs,  Calif. 

As  a  test  of  the  mechanical  features  of  the  Telemeter  system 
of  coin-box  tv,  the  Palm  Springs  operation  has  had  unquestionable 
value.  It  has  proved  that  the  engineering  principles  of  the  Tele- 
meter system  are  sound  and  has  enabled  Telemeter  designers  to 
improve  the  mechanism  to  its  present  stage  of  obvious  practicality. 

As  a  test  of  public  acceptance  of  subscription  tv,  the  Palm 
Springs  venture  is  of  less  definitive  utility.  The  most  assiduous 
search  among  communities  of  the  United  States  could  not  turn 
up  one  that  was  more  unrepresentative.  There  is  no  record  that 
any  of  the  nearly  700  private  swimming  pools  in  Palm  Springs 
actually  contains  a  mink  lining,  but  if  one  were  to  be  installed,  it 
would  arouse  no  more  than  perfunctory  interest.  As  a  winter 
retreat  handy  to  Hollywood  (three  hours  by  Jaguar),  Palm  Springs 
is  inured  to  imaginative  extravagances. 

It  is  not  a  resort  that  attracts  the  middle-class.  A  fair  proportion 
of  winter  residents  who  can  manage  extended  stays  or  repeated 
visits  own  their  own  homes,  of  which  samples  appear  in  photo- 
graphs accompanying  this  article.  Others  make  do  in  such  transient 
quarters  as  those  of  the  El  Mirador  Hotel  (rates  on  the  European 
Plan:  for  a  room,  $22  to  $30  per  day;  for  a  bungalow,  $30  to  $52 
per  day;  for  a  suite,  $40  to  $52)  or  in  the  better  motor  courts 
which  are  equipped  with  pools,  palms  and  impeccable  room  service 

House  on  opposite  page  is  one  of  some  200  in  which  Telemeter  pay- 
as-you-see  tv  is  operating.  It  is  typical  of  winter  homes  in  the  resort 
where  a  house  is  not  a  home  unless  it  has  a  patio  and  swimming  pool. 

Broadcasting    •  Telecasting 


(rates:  comparable  to  the  El  Mirador's).  The  less  fastidious  may 
encamp  in  meaner  hostelries,  but  to  find  shelter  at  less  than  $20 
per  day  is  considered  slumming. 

For  those  who  wish  divertisements  other  than  swimming  or 
acquiring  a  socially  acceptable  tan,  there  is  an  adequate  supply  of 
restaurants  and  night  clubs.  At  Don  The  Beachcomber's,  the  check 
can  be  kept  to  $30  for  dinner  for  two,  a  bargain  for  those  who 
fancy  pressed  duck  and  the  use  of  warm  towels,  scented  with 
jasmine,  to  wipe  away  its  traces  afterward.  Down  Palm  Canyon 
Drive,  the  Chi-Chi  provides  the  distractions  of  a  major  show, 
featuring  at  least  one  star.  Peggy  Lee  recently  finished  a  successful 
engagement. 

Palm  Springs  is  unique  for  many  other  reasons  than  its  climate 
(warm  and  dry)  and  its  winter  visitors  (well-heeled  and  eager  for 
entertainment).  It  is  the  only  community  of  its  size  that  contains 
as  many  swimming  pools  as  television  sets.  At  last  count  the 
number  of  each  was  around  700. 

This  statistical  phenomenon  may  be  explained  by  the  same 
geographic  features  that  create  the  community's  enviable  winter 
climate — mountains  which  keep  out  the  coastal  rains  and,  with 
equal  effectiveness,  television  signals  from  Los  Angeles.  Anyone 
who  wants  to  have  tv  in  Palm  Springs  must  have  not  only  a 
television  set  but  also  the  service  of  the  Palm  Springs  Community 
Television  Corp.  It  is  the  community  system  that  forms  the  basis 
of  the  Telemeter  coin-box  television  operation. 

The  community  system  was  started  in  February  1953.  Until 
then  only  a  few  tv  sets  were  in  the  area,  and  those  functioned 
inadequately  with  the  use  of  elaborate  antennas.  International 
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1188  El  Alameda  (owned  by  Bob  Hope) 


1052  Mesquite  Avenue 


1471  El  Alameda 


Telemeter  Corp.  (which  owns  the  Telemeter  subscription  system) 
installed  the  community  arrangement,  putting  its  antenna  on  a 
shoulder  of  Mt.  San  Jacinto  on  a  line  of  sight  to  the  Mt.  Wilson 
antenna  farm  of  Los  Angeles  stations,  90  miles  away.  The  com- 
munity service  is  fed  to  subscribers  by  coaxial  cable.  It  now  has 
about  700  connections,  15%  of  which  are  in  hotels  and  restaurants 
and  the  other  85%  in  private  dwellings. 

Of  the  700  subscribers  to  the  community  system,  200  also  are 
equipped  for  Telemeter's  coin-box  service.  All  of  the  subscription 
tv  installations  are  in  private  dwellings;  the  proprietors  of  Telemeter 
shudder  at  the  thought  of  a  large  crowd  in  a  public  place  having 
access  to  a  subscription  program  for  the  price  of  a  single  admission. 

The  televiewer  in  Palm  Springs  must  be  prepared  to  pay  for  his 
television  entertainment.  First  he  must  buy  a  receiver.  To  get 
program  services  on  the  three  available  Los  Angeles  channels, 
KNBH  (TV),  owned  by  NBC;  KNXT  (TV),  owned  by  CBS,  and 
KTLA  (TV),  owned  by  Paramount  Pictures  which  also  owns  the 
majority  interest  in  International  Telemeter  Corp.),  he  must  pay 
the  community  tv  system  an  installation  charge  of  $162  including 
$12  Federal  tax  and  a  service  fee  of  $64.80  a  year  including  $4.80 
tax. 

Beyond  those  investments,  he  must  spend  more  if  he  wants 
subscription  tv  service.  Telemeter  charges  a  $21.75  fee  to  install 
the  scrambling  device  in  a  tv  set.  Once  a  Telemeter  is  installed, 
subscription  fees  vary,  of  course,  from  program  to  program. 

It  is  evidence,  if  any  were  needed,  of  the  economic  status  of 
Palm  Springs  residents  that  700  have  anted  up  $162  plus  $64.80 
a  year  to  get  "free"  tv  service  as  broadcast  by  three  Los  Angeles 
stations  and  that  200  have  anted  up  $21.75  more  plus  whatever 
admission  charges  have  been  entailed  to  receive  the  special  sub- 
scription tv  programs. 

Opening  Day 

The  Telemeter  subscription  system  went  into  operation  on  Nov. 
28,  1953,  with  a  subscription  telecast  of  the  Notre  Dame-U.  of. 
Southern  California  football  game.  The  fee  charged  per  set  was  $1. 
Seventy-one  sets  were  equipped  for  subscription  tv.  An  official 
Telemeter  announcement  said  later  that  "97%"  of  the  Telemetered 
sets  were  tuned  to  the  game.  While  that  figure  may  be  open  to  slight 
question  on  arithmetical  grounds  (97%  of  71  is  68.87),  it  is  ap- 
parent that  the  audience  was  at  near  saturation  for  that  program. 

Except  for  two  other  professional  football  games,  motion  pic- 
tures have  constituted  the  programming  fare  offered  by  the  Tele- 
meter service.  Prices  for  the  programs  have  ranged  from  a  low  of 
25  cents  for  a  pro  football  game  between  the  Los  Angeles  Rams 
and  Baltimore  Colts  last  Dec.  5  to  a  high  of  $1.35  for  the  first-run 
movies,  "Forever  Female"  last  Nov.  28-29  and  "Here  Come  the 
Girls"  last  Dec.  25-26. 

For  the  53  motion  picture  features  which  had  been  presented 
up  to  the  middle  of  last  March,  the  lowest  price  charged  was  75 
cents.   The  average  was  slightly  more  than  $1. 

Here  are  some  examples  of  features  and  prices:  "The  Moon  Is 
Blue"  $1.10,  "All  the  Brothers  Were  Valiant"  $1.25,  "Shane" 
$1.10,  "High  Noon"  $1,  "Stalag  17"  $1.10,  "Bandwagon"  $1.10, 
"The  Jackie  Robinson  Story"  75  cents,  "Detective  Story"  75  cents, 
"Peking  Express"  80  cents,  "Botany  Bay"  $1.10,  "Girls  of  Pleasure 
Island"  $1.10,  "Mating  Season"  $1,  "Fort  Bravo"  $1.25,  "I,  the 
Jury"  $1. 

According  to  an  official  Telemeter  statement,  about  85%  of  the 
Telemeter  subscribers  bought  first-run  pictures,  "Here  Come  the 
Girls,"  "Forever  Female,"  "Fort  Bravo"  and  "All  the  Brothers 
Were  Valiant"  which  all  played  simultaneously  at  the  local  Palm 
Springs  theatre. 

The  percentage  of  Telemeter  sales  for  pictures  which  had  been 
shown  earlier  in  Palm  Springs  theatres  (some  as  early  as  six  months 
before  the  Telemeter  showings)  has  run  between  50%  and  60%,  the 
company  says. 

In  addition  to  the  favorable  tune-in  levels  of  Palm  Springs  sub- 
scribers, Telemeter  officials  have  been  gratified  with  the  technical 
performance  of  the  system.  Though  difficulties  were  encountered 
early  in  the  operation  with  the  installation  of  scrambling  devices, 
they  have  been  overcome  as  technicians  gained  experience.  Main- 
tenance of  the  coin-box  units  has  presented  no  significant  problems, 
the  officials  say. 

The  Telemeters  in  use  at  Palm  Springs  have  a  coin  slot  which 
will  accept  nickels,  dimes,  quarters  and  half  dollars;  a  price  indi- 
cator which  looks  like  a  small  cash-register  window  and  which 
(Continued  on  page  72) 
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"Not  another  tv  station  !" 


"Nope.  Same  one." 


"Same  as  what?" 

"As  the  last  time  this  art  was  used" 

"How  come  the  artist  gets  his  name 
in  the  ad?" 

"Big  man— the  Paid  Rand  of  the 
trade  press." 

"How  about  the  copy  writer.  Who  he?" 
"Name  of  Anon." 
"Never  heard  of  him." 
"Pity." 

"When  do  you  get  into  the  commercial?" 

"I'm  on  vacation.  Just  remember  this: 
WMT-TV  is  CBS  for  Eastern  Iowa, 
which  it  covers  more  of  than  any  other 
station;  is  the  only  tv  outlet  that  provides 
primary  service  to  Cedar  Rapids  and 
Waterloo;  that  the  primary  area  con- 
tains 820,000  pop.  with  $1  billion 
inc.  and  well  over  100,000  sets." 

"You  left  out  the  national  reps." 

"Right.  It's  Katz—the  Katz  Agency." 

— Anon. 
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You  hear  a  lot  of  talk  these  days  about  how  much  money 
is  being  lost  by  new  tv  stations,  particularly  those  in  the 
uhf  band.  But  the  condition  is  not  without  precedent,  as 
this  summary  of  early  television  financial  history  shows. 


Losing  Money  in  Television  Isnt  New 


by  Earl  B.  Abrams 


At  the  uhf  hearings  which  the  Senate  Com- 
munications Subcommittee  will  conduct  one 
of  the  principal  arguments  for  uhf  protection 
will  be  that  station  operators  are  facing  pro- 
tracted periods  of  financial  loss.  However 
valid  that  argument  may  be,  it  is  pertinent 
to  recall  that  vhf  operators  faced  similar 
prospects  back  in  the  early  days  of  tv.  Last 
week  B9T  went  to  the  record  books  to  see 
how  vhf  fared  when  it  was  the  pioneering 
service. 

LOSSES — heavy  losses — are  not  new  in 
television.  Certainly,  for  the  first  few  years 
even  the  now  vaunted  vhf  stations  went 
deeply  into  the  red. 

Although  tv  began  its  first  commercial 
stirrings  in  1946  following  the  conclusion 
of  World  War  II,  it  was  not  until  1948  that 
it  coalesced  into  a  separate  element  of 
broadcasting.  This  was  recognized  then  by 
the  FCC  which,  for  the  first  time  in  its  an- 
nual financial  reports,  gave  tv  a  separate 
accounting — all  of  one  table. 

In  1948,  the  Commission  reported  that 
the  television  broadcast  industry  —  which 
comprised  four  networks  and  50  stations — 
showed  a  loss  of  $15  million  overall.  The 
40  non-network-owned  stations  showed  a 
loss  of  $8.5  million. 

Television's  losses  mounted  in  1949.  Ac- 
cording to  that  year's  FCC  financial  report, 
networks  and  stations  (98  all  together) 
went  into  the  red  to  the  extent  of  $25.3 
million.  Losses  for  the  85  non-network- 
owned  stations  amounted  to  $13.3  million. 

Only  four  stations,  of  the  98  which  op- 
erated for  the  full  12  months  of  1949, 
showed  a  profit.  One  station  did  not  have 
data  available. 

In  1950  some  of  the  red  ink  had  turned 
to  black.  Although  the  total  industry  loss 
for  14  network-owned  stations  and  93  in- 
dependently owned  stations  was  $9.2  mil- 
lion, the  latter  showed  an  aggregate  profit 
before  federal  taxes  of  $800,000.  Fifty-three 
stations  made  a  profit  that  year  and  53  re- 
ported a  loss  (and  one  failed  to  supply  data). 
The  median  income  of  the  53  profitable 
stations  was  $129,000;  the  median  loss, 
$88,300. 

Thirty  stations  reported  losses  between 
$1  and  $100,000;  12,  $100,000  and  $200,- 
000;  six,  $200,000  and  $400,000,  and  five, 
over  $400,000. 

Based  on  reports  of  losses  from  47  non- 
network-owned  stations,  16  had  done  a  gross 
business  of  up  to  $200,000;  16,  from  $200,- 


000  to  $400,000;  seven,  from  $400,000  to 
$600,000;  four,  from  $600,000  to  $800,- 
000;  three,  from  $1  million  to  $1.5  million, 
and  one,  over  $1.5  million. 

In  the  one-station  communities  in  1950, 
18  stations  reported  losses;  in  the  two-station 
markets,  18  reported  losses;  in  the  three- 
station  cities,  six  reported  losses;  in  the 
four-station  markets,  two  reported  losses, 
and  in  the  seven-station  markets,  nine  re- 
ported losses. 

By  1951  tv  stations  were  by  and  large 
"in  the  black."  Total  income  before  federal 
taxes  amounted  to  $41.6  million  for  15 
network-owned  and  93  independent  sta- 
tions. The  latter  made  a  profit  of  $30.6 
million  before  taxes. 

In  that  year,  92  stations  reported  a  profit, 
and  14  reported  losses  (and  two  did  not  fur- 
nish the  required  data). 

Median  income  of  the  92  stations  report- 
ing a  profit  was  $330,000;  the  median  losses 
for  the  14  stations  reporting  losses  were  not 
computed  because  of  the  small  number  of 
stations  involved. 

Improvement  in  1951 

Changes  occurring  in  96  stations  which 
operated  for  the  full  12  months  of  1950  and 
1951  were  as  follows:  Five  stations  re- 
ported increased  losses;  two,  decreased  in- 
come; one,  losses  in  1951  but  profits  in  1950; 
six,  decreased  losses;  33,  profits  in  1951  vs. 
losses  in  1950,  and  49,  increased  income. 

Three  stations  reported  losses  of  less  than 
$100,000;  four,  between  $100,000  and 
$200,000;  three,  between  $200,000  and 
$400,000;  two,  between  $400,000  and  $800,- 
000,  and  two,  over  $800,000. 

Relationship  between  gross  revenues  and 
losses,  indicated  that  three  of  the  stations 
in  the  red  grossed  less  than  $250,000;  two, 
between  $250,000  and  $500,000;  one,  be- 
tween $500,000  and  $750,000;  one,  between 
$1  million  and  $1.25  million;  two,  between 
$1.5  million  and  $2  million;  three,  between 
$2  million  and  $2.5  million,  and  two,  be- 
tween $2.5  million  and  $3  million. 

Most  of  the  14  stations  losing  money  in 
1 95 1  were  in  cities  of  over  2  million  popula- 
tion. These  totaled  nine.  Three  such  sta- 
tions were  in  500,000-1  million  markets, 
one  in  the  250,000-500,000  class  and  one 
in  the  under  250,000  category. 

In  the  40  one-station  markets,  only  one 
station  reported  a  loss;  in  the  11  two-station 
markets,  three;  in  the  eight  three-station 


cities,  two,  and  in  the  two  seven-station  area, 
eight. 

In  1952 — the  latest  year  for  which  official 
FCC  data  are  available,  the  122  stations  on 
the  air  reported  income  before  federal  taxes 
of  $55.5  million.  Ninety-three  non-network- 
owned  stations,  operating  for  the  full  year, 
made  a  profit  of  $45.8  million  and  14  other 
non-network-owned  stations,  on  the  air  for 
less  than  six  months,  reported  a  loss  of 
$200,000. 

The  average  profit  before  taxes  for  the 
93  stations  operating  for  the  full  year  was 
$500,000. 

Only  94  of  the  108  stations  which  op- 
erated commercially  for  the  full  year  re- 
ported a  profit;  14  indicated  a  loss.  The 
median  profit  of  the  94  successful  stations 
was  $450,000.  The  median  losses  for  the 
14  stations  which  failed  to  make  a  profit 
were  not  computed  due  to  the  small  number 
of  stations  involved. 

Of  105  stations  in  operation  for  the  full 
year  in  1951  and  1952,  three  indicated  an 
increased  loss  in  1952;  nine  indicated  de- 
creased income  in  1952,  four  showed  a  loss 
in  1952  and  income  in  1951,  five  listed  a 
decreased  loss  in  1952,  five  indicated  in- 
come in  1952  and  loss  in  1951  and  79  listed 
increased  income  for  1952. 

Five  stations  reported  they  lost  more 
than  $100,000;  three,  between  $100,000  and 
$200,000;  three,  between  $200,000  and 
$400,000  and  three,  over  $800,000. 

Relationship  between  gross  revenues  and 
the  14  stations  which  reported  losses  in 
1952  showed  that  one  took  in  less  than 
$500,000;  three,  between  $500,000  and 
$750,000;  one,  between  $750,000  and  $1  I 
million;  one,  between  $1.25  million  and  $1.5 
million;  one,  between  $1.5  million  and  $2 
million;  three,  between  $2  million  and  $2.5 
million;  three,  between  $2.5  million  and  $3 
million,  and  one,  over  $3  million. 

Surprisingly,  no  station  in  a  city  with  a 
population  below  250,000  was  among  the 
14  stations  reporting  a  loss.  One  was  in  a 
city  with  a  population  between  250,000  and 
500,000;  two,  between  500,000  and  one 
million;  two,  between  one  and  two  million;  I 
and  nine,  over  two  million. 

In   the  40  one-station  communities  in 
1952,  no  station  reported  a  loss;  in  the  I 
1 1  two-station  communities,  one  station  re- 
ported a  loss;  in  the  eight  three-station  com-  j 
munities,  two;  in  the  two  four-station  com-  I 
munities,  two;  in  the  two  seven-station  com- 
munities, nine. 
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KDKA  rated  first  in  369  out  of  496 

radio  quarter  hours  a  week  from  6a.m. 
to  midnight  in  newest  fifteen  county 
Pulse.  Second  in  98. 


All  10  top-rated  evening  radio  shows 
are  on  KDKA. 


All  10  top-rated  daytime  radio  shows 
are  on  KDKA. 


All  10  top-rated  Saturday  and  Sunday 
radio  shows  are  on  KDKA. 


In  Allegheny  County  ...  in  the  fifteen-county  Pittsburgh 
market  ...  in  the  108-county  Pittsburgh  trading  area,  more 
people  listen  to  KDKA.  To  snap  up  current  availabilities, 
contact  me — 


Sales  Manager,  KDKA,  Pittsburgh 


WESTINGHOUSE  BROADCASTING  COMPANY,  INC. 

Eldon  Campbell,  General  Sales  Manager 


WBZ-WBZA  WBZ-TV  KYW  WPTZ  KDKA  WOWO  KEX 

Represented  by  Free  &  Peters,  Inc. 
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PAY-AS-YOU-SEE 
IN  PALM  SPRINGS 

(Continued  from  page  68) 

displays  the  price  of  the  program  to  be 
shown  (as  coins  are  inserted,  the  indicator 
subtracts  the  amount  paid  in  and  shows  the 
balance  due);  a  magnetic  tape  inside  the  box 
which  records  symbols  indicating  the  show 
and  price;  and  a  coin  box.  The  interior  unit 
containing  the  tape  and  coin  box  is  removed 
by  the  Telemeter  servicemen  who  pick  up 
collections  and  tapes.  The  tape  recording 
provides  Telemeter  with  a  record  of  what 
shows  the  unit  has  paid  for. 

Later  model  Telemeters  contain  added 
features.  They  will  store  up  credit.  A  sub- 
scriber may,  if  he  wishes,  deposit  as  much 
as  $5  in  the  machine.  Ensuing  programs 
will  be  charged  against  the  deposit  until  it 
is  used  up.  The  same  mechanism  has  a 
change-making  feature.  If  a  subscriber  does 
not  have  proper  change  for,  say,  an  85  cent 
show,  he  can  put  in  $1  and  have  15  cents 
credit  left  over  for  the  next  performance. 

Another  feature  is  the  "answer  button." 
By  pushing  it  a  subscriber  may  register  a 
"yes"  or  "no"  answer,  recorded  by  symbol 
on  the  magnetic  tape.  Telemeter  officials 
regard  it  as  of  promising  utility  in  obtaining 
reaction  to  given  questions  or  proposals. 

Research  is  continuing  at  the  International 
Telemeter  Corp.  plant  in  west  Los  Angeles. 
The  company  has  already  invested  a  report- 
ed $3  million  in  the  development  of  its  pay- 
as-you-see  system  and  in  what  is  turning  out 
to  be  its  main  business — for  the  time  being 
at  least — construction  of  community  televi- 
sion systems. 

A  big  part  of  the  money  has  come  from 
Paramount  Pictures,  which  is  the  majority 
stockholder  in  Telemeter.  Although  no  of- 
ficial breakdown  of  stock  interests  in  the 
company  is  available,  it  is  known  that  Para- 
mount owns  more  than  57%.  Other  stock- 
holders are  Carl  Leserman,  Telemeter  exe- 
cutive vice  president,  whose  known  holdings 
are  more  than  20%;  the  New  York  banking 
firm  of  Lehman  Bros.,  5%,  and  Paul  Mc- 
Namara,  Telemeter  vice  president  in  charge 
of  public  relations  and  promotion,  1  %  .  The 
other  17%  of  the  stock  was  split  last  De- 
cember between  Mr.  Leserman  and  Para- 
mount, but  how  much  of  it  went  to  each  is 
not  known. 

Mr.  Leserman  is  a  former  movie  distri- 
butor and  producer.  As  such  he  developed 
vast  respect  for  the  box-office  which  collects 
cash  from  the  audience  in  advance  of  the 
performance. 

Several  years  ago  he  became  convinced 
that  if  tv  were  to  offer  big  programs  on  an 
economically  sound  basis,  it  must  also  have 
a  box-office — added  to  advertising  revenue. 

"I  decided,"  he  said  recently,  "that  the  tv 
box-office  must  have  four  fundamentals.  It 
must  collect  cash  in  advance  of  the  show. 
It  must  be  able  to  collect  variable  prices.  It 
must  give  adequate  identification  of  the  pro- 
gram to  be  charged  for.  It  must  have  con- 
venience." 

It  is  Mr.  Leserman's  not  surprising  belief 
that  the  Telemeter  system  contains  all  four 
fundamentals.  The  scrambling  device  will 
not  unscramble  until  the  proper  deposit  of 
money  has  been  made.  The  coin-box  will 
accept  any  price  which  is  divisible  by  five. 
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The  system  provides  identification  of  upcom- 
ing subscription  programs  by  a  voice  trans- 
mission by  what  Telemeter  calls  a  "barker." 
In  advance  of  the  show  the  barker  an- 
nounces at  regular  intervals  what  the  feature 
will  be,  what  time  it  will  be  presented  and 
how  much  it  will  cost.  During  the  first 
showing  of  a  feature  (there  are  two  shows 
each  evening  in  Palm  Springs)  the  barker 
continues  to  announce  what  is  playing  and 
how  much  it  costs.  When  subscribers  put 
their  admissions  in  the  slot,  the  barker  cir- 
cuit is  automatically  cut  out  and  the  Tele- 
meter sound  and  video  circuits  cut  in  to 
present  the  program.  -  As  to  convenience, 
the  fourth  fundamental  of  Mr.  Leserman,  he 
thinks  Telemeter  has  rival  subscription  sys- 
tems licked.  All  anyone  needs  to  do  is  to 
put  the  proper  change  in  the  slot,  and  when 
the  newer  instruments  which  make  change 
are  put  in  use,  he  won't  even  have  to  meet 
that  restriction. 

The  technical  problems  of  Telemeter  seem 
to  be  under  control.  Economic  problems, 
however,  are  not  entirely  settled.  Though 
the  Telemeter  company  does  not  say  how 
much  it  has  spent  to  put  subscription  tv  in 
Palm  Springs  (it  has  around  $750,000  in- 
vested in  that  plus  the  community  tv  sys- 
tem), Telemeter  in  Palm  Springs  so  far  rep- 
resents a  loss  operation. 

The  losses,  however,  can  be  charged  to 
experimental  work.  The  question  is:  How 
would  Telemeter  fare  economically  if  it 
were  installed  for  profit  in  another  and  more 
representative  community? 

So  far  Telemeter  has  no  definitive  esti- 
mates of  what  it  would  cost  to  install  and 
program  its  subscription  system  if  on-the-air 
subscription  tv  were  authorized.  Unoffi- 
cially, company  executives  say  they  think 
that  a  closed-circuit  Telemeter  system  (like 
that  at  Palm  Springs)  could  be  installed  in 
a  city  of  reasonable  size  and  reasonable 
population  density  for  about  $100  per  unit, 
including  wire. 

Maintenance  of  the  units  would  not  rep- 
resent a  serious  problem  of  overhead,  ac- 
cording to  Telemeter.  The  new  coin  devices 
will  store  up  to  $60,  meaning  that  collec- 
tions would  need  to  be  made  about  once  in 
two  months  at  the  most  often.  Hence  a 
comparatively  small  staff  of  men  would  be 
needed  to  make  collection-maintenance  calls. 

Whatever  the  economic  uncertainties  of 
Telemeter,  company  officials  make  no  effort 
to  restrain  their  enthusiastic  predictions  of 
what  Telemeter  can  do  for  tv  and  for  the 
entertainment  business.  Professional  re- 
searchers might  be  reluctant  to  project  the 
Palm  Springs  experiences  to  make  sense  for 
the  rest  of  the  country,  but  Telemeter  execu- 
tives have  exhibited  little  reticence  in  that 
regard. 

After  the  opening  Telemeter  presentation 
last  November,  Mr.  Leserman  was  quoted  in 
an  official  statement  as  saying: 

"The  near  sell-out  of  the  Notre  Dame- 
U.  S.  C.  game  via  Telemeter  in  Palm  Springs 
indicates  conservatively  that  such  a  game 
on  a  national  basis  with  Telemeter  could 
easily  gross  $10,000,000  on  a  Saturday 
afternoon." 

To  accept  that  prediction  is  also  to  accept 
the  premise  that  what  people  do  in  the  holi- 
day atmosphere  of  one  of  America's  more 
luxurious  resorts  is  what  people  everywhere 
are  doing. 


STATION  ID'S 


THIS  standard  ID  is  shown  on  KTLA  (TV)  Los 
Angeles  to  announce  a  program  to  be  tele- 
cast through  cooperation  with  the  network 
or  a  community-wide  effort  in  which  all  tv 
outlets  participate.  Data  is  lettered  in  the 
white  screen. 


GENERAL  information  slides  such  as  this  one 
are  used  frequently  by  KTLA  during  station 
break  time.  Most  IDs  at  the  station  promote 
the  call  letters,  channel  number  and  Para- 
mount Television  Productions,  KTLA  licensee. 


ARMED  FORCES  DAY 


CHANNEL  11 

WBAL-TV 

BALTIMORE    NEWS  •  POST 


VARIETY  of  functions  are  performed  by  IDs 
used  by  WBAL-TV  Baltimore.  Public  service 
slides  such  as  the  one  above  emphasizing 
Armed  Forces  Day  are  shown  regularly. 


WBAL-TV 


CHANNEL  11 


BALTIMORE,  NEWS«PO$T 


THE  type  station  break  in  the  above  picture 
is  devoted  to  station  promotion.  Only  call 
letters,  WBAL's  dial  position  and  station 
licensee  appear  in  such  IDs. 
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Collins  20V  Transmitter  showing  installation  of 
Remote  Control  Equipment 


Control  Unit  installed  in  studio  allows  complete 
remote  control  of  transmitter. 


Closeup  of  Remote  Control  connections  in 
the  Collins  20V 


Contact  the  Collins  representative  at  the 

office  nearest  you  — 


COLLINS  RADIO  COMPANY 


Collins  Remote  System  can  save  established  stations  the 
expense  of  two  sets  of  technicians.  You  can  use  the  operators 
normally  required  at  the  transmitter  to  better  advantage  at 
the  studios. 

And  new  stations,  with  Collins  Remote  Systems  on  order, 
can  locate  transmitters  where  real  estate  costs  are  low  and 
leave  studios  and  offices  "downtown"  for  convenience  and 
efficiency. 

A  Collins  Remote  Control  System  has  paid  for  itself  in  as 
little  as  ten  weeks  with  these  savings. 


This  is  another  example  of  Collins  complete  service 

to  broadcasters.  We're  in  business  to  serve  you.  And  at 
Collins  that  means  providing  all  the  equipment  a  broadcaster 
needs — from  microphone  to  antenna  beacon.  Whether  you're 
enlarging  your  operation,  replacing  outmoded  equipment, 
or  building  a  new  station,  when  you  think  of  broadcast  and 
speech  equipment,  call  your  Collins  representative.  That  one 
call  is  all  you  need  to  fulfill  your  every  requirement.  It's  the 
most  efficient  way  of  doing  business,  and  with  Collins  you're 
confident  of  quality. 


1 1  W.  42nd  Street,  NEW  YORK  36 
Dogwood  Rood,  Fountain  City,  KNOXVIILE 
1930  Hi-Line  Drive,  DALLAS  2 
2700  W.  Olive  Ave.,  BURBANK 
855  -  35th  St.,  CEDAR  RAPIDS 


COLLINS 

RADIO  COMPANY  OF  CANADA,  LTD., 
74  Sparks  Street,  Ottawa,  Ont, 
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PROGRAMS  &  PROMOTION 


TORNADO  LOOKOUTS 

TORNADO  lookouts  from  the  Lansing  State 
Journal  were  posted  atop  the  Michigan  National 
Tower  Bldg.,  locale  of  the  WILS-TV  Lansing 
transmitter  and  antenna,  when  tornado  alerts 
were  sounded  in  that  city.  Although  no 
storm  materialized,  the  State  Journal  got  a  story 
and  pictures  of  the  event  and  WILS-TV,  some 
promotion.  Dick  Frazier,  State  Journal  staff 
writer  reported  that  he  could  see  about  20 
miles  in  every  direction  and  that  winds  must 
have  approached  60  miles  an  hour  on  the 
structure,  which  is  387  ft.  above  street  level. 
Mr.  Frazier  added  that  after  three  or  four 
hours  with  the  wind  whistling  through  the 
super-structure,  the  lookouts  had  just  about 
enough. 


WKST-TV  BIRTHDAY  CELEBRATION 

WKST-TV  New  Castle,  Pa.,  which  celebrated 
its  first  birthday  the  week  of  April  19  was 
joined  by  many  local  merchants  who  helped 
to  mark  the  celebration  with  special  tv  displays 
in  their  windows.  Invitations  to  representatives 
of  the  radio-tv  industry  were  extended  for 
entertainment,  refreshments  and  a  tour  of 
WKST-TV's  new  studios,  from  which  that  sta- 
tion was  to  commence  local  live  telecasts  on 
April  26. 


'THE  PASSING  SCENE' 

THE  TRAVELERS  Insurance  Companies, 
Hartford,  Conn.,  have  published  a  booklet 
titled  "The  Passing  Scene,"  which  is  the  20th 
in  an  annual  series  of  traffic  accident  data 
booklets.  Fourteen  leading  cartoonists  have 
contributed  satiric  examples  of  their  work  to 
illustrate  man's  follies  and  shortcomings  in  the 
deadly  serious  matter  of  traffic  safety.  Acci- 
dent statistics,  collected  from  every  state  in 
the  U.  S.,  are  analyzed  for  the  booklet  by 
Travelers'  statisticians. 


KNODEL  RADIO  PROMOTION 

AVERY-KNODEL  INC.,  N.  Y.,  station  repre- 
sentatives, has  distributed  to  national  adver- 
tisers a  promotion  piece  which  stresses  that 
"repetition  .  .  .  repetition  .  .  .  repetition  builds 
reputation!"  Copy  goes  on  to  make  the  point 
that  "only  radio  is  priced  right  to  give  ad- 
vertisers sufficient  frequency  to  get  continuous 
impact." 


WABD  (TV)  SHOW  PROMOTION 

DuMONT'S  WABD  (TV)  New  York,  backed 
the  start  of  its  new  Ernie  Kovacs  Show  (Mon.- 
Fri.,  11:15  p.m.  -  12:15  a.m.)  with  a  heavy  pro- 
motional and  advertising  campaign.  Shortly 
before  the  show's  premiere,  teaser  cards  were 
mailed  four  times  daily  to  800  New  York  ad- 
vertising agency  executives,  and  personalized 
telegrams  were  sent  later  to  a  smaller  group  of 
key  agency  timebuyers.  The  station  estimates 
it  spent  almost  $20,000  in  newspaper  and  fan 
magazine  advertising,  plus  a  saturation  schedule 
of  on-the-air  promotion. 


KGVO-TV  FILE  FOLDER 

KGVO-TV  Missoula,  Mont.,  scheduled  to  go 
on  the  air  July  1,  is  sending  to  agencies  and 
advertisers  a  file  folder  covering  the  Western 
Montana  trading  area,  and  providing  essential 


SHOWN  is  part  of  crowd  of  10,000  which 
jammed  Dallas'  Adolphus-Baker  Hotel 
corner  April  17  in  response  to  a  money- 
giveaway  promotion  of  KLIF  there.  The 
station  ran  five  announcements  per  day 
during  week.  The  crowd  began  gathering 
at  3  p.m.,  and  at  5  p.m.  had  snarled  traf- 
fic and  jammed  the  corner,  requiring  27 
police  cars  to  converge  on  the  intersection 
to  maintain  order.  Highspot  was  the 
dropping  of  250  balloons,  each  with  a 
$1  bill  and  a  toy  rabbit,  from  the  roof 
of  the  Adolphus  Hotel. 

information  about  the  ch.  13  outlet.  Boasting 
a  $4,444  average  effective  buying  income  per 
family  and  total  retail  sales  for  the  area  of 
$133.9  million,  the  folder  points  out  that 
KGVO-TV,  with  "the  highest  tv  antenna  in  the 
Northwest  U.  S.  and  greatest  power  in  Montana, 
is  the  only  tv  station  covering  this  rich  Western 
Montana  market."  The  folder  lists  market 
data,  rates,  facilities,  personnel  and  contains  a 
coverage  map  for  the  prospective  tv  station. 


GOVERNMENT  GRIPES  AIRED 

THE  GRIPES  and  groans,  opinions  and  sug- 
gestions of  government  employees  will  make 
up  the  format  of  Government  Employee  News 
Round-up  half-hour  series  to  go  on  the  air  over 
WEAM  Arlington,  Va.,  beginning  Saturday, 
May  24.  Interviews  with  those  who  know  the 
problems  of  government  workers  will  be  con- 
ducted and  all  listeners  are  invited  to  send  in 
suggestions  and  questions  for  the  program.  Sug- 
gestions to  be  mailed  to  Mr.  Connor,  401  S. 
Capitol  St.,  Washington,  D.  C. 


WOMAN'S  FINANCIAL  FORUM 

HELPFUL,  authoritative  information  on  family 
financial  affairs,  aimed  at  the  feminine  audience, 
was  featured  on  two  special  half-hour  KTTV 
(TV)  Hollywood  Woman's  Financial  Forum 
programs  April  22  and  29.  Sponsored  by  Citi- 
zen's National  Bank,  Los  Angeles,  authorities 
on  the  program  discussed  such  questions  as 
wills,  inheritance  taxes,  joint  tenancy  property 
and  other  problems  concerning  family  security. 


OPERA  THEATRE  TELECASTS 

IN  ORDER  to  give  "a  nation-wide  Theatre 
Network  Television  audience  as  varied  and 
interesting  a  program  as  possible,"  the  Metro- 
politan Opera  Assn.  announced  that  the  open- 
ing night  performance  of  the  opera  on  Nov.  8 
will  be  "a  gala  performance  of  great  scenes 
from  favorite  operas."   Rudolph  Bing,  general 


manager  of  the  Metropolitan,  said  the  opening 
night  will  present  many  of  the  leading  artists 
of  the  Metropolitan  in  scenes  from  "Pagliacci," 
"La  Boheme,"  "Barber  of  Seville,"  and  "Aida." 
Early  this  year  the  Association  announced  it 
had  signed  a  three-year  contract  with  Theatre 
Network  Television  Inc.  to  telecast  its  opening 
nights  to  a  nation-wide  chain  of  theatres,  be- 
ginning with  the  1954-55  season  [B«T,  Feb.  1]. 


FISHING  NEWS  PROGRAM 

A  FOUR-times  daily  Fishing  Report  is  being 
carried  as  a  public  service  by  WSIV  Pekin, 
111.,  according  to  that  station.  "Fishing  Report" 
questionnaires  were  distributed  to  sportsmen's 
clubs,  boat  yards  and  various  favorite  fishing 
spots,  asking  such  questions  as:  What  kind  of 
fish  are  biting?  Where?  Number  of  catches 
(date)?  By  whom?  How  many?  When  caught? 
and  What  bait  used?  Those  filling  out  the 
"Fishing  Report"  are  requested  to  forward  it 
to  WSIV.  The  station's  fishing  editor  compiles 
the  information  and  broadcasts  it  Monday 
through  Saturday,  giving  fishermen  credit  for 
their  catches  and  letting  others  know  where 
they're  biting. 


WVET-TV  ROCHESTER  'FIRST' 

WVET-TV  Rochester,  N.  Y.,  reports  that  for 
the  first  time  in  Rochester  television,  regularly 
scheduled  baseball  will  be  carried  Saturday  aft- 
ernoons when  that  ch.  10  station  picks  up  the 
ABC-TV  major  league  "Game  of  the  Week." 
The  station  claims  that  previously,  baseball 
has  been  carried  in  Rochester,  but  not  on  a 
regular  schedule,  nor  as  extensively.  The  major 
league  game  will  be  blacked  out  when  an  In- 
ternational League  game  is  being  played  in 
Rochester,  and  to  help  season  ticket  and  open- 


WRUL  Expanding 

EXPANSION  of  services  has  been  an- 
nounced for  World  Wide  Broadcasting 
System  Inc.,  and  its  shortwave  interna- 
tional commercial  station,  WRUL,  with 
studios  in  New  York  and  transmitter  in 
Scituate,  Mass. 

Walter  S.  Lemmon,  president  of  the 
independent,  privately-owned  broadcast- 
ing service,  said  WRUL's  public  service 
programs  have  increased  and  the  station 
is  producing  "real  business  for  its  spon- 
sors on  its  international  commercial 
broadcasts."  Some  of  the  public  service 
broadcasts  last  month:  WRUL's  Colum- 
bia U.  series;  a  "good  will"  broadcast  in 
Japanese  shortwaved  to  Japan,  featuring 
American  and  Japanese  public  figures;  an 
international  broadcast  by  Dr.  Charles 
H.  Malik,  ambassador  to  the  U.  S.  from 
Lebanon  and  head  of  the  Lebanese  dele- 
gation to  the  UN;  a  broadcast  last  Good 
Friday  by  Dr.  Harry  Emerson  Fosdick, 
Baptist  clergyman,  to  58  nations;  inter- 
views at  the  recent  Caracas  Conference, 
and  Pan  American  Day  broadcasts. 

On  May  7  WRUL,  with  the  coopera- 
tion of  WGAR  Cleveland,  will  broadcast 
Cleveland's  World  Trade  Day  to  Iron 
Curtain  and  all  south  of  the  border  coun- 
tries. Mr.  Lemmon  will  be  feature 
dinner  speaker  and  will  discuss  "Inter- 
national Broadcasting  Opens  New  Hori- 
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UHF  and  PROUD  OF  IT! 


SIGNS 

EXCLUSIVE  PLAY-BY-PLAY 
TELECAST 


OKLAHOMA  CITY  INDIANS 
25  BASEBALL  GAMES 


JOIN  THE 
SMART  BUYERS 
WHO  BUY 
RESULTS! 


Left  to  right:  Ray  Moreland,  merchandising  manager; 
Mike  Robinowitz,  president,  Thrift-T-Wise  Food  chain, 
and  John  Esau,  president  KTVQ. 


KTVQ 


Channel 


OKLAHOMA 
CITY 


25 


H-R  REPRESENTATIVE— 
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DENT 


iROADCASTING     •  TELECASTING 


May  3,  1954    •   Page  75 


PROGRAMS  &  PROMOTION 


AWARDS 


VFW  Cites  KT NT-TV 

KTNT-TV  Tacoma,  for  its  activity  in 
publicizing  the  Washington  State  Vet- 
erans of  Foreign  Wars  Talent  Contest, 
has  been  awarded  a  plaque  by  the  state 
VFW.  The  station  handled  the  western 
Washington  portion  of  the  contest  during 
its  preliminary  stages  and  the  state 
finals,  during  which  Miss  Barbara  Han- 
cock of  the  Western  Washington  College 
of  Education  was  chosen  winner.  KTNT- 
TV  then  arranged  for  Miss  Hancock  to 
go  to  Hollywood  to  make  a  guest  appear- 
ance on  the  CBS-TV  Bob  Crosby  Show, 
according  to  Len  Higgins,  KTNT-TV 
general  manager. 


ing  game  sales,  a  number  of  spots  were  given 
to  the  Rochester  Red  Wings  (International 
League)  which  resulted  in  higher  than  expected 
advance  sales. 


COLLEGE  PREPARATORY  PROGRAM 

COLLEGE-minded  high  school  students  and 
parents  who  are  formulating  additional  educa- 
tional plans  for  their  children,  will  be  the 
beneficiaries  of  a  series  of  six  half-hour  pre- 
college  counseling  programs  over  WSYR-TV 
Syracuse.  So  You  Want  to  Go  to  College  is  a 
panel-discussion  type  program  featuring  well- 
known  educators  who  will  be  questioned  by 
a  volunteer  studio  audience.  Separate  pro- 
grams will  cover,  (1)  What  is  college?  (2)  Who 
should  go  to  college?  (3)  How  to  finance  a 
college  education;  (4)  How  to  select  and 
apply;  (5)  What  about  the  draft?  and  (6)  How 
parents  can  help  prepare  students  for  college. 


KTHE  (TV)  Panel  Discussion 

INITIATED  by  the  National  Board  of  Review 
of  Motion  Pictures,  the  first  program  in  a  new 
panel  discussion  series  titled  Families  Are  First 
was  inaugurated  on  educational  KTHE  (TV) 
Los  Angeles  [B»T,  April  26]  with  Cobina 
Wright,  speaking  for  National  Board  of  Review 
of  Motion  Pictures'  Films  in  Review;  George 
Pal,  Paramount  Pictures'  producer;  Edith  Hage- 
lin,  PTA  motion  picture  chairman;  Carl  Nater, 
Walt  Disney  Productions,  and  Florence  Thal- 
heimer,  KTHE  program  director.  Mrs.  Wright 
declared  that  educational  tv  must  be  given  every 
chance  to  mature,  and  emphasized  that  all 
standards  for  children's  educational  tv  must  be 
re-examined  by  qualified  groups.  Mr.  Pal  main- 
tained violence  of  a  sort  is  not  dangerous  be- 
cause children  should  experience  such  things  in 
facing  life  realistically,  and  Mr.  Nater  pointed 
out  that  many  fairy  tales  contain  violence  if 
considered  in  that  light.  The  conclusion  reached 
by  the  panel  was  that  film  development  should 
encompass  educational  as  well  as  artistic  aims, 
together  with  an  entertainment  aim. 


FLOWER  HOLDER  PROMOTION 

A  PROMOTION  message  with  an  attached 
flower  holder  and  the  slogan  "To  Make  Sales 
Buds  Flower  into  Bloom,  Hire  WIBW,"  is 
being  sent  by  WIBW  Topeka,  Kan.,  to  adver- 
tisers and  agencies.  The  copy  stresses  that 
WIBW  knows  how  to  make  the  "fertile  Kansas 
market  .  .  .  produce,"  pointing  out  that  Kansas 
folks  on  farms,  in  villages  and  small  towns  de- 
pend on  WIBW  for  "  'round-the-clock  radio 
listening — for  entertainment,  information  and 
sound  buying  advice  they  know  they  can  trust." 
The  copy  goes  on  to  say  that  when  WIBW 
speaks  for  a  product,  "Kansans  buy  and  keep 
on  buying." 


CHANNEL  SWITCH  BROCHURE 

TO  PROMOTE  its  April  25  switch  from  ch. 
4  to  ch.  3  [B»T,  April  19],  WNBK  (TV)  Cleve- 
land sent  a  blue  folder-type  brochure  to  ad- 
vertisers and  agencies,  titled  "The  Story  of 
Channel  3."  The  brochure  was  made  up 
from  a  combination  of  station  news  releases 
and  included  a  picture  of  its  new  million-dollar 
transmitter  and  905  ft.  tower.  The  news  re- 
leases contained  information  about  the  station's 
new  facilities,  new  coverage  expectations  plus 
facts  relating  to  planned  colorcasts,  which  it  is 
now  equipped  to  handle.  The  brochure  em- 
phasizes that  "more  people  see  television  bet- 
ter on  WNBK  Channel  3." 
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Los  Angeles  Ad  Women 
Award  'Lulus7  for  1953 

FOURTEEN  "Lulus,"  advertising  awards,  went 
to  13  women  April  25  at  the  Frances  Holmes 
Achievement  Awards  luncheon  sponsored  by 
Los  Angeles  Advertising  Women  Inc.  at  the 
Ambassador  Hotel.  Joan  Caulfield,  star  of 
CBS-TV's  My  Favorite  Husband,  presented  the 
golden  statuettes  "for  notable  achievement  in 
advertising"  during  the  past  year. 

Among  winners  were  Betty  King,  copywriter- 
production  manager,  Brooks  Adv.  Agency, 
Hollywood,  who  received  the  only  tv  spot 
commercial  award  for  developing  a  new,  low- 
cost  method  of  cartoon  animation  through  use 
of  cutouts;  Alicia  Kay  Smith,  advertising  man- 
ager, Rose  Marie  Reid  Co.,  Los  Angeles  (swim 
suits),  overall  achievement  award  plus  a  sec- 
ond award  in  the  publicity-promotion  cate- 
gory covering  all  media;  Fran  Harris,  Harris- 
Tuchman  Productions,  Hollywood,  first  award 
in  commercial  films  for  Glamour  on  Ice,  half- 
hour  promotion  shot  for  Shipstad  &  Johnson 
Ice  Follies.  The  sales  promotion-merchandising 
"Lulu"  went  to  Shirley  McWilliams,  sales  pro- 
motion manager,  Rose  Marie  Reid  Co. 


J)~n  Recognition  .  .  . 

WLYC  Williamsport,  Pa.,  received  a  certifi- 
cate of  appreciation  from  U.  S.  Marine  Corps 
for  maintaining  and  furthering  the  interest  and 
activities  of  the  Marine  Corps.  W.  Richard 
Carlson,  vice  president-general  manager  WLYC, 
accepted  the  citation. 

Dr.  Mervin  J.  Kelly,  president,  Bell  Telephone 
Labs.,  received  Industrial  Research  Institute's 
1954  medal  presented  annually  "to  recognize 
and  honor  outstanding  accomplishment  in 
leadership  or  in  management  of  industrial  re- 
search which  contributes  broadly  to  the  devel- 
opment of  industry  or  the  public  welfare." 
Richfield  Oil  Corp.,  L.  A.,  which  sponsors 
the  weekly  half-hour  KTTV  (TV)  Hollywood 
Success  Story,  received  special  award  of  merit 


from  Merchants  &  Mfrs.  Assn.  for  originating 
and  sponsoring  "an  outstanding  contribution  to 
the  improvement  of  understanding  of  our  eco- 
nomic system." 

WATR  Waterbury,  Conn.,  received  a  certificate 
of  merit  from  Mayor  Raymond  E.  Snyder,  in 
connection  with  that  station's  20th  anniversary, 
for  ".  .  .  enriching  the  daily  life  of  our  people 
by  factual  reporting  and  analysis  of  news  and 
programs  of  education,  entertainment  and  in- 
formation .  .  ."  The  week  of  June  13  has  been 
set  aside  as  WATR  Week. 

William  L.  Lloyd,  retiring  state  G.O.P.  chair-, 
man,  was  presented  a  citation  for  meritorious 
service  by  Gov.  Dan  Thornton  on  Channel  5 
Forum  program  on  KCSJ-TV  Pueblo,  Colo. 
Mr.  Lloyd  is  retiring  after  12  years  as  G.O.P. 
head. 

Sylvania  Electric  Products  Inc.,  N.  Y.,  awarded 
annual  "NATESA  Friends  of  Service  Manage- 
ment" plaque.  The  award  is  presented  by  the 
National  Alliance  of  Television  and  Electronics 
Service  Assns..  to  that  company,  which  in  the 
judgement  of  NATESA,  rendered  service  be- 
yond normal  functions  during  the  year. 


NEWEST  addition  to  the  newsroom  trophy  case  at  WMT  Cedar  Rapids  is  the  North- 
west Radio-Television  News  Assn/s  1953  Award  for  News  and  Community  Service. 
Members  of  WMT's  staff  are  (I  to  r):  seated,  Cole  McMartin,  Dick  Finn,  Bob  Bruner  and 
Bill  Roberts;  standing,  Dick  Cheverton,  news  director,  and  Bob  Johnson.  The  North- 
west Assn.  includes  65  stations  in  a  five-state  area. 
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FIRST  CHOICE  AGAIN! 


President  of  WJBF-TV,  Augusta, 
Ga.,  reports,  "The  GPL  Camera  is 
superior  to  any  other  TV  camera 
on  the  market." 

"The  remote  control  feature 
impressed  us,  especially  as  it 
makes  possible  the  practical 
use  of  two  cameras  with  only 
one  cameraman,  the  second 
camera  being  controlled  from 
the  control  room. 

"The  workmanship  in  the 
GPL  cameras  is  superior  to 
that  of  any  TV  camera  on  the 
market.  Maintenance  and  test- 
ing are  extremely  simple,  as 
every  part  of  the  camera  is  easy 
to  get  to,"  reports  J.  B.  Fuqua. 


FIRST  CHOICE  AGAIN! 


Mgr.  of  WROM-TV,  Rome,  Ga., 
operates  5  live  half  hours  "back 
to  back"  on  one  staging  area 
with  GPL  equipment! 

"I  don't  know  how  we  could 
have  begun  operations  as 
smoothly  as  we  did  with  any 
other  video  equipment,"  writes 
Ed  McKay,  "especially  in  view 
of  the  fact  that  for  the  first 
three  months,  WROM-TV 
operated  with  as  many  as  five 
live  half  hour  shows  back  to 
back  on  ONE  staging  area  us- 
ing only  the  GPL  Dual  Chain, 
and  picking  up  all  film  with 
one  of  the  cameras  from  an 
intermediate  screen,to  boot!" 


FIRST  CHOICE  AGAIN! 


Managing  Director,  WFBG-TV, 
Altoona,  Pa.,  says,  "Never  lost  a 
show  due  to  the  failure  of  any 
GPL  camera  in  our  studios!" 

"I  asked  our  chief  engineer, 
George  Burgoon,  to  comment 
on  GPL,"  writes  Jack  Snyder, 
"and  he  said,  'We  do  not  ser- 
vice on  a  routine  basis,  but  only 
when  necessary,  and,  believe 
me  when  I  tell  you  that  if 
every  bit  of  equipment  we  use 
worked  as  well  and  as  consis- 
tently as  GPL,  I  would  be  a 
very  happy  man.  We  have 
never  lost  a  show  due  to  the 
failure  of  any  GPL  camera.'  " 


FIRST  CHOICE  AGAIN  I 


Chief  TV  Facilities  Engineer  of 
Empire  Coil  Co.,  owners  of  KPTV, 
Portland,  Ore.,  says,  "I  can  vouch 
for  GPL  dependability!" 

"Our  experience  with  GPL 
cameras,"  writes  Thomas  B. 
Friedman,  "has  been  that  they 
are  very  dependable,  require 
little  maintenance,  and  are  eas- 
ily operated  even  by  inexperi- 
enced cameraman.  One  feature 
we  particularly  like  is  the  re- 
mote iris  control,  which  per- 
mits the  video  control  operator 
to  adjust  readily  the  lens  open- 
ing for  the  optimum  picture." 


Production  Staff  of  KOB-TV,  Al- 
buquerque, N.  M.,  calls  GPL  a 
"Cameraman's  Camera"  .  . .  fine 
picture  quality  day  after  day. 

"The  production  staff  here," 
writes  George  S.  Johnson/'says 
the  GPL  is  a  cameraman's 
camera.  They  like  the  consis- 
tently good  picture  quality  we 
obtain  day  after  day.  We  be- 
lieve this  consistent  operation 
is  due  to  the  carefully  designed 
controls,  enabling  the  video 
operator  to  get  finer  adjust- 
ments, hence  better  quality." 


Write,  wire  or  phone  for  information 
on  complete  television  station  equipment 

General  Precision  Laboratory 
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'Richard'  to  Schools 

NBC  Film  Division  has  announced  thai 
the  two-hour  production  of  Shakespeare's 
"King  Richard  II,"  presented  over  NBC- 
TV  Jan.  24,  will  be  made  available 
without  charge,  via  kinescope  recordings, 
to  U.  S.  schools  and  colleges.  The  proj- 
ect to  make  the  production  available  for 
classroom  study  is  said  to  have  been  con- 
ceived by  Maurice  Evans,  star  of  the 
show;  NBC,  and  Hall  Bros.  (Hallmark 
Cards),  the  sponsor,  which  financed  the 
processing  and  distribution  of  16-mm 
kinescope  prints  in  three  40-minute  seg- 
ments. NBC  officials  arranged  for  clear- 
ance with  all  personnel  associated  with 
the  program.  This  was  said  to  be  the 
first  time  a  major  "live"  tv  production 
has  been  cleared  for  widespread  distribu- 
tion in  kinescope  form  to  schools. 


am  •  f  m 
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 EDUCATION  

KQED  (TV)  Telecasts 
Preview  of  Programs 

THE  nation's  fifth  educational  television  sta- 
tion, KQED  (TV)  San  Francisco,  owned  by  the 
Bay  Area  Educational  Television  Assn.,  took 
the  air  last  Friday  night  with  a  half-hour  "peek 
preview"  of  the  type  programming  the  station 
will  regularly  feature  when  it  goes  on  full  time 
basis  shortly.  This  "peek  preview"  is  part  of 
an  on-the-air  campaign  to  raise  $10  charter 
memberships. 

James  Day,  station  manager,  in  announcing 
the  programming,  said  "our  aim  is  to  introduce 
a  few  of  the  outstanding  personalities  who  will 
be  part  of  the  daily  diet  when  KQED  starts 
full  time  programming."  The  ch.  9  outlet 
has  been  on  the  air  with  test  patterns  for  the 
past  three  weeks  using  this  test  period  for  the 
purpose  of  making  a  plea  for  operating  capital. 

Station  is  using  a  converted  ch.  5  transmitter 
formerly  owned  by  KPIX  (TV)  there,  Associ- 
ated Broadcasters  Inc.  For  KQED's  "peek  pre- 
view," KPFX  will  supply  use  of  its  own  studio 
facilities,  crews  and  equipment  to  get  the  sta- 
tion started.  Installation  of  KQED's  equipment, 
recently  purchased  with  funds  supplied  by  the 
Ford  Foundation,  is  not  expected  to  be  com- 
pleted for  several  more  weeks. 


Northwestern  U.  Plans 
Closed  Circuit  Tv  System 

NORTHWESTERN  U.,  Evanston,  111.,  has 
announced  plans  for  a  closed  circuit  tv  system 
to  be  used  for  student  television  training  in 
two' completely  equipped  studios  by  year's  end. 

Engineers  will  install  cameras,  film  projector 
and  accessories  in  a  studio  in  Kresge  Centennial 
Hall,  now  being  constructed  on  the  Evanston 
campus,  according  to  Dr.  J.  Roscoe  Miller, 
Northwestern  U.  president. 

Networks  and  local  stations  will  utilize  the 
studio  for  coverage  of  the  World  Council  of 
Churches'  second  assembly  Aug.  15-31.  North- 
western will  use  it  for  the  summer  tv  news  in- 
stitute of  the  Medill  School  of  Journalism  and 
for  its  speech  school's  video  institute  from  June 
15  to  July  31. 

Second  studio  installation  will  be  set  up  in 
Fisk  Hall  sometime  this  fall.  Until  construc- 
tion is  completed,  speech  and  journalism  stu- 
dents will  use  the  first  studio. 

Dr.  Miller  stated  that  "with  the  installation 
of  this  closed  circuit  system  Northwestern  is 
taking  another  major  step  in  its  expanding  pro- 
gram of  practical  tv  education."  Specialized 
training  will  be  geared  to  a  balanced  liberal 
arts  program,  he  added. 


Better  Broadcasts  Group 
Holds  First  Convention 

FIRST  convention  of  the  nine-month-old  Amer- 
ican Council  for  Better  Broadcasts  met  in  Co- 
lumbus following  the  Ohio  State  U.  Institute. 

The  council  is  described  as  the  first  attempt 
made  to  organize  nationally  all  listeners'  and 
viewers'  organizations  and  interested  laymen. 
Belonging  to  it  are  such  groups  as  the  American 
Assn.  of  University  Women,  American  Legion 
Auxiliary,  and  the  National  Council  of  Teach- 
ers of  English.  Broadcasters  and  professionals 
are  barred  from  membership. 

Officers  of  the  new  organization  are:  Dr.  Les- 
lie Spence.  Madison,  Wis.,  president;  Mrs.  James 
Ripley,  San  Francisco,  first  vice  president;  Mrs. 
Randall  C.  Hill,  Manhattan,  Kan.,  second  vice 
president;  Dr.  Frederick  C.  Gruber,  U.  of  Penn- 
sylvania, recording  secretary;  Dr.  D.  Glenn 
Starlin,  U.  of  Oregon,  corresponding  secretary, 
and  Dr.  Charles  C.  Williamson,  Greenwich.  Conn., 
treasurer. 


Ottaway,  Syracuse  U. 
Start  Apprentice  Plan 

AN  APPRENTICESHIP  program  for  juniors 
in  the  Syracuse  U.  School  of  Journalism  under 
which  the  students  would  be  trained  in  news- 
paper and  radio  business  operations  is  being 
established  by  Ottaway  Newspapers-Radio  Inc., 
James  H.  Ottaway,  president  of  the  newspapers- 
broadcasting  firm,  has  announced. 

A  minimum  of  three  apprentices,  two  for 
newspaper  and  one  for  radio,  will  work  from 
June  14  to  Sept.  10  for  the  Ottaway  news- 
papers and  radio  stations,  with  the  plan  to  be 
continued  in  future  years  and  students  who 
successfully  complete  the  program  to  be  of- 
fered permanent  jobs  with  the  firm  after  gradu- 
ation. 

Ottaway  Newspapers-Radio  Inc.  properties 
include:  Plattsburg  (N.  Y.)  Republican,  Oneon- 
ta  (N.  Y.)  Star  (WDOS),  Endicott  (N.  Y.) 
Bulletin  (WENE)  and  Stroudsburg  (Pa.)  Rec- 
ord (WVPO). 


Kickoff  for  Educ.  Center 

TO  INAUGURATE  regular  program  service 
by  the  Educational  Television  &  Radio  Center, 
Ann  Arbor,  Mich.,  the  nation's  six  noncom- 
mercial educational  tv  stations  are  to  telecast  a 
special  one-hour  preview  program  on  the  eve- 
ning of  May  16.  Titled  Vision,  the  show  will 
be  aired  on  KUHT  (TV)  Houston,  KTHE 
(TV)  Los  Angeles,  WKAR-TV  East  Lansing, 
Mich.,  WQED  (TV)  Pittsburgh,  WHA-TV 
Madison,  Wis.,  and  KQED  (TV)  San  Fran- 
cisco. The  Center  was  established  by  the 
Fund  for  Adult  Education  of  the  Ford  Founda- 
tion to  serve  as  clearing  house  for  film  and 
kinescope  programs  of  noncommercial  stations. 


Ohio  Tv  Workshop 

FIRST  television  workshop  on  "Education  by 
Television"  was  held  by  the  Council  of  National 
Organizations  of  the  Adult  Education  Assn.  in 
Toledo  April  19-24  in  cooperation  with  Willys- 
Motors  Electronic  Division  and  the  Greater 
Toledo  Educational  Television  Foundation.  The 
workshop,  which  was  attended  by  representa- 
tives of  19  national  service  organizations,  was 
planned  by  a  committee  consisting  of  George 
Fern,  National  Assn.  of  Mfrs.;  Samuel  Freeman, 
National  Jewish  Welfare  Board;  Gregor  Ziemer, 
American  Foundation  for  the  Blind;  Irvine  Mill- 
gate,  Boy  Scouts  of  America;  Genevieve  Harkin, 
National  Tuberculosis  Assn.,  and  Louis  Radalet. 
National  Conference  of  Christians  and  Jews. 
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—  PERSONNEL  RELATIONS  

L  A.  AFM  ATTEMPTS 
TO  LIMIT  PETRI LLO 

(DELEGATES  from  Los  Angeles  Local  47  at- 
tending the  AFL  American  Federation  of  Musi- 
cians convention  at  Milwaukee,  starting  June  7, 
•nave  been  instructed  to  present  and  support  a 
resolution  curbing  the  powers  of  national  presi- 
dent. James  C.  Petrillo.  Support  from  Philadel- 
phia and  New  York  locals  is  expected. 

The  resolution,  similar  to  ones  presented  and 
defeated  twice  before,  was  passed  by  a  263  to 
202  vote  at  a  general  membership  meeting.  It 
(would  remove  the  authority  of  the  national 
president  to  change  or  amend  the  constitution 
and  bylaws  of  locals  in  the  federation. 

Los  Angeles  local  president,  John  teGroen, 
said  the  provision  was  "adopted  some  30  years 
ago.  long  before  Pecrillo  ever  became  presi- 
dent." 

Open  rebellion,  from  time  to  time,  has  flaired 
tn  Local  47's  ranks  over  Mr.  Petrillo's  handling 
iof  union  affairs,  especially  the  Performance 
Trust  Fund  to  which  recording  companies  and 
tv  film  producers-packagers  must  contribute. 
Believing  it  would  create  more  work,  musicians 
have  advocated  a  new  flat  rate  royalty  formula 
;overing  background  music  on  dramatic  and 
other  filmed  video  shows  to  replace  the  present 
AFM  5%  levy  which  goes  to  the  PTF. 

Whether  this  will  become  an  issue  during 
the  national  convention  was  questionable  inas- 
much as  a  resolution  which  called  for  contracts 
being  negotiated  by  Mr.  Petrillo  in  radio,  tv 
and  motion  pictures  be  approved  by  locals  first 
before  becoming  effective,  was  voted  down  at 
the  Los  Angeles  general  meeting. 

Besides  Mr.  teGroen,  delegates  from  Local 
47  to  the  convention  will  be  Vice  President 
Phil  Fischer  and  Recording  Secretary  Maury 
Paul. 


Western  RWG  Adopts 
Two  Corporate  Setups 

WESTERN  Region  Council  of  the  Radio  Writ- 
ers Guild  by  a  seven-vote  margin  adopted  the 
reorganization  proposal  of  two  corporate  set- 
ups for  eastern  and  western  groups,  similar 
to  that  suggested  by  Screen  Writers  Guild 
and  Authors  League  of  America.  RWG  West- 
ern Region  membership,  via  referendum,  cast 
64  votes  for  the  plan,  as  compared  to  57  for 
the  one  corporate  group  advocated  by  RWG 
Council  and  six  for  the  Television  Writers  of 
America's  proposal  of  one  overall  broadcasting 
writers  union. 

Plans  to  request  RWG  in  the  east  and  mid- 
west to  have  similar  referendums  on  the  reor- 
ganization plans  were  revealed  by  Gomer  Cool, 
Western  Region  RWG  vice  president. 


Chance  for  Settlement  Seen 
In  WOR,  Musicians  Strike 

PROSPECTS  of  a  settlement  in  the  nine- 
week-old  labor  dispute  between  WOR-AM-TV 
New  York  and  Local  802,  American  Federation 
of  Musicians,  brightened  last  week  following 
;he  offer  by  the  stations  to  make  $200,000  a  year 
available  to  the  local  for  employment  of 
musicians  there. 

A  source  close  to  the  local  said  the  proposal 
is  still  under  consideration  although  the  board 
is  represented  as  "disappointed,"  because  that 
sum  would  accommodate  about  25  musicians, 
b«ed  on  the  current  scale  of  $182.50  per  week. 
At  the  time  the  old  contract  was  terminated  on 
Feb.  28,  WOR-AM-TV  had  employed  40  staff 
musicians.  It  was  reported  that  the  local  would 
held  the  offer  in  abeyance  until  next  week 
when  the  appellate  division  of  the  New  York 
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PERSONNEL  RELATIONS 


State  Supreme  Court  was  expected  to  hand  down 
a  ruling  on  an  appeal  by  the  stations  against  a 
lower  court  decision  authorizing  picketing. 

No  progress  was  reported  on  the  strike  by 
the  local  against  WINS  New  York,  which  be- 
gan on  March  31.  The  central  issue  in  both 
disputes  was  the  demand  by  the  local  that  the 
stations  maintain  a  staff  of  musicians,  while 
the  stations  have  insisted  upon  the  right  to  hire 
musicians  on  a  "per  program,"  oiJ  "as  needed," 
basis. 


NARTB  Asks  NLRB  to  Rule 
On  AFM-AFTRA  Dispute 

NARTB  filed  a  motion  Thursday  with  National 
Labor  Relations  Board  asking  the  board  to 
rule  on  the  jurisdictional  dispute  of  AFM  and 
AFTRA  over  performers  who  play  instruments 
and  also  sing  or  talk. 

While  not  taking  a  position  in  the  matter, 
NARTB  supported  the  ABC  network  motion 
urging  board  action. 

"This  issue  is  of  a  major  importance  to  radio 
and  tv  networks  and  also  to  the  many  radio 
and  tv  stations  in  the  United  States,"  Charles 
H.  Tower,  NARTB  acting  labor  relations 
manager,  wrote  in  the  appeal  to  NLRB.  "More- 
over it  is  an  issue  which  has  been  causing 
confusion  and  uncertainty  in  collective  bargain- 
ing relations  in  the  broadcasting  industry  for 
more  than  a  year.  The  two  unions  principally 
involved — AFM  and  AFTRA — both  of  whom 
have  many  collective  bargaining  contracts  in 
the  broadcasting  industry,  have  apparently  been 
unable  to  find  a  solution  between  themselves. 
A  decision  resolving  the  issue  as  it  is  presented 
in  this  particular  case  would  undoubtedly  have 
a  salutary  effect  in  bringing  about  a  resolution 
of  the  problem  on  a  nationwide  basis." 


IATSE  Cartoonists  Local 
Asks  20%  Over  Offer 

IATSE  Screen  Cartoonists  Local  839,  in  addi- 
tion to  a  5%  salary  increase  offered  by  members 
of  the  Cartoon  Film  Producers  Assn.,  in  cur- 
rent negotiations  for  a  new  working  agreement, 
is  demanding  wage  adjustments  of  20%  in  keep- 
ing with  other  crafts  in  the  motion  picture  and 
television  industries. 

The  producers'  offer  includes  adjustments 
ranging  from  57  cents  to  $1.67  per  week  for 
persons  employed  from  three  to  five  years,  ac- 
cording to  union  representative  Don  Hillary. 
CFPA  members  include  United  Productions  of 
America,  Walt  Disney  studios,  Warner  Bros., 
M-G-M  and  Walter  Lantz  Productions. 
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LAMB  HIGH  BIDDER  FOR  WSUN-AM-TV 


Lamb  Enterprises  offers  $2.3 
million  for  a  20  year  lease  on 
the  St.  Petersburg  facilities. 
Ted  Mack's  terms  are  second 
high,  with  Rahall's  lowest  bid 
disqualified. 

LAMB  Enterprises  Inc.,  owned  by  broadcaster- 
publisher  Edward  Lamb,  outbid  Ted  Mack's 
Original  Amateur  Hour  Inc.  last  Wednesday 
for  proposed  long-term  lease  of  WSUN-AM-TV 
St.  Petersburg,  Fla.,  but  disposition  of  the  city- 
owned  stations  to  one  or  the  other,  or  neither, 
must  await  a  city  council  meeting  this  Thursday. 

A  third,  lower  bid  by  broadcaster  Ferris  E. 
Rahall  was  disqualified,  according  to  a  report 
by  City  Manager  Ross  E.  Windom.  Bids  were 
opened  11  a.m.  April  28. 

Mr.  Lamb  bid  $2,265,000  for  a  20-year  lease 
with  renewal  option  while  the  Mack  group  bid 
$1,154,500  for  a  25-year  lease,  also  with  re- 
newal option.  Mr.  Rahall  failed  to  submit  a 
$50,000  bond  and  thus  disqualified  his  bid 
which  offered  $790,000  for  the  lease. 

Intent  of  the  city  to  dispose  of  the  properties 
was  disclosed  several  weeks  ago  with  public 
solicitation  for  bids  to  culminate  the  commu- 
nity's more  than  two  decades  of  radio  operation 
[B«T,  April  12].  WSUN-TV,  airing  all  four 
tv  networks  on  ch.  38,  is  the  only  tv  there, 
but  FCC  has  two  initial  decisions  outstanding 
which  recommend  vhf  grants  to  WDAE  Tampa 
for  ch.  13  and  WFLA  Tampa  for  ch.  8.  Final 
decisions  are  pending  in  these  cases. 

WSUN  was  founded  by  the  city  in  1928.  It 
operates  on  620  kc  with  5  kw  fulltime,  direc- 
tional night,  and  is  an  ABC  outlet.  Nelson 
Poynter,  president  of  WSTP  there,  assigned  5  kw 
on  1380  kc,  directional  night,  some  years  ago 
publicly  stated  he  would  seek  the  620  kc  assign- 
ment should  the  city  ever  move  to  dispose  of 
WSUN. 

Ted  Mack  and  his  NBC-TV  Original  Ama- 
teur Hour  associates  had  indicated  an  interest 
in  acquiring  the  WSUN  properties  last  fall 
[B«T,  Oct.  12,  1953].  Mr.  Mack  submitted  his 
group's  bid  in  person  Wednesday  morning.  Mr. 
Rahall  also  was  present  while  Mr.  Lamb  was 
represented  by  Carl  Hallberg,  manager  of 
WHOO  Orlando,  a  Lamb  property. 

Mr.  Rahall  is  president  of  WFEA  Manchester, 
N.  H.,  and  co-owner  of  WKAP-AM-TV  Allen- 
town  and  WNAR  Norristown,  Pa.,  and  WWNR 
Beckley,  W.  Va.  The  Lamb  stations,  aside  from 


Want  Top  Audience  in  the 
Cincinnati  Market? 

BUY  WCKY  DISC  JOCKEY  PROGRAMS! 

From  6  a.m.  to  7  p.m.  Monday  thru  Sunday 
WCKY  Disc  Jockey  Programs  have  MORE 
First  Place  audience  ratings  than  the  com- 
bined total  of  all  other  local  DJ  Programs 
in  Cincinnati. 

WCKY  Disc  Jockeys  Are  Your  Best  Buy! 


,  ■ 

WHOO,  include  WTOD  Toledo,  and  WICU 
(TV)  and  WIKK  Erie,  Pa.   He  also  holds  per-  [ 
mit  for  ch.  23  WMAC-TV  Massillon,  Ohio,  and 
has  purchased  ch.  47  WTVQ  (TV)  Pittsburgh, 
subject  to  FCC  approval. 

The  WICU  license  renewal  application  is 
slated  for  hearing  before  FCC  on  issues  involv- 
ing charges  that  Mr.  Lamb  misrepresented  al- 
leged communist  associations.  Mr.  Lamb  cat- 
egorically has  denied  any  Red  ties  in  a  reph 
filed  with  FCC  by  former  U.  S.  Attorney  Gen- 
eral J.  Howard  McGrath,  counsel  to  Mr.  Lamt 
in  the  WSUN  bid  and  executive  vice  presidem 
of  Lamb  Enterprises  [B«T,  April  12]. 

The  Lamb  bid  for  WSUN-AM-TV  specifiec 
monthly  payment  of  $7,650  for  20  years,  total 
ing  $1,836,000,  plus  assumption  of  outstanding 
bonds  totaling  $390,000.  He  submitted  an  al- 
ternate bid  for  $476,000  cash  plus  assumptior 
of  the  bonds. 

Mr.  Mack  indicated  that  some  of  the  Origina 
Amateur  Hour  shows  would  originate  at  WSUN 
TV  should  his  group  acquire  the  lease. 


WCBS-TV  RAISING 
RATES  ON  MAY  15 

INCREASE  in  WCBS-TV  New  York's  basi> 
Class  A  hour  rate  from  $4,800  to  $6,000  oi 
May  15,  when  the  WCBS-TV  Rate  Card  No.  U\ 
becomes  effective,  was  announced  last  week  by 
Craig  Lawrence,  general  manager  of  the  station* 
Mr.  Lawrence  said  most  other  rates  will 
show  similar  advances  in  the  new  card,  witl 
Class  A  group  20-second  station  break  an 
nouncements  increasing  from  $1,075  to  $1,500' 
Current  advertisers,  he  added,  will  be  protectee 
for  six  months  under  Rate  Card  No.  13  oi 
schedules  which  are  under  contract  as  of  Ma; 
14  and  which  are  continued  without  interrup 
tion. 

Mr.  Lawrence  explained  that  the  new  rate 
were  determined  after  a  study  of  several  fac; 
tors,  including  "continued  increase  in  New  Yor 
television  set  circulation  and  hours  of  televisioi 
viewing  per  family  .  .  .  and  a  wider  geographi 
coverage,  the  result  of  WCBS-TV's  increase 
full  power." 


WENS  (TV)  Plans  Boost 
To  1  Megawatt  in  1955 

WENS  (TV)  Pittsburgh  will  boost  power  | 
1  megawatt  after  the  station  receives  one  <J 
General  Electric's  new  60-kw  transmitters,  f<J 
which  GE  has  estimated  delivery  about  tr 
middle  of  next  year,  Larry  Israel,  WE>1 
general  manager,  has  announced. 

Mr.  Israel  said  WENS  has  placed  an  ordfl 
for  one   of  the   new   GE   60-kw  tv  tran 
mitters  and  that  with  the  ch.   16  station! 
present  antenna,  which  has  a  gain  of  20,  "v 
will  have  the  maximum  power  of  one  millic 
watts  permitted  by  the  FCC   and  we  sti  l 
won't  have  to  run  our  transmitter  at  'fi  : 
throttle.' " 

James  Hurley,  in  charge  of  technical  oper 
tions  at  WENS,  said  the  present  WENS  tran  I 
mitter  uses  two  15-kw  klystron  tubes,  eac 
valued  at  $23,000,  and  operates  with  200  k 
power.  The  new  equipment  will  have  75-kij 
klystrons,  on  which  no  cost  has  been  estimate 
he  said. 

Mr.  Hurley  said  the  new  power  will  provi( 
better  pictures  in  the  fringe  area  and  will  ma! 
unnecessary  the  installation  of  outside  antenn 
in  the  immediate  Pittsburgh  district. 
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RUSS  MORGAN 


**The  Old  Coal  Miner"  has  been  drafted! 

In  a  recent  poll  among  agency  and  station  men,  Russ  Morgan 
was  voted  "the  personality  best  qualified  for  a  recorded 
disk  jockey  show".  Russ  won,  hands  down,  over  12 

leading  names. 

The  format  of  this  new  program  is  designed  to  provide 
advertisers  with  a  disk  jockey  show  with  mass  appeal,  above 
and  beyond  the  limitations  of  the  average  local  station. 
Nobody  —  but  nobody  —  is  better  equipped  for  the 
job  than  Russ  —  the  guy's  got  everything. 

The  show  covers  every  type  of  popular  musical  entertainment, 
via  commercial  phonograph  records  and  transcriptions, 


interspersed  with  stories,  gags  and  good  clean  fun  "in  the  Morgan  manner". 


The  Russ  Morgan  Disk  Jockey  Show  will  start  August  2 — 
30  minutes,  5  days  each  week  ...  it  is  one  of  five  (5) 
NEW  Langworth  feature  programs  for  1954. 


LANG-WORTH 


FEATURE  PROGRAMS,  Inc. 


113    WEST    57th    ST.,    NEW    YORK    19,    N.  Y. 


CALIFORNIA  OFFICE:  HUGH  S.  ALLEN  JR.,  MGR. 
21  GRAND  VIEW  AVE.,  SAN  FRANCISCO,  CALIFORNIA 


CANADIAN  OFFICE:  S.  W.  CALDWELL,  LTD. 
447  JARVIS  ST.,  TORONTO,  ONTARIO 


IIIBBBi* 


THIS  is  the  architect's  conception  of  the 
operations  of  KOB-AM-TV  Albuquerque. 

had  held  various  posts  in  civil  aviation,  the  New 
England  Council  and  Maine  Turnpike  Author- 
ity. He  attended  Andover  and  was  graduated 
from  Yale  College. 

In  1905  he  married  Anne  J.  Macomber,  who 
until  her  death  in  May  1951  was  vice  president 
and  treasurer  of  the  publishing  firm.  In  June 
1952  he  married  Pamelia  L.  Wells,  who  sur- 
vives. He  also  is  survived  by  a  son,  John 
Howard  Gannett,  and  a  daughter,  Mrs.  Jean 
Williams,  who  is  executive  vice  president  of  the 
publishing  firm. 


WTAR-TV  Ups  Power, 
Moves  to  New  Tower 

WTAR-TV  Norfolk,  Va.,  increased  its  power 
to  100  kw  Saturday  morning  and  dedicated  its 
new  facility  with  a  bevy  of  dancing  girls  around 
what  Campbell  Arnoux,  WTAR-TV  president, 
called  "the  tallest  Maypole  in  the  world." 

The  May  Day  ceremonies  marked  formal 
transfer  to  a  1,049-ft.  tower,  greatly  extending 
the  station's  coverage  area,  according  to  Mr. 
Arnoux.  Queen  of  May  was  chosen  Friday 
from  a  group  of  40  girls  representing  40  coun- 
ties in  Virginia  and  North  Carolina. 

Political  and  civic  leaders  of  the  area  took 
part  in  a  dedicatory  program  Saturday  noon, 
with  Mr.  Arnoux  crowning  the  Queen  of  May. 
The  winner  was  booked  for  an  all-expense  trip 
to  New  York,  including  CBS-TV  appearances. 

WTAR-TV  is  sending  out  a  promotion  book- 
let titled  "New  Magic  in  America's  Miracle 
Market,"  noting  that  CBS-TV  calculates  that 
the  station  will  increase  its  service  area  by 
50%.  The  ch.  4  station  also  has  ABC  and 
DuMont  affiliations  and  has  been  on  the  air 
four  years. 


new  structure  now  housing  the  combined 


KOB-AM-TV  Operations 
Move  Into  New  Center 

COMPLETE  operations  of  KOB-AM-TV  Albu- 
querque now  are  housed  within  the  company's 
new  radio  and  television  center  at  1430  Coal 
Ave.  S.  W.,  KOB  reported  last  week.  Cost  is 
estimated  at  $250,000  for  studios  and  land 
development. 

Built  of  buff  Rok-Face  stone  accentuated 
by  corrugated  asbestos,  the  center  features  the 
latest  in  engineering  and  production  improve- 
ments with  radio  occupying  the  north  side  and 
television  the  south  side  of  the  building.  There 
is  full  sound  insulation  between  these  sections 
as  well  as  center  hall  and  dual  activity  depart- 
ments such  as  news,  music,  library,  sales,  pro- 
motion, accounting  and  executive  offices. 

Convection  heat  is  supplied  through  outside 
walls,  air  conditioning  through  inside  walls. 

The  tv  section  is  built  around  a  central  con- 
trol room,  surrounded  by  projection  facilities 
photo  and  film  processing  laboratory,  an- 
nouncer's booth,  property  room,  two  production 
stages  and  adjacent  workshop.  Radio  portion 
includes  master  control  flanked  by  two  studios, 
recording  room  and  workshop. 

KOB-AM  transmitter  remains  at  Alameda. 
N.  M.,  about  eight  miles  north  of  Albuquerque: 
while  the  KOB-TV  transmitter  is  on  Sandia 
Crest,  10,832  ft.  above  sea  level  and  4,200  ft 
above  average  terrain.  Latter  is  claimed  to  be 
the  highest  tv  site  in  the  U.  S. 

Technical  phases  and  construction  of  the  new 
radio-tv  center  were  supervised  by  George 
Johnson,  chief  engineer  of  KOB-AM-TV.  Sta 
tions  are  operated  by  Albuquerque  Broadcasting 
Co.,  owned  by  Wayne  Coy,  former  FCC  chair 
man,  and  Time  Inc.  Manager  of  both  stations  i: 
J.  I.  Meyerson. 


GENERAL  TELERADIO 
LEASES  WHBQ-AM-TV 

Harding  College  reportedly 
will  receive  $2.5  million  for 
the  stations.  GT's  probable 
sale  of  KGB  San  Diego  is  pro- 
gressing, it's  understood. 

ACQUISITION  of  WHBQ-AM-TV  Memphis 
by  General  Teleradio  Inc.  was  announced  last 
week  by  Thomas  F.  O'Neil,  president  of  Gen- 
eral Teleradio,  and  Dr.  George  S.  Benson,  pres- 
ident of  Harding  College,  which  owns  the  sta- 
tions. 

Details  of  the  transaction,  which  has  been 
reported  to  entail  a  consideration  of  about  $2.5 
million  [B*T,  March  8],  were  not  disclosed 
officially.  Authorities  reported,  however,  that 
it  involves  the  leasing  by  General  Teleradio  of 
all  WHBQ-AM-TV  equipment  and  real  estate 
for  a  period  of  15  years.  Lease  is  understood 
to  involve  $1.9  million,  plus  $600,000  cash. 

The  transaction  is  subject  to  the  customary 
FCC  approval  and  application  papers  are  to 
be  filed  shortly,  possibly  this  week. 

Plans  for  the  sale  of  KGB  San  Diego  by 
General  Teleradio  in  order  to  comply  with 
FCC's  multiple-ownership  rules  also  are  under- 
stood to  be  in  progress.  KGB  Manager  Marion 
Harris  has  been  mentioned  as  a  possible  pur- 
chaser [Closed  Circuit,  March  22]. 

Purchase  of  WHBQ-TV,  which  operated  on 
ch.  13,  will  give  General  Teleradio  the  five- 
station  maximum  allowed  by  FCC.  The  com- 
pany, which  controls  Mutual,  also  owns  WOR- 
AM-TV  New  York,  WNAC-AM-TV  Boston, 
KHJ-AM-TV  Los  Angeles,  WEAN  Providence, 
KFRC  San  Francisco,  plus  KGB  and  the  Don 
Lee  and  Yankee  networks,  and  majority  interest 
in  WGTH-AM-TV  Hartford. 

WHBQ  operates  with  5  kw  on  560  kc  and  is 
a  Mutual  affiliate.  WHBQ-TV  went  on  the 
air  in  1953  and  is  affiliated  with  CBS-TV. 

Richard  Crisler  of  Cincinnati  was  broker 
representing  the  Harding  College  interests  in 
the  transaction. 


GUY  GANNETT 
DIES  AFTER  STROKE 

FINAL  SERVICES  were  held  last  week  for 
Guy  P.  Gannett,  72,  president  and  founder  of 
Guy  Gannett  Publishing  Co.,  which  publishes 
five  Maine  newspapers  and  owns  WGAN-AM- 
FM-TV  Portland.  Mr.  Gannett  died  of  a  heart 
ailment  April  24  after  suffering  an  attack  while 
attending  the  ANPA  convention  in  New  York. 
Mr.  Gannett's  company  recently  sold  WGUY 
Bangor,  Me.,  to  Murray  Carpenter. 

The  Guy  Gannett  publishing  firm  owns  Guy 
Gannett  Broadcasting  Services,  which  operates 
the  Portland  stations.  The  parent  firm  pub- 
lishes the  Press-Herald,  Sunday  Press  and  Ex- 
press, all  in  Portland,  and  the  Waterville 
Sentinel  and  Kennebec  Journal  (Augusta). 
Mr.  Gannett  was  a  cousin  of  Frank  H.  Gan- 
nett, president  of  Gannett  Co.  Inc.,  which  owns 
or  controls  a  chain  of  newspapers  and  radio 
and  tv  stations  in  New  York,  Connecticut,  New 
Jersey  and  Illinois. 

Mr.  Gannett  was  Maine's  foremost  news- 
paper publisher  and  once  was  a  power  in  that 
state's  politics.  He  had  served  in  the  Maine 
Legislature  and  State  Senate  and  was  Republi- 
can national  committeeman  from  Maine  during 
1920-28.  He  also  was  associated  in  banking, 
insurance  and  power  company  enterprises.  He 
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WKNB-TV  Schedules  Boost 
To  233  Kw  Visual  on  Ch.  30 

WKNB-TV  New  Britain  (Hartford),  Conn.,  by 
mid-summer  will  receive  transmitter  equipment 
which  will  boost  its  power  to  233  kw,  making 
the  ch.  30  outlet  the  "highest  powered  television 
station  in  Connecticut  and  one  of  the  most 
powerful  in  the  U.  S.,"  Peter  B.  Kenney,  general 
manager,  said  last  week. 

WKNB-TV  has  been  operating  on  interim 
power  of  20  kw  since  going  on  the  air  in 
February  1953,  Mr.  Kenney  said.  He  said 
nearly  168,000  tv  homes  currently  are  receiving 
WKNB-TV,  according  to  recent  surveys.  He 
said  WKNB  radio  and  tv  studios  and  offices 
will  be  moved  into  the  organization's  new  build- 
ing by  June  1. 


WMAR-TV  to  Start  Day 
With  Station  ID  in  Color 

BEGINNING  this  month,  WMAR-TV  Balti 
more,  Md.,  will  start  the  broadcast  day  with  . 
color  station  identification,  E.  K.  Jett,  Baltimor 
Sunpapers  vice  president  and  director  of  tele 
vision,  announced  last  week.  The  station  alsi 
will  use  color  slides  in  the  four  five-minut 
news  programs  during  CBS-TV's  two-hou 
Morning  Show. 

Colorcasts  will  be  extended  to  other  time 
of  the  broadcast  day  from  then  on,  Mr.  Jet 
said.  Color  slides  will  be  used  to  introduc 
station  programs,  to  illustrate  news  prograrr: 
and  for  station  identifications. 

WMAR-TV  has  been  televising  color  prcj 
grams  since  late  December  1953  on  a  five  da} 
a  week  basis.  In  addition  it  broadcasts  tfc 
weekly  color  programs  of  the  CBS-TV  networl  \ 
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WNBC-WNBT  (TV)  Launch 
'Sunday  Supplement7  Show 

NBC's  WNBC-WNBT  (TV)  New  York  were 
to  launch  last  Friday,  Saturday  and  Sunday 
what  was  described  as  a  "new  concept  of  inte- 
grated programming  and  selling,  patterned  after 
the  highly  successful  supplements  of  Sunday 
newspapers.  All  local  programming  on  the 
stations  this  week  will  be  keyed  to  the  theme 
of  travel,  with  20-second,  30-second  and  one- 
minute  spot  announcements  on  behalf  of  travel 
organizations  interspersed  throughout  the  shows. 

The  inaugural  week-end  supplement — part  of 
a  series  that  will  include  future  supplements  on 
summer  living,  back-to-school,  thrift  travel, 
winter  vacations,  winter  sports,  fashion  parade, 
European  and  American  travel  —  is  called 
Travelcade.  This  will  feature  a  special  highlight 
titled  "While  Berns  Roams,"  an  around-the- 
world  project  featuring  Bill  Berns.  director  of 
news  and  special  events  for  WNBC-WNBT 
(TV).  Mr.  Berns  has  left  on  a  globe-girdling 
trip  and  will  report  from  various  cities  through- 
out the  world  either  by  direct  telephone  con- 
versations with  station  personalities  or  by  taped 
recordings. 

American  Express  Co.  has  purchased  spon- 
sorship of  Mr.  Berns'  project,  with  the  latter 
delivering  commercials  either  live  or  on  tape 
from  various  parts  of  the  world.  Firms  which 
have  purchased  time  on  programming  on  the 
supplement  throughout  the  weekend  are  Euro- 
pean Travel  Commission,  Cunard  Lines,  French 
Government  Tourist  Office,  German  Tourist 
Information  Office,  Pan-American  World  Air- 
ways, U.  S.  Lines,  KLM  Royal  Dutch  Airlines 
and  Italian  State  Tourist  Office. 


WTRF-TV  Wins  First  Prize 
}  In  Pall  Mall  Promotion 

FIRST  PLACE  in  the  Pall  Mall  cigarettes  pro- 
motion contest  on  behalf  of  its  Big  Story  radio 
and  tv  shows  was  awarded  to  WTRF-TV  Wheel- 
ing, W.  Va.,  and  its  promotion  manager,  C. 
Gregg  Van  Camp,  William  Spire,  vice  president 
and  Pall  Mall  account  executive  at  Sullivan, 
Stauffer,  Colwell  &  Bayles,  New  York,  an- 
nounced last  week. 

Second  place  went  to  WLW  Cincinnati  and 
its  promotion  manager,  R.  F.  McCarthy,  while 
three  stations  tied  for  third  place:  WICU  Erie, 
Pa.  (promotion  manager,  Jack  Schumacher); 
WHIZ  Zanesville,  Ohio  (promotion  manager, 
Robert  L.  Cromwell),  and  WVEC-TV  Norfolk, 
Va.  (promotion  manager,  Georgia  McCarty). 

Entries  were  judged  on  the  basis  of  the  best, 
most  original,  unique  and  effective  campaign  on 
behalf  of  the  Big  Story  radio  and/or  television 
program  during  the  first  quarter  of  1954. 

The  first  place  winner,  Mr.  Van  Camp,  and 
his  wife  won  an  all-expenses-paid  vacation  for 
two  at  the  Princess  Hotel  in  Bermuda.  Second 
and  third  prize  winners  share  merchandise 
worth  a  total  of  $750.  Plaques  and  certificates 
also  are  being  forwarded  to  the  five  stations. 


Rail  Battle  on  WPIX  (TV) 

WILLIAM  WHITE,  president,  New  York 
Central  Railroad,  and  Robert  R.  Young,  who 
hopes  to  gain  control  of  the  railroad  when  stock- 
holders' ballots  are  counted  at  the  railroad's 
meeting  on  May  26,  will  appear  on  WPIX  (TV) 
New  York  in  two  quarter-hour  telecasts  sched- 
uled for  6:30-6:45  p.m.  on  Saturdays,  May  8 
for  Mr.  White  and  May  15  for  Mr.  Young. 
Robert  Conway,  special  writer  for  the  New 
York  News,  will  interview  both  participants  in 
the  series,  which  is  titled  Battle  for  the  Central. 
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Advertisement 


From  where  I  sit 
/>y  Joe  Marsh 


"High-Priced" 
Mistake 

Maybe  you  noticed  the  big  "ad" 
Red  Smith's  Furniture  Store  ran  in 
The  Clarion  last  week. 

One  item  caused  some  embarrass- 
ment all  around.  It  read:  "4-piece 
Bedroom  Suite,  regular  price  $119.50, 
special  bargain  price  $149.50."  Guess 
I  didn't  "proofread"  too  well,  and 
when  our  pressman  asked  for  the  go- 
ahead,  I  yelled,  "Let  'er  go." 

All  kinds  of  jokes  about  the  mis- 
take. One  fellow  asked  if  Smith's  was 
holding  the  price  line  so  tight  it  just 
snapped.  Turned  out  fine  in  the  end — 
Red  sold  that  suite  for  the  real  sale 
price,  of  course. 

From  where  I  sit,  it's  lucky  my 
carelessness  didn't  cost  Red  any  busi- 
ness. I'm  the  one  who's  always  "expert- 
ing"  on  being  careful — careful  of  our 
responsibilities  to  the  community, 
careful  of  our  neighbors'  rights.  Even 
careful  to  respect  the  other  fellow's 
preference  for  a  glass  of  beer.  Let's 
all  make  a  bargain  to  be  more  careful 
in  the  future. 
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Six  Plan  Tv  Start 
Within  Fortnight 

KBMT  (TV)  start  planned  next 

Sunday  would  raise  tv  stations 

operating  to  total  of  383. 

BEAUMONT,  Tex.,  will  get  its  first  tv  station 
May  9  when  KBMT  (TV)  begins  regular  pro- 
gramming, according  to  John  Rossiter,  newly- 
appointed  general  manager  (see  story  this  page). 
The  uhf  ch.  31  outlet  has  been  on  test  patterns 
since  mid-April. 

The  debut  of  KBMT  will  raise  the  number 
of  operating  stations  to  383.  Another  four 
outlets  reported  they  are  set  to  begin  opera- 
tions May  15;  one  more  is  set  to  begin  May  16. 

May  15  starters:  WDBO-TV  Orlando,  Fla.; 
WGOV-TV  Valdosta,  Ga.;  WKNY-TV  Kings- 
ton, N.  Y.;  WTHT  (TV)  Wilmington,  N.  C. 
WGAN-TV  Portland,  Me.,  is  set  to  begin 
May  16. 

Reports  from  other  stations: 

WAPA-TV  San  Juan,  P.  R.  (ch.  4),  second 
tv  outlet  there,  was  to  have  begun  network  pro- 
gramming last  Saturday,  Jose  Ramon  Quinones, 
president,  announced.  The  station  is  affiliated 
with  NBC,  ABC  and  DuMont. 

WDBO-TV  Orlando,  Fla.  (ch.  6),  one  of 
the  scheduled  May  15  starters,  will  be  affiliated 


AT  THE  CONTROLS  as  WKNY-TV  King- 
ston, N.  Y.,  began  test  patterns  last  week 
were  (I  to  r):  Robert  D.  O.  Perry,  program 
director;  Robert  L.  Sabin,  manager  of  tv 
operations,  and  Carl  Egolf,  chief  en- 
gineer. The  uhf  ch.  66  outlet  expects  to 
start  programming  about  May  15,  serving 
the  mid-Hudson  valley. 

with  all  four  networks,  Walter  E.  Sickles,  di- 
rector, reported.  This  will  be  the  first  tv  sta- 
tion there.  Reception  is  expected  to  extend 
•67  miles  from  the  center  of  Orlando,  he  said. 

WMSL-TV  Decatur,  Ala.  (ch.  23),  has  set 
June  1  as  starting  target  date.  It  will  be  repre- 
sented by  The  Walker  Co. 

KGEO-TV  Enid,  Okla.  (ch.  5),  plans  a 
June  15  debut  as  a  basic  ABC  affiliate,  Tom 
Belcher,  commercial  manager,  said.  John  E. 
Pearson  Co.  will  be  its  representative.  The  sta- 
tion will  operate  with  100  kw  power  from  an 
816-ft.  tower. 

WCNY-TV  Carthage,  N.  Y.  (ch.  7),  has 
broken  ground  for  construction  of  its  station 
building.  It  will  be  located  midway  between 
Carthage  and  Watertown.  Most  of  the  equip- 
ment will  be  purchased  from  General  Electric. 

KGVO-TV  Missoula,  Mont.  (ch.  13),  first 
station  there,  expects  to  be  on  the  air  July  1, 
A.  J.  Mosby,  president,  announced.  It  will  be 
affiliated  with  ABC  and  represented  by  Gill- 
Perna  Inc. 

The  following  stations  have  reported  they 


plan  to  begin  regular  programming  by  May 
30: 

KQED  (TV)  Berkeley,  Calif,  (ch.  9),  edu- 
cational: KFXJ-TV  Grand  Junction,  Colo.  (ch. 
5);  WDBO-TV  Orlando,  Fla.  (ch.  6);  WGOV- 
TV  Valdosta,  Ga.  (ch.  37);  WGAN-TV  Port- 
land, Me.  (ch.  13);  WBOC-TV  Salisbury,  Md. 
(ch.  16);  WKNY-TV  Kingston,  N.  Y.  (ch.  66); 
WTHT  (TV)  Wilmington,  N.  C.  (ch.  3); 
WCET  (TV)  Cincinnati  (ch.  48),  educational; 
KBMT  (TV)  Beaumont,  Tex.  (ch.  31);  WHA- 
TV  Madison,  Wis.  (ch.  21),  educational. 
(For  details  see  Telestatus,  page  103.) 


WNHC  Outlets  Offer  Time 
For  Story  of  Polio  Vaccine 

WNHC-AM-FM-TV  New  Haven  are  offering 
their  facilities  and  prime  evening  time  "of  dura- 
tion sufficient  to  place  before  the  public  facts 
and  opinions  of  qualified  doctors  and  lay  per- 
sonnel, if  any,  on  Salk  polio  vaccine." 

The  stations  made  the  offer  in  telegrams 
to  Connecticut  State  Department  of  Health, 
Hartford  and  New  Haven  County  Medical 
Societies,  commentator  Walter  Winchell  and  Dr. 
Jonas  Salk. 

WNHC-AM-FM-TV  Manager  Edward  C. 
Obrist  said  parents  in  Connecticut,  nearby 
Massachusetts,  New  York,  Long  Island,  Rhode 
Island,  Vermont,  New  Hampshire  and  other 
areas  served  by  the  stations  "deserve  benefits  of 
first-hand  exposure  to  the  case  for  and  against 
the  Salk  vaccine  and  the  resultant  opportunity  to 
draw  their  own  conclusions  on  evidence  pre- 
sented, since  parental  consent  to  vaccination  pre- 
supposes, if  not  demands,  complete  knowledge 
of  possible  risks  or  benefits  involved." 

He  said  the  program  also  will  be  offered  to 
radio  stations  of  the  Connecticut  State  Network 
at  no  cost,  and  discs  and  kinescopes  to  other 
interested  radio  and  tv  outlets  at  cost. 


WSTV-TV  Selects  Judges 
For  Tower  Slogan  Contest 

JUDGES  have  been  selected  by  WSTV-TV 
Steubenville,  Ohio,  for  its  Tower  Slogan  Con- 
test [B»T,  March  8]  which  ended  last  Friday, 
according  to  John  J.  Laux,  executive  vice  presi- 
dent and  general  manager.    The  judges  are: 

J.  Richard  Sonneborn,  vice  president  and  ad- 
vertising director  Hub  Department  Store, 
Wheeling,  W.  Va.,  and  president  and  a  founder 
of  the  Wheeling  Advertising  Club;  William 
Coffman,  officer  in  Pittsburgh  Radio  &  Tele- 
vision Club  and  partner  in  Cabbot  &  Coffman 
agency,  Pittsburgh,  and  Emerson  V.  (Tip) 
Wood,  executive  secretary  of  the  Steubenville 
Chamber  of  Commerce. 

Winners  will  be  announced  two  weeks  after 
closing  date  of  the  contest  and  will  receive  a 
total  of  $1,000  in  cash  prizes. 


WIP  Sets  Sales  Records 

WIP  Philadelphia  set  new  sales  records  for 
1953  with  business  showing  an  overall  increase 
of  10%  above  the  previous  year,  19%  over 
1951  and  36%  over  1950,  according  to  Ralf 
Brent,  vice  president  and  sales  director.  Said 
Benedict  Gimbel  Jr.,  president  and  general 
manager:  "The  most  significant  part  of  this 
increase  .  .  .  does  not  show  in  the  figures. 
Over  one-fourth  of  our  advertisers  have  been 
using  WIP  for  the  past  10  to  17  years;  18% 
have  been  with  us  from  six  to  nine  years.  I 
believe  this  is  the  foundation  for  this  success." 


Labor  Union  Buys  Share 
In  WCFM  (FM)  in  D.  C 

Other  Washington  unions  ex- 
pected to  buy  stock. 

CENTRAL  Labor  Union  (AFL),  Washington, 
D.  C,  last  week  became  the  first  labor  group 
to  join  in  ownership  of  WCFM  (FM)  Washing- 
ton, co-op  station  which  has  amended  its  by- 
laws to  include  such  organizations.  Other 
Washington  union  groups  are  expected  to  buy 
stock  in  the  station. 

Other  WCFM  stockholder  groups  are 
Greenbelt  Consumer  Services,  Group  Health 


ORGANIZED  LABOR  entered  ownership 
of  WCFM  (FM)  Washington  last  week. 
Taking  part  in  the  first  purchase  of  stock 
in  the  co-op  station  were  Wallace  J. 
Campbell  (seated  I),  WCFM  vice  presi- 
dent, who  hands  the  certificate  to  J.  C. 
Turner,  vice  president  of  Central  Labor 
Union.  Standing  (I  to  r)  are  F.  H.  Mc- 
Guigan,  union  treasurer,  and  W.  M.  Blais- 
dell,  WCFM  general  manager. 

Assn.,  Rochdale  Cooperatives,  Rochdale  Co- 
operatives of  Virginia,  Pleasant  Plains  Coopera- 
tive Fund,  Workshop  Center  of  the  Arts,  Group 
Housing  Cooperative  and  District  of  Columbia 
Credit  Union  League. 

F.  H.  McGuigan,  union  treasurer,  said  the 
purchase  gives  organized  labor  a  chance  to 
support  WCFM's  programming  and  to  reach 
a  wide  audience.  The  union  group  comprises 
104  AFL  locals  with  membership  of  155,000. 
WCFM's  station  break  will  now  be  "Washing- 
ton's Co-op  Labor  Station."  No  change  in  staff 
is  planned.  W.  M.  Blaisdell  continues  as  gen- 
eral manager. 


Rossiter,  Browne  Appointed 
To  KBMT  (TV)  Executive  Jobs 

JOHN  ROSSITER  has  been  named  general 
manager  and  Frank  Browne  commercial  man- 
ager of  KBMT  (TV)  Beaumont,  newest  tv 
station  in  the  Texas  Gulf  Coast  area.  Both 
held  similar  positions  at  WJTV  (TV)  Jackson, 
Miss.,  before  coming  to  KBMT. 

Mr.  Rossiter  is  a  veteran  of  six  years  in  the 
industry,  including  service  as  sales  manager  of 
WIKK  Erie,  Pa.,  commercial  manager  of  WICU 
(TV)  Erie  and  as  general  manager  of  WTVN 
(TV)  Columbus. 

Mr.  Browne,  before  coming  to  KBMT, 
served  as  commercial  manager  for  WBGE  At- 
lanta, as  general  manager  of  KWFC  Hot 
Springs,  Ark.,  and  once  worked  for  B«T  at  its 
Chicago  office. 
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UHF  KCEB  (TV)  TULSA 
CITES  HIGH  CONVERSION 

KCEB  (TV)  Tulsa  (ch.  23)  is  distributing  a  let- 
ter from  the  American  Research  Bureau  which 
states  that  Tulsa  market  had  the  highest  uhf 
sets  conversion  of  any  dual-station  market 
studied  by  ARB,  both  before  the  station  went 
on  the  air  (when  uhf  conversion  was  17%) 
and  less  than  a  month  afterward  (when  con- 
\ersion  was  25.4%). 

KCEB  General  Manager  N.  Ray  Kelly  said 
he  had  received  a  letter  from  James  W.  Seiler, 
ARB  director,  saying  that  "Tulsa  is  the  first  dual 
market  in  any  ARB  study  to  have  a  conversion 
rate  as  high  as  17%  the  first  day  the  uhf  sta- 
tion took  the  air.  And  also  the  first  market 
to  have  a  conversion  as  high  as  25%  after 
less  than  one  month's  uhf  service.  You  are 
certainly  to  be  congratulated  upon  a  splendid 
showing." 

The  ARB  uhf-vhf  penetration  surveys  were 
in  March  1954  and  in  April  1954. 

Mr.  Kelly  attributed  the  record  conversion 
to  two  factors:  (1)  KCEB's  intensive  educational 
and  information  campaign  to  acquaint  the  pub- 
!  lie  with  methods  of  conversion,  and  to  the 
'  true  nature"  of  uhf  service;  and  (2)  the  "vital 
interest  of  the  people  in  single  station  markets 
in  increasing  the  utility  of  their  sets  and  in 
having  top-flight  network  and  local  programs 
available."  KCEB  carries  NBC  and  DuMont 
programs. 


Italian-English  Plan 
Successful,  WOV  Says 

SUCCESS  of  WOV  New  York's  Italian-English 
language  programming  has  been  cited  in  an 
announcement  from  the  station  stating  that 
during  the  fall  and  winter  of  1953-54,  "more 
advertisers  purchased  more  time  on  WOV  than 
ever  before  in  the  station's  28  years  of  broad- 
casting." Old  and  new  advertisers  during  this 
period  were  reported  to  have  totaled  133. 

In  a  breakdown  of  advertisers,  53  were  listed 
as  having  used  programs;  85,  announcements, 
and  three,  a  combination  of  programs  and  an- 
nouncements. Food  products  topped  the  list 
with  46  advertisers,  followed  in  order  by  re- 
tailers, 26,  and  beverages,  medical  products  and 
soap  products. 

WOV,  which  broadcasts  IOV2  hours  of  daily 
Italian  language  programming  to  more  than 
two  million  persons  of  Italian  extraction  in 
the  New  York  area,  claims  it  is  "the  largest 
foreign  language  broadcaster  in  the  U.  S."  The 
1  major  portion  of  the  station's  English-language 
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GREETING  is  extended  to  Henry  T.  Sjo- 
gren (r),  newly-appointed  assistant  gen- 
eral manager  of  NBC  o&o  WMAQ  and 
WNBQ  (TV)  Chicago  [B»T;  April  26]  by 
Jules  Herbuveaux,  general  manager  of 
stations.  Mr.  Sjogren  was  divisional 
business  manager  of  NBC  o&o  stations 
and  NBC  Spot  Sales  Division  before  as- 
suming his  new  duties  in  Chicago. 


broadcasting  is  directed  toward  the  Negro  mar- 
ket and  totals  six  hours  nightly,  directly  from 
Harlem's  Palm  Cafe.  The  balance  of  station 
time,  consisting  of  an  inter-racial  talent  lineup, 
originates  from  the  station's  mid-Manhattan 
studios. 


ABC,  NBC  Chicago  Outlets 
Prepare  for  Power  Boosts 

TWO  networks'  o&o  tv  stations  in  Chicago — 
ABC's  WBKB  (TV)  and  NBC's  WNBQ  (TV) 
— were  preparing  for  power  increases  last  week, 
with  antenna  installations  atop  the  Kemper 
Bldg.,  the  old  Civic  Opera  House  structure. 

WBKB,  operating  on  ch.  7,  last  Saturday  was 
scheduled  to  begin  erection  of  a  new  transmit- 
ting antenna  designed  to  boost  its  signal  from 
100  to  200  kw,  looking  toward  eventual  power 
of  316  kw,  maximum  allowable  by  the  FCC 
for  high-band  vhf.  The  jump  to  200  kw  is 
expected  about  May  20. 

WNBQ,  on  ch.  5,  is  installing  a  new  740-ft. 
tower,  replacing  its  present  627-footer.  Its 
power  will  jump  from  75  to  100  kw,  maximum 
allowable  for  low-band  vhf  outlets. 

A  new  75-ft.  antenna  weighing  more  than 
9,000  pounds  will  push  the  outer  edge  of 
WBKB's  fringe  area  to  a  distance  of  79  miles, 
covering  homes  in  Rockford,  111.;  Beloit  and 
Milwaukee,  Wis.,  and  Elkhart,  Ind.,  according 
to  the  ABC  outlet.  Grade  A  reception  jumps 
from  33  to  35  miles  and  Grade  B  increases  to  58 
miles,  William  Kusack,  WBKB  chief  engineer, 
said.  The  station  will  make  two  more  signal  in- 
creases within  the  next  year. 


WLOS  Buys  Home  for  Studios 

WLOS-AM-FM-TV  Asheville,  N.  C,  has 
bought  the  Westray  Battle  residence  for  its 
radio-tv  studios  and  expects  to  complete  re- 
modeling and  move  radio  operations  to  the 
new  studios  within  30  days.  The  residence  was 
built  in  1927  for  $250,000,  a  station  spokesman 
said.  The  building  is  centered  on  a  two-acre 
lot  and  contains  12,000  square  feet  of  floor 
space  on  four  levels. 


Drug  Wholesaler  Takes 
WFBC-TV,  WCSC-TV  Shows 

THE  GEER  Drug  Co.,  wholesale  drug  firm 
of  Charleston,  Spartanburg  and  Greenville, 
S.  C,  is  sponsoring  a  half-hour  Sunday  drama- 
tic show,  Druggists'  Theatre,  and  a  six-a-week 
five-minute  weather  show  on  WFBC-TV  Green- 
ville and  WCSC-TV  Charleston,  according  to 
Frank  O.  Ezell,  Geer  promotion  manager. 

Mr.  Ezell  said  the  wholesale  firm  will  "be 
playing  Santa  Claus"  to  1,000  drug  stores  in 
the  coverage  area  of  the  two  stations,  since 
the  television  commercials  on  the  shows  are 
credited  only  to  "your  favorite  drug  store," 
with  no  mention  of  the  Geer  Drug  Co.  Several 
leading  manufacturers  are  helping  Geer  to  un- 
derwrite the  shows,  he  said. 


KTTV  (TV)  Boosts  Power, 
Visual  Output  Now  110  Kw 

THE  POWER  race  among  Los  Angeles  area  tv 
stations  continues  with  KTTV  (TV)  (ch.  11) 
increasing  its  video  signal  threefold,  from  31 
to  110  kw,  and  audio  signal  four  times  from 
15  to  68  kw,  on  April  25.  A  survey  taken  in 
over  3,500  homes  of  late  evening  and  early 
morning  test  patterns,  using  the  increased  power 
and  the  station's  new  200-foot  antenna  tower  on 
Mt.  Wilson,  with  specially  designed  antenna, 
showed  75%  of  sets  tested  received  a  better 
picture,  according  to  KTTV  executives. 

KNXT  (TV)  that  city  (ch.  2)  increased  its 
video  power  from  25  to  46.8  kw  and  audio 
from  12.5  to  23.4  kw  on  March  7  [BoT,  March 
8]. 
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KETX  (TV)  'In  Black' 
Despite  Strike,  Suits 

Owner  Newborn  says  new  uhf 
outlet  in  Tyler,  Tex.,  is  adding 
new  accounts  each  day.  Sta- 
tion is  named  in  suits  by  credi- 
tors, including  GE. 

KETX  (TV)  Tyler,  Tex.,  uhf  ch.  19  outlet 
which  briefly  was  off  the  air  about  a  month 
ago  following  a  labor  dispute,  now  is  operating 
"in  the  black"  and  has  every  intention  of 
continuing  despite  pending  law  suits,  owner 
Jacob  A.  Newborn  Jr.  has  told  B*T.  New 
national  and  regional  accounts  are  being  added 
nearly  every  day,  he  said. 

General  Electric  Co.  has  filed  a  foreclosure 
suit  in  Federal  Court  there  to  recover  the 
KETX  transmitter  and  other  equipment  on 
which  notes  for  nearly  $345,000  are  pending. 
Tyler  Woodworks,  John  A.  McCullers  Sheet 
Metal  Works  and  Layton  Engineering  Co.  have 
filed  an  $11,000  involuntary  bankruptcy  suit 
against  the  station  while  a  civil  claim  for 
about  $1,700  has  been  filed  by  a  local  merchant 
for  alleged  unpaid  balance  on  station  furniture. 

Mr.  Newborn  related  that  KETX  was  put 
off  the  air  March  24  by  a  staff  "walk-out" 
protesting  dismissal  of  five  persons  who  re- 
portedly disagreed  with  an  "economy  operation 
plan"  designed  to  cut  losses. 

KETX  resumed  operation  March  26  under 
Mr.  Newborn's  personal  managership  and  for 
the  first  time  since  its  inception  last  August  is 
"operating  in  the  black,"  he  said,  "including 
amortization  and  obsolescence  of  equipment, 
plus,  perhaps,  some  extra  to  pay  off  debts  re- 


WNEW  Owners  Change 

VETERAN  broadcaster  Richard  D.  Buck- 
ley and  associates  took  over  ownership 
of  WNEW  New  York  at  3  p.m.  last  Tues- 
day from  the  William  S.  Cherry  group  as 
all  principals  attended  formal  legal  trans- 
actions in  New  York.  The  $2.1  million 
sale  was  approved  by  FCC  several  weeks 
ago  [B«T,  April  19].  There  is  no  change 
in  station  operating  personnel,  it  was 
reported.  Part  owners  with  Mr.  Buckley 
are  Horace  L.  Lohnes,  Washington  radio- 
tv  attorney;  Harry  R.  Playford,  St.  Peters- 
burg banker  and  former  WNEW  stock- 
holder, and  his  two  St.  Petersburg  busi- 
ness associates.  WNEW  is  applicant  for 
ch.  31  in  contest  with  city-owned  WNYC 
New  York.  Third  bid  by  WHOV-TV 
Inc.,  representing  joint  venture  of  WOV 
and  WHOM  there,  was  withdrawn  last 
week. 


suiting  from  extravagant  spending  by  the  earlier 
staff." 

The  station  is  on  a  cash  basis  in  all  its 
dealings  and  proposes  to  increase  spot  rates 
May  1  about  20%,  although  volume  discounts 
remain  the  same. 

Giving  up  other  business  interests  to  devote 
full  attention  to  KETX,  Mr.  Newborn  said 
he  inspected  the  station  after  the  walkout  and 
found  the  Klystron  heat  exchange  unit  dam- 
aged, which  he  reported  to  FCC.  He  related 
that  he  and  James  Womack,  a  former  engineer 
who  returned  to  employment  as  chief  engineer, 
plus  receptionist  Mildred  Hutson  as  film  room 
operator,  were  able  by  themselves  to  put  KETX 
back  on  regular  schedule  the  evening  of  March 
26. 

Now  on  an  expanded  schedule  of  3-11  p.m. 
instead  of  the  former  3:30-10  p.m.,  plus  addi- 
tional local  live  shows  featuring  area  school-age 
and  adult  talent,  KETX  is  operating  with  eight 
full-time  and  three  part-time  people,  Mr.  New- 
born said,  contrasted  to  the  former  peak  staff 
of  23  persons. 

KETX  carries  kinescopes  of  top  shows  on  all 
four  major  tv  networks,  he  said.  There  are 
about  30,000  sets  in  the  area,  of  which  some 
20,000  depend  solely  on  KETX  for  service,  he 
said.  About  10%  of  the  total  are  vhf-only  sets, 
Mr.  Newborn  related,  of  which  2,000  are 
hooked  up  to  a  local  community  antenna  cable 
system  while  the  others  are  high  locations  able 
to  pick  up  Dallas,  about  100  miles  away. 


198  Stations  Lined  Up 
For  Indianapolis  Races 

SOME  198  stations  in  41  states  have  joined 
the  Indianapolis  Motor  Speedway  radio  net- 
work for  the  500-mile  Memorial  Day  classic, 
according  to  Gil  Berry,  WIBC  Indianapolis 
general  sales  manager,  who  originated  the  net- 
work last  year. 

The  coverage  will  be  broadened  this  year  to 
include  the  qualifying  trials  for  the  event  on 
Saturday-Sunday  (5:30-6  p.m.  CDT),  May  15-16 
and  May  22-23,  from  the  speedway,  Mr.  Berry 
said.  He  said  125  stations  carried  the  main 
event  last  year. 

Facilities  of  Indianapolis'  WIBC,  WFBM, 
WIRE,  WISH  and  WXLW  will  be  pooled  to 
provide  a  lap-by-lap  report  of  the  race  to  any 
station  in  the  country  wishing  to  subscribe  for 
the  exclusive  service,  Mr.  Berry  said. 

The  Memorial  Day  race  begins  at  10:45  a.m. 
CDT,  and  broadcast  time  will  last  AV%  hours, 
according  to  Mr.  Berry. 


KPFA  (FM)  Broadcast 
Lauds  Use  of  Marijuana 

FIVE  members  of  its  board  of  directors  last 
week  condemned  the  management  of  KPFA 
(FM)  Berkeley,  Calif.,  an  educational  station, 
for  broadcasting  a  tape  recording  made  by 
four  marijuana  addicts  in  which  they  praised 
the  use  of  the  drug.  The  members  said  they 
would  take  steps  to  prevent  a  repeat  of  the 
broadcast. 

The  controversial  tape  recording  was  made 
in  the  studios  of  KPFA  (on  94.1  mc)  after 
broadcasting  hours  by  pre-arrangement  with  the 
station,  according  to  Wallace  Hamilton,  pro- 
gram director.  The  four  addicts,  three  men  and 
a  woman,  brought  a  "friend"  to  operate  the 
tape  recorder,  Mr.  Hamilton  said. 

Agents  of  the  California  Narcotics  Bureau 
had  confiscated  the  tape  after  the  broadcast 
April  22  on  a  regular  KPFA  program,  Concepts 
of  Freedom.  Later,  the  agents  were  reprimanded 
by  State  Attorney  General  Edmund  G.  Brown 
for  picking  up  the  tape  without  a  warrant  or 
court  order  and  were  ordered  to  return  it  to  the 
station,  but  not  before  three  copies  were  made 
in  KLX  Oakland  studios  and  distributed  to  the 
Narcotics  Bureau,  the  FCC  12th  District  in  San 
Francisco  and  the  Attorney  General's  Office. 

Entering  the  KPFA  studio  after  the  staff- 
had  left  for  the  day,  the  four  addicts  in  making' 
the  recording  said  they  could  see  nothing  wrong 
with  smoking  marijuana  and  that  its  use  should 
be  legalized. 

Legally  Okay 

Mr.  Hamilton  said  the  program  legally  could 
not  be  suppressed.  Attorney  General  Brown 
gave  his  opinion  that  the  program  might  have 
a  damaging  effect  on  teen-age,  daytime  or  early- 
evening  listening,  but  withheld  judgment  orj: 
whether  the  broadcast  violated  any  law. 

KPFA  is  operated  by  the  Pacifica  Founda- 
tion and  is  supported  by  $10  contributions  fron 
3,300  listener-subscribers.  It  has  been  on  iht 
air  nearly  five  years  and  carries  no  commercia 
advertising.  For  a  time  the  station  had  beer 
supported  by  Ford  Foundation  funds. 

KPFA,  which  programs  for  the  "intelligent 
sia,"  has  covered  a  wide  range  of  subject: 
in  broadcasts,  ranging  from  cannibalism  to  un, 
restricted  political  discussion.  Its  politica 
speakers  have  included  Democrats,  Republicans ; 
Socialists,  anarchists  and  an  occasional  Com 
munist. 

Frank  Sloan,  engineer  in  charge  of  FCC 
12th  District,  San  Francisco,  said  he  woul/ 
forward  his  copy  of  the  tape  to  Washington  fo 
determination  of  whether  any  FCC  regulatioi 
was  violated. 

According  to  Mr.  Hamilton,  most  of  KPFA' 1 
subscribers  congratulated  the  station  for  thj 
broadcast,  with  only  one  letter  of  criticism. 
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APPOINTMENT  of  Aubrey  Jackson  (I)  as  assistant  general  and  commercial  manager 
of  KGNC-AM-TV  Amarillo  brings  together  this  team  (I  to  r):  Mr.  Jackson,  former 
manager  of  KGNC  before  spending  the  past  five  years  at  KRGV  Weslaco  and  KEYS 
Corpus  Christi;  Bob  Watson,  KGNC  manager;  Wes  Izzard,  KGNC-AM-TV  general 
manager,  and  Bud  Thompson,  KGNC-TV  manager. 


Canceled  KTLA  (TV)  Series 
Caused  Loss,  Suit  Alleges 

THE  tv  film  version  of  the  10- week  Santa  Anita 
racing  season  was  canceled  at  the  half-way 
mark  by  advertiser  Earl  Scheib,  proprietor  of 
a  Los  Angeles  auto  painting  shop  chain,  be- 
cause KTLA  (TV)  Hollywood  consistently 
started  the  half-hour  program  several  minutes 
late,  according  to  Mr.  Scheib. 

Cancelation  of  the  program  Feb.  9  caused 
$3,413.75  loss  to  Time  &  Space  Inc.,  Holly- 
wood program  packager,  T&S  charged  in  a 
suit  filed  in  Los  Angeles  Superior  Court  shortly 
after  Mr.  Scheib's  statement.  The  packaging 
firm,  through  attorney  Robert  A.  Mendlesohn, 
said  it  had  a  firm  contract  to  show  the  racing 
films,  plus  an  interview  with  racing  sportscaster 
Joe  Hernandez,  for  the  entire  10  weeks  at 
$4,000  weekly  cost  to  the  auto  painting  firm. 
The  suit  asks  compensation  for  lost  commis- 
sions and  uncancelable  costs,  plus  6%  interest 
on  the  total  from  March  6. 


WAVE  'Optimistic7 

WAVE  Inc.,  Louisville,  "does  not  be- 
lieve in  the  pessimism  which  some  peo- 
ple are  sowing,  deliberately  or  not,  about 
our  present  economic  situation  and  out- 
look." "To  the  contrary,"  announces 
WAVE-AM-TV,  "we  believe  there  are 
definite  signs  that  our  economic  outlook, 
both  local  and  national,  is  sound  and 
promising."  Accordingly,  the  Kentucky 
outlets  are  beginning  a  campaign  of  ra- 
dio and  tv  spot  announcements  on  "these 
healthy  economic  conditions."  The  an- 
nouncements cite  dollar  and  other  statis- 
tics "as  they  exist  locally,  statewide 
and  nationally,"  together  with  a  reminder 
of  the  WAVE-AM-TV  contribution  to 
this  state  of  affairs. 


WJHL-TV  Completes  Tower 

WJHL-TV  Johnson  City,  Tenn.,  has  reported 
completion  of  its  new  635-ft.  tower.  The  sta- 
tion has  been  operating  from  a  temporary  60- 
ft.  tower  since  it  went  on  the  air  last  Novem- 
ber. 

Previous  attempt  to  construct  a  permanent 
tower  resulted  in  disaster  a  week  before  WJHL- 
TV  went  on  the  air.  At  that  time  the  tower 
had  reached  550  feet  when  it  crashed  to  the 
ground,  smashing  part  of  the  station's  studios 
and  narrowly  missing  employes  and  tower 
workmen.   WJHL-TV  operates  on  ch.  11. 


WKNX-TV  Gross  High 

WKNX-TV  Saginaw,  Mich.,  which  celebrates 
its  first  year  of  operation  tomorrow  (Tuesday), 
on  uhf  ch.  57  reports  that  March  billings  set 
a  high  in  station  sales,  20%  above  Febru- 
ary. Owned  and  operated  by  the  Lake  Huron 
Broadcasting  Corp.,  WKNX-TV  is  a  primary 
CBS  affiliate  and  also  is  affiliated  with  ABC. 
It  broadcasts  45  live  local  studio  shows  per 
week. 


Ad  Council  Asks  Radio-Tv 
To  Push  Fire  Prevention 

RADIO,  TV  and  other  media  have  been  asked 
by  The  Advertising  Council  to  cooperate  in 
carrying  a  heavy  schedule  of  forest  fire  pre- 
vention messages  from  now  through  October. 
A  kit  of  tv  materials  is  being  prepared  for  re- 
lease to  networks  and  stations  in  May,  and 
special  discs  will  be  made  available  to  radio 
stations  upon  request. 

One  set  of  discs  contains  13  quarter-hour 
programs  featuring  folk  singer  Billy  Johnson 
and  the  Sons  of  the  Pioneers,  while  another 
stars  Mr.  Johnson  in  a  4  ^-minute  featurette 
plus  spot  announcements  of  various  lengths. 
R.  Z.  Eller,  advertising  manager  of  Sunkist 
Growers  Inc.,  is  volunteer  coordinator  for  the 
campaign,  while  the  advertisements  were  pre- 
pared by  Foote,  Cone  &  Belding,  Los  Angeles, 
as  a  public  service. 


Dennis  Joins  H-R  Tv 

APPOINTMENT  of  Ralph  Dennis,  formerly 
an  account  executive  with  The  Katz  Agency,  to 
a  similar  post  with  H-R  Television  Inc.,  New 
York,  was  announced  last  week.  Mr.  Dennis 
will  replace  Lynn  Barnard,  who  joins  ABC  Ra- 
dio as  an  account  executive. 


WKAP  Hosts  Germans 

AS  PART  of  a  tour  through  Allentown, 
Pa.,  to  observe  life  in  an  American  city 
of  comparable  size  to  their  own,  business 
and  civic  leaders  of  Oldensburg,  Ger- 
many, visited  WKAP  there.  They  were 
escorted  through  the  station  while  staff 
members,  headed  by  manager  O.  R.  Da- 
vies,  described  the  operation.  The  dele- 
gation later  was  interviewed  on  the  air. 


Curtis  Says  Paramount  Tv 
Copied  Program  Format 

ALLEGED  similarity  between  format  and  ele- 
ments of  the  KTLA  (TV)  Hollywood  Crash  the 
Party  program  and  the  former  radio  Private 
Party  series  is  basis  of  a  $35,000  suit  filed  in  Los 
Angeles  Superior  Court  by  Mel  Curtis,  writer- 
producer  of  the  now-discontinued  radio  pro- 
gram. 

Suit,  filed  by  attorneys  Arthur  J.  Crowley 
and  David  Paltun,  charges  that  Paramount 
Television  Productions  Inc.,  owner-operators  of 
station,  had  infringed  on  Mr.  Curtis'  literary 
rights,  engaged  in  unfair  competition  and  vio- 
lated an  implied  contract  in  presenting  Crash 
the  Party. 

The  former  Private  Party  series  appeared  on 
KECA  (now  KABC)  Hollywood  in  1951. 


Local  Advertisers  Keep 
WMTV  (TV)  Madison  in  Black 

WMTV  (TV),  one  of  two  uhf  stations  in  Madi- 
son, Wis.,  has  realized  a  net  profit  of  approxi- 
mately $65,000  before  taxes  after  about  seven 
months  of  operation  according  to  Gerald  A. 
Bartell,  president  and  general  manager  of  the 
station.  The  ch.  33  outlet  went  on  the  air  July 
19,  1953. 

Commenting  on  the  uhf  picture  generally, 
Mr.  Bartell  said  WMTV  was  one  of  the  four 
or  five  post-freeze  uhf  outlets  "to  go  on  the  air 
in  the  black  and  remain  in  the  black."  He  said 
between  400  and  500  advertisers  have  bought 
time  on  WMTV,  which  he  noted  had  shown  a 
profit  without  a  radio  affiliate.  He  added  that 
WMTV  has  been  building  as  a  local  community 
service  station. 

WMTV  is  affiliated  with  ABC  and  DuMont 
and  carries  some  NBC  programs.  Its  sales 
representative  is  Meeker  Tv  Inc.  Station  claims 
about  44,800  tv  receivers  in  its  coverage  area. 


WILBUR  M.  HAVENS  (r),  president- 
general  manager  of  WTVR  (TV)  Rich- 
mond, and  Paul  M.  Hancock  of  NBC 
inspect  WTVR  facilities.  WTVR  expects 
to  complete  installation  of  color  tv  broad- 
casting equipment  by  early  summer. 
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Bank  Cites  WLDS 

ELLIOTT  State  Bank  of  Jacksonville, 
111.,  ran  a  display  advertisement  in  the 
local  newspaper  promoting  WLDS  there, 
"The  Voice  of  West  Central  Illinois," 
as  a  part  of  its  "Our  Growing  Commu- 
nity" series.  The  bank,  which  sponsors 
sportscasts  on  WLDS,  featured  a  picture 
of  Gerald  Cassens,  assistant  WLDS  man- 
ager, and  Barney  Lewis,  sportcaster,  at 
microphones  preparing  to  broadcast  the 
1954  Illinois  State  Basketball  Tourna- 
ment. The  ad  described  the  steady  prog- 
ress of  WLDS  since  it  went  on  the  air 
in  1941. 


STATION  PEOPLE 

W.  K.  Ulerich,  president  of  Clearfield  (Pa.) 
Broadcasters  Inc.,  named  president  of  Centre 
Broadcasters  Inc.  (WMAJ  State  College,  Pa.) 
succeeding  Richard  J.  Kennard,  who  died  April 
2  in  Florida.  Mr.  Ulerich  also  named  presi- 
dent of  Clearfield  Progress  in  place  of  late 
Mr.  Kennard.  Mr.  Kennard's  widow,  Mrs. 
Frances  H.  Kennard,  named  secretary  and  di- 
rector of  WMAJ  and  secretary  of  Clearfield 
Broadcasters.  Clearfield  Broadcasters  owns 
WCPA  Clearfield;  WAKU  Latrobe,  Pa.;  WJCM 
Sebring,  Fla.,  and  controls  WDAD  Indiana,  Pa. 

Gene  Cahill,  program  director,  WBCK  Battle 
Creek,  Mich.,  appointed  general  manager. 

Ralph  Sacks,  formerly  sales  manager,  KSAN- 
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TV  San  Francisco,  appointed  San  Francisco 
sales  manager,  KVSM  San  Mateo.  Hugh  H. 
Smith,  KVSM  manager,  has  resigned.  Les 
Malloy,  owner-operator,  takes  over  active  man- 
agement. 

Gordon  Burke,  formerly  with  KULA  Honolulu, 
named  program  director,  KGMB  same  city. 
Art  Hansen  named  news  editor,  KGMB. 

George  Calfison,  news  director,  KVOA-AM-TV 
Tucson,  appointed  to  same  position,  WGBS 
Miami,  Fla.,  effective  immediately. 

Robert  F.  Kelley,  formerly  with  Produce  Packer, 
Kansas  City,  named  news  editor,  KVOO  Tulsa. 

Richard  W.  Chapin,  formerly  assistant  manager, 
Lincoln  (Neb.)  Chamber  of  Commerce,  named 
operational  manager,  KFOR  same  city. 

Will  Williams,  promotion,  advertising  and  pub- 
licity manager,  KGO-TV  San  Francisco,  has  re- 
signed. 

Austin  Heywood,  associate  director  of  publicity, 
radio-tv  div.,  Los  Angeles  Community  Chest,  to 
KNXT  (TV)  Hollywood,  as  assistant  publicity 
manager. 

Jackson  M.  Fleming,  formerly  program  director, 
KXL  Portland,  Ore.,  to  KEX  same  city,  as  ac- 
count executive.  (B«T,  April  19  inadvertently 
listed  both  stations  ,as  being  in  Seattle.) 

Aaron  Britton,  studio  supervisor,  engineering 
staff,  WKY-TV  Oklahoma  City,  named  coordi- 
nator for  all  color  operations. 

Curtis  C.  Jones  to  sales  staff,  WSAZ  Hunting- 
ton, W.  Va. 

Dorothy  Anderson  to  WBAP-TV  Fort  Worth, 
as  television  copywriter. 

Sid  Sakowicz,  radio-tv  columnist,  Polish  Daily 
News,  signed  for  daily  series  on  WAIT  Chicago. 

Lester  H.  Weber,  to  KCOW  Alliance,  Neb.,  as 
salesman-announcer. 

Vince  Ford,  staff  announcer,  WSNY  Schenec- 
tady, N.  Y.,  to  announcing-production  staff, 
WMGT  (TV)  Adams,  Mass. 

Gene  Hodges,  former  staff  announcer,  WRRF 
Washington,  N.  C,  to  WNCT  (TV)  Greenville, 
N.  C,  in  same  capacity. 

Caroline  Sax  to  WSTV-TV  Steubenville,  Ohio, 
as  hostess  on  new  Look  Ladies  program. 

Brad  Guilford  to  announcing  staff,  WTOC-TV 
Savannah,  Ga. 

Norman  Messer,  disc  m.c,  WHEB  Portsmouth, 
N.  H.,  to  WOAI-AM-TV  San  Antonio. 

Johnny  Morris,  disc  m.c,  to  KSTP  Minneapolis- 
St.  Paul  in  that  capacity. 

S.  R.  Sague,  president-general  manager,  WSRS 
Cleveland,  elected  a  vice  president  at  large, 
Cleveland  Safety  Council,  in  recognition  of 
station  campaign  for  greater  safety  and  bring- 
ing about  reforms. 

Harry  Maizlish,  president,  KFWB  Hollywood, 
and  Ralph  Edwards,  m.c,  NBC-TV  This  Is 
Your  Life,  presented  special  awards  by  Urban 
League  of  Los  Angeles  for  contributing  to  com- 
munity betterment  and  improvement  of  inter- 
racial relations. 

Art  Ford,  account  executive,  KVOO  Tulsa, 
elected  to  board,  Tulsa  Junior  Chamber  of 
Commerce 

Arthur  L.  Riklin,  account  executive,  KPRC-TV 


Houston,  elected  vice  president  of  Air  Force 
affairs,  Houston  chapter  of  Reserve  Officers 
Assn.,  and  second  vice  president,  Junior  Cham- 
ber of  Commerce,  that  city. 

Robert  N.  Pryor,  vice  president  of  publicity 
and  public  relations,  WCAU-AM-TV  Philadel- 
phia, appointed  1954  chairman,  public  relations 
committee,  Chamber  of  Commerce  of  Greater 
Philadelphia. 

Cliff  Gill,  operations  manager,  John  Poole 
Broadcasting  Co.,  Hollywood,  to  address  series 
of  three  mid-Canada  BMI  clinics  this  summer. 

Henry  Gladstone,  WOR-AM-TV  New  York 
newscaster,  has  left  New  York  for  a  month-long 
tour  of  Europe,  where  he  will  make  tape- 
recordings  for  later  broadcast  on  political  and 
economic  conditions  in  Portugal,  Spain,  Austria, 
Germany,  Italy  and  England. 

Ray  Heatherton,  WOR-TV  New  York  personal- 
ity, received  an  award  from  United  Cerebral 
Palsy  Assn.  of  Queens  County  in  appreciation 
of  his  work  with  children  of  Queens  unit. 

Nick  Reyes,  announcing  staff,  KLYN  Amarillo, 
Tex.,  named  to  serve  on  publicity  committee, 
Amarillo  chapter,  Mental  Health  Assn.'s  ob- 
servance of  National  Mental  Health  Week. 

William  F.  Thompson,  office  supervisor,  KTTV 
(TV)  Hollywood,  father  of  boy,  David  Arthur, 
April  25. 

Charles  Coleman,  pianist  and  composer,  who 
was  known  20  years  ago  as  the  "man  of  a 
million  melodies"  on  WHN  New  York  (now 
WMGM)  and  other  radio  stations,  died  April 
22  in  New  York. 

STATION  SHORTS 

WTAM-WNBK  (TV)  Cleveland  was  cited  by 
the  Marine  Corps  national  office  for  helping 
in  special  local  recruiting  drive  that  enlisted 
two  companies  of  men.  The  award,  reportedly 
the  first  of  its  kind  in  Ohio,  is  highest  Corps 
can  issue  without  Congressional  approval. 

KSLA  (TV)  Shreveport,  La.,  has  increased  its 
space  in  the  Washington-Youree  Hotel  to  ac- 
commodate an  additional  studio  40  x  50  ft.,  ad- 
ditional offices  and  to  enlarge  the  film  dept.  and 
storage  area,  according  to  Deane  R.  Flett,  sta- 
tion manager. 

KPOL  Los  Angeles  has  moved  executive  and  ij 
sales  offices  to  4628  Wilshire  Blvd.,  and  plans 
to  convert  part  of  the  building  into  studios. 

KGA  Spokane,  Wash.,  has  moved  from  down- 
town to  new  quarters  in  the  station's  transmitter 
building  outside  the  city. 


Altoona,  Pa. 

Thirty  years  radio  experience  and 
Roy  Thompson's  life  dedicated  to 
the  community  has  made  WRTA 
Altoona's  friendliest  station.  Peo- 
ple like  to  do  business  with  friends. 
Of  course,  WRTA — advertised  prod- 
ucts— sell! 


yipion 


Represented  by 
Robert  Meeker  Associates 
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 NETWORKS  

DUMONT  SETS  PRO  FOOTBALL  FOR  '54 


■  PROGRAM  SERVICES  

WOL,  Universal  Broadcasting 
Plan  Washington  News  Series 

UNIVERSAL  Broadcasting  System,  New  York, 
announced  last  week  it  has  completed  ar- 
rangements with  WOL  Washington  to  produce 
recorded  programs  of  Washington  news  for 
UBS  for  distribution  to  independent  stations 
throughout  the  country. 

Lincoln  A.  Mayo,  general  manager  of  UBS, 
said  the  service  is  designed  principally  for  sta- 
tions not  receiving  similar  service  from  net- 
works. The  first  series,  he  said,  will  be  a  15- 
minute  weekly  news  review  with  Gene  Berger, 
WOL,  which  will  be  produced  for  release  on 
Oct.  1.  Mr.  Mayo  said  additional  Washington 
features  are  being  planned  by  Maxwell  Marvin, 
WOL  program  director. 

Mr.  Mayo  said  his  company,  located  at  17 
E.  48th  St.,  New  York,  17,  N.  Y.,  should  not 
be  confused  with  a  Boston  firm  of  the  same 
name. 


PROGRAM  SERVICES  SHORTS 

William  Morris  Agency  has  started  construct- 
ing a  new  three-story  office  building  at  El 
Camino  Drive  and  Carlivel,  Beverly  Hills, 
Calif.,  to  house  its  West  Coast  operations.  Esti- 
mated cost  is  around  $1  million.  Audition  and 
projection  rooms  will  be  included  in  the  struc- 
ture to  be  completed  by  next  Jan.  1. 

Griswold-Eshelman  Co.,  Cleveland,  has  con- 
tracted Phil  Davis  Musical  Enterprises  to 
originate  a  musical  commercial  for  its  client 
Howard  Zink  Corp.,  Fremont,  Ohio,  to  be 
used  in  a  13-week  radio  test  campaign. 

Stuart  Reynolds  Productions  has  opened  new 
executive  offices  at  9120  Sunset  Blvd.,  Los 
Angeles  46.   Telephone  is  Crestview  4-7863. 

Clarkson  First  Features,  N.  Y.,  reorganizes 
former  Show  Stoppers  (transcribed  cut-ins  for 
disc  jockeys),  coincident  with  May  1  move  to 
new  quarters  at  274  Madison  Ave.,  according 
to  Robert  J.  Clarkson,  owner.  Telephone  is 
Lexington  2-3163. 

PROGRAM  SERVICES  PEOPLE 

Joseph  Kornfeld,  Tele-Q  Corp.,  promoted  to 
sales  manager. 

Ray  Wild,  Dallas  manager,  United  Television 
j  Programs  Inc.,  promoted  to  southwest  regional 
manager. 

David  Garner,  copywriter,  Dancer-Fitzgerald- 
Sample,  N.  Y.,  to  Product  Services  Inc.,  same 
city,  as  copy  chief. 

Mel  Ferrer,  stage  and  screen  actor,  is  establish- 
ing his  own  tv  packaging  and  producing  com- 
pany with  plans  to  produce  a  15-minute  tele- 
vision show  featuring  Benny  Goodman,  Gene 
Krupa  and  Mel  Powell. 

Jerry  Horwin,  49,  head  of  tv  department,  Ingo 
Preminger  Agency,  Beverly  Hills,  died  April  23 
of  a  cerebral  hemorrhage. 

Thomas  B.  Williams,  formerly  with  General 
Electric  Co.,  to  Product  Services  Inc.,  N.  Y., 
as  supervisor  of  film  production. 

Ray  Sackheim,  formerly  with  Music  Corp.  of 
America,  to  William  Shriffrin  Agency,  Beverly 
Hills  talent  service,  as  representative  and  co- 
ordinator of  tv  and  feature  motion  picture 
accounts. 


Sponsorship    plans    not  yet 

made  for  telecasting  of  more 

than  60  regular  season  games 

of  National  Football  League. 

DuMONT  Television  Network  will  present 
more  than  60  of  the  regular  season  games  of 
the  National  Football  League  in  a  series  of 
coast-to-coast  and  regional  lineups,  running  ev- 
ery weekend  from  Sept.  25  through  Dec.  11. 
Details  were  announced  jointly  last  Thursday 
by  Bert  Bell,  NFL  commissioner,  and  Thomas 
J.  McMahon,  DuMont  director  of  sports. 

Each  weekend  four  to  seven  games  will 
be  telecast  on  Saturday  night  and  Sunday  after- 
noon, with  a  selected  "top  game  of  the  week" 
for  a  coast-to-coast  hook-up  and  the  other 
games  on  a  regional  network,  arranged  to  bring 
home  area  teams  on  tour  to  local  audiences. 

No  information  was  released  by  DuMont  on 
sponsorship  plans.  Westinghouse  was  the  prin- 
cipal sponsor  last  fall,  and  a  company  spokes- 
man told  B«T  Thursday  that  Westinghouse  is  in 
the  process  of  determining  its  fall  promotional 
campaign,  which  is  expected  to  include  "an  out- 
standing sports  program  on  television,  but  not 
necessarily  the  pro  football  games." 

It  was  announced  that  on  any  one  weekend, 
games  will  be  seen  in  a  total  of  more  than  100 
cities,  with  telecasting  reaching  virtually  every 
section  of  the  United  States  from  Massachusetts 
to  California.  The  Saturday  schedule  of  11 
games  on  ten  weekends  has  been  completed  and 
work  on  the  Sunday  schedule  is  now  underlay. 

All  games  on  the  tv  schedule  will  be  "blacked 
out"  locally  in  the  cities  where  they  are  being 
played.    This  is  in  line  with  the  decision  of 


Judge  Allan  K.  Grim  of  the  District  Court  for 
the  Eastern  District  of  Pennsylvania  allowing 
such  blackouts. 

The  "game  of  the  week"  will  be  for  Sunday 
showing  on  a  nationwide  network  lineup  in  as 
many  as  100  cities — mostly  non-league  cities — 
and  will  be  selected  as  the  season  progresses 
according  to  the  performances  of  the  teams,  the 
announcement  stated.  It  was  pointed  out  that 
the  Sunday  schedule  is  being  worked  out  so 
that  when  a  team  plays  away  from  home,  the 
road  contest  will  be  carried  back  to  tv  fans  in 
the  home  city  and  over  a  regional  station  lineup 
in  the  home  territory. 

This  will  be  the  fourth  consecutive  year  that 
DuMont  will  carry  a  regular  season  schedule 
of  NFL  games  on  a  network  basis.  Last  fall 
50  contests  were  telecast  on  an  average  of  100 
stations  each  weekend. 


Foley  to  Head  Promotion 
For  CBS-Owned  Tv  Outlets 

JOHN  DONALD  FOLEY,  promotion  manager 
of  CBS-owned  WCBS  New  York  since  June 
1951,  has  been  named  director  of  CBS-owned 
television  stations  promotion  service,  effective 
immediately,  William  Golden,  creative  director 
of  the  CBS-TV  advertising  and  sales  promotion 
department,  announced  last  week. 

Mr.  Foley  succeeds  David  Luhmann,  who 
has  joined  the  copy  staff  of  Young  &  Rubicam. 

Murray  Gross,  copywriter  in  the  sales  pro- 
motion department  of  CBS  Radio  Spot  Sales 
since  February  1952,  was  named  by  Carl  Ward, 
general  manager  of  CBS,  to  succeed  Mr.  Foley 
as  promotion  manager  of  the  station. 


T 


LOWEST  COST 
MAJOR  STATION  BUY 
IN  THE 
DETROIT  AREA! 


Adam  J.  Young,  Jr.,  Inc 
National  Rep. 

Guardian  Bldg.  •  Detroit  26 
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ARMY-McCARTHY 
COVERAGE  CUT 

NBC-TV  joins  CBS-TV  in  pre- 
senting filmed  excerpts  each 
evening,  citing  low  ratings 
of  hearings  which  do  not  justi- 
fy lost  advertising  revenue. 

LIVE  television  coverage  of  the  Army-Mc- 
Carthy hearing  was  continued  last  week  on 
ABC-TV  and  DuMont  Television  Network,  but 
NBC-TV  joined  CBS-TV  in  presenting  a 
nightly  filmed  digest  of  the  proceedings  in 
addition  to  presenting  excerpts  on  various  news 
programs. 

NBC-TV  had  carried  the  first  two  sessions 
of  the  hearing  "live"  on  April  20  and  21, 
although  CBS-TV  limited  its  coverage  to  a 
daily  film  summary  from  the  start  at  11:15 
p.m.- 12  midnight,  EDT.  Starting  with  last 
Monday's  session,  NBC-TV  presented  a  daily 
filmed  digest,  also  at  1  l:15-midnight,  advanc- 
ing as  a  reason  that  the  "low  ratings"  for  the  first 
two  days  did  not  justify  the  advertising  revenue 
it  had  lost  in  those  days.  A  spokesman  said 
that  NBC  had  cancelled  commercial  programs 
regularly  scheduled  during  these  periods  at  a 
loss  of  more  than  $125,000  in  revenue. 

One  development  deriving  from  NBC-TV's 
decision  was  an  arrangement  for  a  "feed" 
from  ABC-TV  of  the  telecasts  of  the  hearings 
to  seven  stations  not  affiliated  with  the  latter 
network.  NBC-TV  affiliates,  which  requested 
the  "feed"  and  were  accommodated,  starting 
last  Monday,  were  WLWT  (TV)  Cincinnati, 


The 

"RESULTS" 
STATION 

in  Washington 


WLWD  (TV)  Dayton,  WLWC  (TV)  Colum- 
bus, WSYR-TV  Syracuse  and  KSLA-TV 
Shreveport.  CBS-TV  affiliates  fed  by  ABC-TV 
were  WSTV-TV  Steubenville  and  WSEE  (TV) 
Erie. 

An  NBC-TV  spokesman  said  that  few  had 
complained  about  cancellation  of  live  coverage 
of  the  hearing. 

ABC-TV  and  DuMont  both  reported  that 
congratulatory  messages  had  been  received  at 
their  headquarters  in  New  York  for  presenting 
complete  coverage  of  the  hearing.  An  an- 
nouncement from  ABC-TV  said  that  its  New 
York  headquarters  had  received  "hundreds  of 
telegrams,  telephone  calls  and  letters"  thank- 
ing the  network  for  "performing  an  important 
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Represented  Nationally  by  John  Blair  &  Co. 


DURING  the  televised  McCarthy-Army 
hearings,  Sen.  McCarthy  handed  this  note 
to  photographers  asking  that  they  take 
the  cameras  off  him  while  he  used  his 
handkerchief.  While  the  photographers 
were  reading  the  note.  Sen.  McCarthy 
used  the  handkerchief. 

public  service."  DuMont  reported  that  514 
viewers  had  telephoned  the  network's  WABD 
(TV)  New  York,  with  all  but  13  callers  ex- 
pressing appreciation  for  carrying  the  hear- 
ings. The  dissenters  were  said  to  have  ex- 
pressed dissatisfaction  with  the  preemption  of 
the  station's  regular  daytime  shows. 

On  radio.  Mutual  and  ABC  continued  to 
carry  the  full  sessions  of  the  hearing.  NBC 
Radio  devoted  the  12:30-3  p.m.  EDT  periods 
to  coverage,  while  CBS  Radio  presented  a 
half-hour  digest  nightly. 

Newspaper  Pays  50% 

In  Chicago  WBKB  (TV),  the  ABC  o&o 
outlet,  carried  the  hearings  last  week  under 
an  arrangement  with  the  Chicago  Sun-Times. 
The  newspaper  agreed  to  defray  50%  of  the 
cost  the  station  figured  to  lose  by  dropping 
regular  commercial  programs.  Actual  sum 
defrayed  by  the  Sun-Times  was  understood  to 
be  some  $7,000. 

The  telecasts  were  suggested  by  Marshall 
Field  Jr.,  editor  and  publisher  of  the  Sun-Times, 
as  a  public  service  venture  to  bring  hearings 
originally  expected  to  be  blacked  out  in  Chi- 
cago. (WGN-TV  carried  the  hearings  Tues- 
day and  Thursday  because  of  no  Cubs  ball 
games.) 

Both  WBKB  and  the  newspaper  reported 
heavy  commendation  for  the  public  service 
project,  with  the  station  receiving  numerous 
telephone  calls  and  congratulatory  letters 
from  public  officials,  educators  and  viewers. 

Sterling  C.  Quinlan,  vice  president  in  charge 
of  WBKB,  gave  a  conservative  estimate  of 
300,000  home  viewers.   He  said: 

"Marshall  Field  and  I  both  feel  that  this 
is  a  good  thing.  It  might  start  a  pattern  for 
the  future.  The  McCarthy-Army  hearings  take 
a  lot  of  time,  and  the  individual  stations  can't 
shoulder  the  burden  of  the  cost." 

The  committee  itself  was  quite  conscious  of 


the  broadcast  media  looking  and  listening  in 
to  proceedings. 

When  Acting  Chairman  Karl  E.  Mundt  (D- 
S.  D. )  received  telegrams  asking  about  reduced 
live  video  coverage,  the  Senator  said  any  com- 
plaints ought  to  be  sent  to  the  broadcasting  com- 
panies, not  the  committee. 

Sen.  Mundt  also  warned  photographers  to 
stop  getting  in  the  way  of  tv  cameras  when 
snapping  pictures  at  the  hearing.  He  said  he 
had  received  complaints  from  viewers. 

Sen.  McCarthy  wrote  a  note  to  cameramen 
when  he  had  to  blow  his  nose  (see  cut). 

At  another  point  early  in  the  hearing,  Sen. 
Mundt  directed  electricians  to  turn  off  or  re- 
direct one  of  the  banks  of  fixed  lights  (needed 
for  newsreel  cameras). 

Retraction  Problem 

A  problem  for  the  committee  was  how  to 
strike  from  the  record  remarks  already  carried 
to  the  radio-tv  audience.  At  one  point,  Sen. 
Mundt  ordered  stricken  several  minutes  of  de- 
bate on  whether  Sen.  McCarthy  was  respon- 
sible for  newspaper  headlines  on  the  secret 
hearings  on  Fort  Monmouth,  N.  J.  Sen.  Henry 
M.  Jackson  (D-Wash.)  wanted  to  know  how 
this  could  be  carried  out  since  radio  and  tv 
had  broadcast  the  remarks  over  the  country. 
The  ruling  by  Sen.  Mundt:  "Leave  it  in  the 
record." 

But  one  Senator,  not  on  the  committee,  was 1 
not  so  radio-tv  excited.  Oregon's  independent, 
Wayne  Morse,  suggested  in  telegrams  to  the 
program  directors  of  NBC,  CBS  and  MBS,  that-, 
rebroadcasts  of  the  Geneva  Conference  "would  | 
be  placing  first  things  first."  According  to  Sen. 
Morse,  the  Geneva  story  was  more  important 
to  the  radio  audience  than  the  McCarthy-Army 
controversy. 


Three  Join  DuMont 

AFFILIATION  of  three  new  stations  with  Du- 
Mont Television  Network,  raising  the  affiliate 
roster  to  214,  was  announced  last  week  by 
Elmore  B.  Lyford,  DuMont's  director  of  sta-| 
tion  relations.  New  affiliates  are  KWTV  (TV) 
Oklahoma  City  (ch.  19),  owned  by  the  Okla- 
homa Television  Corp.;  KGLO-TV  Mason  City] 
Iowa  (ch.  3),  owned  by  Lee  Radio  Inc.,  and 
WKBT  (TV)  La  Crosse,  Wis.  (ch.  3),  owned;! 
by  WKBT-WKBH  Television  Inc. 


OLORCAST I 

Advance  Schedule 
Of  Network  Color  Shows 


CBS-TV 

The  New  Revue  every  Friday,  5:30- 
6  p.m.  (sustaining). 

NBC-TV 

May  3 :  Voice  of  Firestone,  8:30-9  p.m., 
Monday  (Firestone  Tire  &  Rubber  Co. 
through  Sweeney  &  James  Co.). 

May  7:  Dave  Garroway  Show,  8-8:30 
p.m.,  Friday  (Pontiac  Dealers  through 
McManus,  John  &  Adams  Inc.). 

May  8:  Metropolitan  Museum  of  Art, 
3:30-4  p.m.,  Saturday  (sustaining). 

May  9:  Kukla,  Fran  &  Ollie,  5:30-6 
p.m.,  Sunday  (Swift  &  Co.  through  J. 
Walter  Thompson  Co.). 

[Note:  This  schedule  will  he  corrected  to 
press  time  of  each  issue  of  B-T] 
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ONE  LAST  LOOK  at  the  plans  for  NBC- 
TV's  color  tv  studio  at  the  network's  Bur- 
bank,  Calif.,  plant,  is  taken  by  (I  to  r) 
John  K.  West,  vice  president  in  charge  of 
the  Pacific  division,-  O.  B.  Hansen,  vice 
president  and  chief  engineer,  and  Thomas 
W.  Sarnoff,  director  of  tv  production, 
Hollywood,  before  breaking  ground  with 
their  decorative  shovels. 

DUMONT  RELOCATES 
FOR  MONDAY  BOUTS 

SIGNS  of  a  brisk  competitive  battle  between 
ABC-TV  and  DuMont  Television  Network 
loomed  last  week  as  DuMont  announced  it  has 
signed  a  two-year  contract  with  the  London 
Sporting  Club  Inc.  for  presenting  Monday  Night 
Fights  weekly  from  the  St.  Nicholas  Arena  in 
New  York,  starting  on  May  17. 

Several  weeks  ago  ABC-TV  announced  it 
will  start  presenting  Monday  night  boxing  from 
Eastern  Parkway  Arena,  currently  carried  on 
DuMont,  on  May  17  when  the  current  cycle 
ends  on  DuMont  [B*T,  April  19].  The  bouts 
over  ABC-TV  are  scheduled  to  run  from  9:30- 
11  p.m.,  EDT,  and  those  over  DuMont  from 
St.  Nicholas  Arena  from  9-11  p.m.,  EDT. 

Thomas  McMahon,  DuMont's  director  of 
sports,  said  that  the  network  will  pay  the  Lon- 
don Sporting  Club  $12,500  for  each  Monday 
night  card,  which  will  include  a  main  event,  a 
semi-final  and  a  set  of  preliminary  bouts. 

The  60  stations  which  presently  are  carrying 
DuMont's  bouts  from  Eastern  Parkway  will 
continue  to  present  the  upcoming  card  from 
St.  Nicholas  Arena,  Mr.  McMahon  said.  The 
bouts,  as  in  the  past,  will  be  fed  to  local  stations 
for  sponsorship  on  a  local  or  regional  basis. 

Tex  Sullivan,  fight  promoter  and  matchmaker, 
is  president  of  the  London  Sporting  Club.  He 
reported  last  week  he  has  applied  to  the  New 
York  State  Athletic  Commission  for  permission 
to  stage  the  bouts.  He  will  be  assisted  by  Willie 
Gilzenber,  Newark  boxing  promoter. 

Chris  Schenkel,  who  has  described  the  Mon- 
day night  bouts  from  Eastern  Parkway  for  the 
past  year  and  a  half,  is  expected  to  handle  the 
St.  Nicholas  bouts  for  DuMont. 

In  a  development  said  to  stem  from  the  shift 
of  Eastern  Parkway  bouts  from  DuMont  to 
ABC-TV,  Emil  Lence,  promoter,  was  asked  to 
appear  last  Friday  before  the  New  York  State 
Athletic  Commission  to  explain  certain  tax 
complications.  Mr.  Lence  was  quoted  as  having 
said  that  charges  against  him  have  been  in- 
spired by  DuMont.   He  reported  that  if  the 


commission  refuses  him  permission  to  stage 
bouts  from  Eastern  Parkway,  he  is  prepared 
to  present  the  upcoming  series  of  bouts,  starting 
on  May  17,  from  a  locale  in  New  Jersey. 


WISH-TV  to  Join  CBS-TV; 
KXJB-TV  to  Be  Interconnected 

WISH-TV  Indianapolis  (ch.  8)  will  join  CBS- 
TV  as  a  secondary  interconnected  affiliate  on 
July  1,  it  was  announced  last  week.  The  sta- 
tion is  owned  and  operated  by  Universal  Broad- 
casting Co.,  with  Robert  McConnell  as  general 
manager.  WFBM-TV  is  CBS-TV's  primary 
affiliate  in  Indianapolis. 

KXJB-TV  Valley  City-Fargo,  N.  D.,  will  be 
interconnected  as  CBS-TV  primary  affiliate 
Oct.  1.  The  ch.  4  station  plans  July  1  test  pat- 
terns and  maximum  100  kw  from  1,085-ft. 
tower.  It  is  associated  with  KCJB-TV  Minot, 
N.  D.,  which  began  operating  year  ago  on 
ch.  13. 


Three  Buy  Today1  Time 

THREE  CLIENTS  have  purchased  a  total  of 
65  participations  on  Today  on  NBC-TV  (Mon.- 
Fri.,  7-9  a.m.  EDT  and  CDT).  Wynn  Oil  Co. 
through  BBDO,  New  York,  bought  52  par- 
ticipations effective  June  1  for  52  weeks.  Dia- 
mond Cystal  Salt  Co.  ordered  12  participations 
as  of  May  6  through  Benton  &  Bowles,  New 
York.  Bymart-Tintair,  through  Erwin,  Wasey, 
New  York,  purchased  one  participation  on 
May  1. 


AT&T  Links  Three 

ADDITION  of  WDEF-TV  Chattanooga,  WHO- 
TV  Des  Moines  and  WSEE  (TV)  Erie,  Pa.,  to 
the  AT&T  nationwide  tv  facilities  network,  to 
receive  live  network  tv  programs  brings  total 
to  295  tv  stations  in  187  cities,  it  was  announced 
last  week. 


NETWORK  PEOPLE 


Richard  Linkroum,  formerly  associate  producer, 
NBC-TV's  Home  program,  appointed  producer 
of  the  show,  replacing  Jack  Rayel,  who  has  re- 
signed. John  Green,  formerly  senior  unit  man- 
ager of  Home,  becomes  associate  producer; 
Carl  Lindeman,  previously  associate  producer, 
Kate  Smith  Show,  assumes  duties  as  unit  man- 
ager of  Home,  and  Jack  Fuller,  becomes  head 
of  special  projects  for  the  program. 

Dallas  F.  Townsend  Jr.,  manager  of  CBS-TV 
news  and  formerly  director  of  special  events 
for  CBS  Radio,  to  rejoin  CBS  Radio  news  with 
own  newscast  series,  starting  today  (Monday). 
The  program,  Dallas  Townsend  and  the  News 
(Mon.-Fri.,  11-11:10  p.m.  EDT)  will  replace 
the  first  segment  of  Eric  Sevareid's  News  and 
News  Analysis,  with  latter  program  resched- 
uled at  11:10-11:15  p.m.  EDT. 

Lou  Sanman,  former  tv  producer,  Biow  Co., 
N.  Y.,  to  ABC-TV  Western  Div.,  Hollywood,  as 
production  coordinator. 

Alan  Handley,  producer-director,  NBC-TV 
Dinah  Shore  Show,  signs  term  contract  with 
network  as  producer-director  of  own  package 
programs. 

Warren  Steibel,  merchandising  plan  writer, 
Young  &  Rubicam,  N.  Y.,  to  NBC  Film  Div.,  as 
assistant  manager  of  advertising  and  promotion. 

E.  B.  Smalley,  script  department,  CBS  Radio, 


Hollywood,  named  manager  of  special  section, 
radio  mimeograph  department. 

Ted  Cott,  operating  vice  president  of  NBC 
Radio,  appointed  national  chairman  of  "Op- 
eration Booklift,"  plan  to  supply  more  than 
four  million  books  to  American  service  men 
and  women  throughout  world  and  to  veterans' 
hospitals. 

Edwin  M.  Lieberthal,  manager  of  broadcast 
operations,  DuMont  Tv  Network,  will  present 
a  summer  course  in  "The  Television  Operation: 
Timing,  Controls,"  at  the  New  School  for 
Social  Research  in  New  York,  starting  June  22. 

Johnny  Desmond  and  Sam  Cowling,  stars  of 
ABC  radio-tv  Breakfast  Club,  to  participate  in 
19-hour  cerebral  palsy  telethon  conducted  by 
KBTV  (TV)  Denver  May  1-2. 

Robert  Grebe,  MBS,  New  York,  press  informa- 
tion staff,  father  of  girl,  Robin  Anne,  April  27. 

Willard  Waterman,  star  of  NBC  Radio  Great 
Gildersleeve,  signed  to  re-create  title  role  in 
network's  tv  film  version. 

Danny  Arnold,  writer  for  Dean  Martin  and 
Jerry  Lewis,  takes  on  similar  assignment  for 
NBC-TV  Spike  Jones  Show. 

Richard  Gray,  writer,  CBS-TV  George  Burns  - 
Grade  Allen  Show,  in  addition  joins  Los  An- 
geles div.  of  Columbia  Television  College  of 
Chicago,  as  instructor  in  tv  writing-production. 

Dorothy  Gordon,  founder  and  moderator,  New 
York  Times  Youth  Forum  on  DuMont  Tv  net- 
work and  WQXR  New  York,  will  speak  on  edu- 
cational aspects  of  "rights  and  responsibilities" 
at  April  27  luncheon  during  42d  annual  meet- 
ing of  Chamber  of  Commerce  in  Washington. 
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MANUFACTURING 


DUMONT  SHOWS  19"  COLOR  TUBE  FOR  SETS, 
NEW  COLOR  MULTI-SCANNER  FOR  STATIONS 


Manufacturing  firm  says  it  will  ha 

for  $1 ,000  this  fall,  and  expects  the 

TWO  NEW  color  tv  developments  were  un- 
veiled Wednesday  at  Allen  B.  DuMont  Labs 
headquarters  plant  at  Passaic,  N.  J.,  at  a  news 
demonstration  preliminary  to  their  industry 
showing  at  the  NARTB  convention  in  Chicago 
the  end  of  this  month. 

•  For  broadcasters,  DuMont  has  put  into 
production  a  Color  Multi-Scanner  for  telecast- 
ing color  16mm  films,  slides  and  opaques. 

•  For  viewers,  DuMont  has  produced  a  19- 
inch  color  picture  tube  with  a  picture  area  of  185 
square  inches,  nearly  as  large  as  that  of  a 
19-inch  monochrome  tube,  and  utilizing  a  de- 
sign which  was  described  as  making  possible 
production  of  color  tubes  in  the  same  range  of 
sizes  as  are  now  being  produced  for  black-and- 
white  viewing. 

The  Color  Multi-Scanner  is  an  adaptation  of 
DuMont's  Monochrome  Multi-Scanner  which 
is  now  part  of  the  equipment  of  some  30  tv 
stations,  DuMont  executives  said,  noting  that 
the  monochrome  units  can  be  readily  changed 
for  color  film  use  by  replacing  the  single  tube 
in  the  scanning  unit  with  a  three-tube  set-up. 
Cost  of  such  conversion  would  be  about  $4,000, 
it  was  said — $2,000  for  the  three-tube  array 
within  the  device  and  about  the  same  amount 
for  associated  equipment— a  small  sum  in  com- 
parison to  the  $31,000  which  the  Monochrome 
Multi-Scanner  costs. 

An  unusual  feature  of  the  DuMont  color  film 
equipment  is  an  electronic  masker  which  per- 
mits the  strengthening  of  any  of  the  three 
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The  current  home  addresses  of 
those  members  of  Sigma  Delta 
Chi,  Professional  Journalistic 
Fraternity  who  may  not  have 
kept  in  touch  with  National 
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If  you  have  not  received  com- 
munications from  National 
Headquarters  since  January  1, 
1954,  the  chances  are  that  your 
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portant information  about  your 
membership  status  is  being  held 
for  you.  Don't  delay,  notify  us 
today. 

Sigma  Delta  Chi 
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35  East  Wacker  Drive 
Chicago  1.  111. 
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ve  a  19"  color  set  on  the  market 

price  to  be  cut  in  half  in  two  years. 

primary  colors — red,  blue  or  green — without 
affecting  the  quality  of  the  whites  in  the  pic- 
ture or  the  gray  scale.  In  the  demonstration, 
during  which  16mm  films  of  various  types  were 
shown,  the  red  of  a  brick  wall,  the  blue  of  the 
sky  and  the  green  of  the  grass  and  trees  were 
brightened  as  the  viewers  watched.  This  mask- 
ing device,  which  does  electronically  what  a 
photographic  retoucher  does  physically,  would 
enable  a  program  director  to  get  the  best  color 
values  out  of  a  live  pickup  when  used  in  con- 
nection with  tv  cameras,  it  was  explained.  In 
connection  with  the  Color  Multi-Scanner,  it 
provided  color  film  reproduction  which  Du- 
Mont spokesmen  called  an  improvement  on  the 
original  pictures  and  which  viewers  at  the  dem- 
onstration concurred  was  of  high  quality. 

90%  Use  16mm 

While  it  would  be  possible  to  construct  a 
multi-scanner  for  35mm  film,  the  present  model, 
which  is  now  in  commercial  production,  was 
designed  for  16mm  film  because  about  90% 
of  all  tv  stations  are  equipped  to  handle  that 
size  film,  it  was  explained.  The  machine 
"makes  possible  the  satisfactory  telecasting  of 
more  than  80%  of  the  vast  backlog  of  standard 
types  of  16mm  color  film  shot  during  the  past 
10  years,"  H.  E.  Taylor  Jr.,  manager  of  the 
DuMont  Communications  Products  Division, 
said. 

The  19-inch  tube  was  introduced  by  Dr. 
Allen  B.  DuMont,  president  of  the  company, 
as  an  interim  size  on  which  production  may 
be  limited.  Its  importance  is  chiefly  to  prove 
that  large-screen  picture  tubes  for  color  recep- 
tion, which  Dr.  DuMont  has  long  maintained 
are  essential  to  general  public  acceptance  of 
color  receivers,  can  be  built  at  a  reasonable 
price. 

The  cost  of  materials  for  his  19-inch  tube 
with  185  square  inches  of  viewing  surface  today 
totals  $72,  contrasted  to  $152  for  the  planar- 
mask  type  15-inch  color  tube  with  88^/2  square 
inches  of  viewing  space  and  to  $181  for  the 
deflection-at-screen  type  21-inch  tube  with  155 
square  inches  of  viewing  space,  Dr.  DuMont 
said.  DuMont  will  price  the  first  19-inch  color 
tubes  somewhere  between  $150  and  $200,  he 
said,  predicting  that  within  two  years  with 
volume  production  it  could  be  reduced  to 
under  $100. 

The  tube,  called  a  "Chroma-Sync  Teletron," 
was  described  as  a  "shadow  mask  type  of  tube 
using  a  new  DuMont  mono-convergence  three- 
beam  electron  gun."  Color  phosphors  are  ap- 
plied directly  to  the  curved  face  of  the  tube 
envelope  by  a  photographic  process  which  pro- 
duces more  than  1,300,000  red,  blue  and  green 
phosphor  dots  on  the  screen  in  triad  form,  he 
explained.  Behind  the  screen  and  curved  in 
conformity  to  it,  is  a  thin  metal  disk,  perforated 
with  thousands  of  small  holes,  positioned  in 
such  a  manner  as  to  insure  that  electrons  pass- 
ing through  the  holes  will  strike  the  correct 
phosphors  on  the  screen. 

The  design  permits  a  shortening  of  the  tube 
to  less  than  the  length  of  present  15-inch  color 
tubes,  Dr.  DuMont  said,  so  that  sets  containing 
the  19-inch  DuMont  tubes  can  be  housed  in 
cabinets  no  larger  than  those  for  21 -inch  black- 
and-white  sets.  First  sets  utilizing  these  tubes 
will  be  put  on  the  market  this  fall,  priced  at 
about  $  1 ,000,  he  said.  He  predicted  that  within 
two  years  compatible  color  sets  will  be  available 
at  about  half  that  price. 


DuMONT'S  19"  color  tv  picture  tube  uses 
this  tri-bectm  electron  gun.  The  develop- 
ment is  said  to  allow  a  larger  surface 
area  with  a  relatively  shorter  tube. 

McDonald  Blasts  RCA 
For  Pushing  3-Gun  Tube 

DEVELOPMENT  of  a  single-gun  tube  will 
render  color  tv  sets  now  on  the  market  obsolete, 
Comdr.  Eugene  F.  McDonald  Jr.,  president  of 
Zenith  Radio  Corp.,  declared  last  week. 

Addressing  Zenith's  annual  stockholders 
meeting  Tuesday,  Comdr.  McDonald  also 
charged  that  RCA  has  been  attempting  to 
"strong  arm"  the  introduction  of  color  television 
"with  the  present  inadequate  three-gun  color 
tube"  because  "it  is  having  trouble  signing  up 
other  manufacturers  for  renewal  of  patent  li- 
censes." He  added  that  RCA  "doubtless  con- 
siders it  has  wide  patent  control  over  the 
three-gun  tube." 

The  Zenith  president  described  the  present 
tube  as  a  "Rube  Goldberg  contraption  if  there 
ever  was  one.  It  is  costly  and  difficult  to  build, 
and  its  many  imperfections  make  it  the  one 
major  obstacle  to  development  of  practical  and 
economical  receivers." 

Comdr.  McDonald  commented:  "The  heart 
of  every  color  television  set  is  the  color  tube. 
The  color  television  industry — and  remember, 
I  said  the  whole  industry — has  heart  trouble." 

Comdr.  McDonald  said  that  the  industry 
doubtless  is  putting  in  more  work  on  color 
tubes  today  than  it  has  ever  before  on  any  other 
one  radio-tv  product.  He  said  when  such  a 
workable  tube  is  found,  Zenith  will  be  in  the 
forefront,  and  go  "all  out  in  producing  and 
selling  color  receivers." 

But,  he  added,  "in  the  meantime  we  do  not 
intend  to  use  the  American  people  as  guinea 
pigs  in  order  to  help  RCA  sign  up  its  patent 
pool  licensees  for  another  term." 


Station 


TRANSMITTER  SHIPMENTS 

Power  Band 


Gates  Radio  Co. 

WEPG  South  Pittsburg.  Tenn. 
KSPC  Sinton,  Tex. 
WFIG  Sumter,  S.  C. 
WOIC  Columbia,  S.  C. 
WEXL  Royal  Oak,  Mich. 
KAVR  Apple  Valley,  Calif. 
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500  w  am  new  station 

I  kw  am  new  station 

I  kw  am  power  increase 

I  kw  am  new  station 

I  kw  am  power  increase 

5  kw  am  new  station 
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BELL  LABS  EXHIBITS 
NEW  SOLAR  BATTERY 

The  sunlight-to-electricity  de- 
vice might  have  some  applica- 
tion for  certain  broadcast  op- 
erations, Bell  spokesmen  say. 

ALTHOUGH  developed  chiefly  for  use  on  rural 
telephone  lines,  the  Bell  Telephone  Labs'  new 
solar  battery  might  have  some  application  as 
a  power  source  for  broadcaster's  small  remote 
pickup  units  or  microwave  radio  relays,  Bell 
representatives  speculated  last  week  at  the  dem- 
onstration of  the  battery  in  Washington. 

The  device  was  on  exhibit  at  the  91st  annual 
meeting  of  the  National  Academy  of  Sciences 
after  its  unveiling  in  New  York  the  previous 
weekend  [B«T,  April  26]. 

However,  broadcasters  probably  would  pre- 
fer conventional  batteries  or  some  other  more 
constant  power  source  both  day  and  night,  the 
Bell  spokesmen  said,  even  in  those  cases  where 
the  solar  battery  would  work. 

The  solar  "battery"  actually  is  not  a  battery, 
they  explained,  because  it  does  not  store  elec- 
trical energy  but  instead  converts  sunlight  di- 
rectly into  electrical  energy.  Made  of  thin 
silicon  strips  sensitive  to  light,  the  solar  battery 
when  used  on  a  telephone  line  powers  the  tran- 
sistor amplifier  in  the  line  during  the  day  and 
also  charges  a  battery  which  runs  the  ampli- 
fier at  night.  The  transistor  and  its  low  power 
requirement  makes  the  solar  battery  practical, 
it  was  pointed  out. 

The  solar  battery  will  be  tested  in  telephone 
use  on  an  experimental  line  in  Georgia  with 
transistors  being  used,  Bell  officials  said.  The 
silicon  strips,  when  linked  together,  can  deliver 
power  from  the  sun  at  about  50  w  per  square 
yard  of  surface,  but  in  telephone  use  the  bat- 
tery is  only  a  fraction  of  this  size. 

The  5x7  in.  demonstration  battery  powered 
a  transistor  fm  transmitter,  the  size  of  a  package 
of  cigarettes,  which  broadcast  speech  and  pho- 
nograph music  on  100  mc  to  a  standard  fm  re- 
ceiver on  the  opposite  side  of  the  room.  A 
table  lamp  simulated  sunlight.  Spokesmen 
pointed  out  that  in  the  earlier  New  York  dem- 
onstration, the  unit  worked  almost  as  well  on 
a  rainy  day  as  in  direct  sunlight.  Out-of-doors 
the  unit  can  range  two  to  three  miles,  they  said. 

The  National  Academy  of  Sciences  meeting 
ran  Monday  through  Wednesday  and  featured 
technical  papers  on  a  wide  range  of  subjects, 
including  "Electronic  Reproduction  of  Wide- 
Range  Signals"  by  Harry  F.  Olson  of  RCA  and 
"The  Morphology  of  Ionospheric  Storms"  by 
H.  G.  Booker  of  Cornell  U.  The  ionosphere 
affects  radio  propagation. 


MANUFACTURING  SHORTS 

Electran  Manufacturing  Co.,  Chicago,  has  pub- 
lished a  six-page  folder  about  Electran  line  of 
custom-made  transformers,  reactors,  chokes, 
special  windings  and  electronic  devices.  Avail- 
able on  request:  1901  Clybourn  Ave.,  Chicago 
14.  Bulletin  No.  53K. 

Shallcross  Manufacturing  Co.,  Collingsdale, 
Pa.  (wirewound  resistors),  announces  new  line 
of  Vi,  1  and  2  watt  boro-carbon  resistors, 
called  Borohm  (R).  Dimensions,  specifications 
and  laboratory  performance  data  are  given  in 
Bulletin  L-33,  available  from  the  company  on 
request. 


Flying  Salesman 

DESCRIBED  as  television's  "first  known 
flying  representative,"  Lyon  Weir  this 
week  joins  Television  Specialty  Co.,  New 
York,  manufacturers  and  distributors  of 
rear-screen  projectors  and  tv  production 
equipment,  as  western  representative. 
Mr.  Weir,  a  licensed  pilot,  will  cover  his 
3  Vi  -million-square-mile  territory  west  of 
the  Mississippi  River  in  his  own  Cessna. 
He  was  scheduled  to  take  off  last  week 
to  cover  several  thousand  miles  to  service 
and  sell  23  television  stations  in  cities 
in  Texas  and  Mexico.  A  company  spokes- 
man said  that  such  a  trip  ordinarily  would 
take  about  three  months,  but  that  Mr. 
Weir  expected  to  be  back  in  New  York 
in  less  than  four  weeks.  Mr.  Weir  will 
continue  as  head  of  Leonard  Weir  & 
Assoc.,  New  York,  tv  program  packager. 


WEC  to  Close  Sunbury  Plant, 
Consolidate  at  Metuchen,  N.  J. 

DECISION  by  the  Westinghouse  Electric  Corp. 
to  close  its  tv  and  radio  assembly  plant  in 
Sunbury,  Pa.,  on  Aug.  27  and  consolidate  all 
production  operations  in  the  headquarters  plant 
at  Metuchen,  N.  J.,  was  announced  last  week 
by  R.  J.  Newcomb,  manager  of  Westinghouse's 
Television-Radio  Division. 

In  making  the  announcement  to  Sunbury  em- 
ployes, union  representatives  and  local  busi- 
ness and  civic  groups,  Mr.  Newcomb  and  other 
company  spokesmen  explained  that  the  move 
was  adopted  because  the  division  has  been 
operating  "two  major  plants  at  partial  produc- 
tion for  many  months."  Mr.  Newcomb  added 
that  "no  appreciable  upswing  in  consumer  de- 
mands for  radio  and  television  sets  is  forecast 
in  the  near  future  .  .  .  therefore,  to  operate 
efficiently  we  must  consolidate  our  production 
at  one  location  and  take  full  advantage  of  its 
capacity  and  more  modern  facilities." 

Mr.  Newcomb  also  said:  "Our  present  lease 
of  the  plant  runs  until  February  1956,  and  in 
line  with  that  desire,  we  will  permit  any  other 
employer  who  is  willing  and  able  to  provide 
1,000  or  more  jobs  for  Sunbury  people  to  lease 
the  plant  rent-free  for  the  balance  of  the 
present  lease,  providing  legal  details  for  such  an 
arrangement  can  be  worked  out.  No  such 
prospective  employer  has  been  located  to  date, 
but  Westinghouse  will  work  actively  toward 
this  objective." 


Martin  Gets  Special  Duty 
For  RCA  Tube  Div.  Sales 

PROMOTION  of  Ted  Martin  Ir.,  manager 
of  the  RCA  Tube  Division's  southeastern  dis- 
tributor sales  district,  to  a  "special  assignment" 
sales  post  by  the  division  was  announced  last 
week  by  Harold  F.  Bersche,  distributor  sales 
manager.  Lysle  O.  Shanafelt,  an  RCA  sales 
representative  in  the  Atlanta  area,  has  been 
named  to  succeed  Mr.  Martin. 

In  his  new  post,  Mr.  Martin  will  operate  out 
of  the  division's  home  office  in  Harrison,  N.  J., 
devoting  himself  to  special  sales  assignments 
involving  distributors  of  RCA  products.  Mr. 
Shanafelt  will  headquarter  in  the  company's 
Atlanta  office  and  will  be  responsible  in  his 
area  for  sales,  distribution,  advertising  and 
sales  promotion  of  the  division's  products. 


Standard  Electronics  Opens 
Pacific,  Midwest  Offices 

STANDARD  Electronics  Corp.,  subsidiary  of 
Claude  Neon  Inc.,  has  established  Pacific  Coast 
and  Midwest  branch  offices  for  equipment  sales 
and  service  to  tv  stations  in  those  areas,  William 
H.  Zillger,  Standard  vice  president,  announced. 

The  new  sales  engineering  district  managers 
and  offices  are: 

Midwest — including  Illinois,  Indiana,  Iowa,  Ken- 
tucky, Michigan,  Minnesota,  Missouri,  Ohio  and 
Wisconsin:  Edward  W.  Stone,  1039  W.  Hollywood 
St.,  Chicago. 

Pacific  Coast — California,  Oregon  and  Washing- 
ton: Ciyde  Rush,  C.  B.  Rush  &  Assoc.,  3757  Wil- 
shire  Blvd.,  Los  Angeles  5. 

North  Dakota  south  to  and  including  Texas, 
and  all  states  not  covered  between  the  Midwest 
and  Pacific  Coast  offices:  Lew  Pett,  432  S.  Curson 
St.,  Los  Angeles. 


RCA  Opens  Public  Showings 
Of  Its  Color  in  New  York 

FIRST  public  demonstrations  of  RCA's  com- 
patible color  television  system  was  scheduled 
to  open  yesterday  (Sunday)  at  the  RCA  Ex- 
hibition Hall  in  New  York.  Participating  in 
the  exhibit,  which  will  run  throughout  May,  will 
be  RCA  Victor  and  NBC's  WNBT  (TV)  New 
York. 

Titled  "Festival  of  Color,"  the  exhibit  will  be 
open  from  10  a.m.  to  10  p.m.,  and  will  present 
WNBT  (TV)  personalities  in  closed  circuit 
color  telecasts.  A  heavy  promotional  campaign 
is  planned  by  WNBT  (TV)  during  the  "Festival 
of  Color." 
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FOR  THE  RECORD 


Station  Authorizations,  Applications 

(As  Compiled  by  B  »T) 

April  22  through  April  28 

Includes  data  on  new  stations,  changes  in  existing  stations,  ownership  changes,  hearing 
cases,  rules  &  standards  changes  and  routine  roundup. 

Abbreviations: 


CP — construction  permit.  DA — directional  an- 
tenna. ERP — effective  radiated  power.  STL — 
studio-transmitter  link,  synch,  amp. — synchro- 
nous amplifier,  vhf — very  high  frequency,  uhf — 
ultra  high  frequency,  ant. — antenna,  aur. — aural, 
vis.  —  visual,    kw  —  kilowatts,   w  —  watts,   mc  — 


megacycles.  D — day.  N — night.  LS — local  sun- 
set, mod.  —  modification,  trans.  —  transmitter 
unl.  —  unlimited  hours,  kc — kilocycles.  SSA  — 
special  service  authorization.  STA — special  tem- 
porary authorization.  (FCC  file  and  hearing 
docket  numbers  given  In  parentheses.) 


FCC  Commercial  Station  Authorizations 
As  of  Mareh  31,  1954* 


AM 

FM 

TV 

Licensed  (all  on  air) 

2,532 

530 

10 1 

CPs  on  air 

7 

25 

f284 

CPs  not  on  air 

129 

15 

190 

Total  on  air 

2,539 

555 

385 

Total  authorized 

2.668 

570 

575 

Applications  in  hearing 

129 

4 

183 

New  station  requests 

163 

3 

72 

Facilities  change  requests 

133 

19 

25 

Total  applications  pending 

883 

108 

249 

Licenses  deleted  in  March 

0 

4 

0 

CPs  deleted  in  March 

0 

0 

11 

*  Does  not  include  noncommercial  educational 
fm  and  tv  stations. 

t  Authorized  to  operate  commercially. 

•    ••"  *  • 


Am  and  Fr 

n  Summary 

throu 

gh  April 

28 

Appls. 

In 

On 

Pend- 

Hear 

Air 

Licensed 

CPs 

ing 

ing 

Am  2,548 

2,539 

141 

161 

129 

Fm  557 

532 

38 

5 

4 

ACTIONS  OF  FCC 
New  Tv  Stations  .  .  . 

GRANTS 

St.  Louis,  Missouri— KWK  Inc.  (KWK),  granted 
vhf  ch.  4  (66-72  mc);  ERF  100  kw  visual,  50  kw 
aural;  antenna  height  above  average  terrain  521 
ft.,  above  ground  561  ft.  Estimated  construction 
cost  $594,000,  first  year  operating  cost  $1,094,424, 
revenue  $1,300,000.  Post  office  address:  1215  Cole 
Street,  St.  Louis  6,  Missouri.  Studio  and  trans- 
mitter location:  1215  Cole  Street.  Geographic  co- 
ordinates 38°  38'  10"  N.  Lat.,  90°  11'  44"  W.  Long. 
Transmitter  RCA,  antenna  RCA.  Legal  counsel 
Dempsey  &  Koplovitz,  Washington.  Consulting 
engineer  A.  Earl  Cullum  Jr.,  Dallas,  Tex.  Grant 
was  made  possible  by  merger  of  competing  appli- 
cants KWK,  KXOK  and  Missouri  Valley  Tv  Inc. 
When  options  under  merger  are  taken,  KWK  will 
be  owned  23%  by  present  part-owner  St.  Louis 
Globe-Democrat,  28%  by  other  part-owners  Rob- 
ert T.  Convey  and  associates,  23%  by  KXOK  Inc., 


Television  Station  Grants  and  Applications 
Since  April  14,  1952 
Grants  since  July  7  7,  7952: 

vhf       uhf  Total 

Commercial                          234          305  5391 

Educational                            12           17  29 

Total  Operating  Stations  in  U.  5.: 

vhf        uhf  Total 

Commercial  on  air               255          123  378 

Noncommercial  on  air           2            2  4 


Applications  filed  since  April  14,  7952: 


New 

Amend. 

vhf 

uhf 

Total 

Commercial 

916 

337 

709 

525 

1,235- 

Educational 

53 

27 

26 

533 

Total 

969 

337 

736 

551 

1,288^ 

1  Sixty -eight 

CPs  (12 

vhf,  56 

uhf) 

have  be 

en  re- 

turned. 

2  One  applicant  did  not  specify  channel. 

3  Includes  29  already  granted. 

1  Includes  562  already  granted. 

*     #  « 


23%  by  KSTP  Inc.  and  3%  by  St.  Louis  residents. 
KSTP-AM-TV  Minneapolis-St.  Paul  and  St.  Louis 
residents  comprise  Missouri  Valley.  FCC  order 
requires  divestment  of  KXOK.    Granted  April  23. 

APPLICATIONS  AMENDED 

Boston,  Mass. — Matheson  Radio  Co.  amends  bid 
for  new  tv  station  on  vhf  ch.  5  to  change  ERP  to 
65.2  kw  visual.  32.6  kw  aural;  transmitter  location 
to  Chestnut  St.,  Newton  Upper  Falls,  Newton, 
Mass.;  antenna  height  above  average  terrain 
1,138  ft.    Filed  April  27. 

Bristol,  Va. — Appalachian  Bcstg.  Co.  amends 
bid  for  new  tv  station  on  vhf  ch.  5  to  change 
ERP  to  100  kw  visual,  53.5  kw  aural;  transmitter 
location  to  on  Holston  High  Knob,  700  ft.  NE 
of  Triangulation  Station,  11  miles  SE  of  Bristol; 
antenna  height  above  average  terrain  1,973  ft. 
Filed  April  23. 

Seattle,  Wash. — Priget  Sound  Bcstg.  Co.  amends 
bid  for  new  tv  station  on  vhf  ch.  7  to  change 
ERP  to  256  kw  visual,  144  kw  aural;  transmitter 
location  to  approximately  4  miles  NW  of  Issa- 
quah.  Wash.;  antenna  height  above  average  ter- 
rain 1,350  ft.    Filed  April  23. 


APPLICATION  DISMISSED 

New  York,  N.  Y. — WHOV-TV  Inc.  FCC  dis- 
missed application  for  new  tv  station  on  uhf  ch. 
31  at  request  of  attorney.    Dismissed  April  23. 

Existing  Tv  Stations  .  .  . 

ACTIONS  BY  FCC 

KQED  (TV)  Berkeley,  Calif.— Bay  Area  Educa- 
tional Tv  Assn.  granted  STA  to  operate  on  re- 
served educational  ch.  9  for  the  period  ending 
Sept.  22.    Granted  April  16;  announced  April  27. 

KFXJ-TV  Grand  Junction,  Colo.  —  Western 
Slope  Bcstg.  Co.  granted  modification  of  CP  for 
vhf  ch.  5  to  change  ERP  to  1.29  kw  visual,  0.776 
kw  aural;  antenna  height  above  average  terrain 
minus  10  ft.;  completion  date  Nov.  22.  Granted 
April  23;  announced  April  27. 

WDBO-TV  Orlando,  Fla.— Orlando  Bcstg.  Co. 
granted  modification  of  CP  for  vhf  ch.  6  to  change 
ERP  to  100  kw  visual,  50  kw  aural;  antenna 
height  above  average  terrain  540  ft.;  completion 
date  Oct.  23.  Granted  April  23;  announced 
April  27. 

WFIE  (TV)  Evansville,  Ind.— Premier  Tv  Inc. 

granted  modification  of  CP  for  uhf  ch.  62  to 
change  ERP  to  69.2  kw  visual,  36.3  kw  aural; 
completion  date  Oct.  10.  Granted  April  19;  an- 
nounced April  27. 

WKNY-TV  Kingston,  N.  Y. — WKNY-TV  Corp. 
granted  STA  to  operate  commercially  on  uhf  ch. 
66  for  the  period  ending  July  22.  Granted  April 
21;  announced  April  27. 

WOR-TV  New  York,  N.  Y.— General  Teleradio 
Inc.  granted  STA  to  operate  facilities  of  WOR-TV 
on  experimental  basis,  using  call  letters  KE2XKC, 
to  field  test  coding  and  decoding  apparatus  de- 
veloped by  Zenith  Radio  Corp.  in  connection 
with  its  Phonevision  subscription  tv  system,  for 
period  May  15  through  Aug.  15;  conditions.  Ac- 
tion April  21. 

WFMZ-TV  Allentown,  Pa. — Perm-Allen  Bcstg. 
Co.  granted  modification  of  CP  for  uhf  ch.  67  to 
change  ERP  to  79.4  kw  visual,  43.6  kw  aural; 
transmitter  location  to  0.2  mile  NE  of  Bauer  Rock, 
about  3  miles  SSE  of  Allentown;  antenna  height 
above  average  terrain  970  ft.  Granted  April  21; 
announced  April  27. 

WSEE  (TV)  Erie,  Pa. — Great  Lakes  Tv  Co. 
granted  STA  to  operate  commercially  on  uhf 
ch.  35  for  the  period  ending  Sept.  19.  Granted 
April  22;  announced  April  27. 

WDEF-TV  Chattanooga,  Tenn. — WDEF  Bcstg. 
Co.  granted  STA  to  operate  commercially  on  vhf 
ch.  12  for  the  period  ending  Sept.  28.  Granted 
April  19;  announced  April  27. 

WTAR-TV  Norfolk,  Va. — WTAR  Radio  Corp. 
granted  STA  to  operate  commercially  on  vhf 
ch.  3  (formerly  on  ch.  4)  for  the  period  ending 
June  1.    Granted  April  21;  announced  April  27. 


STATIONS  DELETED 

WGLM  (TV)  Lawrence,  Mass. — General  Bcstg. 
Co.  FCC  deleted  tv  station  on  uhf  ch.  72  at 
request  of  applicant.    Deleted  April  26. 

WOSH-Tv  Oshkosh,  Wis.— William  F.  Johns  Jr. 
et  al  d/b  as  Oshkosh  Bcstg.  Co.  FCC  deleted  tv 
station  on  uhf  ch.  48  at  request  of  attorney. 
Deleted  April  27. 


APPLICATIONS 

KCCC-TV  Sacramento,  Calif. — Capital  City  Tv 
Corp.  seeks  modification  of  CP  for  uhf  ch.  40  to 
change  ERP  to  185.11  kw  visual,  91.7  kw  aural; 
antenna  height  above  average  terrain  486  ft. 
Filed  April  23. 

KTVO  (TV)  Kirksville,  Mo.— KBIZ  Inc.  seeks 
modification  of  CP  for  vhf  ch.  3  to  change  studio 
and  transmitter  location  to  4V2  miles  E  of  Lan- 
caster on  U.  S.  Hwy.  136.  Filed  April  22. 

WBLD  (TV)  Bloomingdale,  N.  Y. — Great  North- 
ern Tv  Inc.  seeks  modification  of  CP  for  vhf  ch. 
5  to  change  ERP  to  57.5  kw  visual,  28.8  kw  aural; 
transmitter  and  studio  location  to  Terry  Mt.  7.3 
miles  W  of  Peru,  N.  Y.;  antenna  height  above 
average  terrain  1,605  ft.    Filed  April  27. 

WHEC-TV  Rochester,  N.  Y. — WHEC  Inc.  seeks 
modification  of  CP  for  share-time  on  vhf  ch.  10 
to  change  ERP  to  123.9  kw  visual,  66.2  kw  aural; 
antenna  height  above  average  terrain  447  ft. 
Filed  April  27. 

WVET-TV  Rochester,   N.  Y. — Veterans  Bcstg. 

Co.  seeks  modification  of  CP  for  share-time  on 
vhf  ch.  10  to  change  ERP  to  123.9  kw  visual,  66.2 
kw  aural;  antenna  height  above  average  terrain 
447  ft.    Filed  April  27. 

WFMZ-TV  Allentown,  Pa.— Penn-Allen  Bcstg. 
Co.  seeks  modification  of  CP  for  uhf  ch.  67  to 
change  studio  location  to  1401  Cedar  Crest  Blvd., 
Allentown,  Pa.   Filed  April  21. 

WCHA-TV  Chambersburg,  Pa.— Chambersburg 
Bcstg.  Co.  seeks  modification  of  CP  for  uhf  ch.  46 
to  change  ERP  to  7.75  kw  visual,  3.875  kw  aural; 
antenna  height  above  average  terrain  1,314  ft. 
Filed  April  21. 

(Continued  on  page  99) 
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PROFESSIONAL  CARDS 


JANSKY  &  BAILEY 

•cutive  Offices 

1735  DeSales  St.,  N.W. 
Meet  and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
ashington,  0.  C.        ADams  4-2414 

Mtmber  AFCCE  * 


ammercial  Radio  Equip.  Co. 
Everett  L.  Dillard,  Gen.  Mgr. 
TERNATIONAL  BLDG.       Dl.  7-1319 

WASHINGTON,  D.  C. 
O.  lOX  7037  JACKSON  5302 

KANSAS  CITY,  MO. 
Member  AFCCB  • 


FRANK  H.  MclNTOSH 

CONSULTING  RADIO  ENGINEER 
1216  WYATT  BLDG 
WASHINGTON,  D.  C. 
Metropolitan  8-4477 

Member  AFCCB  • 


KEAR  &  KENNEDY 

i«2  18th  St.,  N.  W.    Hudson  3-9000 
WASHINGTON  6,  D.  C. 

Member  AFCCB  ' 


LYNNE  C.  SMEBY 

"Registered  Professional  Engineer" 

I1 1  G  St.,  N.  W.  EX  3-8073 

WASHINGTON  5,  D.  C. 


ROBERT  L.  HAMMETT 

CONSULTING  RADIO  ENGINEER 
230  BANKERS  INVESTMENT  BLDG. 
SAN  FRANCISCO  2,  CALIFORNIA 
SUTTER  1-7545 


LOWELL  R.  WRIGHT 

Aeronautical  Consultant 

rermerly  Department  of  Commerce — C.A.A. 
ember  Wtihlniton   Airspace  Subcommittee) 

Offers  a  specialized  consulting  service 
to  the  Radio  and  Television  Industry 
on  aeronautical  problems  created  by 
tower  construction. 

■    ■■-  0.  No.  2.  BOX  29.  HERN-DON.  V*. 

Suburban  Washington,  D.  C.)  Tel.:  114- M 


JAMES  C.  McNARY 
Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCB  • 


A.  D.  RING  &  ASSOCIATES 

30  Yeart'  Experience  in  Radio 
Engineering 
MUNSEY  BLDG.  REPUBLIC  7-2347 

WASHINGTON  4,  D.  C. 

Member  AFCCB  • 


RUSSELL  P.  MAY 

711  14th  St.,  N.  W.  Sheraton  Bldg. 

Washington  5,  D.  C.         REpubllc  7-3984 

Member  AFCCB  • 


A.  EARL  CULLUM,  JR. 

CONSULTING  RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 

JUSTIN  6108 

Member  AFCCB  • 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 

Quarter  Century  Profettional  Experience 
Radio-Television- 
Electronics-Communications 

1610  Eye  St.,  N.  W.,  Wash.  6,  D.  C. 
Executive  S-ltS0— Executive  S-SU1 
(Nights-holidays,  Loctwood  5-1819) 
Member  AFCCB  * 


JOHN  B.  HEFFELFINGER 

815  E.  83rd  St.  Hiland  7010 

KANSAS  CITY,  MISSOURI 


QUALIFIED  ENGINEERING 

is  of  paramount  importance 
in  getting  yonr 
AM,  TV,  or  FM  station  on  the  air. 


—Established  19S6— 
PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.  MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCB  • 


GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  Bldg.      National  8-7757 
Washington  4,  D.  C. 
Member  AFCCB  ' 


WELDON  &  CARR 

Consulting 

Radio  &  Television 
Engineers 

Washington  6,  D.  C.  Dallas,  Texas 

1001  Conn.  Ave.       4212  S.  Buckner  Blvd. 
Member  AFCCB  • 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR.  4-8721 

1100  W.  Abram 
ARLINGTON,  TEXAS 


WALTER  F.  KEAN 

AM-TV  BROADCAST  ALLOCATION 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  8-2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


PUBLISH 
A  PROFESSIONAL  CARD 
And  Join 
These  Engineers 
AMONG  THE  FOREMOST 
In  Their  Field 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.  STerling  3-0111 

Washington  4,  D.  C. 

Member  AFCCB  • 


Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING    DISTRICT  74218 
WASHINGTON  4,  D.  C. 

Member  AFCCB  ' 


PAGE,  CREUTZ, 
GARRISON  &  WALDSCHMITT 

CONSULTING  ENGINEERS 

710  14th  St.,  N.  W.    Executie  3-567* 
Washington  5,  D.  C. 

Member  AFCCB  • 


ROBERT  M.  SILLIMAN 

John  A.  Moffet — Associate 
1405  G  St.,  N.  W. 
Republic  7-6646 
Washington  5,  D.  C. 

Member  AFCCB  * 


WILLIAM  E.  BENNS,  JR. 
Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.  W.,  Wash.,  D.  C. 
Phone  EMerson  2-8071 
Box  2468,  Birmingham,  Ala. 
Phone  6-2924 

Member  AFCCB  * 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
4900  Euclid  Avenue 

Cleveland  3,  Ohio 
HEnderson  2-3177 

Member  AFCCB  • 


SERVICE  DIRECTORY 


Custom-Built  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  D.  C. 
Lincoln  3-2705 


COMMERCIAL  RADIO 
MONITORING  COMPANY 

MOBILE  FREQUENCY  MEASUREMENT 
SERVICE  FOR  FM  &  TV 

Engineer  on  duty  ail  night  every  night 
JACKSON  5302 
P.  O.  Box  7037        Kansas  City,  Me. 


SPOT  YOUR  FIRM'S  NAME  HERE, 
To  Be  Seen  by  75,956  *  Readers 
— among  them,  the  decision-making 
station  owners  and  managers,  chief 
engineers  and  technicians — applicants 
for  am,  fm,  tv  and  facsimile  facilities. 
*  1953   ARB   Projected    Readership  Survey 


TO  ADVERTISE  IS  TEE 

PROFESSIONAL  OR 
SERVICE  DIRECTORY 

Contact 
BROADCASTING 'TELECASTING 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.    Checks  and  money  orders  only. 
Deadline:    Undisplayed — Monday  preceding  publication  date.     Display — Tuesday 
preceding  publication  date. 

Situations  Wanted  20^-  per  word — $2.00  minimum  •  Help  Wanted  25$  per  word — 
$2.00  minimum 

All  other  classifications  30$  per  word — $^.00  minimum  •  Display  ads  $15.00  per  inch 
No  charge  for  blind  box  number.    Send  box  replies  to 
Broadcasting  •  Telecasting,  1735  DeSales  St.  N.  W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance 
separately,  please).  All  transcriptions,  photos,  etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcast- 
ing •  Telecasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


Help  Wanted 


Managerial 


Sales  manager — Excellent  financial  opportunity 
with  growing  national  company.  Productive 
record  necessary  of  training  and  leading  men  in 
competitive  markets;  large  or  small.  Some  travel. 
Salary,  commission  and  traveling  expenses.  Chi- 
cago headquarters.    Box  207D,  B'T. 


Salesmen 


Looking?  Ready  for  high  income?  Fast  growing 
metropolitan  station  in  southern  New  England. 
Staff  and  management  will  work  with  you.  Clean 
operation  where  you  can  be  successful.  Let's 
hear  from  you  concerning  things  of  interest,  if 
we  are  going  to  work  together.    Box  169D,  B'T. 


Salesman-announcer  for  Chicago  area  kilowatt 
daytimer.  20  hours  announce  time  pays  $125. 
per  month.  Initial  3  months  guaranteed  draw 
$275.  against  15%  commission.  Total  income  $400. 
Interview  necessary.  Please  send  all  particulars 
first  letter.  Box  171D,  B'T. 


Sales  manager  for  metropolitan  market,  in  early 
30's,  married.  Unusual  opportunity  for  promo- 
tion.   Box  195D,  B'T. 


Hard  hitting  street  or  phone  salesman.  Some 
mike  work  allowed.  Sports  calling  fine.  Guar- 
antee with  substantial  commission.  Applicant 
needs  long  experience  in  a  3  or  more  station 
market.    California.    Box  225D,  B'T. 


Experienced  salesman.  15%  commission.  Immedi- 
ate list  of  excellent  active  accounts.  Ideal  work- 
ing conditions.  Chance  for  advancement  in 
radio  and  television.  Send  full  details  to  WBCK, 
WBCK-TV,  Battle  Creek,  Michigan. 


Salesman  at  once,  man  or  woman.  25%  commis- 
sion, 5000  watt,  day  and  night.  WKNK,  Muske- 
gon, Michigan. 


50,000  watt  California  station  needs  top  experi- 
enced time  salesman.  Permanent  job  with  fu- 
ture potential.  Salary  plus  car  allowance.  Write 
Personnel  Department,  McClatchy  Broadcasting 
Co.,  21st  &  Q  Streets,  Sacramento,  California. 


Experienced  salesman  to  sell  competitive  market. 
Must  be  strong  on  sales  and  ideas.  Send  all 
replies  to  Box  99,  Anchorage,  Alaska. 


Announcers 


Combo-program  director-morning  personality: 
Looking  for  strong  idea  man  with  enthusiasm 
for  infusing  new  life  into  bread-and-butter  side 
of  am-tv  operation  in  coastal  New  England  city. 
Must  also  anticipate  doing  personable  early 
morning  DJ  show.  Salary  and  talent.  Tempera- 
ment problems  and  drifters  not  considered.  Box 
859C,  B«T. 


Salesmen  or  announcers  with  1st  tickets.  Western 
Ohio.    Box  77D,  B'T. 


Comedy  DJ — "yock-it-up".  Actor's  delivery  on 
"one-liners"  and  quips.  Natural  flair  for  humor. 
Acting  experience.  Single.  Pa.,  N.  Y.,  Great 
Lakes  area.    Box  56D,  B'T. 


Announcer-operator  with  1st  class  ticket.  Ac- 
cent on  announcing.  Some  am-fm  maintenance. 
Prefer  married  man.  Car.  $90  for  40  hours. 
Middle  Atlantic  state  city.  Box  161D,  B-T. 


New  daytime  station  in  eastern  market  of  6000 
needs  a  permanent  announcer-salesman.  Maxi- 
mum of  29  hours  per  week  announcing.  Balance 
of  time  to  sell  and  service  accounts.  High 
pressure  wonder  boys  need  not  apply.  Nominal 
salary  for  announcing.  Ten  percent  on  sales. 
Reply  Box  229D,  B'T. 


Shopping  for  experienced  personnel  for  kw  day- 
timer  in  agricultural  area.  KCNI,  Broken  Bow, 
Nebraska. 


Announcers:  50,000  watt,  am-tv,  CBS,  south 
Texas  station,  has  opening  for  nimble-minded 
morning  man.  Combination  am  and  tv  schedule. 
Must  have  ability  to  spot  news  in  local  people 
and  events  of  paramount  interest.  Send  picture, 
tape,  salary,  etc.,  to  KGBT,  Box  711,  Harlingen, 
Texas. 


Help  Wanted— (Cont'd) 


Hillbilly  disc-jockey,  salesman,  real  rustic  char- 
acter strong  on  sales.  Phone,  write,  wire  KOGT. 
Orange,  Texas. 


Program  director-announcer.  Good  salary  com- 
mensurate with  experience  and  ability.  Play-by- 
play would  bring  extra  money.  Car  necessary. 
Send  photo,  full  information,  salary  requirement, 
references  and  audition  to  KSCB,  Liberal,  Kansas. 


50,000  watt  CBS  station  with  tv  prospect  wants 
good,  dependable  staff  announcer,  who  can  also 
do  folk  music  show.  Send  audition,  biography, 
and  photo  immediately  to  KWKH  Shreveport, 
Louisiana. 


Immediate  opening  for  two  staff  announcers  on 
WABI-radio  and  television.  Write,  wire  or  phone 
full  particulars  to  Program  Department,  WABI, 
Bangor,  Maine. 


Announcer  with  production  ability  for  WMGS, 
Washington's  "Good  Music  Station."  Run  board. 
Mature  style,  at  home  with  foreign  pronuncia- 
tions, classical  music.  Ability  to  voice  selling 
copy  without  punching.  A  good  future  for  the 
right  man.  Base  and  talent  now  $425.  monthly 
for  experienced  man.  Write  full  experience,  in- 
cluding earnings  and  references,  to  Terry  Rogers, 
WGMS,  Washington  4,  D.  C.  Do  not  telephone  or 
come  in  person  until  we  give  you  an  appoint- 
ment. 


Technical 


Ohio  network  affiliate  of  more  than  25  years' 
standing  has  opening  for  junior  engineer  with 
first  class  license,  age  21-30,  experience  unneces- 
sary but  desirable,  am-fm-tv  operation.  Only 
individuals  who  are  stable,  willing  and  interested 
in  their  work,  looking  for  permanent  employ- 
ment should  apply.  Furnish  complete  informa- 
tion, at  least  four  references,  and  salary  require- 
ments in  your  application.   Box  82D,  B'T. 


Opening  for  licensed  first  class  engineer.  Experi- 
ence not  necessary.  Good  opportunity  for  right 
person.    Send  qualifications.    Box  151D.  B'T. 


First  engineer  announcer  daytime  kilowatt.  Good 
future.    Box  190D,  B'T. 


Chief  engineer  to  take  complete  charge  of  tech- 
nical operation.  Forty  hour  shift.  Excellent 
opportunity  in  Maryland  station.  Write,  wire 
or  phone  radio  station  WCEM,  Cambridge,  stat- 
ing qualifications  and  starting  salary. 


First  phone  combo  man  with  car  needed  immedi- 
ately. Contact  P.  R.  Hurlbut.  WCSI,  Columbus, 
Indiana. 


First  engineer,  network  station.  Apply  WSYB, 
Rutland,  Vermont. 


Production-Programming,  Others 


Good  local  newsman.  Progressive  news,  special 
events  minded  station.  Writing,  announcing 
ability  essential.  Besides  news  "know-how"  real 
newsman  will  have  eagerness  to  accept  challenges 
of  good  coverage.  Salary  open.  Good  working 
conditions,  opportunity.    Box  601C.  B'T. 


Women's  director.  26-34,  attractive  for  regional 
Pacific  N.W.  station,  good  market.  Must  have 
sales  experience,  good  voice,  to  handle  present 
accounts.  Do  air  work  on  own  program  and  spot 
production.  Airmail  resume,  photo,  disc  or  tape 
to  Box  80D,  B»T. 


Wanted:  Young  woman  for  sales  promotion  in 
major  market  network  station.  Complete  charge. 
State  age,  references,  experience,  salary  desired. 
Will  work  closely  with  local  sales,  national  and 
network  merchandising  and  promotion.  Box 
222D,  B-T. 


Experienced  continuity  writer  —  preferably 
young  woman,  who  can  write  strong,  brisk  sales 
copy.  Good  salary,  good  future.  Send  sample 
copy,  photo  and  background  material  to  Program 
Director,  WFDF,  Flint,  Michigan. 


Television 


Help  Wanted 


Salesmen 


Salesman:  Experienced  in  tv,  hard  worker,  able 
to  close  local  accounts  in  medium  sized  western 
North  Carolina  market.  Write  stating  qualifica- 
tions, etc.,  to  Box  213D,  B-T. 


Production-Programming,  Others,  etc. 


Production  or  operations  manager  wanted  by  NBC 
affiliated  midwest  vhf  station.  Must  have  experi- 
ence as  director  and  producer  and  ability  to  han- 
dle shows  personally  as  well  as  supervise  others. 
Excellent  opportunity.   Box  196D,  B'T. 


Situations  Wanted 


Managerial 


Successful,  thoroughly  experienced,  mature  man- 
ager available  because  of  tv  merger.  Top  refer- 
ences, nationally  respected.  Worth  investigating. 
Box  651C,  B.T. 


Mature  manager  available  immediately.  Stress 
sales  and  low  operating  cost.  Have  money  to 
invest  if  desired.    Box  193D,  B'T. 


I  have  faith  in  am.  Eleven  years  engineering 
and  administrative  experience.  $5,000.  to  invest. 
Box  197,  B-T. 


Experienced  journalist  seeking  responsible  posi- 
tion outside  government.  Broadcast  manage- 
ment, commentary,  news  direction,  writing  or 
public  relations.  Extensive  professional  experi- 
ence includes  all  phases  radio,  some  tv,  in  Eu- 
rope and  U.  S.  Highest  recommendations.  Box 
203D,  B«T. 


Announcers 


Baseball  announcer.  Seven  years  experience.  Fine 
voice,  best  of  references.  Box  341C,  B'T. 


Sports  announcer.  Due  to  unusual  situation  in 
"Major  League"  sports  market,  a  top-flight  sports 
broadcaster  is  available.  Specialist  in  baseball, 
football,  basketball,  plus  creative  sports  program. 
Veteran,  27  years  old,  family  man,  8  years'  expe- 
rience. Best  reference  is  current  employer.  Write 
Box  745C,  B'T. 


Experienced,  mature,  announcer  wishes  summer 
replacement  or  immediate  work.  Taught  radio. 
Experienced  production,  direction,  copy,  movie 
narration.    Box  911C,  B'T. 


Staff  announcer,  newscaster  specialty,  DJ,  control 
board.  Reliable.  Married.  Some  experience. 
Tape  on  request.  Box  113D,  B'T. 


Experienced  radio-tv  staff  announcer.  Fine  voice 
with  excellent  selling  ability.  Locate  anywhere. 
Box  121D,  B-T. 


Experienced  DJ,  indie  station.  Prefer  work  1000 
mile  radius  New  York.  Tape,  references.  Box 
128D,  B'T. 


Experienced,  indie  station.  Young,  reliable.  Ex- 
cellent references.  Tape,  will  travel.  Box  129D, 
B'T. 


Announcer,  newscaster,  disc-jockey.  Control 
board  operator.  Veteran.  27,  deep  voice.  Limited 
experience.  Good  commercials.  Strong  staff  po- 
tential. Box  156D,  B-T. 


Young  negro  announcer  and  DJ  with  light  ex- 
perience. 3rd  ticket.  Will  travel.  Available  now. 
Box  158D,  B'T. 


Announcer,  deejay.  Employed  middle  Atlantic 
major-market  top-rated  independent.  College 
graduate,  26,  veteran.  Wants  northeast.  Box 
166D,  B-T. 


Newsman  wants  job  with  future.  Radio  or  tv. 
Available  immediately.    Box  173D,  B'T. 


Top  negro  woman  DJ  and  "Girl  Friday."  Versa- 
tile good  air  personality.  Can  work  board. 
Box  174D,  B-T. 


Young  single  announcer  desires  position  in  mid- 
west. Strong  on  DJ,  news  and  acting.  Disc  tape 
sent  on  request.   Box  175D,  B'T. 


Lend  me  an  ear.  Have  fine  voice,  thorough 
training,  ambition— no  experience.  Midwestern 
Broadcasting  graduate.  300  mile  radius  of  Chi- 
cago.   Audition  disc.    Box  177D,  B-T. 


Situations  Wanted — (Cont'd) 


Situations  Wanted — (Cont'd) 


Situations  Wanted — (Cont'd) 


Announcer — 7  years  experience  all  phases.  De- 
sires permanency  in  radio-tv  station.  Have  first 
class  ticket  for  combo  work.  Prefer  east  of 
Mississippi.  Box  178D,  B-T. 


Specialty  hillbilly,  jazz  or  pop  DJ,  wants  all- 
night  position.  Young,  experienced,  news,  3rd 
ticket.  Knows  music!  Box  179D,  B>T. 


Negro  DJ  wants  small  station,  tape,  ticket,  ref- 
erences, light  experience.   Box  182D,  B»T. 


Summer  work — 3rd  phone-studio,  xmtr  experi- 
ence. Combo.  Traffic,  news.  New  England.  Box 
185D,  B»T. 


Presently  working  tv  as  staff  announcer  sports- 
caster.  Good  news.  Knowledge  board-other 
controls.  Desire  relocate.  Personable  willing 
dependable  worker.   References.   Box  187D,  B»T. 


Staff  announcer,  recent  broadcasting  school  grad- 
uate. Good  on  news,  DJ,  and  sports.  Married, 
veteran,  control  board.  No  experience.  Box 
189D,  B-T. 


Sports  director.  Experienced  in  all  phases  radio- 
television.  Employed.  Immediate  reply.  Box 
191D,  B-T. 


Announcer-copy  writer  (27)  2  years  experience 
radio.  Formerly  4A  agency.  Fine  newscaster, 
DJ,  imaginative  copy.  Western  states.  $70.00. 
Box  192D,  B»T. 


Announcer.  Eager  to  specialize  in  newscasting, 
willing  to  cover  newsbeat.  College  graduate.  Pre- 
fer industrial  community.    Box  198D,  B«T. 


No  fooling — announcer  with  a  voice.  Now  avail- 
able. Write  Box  199D,  B-T. 


Announcer — 6  years  experience  all  phases  includ- 
ing play-by-play  sports.  Hold  first  class  license. 
Box  205D,  B?T. 


Staff  announcer — newscasting  and  disc  shows. 
Can  work  board.  Desires  midwest  location.  Mar- 
ried. Age  25.  Vet.  Box  208D,  B«T. 


Recent  Midwestern  Broadcasting  School  graduate 
wishes  job  as  staff  announcer.  Available  im- 
mediately. Have  knowledge  of  board  and  can 
run  same.  Box  209D,  B-T. 


Staff  announcer.  Graduate  Midwestern  Broad- 
casting School.  Vet.,  24.  Free  to  travel.  Box 
210D,  B-T. 


Staff  announcer — recent  graduate  Midwestern 
Broadcasting  School.  Mature  voice — strong  news, 
DJ.  Dialectition.  Operate  board.  Married,  vet. 
Box  211D,  B»T. 


Staff  announcer.  Strong  on  news,  commercials, 
good  DJ  man.  Can  operate  board.  Veteran,  age 
24,  dependable,  will  travel.  Resume,  tape.  Grad- 
uate Midwestern  Broadcasting  School.  Box  212D, 
B-T. 


Ulcers-frustrated-neurotic.  My  psychiatrist  rec- 
ommends enlarged  bankroll.  Experienced,  per- 
sonality dee-jay;  relaxed  delivery,  big  voice. 
Ready  for  bigger  things.  Let's  go!  Box  214D, 
B«T. 


Announcer,  light  experience,  recent  radio  broad- 
casting school  graduate.  Commercial  voice.  DJ, 
news,  sports,  board,  tape,  available  now.  Box 
215D,  B-T. 


Announcer.  Negro.  Good  possibility,  commercial 
reader,  good  DJ.  Attended  radio  school.  Willing 
to  learn.  Box  218D,  B-T. 


Announcer — graduate  SRT,  wishes  position  with 
small  station.  Good  references.  Available.  Box 
219D,  B»T. 


Agency  suggests  you  snap  up  this  enterprising 
young  man!  He's  reliable,  intelligent.  Possess 
fine  references.  Willing  to  travel  and  learn  as 
experience  is  light.  Excellent  potential — diligent, 
ambitious  with  a  mature  voice.  Desires  position 
with  progressive  station.  Further  details  included 
in  resume.  Box  220D,  B»T. 


N.Y.C.  DJ,  sportscaster,  newscaster  seeks  good 
station.  Excellent  midwest  experience.  Deep 
voice,  fine  delivery.  Tape.  Hickory  6-5935  or 
Box  221D,  B«T. 


Combo  man — 3rd  class  permit,  college  graduate 
Experience  light.  Can  do  play-by-play  football 
and  baseball.  Car,  can  travel.  Strong  news, 
sports,  commercials.   Box  224D,  B«T. 


Need  an  experienced  sports  director?  4V2  years 
am  and  tv  experience  including  play-by-play 
and  all  sports  coverage  plus  staff  and  DJ  work. 
28,  single,  free  to  move.  Available  immediately. 
Box  230D,  B«T. 


Newscaster-announcer,  experienced  radio,  tv. 
Sober,  mature.  Desires  news  director's  position 
in  news  minded  station.    Box  232D,  B«T. 


Experienced  all  phases,  young,  willing.  Prefer 
Alabama  or  Florida.  Available  June  1st.  Bill 
Anderson,  Box  221,  Marion,  Alabama. 


Staff  light  experience.  Strong  on  commercials, 
DJ,  sports.  Available  immediately.  Willing  to 
travel.  Single.  Resume,  tape  upon  request.  Mel 
Barbes,  676  N.  6th  Street,  Newark,  N.  J. 


Announcer,  DJ,  news,  commercials,  sports,  con- 
trol board  operator.  Some  experience.  Recent 
broadcasting  school  graduate.  Restricted  third 
ticket.  Veteran.  Tape  on  request.  Will  travel. 
Jerry  Case,  289  Hazel  Place,  Union,  New  Jersey. 


Announcer — continuity  writer — four  months  ex- 
perience. Dependable.  Draft  exempt.  $50.00. 
Charlie  Doll,  907  Clinton  Street,  Hoboken,  New 
Jersey.    HO.  4-9976. 


Staff  announcer  strong  on  news.  Limited  experi- 
ence. Veteran.  Willing  to  travel.  Tape  available. 
Edward  Hiekey,  321  East  43rd  Street,  New  York 
City.  MU-6-5777. 


Announcer,  good  voice.  Double-time  sales,  ad- 
vertising sales  experience  —  television  —  Lucky 
Strike.  College.  Sincere,  off-staff  2  years.  Start 
bottom.  Gene  Lucerino,  4318  194th  Street,  Flush- 
ing, N.  Y. 


Combo,  first  phone.  6  years  experience.  Draft 
exempt.  Married  with  car,  reliable.  Call  2-5213 
or  write  W.  D.  Loudy,  307  McKinney  Street, 
South  Boston,  Virginia. 


Announcer-staff -news,  commercials-strong  sports 
interest.  Control  board,  DJ,  smooth  with  ad-lib. 
Permanent.  Limited  experience.  Veteran,  single, 
travel.  Resume,  tape.  Gary  Martin,  230  Berkeley 
Avenue,  Newark,  New  Jersey. 


Announcer:  Station  staff,  commercials,  news, 
sports — strong.  Platters  smooth  with  ad-lib. 
Limited  experience.  Conscientious,  dependable, 
single,  veteran.  Travel.  Tape,  resume.  Tonv 
Serran,  208  Ash  Street,  Valley  Stream,  N.  Y. 


Experienced,  versatile  announcer.  Excellent  ref- 
erences. Seeking  progressive  station,  preferably 
south.  Harvey  Streu,  2831  Lakeview  Drive, 
Minneapolis,  Minnesota. 


Announcers-writers,  thoroughly  trained  all 
phases  by  top  professionals.  Midwestern  Broad- 
casting School,  228  S.  Wabash  Ave.,  Chicago  4, 
III.  Wabash  2-0712. 


Beginning  Announcers,  board  trained,  all  staff 
duties.  Pathfinder  School  of  Radio,  737  11th 
Street  N.W.,  Washington,  D.  C.   ME.  8-5255. 


Technical 


Desires  change  about  May  10.  Presently  em- 
ployed as  chief  of  250  am — full  announcing  shift. 
Experienced,  versatile,  popular,  hillbilly,  news 
and  sports  shows.  Veteran,  family,  two  children, 
car,  age  27,  five  years  experience.  Good  refer- 
ences, $70.00  minimum.  Prefer  Virginia,  North 
Carolina,  West  Virginia  or  Tennessee.  Tape  upon 
request.    Box  167D,  B-T. 


First  phone.  Light  am  and  fm.  Engineering 
experience.  Available  immediately.  Box  168D, 
B«T. 


Engineer — 1st  class  license.  12  years  experience, 
studio,  transmitter,  recording  and  remotes  for 
stations  from  250  w  to  5  kw.  Prefer  northeast. 
Box  172D,  B-T. 


1st  phone — 5V2  years  experience,  over  4  as  chief 
of  1  kw.  Have  car.  Box  204D,  B-T. 


First  phone.  Technical  school  graduate.  Some 
experience.  Radio  or  tv.  Will  relocate.  Box 
216D,  B»T. 


Chief  engineer — age  33,  12  years  radio,  married. 
All  phases.  Desires  change.  At  present  chief- 
assistant  manager.  Box  228D,  B'T. 


College  graduate  and  former  Navy  radioman  with 
first  class  license  available  early  June.  Ray  Lut- 
trell,  505  Fifth  Ave.,  Huntsville,  Ala. 


Engineer,  first  phone,  veteran,  car,  directional 
station  experienced.  Wishes  permanent  position. 
Please  no  south.  Call  Karl  Vann,  108  Westmore- 
land, Beckley,  W.  Va.,  9857. 


First  class  license.  Over  eight  years  electronic 
experience.  Will  work  anywhere.  P.O.  Box 
1281,  Logan,  W.  Va. 


Production-Programming,  Others 


Free  lance  or  permanent  radio-tv  writing,  broad- 
casting, D.  C.  area.  M.A.  11  years  industry  ex- 
perience.  Box  223D,  B-T. 


No  dough,  Milwaukee  Brave  had  to  go.  Promo- 
tion director  combined  radio-tv  operation  mid- 
west. 5  years  varied  experience.  24,  single. 
Michael  Ruppe,  1310  South  19th,  Milwaukee,  Wis. 


Television 


Situations  Wanted 


Managerial 


Tv  merger — am  sale  makes  available  top  refer- 
ence, economy  minded,  nationally  respected  man- 
ager. Will  welcome  opportunity  to  discuss  your 
present  or  future  needs  and  my  qualifications. 
Not  above  accepting  lesser  capacity  with  good 
associates.  Twenty  years  successful  broadcasting 
background.    Box  652C,  B-T. 


Announcer 


Dragnet  out  to  catch  tv  job.  This  private  "I" 
has  client  (me)  experienced  in  radio  but  pur- 
suant to  ambition  must  get  tv  position.  Fee 
commensurate  with  results.  Write  for  facts.  Box 
186D,  B-T. 


Technical 


Experienced  tv  maintenance  and  transmitter  en- 
gineer. Presently  employed.  Seeking  better  op- 
portunity.  Western  U.S.A.   Box  87D,  B-T. 


Experienced  television  network  station  operator. 
First  class  license.  Knowledge  other  phases  tele- 
vision. Box  181D,  B«T. 


Experienced  cameraman.  Network  affiliate.  All 
studio  operations.  Desires  permanent  position. 
Box  217D,  B-T. 


Production-Programming,  Others 


Tv  production.  Four  years  major  Los  Angeles 
station.  Desire  relocate  anywhere  with  future. 
If  its  in  production,  I'm  trained  to  do  it — pro- 
gram managing,  production  coordinating,  direct- 
ing. Top  references.   Box  200D,  B»T. 


Tv  program  director,  producer,  director,  news 
and  sports  announcer  available.  Presently  em- 
ployed top  tv  station.  Florida,  California,  Gulf 
Coast  connection  desired.  12  years  radio  manage- 
ment; 2V2  years  tv.  Best  trade  references.  Con- 
sider radio  station  manager  spot.  Box  202D,  B«T. 


Present  production  manager  N.Y.C.  firm  making 
slides,  telops,  art  for  tv  stations,  advertising 
agencies.  Desires  position  new  tv  station,  handle 
all  kinds  art,  photography.  Have  most  equip- 
ment. Will  relocate  for  good  offer.  Resume, 
samples  on  request.  R.  A.  Christie,  36  Hathaway 
Drive,  Garden  City,  L.  I. 


For  Sale 


Stations 


1  kw  daytime  independent.  City  of  10,000.  Price 
$39,500.  Box  130D,  B-T. 


One  of  the  nicest  spots  on  the  Florida  coast. 
Profitable  streamlined  daytimer.  Only  princi- 
pals with  cash  need  reply.    Box  165D,  B-T. 


Midwest  fulltime  local  station  making  good 
profit  with  low  overhead  and  increasing  busi- 
ness for  sale.  Will  sell  to  experienced  radio 
manager  on  terms.   Box  170D,  B»T. 


(Continued  on  next  page) 


For  Sale— (Cont'd.) 


Help  Wanted 


Rocky  Mountain  indie.  1  kw. 
$15,000.    Box  176D,  B-T. 


$60,000.  Down 


Active  partner:  Important  California  indie. 
$6,500.  to  $32,500.  handles.  Some  financing  avail- 
able. Qualified  applicants  with  successful  radio 
background  only.    Box  226D,  B-T. 

Free  list  of  good  radio  buys  now  ready.  Jack 
L.  Stoll  &  Associates,  4958  Melrose  Ave.,  Los 
Angeles  29,  California. 

Radio  and  television  stations  bought  and  sold. 
Theatre  Exchange,  Licensed  Brokers,  Portland 
22,  Oregon. 


Equipment,  etc. 


Gates  250  C-l  transmitter;  RC-11  Raytheon  con- 
sole; Raytheon  limiter  RL-10  and  RCA-66B  mod- 
ulation monitor.  All  for  $1,300.00.  Box  180D,  B-T. 


78  rpm  "Ultratone"  portable  electric  record  play- 
er. Ideal  for  auditioning  purposes.  Best  offer. 
Used.    Box  183D,  B-T. 

RCA  BTF-3B  3kw  fm  transmitter  102.7  mc  1947. 
Good  condition.  600  ft.  Z\'a  inch  Andrews  type 
425  transmission  line  and  fittings.  Collins  side 
mount  ring  type  antenna,  4  bay.  Andrews  de- 
hydrator.  Doolittle  fm  frequency  and  modula- 
tion monitor.  Best  offer.  F.O.B.  Fort  Dodge. 
Available  for  inspection.  Ed  Breen,  KVFD,  Fort 
Dodge,  Iowa. 

Professional  Stancil-Hoffman  R4,  portable  tape 
recorder,  in  two  cases.  A  fine  equipment,  capable 
of  the  highest  quality  work.  Perfect  mechanical 
and  electrical  condition.  Excellent  appearance. 
Quotation  with  complete  specifications  to  in- 
terested parties.  Address,  Technical  Director, 
KXYZ,  Gulf  Building,  Houston,  Texas. 

5  new  Weston  meters,  model  #425,  0-6  amps  rf. 
Will  sacrifice  for  quick  sale.  Also,  1  Gates  250 
watt  tuning  unit,  used.  J.  Eric  Williams,  WGAT, 
Utica,  N.  Y. 

No  longer  needed,  guaranteed  excellent  condi- 
tion shipped  post-paid  and  insured.  1.  General 
Radio  type  1170-A  frequency  and  modulation 
monitor  97.7  mc.  $700.00.  2.  Presto  T.L.-10  tape 
drive  7V2  and  15.  $95.00.  3.  RCA  type  BE-1A 
variable  line  equalizer.  $95.00.  4.  Westmghouse 
FM-1  transmitter  1-kw  97.7  mc.  Low  bidder 
gets  it.    WISR,  Paul  Rex,  Butler,  Pennsylvania. 

One  600  foot  Tower  Construction  Co.  tower  to 
mount  vhf  or  uhf  tv  antenna.  Also  650  feet  6Vs" 
coaxial  line.  WONE,  Dayton,  Ohio. 

Uhf  equipment  for  sale.  General  Radio  1183T3 
frequency  monitor,  test  equipment,  lights,  3Va 
and  6V8  transmission  lines  and  fittings,  600  ft. 
tower,  etc.  All  items  25%  off.  Write  for  complete 
list.  Skyland  Broadcasting  Corp.,  380  W.  1st 
Street,  Dayton,  Ohio. 


Wanted  to  Boy 


Stations 


Experienced  operator  will  buy  or  lease  medium  to 
small  station  in  midwest  or  midsouth.  Will  be 
at  NARTB  Convention.    Box  206D,  B»T. 


Equipment,  etc. 


Used  1000  watt  am  transmitter.  Phasing  equip- 
ment and  260  foot  tower  in  first  class  condition. 
Box  184D,  B»T. 

Used  GE  BA-5  amplifier.  State  age,  condition, 
price,  etc.    Box  194D,  B-T. 

FM  antenna,  Collins  or  Andrews.  Low  end  of 
band.    Box  201D,  B«T. 

3  to  10  kw  fm  transmitter,  frequency  monitor, 
transmission  line,  4  bay  antenna.  Write  or  wire 
WBBQ,  Augusta,  Georgia. 

Used  camera  chain  wanted  for  instructional  pur- 
poses. Northwest  Broadcasting  School,  527  S.W. 
12th,  Portland,  Oregon. 


Instruction 


FCC   operator  license   quickly.  Individualized 

instruction  correspondence  or  residence.  Free 
brochure.  Grantham,  6064  Hollywood  Blvd.,  Hol- 
lywood, California. 


Miscellaneous 


Unusual  opportunity  for  investment  in  radio 
promotion  business.  Small  capital  required  with 
unlimited  potential  for  earnings.  Unique  enter- 
prise already  tested  and  sold  in  several  large 
markets.  Both  local  and  national  in  scope.  Ex- 
clusive. Has  no  competition.  Trade-marked. 
Write  for  particulars.    Box  227D,  E-T. 


Technical 


EXPERIENCED  ENGINEER 

Mature  radio  engineer  with  B.S.E.E.  degree;  experi- 
enced in  broadcast  and  communications  systems.  En- 
gineering to  supervise  project  and  construction  engineer- 
ing section  in  Europe.  Good  salary,  housing  fur- 
nished, many  other  advantages.  Write  to  Claude  M. 
Harris.  Technical  Director,  Radio  Free  Europe,  110 
West  57th  Street,  New  York  19,  New  York. 


Television 


Help  Wanted 


Managerial 


Situations  Wanted 


WANTED 
VHF-TV  STATION  MANAGER 
CALIFORNIA 

Must  have  record  of  successful  accom- 
plishment in  similar  capacity,  and  be  able 
to  run  first-class  operation  on  an  eco- 
nomical and  efficient  basis.  A  strong  sales 
background,  on  local  and  national  levels, 
is  a  prime  prerequisite.  We  expect  to  go 
on  the  air  by  September  1st.  An  unusual 
opportunity  awaits  the  right  man.  To  be 
considered  for  a  personal  interview,  please 
tell  your  complete  story  in  first  letter,  and 
be  sure  to  include  recent  snapshot,  past 
earnings,  compensation  expected,  and  ref- 
erences, which  will  not  be  contacted  with- 
out your  permission.  Information  given 
will  be  treated  strictly  confidential. 

Box  153D,  B«T 


Production-Programming,  Others 


TV  PROGRAM  DIRECTOR 
Immediate  opening  on  University  Tele- 
vision Station.  Excellent  salary.  If 
you're  interested  in  complete  details, 
send  same  immediately  to  Program  Di- 
rector, KOMU-TV,  Columbia,  Missouri. 


THIS  COULD  BE 
YOUR  PARTNER 

A  Manager  who  can  make  you 
more  money. 

A  Manager  who  desires  a  hus- 
tling percentage  of  profit 
deal. 

A  Manager  who  is  now  nation- 
ally known  as  "on  the  air" 
and  TV  personality. 

A  Manager  who  knows  well  the 
agency,  net  and  sponsor  pic- 
ture. 

A  Manager  whose  personality 
combines  programming  abil- 
ity and  business  experience. 

THIS  and  a  twist.  If  you  realize  the 
money  potential  of  the  WSM  or  WLS 
operation  and  are  willing  to  go  at  it 
100% — then  I'm  your  partner. 

THIS  operation  I  know.  THIS  I  want 
to  do.  I'm  in  Chicago.  Working  and 
prosperous  but  determined  to  utilize 
more  of  my  specific  experience.  The 
recent  TV  film  venture  I  handled 
along  these  lines — was  a  quarter  of  a 
million  dollars  right  — ■  statements 
available. 

THIS  is  directed  to  a  radio  and  TV 
ownership  with  wide  open  mind  for 
some  tremendous  money  making. 

THIS  is  the  address  to  arrange  a  per- 
sonal meeting. 

BOX  188D,  B.T. 


Situations  Wanted — (cont'd) 


EXPERIENCED  STATION 
MANAGER 
Top-flight  Station  Manager-Commercial 
Manager  seeks  opportunity  in  South  or 
Southwest.  Prefer  market  of  200,000  or 
smaller,  operating  independently,  strong 
on  news,  music  and  sports.  Have  top  in- 
dustry references. 

Box  152D,  B-T. 


Announcer 


ANNOUNCER 
ENGINEER 
AM-TV 
FIRST  PHONE 
MEMBER  I.R.E. 


Emphasis  on  Announcing 
For  Tape  and  Resume  Write  to: 

FRANK  GRAHAM 
86  Carlton  Ave.,  Brooklyn  1,  N.  Y. 


Television 


Situations  Wanted 


Managerial 


EXPERIENCED  TV  EXECUTIVE 
with  thorough  knowledge  of  programming,  production, 
and  advertising  put  TV  station  on  air  and  into  black. 
Previous  experience  as  radio  and  TV  Program  Director 
includes  large  and  small  markets.  Looking  for  perma- 
nent position  in  programming  or  advertising  with 
medium  market  station.  Currently  employed  as  TV 
Program  Director  wiht  good  salary  but  available  with 
reasonable  notice.  Young  man  with  college  education 
and  excellent  references.  Full  details  upon  request. 
Box  36D,  B.T. 


For  Sale 


Equipment 


FOR  SALE 

3KW  Federal  FM  transmitter  complete.  One  sec- 
tion Federal  square  loop  antenna.  GE  frequency 
modulation  monitor.  500'  3Y8  coax.  Package  deal 
$3,500.  uncrated  F.O.B.  Elkhart,  Indiana.  Contact 
Bud  Palmquist.  Phone  4032,  Bronson,  Michigan. 
Also  have  10 KW  Westinghouse  FM  transmitter 
priced  for  quick  sale. 


TOWERS 

RADIO— TELEVISION 

Antennas — Coaxial  Cable 

Tower  Sales  &  Erecting  Co. 
6100  N.  E.  Columbia  Blvd., 
Portland  11,  Oregon 


Wanted  to  Buy 

Equipment  Etc. 

We  Are  Interested  In 
1,  3,  5,  and  10  KW  Transmitter 
Both  FM  and  AM 


Please  specify  mfr.,  model  no.,  age, 
condition  in  detail,  and  price. 


I 

I- 

j  AMBER  ENGINEERING  CO. 

J    393  Greenwich  St.,  New  York  13,  N.  Y. 

!„„_„_„,_»  ,  «  ,  .  .  .  .— »»- 


(Continued  from  page  94) 

WLVA-TV  Lynchburg,  Va. — Lynchburg-  Bcstg. 
Corp.  seeks  CP  to  change  transmitter  location  to 
Johnson  Mt.,  approximately  17.5  miles  SW  of 
Lynchburg;  ERP  to  51.3  kw  visual,  25.7  kw  aural; 
antenna  height  above  average  terrain  1,094  ft. 
Filed  April  22. 

New  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

Dalton,  Ga. — James  Q.  Honey  and  Kenneth  H. 
Flynt  d/b  as  Whitefield  Bcstg.  Co.,  granted  1430 
kc,  1  kw  daytime.  Estimated  construction  cost 
$12,373.47,  first  year  operating  cost  $35,000,  revenue 
$48,000.  Principals  include  James  Q.  Honey 
(662/3%),  general  manager  WGRA  Cairo,  Ga.; 
WFPM  Ft.  Valley,  Ga.,  and  WTUS  Tuskegee,  Ala., 
and  K.  H.  Flynt  (33V3%).  commercial  manager 
WFPM.  Post  office  address  %  James  Q.  Honey, 
Cairo,  Ga.   Granted  April  28. 

Ashland,  Ky. — States  Bcstg.  System  Inc.,  grant- 
ed 1420  kc,  5  kw  daytime.  Estimated  construc- 
tion cost  $29,996,  first  year  operating  cost  $100,000, 
revenue,  $120,000.  Principals  include  President 
Charles  F.  Trivette  (44%),  former  state  senator 
and  Vs  owner  WTCW  Whitesburg,  Ky.;  Helen  H. 
Trivette  (8%);  Secretary-Treasurer  Herman  G. 
Dotson  (4%),  attorney  in  Pikesville,  Ky.;  Hazel 
T.  Dotson  (4%);  Vice  President  Elmo  Mills  (4%), 
auto  dealer  in  Freeburn,  Ky.,  and  Betty  O.  Mills 
(4%).  Post  office  address  %  Charles  F.  Trivette, 
1500  Beverly  Blvd.,  Ashland.    Granted  April  28. 

Washington,  Mo.— Leslie  P.  Ware  d/b  as  Frank- 
lin County  Bcstg.  Co.,  granted  1220  kc,  250  w 
daytime.  Post  office  address  411  Hampshire  Court, 
Webster  Groves,  Mo.  Estimated  construction  cost 
$15,700,  first  year  operating  cost  $30,000,  revenue 
$40,000.  Mr.  Ware  is  general  manager  KXLW  St. 
Louis,  Mo.    Granted  April  28. 

Amarillo,  Tex. — David  P.  Pinkston,  David  R. 
Worley,  Leroy  Elmore  &  W.  J.  Duncan  d/b  as 
Panhandle  Bcstg.  Co.,  granted  1310  kc,  1  kw  day- 
time. Estimated  construction  cost  $25,950,  first 
year  operating  cost  $50,000,  revenue  $60,000.  Prin- 
cipals in  partnership  include  D.  R.  Worley  (30%), 
owner  KLEA  Lovington,  N.  M.,  and  20%  owner 
KTNM  Tucumcari,  N.  M.,  and  20%  stockholder 
KDAV  Lubbock,  Tex.;  D.  P.  Pinkston  (30%),  gen- 
eral manager-40%  owner  KDAV;  Leroy  Elmore 
(30%),  40%  owner  KDAV,  and  W.  J.  Duncan 
(10%),  assistant  manager  KDAV.  Granted  April 
28. 


Wanted  to  Buy 


Stations 


TAKE  THAT  CAPITAL  GAIN 
SELL  NOW 

We're  interested  in  your  AM  station, 
fulltime  or  day,  if  any  major  market. 
All  replies  confidential.  Send  details  to 
Box  231D,  B*T. 


Miscellaneous 


THE  BEST  IN  COMPLETE 

ERECTION  OF  TOWERS 

ANTENNA  IIGHTS  CO-AX  CABLE 

WRITE       CALL  WIRE 

J.  M.  HAMILTON  &  COMPANY 

PAINTING       ERECTION  MAINTENANCE 

YEARS  OF  EXPERIENCE 
Box  2432,  Tel:  4-2115,  Gastonia,  N.  C. 


Employment  Service 


BROADCASTERS  S 
EXECUTIVE  PLACEMENT  SERVICE  j 

Executive   Personnel  for  Television  and  Radio  >' 
Effective  Service  to  Employer  and  Employee 

Howard  S.  Frazier  ,i 
TV  &  Radio  Management  Consultants  ,< 
708  Bond  Bldg.,  Washington  5,  D.  C.  >' 

PERSONNEL  PROBLEMS? 

We  render  a  complete  and  confidential  service 
to  Radio  &  TV  Stations  (near  and  far)  as  well 
as  Program  Producers. 

Griffin  &  Culver  Personnel  (Agency) 

280  Madison  Ave.,  New  York,  N.Y.  ORegon  9-2690 
Paul  Baron,  Dir.,  Radio  TV  and  Film  Div. 

Resumes  welcomed  from  qualified  people. 


APPLICATION 

Paducah,  Ky.— E.  Weaks  McKinney-Smith,  1560 
kc,  500  w  unlimited,  directional.  Post  office 
address  P.  O.  Box  68,  Paducah.  Estimated  con- 
struction cost  $22,580,  first  year  operating  cost 
$48,500,  revenue  $60,000.  Mr.  McKinney-Smith, 
food  broker,  is  sole  owner.   Filed  April  20. 

APPLICATIONS  DISMISSED 

Muncie,  Ind. — Eastern  Did.  Radio  Corp.  FCC 

dismissed  bid  for  new  am  station  on  940  kc  250 
w  daytime  at  request  of  attorney.  Dismissed 
April  23. 

Grass  Valley,  Calif. — Charles  E.  Halstead  Jr. 
tr/as  Grass  Valley-Nevada  City  Bcstrs.  FCC  dis- 
missed bid  for  new  am  station  on  1230  kc  250 
w  unlimited  at  request  of  applicant.  Dismissed 
April  23. 

Redwood    Falls,    Minn. — Charles    B.  Persons. 

FCC  dismissed  bid  for  new  am  station  on  1490 
kc  100  w  unlimited  at  request  of  applicant.  Dis- 
missed April  23. 

Existing  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

KFRB  Fairbanks,  Alaska — Alaska  Bcstg.  Co. 
granted  CP  to  change  from  790  kc  5  kw  unlimited 
to  900  kc  10  kw  unlimited.    Granted  April  28. 

WAHR  Miami  Beach,  Fla. — Alan  Henry  Rosen- 
son  granted  CP  to  increase  power  from  100  w 
to  250  w.    Granted  April  28. 

WIBV  Belleville,  111.  —  Belleville  Bcstg.  Co. 
granted  CP  to  change  from  1060  kc  250  w  day- 
time to  1260  kw  1  kw  day.    Granted  April  28. 

New  Fm  Stations  .  .  . 


ACTION  BY  FCC 

Effingham,  111. — Illinois  Bcstg.  Co.  granted  CP 
for  new  fm  station  on  ch.  239  (95.7  mc);  ERP  20 
kw;  antenna  height  above  average  terrain  295 
ft.    Granted  April  28. 


Existing  Fm  Stations  .  .  . 

ACTIONS  BY  FCC 

WENR-FM  Chicago,  111.  —  American  Bcstg.- 
Paramount  Theatres  Inc.  granted  CP  to  change 
ERP  to  14.5  kw;  antenna  height  above  average 
terrain  580  ft.  Granted  April  21;  announced 
April  27. 

WOC-FM  Davenport,  Iowa — Tri-City  Bcstg.  Co. 
granted  modification  of  CP  to  change  ERP  to  33 
kw;  antenna  height  above  average  terrain  to  490 
ft.    Granted  April  28. 

WOMI-FM  Owensboro,  Ky. — Owensboro  Bcstg. 
Co.  granted  CP  to  change  from  60  kw  to  19.5 
kw.   Granted  April  28. 

WWJ-FM  Detroit,  Mich. — Evening  News  Assn. 
granted  modification  of  CP  to  change  ERP  from 
100  kw  to  50  kw;  antenna  height  above  average 
terrain  to  480  ft.    Granted  April  28. 


Ownership  Changes  .  .  . 

ACTION  BY  FCC 

WBEL  Beloit,  Wis. — Beloit  Bcstrs.  Inc.  granted 
voluntary  acquisition  of  negative  control  by  Lloyd 
Burlingham  &  Russell  G.  Salter  through  pur- 
chase of  remaining  Vs  interest  from  L.  D.  Fitz- 
gibbons  for  $27,500.  Messrs.  Burlingham  &  Salter 
will  each  now  own  50%  interest.  Granted  April 
20;  announced  April  27. 

APPLICATIONS 

KAFP  Petaluma,  Calif.— S.  W.  Warner  &  E.  N. 
Warner  d/b  as  Warner  Brothers  seeks  voluntary 
assignment  of  license  to  Redwood  Empire  Bcstg. 
Co.  for  $30,000.  Principals  include  Arthur  T. 
Shields  (40V4%),  secretary-general  manager 
WLDY  Ladysmith,  Wis.;  Corrine  A.  Shields 
(10%);  Jeflfry  E.  Evans  (24%%),  engineer  WLDY; 
Stephen  H.  Evans  (12.5%),  announcer-engineer 
WLDY,  and  Gerald  K.  Hauser  (12.5%),  salesman 
WLDY.    Filed  April  16. 

K I.IK  Denver,  Colo. — Frank  Donald  Hall  tr/as 
Denver  Bcstg.  Co.  seeks  voluntary  assignment  of 
license  to  George  Basil  Anderson  for  $75,000. 
Mr.  Anderson  is  owner  of  KJSK  Columbus,  Neb., 
and  KJRG  Newton,  Kan.    Filed  April  15. 

KLVC  Leadville,  Colo. — Leadville's  Top  of  the 
Nation  Station  Inc.  seeks  assignment  of  license 
to  Arline  S.  Hodgins  for  $21,000.  Mrs.  Hodgins 
is  applicant  for  new  daytime  station  at  Aurora, 
Colo.,  on  1430  kc  1  kw  and  is  presently  employed 
at  Denver  arsenal.    Filed  April  20. 

WEAR  Bartow,  Fla. — William  Avera  Wynne 
seeks  voluntary  assignment  of  license  to  Radio 
Station  WBAR  Inc.  for  $26,500.  Principals  in- 
clude President  W.  A.  Wynne  (69.09%);  Vice 
President  Anne  H.  Wynne  (3.63%);  Secretary- 
Treasurer  Clarence  E.  Leeper  (17.47%),  Vs  owner 


WPNX  Phenix  City,  Ala.;  Roy  M.  Greene  (3.63%), 
majority  owner  WHWD  Hollywood,  Fla.,  V3 
owner  WPNX  and  55%  owner  WGLT  Lanette, 
Ala.    Filed  April  16. 

WHWD  Hollywood,  Fla.— Circle  Bcstg.  Corp. 
seeks  voluntary  assignment  of  license  to  Arnold 
Bcstg.  Co.  for  $18,000  and  assumption  of  liabilities 
for  $6,500.  President-Treasurer  Earle  Silver 
(25%),  manager  WHWD,  and  advertising  agency; 
Vice  President  Louis  Baron  (10%),  auto  dealer, 
store  and  merchandising  manager;  Secretary  Joe 
Cohen  (5%),  warehouse  and  store  manager; 
Sophie  N.  Silk  (45%);  Joan  Baron  (10%),  and 
Ruth  Cohen  (5%).    Filed  April  19. 

WABR  Winter  Park,  Fla.  —  Orange  County 
Bcstrs.  Inc.  seeks  voluntary  transfer  of  control  to 
Ray  Herbert  Gunckel  Jr.  through  sale  of  all 
stock  for  $2,800.  Mr.  Gunckel  is  applicant  for 
new  am  station  on  1280  kc  at  Jacksonville  and 
is  engaged  in  sales  of  phonographs,  records  and 
accessories.    Filed  April  16. 

WKTG  Thomasville,  Ga. — Southern  Bcstg.  Sys- 
tem Inc.  seeks  assignment  of  license  to  Southern 
Radio  &  Equipment  Co.  (WOBS-AM-TV  Jackson- 
ville, Fla.)  for  $62,000.  Principals  include  Presi- 
dent E.  D.  Rivers  Sr.  (60%),  president-majority 
stockholder  WLBS  Birmingham,  Ala.,  and  WMIE 
Miami,  Fla.,  and  owner  of  WCTV  Thomasville, 
Ga.;  Secretary  Carmen  Macri  (10%);  Vice  Presi- 
dent-Treasurer J.  R.  Sharpe  (10%),  secretary- 
minority  stockholder  WLBS  and  WIME;  Wyolene 
W.  Rivers  (10%),  and  Mrs.  J.  J.  Nangham  Jr. 
(10%),  minority  stockholder  WLBS.  Filed 
April  21. 

WTVH-AM-TV  Peoria,  HI.— Hilltop  Bcstg.  Co. 

seeks  voluntary  transfer  of  control  to  The  Peoria 
Journal  Star  Inc.  through  purchase  of  55%  in- 
terest for  $55,000  and  assumption  of  obligation  for 
$155,000  from  Hugh  R.  Norman  and  Edward  C. 
Schoede.  Principals  include  President  Carl  P. 
Slane  (11%);  Executive  Vice  President  Henry  P. 
Slane;  Treasurer  L.  A.  Welch;  Secretary  W.  L. 
Rutherford;  Commercial  National  Bank,  Carl  P. 
Slane  &  Elizabeth  P.  Talbott,  co-trustees  under 
will  of  Henry  M.  Pindell  (53%);  First  National 
Bank,  trustee  under  will  of  Fannie  G.  Baldwin 
(28%).   Filed  April  18. 

KAKE-TV  Wichita  Kan.  —  KAKE  Bcstg.  Co. 
seeks  assignment  of  CP  for  vhf  ch.  10  to  KAKE- 
TV  Inc.  Application  is  to  carry  out  merger 
agreement  whereby  competitor  Mid-Continent 
Tv  Inc.  withdrew  its  application  and  received 
option  to  purchase  50%  interest.  Principals 
include  President  Mark  H.  Adams  (6.25%);  Vice 
President  Theodore  Gore  (6.5%);  Vice  President 
Tom  Palmer  (14%);  Vice  President  H.  Zoller 
(12%);  Secretary  Ralph  Gore  (6.5%);  Asst.  Sec- 
retary-Treasurer Charles  E.  Jones  (6.25%),  and 
Treasurer  Robert  B.  Dockum  (9.5%).  Filed 
April  15. 

WHXY  Bogalusa,  La.— Charles  W.  Holt  &  Dave 
A.  Matison  Jr.  d/b  as  Bogalusa  Bcstg.  Co.  seeks 
voluntary  assignment  of  license  to  Bogalusa 
Bcstg.  Corp.  for  $10,000.  Principals  retaining 
identical  interests  are:  President  D.  A.  Matison 
Jr.  (50%),  Vice  President  Charles  W.  Holt  (49%), 
and  Secretary  Connie  I.  Holt  (1%).  Filed  April 
22. 

KREL-AM-FM  Baytown,  Tex.— Tri-Cities  Bcstg. 
Co.  seeks  voluntary  transfer  of  control  to  J.  B. 
Blayton  &  Assoc.  (WERD  Atlanta,  Ga.)  through 
sale  of  all  stock  for  $75,000.  Principals  include 
President  J.  B.  Blayton  Sr.  (97%),  Vice  President- 
Treasurer  J.  B.  Blayton  Jr.  (1%),  and  Secretary 
Miss  Doris  A.  Blayton  (1%).  Filed  April  23. 

WDBJ-AM-FM  Roanoke,  Va.  —  Times-World 
Corp.  seeks  involuntary  transfer  of  control  to 
First  National  Exchange  Bank  of  Roanoke  (49%), 
executor  and  trustee  of  the  estate  of  J.  P.  Fish- 
burn,  deceased.   Filed  April  22. 


Hearing  Cases  .  .  . 

INITIAL  DECISIONS 

Providence,  R.  I. — Vhf  ch.  12  proceeding.  FCC 

Hearing  Examiner  Herbert  Sharfman  issued  ini- 
tial decision  setting  forth  findings  of  fact  without 
recommendation  in  the  proceeding  involving  the 
applications  of  Cherry  and  Webb  Broadcasting 
Co.  for  a  construction  permit  for  new  tv  station 
on  ch.  12  in  Providence,  R.  I.,  and  special  tempo- 
rary authorization  for  interim  operation,  which 
involved  protest  filed  by  Channel  16  of  Rhode 
Island  Inc.,  Providence.  As  directed  in  the  Com- 
mission's memorandum  opinion  and  order  of 
Oct.  28,  the  examiner  certified  the  hearing  record 
to  the  Commission.  Parties  have  15  days  in  which 
to  file  exceptions  and  7  days  thereafter  to  file 
replies.  The  Commission  will  hear  oral  argu- 
ment on  any  exceptions  filed  to  the  examiner's 
findings  and,  in  addition,  will  hear  argument  on 
hearing  issue  No.  6  to  determine  whether  grant 
would  be  consistent  with  the  provisions  of  law. 
policies,  practices  and  rules  established  by  the 
Commission,  and  whether  the  procedures  followed 
meet  the  requirements  of  Sec.  3(a)  of  the  Ad- 
ministrative Procedure  Act  and  due  process  of 
law.  After  oral  argument,  the  Commission  will 
issue  a  final  decision.   Action  April  27. 

Port  Arthur,  Tex.— Vhf  ch.  4  proceeding.  FCC 
Hearing  Examiner  James  D.  Cunningham  issued 
initial  decision  looking  toward  affirming  the  Com- 
mission's memorandum  opinion  and  order  of 
April  22,  which  dismissed  the  application  of  Jef- 
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ferson  Amusement  Co.,  Port  Arthur,  Tex.,  as 
ineligible  for  consideration  in  the  consolidated 
proceeding  with  the  applications  of  Smith  Radio 
Co.  and  Port  Arthur  College,  both  Port  Arthur, 
Tex.,  for  new  tv  station  on  ch.  4.   Action  April  22. 

OTHER  ACTIONS 

Ft.  Smith.  Ark.— Vhf  ch.  5  proceeding.  FCC 

granted  petition  of  George  T.  Hernreich  for  dis- 
missal without  prejudice  of  his  application  for 
new  tv  station  on  vhf  ch.  5;  retained  in  hearing 
application  of  American  Tv  Co.    Action  April  28. 

Fresno,  Calif. — Vhf  ch.  12  proceeding.  By 
order,  the  Commission  denied  petition  filed 
March  2  by  KARM,  The  George  Harm  Station,  re- 
questing reconsideration  of  that  part  of  Commis- 
sion Order  of  Feb.  24  which  denied  KARM's 
previous  petition  to  add  an  issue  in  the  proceed- 
ing involving  its  application  and  that  of  Califor- 
nia Inland  Broadcasting  Co.  for  new  tv  station  on 
ch.  12  in  Fresno,  Calif.,  with  respect  to  the  finan- 
cial qualifications  of  both  applicants  and  the 
consideration  of  these  qualifications  on  a  compar- 
ative basis.  Action  April  22. 

Miami,  Fla. — Vhf  ch.  10  proceeding.  By  mem- 
orandum opinion  and  order,  the  Commission 
directed  Public  Service  Television  Inc.  to  submit 
within  60  days  a  statement  or  statements,  sub- 
scribed and  sworn  to  by  responsible  officers  of 
National  Airlines  (parent  corporation),  setting 
forth  in  terms  responsive  to  the  provisions  of 
Section  310(a)(5)  of  the  Communications  Act, 
the  citizenship  of  the  stockholders  of  National 
Airlines;  further  ordered  that  a  petition  filed 
Jan.  25,  by  WKAT  Inc.,  for  enlargement  of  hear- 
ing issues  with  respect  to  the  legal  qualifications 
of  Public  Service  Television  Inc.,  be  held  in  abey- 
ance pending  receipt  of  above-mentioned  infor- 
mation. Proceeding  involves  applications  of 
WKAT  Inc.,  Miami  Beach,  Fla.,  L.  B.  Wilson  Inc., 
and  Public  Service  Television  Inc.,  both  Miami, 
Fla.,  and  North  Dade  Video  Inc.,  North  Miami, 
Fla.,  for  a  construction  permit  for  a  new  tv  sta- 
tion to  operate  on  ch.  10.   Action  April  22. 

Honolulu,  Hawaii — By  order,  the  Commission 
dismissed  the  proceeding  in  Docket  10745  involv- 
ing a  cease  and  desist  order  of  Nov.  5,  directed 
at  Henry  K.  Lindsey  and  Edwin  J.  Klein  in  con- 
nection with  the  operation  of  an  unlicensed  tv 
booster  station  at  Honolulu,  Hawaii,  since  dis- 
continued.   Action  April  22. 

WGRD  Grand  Rapids,  Mich. — Music  Bcstg.  Co. 
By  memorandum  opinion  and  order,  granted 
that  part  of  request  by  WGRD  for  oral  argument 
on  the  Commission's  order  of  Dec.  29,  prohibiting 
WGRD  from  operating  prior  to  local  sunrise; 
scheduled  same  to  be  heard  June  4.  The  re- 
mainder of  WGRD's  petition  is  dismissed.  Action 
April  28. 

Minneapolis,  Minn. — Vhf  ch.  9  proceeding.  FCC 

granted  petitions  of  WLOL  and  WDGY  for  dis- 
missal without  prejudice  of  their  applications  for 
new  tv  stations  on  vhf  ch.  9;  retained  in  hearing 
application  of  KEYD.    Action  April  28. 

Key  Bcstg.  System  Inc.,  Bayshore,  N.  V.;  Ed- 
ward J.  Fitzgerald  Riverhead,  N.  Y. ;  WAVZ  New 
Haven,  Conn. — FCC  designated  for  hearing  appli- 
cations of  Key  and  Fitzgerald  for  new  am  sta- 
tions on  1300  kc,  1  kw,  D,  and  application  of 
WAVZ  to  change  operation  from  1260  kc,  1  kw, 
D,  to  1300  kc,  1  kw,  DA-N,  U;  made  WTNJ  Tren- 
ton, N.  J.;  WJLK  Asbury  Park,  N.  J.,  and  WOV 
New  York,  N.  Y.,  parties  to  proceeding.  Action 
April  28. 

Portsmouth,  Norfolk,  Va. — Vhf  ch.  10  proceed- 
ing. By  memorandum  opinion  and  order,  the 
Commission  denied  petition  filed  Jan.  7  by  Ports- 
mouth Radio  Corp.  seeking  enlargement  of  the 
issues  with  respect  to  the  financial  qualifications 
of  Beachview  Broadcasting  Corp.  in  the  consoli- 
dated proceeding  involving  these  applications 
for  a  new  tv  station  on  ch.  10  in  Portsmouth,  Va., 
and  Norfolk,  Va.,  respectively.  By  order,  the 
Commission  denied  a  motion  filed  Jan.  8  by 
Beachview  Broadcasting  Corp.,  requesting  dis- 


missal of  the  application  of  Portsmouth  Radio 
Corp.  or,  in  the  alternative,  to  enlarge  issues  with 
respect  to  Portsmouth's  legal  and  financial  qual- 
ifications, in  the  above-mentioned  proceeding. 
Action  April  22. 

WGKV  Charleston,  W.  Va— By  order,  the  Com- 
mission denied  petition  filed  by  Kanawha  Valley 
Bcstg.  Co.  for  reconsideration  and  rehearing,  and 
request  for  immediate  grant  of  its  application  for 
change  in  facilities  of  station  WGKV  Charleston, 
W.  Va.,  from  1490  kc,  250  w,  unlimited,  to  1300 
kc,  1  kw,  unlimited,  install  DA  system  for  both 
day  and  night  use  and  change  transmitter  loca- 
tion. The  petition  was  directed  against  Com- 
mission decision  of  June  26,  which  denied  Ka- 
nawha's application  and  that  of  Capitol  Broadcast- 
ing Corp.  to  change  facilities  of  station  WCAW 
Charleston,  W.  Va.,  from  1400  kc,  250  watts,  un- 
limited, to  1300  kc,  1  kw,  unlimited,  install  DA 
for  both  day  and  night  use  and  change  transmit- 
ter location.    Action  April  22. 

Whitefish  Bay,  Wis. — Vhf  ch.  6  proceeding. 
FCC  by  memorandum  opinion  and  order  granted 
petition  of  Midwest  Broadcasting  Co.  (WCAN- 
TV,  ch.  25),  Milwaukee,  Wis.,  insofar  as  it  re- 
quests participation  in  the  hearing  on  applica- 
tions of  Independent  Television  Inc.,  et  al,  for 
ch.  6  in  Whitefish  Bay,  Wis.,  and  denied  in  all 
other  respects:  designated  for  consolidated  hear- 
ing applications  of  Independent  Television  Inc., 
Cream  City  Broadcasting  Co.  and  The  Hearst 
Corp.,  applicants  for  ch.  6  in  Whitefish  Bay;  said 
hearing  to  be  held  May  28,  Comr.  Doerfer  con- 
curred in  hearing  order  but  dissented  to  grant 
to  Midwest  to  intervene.    Action  April  28. 

Hearing  Calendar  .  .  . 

May  3 

Tampa.  Fla. — Vhf  ch.  13,  oral  argument  before 
Commission  en  banc — WDAE,  Tampa  Tv  Co., 
Orange  Tv  Bcstg.  Co. 

Huntington,  W.  Va.— Vhf  ch.  13,  before  Exam- 
iner John  B.  Poindexter— WHTN,  WPDH. 

Phoenix,  Ariz. — Vhf  ch.  3,  further  hearing  be- 
fore Examiner  Millard  F.  French — KTAR,  Arizona 
Tv  Co. 

May  4 

Wichita  Falls,  Tex.;  Lawton,  Okla. — New  am, 

1050  kc,  before  Examiner  Thomas  H.  Donahue — 
W.  Erie  White  tr/as  White  Radio  Co.,  Wichita 
Falls,  Lawton  Bcstg.  Co.,  Progressive  Bcstg.  Co., 
Lawton. 

Pontiac,  Mich. — New  am,  1460  kc,  further  hear- 
ing before  Examiner  William  G.  Butts— James 
Gerity  Jr.,  WKMF  Flint,  Mich. 

Sheboygan,  Wis. — New  am,  800  kc,  before  Ex- 
aminer Herbert  Sharfman — Lake  Shore  Bcstg. 
Co.,  WAIT,  WBBM,  Chicago. 

May  5 

Killeen,  Tex. — New  am,  1050  kc,  further  hear- 
ing before  Examiner  Annie  N.  Huntting— W.  A. 
Lee,  A.  W.  Stewart  &  Franklin  T.  Wilson  d/b 
as  Highlite  Bcstg.  Co. 

May  6 

WJET  Erie,  Pa. — Change  from  1570  kc  to  1400 
kc,  before  Examiner  H.  Gifford  Irion— WBNY 
Buffalo. 

May  7 

Dothan,  Ala. — Vhf  ch.  9,  before  Examiner 
Claire  W.  Hardy— WOOF,  Ala-Fla-Ga  Tv  Inc. 

Chicago,  ni.— Vhf  ch.  2,  hearing  conference 
before  Examiner  Herbert  Sharfman— Zenith 
Radio  Corp.,  CBS. 

Rule-Making  Petitions  .  .  . 

3-29-54_Cotton    Belt    Bcstg.    Co.,  Greenville, 

Miss.— Petition  to  allocate  vhf  ch.  6  from  Clarks- 
dale,  Miss.,  to  Greenville,  Miss.  (Sec.  3.606). 

3-29-54— Commonwealth  Bcstg.  Corp.,  Norfolk, 
Va.— Petition  for  Rule  Making  to  amend  Sec. 
3  606  of  the  Commission's  Rules  &  Regulations 


so  as  to  add  ch.  13 — to  Princess  Anne,  Va.;  add 
ch.  12  to  Arapahoe,  N.  C;  &  delete  ch.  13  from 
New  Bern,  N.  C,  or  add  ch.  13  to  Princess  Anne, 
Va.;  add  ch.  12  to  Arapahoe,  N.  C;  delete  ch. 
13  from  New  Bern.  N.  C.  and  add  ch.  36  to  New 
Bern,  N.  C,  or  add  ch.  13  to  Princess  Anne,  Va.; 
delete  ch.  13  from  New  Bern,  N.  C.,  &  add  ch 
36  to  New  Bern,  N.  C.  (Sec.  3.606). 

4-9-54— Delta  Tv  Inc.,  Monroe,  La.— Petition  to 
amend  Sec.  3.606  so  as  to  assign  ch.  13  to  Mon- 
roe, La.,  in  place  of  ch.  43,  and  an  order  directing 
Delta  Tv  Inc.,  to  show  cause  why  its  authoriza- 
tion for  station  KFAZ  in  Monroe  should  not 
be  modified  to  specify  operation  on  ch.  13  in 
place  of  ch.  43  (Sec.  3.606). 

4-12-54— WSM  Inc.,  Nashville,  Tenn.— Motion 
for  extension  of  time  for  opposing  the  petition 
filed  by  American  Bcstg.  Corp.  (Sees.  3.606,  3.610 
(a)(1)  &  Fig.  1,  Appendix  1). 

4-12-54 — Sunbury  Bcstg.  Corp.,  Sunbury,  Pa. — 
Petition  to  amend  Sec.  3.606  so  as  to  substitute 
ch.  38  for  eh.  65  at  Sunbury,  Pa.;  substitute  ch. 
74  for  ch.  38  at  Lewiston,  Pa.;  add  ch.  65  to 
Shamokin,  Pa.  (Sec.  3.606). 

4-20-54 — Commonwealth  Bcstg.  Corp.,  Norfolk, 
Va. — Supplement  to  petition  (filed  3-29-54)  for 
rule  making  to  amend  S°c.  3.606  of  the  Com- 
mission's Rules  &  Regulations  so  as  to  add  ch. 
13  to  Princess  Anne,  Va;.  delete  ch.  13  from  New 
Bern,  N.  C;  add  ch.  36  to  New  Bern,  N.  C;  add 
ch.  12  to  Arapahoe,  N.  C,  and  delete  ch.  27  from 
Norfolk-Portsmouth,  Va.    (Sec.  3.606). 

Routine  Roundup  .  .  . 

April  22  Applications 

ACCEPTED  FOR  FILING 
License  for  CP 
KCAL  Redlands,  Calif.,  Southwest  Bcstg.  Co.— 

License  to  cover  construction  permit  (BP-8643, 
as  modified)  which  authorized  new  standard 
broadcast  station  (BL-52P2). 

WBRN  Mt.  Pleasant,  Mich.,  Paul  A.  Brandt- 
License  to  cover  construction  permit  (BP-9074) 
which  authorized  increase  in  power  from  500  w 
to  1  kw  (BL-5261). 

WICK  Scranton,  Pa.,  Scranton  Radio  Corp. — Li- 
cense to  cover  construction  permit  (BP-7184)  as 
modified  which  authorized  new  standard  broad- 
cast station  (BL-5264). 

Modification  of  CP 

WRBS  Bay  Shore,  N.  Y.,  Great  South  Bay  Bcsgt. 
Co. — Modification  of  construction  permit  (BHP- 
1873)  which  authorized  new  fm  station  for  ex- 
tension of  completion  date  (BMPH-4911). 

KTYL-TV  Mesa,  Ariz.,  Harkins  Bcstg.  Inc.— 
Mod.  of  CP  (BPCT-1409)  as  mod.,  which  author- 
ized new  tv  station  for  extension  of  completion 
date  to  November,  1954  (BMPCT-2072). 

KCOA  (TV),  Corona,  Calif.,  KOWL  Bcstg.  Co.— 
Mod.  of  CP  (BPCT-1494)  which  authorized  new 
tv  station  for  extension  of  completion  date  to 
11-16-54  (BMPCT-2069). 

WMUR-TV  Manchester,  N.  H.,  The  Radio  Voice 
of  New  Hampshire  Inc. — Mod.  of  CP  (BPCT- 
1095)  as  mod.,  which  authorized  new  tv  station 
for  extension  of  completion  date  to  7-5-54 
(BMPCT-2067). 

WTVE  (TV)  Elmira,  N.  Y..  John  S.  Booth,  et  al 
d/b  as  Elmira  Television— Mod.  of  CP  (BPCT- 
1161)  as  mod.,  which  authorized  new  tv  station 
for  extension  of  completion  date  from  5-19-54 
(BMPCT-2070). 

WSBA-TV  York,  Pa.,  Susquehanna  Bcstg.  Co.— 
Mod.  of  CP  (BPCT-302)  as  mod.,  which  author- 
ized new  tv  station  for  extension  of  completion 
date  (BMPCT-2071). 


April  23  Decisions 

ACTIONS  ON  MOTIONS 
By  Commissioner  Robert  T.  Bartley 

RCA  Communications  Inc. — Granted  petition  for 
dismissal  without  prejudice  the  proceedings  in 
the  matter  of  RCA's  proposed  amendment  of 
Tariff  F.  C.  C.  No.  58  to  permit  aviation  com- 
panies to  qualify  as  authorized  users  without 
being  directly  connected  to  a  leased  radio  chan- 
nel (Docket  10949)  (Action  4/22). 

Savannah,  Ga.,  WJIV-TV  Inc. — Granted  peti- 
tion of  April  13  for  dismissal  of  petition  of  April 
6  for  extension  of  time  to  file  exceptions  to  the 
initial  decision  in  proceeding  re  its  application 
and  that  of  WSAV  Inc.,  for  ch.  3  in  Savannah, 
Ga.  (Dockets  10517-18)  (Action  4/20);  denied  pe- 
tition of  April  19  for  an  extension  of  time  to 
May  4  to  file  exceptions  to  the  initial  decision  in 
this  proceeding  (Action  4/22). 

Chief  Broadcast  Bureau — Granted  petition  for 
an  extension  of  time  to  May  3  to  file  exceptions 
to  the  initial  decision  re  ch.  3  proceeding  in 
Savannah,  Georgia  (Dockets  10517-18)  (Action 
4/22). 

By  Hearing  Examiner  Charles  J.  Frederick 
Jacksonville,  Fla.,  Florida-Georgia  Television 
Co. — By  Memorandum  Opinion  and  Order  denied 
petition  for  leave  to  amend  its  application  for 
ch.  12  to  specify  a  1,000-foot  tower  in  a  certain 
industrial  section  of  Jacksonville,  Florida,  in- 
stead of  the  549-ft.  tower  in  the  location  pres- 
ently specified  (Docket  10834;  BPCT-1624)  (Action 
4/23). 
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CAROLINA* 


Fulltime  Network 
$3J9000.00 

Regional  station  with  nice  gross 
in  need  of  creative  owner-manager. 
$20,000.00  down  will  handle  for 
right  party. 


Daytime  Independent 

$37,500.00 

Single  station  market  with  good 
payroll,  10,000  population.  Cur- 
rent earnings  over  $1000.00  per 
month.  Combined  operation.  Ex- 
cellent financing. 


Appraisals    •    Negotiations    •  Financing 
BLACKBURN  -  HAMILTON  COMPANY 


WASHINGTON,  D.  C. 
James  W.  Blackburn 
William  T.  Stubblefield 
Washington  Bldg. 
Sterling  3-4341-2 


RADIO-TV-NEWSPAPER  BROKERS 
CHICAGO 
Ray  V.  Hamilton 

Tribune  Tower 
Delaware  7-2755-6 


SAN  FRANCISCO 
Lester  M.  Smith 
235  Montgomery  St. 
Exbrook  2-5672 
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Hastings,  Neb.,  The  Seaton  Pub.  Co.,  Strand 
Amusement  Co. — On  the  Examiner's  own  motion, 
postponed  indefinitely  the  hearing  conference 
heretofore  scheduled  to  be  held  on  April  23  re 
applications  for  ch.  5  in  Hastings  (Docket  10965- 
66)  (Action  4/21). 

Norfolk,  Va.,  Beachview  Bcstg.  Corp.;  Ports- 
mouth, Va.,  Porstmouth  Radio  Corp. — Granted 
joint  petition  for  an  extension  of  time  from  April 
30  to  May  17,  to  file  proposed  findings  and  con- 
clusions in  re  their  applications  for  ch.  10 
(Dockets  10800-01)  (Action  4/21). 

By  Hearing  Examiner  Thomas  H.  Donahue 

Seattle,  Wash.,  Queen  City  Bcstg.  Co.— Dis- 
missed petition  of  March  22  to  enlarge  issues  in 
ch.  7  proceeding  (Dockets  9030  et  al). 

By  Hearing  Examiner  Herbert  Sharfman 

Miami  Beach,  Fla..  WKAT  Inc.;  Miami,  Fla., 
L.  B.  Wilson  Inc.,  North  Dade  Video  Inc.,  Public 
Service  Television  Inc. — By  Memorandum  Opin- 
ion and  Order  denied  petition  of  Public  Service 
Television,  Inc.  to  limit  the  scope  of  depositions 
in  ch.  10  proceeding;  that  no  party  shall  present 
more  than  25  deponents  as  to  the  "public  service" 
record  of  itself  and  its  principals:  and  continued 
further  hearing  conference  from  May  17  to  May 
19  (Dockets  9321  et  al). 

April  23  Applications 

ACCEPTED  FOR  FILING 
Modification  of  CP 

WABL  Columbia,  Miss.,  Louis  Alford,  Phillip 
D.  Brady,  Albert  Mack  Smith  d/b  as  South- 
western Bcstg.  Co.  of  Miss. — Mod.  of  CP  (BP-8516) 
as  modified,  which  authorized  new  standard 
broadcast  station  for  extension  of  completion 
date  (BMP-?510). 

KFBB  Great  Falls,  Mont.,  Buttrey  Best.  Inc. — 
Mod.  of  CP  (BP-8908)  which  authorized  mount- 
ing tv  antenna  on  top  of  am  tower  and  change 
in  transmitter  location  for  extension  of  com- 
pletion date  (BMP-6505). 

WRNY  Rochester,  N.  Y.,  Rochester  Bcstg.  Co. — 
Extension  of  authority  to  transmit  baseball 
games  to  Station  CFRA  Ottawa,  Canada  from 
Rochester  (BFP-248). 

WSPN  Saratoga  Springs,  N.  Y.,  Spa  Bcstrs.  Inc. 
—Mod.  of  CP  (BP-6808)  as  modified,  which 
authorized  new  standard  broadcast  station  for 
extension  of  completion  date  (BMP-6506). 

WCKM  Martinsburg,  Pa.,  Carl  W.  Kensinger 
and  Robert  E.  Meredith— Mod.  of  CP  (BP-8983) 
which  authorized  new  standard  broadcast  sta- 
tion for  approval  of  antenna,  transmitter  loca- 
tion and  specify  studio  location  (BMP-6509). 

WEWS  (TV)  Cleveland,  Ohio,  Scripps-Howard 
Radio  Inc.— Mod.  of  CP  (BPCT-1291)  as  modified, 
which  authorized  changes  in  facilities  of  exist- 
ing tv  station,  for  extension  of  completion  date 
to   11-1-54  (BMPCT-2075). 

WAIM-TV  Anderson,  S.  C,  Wilton  E.  Hall- 
Mod,  of  CP  (BPCT-865)  which  authorized  new 
tv  station  for  extension  df  completion  date  to 
12-15-54  (BMPCT-2073). 

April  26  Applications 

ACCEPTED  FOR  FILING 

Renewal  of  License 
WKOP-FM  Binghamton,  N.  Y.,  The  Bingham- 
ton  Bcstrs.  Inc.  (BRH-746). 

Remote  Control 
WHCU-FM  Ithaca,  N.  Y.,  Cornell  U.  (BRCH- 
84). 

License  for  CP 

WOPI-FM  Bristol,  Tenn.,  Radiophone  Bcstg. 
Station  WOPI  Inc.— License  to  cover  CP  (BPH- 
1893)  which  authorized  changes  in  licensed  sta- 
tion (BLH-958). 

Modification  of  CP 

KYTV  (TV)  Springfield,  Mo.,  Springfield  Tv 
Inc.— Mod.  of  CP  (BPCT-800)  as  modified,  which 
authorized  new  tv  station  for  extension  of  com- 
pletion date  to  11-15-54  (BMPCT-2078) . 

KUTV  (TV)  Salt  Lake  City,  Utah,  Utah  Bcstg. 
and  Tv  Corp.— Mod.  of  CP  (BPCT-1496)  as  modi- 
fied, which  authorized  new  tv  station  for  exten- 
sion of  completion  date  to  11-25-54  (BMPCT- 
2076). 

KVAN-TV  Vancouver,  Wash.,  KVAN  Inc.— 
Mod.  of  CP  (BPCT-959)  as  mod.,  which  author- 
ized new  tv  station  for  extension  of  completion 
date  to  10-15-54  (BMPCT-2077) . 

Modification  of  CP 
WD  AN  Danville,  111.,  Northwestern  Pub.  Co. — 

Mod.  of  CP  (BP-8994)  which  authorized  erection 
of  new  antenna  and  mount  tv  antenna  oh  top 
(increase  in  height)  for  extension  of  completion 
date  (BMP-6512). 


HERBERT  STEWART 

TELEVISION  CONSULTANT 
Experienced  In  All  Phases 

•  Applications 

•  New  Stations 

•  Established  TV  Stations 
P.  O.  Box  2440  Phone  26262 

Miami,  Florida 


WSTV  Steubenville,  Ohio,  WSTV  Inc.— Mod.  of 
CP  (BP-8968)  which  authorized  erection  of  a 
new  tower,  remove  fm  antenna,  and  change  loca- 
tion 415  feet  for  extension  of  completion  date 
(BMP -6513). 

Renewal  of  License 
KJAN  Atlantic,  Iowa,  George  Basil  Anderson 
(BR-2510). 

License  for  CP 
KSWS-TV  Roswell,  N.  M.,  John  A.  Barnett^- 

License  to  cover  CP  (BPCT-888)  as  modified, 
which  authorized  new  tv  station  (BLCT-197). 
APPLICATION  DISMISSED 
Julian  M.  Kaufman,  San  Diego,  Calif. — Permit 
to  transmit  tv  programs  from  apparatus  located 
at  4231  Park  Blvd.,  San  Diego.  Calif,  to  tv  sta- 
tion XETV  Mount  San  Antonio,  Tijuana,  Mex. 
(BFF-243). 

April  27  Decisions 

BROADCAST  ACTIONS 
Actions  of  April  23 
Modification  of  CP 
KBLR  Phoenix,  Ariz.,  James  T.  Ownby — Grant- 
ed Mod.  of  CP  for  approval  of  antenna,  trans- 
mitter   and    studio   location;    condition  (BMP- 
6469). 

The  following  were  granted  Mod.  of  CP's  for 
extension  of  completion  dates  as  shown: 

WBUZ  Oakland,  Md.,  to  6-17-54;  KFXJ-TV 
Grand  Junction,  Colo.,  to  11-22-54;  WSBA-TV 
York,  Pa.,  to  11-22-54;  KYTV  Springfield,  Mo.,  to 
11-15-54;  WEWS  Cleveland,  Ohio,  to  11-1-54; 
KVAN-TV  Vancouver,  Wash.,  to  11-23-54;  WJIM 
Lansing,  Mich.,  to  7-26-54;  WSVA  Harrisonburg, 
Va.,  to  11-17-54,  cond. 

Actions  of  April  21 
Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  by  remote  control: 

WBIS  Bristol,  Conn.;  WPME  Punxsutawney, 
Pa.;  KOVO  Provo,  Utah;  WTMC  Ocala,  Fla.; 
KNEA  Jonesboro,  Ark.;  WHHM  Memphis,  Tenn.; 
WBAY  Green  Bay,  Wis.;  WHMP  Northampton, 
Mass.;  KAVR  Apple  Valley,  Calif.;  KFST  Big 
Spring,  Tex.;  KDUB  Lubbock,  Tex.;  WKEI  Ke- 
wanee,  111. 

Modification  of  CP 

The  following  were  granted  Mod.  of  CP's  for 
extension  of  completion  dates  as  shown:  WMUR- 
TV  Manchester,  N.  H.,  to  10-26-54;  KTYL-TV 
Mesa,  Ariz.,  to  11-19-54. 

Actions  of  April  20 
Modification  of  License 
WAVI  Springfield,  Ohio,  WWSO  Bcstg.  Corp.— 
Granted   Mod.   of   license  to   change  name  to 
WAVI  Bcstg.  Corp.  (BML-1582). 

Modification  of  CP 

The  following  were  granted  Mod.  of  CP's  for 
extension  of  completion  dates  as  shown: 

WCBF-TV  Rochester,  N.  Y.,  to  8-10-54;  WTVE 
(TV)  Elmira,  N.  Y.,  to  11-19-54;  WNEW  New 
York,  N.  Y.,  to  5-1-55,  condition. 

Actions  of  April  19 
Granted  License 
WOWL  Florence,  Ala.,   Radio  Muscle  Shoals 
Inc. — Granted  license  covering  changes  in  the 
antenna  and  ground  system  (increase  height  of 
antenna)  (BL-5246). 

WMRE  Monroe,  Ga.,  Walton  Bcstg.  Co. — Grant- 
ed license  for  am  broadcast  station;  1490  kc,  250 
w,  U  (BL-5248). 

Modification  of  CP 
KSL-TV  Salt  Lake  City,  Utah,  Radio  Service 
Corporation  of  Utah— Granted  Mod.  of  CP  for 
extension  of  completion  date  to  11-1-54. 


April  28  Decisions 

ACTIONS  ON  MOTIONS 
By  Hearing  Examiner  Claire  W.  Hardy 

WCBI  Columbus,  Miss.,  Columbus  Best?.  C°  — 
Gave  notice  of  pre-hearing  conference  t~  be 
held  on  May  10,  1954,  in  proceeding  re  (Docket 
10882;  BP-8977). 

By  Hearing  Examiner  H.  Gilford  Irion 

Desert  Tv  Co.,  Las  Vegas,  Nev. — Advanced 
from  2  p.m.  to  10  a.m.  on  April  30  the  hearing 
now  scheduled  for  tv  ch.  13  (Docket  10895). 

Granted  joint  petition  of  Richmond  News- 
papers, Inc.,  and  Richmond  Tv  Corp.,  applicants 
for  ch.  12  in  Richmond,  Va.,  to  reopen  the  record 
in  this  proceeding  (Dockets  8945,  10805),  for  the 
purpose  of  considering  the  admissibility  of  cer- 
tain material  attached  to  petition,  and  the  hear- 
ing will  reconvene  on  April  27  for  this  sole 
purpose. 

By  Hearing  Examiner  Thomas  H.  Donahue 
White  Radio  Co.,  Wichita  Falls,  Tex.,  Lawton 
Bcstg.  Co.,  Lawton,  Okla.,  Progressive  Bcstg. 
Co.,  Lawton,  Okla — Granted  petition  of  Progres- 
sive for  continuance  of  consolidated  hearing 
from  May  4  to  May  12  in  re  applications  for  am 
stations   (Docket  10719  et  al). 

By  Hearing  Examiner  Herbert  Sharfman 
On  request  of  Wisconsin  Bcstg.  System  Inc., 
et  al,  applicants  for  ch.  12  in  Milwaukee,  Wis., 


the  further  hearing  conference  scheduled  for 
April  26  is  continued  to  May  10  (Docket  8954 
et  al). 

By  Hearing  Examiner  Isadore  A.  Honig 

Gave  notice  of  a  hearing  conference  to  com- 
mence April  30  in  re  applications  of  KFJI  Broad- 
casters and  Klamath  Falls  Tv  Inc.,  for  ch.  2 
in  Klamath  Falls,  Ore.  (Dockets  10980-81);  and 
the  date  for  exchange  of  further  information 
between  the  applicants  was  changed  from  April. 
28  to  May  4. 

By  Hearing  Examiner  Fanney  N.  Litvin 

Ole  Miss  Bcstg.  Co.,  Oxford,  Miss. — Ordered 
that  hearing  in  re  application  for  am  construc- 
tion permit  (Docket  10763;  BP-8784),  shall  con- 
vene on  May  13  for  the  taking  of  oral  testimony 
and  all  parties  to  said  proceeding  shall  be  pres- 
ent and  ready  on  that  date  to  present  such  evi- 
dence as  they  may  have. 

By  Hearing  Examiner  William  G.  Butts 

Gave  notice  of  a  conference  to  be  held  on 
April  27  in  re  applications  of  Columbia  Amuse- 
ment Co.,  and  Paducah  Newspapers  Inc.,  for  ch. 
6  in  Paducah,  Ky.  (Dockets  10875-76),  for  the 
purpose  of  considering  procedures  to  be  followed 
in  the  hearing,  etc. 

TV  BROADCAST  ACTIONS 

WITV  (TV)  Fort  Lauderdale,  Fla.,  Gerico  In- 
vestment Co. — Denied  request  for  waiver  of  Sec. 
3.651(c)  of  the  rules  and  for  special  temporary 
authority  to  broadcast  the  public  hearings  being 
held  before  the  Senate  Investigating  Subcom- 
mittee, using  the  aural  transmitter  only  of  sta- 
tion WITV  (ch.  17),  while  a  test  pattern  is  being 
carried  on  the  visual  facilities.  Comr.  Sterling 
dissented  and  voted  for  a  grant. 

McFarland  Letters 

WFPA  Fort  Payne,  Ala.,  George  A.  Gothberg 
Jr. — Is  being  advised  that  application  for  re- 
newal of  license  (BR-2455)  indicates  the  neces- 
sity of  a  hearing. 

WHIL  Medford,  Mass.,  Conant  'Bcstg.  Co. — Is 
being  advised  that  application  for  renewal  of 
license  (BR-2706)  indicates  the  necessity  of  a 
hearing. 

Renewal  of  License 

WNOE  New  Orleans,  La.,  James  A.  Noe — 
Granted  renewal  of  license  on  regular  basis 
(BR-443). 
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EXTRA!  EXTRA!  READ  ALL  ABOUT  IT! 


GET  YOUR  EXTRA — extra  proof  of  your  extra  market,  that 
is.  Extra  market — extra  customers — extra  sales! 

Do  we  have  viewers  viewing  and  listeners  listening  in  a 
great  new  area?  We've  told  you  about  our  mail  since  the 
new  WHIO-TV  tower  went  on  the  air — mail  from  all  over 
our  projected  new  service  area  and  from  well  outside  it 
too.  Now  50  newspapers  outside  of  Dayton  carry  our  pro- 
gram listings  daily.  Four  of  them  are  metropolitan  papers 


— two  in  a  city  over  100  miles  west — two  in  a  city  nearly 
150  miles  northwest.  16  of  these  papers  are  in  areas  rep- 
resenting bonus  audiences! 

Why  does  a  paper  carry  a  program  listing?  Because  it's  a 
service  to  the  great  big  chunk  of  its  circulation  that  wants 
it!  And  uses  it!  Ask  George  P.  Hollingbery  representatives 
to  give  you  the  new  story  on  WHIO-TV,  one  of  America's 
great  AREA  stations.  4 


whio-tv 
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Channel  7  DAYTON,  OHIO 
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Station 


Dallas 

TELEVISION 
MARKET 

with- 

MAXIMUM 
POWER 

100,000  Watts  Video 
50,000  Watts  Audio 

DALLAS  and 
FORT  WORTH 

More  than  a  Million 
urban  population  in  the 
50-mile  area 

More  than  TWO  MILLION 
in  the  100-mile  area  .  .  . 

NOW 


ACTIONS  ON  MOTIONS 

By  Commissioner  Robert  T.  Hartley 

Carthage  Bcstg.  Co.,  Ft.  Scott,  Kan. — Granted 
petition  filed  April  16  for  withdrawal  of  its 
petition  of  April  12  which  requested  reconsidera- 
tion, removal  from  hearing  and  reaffirmation 
of  grant  of  CP  (Docket  10945;  BP-8948),  and  dis- 
missed petition  of  April  12. 

Dismissed  as  moot  petition  of  Mid-West  T.  V. 
Corp.,  applicant  for  ch.  13  in  Indianapolis,  Ind., 
for  extension  of  time  to  file  opposition  to  peti- 
tions to  enlarge  the  issues  in  this  proceeding 
,  Docket  8906  et  al). 

Granted  petition  of  Florida-Georgia  Tv  Co., 
Jacksonville,  Fla.,  for  extension  of  time  to  and 
including  May  5,  within  which  to  file  a  petition 
for  review  by  the  Commission  of  the  Examiner's 
denial  of  its  petition  for  leave  to  amend  its  tv 
application  for  ch.  12  (Docket  10834  et  al). 

WKRG-TV,  Inc.,  The  Mobile  Tv  Corp.,  Mobile, 
Ala. — Granted  petition  by  The  Mobile  Tv  Corp. 
for  extension  of  time  to  and  including  May  19 
within  which  replies  may  be  filed  to  the  Excep- 
tions to  the  initial  decision  in  this  proceeding 
for  ch.  5  (Docket  10457-58). 

Granted  petition  by  Chief  Broadcast  Bureau, 
I  for  an  extension  of  time  to  and  including  April 
28,  within  which  a  reply  may  be  filed  to  "Peti- 
tion for  Review"  and  an  "Appeal  from  Order  of 
the  Examiner,"  filed  by  Public  Service  Tv  Inc., 
one  of  the  applicants  for  ch.  10  in  Miami,  Fla. 
I  Dockets  9321  et  al). 


April  28  Applications 

ACCEPTED  FOR  FILING 
Remote  Control 

WOOK  Washington,  D.  C,  United  Bcstg.  Co. 
(BRC-382);  WPDQ  Jacksonville,  Fla.,  Jackson- 
ville Bcstg.  Corp.  (BRC-379);  KMRC  Morgan 
City,  La.,  Tri-City  Bcstg.  Inc.  (BRC-378);  WKRT 
Cortland,  N.  Y.,  Radio  Cortland  Inc.  (BRC-381); 
KSFA  Nacogdoches,  Tex.,  Nacogdoches  Ecstg.  Co. 
(BRC-377);  KMO  Tacoma,  Wash.,  KMO  Inc. 
(BRC-380). 

Modification  of  CP 

KBAY-TV  San  Francisco,  Calif.,  Lawrence  A. 
Harvey— Mod.  of  CP  (BPCT-1490)  as  mod.,  which 
authorized  new  tv  station  for  extension  of  com- 
pletion date  to   12-31-54  (BMPCT-2082). 

WIND-TV  Chicago,  HI.,  WIND  Inc.— Mod.  of 
CP  (BPCT-187)  as  mod.,  which  authorized  new 
tv  station  for  extension  of  completion  date  from 
5-25-54  (BMPCT-2086). 

KSLA  (TV)  Shreveport,  La.,  Interim  Tv  Corp. 
—Mod.  of  CP  (BPCT-1770)  as  mod.,  which  au- 
thorized new  tv  station  for  extension  of  com- 
pletion date  from  5-18-54  (BMPCT-2085). 

Renewal  of  License 
WFIL-FM  Philadelphia,  Pa.  Triangle  Publica- 
tions, Inc.  (The  Philadelphia  Inquirer  Division) — 

Renewal  of  license  (BRH-7). 

License  for  CP 
WMCT  (TV)  Memphis,  Tenn.,  Memphis  Pub. 
Co.— License  to  cover  CP  (BPCT-1744)  as  mod., 
which  authorized  changes  in  facilities  of  exist- 
ing tv  station  (BLCT-198). 
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Tv  Stations  on  the  Air  With  Market  Set  Count 
And  Reports  of  Grantees'  Target  Dates 

Editor's  note:  This  directory  is  weekly  status  report  of  (1)  stations  that  are  operating  as  commercial 
and  educational  outlets  and  (2)  grantees.  Triangle  (►)  indicates  stations  now  on  air  with  com- 
mercial programming.  Each  is  listed  in  the  city  where  it  is  licensed.  Stations,  vhf  or  uhf,  report  re- 
spective set  estimates  of  their  coverage  areas.  Where  estimates  differ  among  stations  in  same  city, 
separate  figures  are  shown  for  each  as  claimed.  Set  estimates  are  from  the  station.  Further  queries 
about  them  should  be  directed  to  that  source.  Total  U.  S.  sets  in  use  is  unduplicated  B»T  estimate. 
Stations  in  italics  are  grantees,  not  yet  operating. 


ALABAMA 

Birmingham — 

►  WABT  (13)  CBS,  ABC,  DuM;  CBS  Spot  Sis.; 

225,000 

►  WBRC-TV  (6)  NBC;  Katz;  219,454 
WJLN-TV  (48),  12/10/52— Unknown 
WSGN-TV  (42),  12/18/52-Unknown 

Decaturt — 
WMSL-TV  (23)  Walker;  12/26/52-6/1/54 

Mobilet — 

►  WALA-TV   (10)    ABC,   CBS,   NBC;  Headley- 

Reed;  72,500 

►  WKAB-TV  (48)  CBS,  DuM;  Forjoe;  60,800 

The  Mobile  Tv  Corp.  (5)  Initial  Decision  2/12/54 

Montgomery — 

►  WCOV-TV  (20)  ABC,  CBS,  NBC,  DuM;  Ray- 

mer;  25,700 

WSFA-TV   (12)  Headley-Reed;  3/25/54-9/15/54 

Selmat— 
WSLA  (8)  2/24/54-Unknown 

ARIZONA 

Mesa  (Phoenix) — 

►  KTYL-TV    (12)    NBC,    DuM;  Avery-Knodel; 

92,000 

Phoenix — 

►  KOOL-TV  (10)  ABC;  Blair:  90.607 

►  KPHO-TV  (5)  CBS,  DuM;  Katz;  92,000 

Tucson — 

►  KOPO-TV  (13)  CBS,  DuM;  Forjoe;  23,000 

►  KVOA-TV  (4)  ABC,  NBC;  Raymer;  22,626 

Yumat— 

►  KIVA  (11)  DuM;  Hollingbery;  18,243 

ARKANSAS 

El  Doradot— 

KRBB  (10)  2/24/54-Vnknown 
Fort  Smithf— 

►  KFSA-TV    (22)    ABC,    NBC,    DuM;  Pearson; 
18,500 

Hot  Springst — 

KTVR  (9)  1/20/54-Unknown 
Little  Rock— 

►  KARK-TV  (4)  NBC;  Petry 

►  KATV  (7)  (See  Pine  Bluff) 
KETV  (23)  10/30/53-Unknown 

Pine  Blufft— 

+■  KATV  (7)  ABC,  CBS;  Avery-Knodel;  64,231 


Newest  Starters 

Listed  below  are  the  newest  stations 
that  have  started  commercial  operation: 

WHO-TV  Des  Moines,  Iowa  (ch.  13), 
April  25. 

KVAL-TV  Eugene,  Ore.  (ch.  13), 
April  15. 

WSEE  (TV)  Erie,  Pa.  (ch.  35),  April 
25. 

WDEF-TV  Chattanooga  (ch.  12), 
April  25. 


Texarkana — 

►  KCMC-TV  See  Texarkana,  Tex. 

CALIFORNIA 

Bakersfield— 

►  KBAK-TV  (29)  ABC,  DuM;  Forjoe;  55,000 

►  KERO-TV    (10)    ABC,    CBS,    NBC;  Avery- 

Knodel;  109,692 

Berkeley  (San  Francisco) — 

KQED  (*9)  7/24/53-5/16/54  (granted  STA  April 
16) 

Chico — 

►  KHSL-TV  (12)  CBS,  NBC;  Grant;  34,275 

Coronat — 

KCOA  (52),  9/16/53-Unknown 
El  Centrot— 

KPIC-TV  (16)  2/10/54-Vnknown 

Eurekat — 

►  KIEM-TV  (3)  ABC,  CBS,  NBC,  DuM;  Blair; 

10,000 

Fresno — 

►  KBID-TV  (53)  Meeker;  92,052 

►  KJEO-TV  (47)  ABC,  CBS;  Branham;  106,558 

►  KMJ-TV  (24)  CBS,  NBC;  Raymer;  85,841 


Directory  Information  ts  In  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 
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Los  Angeles — 

KBIC-TV  (22)  2/10/52-Unknown 

►  KABC-TV  (7)  ABC;  Petry;  1,817,177 

►  KCOP  (13)  Katz;  1,817,177 

►  KHJ-TV  (9)  DuM:  H-R;  1,817,177 

►  KNBH  (4)  NBC:  NBC  Spot  Sis.;  1,817,177 

►  KNXT  (2)  CBS;  CBS  Spot  Sis.;  1,817,177 

►  KTLA  (5)  Raymer;  1.817,177 

►  KTTV  (11)  Blair;  1,817,177 

►  KTHE  (*28) 

Mercedt — 

KMER  (34),  9/16/53-Unknown 
Modestot — 

KTRB-TV  (14)  2/17/54-Unknown 
Montereyt — 

►  KMBY-TV  (8)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery;  382,361 

Sacramento — 

KBIE-TV  (46)  6/26/53-Spring  '54 

►  KCCC-TV  (40)  ABC,  CBS,  NBC,  DuM;  73.200 
McClatchy    Bcstg.    Co.    (10),    Initial  Decision 

11/6/53 

SalinasT — 

►  KSBW-TV  (8)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery;  382,361 

San  Diego — 

►  KFMB-TV  (8)  ABC,  CBS,  DuM:  Petry;  206.382 

►  KFSD-TV  (10)  NBC;  Katz;  206,382 
KUSH  (21)  12/23/53-Unknown 

San  Francisco — 

KB  AY -TV     (20),    3/11/ 53 -Unknown  (granted 
STA  Sept.  15) 

►  KGO-TV  (7)  ABC:  Petry;  851,250 

►  KPIX  (5)  CBS,  DuM;  Katz;  851,250 
►-KRON-TV  (4)  NBC;  Free  &  Peters;  851,250 

►  KSAN-TV  (32)  McGillvra 
San  Joset — 

Standard  Radio  &  Tv  Co.  (11),  4/15/54-Unknown 
San  Luis  Obispot— 

►  KVEC-TV  (6)  DuM;  Grant;  65,489 

KEYT    (3)    ABC,   CBS,   NBC,   DuM;  Holling- 
bery;  430,192 

Stocktont — 

►  KTVU  (36)  Hollingbery;  76,000 
KHOF  (13)  2/11/54-6/1/54 

Tulare  (Fresno) — 

►  KVVG  (27)  DuM;  Forjoe;  123,000 


I 
I 
I 
I 

I 
I 
I 

I 
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Les  Johnson,  V.P.  and  Gen.  Mgr. 
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WHBF;: 

TEIC0  BUILDING,  ROCK  ISLAND,  ILLINOIS 

Represented  by  Avery-Knodel,  Int. 


COLORADO 

Colorado  Springs — 

►  KKTV    (11)    ABC,    CBS,    DuM;  Hollingbery; 

42,175 

►  KRDO-TV  (13)  NBC;  McGillvra;  36,000 
Denver — 

►  KB  TV  (9)  ABC;  Free  &  Peters;  209,306 

►  KFEL-TV  (2)  DuM;  Blair;  209,306 

►  KLZ-TV  (7)  CBS:  Katz;  209,306 

*■  KOA-TV  (4)  NBC;  Petry;  209,306 

KRMA-TV  (*6),  7/1/53-1954 
Grand  Junctiont — 

KFXJ-TV  (5)  Holman;  3/26/53-5/30/54 

Pueblo — 

►  KCSJ-TV  (5)  NBC;  Avery-Knodel;  40,360 

►  KDZA-TV  (3)  McGillvra;  40,000 

CONNECTICUT 

Bridgeport — 

WCTB  (*71),  1/29/53-Unknown 
e-  WICC-TV  (43)  ABC,  DuM;  Young;  59,127 

WSJL  (49),  8/14/52-Unknown 

Hartfordt — 

WEDH  (*24),  1/29/53-Unknown 
WGTH-TV  (18),  10/21/53-Unknown 

New  Britain — 

►  WKNB-TV  (30)  CBS;  Boiling;  167,922 
New  Haven — 

WELI-TV  (59)  H-R;  6/24/53-Unknown 

►  WNHC-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

702.032 

WJVLC-TV  (26)  12/31/52-Unknown 
Norwicht — 

WCTN  (*63),  1/29/53-Unknown 
Stamfordt — 

WSTF  (27).  5/27/53-Unknown 
Waterbury — 

►  WATR-TV  (53)  ABC,  DuM;  Stuart;  124,800 

DELAWARE 

Dovert — 

WHRN  (40),  3/11/53-Unknown 
Wilmington — 

►-WDEL-TV  (12)  NBC.  DuM:  Meeker;  201,639 
W1LM-TV  (83),  10/14/53-Unknown 

DISTRICT  OF  COLUMBIA 

Washington — 

►  WMAL-TV  (7)  ABC;  Katz;  595,600 

►  WNBW  (4)  NBC;  NBC  Spot  Sis.:  605.000 

►  WTOP-TV  (9)  CBS;  CBS  Spot  Sis.;  595,600 
WTTG  (5)  DuM;  Blair:  559.000 
WOOK-TV  (50)  2/24/54-Unknown 

FLORIDA 

Clearwatert — 
WPGT  (32)  12/2/53-Unknown 

Fort  Lauderdale — 

►  WFTL-TV  (23)  NBC;  Weed;  116,116 
*-WITV  (17)  ABC,  DuM;  Venard;  107,200  (also 

Miami) 

Fort  Myerst — 

b- WINK-TV  (11)  ABC;  Weed 
Jacksonville — 

►  WJHP-TV  (36)  ABC,  NBC,  DuM;  Perry:  42.416 
WMBR-TV  (4)  CBS;  CBS  Spot  Sis.;  243,857 
WOBS-TV  (30)  Stars  National;  8/12/53-Sept.  '54 

Miami — 

►  WITV  (17)  See  Fort  Lauderdale 

WMIE-TV  (27)  Stars  National;  12/2/53-9/30/54 
WTHS-TV  (*2),  U/12/53-Unknown 

►  WTVJ   (4)   ABC,   CBS,   NBC,  DuM;   Free  & 

Peters;  241,500 
WMFL  (33),  12/9/53-Unknown 

Orlando — 

WDBO-TV  (6)  CBS,  ABC,  NBC,  DuM;  Blair; 
10/14/53-5/15/54 

Panama  Cityt — 

►  WJDM  (7)  CBS;  Hollingbery 

Pensacolat — 

►  WEAR-TV  (3)  ABC;  Hollingbery;  52,500 

►  WPFA  (15)  CBS,  DuM;  Young;  14,760 

St  Petersburg- ™~ 

►  WSUN-TV  (38)  ABC,  CBS,  NBC,  DuM;  Weed; 

71,200 

Tampat — 

Tampa  Times  Co.  (13),  Initial  Decision  11/30/53 
WFLA-TV    (8)    NBC;   Blair;   Initial  Decision 
7/13/53-June  '54 

West  Palm  Beach — 

WEAT-TV  Inc.  (12)  Walker;  2/18/54-7/1/54 

►  WIRK-TV  (21)  ABC,  NBC,  DuM;  Weed;  23,650 
WJNO-TV  (5)  NBC;  Meeker;  11/4/53-8/1/54 

GEORGIA 

Albanyt — 

►  WALB-TV  (10)  NBC;  Burn-Smith 

Atlanta — 

►  WAGA-TV  (5)  CBS,  DuM;  Katz;  340,810 

►  WLWA  (11)  ABC.  DuM;  Crosley  Sis.;  340,810 

►  WSB-TV  (2)  NBC;  Petry;  413,235 
WQXI-TV  (36),  U/19/53-Summer  '54 


Augusta — 

►  WJBF-TV  (6)  ABC,  NBC,  DuM;  Hollingbery 

78,900 

►  WRDW-TV  (12)  CBS;  Headley-Reed;  78,000  ■ 
Columbus — 

►  WDAK-TV   (28)  ABC,  NBC,  DuM;  Headley 

Reed;  51,684 

►  WRBL-TV  (4)  CBS;  Hollingbery;  61,471 
Macon — 

►WNEX-TV  (47)  ABC,  NBC;  Branham;  34,662 

►  WMAZ-TV    (13)    ABC,    CBS,    DuM;  Avery 

Knodel;  75,593 

Romet — 

►  WROM-TV  (9)  Weed;  94,380 
Savannah — 

►  WTOC-TV  (11)  ABC,  CBS,  NBC,  DuM;  Kate 

30,000 

WSAV  Inc.  (3)  Initial  Decision  3/31/54 
Thomasvillet — 

WCTV  (6),  12/23/53-Unknown 
Valdostat— 

WGOV-TV  (37)  Stars  National;  2/26/53-5/15/5 
D3AHO 

Boiset  (Meridian) — 

►  KBOI  (2)  CBS;  Free  &  Peters;  31,300 

►  KIDO-TV  (7)  ABC,  NBC,  DuM;  Blair;  28,500 
Idaho  Falls — 

►  KID-TV  (3)  CBS,  NBC,  DuM;  Gill-Perna;  20,001 
KIFT  (8)  ABC;  Hollingbery;  2/26/53-Nov.  '54 

Nampat — 
KTVI  (6)  3/11/53-Unknown 

Pocatellot — 

KISJ  (6)  CBS;  2/26/53-November  '54 
KWIK-TV    (10)    ABC;    Hollingbery;  3/26/53- 
Nov.  '54 

Twin  Fallst— 
KL7X-TV    (11)    ABC;    Hollingbery;  3/19/53, 

ILLINOIS 

Belleville  (St.  Louis,  Mo.)— 

►  WTVI  (54)  DuM;  Weed;  205,000 
Bloomingtont — 

►  WBLN  (15)  McGillvra;  113,242 
Champaign — 

►  WCIA  (3)  CBS.  NBC,  DuM;  Hollingbery;  250,0(H 
WCUI  (21),  7/22/53-Unknown 
WTLC  ('12),  11/4/53-Unknown 

Chicago — 

►  WBBM-TV  (2)  CBS;  CBS  Spot  Sis.;  1.618.14J 

►  WBKB  (7)  ABC;  Blair:  1,618,145 

►  WGN-TV  (9)  DuM;  Hollingbery;  1,618,145 
WHFC-TV  (26),  1/8/53-Unknown 
WIND-TV  (20).  3/9/53-Unknown 

►  WNBQ  (5)  NBC;  NBC  Spot  Sis.:  1,618,145 
WOPA-TV  Inc.  (44)  2/10/54-Unknown 
WTTW  (*11)  11/5/53-Fall  '54 

Danville — 

►  WDAN-TV  (24)  ABC;  Everett-McKinney;  30,000 
Decatur — 

►  WTVP   (17)   ABC,  DuM;   George  W.  Clark; 

129,500 

Evanstont — 

WTLE  (32;,  8/12/53-Unknown 
Harrisburgt — 

►  WSIL-TV  (22)  ABC;  Walker;  30.000 

Joliett— 

WJOL-TV  (48)  Holman;  8/21/53-Unknown 
Peoria — 

►  WEEK-TV  (43)  ABC.  CBS,  NBC,  DuM;  Head- 

ley-Reed; 142,997 

►  WTVH-TV  (19)  ABC,  DuM;  Petry;  106.405 

Quincyt  (Hannibal,  Mo.) — 

►  KHQA-TV  (7)  (See  Hannibal,  Mo.) 

►  WGEM-TV   (10)    ABC,  NBC;  Avery-Knodel; 

108,000 

Rockford — 

►  WREX-TV  (13)  ABC.  CBS;  H-R;  183,002 
WTVO  (39)  CBS,  NBC,  DuM;  Weed;  75,000 

Rock  Island  (Davenport.  Moline) — 

►  WHBF-TV    (4)    ABC,    CBS.    DuM;  Avery- 

Knodel;  264.811 

Springfield — 

►  WICS  (20)  ABC,  NBC,  DuM;  Young;  67,000 

INDIANA 

Bloomington — 

►  WTTV  (4)   ABC.  CBS,  NBC.  DuM;  Meeker; 

524,003 

Elkhartt— 

►  WSJV  (52)  ABC,  NBC,  DuM;  H-R;  118.000 

Evansvillet — 

►  WFIE  (62)  ABC.  NBC.  DuM;  Venard;  55,000 

►  WEHT  (50)  See  Henderson,  Ky. 

Fort  Wayne — 

►  WKJG-TV  (33)  ABC,  CBS,  NBC,  DuM;  Ray- 

mer; 78,937 

Anthony   Wayne  Bcstg  Co.   (69),  Initial  De- 
cision 10/27/53 
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Indianapolis — 

kWFBM-TV  (6)  ABC,  CBS,  NBC,  DuM;  Katz; 
473,000 

WISH-TV  (8)  Boiling;  1/28/54-7/1/54  (granted 

STA  April  5) 
WJRE  (26),  3/26/53-Unknown 
^aFayette! — 

WFAM  -TV  (59)  Rambeau;  46,700 
vluncie — 

WLBC-TV  (49)  ABC,  CBS.  NBC,  DuM;  Hol- 
man,  Walker;  69,300 
Princeton! — 

►  WRAY-TV  (52)  Walker;  55,400 
South  Bend — 

►  WSBT-TV  (34)  ABC,  CBS,  NBC,  DuM;  Ray- 
mer;  105,665 

Terre  Hautet — 

WTHI-TV  (10)  CBS;  Boiling;  10/7/53-7/1/54 
vVaterloot — 
WINT  (15)  4/6/53-6/15/54 

IOWA 

Ames — 

•-WOI-TV  (5)  ABC,  CBS,  DuM;  Weed;  240,000 
Cedar  Rapids — 

»■  KCRI-TV  (9)  ABC,  DuM;  Venard;  116,444 
»-WMT-TV  (2)  CBS;  Katz;  217,594 
j  .Davenport  (Moline,  Rock  Island) — 
>■  WOC-TV  (5)  NBC;  Free  &  Peters;  264,811 
Oes  Moine& — 

»-  KGTV  (17)  Hollingbery;  46,713 

»■  WHO-TV  (13)  NBC;  Free  &  Peters 

Fort  Dodget — 

*-  KQTV  (21)  Pearson;  42,100 

Mason  Cityt — 

KGLO-TV    (3)    CBS,   DuM;    Weed;  10/14/53- 
5/15/54 

Sioux  City — 

KCTV  (36),  10/30/52-Unknown 
*~  KVTV  (9)  ABC,  CBS,  NBC,  DuM;  Katz;  107,870 

KT1V  (4)  Hollingbery;  1/21/54-8/16/54 
Waterloo — 

►  KWWL-TV    (7)    NBC,    DuM;  Headley-Reed; 

101,448 

* 

KANSAS 

Great  Bend!— 
KCKT  (2)  3/3/54-Vnknown 
1  •  Hutchinson — 

»-KTVH  (12)  CBS,  DuM;  H-R;  99,043 
Manhattan! — 

KSAC-TV  (*8),  7/24/53-Unknown 
Pittsburgt — 

►  KOAM-TV  (7)  ABC,  CBS,  NBC,  DuM;  Katz; 

50,000 
Topeka — 
KTKA  (42),  U/5/53-Unknown 
,  ►WTBW-TV  (13)  ABC,  CBS,  DuM;  Capper  Sis.; 
1  49,808 
Wichita — 
KAKE-TV  (10)  4/1/54-July  '54 

►  KEDD  (16)  ABC,  NBC,  Petry;  80,457 

KENTUCKY 

Ashland  t — 
WPTV  (59)  Petry;  8/14/52-Unknown 

Hendersonf  (Evansville,  Ind.) — 

i  ►WEHT  (50)  CBS;  Meeker;  42,969 

Lexingtont — 

WLAP-TV  (27)  12/3/53-See  footnote  (c) 

WLEX-TV  (18)  4/13/54-Unknown 
Louisville — 

►  WAVE-TV  (3)  ABC,  NBC.  DuM;  NBC  Spot 

Sis.;  369,634 

t»WHAS-TV  (11)  CBS;  Harrington,  Righter  & 
Parsons.    See  footnote  (b). 

WKLO-TV  (21)  See  footnote  (d) 

WQXL-TV  (41)  For  joe;  1/15/53-Summer  '54 
Newportt — 

WNOP-TV  (74)  12/24/53-Unknown 
Paducaht — 

WTLK  (43),  9/16/53-Unknown 

LOUISIANA 

Alexandria! — 

KALB-TV  (5)  Weed;  12/30/53-9/1/54 
Baton  Rouge — 

►  WAFB-TV  (28)  ABC,  CBS,  NBC,  DuM;  Young; 

48,000 

WBRZ  (2)  Hollingbery;  1/28/54-9/1/54 

Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


Lafayettef — 

KVOL-TV  (10),  9/16/53-7/1/54 
KLFY-TV  (10),  Rambeau;  9/16/53-7/1/54 

Lake  Chariest — 
KPLC-TV  (7)  Weed;  11/12/53-9/1/54 

►  KTAG  (25)  CBS,  ABC,  DuM;  Young;  17,000 
Monroe — 

►  KNOE-TV  (8)  CBS,  NBC,  ABC,  DuM;  H-R; 

109,870 

►  KFAZ  (43)  Pearson;  16,500 
New  Orleans — 

WCKG  (26)  Gill-Perna;  4/2/53-Late  '54 
WCNO-TV  (32)  Forjoe;  4/2/53-Summer  '54 

(6)  ABC,  CBS,  NBC,  DuM;  Blair; 


■  WDSU-TV 

250,005 

•  WJMR-TV 
65,691 


(61)  ABC,  CBS,  DuM;  McGillvra; 


WTLO  (20),  2/26/53-Unknown 
Shreveport — 

►  KSLA  (12)  ABC,  CBS,  NBC,  DuM;  Raymer; 

36,200 

MAINE 

Bangort — 

►  WABI-TV  (5)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 53,600 

Murray  Carpenter  &  Assoc.  (2)  Initial  Decision 

3/26/54 
Lewiston — 

►  WLAM-TV   (17)    CBS,   DuM;  Everett-McKin- 

ney;  18,554 

Poland!— 

WMTW  (8)  7/8/53-7/1/54 
Portland — 

►  WCSH-TV  (6)  NBC;  Weed;  89,875 

WGAN-TV  (13)  Avery-Knodel;  11/19/53-5/16/54 
(granted  STA  March  29) 

►  WPMT    (53)    ABC,    CBS,    DuM;  Everett-Mc- 

Kinney;  38,700 

MARYLAND 

Baltimore — 

►  WAAM  (13)  ABC,  DuM;  Harrington,  Righter 

&  Parsons;  543,927 

►  WBAL-TV  (11)  NBC;  Petry;  543,927 
W1TH-TV  (72)  Forjoe;  12/18/52-Fall 

►  WMAR-TV  (2)  CBS;  Katz;  543,927 


'54 


WTLF  (18)  12/9/53-Summer  '54 
Cumberland! — 

WTBO-TV  (17)  11/12/53-Summer  '54 
Salisbury! — 

WBOC-TV  (16)  Burn-Smith;  3/11/53-5/1/54 
(granted  STA  Feb.  18) 

MASSACHUSETTS 

Adams  (Pittsfield)!— 

►  WMGT  (74)  DuM;  Walker;  134,110 
Boston — 

WBOS-TV  (50)  3/26/53-Unknown 

►  WBZ-TV  (4)  NBC;  Free  &  Peters;  1,171,111 
WGBH-TV  (*2)  7/16/53-10/1/54 

WJDW  (44)  8/12/53-Vnknown 

►  WNAC-TV  (7)  ABC,  CBS,  DuM;  H-R;  1,171,111 
Brockton!— 

WHEF-TV   (62),  7/30/53-Fall  '54 
Cambridge  (Boston) — 

►  WTAO-TV     (56)     DuM;  Everett-McKinney; 

118,000 
New  Bedford  t — 

.  WTEV-TV  (28)  Walker;  7/11/53-Summer  '54 
Pittsfield!— 

WBEC-TV  (64)  11/12/53-Unknown 
Springfield — 

►  WHYN-TV  (55)  CBS,  DuM;  Branham;  132,000 

►  WWLP  (61)  ABC,  NBC;  Hollingbery;  128,000 
Worcester — 

WAAB-TV  (20)  Hollingbery;  8/12/53-Aug.  '54 

►  WWOR-TV  (14)  ABC,  DuM;  Raymer;  45,640 

MICHIGAN 

Ann  Arbor — 

►  WPAG-TV  (20)  DuM;  Everett-McKinney;  13.000 
WVOM-TV  (*26),  11/4/53-Unknown 

Battle  Creek— 

WBCK-TV   (58)   Headley-Reed;  11/20/52-Sum- 
mer  '54 

WBKZ  (64)  ABC;  Weed;  see  footnote  (e) 
Bay  City  (Midland,  Saginaw)— 

►  WNEM-TV    (5)    NBC,    DuM;  Headley-Reed; 

205.160 

Cadillac!— 

►  WWTV   (13)  ABC,  CBS,  DuM;  Weed;  42.773 
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Detroit — 

WCIO-TV  (62),  U/19/53-Unknown 

►  WJBK-TV  (2)  CBS,  DuM;  Katz;  1,420,500 

►  WWJ-TV  (4)  NBC;  Hollingbery,  1,277,991 

►  WXYZ-TV  (7)  ABC;  Blair;  1,140,000 
East  Lansingt — 

►  WKAR-TV  (»60) 
Flint— 

WFDF-TV  (12),  Initial  Decision  5/11/53 

►  WTAC-TV  (16)  ABC;  Raymer;  58,300 
Grand  Rapids — 

►  WOOD-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

396,580 

Kalamazoo — 

►  WKZO-TV  (3)  ABC,  CBS,  NBC,  DuM;  Avery- 

Knodel;  380,670 

Lansing — 

►  WILS-TV  (54)  ABC,  DuM;  Venard;  42,000 

►  WJIM-TV  (6)   ABC,  CBS,  NBC,  DuM;  H-R; 

254,700 

Marquettet — 
Peninsula  Tv  Inc.  (6)  4/7/54-Oct.  '54 

Muskegont — 

WTVM(35),  12/23/52-Unknown 

Saginaw  (Bay  City,  Midland) — 

►  WKNX-TV  (57)  ABC,  CBS;  Gill-Perna;  73,225 
WSBM-TV  (51),  10/29/53-Unknown 

Traverse  City  t — 
WPBN-TV  (7)  Holman;  U/25/53-Unknown 

MINNESOTA 

Austint — 

►  KMMT  (6)  ABC.  CBS,  DuM;  Pearson;  78,925 
Duluthf  (Superior,  Wis.) — 

►  KDAL-TV  (3)  NBC;  Avery-Knodel 

►  WFTV  (38)  ABC,  CBS,  NBC,  DuM;  Young; 

36,000 

Hibbingt — 
KHTV  (10),  1/13/54-Unknown 

Minneapolis  (St.  Paul) — 

►  WCCO-TV   (4)    CBS,  DuM;   Free  &  Peters; 

447,200 

►  WTCN-TV  (11)  ABC;  Blair;  427,000 


IN  DETROIT 

You 
Sell  More 
on 

CHANNEL 


WWJ-TV 

NBC  Television  Network 
DETROIT 

Associate  AM-FM  Station  WWJ 
Owned  and  Operated  by  THE  DETROIT  NEWS 

National  Representative 
THE  GEORGE  P.  HOLLINGBERY  CO. 


Rochester — 

►  KROC-TV  (10)  NBC,  DuM;  Meeker;  70,000 
St.  Paul  (Minneapolis) — 

►  KSTP-TV  (5)  NBC;  Petry;  447,200 

►  WMIN-TV  (11)  ABC;  Blair;  427,000 

MISSISSIPPI 

Columbust — 

WCBI-TV  (28),  3/11/53-Unknown 
Jackson — 

►  WJTV  (25)  CBS,  DuM;  Katz;  50,224 

►  WLBT  (3)  NBC;  Hollingbery;  85,607 

►  WSLI-TV  (12)  ABC;  Weed;  88,650 
Meridianf — 

►  WCOC-TV  (30) 

►  WTOK-TV  (11)  ABC,  CBS,  NBC,  DuM;  Head. 

ley-Reed;  44,300 

MISSOURI 

Cape  Girardeaut — 
KFVS-TV    (12)    CBS;    Pearson;  10/14/53-Vn 

known 

KGMO-TV  (18),  4/16/53-Unknown 
Claytonf — 

KFUO-TV  (30),  2/5/53-Unknown 
Columbia — 

►  KOMU-TV  (8)  ABC,  CBS,  NBC,  DuM;  H-R 

43,559 
Festusf — 

KACY  (14)  Raymer;  See  footnote  (d) 
Hannibalt  (Quincy,  111.) — 

►  KHQA-TV  (7)  CBS,  DuM;  Weed;  110,764 

►  WGEM-TV  (10)  See  Quincy,  111. 
Joplint — 

KSWM-TV  (12)  CBS;  Venard;  12/23/53-8/15/54 

Kansas  City — 

►  KCMO-TV  (5)  ABC,  DuM;  Katz;  389,182 

►  KMBC-TV  (9)  CBS;  Free  &  Peters;  389,182 

►  WDAF-TV   (4)   NBC;   Harrington,  Righter  & 

Parsons;  389,182 

►  WHB-TV  (9)  CBS;  Blair;  389,182 

Kirksvillet — 

KTVO  (3)  12/16/53-6/15/54 
St.  Joseph — 

►  KFEQ-TV  (2)  CBS,  DuM;  Headley-Reed;  99,418 
St.  Louis — 

KACY  (14)  See  Festus 
KETC  (*9),  5/7/53-June  '54 

►  KSD-TV  (5)  ABC,  CBS,  NBC;  NBC  Spot  Sis; 

621,426 

►  KSTM-TV  (36)  ABC;  H-R;  215,000 
WIL-TV   (42),  2/12/53-Unknown 

►  WTVI  (54)  See  Belleville,  111. 

KWK  Inc-(4)  4/21/54-Unknown 
Sedaliat— 

KDRO-TV  (6)  Pearson;  2/26/53-Vnknown 
Springfieldt — 

►  KTTS-TV  (10)  CBS,  DuM;  Weed;  39,896 

►  KYTV  (3)  ABC,  NBC;  Hollingbery;  46,080 

MONTANA 

Billingst — 

►  KOOK-TV  (2)  ABC,  CBS,  DuM;  Headley-Reed; 

9.00P 

Buttef— 

►  KOPR-TV  (4)  CBS,  ABC;  Hollingbery;  7,000 

►  KXLF-TV  (6)  NBC,  DuM;  Walker;  4,200 

Great  Fallst— 

►  KFBB-TV  (5)  CBS,  DuM;  Headley-Reed;  3,500 
Missoulat — 

KGVO-TV  (13)  CBS;  Gill-Perna;  3/11/53-7/1/5* 
NEBRASKA 

Holdrege — 

►  KHOL-TV  (13)  CBS,  DuM;  Meeker;  23,000 
Lincoln — 

►  KFOR-TV  (10)  ABC;  Raymer;  89,122 

►  KOLN-TV    12   ABC,  CBS,  DuM;  Avery-Kno- 

del; 72,390 

Omaha — 

►  KMTV  (3)  ABC,  CBS,  DuM;  Petry;  241,052 

►  WOW-TV  (6)  DuM,  NBC;  Blair;  237,993 

NEVADA 

Las  Vegast — 

►  KLAS-TV  (8)  ABC,  CBS,  NBC,  DuM;  Weed; 

13,401 

Renot— 

►  KZTV  (8)  ABC,  CBS,  NBC,  DuM;  Pearson; 

13,623 
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NEW  HAMPSHIRE 

Keenet — 

WKNE-TV  (45),  4/22/53-Unknown 
Manchester!- — 

►  WMUR-TV  (9)  ABC;  Weed 
Mt.  Washingtont — 

WMTW  (8)  See  Poland,  Me. 

NEW  JERSEY 

Asbury  Parkt — 

►  WRTV  (58)  107.000 
Atlantic  City — 

►  WFPG-TV  (46)  ABC,  CBS,  NBC,  DuM;  Peai ! 

son;  16,135 

WOCN  (52),  1/8/53-Unknown 
Camdenf — 

WKDN-TV  (17),  1/28/54-Unknown 
Newark  (New  York  City) — 

►  WATV  (13)  Weed;  4,150,000 
New  Brunswickt — 

WDHN  (47),  4/2/53-Unknown 
WTLV  (*19),  12/4/52-Unknown 

Trentont — 
WTTM-TV  (41),  For  joe;  7/16/53-Unknown 

NEW  MEXICO 

Albuquerquet — 

►  KGGM-TV  (13)  CBS;  Weed;  42,000 

►  KOAT-TV  (7)  ABC;  Hollingbery;  40,000 

►  KOB-TV  (4)  NBC,  DuM;  Branham;  40,548 

Roswellt — 

►  KSWS-TV  (8)  ABC,  CBS.  NBC,  DuM;  Meeke 

20,439 

NEW  YORK 

Albany  (Schenectady,  Troy) — 
WPTR-TV  (23)  6/10/53-Unknown 

►  WROW-TV    (41)    ABC,   CBS,   DuM;  Bollinr 

77,482 

WTVZ  (*17),  7/24/52-Unknown 
Binghamton — 

►  WNBF-TV  (12)  ABC,  CBS,  NBC,  DuM;  Bo 

ling;  269,880 
WQTV  (*46),  8/14/52-Unknown 

Bloomingdalet  (Lake  Placid) — 

WBLD  (5)  12/2/53-Summer  '54 
Buffalo — 

►  WBEN-TV  (4)  ABC,  CBS.  DuM;  Harringto 

Righter  &  Parsons;  398,832.  See  footnote  (a 

►  WBUF-TV  (17)  ABC,  CBS,  NBC,  DuM;  H-l 

135,000 

WTVF  (*23)  7/24/52-Unknown 

WGRB    (2)    NBC;    Headley-Reed;  4/7/54-U 
known 
Carthaget — 

WCNY-TV  (7)  ABC,  CBS,  Weed;  3/3/54-Aug. 

Elmira — 

►  WECT  (18)  NBC;  Everett-McKinney;  28,462 

►  WTVE  (24)  ABC,  CBS,  DuM;  Forjoe;  30,000 

Ithacat — 

WHCU-TV  (20)  CBS;  1/8/53-November  '54 
WIET   (*14),  1/8/53-Unknown 

Jamestown  t — 

WJTN-TV  (58),  1/23/53-Unknown 

Kingstonf — 

WKNY-TV  (66)  ABC,  CBS.  NBC,  DuM;  Meekt 
1/23/53-5/15/54  (granted  STA  April  21) 

New  York — 

►  WABC-TV  (7)  ABC;  Petry;  4,150,000 

►  WABD  (5)  DuM;  Avery-Knodel;  4,150,000 

►  WATV  (13)  See  Newark,  N.  J. 

►  WCBS-TV  (2)  CBS;  CBS  Spot  Sis.;  4,150,000 

►  WNBT  (4)  NBC;  NBC  Spot  Sis.;  4,150,000 

►  WOR-TV   (9)   WOR;   WOR-TV  Sis.;  4.150.C 

►  WPIX  (11)  Free  &  Peters;  4,150,000 
WGTV  (*25),  8/14/52-Unknown 

Rochester — 

WCBF-TV  (15),  6/10/53-Unknown 

►  WHAM-TV  (6)  NBC;  Hollingbery;  210,000 

►  WHEC-TV  (10)  ABC,  CBS;  Everett-McKinne ; 

216,000 

WRNY-TV  (27),  4/2/53-Unknown 
WROH  (*21),  7/24/52-Unknown 

►  WVET-TV  (10)  ABC,  CBS;  Boiling;  190,000 
Schenectady  (Albany,  Troy)— 

►  WRGB  (6)  ABC,  CBS,  NBC,  DuM;  NBC  Si 

Sis.;  303,400 

►  WTRI  (35)  CBS;  Headley-Reed;  70,188 

Syracuse — 

►  WHEN-TV  (8)  ABC,  CBS,  DuM;  Katz;  340.C 
WHTV  (*43),  9/18/52-Unknown 

►  WSYR-TV  (3)  NBC;  Headley-Reed;  339,855 

Utica — 

WFRB  (19),  7/1/53-Unknown 

►  WKTV  (13)  ABC,  CBS,  NBC,  DuM;  Cool  : 

137,500 

Broadcasting    •    Telecasti > 


DuM;  Boiling; 
CBS  Spot  Sis.; 


it: 


NORTH  CAROLINA 

shevillef — 

WISE-TV  (62)  ABC,  CBS,  NBC,  DuM;  Boiling; 
19,500 

WLOS-TV  (13)  12/9/53-Aug.  '54 
;hapel  Hillt— 
WUNC-TV  (*4),  9/30/53-September  '54 
harlotte — 

WAYS-TV    (36)    ABC,  NBC, 
42,000 

WBTV  (3)  CBS,  NBC,  DuM; 

398,591 

'urhamf — 

WTIK-TV  (11)  Headley-Reed;  1/21/54-9/1/54 
ayettevillet — 

WFLB-TV  (18)  4/13/54-Unknown 
-astoniaf — 

Air-Pix  Corp.  (48)  4/7/54-Summer  '54 
oldsborot — 

WTVX  (34),  9/30/53-Unknown 
Greensboro — 

WCOG-TV    (57)    ABC;   Boiling;  U/20/52-Un- 
known 

WFMY-TV  (2)  ABC,  CBS,  DuM;  Harrington, 

Righter  &  Parsons;  222,741 
'treenville — 

-WNCT  (9)  ABC,  CBS,  NBC,  DuM;  Pearson; 

45,000 
aleigh — 

•WNAO-TV  (28)  ABC,  CBS,  NBC,  DuM;  Avery- 

Knodel;  57,840 
Vilmingtont — 

»  WMFD-TV  (6)  NBC;  Weed 
WTHT  (3)  2/17/54-5/15/54 

Vinston-Salem — 

-WSJS-TV  (12)  NBC;  Headley-Reed;  193,289 
•WTOB-TV  (26)  ABC,  DuM;  H-R;  49,500 

NORTH  DAKOTA 

Sismarckt — 

-  KFYR-TV  (5)  CBS,  NBC,  DuM;  Blair;  6,125 
Ii;  'argot — 

-  WD  AY-TV  (6)  ABC,  CBS,  NBC,  DuM;  Free  & 

Peters;  42,260 

irand  Forksf — 
ico  KNOX-TV  (10)  3/10/54-Unknown 
dinott — 

•KCJB-TV  (13)  ABC,  CBS.  NBC,  DuM;  Weed; 
20,190 

Talley  Cityt— 
KXJB-TV  (4)  CBS;  Weed;  8/5/53-July  '54 

OHIO 

Utron — 

-WAKR-TV  (49)  ABC;  Weed;  49,431 
Vshtabulaf — 
-WICA-TV  (15)  18,000 
Cincinnati — 

'  WCET  (*48)  12/2/53-May  '54 

►  WCPO-TV  (9)  ABC,  DuM;  Branham;  450,000 
►WKRC-TV  (12)   CBS;  Katz;  450,000 

►  WLWT  (5)  NBC;  WLW  Sis.;  450,000 
WQXN-TV  (54)  Forjoe;  5/14/53-October  '54 

Cleveland — 

WERE-TV  (65),  6/18/53-Unknown 
►WEWS  (5)  CBS;  Branham;  1,030,000 
►WNBK  (3)  NBC;  NBC  Spot  Sis;  865,425 

►  WXEL  (8)  ABC,  CBS,  DuM;  Katz;  823,629 
WHK-TV  (19)  11/25/53-Unknown 

Columbus — 

►  WBNS-TV  (10)  CBS;  Blair;  307.000 

►  WLWC  (4)  NBC;  WLW  Sis.;  307,000 
4   WOSU-TV   (*34),  4/22/53-Unknown 

p  WTVN  (6)  ABC,  DuM;  Katz;  336,737 
Dayton — 

►  WHIO-TV  (7)  ABC,  CBS,  DuM;  Hollingbery; 

637,330 

WIFE  (22)  See  footnote  (d) 
('►WLWD  (2)  NBC;  WLW  Sis;  310,000 
Slyriat — 

ffl    WEOL-TV  (31)  2/11/54-Fall  '54 
Lima — 

WIMA-TV  (35)  Weed;  12/4/52-Spring  '54 

►  WLOK-TV  (73)  NBC;  H-R;  56,117 
Massillonf — 

WMAC-TV  (23)  Petry;  9/4/52-Vnknown 
Steubenville — 

■►  WSTV-TV  (9)  CBS;  Avery-Knodel;  1,083,900 
Toledo — 

'•■WSPD-TV  (13)  ABC,  CBS,  NBC,  DuM;  Katz; 

280,080 
Youngstown— 

►  WFMJ-TV  (73)  NBC;  Headley-Reed;  115,000 

►  WKBN-TV    (27)    ABC,   CBS,   DuM;  Raymer; 

117,777 

WVTV  (21)  Petry;  9/25/52-Unknoxon 
:  i  Zanesville — 

••WHIZ-TV  (50)  ABC,  CBS,  NBC,  DuM;  Pear- 
son; 31,250 


Adat— 

:    KTEN  (10), 
April  6) 

'Broadcasting 


OKLAHOMA 


12/16/53-6/1/54     (granted  STA 


Telecasting 


Enidt— 

KGEO-TV  (5)  ABC;  Pearson;  12/16/53-6/15/54 
Lawtont — 

►  KSWO-TV  (7)  DuM;  Everett-McKinney;  46,400 
Miamit — 

KMIV  (58),  4/22/53-Unknown 
Muskogeet — 

KTVX  (8)  4/7/54-Unknown 
Oklahoma  City — 

►  KMPT  (19)  DuM;  Boiling;  98,267 

►  KTVQ  (25)  ABC,  NBC;  H-R;  106,344 

►  KWTV  (9)  CBS;  Avery-Knodel;  256,102 

►  WKY-TV  (4)  ABC,  NBC;  Katz;  263,667 
KETA  (*13)  12/2/53-Unknown 

Tulsa — 

►  KCEB  (23)  NBC,  DuM;  Boiling;  64,536 

►  KOTV  (6)  CBS;  Petry;  229,000 
KSPG  (17)  2/4/54-Unknown 

OREGON 

Eugene — 

►  KVAL-TV  (13)  NBC;  Hollingbery 
Medford— 

►  KBES-TV  (5)  ABC,  CBS,  NBC,  DuM;  Blair 
Portland — 

►  KOIN-TV  (6)  ABC,  CBS;  Avery-Knodel;  182.283 

►  KPTV  (27)  ABC,  NBC,  DuM;  NBC  Spot  Sis.; 

167,172 

Oregon  Tv  Inc.  (12),  Initial  Decision  11/10/53 
Salemf — 
KSLM-TV  (3),  9/30/53-Unknown 

PENNSYLVANIA 

Allentownt — 
WFMZ-TV    (67)    Avery-Knodel;  7/16/53-Sum- 
mer  '54 

WQCY  (39),  8/12/53-Unknown 
Altoona — 

►  WFBG-TV  (10)  ABC,  NBC,  DuM;  H-R;  418,798 
Bethlehem — 

►  WLEV-TV  (51)  NBC;  Meeker;  67,516 
Chambersburgt — 

►  WCHA-TV  (46)  CBS,  DuM;  Forjoe;  15,500 
Easton — 

►  WGLV  (57)  ABC,  DuM;  Headley-Reed;  65,098 
Erie — 

►  WICU  (12)  ABC,  NBC,  DuM;  Petry;  208,500 

►  WSEE  (35)  CBS;  Avery-Knodel 
WLEU-TV  (66)  12/31/53-Vnknown 

Harrisburg — 

WCMB-TV  (27)  Cooke;  7/24/53-8/1/54 
►WHP-TV  (55)  CBS;  Boiling;  118,150 

►  WTPA  (71)  NBC;  Headley-Reed;  118,150 
Hazletont — 

WAZL-TV  (63)  Meeker;  12/18/52-Vnknown 
Johnstown — 

►  WARD-TV  (56)  Weed 

►  WJAC-TV  (6)  CBS,  NBC,  DuM;  Katz;  757,183 
Lancaster — 

►  WGAL-TV  (8)  ABC.  CBS,  NBC,  DuM;  Meeker; 

293,097 

WWLA  (21)  Venard;  5/7/53-Fall  '54 
Lebanont — 

►  WLBR-TV  (15)  Pearson;  146,575 
New  Castlet— 

►  WKST-TV     (45)     DuM;  Everett-McKinney; 

139,578 
Philadelphia — 

►  WCAU-TV  (10)  CBS;  CBS  Spot  Sis;  1,609,667 

►  WFIL-TV  (6)  ABC,  DuM;  Katz;  1,793,362 
WIBG-TV  (23),  10/21/53-Unknown 
WIP-TV  (29),  U/26/52-Unknown 

►  WPTZ  (3)  NBC;  Free  &  Peters;  1,767,042 
Pittsburgh — 

►  WDTV  (2)  ABC,  CBS,  NBC,  DuM;  DuM  Spot 

Sis.;  921,570 

►  WENS  (16)  ABC,  CBS;  Petry;  236,452 

►  WKJF-TV  (53)  CBS,  NBC,  DuM;  Weed;  236,000 

►  WQED  (*13) 

WTVQ  (47)  Headley-Reed;  12/23/52-Unknown 
Reading — 

►WEEU-TV    (33)    ABC,    NBC;  Headley-Reed; 

54,206 

►  WHUM-TV  (61)  CBS;  H-R;  175,000 
Scranton — 

►  WARM-TV  (16)  ABC;  Hollingbery;  150.000 

►  WGBI-TV  (22)  CBS;  Blair;  155,000 

►  WTVU  (73)  Everett-McKinney;  150.424 
Sharont — 

WSHA  (39)  1/27/54-Unknown 
Wilkes-Barre — 

►  WBRE-TV  (28)  NBC;  Headley-Reed;  149,000 

►  WILK-TV    (34)    ABC,    DuM;  Avery-Knodel; 

160,000 
Williamsportt — 
WKAK-TV    (36)    Everett-McKinney;  11/13/52- 

Spring  '54 
York— 

►  WNOW-TV  (49)  DuM;  Hollingbery;  72,000 

►  WSBA-TV  (43)  ABC;  Young;  76.100 


YOU'RE  NOT  AT  THE  NARTB 
IF  YOU'RE  NOT  IN  B  •  T! 

Again  the  most-read,  most- 
accepted  and  most  reliable  week 
to  week  reporter  of  one  of 
America's  greatest  arts 
readies  itself  for  another  great 
national  convention— the  meet- 
ing of  the  NARTB  on  May  24th. 

If  you  can't  be  there  in  person, 
be  there  in  the  pages  of  BROAD- 
CASTING •  TELECASTING. 

As  usual  B  •  T's  pages  will  be 
read  avidly  for  all  the  news 
that  is  news.    B  •  T '  s  most  out- 
standing reporters,  feature 
writers  and  photographers  will 
microscope  every  event  ac- 
curately and  acutely.  B*T's 
teletypewriters  will  crackle 
with  on-the-spot  news  from 
second  to  second  and  minute-to- 
minute.    B  •  T  will  probe  into 
the  most  minute  corners  of 
events— all  events,  social  or 
otherwise— and  they'll  pop  up  in 
B  •  T's  crisply-written  pages. 

Want  your  story  to  be  in  this 
company?   Want  your  message  read 
by  everybody  who's  everybody  in 
broadcasting  and  telecasting? 
Then  put  your  advertisement  in 
the  pages  of  the  field's 
greatest  and  most-read  news- 
weekly  ... 

BROADCASTING  •  TELECASTING. 

Even  if  you're  not  there  in 
person,  you're  there  if  you're 
in  the  pages  of  B  •  T ! 

Deadline  is  May  10  if  proofs 
are  desired.     Otherwise,  final 
closing  is  May  15.  Regular 
sizes  and  rates  prevail. 
2,500  copies  will  be  dis- 
tributed at  Convention. 

Write,  wire  or  phone  today 

BROADCASTING 
TELECASTING 

1735  DeSales  St. ,  NW 
Washington  6,  D.  C.    ME  8-1022 

P.  S.  Our  crack  art  and  layout  department  can 
help  you  on  copy,  etc.  based  on  any  facts  you 
send  us. 
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RHODE  ISLAND 

Providence — 

►  WJAR-TV  (10)  ABC,  CBS,  NBC,  DuM;  Weed; 

1,098,189 

►  WNET  (16)  CBS;  Raymer 

WPRO-TV  (12)  Blair;  9/2/53-Unknown  (grant- 
ed STA  Sept.  23) 

SOUTH  CAROLINA 

Aikent — 

WAKN-TV  (54)  10/21/53-Unknown 
Anderson — 

►  WAIM-TV  (40)  CBS;  Headley-Reed;  43,750 
Camdent — 

WACA-TV  (15)  6/3/53-Unknown 
Charleston — 

►  WCSC-TV  (5)  ABC,  CBS,  NBC,  DuM;  Free  & 

Peters:  71.428 
WUSN-TV  (2)  NBC;  3/25/54-9/1/54 

Columbia — 

►  WCOS-TV  (25)  ABC;  Headley-Reed;  41,982 

►  WIS-TV  (10)  NBC;  Free  &  Peters;  97,465 

►  WNOK-TV  (67)  CBS,  DuM;  Raymer;  46,000 
Florencet — 

WBTW  (8)  CBS;  11/25/53-Sept.  '54 
Greenville — 

►  WTBC-TV  (4)  NBC;  Weed;  287,266 

►  WGVL  (23)  ABC,  DuM;  H-R;  55,353 

Greenwoodt — 

WCRS-TV  (21)  4/8/53-Unknown 
Spartanburgt — 

WSPA-TV    (7)    CBS;    Hollingbery;  11/25/53- 
Aug.  '54 

WSCV  (17)  7/30/53-Unknown 

SOUTH  DAKOTA 

Rapid  Cityt — 

KTLV  (7)  2/24/54-Unknown 
Sioux  Falls!— 

►  KELO-TV  (11)  ABC,  NBC;  Raymer;  56,119 

TENNESSEE 

Chattanooga — 

►  WDEF-TV  (12)  ABC,  CBS,  NBC,  DuM;  Bran- 

ham 

Jacksont — 

WDXI-TV  (9)  Burn-Smith;  12/2/ 53- Aug.  '54 
Johnson  City — 

►  WJHL-TV  (11)  ABC,  CBS,  NBC,  DuM;  Pear- 

son 59,078 
Knoxville — 

►  WATE  (6)  ABC,  NBC;  Avery-Knodel;  63,620 

►  WTSK  (26)  CBS,  DuM;  Pearson;  60,500 
Memphis — 

►  WHBQ-TV  (13)  CBS;  Blair;  276,342 

►  WMCT  (5)  ABC,  NBC,  DuM;  Branham;  276,342 
Nashville — 

►  WSLX-TV  (8)  CBS;  Hollingbery;  186,176 
►WSM-TV  (4)  NBC,  DuM;  Petry;  186,176 
Old  Hickory  (Nashville) — 

WIAC-TV  (5)  Katz;  8/5/53-6/1/54 

TEXAS 

Abilenef — 

►  KRBC-TV  (9)  ABC,  NBC,  DuM;  Pearson;  30,316 
Amarillo — 

►  KFDA-TV  (10)  ABC,  CBS;  Brannam;  48,488 

►  KGNC-TV  (4)  NBC,  DuM;  Katz;  48,488 
KLYN-TV  (7)  12/11/53-Vnknown 

Austin — 

►  KTBC-TV  (7)  ABC,  CBS,  NBC,  DuM;  Raymer; 

68,945 
Beaumontt — 

KBMT     (31)     12/4/52-5/9/54     (granted  STA 

April  5) 

KTRM-TV  (6)  Initial  Decision  7/22/53 


Corpus  Christif — 

KVDO  (22)  1/6/53-6/15/54 

KTLG  (43)  12/9/53-Unknown 
Dallas— 

KDTX  (23)  1/15/53-Unknown 

KLIF-TV  (29)  2/12/53-8/1/54 

►  KRLD-TV  (4)  CBS;  Branham;  368,500 

►  WFAA-TV  (8)  ABC,  NBC,  DuM;  Petry;  337,000 
El  Paso— 

►  KROD-TV    (4)    ABC,   CBS,   DuM;  Branham; 

51,483 

►  KTSM-TV  (9)  NBC;  Hollingbery;  39,400 
KELP-TV  (13)  For  joe;  3/18/54-Sept.  '54 

Ft.  Worth— 

►  WBAP-TV   (5)    ABC,   NBC;    Free   &  Peters; 

371,400 

Galveston — 

►  KGUXi-TV  (11)  ABC,  CBS,  DuM;  CBS  Spot  Sis.; 

276,000 

Harlingent — 

►  KGBT-TV  (4)  ABC,  CBS,  DuM;  Pearson;  33,400 
Houston — 

►  KNUZ-TV  (39)  DuM;  Forjoe:  68,144 

►  KPRC-TV  (2)  ABC,  CBS,  NBC,  DuM;  Petry; 

303,500 

KTVP  (23)  1/8/53-Unknown 

►  KUHT  (*8)  281,500 
KXYZ-TV  (29)  6/18/53-Unknown 
KTLJ  (13),  2/23/54-Unknown 

Longviewf — 

►  KTVE  (32)  Forjoe;  20,560 
Lubbockf — 

►  KCBD-TV  (11)  ABC,  NBC;  Pearson;  53,804 

►  KDUB-TV    (13)    CBS,    DuM;  Avery-Knodel; 

53,804 

KFYO-TV  (5)  Katz;  5/7/53-Vnknown 
Lufkinf — 

KTRE-TV  (9)  Venard;  3/11/53-Fall  '54 
Marshallf — 

KMSL  (16)  6/25/53-Unknown 
Midland — 

►  KMID-TV  (2)  ABC,  CBS,  NBC,  DuM;  Venard; 

31,500 
San  Angelo — 

►  KTXL-TV  (8)  CBS;  Venard;  28,035 
San  Antonio — 

KALA  (35)  3/26/53-Unknown 

►  KGBS-TV  (5)  ABC,  CBS,  DuM;  Katz;  188,181 

►  WOAI-TV  (4)  NBC;  Petry;  188,181 
Sweetwaterf — 

KPAR-TV  (12)   CBS;  Avery-Knodel;  8/26/53- 
Unknown 

Temple — 

►  KCEN-TV  (6)  NBC;  Hollingbery;  73,935 
Texarkana  (also  Texankana,  Ark.) — 

►  KCMC-TV  (6)  ABC,  CBS,  DuM;  Venard;  66,223 
Tylerf— 

►  KETX  (19)  CBS,  NBC,  DuM;  Pearson;  28,405 
KLTV  (7)  1/27/54-Unknown 

Victoriat — 

KNAL  (19)  Best;  3/26/53-Unknown 
Wacot — 

►  KANG-TV  (34)  ABC;  Pearson;  28,000 
Weslacof — 

►  KRGV-TV  (5)  NBC;  Raymer 
Wichita  Falls — 

►  KFDX-TV  (3)  ABC,  NBC;  Raymer;  59,800 

►  KWFT-TV  (6)  CBS,  DuM;  Blair;  85,300 

UTAH 

Provot — 

KOVO-TV  (11)  12/2/53-Unknown 
Salt  Lake  City— 

►  KDYL-TV  (4)  NBC;  Blair;  157,080 

►  KSL-TV  (5)  ABC,  CBS,  DuM;  CBS  Spot  Sis.; 

157,080 

KUTV  (2)  ABC;  Hollingbery;  3/26/53-8/15/54 
VERMONT 

Montpeliert — 
WMVT  (3)  CBS;  Weed;  3/12/54-8/15/54 
VIRGINIA 

Danvillet — 

►  WBTM-TV  (24)  ABC;  Hollingbery;  18,114 
Hampton  (Norfolk) — 

►  WVEC-TV  (15)  NBC;  Rambeau;  94,300 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


Harrisonburgt — 

►  WSVA-TV  (3)  ABC,  CBS,  NBC,  DuM;  Devney 

80,182 

Lynchburg — 

►  WLVA-TV  (13)  CBS,  DuM;  Hollingbery:  102,28 
Newport  News — 

WACH-TV  (33)  See  footnote  (d) 
Norfolk— 

►  WTAR-TV  (4)  ABC,  CBS,  DuM;  Petry;  213,88 

►  WTOV-TV  (27)  ABC,  DuM;  Forjoe;  102,000 

►  WVEC-TV  (15)  See  Hampton 
Richmond — 

WOTV  (29)  12/2/53-Unknown 

►  WTVR  (6)  NBC;  Blair;  441,079 
Roanoke — 

►  WSLS-TV  (10)  ABC,  CBS,  NBC;  Avery-Knodel 

241,158 

WASHINGTON 

Bellinghamf — 

►  KVOS-TV  (12)  DuM;  Forjoe;  60,806 

Seattle— 

►  KING-TV  (5)  ABC;  Blair;  345,300 

►  KOMO-TV  (4)  NBC;  Hollingbery,  345,300 
KUOW-TV  (*9)  12/23/53-September  '54 
Seattle  Construction  Co.  (20)  4/7/54-Unknow 

Spokane — 

►  KHQ-TV  (6)  NBC;  Katz;  56,539 

►  KXLY-TV  (4)  CBS,  DuM;  Walker;  66,607 
Louis  Wasmer  (2)  3/18/54-Sept.  '54 

Tacoma — 

►  KMO-TV  (13)  Branham;  345,300 

►  KTNT-TV  (11)  CBS,  DuM;  Weed;  345,300 
Vancouver! — 

KVAN-TV  (21)  Boiling;  9/25/53-Unknown 
Yakima — 

►  KIMA-TV  (29)  ABC,  CBS,  NBC,  DuM;  Weec- 

20,270 


WEST  VIRGINIA 

Beckleyf — 

WBEY  (21),  6/25/53-Unknown 
Charleston! — 

►  WKNA-TV  (49)  ABC,  DuM;  Weed;  36.100 

WCHS-TV  (8)  CBS;  Branham;  2/11/54-7/1511 
Clarksburgt — 

WBLK-TV  (12)  Branham;  2/17/54-9/1/54 
Fairmontt — 

►  WJPB-TV  (35)  ABC,  NBC,  DuM;  Gill-Pern, 

33,785 
Huntington — 

►  WSAZ-TV  (3)  ABC,  NBC,  DuM;  Katz;  382.3E 
Parkersburgt — 

►  WTAP  (15)  ABC,  DuM;  Forjoe;  24,850 
Wheeling — 

WLTV  (51)  2/11/53-Unknown 

►  WTRF-TV  (7)  NBC;  Hollingbery;  451,500 
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WISCONSIN 

Eau  Clairet — 

►  WEAU-TV  (13)  ABC,  NBC,  DuM;  Hollingbery  ' 

55,700 
Green  Bay — 

►  WBAY-TV  (2)  ABC,  CBS,  NBC,  DuM;  Weec 

191,253 

Valley  Telecasting  Co.  (5)  3/10/54-Unknown 

La  Crossef — 
WKBT  (8)  CBS,  NBC,  DuM;  Raymer;  10/28/5, 
7/1/54 

WTLB  (38)  12/16/53-Vnknown 
Madison — 

WHA-TV  (*21)  10/7/53-May  '54  (granted  ST 
April  13) 

►  WKOW-TV  (27)  CBS;  Headley-Reed;  41,500 

►  WMTV  (33)  ABC,  DuM;  Meeker;  44,800 
Marinettef — 

WMBV-TV  (11)  NBC;  George  Clark;  11/18/5. 
August  '54 
Milwaukee — 

►  WCAN-TV  (25)  CBS;  Rosenman;  308,750 

►  WOKY-TV  (19)  ABC,  DuM;  Gill-Perna;  287,5> 

►  WTMJ-TV  (4)  ABC,  NBC,  DuM;  Harringto: 

Righter  &  Parsons;  668,263 
Neenaht — 

►  WNAM-TV  (42)  George  Clark 
Superiorf  (Duluth,  Minn.) — 

►  WDSM-TV  (6)  CBS,  DuM;  Free  &  Peters;  41 

Wausaut — 
WOSA-TV  (16)  Rambeau;  2/10/54-7/1/54 

Wisconsin  Valley  Tv  Corp.  (7)  Initial  Decisii 
4/9/54 


WYOMING 

Casper  t — 

KSPR-TV  (2)  5/14/53-Unknown 
Cheyennef — 

►  KFBC-TV  (5)  CBS,  NBC;  Hollingbery 

Broadcasting   •  Telecastin 


mr  SHOT  FOR  SPOTS 


ALASKA 

'■"  "lchoraget — 

KFIA  (2)  ABC.  CBS;  Weed 

KTVA  (11)  NBC,  DuM;  Feltis 
^Lirbankst— 
;KFIF  (2)  ABC,  CBS;  7/1/53-Spring  '54 

HAWAII 

.^nolulut— 

1  KGMB-TV  (9)  CBS;  Free  &  Peters;  53,000 
KONA  (11)  NBC;  NBC  Spot  Sis.;  50,000 
JKULA-TV  (4)  ABC;  Headley-Reed 

PUERTO  RICO 

pi  Juant — 

WAPA-TV   (4)   ABC,  NBC,  DuM;  Caribbean 
Networks 

WKAQ-TV  (2)  Inter- American;  6,500 


CANADA 

sndont — 

CFPL-TV  (10)  CBS;  35,000 
ontreal — 

CBFT  (2)  143,005 
CBMT  (6)  143,005 
;:tawa — 
«t:,cBOT  (4)  10,100 
.  John,  N.  B  — 
CHSJ-TV  (4)  CBS 
adburyt — 

CKSO-TV   (5)  ABC,  CBS 
6,728 


NBC;  All-Canada; 


Toronto — 

►  CBLT  (9)  222,500 
Vancouver — 

►  CBUT  (2)  CBS 

MEXICO 

Juarezf  (El  Paso,  Tex.)— 

XEJ-TV  (5)  National  Time  Sales;  5/17/54 
Matamorost  (Brownsville,  Tex.) — 

►  XELD-TV  (7)  ABC,  CBS,  NBC,  DuM;  Young: 

31,200 

Tiiuanaf  (San  Diego) — 

►  XETV  (6)  Weed;  241,000 


Total  stations  on  air  in  U.  S.  and  possessions: 

382,  total  cities  with  stations  on  air:  251.  Both 

totals   include    stations    XELD-TV    and  XETV 

Mexico  as  well  as  educational  outlets  that  are 

operating.    Total  sets  in  use  29,569,389. 

*  Indicates  educational  stations. 

t  Cities  NOT  interconnected  with  AT&T. 

(a)  Figure  does  not  include  298,375  sets  which 
WBEN-TV  Buffalo  reports  it  serves  in  Canada. 

(b)  Number  of  sets  not  currently  reported  by 
WHAS-TV  Louisville,  Ky.  Last  report  was  205,- 
544  on  July  10,  1952. 

(c)  President  Gilmore  N.  Nunn  announced  that 
construction  of  WLAP-TV  has  been  temporarily 
suspended  [B-T,  Feb.  22].  CP  has  not  been  sur- 
rendered. 

(d)  WKLO-TV  Louisville,  Ky.;  KACY  (TV) 
Festus,  Mo.;  WIFE  (TV)  Dayton,  Ohio,  and 
WACH-TV  Newport  News,  Va.  have  suspended 
regular  operation,  but  have  not  turned  in  CP's. 

(e)  WBKZ  (TV)  Battle  Creek,  Mich.,  told  FCC 
it  has  suspended  regular  operation  until  June  1. 


UPCOMING 


MAY 

ay  3-6:  Premium  Advertising  Conference.  Con- 
rad Hilton  Hotel,  Chicago. 

ay  4-6:  Government-industry  electronic  com- 
ponent conference,  Dept.  of  Interior  auditorium, 
Washington. 

ay  4-7:  Assn.  of  Canadian  Advertisers,  Royal 
,i  York  Hotel,  Toronto, 
ay  5-7:    IRE  Seventh  Region  Conference  & 
Electronic  Exhibit,  Multnomah  Hotel,  Portland, 
Ore. 

ay  7:  Advertising  Conference,  U.  of  Michigan, 
J  Ann  Arbor. 

"  ay  9-11:  Sales  promotion  conference  &  work- 
shop, National  Retail  Dry  Goods  Assn.,  Shera- 
ton-Park Hotel,  Washington. 

Sway  10:  Washington   (D.  C.)   section,  Institute 
of  Radio  Engineers,  Pepco  Auditorium, 
ay  13:  Illinois  Broadcasters  Assn.,  Leland  Hotel, 
Springfield. 

ay  14:  International  Advertising  Assn.,  Hotel 
Plaza,  New  York. 

ay  15:  Indiana  Radio-Tv  Newsmen,  WISH 
studios,  Indianapolis. 

ay  17-20:  Electronics  Part  Show,  Conrad  Hilton 
Hotel,  Chicago. 

ay  18-21:  RTNDA  tv  news  seminar,  Orrington 

*X  Hotel,  Evanston,  111. 

ay  19-21 :  Senate  Communications  Subcommit- 
tee holds  open  hearings  on  status  and  develop- 

;  ment  of  ultra  high  frequency  channels  and 
consideration  of  Johnson  multiple-ownership 
bill.  Room  G-16,  Seriate  Office  Bldg.,  10  a.m. 
Washington. 

jmay  19-21:  House  Interstate  &  Foreign  Commerce 
Committee,  hearing  on  HR  1227,  Bryson  bill  to 
bar  alcoholic  beverage  advertising  in  interstate 
commerce.  Room  1334,  New  House  Office  Bldg. 

. .  10  a.m.  Open. 

ay  21-22:  Educational  Tv  Conference,  Illinois 
•  Institute  of  Technology,  Chicago. 

]  ay  23-27:  NARTB  Convention,  Palmer  House, 
Chicago. 

ay  24:  Daytime  Broadcasters  Assn.,  governing 
Jj  board,  Palmer  House,  Chicago. 

JUNE 

ine  1:  National  Assn.  of  Tv  &  Radio  Farm  Di- 
;  rectors,  national  sales  clinic,  Sheraton  Hotel, 
;.;]'  Chicago. 

.  lr.e  3-4:  National  Assn.  of  Tv  &  Radio  Farm 
Directors,  summer  meeting,  Hotel  Fontenelle, 
Omaha,  Neb. 

jne  4:  Mike  &  Screen  Awards,  Radio-Newsreel- 
Tv  Working  Press  Assn.  of  New  York,  Waldorf- 
Astoria. 

:  I'me  13-15:  Assn.  of  Independent  Metropolitan 
Stations,  Wentworth-by-the-Sea,  Portsmouth. 
N.  H. 

-ffie  13-16:  American  Marketing  Assn.,  Ambas- 
•    s;,dor  Hotel,  Atlantic  City. 

ane  14-16:  National  Community  Tv  Assn.,  Hotel 
Park  Sheraton,  New  York. 

ane  16-18:  Summer  Institute,  U.  of  Michigan 
law  school,  study  on  official  control  vs.  self- 
regulation  of  tv,  radio,  motion  pictures  and 
publishing. 

ane  17-18:  D.  C. -Maryland  Broadcasters,  Ocean 
City,  Md. 


June  20-23:   Advertising  Federation  of  America 

Hotel  Statler.  Boston. 
June  21- July  31:  National  Tv  Institute,  Pasadena 

(Calif.)  Community  Playhouse. 
June  27-30:  Advertising  Assn.  of  the  West,  Hotel 

Utah,  Salt  Lake  City. 
June  28-30:  Newspaper  Advertising  Executives 

Assn.,  Hotel  Del  Coronado,  Coronado,  Calif 
June  28-Aug.  6:    Summer  Institute  of  Radio  & 

Tv,  co-sponsored  by  NBC  and  Barnard  College 

New  York. 

JULY 

July  1-2:  North  and  South  Carolina  Broadcasters 
Associations,  joint  meeting,  Ocean  Forest  Hotel, 
Myrtle  Beach,  S.  C. 

AUGUST 

Aug.  1-4:  National  Audio-Visual  Convention  & 

Trade  Show,  Conrad  Hilton  Hotel,  Chicago 
Aug.    2-21:    Summer   Tv   Workshop,  Michigan 

State  College,  East  Lansing. 
Aug.    9    (week   of) :   International   Alliance  of 

Theatrical  Stage  Employes,  Netherlands  Plaza 

Hotel,  Cincinnati. 
Aug.  25-27:    Western  Electronic  Show  &  Con 

vention,  Ambassador  Hotel,  Los  Angeles. 

SEPTEMBER 

Sept.  1 :  Deadline  for  entries  in  1953-54  public 
interest  awards.  National  Safety  Council. 

Sept.  13-14:  British  Columbia  Assn.  of  Radio  & 
Tv  Broadcasters,  Harrison  Hot  Springs,  B.  C. 

Sept.  26-29:  Pacific  Coast  Council,  American 
Assn.  of  Advertising  Agencies,  Hotel  Del  Coro- 
nado, Coronado,  Calif. 

Sept.  26-30:  Financial  Public  Relations  Assn.,  Ho- 
tel Statler,  Washington,  D.  C. 

Sept.  30-Oct.  2:  1954  High  Fidelity  Show,  Inter 
national   Sight   &   Sound  Exposition,  Palmer 
House,  Chicago. 

OCTOBER 

Oct.  4-6:   10th  Annual  National  Electronics  Con 

ference.  Hotel  Sherman,  Chicago. 
Oct.  13-15:  Direct  Mail  Advertising  Assn.,  Hotel 

Statler,  Boston. 
Oct.  15-16:  Ohio  State  U.  advertising  conference 

Columbus. 

Oct.  20-21:  Kentucky  Broadcasters  Assn.,  fall 
meeting,  Cumberland  Falls  Park. 

NOVEMBER 

Nov.  8-10:  Assn.  of  National  Advertisers,  Hotel 
Plaza,  New  York. 

SPECIAL  LISTING 

BMI  Program  Clinics 

June  7:    Winnipeg,  Man. 

June  9:  Regina,  Sask. 

June  11 :  Edmonton,  Alta. 

June  14:  Amherst,  N.  B.;  Butte,  Mont. 

June  16:  Boston;  (city  unnamed)  Idaho 

June  18:  Portland,  Me.;  Salt  Lake  City 

June  21:  Colorado  Springs,  Colo. 

June  23:  Huron,  S.  D. 

June  25:  (city  unnamed)  Indiana 
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 editorials  —  

The  Tv  Show  Will  Go  On 

WAS  THE  "final"  television  allocation  bungled  two  years  ago, 
and  if  so,  what  can  be  done  about  it? 
That  question  comes  as  close  as  any  to  being  the  issue  thrust 
before  the  Senate  Potter  subcommittee,  which  has  now  postponed 
its  scheduled  hearings  until  May  19-21.   It  was  provoked  by  the 
hard  going  encountered  by  most  uhf  stations  in  intermixed  markets. 

It  is  the  kind  of  enigma  that  will  take  the  wisdom  of  a  dozen 
Solomons.  There  is  no  easy  solution,  unless  it  be  found  in  the  often 
ruthless  interplay  of  competition. 

But  the  problem  is  more  complex  than  merely  pinning  respon- 
sibility. Is  there  a  solution  that  can  be  achieved  without  impairing 
existing  service  which  pleases  the  public? 

Talk  of  another  freeze  a  few  weeks  ago  would  have  been  un- 
thinkable. Today  it  is  being  given  more  than  lip-service  in  im- 
portant quarters,  even  though  the  FCC  abhors  the  thought.  Some 
of  the  very  people  who  demanded  a  quick  end  to  the  1948  freeze, 
which  lasted  three-and-one-half  dreary  years,  are  now  insisting 
that  Congress  enjoin  the  FCC  from  making  any  further  grants 
until  an  answer  is  found  to  the  dilemma. 

The  "ins" — those  who  have  their  stations  or  construction  permits 
— want  a  new  freeze  (or  a  hiatus  as  they  choose  to  term  it),  whether 
or  not  they  will  admit  it.  They  argue,  with  some  merit,  that  there 
is  adequate  service  almost  everywhere  and  that  new  stations  can 
only  bring  new  distress.  They  disclaim  responsibiltiy,  contending 
that  promises  have  not  been  kept.  But  all  this  does  violence  to  the 
American  concept  of  free  competitive  enterprise. 

The  major  complaint  is  over  intermixture.  Uhf  operators  plead 
for  relief  through  a  reallocation  separating  uhf  from  vhf  markets. 
Or  they  want  to  eliminate  vhf  altogether  and  shift  all  tv  to  uhf — not 
overnight,  but  perhaps  through  a  five-year  transition  during  which 
investments,  public  and  private,  could  be  written  off.  They  argue 
that  the  un-intermixing  process  could  be  accomplished  in  90  days, 
through  an  engineering  realignment. 

In  1948 — before  the  Great  Freeze — the  then  FCC  Chairman, 
Wayne  Coy,  sent  up  a  trial  balloon  on  a  full  shift  to  uhf,  contending 
it  was  the  only  ultimate  solution  to  tv's  "scarcity"  problem.  Then 
there  were  108  vhf's,  and  less  than  5  million  receivers,  with  the 
public's  investment  about  $500  million.  It  got  nowhere  fast.  What 
chance  would  a  shift  have  now,  with  380  stations  in  operation,  and 
with  nearly  30  million  sets  that  cost  around  $6  billion? 

There's  nothings  fundamentally  new  in  these  plans.  Low  power 
radio  stations  had  trouble  competing  with  regionals  and  clears  not 
too  many  years  ago.  There  were  many  reallocation  proposals.  Fm 
went  through  the  same  agonies.  They  were  "intermixed"  with  am. 
Newcomers  plunged  into  both  am  and  fm.  They  sought  govern- 
ment relief  too.    Only  the  good  operators  survived. 

The  FCC  did  sell  uhf  hard  because  it  was  convinced  that  there 
could  be  no  full  service  without  it.  Another  FCC  did  the  same 
thing  with  fm. 

The  FCC  may  have  been  misled  by  engineering  advice  predicting 
uhf  coverage  comparable  with  vhf.  Conversions  would  be  efficient 
and  cheap.  Transmitters  of  high  power  would  be  available.  Manu- 
facturers have  failed  to  deliver.  Can  they,  if  there  is  a  reallocation 
or  a  "hiatus"? 

A  subsidy  for  "qualified"  uhf  operators  in  financial  straits  is 
proposed.  Will  dollars  alone  help  them?  Will  it  not  simply  post- 
pone the  day  of  reckoning?  Money  borrowed  must  be  repaid. 

An  unsuspecting  Potter  subcommittee  may  find  itself  caught  in 
a  squeeze.  On  the  one  hand,  Senators  are  besieged  by  distraught 
uhf  operators.  On  the  other  they  are  importuned  to  prod  the  FCC 
to  get  new  vhf  stations  going  in  the  very  markets  in  which  uhf 
complainants  are  suffering  most. 

The  unrest  is  alienating  the  national  advertiser  and  his  agent 
against  uhf.  Most  of  the  buyers — in  key  centers — have  never  seen 
uhf.  If  the  operator  himself  derides  his  medium,  what  is  the  buyer 
to  think?  Consider  the  plight  of  the  uhf  station  doing  very  well 
in  a  non-mixed  market.  He  suffers  the  stigma  given  all  uhf  by  his 
wailing  brethren.    Yet  he  knows  he  can  deliver. 

The  FCC,  we  thought,  erred  when  it  adopted  a  "planned  econ- 
omy" for  tv,  allotting  given  channels  to  given  areas.  We  thought 
it  should  have  left  tv  where  it  found  am — on  a  catch-as-catch-can 
basis,  letting  applicants  apply  where  they  found  a  facility  would 
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doing  to  enjoy  it!" 


work  under  predetermined  engineering  standards.  But  the  FCC 
persuaded  by  its  New  Deal-Fair  Deal  lawyers  who  wanted  tc 
"control"  tv  ( and  who  largely  had  run  fm  into  the  ground  througl 
the  same  techniques)  bought  the  planned  economy  and  threw  in  th< 
palpably  illegal  educational  "reservations." 

Once  the  final  allocations  were  approved,  broadcasters  had  t< 
make  the  best  of  it.  The  public  wanted  more  tv. 

Television  will  come  out  of  this  crisis  without  destroying  existini 
service.  The  public,  now  getting  acceptable  programs,  isn't  con 
cerned  with  behind-the-scenes  manipulations.  Color  is  movinj 
fast  too. 

This,  fundamentally,  is  a  dollar  crisis,  premised  perhaps  upoi 
faulty  planning,  a  phoney  philosophy  and  misguided  engineering 
Yet  with  it  all,  television  has  made  the  most  remarkable  strides  o 
any  art  and  industry  in  history.  In  so  gigantic  a  developmen 
mistakes  were  bound  to  be  made,  but  they  are  miscroscopic  ij 
contrast  with  what  has  been  accomplished. 

Whatever  the  outcome,  the  public  will  not  tolerate  interruption  ti 
the  tv  service.    Both  Congress  and  the  FCC  understand  that. 

Up  Pops  'Big  Ed7  With  Another  Ban 

IN  WHAT  appears  to  be  his  Senatorial  swan-song,  Sen.  Edwin  C 
Johnson  (D-Colo.)  wants  to  ban  newspaper  ownership  of  radi 
and  television  in  markets  of  over  100,000.  In  this  illusory  ventur 
he  joins  his  New  Deal  colleague,  Sen.  Harley  Kilgore  of  We; 
Virginia,  who  wants  every  news-conveying  entity  divorced  fror 
all  others. 

Sen.  Big  Ed,  who  has  decided  not  to  run  again  as  Senator  bi 
has  announced  for  Governor,  over  the  years  alternately  has  bee 
the  darling  or  the  demon  in  communications  legislation.  It's  harj 
to  figure  where  he  stands. 

In  his  latest  venture  he  would  consider  10%  ownership  of 
newspaper  as  "control"  for  purposes  of  divorcement.  His  bill  fo 
lows  a  round-robin  instituted  by  Sen.  Kilgore  asking  the  Senatj 
Interstate  Commerce  Committee  to  look  into  what  he  describes  ; 
the  trend  toward  "monopoly"  through  identical  ownership  of  radi 
and  tv. 

What  these  legislators  fail  to  recognize  is  that  the  public  depenc ! 
as  much  upon  radio  (and  to  a  lesser  degree  tv)  as  it  does  upo 
newspapers  for  its  news.  We  know  of  no  situation  in  a  market  < 
over  100,000  where  all  radio  stations,  television  stations  and  new 
papers  are  "controlled"  by  the  same  entity. 

It's  the  old  story  of  trying  to  make  second-class  citizens  out  ( 
newspaper  publishers  and  broadcasters.  Indeed,  this  same  philos< 
phy,  carried  over  from  the  New  Deal-controlled  FCC,  persis 
among  staff  attorneys,  notably  those  in  the  Broadcast  Bureau, 
half-dozen  recent  oppositions  to  initial  decisions  use  this  discredits  I 
argument,  preferring  non-newspaper  over  newspaper  applicant 
even  when  all  other  things  are  not  equal.  It's  a  vicious  applicatic 
of  the  discredited  "diversification"  theory  first  espoused  by  Preside] 
Roosevelt. 
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Our 


Basket 


is  a 


bosket*  •  • 


here  in  the  Heart  of  America! 


In  accordance  with  that  grand  old  tradition,  The 
KMBC-KFRM  Team  and  KMBC-TV  of  Kansas 
City  is  out  hanging  May  baskets  again  this  year. 
But  our  May  basket  is  more  than  just  that.  The 
KMBC-KFRM  -  KMBC-TV  "May"  basket  is  a 
"MARKET  BASKET"  —  the  market  basket  of 
the  Heart  of  America,  equally  well  known  as 
the  great  Kansas  City  Primary  trading  area. 

And  this  year's  "basket"  is  a  mighty  interesting 
one  and  extremely  important.  Last  year,  the 
Heart  of  America  experienced  another  happy 
increase  in  population,  retail  sales  and  in  buying 
power.  In  fact,  buying  power  increased  almost 
400  million  dollars  in  Kansas  and  Missouri  in 
1953  over  1952.  Of  this  increase,  the  Kansas 
City  Metropolitan  Area  enjoyed  10%.  HOW- 


EVER, 67.7%  of  the  total  increase  in  Retail 
Sales  in  the  two  states  occurred  in  Metropolitan 
Kansas  City — proof  of  the  tremendous  pulling 
power  of  Kansas  City  as  a  major  trading  center! 

And,  according  to  that  same  old  May  basket 
tradition,  it  is  the  custom  for  the  recipient  of 
the  token  to  pursue  the  giver  and  bestow  a  large 
buss  upon  his  cheek.  Casey,  Kansan  and  Chan- 
nel 9  are  blushing  wildly  at  the  pleasure  of 
being  able  to  hang  this  "May  basket-Market 
basket"  combination  on  the  door  of  KMBC- 
KFRM  -  KMBC-TV  advertisers.  Call  the 
KMBC-KFRM  Team,  KMBC-TV,  Kansas  City, 
or  your  nearest  Free  &  Peters  Colonel  today,  so 
that  we  can  hang  the  Kansas  City  Market  Basket 
on  your  doorknob. 


channel 


KANSAS    CITY,  MO. 


™KWIBC-KFRM^'" 

CBS  RADIO  FOR  THE  HEART  OF  AMERICA 


IN  DAYTIME  PERIODS 


KEX  dominates  mornings  (7  a.m. -12  noon)  WITH  LEAD  IN  16  OF  20  QUARTER  HOURS 
•  KEX  tops  in  total  daytime  (7  a.m. -6  p.m.)  WITH  LEAD  IN  23  OF  44  QUARTER  HOURS 
#  KEX  has  10  of  the  top  12  daytime  programs 


/9-counfy  Portland  Area  Pulse  —  including- 4 -county  Metropolitan  Portland.  Jan-Feb.  1954 


Only  KEX  reaches  the  BIG  PORTLAND  market 


See  Free  &  Peters  or  KEX  Sales  for  details 


fib  WESTINGHOUSE  BROADCASTING  COMPANY,  INC. 

KDKA  •  WBZ  •  WBZA  •  KYW  •  WOWO  •  KEX  •  WPTZ  •  WBZ-TV 


KEX 


PORTLAND 

Oregon's  Oh^U  50,000  Watt  Station 


Y  10,  1954 


IROAD 


35c  PER  COPY 


STING 


TEJifCASTI  NG 


to  Be  Ready 
Fall  Selling 

Page  27 


me  Tv  Good 
,  Says  Katz 
Page  27 

Starts  in 
>  Half  Millio 
Page  29 

<  Quarter  Sets 
'"w  Record 
Page  96 

RE  SECTIOI 

ins  on  Page  75 


EWSWEEKLY 
DIO  AND  TV 


You  wouldn't  harness  an  elephant 
to  a  lawnmower,  would  you? 


You  don't  need  50,000  watts— or  10,000  or 
even  5000 — to  cover  the  compact  Baltimore 
market! 

W-I-T-H  will  do  the  job  for  you — without 
waste!  Network  stations  overlap  areas  covered 
by  their  own  affiliates  .  .  .  their  effective  coverage 
is  limited  to  just  about  the  area  W-I-T-H  itself 
covers. 


IN  BALTIMORE 


TOM    TINSLEY,  PRESIDENT 


NIELSEN  SHOWS  W-I-T-H  IN  LEAD! 

In  Baltimore  City  and  Baltimore  County 
W-I-T-H  leads  every  other  radio  and  television 
station — network  or  independent — in  weekly 
daytime  circulation. 

Let  your  Forjoe  man  give  you  all  the  facts  in 
this  amazing  Nielsen  Coverage  Service  Survey. 


REPRESENTED    BY    FORJOE    &  CO. 


THE  BAYER  COMPANY  does  a  complete  job 


SO   DO   HAVENS   AND   MARTIN,  Inc.  STATIONS... 


WMBG 
WCOD 
WTVR 


Maximum  power — 
100,000  watts  at  Maximum  Height- 
1049  feet 


Consumer  confidence  in  Bayer  Aspirin  has 
been  built  by  years  of  research  and 
know-how  in  producing  a  reliable  product. 
There's  laboratory  control  over  every 
process  at  the  modern  Bayer  Company 
plant.   This  quality  control  has  been  one 
part  of  a  complete  job  that  makes  the 
Bayer  Company  a  leader  in  its  field. 

Laboratory  control  can  be  applied  to  broad- 
casting. Skill  in  programming  the  best 
ingredients  of  fine  entertainment  and  public 
service  builds  the  audience.  The  roster  of 
advertisers  on  WMBG,  WCOD  and  WTVR 
mirrors  the  large  and  loyal  audiences  that 
you  too  can  reach.  Join  the  other  advertisers 
using  the  "First  Stations  of  Virginia." 


WMBG  am  WCOD  «■  WTVR 


FIRST    STATIONS    OF  VIRGINIA 

Havens  &  Martin  Inc.  Stations  are  the  only 
complete  broadcasting  institution  in  Richmond. 
Pioneer  NBC  outlets  for  Virginia's  first  market. 
WTVR  represented  nationally  by  Blair  TV,  Inc. 
WMBG  represented  nationally  by  The  Boiling  Co. 


tiV  CM 


COLUMBUS,  OHIO 

FOR  TOP  RATINGS  IN  CENTRAL  OHIO 


MARCH  '54—12  OUT  OF  15 


FEB.  '54—13  OUT  OF  17 


MARCH  '54—10  OUT  OF  15 


1.  I  Love  Lucy  WBNS-TV 

2.  Godfrey  s  Talent  Scouts  WBNS-TV 

3.  Jackie  Gleason  WBNS-TV 

4.  Godfrey  and  His  Friends  WBNS-TV 

5.  Dracnet   

6.  Burns  and  Allen  WBNS-TV 

7.  Toast  of  the  Town  WBNS-TV 

8.  What's  My  Line  WBNS-TV 

9.  Mama  WBNS-TV 

10.  Red  Skelton  WBNS-TV 

11.  This  Is  Your  Life   

12.  I  Led  3  Lives  WBNS-TV 

13.  Topper  WBNS-TV 

14.  T-Men  in  Action 

15.  Two  for  the  Money  WBNS-TV 


48.5 
4G.5 
42.4 
41.4 
41.0 
39.5 
35.9 
35.5 
33.5 
33.5 
32.3 
29.8 
29.5 
29.0 
29.0 


Last  Report 

1.  Godfrey  Talent  Show 

2.  I  Love  Lucy 

3.  Godfrey  and  His  Friends 

4.  Dragnet 

4.  Jackie  Gleason 

li.  Burns  and  Allen 

7.  Roy  Roeers 

7.  Jack  Benny 

9.  You  Bet  Your  Life 

10.  What's  My  Line 

10.  Strike  It  Rich 

10.  I've  Got  A  Secret 

13.  Treasury  Men  in  Action 

13.  Two  For  the  Money 

15.  Toast  of  the  Town 

15.  Red  Buttons 

15.  This  Is  Your  Life 


WBNS-TV 
WBNS-TV 
WBNS7TV 

WBNS-TV 
WBNS-TV 

WBNS-TV 

WBNS-TV 
WBNS-TV 
WBNS-TV 
WBNS-TV 
WBNS-TV 
WBNS-TV 
WBNS-TV 


(5  ties  in  top  15) 


52  1.  I  Love  Lucy 

50  2.  Godfrey  Talent  Scouts 

47  3.  Dragnet 

46  4.  Godfrey  and  His  Friends 

46  5.  Jackie  Gleason 

40  6.  Bums  &  Allen 

38  7.  You  Bet  Your  Life 

38  8.  This  is  Your  Life 

34  9.  What's  My  Line 

33  10.  Rov  ROEers 

33  11.  I've  Got  a  Secret 

33  12.  Two  for  the  Money 

32-  13.  Private  Secretary 

32  14.  Liberace 

31  15.  T  Men  in  Action 

31 

31 


WBNS-TV 
WBNS-TV 

WBNS-TV 
WBNS-TV 
WBNS-TV 


WBNS-TV 

WBNS-TV 
WBNS-TV 
WBNS-TV 
WBNS-TV 


65.8 
62.1 
53.8 
53.2 
49.5 
46.5 
46.4 
41.9 
39.5 
39.5 
38.9 
37.1 
35.8 
34.9 
34.7 


This  is  not  an  isolated  instance!  Year  in  .  .  .  Year  Out  .  .  .  WBNS-TV 
consistently  remains  an  undisputed  leader  among  TV  stations  as 
reflected  in  the  full  program  log,  for  WBNS-TV  takes  10  out  of  10 
top  rated  multi-weekly  shows,  5  of  which  are  WBNS-TV's  own  local 
productions.    (Telepulse  March  1954) 


WBNS-TV 


CHANNEL  10     •    COLUMBUS,  OHIO 


WBNS-TV  .  .  .  Ohio's  honored  station,  recipients  of  Billboard  awards  '52  and  '53, 
Sigma    Delta  Chi  '52,  duPont  '52,    Zenith  '53. 


CBS-TV  NETWORK  —  A  /filiated  with  Columbus  Dispatch  and  WBNS-AM  •  General  Sales  Office:  33  North  High  St. 


REPRESENTED  BY 
BLAIR  TV 


Fublished  every  Monday,  with  Yearbook  Numbers  (53rd  and  54th  issues)  published  in  January  and  July  by  Broadcasting  Publications,  Inc.,  1735 
DeSales  St.,  N.W.,  Washington  6,  D.  C.    Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington.  D.  C,  under  act  of  March  3.  1879. 


dvertise  and 


NBC 

TV  Affiliate 


WDEL-TY 

Wilmington,  Delaware 

,  ■     „  v™i  rnst  right  into  the  homes 

merchandise  when  you  buy  WDEL-TV. 
WDft.TV  delivers  your  sales  message  to  a  high-^eome 
Trl  that  includes  all  Delaware  (the  state  w«h  the 
M  nest  per-eapita  income,,  and  thriving  persons  of 
Pennsylvania,  New  Jersey  and  Maryland. 

WDEL*TV  features  top  network  shows  and  aim ,  local 
jamming  that  is  of  vita,  interest  to  its  aud.nce. 


Represented  by 

ROBERT  MEEKERJ/Associates 


New  York 


Chicago 


Los  Angeles 


San  Francisco 
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closed  circuit 


IT  IS  UP  to  Congress,  and  not  FCC,  to 
determine  whether  subscription  broad- 
casting should  be  public  utility-common 
carrier,  in  judgment  of  FCC.  In  formu- 
lating comments  on  Hinshaw  Bill  (HR 
6431)  which  would  make  box  office  tv 
common  carrier,  FCC,  after  many  man- 
hours,  concluded  last  week  that  it  was 
not  empowered  or  prepared  to  make  de- 
termination, having  no  guideposts.  More- 
over, FCC  holds  view  that  box  office  tv 
does  not  necessarily  have  to  be  precluded 
from  broadcast  channels,  but  that  it  can't 
Ibe  common  carrier  without  also  being 
public  utility,  subject  to  rate  regulation 
and  other  controls.  FCC  hasn't  considered 
merits  of  box  office  proposal,  and  no  hear- 
ings are  yet  in  sight. 

★  ★  ★ 

NARTB's  quiet  search  for  radio  vice  pres- 
ident still  goes  on.  Need  for  experienced 
broadcaster,  able  to  charm  NARTB  mem- 
bers in  all  areas  of  the  country  and  willing 
;to  travel  most  of  the  time,  has  kept  appli- 
cants to  a  minimum.  Price  tag  on  job 
reported  in  excess  of  $15,000. 

★  ★  ★ 

SOME  NBC  affiliates  reportedly  are  get- 
ting Plymouth's  "participations"  business 
B*T,  May  3]  on  regular  rather  than  "par- 
ticipations" pay  basis,  using  argument  that 
under  affiliation  contract  NBC  can't  re- 
duce their  rates  on  less  than  90  days' 
notice.  At  least  some  of  these  maintain 
they  won't  carry  "participations"  after 
90-day  period  is  up,  except  at  straight  reg- 
ular rates.  Plymouth  meanwhile  has  ex- 
panded its  "participations"  order  from  two 
weeks  to  three  and  NBC  authorities  say 
majority  of  stations  are  going  along.  Meet- 
ing of  anti-"participations"  affiliates  dur- 
ing NARTB  convention  in  Chicago,  prob- 
ably May  23  or  24,  still  looms. 


IT'S  BUSINESS  almost  as  usual  at  FCC 
despite  lapse  of  another  week  without 
word  from  White  House  on  appointment 
of  regular  chairman.  Staff  morale  isn't 
as  good  but  Rosel  H.  Hyde  continues  to 
run  agency  as  if  nothing  had  happened. 
His  one-year  tenure  as  chairman  expired 
last  month  and  President  Eisenhower  hasn't 
uttered  single  public  word  on  his  inten- 
tions. 

★  ★  ★ 

MEANWHILE,  report  persists  that  John 
C.  Doerfer,  whose  FCC  interim  term  ex- 
pires June  30,  will  be  named  to  Federal 
Power  Commission  to  succeed  Dale  E. 
Doty,  whose  term  expires  June  22.  But 
there's  no  official  confirmation  and  no 
comment  has  been  forthcoming  either  on 
report  that  George  C.  McConnaughey  of 
Columbus,  Ohio,  chairman  of  Renegotia- 
tion Board,  or  Lewis  E.  Berry  of  Michigan, 
deputy  counselor  of  Army  Dept.,  might 
be  named  to  FCC  vacancy  and  ultimate 
chairmanship  [Closed  Circuit,  May  3]. 

★  ★  ★ 

NAMES  OF  THREE  House  Republicans 
— two  of  them  ancient  warriors  against 
FCC — are  mentioned  in  connection  with 
chairmanship  stalemate  on  FCC.  These 
are  Rep.  John  Taber  of  New  York,  chair- 
man of  powerful  Appropriations  Commit- 
tee; Richard  B.  Wigglesworth  of  Massa- 
chusetts, who  a  decade  ago  maintained 
running  fight  against  FCC  and  Arde  Bul- 
ova,  who  used  to  own  number  of  Eastern 
stations,  and  Hugh  Scott  of  Pennsylvania, 
former  Republican  chairman.  They  want 
new  blood  and  GOP  patronage. 

★  ★  ★ 

PLAN  OF  NBC  to  shift  Voice  of  Firestone 
from  its  regular  Monday  night  simulcast 
position  (8:30-9  p.m.)  to  make  way 
for  new  Sid  Caesar  tv  program  has  brought 
criticism  from  unusual  quarters.    In  addi- 


tion to  apathy  of  Firestone,  high  official 
quarters  in  Washington  express  concern. 
That  show  and  succeeding  Telephone  Hour 
are  two  programs  singled  out  by  official- 
dom as  being  among  best  on  air,  in  an- 
swering critics  who  contend  programming 
is  "low  brow." 

★  ★  ★ 

TO  RECONCILE  VIEWS  and  to  plan 
hoped  for  cooperative  approach,  executives 
of  NARTB  and  of  newly-formed  Televi- 
sion Advertising  Bureau  will  meet  in  New 
York  this  Thursday,  preparatory  to  meet- 
ing following  day  in  Chicago  of  TAB  or- 
ganizing group  (story  page  27).  Sched- 
uled to  attend  Thursday  meeting  are 
NARTB  President  Harold  E.  Fellows  and 
Television  Board  Chairman  Robert  D. 
Swezey,  WDSU-AM-TV  New  Orleans.  For 
TAB:  Richard  A.  Moore,  KTTV  (TV) 
Los  Angeles,  temporary  chairman;  Nor- 
man Gittleson,  WJAR-TV  Providence,  and 
Tom  Harker,  vice  president  in  charge  of 
sales,  Storer  Broadcasting  Co.  TAB  think- 
ing in  terms  of  $400,000-$500,000  initial 
annual  budget. 

★  ★  ★ 

INDICATIVE  of  lengths  to  which  some 
uhf  station  owners  will  go  in  effort  to  focus 
attention  are  these  reported  moves:  (1) 
Ford  Foundation  has  been  approached  to 
underwrite  commercial  uhf  on  reasoning 
stability  in  that  band  is  essential  if  educa- 
tion tv  is  to  flourish.  (2)  Some  extremists 
are  urging  all  uhf  stations  to  suspend  op- 
erations until  after  Potter  subcommittee 
hearings  May  19-21.  They  feel  this  will 
dramatize  plight  of  uhf  operators. 

★  ★  ★ 

DuPONT  Co.  (for  its  anti-freeze),  Wil- 
mington, Del.,  through  BBDO,  New  York, 
looking  for  quarter-hour  availabilities  in 
more  than  100  television  markets  for  fall 
start.  Quarter-hour  is  expected  to  be 
football  film  series. 


the  week  in  brief 


^  TAB  plans  to  influence  fall  buying   27 

Katz  Agency  reports  daytime  tv  a  good  buy   27 

^  Heinz'  half-million  in  'Home'  show  marks  tv  debut  29 

*°  Wherry,  Baker  8C  Tilden  succeeds  S&M  in  Chicago  29 

^  Guild  Films  triples  production  plans   31 

A  tv  film  show  for  department  stores   31 

NARTB  drafts  schedule  for  its  Chicago  convention  36 

►  Nearly  100  displays  set  for  NARTB  meet   38 

'   ^  Comments  meager  on  limiting  network  exclusivity  48 


Senate  hearing  on  uhf  may  convene  as  scheduled 
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54 


Comr.  Lee  warns  against  excessive  control   56 

ABC  Radio  curtails  Army-McCarthy  coverage ...  57 

Democrats  consider  rally  via  closed-circuit  tv .  .  .  .  58 

Senate  joins  House  in  considering  Drys'  ad  bills  .  .  60 

Lamb  offers  $10,000  to  anyone  proving  him  a  Red  68 

WHA-TV  Madison,  the  nation's  fifth  educational  68 

B«T  survey  tells  about  half-  and  quarter-hour  films  78 

A  bank  turns  to  films  for  prestige                       .  80 

The  month's  schedule  of  tv  network  offerings  .  .  86 

Mutual  forms  a  division  to  exploit  its  activities  .  .  94 

RCA's  1954  first  quarter  is  the  best  in  history  ...  96 

Telestatus:  tv  stations,  sets,  target  dates   115 
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Bigger  Audience,  Lower  Rates! 


If  you're  gunning  for  sales,  here's  two  weapons  that  never 
miss. 

The  first,  KOWH,  which  has  a  share  of  audience  with  a 
March  Hooper  rating  of  41.4% — surpasses  her  nearest 
competitor  by  a  full  twenty  points!  35  quarter  hours 
weekly  collect  50%  or  more  of  the  radio  audience  avail- 
able! 

And  remember — with  ratings  of  over  50%,  your  spots  on  KOWH  often  reach 

more  people  than  if  you  had  purchased  equal  time  on  all  the  other  Omaha,  Coun- 
cil Bluffs  stations  combined! 

But  for  a  real  surprise,  check  those  low  rates ! 

Represented  Nationally 
By  The  BOLLING  COMPANY 


Don't  Aim  This  at  Anyone  . . . 

IT'S  LOADED! 


If  you're  shooting  the  works  in  New  Orleans,  pull  the 
trigger  on  WTIX ! 

First  by  a  ivide  margin  of  the  seven  independents,  WTIX 
has  come  a  long  ways  in  just  seven  months  under  new 
management.  One  network  station  rates  higher  in  the 
morning,  and  two  in  the  afternoon  ...  by  a  small  margin ; 
but  they  didn't  build  Rome  in  seven  months  either. 

But  man,  those  rates !  On  a  cost-per-thousand  basis,  WTIX  is  already  the  best 
buy  in  New  Orleans!  Check  your  Hoopers,  and  you'll  want  to  check  with  WTIX's 


National  Representatives 
ADAM  J.  YOUNG  JR. 


i- 


lLLII  M  I  I  I  I  I  I 


T  H  E  NEW 


Bigger  Audience,  Lower  Rates! 


NEW  ORLEANS  16,  LA. 


1  '  1  I  1  I  I  |  |  |  1  I  I 
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at  deadline 


'No  Further  Delay7  Ruling 
Issued  on  Miami,  Charlotte 

GET  on  with  Miami  ch.  7  and  Charlotte  ch. 
i  9  hearings,  FCC  ruled  Friday — even  though 
controverted  points  of  reliance  agreed  upon 
by  applicants  and  examiners  do  not  meet  strict 
interpretation  of  expediting  rules.  Ruling  came 
after  oral  argument  two  weeks  ago  [B*T, 
May  3]. 

Separate  opinion  by  Comr.  Frieda  B.  Hen- 
nock,  although  agreeing  with  majority,  recom- 
mended abolishment  of  points  of  reliance  re- 
quirements. Comrs.  Edward  M.  Webster  and 
John  C.  Doerfer  did  not  participate  in  decision. 

Commission  majority  said  that  whole  subject 
of  hearing  conferences  was  being  studied  by 
staff.  Therefore,  it  said,  no  useful  purpose  is 
served  by  delaying  Miami  and  Charlotte  hear- 
ings. 

In  discussing  arguments  submitted  at  oral 
argument,  Commission  decision  said  expediting 
procedure  "does  not  contemplate  a  detailed 
preliminary  debate  at  the  hearing  conference 
over  evidence  to  be  offered  later  in  the  hear- 
ing." 

Babbitt  Names  Cohen 

B.  T.  BABBITT  Inc.,  N.  Y.,  has  named  Harry 
B.  Cohen  Adv.,  N.  Y.,  to  handle  new  product 
to  be  launched  this  year,  in  addition  to  Glim 
detergent  account  now  serviced  by  that  agency. 

General  Mills  Renews 

GENERAL  MILLS  Inc.  renews  its  Monday, 
Wednesday,  Friday,  7:30-55  p.m.  period  on 
ABC  Radio  with  Lone  Ranger  program  for  52 
weeks,  and  in  addition  has  bought  Tuesday 
and  Thursday,  7:30-55  p.m.  segment  for  new 
show.  The  Silver  Eagle,  starting  June  1 .  Dancer- 
Fitzgerald-Sample,  N.  Y.,  is  agency. 

RCA  Showing  Color  'Station' 

NARTB  convention  exposition  (Chicago,  May 
23-27 )  will  feature  fully  equipped  color  tv 
Nation,  now  being  assembled  by  RCA  for  what 
it  calls  "first  comprehensive  trade  showing  of 
commercial  color  broadcast  equipment."  New 
transmitter  will  feed  receivers  in  viewing  room 

'  but  will  not  transmit  by  air.  Annual  NARTB 
exposition  will  be  held  at  Palmer  House  (story 

,  page  38). 

MBS  Affiliates  Plan  Meeting 

PLANS  for  meeting  of  Mutual  affiliates  on 
May  23  at  Chicago's  Palmer  House,  at  outset 

:  of  NARTB  convention,  to  be  laid  today  (Mon.) 

|  by  Mutual  Affiliates  Advisory  Committee  at 
meeting  in  New  York.  Group,  headed  by 
Victor  C.  Diehm  of  WAZL  Hazleton,  Pa., 
WIDE  Biddeford,  Me.,  and  WVDA  Boston, 
also  will  hear  reports  on  summer  and  fall  plans 
by  Mutual  President  Thomas  F.  O'Neil;  Adolf 
N.  Hult,  vice  president  in  charge  of  sales; 
Herbert  Rice,  vice  president  in  charge  of  pro- 
grams: E.  M.  Johnson,  administrative  vice 
president  in  charge  of  production,  engineering 
and  station  relations;  Robert  A.  Schmid,  ad- 
ministrative vice  president  in  charge  of  sales 
and  advertising,  and  Robert  Carpenter,  director 
of  station  relations. 


FCC  HONORS  STERLING 

FCC  COMR.  George  E.  Sterling  heads 
list  of  45  Commission  employes  to  re- 
ceive service  emblems  today  (Monday) 
at  ceremony  honoring  those  who  have 
devoted  careers  to  FCC  and  its  prede- 
cessor agencies.  Comr.  Sterling  gets  30- 
year  emblem  as  do  James  E.  Pearson, 
Common  Carrier;  Kenneth  G.  Clark  (re- 
tired), Field  Engineering  &  Monitoring, 
San  Francisco,  and  Anna  L.  Poloske, 
Field  E  &  M,  Boston.  Program  begins 
10:30  a.m.,  Conference  Rooms  A,  B  and 
C,  Departmental  Auditorium  Bldg. 


Hazel  Bishop  Buys 
'Kane'  Time  for  Summer 

HAZEL  BISHOP  Inc.,  N.  Y.,  has  picked  up 
Thursday,  10-10:30  p.m.  period  on  NBC-TV, 
now  occupied  by  U.  S.  Tobacco's  Martin  Kane, 
for  eight  weeks  during  summer  effective  late 
June  and  prior  to  time  Lux  Theatre  moves  into 
that  spot.  Summer  show  probably  will  be  Stop 
the  Music  or  possibly  reruns  of  This  Is  Your 
Life.  Raymond  Spector,  N.  Y.,  is  agency. 

Gillette  Sponsors  Preakness 

GILLETTE  Safety  Razor  Co.,  Boston,  will 
sponsor  over  CBS  Radio  and  CBS-TV  coverage 
of  Preakness  from  Pimlico  race  track,  Balti- 
more, on  May  22  (5:30-6  p.m.,  EDT)  and  of 
Belmont  Stakes  from  Belmont  Park,  Belmont, 
L.  I.,  on  June  12,  4:30-5  p.m.  EDT.  Agency: 
Maxon  Inc.,  N.  Y. 

Froman-Stafford  Replacement 

SUMMER  replacement  for  Jane  Froman  and 
Jo  Stafford  shows,  sponsored  on  CBS-TV  by 
General  Electric  and  Gold  Seal  Wax.  respec- 
tively, Tues.  and  Thurs.,  7:45-8  p.m.,  will  be 
Summertime  USA,  with  Hank  Sylvern,  musical 
director  of  Froman  show,  serving  in  same 
capacity  for  summer  series. 

Sid  Caesar  Sponsor 

AMERICAN  CHICLE  CO.,  in  contract  that's 
said  to  represent  more  than  $2  million  for 
NBC  on  gross  annual  basis,  signs  as  first  of 
three  sponsors  of  NBC-TV's  new  Sid  Caesar 
Show,  which  starts  Sept.  27  (Mon.,  8-9  p.m. 
EST  three  out  of  four  weeks),  and  meanwhile 
to  sponsor  10  minutes  per  week  of  Saturday 
Night  Revue  (Sat.,  9-10:30  p.m.  EDT)  from 
July  3  till  Caesar  show  takes  over.  Agency: 
Dancer-Fitzgerald-Sample,   N.  Y. 

Largest  Tv  Audience 

BELIEVED  to  be  largest  audience  ever  reached 
by  any  performance  or  by  any  advertisement, 
March  28  two-hour  Rodgers  &  Hammerstein 
Show  telecast  on  255  stations  reached  21,060,- 
000  U.  S.  homes,  according  to  special  study 
made  by  A.  C.  Nielsen  Co.  for  Young  &  Rubi- 
cam,  agency  for  General  Foods  Corp.,  pro- 
gram's sponsor.  Program  reached  74.5%  of 
all  U.  S.  tv  homes,  nearly  half  of  all  homes  in 
nation. 


•   BUSINESS  BRIEFLY 

SWIFT  SHOWS  INTEREST  •  Swift  &  Co., 
Chicago,  reportedly  interested  again  in  picking 
up  part  of  tab  of  ABC  simulcast  of  Don  Mc- 
Neill's Breakfast  Club.  If  deal  goes  through, 
meat  packer  probably  will  drop  part  of  radio 
holdings. 

JELLO  SPOTS  •  General  Foods,  N.  Y.,  for 
Jello  Instant  Pudding,  through  Young  &  Rubi- 
cam,  N.  Y.,  buying  tv  spots  in  20  cities  starting 
today  (Mon.)  for  two  weeks. 

FLEA  POWDER  IN  TV  •  Eastco  Inc.,  White 
Plains  (Scratchex,  dog  flea  powder),  is  plunging 
into  television  with  13 -week  spot  announcement 
campaign  in  18  southern  markets,  starting  al- 
most immediately,  and  in  43  northern  markets 
effective  June  1.  Ruthrauff  &  Ryan,  N.  Y.,  is 
agency. 

TEST  FOR  DASH  •  Procter  &  Gamble's  new- 
est detergent  for  washing  machines,  Dash,  is 
starting  test  campaign  in  radio  and  television 
— one  radio  and  three  tv  stations  in  Cleveland 
and  Boston  for  13  weeks — to  compete  with 
Monsanto  Chemical  Co.'s  sudsless  detergent 
All,  which  has  been  capturing  this  type  of 
market.  Both  Lever  Bros,  and  Colgate  are  put- 
ting out  new  products,  Vim  and  Ad,  respective- 
ly, but  have  not  yet  bought  radio  and  tv  time. 

THREE-WEEK  DRIVE  •  Polaroid  Corp., 
Cambridge,  Mass.,  placing  heavy  three-week 
radio  and  television  spot  announcement  cam- 
paign June  1  in  20  major  cities.  BBDO,  N.  Y., 
is  agency. 

GLEEM  IN  THREE  STATES  •  Procter  & 
Gamble's  Gleem  is  adding  radio  spot  announce- 
ment campaign  in  about  three  states,  South 
Dakota,  Montana  and  Florida,  effective  May 
15  until-forbid.  Agency:  Compton  Adv.,  N.  Y. 

POPSICLE  RADIO  •  Paris  &  Peart,  N.  Y., 
placing  radio  spot  campaign  in  Canada  and 
four  U.  S.  markets  starting  May  31  through 
June  26  for  Popsicle,  ice  cream  novelty. 

WATERMAN  TRY-OUT  •  Waterman  Pen 
Co.,  through  Fletcher  D.  Richards,  N.  Y.,  con- 
templating television  spot  schedule  and  starting 
tv  test  in  Utica,  May  17  through  June  1. 

DUFF  NAMES  AGENCY  •  Duff  Baking 
Mix  Corp.,  Newark,  N.  L,  names  Doherty, 
Clifford,  Steers  &  Shenfield,  N.  Y.,  as  adver- 
tising agency,  effective  immediately.  Harry  B. 
Cohen,  N.  Y.,  resigned  account. 

NEW  GENERAL  MILLS  PRODUCT  •  Gen- 
eral Mills,  Minneapolis,  appoints  Tatham-Laird, 
Chicago,  to  handle  advertising  for  Trix,  new 
cereal  product,  now  being  introduced  in  Buffalo 
district.  Heavy  tv  schedule  to  be  used,  but  not 
revealed,  including  special  spot  campaign  there. 

MAY  FILM,  SELL  'KANE'  •  U.  S.  Tobacco 
Co.  understood  to  be  contemplating  filming 
Martin  Kane  and  possibly  typing  up  with  film 
company  for  distribution  in  areas  where  com- 
pany would  not  be  sponsoring  program.  Kud- 
ner,  N.  Y.,  is  agency. 

NATIONAL  OPEN  SPONSOR  •  Kelly-Spring- 
field Tire  Co.  to  sponsor  National  Open  Golf 
Championship  on  NBC-TV  Sat..  June  19,  from 
5  to  6  p.m.  EDT.  Agency:  Compton  Adv., 
N.  Y. 
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waga  gives  you 

#50%  MORE  OUT-OF-HOME  LISTENERS  THAN  STATION  "B" 
— AND  TWICE  AS  MANY  OR  MORE  THAN  ANY  OTHER 
STATION 

#•42%  MORE  QUARTER  HOUR  FIRSTS  THAN  ALL  OTHER 
STATIONS  COMBINED 

Out  of  a  total  of  502  quarter-hour  periods  Sunday 
,  through  Saturday,  WAGA  had  295  firsts.  Station 

k  "B"  had  61;  Station  "C"  57;  Station  "D"  43; 

Station  "E"  19;  and  all  others  had  a  total  of  27. 


Out-of-home  or  in-the-home — WAGA  gives  you 
more  listeners  per  dollar  than  any  other  Atlanta 
station!  Get  the  facts  and  you'll  put  WAGA  Radio 
to  work  for  you  in  the  billion-dollar  Atlanta  market. 


*Data  based  on  Pulse  of  Atlanta  Out  of  Home  Radio  Audience,  July  1953 


WRITE  FOR 
THIS  FOLDER 

/ 


■  ■  ■      :  ■       ■    ■  1  <  ■     ■■  ■ '  ■  


Represented  Nationally  by  the  KATZ  AGENCY,  Inc.     Tom  Harker,  VJP.  and  Nat'l  Sales  Director,  118  E.  57th  St.,  New  York  22 

Bob  Wood,  Midwest  National  Sales  Manager,  230  N.  Michigan  Ave.,  Chicago 
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Protest  Muskogee  Grant; 

Other  Actions  of  FCC 

■ 

PROTEST  was  filed  Friday  against  last 
month's  grant  of  ch.  8  Muskogee  to  Tulsa 
Bcstg.  Co.  [B»T,  April  12]  by  KCEB  (TV) 
Tulsa,  operating  on  ch.  23. 

Uhf  station,  owned  by  Elfred  Beck,  asked 
revocation  or  stay  of  grant  and  hearing  on 
questions  of  overlap,  concentration  of  control, 
violation  of  table  of  allocations,  and  other 
allegations.  It  claimed  it  has  standing  to 
protest  under  Sec.  309(c)  or  405,  said  it  had 
invested  $850,000  in  building  KCEB,  had  lost 
about  $30,000  monthly  in  anticipated  revenues 
since  Muskogee  vhf  grant  was  announced. 
KCEB  is  affiliated  with  NBC  and  DuMont. 

Tulsa  Bcstg.  received  Muskogee  grant  after 
Oklahoma  Press  Publishing  Co.  (Muskogee 
Phoenix  and  Times-Democrat)  and  Ashley  L. 
Robison  withdrew  competing  applications  after 
hearings  began.  FCC  finalized  initial  decision 
April  7. 

KCEB  claimed  that  John  T.  Griffin  and 
family,  owners  of  Tulsa  Broadcasting,  also  own 
50%  of  KWTV  (TV)  Oklahoma  City  on  ch. 
9  and  that  overlap  exists  between  KTVX  (TV), 
Muskogee  ch.  8  station,  and  KWTV.  KCEB 
also  claimed  that  KTVX  site  is  midway  be- 
tween Muskogee  and  Tulsa,  permitting  cov- 
erage of  both  cities,  which  has  been  heavily 
promoted  by  vhf  station.  This  violates  alloca- 
tion table,  KCEB  said. 

KPIX  (TV)  Sale  Filed 
FORMAL  papers  for  sale  of  KPIX   (TV)  San 
Francisco  by  President  Wesley  I.  Dumm  and 
associates   to   Westinghouse   Electric   Corp.  for 

|  more  than  $6  million  in  Westinghouse  stock  and 
cash  was  filed  with  FCC  Friday.  Companion  hid 
filed  to  transfer  KSFO  there  from  Mr.  Dumm's 

,  Associated  Broadcasters  to  new  firm,  San  Fran- 
cisco Broadcasters,  also  wholly  owned  by  Mr. 
Dumm. 

Mr.  Dumm  gets  81,775  shares  in  Westinghouse 
for  his  71%  interest  in  KPIX  Inc.  Four  others 
selling  combined  29%  in  KPIX  and  their  re- 
spective compensations  are:  Franklin  Dumm,  con- 
troller, brother  of  Wesley,  2,538  shares  in  West- 
inghouse plus  $45,010  cash;  R.  C.  D.  Bell,  assistant 
to  president,  8,461  shares  and  $149,980;  Philip  G. 
Laskey,  who  continues  as  KPIX  manager,  11,845 
shares  and  $209,994,  and  George  Hughes,  vice 
president,  1,692  shares  and  $30,006. 

Westinghouse  common  stock  has  par  of  $12.50, 
reportedly  was  figured  at  around  $52  per  share 
two  months  ago  when  negotiations  were  under- 
way [B-T,  March  8]  and  closed  Friday  at 
around  $71. 

Microwave  to  Atlantic  City 

APPLICATION  of  AT&T  Long  Lines  Div.  for 
microwave  radio  relay  at  Wyndmoor,  Pa.,  to 
provide  network  link  to  ch.  46  WFPG-TV  Atlan- 
tic City,  granted  by  FCC  Friday.  Construction 
cost  $155,000.  WFPG-TV  earlier  in  week  advised 
Commission,  however,  it  is  forced  to  suspend 
operation  May  17  on  "temporary"  basis  (story 
page  58). 

KCBQ  Transfer  Filed 
CHARLES  E.  SALIK  filed  bid  Friday  for  FCC 
approval  to  sale  of  his  KCBQ  San  Diego  for 
1  $250,000  to  principals  in  KRUX  Phoenix,  Mr.  & 
Mrs.  Timothy  Sparkman  and  Mr.  &  Mrs.  Stanley 
Schultz.  Sale  is  necessary  for  Mr.  Salik  to 
exercise  option  for  one-third  interest  in  ch.  10 
KFSD-TV  there.  Blackburn-Hamilton  Co.  was 
broker. 

Imes  Files  for  Columbus,  Miss.,  Ch.  4 
BID  for  ch.  4  at  Columbus,  Miss.,  filed  with  FCC 
Friday  by  Birney  Imes  Jr.,  who  requested  dele- 
tion of  his  permit  for  ch.  28  WCBI-TV  there. 
Last  fall  Mr.  Imes  indicated  he  would  file  for 
,  ch.  4  when  allocated,  which  FCC  did  in 
November. 

Five  Uhf  Stations  File  in  WGAL  Case 
FIVE  UHF  stations  in  cities  surrounding  ch.  8 
WGAL-TV  Lancaster,  Pa.,  notified  FCC  Friday 
of  intention  to  keep  foot  in  door  on  their  protest 
of  January  grant  to  WGAL-TV  for  site  change 
and  boost  in  power  and  antenna  height.  Noting 
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THE  HUNT  IS  ON 

NINE-FOOT  Kodiak  bearskin  already  is 
among  Alaska  trophies  that  Ray  V. 
Hamilton,  partner  in  media  brokerage 
firm  of  Blackburn-Hamilton  Co.,  will 
bring  home  from  northern  trip.  He  and 
Mrs.  Hamilton  bagged  bear  two  weeks 
ago  on  Kodiak  Island.  Mr.  Hamilton 
claims  hunt  one  of  biggest  thrills  of  his 
life.  His  future  plans  along  hunting 
lines  prove  it.  He  and  his  wife  went 
from  Kodiak  to  Pt.  Barrow,  Alaska, 
where  they  hope  to  add  polar  bear  hide 
to  their  collection. 


FCC  hasn't  acted  yet  and  ch.  8  station  has  begun 
construction,  petitioners  reminded  FCC  they 
want  hearing.  Stations:  ch.  71  WTPA  (TV),  ch.  25 
WHP-TV  and  ch.  27  WCMB-TV,  all  Harrisburg; 
and  ch.  43  WSBA-TV  and  ch.  49  WNOW-TV  York, 
Pa.  [B«T,  March  8]. 

Opposition  to  Rule  Change 
OPPOSITION  to  FCC's  proposed  rule  change  to 
limit  network  "exclusivity"  to  tv  station's  "com- 
munity" rather  than  service  "area"  filed  Friday 
at  FCC  by  ch.  6  WTVR  (TV)  Richmond.  NBC, 
other  stations  filed  Monday  (story  page  48). 

WTOV-TV  Asks  Prompt  Action 
CH.  27  WTOV-TV  Norfolk  advised  FCC  Friday 
it  can't  continue  operating  at  loss  indefinitely, 
said  it  would  have  to  suspend  unless  Commis- 
sion acts  promptly  on  petition  to  allocate  ch.  13 
to  Princess  Anne,  Va.,  and  allow  WTOV-TV  to 
switch  to  vhf  channel  [B-T,  April  5]., 

Sincerity  Key  to  Effective 
Advertising,  Buck  Contends 

IMPORTANCE  of  sincerity  in  creating  effective 
advertising  was  to  be  stressed  in  speech  for  de- 
livery today  (Mon.)  by  Max  E.  Buck,  director 
of  advertising,  promotion  and  merchandising 
for  WNBC-WNBT  (TV)  New  York,  before  con- 
vention of  Connecticut  Food  Merchants  Assn. 
in  Hartford.  Mr.  Buck  will  contend  radio  and 
television  offer  "greater  opportunity  for  sin- 
cere sales  talks  because  the  warmth  of  your 
voice  and  the  honesty  of  your  face  quickly 
document  or  expose  your  true  feelings." 

Sponsor  Buys  Ail-Night 
Show  Aimed  at  Aiding  Students 

ALL-NIGHT  broadcast  directed  at  Columbia 
City  (Ind.)  High  School  Senior  Prom  was  car- 
ried Friday  by  WOWO  Fort  Wayne,  Ind.,  as 
public  service.  Idea  was  proposed  by  Columbia 
City  Chamber  of  Commerce  as  means  of  keep- 
ing students  in  group  instead  of  roaming  coun- 
tryside all  night  in  autos  in  line  with  scholastic 
tradition.  After  WOWO  agreed  to  stage  broad- 
cast, Whitley  County  rural  electric  cooperative 
decided  to  sponsor  broadcast.  WOWO  disc 
jockeys  and  other  entertainers  joined  in  night- 
long festival,  running  10:30  p.m.  to  5:30  a.m. 


UPCOMING 

May    13:    Illinois    Broadcasters  Assn., 

Leland  Hotel,  Springfield. 
May  14:  Television  Advertising  Bureau, 

Palmer  House,  Chicago. 
May  14:  International  Advertising  Assn., 

Hotel  Plaza,  New  York. 
May   15:    Indiana   Radio-Tv  Newsmen, 

WISH  studios,  Indianapolis. 

For  other  Upconzings,  see  page  727. 


PEOPLE 

NORMAN  MATHEWS,  manager  of  radio-tv 
commercial  production  department,  Dancer- 
Fitzgerald-Sample,  N.  Y.,  appointed  a  vice 
president  of  agency. 

DON  L.  CHAPIN,  coordinator  for  Tri-State 
Tv  Network,  consisting  of  WKRC-TV  Cincin- 
nati, WHIO-TV  Dayton,  and  WTVN  (TV) 
Columbus,  transfers  from  Cincinnati  to  New 
York  June  1  as  network's  director  of  national 
sales. 

SAVINGTON  W.  CRAMPTON,  agency  crea- 
tive head,  Hutchins  Adv.,  N.  Y.,  appointed 
radio  and  television  supervisor  on  portion  of 
ABC  Breakfast  Club  simulcast  sponsored  by 
Philco.  In  new  capacity  he  will  have  complete 
agency  responsibility  for  all  radio  and  television 
commercials,  as  well  as  all  contact  on  shows. 

SAMUEL  E.  FELDMAN,  for  past  five  years 
eastern  division  manager  of  ASCAP,  promoted 
to  assistant  sales  manager,  to  handle  radio-tv 
affairs  primarily. 

WILLIAM  E.  NICHOLS,  sales  staff,  KFRC 
San  Francisco,  appointed  sales  manager,  suc- 
ceeding the  late  MERWYN  McCABE  [B«T, 
April  19]. 

JOHN  J.  SIGNOR,  formerly  of  Raymond 
Rosen  Co.,  distributor,  named  advertising-sales 
promotion  manager  of  KYW  Philadelphia. 

HARRY  L.  BAUER  appointed  vice  president 
and  general  manager  of  Chicago  office  of  Mc- 
Carty  Co.,  Los  Angeles  advertising  agency. 

EDGAR  KOBAK,  president  of  Adv.  Research 
Foundation,  and  FAIRFAX  M.  CONE,  presi- 
dent of  Foote,  Cone  &  Belding,  Chicago,  ap- 
pointed moderators  for  Chicago  Tribune's  fifth 
annual  distribution  and  advertising  forum  May 
17-18. 

HERBERT  V.  COUGHLIN,  vice  president, 
Peck  Agency,  N.  Y.,  to  Abbott  Kimball  Co., 
N.  Y.,  as  a  vice  president  and  member  of  plans 
board. 

EDWARD  R.  MURROW,  CBS  commentator, 
will  be  presented  with  1954  Roosevelt  College 
award  for  "Distinguished  Service  to  the  Prin- 
ciples of  American  Democracy"  at  ninth  anni- 
versary celebration  of  college  in  Chicago  on 
May  26. 


Godfrey  Segment  Sold 

BRISTOL-MYERS  Co.  (Bufferin  &  Vitalis)  to 
sponsor  10-10:15  a.m.  segment  of  Arthur  God- 
frey Time  on  CBS  simulcasts  starting  May  11 
(Tuesdays  and  Thursdays)  on  radio  and  tv  and 
alternate  Fridays  on  radio  exclusively.  Agency: 
Doherty,  Clifford,  Steers  &  Shenfield,  N.  Y. 

Power  Productions  Formed 

FORMATION  of  Jules  Power  Productions  Inc., 
with  offices  in  Chicago,  New  York  and  St. 
Louis  was  announced  Friday  by  Jules  Power, 
Chicago  tv  producer.  He  previously  was  part- 
ner and  executive  producer  with  Herbert  S. 
Laufman  &  Co.,  tv  producer,  under  name  of 
Jules  Pewowar.  He  will  utilize  members  of 
his  former  staff. 

Tv  Set  Sales  Over  Billion 

MANUFACTURERS'  home  tv  set  sales  hit 
$1,188,060,000  last  year,  accounting  for  74% 
of  total  sales  of  radio-tv-phonograph  instru- 
ments, Census  Bureau  stated  in  preliminary 
estimates  Friday.  Total  sales  were  $1,599,- 
634,000. 
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Washington,  D.C.- 
where  money  is  made! 

Inside  the  Bureau  of  Engraving  and 
outside . . .  everywhere  you  look  they're 
making  money  in  Washington.  We've 
got  the  highest  major-market  family 
income  in  the  nation  here— a  lovely 
green  $7,259  per  family!  That's  40% 
higher  than  the  national  average  and 
considerably  higher  even  than  our  own 
record  high  of  last  year. 

What's  inside  Treasury  you  can't  take 
with  you  . ...  but  your  share  of  the 
treasure  outside  is  here  for  the  asking— 
if  you  ask  for  it  over  wtop  radio 
(Washington's  most  listened-to  radio 
station)  and  wtop-tv  (Washington's 
most  watched  television  station).  For 
these  Washington  Post-CBS  stations 
deliver  more  potential  customers  each 
week  for  your  sales  messages  than  any 
other  radio  and/ or  television  stations 
in  the  Washington  metropolitan  area. 


SOURCES: 
Sales  Management, 
May  1954. 
(top  25  metropolitan 
areas) ;  Pulse  and 
Telepulse, 
Jan. -Dec.  1953. 


•••••••••••••••••••••••••••A 


IN  REVIEW 


SUMMER 
TIME 


is 


SELLING 
TIME 


in  coastal  California 

MORE  PEOPLE 
*  MORE  MONEY 
*  MORE  SALES 


KEY-T  covers  California's 
largest  single  station  mar- 
ket with  programming  from 
all   4  major  networks 

CBS  *  NBC 
ABC  *  DuMONT 

Low  cost  per 
thousand 

Large  unduplicated 
audience 

Best  over-all 
programming 
in  America 


THE  KEY 


TO  COASTAL 
CALIFORNIA 


KEY-T 

channel  3 


Video  power  50,100  watts 

Audio  power  25,000  watts 

Antenna  4,211  Ft.  above  sea  level 

Represented   nationally  by 
GEORGE  P.  HOLLINGBERY  CO. 

KEY-T 


•••••••••••••••••••••••a**** 
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KRAFT  TELEVISION  THEATRE 

Network:  NBC-TV 

Time:  Wed.,  9-10  p.m.  EDT 

Play  (5/5):  "Alice  in  Wonderland" 

Adapted  By:  Jack  Roche  from  book  by 

Lewis  Carroll 
Narrators:  Edgar  Bergen  &  Charlie  Mc- 
Carthy 

Cast:  Robin  Morgan,  Bobby  Clark,  Art 
Carney,  James  Barton,  Arnold  Moss, 
Ernest  Truex,  Blanche  Yurka,  Joe  E. 
Walsh,  Arthur  Treacher,  Una  O'Connor, 
Fredd  Wayne,  Joe  E.  Marks,  Cliff  Hall, 
Chandler  Cowles,  Paul  Newman,  Mal- 
colm Beggs,  Jerome  Kilty,  Iggy  Wolf- 
ington,  Carl  White 

Producer-Director:  Maury  Holland 

Designer:  Duane  McKinney 

Announcer:  Ed  Hirlahey 

Sponsor:  Kraft  Foods  Co 

Agency:  J.  Walter  Thompson  Co. 

Production  Cost:  Approximately  $35,000 


TO  PROPERLY  mark  its  seventh  anniversary 
in  tv,  Kraft  Television  Theatre  set  out  last  Wed- 
nesday night  to  do  something  special — a  video 
adaptation  of  the  Lewis  Carroll  classic,  "Alice 
in  Wonderland."  Adapting  a  fantasy  of  the 
"Alice"  calibre  and  reputation  to  another  me- 
dium is  a  pretty  ambitious  job.  To  guarantee 
that  it  would  be  done  well,  an  impressive  col- 
lection of  actors  and  actresses  were  engaged  to 
bring  "Alice"  to  life  for  televiewers  who,  be- 
cause of  past  Kraft  Television  Theatre  produc- 
tions, had  every  reason  to  anticipate  a  truly 
pleasurable  hour  in  Mr.  Carroll's  world  of 
makebelieve. 

Unfortunately,  things  didn't  turn  out  that 
way.  The  television  "Alice",  as  adapted  from 
the  book  by  Jack  Roche,  bore  not  the  slightest 
resemblance  to  the  "Alice"  Mr.  Carroll  created. 
The  interpretation  of  "Alice"  that  was  telecast 
betrayed  Mr.  Roche's  lack  of  sensitivity  to  the 


EDGAR  BERGEN  &  CHARLIE  MC  CARTHY 
A  not  so  awesome  wonderland 

charm  of  the  original  story  rather  noticeably. 
He  obviously  puts  no  stock  in  fairy  tales.  To 
make  sure  viewers  didn't  get  lost  in  a  wonder- 
land, as  they  most  surely  should  have  had 
"Alice"  been  adapted  and  played  correctly,  he 
wrote  Edgar  Bergen  and  Charlie  McCarthy  into 
the  script — a  decidedly  realistic  touch  that  had 
no  place  in  a  fantasy.  Advance  press  releases 
on  this  production  informed  that  Mr.  Bergen 
and  his  sidekick  would  narrate  the  show.  That 
would  have  been  acceptable  enough.  What 
they  actually  did  do  was  participate  in  it.  They 
journeyed  hand-in-hand  with  Alice  through 
wonderland,  dressed  fashionably  in  white  tie  and 
tails.  The  dialogue  which  Mr.  Roche  penned 
for  them  carried  poetic  license  beyond  the  point 
of  credibility.  Charlie  did  severe  damage  to 
the  story  with  his  usual  wisecracking.  Remarks 
such  as  "My  psychiatrist  would  never  believe 


this!"  were  frequent  and  totally  out  of  place.  At 
one  point  he  made  reference  to  a  crazy  mixed 
up  bunny.  This  sort  of  comment  simply  did 
not  fit.  It  was  out  of  harmony  with  the  tone 
"Alice"  must  retain  if  it  is  to  be  effective. 

Robin  Morgan  was  badly  miscast  as  Alice. 
Any  similarity  between  her  and  the  whimsical, 
delicate  Alice  in  the  novel  can  be  attributed  to 
the  costume  designer.  The  dress  Miss  Morgan 
wore  fit  the  part.  She  did  not.  She  was  no 
more  awed  by  her  excursion  into  wonderland 
than  you  might  expect  a  sophisticated  child 
actress  to  be.  Miss  Morgan  was  in  a  tv  studio 
playing  a  part  and  at  no  point  in  the  play  did 
she  lead  her  audience  to  believe  she  was  any- 
where else. 

Supporting  roles,  for  the  most  part,  were  not 
played  with  much  imagination  or  corjviction. 
The  only  three  in  the  cast  who  seemed  at  all 
acquainted  with  stylized  characterization  were 
Una  O'Connor,  who  played  the  Cook,  Art  Car- 
new,  the  Mad  Hatter,  and  Fredd  Wayne,  the 
March  Hare. 

Unlike  the  play,  the  production  aspect  of 
"Alice"  was  up  to  Kraft's  usually  high  stand- 
ards. There  were  some  very  fine  sets  for  Alice 
to  wander  through  and  some  good  camera  work 
that  helped  create  her  illusionary  world.  The 
costumes  and  makeup  were  excellent. 

The  commercials  followed  Kraft's  set  routine 
— its  food  products  attractively  prepared  and 
displayed.  What  Kraft  whipped  up  during  the 
commercial  segments  was  far  more  appetizing 
than  the  main  course  at  its  seventh  birthday 
party. 


YOUR  VOICE  OF  AMERICA 

Network:  ABC  Radio 
Time:  Sat.,  10-10:30  p.m.  EDT 
Narrator:  Don  Gardiner 
Producer-Director:  Telly  Savalas 
Writer:  Ira  Marion 
Announcer:  Milton  Cross 
Production  Cost:  $700  per  week 


RARE  opportunity  for  Americans  to  hear  the 
material  that  is  beamed  by  the  Voice  of  Amer- 
ica to  countries  behind  the  iron  and  bamboo 
curtains  is  provided  in  ABC  Radio's  Your 
Voice  of  America  series,  which  started  April 
24. 

The  series,  presented  in  cooperation  with  the 
Voice,  reports  the  past  week's  activity  of  that 
organization.  It  consists  of  actual  tapes  of  VOA 
programs  beamed  overseas  to  Communist-con- 
trolled areas,  with  narration  supplied  by  Don 
Gardiner.  From  time  to  time,  the  program 
features  outstanding  personalities  in  the  U.  S.  , 
speaking  in  one  of  the  34  languages  in  which 
the  Voice  broadcasts. 

The  program  under  consideration  on  May  1 
centered  around  the  Communist  celebration  of 
May  Day  and  observance  of  Easter  Sunday,  as 
celebrated  by  followers  of  the  Eastern  Orthodox 
faith.  A  special  feature  of  the  program  was  an 
interview  with  Edward  Lathan,  acting  director 
of  VOA,  on  the  aims  and  accomplishments  of 
the  Voice  to  date. 

The  series  underlines  once  again  radio's  pre- 
eminent role  in  the  documentary  field  and  its 
adaptability  for  public  service  programming  of 
high  calibre.  Judicious  editing  of  Voice  tapes 
and  pointed  commentary  by  Mr.  Gardiner  add 
up  to  a  highly  provocative  program  that  should 
appeal  to  all  who  are  concerned  with  the  work 
of  the  U.  S.  in  attempting  to  counteract  Com- 
munist propaganda  and  bring  the  truth  to  the 
peoples  of  the  world. 
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All  Summer  Long 

The  Southwest  listens  to  WO  All 


In  the  summer,  radio  plays  a  bigger  part 

than  ever  in  the  life  of  the  Southwest. 

Radio  goes  along  to  the  beaches. 

camps  and  back  yard  barbecues. 

Radio  goes  along  on  weekend  driving  trips. 

Nearly  all  family  cars  sold  in  the  great 

auto  distribution  center  of  San  Antonio 

are  equipped  with  radios.  This  extra  use  of 

portable  and  car  radios  in  summertime 

adds  a  healthy  plus  to  the  huge  WOAI 

dominance  of  radio  homes  in  the  Southwest. 

as  shown  by  SAMS  and  Nielsen. 

Sell  to  the  people  of  the  Southwest 

better  than  ever,  more  than  ever,  this  summer. 

Send  your  sales  message  wherever  they  go  .  .  . 

via  WOAI  Radio. 


"The  most  powerful  advertising 
influence  in  the  great  Southwest" 

1200  on  every  dial 
50,000  watts  clear  channel 
San  Antonio,  Texas 
NBC  Affiliate 

represented  by  Edward  Petry  &  Co.,  Inc. 
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saturate 


GOOD 
SIGNAL 


3"  6*  9°  12°  15°  18°  21- 
ANGLE  BELOW  HORIZONTAL 


Vertical  Field  Pattern  of  new  RCA  TF-12BH  50-kw 
antenna.  Note  complete  absence  of  vertical  nulls.  Operated 
in  conjunction  with  an  RCA  50-kw  TT-50AH  transmitter,  this 
antenna  will  "saturate"  your  service  area  with  strong  signals. 


RCA  50-kw  VHF  transmitter.  TT-56AH  Now  in 

regular  production,  this  transmitter  is  the  ultimate  in  high 
power  for  channels  7  to  13.  P.A.'s  operate  with  standard 
power  tetrodes  (obtained  from  any  RCA  Tube  Distributor). 


(CHANNELS  7  TO  13) 


RCA's  new  50-kw  VHF  transmitter,  and  an  RCA  TF-I2BH 
Superturnstile  antenna,  will  "flood"  your  service  area 
with  strong  signals  —  close  in  AND  far  out! 


Tailored  to  "consultants'  specifications,"  RCA's  50-kw 
antenna-transmitter  combination  is  your  answer  for  maxi- 
mum ERP  and  "saturation"  coverage  on  channels  "to  13. 

"Rain"  your  signals  in  ail  directions! 

No  need  to  "beam"  to  reach  specific  areas.  You  get  satura- 
tion everywhere — close  in  and  far  out.  Reason:  RCA's 
TF-12BH  high-gain  antenna  delivers  two  to  three  times 
the  required  field  strength — even  in  minimum  signal  areas. 
And  it  makes  no  difference  whether  you  use  an  extremely 
high  tower — or  one  of  average  height.  This  is  the  one 
transmitter-antenna  combination  that  develops  316  KW 
ERP — with  power  to  spare! 

Antenna  System  takes  full  50-kw  input! 

RCA's  TF-12BH  high-gain  antenna  and  antenna  compo- 
nents will  take  the  full  output  of  the  50-kw  VHF  trans- 
mitter— with  a  high  factor  of  safety.  Designed  for  pedestal 


or  for  tower-mounting,  RCA  antennas  withstand  windloads 
of  110  miles,  and  more.  A  unique  switchable  feed  system 
enables  you  to  switch  power  from  one  part  of  the  antenna 
to  another  QUICKLY — an  important  advantage  that  will 
keep  you  on-air  during  an  emergency. 

A  50-kw  VHF  System — completely  matched! 

RCA  can  supply  50-kw  systems  matched  precisely  for  peak 
performance  —  from  antenna,  transmitter,  transmission 
line,  fittings,  tower,  r-f  loads,  wattmeters,  and  diplexers — 
to  the  hundreds  of  individual  components  required  by  the 
carefullv  planned  station  plant. 

Qualified  planning  help  is  vital! 

For  experienced  assistance  in  planning  a  transmitter- 
antenna  svstem  that  will  literally  "blanket"  your  service 
area  with  strong  signals,  call  your  RCA  Broadcast  Sales 
Representative.  He  knows  systems-planning  from  A  to  Z. 


RCA  PIONEERED  AND  DEVELOPED  COMPATIBLE  COLOR  TELEVISION 


OPEN  MIKE 


Now!  build  a  brand  new  . . . 

SENSATIONAL 
DISC  JOCKEY 
PROGRAM 

with 

SHOW  STOPPERS 


Three  hundred  madcap  "characters"  are  ready  (and  eager)  to  speak, 
whisper  and  shout  to  your  disc  jockey! 

The  greatest  collection  of  character  voices  ever  recorded  will  tease,  flatter 
and  sometimes  completely  ignore  your  DJ.  Each  a  distinct  personality 
— he  may  "guest"  as  a  congressman,  a  crusader  or  even  a  lady  wrestler. 
But  it  all  adds  up  to  fun  from  chuckles  to  pandemonium  and  back  again. 

SHOW  STOPPERS  set  up  the  comedy  situation  and  the  comedy 
voice  for  your  straight-man  disc  jockey.  Sometimes  the  DJ 
talks  to  the  S/S  "character"  using  lines  from  scripts  supplied 
with  the  package.  Other  times  he  just  sits  back  and  takes  it — 
or  ducks!  But  either  way  the  laughs  are  guaranteed!  SHOW/ 
STOPPERS  cut-ins  make  every  show  a  rollicking,  unpredictable 
fun-packed  session! 

Over  Sixty  Character  Voices!         You  get  Seventeen  dialects! 


from 

Torrid  senoritas 

Cockney 

Western 

to 

Bashful  bobbysoxers 

Brooklyn 

Chinese 

Irish 

Mexican 

from 

Irish  washwomen 

Swedish 

Hillbilly 

to 

Park  Ave.  matrons 

British 

French 

Down-East 

Scotch 

from 

Two-gun  desperados 

German 

Colored 

to 

Poet  lecturers 

Japanese 

Italian 

Southern 

from 

Pesky  kids 

to 

Crotchety  grandpas 

SHOW  STOPPERS  are  now  featured  on  stations  in  forty-four  states  and 
eight  Canadian  Provinces 

Important  stations  like: 

KQV  Pittsburgh      WCOP  Boston      KOWH  Omaha      WREC  Memphis 
KXEL  Waterloo      CJAD  Montreal 

With  SHOW/STOPPERS  your  Disc  Jockey  will  become  the  "town  character". 
.  .  .  Everybody  will  be  talking  about  him — because  everybody  will  be 
listening  to  him! 

show/ 

/stoppers 

PRODUCED  BY 

CLARKSON  FIRST  FEATURES 

274  MADISON  AVENUE  NEW  YORK  17,  N.  Y. 

Telephone:  Lexington  2-3163 
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Film  Features  Useful 

EDITOR: 

We  have  been  receiving  your  film  features 
section  since  you  started  them.  .  .  . 

I  think  you  are  doing  a  swell  job  in  providing 
television  people  with  this  section,  and  want  to 
congratulate  you  on  it. 

Dan  Thompson 
Director  of  Radio  &  Tv 
National  Safety  Council 
Chicago 

Safe  All  'Round 

EDITOR: 

Who's  on  first?  was  the  question  asked  by 
Harold  E.  Sheffers,  president-general  manager 
of  WUST  Bethesda,  Md.,  in  complaining  about 
your  April  5  picture  story  of  WLIB  receiving 
from  Dr.  Channing  Tobias,  chairman  of  the 
NAACP  Board,  and  Walter  White,  executive 
secretary,  the  first  award  ever  presented  by  the 
National  Assn.  for  the  Advancement  of  Colored 
People. 

Mr.  Sheffers  is  right.  WUST  Bethesda  did 
receive  an  award  from  Eugene  Davidson,  presi- 
dent of  the  Washington,  D.  C,  Chapter  of  the 
NAACP.  The  award  which  I  received  for 
WLIB  and  the  picture  you  carried  on  April  5th, 
was  the  first  national  award  ever  offered  by 
the  National  Assn.  for  the  Advancement  of 
Colored  People. 

Mr.  Sheffers  was  on  first,  but  in  another 
ball  park,  in  a  different  city. 
Once  again,  B«T  is  right. 

Harry  Novik 
General  Manager 
WLIB  New  York 

McJunkin  Now  Gordon  Best 

EDITOR: 

On  page  24,  of  the  April  26th  Broadcasting 
•  Telecasting,  top  of  column  2,  reference  is 
made  to  "the  now-defunct  McJunkin 
agency."  . . . 

The  McJunkin  Advertising  Co.  was  founded 
in  1905  and  has  operated  continuously  since 
that  time.  In  1947  the  name  was  changed,  but 
the  corporation,  its  officers  and  executives  re- 
mained exactly  the  same  as  before. 

You  will  note  that  the  name  McJunkin  still 
appears  at  the  bottom  of  our  letterhead.  .  .  . 

Gordon  Best,  President 
Gordon  Best  Co.  Inc. 
Chicago 

[EDITOR'S  NOTE:  Our  apologies  for  the  error 
in  phrasing.  In  1947  the  name  of  the  McJunkin 
Advertising  Co.  was  changed  to  the  Gordon  Best 
Co.  Inc.] 

37  Stations  Use  Korda 

EDITOR: 

.  .  .  Incidentally,  our  feelings  are  hurt  at 
not  being  listed  among  the  feature  film  dis- 
tributors cited  on  pages  70-71  of  the  4-12-54 
issue.  We  ship  far  more  film  than  most  of  the 
companies  named  and  are  at  present  servicing 
about  37  stations  with  KORDA  features,  and 
about  30  with  Dick  Tracy.  It  is  difficult  to 
understand  how  we  could  have  been  passed  over 
in  these  listings,  since  the  KORDA  package  is 
being  shown  in  so  many  cities  and  still  ranks 
very  near  the  top  in  popularity.  Maybe  the 
editors  of  the  article  have  difficulty  placing  us. 
Off-hand,  I  should  think  our  volume  might  be 
somewhere  near  that  of  Comet,  which  you 
rank  7th.  .  .  . 

J.  A.  Byers,  Comptroller 

Combined  Television 

Pictures  Inc. 

Beverly  Hills,  Calif. 

[EDITOR'S  NOTE:  Film  distributors  listed  in  the 
April  12  article  "Feature  Film"  were  those 
furnished  by  stations  cooperating  in  B-T's  sur- 
vey on  feature  film  costs  and  sales.] 
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PEGGY  LEE 


LES  BROWN 


TERESA  BREWER 


RALPH  FLANAGAN 


bigger  profits  three  ways! 

Here  is  how  you  increase  your  profits  with 
the  new  combined*  Studio  Telescription  Library 

1.  BIGGER  AUDIENCES  are  attracted  to  programs  featuring 
Studio  Telescriptions.  With  the  Studio  Telescription  Library, 
over  1,100  three  minute  films  produced  especially  for  TV,  you 
have  the  nation's  top  musical  stars  in  lavish  settings  creating 
unprecedented  popularity  for  your  shows. 

2.  LOWER  PRODUCTION  COSTS  are  made  possible  because, 
with  all  talent  on  film,  it  takes  only  minutes  to  build  any  num- 
ber of  sparkling,  production-type  programs.  The  Library  is 
complete  with  handy  index  files,  sample  scripts,  program  ideas 
and  background  material  for  your  MC,  and  the  monthly  charge 
is  unbelievably  low! 

3.  MORE  SPONSORS  flock  to  Telescription  shows  with  their 
high  listener  ratings.  Now,  even  local  advertisers  can  capitalize 
on  the  miracle  selling  power  of  top  quality  television  and  top 
name  stars,  wherever  Telescriptions  have  eliminated  high  pro- 
duction costs. 

Find  out  today  how  the  Studio  Telescription  Library,  with  its 
complete  programming  and  merchandising  service,  can  bring 
bigger-than-ever  profits  to  you. 

*consisting  of  Studio  Musi-Films  and  Snader  Telescriptions. 

put  scores  of  top  name  artists  on  your  regular  staff 


DON'T  DELAY  .  .  .  DON'T  WRITE 
CALL  COLLECT:  OXford  7-2590 


FRAN  WARREN 


nat  "king"  cole 
Sroadcasting   •  Telecasting 


STUDIO  Rl  l_IVIS,  inc. 

380   MADISON   AVENUE     •      NEW   YORK    17,    N.   Y.     •     OXFORD  7-2590 

Exclusive  distributors  of  Studio  Telescriptions 

IN  CANADA:  ALL-CANADA  TELEVISION,  1  29  ADELAIDE  ST.  WEST,  TORONTO,  ONT.,  EMPIRE  3-2632 

May  10,  1954    •    Page  17 


•  OPEN  MIKE- 


Answer  Coming  Up 

EDITOR: 

.  .  .  Radio  stations  all  over  the  country  have 
just  received  the  usual,  free  copy  of  Today's 
Woman.  It's  sent  to  us  in  the  hope  that  we'll 
get  in  a  free  mention  of  the  book  or  some 
item  in  it. 

Yet  on  page  12,  an  item  by  Jack  Cluett,  the 
radio-tv  editor  says,  in  part  ".  .  .  The  statistic 
I'm  waiting  for  is  the  number  of  radio  sets 
that  are  ever  turned  on  in  the  27  million 
homes  that  have  a  choice  of  either  medium."  . . . 
Miles  Tod  Williams 
Assistant  Manager 
WEAN  Providence,  R.  I. 
P.  S. — Kevin  Sweeney  is  sending  Cluett  "the 
statistic"  he  wants  to  see. 

Bryson  Bill  Advocate 

EDITOR: 

.  .  .  register  a  strong  protest  to  your  edi- 
torial "Upon  Sober  Consideration"  in  the  issue 
of  B»T  of  April  26,  1954. 

In  high  and  haughty  tones  you  pontificate 
that  no  one  "in  his  right  mind"  wants  that  for 
which  the  Bryson  bill  stands — the  elimination 
of  liquor  advertising  on  radio  and  television. . . . 

The  rising  tide  of  sentiment  in  this  nation 
is  directly  on  the  opposite  side.  In  fact,  ac- 
cording to  carefully  conducted  surveys,  already 
37%  of  the  people  in  this  nation  are  in  favor 
of  total  prohibition;  and  much  of  this  senti- 
ment comes  about  because  of  unbridled  radio 
and  television  advertising  of  beer,  wine,  etc., 
encouraged  by  the  attitude  of  the  networks  and 
individual  stations  exemplified  by  your  down- 
right offensive  remark  about  Representative 
Bryson's  "taking  his  bill  with  him." 

We,  of  course,  recognize  that  the  Bryson 
bill  is  not  ideal  and  leaves  much  to  be  desired, 
but  the  principle  involved  is  that  for  which 
the  people  of  America  are  increasingly  call- 
ing  

Francis  A.  Soper, 
Washington,  D.  C. 

Who's  on  First? 

EDITOR: 

.  .  .  For  shame.  Reference  to  p  66,  April  26 
B«T  (WOOD-TV  ups  power  to  full  316  kw) 

1.  WOOD-TV  is  not  the  first  station  in 
Michigan  at  full  power  with  1,000  foot  tower. 
WJBK-TV— 100,000  watts  on  ch.  2  with  1,057 
ft.  tower  Jan.  12,  1954. 

2.  WOOD-TV  is  not  Michigan's  most  power- 
ful station — 

WJBK-TV  channel  2  is  viewed  in  Grand 
Rapids. 

WOOD-TV  channel  8  is  not  viewed  in  De- 
troit. 

Kenneth  H.  Boehmer, 
Sales  Promotion  Manager 
WJBK  Detroit 

Cartoon 

EDITOR: 

I  would  love  to  have  one  of  the  "Free  Pub- 
licity"' cartoons,  suitable  for  framing,  for  my 

office. 

Steve  Lib  by 

Publicity  Director 

Fred  Waring's  Pennsylvanians 

EDITOR: 

....  appreciate  a  copy  of  the  cartoon  "Free 

Publicity  .  .  .  ." 

Gene  Seehafer 

Manager,  Research  &  Sales 

Promotion,  CBS  Radio 

[EDITOR'S  NOTE:  Above  are  two  of  the  147  indi- 
vidual requests  B-T  received  last  week  for  the 
March  29  Sid  Hix  cartoon.  While  the  supply  is 
limited  a  few  more  copies  are  available.] 


Page  13    «    May  10,  1954 


Broadcasting 


Telecasting 


THREE  MIGHTY 

that  add  up  to  one  of  the  most  outstanding  advertising  opportunities  in  America ! 
THE  MARKET... 

an  industrial  dynamo  of  116  counties,  five  states  wide 
and  a-hum  with  the  manufacturing  tempo  of  plants 
and  mills,  mines,  factories,  transportation  webs,  and 
wide-awake  communities  where  many  of  the 
nation's  most  successful  businesses  have  chosen 
to  locate  their  multi-billion  industrial  investments ! 


THE  MONEY... 

which  flows  soundly  via  pay  envelopes  into  the 
comfortable  homes  of  skilled  workers  throughout 
this  Ohio  Valley  region  . . .  money  that  stems 
from  the  prosperity  and  progress  they  have  helped 
build  for  this  bustling  market  where  incomes 
are  higher,  sales  are  brisker,  and  buying  power  has 
the  potent  wallop  of  four  billion  dollars  a  year! 

THE  MEDIUM... 

is  the  one  remaining  element  needed  to  complete  a 
perfect  climate  for  exceptional  sales.  That,  too, 
is  here.  It's  WSAZ-TV,  the  one  television  station 
that  commands  this  entire  market  .  .  .  and  exerts  a 
welcome  influence  upon  the  ways  so  many  of  its 
prosperous  families  spend  their  money.  Nothing  sells 
so  marvelously  here  as  WSAZ-TV !  Ask  America's 
top  advertisers.  The  giant  opportunity  they've  found 
is  mighty  enough  for  more  to  share. 


WSAZ 


T     E     L    E  V 

Huntington-Charleston,  West  Virginia 

Channel  3-100,000  watts  ERP-NBC-CBS-Du  Mont-ABC 

Affiliated  with  Radio  Station  WSAZ. 

Lawrence  H.  Rogers,  Vice  President  &  General  Manager,  WSAZ,  Inc. 
Represented  nationally  by  The  Katz  Agency 


More  than  $63,000,000  has  been  spent  in  the  past  three  years  on  expansion  of  the  enormous  Portsmouth,  Ohio, 
plant  of  Detroit  Steel  Corporation,  employing  4,000  workers.  This  fiery  new  open  hearth  furnace— No.  14  to  be 
put  in  service— was  first  heat  tapped  February  27,  1954 . . .  another  example  of  the  vast  industrial  growth 
throughout  WSAZ-TV's  116-county  realm ! 
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"No,  the  weight 

isn't  EQUALLY  distributed!" 

Measure  Kentucky's  economic  dimensions  and  you'll  find  the 
big  Louisville  Trading  Area  alone  accounts  for  55.3%  of  the  State's 
total  retail  sales  .  .  .  51.3%  of  its  food  sales  .  .  .  59-8%  of 
its  drug  sales! 

5000- watt  WAVE  delivers  this  tremendous  market  intact  — 
covers  it  (plus  a  quarter-billion-dollar  chunk  of  Southern  Indiana) 
thoroughly,  without  waste  circulation.  To  reach  the  rest 
of  Kentucky,  you  need  many  of  the  State's  50  other  stations. 

Let  NBC  Spot  Sales  give  you  all  the  facts  on  WAVE — 
the  station  that  really  pays  off  in  Kentucky. 


5000  WATTS 

NBC  AFFILIATE 


WAVE 

LOUISVILLE 


NBC  Spot  Sales,  Exclusive  National  Representatives 


LOUIS  JOSEPH  RIGGIO 


on  all  accounts 


LOUIS  JOSEPH  RIGGIO  is  just  conceivably 
the  choicest  blend  of  tobacco  and  advertising 
experience  in  the  industry.  Youngest  son,  at 
41,  of  Vincent  Riggio,  the  successor  to  George 
Washington  Hill  as  president  of  the  Ameri- 
can Tobacco  Co.,  Louis  Riggo  currently  is  a 
partner  in  Hilton  &  Riggio,  New  York. 

From  early  manhood  his  career  has  been 
marked  by  an  integrated  shuttle  between  the 
tobacco  fields  and  the  field  of  advertising. 

His  first  job  out  of  Yale  was  with  the  Ameri- 
can Tobacco  Co.,  as  a  leaf  buyer  in  the  south- 
ern markets,  traveling  through  Kentucky  and 
Tennessee  from  Thanksgiving  to  March,  then 
through  Georgia  and  the  eastern  markets  the 
rest  of  the  year. 

After  two  years  on  that  circuit,  Mr.  Riggio 
joined  his  first  advertising  agency,  N.  W.  Ayer 
&  Son,  in  New  York,  as  an  assistant  account 
representative  on  the  American  Telephone  & 
Telegraph  account. 

To  Regents  in  1940 

He  remained  with  the  agency  until  1940 
when  he  resigned  to  correlate  his  twin  in- 
terests, joining  his  brother  Frank  in  the  launch- 
ing of  a  new  king-sized  cigarette,  Regents. 
Seven  years  later  he  returned  to  the  American 
Tobacco  Co.  as  director  of  sales  and  the  fol- 
lowing year  was  named  director  of  sales  and 
advertising.  During  this  period  American  To- 
bacco sales  were  the  highest  in  history.  Three 
years  later  he  joined  Peter  Hilton  to  form  the 
present  agency,  Hilton  &  Riggio,  New  York. 
Today  the  billing  of  the  firm  is  approximately 
$5  million. 

In  his  present  role  he  still  supervises  the  ac- 
count for  Regents,  a  television  spot  advertiser. 

The  agency  also  handles  B-B  Pens,  which 
last  season  sponsored  the  George  Jessel  Show 
on  ABC-TV,  and  the  newly  acquired  [B«T, 
April  19]  Coca-Cola  Co.  of  New  York  busi- 
ness, which  is  placing  a  radio  and  television 
spot  campaign  locally. 

Mr.  Riggio  has  been  married  to  the  former 
Marcella  Modra  20  years.  They  have  twin 
sons,  Louis  and  Phillip,  16.  The  family  lives 
at  Ardsley-on-Hudson. 

Mr.  Riggio's  hobbies  are  tennis  and  tele- 
vision. 
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Jefferson  Standard  Broadcasting  Company 

W  B  T  W  B  T  V 

Charlotte,  North  Carolina 


hrom 


SUBJECT 


OFFICE  COMMUNICATION 


6/MM-/2M  —  44% 

/tM-  bP/h-  £oVt 
WbT       jU^Ct  ^  4$9  /*■ 
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5  DAYS! 


1100  LEADS  FOR  A 
$1 18  ITEM  with  no  bonus 
offers,  prizes  or  other 
gimmicks  . . . 

TOM  FRANDSEN 

did  this  for  one  of  his 
participating  sponsors  on 

"FRANDSEN'S  FEATURES" 

1-2:15  p.m.  Mon.-Fri. 

"LATE  DATE 
AT  THE  MOVIES" 

1  1 :20-sign  off  Mon.-Fri. 
• 

Let  Tom  sell  for  YOU! 
Call  KNBH  Hollywood 
or  NBC  SPOT  SALES 


our  respects 


to  BERNARD  JAY  PROCKTER 


BERNARD  JAY  PROCKTER,  president  of 
Prockter  Television  Enterprises  Inc.,  New  York 
and  Hollywood,  believes  the  success  of  his 
organization  to  date  and  its  potentialities  for 
growth  in  the  future  are  founded  in  the  com- 
pany's triple-threat  makeup. 

Mr.  Prockter  claims  that  PTE  is  the  only 
tv  production  operation  that  (1)  produces  live 
shows;  (2)  produces  filmed  shows,  and  (3) 
owns  its  own  studios. 

"We  are  organized  in  such  a  way  that  we 
can  satisfy  a  client  if  he  should  shift  gears  and 
want  a  live  show  on  film,"  Mr.  Prockter  ex- 
plains. "We  can  move  in  and  act  rapidly.  And 
that's  a  tremendous  advantage  in  a  business  as 
highly  competitive  as  this  one." 

Mr.  Prockter  is  a  mild-mannered,  soft-spoken 
individual  whose  forte  is  a  talent  for  creating 
new  program  formats.  He  is  credited  with  help- 
ing to  devise  programs  that  placed  Bing  Crosby, 
Morton  Downey  and  Kate  Smith  on  radio  and 
with  developing  Big  Story,  described  as  the 
first  documentary  program  presented  commer- 
cially on  radio  and  television. 

Despite  these  and  other  evidences  of  creative 
imagination,  Mr.  Prockter  professes  that  as  a 
youngster  he  had  no  ambitions  calculated  to 
propel  him  to  a  career  in  the  entertainment 
world.  He  landed  his  first  job  with  CBS  in 
New  York  in  1929,  he  says,  because  he  needed 
a  job  and  a  friend  was  able  to  help  him. 

Mr.  Prockter  was  born  in  Chicago  Aug.  18, 
1908.  He  was  educated  at  the  U.  of  Chicago 
and  the  U.  of  Wisconsin,  where  he  studied  busi- 
ness administration. 

He  remained  at  CBS  from  1929  until  1940, 
serving  in  the  sales  service  department  and  as 
director  of  CBS-owned  stations  and  assistant 
program  director. 

In  1940  Mr.  Prockter  joined  Biow  Co.  as 
radio  director.  While  at  the  advertising  agency, 
he  supervised  production  on  such  programs  as 
Take  It  or  Leave  It,  What's  My  Name?  and 
Philip  Morris  Playhouse. 

Mr.  Prockter  considers  June  6,  1944 — D-Day 
— a  most  significant  date  in  his  life.  It  was  on 
that  day  that  he  "invaded"  the  business  world 
as  an  independent  packager  of  radio  programs. 
In  this  capacity,  Mr.  Prockter  packaged  Quick 
as  a  Flash,  Crime  File  of  Warden  Lawes  and 
Big  Story,  among  others. 

The  success  of  these  packages  prompted  Mr. 
Prockter  in  1946  to  set  his  sights  even  higher 
and  he  organized  the  first  of  several  companies 
for  the  production  and  distribution  of  radio  and 
television  programs.  The  corporate  name  of 
Prockter  Television  Enterprises  Inc.  was  as- 
sumed in  1953. 

From  Mr.  Prockter's  wide  experience  in  radio 
and  tv  film  production  and  distribution  has 


emerged  one  operational  concept  which  is  at 
variance  with  that  of  some  industry  leaders.  He 
is  convinced  that  a  tv  film  organization  cannot 
be  a  producer  and  also  a  distributor. 

"I  firmly  believe  that  one  or  the  other  opera- 
tion suffers  when  a  company  distributes  and 
produces,"  Mr.  Prockter  contends.  "You  are 
bound  to  emphasize  one  or  the  other.  It's  better 
for  a  distributor  to  distribute  and  a  producer 
to  produce." 

In  line  with  this  business  philosophy,  Mr. 
Prockter  sold  his  distribution  firm,  PSI-TV,  late 
last  year  to  a  group  headed  by  Ely  Landau. 
Today  Mr.  Prockter  is  exclusively  a  producer. 

His  business  acumen  over  the  years  can  best 
be  judged  by  the  growth  of  his  organization 
from  humble  beginnings  to  one  that  now  em- 
ploys about  100  persons  and  grossed  almost  $5 
million  in  1953. 

Together  with  a  group  including  Ed  Pauley, 
Bob  Hope,  Sol  Lesser  and  others,  he  heads 
American  National  Studios  (old  Eagle-Lion 
Studios)  in  Hollywood.  He  will  produce  certain 
of  his  television  properties  there. 

Among  Prockter  Television  Enterprises  filmed 
shows  are  Playhouse  15  and  International 
Police.  Starting  in  the  fall,  Treasury  Men  in 
Action,  currently  a  "live"  show,  will  be  pro- 
duced on  film.  The  company's  live  television 
programs  are  Man  Behind  the  Badge,  Postal 
Inspector,  Quick  as  a  Flash  and  Big  Story. 

Perhaps  Mr.  Prockter's  most  highly  publicized 
contribution  to  radio  and  television  production 
has  been  Big  Story.  Mr.  Prockter  himself  is 
extremely  gratified  with  Big  Story,  not  only 
because  it  represented  his  first  major  "hit," 
but  because  the  program  has  sustained  singular 
sponsor  loyalty.  On  radio  the  program  has 
been  sponsored  continuously  by  the  American 
Tobacco  Co.  since  April  1947.  On  television, 
American  Tobacco  sponsored  the  program  on 
an  exclusive  basis  until  last  February  at  which 
time  the  Simoniz  Co.  signed  to  share  spon- 
sorship. 

It  was  the  success  of  Big  Story  that  impressed 
on  Mr.  Prockter  the  potentialities  of  other 
programming  in  the  documentary  area,  and  he 
consequently  developed  Treasury  Men  in  Action 
and  Postal  Inspector. 

Mr.  Prockter  married  the  former  Ruth  Rosen- 
thal of  New  York,  whose  father,  Julius  C. 
Rosenthal,  formerly  was  general  manager  of 
ASCAP.  They  live  with  their  two  children, 
lules,  17,  and  Lawrence,  12,  in  New  Rochelle, 
N.  Y. 

These  days  Mr.  Prockter  is  a  harried  com- 
muter between  his  home  in  the  East  and  his 
studios  on  the  West  Coast,  but  he  still  finds 
time  occasionally  to  play  golf  at  the  Vernon 
Hill  Country  Club  in  Tuckahoe,  N.  Y. 
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How  little 
it  takes 


If  you're  buying  radio  not  just 
for  a  long-range  "institutional" 
purpose  but  to  move  goods  now, 
take  a  hint  from  some  of 
today's  smartest  advertisers: 
Get  the  most  for  the  least — 
buy  spot  radio,  on  key  stations. 
In  comparison  with  any  other 
advertising,  the  cost  is  chicken 
feed.  A  handful  of  good  stations 
will  cover  the  kernel  of  the 
market.  WJR  alone,  for  in- 
stance, covers  10%  of  U.  S. 
buying  power.  Ask  your  Henry 
I.  Christal  man. 


The  Great  Voice  of  the  Great  Lakes 


Detroit 

50,000  watts    CBS  Radio  Network 


WJR's  primary  coverage  area: 
15,000,000  customers 
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the  NEW 


sweet  music 
for  sponsors! 


that  fabulous 


TV's  Biggest  Success  Story: 

Now  sponsored  in  more  than  1  80 
TV  markets — more  than  any  other 
TV  show  in  the  country!  Sponsors 
include  over  50  financial  institu- 
tions, plus  scores  of  local  and  re- 
gional advertisers  in  every  cate- 
gory .  .  .  including  such  important 
regional  sponsors  as  Breast-O- 
Chicken  Tuna,  All  Detergent,  May- 
belline,  Serta  Mattress,  Union  Pa- 
cific Railroad,  Yes  Tissues,  etc. 

Sensation  of  the  Concert  World: 

In  the  past  year,  LIBERACE's  con- 
certs all  over  the  nation  have 
grossed  nearly  three-quarters  of 
a  million  dollars  .  .  .  with  atten- 
dance records  broken  in  city  after 
city! 

Record  Sales  Hit  the  Top: 

Columbia  Records  report  that  LIB- 
ERACE  Record  Albums  are  now 
outselling  all  others  in  virtually 
every  city  in  the  country. 


HURRY.  .  .  BEFORE  YOUR  MARKET  IS  SOLD! 


TV's  most  exciting  musical  per- 
sonality in  a  brand-new  half -hour 
series  produced  and  transcribed 
expressly  for  radio! 


Starring  America's  keyboard 
virtuoso,  LIBERACE  -  his  brother 
George,  and  orchestra. 


Backed  by  a  dynamic  merchan- 
dising and  exploitation  campaign . . . 
including  a  sensational  record  "give- 
away" promotion. 


J  [  RADIO  DIVISION 

420  MADISON  AVENUE    NEW  YORK,  N.  Y. 


■i  if i| 


Designed  for  three  power- 
house commercials,  plus  opening  and 
closing  sponsor  identifications.  Also 
available:  Personalized  LIBERACE  Bank 
Commercials. 


Guild's  realistic  price  policy 
makes  it  your  biggest  and  best  radio 
"buy!" 


It's  a  sure  winner ...  So  act 
fast!  Wire . . .  phone ...  or  use  this 
special  priority  coupon  


Please  grant  us  option  in  the  following  markets;  said  option 
to  expire  48  hours  after  you  wire  us  prices. 

Name  


Title. 
Firm. 
City- 


State. 


Markets  Requested- 


BT 


All  Orders  And  Options  Accepted  On  A  First  Come,  First  Served  Basis! 


KWKH 


(IN  SHREVEPORT) 

SENDS  CATTLE  TO  TEXAS! 

The  following  unsolicited  letter  from  Mr.  Ted  Gouldy,  Sec- 
retary-General Manager  of  the  Ft.  Worth  Livestock  Market 
Institute,  Inc.,  tells  the  whole  story  —  especially  if  you 
remember  that  Ft.  Worth  is  220  miles  from  Shreveport. 

V\  When  the  Ft.  Worth  Livestock  Market  Institute  bought 
KWKH  for  a  spot  campaign,  we  frankly  did  it  with  some 
temerity. 

"The  great  distance  between  our  cities,  and  an  inter- 
vening state  line,  made  it  appear  that  we  were  perhaps 
going  pretty  far  afield. 

"However,  I  can  say  without  qualification  —  the  por- 
tion of  our  budget  spent  on  KWKH  has  been  one  of  the 
bright  spots  of  our  outlay. 

"We  have  actually  traced  many  shipments  of  livestock 
that  came  here  because  they  'heard  us  on  KWKH'. 

"Feel  free  at  any  time  to  refer  doubting  time  buyers  to 
me.  It  will  be  a  pleasure  to  recommend  KWKH  to  them 
without  reservation.  J  ^ 


50,000  Watts  •  CBS  Radio 


KWKH 

A  Shreveport  Times  Station 


(  Texas 

TRepB",°l;SSv^"  Ark«n««. 

Henry  Clay,  General  Manager 
Fred  Watkins,  Commercial  Manager 
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TAB  TO  BE  IN  FULL  SWING 
TO  SWAY  NEXT  FALL'S  BUYING 

Projected  Television  Advertising  Bureau  will  meet  with  television  li- 
censees in  Chicago  next  Friday.  Six  more  tv  operators  joined  the 
ranks  last  week  to  bring  total  organizing  principals  to  38. 


THE  NEW  tv  sales  promotion  project,  Tele- 
vision Advertising  Bureau,  promised  last  week 
it  would  be  operating  in  time  to  influence  fall- 
winter  planning  by  advertisers  and  agencies. 

Richard  A.  Moore,  KTTV  (TV)  Los  Angeles, 
temporary  chairman  of  the  TAB  organizing 
committee,  announced  that  six  more  stations 
had  lined  up  with  TAB  last  week,  making  a 
total  of  38  on  the  committee. 

The  organizers  will  meet  Friday  at  the 
Palmer  House,  Chicago,  to  draft  basic  plans. 
A  full  meeting  to  which  all  tv  licensees  and 
operators  are  invited  will  be  held  May  24,  9 
a.m.-l  p.m.,  at  the  Palmer  House  during 
NARTB  convention  week.  Officers  will  be 
elected,  with  charter  and  bylaws,  budget  and 
sales  program  to  be  adopted. 

While  NARTB  is  not  included  in  TAB, 
Richard  P.  Doherty,  head  of  Television  Radio 
Management  Corp.  and  consultant  to  the  new 
group,  said  it  is  in  no  sense  a  "rump"  organiza- 
tion, and  many  loyal  NARTB  supporters  are 
taking  active  roles. 

TAB  was  started  originally  without  network 
participation  but  it  was  learned  Friday  that  each 
tv  network  has  been  invited  to  send  one  repre- 
sentative to  the  May  14  organizing  committee 
meeting.  All  network  o&o  stations  will  be  in- 
vited to  send  representatives  to  the  May  24 
meeting  during  the  convention. 

'Regrettable,'  Says  Swezey 
Robert  D.  Swezey,  WDSU-TV  New  Orleans 
general  manager  and  chairman  of  the  NARTB 
Tv  Board,  contends  "it  would  be  regrettable"  if 
industry  groups  with  the  same  objective  should 
duplicate  or  impede  each  other's  efforts  [B*T, 
May  3].  He  reminded  that  NARTB  has  been 
working  on  a  similar  project  for  a  year-and-a- 
half,  and  expects  within  a  few  weeks  to  have 
before  it  a  complete  organization  plan  for  a 
tv  advertising  bureau  that  later  would  operate 
outside  the  NARTB  fold  as  was  done  in  the 
case  of  BAB. 

Mr.  Doherty  said  TAB  had  "exploded  into 
existence"  and  is  ready  to  begin  its  work  in  time 
to  promote  tv's  share  of  fall  budgets.  In  a 
letter  to  tv  stations  he  said  networks  "have  done 
a  magnificent  job  promoting  and  selling  tv  to 
national  advertisers."  He  said  all  stations  must 
have  an  organized  effort  "to  bring  tv  dollars  to 
the  local  market." 

Edgar  Kobak,  WTWA  Thomson,  Ga.,  con- 
sultant, president  of  Advertising  Research 
Foundation,  and  an  NARTB  Radio  Board  mem- 
ber, said  last  week  that  any  TAB  plan  not  in- 
cluding network  participation  would  be  "a  mis- 
take." He  warned,  too,  against  network  en- 
croachment in  the  spot  field  as  well  as  "playing 
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fast  and  loose"  with  rate  cards  (see  story,  page 
38).  Addressing  the  monthly  meeting  of  the 
Broadcast  Executives  Club,  Chicago,  he  said 
networks,  representatives  and  stations  should  be 
represented  in  such  a  bureau. 

New  member  stations  joining  TAB  last  week, 
according  to  Mr.  Moore,  were  Chris  J.  Witting, 
president  of  Westinghouse  Broadcasting  Inc. 
(WBZ-TV  Boston,  WPTZ  [TV]  Philadelphia); 
Edwin  K.  Wheeler,  general  manager  of  WWJ- 
TV  Detroit;  J.  M.  Higgins,  general  manager  of 
WTHI-TV  Terre  Haute,  Ind.;  Don  Davis,  vice 


KATZ  AGENCY  REPORT 

DAYTIME  television  offers  advertisers  re- 
markably high  viewing  at  invitingly  low  costs, 
according  to  a  special  study  made  by  The  Katz 
Agency,  station  representatives,  in  the  17  mar- 
kets where  there  are  Katz-represented  tv  sta- 
tions. Titled  "Let's  Take  a  Look  at  Daytime 
Television,"  the  Katz  report  shows: 

•  Sets-in-use  averages  11.9  in  the  morning, 
17.1  in  the  afternoon. 

•  Average  ratings  of  daytime  programs  on 
Katz-represented  stations  in  these  markets  was 
6.9  in  the  morning,  7.6  in  the  afternoon. 

•  Average  cost  of  reaching  1,000  tv  homes 
with  a  one-minute  announcement  at  the  one- 
time rate  was  $1.95  in  the  morning,  $1.92  in 
the  afternoon.  At  the  104-time  rate,  the  cost- 
per-thousand  is  practically  identical:  $1.65  in 
the  morning,  $1.64  in  the  afternoon. 

Actual  costs  to  the  advertiser  may  run  a 
lot  lower  than  those  figures,  the  survey  notes, 
since  stations  offer  a  great  variety  of  daytime 
incentive  plans.  These  range  from  package 
plans  offering  five  or  six  announcements  a 
week  at  a  flat  overall  rate  to  a  10-plan  or  12- 
plan  which  may  earn  discounts  as  much  as 
40-50%  off  the  regular  rate. 

Specific  examples  cited  by  the  study  show 
that  one  advertiser  with  an  announcement 
schedule  is  getting  average  ratings  of  13.6  for 
his  spots,  nearly  the  station  average,  for  a  cost 
of  74  cents  per  thousand  homes.  Another  ad- 
vertiser, on  another  Katz  station,  is  getting 
audience  ratings  averaging  9.2  for  his  spots, 
which  cost  48  cents  per  thousand  homes. 

The  skyrocketing  of  daytime  tv  viewing  is 
stressed  in  the  Katz  report,  which  cites  Nielsen 
figures  showing  an  increase  from  5.3  million 
home-viewing  hours  a  day  available  to  the  ad- 
vertiser in  1950  to  41.9  million  home-viewing 
hours  in  1953.  "Estimates  for  1954  are  much 
higher,"  is  the  Katz  comment. 

Hour-by-hour  sets-in-use  breakdown  from  9 


president  of  WHB-TV  Kansas  City;  Charles 
Crutchfield,  vice  president  and  general  manager 
of  WBTV  (TV)  Charlotte,  N.  C;  Jack  Harris, 
vice  president-general  manager,  KPRC  Houston. 

Mr.  Moore  noted  that  the  TAB  organizing 
committee  comprises  a  cross-section  of  tv  sta- 
tions, including  large  and  small  stations,  in- 
dependents and  network  affiliates.  Discussing 
the  May  14  meeting,  he  said: 

A  preliminary  program  designed  to  fit  the 
selling  and  promotional  needs  and  desires  of  the 
industry  will  be  planned  at  the  Chicago  meeting. 
A  proposed  charter  and  bylaws,  to  be  decided 
upon  later  in  the  month  when  officers  are  elect- 
ed, will  be  discussed.  The  work  accomplished 
at  the  Chicago  meeting,  as  well  as  the  one  which 
will  follow,  will  enable  the  TAB  to  function  as 
an  effective,  full-fledged  organization  in  time 
to  act  for  the  industry  when  next  fall's  adver- 
tising budgets  are  worked  out  later  this  spring 
and  summer.  It  is  the  intention  of  the  Bureau 
to  see  that  tv  stations  come  in  for  a  larger  share 
of  advertising  expenditures. 

Neville  Miller,  for  many  years  president  of 

the  former  NAB  and  member  of  the  law  firm 

of  Miller  &  Schroeder,  has  been  retained  by 

LAUDS  DAYTIME  TV 

a.m.  to  6  p.m.  shows  the  following  17-market 
average  sets-in-use  figures: 

Time  Sets-in-use 

9:00-10:00  a.m   8.5 

10:00-11:00  a.m   12.5 

11:00-12:00  noon    14.2 

12:00-1:00  p.m   15.6 

1:00-2:00  p.m   14.2 

2:00-3:00  p.m   14.6 

3:00-4:00  p.m   16.5 

4:00-5:00  p.m   17.5 

5:00-6:00  p.m   24.2 

The  average  daytime  ratings  of  the  Katz- 
represented  stations  in  the  17  markets  covered 
by  the  study — 6.9  for  the  morning  9  a.m.  -  12 
noon  period,  7.6  for  the  afternoon  12  noon  -  6 
p.m.  period — failed  to  match  up  to  the  24.2 
average  for  those  stations  during  Class  A  or 
AA  evening  time,  the  study  discloses.  Neither 
do  the  daytime  cost-per-thousand  figures  of 
$1.95  in  the  morning  and  $1.92  in  the  after- 
noon at  the  one-time  rate  and  of  $1.65  and 
$1.64  at  the  104-time  rate  match  the  evening 
cost-per-thousand  of  $1.45  and  $1.24  at  the 
one-time  and  104-time  rates,  respectively. 

But  despite  this  apparent  advantage  of  the 
nighttime  hours  on  tv,  the  Katz  study  points 
out  that  daytime  still  has  some  features  that 
make  its  use  advantageous  for  the  advertiser: 

1.  It  allows  for  longer  commercials,  with 
more  to  sell. 

2.  With  more  availabilities  to  choose  from, 
the  advertiser  has  a  far  better  chance  to  buy 
ratings  above  the  average  than  in  the  nighttime. 

3.  Daytime  tv  costs  are  subject  to  more  dis- 
counts than  nighttime.  Therefore,  the  daytime 
advertiser  may  end  up  with  a  substantially 
lower  cost-per-thousand  than  the  nighttime  ad- 
vertiser. 

4.  As  gross  charges  for  daytime  tv  are  much 
lower  than  nighttime,  the  small  and  medium- 
size  advertiser  finds  his  budget  will  go  much 
farther  in  the  daytime. 

5.  Daytime  rates  are  not  being  increased  to 
the  same  degrees  as  nighttime. 

6.  Daytime  viewing  is  expanding  rapidly. 
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PORTO  RICO  Pale  Dry  Co.  will  run  a  satura- 
tion spot  campaign  on  WCAU-TV  Philadelphia 
for  an  indefinite  period.  Agreeing  are  (I  to  r) 
Jack  Stull,  Porto  Rico  rep.;  Barney  Kramer, 
Gresh  &  Kramer,  agency  for  account;  M.  J. 
Cohen,  pres.,  and  Marty  Kamison,  sis.  mgr., 
both  Porto  Rico,  and  E.  Gordon  Walls,  WCAU- 
TV  sis.  rep. 


NATIONAL  Advertising  Agency  Network's 
Premier  Award  in  its  1954  creative  competi- 
tion goes  to  American  Beverage  Co.  for  weekly 
NQRD  (New  Orleans  Recreation  Dept.)  Play- 
house on  WDSU-TV  that  city.  L  to  r:  Frederic 
R.  Swigart,  Whitlock-Swigart  agency;  Paul  R. 
Bartels  of  ABC,  accepting  award  from  WDSU- 
TV  Director  Ken  Muller,  and  Tom  Fox,  NORD. 


■TAB  PLANS  QUICK  START- 


PITTSBURGH  Mayor  David  L.  Lawrence  (r) 
presents  citation  to  WDTV  (TV)  Program  Man- 
ager Byron  Dowty  for  the  DuMont  outlet's 
public  service,  during  100th  telecast  of  Pitts- 
burgh Story,  joint  program  by  station  and 
Chamber  of  Commerce. 


BALTIMORE  Orioles'  winning  battery  in  first 
home  game  appear  on  Talk  to  the  Stars,  spon- 
sored by  Sherwood  Brothers  (for  Betholine-Sin- 
clair  petroleum  products)  on  WAAM  (TV)  and 
WMAR-TV  that  city.  L  to  r:  Fred  D.  McCauley, 
Sherwood  mchdsg.  mgr.;  Clint  Courtney,  Orioles 
catcher;  ex-pitcher  Bobo  Newsom,  show  m.c; 
Bob  Turley,  Orioles  pitcher;  Harry  Brian,  v. p., 
Vansant,  Dugdale  &  Co.,  agency. 


TAB  as  special  legal  counsel  [Closed  Circuit, 
May  3].  Mr.  Miller  is  working  on  the  organ- 
ization format,  including  charter  and  by-laws. 
He  will  submit  his  plans  to  the  May  14 
session. 

TAB  grew  out  of  a  planning  session  held 
April  22-23  in  New  York  [B»T,  April  26]. 
It  proposes  to  provide  sales  efforts,  advertising 
and  promotion,  development  of  new  revenue 
sources,  improvement  of  sales  technicians  and 
a  central  source  of  services  to  advertisers  and 
agencies. 

NARTB  Action  in  1952 

NARTB's  move  to  develop  a  sales  pro- 
motion organization  for  tv  was  instigated  by 
the  NARTB  Tv  Board  at  its  Dec.  7-9,  1952, 
meeting  [B»T,  Dec.  15,  1952].  At  that  meet- 
ing the  board  also  set  in  motion  the  plan  to 
measure  tv  circulation,  with  the  goal  of  provid- 
ing data  on  the  medium's  spread  as  well  as 
impact  on  viewers. 

Robert  D.  Swezey,  WDSU-TV  New  Orleans, 
chairman  of  the  NARTB  Tv  Board,  proposed 
that  a  sales  department  be  set  up  in  the  asso- 
ciation, later  separating  the  unit  as  was  done 
in  the  case  of  Broadcast  Advertising.  BAB 
was  incubated  within  the  association  and  then 
separated  so  it  could  perform  competitive 
promotional  functions  not  possible  under  the 
NARTB  banner. 

The  research  operation  is  well  underway, 
with  organization  and  financing  details  being 
worked  out  as  field  testing  of  a  nationwide 
measurement  project  draws  near. 

The  1952  board  meeting  asked  the  NARTB 
president  to  draw  up  a  long-range  plan  for 
industry-wide  sales  promotion. 

At  the  Feb.  4,  1953,  Tv  Board  meeting  two 
months  later,  a  staff  report  on  the  sales  pro- 
motion project  was  submitted  [B#T,  Feb.  8, 
1953].  This  report,  which  included  views  of 
network  promotion  executives,  voiced  the  be- 
lief that  it  was  too  early  in  the  life  of  tv 
advertising  to  start  an  industry-wide  sales  pro- 
motion project.  The  report  proposed  that 
NARTB  start  collecting  information  as  a  basis 
for  future  activity,  including  the  views  of  tv 
stations. 

A  progress  report  was  submitted  to  the  meet- 
ing of  the  Tv  Board  held  in  June  that  year. 
The  board  agreed  that  a  sales  promotion  plan 
should  be  drawn  up  for  study  at  the  winter 
meeting  [B*T,  June  22,  1953].  NARTB  Pres- 
ident Harold  Fellows  said  the  project  would 
involve  a  considerable  expenditure. 

Discussed  in  January 

Last  Jan.  21  the  Tv  Board  discussed  the 
sales  promotion  idea  at  length,  authorizing  the 
president  to  name  a  committee  to  set  up  a 
specific  plan  [B»T,  Jan.  25].  The  board  en- 
visioned a  promotional  agency  somewhat  along 
the  lines  of  BAB  and  the  newspapers'  Bureau 
of  Advertising.  Appointment  of  a  committee 
was  directed,  with  instructions  to  report  back 
to  the  Tv  Board  at  its  meeting  to  be  held  in 
Washington  next  month. 

This  committee  is  to  analyze  staff  material 
based  on  personal  inquiries  among  networks 
and  stations  as  to  the  desirability  of  sales  pro- 
motional functions.  The  inquiries  have  shown 
general  endorsement  of  the  idea,  with  the  work 
originating  within  NARTB  and  then  being 
transferred  to  an  industry-wide  organization 
outside  the  association. 

Text  of  Mr.  Doherty's  letter  to  tv  stations 
follows  : 

Ever  since  television  became  a  mature,  suc- 
cessful advertising  medium  a  few  years  ago  the 
conviction    has    been    growing    among  station 


owners  and  operators  that  they  must  form  a 
bureau  of  their  own  to  tell  their  story  to  the  ad- 
vertiser. Each  other  medium — newspapers,  mag- 
azines, billboards,  radio — has  its  own  promotional 
bureau  distinct  and  separate  from  its  trade  asso- 
ciation. This  is  as  it  should  be.  A  promotional 
bureau  should  be  free  to  concentrate  on  building 
sales  for  the  industry  of  which  it  is  a  part. 

Convinced  that  television  stations  should  have 
a  distinctly  separate  selling  bureau  of  their  own 
I  have,  as  you  have  probably  read  in  the  trade 
press,  allied  myself  as  consultant  with  the  or- 
ganizing committee  of  the  Television  Advertis- 
ing Bureau.  This  organization  sprang  into  being 
— it  may  be  said  to  have  exploded  into  existence 
— and  every  day  we  are  receiving  an  enthusi- 
astic response  from  an  increasing  number  of 
station  operators — big  and  small.  As  such  it  is 
ready  to  begin  its  work.  It  is  the  only  organiza- 
tion set  up  in  time  to  promote  tv's  share  of 
next  fall's  advertising  budgets.  To  perform  this 
task  the  bureau  should  and  must  be  a  function- 
ing unit  in  accordance  with  your  needs  and 
desires. 

At  a  meeting  in  Chicago  later  this  month  all 
television  licensees  and  operators  will  be  invited 
so  that  you  may  elect  officers,  adopt  a  charter 
and  bylaws,  a  budget  and  a  sales  program. 

Within  a  few  days  you  will  receive  from  me 
a  booklet  telling  of  the  necessity  of  the  Televi- 
sion Advertising  Bureau  and  outlining  its  aims 
and  purposes.  Meanwhile,  I  would  like  to  point 
out  that,  in  1953,  approximately  $8  billion  was 
spent  on  advertising  in  all  media  in  the  U.  S.  The 


CONFERRING  on  organization  of  the 
new  Television  Advertising  Bureau,  which 
last  week  counted  33  organizing  tv  sta- 
tions, are  Richard  A.  Moore  (r),  KTTV 
(TV)  Los  Angeles,  temporary  chairman  of 
TAB,  and  Richard  P.  Doherty,  head  of 
Tv  Radio  &  Management  Corp.  and  for- 
mer NARTB  vice  president  who  has  been 
retained  as  consultant  by  the  organizing 
committee  of  TAB. 


most  optimistic  estimates  place  tv's  share  of  this 
expenditure  at  only  $544  million,  or  about  7%  of 
the  total.  Tv  is,  I  am  sure,  selling  a  good  deal 
more  than  7%  of  the  nation's  goods  and  services 
and  it  is  capable  of  doing  a  much  bigger  selling 
job.  If  properly  promoted  tv  will  not  only  get  a 
larger  slice  of  that  8  billion  pie,  but  will  also 
create  a  bigger  pie. 

The  nearly  400  tv  stations  in  the  nation  must 
unite  and  form  their  own  bureau  to  sell  their 
services  and  facilities  to  American  industry, 
not  only  to  increase  present  tv  advertising 
schedules  but  to  create  tv  advertising  in  indus- 
tries which  have  not,  as  yet,  used  this  dynamic 
new  medium. 

Television  has  too  long  lacked  a  spokesman  of 
its  own. 

The  tv  stations  are  now  getting  about  half  of 
all  tv  broadcast  revenue;  the  networks  are 
getting  the  other  half. 

The  networks  have  done  a  magnificent  job 
promoting  and  selling  television  to  national  ad- 
vertisers. Everybody  lauds  their  accomplish- 
ments because  they  advance  the  cause  of  tele- 
vising. All  the  stations,  network  o&o  stations, 
affiliates  and  independents  alike,  must  have  an 
organized  effort  to  bring  tv  dollars  to  the  local 
market.  The  Television  Advertising  Bureau  is 
the  one  answer  for  creating  bigger  and  better 
business. 
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HEINZ  PUTS  HALF  MILLION  IN  'HOME' 
IN  FIRST  VENTURE  INTO  TELEVISION 

Participations  to  be  used  on  NBC-TV  show.  Firm  also  seeks  half  hour 
evening  tv  show.  Saran  Wrap  wants  to  buy  like  period. 


H.  J.  HEINZ's  purchase  of  $500,000  worth  of 
participations  on  NBC-TV's  Home  led  the 
parade  of  four  tv  network  buys  and  three 
half-hour  renewals  last  week.  In  addition, 
Heinz  and  Saran  Wrap  are  each  in  search  of 
a  half-hour  evening  tv  time. 

In  addition,  Procter  &  Gamble.  Simoniz  and 
Noxzema  have  bought  new  tv  time  periods. 
Scott  Paper  Co.,  Pontiac  Cars  and  Dodge  Di- 
vision of  Chrysler  Corp.  have  renewed  for 
next  year. 

H.  J.  Heinz  Co.,  Pittsburgh,  effective  in 
September,  will  sponsor  78  participations  at 
the  rate  of  three  a  week  on  NBC-TV's  Home, 
(Mon.-Fri.,  11  a.m.  to  12  noon).  This  newest 
buy  for  Home  brings  the  two-month-old  pro- 
gram's gross  sales  to  more  than  $2,000,000, 
George  H.  Frey,  NBC  vice  president  in  charge 
of  network  sales,  reported.  Maxon  Inc.,  New 
York,  is  the  agency.  Heinz,  which  makes  its 
initial  entry  in  television  with  this  buy,  also 
plans,  it  was  understood,  to  sponsor  a  half- 
hour  evening  tv  show.  The  time  period, 
whether  it  will  be  placed  regionally  or  on 

'  network,  is  still  under  consideration. 

Procter  &  Gamble,  Cincinnati,  has  pur- 
chased two  new  daytime  strips  on  NBC-TV 
at  3:15-30  p.m.  and  3:45-4  p.m.,  effective 
luly  5.  In  addition  P  &  G  will  continue  its 
sponsorship  of  another  NBC-TV  daytime  serial, 
Three  Steps  to  Heaven,  10:45-11  a.m.  All 
three  serials  will  be  sponsored  by  P  &  G  on 
alternate  days  beginning  with  the  start  of  the 
afternoon  schedule  of  quarter-hour  dramas. 

J  The  client  will  have  the  programs  on  Mon- 
days, Wednesdays  and  Fridays  one  week,  and 
on  Tuesdays  and  Thursdays  the  next.  Con- 
tracts for  all  three  shows  are  for  52  weeks. 

Simoniz  Buys  on  CBS-TV 

Simoniz  Co.,  Chicago,  has  bought  a  quarter- 
hour  period  of  the  CBS-TV  Garry  Moore 
Show,  effective  lune  1  (Tues.,  2:15-30  p.m.) 
for  five  weeks.  When  the  show  shifts  from 
its  afternoon  to  a  morning  schedule  (Mon.- 
Thurs.,  10-10:30  a.m.,  and  Friday  10-11:30 

I  a.m.)  starting  luly  6,  Simoniz  will  sponsor  the 
Friday,  10-10:15  a.m.  period.  Tatham-Laird 

j  Inc.,  Chicago,  is  the  agency. 

The  Noxzema  Chemical  Co.,  Baltimore,  has 

,  signed  for  alternate-week  sponsorship  of  Ed- 
ward R.  Murrow's  Person  to  Person  series 
on  CBS-TV  effective  May  28.    The  American 

1  Oil  Co.  sponsors  the  show  in  the  East  and  the 
Hamm  Brewing  Co.  in  the  Midwest.  Both 

J  will  continue,  alternating  with  Noxzema  on 

1  an  every-other-week  schedule.  SSC&B,  New 
York,  is  the  agency  for  Noxzema;  Amoco  is 
represented  by  Joseph  Katz  Co.,  and  Hamm 
Brewing  Co.  by  Campbell-Mithum  Inc. 

Scott  Paper  Co.  is  the  first  advertiser  to 
renew  its  sponsorship  of  Omnibus,  produced  by 
the  Ford  Foundation  Tv-Radio  Workshop,  on 
CBS-TV,  Sundays,  5-6:30  p.m.,  effective  Oct. 
17  when  the  show  returns  to  the  air.  J.  Wal- 
ter Thompson  Co.,  New  York,  is  agency  for 
Scott.  The  program's  talent  budget  runs 
about  $60,000,  which  is  shared  by  four  ad- 
vertisers. 

Pontiac  Cars,  Detroit,  through  MacManus, 
John  &  Adams,  New  York,  will  renew  its 
time  period,  Fridays,  8-8:30  p.m.  on  NBC-TV, 


but  will  drop  sponsorship  of  the  Dave  Gar- 
roway  Show  and  currently  is  looking  for  an- 
other property  to  place  in  the  time  period 
next  fall. 

Dodge  Division  of  Chrysler  Corp.  has  re- 
newed its  two  half-hours  of  ABC-TV  Break 
the  Bank  and,  on  an  alternate-week  basis,  the 
Danny  Thomas  show,  Make  Room  for  Daddy. 
Grant  Adv.,  New  York,  is  the  agency  for 
Dodge.  Effective  July  4,  the  renewal  covers 
115  stations  for  Break  the  Bank  and,  effective 
July  13,  124  stations  for  Make  Room  for 
Daddy. 

Saran  Wrap,  through  MacManus,  John  & 
Adams,  New  York,  is  looking  for  a  successful 
half-hour  evening  show  already  on  the  air  to 
sponsor  on  alternate  weeks. 

Wherry  Heads  S&M's 
Chicago  Successor 

FORMATION  of  Wherry,  Baker  &  Tilden  Inc. 
as  successor  to  the  Chicago  agency  of  Sherman 
&  Marquette  Inc.,  with  L.  A.  Wherry  as  presi- 
dent, was  announced  last  Tuesday. 

Earlier,  the  adver- 
tising firms  of  Bryan 
Houston  Inc.  had 
been  announced  as 
successor  to  Sher- 
man &  Marquette, 
New  York  [B»T, 
May  3,  April  26]. 

Both  Bryan  Hous- 
ton, head  of  the  New 
York  agency  bearing 
his  name,  and  Mr. 
Wherry  had  served 
with  Sherman  & 
Marquette,  two  dis- 
tinct incorporated 
firms,  in  similar  capacities. 

The  Chicago  agency  of  S  &  M  was  formed  in 
1937  by  Stuart  Sherman  and  Arthur  E.  Mar- 
quette, who  have  retired.    They  opened  the 
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New  York  branch  in  1942,  incorporating  both 
as  separate  companies. 

Billings  of  Wherry,  Baker  &  Tilden  have  been 
placed  between  $5  and  $6  million.  Radio-tv 
accounts  for  about  50%  of  the  total. 

Serving  with  Mr.  Wherry  in  the  new  Chicago 
firm  are  Bruce  Baker,  Louis  Tilden  and  Clifford 
Bolgard  as  vice  presidents,  and  Mrs.  Dorothy 
J.  Steitz  as  secretary-treasurer — all  previously 
with  S  &  M.  Mr.  Tilden,  who  has  been  with 
the  agency  eight  years,  has  been  serving  as  radio- 
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GUEST  SPEAKER  at  a  luncheon  of  the 
Poor  Richard  Club  of  Philadelphia  was 
Elon  G.  Borton  (r),  president  and  general 
manager  of  the  Advertising  Federation 
of  America,  shown  with  Samuel  Hodges, 
Poor  Richard  Club  president. 


tv  director  and  Mr.  Balgard,  who  has  six  years 
with  S  &  M,  as  timebuyer.  Among  its  accounts 
have  been  Quaker  Oats  Co.'s  Quaker  Oats, 
Mother's  Oats,  Quaker  puffed  wheat  and  rice 
and  Full-O-Pep  feeds,  and  Oscar  Mayer  Co.  do- 
mestic and  canned  meats. 

RADIO  STILL  POTENT, 
BEIRN  TELLS  ADMEN 

"RADIO  still  remains  a  powerful  weapon  for 
truth  and  for  sales  throughout  the  U.  S.,"  F. 
Kenneth  Beirn,  president  of  Biow  Co.,  New 
York,  said  last  Wednesday  at  a  meeting  of  the 
Metropolitan  Advertising  Men  of  New  York  at 
the  Belmont  Plaza  Hotel. 

"Its  demise  (radio's)  was  predicted,"  he  said, 
"but  the  patient  has  demonstrated  an  unusually 
healthy  disregard  of  its  own  funeral  notices. 
And  as  for  television,  we  have  witnessed  a 
powerful  industrial  revolution  before  our  very 
eyes  within  the  past  few  years.  Imagine  having 
millions  of  shop  windows  carried  right  into  the 
home.  No  longer  is  it  necessary  to  entice  the 
customer  to  walk  by  your  store  to  see  your 
window  display.  He  can  now  sit  at  home  and 
smoke  a  cigarette  (Philip  Morris,  naturally) 
and  the  shop  window  comes  right  to  him.  This 
is  an  incredible  era  for  advertising  men." 

Beirn  Looks  to  Color 

".  .  .  And  now  on  top  of  this,  those  creative 
geniuses,  the  scientists,  have  given  us  color 
television.  Imagine — now  we  can  not  only  go 
into  the  innermost  sanctum  of  the  home  to  sell 
our  goods,  without  sticking  our  foot  in  the  door 
to  get  to  speak  our  piece — but  we  can  do  it  in 
Technicolor." 

".  .  .  This  is  a  day  of  challenge  to  everybody," 
he  stated,  "but  most  of  all,  it  is  a  day  of  chal- 
lenge to  the  man  in  the  advertising  business. 
Let  us  never  forget  that  the  link  between  pro- 
duction and  consumer  is  the  advertiser — the 
man  who  tells  them  what  there  is  to  buy  and 
why  it  should  be  bought.  If  we,  the  advertisers, 
do  our  jobs  right,  we  can  stop  right  now  calling 
this  a  'period  of  adjustment'  and  start  calling 
it  what  it  really  is — the  beginning  of  an  entirely 
new  age  of  progress." 
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TV  IS  SUCCESSFUL  MEDIUM 
FOR  DEPT.  STORE— GABLE 

Altoona  department  store 
owner  films  his  tv  commercials 
in  store's  studio.  He  will  make 
them  available  to  other  depart- 
ment stores  at  print  cost. 

SUCCESSFUL  use  of  tv  by  William  F.  Gable 
Co.,  Altoona,  Pa.,  department  store,  was  de- 
scribed Monday  by  the  store's  president,  George 
P.  Gable,  in  a  talk  given  at  a  meeting  of  Ark- 
wright  store  owners  in  Atlantic  City.  Mr. 
Gable  concluded  his  address  with  an  offer  to 
make  available  to  other  stores  at  print  cost  the 
filmed  commercials  his  own  store  has  made 
and  tested. 

Mr.  Gable  said  he  intends  to  repeat  this  offer 
and  to  extend  it  to  tv  stations  interested  in 
developing  department  store  business  as  well 
as  to  the  stores  themselves,  today  (Monday) 
when  he  presides  at  a  joint  NRDGA-NARTB 
television  session  at  Washington's  Sheraton 
Park  Hotel  [B»T,  April  26]. 

These  one-minute  spots,  which  constitute 
most  of  Gable's  tv  advertising,  are  made  in  the 
store's  own  film  studio,  where  they  are  pro- 
duced from  the  retailer's  point  of  view.  In 
essence,  the  Gable  film  commercials  are  direct 
merchandise  presentations  designed  to  repro- 
duce as  closely  as  possible  the  techniques  of 
top  salespeople  in  showing  merchandise  to  their 
customers  in  the  store. 

The  films  are  silent  and  are  broadcast  ac- 
companied with  live  commentary  and  slides 
which  can  be  super-imposed  to  show  prices, 
department  locations  and  other  pertinent  in- 
formation. Mr.  Gable  pointed  out  that  this 
allows  for  ample  flexibility  both  in  the  original 
presentation  and  in  repeat  telecasts  which  may 
require  changes  to  correspond  to  different 
events,  seasons,  prices,  etc. 

Because  WFBG-TV  Altoona  (store's  own  sta- 
tion) has  a  coverage  area  beyond  that  of  the 
usual  advertising  media,  one  result  of  Gable's 
telecast  has  been  an  appreciable  increase  in 
out-of-town  business,  Mr.  Gable  reported.  He 
credited  the  telecast  commercials  with  attract- 
ing many  new  customers  to  the  store  who  live 
outside  its  customary  sales  area. 

Quinn,  Gibson  Named 
In  DCS&S  Promotions 

DONALD  H.  QUINN,  head  of  the  timebuying 
staff  of  Doherty,  Clifford,  Steers  &  Shenfield, 
New  York,  has  been  appointed  media  director, 
and  Gerald  Gibson  has  moved  up  to  succeed 
him  as  head  timebuyer,  William  E.  Steers,  exec- 
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utive  vice  president  and  overall  supervisor  of 
media,  announced  last  week. 

Mr.  Quinn  headed  the  media  as  well  as  the 
time-buying  department. 

Mr.  Gibson  was  chief  timebuyer  for  the 
Borden  and  Pharmaco  accounts. 
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Maryland  Track  Offers 
Race  for  Tv  Sponsorship 

AVAILABILITY  for  television  sponsorship  of 
the  third  running  of  the  "Washington,  D.  C, 
International"  horse  racing  classic,  which  will 
pit  "America's  best  thoroughbreds  with  the 
finest  of  Europe,"  has  been  announced  by  the 
Laurel  (Md.)  Race  Course. 

The  half-hour  event  will  be  held  in  Novem- 
ber and  will  be  available  for  exclusive  regional 
or  network  sponsorship,  spokesmen  said.  The 
international  racing  event  will  be  "coupled  with 
the  background  color  of  race-goers  from  Wash- 
ington's government,  diplomatic  and  society 
life,"  the  spokesmen  said.  Inquiries  should  be 
sent  to  Laurel  Race  Course,  2  Commerce  St., 
Baltimore  2,  Md.  Phone:  Lexington  9-6242. 

Van  Urk  in  Agency  Move 

J.  B.  VAN  URK,  vice  president  and  business 
coordinator,  Dowd, 
Redfield  &  John- 
stone, N.  Y.,  has 
been  appointed  vice 
president  and  chair- 
man of  the  plans 
board  of  Calkins  & 
Holden,  Carlock, 
McClinton  &  Smith, 
New  York,  it  was 
announced  last  week 
by  J.  Sherwood 
Smith,  chairman  of 
the  board  of  the 
agency. 

Mr.  Van  Urk  for- 
merly was  with  N.  W.  Ayer  &  Son  and  before 
that  with  Young  &  Rubicam's  Bureau  of  In- 
dustrial Service. 

SPOT  NEW  BUSINESS 

Emerson  Radio  &  Phonograph  Corp.,  for  its 

air-conditioners  will  launch  a  nationwide  cam- 
paign starting  May  20.  Radio  and  television 
spots  will  be  used  on  a  co-op  basis. 

Sunkist  Growers  Inc.,  L.  A.,  following  a  recently 
completed  six-week  Fort  Wayne  test  to  increase 
use  of  lemons  with  fish,  is  considering  a  radio-tv 
spot  campaign  in  several  marketing  areas. 
Agency:  Foote,  Cone  &  Belding,  L.  A. 

Munson  Greeting  Cards,  N.  Y.,  plans  tv  cam- 
paign for  early  fall.  Other  details  have  not 
been  announced.  Agency:  Alden  Co.,  N.  Y. 

U.  S.  Rubber  Co.,  N.  Y.,  through  Fletcher  D. 
Richards  Inc.,  N.  Y.,  has  purchased  an  exten- 
sive schedule  of  20-second  announcements, 
starting  May  17,  around  the  pre-  and  post-game 
shows  of  telecasts  of  the  home  games  of  the 
New  York  Yankees  and  New  York  Giants  on 
WPIX  (TV)  New  York. 

Sears,  Roebuck  &  Co.,  Los  Angeles  County 
stores  start  intensive  two-week  radio  spot  an- 
nouncement campaign,  with  approximately  200 
one-minute  spots  weekly  on  12  local  stations, 
from  May  20.  Agency:  The  Mayers  Co.,  L.  A. 

Table  Products  Co.,  div.  of  Safeway  Stores, 
starts  30-minute  segment  No  School  Today  on 
83  ABC  Radio  stations,  Sat.  10-10:30  a.m.  EDT, 
for  52  weeks  from  May  15.  Agency:  Hoefer, 
Dietrich  &  Brown  Inc. 

Treesweet  Products  Co.,  Santa  Ana,  Calif, 
(concentrated  juices),  started  series  of  10-second 
chain  break  animated  and  live  action  tv  spots 
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in  Los  Angeles  area  in  addition  to  spot  radio 
campaign  currently  underway  in  that  area. 
Agency:  BBDO  Los  Angeles. 

NETWORK  NEW  BUSINESS 

Chico  Portable  Air  Cooler  Co.,  Chico,  Calif, 
(air  cooler),  signed  to  sponsor  five-minute 
segment  of  Phil  Norman  Takes  Ten  on  47 
CPRN  and  Mountain  stations  (Thurs.,  3:05- 
3:15  p.m.  PDT),  effective  May  27  for  10  weeks. 
Agency:  Carmona  &  Allen  Inc.,  L.  A. 

Cudahy  Packing  Co.  has  purchased  weekly  10- 
minute  segments  of  NBC-TV's  Show  of  Shows 
starting  May  8  and  its  summer  replacement, 
Saturday  Night  Revue,  beginning  June  12.  The 
contract  covering  19  weeks  was  placed  through 
Young  &  Rubicam  and  represents  Cudahy's 
first  use  of  network  television.  Heretofore  it 
had  confined  itself  to  spot  tv.  The  purchase 
provides  for  a  10-minute  segment  in  the  10- 
10:30  p.m.  EDT  or  last  half-hour  period  of 
Shows  and  Revue,  for  New  Old  Dutch  Cleanser. 

Plymouth  Motor  Corp.,  division  of  Chrysler 
Corp.,  which  recently  announced  its  sponsor- 
ship of  13  Robert  Trout  newscasts  on  CBS 
Radio,  May  3-15,  has  extended  its  contract  to 
include  six  more  broadcasts,  through  May  28. 
N.  W.  Ayer  &  Son,  New  York,  is  the  agency. 

NETWORK  RENEWALS 

Coca-Cola  Co.,  N.  Y.,  has  extended  sponsorship 
of  Coke  Time  Starring  Eddie  Fisher  (NBC-TV, 
Wed.  and  Fri.,  7:30-7:45  p.m.  EDT)  for  an 
additional  nine  weeks,  ending  June  25,  and  has 
renewed  program  for  the  1954-55  season,  start- 
ing Aug.  25.  Agency:  D'Arcy  Adv.  Co.,  N.  Y. 

ADVERTISER  &  AGENCY  PEOPLE 

James  H.  Cobb  appointed  advertising  director, 
American  Airlines,  succeeding  James  Dearborn, 

who  was  named  director  of  sales  programming. 

John  J.  Hickey,  assistant  advertising  manager, 
Georgia-Pacific  Plywood  Co.,  N.  Y.,  appointed 
advertising  manager. 

John  Piatt,  vice  president,  Kraft  Foods  Co.; 
Edward  R.  Taylor,  vice  president,  Motorola 
Inc.,  and  James  W.  Alsdorf,  president,  Cory 
Corp.,  named  directors  of  Brand  Names  Foun- 
dation Inc. 

Raymond  B.  George,  vice  president  of  mer- 
chandising, Philco  Corp.,  adds  duties  as  overall 
director  of  advertising  for  consumer  products 
divisions. 

Edward  C.  Portman,  manager,  Early  Apple 
Advisory  Board,  Sebastopol,'  Calif.,  to  newly 
organized  California  Fresh  &  Processing  As- 
paragus Boards,  Stockton,  as  secretary-man- 
ager. 

Maurice  S.  Despres,  53,  board  member  of  Ad- 
miral Corp.  and  president  of  Dale  Dist.  Co., 
died  May  2  in  New  York. 

Franklin  S.  Forsberg,  formerly  with  Forsberg 
&  Church,  management  consultants,  to  Sterling 
Adv.  Inc.,  N.  Y.,  as  vice  president-general  man- 
ager. 

Glen  Jocelyn,  formerly  with  Foote,  Cone  & 
Belding,  L.  A.,  rejoins  Earle  Ludgin  &  Co., 
Chicago,  as  vice  president  and  creative  su- 
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pervisor.  Clifford  Schaible,  former  publisher  of 

Children's  Magazine,  named  account  executive, 
same  agency. 

James  P.  Cody,  manager,  service  dept.,  Burton 
Browne  Adv.,  Chi- 
cago, elected  vice 
president  of  that 
agency. 

Edward    D.  Kahn, 

Victor  A.  Bennett 
Co.,  N.  Y.,  named 
a  vice  president  of 
the  firm.  Mr.  Kahn 
will  supervise  the 
company's  extensive 
expansion  program. 

J.  E.  Devine,  George 
A.  McDevitt  Co., 
N.  Y.,  to  Dancer-Fitzgerald-Sample,  N.  Y.,  as 
account  executive. 

Gertrude  Moeller  shifts  from  Chicago  office 
of  Buchanan  &  Co.,  to  San  Francisco  office  as 
media  director. 

Betty  Boatman,  production  manager,  Mack- 
Wharton  Adv.,  L.  A.,  to  Jere  Bayard  Adv., 
Beverly  Hills,  in  similar  capacity. 

John  J.  Hanselman,  formerly  partner-account 
executive,  Hanselman  &  Clenghen  Adv.,  Port- 
land, to  Blitz  Adv.,  that  city,  in  executive  ca- 
pacity. 

Don  James,  copy  director,  Don  Allen  &  Assoc., 
Portland,  to  Carvel,  Nelson  &  Powell,  that 
city,  as  creative  director. 

Marjorie  Greenbaum,  Foote,  Cone  &  Belding, 
N.  Y.,  to  Dancer-Fitzgerald-Sample,  N.  Y.,  as 
a  copy  supervisor. 

Ivar  Sivertsen,  formerly  with  Francis  J.  Wank 
Adv.,  San  Jose,  Calif.,  to  Benet  Hanau  & 
Assoc.,  that  city,  as  director  of  public  relations. 

Perry  Culp  Jr.,  assistant  director  of  public  re- 
lations, Long-Bell  Lumber  Co.,  Longview, 
Wash.,  to  Tacoma  office,  Cole  &  Weber, 
Seattle-Portland. 

William  Y.  E.  Rambo,  formerly  in  charge  of 
public  relations  and  sales  promotion  copy, 
Ward  Wheelock  Co.,  Phila.,  to  public  relations 
staff,  Arndt,  Preston,  Chapin,  Lamb  &  Keen 
Inc.,  same  city. 

Knowles  L.  Pittman,  former  editor  and  man- 
ager, Galena  (111.)  Gazette,  to  publicity  and 
public  relations  staff,  Needham,  Louis  &  Bror- 
by,  Chicago. 

Lon  C.  Hill,  formerly  with  J.  Walter  Thomp- 
son Co.,  Chicago,  to  copy  dept.,  N.  W.  Ayer 
&  Son,  Philadelphia. 

Joseph  Katz,  president,  The  Joseph  Katz  Co., 
Baltimore,  named  national  chairman,  National 
Flag  Week,  June  13-19. 

John  C.  Morse,  president,  Dan  B.  Miner  Co., 
L.  A.,  elected  to  local  Better  Business  Bureau 
board  of  directors. 

Alexander  W.  Evans,  52,  account  supervisor, 
Hilton  &  Riggio,  Hollywood,  died  April  20  after 
a  brief  illness. 

Kenneth  L.  Andrews,  62,  personnel  director, 
BBDO,  New  York,  died  April  30  after  a  two- 
week  illness. 


MR.  CODY 


Guild  Film  Triples 
Production  Plans 

SALES  exceeding  expectations  were  credited 
last  week  by  the  Guild  Film  Co.,  New  York, 
with  having  induced  the  company  to  triple  its 
production  plans  as  announced  at  the  beginning 
of  the  year  from  an  estimated  75  to  205  episodes 
of  tv  film  programming. 

In  announcing  the  increased  production 
schedule,  Reub  Kaufman,  president  of  Guild, 
declared  that  "our  sales  for  the  first  three 
months  went  beyond  expectations."  He  con- 
tended that  television  advertising  will  "continue 
to  expand,  so  we  are  going  ahead  full  steam." 

Production  budgets  for  the  205  episodes  have 
been  set  at  a  figure  in  excess  of  $3  million. 
This  sum  will  be  applied  to  Guild's  current  three 
tv  filmed  shows,  Liberace,  Life  With  Elizabeth, 
and  Joe  Palooka,  as  well  as  two  new  programs, 
The  Florian  ZaBach  Show  and  The  Frankie 
Laine  Show.  In  addition,  Guild  is  planning 
production  of  26  episodes  of  a  new  sports  tele- 
film series. 

Mr.  Kaufman  said  43  of  the  proposed  205 
episodes  already  have  been  filmed  at  Guild's 
facilities  in  Hollywood.  He  emphasized  that 
plans  do  not  take  into  consideration  Guild's 
new  Liberace  radio  series,  of  which  52  half- 
hour  programs  will  be  ready  for  distribution 
shortly. 

By  the  end  of  1954,  Mr.  Kaufman  said, 
Guild  expects  to  have  available  for  distribution 
39  episodes  of  Joe  Palooka;  91  of  Liberace;  65 
of  Life  with  Elizabeth;  39  of  Florian  ZaBach, 
and  39  of  Frankie  Laine. 

Currently,  Liberace  is  carried  in  82  markets; 
Joe  Palooka,  42,  and  Life  With  Elizabeth,  86. 

Ziv  Tv  Promotes  Three, 
Adds  13  New  Salesmen 

IN  LINE  with  an  expansion  program  at  Ziv 
Television  Programs  Inc.,  M.  J.  Rifkin,  vice 
president  in  charge  of  sales,  announced  last 
week  the  addition  of  13  new  salesmen  and  pro- 
motion of  three  salesmen  to  executive  posts. 

Named  by  Mr.  Rifkin  as  new  spot  sales  man- 
agers were  Joe  Kotler,  Phil  Williams  and  Jack 
Gainey,  who  will  headquarter  in  New  York, 


Cincinnati  and  Dallas,  respectively. 

New  account  executives  in  the  New  York 
office  are  Edward  H.  Benedict,  George  E. 
Brown,  and  Richard  A.  Hamburger.  ArjoointeJ 
to  the  eastern  division  sales  staff  were  William 
Hooper,  George  Vaughn  Jr.  and  George 
Oliviere.  New  salesmen  in  the  central  division 
are  Len  Hensel,  Barney  Broiles,  James  Delaney, 
Robert  Block,  Lynn  Knox,  and  Marion  Stone- 
king.  Jack  W.  Stafford  has  been  named  to  the 
western  division  sales  staff. 

Kirby  Sues  Crawford, 
Others  for  $250,000 

SUIT  asking  $250,000  damages  was  filed  Thurs- 
day in  U.  S.  District  Court,  D.  C,  by  Edward 
M.  Kirby,  Washington,  public  relations  coun- 
sel. Named  as  defendants  were  Broderick  Craw- 
ford, Academy  Award  winning  actor;  Al  Gan- 
naway;  WiHiam  F.  Broidy;  Bill  Broidy  Co.  and 
William  F.  Broidy  Co. 

The  suit  claims  the  defendants  agreed  to 
pay  the  plaintiff  $250,000  "for  securing  the 
permission  of  the  U.  S.  Treasury  Dept.  to  allow 
the  defendants"  to  use  Secret  Service  symbols 
and  file  material  as  the  basis  for  tv,  radio  and 
motion  picture  productions. 

Process  was  served  on  Mr.  Crawford  at  a 
press  and  radio  reception  arranged  in  his  honor 
by  the  plaintiff.  The  invitation  referred  to  the 
actor  as  "my  old  war  comrade." 

The  defendants  state  they  had  no  contract 
or  agreement  with  the  plaintiff  and  flatly  deny 
all  the  charges. 

AAW-HAC  to  Make  Awards 
For  Filmed  Commercials 

CERTIFICATES  of  award  will  be  made  for 
filmed  commercials  in  four  categories  in  the 
third  annual  television  commercials  competition 
sponsored  by  the  Advertising  Assn.  of  the 
West  in  cooperation  with  the  Hollywood  Ad 
Club.  The  categories  are  local,  regional  and 
national  advertisements,  all  one  minute  or  less, 
with  a  general  classification  for  film  or  kine- 
scopes of  any  length. 

Awards  presentations  will  be  made  during 
the  AAW's  51st  annual  convention  at  Salt 
Lake  City,  June  27-30. 


Tv  Film  Producer  Bids  for  Dept.  Store  Business 


DESIGNED  to  bring  the  garment  manu- 
facturers' advertising  budget  into  the  video 
medium  and  give  the  newspapers  a  run  for 
their  money,  Hollywood  producer  Jack 
Chertok  has  devised  a  tv  film  show  espe- 
cially for  department  stores. 

Tentatively  titled  What's  New,  the  half- 
hour  program  is  limited  to  one  store  in  a 
city  on  an  exclusive  one-year  basis.  Each 
store,  Mr.  Chertok  stipulates,  must  pur- 
chase 26  films  for  the  price  set  at  the  average 
Class  B  time  rate  in  that  store's  city,  plus 
$50  for  each  print.  It  is  then  up  to  the 
store  whether  it  will  use  Class  A,  B  or  C 
time,  he  adds. 

Each  film  contains  approximately  15  items 
of  merchandise  divided  into  90-second  seg- 
ments. Radio-tv  announcer  Don  Wilson  is 
commentator  for  each  film,  which  will  have 
store  identification  at  the  beginning  and 
end  of  the  program,  and  feature  only  those 
selected  items  which  the  individual  store 
carries. 


Technique  used  in  the  production  of  these 
segments  approximates  the  fashion  and 
merchandise  layouts  used  by  such  maga- 
zines as  Vogue,  Harpers  Bazaar,  Mademoi- 
selle and  others.  Unadorned  backgrounds 
are  used  which,  Mr.  Chertok  points  out, 
places  all  the  eye  emphasis  on  the  particu- 
lar garment  or  merchandise  being  promoted. 

Additional  features  to  be  incorporated 
include  an  interview  with  a  pertinent  per- 
sonality, such  as  Gussie  Moran  on  sports 
clothes,  Elizabeth  Arden  on  cosmetics 
and  designer  Edith  Head  on  fashions  and 
movies.  Also,  there  will  be  occasional  musi- 
cal numbers  and  featurettes  on  the  care 
and  laundering  of  synthetic  fabrics.  The 
last  minute  of  the  program  is  left  open  for 
slides  the  store  might  produce  locally  on 
last  minute  shopping  news  and  sales. 

Mr.  Chertok,  headquartered  at  General 
Service  Studios,  is  currently  producing  CBS- 
TV's  Private  Secretary  and  ABC-TV's  Caval- 
cade of  America,  Lone  Ranger  and  Sky  King. 
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Academy  Pictures  Appoints 
Tytla  to  Head  Creative  Work 

APPOINTMENT  of  William  Tytla  as  super- 
visor of  creative  work  for  Academy  Pictures 
Inc.,  producer  of  tv  film  programs  and  com- 
mercials, was  announced  at  a  news  conference 
in  New  York  last  week  by  Edward  L.  Gersh- 
man,  president.  Mr.  Tytla,  who  has  worked  for 
several  years  as  an  artist  with  the  Disney 
studios  in  Hollywood,  is  said  to  be  a  specialist 
in  the  creation  of  tv  film. 

A  demonstration  was  held,  for  trade  news- 
men and  agency  personnel,  of  several  animated 
commercial  tv  spot  announcements  in  black- 
and-white  and  color  produced  by  Academy.  A 
highlight  was  the  showing  of  two  color  spot 
announcements  made  for  P.  Ballantine  &  Sons, 
which  were  similar  to  abstractions  utilizing 
myriad  geometric  patterns. 

Growing  Use  of  Live  Action, 
Cartoons  in  Commercials 

TREND  toward  combined  cartoon  and  live 
action  in  tv  film  commercials  is  growing,  ac- 
cording to  Chester  H.  Glassley,  president  of 
Five  Star  Productions  Inc.,  Hollywood,  who 
declared  that  more  than  60%  of  the  firm's 
commercial  spots  fall  into  this  category.  "The 
cartoon  gains  audience  attention  and  interest, 
while  the  live  action  does  a  more  believable 
selling  job,"  he  declared. 

Among  the  firm's  recent  clients  using  this 
technique  are  Pacific  Coast  Borax  Co.,  Brown 
&  Williamson  Tobacco  Corp.  (Raleigh  ciga- 
rettes), Armour  &  Co.  (Miss  Wisconsin 
Cheese),  Falls  City  Brewing  Co.,  7-Eleven 
Stores,  Brown  &  Haley  Candy  Co.,  Ohio  Oil 
Co.,  W.  A.  Sheaffer  Pen  Co.  (Snorkel  pen), 
Tea  Council  and  a  special  series  for  the  Com- 
munity Chest. 

Actor  Ireland  Amends 
His  $1,756#000  Suit 

AMENDMENT  of  his  $1,756,000  breach  of 
contract  and  slander  suit  has  been  filed  by  actor 
John  Ireland.  It  states  the  contract  for  him  to 
portray  the  title  role  in  the  Ellery  Queen  tv 
film  series  was  with  Norvin  Productions,  while 
Television  Programs  of  America  and  producer 
Leon  Fromkees  guaranteed  the  finances.  Agree- 
ment to  amend  the  complaint  was  made  out  of 
court  by  both  sides  [B»T,  April  26]. 

The  suit,  filed  last  March  [B»T,  March  8]  in 
Los  Angeles  Superior  Court,  charged  the  de- 
fendants had  slandered  the  actor  as  "politically 
unacceptable"  after  discharging  him  fiom  the 
series  "without  cause  or  excuse." 

FILM  REPORT 

SALES 

Guild  Films  Co.,  N.  Y.,  has  sold  Life  With 
Elizabeth  in  six  additional  markets,  raising 
total  markets  to  86. 

KTLA  (TV)  Hollywood  has  acquired  local  tele- 
casting rights  to  Hans  Christian  Andersen  series 
of  26  films,  shot  in  Denmark,  from  Interstate 
Television  Corp.,  that  city. 

WEAR-TV  Pensacola,  Fla.,  has  acquired  11 
shows  from  United  Television  Programs  Inc. 

which  are  scheduled  to  start  around  June  1. 
Package  consists  of  Lone  Wolf,  Royal  Play- 
house, Heart  of  the  City,  Old  American  Barn 
Dance,  52  weeks;  Waterfront;  Rocky  Jones, 
Space    Ranger;    Counterpoint;    Your  Gospel 
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Singer;  The  Chimps,  26  weeks;  Double  Play, 
37  weeks;  Hollywood  Offbeat,  13  weeks. 

George  Bagnall  &  Assoc.,  Beverly  Hills,  an- 
nounces that  four  New  York  stations  have  ac- 
quired rights  to  195  5-minute  Crusader  Rabbit 
cartoons,  telecasting  of  which  starts  May  17. 
Stations  are  WNBT  (TV),  WOR-TV,  WPIX 
(TV)  and  WABD  (TV). 

DISTRIBUTION 

Standard  Television,  Beverly  Hills,  has  acquired 
distribution  rights  to  two  feature  films,  "Mimi," 
which  stars  Douglas  Fairbanks  Jr.  and  Ger- 
trude Lawrence,  and  "Tomorrow  the  World." 

Alexander  Film  Co.,  Colorado  Springs,  Colo., 
announces  release  of  tv  film  commercial  pack- 
age featuring  building  materials.  Package  con- 
sists of  thirteen  20-second  and  four  60-second 
films. 

PRODUCTION 

Animated  Production,  N.  Y.,  is  producing  one- 
minute  and  a  20-second  tv  film  commercial  for 
Taylor-Reed   Corp.,    Glenbrook,    Conn.,  for 


CHECKING  sales  report  for  the  Lone  Wolf 
(the  filmed  series  was  purchased  in  25 
major  markets  during  the  first  two  weeks 
of  release)  are  (I  to  r)  Louis  Hayward, 
who  enacts  the  title  role;  Philip  N. 
Krasne,  president,  United  Television  Pro- 
grams Inc.,  and  Jack  J.  Gross,  president, 
Gross-Krasne  Inc.,  Hollywood. 

Spandy  disinfectant.  Agency:  Lewis,  William 
&  Saylor,  N.  Y. 

Roland  Reed  Productions,  Culver  City,  has 
been  contracted  to  shoot  a  3  5-minute  dealer 
training  film  in  color  for  Westinghouse  Electric 
Corp.  in  which  a  name  star  will  be  featured. 
Additionally,  a  color  film  for  New  York  Eco- 
nomic Foundation  will  be  made  by  the  firm 
with  Arthur  Pierson  directing.  Titled  "Chal- 
lenge," it  aims  at  promoting  America.  Roland 
Reed  is  also  preparing  a  pilot  film  for  an  un- 
identified client,  which  will  star  Dave  O'Brien 
in  a  broad  comedy  role.  Mr.  O'Brien,  director- 
star  of  "Pete  Smith  Specialty"  shorts  for 
M-G-M,  will  produce  the  new  tv  series  with 
Guy  Thayer,  executive  producer. 

Royal  Oaks  Productions,  Hal  Roach  Studios, 
Culver  City,  has  started  shooting  two  pilot 
films  in  new  Eye  Witness,  quarter-hour  tv  sus- 
pense series,  in  which  actor  George  Brent 
makes  tv  film  debut.  Firm  is  headed  by  Ray 
Wander,  formerly  with  BBDO,  who  will  write 
and  produce  with  Clarence  Eurist  as  director. 


Screen  Gems  Inc.,  Hollywood,  is  shooting  first 
half-hour  film  in  Father  Knows  Best  series,  to 
be  sponsored  by  P.  Lorillard  Co.  (Kent  ciga- 
rettes), starting  Oct.  3.  Robert  Young  re-creates 
his  radio  role  with  Eugene  Rodney,  producer, 
and  William  D.  Russell,  director.  Columbia 
Pictures'  art  director,  Ross  Bellah,  has  created 
the  permanent  set  of  a  house,  complete  in  every 
detail  with  workable  kitchen,  bath,  etc.,  which 
could  actually  be  lived  in.  Shooting  is  made 
practical  in  that  every  three  feet  of  wall  may 
be  removed  for  the  camera. 

Kling  Studios  announces  production  of  new  tele- 
vision film  commercials  for  Williamson  Dickie 
Mfg.  Co.,  through  Evans  &  Assoc.,  Fort  Worth; 
O'Cedar  Corp.  through  Turner  Adv.,  Chicago; 
Carting's  Brewing  Co.,  through  Lang,  Fisher  & 
Stashower,  Cleveland;  Sentinel  Television, 
placed  direct;  Frigidaire  Div.  of  General  Motors, 
through  Foote,  Cone  &  Belding  (for  Arthur 
Godfrey  &  His  Friends). 

RANDOM  SHOTS 

Federal  Telefilm,  Hollywood,  now  shooting 
The  Falcon  series  for  NBC  Film  Division,  is 

concluding  negotiations  for  tv  film  rights  to 
short  stories  written  by  the  late  Ernest  Haycox. 
Also  scheduled  for  production  in  the  near 
future  is  a  tv  film  version  of  The  Amazing 
Mr.  Malone  radio  program. 

Robert  Maxwell  Assoc.,  Hollywood,  now  shoot- 
ing Lassie  series  to  start  this  fall  on  CBS-TV 
for  Campbell  Soup  Co.,  has  acquired  two 
properties  for  upcoming  series.  They  are  The 
Young  Reverend,  novel  by  Willis  Vachel  Keith, 
and  Leave  It  to  Lester,  situation  comedy  format 
created  by  David  Chandler.  Pilot  films  will  be 
shot  this  fall  under  the  supervision  of  Rudy 
Abel. 

FILM  PEOPLE 

Andrew  G.  Hickox,  secretary-treasurer,  Desilu 
Productions  Inc.,  Hollywood,  elected  vice  presi- 
dent in  charge  of  business  affairs. 

Jack  L.  Brumback,  San  Francisco  account  execu- 
tive, Ziv  Television  Programs,  to  United  Tele- 
vision Programs,  as  head  of  newly  opened  S.  F. 
branch  office. 

Frank  Maun,  formerly  on  Paramount  Pictures' 
sales  staff,  S.  F.,  to  George  Bagnall  &  Assoc., 
as  manager  of  distribution  firm's  Chicago  office. 

Hugh  McColIum,  producer  of  short  subjects, 
Columbia  Pictures,  to  Tv  Spots  Inc.,  Hollywood, 
as  treasurer  and  producer  in  charge  of  all  live 
action  film. 

Sylvia  Lewis,  assistant  choreographer  and  femi- 
nine dancing  lead,  ABC-TV's  film  series  Where's 
Raymond?  assigned  to  leading  dancing  role  in 
RKO  feature  film,  'The  Conquerer." 

V>c  Perrin,  who  portrays  district  attorney  in 

NBC-TVs  film  series-  Dragnet,  assigned  same 
role  in  Warner  Bros,  feature  film  version. 

John  Nesbitt,  creator-narrator  of  "Passing 
Parade"  film  shorts  for  M-G-M,  signed  by  Dud- 
ley Television  Corp.,  Beverly  Hills,  as  star  of 
upcoming  Book  of  Knowledge  tv  film  series. 

Diane  Disney,  daughter  of  Walt  Disney,  and 
Ronald  Miller,  former  USC  football  star,  were 
married  yesterday  (May  9).  Mr.  Miller  is 
associated  with  his  father-in-law  in  the  develop- 
ment of  "Disneyland"  in  Anaheim,  Calif. 

Don  W.  Sharpe,  Hollywood  packager-agent  and 
executive  producer,  Four  Star  Productions, 
father  of  girl,  Tina,  April  29. 
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NOW 

WHO -TV  BRINGS 

WHO'S  RADIO  STANDARDS 
TO  TELEVISION! 


Now  en  the  air  with  TOP  SHOWMANSHIP  - 
TOP  PUBLIC  SERVICE - 
TOP  AUDIENCE  REACTION! 

WHO  has  been  preparing  for  WHO-TV  for  years  ...  as  to  facilities, 
personnel  and  talent  programming. 

Operation-wise,  our  transmitter  building,  remodeled  in  1948,  was  designed  to 
include  TV  facilities.  Our  special  vertical  directionalized  radio  antenna,  erected 
in  1951,  was  designed  to  carry  all  possible  forms  of  high-gain  TV  antennas. 

Personnel-wise,  over  the  years  we  have  accumulated  people  talented  in  radio 
showmanship,  as  well  as  having  intimate  knowledge  of  stage  lighting,  acting, 
and  all  other  components  that  are  necessary  for  outstanding  television 
production,  too. 

Program-wise,our  large  talent  staff  has  been  signed  with  a  special  eye  toward 
TV  as  well  as  radio.  Like  our  Barn  Dance,  much  of  our  radio  programming  has 
been  planned  with  built-in  video  potentials. 

We  are  now  on  the  air.  WHO-TV  pledges  you  that  in  television  as  in  radio, 
the  highest  standards  will  be  maintained,  resulting  in  the  same  audience 
preference  and  advertising  results  for  which  WHO  is  known  throughout  the 
Middle  West. 


WHO-Tf 

CHANNEL  13  •  NBC 

DES  MOINES 

Cel.  B.  J.  Palmer,  President 
P.  A.  Loyet,  Resident  Manager 

FREE  &  PETERS,  INC. 
National  Representatives 


BUSS  MORGAN 


1  tarting  Monday,  August  2, 
Russ  Morgan  will  throw  a 
Q-minute  recorded  disk  jockey 
party,  5  days  a  week  — 

*<ln  the  Morgan  Manor," 

\ 

interesting  personalities 

V  ■ 

a|  they  talk  with  Russ  about 
records,  movies  and  show 


^Usiness  in  general.  Hear  the 
\^irrent  phonograph  record 
ites  . . .  the  smash  hits  of 
yestepSay  and  collector's  items 
of  the  immortal  songs  and 
stars  of  the  past. 


Come  on  along  —  there'll  be 
great  music  and  fun  aplenty  . . . 


Available  for  commercial  spot  participation  on  a  regional 
or  local  basis  —5  days  weekly,  beginning  August  2,  7954. 


LANG  WORTH 


FEATURE  PROGRAMS,  Inc. 


113   WEST    57th   ST.,   NEW   YORK    19,  N.  Y. 


CALIFORNIA  OFFICE:  HUGH  S.  ALLEN  JR.,  MGR. 
21  GRAND  VIEW  AVE.,  SAN  FRANCISCO,  CALIFORNIA 


CANADIAN  OFFICE:  S.  W.  CALDWELL,  LTD. 
447  JARVIS  ST.,  TORONTO,  ONTARIO 


RUSS   MORGAN    "his   /  <?  " 


Master  of  trombone,  piano  and  organ  ...  he  has 
a  pleasant,  easy-going  singing  style.  At  the  age  of 
21,  he  was  arranging  for  John  Philip  Sousa  and 
Victor  Herbert.  Two  years  later  Russ  organized, 
arranged  for  and  fronted  the  great  Jean  Goldkette 
Band  with  Bix  Beiderbecke,  Tommy  and  Jimmy 
Dorsey,  Joe  Venuti,  Eddie  Lang,  and  other  stars. 
Simultaneously  he  was  scoring  "longhair"  music 
for  the  Detroit  Symphony  Orchestra.  He  is  ac- 
claimed one  of  the  outstanding  arrangers  in  the 
business. 

Russ  records  for  Decca.  The  total  number  of  his 


records  sold  is  astronomical.  Four  of  his  Decca 
records  sold  over  a  million  copies  each.  He  is 
one  of  ASCAP's  most  prolific  and  successful 
writers  of  pop  tunes.  To  mention  a  few:  Some 
body  Else  Is  Taking  My  Place  ...  So  Tired  .  .  . 
Does  Your  Heart  Beat  For  Me  .  .  .  Homespun  .  .  . 
You're  Nobody  Till  Somebody  Loves  You  .  -.  .  and 
The  Four  Aces'  current  smash,  hit  recording, 
"So  Long."  He's  witty,  cheerful  and  down-to-earth. 
He  likes  people  ...  and  shows  it. 
These  qualifications  make  Russ  Morgan  outstand- 
ing as  MC  of  his  new  show  "In  the  Morgan  Manor." 


TRADE  ASSNS. 


BUSY  FIVE-DAY  SCHEDULE  PLANNED 
FOR  NARTB  DELEGATES  IN  CHICAGO 

A  host  of  speakers,  roundtable  discussions  and  workshop  sessions 
will  confront  delegates  at  the  May  23-27  convention.  Sports  broad- 
casting-telecasting is  to  come  under  scrutiny,  along  with  color  and 
other  subjects.    Radio-tv  code  enforcement  is  to  be  reviewed. 


SPORTS  broadcasting  and  telecasting  will  join 
fm,  program-advertising  standards  and  newest 
engineering  advances,  including  color  television 
and  fm  multiplexing  as  features  of  the  May  23- 
27  NARTB  convention  to  be  held  at  the  Palmer 
House,  Chicago. 

At  the  weekend  Kenyon  Brown,  KWFT 
Wichita  Falls,  Tex.,  Convention  Committee 
chairman,  and  Robert  K.  Richards,  NARTB 
administrative  vice  president,  were  completing 
a  half-day  sports  program  as  a  Wednesday 
morning  convention  feature. 

George  J.  Higgins,  vice  president  of  KMBC 
Kansas  City,  and  chairman  of  the  NARTB 
Sports  Committee,  will  preside  at  the  sports 
meeting.  Already  scheduled  to  take  part  in  a 
forum  titled  "The  Sports  Question"  are  George 
Trautman,  president  of  the  National  Assn.  of 
Professional  Baseball  Leagues,  and  Jerry  N. 
Jordan,  of  N.  W.  Ayer  &  Son. 

Mr.  Trautman  heads  the  minor  leagues,  which 
claim  to  have  suffered  heavily  from  broadcasts 
and  telecasts  of  major  league  games.  Mr.  Jor- 
dan is  regarded  as  the  leading  research  special- 
ist in  the  sports  field  and  is  author  of  annual 
studies  showing  the  relationship  of  sports  and 
radio-tv  play-by-play  coverage. 

Broadcasting's  Effect  on  Sports 

The  convention  forum  will  go  into  the  con- 
tribution of  the  broadcast  media  to  sports  en- 
thusiasm, which  in  turn  is  reflected  in  gate  re- 
ceipts. From  the  other  viewpoint,  Mr.  Traut- 
man and  possibly  one  or  two  other  sports  figures 
will  give  their  version  of  the  radio-tv  impact 
on  attendance.  Methods  of  handling  radio-tv 
coverage  of  games  will  be  reviewed. 

FCC  Chairman  Rosel  H.  Hyde,  it  was 
learned,  has  accepted  an  invitation  to  address 
the  convention  at  the  Wednesday  luncheon. 
The  FCC  chairman's  address  is  an  annual  fea- 
ture but  NARTB  had  not  announced  Chairman 
Hyde's  acceptance  in  view  of  the  White  House 
delay  in  filling  the  vacancy  created  when  his 
term  ended  April  18. 

A  feature  of  the  Wednesday  luncheon  will  be 


the  appearance  of  Elizabeth  Ellen  Evans,  one 
of  the  Voice  of  Democracy  winners  last  season. 
Miss  Evans  will  voice  her  winning  radio  essay. 

Three  programs  are  scheduled  at  the  May  26 
afternoon  session.  Progress  of  code  enforce- 
ment in  both  radio  and  tv  will  be  reivewed. 
John  E.  Fetzer,  WKZO-TV  Kalamazoo,  will 
speak  as  chairman  of  the  NARTB  Tv  Code  Re- 
view Board.  John  F.  Meagher,  KYSM  Mankato, 
Minn.,  will  appear  as  chairman  of  the  NARTB 
Standards  of  Practice  Committee.  A  panel  on 
freedom  of  information  will  include  Edgar 
Kobak,  WTWA  Thomson,  Ga.,  chairman  of 
NARTB's  Freedom  of  Information  Committee. 
Taking  part  will  be  Richard  Harkness,  NBC 
commentator,  and  Lawrence  Spivak,  of  Meet 
the  Press.  The  forum  will  follow  a  press  con- 
ference format. 

Radio's  role  in  the  nation's  life  will  be  re- 
viewed by  Alfred  Stanford,  former  director  of 
the  Bureau  of  Advertising,  newspaper  sales 
promotion  bureau,  and  currently  publisher  of 
Bolts.  Mr.  Stanford  prepared  the  analysis  of 
the  Politz  study  of  radio  listening. 

Six  FCC  members  will  take  part  in  a  Thurs- 
day morning  roundtable  discussion  in  which 
they  will  answer  broadcasters'  questions  about 
regulation.  Taking  part  will  be  Chairman  Hyde 
and  Comrs.  Robert  T.  Bartley,  Frieda  B.  Hen- 
nock,  John  C.  Doerfer,  George  E.  Sterling  -and 
Robert  E.  Lee. 

A  Broadcast  Advertising  Bureau  sales  clinic 
and  the  annual  banquet  will  wind  up  the  Sun- 
day-Thursday series  of  convention  events. 

Featuring  the  technical  side  of  the  convention 
will  be  a  joint  management-engineering  half- 
day  program  plus  the  largest  collection  of 
broadcast-telecast  equipment  ever  to  be  shown 
at  an  industry  meeting.  The  joint  management- 
engineering  meeting  will  include  workshop  ses- 
sions on  ways  of  buying  tv  film  and  new  devel- 
opments in  labor  relations.  Management  econo- 
mies in  radio  and  tv  will  be  reviewed  along 
with  lessons  learned  to  date  in  color  television. 

Mr.  Brown  formally  will  open  convention 


proceedings  Tuesday,  May  25.     William  S.  j| 
Paley,  CBS  chairman  of  the  board,  will  deliver 
the  keynote  address  and  will  be  presented  the  J 
second  annual  NARTB  keynote  award.  Presi- 
dent Harold  E.  Fellows  will  make  his  annual 
membership  report  at  the  Tuesday  luncheon. 

The  industry's  engineers  will  hold  a  three- 
day  meeting  starting  May  25.  The  program  .  jl 
has  been  prepared  by  a  committee  headed  by 
Raymond  F.  Guy,  NBC  radio  and  allocations 
engineering  manager,  and  A.  Prose  Walker, 
manager  of  NARTB's  engineering  department. 
The  first  day's  agenda  features  color  tv,  in- 
cluding the  story  behind  NTSC  color  standards, 
equipment  operation  and  preparing  transmitters 
for  color.  An  engineering  reception  will  be  held 
that  day. 

Wednesday's  engineering  program  includes  I 
more  color  tv  papers.  Subjects  treated  will  be 
components,  simultaneous  cameras  and  tubes, 
test  gear  and  alignment  tests,  color  encoders, 
color  films,  program  techniques,  staging  and 
lighting  and  an  address  by  NARTB  President  I 
Fellows. 

The  third  day  of  engineering  papers  will  in- 
clude such  aural  broadcast  topics  as  remote 
control,  fm  multiplexing  and  tape  editing.  Cur-  ! 
tis  B.  Plummer,  FCC  Broadcast  Bureau  chief, 
will  discuss  allocation  philosophy.  Image  orthic- 
on  performance,  tv  maintenance,  video  switch- 
ing and  coverage  measurement  papers  will  be 
heard  the  final  afternoon. 

Side  Meetings  Scheduled 

A  series  of  side  meetings  will  be  held  Mon-. 
day,  May  24.  These  include  the  new  Television 
Advertising  Bureau  (see  story  page  27);  Day- 
time Broadcasters  Assn.  (see  story  page  38); 
Radio-Electronics-Tv  Mfrs.  Assn.  equipment 
meeting;  BAB  board  luncheon;  NARTB  lunch- 
eon for  state  broadcasting  association  presi- 
dents; Drew  Pearson's  Program  Service  meeting; 
University  Assn.  for  Professional  Radio  Educa- 
tion; Clear  Channel  Broadcasting  Service;  Ed- 
ward Petry  Co.  meeting;  Council  on  Radio 
Journalism;  NARTB  Sports  Committee;  CBS 
affiliates;  BMI-NARTB  Old-Timers  Dinner. 

General  Electric  Co.  will  hold  a  sales  con- 
ference May  22-28  and  RCA  will  hold  a  May  22 
sales  meeting.  Motion  Pictures  for  Television 
will  meet  May  22.  Sunday,  May  23,  includes 
Central  Broadcasting  Co.  meeting;  BMI  board 
meeting  and  luncheon;  tv  pioneers  dinner,  and 
MBS  affiliates  session. 

BMI  will  hold  a  clinic-breakfast  May  25.  The 
annual  Radio  Pioneers'  Dinner  will  be  held 
May  26. 

May  24  includes  two  meetings  belonging  to 
the  NARTB  agenda  but  preceding  the  formal 
opening.  The  NARTB  tv  membership  will  meet 
at  2  p.  m.  to  elect  five  new  directors  and  handle 
business  matters.  Tv  directors  whose  terms  ex- 
pire are  Chairman  Robert  D.  Swezey,  WDSU- 
TV  New  Orleans;  Clair  R.  McCollough,  Stein- 
man  Stations;  Paul  Raibourn,  KTLA  (TV)  Los 
Angeles;  Harold  Hough,  WBAP-TV  Fort 
Worth,  and  George  B.  Storer,  Storer  Broadcast- 
ing Co. 

FCC  Comr.  Sterling  will  address  an  fm  panel 
session  scheduled  May  24,  3:30  p.m.,  discussing 
fm  multiplexing.  FCC  recently  asked  comments 
of  fm  broadcasters  with  a  view  to  amendment  of 
the  rules  to  permit  specialized  multiplexed  serv- 
ices. Ben  Strouse,  WWDC  Washington, 
NARTB  Fm  Committee  chairman,  will  mod- 
erate the  panel.  Others  taking  part  will  be 
Walter  J.  Brown,  WDXY  (FM)  Spartanburg, 
S.  C;  Carl  George,  WGAR-FM  Cleveland; 
Richard  Field  Lewis,  WRFL  (FM)  Winchester, 
Va.;  Edward  Wheeler,  WEAW  (FM)  Evanston, 
111.  Merrill  Lindsay,  WSOY-FM  Decatur,  111., 
will  explain  revenue  possibilities  in  separate 
programming  of  fm  affiliates  of  am  outlets. 

Broadcasting   •  Telecasting 


NEW  YORK  Radio-Tv  Society  "workshop"  luncheon  April  30  at  the  Roosevelt  Hotel 
feted  principals  of  CBS-TV's  Douglas  Edwards  With  the  News.  L  to  r:  Wilbur  S.  Ed- 
wards, general  sales  manager,  CBS-TV  Film  Sales;  Douglas  Edwards,  show  star;  Don 
McClure,  chairman,  Radio-Tv  Society  "workshop";  Don  Hewitt,  show  co-producer; 
Fred  Mahlstedt,  director  of  operations,  CBS-TV  Film  Sales. 
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for  Unattended  OPERATION 
THE  A,1-^au  14  THE 


When  you  buy  Gates  remote  control,  you  certainly  do  not 
buy  half  a  loaf.  —  The  Gatesway  is  indeed  the  whole  loaf 
in  reliable  equipment  for  unattended  operation. 

Gates  remote  control  includes  rack  cabinets  for  both  studio, 
and  transmitter,  completely  wired  and  ready  to  use.  Mot$i$L 
for  remote  tuning  are  supplied  with  adjustable  brack^^ro 
fit  nearly  every  application.  The  antenna  and  legg$&fi  are 
standard  equipment  —  or,  to  the  point,  we  don'tjjjfeiieve  you 
will  need  the  help  of  your  local  hardware  or^$ectHcal  store 
to  complete  the  installation. 


DIAL  SELECTOR 
METER/TUNING  PANEL 

 i 


J* 

And  no  eq^fpment  of  this  kincUi 
complet^without  a  national  <$Pes 
and  ^i-vice  organization  $^en  as 
Gcvfes  can  offer.  There^flire  five 
,^'ates  major  branche^'lus  a  field^^" 


engineer  near  y&, 
where  you  are.^ 


FREQUENCY  MONITOR 
EXTENSION  PANEL 


Available  f©Y  the  as 
8-page. brochure  j#F'Gates  com 
plete^femote  c^Sfifrol  systems.  — 
By/having  J$\i  informative  bro- 
^nure  ygpS^will  quickly  discov 
y  why  Jjh'e  Gatesway  is  the  G0M- 

IJ/  PLpff  WAY  and  yet  cos'fs,  in 
Bp      ^»rhany  instances,  actuaNyHess 


no  ma 


is  a  new 
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AM  MONITOR  RECEIVER 


I  *  * 


FILTER-RELAY  SECTION 


FM  MONITOR 
RECEIVER 


DIODE  ANTENNA 
CURRENT  METERING 


PRIMARY 
CONTACTOR 


COMPLETE  STUDIO 
REMOTE  CONTROL 


COMPLETE  TRANS- 
MITTER CONTROL 
IN  UNDER-WINDOW 
CABINET 


f 


POWER  SUPPLIES 
ARE  PLUG-IN 


MOTOR  TUNING, 
ALL  MOUNTINGS  PROVIDED 


Houston.  2700  Polk  Avenue 
New  York,  51  East  42nd  Street 


GATES  RADIO  COMPANY 

Manufacturing  Engineers  Since  1922 

Washington,  D.  C,  Warner  Bldg. 
Los  Angeles,    7501  Sunset  Blvd. 
New  York,  International  Div.,  13  East  40th  St 


QUINCY,  ILL.,  U.  S.  A. 


Atlanta,  13th  &  Spring  Sts. 
Montreal,  Canadian  Marconi  Co. 


Broadcasting 


Telecasting 
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100  Schedule  Displays 
At  NARTB  Convention 


NARTB's  annual  equipment  exposition  and  dis- 
plays of  light  gear  and  services  will  include 
nearly  100  industry  firms,  it  was  learned  Thurs- 
day as  the  association  was  completing  plans  for 
the  32d  annual  industry  convention. 

Complete  transmitters  and  all  types  of  re- 
lated studio  and  engineering  devices  will  be  on 
display,  with  heavy  emphasis  on  color  television 
assemblies.  The  exhibits  are  in  charge  of  C.  E. 
Arney  Jr.,  NARTB  secretary-treasurer  and  con- 
vention manager,  and  Arthur  C.  Stringer,  ex- 
position manager. 

Exhibiting  firms  follow: 

Equipment  Manufacturers — Adler  Communica- 
tions Labs.;  Alford  Mfg.  Co.;  Allied  Radio  Corp.; 
Altec  Lansing  Corp.;  Ampex  Corp.:  Andrew 
Corp.;  Berlant  Assoc.;  Blaw-Knox  Equipment 
Div.;  Caterpillar  Tractor  Co.;  Century  Lighting 
Inc.;  Collins  Radio  Co.;  Conrac  Inc.;  Continental 
Electronics  Mfg.  Co.;  Dage  Electronics  Div.  of 
Thompson  Products  Inc.;  Allen  B.  DuMont  Labs.; 
Electro-Voice  Inc.;  Elgin  Metalformers  Corp.; 
Federal  Telecommunication  Labs.;  Federal  Tele- 
phone &  Radio  Corp.;  Gates  Radio  Co.;  General 
Communications  Co.;  General  Electric  Co.;  Gen- 
eral Precision  Lab.;  Gray  Research  &  Develop- 
ment Co.;  Graybar  Electric  Co.;  Houston-Fear- 
less Corp.;  Hughey  &  Phillips;  IDECO  Div., 
Dresser-Stacey  Co.;  International  Business  Ma- 
chines Corp.;  Kalbfell  Labs.;  Kliegl  Bros.; 
Machlett  Labs.:  Musicolor  Inc.;  Phelps  Dodge 
Copper  Products  Corp.;  Philco  Corp.;  Prodelin 
Inc.;  Radio  Corp.  of  America;  Raytheon  Mfg. 
Co.;  Rust  Industrial  Co.;  Paul  Shafer  Custom 
Engineering;  Standard  Electronics  Corp.;  Tele- 
chrome  Sales  Inc.;  Tele-Prompter  Corp.;  Tele- 
vision Specialty  Co.;  Tel-Instrument  Co.;  Tower 
Construction  Co.;  Willys  Motors  Inc.  Electronic 
Div. 

Film,  Program,  Transcription — M.  &  A.  Alex- 
ander Productions;  ABC  Film  Syndication;  A-V 
Tape  Libraries  Inc.;  CBS  Television  Film  Sales 
Inc.;  Flamingo  Films;  General  Teleradio  Inc.; 
Harry  S.  Goodman  Productions;  Guild  Films  Co.; 
Harriscope  Inc.;  Hollywood  Television  Service 
Inc.;  Lang-Worth  Feature  Programs  Inc.;  C.  P. 
MacGregor  Co.;  Minot  Tv  Inc.;  Motion  Pictures 
for  Television  Inc.;  NBC  Film  Division;  Official 
Films  Inc.;  Old  Scotchman's  Scrapbook;  RCA 
Recorded  Program  Services;  RadiOzark  Enter- 
prises Inc.;  Screen  Gems  Inc.;  SESAC;  Sterling 
Television  Co.;  Television  Programs  of  America 
Inc.;  United  Television  Programs  Inc.;  Unity 
Television  Corp.;  World  Broadcasting  System; 
Fredric  W.  Ziv  Co.;  Ziv  Television  Programs  Inc. 

Station  Representatives — John  Blair  &  Co.; 
Blair-Tv  Inc.;  Boiling  Co.;  Branham  Co.;  Henry 
I.  Christal  Co.;  Harrington,  Righter  &  Parsons; 
H-R  Representatives  Inc.;  George  P.  Holling- 
bery  Co.:  Katz  Agency  Inc.;  Meeker  Television 
Inc.;  Robert  Meeker  Assoc.;  National  Telefilm 
Assoc.;  Edward  Petry  &  Co.;  Venard,  Rintoul 
&  McConnell;   Weed  &  Co. 

Networks— ABC-TV;  CBS-TV;  DuMont  Tv 
Network;  MBS;  NBC. 

News  Services  —  Associated  Press;  Interna- 
tional News  Service,  Tv  Dept.;  Telenews  Pro- 
ductions. 

Research — A.  C.  Nielsen  Co. 

Service  Organizations — Keystone  Broadcasting 
System;  Standard  Rate  &  Data  Service. 

Telephone — American  Telephone  &  Telegraph 
Co.  Long  Lines  Dept. 


Daytime  Broadcasters  Plan 
Tests  on  Carrier-Current 

TESTS  of  carrier-current  broadcasting  will  be 
conducted  by  members  of  Daytime  Broadcast- 
ers Assn.  during  early  morning  hours,  with  re- 
ports to  be  submitted  to  the  FCC  [Closed  Cir- 
cuit, May  3]. 

The  experiments  are  designed  to  show 
whether  daytime  stations  could  operate  after 
sunset  by  transmitting  over  telephone  and  elec- 
tric utility  lines,  a  type  of  service  used  at  Army 
posts  and  by  many  college  campus  stations. 

DBA  proposes  to  test  powers  ranging  from 
20  to  250  w,  according  to  Kenneth  Patterson, 
WSIV  Pekin,  111.,  DBA  president.  The  project 
will  be  discussed  at  a  meeting  of  DBA  to  be 
held  May  24  at  9  a.m.,  during  the  NARTB 
convention  at  the  Palmer  House,  Chicago.  The 
125  DBA  members  will  attend  this  session, 


with  all  non-member  daytime  stations  invited 
to  take  part. 

A  major  DBA  project  is  based  on  a  proposal 
for  daytime  stations  to  be  granted  minimum 
operating  hours  from  5  a.m.  to  7  p.m.  through- 
out the  year  instead  of  the  present  sunrise-to- 
sunset  formula.  Carrier  service,  it  is  claimed, 
would  permit  limited  broadcast  after  7  p.m. 
but  the  carrier  tests  do  not  affect  the  objective 
of  fixed  year-round  hours. 

The  carrier  idea  developed  from  DBA  dis- 
cussions with  the  FCC  Broadcast  Bureau.  DBA 
will  assign  eight  member  stations  located  around 
the  nation  to  make  transmission  tests  in  early 
morning  hours.  Data  will  be  gathered  on 
methods  of  connecting  into  power  lines  with 
various  transmitter  powers.  FCC  monitor  re- 
ceivers will  measure  skywave  signals  radiated. 
Local  field  intensities  will  be  measured  near 
the  test  stations. 

Experiments  will  be  conducted  over  a  period 
of  several  months,  after  which  data  will  be 
given  FCC  for  study.  Of  the  2,600  am  sta- 
tions on  the  air,  807  operate  daytime  only. 
DBA  contends  534  of  these  stations  are  in  com- 
munities having  no  local  fulltime  am  service. 

Dist.  12  Names  Casper 

CY  CASPER,  WBBZ  Ponca  City,  Okla.,  has 
been  named  NARTB  District  12  (Kan.,  Okla.) 
director.    He  will  join  the  Radio  Board  at  the 

r    _         close  of  the  industry 

convention  in  Chica- 


go May  23-27,  suc- 
ceeding Jack  Todd, 
KAKE  Wichita. 

Mr.  Casper  was 
elected  in  a  special 
nomination  and  elec- 
tion required  when, 
due  to  the  large  num- 
ber of  names  sub- 
mitted, no  person  in 
the  district  received 
the    minimum  five 


MR.  CASPER  ballots  required  for 

nomination. 

A  special  election  is  now  underway  to  name 

a  district  director  for  District  10  (Iowa,  Mo., 

Neb. ) .    K.  S.  Gordon,  KDTH  Dubuque,  Iowa, 

was  elected  but  declined  to  serve  because  of 

business.    The  result  will  be  announced  later 

this  month. 

NATRFD  Completes  Part 
Of  June  1  Clinic  Agenda 

REPRESENTATIVES  from  station,  advertiser 
and  agency  fields  will  participate  as  panelists 
during  one  session  of  the  national  sales  clinic 
conducted  by  the  National  Assn.  of  Television 
&  Radio  Farm  Directors  in  Chicago  June  1. 

The  topic,  "How  to  Get  the  Most  From  Farm 
Radio  and  Television,"  will  be  one  of  the  sub- 
jects discussed  at  the  Sheraton  Hotel  sessions, 
sponsored  jointly  by  NATRFD  and  51  cooperat- 
ing stations,  according  to  Mai  Hansen,  WOW- 
AM-TV  Omaha,  program  chairman.  Jack 
Jackson,  KCMO  Kansas  City  and  NATRFD 
president,  will  be  moderator. 

Slated  to  participate  in  this  session  are  P.  A. 
(Pat)  Sugg,  WKY-AM-TV  Oklahoma  City; 
Lew  Van  Nostrand,  WMT-AM-TV  Cedar 
Rapids;  Jack  Bow,  Bozell  &  Jacobs,  Kansas 
City,  and  John  H.  Boyle,  Reynolds  Metals  Co., 
Louisville.  Jim  Chapman,  WRFD  Worthington, 
Ohio,  is  publicity  liaison  director  for  the  clinic, 
first  of  its  kind  to  be  projected  by  farm  directors 
on  a  national  level. 

Other  clinic  sessions  will  be  announced  later. 


SCAAA  CONFERENCE 
LAUDS  RADIO-TV 

Conference  is  told  that  in 
Southern  California  radio  has 
not  lost  its  business  or  audi- 
ence in  competition  with  tv. 
Tv,  however,  can  demonstrate 
products  with  action  and  ex- 
planation, delegates  told. 

MERITS  of  radio  and  television  as  advertising 
media  came  under  scrutiny  at  the  fourth  an- 
nual conference  of  Southern  California  Adver- 
tising Agencies  Assn.  in  Palm  Springs  April  29- 
May  1. 

Prophets  of  radio's  doom  have  been  proved 
wrong,  J.  Frank  Burke  Jr.,  president  and  general 
manager,  KFVD  Los  Angeles,  and  president, 
Southern  California  Broadcasters  Assn.,  told 
the  agency  executives.  However,  he  took  radio 
to  task  for  its  defensive  and  "somewhat  nega- 
tive" attitude  in  face  of  "certain  advertisers  and 
agencies  who  went  on  a  hysterical  tv  binge 
several  years  ago  and  haven't  sat  back  and 
evaluated  the  picture  since."  In  Southern  Cali- 
fornia, at  least,  radio  has  not  lost  business  or  its 
audience  in  competition  with  tv,  he  pointed  out. 

Referring  to  the  Alfred  Politz  survey,  Mr. 
Burke  reminded  the  SCAAA  members  that  "two 
out  of  three  adults  listen  to  radio  during  an 
average  day,"  in  tv  areas.  "The  40  million 
people  in  radio's  daily  audience  listen  for  just 
under  three  hours  a  day.  In  the  day,  they  listen 
while  doing  other  things.  In  the  evening,  they 
listen  exclusively." 

Mr.  Burke  stated  that  radio  is  capable  of 
reaching  its  audience  while  they  are  doing  some- 
thing else,  without  interfering  with  their 
activities.  Out-of-home  listening,  especially  in 
Southern  California,  is  a  major  market  in  itself, 
he  declared.  In  the  region,  automobile  radios 
outnumber  tv  sets,  he  pointed  out. 

Richard  Moore,  vice  president  and  general 
manager,  KTTV  (TV)  Hollywood,  told  SCAAA 
members  that  tv  supplies  the  two  principle 
supports  of  any  sales  effort — merchandising  and 
advertising.  "Television  in  Southern  California 
can  get  advertisers  past  two  million  doors  and 
permits  them  to  demonstrate  their  products  with 
action  and  explanation,"  he  stated.  The  only 
requirement  for  success  is  the  correct  use  of  tv 
advertising,  he  added. 

Practice  of  running  several  tv  spot  announce- 
ments consecutively  was  defended  by  Mr. 
Moore,  who  stated  objections  arose  mainly  from 
agencies  protesting  high  tv  time  rates.  Actually, 
no  evidence  exists  that  this  practice  reduces 
impact  of  any  single  commercial,  and  writing 
and  presentation  remain  principle  factors  in  a 
commercial's  success,  he  declared. 

Kobak  Attacks  Network 
Spot  Participation  Plans 

NETWORK  participation  or  spot  programs 
"could  put  the  representatives  out  of  business," 
Edgar  Kobak,  WTWA  Thomson,  Ga.,  presi- 
dent of  the  Advertising  Research  Foundation, 
said  last  week  in  an  address  to  the  Broadcast 
Executives  Club  of  Chicago.  Mr.  Kobak  said, 
too,  it  would  be  an  error  to  set  up  a  tv  sales 
promotion  agency  without  network  participa- 
tion (story  page  27). 

In  discussing  network  spot  activities,  Mr. 
Kobak  claimed  the  concept  of  program  per- 
sonnel controlling  all  programs  over  the  heads 
of  advertisers  is  wrong.  "When  an  advertiser 
buys  time,  as  well  as  a  network,"  he  said,  "he 
has  a  financial  stake  in  the  improvement  of 
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Everyone  has 
something 
he  does 
best. . . 


.  .  .  and  chances  are  that  the  person  who  specializes 
in  a  single  skill  will  do  it  far  better  than  the  one 
with  divided  interests.  We  can't  speak  for 
others— but,  in  our  case,  exclusive  attention  to  the 
rendering  of  quality  television  representation 
attracts  quality  TV  stations  such  as  the 
leaders  shown  below.  There  is,  we  suggest,  a 
potentially  profitable  thought  for  others  in 
this  continuing  success. 


Harrington,  Righter  and  Parsons,  Inc. 

New  York 
Chicago 
San  Francisco 

television  — the  only  medium  we  serve 


WAAM  Baltimore 

WEEN -TV  Buffalo 

WFMY-TV  Greensboro 

IV DA F-  TV  Kansas  City 

WHAS-TV  Louisville 

JVTMJ-TV  Milwaukee 

JVMTW  Mt.  Washington 
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the  program  or  he  will  drop  out.  But  if  he 
buys  only  participations  or  spots,  he  has  no 
interest  in  it."  If  the  representative  business 
disintegrates,  he  continued,  "then  you  cut  down 
on  the  business  to  be  sold  on  the  road  by 
representative  salesmen — you  are  underselling 
radio." 

Mr.  Kobak  said  the  broadcasting  industry 
"could  disintegrate  pretty  fast  if  we  play  fast 
and  loose  with  rate  cards,"  advocating  a  "real- 
istic" price  structure.  Tracing  the  history  of 
ARF,  he  said  one  committee  will  soon  have  a 
report  on  the  Politz  survey  of  radio  listening. 
BAB  has  asked  a  radio  homes  study  and  a  com- 
mittee will  go  into  audience  habits.  One  goal, 
he  said,  is  a  set  of  standards  by  which  all  media 
can  be  compared.  He  questioned  rate-card 
formulas  and  the  discount  structure. 

Third  BAB  Series 
From  June  7 -Aug.  31 

SCHEDULE  for  the  third  annual  series  of 
BAB  clinics,  covering  37  cities  and  extending 
from  June  7  through  Aug.  31,  was  announced 
by  BAB  last  week. 

Unlike  last  year's  clinics,  which  were  open 
to  all  stations,  the  1954  series  will  be  for  BAB 
members  only.  Last  year  the  clinics  attracted 
a  total  of  more  than  2,000  station  managers, 
sales  managers,  salesmen  and  service  personnel. 

BAB  President  Kevin  Sweeney,  Local  Pro- 
motion Director  David  Kimble,  and  National 
Promotion  Director  Norman  Nelson  are  ex- 
pected to  travel  some  40,000  miles  to  34  states 
to  conduct  the  clinics.   Schedule  follows: 

June  7,  Louisville;  June  8,  Atlanta;  June  10, 
Birmingham;  June  11,  Memphis;  June  14,  New 
Orleans;  June  15,  San  Antonio;  June  17,  Dallas; 
June  18,  Tulsa;  June  21,  Omaha;  June  22,  Des 
Moines;  June  24,  Minneapolis;  June  25,  Dakotas; 
July  12.  Burlington,  Vt.;  July  13,  Boston;  July 

15,  Syracuse;  July  16,  New  York  City;  July  19, 
Tampa;  July  20,  Charlotte;  July  22,  Richmond; 
July  23,  Washington;  July  26,  Philadelphia:  July 
27,  Pittsburgh;  July  29,  Cleveland;  July  30,  De- 
troit; Aug.  9,  Milwaukee;  Aug.  10,  Chicago;  Aug. 
12,  Los  Angeles;  Aug.  13,  San  Francisco;  Aug. 

16,  Portland,  Ore.;  Aug.  17,  Seattle;  Aug.  19, 
Montana;  Aug.  20,  Boise;  Aug.  23,  Salt  Lake 
City;  Aug.  24,  Denver,  Aug.  26,  Albuquerque; 
Aug.  27,  Wichita;  Aug.  30,  St.  Louis;  Aug.  31, 
Indianapolis. 

Copyright  Record  Labeling 
Asked  by  Montana  Committee 

ALL  COPYRIGHT  owners  should  be  required 
to  label  all  published  music,  records,  transcrip- 
tions and  other  recordings  so  the  commercial 
user  can  know  the  legal  owner  and  thus  pay 
the  proper  person  for  commercial  use,  in  the 
opinion  of  the  Copyright  Committee  of  Mon- 
tana Radio  Stations  Inc. 

Ian  A.  Elliot,  MRS  president,  said  the  com- 
mittee has  recommended  that  all  copyright 
owners  and/or  licensors  be  required  to  offer 
their  works  on  a  per  program  or  per  piece  basis, 
as  well  as  on  a  blanket  contract  basis,  with  the 
provision  included  in  consent  decrees.  The  $250 
infringement  clause  should  be  modified  to  cover 
actual  damages  as  judged  by  a  local  court,  it 
was  recommended.  MRS  members  were  urged 
to  contact  their  Congressmen,  urging  that  the 
provisions  be  made  a  part  of  S-1106,  copyright 
bill  now  in  committee. 

NARTB  By-Laws  Amended 

TWO  amendments  to  the  NARTB  by-laws  were 
adopted  overwhelmingly  by  the  membership  in 
a  recent  referendum,  according  to  C.  E.  Arney 
Jr.,  NARTB  secretary-treasurer.  The  first  cor- 
rects language  to  prevent  dual  representation  of 
one  company  or  commonly  owned  group  of 
stations  on  the  board.  The  second  is  designed 
"to  give  stability  to  the  existence  of  the  Tele- 
vision Code  Review  Board,  "insuring  its  con- 
tinuing existence. 


Mad  sen  Leaves  KOVO 
To  Accept  BAB  Post 

APPOINTMENT  of  Arch  L.  Madsen,  vice 
president-general  manager  of  KOVO  Provo, 
Utah,  as  BAB's  director  of  member  service, 
effective  today 
(Monday),  was  an- 
nounced last  week 
by  Kevin  Sweeney, 
BAB  president.  Mr. 
Madsen  succeeds 
William  Wyatt,  who 
has  resigned  to  join 
the  A.  C.  Nielsen 
Co. 

Mr.  Madsen,  who 
has  been  a  member 
of  BAB's  board  of 
directors  for  the  past 
two  years  and  has 
resigned  from  that 
post,  started  his  broadcasting  career  on  the 
engineering  staff  of  KSL  Salt  Lake  City  20 
years  ago.  He  was  commercial  manager  of 
KUTA  Salt  Lake  City  in  1938  and  1939  and 
was  a  co-founder  and  organizer  of  the  Inter- 
mountain  Network  in  1940.  During  1947-48 
he  served  as  director  of  commercial  operations 
for  KSL.  In  his  new  post,  Mr.  Madsen  will 
operate  out  of  BAB's  New  York  headquarters. 


MR.  MADSEN 


'Wyd,  Wyg#  Yactar# 

BAB's  battle-cry  for  this  summer  is: 
"Wyd,  wyg,  yactar!"  The  slogan,  which 
will  figure  prominently  in  a  package  of 
24  on-the-air  announcements  that  is  being 
distributed  to  more  than  800  BAB  mem- 
ber stations,  means:  "Whatever  You  Do, 
Wherever  You  Go,  You're  Always  Close 
to  a  Radio!"  The  announcements,  which 
constitute  series  number  four  in  BAB's 
continuing  campaign  to  "sell  radio  on 
radio,"  is  designed  for  broadcast  in  May, 
June,  July  and  August.  They  con- 
sist of  six  one-minute  spots,  ten  station 
breaks  and  eight  eight-second  identifica- 
tion announcements.  The  "Wyd,  wyg 
yactar"  slogan  is  featured  in  the  com- 
plete set  of  teaser-type  ID  announce- 
ments. 


Duffy,  Bonfig  to  Address 
Chicago  Tribune'  Forum 

BEN  DUFFY,  president  of  BBDO,  and  Henry 
C.  Bonfig,  vice  president  of  Zenith  Radio  Corp., 
will  be  among  24  speakers  at  the  Chicago 
Tribune's  fifth  annual  Distribution  and  Adver- 
tising Forum  May  17-18. 

Business  and  industrial  leaders  will  discuss 
market  advances  that  can  help  achieve  higher 
living  standards.  The  three  sessions  will  be 
held  in  the  audience  studio  of  WGN,  the  Trib- 
une station. 

Mr.  Duffy  will  be  a  panelist  at  the  May  18 
afternoon  meeting  on  "Advertising  to  Raise 
the  Standard  of  Living."  Other  speakers  in- 
clude Glenn  Gundell,  vice  president,  National 
Dairy  Products  Corp.;  George  H.  Hartman, 
president  of  George  H.  Hartman  Co.,  an  agen- 
cy; John  H.  Tinker  Jr.,  senior  vice  president 
and  creative  director  for  radio-tv,  McCann- 
Erickson,  and  Chester  Miller,  copy  supervisor, 
Leo  Burnett  Co. 

A  morning  session  will  include  Mr.  Bonfig 
and  W.  Paul  Jones,  president  of  Servel  Inc.; 


John  F.  McBride,  manager  of  marketing,  Gen- 
eral Electric;  L.  P.  Reed,  president  of  Sawyer 
Biscuit  Co.,  and  M.  F.  Peckels,  consumer  rela- 
tions manager,  International  Harvester  Co.  The 
clinic  will  be  devoted  to  the  management  view 
of  advertising  and  distribution,  including  costs 
and  product  development. 

The  opening  discussion  on  marketing  May  17 
will  feature  Charles  W.  Adams,  Coca-Cola 
Inc.;  Harry  Alter,  Harry  Alter  Co.;  James  P. 
Delafield,  Birds  Eye  Div.  of  General  Foods; 
T.  H.  Young,  U.  S.  Rubber  Co.,  and  other 
marketing  specialists. 

BAILEY  ELECTED 
AFCA  PRESIDENT 

Armed  Forces  Communications 
Assn.  holds  its  eighth  annual 
convention  in  Washington. 
Delegates  hear  of  the  role 
communications  is  playing  in 
the  nation's  defensive  efforts, 

GEORGE  W.  BAILEY,  executive  secretary  of 
the  Institute  of  Radio  Engineers,  was  elected 
president  of  the  Armed  Forces  Communications 
Assn.  for  a  one-year  term  at  a  meeting  of  the 
AFCA  board  in  Washington  last  Friday,  on  the 
last  day  of  the  two-day  eighth  annual  AFCA 
convention  at  the  Shoreham  Hotel. 

Named  vice  presidents  were:  Maj.  Gen.  G.  A, 
Blake,  chief  of  Air  Force  Communications; 
Maj.  Gen.  G.  I.  Back,  chief  signal  officer;  Rear 
Admiral  W.  B.  Ammon,  chief  of  Naval  Com- 
munications; W.  W.  Watts,  RCA  executive  vice 
president  in  charge  of  the  electronic  products 
division,  and  Rear  Admiral  E.  W.  Stone,  presi- 
dent of  American  Radio  &  Cable  Co. 

Washington  War  Service 

Mr.  Bailey  served  in  Washington  during 
World  War  II  as  chief  of  the  Office  of  Scientific 
Personnel  under  Dr.  Vannevar  Bush,  director  of 
the  Office  of  Scientific  Research  &  Develop- 
ment, and  received  the  Certificate  of  Merit  from 
President  Truman.  An  internationally  known 
amateur  radio  operator,  he  was  president  of  the 
American  Radio  Relay  League  and  of  the  Inter- 
national Amateur  Radio  Union  from  1940  to 
1952. 

At  the  annual  AFCA  banquet  Friday  evening, 
Hal  S.  Dumas,  executive  vice  president  of 
AT&T,  addressed  the  association  on  "Commu- 
nications for  Continental  Defense,"  saying  that 
"it  is  the  American  peacetime  habit  of  using 
electrical  communications  universally  that 
makes  it  a  weapon  immediately  available  for 
our  defense." 

He  said  17  telephone  companies,  "from 
Western  Electric,  from  AT&T's  Long  Lines 
Dept.,  and  from  the  Northern  Electric  Co.  of 
Canada,"  were  involved  in  work  by  the  Defense 
Dept.  in  its  recently-announced  plans  for  the 
Distant  Early  Warning  Line  from  Alaska  to 
Greenland  to  give  American  cities  up  to  six 
hours  warning  should  an  air  attack  be  launched 
over  the  Polar  region. 

Citing  the  contribution  of  communications  to 
development  of  the  Nike  guided  missile,  which 
tracks  down  and  destroys  enemy  planes,  he  said 
the  military  services  "can  count  fully  on  the 
men  and  women  of  the  communications  in- 
dustry." 

Frederick  R.  Lack,  vice  president  of  Western 
Electric  Co.,  was  among  speakers  at  a  Thurs- 
day symposium.  Others  were  Federal  Civil  De- 
fense Administrator  Val  Peterson,  who  also 
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ANOTHER  "FIRST"  FOR  WKY-TV! 

Local  "live"  color  was  first  introduced 
to  Oklahoma  TV  viewers  in  a  five-minute 
telecast  at  6  p.m.  on  April  8 
by  E.  K.  Gaylord,  president  of  the 
Oklahoma  Publishing  Company  and 
WKY  Radiophone  Co. 
Now,  with  two  complete  camera  chains 
in  operation,  WKY-TV  is  nation's  first 
independent  station  to  have  a  regular 
schedule  of  local  "live"  color  programs. 
Far-sighted  planning  made  it  possible 
for  WKY-TV  to  receive  the  first  color 
cameras  delivered  to  any  independent 
station  in  America!  This  same  foresight 
has  been  characteristic  of  every  phase  of 
WKY-TV's  operation.  That's  why 
WKY-TV  is  FIRST  in  black  and  white 
television* — as  well  as  COLOR! 

•Pulse  29-County  Audience  Survey, 
Hooper  Oklahoma  City  Audience 
Survey  of  January,  1954,  and  ARB, 
March,  1954.  See  your  Katz  man. 


WKY  •  •  •  FIRST  Radio  Station  in  Oklahoma 
WKY-TV  FIRST  Television  Station  in  Oklahoma 
WKY-TV  FIRST  Station  with  Color  TV  in  Oklahoma     CHANNEL  4 
WKY-TV  FIRST  In  Popularity  in  Oklahoma  OKLAHOMA  CITY 


WKY-TV 


Owned  and  Operated  by 

The  Oklahoma  Publishing  Co. 

The  Daily  Oktahoman-Oklahoma  City  Times 

The  Farmer-Stockman  —  WKY  Radio 

Represented  by  The  Katz  Agency,  /nc. 
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spoke  at  the  Thursday  keynote  luncheon;  Arthur 
Flemming,  director  of  the  Office  of  Defense 
Mobilization,  and  Maj.  Gen.  Frederick  Harrison 
Smith,  vice  commander  of  the  Air  Defense 
Command. 

In  his  symposium  talk,  Mr.  Peterson  said 
there  is  not  "sufficient  capacity"  for  handling 
messages  in  time  of  all-out  attack,  adding,  "We 
have  a  need  for  better  activating  and  control 
systems  to  insure  positive  warning,  free  from 
possibility  of  mistake  or  misfire;  systems  which 
will  reach  into  the  perceptive  range  of  every 
man,  woman  and  child,  including  our  workers, 
our  families  at  home,  our  executives  sealed  in 
air-conditioned  office  buildings." 

The  Army,  Navy  and  Air  Force  had  elec- 
tronic equipment  on  display. 

Army  Signal  Corps  soldier-specialists  from 
Fort  Monmouth  exhibited  several  experimental 
devices  using  transistors  and  printed  circuits, 
including  the  "Dick  Tracy"  wrist  radio.  Also 
shown  were  a  four-ounce  amplifier  and  radar 
and  photographic  equipment. 

Two  new  radio  relay  sets  were  shown,  the 
smaller  designed  for  vehicular  use,  to  establish 
mobile  radio  relay  facilities  in  front  line  posi- 
tions, by  spacing  vehicles  25  miles  apart,  for 
multi-channel  communications. 

The  larger  radio  relay  set  provides  a  12- 
channel  carrier  telephone  system  and  introduces 
automatic  frequency  regulation  for  tactical  use 
for  the  first  time. 

NCAA  Budgets  $70#650 
For  '54  Grid  Tv  Program 

NCAA's  executive  committee  last  Wednesday 
approved  a  $70,650  budget  for  operation  of 
the  1954  controlled  football  tv  program  already 
adopted  by  the  association's  membership. 

At  the  same  time  the  committee  heard  and 
discussed  a  report  on  the  whole  football  tele- 
vision program,  including  its  organization  and 
operation.  NCAA  has  selected  ABC-TV  for 
games  next  fall  [At  Deadline,  April  26]. 

NCAA's  video  budget  will  be  used  to  defray 
expenses  for  producting  the  control  plan,  ac- 
cording to  Walter  C.  Byers,  executive  director. 
These  include  money  for  four  or  five  meetings 
of  the  NCAA  Tv  Committee  and  expenses  in- 
curred through  the  administrative  offices  of 
Asa  Bushnell,  NCAA  tv  program  director. 

The  executive  committee  met  Wednesday  and 
Thursday  and  NCAA's  18-man  policy  council 
Friday  and  Saturday  at  Chicago's  La  Salle 
Hotel.  The  tv  phase  was  only  one  of  many 
matters  taken  up  at  the  annual  spring  meeting. 

Bernald  Heads  Korea  Drive 

GENE  BERNALD,  president  of  Pan-American 
Broadcasting  Co.,  station  representatives,  last 
week  was  named  chairman  of  the  American- 
Korean  Foundation's 
radio  industry  com- 
mittee for  "Help  Ko- 
rea Trains."  He  will 
contact  U.  S.  radio 
stations  and  other 
segments  of  the  in- 
dustry in  an  effort  to 
obtain  gifts  of  broad- 
casting equipment  to 
revitalize  the  Korean 
Broadcasting  System, 
which  was  demol- 
ished during  the  Ko- 
rean war,  and  also 
will  seek  new  and 
used  technical  books,  receiving  sets,  recordings, 
tapes,  musical  programs,  and  other  supplies  and 
equipment.  Headquarters  of  the  radio  division 
for  "Help  Korea  Trains"  is  at  the  American- 
Korean  Foundation,  20  Park  Ave.,  New  York. 


MR.  BERNALD 


SMPTE  SETS  COLOR 
FILM  REEL  TEST 

COLOR  test  film  reel,  which  will  be  used  as 
standard  for  all  television  station  operators  and 
equipment  manufacturers,  will  be  produced  by 
the  Television  Committee  of  the  Society  of 
Motion  Picture  &  Television  Engineers,  it  was 
announced  last  week. 

The  announcement  was  made  at  the  75th 
semiannual  convention  of  the  SMPTE  at  Wash- 
ington's Hotel  Statler  last  week.  More  than 
500  film  and  tv  technicians  were  registered. 

Entire  Friday  session  of  the  convention  was 
devoted  to  television.  Twelve  "papers"  were 
read  on  that  subject. 

In  deciding  to  start  work  on  a  color  test  film 
reel,  the  SMPTE  tv  committee  determined  that 
the  test  reel  will  be  made  up  of  sections  from 
the  four  major  manufacturers  of  color  film — 
Technicolor,  Ansco,  DuPont  and  Eastman- 
Kodak. 

Test  reel  will  permit  broadcasters  and  equip- 
ment makers  to  check  the  performance  of  equip- 
ment, it  was  pointed  out.  A  tv  test  reel  for 
black  and  white  film  is  standard  for  present 
monochrome  operations,  it  was  explained.  This, 
too,  was  developed  by  SMPTE. 

Work  on  the  test  reel  will  begin  early  in 
June,  it  was  decided.  It  was  hoped  to  have  the 
project  completed  by  fall.  Thomas  Gentry  Veal 
of  Eastman-Kodak  is  chairman  of  this  com- 
mittee. 

The  Television  Studio  Lighting  Committee 
agreed  to  broaden  its  study  of  lighting  standards 
by  including  non-network  owned  station  opera- 
tors, it  was  announced.  At  present,  major  net- 
work technical  personnel  have  been  working 
on  this  subject.  H.  M.  Gurin  of  NBC  is  chair- 
man of  this  committee. 

The  convention  also  heard  W.  W.  Watts,  RCA 
executive  vice  president  in  charge  of  electronics 
products,  declare  that  RCA  may  spend  $30 
million  in  establishing  color  tv  as  a  new  service 


Tactical  Tv 

ESTABLISHMENT  of  an  experimental 
Tactical  Television  Unit  by  the  U.  S. 
Army  Signal  Corps  was  announced  at  the 
75th  semiannual  convention  of  the  So- 
ciety of  Motion  Picture  &  Television 
Engineers,  held  last  week  in  Washington. 

If  proven  out  in  tests,  the  unit  mav 
revolutionize  battlefield  "command," 
Capt.  H.  C.  Oppenheimer,  Army  Signal 
Corps,  told  SMPTE  audience  at  the  tele- 
vision sessions  Friday. 

Command  of  troops  in  battle  has  al- 
ways been  tenuous,  the  Signal  Corps 
officer  said.  Runners,  smoke  signals, 
pigeons  were  used  in  earlier  days;  now 
we  have  radio  and  wire  communications. 
But  television  may  permit  a  commander 
for  the  first  time  in  warfare  to  eyewitness 
the  events  on  the  battlefield. 

Tv  has  aided  in  certain  types  of  train- 
ing, Capt.  Oppenheimer  said.  It  was 
found,  for  example,  he  explained,  that 
one  group,  comprising  the  lower  50%  in 
I.Q.  standing,  was  aided  "considerably" 
by  tv  instruction — compared  with  no 
difference  in  the  group  composed  of  the 
upper  half  in  I.Q.  standing. 

Long  distance  viewing  of  contami- 
nated or  inaccessible  areas  is  also  a  pos- 
sibility with  tv,  he  explained.  This  would 
be  particularly  valuable  in  atomic  war- 
fare, he  said. 


to  the  American  public.  RCA  already  has  spent 
$30  million  in  developing  compatible  color  tv, 
he  said. 

Mr.  Watts  predicted  that  by  July  1  there 
would  be  75  cities  interconnected  for  color  tv; 
and  that  by  the  end  of  1954  there  would  be 
more  than  140  cities  able  to  receive  network 
color  programs.  There  will  be  125  stations  able 
to  broadcast  color  by  then,  Mr.  Watts  estimated, 
and  their  signals  will  cover  75%  of  the  coun- 
try's population. 

The  early  days  of  tv  were  discussed  by  J.  V. 
L.  Hogan,  consultant,  New  York. 

Need  for  more  critical  studio  practices  in 
order  to  maintain  the  compatibility  features  of 
color  tv  was  stressed  by  Richard  S.  O'Brien, 
CBS-TV.  He  indicated  that  light  levels  for  color 
were  two-and-a-half  times  those  for  black  and 
white. 

Color  television  light  sources  were  discussed 
by  Mr.  Gurin. 

Lighting  contrast  of  2:1  for  best  results  is  re- 
quired in  color  tv,  E.  T.  Percy  and  Mr.  Veal, 
of  Eastman-Kodak,  explained.  They  also  recom- 
mended background  lighting  to  give  illusion  of 
depth. 

Superiority  of  the  vidicon  tube  for  film  pickup 
was  stressed  by  James  L.  Lahey,  Dage  Elec- 
tronics Corp. 

Electronic  shutter  in  tv  film  pickup  was  de- 
scribed by  F.  Cecil  Grace,  Allen  B.  DuMont 
Labs. 

Axel  Jensen,  Bell  Labs.,  spoke  on  the  evolu- 
tion of  modern  tv. 

NBC's  mobile  color  unit  was  described  by 
Sherman  Atwood,  NBC. 

Use  of  an  improved  ultraviolet  phosphor  and 
photographic  process  in  recording  tv  pictures 
were  discussed  by  J.  M.  Brumbaugh  and  R.  O. 
Drew,  RCA. 

How  NBC  has  recorded  color  tv  signals  was 
told  by  E.  D.  Goodale,  NBC. 

A  16mm  continuous  projector  with  an  f/1.6 
optical  system,  designed  especially  for  color  tv, 
was  described  by  Otto  Wittel,  Eastman-Kodak. 

SMPTE's  fall  meeting  is  scheduled  for  Oct. 
18-22  at  the  Hotel  Ambassador,  Los  Angeles. 


BA  Clinic  Studies 
^!ews  Access  Rights 


ALL  NEWS  MEDIA  have  a  common  cause  in 
keeping  open  the  channels  of  communication, 
newsmen  were  told  at  a  radio-tv  news  clinic 
conducted  jointly  by  the  Illinois  Broadcasters 
Assn.  and  U.  of  Illinois  at  Urbana,  April  30. 

A  radio  news  director  and  newspaper  editor 
joined  in  urging  radio-tv  newsmen  to  unite 
with  printed  media  in  making  the  first  Illinois 
AP  Freedom  of  Information  Clinic  in  Spring- 
field a  success.  The  session  will  be  held  this 
Friday  (May  14),  with  access  to  news  as  the 
key  topic  [B«T,  May  3]. 

About  50  Illinois  radio-tv  broadcasters  at- 
tended the  Urbana  clinic,  with  the  first  day 
(April  30)  devoted  to  problems  of  political 
broadcasting  and  access  to  news  sources.  Second 
day  was  devoted  to  television  news. 

Glen  L.  Farrington,  WTAX  Springfield,  re- 
counted his  eight-year  fight  to  open  the  Illinois 
legislature  to  news  coverage.  He  finally 
achieved  success  last  year,  with  backing  of  IBA 
and  the  Chicago  Radio  Newsmen's  Assn. 
WTAX-FM  broadcast  direct  from  the  house 
chamber  and  WTAX  carried  weekly  taped  re- 
ports. Mr.  Farrington  urged  broadcasters  to 
avail  themselves  of  this  coverage  right. 

Martin  J.  Gagie,  executive  editor,  Danville 
Commercial  News  and  chairman  of  the  Ilinois 
Freedom  of  Information  Committee,  called  on 
broadcasters  and  newspapermen  to  unite  on 
that  front. 

Bob  Boaz,  day  news  editor,  WHAS-AM-TV 
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thing  1/Vorks  Isike  Wantmanship 

What  you're  selling  is  better  than  most  people  have. 

What  you  need  is  "WWarit  mans  hip,  the  Crosley  Group's 
dynamic  new  dimension  in  selling.  Typical  of  the  Group, 
WLW-C,  Columbus,  where  stars  put  your  advertising 
on  .ye/Zevision.  Tfflantmanship  explains  why  the 
Crosley  Group  makes  more  sales  faster,  at  less  cost, 
than  any  other  medium  or  combination. 
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TANKER  OFFICER  Durward  Knight 
uses  sextant  to  "shoot  the  sun."  He 
started  as  mess  man  9  years  ago  — 
now  is  chief  mate  on  tanker.  All  top 
men  in  marine  department  of  Knight's 
company  started  out  "on  the  deck." 


REFINERY   ENGINEER  Arthur 

Smith,  30,  a  Stanford  graduate,  began 
as  junior  technologist  in  oil  company 
Iah.  Though  Korean  Navy  duty  in- 
terrupted career,  he  now  supervises 
toulene  plant  in  West  Coast  refinery. 


PIPELINE  ENGINEER. Joe  Cortmilia, 
25,  checks  pumping  station.  With  en- 
gineering degree  from  S.  M.  U.,  Joe 
went  into  the  tield  as  pipeliner,  worked 
as  draftsman — now  is  inspector  on 
new  pipeline  construction. 


GEOLOGIST  Bill  Alexander,  a  Texas 
A&M  grad,  plots  subsurface  "fault" 
pattern  of  oil  field.  Now  in  develop- 
ment section  of  his  company's  Geolog- 
ical Department,  Hill's  work  helps 
guide  future  drilling  operations. 


RESEARCHER  Betty  Meehan  is  a 
specialist  on  oil-based  synthetic  de- 
tergents in  East  Coast  oil  company 
lab.  Like  many  young  women  in  oil 
science,  Betty  is  ideally  suited  for  re- 
search on  products  usedby  housewives. 


OPPORTUNITY 
KNOCKS  FOR 

YOUNG 
AMERICANS 


The  young  people  pictured  here  have  one  thing  in 
common:  like  thousands  of  other  young  Americans, 
they  are  busy  building  successful  careers  with  U.  S. 
oil  companies. 

They  have  all  found  that  initiative,  imagination 
and  hard  work  get  quick  recognition  in  this  pro- 
gressive, highly  competitive  industry.  For  every  oil 
company  needs  these  qualities  in  its  constant  efforts 
to  stay  ahead  of  competition. 

Everybody  benefits  from  the  fact  that  oil  is  a  busi- 
ness where  young  people  can  get  ahead.  Because  the 
best  way  for  them  to  succeed  is  to  help  create  better, 
more  efficient  products  and  services.  This  is  another 
important  reason  why  you  enjoy  the  finest  oil  prod- 
ucts at  the  world's  lowest  prices. 
Note  to  college  and  high  school  students :  For  a  free 
booklet,  "Careers  in  Petroleum,"  write  to  the 
American  Petroleum  Institute,  Box  172, 
50  West  50th  Street,  New  York  20,  N.  Y. 


SALESMAN  Jerry  Chase,  27,  helps 
another  young  man  get  started  in  the 
service  station  business.  An  ex-GI 
and  Columbia  graduate,  Jerry  began 
on  fuel  oil  truck  3  years  ago  —  now 
has  own  sales  territory  in  New  Jersey. 


DRILLER  John  B.  Farrell  "makes 
hole'  11,000  feet  down  at  an  explor- 
atory well  near  Longville,  Louisiana. 
Starting  in  the  oil  fields  as  a  floor  hand, 
or  "roughneck,"  Johnny  now  has  full 
charge  of  a  5-man  drilling  crew. 


JOBBER  James  Bellew,  Jr.,  an  ex-GI, 
graduated  from  Lafayette  —  went  to 
work  for  Dutchess  County,  N.  Y.  oil 
jobber  as  fuel  oil  salesman.  Now,  only 
3!>  years  later,  he  is  operations  man- 
ager for  the  entire  company. 


Louisville,  told  delegates  that  tv  used  rightly 
can  give  local  news  back  to  the  people.  He 
suggested  a  daily  newsreel  with  support  from 
authoritative  newsmen  for  on-camera  work. 
This  type  of  coverage  will  "pay  in  the  cash  till, 
in  prestige,  in  public  regard  for  your  action,  and 
in  success  in  the  battle  with  competitors."  He 
said  a  short  newsreel  could  be  produced  at  a 
cost  of  about  $500  a  week. 

Other  speakers  included  Dix  Harper,  VVLS  Chi- 
cago, who  discussed  radio's  changing  role  with 
farm  broadcasting  as  a  case  study;  Donald  E. 
Brown,  associate  professor,  U.  of  Illinois  and 
news  director  of  WILL  Urbana,  who  lauded  radio 
as  the  top  medium  in  point  of  adhering  to  tenets 
of  good  taste;  Al  Rowe,  WSOY  Decatur,  who  re- 
counted how  his  station  was  able  to  restore  a 
tape  recorder  at  school  board  meetings  after 
an  initial  ban;  Robert  J.  Burrow,  WDAN-AM-TV 
Danville  and  president  of  IBA,  who  spoke  on 
"IBA  Views  the  News";  Roger  Atkinson  of  WDZ 
Decatur,  Keith  Bright  of  WJBC  Bloomington, 
Fred  Christiansen  of  WDWS  Champaign  and 
Don  Reddicliffe  of  WKRS  Waukegan,  who  ex- 
plored community  news  coverage;  John  Allen, 
WBBM-TV  Chicago,  who  stressed  morning  news 
shows. 

Tormey  Criticizes 
'Big  3'  Soap  Firms 

AMERICA  needs  another  washday  product  like 
Carter  needs  more  pills — at  least  that's  the 
opinion  of  William  J.  Tormey,  vice  president 
and  director  of  sales  and  advertising  of  White 
King  Soap  Co.,  Los  Angeles. 

He  said  as  much  to  the  21st  annual  National 
Premium  Buyers  Exposition  in  Chicago  last 
week.  He  illustrated  the  lack  of  such  a  need 
during  his  ad  lib  talk  by  tossing  soap  flakes 
boxes  into  the  orchestra  pit  and  onto  the  stage 
of  the  Eighth  St.  Theatre. 

Mr.  Tormey's  talk  was  the  highlight  of  a 
four-day  exposition  of  the  Premium  Adv.  Assn. 
of  America,  which  convened  at  the  Conrad 
Hilton  Hotel.  Over  2,000  advertising  executives, 
merchandising  managers,  retailers  and  manu- 
facturers attended  the  Monday-through-Friday 
meet. 

Mr.  Tormey  appeared  as  a  panel  speaker  last 
Tuesday  along  with  Dr.  Daniel  Starch,  president 
of  Daniel  Starch  &  Assoc.,  New  York,  business 
research  consultants,  and  Gordon  Ellis,  mer- 
chandising director,  Pet  Milk  Co.,  St.  Louis. 

Mr.  Tormey's  target  was  the  "Big  Three"  of 
the  soap  industry — Procter  &  Gamble,  Lever 
Bros,  and  Colgate-Pamolive  Co. — which  he 
charged  had  pre-empted  the  advertising  business 
in  broadcast  and  printed  media.  He  described 
P&G  as  the  No.  1  spender  in  advertising,  Lever 
Bros,  as  No.  3  and  Colgate  as  No.  5.  White 
King  spends  less  than  1  %  of  the  advertising  in 
1 1  western  states,  he  added. 

Spots  Crowded 

Mr.  Tormey  said  P&G  has  most  of  the  morn- 
ing spots  on  CBS  and  the  afternoons  on  NBC, 
"so  that  when  you,  as  a  regional  advertiser,  try 
to  buy  a  good  spot,  it's  pretty  difficult." 

He  cited  the  list  of  programs  sponsored  by 
the  three  major  soap  companies. 

Despite  this,  Mr.  Tormey  concluded,  "we 
sell  more  White  King  soap  in  the  11  states 
where  we  operate  than  all  other  soaps  com- 
bined." 

Dr.  Starch  discussed  readership  studies  con- 
cerning premium  advertisements,  how  premium 
offers  affect  readership  and  whether  they  influ- 
ence the  responsiveness  of  readers. 

He  noted  that  his  firm  has  records  of  "prefer- 
ence, acceptance  and  ownership  of  durable 
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products" — radio-tv  receivers  and  others — and 
has  analyzed  and  compared  these  factors  among 
readers  and  non-readers  of '  advertisements  im- 
mediately after  their  appearance. 

Dr.  Starch's  conclusions  were  these:  Adver- 
tisements (1)  should  be  acceptable,  helpful,  in- 
formative and  not  full  of  generalities,  irrele- 
vancies  and  "dull,  stale,  worn  out  copy";  (2) 
should  not  be  "blatant,"  exaggerated  and  "in- 
credible." 

Mr.  Ellis  lifted  a  definition  from  a  book  by 
Herbert  Wilson:  "Merchandising  is  marketing 
strategy  to  get  the  right  product  to  the  right 
place  in  the  right  quantity  at  the  right  time  in 
the  right  line — merchandising  is  strategic  action 
to  move  merchandise."  Merchandising  and  sell- 
ing by  repeating  your  story,  he  told  delegates, 
means  more  demand  for  more  products  and 
more  coupons  for  more  premiums. 

Among  the  industries  with  buyers  at  the 
exposition  were  oil,  soap,  grocery  products, 
cosmetics,  retailers  and  appliance  manufacturers. 
Gordon  C.  Bowen,  PAAA  president,  noted 
heavy  attendance  of  supermarket  operators  and 
claimed,  "The  growth  of  hard-selling  premium 
promotions  in  supermarkets  has  been  phe- 
nomenal during  the  past  year."  Manager  of  the 
exposition  was  A.  B.  Coffman  Assoc.,  Chicago. 

Washington  IRE  Unit 
To  Discuss  Uhf  Problems 

UHF  TV — "Problems  and  Prospects" — is  sched- 
uled to  be  discussed  before  the  Washington 
(D.  C.)  section  of  the  Institute  of  Radio  Engi- 
neers today  (Monday)  at  the  Pepco  Auditorium 
at  8  p.m. 

Featured  speakers  will  be  FCC  Comr.  George 
E.  Sterling,  GE's  William  J.  Morlock,  on  trans- 
mitters, and  RCA's  Wen  Juan  Pan,  on  receivers. 

More  than  300  registrants  heard  papers  on 
various  aspects  of  tv  technology  April  24  at  the 
Eighth  Annual  Television  Conference  of  the 
Cincinnati  Section  of  the  IRE  at  the  Engineer- 
ing Society  of  Cincinnati  Bldg. 

Among  the  featured  speakers  were  Axel 
Jensen,  Bell  Labs,  on  color  tv;  Ralph  S.  Brown, 
Sylvania,  uhf  tuners;  Jack  Avins,  RCA  Labs, 
IF  amplifiers;  J.  P.  Roneto,  Raytheon,  semi- 
conductors; R.  E.  Bradberg,  Federal  Telecom- 
munications Labs,  12.5  kw  uhf  transmitters; 
James  G.  Reeves,  CBS  Labs,  chromacoder 
color  system,  and  Willmar  K.  Roberts,  FCC, 
interference. 

Richard  A.  Maher,  Avco,  and  Dr.  D.  W. 
Martin,  Baldwin,  were  moderators. 

New  Mexico  Broadcasters 
Elect  Tucker  President 

MERLE  TUCKER,  KGAK  Gallup,  was  elected 
president  of  the  New  Mexico  Broadcasters 
Assn.  at  its  meeting  in  Ruidoso  last  month. 
Others  elected  were  Wayne  Phelps,  KALG  Ala- 
mogordo,  vice  president;  A.  M.  Cadwell,  KOAT 
Albuquerque,  treasurer,  and  Margaret  H.  Wett- 
ling,  secretary. 

The  association  unanimously  approved  a  set 
of  rules  for  broadcasting  games  under  jurisdic- 
tion of  New  Mexico  High  School  Activities 
Assn.,  which  has  not  yet  acted.  The  rules 
specify  no  charge  will  be  made  for  broadcast 
rights.  The  high  school  group  reserves  the 
right  to  sell  tournament  sponsorship  to  a  major 
company  which  in  turn  may  specify  stations  to 
carry  the  broadcast,  with  all  stations  entitled 
to  carry  events  provided  they  do  not  sell  spon- 
sorship competitively. 


  FACTS  &  FIGURES  

Nielsen  Analyzes 
Tv  Costs  for  Group 

COST-PER-THOUSAND  commercial  minutes 
for  tv  programs  sponsored  by  makers  of  radios, 
tv  sets  and  electrical  appliances  ranged  from 
$1.50  to  $10.40,  according  to  an  analysis  made 
by  A.  C.  Nielsen  Co.  This  commercial-minute 
base  was  used  to  permit  comparison  of  differ- 
ences of  commercial  time  in  programs  of  vary- 
ing lengths,  it  was  explained. 
Other  findings  of  the  study: 

1.  Monthly  unduplicated  coverage  of  tv 
homes  ranged  from  16.5  million  for  a  weekly 
show,  down  to  1.8  million  for  a  bi-weekly  pro- 
gram. 

2.  Cost-per-thousand  homes  reached  in  a 
week  ranged  from  a  low  of  $4.30  to  a  high  of 
$34.20. 

3.  Total  number  of  commercial  impacts  per 
month  per  program  ranged  all  the  way  from 
5  to  220  million. 

4.  Total  monthly  expenditures  of  individual 
companies  in  relation  to  commercial  impacts 
per  month  varied  widely;  one  company  spent 
virtually  twice  as  much  as  another  to  achieve 
the  same  number  of  impacts. 


Tv  Sales  Match  1953's; 
Radio  Total  Shows  Decline 

SALES  of  tv  receivers  at  retail  totaled  1,780,- 
795  in  the  first  13  weeks  of  1954,  according  to 
Radio-Electronics-Tv  Mfrs.  Assn.  The  figure 
compares  with  1,780,899  sets  sold  in  the  first 
quarter  of  1953. 

While  sales  of  tv  sets  matched  last  year's 
total  for  the  quarter,  retail  sales  of  radio  sets 
were  1,059,336,  well  below  the  1,438,866  sets 
sold  in  the  same  1953  period.  March  retail 
tv  sales  totaled  512,861  sets  compared  to 
536,017  in  February  and  603,704  in  March 
1953.  March  radio  sales  totaled  486,034  sets 
compared  to  262,679  in  February  and  516,618 
in  March  1953.  The  radio  figures  do  not  in- 
clude auto  sets. 

RETMA  had  reported  earlier  that  1,096,652 
auto  sets  had  been  produced  in  the  first  quarter 
last  year,  370,249  of  them  in  March.  Most 
auto  sets  are  sold  direct  to  auto  manufacturers 
and  are  not  included  in  the  retail  set  figures. 

Sale  of  cathode  ray  picture  tubes  totaled 
759,468  in  March  compared  to  645,715  in 
February  and  974,154  in  March  1953.  Re- 
ceiving tube  sales  in  March  totaled  29,063,484 
compared  to  25,189,147  in  February  and 
44,691,200  in  March  1953. 


Radio  Sells  Homes 

CONTINUED  selling  power  of  radio  was 
demonstrated  through  a  survey  of  pur- 
chasers of  33  homesites  in  Holly  Manor 
development,  Wilmington,  Calif.,  when 
60%  reported  they  first  heard  about  the 
$11,500  homes  on  KOWL  Santa  Monica. 

Tract  executives  directed  a  sales  mes- 
sage to  southern  California  Negro  and 
Mexican  audiences  in  a  three-week  cam- 
paign, using  a  total  of  52  spot  announce- 
ments on  Joe  Adams  and  Chico  disc  m.c. 
programs.   The  entire  tract  was  sold  out. 
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Passing  lures  don't  take  away  our  listeners.  We  stack 
up  .  .  .  for  we  carry  the  20  top-rated  programs,  day 
and  night.  And  for  faithful  listening,  WBNS  has 
lasting  appeal  —  a  greater  tune-in  than  all  other  local 
stations  combined! 
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'Luc/,  'Dragnet7  Head 
Nielsen's  Latest  List 

CBS-TV's  /  Love  Lucy  and  NBC-TV's  Dragnet, 
in  that  order,  headed  the  A.  C.  Nielsen  Co. 
top  10  evening,  once-a-week  network  tv  shows 
for  the  two  weeks  ending  April  10,  the  market- 
ing research  firm  reported  last  week.  The 
ratings : 


NUMBER  OF  TV  HOMES  REACHED 

RANK  PROGRAM 

1  I   Love  Lucy  (CBS) 

2  Dragnet  (NBC) 

3  You  Bet  Your  Life  (NBC) 

4  Gillette  Cavalcade  (NBC) 

5  Buick-Berle   Show  (NBC) 

6  Rodgers  &  Hammerstein  (NBC) 

7  Jackie  Gleason  Show  (CBS) 

8  Ford  Theatre  (NBC) 

9  Arthur  Godfrey's  Scouts  (CBS) 
10  Toast  of  the  Town  (CBS) 

PER  CENT  OF  TV  HOMES  REACHED 
PROGRAM  STATION  BASIS 

RANK  PROGRAM 

1  I  Love  Lucy  (CBS) 

2  Dragnet  (NBC) 

3  Gillette  Cavalcade  (NBC) 

4  Jackie  Gleason  Show  (CBS) 

5  You   Bet  Your  Life  (NBC) 

6  Buick-Berle  Show  (NBC) 

7  Rodgers  &  Hammerstein  (NBC) 

8  Arthur  Godfrey's  Scouts  (CBS) 

9  Ford  Theatre  (NBC) 

10  Toast  of  the  Town  (CBS) 

Copyright  1954  by  A.  C.  Nielsen  Co. 


HOMES 
(000) 
16,304 
15,321 
12,850 
1 2,562 
12,446 
1 1 ,997 
1 1 ,959 
1 1 ,349 
11,241 
10,625 


HOMES 
% 
58.9 
56.1 
48.5 
47.4 
47.0 
47.0 
44.6 
44.1 
43.6 
42.4 


Radio  Gains  Listenership 
In  Tv  Homes,  Says  Nielsen 

RADIO  listening  in  tv  homes  is  increasing,  ac- 
cording to  A.  C.  Nielsen  Co.  data.  During  the 
first  five  months  of  the  1953-54  season  (Sept.- 
Jan.)  the  average  tv  family  used  radio  1  hour 
and  46  minutes  a  day,  compared  to.  1  hour  and 
41  minutes  for  the  same  months  the  previous 
year. 

January  registered  a  new  all-time  high  for 
time  spent  viewing  tv  per  home,  with  an  aver- 
age of  5  hours,  46  minutes  a  day,  Nielsen  re- 
ported. The  same  month  of  1953  and  1952 
were  previous  highs,  only  one  minute  less  per 
home  per  day. 

February  Radio  Shipments 
Top  January's  by  16,698 

RADIO  set  shipments  to  dealers  in  February 
were  16,698  higher  than  the  previous  month's 
figure,  according  to  Radio-Electronics-Tv  Mfrs. 
Assn.,  with  291,234  sets  shipped  as  compared 
to  274,536  in  January.  The  shipments  do  not 
include  auto  sets. 

Radio  set  shipments  to  dealers  by  states  for 
the  first  two  months  of  1954  follow: 


State 


Total 


State 


Total 


Ala.    6,559 

Ariz.    2,985 

Ark.    3,939 

Calif.    36,498 

Colo.    2,850 

Conn.    9,975 

Del.    1,101 

D.  C.   5,738 

Fla.    12.562 

Ga.    8,011 

Idaho    1,086 

111.    39,097 

Ind.    11.018 

Iowa    6,800 

Kans.    4,708 

Ky.    6,551 

La.    6,836 

Me.   1,628 

Md.    11,899 

Mass.   18,781 

Mich.    27,627 

Minn.   8,503 

Miss.    5,030 

Mo.   8.967 

Mont.    1,599 

Neb.    3,456 


Nev.   529 

N.  H.   1,407 

N.  J.    32,083 

N.  M.   1,327 

N.  Y.   113,993 

N.  C.   9,329 

N.  D.   1,600 

Ohio    35,498 

Okla.    4,948 

Ore.    2,359 

Pa.    33,931 

R.  I.    3,701 

S.  C.    3,748 

S.  D.    2,564 

Tenn.    9,235 

Tex.   22,815 

Utah    1,460 

Vt.    768 

Va.    9.409 

Wash.    6,643 

W.  Va.   4,910 

Wis.    8,749 

Wyo.    960 


TOTAL  565,770 
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WSM  Wins  Top  Programming  Award 


THE  CITATION 

"There's  gold  in  them  thar  hills,  and  out  of 
music  of  the  hill  country,  WSM  has  mined  itself 
a  mint  of  billings,  and  an  18-carat  position 
among  radio  stations  of  the  nation.  More  than 
that,  a  solid-gold  niche  in  the  pop  music  busi- 
ness, as  a  maker  of  hits,  a  discoverer  of  talent, 
and  proud  pappy  of  country-style  music  that's 
such  an  important  ingredient  on  the  air  every- 
where, and  in  jukeboxes  coast-to-coast. 

"WSM's  unique  position  is  no  accident.  It's 
the  result  of  its  continuing  conviction  that  radio 
is  healthy  and  important,  and  backing  up  of  that 
conviction  with  year-after-year  investment  in 
live  programs,  live  talent.  The  Nashville  Story 
which  has  made  this  southern  city  one  of  the 
major  pop  music  centers  of  the  U.  S.  A.,  is 
largely  the  WSM  story. 

"This  is  the  station  that  today  has  on  its 
talent  payroll  241  —  count  'em  —  241  per- 
formers. This  is  the  station  that  last  year  fed 
nearly  1,000  individual  programs  to  the  net- 
works. And  this  is  the  station  that  not  only 
programs  coast-to-coast  via  its  flock  of  network 
feeds,  but  also,  in  a  sense,  programs  hundreds 
of  indies  all  over  the  country,  through  the  hun- 
dreds of  disks  cut  each  year  on  dozens  of  labels 
by  its  big  battery  of  talent. 

"More  and  more,  AM  stations  are  giving  up 
their  roles  of  discovering  and  developing  new 
talent  —  except  for  an  occasional  WSM  which 
finds  and  builds  stars  like  Snooky  Lanson,  and 


when  it  loses  them  to  New  York  or  Hollywood, 
goes  right  out,  scouts  the  hills  and  towns,  and 
comes  up  with  new  ones. 

"Institutions  like  'Grand  Ole  Opry'  are  just 
a  small  part  of  the  WSM  operation.  In  fact, 
while  country  music  is  the  mainstay  of  WSM's 
programming,  it's  not  so  widely  known  that 
WSM  also  does  a  fine  job  in  programming  other 
types  of  music  —  jazz,  standards  and  even 
classical. 

"Disk  jockeys  and  turntables  are  a  necessary 
and  important  part  of  AM  broadcasting  in  era 
of  video,  but  in  the  WSM  story  there's  a  mighty 
moral  for  some  other  bigtime  stations.  Maybe 
the  small  stations  can't  afford  it,  but  there  cer- 
tainly are  a  couple  of  dozen  other  big-city  sta- 
tions in  this  country  that  would  find  themselves 
winning  new  audiences  and  bigger  ratings  by 
going  in  for  the  big  sound,  the  live  sound.  Their 
battle-cry  could  well  be:  bring  'em  back  alive." 


Th 
solid 


e  Sh 
and 


manag 


ement 


e  "'ere  th.J™  Vs>°n  vital  for  ZJ^  the 
*■  ^th  ftoVt  Tine,. 


radic 


taw 

WSM 


Nashville 


Clear  Channel 


50,000  Watts 


Broadcasting 


Telecasting 


May  10,  1954    •    Page  47 


I 


GOVERNMENT 


EXCLUSIVE'  TERRITORY  RULE 
CHANGE  DRAWS  FEW  BRIEFS 

But  NBC  tells  FCC  the  proposal  actually  would  cause  economic  loss 
to  stations,  is  unworkable  and  would  lessen  inter-network  competi- 
tion. Part  of  stations  filing  have  different  opinion. 


ONLY  a  bare  handful  of  comments  were  filed 
with  FCC  last  week  on  the  Commission's  pro- 
posal to  restrict  a  tv  station's  "exclusive"  rights 
to  network  programs  to  the  community  where 
its  channel  is  allocated  rather  than  to  the 
coverage  area  [B»T,  April  5]. 

NBC  contended  the  proposed  rule  change  is 
unworkable,  would  actually  effect  the  economic 
loss  to  stations  and  result  in  lessened  competi- 
tion among  the  major  networks.   Only  other 


opposition  was  filed  by  ch.  8  WNHC-TV  New 
Haven,  Conn. 

Comments  in  support  of  the  rule  change  were 
filed  by  ch.  15  WLBR-TV  Lebanon,  Pa.;  Valley 
Telecasting  Co.,  permittee  for  ch.  5  at  Green 
Bay,  Wis.;  ch.  39  KNUZ-TV  Houston,  Tex.; 
ch.  42  WNAM-TV  Neenah,  Wis.,  and  Summit 
Radio  Corp.,  operator  of  ch.  49  WAKR-TV 
Akron,  Ohio. 

Specifically,  FCC  would  amend  Sec.  3.658(b) 


ALL  CANVAS  SET 

AND  RUNNING  HARD 

In  its  first  six  months  of  operation 
WCSH-TV  has  become  Maine's  leading 
television  operation  .  .  .  serving  fully 
two-thirds  of  the  state's  present  and 
potential  TV  homes,  plus  thousands  in 
eastern  New  Hampshire,  efficiently,  dependably. 


100,000  Watts 

Current  RETMA  estimate 
100,000  sets 

WEED — Television 


WCSH-TV 

CHANNEL  SIX 

PORTLAND 


of  its  chain  broadcasting  rules  so  as  to  sub- 
stitute "community"  for  "area"  in  describing  the 
scope  of  territorial  exclusivity.  The  change, 
FCC  indicated,  would  prevent  an  affiliate  in  a 
principal  city  from  keeping  a  network  show  off 
a  station"  in  a  nearby  market  even  though  the 
first  station  did  not  wish  to  carry  the  program. 

In  its  brief,  NBC  held  that  the  change  would 
encourage  duplication  of  program  service  and 
inefficient  use  of  television  channels.  NBC  said 
"one  of  the  fundamental  objectives  of  the  net- 
work rules  was  to  provide  a  workable  basis 
upon  which  territorial  exclusivity  could  be 
granted  to  a  network  affiliate.  It  was  recognized 
that  some  measure  of  exclusivity  was  a  requisite 
of  successful  network  operations  and  that  dupli- 
cation of  the  same  network  programs  in  the 
same  service  area  should  be  avoided." 

NBC  said  it  is  clear  from  the  history  of 
3.658(b)  "that  the  rule  has  never  deviated  from 
the  original  Commission  principle  that  '.  .  .  it 
would  be  wasteful  duplication  of  service  for  a 
network  simultaneously  to  send  identical  pro- 
grams to  stations  whose  service  areas  approxi- 
mately coincide.' " 

NBC  cited  Petition  by  Moline  Bcstg.  Corp.,  5 
RR  466  (1949)  as  "a  forceful  example  of  the 
application  of  this  principle.  In  that  proceed- 
ing a  radio  station  was  seeking  a  network 
affiliation  and  charged  that  it  was  being  pre- 
vented from  getting  network  service  by  the 
actions  of  another  radio  station  which  was  an 
affiliate  of  the  network  in  question.  The 
evidence  showed  that  the  station  of  the  peti- 
tioner was  within  the  primary  service  area  of 
the  accused  station."  The  petition  was  denied, 
NBC  recalled  and  noted  that  in  its  memoran- 
dum opinion  the  Commission  stated: 

The  chain  broadcasting  rules  and  Sec.  3.102 
particularly  express  two  policy  considerations. 
The  first  consideration  is  that  a  station  should 
not  enter  into  a  contract  with  a  network  whereby 
the  network  is  precluded  from  offering  its  pro- 
grams to  a  station  serving  substantially  differ- 
ent areas.  On  the  other  hand,  it  is  consistent 
Commission  policy  to  prevent  a  duplication  of 
programs  by  stations  serving  substantially  the 
same  area  in  order  to  achieve  a  maximum  utili- 
zation of  radio  frequencies. 

Direct  Conflict 

The  change  proposed  by  the  Commission  in 
3.658(b)  is  in  direct  conflict  with  this  second 
policy  consideration,  NBC  said.  "It  would 
ignore  the  fact  that  a  station's  signal  does  not 
stop  at  the  city  limits  of  the  community  in 
which  the  station  is  located.  It  would  substitute 
artificial  political  boundaries  as  the  measure  of 
protection  for  a  station's  signal  in  lieu  of  the 
common  sense  standard  of  whether  the  signal 
strength  is  adequate." 

NBC  cited  examples  of  separately  listed  com- 
munities in  the  table  of  assignments  which  are 
geographically  separated  by  relatively  short 
distances,  using  the  New  York-New  Jersey-Con- 
necticut area. 

The  NBC  brief  pointed  out  that  the  proposed 
rule  is  designed  to  encourage  the  broadcasting 
of  the  same  network  programs  by  a  station  in 
each  of  these  communities,  but  said  that  for 
cities  as  close  as  Stamford  and  Norwalk  (8 
miles),  or  Hartford  and  New  Britain  (8.5 
miles),  "this  would  make  no  sense  economically. 
Except  for  isolated  cases  based  on  unusual  con- 
siderations of  local  interests,  advertisers  will  not 
buy  both  stations  since  there  will  be  substantial 
duplication  of  coverage.  More  important,  the 
listeners  in  the  area  of  the  two  stations  will  be 
deprived  of  a  choice  of  program  service  if  both 
stations  carry  the  same  programs." 

An  "absurd  result"  is  reached  if  the  new  rule 
is  applied  to  those  cases  where  a  channel  has 
been  assigned  to  a  suburban  community  of  a 
principal  city  primarily  for  the  purpose  of  serv- 
ing that  city,  NBC  argued. 

If  the  proposed  rule  is  adopted,  "NBC  will 


MAINE'S  ONLY  MAXIMUM-POWER  STATION 
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KRNT-CBS 

in  Des  Moines 

BASIC 

IN  IOW 
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So&Cc  Suy  Secoctte:         So&Cc  Stop  SecoM&e,: 


KRNT  is  the  Hooper  leader  morning,  afternoon,  and 
evening  (and  has  been  for  years!).  In  the  morning, 
KRNT  leads  with  an  audience  share  of  48.8%.  In 
the  afternoon,  KRNT  leads  with  an  audience  share 
of  50.4%-  In  the  evening,  KRNT  leads  with  an 
audience  share  of  41.8%.  (Des  Moines  Hooper 
Report,  Feb.,  1954).  KRNT  is  the  only  Des  Moines 
station  that  can  talk  Hoopers! 

Static  Scuf  Secoiue: 

KRNT  is  the  station  with  the  stars  ...  CBS  plus  Don 
Bell,  Iowa's  favorite  disc-jockey  .  .  .  Bill  Riley,  long- 
time popular  emcee  with  the  great  new  mid-after- 
noon participating  show  .  .  .  Smokey  Smith,  Central 
Iowa's  most  popular  Western  and  country-music 
star  .  .  .  Elizabeth  Clarkson  Zwart,  veteran  Tribune 
columnist  with  outstanding  morning  "radio  column" 
.  .  .  Al  Couppee,  Iowa's  "Mister  Sports"  .  .  .  Al 
Rockwell,  late-evening  music  authority. 

KRNT  is  the  station  Central  Iowa  depends  on  for 
news.  Everyone  knows  such  names  in  news  as  Russ 
Van  Dyke,  Paul  Rhoades,  Don  Soliday,  Tribune  col- 
umnist Gordon  Gammack,  and  Mac  Danielson.  It 
takes  a  BIG,  FULL-TIME  staff  of  professional  news- 
men —  with  "beat"  reporters  —  to  run  the  NEWS 
CENTER  for  Central  Iowa.  That's  why  any  KRNT 
quarter-hour  newscast  is  the  most-listened-to  news- 
cast in  Des  Moines! 


KRNT  is  the  Know-How,  Go-Now  station  in  Des 
Moines  . . .  the  only  Des  Moines  station  which  builds 
audience  through  a  daily  newspaper  radio  col- 
umn, as  well  as  display  advertising  and  many 
other  promotion  features  .  .  .  the  showmanship  sta- 
tion affiliated  with  KRNT  Theater,  world's  largest 
legitimate  theater  .  .  .  the  station  which  has  one 
rate  for  everyone,  with  no  PI,  no  deals. 

REPRESENTED  BY  THE  KATZ  AGENCY 
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THE  TIME? 


Well,  It's  Time  to  Utilize 
WFBG  Television  Coverage 


IF  YOU  ARE  NOT  ALREADY  DOING  SO! 


•  Television  Families,  418,798 


•  Retail  Sales  $1.9  Billion 


•  Tower  Height,  990  Feet  Above  Average  Terrain 

The  Only  Station  You  Need  to  Cover  the  Rich  Pennsylvania 
Area  Between  Pittsburgh  and  Harrisburg 


The  Gable  Broadcasting  Co. 

ALTOONA,  PA. 
ABC  NBC  DU  MONT 

Represented  Nationally  by  H-R  Television,  Inc. 


GOVERNMENT- 


be  forbidden  from  assuring  its  uhf  affiliates  in 
Macon,  Ga.,  that  NBC  Television  Network 
programs  will  not  also  be  broadcast  by  the  vhf 
station  allocated  to  Warner  Robins,  Ga.  Ob- 
viously, the  Commission  did  not  intend  such  a 
result. 

"If  two  stations  which  serve  substantially  the 
same  area,  but  which  are  located  in  different 
communities,  carry  the  same  network  service 
neither  will  realize  its  full  economic  potential," 
NBC  contended.  "Advertisers  will  either  not 
buy  the  duplicate  coverage  or  will  insist  on  an 
adjustment  in  rates  to  reflect  the  overlap  in 
circulation.  Consequently,  stations  which  find 
themselves  in  this  position  will  necessarily  have 
lower  station  rates  for  network  programs." 

Program  Popularity 

Citing  multiple  affiliation  practice  in  markets 
with  less  than  four  stations,  NBC  said,  "in  such 
cases,  the  tendency  has  been  for  the  networks 
with  the  greatest  number  of  popular  programs 
to  secure  most  of  the  available  time  on  the 
stations  which  accept  programs  from  more  than 
one  network.  This  has  made  it  very  difficult 
for  the  networks  with  fewer  popular  programs 
since  they  have  not  been  able  to  assure  adver- 
tisers of  satisfactory  clearances. 

"With  more  and  more  new  stations  coming 
on  the  air  every  day  this  situation  is  fast  being 
remedied.  However,  the  proposed  rule  would 
have  the  effect  of  arresting  this  development  in 
many  market  areas." 

WNHC-TV  said  "territorial  exclusivity  is  for 
the  protection  of  the  affiliate,  not  the  network; 
and  it  is  just  as  vital  to  the  affiliate  as  is  option 
time  to  the  network. 

"The  public  interest  is  protected  so  long  as 
network  programs  are  being  carried  by  one 
station  rendering  service  to  an  area;  and  the 
public  interest  is  no  better  served  by  duplicat- 
ing such  programs  on  other  stations  rendering 
service  to  substantially  the  same  area." 

WNHC-TV  argued  that  the  only  appropriate 
inquiry  the  Commission  should  make  is  what 
constitutes  adequate  "service."  It  said,  "If  in 
fact  the  affiliate  renders  service  to  an  area,  it 
is  just  as  important  that  it  have  the  right  of 
first  call  on  network  programs  throughout  that 
area  as  it  is  that  it  have  such  right  in  the  city 
in  which  it  is  located  and  in  other  unlisted  cities 
within  15  miles  thereof.  The  15  mile  criterion, 
which  was  arbitrarily  selected  for  allocation 
purposes,  bears  no  reasonable  relation  to  the 
service  areas  of  particular  television  stations." 

'Preserve  Independence' 

The  chain  broadcasting  rules  were  primarily 
intended  "to  curb  the  power  of  the  major  net- 
works and  preserve  the  independence  of  their 
affiliates,"  WNHC-TV  said.  "The  proposed 
change  in  the  concept  of  territorial  exclusivity, 
however,  weakens  the  position  of  television 
affiliates  and  strengthens  the  position  of  the  net- 
works." 

Summit  Radio  held  the  proposed  rule  should 
be  adopted  "because  the  existing  chain-broad- 
casting rule  as  to  'territorial  exclusivity'  permits 
arrangements,  agreements  and  understandings 
between  networks  and  their  owned  and  operated 
or  affiliated  stations  which  unreasonably  pre- 
clude stations  in  other  communities  from  ob- 
taining network  programs  and/or  affiliations.  . .  . 

"It  is  unreasonable  for  television  networks 
and  their  owned  and  operated  or  affiliated  sta- 
tions to  combine  to  restrain  television  stations 
not  owned  and  operated  nor  affiliated  with  such 
networks,  located  in  other  communities,  from 
affiliating  with  or  broadcasting  any  programs 
desired  of  the  networks.  These  restraints  have 
in  the  past  prevented,  and  would,  in  the  absence 
of  the  proposed  rule,  continue  to  prevent  such 
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Once  again  this  season,  WCCO-TV  is  bringing  exclusive  telecasts  of  Minneapolis  and  St.  Paul 
American  Association  baseball  to  the  fabulous  Twin  City  market.  Vivid  sports  telecasts  are  a  traditional  part 
of  the  WCCO-TV  schedule — for  WCCO-TV  ...  in  sports  as  in  everything  else  ...  is  the  familiar 
"other  member  of  the  family"  to       million  men,  women,  and  children  in  our  62  county  home  area. 

With  this  red-hot  sports  audience 
A  hit  reaches  760,000  homes 
Each  game  is  a  sell-out 
Every  pitch  counts 

WCCO-TV's  year-round  sports  schedule  offers  a 
chance  for  a  smart  sponsor  to  slide  safely  into 
the  real  home  base — that  family  circle  reached 
best  in  the  Northwest  by  WCCO-TV.  Call  Free 
and  Peters  for  the  complete  line-up. 


The  other  member  of  the  family 
Minneapolis — St.  Paul 
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other  stations  from  effectively  competing  with 
the  network  stations  in  nearby  communities — 
for  programs,  for  audience  and  for  advertising 
revenues." 

Although  generally  supporting  the  proposed 
rule,  ch.  39  KNUZ-TV  told  the  Commission  it 
would  not  help  in  the  Houston  area  since  FCC 
has  failed  to  deny  the  bid  of  ch.  1 1  KGUL-TV 
Galveston  to  move  its  transmitter  site  so  as  to 
put  a  primary  signal  into  Houston.  Citing  the 
WSPA-TV  Spartanburg  precedent,  KNUZ-TV 
contended  it  has  been  blocked  from  getting 
good  network  affiliations  and  shows  because 
of  the  entrance  of  the  new  vhf  signal. 

"Insofar  as  the  Houston  situation  is  con- 
cerned and  based  upon  KNUZ-TV's  past  ex- 
perience," the  uhf  station  said,  "it  is  evident 
that  the  proposed  change  in  the  network  ter- 


ritorial exclusivity  rule  will  merely  improve 
KNUZ's  legal  position  in  any  effort  which  it 
may  make  to  invoke  the  anti-trust  laws  against 
the  network  companies  and  KGUL-TV.  From 
a  practical  standpoint,  however,  it  can  be  an- 
ticipated that  the  networks  will  merely  repeat 
to  KNUZ  what  they  have  said  in  the  past,  viz., 
'We  just  can't  force  advertisers  to  take  you.' 
Networks  Won't  Sell  Uhf 

"It  is  therefore  clear  that  the  network  com- 
panies will  either  make  no  contract  at  all  for 
Houston,  or,  if  they  do,  they  will  make  no  effort 
to  sell  a  uhf  outlet,  such  as  KNUZ-TV,  but 
instead  will  rely  on  their  non-exclusive  Galves- 
ton contract  to  cover  that  market." 

Lebanon's  ch.  15  outlet,  WLBR-TV,  related 
it  has  contacted  all  four  networks  "in  an  effort 
to  obtain  network  service,  even  on  a  bonus 


basis,"  but  in  each  case  "it  has  been  indicated 
that  due  to  affiliations  with  stations  in  Harris- 
burg,  York,  Lancaster  and/or  Reading,  it  ap- 
peared that  the  services  would  be  overlapping." 

WLBR-TV  asserted  it  "has  established  to  its 
own  satisfaction  that  it  has  a  respectable  viewer 
audience"  but  "finds  it  exceedingly  difficult  to 
sell  time  against  the  many  network  stations  in 
the  area."  The  station  said  it  "believes  that  un- 
less it  is  able  to  obtain  a  network  affiliation,  it 
will  not  be  able  to  achieve  financial  success 
within  a  reasonable  period." 

Adoption  of  the  proposed  rule,  the  petition 
said,  "although  not  compelling  networks  to  af- 
filiate with  stations  such  as  WLBR-TV,  will 
permit  the  networks  to  exercise  more  freedom 
in  their  selection  of  stations  and  may  thus  per- 
mit stations  such  as  WLBR-TV  to  obtain  net- 
work services  and  thus  compete  successfully 
with  other  stations." 

Valley  Television  contended  it  "is  a  victim 
of  the  ineffectiveness  of  the  Commission's  rules 
in  achieving  the  objective  that  television  sta- 
tions serve  only  one  principal  community." 

Valley  explained  it  was  granted  ch.  5  at 
Green  Bay  on  March  10  while  FCC  earlier  had 
approved  ch.  11  WMBV-TV  Marinette,  Wis., 
49.5  miles  distant,  with  Green  Bay  outside  the 
Grade  A  contour  of  WMBV-TV. 

WMBV-TV  Gets  NBC 

Valley  noted  WMBV-TV's  owner  also  is  li- 
censee of  WMAN  Marinette,  an  NBC  affiliate, 
but  the  tv  station  did  not  affiliate  with  that  net- 
work until  February  "when  the  Marinette  com- 
pany conceived  a  plan  of  moving  its  transmitter 
site  further  to  the  south  in  order  to  provide  the 
city  of  Green  Bay  with  a  signal  in  excess  of  77 
dbu."  After  the  change  was  granted  and  Valley 
indicated  its  intention  to  protest,  WMBV-TV 
"suddenly  requested  the  Commission  to  rescind 
its  recent  grant"  of  transmitter  site  change. 

Valley  said  "this  matter  has  been  the  subject 
of  numerous  pleadings"  before  the  Commission 
in  which  WMBV-TV  alleged  the  move  "was  de- 
signed specifically  to  establish  an  additional  sta- 
tion in  Green  Bay  despite  the  fact  that  the  Com- 
mission in  its  table  of  allocations  allocated  ch. 
1 1  to  serve  the  local  needs  of  Marinette." 

Don  C.  Wirth,  vice  president  of  WNAM-TV, 
submitted  his  letter  to  the  Senate  Communica- 
tions Subcommittee  on  the  uhf  problem  which 
cited  the  Green  Bay  situation  and  suggested 
vhf  stations  be  limited  to  transmitter  locations 
not  more  than  10  miles  from  the  principal  city 
to  be  served.  Recalling  its  efforts  to  get  net- 
work programs,  the  ch.  42  station  wrote  Sen. 
Charles  E.  Potter  (R-Mich.),  subcommittee 
chairman,  in  part: 

In  New  York,  early  in  1953,  we  were  told  that 
NBC-TV  would  not  be  able  to  give  us  an  opinion 
on  affiliation  until  after  Milwaukee  moved  from 
ch.  3  to  ch.  4  with  100  kw.  When  the  move  was 
made  it  was  clear  that  Milwaukee  and  NBC-TV 
did  not  have  primary  coverage  in  this  market, 
we  again  asked  for  an  affiliation.  On  our  second 
request  we  offered  to  carry  NBC-TV  programs  as 
a  bonus  station,  even  paying  the  costs  of  network 
lines. 

As  late  as  Dec.  1953  we  were  informed  that 
NBC-TV  could  not  affiliate  with  us.  We  quote 
from  a  letter  signed  by  Tom  Knode  of  NBC-TV, 
"Obviously  this  conclusion  has  been  reached  on 
the  basis  of  drawing  board  information,  and  our 
final  position  with  respect  to  Neenah-Menasha 
can't  be  determined  until  the  Marinette-Green 
Bay  facility  is  in  operation.  We  feel,  however, 
that  the  best  interests  of  all  parties  involved  will 
be  served  by  not  affiliating  with  WNAM-TV  at 
the  present  time." 

This  brings  up  the  first  statement  we  should 
like  your  Committee  to  consider.  Allocation  plan 
of  the  FCC  Sixth  Report.  This  plan  allocated  two 
vhf  channels  to  Green  Bay,  Wis.,  and  one  vhf  to 
Marinette,  Wis.  The  FCC  has  recently  seen  fit  to 
grant  the  Marinette  facility  a  transmitter  location 
at  Pensaukee,  Wis.,  which  is  23  miles  north  of 
Green  Bay.  The  proposed  site  is  closer  to  Green 
Bay  than  Marinette. 

It  is  our  humble  opinion  that  the  grant  of  this 
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WE  HIT  A  TRIPLE  - 

and  NESTLES  LIKED  THE  SCORE! 


We  got  THREE  top  awards  for  excellence  in 
newscasting  at  the  recent  Penna.-Del. 
Associated  Press  Broadcasters  Convention. 

Time  buyers  in  the  know  buy  WILK  because  they 
are  sure  that  their  message  is  carried  with  the  most 
impact  to  the  most  listeners.  The  Nestle  Company 
is  the  latest  of  many  national  accounts  to  buy  the 
station  that  gives  the  best  possible  coverage  to  the 
nation's  24th  market.  Nestle  is  carrying  four  daily 
news  programs,  both  local  and  network,  along  with 
week-end  newscasts.  They  know  that  WILK  SELLS 
like  no  other  station. 

Northeastern  Pennsylvania  is  waiting  with  open 
pocketbooks — tuned  to  WILK.    REACH  IN! 

WILK-TV  won  the  3  First  Place  Awards  for  Program- 
ming in  the  Penn.-N.  Y.  edition  of  T.V.  Guide. 
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February  1951,  Movie  Stars  Parade  Magazine 
acclaims  Robin  Seymour  youngest  of  winning 
disc  jockeys. 

Billboard,  bible  of  show  biz  places 
Seymour  in  nations  top  10  platter 
spinners. 


77%  of  the  buying  power  of  Michigan, 
almost  6  billion  dollars  yearly,  lies 
within  reach  of  the  "Golden  Triangle" 
formed  by  Detroit,  Jackson  and  Flint. 
Cut  yourself  a  big  slice  of  this  market. 
It's  ready  to  serve!  Come  and  get  it! 
Look  at  these  figures— radios  in  nearly 
100%  of  the  homes— over  85%  of  the 
automobiles.  A  package  buy  of  these 
three  strategically  located  Michigan 
stations  offer  you  maximum  coverage 
at  minimum  cost. 
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Hit  Parader,  national  song  sheet  rates 
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Here's  your  opportunity  to  drop  a  real  bomb  on 
the  Detroit  Market!  Bobbin  with  Robin  is  nation- 
ally acclaimed  the  number  3  disc  jock  show  .  .  . 
your  sales  message  on  this  top  program  reaches 
the  tremendous  Detroit-Wayne  County  billion 
dollar  market— and  it's  a  fact,  "Almost  everyone 
in  Detroit  listens  to  WKMH." 
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location  actually  places  three  vhf  stations  in  the 
Green  Bay  area:  such  action  prohibits  WNAM- 
TV  from  receiving  an  affiliation  with  NBC-TV, 
since  the  Marinette  station  is  classified  by  NBC 
as  their  "Marinette-Green  Bay  facility",  and  that 
such  action  does  not  make  the  best  use  of  the 
facility  because  an  area  north  of  Marinette,  Wis., 
will  not  receive  primary  television  service  as  a 
result. 

WGAY  Racing  Shows  Cited 

PRE-HEARING  McFarland  notice  was  sent 
by  FCC  last  fortnight  to  WGAY  Silver  Spring, 
Md.,  advising  the  Washington  suburban  sta- 
tion that  a  hearing  appears  necessary  on  its 
license  renewal  application  in  view  of  horse 
race  programs.  FCC's  letter  said  the  WGAY 
composite  week  for  1953  showed  that  "detailed 
information"  on  races  was  being  aired  during 
"substantial"  periods  of  the  afternoon. 


Massachusetts  Bill  Bans 
Radio-Tv  From  Hearings 

THE  MASSACHUSETTS  House  last  week  in 
Boston  passed  a  bill  to  bar  radio-tv  broadcast- 
ing and  motion  picture  cameras  from  public 
hearings  in  which  testimony  is  being  taken 
under  oath.  The  bill  was  passed  despite  objec- 
tions by  Republican  Rep.  Gardner  Campbell 
(Wakefield)  that  it  infringes  on  freedom  of  the 
press  and  by  Democratic  Rep.  John  P.  Mc- 
Morrow  (Boston)  that  it  violates  both  the 
Massachusetts  and  U.  S.  Constitutions. 

Rep.  McMorrow  said  it  is  "discriminatory"  to 
say  that  reporters  and  cameramen  for  news- 
papers can  come  in  to  a  hearing,  but  that  tv 
personnel  cannot. 


Uhf  Hearing  Has  Chance 
To  Start  As  Scheduled 

Barring  the  unforeseen,  Sen. 
Potter  plans  to  hold  the  hear- 
ings from  May  19-21. 

POSTPONE-ITIS  that  has  beset  the  pending 
uhf  hearing  in  the  Senate  all  but  disappeared 
last  week  as  word  came  from  Senate  Communi-  ' 
cations  Subcommittee  Chairman  Charles  E. 
Potter  (R-Mich.)  that  he  expects  the  May  19- 
21  hearing  to  be  held  as  scheduled. 

Jitters  were  felt  for  awhile  in  Washington 
when  it  was  speculated  that  the  prolonged 
McCarthy-Army  controversy  might  serve  to 
force  still  a  third  postponement  of  the  hearing 
on  uhf  and  multiple  ownership. 

Sen.  Potter  is  a  member  of  the  Senate  in- 
vestigations unit  which  is  probing  the  McCarthy  | 
and  Army  charges. 

The  uhf  hearing  picture  otherwise  remained  ! 
much  the  same  last  week.  No  changes  were  1 
announced  in  the  list  of  witnesses  (see  listings,  j 
B*T.  May  3). 

Other  developments: 

•  WFPG-TV  Atlantic  City,  N.  J.,  asked  FCC 
to  authorize  suspension  of  the  uhf  ch.  45  sta- 
tion's operations  for  90  days  beginning  May 
17  (see  story,  page  58).    Reason  given  by  the 
licensee,  Neptune  Broadcasting  Corp.,  was  that  ! 
the  suspension  would  permit  it  to  study  re- ' 
suits  of  technical  studies  and  surveys  of  uhf  ! 
being  made  throughout  the  U.  S.,  as  to  "whether 
uhf  provides  a  truly  competitive  system  to  the  \ 
original  vhf  television." 

Cites  Senate  Study 

WFPG-TV  said  the  study  will  include  the 
Senate  investigation  by  the  Potter  group.  Fred  | 
Weber  of  WFPG-TV  already  is  listed  as  a  wit- 
ness. He  is  a  member  of  the  Uhf  Industry 
Coordinating  Committee. 

That  committee  reported  the  list  of  members 
growing,  some  60  as  of  Thursday  with  the 
number  possibly  going  as  high  as  75  by  the 
time  the  hearing  begins.  Leon  Green,  KNUZ- ! 
TV  Houston,  had  announced  a  fortnight  ago  j 
that  his  uhf  group  was  joining  the  coordinating 
unit  [At  Deadline,  May  3]. 

•  A  letter  to  FCC  from  Sen.  Styles  Bridges 
(R-N.  H.)  on  the  relationship  of  uhf  to  color  \ 
tv. 

Sen.  Bridges  included  in  his  letter  an  edi- 
torial from  Tv  Guide  urging  manufacturers  to 
install  tuners  "capable  of  receiving  both  vhf  j 
and  uhf  telecasts  in  all  color  sets." 

The  Senator  said  the  proposal  "would  ap- 
pear to  be  a  reasonable  recommendation  and  j 
one  that  would  be  of  benefit  to  the  viewing  pub- 
lic ..  .  inasmuch  as  there  are  now  few,  if  any, 
color-ty  sets  in  general  use  in  the  country." 

The  report  on  a  possible  new  postponement  I 
of  the  hearing  was  based  on  a  known  feeling  | 
of  Senators  on  the  subcommittee  and  of  various  [ 
industry  people  who  will  testify  that  Sen.  Potter, 
because  of  the  interest  he  has  expressed,  ought 
to  be  present.   Thus,  any  suggestion  that  the 
hearing  go  on  as  scheduled  "with  or  without 
Sen.  Potter"  was  discarded.  This  left  the  de- 
cision up  to  the  Senator,  himself,  who  took  a 
stand  that  the  hearing  will  be  held  May  19 
barring  unforeseen  developments. 

Deibler  Retires  From  FCC 

DAVID  H.  DEIBLER,  veteran  attorney  with  I 
FCC  and  its  predecessor  Federal  Radio  Com- 
mission, retired  from  Federal  service  April  30. 
He  most  recently  had  been  with  the  Renewal 
Branch  of  the  Broadcast  Bureau. 


AN  OFFER  TO  PAY  $10,000 

My  name  is  Edward  Lamb.  I  am  a  newspaper  publisher.  Attorney,  broad- 
caster and  manufacturer.  I  am  an  independent  in  politics. 

Over  the  past  decade  I  have  signed  many  affidavits  stating  that,  "I  am 
not  now  and  I  have  never  been,  directly  or  indirectly,  a  member  of  the  communist 
party  at  any  place  and  I  have  never  been  a  member  of  any  other  organizations  which 
have  any  un-American  objectives,  nor  have  I  ever  been  a  member  of  any  organization 
listed  on  the  Attorney  General's  list  of  subversive  organizations."  I  am  proud  to  re- 
peat said  statements  under  oath  at  any  time. 

On  many  occasions  I  have  had  judicial  findings  establishing  correctness 
of  such  statements.  Recently,  however,  after  certain  personnel  changes  on  the  Federal 
Communications  Commission  at  Washington,  D,  C,  there  was  issued  a  statement  that 
said  organization  had  in  its  possession  "certain  information  containing  charges  which 
raise  questions  concerning  the  correctness  of  averments  made  in  such  sworn  testimony 
and  affidavits." 

My  legal  counsel  has  made  numerous  requests  that  the  unknown  persons 
making  such  wicked,  unsubstantiated  charges  be  identified,  but  thus  far  the  names  of 
such  persons,  if  they  exist,  have  been  refused  us.  When  we  discover  the  identity  of  any 
person  who  makes  such  a  scurrilous  charge,  especially  if  he  makes  it  without  im- 
munity, you  may  be  sure  that  he  will  face  criminal  and  civil  prosecution. 

However,  we  all  realize  that  in  these  troubled  days,  there  are  abroad  in 
our  beloved  land  a  growing  list  of  persons  who  may  be  induced  to  bear  false  witness 
against  their  neighbors.  These  character  assassins,  informers,  professional  witnesses, 
purveyors  of  evil,  all  seem  to  function  best  when  financial  rewards  are  dangled  before 
them.  Obviously,  no  decent  American  citizen  enjoys  being  a  victim  of  a  smear  cam- 
paign or  a  frame-up,  even  if  motivated  by  one's  competitors. 

Therefore,  I  am  hereby  making  an  offer  of  $10,000.00  (said  sum  having 
been  deposited  in  escrow  at  The  Ohio  Citizens  Trust  Company,  Toledo,  Ohio),  to  be 
paid  to  any  person  or  persons  who  can  disprove  the  truth  of  my  non-communist  affi- 
davits before  a  court  and  jury  of  competent  jurisdiction.  Whether  stooges  of  unscru- 
pulous competitors,  persons  on  or  off  a  government  payroll,  such  a  sum  will  be  paid  to 
the  person  disproving  the  facts  set  forth  in  my  affidavit  as  aforesaid. 

I  make  this  offer  in  the  interest  of  stopping  vile  rumor-mongers,  hysterical 
character  wreckers,  or  others  who  would  intimidate  or  threaten  our  cherished  freedoms. 
After  all,  the  glory  of  America  must  continue  to  lie  in  our  wholesome  spirit  of  free 
inquiry,  self-assurance  in  the  strength  of  our  spiritual  and  material  premises,  and 
confidence  in  our  own  mutual  ability  to  build  towards  a  healthy  future. 


P.S.  We  will  be  slad  to  make  available  to  anyone  interested  copies  of  letters  from  Ministers.  Priests,  Rabbis,  judges, 
publio  officials  including  J.  Edgar  Hoover  and  other  reputable  citizens  extolling  Edward  Lamb  for  his  editorials,  writ- 
ings, and  speeches  attacking  communist  dictatorships  as  well  as  other  material  which  will  go  to  establishing  the 
truth  of  his  non-communist  affidavits. 


J.  Howard  McGrath,  Executive  Vice  President 

Edward  Lamb  Enterprises,  Inc. 
Edward  Lamb  Building 
Toledo,  Ohio 
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A  BIG  SURPRIS 

IN  A  SMALL  PACKAGE 


the 
new 


WEIGHS  ONLY  26  LBS. 


The  most  portable  truly  high  fidelity  tape  recorder 
ever  built. 


PERFORMS  LIKE 
A  TRUE  AMPEX 


Frequency  response  is  30  to  15,000  cycles  at  iy2  in/sec; 
signal-to-noise  ratio  over  55  db;  and  every  machine 
is  tested  to  meet  or  exceed  specifications. 


SERVES  ALL  BROAD- 
CASTING NEEDS 


For  recording,  editing,  dubbing  and  broadcasting, 
it's  a  full  time  troublefree  machine.  Major  components 
have  been  "life  tested"  for  an  equivalent  of  10  years' 
normal  use. 


COSTS  LESS  THAN 
ANY  AMPEX  BEFORE 


AMPEX 


It's  simpler  and  lighter,  but  it's  all  Ampex 
—  and  still  the  best. 


For  full 

description  and 
specifications, 
write  todav 
to  Dept.  D-1695 


CORPORATION 


co*v^Jd^7* 

.   Chicago^  ^ 


the 


934  Charter  Street  •  Redwood  City,  California 


Distributors  in  principal  cities  (listed  in  the  "yellow  pages"  under  "Recording  Equipment"); 
distributed  in  Canada  by  the  Canadian  General  Electric  Company 
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GOVERNMENT 


LEE  WARNS  AGAINST  FEDERAL  CONTROL 


FCC  Commissioner  urges  in- 
dustrial users  to  utilize  com- 
mon carrier  wherever  possible, 
saying  he  sees  no  end  to  the 
scarcity  of  radio  frequencies. 
He  contends  free  enterprise 
should  handle  its  own  affairs 
wherever  possible. 

EXCESSIVE  government  control  "is  incom- 
patible with  the  free  enterprise  system,"  FCC 
Comr.  Robert  E.  Lee  said  Wednesday  in  an 
address  before  the  annual  conference  of  the 
Industrial  Communications  Assn.  held  Tues- 
day and  Wednesday  at  Washington's  Sheraton- 
Park  Hotel.  The  conference  explored  oper- 
ation and  allocation  problems. 

Non-use  of  the  spectrum  was  described  as 
the  greatest  waste  of  the  natural  resource  by 
another  speaker,  Jeremiah  Courtney,  non- 
broadcast  communications  attorney.  Pie  said 
that  the  block  system  of  frequency  allocation 
to  the  various  services,  broadcast  and  non- 
broadcast,  may  be  easier  to  administrate  but 
it  is  geographically  inefficient  and  eventually 
will  have  to  be  altered  as  demand  increases. 

Comr.  Lee  outlined  his  philosophy  of  gov- 
ernment regulation  in  discussing  the  crowded 
radio  spectrum  and  the  resulting  need  tor  con- 
trol of  allocation  and  assignments.  He  urged 
industrial  users  to  look  first  to  extensive  com- 
mon carrier  facilities  to  meet  their  needs 
before  attempting  to  secure  scarce  radio  fre- 
quencies.   He  explained: 

The  fundamental  problem  of  frequency  avail- 
ability is  present  in  all  of  the  spectrum  that  we 
know  how  to  use.  I  expect,  in  spite  of  the  ad- 
vances our  country's  engineers  will  make  in 
utilizing  and  expanding  the  spectrum  upward, 
that  we  here  in  the  U.  S.  will  forever  be  equally 
ingenious  in  finding  good  uses  to  make  its  new- 
found space  equally  precious. 

For  these  reasons,  we  must  not  forget  and 
must  make  use  of  communication  facilities 
other  than  radio  whenever  possible.  In  any 
case  where  fixed  point-to-point  communication 
is  required,  main  reliance  must  be  placed  on  the 
common  carrier  facilities  furnished  by  the  tele- 
phone and  telegraph  companies  if  we  are  to 
make  the  most  effective  use  of  the  limited  avail- 
able spectrum  space. 

FCC's  Function 

Concerning  free  enterprise,  Comr.  Lee  told 
the  group  that  FCC  is  a  "necessary  regulatory 
body  by  reason  of  the  fact  that  the  spectrum 
is  limited  and,  like 
the  waters  of  our  riv- 
ers, belongs  to  all 
the  people.  The 
grant  of  a  license 
to  use  these  valu- 
able public  frequen- 
cies is,  therefore,  a 
privilege  extended  to 
those  citizens  who 
are  able  to  demon- 
strate that  they  will 
serve  the  public  in- 
terest." 

Comr.  Lee  said 
he  feels  the  Com- 
mission "is  under  great  obligation  to  ensure 
that  the  limited  spectrum  is  carefully  conserved 
and  that  its  use  must  be  for  the  benefit  of  all 
the  people,  just  as  our  great  water  conserva- 
tion projects  must  store  and  use  the  precious 
fluid  in  the  public  interest. 

"Once  the  determination  of  the  radio  licensee 
has  been  made,  however,  I  believe  that  gov- 
ernment interference  must  be  kept  to  the 
utter  minimum  and  the  true  economic  forces 
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be  permitted  to  solve  the  day-by-day  problems 
that  arise. 

"In  my  concept  of  free  enterprise  1  do  not 
have  any  double  standard.  By  that  I  mean 
that  just  as  you  reap  the  benefit  from  good 
judgment  and  good  operation  so  must  you  take 
the  risks  of  bad  judgment  and  bad  operation." 

Comr.  Lee  recalled  his  experience  with  the 
appropriations  committees  of  Congress:  "I 
was  frustrated  from  time  to  time  when  the 
proponents  of  free  enterprise,  balanced  budgets 
and  low  taxes  would  importune  Congress  to 
make  an  exception  for  something  they  were 
personally  interested  in.  We  used  to  refer  to 
this  as  'economy  in  government  at  the  expense 
of  the  other  fellow'." 

"There  is  no  unmixed  blessing  in  Federal 
handout,"  he  said.  "The  round  trip  of  your 
dollar  to  and  from  Washington  loses  a  lot  in 
the  process.  I  am  impressed  by  the  fact  that 
the  hand  that  feeds  you  today  could  one  day 
call  the  tune  that  you  must  dance  to. 

"Consequently,  I  urge  American  business  to 
stand  firm  with  head  high  in  the  firm  knowl- 
edge that  almost  any  problem  can  best  be 
solved  by  those  who  have  the  problem  and 
that  good  government  is  that  which  cooperates 
with  its  citizens  and  does  not  compete  with 
them  in  the  business  world. 

More  Than  Mere  Filing 

"I  believe  that  too  many  of  us  have,  in 
recent  times,  leaned  heavily  on  the  Great  White 
Father  in  Washington  to  solve  all  of  our  prob- 
lems. This  includes  communication  problems — 
the  solution  of  which  involves  more  than  the 
mere  filing  of  an  application  or  a  petition. 

"If  all  of  the  manpower  in  Washington  and 
all  of  the  gold  at  Fort  Knox  were  made  avail- 
able to  the  Commission  it  would  still  be  unable 
to  allocate  the  relatively  few  frequencies  to 
meet  the  great  demand.  A  parallel  more 
easily  understood  would  be  the  impossible 
task  of  the  government  allocating  public  roads 
for  the  exclusive  use  of  individual  trucking 
and  transportation  companies." 

Urging  use  of  common  carrier  facilities  first 
where  possible,  Comr.  Lee  noted: 

The  common  carriers  have  accomplished  un- 
precedented improvement  and  expansion  in  the 
post-war  years.  The  Bell  System,  for  example, 
has  added  more  than  19  million  telephones  since 
the  end  of  World  War  II.  This  is  in  contrast 
to  the  22  million  telephones  installed  in  the 
almost  70-year  life  of  the  Bell  telephone  up  to 
1945.  The  telephone  industry  has  now  passed 
the  50  million  mark. 

Approximately  5  million  telephone  circuit 
miles  are  provided  by  microwave  relay.  Over 
50.000  miles  of  broad  band  channels — microwave 
and  coaxial  cables — are  available  to  carry  tele- 
vision programs. 

Mr.  Courtney,  indicating  he  favors  sharing 
of  frequencies  on  a  geographic,  non-interfering 
basis  as  a  solution  to  more  efficient  utilization 
of  the  spectrum,  told  the  conference  "there  is 
little  to  be  said  for  saving  the  radio  spectrum. 
It  is  one  of  our  great  natural  resources  which, 
unlike  our  oil  and  forest  preserves,  is  never 
depleted  by  use.  Regardless  of  the  spectrum 
use  made  today,  there  will  be  just  as  much  of 
it  tomorrow.  If  errors  are  made  in  frequency 
utilization,  they  can  be  corrected." 

Mr.  Courtney  contended  "it  is  almost  cer- 
tain that  a  complete  reorientation  of  allocation 
procedures  on  the  part  of  the  Commission 
would  make  possible  a  many-fold  increase  in 
the  number  of  stations  which  could  be  oper- 
ated. This  reorientation  will  come  with  time, 
but  a  greater  workload  will  be  placed  on  the 
Commission  and  larger  appropriations  will  be 
required.  Therefore,  it  can  only  come  from 
public  demand." 


Fable,  Not  Fact 

AN  FCC  hearing  examiner's  legal  deci- 
sions represent  writings  of  fact,  not  fable. 
But  this  has  not  stopped  one  examiner, 
H.  Gifford  Irion,  from  venturing  into 
fable  in  off-hours.  For  some  time  a  writer 
of  drama,  Examiner  Irion  has  written  a 
novel,  Windward  of  Reason,  to  be  pub- 
lished May  20  by  Dial  Press,  New  York. 
Its  375  pages  are  much  longer  than  an 
initial  decision. 


POPPELE  NAMED 

TO  HEAD  'VOICE'  , 

VETERAN  radio  engineer  J.  R.  (Jack)  Pop 
pele  takes  office  today  (Monday)  as  the  nev  . 
head  of  the  Voice  of  America  [Closed  Circuit 
April  26].  His  tit] 
is  assistant  directo 
of  the  U.  S.  Informa 
tion  Agency.  The  jo' 
carries  a  $14,800 
year  salary. 

Mr.  Poppele  dis 
closed  his  appoint ; 
ment  over  the  May 
weekend  and  it  wa 
announced  official! 
in  Washington  las. 
Monday  by  Thee 
dore  C.  Streiben 
MR.  POPPELE  USIA  director.  Mi 

Poppele  succeed 
Leonard  F.  Erikson  who  has  returned  to  Mc 
Cann-Erickson,  New  York,  as  vice  president  an. 
director,  after  having  served  in  the  VOA  pos  ■ 
since  last  July  [At  Deadline,  April  19]. 

With  Mr.  Poppele  at  VOA,  the  USIA  noV  J 
has  two  top  officials  formerly  of  WOR-AM-T^ 
New  York  and  MBS.  Mr.  Streibert  was  boar 
chairman  of  the  network  and  the  key  stations* 
Mr.  Poppele  was  engineering  vice  president  o 
Bamberger  Broadcasting  Co.  (WOR-AM-TV 
With  WOR  for  more  than  30  years,  Mr.  Pop 
pele  also  was  a  director  of  MBS  when  he  re 
signed  in  1952  to  set  up  a  tv  consultancy. 

Mr.  Streibert  said  his  former  MBS-WOR  as 
sociate's  "many  years  of  practical  experience  i 
directing  large-scale  commercial  radio  opera'' 
tions  will  be  invaluable  in  stimulating  furthe 
improvements  in  the  Voice's  broadcasting  pre 
grams  and  transmission  facilities.  .  .  ."  At  th; 
outset,  Mr.  Poppele  will  be  concerned  witf 
directing  VOA's  physical  transfer  from  Ne\ 
York  to  Washington,  D.  C.  (target  date,  No'^ 
1). 

Broadcast  Pioneer 

Mr.  Poppele  said  the  VOA  job,  althoug 
"big,"  was  "in  the  field  of  communications 
something  which  "I've  been  engaged  in  all  m 
life  since  I  was  a  ham  operator  in  Newar 
back  in  1911."  Mr.  Poppele,  who  is  56,  is 
native  of  Newark  and  now  resides  in  Sout 
Orange,  N.  J.  A  broadcast  pioneer,  Mr.  Pot 
pele  served  as  a  wireless  operator  on  a  freights 
with  (Dr.)  Allen  B.  DuMont,  now  head  of  th 
DuMont  Television  Network,,  and  delivered  h 
radio  logs  to  (Brig.  Gen.)  David  Sarnoff,  RC 
board  chairman,  then  employed  by  the  Marcoi 
Co.    He  helped  build  WOR's  first  transmitte 

Mr.  Streibert  last  week  returned  from  ove 
seas  where  he  inspected  USIA  centers  and  a 
tended  the  Geneva  conference  where  he  ol 
served  USIA  news  coverage  of  the  event. 


Broadcasting 


Telecastin- 


BC  Radio  Curtails 
vtcCarthy-Army  Pickups 

HE  RADIO-TV  coverage  of  the  McCarthy 
.  Army  controversy  continued  last  week  at 
je  usual  "point  of  order"  pace. 
At  the  same  time,  Sen.  Joseph  R.  McCarthy 
l;-Wis.),  deep  in  the  charge  and  counter-charge 
'  the  hearing,  managed  to  keep  a  hand  in  the 
ioadcast  free  time  issue. 

'■  The  Senator  said  last  week  he  had  not  fin- 
ked drafting  a  bill  that  he  plans  to  introduce 
the  Senate  this  congressional  session. 
The  measure,  he  said,  would  require  radio 
id  tv  stations  to  give  free  time  for  a  reply  to 
ly  person  who  is  attacked  by  another  person 
l  free  time.  The  history  of  this  goes  back  to 
le  refusal  by  CBS  and  NBC  to  permit  Sen. 
McCarthy  to  take  to  the  ether  to  answer  what 
;  said  was  a  reference  to  him  in  the  March  6 
•eech  by  Adlai  Stevenson  carried  by  the  net- 
orks  without  charge  [B*T,  March  15]. 

^At  that  time,  Sen  McCarthy  indicated  he 
ould  ask  for  a  change  in  the  law. 

1  Latest  full  "live"  broadcast  network  coverage 
sualty  because  of  the  relentless  morning-and- 

3ternoon  hearing  was  ABC  Radio  which  April 

)  dropped  afternoon  coverage,  substituting 
corded  versions  at  4-6  p.m.  EDT  and  high- 
;hts  in  a  late  evening  half-hour.  ABC  con- 

Jiued  live  radio  coverage  of  morning  sessions 
id  live  tv  of  all  sessions. 

Trendex  Tabulates 

i  Meanwhile,  the  McCarthy-Army  telecasts 
'five  boosted  mid-afternoon  viewing  in  New 
fork  to  half  again  as  many  homes  as  in  March- 
tpril,  according  to  a  special  study  made  last 

cpjesday  and  Wednesday,  2:30-4:30  p.m.,  by 

I:  1  -endex. 

1 1  Results  of  the  study,  released  by  Ted  Berg- 
i  an,  managing  director,  DuMont  Tv  Network, 

hose  WABD  (TV)  was  one  of  the  two  New 
;  (Ork  tv  stations  carrying  the  hearings,  showed 
If  audience  increase  of  53%  over  the  average 

e  in  tv  sets  at  the  same  time  of  weekday  after- 
oons  during  March  and  April.  Trendex  figures 

so  showed  that  the  combined  audience  of 
j'ose  two  stations  amounted  to  nearly  three- 

ths  (59.8%  )  of  all  New  York  viewing  during 
[;.-ie  measured  period,  competing  programming 

tracting  only  40.2%  of  all  homes  with  sets-in- 

>e  at  that  time. 
;  |  Special  Hooperatings  taken  in  New  York  also 
t  |Owed  a  growing  interest  on  the  part  of  viewers. 
r(aesday  morning  the  two-station  hearing  tele- 
r;  ,.st  had  a  rating  of  11  and  a  51%  share  of 
l^tdience,  rising  to  a  13  rating,  64%  share  of 
i  jidience  Wednesday  morning.  Afternoons 
f  |owed  lower  ratings — 10  Tuesday,  12  Wednes- 
u  ,iy — but  share  of  audience  was  59%  Tuesday 

id  64%  Wednesday.  Meanwhile,  sets-in-use 
jj'jures  were  some  75%  above  normal  for  this 

flne  of  year,  with  the  increase  apparently  all 

it  to  hearings'  viewers. 

J  In  Boston,   a  Monday  afternoon  Hooper 
ieck  gave  WNAC-TV's  hearings  coverage  a 
Jiting  of  30,  and  87%  share  of  audience.  In 
1  louston  on  Tuesday  afternoon  KPRC-TV's 
Jlecast  of  the  hearings  had  a  12  rating,  a  75% 
^.are  of  audience.   The  WOKY-TV  (uhf)  hear- 
gs  telecast  in  Milwaukee,  with  a  60%  set  con- 
:rsion,  showed  ratings  ranging  from  4  to  8, 
ith  as  high  as  a  45%  share  of  audience, 
J  "coper  reported. 
1  At  one  time  during  the  consultations  of  the 
bcommittee  looking  for  a  shorter  hearing, 
iT'-nators  considered  restricting  broadcast  cover- 
^fee.   While  there  was  considerable  sentiment 
nong  members  of  the  group  to  cut  radio-tv 
>verage  down  to  "discourage  some  who  other- 
ij>e  might  want  to  use  what  should  be  a  news 


GOVERNMENT  and  manufacturing  leaders  conferred  in  Washington  last  week  in  a 
symposium  on  electronic  components.  Speakers  were  (I  to  r):  M.  Barry  Carlton,  Dept. 
of  Defense,  chairman  of  the  symposium  committee;  R.  S.  H.  Hylkema,  Philips  Industries, 
Holland;  Robert  C.  Sprague,  Sprague  Electric  Co.,  board  chairman,  Radio-Electronics- 
Tv  Mfrs.  Assn.:  Brig.  Gen.  W.  Preston  Corderman,  chief,  Signal  Corps  Engineering  & 
Technical  Div.;  Dr.  D.  E.  Noble,  Motorola  Inc.;  C.  H.  Elmendorf,  Bell  Telephone  Labs.; 
A.  W.  Rogers,  Signal  Corps  Engineering  Labs.,  and  W.  H.  Martin,  Deputy  Assistant 
Secretary  of  Defense. 


medium  for  publicity  purposes"  as  Sen.  Henry 
C.  Dworshak  (R-Idaho)  characterized  it,  no 
decision  was  reached. 

An  offshoot  of  the  national  publicity,  par- 
ticularly the  broadcast  coverage,  was  to  boom 
subcommittee  counsel  Ray  H.  Jenkins,  a  Ten- 
nesssee  criminal  lawyer,  for  the  Republican 
nomination  to  run  against  Sen.  Estes  Kefauver 
(D-Tenn.)  this  fall.  Republican  leaders  in  the 
state  already  were  getting  the  ball  rolling. 

In  New  York,  Brig.  Gen.  Telford  Taylor, 
attorney  and  former  FCC  general  counsel  as 
well  as  educational  tv  consultant,  spoke  out  once 
more  on  the  McCarthy  issue.  He  charged  the 
Senator  was  "a  politically  ambitious  anarchist." 

KLZ-TV  Denies  Charges 
By  Denver  Television 

NOT  ONLY  has  Denver  Television  Co.  no 
basis  for  its  petition  asking  the  FCC  to  revoke 
the  ch.  7  permit  of  KLZ-TV  Denver  [B«T,  May 
3],  but  it  has  changed  substantially  in  com- 
plexion since  the  1953  competitive  hearings. 

That  was  the  answer  filed  by  KLZ  Friday  in 
opposition  to  the  petition  by  Denver  Television 
that  the  proposed  sale  of  KLZ  stations  to  Time 
Inc.  for  $3.5  million  [B*T,  April  12,  March  8] 
constituted  misrepresentation.  Denver  Televi- 
sion also  asked  that  the  vhf  frequency  be 
awarded  to  it,  as  the  remaining  applicant. 

The  need  for  the  sale  is  due  solely  to  "un- 
foreseen circumstances,"  KLZ  said.  These  are 
the  illnesses  of  Hugh  B.  Terry,  president  and 
general  manager,  and  16%  stockholder,  and 
Harry  E.  Huffman,  13%  stockholder.  Also,  the 
Denver  station  said,  J.  Elroy  McCaw,  20% 
stockholder,  is  under  FCC  orders  to  sell  some 
of  his  radio  holdings  to  comply  with  the  multiple 
ownership  rules.  All  this  occurred  after  the 
June  1953  grant,  the  opposition  stated. 

This  cannot  be  construed  as  misrepresenta- 
tion, KLZ  said. 

From  the  time  of  the  final  FCC  grant  last 
June  to  Jan.  12  of  this  year,  10  offers  were 
made  to  buy  the  KLZ  properties,  the  station 
reported.  All  of  these  were  turned  down,  it  said. 

However,  after  Mr.  Terry  suffered  a  heart 
attack  on  Jan.  12 — and  in  view  of  Mr.  Huff- 
man's heart  condition  and  Mr.  McCaw's  neces- 
sity for  decreasing  his  radio  and  tv  holdings — 
the  situation  changed  and  the  Time  Inc.  offer 
was  seriously  entertained. 

Negotiations  with  Time  Inc.  began  in  Feb- 
ruary 1954,  it  was  reported. 

The  Commission  cannot  reinstate  the  Denver 
Television  application,  KLZ  said,  because  the 
FCC's  rules  prohibit  refiling  for  12  months  of 
an  application  that  has  been  heard  and  denied. 

Also,    KLZ   said,    Denver   Television  has 


KOADCASTING 


Telecasting 


changed  since  the  1953  hearing.  It  stated  that: 

( 1 )  John  M.  Wolfberg,  who  was  president  of 
the  unsuccessful  applicant  and  majority  stock- 
holder, now  lives  in  Los  Angeles  and  is  no 
longer  a  Denver  resident. 

(2)  Harris  Wolfberg,  father  of  John,  has 
died.  He  was  committed  to  lend  $157,000  to 
the  company.  He  also  has  disinherited  his  son, 
it  was  claimed. 

( 3 )  All  stock  subscription  and  loan  agree- 
ments expired  Jan.  1,  1954. 

^(4)  No  stockholders'  or  directors'  meeting 
was  held  to  approve  the  Denver  Television 
petition,  and,  it  is  claimed,  one  stockholder  is 
no  longer  interested  in  pursuing  the  application. 

In  answer  to  Denver  Television's  contention 
that  KLZ-TV  programming  was  not  in  accord 
with  its  representations  during  the  hearings, 
KLZ  pointed  out  that  six  months  was  too  short 
a  time  to  hold  a  grantee  strictly  accountable  to 
its  proposed  schedule.  It  also  pointed  out  that 
in  several  significant  categories  it  was  program- 
ming in  excess  of  its  proposed  hours. 

The  fact  that  Mr.  Terry  may  continue  as 
president  of  the  Time-owned  stations,  provided 
the  FCC  approves  the  sale,  does  not  mean  that 
his  illness,  or  that  of  Mr.  Huffman,  is  being 
used  as  an  excuse  to  sell,  the  KLZ  opposition 
said.  Mr.  Terry  at  present  is  not  only  president, 
but  also  is  general  manager  in  charge  of  day-to- 
day operations,  it  said.  As  president  only,  Mr. 
Terry  will  be  relieved  of  the  burdens  of  daily 
management,  KLZ  said. 

It's  Ten  Months 

There  must  be  an  end  to  litigation  from 
mutually  exclusive  applicants,  KLZ  said.  It  is 
ten  months  since  KLZ  was  granted  Denver's  ch. 
7,  it  pointed  out. 

"Denver  Television  apparently  feels,  how- 
ever, that  as  an  unsuccessful  applicant  it  has 
the  unlimited  right  to  police  the  operations  of 
Aladdin,"  KLZ  commented. 

Denver  Television's  petition  held  that  the 
pending  sale  of  KLZ  stations  to  Time  Inc. 
negated  the  basis  on  which  Aladdin  was  chosen 
over  the  Wolfberg  group.  These  were,  it  said, 
greater  local  ownership,  greater  integration  of 
management  and  ownership,  more  local  resi- 
dence, and  greater  broadcast  experience. 

Besides  Mr.  Wolfberg,  other  Denver  Televi- 
sion stockholders  were  F.  Kirk  Johnson,  Texas 
oilman,  20%;  James  M.  Stewart,  radio-tv  and 
motion  picture  actor,  20%;  Sterling  C.  Hollo- 
way,  Texas  attorney,  10%;  Wilford  M.  Barber, 
physician,  10%;  Max  G.  Brooks,  banker,  5%. 

The  Denver  Television  petition  was  filed  by 
Harry  M.  Plotkin,  former  FCC  assistant  general 
counsel,  of  Arnold,  Fortas  &  Porter.  KLZ's 
opposition  was  filed  by  W.  Theodore  Pierson, 
Pierson  &  Ball. 
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DEMOS  MULL  CLOSED  CIRCUIT  TV  RALLY 


National  meeting  in  Septem- 
ber via  theatre  television  is 
broached  by  party  top  com- 
mand in  Washington  during 
political  rally  last  week. 

TV,  WHICH  already  has  revolutionized  polit- 
ical campaigning,  may  change  it  quite  a  bit 
more. 

The  Democratic  National  Committee,  B»T 
learned  last  week,  soon  will  explore  the  pos- 
sibility of  holding  a  national  political  rally  for 
the  first  time  via  closed  circuit  tv. 

The  plan  is  to  use  the  facilities  of  Theatre 
Network  Television  Inc.  Initial  clearance  al- 
ready has  been  given  by  the  National  and  the 
Democratic  Executive  Committees. 

Prime  mover  of  the  tv  theatre  campaign  idea, 
which  would  be  used  in  mid-September,  is  J. 
Leonard  Reinsch  of  the  Cox  Stations  along  with 
Nate  Halpern  of  TNT.  Mr.  Reinsch  is  tv-radio 
consultant  to  the  National  Committee. 

The  Democrats'  top  command  accepted  the 
theatre  tv  novelty  in  campaigning  during  their 
Jackson-Iefferson  Day  rally  in  Washington, 
D.  C,  last  week. 

No  dollar  figure  was  given  although  it  was 
said  the  Democratic  Party  fully  expected  to  be 
able  to  pay  for  the  national  hookup  which 
would  be  "at  a  minimum  cost." 

TNT  said  the  rally  "would  be  the  first  truly 
national  political  meeting  ever  held."  The 
theatres  in  the  hookup  would  be  taken  over 
completely  by  the  committee  which  reportedly 
would  expect  a  minimum  of  ,a  100,000  seat 
guarantee  from  its  local  committees  before 
launching  the  project.  Total  seating  capacity 
could  be  as  high  as  1V4  million,  it  was  es- 
timated. 

The  meeting  would  be  closed-circuited  with 
about  an  hour  and  ,a  half  show  of  big  name 
talent  and  nationally  prominent  political  speak- 
ers. The  local  committee  would  be  expected 
to  collect  contributions,  a  part  of  which  would 
go  to  the  national  organization.  The  local  unit 

Grosser  Loses  Primary  Bid 
For  Re-election  to  House 

REP.  ROBERT  CROSSER  (D-Ohio),  chair- 
man of  the  House  Interstate  &  Foreign  Com- 
merce Committee  in  the  Democratic  Con- 
gresses since  1949, 
was  defeated  last 
week  in  the  Demo- 
cratic primary  held 
in  Ohio.  Rep.  Cros- 
ser  served  38  years 
in  the  House,  36  of 
them  consecutively. 
His  interest  has  been 
centered  mainly  in 
the  railroad  field,  al- 
though his  commit- 
tee also  handled 
communications.  He 
authored  the  Rail- 
r  o  a  d  Retirement 
Law,  Railroad  Unemployment  Insurance  Law 
and  other  railway  legislation.  Rep.  Crosser, 
who  is  ranking  minority  member  of  the  com- 
merce group,  automatically  will  be  succeeded 
next  year  by  Rep.  J.  Percy  Priest  of  Tennessee 
as  the  top  Democrat  on  the  committee,  assum- 
ing Mr.  Priest,  also  a  House  veteran,  is  re- 
elected this  fall.  Rep.  Crosser  of  Cleveland 
was  defeated  by  a  local  judge,  Charles  Vanik. 


REP.  CROSSER 


also  would  schedule  speakers,  box  lunches,  etc. 
Most  likely  the  originating  point  for  the  tele- 
cast would  be  in  the  Midwest. 

TNT  would  provide  all  of  the  tv  facilities 
and  would  be  in  charge  of  leasing  theatres. 

The  large  screen  tv  would  be  shown  in  more 
than  100  theatres  in  more  than  60  cities.  Up  to 
now,  TNT  has  presented  about  50  closed-circuit 
telecasts  of  boxing  bouts,  theatrical  presenta- 
tions and  business  meetings. 

In  addition  to  the  national  presentation 
regional  hookups  would  be  established  for  re- 
ports from  various  state  committees  switched 
into  the  national  telecast.  In  addition  to  the- 
atres, other  public  halls  would  be  used.  TNT 
also  would  make  available  20  units  of  mobile 
equipment  for  theatres  without  permanent  in- 
stallations and  this  number,  it  was  said,  could 
be  increased. 

Where  the  participating  Democratic  group 
could  not  get  television,  the  audio  portion  of  the 
show  would  be  fed  through  public  speakers. 

WFPG-TV  SUSPENDS 
CH.  46  OPERATION 

OUTSTANDING  uhf  station  suspensions  in- 
creased to  nine  last  week  as  ch.  46  WFPG-TV 
Atlantic  City  announced  "temporary  discon- 
tinuance" effective  next  Monday  (May  17)  to 
permit  a  study  of  the  economics  of  uhf,  includ- 
ing testimony  before  the  forthcoming  Senate 
inquiry  on  uhf  progress  (story  page  54). 

Total  suspensions  represent  stations  off  the 
air  but  which  have  not  returned  their  permits 
to  FCC.  Actual  deletions  total  70  (58  uhf,  12 
vhf). 

FCC  also  reported  receipt  of  a  letter  from 
ch.  43  KFAZ-TV  Monroe,  La.,  advising  that  it 
had  suspended  operation  May  1  because  of 
economic  losses  "amounting  to  well  over  $100,- 
000"  [B»T,  May  3].  KFAZ-TV  has  pending  a 
petition  for  allocation  of  ch.  13  there. 

In  a  letter  circulated  throughout  its  area, 
Neptune  Broadcasting  Corp.,  owner  of  WFPG- 
TV,  said  the  operation  of  WFPG  radio  is  un- 
affected by  the  discontinuance  of  the  tv  station. 
Fred  Weber  is  president  and  part  owner  of 
WFPG-AM-TV.  Explaining  the  suspension, 
the  letter  stated  in  part: 

New  Jersey  received  no  allocation  for  edu- 
cational or  commercial  television  other  than 
in  the  newer  uhf  band.  WFPG-TV  was  a  first 
uhf  station  in  the  country  in  1952  when  in  51 
days  after  FCC  authorization  it  began  tele- 
casting on  ch.  46. 

The  loss  of  33  half  hours  weekly  of  network 
and  other  peak  programs  has  made  it  increas- 
ingly impossible  for  WFPG-TV  to  present  a 
schedule  of  audience  preference  programs. 
WFPG-TV  received  these  program  cancellations 
because  super  power  metropolitan  market  vhf 
stations  60  miles  from  Atlantic  City  established 
a  concept  of  coverage  generally  satisfying  tele- 
vision viewers. 

Therefore,  extreme  audience  and  economic 
loss  compels  suspension  at  this  time  because 
WFPG-TV  cannot  now  render  a  service  of  pride 
to  the  South  Jersey  area  for  which  it  was 
planned,  built  and  dedicated. 

FCC  Proposes  Changes 
In  Engineering  Rules 

IN  ACCORD  with  FCC's  efforts  to  modernize 
its  rules  and  engineering  standards,  the  Com- 
mission announced  proposed  rule-making  last 
week  to  offer  further  miscellaneous  amendments 
in  that  direction. 

With  comments  due  June  7,  the  new  proposals 
include  deletion  of  the  present  provision  for 
"type  approval"  of  am,  fm  and  tv  transmitters. 
Instead,  the  Commission  would  establish  a  pro- 
cedure for  accepting  broadcast  transmitters  for 


licensing  purposes  through  "type  acceptance.'* 
Type  approval  involves  actual  tests  conducte 
at  the  FCC  laboratory  or  at  other  location| 
under  Commission  supervision.  Type  accep! 
ance,  FCC  explained,  entails  certification  b 
manufacturers  or  conditional  approval  fo 
licensing  upon  proper  showing. 

Conditional  approval  upon  proper  showin 
presently  is  followed  by  FCC  with  respect  t 
transmitters  in  certain  of  the  safety  and  specie- 
radio  services,  the  notice  explained.  FCC  hope 
to  extend  this  procedure  to  transmitters  in  a. 
services.  The  Commission  has  pending  anothe 
proposed  rule-making  proceeding  to  standardiz 
its  type  acceptance  policy  and  involves  issuanc 
of  a  list  of  approved  equipment  instead  c 
naming  the  equipment  in  the  standards  then 
selves. 

FCC  summary  of  the  proposed  changes: 

A.  Section  2B  of  the  Standards  deals  wit, 
field  intensity  measurements  to  establish  pei 
formance  of  directional  antennae.  It  is  propose 
to  remove  Section  2B  from  the  Standards  an 
to  incorporate  its  provisions  in  the  Rules  (Se> 
3.151.)  In  this  connection  it  is  proposed  th; 
photographs  of  monitoring  points  be  submitte 
as  an  aid  to  their  future  identification  both  b 
the  licensee  and  the  Commission.  It  is  also  pre 
posed  to  specify  the  various  directions  in  whic 
measurements  are  to  be  made. 

B.  When  field  intensity  measurements  ai 
taken  for  presentation  in  hearings  before  th 
Commission,  Section  2C  of  the  Standards  re 
quires  that  detailed  reports  on  the  measure 
ments  of  the  antenna  resistance  shall  also  t 
presented  if  the  station  is  owned  by  the  part 
on  whose  behalf  the  measurements  are  mad' 
The  submission  of  such  data  has  been  found  1 
be  buxdensome  and  unnecessary.  According]; 
it  is  proposed  to  eliminate  the  requirement.  ' 
is  also  proposed  to  remove  Section  2C  from  th 
Standards  and  to  incorporate  its  provisions  i 
the  Rules— (Section  3.152)  as  it  is  believed  th; 
the  provisions  of  this  Section  which  deals  wit 
field  intensity  measurements  in  support  of  ar. 
plications  should  be  a  part  of  the  Rules. 

C.  Section  8  of  the  Standards  deals  with  tr 
power  rating  of  vacuum  tubes  and  Section  9  se 
forth  the  requirements  for  approval  of  powe 
rating  of  vacuum  tubes.  Since  vacuum  tut 
ratings  are  established  by  the  manufacture) 
and  since  transmitters,  including  the  associate 
vacuum  tubes,  are  type  accepted  by  the  Con 
mission,  it  would  appear  that  Sections  8  and 
could  be  deleted  and  it  is  so  proposed;  th, 
proposal  also  requires  changes  to  be  made  wit 
respect  to  Sections  3.42'  and  3.52. 

D.  Sections  21,  22,  and  23  of  the  am  Standarc 
and  Sections  16,  17  and  18  of  the  fm  Standarc 
consist  of  lists  of  approved  equipment.  Thes 
sections  are  not  now  up-to-date  and  is  ne 
believed  to  be  administratively  desirable  1 
periodically  amend  the  Standards  in  order  1 
keep  these  particular  sections  current.  Accorc 
ingly,  it  is  proposed  to  delete  these  sections 
the  Standards  and  to  add  a  footnote  to  the  aj 
plicable  sections  of  the  rules  to  the  effect  th; 
a  list  of  type  accepted  equipment  is  availab 
at  the  Washington  and  field  offices  of  the  Con 
mission. 

E.  Section  3.54  deals  with  direct  measuremei 
of  operating  power  and  refers  in  a  footnote  1 
Section  7  of  the  Standards.  For  the  sake  < 
compactness  and  convenience,  it  is  propose 
to  delete  Section  7  of  the  Standards  and  incluc 
in  Section  3.54  the  appropriate  parts  of  Sectio 
7  of  the  Standards,  and  to  make  editorial  change 
in  the  allied  Section  3.51. 

F.  Section  3.53  deals  with  the  application  < 
efficiency  factors  in  determining  power  by  it 
indirect  method  and  refers  to  Section  10  of  tt 
Standards.  Since  stations  now  determine  powe 
by  the  direct  method,  except  in  cases  of  ernei 
gency,  it  is  proposed  to  delete  these  sections. 

G.  Section  3  of  the  Standards  sets  forth  tr 
data  required  with  applications  involving  d 
rectional  antenna  systems.  It  is  believed  th: 
this  section  should  more  appropriately  appe; 
in  the  rules,  and  accordingly,  such  a  shift 
proposed  (Section  3.150.)  It  is  also  propose 
to  require  the  submission  of  graphs  indicatir 
the  calculated  field  intensity  for  all  azimutl 
for  each  five  degrees  elevation  up  to  and  incluc 
ing  60  degrees  instead  of  the  presently  require 
vertical  patterns. 

H.  Section  20  of  the  Am  Standards  relates 
the  use  of  frequency  and  modulation  monito 
at  auxiliary  transmitters.  It  is  proposed  to  shi 
this  section  also  into  the  rules  (Section  3.153 
and  to  make  editorial  changes  in  Section  3.63. 

I.  The  second  paragraph  appearing  after  Tab 
V  in  Section  1  of  the  Am  Standards  deals  wi' 
the  minimum  separation  of  stations.  It  is  b 
lieved  that  this  paragraph  should  more  aj 
propriately  appear  in  the  rules,  (Section  3.3' 
and  accordingly,  such  a  shift  is  proposed  togeth 
with  editorial  changes  to  clarify  its  meaning. 

J.  Paragraph  (b)  (4)  (iv)  of  Section  3.181  n 
quires  that  an  entry  be  made  in  the  static 
operating  log  of  the  temperature  of  the  cryst 
control  chamber  if  a  thermometer  is  used.  Sir< 
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Only  STEEL  can  do  so  many  jobs  so  well 


A  42-Foot  Car-Bottom  Furnace 

heats  big  steel  ingots  like  this  up 
to  forging  temperature  at  U.S. 
Steel's  Homestead  Works.  But 
proper  heating  involves  a  great 
deal  of  skill  and  experience  on  the 
part  of  the  men  who  supervise  the 
process.  And  U.S.  Steel  Forgings 
Division  craftsmen  are  second  to 
none  in  expertness  at  their  vari- 
ous jobs.  Many  learned  their  skill 
from  fathers  and  grandfathers 
who  held  the  same  jobs  before 
them. 


UNITED  STATES  STEEL 

SEE  THE  UNITED  STATES  STEEL  HOUR.  It's  a  full-hour  TV  program  presented  every 
other  week  by  United  States  Steel.    Consult  your  local  newspaper  for  time  and  station. 


The  Spring's  The  Thing  that  gives  a 

Trampoline  its  unique  place  in  the  world 
of  exercise  and  entertainment.  Around  the 
edge  of  the  resilient  "bouncing"  surface, 
more  than  100  oil-tempered  springs,  care- 
fully designed  and  precisely  manufactured 
by  U.S.  Steel,  quietly  go  about  their  jobs 
of  supplying  the  "motive"  power  that  en- 
ables a  performer  to  bounce  and  leap  as 
high  as  26  feet. 


ClJtS  Steel  Like  Butter!  This  modern  flame-cutting  equipment,  in  use  at  U.S.  Steel  Supply 
Division  warehouses,  can  follow  the  most  complicated  patterns  accurately  and  turn  out  finished 
shapes  of  steel  exactly  as  wanted.  Many  fabricators  of  steel  products  buy  their  steel  from  U.S. 
Steel  Supply,  and  have  it  cut  to  shape  before  it  is  delivered  to  them. 


Golden  Triangle  .  Pittsburgh's  famous  bus- 
iness section  has  had  its  face  lifted  recently 
.  .  .  and  in  the  new  "Golden  Triangle" 
there's  still  a  lot  of  steel.  U.  S.  Steel 
has  fabricated  and  erected  more  than 
34,000  tons  of  structural  steel  for  new 
buildings  here  in  less  than  2  years.  Only 
steel  can  do  so  many  jobs  so  well. 


This  trade-mark  is  your  guide  to  quality  steel 


For  further  information  on  any  product  mentioned  in  this  advertisement,  write  United  States  Steel,  525  William  Penn  Place,  Pittsburgh  30,  Pa. 
AMERICAN  BRIDGE . .  AMERICAN  STEEL  &  WIRE  and  CYCLONE  FENCE  .  .  COLUMBIA-GENEVA  STEEL  . .  CONSOLIDATED  WESTERN  STEEL  . .  GERRARD  STEEL  STRAPPING  .  .  NATIONAL  TUBE 
OIL  WELL  SUPPLY  .  .  TENNESSEE  COAL  &  IRON  .  .  UNITED  STATES  STEEL  PRODUCTS  .  .  UNITED  STATES  STEEL  SUPPLY  .  .  Divisions  of  UNITED  STATES  STEEL  CORPORATION,  PITTSBURGH 
UNITED  STATES  STEEL  HOMES,  INC.  •  UNION  SUPPLY  COMPANY  •  UNITED  STATES  STEEL  EXPORT  COMPANY  •  UNIVERSAL  ATLAS  CEMENT  COMPANY  4-1088 
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the  requirement  is  applicable  only  when  a 
thermometer  is  used  and  there  is  no  require- 
ment that  a  thermometer  be  used,  it  is  believed 
that  this  requirement  can  be  deleted  from  the 
rules. 

K.  Paragraph  D(2)  of  Section  12  of  the  Am 
Standards  and  Paragraph  D(2)  of  Section  8  of 
the  Fm  Standards  require  that  suitable  facili- 
ties for  the  welfare  and  comfort  shall  be  pro- 
vided for  the  operator  on  duty  at  the  trans- 
mitter. As  we  have  previously  amended  our 
rules  to  provide  for  remote  control  of  trans- 
mitter it  is  proposed  to  amend  these  sections 
so  as  to  provide  for  comfort  facilities  at  the 
place  where  the  transmitter  is  controlled. 

L.  Section  14  of  the  Am  Standards  and  Sec- 
tion 13  of  the  Fm  Standards  set  forth  require- 
ments for  type  approval  of  transmitters.  It  is 
proposed  to  no  longer  require  type  approval, 
instead  transmitters  including  Tv  transmitters 
will  be  accepted  for  licensing  by  the  Commis- 
sion. Type  Acceptance  is  a  form  of  approval 
given  by  the  Commission  which  is  based  on 
the  examination  of  certified  tests  data  sub- 
mitted by  the  manufacturer  or  licensee  of  the 
transmitter.  The  general  matter  of  type  accept- 
ance is  the  subject  of  proposed  rule  making 
in  Docket  No.  10798.  The  proposed  change  to 
Type  Acceptance  would  also  result  in  a  much 
lower  fee  to  be  charged  than  if  a  type  approval 
fee  were  to  be  charged.  The  matter  of  fees  is 
the  subject  of  rule  making  in  Docket  No.  10869. 
Therefore  it  is  proposed  to  delete  Section  14  of 
the  Am  Standards  and  Section  13  of  the  Fm 
Standards.  It  is  further  proposed  to  add  to 
Part  3  new  sections  (3.48,  3.250,  3.550  and  3.640) 
dealing  with  acceptability  of  transmitters  for 
licensing. 

FCC  APPROVES  SALES 
OF  KOY-TV,  WUTV  (TV) 

Autry  pays  $200,000  for  the 
Phoenix  station,  while  Polan 
Indutsries  sells  its  Youngstown 
outlet  for  $76,600.  KQV  trust 
agreement  approved. 

APPROVAL  was  given  by  FCC  last  week  to 
the  sales  of  KOY-TV  Phoenix  and  WUTV  (TV) 
Youngstown,  Ohio,  and  to  a  new  trust  agree- 
ment involving  control  of  KQV  Pittsburgh, 
contestant  for  ch.  4  at  Irwin,  Pa. 

KOY-TV  was  purchased  by  its  ch.  10  share- 
time  partner  KOOL-TV  for  $200,000.  KOY 
radio  was  not  involved  in  the  sale  [B*T,  April 
12,  March  22]. 

KOOL-AM-TV  is  70%  owned  bv  cowboy 
movie-tv  star  Gene  Autry.  Tom  Chauncey 
owns  20%  and  Frank  Beer,  5%.  Mr.  Autry 
also  owns  48%  of  KOPO-AM-TV  Tucson; 
48%  of  KNOG  Nogales  and  70%  of  KOLD 
Yuma,  all  Arizona,  and  50%  of  KMPC  Los 
Angeles. 

At  Youngstown,  FCC  gave  its  approval  to 
the  sale  of  ch.  21  WUTV  (TV)  by  Polan  In- 
dustries to  ch.  73  WFMI-TV  for  $76,600.  Ap- 
proval is  subject  to  the  condition  that  WFMJ- 
TV  surrender  its  permit  for  ch.  73  within  30 
days  after  the  sale  or  when  WFMJ-TV  begins 
operations  on  ch.  21,  whichever  is  sooner. 

In  a  separate  action,  FCC  denied  the  petition 
of  Valley  Television  Co.,  unsuccessful  ch.  21 
applicant,  which  had  petitioned  for  hearing  on 
the  transfer.  Valley  contended  approval  of  the 
sale  would  discourage  development  of  the  high 
uhf  channels  and  would  deprive  Valley  of  an 
opportunity  to  apply  for  ch.  21  facility  [B*T. 
March  22,  8]. 

In  a  readjustment  of  voting  trust  agreements 
involving  in  part  the  minority  holding  of  CBS, 
KQV  was  granted  .acquisition  of  control  bv 
President  Earl  F.  Reed  and  Vice  President 
Iiwin  D.  Wolf  as  voting  trustees  for  54.3% 
stock.  CBS  is  beneficial  owner  only,  having  no 
voting  rights  to  its  stock,  a  45%  holding. 

Because  of  the  new  multiple  ownership  rules 
limiting  tv  station  interests  to  five  and  radio 
holdings  to  seven  by  a  singe  firm,  CBS  will 
have  to  give  up  part  of  its  present  interests,  but 
FCC's  rule  change  allows  completion  of  pend- 
ing tv  hearings  in  which  CBS  has  bids  before 
the  requirement  is  met. 
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DRYS'  SPIRITS  HIGH;  ADVERTISERS'  LOW 


As  House  Commerce  Commit- 
tee readies  to  hear  on  May  1 9- 
21  the  Bryson  bill  to  prohibit 
beer  and  liquor  advertising, 
a  Senate  Commerce  Committee 
unit  prepares  to  hear  the  com- 
panion Langer  bill  June  21. 

THE  "DRYS"  were  in  high  spirits  last  week; 
the  news  for  them  was  tops. 

For  advertising  media  and  the  advertiser  him- 
self, particularly  the  distiller  and  brewer,  the 
outlook  was  foreboding. 

The  news  broke  Thursday  from  the  Senate 
Interstate  &  Foreign  Commerce  Committee 
where  Chairman  lohn  W.  Bricker  (R-Ohio) 
announced  a  subcommittee  would  consider  the 
Langer  bill  (S  3294)  beginning  lune  21.  Ses- 
sions probably  will  last  three  or  four  days. 

Word  of  the  new  hearing  came  as  advertiser, 
printed  and  broadcast  media  spokesmen  formed 
battle  lines  on  the  Bryson  bill  which  already  is 
set  for  a  May  19-21  hearing  before  the  House 
Interstate  &  Foreign  Commerce  Committee 
[B©T,  May  3,  for  list  of  advertiser-media  organ- 
izations expected  to  appear]. 

With  this  second  session  of  Congress  at 
least  half-way  gone,  the  thirsty-for-restriction 
prohibitionists  apparently  were  putting  on  pres- 
sure with  an  unprecedented  effort  for  an  anti- 
alcoholic  beverage  advertising  law. 

The  Bricker  announcement  places  the  attacks 
by  the  drys  only  a  month  apart  in  both  houses 
of  Congress.  The  Langer  bill  (Sen.  William 
Langer  [R-N.  D.])  is  a  companion  measure  to 
the  Bryson  proposal  (the  late  Rep.  Joseph 
S.  Bryson  [D-S.  C.]). 

The  Langer  bill  introduced  in  April  would 
prohibit  the  transportation  in  interstate  com- 
cerce  of  advertisements  of  alcoholic  beverages. 
As  Sen.  Bricker  emphasized: 

The  bill  also  would  make  it  unlawful  to 
broadcast  or  to  permit  the  broadcasting  of 
any  advertisements  of  alcoholic  beverages 
or  the  solicitation  of  an  order  for  alcoholic 

beverages. 

The  commerce  group  that  will  hear  the 
Langer  measure  is  the  Subcommittee  on  Busi- 
ness &  Consumer  Interests.  Sen.  William  A.  Pur- 
tell  (R-Conn.)  is 
chairman.  Others  on 
the  subcommittee  are 
Sens.  Andrew  F. 
Schoeppel  (R-Kan.), 
Charles  E.  Potter 
(R-Mich.),  also 
chairman  of  the 
communications  sub- 
committee, A.  S. 
Mike  Monroney  (D- 
Okla.)  and  John  O. 
Pastore  (D-R.  I.). 
Sens.  Schoeppel  and 
Pastore  also  are 
members  of  the  com- 
munications group. 

Sen.  Bricker  said  he  has  instructed  the  sub- 
committee staff  to  "proceed  to  analyze"  much 
material  the  committee  has  in  its  possession  as  a 
result  of  hearings  held  in  the  past  on  similar 
bills. 

Witnesses  are  asked  to  file  a  typewritten  or 
mimeographed  copy  of  a  "brief  oral  summary 
of  their  testimony"  for  the  Senators'  perusal, 
although  the  full  text  of  their  statements  will  be 
printed  in  the  hearing  record. 

Meanwhile,  this  Friday  is  the  deadline  for 
filing  10  copies  of  written  statements  of  wit- 
nesses expecting  to  testify  on  the  Bryson  bill  be- 


SEN.  PURTELL 


fore  the  House  Commerce  Committee. 

The  statements  must  be  filed  with  Elton  1 
Layton,  the  committee's  clerk.  He  must  be 
notified  of  the  name  of  the  organization  rep 
resented,  of  each  person's  position  on  the  bil 
and  of  the  amount  of  time  required,  not  to  ex 
ceed  15  minutes. 

FTC  AMENDS  RULES  I 
FOR  CONSENT  ORDERS 

AN  INCREASE  in  consent  orders  to  settle  the 
Federal  Trade  Commission's  litigated  cases  wa 
indicated  in  amendments  to  the  agency's  rule 
of  practice  announced  Friday  by  FTC  Chairii 
man  Edward  F.  Howrey. 

The  FTC's  Rule  V,  adopted  in  1951,  wal 
amended  to: 

•  Eliminate  the  previous  requirement  tha, 
consent  settlements  contain  findings  of  fact. 

o  Permit  disposition  of  a  case  by  consen 
at  any  stage  of  the  proceeding.  (Formerly,  con 
sent  orders  were  permissable  only  "prior  t< 
the  commencement  of  the  taking  of  evidence." 

•  Allow  settlement  of  a  case  as  to  some  o 
all  of  the  issues  or  as  to  some  or  all  of  thi 
respondents.  (Previously,  the  settlement  had  ti 
"dispose  of  the  entire  proceeding  as  to  al 
parties.") 

•  Authorize  hearing  examiners  to  accept  o 
reject  stipulations  containing  proposed  consen 
orders,  with  acceptance  subject  to  Commissioi 
review  and  rejection  subject  to  appeal  to  th 
Commission.  (Formerly,  consent  settlemen 
proposals  were  submitted  to  the  hearing  ex 
aminer  who  merely  transmitted  them  to  th 
Commission  with  his  comments.) 

Chairman  Howrey  said  he  expects  th> 
amended  procedures  to  reduce  expense  ant 
delay  in  dealing  with  such  cases.  Comr.  Jame 
M.  Mead  dissented  to  the  new  rule. 

Under  the  amended  rule,  respondents  in 
consent  settlement  are  required  to  admit  onl; 
"jurisdictional  facts,"  although  the  FTC  ma 
use  charges  in  the  complaint  in  construing  th 
terms  of  the  order.  Any  of  the  parties  ma 
move  to  defer  reception  of  evidence  to  negoti 
ate  a  stipulation  containing  a  consent  ordei 
but  after  testimony  has  started,  suspension  o 
hearings  for  consent  settlement  may  be  mad 
only  on  agreement  by  all  parties. 

Such  deferment  may  be  made  at  the  discre 
tion  of  the  hearing  examiner,  who  in  such  cas 
will  file  an  initial  decision  to  that  effect. 

William  Starbuck  Dies; 
Former  FRC  Commissioner 

WILLIAM  D.  L.  STARBUCK,  68,  member  o 
the  Federal  Radio  Commission,  died  May  2  al/ 
his  New  York  City  home.  An  attorney  an 
mechanical  engineer,  he  was  named  to  th 
FRC,  predecessor  to  the  present  FCC,  in  192 
by  President  Hoover. 

Mr.  Starbuck,  a  Democrat,  was  commissione 
for  the  Eastern  Zone  under  the  FRC  procedure 
He  was  active  in  drafting  codes  of  ethics  fo 
broadcasters  and  evolved  the  system  of  aen 
nautic  allocations.  FRC  policies  laid  the  groun 
work  for  the  present  broadcasting  structure 
After  his  FRC  service  he  returned  to  New  Yor, 
in  1934  to  practice  patent  law.  In  World  Wa 
II  he  headed  the  Radio-Radar  Div.  of  the  Wa 
Production  Board  in  the  New  York-New  Jerse 
area.  He  retired  from  active  law  practice  s; 
years  ago  because  of  a  heart  ailment. 

Surviving  are  his  wife,  Mrs.  Harriet  McKe 
Starbuck;  a  son,  David  Lent  Starbuck,  and  | 
sister,  Mrs.  Marie  Cooper. 
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KTEN  TO  BE  KNOWN 
AS 


252.000  Watts  Channel 


750'  Tower 


To  brand 

Eastern  Oklahoma  with 
YOUR  BRAND,  use  the  -fe  brand 

Yes,  sir,  here's  the  most  powerful  VHF  outlet  in 
the  entire  Southwest  .  .  .  serving  more  than  half  a  million 
people  within  Class  B  coverage,  the  major  portion  of  which 
is  undupltcated.  Fully  equipped  for  net  color,  AP  facsimile, 
telephoto  and  topped  by  an  ultra-modern  750  ft. 
tower  (1000  feet  above  average  elevation).  Yes,  sir, 
pardner,  here's  the  greatest  TV  buy  in  the  Great  Southwest. 


resented  by  Venard,  Rentoul  and  McConnell 


ABC  Affiliate 


the  requirement  is  applicable  only  when  a 
thermometer  is  used  and  there  is  no  require- 
ment that  a  thermometer  be  used,  it  is  believed 
that  this  requirement  can  be  deleted  from  the 
rules. 

K.  Paragraph  D(2)  of  Section  12  of  the  Am 
stp„j„..j„  — ^  ■Dc-ccfr-or.v.  TV  21  of  Section  8  of 
th 
tit 

n 


DRYS'  SPIRITS  HIGH;  ADVERTISERS'  LOW 


As  House  Commerce  Commit- 
tee readies  to  hear  on  May  1 9- 


fore  the  House  Commerce  Committee. 

The  statements  must  be  filed  with 
Layton,  the  committee's  clerk.  He 
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have  to  give  up  part  of  its  present  interests,  but     printed  in  the  hearing  record.  years  ago  because  of  a  heart  ailment. 
FCC's  rule  change  allows  completion  of  pend-        Meanwhile,  this  Friday  is  the  deadline  for        Surviving  are  his  wife,  Mrs.  Harriet  McK1. 

ing  tv  hearings  in  which  CBS  has  bids  before     filing  10  copies  of  written  statements  of  wit-  Starbuck;  a  son,  David  Lent  Starbuck.  and 

the  requirement  is  met.  nesses  expecting  to  testify  on  the  Bryson  bill  be-  sister,  Mrs.  Marie  Cooper. 
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33  LOCAL  ADVERTISERS 

sold  on  TSC  REAR  SCREEN  PROJECTION 


Exclusive  Features  Of  The 

"PROFITMAKER" 
REAR  SCREEN  PROJECTOR 

Automatic  slide  changer — saves  cost  of  operator. 
Wide  angle  optical  system — saves  studio  space. 
Versatile— projector  and  screen  mounted  on  rollers  for 
easy  mobility  about  the  studio  .  .  .  screen  can  be  rolled 
up  when  not  in  use. 

Wide  angle  screen — no  hot  spots  .  .  .  can  be  picked  up 
from  any  angle  in  studio. 


TELEVISION 


3  5  0  WEST   31st   STREET      NEW   YORK   1,   N.  Y. 


Projector  •Screen*  Slides 

COMPANY. it. 


//  your  station  is  not  yet  using  Associated 
Prta  service,  your  AP  Field  Repre 
tatwe  can  give  you  complete  in/or, 
Or  write— 


to  open  doors 

before  its  own  doors  open 


When  you're  soliciting  business  "on  faith1' . . .  it's  mighty  helpful  to 
be  offering  a  program  of  proved  quality. 

That's  what  happened  recently  in  the  case  of  Television  Station 
KTEN,  serving  in  eastern  Oklahoma,  near  Ada.  Before  going  on 
the  air  for  the  first  time  (60  days  before,  as  a  matter  of  fact)  KTEN 
had  already  sold  four  major  AP  newscasts.  At  first  the  four  sponsors 
understandably  were  cautious  of  the  untried  .  .  .  but  when  KTEN 
offered  Associated  Press  material,  combined  with  The  AP's  latest 
contribution  to  picture  journalism  —  AP  Photofax*  —  the  road  was 
paved  for  quick  acceptance. 

Not  only  that,  but  the  modest  premium  asked  of  the  sponsors 
for  AP  Photofax  service  as  a  talent  charge  very  nearly  was 
sufficient  to  pay  KTEN's  total  costs  for  this  service. 


Here  is  what  Vice  President  Bill 
Hoover  concluded  from  this  experi- 
ence: "Every  station  bos  occasion  to 
sell  'on  faith'.  Faith  plus  hard  work 
can  accomplish  wonders.  Because  of 
our  arTitiation  with  AP,  we  find  we 
have  doors  opened  for  us  even  be- 
fore our  own  doors  have  officially 
opened  It  seems  to  me  that's  a  fre- 
mendous  dividend  to  enjoy  from  pro- 
gram material  that  costs  so  little." 


#  PHOTOFAX  is  AP's  new  facsimile  picture  unit 
which  works  directly  off  the  famous  Wirephoto  net- 
work. Designed  especially  for  TV  stations,  it  is  an 
example  of  AP's  continuing  development  program 
on  behalf  of  its  members. 


Those  who  know  famous  brands . . . 

know  the  most  famous  brand  in  news  isJP 


LOngc 


ND  THESE  CRITTERS 

ITH  THE   m  BRAND! 


Class  "A"  Coverage-39  Miles  from  Tower 

Effective  Bu  in      Per  Co  ito  Retail 

Population    No.  of  Families       ,ec  lve    ^nA"9     V    °Pl  °      Sales      No.  TV  Homes  %  of  TV  Homes 

Income  000         Income  qqq 

186,075        54,365           198,638         12,411     157,188      23,844  43.85% 

Class  "B"  Coverage-57  Miles  from  Tower 

n      i  ,  •        kl       r  r     .i.       Effective  Buying    Per  Capita      e6^''      ki    T\ /  u  r  TW  ., 

Population    No.  of  Families       .           n '    3      .       r          Sales      No.  TV  Homes  %  of  TV  Homes 

Income  000         Income  qqq 

519,580       156,410          637,621        21,765    473,832      72,700  48.87% 

Class  "C"  Coverage-89  Miles  from  Tower 

n      i  x-        ki      l  c     •!•       Effective  Buying    Per  Capita      p6*.0''            _..  u  0/     t  _..  ,, 

Population    No.  of  Families       .            -.^n         i                  Sales      No.  TV  Homes  %  of  TV  Homes 
r                                          Income  000         Income  qqq 

1,059,050      323,955         1,362,615       37,531    997,711      160,953  49.68% 
County  By  County  Breakdown  of  K-10  Coverage 
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Canadian 

9,000 

2,695 

1,683 

1,305 

7,667 

1,303 

48.37 

Carter 

39,500 

12,500 

49,937 

1,264 

38,340 

3,075 

24.60 

Choctaw 

5,700 

1,590 

4,242 

745 

3,279 

113 

7.11 

Cleveland 

44,700 

1 1,400 

57,651 

1,290 

32,767 

4,740 

41.57 

Coal 

7,300 

1,800 

4,768 

653 

2,737 

361 

20.05 

Creek 

33,120 

10,240 

37,678 

1,138 

25,609 

4,196 

40.66 

Garvin 

29,900 

8,800 

31,884 

1,066 

28,089 

3,988 

40.31 

Grady 

32,395 

10,070 

38,013 

1,143 

27,524 

4,566 

45.34 

Haskell 

3,870 

990 

2,797 

725 

1,536 

126 

12.72 

Hughes 

19,300 

5,700 

17,045 

883 

13,225 

1,122 

19.68 

Jefferson 

3,120 

930 

3,258 

1,044 

2,294 

194 

20.90 

Johnston 

10,100 

2,800 

6,950 

688 

3,166 

218 

7.78 

Latimer 

6,045 

2,225 

4,688 

775 

2,039 

44 

2.76 

Lincoln 

21,100 

6,500 

19,947 

945 

17,527 

2,730 

42.00 

Logan 

1 1,880 

3,740 

14,072 

1,184 

8,844 

1,408 

24.85 

Love 

6,660 

1,620 

4,603 

691 

3,052 

234 

14.50 

Marshall 

7,500 

2,300 

8,066 

1,075 

4,238 

412 

17.91 

McClain 

14,000 

4,100 

12,971 

927 

8,718 

1,989 

48.51 

Mcintosh 

15,960 

4,180 

9,953 

624 

8,419 

1,007 

24.09 

Murray 

10,500 

3,300 

1 1,588 

1,104 

7,627 

1,145 

34.69 

Muskogee 

16,750 

5,025 

19,401 

1,158 

12,400 

1,790 

35.63 

Okfuskee 

15,800 

4,400 

12,274 

777 

8,017 

996 

22.63 

Oklahoma 

362,300 

117,400 

607,644 

1,677 

427,648 

85,575 

72.89 

Okmulgee 

43,900 

13,300 

48,550 

1,106 

34,662 

4,722 

35.50 

Payne 

19,520 

5,640 

26,000 

1,332 

15,876 

2,321 

41.15 

Pittsburg 

40,100 

1 1,600 

36,392 

908 

35,805 

1,886 

16.25 

Pontotoc 

29,500 

9,000 

35,231 

1,194 

31,581 

3,232 

35.91 

Pottawatomie 

43,400 

13,300 

47,803 

1,101 

38,832 

7,452 

56.03 

Pushmataha 

6,720 

1,920 

4,344 

647 

3,048 

66 

3.43 

Seminole 

37,800 

10,800 

42,709 

1,130 

35,168 

7,01  1 

64.91 

Stephens 

28,425 

8,775 

38,029 

1,338 

30,894 

3,355 

38.24 

Tulsa 

27,560 

8,870 

50,213 

1,822 

34,902 

6,730 

75.87 

TEXAS 

Cooke 

2,150 

650 

2,648 

1,232 

2,393 

296 

45.63 

Grayson 

14,240 

4,500 

18,772 

1,318 

14,056 

1,530 

34.01 

Source:  SALES  MANAGEMENT  "Survey 

of  Buying  Power  of 

1954" 

Set  Circulation  according  to 
Manufacturers  Association 
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Slip  Your  Brand  on  These  Customers— Can  Do  It 

See  Your  Nearest  Venard,  Rentoul  and  McConnell  Representative! 


GOVERNMENT 


Belknap  Gets  Grant 
Of  Private  Microwave 

IN  the  first  case  of  its  kind,  the  FCC  last  week 
granted  the  application  of  J.  E.  Belknap  & 
Assoc.  to  construct  a  private  microwave  relay 
system  to  feed  Memphis,  Tenn.,  television  sig- 
nals to  community  tv  distribution  firms  in 
Kennett  and  Popular  Bluff,  Mo.  [B*T,  Jan.  18]. 

The  grant  came  after  the  whole  question  of 
the  FCC's  jurisdiction  over  community  televi- 
sion system  had  been  thrashed  out  by  the  Com- 
missioners during  the  past  month.   The  Com- 

|  mission  decided  to  treat  the  Belknap  application 

;  solely  on  its  request  for  common  carrier  opera- 
tion. It  specifically  stated,  however,  that  it  is 
making   no    determination    at    this    time  on 

!  whether  or  not  it  has  jurisdiction  over  com- 
munity television  operations. 

The  bellwether  grant  will  spark  additional 
requests  for  private  microwave  relays  to  serve 
community  tv  systems,  it  was  understood. 
There  are  believed  to  be  more  than  200  such 
operations  in  existence,  serving  small  commu- 
nities which  either  have  none,  or  inadequate  tv 
service  from  existing  stations. 

The  Commission  found  that  Belknap  proposed 
a  specialized  service  which  appeared  to  have 
no  need  for  interconnection  with  any  other 
common  carrier,  will  not  divert  traffic,  duplicate 

|  investment  or  operating  expenses,  or  cause 
harmful  competition. 

KILGORE  SUBMITS  LIST 
OF  NEWSPAPER  INTERESTS 

THERE'S  too  much  ownership  in  the  broadcast- 
news  field  by  the  same  people. 

That  is  Sen.  Harley  M.  Kilgore's  (D-W.  Va.) 
charge  which  he  repeated  last  week  in  intro- 
ducing   into    last    Tuesday's  Congressional 
Record  a  tabulation  of  newspaper  ownership  of 
1  tv  stations  [Closed  Circuit,  April  5]. 

Only  a  fortnight  ago,  Sen.  Edwin  C.  Johnson 
■  (D-Colo.),  who  is  retiring  from  the  Senate  this 
year,  introduced  a  bill  that  would  bar  anyone 
owning  10%  or  more  of  a  newspaper  in  a  city 
of  at  least  100,000  population  from  owning  a 
radio  or  tv  station  [B»T,  May  3]. 

Sen.  Johnson  at  that  time  told  B«T  his  bill 
was  tied  to  the  Kilgore  anti-"radio  monopoly" 
stand  "to  some  extent." 

Sen.  Kilgore  has  asked  the  Senate  Interstate 
&  Foreign  Commerce  Committee  and  the  Anti- 
Monopoly  Subcommittee  in  the  Senate,  as  well 
as  the  Justice  Dept.,  to  look  into  the  situation 
|  [B«T,  March  15,  1]. 

The  West  Virginian  has  charged  a  "threat 
i  of  a  developing  monopoly  in  communications," 
I  whereby  radio  interests  allegedly  are  taking 
over  tv  properties.  His  charges  also  touched  on 
newspaper  owners  acquiring  broadcast  stations. 
Last  week  Sen.  Kilgore  reiterated  his  as- 
I  sertions,  adding  that  "newspapers  or  their  own- 
!   ers  have  interests  in  almost  one-third  of  all 
television  stations  on  the  air." 

The  tabulation,  taken  from  a  trade  publica- 
tion, he  said  "shows  a  majority  or  minority 
share  in  112  outlets  and  in  29  companies  with 
certificates  pending." 

Examiner  Begins  Hearings 
On  CBS-Zenith  Ch.  2  Bids 

HEARING  on  Chicago's  ch.  2,  between  CBS 
(WBBM-TV)  and  Zenith  Radio  Corp.,  opened 
Friday  before  FCC  Hearing  Examiner  Herbert 
Sharfman,  with  preliminary  matters  under  dis- 
cussion, including  a  request  by  Zenitth  to 
amend  its  application.  The  next  session  is 
scheduled  for  June  7. 
ij      At  issue  is  the  application  of  the  Chicago 
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radio-tv  manufacturer  for  the  Chicago  vhf  chan- 
nel, now  occupied  temporarily  by  WBBM-TV. 
Zenith's  application,  filed  in  1948,  was  dismissed 
by  the  FCC,  but  the  U.  S.  Court  of  Appeals  last 
January  [B»T,  Jan.  25]  ordered  that  it  be  re- 
instated. CBS  bought  the  then  existing  ch.  4 
facilities  from  American  Broadcasting-Para- 
mount Theatres  Inc.  early  in  1953  for  $6  mil- 
lion. Because  of  the  reallocation  of  ch.  4,  CBS 
was  ordered  to  move  to  ch.  2.  This  was  made 
temporary  on  order  of  the  court  pending  the 
results  of  the  Zenith-CBS  hearing. 

Meanwhile,  Zenith  Radio  Corp.  is  moving 
ahead  with  personnel  and  program  plans  for 
proposed  operation  of  a  tv  station  in  Chicago 
in  the  event  it  wins  its  fight  with  CBS  for  the 
disputed  ch.  2. 

The  radio-tv  manufacturer  has  lined  up  a 
number  of  excutives,  including  three  formerly 
associated  with  NBC,  on  a  consulting  basis 
temporarily,  with  the  agreement  they  would 
accept  full-time  positions  if  Zenith  obtains 
ch.  2. 

Already  committed  are  John  McCormick, 
radio  industry  veteran  and  midwest  manager 
for  Screen  Gems  Inc.,  who  would  become  gen- 
eral manager,  and  Bob  Brown,  associated  with 
Cascade  Pictures  of  California,  who  would  be- 
come program  manager.  Harry  Bubeck,  an- 
other industry  veteran,  has  been  appointed  di- 
rector of  tv  programming  for  Zenith  [B*T, 
April  19]. 

Also  committed  is  Jerome  Cowan,  stage  and 
screen  actor,  as  an  executive  producer. 

CCBS  Outlines  Stand 
On  Skywave  Proposal 

CLAIMING  there  has  been  misunderstanding 
of  FCC's  proposal  to  amend  its  rules  and  stand- 
ards so  as  to  afford  daytime  skywave  protection 
at  sunrise  and  sunset  to  clear  channel  stations 
[B«T,  April  26,  March  15],  Clear  Channel 
Broadcasting  Service  has  circulated  on  Capitol 
Hill  a  memorandum  designed  to  clarify  the 
proposal  and  show  existing  secondary  stations 
will  not  be  hurt. 

"The  argument  that  daytime  and  limited  time 
stations  are  being  discriminated  against  and 
that  the  clear  channel  stations  are  being  favored 
simply  does  not  stand  up  under  careful  technical 
examination  of  the  proposed  report,"  CCBS 
said.  "In  fact,  it  is  expected  that  several 
parties,  including  CCBS,  will  oppose  the  Com- 
mission's proposed  report  and  order  on  the 
grounds  that  the  protection  accorded  clear 
channel  stations  is  inadequate." 

CCBS  further  explained  its  position  as  fol- 
lows: 

In  its  proposed  report  and  order,  the  Commis- 
sion has  prepared  engineering  standards  which 
supposedly  afford  additional  protection  to  clear 
channel  stations  during  early  morning  and  late 
afternoon  periods  from  skywave  interference 
from  Class  II  daytime  and  limited  time  stations. 
In  its  notice  of  further  rule  making,  however, 
the  Commission  proposes  that  these  rules  not 
be  made  applicable  to  existing  stations. 

Many  complaints  have  been  filed  with  the 
FCC  and  with  Congress  by  parties  who  have 
obviously  not  digested  fully  the  contents  of  the 
proposed  report.  Much  misinformation  as  to  the 
dire  consequences — should  the  report  be  adopted 
in  its  present  form — has  been  circulated. 

Let  us  examine  what  would  happen  to  all 
Class  II  stations  presently  operating  on  Class 
I-A  clear  channels.  In  the  first  place,  should 
the  FCC  adopt  the  rule-making  in  the  manner 
they  deem  desirable,  none  of  them  would  be 
affected,  since  the  rules  would  not  apply  to 
existing  stations. 

But  let  us  suppose  the  proposed  standards 
were  made  to  apply  to  existing  stations.  Exhaus- 
tive engineering  studies  have  been  made  by 
the  Clear  Channel  Broadcasting  Service  of  all 
Class  II  stations  operating  on  Class  I-A  clear 
channel  frequencies  in  the  United  States.  In 
only  two  instances  out  of  58,  assuming  the  rules 
were  made  applicable  to  existing  stations,  would 
a  change  in  operation  be  necessary.  In  both 
cases,  the  changes  would  be  insignificant. 


WKDA,  WCAV,  WRAP 
Sales  Filed  at  FCC 

APPLICATIONS  for  the  sale  of  WKDA  Nash- 
ville, Tenn.,  and  WCAV  and  WRAP,  both  in 
Norfolk,  Va.,  were  filed  with  the  FCC  late  last 
week. 

WKDA  was  sold  to  John  W.  Kluge  and  as- 
sociates by  Tom  Baker  Jr.  and  Al  Beaman  for 
$312,500  [B©T,  May  3]. 

Slated  to  head  the  purchasing  group,  under 
the  name  of  Capitol  Broadcasting  Co.,  is 
Mr.  Kluge,  president  and  majority  stockholder 
of  WGAY  Silver  Spring,  Md.,  and  KXLW 
Clayton,  Mo.,  secretary-treasurer  and  25% 
owner  of  WLOF  Orlando,  Fla.,  and  treasurer 
and  12V2%  stockholder  of  Mid-Florida  Tv 
Corp.,  applicant  for  a  new  tv  station  on  vhf 
ch.  9  at  Orlando. 

At  Norfolk,  in  an  effort  to  obtain  a  fulltime 
outlet,  Rollins  Broadcasting  Co.  sold  its  1  kw- 
daytime  facilities  of  WRAP  on  1050  kc  and 
has  purchased  WCAV  there,  assigned  1  kw  full- 
time  on  850  kc.  Sale  of  WRAP  is  contingent 
on  Rollins  receiving  FCC  approval  to  the  pur- 
chase of  WCAV. 

Rollins  purchases  WCAV  from  the  estate  of 
Joseph  Light  for  $20,000.  President  O.  Wayne 
Rollins  and  Vice  President  John  W.  Rollins  in- 
dividually purchase  the  outstanding  accounts, 
face  amount  $197,027,  for  $70,000. 

Rollins  Broadcasting  sells  its  WRAP  day- 
time facilities  to  Cy  Blumenthal  for  $55,000. 
Mr.  Blumenthal  is  vice  president  and  one-third 
owner  WCAN-AM-TV  Milwaukee  and  treasurer 
and  39%  stockholder  WARL-AM-FM  Arling- 
ton, Va.  [B»T,  April  12]. 

Rollins  Broadcasting  operates  WRAD  Rad- 
ford, Va.;  WJWL  Georgetown,  Del.;  WNJR 
Newark,  N.  J.;  WAMS  Wilmington,  Del.;  per- 
mittee of  WHRN  (TV)  Dover,  Del.,  and  am 
applicant  at  Indianapolis,  Ind. 

Rollins  recently  purchased  WAMS  for  $5,000 
and  assumption  of  obligations  totaling  $105,- 
000  [B«T,  April  19]. 

Mansfield  Grant  Proposed 

INITIAL  decision  proposing  to  grant  Fergum 
Theatres  Inc.  a  new  tv  station  on  uhf  ch.  36 
in  Mansfield,  Ohio,  was  issued  late  last  week 
by  FCC  Hearing  Examiner  William  G.  Butts. 

Action  on  the  ch.  36  bid  was  made  possible 
by  the  dismissal  with  prejudice  of  the  competi- 
tive application  of  Mansfield  Journal  Co. 

The  Mansfield  Journal  had  petitioned  to 
dismiss  its  application  on  the  ground  it  wished 
to  expedite  the  bringing  of  tv  to  the  Mansfield 
area.  Hearing  for  the  ch.  36  facility  had  begun 
on  Jan.  7.  Comr.  John  C.  Doerfer  acting 
as  Motions  Commissioner,  dismissed  the  Mans- 
field Journal  application  with  prejudice  on  the 
ground  that  it  was  withdrawing  its  application 
in  midst  of  the  hearing  for  lack  of  good  cause. 

FCC  several  years  ago  denied  broadcast 
facilities  to  the  Mansfield  Journal  and  associ- 
ated Lorain  (Ohio)  Journal  on  the  charge  their 
owners  sought  to  suppress  competition  in  the 
dissemination  of  news  and  information  about 
WMAN  Mansfield  and  denied  advertising  space 
to  those  who  bought  time  on  WEOL  Elyria- 
Lorain.  Anti-trust  suit  was  brought  by  Justice 
Dept.  against  the  newspapers  in  the  WEOL  case. 

Bowring  Replaces  Griswold 

SEN.  EVA  BOWRING  (R-Neb.),  newly  ap- 
pointed to  the  U.  S.  Senate,  has  been  assigned 
to  the  same  Senate  committee  posts — including 
Interstate  &  Foreign  Commerce  and  its  com- 
munications subcommittee  held  by  her  prede- 
cessor, Sen.  Dwight  Griswold  (R-Neb.),  who 
died  April  12. 
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radio-tv  manufacturer  for  the  Chicago  vhf  chan- 
nel, now  occupied  temporarily  by  WBBM-TV. 
Zenith's  application,  filed  in  1948,  was  dismissed 
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Friday  before  FCC  Hearing  Examiner  Herbert 
Sharfman,  with  preliminary  matters  under  dis- 
cussion, including  a  request  by  Zenitth  to 
amend  its  application.  The  next  session  is 
scheduled  for  June  7. 
At  issue  is  the  application  of  the  Chicago 
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LAMB  OFFERS  $10,000 

The  reward  will  be  given  to 
anyone  who  disproves  his  non- 
communist  affidavits,  the 
broadcaster-publisher  says. 
Court  action  hinted  if  FCC 
doesn't  proceed  soon  with  its 
hearing  on  WICU  (TV)  license. 

CONCURRENT  with  his  fight  before  FCC  for 
renewal  of  license  of  WICU  (TV)  Erie,  Pa., 
broadcaster-publisher  Edward  Lamb  last  week 
offered  $10,000  to  anyone  who  will  disprove  his 
non-communist  affidavits. 

The  WICU  renewal  involves  issues  alleging 
Mr.  Lamb  has  had  communist  affiliations  con- 
trary to  representations  he  has  made  to  FCC. 
Meanwhile,  Mr.  Lamb's  counsel,  former  U.  S. 
Attorney  General  J.  Howard  McGrath,  has 
hinted  court  action  unless  the  Commission 
proceeds  soon  with  its  formal  hearing  of  the 
Lamb  case.  Destructive  publicity  resulting  from 
delay  in  the  hearing  was  cited  [B»T,  May  3]. 

Other  than  WICU,  Lamb  stations  include 
WTOD  Toledo,  WIKK  Erie  and  WHOO  Orlando. 
Mr.  Lamb  is  applicant  for  ch.  11  at  Toledo  and 
ch.  9  at  Orlando.  He  holds  permit  for  ch.  23 
WMAC-TV  Massillon,  Ohio,  and  has  purchased 
ch.  47  WTVQ  (TV)  Pittsburgh  subject  to  Com- 
mission approval.  Mr.  Lamb  also  was  high 
bidder  fortnight  ago  for  lease  of  city-owned 
WSUN-AM-TV  St.  Petersburgh  [B-T,  May  3]. 

In  a  series  of  advertisements  appearing  across 
the  nation  in  various  newspapers  and  magazines, 
Mr.  Lamb  offered  the  $10,000  reward  to  any 
person  who  can  disprove  his  sworn  affidavit 
which  states  "I  am  not  now  and  I  have  never 
been,  at  any  time  or  any  place,  directly  or  in- 
directly, a  member  of  the  Communist  Party  and 
I  have  never  been  a  member  of  any  other  or- 
ganization which  has  any  un-American  objec- 
tive, nor  have  I  ever  been  a  member  of  any 
organization  which  was  listed  on  the  Attorney 
General's  lists  of  such  subversive  organizations." 

Mr.  Lamb  said  he  is  making  the  offer  because 
he  believes  there  are  persons  who  can  be  in- 
duced to  bear  false  witness  against  their  neigh- 
bors and  they  seem  to  "function  best  when 
financial  rewards  are  dangled  before  them." 

"Obviously,"  Mr.  Lamb  said,  "no  decent 
American  citizen  enjoys  being  a  victim  of  a 
smear  campaign  or  a  victim  of  a  frame-up,  even 


FOR  'RED'  PROOF 

when  such  an  attack  is  motivated  by  one's  com- 
petitors or  other  jealous  persons." 

Included  in  the  advertisement  is  an  offer  from 
Edward  Lamb  Enterprises  Inc.  to  make  avail- 
able copies  of  letters  and  other  evidence  from 
ministers,  priests,  rabbis,  judges,  public  officials 
including  J.  Edgar  Hoover  and  other  reputable 
citizens  extolling  Mr.  Lamb  for  his  editorials, 
writings  and  speeches  attacking  the  Communist 
dictatorships. 

WHA-TV  Goes  on  Air 
As  Fifth  Educ.  Outlet 

WHA-TV  Madison,  Wis.  (ch.  21),  the  country's 
fifth  educational  tv  outlet,  began  regular  pro- 
gramming last  Monday.  The  new  station  will 
televise  from  the  U.  of  Wisconsin's  television 
lab.  Hours  of  programming  at  the  start  will  be 
7:30-9:30  p.m.  daily  except  Sunday,  and  2:30- 
3  p.m.  on  Friday  when  an  in-school  program 
will  be  scheduled. 

KBMT  (TV  )  Beaumont,  Tex.  (ch.  31),  first 
station  there,  was  scheduled  to  begin  commer- 
cial programming  yesterday  (Sunday),  after  al- 
most a  month  of  test  pattern  transmission. 
Reports  from  other  stations: 
Five  more  stations  are  reported  set  to  be- 
gin commercial  programming  around  May  15, 
including  a  Mexican  border  station:  WDBO- 
TV  Orlando,  Fla.;  KGLO-TV  Mason  City, 
Iowa:  WGAN-TV  Portland,  Me.;  WKNY-TV 
Kingston,  N.  Y.,  and  XEJ-TV  Juarez  (El  Paso). 

KGLO-TV  Mason  City,  Iowa  (ch.  3),  plans 
a  May  15  debut  interconnected  with  CBS  and 
DuMont,  Herbert  R.  Ohrt,  general  manager  an- 
nounced. The  station  has  been  testing  since 
May  5  and  will  use  full  100  kw  power. 

WKNY-TV  Kingston,  N.  Y.  (ch.  66),  will 
commence  commercial  operations  the  week  of 
May  16  affiliated  with  all  four  networks,  Robert 
L.  Sabin,  manager,  announced. 

KQED  (TV)  Berkeley  (San  Francisco),  will 
be  the  nation's  sixth  educational  tv  outlet  when 
it  starts  regular  programming  soon.  Regular 
previews  of  programs  to  come  have  been  tele- 
cast by  the  ch.  9  station  since  April  30. 

The  following  stations  have  reported  they 
plan  to  begin  regular  programming  by  May  30: 
KQED  (TV)  Berkeley,  Calif,  (ch.  9),  edu- 


DISPLAYING  for  the  last  time  the  call  letters  of  XELD-TV  Matamoros,  Mex.,  after  the 
station  suspended  operations  indefinitely,  is  Bert  Metcalf,  director  of  operations.  Mr. 
Metcalf  appeared  on  The  Valley  Today  show  on  KRGV-TV  Weslaco,  Tex.,  to  explain 
the  station's  reasons  for  suspending.  L  to  r:  Brad  Smith,  news  editor  of  The  Valley 
Today;  Barney  Ogle,  KRGV-TV  general  manager;  Mr.  Metcalf,  and  Bill  Lane,  KRGV- 
TV's  chief  cameraman. 


cational;  KFXJ-TV  Grand  Junction,  Colo,  (ch  11 
5):  WDBO-TV  Orlando,  Fla.  (ch.  6);  WGOV  l 
TV  Valdosta,  Ga.  (ch.  37);  KGLO-TV  Mason  I 
City,  Iowa  (ch.  3);  WGAN-TV  Portland,  Me  j: 
(ch.  13);  WBOC-TV  Salisbury,  Md.  (ch.  16): 
WKNY-TV  Kingston,  N.  Y.  (ch.  66);  WCET 
(TV)  Cincinnati  (ch.  48),  educational;  XEJ- 
TV  Tijuana  (El  Paso)  (ch.  5). 

(For  details  see  Telestatus,  page  115.) 


JACK  BURNETT  (I),  general  manager  of 
KULA-TV  Honolulu,  shakes  hands  with 
James  B.  Tharpe,  sales  manager  for  Allen 
B.  DuMont  Labs  transmitter  division,  who 
helped  install  equipment  to  put  the  ch.  4 
station  on  the  air  April  16. 

Booth  Buys  WIBM  Jackson 
From  Radners  for  $115,000 

BOOTH  Radio  &  Television  Stations  Inc.,  which 
a  fortnight  ago  suspended  operation  of  ch.  64 
WBKZ  (TV)  Battle  Creek,  Mich.,,  because  of 
economic  losses  and  in  order  to  file  for  ch.  10 
at  Parma-Onandaga,  Mich.  [B»T,  April  26],  has 
purchased  WIBM  Jackson,  Mich.,  for  $115,000. 
subject  to  FCC  approval. 

Acquisition  of  WIBM  from  Herman  and  Roy 
Radner  was  reported  by  John  L.  Booth,  presi- 
dent of  the  firm  which  also  is  permittee  of  ch. 
51  WSBM-TV  Saginaw,  Mich.,  and  operator  of 
WJLB  Detroit,  WBBC  Flint  and  WSGW  Sag- 
inaw. WIBM,  which  is  to  dismiss  its  own  bid  for 
ch.  10  at  Parma,  earlier  turned  back  to  FCC 
the  permit  it  held  for  ch.  48  at  Jackson.  WIBM- 
TV  was  never  on  the  air  [B*T,  Dec.  21,  1953]. 

Two  other  applications  are  before  FCC  for 
ch.  10  at  Parma.  They  were  filed  by  Triad 
Television  Corp.  and  WKHM  Jackson. 

At  the  time  the  ch.  10  allocation  was  pro- 
posed, Mr.  Booth  protested  the  assignment, 
citing  the  added  economic  burden  that  any  new 
vhf  channel  would  put  upon  existing  uhf  stations 
in  the  area.  When  he  suspended  operation  ol 
WBKZ  (TV),  Mr.  Booth  told  the  Commission 
the  station  had  lost  about  $10,000  a  month  since 
commencement  a  year  ago. 

XELD-TV  Suspension 
Explained  on  KRGV-TV 

REASONS  for  the  indefinite  suspension  of  op- 
erations of  XELD-TV  Matamoros,  Mex. 
(Brownsville,  Tex.),  were  explained  on  KRGV- 
TV  Weslaco,  Tex.,  by  Bert  Metcalf,  director  ol 
operations  of  XELD-TV. 

The  Mexican  border  ch.  7  station  went  of] 
the  air  April  13  after  damage  to  its  diesel  en- 
gine, which  generated  its  electrical  power.  Other 
causes  for  suspension,  as  described  by  Mr.  Met- 
calf, were:  (1)  although  XELD-TV  had  car- 
ried kinescopes  of  almost  all  the  top  networt 
shows  since  it  began  operation  in  1951,  the 
NBC  kinescopes  were  moved  to  KRGV-TV 
when  that  station  began  operating  April  11,  and 
(2)  on  April  18,  the  Mexican  Government  an- 
nounced devaluation  of  the  peso  from  8.65  foi 
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A  Good  Reporter 


Like  KCMO's  radio  and  television  newsmen, 
for  example.    Their  specialty  is  first-person 
coverage  of  all  the  important  Kansas  City 
and  Mid-America  newsbeats.    And  KCMO's 
complete  facilities  make  it  possible  for  them 
to  give  daily  coverage  to  the  "offbeats"  too  — 
the  fresh,  human  stories  that  don't  come  in 
over  the  wire.  Trained  journalists  all,  they  know 
how  to  get  the  news,  write,  edit,  and  deliver 
it  via  KCMO  radio  and  television  with  that 
fresh,  bright,  "I-was-there"  approach  that 
builds  impressive  audience  response.  If  you're 
pounding  a  sales-tjat  in  the  Kansas  City 
market,  why  not  hire  these  experts  in  complete 
coverage  of  Mid -America— the  KCMO 
radio  and  television  news  staff. 


KANSAS  CITY 


TV-Channel  5 
Radio-810  kc. 


"It's  a  Meredith  Station"     .  affiliated  with  Better  Homes  and 

Gardens  and  Successful  Farming 
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$1  U.  S.  to  12.80  for  $1  U.  S.,  raising  XELD- 
TV's  operating  costs  44%  on  one  hand  while 
reducing  its  income  on  the  other. 

Mr.  Metcalf  made  his  statement  on  KRGV- 
TV's  The  Valley  Today  show,  explaining  to 
the  550,000  residents  of  the  Texas  and  Mexico 
lower  Rio  Grande  Valley  the  reasons  for  the 
suspension,  effective  April  30  when  equipment 
was  stored  and  employes  were  released  with 
severance  pay.  He  said  the  station  at  first  had 
announced  it  was  suspending  operations  for 
seven  days  until  repairs  to  the  diesel  engine 
were  made,  but  that  repairs  proved  to  be  longer 
and  more  costly  than  expected. 

WTPA  (TV)  Makes  Public 
Its  Color  Facilities 

WTPA  (TV)  Harrisburg,  Pa.,  ch.  71  outlet  in 
the  central  Pennsylvania  area,  made  public  its 
color  transmission  facilities  at  a  news  con- 
ference last  week,  using  the  Voice  of  Firestone 
NBC  program  for  the  presentation. 

Although  the  station  has  been  carrying  the 
NBC  colorcasts  since  the  Parade  of  Roses  on 
Jan.  1,  no  public  announcements  were  made 
pending  the  availability  of  color  receivers  in 
the  station's  market,  David  Bennett,  WTPA 
vice  president  and  general  manager,  explained. 
Dealers  now  have  color  sets  and  servicemen 
have  been  trained,  he  said. 

WABC  on  24-Hour  Schedule 

WABC  New  York  plans  to  return  to  all-night, 
24-hour-a-day  broadcasting  today  (Monday) 
when  a  six-hour  nightly  session  of  popular 
music  sponsored  by  the  Birdland  Restaurant 
in  New  York  premieres  at  midnight  and  con- 
tinues until  6  a.m.  EDT.  Since  last  Novem- 
ber, the  station  has  had  a  1  a.m.  sign-off. 
Titled  The  Birdland  Show,  the  new  program 
will  be  presented  seven  nights  a  week  with 
Bob  Garrity  as  m.  c. 


ON  HAND  as  WKY-TV  Oklahoma  City  launched  its  first  regularly-scheduled  local 
live  colorcast  April  26  were  (I  to  r):  Paul  Hoheisel,  advertising  director  of  the  Okla- 
homa Gas  &  Electric  Co.,  sponsor;  P.  A.  (Buddy)  Sugg,  WKY-TV  general  manager, 
and  Sibyl  Johnson,  WKY-TV  home  economist  and  hostess  of  the  Cook's  Book,  hour- 
long  (Mon.  thru  Fri.)  show  that  is  being  telecast  in  color.  The  first  actual  local  live 
colorcast  was  a  special  half-hour  variety  show  sponsored  by  Dulaney  Mfg.  &  Distrib- 
uting Co.  (local  RCA  distributor). 


WNBK  (TV)  Gets  Praises 
After  Shift  to  Ch.  3 

THOUSANDS  of  viewers  have  sent  letters, 
phone  calls  and  telegrams  to  WNBK  (TV) 
Cleveland  reporting  improved  reception  since 
Gov.  Frank  J.  Lausche  pushed  the  button  that 
put  into  operation  the  station's  new  transmitter 
on  ch.  3,  the  NBC  o&o  tv  outlet  reported  last 
week. 

WNBK  moved  from  ch.  4  to  3  and  began 
operating  from  its  new  million-dollar  trans- 
mitter and  905-foot  tower  at  Parma,  with  100 


GROVE  CITY  PIONEER  OBSERVES  34th  ANNIVERSARY 


ONE  of  radio's  first  broadcast  stations — 
WSAJ  Grove  City,  Pa. — last  Tuesday 
celebrated  its  34th  anniversary  on  the  air. 

Located  in  the  rolling  hills  of  western 
Pennsylvania,  this  college  station  made 
its  first  "long-distance"  voice  broadcast 
April  26,  1920,  operating  with  the  ex- 
perimental call  8YV.  The  event  followed 
a  series  of  electronic  experiments  that  had 
begun  after  the  turn  of  the  century. 

Key  figure  in  this  pioneer  research  was 
Dr.  Herbert  W.  Harmon,  then  head  of 
the  physics  department  of  Grove  City 
College  for  more  than  40  years.  Dr. 
Harmon  is  father  of  Ralph  Harmon,  en- 
gineering manager  of  Westinghouse 
Broadcasting  Co.  stations. 

Five  decades  ago  Dr.  Harmon  was 
making  recordings  of  thunderstorms, 
using  the  coherer  type  of  detector.  He 
directed  a  long  series  of  tests  of  crystaline 
materials,  credited  with  advancing  the 
electronic  science  materially,  and  at  the 
same  time  worked  on  tubes  and  antennas. 

In  the  spring  of  1913  transmitting  and 
receiving  facilities  were  built,  licensed  as 
8CO.  When  World  War  I  brought  silenc- 
ing of  all  stations,  Dr.  Harmon  worked 
on  development  at  the  Bureau  of  Stand- 
ards. 


After  World  War  I  the  station  was 
licensed  as  8YV  with  2V2  kw  spark 
power  and  a  voice  transmitter  based  on 
5  w  amplifier  tubes  connected  in  parallel. 
The  first  distant  pickup  of  a  broadcast 
signal  was  made  April  26,  1920,  when 
Dr.  Weir  C.  Ketler,  college  president, 
addressed  the  Rotary  Club  of  New  Castle, 
Pa.,  20  miles  away,  by  radiotelephone. 
The  broadcast  was  picked  up  and  ampli- 
fied for  the  club  by  Rex  Patch,  operating 
8HA  New  Castle  station,  and  a  radio 
store.  Mr.  Patch  had  been  using  his  own 
radiotelephone  station  to  promote  the 
sale  of  the  store's  supplies. 

The  college  station  was  licensed  by 
the  Dept.  of  Commerce  for  regular  broad- 
cast service  in  1922,  with  the  call  WSAJ, 
operating  on  1310  kc.  The  frequency 
has  since  been  changed  to  1340  kc,  with 
the  station  operating  on  a  time-sharing 
basis  with  WKRZ  Oil  City,  Pa.  A  new 
1  kw  GE  transmitter  was  installed  in 
1950  by  Prof.  Dale  O.  Smock,  now  direct- 
ing the  station. 

Dr.  Harmon  organized  a  college  Radio 
Club  in  1934.  It  is  still  active,  and  Dr. 
Harmon  continues  his  interest  in  its  work, 
living  in  retirement  off  the  campus. 


kw  [B»T,  April  19].  WNBK's  transmission  on 
ch.  3  is  stronger,  clearer  and  carries  farther  than 
the  old  ch.  4  picture,  and  interference  from  tv 
stations  in  other  cities  has  been  eliminated, 
WNBK  said. 

NBC's  "Mr.  Peepers"  on  the  Mr.  Peepers 
show  told  of  the  change  to  more  than  a  million 
viewers  in  WNBK's  coverage  area  just  prior  to 
the  ch.  3  changeover,  the  station  said.  Recep- 
tion was  reported  from  Canada,  60  miles  across 
Lake  Erie,  it  was  said. 

The  tv  outlet  now  claims  1,089,860  receivers 
and  coverage  of  29  counties  in  Ohio  and  Penn- 
sylvania. 

24  on  Advisory  Board 
Resign  From  KPFA  (FM) 

KPFA  (FM)  Berkeley,  C?_!if.,  non-profit.  listen- 
er-sponsored station,  faced  new  problems  last 
week  after  24  members  of  the  advisory  board 
resigned  over  a  broadcast  praising  the  use  of 
marijuana  [B»T,  May  3].  Dean  Frank  H.  Free- 
man of  the  U.  of  California,  one  of  the  24 
resigning  members,  explained  that  the  24  con- 
stituted two-thirds  of  the;  advisory  board. 

Dean  Freeman  said  the  main  reason  for  the 
mass  resignations  was  the  fact  that  the  sta- 
tion's control  is  in  the  hands  of  its  staff  mem- 
bers. The  resigning  members  felt  control  should 
be  vested  in  a  board  composed  mainly  of 
representatives  of  the  community  which  sup- 
ports the  station. 

Dean  Freeman  also  commented  that  the  24 
resigning  members  also  constituted  the  main 
source  of  funds  for  the  station. 

WBAP-TV  Plans  Two-Hour 
Variety,  Style  Show  in  Color 

WBAP-TV  Fort  Worth,  which  has  been  running 
a  color  bar  test  pattern  for  two  weeks,  will  pre- 
sent a  two-hour  local  live  color  show  May  15. 
The  colorcast  will  feature  style  shows,  variety 
shows  and  other  items  adaptable  to  color,  with 
local  merchants  participating. 

The  station  reported  there  are  about  100 
color  receivers  in  the  area.  In  addition,  de- 
partment stores  in  Fort  Worth  and  Dallas  will 
have  color  sets  on  display  and  many  area  deal- 
ers also  will  have  demonstration  sets  on  hand. 
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Got  something 

to  say? 


. . .  tell  it  where  they're  waiting  for  you! 

The  secret  lies  in  tested,  established  local  participation  programs 

commanding  loyal  audiences.  In  Rochester,  you'll  find  the  most 

and  the  best  of  these  programs  on  the  station  that  has  a  4-year 

head  start  in  TV  in  this  market— WHAM-TV. 

"HOME  COOKING" 

for  instance:  with  Trudy  McNall,  9  to  9:45  AM 
daily,  Monday  thru  Friday.  The  only- 
cooking  show  in  Rochester  TV,  and 
one  of  the  best  anywhere !  Try  it  and 
see.  Participation,  live  or  film,  $60.00. 
Average  ARB  rating:  10 


WHAM-TV 


ROCHESTER,  N.  Y.'s  FIRST  STATION 
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MR.  BERNARD  MR.  COHEN 

TOP  LEVEL  managerial  appointments 
were  announced  last  week  by  WGR-AM- 
TV  Buffalo.  Joe  Bernard  has  been  ap- 
pointed general  manager  of  both  WGR- 
AM-TV,  with  Nat  L.  Cohen  named  station 
manager  of  WGR.  The  ch.  2  tv  station, 
which  originally  had  the  call  WRGB  (TV), 
expects  to  be  on  the  air  in  late  July. 

KEDD  (TV)  Plans  to  Boost 
Visual  Power  to  257  Kw 

KEDD  (TV)  Wichita,  Kan.,  will  increase  its 
signal  to  257  kw  June  1,  it  has  been  announced 
by  Stanley  H.  Durwood,  station  president,  fol- 
lowing negotiations  the  past  fortnight. 

Negotiations  for  the  installation  of  a  new 
GE  12  kw  transmitter  were  completed  by 
John  North,  vice  president-general  manager  of 
KEDD;  George  Smith,  the  station's  chief  en- 
gineer, and  Wells  R.  Chapin,  district  sales 
manager  for  GE. 

KEDD  claims  the  new  power  will  boost  its 


COMPLETING  negotiations  for  installa- 
tion of  new  GE  12  kw  transmitter  at 
KEDD  (TV)  Wichita,  to  boost  power  to 
257  kw,  are  (I  to  r)  Wells  R.  Chapin,  GE; 
John  North,  KEDD  vice  president-general 
manager,  and  George  Smith,  chief  en- 
gineer of  the  ch.  16  station. 

audience  coverage  to  include  an  82-mile  radius 
of  Wichita.  The  uhf  ch.  16  station  is  affiliated 
with  both  ABC  and  NBC. 

Davis  Named  Blair-Tv  V.P. 

ELECTION  of  John  T.  Davis  as  vice  president 
of  Blair-Tv  Inc.  is  being  announced  today 
(Monday)  by  William  H.  Weldon,  president. 
Mr.  Davis  will  continue  as  manager  of  the 
Chicago  office  of  Blair-Tv. 

He  joined  John  Blair  &  Co.,  national  repre- 
sentatives of  radio  stations,  in  1946  as  a  sales- 
man. In  November  1948,  when  Blair-Tv  was 
established,  Mr.  Davis  was  named  manager  of 
the  Chicago  office. 


Arkansas  Newsmen  Act 
To  Halt  News  Gags 

COURT  action  centering  around  gag  techniques 
invoked  by  Arkansas  public  agencies  to  bar 
radio  and  newspaper  reporters  will  decide  how 
far  these  agencies  can  go  in  meeting  behind 
closed  doors. 

Seven  radio-press  newsmen  are  fighting  the 
battle  to  stop  what  they  contend  are  abuses  of 
Public  Law  343  enacted  last  year.  Their  cam- 
paign started  April  12  when  the  Arkansas 
Eclectic  Medical  Board  excluded  reporters  from 
a  hearing. 

Headed  by  William  Neel,  news  director  of 
KTHS  Little  Rock,  the  seven  obtained  a  hearing 
in  chambers  before  Chancery  Judge  Guy  T. 
Williams,  who  issued  a  temporary  order  pre- 
venting a  closed-door  session.  The  medical 
board  voted  to  adjourn  indefinitely.  The  Arkan- 
sas Supreme  Court  heard  arguments  April  26, 
setting  May  11  as  deadline  for  briefs  to  be  filed. 

The  high  court  will  rule  whether  licensees  of 
state  boards  are  private  individuals  and  what 
is  privileged  information.  Public  Law  343  gives 
state  agencies  the  right  to  hold  executive  ses- 
sions when  individuals  and  privileged  informa- 
tion are  being  discussed.  This  has  led  to  a 
rash  of  locked-door  proceedings,  bringing  pro- 
tests from  newsmen. 

After  the  reporters'  protest,  the  Pulaski  Coun- 
ty Grand  Jury  looked  into  the  subject,  issuing 
a  warning  against  closed  meetings. 

Newsmen  who  joined  Mr.  Neel  in  the  test 
were  Bill  Hughes,  United  Press;  Sam  Harris  and 
Dean  Duncan,  Arkansas  Gazette;  Dick  Evans, 
KLRA  Little  Rock;  Bud  Lemke,  Arkansas 
Democrat:  Bobbie  Forrester,  KXLR  Little  Rock. 

KGO-AM-TV  Begin  Use 
Of  New  S.  F.  Studios 

KGO-AM-TV,  ABC  o&o  stations  in  San  Fran- 
cisco, are  now  broadcasting  from  a  new  partly 
completed,  $1,500,000  studio  building  at  277 
Golden  Gate  Ave. 

A  five-story  structure  with  a  streamlined 
zourite  panel  face  in  teal  blue,  it  is  located  ad- 
jacent to  San  Francisco's  Civic  Center.  Ground 
breaking  ceremonies  for  the  building  took  place 
last  August,  while  completion  of  the  entire 
building  is  set  for  Aug.  1  this  year.  At  present 
only  the  third,  fourth,  and  fifth  floors  have 
been  completed.  Already  in  operation  are  two 
television  studios  and  one  large  radio  studio 
on  the  fourth  floor.  The  building  has  40,000 
square  feet  of  usable  space. 

The  main  studio,  covering  the  entire  first 
floor,  will  be  used  for  both  radio  and  television 
audience  shows.  It  will  be  the  last  of  the  fa- 
cilities to  be  finished. 

KGO-TV  will  operate  from  the  new  building 
daytime  only  until  Aug.  1.  Nighttime  and 
weekend  local  shows  will  continue  to  originate 
from  the  Mt.  Sutro  transmitter  building  about 
two  miles  away.  All  radio  operations  will 
originate  in  the  new  studios. 

Roy  D.  Moore  Dies; 
Headed  Ohio  Stations 

FUNERAL  SERVICES  were  held  last  Monday 
for  Roy  D.  Moore,  66,  president  and  publisher 
of  the  Brush-Moore  Newspapers  Inc.,  chain  of 
eight  Ohio  and  Maryland  newspapers  and  two 
Ohio  radio  operations,  after  his  death  the  day 
before  at  his  Congress  Lake  home  near  Canton, 
Ohio. 

Brush-Moore  Newspapers  Inc.  owns  Ohio 
Broadcasting  Co.,  licensee  of  WHBC-AM-FM 


Canton  and  WPAY-AM-FM  Portsmouth.  The 
chain  publishes  the  Canton  Repository,  Ports- 
mouth Times,  Steubenville  Herald-Star,  Marion 
Star,  East  Liverpool  Review,  Salem  News  and 
Ironton  Tribune,  all  in  Ohio,  and  the  Salisbury 
(Md.)  Times. 

Mr.  Moore  was  co-chairman  of  the  unsuc- 
cessful drive  to  have  Sen.  John  W.  Bricker  of 
Ohio  nominated  by  the  Republicans  for  the 
Presidency  in  1944.  He  was  president  of  the 
Ohio  Newspaper  Assn.  in  1940,  was  a  past 
director  and  board  chairman  of  ANPA's  Bu- 
reau of  Advertising  and  belonged  to  ASNE, 
National  Press  Club  and  the  Ohio  Publicity  and 
Development  Commission. 

A  tribute  and  a  reprint  of  an  editorial  on 
Mr.  Moore  appearing  in  the  May  2  Canton 
(Ohio)  Repository  was  inserted  in  the  appendix 
of  the  May  3  Congressional  Record  by  Rep. 
Frank  T.  Bow  (R-Ohio),  former  counsel  of  the 
old  House  Select  Committee  investigating  the 
FCC  (the  Harness  Committee). 

Survivors  are  his  wife,  Mrs.  Lucille  Moore; 
a  son,  William  T.  Moore,  promotion  manager 
of  Brush-Moore;  a  daughter,  Mrs.  William  I. 
Hershey,  and  three  grandchildren. 

WSPA-TV  Starts  Work 
On  Studio  Construction 

WSPA-TV  Spartanburg,  S.  C,  starts  construc- 
tion of  its  studios  in  that  city  this  week  and 
expects  completion  in  90  days,  Walter  J.  Brown, 
president,  said  Saturday.  Groundbreaking  will 
take  place  today  (Monday)  with  Mayor  Neville 
Holcombe  and  civic  leaders  on  hand,  he  said. 

WSPA-TV,  which  has  received  FCC  authority 
to  move  its  ch.  7  transmitter  site  to  Paris  Mt., 
5V2  miles  from  Greenville  [B»T,  May  3],  will  re- 
model three  store  buildings  adjoining  the 
present  WSPA  radio  building  and  also  will 
construct  a  modern  studio  facility  immediately 
behind  the  buildings,  Mr.  Brown  said. 

The  tv  building  will  make  7,500  square  feet 
available  for  WSPA-TV  and  the  WSPA  radio 
building  will  provide  21,000  square  feet  for 
both  am  and  tv  operations,  Mr.  Brown  said. 

McBride  Project  Winners 
In  N.Y.  for  Interview 

FOUR  national  award  winners  of  the  annual 

Mary  Margaret  McBride  Project,  which  is  the 

second  annual  survey  of  women's  achievements 

in  the  U.  S.,  were  interviewed  on  the  Mary 

Margaret  McBride  program  May  4  and  5.  Miss 

McBride  brought  the  four  national  winners  to 

New  York,  where  they  were  entertained. 

The  four  winners  were:  Mrs.  Frances  Morton, 
Baltimore,  founder  of  the  Baltimore  Plan  for 
slum  clearance;  Martha  Priscilla  Shaw,  mayor 
of  Sumter,  S.  C,  and  the  first  woman  mayor  of 
that  state;  Mrs.  Edith  V.  A.  Murphey,  Covelo, 
Calif.,  botanist  who  worked  out  controlled  graz- 
ing plans  and  who  also  has  devoted  many  of  her 
75  years  to  Indian  affairs,  and  Mrs.  Fred  Wesser, 
Huntington,  W.  Va.,  who  secured  a  million  dol- 
lar appropriation  to  rehabilitate  the  state  mental 
hospital  there. 

Miss  McBride  leaves  ABC  on  May  15  for 

her  first  holiday,  returning  in  the  fall. 

WPIX(TV)  Promotes  Hartigan 

PROMOTION  of  Albert  G.  Hartigan,  a  director 
at  WPIX  (TV)  New  York  since  October  1950, 
to  assistant  program  manager  and  business 
manager  of  the  station's  program  department 
was  announced  last  week  by  W.  Robert  Rich, 
program  manager.  Mr.  Hartigan  fills  a  vacancy 
that  was  created  several  months  ago  when  Mr. 
Rich  was  advanced  to  his  present  post.  Mr. 
Hartigan  joined  WPIX  from  WBZ-TV  Bos- 
ton, where  he  had  been  a  producer  and 
director  for  more  than  two  years.  Previously 
he  had  worked  with  WFBL  and  WSYR  Syra- 
cuse. 
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wtap-tv  reports... "tremendously  increased  coverage"  with 

new,  high-gain  GABRIEL'  UHF  ANTENNA 


A  BIGGER  MARKET 
AT  LOWER  COST! 

WTAP-TV  doubled  its 
greatest  market 
expectations  with  Gabriel 
UHF  Antenna! 
The  predicted  market 
mapped  out  in  its 
construction  application  by 
WTAP-TV  engineers 
covered  the  40-50  mile  area 
shown  inside  the  white 
circle.  The  doubled  market 
actually  covered  now  with 
the  new  Gabriel  UHF 
Antenna  is  shown  in  gray 
—  with  more  than  265,300 
population. 

*  Formerly  Workshop  Associates 


Says  Theodore  A.  Eiland,  President,  WTAP-TV  — 

"THE  GABRIEL  ANTENNA  must  receive  a  large  share  of  the  credit" 

"I  am  delighted  to  report  that  our  Gabriel  Channel  15  antenna  is  delivering 
tremendously  increased  coverage  over  what  we  had  anticipated.  Much  to 
our  surprise  we  began  receiving  letters  informing  us  of  strong  reception  in 
communities  45  to  50  miles  distant. 

We  have  discovered  also  that  there  is  an  absence  of  major  shadowed 
areas  within  our  coverage  contours.  If  you  are  familiar  with  the  section  of 
West  Virginia  and  Ohio  we  serve,  you  will  realize  what  an  accomplishment 
this  is! 

Obviously  we  obtain  one  of  the  finest  UHF  coverage  performances  in 
this  part  of  the  country,  and  the  Gabriel  Antenna  must  receive  a  large 
share  of  the  credit." 

Cordially, 


WTAP-  (TV) 


HOW  GABRIEL  GIVES  WTAP-TV  GREATER  COVERAGE 

Delivers  19,500  watts  ERP,  with  1  KW  transmitter. 

Null  Fill-in  built  in  electrically,  eliminates  circular  regions  of  low 
field  strength. 

Reliable  — Design  integrates  radiating  and  structural  members,  no 
external  projections  to  build  ice  formations. 

Economical— Unique  electro-mechanical  design  gives  these  per- 
formance advantages  at  relatively  low  cost. 


STATION  ENGINEERS... 
CONSULTANTS 

Write  for  20-Page  Report  "Design 
Characteristics  and  Performance 
Measurements  of  Gabriel  UHF 
Antenna".  Ask  for  Report  T-44, 
on  your  letterhead,  please. 


GABRIEL  ELECTRONICS  DIVISION 


Formerly  Workshop  Associates  Division 
THE  GABRIEL  COMPANY 

200  Endicott  St.,  Norwood,  Mass. 
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REPRESENTATIVE  APPOINTMENTS 

WKGN  Knoxville,  Tenn.,  appoints  Everett- 
McKinney  Inc.  as  exclusive  national  representa- 
tive. 

WLOS-TV  Asheville,  N.  C,  slated  to  com- 
mence operations  this  summer  on  ch.  13,  names 
Venard,  Rintoul  &  McConnell  as  its  national 
representative,  according  to  Charles  B.  Britt, 
president  of  the  station.  WLOS-TV,  associated 
with  WLOS,  will  have  its  tower  on  6,000-ft. 
Mount  Pisgah,  which  spokesman  said  will  make 
it  the  highest  tv  antenna  in  the  south. 

KIMN  Denver  (formerly  KFEL)  and  WSMB 
New  Orleans  name  Avery-Knodel  as  their  na- 
tional representative,  effective  May  1,  and 
KXLY-AM-TV  Spokane  have  appointed  the 
firm  effective  May  16. 

STATION  SHORTS 

KOWL  Santa  Monica,  Calif.,  transmitter  site 
address  has  been  changed  to  3470  McLaughlin 
Ave.,  Los  Angeles,  through  extending  and  re- 
naming street  by  city  officials. 

WFDF  Flint,  Mich.,  reports  that  in  a  reorgani- 
zation of  the  telephone  number  system  in  the 
Flint  area,  its  number  will  remain  the  same, 
but  will  be  preceded  by  a  Cedar  exchange. 
Number  is  now:  Cedar  2-7158. 

STATION  PEOPLE 
Warren  A.  Anderson  has  been  appointed  gen- 


eral manager  of 
WBEL  Beloit,  Wis., 
succeeding  L.  O. 
Fitzgibbons,  who  has 
also  relinquished  his 
one-third  interest  in 
the  station.  Joe 
Moen,  commercial 
manager,  WBEL, 
named  assistant 
manager. 

Howard  W.  Masch- 
meier,  assistant  to 
general   sales  man- 


MR.  ANDERSON  a8er>    WFIL  Phila' 

delphia,  appointed 

executive  assistant,  WFIL-AM-TV. 

Thomas  L.  Young,  manager,  KWAT  Water- 
town,  S.  D.,  named  sales  manager,  KOLN  (TV) 
Lincoln,  Neb. 

Art  Sprinkle,  formerly  program  director, 
KPHO-TV  Phoenix,  Ariz.,  named  assistant 
general  manager,  KULA-TV  Honolulu,  T.  H. 
Bob  Sevey,  KPHO-TV,  to  KULA-TV  as  pro- 
duction manager  and  director  of  sports  and 
special  events. 


MR.  SPRINKLE  MR.  SEVEY 


J.  Harold  Vester,  commercial  manager,  WFTC 
Kinston,  N.  C,  appointed  general  manager,  suc- 
ceeding  William   S.   Page,   resigned  effective 


April  29.  John  J.  Wilson,  announcer-engineer 
named  program  director;  Herman  B.  Civils, 
engineer,  named  chief  engineer;  Carl  B.  Caudill 
Jr.,  announcer,  named  chief  announcer,  and 
Frank  Elliot,  formerly  announcer,  WISP  Kin- 
ston, to  WFTC  announcing  staff. 

Thomas  B.  Sawyer,  formerly  president,  WSSB 
Durham,  N.  C,  appointed  local  sales  manager, 
WIST  Charlotte,  N.  C. 

John  R.  Kreiger,  general  manager,  WCDL  Car- 
bondale,  Pa.,  to  WQAN  Scranton,  Pa.,  as  com- 
mercial manager. 

Harry  B.  Shaw,  sales  manager,  WSJS-AM-FM- 


TV  Winston-Salem, 
N.  C,  elected  chair- 
man, senior  manage- 
ment board,  Pied- 
mont Publishing  Co. 
&  Triangle  Broad- 
casting Corporation. 

Sam  Hill,  account 
executive,  KSL  -  TV 
Salt  Lake  City,  to 
KNXT  (TV)  Holly- 
wood, in  similar  ca- 
pacity. 


MR.  SHAW  Arthur  M.  Clifford, 

formerly  with  M.  Seller  Co.,  Portland,  Ore.,  to 
KEX  that  city,  as  account  executive. 

Daniel  Miller,  sales  service  dept.  manager, 
KCOP  (TV)  Hollywood,  named  account  execu- 
tive. 

Eric  Parker,  salesman-announcer,  WKBZ  Mus- 
kegon, Mich.,  to  WESK  Escanaba,  Mich.,  as 
program  director.  Mr.  Parker  married  Barbara 
Makemson,  WKBZ-FM,  April  23. 

Bill  Merchant,  formerly  program  director, 
WMUS  Muskegon,  Mich.,  to  KSTT  Davenport, 
Iowa,  in  same  capacity.  Dick  Sherman  and 
Larry  Hall  to  news  staff,  KSTT. 

Dick  Quaas  named  promotion  director  of 
WMIN-TV  Minneapolis-St.  Paul. 

J.  R.  Troxel,  operations  manager,  WITV  (TV) 
Ft.  Lauderdale,  Fla.,  resigned  May  1.  Gail 
Compton,  program  director,  resigns  to  devote 
full  time  to  Gail  Compton  Show  on  that  station. 

Harold  Dedrick,  associate  farm  director,  WKY- 
AM-TV  Oklahoma  City,  named  farm  director, 
succeeding  Sandy  Saunders,  resigned  to  become 
manager,  American  Dairy  Assn.  in  Oklahoma. 

Chet  Cooper,  former  studio  manager,  WFIL- 
TV  Philadelphia  named  production  operations 
manager,  same  station.  Walter  Wagenhurst 
and  John  Hoban,  WFIL-TV  production  staff, 
named  senior  director  and  senior  crew  chief, 
respectively. 

Jack  Woodard,  CBS  Hollywood  guest  relations 
staff,  transfers  to  KNXT  (TV)  that  city,  as 
floor  manager.  He  succeeds  Alex  Runciman, 
promoted  to  KNXT  staff  director. 

Larry  Gutter,  formerly  writer-producer, 
WBBM-TV  Chicago,  appointed  director  of  con- 
tinuity and  commercial  production,  WOKY-TV 
Milwaukee. 

A.  Bertrand  Channon,  formerly  with  WSJS-TV 
Winston-Salem,  N.  C,  to  WFMY-TV  Greens- 
boro, N.  C,  as  continuity  director. 

Don  Isaacs  named  to  sales  staff,  KLOG  Kelso, 
Wash. 

Jerry  Grove,  WFIL-AM-TV  Philadelphia, 
named  program  director,  WDAS  same  city. 


Nancy  O'Connell,  publicity  director,  WTAO- 
TV  Cambridge.  Mass.,  to  publicity  and  promo- 
tion staff,  WNHC-TV  New  Haven. 

Win  Stracke,  formerly  conductor  of  Animal 
Playtime  on  NBC  o&o  WNBQ  (TV)  Chicago, 
moves  to  ABC  o&o  WBKB  (TV)  same  city, 
with  similar  program  May  17. 

Don  Blair,  disc  m.c,  WNBZ  Saranac  Lake, 
N.  Y.,  to  WOC-AM-FM-TV  Davenport,  Iowa, 
as  staff  announcer. 

Paul  Mason,  formerly  with  WISE  Asheville,  N. 
C,  to  announcing  staff,  WNAO  Raleigh,  N.  C. 

Don  Kingsley  to  announcing  staff,  WEEI  Bos- 
ton, Mass. 

William  Jameson,  formerly  with  CIAD  Mon- 
treal, to  CJON  St.  Johns,  Nfld.;  Ron  Wilson 
and  Ann  Wilson,  CJOY  Guelph,  Ont.,  to  CJON. 

Scott  Berner  to  photography  staff,  WKY-TV 
Oklahoma  City. 

Saidie  Adwon,  account  executive,  KTUL  Tulsa, 
received  Distinguished  Salesman  award  from 
National  Sales  Executives  Club  with  trophy 
presented  by  Gov.  Johnston  Murray  at  award 
dinner. 

Bob  Newbrough,  farm  reporter,  KWWL-AM- 
TV  Waterloo,  Iowa,  selected  to  receive  "Hono- 
rary Iowa  Farmer  Degree"  from  Iowa  Assn. 
of  Future  Farmers  of  America. 

Normand  Houle,  head  of  KCOP  (TV)  Holly- 
wood scenic  department,  and  Petie  Hill,  for- 
merly traffic  department  manager,  were  married 
May  2. 

Elmo  Ellis,  program  director,  WSB  Atlanta, 
father  of  boy,  William  Bryan,  April  28. 

Hal  Barker,  floor  manager,  KNXT  (TV)  Holly- 
wood, father  of  boy,  April  30. 

John  Galbraith,  announcer,  KNX  Hollywood, 
father  of  girl,  Nina  Langton,  April  14. 

Howie  Leonard,  d.j.-librarian,  WPOR  Portland, 
Me.,  father  of  boy,  April  25. 

Eddie  Baxter,  staff  organist,  KNBH  (TV)  Holly- 
wood, father  of  boy,  Robert  Alfred,  April  30. 

Michael  Cashin,  27,  disc  m.c,  CKEY  Toronto, 
died  April  27. 


QUEEN  of  Rockford  (III.)  Business  &  In- 
dustry is  Mrs.  Lora  Businga,  secretary  to 
WREX-TV  Rockford's  General  Manager 
Soren  Munkhof  (r).  Mrs.  Businga  was 
elected  by  popular  vote  over  15  other 
contestants  in  a  contest  sponsored  by  a 
local  newspaper. 
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FILM     FEATURE  SECTION 


Sure  to  be  the  hottest  show  since  Dragnet 


NOW  ON  TELEVISION 
...  39  brand  new  half-hour  films 

Thrilling  adventure.  Mike  Waring,  The  Falcon,  is  an 
undercover  intelligence  agent  for  the  government. 
His  assignments  take  him  all  over  the  world — on 
both  sides  of  the  Iron  Curtain.  Wherever  he  goes,  The 
Falcon  meets  mystery  and  adventure. 

Outstanding  production.  Exciting  foreign  back- 
grounds add  to  the  superb  realism.  Inspired  produc- 
tion by  Hollywood's  Harry  Joe  Brown  keeps  the  action 
trigger-fast! 

A  great  new  star.  Charles  McGraw,  as  Mike  Waring, 
is  the  most  dynamic  personality  on  TV  since  Jack 
Webb.  His  pictures  include  "The  Killers,"  "War 
Paint,"  and  the  soon  to  be  released  "The  Bridges  At 
Toko-Ri." 


Ready-made  audience.  The  Falcon  has  proved  popular 
during  nine  great  years  on  radio  for  such  sponsors  as 
Procter  &  Gamble,  General  Mills,  and  Kraft. 

Low  cost  per  thousand.  Nielsen  says,  "Mysteries  de- 
liver the  lowest  cost-per-thousand  in  night-time  tele- 
vision."* And  the  best  new  mystery-adventure  show 
on  the  market  is  THE  FALCON. 

THE  FALCON  carries  with  it  NBC  FILM  DIVISION'S 
exclusive  merchandising  package: 

•  to  help  bring  in  every  possible  viewer 

•  to  help  bring  in  every  possible  customer 

For  high-flving  sales  in  vour  market,  ride  with  THE 
FALCON.  Call,  write  or  wire  today. 

-Based  on  Sept.-Oet.  1953  Nielsen  Television  Index.  Evening  showt  half- 
hour  or  longer. 


NBC  FILM  DIVISION 

SERVING  ALL  SPONSORS . . .  SERVING  ALL  STATIONS 


NEW  YORK  •  CHICAGO  •   LOS  ANGELES 


Ltd  to  tL 


TOP  MAJOR  COMPANY  FEATURE  FILMS 


•  TULSA 

#  THE  MAN 
FROM  TEXAS 


THE  AMAZING 
MR.  X 

DOWN 


LOST 

HONEYMOON 


PORT  OF 


Susan  Hayward,  Robert  Preston, 
Pedro  Armendariz 

James  Craig,  Lynn  Bari,  Johnnie  Johnston 


Lloyd  Bridges,  Barbara  Payton, 
John  Hoyt 

Turhan  Bey,  Lynn  Bari,  Cathy  O'Donnell, 
Richard  Carlson 


Bing  Crosby,  Gloria  Swanson,  W.  C.  Fields 


Franchot  Tone,  Ann  Richards, 
Tom  Conway 

Lois  Butler,  Bill  Goodwin,  Irene  Hervey 

Robert  Cummings,  Arlene  Dahl, 
Richard  Basehart 


Lon  McCallister,  Peggy  Ann  Garner, 
Preston  Foster,  Forrest  Tucker 

Scott  Brady,  K.  T.  Stevens,  Richard  Rober 


%  The  most  talked  about  group  of  FEATURE  FILMS  ever 
made  available  for  TV  exhibition.  The  first  real  All  Star- 
Maior  Package  to  suit  every  type  of  audience. 
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•  Special  B»T  survey  on  package  film:  What  it  costs, 

how  it  is  used,  how  it  is  sold  to  advertisers. 
Page  78. 

•  A  Seattle  bank  turns  to  television  film.  Page  80. 

•  Syndicated  shows  have  solved  the  program  prob- 

lem at  KMID-TV  Midland,  Tex.  Page  84. 

•  Local  news  on  film  catches  a  community's  eye. 

Page  88. 
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ALAN  MILLER 


EXECUTIVES  of  Revue  Productions  work  as  a  team  with  no 
'  bosses,"  per  se.  As  such,  Alan  J.  Miller  serves  as  an  executive 
producer  in  addition  to  being  a  vice  president  and  board  member 
of  Music  Corp.  of  America,  Revue's  parent  company. 

Born  Dec.  15,  1908,  in  New  York  City,  he  graduated  20  years 
later  from  City  College  of  New  York.  In  1931  he  received  an 
LL.B.  from  Fordham  University. 

After  practicing  law  in  New  York  for  several  years,  he  came  to 
Hollywood  in  1933  and  became  associated  with  a  firm  specalizing  in 
motion  picture  law  matters.  Five  years  later  he  opened  his  own 
■  agency  to  handle  talent,  writers,  directors,  etc.,  which  functioned 
as  Marx,  Miller  &  Marx  Inc.  until  it  was  dissolved  in  1946. 

Moving  his  clients  to  MCA,  he  joined  the  picture  department. 
Meanwhile  Revue  switched  from  producing  radio  programs  to  mak- 
ing tv  films.  Mr.  Miller  in  1952  entered  the  video  whirl  and 
started  commuting  between  his  Bel-Air  home,  MCA's  Beverly  Hills 
offices  and  the  sound  stages  at  Republic  Studios  in  North  Hollywood. 

Unique  in  the  absence  of  titles,  Revue,  itself,  is  the  producer  of 
such  half -hour  series  as  Kit  Carson  (Coca-Cola),  78  completed  with 
a  new  group  of  26  starting  in  July;  Chevron  Theatre  (originally 
Standard  Oil),  104  now  in  re-run;  Gruen  Theatre  (originally  Gruen 
Watch),  39  now  in  re-run;  Biff  Baker,  U.S.A.  (originally  American 
Tobacco  for  Lucky  Strike),  26  now  syndicated;  CBS-TV  Meet  Mr. 
McNutley  (GE  Small  Appliances  and  Electronics),  39  completed 
by  summer;  City  Detective,  39  in  syndication  with  more  scheduled; 
ABC-TV  Pepsi-Cola  Playhouse,  39  completed  by  summer;  ABC- 
TV  Pride  of  the  Family  (Armour  and  Bristol-Myers  alternating), 
39  completed  by  summer;  Dr.  and  Mr.  Morrow,  pilot  starring 
Jane  Wyman  in  a  light  comedy  about  a  lady  doctor,  written  by 


"Sabrina  Fair"  playwright  Samuel  Taylor;  The  World  and  I,  pilot 
starring  Joan  Crawford  as  a  columnist  on  world  assignment; 
Affairs  of  Ann,  pilot  starring  Marguerite  Chapman  as  a  lady  lawyer. 

Believing  "competent  directors  and  competent  actors  in  com- 
petent casting  are  not  enough  without  good  scripts,"  Mr.  Miller 
and  his  associates  spend  much  time  working  with  writers  on  different 
projects.  These  are  devised  and  built,  according  to  reports  from 
MCA-TV  Ltd.  as  to  what  direction  the  market  seems  to  be  taking. 
Revue,  he  says,  is  an  attempt  to  develop  a  team  in  connection  with 
all  the  projects,  so  that  the  cumulative  knowledge  can  work  toward 
the  whole. 

Five  projects,  built  from  the  sales  department's  suggestions,  are 
now  in  the  hopper.  Pilot  for  The  Westerner,  an  adult  western 
starring  James  Craig  as  a  sheriff,  is  completed.  Geared  for  the 
syndicated  market  in  Class  A  time,  Mr.  Miller  comments  "westerns 
are  an  important  part  of  the  picture  business,  and  we  feel  the  ma- 
jority of  tv  westerns  are  produced  for  young  audiences.  Box  office 
success  of  such  features  as  'Shane'  and  'High  Noon'  causes  us  to 
believe  older  people  want  westerns  on  their  level." 

Color  is  being  discussed  very  seriously,  and  the  firm  has  made 
several  films  to  test  the  different  processes.  Many  will  continue  in 
black-and-white,  however,  as  they  just  don't  lend  themselves  to 
color,  according  to  Mr.  Miller. 

While  closely  watching  the  progress  of  magnetic  tape  and  looking 
for  any  new  development  which  will  improve  product  and  cut  costs, 
he  feels  that  making  pictures  will  always  be  expensive  as  long  as 
you  employ  good  talent  and  adhere  to  standards. 

Married  in  1940,  Alan  and  Carolyn  Miller  now  have  three  chil- 
dren, Steven,  12,  Kathleen,  8  and  Andrew  Patrick,  1. 
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Responding  to  a  demand  for  infor- 
mation on  the  use  of  film  packages  by 
tv  stations  and  their  sponsors,  B*T  has 
conducted  a  second  survey  applying  to 
half-hour  and  quarter-hour  films.  The 
£rst  [B»T  April  12]  dealt  with  features 
of  an  hour  or  more  in  length.  A  third 
questionnaire  will  cover  film  commer- 
cials, ranging  from  8  and  10-second 
IDs  (identifications)  to  20-second  and 
one-minute  or  longer  recorded  tv  an- 
nouncements. 


TOP  PRICE  paid  to  distributors  for  half- 
hour  film  packages  by  the  nation's  television 
stations  ranges  from  around  $40  to  as  high 
as  $1,400,  depending  on  size  of  market  and 
station  audience. 

This  conclusion  is  one  of  a  series  of  find- 
ings developed  in  an  industry-wide  survey 
conducted  by  B#T.  The  study  is  the  second 
film  analysis  conducted  this  year,  the  first  one 
covering  feature  films  of  an  hour  or  more 
in  length  [B*T,  April  12]. 

In  analyzing  the  123  questionnaires  re- 
turned by  the  nation's  operating  tv  stations, 
of  which  there  are  approximately  380,  it 
was  found  that  a  majority  of  stations  devote 
between  two  and  10  hours  per  week  to  half- 
hour  film  packages  whereas  few  stations 
carry  quarter-hour  films  more  than  five 
hours  a  week. 

The  questionnaires,  representing  a  third 
of  tv  stations,  were  kept  anonymous  to  pro- 
mote complete  and  accurate  delineation  of 
facts.  All  categories  of  stations — intercon- 
nected and  non-interconnected,  as  well  as 


four  sizes  of  markets — are  represented  pro- 
portionately in  the  tabulations.  The  results, 
therefore,  are  believed  typical  in  each  cate- 
gory of  station. 

The  participating  stations  responded  to  a 
series  of  questions  including  number  of 
hours  on  air  per  week;  size  of  market;  time 
devoted  to  half-hour  and  quarter-hour  film 
packages;  top  prices  paid  for  films  to  dis- 
tributing outlets;  number  and  length  of 
commercial  announcements  in  single-adver- 
tiser and  participating  film  programs,  with 
percentage  of  revenue  obtained  from  local 
and  national  advertisers. 

The  attached  tables  disclose  a  substantial 
amount  of  new  information  on  the  role 
which  half-hour  and  quarter-hour  films  take 
in  tv  operations.  Some  of  these  findings 
follow: 

•  Most  stations  allow  a  single  advertiser 
three  commercial  announcements  in  a  half- 
hour  film  package. 

•  A  number  of  larger  stations  permit  four 
commercial  announcements  in  a  half-hour 


film  package  sold  on  a  participating  basis. 

•  Average  commercial  announcements  in 
film  packages  run  around  one  minute,  with 
a  few  examples  of  large  stations  permitting 
over  three-minute  spots. 

•  Double  spotting  is  prevalent  at  station 
breaks,  usually  in  the  form  of  an  identifica- 
tion plus  longer  announcement. 

•  Some  triple  spotting  is  apparent  and  a 
few  stations  allow  four  spots  in  a  row. 

•  In  large  markets  three-fourths  of  tv 
stations  get  50-100%  of  their  revenue  from 
national  advertising. 

•  Lowest  share  of  national  advertising 
exists  among  stations  located  in  markets  of 
250,000-500,000  population. 

•  Stations  without  network  connection 
depend  most  heavily  on  local  advertisers  for 
their  revenue  from  half-hour  and  quarter- 
hour  film  packages. 

Respondents  to  the  questionnaires  listed 
the  five  distributors  supplying  them  with 
largest  shares  of  their  half-hour  and  quar- 
ter-hour features. 

The  following  list  of  film  distributors 
appears  in  order  of  number  of  mentions  on 
questionnaires.  Ziv  Television  Programs  Inc. 
had  the  largest  number  of  mentions,  fol- 
lowed by  NBC  Tv  Film  Division.  The  list 
continues  until  all  mentioned  distributors  are 
included.  In  a  few  cases  it  was  difficult  to 
distinguish  between  distributors  having  some- 
what similar  corporate  names.  These  listings 
are  not  included  in  the  tabulation.  Although 
the  questionnaire  was  limited  to  half-hour 
and  quarter-hour  films,  it  appeared  that  in 
some  cases  the  listing  of  distributors  may 
have  been  based  on  total  package  film  pur- 
chases by  the  station.  The  list  follows: 

Ziv  Television  Programs  Inc. 
NBC  Tv  Film  Division 
CBS  Television  Film  Sales 
Guild  Films  Co.  Inc. 
United  Television  Programs 
MCA  Tv  Ltd. 

Motion  Pictures  for  Television 
Official  Films  Inc. 
Screen  Gems  Inc. 
Sterling  Television  Co.  Inc. 
Consolidated  Television  Sales 
Television  Programs  of  America 
Modern  Talking  Picture  Service  Inc. 
Hollywood  Television  Service  Inc. 
ABC 

National  Television  Association 
United  Productions  of  America 
The  Tee  Vee  Co. 
Tele-Pictures 
National  Telefilms 


TIME  DEVOTED  PER  WEEK  BY  TV  STATIONS  TO  V2-HOUR  AND 

14-HOUR  FILMS 


Hours  on  Air 
Per  week 


Half-hour  Films 
(By  %  of  Stations) 


Quarter-hour  Films 
(By  %  of  Stations) 


INTERCONNECTED 
Under  75  hours 
Over  75  hours 


Under  75  hours 
Over  75  hours 


Under  75  hours 
Over  75  hours 


Under  75  hours 
Over  75  hours 


X 

CN 
&- 
"D 

c 


12.5 


9.1 


100 

3.6 


NON-INTERCONNECTED 
Under  75  hours  6.3 
Over  75  hours 


CN 


X 

o 
10 


X 

o 


4) 

> 

O 


X 

CN 


CN 


X 

o 


(Markets  Under  250,000  Population) 


42.9 
20.0 


42.9 
60.0 


14.2 
20.0 


40.0 
80.0 


40.0 
20.0 


20.0 


(Markets  250,000  -  500,000  Population) 


22.2 
25.0 


77.8 
62.5 


89.9 
42.8 


11.1 

28.6 


(Markets  500,000 

100 

18.2      27.3  45.4 


1,000,000  Population) 
100 

70.0     20.0  10.0 


(Markets  Over  1,000,000  Population) 
100 

25.0     35.7      35.7  57.7 


(All  Markets) 


31.3 
16.7 


34.3 
83.3 


28.1 


44.4 
66.6 


38.5 


29.6 
16.7 


22.2 
16.7 


x 
o 


0) 

> 
O 


14.3  14.3 


3.8 


3.8 
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DuMont  Tv  Network 
March  of  Time  Television 
Comprehensive  Service  Corp. 
Arrow  Productions 
Bing  Crosby  Enterprises 
Explorers  Pictures  Inc. 
Film  Vision  Corp. 
Allen  A.  Funt  Productions 
INS 
PSI-TV 

Republic  Television  Features 
Walter  Schwimmer  Productions  Inc. 
Specialty  Television  Films  Inc. 
Station  Distributors 
Telefilm 

Telenews  Productions  Inc. 

Telescene  Film  Production  Co. 

Tel-Ray  Productions 

Tom  Corradine  &  Associates 

Tv  Films  Inc. 

United  World  Films  Inc. 

Winik  Films 

VIP 


PRICES  PAID  FOR  PACKAGE  FILMS  BY  TV  STATIONS 


Size  of 
Market 


(By  %  of  Stations) 

Top  Price  Paid  for 
Half-hour  Films 


Top  Price  Paid  for 
Quarter-hour  Films 


o 
o 
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INTERCONNECTED 


Under  250,000 

72.2 

27.8 

21.4 

57.2 

21.4 

250,000-500,000 

35.3 

52.9 

11.8 

6.3 

56.2 

31.2 

6.3 

Atlas  Television  Corp. 

500,000-1,000,000 

20.0 

60.0 

20.0 

40.0 

60.0 

Vitapix  Corp. 

Over  1,000,000 

8.7 

26.1 

30.4  34.8 

17.6 

35.3 

47.1 

NON-INTERCONNECTED 
All  stations  73.0 


27.0 


21.2      60.6  15.2 


3.0 


HOW  HALF-HOUR  PACKAGE  FILMS  ARE  SOLD  TO  ADVERTISERS 


Size  of 


No.  Commercial  Breaks  if 
Sold  to  One  Advertiser 


No.  Commercial  Breaks  if 
Sold  Participating 


Market 

(By  %  of 

Stations) 

(By  %  of 

Stations) 

INTERCONNECTED  1 

2 

3 

4 

1  2 

3 

4 

Under  250,000 

13.6 

81.8 

4.6 

5.9 

88.2 

5.9 

250,000-500,000 

12.5 

87.5 

18.8 

81.2 

500,000-1,000,000 

8.3 

91.7 

90.9 

9.1 

Over  1,000,000 

7.4 

92.6 

4.3 

60.9 

34.8 

NON-INTERCONNECTED 

All  stations 

10.5 

89.5 

9.1 

87.9 

3.0 

LONGEST 

SPOTS  USED 

AT  ANY  ONE 

STATION  BREAK 

■ 

(By 

%  of  Stations) 

TOP  NO.  OF  SPOTS  USED 

If  Sold 

to  One  Advertiser 

If  Sold  Participating 

AT  ONE  BREAK 

Size  of 

60  Sec. 

1-2 

2-3 

Over 

60  Sec. 

1-2 

2-3  Over 

(By  %  of  Stations) 

Market 

or  less 

Min. 

Min. 

3  Min. 

or  less 

Min. 

Min.  3-Min. 

1 

2 

3  4 

INTERCONNECTED 

Under  250,000 

80.0 

10.0 

10.0 

82.4 

11.7 

5.9 

10.0 

75.0 

10.0  5.0 

250,000-500,000 

81.2 

12.5 

6.3 

81.2 

18.8 

53.3 

40.0 

6.7 

500,000-1,000,000 

83.4 

16.6 

80.0 

20.0 

41.7 

41.7 

16.6 

Over  1,000,000 

61.5 

26.9 

3.8 

7.8 

75.0 

12.5 

12.5 

28.6 

67.9 

3.5 

NON-INTERCONNECTED 

All  Stations 

73.7 

23.7 

2.6 

72.7 

24.3 

3.0 

27.8 

36.1 

30.6  5.5 

SOURCES  OF  ADVERTISING  INCOME  FROM  HALF-HOUR  AND  QUARTER-HOUR  PACKAGE 

FILMS 

(Column 

headings  in 

dicate  % 

total  revenue  from 

sponsorship 

of  these 

films) 

From 

Local  Advertisers 

From 

National 

Advertisers 

Size  of 

(By 

%  of  Stations) 

(By  %  of  Stations) 

Market 

INTERCONNECTED 

Under  10 

10-25 

25-50 

50-75 

75-100 

Under  10 

10-25 

25-50 

50-75 

75-100 

Under  250,000 

5.0 

10.0 

5.0 

40.0 

40.0 

6.7 

13.3 

20.0 

40.0 

20.0 

250,000-500,000 

6.3 

25.0 

31.2 

37.5 

6.6 

26.7 

33.4 

26.7 

6.6 

500,000-1,000,000 

50.0 

25.0 

25.0 

27.3 

9.1 

36.3 

27.3 

Over  1,000,000 

3.7 

22.2 

40.7 

14.8 

18.6 

7.4 

18.6 

44.4 

29.6 

NON-INTERCONNECTED 

All  stations 

2.9 

17.1 

28.6 

51.4 

15.4 

19.2 

26.9 

30.8 

7.7 
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WHEN  a  bank  wants  to  advertise,  it  has  to  be  mighty 
careful  that  the  proprieties  are  maintained.  The  Na- 
tional Bank  of  Commerce  in  Seattle  found  that  a 
weekly  film  show  gave  it  prestige  and  audience,  and 
did  both  without  huckstering. 


FILMS  FOR  PRESTIGE 


THE  National  Bank  of  Commerce  in  Seattle, 
with  42  branches  throughout  the  State  of 
Washington,  has  found  an  effective  answer 
to  the  time-honored  need  for  public  relations 
on  a  "high"  level. 

It  uses  film  and  television  to  tell  the 
story  of  the  state.  The  combination  has 
served  to  couple  the  banking  industry's  re- 
quirements for  dignity  and  the  sponsor's  de- 
sire for  viewer  interest. 

The  results  have  been  "sound  and  impres- 
sive," a  spokesman  for  the  bank  says. 

The  bank  is  now  in  its  fourth  year  of  tele- 
vision operation,  currently  on  KING-TV 
Seattle  and  KIMA-TV  Yakima.  Cole  & 
Weber,  Seattle,  is  the  agency. 

Starting  with  sponsorship  of  The  March 
of  Time  on  KING-TV  in  the  spring  of  1951, 
the  bank  soon  felt  the  need  for  a  dramatic 
documentary  tailored  to  its  own  require- 
ments. In  the  fall  of  that  year,  therefore,  the 
bank  sent  Charles  Herring,  then  KING-TV 
news  editor,  and  a  camera  crew  to  Europe. 
They  visited  more  than  a  dozen  countries 
in  33  days,  rushing  the  film  back  to  the 
States  as  soon  as  it  was  shot.   By  Dec.  1, 


GREAT 


AMERICANS 


SUBJECT: 

"TV's  most  distinguished  dramatic 
quarter-hour  film  series." 

TITLE: 
GREAT  AMERICANS 

EPISODES: 

Twenty-six 

DESCRIPTION: 

Dramatic  portrayals  of  highlights  in  the 
lives  of  26  great  Americans  and  their 
contribution  to  our  American  Heritage. 

SALES  APPEAL: 
An  ideal  vehicle  for  banks,  insurance 
companies,  public  utilities  and  other 
particular  advertisers  satisfied  with 
nothing  but  the  best  in  prestige  result- 
getting  TV  shows. 

RATE: 

50%  of  each  station's  one  time  national 
Class  "A"  published  rate  per  film  per 
showing,  (commissionable  to  accredited 
advertising  agencies.) 

AUDITION  PRINTS: 
Yours  for  the  asking. 


"the  library  that  paya  for  itaelf 

Program  Service 


(A  division  of  Muzak  Corp.) 
221  Fourth  Ave.,  New  York  3,  N.  V.  •  ORchard  4-7100 


1951,  the  footage  was  on  the  air  on  KING- 
TV — then  the  only  television  station  in  the 
Pacific  Northwest — under  the  title  Overseas 
Report.  The  films  were  later  released  as  two 
25-minute  movies  on  16mm,  for  group 
viewing. 

When  the  15-week  European  series  con- 
cluded, it  was  succeeded  by  Washington 
State  Reporter.  Joe  Raskie,  Cinema  Service, 
was  cameraman,  and  Mr.  Herring  continued 
as  narrator.  The  two  toured  the  state,  re- 
porting little-known  aspects  of  life  on  the 
farms,  in  the  factories  and  elsewhere. 

In  the  summer  of  1953,  after  Reporter  had 
been  running  more  than  a  year,  Messrs.  Her- 
ring and  Raskie  spent  six  weeks  in  Alaska 
shooting  film  which  was  to  become  a  15- 
week  series  on  KING-TV  under  the  title 
Washington  State  Reporter  in  Alaska.  With 
the  bank's  interest  in  foreign  trade  programs 
for  the  Northwest,  the  crew  pictured  such 
diverse  activities  as  gold  mining,  fish  can- 
ning, transportation,  the  tourist  industry, 
shrimp  fishing,  farming,  military  bases  and 
Alaska's  future.  "Chuck"  Herring  virtually 
wrote  the  shows  as  he  shot  them,  Dave 
Titus,  television  director  of  Cole  &  Weber, 
says. 

Series  Ran  in  Alaska 

In  addition  to  KING-TV,  the  Alaska 
series  ran  on  KTVA  (TV)  Anchorage,  and 
later  was  released  to  16mm  theatres  in 
Alaska,  as  well  as  schools,  theatres,  service 
clubs  and  similar  audiences  in  Washington. 
For  this  purpose,  the  bank's  commercials 
were  deleted  and  only  a  mild  identification 
substituted  at  the  close. 

The  present  tv  program  of  the  National 
Bank  of  Commerce,  since  Jan.  11,  1954,  is 
a  resumption  of  the  Washington  State  Re- 
porter— "our  1954  chronicle  of  people, 
places  and  events."  When  Mr.  Herring  left 
the  station  to  join  CBS-TV  in  Hollywood 
[B*T,  March  8],  Richard  Ross,  KING-TV 
news  editor,  took  over  the  narration. 

The  current  series  again  ranges  over  the 
state,  covering  such  subjects  as  the  workings 
of  the  Federal  Reserve  Bank  and  the  last 
day  at  home  of  Bobo,  the  gorilla  who  re- 
cently was  presented  to  Seattle's  zoo. 

As  tv  director  for  the  agency,  Mr.  Titus 
puts  in  about  half  of  his  time  on  the  bank 
series.  Noel  Johnson,  advertising  director  of 
the  National  Bank  of  Commerce,  has  a  large 
hand  in  planning  the  programs,  as  do  Raskie 
and  Al  Amundsen  of  Cinema  Service.  Victor 
Collin  is  Cole  &  Weber's  account  executive 
for  the  bank. 

On  the  theory  that  "there's  no  use  putting 
film  in  the  vault — we  put  it  to  work,"  the 
Reporter  programs  are  edited,  after  broad- 
cast on  KING-TV  and  KIMA-TV,  into 
25-minute  composites  which  receive  exten- 


JOE  RASKIE,  owner  of  Cinema  Service, 
Seattle,  has  been  the  cameraman  on  Wash- 
ington State  Reporter  since  the  inception  of 
the  series  in  1952. 

sive  showing  before  school  children,  service 
clubs  and  similar  groups. 

Basic  purpose  of  the  programs,  as  de- 
scribed by  the  agency,  is  "to  bring  the  big 
marble-hall  bank  down  to  shirtsleeve  level." 
The  sponsor  has  found  considerable  local 
interest  in  every  area  the  camera  crew  visits. 
New  television  stations  request  prints  of  the 
film,  without  commercials,  for  use  as  feature 
material.  Among  other  results,  the  series  is 
stimulating  the  complete  understanding  and 
cooperation  of  branch  managers  of  the  bank 
throughout  Washington.  The  agency  believes 
that  every  tv  set  owner  in  Seattle  is  familiar 
with  the  series. 

The  program  is  off  the  beaten  path  as 
bank  promotion  and — for  a  bank,  at  least — 
somewhat  expensive  and  time-consuming. 
The  agency  gives  extensive  credit  to  Andrew 
Price,  chairman  of  the  board,  who,  they  say, 
had  the  imagination  and  the  willingness  to 
go  at  it.  His  judgment  is  paying  off. 
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THE  team  which  produces  Wash/ngfon 
State  Reporter,  sponsored  by  the  National 
Bank  of  Commerce,  Seattle,  Wash.  Shown 
here  are  (I  to  r):  Al  Amundsen,  writer- 
director;  Noel  Johnson,  advertising  di- 
rector, National  Bank  of  Commerce,  and 
Dave  Titus,  television  director.  Cole  & 
Weber,  agency  for  the  bank.  Fourth 
member  of  the  team  is  Joe  Raskie,  pic- 
tured separately  on  this  page. 

Broadcasting    •  Telecasting 


package"  at  a  down-to-earth  price! 


THE  PLAYHOUSE  is  52  star-studded  dramas  from 
the  second  "Schlitz  Playhouse  of  Stars"  series  .  .  . 
first-run  in  over  150  markets  (second-run  in  all 
others)  .  .  .  which  you  can  call  your  own  at  a 
fraction  of  their  original  cost. 

Strictly  top-drawer  stars  like  Broderick  Craw- 
ford, Vincent  Price,  Ann  Sheridan,  Ronald  Reagan, 
Edward  Arnold,  Joan  Caulfield,  among  others. 


Scripts,  too,  are  topnotch,  include  famous  tales  by 
such  writers  as  F.  Scott  Fitzgerald  and  Somerset 
Maugham. 

You  couldn't  duplicate  this  array  of  talent  for 
many  times  the  price.  And  think  of  the  promotions 
you  can  build  around  names  like  these!  Reserve 
the  market  you  want  .  .  .  call  one  of  these  offices 
right  away. 


ABC   FILM   SYNDICATION,  INC. 


In  NEW  YORK:  Don  L.  Kearney,  7  W.  66th  Street,  SU  7-5000 

In  CHICAGO:  John  Burns,  20  North  Wacker  Drive,  ANdover  3-0800 

In  HOLLYWOOD:  Bill  Clark,  1539  North  Vine  Street,  HOIIywood  2-3141 
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A&Z0W/ALREADY  SOLD 
ptflW*'  IN 99 MARKETS! 

52  weeks  firm  in  NEW  YORK,  PHILADELPHIA,  CHICAGO 
SAN  FRANCISCO,  DETROIT,  LOS  ANGELES,  MINNEAPOLIS 
CLEVELAND,  SEATTLE,  HOUSTON,  KANSAS  CITY,  MIAMI 
BOSTON,  WASHINGTON  and  many  others! 

Hurry!  A  quick  decision  may  bold  your  market! 


D  NEW  SERIES  THAT  OUTSHINES 
EM  ALL  FOR  DRAMA,  ACTION,  REALISM! 


Inside  a  real  INTERROGATION  ROO 
side  a  real  SHOW-UP  ROOM 
side  a  real  COURTROOM 
Inside  a  real  CRIME-LAB 


.  — 


in  midland,  texas  — 

FILMS  BUILD  SALES  AND  SET  COUNT 

THE  success  that  KMID-TV  Midland,  Tex.,  has  had  with 
syndicated  shows  proves  a  strong  point  for  those  tele- 
casters  who  believe  that  you  can  program  a  tv  station 
excellently  with  film.  Last  week,  the  64th  film  sponsor 
was  signed  at  KMID  establishing  what  the  station  staff 
thinks  is  a  national  record. 


9 


Advance  Schedule 
Of  Network  Color  Shows 

CBS-TV 

The  New  Revue  every  Friday,  5:30- 
6  p.m.  (sustaining). 

NBC-TV 

May  17-20:  Ding  Dong  School,  10- 
10:30  a.m.  EDT,  Monday-Friday  (Gen- 
eral Mills  through  Tatham-Laird,  Chi- 
cago; Gerber  Products  through  D'Arcy 
Adv.,  N.  Y.) 

May  20:  Martin  Kane,  10-10:30  p.m. 
EDT,  Thursday  (U.  S.  Tobacco  Co. 
through  Kudner  Agency,  N.  Y.). 

[Note:  This  schedule  will  be  corrected  to 
press  time  of  each  issue  of  B-T] 


WHEN  KMID-TV  Midland,  Tex.,  went  on 
the  air  last  December  it  was  faced  with  a 
problem  familiar  in  television — getting  good 
programs  so  that  people  in  a  new  tv  market 
would  buy  television  sets.  Networks  are 
hesitant  about  showing  their  programs  in 
markets  where  the  sets  count  has  not  been 
built  up,  and  set  count,  KMID  quickly  dis- 
covered, rises  proportionately  with  the 
quality  of  programming  an  outlet  telecasts. 

This  was  the  dilemma  faced  by  S.  A. 
Grayson,  general  manager  of  KMID,  and 
his  staff  when  the  station  began  operation  on 
a  42-hour  a  week  basis.  Of  that  total  num- 
ber, only  one  hour  per  week  carried  network 
material.  "We  knew  very  well  that  it  would 
take  us  entirely  too  long  to  build  up  a  decent 
set  count  unless  we  gave  the  public  good 


reason  for  buying  sets,"  Mr.  Grayson  re- 
calls. The  obvious  solution,  he  believed, 
was  syndicated  film  shows,  properly  mer- 
chandised, promoted  and  enthusiastically 
sold.  The  fact  that  in  four  months  time 
receiver  count  in  the  KMID  area  has  risen 
from  500  to  over  32,000  sets  gives  unques- 
tionable support  to  Mr.  Grayson's  decision 
to  concentrate  on  film  programs.  Today 
64  syndicated  shows  are  carried  weekly  on 
KMID.  Of  that  total,  58  are  sponsored  by 
local  business.  "We  think  that's  probably 
a  national  record,"  Mr.  Grayson  said. 

The  KMID  sales  campaign  started  im- 
mediately after  the  film  plan  was  adopted. 
Mr.  Grayson  and  his  four  salesmen,  armed 
with  brochures  and  audition  prints,  began 
to  contact  local  firms  who  were  potential 


advertisers.  Along  with  selling  a  show  it- 
self, the  KMID  sales  campaign  stressed  the 
great  merchandising  possibilities  that  syndi- 
cated film  offered. 

"We  threw  out  the  old  theory  that  movies 
are  just  spot  carriers,"  Mr.  Grayson  said.  Il- 
lustrating his  point,  he  explained  that  west- 
erns carried  on  KMID  are  sponsored  in 
their  entirety  by  the  local  Piggly-Wiggly 
Super  Markets.  The  food  chain's  show  is 
titled  Two-Gun  Playhouse.  As  a  merchan- 
dising tie-in,  every  day  Piggly-Wiggly  stores 
have  "Two-Gun"  specials.  The  IDs  of  the 
program  picture  a  pig  dressed  in  western 
garb  toting  two  guns.  "Right  now,"  Mr. 
Grayson  said,  "Piggly-Wiggly  is  giving  away 
a  toy  set  of  guns  every  day  to  the  youngster 
who  writes  the  best  letter  as  to  why  his 
mother  shops  at  Piggly-Wiggly." 

The  acceptance  of  the  film  plan  on  KMID 
by  sponsors  has  been  most  gratifying.  Pearl 
Beer,  which  sponsors  Wrestling  from  Chi- 
cago every  Monday  night,  has  enjoyed  a  sales 
increase  of  65%  since  it  bought  the  show  on 
KMID.  The  station  has  actively  mer- 
chandised the  beer,  placing  1,000  placards 
in  every  tavern  and  grocery  store  in  the 
area  calling  attention  to  Pearl's  tv  show. 
Canada  Dry,  which  sponsors  Annie  Oakley 
once  a  week  on  KMID,  was  selling  only 
Canada  Dry  mixer  last  year.  Now  Canada 
Dry  ginger  ale  is  being  sold  all  over  the  area 
for  the  first  time. 

The  film  formula  at  KMID  has  caught  on 
with  the  audience  as  well  as  the  sponsor. 
Tv  sets,  according  to  the  Television  Dealers' 
Assn.,  are  now  sold  in  the  KMID  market  at 
a  rate  of  1,500  a  week.  The  sole  reason  why 
set  sales  are  so  high,  Mr.  Grayson  contends, 
is  that  KMID  offers  shows  that  are  worth 
watching.  Aside  from  film  features,  KMID 
now  carries  shows  from  the  four  tv  networks 
to  fill  out  its  program  schedule.  "I  believe 
that  schedule  now  is  as  solid  and  entertain- 
ing as  our  viewers  would  want,"  Mr.  Gray- 
son said.  "We've  all  learned  one  thing  here. 
With  a  powerful  local  sales  effort,  by  all 
means  you  can  program  a  television  station 
excellently  with  film." 


memo  from 
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Tower  designed  to  take  1  wave  guide 
that  feeds  UHF  antenna  1  of  WROW-TV 


To  operate  on  channel  41  at  269,000  watts, 
WROW-TV,  Albany,  New  York,  needed  a 
wave  guide  to  feed  their  UHF-TV  antenna. 
And  this  required  a  special  design  tower  to 
take  the  wave  guide. 

The  result  was  a  triangular  Blaw-Knox 
Type  TG-3  Tower  as  the  basic  design. 
Plus  a  number  of  major  modifications  to 
provide  for  the  712"  x  15"  wave  guide 
inside  the  tower.  An  inside  climbing  ladder 
permits  easy  inspection  and  maintenance 
of  the  wave  guide  for  its  entire  length. 

The  tower  has  a  number  of  features  which 
enable  it  to  carry  heavy  loads  and  yet 
withstand  tremendous  wind  pressures.  For 
instance,  double  laced  structural  angle 
bracing  provides  extra  strong,  rigid  con- 
struction .  .  .  pivoted  or  articulated  base 


avoids  excessive  bending  stresses . . .  factory 
pre-stressed  guys  are  proof  tested  to  a  load 
greater  than  ever  required  in  service  .  .  . 
and  hot-dip  galvanized  coating  protects 
against  all  weather  conditions. 

This  700  foot  tower  for  WROW-TV  is 
another  typical  illustration  of  the  flexibility 
of  Blaw-Knox  design  and  construction 
which  is  readily  available  to  you. 

For  further  information  on  the  many 
types  of  Blaw-Knox  Antenna  Towers,  write 
for  your  copy  of  Bulletin  No.  2417.  Or,  for 
prompt  service  send  us  your  inquiry,  speci- 
fying height  of  tower  and  type  of  antenna. 

BLAW-KNOX  COMPANY 

BLAW-KNOX  EQUIPMENT  DIVISION    •    TOWER  DEPARTMENT 

PITTSBURGH  38,  PENNSYLVANIA 


ANTENNA  TOWERS 


Guyed  and  self-supporting — for  AM  •  FM 
•  TV  •  microwave  ■  communications  •  radar 


GraytTaR 


Detail  showing  wave  guide  as  it  leaves  the  tower. 


Note  sturdy  angle  supports  for  both  wave  guide  and  ladder. 


COMPARATIVE  NETWORK  TV  SHOWSHEET 


6:00  PM 


6:15 


6:30 


6:45 


7:1 


7:15 


7:30 


7:45 


8:15 


8:30 


8:45 


9:1 


9:15 


9:30 


9:45 


10:00 


10:15 


10:30 


10:45 


11: 


11:15PM 


ABC 


Jane 
Pickens 
Show 


Skippy 
Peanut 
Butter 
You  Asked 
For  It 
L 


NOW 


Co-op 
The  Mask 


Gruen- 
Am.  Safety 
Razor  Corp 
W.  Winchell 


^  Packard 
Dealers 
Present 
Martha 
Wright 


Hazel 
*  Bishop 
Dr.  I.Q. 


Dodge 
Break  the 
Bank 


SUNDAY 
CBS  DuMONT 


The  Ameri- 
can Week 


Electric 
Companies 
Alt.  Wks. 
Prudential 
Ins.  Co. 
You  Are 
There 


JohnsonWax 
Life  with 
Father 


Am.  Tobacco 

Private 
Secretary  F 
Jack  Benny 

5/2,  23 


Lincoln- 
Mercury 
Dealers 
Toast 
of  the 
Town 
L 


Gen.  Elect. 
Fred  Waring 
5/9,  30 
L,  G.  E. 
Theatre  5/2 
16,  23 


Bristol 
Myers 
Man  Behind 
the  Badge 
L 


P.  Lorillard 
The  Web 
L 


Jules 
Montenier 
alt.  wks. 
Remington 
Rand 
Wliat's 
My  Line  L 


JNorwich 
Sunday 
News  Spec. 


Co-op 
Night 
Editor 


Benrus 
Watch  Co. 
Meet  Your 
Congress 


Author  Meets 
the  Critics 


Reynold 
Mr.  Peepers 
L 


Clorets 

& 

Pharmaceu- 
ticals Inc. 

Rocky  King, 
Detective 


Larus  & 
Bro.  Co. 
Plainclothes 
Man 


Twenty 
Questions 


NBC 


Revere 
Meet  the 
Press1 
alt.  Sundays 
Pan  Amer. 
L 


Gen.  Foods 
Roy  Rogers 
F 


P&G 
Winchell- 
Mahoney 
L 


Colgate- 
Palmolive 
Comedy 
Hour 
L 


Derby  Foods 
Sky  King 


Goodyear 
Corp. 

(alt.  with) 
Philco 
Corp. 
TV 

Playhouse 


P&G 
Loretta 
Young 

Show 
F 


M  an  Against1 
Crime 
R.  J. 
Reynolds 
F 
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ABC 


John 
Daly-News 


Duffy-Mott 
(alt.  wks.) 
Jamie 


Who's  the 
Boss 


Junior  Press 
Conference 

s 


Boxing 
From 
Eastern 
Parkway 
Eff.  5/17/54 


MONDAY 

-CIS   DuMONT 


GM- 
Oldsmobile 
News  L 


Chesterfield 
Perry  Como 


Carnation 
Burns  & 
Allen  (alt.)  L 
Goodrich 


Lever- 
Lipton 
Godfrey's 
Talent 
Scouts 
L 


Philip 
Morris 

I  Love  Lucy 
F 


Gen.  Foods 
Instant 
Maxwell 
Coffee  L 
Red  Buttons 
Show 


Westing- 
house 
Studio  One 
L 


Longines 
Chronoscope 


Co-op 
Capt. 
Video 


Co-op 
Marge  £ 
Jeff 


Mogen 
David  Wine 
Corp. 
Dollar  A 
Second 


NBC 


Rea  Lemon- 
Mews  J.Daly 


Tony  Mar- 
tin Show 
Toni  Co.  L 


Camel 
News 
Caravan  L 


Pilock  I  >rug 
Co.  Speidel 

Corp. 
(Alt.  Wks.) 
Name  That 
Tune  L 


Firestone 
Voice  of 
Firestone 
L 


RCA  Victor 
Show 
(Dennis 
Day) 
L 


Co-op 
Monday 
Night 
Fights 
Chris. 
Schenkel 


Johnson 

Wax 
alt.  with 
American 
Tobacco  Co. 

Bobert 
Montgomery 
Presents 


Ringside 
Interviews 


Co-op 
Who  Said 
That 
L 


■  ABC 


duPont 
Cavalcade 
of  America 


American 
i  Tobacco 
News  L 


The  Mask 


American 
Tobacco 
alt.  Dodge 
Danny 
Thomas 
Show 


U.S.  Steel 
United 
States 
Steel  Hour 
alt.  with 
Motorola 
Tv  Hour 


American 

Chicle 
Swanson 
(alt.  wks.) 
the  Name's 
The  Same 
L 


TUESDAY 

CBS  DuMONT 


Gold  Seal 
Jo  Stafford 


Wrigley 
Gene 
Autry 
Show 
F 


Pharmaceu- 
ticals, Inc. 
Red  Skelton 
L 


O-Cedar 

Corp. 
alt.  wks. 
Carter  Prod. 
Meet  Millie 
L 


Electric 
Auto- 
Lite 
Suspense 
L 


Nash- 
Kelvinator 
alt.  wks. 
Block  Drug 
Danger 
L 


Alcoa 
See  It  Now 
L 


Co-op 
Capt. 
Video 


Co-op 
Marge  & 
Jeff 


}inah  Shore 
$how  Chev- 
rolet L 


Vitamin 
Corp.  of 
America 

The 
Goldberg  5 


3uick,  Berle 
Show  (2  of 
weeks) 
(8-9) 


Love  Story 


NBC 


Camel 
News 
Caravan  L 


Gen.  Fds. 
|  Hope  Show] 
(3d  week) 
(8-9) 


P&G 
Fireside 
Theatre 
F 


Armstrong 
Circle 
Theatre 
9/1  L 


Truth  or 
Conse- 
quences 
P.  Lorillard 
L 


Mr.  &  Mrs. 

North 
Revlon  & 
Congoleum 
Nairn 
L 


John 
Daly-News 


Sterling 
Drug 
Mark 
Saber 


^heste 
'.  Jerry  l-l- 


The  Mask 


Godfn 
His  Fr 
Toi 
alt.  w 
CBi 
Colun 
L 


The  Big 
Picture 


Wrestling 
from 
Bainbo 
L 


— C3 


Gft 
01dsm. 
Nev 


Godfri 
His  Fr 
Frigk 
alt.  \\ 
Pillsbu 


Colg 
Stri 
It  R 
L 


R. 

Reyn 
I've  ' 
A  Sei 
LH 


Pab 
Sale 

Bin 
Ribr-f. 
Bou 
L 


Gen* 
Cig 
Sports 


Long 
I  Ihrm* 


AK 


SUNDAY 

CBS  DuMONT 


NBC 


=AB£. 


MONDAY 

CBS 


FRIDAY 

DuMONT 


NBC 


ABC 


SATURDAY 

CBS  DuMONT 


NBC 


Al 


1! 


J.1 

9: 

9: 
9: 
10: 
10: 
10 
10 

11 
11 
11 

11 

12 
12 
12 
12 
1 


00  AM 


3(1 


6 


15 


30 


45 


15 


30 


45 


151 


30  Voice  of 

"u   ';  Prophecy 

Faith  For 
45  Today  L 
 1  


J  Answers  for 
I  Americans 


Lamp  unto 
My  Feel 

s 


Look  Up 
and  Live 
S 


Quaker  Oats 
Contest 
Carnival 
L 


Breakfast 
Club 

Philco  Corp. 
(M.,  W.  & 
F.) 


Army- 
McCarthy 
Hearings 


Youth  Wants 
To  Know 
L 


The 
Morning 
Show  M-F 
7-9  a.m. 
Various 
Sponsors 


Arthur  God- 
frey 
See  footnote 
for  time 

Jack  Paar 

Show 
Fri.  10-11 

a.m. 
S 

I'll  Buy  Thai 
Fri.  11-11:30 
p.m. 
S 


Colgate- 
Palmolive 

M-F 
11:30-12  N 
Strike  It 
Rich  L 


Gen.  Mills 
(MWF) 
Valiant 
Lady 
Toni 
(Tu&Th) 


Amer.  Home 
All  Products 
Love  of  Life 


Search  for 
Tomorrow 


P&G  Guid- 

ing  Light 

(M-F) 


P&G  M-F 
BrighterDay 

Gen.  Fds. 
Portia  Faces 
Life 


General 
Mills,  Fri. 
Ding  Dong 

School  L 
Thursdays: 
Gerber 
Prods. 


One  Man's 
Family 
F 


Animal 
Time 


3  Steps  to 
Heaven 
P&G  L 


Ralston- 
Purina 

alt.  with 
Nestle  Co. 
Space  Patrol 


Home 
L 


Jergens 
Bride  & 
Groom  L 


Hawkins 
Falls 
L 


Betty  White 
Show 
L 


Winky  Dink 
and  You 
S 


Rod  Brown, 
Rocket 
Ranger 
S 


National 

Dairy 
The  Big 
Top 
L 


Gen.  Mills 
The  Lone 
Ranger 
F 


11-11:30 
Tom  Cor- 
bett  Space 

Cadet 
Int'l  Shoe 
Co.  (Alt.) 
with  Secret 

Files  of 
2apt.  Video 


1:30  PM 


1:45 


2:00 


2:15 


2:30 


2:45 


3:( 


3:15 


3:30 


3:45 


4:00 


4:15 


4:30 


4:45 


5:00 


5:15 


5:30 


llmer 


At  Ii 


toller 


Kdlog 
Super  I 

(5-5: 


5:45  PM 


klars  ( 

C< 
(5:3( 


ey 

ONT 

r — 


NBC 


ABC 


THURSDAY 

CBS  DuMONT 


NBC 


ABC 


FRIDAY 

CBS  DuMONT 


NBC 


ABC 


FOR  MAY  1b. 

SATURDAY 

CBS  DuMONT  NBC 


1G0 


r  rade 


fi- 


lter 

ii  g 

sion 
mtre 

i  


ReaLemon 
News  J.Daly 


Coca-Cola 
Eddie 
Fisher 


Camel 
Newg 
Caravan  L 


General 
Mills 
Lone 

Ranger 
F 


GE 
I  Married 
Joan 
F 


Talent 
Patrol 


Scott 
My  Little 
Margie 
F 


Krafts 
Foods 
Television 
Theatre 
L 


Hazel 
Bishop 
This  Is 
Your  Life 
L 


Sherwin- 
Williams 
Pall  Mall 
Ray  Bolger 
Show 


Open 
Hearing 


Kraft 
Foods 
Kraft  TV 
Theatre 


American 
Tobacco 
News 
7:30-7:43  pm 


GE 
Jane  Froman 


Gen.  Elec. 
Meet  Mr. 
McNutley 
F 


Singer  Sew 
ing  Machine 

alt.  wks. 
Parker  Pen 
4  Star  Play 
house  F 


Lever  Lux 

Video 
Theatre  L 


Lever 
Rinso 

Big 
Town 

F 


Philip 
Morris 
Public 
Defender 
L 


Carter  Prod 
alt. 
Toni,  Inc. 
Place  the 
Face 
L 


Co-op 
Capt.  Video 


Co-op 
Marge  & 
Jeff 


DuMont 

Labs 
What's 
the  Story 


Tide  Water 
Associated 

Oil 
Broadway 

to 

Hollywood 


News 
John  Daly 


Dinah  Shore 
show  Chev- 
rolet L 


Camel 
News 
Caravan  L 


General 
Mills  Paper- 
Mate  Co. 
(alt.  wks.) 
Stu  Erwin 
F 


DeSoto- 
Plymouth 
Groucho 
Marx 
F 


Lambert 
Ho  (point 

(alt.) 
Ozzie  & 
Harriet 
F 


Johns 
Hopkins 
Science 
Review 


Borden 
Justice 
L 


Pepsi  Cola 
Playhouse 


Chesterfield 
Dragnet 
F 


Armour 
Bristol- 
Myers 
Paul  Hart- 
man  Show 


Ford 
Theatre 
F 


Who's  the 
Boss 


U.S. 
Tobacco 
Martin 
Kane 


Focus 


(7m~ 

Oldsmobile 
News 


Chesterfield 
Perry  Como 


Gen.  Foods 
Baker's 

Food  Prod. 
Mama 
L 


R.  J. 
Reynolds 
Topper 
F 


Schlitz 
Playhouse 
of  Stars 
F 


General 
Foods 
Sanka 
Our  Miss 
Brooks 
F 


Brown  & 
Williamson 
My  Friend 
Irma 
L 


American 
Oil  1  lamm 
Brewing 
Person  to 
Person 
L 


Longines 
Chronoscope 


Co-op 
Capt. 
Video 


Co-op 
Marge  & 
Jeff 


Coca-Cola 
Eddie 
Fisher 


Camel 
News 
Caravan  L 


Dotty  Mack 


Dave 
Garroway 

Show 
Pontiac 
',  Dealers 
L 


Enterprise 
USA 


Gulf  Life 
of  Riley 
9/18  F 


Greatest 
Sports 
Thrills 


Serutan  Co. 
Life  Begins 
at  Eighty 


Siraoniz  & 
Amer.  C&C 
Big  Story 
L  &  F 


Bayuk 
Cigar 
Saturday 
Night 
Fights 
L 


Campbell 
Soundstage 
S 


Fight  Talk 


P.  LorUlard 
Chance  of 
Lifetime 


Amer.  Chicle 
DuMont 
Labs 
Col. 
Humphrey 
Flack 


On  Guard 


Gillette 
Fights 
9/11 
L 


Uhesebrough 
Greatest 
Fights  F 


TBA 


Sylvania 
Beat 
The 
Clock 
L 


Schick 
Sheaffer 

Pen 
Nescafe 
(Co-Spon- 
sorship) 
Jackie 
Gleason 
Show 
L 


P.  Lorillard 
Two  for  the 
Money 


Int'l  Silver 
Alt.  Wks. 
Simmons 
VI y  Favorite 
Husband 
L 


Chrysler 
Plymouth 

Div. 
That's  My 
Boy  L 


Co-op 
Wrestling 

from 
Chicago 


Mr.  Wizzard 
F 


11:05 
Boyle- 
Midway 
Sports 
Showcase 


11:20 
Wrestling 
Resumes 


Sunbeam 
Ethel  & 
Albert 
L 


our  Lucky 
Stars 
L 


Pet  Milk 
Original 
Amateur 
I  lour 
L 


Your  Show 
of  Shows 
L 

and 
Martha 
Raye  Show 
1  out  of  4) 
L 


.ucky  Strikf 
&  Crosley 
Your  Hit 
Parade 
L 


6:00  PM 


6:15 


6:30 


6:45 


7:15 


7:30 


7:45 


8:15 


6:30 


8:45 


9:1 


9:15 


9:30 


9:45 


10:00 


10:15 


10:30 


10:45 


11:00 


11:151 


SUNDAY 

:BS  DuMONT 


NBC 


»f  the 
*k 


Takes 
and 


Religious 

Hour 
Frontiers 
of  Faith 
L 


No 
Network 
Service 


American 
Forum  of 
the  Air 
L 


Quaker  Oats 
Zoo  Parade 
L 


Hallmark 
Hall  of 
Fame 
(5-6  p.m. 
1  out  of  4) 


tukla,  Fran 

&  OUie 
5:30-6  p.m. 
3  out  of  4) 


ABC 


MONDAY  -  FRIDAY 

CBS  DuMONT  NBC 


Art 
Linkletter's 
House  Party 

(See 
Footnote) 
2:30-3  pm 


Colgate  Big 
Payoff 

MWF  Big 
PayojffSust. 

Tu.,  Thur. 


Garry 
Moore 
Show 

(See 
footnote) 


Campbell 
Soup 

Double  or 
Nothing 
M-W-F 


Bob  Crosby 
(See  foot- 
notes) 


Woman  with 
a  Past 
S 


The  Secret 
Storm  Am. 

H.  Prod 
4-4:15 

M-W-F 
Sus.  Tu.  Th 


Robert  Q. 
Lewis 
4:30-5  p.m. 
S 


Best  Foods 
U.  5/5  Wed. 
4:45  5p.m 


Gen.  Mills 
Barker  Bill's 

Cartoons 
5V&F  5-5:15 
p.m. 


Co-op 
'aul  Dixon 
-  Show 


Kate  Smith 
Hour 
9/21  L 


P&G 
Welcome 
Travelers 
9/21  L 


P&G 
On  Your 
Account 
9/21  L 


Pinky  Lee 
Show 
L 


Howdy 
Doody 


The  Dizzy 

Dean  Show 
Falstaff 

and  Co-op 
Baseball 
Game  of 

the  Week 


ABC 


SATURDAY 

CBS  DuMONT 


NBC 


Wluit  in  the 
World 
S 


Racing 
Jamaica 

S 


Wrestling 
S 


5at.  5:30-6 
Gillette 
Preakness 
5/22  only 


at.  5:15-45 
Gillette 

Kentucky 
Derby 
Mayon 
5/1  only 


1.  Y.  Times 
ouih  Forum 


Explanation:  Programs  In  Italics.  sustaining; 
Time.  EST;  L.  live:  r.  film;  K.  kinescope  re- 
cording:  E.   Eastern   network;   M.  Midwestern. 

NBC— Mon.  thru  Fri.  "Kate  Smith  Hour"  3-4 
p.m.  EST  Alt.  Mon.  3:45-4:00  p.m.  Corn  Prod- 
ucts Refining  Co.;  Tues.  3:45-4:00  p.m.  Dow 
Chemical  Co.:  Wed.  3:15-4:00  American  Hair 
&  Pelt  Co..  Parker  Brothers.  Inc..  The  Borden 
Co..  Gerber  Products  Co.;  Thurs.  3:15-4:00 
Ludens  Inc..  Doeskin  Products  Inc..  Simoniz 
Co..  also  S.O.S.  Co..  Bymart-Tintair  Inc..  Con- 
solidated Cosmetics. 

Mon.  thru  Fri.  "Howdy  Doody"  5:30-6:00  p.m.. 
EST.  Standard  Brands.  Inc..  Kellogg  Co..  Col- 
gate-Palmolive Co.,  Continental  Baking  Co.  Inc.. 
Ludens  Inc..  International  Shoe  Co..  Welch 
Grape  Juice  Co.,  Campbell  Soup  Co. 

Sat.  9-10:30  p.m.,  EST  "Tour  Show  of  Shows" 
and  "The  Martha  Rave  Show",  Alt.  Sat.  9:00- 
9:30  p.m..  Armour  &  Co.:  9:00-9:30  p.m..  RCA 
and  participating  sponsors.  Adolph's  Ltd..  S.O.S. 
Co..  Benius  Watch  Co..  Griffin  Manufacturing 
Co.  Inc.,  Cat's  Paw  Rubber  Co.  Inc.,  Interna- 
tional Silver  Co..  Lewis  Howe  Co.,  Whitehall 
Pharmacal  Co..  Johnson  &  Johnson.  Bristol- 
Myers  Co.,  Dow  Chemical  Co. 

CBS— M  -Th.  Arthur  Godfrey  Time  10-10:15  a.m 
M.  &  W.  Minnesota  Mining  &  Mfg.  Co,  Tu.  & 
Th.  Kellngg. 

10:15-10:30  Knomark  alt.  days  with  Kleenex 
Mon.  -Thurs. 

10:30-45  M.  &  W.  Snowcrop — Frigidaire,  Tu.  & 
Th. 

10:45-11   p.m.  M.  &  W.  Star-Kist  Tuna.  Tu.  & 

Th.  Toni  Co. 
11-11:15  M.  &  W.  Lever  Bros.    Tu.  &  Th.  Natl 

Biscuit. 

11:15-11:30  M.-Th.  Pillsbury  Mills  Inc. 
House  Party 

2:30-45  p.m.,  Tu.  &  Th.— Kellogg 

2:30-45  p.m.,  M. .  W..  Fri.— Lever 

2:45-3  p.m.,  M-Th..  Pillsbury;  Fri.— Green  Giant 

Garry  Moore   1:30-45   p.m.   M.   Pacific  Mills  alt. 

Masland,  Tu.  Yardley  (st  4/61.  Wed.  Swift.  Th. 

Swift.  F.  Converted  Rice;  1:45-2  p.m.  M.  Hoover 

alt.  Corn  Prod.,  Tu.  Pillsbury.  W.  Best  Foods. 

Th    Norge,   F.   Mystik  Tape:  2-:':15  p.m.  Tu. 

Bristol  Myers.  Th.   Seeman  Br.:  2:15-30  p.m. 

Tu   Economics  Labs  Inc.,  Th.  Kellogg. 
Bob    Crosbv    3:30-45    p.m..  Tue — Calgon.  Thu— 

Tappan.  Fri — Englander:  3:45-4  p.m..  Tu.  &  Th. 

-Am.  Dairy,  Wed.  &  Fri.— General  Mills 

D  U  M  0  N  T — 11:30  a.m. -noon.  Sat. — Alt.  with 
'Secret  Files  of  Capt.  Video" 

BROADCASTING 
TELECASTING 
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OUR  TELEVISION- 


OF 

YOUR 
COMMUNITY 

WITH  SOUVENIR 

PICTURE 
ALBUMS 

TO  VIEWERS, 
ARE  THE  BEST  POSSIBLE 

PROMOTION, 

AND  PRODUCE 
THOUSANDS    OF  DOLLARS 
i  n 

REVENUE 

WE  HAVE  ORIGINATED  AND  SOLD 
more  Special  Features  for  more  Radio 
and  TV  Stations,  in  more  cities  in  the 
United  States  and  Canada,  since  1931, 
than  any  similar  organization. 

WRITE   FOR    PROOF.    REFERENCES,  and 
COMPLETE  DETAILS:— 

Merle  V.  Watson — Edgar  L.  Bill 
411  Avalon  Place,  Peoria,  Illinois       Telenhene  26239 


5  6Q 


35  . 


Special 
Professiona 
Price 

$37.80 


On  the  Air  "  Timer 


Designed  especially  for  Radio  and  TV! 

Tells  you  exactly  how  much   air  time 
remains — in  a  single  glance! 
NOW— keep  your  mind  on  your  program  and  not 
on  the  clock!    Now,  know  whether  to  "stretch 
it  out"  or  "wind  it  up"  with  split-second  ac- 
curacy—and without  distracting  calculations! 
^»  SYNCHRONIZED  HANDS  can  be  set  for  any 
combination  of  minutes  and  seconds  on  easy- 
to-read  black  and  red  reverse  dials.  STAND- 
ARD  OUTER   DIAL   PERMITS   USE    AS  CON- 
VENTIONAL STOP  WATCH! 
•  STOP   AND  GO  ACTION:   Invaluable  at  re- 
hearsals; can  be  started  and  stopped  at  "times 
out,"  always  tells  you  how  much  time  left. 
From  the  Makers  of  the  Famous  Minerva  Stopwatch! 
We  are  headquarters  for 

STOP-WATCH  REPAIRS  and  SERVICING 

All  makes;  prompt  service 
New  Color  Catalog  Now  Ready — Write  Today 

M.  DUCOMMUN COMPANY 

Specialists  in  Timing  Instruments 

580  Fifth  Avenue,  New  York  38  •  PLaza  7-2540 


Trump  Card  in  Television: 


Local  News  on  Film 


A  compact,  economical  film  department  that  focuses 
attention  on  local  happenings  is  proving  the  key  to  a 
highly  successful  tv  station  operation  at  WTRI  (TV) 
Albany,  N.  Y.  Here's  what  a  two-man  news  team,  a 
camera  and  a  specially  modified  jeep  can  do  on  local 
news  coverage. 


AN  INEXPENSIVE  film  unit  concentrat- 
ing on  coverage  of  local  news  is  being 
turned  into  an  ever  increasing  money-mak- 
ing and  audience-making  proposition  at 
WTRI  (TV)  Albany,  N.  Y.  The  station, 
which  began  operation  on  uhf  ch.  35  in 
February,  made  its  debut  in  what  was  al- 
ready an  established  and  competitive  tv 
market.  WRGB  (TV)  Schenectady,  on  vhf 
ch.  6,  had  been  a  television  pioneer  in  the 
area  since  1939.  In  the  uhf  picture  were 
WROW-TV  Albany,  telecasting  since  Octo- 
ber 1953  and  WMGT  (TV)  Adams,  Mass., 
which  got  underway  shortly  before  WTRI 
went  on  the  air. 

Film  Answers  Problem 

The  main  problem  facing  the  new  outlet 
was  finding  a  way  to  move  to  the  tv  fore- 
front quickly.  Dick  Wheeler,  WTRI  gen- 
eral manager,  and  Paul  Jacobson,  assistant 
general  manager,  in  evaluating  the  strong 
points  of  the  opposition,  felt  the  greatest 
lack  in  the  market  was  in  the  coverage  of 
local  news  events.  Programming  local 
news  on  film  seemed  a  logical  and  relatively 
inexpensive  way  to  meet  the  competition 
and  at  the  same  time  build  shows  with 
sponsor  attraction. 

The  first  step  in  setting  up  a  local  news 
department  was  locating  a  "key"  man. 
Fortunately  for  WTRI,  the  "key"  man,  Bill 
Hartigan,  walked  into  the  station  one  day 
looking  for  a  job  and  was  hired  as  head  of 
the  film  department.  Mr.  Hartigan  had 
just  returned  from  an  11 -month  assignment 
in  Korea  for  CBS  Television,  where  he  had 
been  a  news  photographer.  Hud  Stevens, 
an  announcer  at  WTRY  Troy,  N.  Y.,  moved 
over  to  WTRI  to  become  the  commentary 
half  of  the  news  team. 

Plans  for  purchasing  equipment  for  the 
news  department  immediately  got  under- 
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way:  WTRI  bought  a  Cine-Voice  Auricon 
16mm  sound-on-film  camera  specially  mod- 
ified to  hold  400  feet  of  film.  This  allows 
for  10  minutes  of  uninterrupted  filming 
time.  A  Zoomar  lens  was  also  purchased 
to  give  variety  and  pace  to  all  filming  op- 
erations. The  mobility  of  WTRI's  news 
unit  is  dependent  on  a  jeep  which  has  been 
modified  for  film  use.  It  contains  a  power 
unit  which  eliminates  dependence  upon 
wires,  outlets  and  fuses.  In  addition,  the 
hood  of  the  jeep  has  been  reinforced  and 
brackets  have  been  attached  to  hold  the 
camera  for  mobile  coverage  of  special 
events.  WTRI  installed  complete  film  and 
slide  developing  facilities  to  be  certain  of 
rapid  processing  of  news  film.  Mr.  Harti- 
gan estimates  that  WTRI's  investment  in 
film  equipment  is  about  $6,000. 

Formula  Put  to  Test 

In  February,  when  WTRI  went  on  the 
air,  the  theory  that  emphasis  on  local  news 
would  bring  the  station  speedy  recognition 
was  put  to  the  test.  The  primary  news  pro- 
gram was  set  at  6:45  p.m.  Monday  through 
Friday.  WTRI  offered  the  show  on  the 
promise  of  delivering  one  local  news  film 
feature  nightly.  The  show  was  picked  up 
on  a  52-week  basis  by  the  local  Ford  dealers 
before  the  station  went  on  the  air.  It 
has  been  so  successful,  WRTI  reports,  that 
it  is  scheduled  to  be  telecast  Saturday  eve- 
ning as  well  under  its  present  sponsorship. 

Each  day  an  event  of  local  interest  is 
recorded  on  film  for  presentation  the  same 
day.  After  the  footage  has  been  filmed  it 
is  processed  in  a  temporary  lab  set  up  in 
WRTI's  Albany  office.  At  present,  film 
processing  is  handled  in  a  small  tank  with 
drying  done  on  a  special  dryer  designed  by 
Mr.  Hartigan.  Because  sufficient  control 
is  not  maintained  in  this  sort  of  hand  oper- 
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Hud  Stevens  Interviews  Albany's  Mayor  Corning 


Film  coverage  figures  heavily,  too,  in  the 
sports  programming  plans  of  WTRFs  sports 
director  Steve  Davis.  The  evening  com- 
mentary show,  Sports  Final,  utilizes  local 
news  film  stories.  Professional  baseball  in 
the  area  is  usually  played  at  night  and  play- 
ers are  therefore  unavailable  for  "live"  in- 
terviews. Other  events  such  as  winter  ac- 
tivities at  Lake  Placid  will  also  get  sports 
coverage.  Another  program  in  which  film 
plays  a  major  role  on  WTRI  is  Tee  Off  With 
the  Capital  District  Pros,  films  of  the  golf 
pro  in  action  on  his  home  course. 

In  figuring  the  cost  of  the  film  operation 
at  WTRI,  the  station  at  present  is  charging 
the  cost  of  operating  the  department  to 
any  specific  program.  The  outlet  plans  an 
analysis  of  film  costs  after  a  six-month 
period  when  the  specific  costs  will  be  writ- 
ten off  individual  programs. 

Coverage  Costs 

On  special  events  coverage,  the  station 
estimates  the  complete  film  cost  from  shoot- 
ing to  final  print  is  approximately  $200 
per  half  hour.  When  comparing  this  cost 
with  that  of  a  live  remote  telecast  which 
could  range  as  high  as  $1,000  for  the  same 
type  coverage,  the  station  feels  it  has  suc- 
ceeded in  bringing  remote  telecasting  within 
the  range  of  the  average  sponsor. 

In  the  overall  film  operation  WTRI  stays 
in  close  touch  with  all  possible  news  sources. 
The  lab  is  equipped  with  short  wave  radio 
for  police,  fire  and  ambulance  calls.  This, 
Mr.  Hartigan  feels,  is  a  "must"  in  efficient 
news  film  work.  He  also  points  out  that 
the  station's  success  to  date  with  its  on-the- 
spot  news  formula  can  be  traced  largely  to 
compact,  economical  operation  and  ex- 
perienced personnel. 


ation,  the  station  has  ordered  an  automatic 
processing  machine  that  will  turn  out  600 
feet  of  positive  film  and  180  feet  of  negative 
film  per  hour. 

It  takes  an  hour  from  the  time  the  film 
is  brought  in  until  it  is  ready  to  be  telecast. 
A  rough  print  of  the  story  is  viewed  by  Mr. 
Stevens  and  film  editor  Mario  Svacina  for 
briefing  by  Mr.  Hartigan.  Finally  the  film 
(j  is  edited  following  the  recommendations 
of  Messrs.  Stevens  and  Hartigan  who  com- 
prise the  news  team.  The  final  print  is 
screened  again.  Captions  are  written  by 
Mr.  Hartigan  followed  by  a  final  check  with 
Mr.  Stevens  before  air  time. 

Shows  Vary 

The  show  that  viewers  see  may  be  of 
the  spot  news  variety  or  a  feature  film. 
In  the  latter  category,  Ford  News  recently 

!  telecast  a  feature  filmed  in  cooperation  with 
the  U.  S.  Air  Force.    Mr.  Hartigan  ac- 

j  companied  a  jet  interceptor  mission  on  its 
way  to  destroy  a  mythical  B-29  carrying 
an  atom  bomb.  The  event  was  filmed  from 
its  original  ground  operation  at  Stewart  Air 

!  Force  Base,  Newburgh,  N.  Y.,  right  through 
to  the  mission  in  action. 

The  station  claims,  too,  that  a  new  de- 
parture in  bank  advertising  locally  was  de- 
veloped because  of  WTRFs  film  unit.  The 
City  &  County  Savings  Bank  of  Albany 
approached  WTRI  with  the  idea  of  filming 
the  city's  annual  St.  Patrick's  Day  parade 
highlights  for  a  special  post-telecast.  This 

I  was  done  to  determine  the  feasibility  of 
developing  a  series  of  post-telecast  events 

-  of  various  community  affairs  via  film  cov- 
erage. The  parade  telecast  had  such  an 
enthusiastic  reception  that  the  bank  has 
contracted  with  WTRI  to  bring  two  more 
similar  events  to  local  viewers. 


TV  film 
commercials 


RKO  PATHE  knows  what  can 
be  done  with  film.  They've 
been  learning  for  more  than 
31  years.  . .  .  And  today  you 
get  the  bonus  in  RKO 
PATHE  know-how  and  fa- 
cilities in  anything  from  an 
8-second  spot  to  a  feature ! 

RKO  PATHE  has  a  background 
dating  back  to  the  first  si- 
lent pictures . . .  and  an  out- 
look born  of  success  that 
meets  the  challenge  of  to- 
day's fast-moving  and  rap- 
idly changing  advertising 
picture. 

RKO  PATHE  ready  ...  at  your 
phone  call  for  TV  film  com- 
mercials .  .  .  to  do  the  job 
right. 

RKO  PATHE,  ,NC 

"  The  Professional  Company  " 
625  Madison  Ave.,  New  York  22,  N.  Y. 
Phone:  PLaza  9-3600 


Broadcasting    •  Telecasting 


May  10,  1954    •    Page  89 


1 : 


1  1 

ill 


W 


THIS  ISSUE  OF 

BROADCASTING- 
TELECASTING 

IS  BEING  READ  BY 


IT 
I 


■  [ 


# 


1  d 

ill 

w 


READERS* 


PROGRAM  SERVICES 


Railroads  Offer  Catalog 
Of  Free  Industry  Pictures 

CATALOG  of  photographs  to  illustrate  pro- 
grams about  railway  topics,  designed  to  help 
tv  producers,  artists  and  others,  has  been  issued 
by  the  Assn.  of  American  Railroads.  It  is  titled 
"Railroad  Photos — Old  and  New,"  and  presents 
in  miniature  over  150  samples  from  the  15,000 
photos  in  the  AAR  files.  Glossy  prints  are  made 
available  free  of  charge  for  professional  use. 

All  types  of  operations  are  depicted,  including 
trains,  locomotives  and  cars,  tracks  and  struc- 
tures, signaling  and  communications  devices, 
shops,  yards,  stations  and  terminals.  A  wide 
range  of  historic  subjects  is  covered.  The  booklet 
can  be  obtained  from  the  Public  Relations 
Dept.,  Assn.  of  American  Railroads,  Transpor- 
tation Bldg.,  Washington  6,  D.  C. 

King  Agency  Drops  Clients, 
Switches  to  Production 

THE  Lew  King  Advertising  agency,  Phoenix, 
Ariz.,  has  cancelled  all  contracts  with  clients  as 
an  advertising  agency  and  has  gone  into  the 
production  of  radio-tv  commercials  and  shows, 
Mr.  King  announced  last  week. 

The  new  King  Productions  reportedly  came 
about  in  a  gradual  change.  In  the  past  few 
years  the  agency  has  done  a  great  deal  in  the 
production  field,  producing  such  shows  as  the 
Lew  King  Show,  The  Lew  King  Rangers,  Rex 
Castle  Marionette  show  and  the  Three  Cards. 

In  addition  to  Mr.  King,  other  key  members 
of  the  new  production  firm  are  lack  Beveridge, 
executive  producer,  and  Barbara  Hallis,  pro- 
gram coordinator. 

Keystone  Affiliates 
Increase  by  14  to  721 

ADDITION  of  14  new  affiliates,  bringing  the 
network's  total  to  721,  was  announced  by  Key- 
stone Broadcasting  System  April  30.  Blanche 
Stein,  station  relations  director,  reported  these 
new  stations  have  joined  KBS: 

WKOS  Scottsboro,  Ala.;  KDAS  Malvern,  Ark.; 
KMOR  OroviUe.  Calif.;  KTIP  Porterville,  Calif.; 
WCLB  Camilla,  Ga.;  KDEC  Decorah,  Iowa;  KOTS 
Deming,  N.  M.;  WOHI  East  Liverpool,  Ohio; 
KWHP  Cushing,  Okla.;  WHOA  San  Juan,  Puerto 
Rico;  WBEU  Beaufort,  S.  C;  KDDD  Dumas, 
Texas;  WTKM  Hartford,  Wis.;  WTCH  Shawano, 
Wis. 

Caesar  Firm  Leases  Space 

COMEDIAN  Sid  Caesar,  acting  as  president  of 
his  own  producing  organization,  the  Shellric 
Corp.,  has  leased  the  11th  floor  and  penthouse 
at  6  W.  57th  St.,  New  York,  from  the  Carmel 
Holding  Corp.  A  spokesman  said  that  Mr. 
Caesar,  who  will  depart  from  NBC-TV's  Your 
Show  of  Shows  on  June  5,  will  convert  the 
space  into  executive  offices  and  rehearsal  rooms 
for  his  new  television  show  over  NBC-TV  next 
fall.  Details  of  the  new  show  have  not  been 
announced. 

New  'Red  Foley  Show'  in  Fall 

RADIOZARK  Enterprises,  Springfield,  Mo., 
last  Wednesday  announced  production  of  a 
new  country  music  series,  The  Red  Foley 
Show,  to  be  offered  to  national,  regional  and 
local  accounts  this  fall. 

The  open-end,  quarter-hour  series  will  be 
tailored  for  either  a  five-  or  six-day  per  week 
schedule  on  local  stations  and  will  be  built 
around  the  former  star  of  NBC's  Grand  Ole 


Opry.  It  was  inspired  by  the  success  of  the 
transcribed  Tennessee  Ernie  Show,  according 
to  E.  E.  Siman  Jr.  and  John  B.  Mahaffey,  joint 
managers  of  the  production  firm. 

RadiOzark  now  services  the  networks  with 
10  programs  each  week  and  provides  transcribed 
shows  for  an  additional  1,000  U.  S.  and  Ca- 
nadian outlets,  it  was  claimed. 

PROGRAM  SERVICES  SHORTS 

Tele-Q  Corp.,  N.  Y.,  announced  that  its  cueing 
system,  previously  used  exclusively  for  tv  pro- 
grams and  film  producers,  is  available  for  public 
speakers,  business  conventions,  club  meetings, 
sales  meetings,  training  courses  and  similar 
activities. 

Gotham  Recording  Co.,  N.  Y.,  is  renovating 
its  Broadway  studios  and  installing  new  equip- 
ment valued  at  more  than  $25,000,  Stephen 
Temmer,  vice  president  and  chief  engineer,  an- 
nounced. 

Fremantle  Overseas  Radio  Inc.,  N.  Y.,  has 

announced  it  has  signed  contracts  with 
CBS  Radio  under  which  the  network's  radio 
series,  You  Are  There,  will  be  produced  in 
Australia  for  broadcast  in  that  country  and 
New  Zealand,  starting  in  May.  Program  will 
be  transcribed  by  an  Australian  package  com- 
pany. 

Lance  Productions,  N.  Y.,  has  been  established 
as  a  tv  film  production  company  according  to 
announcement  last  week  by  Lorraine  Lester, 
president,  at  315  West  57th  St.,  New  York  19. 

Samuel  Hacker  &  Co.,  N.  Y.,  accounting  firm 
servicing  film  and  tv  production  accounts,  opens 


West  Coast  offices  at  439  N.  La  Cienega  Blvd., 
Beverly  Hills.  John  E.  McDermitt  is  office 
manager. 

PROGRAM  SERVICES  PEOPLE 

Robert  Wickersham,  president,  Tv  Spots  Inc., 
Hollywood  (producer  of  tv  commercials),  in 
New  York  conferring  with  agency  executives 
on  live  and  animated  commercials  for  the  fall 
season. 

Herb  Miller,  formerly  account  executive,  United 
Television  Programs  Inc.,  St.  Louis,  appointed 
midwest  area  account  executive,  Television  Pro- 
grams of  America  Inc.,  N.  Y. 

Alfred  D.  LeVine,  Consolidated  Television 
Sales  midwest  manager  in  Chicago,  to  Sports- 
vision  Inc.,  S.  F.  (sports  film  producer  and 
distributor),  in  similar  capacity.  Stevens  Pic- 
tures, Atlanta,  has  been  appointed  to  represent 
firm  in  the  south  and  southwest. 

Martin  Jones  and  Henry  Olmstead  elected  to 
board,  Princeton  Film  Center,  Princeton,  N.  J. 
They  are  partners  with  Gordon  Knox,  presi- 
dent, Princeton  Film  Center,  in  another  film 
production  company,  Television  Producers  Inc. 

Harry  F.  Landon,  general  manager,  Gotham 
Recording  Corp.,  N.  Y.,  named  chairman, 
Radio  and  Tv  Executive  Committee,  for  greater 
New  York  Fund's  16th  annual  campaign  on  be- 
half of  423  hospitals  and  health  and  welfare 
agencies. 

Carroll  O'Meara,  Hollywood  tv  consultant  and 
freelance  representative  for  advertising  agencies, 
to  have  his  book  Television  Program  Production 
published  by  Ronald  Press,  N.  Y. 
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TONY  MOTTOLA 
and  his  Dance  Rhythms 

"Tremendous — Terrific." 

John  W.  Drew,  JVOL,  Washington,  D.  C. 

"Excellent  program  material." 

Betty  Geisler,  WKRC,  Cincinnati,  Ohio 

"Mottola's  music  has  always  been  a  welcome  addition  to  any  programming 
schedule.  Thanks  and  best  of  luck  to  you  and  Tony." 

Bill  Gibbons,  fVFGN,  Gafiney,  S.  C. 

"A  unique  approach  in  instrumental  music,  demonstrating  the  flexible  genius 
of  Mr.  Mottola's  nimble  fingers.  An  envious  addition  to  our  KFAB  Library." 
Bill  Granville,  KFAB,  Omaha,  Nebr. 

The  SESAC  Transcribed  Library  is  lowest  in  cost 
for  a  complete  Program  Service. 

SESAC  INC.  475  Fifth  Avenue,  New  York  17,  N.  Y. 
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Teachers  Take  to  Tv 

AS  A  MEANS  of  enlisting  public  support 
for  a  pay  increase  to  New  York  City 
public  school  teachers,  the  New  York 
City  Teachers  Guild  (AFL)  purchased 
time  on  WPIX  (TV)  there,  for  a  schedule 
of  10-second  spot  announcements.  The 
schedule  includes  slides  and  taped  voice 
announcements  in  behalf  of  salary  adjust- 
ments. The  business  was  placed  through 
Nathan  Fein  Advertising,  New  York. 


Data  sheets  won't  tell  you. .  .  but 
tube  performance,  backed  by  the 
manufacturer's  reputation,  will! 

Choose  Machlett  and  you  find  .  .  . 

57  years  electron  tube  experience. 

Leadership  in  high  vacuum  technique. 

Design  superiority  in  high  power, 
big  tube  ruggedness  and  reliability. 

A  specialist  whose  reputation  has 
been  achieved  solely  by  the  production 
of  highest  quality  electron  tubes. 


Machlett  tubes  are  distributed  by 
Graybar,  Westrex,  Dominion  Sound. 

For  full  information  on  Machlett's 
extensive  line  of  broadcast  tubes,  write 

MACHLETT  LABORATORIES,  INC. 

Springdale,  Connecticut 


ABC,  NBC  CHICAGO 
SIGN  WITH  RTDG 

CBS  continues  to  hold  out  on 
four  points.  Pacts  will  be 
signed  when  other  cities  reach 
similar  agreements. 

OFFICIALS  of  ABC  and  NBC  Chicago  have 
agreed  to  sign  new  contracts  covering  members 
of  the  local  Radio-Television  Directors  Guild 
chapter,  but  CBS  reportedly  still  was  holding 
out  Wednesday  over  four  points  of  disagree- 
ment. 

RTDG  officials  have  met  periodically  with 
representatives  of  the  three  networks  the  past 
fortnight.  Legal  counsel  for  the  Guild  told  B«T 
Wednesday  that  the  pacts  will  be  signed  once 
Los  Angeles  and  other  cities  reach  similar  agree- 
ments. Network  terms  already  have  been  com- 
pleted in  New  York. 

The  stations  involved  are  ABC's  WBKB 
(TV),  NBC's  WNBQ  (TV)  and  CBS'  WBBM- 
AM-TV  Chicago.  Negotiations  involve  min- 
imum wages,  proposed  fees  for  local  commercial 
shows,  additional  vacation  benefits  and  exten- 
sion of  the  freelance  contract  now  in  force  in 
New  York.  ABC  Radio's  WLS  is  not  involved 
in  present  negotiations  and  contracts  covering 
its  directors  will  be  discussed  after  network 
agreements  are  consummated. 

Points  of  disagreement  with  CBS  radio  and 
television  in  Chicago  were  understood  to  be: 
(1 )  a  $5  increase  for  certain  radio  directors,  (2) 
question  of  interchange  permitting  floor  man- 
agers to  serve  as  directors,  (3)  the  so-called 
lunch  "penalty"  in  present  pacts,  and  (4)  an 
increase  from  $175  to  $180  for  tv  directors 
agreed  on  in  at  least  one  other  city. 

Among  representatives  at  sessions  were 
Mathew  Vieracker,  WBKB  (TV);  Walter  Emer- 
son and  George  Heinemann,  WNBQ  (TV); 
Maurice  Rosenfield  of  Friedman,  Zoline  & 
Rosenfield,  WBBM-AM-TV.  and  Sanford  Wolff, 
attorney  for  RTDG.  Another  discussion  with 
CBS  Chicago  is  planned. 

Network  Staff  Writers 
Pick  3  Different  Unions 

STAFF  WRITERS  at  NBC,  ABC  and  CBS 
last  week  split  their  votes  to  select  three  differ- 
ent union  groups  to  represent  their  various 
continuity  and.  news  staffs.  Voting  was  held 
in  line  with  a  recent  NLRB  decision  granting 
staffers  the  right  to  select  unions  to  represent 
them  in  negotiations. 

The  NBC  newsroom  voted  22  to  14  in  favor 
of  the  combined  Authors  League  of  America 
and  Screen  Writers  Guild,  while  NBC's  con- 
tinuity department,  which  signed  with  Radio 
Writers  Guild  last  fall,  did  not  participate.  CBS 
continuity  selected  Television  Writers  of  Amer- 
ica by  a  9-7  count  and  CBS  newsroom  voted 
eight  for  RWG  and  one  for  "no  union."  It  was 
reported  that  since  10  CBS  news  staffers  did  not 
vote,  there  was  a  possibility  that)  NLRB  would 
not  certify  this  election.  At  ABC  the  continuity 
staff  chose  RWG  by  a  6-4  count,  while  the 
newsroom  is  to  vote  today  (Monday). 

NABET  Wins  at  KTTV  (TV) 

IBEW'S  attempt  to  win  representation  of  73 
KTTV  (TV)  Hollywood  employes  away  from 
NABET  was  unsuccessful  in  an  NLRB  election 
last  Wednesday  in  which  NABET  won  by  a 
vote  of  49-18,  with  one  vote  cast  for  no  union. 
The  station  unit  consists  of  engineering  and 
technical  employes,  including  lighting  engineers. 


Brewer  Supporters  Claim 
Plan  to  Aid  IATSE  In  Tv 

SUPPORTERS  of  Roy  M.  Brewer  in  the 
current  election  campaign  for  the  presidency 
of  IATSE  [B»T,  April  26]  have  stated  their 
candidate  has  a  program  to  "salvage"  the  posi- 
tion of  the  union  in  the  television  field. 

In  a  campaign  brochure  from  national  head- 
quarters of  the  "Draft  Brewer"  committee  ,  in 
San  Mateo,  Calif.,  supporters  of  the  former 
Hollywood  international  representative  declined 
to  reveal  details  of  the  plan  for  fear  of  "jeo- 
pardizing its  chances  for  success,"  but  con- 
tinued, "we  expect  to  bring  about  a  real  change 
in  the  tv  picture." 

Another  campaign  brochure,  from  the  south- 
ern California  Brewer  headquarters,  pointedly 
stated,  "It  is  significant  that  in  the  shadow  of 
the  international  office  in  New  York,  tv  films 
are  being  produced  by  the  IBEW  and  NABET." 

Both  brochures  were  mailed  to  16,000  IATSE 
members  in  Hollywood  and  to  all  the  union's 
locals. 

Agents  Plan  Organization 
To  Contest  SAG  Proposal 

PLANS  were  announced  last  fortnight  by  a 
group  of  personal  representatives  in  the  televi- 
sion film  commercial  field  in  New  York  to  form 
a  union  as  the  initial  step  to  counteract  a  pro- 
posal by  the  Screen  Actors  Guild  to  eliminate 
or  reduce  representatives'  commissions  on  re- 
use of  tv  film  commercials. 

A  committee  of  personal  representatives, 
consisting  of  Olga  Lee,  Sally  Perl  and  Henry 
Brown,  has  been  appointed  to  sit  in  at  a  forth- 
coming meeting  of  the  SAG  Council  at  which 
the  issue  of  agents'  commissions  will  be  dis- 
cussed. SAG's  proposal  is  said  to  encompass 
elimination  of  the  re-use  commission  entirely; 
paying  commission  on  re-use  fees  for  the  first 
13  weeks  only,  or  retaining  the  status  quo. 

SEG  Election  Set 

TOTAL  of  21  candidates  are  competing  for  15 
places  on  the  Screen  Extras  Guild  board  of 
directors,  with  election  results  to  be  announced 
June  6  at  the  annual  membership  meeting. 
Richard  H.  Gordon,  president;  Franklyn  Far- 
num,  William  H.  O'Brien  and  George  Barton, 
first,  second  and  third  vice  presidents,  and 
Kenner  Kemp,  recording  secretary,  are  unop- 
posed for  re-election.  Jeffrey  Sayre,  incumbent 
treasurer,  and  Mike  Lally,  nominated  by  in- 
dependent petition,  are  sole  contestants  for  an 
office. 
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The  Lohmilleis  unpack  a  broiler-cooker,  their  23rd  electric  appliance  (not  counting  lights). 


WHAT'S  HAPPENED  TO  THE  U.S.  FAMILY  IN  THE  "ELECTRIC  AGE"? 

They  use  3  times  as  much  electricity — and  pay  less  per  kilowatt-hour  for  it 


Since  the  Lyle  Lohmillers  of  Milwaukee  were  married 
in  1939,  family  living  has  undergone  a  great  change  — 
in  everything  from  housework  to  entertainment. 

The  Lohmillers,  a  typical  U.  S.  family,  have  moved 
into  the  "electric  age."  A  measure  of  their  change  — 
they  are  using  3  times  as  much  electricity  today. 

One  reason  is  that  electricity  does  more  jobs  for 


MORE  ELECTRICITY — 
LOWER  PRICE.  Bulbs 
show  how  supply  of 
electricity  has  been 
tripled.  Coins  show 
how  the  average 
price  per  kilowatt-hour 
has  dropped  for 
U.  S.  families. 


them.  And  the  price  is  lower  —  the  average  family  pays 
less  per  kilowatt-hour  than  in  1939.  Another  reason  — 
there's  more  of  it.  The  electric  light  and  power  com- 
panies provide  3  times  as  much  electricity.  They  are 
building  new  power  plants  and  dams  and  lines  all  over 
the  country  ($10  billion  worth)  to  keep  well  ahead  of 
growing  needs. 

What's  coming?  Still  more  electricity-at-work  for  the 
Lohmillers,  and  for  everybody.  Electric  companies  will 
add  half  again  as  much  by  1960! 

In  spite  of  this  abundance,  some  people  still  propose 
that  the  federal  government  build  electric  projects  all 
over  the  nation— at  the  taxpayers'  expense,  of  course— 
even  if  it  means  waste  and  the  threat  of  socialism. 

You  can  help  avoid  such  ivaste  and  extravagance  by  encour- 
aging Congress  to  resist  the  pressure  for  unnecessary  govern- 
ment power  projects.  The  country's  electric  needs  can  be  met 
by  America's  Electric  Light  and  Power  Companies*. 

*Names  on  request  from  this  magazine 


"YOU  ARE  THERE"— CBS  television-witness  history's  great  events 
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DEVELOPMENT  DIV.  FORMED  BY  MUTUAL 


New  division,  to  be  headed  by 
B.  J.  Hauser,  will  be  concerned 
with  'exploiting  all  avenues  of 
expansion  generated  by  the 
firm's  activities/ 

GROWING  trend  among  networks  toward 
activities  concerned  with  subsidiary  rights  of 
radio  and  television  properties  was  accentuated 
last  week  when  Mutual  announced  it  has  estab- 
lished a  development 
division  to  be  headed 
by  Vice  President 
B.  J.  Hauser. 

Creation  of  such  a 
division  by  Mutual 
follows  the  forma- 
tion by  NBC  last 
February  of  NBC 
Enterprises  to  pro- 
mote, exploit  and 
merchandise  proper- 
ties of  the  network 
[B»T,  March  1].  A 
check  by  B»T  re- 
vealed last  week  that 
CBS-TV  has  been  engaged  in  such  activities  for 
several  years  but  has  created  no  special  unit  for 
this  work.  It  has  assigned  these  duties  to  Arthur 
Perles,  administrative  director  and  director  of 
merchandising  exploitation  in  the  public  rela- 
tions department.  An  ABC  spokesman  said 
that  up  to  the  present,  program  packagers  and 
producers  have  acquired  these  subsidiary  rights 
as  part  of  their  contracts,  but  added  that  the 
network  "is  re-evaluating  the  situation  with  the 
view  in  mind  to  engage  in  such  activity."  A 
DuMont  official  said  the  network  has  "no  im- 
mediate plans  in  this  direction,"  but  pointed 
out  that  advertisers  and  program  producers 


MR.  HAUSER 


Promoters  Must  Pay 

LICENSES  were  granted  on  April  30  by 
the  New  York  State  Athletic  Commission 
to  Colonial  Sports  Enterprises  to  stage 
weekly  bouts  from  Eastern  Parkway 
Arena  and  to  the  London  Sporting  Club 
for  fights  at  St.  Nicholas  Arena.  The 
promoters  will  be  in  sharp  competition, 
as  both  will  present  telecast  bouts  on 
Monday  night,  starting  May  17,  with 
Colonial  telecasting  over  ABC-TV  and 
London  Sporting  Club  over  DuMont 
[B«T,  May  3]. 


have  been  active  in  the  subsidiary  rights  field. 

The  announcement  from  Mutual,  released 
by  Thomas  F.  O'Neil,  president,  said  that  Mr. 
Hauser  will  continue  to  supervise  the  work  of 
the  network's  cooperative  program  department, 
of  which  he  has  been  vice  president  in  charge. 
In  his  new  post,  Mr.  Hauser  will  explore  "the 
possibilities  of  exploiting  all  avenues  of  ex- 
pansion generated  by  the  firm's  activities." 

Mr.  Hauser  joined  Mutual  in  1945  as  director 
of  cooperative  programs.  Previously,  he  was 
advertising  manager  of  the  Blue  Network  and 
associated  for  several  years  with  NBC  in  various 
promotional  capacities. 

An  immediate  project  planned  by  Mr. 
Hauser  is  the  issuance  of  a  "Baseball  Almanac" 
in  connection  with  Mutual's  Game  of  the  Day. 

'Strike  It  Rich7  Loses 
Suit  Before  State  Court 

WALT  FRAMER  Productions,  New  York,  last 
week  lost  its  court  action  seeking  a  declaratory 
judgment  that  no  soliciting  of  funds  is  involved 
in  its  Strike  It  Rich  radio  and  television  pro- 
gram and  that  the  company  therefore  did  not 
require  a  license  from  the  New  York  City  Dept. 
of  Welfare. 

In  dismissing  a  suit  naming  the  Dept.  of 
Welfare  as  defendant,  Supreme  Court  Justice 
Benjamin  F.  Schreiber  said  that  "a  trial  of 
action  can  at  most  lead  to  a  determination 
that  programs  hitherto  broadcast  did  not  in- 
volve a  solicitation  of  money,  donations,  etc., 
within  the  meaning  of  the  licensing  statute  .  .  . 
but  a  slight  variation  in  a  future  broadcast 
might  change  the  entire  picture." 

Walt  Framer  Productions  has  been  involved 
in  a  dispute  with  the  department  since  last 
February  [B*T,  Feb.  8  et  seq.],  and  pleaded 
innocent  on  April  14  in  Lower  Manhattan 
Court  to  a  charge  of  soliciting  funds  for  Strike 
It  Rich  without  a  license.  On  May  17,  Warren 
Hull,  m.c,  and  Walter  H.  Framer,  producer 
of  the  show,  are  scheduled  to  appear  for  a 
hearing  on  the  charge. 

AT&T  to  Extend  Relay 

TO  EXTEND  interstate  tv  network  service  to 
WDAY-TV  Fargo  and  KXJB-TV  Valley  City, 
N.  D.,  American  Telephone  &  Telegraph  Co. 
Long  Lines  Div.  filed  applications  with  FCC 
last  week  for  seven  microwave  radio  relay  sta- 
tions to  provide  a  channel  between  Fargo  and 
Minneapolis. 


THE  LATEST 

WCKY 
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Want  Top  Audience  in  the 
Cincinnati  Market? 

BUY  WCKY  DISC  JOCKEY  PROGRAMS! 

From  6  a.m.  to  7  p.m.  Monday  thru  Sunday 
WCKY  Disc  Jockey  Programs  have  MORE 
First  Place  audience  ratings  than  the  com- 
bined total  of  all  other  local  DJ  Programs 
in  Cincinnati. 

WCKY  Disc  Jockeys  Are  Your  Best  Buy! 


ABC-TV  Schedules  Heavy 
Sports  Lineup  for  Summer 

ABC-TV  will  offer  its  inter-connected  affiliates 
an  "all  sports"  summer  co-op  program  sched- 
ule of  more  than  seven  hours  of  sport  shows 
weekly,  it  was  announced  last  week  by  Frank 
Atkinson,  manager  of  ABC's  cooperative  pro- 
gram department.  The  summer  co-op  televi- 
sion schedule,  effective  May  17,  is  as  follows: 
Boxing  From  Eastern  Parkway  (Mon.,  9:30- 
10:45  p.m.  EDT),  Wrestling  From  Rainbo 
(Wed.,  10  p.m.-12  midnight  EDT),  Dizzy  Dean 
Show  (Sat.,  time  depending  on  start  of  Base- 
ball Game  of  the  Week),  Baseball  Game  of 
the  Week  (Sat.,  2  p.m.  to  conclusion  EDT), 
Saturday  Night  Fights  (9  p.m.  to  conclusion 
EDT)  and  Fight  Talk  (Sat,  9:45-10  p.m. 
EDT). 

NBC  Previews  New  Farm  Show 

NBC  Central  Division  will  hold  a  special  trade 
showing  of  a  proposed  new  network  tv  farm 
program  today  (Monday)  in  Chicago,  it  was 
reported  last  week. 

The  network  will  show  a  kinescope  of  a  new 
type  farm  show  based  on  the  format  of  city 
people  visiting  the  country.  NBC  hopes  to 
launch  the  program  on  a  commercial  basis  and 
reportedly  has  at  least  two  interested  sponsors 
lined  up. 

Talent  includes  John  Ott,  Clint  Youle,  Don 
Herbert,  and  singer  Eddie  Arnold.  Lloyd  (Doc) 
Burlingham,  farm  broadcast  specialist  and  co- 
owner  of  WBEL  Beloit,  Wis.,  also  will  appear. 

MBS,  Redlegs  Answer  WNOP 

MUTUAL  Broadcasting  Co.  and  the  Cincinnati 
Redlegs  last  week  entered  a  general  denial  to 
charges  made  against  them  in  an  anti-trust  suit 
initiated  by  Tri-City  Broadcasting  Co.,  oper- 
ators of  WNOP  Newport,  Ky.  [B»T,  Jan.  18]. 
The  suit  asks  for  $300,000  in  damages  for 
alleged  violations  of  an  oral  contract  with 
WNOP  centering  around  Mutual's  Game  of 
the  Day  baseball  broadcasts. 

The  denial  was  incorporated  in  an  answer 
filed  by  attorneys  for  Mutual  and  the  Redlegs  in 
the  U.  S.  District  Court  for  the  Southern  Dis- 
trict of  New  York. 

NBC's  Utley  in  Libel  Suit 

A  $250,000  libel  and  slander  suit  has  been  filed 
in  circuit  court  against  Clifton  Utley,  NBC 
Chicago  radio-tv  commentator,  on  the  basis  of 
a  newscast  April  27,  1953.  In  the  suit,  Fred 
Gilbert,  president  of  the  Chicago  Eye  Shield 
Co.,  charges  Mr.  Utley  with  showing  on  tele- 
vision a  police  captain's  memorandum  book 
and  opening  a  page  bearing  Mr.  Gilbert's  name 
and  telephone  number,  unlisted  in  the  phone 
book.  Mr.  Utley's  comments,  it  alleges,  consti- 
tute libel,  slander  and  invasion  of  privacy.  Mr. 
Utley  is  recuperating  from  illness  and  has  not 
returned  to  his  regular  newscast. 

AT&T  Links  Three 

WRBL-TV  and  WDAK-TV  Columbus,  Ga., 
and  KGLO-TV  Mason  City,  Iowa,  were  con- 
nected into  the  Bell  System  nationwide  tv  fa- 
cilities network  last  week,  making  network  tv 
program  service  available  to  299  stations  in  189 
U.  S.  cities. 
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Texas  Broadcasters  Plan 

nish-Programming  Network 


Spai 


TEXAS  Spanish-language  broadcasters  met  last 
week  at  KIWW  San  Antonio  to  discuss  organi- 
zation for  the  Texas  Spanish  Language  Net- 
work. 

The  network  is  being  formed  to  aid  in  the 
placing  of  radio  advertising  directed  at  Spanish- 
speaking  people  in  the  Southwest,  to  offer  im- 
proved programming  through  a  closer  relation- 
ship among  the  network  stations,  and  to  act 
as  an  exchange  for  the  best  programs  produced 
by  the  stations  in  their  own  markets. 

Organizational  plans,  it  was  reported,  are 
complete,  subject  to  final  approval  by  the  sta- 
tions. 


DISCUSSING  plans  for  the  Texas  Spanish 
Language  Network  are  L.  E.  (Gene)  Rich- 
ards (seated),  KIWW  San  Antonio,  elect- 
ed president;  and  (I  to  r)  Joe  Harry,  pro- 
motion manager  for  the  proposed  net- 
work; Bob  Pinkerton,  XEO  Brownsville 
and  XEOR  McAllen,  and  Jack  Mayberry, 
KUNO  Corpus  Christi.  Others  unable  to 
attend  but  expected  to  join  are  Pedro 
Menesis,  XEJ  El  Paso,  and  Frank  Stewart, 
KTXN  Austin. 

NETWORK  PEOPLE 

Don  L.  Chapin,  coordinating  director,  Tri-State 
Network  (WKRC-TV  Cincinnati,  WTVN  (TV) 
Columbus  and  WHIO  Dayton,  all  Ohio),  ap- 
pointed director  of  national  sales,  concentrating 
on  New  York  market. 

George  Faust,  operation  and  traffic  manager, 
CTPN  and  KNXT  (TV)  Hollywood,  named  ac- 
count executive.  Don  Rosenquest,  traffic  super- 
visor, CBS-TV  succeeds  Mr.  Faust. 

Alan  Handley,  producer-director,  NBC-TV 
Dinah  Shore  Show,  contracted  by  network  to 
develop,  produce  and  direct  his  own  tv  pack- 
ages. 

Edwin  M.  Lieberthal,  operations  director,  Du- 
Mont  Tv  Network,  to  teach  course  on  timing 
and  integration  of  tv  programs,  New  School  for 
Social  Research,  N.  Y. 

Dave  Ketchum,  mimeograph  dept.,  CBS  Radio, 
Hollywood,  and  a  comedian-m.c,  cited  with 
"Certificate  of  Esteem"  by  Defense  Secretary 
C.  E.  Wilson  for  entertaining  Army  and  Air 
Force  bases. 

Dinah  Shore,  NBC-AM-TV  singing  star,  named 
America's  Most  Glamorous  Mother"  by  Down- 
town Business  Men's  Assn.  of  Los  Angeles. 

Peter  Hackes,  newscaster,  CBS  Radio  Washing- 
ton, and  Mary  Ellen  Propper  Yaukey  were  mar- 
ried in  Houston,  Texas. 


ALTEC  LANSING'S  NEW 

u 


MINUTE  IN  SIZE... 

MAMMOTH  IN  PERFORMANCE... 

MAGNIFICENT  IN  QUALITY... 

UNIQUE  IN  VERSATILITY! 

These  are  the  qualities  that  set  ALTEC'S  new  "LIPSTIK" 
apart  from  all  other  microphones. 

The  "LIPSTIK"  is  the  answer  to  the  universal  demand  for 
a  microphone  small  in  size  (%"  in  diameter  and  3"  long)  — 
versatile  in  use  (equally  efficient  for  use  on  a  stand,  in  the  hand 
or  clipped  to  the  lapel)— superb  in  quality  (see  the  incomparable 
frequency  response  which  is  unconditionally  guaranteed). 


-  PARALLEL  INCIDENCE 

-PERPENDICULAR  INCIDENCE 
-RANDOM  INCIDENCE 

This  microphone  response  curve  is 
in  agreement  with  measurements  made 
by  General  Radio  Company  and 
other  major  acoustical  laboratories. 


FREQUENCY  IN  CYCLES  PER  SECOND 


The  "LIPSTIK"  is  a  refinement  of  ALTEC'S  famed 
21B  condenser  microphone. 


Order  as  an  M-20  system,  which 
includes  the  21 C  microphone  — 
165A  base  —  P525A  power  supply, 
and  all  attachments. 
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A   SOUND    REPUTATION    SECOND   TO  NONE 

9356  SANTA  MONICA  BLVD.,  BEVERLY  HILLS,  CAL. 
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FIRST  THREE  MONTHS  OF  THIS  YEAR 
'BEST  IN  RCA'S  HISTORY— SARNOFF 

Board  Chairman  describes  sales  gains  at  annual  meeting.  Says  color 
will  speed  day  of  billion  dollar  annual  volume  for  RCA;  predicts  that 
'when  color  wagon  is  rolling,  Zenith  will  get  on  board,  just  as  it  did  in 
black-and-white.'  He  sees  'good  volume'  of  business  in  1954. 


GEN.  SARNOFF 


RCA  in  the  first  three  months  of  1954  "had 
the  best  first  quarter  sales  in  our  history,"  Brig. 
Gen.  David  Sarnoff,  board  chairman,  told  the 
1,000  stockholders  at  the  company's  annual 
meeting,  held  Wednesday  morning  in  NBC 
Studio  8  H  in  the  RCA  Bldg.  in  New  York. 

Sales  of  RCA  products  and  services,  Gen. 
Sarnoff  said,  aggregated  $226,609,000  for  the 
quarter,  an  increase  af  9%  over  the  same 
period  of  last  year. 
Profit  amounted  to 
$20,470,000  before 
federal  taxes;  net  for 
the  quarter  was  $10,- 
066,000,  up  8% 
from  the  net  of  the 
first  quarter  of  1953. 
After  preferred  div- 
idends, RCA  com- 
mon stock  earned  66 
cents  a  share,  com- 
pared with  61  cents 
for  the  first  quarter 
of  last  year. 

Foreseeing  "a  good 
volume  of  business  for  the  year  1954  as  a 
whole,"  Gen.  Sarnoff  said:  "We  believe  that 
color  television  will  speed  the  day  when  the 
volume  of  RCA  business  will  reach  and  exceed 
a  billion  dollars  a  year." 

The  color  outlook  is  promising,  both  for 
broadcasting  and  manufacturing,  Gen.  Sarnoff 
stated.  By  the  end  of  the  year,  he  said,  NBC 
will  be  colorcasting  two  programs  a  week  from 
New  York  and  a  third  from  the  new  Burbank 
studios  in  California,  not  counting  the  special 
90-minute  color  spectaculars  to  begin  in  Oc- 
tober. The  present  total  of  23  NBC-TV  affili- 
ates equipped  to  retransmit  network  color  pro- 
grams is  expected  to  increase  to  60  by  the  end 
of  the  year,  making  these  programs  available 
in  areas  that  include  60%  of  all  U.  S.  homes. 

Progress  Continues 

On  the  manufacturing  side.  Gen.  Sarnoff 
declared  that  "progress  continues  in  the  de- 
velopment of  the  RCA  tri-color  tube.  The  only 
one  to  date  which  has  reached  the  stature  of 
commercial  production."  Since  February,  RCA 
has  produced  these  tubes  at  the  rate  of  2,000 
a  month,  he  said. 

Production  of  color  sets  was  started  March 
25  at  RCA's  Bloomington,  Ind..  plant,  with 
plans  for  about  5.000  15-inch  and  the  same 
number  of  19-inch  color  receivers  to  be  made 
this  year,  he  reported,  adding  that  4,000  of 
the  15-inch  color  sets  already  have  been  made 
and  delivered,  with  orders  indicating  an  im- 
pending over-sold  status  on  the  first  production 
run.  The  19-inch  sets  are  expected  on  the 
market  by  fall,  he  said. 

"During  this  year  and  next,  we  believe  the 
demand  for  color  sets  will  exceed  the  supply," 
Gen.  Sarnoff  told  the  stockholders.  RCA  es- 
timates are  that  the  entire  industry  will  sell 
about  50,000  color  sets  this  year,  several  hun- 
dred thousand  next  year,  1,750,000  in  1956, 
about  3  million  in  1957  and  about  5  million  in 
1958,  adding  up  to  "the  total  of  approximately 
10  million  color  sets  in  use  five  years  from 
now." 

Asked  about  the  criticism  leveled  at  the  RCA 
three-gun  color  tube  by  Comdr.  Eugene  Mc- 


Donald Jr.,  president  of  Zenith  Radio  Corp., 
who  characterized  the  tube  as  "a  Rube  Gold- 
berg contraption,"  Gen.  Sarnoff  remarked  that 
"some  like  to  take  the  ride  after  the  wagon 
starts  rolling.  When  the  color  wagon  is  rolling, 
Zenith  will  get  on  board  just  as  it  did  in  black- 
and-white." 

John  T.  Cahill,  of  Cahill,  Gordon,  Reindel 
&  Ohl,  RCA  counsel,  in  reporting  that  RCA's 
suits  against  Zenith  and  its  tube-manufacturing 
subsidiary  are  now  in  the  courts,  reminded 
stockholders  that  at  the  time  the  RCA  was 
developing  black-and-white  tv,  Comdr.  Mc- 
Donald went  on  record  to  the  effect  that  Zenith 
would  never  manufacture  a  black-and-white 
tv  set. 

The  inventions  and  improvements  resulting 
from  RCA  research  have  been  made  available 
to  the  entire  industry  on  a  uniform  basis 
through  patent  licenses  with  royalty  rates  of 
"less  than  one  percent  of  the  usual  retail  price," 
Gen.  Sarnoff  reported.  Noting  that  the  ma- 
jority of  the  several  hundred  patent  licenses 
issued  by  RCA  are  due  to  terminate  the  end  of 
this  year,  he  stated  that  "a  substantial  number- 
of  these  agreements  have  already  been  extended 
for  another  five  years"  and  expressed  confidence 
that  "substantially  all  of  the  remainder  will 
also  extend  their  agreements." 

Sales  Up  23% 

In  1953.  Gen.  Sarnoff  reported,  sales  of  RCA 
products  and  services  totaled  $853,054,000,  up 
23%  from  the  1952  total.  Profit  before  taxes, 
$72,437,000,  was  reduced  to  less  than  half  that 
amount,  $35,022,000,  after  taxes,  he  said. 
"RCA's  tax  payments  in  the  past  ten  years 
totaled  $436  million.  Profits  after  taxes,  for 
the  same  period,  amount  to  $25  million.  The 
ten-year  ratio  of  taxes  to  dividends  paid  on 
common  stock  is  more  than  five  to  one,  that 
is,  more  than  $5  paid  in  taxes  to  the  govern- 
ment for  every  dollar  paid  in  dividends  to 
stockholders." 

In  the  past  decade,  the  RCA  board  chairman 
noted.  RCA's  volume  of  business  rose  from 
$295  million  to  $853  million  a  year;  net  profit — 
after  federal  taxes — increased  from  $10,192,000 
to  $35,022,000;  net  working  capital  increased 
from  $115,336,000  to  $228,941,000;  plant  and 
equipment  value  rose  from  $29,528,000  to 
$134,182,000;  employes  increased  from  38.400 


Audible  Journalism 

MANY  principal  U.  S.  cities  already  have 
more  radio  and  tv  stations  than  news- 
papers. Brig.  Gen.  Sarnoff,  RCA  board 
chairman,  told  the  corporation's  annual 
meeting  last  week.  "New  York  City,"  he 
said,  "has  28  radio  stations,  seven  tv  sta- 
tions and  only  nine  English-language 
daily  newspapers.  Chicago  has  26  radio 
stations,  six  tv  stations  and  only  four 
daily  newspapers.  Los  Angeles  has  21 
radio  stations,  eight  tv  stations  and  only 
five  daily  newspapers.  Even  in  Washing- 
ton, D.  C. — the  capital  of  our  nation — 
there  are  only  three  daily  newspapers, 
while  there  are  16  radio  stations  and  four 
tv  stations." 


BROADCAST  MUSIC,  INC. 

580  FIFTH  AVE.,  NEW  YORK  36 
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The  Chairman's  Pay 

WHEN  Wilma  Soss,  president,  Women 
Shareholders  in  American  Business, 
perennial  critic  of  corporate  manage- 
ment, reported  at  the  RCA  annual  meet- 
ing that  she  had  heard  that  Sid  Caesar 
was  paid  more  than  Gen  Sarnoff,  he  re- 
plied: "I've  no  doubt  that  Sid  Caesar  is 
of  interest  to  more  people  in  America 
than  David  Sarnoff.  So  he's  probably 
worth  more." 

Gen  Sarnoff  appeared  more  amused 
than  interested  in  Mrs.  Soss'  suggestion 
that  he  augment  his  income  by  adding 
the  role  of  commentator  to  his  duties. 


to  63,788:  stockholders'  equity  in  RCA  in- 
creased from  $89,383,000  to  $215,719,000. 

Television,  Gen.  Sarnoff  said,  accounted  for 
50%  of  RCA's  total  volume  of  business  over 
the  past  seven  years,  reaching  54%  last  year. 
This  includes  both  manufacturing  and  broad- 
casting, he  said,  noting  that,  in  comparison  to 
radio,  tv  contributes  about  four  times  as  much 
to  the  company's  volume.  RCA  is  the  leader 
in  providing  tv  equipment  abroad,  he  stated, 
pointing  out  that  "in  Latin  America  RCA  has 
supplied  60%  of  all  the  tv  broadcasting  stations 
now  in  commercial  operation." 

Departing  from  his  prepared  statement, 
Gen.  Sarnoff  recalled  that  on  Sept.  30,  1951, 
when  he  celebrated  the  completion  of  45  years 
with  RCA  and  its  predecessors,  he  had  asked 
RCA  scientists  for  three  gifts  for  his  50th  anni- 
versary: a  magnetic  tape  recorder  for  pictures, 
an  electronic  air  conditioner,  and  a  true  ampli- 
fier of  light.  With  the  five-year  period  about 
half  over,  Gen.  Sarnoff  said  he  could  report 
that  his  first  gift  has  been  produced  and  demon- 
strated [B«T.  Dec.  7,  1953]  and  is  now  being 
readied  for  commercial  use.  The  electronic  air 
conditioner  is  "about  half-way  along,"  and 
"principles  are  already  established"  for  the  light 
amplifier,  which  he  admitted  was  a  "bit  of  a 
poser." 

By  Sept.  30,  1956,  he  said,  he  hopes  to  be 
able  to  report  the  accomplishment  of  all  three 
of  those  goals,  and  that  RCA  has  reached  an 
annual  volume  of  $1  billion  as  well. 

Asked  about  the  decision  to  disband  the  NBC 
Symphony  Orchestra,  Gen.  Sarnoff  said  it  was 
due  to  a  combination  of  financial  and  artistic 
considerations.  A  symphony  orchestra,  he  com- 
mented, requires  the  employment  of  about  100 
musicians,  35  more  than  the  union  require- 
.  ments,  and  these  men  must  be  musicians  of  a 
higher  quality  than  those  used  to  play  popular 
music  on  other  NBC  programs.  He  also  pointed 
out  that  the  NBC  Symphony  was  formed  17 
years  ago  for  Toscanini  to  conduct  and  now 
i  that  Toscanini  has  retired  it  seemed  better  to 
['  secure  the  broadcast  rights  to  another  major 
orchestra,  such  as  the  Boston  Symphony  which 
NBC  will  broadcast  during  the  1954-55  season, 
than  to  attempt  to  find  a  successor  to  Toscanini 
as  conductor  of  the  NBC  Symphony. 

The  stockholders  re-elected  the  four  directors 
whose  terms  expired  this  year:  Frank  M. 
Folsom,  RCA  president;  Harry  C.  Hagerty, 
financial  vice  president,  Metropolitan  Life  In- 
surance Corp.;  George  L.  Harrison,  director. 
New  York  Life  Insurance  Co.;  Charles  B. 
Jolliffe,  RCA  vice  president  and  technical  direc- 
tor. Arthur  Young  &  Co.  was  again  appointed 
as  independent  auditors.  Stockholders  approved 
a  revised  incentive  plan  "for  employes  who  con- 
'  tribute  substantially  to  the  success  of  the  corpo- 
ration and  its  domestic  subsidiaries."  They  re- 
jected a  proposal  to  elect  all  12  directors  every 
year,  retaining  the  present  system  of  electing 
four  each  year  for  three-year  terms. 
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LARGE  SCALE  COLOR  TV 
2  YEARS  AWAY— DuMONT 

The  Allen  B.  DuMont  Labs 
head  tells  stockholders  an  eco- 
nomical large -screen  color 
tube  will  help  to  bring  popu- 
lar-priced large-screen  color. 

PREDICTION  that  color  television  receivers 
probably  will  be  mass-produced  within  two 
years  was  offered  by  Dr.  Allen  B.  DuMont, 
president  of  Allen  B.  DuMont  Labs,  at  the  an- 
nual meeting  of  company  stockholders  last 
week  in  Clifton,  N.  J. 

Dr.  DuMont  said  lack  of  economical  large- 
screen  color  picture  tubes  has  been  the 
stumbling  block  in  production  of  popular-priced, 
large-screen  color  sets,  but  added  that  the  re- 
cent introduction  of  DuMont's  19-inch  color 
tube  is  "a  major  step  to  break  the  log-jam" 
[B»T,  May  3].  He  said  he  believes  this  tube 
can  be  manufactured  economically  and  that 
DuMont  receivers  incorporating  the  tube  prob- 
ably will  be  on  the  market  this  fall  for  "around 
$1,000  each." 

"Before  too  long,"  Dr.  DuMont  continued, 
"we  ought  to  be  making  a  21 -inch  rectangular 
color  tube.  It  should  sell  for  less  than  $100 
when  mass  production  is  accomplished.  At  that 
time,  our  color  receivers  should  be  getting  closer 
to  a  $500  price.  That  will  be  the  time  for  large 
volume  sale  of  color  receivers." 

Dr.  DuMont  added  that  next  September, 
DuMont  Television  Network's  WABD  (TV) 
New  York  plans  to  begin  transmission  of  color 
filmed  programs. 

B&W  Majority 

Dr.  DuMont  told  stockholders  black-and- 
white  tv  receivers  will  make  up  the  major  part 
of  the  industry's  sales  for  the  next  few  years, 
contending  that  the  consumer  "is  getting  ex- 
cellent value  in  black-and-white  sets  at  ex- 
tremely low  prices." 

Forthcoming  mass  production  of  color  tv 
sets,  the  DuMont  Labs  head  said,  will  open  up 
new  opportunities  for  sales  and  profit  for  Du- 
Mont and  the  television  industry.  He  warned 
that  the  next  two  years  will  be  transition  years 
and  will  not  be  attractive  from  a  financial  stand- 
point, but  he  added  that  with  the  advent  of 
mass-production  of  color  tv  sets,  the  outlook 
should  improve. 

Dr.  DuMont  reported  that  the  gross  income 
of  Allen  B.  DuMont  Labs  Inc.  for  the  first  12 
weeks  of  1954  was  $19,770,000,  compared  to 
$24,187,000  for  the  same  period  of  1953.  Net 
profit  after  federal  income  taxes  was  $508,000 
as  against  $945,000  for  the  first  12  weeks  of 
1953,  and  net  profit  preferred  dividends  amount- 
ed to  20  cents  as  against  39  cents  for  the  first 
12  weeks  last  year. 

Officers  of  DuMont  Labs  re-elected  by  Class 
A  stockholders  were  Dr.  DuMont,  president, 
and  Stanley  F.  Patten,  vice  president.  Re-elect- 
ed as  directors  were  Dr.  DuMont  and  Mr. 
Patten  and  Dr.  Thomas  T.  Goldsmith  Jr.,  Bruce 
T.  DuMont  and  Percy  M.  Stewart. 

Class  B  stockholders  re-elected  Paul  Rai- 
bourn,  treasurer;  Bernard  Goodwin,  secretary 
and  Irving  Singer,  assistant  treasurer.  Direc- 
tors re-elected  were  Barney  Balaban,  Paul  Rai- 
bourn  and  Edwin  L.  Weisl. 


Transmitting  Equipment 


TRANSMITTER  SHIPMENTS 

Station  Power    Band  Use 
Gates  Radio  Co. 

KXJK  Forrest  City,  Ark.  5  kw     am      power  increase 

WOHW  Clinton.  III.  I  kw     am  replacement 

WLAS  Jacksonville.  N.  C.  I  kw     am      new  station 


i 

LOOKING  FOR  TOP  TVj 
AVAILABILITIES  IN  JACKA 
I  SONVILLE,  FLORIDA?  ) 


\T ^  A  WANT  THEM  AT 
OOl  f     SENSIBLE  RATES? 


WJHP-TV 

CHANNEL  36  IN  JACKSONVILLE 

WJHP-TV  HAS  TOP  NETWORK  (ABC, 
NBC,  DuM)  AND  LOCAL  PROGRAM- 
MING .  .  . 

WJHP-TV  HAS  VIEWERS  .  . . 

(estimated  42,600  sets  —  national 
research  survey  soon  .  .  .) 

. . .  AND  WJHP-TV  HAS 
CHOICE  AVAILABILITIES! 

Network  co-ops,  local  shows,  and 
top  spot  adjacencies  in  all  time 
classes. 

For  further  information  and  rates, 
call  98-9751  in  Jacksonville;  in 
New  York  dial  MU  7-5047. 


WJHP-TV 

JACKSONVILLE,  FLORIDA 

276,000  watts 

on  Channel  36 

Represented  nationally  by 
John  H.  Perry  Associates 
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describ 

sales  messages  get  from 

Act/w'ty 

that's  been  going  on 
for  years  at 

WSYRA«!* 

NBC  Affiliate  in  Central  N  Y. 
Headley-Reed,  Nat.  Rep. 


I  got  power" 


But  down  in  Northwest  Alabama  and  North- 
east Mississippi  WERH  dominates  14,695  square 
miles  within  its  0.1  MV/M  contour. 

Yes,  speaking  of  power,  WERH  has  the  most 
powerful  signal  in  these  parts.  Folks  are  eager 
listeners  to  its  entertainment  loaded  programs. 
So  you'll  capture  all  of  Northwest  Alabama  and 
Northeast  Mississippi  with  the  most  powerful 
station,  WERH. 

WERH:  putting  out  a  signal  that  pulls  in  the 

sales. 


WERH 


5000 
watts 
970 
KC 


New  York  Representative:  Robert  S.  Keller,  Inc. 


'Roadblocks'  Delay 
Electronics — Abrams 

Emerson  president  says  'pre- 
mature' standardization  of 
color  tv,  FCC's  1948-52  freeze 
on  tv  and  10%  excise  tax  on 
sets  have  blocked  progress. 

"ROADBLOCKS"  in  the  path  of  the  electronics 
industry  were  denounced  last  week  by  Benjamin 
Abrams,  president  of  Emerson  Radio  &  Phono- 
graph Corp.,  who  said  that  without  them  the 
industry  could  solve  the  unemployment  problem 
for  many  years. 

In  a  speech  before  the  Sales  Executives  Club 
in  New  York  on  Wednesday,  he  listed  some  of 
the  "roadblocks"  as  "premature"  standardiza- 
tion of  color  television,  FCC's  1948-52  freeze 
on  construction  of  new  tv  stations  and  the  10% 
excise  tax  on  radio  and  tv  sets. 

He  said  10%  of  the  population  owes  its  liveli- 
hood directly  or  indirectly  to  the  electronics 
industry  and  that  the  number  could  be  ma- 
terially greater  if  the  roadblocks  to  sales  and 
general  progress  were  removed. 

In  radio-tv  specifically,  he  said  printed  cir- 
cuits and  transistors  eventually  will  give  tele- 
vision sets  the  portability  that  radios  now  have. 
In  tv  he  foresaw  the  perfection  of  projection 
systems  as  a  result  of  color — for  example,  the 
possibility  of  a  color  set  one  foot  square  pro- 
jecting three  or  four-foot  pictures. 

Mr.  Abrams  said  that  although  color  tv  is 
coming  "at  some  time  in  the  future"  it  is  "not 
here  now." 

"In  about  five  years,"  he  said,  "I  believe  that 
approximately  30  to  40%  of  all  units  produced 
will  be  in  color  and,  by  that  time,  we  may  sell 
as  many  as  2  million  color  receivers  a  year. 
But  we  will  be  selling  4  million  to  5  million 
black-and-white  sets  annually." 

Manufacturers  to  See 
DuMont  19"  Color  Tube 

DuMONT'S  new  19-inch  picture  tube  [B»T, 
May  3]  will  be  shown  to  set  manufacturers  to- 
day (Monday)  and  to  tube  manufacturers  to- 
morrow at  the  research  labs  of  Allen  B. 
DuMont  Labs  in  Passaic,  N.  J.  Kenneth  A. 
Hoagland,  engineering  manager,  tube  division, 
will  discuss  the  technical  details  of  the  tube; 


Bill  C.  Scales,  general  sales  manager,  tube 
division,  will  discuss  sales  of  the  new  tube  and 
of  color  sets  containing  it;  Robert  T.  Cavanagh, 
manager,  circuit  research  of  DuMont  Research 
Division,  will  describe  the  circuitry  required. 

The  first  group  will  comprise  customers  and 
potential  customers  for  the  new  color  tube; 
the  second  group  will  be  largely  DuMont 
licensees,  it  was  stated.  Demonstrations  will 
be  held  in  the  late  afternoon,  followed  by 
dinner. 

Houston  Color  Principals 
Buy  Control  of  Color  Corp. 

WORKING  control  of  Color  Corp.  of  America, 
Burbank,  Calif,  (formerly  Cinecolor  Corp.), 
has  been  purchased  from  the  Donner  Corp.  by 
Benjamin  B.  Smith  and  Ray  C.  Wilcox,  prin- 
cipal stockholders  in  Houston  Color  Labs,  there, 
processors  of  Ansco  color  film,  and  Houston 
Fearless  Corp.,  Los  Angeles,  tv  and  motion 
picture  equipment  manufacturers. 

Mr.  Wilcox  and  Martin  Stone,  president  and 
vice  president,  respectively,  of  Houston  Fear- 
less, have  been  elected  to  similar  posts  in  Color 
Corp.  H.  W.  Houston,  president  of  Houston 
Color,  was  named  vice  president  in  charge  of 
engineering  of  the  newly  acquired  corporation, 
and  Mr.  Smith,  secretary-treasurer.  Along  with 
K.  B.  Elliott,  the  officers  are  also  on  the  board 
of  directors. 

The  transaction  was  negotiated  by  Albert 
Zugsmith,   head   of  Albert   Zugsmith  Corp., 
Beverly  Hills,  and  Kenneth  C.  Hardy,  Los ' 
Angeles  manager,  Francis  I.  duPont  Co. 

IT&T  Report  Cites  Set  Slump 

ANNUAL  report  of  IT&T  and  subsidiaries  re- 
leased last  week  said  that  sales  of  television  and 
radio  sets  manufactured  by  the  Capehart-Farns- 
worth  Division,  Fort  Wayne,  were  below  those 
of  1952,  pointing  out  that  publicity  on  the  early 
availability  of  color  television  had  "adversely 
affected  the  market  for  black-and-white  re- 
ceivers in  the  latter  half  of  1953."  It  was  stated 
that  a  limited  number  of  color  receivers  are 
scheduled  for  production  in  1954.  IT&T  net 
income  for  1953  reached  a  record  high  of 
$22,377,611,  representing  $3.12  a  share  on  out- 
standing capital  stock,  as  compared  with  net 
income  of  $22,147,753,  or  $3.09  a  share,  in 
1952. 


MANUFACTURING  PEOPLE 


Edward  C.  Bonia,  president  of  E.  C.  Bonia  Inc. 
(national  sales  organization  marketing  television 
receivers  and  appliances),  appointed  manager  of 
dealer  relations,  Emerson  Radio  and  Phono- 
graph Corp.,  N.  Y. 

Joseph  A.  Hatchwell,  mid-Atlantic  regional 
sales  manager,  Allen  B.  DuMont  Labs'  tele- 
vision receiver  div.,  promoted  to  director  of 
sales  for  division. 

David  D.  Coffin,  manager  of  missile  and  radar 
div.,  Raytheon  Mfg.  Co.,  Waltham,  Mass., 
named  an  assistant  vice  president  of  company. 

Elliot  H.  Ruttenburg,  formerly  with  special 
products  div.,  Raytheon  Mfg.  Co.,  Chicago,  ap- 
pointed price  administrator,  National  Co., 
Maiden,  Mass. 

Roy  Witte,  project  engineer,  and  William  F. 
Boylan,  senior  electrical  engineer  on  commercial 
production,  Magnecord  Inc.,  Chicago,  appointed 
chief  mechanical  engineer  and  chief  electronic 
engineer,  respectively. 

Elton  Nachman,  application  engineer,  Audio 
Video  Products  Inc.,  N.  Y.,  to  Cinema  Engi- 


neering Co.,  Burbank,  Calif,  (audio  equipment, 
components),  as  field  representative  of  newly 
opened  factory  office  at  101  Park  Ave.,  New 
York  17. 

Walter  Law  appointed  sales  manager  of  north- 
west region,  Capehart-Farnsworth  Co. 

J.  P.  Driscoll,  formerly  central  district  sales  rep- 
resentative, Sylvania  Electric  Products  Inc., 
N.  Y.,  transferred  to  mid-eastern  district;  T.  R. 
Swenson,  formerly  metropolitan  district  sales 
manager,  to  northeastern  district,  and  R.  S. 
Schoedler,  formerly  in  government  sales  for 
Sylvania,  appointed  New  York  metropolitan 
sales  representative. 

Ted  Martin  Jr.,  manager,  RCA  Tube  div.'s 
southeastern  sales  district  distributor,  named  a 
special  sales  representative  headquartered  in 
Harrison,  N.  I. 

John  S.  Boyers,  vice  president,  Magnecord  Inc., 
to  the  National  Co.,  Maiden,  Mass.,  ,as  chief 
engineer,  magnetic  memories  division. 

Harry  E.  McCullough  appointed  a  consultant 
on  merchandising  activities,  Magnavox  Co.,  Ft. 
Wayne,  Ind. 
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New  York  Educational 
Network  Elects  Officers 

THE  Empire  State  Fm  School  of  the  Air,  a 
cooperative  network  of  commercial  radio  sta- 
tions and  school  systems,  met  April  29  and 
held  elections  for  executive  posts.  Its  School 
of  the  Air  program,  operating  on  radio  relay 
among  23  fm  stations,  is  made  available  each 
weekday  to  about  750,000  New  York  state 
school  children. 

Re-elected  were:  Kenneth  G.  Bartlett,  dean 
of  Syracuse  U.  Radio-Tv  Center,  vice  chair- 
man of  the  board  of  trustees,  and  George  S. 
Driscoll,  coordinator  of  WHAM-AM-FM-TV 
Rochester,  secretary.  Nominated  for  re-elec- 
tion to  five  year  terms  on  the  board,  with  voting 
to  be  held  by  mail  ballot  among  School  of  the 
Air  members,  were:  Donald  K.  deNeuf,  Rural 
Radio  Network  general  manager,  and  Frank 
W.  Kelly,  WBEN  Buffalo  manager.  Eugene 
S.  Foster,  radio  chairman  at  Syracuse  U.,  was 
re-elected  executive  secretary.  He  is  now  on 
leave  for  radio  work  with  the  State  Dept.  in 
Iran. 

Currently  on  the  board  are  Louis  G.  Buisch, 
general  manager  of  WWHG  Hornell;  John  B. 
Johnson,  publisher  of  the  Watertown  Times 
which  owns  WWNY  Watertown  and  WMSA 
Massena;  E.  R.  Vadeboncoeur,  president  of 
WSYR  Syracuse,  and  Frank  L.  York,  pub- 
lisher of  the  Troy  Record,  which  owns  WFLY 
Troy. 

Bernays  Grant  Backs 
WNYC  Education  Series 

MUNICIPALLY  -  owned,  noncommercial 
WNYC  New  York,  at  a  luncheon  last  Monday, 
launched  a  series  of  programs  on  a  saturation 
schedule  consisting  of  more  than  100  broad- 
cast hours  devoted  during  one  week  to  the 
"'Education  Institute  of  the  Air." 

The  principal  speaker  was  Samuel  H. 
Brownell.  U.  S.  Commissioner  of  Education, 
who  spoke  on  'American  Education  Today  and 
Tomorrow." 

Henry  Epstein,  deputy  Mayor  of  New  York, 
told  the  group  that  less  money  should  be  spent 
on  liquor  and  cosmetics  and  more  on  education. 

Edward  L.  Bernays,  chairman  of  the  Edward 
L.  Bernays  Foundation,  which  has  made  the 
grant  under  which  the  special  education  series 
was  produced,  welcomed  the  educators  at  the 
luncheon  and  explained  that  the  series  on  the 
crisis  of  education  at  all  levels  was  being  offered 
to  125  radio  station  affiliates  of  WNYC. 

Seymour  N.  Siegel,  director  of  radio  com- 
munications for  WNYC,  said: 

WNYC  ...  is  attempting  in  this  "Educational 
Institute  of  the  Air"  to  examine  in  depth  the 
American  education  scene.  A  full  week  May  3 
to  May  9  of  broadcasting  will  be  devoted  to  an 
appraisal  of  how  educational  processes  are 
carried  on — from  the  nursery  to  the  adult  level — 
and  to  a  thought  inspiring  survey  of  the  job 
which  must  be  done  for  tomorrow's  education. 

The  program  co-ordinator  for  all  of  the  pro- 
grams has  been  Mrs.  Anne  W.  Langman  and 
B.  R.  Buck,  program  director. 

Mich.  State  Schedules 
Summer  Video  Workshop 

PERSONS  completing  the  fourth  annual  Sum- 
mer Television  Workshop  Aug.  2-21  at  Michi- 
gan State  College  will  be  awarded  four  credit 
hours,  according  to  MSC's  Dr.  Armand  L. 
Hunter,  television  development  director,  and 
Dr.  Robert  P.  Crawford,  television  educational 
training  director,  co-directors  of  the  workshop. 

Students  may  register  for  graduate  or  under- 
graduate credit  or  for  non-credit  participation 


during  the  three-week  workshop,  conducted  by 
MSC's  Department  of  Speech,  Dramatics  and 
Radio  Education.  The  workshop  is  integrated 
into  facilities  now  being  used  by  MSC  outlet 
WKAR-TV  East  Lansing,  and  includes  three 
studios,  four  camera  chains,  a  remote  trailer 
unit  and  resources  for  production  of  all  types 
of  programs,  Drs.  Hunter  and  Crawford  said. 

The  MSC  workshop  is  expected  to  meet  the 
needs  of  people  who  plan  and  prepare  educa- 
tional tv  programs,  either  on  a  commercial  or 
noncommercial  station.  The  production  divi- 
sion of  the  workshop  will  be  under  the  direction 
of  William  Tomlinson. 

Information  can  be  obtained  from  Dr.  Wilson 
B.  Paul,  head,  Department  of  Speech,  Dramat- 
ics and  Radio-Tv  Education,  Michigan  State 
College,  East  Lansing. 


Adams  Advertising  Scholarship 

THE  Henry  W.  Grady  School  of  Journalism  at 
the  U.  of  Georgia  has  established  a  Burke 
Dowling  Adams  Advertising  Scholarship,  Dean 
John  E.  Drewry  has  announced.  The  scholar- 
ship was  made  possible  by  Mr.  Adams,  head  of 
the  Atlanta  agency  of  the  same  name,  for 
students  whose  major  subject  is  advertising. 

Boston  U.  Institute 

BOSTON  U.  will  hold  separate  institutes  in 
radio  and  television  this  summer  from  July  1 
to  Aug.  21.  Institutes  are  designed  primarily 
for  persons  engaged  in  informational  phases 
of  industrial  public  relations,  charity  and  church 
work,  and  education. 
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SAVE  OVER  [5,200°J  PER  YEAR 

with  the 

RUST  REMOTE  CONTROL  SYSTEM 
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Since  FCC  authorization  was  granted,  approximately  one  half  of  the 
remotely  controlled  radio  stations  have  adopted  the  RUST  SYSTEM 
for  remote  transmitter  control.  Operation  costs  for  all  of  these 
stations  have  been  reduced. 

SOME  STATIONS  HAVE  ENJOYED  SAVINGS  OVER  $5200.00 
PER  YEAR! 


v7 
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In  more  than  one  case,  re-location  of  transmitters  on  "cheap  land" 
has  resulted  in  substantial  savings. 

In  others,  engineering  costs  alone  were  reduced  as  much  as  $100. 
per  week  (with  increased  operating  efficiency). 

One  station  needed  good  technical  help  for  their  TV  operation. 
With  the  RUST  SYSTEM,  this  outfit  was  able  to  shuffle  their  own 
personnel  and  avoid  the  high  cost  of  "stealing"  help  from  sur- 
rounding communities,  at  a  saving  well  over  $100.  per  week. 

In  most  cases,  combined  savings  in  these  categories  alone  have 
been  equal  to  the  income  from  a  52  week  non-cancellable  adver- 
tising contract  — at  $100.  per  week! 


You,  too,  can  enjoy  similar  savings!  Send  now  for  your  brochure 
showing  HOW  RUST  REMOTE  CONTROL  SYSTEMS  CAN  SAVE 
YOU  MONEY.  No  matter  what  your  equipment  —  RUST  has  a 
system  that  can  be  tailored  to  your  own  specific  requirements. 

the  (rust*)  industrial  company,  inc. 


INOUSTKIAl  CO. 


608  WILLOW  STREET,  MANCHESTER,  N.H. 
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AWARDS 


Safety  Council  Honors 
2  Networks,  89  Outlets 

National  awards  to  all  public 
information  media  announced 
last  week  in  Chicago. 

CBS  and  MBS,  along  with  72  radio  and  17  tv 
stations,  were  among  the  recipients  of  1953 
Public  Interest  Awards  announced  by  the  Na- 
tional Safety  Council  in  Chicago  last  Wednes- 
day. 

The  citations  are  made  annually  by  the  public 
information  media,  including  newspapers,  maga- 
zines, advertisers  and  advertising  firms. 

In  announcing  the  non-competitive  awards, 
Ned  H.  Dearborn,  NSC  president  noted  the 
"increasing  leadership  being  displayed  by  all 
public  information  media.  Nominations  for 
these  awards  reveal  more  and  more  acceptance 
by  mass  communication  media  of  their  respon- 
sibility in  helping  to  solve  one  of  the  great  social 
problems  of  our  time.  Their  initiative  and  skill 
are  spearheading  the  public  information  effort 
and  really  giving  safety  a  voice  that  can  be 
heard." 

Awards  also  went  to  28  daily  and  eight  week- 
ly newspapers,  13  general  circulation  and  27 
specialized  magazines,  32  advertisers  and  14  out- 
door ad  companies.  Among  the  award-winning 
national  advertisers  were  Allis-Chalmers  Mfg. 
Co.,  Chevrolet  Motor  Div.  of  General  Motors 
Corp..  DeSoto-Plymouth  Dealers  of  America, 
Ford  Motor  Co.,  Electric  Auto-Lite  Co.,  Esso 
Standard  Oil  Co.,  B.  F.  Goodrich  Co.,  and 
Metropolitan  Life  Insurance  Co. 

The  broadcast  winners: 


RADIO  NETWORKS 

CBS  and  MBS. 

RADIO  STATIONS 

CBL  Toronto;  CHUM  Toronto;  CJBC  Toronto; 
CKWX  Vancouver,  B.  C:  KAVE  Carlsbad,  N.  M.; 
KDPS  Des  Moines:  KDYL  Salt  Lake  City,  Utah: 
KEX  Portland,  Ore.;  KFAB  Omaha.  Neb.;  KFBB 
Great  Falls,  Mont.:  KFBI  Wichita,  Kan.:  KFEL 
Denver.  Colo.;  KFEQ  St.  Joseph,  Mo.;  KFH 
Wichita.  Kan.;  KFRE  Fresno,  Calif.;  KGDM 
Stockton,  Calif.;  KGLO  Mason  City,  la. 

KING  Seattle:  KIRO  Seattle;  KLRA  Little 
Rock,  Ark.;  KMBC  and  KFRM  Kansas  City,  Mo.: 
KOL  Seattle;  KOMA  Oklahoma  Citv;  KOMO 
Seattle;  KONO  San  Antonio,  Tex.;  KQV  Pitts- 
burgh; KRNT  Des  Moines;  KSO  Des  Moines; 
KTAN  Sherman,  Tex.;  KTFI  Twin  Falls,  la.; 
KTYL  Mesa,  Ariz.;  KUBC  Montrose,  Col.;KWIE 
Kennewick,  Wash.;  KXLA  Pasadena,  Calif.;  KYA 
San  Francisco,  Calif. 

WACO  Waco,  Tex.;  WAZL  Hazleton,  Pa.; 
WBUD  Trenton,  N.  J.;  WCCM  Lawrence,  Mass.; 
WCCO  Minneapolis,  Minn.;  WCKY  Cincinnati: 
WEEU  Reading,  Pa.;  WERE  Cleveland;  WFDF 
Flint.  Mich.;  WFLO  Farmville,  Va. 

WGCB  Red  Lion.  Pa.;  WGGG  Gainsville.  Fla.: 
WGRD  Grand  Rapid,  Mich.;  WHAS  Louisville,  Ky.; 
WHIM  Providence,  R.  I.;  WING  Dayton,  Ohio; 
WISN  Milwaukee,  Wis.;  WKJG  and  WKJG-FM 
Fort  Wayne,  Ind.:  WKY  Oklahoma  City;  WKZO 
and  WKZO-TV  Kalamazoo,  Mich.;  WMRN  and 
WMRN-FM  Marion,  Ohio;  WOWO  Fort  Wayne, 
Ind.:  WPEP  Taunton,  Mass.;  WPFB  Middletown, 
Ohio;  WPRO  Providence,  R.  I.;  WRC  and  WNBW 
Washington; 

WRFD  Worthington,  Ohio;  WROL  Knoxville, 
Tenn.:  WRUN  Utica,  N.  Y.;  WSGW  Saginaw. 
Mich.;  WSMB  New  Orleans;  WSNJ  Bridgeton, 
N.  J.:  WTDS-FM  Toledo.  Ohio;  WTTM  Trenton. 
N.  J.;  WUOT  Knoxville,  Tenn.;  WWL  New 
Orleans;  WWJ  and  WWJ-FM  Detroit. 

TELEVISION  STATIONS 

KFEL-TV  Denver;  KING-TV  Seattle;  KOTV 
Tulsa;  WAAM  Baltimore;  WBZ-TV  Boston; 
WCPO-TV  Cincinnati:  WFAA-TV  Dallas;  WFBM- 
TV  Indianapolis:  WHYN-TV  Holyoke.  Mass.; 
WICU  Erie  Pa.;  WKRC-TV  Cincinnati:  WPTZ-TV 
Oklahoma  City:  WLWT  Cincinnati:  WPTZ  Phila- 
delphia; WTVJ  Miami,  Fla.;  WWJ-TV  Detroit; 
WXEL  Cleveland. 

Among  the  judges  were  Arthur  F.  Harre, 
manager  of  WLS  Chicago,  Wesley  I.  Nunn, 
advertising  manager,  Standard  Oil  Co.  of  In- 
diana; Robert  K.  Richards,  administrative  vice 
president  of  NARTB,  and  Miss  Judith  Waller, 
education  and  public  affairs  director,  NBC 
Chicago. 


FOR  the  second  consecutive  year,  Fran 
Harris  (r),  creative  director  of  Harris- 
Tuchman  Productions,  Hollywood,  accepts 
the  "Lulu"  award  for  commercial  film  from 
Joan  Caulfield,  star  of  CBS-TV's  My  Fav- 
orite Husband.  The  presentation  was 
made  at  the  Frances  Holmes  Awards 
Luncheon,  sponsored  annually  by  the 
Los  Angeles  Adv.  Women.  At  left  is  Wal- 
ter McCreery,  president  of  Walter  Mc- 
Creery  Inc.,  Beverly  Hills  agency  handling 
Shipstads  &  Johnson  Ice  Follies,  for  which 
the  winning  promotion  film  was  made. 

Massachusetts  Unit  Cites 
Sarnoff  for  Brotherhood 

URGING  "greater  efforts"  to  extend  under- 
standing and  brotherhood  in  the  world,  Brig. 
Gen.  David  Sarnoff.  chairman  of  the  board  of 
RCA  and  NBC,  warned  last  week  that  recent 
scientific  discoveries  have  placed  "new  forces 
at  man's  fingertips  for  peace  or  war,  for  the 
advancement  of  civilization  or  for  its  annihila- 
tion." 

He  made  this  pronouncement  last  Wednes- 
day at  the  17th  annual  Goodwill  Dinner  of  the 
Massachusetts  Committee  of  Catholics,  Protes- 
tants and  Jews,  which  honored  him  with  a 
citation  for  exemplifying  the  basic  principles  of 
brotherhood  and  for  his  belief  in  and  respect 
for  the  rights  and  dignity  of  the  individual. 
Referring  to  "tremendous  forces  that  now  tend 
to  set  man  against  man,  brother  against 
brother,"  Gen.  Sarnoff  declared: 

"In  troubled  times  like  the  present,  we  must 
not  forget  the  goals  set  for  us  by  the  noblest 
spiritual  leaders,  prophets  and  philosophers 
through  the  ages.  These  goals  are  the  same  in 
1954  as  they  were  in  1776.  It  was  true  then, 
and  it  is  true  today,  that  the  hope  of  everlasting 
peace  and  a  world  that  is  free  has  its  source  in 
the  mind,  the  heart  and  the  soul  of  man." 

Illinois  Women's  Clubs 
Pick  Best  Kids7  Programs 

ILLINOIS  Federation  of  Women's  Clubs  has 
announced  its  awards  for  the  best  children's 
programs  in  radio  and  television. 

The  organization  cited  ABC's  The  Lone 
Ranger  as  the  "best  children's  program  in 
radio"  and  chose  NBC  Chicago's  Ding  Dong 
School  and  Mr.  Wizard  as  the  best  shows  in 
television. 

Awards  were  announced  by  Mrs.  Wade  W. 
Reece,  president  of  the  Federation,  which  rep- 
resents 172  clubs  in  the  state  comprising  21,450 
members.  Programs  were  classified  and  studied 
by  the  group's  "listening  and  watching  com- 
mittees." 

The  Lone  Ranger  was  chosen  the  best  pro- 
gram for  children  under  and  over  sever  years 
of  age.  Ding  Dong  School  won  in  the  below- 
six  age  group  and  Mr.  Wizard  in  over-six. 


Minneapolis  AFTRA  Awards 

ANNUAL  AWARDS  of  the  Minneapolis  Ad 
Club  and  American  Federation  of  Television 
&  Radio  Artists  for  local  radio  and  tv  were 
presented  at  an  annual  awards  dinner  April 
28.  The  "bests"  were  for  radio  and  tv,  re- 
spectively, where  applicable: 

Musical  program.  KSTP,  Saturday  Symphony; 
master  of  ceremonies,  WCCO  Bob  De  Haven; 
woman  performer,  WCCO  Jeanne  Arland.  tv  Ar- 
lie  Haeberle;  children's  program,  KUOM  Old 
Tales  and  New,  KSTP-TV  Jimmy's  Jr.  Jamboree; 
disc  jockey,  WLOL  Bob  Bradley;  production, 
KSTP  Edition,  WCCO-TV  Hi-Notes  in  Fashion; 
hillbilly-western,  WCCO  Saturday  Night  Party, 
KSTP-TV  Saturday  Night  Barndance;  religious 
program,  KUOM  Going  God's  Way,  KSTP-TV 
The  World  Around  Us;  newscaster,  KSTP  George 
Grim,  KSTP-TV  Bill  Ingram;  sports  announcer 
play-by-play,  WTCN  Frank  Buetel,  WCCO-TV 
Rollie  Johnson;  public  service  program,  KSTP 
St.  Paul  High  School  Choirs,  WMIN-TV  Inside 
City  Hall;  educational  program.  KUOM  The 
Classical  Tradition,  KSTP-TV  Time  Out  for 
Teens;  news  commentator,  WCCO  Dr.  E.  W. 
Ziebarth,  KSTP-TV  George  Grim;  farm  program. 
KUOM  University  Farm  Hour,  KSTP-TV  R.  F. 
D.;  woman  announcer,  WCCO  Joyce  Lamont, 
KSTP-TV  Bee  Baxter;  man  announcer,  WCCO 
Gordon  Eaton,  WCCO-TV  Bud  Karehling;  sports 
program,  WDGY  Wes  Fesler,  KSTP-TV  Jack 
Horner. 

~3n  Recognition  .   .  . 

WHYN  Holyoke,  Mass.,  presented  a  safety 
award  by  Automobile  Legal  Assn.,  in  recogni- 
tion of  "unselfish  efforts  on  behalf  of  commu- 
nity affairs  and  for  its  distinguished  leadership, 
in  promotion  of  highway  safety  for  drivers  of 
and  strangers  to  the  Commonwealth  of  Massa- 
chusetts." 

Gertrude  Curley,  women's  director,  WESB 
Bradford,  Pa.,  received  top  award  for  women's 
news  coverage  for  all  AP  radio  and  tv  stations 
in  Pennsylvania  and  Delaware. 

Gene  Kelly,  Philadelphia  Phillies  play-by-play 
announcer,  and  Byrum  Saam,  Philadelphia  Ath- 
letics broadcaster,  received  citations  from  Sport 
magazine  for  "interpretation  of  sports  to  the 
listening  public." 


AWARD  to  Crosley  Broadcasting  Corp. 
from  American  Public  Relations  Assn.  for 
outstanding  public  relations  programs  for 
1952-53  is  presented  during  APRA's  an- 
nual convention  to  Gilbert  W.  Kingsbury 
(r),  Crosley  vice  president  of  public  rela- 
tions, by  J.  E.  Drew,  public  relations  di- 
rector of  Lever  Bros.  Co.  and  chairman 
of  awards  judges  committee. 
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EIGHT  NATIONS 
IN  TV  EXCHANGE 

IEIGHT  European  countries  will  be  linked  to- 
gether for  an  exchange  of  television  programs 
during  the  period  covering  June  6  to  July  4,  it 
was  announced  last  week  by  the  French  Broad- 
casting System  in  North  America. 
EUROPE  The  link  will  include  France, 

Great  Britain.  Belgium,  The  Neth- 
erlands, Denmark,  Western  Germany,  Switzer- 
land and  Italy.  It  was  said  to  be  the  first  tv 
interchange  covering  a  large  number  of  nations, 
though  Great  Britain,  France,  Belgium  and 
Western  Germany  carried  the  Coronation  last 
year.  Use  of  standard  "converters"  is  said  to 
make  possible  the  exchange  as  standards  are 
different  in  the  various  countries. 

The  main  feature  of  the  exchange  was  re- 
ported to  be  the  World  Soccer  Cup  matches 
from  Switzerland  but  programming  also  will 
include  a  visit  to  the  Vatican,  several  theatrical 
productions  from  Paris  and  Versailles,  a 
variety  show  from  London  and  athletic  cham- 
pionships from  Glasgow. 

Gamble  Predicts  More 
Advertising  in  Canada 

CANADA'S  changing  economy  from  one  of 
manufacture  of  raw  materials  to  one  that  also 
processes  and  distributes  finished  and  semi- 
finished products  will  result  in  an  ever- 
CANADA  increasing  dependence  on  advertising, 
Frederic  R.  Gamble,  president  of  the 
American  Assn.  of  Advertising  Agencies,  de- 
clared last  week.  Mr.  Gamble  offered  this 
evaluation  at  the  opening  day  luncheon  of 
the  39th  annual  convention  of 'the  Assn.  of 
Canadian  Advertisers  in  Toronto  last  Tuesday. 
He  cited  the  increase  in  population,  number  of 
families,  residential  construction  and  industrial 
expansion  as  factors  contributing  to  a  widening 
need  for  advertising  in  Canada. 

Canada's  increased  need  for  advertising  is 
much  the  same  as  America's,  Mr.  Gamble 
continued.  He  pointed  out  that  even  though  ef- 
ficiency in  advertising  and  selling  has  increased 
in  the  U.  S.,  industry  still  cannot  operate  satis- 
factorily with  a  lower  advertising  budget,  be- 
cause opportunities  are  "broadening  so  vastly." 

"In  the  U.  S.,  we  now  have  more  new  families 
and  bigger  families,"  Mr.  Gamble  said.  "They 
are  better  educated,  earn  more  money,  with 
more  income  available  for  discretionary  spend- 
ing, eating  better  and  living  better,  with  new 
and  higher  tastes  for  cultural  services  as  well 
as  goods  and  commodities." 

Mr.  Gamble  recommended  the  "full  partner- 
ship" type  of  client-agency  relationship  as  a 
means  of  achieving  advertising's  purpose  as 
"the  scientific  and  efficient  multiple-salesman." 
He  noted  there  are  some  advertisers  who  do 
not  give  their  agencies  "the  facts  they  need  to 
work  with,"  and  there  are  some  advertisers  and 
agencies  working  "at  cross  purposes  because 
they  are  not  joined  in  mutual  confidence." 

CBC's  Dunton  Controls 
Canadian  Thinking — Bloom 

PARLIAMENT  is  becoming  "a  mere  hand- 
maiden" of  "superior  cliques"  in  Canada  today, 
and  A.  Davidson  Dunton,  chairman  of  the 

Canadian  Broadcasting  Corp.  board 
CANADA  of  governors,  "has  actual  power  in 

Canada  (that)  probably  exceeds  any 
single  cabinet  minister's  except  the  Prime 
Minister,"  declared  Chester  A.  Bloom,  member 
of  the  Parliamentary  Press  Gallery,  in  a  broad- 


cast taped  for  release  via  CARTB  stations. 

His  broadcast  was  one  of  the  regular  series, 
Report  From  Parliament  Hill,  prepared  weekly 
by  various  commentators  and  parliamentarians 
for  CARTB  member  stations.  He  warned  of 
the  growth  of  a  new  mechanism  of  government 
management  by  high  level  professional  civil 
servants  and  economic  graduates  of  big  busi- 
ness. 

"Of  all  these  makers  of  government  policy, 
Mr.  Dunton  is  unquestionably  the  most  skilled 
political  diplomat  .  .  .  (who)  holds  tightly  in  his 
hands  the  enormous  power  of  managing  the 
thinking  of  the  great  masses  of  Canadian  peo- 
ple. .  .  .  Not  one  of  the  tight  restrictions  on 
non-government  owned  radio  and  tv  programs 
or  advertising  has  ever  been  imposed,  or  li- 
censes awarded,  without  Mr.  Dunton's  ap- 
proval," he  said. 

Tv  Won't  Ruin  Newspapers, 
Thomson  Tells  Canadians 

TELEVISION  won't  ruin  daily  newspapers,  re- 
tiring President  Roy  H.  Thomson,  who  owns 
papers  and  radio  stations  in  three  countries, 

told  the  annual  meeting  of  the 
CANADA       Canadian  Press  Assn.  at  the  Royal 

York  Hotel,  Toronto,  last  week. 
Radio  had  been  considered  a  threat  to  news- 
papers, he  reminded  his  listeners,  but  as  it 
turned  out,  radio  helped  to  build  circulation 
and  widened  the  field  of  newspaper  advertising. 
Tv  will  do  the  same,  he  predicted.  "Television 
cannot  do  a  complete  job  of  news  reporting — 
not  even  as  complete  as  radio,"  he  said.  "The 
newspaper  remains  the  one  place  where  you 
can  get  news  when  you  want  it." 


CBWT(TV)  to  Start  in  June; 
CHCH-TV  on  Dry  Run  Schedule 

CANADIAN  Broadcasting  Corp.  has  an- 
nounced that  CBWT  (TV)  Winnipeg  will  begin 
operation  June  1  as  a  non-interconnected  sta- 
tion of  the  CBC  Television  network.  It  will 
operate  on  ch.  4.  The  only  operating  tv  sta- 
tion in  western  Canada,  it  will  be 
CANADA  considered  for  regional  discount 
purposes  as  comprising  the  prairie 
region  of  the  network  with  Class  A  rates  at 
$160  per  hour.  Station  spot  hour  rate  will  be 
$200,  Class  A. 

High  winds  prevented  CHCH-TV  Hamilton, 
Ont.,  from  commencing  operations  in  April  as 
planned,  K.  D.  Soble,  president  and  general 
manager,  said  in  a  letter  to  advertisers  and 
agencies.  He  reported  that  the  454-foot  wave 
stack  antenna  was  delivered  by  Dominion 
Bridge  Co.  Dry  run  schedules  began  April  25  on 
a  simulation  of  the  station's  11 -hour  daily 
schedule.  No  new  target  date  was  announced. 

Elliott-Haynes  Survey  Shows 
Auto  Radios  Increase 

BOTH  the  number  of  passenger  cars  and  pas- 
senger cars  with  radios  were  up  in  April  1954 

over  1953,  according  to  the  first  of 
CANADA       the   1 954  surveys  on  auto  radio 

listening  in  the  12  key  Canadian 
markets,  just  released  by  the  Elliott-Haynes 
Ltd.  research  organization.  In  most  centers, 
the  survey  showed,  car  radio  listening  definitely 
is  on  the  increase  in  Canada. 


BMStin'  0ut-*//o/er/ 


Man —  and  Woman  — 
WIOD's  4-County  Market 
looks  good  in  SALES 
MANAGEMENT'S  May  1 0 
"SURVEY  OF  BUYING 
POWER."  We're  bustin' 
out  in  Effective  Buying 
Income,  Retail  Sales 
and  Population.  Take  a 
good  look! 

We'll  be  hearing 
from  you? 


National  Rep., 
George  P.  Hollingbery  Co 


5,000  WATTS 

610  KC  •  NBC  Affiliate 

James  M.  LeGate,  General  Manager 
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WBZ-WBZA  BROCHURE 

"LET'S  Tap  a  Billion  Dollar  Summer  Market" 
is  the  title  of  a  brochure  WBZ-WBZA  Boston- 
Springfield  is  issuing  to  agencies  and  adver- 
tisers interested  in  the  spending  habits  of  native 
New  Englanders  and  visitors  to  that  area.  The 
brochure,  illustrated  by  cartoons  and  graphs, 
points  out  that  WBZ-WBZA  will  be  heard  by 
85%  of  the  vacationists  who  will  spend  one 
billion  dollars  in  New  England  in  1954 — (New 
England  Council  estimate)  90%  of  it  during 
June,  July,  August  and  September.  The  bro- 
chure calls  New  England  "The  area  with  the 
greatest  potential  for  summer  selling  in  the 
U.  S.,"  and  WBZ-WBZA,  "the  medium  with 
the  greatest  potential  for  selling  in  New  Eng- 
land." The  brochure  is  available  to  agencies 
and  advertisers  on  request  to  the  station  at 
1170  Soldiers  Field  Road,  Boston  34. 

TOP  NEWS  COVERAGE 

THE  ROOF  of  the  26-story  NBC  Building  in 
Cleveland  was  used  for  a  unique  commercial 
and  news  program  on  May  6,  according  to 
WNBK  (TV)  there,  when  station  cameras  were 
perched  atop  the  NBC  structure.  The  panoramic 
view  of  Cleveland  which  included  downtown, 
residential  and  lake  front  areas,  was  used  for  the 
setting  for  a  commercial  for  sponsor  East  End 
Carpet  Co.  and  for  background  setting  for  the 
resume  of  the  6:45-7  p.m.  local  news. 

'MAN  WHO  WAS  THERE' 

A  MEMBER  of  an  anti-communist  group  work- 
ing to  stop  communist  activities,  and  who  for 
20  years  was  a  fugitive  from  the  Communists 
in  Russia,  appeared  on  George  Grim's  The  Man 
Who  Was  There  program  over  KSTP-TV  Min- 
neapolis-St.  Paul.  Peter  Ivanov,  now  a  salesman 
and  a  Minneapolis  resident  and  who  spent  five 
years  in  a  Siberian  prison  camp,  discussed  his 
experiences,  providing  first-hand  information 
for  the  tv  audience,  according  to  KSTP-TV. 

MILITARY  TALENT  CONTEST 

TALENTED  servicemen  from  Washington  area 
military  bases  will  compete  each  Monday  in  a 
nine-week  talent  contest  on  WNBW  (TV)  that 


Lone  Star  Steel  mill. 

James  R.  Curtis,  President 


city's  Inga's  Angle  program.  Each  week  one  act 
will  be  presented  by  Inga,  WNBW's  fashion 
and  beauty  expert,  and  will  be  judged  by  a  ward 
of  hospitalized  veterans  at  the  Bethesda  Naval 
Hospital  who  will  keep  a  cumulative  score  on 
the  contestants,  allowing  20  points  for  talent, 
10  for  poise  and  appearance  and  5  for  audience 
reaction.  Cyna  watches,  made  especially  for 
servicemen,  will  be  presented  to  the  three  top 
winners.  In  the  event  a  winning  serviceman  is 
transferred,  his  prize  will  be  forwarded.  Winners 
will  be  announced  on  the  program  June  30. 


WHEN  the  Scott  Paper  Co.  in  a  change  of 
advertising  appropriations  dropped  KCBD- 
TV  Lubbock,  Tex.,  as  one  of  18  stations 
from  its  list  of  NBC-TV  affiliates  carrying 
Scott's  My  Little  Margie,  the  company  failed 
to  reckon  with  the  station's  staff. 

The  KCBD-TV  men  felt  they  had  to  pro- 
tect their  seven-months  investment  of  con- 
centrated promotion  for  Scott  Paper 
products.  And  besides,  from  their  promotion 
work  they  knew  that  My  Little  Margie  was 
one  of  the  best  liked  tv  shows  in  the  53,804- 
set  area. 

The  show  had  been  introduced  Sept.  10, 
1953,  the  station  said,  and  immediately  be- 
came a  hit  in  the  34-county  "South  Plains" 
area  of  west  Texas  and  New  Mexico. 
KCBD-TV  had  heralded  the  show  for  weeks 
with  tv  spot  announcements  and  newspaper 
ads,  and  more  than  500  retail  outlets  were 
sent  postcards  describing  the  show's  impact. 

The  mailings  and  the  show  brought  an 
immediate  increase  in  orders  and  new  ac- 
counts for  Scott  Paper  products  and  KCBD- 
TV's  staff  worked  closely  with  Scott's  Lub- 
bock representative,  Don  E.  Penfold,  on  ad- 
vertising and  promotion  to  obtain  maximum 
sales  from  money  spent,  KCBD-TV  said. 
The  KCBD-TV  staff  discovered  buying 
habits,  which  were  used  in  promoting  the 
Scott  Paper  products.  KCBD-TV  made  giant 
posters  for  use  on  Scott  Tissue  displays. 

The  posters,  with  a  picture  of  Gale  Storm 
and  Charles  Farrell,  stars  of  My  Little  Mar- 
gie, gave  Scott's  Mr.  Penfold  a  handy  sales 
tool  and  furnished  a  memory  device  to  the 
housewife. 

Furr's  Super  Markets  (31  retail  outlets) 
and  Piggly  Wiggly  (19  retail  outlets),  which 
handle  80%  of  total  retail  grocery  business 
for  the  area,  were  unprepared  for  the  effects 
of  the  tv  show  when  it  arrived  and  had 
more  demands  for  Scott  Paper  products  than 
they  could  handle. 

The  Piggly  Wiggly  chain  had  received  its 
first  order  of  Scotties  (facial  tissues)  in  Jan- 
uary 1953,  but  they  moved  very  slowly 
through  the  first,  second  and  third  quarters. 
The  firm  decided  in  the  third  quarter  not  to 
re-purchase,  says  P.  T.  Glazner,  buyer. 
"Unfortunately  we  took  this  measure  at  a 
time  when  the  Scott  Paper  Co.  started  the 
My  Little  Margie  show  in  this  market." 

Thus,  Piggly  Wiggly  was  unable  to  cash  in 
on  the  initial  demand  created  by  the  Margie 
show  and  received  only  token  shipments 
afterward  and  soon  was  out  of  stock. 

Jack  O.  Stone,  advertising  and  promotion 
manager  for  Furr's  Super  Markets'  31  out- 
lets, said  his  organization  did  not  put  Scotties 
on  its  shelves  until  Feb.  16,  1954.  Less  than 


TV  NEWS  DRAMATIZATIONS 

IMPORTANT  events  in  the  news  and  human 
interest  stories  make  up  a  new  program,  FYI 
(For  Your  Information),  started  April  29  by 
WBKB  (TV)  Chicago  in  cooperation  with  the 
Chicago  American.  Program  moderator  Austin 
Kiplinger  presides  over  the  dramatization  of 
three  news  developments  on  each  program,  with 
public  figures  or  private  citizens  as  star  person- 
alities. The  station  utilizes  visual  effects  to 
duplicate,  where  possible,  the  setting  in  which 
the  event  occurred.  Program  seeks  to  recount 
events  with  help  of  people  who  make  news  and 
the  reporter  who  covered  the  story. 


a  month  later  Furr's  had  tripled  orders. 

Then  before  the  show  of  March  24,  1954, 
it  was  announced  the  show  would  be  can- 
celed April  14. 

"Reaction  from  viewers  was  tremendous," 


The  "Texas-size"  facsimile  of  a  Scottie  box, 
stuffed  with  viewers'  letters  urging  retention 
of  the  show. 


KCBD-TV  reported.  Within  45  minutes  of 
the  announcement  135  telephone  calls  had 
protested  dropping  of  the  show.  KCBD-TV 
then  went  on  the  air  with  four  20-second 
announcements  asking  for  viewer  requests 
to  keep  the  show  and  explaining  that  cards 
and  letters  might  do  the  job.  A  total  of  4,949 
requests  to  keep  the  show  came  in,  repre- 
senting about  20%  of  set  owners  in  the  area. 

Jack  Tippitt,  KCBD-TV  staff  artist,  con- 
structed a  giant  "Scottie"  box  which  was 
mailed  to  Harry  Pardee,  assistant  vice  presi- 
dent and  advertising  director  of  Scott  Paper 
Co.  As  a  clincher  a  brochure  carrying  all 
merchandising  cooperation  by  KCBD-TV 
was  mailed  to  Scott.  It  included  the  direct 
mail  pieces,  pictures  of  the  posters,  affidavits 
of  the  mail  popularity  count,  tv  announce- 
ments and  newspaper  ads  and  letters  from 
the  two  grocery  chains  regarding  retail  sales. 

The  Piggly  Wiggly  letter  said  the  firm's 
largest  order  had  been  placed  with  the  Scott 
Paper  Co.  and  again  it  has  sold  out.  The 
Furr's  Super  Markets'  letter  indicated  re- 
orders of  Scotties  are  being  made. 

The  impact  of  the  KCBD-TV  promotional 
efforts  had  its  effect.  Mr.  Pardee  described 
the  promotion  as  "the  most  outstanding  I've 
ever  seen  by  a  radio  or  tv  station — the  best 
selling  job  I've  witnessed." 

He  also  said  the  Scott  Paper  Co.  was  in 
no  better  position  to  increase  its  advertising 
expenditures  than  when  the  show  originally 
was  cancelled,  but  because  of  KCBD-TV's 
outstanding  selling  job  he  wanted  the  sta- 
tion's staff  on  the  Scott  selling  team — and 
that  the  show  would  be  continued. 


The  Texans  Soved  The  Little  Gal 
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Real  Estate  on  WGN-TV 

PLAN  enabling  real  estate  firms  to  show- 
case houses  for  prospective  buyers  at 
low  station  advertising  rates  has  been  in- 
stituted by  WGN-TV  Chicago. 

The  station  is  running  a  tv  directory  of 
homes  for  sale  between  its  Sunday  9-10 
a.m.  feature  film  segments,  with  firms 
invited  to  buy  minute  spots  each  for  $40 
— "less  than  a  third  what  the  usual  ad- 
vertiser pays  for  such  an  announce- 
ment." Homes  are  shown  and  highlights 
of  offer  given.  The  cost  covers  two 
slides,  the  announcer  and  time. 

"Television' can  do  a  job  for  you,  just 
as  it  has  for  thousands  of  other  adver- 
tisers," Ted  Weber,  WGN-TV  sales  man- 
ager, has  informed  real  estate  owners. 
"No  other  medium  offers  the  impact  and 
results  of  tv's  sight  and  sound." 


GENEVA  CONFERENCE  COVERAGE 

SPECIAL  coverage  of  the  Geneva  Conference 
was  carried  by  all  radio  and  television  net- 
works. Developments  at  the  conference  were 
carried  on  regularly  scheduled  newscasts  on 
radio,  supplemented  by  remote  pick-ups  from 
Geneva.  Newsfilms  of  the  deliberations  were 
presented  on  news  programs,  with  ABC-TV, 
NBC-TV  and  CBS-TV  having  arranged  for  on- 
the-spot  coverage. 

WWDC  BIRTHDAY  GIVEAWAY 

TO  ALLOW  the  radio  audience  to  share  in  its 
13th  birthday  celebration,  May  3,  WWDC 
Washington  departed  from  the  usual  open- 
house,  cake-cutting  ceremonies  and  substituted 
a  $3,000  give-away  day.  "Lucky  numbers" 
were  spotted  through  all  programs,  worth  from 
$13  to  $513.  The  numbers  ranged  from  four 
to  eight  digits  and  the  first  person  within  a 
24-hour  period  who  presented  a  dollar  bill 
with  a  serial  number  that  corresponded  to  the 
announced  number  was  judged  a  winner. 

WTTM  BANK  BROADCASTS 

WTTM  Trenton's  9:55  a.m.  weekday  news  pro- 
gram, produced  in  cooperation  with  the  Bristol 
(Pa.)  Daily  Courier,  and  previously  aired  from 
that  newspaper's  newsroom,  was  transferred  to 
the  main  window  of  sponsor  Bristol  Trust  Co.'s 
new  branch  bank  in  Levittown.  The  news  is 
broadcast  via  a  microphone  inside  the  main 
window  of  the  bank  and  in  addition  to  station 
coverage,  the  broadcast  is  fed  by  loud  speaker 


CHNS 

HALIFAX  NOVA  SCOTIA 

A  CAPITAL  Station 
In  A  CAPITAL  City  gets 
You  CAPITAL  Results! 

Ask 

JOS.  WEED  &  CO. 
350  Madison  Ave.,  New  York 

P.S.  We  now  have  our  5000  Watt 
Transmitter  in  operation! 


to  people  in  the  new  Levittown  shopping  cen- 
ter. The  news,  gathered  by  the  news  staff  of 
the  Daily  Courier,  is  announced  by  Gene 
Feeney,  local  newscaster. 

FIRE  FIGHTING  FEATURE 

MILWAUKEE  tv  viewers  were  given  an  op- 
portunity to  study  the  fire  department's  equip- 
ment and  fire  fighting  methods  during  a  13- 
week  feature  on  WTMJ-TV's  Time  Out  With 
Thomas  program.  The  series,  emceed  by  Gor- 
don Thomas,  was  climaxed  by  two  remote  tele- 
casts, one  from  the  fire  department's  training 
school  and  the  other  aboard  a  fireboat  in  the 
Milwaukee  River.  The  series,  arranged  through 
the  cooperation  of  Fire  Chief  Edward  E.  Wis- 
cher,  gave  viewers  a  complete  picture  of  fire 
fighting  methods,  according  to  WTMI-TV,  and 
was  designed  so  that  the  public  could  benefit 
from  the  demonstrations. 

STATION  MARKET  REPORTS 

MARKET  reports  on  WATE-TV  Knoxville 
Tenn.,  and  WGAN-TV  Portland,  Me.,  were 
distributed  last  week  by  the  television  division 
of  Avery-Knodel  Inc.  to  advertising  agencies 
and  national  advertisers  through  the  country. 
Data  on  the  Knoxville  market  and  WATE-TV 
(formerly  WROL-TV)  is  contained  in  a  report 
titled  "Growing  .  .  .  Growing  .  .  .  Grown!"  It 
points  to  the  growth  of  the  Knoxville  mart, 
gives  county-by-county  market  data  within  the 
station's  coverage  area,  and  compares  time 
purchases  on  WATE-TV  with  other  media.  The 
second  report,  called  "There's  a  New  Television 
Picture  in  the  Portland,  Maine,  Market,"  gives 
information  about  WGAN-TV  and  the  market 
it  will  cover  when  the  station  goes  on  the  air  on 
May  16  as  a  primary  CBS-TV  affiliate.  Avery- 
Knodel,  which  represents  the  television  stations, 
notes  in  the  report  that  national  advertisers  may 
call  on  the  firm  to  help  work  out  their  individual 
marketing  problems. 

DAIRY  CONFERENCE  COVERAGE 

KWKH  Shreveport,  La.,  in  cooperation  with  the 
schools  of  Agriculture  of  the  U.  of  Arkansas, 
L.S.U.  and  Texas  Agricultural  &  Mechanical 
College,  presented  the  first  annual  Ark-La-Tex 
Dairy  Conference  in  Shreveport  on  April  15. 
The  purpose  of  the  event  was  to  provide  dairy 
farmers  in  the  tri-state  area,  served  by  KWKH, 
with  information  which  would  help  them 
through  the  current  price  squeeze.  The  program 
was  arranged  by  dairymen  and  extension  work- 
ers from  Arkansas,  Louisiana  and  Texas,  and 
attracted  more  than  300  persons,  according  to 
KWKH. 

WLW  'DIXIELAND  MARATHON' 

WLW  Cincinnati  sponsored  a  "Dixieland 
Marathon"  Saturday,  May  8,  at  Cincinnati 
Gardens  (capacity  14,000),  which  ran  from 
3:00  p.m.  continuously  until  2:00  a.m.  Sunday. 
Five  different  jazz  bands  were  used,  including 
the  George  Lewis  aggregation  from  New 
Orleans.  The  ticket  prices  were  scaled  from 
50  cents  to  $1.50,  according  to  that  station. 

CBS  STUDIO  ATTENDANCE 

MORE  than  250,000  persons  saw  radio  shows 
at  CBS  Radio  Columbia  Square  studios  in 
Hollywood  in  less  than  four  months  of  1954, 
according  to  figures  compiled  by  Muriel  Horner, 
director  of  ticket  distribution. 

MARCIANO-CHARLES  COVERAGE 

HEAVYWEIGHT  championship  fight  between 
Rocky  Marciano  and  Ezzard  Charles  will  be 
carried  on  theatre  television  exclusively,  it  was 
announced  by  James  D.  Norris,  president  of  the 
International  Boxing  Club  and  Nathan  L.  Hal- 


pern,  president  of  Theatre  Network  Television 
Inc.,  N.  Y.  The  bout,  scheduled  for  June  17  at 
New  York's  Yankee  Stadium,  is  to  be  the  tenth 
to  be  shown  on  theatre  television  only,  all  pro- 
duced and  distributed  by  TNT.  It  will  be  tele- 
cast coast-to-coast,  with  "blackouts"  imposed  in 
the  New  York  and  New  England  areas.  Gil- 
lette Safety  Razor  Co.,  through  Maxon  Inc., 
N.  Y.,  will  sponsor  the  exclusive  broadcast  over 
full  ABC  Radio  Network  plus  Canadian  Broad- 
casting Corp.  from  10  p.m.  EDT  to  conclusion. 

CAR  RACES  TELEVISED 

STOCK  car  races  from  Denver's  Lakeside 
Amusement  Park  are  being  televised  every  Sun- 
day night  by  KLZ-TV  in  that  city,  according  to 
Clayton  Brace,  program  director.  The  racing 
action  will  be  picked  up  by  mobile  cameras, 
flashed  to  the  studios  by  a  remote  control  unit 
and  will  go  on  the  air  for  a  half-hour  show.  A 
special  racing  "preview"  to  acquaint  viewers 
with  the  sport,  was  televised  before  the  start 
of  the  series. 

NBC-TV  COMEDY-QUIZ 

NEW  comedy-quiz  program  featuring  filmed 
highlights  from  current  motion  picture  attrac- 
tions will  premiere  on  NBC-TV  on  May  15. 
Titled  Your  Lucky  Stars  (Sat.,  8-8:30  p.m. 
EDT),  programs  will  present  three  pairs  of 
contestants  striving  to  win  up  to  $300  and 
chance  to  try  for  $500  bank  night  bonus  by 
identifying  motion  picture  scenes  accurately. 
Bill  Cullen  will  emcee  the  program. 

WLS  SLOGAN  CONTEST 

PRIZE  winners  of  WLS  Chicago's  "Good 
Health  Poster-Slogan  Contest,"  conducted  on 
its  School  Time  program,  will  be  announced 
May  13.  About  8,000  posters  were  submitted 
to  the  station  by  school  children  of  Illinois, 
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KTVQ  (TV)  Turns  Booster 

KTVQ  (TV)  Oklahoma  City  entered  into 
an  agreement  whereby  the  uhf  ch.  25 
outlet  is  carrying  Monday  and  Tuesday 
night  home  games  of  the  Oklahoma  City 
Indians  baseball  club  in  return  for  pro- 
moting the  pre-season  sale  of  ticket 
books.  The  "Tv  Booster  Books"  were 
sold  by  the  station  and  the  local  YMCA 
Junior  Baseball  program,  with  the  latter 
receiving  a  percentage  of  the  tickets  sold. 

The  signal  is  being  brought  by  micro- 
wave relay  link  to  the  station  instead  of 
the  KTVQ  transmitter  from  the  ball  park 
a  mile  and  a  half  away,  so  that  commer- 
cials for  the  sponsor,  Thrift-T-Wise  Food 
Stores,  can  be  integrated  at  the  KTVQ 
studios. 


Indiana,  Wisconsin  and  Michigan.  Twenty 
prizes  will  be  awarded,  with  a  Philco  auto- 
matic clock  radio  to  be  offered  to  the  grand 
prize  winner.  Now  on  display  in  station  S 
studio  C,  posters  will  be  displayed  later  at 
various  locations  in  Chicago.  Judges  will  be 
Sidney  Wells,  vice  president,  McCann-Erick- 
son,  and  Dr.  Herman  Bundeson,  president, 
Chicago  Board  of  Health. 

WGH  'PARADE'  COVERAGE 

WGH  Hampton,  Va.,  claims  to  have  presented 
the  only  live  coverage  of  General  Motors' 
"Parade  of  Progress"  show  when  that  station's 
special  events  dept.,  originated  nine  quarter- 
hour  programs  from  the  33  exhibits  lining  the 
show's  "midway"  during  its  four-day  stay  at 
Forman  Field.  WGH  reports  working  in  close 
conjunction  with  local  GM  dealers  through- 
out-the  Tidewater  area  and  John  Ryan.  "Parade 
of  Progress"  general  manager,  attributed  credit 
for  much  of  the  40,000  attendance  to  promo- 
tional efforts  of  WGH.  Thirteen  GM  dealers 
from  Portsmouth,  Hampton,  Warwick,  Newport 
News  and  Norfolk  sponsored  program  segments. 

LAW  PROBLEM  SERIES 

LEGAL  problems,  based  on  California  cases, 
make  up  the  format  for  a  six-day  five  minute 
series  which  made  its  debut  one  week  ago  over 
KCBS  San  Francisco.  Point  of  Law,  written  by 
Michael  Lipman  and  produced  by  Norman 
Kramer,  is  designed  to  alert  Californians  to 
dangerous  legal  situations  and  show  them  how 
to  combat  them. 

WFIL-TV  CONTEST  RECORD 

A  RECORD  75,000  letter  and  postcard  entries 
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Station  Authorizations,  Applications 

(As  Compiled  by  B  •  T) 

April  29  through  May  5 

Includes  data  on  new  stations,  changes  in  existing  stations,  ownership  changes,  hearing 
cases,  rules  &  standards  changes  and  routine  roundup. 

Abbreviations: 


CP — construction  permit.  DA — directional  an- 
tenna. ERP — effective  radiated  power.  STL — 
studio-transmitter  link,  synch,  amp. — synchro- 
nous amplifier,  vhf — very  high  frequency,  uhf — 
ultra  high  frequency,  ant. — antenna,  aur. — aural, 
vis.  —  visual,    kw  —  kilowatts,   w  —  watts,   mc  — 


megacycles.  D — day.  N — night.  LS — local  sun- 
set, mod.  —  modification,  trans.  —  transmitter, 
unl.  —  unlimited  hours,  kc — kilocycles.  SSA  — 
special  service  authorization.  STA — special  tem- 
porary authorization.  (FCC  file  and  hearing 
docket  numbers  given  In  parentheses.) 


FCC  Commercial  Station  Authorizations 
As  of  March  31,  1954* 


AM 

FM 

TV 

Licensed  (all  on  air) 

2,532 

530 

101 

CPs  on  air 

7 

25 

f284 

CPs  not  on  air 

129 

15 

190 

Total  on  air 

2,539 

555 

385 

Total  authorized 

2,668 

570 

575 

Applications  in  hearing 

129 

4 

183 

New  station  requests 

163 

3 

72 

Facilities  change  requests 

133 

19 

25 

Total  applications  pending 

883 

108 

249 

Licenses  deleted  in  March 

0 

4 

0 

CPs  deleted  in  March 

0 

0 

11 

*  Does  not  include  noncommercial  educational 
fm  and  tv  stations. 

t  Authorized  to  operate  commercially. 

«        *  • 

Am  and  Fm  Summary  through  May  5 


Appls. 

In 

On 

Pend- 

Hear 

Air 

Licensed 

CPs 

ing 

ing 

Am 

2,552 

2,540 

143 

163 

129 

Fm 

557 

532 

38 

5 

4 

Television  Station  Grants  and  Applications 
Since  April  14,  1952 
Grants  since  July  11,  7952: 


Commercial 
Educational 


vhf 

234 
12 


uhf  Total 

305  539i 
17  29 


Total  Operating  Stations  in  U.  S.: 

vhf  uhf  Total 

Commercial  on  air               253  121  374 

Noncommercial  on  air            2  3  5 

Applications  filed  since  April  14,  7952: 


New 

Amend. 

vhf 

uhf 

Total 

Commercial 

917 

337 

710 

525 

1,236- 

Educational 

53 

27 

26 

533 

Total 

970 

337 

737 

551 

1.2894 

1  Seventy-one  CPs  (12  vhf.  59  uhf)  have  been  re- 
turned. 

-  One  applicant  did  not  specify  channel. 
3  Includes  29  already  granted. 
1  Includes  568  already  granted. 


were  received"ifi  WFIL-TV  Philadelphia's  "Stop 
Look  &  Listen"  contest,  which  was  conducted 
by  station  personality  Tom  Moorehead.  A 
New  Jersey  housewife  used  her  home  address 
number  to  advantage  in  guessing  closest  to  the 
number  of  beans  in  a  jar  and  thereby  won  the 
top  prize,  a  1954  Nash  Metropolitan.  The  con- 
test coincided  with  the  unveiling  of  the  automo- 
bile in  the  Philadelphia  area. 

ELLERY  QUEEN  PROMOTION 

TELEVISION  Programs  of  America.  N.  Y., 
and  The  American  Weekly  have  united  forces 
in  a  promotional  tie-up  to  publicize  TPA's 
Adventures  of  Ellery  Queen,  tv  film  series  and 
fiction  stories  centering  around  the  magazine 
detective.  The  agreement  covers  all  phases  of 
promotion  from  cross-plugs  on  tv  shows  and  in 
magazines  to  cooperating  in  advertising  on  both 
national  and  local  level. 


WRTV  (TV)  Boosts  Movies 

WRTV  (TV)  Asbury  Park,  N.  L,  owned 
by  the  Walter  Reade  interests,  is  being 
used  extensively  to  promote  motion  pic- 
tures playing  in  the  Walter  Reade  Thea- 
tres. The  tv  station,  a  spokesman  re- 
ported, was  utilized  effectively  in  the 
recent  promotion  of  Walt  Disney's  "Pi- 
nocchio"  and  United  Artists'  "Shark 
River,"  with  performers  from  the  motion 
pictures  making  personal  appearances  on 
television.  In  addition,  Walter  Reade 
Theatres  sponsor  a  daily  five-minute 
What's  Playing?  program  on  the  station, 
in  which  use  is  made  of  film  clips  and 
slides. 


ACTIONS  OF  FCC 

New  Tv  Stations  .  .  . 

APPLICATION 

Parma-Onandaga,  Mich. — Booth  Radio  &  Tv 
Stations  Inc.  (WBKZ-TV  Battle  Creek.  Mich.) 
vhf  ch.  10  (192-198  mc);  ERP  188.8  kw  visual, 
105.7  kw  aural:  antenna  height  above  average 
terrain  1017  ft.,  above  ground  1075  ft.  Estimated 
construction  cost  $558,442,  first  year  operating 
cost  $350,000.  revenue  $360,000.  Post  Office  ad- 
dress: 700  Buhl  Building,  Detroit.  Studio  loca- 
tion: 2511  Kibby  Rd.,  Summit  Twp.,  Jackson, 
Mich.  Transmitter  location:  2470  W.  Michigan 
Ave..  R.F.D.  2,  Parma.  Geographic  coordinates 
42°  16'  42"  N.  Lat,  84°  37'  41"  W.  Long.  Trans- 
mitter and  antenna  RCA.  Legal  counsel  Cohn  & 
Marks,  Washington.  Consulting  engineer  George 
C.  Davis,  Washington.  Principals  include  Presi- 
dent-Treasurer John  L.  Booth  (71.5%);  Mrs.  John 
L.  Booth  (14%);  John  L.  Booth  II  (10.93%),  and 
Ralph  H.  Booth  II  (3.56%).  Booth  Radio  and  Tv 
is  permittee  of  WSBM-TV  Saginaw,  Mich.,  and 
owner  of  WBBC  Flint,  WJLB  Detroit,  WSGW 
Saginaw  and  has  purchased  WIBM  Jackson,  Mich., 
subject  to  FCC  approval.  Applicant  proposes  to 
surrender  its  permit  for  uhf  ch.  64  WBKZ-TV 
upon  grant  of  this  application.    Filed  April  28. 

APPLICATIONS  AMENDED 

Boston,  Mass. — Post  Pub.  Co.  amends  bid  for  tv 
station  on  vhf  ch.  5  to  change  transmitter  loca- 
tion to  225  Needham  St.,  Newton,  Mass.;  antenna 
height  above  average  terrain  1,000  ft.  Filed  May  4. 

Parma,  Mich. — Jackson  Bcstg.  &  Tv  Corp. 
amends  bid  for  new  tv  station  on  vhf  ch.  10  to 
change  ERP  to  230  kw  visual,  115  kw  aural: 
transmitter  location  to  U.  S.  12,  1.45  miles  W  of 
Parma;  studio  location  to  400  N.  Jackson  St., 
Jackson.  Mich.    Filed  May  4. 

San  Antonio,  Tex. — KCOR  Inc.  amends  bid  for 
new  tv  station  on  uhf  ch.  41  to  change  ERP  to 
18.71  kw  visual,  9.36  kw  aural;  antenna  height 
above  average  terrain  377.5  ft.   Filed  May  4. 

Blueneld,  W.  Va— Daily  Telegraph  Printing  Co. 
amends  bid  for  new  tv  station  on  vhf  ch.  6  to 
change  ERP  to  50.122  kw  aural,  28.146  kw  aural; 
transmitter  location  to  approximately  2.3  miles 
S,  71°  31'  E  from  U.  S.  Post  Office  in  Bluefield: 
antenna  height  above  average  terrain  1,225  ft. 
Filed  April  29. 

Broadcasting    •  Telecasting 


all 


HII 


Bluefield,   W.   Va. — Southern   W.   Va.   Tv  Inc. 

I  amends  bid  for  new  tv  station  on  vhf  ch.  6  to 
I  change  studio  location  to  College  Drive  and 
1  Leathervvood  Lane,   near  Bluefield;  transmitter 

location  to  U.  S.  Route  21  and  52,  near  Bluefield; 

antenna  height  above  average  terrain  1,000  ft. 

Filed  April  29. 

APPLICATION  DISMISSED 

New  York.  N.  Y.-WNEW  Inc.  FCC  dismissed 
bid  for  new  tv  station  on  uhf  ch.  31  at  request  of 
attorney.    Dismissed  May  4. 

Existing  Tv  Stations  .  .  . 

ACTIONS  BY  FCC 

WMSL-TV  Decatur.  Ala. — Tenn.  Valley  Bcstg. 
Co.  seeks  modification  of  CP  for  uhf  ch.  23  to 
change  ERP  to  15.5  kw  visual,  8.32  kw  aural; 
transmitter  and  studio  location  to  703  Bank  St., 
Mutual  Savings  Life  Ins.  Bldg.,  Decatur.  Granted 
April  26:  announced  May  4. 

Hartford.  Conn.  —  General-Times  Tv  Corp. 
granted  modification  of  CP  for  uhf  ch.  18  to 
change  transmitter  location  to  On  Talcott  Mt., 
3.85  miles  SE  of  Avon  Village,  Deercliff  Rd., 
Avon;  studio  location  to  555  Asylum  St..  Kartford; 
ERP  to  163  kw  visual  85.2  kw  aural;  antenna 
height  above  average  terrain  to  640  ft.  Granted 
May  5. 

WOBS-TV  Jacksonville,  Fla. — Southern  Radio 
&  Equipment  Co.  seeks  modification  of  CP  for 
uhf  ch.  30  to  change  ERP  to  18.2  kw  visual,  11 
kw  aural;  transmitter  location  to  Linder  St.  & 
Jernigan  St.,  Jacksonville:  antenna  height  above 
average  terrain  430  ft.  Granted  April  30;  an- 
nounced May  4. 

KOAT-TV  Albuquerque,  N.  M. — Alvarado  Tv 
Co.  granted  modification  of  CP  for  vhf  ch.  7  to 
change  ERP  to  25.1  kw  visual,  12  kw  aural;  an- 
tenna height  above  average  terrain  540  ft.  Granted 
April  27:  announced  May  4. 

KLTV  (TV)  Tyler,  Tex. — Lucille  Ross  Lansing 
seeks  modification  of  CP  for  vhf  ch.  7  to  change 
studio  and  transmitter  location  to  Kilgore  Hwy. 
&  Farm  &  Market  Rd.;  change  ERP  to  100  kw 
visual,  50  kw  aural;  antenna  height  above  aver- 
age terrain  520  ft.  Granted  April  29;  announced 
May  4. 

STATIONS  DELETED 

WSGN-TV  Birmingham,  Ala. — Jemison  Bcstg. 
Co.  FCC  deleted  tv  station  on  uhf  ch.  42  at  re- 
quest of  applicant.     Deleted  April  30. 

WSJL  (TV)  Bridgeport,  Conn.— Harry  L.  Liftig. 
FCC  deleted  tv  station  on  uhf  ch.  49  for  failure 
to  prosecute.    Deleted  April  28. 

WJRE  (TV)  Indianapolis,  Ind. — Marion  Bcstg. 
Corp.  FCC  deleted  tv  station  on  uhf  ch.  26  at 
request  of  applicant.    Deleted  May  3. 

CALL  LETTERS  ASSIGNED 

WOPT  (TV)  Chicago,  111. — WOPA-TV  Inc.  uhf 
Ch.  44. 

KWK-TV  St.  Louis,  Mo.-KWK  Inc.  vhf  ch.  4. 

WNSC-TV  Gastonia.  N.  C— Air-Pix  Corp.  uhf 
ch.  48. 

WFRV-TV  Green  Bay,  Wis.— Valley  Telecasting 
Co.  vhf  ch.  5. 

APPLICATIONS 

WTIK-TV  Durham,  N.  C— Durham  Bcstg.  En- 
terprises Inc.  seeks  modification  of  CP  for  vhf 
ch.  11  to  change  studio  location  to  1730  Newton 
Rd.,  E.  side  of  Newton  Rd..  Durham.  Filed  May  4. 

WNAO-TV  Raleigh,  N.  C— Sir  Walter  Raleigh 
Tv  Co.  seeks  modification  of  CP  for  uhf  ch.  28 
to  change  ERP  to  182  kw  visual,  102  kw  aural; 
antenna  height  above  average  terrain  463  ft. 
Filed  May  4. 

KSWO-TV  Lawton,  Okla.— Oklahoma  Quality 
Bcstg.  Co.  seeks  modification  of  CP  for  vhf  ch.  7 
to  change  ERP  to  8.95  kw  visual,  4.48  kw  aural: 
antenna  height  above  average  terrain  541  ft. 
Filed  May  4. 


New  Am  Stations 


ACTIONS  BY  FCC 

Grafton,  N.  D. — K  VOX  Bcstg.  Co.  (KVOX 
Moorehead,  Minn.)  granted  1370  kc,  1  kw  un- 
limited directional  night.  Post  office  address:  403 
Center  Ave.,  Moorehead,  Minn.  Estimated  con- 
struction cost  $22,708.  first  year  operating  cost 
S28.000,  revenue  $36,000.  Principals  include  Presi- 
dent E.  J.  McKeller  (51.2%);  Vice  President 
Manny  Marget  (2%);  Secretary  Franklin  J.  Van 
Osdel  (.1.2%),  and  Treasurer  William  Stern 
(2.4%).    Granted  May  5. 

Plymouth,  Wis. — Arthur  J.  Gerber,  Harold  G. 
Steinke,  Clair  G.  Burrill  and  Willard  C.  Fischer 
d/b  as  Eastern  Wisconsin  Bcstg.  Co.  granted 
1420  kc,  500  w  daytime.  Estimated  construction 
cost  $13,976.17.  first  year  operating  cost  $30,000, 
revenue  $41,000.  All  principals  in  the  general 
partnership  are  local  businessmen.  Post  office 
address:  %  C.  C.  Burrill,  P.  O.  Box  147,  Plymouth. 
Granted  May  5. 

APPLICATIONS 

Oxnard,  Calif. — J.  Claude  Warren,  Paul  E. 
Wilkins   &   J.   Q.   Floyd   d/b  as  Pacific  Bcstrs. 

1220  kc,  250  w  daytime.  Post  office  address: 
16447  Georgia  Ave.,  Paramount,  Calif.  Esti- 
mated construction  cost  $40,000,  first  year  operat- 
ing cost  $35,400,  revenue  $52,000.  Principals  in 
partnership  include  J.  Claude  Warren  (V3),  engi- 
neer KFOX  Long  Beach,  Calif.:  Dr.  Paul  E.  Wil- 
kins (1/3),  optometrist,  and  J.  Q.  Floyd  (1/3), 
1/3  owner  KFFA  Helena,  Ark.    Filed  April  27. 

Duluth,  Minn. — Charles  B.  Persons,  1450  kc. 
250  w  unlimited.  Post  office  address:  2219  Ver- 
million Rd.,  Duluth.  Estimated  construction  cost 
$12,200,  first  year  operating  cost  $36,000,  revenue 
$42,000.  Mr.  Persons,  consulting  engineer  and  Di- 
rector of  Engineering  for  Arrowhead  Network 
will  be  sole  owner.    Filed  April  23. 

Gulfport.  Miss. — John  Edward  Breeland.  1390 
kc,  1  kw  w  daytime.  Post  office  address:  316  E. 
Beach  St.,  Long  Beach,  Miss.  Estimated  con- 
struction cost  $28,040.  first  year  operating  cost 
$36,500,  revenue  $65,000.  Mr.  Breeland  deals  in 
real  estate  and  will  be  sole  owner.  Filed  May  3. 

Yankton,  S.  D. — Yankton  Bcstg.  Co.  1450  kc. 
250  w  unlimited.  Post  office  address:  c/o  James 
L.  Cope,  127V2  W.  3rd  St.,  Yankton.  Estimated 
construction  cost  $20,622,  first  year  operating  cost 
$42,000.  revenue  $52,000.  Principals  include  Presi- 
dent-Treasurer William  M.  Smith  (40%),  real 
estate  development;  Vice  President  Doris  J. 
Smith  (56',  ),  and  Secretary  James  L.  Cope  (4%), 
attorney.    Filed  April  29. 

APPLICATIONS  AMENDED 

Kissimee.  Fla. — Emerson  W.  Browne  tr/as 
Radio  Station  WEWB  amends  bid  for  new  am 
station  on  1450  kc  250  unlimited  to  specify  1220 
kc  daytime.    Filed  May  4. 

Newburyport,    Mass.  —  Sherwood    J.  Tarlow 

amends  bid  for  new  am  station  on  1340  kc  250  w 
unlimited  to  specify  1470  kc  500  w  daytime. 
Filed  May  4. 

Forrest,  Miss. — Ruth  E.  Hook  and  William  E. 
Farrar  d/b  as  Scott  County  Bcstg.  Co.  amends  bid 
for  new  am  station  on  550  kc  1  kw  daytime  to 
specify  860  kc  500  w.    Filed  April  27. 

Existing  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

KLAM  Cordova,  Alaska — Northern  Light  Bcstg. 
Corp.  granted  modification  of  CP  to  change  speci- 
fied hours  of  operation  to  7 :30  a.m.  to  9 :30  a.m. 
daily;  5  p.m.  to  10  p.m.  daily;  5  p.m.  to  10  p.m. 
Sunday.    Granted  April  27;  announced  May  4. 

WBYS  Canton,  HI. — Fulton  County  Bcstg.  Co. 

granted  authority  to  sign  off  at  5:30  p.m.  April 
21  through  Oct.l.  Granted  April  30:  announced 
May  4. 

WLYN  Lynn,  Mass. — Puritan  Broadcast  Service 
Inc.  granted  authority  to  sign  off  at  6:30  p.m.  dur- 
ing the  period  of  local  daylight  saving  time  and 
not  later  than  Sept.  30.  Granted  April  30;  an- 
nounced May  4. 

KXLW  Clayton,  Mo. — KXLW  Inc.  granted  au- 
thority to  sign  off  at  6:30  p.m.  rather  than  irregu- 
lar hours  designated  in  license  for  the  period 
May  1  to  Sept.  25.  Grantd  April  30;  announced 
May  4. 


WBUD  Trenton,  N.  J. — Morrisville  Bcstg.  Co. 
granted  CP  to  change  from  1  kw  unlimited  to  5 
kw  daytime,  1  kw  night,  directional.  Granted 
May  5. 

WKBS  Oyster  Bay,  N.  Y.— Key  Bcstg.  System 
Inc.  granted  authority  to  sign  off'  at  6  p.m.  April 
25  until  move  to  Mineola.  N.  Y.,  is  completed. 
Granted  April  27;  announced  May  4. 

WLYC  Williamsport,  Pa. — Lycoming  Bcstg.  Co. 
granted  authority  to  sign  off  at  7  p.m.  during 
May  through  August  except  when  carrying  a 
baseball  game.  Granted  April  26;  announced 
May  4. 

WKLV  Blackstone,  Va. — Blackstone  Bcstg.  Corp. 
granted  modification  of  license  from  unlimited 
to  specified  hours  with  sign  off  time  at  7:15  p.m. 
on  1490  kc  250  w.   Granted  May  5. 

WLIP  Kenosha,  Wis. — William  L.  Lipman  granted 
authority  to  sign  off  at  6  p.m.  during  April- 
August.    Granted  April  26;  announced  May  4. 

APPLICATIONS 

WSIM  Salem,  Ind. — Don  H.  Martin  seeks  CP 

to  change  from  1220  kc  250  w  to  1150  kc  1  kw. 
Filed  April  27. 

WACR  Columbus,  Miss. — J.  W.  Furr  seeks  CP  to 
increase  power  from  250  w  to  1  kw  on  1050  kc. 
Filed  May  3. 

WKMT  Kings  Mt.,  N.  C— J.  C.  Greene  Jr.,  and 
R.  H.  Whiteside  d/b  as  Southern  Radiocasting  Co. 

seeks  CP  to  increase  power  from  500  w  to  1  kw. 
Filed  May  3. 

WCOJ  Coatesville,  Pa. — Chester  County  Bcstg 
Co.  seeks  CP  to  change  from  1  kw  daytime  to  5 
kw  unlimited,  directional  night.    Filed  April  29. 

Existing  Fm  Stations  .  .  . 

ACTIONS  BY  FCC 

KALW  (FM)  San  Francisco,  Calif.— Board  of 
Education  S.  F.  Unified  School  District  granted 
CP  to  change  ERP  to  3.5  kw,  antenna  height 
above  average  terrain  70  ft.  Granted  April  26; 
announced  May  4. 

WBUZ  (FM)  Oakland,  Md.— Chesapeake  Bcstg. 
Co.  granted  CP  to  change  ERP  from  18  to  16.5  kw: 
antenna  height  above  average  terrain  from  160 
ft.  to  300  ft.    Granted  May  5. 

STATION  DELETED 

WMCK  -  FM  McKeesport,  Pa.  —  Radiophone 
Bcstg.  Co.  FCC  granted  request  to  cancel  li- 
cense and  delete  fm  station  on  ch.  285.  Deleted 
April  28;  announced  May  4. 


sership  Chcngas  . 

ACTIONS  BY  FCC 


KILA  Hilo,  Hawaii — John  D.  Keating  &  J. 
Elroy    McCaw    d/b    as    The    Island    Bcstg.  Co. 

granted  voluntary  assignment  of  license  to  James 
Emile  Jaeger  for  $25,000.  Mr.  Jaeger  is  KILA 
station  manager.    Granted  April  29. 

KOY-TV  Phoenix,  Ariz.— KOY  Bcstg.  Co. 
granted  voluntary  assignment  of  CP  for  share 
time  on  vhf  ch.  10  to  sharetimer  KOOL-TV  for 
$200,000.  Principals  include  Gene  Autry  (20%), 
movie-tv  star,  48%  owner  KOPO-AM-TV  Tucson, 
48%  KNOG  Nogales,  and  70%.  KOLD  Yuma,  all 
Ariz., -and  51%  KMPC  Los  Angeles;  Tom  Chaun- 
cey  (20%)  and  Frank  Beer  (5%).    Granted  May  5. 

KRCH  Hot  Springs,  Ark.— Garland  Radio  &  Tv 
Corp.  granted  assignment  of  license  to  Hot  Springs 
Radio  Bcstg.  Inc.  for  $19,400.  Principals  include 
Walter  Y.  Cleveland  (50%),  25%  stockholder 
KCRV  Caruthersville,  Mo.;  President  J.  Eric 
Taylor  (25%),  50%  stockholder  KCRV,  and  Sec- 
retary Robert  L.  Harrison  (25%),  manager  and 
25%  stockholder  KCRV.    Granted  May  5. 

KDAS  Malvern,  Ark. — Malvern  Bcstg.  Co. 
granted  transfer  of  negative  control  to  Charles 
W.  Perry  Jr.  and  Raymond  E.  Peebles  through 
sale  of  50%  interest  for  $19,001.    Granted  May  5. 

KBMX  Coalinga,  Calif.— Rea  D.  Bowman  & 
Benjamin  Bowman  d/b  as  Pleasant  Valley  Radio 

Co.  granted  voluntary  assignment  of  license  to 
Harry  L.  Brown  &  Clifford  S.  Lantz  d/b  as 
Westside  Bcstg.  Co.  for  $8,000.  Principals  in  gen- 
eral partnership  include  Harry  R.  Brov/n  (Vz), 
former  KBMX  station  manager,  and  Clifford  S. 
Lantz  (Mi),  former  engineer  KREO  Indio,  Calif. 
Granted  May  5. 
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WTVH-AM-TV  Peoria,  111.— Hilltop  Bcstg.  Co. 

granted  voluntary  transfer  of  control  to  The 
Peoria  Journal  Star  Inc.  through  purchase  of 
55%  interest  for  $55,000  and  assumption  of  obli- 
gation for  $155,000  from  Hugh  R.  Norman  and 
Edward  C.  Schoede.  Principals  include  President 
Carl  P.  Slane  (11%);  Executive  Vice  President 
Henry  P.  Slane;  Treasurer  L.  A.  Welch;  Secretary 
W.  L.  Rutherford:  Commercial  National  Bank, 
Carl  P.  Slane  &  Elizabeth  P.  Talbott,  co-trustees 
under  will  of  Henry  M.  Pindell  (53%);  First 
National  Bank,  trustee  under  will  of  Fannie  G. 
Baldwin  (28%).    Granted  April  29. 

WKID-AM-FM  Urbana,  111.— Robert  E.  J.  Sny- 
der &  Gene  W.  Phillippe  d/b  as  Sterling  Bcstg. 
Co.,  granted  voluntary  assignment  of  license  to 
WKID  Bcstg.  Co.  for  $72,500.  Principals  include 
President  Donald  T.  Harding  (22%,),  sales  de- 
partment of  Edward  Petry  &  Co.,  Chicago,  sta- 
tion representative;  Vice  President-Treasurer 
Allen  H.  Embury  (22%),  president-20%  stock- 
holder KPIG  Cedar  Rapids,  Iowa;  Vice  President 
Jerry  Glynn  Jr.  (22%),  salesman  AM  Radio 
Sales  Co.,  Chicago;  Vice  President  George  W. 
Lyons  (22%).  salesman  CBS  Radio  Network,  and 
Secretary  William  T.  Firman  (12%),  CBS  Sales- 
man. Granted  April  29. 

WKHM  Jackson,  Mich. — Jackson  Bcstg.  &  Tv 
Corp.,  granted  voluntary  assignment  of  license 
to  new  corporation  with  same  name.  Applica- 
tion is  for  merger  with  Parmavision  Inc.  to 
finance  construction  and  operation  of  proposed 
new  tv  station  on  vhf  ch.  10.  Principals  include 
President  Frederick  A.  Knorr,  Vice  President 
Harvey  R.  Hansen,  and  Secretary-Treasurer  Wil- 
liam H.  McCoy  who  will  each  now  own  21.9% 
interest.  There  are  21  other  minor  stockholders. 
Granted  May  5. 

KPBM  Carlsbad,  N.  M. — Coronado  Bcstg.  Co., 

granted  involuntary  transfer  of  control  to  Hazel 
M.  McEvoy,  individually  (40.47%)  and  as  execu- 
trix (26.19%)  of  the  estate  of  Maurice  F.  McEvoy, 
deceased.  Granted  April  30. 

WMOA     Marietta,     Ohio— William     G.  Wells 

granted  voluntary  assignment  of  license  to  Wil- 
liam G.  Wells  &  R.  Sanford  Guyer  d/b  as  Mari- 
etta Bcstg.  Co.  through  sale  of  20%  interest  by 
Mr.  Wells  to  Mr.  Guyer  for  $18,000.  Granted 
April  29. 

WUTV  (TV)  Youngstown,  Ohio— Albert  S. 
Polan  et  al  d/b  as  polan  Industries  granted  as- 
signment of  CP  for  uhf  ch.  21  to  uhf  ch.  73 
WFMJ-TV  there  for  $76,600.  Grant  is  subject 
to  condition  that  CP  of  WFMJ-TV  be  surren- 
dered.  Granted  May  5. 

KMPT  (TV)  Oklahoma  City,  Olka. — KLPR  Tv 
Inc.  granted  assignment  of  CP  for  uhf  ch.  19  to 
Everett  E.  Cotter,  trustee  and  receiver.  Granted 
April  27;  announced  May  4. 

WCOJ  Coatesville,  Pa. — Chester  County  Bcstg. 
Service,  granted  voluntary  acquisition  of  nega- 
tive control  by  William  S.  Halpern  and  Louis  N. 
Seltzer  through  purchase  by  corporation  of  V3 
interest  of  Mr.  Richard  Scully  Jr.  for  $21,500. 
Messrs.  Halpern  and  Seltzer  will  each  now  own 
50%  interest.   Granted  April  29. 

KQV  Pittsburgh,  Pa.— Allegheny  Bcstg.  Corp. 

granted  transfer  of  control  (54.33%)  to  Earl  F. 
Reed  and  Irwin  D.  Wolf  as  voting  trustees. 
Granted  May  5. 

KJIM  Beaumont,  Tex. — KPBX  Bcstg.  Co.  grant- 
ed transfer  of  control  to  former  owners  J.  M. 
Gilliam  and  Walker  Saussy  under  contract  elec- 
tion to  terminate  purchase  plan.  Granted  May  5. 

KEVA  Shamrock,  Tex. — Albert  Cooper,  James 
Daniel  Abbott  and  Robert  J.  Beller  d/b  as 
Shamrock,  Texas  Bcstg.  Co.  granted  voluntary 
assignment  of  license  to  new  partnership  through 
sale  of  60%  interest  by  James  D.  Abbott  for 
$18,000.  Mr.  Cooper  purchases  20%  and  will  now 
own  40%  interest.  Mr.  Clark  and  Merita  Bump- 
ers purchase  40%.  Granted  April  29. 


KFST  Ft.  Stockton,  Tex.— V.  T.  Anderson,  E. 
W.  Anderson,  Clyde  E.  Thomas  and  George  T. 
Thomas  d/b  as  Ft.  Stockton  Bcstg.  Co.  granted 
assignment  of  CP  for  new  am  on  860  kc  to  Clyde 
E.  Thomas  and  George  T.  Thomas  d/b  as  Ft. 
Stockton  Bcstg.  Co.  for  $3,000.  Messrs.  Clyde 
and  George  Thomas  will  each  own  50%  interest. 
Granted  May  5. 

APPLICATIONS 

WGWD  Gadsden,  Ala. — Etowah  Bcstrs.  Inc. 
seeks  voluntary  transfer  of  control  to  Joe  L. 
Moore  &  Co.  through  sale  of  all  stock  for  $57,- 
500.  Principals  include  President  Joe  L.  Moore 
(71.6%),  Vice  President  Jack  Fox  (2%),  and 
Secretary-Treasurer  Arthur  C.  Howard  Jr. 
(25.2%).  All  are  associated  in  real  estate  and 
insurance.  Filed  April  30. 

KTYL-TV    Mesa,    Ariz.— Harkins    Bcstg.  Inc. 

seeks  voluntary  assignment  of  CP  for  vhf  ch. 
12  to  KTAR  Phoenix,  Ariz.  KTAR  leases  land 
and  building  for  5  year  period  at  $630  per  month 
and  assumes  obligations  totalling  $251,000.  KTAR 
owns  85.8%  of  KVOA-AM-TV  Tucson,  98% 
KYUM  Yuma,  and  95.2%  KYCA  Prescott,  Ariz. 
Principals  include  President  Richard  O.  Lewis 
(17.47%)  and  John  L.  Lewis  and  family  (68.23%). 
Filed  April  30. 

KTLO  Mountain  Home,  Ark. — Mountain  Home 
Bcstg.  Corp.  seeks  voluntary  transfer  of  control 
to  Arvin  Stricklen,  Loyd  Stricklen  and  Marie  G. 
Stricklen  through  sale  of  all  stock  for  $30,000. 
Principals  include  Arvin  Stricklen  (98%),  for- 
mer announcer-engineer  KWPM  West  Plains, 
Mo.;  Loyd  Stricklen  (1%),  accountant,  and  Marie 
G.  Stricklen  (1%).  Filed  April  27. 

WWGS  Tifton,  Ga.— Tifton  Bcstg.  Corp.  seeks 
voluntary  transfer  of  control  to  Ralph  N.  Ed- 
wards through  purchase  of  85%  interest  from 
Walter  A.  Graham  and  James  E.  Graham  for 
$75,000.  Mr.  Edwards  is  general  manager  of 
Fitzgerald,  Ga.  department  store.  Filed  April  30. 

WGAA  Cedartown,  Ga. — Timm  Inc.  seeks  vol- 
untary assignment  of  license  to  J.  Franklin 
Proctor  and  T.  Frank  Proctor  d/b  as  Polk  County 
Bcstg.  Co.  for  $39,000.  Principals  in  partnership 
include  J.  Franklin  Proctor  (50%),  announcer- 
engineer  WWGS  Tifton,  Ga.,  and  50%  owner  of 
applicant  for  new  am  station  on  1490  kc  at 
Quitman.  Ga.,  and  his  father  T.  Frank  Proctor 
(50%),  Grady  County,  Ga.  tax  commissioner. 
Filed  April  29. 

WCOP-AM-FM  Boston,  Mass.  —  Thomas  B. 
Baker,  Jr.,  A.  G.  Beaman  &  Roy  V.  Whisnand 

seek  voluntary  assignment  of  license  to  Boston 
Post  for  $210,000.  President  and  publisher  John 
Fox  is  sole  owner  and  applicant  for  new  tv  sta- 
tion on  vhf  ch.  5  at  Boston.  Filed  April  26. 

KFRM  Concordia,  KMBC-AM-TV  Kansas  City, 
Mo. — Midland  Bcstg.  Co.  seeks  voluntary  assign- 
ment of  license  to  WHB  Bcstg.  Co.  (WHB-AM- 
TV)  for  $1,750,000.  WHB  Bcstg.  is  wholly-owned 
subsidiary  of  Cook  Paint  &  Varnish  Co.  Princi- 
pals include  President  Lathrop  G.  Backstrom; 
Vice  Presidents  Donald  D.  Davis,  John  F.  Cash, 
John  T.  Schilling  and  Dupuy  G.  Warrick.  Filed 
April  29. 

WHB  Kansas  City,  Mo.— WHB  Bcstg.  Co.  seeks 
voluntary  assignment  of  license  to  Mid-Conti- 
nent Bcstg.  Co.  for  $400,000.  Mid-Continent  is 
licensee  of  KOWH  Omaha  and  WTIX  New  Or- 
leans. Owners  of  Mid-Continent  are  President- 
Treasurer  Robert  H.  Storz  and  his  son  Vice 
President-Secretary  Todd  Storz.   Filed  April  29. 

KALM  Thayer,  Mo. — Robert  F.  Neathery  seeks 
voluntary  assignment  of  license  to  himself  and 
his  son  Robert  F.  Neathery  Jr.  No  consideration 
involved  in  transfer  of  5%  interest.  Filed  April 
27. 

WCRE  Cheraw,  S.  C. — Chesterfield  Bcstrs.  Inc. 

seeks  voluntary  acquisition  of  control  by  R.  D. 


Baxley  through  purchase  of  20  shares  of  stock 
from  Hugh  T.  Morris.  Mr.  Baxley  will  now  be 
president  and  60%  stockholder.  Remaining  40% 
interest  is  held  by  Robert  C.  Misenheimer,  sec- 
retary-treasurer.   Filed  April  28. 

WHAW  Weston,  W.  Va. — Lewis  Service  Corp. 
seeks  voluntary  assignment  of  license  to  Cen- 
tral W.  Va.  Service  Corp.  for  $25,000.  Principals 
include  President-Treasurer  Richard  H.  Ralston 
(49.6%),  owner  of  Buchannon  Record,  (Buchan- 
non,  W.  Va.).  newspaper  and  commercial  print- 
ing, and  Vice  President-Secretary  Francis  E. 
Andrews  (49.6%  ),  retail  jewelry.  Filed  April  28. 

WKBT  (TV)  La  Crosse,  Wis. — WKBH  Tv  Inc. 
seeks  voluntary  transfer  of  control  to  WKBH 
Inc.,  La  Crosse  Tribune,  Howard  Dahl  and  others. 
Purpose  of  the  application  is  to  effectuate  merger 
agreement  for  the  vhf  ch.  8  facility.  Principals  in- 
clude President  Howard  Dahl  (9%)  WKBH,  (40%), 
La  Crosse  Tribune  (41%)  and  5  other  local 
businessmen  at  2%  each.  Filed  April  30. 

Hearing  Cases  .  .  . 

INITIAL  DECISIONS 

Ft.  Smith,  Ark.— New  tv,  vhf  ch.  5  FCC  Hear- 
ing Examiner  Annie  Neal  Huntting  issued  initial 
decision  looking  toward  grant  of  the  application 
of  American  Tv  Co.,  for  construction  permit  for 
new  tv  station  on  ch.  5  in  Ft.  Smith,  Ark.;  engi- 
nering  condition  and  subject  to  the  condition 
that  the  grant  is  without  prejudice  to  any  action 
that  the  Commission  may  take  with  respect  to 
any  future  applications  which  may  be  filed  to 
effectuate  the  agreement  between  American  and 
George  T.  Hernreich  and  Hiram  S.  Nakdimen, 
president  of  American,  which  is  referred  to  in 
application  as  amended.   Action  April  30. 

Mansfield,    Ohio— New   tv,   uhf    ch.    36.  FCC 

Hearing  Examiner  William  G.  Butts  issued  ini- 
tial decision  looking  toward  grant  of  the  appli- 
cation of  Fergum  Theatres  Inc.  for  construction 
permit  for  new  tv  station  on  ch.  36  in  Mansfield, 
Ohio;  engineering  condition.  Competing  applica- 
tion of  Mansfield  Journal  Co.  was,  on  May  4, 
dismissed  with  prejudice.  Action  May  5. 

OTHER  ACTIONS 

Little  Rock,  Ark. — Vhf  ch.  H  proceeding.  FCC 

by  order,  the  Commission  denied  petition  filed 
Dec.  29,  by  Arkansas  Telecasters  Inc.,  Little  Rock, 
Ark.,  seeking  enlargement  of  hearing  issues  to 
inquire  into  technical  qualifications  of  Arkansas 
Tv  Co..  North  Little  Rock,  Ark.,  in  connection 
with  its  transmitter  site  and  the  circumstances 
surrounding  certain  agreements  with  respect 
thereto,  in  the  proceding  involving  applications 
for  new  tv  station  on  ch.  11. 

By  memorandum  opinion  and  order,  the  Com- 
mission denied  a  petition  filed  Feb.  11,  by  Arkan- 
sas Tv  Co.,  seeking  enlargement  of  the  hearing 
issues  in  the  above-mentioned  proceeding  to  in- 
quire into  matters  pertaining  to  absolute  dis- 
qualification of  Arkansas  Telecasters  Inc.,  by 
reason  of  the  character  of  its  officers,  directors 
and  stockholders,  and  to  permit  petitioner  to 
submit  new  points  of  reliance.  Action  April  30. 

Central  City,  Ky. — FCC  Comr.  John  C.  Doerfer 
dismissed  without  prejudice  bid  of  Muhlenberg- 
Ohio-McLean  Bcstrs.  for  new  am  station  on 
1380  kc  500  w  daytime  and  removd  from  hearing 
docket  bid  of  Central  City-Greenville  Bcstg.  Co. 
Action  May  4. 

KTOE  Mankato,  Minn. — On  petition  of  the 
Chief  Broadcast  Bureau,  the  Commission,  by 
Order,  enlarged  the  issues  in  the  proceeding  in- 
volving application  of  Minnesota  Broadcasting 
Co.  for  CP  to  increase  power  of  am  station 
KTOE  Mankato,  Minn.,  on  1420  kc  from  1  to  5 
kw,  DA  to  include  determination  of  "whether 
the  proposed  operation  would  increase  the  exist- 
ing RSS  interference  level  of  co-channel  Station 
CKOM,  Saskatoon,  Saskatchewan,  Canada."  Ac- 
tion April  30. 

Omaha,  Neb. — Vhf  ch.  7  proceeding.  On  motion 
by  the  Herald  Corp.,  the  Commission,  by  Order, 
amended  hearing  issues  in  proceeding  involving 
applications  of  Herald  Corp.  and  KFAB  Broad- 
casting Co.  for  a  new  tv  station  on  ch.  7  in 
Omaha,  Neb.,  to  add  issue:  "To  determine  the 
financial  qualifications  of  KFAB  Broadcasting 
Co.  to  construct,  own  and  operate  a  television 
broadcast  station  in  accordance  with  the  repre- 
sentations set  forth  in  BPCT-390,  as  amended  on 
Nov.  24,  1953  and  Feb.  8.  1954."  Action  April  30. 

Hastings,   Neb. — Vhf   ch.    5   proceeding.  FCC 

Comr.  John  C.  Doerfer  granted  petition  of  Strand 
Amusement  Co.  for  dismissal  without  prejudice 
of  its  bid  for  new  tv  station  on  vhf  ch.  5  and 
retained  in  hearing  competitive  bid  of  Seaton 
Pub.  Co.  Action  May  4. 

Henderson,  Nev. — Vhf  ch.  2  proceeding.  FCC 

designated  for  hearing  on  June  4  applications  of 
Southwestern  Pub.  Co.  and  Boulder  City  Bcstg. 
Co.  for  new  tv  stations  on  vhf  ch.  2;  denied 
Boulder  City  petition  for  extension  of  time  to  re- 
ply to  Commission  letter  of  April  27.  Action  May 
5. 

Rochester,  N.  Y. — Vhf  ch.  10  protest.  FCC  an- 
nounced its  memorandum  opinion  and  order  of 
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JACKSON  5302 
P.  O.  Box  7037         Kansas  City,  Mo. 


SPOT  YOUR  FIRM'S  NAME  HERE, 
To  Be  Seen  by  75,956*  Readers 
— among  them,  the  decision-making 
station  owners  and  managers,  chief 
engineers  and  technicians — applicants 
for  am,  fm,  tv  and  facsimile  facilities. 
*  1953  ARB  Projected  Readership  Survey 
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Payable  in  advance.   Checks  and  money  orders  only. 
Deadlines    Undisplayed — Monday  preceding  publication  date.    Display — Tuesday 

preceding  publication  date. 

Situations  Wanted  20tf  per  word — $2.00  minimum  •  Help  Wanted  25tf  per  word — 

$2.00  minimum 

All  other  classifications  30tf  per  word — $4.00  minimum  •  Display  ads  $15.00  per  inch 
No  charge  for  blind  box  number.    Send  box  replies  to 
Broadcasting  •  Telecasting,  1735  DeSales  St.  N.  W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance 
separately,  please).  All  transcriptions,  photos,  etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Bboadcast- 
ing  •  Telecasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


Help  Wanted— (Cont'd) 


Help  Wanted 


Help  Wanted— (Cont'd) 


Managerial 


Sales  manager — Excellent  financial  opportunity 
with  growing  national  company.  Productive 
record  necessary  of  training  and  leading  men  in 
competitive  markets;  large  or  small.  Some  travel. 
Salary,  commission  and  traveling  expenses.  Chi- 
cago headquarters.    Box  207D,  B'T. 

Commercial  manager — to  take  full  responsibility 
at  brand  new  station.  Must  have  sales  ability 
and  production  know-how.  Northern  one  sta- 
tion market.  Good  salary  plus  commission  plan. 
Send  full  details  to  Box  265D,  B'T. 

Sales  manager  for  metropolitan  market,  in  early 
30's,  married.  Unusual  opportunity  for  promo- 
tion.   Box  195D,  B'T. 

Immediate  opening  for  aggressive  commercial 
manager  with  ideas  for  1000  watt  Michigan  day- 
time independent  presently  making  money  but 
has  one  hundred  percent  greater  potential.  Ad- 
vance to  manager  if  you  make  good.  Four 
hundred  monthly  plus  bonus.  Capable,  sincere, 
honest,  strong  man  can  make  up  to  $12,000  yearly. 
Permanent  position,  no  floaters.  Absentee  own- 
ership.   Send  photo.    Box  286D,  B'T. 

Salesman  for  leading  5,000  midwest  independent. 
Excellent  opportunity  for  hard  worker.  Good 
■draw  and  good  account  list.  Give  full  details 
in  your  first  letter.    Box  245D,  B'T. 

Salesman  immediately  with  at  least  five  years 
•of  successful  selling  in  radio  for  only  music  and 
news  indie  in  major  midwest  market.  25%  com- 
mission with  opportunity  to  become  sales  man- 
ager. Box  272D,  B'T. 

Salesman  for  independent  1000  watt  station  in 
New  York  State  city  of  over  one  hundred  thou- 
sand. Must  be  experienced  person  who  can 
close,  work  in  close  cooperation.  Commission 
better  than  average,  drawing  account.  Assign- 
ment to  good  local  accounts.  Need  a  person  who 
-will  stay  and  work  in  the  field.  Box  276D,  B«T. 

Salesman  with  some  announcing.  Prefer  man 
between  25  and  35  with  announcing  background. 
Salary  plus  commission.  Airmail  tape,  picture 
and  date  to  Jim  Hairgrove,  KFRD,  Rosenburg, 
Texas. 

Experienced  salesman.  15%  commission.  Imme- 
diate list  of  excellent  active  accounts.  Ideal 
working  conditions.  Chance  for  advancement  in 
radio  and  television.  Send  full  details  to  WBCK, 
WBCK-TV,  Battle  Creek,  Michigan. 

Salesman  at  once,  man  or  woman.  25%  commis- 
sion, 5000  watt,  day  and  night.  WKNK,  Muske- 
gon, Michigan. 

Experienced  salesman  to  sell  competitive  market. 
Must  be  strong  on  sales  and  ideas.  Send  all 
replies  to  Box  99,  Anchorage,  Alaska. 

Aggressive  salesman  with  closing  ability.  Mid- 
west independent.  Good  deal  for  right  man. 
Some  announcing  ability  desirable.  Contact  Mr. 
Schons,  1135  Plymouth  Building,  Minneapolis  3, 
Minnesota.   Phone  Fillmore  2012.  * 

Announcers 


Combo-program  director-morning  personality: 
Looking  for  strong  idea  man  with  enthusiasm 
for  infusing  new  life  into  bread-and-butter  side 
of  am-tv  operation  in  coastal  New  England  city. 
Must  also  anticipate  doing  personable  early 
morning  DJ  show.  Salary  and  talent.  Tempera- 
ment problems  and  drifters  not  considered.  Box 
859C,  B'T. 

Staff  announcer-news  writer.  Experienced  beat 
reporter  who  can  do  air  work  wanted  by  1000 
watt  daytimer  near  Chicago.  Personal  inter- 
view required.  State  age,  experience.  Box 
30D,  B.T. 

Humorous  DJ — "yock-it-up".  Actor's  delivery  on 
"one-liners"  and  quips.  Natural  flair  for  humor. 
Acting  experience.  Single.  Pa.,  N.  Y.,  Great 
Lakes  area.   Box  56D,  B'T. 

Salesman  or  announcers  with  1st  tickets.  West- 
ern Ohio.    Box  77D,  B«T. 


New  daytime  station  in  eastern  market  of  6000 
needs  a  permanent  announcer-salesman.  Maxi- 
mum of  29  hours  per  week  announcing.  Balance 
of  time  to  sell  and  service  accounts.  High 
pressure  wonder  boys  need  not  apply.  Nominal 
salary  for  announcing.  Ten  percent  on  sales. 
Reply  Box  229D,  B'T. 

We  want — permanent,  friendly-voiced  announcer 
with  first  class  ticket.  We  offer— $310.  to  start, 
regular  raises,  vacation,  security,  chance  to  ad- 
vance with  only  station,  250  watt  daytimer,  in 
pleasant  midwest  city  of  16,000.  Box  263D,  B-T. 

Combination  man,  first  class.  1  kilowatt,  direc- 
tional. Midwest.  Send  reply  and  tape  to  Box 
284D,  B.T. 

Hillbilly  disc-jockey,  salesman,  real  rustic  char- 
acter strong  on  sales.  Phone,  write,  wire  KOGT. 
Orange,  Texas. 

Program  director-announcer.  Good  salary  com- 
mensurate with  experience  and  ability.  Play-by- 
play would  bring  extra  money.  Car  necessary. 
Send  photo,  full  information,  salary  requirement, 
references  and  audition  to  KSCB,  Liberal,  Kansas. 

Top  DJ  with  combo  experience.  Major  north- 
west market.  Over  $400.00.  month  guaranteed. 
Send  tape  and  full  details  KSPO,  Spokane, 
Washington.    Return  of  tape  guaranteed. 

AU-night  announcer.  Friendly,  warm  personal- 
ity to  spin  records,  take  phone  calls  and  inter- 
view from  1  a.m.  to  6  a.m.  Forty  hour  week  basis. 
Real  challenge  and  opportunity  on  staff  of  N.E. 
Pa.'s  only  all-night  station.  Reply  to:  Program 
Director,  WARM,  Scranton  10,  Pa. 

Announcer  or  program  director  with  first  phone. 
Also  announcer-salesman  for  independent  con- 
cert music  station  serving  Boston  area.  WCRB, 
Waltham,  Mass. 

Announcer  with  production  ability  for  WGMS, 
Washington's  "Good  Music  Station.'"  Run  board. 
Mature  style,  at  home  with  foreign  pronuncia- 
tions, classical  music.  Ability  to  voice  selling 
copy  without  punching.  A  good  future  for  the 
right  man.  Base  and  talent  now  $425.  monthly 
for  experienced  man.  Write  full  experience,  in- 
cluding earnings  and  references,  to  Terry  Rogers, 
WGMS,  Washington  4,  D.  C.  Do  not  telephone  or 
come  in  person  until  we  give  you  an  appoint- 
ment. 


Experienced  announcer  for  metropolitan  Wash- 
ington, D.  G,  area  independent.  Must  know  how 
to  get  results.  Send  tape  or  disc  and  complete 
resume  of  experience,  WPIK,  Alexandria,  Vir- 
ginia. 

Experienced  announcer.  Midwesterner.  Ability, 
ambition  determines  income.  Photo,  history, 
tape  or  disc.   WOBT,  Rhinelander,  Wisconsin. 

Wanted:  Announcer,  independent,  news,  hillbilly, 
popular  race  shows,  40  hours.  Talent  play-by- 
play all  sports  high  school.  Baseball,  basketball, 
Mississippi  State  College.  Joe  Phillips,  WSSO, 
Starksville,  Mississippi. 


Technical 


First  engineer  announcer  daytime  kilowatt.  Good 
future.    Box  190D,  B'T. 

Announcer-engineer— able  to  do  good  announce 
job  and  keep  good  250  watt  equipment  in  opera- 
tion when  the  chief  is  away.  Right  man  can  be 
chief  engineer.  Salary  depends  on  ability.  Rush 
story  and  disc  or  tape.    Box  266D,  B.T. 

Combination  first  phone  and  announcer.  New 
building  and  new  equipment — excellent  living 
conditions.    KRIB,  Mason  City,  Iowa. 

First  phone  combo  man  with  car  needed  immedi- 
ately. Contact  P.  R.  Hurlbut,  WCSI,  Columbus, 
Indiana. 


Combo  man.  First  phone,  strong  on  engineering 
light  on  announcing.  250  watt  indie.  Good  liv- 
ing-working condition.  Top  pay.  Y'all  come  .  .  . 
to  Fort  Payne,  Alabama.  Contact  George  Goth- 
berg,  WFPA.    Call  1400. 

Transmitter  engineer  for  summer  vacations  full 
time  starting  May  31  to  September  5.  Chance 
of  full  time  employment  after  September  in 
television  construction.  Contact  WINR  Bing- 
hampton.  New  York,  immediately. 

First  engineer,  network  station.  Apply  WSYB 
Rutland,  Vermont. 

Production-Programming,  Others 

Good  local  newsman.  Progressive  news,  special 

events  minded  station.  Writing,  announcing 
ability  essential.  Besides  news  "know-how"  real 
newsman  will  have  eagerness  to  accept  challenges 
of  good  coverage.  Salary  open.  Good  working 
conditions,  opportunity.   Box  601C.  B'T. 

Wanted:  Young  woman  for  sales  promotion  in 
major  market  network  station.  Complete  charge. 
State  age,  references,  experience,  salary  desired. 
Will  work  closely  with  local  sales,  national  and 
network  merchandising  and  promotion.  Box 
222D,  B«T. 

Man  Friday  who  can  qualify  as  second  in  com- 
mand Virginia  station.  All  around  ability  re- 
quired. Must  handle  commercial  traffic,  whip 
out  copy,  spell  the  announcers,  move  inside  de- 
tails quickly  and  competently.  $100  per  week. 
Personal  interview  required.  Send  all  details 
to  Box  297D,  B.T. 

Experienced  continuity  writer  —  preferably 
young  woman,  who  can  write  strong,  brisk  sales 
copy.  Good  salary,  good  future.  Send  sample 
copy,  photo  and  background  material  to  Program 
Director,  WFDF.  Flint,  Michigan. 

Continuity  woman  seeking  opportunity  to  go 
places.    Contact  WSDR,  Sterling,  Illinois. 

Woman  experienced  in  traffic.  WWPG,  Palm 
Beach,  Florida. 

Television 


Help  Wanted 


Managerial 


Wanted — Top  tv  sales  manager  for  channel  2, 
NBC  outlet  to  go  on  air  September  1st.  Please 
do  not  apply  unless  you  can  show  substantial  tv 
or  radio  sales  experience  on  both  local  and  na- 
tional levels.  Write  or  phone  J.  Drayton  Hastie, 
WUSN-TV,   Charleston,   South  Carolina. 


Salesmen 


Excellent  opportunity  for  experienced  television 
time  salesman.  Rocky  mountain  empire  area. 
Send  complete  resume  and  recent  photo.  Box 
273D,  B.T. 


Announcers 


Midwest  television  operation  needs  a  woman 
with  home  economics  and  cooking  school  back- 
ground to  replace  present  feature  personality 
who  is  leaving  the  staff  to  be  married.  Must  be 
capable  of  planning  and  producing  five,  half -hour 
"Kitchen  Shows"  per  week  plus  doing  some 
commercial  announcements  for  food  processors 
and  producers.  Contact  Merritt  Milligan,  As- 
sistant Manager,  KHQA-TV,  Quincy,  Illinois  to 
arrange  for  interview  and  audition.  Send  pic- 
ture and  full  background  in  first  letter. 


Situations  Wanted 


Managerial 


Mature  manager  available  immediately.  Stress 
sales  and  low  operating  cost.  Have  money  to 
invest  if  desired.    Box  193D,  B«T. 

I  have  faith  in  am.  Eleven  years  engineering 
and  administrative  experience.  $5,000.  to  invest. 
Box  197D,  B«T. 

Wanted,  station  losing  money.  Two  competent 
radio  executives,  20  years  know-how,  desire  op- 
portunity to  put  your  station  on  the  profit  side 
of  ledger.  For  full  particulars  write  Box  259D, 
B'T. 

Manager:  Long  experience.  Run  station  to  make 
money.  Do  good  portion  of  selling.  Program  to 
get  business.  Prefer  single  station  market  city 
25,000  or  less.  Fine  record.  Mature  man  who 
gets  things  done.  Moderate  salary  plus  percent- 
age.   Box  274D,  B.T.  

If  you're  interested  in  highly  capable,  experi- 
enced radio  manager,  efficient  in  administration, 
successful  in  sales,  creative  in  programming, 
write  Box  310D,  B.T. 


Situations  Wanted— (Cont'd) 


Situations  Wanted— (Cont'd) 


Situations  Wanted — (Cont'd) 


Experienced  radio  salesman,  age  32,  looking  for 
permanent  position  with  good  income.  Prefer 
city  under  30,000  population.  Married,  sober  and 
ambitious.   Presently  employed.   Box  247D,  B»T. 


Announcers 


Baseball  announcer.  Seven  years  experience.  Fine 
voice,  best  of  references.  Box  341C,  B»T. 


Sports  announcer.  Due  to  unusual  situation  in 
"Major  League"  sports  market,  a  top-flight  sports 
broadcaster  is  available.  Specialist  in  baseball, 
football,  basketball,  plus  creative  sports  program. 
Veteran,  27  years  old,  family  man,  8  years'  expe- 
rience. Best  reference  is  current  employer.  Write 
Box  745C,  B-T. 


Newsman  wants  job  with  future.  Radio  or  tv. 
Available  immediately.   Box  173D,  B-T. 


Negro  DJ  wants  small  station,  tape,  ticket,  ref- 
erences, light  experience.  Box  182D,  B-T. 


Staff  announcer,  recent  broadcasting  school  grad- 
uate. Good  on  news,  DJ,  and  sports.  Married, 
veteran,  control  board.  No  experience.  Box 
189D,  B-T. 


Sports  director.  Experienced  in  all  phases  radio- 
television.  Employed.  Immediate  reply.  Box 
191D,  B-T. 


No  fooling — announcer  with  a  voice.  Now  avail- 
able. Write  Box  199D,  B-T. 


Announeer — 6  years  experience  all  phases  includ- 
ing play-by-play  sports.  Hold  first  class  license. 
Box  205D,  B-T. 


Newscaster-announcer,  experienced  radio,  tv. 
Sober,  mature.  Desires  news  director's  position 
in  news  minded  station.  Box  232D,  B-T. 


Announcer,  negro,  disc  jockey,  news.  Ambitious, 
some  experience.  Tape  available.  Box  237D,  B-T. 


Announcer — inexperienced.  Available  immedi- 
ately— college.  Salary  no  object.  Tape  available. 
Box  239D,  B-T. 


9  years  experience — top  quality  news,  special 
events,  commercials.  Handle  any  staff  duty — 
can  program.  Married,  2  children.  Want  to  set- 
tle down.    Box  240D,  B-T. 


Personality  DJ.  Good  voice,  good  looks.  Wom- 
en's programs.  Copy-writing.  Negro.  Box 
244D,  B-T. 


Alert,  versatile,  young,  personality-DJ  seeks  op- 
portunity with  medium  sized  station  looking  for 
top  teen-age  response.  Preferably  in  midwest 
but  will  consider  all  offers.  Married  veteran. 
Box  246D,  B-T. 


Available — experienced  staff  announcer.  Cross 
board  operations.  All  phases  broadcasting.  Box 
248D,  B-T. 


Experienced  announcer.  First  class  license.  In- 
terested in  future.  Mature.  East.  Box  249D,  B-T. 


Combo  announcer.  Negro,  married,  1st  phone, 
music  background,  trained  in  country's  leading 
school  for  radio  and  tv.  Desires  location  in  Cali- 
fornia or  midwest.  Best  references.  Box  253D, 
B-T. 


Announcer.  Three  years'  experience.  Em- 
ployed major  market  mid-Atlantic.  College 
graduate,  25,  veteran.  Wants  northeast.  Box 
255D,  B-T. 


Newsman.  Thoroughly  grounded  all  phases  news 
coverage-reporting,  broadcasting  and  news  writ- 
ing. Former  newspaper  correspondent.  Strong 
on  local  news.  A.  B.  degree,  history  and  political 
science.  Photographic  background.  Travelled 
in  Europe  and  Mexico.  Vet.,  single,  26.  Box 
261D,  B-T. 


Experienced  morning  man  desires  position  in 
larger  station.  Experienced  also  as  hillbilly  DJ. 
Ideas,  ability  and  reliable.  Family  man.  Prefer 
future  advancement  instead  of  high  wages.  Box 
267D,  B-T. 


Experienced  announcer-DJ  desires  staff  connec- 
tion. Tape  will  testify  as  to  applicants  worth 
and  ability.  East  only.  Box  269D,  B-T. 


Versatile  staff  man  currently  employed  midwest 
desires  position  east.  Box  277D,  B-T. 


Experienced  DJ  wants  all  night  post.  Knows 
hillbilly,  pop,  jazz.  News.  Box  280D,  B-T. 


Announcer,  light  experience.  Recent  radio 
broadcasting  school  graduate.  Good  DJ,  news, 
sports,  board.  Tape  available  now.  Box  289D, 
B-T. 


Announcer,  light  experience,  recent  radio  broad- 
casting school  graduate.  Commercial  voice,  DJ, 
news,  sports,  board.  Tape  available  now.  Box 
290D,  B-T. 


Experienced  announcer-engineer  with  1st  class 
license.  Formerly  with  Virginia  station.  Avail- 
able immediately.   Will  travel.   Box  291D,  B-T. 


Young  ambitious  negro  announcer,  newscaster, 
DJ,  board  operator.  Strong  commercials.  Will- 
ing worker.  Excellent  references.  Tape,  resume. 
Box  294D,  B-T. 


Experienced  announcer,  third  ticket.  Strong  hill- 
billy, DJ,  sports,  news.  Veteran.  Single  Per- 
manent position.  Travel  anywhere.  Arlington, 
Virginia.   Jackson  5-5748.   Write  Box  300D,  B-T. 


Announcer:  Desires  permanent  status,  midwest 
or  south.  Strong  potentials,  initiative,  college. 
Box  301D,  B-T. 


Announcer — tv  or  radio,  experienced,  personality, 
newscasting,  also  music,  art  background.  Box 
305D,  B«T. 


Mature,  experienced  announcer.  Now  through 
September,  or  summer  only.  Experienced  pro- 
duction direction,  copy,  movie,  narration.  Box 
307D,  B-T. 


Experienced,  authoritative  news  delivery.  Also 
strong  on  commercial  announcing.  Seek  per- 
manent position  with  room  to  move  up.  Prefer 
personal  interview.  Box  308D,  B-T. 


Announcer-sportscaster,  experienced.  Can  head 
sports  department.  Settle  in  small  town,  sports 
minded  station.  Family  man.  Good  references, 
air  check  available.  Night  owl  DJ  show.  Box 
312D,  B-T. 


Experienced  all  phases.  Excellent  sports  includ- 
ing play-by-play,  DJ,  news.  Reliable,  hard 
worker.  Can  work  board.  Available  immediately. 
Box  313D,  B-T. 


Dottie  Miller,  a  Chicago  girl,  has  been  with  our 
station  two  years.  Has  done  a  beautiful  job. 
She's  quite  versatile,  loaded  with  enthusiasm 
and  chooses  popular  music  with  care  and  taste. 
"She  can  sell,"  her  sponsors  say.  Has  done  mid- 
morning  shows,  an  afternoon  remote  for  teen- 
agers and  late  night  show  from  local  cocktail 
lounge.  Change  of  station  policy  occasions  her 
leaving.  If  you  desire  something  fresh  on  your 
air  you  want  this  hard  working  gal.  She's  good! 
Ed  Dunbar,  Manager,  WBBQ,  Augusta,  Georgia. 


Staff  announcer  with  third  ticket.  Some  experi- 
ence. Broadcasting  school  graduate.  Veteran. 
College.  Car.  Travel.  Tape,  photo.  References. 
Del  Kirby,  Box  207,  Bardwell,  Kentucky.  Phone 
121. 


Announcer-staff.  Strong  news,  sports,  music 
background.  Dependable,  young  veteran.  Ex- 
perience small,  potential  big.  Travel  immediately. 
Rod  Logan,  40  Park  Ave.,  Williston  Park,  N.  Y. 


Staff  announcer — strong  news.  Smooth  DJ,  com- 
mercials. Light  experience — good  potential.  Vet- 
eran, single,  reliable,  travel.  Tape,  resume,  ref- 
erences. Leonard  Lyons,  2531  Ocean  Parkway, 
Brooklyn,  N.  Y. 


Experienced  announcer,  disc  jockey,  pleasing 
voice,  personality  tops.  3rd  class  ticket.  Bob 
McGuire,  962  Lorimer  Street,  Brooklyn  22,  New 
York. 


Announcer,  disc  jockey,  newscaster,  control 
board.  Experience  short,  ambition  long.  Single, 
21.  Draft  exempt.  Third  ticket.  Reliable,  per- 
manent station  asset.  Tape,  references.  Marty 
Monroe,  248  Bay  22nd  St.,  Brooklyn  14,  New  York. 


Traveling  combo  to  fill  your  temporary  vacancies 
only.  Four  years  outstanding  experience  assures 
prompt  take-over  of  announcing-DJ,  board 
duties.  Have  1st  ticket.  Building  extensive  itiner- 
ary beginning  approximately  May  17.  Charles 
Morse,  5107  Kenmore,  Chicago.  Phone,  Long- 
beach  1-9220. 


Announcer,  DJ,  news,  commercials,  smooth, 
friendly,  pleasing.  Control  board,  3rd  ticket, 
some  experience,  tape.  Ted  Nichols,  1938  East 
1st  Street,  Brooklyn,  N.  Y.    NI  5-6132. 


Beginning  Announcers,  board  trained,  all  staff 
duties.  Pathfinder  School  of  Radio,  737  11th 
Street  N.W.,  Washington,  D.  C.   ME.  8-5255. 


Technical 


First  phone,  six  years  experience.  Prefer  station 
with  tv  future,  Florida  or  Southeast.  Available 
immediately.    Box  241D,  B-T. 


Engineer,  limited  experience,  available.  No  an- 
nouncing.   Box  242D,  B-T. 


14  years  varied  radio  experience — chief  to  5  kw. 
Can  handle  combination,  write  copy,  etc.  Prefer 
college  town.    Box  251D,  B-T. 


First  phone,  one  year  experience.  Straight  engi- 
neering.   Will  go  anywhere.    Box  258D,  B-T. 


Engineer  experienced,  operation,  maintenance 
am,  fm.  No  combo.  Available  June  1st.  Box 
268D,  B-T. 


Engineer.  First  phone,  experienced  tv  emtr., 
camera,  switcher.  Am  remotes,  xmtr,  recordings 
(tape  and  disc).  Central  U.  S.  only.  No  vacation 
fills.   Box  275D,  B-T. 


First  phone  employed  chief  engineer  wants  good 
position.   No  announcing.   Box  287D,  B-T. 


Engineer:  1st  phone.  Announcing  am  radio-tv 
broadcasting  experience.  Will  relocate.  Box 
295D,  B-T. 


Engineer.  First  class.  Veteran,  have  car  and  ex- 
perience.  Wishes  position.   Box  298D,  B-T. 


First  phone — college  graduate,  veteran,  experi- 
enced in  all  phases  of  operation.  Will  do  combo, 
good  voice.  Want  Gulf  Coast  location.  Box  303D, 
B-T. 


Dreaming  about  an  experienced  chief  engineer- 
announcer  with  network  voice,  outstanding  mike 
ability,  plus  years  of  practical  maintenance  and 
installation  work?  Perhaps  you've  hit  the  jack- 
pot.  Ed  Murdoch,  Moultrie,  Georgia. 


Production-Programming,  Others 


Music  librarian,  experienced  in  programming  and 
production,  wants  permanent  position.  Will  han- 
dle some  copy,  general  office.  Travel  anywhere. 
Box  235D,  B-T. 


(Continued  on  next  page) 


CHOICE  AVAILABILITY 

Veteran  Radio  Executive  Seeks  TV  Opportunity!  Experienced  in 
Station  Management,  Sales  Management,  Public  Relations,  Promo- 
tion— 10  Years  Top  Flight  National  Group!  Here's  the  record  as 
SALES  MANAGER  over  nearly  four  years! 

LOCAL  BUSINESS        NATIONAL  SPOT 

UP  142.6%  —  BEST  MONTH  —  UP  61  % 
UP    75  %  —  AVERAGE  MONTH  —  UP  21.6% 

BOX  302D,  B  vT. 


Situations  Wanted — (Cont'd) 


Situations  Wanted — (Cont'd) 


Wanted  to  Buy— (Cont'd) 


Radio  PD  seeking  successful  operation  with  de- 
sire to  grow,  or  new  station  with  big  objective. 
Offer  experienced,  sales-conscious  supervision  of 
programming,  production,  copy,  departmental 
administration.    Box  238D,  B.T. 

Trained,  reliable,  inexperienced.  Want  writing, 
promotion  etc.  Trained  continuity — some  an- 
nouncing, sales.  Salary  not  important— opportu- 
nity is.  Draft  free,  single,  car.  U.  S. -Alaska. 
Box  270D.  BtT. 


Television 


Situations  Wanted 


Managerial 


Seasoned  tv  station  executive  available.  Strong 
on  sales.    Top  references.    Box  282D,  B.T. 


Announcer 


Dragnet  out  to  catch  tv  job.  This  private  "T 
has  client  (me)  experienced  in  radio  but  pur- 
suant to  ambition  must  get  tv  position  Fep 
commensurate  with  results.  Write  for  facts.  Box 
186D,  B«T. 

Technical 


Tv  studio  training,  first  phone,  several  years  at 
am  station.  Seeking  video  operator  job,  perma- 
nent or  vacation  relief.   Box  250D,  B«T. 

Experienced  tv  newsreel  documentary  camera- 
man, 16,  35mm,  on  staff  major  network.  Vet., 
college  grad,  28,  looking  for  better  opportunity. 
Travel  acceptable.    Box  281D,  B.T. 

Engineer  experienced — am  construction  and 
maintenance,  radar,  tv  technical  training-family 
man.  Desires  permanent  southern  location.  Box 
304D,  B.T. 

Engineer,  experienced,  seventeen  years  in  tele- 
vision, seeks  director  of  technical  operations 
position.    Box  306D,  B.T. 

Tv  engineer  desires  work  in  Arizona,  southern 
California,  New  Mexico  or  Texas,  either  tv 
or  am  engineer  or  am  chief  engineer.  Best 
reference.   Box  309D,  B.T. 

Tv  news  cameraman,  available  immediately,  16 
years  news  experience,  5V2  years  chief  camera- 
man WBAP-TV's  national  award  winning  "Texas 
News".    Jimmie  Mundell,  Argyle,  Texas. 

Production-Programming,  Others 

Tv  program  director,  producer,  director,  news 
and  sports  announcer  available.  Presently  em- 
ployed top  tv  station.  Florida,  California,  Gulf 
Coast  connection  desired.  12  years  radio  manage- 
ment; 2V2  years  tv.  Best  trade  references.  Con- 
sider radio  station  manager  spot.  Box  202D,  B«T. 

Program  manager:  Peabody  Award  winner. 
Seven  years  television  background.  Eight  years 
radio.  Successful  administrator.  Nationally 
respected  references.  Specialized  in  minimum 
cost  maximum  revenue  operation.  Put  vhf  on 
air  last  year.  On  camera  talent  record  out- 
standing. Still  employed  but  cannot  exercise 
integrity.  Desire  relocate  permanently  as  do 
other  available  key  staff  members.  Confiden- 
tial.   Box  236D,  B.T. 


Theatre  director,  stage  manager  with  experi- 
ence also  in  radio  as  staff  announcer  and  DJ", 
desires  position  in  tv.  Married.  Family.  Box 
262D,  B.T. 


Desire  production  work.  Light  on  experience 
but  heavy  on  enthusiasm  and  ability.  Fm  ex- 
perience.   Box  271D,  B.T. 

Transition  to  tv!  Experienced,  photogenic 
young  radio  producer,  five  years  "Information 
Specialist"  all  over  globe.  Wants  start  in  tele- 
vision any  capacity  .  .  .  newscaster,  announcer 
of  distinction.    Solid  references.    Box  283D,  B.T. 

Tv  film  director-cameraman.  12  years  experi- 
ence motion  pictures  and  tv  films.  Available 
assignments  anywhere.    Box  288D,  B.T. 

A  triple  threat;  Director,  producer,  writer.  CBS 
Television  background.  Will  relocate  immedi- 
ately.   Box  292D,  B.T. 

Husband  and  wife  production  team.  Former 
is  director,  producer,  writer.  Latter  is  casting, 
production  assistant.  Both  with  CBS  Television 
backgrounds.  Will  relocate  immediately.  Box 
293D,  B'T. 


Film  editor  with  over  forty  years  experience, 
open  for  position.  State  best  salary  and  details. 
Perry  J.  Sherman,  Eureka  Springs,  Ark. 

For  Sale 


Stations 


West  Coast,  lkw.  Growing  area.  Bills  $100,000 
Terms.    Box  299D,  B.T. 


Ask  for  our  free  list  of  good  radio  buys.  Jack 
L.  Stoll  &  Associates,  4958  Melrose  Ave.,  Los 
Angeles  29,  Calif. 


Radio  and  television  stations  bought  and  sold. 
Theatre  Exchange,  Licensed  Brokers,  Portland 
22,  Oregon. 


Equipment,  etc. 


Gates  250  C-l  transmitter;  RC-11  Raytheon  con- 
sole; Raytheon  limiter  RL-10  and  RCA-66B  mod- 
ulation monitor.  All  for  $1,300.00.  Box  180D,  B-T. 

One  RCA  studio  camera  chain  without  TM6 
monitor  including  power  supplies  control  console 
camera  cable  and  three  image  orthicon.  Also 
one  RCA  portable  sync  generator  all  nearly  new 
but  used.    Make  offer.    Box  314D,  B'T. 


RCA  BTF-3B  3kw  fm  transmitter  102.7  me  1947 
Good  condition.  600  ft.  3Vs  inch  Andrew  type 
425  transmission  line  and  fittings.  Collins  side 
mount  ring  type  antenna,  4  bay.  Andrew  de- 
hydrator.  Doolittle  fm  frequency  and  modula- 
tion monitor.  Best  offer.  F.O.B.  Fort  Dodge 
Available  for  inspection.  Ed  Breen,  KVFD,  Fort 
Dodge,  Iowa. 


2  type  FTR  7C26  tubes,  one  with  100  hours,  one 
300  hours.  $150.  takes  both.  WAKE,  Greenville 
S.  C. 

No  longer  needed,  guaranteed  excellent  condi- 
tion shipped  post-paid  and  insured.  1.  General 
Radio  type  1170-A  frequency  and  modulation 
monitor  97.7  mc.  $700.00.  2.  Presto  T.L.-10  tape 
drive  7'/2  and  15.  $95.00.  3.  RCA  type  BE-1A 
variable  line  equalizer.  $95.00.  4.  Westinghouse 
FM-1  transmitter  1-kw  97.7  mc.  Low  bidder 
gets  it.    WISR,  Paul  Rex,  Butler,  Pennsylvania. 

4-W.E.  reproducer  group.  Complete  109AA,  $40. 
each.  $150.  all  four.  Asbury  Park  Press,  Sta- 
tion, WJLK,  Asbury  Park,  N.  J. 

General  Electric  250  watt  fm  transmitter,  station 
monitor  and  six  bay  donut  antenna.  Make  offer 
to  WOAP,  Owosso,  Michigan. 


Western  Electric  type  101A,  five  kilowatt  antenna 
coupling  unit  in  good  condition:  Presto  type 
TL-10  tape  playback  unit;  Gates  three-wire  tower 
lighting  choke  in  weatherproof  housing;  three 
General  Electric,  100  KVA  2300/230/115  volt  trans- 
formers. Contact  Chief  Engineer,  WRRF,  Wash- 
ington, North  Carolina. 

Noise  and  distortion  set,  B  &  W  audio  oscillator 
#200  and  distortion  meter  #400,  guaranteed 
factory  new  condition,  priced  $225.00.  for  the 
pair.  Frank  Keegan,  P.O.  Box  5,  Memphis, 
Tennessee. 

Commercial  crystals  and  new  or  replacement 
broadcast  crystals  for  Bliley,  Western  Electric, 
RCA  holders,  Conelrad  frequencies,  etc.,  fastest 
service.  Also  monitor  and  frequency  measuring 
service.  Eidson  Electronic  Co.,  Temple,  Texas. 
Phone  3-3901. 

Wanted  to  Buy 
Stations 

To  purchase  radio  station,  250w-1000w,  Illinois 
Indiana,  Ohio  or  Southeast.    Box  243D,  B-T. 


Can  pay  cash  for  radio  or  television  station.  Any 
location.    Immediate.    Box  252D,  B-T. 


Wanted  to  buy  radio  station  by  private  indi- 
vidual. Prefer  upper  midwest.  Will  pay  cast. 
Send  full  particulars  with  operating  statement 
Write  Box  311D,  B.T. 

Equipment,  etc. 


Used  1000  watt  am  transmitter.  Phasing  equip- 
ment and  260  foot  tower  in  first  class  condition 
Box  184D,  B«T. 

FM  antenna,  Collins  or  Andrew.  Low  end  of 
band.    Box  201D,  B«T. 

Used  tv  camera  chain  (1  or  2).  Will  pay  cash. 
Tv  school.    Box  254D,  B'T. 

Wanted:  Used  console,  regardless  of  condition. 
Also  need  250  watt  transmitter,  modulation  fre- 
quency monitors.    Box  256D,  B-T. 

5000  watt  transmitter  or  amplifier.  State  model, 
make,  date  purchased,  general  condition  and 
price.    Box  257D,  B«T. 


FM  antenna  2  or  4  bay  G.E.  or  other  for  104.7 
mc  and  coaxial  line.  Also  Western  Electric 
limiter  amplifier.    Box  264D,  B.T. 


Wanted:  FM  transmitter,  modulation  monitor, 
audio  equipment,  what  have  vou.  State  age  and 
price.    Box  278D,  B.T. 


Cash  for  5kw  am  transmitter.  Please  airmail 
details,  availability,  Box  279D,  B.T. 


1000  watt  am  transmitter  not  over  5  years  old 
Box  285D,  B.T. 

10  watts  fm  transmitter  similar  to  REL  706,  also 
studio  console.  Write  WHCI,  Hartford  City,  In- 
diana. 

We  are  interested  in  1,  3,  5,  and  lOkw  trans- 
mitters, both  fm  and  am.  Please  specify  manu- 
facturer, model  number,  age,  condition  in  detail 
and  price.  Amber  Engineering  Company,  393 
Greenwich  Street,  New  York  13,  N.  Y. 

Used  camera  chain  wanted  for  instructional  pur- 
poses. Northwest  Broadcasting  School,  527  S.W. 
12th,  Portland,  Oregon. 

Instruction 

FCC  operator  license   quickly.  Individualized 

instruction  correspondence  or  residence.  Free 
brochure.  Grantham,  6064  Hollywood  Blvd.,  Hol- 
lywood, California. 

Help  Wanted 


Salesmen 


WANTED 
RADIO  TIME  SALESMAN 
5,000    watt    Midwest  metropolitan 
market  station,  Great  Lakes  area.  20 
percent   commission.     State   all  in 
letter. 

Box  260D.  B'T 


Technical 


EXPERIENCED  ENGINEER 

Radio  engineer  for  systems  planning 
in  New  York  office  of  Radio  Free  Eu- 
rope. Must  have  B.S.E.E.  or  equivalent 
degree  and  extensive  background  in 
broadcast  or  communications  engineer- 
ing. Write  to  Claude  M.  Harris,  Radio 
Free  Europe,  110  W.  57th  Street,  New 
York  City,  N.  Y. 


Television 


Help  Wanted 


Managerial 


r 


WANTED 
VHF-TV  STATION  MANAGER 
CALIFORNIA 

Must  have  record  of  successful  accom- 
plishment in  similar  capacity,  and  be  able 
to  run  first-class  operation  on  an  eco- 
nomical and  efficient  basis.  A  strong  sales 
background,  on  local  and  national  levels, 
is  a  prime  prerequisite.  We  expect  to  go 
on  the  air  by  September  1st.  An  unusual 
opportunity  awaits  the  right  man.  To  be 
considered  for  a  personal  interview,  please 
tell  your  complete  story  in  first  letter,  and 
be  sure  to  include  recent  snapshot,  past 
earnings,  compensation  expected,  and  ref- 
erences, which  will  not  be  contacted  with- 
out your  permission.  Information  given 
will  be  treated  strictly  confidential. 

Box  153D,  B«T 


Situations  Wanted 


Announcer 


attention  metropolitan  area  stations 
NEW  YORK  ANNOUNCER-DJ 
AVAILABLE 

Heavy  DJ,  staff  expsrience  with  major 
market  indies.  Will  tailor-make  a  DJ 
stanza  any  time  period  to  fit  needs  of  top- 
promotion,  hard-sell  operation.  Box  296D, 
B»T. 


Television 


Situations  Wanted 


Prod uction-Programm ing,  Oth ers 

Exclusive  for  TV  News! 
1  Personable  authoritative  news- 
caster available. 
1  Distinctive  "Murrow  manner." 
1  Impressive  international  assign- 
ments. 

1  Let's  build  prestige  news  pro- 
gram together! 

Write  or  Wire 

JOHN  H.  LERCH 

1240  Bryden  Road 
Columbus.  Ohio 
PHOTO  —  TAPE  —  RESUME 


For  Sale 


Equipment 


TOWERS 

RADIO— TELEVISION 

Antennas — Coaxial  Cable 

Tower  Sales  &  Erecting  Co. 

6100  N.  E.  Columbia  Blvd., 
Portland  11,  Oregon 


Wanted  to  Buy 


Equipment  Etc. 


WANT  TO  BUY 

One  or  two  complete  used 
image-orth  field  camera 
chains  and  complete  micro- 
wave unit. 

KSWO-TV    Lawton,  Okla. 


Miscellaneous 


THE  BEST  IN  COMPLETE 

ERECTION  OF  TOWERS 

ANTENNA  LIGHTS  CO-AX  CABLE 

WRITE       CALL  WIRE 

J.  M.  HAMILTON  &  COMPANY 

PAINTING       ERECTION  MAINTENANCE 

YEARS  OF  EXPERIENCE 
Box  2432,  Tel:  4-2115,  Gqstonia,  N,  C. 


Employment  Service 


BROADCASTERS 
EXECUTIVE  PLACEMENT  SERVICE 

Executive   Personnel  for  Television  and  Radio 
Effective  Service  to  Employer  and  Employee 
Howard  S.  Frazier 
TV  &  Radio  Management  Consultants 
708  Bond  Bldg.,  Washington  5,  D.  C. 


•FOR  THE  RECORD- 


(Continued  from  page  106) 

April  30,  denying  petition  by  Federal  Broadcast- 
ing System  inc.,  licensee  of  am  station  WSAY 
Rochester,  N.  Y.,  for  reconsideration  of  Commis- 
sion action  of  July  27  dismissing  Federal's  pro- 
test and  making  effective  grants  of  construction 
permits  to  WHEC  Inc.,  and  Veterans  Broadcast- 
ing Co.,  for  new  tv  stations  at  Rochester  to  share 
time  on  ch.  10.  Commissioner  Hennock  dissented. 
Action  May  3. 

Perth  Amboy,  N.  Y. — Perth  Amboy  Bcstg.  Co. 

FCC  by  order,  rescinded  action  of  March  17,  which 
dismissed  application  for  new  am  station,  rein- 
stated said  application  to  operate  on  1510  kc,  250 
w,  D,  and  returned  it  to  hearing  docket  where  it 
is  in  competition  with  Union  Bcstg  Co.,  Elizabeth, 
N.  J.  Action  May  5. 

Mansfield,  Ohio— Uhf  ch.  36  proceeding.  FCC 

Comr.  John  C.  Doerfer  dismissed  with  prejudice 
application  of  Mansfield  Journal  Co.  for  new  tv 
station  on  uhf  ch.  36  and  retained  in  hearing  com- 
petitive bid  of  Fergum  Theatres  Inc.  Action  May 
4. 

WFRM  Coudersport,  Pa. — Farm  &  Home  Bcstg. 
Co.  FCC  by  order,  designated  for  hearing  applica- 
cation  to  change  operation  on  600  kc  from  500  w, 
D,  to  1  kw,  D;  made  WCAO  Baltimore,  Md.,  party 
to  proceeding.  Action  May  5. 

WSPA-TV  Spartanburg,  S.  C— Vhf  ch.  7  protest. 
FCC  by  order,  denied  petition  of  Greenville  Tele- 
vision co.,  permittee  of  tv  station  WGVL  (TV) 
Greenville,  S.  C,  and  petition  of  Wilton  E.  Hall, 
permittee  of  television  station  WAIM-TV  Ander- 
son, S.  C,  both  filed  May  3  requesting  temporary 
relief  and  immediate  Ex  Parte  Stay  of  the  effec- 
tiveness of  Commission's  action  on  April  30, 
granting  application  of  Spartan  Radiocasting  Co. 
(WSPA-TV),  Spartanburg,  S.  C.,  for  modification 
of  CP  (ch.  7)  Comr.  Hennock  dissented.  Action 
May  5. 

WSPA-TV  Spartanburg,  S.  C— FCC  by  memo- 
randum opinion  and  order  granted  application  of 
WSPA-TV  Spartanburg,  S.  C,  for  modification 
of  outstanding  CP  to  locate  its  tv  transmitter  on 
Paris  Mt.  with  ERP  of  200  kw  visual,  120  kw 
aural,  antenna  1,182  ft.;  also  to  change  main 
studio  location  within  Stpartanburg,  install  new 
transmitters  and  antenna  systems  and  make  other 
equipment  changes;  engineering  conditions.  De- 
nied in  their  entirety  petitions  of  WGVL  (TV) 
Greenville,  S.  C,  and  WAIM-TV  Anderson.  S.  C, 
filed  April  26,  directed  against  the  WSPA-TV 
grant.  Comrs.  Hennock  and  Bartley  dissented. 
Action  April  30. 

Clarksburg,  W.  Va.— Vhf  ch.  12  protest.  FCC 
by  memorandum  opinion  and  order,  designated 
for  hearing  on  May  17,  before  the  Commission 
en  banc,  application  of  Ohio  Valley  Bcstg.  Co.  for 
CP  for  new  tv  station  on  ch.  12  in  Clarksburg, 
W.  Va.;  hearing  to  consist  solely  of  oral  argument 
on  issues  specified  in  memorandum  opinion  and 
order,  with  burden  as  to  each  of  the  issues  to  be 
placed  on  Clarksburg  Pub.  Co.,  protestant  to  the 
action  of  Feb.  17,  which  granted  Ohio  Valley's 
application  without  hearing.  Parties  have  15  days 
after  the  close  of  the  hearing  to  file  proposed 
findings  and  conclusions,  after  which  the  Com- 
mission will  issue  its  decision.  However,  in 
the  event  the  Commission  should  find  it  necessary 
after  the  hearing  to  ascertain  additional  facts  in 
connection  with  any  of  the  specified  issues,  ap- 
propriate provision  will  be  made  for  such  fact 
finding.  Commissioners  Hennock  and  Bartley 
dissented.  Action  April  29. 

Sheboygan,  Wis — On  petition  of  Lake  Shore 
Broadcasting  Co.,  (WSHE),  Sheboygan,  Wis.,  the 
Commission  amended  issues  in  the  proceeding 
involving  Lake  Shore  application  to  construct  a 


new  am  station  on  800  kc  with  250  w.  D  to  re- 
number issue  4  therein  as  issue  6  and  to  include 
an  issue  4  on  type  and  character  of  proposed 
program  service,  and  an  issue  5  with  respect  to 
program  service  rendered  by  WBBM  and  WAIT, 
both  Chicago;  burden  of  proof  under  issue  4  is 
placed  on  Lake  Shore  and  that  under  issue  5  on 
Columbia  Bcstg.  System  and  WAIT  respectively. 
Action  April  30. 


Hearing  Calendar 


May  10 

Milwaukee,  Wis. — Vhf  ch.  12,  further  hearing 
conference  before  Examiner  Herbert  Sharfman 
— WEMP,  WFOX,  Milwaukee  a  Telecasting 
Corp.,  Kolero  Telecasting  Corp. 

Tulsa,  Okla. — Vhf  ch.  2,  further  hearing  before 
Examiner  Annie  N.  Huntting — Central  Plains 
Enterprises  Inc.,  Oil  Capital  Tv  Corp. 

Paducah,  Ky. — Vhf  ch.  6,  further  hearing 
before  Examiner  William  G.  Butts — Columbia 
Amusement  Co.,  Paducah  Newspapers  Inc. 

Columbus,  Miss. — Prehearing  conference  before 
Examiner  Claire  W.  Hardy— WCBI,  WHBQ  Mem- 
phis. 

May  11 

Wilmington,  N.  C. — New  am,  1230  kc,  before 
Examiner  Hugh  B.  Hutchison — Charles  M.  Mor- 
gan tr/as  Port  Bcstg.  Co.  WFAI  Fayetteville, 
N.  C. 

May  12 

Wichita  Falls,  Tex.;  Lawton,  Okla. — New  am, 
1050  kc,  before  Examiner  Thomas  H.  Donahue — 
W.  Erie  White  tr/as  White  Radio  Co.  Wichita 
Falls,  Lawton  Bcstg.  Co.,  Progressive  Bcstg.  Co., 
Lawton. 

May  13 

Oxford,  Miss. — New  am,  1230  kc,  before  Exami- 
ner Fanney  N.  Litvin — Ole  Miss  Bcstg.  Co., 
WCMA  Corinth,  Miss. 

May  14 

New  Orleans,  La. — Vhf  ch.  4,  further  hearing 

before  Examiner  Elizabeth  C.  Smith — WWL, 
WTPS,  WNOE. 

Big  Spring,  Tex. — Vhf  ch.  4,  before  Examiner 
Basil  P.  Cooper — Texas  Telecasting  Inc.,  Big 
Spring  Bcstg.  Co. 

Jefferson  City,  Mo. — Vhf  ch.  13,  before  Exami- 
ner William  G.  Butts— The  L.  H.  P.  Co.,  Capitol 
Tv  Corp.,  Jefferson  Tv  Co. 

San  Antonio,  Tex. — Vhf  ch.  12,  before  Exami- 
ner James  D.  Cunningham — KONO,  Howard  W. 
Davis  tr/as  The  Walmac  Co. 


Rule-Making  Petitions  .  .  . 

4-26-54 — American  Bcstg.  Corp.,  Lexington,  Ky. 

— Opposition  of  petition  for  rule-making  to 
amend  Sec.  3.606,  3.610(a)(1)  and  Figure  1,  Ap- 
pendix 1,  of  the  Commission's  rules  and  regula- 
tions governing  tv  broadcast  stations,  filed  for 
WSM  Inc. 

4-29-54 — Joseph  Brenner,  Beverly  Hills,  Calif. — 

Petition  for  amendment  of  Sec.  3.651  of  the  Com- 
mission's rules  and  regulations  relating  to  oper- 
ating requirements  of  tv  broadcast  stations  with 
reference  to  integration  of  visual  and  aural  trans- 
missions by  uhf  tv  stations. 

4-29-54 — Joseph  Brenner,  Beverly  Hills,  Calif. — 

Petition  for  amendment  of  Commission's  rules 
and  standards  of  good  engineering  practice  re- 
lating to  uhf  tv  stations  to  provide  for  the  multi- 
plexing of  aural  transmissions  so  as  to  permit 
bi-channel  or  stereophonic  sound  transmissions. 

4-29-54 — Joseph  Brenner,  Beverly  Hills,  Calif. — 

Petition  for  amendment  of  rules,  regulations  and 
standards  for  promulgation  of  a  subscription  tv 
service  for  uhf  tv  stations. 

4-29-54  Joseph  Brenner,  Beverly  Hills,  Calif. — 
Petition  for  amendment  of  Sec.  3.658  of  Commis- 
sion's rules  and  regulations  relating  to  operating 
requirements  of  tv  stations  with  reference  to 
network  affiliation. 


Routine  Roundup 


April  29  Decisions 

BROADCAST  ACTIONS 
Renewal  of  License 

The  following  stations  were  granted  renewal 
of  licenses  for  the  regular  period: 

KFAB  Omaha,  Neb.;  WABZ  Albemarle,  N.  C; 
WAVE  Springfield,  Ohio;  WAPF  McComb,  Miss.; 
WCAZ  Carthage,  111.;  WCFL  Chicago;  WCIL 
Carbondale,  111.;  WCMW  Canton,  Ohio;  WCNU 
Crestview,  Fla.;  WCSI  Columbus,  Ind.:  WFGN 
Gaffney,  S.  C;  WHPE  High  Point,  N.  C;  WIBC 
Indianapolis,  Ind.;  WIVY  Jacksonville,  Fla.; 
WJEH  Gallipolis,  Ohio;  WJJJ  Montgomery,  Ala.: 
WJMJ  Philadelphia,  Pa.;  WJMO  Cleveland.  Ohio; 
WJMR  New  Orleans,  La.;  WKAM  Warsaw,  Ind.; 
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WKNX  Saginaw,  Mich.;  WKOX  Framingham, 
Mass.;  WKTM  Mayfield,  Ky.;  WKXY  Sarasota, 
Fla.;  WLAC  Nashville,  Tenn.;  WLBB  Carrollton, 
Ga.;  WLBH  Mattoon,  111.;  WLDS  Jacksonville, 
111.;  WLEW  Bad  Axe,  Mich.;  WLIB  New  York, 
N.  Y.;  WLIP  Kenosha,  Wis.;  WLPO  LaSalle.  111.; 
WLRP  New  Albany,  Ind.;  WLYC  Williamsport, 
Pa.;  WMBI  Chicago;  WMEV  Marion,  Va.;  WNAR 
Norristown,  Pa.;  WNOX  Knoxville,  Tenn.;  WOAI 
San  Antonio;  WOAP  Owosso,  Mich.;  WOKZ 
Alton,  111.;  WPAG  Ann  Arbor,  Mich.;  WPEO 
Peoria,  111.;  WPGH  Pittsburgh,  Pa.;  WQXR  New 
York,  N.  Y.;  WRFS  Alexander  City,  Ala.;  WRVA 
Richmond,  Va.;  WSFT  Thomaston,  Ga.;  WSIV 
Pekin,  111.;  WSPT  Stevens  Point,  Wis.;  WTIC 
Hartford,  Conn.;  WTNS  Coshocton,  Ohio;  WVCG 
Coral  Gables,  Fla.;  WVJP  Caguas,  P.  R.;  WVSC 
Somerset,  Pa.;  WWGP  Sanford,  N.  C;  WWOL 
Buffalo,  N.  Y.;  WWVA  Wheeling,  W.  Va.;  KBKI 
Alice,  Tex.;  KECC  Pittsburg,  Calif.;  KIBE  Palo 
Alto,  Calif.;  KTIM  San  Rafael,  Calif.;  WADE 
Wadesboro,  N.  C;  WEAS  Decatur,  Ga.;  WEDR 
Birmingham,  Ala.;  WKBS  Oyster  Bay,  N.  Y.; 
WSMI  Litchfield,  111.;  WXRA  Kenmore,  N.  Y.; 
KRWC  Forest  Grove,  Ore.;  KBLF  Red  Bluff, 
Calif.;  WKBW  Buffalo,  N.  Y. 

WCKY  Cincinnati,  Ohio,  L.  B.  Wilson,  Inc. — 
Granted  renewal  of  licenses  without  prejudice 
to  any  action  that  may  be  made  necessary  by 
the  decision  of  the  U.  S.  Court  of  Appeals  in 
Harbenito  and  Hofheinz  v.  Federal  Communica- 
tions Commission  (C.A.D.C.)  No.  11984  and  L.  B. 
WUson,  Inc.  v.  FCC  (C.A.D.C),  No.  11985. 

McFarland  Letter 

WGAY  Silver  Spring,  Md.,  Tri-Suburban  Bcstg. 
Corp. — Is  being  advised  that  application  for  re- 
newal of  license  (BR-1449)  indicates  necessity  of 
a  hearing. 

Renewal  of  License 

KOB  Albuquerque,  N.  M.,  Albuquerque  Bcstg. 
Co.;  KLIF  Dallas,  Tex.,  Trinity  Bcstg.  Corp. 


April  30  Applications 

ACCEPTED  FOR  FILING 
License  for  CP 

WPGC  Morningside,  Md.,  Harry  Hayman — Li- 
cense to  cover  construction  permit  (BP-8851) 
as  modified  which  authorized  new  standard 
broadcast  station  (BL-5275). 

WKIN  Kingsport,  Tenn.,  Radio  Station  WKIN 
Inc. — License  to  cover  construction  permit  (BP- 
8945)  to  increase  power  from  1  kw  to  5  kw  and 
change  type  of  transmitter  (BL-5280). 

WLIK  Lenoir  City,  Tenn.,  Arthur  Wilkerson 
tr/as  Arthur  Wilkerson  Lumber  Co. — License  to 
cover  construction  permit  (BP-8844)  as  modi- 
fied which  authorized  new  standard  broadcast 
station  (BL-5274). 

WDOT  Burlington,  Vt.,  WDOT  Corp. — License 
to  cover  construction  permit  (BP-8959)  as  modi- 
fied which  authorized  new  standard  broadcast 
station  (BL-5282). 

WBEL  Beloit,  Wis.,  Beloit  Bcstrs.  Inc.— License 
to  cover  construction  permit  (BP-8261)  as  modi- 
fied which  authorized  increase  in  power;  change 
transmitter  location;  install  DA  for  daytime  use 
and  install  new  transmitter  (BL-5268). 

WPFP  Park  Falls,  Wis.,  M  &  N  Bcstg.  Co.— 
License  to  cover  construction  permit  (BP-9032) 
which  authorized  increase  in  power  from  100  w 
to  250  W.  (BL-5278). 

Remote  Control 

WMRY  New  Orleans,  La.,  Southland  Bcstg.  Co. 
(BRC-384);  WOLS  Florence,  S.  C,  The  Florence 
Bcstg.  Co.  (BRC-383);  WKRT-FM  Cortland,  N. 
Y.,  Radio  Cortland  Inc.  (BRCH-85). 


Renewal  of  License 

WCHA-FM  Chambersburg,  Pa.,  Chambersburg 
Bcstg.  Co.  (BRH-504);  WJAC-FM  Johnstown,  Pa., 
WJAC  Inc.  (BRH-177);  WGBI-FM  Scranton,  Pa., 
Scranton  Bcstrs.  Inc.  (BRH-360);  WKOK-FM 
Sunbury,  Pa.,  Sunbury  Bcstg.  Corp.  (BRH-246); 
WHFM  (FM)  Rochester,  N.  Y.,  Stromber-Carl- 
son  Co.  (BRH-4). 

License  for  CP 

WHPR  (FM)  School  District  of  the  City  of 
Highland  Park,  Mich. — License  to  cover  con- 
struction permit  (BPED-250)  which  replaced  ex- 
pired permit. 

WHPE-FM  High  Point,  N.  C— License  to  cover 
CP  for  changes  in  existing  station  (BLH-959). 

May  3  Applications 

ACCEPTED  FOR  FILING 
License  for  CP 

KWIL  Albany,  Ore.,  Central  Willamette  Bcstg. 

Co. — License  to  cover  construction  permit  (BP- 
8539)  as  modified  which  authorized  change  in 
frequency,  increase  in  power,  install  new  trans- 
mitter and  directional  antenna  for  day  and 
night  use  (DA-2)  and  change  transmitter  loca- 
tion (BL-5284). 

KIVY  Crockett,  Tex.,  James  H.  Gibbs,  tr/as 
The  Pioneer  Bcstg.  Co. — License  to  cover  con- 
struction permit  (BP-8646)  which  authorized 
change  in  frequency,  increase  power;  change 
type  of  transmitter  and  make  changes  in  the 
antenna  system  (BL-5271). 

WCEF  Parkersburg,  W.  Va.,  Clarence  E.  Frank- 
lin— License  to  cover  construction  permit  (BP- 
8727)  as  modified  which  authorized  new  stand- 
ard broadcast  station  (BL-5272). 

Renewal  of  License 
WNDR  Syracuse,  N.  Y.,  Syracuse  Bcstg.  Corp. 
(BR-1501);  WCED-FM  DuBois,  Pa.,  Tri-County 
Bcstg.  Co.  (BRH-215);  WAZL-FM  Hazleton,  Pa., 
Hazleton  Bcstg.  Co.  (BRH-743);  WPEN-FM 
Philadelphia,  Pa.,  Wm.  Penn  Bcstg.  Co.  (ERH-10). 

Modification  of  CP 
WJHL-FM  Johnson  City,  Tenn.,  WJHL  Inc.— 

Modification  of  construction  permit  (BPH-530) 
as  modified  which  authorized  new  fm  station  for 
extension  of  completion  date  (BMPH-4912). 
Renewal  of  License 
WBAP-TV  Fort  Worth,  Tex.,  Carter  Publica- 
tions Inc.  (BRCT-27). 

Modification  of  CP 

KFBC-TV  Cheyenne,  Wyo. — Frontier  Bcstg. 
Co.— Modification  of  CP  (BPCT-771)  as  mod. 
which  authorized  new  tv  station  for  extension 
of  completion  date  to  8/1/54  (BMPCT-2088). 

May  4  Decisions 

ACTIONS  ON  MOTIONS 

The  following  actions  on  motions  were  taken 
as  indicated: 

By  Hearing  Examiner  Elizabeth  C.  Smith 

Granted  motion  by  The  Times-Picayune  Pub. 
Co.,  New  Orleans,  for  extension  of  time  to  May 
21,  for  the  exchange  and  filing  of  written  objec- 
tions relating  to  the  direct  cases  of  opponents — 
Loyola  University  and  James  A.  Noe  &  Co.,  all 
applicants  for  ch.  4  in  New  Orleans;  and  fixed 
June  1  as  the  date  for  reconvening  the  hearing 
in  this  proceeding  (Dockets  8936  et  al).  Action 
taken  4/30.) 

Issued  a  preliminary  order  controlling  the 
course  of  the  hearing  in  re  the  applications  of 
Loyola  University,  et  al.  for  ch.  4  in  New  Or- 
leans, La.  (Dockets  8936  et  al).  (Action  taken 
5/3.) 


By  Hearing  Examiner  Basil  P.  Cooper 
South  Bend,  Ind.,  South  Bend  Bcstg.  Corp.; 

Notre  Dame,  Ind.,  Michiana  Telecasting  Corp.  

Granted  motion  of  Michiana  to  change  dates 
now  fixed  for  the  filing  and  exchange  of  certain 
documents  in  re  applications  for  ch.  46  (Dockets 
10534-35),  and  May  17  is  now  specified  as  date  for 
exchange  of  all  further  exhibits  relating  to  the 
affirmative  cases  of  each  applicant  and  May  24 
as  the  date  on  which  each  party  will  notify  the 
Examiner  and  other  parties  concerning  number 
and  identity  of  witnesses  for  direct  and  cross- 
examination  and  agree  upon  a  date  for  the  taking 
of  oral  testimony. 

By  Hearing  Examiner  James  D.  Cunningham 

Denied  petition  of  Mission  Telecasting  Corp 
San  Antonio,  Tex.,  to  amend  its  applications 
with  respect  to  studio  equipment  and  estimated 
costs  thereof;  proposed  programming  and  staff 
plans;  granted  said  petition  insofar  as  it  con- 
templates changes  in  petitioner's  application  with 
regard  to  the  periods  of  association  of  its  stock- 
holders with  certain  business  interests,  and  to 
specify  a  different  make  of  transmitter  and  re- 
lated equipment,  re  ch.  12  (Dockets  11000-01). 

By  Hearing  Examiner  Millard  F.  French 
Phoenix,  Ariz.,  KTAR  Bcstg.  Co.,  Arizona  Tv 

Co. — Continued  indefinitely  the  hearing  re  ch.  3 
which  was  scheduled  for  May  3  (Dockets  10877- 
78). 

By  Hearing  Examiner  Isadore  A.  Honig 
Bristol,  Va.-Tenn.,  Appalachian  Bcstg.  Corp., 
Tri-Cities  Tv  Corp.— Gave  notice  of  resumption 
of  further  hearing  conference  on  May  4  in  pro- 
ceeding re  ch.  5  (Dockets  10879-80). 

BROADCAST  ACTIONS 

The  Commission,  by  the  Broadcast  Bureau, 
took  the  following  actions  on  the  dates  shown: 

Actions  of  April  30 
Remote  Control 
WKBL  Albertville,  Ala.,  Tipton  County  Bcstg. 
Co. — Granted  authority  to  operate  transmitter  by 
remote  control. 

KMO  Tacoma,  Wash.,  KMO  Die— Granted  au- 
thority to  operate  transmitter  by  remote  control. 

Granted  CP 

WBKB  Chicago,  HI.,  American  Bcstg. -Para- 
mount Theatres,  Inc.— Granted  CP  to  install  aux- 
iliary antenna  system  at  the  main  transmitter 
site  to  operate  on  ch.  7  (174-180  Mc);  ERP:  Vis. 
6.5  kw,  Aur.  3.4  kw;  commencement  date  6-30-54 — 
completion  date  12-30-54  (BPCT-1863). 

Modification  of  CP 
WNRG  Grundy,  Va.,  Virginia-Kentucky  Bcstg. 
Co. — Granted  Mod.  of  CP  for  approval  of  antenna, 
transmitter  and  studio  location;  condition  (BMP- 
6398). 

WWIT  Canton,  N.  C.,  Western  North  Carolina 
Bcstrs.  Inc. — Granted  Mod.  of  CP  for  approval 
of  antenna,  transmitter  and  studio  location  and 
change  type  transmitter  (BMP -6495). 

The  following  were  granted  Mod.  of  CP's  for 
extension  of  completion  dates  as  shown: 

KFBC-TV  Cheyenne,  Wyo.,  to  11-1-54;  WSAY 
(TV)  Rochester,  N.  Y.,  to  11-1-54  (conditions). 

Actions  of  April  29 
Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  by  remote  control: 

WPDQ  Jacksonville,  Fla.;  WOOK  Washington, 
D.  C;  WOLS  Florence,  S.  C:  WMRY  New  Or- 
leans, La.;  WKRT  Cortland,  N.  Y.;  KSFA  Na- 
cogdoches. Tex.,  KMRC  Morgan  City,  La.,  WKRT- 
FM  Cortland,  N.  Y. 

Granted  License 

KVOE  Santa  Ana,  Calif.,  The  Voice  of  the  Or- 
ange Empire  Inc.  —  Granted  license  covering 
change  from  employing  directional  antenna  day 
and  night  (DA-1)  to  directional  antenna  night 
only  (DA-N)  (BL-5244). 

WNOW  York,  Pa.,  The  Helm  Coal  Co.— Granted 
license  covering  change  in  transmitter  location 
and  changes  in  antenna  and  ground  system 
(BL-5260). 

KXOC  Chico,  Calif.,  KXOC  Inc.— Granted  li- 
cense covering  change  in  facilities,  installation 
of  new  transmitter  and  changes  in  DA  pattern; 
1060  kc,  10  kw,  U,  DA-N  (BL-5226). 

Modification  of  CP 

KLEA  Lovington,  N.  M.,  Prosperity  Land  Bcstg. 
Co.— Granted  Mod.  of  CP  to  change  type  trans- 
mitter (BMP-6508). 

WSPN  Saratoga  Springs,  N.  Y.,  SPA  Bcstrs.  Die. 
—Granted  Mod.  of  CP  to  change  type  transmit- 
ter; condition  (BMP-6507). 

KSLA  Shreveport,  La.,  Interim  Television 
Corp.— Granted  Mod.  of  CP  for  extension  of 
completion  date  to  8-18-54. 

Actions  of  April  28  , 
Granted  License 
WOPI-FM  Bristol,   Tenn.,  Radiophone  Bcstg. 
Station    WOPI   Inc. — Granted    license  covering 
changes  in  fm  station;  ch.  245  (96.9  Mc),  10  kw,  U 
(BLH-958). 

WBRN  Big  Rapids,  Mich.,  Paul  A.  Brandt — 

Granted  license  covering  increase  in  power  from 
500  w  to  1  kw,  D  (BL-5261). 
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KMMJ  Grand  Island,  Neb.,  Town  and  Farm  Co. 
—Granted  license  covering  installation  of  old 
main  transmitter  as  auxiliary  transmitter  (BL- 
5263). 

WRJW  Picayune,  Miss.,  Tung  Bcstg.  Co. — 
Granted  license  covering  installation  of  old  main 
transmitter  as  auxiliary  transmitter  (BL-5256). 

Modification  of  CP 
WKBL  Covington,  Tenn.,  Tipton  County  Bcstg. 
i  Co. — Granted  Mod.  of  CP  for  approval  of  antenna, 
transmitter  and  studio  location;  condition  (BMP- 
6486). 

WINI  Murphysboro,  HI.,  Jackson  County  Bcstg. 
Co. — Granted  Mod.  of  CP  for  approval  of  an- 
tenna, transmitter  and  studio  location  and  change 
type  transmitter;  condition  (BMP-6484). 

The  following  were  granted  Mod.  of  CP's  for 
extension  of  completion  dates  as  shown: 

WABL  Columbia,  Miss.,  to  8-18-54;  KFBB  Great 
Falls,  Mont.,  to  6-30-54;  WSPN  Saratoga  Springs, 
N.  Y.,  to  5-8-54;  WKBV  Richmond,  Ind.,  to  5-12-54. 

Actions  of  April  27 
Remote  Control 
The  following  stations  were  authorized  to  oper- 
,  ate  transmitters  by  remote  control: 

WWNR  Beckley,  W.  Va.;  WHCU  Ithaca,  N.  Y.; 
KRGI  Grand  Island,  Neb.;  KIT,  Yakima,  Wash. 

Actions  of  April  26 
Granted  License 
WBRO  Waynesboro,  Ga.,  Burke  County  Bcstg. 
Co. — Granted  license  for  am  broadcast  station; 
1310  kc,  1  kw,  D  (BL-5247). 

WFMT  Chicago,  111.,  Gale  Bcstg.  Co. — Granted 
license  for  fm  broadcast  station;  ch.  290  (105.9 
mc);  ERP:  34  kw,  U  (BLH-920). 

Granted  CP 

WROD  Daytona  Beach,  Fla.,  Daytona  Beach 
Bcstg.  Corp. — Granted  CP  to  make  changes  in 
the  antenna  system  (BP-9236). 

WSLS-TV,  Roanoke,  Va.,  Shenandoah  Life  Sta- 
tions Inc.— Granted  CP  to  maintain  auxiliary 
transmitters  (the  same  as  incorporated  in  STA 
granted  11-26-52)  at  main  transmitter  site  to 
operate  on  ch.  10  (192-198  mc);  ERP:  Vis.  23.7 
kw,  Aur.  11.8  kw;  commencement  date  6-26-54. 
completion  12-26-54;  operate  for  emergency,  test 
and  maintenance  purposes  only  (BMPCT-1865). 

Modification  of  CP 
WORZ  Orlando,  Fla.,  Central  Florida  Bcstg.  Co. 
—Granted  Mod.  of  CP  to  specify  center  (#2) 
tower  to   be  used  with  auxiliary  transmitter 
(BMP-6511). 

The  following  were  granted  Mod.  of  CP's  for 
extension  of  completion  dates  as  shown: 

KUTV  Salt  Lake  City,  Utah,  to  11-25-54;  WPRO- 
FM  Providence,  R.  I.,  to  3-1-55;  WKAT-FM  Mi- 
ami Beach  Fla.,  to  11-12-54;  WILL-FM  Urbana, 
111.,  to  11-15-54;  WOC  Davenport.  Iowa,  to  8-11-54; 
WPET  Greensboro,  N.  C,  to  11-3-54;  WACL  Way- 
cross,  Ga.,  to  7-1-54. 

May  4  Applications 

ACCEPTED  FOR  FILING 
Modification  of  CP 

WEHT  (TV)  Henderson,  Ky.,  Ohio  Valley  Tel- 
evision Co.— Mod.  of  CP  (BPCT-1024)  as  mod., 
which  authorized  new  tv  station  for  extension  of 
completion  date  to  9-3-54  (BMPCT-2090). 

KTVO  (TV)  KirksvUle,  Mo.,  KBIZ  Inc.— 
Amended  to  request  waiver  of  Sec.  3.613  of  the 
Commission's  Rules  (BMPCT-2074  amended). 

WBRE-TV  Wilkes-Barre,  Pa.,  Louis  G.  Balti- 
more.—Mod.  of  CP  (BPCT-134)  as  mod.,  which 
authorized  new  tv  station  for  extension  of  com- 
pletion date  to  June,  1955  (BMPCT-2089). 

May  5  Decisions 

ACTIONS  ON  MOTIONS 
By  Comr.  John  C.  Doerfer 
Ector  County  Bcstg.  Co.,  Odessa  Tv  Co.,  The 
Odessa  Tv  Co.,  Odessa,  Tex. — Granted  petition  of 
Ector  County  for  extension  of  time  to  and  in- 
I  eluding  May  17  in  which  to  reply  and  opposition 
may  be  filed  to  motion  to  enlarge  issues  filed 
by  The  Odessa  Tv  Co.,  in  re  applications  for 
!  ch.  7  (Dockets  10974  et  al). 

Granted  petition  of  the  Chief,  Broadcast  Bu- 
reau, for  extension  of  time  to  and  including  April 
30,  within  which  replies  may  be  filed  to  petition 
of  Public  Service  Tv  Inc.,  applicant  for  ch.  10 
I  in  Miami,  Fla.  (Dockets  9321  et  al). 

By  Hearing  Examiner  Claire  W.  Hardy 

Gave  notice  of  a  hearing  conference  to  be 
held  May  13,  in  proceeding  re  am  applications 
of  Tri-State  Bcstg.  Service,  Southern  Bcstg. 
Service  Inc.,  Memphis,  Tenn.,  and  Newport 
Bcstg.  Co.  (KNBY),  Newport,  Ark.  (Dockets 
10548  et  al). 

WCBI  Columbus,  Miss.,  Columbus  Bcstg.  Co. — 
Granted  petition  for  leave  to  amend  its  am  appli- 
cation (Docket  10882;  BP-8977),  by  correcting 
answer  to  question  4b  on  page  2  of  Sec.  IV  of 
application.  Gave  notice  of  a  hearing  confer- 
ence to  be  held  May  27  in  re  this  application. 

By  Hearing  Examiner  Isadore  A.  Honig 
Appalachian  Bcstg.  Corp.,  Bristol,  Va.,  Tri- 
Cities  Tv  Corp.,  Bristol,  Tenn. — On  request  of 
Tri-Cities,  the  further  hearing  conference  sched- 
uled for  May  4  was  postponed  to  May  11,  in  re 
applications  for  ch.  5  (Dockets  10879-80) 


BROADCAST  ACTIONS 
McFarland  Letter 

Carbon  Emery  Bcstg.  Co.,  Price,  Utah— Is  being 
advised  that  application  for  new  am  station  to 
operate  on  1490  kc,  250  w,  unlimited  (BP-8797) 
indicates  necessity  of  a  hearing. 

May  5  Applications 

ACCEPTED  FOR  FILING 
Renewal  of  License 

WGNY  Newburgh,  N.  Y.,  Orange  County  Bcstg. 
Corp.— (BR-817). 

Remote  Control 
WPOR  Portland,   Me.,  Oliver   Bcstg.   Corp. — 
(BRC-387). 

WGEZ  Beloit,  Wis.,  Beloit  Bcstg.  Co.— (BRC- 
388). 

Applications  Returned 
KDKD  Clinton,  Mo.,  Clinton  Bcstg.  Co.— Volun- 
tary acquisition  of  control  of  licensee  corporation 
by  David  M.  Segal  through  purchase  of  25  shares 


of  stock  from  Lee  E.  Baker  and  Jeanne  F.  Baker. 
(Not  notarized.) 

KXLO  Lewistown,  Mont.,  William  G.  Kelly- 
Voluntary  assignment  of  license  to  Central  Mon- 
tana Bcstg.  Co.  (Only  2  copies  filed.) 

KIHN  Hugo,  Okla.,  Little  Dixie  Bcstg.  Co.— 
Voluntary  transfer  of  control  of  licensee  corpo- 
ration to  A.  O.  Brewer  and  W.  E.  Schooler.  (Not 
signed  by  transferees  or  transferors.) 

Renewal  of  License 

KPRC-TV  Houston,  Tex.,  The  Houston  Post 
Co.— (BRCT-12). 

KGBS-TV  San  Antonio,  Tex.,  San  Antonio 
Bcstg.  Co.— (BRCT-44). 

Modification  of  CP 
KBTV  (TV)  Denver,  Colo.,  Colorado  Tv  Corp. 

—Mod.  of  CP  (BPCT-933)  as  mod.,  which  au- 
thorized new  tv  station  for  extension  of  comple- 
tion date  to  7-1-54  (BMPCT-2094). 

WCNO-TV  New  Orleans,  La.,  Community  Tv 
Corp.— Mod.  of  CP  (BPCT-1378)  as  mod.,  which 
authorized  new  tv  station  for  extension  of  com- 
pletion date  to  11-30-54  (BMPCT-2087). 


liAfif  Portable 

Sync  Generator 

IT  S  ALL    FCC  SPECIFICATIONS 

•  In  Use  in  Over  50  Independent  and  Network  Stations 

•  One-Third  the  Price  of  Ordinary  Sync  Generators 

•  Available  Now  for  $1500. 


LOOK  AT  THESE  FEATURES: 

.  Briefcase  Size— 14"  x  93/8  x  45/8" 

•  Light  weight — 18  lbs. 
*•  Low  power  requirement — 100 

watts 

•  Interchangeable  with  other  field 

sync  generators 

•  Selector  switch  jacks  for  checking 


wave 


forms 


Right: 

Dage  Dual  Field  Camera  System 
Each  Unit  20  lbs.  100  Watts 
Total  Price  $12,000 


See  the  Dage  exhibit  at  the  NARTB  convention  in  Chicago, 
May  23-27.  Write  today  for  your  free  copy  of  "The  Story  of 
the  Dage  Vidicon  Camera." 

ELECTRONICS 


DIVISION    OF    THOMPSON  PRODUCTS 
"NEW    DEVELOPMENTS    BEGIN    WITH  DAGE" 
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Customers  Go  On  the  Storepath 


After  a  commercial  is  chanted  from  the  KVTV  wigwam, 
customers  rise  and  storm  trading  posts  in  31  Iowa,  Nebraska 
and  South  Dakota  counties,  where  annual  retail  sales  climb 
to  $653  million.  For  example,  ten  thousand  people  turned  out  to 
see  a  model  home  advertised  on  KVTV  recently;  the 
Capitol  Theater's  biggest  hit  in  14  months,  ("Long,  Long 
Trailer")  was  promoted  on  KVTV;  "Range  Rider"  response  to  a 
special  offer  put  KVTV  in  "place"  position  in  a  recent  test  of 
several  stations;  Skippy  Peanut  Butter  sales  are  up  75% 
in  this  area,  thanks  to  KVTV  promotion.   For  more  big 
medicine,  pow-wow  with  the  Katz  Agency. 


When  Sioux  City  Sue  Beckons 


I      KVTV,  a  Cowles  Station,  is  under  the  same  management 
|      as  WNAX-570,  the  radio  station  that  tor  30  years  has 
successfully  served  one  of  the  world's  major  agricultural 
regions,  the  five-state  area  known  as  Big  Aggie  Land. 
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TELESTATUS 

Tv  Stations  on  the  Air  With  Market  Set  Count 
And  Reports  of  Grantees'  Target  Dates 

Editor's  note:  This  directory  is  weekly  status  report  of  (1)  stations  that  are  operating  as  commercial 
and  educational  outlets  and  (2)  grantees.  Triangle  (►)  indicates  stations  now  on  air  with  reg- 
ular programming.  Each  is  listed  in  the  city  where  it  is  licensed.  Stations,  vhf  or  uhf,  report  re- 
spective set  estimates  of  their  coverage  areas.  Where  estimates  differ  among  stations  in  same  city, 
separate  figures  are  shown  for  each  as  claimed.  Set  estimates  are  from  the  station.  Further  queries 
about  them  should  be  directed  to  that  source.  Total  U.  S.  sets  in  use  is  unduplicated  B-T  estimate. 
Stations  in  italics  are  grantees,  not  yet  operating. 


ALABAMA 

Birmingham — 

►  WABT  (13)  CBS,  ABC,  DuM;  CBS  Spot  Sis.; 

225.000 

►  WBRC-TV  (6)  NBC;  Katz;  219,454 
WJLN-TV  (48),  12/10/52— Unknown 

Decaturt — 
WMSL-TV  (23)  Walker;  12/26/52-6/1/54 

Mobilet — 

►  WALA-TV    (10)    ABC,   CBS,   NBC;  Headley- 

Reed;  72,500 

►  WKAB-TV  (48)  CBS,  DuM;  Forjoe;  60,800 

The  Mobile  Tv  Corp.  (5)  Initial  Decision  2/12/54 
Montgomery — 

►  WCOV-TV  (20)  ABC,  CBS,  NBC,  DuM;  Ray- 

mer;  27,800 

WSFA-TV  (12)  Headley-Reed;  3/25/54-9/15/54 

Selmaf — 

WSLA  (8)  2/24/54-Unknown 


ARIZONA 

NBC,  DuM; 


Avery-Knodel; 


DuM;  Pearson; 

Initial  Decision 


Mesa  (Phoenix) — 

►  KTYL-TV  (12) 

92,000 
Phoenix — 

►  KQOL-TV  (10)  ABC;  Blair;  90,607 

►  KPHO-TV  (5)  CBS,  DuM;  Katz;  92,000 
Tucson — 

►  KOPO-TV  (13)  CBS,  DuM:  Forpoe;  24.250 

►  KVOA-TV  (4)  ABC,  NBC;  Raymer;  24,250 

Yumat — 

►  KTVA  (11)  DuM;  HoUingbery;  18,243 

ARKANSAS 

El  Doradot — 

KRBB  (10)  2/24/54-Unknown 
Fort  Smitht — 

►  KFSA-TV    (22)    ABC,  NBC, 

18,500 

American  Television  Inc.  (5) 
4/30/54 
Hot  Springst— 
KTVR  (9)  1/20/54-Unknown 

Little  Rock — 

►  KARK-TV  (4)  NBC;  Petry 

►  KATV  (7)  (See  Pine  Bluff) 
KETV  (23)  10/30/53-Unknown 

Pine  Blufft — 

►  KATV  (7)  ABC,  CBS;  Avery-Knodel;  64,231 
Texarkana  

►  KCMC-TV  See  Texarkana,  Tex. 

CALIFORNIA 

Bakersfield — 

►  KBAK-TV  (29)  ABC,  DuM:  Forjoe:  55,000 

►  KERO-TV    (10)    ABC,    CBS,    NBC;  Avery- 

Knodel;  109.692 
Berkeley  (San  Francisco) — 
KQED  (*9)  7/24/53-5/16/54  (granted  STA  April 
16) 
Chico — 

►  KHSL-TV  (12)  ABC,  CBS,  NBC,  DuM;  Grant; 

42,220 

Coronat — 
KCOA  (52),  9/16/53-Vnknown 

El  Centrot— 

KPIC-TV  (16)  2/10/54-Unknown 

Eurekat — 

►  KIEM-TV  (3)  ABC,  CBS,  NBC,  DuM;  Blair; 

10,000 
Fresno — 

►  KB  ID -TV  (53)  Meeker;  92,052 

►  KJEO-TV  (47)  ABC,  CBS;  Branham;  106,558 

►  KMJ-TV  (24)  CBS,  NBC;  Raymer;  85,841 
Los  Angeles — 

KBIC-TV  (22)  2/10/52-Unknown 

►  KABC-TV  (7)  ABC;  Petry;  1,817,177 

►  KCOP  (13)  Katz:  1,817,177 

►  KHJ-TV  (9)  DuM;  H-R;  1,817,177 

►  KNBH  (4)  NBC;  NBC  Spot  Sis.;  1,817,177 

►  KNXT  (2)  CBS;  CBS  Spot  Sis.;  1,817,177 

►  KTLA  (5)  Raymer;  1,817,177 

►  KTTV  (11)  Blair;  1,817,177 

►  KTHE  (*28) 
Mercedt — 

KMER  (34),  9/16/53-Unknown 

Modestot — 

KTRB-TV  (14)  2/17/54-Unknown 


Newest  Starters 

Listed  below  is  the  newest  station  that 
has  started  regular  operation: 

WHA-TV  Madison,  Wis.  (ch.  21), 
educational,  May  3. 


Montereyt — 

►  KMBY-TV  (8)  ABC,  CBS,  NBC,  DuM;  HoUing- 

bery; 382,361 
Sacramento — 

KBIE-TV  (46)  6/26/53-Spring  '54 

►  KCCC-TV  (40)  ABC,  CBS,  NBC,  DuM;  Weed; 

73.200 

McClatchy    Bcstg.    Co.    (10),    Initial  Decision 
11/6/53 
Salinast — 

►  KSBW-TV  (8)  ABC,  CBS,  NBC,  DuM;  HoUing- 

bery; 382,361 
San  Diego — 

►  KFMB-TV  (8)  ABC.  CBS,  DuM;  Petry;  206,382 

►  KFSD-TV  (10)  NBC;  Katz;  206,382 
RUSH  (21)  12/23/53-Unknown 

San  Francisco — 

KBAY-TV    (20),    3/11/53-Unknown  (granted 
STA  Sept.  15) 

►  KGO-TV  (7)  ABC;  Petry;  935,700 

►  KPIX  (5)  CBS,  DuM;  Katz;  935,700 

►  KRON-TV  (4)  NBC;  Free  &  Peters;  935,700 

►  KSAN-TV  (32)  McGillvra 
San  Joset — 

Standard  Radio  &  Tv  Co.  (11),  4/15/54-Unknown 
San  Luis  Obispot — 

►  KVEC-TV  (6)  DuM;  Grant;  65,489 
Santa  Barbara — 

>■  KEYT   (3)   ABC,  CBS,  NBC,  DuM;  HoUing- 
bery; 430,192 

Stocktont — 

►  KTVU  (36)  HoUingbery;  76,000 
KHOF  (13)  2/11/54-6/1/54 

Tulare  (Fresno) — 

►  KWG  (27)  DuM;  Forjoe;  123,000 

COLORADO 

Colorado  Springs — 

►  KKTV    (11)    ABC,    CBS,    DuM;  HoUingbery; 

42.175 

►  KRDO-TV  (13)  NBC;  McGillvra;  36,000 
Denver — 

►  KBTV  (9)  ABC;  Free  &  Peters;  209,306 

►  KFEL-TV  (2)  DuM;  Blair;  209,306 

►  KLZ-TV  (7)  CBS;  Katz;  209,306 

►  KOA-TV  (4)  NBC;  Petry;  209,306 
KRMA-TV  (*6),  7/1/53-1954 

Grand  Junctiont — 

KFXJ-TV  (5)  Holman;  3/26/53-5/30/54 
Pueblo — 

►  KCSJ-TV  (5)  NBC;  Avery-Knodel;  40,360 

►  KDZA-TV  (3)  McGillvra;  40,000 

CONNECTICUT 

Bridgeport — 
WCTB  (*71).  1/29/53-Unknown 

►  WICC-TV  (43)  ABC,  DuM;  Young;  72,340 
Hartfordt — 

WEDH  (*24),  1/29/53-Unknown 
WGTH-TV  (18),  10/21/53-Unknown 
New  Britain — 

►  WKNB-TV  (30)  CBS;  Boiling;  167,922 
New  Haven — 

WELI-TV  (53)  H-R;  6/24/53-Unknown 

►  WNHC-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

702.032 

WNLC-TV  (26)  12/31/52-Unknown 
Norwicht — 

WCTN  (*63),  1/29/53-Unknown 
Stamfordt— 

WSTF  (27;,  5/27/53-Unknown 
Waterbury — 

►  WATR-TV  (53)  ABC,  DuM;  Stuart;  124,800 


Directory  information  is  in  following  order:  caU 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


WBRC-TV 

WPAG-TV 

KTSM-TV 

WCOV-TV 

WKZO-TV 

WVEC-TV 

WDAK-TV 

WJIM-TV 

WSVA-TV 

KVEC-TV 

WKNX-TV 

WKNA-TV 

KCCC-TV 

WOOD-TV 

WTAP-TV 

KRDO-TV 

WTAC-TV 

WB  AY-TV 

KCSJ-TV 

WCOC-TV 

WMTV-TV 

WKNB-TV 

KCJB-TV 

WJMC-TV 

WATR-TV 

KOLN-TV 

CKCR-TV 

CMQ 

KHOL-TV 

WMBR-TV 

WKNY-TV 

WJ  HP-TV 

WLOK-TV 

WINK-TV 

WHIZ-TV 

WMAZ-TV 

KCEB-TV 

WEEK-TV 

WHP-TV 

WGEM-TV 

WARD-TV 

WDAN-TV 

Stain 
I 

Partial 
our  AM 


LESS 

List  of 
Towers 


Write,  wirer    '  Aor  phone 


WLBR-TV 

WRAY-TV 

WERC-TV 

WKLO-TV 

WMRC-TV 

KTSM-TV 

WBRC-TV 

WCOV-TV 

WDAK-TV 

KVEC-TV 

KCCC-TV 

KRDO-TV 

KCSJ-TV 

WKNB-TV 

WATR-TV 


WREX-TV 
WHUM-TV 
KOAM-TV 
WNOK-TV 
WWOR-TV 
KHOL-TV 
WPAG-TV 
WKZO-TV 
WJIM-TV 
WKNX-TV 
WOOD-TV 
WTAC-TV 
WCOC-TV 
KCJB-TV 
KOLN-TV 


WEEU-TV 

WOC-TV  i 
I 

WCOS-TV  j 

WLAM-TV  1 
I 

WHBQ-TV  | 

WMBR-TV  i 
I 

KTSM-TV  ] 

WVEC-TV  i 

WSVA-TV  [ 

WKNA-TV  | 

WTAP-TV  j 

WBAY-TV  | 

WMTV-TV  I 

WJMC-TV  | 

CKCR-TV  ! 
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A-TV 

Covers  the  prosperous 
Keokuk,  Iowa 
Hannibal,  Missouri 
Quincy,  Illinois 
Area 

There  are 

129,405 

Families  Unduplicated 
by  service  from 
any  station  outside 
KHQA-TVs 
Class  B  Contour 


TELEVISION  HOMES 

in  KHQA-TVs 

100  mv/m  CONTOUR 

Exclusive  CBS  and 
DuMont  Television  Outlet 
For  Keokuk-Hannibal-Quincy 
Area 

You  need 

KHQA-TV— Channel  7 

to  cover  this  market 

Represented  by 
WEED  TELEVISION 
Chicago,  New  York,  Detroit, 
Atlanta,  Boston,  Hollywood, 
San  Francisco 

Tower 

886  Feet  above  Average  Terrain 
12  Bay  RCA  Antenna 
36.3  KVY  ERP  Now 
316  KW  ERP  CP 

For  availabilities  write: 

WALTER  J.  ROTHSCHILD 
National   Sales  Manager 

■  2V 


■  SEilATl 


■  Si' STATIONS 

QUINCY,  ILLINOIS 
Affiliated  with  WTAD-AM-FM 
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DELAWARE 

Dovert — 
WHRN  (40),  3/11/53-Unknown 

Wilmington — 

►  WDEL-TV  (12)  NBC,  DuM;  Meeker;  211,522 
WILM-TV  (83),  10/14/53-Unknown 

DISTRICT  OF  COLUMBIA 

Washington — 

►  WMAL-TV  (7)  ABC;  Katz;  595.600 

►  WNBW  (4);  NBC;  NBC  Spot  Sis.;  612,000 

►  WTOP-TV  (9)  CBS;  CBS  Spot  Sis.;  595,600 

►  WTTG  (5)  DuM;  Blair;  559,000 
WOOK-TV  (50)  2/24/54-Unknown 

FLORIDA 

Clearwatert — 

WPGT  (32)  12/2/53-Unknown 

Fort  Lauderdale — 

►  WFTL-TV  (23)  NBC;  Weed;  116,116 

►  WTTV  (17)  ABC,  DuM;  Venard;  107,200  (also 

Miami) 

Fort  Myerst — 

►  WINK-TV  (11)  ABC;  Weed 
Jacksonville — 

►  WJHP-TV  (36)  ABC,  NBC,  DuM;  Perry;  42.416 

►  WMBR-TV  (4)  CBS;  CBS  Spot  Sis.;  243,857 
WOBS-TV*  (30)  Stars  National;  8/12/53-Sept.  '54 

Miami — 

►  WITV  (17)  See  Fort  Lauderdale 

WMIE-TV  (27)  Stars  National;  12/2/53-9/30/54 
WTHS-TV  (*2),  U/12/53-Unknown 

►  WTVJ  (4)  ABC.  CBS,  NBC,  DuM;  Free  & 

Peters;  241,500 
WMFL  (33),  12/9/53-Vnknown 

Orlando — 

WDBO-TV  (6)  CBS,  ABC,  NBC,  DuM;  Blair; 
10/14/53-5/15/54 

Panama  Cityt — 

►  WJDM  (7)  CBS;  Hollingbery 

Pensacolat — 

►  WEAR-TV  (3)  ABC;  Hollingbery;  52,500 

►  WPFA  (15)  CBS,  DuM;  Young;  14.760 

St.  Petersburg — 

►  WSUN-TV  (38)  ABC.  CBS,  NBC,  DuM;  Weed; 

71.200 

Tampat — 

Tampa  Times  Co.  (13),  Initial  Decision  11/30/53 
WFLA-TV   (8)   NBC;   Blair;   Initial  Decision 
7/13/53-June  '54 

West  Palm  Beach — 

WEAT-TV  Inc.  (12)  Walker;  2/18/54-Fall  '54 

►  WIRK-TV  (21)  ABC.  NBC,  DuM;  Weed;  23,650 
WJNO-TV  (5)  NBC;  Meeker;  11/4/53-8/1/54 

GEORGIA 

Albanyt — 

►  WALB-TV  (10)  NBC;  Burn-Smith 

Atlanta — 

►  WAGA-TV  (5)  CBS,  DuM;  Katz;  340,810 

►  WLWA  (11)  ABC,  DuM;  Crosley  Sis.;  340.810 

►  WSB-TV  (2)  NBC;  Petry;  413,235 
WQXI-TV  (36),  U/19/53-Summer  '54 

.August 

►  WJBF-TV  (6)  ABC,  NBC,  DuM;  Hollingbery; 

78,900 

►  WRDW-TV  (12)  CBS;  Headley-Reed;  78,000 
Columbus — 

►  WDAK-TV   (28)  ABC,  NBC,  DuM;  Headley- 

Reed;  53,787 

►  WRBL-TV  (4)  CBS;  Hollingbery;  61.471 
Macon — 

►WNEX-TV  (47)  ABC,  NBC;  Branham;  34,662 

►  WMAZ-TV    (13)    ABC,    CBS.    DuM;  Avery- 

Knodel;  75,593 

Romet — 

►  WROM-TV  (9)  Weed;  94,380 
Savannah — 

►  WTOC-TV  (11)  ABC,  CBS,  NBC,  DuM;  Katz; 

26,000  : 
WSAV  Inc.  (3)  Initial  Decision  3/31/54 

Thomasvillet — 

WCTV  (6),  12/23/53-Unknown 
Valdostat — 

WGOV-TV  (37)  Stars  National;  2/26/53-6/15/54 
IDAHO 

Boiset  (Meridian) — 

►  KBOI  (2)  CBS;  Free  &  Peters;  31,300 

►  KIDO-TV  (7)  ABC,  NBC,  DuM;  Blair;  28,500 

Idaho  Falls — 

►  KID-TV  (3)  CBS,  NBC,  DuM;  Gill-Perna;  20,000 
KIFT  (8)  ABC;  Hollingbery;  2/26/53-Nov.  '54 

Nampat — 
KTVI  (6)  3/11/53-Unknown 

Pocatehot — 

KISJ  (6)  CBS;  2/26/53-November  '54 
KWIK-TV    (10)    ABC;    Hollingbery;  3/26/53- 
Nov.  '54 

Twin  Fallst— 
KLIX-TV    (11)    ABC;    Hollingbery;  3/19/53 
8/1/54 


ILLINOIS 

Belleville  (St.  Louis,  Mo.)— 

►  WTVI  (54)  CBS,  DuM;  Weed;  239,000 
Bloomingtonf — 

►  WBLN  (15)  McGillvra;  113,242 
Champaign — 

►  WCIA  (3)  CBS,  NBC,  DuM;  Hollingbery;  307,000 
WCUI  (21),  7/22/53-Vnknown 

WTLC  (*12),  U/4/53-Unknown 
Chicago — 

►  WBBM-TV  (2)  CBS;  CBS  Spot  Sis.;  1,618,145 

►  WBKB  (7)  ABC;  Blair;  1,618,145 

►  WGN-TV  (9)  DuM;  Hollingbery;  1,618,145 
WHFC-TV  (26),  1/8/53-Unknown 
WIND-TV  (20),  3/9/53-Unknown 

►  WNBQ  (5)  NBC;  NBC  Spot  Sis.;  1,618,145 
WOPT  (44)  2/10/54-Unknown 

WTTW  (*U)  11/5/53-Fall  '54 
Danville — 

►  WDAN-TV  (24)  ABC;  Everett-McKinney;  30,000 
Decatur — 

►  WTVP   (17)   ABC,  DuM;   George  W.  Clark; 

129,500 

Evanstont — 

WTLE  (32),  8/12/53-Unknown 
Harrisburgt — 

►  WSIL-TV  (22)  ABC;  Walker;  30,000 

Joliett— 

WJOL-TV  (48)  Holman;  8/21/53-Unknown 
Peoria — 

►  WEEK-TV  (43)  ABC,  CBS,  NBC,  DuM;  Head- 

ley-Reed; 142,997 

►  WTVH-TV  (19)  ABC.  DuM;  Petry;  106,405 
Quincyt  (Hannibal,  Mo.) — 

►  KHQA-TV  (7)  (See  Hannibal,  Mo.) 

►  WGEM-TV   (10)    ABC,  NBC;  Avery-Knodel; 

108,000 
Rockford — 

►  WREX-TV  (13)  ABC,  CBS:  H-R;  183,002 

►  WTVO  (39)  NBC,  DuM;  Weed;  87,000 
Rock  Island  (Davenport,  Moline) — 

►  WHBF-TV    (4)    ABC.    CBS.    DuM;  Avery- 

Knodel;  264,811 
Springfield — 

►  WICS  (20)  ABC,  NBC,  DuM;  Young;  67,000 

INDIANA 

Bloomington — 

►  WTTV  (4)  ABC,  CBS,  NBC,  DuM;  Meeker; 

530,630 
Elkhartt— 

►  WSJV  (52)  ABC.  NBC,  DuM;  H-R;  118.000 

Evansvillet — 

►  WFIE  (62)  ABC,  NBC,  DuM;  Venard;  56,000 

►  WEHT  (50)  See  Henderson,  Ky. 
Fort  Wayne — 

►  WKJG-TV  (33)  ABC,  CBS,  NBC,  DuM;  Ray- 

mer;  78,937 

Anthony  Wayne  Bcstg  Co.  (69),  Initial  De- 
cision 10/27/53 
Indianapolis — 

►  WFBM-TV  (6)  ABC,  CBS,  NBC,  DuM;  Katz; 

463,200 

WISH-TV  (8)  CBS;  Boiling;  1/28/54-7/1/54 
(granted  ST  A  April  5) 
LaFayettet — 

►  WFAM-TV  (59)  NBC;  Rambeau;  48,600 
Muncie — 

►  WLBC-TV  (49)  ABC,  CBS,  NBC,  DuM;  Hol- 

man, Walker;  69,300 
Princetont — 

►  WRAY-TV  (52)  Walker;  55,400 
South  Bend — 

►  WSBT-TV  (34)  ABC,  CBS,  NBC,  DuM;  Ray- 

mer;  105,665 
Terre  Hautet — 

WTHI-TV  (10)  CBS;  Boiling;  10/7/53-7/1/54 
Waterloot — 

WINT  (15)  4/6/53-6/15/54 

IOWA 

Ames — 

►  WOI-TV  (5)  ABC,  CBS,  DuM;  Weed;  240.000 
Cedar  Rapids — 

►  KCRI-TV  (9)  ABC,  DuM;  Venard;  116,444 

►  WMT-TV  (2)  CBS;  Katz;  224,280 
Davenport  (Moline,  Rock  Island) — 

►  WOC-TV  (5)  NBC;  Free  &  Peters;  264,811 
Des  Moines — 

►  KGTV  (17)  Hollingbery;  46,713 

►  WHO-TV  (13)  NBC;  Free  &  Peters 
Fort  Dodget — 

►  KQTV  (21)  Pearson;  42,100 
Mason  Cityt — 

KGLO-TV    (3)    CBS,   DuM;    Weed;  10/14/53- 
5/15/54 
Sioux  City— 
KCTV  (36),  10/30/52-Unknown 

►  KVTV  (9)  ABC,  CBS,  NBC,  DuM;  Katz;  107,870 
KTIV  (4)  Hollingbery;  1/21/54-8/16/54 

Waterloo — 

►  KWWL-TV    (7)   ABC,   NBC,   DuM;  Headley- 

Reed;  101,448 
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KANSAS 

Great  Bendt— 

KCKT  (2)  3/3/54-Vnknovm 
butchinson — 

»•  KTVH  (12)  ABC,  CBS,  DuM;  H-R;  104,309 

Manhattan! — 

KSAC-TV  (*8),  7/24/53-Unknown 
Pittsburgt— 

►  KOAM-TV  (7)  ABC.  CBS,  NBC.  DuM;  Katz; 

50,000 
Topeka — 
KTKA  (42),  11/5/53-Unknown 

►  WTBW-TV  (13)  ABC,  CBS,  DuM;  Capper  Sis.; 

49,808 
Wichita — 

KAKE-TV  (10)  4/1/54-July  '54 

►  KEDD  (16)  ABC,  NBC,  Petry;  80,457 

KENTUCKY 

Ashlandt — 
WPTV  (59)  Petry;  8/14/52-Vnknown 

Eendersont  (Evansville,  Ind.) — 

*■  WEHT  (50)  CBS;  Meeker;  42,969 

Lexingtont — 

WLAP-TV  (27)  12/3/53-See  footnote  (c) 

WLEX-TV  (18)  4/13/54-Unknovm 
Louisville — 

►  WAVE-TV  (3)  ABC,  NBC,  DuM;  NBC  Spot 

Sis.;  369,634 

►  WHAS-TV  (11)   CBS;  Harrington,  Righter  & 

Parson9.   See  footnote  (b). 
WKLO-TV  (21)  See  footnote  (d) 
WQXL-TV  (41)  For  joe;  1/15/53-Summer  '54 
Newportt — 

WNOP-TV  (74)  12/24/53-Vnknown 

Paducaht — 

WTLK  (43),  9/16/53-Unknown 
LOUISIANA 

Alexandria! — 
KALB-TV  (5)  Weed;  12/30/53-9/1/54 

Baton  Rouge — 

►  WAFB-TV  (28)  ABC,  CBS,  NBC,  DuM;  Young; 

48,000 

WBRZ  (2)  Hollingbery;  1/28/54-9/1/54 
Lafayettet — 

KVOL-TV  (10),  9/16/53-7/1/54 
KLFY-TV  (10),  Rambeau;  9/16/53-7/1/54 

Lake  Chariest — 
KPLC-TV  (7)  Weed;  11/12/53-9/1/54 

►  KTAG  (25)  CBS,  ABC,  DuM;  Young;  17,000 
Monroe — 

►  KNOE-TV  (8)  CBS,  NBC,  ABC,  DuM;  H-R; 

125,000 

KFAZ  (43)  See  footnote  (d) 
New  Orleans — 

WCKG  (26)  Gill-Perna;  4/2/53-Late  '54 
WCNO-TV  (32)  Forjoe;  4/2/53-Summer  '54 

►  WDSU-TV  (6)  ABC,  CBS,  NBC,  DuM;  Blair; 

250,005 

►  WJMR-TV  (61)  ABC,  CBS.  DuM;  McGillvra; 

65,691 

WTLO  (20),  2/26/53-Unknown 
Shreveport — 

►  KSLA  (12)  ABC.  CBS,  NBC,  DuM;  Raymer; 

36,200 

MAINE 

Bangort — 

►  WABI-TV  (5)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery;  58,600 

Murray  Carpenter  &  Assoc.  (2)  Initial  Decision 

3/26/54 
Lewiston — 

►  WLAM-TV   (17)    CBS,   DuM;  Everett-McKin- 

ney;  19,037 
Polandt — 

WMTW  (8)  7/8/53-7/1/54 
Portland — 

►  WCSH-TV  (6)  NBC;  Weed;  89,875 
WGAN-TV  (13)  Avery-Knodel;  11/19/53-5/16/54 

(granted  STA  March  29) 

+-WPMT    (53)    ABC,    CBS,    DuM;  Everett-Mc- 
Kinney;  38,700 

MARYLAND 

Baltimore — 

►  WAAM  (13)  ABC,  DuM;  Harrington,  Righter 

&  Parsons;  543,927 

►  WBAL-TV  (11)  NBC;  Petry;  543,927 
WITH- TV  (72)  Forjoe;  12/18/52-Fall  '54 

»-WMAR-TV  (2)  CBS;  Katz;  543.927 
WTLF  (18)  12/9/53-Summer  '54 

Cumberland! — 

WTBO-TV  (17)  U/12/53-Summer  '54 
Salisbury! — 

WBOC-TV  (16)  Burn-Smith;  3/11/53-5/24/54 
(granted  STA  Feb.  18) 

MASSACHUSETTS 

Adams  (Pittsfield)t— 

►  WMGT  (74)  DuM;  Walker;  134,110 


Boston — 

WBOS-TV  (50)  3/26/53-Unknown 

►  WBZ-TV  (4)  NBC;  Free  &  Peters;  1,171,111 
WGBK-TV  ("2)  7/16/53-10/1/54 

WJDW  (44)  8/12/53-Unknown 

►  WNAC-TV  (7)  ABC,  CBS,  DuM;  H-R;  1,171,111 
Brocktont — 

WHEF-TV  (62),  7/30/53-Fall  '54 
Cambridge  (Boston) — 

►  WTAO-TV     (56)     DuM;  Everett-McKinney; 

118,000 
New  Bedford  t — 

WTEV-TV  (28)  Walker;  7/11/53-Summer  '54 
Pittsfieldt— 

WBEC-TV  (64)  11/12/53-Unknown 
Springfield — 

►  WHYN-TV  (55)  CBS,  DuM;  Branham;  132,000 

►  WWLP  (61)  ABC,  NBC;  Hollingbery;  128,000 
Worcester — 

WAAB-TV  (20)  Hollingbery;  8/12/53-Aug.  '54 

►  WWOE-TV  (14)  ABC,  DuM;  Raymer;  45,640 

MICHIGAN 

Ann  Arbor — 

►  WPAG-TV  (20)  DuM;  Everett-McKinney;  18.000 
WUOM-TV  C26),  U/4/53-Unknown 

Battle  Creek— 

WBCK-TV   (58)  Headley-Reed;  11/20/52-Sum- 
mer  '54 

WBKZ  (64)  ABC;  Weed;  see  footnote  (e) 
Bay  City  (Midland,  Saginaw) — 

►  WNEM-TV    (5)    NBC,    DuM;  Headley-Reed; 

205.160 

Cadillact — 

►  WW TV  (13)  ABC,  CBS,  DuM;  Weed;  42.772 
Detroit— 

WCIO-TV  (62),  11/19/53-Unknown 

►  WJBK-TV  (2)  CBS,  DuM;  Katz;  1.420,500 

►  WWJ-TV  (4)  NBC;  Hollingbery,  1,277,991 

►  WXYZ-TV  (7)  ABC;  Blair;  1,140,000 
East  Lansingt — 

►  WKAR-TV  (*60) 
Flint— 

WFDF-TV  (12),  Initial  Decision  5/11/53 
WTAC-TV  (16)  See  footnote  (d) 
Grand  Rapids — 

►  WOOD-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

396.580 

Kalamazoo— 

►  WKZO-TV  (3)  ABC,  CBS,  NBC,  DuM;  Avery- 

Knodel;  380,670 

Lansing — 

►  WTLS-TV  (54)  ABC,  DuM;  Venard;  42,000 

►  WJIM-TV  (6)  ABC,  CBS,  NBC,  DuM;  H-R; 

254,700 

Marquettet — 
Peninsula  Tv  Inc.  (6)  4/7/54-Oct.  '54 

Muskegont — 

WTVM(35),  12/23/52-Unknown 

Saginaw  (Bay  City,  Midland) — 

►  WKNX-TV  (57)  ABC,  CBS;  Gill-Perna;  79,200 
WSBM-TV  (51),  10/29/ 53-Unknovm 

Traverse  City  t — 
WPBN-TV  (7)  Holman;  11/25/53-Unknown 

MINNESOTA 

Austinf — 

►  KMMT  (6)  ABC,  CBS,  DuM;  Pearson;  78,925 
Duluthf  (Superior,  Wis.) — 

►  KDAL-TV  (3)  NBC;  Avery-Knodel 

►  WFTV  (38)  ABC,  CBS,  NBC,  DuM;  Young; 

36,000 

Hibbingt— 
KHTV  (10),  1/13/54-Unknown 

Minneapolis  (St.  Paul) — 

►  WCCO-TV    (4)    CBS,   DuM;    Free   &  Peters; 

447,200 

►  WTCN-TV  (11)  ABC;  Blair;  427,000 
Rochester — 

►  KROC-TV  (10)  NBC,  DuM;  Meeker;  70,000 
St.  Paul  (Minneapolis) — 

►  KSTP-TV  (5)  NBC;  Petry;  452,300 

►  WMTN-TV  (11)  ABC;  Blair;  427,000 

MISSISSIPPI 

Columbust — 
WCBI-TV  (28),  3/11/53-Unknown 

Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 
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Jackson — 

►  WJTV  (25)  CBS,  DuM;  Katz;  50,224 

►  WLBT  (3)  NBC;  Hollingbery;  85,607 

►  WSLI-TV  (12)  ABC;  Weed;  88,650 
Meridiant — 

►  WCOC-TV  (30) 

►  WTOK-TV  (11)  ABC,  CBS,  NBC,  DuM;  Head- 

ley-Reed;  44,300 

MISSOURI 

Cape  Girardeaut — 
KFVS-TV    (12)    CBS;    Pearson;  10/14/53-Un- 

known 

KGMO-TV  (IS),  4/16/53-Unknown 
Claytont — 

KFUO-TV  (30),  2/5/53-Unknown 
Columbia — 

►  KOMU-TV   (8)  ABC,  CBS,  NBC,  DuM;  H-R; 

43.559 
Festust — 

KACY  (14)  Raymer;  See  footnote  (d) 
Hannibalt  (Quincy.  111.) — 

►  KHQA-TV  (7)  CBS,  DuM;  Weed;  110,764 

►  WGEM-TV  (10)  See  Quincy,  111. 
Joplint — 

KSWM-TV  (12)  CBS;  Venard;  12/23/53-8/15/54 
Kansas  City — 

►  KCMO-TV  (5)  ABC,  DuM;  Katz;  389,182 

►  KMBC-TV  (9)  CBS;  Free  &  Peters;  389,182 

►  WDAF-TV   (4)   NBC;   Harrington,  Righter  & 

Parsons;  389,182 

►  WHB-TV  (9)  CBS;  Blair;  389,182 

Kirksvillet — 

KTVO  (3)  12/16/53-6/15/54 
St.  Joseph — 

►  KFEQ-TV  (2)  CBS,  DuM;  Headley-Reed;  99,418 
St.  Louis — 

KACY  (14)  See  Festus 
KETC  (*9),  5/7/53-June  '54 

►  KSD-TV  (5)  ABC,  CBS,  NBC;  NBC  Spot  Sis; 

621,426 

►  KSTM-TV  (36)  ABC;  H-R;  215,000 


TOP  MULTI-WEEKLY  SHOWS 


I  THE  OMAHA  AREA 
ARE  On' 


Trail  Time* 

Eddie  Fisher 

Camel  News 
Caravan 

Weather,  Sports 
(10:00  p.m.)* 


•  Dinah  Shore 

•  6:20  p.m.  News* 

•  Stand  By  For 
Action* 

•  TV  News  Roundup  | 
(10:15  p.m.)* 


♦WOW-TV  "Live"  Studio  Shows  . 

100,000  WAITS  •  DUMONT  •   NBC  AfF.  •  Blair  IV-Rep. 
A  Meredith  Station  •  Affiliated  with  "Belter  Homes  &  Gardens"  and 
"Successful  Farming"  magazines. 
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Wlh-TV   (42),  2/12/53-Unknown 

►  WTVI  (54)  See  Belleville,  111. 
KWK-TV  (4)  4/21/54-Unknown 

Sedaliat — 

KDRO-TV  (6)  Pearson;  2/ 26/ 53 -Unknown 
Springfieldt— 

►  KTTS-TV  (10)  CBS,  DuM;  Weed;  39,896 

►  KYTV  (3)  ABC,  NBC;  Hollingbery;  46,080 

MONTANA 

Billingst— 

►  KOOK-TV  (2)  ABC,  CBS,  DuM;  Headley-Reed; 

9.00P 

Buttet— 

►  KOPR-TV  (4)  CBS,  ABC;  Hollingbery;  7,000 

►  KXLF-TV  (6)  NBC,  DuM;  Walker;  4,200 
Great  Fallsf— 

►  KFBB-TV  (5)  CBS,  DuM;  Headley-Reed  4,100 
Missoulat — 

KGVO-TV  (13)  CBS;  Gill-Perna;  3/11/53-7/1/5* 
NEBRASKA 

Holdrege — 

►  KHOL-TV  (13)  CBS,  DuM;  Meeker;  23,000 
Lincoln — 

KFOR-TV  (10)  See  footnote  (d) 

►  KOLN-TV  (12)  ABC,  CBS,  DuM;  Avery -Kno- 

del;  77,717 

Omaha — 

►  KMTV  (3)  ABC,  CBS,  DuM;  Petry;  241,052 
+■  WOW-TV  (6)  DuM,  NBC;  Blair;  237,993 

NEVADA 

Las  Vegast — 

►  KLAS-TV  (8)  ABC,  CBS,  NBC,  DuM;  Weed; 

14,720 

Renot — 

►  KZTV   (8)  ABC.  CBS,  NBC,  DuM;  Pearson; 

13,623 

NEW  HAMPSHIRE 

Keenet — 

WKNE-TV  (45),  4/22/53-Unknown 
Manchestert — 

►  WMUR-TV  (9)  ABC,  DuM;  Weed;  210,000 
Mt.  Washingtonf — 

WMTW  (8)  See  Poland,  Me. 

NEW  JERSEY 

Asbury  Parkt — 

«►  WRTV  (58)  107,000 

Atlantic  City — 

►  WFPG-TV  (46)  ABC,  CBS,  NBC,  DuM;  Pear- 

son; 16,875 
WOCN  (52),  1/8/53-Unknown 

Camdent — 

WKDN-TV  (17),  1/28/54-Unknown 
Newark  (New  York  City) — 
»>  WATV  (13)  Weed;  4,150,000 

New  Brunswickt — 
WDHN  (47),  4/2/53-Unknown 
WTLV  (*19),  12/4/52-Unknown 

Trentont — 
WTTM-TV  (41),  For  joe;  7/16/53-Unknown 

NEW  MEXICO 

Albuquerquet — 

►  KGGM-TV  (13)  CBS;  Weed;  42,000 
t-KOAT-TV  (7)  ABC;  Hollingbery;  40,000 

►  KOB-TV  (4)  NBC,  DuM;  Branham;  40,548 

Roswellt — 

►  KSWS-TV  (8)  ABC,  CBS,  NBC,  DuM;  Meeker; 

20,439 

NEW  YORK 

Albany  (Schenectady,  Troy) — 

WPTR-TV  (23)  6/10/53-Unknown 
»>  WROW-TV    (41)    ABC,    CBS,    DuM;  Boiling; 
77,482 

WTVZ  (*17),  7/24/52-Unknown 
Binghamton — 

►  WNBF-TV  (12)  ABC.  CBS,  NBC,  DuM;  Boi- 

ling; 274,238 
WQTV  (*46),  8/14/52-Unknown 

Bloomingdalet  (Lake  Placid) — 

WBLD  (5)  12/2/53-Summer  '54 
Buffalo — 

►  WBEN-TV  (4)  ABC,  CBS.  DuM;  Harrington, 

Righter  &  Parsons;  398,832.  See  footnote  (a). 

►  WBUF-TV  (17)  ABC,  CBS,  NBC,  DuM;  H-R; 

135,000  - 
WTVF  (*23)  7/24/52-Unknown 

WGRB  (2)  NBC;  Headley-Reed;  4/7/54- July  '54 


Carthagef — 

WCNY-TV  (7)  ABC,  CBS;  Weed;  3/3/54- Aug.  '54 
Elmira — 

►  WECT  (18)  NBC;  Everett-McKinney;  28,462 

►  WTVE  (24)  ABC,  CBS,  DuM;  Forjoe;  30,000 
Ithacat — 

V/HCU-TV  (20)  CBS;  1/8/53-November  "54 
WIET   (*14),  1/8/53-Vnknown 

Jamestownt — 

WJTN-TV  (58),  1/23/53-Unknown 
Kirigstonf — 

WKNY-TV  (66)  ABC,  CBS,  NBC,  DuM;  Meeker 
1/23/53-5/15/54  (granted  ST  A  April  21) 

New  York — 

►  WABC-TV  (7)  ABC;  Petry;  4,150.000 

►  WABD  (5)  DuM;  Avery-Knodel;  4,150,000 

►  WATV  (13)  See  Newark,  N.  J. 

►  WCBS-TV  (2)  CBS;  CBS  Spot  Sis.;  4,150,000 

►  WNBT  (4)  NBC;  NBC  Spot  Sis.;  4,150.000 

►  WOR-TV   (9)    WOR;   WOR-TV   Sis.;  4.150.00C 
»>WPIX  (11)  Free  &  Peters;  4,150,000 

WGTV  (*25),  8/14/52-Unknown 

Rochester — 

WCBF-TV   (15),  6/10/53-Unknown 

►  WHAM-TV  (6)  NBC;  Hollingbery;  210,000 

►  WHEC-TV  (10)  ABC,  CBS;  Everett-McKinney; 

210,000 

WRNY-TV  (27),  4/2/53-Unknown 
WROH  (*21),  7/24/52-Unknown 

►  WVET-TV  (10)  ABC,  CBS;  Boiling;  210,000 
Schenectady  (Albany,  Troy) — 

►  WRGB  (6)  ABC,  CBS,  NBC,  DuM;  NBC  Spot 

Sis.;  303,400 

►  WTRI  (35)  CBS;  Headley-Reed;  79,506 
Syracuse — 

►  WHEN-TV  (8)  ABC.  CBS,  DuM;  Katz;  340.000 
WHTV   ("43),  9/18/52-Unknown 

►  WSYR-TV  (3)  NBC;  Headley-Reed;  340,000 
Utica — 

WFRB  (19),  7/1/53-Unknown 

►  WKTV   (13)   ABC,  CBS,  NBC,  DuM;  Cooke; 

137,500 

NORTH  CAROLINA 

Ashevillet — 

»>  WISE-TV  (62)  ABC,  CBS,  NBC,  DuM;  Boiling 

22,500 

WLOS-TV   (13)   Venard;  12/9/53-Aug.  '54 
Chapel  Hillt— 

WUNC-TV  (*4),  9/30/53-September  '54 
Charlotte— 

►  WAYS-TV    (36)    ABC,    NBC,    DuM;  Boiling 

42.000 

►  WBTV  (3)  CBS,  NBC,  DuM;  CBS  Spot  Sis. 

398,591 

Durhamt — 

WTIK-TV  (11)  Headley-Reed;  1/21/54-9/1/54 
Fayettevillet — 

WFLB-TV  (18)  4/13/54-Unknown 
Gastoniat — 

WNSC-TV  (48)  4/7/54-Summer  '54 
Goldsborot — 

WTVX  (34),  9/30/53-Unknown 
Greensboro — 

WCOG-TV    (57)    ABC;    Boiling;  U/20/52-Un- 
known 

►  WFMY-TV  (2)  ABC,  CBS,  DuM;  Harrington 

Righter  &  Parsons;  222,741 
Greenville — 

►  WNCT  (9)  ABC,  CBS,  NBC,  DuM;  Pearson 

53,100 
Raleigh — 

►  WNAO-TV  (28)  ABC,  CBS,  NBC,  DuM;  Avery-,;  i 

Knodel;  57,840 
Wilmington  t — 

►  WMFD-TV  (6)  NBC;  Weed 
WTHT  (3)  2/ 17/54- Aug.  '54 

Winston-Salem — 

►  WSJS-TV  (12)  NBC;  Headley-Reed;  202,954 

►  WTOB-TV  (26)  ABC,  DuM;  H-R;  49,500 

NORTH  DAKOTA 

Bismarckt — 

►  KFYR-TV  (5)   CBS,  NBC,  DuM;  Blair;  6,12 
Fargot — 

»>  WDAY-TV  (6)  ABC,  CBS,  NBC,  DuM;  Free  & 
Peters;  42,260 

Grand  Forkst — 

KNOX-TV  (10)  3/10/54-Unknown 
Minott — 

►  KCJB-TV  (13)  ABC,  CBS,  NBC,  DuM;  Weed 

20,190 
Valley  Cityt— 
KXJB-TV  (4)  CBS;  Weed;  8/5/53-July  '54 

OHIO 

Akron — 

►  WAKR-TV  (49)  ABC;  Weed;  49,431 

Ashtabulaf — 

►  WICA-TV  (15)  18,000 


Broadcasting 


Telecastinc 


f: 


(35) 

(73) 


Weed;  12/4/52-Spring 
NBC;  H-R;  57,234 


•54 


115,000 
Raymer; 


Pear- 


Cincinnati — 
WCET  (*48)  12/2/53-May  '54 
WCPO-TV  (9)  ABC,  DuM;  Branham;  450,000 
WKRC-TV  (12)   CBS;  Katz;  450,000 
WLWT  (5)  NBC;  WLW  Sis.;  450,000 
WQXN-TV  (54)  Forjoe;  5/14/53-October  '54 
leveland — 

WERE-TV  (65),  6/18/53-Unknown 
WEWS  (5)  CBS:  Branham;  1,030,000 
WNBK  (3)  NBC;  NBC  Spot  Sis;  873,131 
WXEL  (8)  ABC,  CBS.  DuM;  Katz;  823.629 
WHK-TV  (19)  11/25/53-Unknown 
olumbus — 

WBNS-TV  (10)  CBS;  Blair;  307,000 
WLWC  (4)  NBC;  WLW  Sis.;  307,000 
WOSU-TV    (*34),  4/22/53-Unknown 
•-WTVN  (6)  ABC,  CBS,  DuM;  Katz;  373,495 
Dayton — 

WHIO-TV  (7)  ABC.  CBS,  DuM;  Hollingbery; 
637,330 

WIFE  (22)  See  footnote  (d) 
>WLWD  (2)  NBC;  WLW  Sis;  310,000 
Elyriat — 

WEOL-TV  (31)  2/11/54-Fall  '54 
Lima — 
WIMA-TV 

►  WLOK-TV 
ej  Mansfieldf — 

Fergum  Theatres  Inc.  (36)  Initial  Decision 
5/5/54 
Massillont — 

WMAC-TV  (23)  Petry;  9/4/52-Unknown 
Steubenville — 
::  ►WSTV-TV  (9)  CBS;  Avery-Knodel;  1,083,900 
Toledo — 

►  WSPD-TV  (13)  ABC,  CBS,  NBC,  DuM;  Katz; 

280,080 
1  Youngstown — 

►  WFMJ-TV  (73)  NBC;  Headley-Reed; 

►  WKBN-TV    (27)    ABC,   CBS,  DuM; 

117,777 

WUTV  (21)  Petry;  9/25/52-Unknown 
Zanesville — 
:  V  WHIZ-TV  (50)  ABC,  CBS,  NBC,  DuM; 
son;  31,250 

OKLAHOMA 

Adat— 

*P    KTEN     (10),    12/16/53-6/1/54     (granted  STA 
April  6) 
Enidt— 

KGEO-TV  (5)  ABC;  Pearson;  12/16/53-6/15/54 
Lawtont — 

^►KSWO-TV  (7)  DuM;  Everett-McKinney;  46,400 
Miamit — 

KMTV  (58),  4/22/53-Unknown 
Muskogeet — 

KTVX  (8)  4/7/54-Unknovm 
Oklahoma  City — 

►  KMPT  (19)  DuM;  Boiling;  98,267 

►  KTVQ  (25)  ABC.  NBC;  H-R;  106,344 

►  KWTV  (9)  CBS,  DuM;  Avery-Knodel;  256,102 

►  WKY-TV  (4)  ABC,  NBC;  Katz;  263,667 
KETA  (*13)  12/2/53-Unknown 

Tulsa — 

►  KCEB  (23)  NBC,  DuM;  Boiling;  65,000 

►  KOTV  (6)  ABC,  CBS,  NBC,  DuM;  Petry;  229,100 
KSPG  (17)  2/4/54-Unknown 

■J 

OREGON 

Eugene — 

I;!*-KVAL-TV  (13)  NBC;  Hollingbery 
Medford — 

►  KBES-TV  (5)  ABC,  CBS,  NBC,  DuM;  Blair 
7-  Portland— 

►  KOIN-TV  (6)  ABC,  CBS;  Avery-Knodel;  182,283 

►  KPTV  (27)  ABC,  NBC,  DuM;  NBC  Spot  Sis.; 

167,172 

•    Oregon  Tv  Inc.  (12),  Initial  Decision  11/10/53 
Salemt— 
KSLM-TV  (3),  9/30/53-Unknown 
PENNSYLVANIA 

Allentownt — 
WFMZ-TV 
mer  '54 

WQCY  (39) 
Altoona — 

WFBG-TV  (10)  ABC,  CBS,  NBC,  DuM;  H-R; 
428,774 
Bethlehem — 

►  WLEV-TV  (51)  NBC;  Meeker;  67.516 
Chambersburgt — 

k;^  WCHA-TV  (46)  CBS,  DuM;  Forjoe;  15,500 
Easton — 

►  WGLV  (57)  ABC,  DuM;  Headley-Reed;  75,410 
Erie— 

►  WICTJ  (12)  ABC,  NBC,  DuM;  Petry;  208,500 
'►WSEE  (35)  CBS;  Avery-Knodel 

WLEU-TV  (66)  12/31/53-Vnknown 
Harrisburg — 

WCMB-TV  (27)  Cooke;  7/24/53-8/1/54 
'►WHP-TV  (55)  CBS;  Boiling;  118,150 
*-  WTPA  (71)  NBC;  Headley-Reed;  118,150 


Avery-Knodel;  7/16/53-Sum- 

Weed;  8/12/53 — Unknown 


Hazletont — 

WAZL-TV  (63)  Meeker;  12/18/52-Unknown 
Johnstown — 

►  WARD-TV  (56)  Weed 

►  WJAC-TV  (6)  CBS,  NBC,  DuM;  Katz;  757.183 
Lancaster — 

►  WGAL-TV  (8)  ABC,  CBS,  NBC,  DuM;  Meeker; 

295,847 

WWLA  (21)  Venard;  5/7/53-Fall  '54 
Lebanont — 

►  WLBR-TV  (15)  Pearson;  146,575 
New  Castlet — 

►  WKST-TV     (45)     DuM;  Everett-McKinney; 

139,578 
Philadelphia — 

►  WCATJ-TV  (10)  CBS;  CBS  Spot  Sis;  1,609,667 

►  WFIL-TV  (6)  ABC,  DuM;  Katz;  1,793,362 
WIBG-TV  (23),  10/21/53-Unknown 
WIP-TV  (29),  11/26/52-Unknown 

►  WPTZ  (3)  NBC;  Free  &  Peters;  1,767,042 
Pittsburgh — 

►  WDTV  (2)  ABC,  CBS,  NBC,  DuM;  DuM  Spot 

Sis.  963,820 

►  WENS  (16)  ABC,  CBS;  Petry;  236,452 

►  WKJF-TV  (53)  CBS,  NBC,  DuM;  Weed;  300,000 

►  WQED  («13) 

WTVQ  (47)  Headley-Reed;  12/23/52-Unknown 
Reading — 

►WEEU-TV    (33)    ABC,    NBC;  Headley-Reed; 

54,206 

►  WHUM-TV  (61)  CBS;  H-R;  175,000 
Scranton — 

►  WARM-TV  (16)  ABC;  Hollingbery;  150,000 

►  WGBI-TV  (22)  CBS;  Blair;  155,000 

►  WTVU  (73)  Everett-McKinney:  150.424 
Sharont — 

WSHA  (39)  1/27/54-Vnknown 

Wilkas-Barre — 

►  WBRE-TV  (28)  NBC;  Headley-Reed;  155,000 

►  WILK-TV    (34)    ABC,    DuM;  Avery-Knodel; 

160,000 

Williamsportt — 
WRAK-TV    (36)    Everett-McKinney;  11/13/52- 
Spring  '54 

York— 

►  WNOW-TV  (49)  DuM;  Hollingbery;  72,000 

►  WSBA-TV  (43)  ABC;  Young;  76,100 

RHODE  ISLAND 

Providence — 

►  WJAR-TV  (10)  ABC,  CBS,  NBC,  DuM;  Weed; 

1,109,060 

►  WNET  (16)  CBS;  Raymer 

WPRO-TV  (12)  Blair;  9/2/53-Unknown  (grant- 
ed STA  Sept.  23) 

SOUTH  CAROLINA 

Aikent — 

WAKN-TV  (54)  10/21/53-Unknown 
Anderson — 

►  WAIM-TV  (40)  CBS;  Headley-Reed;  43,750 
Camdenf — 

WACA-TV  (15)  6/3/53-Unknown 
Charleston — 

►  WCSC-TV  (5)  ABC,  CBS,  NBC,  DuM;  Free  & 

Peters;  74,044 
WUSN-TV  (2)  NBC:  3/25/54-9/1/54 

Columbia — 

►  WCOS-TV  (25)  ABC;  Headley-Reed;  47,000 

►  WIS-TV  (10)  NBC;  Free  &  Peters;  97,465 

►  WNOK-TV  (67)  CBS,  DuM;  Raymer;  46,000 
Florencet — 

WBTW  (8)  CBS;  11/25/53-Sept.  '54 
Greenville — 

►  WFBC-TV  (4)  NBC;  Weed;  287,266 

►  WGVL  (23)  ABC,  DuM;  H-R;  75,300 

Greenwoodt — 

WCRS-TV  (21)  4/8/53-Unknown 
Spartanburgt — 

WSPA-TV    (7)    CBS;    Hollingbery;  11/25/53- 
Aug.  '54 

WSCV  (17)  7/30/53-Unknown 

SOUTH  DAKOTA 

Rapid  Cityt— 

KTLV  (7)  2/24/54-Unknown 
Sioux  Fallsf — 

►  KELO-TV  (11)  ABC,  NBC;  Raymer;  56,119 


Directory  Information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


FOREVER 


AMBER 


WATCHES 

\ 


WHEN 


>romeone  has  captured  Amber's 
heart  at  last.  It's  the  end  of 
love  'em  and  leave  'em  —  Amber 
doesn't  ramble  anymore. 


WHEN-TV  is  the  successful 
suitor  who  has  won  Amber's 
affections.  No  ricochet 
romance,  either  —  this  was 
love  at  first  sight,  just  the 
way  it  was  with  more  than 
250  communities  in  upstate 
New  York  (Amber  is  only 
one  of  'em.)They've  opened 
their  loving  hearts  to 
Channel  8  .  .  .  and  opened 
their  purses,  too,  ready  to 
spend  at  the  slightest 
word  from  the  object  of 
their  affections.  Want  a 
private  line  to  Amber's 
heart  (and  pocketbook)? 
Try  Channel  8. 


SEE  YOUR  NEAREST  KATZ  AGENCY 


CBS 
ABC 

DUMONT 
A 

MEREDITH 
STATION 


WATCHES 


WHt# 


Broadcasting 


Telecasting 
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SYRACUSE,  N.Y 
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FOR  THE 


RECORD 


TENNESSEE 

Chattanooga — 

►  WDEF-TV  (12)  ABC,  CBS,  NBC,  DuM;  Bran- 

ham 
Jacksont — 

WDXI-TV  (9)  Burn-Smith;  12/2/53-Aug.  '54 

Johnson  City — 

►  WJHL-TV  (11)  ABC,  CBS,  NBC,  DuM;  Pear- 

son 59,078 
Knoxville — 

►  WATE  (6)  ABC,  NBC;  Avery-Knodel;  63,620 

►  WTSK  (26)  CBS,  DuM;  Pearson;  60,500 
Memphis — 

►  WHBQ-TV  (13)  CBS;  Blair;  276,342 

►  WMCT  (5)  ABC,  NBC,  DuM;  Branham;  276,342 

Nashville — 

►  WSLX-TV  (8)  CBS;  HoUingbery;  186,176 
►WSM-TV  (4)  NBC,  DuM;  Perry:  186,176 
Old  Hickory  (Nashville) — 

WLAC-TV  (5)  Katz;  8/5/53-6/1/54 

TEXAS 

Abilenet — 

►  KRBC-TV  (9)  ABC,  NBC,  DuM;  Pearson;  30,316 
Amarillo — 

►  KFDA-TV  (10)  ABC,  CBS;  Branham;  48,760 

►  KGNC-TV  (4)  NBC,  DuM;  Katz;  48,760 
KLYN-TV  (7)  12/11/53-Unknown 

Austin — 

►  KTBC-TV  (7)  ABC,  CBS,  NBC,  DuM;  Raymer; 

69,  032 
Beaumontt — 

KBMT    (31)     12/4/52-5/9/54    (granted    ST  A 
April  5) 

KTRM-TV  (6)  Initial  Decision  7/22/53 
Corpus  Christit — 

KVDO  (22)  1/6/53-6/15/54 

KTLG  (43)  12/9/53-Unknown 
Dallas— 

KDTX  (23)  1/15/53-Unknown 

KLIF-TV  (29)  2/12/53-8/1/54 

►  KRLD-TV  (4)  CBS;  Branham;  375,721 


RCA- 58 20.  General  Purpose 
Image  Orthicon  —  in  stock  at 
ALLIED.  RCA-5820,  $1200 

RCA-10SP4.  Monitor  Kine- 
scope—in stock.  RCA-10SP4,  $54 

Our  prices  and  conditions  of  sale  are 
identical  to  those  of  the  manufacturer. 
Look  to  ALLIED  for  prompt  delivery 
of  all  RCA  Broadcast-type  tubes.  Let  us 
save  you  time  and  effort. 


Refer  to  your  ALLIED  268-page 
Buying  Guide  for  station  equip- 
ment and  supplies.  Get  what 
you  want  when  you  want  it. 
Ask  to  be  put  on  our  "Broad- 
cast Bulletin"  mailing  list. 


ALLIED  RADIO 

100  N.  Western  Ave.,  Chicago  80 
Phone:  HAymarket  1-6800 


►  WFAA-TV  (8)  ABC,  NBC,  DuM;  Petry;  337,000 
El  Paso— 

►  KROD-TV    (4)    ABC,   CBS,   DuM;  Branham; 

51,483 

►  KTSM-TV  (9)  NBC;  HoUingbery;  40,290 
KELP-TV  (13)  Forjoe;  3/18/54-Sept.  '54 

Ft.  Worth— 

►  WBAP-TV   (5)   ABC,  NBC;   Free  &  Peters; 

372,500 
Galveston — 

►  KGUL-TV  (11)  ABC,  CBS,  DuM;  CBS  Spot  Sis.; 

276,000 

Harlingenf — 

►  KGBT-TV  (4)  ABC,  CBS,  DuM;  Pearson;  33,400 
Houston — 

►  KNTJZ-TV  (39)  DuM;  Forjoe;  68,144 

►  KPRC-TV  (2)  ABC,  CBS,  NBC,  DuM;  Petry; 

303,500 

KTVP  (23)  1/8/53-Unknown 

►  KUHT  (*8)  281,500 
KXYZ-TV  (29)  6/18/53-Unknown 
KTLJ  (13),  2/23/54-Unknown 

Longviewt — 

►  KTVE  (32)  Forjoe;  20,560 
Lubbockt — 

►  KCBD-TV  (11)  ABC,  NBC;  Pearson;  53,804 

►  KDUB-TV    (13)    CBS,    DuM;  Avery-Knodel; 

53,804 

KFYO-TV  (5)  Katz:  5/7/53-Vnknown 
Lufkinf — 

KTRE-TV  (9)  Venard;  3/11/53-Fall  '54 
Marshallt — 

KMSL  (16)  6/25/53-Unknown 
Midland — 

►  KMXD-TV  (2)  ABC,  CBS,  NBC,  DuM;  Venard; 

31,950 

San  Angelo— 

►  KTXL-TV  (8)  CBS;  Venard;  28,035 
San  Antonio — 

KALA  (35)  3/26/53-Vnknown 

►  KGBS-TV  (5)  ABC,  CBS,  DuM;  Katz;  191,189 

►  WOAI-TV  (4)  NBC;  Petry;  191,189 
Sweetwatert — 

KPAR-TV  (12)  CBS;  Avery-Knodel;  8/26/53- 
Unknown 

Temple — 

►  KCEN-TV  (6)  NBC;  HoUingbery;  73,935 
Texarkana  (also  Texaskana,  Ark.) — 

►  KCMC-TV  (6)  ABC,  CBS,  DuM;  Venard;  66,832 
Tylert— 

►  KETX  (19)  CBS,  NBC,  DuM;  Pearson;  28,405 
KLTV  (7)  1/27/54-Unknown 

Victoriat — 

KNAL  (19)  Best;  3/26/53-Unknown 
Wacot — 

►  KANG-TV  (34)  ABC;  Pearson;  28,000 
Weslacot — 

►  KRGV-TV  (5)  NBC;  Raymer 
Wichita  Falls— 

►  KFDX-TV  (3)  ABC,  NBC;  Raymer;  63,800 

►  KWFT-TV  (6)  CBS,  DuM;  Blair;  85.300 

UTAH 

Provot — 

KOVO-TV  (11)  12/2/53-Vnknown 
Salt  Lake  City— 

►  KDYL-TV  (4)  NBC;  Blair;  161,325 

►  KSL-TV  (5)  ABC,  CBS,  DuM;  CBS  Spot  Sis.; 

161,325 

KVTV  (2)  ABC;  HoUingbery;  3/26/53-8/15/54 
VERMONT 

Montpeliert — 

WMVT  (3)  CBS;  Weed;  3/12/54-Aug.  '54 
VIRGINIA 

Danvillet— 

►  WBTM-TV  (24)  ABC;  HoUingbery;  18,114 
Hampton  (Norfolk) — 

►  WVEC-TV  (15)  NBC;  Rambeau;  94,300 
Harrisonburgf — 

+■  WSVA-TV  (3)  ABC,  CBS,  NBC,  DuM;  Devney; 
80,182 

Lynchburg — 

»►  WLVA-TV  (13)  CBS,  DuM;  HoUingbery;  102,281 
Newport  News — 
WACH-TV  (33)  See  footnote  (d) 


Directory  Information  Is  in  foUowing  order:  caU 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


Norfolk — 

►  WTAR-TV  (4)  ABC,  CBS,  DuM;  Petry;  213,88' 1 

►  WTOV-TV  (27)  ABC,  DuM;  Forjoe;  102,000 

►  WVEC-TV  (15)  See  Hampton 
Richmond — 

WOTV  (29)  12/2/53-Unknown 

►  WTVR  (6)  NBC;  Blair;  445,984 
Roanoke — 

►  WSLS-TV  (10)  ABC,  CBS,  NBC;  Avery-Knodel 

247,544 

WASHINGTON 

Bellinghamt — 

►  KVOS-TV  (12)  DuM;  Forjoe;  65,806 
Seattle— 

►  KING-TV  (5)  ABC;  Blair;  345,300 

►  KOMO-TV  (4)  NBC;  HoUingbery,  345,300 
KUOW-TV  (*9)  12/23/53-September  '54 
Seattle  Construction  Co.  (20)  4/7/54-Unknoun 

Spokane — 

►  KHQ-TV  (6)  NBC:  Katz;  56,539 

►  KXLY-TV  (4)  CBS,  DuM;  Walker;  67,529 
Louis  Wasmer  (2)  3/18/54-Sept.  '54 

Tacoma — 

►  KMO-TV  (13)  Branham;  345,300 

►  KTNT-TV  (11)  CBS,  DuM;  Weed;  345,300 
Vancouvert — 

K VAN-TV  (21)  Boiling;  9/25/53-Unknown 

Yakima — 

►  KIMA-TV  (29)  ABC,  CBS,  NBC,  DuM;  Weed 

20,270 

WEST  VIRGINIA 

i 

Beckleyt — 

WBEY  (21),  6/25/53-Vnknown 
Charleston! — 

►  WKNA-TV  (49)  ABC,  DuM;  Weed;  36,100 
WCHS-TV  (8)  CBS;  Branham;  2/U/54-7/15/5i 

Clarksburgf — 

WBLK-TV  (12)  Branham;  2/17/54-9/1/54 
Fairmontf — 

►  WJPB-TV  (35)  ABC,  NBC,  DuM;  GiU-Pema; 

33,785 
Huntington — 

►  WSAZ-TV  (3)  ABC,  NBC,  DuM;  Katz;  382,355 
Parkersburgt — 

►  WTAP  (15)  ABC,  DuM;  Forjoe;  24,850 
Wheeling — 

WLTV  (51)  2/11/53-Vnknown 
>■  WTRF-TV  (7)  NBC;  HoUingbery:  451,500 

WISCONSIN 

Eau  Clairef — 

►  WEAU-TV  (13)  ABC,  NBC,  DuM;  HoUingbery; 

55,700 
Green  Bay — 

►  WBAY-TV  (2)  ABC,  CBS,  NBC,  DuM;  Weed; 

191,253 

WFRV-TV  (5)  3/10/54-Vnknown 

La  Crossef — 
WKBT  (8)  CBS.  NBC,  DuM;  Raymer;  10/28/53^ 

7/1/54 

WTLB  (38)  12/16/53-Unknown 
Madison — 

►  WHA-TV  (*21) 

►  WKOW-TV  (27)  CBS;  Headley-Reed;  41,500 

►  WMTV  (33)  ABC,  DuM;  Meeker;  44,800 
Marinettet — 

WMBV-TV  (11)  NBC;  George  Clark;  ll/18/53-> 
August  '54 
Milwaukee — 

*~  WCAN-TV  (25)  CBS;  Rosenman;  308,750 

►  WOKY-TV  (19)  ABC,  DuM;  GiU-Perna;  287.50C 

►  WTMJ-TV  (4)  ABC,  NBC,  DuM;  Harrington, 

Righter  &  Parsons;  668,263 
Neenahf — 

►  WNAM-TV  (42)  George  Clark 
Superior)-  (Duluth,  Minn.) — 

►  WDSM-TV  (6)  CBS,  DuM;  Free  &  Peters;  48.700 


HOWARD  E.  STARK 

.  cihMCIM.  COHSULTMfTS 
M0KRS  and  ST»T»0HS 
RADIO  aniUl»lslUB 


„tw  yoi«k  aa. 
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Wausaut — 
WOSA-TV  (16)  Rambeaxi;  i/10/54-7/1/54 
Wisconsin  Valley  Tv  Corp.  (7)  Initial  Decision 
4/9/54 

WYOMING 

Caspert — 

KSPR-TV  (2)  5/14/53-Unknown 
Cheyennet — 

+■  KFBC-TV  (5)  CBS,  NBC;  Hollingbery 
ALASKA 

Anchoragef — 

►  KFIA  (2)  ABC,  CBS;  Weed;  7,000 

►  KTVA  (11)  NBC,  DuM;  Feltis 
Fairbanksf — 

KF1F  (2)  ABC,  CBS;  7/1/53-Spring  '54 

HAWAII 

Honolulut — 

►  KGMB-TV  (9)  CBS;  Free  &  Peters;  53,000 

►  KONA  (11)  DuM;  NBC;  NBC  Spot  Sis.;  53,000 

►  KULA-TV  (4)  ABC;  Headley-Reed 

PUERTO  RICO 

San  Juant — 

►  WAPA-TV  (4)   ABC,  NBC,  DuM;  Caribbean 

Networks 

+■  WKAQ-TV   (2)   CBS;   Inter- American;  10,000 
CANADA 

Londont — 

►  CFPL-TV  (10)  CBS;  35,000 
Montreal — 

►  CBFT  (2)  143,005 
CBMT  (6)  143,005 

Ottawa — 

►  CBOT  (4)  10,100 
St.  John,  N.  B.— 

►  CHSJ-TV  (4)  CBS 
Sudburyt — 

►  CKSO-TV  (5)  ABC,  CBS,  NBC;  All-Canada; 

6,728 
Toronto — 
►-CBLT  (9)  222,500 
Vancouver — 

►  CBUT  (2)  CBS 

MEXICO 

Juarezf  (El  Paso,  Tex.) — 

XEJ-TV  (5)  National  Time  Sales;  5/17/54 
Tijuanat  (San  Diego) — 

►  XETV  (6)  Weed;  241,000 


Total  stations  on  air  in  U.  S.  and  possessions: 

379;  total  cities  with  stations  on  air:  249.  Both 

totals  include  XETV  (TV)  Tijuana,  Mexico  as 

well  as  educational  outlets  that  are  operating. 

Total  sets  in  use  29,720,322. 

*  Indicates  educational  stations. 

t  Cities  NOT  interconnected  with  AT&T. 

(a)  Figure  does  not  include  298,375  sets  which 
WBEN-TV  Buffalo  reports  it  serves  in  Canada. 

(b)  Number  of  sets  not  currently  reported  by 
WHAS-TV  Louisville,  Ky.  Last  report  was  205,- 
544  on  July  10,  1952. 

(c)  President  Gilmore  N.  Nunn  announced  that 
construction  of  WLAP-TV  has  been  temporarily 
suspended  [B^T,  Feb.  22].  CP  has  not  been  sur- 
rendered. 

(d)  WKLO-TV  Louisville,  Ky.;  KFAZ  (TV)  Mon- 
roe, La.;  WTAC-TV  Flint,  Mich.;  KACY  (TV) 
Festus,  Mo.;  KFOR-TV  Lincoln,  Neb.;  WIFE  (TV) 
Dayton,  Ohio,  and  WACH-TV  Newport  News,  Va. 
have  suspended  regular  operation,  but  have  not 
turned  in  CP's,  (e)  WBKZ  (TV)  Battle  Creek, 
Mich.,  told  FCC  it  has  suspended  regular  opera- 
tion until  June  1. 


UPCOMING 


MAY 

May  10:  Washington  (D.  C.)  section,  Institute 
of  Radio  Engineers,  Pepco  Auditorium. 

May  13:  Illinois  Broadcasters  Assn.,  Leland  Hotel, 
Springfield. 

May  14:  Illinois  Associated  Press  Freedom  of  In- 
formation Committee,  Springfield. 

May  14:  International  Advertising  Assn.,  Hotel 
Plaza,  New  York. 

May  15:  Indiana  Radio-Tv  Newsmen,  WISH 
studios,  Indianapolis. 

May  17-18:  Chicago  Tribune  Advertising  &  Dis- 
tribution Forum,  WGN  studios. 

May  17-20:  Electronics  Part  Show,  Conrad  Hilton 
Hotel,  Chicago. 

May  18-21:  RTNDA  tv  news  seminar,  Orrington 
Hotel,  Evanston,  111. 

May  19-21:  Senate  Communications  Subcommit- 
tee holds  open  hearings  on  status  and  develop- 
ment of  ultra  high  frequency  channels  and 
consideration  of  Johnson  multiple-ownership 
bill.  Room  G-16,  Senate  Office  Bldg.,  10  a.m. 


Washington. 

May  19-21 :  House  Interstate  &  Foreign  Commerce 
Committee,  hearing  on  HR  1227,  Bryson  bill  to 
bar  alcoholic  beverage  advertising  in  interstate 
commerce.  Room  1334,  New  House  Office  Bldg. 
10  a.m.  Open. 

May  21-22:  Educational  Tv  Conference,  Illinois 
Institute  of  Technology,  Chicago. 

May  23-27:  NARTB  Convention,  Palmer  House, 
Chicago. 

May  24:  Daytime  Broadcasters  Assn.,  member- 
ship meeting,  Palmer  House,  Chicago. 

JUNE 

June  1:  National  Assn.  of  Tv  &  Radio  Farm  Di- 
rectors, national  sales  clinic,  Sheraton  Hotel, 
Chicago. 

June  3-4:  National  Assn.  of  Tv  &  Radio  Farm 
Directors,  summer  meeting,  Hotel  Fontenelle, 
Omaha,  Neb. 

June  4:  Mike  &  Screen  Awards,  Radio-Newsreel- 
Tv  Working  Press  Assn.  of  New  York,  Waldorf- 
Astoria. 

June  13-15:  Assn.  of  Independent  Metropolitan 
Stations,  Wentworth-by-the-Sea,  Portsmouth. 
N.  H. 

June  13-16:  American  Marketing  Assn.,  Ambas- 
sador Hotel,  Atlantic  City. 

June  14-16:  National  Community  Tv  Assn.,  Hotel 
Park  Sheraton,  New  York. 

June  16-18:  Summer  Institute,  U.  of  Michigan 
law  school,  study  on  official  control  vs.  self- 
regulation  of  tv,  radio,  motion  pictures  and 
publishing. 

June  17-18:  D.  C. -Maryland  Broadcasters,  Ocean 
City,  Md. 

June  20-23:   Advertising  Federation  of  America, 

Hotel  Statler,  Boston. 
June  21:  Hearing  on  Langer  bill  (S  3294)  to  bar 

alcoholic    beverage    advertising   in  interstate 

commerce,  Senate  Business  &  Consumer  Inter- 
ests Subcommittee. 
June  21- July  31:  National  Tv  Institute,  Pasadena 

(Calif.)  Community  Playhouse. 
June  27-30:  Advertising  Assn.  of  the  West,  Hotel 

Utah,  Salt  Lake  City. 
June  28:  New  York  U.  begins  6-week  summer 

radio-tv  institute. 
June  28-30:  Newspaper  Advertising  Executives 

Assn.,  Hotel  Del  Coronado,  Coronado,  Calif. 
June  28-Aug.  6:    Summer  Institute  of  Radio  & 

Tv,  co-sponsored  by  NBC  and  Barnard  College, 

New  York. 

JULY 

July  1-2:  North  and  South  Carolina  Broadcasters 
Associations,  joint  meeting,  Ocean  Forest  Hotel, 


Myrtle  Beach,  S.  C. 
July  1-Aug.  21:  Radio-tv  institutes,  Boston  U. 

AUGUST 

Aug.  1-4:  National  Audio-Visual  Convention  & 
Trade  Show,  Conrad  Hilton  Hotel,  Chicago. 

Aug.  2-21:  Summer  Tv  Workshop,  Michigan 
State  College,  East  Lansing. 

Aug.  9  (week  of):  International  Alliance  of 
Theatrical  Stage  Employes,  Netherlands  Plaza 
Hotel,  Cincinnati. 

Aug.  25-27:  Western  Electronic  Show  &  Con- 
vention, Ambassador  Hotel,  Los  Angeles. 

SEPTEMBER 

Sept.  1 :  Deadline  for  entries  in  1953-54  public 
interest  awards.  National  Safety  Council. 

Sept.  13-14:  British  Columbia  Assn.  of  Radio  & 
Tv  Broadcasters,  Harrison  Hot  Springs,  B.  C. 

Sept.  26-29:  Pacific  Coast  Council,  American 
Assn.  of  Advertising  Agencies,  Hotel  Del  Coro- 
nado, Coronado,  Calif. 

Sept.  26-30:  Financial  Public  Relations  Assn.,  Ho- 
tel Statler,  Washington,  D.  C. 

Sept.  30-Oct.  2:  1954  High  Fidelity  Show,  Inter- 
national Sight  &  Sound  Exposition,  Palmer 
House,  Chicago. 

OCTOBER 

Oct.  4-6:  10th  Annual  National  Electronics  Con- 
ference, Hotel  Sherman,  Chicago. 

Oct.  13-15:  Direct  Mail  Advertising  Assn.,  Hotel 
Statler,  Boston. 

Oct.  15-16:  Ohio  State  U.  advertising  conference, 
Columbus. 

Oct.  20-21:  Kentucky  Broadcasters  Assn.,  fall 
meeting,  Cumberland  Falls  Park. 

NOVEMBER 

Nov.  8-10:  Assn.  of  National  Advertisers,  Hotel 
Plaza,  New  York. 

SPECIAL  LISTING 

BMI  Program  Clinics 
June  7:   Winnipeg,  Man. 
June  9:  Regina,  Sask. 
June  11:  Edmonton,  Alta. 
June  14:  Amherst,  N.  B.;  Butte,  Mont. 
June  16:  Boston;  (city  unnamed)  Idaho 
June  18:  Portland,  Me.;  Salt  Lake' City 
June  21:  Colorado  Springs,  Colo. 
June  23:  Huron,  S.  D. 
June  25:  (city  unnamed)  Indiana 
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Not  a  'Whodunit'  but  a  'Who  Did  It?' 

THE  FURORE  being  kicked  up  over  broadcast  coverage  of  the 
McCarthy-Army  hearings  should  occasion  little  surprise  to  those 
in  the  business  of  broadcasting.  The  same  thing,  in  a  measure, 
happened  during  the  1951  Kefauver  hearings,  which  catapulted  the 
Tennessean  into  a  bid  for  the  Democratic  presidential  nomination. 

The  difference  is  to  be  found  in  the  "show"  itself.  The  Kefauver 
inquiry,  which  had  practically  one-third  of  America  glued  to  tele- 
vision screens,  had  all  the  elements  of  drama  at  its  peak.  Blood  and 
thunder,  cloak  and  dagger,  vice,  gambling.  It  was  a  serial  "Who- 
dunit" which  moved  swiftly  from  one  unexpected  episode  to  another. 

The  McCarthy-Army  affair,  despite  all  of  the  advance  build-up, 
so  far  has  been  a  rather  boring  repetition  of  legal  colloquies,  points 
of  order  and  dull  rulings.  There's  only  one  point  at  issue:  "Who 
lied?"  It  isn't  a  "Whodunit,"  but  a  "Who  did  it?"  But,  like  a 
soap  opera,  it  appears  to  be  gaining  audience  as  it  drags  along. 

Some  newspapers  are  shouting  derisively  that  television  has 
flopped  as  a  news  medium,  and  that  newspapers  are  not  "on  their 
way  out."  We  know  of  no  one  authoritative  in  television  who  has 
ever  contended  that  tv  spells  the  death-knell  for  newspapers. 

The  unadorned  fact  is  that,  to  date,  the  McCarthy-Army  hear- 
ings are  a  national  and  international  travesty.  The  whole  incident 
of  whether  influence  was  used  in  behalf  of  or  in  connivance  with 
Private  David  Schine,  in  our  judgment,  could  have  been  handled  in 
a  subcommittee  anteroom,  or  perhaps  in  a  small  Army  proceeding. 

Instead,  there's  the  spectacle  of  nationally  broadcast  and  telecast 
live  coverage  and  stud-horse  newspaper  headlines  over  an  issue 
that  probably  will  wind  up  with  the  firing  of  a  couple  of  lawyers 
and  with  Private  Schine  merely  completing  his  Army-draft  tenure. 

No  doubt  the  hearings  might  end  more  rapidly  if  live  broadcast 
coverage  were  curtailed.  This  is  conclusive  evidence  of  the  potency 
of  live  coverage.  The  "performers"  mug  and  grimace  and  vie  for 
attention;  they  watch  the  little  red  camera  lights. 

But  the  decision  on  live  coverage  rests  with  the  broadcasters. 
They  are  under  no  compulsion  to  provide  "full  text."  It  is  a  matter 
of  their  editorial  judgment.  They  can  cover  the  proceedings  in 
periodic  summaries,  on  film  for  tv  and  tape  for  radio,  if  that  is  their 
appraisal  of  the  news  value  of  the  proceedings.  And  they  can  do  it 
faster  and  more  graphically  than  can  the  printed  page. 

Some  networks  are  being  criticized  because  they  are  not  carrying 
live  pickups  of  the  hearings.  They  are  accused  of  shirking  their 
"public  service  responsibilities."  Is  it  in  the  public  service  to  have 
all  networks  carry  the  same  program  simultaneously,  denying  the 
public  a  choice  of  programs? 

A  new  lesson  is  being  learned  from  the  McCarthy-Army  dispute. 
It  supplements  the  Kefauver  lesson,  and  those  of  the  national 
political  conventions  of  1952.  There's  no  valid  reason,  for  example, 
why  program  sponsors  should  not  retain  their  time  segments  during 
the  broadcasts  of  extraordinary  events,  with  appropriate  credits  at 
specified  intervals,  or  whenever  there  are  breaks  in  the  proceedings. 
These  could  be  fitted  in  unobtrusively,  and  without  doing  violence 
to  the  decorum  of  the  proceeding,  if  any. 

The  public  gets  what  it  wants,  because  the  public  is  articulate. 
The  editor  knows  it.  So  does  the  broadcaster,  the  editor  of  the  ether. 

The  Birth  of  a  TAB 

TELEVISION  Advertising  Bureau,  conceived  last  month  in  New 
York,  will  officially  come  into  being  a  fortnight  hence  in 
Chicago,  where  many,  if  not  most,  of  the  nation's  tv  broadcasters 
will  be  attending  the  NARTB  convention. 

At  least  that's  the  expectation  of  the  TAB  organizing  committee, 
whose  goal  is  to  enroll  every  tv  licensee.  Swelled  by  14  new  members 
during  the  last  two  weeks,  the  committee  already  includes  pioneer 
tv  stations  and  new  ones,  tv  stations  operated  by  broadcasters  with 
long  backgrounds  in  radio  and  tv  stations  with  no  radio  affiliations, 
vhf  stations  and  uhf  stations. 

Detailed  plans  for  TAB's  operation  are  still  in  the  making,  but 
intention  of  the  founding  group  seems  clear  enough:  The  news- 
papers have  their  Bureau  of  Advertising;  radio  has  its  BAB;  tv 
should  have  its  counterpart  in  TAB.  The  Bureau  of  Advertising 
operates  in  harmony  with,  but  outside  the  organization  of  ANPA; 
it  serves  those  newspapers  which  supply  its  financial  support. 
Similarly,  BAB  functions  side  by  side  with  NARTB  but  inde- 
pendently of  it,  serving  radio  in  general  but  primarily  its  member 
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stations  and  networks.  So,  too,  would  TAB  operate,  except  that 
its  promotional  activities  will  be  carried  on  at  the  station  level, 
with  no  network  members,  although  the  networks'  o&o  stations 
will  be  welcome. 

Fear  expressed  by  Robert  D.  Swezey,  WDSU-TV-New  Orleans, 
that  plans  for  the  formation  of  TAB  may  conflict  with  similar 
plans  under  development  by  the  NARTB  Tv  Board,  of  which  he  is 
chairman,  must  be  resolved  at  the  Chicago  meeting.  Since  he  has, 
as  he  states,  "no  quarrel  whatever  with  the  purposes  and  intent" 
of  the  TAB  organizing  committee,  it  would  seem  simple  for  all 
plans  to  be  laid  on  the  table  in  Chicago.  There  conflicts  must  be 
eliminated  if  the  organization  is  to  have  the  support  of  the  majority 
of  operating  tv  outlets. 

One  conflict  which  could  be  troublesome  would  be  between  the 
TAB  organizers  and  another  group  which  might  want  the  tv  promo- 
tion activities  to  be  carried  on  by  a  branch  of  NARTB  itself,  as 
BAB  was  originally.  At  first  glance  the  reasons  that  led  to  the 
eventual  separation  of  BAB  from  NARTB  seem  sufficient  to  war- 
rant the  establishment  of  TAB  as  an  independent  entity  from  the 
start.  But  the  fact  that  NARTB  for  many  months  has  been  formulat- 
ing plans  for  a  tv  counterpart  of  BAB  should  not  be  ignored.  The 
best  result  can  be  achieved  through  a  pooling  of  ideas  and  resources. 

The  history  of  advertising  has  taught  that  strong  promotion  is 
a  necessity  for  every  medium  which  hopes  to  attract  and  to  hold 
advertisers  just  as  advertising  is  a  necessity  for  every  company 
which  hopes  to  attract  and  to  hold  customers  for  its  products.  Now, 
while  television  is  still  on  the  way  up,  is  the  ideal  time  to  set  up 
a  promotional  bureau  for  television  under  the  best  possible  auspices. 

The  Huckster  &  the  Golden  Goose 

THE  HIGH  ESTEEM  which  television  holds  as  an  advertising 
medium  was  pointed  up,  though  perhaps  perversely,  in  warnings 
sounded  by  key  figures  at  the  American  Assn.  of  Advertising 
Agencies'  annual  meeting  a  fortnight  ago  [B*T,  April  26]. 
"Abuse  it,"  they  warned  in  effect,  "and  you  may  lose  it." 
It  is  a  warning  to  be  well  taken,  not  only  by  those  who  use  tele- 
vision but  also  by  those  who  operate  it.  The  admonitions  would 
seem  to  apply  also  in  radio. 

Fairfax  Cone,  of  Foote,  Cone  &  Belding,  in  his  usual  eloquent 
manner  warned  against  overlong  (and  overly  unimaginative)  com- 
mercials, for  which  agencies,  advertisers  and  station  operators  must 
be  accountable.   The  penalty,  he  said  may  be  "confiscation." 

Earle  Ludgin  of  Earle  Ludgin  &  Co.,  the  AAAA's  retiring  chair- 
man, suggested  that  "maybe  we're  selling  tv  short"  both  in  com- 
mercials and  in  programs.  If  pay-as-you-see  television  comes  and 
people  are  willing  to  pay  for  this  type  of  fare  "just  in  order  to  avoid 
the  advertising,"  he  admonished,  then  "one  of  advertising's  greatest 
opportunities"  may  be  lost  "and  we  shall  have  deserved  to  lose  it." 

If  these  are  important  warnings  for  advertisers  and  agencies,  they 
are  vital  for  broadcasters.  It  is  the  station  operators  who  in  the 
final  sense  control  what  is  broadcast.  The  advertisers  may  lose  a 
medium;  the  broadcasters  could  lose  a  livelihood. 
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WWJ  helps  maintain  those  profitable  associations  for  leaders  in  all  fields 
who  must  reach  the  vast  Detroit  market. 

For  instance,  Studebaker,  a  WWJ  program  sponsor  since  1951,  presents 
Harold  True's  outstanding  newscasts  at  6  P.M.,  in  the  good  company 
of  Texaco  products'  sportscaster,  Budd  Lynch,  at  6:15  P.M. 

Here  is  notable  evidence  of  the  selectivity  exercised  by  major 

advertisers  in  planning  their  Detroit  campaigns.  They  have  a 
definite  preference  for  the  large  and  loyal  audience— both  at  home  and 

behind  the  wheel— consistently  delivered  by  WWJ  .  .  .  and 
for  the  good  company  shared  by  all  WWJ  advertisers. 


Behind-the-wheel 
audiences  in  the  De- 
troit area  are  the 
largest  in  the  world, 
all  day  long.  Keep 
them  in  mind  when 
you  want  complete 
Detroit  coverage. 


YOUR  PRODUCT  BELONGS  IN 
THIS  GOOD  COMPANY.  SEE  YOUR 
HOLUNGBERY  MAN. 
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Associate  Television  Station  WWJ-TV 
Basic  NBC  Affiliate 


AM-950  KILOCYCLES-5000  WATTS 
FM— CHANNEL  246-97.1  MEGACYCLES 

WORLD'S  FIRST  RADIO  STATION  •  Owned  and  Operated  by  THE  DETROIT  NEWS  •  National  Representatives:  THE  GEORGE  P.  HOLUNGBERY  CO. 


IN  MUSICAL  COMEDY 

"OKLAHOMA" 

IS  THE  CHOICE 
OF  OKLAHOMA 


-  * 

IN  TELEVISION 

KWTV 

IS  THE  CHOICE 
OF  OKLAHOMA  CITY 


KWTV  WOMEN'S  EDITOR 
BROOKE  LORING 


BROOKE  LORING,  KWTV  Women's  Editor, 
is  a  rare  combination  of  a  tremendous  pro- 
fessional background  mixed  with  an  out- 
standing ability  as  a  homemaker.  She  has  a 
working  grasp  of  all  phases  of  homemaking 
and  women's  activities.  She  has  attended 
Julliard  School  of  Music,  American  Academy 
of  Dramatic  Art,  USC  and  UCLA.  Her  experi- 
ence includes  appearances  with  the  Los 
Angeles  Civic  Light  Opera,  CBS  and  NBC  in 
Hollywood,  and  work  with  the  Los  Angeles 
Guild  Opera.  At  KWTV  she  does  the 
"Brooke  Loring  at  Home"  show — another 
example  of  showmanship  that's  helped  make 
KWTV-9  the  choice  of  Oklahoma  City! 

EDGAR  T.  BELL,  Executive  Vice-President 
FRED  L.  VANCE,  Sales  Manager 

KWTV  goes  to  316,000  watts  ERP  with  a  1  572-foot  tower  in  later  summer  1954. 


KWTV-9 

AFFILIATED  MANAGEMENT  K  0  M  A  CBS 
REPRESENTED  BY  AVERY-KNODEL,  INC. 
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WHO 


Buy 

and  Get  Iowa's  Metropolitan  Areas,, 
Pica  the  Remainder  of  Iowa! 


5.4%  CEDAR  RAPIDS 

4.5%  TRI-CITIES 

13.3%  DES  MOINES 

2.6%  DUBUQUE  • 

4.3%  SIOUX  CITY 

4.0%  WATERLOO 

65.9%  REMAINDER  OF  STATE 


TAKE 

AUTOMOTIVE  SALES, 
FOR  INSTANCE! 


THE  "REMAINDER  OF  IOWA"  ACCOUNTS  FOR  THESE  SALES: 
(Which  You  MISS  Unless  You  Cover  the  Entire  State) 

67.2%  F°otl  s,ores 

Eating  and  Drinking  Places 
General  Merchandise  Stores 
Apparel  Stores 
Home  Furnishings  Stores 
Automotive  Dealers 
Filling  Stations 
Building  Material  Groups 
Drugstores 


953-'54  Consumer  Markets 


FREE  &  PETERS,  INC. 
National  Representatives 


BUY  ALL  of  IOWA- 
f»fu#  "Iowa  Plus"— with 

WIHI© 

Des  Moines  .  .  .  50,000  Watts 

Col.  B.  J.  Palmer,  President 
P.  A.  Loyet,  Resident  Manager 


m 
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8,051  Posters  .  .  .  each  individually  de- 
signed and  built  .  .  .  came  to  us  in  response 
to  1 2  announcements.  The  announcements 
were  made  on  the  WLS  School  Time  Pro- 
gram .  .  .  time  1:15  to  1.30  P.M. ...during 
three  weeks  from  March  26  to  April  16. 

Each  Poster  represents  many  hours  of 
time  and  study  .  .  .  and  the  combined  ef- 
forts ot  entire  school  grades  or  classes  .  .  . 
reflecting  interested  afternoon  listen- 
ing and  action  on  the  part  of  close  to 
100,000  students. 

But,  that  kind  of  responsive  action  is 
not  unusual  with  WLS  listeners.  As  a  mat- 
ter of  fact,  it  is  quite  typical  and  indicative 
of  the  results  you  can  expect  from  WLS 
advertising. 

We'll  welcome  the  opportunity  to  show 
you  more  facts  and  figures.  A  test  campaign 
will  prove  what  WLS  can  do  for  you.  Call 
us  ...  or  see  your  Blair  man  .  .  .  today! 


x;  o  si  O  «  ! 

I 


Josephine  Wetzler,  WLS  Educational  Director,  surrounded  by  some  of  the 
8,051  Posters  entered  in  the  WLS  "Good  Health"  Poster-Slogan  Contest. 


Radio  reaches  everyone,  everywhere.  WLS  does  so 
consistently,  throughout  midwest  America. 

For  example: 

Ten  WLS  announcements  bring  one  advertiser  2,451 
requests  for  a  booklet  offered. 

One  WLS  announcement  brings  1,286  requests  for  a 
"do-it-yourself"  instruction  sheet. 

One  WLS  mention  of  a  six-year-old  Hebron  ( 111. )  girl 
with  polio  brought  her  5,060  cards  and  letters. 


Now  Full  Time  .  . .  with  more 
than  30  years  conscientious  service  to 
Midwest  Radio  Homes 


890    K.C.   ...50,000  WATTS 


.ABC  AFFILIATE 


CHICAGO  7 

REPRESENTED     BY  BLAIR 


4 

f 


CLEVELAND 


Represented  by 


Headley-Reed  Company 


RELIGION 


FARM  SERVICE 


pledged  to  service 


active,  responsive  participation  in  all  worth- 
while public  service  projects  is  an  outstanding  principle  of  the  WGAL-TV 
operation.  The  eight  Channel  8  programs  shown  on  this  page  are  only  a 
small  part  of  the  continuing  series  of  programs  and  projects  designed  to  en- 
lighten, strengthen  and  support  the  best  interests  of  the  many  people  living 
in  the  WGAL-TV,  Channel  8,  extensive  service  area. 


Represented  by 

MEEKER    TV,  Inc. 


New  York 
Chicago 


Los  Angeles 
San  Francisco 
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closed  circuit 


PROBLEM  of  nighttime  radio  being 
tackled  by  CBS  Radio  and  members  of 
CBS  Radio  affiliates  board,  and  may  come 
to  fore  during  next  Monday's  meeting  of 
full  affiliates'  body  in  Chicago.  One  ob- 
vious solution,  which  all  hands  are  trying 
to  forestall,  is  nighttime  rate  reduction — 
but  affiliates  maintain,  if  it  should  come, 
it  should  be  coupled  with  daytime  increase. 
CBS  Radio  has  advanced  plan  for  selling 
one-minute  announcements  in  certain 
shows,  a  la  NBC's  plan,  but  this  has  been 
at  least  temporarily  shelved  by  affiliates' 
board.  Any  change  would  have  to  await 
fall,  since  CBS  Radio  has  committed  itself 
to  affiliates  to  maintain  rate  line  until 
Aug.  25. 

★  ★  ★ 

ANOTHER  WEEK,  another  rumor  on 
FCC  chairmanship:  That  John  C.  Doerfer 
will  get  it  on  possible  "rotation"  basis  in 
keeping  with  precedent  established  first  of 
year  at  CAB.  Tip-off  would  come  with 
nomination  by  President  Ike  of  Mr.  Doer- 
fer to  new  seven-year  term  from  June  30 
and  with  appointment  to  chairmanship  to 
follow  Senate  confirmation.  Mr.  Hyde 
would  continue  as  chairman  until  Wiscon- 
sonian  Doerfer's  confirmation. 

★  ★  ★ 

RE  ABOVE,  an  unnamed  Republican 
National  Committeeman  from  West  visited 
Presidential  Assistant  Sherman  Adams  at 
White  House  last  week  and  reportedly  was 
told  unequivocably  that  elevation  of  Mr. 
Doerfer  to  chairmanship  was  "in  the 
works." 

★  ★  ★ 

AS  OF  last  Friday,  no  definite  meeting 
of  NBC  radio  affiliates  in  conjunction 
with  NARTB  convention  later  this  month 
had  been  set  for  Chicago.  But  it  was 
reported  there  was  avid  interest  and  that 
meetings  might  be  called  spontaneously, 
if  not  in  advance  of  May  23  convention, 


on  NBC's  network  spot  plan.  NBC  tv 
affiliates  have  scheduled  session  at  Palmer 
House  for  Monday  afternoon,  May  24. 

★  ★  ★ 

IS  THERE  prospect  of  "hiatus"  in  author- 
ization of  new  tv  stations  because  of  uhf 
economic  crisis?  Not  on  FCC's  own  mo- 
tion. Commission,  it's  understood,  plans 
to  tell  Potter  Senate  Subcommittee  at  May 
19  hearings  that  cases  now  pending  or 
in  progress  involving  primarily  vhf  con- 
tests in  major  markets  will  be  carried 
through  unless  Congress  decrees  other- 
wise. FCC  sees  no  prospect  of  realloca- 
tion to  eliminate  intermixing  of  uhf's  and 
vhf's  in  same  markets  and  regards  move 
to  shift  all  tv  to  uhf  as  will  o'  the  wisp. 

★  ★  ★ 

MUSHROOMING  of  NARTB  convention 
interest  on  eve  of  annual  meeting  has  com-, 
plicated  problem  of  fitting  1955  industry 
event  into  proposed  Washington,  D.  C, 
site.  Capital  convention  bureau  hoping 
Sheraton  Park  Hotel  will  have  big  addition 
ready  so  annual  equipment  show,  as  well 
as  other  events,  could  be  accommodated. 
Housing  problem  also  is  difficult,  with  at 
least  25  hotels  needed  to  take  care  of 
delegates. 

★  ★  ★ 

THIS  WEEK  or  next,  FCC  expected  to 
release  proposed  rule-making  procedure 
interpreting  new  law  requiring  stations  to 
charge  no  more  for  political  time  than  for 
conventional  commercial  time.  This  "Mc- 
Farland  Amendment"  grew  out  of  prac- 
tice of  charging  double  or  triple  for  poli- 
tics because  of  out-of-pocket  expense  in 
schedule  changing  and  cash-in-advance 
requirement.  Both  politicians  and  stations 
want  interpretation  before  fall  elections. 

★  ★  ★ 

ONE  PROMINENT  southwestern  station 
operator  last  week  made  his  own  survey 
of  national  radio  advertisers  and  timebuyers 


on  radio  vs.  tv.  He  reports  radio  has 
found  its  level  and  that  buying  of  time 
will  be  as  automatic  as  it  is  in  newspapers. 
Consensus  was  that  they  believed  in  both 
spot  radio  and  network,  despite  some  no- 
tions among  mediamen  themselves  that 
radio  isn't  here  to  stay. 

★    ★  ★ 

WHERE  IS  North  American  Regional 
Broadcasting  Agreement  (NARBA)?  It's 
still  in  Senate  Foreign  Relations  Committee 
and  not  one  step  nearer  ratification.  For 
all  intents  and  purposes,  treaty  is  dead 
this  congressional  session.  Quick  check 
by  B*T  reveals  decided  disinterest  at  Capi- 
tol over  treaty,  which  has  awaited  action 
since  1951. 

★  ★  ★ 

FCC  is  investigating  question  of  tv  film 
pix  reruns  to  see  whether  any  indications 
of  restraint  of  trade  are  involved.  Study 
stems  from  number  of  complaints  by  tv 
station  operators  objecting  to  contract  pro- 
visions between  stations  and  film  distrib- 
utors which  provide  no  other  station  in 
same  market  may  show  same  films  for 
specified  period  following  first  run  show- 
ing; this  sometimes  runs  year,  18  months, 
or  even  two  years. 

★  ★  ★ 

POSSIBLE  result  of  current  study  being 
made  by  government  agencies,  aviation  in- 
terests and  broadcast  representatives  into 
tall  tower  lighting  and  marking  (story 
page  68)  might  be  recommendation  that 
CAA  revise  its  flight  rules  to  keep  pilots 
away  from  high  radio  and  tv  towers.  This 
thought  was  expressed  privately  by  some 
aviation  delegates  on  the  committee  to 
broadcast  representatives  at  meeting  week 
ago.  This  would  be  ironic,  since  whole 
study  was  instituted  by  aeronautical  people 
who  maintain  high  towers  are  hazards  to 
air  navigation  and  should  be  more  clearly 
defined. 


the  week  in  brief 


^  Bricker  proposes  FCC  regulate  networks   31 

*°  Reggie  Schuebel  forms  her  own  agency   32 

►  Florida  Citrus  puts  #720,000  into  ABC-TV  show  .  32 

Judge  grants  recess  in  movie  release  suit   35 

Four  pass  million-mark  in  buying  March  tv  time  .  .  38 

Record  NARTB  convention  in  offing   44 

^  Meagher  named  NARTB  radio  vice  president ....  48 

►  TAB-NARTB  heads  hold  pre-convention  parley  .  50 

NRDGA  studies  the  pros  and  cons  of  tv   54 

FCC  outlines  its  subscription  broadcasting  stand  .  .  56 

Comr,  Sterling  defends  FCC's  allocation  plan  ...  58 
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Broadcaster  Ed  Lamb  takes  FCC  to  court   64 

Facts  Forum  comes  under  House  committee  study  65 

McCarthy-Army  hearings  can  be  sponsored  ....  68 

FCC  will  be  20  years  old  June  1 9   70 

Canadian  advertisers  study  radio-tv   74 

Roy  Brewer  lists  IATSE's  "failures"   75 

New  starters:  KGLO-TV,  WGAN-TV   76 

B»T  describes  the  convention  exhibits   82 

And  presents  digests  of  the  technical  papers.  ...  104 

Mutual  affiliates  study  network  plans   112 

The  late  John  Gillin  cited  by  Radio  Pioneers.  ...  119 

Symposium  describes  value  of  synthetic  mica.  ...  120 

CBS  Inc.  first  quarter  income  up   122 

Telestatus:  tv  stations,  sets,  target  dates   135 
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IN  INLAND  CALIFORNIA  (AND  WESTERN  NEVADA) 


DELIVERS  MORE  FOR  THE  MONEY" 

These  five  inland  radio  stations,  purchased  as  a  unit,  give  you  more 
listeners  than  any  competitive  combination  of  local  stations  .  .  . 
and  in  Inland  California  more  listeners  than  the  2  leading  San 
Francisco  stations  and  the  3  leading  Los  Angeles  stations  com- 
bined . . .  and  at  the  lowest  cost  per  thousand!  (SAMS  and  SR&D) 

Ringed  by  mountains,  this  independent  inland  market  is  90  miles 
from  San  Francisco  and  113  miles  from  Los  Angeles.  Beeline 
listeners  here  spend  more  than  $2  billion  annually  at  retail. 
(Sales  Management's  1953  Copyrighted  Survey) 

WCLATOHY  BROADCASTING  COMPANY 

SACRAMENTO,  CALIFORNIA  •  Paul  H.  Raymer  Co.,  National  Representative 
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at  deailline 


Rate  Guarantee  Extension 
Broached  by  CBS  Affiliates 

QUESTION  of  CBS  Radio  extending  beyond 
Aug.  25  its  current  commitment  to  affiliates 
to  make  no  reduction  in  rates  was  broached  by 
iiroup  of  CBS  Radio  affiliates  board  members 
to  top  network  officials  in  meeting  in  New 
York  last  Thursday  but  no  firm  decision  was 
reached,  authorities  reported  Friday.  Primary 
discussion  at  session  was  said  to  deal  with  plans 
for  annual  meeting  of  all  CBS  Radio  affiliates 
next  Monday  morning  in  Chicago  in  conjunc- 
tion with  NARTB  convention  [B»T.  May  3]. 

Though  CBS  Radio  is  not  NARTB  mem- 
ber, group  of  top  officials  headed  by  President 
Adrian  Murphy  will  be  on  hand  for  meeting 
with  affiliates,  it  was  learned.  Group  which 
conferred  with  network  authorities  on  con- 
vention plans  included  Kenyon  Brown,  KWFT 
Wichita  Falls,  Tex.,  chairman  of  affiliates 
board;  John  Patt,  WJR  Detroit;  Hulbert  Taft 
Jr.,  WKRC  Cincinnati;  George  B.  Storer, 
Storer  Broadcasting  Co.;  Arnold  F.  Schoen 
Jr.,  WPRO  Providence,  R.  I.;  W.  H.  Summer- 
ville,  WWL  New  Orleans,  and  C.  T.  Lucey, 
WRVA  Richmond. 

Smith  to  Guild  Sales  Post 

APPOINTMENT  of  Joseph  P.  Smith,  formerly 
president  of  Cinema- Vue  Corp.,  New  York,  as 
sales  manager  of  Guild  Films  Co.,  N.  Y.,  an- 
nounced Friday  by  Reub  Kaufman,  Guild  presi- 
dent. Mr.  Smith  fills  position  vacant  since 
resignation  of  Barney  Goldman  several  months 
ago.  Coincidentally  with  Mr.  Smith's  appoint- 
ment, Mr.  Kaufman  revealed  that  Guild  Films 
has  acquired  Cinema-Vue  Corp.,  tv  film  distri- 
bution firm  set  up  about  four  months  ago. 


C.  B.  RYAN,  advertising  director  of  Firestone 
Tire  &  Rubber  Co.,  told  B»T  late  Friday  that 
'we  are  considering  all  offers,"  in  answer  to 
query  that  all  networks  (including  NBC-TV) 
were  pitching  time  periods  at  firm.  He  also  said 
that  "when  and  if  we  go"  back  into  radio  and 
television  with  program  "we  want  to  be  sure 

,  that  we  get  a  good  substitute  network." 

Earlier  the  company  had  formally  announced 
that  "Firestone  radio  and  television  program 
which  has  been  broadcast  at  8:30  Eastern  Time 
on  Monday  evenings  for  the  past  25  years  on 
radio  and  the  past  five  years  as  a  simulcast  on 

;  television  will  not  be  heard  on  the  NBC  net- 

)  work  after  the  June  7th  broadcast." 

Company  went  on  to  express  regret  that 
announcement  was  made  necessary  because 
NBC  "has  advised  that  8:30  period  on  Monday 
night  will  not  be  available  throughout  the  year 
and  that  no  other  evening  television  network 
time  will  be  offered  to  Firestone  for  continuing 
its  long  established  program  for  the  benefit  of 
its  loyal  audience." 

In  statement  made  late  Friday,  NBC  ex- 
pressed "great  regret"  at  departure  of  Voice 
of  Firestone,  ending  25  years  of  "pleasant  and 
rewarding  association"  between  network  and 
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VOTE  ON  HEARINGS 

MUTUAL  reported  Friday  it  had  re- 
ceived more  than  3,000  letters,  telegrams 
and  telephone  calls  within  24  hours  after 
commentator  Fulton  Lewis  jr.  asked 
listeners  to  his  program  to  advise  him  if 
McCarthy-Army  hearings  "are  doing  any 
good"  and  if  they  should  be  "continued 
in  the  open  on  radio  and  television." 
Spokesman  said  that  preliminary  esti- 
mates show  that  respondents,  by  two-to- 
one  count,  believed  hearings  are  benefi- 
cial and,  by  IV2-I  vote,  felt  they  should 
be  continued  on  radio  and  tv. 


Large  Screen  Color  by  Fall, 
DuMont  Tells  Commissioners 

PRODUCTION  of  DuMont  large  screen  color 
sets  by  fall  was  predicted  Friday  by  Allen  B. 
DuMont  at  demonstration  of  new  color  equip- 
ment to  an  audience  comprising  FCC  and  mem- 
bers of  its  technical  staff. 

Demonstrated  was  new  DuMont  19-inch 
color  tube  which  Dr.  DuMont  indicated  would 
be  incorporated  in  sets  selling  at  between  $800 
and  $1,000  at  outset.  Under  mass  production 
schedule,  he  thought,  sets  might  sell  for  $500 
or  less. 

Members  of  FCC  present  were  Chairman 
Rosel  H.  Hyde  and  Comrs.  Bartley,  Lee,  Ster- 
ling, Doerfer  and  Hennock.  Staff  members 
were  Curtis  B.  Plummer,  chief  Broadcast  Bu- 
reau; Joseph  M.  Kittner,  assistant  chief  Broad- 
cast Bureau;  James  E.  Barr,  chief  Broadcast 
Facilities  Division,  and  Edward  W.  Chapin, 
chief  Laboratory  Division. 


sponsor.  "Prolonged  effort"  was  made  to  re- 
locate this  tv  program,  NBC  said,  noting  that 
"in  its  Monday  night  slot,  faced  with  strong 
competition  from  another  network  and  sur- 
rounded by  programs  of  a  wholly  different 
character,  the  Firestone  tv  show  suffered  a 
drastic  loss  of  audience  over  the  past  five  years 
as  more  and  more  tv  stations  opened." 

One  NBC  suggestion  was  that  Firestone  move 
its  tv  show  to  late  Sunday  afternoon,  between 
Hallmark  Hall  of  Fame  and  Meet  the  Press, 
"both  of  which  bear  a  cultural  and  educational 
imprint  and  both  of  which  consistently  com- 
mand large  and  interested  audiences.  Within 
this  programming  context  the  Firestone  offering 
would  have  captured  an  increased  all-family 
audience  and  would  have  arrested  the  down- 
ward trend  of  its  rating,"  NBC  said. 

"It  was  never  contemplated  that  the  radio 
show  would  be  changed  to  a  different  time 
[from  the  present  Monday  night  period],"  net- 
work stated,  pointing  out  that  Voice  of  Fire- 
stone "on  radio  maintained  a  continued  high 
rating  because  it  was  presented  within  the 
proper  framework  of  a  full  Monday  evening 
of  great  musical  broadcasts." 

NBC  had  announced  the  shift  earlier  to  make 
way  for  next  fall's  Sid  Caesar  Show. 


•   BUSINESS  BRIEFLY 

FILBERT'S  ON  RADIO  •  J.  H.  Filbert,  Bal- 
timore (Mrs.  Filbert's  mayonnaise),  through 
Sullivan,  Stauffer,  Colwell  &  Bayles,  N.  Y., 
placing  spot  announcement  radio  schedule  in 
about  25  markets,  effective  immediately.  Con- 
tracts vary  from  6  to  12  weeks  depending  on 
market. 

SIMONIZ  IN  12  MARKETS  •  Simoniz  Co. 
(Simoniz  non-scuff  floor  wax),  Chicago,  plan- 
ning radio  spot  announcement  campaign  to 
start  at  end  of  June  for  1 1  weeks  in  about 
dozen  scattered  markets.  Agency:  Sullivan, 
Stauffer,  Colwell  &  Bayles,  N.  Y. 
FALL  TV  •  Young  &  Rubicam,  N.  Y.  and 
Chicago,  understood  to  have  recommended  fall- 
starting  television  shows  to  at  least  three  ad- 
vertisers: Johnson  &  Johnson,  Metropolitan  Life 
Insurance  Co.  and  Elgin  Watch  Co. 

AB-PT  Meeting  Tuesday: 
Report  Salaries  to  Stockholders 

LEONARD  H.  GOLDENSON,  president, 
American  Broadcasting-Paramount  Theatres 
Inc.,  received  $179,357  during  1953  from  AB- 
PT,  according  to  proxy  statements  sent  stock- 
holders notifying  them  of  annual  meeting  at 
11  a.m.  tomorrow  (Tuesday)  in  New  York. 

Other  salaries  listed  include:  Robert  E.  Kint- 
ner,  AB-PT  vice  president,  president  of  Amer- 
ican Broadcasting  Div.,  $69,327  (plus  $8,173 
received  from  ABC  for  period  Jan.  1-Feb.  11, 
1953);  Robert  H.  O'Brien,  AB-PT  financial  vice 
president  and  secretary,  executive  vice  presi- 
dent, American  Broadcasting  Div.,  $55,552; 
Robert  M.  Weitman,  AB-PT  vice  president, 
American  Broadcasting  Div.  vice  president, 
$55,852;  Robert  H.  Hinckley,  vice  president, 
AB-PT,  vice  president,  American  Broadcasting 
Div.,  $44,550  (plus  $5,448  from  ABC,  Jan.  1- 
Feb.  11,  1953). 

TAB  Steering  Unit  Meets, 
Drafts  $500,000  Budget 

TELEVISION  Advertising  Bureau  organizing 
committee,  meeting  Friday  at  Chicago's  Palmer 
House,  set  minimum  TAB  first-year  operating 
budget  at  $500,000  and  provided  for  active  and 
associate  memberships.  Twenty-eight  stations 
were  represented. 

Steering  group,  led  by  Richard  Moore,  vice 
president-general  manager,  KTTV  (TV)  Los 
Angeles,  unanimously  agreed  active  member- 
ship be  held  open  to  all  tv  station  operators, 
including  network  o&o  outlets.  Associates  to 
comprise  station  representatives,  advertisers, 
agencies,  film  distributors  and  allied  firms. 

Resolution  also  was  adopted  to  set  up  com- 
mittee to  request  NARTB  to  appoint  group 
before  convention  starts  to  avoid  duplication  of 
industry  efforts  along  similar  lines. 

TAB  organizing  group,  comprising  Mr. 
Moore  and  others,  met  Thursday  with  Harold 
E.  Fellows,  NARTB  president  (story  page  50). 

TAB  organizational  group  drafted  prelim- 
inary by-laws  and  urged  that  not  less  than  one- 
third  of  its  board  of  directors  each  come  from 
city  areas  of  150,000  population  or  less  (for 
medium  stations)  and  balance  from  500,000 
population  or  more.  Dues  tentatively  set  as 
one-quarter  of  highest  local  rate  per  month. 
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FIRESTONE  DROPS  NBC  RADIO-TV  TIME, 
IS  CONSIDERING  OTHER  NETWORK  OFFERS 
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WAITING 
FOR  YOUR  SHIP 
TO  COME  IN? 


You  won't  have  to  wait  very  long  in 
Cleveland  —  for  this  inland  port  (along 
with  all  its  other  bustling  activity) 
set  a  new  all-time  record  for  itself 
last  year  in  volume  of  dry,  bulk 
freight  moved.  During  1953,  the  Great 
Lakes  fleet  carried  almost  200  million 
net  tons  —  and  over  80%  of  its  286 
vessels  call  Cleveland  home. 

The  movement  of  Cleveland-made 
goods  to  the  rest  of  the  world  is 
matched  in  magnitude  only  by 
the  influx  of  goods  Clevelanders 
want  to  buy.  (How  competent  they 
are  to  do  this  is  reflected  by 
their  1953  banking  balance  of 
$33,387,000,000.) 

Industrial  action  is  the  mounting 
keynote  in  the  Cleveland  area, 
geared  to  America's  industrial 
progress.  And  the  one  TV  station 
that's  really  geared  to  Cleveland's 
thoughts  and  tastes  is  WXEL.  It 
follows  that  the  shortest  route 
between  two  points  (i.e.,  Cleveland 
pocketbooks  and  your  advertising) 
is  via  the  television  station  iden- 
tifying itself  most  closely  with 
this  remarkable  market.  As  other 
advertisers  are  happily  finding, 
your  ship  comes  in  every  day  when 
you  sign  aboard  WXEL.  Ask  the 
KATZ  agency  for  details. 

Cleveland 


WXEL 


Channel  8 


PEOPLE 


at  deadline 


WJR  Gets  Flint  Ch.  12; 
Other  FCC  Actions 

FINAL  decision  granting  Flint  ch.  12  to  WJR 
Detroit  announced  by  FCC  Friday,  reversing 
initial  decision  of  year  ago  which  recommended 
grant  to  WFDF  Flint.  Final  order  denied  com- 
petitive applications  of  WFDF  and  Butterfield 
Theatres  Inc.  Comr.  Frieda  B.  Hennock  dis- 
sented. 

Commission  majority  overruled  findings  of 
examiner  that  WFDF  should  be  preferred  be- 
cause of  program  proposals  for  Flint  and  choice 
of  antenna  site  nearer  Flint.  Majority  con- 
cluded all  three  sites  put  more  than  minimum 
signal  into  Flint  and  allocation  table  requires 
station  to  be  Flint  outlet  despite  extra  coverage 
in  Detroit.  All  three  promised  Flint  service, 
FCC  noted. 

WJR  was  favored  on  basis  of  greater  live 
program  plans,  superior  technical  equipment 
including  mobile  unit  for  immediate  remote 
programming,  and  realistic  network  proposal. 
WJR  said  it  would  air  DuMont,  not  presently 
in  Detroit  area,  while  others  planned  NBC. 
FCC  also  issued  order  denying  petition  of 
Butterfield  for  re-argument  of  initial  decision 
in  view  of  long  pendency  of  case. 

Sale  of  KOTV  (TV)  Approved; 
Lee  Concerned  Over  Trend 

SALE  of  ch.  6  KOTV  (TV)  Tulsa  by  Jack 
Wrather-Helen  Alvarez  group  to  New  York  in- 
vestment firm  of  J.  H.  Whitney  &  Co.  for  $4 
million — involving  "substantial  profit."  accord- 
ing to  Comr.  Robert  E.  Lee — approved  by  FCC 
Friday  [B*T,  April  12]. 

In  concurring  statement,  Comr.  Lee  indicated 
no  objection  to  specific  sale  but  expressed  con- 
cern over  trend  toward  big-price  tv  transac- 
tions and  transfer  procedure  in  which  no  op- 
portunity for  comparative  evaluation  of  ap- 
plicants is  allowed  as  in  contest  for  new  station 
permit. 

Wrather-Alvarez  interests  acquired  KOTV 
control  in  mid-1952  for  $1.6  million.  Station 
is  only  vhf  outlet  at  Tulsa,  carries  all  four  net- 
works. KCEB  (TV)  Tulsa  is  on  ch.  23,  KSPG 
(TV)  holds  permit  for  ch.  17.   Comr.  Lee  said: 

I  am  concurring  in  this  case  solely  because  of 
the  length  of  time  that  the  station  has  been 
operating  in  an  apparently  satisfactory  manner. 
I  am,  however,  taking  this  opportunity  of  express- 
ing myself  on  a  problem  that  has  been  giving 
me  growing  concern. 

The  Commission,  consistent  with  its  mandate 
under  the  Act,  has  been  diligently  guarding  the 
public  interest.  Elaborate  and  time-consuming 
procedures  have  been  perfected  in  an  effort  to 
pick  the  best  qualified  applicant  to  award,  for 
a  specific  period  of  time,  a  piece  of  the  peoples 
property,  namely  space  in  the  valuable  spectrum 
for  broadcast  purposes.  In  comparative  cas?s 
this  is  done  after  long  and  lengthy  hearings  and 
investigations.  Many  of  these  cases  are  close 
decisions  since  either  of  two  or  more  competing 
applicants  might  do  the  job  equally  well.  This 
is  a  great  responsibility  for  the  Commission  and 
I  know  is  of  great  concern  to  the  individual 
Commissioners. 

It  is  for  this  reason  that  large  transactions 
such  as  this  give  me  cause  for  some  alarm.  The 
Commission  transfer  processes  do  not  provide 
for  the  possibility  of  competing  applications  or 
comparative  consideration  of  applicants  as  in 
the  case  of  requests  for  original  use  of  a  channel. 
I  am  aware  that  this  may  be  due  to  statutory 
limitations,  and  I  do  not  suggest  here  that  this 
is  inappropriate.  But  I  am  concerned  because 
the  transfer  processing  does  not  answer  for  me 
the  question  as  to  how  the  prospective  purchaser 
would  have  fared  in  a  comparative  hearing.  I 
hasten  to  add  that  the  new  owners  in  this  in- 
stance are  to  the  best  of  my  knowledge,  good 
civic-minded  citizens  who  will,  I  am  confident, 


ATOM  DRAMA 

WCPO-TV  Cincinnati  decided  late  Friday 
to  accept  ABC-TV  May  18  drama  deal- 
ing with  atomic  attack  on  U.  S.  follow- 
ing tabulation  of  results  in  viewers'  poll 
(story  page  78b).  Mortimer  C.  Watters, 
WCPO-AM-TV  general  manager,  said 
only  7%  of  votes  were  against  telecast- 
ing of  drama,  to  appear  on  Motorola 
Tv  Hour.  WCPO-TV  reviewed  advance 
copy  of  script  before  making  decision. 


do  an  outstanding  public  service  job,  nor  do  I 
complain  at  the  fact  that  the  licensee  is  making 
a  very  substantial  profit  since  most  of  the  assets, 
as  a  matter  of  fact  some  75%,  are  listed  as  good- 
will, lease,  film  and  network  contracts. 

Spartanburg  Permit  Returned 
PERMIT  for  ch.  17  WSCV    (TV)  Spartanburg, 
S.  C,  returned  to  FCC  and  deleted,  Commission 
reported  Friday.    Uhf  outlet  was  not  on  air. 

Edwards  Sued  for  Half 
Ownership  of  This  Is  Your  Life' 

RALPH  EDWARDS,  program  packager  and 
m.c,  was  sued  last  week  for  half-ownership 
of  This  Is  Your  Life  (NBC-TV,  Wed.,  10-10:30 
p.m.)  by  Mel  Vickland,  writer-producer.  He 
valued  his  alleged  50%  ownership  of  the  pro- 
gram, sponsored  by  Hazel  Bishop,  at  $1.75 
million.  Mr.  Vickland  claimed  he  conceived 
program  idea  in  1947  while  hospitalized  with 
polio.  He  said  he  received  $100  weekly  while 
working  on  25  programs.  Despite  agreement 
to  share  profit,  complaint  stated,  Mr.  Edwards 
said  there  was  none.  Besides  half  of  $1  million 
he  claims  has  been  made  up  to  now,  Mr.  Vick- 
land asked  court  to  grant  him  equal  share  of 
estimated  $2 V2  million  which  Mr.  Edwards 
will  receive  from  program  during  next  five 
years  under  NBC  contract.  Mr.  Edwards,  de- 
nied allegations.  He  said  program  idea  was 
utilized  in  present  form  in  April  1946  on  NBC 
Radio  Truth  or  Consequences,  several  months 
before  Mr.  Vickland  claims  he  conceived  idea. 

40  Take  ABC-TV  Boxing 

FORTY  STATIONS  have  signed  to  carry  box- 
ing bouts  over  ABC-TV,  starting  today  (Mon.) 
at  9:30  p.m.  EDT,  Les  Arries,  ABC-TV  sports 
director,  reported  Friday.  Telecast  also  will 
be  presented  on  eight  far-western  stations  on 
delayed  basis.  Barney  Ross,  former  welter- 
weight champion,  will  provide  blow-by-blow 
commentary. 


UPCOMING 

May  19-21:  Senate  Communications 
Subcommittee,  hearings  on  status 
and  development  of  uhf  channels  and 
consideration  of  Johnson  multiple- 
ownership  bill.  Room  G-16,  U.  S. 
Capitol,  9  a.m.  Open. 

May  19-21:  House  Interstate  &  Foreign 
Commerce  Committee,  hearing  on  HR 
1227,  Bryson  bill  to  bar  alcoholic 
beverage  advertising  from  interstate 
commerce.  Room  1334,  New  House 
Office  Bldg.,  10  a.m.  Open. 
For  other  Upcomings  see  page  141. 


H  QUENTON  COX,  veteran  Northwest 
broadcaster,  resigned  Friday  as  manager  of 
KGW-AM-FM  Portland,  Ore.,  after  18  years 
with  that  station.  He  said  he  would  announce 
future  plans  soon.  Mr.  Cox  served  as  director 
of  NARTB  and  is  at  present  chairman  of  its 
Fm  Committee;  he  also  served  on  NBC  station 
planning  board  and  was  officer  of  Oregon  Assn. 
of  Broadcasters.  Gordon  Orput,  president  of 
Pioneer  Broadcasters  Inc.,  expressed  regret  of 
station  owners  at  Mr.  Cox'  departure. 

LEONARD  F.  ERIKSON,  who  resigned  as 
director  of  Voice  of  America  April  30  to  re- 
turn to  McCann-Erickson,  N.  Y.,  as  vice  presi- 
dent, presented  with  scroll  of  appreciation  by 
former  colleagues  at  luncheon  in  New  York. 

LOUIS  T.  FISHER,  media  director  for  Dancer- 
Fitzgerald-Sample,  N.  Y.,  appointed  a  vice 
president. 

STAN  VAINRIB,  formerly  with  Storer  Broad- 
casting Co.  in  Birmingham,  Ala.;  WIND  and 
WJJD  Chicago,  and  Arthur  Meyerhoff  and 
Grant  Adv.  agencies,  appointed  vice  president 
of  Academy  Film  Productions  Inc.,  Chicago, 
Bernard  Howard,  Academy  Film  president,  has 
announced. 

WILLIAM  BALLARD,  radio  and  television 
writer,  father  of  girl,  Lynn  Ballard,  born  in 
New  York  Friday.    REGGIE  SCHUEBEL, 

owner  of  Reggie  Schuebel  Inc.  (story  page  32), 
is  grandmother  of  child.  

Senate  Unit  Clears  Funds 

SENATE  Appropriations  Committee  Friday  de- 
nied FCCs  $950,000  request  for  frequency 
usage  monitoring  program.  Request  was  only 
addition  to  House  approved  appropriation  asked 
by  FCC  for  fiscal  1955,  beginning  next  July  1 
[B»T,  April  19].  Funds  bill  now  goes  to  Senate. 

Roberts  Resigns  from  UHFTA 

RESIGNATION  of  Col.  William  A.  Roberts 
(Roberts  &  Mclnnis)  as  general  counsel  of 
Ultra  High  Frequency  Tv  Assn.  was  tendered 
Friday.  Organization,  formed  last  fall,  is 
scheduled  to  meet  today  (Mon.)  in  Washington's 
Sheraton  Carlton  Hotel,  two  days  before  Potter 
subcommittee  hearings  get  underway. 

Henley  FCC  Asst.  Gen.  Counsel 

J.  SMITH  HENLEY  was  named  by  FCC  Fri- 
day as  assistant  general  counsel  in  charge  of 
Litigation  Div.  to  succeed  J.  Roger  Wollenberg, 
who  resigned  earlier  to  join  Washington  radio- 
tv  law  firm  of  Haley,  Doty  &  Schellenberg.  Mr. 
Henley  is  partner  in  Henley  &  Henley,  Harrison, 
Ark.,  and  former  city  attorney  there. 

New  CBS-TV  Affiliates 

CBS-TV  announced  Friday  that  effective  July  4, 
WBRC-TV  Birmingham  replaces  WABT  (TV) 
as  network's  basic  affiliate  [B*T,  May  3]  and, 
effective  Aug.  6,  WLAC-TV  Nashville  replaces 
WSIX-TV  as  basic  affiliate.  WLAC-TV  (ch.  5) 
is  owned  by  Life  &  Casualty  Insurance  Co. 
of  Tennessee,  and  WBRC-TV  (ch.  6)  is  owned 
by  Birmingham  Broadcasting  Co.,  subsidiary  of 
Storer  Broadcasting  Co. 

Improved  Lawrence  Tube 

CHROMATIC  Television  Labs  Inc.,  N.  Y.,  is 
announcing  today  (Mon.)  that  it  has  launched 
pilot  production  of  new  improved  version  of 
Lawrence  color  tv  tube  at  company's  West 
Coast  development  laboratory  in  Oakland. 
Called  Chromatron  PDF  21-3,  it  is  said  to  in- 
corporate radiation  -  suppressed  chromapac 
(color  grid  structure  at  front  of  tube).  Tube 
is  said  to  present  true  rectangular  picture  14V2 
by  1 1  inches. 
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Proof  positive  of  the  effectiveness 
of  our  live  local  shows — 17  daily, 
Monday  through  Friday  —  in 
Southern  New  England's  BIG, 
RICH  market! 
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PORTIA  FACES  LIFE 

Network:  CBS-TV. 

Time:  Mon.-Fri.,  1:15-1:30  p.m.  EDT. 

Producer:  Beverly  Smith  of  Young  & 
Rubicam. 

Director:  Lloyd  Cross. 

Announcer:  Bill  Shipley. 

Guitar  Accompanist:  Tony  Mittola. 

Cast:  Frances  Reid,  Donald  Woods,  Eliza- 
beth York,  Richard  Kendrick,  Charles 
Taylor,  Renne  Jarrett. 

Sponsor:  Post  Cereal  Div.  of  General 
Foods. 

Agency:  Young  &  Rubicam. 
Production  Cost:  $9,000  per  week. 


EVERY  weekday  afternoon,  televiewers  whose 
daily  schedules  do  not  confine  them  to  more 
constructive  pursuits,  are  getting  a  chance  to 
see  a  valiant  lady  cope  with  this  confused  busi- 
ness of  living,  courtesy  of  CBS-TV  and  Post 
Cereal  Division  of  General  Foods.  Portia 
Manning  is  now  taking  the  bull  by  the  horns  on 
television  as  well  as  radio  in  a  fairly  new  video 
adaptation  of  one  of  the  latter  medium's  sturd- 
iest soap  operas,  Portia  Faces  Life. 

Evaluating  Portia  with  a  soap  opera  slide  rule 
ends  in  one  conclusion  which  distinguishes  it 
from  most  of  its  contemporaries.  Less  is  said, 
less  is  done  and  less  is  accomplished  in  the  15- 
minute  time  period  allotted  to  this  program 


FRANCES  REID 
Quality  of  mercy  has  been  strained 

daily  than  on  perhaps  any  other  show  on  tv. 
This  is  going  some  in  a  drama  category  charac- 
terized by  its  perennial  lack  of  action  and  intelli- 
gence. Portia's  writer  is  doing  a  superb  job  of 
stretching  out  a  story  that  has  nothing  to  say 
in  the  first  place. 

This  criticism  is  based  on  the  assumption 
that  the  May  1 1  telecast  was  typical  of  the  type 
installment  featured  on  the  series.  Commercial 
segments  occupied  a  healthy^  percentage  of  the 
program's  time,  which  in  this  case  cannot  be 
considered  too  objectionable.  In  the  interest 
department,  Grape  Nut  Flakes  will  beat  out 
domestic  upset  of  the  Portia  kind  any  day. 

Between  breakfast  food  plugs,  the  viewer 
was  forced  to  conclude  that  all  was  not  well 
at  the  Manning  residence.  Mother  Portia  had 
gone  and  done  it  again.  This  time  her  rugged 
individualistic  nature  had  propelled  her  into 
the  middle  of  a  gambling  raid  which  made  head- 
lines in  the  local  paper  of  which  her  husband 
is  publisher.  Her  13-year-old  son  took  a  very 
dim  view  of  his  mama's  recreational  habits 
until  a  fair-haired  girl  reporter,  who  is  the 
idol  of  this  young  man's  life,  reminded  him 


that  we  must  love  others  not  because  of  th 
virtues  but  in  spite  of  their  faults. 

Adoption  of  this  pleasant  philosophy  softer 
our  young  man's  attitude  toward  mother  a 
her  most  recent  escapade.  All  was  forgiv 
And  the  curtain  fell  on  tv's  impression  of 
typically  domestic  American  scene.  Lend 
the  element  of  sight  to  Portia  has  simply  adc 
insult  to  injury. 


r 


AMERICAN  FORUM  OF  THE 
AIR 

Network:  NBC  Radio,  Tv 
Time:  Sun.,  4-4:30  p.m.  EDT 
Stations:  75  radio  (simulcast  and  delayed); 
35  tv 

Moderator:  Steve  McCormick 
Founder-Producer:  Theodore  Granik 
Director:  Frank  Slingland 


SHOULD  the  program  producer  assume  tj 
radio-tv  audience  is  getting  so  it  can  cope  w 
complex,  political  argument?  Perhaps  he  coi 
cite  the  softening  up  by  the  McCarthy  vs.  An, 
hearing  coverage. 

Not  to  press  a  point,  but  the  NBC-AM-1  i 
American  Forum  of  the  Air  on  its  26th  i 
niversary  show  May  9  in  the  allotted  20-o  j 
minutes  squeezed  in  no  less  than  eight  membt 
of  Congress  each  of  them  with  a  questi 
and/or  comment.  Answers,  or  more  correct 
denials,  were  given  by  the  chairmen  of  the  t\ 
political  parties.  Some  place  in  the  middle  of 
this,  a  quickie  question,  with  slide  presentatic 
was  inserted  by  the  moderator. 

The  program  featured  Leonard  W.  Hall  a 
Stephen  A.  Mitchell,  the  Republican  and  1 11 
Democratic  chairmen  of  the  national  comm: 
tees  on  the  puzzler — "which  party  in  '54?" 

In  spite  of  this  crowding,  the  program,  p£| 
ticularly  from  the  production  point  of  view,  wj 
very  good.  It  had  to  sparkle  on  tv  or  raci] 
because  U.  S.  Senators  and  Representativ] 
have  that  knack  of  being  pleasant  on  eye  a| 
ear  while  doing  their  darndest  to  needle. 

This  show  was  up  to  the  American  Forum 
26-year,  developed  standard.  What  made  i 
quite  different  was  the  unusual  number  of  pe 
pie  taking  part,  all  politically  prominent  (Se 
Magnuson,  Mansfield,  Purtell  and  Reps.  Law 
ence  Smith,  Keating,  Eberharter)  but  each  wi 
a  different  political  philosophy. 

It  would  be  folly,  we  respectfully  submit,  f 
other  forum  programs  to  continually  duplies 
this  type  of  show.  For  although  the  soup  w 
different  and  tasted  quite  good  as  a  one-tir 
subject,  repetition  would  be  tasteless  fare. 


la  Hope 


WITH  some  assistance  from  movie  star. 
Dorothy  Lamour,  Bob  Hope,  on  his 
NBC-TV  Bob  Hope  Show  last  week,  il- 
lustrated in  skit  format  what  might  hap- 
pen if  the  FCC  granted  an  application 
for  a  tv  station  on  LaPu  LaPu,  a  remote 
Pacific  Island.  Upholding  the  distaff  side 
of  station  KLAPU  was  Miss  Lamour,  clad 
in  the  sarong  that  she  made  famous.  The 
programming  concept  was  not  unlike 
what  American  televiewers  are  accus- 
tomed to  right  down  to  commercials  with 
allowances,  of  course,  for  "local  color." 
One  advertiser  on  Mr.  Hope's  tropical 
tv  station:  Tree  Tree  Coconut  Milk — 
the  milk  that  is  always  recognizable  be- 
cause it  comes  in  a  hairy  bottle! 
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'Mr.  Chairman,  a  point  of  order 


"The  Chair  recognizes  the  Senator  from  .  .  ." 

"Mr.  Chairman,  May  20  is  the  20th  anniversary 
of  Killian's  Department  Store's  sponsor- 
ship of  the  9  a.m.  news  on  WMT,  one  of  the 
longest  associations  in  radio  annals.  .  .  ." 

'Senator,  that  is  a  statement  of  fact  which  .  .  ." 

"Mr.  Chairman,  for  decades  the  citizens 
of  Iowa,  Republicans  and  Democrats,  have 
come  to  appreciate  WMT's  reasoned, 
thorough  presentation  of  current  events 
which  has  been  called  'the  most  complete  news 
in  Iowa  Radio'." 

"Senator,  you  are  voicing  an  opinion  which 
is 

"Which  is  shared  by  thousands  of  out-of-town 

shoppers  in  Killian's  36-county  basic 

trade  area.  Shoppers  who  follow  the  WMT 

line  straight  to  one  of  Eastern  Iowa's 

largest  department  stores.  Shoppers 

who  have  the  largest  per  capita  farm  income 

in  these  United  States.  Shoppers  who  .  .  ." 

"Senator,  you  must  support  your  statements 
with  documentary  ..." 

"Mr.  Chairman,  the  Katz  Agency  has  the 
evidence,  will  furnish  it  to  this  or  any  other 
committee  on  request." 


WMT  is  CBS  for  Eastern  Iowa 
Mail  Address:  Cedar  Rapids 
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For  the  first  time  anywhere  in  Radio,  a  group  of 
stations  represented  by  NBC  Spot  Sales  offer  full-scale, 
local  community  service  announcements  for  listeners 
to  live  by  .  .  .  for  advertisers  to  sell  by. 

Virtually  every  vital  service  that  people  need  and  want 

is  now  broadcast  on  a  regularly  scheduled  basis. 

To  acquaint  listeners  with  the  exa^t  times  of  broadcasts, 

these  stations  have  printed  and  distributed  over 

5  million  pocket-size  service  time-tables  to  the  people 

in  their  service  areas.  (Send  for  one  and  see  how 

your  product  can  use  these  cards  for  merchandising.) 


Advertisers  can  now  do  a  better  selling  job  by 
identifying  their  products  or  services  with  specific, 
related  community  services.  Now,  your  product  can  be 
related  with  those  services  that  Radio  does  best 
and  at  extremely  low  cost.  For  instance: 

Farm  Service  announcements  in  a  midwest  market 
deliver  over  4  million  weekly  impressions  at  only 
38  cents  per  thousand. 

Commuter  Train  Service  in  another  major  market .  .  . 
over  a  million  listener  impressions  each  week  .  .  . 
at  44  cents  per  thousand. 

Weather  and  Traffic  spots  in  a  third  market . . . 
over  a  million  and  a  half  listener  impressions 
weekly  ...  35  cents  per  thousand. 

To  saturate  markets  covering  almost  V3  the  nation's 
retail  sales  with  service  announcements  that  people  are 
already  living  by,  call  your  NBC  Spot  Salesman. 


ERVICES 
IADVERTISERS 
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SKELLY  SALES  A 


IN  OKLAHOMA  SKELLY  USES— 


KOMA 

Affiliated  Management  KWTV  CBS 


EDGAR  T.  BELL 

General  Manager 

BEN  H.  HOLMES 


REPRESENTED  BY 

VERY-KNODEL,  INC 


Uhf  in  Every  Set 

EDITOR: 

Every  time  I  read  of  a  uhf  station  having 
financial  difficulties  it  makes  my  blood  boil  be- 
cause things  would  be  a  lot  different  today  if 
tv  set  manufacturers  had  been  a  little  more 
wide  awake.  They,  and  this  includes  the  great 
giants  RCA  and  DuMont,  should  have  seen  to  it 
that  EVERY  set  had  vhf  and  uhf  under  one 
cabinet. 

Of  course,  FCC  could  have  been  a  little  more 
helpful  too — they  should  have  called  in  all  of 
the  big  set  manufacturers  and  they  might  have, 
with  a  little  prompting,  cooperated.  The  com- 
bined carelessness  of  the  big  set  manufacturers 
and  FCC  is  really  at  the  bottom  of  the  uhf 
trouble  today. 

Where  else  would  you  put  the  blame? 
David  A.  Bader 
Commonwealth  Film  & 

Television  Inc. 
New  York 

Likes  Uhf  Story 

EDITOR: 

We  believe  your  article  in  the  April  26th 
issue  on  "Case  Study  of  Uhf  in  Milwaukee" 
an  excellent  story  on  one  of  the  most  successful 
uhf  stations  in  the  nation. 

Robert  W.  Maercklein 
Maercklein-N elson  Advertising 
Milwaukee  2,  Wis. 

Zenith  on  Palm  Springs 

EDITOR: 

I  have  just  read  your  story  of  the  Telemeter 
demonstration  in  Palm  Springs.  You  brought 
out  very  well  the  fact  that  this  could  not  be 
considered  a  typical  demonstration  because  of 
the  fact  that  Palm  Springs  is  not  a  representa- 
tive community. 

There  is,  however,  one  point  that  I  would 
like  to  comment  on;  that  is  your  statement 
that  this  test  proved  the  engineering  principles 
of  the  Telemeter  system  are  sound. 

I  am  enclosing  a  copy  of  a  letter  of  mine 
published  in  Harrison's  Report  which  tells  how 
easily  the  system  at  Palm  Springs  was  pirated, 
and  that  the  transmissions  were  not,  in  fact, 
coded  at  all. 

It  is  obvious  that  no  theatre  can  operate  if, 
in  addition  to  its  box  office  entry  in  front,  it 
has  side  gates  through  which  people  can  enter 
free  without  restrictions.  Yet  that  is  the  posi- 
tion of  any  pay-as-you-see  subscription  system 
that  can  be  easily  pirated. 

Ted  Leitzell,  Dir.  Public 

Relations 
The  Zenith  Radio  Corp., 
Chicago 

[EDITOR'S  NOTE:  The  letter  of  which  Mr.  Leit- 
zell speaks  explains  that  "Zenith  and  others 
picked  up,  without  paying  any  fee  and  without 
any  Telemeter  connection,  the  same  entertain- 
ment that  Telemeter's  customers  had  to  pay  to 
see  .  .  .  using  a  standard  Zenith  tv  set  equipped 
with  a  continuous  tuner  and  an  ordinary  fm 
table  set."  Telemeter  executives  say  that  although 
this  was  possible  in  early  stages  of  the  Palm 
Springs  operation,  engineering  refinements  have 
since  been  made.  Now  any  unauthorized  tap- 
ping of  the  Telemeter  system  would  be  (1)  dif- 
ficult and  (2)  easily  detected,  they  claim.] 

United  TAB 

EDITOR: 

I  was  interested  in  your  editorial  on  "The 
Birth  of  a  TAB"  and  also,  articles  on  this 
subject.  .  .  . 

All  I  hope  for  is  that  the  television  stations, 
representatives  and  networks  get  together  and 
set  up  a  TAB  somewhat  along  the  lines  of 
BAB.  BAB  never  got  off  the  ground  in  a  real 
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OW  HOUSTON 


HYOfC 


WITH  A 


PROGRAM  PATTERN 


BLOCK  PROGRAMMING 

HILLBILLY  BLOCK       NEGRO  BLOCK 


Top  star  hillbilly,  folk  and  west- 
ern personalities  to  capture  the 
hearts  of  the  biggest  consumer 
market  in  Texas  and  the  South. 

GABE  TUCKER  ...  a  Houston 
favorite  and  old-timer  with  a 
warm  and  friendly  style. 

HAL  HARRIS  ...  the  virtuoso  of 
the  guitar  with  a  singing  and 
a  strummin'  that  has  caught 
fire. 

BOB   DUNNAVANT   ...  the 

country  boy  with  a  rich  and 
colorful  program  of  true  south- 
ern hillbilly  folk  tunes. 


Houston's  large  Negro  popula- 
tion will  now  hear  for  the  first 
time  .  .  .  top  Negro  entertain- 
ment personalities.  Already 
they  have  captured  the  atten- 
tion of  260,000  Negro  listeners 
in  Harris  County. 
HOTSY  TOTSY  ...  a  frantic  jive 
and  blues  man  that  keeps  them 
chucklin'  and  listening  to  the 
hard  pitches  he  makes. 
REVEREND  TILLMAN  .  .  .  Hous- 
ton's most  popular  minister  and 
Negro  personality  with  spirit- 
uals programmed  at  the  wom- 
en and  family  buying  groups. 
SUGARTHROAT  ...  a  night 
time  show  with  rhythm  and 
blues. 


JOHNNY  EDWARDS  ...  the  oldest  wake  up 
show  in  Houston  .  .  .  with  pop  music. 


complete  promotion  program 


INTENSIVE  MERCHANDISING 
to  back  every  advertiser. 

Represented  by  John  E.  Pearson  Co. 


YORK  •  MINNEAPOLIS  •  CHICAGO  •  DALLAS  •  LOS  ANGELES  •  SAN  FRANCISCO 


5000  WATTS 
FULL  TIME 

HOUSTON 


IN  NEW  ORLEANS 

FIRST 


Among  all  Indepen- 
dents in  the  trading 
area.  Programmed 
with  Disc  Jockey 
Personalities  Negro 
and  white  that  cap- 
ture the  listeners. 


IN  BATON  ROUGE 

WLOK 

FIRST 


Tops  in  music  that 
attracts  the  mass 
audience  in  the  Ne- 
gro and  Folk  music 
field.  More  results 
for  advertisers  seek- 
ing mass  impressions 
and  sales. 


IN  LAKE  CHARLES 

FIRST 

With  the  most  lis- 
tened to  Disc  Jockey 
personality  in  Louisi- 
ana and  Negro  per- 
sonality to  sell  the 
two  most  productive 
buying  groups  in  the 
area. 

Represented  by 
FORJOE  for  the 
Louisiana  Stations. 
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Mrs.  O'Leary's 


WE  WILL 


R.  C.  HEINECKE 
EVARARD  S.  PRAGER 
JIM  MYERS 
DAVID  R.  MILSTEN 


ALICE  J.  HEINECKE 
ROBERT  STONE 
LOUIS  E.  TAPPE 
HAROLD  FITZGERALD 


With  a  Program  Service  that  will  set 
the  town  on  fire — 

the  SESAC  Program  Service  and 

your  best  Library  buy! 

The  SESAC  Library  is  lowest  in  cost  for  a  complete  Program  Service. 

SESAC  Inc.  Suite  731-732  Palmer  House,  Chicago 

NARTB    May  23-27,  1954 

If  you  don't  plan  to  come  for  the  Convention  — 

WRITE  WIRE  PHONE 

for  information  about  the  SESAC  Transcribed  Library 

SESAC  INC.       475  Fifth  Avenue,  New  York  17,  N.  Y. 


•OPEN  MIKE 


way  until  we  set  up  a  separate  organization 
and  one  of  the  things  that  helped  BAB  to  get 
rolling  was  the  enthusiastic  support,  financially 
and  promotion-wise,  of  the  networks. 

Networks,  stations  and  reps  are  all  working 
together  for  the  good  of  BAB — which  means 
the  radio  broadcasting  business. 

In  setting  up  a  TAB,  there  is  no  reason  to 
have  differences  interfere  with  an  organization 
designed  to  help  sell  television  advertising.  If 
any  segment  of  the  television  business  is  left 
out,  you  publicly  tell  the  buyer  of  advertising, 
as  well  as  the  television  industry,  that  you  are 
not  united  in  your  belief  that  television  ad- 
vertising pays,  regardless  of  whether  it  is  spot, 
national,  local  or  what  have  you. 

Let's  hope  the  groups  get  together  and  that 
everyone  becomes  a  part  of  TAB  and  is  al- 
lowed to  pay  dues  and  is  represented  on  the 
Board. 

Edgar  Kobak,  President 
Advertising  Research 

Foundation, 
New  York 

ESE  (Editor's  Secret  Exposed) 

EDITOR: 

I  thought  the  A.N.S.  (Alphabetical  Noodle 
Soup)  in  print  went  pretty  much  out  of  style 
with  the  passing  of  F.D.R.  and  H.S.T. 

But  a  quick  perusal  of  today's  issue  of  B#T 
shows  me  how  wrong  I  am.  I  was  pulled  up 
to  a  Q-S  (quick  stop)  when  I  read  the  head  on 
the  top  item,  Col.  1,  p.  80: 

NARTB  Asks  NLRB  to  Rule  on  AFM- 
AFTRA  Dispute. 

And  so,  while  awaiting  proofs  from  G.  D. 
on  our  next  D.  T.  in  B»T,  I  checked  (not  too 
carefully)  the  Alphabetical  Designations 
throughout  the  issue.  Omitting  all  station  and 
network  call  letters,  my  survey  shows  32  sep- 
arate Alphabetical  Noodle  Soups,  many  of 
which  would  be  complete  Greek  to  me,  if 
somewhere  in  the  story  an  identification  had 
not  appeared. 


FCC 

BBD&O 

AWRT 

AFM 

GOP 

BAB 

PAB 

AFTRA 

NAB 

RKO 

DBA 

IATSE 

NARTB 

NCAA 

BNF 

NLRB 

ACCF 

TPA 

PAAA 

AT&T 

RETMA 

GE 

UHF 

BMI 

VA 

ARB 

VHF 

BECC 

S  &  M 

TAB 

RWG 

B#T 

Anyhow  the  system  is  sure  a  boon  to  HW 
(headline  writers). 

R.  M.  Fleming 

Sales  Promotion  Director 

WCKY  Cincinnati 

Bryson  Bill  Advocate 

EDITOR: 

I  would  like  to  add  my  voice  to  that  of  Mr. 
Soper  of  Washington,  D.  C,  who  registered  a 
vote  in  favor  of  the  Bryson  bill  in  the  Open 
Mike  section  of  the  May  10  issue. 

With  increased  advertising  through  the  years 
on  the  part  of  the  alcoholic  beverage  people, 
sales  have  naturally  zoomed.  The  results  have 
been  broken  homes,  brawls,  industrial  accidents, 
cases  of  hopeless  addiction,  skid  row  derelicts 
roaming  our  cities,  suicides,  murders,  and 
traffic  accidents  involving  drinking  that  yearly 
take  more  than  8,000  lives  and  injure  200,000 
more.  .  .  . 

I've  worked  in  radio  for  over  ten  years,  but 
I  wouldn't  hesitate  to  move  to  another  in- 
dustry if  I  felt  I  couldn't  make  a  go  of  it  in 
radio  without  taking  the  money  of  the  alcoholic 
beverage  outfits  who  have  probably  promoted 
more  unhappiness  than  any  other  one  industry. 
J.  Paul  Hunsberger 
Vineland,  N.  J. 
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380  Madison  Ave.,  New  York  17,  N.  Y. 
OXford  7-3120 

35  E.  Wacker  Drive,  Chicago  1,  Illinois 
RA  ndolph  6-6431 

And  On  the  West  Coast: 

Harold  Lindley,  Vice  President 

6253  Hollywood  Blvd.,  Hollywood  28,  Calif. 

HOIIywood  7-1480 

James  Alspaugh,  Manager 

155  Montgomery  Street,  San  Francisco,  Calif. 

YUkon  2-5701 


WELCOME  during   N  ARTB  •  SUITE  2431   MORRISON  HOTEL 
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Here's  a  new  TV  show  that's  as  reassuring  as  money  in  the  bank  ...  a  first-run  series 
that's  backed  by  a  25-year  habit  of  success. 

A  SUCCESS  IN  EVERY  MASS  MEDIUM 

In  print  ...  on  the  screen  ...  on  the  air— "Ellery  Queen"  has  consistently  spelled  "box-office". 
On  TV  live— on  a  handful  of  DuMont-cleared  stations— "Ellery  Queen"  demonstrated  an  amazing 
ability  to  dominate  its  period,  without  any  "inheritance"  .  .  .  against  any  competition. 
Now,  specially  filmed  for  TV  .  .  .  starring  the  man  who  created  the  radio  role,  "Ellery  Queen" 
is  marked  for  new  highs. 

A  TREMENDOUS  READY-MADE  AUDIENCE 

The  readers  who  made  "Ellery  Queen"  a  30,000, 000-copy  best-seller  .  .  .  the  movie  goers  .  .  . 
the  former  listeners  and  viewers— these  are  the  people  who  give  this  new  series  a  ready  made, 
multi-million  audience.  Marlowe  fans  who  have  enjoyed  his  work  on  stage  and  screen 
("Voice  of  the  Turtle"  .  .  .  "Twelve  O'Clock  High"  and  many  others)  will  swell  the  figure. 
And  top  production— all  down  the  line— will  win  and  bold  new  viewers  for  this  series. 

A  SHOW  THAT  CANT  MISS 

To  the  proved  commercial  impact  of  mystery  shows,  "The  Adventures  of  Ellery  Queen" 

adds  the  power  of  a  great  name  .  .  .  the  prestige  of  fine  dramatic  programming.  Call,  write  or  wire 

for  the  full  story,  and  for  franchises  in  areas  where  you  need  a  show  that  can't  miss. 


television  Jpbrograms  of  €Mmerica,  inc. 
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WBNS-TV 

the  nation's 


leading    test  market 


station 


FOOD  AND  HOME  PRODUCTS  SHARE  THE  SPOTLIGHT  with  guest 
cooks  on  WBNS-TV's  popular  daily  "Kitchen  Fair"  show. 

Jeanne  Shea,  veteran  TV  hostess  and  homemaker,  integrates 
commercials  and  interviews  as  her  guest  cooks,  selected 
from  various  sections  of  Central  Ohio,  demonstrate  favorite 
recipes,  menus  and  homemaking  hints. 

Ann  Hunziker,  graduate  home  economist  and  homemaker, 
acts  as  coordinator  for  this  highly  successful  sales  vehicle. 
"Kitchen  Fair's"  guest  format  assures  variable  publicity 
and  promotion  potential  throughout  Central  Ohio. 

Viewers  enthusiastic  reaction  is  verified  by  such  typical 
comments  as  .  .  .  "I  thoroughly  enjoy  your  program  and 
think  the  visiting  cook  plan  is  a  very  good  one  .  .  .",  again 
providing  a  top  vehicle  in  proving  WBNS-TV's  position 
as  the  nation's  leading  test  market  station. 

Spot  participation  availabilities  on  request. 


WBNS-TV 


COLUMBUS,  OHIO 


CHANNEL  10 


CBS-TV  NETWORK  —  Affiliated  with  Columbus  Dispatch 
and  WBNS-AM  •  General  Sales  Office:  33  North  High  St. 
REPRESENTED  BY  BLAIR  TV 


JANE  DARDEN 

on  all  accounts 

STRONG  advocate  of  the  spot  announcement, 
both  in  radio  and  tv,  is  Jane  Darden,  radio-tv 
timebuyer  at  Frank  Bull  &  Co.,  Hollywood 
advertising  agency  specializing  in  broadcast 
advertising. 

Born  in  Omaha,  Neb.,  of  a  family  descended 
from  the  Pilgrims  ("They  missed  the  Mayflower, 
but  they  came  in  the  second  boat"),  Miss 
Darden's  education  at  Oklahoma  A&M  was 
interrupted  by  World  War  II.  A  civilian  army 
employe,  by  1945  she  was  personnel  director  of 
the  8th  Army  Service  Command  in  Dallas. 

After  the  war  she  came  to  Hollywood  and 
was  simultaneously  introduced  to  advertising 
and  one  phase  of  radio-tv,  as  secretary  to  the 
advertising  manager  of  Packard-Bell  Co.,  Los 
Angeles  set  manufacturer.  She  entered  the 
agency  field  in  1949  as  a  secretary  in  the 
Hollywood  office  of  N.  W.  Ayer  &  Son  Inc.  and 
next  year  joined  Smith  &  Bull  Advertising, 
forerunner  of  the  present  firm. 

First  a  secretary  to  Mr.  Bull,  within  a  year 
she  had  learned  and  assumed  the  position  she 
now  holds.  "Frank  Bull  is  a  pioneer  in  com- 
plete saturation  spot  announcement  campaigns," 
she  says,  explaining  her  preference  for  this  type 
of  promotion.  To  her,  such  a  campaign  in- 
volves 70-100  spots  a  week  on  each  station 
used,  during  the  daytime  and  early  evening 
hours. 

While  emphasizing  that  each  advertiser  pre- 
sents a  different  problem,  Miss  Darden  likes 
the  early  morning  radio  spot,  to  catch  the 
arising  and  the  driving-to-work  adult  audience, 
and  the  late  evening  tv  movie  participation. 
She  feels  that  evening  radio,  opposing  the  best 
tv  hours,  is  not  suitable  for  a  saturation  spot 
campaign. 

Miss  Darden  buys  radio  and  tv  time  for  such 
national  and  regional  accounts  as  Seaboard 
Finance  Co.,  Marshall  &  Clampett  (Plymouth- 
DeSoto  dealers),  Western  Harness  Racing  Assn., 
Harlem  Globetrotters  (West  Coast)  and  Slim 
Beverages  (Chic). 

"The  trend  is  to  spots,"  she  says.  "Other 
agencies  are  following  our  example.  Spots 
produce  the  best  revenue  for  client,  station  and 
agency." 

As  a  spot  announcement  supporter,  she  feels 
the  practice  of  some  stations  in  running  as  many 
as  4  or  5  spots  consecutively  is  detrimental  to 
both  station  and  client,  and  should  be  curtailed. 

Now  a  confirmed  Southern  Californian,  Jane 
Darden  spends  her  leisure  moments  listening  to 
music  (she  majored  in  voice  in  college,  but 
ruefully  admits  her  music  is  mostly  passive 
these  days),  is  an  amateur  painter  and  is  fond 
of  wire-haired  fox  terriers. 
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It's  No  Draw... in  Omaha 


There's  no  stretching  or  struggling  to  determine 
the  BIG  TV  bargain  in  the  Omaha  area  .  .  .  it's 
KMTV  everytime.  Proof  of  this  statement  is  re- 
ported in  the  latest  Telepulse  (March  7,  1954) 
showing  these  viewer  preferences  in  Omaha : 

(1)  KMTV  again  leads  with  8  of  the  top  10  weekly 
shows.  KMTV  also  has  Omaha's  MOST  POPULAR 
LOCAL  SHOWS. 

(2)  Of  the  98  class  A  quarter  hours  (6:30-10:00 
p.m.)  telecast  weekly  in  Omaha,  KMTV  leads  by  82% 
in  the  number  of  most-watched  shows. 

(3)  From  Monday  through  Friday,  KMTV  leads  in 
all  three  Pulse  time  periods  by  a  margin  of  15% 
and  greater. 


TELEVISION  CENTER 

nmrw 

CHANNEL  3 

MAY  BROADCASTING  CO. 


(4)  For  all  telecasting  hours  Saturday,  KMTV  leads 
by  half  again  as  much  as  Omaha's  next  station.  And 
on  Sunday  KMTV  leads  again  in  all  three  Pulse  time 
periods. 

With  maximum  power  and  low  channel  3, 
KMTV  delivers  a  stronger,  more  dependable  signal 
to  the  240,000  sets  in  the  rich  2  billion  dollar 
Missouri  valley  market.  It's  no  wonder  that  today 
KMTV  has  almost  22%  MORE  national  spot 
advertisers  than  Omaha's  second  TV  station  *  .  .  . 
more  proof  of  KMTV's  complete  leadership.  Con- 
tact KMTV  or  Petry  today. 

*  First  Quarter  Rorabaugh  Report  (Released  April  25,  1954) 


CBS-TV 
ABC-TV 
DUMONT 


OMAHA 


Represented  by 


Edward  Petry  &  Co.,  Inc. 
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REPRESENTED  NATIONALLY 
BY  JOHN  E.  PEARSON  CO. 


our  respects 

to  FIN  HOLLINGER 


THE  TRANSITION  from  Canuck  to  Kanaka 
that  encompasses  the  broadcasting  career  of 
Thomas  Finlay  Hollinger  is  a  21-year  flurry 
that  scarcely  could  have  escaped  the  notice  of 
the  industry  and  of  the  advertising  world. 

Born  in  Toronto  to  Irish  parents  on  Ian.  26, 
1912,  Fin  Hollinger,  executive  vice  president 
and  general  manager  of  KPOA  Honolulu  and 
immediate  past  president  of  the  Hawaiian  Assn. 
of  Radio  &  Television  Broadcasters,  since  1951 
has  been  using  the  limerick  (an  Irish  device) 
and  native  products  to  bring  the  Islands  market 
to  the  attention  of  agencies  and  advertisers. 

He  found  his  flair  for  writing  early,  serving 
two  terms  as  editor  of  his  high  school  news- 
paper. Later  he  took  an  extension  course  in 
journalism  at  the  U.  of  Toronto. 

After  some  seasoning  in  newspaper  work, 
he  moved  over  into  radio  in  the  mid-depression 
days  of  1933,  transferring  his  weekly  news- 
paper sports  column  into  a  weekly  radio  sports 
commentary.  He  got  behind  a  microphone 
full-time  in  1937,  doing  play-by-play  accounts 
of  hockey  and  baseball  on  CIKL  Kirkland 
Lake,  in  the  northern  Ontario  gold  fields. 

It  was  at  Kirkland  Lake  in  the  winter  of 
1938  that  the  country  heard  of  Fin  Hollinger 
when  a  press  story  told  of  the  hockey  broad- 
caster whose  hand  became  frozen  to  the  micro- 
phone in  a  temperature  of  50  degrees  below 
zero. 

Timebuyers  and  advertising  managers  be- 
came startlingly  aware  of  Mr.  Hollinger's  sales 
promotion  ingenuity  when  he  shipped  live 
lobsters  to  agency  men  all  over  the  eastern 
U.  S.  and  Canada  to  focus  attention  on  the 
lobster  fishing  town  of  Yarmouth,  Nova  Scotia, 
where  he  became  station  director  of  CILS  in 
1939.  The  letter  introducing  the  lobster  was 
written  on  heavy  canvas  duck,  one  of  the  few 
items  manufactured  in  the  little  coastal  city. 

Mr.  Hollinger  married  a  Toronto  girl,  Eliza- 
beth Dickson,  in  Yarmouth  in  1939,  and  moved 
across  the  border  in  1940  to  become  com- 
mercial manager  of  WHLD  Niagara  Falls, 
N.  Y.  Then  he  moved  to  southern  California, 
working  briefly  at  KMTR  Hollywood  before 
joining  Don  Lee  Network  to  manage  KDB 
Santa  Barbara.  He  spent  a  total  of  nine  years 
at  Santa  Barbara  with  KDB  and  KIST,  during 
which  he  served  terms  as  president  of  the  Santa 
Barbara  Ad  Club  and  Lions  Club. 

When  Fin  Hollinger  in  1951  was  appointed 
general  manager  of  KPOA  Honolulu,  his  pro- 
motional imagination  ran  riot  in  behalf  of 
KPOA  and  its  sister  station,  KILA  Hilo,  to- 
gether known  as  the  Inter-Island  Network. 

Mr.  Hollinger  mailed  to  admen,  with  one 
of  his  famous  limerick  letters  preceding  the 
shipment,  such  unusual  offerings  as  grass  skirts, 
Aloha  shirts,  Kona  (Hawaiian-grown)  coffee, 
pineapples,  papayas,  flower  leis  and  coconuts, 


the  last  following  a  letter  promising  the  re- 
cipient "the  most  unusual  Easter  egg  you'll 
receive  this  year." 

In  trade  circles  he  has  been  called  "the  bard 
of  radio  management."  When  a  Hawaiian  vol- 
cano erupted  in  1952,  the  molten  lava  had 
barely  cooled  when  Mr.  Hollinger  dispatched 
chunks  of  it  as  unique  souvenirs  to  agency 
people  all  over  the  U.  S. 

Mr.  Hollinger  has  focused  nation-wide  at- 
tention on  a  Hawaiian  population  that  is  pre- 
dominantly Oriental  in  background.  After  each 
of  his  yearly  trips  to  the  Orient,  made  because 
of  KPOA's  exclusive  affiliation  with  JOKR, 
Tokyo's  50-kw  American  style  commercial  sta- 
tion, he  sends  back  reminders  to  the  advertising 
trade,  such  as  yen  notes  attached  to  a  letter 
headed,  "I  have  a  yen  for  you."  Genuine 
lapanese  chopsticks  were  sent  to  a  hundred 
timebuyers  with  the  remark,  "These  are  stan- 
dard equipment  in  50,000  homes  out  here  in 
Hawaii."  Miniature  ivory  Buddhas  grace  the 
office  desks  of  many  ad  people. 

One  of  the  first  proponents  of  HARTB.  Mr. 
Hollinger  became  its  first  vice  president.  Upon  1 
moving  up  to  the  presidency,  he  led  Islands  i 
broadcasters'  fight  for  free  newspaper  log  list- 
ings, for  a  lower  tariff  on  trans-Pacific  short- 
wave charges  and  other  items  of  general  in- 
terest to  the  industry.  He  declined  to  run  forjj 
re-election  this  year,  whereupon  the  HARTB 
board  voted  a  change  in  its  constitution  to  j 
make  him  automatically  a  director  for  at  least 
another  year. 

The  Holiingers  live  in  Aina  Haina,  a  valley 
suburb  of  Honolulu,  a  few  hundred  yards  from 
the  ocean.  Their  hobbies  are  in  oil  and  water — 
Mrs.  Hollinger  being  proficient  in  oil  painting 
and  Mr.  Hollinger  a  swimming  enthusiast.  Not 
content  with  the  nearby  Pacific,  they  currently 
are  building  a  fresh  water  pool. 

They  have  two  children,  Bradley  Thomas,  an 
11 -year-old  junior  news  announcer  at  KPOA, 
and  Lynne  Ellen,  7,  who  is  studying  hula.  The  i 
family  makes  an  annual  visit  to  hometown  | 
Toronto  and  New  York,  and  persons  who 
know  Mr.  Hollinger  say  it  would  be  no  sur- 
prise if  he  primed  his  seven-year-old  to  do  a 
grass-skirted  hula  in  New  York  agency  offices 
this  summer. 

KPOA's  new  owner,  the  Tele-Trip  Policy 
Co.  of  New  York,  hopes  to  expand  its  radio  and 
tv  holdings  into  several  mainland  cities,  and 
plans  to  capitalize  on  Mr.  Hollinger's  two  dec- 
ades of  broadcasting  experience  by  using  him  in 
an  advisory  capacity  on  future  station  acquisi- 
tions. 

When  he  became  a  U.  S.  citizen  in  1945,  Mr. 
Hollinger  dropped  his  Canadian  status,  and 
actually  falls  a  little  short  of  being  a  Hawaiian 
Kanaka,  since  his  many  activities  leave  him 
little  time  for  luau  feasts  and  beachcombing. 
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How  io  prepare 


The  indispensable  equipment  guide 


What's  in 
the  Color  Edition 

•  The  RCA  Color  TV  System 

•  What  Color  TV  Means  to  the 
Broadcaster 

•  Television  Transmitter 
Operation  with  Color  Signals 

•  How  to  Plan  for  Color  TV 

•  RCA  Color  Studio  Camera, 
TK-40A 

•  RCA  Color  Slide  Camera, 
TK-4A 

•  RCA  Color  Film  Camera, 
TK-25A 

e  RCA  16mm  Color  Film 
Projector,  TP-20A 

•  RCA  Color  TV  Monitor,  TM-10A 

•  RCA  Colorplexer,  TX-1 A 

•  Test  Equipment  for  Color 
Television 

•  RCA  Color  Sync  Generator 
Equipment 

•  Video  Amplifiers  in  Color 
Signal  Transmission 


for  every  TV  Station 
planning  color  operations 


This  special  80-page  issue  of  RCA 
Broadcast  News  has  been  prepared 
specifically  for  the  TV  station  man 
who  is  getting  ready  to  work  with 
color.  Filled  with  authentic  informa- 
tion not  found  in  its  entirety  any- 
where else,  this  issue  includes  im- 
portant facts  you'll  want  to  know 
about  color  Now  .  .  .  such  as  general 
operating  theory  of  the  color  telecast- 


ing system,  how  to  plan  studios  and 
stations  for  color,  types  of  equipments 
and  systems  required,  how  to  make 
equipment  changeovers  for  color. 

Copies  of  this  special  color  issue  of 
Broadcast  News  may  be  obtained 
from  your  RCA  Broadcast  Sales 
Representative.  Or  write  Section  503, 
RCA  Engineering  Products,  Camden, 
New  Jersey. 


The  only  100% 
engineering -operations  journal 
for  station  men 


Read  by  broadcasters  and  telecasters  longer  than  any  tech- 
nical magazine  of  its  kind  in  the  industry,  RCA  Broadcast 
News  is  prepared  specifically  to  keep  station  men  up-to- 
date  on  equipment-and-station  operations.  It  includes 
straight-to-the-point  facts  on  planning  installations,  testing 
and  operating  station  equipment — newsy  stories  about  sta- 
tions from  the  stations  themselves — interesting  articles  on 
"how-it-works"  and  "how-to-do-it"  for  the  everyday  job 
— plus  eq  uipment  information  you  can  find  in  no  other  periodi- 
cal. RCA  Broadcast  News  is  published  every  other  month. 
Ask  your  RCA  Broadcast  Representative  to  put  you  on  the 
list  to  receive  it  regularly. 


RADIO   CORPORATION  of  AMERICA 


ENGINEERING  PRODUCTS  DIVISION 


CAMDEN,  N.J. 
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T  HE      N  A  R  T  B 


IT'S  A  BALL  O 

BRING  YOUR! 
AND  YOUR 


E  NT  I  O  N  ,      R  O  O  MS      7  0  1      AND  704 


A  GREAT  NEW  PLAN  FOR 


0  * 

* 


How  little 
it  takes 


If  you're  buying  radio  not  just 
for  a  long-range  "institutional" 
purpose  but  to  move  goods  now, 
take  a  hint  from  some  of 
today's  smartest  advertisers: 
Get  the  most  for  the  least — 
buy  spot  radio,  on  key  stations. 
In  comparison  with  any  other 
advertising,  the  cost  is  chicken 
feed.  A  handful  of  good  stations 
will  cover  the  kernel  of  the 
market.  WJR  alone,  for  in- 
stance, covers  10%  of  U.  S. 
buying  power.  Ask  your  Henry 
I.  Christal  man. 


The  Great  Voice  of  the  Great  Lakes 


Detroit 

50,000  watts    CBS  Radio  Network 


WJR's  primary  coverage  area: 
15,000,000  customers 


•  * 


; 


■ 
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BRICKER,  JOHNSON  MEASURES 
DESIGNED  TO  EASE  UHF  ILLS 

With  uhf-multiple  ownership  hearing  to  start  in  the  Senate  this 
Wednesday,  Sens.  Bricker  and  Johnson  provide  prologue.  The  Colo- 
radan  seeks  to  cut  taxes  on  uhf  receivers.  The  Ohio  Republican  would 
institute  FCC  regulation  of  networks.  Affiliation  is  noted  as  a  factor 
in  uhf  survival.  Potter  group  will  recess  over  NARTB  convention  week. 


THE  UHF-MULTIPLE  OWNERSHIP  hearing 
begins  in  the  Senate  this  Wednesday  but  not 
without  an  exciting  prelude. 

Senators,  up  in  the  air  over  constituent  pres- 
sure, last  week  pulled  the  ripcord  on  uhf, 
dropping  two  bills  into  the  Senate  hopper. 

The  first  landed  Tuesday.  Sen.  Edwin  C. 
Johnson  (D-Colo.),  of  the  Senate  Interstate 
&  Foreign  Commerce  Committee,  proposed  an 
amendment  to  the  revenue  laws  which  would 
eliminate  the  10%  Federal  excise  tax  on  uhf 
receivers,  all-band  sets  and  uhf  components.  He 
also  is  a  member  of  the  Senate  Finance  Com- 
mittee now  studying  revenue  revision. 

On  Thursday,  Sen.  John  W.  Bricker  (R- 
Ohio),  chairman  of  the  powerful  Commerce 
Committee,  let  fly  with  his  measure  (S  3456) 
which  would  empower  FCC  to  regulate  radio 
and  tv  networks. 

Pinpoints  Uhf  Difficulties 

Sen.  Bricker  subtly  pinpointed  what  he  had 
in  mind  when  on  the  floor  of  the  Senate  he 
referred  to  the  uhf  picture.  The  Senator  noted 
FCC   figures   showing   60   tv   grants   in  uhf 
"dropped  or  surrendered  by  the  holders"  since 
the  tv  freeze  was  lifted  in  April  1952.  Twelve 
of  the  total  72  grants  in  this  category,  he  told 
his  colleagues,  were  in  vhf.    He  told  Senators: 
We  have  reason  to  believe  that  many 
of  these  failures  are  due  to  the  fact  that 
the  stations  were  denied  programs  by  the 
various  operating  networks.  It  is  that  field, 
which,  through  this  bill,  we  seek  to  explore. 
Sen.  Bricker  added: 

Since  the  original  Communications  Act 
of  1934  was  enacted  by  the  Congress,  net- 
works have  grown  to  dominate  the  broad- 
cast field.  The  ability  of  an  individual  sta- 
tion to  obtain  network  programming  too 
often  determines  whether  that  station  lives 
or  dies. 

The  Senator  asserted  his  committee  had  re- 
ceived complaints  "from  all  parts  of  the  country, 
and  also  from  several  Senators,  outlining  the 
difficulties  encountered  by  certain  broadcast 
stations  in  negotiating  affiliations  with  the 
various  networks." 

Sen.  Bricker  noted,  "Under  the  Communica- 
tions Act  of  1934,  the  FCC  has  the  full  re- 
sponsibility of  making  available,  so  far  as  pos- 
sible, to  all  the  people  of  the  U.  S.,  a  nation- 
wide, efficient  radio  and  tv  service.  The  public 
interest  requires  this  service. 

"If  the  FCC  is  unable  or  is  hampered  in 
carrying  out  this  objective  because  of  the  lack 
of  authority,  then  the  Congress  must  act  accord- 
ingly." 
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Sen.  Bricker's  bill  was  seen  by  some  observers 
as  an  antidote  to  a  condition  claimed  by  dis- 
gruntled uhf  operators  to  exist  in  mixed 
markets  wherein  vhf  operators  are  accorded 
network  affiliations. 

Commerce  Chairman  Bricker  indicated  he 
would  press  for  an  early  hearing  on  his  network 
bill.  In  a  statement,  released  by  the  committee, 
the  Senator  said  he  had  requested  FCC  and 
other  Government  agencies  "to  submit  com- 
ments as  soon  as  practicable  on  the  bill,  pre- 
paratory to  exploration  of  the  matter  by  the 
committee." 

A  source  close  to  Sen.  Bricker  said  the  bill 


SEN.  JOHN  W.  BRICKER 

Charges  stations  denied  programs 

could  not  be  heard  until  after  June  9  because 
of  committee  business  still  pending.  The  spokes- 
man said  the  full  committee  rather  than  the 
Communications  subcommittee  will  consider 
the  bill  although  it  is  quite  certain  the  measure 
will  be  brought  up  at  the  uhf  hearing. 

The  subcommittee,  meanwhile,  assured  broad- 
casters the  uhf  hearing  schedule  would  not  skid 
into  broadcaster  plans  to  attend  the  NARTB 
convention  (beginning  next  Sunday).  The  hear- 
ing, starting  at  9  a.m.  Wednesday,  will  run 
mornings  and  afternoons  through  Friday,  then 
recess  until  "the  first  part  of  June."  Some  40 
witnesses  in  all  are  expected  to  testify. 

Network  witnesses  and  some  station  operators 


will  be  heard  after  the  recess,  it  was  explained. 
The  networks  have  indicated  they  desire  addi- 
tional time  to  prepare  their  testimony.  And  as 
some  observers  noted,  certainly  after  the 
Bricker  bill's  introduction  this  would  be  the 
case. 

In  New  York,  network  officials,  contacted 
by  B»T  on  the  Bricker  bill,  withheld  comment. 

The  Johnson  amendment  is  designed  to  stimu- 
late manufacturers  to  produce  tv  receivers 
tuned  for  uhf  reception,  and  at  the  same  time, 
to  make  the  price  more  attractive  for  tv  set 
buyers  or  for  present  set  owners  to  convert  for 
uhf. 

Sen.  Johnson  has  his  fingers  crossed  on  the 
timing  of  his  proposal.  The  Senator  told  B«T 
that  while  he  was  trying  not  to  "get  too  optimis- 
tic" over  his  suggestion,  he  thought  it  would 
merit  appeal  by  the  Finance  Committee. 

He  said  he  thought  that  group  had  another 
two  weeks  of  work  and  if  the  uhf  hearings  move 
along  as  scheduled  with  a  minimum  of  dis- 
ruption from  the  McCarthy-Army  controversy, 
"we  might  be  able  to  get  a  lift"  from  the  Potter 
uhf  study. 

NARTB'S  tax  committee,  in  the  meantime, 
warmly  received  the  Johnson  proposal. 

The  Bricker  bill  would  amend  Sec.  2  (a)  of 
the  Communications  Act  which  defines  the  terms 
used  in  the  law,  by  adding  a  definition  of  net- 
work as  follows: 

"Any  person  who  operates  a  system  which, 
for  the  purpose  of  simultaneous  or  delayed 
broadcasting  of  identical  programs,  in  any  way 
interconnects  or  affiliates  any  two  or  more 
broadcasting  stations." 

Could  Regulate  Networks 

It  also  would  amend  Sec.  303  of  the  Act 
which  is  titled,  "General  Powers  of  the  Com- 
mission." The  addition  proposed  by  Sen. 
Bricker  would  give  FCC  the  "authority  to  estab- 
lish rules  and  regulations  and  make  orders  with 
respect  to  networks  and  such  of  their  activities 
as  affect  licensed  broadcast  stations  to  operate 
in  the  public  interest." 

It  has  been  common  knowledge  on  Capitol 
Hill  that  many  uhf  operators  in  this  election 
year  have  been  pounding  away  at  legislators 
for  Congressional  "relief."  A  number  of  Sena- 
tors have  taken  these  complaints  to  the  com- 
mittee which  has  jurisdiction  over  communica- 
tions. At  the  same  time,  complaints  have  been 
received  from  Ohio,  Sen.  Bricker's  home  state. 

Earlier  this  spring,  Ronald  B.  Woodyard  of 
WIFE  (TV)  Dayton,  met  with  Sen.  Bricker  to 
inform  him  that  the  station  (uhf  ch.  22),  which 
went  on  the  air  last  October,  was  suspending 
operations  March  13  [At  Deadline,  March  15]. 
Mr.  Woodyard  had  said  he  hoped  the  outlet 
could  return  to  the  air  before  Aug.  4  when  the 
station's  construction  permit  and  STA  expire. 
He  was  reported  to  have  criticized  refusal  of 
the  major  networks  to  provide  program  service 
for  his  station  which  cited  financial  loss  in- 
curred for  the  period  after  it  went  on  the  air. 

Mr.  Woodyard  is  slated  to  testify  before  the 
communications  group. 

The  Potter  subcommittee,  made  up  of  Chair- 
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Bryson  Bill,  Too 

THE  UHF  hearing  overshadows  nearly 
everything  on  Capitol  Hill  affecting 
broadcast  matters.  But  an  important 
hearing  will  be  going  on  in  the  House  at 
the  same  time  (Wednesday  through  Fri- 
day of  this  week)  on  the  Bryson  bill 
which  would  bar  alcoholic  beverage  ad- 
vertising [B©T,  April  26  et  seq.]. 

The  uhf  hearing  will  be  held  at  the 
U.  S.  Capitol  in  Room  G-16,  starting  at 
9  a.m.  The  Bryson  bill  session  will  be  in 
the  House  Interstate  &  Foreign  Com- 
merce Committee's  regular  meeting  room, 
(1334),  in  the  New  House  Office  Bldg., 
starting  at  10  a.m. 

Last  week,  the  Distilled  Spirits  Insti- 
tute released  a  "memorandum"  to  news 
editors  labeling  the  Bryson  bill  as  dis- 
criminatory, unconstitutional,  a  "prohi- 
bition bill,"  an  attempt  to  supersede  state 
governmental  powers  and  regulations  of 
Federal  agencies.  DSI  noted  it  has  vol- 
untarily refrained  from  advertising  on 
radio-tv. 


man  Charles  E.  Potter  (R-Mich.),  Sens.  Andrew 
F.  Schoeppel  (R-Kan.),  Eva  Bowring  (R- 
Neb.),  Lester  C.  Hunt  (D-Wyo.)  and  John  O. 
Pastore  (D-R.  I.),  will  get  down  to  business  at 
9  a.m.  Wednesday  when  the  FCC  (probably 
Chairman  Rosel  H.  Hyde,  possibly  others)  is 
scheduled  to  take  the  stand. 

FCC  will  be  followed  in  order  by  these 
organizations  and  witnesses,  according  to  an 
advance  subcommittee  list: 

The  Uhf  Industry  Coordinating  Committee, 
represented  by  a  number  of  uhf  station  opera- 
tors [B«T,  May  3,  April  26]. 

The  Radio-Electronics-Tv  Mfrs.  Assn.,  repre- 
sented by  Glen  McDaniel,  president. 

Dr.  Allen  B.  DuMont  of  the  Allen  B.  DuMont 
Labs  (operator  of  DuMont  Tv  Network). 

Dr.  W.  R.  G.  Baker  of  General  Electric,  possi- 
bly others. 

W.  W.  Watts,  vice  president,  RCA  technical 
products  division. 

Blair  Foulds  of  General  Precision  Labs,  Pleas- 
antville,  N.  Y.;  the  uhf  Tv  Assn.,  presentation 
headed  by  counsel  W.  A.  Roberts  and  a  number 
of  broadcasters  [At  Deadline,  April  26] ;  Lou 
Poller,  WCAN-TV  Milwaukee;  Mr.  Woodyard  of 
WIFE;  Don  Burton  and  William  Craig  of  WLBC- 
TV  Muncie,  Ind. 

Mortimer  W.  Loewi,  WITV  (TV)  Ft.  Lauder- 
dale, Fla.;  Morris  Berman,  New  York  engineer; 
Sarkes  Tarzian,  uhf  equipment  maker  and  also 
of  WTTV  (TV)  Bloomington,  Ind.;  Vincent  Lutz. 
St.  Louis,  representing  tv  service  firms;  Larry  H. 
Israel,  WENS  (TV)  Pittsburgh;  Thomas  Martin, 
WEEU-TV  Reading,  Pa.;  J.  Patrick  Beacom, 
WJPB-TV  Fairmont,  W.  Va.;  Philip  Merryman, 
WICC-TV  Bridgeport,  Conn.;  Gordon  Brown, 
WSAY  Rochester,  N.  Y.  (am  station);  William 
Scripps  of  Detroit. 

S.  W.  Townsend,  WKST-TV  New  Castle,  Pa.; 
National  Citizens  Committee  for  Educational  Tv, 
represented  by  Robert  R.  Mullen,  executive  direc- 
tor. 

ABC-TV,  Ernest  Lee  Jahncke  Jr.,  vice  presi- 
dent; DuMont  Tv  Network,  Dr.  DuMont;  NBC- 
TV,  Joseph  V.  Heffernan,  vice  president;  CBS- 
TV,  J.  L.  Van  Volkenburg,  president;  Storer 
Broadcasting  Co.;  Raymond  Wilmotte,  consulting 
engineer,  and  others  not  yet  listed  as  confirmed 


ADVERTISERS  &  AGENCIES 


REGGIE  SCHUEBEL  FORMS  OWN  AGENCY 
AS  SUCCESSOR  TO  WYATT  &  SCHUEBEL 

Miss  Schuebel  forms  Reggie  Schuebel  Inc.  as  John  Wyatt  severs  his 
connections  with  the  New  York  agency  consultants,  and  is  expected 
to  announce  his  plans  soon.  Schuebel  firm  moves  to  new  quarters. 


REGGIE  SCHUEBEL,  partner  and  co-founder 
of  Wyatt  &  Schuebel,  New  York,  agency  con- 
sultants, has  announced  the  change  of  the  firm 
name  from  Wyatt  &  Schuebel  to  Reggie  Schue- 
bel Inc.  All  staff 
members  of  the  or- 
ganization will  con- 
tinue in  their  present 
capacities.  John 
Wyatt,  partner  of 
the  firm,  severs  his 
connection  with  the 
company  effective 
immediately  and  will 
announce  his  own 
plans  in  the  near 
future,  Miss  Schue- 
bel said. 

With    the    reor-  MISS  SCHUEBEL 

ganization,  Reggie 

Schuebel  Inc.  has  taken  new  and  larger  quarters 
at  7  East  47th  St.  and  will  continue  to  serve  as 
New  York  representative  of  the  following  "out- 
of-town"  advertising  agencies:  Henry  Kaufman 
Agency,  Washington;  Lester  Harrison  Inc.; 
Charles  L.  Rumril  &  Co.,  Rochester;  Hermon 
W.  Stevens  Agency,  Boston;  Westheimer  & 
Block,  St.  Louis,  among  others.  Among  the 
radio  and  tv  clients  of  these  agencies  which 
will  continue  to  be  serviced  by  Miss  Schuebel 
under  the  new  setup  are  Lutheran  Synod, 
Salada  tea,  Fanny  Farmer  candy,  Banburry 
coats,  and  the  CIO.  Several  new  accounts  also 
have  been  in  negotiation  with  the  company,  she 
said. 

Directed  Bulova  Campaign 

Miss  Schuebel,  sole  head  of  the  new  firm, 
was  one  of  the  prime  movers  in  the  original 
Bulova  decision  to  concentrate  exclusively  on 
time  signals  in  its  air  promotion.  As  radio 
director  and  Bulova  account  executive  at  Biow 
Co.,  she  placed  the  time  directly  for  the  first 
great  campaign  of  the  watch  company.  She 
also  has  attained  prominence  in  the  production 
field,  producing  such  programs  as  Thanks  to 
the  Yanks  for  R.  J.  Reynolds  Tobacco  Co.'s 
Camel  cigarettes;  One  Man's  Family  for  Sweet- 
heart soap,  and  the  long-time  favorite  Take 
It  or  Leave  It  for  Eversharp,  among  others. 

Immediately  prior  to  forming  her  own  com- 
pany, Miss  Schuebel  was  head  of  the  radio 
and  television  department  of  the  Duane  Jones 
Agency  and  before  that,  director  of  the  radio 


ANNOUNCING  A  B*T  EXCLUSIVE 

STARTING  in  the  June  7  issue,  Broadcasting'Telecasting  will  publish  a  series 
of  articles,  telling  the  inside  story  of  package  goods  advertising. 
The  author:  Duane  Jones. 

In  the  past  quarter-century  Mr.  Jones  has  earned  a  reputation  as  the  "boxtop 
king"  because  of  his  many  innovations  in  the  use  of  advertising  to  move  package 
goods.  In  this  exclusive  B»T  series,  condensed  from  a  book  Mr.  Jones  plans  to 
publish,  he  will  describe  the  development  of  the  15  basic  techniques  of  package 
goods  advertising. 

It  will  be  a  story  that  has  never  before  been  told,  a  story  that  will  be  instructive 
to  both  novices  and  experts  in  the  advertising  field. 

The  Editors 


department  as  well  as  account  executive  on 
the  Bullova  Watch  account  for  Biow  Co.  in 
New  York. 

Florida  Citrus  Sets 
'Questions'  on  ABC-TV 

THE  half-hour  Twenty  Questions  tv  show 
will  be  put  to  work  on  ABC-TV  July  6  selling 
Florida  citrus  products,  as  the  result  of  action 
taken  at  a  special  Florida  Citrus  Commission 
meeting  May  10  at  Lakeland. 

The  commission,  a  state  agency,  approved 
a  $720,000  contract  for  the  show  to  go  on  the 
air  on  ABC-TV  (Tues.,  8:30  p.m.  EDT)  for 
44  weeks.  Representatives  of  The  J.  Walter 
Thompson  Co.,  representing  the  Citrus  Com- 
mission, said  the  agreement  includes  options 
to  finish  out  the  52-week  period  at  $5,750  per 
week,  add  a  second  year  at  $6,325  weekly,  and 
a  third  year  at  $6,900  per  week. 

The  ABC-TV  hookup  will  include  47  sta- 
tions and  will  cover  virtually  the  same  cities 
the  commission  now  is  reaching  with  the  Dave 
Garroway  show  Today  on  NBC-TV.  The  new 
schedule  will  not  include  Lancaster,  Pa.,  and 
Wilmington,  Del.,  the  only  exceptions.  The 
Citrus  Commission  leaves  Today  around 
June  1. 

Thompson  Co.  spokesmen  said  the  Tuesday 
show  is  considered  well  timed  because  it  gives 
a  good  audience  distribution  among  adults  and 
children,  and  because  "it  will  be  an  educational 
show  with  its  main  competition  from  two 
comedians  (Berle  on  NBC  and  Skelton  on 
CBS)." 

The  new  lineup  of  stations  on  ABC-TV 
will  offer  a  chance  to  build  an  impressive 
rating,  Citrus  Commission  members  believe. 
Present  plans  call  for  Twenty  Questions  to  be 
used  largely  in  grapefruit  promotion,  with  the 
newly-acquired  Tom  Moore  radio  show  ($800,- 
000  on  MBS)  [B«T,  May  3]  to  be  assigned 
the  lion's  share  of  orange  promotion.  The 
radio-tv  budget  accounts  for  nearly  half  the 
commission's  ad  funds. 

Texas  Agency  Merges 
With  McCann-Erickson 

WILKINSON-SCHIWETZ  &  TIPS  Inc.,  Hous- 
ton, largest  local  advertising  agency  in  Texas, 
and  McCann-Erickson,  New  York,  fourth 
largest  agency  in  the  U.  S.,  have  agreed  to 
merge,  Joseph  P.  Wilkinson,  president  of  W-S 
&T,  announced  last  week. 

"Pending  the  consummation  of  the  merger," 
Mr.  Wilkinson  said,  "the  operations  of  the  two 
companies  will  be  coordinated  and  the  creative, 
research  and  marketing  services  of  McCann- 
Erickson  .  .  .  will  be  made  available  to  our 
31  clients  as  of  June  1,  1954.  The  business  on 
or  after  that  date  will  be  conducted  in  the  name 
of  McCann-Erickson  Inc.  Otherwise  everything 
will  be  the  same.  Since  accounts,  methods  and 
employes  will  remain  unchanged,  the  transi- 
tion should  occur  uninterruptedly." 

Mr.  Wilkinson  will  become  a  vice  president 
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of  the  merged  agency  and  will  manage  the 
Houston  office.  Kern  Tips,  executive  vice 
president  of  W-S&T,  will  become  a  vice  presi- 
dent and  will  devote  himself  to  account  work 
and  new  business.  E.  M.  Schiwetz,  one  of  the 
founders  of  the  Texas  agency,  will  continue 
with  the  newly-merged  firm. 

"The  merger  of  our  two  companies."  Marion 
Harper  Jr.,  president  of  McCann-Erickson,  said, 
"should  be  mutually  advantageous.  .  .  .  We  of 
McCann-Erickson  are  confident  that  our  new 
Texas  operation  will  grow  along  with  the 
whole  Southwest." 

Under  the  terms  of  the  merger,  all  W-S&T 
employe-stockholders  will  become  stockholders 
in  McCann-Erickson. 

Among  Wilkinson-Schiewetz  &  Tips'  clients 
are:  Humble  Oil  &  Refining  Co.;  Anderson 
Clayton  &  Co.;  Texas  Rice  Promotion  Assn.; 
Houston  Natural  Gas  Co.;  First  National  Bank 
of  Houston  and  Foley's  Department  Store. 
• 

FC&B  Elects  Whitney 

Exec.  V.P.  in  Charge  of  N.Y. 

ELWOOD  WHITNEY,  since  1943  vice  presi- 
dent of  Foote,  Cone  &  Belding,  New  York, 
has  been  elected  executive  vice  president  in 
charge  of  New  York 
operations  of  the 
agency,  it  was  an- 
nounced  last 
Wednesday. 

Mr.  Whitney  has 
served  as  creative 
chief  on  many  large 
national  accounts. 
He  was  elected  a  di- 
rector of  the  agency 
in  1951.  He  is  a 
member  of  the 
board  of  governors 
of  the  American 
Assn.  of  Advertising 
agencies. 


MR.  WHITNEY 


Willem  to  Thompson  Co. 

APPOINTMENT  of  John  Willem  to  the  ac- 
count service  staff  of  J.  Walter  Thompson  Co., 
Chicago,  is  to  be  announced  today  (Monday) 
by  George  Reeves,  vice  president  and  manager 
of  that  office.  Mr.  William  has  been  vice  presi- 
dent of  Leo  Burnett  Co.  for  10  years  and  was 
on  such  accounts  as  Toni  Co.,  Pillsbury  Mills, 
Pure  Oil  Co.  and  Bauer  &  Black.  He  was 
credited  with  helping  expand  Burnett's  radio- 
tv,  research  and  marketing  activities.  He  has 
been  chairman  of  the  central  council's  board  of 
the  American  Assn.  of  Advertising  Agencies 
the  past  two  years. 


$221  Million  for  Cars 

LOCAL  advertising  expenditures  by  new 
car  dealers  last  year  for  radio-tv,  news- 
papers, handbills  and  signs  amounted  to 
approximately  $221  million  or  an  esti- 
mated $5,266  per  average  dealer,  the 
National  Automobile  Dealers  Assn.  has 
announced. 

The  statistics  were  compiled  by 
NADA's  business  management  depart- 
ment and  show  that  the  nation's  new  car 
retailers  spent  an  average  for  local  ads  in 
1953  of  $38.06  per  new  car  sold.  The 
figures,  however,  do  not  include  dealer 
expenditures  for  factory  cooperative  ads 
and  national  tv  shows. 


'"*%i^JI  fit 


RECENT  media  tests  in  Philadelphia  for  McCormick  &  Co.  (tea),  conducted  by  Cecil 
&  Presbrey  with  BAB  cooperation  among  radio,  tv  and  newspapers  on  a  dollar- 
balanced  basis,  showed  radio  produced  much  greater  traffic  and  sales.  Studying 
results  (I  to  r):  seated— Frank  P.  McCord,  C&P  research  vice  president;  Edward  B. 
Noakes,  C&P  vice  president  and  account  supervisor;  Keene  A.  Roadman,  McCormick 
advertising  manager;  standing— William  J.  Hecker,  C&P  account  executive;  Rudy 
Pecorini,  BAB  research  director;  Ted  Maxwell,  BAB  sales  executive. 


Texaco  to  Return  to  Tv 
With  Durante  Fall  Show 

THE  TEXAS  Co.  will  sponsor  three  out  of 
four  half-hours,  Saturday  nights  at  9:30-10  p.m. 
on  NBC-TV,  with  a  program  featuring  Jimmy 
Durante,  starting  in  mid-September.  The  four 
weeks  will  be  included  in  a  "spectacular"  show 
which  has  not  yet  been  sold  by  NBC-TV. 
Kudner  Agency,  New  York,  is  agency  for 
Texas.  This  is  the  firm's  return  to  television 
after  a  year's  absence.  Previously  Texas  Co. 
sponsored  the  Milton  Berle  Show. 

American  Oil  Boosts  Glazier 

PROMOTION  of  George  M.  Glazier,  director 
of  sales  training  and  sales  promotion  for  the 
American  Oil  Co.,  to  manager  of  advertising 
and  sales  promotion  of  the  company  was  an- 
nounced last  week  by  Herschel  C.  Smith,  pres- 
ident. He  succeeds  Emil  F.  Kalkhof,  who 
retired  May  8  after  serving  37  years  as  the 
company's  first  advertising  manager. 

Gillespie  Named  K&E  V.P. 

DAVID  J.  GILLESPIE  Jr.,  who  has  been  with 
Kenyon  &  Eckhardt,  New  York.,  since  1937, 
has  been  elected  a  vice  president  of  the  agency 
and  will  be  transferred  from  the  media  depart- 
ment to  the  account  management  staff  on  the 
Lincoln-Mercury  account.  Lucian  R.  Bloom, 
media  manager  of  K  &  E,  succeeds  Mr.  Gilles- 
pie as  media  coordinator  in  New  York. 

Smith,  Agency  Head,  Dies 

FUNERAL  services  were  conducted  Thursday 
for  Walter  E.  Smith,  73,  president  and  a  founder 
of  Rogers  &  Smith,  Chicago  advertising  agency. 
He  died  last  Tuesday.  Mr.  Smith  had  served 
as  president  of  the  agency  since  its  founding 
in  1917.  Surviving  are  his  wife  Lillian,  two 
brothers  and  a  sister.  Services  were  held  in 
Oak  Park  and  burial  was  to  be  in  Dallas,  Tex. 


Plans  Spots  Again 

LEVOLOR-LORENTZEN,  New  York, 
manufacurer  of  Venetian  blind  com- 
ponents, announced  last  week  that  it  has 
a  $750,000  nationwide  advertising  budget 
for  1954,  including  its  program  Levolor 
Short  Story  Theatre,  placed  on  a  national 
spot  basis  for  the  third  consecutive  year. 
Radio  advertising  will  also  be  used  ex- 
tensively along  with  other  media.  Friend- 
Reiss-McGlone,  New  York,  is  agency. 


SPOT  NEW  BUSINESS 

Hunt  Foods  Inc.,  L.  A.  (canned  tomato  sauce), 
as  part  of  its  market-by-market  saturation 
campaign,  starts  intensive  13  week  spot  an- 
nouncement schedules  on  nine  San  Francisco 
bay  region  stations  and  in  early  June  concludes 
similar  promotion  on  12  New  York  area  sta- 
tions. Agency:  Young  &  Rubicam  Inc.,  L.  A. 

Pacific  Telephone  &  Telegraph  Co.,  San  Fran- 
cisco, to  sponsor  in  an  undetermined  number 
of  markets,  starting  in  the  fall,  a  new  series  of 
musical  half-hour  films  This  Is  Your  Music. 
Jan  Productions  Inc.,  Hollywood,  is  to  produce 
series. 

NETWORK  NEW  BUSINESS 

Kellogg  Co.  renews  Tuesday  and  Thursday, 
5:30-45  p.m.  portions  of  Howdy  Doody  (NBC- 
TV,  Mon.-Fri.,  5:30-6  p.m.  EDT)  for  52  weeks 
effective  June  1.  Agency:  Leo  Burnett  Co., 
Chicago. 

Procter  &  Gamble  Co.,  Cincinnati  (Ivory  Soap, 
Crisco,  Gleem  Toothpaste),  will  repeat  eight 
NBC-TV  Fireside  Theatre  films  under  title, 
Summer  Playhouse,  as  program's  summer  re- 
placement on  NBC-TV,  starting  July  6,  Tues., 
9-9:30  p.m.  EDT.  Firm  resumes  Fireside 
Theatre  on  NBC-TV,  Aug.  3 1 .  Agency :  Comp- 
ton  Adv.  Inc.,  N.  Y. 

Hotpoint  Co.,  division  of  General  Electric  Co., 
Chicago,  renewed  alternate-week  sponsorship 
of  The  Adventures  of  Ozzie  and  Harriet,  ABC- 
TV,  Fridays,  8-8:30  p.m.,  effective  July  2,  for 
52  weeks.  Agency:  Maxon  Inc.,  N.  Y. 
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Parrish  Radio  Survey  Misleading — Gable 


RADIO,  skillfully  used,  produces  sales  for 
retailers. 

But  radio,  skillfully  surveyed,  can  be 
found  to  produce  zero  sales-per-dollar-spent 
and  a  major  department  store  has  a  full- 
fledged  set  of  statistics  to  prove  it. 

The  store  is  William  F.  Gable  Co.,  Al- 
toona,  Pa.,  topping  the  retail  field  in  that 
central  Pennsylvania  industrial  market. 

Results  of  a  survey  conducted  by  Amos 
Parrish  &  Co.  at  17  stores  [Closed  Circuit, 
April  26]  showed  that  William  F.  Gable  Co. 
obtained  no  specific  sales  from  its  use  of 
radio  during  the  test  period. 

"The  zero  result  was  guaranteed,"  said 
George  P.  Gable,  president  of  the  70-year- 
old  store  whose  success  and  prestige  are 
known  to  all  retailers. 

"We  weren't  selling  anything  on  our  radio 
program  at  the  time,  so  how  could  we  show 
any  specific  sales  results  from  purely  insti- 
tutional copy?"  he  asked.  "What  kind  of 
surveying  is  that?" 

Mr.  Gable  is  a  radio  booster.  He  ought 
to  be,  since  he  also  operates  WFBG  Altoona 
(founded  in  1924)  and  WFBG-TV  (founded 
in  1953). 

Upon  receipt  of  the  Parrish  report  he  hit 
the  ceiling,  knowing  intimately  how  success- 
ful radio  has  been  in  building  the  store  to  its 
dominant  prestige.  In  recent  months  he  has 
developed  a  "radio  saturation  formula"  and 
is  starting  to  tell  his  fellow  retailers  how 
effective  it  is. 

Method  Questioned 

Knowing  that  Broadcast  Advertising  Bu- 
reau had  put  up  a  $16,000  fund  in  an  effort 
to  find  what  items  sell  best  via  radio,  Mr. 
Gable  questioned  the  BAB-Parrish  survey 
technique. 

"Instead  of  showing  how  radio  can  be  used 
effectively,"  he  told  B®T,  "it  shows  how 
specific  sales  were  traceable  to  specific  media 
during  a  test  period  with  no  regard  to  the 
particular  advertising  policies  or  techniques 
of  the  store  at  the  time  of  the  survey. 

"I  personally  didn't  even  know  the  Parrish 
study  was  being  made  at  our  store  at  the 
time,"  Mr.  Gable  said,  "One  day  a  letter 
asked  for  the  store's  cooperation  in  the  sur- 
vey but  nobody  paid  much  attention  to  it 
because  we  were  working  on  a  new  radio 
technique. 

"The  survey  did  not  get  the  correct  radio 
story  from  our  store.  Instead  it  got  the  exact 
opposite.  The  only  radio  we  were  using  at 
the  time  was  the  historic  morning  musical 
program  on  WFBG,  Gable's  Golden  Trio. 
This  live  trio  plays  quiet,  listenable  music. 
The  program  is  a  tradition  in  Altoona  and 
is  maintained  on  a  public  service  basis. 

"Announcemnts  are  friendly,  following  a 
strict  institutional  pattern.  No  attempt  is 
made  to  sell  merchandise.  Instead  we  merely 
mention  the  store's  name,  accompanied  by  a 
prestige  theme,  and  sometimes  casually 
mention  specific  items. 

"Yet  on  the  basis  of  that  program,  the 
survey  results  are  presented  as  showing  the 
effectiveness  of  radio.  Naturally  no  trace- 
able sales  results  can  be  developed  in  re- 
search of  this  sort  since  selling  copy  was  not 
used.  Sales  results  can't  be  traced  from  sug- 
gestive copy. 

"The  study  was  not  conducted  to  show  the 
relative  effectiveness  of  radio  and  other 
media,  in  the  case  of  William  F.  Gable  Co. 
In  other  words,  it  does  not  show  how  radio 


can  be  used  to  sell  merchandise  nor  does  it 
show  how  radio  sells  against  other  media 
used  by  department  stores. 

"At  that  time  we  were  working  on  our 
present  saturation-radio  idea,  which  we  put 
into  operation  last  autumn.  Radio  was 
merely  supplementary  at  the  time  of  the 
survey.  Stores  were  surveyed  on  a  basis  of 
what  they  were  doing  with  radio  at  that 
particular  time,  and  many  of  them  were 
using  the  meduim  purely  for  public  relations 
rather  than  selling  purposes. 

"As  far  as  William  F.  Gable  Co.  is  con- 
cerned, the  survey  shows  absolutely  nothing 
about  the  effectiveness  of  media  though  it 
purports  to  show  how  radio  sells  goods. 

"There  are  many  ways  of  using  radio 
advertising  but  this  particular  study  will  not 
show  them — certainly  not  at  our  store. 

"Our  saturation  technique  is  proving  that 
radio  can  sell  merchandise.  Not  long  ago  we 
sold  out  a  $4,000  stock  of  trade-in  television 
receivers  by  using  saturation  spots- — eight 
radio  spots  one  day  and  five  the  next. 

"Last  autumn  we  were  concerned  over  the 
general  business  picture.  The  first  two 
quarters  of  1953  had  been  big  Ones.  Sales 
were  excellent.  Then  sales  started  to  drop 
off  in  August.  Like  other  department  stores 
we  started  to  work  out  ways  of  meeting  this 
trend.  One  of  our  important  answers  was 
the  use  of  saturation  radio  spots." 

Sam  Cuff,  consultant  to  William  F.  Gable 
Co.,  told  B»T  that  while  the  Parrish  findings 
are  "completely  accurate  in  the  case  of  the 
store,  radio  was  not  being  used  at  the  time 
for  selling  purposes.  When  Gable's  started 
to  use  radio  to  sell  merchandise,  it  quickly 
demonstrated  its  effectiveness.  The  same 
situation  could  apply  to  other  stores  where 
radio  was  being  employed  for  public  rela- 
tions rather  than  selling  purposes.  It  was 
obvious  when  the  survey  was  done  in  Al- 
toona that  the  results  would  be  completely 
negative." 

Comparative  Media  Costs 

In  general,  the  Parrish  study  showed  that 
the  dollar  cost  of  radio  time  was  116.2%  of 
sales,  based  on  customers  who  were  aware 
that  the  test  item  was  advertised  on  radio. 
Newspaper  dollar  cost  was  25.4%  of  sales, 
it  was  found. 

Of  the  dollar  sales  of  test  items,  the  per- 
centages sold  to  customers  aware  of  each 
medium  were:  radio  8.9%,  newpapers 
55.8%,  both  4.4%  and  neither  30.9%. 
Newspapers  were  described  as  having  an 
even  greater  advantage  over  radio  in  mail 
and  phone  sales.  Customers  aware  of  radio 
bought  12.8%  of  test  goods  sold  in  the  store 
and  14.4%  of  mail-phone  goods.  Newspaper- 
aware  customers  bought  60.9%  of  goods 
sold  in  the  store  and  88%  of  mail-phone 
items,  it  was  found. 

At  Gable's  three  items  were  measured  in 
late  October,  with  complete  negative  results 
— which  Mr.  Gable  explained  were  "guaran- 
teed" because  of  the  survey  technique.  The 
items  were  cotton  dresses,  men's  topcoats 
and  velveteen  separates. 

The  survey  shows  76.1%  of  customers 
interviewed  bought  the  Gable's  test  items  be- 
cause of  newspapers,  2.8%  newspapers  and 
radio,  and  21.1%  neither.  In  all,  $150  was 
spent  for  radio  time  by  Gable's,  $145.92 
for  newspaper  space.  Test  item  sales  totaled 
$890.42. 


ADVERTISER  PEOPLE 

Walter  Hartig,  display  advertising  manager, 
The  Hoffman  Beverage  Co.,  N.  Y.,  appointed 
advertising  manager. 

C.  A.  Willis  and  B.  J.  Farwig  appointed  sales 
director  and  general  sales  manager,  respective- 
ly, Cities  Service  Oil  Co.,  Bartlesville,  Okla. 

Van  J.  Saul,  formerly  assistant  to  public  rela- 
tions director,  Willys  Motors  Inc.,  Toledo, 
named  assistant  to  advertising  and  publicity 
manager,  Sherwin-Williams  Co.  (paint  and 
varnish  manufacturer),  Cleveland. 

Jack  J.  Spurrier,  sales  supervisor,  New  Mexico 
office,  A.  P.  Green  Fire  Brick  Co.,  Mexico, 
Mo.,  appointed  district  sales  manager,  Toledo 
office. 

Jack  LeVant,  vice  president  and  national  sales 
manager,  BB  Pen  Co.,  L.  A.,  headquartered  in 
Chicago,  has  resigned. 

AGENCY  PEOPLE 

Carl  M.  Post,  formerly  vice  president,  Foote, 
Cone  &  Belding,  appointed  Chicago  office  vice 
president,  Erwin,  Wasey  &  Co.,  Ltd. 

Earle  S.  Steiert  and  W.  Raymond  Bar  elected 
vice  presidents,  Richard  A.  Foley  Adv.,  Phila. 

Donald  E.  Battle  elected  a  vice  president, 
Ecoff  &  lames  Inc.,  Phila. 

Sy  Radzwiller,  director  of  merchandising,  Krich 
distributing  organi- 
zations, to  Grey 
Adv.  Inc.,  N.  Y.,  as 
member  of  account 
executive  staff. 


E.    G.  Weymouth, 

advertising  dept., 
Colgate  -  Palmolive 
Co.  and  formerly 
with  Kudner  Agency 
for  12  years,  returns 
to  Kudner  Agency 
as  assistant  director 
of  media. 


MR.  RADZWILLER 


Byron  C.  Drachman,  art  director,  Leo  Burnett 
Co.,  Chicago,  named  art  director,  creative  div., 
lohn  W.  Shaw  Adv.,  same  city.  Janet  Car- 
michael,  formerly  with  Ruthrauff  &  Ryan,  to 
copy  staff,  John  W.  Shaw  Adv. 

Frank  W.  Berrien,  formerly  with  Hewitt,  Ogilvy, 
Benson  &  Mather  Inc.,  N.  Y.,  to  The  White- 
brook  Co.,  same  city,  as  copy  chief. 

Charles  M.  Kebbe,  producer  and  director  of 
such  shows  as  the  Lili  Palmer  Show,  The  Sarah 
Churchill  Show,  Life  Can  Be  Beautiful,  among 
others,  to  Ted  Bates  &  Co.,  N.  Y.,  as  casting 
director  in  radio  and  tv  department. 

Alfred  F.  Calabro,  formerly  administrative  as- 
sistant to  vice  president  in  charge  of  radio  and 
tv,  Marschalk  &  Pratt  Inc.,  N.  Y.,  to  Wilson. 
Haight,  Welch  &  Glover  Inc.,  same  city,  as 
assistant  to  first  vice  president. 

Winston  Hargrave,  assistant  to  president  and 
media  director,  Harris  McKinney,  Phila.,  to 
media  staff,  Arndt,  Preston,  Chapin,  Lamb  & 
Keen  Inc.,  same  city. 
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Robert  C.  Alexander,  vice  president  in  charge 
of  radio  and  tv,  Ward  Wheelock,  Philadelphia, 
and  Daniel  J.  Benyus,  Benton  &  Bowles,  to 
N.  W.  Ayer  &  Son,  Philadelphia  and  New  York 
offices,  respectively,  as  members  of  client  serv- 
ice and  research  staffs. 

Charles  R.  Freburg,  formerly  administrative 
assistant  to  manager 
in  charge  of  pro- 
gramming, KWWL- 
AM-TV  Waterloo, 
Iowa,  appointed  ra- 
dio-tv  director, 
Sperry-Boom,  Dav- 
enport, Iowa. 

Hugh  D.  Lavery,  ac- 

count  executive, 
Fletcher  D.  Rich- 
ards Inc.,  appointed 
manager  of  agency's 
Chicago  office,  sue-  MR.  FREBURG 

ceeding  W.  D.  Jor- 
dan, resigned.   George  T.  Jahnke  named  as- 
sistant manager. 

Paul  M.  Frumkin,  formerly  with  W.  H.  Altice 
Co.,  to  M.  M.  Fisher  Assoc.,  Chicago,  as  ac- 
count executive. 

George  J.  Kohnken,  Ward  Wheelock  Co.,  Phila., 
to  creative  staff,  Lennen  &  Newell,  N.  Y. 

George  Tichenor,  Forjoe  Co.,  N.  Y.,  station 
representatives,  to  D'Arcy  Adv.,  N.  Y.,  as  an 
assistant  timebuyer. 

J.  Paul  O'Brien  and  Ralph  W.  Quicksall  named 
account  executive  and  art  director,  respectively, 
George  F.  Walsh  Adv.,  Vineland,  N.  J. 

Richard  C.  Lockwood,  associate  art  director, 
Kudner  Agency,  N.  Y.,  appointed  executive 
art  director. 

Gordon  D.  Walker,  account  executive,  KNXT 
(TV)  Hollywood,  to  Kenyon  &  Eckhardt,  that 
city,  as  assistant  on  radio-tv  production. 

Lawrence  H.  Rubin,  formerly  with  the  Buchen 
Co.  and  Schwimmer  &  Scott,  Chicago,  ap- 
pointed office  manager,  Mandel  Co.,  same  city. 

J.  P.  Shelley,  senior  account  executive,  Erwin, 
Wasey  &  Co.,  L.  A.,  forms  own  agency  under 
name  of  J.  P.  Shelley  &  Assoc.  at  6399  Wil- 
shire  Blvd.  Telephone  is  Webster  8-2077.  Jack 
Pugh,  advertising  manager,  Axellson  Mfg.  Co., 
joins  agency  as  account  executive.  Charlotte 
Dunkerley,  formerly  with  Erwin  Wasey  &  Co., 
named  assistant  media  director. 

Frank  Ryhlick,  copy  director,  Goeffrey  Wade 
Adv.,  Hollywood,  collaborated  with  Mark  Clif- 
ton on  the  science-fiction  novel  "They'd  Rather 
Be  Right — and  Die!"  to  be  published  by  Street 
&  Smith. 

Edward  R.  McNeilly,  tv  manager,  Enterprise 
Adv.  Inc.,  L.  A.,  and  Donna  Salvo  were  mar- 
ried May  15. 

Jerome  Brooks,  38,  copy  supervisor,  Sullivan, 
Stauffer,  Colwell  &  Bayles,  N.  Y.,  died  un- 
expectedly May  10. 


RECESS  GRANTED  IN  MOVIE  RELEASE  SUIT 


Plaintiffs  in  $2.5  million  suit 

are  granted  recess  until  June 

2  by  Los  Angeles  court  to  allow 

them  to  seek  records  in  New 

York  which  they  say  will  help 

prove  defendants  had  no  right 

to  release  contested  films. 

RECESS  until  June  2  has  been  granted  by  Los 
Angeles  Superior  Court  Judge  John  J.  Ford  to 
allow  the  plantifTs'  attorney  in  a  $2.5  million  suit 
over  the  alleged  premature  release  of  theatrical 
films  to  tv  [B«T,  April  26]  to  gather  fresh 
evidence  on  the  case  in  New  York. 

The  suit  was  filed  by  a  group  of  independent 
motion  picture  producers  who  claim  release  of 
their  pictures  to  tv  by  five  defendant  distribution 
companies  lessened  the  value  of  their  property. 
Attorneys  for  the  plaintiffs  told  Judge  Ford  they 
recently  had  uncovered  an  unpublicized  legal 
battle,  which  has  been  in  progress  in  New  York 
courts  for  the  past  IVz  years,  among  Pathe  In- 
dustries (now  Chesapeake  Industries)  and 
United  Artists  (both  defendants  in  the  suit) 
and  Pictorial  Films  Inc.,  over  16mm  film  rights 
for  pictures  involved  in  the  Los  Angeles  suit. 

The  plaintiffs — Equity  Films,  Equity  Pictures, 
Orbit  Productions,  Orbit  Pictures,  Jack  Schwarz 
Productions,  Frost  Films,  Russ  Vincent  and 
Dave  Kessel — hope  the  New  York  suit  records 
will  help  prove  that  Pathe  Industries  had  no 
right  to  sell  their  films  to  United  Artists — which 
in  turn  sold  them  for  tv  release — and  that  prof- 
its realized  from  the  sale  and  distribution  of 
their  pictures  was  inequitably  divided. 

The  plaintiffs  also  introduced  a  charge  in  the 
Los  Angeles  court  record  that  Matthew  Fox, 
president  and  board  chairman  of  Motion  Pic- 
tures for  Television,  another  defendant  firm, 
"engineered"  the  sale  of  a  block  of  films  known 
as  Eagle-Lion  Classics,  among  which  were  the 
plaintiffs'  films,  by  Pathe  Industries  to  United 
Artists.  For  this,  they  charge,  Mr.  Fox  received 
tv  rights  to  the  films  and  shortly  thereafter 
formed  MPTV  to  handle  tv  distribution. 

Before  the  recess,  Robert  L.  Lippert,  presi- 
dent of  Lippert  Pictures  Inc.,  Hollywood  motion 
picture  distribution  firm,  supported  earlier  ex- 
pert testimony  that  the  16mm  film  market  has 

Sales  Up  on  Telenews' 
This  Week  in  Sports' 

UPSWING  in  sales  for  Telenews  Productions' 
This  Week  in  Sports  tv  filmed  show  was  report- 
ed last  week  by  the  INS  TV  Dept.,  distributors 
of  the  program,  with  sponsorship  set  in  40 
markets. 

Effective  tomorrow  (Tuesday),  the  program 
will  undergo  a  change  in  format,  featuring 
Harry  Wismer  as  chief  narrator.  Additionally, 
Mr.  Wismer  will  provide  a  personnal,  "on  the 
scene"  filmed  interview  with  sports  personalities. 

Included  in  the  sponsorship  to  date  is  an  ar- 
rangement with  General  Tire  &  Rubber  Co. 
dealers  to  carry  a  special  adapation  of  the  show, 
titled  General  Sports  Time,  in  19  markets. 
These  markets  are  Atlanta,  Augusta,  Billings, 
Chico,  Columbia,  Detroit,  Green  Bay,  Kansas 
City,  Knoxville,  Memphis,  Montgomery,  Nash- 
ville, Phoenix,  Roanoke,  Rockford,  Sacramento, 
St.  Louis,  Wheeling  and  Youngstown.  The  show 
also  has  been  sold  directly  in  Albuquerque, 
Austin,  Boise,  Boston,  Buffalo,  Cheynne,  Chi- 
cago, Danville,  Dallas,  Des  Moines,  Denver, 
Duluth,  El  Paso,  Johnstown,  Louisville,  Lub- 
bock, New  Haven,  Oklahoma  City,  Schenectady, 
Seattle  and  Syracuse. 
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dwindled  because  of  tv,  setting  the  present  mar- 
ket figure  at  10%  of  that  of  1951. 

The  defendants,  besides  Chesapeake  Indus- 
tries, United  Artists  and  MPTV,  include  Eagle- 
Lion  Films  and  Eagle-Lion  Classics.  Also  named 
as  defendants  are  NBC,  CBS,  KTTV  (TV) 
Hollywood  and  KMTR  Radio  Corp.,  that  city, 
but  no  damages  are  being  asked  of  them. 

Extra-Payment  Suits 
On  Cowboy  Films  Heard 

WHETHER  radio-tv  and  film  stars  Roy  Rogers 
and  Gene  Autry  are  entitled  to  added  money 
from  old  westerns  produced  by  Republic  Pic- 
tures and  released  to  television  will  be  deter- 
mined by  the  Ninth  Federal  Circuit  Court  of 
Appeals  following  arguments  in  San  Francisco 
last  Wednesday  in  the  drawn  out  suits. 

With  diametrical  decisions  handed  down  in 
Los  Angeles  Federal  Court  in  separate  suits 
brought  by  the  two  stars  against  Republic  in 
1951  and  1952,  respectively,  appeals  were  filed 
by  both  the  studio  and  Mr.  Autry.  Federal 
Judge  Peirson  M.  Hall  in  Los  Angeles  District 
Court  ruled  Mr.  Rogers  was  entitled  to  an  order 
restraining  the  film  studio  from  releasing  to  tv 
any  of  18  westerns  he  made  while  under  con- 
tract [B»T,  Oct.  29,  1951].  Federal  Judge  Ben 
Harrison's  decision,  made  many  months  later, 
ruled  that  Republic  had  right,  under  contracts 
dating  from  1934  to  1946,  to  show  some  50 
old  Autry  feature  films  on  video  [B*T,  May 
19,  1952]. 

Board  and  Officers  Elected 
For  New  Disneyland  Project 

BOARD  of  directors  and  officers  of  newly- 
formed  Disneyland  Inc.,  to  build  and  operate 
the  $9  million  "Disneyland"  project  on  a  160- 
acre  tract  in  Anaheim,  Calif.,  were  announced 
Thursday  following  meeting  at  Walt  Disney 
Studios,  Burbank. 

Named  to  board  were  Walt  Disney;  C.  V. 
Wood  Jr.,  formerly  with  Stanford  Research 
and  recently  Disneyland  general  manager; 
Sidney  Markley,  vice  president,  American 
Broadcasting-Paramount  Theatres  Inc.;  Earl 
J.  Hudson,  ABC  vice  president;  Robert  C.  Cal- 
lender,  vice  president,  Whitman  Publishing  Co., 
Racine  Wis.;  Paul  L.  Pease,  treasurer,  Walt 
Disney  Productions;  Lloyd  Wright,  attorney  and 
newly-elected  president,  American  Bar  Assn. 

Mr.  Disney  was  elected  president  and  board 
chairman,  with  Mr.  Hudson  vice  chairman. 

American  Broadcasting-Paramount  Theatres 
Inc.,  Western  Printing  and  Lithographing  Co. 
and  Walt  Disney  Productions  are  all  associated 
with  Mr.  Disney  in  the  enterprise. 

Under  an  agreement  between  Mr.  Disney  and 
ABC-TV  he  will  produce  26  hour-long  pro- 
grams per  year  for  the  network,  starting  in  late 
October. 

Fire  Damages  Film  Plant 

FIRE  of  unknown  origin  at  General  Service 
Studios,  Hollywood,  destroyed  a  lumber  and 
work  shop,  generator  building,  supplies,  tv  stage 
sets  and  did  general  damage  estimated  at  be- 
tween $75,000  and  $150,000  Monday  night. 

Covered  by  insurance,  loss  will  be  determined 
by  what  can  be  done  in  repairing  or  salvaging 
equipment,  according  to  James  and  George 
Nasser,  co-owners  of  the  block-long  tv  film 
production  plant.  Sets  for  the  Lone  Ranger  tv 
series,  newly  constructed  and  valued  at  more 
than  $5000  were  destroyed. 
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WASHINGTON  (D.  C.)  area  awards  in  BAB's 
"Radio  Gets  Results  Derby"  for  1953  are 
presented  at  Washington  Ad  Club  Radio  Day 
luncheon  by  William  E.  Coyle  (c),  WAC  pres. 
L  to  r:  Charles  Amatucci,  v. p.,  Tom's  Auto 
Service,  Silver  Spring,  Md.;  Ernest  Tannen, 
v.p.,  WGAY  Silver  Spring;  Mr.  Coyle;  Clayton 
R.  Sanders,  adv.  dir..  Peoples  Drug  Stores; 
H.  M.  Paris,  gen.  sis.  mgr.,  WWDC  Washington. 


NEW  NORGE  is  shown  by  Neale  E.  Parsons 
(I),  Norge  sis.  mgr.,  to  Paul  Flanagan  (c)  of 
WTRY  Troy,  N.  Y.,  and  Raymond  J.  Kinley, 
mgr.,  W.  A.  Case  &  Son  Mfg.  Co.  Norge  dis- 
tributor signed  for  Musical  Yearbook  on  WTRY. 


LUCKY  LAGER  Brewing  Co.  signs  largest 
sports  contract  yet  secured  by  KYA  San  Fran- 
cisco. L  to  r:  Pat  Hernon,  sportscaster;  Marion 
Walker  (standing),  S.  F.  Lucky  distributor;  Jess 
Watson,  Lucky  central  div.  sis.  mgr.,  and  Ken 
Hildebrandt,  KYA  gen.  sis.  mgr. 


COCA-COLA  Bottling  Co.  of  Oregon  signs 
heavy  spot  campaign  on  KGW  Portland.  Ar- 
ranging the  contract:  Jackson  Gitchell  (I), 
KGW  slsmn.,  and  Dale  Alexander,  Coca-Cola 
dist.  mgr. 


FILM 


To  Film  Eclipse 

CBS-TV  newsfilm  last  week  announced 
plans  to  film  the  June  30  total  eclipse 
of  the  sun  at  a  site  in  Minneapolis.  The 
unit  is  organizing  a  photographic  ex- 
pedition, in  cooperation  with  the  National 
Geographic  Society,  to  record  this  phe- 
nomenon. CBS-TV  Newsfilm  plans  to  use 
a  variety  of  lenses  to  capture  the  different 
views  of  the  eclipse  more  clearly  than  is 
possible  with  the  unaided  eye.  The  photo- 
graphic report  of  the  eclipse  will  be  flown 
to  New  York  for  initial  showing  June  30 
on  CBS-TV's  Douglas  Edwards  with  the 
News  (Mon.-Fri.,  7:30-7:45  p.m.  EDT). 


FILM  SALES 

United  Television  Programs  Inc.,  Hollywood, 
according  to  Wynn  Nathan,  vice  president  in 
charge  of  sales,  have  recorded  the  following 
sales:  Rocky  Jones,  Space  Ranger  to  XETV 
(TV)  Tijuana  and  KGMB-TV  Honolulu,  both 
26  weeks;  Look  Photoquiz  to  WATV  (TV) 
Newark,  N.  J.  (American  Stores),  26  weeks; 
Lone  Wolf  to  KJEO-TV  Fresno,  Calif.,  and 
WKY-TV  Oklahoma  City,  both  52  weeks;  Heart 
of  the  City  to  WSJS-TV  Winston-Salem,  N.  C. 
(Kroger  Co.  food  chain),  for  26  weeks;  The 
Ruggles  to  WTRI  (TV)  Schenectady,  26  weeks; 
Royal  Playhouse  to  WTRI  (TV)  and  WMT-TV 
Cedar  Rapids,  26  weeks,  and  Old  American 
Barn  Dance  to  WTSK  (TV)  Knoxville,  Tenn., 
26  weeks. 

Walter  M.  Lowney  Co.,  Montreal  (candy),  pur- 
chases ABC  Film  Syndication's  Racket  Squad, 
tv  film  series  for  showing  on  CBOT  (TV) 
Ottawa,  CHCH-TV  Hamilton,  CBLT  (TV) 
Toronto,  CKCO-TV  Kitchener  and  CFPL-TV 
London,  Ont.  Agency:  Foster  Adv.,  Toronto. 

WCPO-TV  Cincinnati  has  acquired  multiple-run 
rights  to  more  than  60  hours  of  film  from  Louis 
Weiss  &  Co.,  L.  A.  Package  includes  52  western 
features,  15  cartoons  and  Jim  and  Judy  in  Tele- 
Land,    39-episode    animated    cartoon  series. 

WBBM-TV  Chicago  has  leased  two-run  rights 
to  the  26-episode  Craig  Kennedy  Criminologist, 
half-hour  film  series  from  Ben  Barry,  the  distri- 
bution firm's  Chicago  representative. 

FILM  DISTRIBUTION 

TeeVee  Co.,  Beverly  Hills,  has  re-acquired  U.  S. 
distribution  rights  to  The  Adventures  of  Gigi 
and  Jock,  13  half-hour  puppet  tv  films  produced 
in  Paris  by  G.  P.  Ditisheim.  Series,  distributed 
by  TeeVee  until  about  three  years  ago  at  which 
time  rights  reverted  to  M.  Ditisheim,  will  be 
available  for  programming  May  23. 

FILM  PRODUCTION 

Hal  Roach  Jr.,  Productions,  Culver  City,  is 
completing  the  pilot  films  in  four  of  his  sched- 
uled tv  film  series.  Bozo  the  Clown,  for  Capitol 
Records,  stars  Gil  Lamb  with  Jeri  Lou  James, 
eight-year-old  regular  on  NBC-TV  Dennis  Day 
Show,  in  the  role  of  Amy.  Hollin^sworth 
Morse  is  director.  Code  3  features  Ted  De 
Corsia  as  the  only  continuing  actor  in  the  series 
with  Don  Siegel  set  as  director.  Being  produced 
for  syndication  by  ABC  are  Alias  Mike  Her- 
cules and  //  Seems  Like  Yesterday.  The  former, 
set  in  San  Francisco,  stars  Hugh  Beaumont  with 
Budd  Boetticher  directing. 

Hal  Roach  Studios  Inc.,  Culver  City,  has  com- 
pleted a  one-minute  $  1 1 ,000  film  for  Max 
Factor  &  Co.,  Hollywood  (cosmetics).  Com- 
mercial uses  live  action  and  a  chorus  of  dancers. 

Emerson  Yorke  is  filming  the  life  stories  of  26 
leading  baseball  players,  the  production  to 
be  released  nationally  as  a  26-week  tv  series 
in  1955.  Baseball  Comr.  Ford  Frick  is  sanc- 
tioning the  series,  will  personally  study  the 
script  content  for  authenticity  and  pass  on  the 
desirability  of  the  sponsor.  Agency:  Pearson 
Adv.  Inc.,  N.  Y. 

Animated  Productions,  N.  Y.,  has  completed 
45-second  tv  filmed  commercial  for  Ames-Bell 
Co.,  N.  Y.,  on  firm's  Coupettes,  plastic  con- 
tainers shaped  like  sherbet  glasses.  The  film, 
which  is  being  prepared  "open  end,"  will  be 
offered  to  dairy  companies  for  sponsorship  by 
them  in  their  respective  markets. 

Princeton  Film  Center,  Princeton,  N.  J.,  an- 
nounced that  production  will  begin  shortly 
on  a  new  half-hour  filmed  tv  dramatic  series 


titled  State  Trooper.  It  will  be  produced  in 
cooperation  with  the  New  Jersey  State  Police. 

Five  Star  Productions,  Hollywood,  is  preparing 
three  cartoon  and  live  action  tv  commercials 
for  Los  Angeles  Community  Chest.  With  Del 
Sharbutt  as  the  voice  of  "Red  Feather,"  spots 
are  not  designed  to  raise  funds  but  to  thank 
viewers  for  contributions  and  explain  how  the 
money  is  being  spent  in  164  services  in  L.  A. 

RANDOM  SHOTS 

Broadcast  Information  Bureau,  New  York, 
has  issued  the  third  edition  of  its  "Directory 
of  Free  Tv  Film,"  covering  public  relations 
film  offered  by  large  and  small  advertisers.  It 
runs  416  pages,  with  an  index  of  sources  of 
32  pages. 

Pathe  Laboratories,  Hollywood,  has  completed 
installation  of  a  new  optical  department  for 
servicing  16  mm  and  35  mm  films  in  both  color 
and  black-and-white. 

Al  C.  Ward,  Hollywood  tv  writer-producer,  has 
obtained  exclusive  tv  film  rights  to  special 
agents'  files  from  Assn.  of  American  Railroads, 
upon  which  he  will  base  a  semi-documentary 
tv  film  series.  Material  dating  back  to  the  1800's 
will  be  used  with  a  different  cast  for  each 
episode. 

King  Horton  Productions,  Hollywood,  has  ac- 
quired all  rights  to  "Tailspin  Tommy,"  syndi- 
cated comic  strip.  A  tv  film  version  of  the  air 
adventure  series  is  being  planned  by  Mr.  Horton. 

Academy  Film  Productions  Inc.,  Chicago,  is 
distributing  free  a  film  editing  and  timing  chart 
to  film  executives.  The  chart  provides  informa- 
tion on  number  of  words  and  pace  for  an- 
nouncers and  corresponding  feet  of  16  and  35 
mm  film  for  any  given  number  of  seconds.  Firm 
is  accepting  requests  written  on  company  letter- 
heads to  Bernard  Howard,  Academy  Film  Pro- 
ductions Inc.,  123  W.  Chestnut  St.,  Chicago 
10.  111. 

FILM  PEOPLE 

Z.  Wayne  Griffin,  motion  picture  producer 
and  formerly  radio  writer-producer  with  NBC, 
CBS  and  BBDO,  and  Leon  Gordon,  producer 
of  such  feature  films  as  "Mrs.  Partington," 
"The  Green  Years,"  "That  Forsythe  Woman" 
and  others,  to  Revue  Productions,  Hollywood, 
on  filmed  portion  of  CBS-TV  General  Electric 
Theatre. 

Harry  Zimmerman,  formerly  with  All-Star 
Revue  television  series,  named  by  Guild  Films 
Co.  as  musical  director  of  Frankie  Laine  Show 
and  Florian  ZaBach  Show. 

Hamilton  Warren,  director,  film  distribution 

dept.,  Filmcraft  Productions,  Hollywood,  to 
Modern  Motion  Pictures  Service  Inc.,  same  city, 
as  tv  div.  assistant  manager. 
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MARCH  USERS  OF  NETWORK  TIME  SHOW 
FOUR  CLIENTS  IN  MILLION-DOLLAR  CLASS 

Four  pass  figure  in  television  network  time  with  P&G  reaching  the 
million  mark  in  both  radio  and  television  network  purchases,  accord- 
ing to  PIB  figures.  Other  three:  General  Motors,  General  Foods,  C-P. 


FOUR  national  advertisers  purchased  more 
than  $1  million  worth  of  tv  network  time  (at 
gross  rates)  in  March,  according  to  a  B»T  com- 
pilation of  data  on  individual  program  expendi- 
tures supplied  by  Publishers  Information  Bu- 
reau. PIB  data  also  show  that  one  of  the  four, 
Procter  &  Gamble  Co.,  also  bought  more  than 
$1  million  of  radio  network  time  in  March, 
the  only  radio  network  client  whose  time  pur- 
chases achieved  the  million-a-month  status. 

In  addition  to  Procter  &  Gamble,  the  three 
other  advertisers  spending  more  than  $1  million 
for  tv  network  time  in  March  were  General 
Motors  Corp.,  General  Foods  Corp.  and  Col- 
gate-Palmolive Co.  (see  "top  ten"  tables  for  de- 
tails). The  March  28  telecast  of  Rodgers  & 
Hammerstein  Show  helped  swell  the  General 
Foods  total  by  nearly  a  quarter-million  dollars' 
($244,263)  worth  of  tv  network  time  for  that 
program  alone.  PIB  figures  are  at  one-time 
rates,  before  discounts  of  any  kind. 

Figures  for  First  Quarter 

In  the  first  quarter  of  1954,  time  on  the 
national  tv  networks  was  used  by  213  adver- 
tisers, with  an  average  expenditure  of  $349,- 
291.46.  This  represents  increases  both  in  the 
number  of  advertisers  and  in  their  average 
purchase  of  tv  network  time  from  the  same 
period  of  1953,  when  there  were  168  tv  network 
clients  whose  average  time  purchases  amounted 
to  $307,699.20. 

The  four  nationwide  radio  networks  had  172 
advertisers  during  the  first  quarter  of  this  year, 
with  average  time  purchases  of  $229,142.57. 
The  number  of  radio  network  clients  has 
dropped  somewhat  from  the  184  who  used  net- 
work radio  in  the  opening  three  months  of 
1953,  but  the  average  expenditure  has  risen 


from  $223,715.37  at  that  time. 

Leading  advertisers  for  each  product  class  of 
business  on  both  radio  and  tv  networks  are 
listed  in  tables  adjoining.  Other  tables  show  the 
total  time  purchases  on  each  kind  of  network, 
also  divided  by  product  groups,  for  March  and 
January-March  1954  figures,  compared  to  those 
for  1953. 

Leading  Radio  Network  Advertisers  by 
Product  Groups  During  March,  1954 


Agriculture  &  Farming 
Apparel,   Footwear  & 

Access. 
Automotive,  Auto. 

Access.  &  Equipment 
Beer,   Wine  &  Liquor 
Bldg.  Materials,  Equip. 

&  Fixtures 
Confectionery    &  Soft 

Drinks 
Consumer  Service 
Drugs   &  Remedies 
Food  &  Food  Products 
Gasoline,   Lubricants  & 

Other  Fuels 
Horticulture 
Household    Equip.  & 

Supplies 
Household  Furnishings 

Industrial  Materials 
Insurance 

Jewelry,  Optical  Goods 
&  Cameras 

Office  Equip.,  Station- 
ery &  Writing  Sup- 
plies 

Publishing  &  Media 
Radios,  Tv  Sets,  Phono- 
graphs,   Musical  In- 
struments  &  Access. 
Smoking  Materials 

Soaps,  Cleansers  & 

Polishes 
Toiletries  &  Toilet 

Goods 
Transportation,  Travel 

&  Resorts 
Miscellaneous 


Allis-Chalmers  Mfg.  Co.  S  34,429 
Knomark  Mfg.  Co.  73,812 


General  Motors  Corp. 
Anheuser-Busch  Inc. 

Johns-Manville  Co. 


228,169 
158,823 


108,897 


William  Wrigley  Jr.  Co.  138,029 

American  Tel.  &  Tel.  Co.  78,440 

Miles  Labs  697,215 

General  Foods  Corp.  485,176 
Standard  Oil  Co.  of 

Indiana  110,847 

Ferry-Morse  Seed  Co.  22,640 

Philco  Corp.  136,996 

Owens-Corning  Fiber- 
glass Corp.  67,376 

General  Electric  Co.  69,224 

Prudential  Insurance  Co. 

of  America  71,791 

Longines-Wittnauer 

Watch  Co.  116,863 

Minnesota  Mining  & 

Mfg.  Co.  73,212 

Thomas  Nelson  &  Sons  24,746 


General  Electric  Co.  69,108 
Liggett  &  Myers  To- 
bacco Co.  365,257 
Procter  &  Gamble  Co.  818,089 

Gillette  Co.  449,606 

Assn.  of  American 

Railroads  79,035 

CIO  113,820 


Gross  Radio  Network  Time  Sales  by  Product  Groups,  for 
March  and  January-March,  1954  compared  to  1953 


March 

Jan. -March 

March 

Jan. -March 

1954 

1954 

1953 

1953 

Agriculture  &  Farming 

$  97,101 

$  267,548 

$  111,591 

$  319,634 

Apparel,   Footwear   &  Access. 

73,812 

196,182 

130,385 

297,186 

Automotive,  Auto.  Access.  & 

Equipment 

1,060,221 

2,610,716 

519,902 

1,514,541 

Beer,  Wine  &  Liquor 

295,532 

610,069 

178,406 

395,556 

Bldg.  Materials,   Equip.   &  Fixtures 

145,579 

458,489 

81,777 

218,411 

Confectionery  &  Soft  Drinks 

256,934 

710,805 

251,480 

727,849 

Consumer  Services 

184,589 

511,585 

228,125 

635,048 

Drugs  &  Remedies 

1,863,534 

5,355,442 

2,082,664 

5,561,332 

Food  &  Food  Products 

2,883,695 

8,245,006 

3,292,026 

9,503,386 

Gasoline,  Oil  &  Other  Fuels 

577,456 

1,728,117 

454,087 

1,308,825 

Horticulture 

22,640 

33,960 

22,148 

29,170 

House!'-- Id  Equip.  &  Supplies 

355,296 

1,015,269 

598,562 

1 ,795,479 

Household  Furnishings 

67,376 

191,213 

175,025 

554,887 

Industrial  Materials 

69,224 

230,779 

186,373 

483,503 

Insurance 

204,847 

583,373 

167,234 

472,248 

Jewelry,  Optical  Goods  &  Cameras 

144,213 

349,645 

127,120 

284,927 

Office  Equip.,  Stationery  & 

Writing  Supplies 

139,812 

301,864 

83,347 

216,507 

Publishing  &  Media 

51,353 

177,248 

19,050 

50,352 

Radios,  Tv  Sets,  Phonographs, 

Musical    Instruments    &  Access. 

158,355 

585,605 

247,447 

703,553 

Retail   Stores  &   Direct   by  Mail 

1,236 

3,708 

Smoking  Materials 

1,160,894 

3,411,979 

1 ,462,776 

4,049,165 

Soaps,  Cleansers  &  Polishes 

1 ,458,998 

4,027,951 

1,323,736 

3,633,185 

Sporting    Goods    &  Toys 

294 

294 

Toiletries  &  Toilet  Goods 

1,830,753 

5,404,237 

2,319,847 

6,899,461 

Transportation,  Travel  &  Resorts 

79,035 

205,914 

79,205 

205,597 

Miscellaneous 

725,560 

2,199,232 

487,554 

1,300,118 

TOTALS 

$13,907,103 

$39,412,522 

$14,626,103 

$41,163,628 

Source:   Publishers  Information  Bureau. 
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Top  Ten  Tv  Network  Advertisers 

During  March,  1954 

1.  Procter  &  Gamble  Co.  $1,928,276 

2.  General  Motors  Corp.  1,101,458 

3.  General   Foods  Corp.  1,049,958 

4.  Colgate-Palmolive  Co.  1,029,910 

5.  R.   J.   Reynolds   Tobacco   Co.  956,084 

6.  American    Tobacco   Co.  733,852 

7.  General  Mills  628,651 

8.  Lever  Brothers  Co.  579,765 

9.  Gillette  Co.  569,273 
10.  P.  Lorillard  Co.  523,243 

Top  Ten  Radio  Network  Advertisers 

During  March,  1954 


1. 

Procter  &  Gamble 

$1,272,221 

2. 

Miles  Labs 

697,215 

3. 

Colgate-Palmolive  Co. 

527,974 

4. 

General  Foods  Corp. 

485,176 

5. 

Gillette  Co. 

449,606 

6. 

Lever   Brothers  Co. 

448,928 

7. 

American   Home  Products  Corp. 

399,513 

8. 

Sterling  Drug 

370,294 

9. 

Liggett  &  Myers  Tobacco  Co. 

365,257 

10. 

Swift  &  Co. 

303,479 

Leadi 

ng  Tv  Network  Advertisers 

in  Each 

Product  Group  During  March,  1954 

Apparel,    Footwear  & 

Access.  Knomark  Mfg.  Co.      $  82,320 

Automotive,  Auto  Ac- 
cess. &  Equip.  General  Motors  Corp.  910,799 

Beer,  Wine  8.  Liquor  Pabst  Brewing  Co.  259,502 

Bldg.  Materials,  Equip- 
ment &  Fixtures  Sherwin-Williams  Co.  53,670 

Confectionery   &  Soft 

Drinks  Coca-Cola  Co.  224,582 

Consumer  Services  Electric  Co.'s  Adv. 

Program  69,072 

Drugs  8.  Remedies  Serutan  Co.  380,810 

Food  &  Food  Products  General   Foods  Corp.  1,049,958 

Gasoline,   Lubricants  & 

Other  Fuel  Gulf  Oil  Corp.  112,752 

Household  Equipment 

&  Supplies  General  Electric  Corp.  394,300 

Household   Furnishings  Armstrong  Cork  Co.  121,440 

Industrial  Materials  U.  S.  Steel  Corp.  153,956 

Insurance  Mutual  Benefit  Health 

&  Accident  Assoc.  88,672 

Jewelry,  Optical  Goods 

&  Cameras  Speidel  Corp.  104,850 

Office    Equipment,  Sta- 
tionery &  Writing 

Supplies  Hallmark  Cards  163,800 

Publishing  &  Media  Kiplinger  Washington 

Agency  5,477 

Radios,  Tv  Sets,  Phono- 
graphs, Musical  In- 
struments &  Access.  RCA  208,746 

Smoking  Materials  R.  J.  Reynolds  Tobacco 

Co.  956,084 

Soaps,  Cleansers  Procter  &  Gamble  Co.  1,851,516 
&  Polishes 

Toiletries  &  Toilet 

Goods  Colgate-Palmolive  Co.  800,701 

Transportation,  Travel 

&  Resorts  Greyhound  Corp.  69,004 

Miscellaneous  Quaker  Oats  Co.  116,255 


Gross  Tv  Network  Time  Sales  by  Product  Groups  for  March 
and  January-March,  1954  compared  to  1953 


March 

Jan. -March 

March 

Jan. -March 

1954 

1954 

1953 

1953 

Apparel,  Footwear  &  Access. 

$  374,171 

$  1,048,853 

$  262,404 

$  762,553 

Automotive,  Auto  Equip.  &  Access. 

2,367,563 

6,713,573 

1,445,203 

4,076,567 

Beer,  Wine  &  Liquor 

588,792 

1,588,514 

411,636 

1,160,510 

Bldg.  Materials,  Equip    &  Fixtures 

144,729 

333,523 

31,655 

31,655 

Confectionery   &   Soft  Drinks 

628,299 

1 ,964,495 

555,941 

1 ,578,944 

Consumer  Services 

69,072 

242,909 

100,296 

187,212 

Drugs  &  Remedies 

1,186,114 

3,617,969 

806,261 

2,507,957 

Food  &  Food  Products 

5,381,389 

14,617,701 

3,159,611 

8,989,621 

Gasoline,   Lubricants  &  Other  Fuel 

203,222 

905,884 

296,516 

858,498 

Household  Equipment  &  Supplies 

2,472,046 

6,732,682 

1,792,178 

4,299,436 

Household  Furnishings 

469,474 

1,299,372 

320,234 

851,204 

Industrial  Materials 

631,633 

1 ,566,375 

469,185 

1 ,235,369 

Insurance 

169,324 

448,942 

1 29,569 

331,109 

Jewelry,  Optical   Goods  &  Cameras  252,530 

681,902 

241,388 

715,359 

Office  Equip.,  Stationery  & 

Writing  Supplies 

381,945 

1,073,076 

97,695 

252,855 

Publishing  &  Media 

12,075 

49,325 

61 ,755 

167,181 

Radios,  Tv  Sets,  Phonographs, 

Musical  Instruments  &  Access. 

713,663 

2,128,094 

363,032 

973,545 

Retail  Stores  8.  Direct  by  Mail 

42,345 

23,175 

Smoking  Materials 

3,464,584 

10,066,117 

2,841,284 

8,382,374 

Soaps,  Cleansers  8i  Polishes 

3,036,822 

7,945,090 

2,059,613 

5,630,577 

Sporting  Goods  &  Toys 

28,900 

15,038 

Toiletries  &  Toilet  Goods 

3,335,222 

10,106,309 

2,775,139 

7,948,900 

Transportation,   Travel   &  Resorts 

155,046 

460,881 

62,920 

160,957 

Miscellaneous 

232,901 

736,251 

225,813 

552,880 

TOTALS 

$26,270,616 

$74,399,082 

$15,509,328 

$51,693,476 

Source:  Publishers  Information  Bureau. 


Broadcasting    •  Telecasting 


ig  Mike  is  not  challenging  Oklahoma  and 
Texas  (yet,  that  is)  but  he  is  ready  to  tell  the 
world  that  oil  production  is  being  added  to 
Nebraska's  wealth!  During  1953  production 
in  gas  and  oil  more  than  doubled  .  .  .  exceed- 
ing six  million  barrels  of  oil  and  six  and  one- 
half  billion  cubic  feet  of  gas.  1954  will  be 
much  Greater!  Monthly  production  has  reach- 
ed an  all  time  high,  and  more  than  300  new 
wells  will  be  drilled  this  year.  Much  of  the 
activity  will  be  in  a  big,  recently  discovered 
field  in  the  central  part  of  the  state.  The  smart 
advertiser  with  things  to  sell  is  quick  to  realize 
that  this  new  multi-million  dollar  oil  industry 
makes  the  Midwest  Empire  Market,  served 
best  by  Big  Mike-KFAB,  an  even  more  valu- 
able market.  Free  &  Peters  has  more  of  the 
details  on  this  BIG  market  and  how  the  people 
listen  most  to  KFAB;  or,  get  the  facts  from 
General  Manager,  Harry  Burke. 


Big  Mike  is  the  physical  trademark  of  KFAB  — 
Nebraska's  most  listened-to-station 


Broadcasting 


Telecasting 
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a  »  win   


THE  RIGHT  TRANSMITTER 
FOR  YOUR  "SPECIAL"  NEED 

Standard  Electronics  offers  you  the  most  adapt- 
able VHF  equipment  in  the  industry  today  ...  to 
solve  your  station's  expansion  problems  on  the 
basis  of  individual  needs  and  market  require- 
ments. 

For  example,  to  start  television  service,  you  may 
choose  an  economical,  trouble-free  5  or  10  KW 
100%  air  cooled  S-E  transmitter.  Later,  go  to  20, 
25,  40  or  50  KW  output,  simply  by  adding  a 
matching  S-E  amplifier.  You  get  the  right  com- 
bination of  the  best  equipment  to  give  you  the 
ERP  you  need  at  any  time. 

For  television  stations  now  on  the  air  who  want 
to  improve  their  competitive  status  with  a  maxi- 
mum power  signal  .  .  .  Standard  Electronics  offers 
a  complete  line  of  100%  air  cooled  amplifiers  . .  . 
DESIGNED  TO  DRIVE  DIRECTLY  FROM  YOUR 
PRESENT  TRANSMITTER,  whatever  its  make  .  .  . 
with  no  need  to  replace  any  part  of  your  existing 
equipment.  YES,  EVEN  IF  YOU  HAVE  A  2  KW 
TRANSMITTER,  IT  CAN  BE  EXPANDED  TO  20  KW 
WITH  ONLY  THE  ADDITION  OF  A  S-E  AMPLIFIER. 
Your  high  power  broadcasts  can  begin  SOON 
.  .  .  because  Standard  Electronics  has  a  reputa- 
tion for  deliveries  ON  TIME,  as  promised. 

NARTB  Show,  May  25  to  27 

Visit  Exhibit  No.  20 
Palmer  House — Chicago,  III. 


@04ft{lG/ie  true  equipment  costs  . . .  not  just  initial  cost . . . 
but  also  tube  replacement  and  power  consumption  costs. 
(Within  a  five  year  period,  an  S-E  50  KW— VHF  transmitter 
can  save  you  up  to  $120,000  in  operating  expenses  alone.) 

Compare  circuitry  . . .  layout  and  control  simplicity  . . .  ease 
of  maintenance. 

Consider  the  advantages  of  S-E's  "Add-A-Unit"  design  that 
makes  it  easy  for  any  station  to  expand  to  higher  power  .  .  . 
and  compare  delivery  schedules  for  both  complete  trans- 
mitters and  high  power  amplifiers. 

Get  all  the  facts . . .  and  let  them  help  you  decide  truly  which 
transmitter  best  serves  your  needs. 

Comparison  Chart  of  VHF  High  Power  Transmitters 


AMPLIFIER  DRIVES  WITH  5  KW 


AMPLIFIER  WILL  OPERATE  WITH  ANY  MAKE  DRIVER 


TUBE  COST  f  eompleHset  1 
[_   FCC  spares  J 

.  * 

$6,138  ] 
$1,495  | 

AIR  COOLED 

★ 

YES  r 

POWER  LINE  REQUIREMENTS 
(at  black  level) 

* 

208/230  V 
60  cy,  3  * 
145  KW 

FLOOR  AREA  (including  power  equipment, 
blowers,  etc.) 

* 

152  sq.  ft. 

ALL  TUBES  VISIBLE  FROM  FRONT 

SELF  CONTAINED  (no  separate  enclosures,  vaults 
pumps,  etc.) 

m 

INDIVIDUAL  CHASSE  CONSTRUCTION 

INTERUNIT  CABLING  WITHOUT  TRENCHES 


NO 

YES 

YES 

NO 

NO 

NO 

$11,625 
$4,237 

$13,230  (est) 
$6,429  (est) 

$9,250  (est) 
$5,050  (est) 

YES 

NO 

NO 

460  V 
60  cy,  3  * 
193  KW 

208/230  V 
60  cy,  3  0 
150  KW  (eil) 

208/230  V 
60  cy,  3  * 
165  KW  (est) 

154  sq.  H. 

160  iq.  ft.  (est) 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

with  50  KW  Transmitter  deliveries 


Transmitter  room  of 
WOR-TV's  new  Empire 
State  50  KW  transmitter, 
130  KW  ERP.  100%  air 
cooled.  Completely  self- 
contained.  Equipment 
throughout  by  Standard 
Electronics. 


STANDARD  ELECTRONICS 


has  these  exclusive  features 


ADD  A-UNIT  DESIGN 

Lets  you  go  from  500 
watts  to  50  KW  without 
scrapping  or  even  modi- 
fying a  single  piece  of 
equipment. 


VERSATILE  AMPLIFIERS 

S-E's  Add-A-Unit  amplifi- 
ers can  be  added  to  exist- 
ing equipment  regardless 
of  make.  Any  5  or  10  KW 
transmitter  will  drive  a 
40  or  50  KW  S-E  ampli- 
fier. Any  2  or  5  KW  trans- 
mitter will  drive  a  20  KW 
S-E  amplifier. 


ECONOMICAL  INSTALLATION 

Fewer  building  altera- 
tions. Units  fit  any  sta- 
tion layout. 

ADVANCED  STYLING 

Modern  cabinetry  by 
Dreyfuss,  leading  indus- 
trial designer. 

SELF-CONTAINED 

Compact.  No  external 
blowers  or  external  vaults 
needed. 

LOWER  OPERATING  COSTS 

Similar  tube  types 
throughout.  Low  emission 
visual  tubes  interchange- 


able with  aural  section 
where  power  require- 
ments are  less.  Lower  ini- 
tial tube  cost,  AND  LONG 
LONG  HOURS  OF  LIFE. 
Lower  power  consump- 
tion too,  saving  many  dol- 
lars on  your  power  bill. 

ACCESSIBLE 

All  tubes  visible  and  ac- 
cessible from  the  front 
via  full  length  glass  doors. 

COLOR  ADAPTABLE 

Elimination  of  back  porch 
clamp  insures  proper 
operation  with  color 
signals. 


SEE  A  COMPLETE  S-E  BLUE  STAR  50  KW 
TELEVISION  TRANSMITTER  at  the 

NARTB  EXHIBITION      May  23  to  27 
Palmer  House  -  Chicago,  III.    Exhibit  No.  20 
Standard  Electronics  Reception 
Headquarters,  Room  805 

Let  Standard  Electronic  engineers  give  you  the 
facts  about  today's  trend  to  HIGH  POWER  VHF 
broadcasts.  Check  at  first  hand  the  operating 
and  layout  simplicity  of  S-E  maximum  power 
BLUE  STAR  stations.  Check,  too,  S-E's  new  Multi- 
con  camera  ...  on  demonstration  at  the  show. 


with  high  power 


to  deliver  tomorrow's 
equipment  today 


standard  electronics  corporation 

A      SUBSIDIARY      OF      CLAUDE      NEON,  INC 

285-289    EMMETT    STREET      •      NEWARK    5,    N.  J. 

devoted  exclusively  to  the 
engineering,  manufacturing,  and  servicing  of  equipment 
for  the  broadcast  and  television  industry 


L_ 


VIDEODEX  TOP-TEN  SPOT  SHOWS 


* 


Film  shows  for  week  April  1-7,  1954 

No.  Tv  No.  Tv 


%  of  Tv 

No.  of 

Homes 

%  of  Tv 

No.  of 

Homes 

Homes 

Cities 

(000's) 

Homes 

Cities 

(000's) 

1. 

Badge  714  (NBC  Film  D 

v.)  21.4 

117 

6,661 

7. 

Cisco  Kid  (Ziv) 

16.8 

96 

4,943 

2. 

1  Led  Three  Lives  (Ziv) 

20.5 

108 

6,481 

8. 

Foreign   Intrigue  (J. 

W. 

3. 

Liberace  (Guild  Films) 

20.4 

123 

6,723 

Thompson) 

16.5 

47 

3,902 

4. 

Annie  Oakley  (CBS-TV 

9. 

Death  Valley  Days 

(McC 

ann- 

Film  Sales) 

17.9 

50 

4,015 

Erickson) 

16.2 

41 

2,948 

5. 

Kit  Carson  (MCA  Tv) 

17.5 

65 

3,314 

10. 

Waterfront  (United 

Tv) 

15.8 

26 

1,610 

My  Favorite  Story  (Ziv 

17.5 

90 

4,422 

6. 

Life  With  Elizabeth  (Gu 

Id)  17.2 

48 

3,005 

* 

Programs  appearing 

in  a 

minimum 

of  20 

markets. 

NEW  TV  PULSE  REPORT  MAKES  DEBUT 


First  issue  covers  interviews  the 

first  week  in  March.  Next  two 

months  will  follow  soon,  ac- 

corcjjng  to  Dr.   Roslow.  Top 

&  show:  'I  Love  Lucy.' 

FIRST  issue  of  "U.  S.  Pulse  Tv"  [B»T,  May  3], 
covering  interviews  made  during  the  first  week 
of  March,  was  previewed  Tuesday  at  a  news 
conference  in  New  York,  prior  to  the  report's 
distribution  to  subscribers. 

April  and  May  reports  will  be  issued  shortly, 
according  to  Dr.  Sydney  Roslow,  director  of  The 
Pulse,  who  said  the  preparation  of  the  first  U.  S. 
Pulse  report  had  taken  longer  than  usual.  Nor- 
mally, he  said,  reports  will  be  released  about 
four  weeks  after  the  interviewing  period. 

The  new  Pulse  service  is  priced  at  $300  a 
month  to  non-purchasers  of  other  Pulse  reports, 
$150  a  month  to  present  subscribers  to  basic 
Pulse  Tv,  $100  to  subscribers  to  both  Pulse 
radio  and  tv  reports,  $125  to  radio  but  not  tv 
subscribers  and  $50  to  non-network  subscribers 
to  Pulse  reports  for  individual  markets  or 
groups  of  markets,  radio,  tv  or  both. 

Using  the  regular  Pulse  method  of  personal 
interviews,  the  U.  S.  Pulse  Tv  includes  67,000 


interviews  a  month,  25,000  daytime  interviews 
for  each  program,  42,000  nighttime  interviews, 
6,000  for  each  program,  which  Dr.  Roslow 
termed  "the  largest  sample  in  the  industry." 

Leading  programs  and  their  U.  S.  Pulse 
March  ratings  are: 

TOP   15  REGULARLY  SCHEDULED  ONCE 
A  WEEK  SHOWS 


March 
Rating 

I  Love  Lucy  (CBS)  49.5 

Dragnet  (NBC)  47.0 

You  Bet  Your  Life  (NBC)  42.0  ! 

Godfrey's  Talent  Scouts  (CBS)  39.0 

Jackie  Gleason  (CBS)  36.6 

Milton  Berle  (NBC)  35.8 

Burns  &  Allen  (CBS)  34.2 

Godfrey  &  His  Friends  (CBS)  33.9 

Comedy  Hour  (NBC)  31.8 

Fireside  Theatre  (NBC)  31.8 

Our  Miss  Brooks  (CBS)  31.6 

Boxing  (NBC)  31.4  " 

Ford  Theatre  (NBC)  30.6 

What's  My  Line  (CBS)  30.4 

Tv  Playhouse  (NBC)  30.0 


TOP  10  REGULARLY  SCHEDULED 
MULTI-WEEKLY  SHOWS 

March 
Rating 


Howdy  Doody  (NBC)  16.4 

Perry  Como  (CBS)  16.4 

Camel  News  (NBC)  14.8 

Eddie  Fisher  (NBC)  14.8 

Dinah  Shore  (NBC)  14.7 

Arthur  Godfrey  (CBS)  13.1 

CBS  Tv  News  (CBS)  12.7 

Strike  It  Rich  (CBS)  11.9 

Search  for  Tomorrow  (CBS)  11.8 

Big  Payoff  (CBS)  10.7 


'Benny'  Heads  Nielsen 
On  Radio  for  April  4-10 

THE  CBS  Radio  Jack  Benny  Show  headed  the 
A.  C.  Nielsen  Co.,  list  of  the  top  10  evening, 
once-a-week  network  radio  shows  for  the  week 
of  April  4-10.  The  Nielsen  ratings: 

Homes  Reached 


Rank  Program  (000) 

Evening,  Once-a-Week 

(Average  for  all  programs)  (1,959) 

1  Jack  Benny  Show  (CBS)  4,618 

2  Amos  'n'  Andy  (CBS)  4,385 

3  Bing  Crosby  Show  (CBS)  4,151 

4  Lux  Radio  Theatre  (CBS)  3,732 

5  Our  Miss  Brooks  (CBS)  3,545 

6  People  Are  Funny  (CBS)  3,359 

7  My  Little  Margie  (CBS)  3,125 

8  Charlie  McCarthy  Show  (CBS)  3,079 

9  Suspense  (CBS)  3,079 
10  Dragnet  (NBC)  2,845 
Evening,  Multi-Weekly 

(Average  for  all  programs)  (1,026) 

1  One  Man's  Family  (NBC)  2,099 

2  Tennessee  Ernie  Show  (Manhattan  Soap) 

(CBS)  1,773 

3  News  of  the  World  (NBC)  1,773 

Weekday  (Average  for  all  programs)  (1,679) 

1  Wendy  Warren  and  the  News  (CBS)  2,612 

2  Romance  of  Helen  Trent  (CBS)  2,566 

3  Aunt  Jenny  (CBS)  2  519 

4  Road  of  Life  (CBS)  2,519 

5  Our  Gal,  Sunday  (CBS)  2,472 

6  Ma  Perkins  (CBS)  2,426 

7  Arthur  Godfrey  (Lever)   (CBS)  2,426 

8  Backstage  Wife  (NBC)  2,332 

9  Right  to  Happiness  (NBC)  2,286 
10       Stella  Dallas  (NBC)  2,286 

Day,  Sunday  (Average  for  all  programs)  (886) 

1  Shadow,  The  (MBS)  2,705 

2  Cecil  Brown  Commentary  (MBS)  1,912 

3  Greatest  Story  Ever  Told  (ABC)  1,306 

Day,  Saturday  (Average  for  all  programs)  (1,306) 

1  Stars  Over  Hollywood  (CBS)  2,659 

2  Theatre  of  Today  (CBS)  2  426 

3  City  Hospital  (CBS)  2J46 

Copyright  1954  by  A.  C.  Nielsen  Co. 


WBAY-TV  Joins  ARF 

WBAY-TV  Green  Bay  is  the  first  broadcast 
station  to  join  Advertising  Research  Founda- 
tion, although  the  networks  have  for  some  time 
been  included  among  the  ARF  subscribers. 
Other  new  members  are  Campbell  Soup  Co., 


Tv  Receiver  Buying  Spurs  Radio  Set  Purchases 


THE  more  tv  sets  people  own  the  more  new 
radios  they  buy. 

An  NBC  analysis  of  Radio-Electronics-Televi- 
sion Mfrs.  Assn.  figures  on  receiver  sales  during 
1953  showed  that  in  areas  with  a  tv  set  satura- 


tion level  of  more  than  75%,  new  radios  were 
bought  by  29.2%  of  the  total  homes.  Where 
tv  saturation  was  51-75%  of  total  homes, 
28.2%  bought  new  radios.  But  where  50%  or 
fewer  homes  had  tv  sets,  only  22.3%  of  all 


families  bought  new  radios  last  year. 

The  analysis  also  revealed  that  last  year  the 
sale  of  radios  exceeded  that  of  tv  sets  in  every 
state  in  the  country  with  only  a  solitary  ex- 
ception, Maine. 


New  Radios  and  Tv  Sets  in  1953  as  Per  Cent  of  Total  Homes 


%Tv 
Saturation 

Total 

Homes 

Number  of  New 
Sets  in  1953 
Radio  Tv 

New  Sets  in  1953 
As  %  of  Homes 
Radio  Tv 

75%  and  Over 

(000) 

(000) 

(000) 

(000) 

(000| 

Rhode  Island 

89 

243.8 

67.5 

27.4 

27.7 

11.2 

New  Jersey 

88 

1.568.1 

461.3 

180.1 

29.4 

11.5 

Maryland 

80 

732.6 

188.3 

79.2 

25.7 

10.8 

Dist.  of  Columbia 

80 

246.9 

102.6 

52.2 

41.6 

21.1 

Massachusetts 

78 

1 ,424.3 

376.2 

196.2 

26.4 

13.8 

Ohio 

78 

2,517.8 

783.9 

381.0 

31.1 

15.1 

New  York 

77 

4,800.1 

1,396.3 

595.1 

29.1 

12.4 

Connecticut 

76 

630.3 

179.7 

94.1 

28.5 

14.9 

Total 

12,163.9 

3,555.8 

1 ,605.3 

29.2 

13.2 

51-75% 

Delaware 

74 

101 .6 

38.8 

15.7 

38.2 

15.5 

Pennsylvania 

73 

3,102.2 

935.7 

548.6 

30.2 

17.7 

Michigan 

70 

2,023.5 

728.5 

264.7 

36.0 

13.1 

California 

70 

4,029.5 

1,016.8 

514.5 

25.2 

12.8 

Illinois 

66 

2,828.7 

928.2 

426.7 

32.8 

15.1 

Indiana 

62 

1 ,294.7 

334.2 

229.6 

25.8 

17.7 

Utah 

58 

207.6 

43.1 

38.7 

20.8 

18.6 

Virginia 

56 

919.1 

213.1 

128.8 

23.2 

14.0 

New  Hampshire 

52 

162.6 

35.1 

22.4 

21.6 

13.8 

Missouri 

52 

1,306.3 

327.7 

164.5 

25.1 

12.6 

Total 

1 5,975.8 

4,601 .2 

2,354.2 

28.8 

14.7 

Number 

of  New 

New  Sets 

in  1953 

%Tv 

Total 

Sets  in  1953 

As  %  of  Homes 

Saturation 

Homes 

Radio 

Tv 

Radio 

Tv 

To  50% 

(000) 

(000) 

(000) 

(000) 

(000) 

Wisconsin 

50 

1,045.0 

266.0 

173.7 

25.5 

16.6 

Minnesota 

49 

900.0 

221.3 

127.0 

24.6 

14.1 

Iowa 

48 

826.7 

177.1 

160.6 

21.4 

19.4 

Washington 

47 

828.8 

164.7 

145.9 

19.9 

17.6 

Oklahoma 

45 

692.3 

145.9 

114.4 

21.1 

16  5 

Texas 

44 

2,412.8 

610.0 

379.0 

25.3 

15.7 

Kentucky 

43 

830.1 

164.8 

91.6 

19.9 

11.0 

Colorado 

43 

456.1 

92.4 

71.5 

20.3 

15.7 

Arizona 

43 

253.1 

57.1 

39.0 

22.6 

15.4 

West  Virginia 

43 

529.6 

100.3 

90.2 

18.9 

17.0 

Nebraska 

42 

427.3 

102.2 

64.0 

23.9 

15.0 

Tennessee 

42 

915.9 

196.3 

114.4 

21.4 

12.5 

Georgia 

41 

955.5 

217.3 

118.7 

22.7 

12.4 

North  Carolina 

37 

1,056.4 

248.4 

123.7 

23.5 

11.7 

South  Carolina 

35 

554.6 

107.3 

65.7 

19.3 

11.8 

Florida 

35 

968.8 

264.5 

137.4 

27.3 

14.2 

Louisiana 

35 

790.1 

175.6 

103.2 

22.2 

13.1 

Alabama 

34 

824.7 

156.0 

96.6 

18.9 

11.7 

Kansas 

32 

662.4 

148.8 

104.6 

22.5 

15.8 

Maine 

26 

260.0 

57.1 

60.6 

22.0 

23.3 

Vermont 

24 

108.5 

27.2 

12.5 

25.1 

11.5 

Oregon 

24 

546.5 

111.3 

86.7 

20.4 

15.9 

New  Mexico 

22 

202.0 

43.8 

21.9 

21.7 

10.8 

Mississippi 

20 

587.4 

95.4 

48.0 

16.2 

8.2 

Nevada 

20 

60.6 

16.4 

11.5 

27.1 

19.0 

Arkansas 

19 

535.5 

90.4 

50.8 

16.9 

9.5 

Idaho 

14 

180.1 

37.4 

26.3 

20.8 

14.6 

South  Dakota 

9 

189.0 

42.1 

21.1 

22.3 

11.2 

North  Dakota 

8 

161.2 

43.1 

20.7 

26.7 

12.8 

Wyoming 

•  7 

93.1 

23.6 

4.1 

25.3 

4.4 

Montana 

5 

197.7 

48.0 

11.7 

24.3 

5.9 

Total 

19,051.8 

4,252.0 

2,697.1 

22.3 

14.2 

GRAND  TOTAL 

47,191 .5 

12,409.0 

6,656.0 

26.3 

14.1 
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Pulse  Again  Proves  (February,  1954) 


KV 


YOUR  BEST  BUY 


in  Oklahoma*  7lo.1  WaJthd 


THE  PULSE,  INC.  100%  YARDSTICK 
Radio  Station  Audiences  by  Time  Periods 


THE  PULSE  OF  TULSA 
February,  1954 


MONDAY-FRIDAY 


Station 

6  AM  -  12  Noon 

12  Noon  -  6  PM 

6  PM  -  10:30  PM 

KVOO 

33 

38 

45 

"B" 

21 

18 

23 

"C" 

20 

21 

15 

"D" 

5 

5 

5 

f#£ff 

9a 

10a 

* 

i/p// 

9 

5 

6 

Misc. 

3 

3 

5 

Total  Percent 

100 

100 

100 

Average  Va  hour 

Homes  using  radio 

17.9 

20.4 

20.0 

a  Does  not 
for  this  s 

broadcast  for  complete  six 
tuation 

hour  period  and  share  of 

audience  is  unadjusted 

*  Not  on  air 

By  every  measurement'  of  audience  size,  audience  response,  audience  loyalty,  KVOO  always  leads. 

Since,  1925  KVOO  has  been  the  dominant  Voice  of  Oklahoma  and  this  latest  Pulse  report  shows  KVOO 
still  in  front. 

KVOO  alone  blankets  the  important  Tulsa  Market  Area,  which  is  the  No.  1  Market  in  Oklahoma  by 
all  factual  ratings,  and  in  addition  provides  concentrated  coverage  in  the  rich  adjoining  counties  of 
Kansas,  Missouri,  and  Arkansas. 

See  your  nearest  Edward  Petry  &  Company  office  for  details  of  time  availabilities. 


RADIO  STATION  KVOO 


50,000  WATTS 


NSC  AFFILIATE 

EDWARD  PETRY  AND  CO.,  INC.  NATIONAL  REPRESENTATIVES 


OKLAHOMA'S     CREATEST  STATION 


TULSA,  OKLA. 
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FACTS  &  FIGURES 


TRADE  ASSNS. 


Ohio  Indoors  Down 

SINCE  the  advent  of  television,  the  num- 
ber of  indoor  theatres  in  Ohio  has 
dropped  off  44%,  it  was  reported  last 
week  by  the  Independent  Theatre  Own- 
ers of  Ohio.  Drive-ins  have  increased 
64%,  from  113  in  1948  to  175  now.  In- 
door houses  in  the  same  period  dropped 
from  1,034  to  638. 


National  Biscuit  Co.,  Thomas  F.  Conroy  Inc. 
(San  Antonio  advertising  agency),  and  Mar- 
steller,  Gebhardt  &  Reed.  ARF  News  Letter 
for  May,  which  reported  the  new  subscribers, 
also  stated  that  the  final  draft  of  "Recom- 
mended Standards  for  Radio  and  Television 
Program  Audience  Size  Measurements"  is  now 
being  reviewed  by  the  ratings  services,  whose 
comments  will  be  incorporated  into  the  report 
which,  after  formal  ARF  approval,  will  be  sent 
to  all  ARF  subscribers.  Summer  publication 
is  anticipated. 

NARTB  Prepares  to  Test 
Tv  Circulation  Measurement 

NARTB's  long-range  plan  to  set  up  a  system 
of  measuring  tv  circulation  moves  into  the 
action  stage  next  month  when  field  tests  will 
be  made  over  a  four-month  period. 

The  tests  will  include  different  methods  of 
finding  out  tv  circulation.  Out  of  them  is  to 
come  the  first  pilot  study  after  results  of  the 
field  experiments  have  been  analyzed. 

The  Research  Subcommittee  of  NARTB's 
Organization -Implementation  Committee  rec- 
ommended pre-testing  in  the  field,  with  respon- 
sibility falling  on  NARTB-TV  and  the  sub- 
committee. The  project  has  been  approved  by 
the  full  Research  Committee  and  the  Tv  Board. 

First  action  looking  toward  a  continuing 
measurement  of  tv  circulation  was  taken  in 
December  1952  by  the  Television  Board.  Dr. 
Franklin  Cawl,  marketing-advertising  consult- 
ant, was  retained  to  study  the  project,  reporting 
to  the  board  two  months  later.  His  recom- 
mendation was  viewed  as  a  new  approach  to 
the  problem  and  a  three-man  study  committee 
was  named  to  work  with  him. 

Members  of  that  group  were  Campbell 
Arnoux.  WTAR-TV  Norfolk,  Va.,  chairman; 
Clair  R.  McCollough,  Steinman  stations,  and 
Kenneth  Carter,  WAAM  (TV)  Baltimore. 
Richard  M.  Allerton,  NARTB  research  man- 
anger,  was  assigned  to  serve  as  staff  liaison. 

The  study  group  met  March  13  and  20,  1953, 
and  again  during  the  1953  NARTB  convention 
in  Los  Angeles.  At  Los  Angeles  it  was  de- 
cided to  show  the  plan  to  a  number  of  tele- 
casters.  The  committee  was  enlarged  last 
summer,  with  the  following  added:  Richard  A. 
Borel,  WBNS-TV  Columbus,  Ohio;  J.  Leonard 
Reinsch,  WSB-TV  Atlanta;  Donald  Thorn- 
burgh,  WCAU-TV  Philadelphia;  Lee  Wailes, 
Storer  Broadcasting  Co.,  and  Robert  D.  Swezey, 
WDSU-TV  New  Orleans.  The  enlarged  com- 
mittee named  Mr.  Swezey  as  chairman.  Prin- 
ciples of  the  plan  were  endorsed  last  Dec.  1 
and  the  plan  was  submitted  Dec.  22  to  the 
Advertising  Research  Foundation.  Last  Jan.  21 
the  Tv  Board  authorized  formation  of  the 
work  committee,  which  now  has  two  subcom- 
mittees, research,  and  organization-finance.  The 
latter  subcommittee  now  has  the  following 
members:  Paul  Raibourn,  KTLA  (TV)  Los 
Angeles,  chairman;  Harold  V.  Hough,  WBAP- 
TV  Fort  Worth;  Messrs.  McCollough,  Wailes, 
Reinsch,  Thornburgh  and  Swezey  (ex-officio). 
The  top  committee  comprises  the  two  subcom- 
mittees and  is  chairmanned  by  Mr.  Swezey. 
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NARTB  MAY  SET  RECORD  ATTENDANCE 
AT  UPCOMING  CONVENTION  IN  CHICAGO 

Association  staff  being  swamped  with  registration  requests.  Addi- 
tions to  conventon  agenda  announced  last  week. 


PRE-CONVENTION  rush  broadcaster  appli- 
cations for  rooms  and  suites  at  the  Palmer 
House  duririg  the  NARTB's  annual  meeting 
developed  last  week,  with  predictions  freely 
made  that  Chicago  attendance  would  smash  all 
records. 

The  applications  for  facilities  started  mush- 
rooming during  the  week.  With  industry  meet- 
ings scheduled  to  open  next  Sunday,  the 
NARTB  staff  was  swamped  with  registration 
requests.  The  number  of  associate  members 
reached  118,  surpassing  all  past  records  and  in- 
dicating that  exhibit  and  entertainment  activities 
will  reach  new  heights. 

A  number  of  additions  were  made  to  the 
agenda,  principal  details  of  which  have  been 
announced  by  Kenyon  Brown,  KWFT  Wichita 
Falls,  Tex.,  Convention  Committee  chairman, 
and  Robert  K.  Richards,  NARTB  administrative 
vice  president  and  convention  program  man- 
ager. Three  panels  were  completed,  covering 
films,  labor  relations  and  freedom  of  informa- 
tion. 

Judge  Justin  Miller,  retired  NARTB  board 
chairman  and  now  advisory  counsel,  has  been 
invited  to  take  an  active  part  in  the  convention, 
is  was  learned.  His  first  appearance  will  be  to 
preside  at  the  election  of  five  members  to  the 
Television  Board,  to  be  held  the  afternoon  of 
May  26. 

Robert  D.  Swezey,  WDSU-TV  New  Orleans, 
Television  Board  chairman,  will  preside  at  the 
tv  membership  business  meeting  during  which 
the  election  of  five  directors  is  scheduled. 

Attendance  at  the  annual  Engineering  Con- 
ference, May  25-27,  should  reach  the  500  mark, 
far  ahead  of  past  records,  in  the  opinion  of 
A.  Prose  Walker,  NARTB  Engineering  Dept. 
manager  (see  summaries  of  engineering  papers 
pages  104-111).  Mr.  Walker  said  registrations 
were  far  ahead  of  those  a  year  ago. 

John  F.  Meagher,  whose  selection  as  new 
NARTB  radio  vice  president  was  announced 


Friday  by  President-Board  Chairman  Harold 
E.  Fellows  (see  story  page  48),  will  make  his 
first  convention  appearance  during  the  fm 
panel  meeting  May  24.  Mr.  Meagher,  now 
general  manager  of  KYSM  Mankato,  Minn., 
will  assume  his  new  duties  June  15. 

Mr.  Meagher  will  appear  again  during  the 
May  26  code  enforcement  discussion.  He  is 
chairman  of  the  NARTB  Standards  of  Practice 
Committee,  which  recently  revised  the  radio 
code. 

Freedom  of  Information  Meet 

The  freedom  of  information  meeting  the 
afternoon  of  May  26  will  be  moderated  by 
Edgar  Kobak,  WTWA  Thomson,  Ga.,  board 
member  and  chairman  of  NARTB's  Freedom  of 
Information  Committee.  Others  taking  part 
will  be  Sig  Mickelson,  CBS;  Richard  Harkness, 
NBC;  Lawrence  Spivak  of  Meet  the  Press;  P. 
A.  Sugg,  WKY-TV  Oklahoma  City;  Victor  A. 
Sholis,  WHAS-TV  Louisville,  and  E.  R.  Vade- 
boncoeur,  WSYR  Syracuse. 

On  the  labor  relations  panel  May  25,  4:15 
p.m.,  the  topic  will  be,  "How  to  Negotiate  a 
Labor  Contract."  Mr.  Swezey  will  be  moder- 
ator. The  panel  is  designed  to  give  broad- 
casters a  view  of  the  professional  approach  to 
contract  negotiation.  Participants  will  be  Wil- 
liam C.  Fitts  Jr.,  CBS;  Hoyt  Steele,  Benjamin 
Electric  Co.,  Des  Plaines,  111.,  labor  spokesman 
for  the  U.  S.  Chamber  of  Commerce;  Owen 
Fairweather,  Chicago  labor  attorney;  Leslie  C. 
Johnson,  WHBF-AM-TV  Rock  Island,  111.; 
Calvin  I.  Smith,  president  and  general  manager 
of  KFAC  Los  Angeles,  and  Charles  H.  Tower, 
.acting  manager  of  the  NARTB  Employe- 
Employer  Relations  Dept. 

The  film  panel  will  be  held  May  25,  4:15 
p.m.  Its  theme  will  be  how,  when  and  where  to 
buy  television  films,  with  Harold  See,  KRON- 
TV  San  Francisco,  as  moderator.  Flanking 
him  will  be  Paul  Adanti,  WHEN-TV  Syracuse, 


POST-LUNCHEON  gathering  at  a  Broadcast  Executive  Club  of  Chicago  meeting  [B»T, 
May  10]  brought  together  this  quintet  of  notables  (I  to  r):  John  Cory,  vice  president 
of  Free  &  Peters,  station  representative  firm,  and  BECC  president;  Walter  Kurz,  gen- 
eral advertising  manager,  Chicago  Tribune;  Edgar  Kobak,  Advertising  Research 
Foundation  president  who  spoke  at  the  luncheon;  Fergus  Mead,  vice  president  of 
Buchen  Co.,  and  Harold  W.  Webber,  vice  president  of  Foote,  Cone  &  Belding.  Messrs. 
Kurz,  Mead  and  Webber  are  ARF  directors. 


Broadcasting 


Telecasting 


63 


Excellent  and  "live"  reasons  why  . .  . 

WBKB 

is    Chicago's   best    television  buy! 


Dr.  Bauer 


Ulmer 
Turner 


Joe  Kelly 


Fran  Allison 


4 

Tommy  Bartlett 


Using  more  live  talent  than  any  other  Chicago  station,  WBKB  has 
on  its  roster  such  nationally  known  personalities  as  moppet  show 
emcees  —  Joe  Kelly,  Angel  Casey  and  Two  Ton  Baker ;  Fran  Allison, 
popular  hostess  of  the  Guest  House;  Dr.  W.  W.  Bauer,  leading 
A.M. A.  authority;  Tommy  Bartlett,  Danny  O'Neil  and  Claude 
Kirchner  with  their  respective  programs  appealing  directly  to 
Chicagoland  housewives;  Austin  Kiplinger  and  Ulmer  Turner, 
award-winning  newscasters  and  Jack  Drees  and  Tom  Duggan, 
sports  experts. 

For  the  complete  story  of  all  63  excellent  and  live  reasons  .  .  . 
consult  your  nearest  BLAIR-TV  representative  or  write,  wire  or  call 
the  WBKB  sales  department. 


Tom  Duooan 


Anoel  Casev 


Two  Ton  Baker 


B  L  A  I 


SIVE 


Gef    full    information  from... 

WBKB  T 


CHANNEL 

20  North  Wacker  Drive,  Chicago  6,  III. 

Telephone  AN  dover  3-0800  TELEVISIOI 
ABC     TELEVISION     NETWORK  NATION) 
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SPOT  SALES 

30  Rockefeller  Plaza,  New  York  20,  N.  Y. 

Chicago       Detroit       Cleveland  Washington 
San  Francisco     Los  Angeles     Charlotte'  Atlanta' 

'Somar  Lowranee  Associates 


REPRESENTING 
TV  STATIONS: 

WNBT,  New  York 

WNBQ,  Chicago 

KNBH,  Los  Angeles 

KSD-TV,  St.  Louis 

WNBW,  Washington 

WNBK,  Cleveland 

KPTV,  Portland,  Ore. 

WAVE-TV,  Louisville 

WRGB,  Schenectady- 
Albany-Troy 

KONA-TV,  Honolulu, 
Hawaii 


here  are  the  facts  V 

Effective  September  1,  1954. 

NBC  SPOT  SALES  will  represent  the  Crosley  Group 
stations  on  the  Pacific  Coast  and  in  Detroit. 

THE  CROSLEY  GROUP  Sales  Offices  will  represent 
all  the  NBC  Spot  Sales  radio  and  television  stations  in 
Cincinnati,  Dayton  and  Columbus. 

There  is  no  change  in  representation  of  Crosley  Group 
stations  by  Crosley  Sales  Offices  in  New  York,  Chicago, 
Cincinnati,  Dayton,  Columbus,  Atlanta. 

. . .  and  no  change  of  station  ownership  or  management. 


CROSLEY  BROADCASTING  CORPORATION,  CROSLEY  SQ.,  CINCINNATI,  OHIO 

NEW  YORK  .  CHICAGO  .  DAYTON  .  COLUMBUS  .  ATLANTA 


the  CROSLEY  GROUP 


WLW 

Radio 

WLW-A 

Atlanta 

WLW-C 

Columbus 

WLWD 

Dayton 

WLW-T 

Cincinnati 

N.  Y.;  Martin  Campbell,  WFAA-TV  Dallas; 
ELaine  Phillips,  WSPD-TV  Toledo,  Ohio;  Irv- 
ing Rosenhaus,  WATV  (TV)  Newark,  N.  J.; 
Raymond  Welpott,  WRGB  (TV)  Schenectady, 
N.  Y.,  and  Klaus  Landsberg,  KTLA  Los 
Angeles. 

Keynote  speaker  this  year  will  be  William  S. 
Paley,  CBS  board  chairman,  who  will  be  pre- 
sented NARTB's  second  annual  Keynoter 
Aw.ard  at  the  May  25  morning  session.  NARTB 
President  Fellows  will  address  the  May  25 
luncheon,  giving  his  annual  report.  That  after- 
noon the  engineering  and  management  confer- 
ences will  meet  jointly.  Six  members  of  the 
FCC  will  take  part  in  a  May  27  morning 
roundtable,  answering  broadcasters'  questions 
about  regulation.  FCC  Chairman  Rosel  H. 
Hyde  will  be  the  May  26  luncheon  speaker. 

Among  international  guests  attending  the 
convention  will  be  Emilio  Azcarraga,  head  of 
the  Azcarraga  radio-tv  stations  in  Mexico;  Jose 
Luis  Fernandez,  general  director,  Inter-Ameri- 
can Assn.  of  Broadcasters,  and  Goar  Mestre, 
CMQ  Havana.  They  will  attend  an  IAAB 
meeting  to  be  held  after  the  convention. 

The  complete  agenda  includes  many  work- 
shop and  panel  discussions  of  practical  interest 
to  broadcasters  and  telecasters  [B»T,  May  10]. 
Two  dozen  corollary  meetings  are  scheduled. 
They  follow: 

May  22 — RCA  sales  meeting;  Motion  Pictures 
for  Television  meeting;  first  General  Electric  Co. 
sales  conference  of  series  ending  May  28;  Philco 
Corp. 

May  23 — Central  Broadcasting  Co.;  BMI  board; 
Television  Pioneers;  MBS  affiliates. 

May  24  —  Radio-Electronics-Tv  Mfrs.  Assn. 
broadcast  equipment  group  meeting;  Television 
Advertising  Bureau  organizational  meeting  (see 
TAB  story  page  50);  Broadcast  Advertising  Bu- 
reau board  luncheon;  NARTB  luncheon  for  state 
broadcast  association  presidents;  Drew  Pearson's 
Program  Service;  University  Assn.  for  Profes- 
ional  Radio  Education;  Clear  Channel  Broad- 
casting Service;  Edward  Petry  Co.;  Council  on 
Radio  Journalism;  NARTB  Sports  Committee; 
CBS  affiliates;  MBS  affiliates  meeting,  Morrison 
Hotel;  NARTB  TV  Board  luncheon;  BMI-NARTB 
Old-Timers  Dinner. 

May  26 — Radio  Pioneers  Dinner. 

Mcintosh  Named  to  Head 
Consulting  Engineers  Group 

FRANK  H.  McINTOSH,  Washington  consult- 
ing engineer  and  developer  of  the  Mcintosh 
amplifier,  has  been  elected  president  of  the 
Assn.  of  Federal 
Communications 
Consulting  E  n  g  i  - 
neers.  He  succeeds 
Frank  G.  Kear  as 
head  of  the  organi- 
zation. 

Other  officers,  all 
chosen  at  the  an- 
nual AFCCE  meet- 
ing in  Atlantic  City, 
were:  T.  A.  M. 
Craven,  Craven, 
Lohnes  &  Culver, 
vice  president;  Ever- 
ett L.  Dillard,  Com- 
mercial Radio  Equipment  Co.,  secretary  and 
Robert  E.  L.  Kennedy,  Kear  &  Kennedy, 
treasurer. 

Elected  to  the  four  man  board  were  John 
Creutz  of  Page,  Creutz,  Garrison  &  Wald- 
schmitt,  and  George  E.  Gautney  of  Gautney 
&  Jones.  They  succeed  Stuart  L.  Bailey  of 
Jansky  &  Bailey,  and  the  late  Millard  M.  Gar- 
rison of  Page,  Creutz,  Garrison  &  Waldschmitt. 
The  other  two  members  of  the  board  are  A. 
Earl  Cullum  Jr.  and  George  P.  Adair. 

Hope  was  expressed  at  the  April  30  meeting 
that  AFCCE  would  undertake  to  work  with 
the  FCC  to  revise  and  bring  up-to-date  am, 
fm  and  tv  engineering  standards. 

AFCCE  has  27  regular  and  12  associate 
members. 


MR.  McINTOSH 


Meagher  Named  NARTB 
VP  in  Charge  of  Radio 

He  will  fill  the  position  created 
last  January  at  insistence  of 
the  association's  aural  broad- 
caster members. 

JOHN  F.  MEAGHER,  16-year  radio  veteran 
and  general  manager  of  KYSM  Mankato, 
Minn.,  was  named  Friday  to  fill  the  new  post  of 
vice  president  in  charge  of  radio  at  NARTB. 
He  is  serving  his  third  term  on  NARTB's 
board. 

NARTB  President  Harold  E.  Fellows,  in  an- 


MR.  MEAGHER 

nouncing  the  appointment,  said  Mr.  Meagher 
will  assume  his  duties  June  15.  He  reports 
direct  to  Mr.  Fellows  in  representing  the  in- 
terests of  am  and  fm  member  stations  with 
special  responsibility  in  working  with  state 
broadcast  associations. 

The  new  position  was  created  at  last  Janu- 
ary's NARTB  board  meeting  following  demand 
of  aural  broadcast  members  for  a  vice  presi- 
dency paralleling  television  in  the  association 
structure.  This  marks  a  return  to  the  radio-tv 
service  structure  set  up  five  years  ago  when  the 
association  first  provided  separate  services  to 
members  representing  the  two  media. 

Mr.  Meagher  will  take  part  in  the  industry 
convention  starting  next  Sunday  in  Chicago. 
As  an  NARTB  board  member  from  a  small 
station  he  has  been  active  for  a  decade  in 
serving  the  interests  of  this  group  as  well  as 
taking  part  in  activities  involving  all  classes 
of  stations. 

Currently  he  is  chairman  of  the  Standards 
of  Practice  Committee,  which  this  year  an- 
nounced the  first  changes  in  the  radio  code  of 
ethics  since  the  project  was  founded  in  1948. 
He  is  completing  the  first  year  of  a  two-year 


B«T  Headquarters 

CONVENTION  headquarters  of  B»T 
will  be  maintained  during  NARTB's  an- 
nual meeting  in  Suite  831-832-833  of  the 
Palmer  House,  Chicago.  The  headquar- 
ters and  reception  rooms  will  be  opened 
to  delegates  Sunday,  May  23,  and  remain 
open  throughout  the  convention.  A  news 
workroom  will  be  manned  by  a  staff  that 
will  cover  all  activities. 


term  as  District  11  director.  He  previously 
had  represented  District  11  on  the  board  in 
1947-49  and  1949-51. 

His  experience  in  association  affairs  has  been 
extensive,  starting  with  membership  on  the 
small  market  station  committee  1945-50  and 
including  the  responsibility  of  board  liaison  for 
these  stations  in  1948-50.  He  served  on  the 
board  finance  committee  several  years  and  was 
chairman  of  the  committee  two  years. 

One  of  the  best-known  small-station  broad- 
casters in  the  nation,  Mr.  Meagher  has  been 
on  the  programs  of  BMI  clinics  and  has  served 
on  the  BAB  board.  He  helped  form  Minnesota 
Broadcasters  Assn.  and  was  the  first  president, 
serving  two  terms.  He  also  helped  form  South 
Dakota  Broadcasters  Assn.  Other  activities  in- 
clude U.  of  Minnesota  news  clinics  and  North- 
western Radio  Institute. 

He  is  a  graduate  of  Notre  Dame,  class  of 
1931,  and  was  in  the  cement  business  until  he 
joined  KYSM  in  1938. 

BAB  LISTS  AGENDA 
FOR  CONVENTION 

DETAILS  on  BAB's  program  at  the  NARTB 
convention  in  Chicago  on  May  27  were  an- 
nounced for  release  today  (Monday)  by  Kevin 
Sweeney,  BAB  president. 

Highlight  of  the  program  will  be  presenta- 
tions by  advertising  executives  of  six  leading 
companies — three  national  and  three  local  and 
regional — in  which  they  will  explain  how  their 
companies  are  using  radio  effectively.  Partici- 
pating in  this  phase  of  the  program  will  be 
Oliver  B.  Capelle,  advertising  manager,  Miles 
Labs  Inc.,  Elkhart,  Ind.;  A.  H.  Caperton,  ad- 
vertising manager,  Dr.  Pepper  Co.,  Dallas; 
Barney  Corson,  Tidy  House  Products  Co., 
Shenandoah,  Iowa;  James  P.  Furniss,  assistant 
vice  president  in  charge  of  advertising  and 
public  relations,  Citizens  and  Southern  National 
Bank  of  Georgia,  Atlanta,  and  Clayton  R. 
Sanders,  advertising  director,  Peoples  Drug 
Stores  Inc.,  Washington. 

The  radio  sales  session,  conducted  solely  by 
BAB,  is  scheduled  for  2  p.m.  in  the  Red  Lac- 
quer room  of  the  Palmer  House.  Chairman  of 
the  meeting  will  be  Kenyon  Brown,  president  of 
KWFT  Wichita  Falls  and  head  of  the  BAB 
Convention  committee. 

Charles  C.  Caley,  president  and  general 
manager  of  WMBD  Peoria  and  chairman  of  the 
board  of  directors  of  BAB,  will  precede  the 
advertising  executives  with  an  annual  progress 
report  on  BAB.  Mr.  Sweeney  will  follow  with 
a  report  on  BAB's  plans  and  objectives  for 
1954-55. 

Other  BAB  executives,  who  will  attend  the 
convention,  are  R.  David  Kimble,  director  of 
local  promotion;  J.  Norman  Nelson,  director 
of  national  promotion;  Arch  L.  Madsen,  di- 
rector of  member  service;  Gale  Blocki  Jr.,  di- 
rector of  midwestern  sales,  and  William  L. 
Morison,  assistant  secretary-treasurer. 

Most  Tv  Stations  Need 
20-25%  Boost— Doherty 

FOUR-FIFTHS  of  tv  stations  could  be  put  on 
a  profitable  basis  with  a  20-25%  increase  in 
revenue,  Illinois  Broadcasters  Assn.  was  told 
Thursday  at  its  Springfield  meeting  by  Richard 
P.  Doherty,  consultant  to  the  new  Television 
Advertising  Bureau.  Most  tv  stations  are  cur- 
rently in  the  red,  he  said. 

Mr.  Doherty  said  part  of  TAB's  basic  pro- 
gram in  seeking  to  improve  the  profit  picture 
involves  development  of  more  spot  and  local 
advertising  dollars.  He  predicted  a  $1  billion 
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NEW  HAVEN 


New  England's  first  complete  broadcasting  service    •    represented  nationally  by  Katz 


»fc  In  Plain  English 

WNHC-TV  reaches  more  than  2,540,760 
people  in  Connecticut  and  adjacent  areas. 
125  newspapers  carry  WNHC  daily  pro- 
gram listings. 
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Channel  8 


Three  steps  cover  New  Haven  on  radio. 

•  saturation  —  write  for  details 

•  NBC  affiliation 

•  complete  merchandising  service 
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NARTB,  TAB  GROUPS  HOLD  'FEELER'  MEET 


ST.  LOUIS  Food  Brokers  Assn.  showed  a  film,  "The  Man  Who  Serves  the  Food  Industry," 
to  300  members  of  the  local  Ad  Club  at  a  luncheon.  KMOX  St.  Louis  executives  and 
CBS  Radio's  Housewives'  Protective  League  officials  were  guests.  L  to  r:  Gene  Wilkey, 
KMOX  general  manager;  Robert  Hyland,  KMOX  sales  manager;  Bill  Sonnenday,  presi- 
dent of  SLFBA;  Ed  Wood  Jr.,  HPL  gen.  manager;  Phil  Stevens,  KMOX-HPL  director. 


revenue  year  is  foreseeable  within  five  years, 
with  1954  revenue  not  expected  to  pass  the 
half-million  mark.  A  goal  of  TAB,  he  added, 
is  to  see  that  tv  revenue  is  spread  around  all 
the  400  tv  stations. 

As  to  color  tv,  Mr.  Doherty  predicted  that 
for  a  year  or  two  the  medium  "would  be  diffi- 
cult on  many  stations  beyond  the  major 
markets,  especially  those  outside  the  first  .  75 
cities.  Moreover,  daily  network  programs  costs 
added  to  high  color  film  costs  will  undoubtedly 
cause  sponsors  and  agencies  to  grow  cautious 
about  expanding  coverage  in  smaller  cities  and 
smaller  metropolitan  areas." 

With  station  cooperation,  he  said,  TAB  must 
observe  these  five  "musts" : 

Television  must  be  sold  hard  and  effectively  in 
both  the  national  and  local  markets. 

Television  stations  must  be  managed  with  top 
skill  and  efficiency. 

Television  station  management  must  become 
better  informed  about  the  basic  economics  of 
television. 

Television  programming  must  be  creative  and 
of  television  character,  and  not  be  converted 
or  adapted  radio  programming. 

Television  production  must  be  of  professional 
calibre  both  with  regard  to  program  production 
and  the  production  of  announcements. 

Access  to  radio-tv  coverage  of  small  school 
eyents  and  educational  television  were  among 
other  topics  covered  at  the  meeting.  Speakers 
included  Merrill  Lindsay,  general  manager, 
WSOY  Decatur,  and  Leslie  C.  Johnson,  general 
manager,  WHBF-AM-TV  Rock  Island.  Robert 
Burow,  general  manager  of  WDAN-AM-TV 
Danville,  presided  as  IBA  president. 

Mr.  Lindsay  said  right  of  coverage  of  small 
school  sports  events  is  really  a  local  problem, 
but  that  regional  or  state  sports  tournaments 
represent  a  matter  for  association  study. 

Mr.  Johnson,  chairman  of  IBA's  Tv  Com- 
mittee, delivered  a  report  on  educational  tele- 
vision, touching  on  FCC's  grant  last  November 
to  the  U.  of  Illinois  (see  separate  story).  IBA 
and  other  groups  claimed  the  tv  outlet  would 
compete  out  of  state  funds  against  commercial 
tv. 

SRA  Announces  Plan 

To  Simplify  Tv  Operations 

THE  Operations  Desk  plan,  designed  to  simplify 
tv  station  operations  by  having  all  advertising 
material  sent  to  tv  stations  in  care  of  "Opera- 
tions Desk,"  was  announced  today  (Monday)  by 
Station  Representatives  Assn. 

The  plan,  SRA  said,  "is  a  device  by  which  all 
film,  slides,  copy,  copy  instructions,  art  work, 
photos,  props  and  other  commercial  material 
would  be  sent  to  tv  stations  in  care  of  'Opera- 
tions Desk'." 

Centralizing  operations,  this  plan  eliminates 
the  confusion  caused  when  stations  instructed 
advertisers  and  agencies  to  send  material  to 
specific  individuals  at  the  station,  often  to  send 
different  items  to  different  individuals,  SRA 
commented. 

Before  the  public  announcement,  the  plan 
was  circulated  to  a  cross-section  of  tv  stations, 
large  and  small,  vhf  and  uhf  and  scattered 
geographically,  SRA  said,  reporting  that  the 
majority  of  the  stations  who  were  polled  gave 
the  plan  their  hearty  endorsement.  "Many 
have  already  put  it  into  effect,"  SRA  noted. 
Advertising  agencies  also  felt  that  the  plan 
offers  a  practical  answer  to  their  problems. 

NARTB  Tax  Group  Named 

SPECIAL  NARTB  Tax  Committee  to  observe 
tax  developments  applying  to  the  broadcasting 
industry  has  been  named  by  NARTB  President- 
Board  Chairman  Harold  E.  Fellows.  George 
Wheeler,  NBC,  was  named  chairman.  Other 
members  are  Chris  Witting,  Westinghouse 
Broadcasting  Co.,  and  Rudy  Peterson,  CBS. 


Informal  discussion  on  organi- 
zation plans  and  policies  fea- 
tures New  York  meeting  of 
members  from  NARTB's  Tv 
Board  and  TAB's  organizing 
committee,  in  a  clarification  of 
general  aims  before  the  full 
TAB  organizing  committee 
met  Friday  in  Chicago. 

PRECEDING  Friday's  meeting  of  Television 
Advertising  Bureau's  organizing  committee  in 
Chicago  (see  story,  page  7),  several  members 
of  the  committee  met  Thursday  in  New  York 
for  an  informal  discussion  of  organization  plans 
and  policies  with  representatives  of  NARTB's 
Tv  Board  which  also  has  been  making  plans 
for  the  formation  of  a  sales  and  promotion 
organization  for  the  nation's  tv  broadcasters. 

No  conclusion  was  reached  during  the  noon- 
time session,  held  in  Storer  House  in  mid-Man- 
hattan, nor  had  one  been  expected.  The  meet- 
ing was  described  as  "completely  informal  and 
unofficial,"  designed  solely  for  the  exchange 
of  information  so  that  each  group  would  know 
what  the  other's  thinking  is  and,  in  the  long 
run,  so  that  when  an  organization  is  finally 
formed  it  may  truly  represent  all  tv  stations. 

Several  participants  in  the  Thursday  session, 
reached  later  that  day,  agreed  that  although 
the  session  had  been  inconclusive  it  had  been 
a  constructive  meeting,  valuable  to  both  groups. 
"We  exchanged  ideas  and  that  was  all  we  had 
planned  to  do,"  one  broadcaster  said.  "This  was 
not  the  time  for  official  action  and  this  was 
not  the  group  to  take  such  action." 

"If  TAB  seeks  the  support  of  NARTB,  as  it 
undoubtedly  will,  since  its  purpose  as  well  as  its 
name  is  identical  with  that  of  the  organization 
being  planned  by  NARTB,  the  time  for  that 
will  be  after  the  organizational  plans  of  TAB 
have  been  completed  and  there  is  something 
concrete  to  put  on  the  table  for  consideration. 
The  exchange  this  noon  (Thursday)  merely 
let  each  group  know  along  what  lines  the  other 
had  been  thinking." 

One  major  difference  in  the  thinking  of  the 


TAB  organizing  committee  and  that  of 
NARTB's  Tv  Board,  it  was  learned,  is  in  the 
TAB  plan  to  offer  membership  to  stations  only, 
and  not  to  accept  networks  as  members.  This 
would  be  in  line  with  the  practice  of  the  Bureau 
of  Advertising  of  ANPA,  which  promotes  the 
sale  of  newspaper  space  but  does  not  attempt 
to  serve  newspaper  syndicates  nor  Sunday 
supplements.  It  differs  from  the  formula  pur- 
sued by  BAB,  radio  promotion  organization, 
which  includes  networks  as  well  as  stations 
among  its  members. 

The  NARTB  Tv  Board  thinking,  it  is  under- 
stood, leans  toward  making  TAB  broad  enough 
to  represent  all  segments  of  the  telecasting  in- 
dustry, networks  as  well  as  stations  and  tv  film 
producers  as  well  as  broadcasters.  The  fight  to 
increase  tv's  share  of  the  advertising  dollar, 
which  is  the  reason  for  forming  a  TAB  at  all, 
should  be  a  fight  of  all  tv  interests  against  other 
media,  not  an  internecine  battle  of  stations 
versus  networks  and  networks  versus  films, 
in  the  opinion  of  this  group. 

Stress  Need  for  Agreement 

Spokesmen  for  both  parties  stressed  the  need 
for  industry  agreement  and  the  desirability  for 
further  exchange  of  ideas  so  that  when  TAB 
is  launched,  it  may  begin  with  full  industry 
support.  Confidence  was  expressed  by  all  that 
whatever  form  the  new  organization  may  take, 
all-industry  or  station  only,  its  inception  must 
be  one  to  help  advance  television  generally 
and  that  under  no  circumstances  will  it  be  al- 
lowed to  become  the  cause  of  division  in  the 
ranks  of  tv  broadcasters. 

Representing  the  NARTB  at  the  Thursday 
get-together  were  Harold  Fellows,  president; 
Robert  D.  Swezey,  WDSU-TV  New  Orleans, 
chairman  of  the  Television  Board,  and  Clair  R. 
McCollough,  WGAL-TV  Lancaster,  vice  chair- 
man of  the  Tv  Board.  Present  for  the  TAB 
organizing  committee  were  Tom  Harker, 
Storer  stations;  Richard  A.  Moore,  KTTV  (TV) 
Los  Angeles,  temporary  chairman  of  the  or- 
ganizing committee;  Norman  Gittleson,  WJAR- 
TV  Providence.  Seventh  member  of  the  lunch- 
eon discussion  group  was  William  H.  Weldon, 
president,  Blair-Tv. 
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THAT  THIRD  ONE  SORT  A  GETS  ME! 

(BUT  OAK  HILL  DOES  BOAST  WEST  VIRGINIA'S 

SECOND  MOST  POWERFUL  STATION!) 


STATION  COVERAGE  DETAIL  BY  NCS  AREAS 


Total 
Radio  Homes 
in  Area 

STATE 
NCS  Area 
County 

No.  of 
Counties 

DAYTIME 

4-Week  Cum. 

Weekly 

Average  Day 

NCS  Circ. 

%'■■ 

NCS  Circ. 

%:': 

NCS  Circ. 

%* 

WEST  VIRGINIA 

20,370 

FAYETTE 

1 

18,490 

90 

18,220 

89 

10,150 

49 

18,190 

GREENBRIER 

3 

15,490 

85 

15,130 

83 

6,720 

36 

MONROE 

SUMMERS 

66,940 

KANAWHA 

1 

10,310 

15 

7,180 

10 

4,410 

06 

14,570 

LEWIS 

4 

3,110 

21 

2,280 

15 

1,680 

11 

BRAXTON 

DODDRIDGE 

GILMER 

18,260 

LOGAN 

1 

2,780 

15 

1,960 

10 

1,020 

05 

19,440 

MERCER 

1 

8,000 

41 

6,480 

33 

3,990 

20 

14,290 

NICHOLAS 

3 

11,450 

80 

11,080 

77 

6,620 

46 

CLAY 

WEBSTER 

23,930 

RALEIGH 

1 

20,220 

84 

19,610 

81 

8,540 

35 

12,290 

ROANE 

4 

2,720 

22 

1,990 

16 

1,460 

11 

CALHOUN 

JACKSON 

WIRT 

16,750 

WYOMING 

2 

9,630 

57 

8,610 

51 

6,730 

40 

BOONE 

225.030 

10  TUTAL 

21 

102,200 

92,540 

51.320 

-%  of  Radio  Homes  in  Area 
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Yes  Sir,  there's  only  one  station  in  West 
Virginia  that  gives  you  more  power  than 
Oak  Hill's  WO  AY — and  we  doubt  that  any 
other  can  give  you  such  unduplicated  cover- 
age of  so  many  West  Virginia  people! 

WO  AY  delivers  a  21 -county  NCS  audience 
of  102,200  daytime  families.  You  can  buy  a 
one-minute  spot  on  WOAY  for  a  mere  $5.00 
(52-time  rate) — can  actually  have  a  modest 
year's  campaign  for  only  $260! 

We'd  like  to  have  you  join  the  growing  list 
of  national  accounts  who  have  "discovered" 
WOAY.  For  all  the  facts,  write  direct  to 
Robert  R.  Thomas,  Jr.,  Manager,  at: 

WOAY 

OAK  HILL,  WEST  VIRGINIA 

10,000  Watts  AM 
20  000  W^ttc  fm 
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WCKY  Gives  You  This 

"Out-Of-Home"  Audience -- O VE R V 

In  504  quarter  hours  (6  am  to  midnight 
Monday  thru  Sunday)  WCKY  has  nearly 
2Vi  times  as  many  first  place  audience 
ratings*  as  all  four  Cincinnati  network 
stations  combined. 


1st  Place  and 

1st  Place 

Tie  for  1st 

Only 

WCKY  412 

362 

Station  A  88 

58 

Station  B  67 

43 

Station  C  10 

1 

Station  D  5 

3 

reflected  in  your  sales  — 
but  not  in  our  rates. 


*Feb.  1954  Pulse 
"out-of-home"  study 


WCKY    ...    ON     THE     AIR  EVERYWHERE 


T  WEh 


ferns  of  living 
ijph  Americans 


i-n  talk  by  David  B.  Crane  V.  P.  Benton 
icwles,  before  ANA  Convention  as  re- 
ted  by  B  •  T,  March  22. 
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82%  of  Cincinnati's  big  "out-of-home' 
audience  prefers  WCKY. 
Get  this  big  PLUS  for  your  Spring  and 
Summer  Schedule 

on  WCKY 


Call  collect  Tom  Welstead 
Eastern  Sales  Manager 
53  E.  51st  St.,  New  York  City 
Phone:  Eldorado  5-1127 
TWX  Ny  1-1688 
or 

C  H.  "Top"  Topmiller 
WCKY  Cincinnati 
Phone:  Cherry  6565 
TWX:  Ci  281 


CINCINNATI 


Y-FOUR     HOURS     A  DAY 


SEVEN    DAYS    A  WEEK 


TRADE  ASSNS. 


NRDGA  DISCUSSES 
TV  USES,  MISUSES 

Tv  offers  a  powerful  medium 
for  department  stores  but  they 
are  failing  to  take  advantage 
of  it,  retail  dry  goods  group 
hears  at  Washington  tv  clinic. 

TELEVISION  offers  department  stores  a  pow- 
erful sales  medium  but  they  are  not  taking 
advantage  of  it,  judging  by  the  consensus  of 
participants  in  a  television  clinic  held  in  Wash- 
ington Monday-Tuesday  by  National  Retail 
Dry  Goods  Assn.  George  P.  Gable,  president 
of  William  F.  Gable  Co.,  major  Altoona  (Pa.) 
department  store,  and  of  WFBG-AM-TV  Al- 
toona, introduced  the  panel. 

Discussing  ways  of  making  tv  sell  for  stores, 
panel  participants  were  Howard  H.  Bell, 
NARTB  assistant  to  the  tv  vice  president,  chair- 
man; Sam  Cuff,  tv  consultant;  Ted  Nicholaf, 
WFGM-TV  Indianapolis  account  executive,  and 
Armand  Grant,  assistant  general  manager, 
WAAM  (TV)  Baltimore. 

Recalling  criticism  of  commercial  television 
by  Bernice  Fitz-Gibbon,  formerly  of  Gimbel's 
in  New  York,  Mr.  Bell  said,  "I  can  only  say 
that  obviously  she  has  never  been  in  a  country 
where  broadcasting  is  supported  by  government 
rather  than  the  advertiser." 

Mr.  Cuff  listed  some  possible  reasons  depart- 
ment stores  haven't  fully  recognized  tv's  ad- 
vantages as:  lack  of  local  rates  in  tv's  early 
days;  poorly  produced  daytime  programs;  spots 
crowded  into  poor  periods;  store  executives 
who  seldom  see  their  tv  spots  if  run  during  the 
day,  and  assume  nobody  else  sees  them. 

He  proposed  a  "pilot  operation"  by  which 
heavy  department  store  users  and  tv  stations 
share  their  experiences.  He  told  how  Wm.  F. 
Gable  Co.  uses  television  successfully.  The 
store  is  sharing  its  experiences  with  other  stores 
[B*T,  May  10],  he  reminded,  and  will  provide 
prints  of  its  spot  films.  He  said  tv  has  brought 
"a  great  many  new  customers  from  the  out- 
lying areas,"  with  the  business  "spilling  over 
into  the  rest  of  the  stores  in  Altoona." 

Grant's  Advice  to  Advertisers 

Mr.  Grant  said  tv,  as  was  the  case  with 
radio,  is  considered  a  "step-child"  by  many  de- 
partment stores.  He  advised  retailers  to  develop 
morning  and  early  afternoon  programs  with 
low-budget  entertainment,  using  leader  items  to 
bring  the  public  into  the  store.  Programs 
should  be  the  foundation  for  tv  advertising,  he 
said,  supported  by  eight-second  identification 
announcements  used  in  saturation  campaigns 
calling  attention  to  specific  events.  He  described 
tv  as  "a  great  pre-selling  medium"  and  regretted 
that  retailers  do  not  take  as  great  pains  with  tv 
as  with  newspapers  or  spend  as  much  money  on 
telecasting. 

Mr.  Grant  said  national  advertisers  selling 
merchandise  to  stores  will  cooperate  financially 
on  local  programs. 

Sinclair  Weeks,  Secretary  of  Commerce, 
called  for  a  revival  of  "intensive  selling"  to 
meet  adjustments  caused  by  the  return  to  a 
peacetime  economy.  He  saw  favorable  signs 
in  the  business  picture,  including  record  con- 
struction expenditures  in  April  and  retail  sales 
of  $14.3  billion  for  the  month,  3%  above 
March  and  equal  to  a  year  ago  after  adjustment 
for  seasonal  factors. 

Mr.  Nicholaf,  account  executive  of  WFBM 
Indianapolis,  told  how  L.  S.  Ayres  &  Co.  uses 
a  daily  half-hour  to  sell  via  television,  develop- 
ing a  special  theme  for  each  program. 

Arthur  M.  See,  sales  promotion  manager  of 


NARTB  Golf  Tournament 

ANNUAL  NARTB  convention  golf  tour- 
nament for  the  Broadcasting  •  Tele- 
casting trophies  will  be  held  next  Sun- 
day, May  23,  at  Acacia  Country  Club, 
La  Grange,  111.  Busses  will  leave  the 
Palmer  House  at  8:45  a.m.  Trophies  will 
be  presented  for  low  net  and  low  gross 
scores.  Handicaps  will  be  based  on  the 
blind  bogey  system.  For  details  inquire  at 
any  B*T  office  or  NARTB  convention 
headquarters  in  the  Palmer  House. 


Saks  34th  St.,  New  York,  said,  "It's  only  be- 
cause people  read  newspapers  for  news  that  we 
retailers  get  such  good  direct  results  from  them. 
And  it's  only  because  radio  and  tv  are  basically 
entertainment  media  that  our  direct  results 
from  them  have  been  so  poor.  This  we  learned 
the  hard  way." 

New  York  Mayor  Pledges 
Help  to  Radio,  Tv 

The  New  York  mayor,  in  a  talk 

to  Radio-Tv  Executives  Society, 

pledges    his  administration's 

aid  in  maintaining  the  city's 

position  as  the  nation's  radio 

and  television  capital. 

MAYOR  Robert  F.  Wagner  of  New  York 
pledged  his  administration  to  do  everything 
within  its  power  to  help  New  York  maintain  its 
position  as  the  nation's  radio  and  television 
capital  in  an  address  delivered  Thursday  at 
the  May  luncheon  meeting  of  the  Radio  & 
Television  Executives  Society  at  New  York's 
Hotel  Roosevelt. 

Many  conferences  with  broadcasters,  builders 
and  engineers  have  been  held  by  the  Wagner 
administration,  the  mayor  said,  with  a  view  to 
revising  the  city's  building  code  and  other 
ordinances  in  accordance  with  modern  practices 
so  as  to  afford  the  best  conditions  for  the  broad- 
casting industry. 

Discussions  of  a  municipal  tv  center  are  still 
continuing,  he  said,  despite  such  major  difficul- 
ties as  finding  a  suitable  location  in  "the  small 
crowded  island  of  Manhattan,"  solving  the  prob- 
lem of  individual  tv  stations  and  networks  who 
have  already  made  substantial  studio  invest- 
ments of  their  own  and  settling  the  still  contro- 
versial subject  of  whether  a  tv  center  should 
be  built  on  the  vertical  skyscraper  or  horizontal 
movie  lot  plan.  Another  meeting  on  the  tv 
center  is  scheduled  for  tomorrow  (Tuesday), 
he  announced. 

City's  Financial  Difficulties 

Discussing  the  city's  financial  difficulties, 
Mayor  Wagner  said  that  with  taxing  powers 
limited  to  real  estate  and  nuisance  taxes  and 
with  the  state  government  uncooperative  (a  con- 
dition he  blamed  on  politics  in  a  gubernatorial 
campaign  year),  his  administration  had  chosen 
the  extension  of  the  city's  3%  sales  tax  to  serv- 
ices to  which  advertising  and  other  business  in- 
terests have  vigorously  objected  [B*T,  April  12, 
et  seq]. 

"We  are  not  wedded  to  any  tax  plan,"  the 
mayor  declared.  He  invited  anyone  with  an  al- 
ternative plan  to  present  it  to  city  hall,  assuring 
that  it  would  receive  earnest  consideration. 

New  officers  and  governors  of  RTES  for 
the  coming  year  were  installed  during  the 
luncheon  session.  Officers  are:  Roger  Pryor, 
Foote,  Cone  &  Belding,  president;  Robert  J. 
Burton,  BMI,  first  vice  president;  Elliott  M. 


Sanger,  WQXR,  second  vice  president;  Claude 
Barrere,  BMI,  secretary,  and  Joseph  A.  Mc- 
Donald, NBC,  treasurer. 

Board  members  for  the  1954-55  season  are: 
Lewis  H.  Avery,  Avery-Knodel;  John  H.  Ba- 
chem,  DuMont;  Caroline  Burke,  NBC;  G.  W. 
Johnstone,  NAM;  Marvin  Kirchs,  Radio  Daily; 
William  T.  Hamilton,  CBS  Radio  Network; 
Robert  W.  Sarnoff,  NBC;  Robert  A.  Schmid, 
MBS,  and  George  T.  Shupert,  ABC. 

NARTB  MEMBERSHIP  1,832, 
CLOSE  TO  POST-WAR  PEAK 

Both  am  and  tv  categories  are 
larger,  although  fm  has  fallen 
off.  The  year's  growth  is  8%. 

TOTAL  membership  of  NARTB  has  risen  to 
1,832,  a  growth  of  8%  over  last  year's  in- 
dustry convention  and  close  to  the  post-war 
peak. 

Am  membership  now  totals  1,128  against 
1,083  a  year  ago,  according  to  C.  E.  Arney  Jr., 
NARTB  secretary-treasurer.  Tv  membership 
has  risen  from  148  to  255  and  associates  num- 
ber 114  as  against  88  a  year  ago.  Fm  member- 
ship has  dropped  from  373  to  329,  ascribed 
mainly  to  station  deletions.  All  four  tv  net- 
works are  members,  with  MBS  and  NBC  as 
am  network  members. 

A  pre-convention  membership  drive  helped 
swell  the  rolls,  according  to  NARTB  President 
Harold  E.  Fellows.  Chairman  of  the  campaign 
was  Henry  Clay,  KWKH  Shreveport,  La. 
William  K.  Treynor,  NARTB  station  relations 
manager,  and  district  directors  supervised  the 
local  drives. 

Stations  applying  for  membership  during 
the  two-month  membership  drive  were: 

KABQ  Albuquerque,  N.  M.;  KARE  Atchison 
Kan.;  KBAY-TV  San  Francisco;  KBIM  Roswell 
N.  M.;  KBTA  Batesville.  Ark.;  KCKY  Coolidge' 
Ariz.;  KCLV  Clovis,  N.  M.;  KDBC  Mansfield,  La.; 
KDEF  Albuquerque,  N.  M.;  KDKD  Clinton,  Mo.; 
KECK  Odessa,  Tex.;  KEDD-TV  Wichita,  Kan  ; 
KENO  Las  Vegas,  Nev.;  KERB  Kermit,  Tex  ; 
KFAD  Fairfield,  Iowa;  KFDA-TV  Amarillo,  Tex.; 
KGLO-TV  Mason  City,  Iowa;  KGLTJ  Safford, 
Ariz.;  KGMB-TV  Honolulu;  KHOF-TV  Stockton, 
Calif.;  KHQ  Spokane,  Wash.;  KICK  Springfield, 
Mo.;  KIUN,  Pecos,  Tex.;  KJEO-TV  Fresno,  Calif.; 
KJSK  Columbus,  Neb.;  KJUN  Redmond,  Ore." 
KLAC  Hollywood,  Calif.;  KMO  Tacoma,  Wash.; 
KMPC  Hollywood,  Calif.;  KNOX-TV  Grand  Forks, 
N.  D.;  KOAM-TV  Pittsburg,  Kan.;  KOAT-TV 
Albuquerque.  N.  M.;  KOBE  Las  Cruces,  N.  M.; 
KOTS  Denning,  N.  M.;  KRSN  Los  Alamos,  N.  M.; 
KSFE  Needles,  Calif.;  KSIG  Crowley,  La.;  KSLA- 
TV  Shreveport  La.;  KTER  Terrell,  Tex.;  KTKR 
Taft,  Calif.;  KTSM-TV  El  Paso,  Tex.;  KTUR 
Turlock,  Calif.;  KVLB  Cleveland,  Tex.;  KVMA 
Magnolia,  Ark.;  KVNC  Winslow,  Ariz.;  KVOA- 
TV  Tucson,  Ariz.:  KWBG  Boone,  Iowa;  KWJB 
Globe,  Ariz.;  KWTV  (TV)  Oklahoma  City,  Okla.; 
KXAR  Hope.  Ark.;  WABI,  WABI-TV  Bangor, 
Me.;  WACR  Columbus,  Miss.;  WAFC  Staunton, 
Va.;  WBEV  Beaver  Dam,  Wis.;  WCIA-TV  Cham- 
paign, 111.;  WCNY-TV  Carthage,  N.  Y.;  WDEF- 
TV  Chattanooga,  Tenn.;  WEAT  Lake  Worth,  Fla.: 
WFIW  Fairfield,  111.;  WGVM  Greenville,  Miss.: 
WHAK  Rogers  City,  Mich.;  WHEN  Syracuse, 
N.  Y.;  WILO  Frankfort,  Ind.;  WJNO-TV  West 
Palm  Beach,  Fla;  WKAI  Minneapolis,  Minn.; 
WKXL  New  York,  N.  Y.;  WLAS  Jacksonville, 
N.  C;  WLBC-TV  Muncie,  Ind.;  WLBK  De  Kalb, 
111.;  WLDB  Atlantic  City,  N.  J.;  WMBC  Macon, 
Miss.;  WNEM-TV  Bay  City,  Mich.;  WRAC 
Racine.  Wis.;  WRAG  Carrollton,  Ala.;  WSJV-TV 
Elkhart,  Ind.;  WTAQ  La  Grange,  111.;  WTOK-TV 
Meridian,  Miss.;  WUSN-TV  Charleston,  S.  C; 
WWIT  Canton,  N.  C. 

FAB  Meets  June  17-19 

ANNUAL  meeting  of  Florida  Assn.  of  Broad- 
casters will  be  held  June  17-19  at  the  new 
Biltmore  Terrace,  Miami  Beach,  according  to 
President  L.  Herschel  Graves,  WTAL  Talla- 
hassee. 

Speakers  will  include  A.  Prose  Walker, 
NARTB  engineering  manager,  who  will  discuss 
remote  control  of  transmitters,  and  Arnold 
Wilkes,  Hearst  Corp.  stations  who  will  speak 
on  public  relations. 


Page  54    •    May  17,  1954 


Broadcasting    •  Telecasting 


Picture  of  a  fighter's  hands  .  .  . 


These  are  the  hands  of  a  John  E.  Pearson 
man. 

They're  fighting  hands,  but  they  don't  fight 
with  uppercuts  or  kidney  punches.  They 
fight  with  facts.  They  wield  a  pencil  or  a 
pen  in  am  or  tv  station  managers'  offices 
throughout  the  land.  They  punch  the  keys  of 
travel-worn  typewriters  on  The  Super-Chief 
as  it  streaks  to  'Frisco ;  on  musty  old  trains 
that  slide  through  the  "milk-runs",  on  buses 
and  on  planes. 

They're  one  set  of  the  hands  of  the  very  able 
men  who  represent  The  John  E.  Pearson  Co. 
from  coast  to  coast. 

A  Pearson  man  is  a  very  able  man,  wise  in 


the  ways  of  rates  and  ratings,  down-to-earth 
station  promotion  and  publicity  and  mer- 
chandising. They're  the  hands  of  a  man  who 
works  closely  with  the  manager  of  a  little 
station  somewhere  in  Texas  as  he  would 
with  an  anxious,  information-seeking  time- 
buyer  in  New  York  or  Chicago. 

That's  teamwork  to  the  'nth  degree.  It's  one 
of  the  basic  principles  which  have  made  The 
John  E.  Pearson  Co.  the  powerful,  indi- 
vidual and  very-hard-to-be-duplicated  rep- 
resentative firm  that  it  is. 


JEPCO  knows  how  the  wind  blows 


John  E.  Pearson  Company 


radio  and  television  station  representatives 
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15  U.  S.,  12  Canadian 
Stations  Join  BAB 

FIFTEEN  American  and  12  Canadian  radio 
stations  were  admitted  to  membership  in 
BAB  during  the  past  month,  Kevin  Sweeney, 
BAB  president,  announced  last  week.  Total 
membership  in  BAB  currently  is  841. 

New  Canadian  members  are  CFQC  Saska- 
toon, Sask.;  CHAT  Medicine  Hat,  Alta.; 
CJAD  Montreal,  Que.;  CJCA  Edmonton,  Alta.; 
CJCB  Sydney,  N.  S.;  CJRL  Kenora,  Ont.;  CJVI 
Victoria,  B.  C;  CKCK  Regina,  Sask;  CKCV 
Quebec,  Que.;  CKNW  New  Westminster,  B.  C; 
CKWX  Vancouver,  B.  C,  and  CKY  Winnipeg, 
Man. 

AAW  Lines  Up  Speakers 
For  Salt  Lake  Convention 

TOP  advertising  and  marketing-research  ex- 
perts will  be  among  speakers  at  the  Advertising 
Assn.  of  the  West's  51st  annual  convention  in 
Salt  Lake  City,  June  27-30. 

Covering  all  media,  an  examination  of  ad- 
vertising and  selling  at  the  consumer  level  will 
be  discussed  by  Esther  Latzke,  director  of  the 
consumer  service  department,  Armour  &  Co., 
Chicago;  Everett  J.  Runyon,  manager,  adver- 
tising and  sales  promotion,  California  Packing 
Corp..  San  Francisco,  and  Samuel  Borton,  presi- 
dent, Marketing  Corp.  of  America,  New  York. 
Radio  and  television's  role  in  selling  also  will 
be  on  the  convention  agenda,  with  speakers 
currently  being  lined  up,  according  to  general 
chairman  K.  M.  Carpenter. 

Seven  Become  ANA  Members 

THE  Assn.  of  National  Advertisers  announced 
last  Thursday  that  seven  companies  have  been 
elected  to  membership.  They  are:  American 
Safety  Razor  Corp.,  New  York;  Blaw-Knox 
Co.,  Pittsburgh;  Chivas  Bros.  Import  Corp., 
New  York;  Allen  B.  DuMont  Labs,  Clifton, 
N.  J.;  Spring  Mills  Inc.,  New  York;  Telephone- 
Sound  Division,  Stromberg-Carlson  Co.,  Roch- 
ester, and  Wings  Shirt  Co.,  New  York. 


IF  PAY-SYSTEMS  SERVE  PUBLIC  INTEREST 
THEY  CAN  BE  BROADCAST  OPERATIONS-FCC 

Commission  answers  the  House  Commerce  Committee's  request 
for  comment  on  subscription  broadcasting.  The  committee  has  before 
it  the  Hinshaw  bill  which  would  make  fee  operations  common  carrier. 

reception  on  home  sets  wherein  programs  can 


IF  subscription  broadcasting  is  found  to  serve 
the  public  interest,  then  the  FCC  can  authorize 
it  as  a  "broadcast  operation." 

The  FCC  revealed  this  stand  to  the  House 
Interstate  &  Foreign  Commerce  Committee  in 
submitting  comments  on  the  Hinshaw  bill 
(HR  6431)  [Closed  Circuit,  May  10]. 

The  measure's  author,  Rep.  Carl  Hinshaw 
(R-Calif. ),  authorized  release  of  the  FCC  letter 
Thursday.  His  bill  would  make  operators  of 
subscription  tv — the  system  by  which  broad- 
casts would  be  received  on  home  sets  for  a  fixed 
fee — common  carriers. 

Public  utilities  in  communications  are  classi- 
fied as  common  carriers.  Thus,  not  only  are 
they  subject  to  FCC  regulations  but  also  their 
rates  are  regulated,  as  contrasted  to  the  freedom 
enjoyed  in  the  advertising-supported  broadcast 
field. 

Zenith  Petition 

The  only  petition  before  the  FCC  asking  for 
authorization  of  commercial  subscription  tv 
was  filed  in  1952  by  Zenith  Radio  Corp.,  the 
Chicago  radio-tv  manufacturer.  During  the 
past  year,  10  tv  operators  and  grantees,  mainly 
uhf,  asked  the  Commission  to  hasten  considera- 
tion and  approval  of  the  Zenith  petition. 
Officially,  the  FCC  has  had  no  requests  from 
Skiatron  or  International  Telemeter  Corp.,  ex- 
cept for  requests  for  experimental  tests  by  the 
former. 

The  Hinshaw  bill  was  introduced  last  July.  It 
has  been  pending  before  the  commerce  group. 
The  committee's  chairman,  Rep.  Charles  A. 
Wolverton  (R-N.  J.)  a  few  weeks  ago  directed 
his  staff  to  obtain  FCC's  position  on  the  Hin- 
shaw proposal  [B*T,  May  3]. 

A  digest  of  the  FCC  commentary  on  sub- 
scription broadcasting  follows: 

•  At  present  broadcast  station  licensees  can- 
not transmit  radio  or  tv  programs  for  public 


say 

fellows! 

.  .  .  another  year  has  gone  by  and  the 
NARTB  convention  is  with  us  again. 

REMEMBER  THE  MM  CALENDAR? 

Watch  for  this  space  in  the  next  issue  .  .  . 
a  special  announcement  of  great  interest  to 
you  and  your  sponsor. 
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be  received  only  by  those  willing  to  pay  a 
specified  fee. 

•  The  entire  problem  is  now  under  active 
study.  Pending  the  study's  conclusion,  FCC 
"wishes  to  stress  the  fact  that  it  has  reached 
no  determination  relative  to  the  merits  of  sub- 
scription radio  and  television,  and  that  these 
comments  are  in  no  way  based  on  any  policy 
decision  with  respect  to  subscription  opera- 
tions." 

•  Neither  FCC  nor  the  courts  have  defined 
the  operation  as  "broadcasting"  under  the  Com- 
munications Act.  But  FCC  thinks  it  can  do 
so  should  it  deem  subscription  radio  and/or  tv 
to  be  in  the  public  interest. 

•  FCC  intimated  that  there  is  little  reason 
to  consider  that  box  office  broadcasting  is  not 
"intended  to  be  received  by  the  public"  just  be- 
cause there  is  a  fee  charged.  The  absence  of 
any  charge  for  the  program  is  not  a  prerequisite 
of  "broadcasting,"  it  was  explained. 

"The  reliance  of  the  broadcasting  industry 
upon  advertising  revenue,  rather  than  upon 
direct  charges  to  the  public  as  its  principal 
source  of  revenue,  has  not  been  the  result  of 
any  action  by  either  Congress  or  the  Commis- 
sion, but  rather  the  result  of  the  natural  de- 
velopment of  the  industry,"  FCC  said. 

•  Subscription  services  would  be  a  type  of 
broadcast  service  because  while  they  might  have 
a  special  appeal  to  a  segment  of  the  potential 
audience,  "this  is  equally  true  of  a  substantial 
portion  of  the  programming  now  transmitted" 
by  stations. 

•  "The  exclusion  of  subscription  services 
from  the  classification  of  'broadcast'  operations" 
[which  the  Hinshaw  bill  would  accomplish] 
would  not  in  itself  bar  subscription  authoriza- 
tion, according  to  FCC,  which  emphasized: 

"The  Commission  may  authorize  other  serv- 
ices on  the  broadcast  bands  if  it  determines 
that  the  public  interest  will  be  served  thereby." 

Warns  of  Effects 

FCC  also  warned  of  effects  the  bill  would 
have  on  any  subscription  operations  if  the 
measure  became  law. 

By  placing  subscription  broadcasting  outside 
of  the  broadcast  service  provisions  of  the  Com- 
munications Act  and  under  the  classification  of 
common  carrier,  the  Congress  in  one  fell  swoop 
could,  in  effect: 

•  Shield  stations  engaged  in  subscription 
services  from  FCC  authority  (given  under  the 
Act)  in  such  fields  as  chain  broadcasting; 
limitation  of  license  terms;  political  broadcast- 
ing; sponsor  identification;  rebroadcasts  of  pro- 
grams without  consent  of  the  originating  sta- 
tion; coercive  labor  practices  affecting  broad- 
casting, and  the  exemption  from  program  cen- 
sorship. 

This,  FCC  declared,  would  not  be  "advis- 
able." Although  FCC  does  not  know  now  to 
what  extent  networking  of  subscription  opera- 
tions would  be  technically  or  economically 
feasible,  the  Commission  felt  there  was  no 
reason  why  it  should  not  have  the  same  au- 
thority in  the  field  as  it  now  does  over  stations 
engaged  in  conventional  networking. 

In  cutting  down  the  common  carrier  theory 
of  subscription  broadcasting,  FCC  said  it  ap- 
peared that  stations  engaged  in  this  operation 
would  be  "selling  program  material"  rather 
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than  providing  a  "communications  service  for 
hire." 

Fundamental  concept  in  the  communications 
field,  FCC  said,  is  that  a  person  is  not  a  com- 
mon carrier  of  communications  where  he  pro- 
vides his  subscribers  primarily  with  a  news  or 
information  service  rather  than  a  communica- 
tion service  (example,  news  wire  service). 

The  Commission  noted  "subscribing  members 
of  the  public  would  be  paying  for  the  programs 
rather  than  for  the  use  of  communications 
facilities."  Also  there  would  be  the  question  of 
whether  the  operations  were  interstate  or  intra- 
state for  purposes  of  FCC's  common  carrier 
jurisdiction. 

Notes  Present  Authority 

FCC  noted  its  present  authority  to  regulate 
number  and  type  of  hours  during  which  sub- 
scription programs  could  be  broadcast  by  a  sta- 
tion, the  number  of  stations  in  a  community 
which  could  so  be  engaged  and  the  adoption  of 
transmission  standards.  But,  the  Commission 
pointed  up,  any  subscription  service  authorized 
probably  would  be  faced  with  the  competitive 
factor  supplied  by  other  subscription  operations 
(theatre  tv  and  closed  circuit  tv)  and  from 
"conventional  broadcasts  received  by  the  public 
without  direct  charge." 

Concluded  FCC,  "in  the  absence  of  experi- 
ence in  this  field,  we  cannot  now  foretell  the 
effect  of  these  natural  competitive  forces  and 
whether  any  additional  regulatory  authority 
would  be  required  in  the  future." 

PROCEDURE  REFORMS 
ADOPTED  BY  FTC 

ADOPTION  by  the  Federal  Trade  Commission 
of  reforms  designed  to  improve  initial  decisions 
by  hearing  examiners  and  final  decisions  by  the 
commission  was  announced  last  week  by  FTC 
Chairman  Edward  F.  Howrey. 

Based  on  recommendations  by  Chairman 
Howrey,  the  program  covers  four  points: 

( 1 )  The  hearing  examiner  in  every  case 
should  issue  findings  and  conclusions  with  his 
reasons  therefor,  whether  favorable  or  adverse 
to  charges  in  the  complaint,  and  he  should 
abandon  formal  and  legalistic  "findings"  and 
adopt  instead  narrative  and  descriptive  reports; 
(2)  the  cease  and  desist  order's  prohibitions  in 
the  initial  decision  should  deal  with  the  spe- 
cific issues  and  should  be  so  clear  that  respond- 
ents will  have  no  doubt  as  to  what  is  expected 
of  them,  with  express  prohibitions  of  the  prac- 
tices found  illegal;  (3)  on  review  or  appeal  the 
commission  should  not  issue  new  or  separate 
findings  except  in  rare  cases.  If  the  commis- 
sion disagrees  with  some  of  the  findings  in 
the  initial  decision,  it  should  explain  why  in 
an  opinion,  and  order  the  findings  modified 
accordingly,  adopting  the  findings  and  conclu- 
sions of  the  hearing  examiner  as  modified;  (4) 
the  commission  should  write  an  opinion  in 
every  case. 

'Manifestly  Wrong' 

In  outlining  the  proposed  reforms  in  a  talk 
April  2  before  the  American  Bar  Assn.'s  Anti- 
trust Law  section,  Chairman  Howrey  said  it 
is  "manifestly  wrong"  for  the  FTC  to  make 
formal  findings  "only  in  those  cases  in  which 
the  commission  supported  the  charges  of  the 
complaint." 

"If  charges  have  been  made  which  prove  to 
be  erroneous,"  he  said,  "the  respondent  is  en- 
titled to  an  unequivocal  and  detailed  exonera- 
tion ...  It  is  important  that  the  business  world 
know  what  it  may  do,  as  well  as  what  it  may 
not  do." 


Obviously 
OUTSTANDING . . . 


BLOCK 

& 
KUHL 


301! 


>  ■  s. 


PEORIA 

THEY 
COUNTED 
THEIR 
CUSTOMERS 


In  October  1952  Block  &  Kuhl  Co.  participated  in  an  ARBI  test  under 
the  sponsorship  of  Broadcast  Advertising  Bureau.  The  Peoria  store 
and  stores  in  four  other  cities  were  included  in  the  test. 

RESULTS  SHOWED  THAT  .  .  . 

a)  RADIO  CUSTOMERS  accounted  for  46.7%  of 
total  Dollar  sales 

b)  NEWSPAPER    CUSTOMERS    accounted  for 
24.1%  of  total  Dollar  sales 

c)  OTHER  CUSTOMERS  accounted  for  19.8%  of 

total  Dollar  sales 

TODAY  .  .  . 

BLOCK  &  KUHL  USES  MORE  RADIO  THAN  EVER 
BEFORE 

5  quarter  hour  programs  each  week  on  WMBD 
in  addition  to 
•   a  continuing  saturation  announcement  campaign 
on  WMBD 

BLOCK  &  KUHL  is  one  of  many  LOCAL  ADVERTISERS  who  know  .  .  . 

TO  SELL  THE  HEART  OF  ILLINOIS-BUY  WMBD 


See 
Free  &  Peters 


FIRST  in  the 

Heart  of  Illinois 


PEORIA 

CBS  Radio  Network 
5000  Watts 


Broadcasting    •  Telecasting 


May  17,  1954    •    Page  57 


GOLD  PIN  symbolizing  30  years'  service 
to  FCC  and  its  predecessor  agencies  is 
pinned  on  Comr.  George  E.  Sterling  by 
Chairman  Rosel  H.  Hyde. 

FCC  Awards  Honor 
45  Career  Employes 

THIRD  annual  awards  program  was  held  by 
FCC  last  Monday  to  honor  45  career  employes 
of  the  Commission  and  its  predecessor  agencies, 
with  Chairman  Rosel  H.  Hyde  making  the 
presentations. 

Gold  pin  for  30  years'  service  was  given 
Comr.  George  E.  Sterling  and  three  others, 
James  E.  Pearson,  Common  Carrier  Bureau; 
Kenneth  G.  Clark  (retired),  Field  Engineering 
&  Monitoring,  San  Francisco,  and  Anna  L. 
Poloske,  FE&M,  Boston  [B*T,  May  10].  Chair- 
man Hyde  presented  10-year  pins  to  several 
dozen  other  staff  members  while  eight  em- 
ployes were  cited  for  superior  accomplish- 
ments, efficiency  and  suggestions. 

The  latter  included  John  J.  Aaron,  FE&M, 
Ft.  Lauderdale;  Clara  A.  Fairall,  Mail  &  Files, 
Washington;  Mary  O'Leson,  Public  Informa- 
tion, Washington;  Neva  Bell  Perry,  assistant  to 
Comr.  Sterling;  George  C.  Youngmann  Jr., 
FE&M,  Washington;  William  J.  Hoffert  and 
Alfred  K.  Robinson,  FE&M,  Santa  Ana,  Calif.; 
and  Lenah  J.  Ferro,  Common  Carrier. 

Also  present  for  the  award  ceremonies  was 
Comr.  Robert  T.  Bartley.  Other  FCC  members 
were  out  of  town.  John  A.  Evans,  chief  of 
Aviation  Div.,  as  chairman  of  the  awards  com- 
mittee, introduced  Chairman  Hyde. 

FCC  Denies  Easley  Bid 
For  New  Operator  License 

APPLICATION  of  Robert  Lex  Easley,  con- 
sulting engineer,  for  removal  of  his  radiotele- 
phone first  class  operator  license  was  dismissed 
"with  prejudice"  by  FCC  last  week.  The  action 
affirmed  a  request  by  its  Field  Engineering  & 
Monitoring  Bureau  for  such  dismissal  because 
Mr.  Easley  has  failed  to  respond  to  a  hearing 
order  on  the  bid. 

FCC  ordered  a  hearing  on  the  Easley  appli- 
cation two  months  ago  with  issues  involving 
his  consulting  engineering  practice  [B«T,  March 
22].  The  order  for  hearing  charged  that  the 
Commission  has  evidence  which  shows  Mr. 
Easley  used  the  mails  to  induce  persons  to 
employ  his  services  in  securing  new  broadcast 
stations,  received  money  for  such  services  and 
failed  to  file  the  required  applications  with  FCC. 
FCC  said  Mr.  Easley  traded  as  Consulting 
Radio  Engineers  and/ or  Mason  &  Dixon,  Engi- 
neers, in  Washington. 


TEN-YEAR  service  pins  went  to  these  FCC  employes  (I  to  r):  Margaret  E.  Betts,  Common 
Carrier;  Ray  Martin,  Tabulating;  Bessie  Gray,  CC;  Phyllis  Hancock,  Office  of  Hearing 
Examiners;  Josephine  Curren,  Comr.  Robert  E.  Lee's  office;  Chas.  Goeking,  CC;  Mescal 
Bradfield,  Finance;  Clara  Fairall,  Mail  &  Files;  John  Starns,  CC;  Zell  Witt,  Broadcast 
Bureau;  Helen  McGrath,  telephone  operator;  Doris  Nutt,  BB;  Bob  Weston,  BB  engineer; 
Laura  James,  CC;  Geo.  Ikelman,  Safety  &  Special  Services,  and  Quentin  Proctor,  BB. 


J 


AND  TO  THESE  (I  to  r):  Gilbert  Hatfield,  director  of  personnel;  Barbara  Grimes, 
Library;  Geo.  Johnson,  BB;  Ruth  Kelly,  Field  Engineering  &  Monitoring;  Merrill  Beagle, 
FE&M;  Geneva  Grisham,  Duplicating;  Alberta  Blair,  BB;  Lucille  Anderson,  M&F;  Ken- 
neth Bergeron,  S&SS;  Melba  Templeman,  BB;  Nola  Suydan,  Duplicating;  Rachael 
Clinard,  S&SS,  and  LaVerne  Webster,  S&SS.  Also  receiving  pins  but  not  shown: 
Clarence  Bloss,  Lewis  Greenberg,  Carl  M.  Klein,  Clarence  V.  Martin  and  John  E.  May, 
all  FE&M;  Charlotte  Campbell  and  Verna  Friedland,  both  BB;  Hyman  Goldin,  Eco- 
nomics; Lenore  Onley  and  Bernard  Strassburg,  both  CC;  Ann  Smith,  Library;  Geo. 
Cherry,  Dockets;  Louise  Hultz,  Office  of  Chief  Engineer,  and  Lucille  Davis,  Duplicating. 


STERLING  DEFENDS  TV'S  INTERMIXTURE 


Comr.  Sterling,  speaking  be- 
fore IRE  chapter,  points  to  bad 
management  and  hasty  judg- 
ment in  seeking  channel  as- 
signments as  causes  for  some 
uhf  failures. 

SPIRITED  defense  of  the  FCC's  tv  channel 
allocation,  including  its  decision  to  intermix 
vhf  and  uhf  channels  in  the  same  cities,  was 
made  last  week  by  FCC  Comr.  George  E. 
Sterling  before  the  Washington  chapter  of  the 
Institute  for  Radio  Engineers. 

Mr.  Sterling,  who  was  the  FCC's  chief  engi- 
neer before  being  named  to  the  Commission  in 
1948,  pointedly  said  that  the  Commission  can- 
not inject  itself  into  the  "business  arrange- 
ments" concerning  stations  and  "timebuyers 
and  advertisers." 

He  also  placed  the  onus  for  some  uhf  tv 
failures  on  bad  management  and  poor  judgment 
in  rushing  to  seek  assignments  "without  making 
a  thorough  assessment  of  the  availability  of 
equipment  ...  as  well  as  the  economic  factors 
with  which  they  might  be  confronted.  ..." 

Mr.  Sterling  is  the  first  FCC  commissioner 
who  has  directly  and  publicly  answered  the 
complaints  of  uhf  broadcasters  regarding  the 
FCC's  responsibility  for  the  jam  some  of  them 
are  in. 

The  Washington  IRE  chapter  also  heard  Wil- 
liam J.  Morlock,  GE,  speak  on  the  difficulties 
of  developing  a  high  power  uhf  transmitter, 
and  Dr.  Wen  Yuan  Pan,  RCA,  on  the  problems 
inherent  in  uhf  converters  and  receivers. 

"I  am  firm  in  my  belief,  as  I  was  on  the  day 
I  voted  for  the  Sixth  Report  and  Order,"  Mr. 
Sterling  said,  "that  the  Commission  made  a 
sound  engineering  allocation  plan  designed  'to 
meet  the  two-fold  objective  set  forth  in  Sections 


1  and  307(b)  of  the  Communications  Act  of 
1934,  to  provide  television  service,  as  far  as 
possible  to  all  people  of  the  United  States  and 
to  provide  a  fair,  efficient  and  equitable  distri- 
bution of  television  broadcast  stations  to  the 
several  states  and  communities.'  " 

In  discussing  why  he  still  believed  the  Com- 
mission's decision  to  intermix  vhf  and  uhf 
frequencies  in  the  same  communities  was  cor- 
rect, Mr.  Sterling  said:  "If  we  had  not  resorted 
to  intermixture,  I  am  of  the  firm  belief  that  the 
manufacturing  industry  would  not  have  made 
as  many  converters  and  uhf  tuners  as  are  avail- 
able today.  They  would  have  concentrated  on 
supplying  the  demand  for  vhf  receivers  in  the 
larger  markets  and  in  the  uhf  communities  little 
or  no  uhf  receiving  equipment  would  have  been 
available  until  a  later  time." 

Asks  Solid  Front 

Referring  to  reports  that  color  tv  receivers 
may  not  include  uhf  tuners,  Mr.  Sterling  strong- 
ly urged  manufacturers  not  to  fail  to  provide 
this  element  in  their  color  sets. 

"It  would  seem  to  me  to  be  the  technical 
starting  point,"  Mr.  Sterling  said,  "since  con- 
verters and  strips  because  of  their  band-pass 
considerations  plus  the  band  width  circuitry  in 
some  color  receivers  might  seriously  degrade 
color  programs  broadcast  by  a  uhf  station." 

After  referring  to  instances  where  the  FCC  is 
attempting  to  aid  uhf  tv  (amendment  of  mul- 
tiple ownership  rules  to  permit  single  owner- 
ship of  five  vhf  and  two  uhf  stations,  authoriza- 
tions for  experimental  booster  and  satellite 
operation),  Mr.  Sterling  held  out  little  hope  for 
two  other  possibilities  that  have  been  suggested. 

There  is  no  hope  of  using  the  72-76  mc 
space,  plus  adjacent  frequencies,  for  another  vhf 
channel,  he  said,  because  it  is  required  to  guard 
aeronautical  marker  beacon  systems.  Although 
the  76  mc  system  is  due  for  decommissioning, 
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the  CAA  last  month  advised  the  Commission 
that  this  would  not  be  accomplished  until  1958, 
Mr.  Sterling  said.  Also,  Mr.  Sterling  pointed 
out,  the  CAA  advised  that  its  instrument  land- 
ing  system  calls  for  continued  use  of  the  75 
mc  beacon. 

CAA  suggested  that  aeronautical  require- 
ments of  this  band  might  be  reviewed  after 
1963,  Comr.  Sterling  said. 

Mr.  Sterling  also  scotched  suggestions  that 
additional  vhf  tv  channels  might  be  acquired 
from  the  lower  half  of  the  fm  band  (88-108 
mc).  Such  a  move  would  be  vigorously  opposed 
by  fm  licensees  "and  their  loyal  listeners"  as 
well  as  by  fixed  and  mobile  services  who  are 
seeking  additional  spectrum  space,  Mr.  Sterling 
pointed  out.  He  also  referred  to  the  Commis- 
sion's proposal  to  permit  multiplexing  on  fm 
for  multiple  service  broadcasting  which  "if 
finally  adopted  might  pave  the  way  for  the 
survival  of  an  excellent  broadcasting  serv- 
ice. .  .  ." 

"If  the  Commission  were  to  assign  a  vhf 
channel  or  channels  from  some  part  of  the 
spectrum  in  an  attempt  to  alleviate  the  current 
uhf  economic  problem,  it  would,  in  my  opin- 
ion," said  Mr.  Sterling,  "sound  the  death  knell 
of  the  uhf  tv  broadcasting  service." 

Ability  and  Capital 

There  are  successful  uhf  operators,  Mr.  Sterl- 
ing emphasized,  and  it  takes  capital,  astute 
management,  good  salesmanship,  promotion, 
"and  last  but  not  least,  ability  to  obtain  the 
best  network  shows  or  by  originating  programs 
that  have  popular  appeal." 

"I  do  not  believe  the  Commission  can  be 
blamed  for  those  who  displayed  bad  business 
judgment  in  trying  to  move  in  on  the  channels 
without  making  a  thorough  assessment  of  the 
availability  of  equipment  both  for  receiving 
and  transmitting  as  well  as  the  economic  factors 
with  which  they  might  be  confronted  in  the  com- 
munities in  which  they  proposed  to  establish 
service,"  Mr.  Sterling  concluded. 

Mr.  Morlock  held  out  hope  that  GE  would 
have  a  60  kw  uhf  transmitter  in  1956.  He  de- 
scribed some  of  the  problems  in  boosting  the 
output  of  klystron  tubes  to  accomplish  that 
power  rating.  He  also  announced  that  GE  would 
have  a  high  gain  helical  antenna  for  vhf  use 
soon. 

Dr.  Pan  spoke  of  the  higher  noise  factor 
inherent  in  uhf  receivers.  He  held  out  no  im- 
mediate hope  for  a  cheap,  good  radio-frequency 
tube  which  might  overcome  this  drawback. 
He  also  submitted  the  results  of  a  study  of  ex- 
isting vhf  and  uhf  stations,  which  showed  that 
those  on  chs.  2-6  averaged  75  kw  in  effective 
radiated  power  and  890  ft.  antenna  height  above 
average  terrain;  chs.  7-13,  167  kw  and  900  ft., 
and  chs.  14-83,  127  kw  and  650  ft. 

Henderson  Hearing  Set; 
Little  Rock  Bid  Amended 

APPLICANTS  for  ch.  2  at  Henderson,  Nev., 
have  been  designated  for  hearing  June  4  in 
Washington  by  FCC.  Contestants  are  South- 
western Pub.  Co.,  operator  of  KFSA-AM-TV 
Fort  Smith,  Ark.,  and  Boulder  City  Broad- 
casting Co.,  operator  of  KRAM  Las  Vegas. 

Meanwhile,  in  the  Little  Rock,  Ark.,  ch.  1 1 
contest,  the  Commission .  granted  a  petition  by 
Arkansas  Telecasters  Inc.,  North  Little  Rock, 
to  include  an  issue  under  Sec.  307(b)  of  the 
Communications  Act  which  requires  equitable 
distribution  of  facilities  among  the  various  com- 
munities. FCC  turned  down  a  pleading  by 
competitor  Arkansas  Television  Co.,  Little 
Rock,  for  addition  of  an  issue  pertaining  to 
comparison  of  the  engineering  proposals  of  the 
two  applicants. 
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NEW  TV  GRANTS 
INCLUDE  WNYC  CP 

FCC  announces  grants  to  four, 
including  finalization  of  pro- 
posed authorization  for  Wau- 

sau's  ch.  7. 

PERMITS  for  four  new  television  stations,  in- 
cluding a  final  decision  in  a  hearing  case  to 
approve  ch.  7  at  Wausau,  Wis.,  for  Wisconsin 
Valley  Tv  Corp.,  were  announced  by  FCC  last 
week. 

Other  grants  went  to  New  York  City-owned 
WNYC  for  ch.  31;  John  F.  Easley's  KVSO 
Ardmore,  Okla.,  for  ch.  12,  and  KCOR  San 
Antonio,  Tex.,  for  ch.  41. 

Wisconsin  Valley  received  its  initial  grant 
by  a  hearing  examiner  in  early  April,  the  action 
made  possible  by  dismissal  of  a  competitive  bid 
by  WSAU  Wausau  [B«T,  April  12].  The  grantee 
purchases  WSAU  for  $170,000  while  Charles 
Lemke,  49%  owner  of  WSAU,  acquires  option 
for  25%  in  the  tv  venture.  John  R.  Tomek, 
51%  owner  of  WSAU,  is  retained  as  consultant. 
WSAU  sale  is  subject  to  FCC  approval. 

The  ch.  31  grant  to  noncommercial  WNYC 
represents  the  second  uhf  channel  authorized 
in  the  eight-vhf  station  market.  Other  uhf  is 
educational  ch.  25  WGTV  (TV),  which  has 
announced  no  starting  date.  Grant  to  WNYC 
was  made  possible  by  the  dismissal  of  two 
other  applications,  one  by  WNEW  and  the 
other  by  WHOV-TV  Inc.,  a  television  merger 
venture  by  WHOM  and  WOV. 

Following  FCC  approval  for  a  television  sta- 
tion to  be  constructed  and  operated  by  the  city- 
owned  New  York  Municipal  Broadcasting 
System,  Seymour  Siegel,  director  of  the  system, 
reported  last  week  that  engineering  studies 
within  the  next  few  weeks  will  determine 
whether  initial  operations  will  be  in  color  or 
black-and-white. 

The  city  has  $379,000  in  the  1954  capital 
budget  for  construction  of  the  tv  station.  It  is 
estimated  that  its  operation  would  add  about 
$250,000  yearly  to  the  city's  expense  budget 
and  40  persons  to  the  payroll.  Construction  is 
expected  to  begin  within  six  months. 

KCOR-TV  expects  to  be  on  the  air  Nov.  1 
as  an  all-Spanish  station,  the  new  San  Antonio 


FOR  its  program  series,  Arkansas,  Land  of 
Opportunity,  KTHS  Little  Rock  was  recog- 
nized officially  by  the  state  government 
with  the  presentation  of  this  plaque  to 
KTHS  General  Manager  B.  G.  Robertson 
(I)  by  Gov.  Francis  Cherry.  The  program 
emphasizes  the  state's  advantages  to 
industry  and  private  enterprise. 


ch.  41  outlet  reported  late  last  week.  It  is 
second  uhf  station  there,  KALA  (TV)  holding 
permit  for  ch.  35  but  with  no  commencement 
date.  Two  vhf  stations  are  on  the  air,  ch.  5 
KGBS-TV  and  ch.  4  WOAI-TV.  KCOR-TV 
reported  Richard  O'Connell  will  be  national 
representative. 

In  other  television  actions  last  week,  FCC 
made  final  its  proposal  to  allocate  ch.  35  to 
Albany-Schenectady-Troy  area  in  lieu  of  the 
channel's  present  allocation  soley  to  Schenec- 
tady. Change  was  requested  by  WTRI  (TV) 
Schenectady,  in  order  to  facilitate  a  move  in  its 
transmitter  site,  opposed  by  WROW-TV  Al- 
bany [B*T,  March  22].  Final  action  drew 
dissent  by  Comr.  Frieda  B.  Hennock. 

The  Commission  turned  down  a  request  by 
Deep  South  Broadcasting  Co.,  operator  of 
WBAM  Montgomery  and  permittee  of  WSLA 
(TV)  Selma,  Ala.,  to  change  call  letters  of  the 
ch.  8  tv  outlet  to  WBAM-TV.  FCC  ruled  the 
combination  call  is  limited  to  dual  operation 
in  the  same  city. 

In  a  ruling  in  the  ch.  8  contest  at  Petersburg, 
Va.,  FCC  denied  a  petition  by  Petersburg  Tv 
Corp.  (WLEE  Richmond,  WITH  Baltimore) 
for  inclusion  of  an  issue  with  respect  to  com- 
parative coverage  between  it  and  competitor 
Southside  Virginia  Telecasting  Corp.  (WSSV). 

FCC  also  turned  down  a  petition  by  Arkan- 
sas Tv  Co.  to  enlarge  hearing  issues  in  ch.  11 
contest  at  Little  Rock,  Ark.,  with  Arkansas 
Telecasters  Inc.  Petitioner  wanted  "availability 
of  funds"  issue  injected  in  the  case.  FCC  in- 
stead gave  the  examiner  authority  to  enlarge 
the  issues  to  permit  such  inquiry,  if  he  wished. 

Two  More  Tulsa  Outlets 
Protest  Muskogee  Grant 

TWO  more  Tulsa  tv  stations  last  week  joined 
KCEB  (TV)  Tulsa  in  protesting  last  month's 
grant  of  Muskogee's  ch.  8  to  the  Tulsa  Broad- 
casting Co.  [B*T,  May  10]. 

The  stations,  KOTV  (TV)  on  ch.  6  and 
KSPG  (TV)  on  ch.  17,  made  much  the  same 
allegations  against  the  Tulsa  Broadcasting  Co. 
grant  as  was  made  two  weeks  ago  by  KCEB, 
which  operates  on  ch.  23.    These  were: 

•  That  the  principal  owners  of  Tulsa  Broad- 
casting Co.  (John  T.  Griffin  and  family)  also 
own  50%  of  KWTV  (TV)  Oklahoma  City  and 
that  there  is  an  overlap  of  Grade,  A  service 
areas  between  that  station  and  the  ch.  8  facility 
in  Muskogee. 

•  That  the  same  interests  also  own  KATV 
(TV)  Pine  Bluff,  Ark.,  and  KTUL  Tulsa, 
KOMA  Oklahoma  City,  and  KFPW  Fort  Smith, 
Ark.,  and  that  this  constitutes  undue  concentra- 
tion of  control. 

•  That  Tulsa  Broadcasting  Co.  had  adver- 
tised heavily  in  the  Tulsa  area  that  the  ch.  8 
Muskogee  station,  KTVX  (TV),  will  be  a 
Tulsa-Muskogee  station,  and  that  in  this  ad- 
vertising prominent  mention  was  made  that  no 
conversions  to  uhf  were  necessary.  The  pro- 
testants  charged  that  there  were  implied  mis- 
representations as  to  the  community  meant  to 
be  served  as  well  as  harmful  attacks  on  uhf  tv, 
thus  raising  the  question  of  character  qualifi- 
cation. 

Both  KOTV  and  KCEB  are  the  only  two 
operating  stations  in  Tulsa  at  present.  The 
former  is  affiliated  with  all  four  networks,  the 
latter  with  NBC  and  DuMont. 

Protests  were  made  under  Sec.  309(c)  of 
the  Communications  Act,  although  officially 
the  KTVX  grant  came  after  a  hearing.  Pro- 
testers claim  that  the  hearing  status  was  more 
technical  than  real,  since  KTVX  received  its 
grant  after  competing  applicants  Oklahoma 
Press  Publishing  Co.  (Muskogee  Phoenix  and 
Times-Democrat)  and  Ashley  L.  Robison  with- 
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You  won't  want 
to  miss  it! 

what?    A  demonstration  of  Collins  new  TV  Microwave  Relay  Link 
where?  NARTB  National  Convention,  Palmer  House,  Chicago 
When?    May  23rd  to  27th 


See  how  Collins  new  TV  relay  equipment  will  simultaneously 
relay  both  video  (NTSC  standard)  and  audio  information 
on  a  common  RF  channel  in  the  6875-7125  megacycle  band. 
See  how  one  or  two  high  fidelity  audio  program  channels 
plus  a  two-way  telephone  channel  can  be  provided. 


YOU  WON'T  WANT  TO  MISS  this  demonstration  of 
Collins  new  TV  relay  link.  (It's  conveniently  located 
near  the  entrance  of  the  Exposition  Hall,  Booth  No.  4.) 
It'll  pay  you  to  stop  by.  Besides  this  informative  demonstration 
you'll  see  Collins'  complete  broadcast  line  —  transmitters, 
remote  control  systems,  studio  and  speech  equipment. 
Don't  miss  the  Collins  booth  at  the  NARTB  Convention. 


Collins  20V, 
1000  Watt 
Transmitter 


Collins  21E, 

5  kw 
Transmitter 


Collins  quality 
Broadcast  Transmitters 

Designed  for  continuous 
high  fidelity  broadcast 
operation  at  any  specified 
frequency  in  the  540-1600 
kc  band  or  any  HF  broad- 
cast band. 

Collins  212A 

Speech  Input  Console 

For  audio  control  in  AM, 
FM  and  TV  broadcast- 
ing. Provides  simplicity 
of  installation,  conveni- 
ent operation  with  maxi- 
mum versatility. 


Supplying  the  broadcast 
industry  with  the  finest 
quality  equipment  .... 


COLLINS  RADIO  COMPANY  Cedar  Rapids,  Iowa 

11  W.  42nd  Street,  NEW  YORK  4       1930  Hi-Line  Drive,  DALLAS  2 
2700  W.  Olive  Avenue,  BURBANK       Dogwood  Rd.,  Fountain  City,  KNOXVILLE 
COLLINS  RADIO  CO.  OF  CANADA,  LTD.,  74  Sparks  Street,  OTTAWA,  ONTARIO 
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drew.  However,  they  said,  if  the  Commission 
refuses  them  standing  under  the  protest  rule, 
then  they  want  a  rehearing  under  Sec.  405 
of  the  Communications  Act. 

KCEB  said  two  weeks  ago  that  it  had  in- 
vested $850,000  in  building  the  uhf  station, 
and  that  it  was  losing  about  $30,000  monthly 
in  anticipated  revenues  following  the  grant  of 
the  Muskogee  facilities. 

Gen.  Teleradio  Claims 
Legal  Station  Limit 

In  reply  to  FCC,  company  says 
that  Director  Poor  is  selling  his 
interest  in  WARE  to  comply 
with  the  rules.  Similarly,  three 
officers,  with  tv  applications 
pending,  have  resigned  elect- 
ed positions  with  company. 

GENERAL  TELERADIO  Inc.  filed  its  formal 
reply  with  FCC  last  week  contending  its  radio 
holdings  should  not  be  held  to  violate  the 
Commission's  multiple  ownership  limitation  of 
seven  stations  [B®T,  April  5].  Firm  indicated 
adjustments  are  being  made  to  comply  with 
the  Commission's  new  rule  interpretations. 

Earlier,  FCC  had  advised  Westinghouse 
Broadcasting  Co.  it  did  not  comply  with  the- 
multiple  ownership  rules  because  of  other 
broadcast  holdings  of  3  of  20  directors  in  parent- 
Westinghouse  Electric  Corp.,  but  WBC  has 
asked  for  a  year  to  comply  with  the  interpreta- 
tion [B©T,  March  29]. 

The  statement  showed  General  Teleradio 
operates   WNAC-AM-FM-TV  Boston,  WOR- 


AM-FM-TV  New  York,  KHI-AM-FM-TV 
Hollywood,  WEAN  Providence,  KFRC  San 
Francisco  and  KGB  San  Diego  and  has  55% 
interest  in  WGTH-AM-TV  Hartford,  with  the 
Hartford  Times  holding  the  remaining' 45%  in 
the  latter. 

FCC  was  informed  that  General  Teleradio 
is  owned  "slightly  more  than  90%"  by  General 
Tire  &  Rubber  Co.  with  R.  H.  Macy  &  Co. 
owning  the  remainder,  slightly  less  than  10%. 
Thomas  F.  O'Neil,  General  Teleradio  presi- 
dent, vptes  the  General  Tire  stock  while  E.  F. 
Chinlund,  Macy  director,  votes  the  Macy  stock, 
FCC -was  told. 

Kilgore  Buys  WARE 

John  B.  Poor,  director,  member  of  the  execu- 
tive committee  and  general  counsel-  of  General 
Teleradio,  is  selling  his  100%  interest  in  WARE 
Ware,  Mass.,  to  comply  with  the  FCC  require- 
ment. WARE  is  sold  for  $43,600  to  H.  Scott 
Kilgore,  owner  of  WKXL  Concord,  N.  H.,  sub- 
ject to  FCC  consent. 

General  Teleradio  advised  the  Commission 
that  the  Gordon  Gray  who  is  its  vice  president 
and  ,  director  has  no  interest  in  WSJS-AM-TV 
Winston-Salem,  N.  C.  He  had  been  confused 
by  FCC  with  the  WSJS  owner  of  the  same 
name. 

General  Teleradio  also  reported  resignations 
of  three  officers  who  are  connected  with  tele- 
vision applications  at  Montgomery,  Ala.,  and 
Oakland,  Calif.,  in  order  to  comply  with  the 
rules. 

Dwight  W.  Martin,  FCC-  was  told,  has  re- 
signed as  vice  president  of  General  Teleradio, 
as  executive  vice  president-director  of  its  sub- 
sidiary, General  Telecasting  Corp.,  and  as  vice 
president-director  of  General-Times  Television 
Corp.,  operator  of  WGTH-AM-TV.  However, 
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he  continues  as  television  consultant  until  FCC 
makes  final  the  initial  decision  to  grant  ch.  5  at 
Mobile,  Ala.,  to  Mobile  Television  Corp.,  of 
which  he  is  president  and  15%  owner  [B*T, 
Feb.  15].  He  then  would  sever  the  remaining 
connection  with  General  Teleradio. 

Similarly,  Ward  D.  Ingrim  has  resigned  as 
vice  president-director  of  General  Teleradio  and 
vice  president  of  its  Don  Lee  Division,  con- 
tinuing only  as  general  manager  of  the  latter. 
He  is  president-treasurer  of  San  Francisco- 
Oakland  Television  Inc.,  contestant  for  ch.  2 
at  Oakland.  General  Teleradio  itself  once  was 
ch.  2  applicant,  but  withdrew. 

William  D.  Pabst  has  resigned  as  director  of 
General  Teleradio  and  vice  president  of  its 
Don  Lee  Division,  but  continues  as  general 
manager  of  KFRC.  He  is  executive  vice  presi- 
dent-secretary of  San  Francisco-Oakland  Tele- 
vision, FCC  was  told. 

General  Teleradio  informed  FCC  that  in  the 
event  the  San  Francisco-Oakland  tv  application 
is  granted,  it  will  purchase  and  lease  to  the 
grantee  all  of  the  facilities  needed  for  its  tv  sta- 
tion operation,  the  lease  to  run  10  years  at  cost 
of  facilities  plus  6%  per  year  on  the  unpaid 
balance  of  the  base  rental.  General  Teleradio 
contended  FCC  has  approved  other  such  lease 
arrangements. 

General  Teleradio  also  held  that  its  option 
to  purchase  up  to  40%  in  the  proposed  station 
after  July  1,  1957,  and  before  Jan.  1,  1958,  is 
only  a  legal  right  and  "cannot  conceivably  be 
charged  ...  as  an  'interest'." 

As  to  confusion  about  the  O'Neil  family 
because  of  similarity  of  names,  General  Tele-  . 
radio  explained  that  W.  F.  O'Neil  (generally 
identified  as  W.  O'Neil)  is  president,  chairman 
of  the  board  and  a  minority  stockholder  in 
General  Tire  &  Rubber.  William  M.  O'Neil^ 
son  of  W.  O'Neil,  is  president,  director  and 
sole  owner  of  WJW  Cleveland  and  a  minority1 
stockholder  in  General  Tire  &  Rubber, 

William  M.  O'Neil  has  exercised  no  voice  in 
General  Tire  affairs  and  will  not  do  so  in  the- 
future,  while  W.  O'Neil  has  nothing  to  Say; 
about  WJW  'operation  or  policy,  hence  the 
"intent"  of  the  multiple  ownership  rule  is  ob- 
served. FCC  was  told.  The  Commission  was 
asked  to  waive,  the  specific  application  of  the 
rule,  however,  should  it  apply. -  - 

Thomas  F.  O'Neil,  another  son  of  W*.  O'Neil,- 
is  *  General  Teleradio-  president,  while  M.  G. 
O'Neil,  also  a  son,  is.  a  director  of  General  Tele- 
radio. 

The  reply  called  attention  to  radio  holdings 
of  one  Macy  officer,  although  "it  does  not  ap- 
pear pertinent"  to  the  multiple  ownership 
issue.  James  F.  Brownlee,  director  and  less 
than  1%  owner  of  Macy,  is  chairman  and 
4.95%  owner  of  WKLO-AM-TV  Louisville. 
He  also  is  a  director  of  Whitney  Co.,  which 
has  purchased  KOTV  (TV)  Tulsa  for  $4  mil- 
lion, subject  to  FCC  approval  [B*T,  April  12]. 

KOTA,  WGKV,  KSGA 
TRANSFERS  APPROVED 

APPROVAL  was  given  by  FCC  last  week  to 
the  transfer  of  control  of  KOTA-KOZY  (FM) 
Rapid  City,  S.  D.,  WGKV-AM-FM  Charleston, 
W.  Va.,  and  KSGA  Cottage  Grove,  Ore.  In 
both  the  WGKV  and  KSGA  cases,  Commis- 
sioners Hennock  and  Bartley  dissented. 

Control  of  KOTA-KOZY  (FM)  was  trans- 
ferred from  Robert  J.  Dean  and  associates  to 
Helen  S.  Duhamel  through  sale  of  84.49% 
interest  for  $1-48,200.  Miss  Duhamel,  previously 
a  director  and  15.51%  stockholder  of  the  sta- 
tions, now  will  be  sole  owner. 

Robert  J.  Dean  had  been  considered  in  1953 
as  a  candidate  for  the  vacancy  on  the  FCC 
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created  by  the  expiration  of  the  term  of  the 
veteran  Democrat.  Paul  A.  Walker  [B«T,  May 
25]. 

At  Charleston,  control  of  WGKV  was  trans- 
ferred from  R.  M.  Venable  and  associates  to 
William  D.  Birke  and  six  others  through  sale  of 
145  shares  of  stock  for  S25.000.  Remaining 
shares  of  stock  will  be  redeemed  for  $50,000. 

Mr.  Birke  and  associates  are  owners  of 
WSAZ-AM-TV  Huntington.  W.  Va.,  and  pub- 
lish the  Huntington  Herald-Dispatch. 

KSGA  Cottage  Grove  was  sold  by  W.  Gor- 
don Allen  and  associates  to  Orlo  M.  Bagley, 
local  businessman,  for  $27,200. 

Other  sales  receiving  FCC  approval  are: 

WHAV  Haverhill,  Mass. — Assignment  of  license 
from  the  Haverhill  Gazette  Co.  to  WHAV  Broad- 
casting Co.  for  $38,000. 

KTAC  Tacoma,  Wash. — Transfer  of  control  of 
Tacoma  Broadcasters  Inc.  to  Jerry  P.  Geehan 
through  purchase  of  140  shares  of  stock  for 
S9.000. 

FCC  Approves  Relay  Systems 
Bringing  Networks  to  4  TVs 

MODIFICATION  of  existing  microwave  relay 
facilities  between  New  Orleans  and  Livonia, 
La.,  was  granted  by  FCC  last  week  to  Ameri- 
can Telephone  &  Telegraph  Co.  Long  Lines 
Div.  in  order  to  provide  network  service  for 
KALB-TV  Alexandria,  La.  Total  of  178  chan- 
nel miles  is  involved  with  project  cost  estimated 
at  $315,000. 

Similar  relay  modifications  were  approved 
for  microwave  stations  at  Bear  Hill,  Mass.,  and 
Chester.  N.  H.,  to  provide  network  service  to 
WMUR-TV  Manchester,  N.  H.  Project  costs 
$100,000  and  involves  51  channel  miles. 

AT&T  also  was  granted  modification  of 
existing  relays  to  carry  network  service  from 
Kansas  City  to  KYTV  (TV)  Springfield,  Mo., 
covering  181  channel  miles  at  cost  of  $75,000. 

Pacific  Telephone  &  Telegraph  Co.  was 
awarded  permits  for  two  new  relays  to  carry 
network  service  from  San  Francisco  to  KSBW- 
TV  Salinas,  Calif.  Cost  is  $127,200. 

WCKY  Takes  Issue  With  FCC 
In  Harlingen  Skywave  Case 

TAKING  issue  with  the  FCC,  WCKY  Cin- 
cinnati filed  its  reply  brief  in  the  Harlingen, 
Tex.,  daytime  skywave  case  in  the  Washington 
U.  S.  Court  of  Appeals  last  week.  The  FCC 
had  filed  its  brief  in  the  case  two  weeks  ago. 

WCKY  took  issue  with  the  Commission's 
arguments,  maintained  that  it  was  entitled  to  a 
hearing  on  its  complaint  that  it  would  suffer 
interference  from  the  CP  for  50  kw  non-direc- 
tional daytime  operation  held  by  KGBT  Har- 
lingen, Tex. 

KGBT  (formerly  KSOX)  is  asking  the  court 
to  force  the  Commission  to  restore  its  full  pro- 
gram test  authority  to  operate  with  50  kw  day- 
time, non-directional,  and  to  take  action  on  its 
application  for  a  regular  license.  Pending  the 
judicial  ruling,  the  FCC  stayed  the  effectiveness 
of  its  order  which  has  forced  KGBT  to  operate 
with  a  directional  antenna  during  the  daytime. 

WCKY  is  asking  the  court  to  require  that 
the  Commission  withdraw  its  approval  of  50  kw 
daytime,  non-directional  operation  for  KGBT 
on  the  ground  that  it  causes  interference  within 
its  protected  contour.  Both  stations  operate  on 
1530  kc,  with  WCKY  the  dominant  station  on 
that  frequency. 

The  Commission  opposes  both  requests. 
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LAMB  ASKS  COURT  TO  SPUR  FCC  HEARING 


Broadcaster-Publisher  Edward 
Lamb's  attorneys  ask  U.  S.  Dis- 
trict Court  of  D.  C.  to  enjoin  the 
FCC  from  'unconstitutionally' 
placing  burden  of  proof  on  Mr. 
Lamb  in  its  charges  of  com- 
munist association  in  a  pro- 
jected hearing  for  license  re- 
newal of  WICU  (TV)  Erie.  They 
also  charge  bribery  and  other 
illegal  maneuverings. 

BROADCASTER-publisher  Edward  Lamb 
went  to  court  last  week  to  protest  FCC's  delay 
in  conducting  the  public  hearing  of  its  charges 
that  Mr.  Lamb  misrepresented  former  commu- 
nist associations.  Mr.  Lamb  denies  the  al- 
legations of  former  Red  ties  as  a  "smear"  and 
has  offered  $10,000  to  anyone  who  can  prove 
the  allegations  [B*T,  May  10]. 

The  hearing  before  FCC  involves  license 
renewal  of  Mr.  Lamb's  WICU  (TV)  Erie,  Pa. 

The  court  suit  charges  FCC  investigators 
with  offering  at  least  one  bribe  to  solicit  false 
testimony  against  Mr.  Lamb. 

FCC  Chairman  Rosel  Ff.  Hyde  said  the 
charge  of  bribery  would  be  looked  into.  He 
asserted,  "The  Commission  certainly  never 
authorized  any  such  practice." 

Comr.  John  C.  Doerfer  also  told  reporters 
he  knew  nothing  about  any  false  testimony. 
"If  true,  it  would  not  be  condoned  by  the 
Commission,"  he  said,  pointing  out  Mr.  Lamb 
will  have  "a  full,  fair  and  public  hearing"  and 
his  attorneys  will  have  the  opportunity  to 
cross-examine  witnesses. 

The  Washington  law  firm  of  McGrath  & 
Brown,  headed  by  former  U.  S.  Attorney  Gen- 
eral J.  Howard  McGrath,  asked  the  U.  S. 
District  Court  of  D.  C.  to  enjoin  the  seven 
Commissioners  "individually  and  as  members 
of  the  FCC"  from  "proceeding  in  an  illegal 
and  unconstitutional  manner." 

The  court  complaint  contends  that  FCC's 
license  renewal  hearing  on  WICU  unconstitu- 
tionally places  burden  of  proof  upon  Mr.  Lamb 
rather  than  upon  FCC  which  not  only  brought 
the  charges,  but  is  hearing  the  case.  The  court 
suit  also  points  out  that  the  Commission  il- 
legally has  refused  to  divulge  the  specific 
sources  of  its  charges  and  its  informers  until 
the  hearing  itself. 

Bribe  Charged 

The  court  suit  contends  that  after  FCC 
made  its  charges  against  Mr.  Lamb  public, 
FCC  sent  "at  least  three  investigators"  to 
Toledo  and  Erie  "who  have  attempted  to  in- 
duce citizens  of  those  communities,  falsely  to 
testify  that  plaintiff  Lamb  was  in  fact  affiliated 
or  associated  with  the  Communist  Party;  and 
in  this  connection  they  have  offered  and  caused 
to  be  offered  at  least  one  bribe  for  such  false 
testimony.  Said  investigators  have  further  said 
publicly,  'We  are  going  to  get  Lamb  and  take 
WICU  away  from  him'." 

The  court  complaint  noted  that  the  allega- 
tions against  Mr.  Lamb  have  been  cleared  by 
FCC  inquiry  at  least  six  times  in  the  past  and 
that. the  newest  probe  has  resulted  in  delays 
up  to  two  years  on  processing  of  Lamb  appli- 
cations. Mr.  Lamb  charges  that  the  repeated 
probes  are  hurting  his  reputation  and  injuring 
his  various  businesses,  as  well  ,as  reducing  the 
value  of  his  broadcast  properties. 

Besides  WICU,  Mr.  Lamb  has  television 
applications  pending   for  ch.    1 1    at  Toledo, 


where  he  operates  WTOD,  and  ch.  9  at  Orlan- 
do, where  he  owns  WHOO.  Radio  affiliate  of 
WICU  is  WIKK  Erie.  He  holds  permit  for 
ch.  23  WMAC-TV  Massillon,  Ohio,  and  has 
pending  a  bid  to  buy  ch.  47  WTVQ  (TV) 
Pittsburgh. 

FCC's  charges  in  the  WICU  case  also  have 
been  set  forth  by  the  Commission  in  its  letters 
notifying  Mr.  Lamb  of  hearing  on  the  Toledo 
and  Orlando  tv  applications,  in  contests  with, 
others  in  those  cities. 

Holding  that  the  WICU  case  may  take  two 
to  four  years  to  reach  final  conclusion,  mean- 
while holding  up  action  on  all  of  the  other 
Lamb  applications,  the  court  petition  asserts 
that  neither  FCC  "nor  any  other  person"  have 
charged  Mr.  Lamb  with  failure  "to  operate  all 
licensed  communication  facilities  with  com- 
plete devotion  to  the  highest  public  interest. 
On  the  contrary,  plaintiffs  have  fostered  and 
contributed  in  many  ways  to  the  educational, 
religious  and  cultural  values  of  the  community 
and  the  nation.  Plaintiff  Lamb's  instruments 
of  communication  have  won  numerous  awards 
and  citations  for  public  service  from  many 


To  Keep  WSUN-AM-TV 

CITY  COUNCIL  of  St.  Petersburg,  Fla., 
has  voted  5-to-2  to  stay  in  the  broad- 
casting business  and  has  turned  down 
bids  for  long-term  leasing  of  WSUN- 
AM-TV  there  [B»T,  May  3,  April  12]. 
The  council  refused  the  high  bid  of 
Edward  Lamb  (20  years  for  $2.3  mil- 
lion )  on  the  ground  the  city  might  be- 
come involved  in  long-drawn  litigation 
in  view  of  Mr.  Lamb's  troubles  with 
FCC  (see  story  this  page).  The  bid  of 
Original  Amateur  Hour's  Ted  Mack  and 
his  associates  (25  years,  $1.15  million) 
was  declined  as  too  low. 


worthy  elements  and  groups." 

The  petition  asks  the  court  to  declare  FCC 
is  not  authorized  by  statute  to  "inquire  as  to 
alleged  past  Communist  affiliation  or  associa- 
tion" and  that  "questions  as  to  such  past  affili- 
ation have  been  finally  determined  for  admin- 
istrative purposes  before  the  Commission  in 
favor  of  plaintiff,  Edward  Lamb,  and  that  the 
Commission  is  bound  by  said  determination." 

The  court  is  asked  to  rule  that  any  inquiry 
as  to  the  truth  of  Mr.  Lamb's  previous  testi- 
mony must  be  on  the  basis  of  Sec.  312  of  the 
Communications  Act  rather  than  Sec.  309(b) 
so  as  to  put  burden  of  proof  upon  the  Com- 
mission instead  of  Mr.  Lamb.  The  court  is 
requested  to  forbid  a  Sec.  309  hearing  but  to 
order  FCC  to  "proceed  with  all  reasonable 
dispatch  to  set  upon  the  plaintiff's  applications 
now  pending  before  it  in  accordance  with  the 
rules  of  law  and  statutory  interpretation  an- 
nounced by  this  court." 

The  pleading  was  signed  by  Russell  Morton 
Brown  of  McGrath  &  Brown.  Mr.  McGrath 
is  executive  vice  president  of  Lamb  Enterprises 
Inc. 

In  a  public  statement  issued  concurrent  with 

filing  of  the  court  suit,  Mr.  Lamb  said: 

About  a  year  ago,  certain  personnel  changes 
took  place  on  the  FCC.  Although  I  had  been 
found  qualified  in  every  respect  on  many  occa- 
sions before  that  time,  I  suddenly  had  my  most 
routine  applications  held  up.  Every  effort  we 
made  for  a  hearing  was  repulsed.  Then  there 
were  mysterious  suggestions  that  they  had  in 
their  files  some  sort  of  "communist  association" 
charges  by  unnamed  persons.  The  FCC  refused  to 
name  my  accusers  or  give  me  a  public  hearing 


on  any  of  the  charges.  I  even  offered  a  reward 
to  anyone  who  could  disprove  my  non-communist 
affidavits. 

Although  I  do  not  want  to  hold  up  the  advent 
of  any  additional  tv  stations,  it  should  be  re- 
membered that  the  FCC  granted  me  a  license  to 
the  Massillon-Canton  station  and  then  proceeded 
to  sit  with  the  matter  for  more  than  a  year. 

Naturally,  I  feel  much  better  that  my  counsel 
has  determined  to  go  into  a  court  of  competent 
jurisdiction  to  protect  .my  name  and  my  prop- 
erties. Somehow,  I  feel  better  knowing  that  we 
will  have  a  hearing  before  an  impartial  tribunal 
which  proceeds  according  to  the  judicial  rules  of 
fair  play. 

Lee  Against  Strict 
Media  Diversification 

The  FCC  should  not  deny  radio- 
tv  facilities  to  newspapers 
merely  to  diversify  mass  com- 
munications media,  says  FCC 
Comr.  Robert  E.  Lee  in  talk  to 
Minneapolis  group. 

NEWSPAPERS  should  not  be  denied  radio-tv 
facilities  merely  to  diversify  the  media  of  mass 
communications,  FCC  Comr.  Robert  E.  Lee 
said  Monday  in  a  talk  before  the  Minneapolis 
Radio  and  Television  Council. 

"While  adhering  to  the  general  philosophy 
of  the  Communications  Act  that  there  should  be 
diversification  of  control  of  communications 
media  insofar  as  possible,"  Comr.  Lee  asserted, 
"I  do  not  feel  that  a  newspaper  could  or  should 
be  denied  a  broadcast  outlet  merely  because  it 
is  engaged  in  another  type  of  communication 
business.  On  the  contrary,  I  believe  there  are 
certain  advantages  and  economies  in  many  cases 
of  common  operation  of  newspaper  and  radio 
facilities. 

"Therefore,  instead  of  blanket  condemnation 
of  the  dual  ownership  policy  per  se,  I  believe 
each  case  should  be  considered  on  its  merit 
and  contribution  to  the  public  interest." 

Outlining  the  present  problems  of  set  con- 
version, transmitter  power  and  programs  at- 
tending uhf,  Comr.  Lee  said  color  television 
presents  still  another  problem  since  "there  is 
a  big  gap  between  the  adoption  of  standards 
and  the  rendition  of  a  service  under  those 
standards." 

He  cited  the  chicken-and-egg  relationship  of 
high  station  costs  and  high  receiver  costs  for 
color,  observing,  "Stations  do  not  convert  be- 
cause there  are  no  receivers.  .  .  .  There  are  no 
receivers  because  the  stations  do  not  convert." 

"It  may  be,"  he  conjectured,  "that  this 
dilemma  poses  an  opportunity  for  uhf  stations 
to  offer  something  new  in  tv  and  thus  attract 
an  audience  and  encourage  set-buying." 

Indicating  his  free-enterprise  philosophy  re- 
quires the  view  that  FCC  should  not  furnish 
economic  help  to  uhf  stations,  Comr.  Lee  said, 
"A  station  should  take  objective  stock  of  the 
local  situation  and  determine  at  the  outset 
whether  it  could  reasonably  expect  to  be  suc- 
cessful if  it  had  the  ultimate  in  conversion 
of  sets." 

He  pointed  out,  "It  is  possible  that  some  com- 
munities are  unable  to  support  more  than  one 
station  and  that  additional  stations  are  doomed 
to  fail  whether  they  are  vhf  or  uhf. 

"It  is  interesting  to  note  that  as  of  Jan.  1, 
1954,  there  were  only  87  cities  in  the  U.  S. 
having  competitive  daily  newspaper  publica- 
tions. There  are  18  states  that  do  not  have  a 
single  city  within  their  confines  with  competi- 
tive daily  publications." 

Comr.  Lee  also  complimented  the  state  on 
two  of  its  native  sons,  Stanley  Hubbard  of 
KSTP-AM-TV  St.  Paul-Minneapolis  and  Earl 
Gammons,  CBS  vice  president  in  Washington. 
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Facts  Forum  Tax  Sheet 
Gets  Hill,  IRB  Scrutiny 

Internal  Revenue  Bureau  re- 
portedly looking  into  H.  L. 
Hunt's  enterprise,  turns  over 
tax  return  to  House  probers. 

FACTS  FORUM  organization,  which  has 
plunked  into  the  middle  of  the  radio-tv  pro- 
gram business,  was  caught  up  in  a  Washington 
news  swirl  last  week. 

By  the  end  of  the  week,  these  developments 
had  occurred: 

•  Revelation  by  the  counsel  for  a  special 
House  investigating  committee  that  Facts  Forum 
is  the  subject  of  a  careful  check  by  the  Internal 
Revenue  Bureau.  The  Bureau  reportedly  wants 
to  know  if  the  organization  should  continue  to 
be  tax  exempt. 

•  Disclosure  by  a  committee  member,  Rep. 
Wayne  L.  Hays  (D-Ohio),  that  independently 
from  the  committee  he  is  digging  up  "facts" 
on  the  organization. 

•  Also,  the  Ohio  Congressman  asked  the 
committee  to  bring  H.  L.  Hunt,  Texas  oil  mil- 
lionaire and  chief  financial  backer  of  Facts 
Forum,  before  the  committee  for  questioning. 

The  committee,  chairmanned  by  Rep.  Carroll 
Reece  (R-Tenn.),  is  getting  an  investigation 
underway  to  determine  whether  any  tax-exempt 
educational  and  philanthropic  organizations 
I J  have  used  unwarranted  propaganda,  encouraged 
subversive  activities,  or  neglected  "pro-Ameri- 
can" purposes. 

The  question  of  Facts  Forum  came  up  Tues- 
day as  the  House  special  committee  investigat- 
ing foundations  laid  groundwork  for  its  study. 

Rep.  Hays  demanded  during  a  public  hear- 
ing that  the  committee  look  into  Facts  Forum 
which  he  said  presented  programs  which  give 
a  "biased"  presentation.  Committee  counsel 
Rene  A.  Wormser  then  revealed  that  the  staff 
had  obtained  tax  returns  of  Facts  Forum  from 
•  the  Internal  Revenue  Bureau.  Later,  Mr.  Worm- 
ser told  B*T  that  the  Bureau  was  checking  into 
the  tax  return. 

Ford  Inquiry 

The  Facts  Forum  incident  occurred  during 
a  discussion  of  the  activities  of  the  Ford  (which 
funnels  some  funds  into  radio  and  tv,  including 
educational  tv),  Carnegie  and  Rockefeller 
Foundations.  Mr.  Wormser  said  it  would  be  at 
least  another  month  before  the  committee  could 
schedule  the  Ford  Foundation. 

Rep.  Hays  told  B»T  that  his  independent 
investigation  would  get  underway  immediately. 
He  said  he  would  inspect  "scripts  and  trans- 
cripts" and  sift  over  "numerous  complaints" 
i  !  that  the  programs  are  not  serving  the  public 
interest  because  of  an  alleged  "one  sidedness" 
presentation  of  a  public  issue. 

The  Congressman  said  he  has  received  some 
complaints  from  radio  stations  "who  won't 
carry  the  programs."  However,  Rep.  Hays  em- 
phasized he  wanted  only  "to  develop  the  facts. 
It  may  be  they  are  in  the  clear." 

Chairman  Reece  said  "foundations  generally" 
:      will  be  invited  to  testify  but  made  no  commit- 
ment on  Facts  Forum.    He  said,  however,  that 
if  any  tax-exempt  group  (Facts  Forum  is  ex- 
empt because  it  is  classified  as  a  non-profit, 
;.      educational  institution)  "contributes  money  for 

political  purposes  it  should  be  brought  out." 
.  '      Facts  Forum  has  been  under  fire  by  Demo- 
crats who  claim  the  group  supports  Sen.  loseph 
R.  McCarthy  (R-Wis.). 

The  organization  also  was  bitterly  attacked 
by  Sen.  A.  S.  Mike  Monroney  (D-Okla.)  during 
Senate  consideration  of  FCC  Comr.  Robert  E. 


HOW  HIGH  IS  UP? 

BUICK  VAULTS  INTO 


The  Flint-made  "big,  beautiful  Buick"  has  achieved  such  great  popularity 
it  has  invaded  the  lower-price  field  and  threatens  the  sales-leadership 

of  America's  "Big  Three"  cars  This,  of  course,  means  an  even 

BUSIER  Flint  with  TWO  of  its  products  breaking  sales  records.  And  a 
BUSIER  Flint  means  a  BIGGER  Flint  (293,400  people  LAST  year!)  and  a 
RICHER  Flint  ($392,193,000  in  retail  sales  LAST  year!).  This  means  MORE 
workers,  MORE  sales,  MORE  prospects  for  your  sales  message  over  WFDF 
-FIRST  in  FABULOUS  FLINT  .  .  .  and  remember-"When  bigger  records 
are  made,  Flint  will  BREAK  'em!" 

FLINT,  MICHIGAN 

—  B— 

AFFILIATE 

"Our  32nd  Year  in  Flint" 

Represented  by  the  KATZ  AGENCY 

Associated  with:  WOOD  and  WOOD-TV  Grand  Rapids 
WFBM  and  WFBM-TV  Indianapolis  —  WEOA  Evansville 
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Lee's  nomination.  Comr.  Lee's  only  associa- 
tion with  the  organization  was  as  its  first  moder- 
ator on  the  initial  forum  show. 

Mr.  Hays,  speaking  of  Facts  Forum  to  the 
committee,  said,  "That  outfit  not  only  uses 
propaganda,  but  tries  to  defeat  Congressmen 
like  me.  I  know  the  staff  is  small  and  has  a 
lot  of  work  to  do.  But  I'd  like  to  see  Mr. 
Hunt  called  in.    That  would  satisfy  me." 

A  few  weeks  ago,  it  was  revealed  that  a  bid 
from  Mr.  Hunt  to  place  a  new  series  of  Facts 
Forum  radio  shows  on  NBC  had  been  refused 
by  that  network  [At  Deadline,  May  3]. 

Mr.  Hunt  disclosed  earlier  he  is  negotiating 
for  a  15-minute.  five-days-a-week  program  to 


be  carried  by  a  radio  network  featuring  a  dis- 
cussion of  controversial  issues  by  a  conserva- 
tive and  a  liberal  commenator  [B»T,  April  26]. 

Mr.  Hunt  estimates  he  spends  about  $6-7,000 
a  week  on  production  for  Facts  Forum  radio 
and  tv  shows  now  on  the  air  and  carried  free 
as  public  service;  Answer  for  Americans  on 
ABC-TV  and  ABC  Radio;  Reporters  Roundup 
and  State  of  the  Nation  on  Mutual;  Facts 
Forum  Radio  Show  on  400  individual  radio 
outlets  and  Facts  Forum  Tv  Show  on  75  indi- 
vidual tv  stations. 

Facts  Forum  also  operates  a  nation-wide  free 
circulating  library,  a  speakers'  bureau,  a  month- 
ly publication  and  essay  contests. 


FCC  Letter  Questions 
KOLN-TV  Transfer 

APPLICATION  of  lohn  E.  Fetzer  for  FCC 
consent  to  transfer  the  ch.  12  facilities  of 
KOLN-TV  Lincoln  to  the  U.  of  Nebraska  "indi- 
cates necessity  of  a  hearing,"  Mr.  Fetzer  was 
advised  last  week  in  a  pre-hearing  McFarland 
letter  issued  by  the  Commission. 

Mr.  Fetzer  recently  received  approval  for 
purchase  of  ch.  10  KFOR-TV  Lincoln  on  con- 
dition he  dispose  of  his  ch.  12  station,  which  he 
proposes  to  transfer  to  the  university  [B*T, 
March  29]. 

Pending  formal  action  by  the  school's  board 
of  regents,  Mr.  Fetzer  would  transfer  the  ch. 
12  facilities  and  transmitting  equipment  to 
Byron  J.  Dunn,  president  of  the  National  Bank 
of  Commerce  of  Lincoln,  as  trustee  for  the 
university.  Mr.  Fetzer  will  retain  the  KOLN- 
TV  call,  switching  it  to  the  ch.  10  operation. 

Mr.  Fetzer  bought  ch.  12  KOLN-TV  (Corn- 
husker  Radio  &  Television  Corp.)  last  summer 
for  $650,000.  He  bought  ch.  10  KFOR-TV  for 
$300,000  early  this  year.  The  ch.  12  trans- 
mitter and  antenna  equipment  is  to  be  sold  to 
the  university  for  $100,000. 

Mr.  Fetzer  told  B»T  he  feels  the  FCC  ques- 
tions can  be  answered  without  hearing.  In  no 
event,  he  said,  would  the  matter  interfere  with 
construction  of  new  ch.  10  facilities. 

FCC's  letter  stated  in  part: 

As  you  are  aware,  this  application  involves  the 
assignment  of  a  television  construction  permit 
to  a  trustee,  Byron  J.  Dunn,  who  is  to  operate 
the  station  in  cooperation  with  the  U.  of  Nebras- 
ka with  the  intention  that  the  university  or  some 
other  educational  institution  will  take  over  the 
permit  itself  in  the  future.  The  physical  prop- 
erties connected  with  the  operation  will  con- 
tinue to  be  owned  by  Cornhusker  Radio  &  Tele- 
vision Corp.,  who  will  be  the  owner  and  operator 
of  the  only  other  commercial  television  station 
in  Lincoln.  Cornhusker  will  not  only  own  the 
physical  properties  being  used  by  the  trustee, 
but  will  maintain,  operate  and  furnish  engineer- 
ing counsel  and  advice  to  the  trustee  and  actually 
operate  the  transmitter.  Moreover,  Cornhusker 
has  agreed  to  reimburse  the  trustee  for  reason- 
able expenses  necessarily  incurred  in  carrying 
out  the  trust,  if  donated  funds  are  not  available 
for  that  purpose. 

The  application  states  that  the  university  will 
have  the  option  to  purchase  the  physical  assets 
of  the  station  and  will  furnish  program  material 
and  personnel  and  that  the  university  "is  able 
to  employ  at  least  $75,000  in  its  television  ac- 
tivities each  fiscal  year."  There  is,  however,  no 
commitment  from  the  U.  of  Nebraska  itself  in 
these  matters,  since  the  trust  agreement  and  the 
application  are  signed  only  by  Cornhusker  and 
the  trustee.  Moreover,  the  application  contains 
no  information  as  to  the  relationship  between 
the  trustee  and  the  university  and  the  trustee 
and  Cornhusker,  or  with  respect  to  who  picked 
the  trustee,  the  university  or  Cornhusker. 

Upon  consideration  of  all  of  the  above-men- 
tioned factors,  the  Commission  is  unable  at  this 
time  to  find  that  a  grant  of  the  subject  applica- 
tion would  be  in  the  public  interest,  convenience, 
and  necessity.  We  have  noted  the  statement 
that  the  trustee  will  have  complete  control  over 
the  operation  of  the  station.  However,  upon 
consideration  of  the  facts  reflected  in  the  appli- 
cation before  us,  serious  question  is  raised 
whether  approval  of  the  application  would  not  be 
inconsistent  with  the  provisions  of  the  Commis- 
sion's duopoly  rules  (Sec.  3.636)  and  policies 
prohibiting  ownership,  control,  or  interest  by  one 
party  in  two  television  stations  in  the  same  com- 
munity. We  have  not  been  able  to  conclude 
from  the  facts  before  us  that  under  the  pending 
proposal  Cornhusker  would  not,  in  fact,  be  in 
a  position  to  exercise  a  substantial  influence  in 
two  television  stations  in  the  same  community 
if  we  were  to  approve  the  pending  application. 

KHAS  Clear  in  Ch.  5  Bid 

APPLICATION  of  KHAS  Hastings,  Neb.,  for 
a  new  tv  station  on  ch.  5  was  put  in  the  clear 
in  hearing  status  last  fortnight  as  FCC  approved 
dismissal  of  the  competing  bid  of  Strand  Amuse- 
ment Co.  Strand  told  the  Commission  that  be- 
cause of  the  "financial  involvements"  and  the 
changed  picture  in  tv  this  past  year,  it  decided 
to  drop  its  application. 


Last  year  WIBW  listeners  wrote  us  130,093  pieces  of  com- 
mercial mail.  They  sent  money.  They  ordered  merchandise. 
They  asked  for  information.  AND  they  sent  wrappers  and 
boxtops— which  meant  'they  had  both  listened  and  acted. 

WIBW  is  the  medium  that  got  the  action  out  of  them.  It'll 
get  the  same  kind  of  sales  action— either  by  mail  or  in  stores 
—for  YOUR  product,  too.  WIBW— the  radio  station  Kansas 
farmers  listen  to  most*— serving  the  Kansas  farm  market. 

*  Kansas  Radio  Audience  '53, 


WIBW  -CBS  RADIO,  TOPEKA.  KANSAS 
Ben  Ludy,  Gen.  Mgr.  WIBW,  WIBW -TV,  KCKN 
Rep:  Capper  Publications,  Inc. 
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FCC  Sees  DuMont  Color 

ONE-DAY  trip  to  Allen  B.  DuMont 
Labs  was  made  by  FCC  Chairman  Rosel 
Hyde  and  other  members  of  the  Com- 
mission Friday  to  observe  DuMont  color 
television  developments,  including  the 
new  19-in.  viewing  tube  [B«T,  May  3]. 
Several  officials  of  the  Commission  en- 
gineering staff  and  Broadcast  Bureau  also 
went  along.  Host  at  the  demonstration 
was  Dr.  Allen  B.  DuMont. 


Radio-Tv  Ads  Cleared 
For  McCarthy-Army 

Sen.  Mundt  says  decision  is  ra- 
dio-tv's  reward  for  services 
and  value  rendered. 

A  SIZABLE  segment  of  the  broadcast  industry 
last  week  got  a  pat  on  the  back  and  a  chance 
to  get  paid  for  some  of  the  public  service  ren- 
dered in  covering  the  McCarthy-Army  hearings. 

The  Senate  Investigations  subcommittee's  act- 
ing chairman.  Sen.  Karl  E.  Mundt  (R-S.  D.), 
announced  the  subcommittee  is  permitting 
limited  sponsorship  of  the  hearings. 

At  the  same  time,  ABC-TV  and  DuMont  en- 
larged their  coverage  to  5Vi  hours  daily,  start- 
ing last  Thursday,  to  conform  with  the  ex- 
panded times  of  the  hearing  itself.  Spokes- 
men for  both  networks  said  the  decision  was 
made  to  accommodate  viewers. 

It  appeared  that  a  Congressional  precedent 
had  been  set  because  there  is  no  previous  situ- 
ation of  official  committee  proceedings  telecast 
under  any  form  of  commercial  sponsorship. 

Some  Senators  thought  the  new  ruling  would 
encourage  wider  distribution  of  proceedings. 
Sen.  Charles  E.  Potter  (R-Mich.),  a  subcom- 
mittee member  and  also  chairman  of  the 
Senate  Commerce  communications  unit,  said 
he  was  against  the  decision.  "We  have  no  con- 
trol over  advertising,  and  I  don't  think  it  adds 
to  the  dignity  of  the  Senate,"  he  was  quoted. 

After  disclosure  of  the  subcommittee's  de- 
cision on  advertising,  which  Sen.  Mundt  told 
a  newsman  had  been  made  partly  because  the 
networks  were  being  hurt  financially,  Thomas 
F.  O'Neil,  Mutual  president,  said: 

"Mutual  has  carried  these  hearings  as  a 
public  service  and  will  continue  to  do  so.  We 
are,  however,  happy  that  limited  sponsorship  is 
permissible  to  help  defray  costs. 

"Accordingly  we  are  authorizing  our  affili- 
ates to  permit  sponsorship  of  the  highlight  pro- 
gram we  present  every  weekday  evening  from 
10:30-11  p.m.  EDT,  under  conditions  laid 
down  by  the  Senate  Committee  on  general 
operations." 

Both  DuMont  and  ABC  were  trying  to  line 
up  sponsors  as  B«T  went  to  press. 

Sen.  Mundt's  statement,  follows: 

The  subcommittee  is  relaxing  its  rule  on  spon- 
sorship to  this  extent:  In  recognition  of  the  value 
and  services  of  live  coverage  of  the  committee 
hearings  as  we  have  observed  the  results: 

Whenever  a  hearing  is  carried  in  its  entirety 
without  interruptions  by  commentary  it  will  be 
permissible  to  have  announcements  made  at  the 
beginning  and  during  any  official  recess  of  the 
committee,  which  say  the  following: 

"These  hearings  are  brought  to  you  in  their 
entirety  without  commentary  as  a  public  service 
under  the  sponsorship  of   " 

While  the  subcommittee  does  not  want  to  bar 
any  particular  kind  of  advertising  it  is  hoped 
that  the  networks  will  use  good  judgment  in  the 
types  of  sponsorship  which  they  secure,  since 
these  televised  hearings  will  be  going  into  homes 
and  some  school  classrooms. 

So  it  is  felt  that  if  this  relaxation  of  rule  is 
to  be  successful  that  the  networks  should  use 
good  judgment  in  selecting  these  sponsors. 

Coverage  news  elsewhere  in  the  nation: 

In  Philadelphia,  WIP  claimed  it  was  the  only 
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UJTflR^  IS  FIRST 


585  out  of  700  Daytime  Minutes 
All  of  the  300  Nightime  Minutes 

From  7  A.  M.  to  Midnight  no  station  can 
challenge  the  dominance  of  WTAR  with  a 
powerful  line-up  of  the  full  CBS  schedule 
and  established  local  personalities.  Pulse 
proves  this  conclusively  showing  WTAR 
first  in  82.1%  of  daytime  minutes  and 
100%  at  night.  Profit  by  these  facts  — 
choose  only  WTAR,  for  radio  in  Norfolk. 

The  Norfolk  Poise  Survey,  February,  1954. 


NORFOLK 


Represented  By  Edward  Pelry  &  Co.,  Inc. 


Broadcasting 


Telecasting 


May  17,  1954    •    Page  67 


•  KTUL  is  tailored  to  fit 
the  billion-dollar  market 
of  Tulsa  and  Northeast- 
ern Oklahoma! 

•  KTUL  is  the  "Extra  Ef- 
fort" station  in  Tulsa 
that  produces  results  for 
its  advertisers! 

KTUL  WILL  PRODUCE 
RESULTS  FOR  YOU! 


MARKET  FACTS 

Population    805,000 

Buying   Power.  .  .$1,064,307,000 

Retail  Sales   $696,809,000 

Radio  Homes  .  .  .  242,360 


GOVERNMENT  • 


radio  station  in  the  city  to  be  continuing  cov- 
erage. When  necessary  to  make  way  for  a 
baseball  broadcast,  afternoon  hearing  sessions 
are  recorded  for  rebroadcast  at  8-10  p.m.  that 
day. 

WLEA  Hornell,  N.  Y.,  wishing  to  recheck 
its  decision  to  continue  the  broadcasts,  polled 
its  listeners.  Answer  to  the  query  posed  by 
Don  Jones,  program  director,  during  the  noon 
period  of  a  day  when  the  hearing  was  being 
carried,  was  overwhelmingly  in  the  affirmative, 
according  to  the  station. 

In  some  parts  of  the  country,  it  appeared  the 
hearing  coverage  was  a  spur  to  uhf  conversion. 
WOKY-TV  Milwaukee  (uhf  ch.  19)  which  re- 
ported calls  and  letters  thanking  the  station 
for  telecasts  of  the  controversy,  also  said  sev- 
eral viewers  claimed  they  had  been  "conver- 
sion hold-outs"  but  purchased  uhf  equipment 
to  enable  them  to  see  the  hearings. 

An  independent  poll  of  the  viewing  audience 
was  taken  by  KING-TV  Seattle.  The  vote  was 
40  to  1  to  continue  the  telecasts.  Calls  re- 
sponding to  the  station's  query  were  so  heavy 
that  the  phone  company  had  to  ask  the  station's 
callers  to  quit.  The  telecasts  are  picked  up  on 
kinescope  in  Chicago  from  where  the  film  is 
flown  to  Seattle.  KING-TV  coverage  is  at 
night,  beginning  at  10:30. 

WTVI  (TV)  Challenges 
'Protection'  to  Mergers 

FCC  policy  maintaining  an  application  in  hear- 
ing status  even  though  all  its  competitors  have 
dropped  out  or  have  merged  with  it — thus 
protecting  it  from  additional  competitive  appli- 
cations— came  under  fire  last  week  in  the  U.  S. 
Court  of  Appeals. 

Key  to  the  appeal  by  WTVI  (TV)  Belleville, 
111.  (St.  Louis),  against  the  FCC  .grant  of  St. 
Louis  ch.'  4  to  merged  KWK  St.  Louis  applica- 
tion [B*T,  May  3]  is  its  position  that  when  the 
KWK  application  was  amended,  it  was  a  new 
application  and  thus  lost  the  protection  of  the 
umbrella  provision  of  hearing  status. 

When  applicants  are  set  for  hearing,  addi- 
tional applications  may  be  filed  for  the  same 
facility  up  to  but  not  after  30  days  before  the 
date  of  hearing,  according  to  FCC  rules. 

WTVI,  which  has  been  operating  on  ch.  54 
since  August  1953,  maintained  that  the  Com- 
mission erred  when  it  granted  the  merged  KWK 
application  April  21.  WTVI  said  it  filed  a  ch.  4 
application  April  19,  and  thus  should  have  been 
given  a  comparative  hearing. 

Early  in  1953,  after  several  mishaps  involv- 
ing survivor  applicants  who  found  themselves 
faced  with  late-filing  opponents  just  prior  to 
grants,  the  FCC  ruled  that  once  an  applicant 
was  in  hearing  he  would  stay  under  that  pro- 
tection in  the  event  his  opponents  withdrew  or 
they  joined  together  in  a  merged  application. 

Argument  last  week  was  on  a  petition  of 
WTVI  for  a  temporary  stay  of  the  Commission 
grant  to  KWK,  pending  the  court's  determina- 
tion on  the  appeal. 

It  was  heard  by  Chief  Judge  Harold  M. 
Stephens,  and  Judges  David  L.  Baselon  and 
George  Thomas  Washington. 

FCC  and  KWK  counsel  argued  that  no  stay 
was  necessary,  since  WTVI  would  receive  a  fair 
hearing  if  the  court  so  ordered.  They  also 
argued  that  the  public  interest  was  paramount 
and  that  St.  Louis  needed  another  vhf  signal. 
They  pointed  out  that  WTVI  evinced  no  in- 
terest in  ch.  4  until  six  days  after  the  initial 
decision  and  two  days  before  the  FCC's  final 
decision.   Since  the  FCC  had  found  all  appli- 


cants qualified,  merged  application  was  not  a 
new  application,  they  emphasized. 

KWK  received  its  grant  after  a  merger  with 
competing  applicants  Missouri  Valley  Broad- 
casting Co.  (KSTP-AM-TV  Minneapolis-St. 
Paul  and  St.  Louis  businessmen)  and  KXOK. 
Agreement  was  signed  to  revise  the  ownership 
of  KWK  so  that  the  existing  majority  owners, 
Robert  T."  Convey  and  associates,  would  own 
28%;  KSTP,  23%;  St.  Louis  Globe-Democrat, 
current  minority  stockholder,  23%;  KXOK, 
23%,  and  the  St.  Louis  residents  of  the  Missouri 
Valley  application,  3%  [B»T,  April  12]. 

The  cases  were  argued  by  Monroe  Oppen- 
heimer  of  Sher,  Oppenheimer  &  Harris,  for 
WTVI;  William  C.  Koplovitz,  Dempsey  &  Kop- 
lovitz,  for  KWK,  and  Daniel  R.  Ohlbaum, 
FCC. 

AARGA  Unit  Studies 
Air-Tower  Crashes 

THERE  were  nine  airplane  crashes  involving 
broadcast  towers  in  the  last  four  years,  but  only 
two  involved  towers  more  than  500-ft.  high, 
the  special  tall  towers  committee  of  the  Wash- 
ington Air  Coordinating  Committee  was  told 
last  week. 

The  information  was  contained  in  a  report 
by  the  Civil  Aeronautics  Administration  to 
the  working  group  of  the  Airdromes,  Air  Routes 
&  Ground  Aids  subcommittee  of  ACC  which 
met  May  7  under  the  chairmanship  of  Dr.  T.  G. 
Andrews,  U.  of  Maryland  psychology  depart- 
ment director.  The  special  committee  is  study- 
ing whether  standards  for  marking  and  lighting 
tall  structures  should  be  revised,  and,  if  so,  what 
can  be  done  [B«T,  Jan.  11,  et  seq.]. 

Of  the  nine  airplane-antenna  tower  accidents, 
all  but  one  involved  private  planes,  the  CAA 
reported.  The  one  exception  was  the  1953  ac- 
cident at  Albany,  N.  Y.,  where  an  American 
Airlines  passenger  plane  crashed  into  one  of 
the  towers  of  the  three-element  WPTR  array. 
The  two  towers  above  500-ft.  were  those  of 
WHUM-TV  Reading,  Pa.,  and  WBCK-TV 
Battle  Creek,  Mich. 

Other  radio  stations  involved  in  air-tower 
crashes  were  named  as  KWAK  Stuttgart,  Ark., 
KXLA  El  Monte,  Calif.,  and  KSON  Aber- 
deen, S.  D. 

Also  listed  were  three  accidents  which  in- 
volved the  radio  towers  of  power  companies 
in  Louisville,  Ga.;  Melbourne,  Fla.,  and  Spar- 
tanburg, S.  C. 

Noble  C.  Shumway  Jr.,  FCC  representative 
on  the  working  group,  submitted  data  which 
showed  that  there  were  325  towers  in  operation 
or  authorized  and  another  90  potential  based  on 
applications,  all  500-ft.  or  higher. 

Further  information  concerning  military 
plane  accidents  and  tall  structures  on  military 
posts,  not  subject  to  CAA  investigation  or  re- 
port, was  requested. 

Also  requested  were  details  of  tall  tower  con- 
struction, to  be  furnished  by  Robert  E.  L.  Ken- 
nedy, representative  of  Assn.  of  Federal  Com- 
munications Consulting  Engineers. 

The  next  meeting  was  scheduled  for  May  20. 

The  ad  hoc  committee  comprises  representa- 
tives of  government  agencies  (CAA,  FCC,  etc.) 
and  military  services,  plus  delegates  from  the 
broadcasting  and  aviation  industry  [B*T,  April 
19]. 

Baseball  Hearing  May  25 

SENATE  Anti-Trust  &  Monopoly  Subcommit- 
tee will  resume  its  hearing  on  May  25  on  Sen. 
Edwin  C.  Johnson's  (D-Colo.)  resolution  (S  J 
Res  133)  which  would  make  government  anti- 
trust laws  applicable  to  professional  baseball 
clubs. 


a The 'HAPPY  MEDIUM" 
Station 

KTUL 

CBS  Radio  ,J\_  5000  Watts 
in  Tulsa    ^*day  and  night 

L.  A.  Blust,  jr.,  Vice  Pres.  &  Cen.  Mgr. 
Wm.  Swanson,  Sales  Mgr.. 

Avery  -  Knodel,  Inc. 

National  Representative 

Affiliated  .with 
KFPW  —  Fort  Smith,  Ark. 
KOMA  —  Oklahoma  City 
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Care  to  say  a  few  words? 


WGY 


It's  a  long  wire  that  leads  from  that  WGY  microphone.  It  stretches 
into  878,130  homes  in  one  of  the  richest  market  areas  in  the  United 
States.  They're  homes  of  factory  workers  and  executives,  suburbanites 
and  farmers  of  central  New  York  and  Western  New  England.  The 
recent  Politz  survey  proved  the  inseparability  of  radio  and  the  Ameri- 
can family.  Let  a  Christal  representative  tell  you  about  the  power  of 
your  voice  over  the  WGY  microphone. 


A  GENERAL  ELECTRIC  STATION,  SCHENECTADY,  NEW  YORK 

Represented  Nationally  by  Henry  I.  Christal  Company 
NEW  YORK— BOSTON  — CHICAGO  — DETROIT— SAN  FRANCISCO 
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JUNE  19  MARKS  FCC  20TH  ANNIVERSARY 


Progress  of  agency  is  reviewed 
since  it  succeeded  old  Federal 
Radio  Commission  on  July  1  1, 
1934.  Radio's  expanding  hor- 
izon is  cited  in  FCC  report. 

TWENTIETH  anniversary  of  FCC  falls  on 
June  19,  the  Commission  announced  last  week 
in  a  review  of  the  agency's  progress. 

The  survey  recalled  FCC  had  only  233  em- 
ployes when  it  succeeded  the  old  Federal  Radio 
Commission  on  July  11,  1934,  whereas  the 
staff  today  exceeds  1,100.  Initial  budget  of 
FCC  in  1934  was  nearly  $1.9  million  against 
fiscal  1954's  $7.4  million. 

The  report  noted  that  in  1934  the  total  of 
authorized  radio  stations  of  all  kinds  was  only 
about  51,000  against  today's  1.1  million. 

"The  ensuing  20  years,"  the  report  stated, 
"have  seen  the  advent  of  tv  and  fm  as  regular 
broadcast  services;  entrance  of  tv  into  the  uhf 
frequencies  and  the  debut  of  visual  broadcast 
in  color;  noncommercial  educational  fm  and 
tv  operation;  extension  of  the  usable  radio 
spectrum  and  the  birth  of  many  new  nonbroad- 
cast  radio  services;  utilization  of  radar  and 
other  electronic  developments;  expansion  of 
common  carrier  facilities  to  the  inclusion  of 
overseas  telephony  and  the  use  of  domestic 
coaxial  cable  and  microwave  adjuncts,  and  an 
increasing  number  of  individuals  who  operate 
radio  transmitters  for  a  livelihood  or  as  a  hobby. 
For  radio  alone  there  are  now  more  than  60 
categories  of  users  who  employ  its  conveniences 
for  a  myriad  of  purposes  which,  in  range,  ex- 
tend from  the  cradle  to  the  grave." 

Four  present  members  of  the  Commission 


were  with  the  original  FCC,  the  report  pointed 
out.  Chairman  Rosel  H.  Hyde  transferred  to 
FCC  from  FRC  as  an  attorney.  Comr.  E.  M. 
Webster,  who  as  lieutenant  commander  in  the 
Coast  Guard  was  a  member  of  the  interdepart- 
mental committee  which  recommended  unifica- 
tion of  electrical  communication  regulation, 
joined  FCC  in  1934  as  engineer.  Comr.  George 
E.  Sterling  transferred  from  FRC  as  an  engineer 
and  Comr.  Robert  T.  Bartley  was  director  of 
the  Commission's  original  Telegraph  Div. 

Complaints  of  interference  to  radio  reception 
in  1934  numbered  less  than  3,800,  the  report 
observed,  while  "due  to  the  mounting  number 
of  radio  stations,  the  extreme  sensitivity  of  tv 
reception,  and  the  increased  use  of  electronic 
equipment  and  electrical  gadgets,  the  number 
of  interferences  cases  requiring  field  investiga- 
tion last  year  approached  22,000." 

FCC's  initial  annual  report  in  1935  observed: 

There  are  no  fields  of  engineering  in  which 
new  devices  and  inventions  are  being  disclosed 
at  a  more  rapid  pace  than  in  wire  and  radio 
communications.  The  arts,  both  in  theory  and 
practice,  are  extremely  complex  and  cover  a 
vast  field.  New  devices  and  improvements,  no 
matter  in  what  radio  or  wire  services  developed, 
are  as  a  general  rule  immediately  reflected  in 
potentialities  for  improvement  and  actual  appli- 
cation in  all  other  services. 

"This  is  as  true  today  as  it  was  then,  but 

in   a   greatly   magnified   degree,"   the  review 

stated. 

Following  is  a  comparison  of  radio  authoriza- 
tions of  the  Commission's  first  year  with  those 
of  today: 


Class  of  Service 

1/30/35 

3/31/54 

Marine 

2,157 

44,598 

Aeronautical 

678 

43,324 

Public  Safety 

298 

15,065 

Industrial 

146 

20,599 

Land  Transportation 

0 

12.370 

Broadcast 

623 

5,808 

Experimental 

1,012 

544 

Common  Carrier 

565 

1,534 

Amateur 

45,561 

118,750 

Other 

34 

782 

Sub-total 

51,074 

263,374 

Operators 

Commercial 

*30,000 

*745,000 

Amateur 

36,525 

116,125 

Sub-total 

66,525 

861,125 

Grand  total 

117,599 

1,124,499 

*Estimated 


Here  is  the  Commission's  list  of  its  past  and 
present  members: 

♦Eugene  O.  Sykes  (July  11,  1934-April  5,  1939) 
Thad  H.  Brown  (July  11,  1934-June  30,  1940) 

*Paul  A.  Walker  (July  11,  1934-June  30,  1953) 
Norman  S.  Case  (July  11,  1934-June  30,  1945) 
Irvin  Stewart  (July  11,  1934-June  30,  1937) 
George  Henry  Payne   (July  11,   1934-June  30, 
1943) 

Hampson  Gary  (July  11,  1934-Dec.  24,  1934) 
*Aiming  S.  Prall  (Jan.  17,  1935-July  23-1937) 

T.  A.  M.  Craven  (Aug.  25,  1937-June  30,  1944) 
*Frank  R.  McNinch  (Oct.  1,  1937-Sept.  1,  1939) 

Frederick  I.  Thompson  (April  13,  1939-June  30, 
1941) 

*James  Lawrence  Fly  (Sept.  1,  1939-Nov.  13,  1944) 
Ray  C.  Wakefield  (March  22,  1941-June  30,  1947) 
Clifford  J.  Durr  (Nov.  1,  1941-June  30,  1948) 
**Ewell  K.  Jett  (Feb.  15,  1944-Dec.  31,  1947) 

*Paul  A.  Porter  (Dec.  21,  1944-Feb.  25,  1946) 

*Charles  R.  Denny  (March  30,  1945-Oct.  31,  1947) 
William  H.  Wills  (July  23,  1945^March  6,  1946) 

*Rosel  H.  Hyde  (April  17,  1946-  ) 
Edward  M.  Webster  (April  10,  1947-  ) 
Robert  F.  Jones  (Sept.  5,  1947 -Sept.  19,  1952) 

*Wayne  Coy  (Dec.  29,  1947-Feb.  21,  1952) 
George  E.  Sterling  (Jan.  2,  1948-  ) 
Frieda  B.  Hennock  (July  6,  1948-  ) 
Eugene  H.  Merrill  (Oct.  6,  1952-April  14,  1953) 
Robert  T.  Bartley  (Nov.  6,  1952-  ) 
John  C.  Doerfer  (April  15,  1953-  ) 
Robert  E.  Lee  (Oct.  6,  1953-  ) 

♦Served  as  Chairman 
**Serv.ed  as  Interim  Chairman 

WGVL  (TV)  Protests  Move 
By  WSPA-TV  to  Paris  Mt. 

PROTEST  against  the  FCC's  authorization  for 
WSPA-TV  Spartanburg,  S.  C,  to  move  its  ch. 
7  transmitter  to  Paris  Mt.,  5Vi  miles  outside  of 
Greenville,  S.  C,  was  filed  last  week  by  WGVL 
(TV)  Greenville. 

WAIM-TV  Anderson,  S.  C,  which  also  has 
fought  WSPA-TV's  requests  to  move  to  Paris 
Mt.  from  Hogback  Mt.,  at  week's  end  had  not 
determined  whether  to  file  a  protest  with  the 
FCC  or  appeal  immediately  to  the  U.  S.  Court 
of  Appeals.  Both  the  objecting  stations  operate 
on  uhf  frequencies.  Their  objections  were 
turned  down  by  the  Commission  when  it  granted 
the  WSPA-TV  modification  of  CP  [B«T,  May  3], 

Both  stations  have  fought  WSPA-TV's  origi- 
nal request  to  move  temporarily  to  Paris  Mt., 
.and  succeeded  in  securing  a  court  order  staying 
the  execution  of  the  Commission's  special  tem- 
porary authority.  When  this  occurred,  WSPA- 
TV  surrendered  its  temporary  authority  and 
filed  an  application  for  permanent  move  which 
was  granted  earlier  this  month. 

Both  protestants  maintained  that  WSPA-TV 
was  making  the  move  because  it  was  necessary 
in  order  for  WSPA-TV  to -secure  a  CBS-TV 
affiliation.  They  claimed  economic  injury,  loss 
of  national  advertising,  loss  of  CBS  affiliation, 
and  violation  of  the  FCC's  table  of  allocations. 
These  claims  were  repeated  by  WGVL  in  its 
protest  last  week. 

WGRD  Order  Was  'Proper/ 
FCC  Says  in  Appeals  Brief 

FCC's  order  to  WGRD  Grand  Rapids,  Mich., 
to  cease  pre-sunrise  operation  [B*T,  Dec.  14, 
1953,  et  seq.]  was  proper,  the  Commission  said 
Friday  in  filing  its  answer  brief  in  the  U.  S. 
Court  of  Appeals  in  Washington. 

WGRD  cannot  claim  a  modification  of 
license,  the  FCC  said,  because  it  has  no  rights 
in  other  than  daytime  operation. 

WGRD,  operating  daytime  only  on  1410  kc, 
was  until  late  last  year  beginning  its  broadcast 
day  before  sunrise.  After  objections  by  WING 
Dayton,  Ohio,  the  regional  Class  III-A  station 
on  that  frequency,  charging  interference,  the 


SOUTHWEST  VIRGINIA'S  PiXMVee/l  RADIO  STATION 


MOST  People  in  Western  Virginia  listen  to 
WDBJ  NEWSCASTS  because  we  employ: 

•  Two  competent,  full-time  News  Editors 

•  Direct  AP  AND  UP  presswire  services 

•  Tape  recorders,  police  and  fire  department  moni- 
tors, telephone  "beep"  system,  etc. 

•  Full  reportoriai  services  of  both  morning  and 
.   evening  Roanoke  newspapers  (including  some  50 

string  correspondents  in  our  coverage  area) 

•  46  complete,  locally-produced,  practically  spaced 
newscasts  weekly 

©   1 1  complete  farm  shows  weekly 

AND,  we've  been  steadily  serving,  steadily  im- 
proving, steadily  promoting  these  services  for 
almost  30  years. 


m  m  M  ■  Established  1924  .  CBS  Since  1929 

III  W\  mm  1   AM  *  5000  WATTS  •  960  KC 

I  M  m^k    |  I  FM  .  41,000  WATTS  .  94.9  MC  , 

■'■WW  mWwFW    ROANOKE,    VA.  $ 

Owned  and  Operated  by  the  TIMES-WORLD  CORPORATION  A 

FREE  &  PETERS,  INC..  National  Representatives  ^ 


V' 
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They  Sing  A  Prosperous  Song 


Dovetail  bits  hum  about  payrolls  and  profits  as  they  work  for  the 
growing  furniture  industry  in  the  South's  Prosperous  Piedmont. 

Industry  and  agriculture  team-up  to  make  the  mighty  Piedmont 
section  of  North  Carolina  and  Virginia  one  of  the  fastest  comers  in 
the  nation.  And  WFMY-TV  is  the  Prosperous  Piedmont's  most 
viewed  station. 

The  1,700,000  people  in  WFMY-TV's  31-county  area  have  over  2  bil- 
lion dollars  to  spend  .  .  .  and  they're  ready,  willing  and  able  to  spend  it. 
Let  your  H-R-P  man  tell  you  the  success  stories  of  flourishing  products 
sold  over  WFMY-TV  in  the  Prosperous  Piedmont. 

Team  your  product  with  WFMY-TV  and  you'll  sing  a  prosperous 
song,  too.  Call  your  H-R-P  man  today. 


ujfmtj-tv 


Basic  Affiliate 


Harrington,  Righter  &  Parsons,  Inc. 

New  York  —  Chicago  —  San  Francisco 


Broadcasting 


Telecasting 
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KJEO-TV 

FRESNO,  calif. 

Serves  an 

EXCLUSIVE 
UHF  MARKET 


ALL  stations  in  the  Fresno  Trade  Area 
are  UHF  stations.  Los  Angeles  and  San 
Francisco  cannot  possibly  get  into  this 
area.  The  flat  Valley  topography,  sur- 
rounded by  mountains,  and  the  4400 
ft.  height  of  the  KJEO  transmitter 
gives  UHF  every  natural  advantage. 

SAN  FRANCISCO 


CHANNEL) 

ABC-TV  AFFILIATE* 

GREATER  Coverage 

SUPERIOR  Reception 

Powerful  new  12  KW  transmitter 
now  in  operation  with  E  R  P  of 

444,000  WATTS 

Covers  ALL  Central  California's 
rich   BILLION   dollar  market. 

106,558  sets 

March  1954 
REPRESENTED  NATIONALLY  BY 

THE  BRANHAM  COMPANY 

Offices  in  Leading  Cities 


O'NEILL  BROADCASTING  CO. 
FRESNO.  CALIFORNIA 
P.  O.  Box  1708  Phone  7-8405 

J.  E.  O'Neill.  President 


Page  72    •    May  17,  1954 


<  GOVERNMENT  ■ 


Commission  ordered  WGRD  to  stop. 

In  its  brief  to  the  court,  WGRD  claimed  this 
constitutes  a  modification  of  its  license  without 
a  hearing.  WGRD  also  said  the  regulation 
forbade  "undue  interference"  to  the  dominant 
station  and  claimed  the  interference  was  not 
undue.  WGRD  also  claimed  WING  could  not 
complain  since  the  official  FCC  broadcast  day 
ends  at  midnight. 

The  Commission  answered  that  undue  inter- 
ference is  objectional  interference  in  the  nature 
of  the  regulations  and  that  the  only  reason  the 
broadcast  day  is  specified  to  end  at  midnight  is 
to  distinguish  between  regular  programming 
and  experimental  broadcasts. 

On  June  14,  the  Commission  will  hear  oral 
argument  on  WGRD's  complaint  that  the  stop 
order  was  illegal. 

NBC  Misstated  FCC's 
Region  Plan-WAKR-TV 

SUMMIT  Radio  Corp..  operator  of  ch.  49 
WAKR-TV  Akron,  Ohio,  charged  last  week 
that  NBC's  comments  on  the  FCC  proposal  to 
modify  its  network  territory  exclusivity  rule 
quoted  out  of  context  the  chain  broadcasting 
rules,  misstated  their  principles  and  raised 
"spectres  of  dire  effects"  to  result  from  adop- 
tion of  the  proposal  [B»T,  May  10]. 

FCC  proposes  to  modify  its  rules  to  restrict 
a  tv  station's  "exclusive"  rights  to  network 
programs  to  the  community  where  its  channel 
is  allocated  rather  than  to  the  coverage  area 
[B«T.  April  5].  If  adopted,  the  rule  change 
would  prevent  a  network  affiliate  in  one  city 
from  blocking  network  programs  to  another 
station  in  an  adjacent  city  even  though  the  first 
did  not  carry  the  shows. 

The  proposal  is  opposed  by  NBC,  WNHC- 
TV  New  Haven,  Conn.,  and  WTVR  (TV) 
Richmond  and  supported  by  WAKR-TV  and 
four  other  stations. 

WAKR-TV  contended  in  its  reply  brief 
"over-riding  purposes  of  the  chain  broadcasting 
rules  was  not  to  prevent  duplication  of  service" 
as  NBC  argues,  "but  to  preserve  competition." 

'Spectres  of  Dire  Effects' 

As  to  "spectres  of  dire  effects"  which  also 
were  attributed  to  NBC  at  the  time  the  chain 
broadcasting  rules  were  promulgated,  WAKR- 
TV  said,  "NBC  is  at  times  prone  to  predict 
detrimental  industry  effects  from  Commission 
action  of  the  kind  here  in  question.  In  its 
exuberance  to  register  its  predictions  of  dis- 
tress, NBC  is  also  wont  to  pay  homage  to 
competitive  ideals  not  otherwise  noticeably 
affecting  NBC  in  its  day-to-day  dealings  with 
stations." 

NBC's  predictions  of  economic  injury  to 
stations  if  two  outlets  in  the  same  area  could 
carry  the  same  show  and  compete  for  the  net- 
work advertiser's  dollar  "cannot  seriously  be 
considered  by  the  Commission,  first,  because 
they  are  fallacious  and,  second,  because  they 
contradict  NBC's  own  practices  and  statements 
on  the  subject,  of  record." 

WAKR-TV  argued  NBC  is  defeating  its  own 
argument  because  it  already  has  affiliates  whose 
signals  substantially  overlap  with  each  other. 
The  Akron  station  cited  WBZ-TV  Boston  and 
WJAR-TV  Providence,  as  well  as  WSPD-TV 
Toledo  and  WWJ-TV  Detroit. 

The  brief  charged  NBC's  practice  with  regard 
to  its  owned  and  operated  WNBK  (TV)  Cleve- 
land "is  unfairly  to  restrain  other  stations  from 
competing  under  the  guise  of  preventing  dupli- 
cation." Despite  duplication  at  Boston-Provi- 
dence and  Toledo-Detroit,  NBC  has  refused 
network  service  to  WAKR-TV,  the  only  outlet 
at  Akron,  in  favor  of  WNBK,  the  brief  charged. 


WENS  (TV)  Asks  Entry 
To  Ch.  4  Irwin  Hearing 

PETITION  for  permission  to  intervene  in  the 
five-cornered  Irwin,  Pa.,  ch.  4  tv  hearing — 
scheduled  to  commence  this  Friday — was  filed 
last  week  with  the  FCC  by  ch.  16  WENS  (TV) 
Pittsburgh,  Pa. 

Right  to  intervene  was  made  on  the  ground 
that  it  is  a  "party  in  interest"  in  the  sense  that 
any  additional  vhf  operation  in  the  Pittsburgh 
area  means  economic  injury  to  the  10-month- 
old  uhf  station. 

Alleging  that  the  five  applications  bidding  for 
Irwin  and  surrounding  areas  are  in  reality 
planning  Pittsburgh  stations,  WENS  claimed 
that  it  had  the  right  to  participate  in  the  hearing. 

Anticipating  a  merger,  the  uhf  station  an- 
nounced that  it  would  itself  file  for  ch.  4  if 
the  comparative  hearing  among  the  five  appli- 
cants evaporated. 

The  five  applicants  are  KQV  Pittsburgh 
(45%  owned  by  CBS),  seeking  McKeesport, 
Pa.;  WCAE  Pittsburgh  (Hearst  Publishing 
Co.),  seeking  Wilkinsburg,  Pa.;  WLOA  Brad- 
dock,  Pa.,  seeking  that  city;  and  Wespen  Tele- 
vision Inc.  and  Irwin  Community  Television 
Co.,  seeking  Irwin. 

WENS  is  owned  by  Pittsburgh  principals, 
the  majority  of  whom  are  interested  in  the 
Tyrone  Corp.,  an  investment  firm.  The  Tyrone 
Corp.  owns  a  30%  interest  in  WMTW  (TV) 
Poland,  Me. 

In  a  somewhat  similar  situation  in  Mil- 
waukee, the  FCC  permitted  WCAN-TV  Mil- 
waukee, operating  on  uhf  ch.  25,  to  intervene 
in  the  Whitefish  Bay,  Wis.,  ch.  6  hearing  [B*T, 
May  3]. 

Poppele  Takes  Oath 
As  USIA  'Voice1  Head 

J.  R.  POPPELE,  tv  consultant  and  former  vice 
president  in  charge  of  engineering  of  WOR- 
AM-TV  New  York,  was  sworn  in  last  week 
as  chief  of  the  Voice  of  America.  He  succeeds 
Leonard  F.  Erikson,  who  has  returned  to  Mc- 
Cann-Erickson  as  vice  president  and  general 
executive  [B»T,  May  10]. 

Administering  the  oath  of  office  to  Mr. 
Poppele  was  Theodore  C.  Streibert,  director  of 
the  U.  S.  Information  Agency  and  former  head 
of  WOR-AM-TV.  Mr.  Poppele's  official  title 
is  assistant  director  for  broadcasting,  USIA. 

In  a  statement  to  B»T  last  Thursday,  Mr. 
Poppele  expressed  his  appreciation  to  those  in 
the  radio  and  television  industry  who  had  sent 
him  congratulatory  messages.  He  said  he  had 
accepted  the  position  of  VOA  to  carry  out  the 
wishes  of  the  Congress  and  the  American 
people — "to  tell  the  American  story  plainly, 
factually  and  truthfully,  and  to  oppose  and 
expose  the  dangers  and  frauds  of  Soviet  impe- 
rialism and  international  communism." 

KMO  Sale  Plans  Dropped 

KMO  Tacoma,  Wash.,  last  week  dismissed  an 
application  which  sought  FCC  consent  to  its 
sale  for  $500,000  to  principals  in  KAYO 
Seattle.  No  reason  was  given.  Several  weeks 
ago  the  Commission  advised  KMO  that  because 
of  daytime  overlap  between  KMO  and  KAYO 
it  appeared  a  hearing  would  be  required  [B»T, 
April  12].  Proposed  purchasers  were  Jessica 
Longsten,  Robert  Pollock  and  C.  V.  Zaser,  all 
part  owners  of  KAYO. 
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AND  THE  STATE  OF  THE  NATION 


JL  erhaps  far  more  than  we  realize,  the  state  of  our  nation 
depends  on  our  state  of  mind. 

For  if  false  fears  can  incapacitate  an  individual,  they  can 
do  the  same  to  a  country,  which  is  made  up  of  individuals. 

The  people  of  Union  Oil  believe  in  America  and  its 
ability  to  continue  to  furnish  the  highest  standard  of  living 
ever  achieved  by  man. 

We  are  backing  this  belief  this  year  with  a  nearly 
$100,000,000  vote  of  confidence  which  calls  for  new  wells, 
new  products,  new  plants,  new  refineries,  new  tankers,  new 
trucks,  new  tools,  new  processes. 


All  of  this  will  help  to  create  new  jobs  and  new  oppor- 
tunities in  the  years  ahead. 

All  of  this  should  help  to  create  a  state  of  mind  that  is 
good  for  the  state  of  our  nation. 
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INTERNATIONAL 


CANADIAN  ADVERTISERS  STUDY  RADIO-TV 


Merits  of  both  media  were  extolled 
The  future  of  television  in  that  cou 

STATUS  of  radio  and  television  as  advertising 
media  in  the  U.  S.  and  Canada  and  some  of  the 
problems  facing  the  advertiser  using  or  planning 
to  use  these  media  were  discussed  in  a  series  of 
talks  at  the  39th  an- 
nual meeting  of  the 
Assn.    of  Canadian 
Advertisers    at  To- 
ronto   May    5,  at- 
tended  by    over  a 
thousand  advertisers 
and  avertising  agen- 
cy executives. 

"Radio  is  more 
effective  today  than 
ever,"  stated  Joseph 
B.  Ward,  president 
of  the  Advertising 
Research  Bureau 

Inc.,  Seattle.  ,  "The  golden  age  of  radio  still 
lies  before  us,"  he  told  his  audience,  after  show- 
ing with  slides  the  use  of  ARBI  research  in 
various  media.  He  pointed  out  that  advertisers 
must  use  more  than  one  medium  in  major 
markets  if  they  are  to  reach  the  whole  market, 
that  tv  is  shifting  the  emphasis  for  advertisers, 
that  radio  can  do  an  effective  job,  and  that  tv 
has  great  impact.  Radio,  if  used  properly,  can . 
outpull  any  media  for  dollars  spent,  he  said. 

Buying  trends  in  tv,  with  increasing  use  of 
insertions  in  major  shows  by  a  number  of  ad- 
vertisers and  the  growing  use  of  "spectaculars" f, 
by  big  advertisers  a  number  of  times  a  year, 
were  explained  to  Canadians  by  Michael  Dann, 
tv  programming  manager  of  NBC,  New  York. 
He  outlined  the  growth  of  shared  sponsorship  of 
big  name  tv  shows  and  dealt  with  plans  for  use 
of  "spectacular"  shows  on  various  days  of  the 
week  this  fall  and  winter.  He  advised  Canadian 
advertisers  and  account  executives  to  forget 
their  radio,  newspaper  and  magazine  advertising 
habits  when  planning  tv  sponsorship. 

Costs  Will  Come  Down 

Economic  factors  of  tv  advertising  and  pre- 
dictions that  time  costs  will  come  down  for  tv, 
featured  a  discussion  on  tv  as  an  effective  and 
economic  buy.  Rodney  Erickson  of  the  radio- 
tv  department  of  Young  &  Rubicam,  New  York, 
gave  breakdowns  on  costs  of  popular  daytime 
and  nighttime  shows  on  a  cost  per  thousand  tv 
homes  basis.  He  showed  the  high  cost  of  spec- 
tacular shows  and  annual  sporting  events.  Mr. 
Erickson  pointed  out  that  50%  of  the  house- 
wives can  be  reached  in  daytime  by  tv  with  as 
low  cost-per-thousand,  and  said  that  in  the 
future  time  costs  would  drop  because  of  in- 
creased competition  and  less  sets-in-use,  that 
talent  costs  would  drop  with  the  use  of  more 
film  and  magnetic  tape  shows,  and  that  color 
costs  would  be  10  to  25%  greater  than  black- 
and-white  until  1960.  Then,  he  predicted,  all  tv 
shows  will  be  in  color. 

Canadian  television  program  production  prob- 
lems and  development  of  Canadian  commercials 
were  dealt  with  by  J.  M.  Reynolds,  commercial 
coordinator  for  tv  of  CBC,  Toronto.  He  stated 
that  the  most  pressing  problems  are  (1)  obtain- 
ing a  sufficient  number  of  trained  people  and 
(2)  high  costs  of  producing  commercials. 

Problems  of  manufacturing  and  selling  tv 
receivers  and  future  sales  of  color  tv  in  Canada 
were  detailed  by  John  D.  Campbell,  Canadian 
Westinghouse  Co.  Ltd.,  Hamilton.  He  forecast 
that  tv  set  sales  this  year  will  come  close  to 
500,000  units  in  Canada.  By  the  end  of  1954 
there  will  be  well  over  one  million  sets  in  use 


at  the  four-day  Toronto  meeting, 
ntry  drew  particular  attention. 

in  Canada,  he  stated. 

Canadian  tv  set  makers  are  now  in  about  the 
same  position  as  U.  S.  manufacturers  were 
about  three  years  ago,  Mr.  Campbell  explained. 
Canadians  skipped  the  small  screen  set  era,  and 
as  a  result  there  are  fewer  obsolete  sets  in 
existence.  In  the  major  markets  of  Toronto, 
Montreal  and  Windsor,  it  is  estimated  that 
saturation  has  reached  about  40%,  but  with 
new  stations  being  built  across  Canada  the 
manufacturers  expect  a  continuing  increase  in 
sales  for  the  next  few  years.  There  are  some 
2,625,000  electrically  wired  homes  in  Canada 
which  will  be  within  at  least  75  miles  of  a  tv 
signal  by  the  end  of  1955.  Because  of  the  high 
cost  of  color  tv,  Mr.  Campbell  felt  that  it  would 
be  1956  before  any  number  of  color  tv  sets 
would  be  sold  in  Canada,  although  the  first  ones 
will  be  available  for  sale  this  fall  from  Canadian 
plants. 

Day  Elected  President 

The  four  day  meeting  was  devoted  to  all 
phases  of  advertising,  with  speakers  from  the 
U.  S.  and  Canada  at  all  sessions.  Robert  E. 
Day,  president  of  the  Bulova  Watch  Co.  Ltd., 
Toronto,  was  elected  president,  succeeding  John 
O.  Pitt,  advertising  manager  of  Canadian  Fair- 
banks-Mopse  Co.  •Ltd..  Toronto.  Other  officers 
elected  were  M...  M.  Shneckenburger,  House  of 
Seagram,  Montreal,  as  executive  vice  president; 
vice  presidents — R.  R.  Mcintosh,  General 
Foods  Ltd.,  Toronto;  John  M.  Meldram,  Na- 
tional Carbon  Co.,  Toronto;  R.  E.  Sewell,  Coca- 
Cola  Ltd.,-  Toronto,  and  T.  M.  Atkinson, 
Canadian  Industries  Ltd.,  Montreal.  T.  G. 
Ferris,  Household  Finance  Corp.  of  Canada, 
Toronto,  was  elected  treasurer;  Athol  Mc- 
Quarrie,  Toronto,  general  manager,  and  John 
M.  Galilee,  Toronto,  secretary. 

The  ACA  annual  awards  for  outstanding  con- 
tributions to  advertising  in  1953  included  silver 
medals  to  Mark  Napier,  vice  president  and  man- 
aging director  of  J.  Walter  Thompson  Co.  Ltd., 
Toronto,  and  Ralph  E.  Sewell,  vice  president  in 
charge  of  advertising  of  the  Coca-Cola  Ltd., 
Toronto. 

Guam  Takes  MBS  Series 

COMMERCIAL  radio  broadcasts  of  major 
league  baseball  has  come  to  the  central  Pacific, 
with  KUAM  Agana,  Guam,  re-broadcasting 
Mutual's  Game  of  the  Day  to  that 
GUAM  island,  and  throughout  the  Marshall, 
Caroline  and  Marianas  groups.  The 
game  is  taped  over  RCA  trans-Pacific  program 
transmission  service,  with  live  commercials  of 
local  participating  sponsors  (Guamanian  bot- 
tlers of  Pepsi-Cola  and  Bireley  Beverages,  and 
Guam  Tire  &  Supply  Co.)  inserted  during  the 
afternoon  re-broadcasts. 

Baseball  fans  on  Saipan,  Truk.  Yap,  Majora 
and  Ponape  islands  have  reported  clear  recep- 
tion, station  spokesmen  stated. 

111,399  Tv  Sets  Sold 

CANADIAN  tv  set  sales  in  the  first  three 
months  of  1954  totaled  111,399  units,  valued 
at  $41,429,287,  according  to  a  report  of  the 
Radio-Television  Mfrs.  Assn.  of 
CANADA  Canada.  The  Canadian  manufac- 
turers plan  to  produce  another  87,- 
000  sets  in  the  next  three  months.  Total  fac- 
tory production  during  the  three  month  period 
was  122,625  sets.  Sales  by  provinces:  Ontario, 
54,132;  Quebec,  42,194;  Atlantic  Coast,  2,989; 
Prairie  provinces,  1,181,  and  British  Columbia, 
10,903. 


Page  74    •    May  17,  1954 


Broadcasting    •  Telecasting 


PERSONNEL  RELATIONS 


Brewer  Lists  'Failures7 
Of  IATSE  at  Conference 

IATSE  is  losing  out  in  the  tv 
field,  says  Roy  Brewer,  pos- 
sible candidate  for  the  presi- 
dency. He  backs  charges  by 
lATSE's  Hollywood  Local  815. 

CURRENT  jurisdictional  fight  among  unions 
J  for  control  of  tv  field  "is  not  in  the  open"  be- 
cause the  International  Alliance  of  Theatrical 
&  Stage  Employes  "is  losing  out,"  charged  Roy 
M.  Brewer,  former  Hollywood  international 
J  representative  of  the  union  and  possible  candi- 
date for  presidency  [B*T,  May  10]  at  a  Holly- 
wood news  conference  last  week. 

While  again  refusing  to  disclose  his  plans 
to  "salvage"  IATSE  position  in  tv,  should  he  be 
i  elected,  he  stated  the  union's  traditional  policy 
is  that  the  entertainment  field  is  generally  under 
.  its  jurisdiction.  Loss  of  motion  picture  projec- 
I  tionists,  long  an  IATSE  stronghold,  to  other 
unions  in  the  tv  field  was  cited  as  one  example 
of  the  present  IATSE  administration's  failure  to 
,  follow  the  union's  traditional  pattern. 

Generally,  Mr.  Brewer  agreed  with  charges 
sent  in  a  letter  to  all  locals  by  William  O.  Brown, 
recently  deposed  special  international  organizer 
■  of  Local  815,  Theatrical  Broadcasting  Studio 
:  Employees,  Hollywood  [B*T,  April  26]  that 
the  present  administration  had: 

( 1 )  Failed  to  organize  radio,  although  "most 
tv  people  come  from  radio  and  tend  to  remain 
in  their  radio  union  when  tv  stations  organize." 

(2)  Failed  to  do  anything  about  tape,  al- 
though tv  tape  recording  could  supplant  50% 
of  Hollywood  tv  film  production. 

(3)  Failed  to  counter  the  tactics  of  Inter- 
national Brotherhood  of  Electrical  Workers  in 
placing  members  in  training  schools,  where  they 
"pre-indoctrinate"  tv  engineers. 

(4)  Failed  to  set  up  a  recognizable  and  work- 
able radio-tv  policy. 

(5)  Failed  to  provide  organizers  comparable 
(  to  those  of  IBEW  and  National  Assn.  of  Broad- 
cast Employes  &  Technicians. 

(6)  Failed  even  to  get  on  the  ballot  in  var- 
ious tv  station  representation  elections,  "let 
alone  win  the  elections." 

Mr.  Brewer  acknowledged  that  so  far,  Local 
815  is  only  tv  local  to  support  his  draft 
campaign. 

Also  president  of  the  anti-communist  Holly- 
wood Motion  Picture  Alliance  for  Preservation 


Local  802  Still  'Out7 

DISPUTE  between  WOR-AM-TV  New 
York  and  Local  802,  American  Federa- 
tion of  Musicians  was  to  start  its  11th 
week  today  (Monday)  with  little  prospect 
for  an  immediate  settlement  in  sight. 
Gordon  Gray,  vice  president  of  General 
Teleradio  in  charge  of  WOR-AM-TV,  at- 
tended a  mediation  session  with  officials 
of  the  local  last  week,  but  no  progress 
was  reported.  The  stations  have  offered 
a  flat  sum,  variously  estimated  at  $175,- 
000-$200,000,  to  be  used  for  "live"  music, 
but  Local  802  has  not  accepted.  The  local 
also  has  been  on  strike  against  WINS 
since  the  end  of  March  and  has  main- 
tained pickets  there  as  well  as  at  WOR- 
AM-TV.  Dispute  centers  around  the 
local's  demand  for  a  staff  of  musicians, 
while  the  stations  have  insisted  on  the 
right  to  hire  musicians  on  a  "per  pro- 
gram" basis. 


of  American  Ideals,  Mr.  Brewer  said  a  similar 
group  should  be  formed  in  the  radio-tv  field 
to  "go  to  bat  for  those  innocently  involved  (in 
the  communist  conspiracy).  .  .  .  There  should 
be  some  place  where  he  (the  person  involved) 
can  go  to  square  himself." 

The  broadcasting  industry  was  castigated  by 
Mr.  Brewer  for  its  handling  of  such  cases  and 
he  boasted  that  fewer  innocent  people  had  been 
harmed  in  motion  pictures  than  in  radio  and  tv. 

The  former  international  representative  is  on 
a  three  week  tour  of  IA  locals  to  test  sentiment 
toward  his  candidacy.  If  favorable,  he  said 
he  would  resign  his  present  position  as  executive 
assistant  to  Steve  Broidy,  president  of  Allied 
Artists  Productions,  Hollywood,  and  enter  the 
contest  for  the  presidency  "wholeheartedly." 


RTDG  Reaches  Agreement 
With  CBS  in  Chicago 

DISAGREEMENT  with  CBS  Chicago  over 
certain  contractual  features  covering  its  mem- 
bers of  the  local  Radio-Television  Directors 
Guild  has  been  resolved,  it  was  reported  last 
week. 

Thus,  CBS  joins  ABC  and  NBC  in  that  city 
in  concurrence  over  new  pacts  which  were  re- 
ported to  be  on  a  parity  with  terms  outlined 
in  New  York  network  negotiations. 

The  contracts  involve  CBS'  WBBM-AM-TV, 
ABC's  WBKB  (TV)  and  NBC's  WNBQ  (TV), 
all  Chicago.  Negotiations  were  held  over  fees 
for  local  commercial  programs,  minimum 
wages  and  other  benefits  [BoT,  May  10]. 


WDAY 

(FARGO,  N.  D.) 

IS  ONE  OF 
THE  NATION'S 
MOST  POPULAR 

STATIONS! 

An  independent  survey  made  by  stu- 
dents at  North  Dakota  Agricultural 
College  among  3,969  farm  families  in 
a  22-county  area  around  Fargo  proved 
this:  WDAY  is  a  17-to-l  favorite  over 
the  next  station — is  a  SVk-to-l  favorite 
over  all  other  stations  combined! 


NBC  •  5000  WATTS 
970  KILOCYCLES 


FREE  &  PETERS,  INC. 
Exclusive  National  Representatives 
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TWO  MORE  TV  OUTLETS  GET  UNDERWAY 


Also  ready  to  go  on  the  air 
today  is  XEJ-TV. 

TWO  new  tv  stations  that  have  been  testing 
for  at  least  two  weeks  were  scheduled  to  begin 
regular  programming  this  weekend.  Another, 
a  Mexican  border  station,  is  ready  to  go  com- 
mercial today  (Monday). 

The  scheduled  weekend  starters  are: 

KGLO-TV  Mason  City,  Iowa  (ch.  3),  CBS,  Du- 
Mont;  represented  by  Weed  Tv  Inc.,  May  15. 

WGAN-TV  Portland,  Me.  (ch.  13),  ABC ;  repre- 
sented by  Avery-Knodel  Inc.,  May  16. 

This  will  be  the  first  local  video  outlet  for 
Mason  City  and  the  third  for  Portland. 

XEJ-TV  Juarez  (El  Paso),  operating  on  ch. 
5,  reported  it  is  ready  to  begin  commercial 


programming  today  (Monday).  National  Time 
Sales,  New  York,  is  representative.  XEJ-TV's 
debut  will  increase  the  number  of  operating 
stations  to  382. 

Reports  from  other  stations: 

WKNY-TV  Kingston,  N.  Y.  (ch.  66).  has 
pushed  back  commercial  programming  starting 
date  to  May  23  due  to  test  pattern  difficulties 
now  cleared  up,  Robert  L.  Sabin,  manager, 
has  reported.  Station  now  operating  on  eight- 
hour-per-day  test  pattern  schedule. 

Two  other  stations  are  scheduled  to  begin 
commercial  programming  before  June  1 : 
KFXJ-TV  Grand  Junction,  Colo.  (ch.  5),  May 
30,  and  WBOC-TV  Salisbury,  Md.  (ch.  16), 
May   24.    Two  educational   outlets   also  are 


expected  to  start  regular  operations  by  the  end 
of  the  month:  KQED  (TV)  Berkeley,  Calif, 
(ch.  9),  and  WCET  (TV)  Cincinnati  (ch.  48). 
No  definite  dates  were  announced. 

KLTV  (TV)  Tyler,  Tex.  (ch.  7),  with- ap- 
proval of  new  site  and  increased  power,  plans 
a  Sept.  1  starting  date,  General  Manager  Mar- 
shall H.  Pengra  and  owner  Lucille  Lansing 
have  announced. 

KUTV  (TV)  Salt  Lake  City,  Utah  (ch.  2),  is 
completing  work  on  the  transmitter  and  down- 
town studios  and  expects  to  begin  commercial 
programming  by  Aug.  1,  S.  John  Schile,  execu- 
tive vice  president  and  sales  director,  said. 

WTHI-TV  Terre  Haute,  Ind.  (ch.  10),  has 
reported  that  assembly  and  construction  has 
started  on  its  548-ft.  tower,  aiming  for  a  July  1 
target  date.  Station  will  be  affiliated  with  CBS. 

WTLC  (TV)  Champaign,  111.  (ch.  12),  U.  of 
Illinois  educational  station,  has  received  ap- 
proval of  the  state  legislature  to  spend  $24,000 
of  public  money  each  year  through  1955.  It 
also  has  received  a  $100,000  grant  from  the 
Ford  Foundation's  Fund  for  Adult  Education. 
Station  plans  to<go  on  the  air  next  fall. 

Go-ahead  for  construction  by  the  U.  of 
Georgia  of  a  $2  million  noncommercial,  edu- 
cation tv  station  on  reserved  ch.  8  at  Athens, 
Ga.,  was  given  last  week  by  the  State  Board 
of  Regents. 


WISH-TV  Indianapolis,  scheduled  to  be- 
gin programming  July  1,  signs  its  first 
sponsor  to  a  contract.  L  to  r:  C.  Bruce 
McConnell,  WISH-TV  president;  Russell 
Williams  Jr.,  secretary-treasurer  of  the 
sponsoring  Gaseteria  Inc.,  local  service 
station  chain;  B.  C.  McKay,  Gaseteria 
promotion  and  advertising  manager,  and 
Robert  F.  Ohleyer,  WISH-TV  local  sales 
manager.  The  ch.  8  station  will  operate 
with  316  kw  from  a  new  transmitter  build- 
ing near  the  WISH  radio  transmitter. 

Four  WTOP-TV  Executives 
In  New  Jobs  After  Split 

FOUR  top  executives  of  WTOP-TV  Washing- 
ton entered  new  jobs  last  week  as  the  station 
management  was  realigned  by  George  Hartford, 
tv  vice  president  of  WTOP  Inc.  WTOP  radio 
and  tv  were  split  administratively  last  month 
to  permit  greater  specialization. 

Robert  J.  Bordley,  former  radio-tv  sales 
manager,  has  moved  to  WTOP-TV  as  sales 
manager.  He  has  been  at  WTOP  four  years. 
Cody  Pfanstiehl,  with  WTOP  since  1947  in 
promotional  roles,  becomes  WTOP-TV  promo- 
tion director  handling  press  information,  audi- 
ence promotion  and  sales  promotion.  H. 
Thomas  Tausig,  WTOP-TV  program  director 
for  two  years,  continues  in  that  role.  Mr. 
Hartford  formerly  was  radio-tv  vice  president 
in  charge  of  sales.     In  his  new  role  he  is 


TELEVISION  IS  UNITED  SUPER  MARKETS  "OYSTER' 

2,200  Pints  of  Oysters,  in  Fact 

February  10,  1954,  United  Super  Markets — largest  in- 
dependent chain  grocers  in  Quint-Cities  area — began  spon- 
sorship of  "Musical  Moods,"  Wednesdays,  9:30-10:00  p.m. 
This  is  local  live  program;  features  talented  pianist-organist 
Marjorie  Meinert  and  guest  musicians.  It  has  been  an  out- 
standing WOC-TV  production  for  four  years;  has  consistently 
proved  it  delivers  responsive  viewers. 

Here's  how  responsive  these  viewers  were  to  United's 
commercials.  Two  products  were  advertised — oysters  and 
frozen  chicken  pot  pies.  Through  its  15  stores,  United 
ordinarily  sells  400  pints  of  oysters  during  a  weekend.  The 
weekend  after  the  first  "Musical  Moods"  telecast,  United 
sold  2,200  pints  of  oysters — a  complete  sell  out.  In  addition, 
United  sold  4,800  chicken  pot  pies — another  sell  out.  NO 
OTHER  ADVERTISING  SUPPORTED  THESE  TWO 
PRODUCTS. 

"Musical  Moods"  continues  to  produce  success  stories  for 
United  Super  Markets  ...  so  successful  that  this  big  in- 
dependent grocery  chain  has  purchased  an  additional  ^-hour 
weekly  of  WOC-TV.  For  example,  there's  the  telecast  early 
in  March  when  "Musical  Moods"  practically  sold  this  chain 
out  of  its  Lenten  supply  of  catfish,  selling  6,000  pounds  of 
this  item;  when  it  sold  2,300  packages  of  rose  bushes  for 
planting  in        days  after  the  telecast. 

If  you'd  like  to  know  more  about  United's  TV  "successes" 
(and  the  successes  of  other  WOC-TV  advertisers),  write  us 
direct  or  contact  your  nearest  F  &  P  office. 


FREE  &  PETERS,  INC. 

Exclusive  National  Representatives 


The  Quint  Cities 

COL.  B.  J.  PALMER,  President 

ERNEST  C.  SANDERS, 

Resident  Manager 

Davenport,  Iowa 
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NEWSPAPERS  AND  THE  TAX  DOLLAR 


Newspapers  have  been  in  the  van- 
guard of  those  keeping  the  public 
awake  to  how  their  tax  dollars  are  be- 
ing spent— to  see  that  nobody  gets  a 
free  ride  on  the  American  cartwheel. 

For  when  tax  dollars  are  spent  for 
things  private  industry  itself  can  and 
should  pay  for,  the  tax  bills  mount. 

Take  the  matter  of  transportation. 
While  the  railroads  build  and  main- 
tain their  own  rights-of-way— and  pay 
taxes  on  them— most  of  the  railroads' 
major  competitors  use  highways, 
waterways,  airports  and  airways  built 


and  maintained  with  tax  money.  For 
such  use  of  publicly  provided  rights- 
of-way  they  pay  disproportionately 
little— and  sometimes  nothing. 

Thus,  while  the  railroads  pay  their 
own  way,  the  airlines,  the  big  inter- 
city truckers  and  the  inland  water- 
way carriers  are  being  subsidized  out 
of  Federal,  State  and  local  tax 
money.  Your  tax  money  and  rail- 
road tax  money. 

The  railroads  maintain  that  the 
public  (meaning  you)  would  be  bet- 
ter served  (and  would  pay  less  in 


taxes)  if  all  forms  of  transportation 
paid  compensatory  charges  for  the 
use  of  government-provided  facilities. 
For  then,  they  could  all  compete  on 
an  equal  basis  for  the  business  that 
each  can  handle  most  economically 
and  most  efficiently. 

The  railroads  operating  in  the 
densely  populated  and  highly  indus- 
trialized east  are  especially  affected 
by  this  situation.  It's  not  only  their 
tax  dollar  that's  involved,  but  yours 
as  well  .  .  .  Eastern  Railroad  Presi- 
dents Conference,  143  Liberty  Street, 
New  York  6,  N.  Y. 


Broadcasting    •  Telecasting 


PERSONALIZED 

Spots 


CAUSES 
TALK 


STATIONS 


general  manager  of  WTOP-TV. 

"Television  is  growing  so  fast  that  it  takes 
a  man's  full  time  and  energies  to  guide  this 
medium,"  Mr.  Hartford  said.  "Tv  techniques 
and  knowledge  are  so  specialized,  and  the  work 
so  demanding,  that  it  is  virtually  impossible  for 
sales,  programming  or  promotion  executives  to 
wear  two  hats." 


OSS  WELLER 


BOB  KEEFE 


Few  participation  programs  any- 
where can  equal  the  high  Pulse  rat- 
ing of  Tello-Test  on  WHAM.  Broad- 
cast twice  daily — early  afternoon 
and  the  most  successful  participation 
program  after  6  P.M. 

It  has  a  host  of  rabid  fans  who  talk 
and  boast  about  Tello-Test  in  every 
town  and  hamlet  in  the  26  county 
area  served  by  WHAM. 

Sparked  by  a  pair  of  hard-hitting 
WHAM  personalities — Ross  Weller 
and  Bob  Keefe — Tello-Test  draws 
listeners  at  a  low  cost  per  thousand 
of  approximately  $1.00. 

This  syndicated  sales  telephone 
quiz  program  brings  high  sales  re- 
turns for  many  happy  spot  users. 

50,000  WATT  CLEAR  CHANNEL 


WHAM 

ROCHESTER    RADIO  CITY 

The  Stromberg-Carlson  Station 
AM-FM  *  NBC  Affiliate 

Geo.  P.  Hollingbery  Co.,  Nat'l  Rep. 


EXECUTIVE  realignment  at  WTOP-TV 
Washington  last  week  brought  new  jobs 
and  titles  to  these  four:  seated,  George 
Hartford,  tv  vice  president  of  WTOP  Tele- 
vision Inc.;  standing  (I  to  r),  H.  Thomas 
Tausig,  program  director;  Robert  J.  Bord- 
ley,  sales  manager,  and  Cody  Pfanstiehl, 
promotion  director. 


KFAC-FM  to  Move  Transmitter 

KFAC-AM-FM  Los  Angeles  will  move  its  fm 
transmitter  to  Mt.  Wilson,  with  its  am  tower 
and  transmitter  remaining  at  3725  Chesapeake 
Ave.  The  fm  transmitter  move  will  increase 
coverage  of  KFAC-FM's  17.7  kw  power  from 
the  present  720  square  miles  to  8,300  square 
miles,  according  to  Calvin  J.  Smith,  president 
and  general  manager.  Official  dedication  has 
been  set  for  July  17. 


WSPA-TV  Breaks  Ground; 
Studios  Ready  in  90  Days 

SOME  150  persons  attended  groundbreaking 
ceremonies  which  began  construction  of  WSPA- 
TV  Spartanburg.  S.  C,  studios  last  Monday, 
Walter  J.  Brown,  president,  announced.  The 
studios  are  expected  to  be  complete  in  90  days, 
he  said  [B«T,  May  10]. 

On  hand  for  ceremonies  were  Spartanburg 
Mayor  Neville  Holcombe,  Rep.  Robert  T. 
Ashemore  of  Greenville,  State  Sen.  Charles  C. 
Moore,  and  others.  Gov.  James  F.  Byrnes  and 
Sen.  Burnet  R.  Maybank  (D-S.  C),  unable  to 
attend,  sent  congratulatory  letters. 

The  WSPA-TV  studio  will  be  47  by  32  feet 
and  18  feet  high.  A  large  entrance  from  a 
public  alley  will  permit  autos  and  other  large 
equipment  to  be  televised.  Three  store  build- 
ings leased  by  Spartan  Radiocasting  Co.  and 
adjoining  the  WSPA  radio  building,  will  house 
a  smaller  studio,  control  room,  film  projection 
room,  film  editing  room,  property  storage  room 
and  .offices.  The  WSPA  radio  and  tv  buildings 
will  be  connected  by  a  door  and  the  WSPA 
radio  auditorium  will  be  available  for  tv  audi- 
ence participation  shows,  Mr.  Brown  said. 


Montgomery  Radio  Group 
Combines  for  Primaries 

THE  FOUR  members  of  the  Montgomery 
(Aba.)  Radio  Network  Assn.— WAPX,  WCOV, 
WJJJ  and  WSFA — combined  their  facilities 
May  4  and  brought  to  the  county  and  trade 
territory  what  "is  commonly  conceded  to  be 
the  finest  election  returns  ever,"  according  to 
T.  E.  Martin,  spokesman  for  the  network  and 
president  of  WAPX. 

The  stations  set  up  an  operation  in  a  ball- 
room of  the  Jefferson  Davis  Hotel  and  had 
every  voting  machine  in  the  county  covered  by 
staff  members  of  the  four  stations,  so  returns 
could  be  phoned  in  to  a  battery  of  operators 
within   minutes   after   each   machine  closed. 

The  Democratic  Primary  involved  nomina- 
tion— equivalent  to  election — of  a  U.  S.  sena- 


AT  BASE  of  the  "world's  tallest  Maypole"  during  dedication  of  the  new  WTAR-TV 
Norfolk  tower  is  Queen  of  the  May,  chosen  from  39  girls  representing  counties  in  the 
station's  coverage  area.  The  event  marked  the  shift  to  ch.  3,  power  boost  and  open- 
ing of  the  1,049-foot  tower.  L  to  r:  Jane  Carol  Crofton,  Washington  County,  N.  C; 
Campbell  Arnoux,  WTAR-AM-TV  president;  Peggy  Harvin,  Northampton  Co.,  N.  C, 
queen;  Mayor  T.  Cooley,  Woodland,  N.  C;  Hampton  Slingluff,  Virginia  Beach. 
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tor.  state  governor  and  eight  other  state  offices 
plus  local  offices.  Facilities  of  the  AP  and 
telephone  were  used  for  results  in  every  other 
county.  The  pooled  broadcast  began  at  6  p.m. 
when  the  polls  began  to  close,  and  lasted  to  3 
a.m.  the  following  morning,  with  each  station 
assigning  its  top  announcer.  The  broadcasts 
were  sponsored  by  Hart-Greer  Inc.,  Birming- 
ham appliance  distributor. 

Stations  Should  Decide 
On  Tree7  Time — Siepmann 

DISCRETION  of  networks  and  stations  to 
grant  or  deny  "free"  time  for  reply  by  persons 
who  claim  their  positions  have  been  unfairly 
attacked  is  discussed  by  Charles  A.  Siepmann, 
at  one  time  with  FCC  and  a  contributor  to  its 
1946  Blue  Book,  in  an  article  in  the  current 
issue  of  The  Nation.  He  is  now  head  of  New 
York  U.  Communications  Dept. 

A  person  has  no  "right"  to  an  idea  or  a 
public  act  once  it  is  made  public,  Mr.  Siepmann 
writes,  hence  is  not  entitled  as  a  matter  of 
right  to  reply  to  a  challenge  of  that  idea  or  act. 

"Failure  of  networks  and  stations  to  grasp 
this  point  has  occasioned  much  of  our  present 
confusion  and  perplexity,"  he  writes,  citing 
Sen.  Joseph  R.  McCarthy's  (R-Wis.)  success  in 
selling  the  "proprietory  theory"  of  ideas  and 
securing  air  time. 

"Let  any  man  mention  his  name  on  the  air 
and  the  station  quickly  receives  his  claim  for 
'equal  time'  to  answer  back,  whereas  the  sole 
public  interest  involved — with  respect  to  any 
of  his  acts  or  opinions — is  that  they  be  dis- 
cussed pro  and  con,  but  in  no  case,  as  of 
necessity  or  as  of  right,  by  him,"  the  article 
states. 

FCC  places  the  right  of  discretion  upon 
stations  themselves,  Mr.  Siepmann  says,  with 
the  Commission  charged  with  reviewing  overall 
performance.  He  offered  three  rules  to  end  the 
controversy  in  handling  controversial  matters 
on  the  air: 

Rule  1.  In  matters  of  controversy  debated  on 
the  air  the  broadcast  licensee  alone  shall  decide 
who  shall  be  parties  to  the  discussion.  No  indi- 
vidual's "right"  to  broadcast  is  to  be  counte- 
nanced. 

Rule  2.  Participants  in  broadcast  controversy 
shall  be  confined  to  discussion  of  the  matters  at 
issue.  Irrelevant  excursions  on  their  part  shall 
be  ruthlessly  blue-penciled.  (This  is  merely  a 
common-sense  extension  of  a  recognized  practice. 
If  a  speaker  is  invited  to  broadcast  on  bird  song 
and  then  submits  a  manuscript  on  bees,  his  man- 
uscript will  be  rejected.  Intrusion  into  contro- 
versy of  impertinent  matter  is  objectionable  in 
precisely  the  same  sense.) 

Rule  3.  Personal  abuse  or  innuendo,  or  indeed 
any  attack  on  the  good  faith,  the  motives,  or 
the  character  of  individuals,  is  out  of  place  in 
broadcast  controversy — for  two  reasons.  In  pub- 
lic discussion  it  is  ideas,  opinions,  or  points  of 
view  that  are  essentially  at  issue.  Loathsome  as 
is  much  about  the  character  and  past  conduct 
of  Sen.  McCarthy  to  many  persons,  it  is  his  point 
of  view,  his  public  statements,  and  public  acts 
that  are  properly  to  be  contested.  Moreover, 
such  fearful  and  sometimes  irreparable  damage 
can  be  done  to  the  good  name  of  an  individual 
through  the  range  of  broadcasts  and  the  prestige 
attached  to  them  that  special  protection  of  his 
interests  is  proper.  Only  two  parties  are  served 
by  personal  recrimination  and  veiled  slander — 
the  peddlers  of  such  unsavory  stuff  and  the 
diseased  minds  that  revel  in  it. 

Summerford  Heads  WKLO 

D.  C.  SUMMERFORD,  former  technical  di- 
rector of  WKLO  Louisville,  has  been  named 
to  succeed  Joe  Eaton  as  general  manager,  it 
was  announced  last  week  by  the  board  of  di- 
rectors of  the  Mid-America  Broadcasting  Corp., 
WKLO  licensee.  In  another  change,  Charles 
Farmer  has  been  named  assistant  manager  and 
director  of  sales.  WKLO,  an  affiliate  of  ABC, 
began  operations  in  November  1948. 


Wire  Elected  President 
Of  KSTM-TV  St.  Louis 

P.  H.  WIRE,  president  and  general  manager 
of  the  East  St.  Louis  (111.)  Journal,  has  been 
elected  president  of  Broadcast  House  Inc., 
licensee  of  KSTM-TV  St.  Louis,  William  H. 
Biggs,  board  chairman,  said  last  week. 

In  an  announcement,  Mr.  Wire  said,  "We  are 
excited  and  gratified  at  the  tremendous  strides 
ch.  36  is  making  in  the  television  picture  in 
our  area,  and  with  our  greatly  increased 
listenership  and  the  resultant  increase  in  sales, 
we  are  more  and  more  in  a  position  to  improve 
our  programming  in  accordance  with  the 
original  plans." 


Constant  Companion 

TO  EMPHASIZE  that  people  do  a  great 
many  things  while  they  listen  to  radio, 
WWPA  Williamsport,  Pa.,  ran  a  "Radio 
Month"  contest,  airing  four  announce- 
ments each  day  which  asked  what  listen- 
ers were  doing  at  the  time.  Winners  of 
three  radios  were  a  man  who  wrote  a 
poem  telling  how  he  was  helping  his 
wife  wash  dishes  at  the  time;  a  13- 
year-old  who  rigged  a  recorder  to  catch 
two  CBS  mystery  programs  (he  also 
caught  the  contest  announcement)  while 
he  attended  a  Scout  meeting  (he  heard 
them  the  next  day),  and  a  woman  who 
was  feeding  a  new-born  piglet. 
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PROGRAMS  OF  OTHER  NETWORKS 
ACCEPTED  ON  THE  BASIS  OF  AVAILABILITY 

March-April  UHF-VHF  Penetration  Re- 
port states  that  Tulsa  is  the  first  dual 
market  in  any  ARB  study  to  have  a  con- 
version as  high  as  17.7%  before  going 
on  the  air.  Also  the  first  market  to  have 
a  conversion  as  high  as  25%  after  less 
than  one  month's  operation. 
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STORER  REALIGNS 
ITS  WAGA-AM-TV 

REORGANIZATION  of  top  personnel  at 
Storer  Broadcasting  Co.'s  WAGA-AM-TV  At- 
lanta to  separate  radio  and  tv  functions  was 
announced  last  week  by  Stanton  P.  Kettler, 
southern  district  vice  president  of  Storer. 

Mr.  Kettler  said  Glenn  C.  Jackson  continues 
as  managing  director  of  both  the  radio  and  tv 
stations  while  Claude  Frazier  has  been  pro- 
moted from  sales  manager  to  manager  of 
WAGA  radio.   John  W.  Collins  has  been  ele- 


MR.  HENRIKSON  MR.  NAYLOR 


vated  from  television  sales  manager  to  man- 
ager of  WAGA-TV. 

Les  Henrikson,  former  sports  director  for 

•       ;  • 


radio-tv,  becomes  program  director  of  WAGA 
radio,  and  Don  Naylor,  formerly  in  radio  pro- 
gramming, was  named  program  director  and 
film  buyer  for  WAGA-TV. 

Mr.  Frazier,  in  radio  24  years,  at  one  time 
was  manager  of  WROL  Knoxville.  Mr.  Collins 
joined  Storer  in  1950  after  advertising  work 
with  the  Atlanta  Constitution  and  other  news- 
papers. Mr.  Henrikson,  formerly  with  KOVO 
Provo,  Utah,  went  to  Atlanta  last  year.  Mr. 
Naylor  joined  WAGA  in  1950  and  has  been  in 
radio  22  years. 

WCPO-TV  Seeks  Opinion 
Of  Audience  on  Atomic  Show 

WCPO-TV  Cincinnati  last  week  asked  viewers 
to  help  it  reach  a  decision  on  telecasting  of 
the  May  18  ABC-TV  Motorola  program  drama- 
tizing atomic  attack  on  this  country.  The  sta- 
tion has  asked  the  network  for  opportunity  to 
review  the  script  before  making  a  final  de- 
cision, according  to  Mortimer  C.  Watters, 
WCPO-AM-TV  general  manager. 

The  atomic  problem  caused  a  major  stir 
in  Cincinnati  last  fortnight  after  WCPO-AM-TV 
announced  they  would  not  carry  an  all-station 
civil  defense  simulcast  on  atomic  attack.  WCPO 
contended  the  script  was  "sensational"  and  of 
the  "Orson  Wells"  type,  likely  to  frighten  per- 
sons picking  up  the  program  after  it  was  under- 
way. 

Mr.  Watters  said  WLW,  which  had  prepared 
the  script,  was  told  in  advance  WCPO  would 
not  carry  the  program  unless  modified  in  view 
of  the  touchy  situation  centering  around  the 
subject  of  atomic  attack.  The  simulcast  brought 
calls  to  WCPO,  newspapers  and  city  officials, 
he  said,  bearing  out  WCPO's  fears  that  people 
would  be  terrified. 

R.  E.  Dunville,  president  of  the  WLW  sta- 
tions, charged  in  a  letter  that  WCPO  had  been 
"negligent"  in  the  planning  and  had  acted 
unwisely  in  withdrawing. 


Competing  WABD  (TV),  WINS 
To  Boost  Each  Other's  Shows 

PLANS  were  announced  last  week  by  WABD 
(TV)  New  York  and  WINS  New  York  for  a 
cooperative  promotional  arrangement  under 
which  the  radio  and  television  stations  will  pro- 
mote the  programs  and  personalities  of  one 


NORMAN  KNIGHT  (I),  station  manager 
of  WABD  (TV)  New  York,  DuMont's  key 
station,  and  Robert  J.  Leder,  vice  presi- 
dent-general manager  of  WINS  there, 
owned  by  Gotham  Broadcasting,  sign  an 
agreement  to  promote  each  other's  pro- 
grams and  personalities  during  non-com- 
petitive time  periods. 

another  during  non-competitive  time. 

Details  of  the  cross-promotion,  which  will 
take  effect  today  (Monday),  were  announced 
by  Norman  Knight,  station  manager  of  WABD 
(TV),  and  Robert  Leder,  vice  president  and 
general  manager  of  WINS.  The  stations  are 
separately  owned  and  operated,  with  WABD 
(TV)  owned  by  DuMont  Television  Network 
and  WINS  by  Gotham  Broadcasting  Co. 

The  joint  agreement  provides  for  promotion 
by  WINS  of  night-time  programs  of  WABD 
(TV)  during  the  hours  of  6:30-8:30  a.m.,  EDT. 
In  return,  WABD  (TV)  will  devote  air  time  in 
the  evening  for  such  WINS  morning  programs 
as  Bob  &  Ray  Show,  Peter  Roberts  News  Show 
and  Listen  to  Lacy. 

L  A.  Commission  Approves 
Palsy  Telethon  Despite  Ban 

DESPITE  its  recent  ban  on  tv  charity  tele- 
thons, the  Los  Angeles  City  Social  Service 
Commission  has  approved  a  fund-raising  tele- 
cast by  United  Cerebral  Palsy  of  Los  Angeles 
County  on  KABC-TV  that  city,  starting  at  11 
p.m.  May  21  and  continuing  through  the  fol- 
lowing day  as  part  of  a  30-day  campaign  now 
underway.  Theatre  Authority,  which  clears  all 
talent  and  had  also  protested  against  telethons, 
sanctioned  the  tv  appeal. 

Mrs.  Evelyn  Spaulding,  general  manager  of 
the  Social  Service  department  said  that  while 
the  commission  has  adopted  an  anti-telethon 
attitude,  it  can't  ban  them  outright  unless 
sponsoring  organizations  fail  to  meet  certain 
requirements.  The  edict  [B»T,  April  5,  March 
29]  resulted  from  "grave  abuses." 


CONSOLIDATION  of  national  headquarters  operations  for  the  Storer  Broadcasting 
Co.  into  a  new  three-story  building  at  1177  Kane  Concourse,  Miami  Beach,  was  to 
be  completed  today  (Monday)  with  arrival  of  finance  division  staffers  from  Toledo. 

The  new  Storer  building  is  situated  on  an  island  in  Biscayne  Bay,  midway  between 
Miami  and  Miami  Beach,  and  near  the  legal  residence  of  its  president,  George  B. 
Storer,  on  Indian  Creelc  The  air-conditioned  structure  has  14,000  square  feet,  con- 
tains 46  offices  and  conference  rooms,  and  includes  a  private  dining  room. 

The  headquarters  brings  under  one  roof  operations  previously  divided  in  Miami, 
Toledo  and  Birmingham,  Mich.,  offices. 
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Niagara  Now  WGR  Corp.; 
Personnel,  Plans  Set 

NIAGARA  Frontier  Amusement  Corp., 
Buffalo,  with  acquisition  of  the  WGR  Broad- 
casting Corp.  May  1,  has  changed  its  name  to 
WGR  Corp.  and  has  named  Headley-Reed  Co. 
as  national  sales  representative  for  WGR-TV 
and  Free  &  Peters  Inc.  to  represent  WGR-AM 
nationally,  George  F.  Goodyear,  president,  has 
announced.  FCC  approval  of  the  name  change 
has  been  asked. 

Appointments  following  those  of  Joe  J. 
Bernard  as  general  manager  of  WGR-AM-TV 
and  Nat  L.  Cohen  as  station  manager  of  WGR- 
AM  [B*T,  May  10],  also  were  announced. 

They  are  Karl  B.  Hoffman,  named  as  en- 
gineering manager  of  WGR-AM-TV;  Eugene 
R.  Kirshenstein.  appointed  chief  accountant  of 
WGR-AM-TV;  Robert  J.  Strigl.  retained  as 
WGR-AM  program  director,  a  position  he  has 
held  eight  years;  Walter  L.  Amidon,  formerly 
traffic  chief  for  WGR,  appointed  to  a  similar 
position  for  WGR-AM-TV,  and  Ross  H.  Mc- 
Pherson,  formerly  WGR  publicity  and  promo- 
tion director,  who  becomes  public  relations 
director  for  WGR-AM-TV.  O.  C.  B.  Howard 
previously  had  been  announced  as  WGR-TV 
program  director,  Mr.  Goodyear  said. 

WGR-AM  is  expected  to  complete  the  move 
of  its  studios  and  offices  about  June  1  to  the 
space  formerly  occupied  by  WBES-TV  in  the 
Hotel  Lafayette  penthouse.  The  WGR-TV 
transmitter  and  antenna  tower  also  will  be 
situated  at  this  point,  Mr.  Goodyear  said. 

The  WGR  Corp.  president  said  work  will 
begin  shortly  on  extensive  alterations  of  the 
building  at  184  Barton  St.,  which  will  house 


THE  "KIMN"  sign  goes  into  place  follow- 
ing the  sale  last  month  of  KFEL  Denver 
to  KIMN  Inc.  Changing  the  emblems  are 
(I  to  r):  Collin  W.  Lowder,  vice  president 
and  general  manager;  Ken  Palmer,  re- 
gional sales  representative  in  Denver  for 
the  Intermountain  Network,  and  John 
McEniry,  KIMN  commercial  manager. 
Head  of  the  new  company  is  A.  L.  Glass- 
man,  owner  of  KLO  Ogden,  Utah,  who  in 
1939  organized  the  Intermountain  Net- 
work. KIMN  will  serve  as  the  "control 
point"  for  the  origination  and  switching 
of  Mutual  and  Intermountain  programs. 

WGR-TV  studios  and  the  corporation's  execu- 
tive offices.  A  starting  date  for  WGR-TV  pro- 
gramming can  be  announced  as  soon  as  RCA 
tv  gear  and  Vidicon  projectors  are  installed. 


Somson  Heads  Two  Units 
Of  Crosley  Broadcasting 

APPOINTMENT  of  H.  S.  (Bert)  Somson  as 
executive  vice  president  in  charge  of  Crosley 
Broadcasting  Corp.'s  WLW  Promotions  Inc. 
and  Olympus  Film  Productions  Inc.,  was  an- 
nounced by  Crosley  President  R.  E.  Dunville 
last  week  in  his  revelation  of  expansion  plans 
for  the  two  corporate  divisions  to  provide  more 
extensive  advertiser  services. 

Previous  enhancement  of  service  to  adver- 
tisers had  been  announced  jointly  by  Crosley 
and  NBC  Spot  Sales  earlier  in  signing  a  re- 
ciprocal sales  agreement  [B*T,  April  26]. 

An  increased  budget  for  WLW  Promotions 
Inc.  and  plans  to  double  its  former  size  were 
reported  by  Mr.  Dunville.  WLW  Promotions 
includes  the  Talent,  Penny's  Pantries  and  Car 
Card  Advertising  subdivisions.  He  said  overall 
additions  to  country  and  western  talent  had 
been  made  by  WLW  Promotions  and  "the 
present  complement  of  talent  in  this  category 
is  greater  than  any  station  in  the  country,  and 
allows  us  to  offer  advertisers  and  their  audi- 
ences, the  ultimate  in  entertainment  of  this 
sort." 

He  said  Olympus  Films'  production  of  com- 
mercial and  industrial  syndicated  films  for  tv 
and  of  "low-cost  television  commercials  for 
sponsors"  will  be  stepped  up. 

Mr.  Somson,  described  as  a  veteran  of  30 
years  in  motion  pictures,  radio  and  tv,  formerly 
was  president  of  Famous  Features  Motion  Pic- 
tures, Hollywood,  and  president  of  Premier 
Radio  Enterprises. 

He  will  be  assisted  by  James  B.  Hill,  present 
vice  president  and  general  manager  of  Olym- 
pus Film  Productions,  Mr.  Dunville  said. 


you  want  increased  SALES! 

you  want  creative  SELLING! 

you  want  a  representative  with  SALESMEN! 


Then  you  have  3  reasons  why  you  should  see 


GEORGE  W.  CLARK.  Inc. 


At  the  NARTB 


now  representing 


RADIO  STATIONS 

KYA — San  Francisco 
KG  A — Spokane 
WRFD — Columbus 
WIBX— Utica 
WNAM— Neenah 
WFOX— Milwaukee 


KCOH — Houston 
KWBB — Wichita 
KAYO — Seattle 
WMAM — Marinette 
WMIN— St.  Paul 
WWEZ — New  Orleans 
KSKY — Dallas 


WCLO — Janesville 
WGEZ — Beloit 
WOL — Washington,  D.  C. 
KFGO — Fargo 
Evergreen  Group — 
State  of  Washington 


TV  STATIONS 

WTVP-TV — Decatur 
WMBV-TV-Green  Bay  Area 
WATR-TV — Waterbury 
WNAM-TV — Appleton 


offices  in  principal  cities 

Convention  Headquarters  Suite  939-40,  Morrison  Hotel 
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STATIONS 


Hear  Some  Evil 

AN  8  a.m.  newscast  on  KOL  Seattle 
aided  in  the  arrest  of  a  robbery  suspect 
who  later  confessed  1  3  other  such  crimes 
in  the  Seattle  and  neighboring  Portland, 
Ore.,  areas. 

The  newscast,  The  Blue  Streak  Bulle- 
tins broadcast  by  remote  line  from  KOL's 
news  bureau  in  the  Seattle  Post-Intelli- 
gencer building,  gave  a  description  of  a 
robbery  suspect  believed  guilty  of  a  hold- 
up of  Seattle's  Georgian  Hotel  the  night 
before.  Two  citizens,  who  listened  to  the 
newscast,  reported  later  that  morning  to 
detectives  the  whereabouts  of  a  man  who 
fitted  the  KOL  description.  This  resulted 
in  the  arrest  of  the  man,  who  confessed 
to  the  other  robberies. 

Police  Chief  H.  J.  Lawrence  and  De- 
tective Division  Chief  V.  L.  Kramer  con- 
veyed their  thanks  for  a  "nice  assist"  to 
Archie  Taft  Jr.,  KOL  general  manager. 


WUSN-TV  Names  H-R  Tv; 
WUSN,  H-R  Representatives 

APPOINTMENTS  of  H-R  Television  Inc.  as  na- 
tional sales  represetative  of  WUSN-TV  Charles- 
ton, S.  C.  and  of  H-R  Representatives  Inc.  for 
WUSN  Charleston  were  announced  last  week 
by  J.  Drayton  Hastie,  president  and  general 
manager  of  Southern  Broadcasting  Inc.,  owner 
and  operator  of  the  stations. 

WUSN-TV  (ch.  2),  which  is  scheduled  to 
begin  commercial  operations  about  Sept.  26, 
will  be  affiliated  with  NBC  and  DuMont,  Mr. 
Hastie  said.   WSUN  is  a  Mutual  affiliate. 

Philip  D.  Porterfield,  formerly  with  NBC  and 
WOR-TV  New  York,  has  been  named  general 
sales  manager  for  the  corporation.  He  will  com- 
mute between  Charleston  and  New  York,  where 
he  will  make  his  headquarters  at  the  H-R  offices, 
380  Madison  Ave.  James  S.  Sayres  Inc..  At- 
lanta, will  handle  regional  sales  for  both  sta- 
tions in  the  Southeast  area. 

STATION  PEOPLE 

James  E.  Conley,  account  executive.  The  Boi- 
ling Co.  Chicago  office,  appointed  regional  sales 
manager,  WJSH-AM-TV  Indianapolis. 

William  E.  Nichols,  sales  staff.  KFRC  San 
Francisco,  appointed 
sales  manager,  suc- 
ceeding the  late 
Merwyn  McCabe. 
[BoT.  May  10]. 

Robert  F.  Klein,  ac- 

count  executive. 
KCOP  (TV)  Holly- 
wood, to  K  N  G  S 
Hanford.  Calif.,  as 
general  manager. 

William  H.  Weaver, 

account  executive. 
KROY  Sacramento. 

named  sales  manager,  succeeding  the  late  Joseph 
E.  Hinman;  Larraine  Quinlan,  formerly  head  of 
Pacific   Market    Research.   S.    F..    and  Neal 


Fortuin,  account  executive,  KXOC  Chico,  to 
KROY,  as  account  executives.  Patricia  Thie- 
baud  to  KROY  as  sales  service  director. 

Robert  Struble,  formerly  branch  manager  and 
sales  manager  for  manufacturing  firms,  ap- 
pointed sales  manager,  KXLY-AM-TV  Spo- 
kane, Wash. 

John  J.  Signor,  formerly  of  Raymond  Rosen 
Co.,  distributor,  ap- 
pointed advertising 
and  sales  promotion 
manager,  KYW 
Philadelphia,  suc- 
ceeding Paul  I. 
Woodland,  named  to 
head  promotion  ac- 
tivities for  Steinman 
Stations,  headquar- 
tered in  Lancaster, 
Pa.  [B»T,  April  26]. 


L.  A. 
ager. 


MR. 

to 


James    Rogers,  ac- 
count  executive, 
John   Blair  &  Co., 
KLAS-TV  Las  Vegas,  as  sales  man- 
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John  F.  Crohan  and  Frederick  P.  Grady,  ap- 
pointed program  director  and  sales  manager, 
respectively,  WICE  Providence,  R.  I. 

Walter  Lake,  account  executive,  KSDO  San 
Diego,  reassigned  to  Los  Angeles,  as  manager 
in  charge  of  regional  and  national  sales. 

Allan  Page,  commercial  manager.  KRGV-AM- 
TV  Weslaco,  Tex., 
to    KANS  Wichita, 
in  same  capacity. 

George  Cordes,  gen- 
eral accountant  and 
credit  manager. 
WOR-AM-TV  New 
York,  assigned  to 
recording  div.,  as 
account  executive. 

R.  E.  Misener,  ac- 
count  executive, 
James  Lovick  Adv.. 
Toronto,  appointed 
assistant  manager, 
CFCF  Montreal. 


MR.  PAGE 


MR.  NICHOLS 


John  E.  Buzby,  formerly  with  Buchanan- 
Thomas  Adv.  Co.,  Omaha,  named  assistant 
sales  director  for  regional  sales.  KWWL-AM- 
TV  Waterloo,  Iowa,  and  for  local  sales,  KWWL. 

J.  Conrad  Jacobs,  former  retail  advertising 
salesman,  Washington  ( D.  C. )  Daily  Mews,  to 
commercial  dept.,  WWDC  Washington,  as  ac- 
count executive. 

Paul  H.  Martin,  sales  manager,  KFXM  San 
Bernardino,  Calif.,  to  Don  Lee  Broadcasting 
System,  Hollywood,  as  account  executive. 

James  M.  Henneberry  appointed  publicity  and 
sales  promotion  director,  WICS  (TV)  Spring- 
field, 111. 

Charles  Vance,  director.  American  Theatre 
Wing,  N.  Y.,  to  KCOP  (TV)  Hollywood  as 
producer-writer.  Rita  Burton,  program  dept.. 
named  assistant  director  of  sales,  promotion  and 
publicity. 

Carl  Tibbetts,  announcer-producer.  WSB-TV 
Atlanta,  Ga.,  named  production  manager, 
WATE-TV  Knoxville,  Term. 

J.  W.  R.  Graham,  formerly  assistant  supervisor 
farm   and  fishery   broadcasts,   CBH  Halifax, 


named  assistant  tv  director.  CBLT  (TV)  To- 
ronto. 

Jack  Stewart,  news  director,  WADK  Newport, 
R.  I.,  appointed  public  relations  director  for 
that  city,  continuing  in  his  radio  capacity. 

Buddy  Starcher,  manager,  WESC  Greenville, 
S.  C,  named  executive  consultant,  WMIE-AM- 
TV  Miami.  WOBS-AM-TV  Jacksonville,  both 
Fla.,  WLBS  Birmingham,  Ala.,  and  WKTG- 
AM-TV  Thomasville,  Ga.,  headquartered  in 
Miami. 

Earle  Greer,  engineering  staff.  KCBS  San  Fran- 
cisco, and  Patsy  Batchelor,  to  KEEN  San  Jose. 
Calif.,  as  chief  engineer  and  traffic  manager, 
respectively. 

Edward  J.  Breen,  formerly  with  the  Massa- 
chusetts Life  Ins.  Co.  New  York  office,  to 
sales  staff,  WTRI  (TV)  Schenectady. 

George  Carter,  formerly  with  WHAT  Phila- 
delphia to  sales  staff  WIP  same  city. 

Jerry  Lee,  commercial  manager,  KBTV  (TV) 
Denver,  to  sales  staff,  KABC-TV  Los  Angeles. 

Ray  M.  Neilan,  announcer,  WKNB  New  Bri- 
tain, Conn.,  named  program  director. 

Jack  Stratton,  former  Oklahoma  field  repre- 
sentative to  National  Cotton  Council,  named 
assistant  director,  farm  service  dept.,  WKY-TV, 
Oklahoma  City. 

John  E.  McCarthy,  formerly  announcer  and 
studio  manager,  WXYZ-AM-TV  Detroit  to 
WPIX  (TV)  New  York,  as  a  staff  announcer. 

Don  Stevens,  program  director.  WAAB 
Worcester,  Mass.,  to  news  staff,  WTAG  same 
city. 

Carl  Yocum,  announcer,  KXOA  Sacramento, 
to  KROY  that  city,  in  similar  capacity.  A.  E. 
Nicholson,  disc  m.c.  KXOA  Nick  the  Nickel, 
adds  similar  duties  KROY  Records  N'  Stuff. 

Don  Nairn,  Northern  Broadcasting  Co.,  To- 
ronto, to  announcing  staff,  CHUM  same  city. 

Warren  Clark,  formerly  with  KFXJ  Grand 
Junction,  Colo.,  to  KGLN  Glenwood  Springs, 
Colo.,  as  announcer-salesman. 

Norman  Ross  to  staff.  WSYR-TV  Syracuse. 

Jimmie  Atkins,  hillbilly  disc  m.c.  and  host  of 
Uncle  Jim  Show,  WLBS  Birmingham,  Ala., 
moves  with  show  to  WBRC  same  city. 

Frayn  Utley,  wife  of  NBC  Commentator  Clif- 
ton Utley,  and  conductor  of  own  program  on 
WMAQ  Chicago,  to  receive  citation  from  Na- 
tional Conference  of  Christians  &  Jews  for 
leadership  in  human  relations  at  luncheon  in 
her  honor  May  25. 

Kevin  Kennedy  and  John  Palmer,  sportscasters. 
WPIX  (TV)  New  York,  spoke  at  the  annual 
awards  dinner  of  Iona  College,  New  Rochelle, 
N.  Y. 

Bob  Bradley  WLOL  Minneapolis,  voted  best 
disc  jockey  in  area  by  Twin  Cities  ad  club  and 
AFTRA  at  Ad  Club  Award  luncheon. 

Sterling  Quinlan,  vice  president  in  charge  of 
ABC  o&o  WBKB  (TV)  Chicago,  father  of 
boy  May  11. 

Pete  Peterson,  production  manager,  WNAX 
Yankton.  S.  D.,  father  of  boy,  Jon  Cotton. 

Norman  Bacon,  program  director,  KVTV  (TV) 
Sioux  City,  Jowa,  father  of  girl.  Nancy. 

John  Alexander  Read,  30.  production  manager, 
CKFH  Toronto,  died  May  4  after  a  brief  illness. 
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NOTE  •  While  we  welcome  the  men- 
tion of  our  product  on  your  programs,  we 
ask  that  you  respect  our  registered  trade- 
mark. If  it  is  impossible  for  you  to  use  the  full 


name  correctly:  "Scotch"  Brand  Cellophane 
Tape,  or  "Scotch"  Brand  Magnetic  Tape,  etc., 
please  just  say  cellophane  tape  or  magnetic 
tape.  Thank  you  for  your  cooperation. 


MINNESOTA  MINING  AND  MANUFACTURING  COMPANY 


St.  Paul  jfggji 


DESIGNED  FOR  THE 


GATES  BC-250GY  is  a  big,  roomy  250  watt  broadcast  trans- 
mitter that  satisfies  every  engineer's  requirements  for  compo- 
nent accessibility — easy  servicing.  In  this  "walk-in"  transmitter 
any  part  can  be  reached  in  seconds! 

This  freedom  from  cramping  means  extra  dependability, 
too,  because  bigger  parts  —  rated  conservatively  —  are  used. 
Air  circulation  is  free,  with  no  pockets  or  areas  of  stagnant  air. 

The  popularity  of  GATES'  roomy,  easy-to-service  construc- 
tion is  apparent  in  the  fact  that,  since  World  War  II,  more 
United  States  broadcasters  have  bought  GATES  Transmitters 
than  any  other  make. 
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GATES  GY-48  Broadcasting's  only  complete  250 
watt  radio  transmitting  plant,  ready  to  connect  to 
antenna  and  studios.  Consists  of  transmitter,  all  moni- 
tors, limiting  amplifier,  switching  panel,  monitor 
speaker,  joiner  strip  with  call  letter  plate  and  all  inter- 
connecting cables.  —  Ready  to  operate  120  minutes 
after  unpacking. 
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BC-250GY  TRANSMITTER 

Stands  78"  high,  40"  wide  and  33"  deep. 
Beautifully  finished  in  hand-rubbed  satin 
gray.  Employs  time  proven  810  tubes 
in  final  power  amplifier  and  Class  B 
modulator.  Eleven  tubes  and  six  tube 
types  in  entire  transmitter.  Operates  from 
230  volts  single  phase  1.6KW  power 
consumption  at  100%  modulation.  All 
transformers  fully  cased.  Single  or  dual 
sets  of  tubes  and  crystals  optional.  Avail- 
ability prompt. 


23-27  o,»  May 


Houston,  2700  Polk  Avenue- 
New  York,  51  East  42nd  Street 


GATES  RADIO  COMPANY 

Manufacturing  Engineers  Since  1922 

Washington,  D.  C,  Warner  Bldg. 
Los  Angeles,    7501  Sunset  Blvd. 
New  York,  International  Div.,  13  East  40th  St. 


QUINCY,  ILL.,  U.  S.  A. 


Atlanta,  13th  &  Spring  Sts. 
Montreal,  Canadian  Marconi  Co. 


The  feature  section  this  week  is  devoted  to  the  plans  being 
made  by  the  equipment  and  service  exhibitors  at  the 
NARTB  convention.  Summaries  for  each  company  appear 
in  alphabetical  order.  A  complete  index,  by  company 
name,  may  be  found  on  page  82. 


CONVENTION  EXHIBITS  TO  REFLECT  RADIO-TV  GROWTH 


ONE  YEAR  of  radio  and  television  progress — a  year  marked  by 
introduction  of  many  new  devices  and  processes — will  be  depicted 
for  NARTB  delegates  at  the  annual  convention  starting  Sunday  at 
the  Palmer  House,  Chicago. 

With  the  growth  of  television  and  the  arrival  of  commercial  color, 
broadcasters  will  find  on  display  many  types  of  equipment  never 
before  shown  at  an  industrywide  meeting.  Some  individual  exhibits 
will  contain  equipment  running  into  millions  of  dollars  in  value, 
with  high-power  tv  transmitters  and  color  systems  certain  to  attract 
wide  interest. 

Complete  color  television  studios  and  transmitters  will  be  shown 
in  operation  by  exhibitors  in  the  fourth-floor  Exposition  Hall  of 
the  Palmer  House.  Color  transmissions  will  be  confined  to  receivers 
located  in  adjacent  viewing  rooms  and  they  will  not  go  on  the  air. 

Heavy  equipment  will  be  located  in  the  fourth-floor  Exposition 
Hall  with  light  gear  and  industry  services  maintaining  reception 
suites  and  exhibits  will  be  located  on  the  eighth  and  other  floors 
in  the  hotel. 

The  film  exhibits  will  surpass  those  of  past  years,  in  line  with 
expansion  of  the  television  industry  and  the  growing  demand  for 
recorded  program  material. 

In  all,  a  hundred  associate  members  have  exhibit  and  reception 
facilities  this  year.  In  charge  of  the  convention  management  is 
C.  E.  Arney  Ir.,  NARTB  secretary-treasurer.  Arthur  C.  Stringer, 
veteran  manager  of  industrial  exhibits,  is  in  charge  of  the  show.  He 
has  filled  this  post  for  a  decade-and-a-half.  The  exposition  com- 
prises one  of  the  nation's  largest  industrial  shows. 

Major  production  and  sales  units  in  the  equipment  industry  are 
displaying  their  wares  at  the  Palmer  House.  First  shipments  of 
equipment  started  arriving  Sunday,  May  9,  when  the  RCA  trucks 
were  unloaded  at  the  hotel. 

Remote  Equipment  Under  Scrutiny 

Although  large  numbers  of  new  and  improved  tv  equipment 
items  will  be  shown,  aural  broadcasting  again  will  be  well  repre- 
sented. Several  new  types  of  transmitters  said  to  embrace  im- 
proved techniques  are  to  be  shown.  Among  them  will  be  50  kw 
gear.  With  FCC  having  permitted  use  of  remote  transmitter  operat- 
ing devices,  manufacturers  will  show  their  latest  items.  The  subject 
of  remote  control  techniques  will  receive  careful  attention  at  the 
annual  Engineering  Conference  to  be  held  simultaneously  with 
the  NARTB  management  meetings. 

Again  uhf  transmitting  apparatus  will  draw  attention  from  dele- 
gates. One  manufacturer  will  have  a  12V4  kw  uhf  transmitter, 
capable  of  transmitting  in  both  monochrome  and  color.  Judging 
by  advance  word,  manufacturers  have  not  yet  developed  uhf  trans- 


mitters with  power  matching  the  vhf  types.  Major  firms  in  several 
cases  will  include  50  kw  vhf  transmitters.  Another  will  have  a  1 
kw  uhf  transmitter  with  a  12  kw  amplifier. 

As  was  the  case  last  year,  tv  cameras  will  be  prominent  at  the 
exposition.  Remote  control  equipment  has  been  improved  and 
cameras  are  being  refined  both  as  to  size  and  efficiency.  Color 
cameras  will  command  attention  this  year  and  they  will  be  shown 
stripped  to  permit  examination  of  their  details. 

Every  convention  brings  new  types  of  microphones  and  the  cur- 
rent one  will  be  no  exception.  Several  miniature  types  will  be  on 
display,  one  of  which  is  titled  "Lipstick." 

Many  of  the  exhibitors  will  have  novelty  giveaways  for  delegates. 
Besides  gimmicks,  some  will  award  such  practical  items  as  tv  re- 
ceivers at  drawings. 

Some  of  the  film  exhibitors  will  have  talent  on  hand  to  greet 
delegates.  The  package  and  library  firms  are  developing  new  promo- 
tion methods  and  some  will  unveil  new  package  programs  for  dele- 
gates. 

Exhibitors  Are  Varied 

The  list  of  exhibitors  includes  an  insurance  firm  writing  group 
policies  covering  tower  and  other  types  of  coverage.  The  group 
policies  were  developed  with  NARTB  endorsement. 

The  usual  list  of  less  colorful  but  practical  items  includes  relays, 
enclosures,  transmission  lines,  cables,  tower  lighting,  monitors  and 
control  units.  These  exhibits  always  draw  interested  observers,  par- 
ticularly among  the  engineering  delegates.  Facsimile  service  will 
be  demonstrated,  featuring  high-speed  transmission. 

Tv  lighting  firms  will  show  their  newest  lines.  These  reflect  the 
lessons  learned  in  more  than  six  years  of  experience.  Firms  supply- 
ing other  studio  equipment  will  demonstrate  improved  equipment. 
This  will  include  background  libraries  for  special  effects  and  special 
apparatus  to  project  the  backgrounds. 

Tower  manufacturers  will  show  miniatures  and  photos  of  their 
lines.  One  firm  will  build  an  exhibit  around  a  1,500-foot  tower 
, scheduled  for  autumn  erection.  Many  types  of  vhf  and  uhf  antennas 
will  be  shown.  New  tv  recording  apparatus,  high-fidelity  audio  re- 
corders and  perfected  tape  equipment  will  be  displayed,  some  items 
for  the  first  time. 

Following  custom,  some  of  the  NARTB  associate  members  will 
confine  their  convention  activity  to  entertainment  suites.  Major 
networks  and  station  representatives  will  have  headquarters  in  the 
Palmer  House. 

In  the  columns  that  follow  are  summaries  of  equipment  and 
service  exhibits,  with  lists  of  personnel  at  each  exhibit.  The  sum- 
maries are  based  on  material  supplied  B*T  by  individual  exhibitors. 
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Summaries  of  NARTB  exhibits  will 
be  found  on  the  following  pages: 


Exhibitor  Page  No. 

ABC  Film  Syndication   82 

Adler  Communications  Labs  82 

A.  &  W.  Alexander  Productions  83 

Alford  Mfg.  Co   83 

Allied  Radio  Corp   83 

Altec  Lansing  Corp   83 

American  Telephone  &  Tele- 
graph Co.  Long  Lines  Dept.  83 

Ampex  Corp.  .  .   83 

Andrew  Corp   84 

Associated  Press   84 

A-V  Tape  Libraries  Inc   84 

Berlant  Assoc   84 

Blaw-Knox  Co     84 

Caterpillar  Tractor  Co   84 

CBS  Television  Film  Sales  84 

Century  Lighting   .  .  ..,   84 

Collins  Radio  Co.  .  85 

Conrac  Inc   85 

Continental  Electronics   85 

Dage  Electronics  Div.  of 

Thompson  Products  Inc.  85 

Allen  B.  DuMont  Labs   85 

Electro-Voice  Inc   85 

Elgin  Metalformers  Corp.  86 
Federal  Telecommunication 

Labs    86 

Federal  Telephone  &  Radio  Co.  86 

Flamingo  Films    86 

Gates  Radio  Co   86 

General  Communications  Video 

Audio  Mfg.  Engineers  86 

General  Electric  Co   86 

General  Teleradio  Film  Div.  88 

Harry  S.  Goodman  Productions  88 
Gray  Research  &  Development 

Co   88 

Graybar  Electric  Co   88 

Guild  Films  Co   88 

Harriscope  Inc.    92 

Hollywood  Television  Service  .  92 

Houston-Fearless  Corp   92 

Hufty,  Eubank  &  Russell  ....  92 

Hughey  &  Phillips    92 

Dresser-Stacey  Co.,  Ideco  Div.  92 
International  Business  Ma- 
chines Corp   92 


Exhibitor                       Page  No. 

International  News  Service  .  92 

Kalbfell  Labs    92 

Keystone    Broadcasting  Sys- 
tem     94 

Kliegl  Bros.    94 

Lang-Worth  Feature  Programs  94 

C.  P.  MacGregor  Co   94 

Machlett  Labs   94 

Minot  Tv     ! .  .  94 

MPTV  Syndication  Corp   94 

Musicolor    94 

National  Telefilms    94 

NBC  Film  Div.    96 

A.  C.  Nielsen  Co   96 

Official  Films  .   96 

The  Old  Scotchman's  Scrap- 
book   96 

Phelps  Dodge  Copper  Prod- 
ucts   96 

Philco  Corp   96 

Prodelin    .  96 

Radio  Corp.  of  America  ...  96 

RadiOzark  Enterprises   98 

Raytheon  Mfg.  Co   98 

RCA  Recorded  Program  Serv- 
ices—Thesaurus   98 

Rust  Industrial  Co   98 

Paul  Schafer  Custom  Eng.  98 

Screen  Gems  Inc   98 

SESAC  Inc   98 

Standard  Electric  Corp.   TOO 

Standard  Rate  &  Data  Service  100 

Sterling  Television    100 

Telechrome  Sales  Corp   100 

TelePrompter   National  Sales 

Corp   100 

Television  Programs  of  Amer- 
ica   100 

Television  Specialty  Co   100 

Tel-Instrument  Co   100 

Tower  Construction  Co   100 

United  Television  Programs  100 

Unity  Television  Corp   102 

Willys  Motor,  Electronics  Div.  102 

World  Broadcasting  System  102 

Ziv  Radio  Productions    102 

Ziv  Tv      102 


List  of  exhibitors  and  description  of  displays  is  based  on  data  available  up  to 
last  Thursday.  Others  will  have  exhibitions  in  Chicago  and  such  later  informa- 
tion will  be  carried  in  the  subsequent  issues  of  B*T. 


ABC  Film  Syndication  Inc. 

ABC  Film  Syndication,  using  Rooms  788-790, 
will  exhibit  its  properties  for  the  first  time  at 
the  convention.  Material  displayed  will  include 
all  the  firm's  properties:  Racket  Squad,  98  half- 
hour  shows  based  on  the  activities  of  the  police 
bunco  squad,  starring  Reed  Hadley;  John  Kie- 
ren's  Kaleidoscope,  104  quarter-hours  on  the 
wonders  of  the  universe  with  amusing  narra- 
tion by  the  famed  Information  Please  wit;  The 
Playhouse,  formerly  Schlitz  Playhouse,  52  half- 
hour  dramas  featuring  such  stars  as  Joan  Caul- 
field,  Sir  Cedric  Harwicke,  Joanne  Dru,  Ronald 
Regan  and  Ann  Sheridan;  a  new  series,  Pass- 
port to  Adventure,  starring  Cesar  Romero  as 
as  diplomatic  courier.  Theme  of  the  exhibit  will 
be  a  school  recess  period  with  bulletin  and 
blackboard  displays,  refreshments  and  special 
film  showings. 

Personnel: 

George  T.  Shupert,  president 
Don  L.  Kearney,  vice  president  in  charge  of 
sales 

Lee  Francis,  promotion  manager 
John  B.  Burns,  midwest  sales  manager 
William  B.  Clark,  western  sales  manager 


MR.  SHUPERT 


MR.  KEARNEY 


Adler  Communications  Labs 

ADLER  Communications  Labs  and  its  tele- 
vision station  equipment  subsidiary,  ACL  Prod- 
ucts Inc.,  will  exhibit  in  Room  738. 

A  complete  operating  system  of  ACL's  ex- 
clusive Electronic  Video  Crossbar  switch  gear 
for  television  station  control  will  be  on  exhibi- 
tion. The  system  will  consist  of  an  Electronic 
Video  Switcher,  Type  VS-3A;  Mixing  Ampli- 
fier, Type  VA-13;  Clamp  Amplifier,  Type  VA- 
12;  Power  Supplies,  Type  PS- 12 A;  Control 
Panel,  Type  VC-1,  and  auxiliary  equipment. 
All  items  are  from  regular  production  and  are 
available  on  order  for  immediate  delivery. 

The  new  ACL  Master  Monitor  will  be  an- 
other feature  of  the  exhibit. 

Audio  control  consoles,  audio  switchers  and 
related  audio  control  equipment  also  will  be 
on  view. 
Personnel: 

Ben  Adler,  owner  and  general  manager 

Carmen  J.  Auditore,  project  engineer,  tv 
station  systems 
r  Leland  J.  Burnett  Jr.,  engineer  of  tv  station 
systems 
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Louis  Katz,  project  engineer,  laboratory  de- 
velopments 
Joseph  Malin,  product  design  engineer 
Alfred  Strogoff,  asst.  plant  manager 

A.  &  W.  Alexander  Productions 
Inc. 

THE  exhibit  of  A.  &  W.  Alexander  Produc- 
tions will  feature  its  package  programs  includ- 
ing such  western  features  as  -  The  Boss  Lady 
and  Renfrew  of  the  Royal  Mounted.  Head- 
quarters will  be  in  Room  799. 

Personnel: 
Arthur  Alexander 
Max  Alexander 
Larry  Stem 

Alford  Mfg.  Co. 

HEADQUARTERS  of  Alford  Mfg.  Co.,  an- 
tenna manufacturer,  will  be  in  Room  719  of 
the  Palmer  House. 

Personnel: 
Andrew  Alford,  president 

Allied  Radio  Corp. 

RECEPTION  rooms  will  be  751-2  at  the 
Palmer  House.  Allied  will  promote  the  lines  it 
handles  as  electronic  jobbers. 

Personnel: 
Alex  Brodsky 
S.  H.  Levey 
Leo  Brook 
Dave  Kennedy 
D wight  Smith 
Lew  Parsons 
Doc  Towler 
Jack  Threlkeld 
George  Kelly 
Gordon  Hough 
Fred  Kruse 
Eugene  Carrington 

Altec  Lansing  Corp. 

ALTEC  LANSING,  using  space  No.  12,  will 
exhibit  its  new  Cardioid  670  and  the  M20  "Lip- 
stik"  microphones,  together  with  a  complete 
line  of  speech  input  equipment,  including  two 
control  consoles,  remote  mixers,  recording  am- 
plifiers and  monitor  speakers. 
Personnel: 

H.  S.  Morris,  product  sales  manager 
A.  A.  Ward,  executive  vice  president 
William  Johnson 

American  Telephone  & 
Telegraph  Co.,  Long  Lines  Dept. 

BELL  SYSTEM  will  have  three  exhibits  on 
display  in  Space  No.  8,  showing  the  availability, 
dependability  and  economy  of  its  services  to 
the  broadcasting  industry.  Attending  the  ex- 
hibits will  be  AT&T  Long  Lines  Dept.  and 
Illinois  Bell  Telephone  Co.  representatives.  The 
first  will  use  maps  to  show  the  rapid  growth 
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THREE  AT&T  Long  Lines  Dept.  officials, 
who  will  present  Bell  System  exhibits  at 
Booth  No.  8  at  the  convention,  inspect 
newly  installed  equipment  in  New  York 
Long  Lines  Dept.  building  which  auto- 
matically switches  transmission  channels 
whenever  video  picture  starts  to  fade. 
They  are  (I  to  r):  C.  W.  Floyd,  eastern 
area  commercial  manager;  F.  R.  Mac- 
Farland,  New  York  division  commercial 
manager,  and  M.  G.  Wallace,  headquar- 
ters commercial  operating  engineer. 

of  Bell  System  network  service  lines  since  1948 
when  916  channel  miles  linked  12  stations  in 
five  cities  to  the  present  when  56,000  channel 
miles  link  almost  300  stations.  The  second 
exhibit  describes  radio  relay,  coaxial  cable  and 
local  facilities  which  bring  network  programs 


ALTEC  LANSING'S  670  Cardioid  micro- 
phone, weighing  1  !4  pounds. 


to  interconnected  stations.  The  third  shows  the 
Bell  System  role  in  color  tv.  It  will  include 
equipment  Bell  installs  on  the  tv  station 
premises  to  give  broadcasters  an  idea  of  the 
space  needed  for  the  equipment  and  to  illus- 
trate its  operation. 
Personnel: 

Hal  Carlson,  Illinois  Bell  Telephone  Co., 
Chicago 

A.  V.  Danielson,  AT&T  Long  Lines  Dept., 
Chicago 

C.  W.  Floyd,  AT&T  Long  Lines  Dept.,  New 
York 

E.  C.  Laird  Jr.,  AT&T  Long  Lines  Dept., 
Kansas  City 

F.  R.  MacFarland,  AT&T  Long  Lines  Dept., 
New  York 

M.  G.  Wallace,  AT&T  Long  Lines  Dept., 
New  York 

Ampex  Corp. 

AN  all-new  professional  recorder,  weighing  less 
than  28  pounds,  will  be  the  feature  of  Ampex 
Corp.'s  exhibit. 

Ampex  expects  the  broadcast  field  to  be  one 


NEW  AMPEX  600  professional  recorder 
weighs  less  than  28  pounds,  can  be  used 
with  line  or  microphone  outputs. 


of  the  major  markets  for  this  new  Ampex  600. 
Tapes  recorded  on  an  Ampex  600  are  com- 
pletely interchangeable  and  can  be  played  back 
with  no  deterioration  on  any  of  the  more 
elaborate  studio  Ampexes.  It  comes  in  a 
compact  Samsonite  luggage  case,  8x14x17 
inches.  In  addition  to  the  usual  Ampex  speci- 
fications for  IVi  inch  tape  speed  (which  meet 
NARTB  primary  standards),  the  new  Model 
600  also  provides  the  broadcaster  with  two  in- 
puts— one  for  line  and  another  for  microphone. 
Each  has  its  own  level  control  so  that  the  out- 
puts of  a  studio  line  and  a  microphone  can  be 
mixed  within  the  recorder. 

Both  recording  and  playback  can  be  moni- 
tored either  with  headphones  or  by  the  VU- 
meter.  Separate  heads  are  provided  for  erase, 
record,  and  playback  functions  so  that  a  pro- 
gram can  be  monitored  during  recording. 

Also  to  be  featured  at  the  Ampex  exhibit  is 
the  Model  350,  the  firm's  newest  addition  to 
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its  line  of  studio  recorders.  A  Model  352,  a 
playback-only  version  of  the  350,  will  also  be 
on  hand. 

Ampex  will  occupy  Room  750  and  also  will 
have  equipment  on  display  with  Graybar  on  the 
main  exhibition  floor. 

Personnel: 

Harrison  Johnston,  general  sales  manager 
Russell  J.  Tinkham,  audio  sales  manager 
E.  L.  Koller,  midwest  district  manager 
C.  Arthur  Foy,  midwest  district 
Phil  L.  Gundy,  eastern  sales  region  manager 
James  A.  Ford,  advertising  and  sales  promo- 
tion manager 
Jack  Dodge,  advertising  and  sales  promotion 


Andrew  Corp. 


MR.  BROWN 


MR.  LAMONS 


ANDREW'S  exhibit,  in  Booth  3,  will  feature 
tv  broadcast  transmission  line  systems  of  vastly 
improved  performance.  Equipment  in  display 
includes:  rigid  copper  coaxial  line  and  copper 
clad  steel  waveguide,  complete  line  of  mitered 
elbows,  dehydrating  equipment  and  associated 
items.  To  be  shown  for  the  first  time  at  an 
NARTB  convention  is  Heliax,  flexible  air  di- 
electric coaxial  cable. 

Personnel: 

Dr.  Victor  J.  Andrew,  chairman  of  the  board 

R.  P.  Lamons,  sales  manager 

J.  S.  Brown,  director  of  engineering 

John  A.  Estelle,  assistant  sales  manager 

Robert  C.  Bickel,  sales  engineer 

Henry  F.  Miller,  sales  engineer 

Associated  Press 

OLIVER  GRAMLING,  assistant  general  man- 
ager of  Associated  Press,  will  head  the  delega- 
tion presiding  at  Crystal  Room  headquarters 
in  the  Palmer  House. 

Other  personnel: 

J.  R.  Anderson  Mark  Knight 

Paul  B.  Reining  Robert  Lee 
Thomas  E.  Cunningham    Frank  Stearms 

J.  Richard  Eimers  Al  Stein 

Keith  Fuller  Jerry  Swisher 

Jerry  Gill  Jack  Weldon 


A-V  Tape  Libraries  Inc. 

A-V  Tape  Libraries  will  show  its  tape  library 
of  background  music,  program  material  on  tape 
for  radio  stations,  complete  recording  facilities 
for  producing  and  recording  radio  programs, 
including  tape  duplicating,  etc.,  in  Room  725. 

Personnel: 

Jerome  K.  Levy 
Ray  Rand 
Robert  Winston 


Berlant  Associates 

THE  Berlant  line  will  be  shown  in  Room  775. 
Exhibits  will  include  broadcast  recorders,  multi- 
channel mixer,  Concertone  stereo-binaural  and 
hi-fi  recorders  along  with  a  complete  line  of 
tape-recorder  accessories. 

Personnel: 

E.  Berlant,  president 

Harlan  Thompson,  vice  president 

Edward  A.  Altschuler,  sales  manager 

Blaw-Knox  Co. 

A  PICTORIAL  display  of  Blaw-Knox  radio-tv 
tower  installations  will  highlight  the  firm's 
exhibit  at  Room  754.  Detailed  photographs 
will  be  displayed  of  Blaw-Knox's  latest  tv  tower 
installation  in  Dayton,  Ohio,  which  the  com- 
pany claims  is  the  tallest  such  tower  in  the 
world,  10,014  feet.  Actual  samples  of  ma- 
terials used  will  be  available. 

Personnel: 

Paul  F.  Vollmer,  assistant  advertising  man- 
ager 

A.  H.  Jackson,  manager  of  tower  sales 
R.  A.  Troman,  assistant  manager  of  tower 
sales 

William  Roscoe,  sales  engineer 

Caterpillar  Tractor  Co. 

IN  SPACE  5  of  the  exposition  hall  Caterpillar 
will  show  its  generator  sets,  diesel-powered,  for 
standby  or  permanent  installation. 

Personnel: 

R.  V.  Bradley 
J.  G.  Wilson 
W.  H.  Hogan 
Warren  H.  Rohrer 
M.'  E.  Fearis 

CBS  Television  Film  Sales  Inc. 

WITH  exhibit  headquarters  in  Rooms  783-784- 
785-786,  CBS-TV  Film  Sales  will  have  on  hand 
top  stars  to  entertain  conventioneers:  Gene 
Autry,  Gloria  Swanson,  Tim  Moore,  Don  Hag- 
gerty  and  Gail  Davis.  Promotional  material 
will  be  displayed  on  Annie  Oakley,  Crown 
Theatre  With  Gloria  Swanson,  Amos  'n'  Andy, 
Gene  Autry  Show,  Art  Linkletter  &  the  Kids, 
Files  of  Jeffrey  Jones,  Range  Rider,  Holiday  in 
Paris,  Cases  of  Eddie  Drake,  Hollywood  on  the 
Line,  Varsity  U.  S.  A.,  The  Whisler,  Newsfilm 


GENE  AUTRY,  star  of  CBS-TV  Film  Sales' 
Gene  Autry  Show,  will  be  among  the 
firm's  show  stars  who  will  greet  conven- 
tioneers at  Rooms  783-784-785-786. 


and  Eye  on  the  World.  New  shows  and  plans 
to  expand  merchandising  of  CBS  Newsfilm  will 
be  announced  and  models  will  distribute  prizes, 
souvenirs  and  giveaway  gimmicks.  A  motion 
picture  studio  will  film  tv  station  executives 
being  interviewed  by  the  stars  and  the  film  will 
be  expedited  to  respective  tv  stations.  Sub- 
scribers to  CBS  Newsfilm  will  receive  at  no 
extra  cost  (1)  one-minute  commentaries  on 
current  topics  by  CBS  newsmen;  (2)  a  weekly 
script  for  weekend  roundup  news  shows  re- 
using Newsfilm  already  supplied  to  stations, 
with  instructions  for  recutting  of  footage;  (3) 
a  script  for  a  quarter-hour  Newsfilm  Quiz  of 
the  Week;  (4)  opening  and  closing  individual 
title  of  the  station's  Newsfilm  show  and  other 
titles  in  montage  with  sound  effects,  station's 
call  letters,  sponsor's  name  and  other  copy  as 
required;  (5)  maps  of  world  trouble  areas  for 
on-the-air  use. 

Personnel  : 

Merle  S.  Jones,  vice  president,  stations  and 
general  services,  CBS-TV 

Leslie  Harris,  vice  president  and  general  man- 
ager 

Fred  J.  Mahlstedt,  director  of  operations  and 

production 
Wilbur  S.  Edwards,  general  sales  manager 
Walter  A.  Scanlon,  sales  promotion  manager 
William  Perkinson,  Chicago  office  supervisor 
Barr  Sheets,  Chicago  office  account  executive 
Sig  Mickelson,  news  and  public  affairs  director 
Howard  Kany,  news  and  Newsfilm  manager 
Jack  Bush,  Newsfilm  production  and  syndica- 
tion manager 
J.  M.  Connors,  news  and  Newsfilm  business 
manager 

Richard  Hyde,  assistant  chief  engineer  of 
Newsfilm 

George  Faber,  Midwest  Newsfilm  manager, 
Chicago  office 

William  Macy,  Newsfilm  sound  engineer, 
Washington  office 

Robert  Hess,  Newsfilm  cameraman,  Wash- 
ington office 

Century  Lighting  Inc. 

COMPLETE  line  of  studio  lighting  and  lighting 
control  equipment  will  be  displayed  by  Century 
Lighting  Inc.,  including  basic  standard  light 
instruments,  electronic  and  transformer  con- 
trol systems,  suspension  batten  system,  remote- 
control  light-directing  design,  complete  line  of 
electrical  distribution  components  and  acces- 
sories, and  a  new  wireless  microphone. 

The  microphone  is  called  Port-O-Vox  and 
was  recently  accepted  by  FCC  for  licensing. 
It  is  a  small,  portable,  fm  transmitter  unit  oper- 
ating on  a  dry-battery  power  supply.  It  is  li- 
censed to  transmit  at  27.51  mc.  Its  advantages 
have  been  shown  in  the  CBS  Person  to  Person 
series.  The  electronic  control  system  is  the  CI 
(Century-Izenour)  all-electronic  dimming  and 
switching  circuit  used  at  CBS,  DuMont  and 
NBC  stations  and  now  being  built  for  new 
NBC  Burbank  and  CBS  New  York  color 
studios. 

A  low-voltage  light-control  system  capable 
of  controlling  pan,  tilt,  focus,  raising  and  low- 
ering, on-off  switch  and  mechanical  dimming 
(no  voltage  variation,  thus  no  kelvin  change) 
of  individual  lights  up  to  100  in  number  from 
a  small,  lightweight,  portable  console  will  be 
on  exhibition.  It  resembles  the  100-circuit  sys- 
tem in  NBC's  8G  studio  in  New  York. 

A  mobile-rail  light  suspension  system  fea- 
tures an  aluminum  T-rail  device  replacing  the 
conventional  and  static  batten  or  overhead  grid 
design.  By  coupling  two  sections  of  rail,  one 
floating,  it  is  possible  to  shift  a  battery  of 
lights  from  one  end  of  the  studio  to  the  other 
end  from  a  standing  position  on  the  studio 
floor.  The  mobile  section  also  moves  laterally 
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or  across  the  width  of  the  studio  which  means 
a  light  may  be  pin-pointed  in  any  position  on 
the  set.  The  low-price  collapsible  microphone 
boom  and  stand  will  be  shown. 

I  Personnel: 

Edward  F.  Kook,  president,  New  York 
Ed  Koehler,  Chicago 
Henry  Klopot,  Los  Angeles 
Charles  Shevlin,  New  York 

Collins  Radio  Co. 

!  COLLINS  will  occupy  Space  4  and  is  planning 
;  to  exhibit  its  21E/M  broadcast  transmitter, 
which  ranges  in  power  from  5.5  kw  to  10.6 
!  kw;  its  20V  one-kw  broadcast  transmitter;  212B 
studio  console;  12Z  remote  amplifier;  37M 
series  ring  antenna,  and,  for  the  first  time,  its 
new  tv  microwave  relay  equipment. 

Personnel: 
J.  G.  Flynn  Jr.,  director  of  sales 
R.  H.  Hollister,  industrial  sales  mgr. 
H.  O.  Olson,  broadcast  sales  mgr. 
J.  D.  Phelan,  Burbank 
G.  T.  Tasto,  Burbank 
T.  E.  McConnell,  Cedar  Rapids 
Paul  E.  Condon,  Cedar  Rapids 
T.  W.  Sharpe,  Dallas 
C.  F.  Seay,  Dallas 
J.  F.  Stanbery,  Knoxville 

E.  S.  Gagnon,  New  York 
W.  A.  Schrader,  New  York 
Robert  D.  Sidwell,  Tallahassee 
C.  M.  Lowder,  Cedar  Rapids 
Ken  Caldwell,  Cedar  Rapids 
Les  Fisher,  Dallas 

F.  C.  Dyer,  Dallas 
Walter  Kuehne,  Dallas 
William  Birdwell,  Dallas 
P.  Selby,  Dallas 

Conrac  Inc. 

TWO  products  will  be  displayed  by  Conrac 
Inc.  First  is  the  CB-17  Broadcast  Monitor. 
Second,  a  new  item  in  the  line,  is  a  television 


CONRAC's  television  remote  tuner,  Model 
650B,  also  comes  in  a  rack-mounted 
model. 

tuner,  Model  650B.  This  unit,  which  contains 
12  tubes  and  its  own  power  supply,  is  designed 
for  off-the-air  montoring,  video  recording,  and/ 
or  re-broadcasting.  It  supplies  composite  video 
and  separate  audio  from  off-the-air  signals.  It 
has  many  potential  uses,  since  it  successfully 
replaces  a  full  television  receiver  by  supplying 
an  output  which  can  be  fed  through  normal 
switch  gear  and  regular  video  lines  to  any 
existing  monitor. 
Personnel: 

W.  J.  Moreland,  president 

J.  G.  Jones,  chief  engineer 

R.  M.  Alston,  sales  engineer 


Continental  Electronics 

CONTINENTAL,  using  Space  No.  11,  will  dis- 
play a  new  50  kw  am  transmitter  designated  as 
Type  317,  featuring  modern  techniques  in  cir- 
cuit design.  Continental's  1  kw  uhf  tv  trans- 
mitter, Type  714,  will  be  exhibited  at  the  Gen- 
eral Precision  Laboratory  space.  Type  714  has 
a  development  called  Frequilock  designed  to 
hold  the  frequency  difference  between  the  visual 
and  aural  carriers  to  a  very  close  tolerance. 

The  new  am  transmitter  incorporates  many 
advanced  developments  and  represents  what  is 
called  the  first  brand  new  50  kw  unit  offered 
to  broadcasters  in  several  years.  It  has  com- 
pact design,  simplicity  of  installation,  low 
power  consumption,  and  modern  techniques  in 
circuit  design  patterned  after  the  1,000,000  w 
equipments  furnished  to  the  Voice  of  America. 

Basically  the  transmitter  consists  of  a  ground- 
ed grid  high-efficiency  linear  power  amplifier 
and  associated  equipment  driven  by  a  com- 
plete 5  kw  or  10  kw  transmitter.  This  arrange- 
ment makes  possible  economical,  high  quality 
"cut  back"  operation  at  either  5  kw  or  10  kw 
output  for  stations  running  with  reduced  power 
at  nighttime. 
Personnel: 

James  O.  Weldon 

W.  M.  Witty 

Mark  W.  Bullock 

Lauren  K.  Findley 

Dage  Electronics  Division  of 
Thompson  Products  Inc. 

THE  DAGE  Electronics  exhibit  will  be  in 
Room  765,  with  seven  major  items  to  be 
featured.  These  are  (1)  a  color  camera  chain 
for  color  film,  slides  and  sponsors'  products 
(includes  color  cam- 
era, camera  control, 
color  monitor  and 
power  supply),  price 
$11,000;  (2)  new 
Vidicon  film  chain 
with  console  hous- 
ing for  the  camera 
control,  complete 
with  master  monitor, 
for  professional  film 
pickup  service  in 
black-and-white  pro- 
duction, $4,900;  (3) 
complete  operating 
microwave  system 
with  both  picture  and  sound  channels  (oper- 
ates in  2000  mc  region),  $5,950;  (4)  integrated 
camera-display  card  system;  (5)  new  "citizens 
band"  Walkie-Talkie  unit  the  size  of  a  tele- 
phone hand  set,  two  unit  package,  $199.50;  (6) 
new  Dage  rack  mounted  synchronizing  gener- 
ator using  magnetic  circuits  "for  complete  sta- 
bility," to  be  shown  with  color  carrier  gener- 
ator; (7)  new  Dage  "high  quality,  low  cost" 
video  monitor,  featuring  a  14-inch  rectangular 
tube  and  8  mc  bandwidth,  $399. 
Personnel: 

W.  M.  Jones,  Thompson  Products  electronics 
division  manager 


MR.  LAHE\ 


MR.  MEADOWS 


MR.  ALINSKY 


James  L.  Lahey,  Dage  electronics  division 
manager 

F.  D.  Meadows,  general  sales  manager 
J.  W.  Alinsky,  chief  design  engineer 

G.  H.  Fathauer,  chief  development  engineer 

E.  D.  Crowe,  project  engineer 
Harry  C.  Garba,  design  engineer 

Allen  B.  DuMont  Labs 

DUMONT  will  present  its  color  multi-scanner, 
described  as  having  all  of  the  operational  ad- 
vantages and  economies  of  previous  DuMont 
scanner  systems.  It  also  will  introduce  a  new 
series  12000  vhf  50  kw  tv  transmitter  which 
offers  the  tv  broadcaster  "amazingly  economic 
operation  at  very  low  initial  cost." 

Other  features  of  the  50  kw  transmitter  are 
described  as  simple  dual-tube  final  amplifiers; 
simple  component  and  circuitry  design;  open 
construction;  accessibility;  quiet  operation,  and 
small  size. 

Featured  also  in  the  exhibit  will  be  the  new 
DuMont  color  monitors;  improved  image  orthi- 
con  camera  chain;  new  Porta-Dolly  Porta-Tri- 
pod  and  pneumatic-balance  camera  dollies;  new 
television  cueing  device  for  prompting  per- 
formers; new  audio  and  video  switching  and 
mixing  equipment;  new  nine-channel  switch 
unit;  video  control  equipment  for  both  mono- 
chrome and  color  tv  systems. 
Personnel: 

Communication  Products  Div.: 

H.  E.  Taylor  Jr.,  division  manager 

R.  E.  Kessler,  assistant  division  manager 

F.  S.  Newman,  advertising  and  promotion 
manager 

G.  S.  Gregory,  engineering  manager 

J.  Ruston,  transmitter  development  engineer- 
ing 

R.  Petruzzelli,  studio  equipment  engineering 

E.  Wald,  customer  service  mgr. 

Television  Transmitter  Dept.: 

J.  B.  Tharpe,  national  sales  mgr. 

L.  C.  Radford  Jr.,  eastern  district  mgr. 

H.  Bloomberg,  central  district  mgr. 
T.  B.  Moseley,  southern  district  mgr. 
R.  J.  Myers,  western  district  mgr. 

F.  A.  O'Connell,  sales  rep.,  eastern 
J.  F.  Becker,  sales  rep.,  central 

B.  J.  Klindworth,  sales  rep.,  central 
V.  Russell,  sales  rep.,  southern 

G.  Winston,  sales  rep.,  southern 

E.  G.  Gramman,  sales  rep.,  western 
L.  Keyes,  sales  rep.,  western 

C.  E.  Spicer,  sales  operations  mgr. 
J.  Shearer,  sales  engineer 

W.  Robinson,  sales  engineer 
R.  B.  Bollen,  sales  engineer 
J.  Costello,  sales  engineer 
G.  Wagner,  sales  engineer 

F.  Bonvouloir,  sales  engineer 
J.  Newton,  sales  engineer 

Mobile  Communications  Dept.: 
C.  J.  Harrison,  national  sales  mgr. 

Research  Div.: 

R.  Cavanagh,  circuit  research  director 
R.  Tingley,  color  and  video  techniques  mgr. 
J.  Haines,  senior  electronic  engineer 
R.  Deichert,  senior  electronic  engineer 
R.  Casey,  project  engineer 

International  Div.: 

J.  Morrisey,  transmitter  sales  mgr. 

Electro-Voice  Inc. 

ELECTRO-VOICE,  manufacturer  of  broadcast 
and  television  microphones  and  accessories,  will 
exhibit  its  equipment  for  the  first  time  at  an 
NARTB  convention.  The  firm  will  introduce 
its  new  666  Super  Cardioid  microphone,  de- 
signed for  rugged  and  economical  use,  and 
weighing  only  1 1  ounces.  Other  products  also 
will  be  ou  display  and  a  condensed  catalog 
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ELECTRO-VOICE's  new  666  Super  Cardi- 
oid  microphone  on  desk  stand. 

with  specifications  of  Electro-Voice's  equipment 

will  be  available. 

Personnel: 

A.  M.  Wiggins,  vice  president  engineering 
L.  LeKashman,  vice  president  sales 
L.  Burroughs,  chief  engineer 
W.  F.  Soules,  jobber  sales  manager 
H.  F.  Souther,  manager,  reproducing  com- 
ponents division 

Elgin  Metalformers  Corp. 

IN  ROOMS  797-8  Elgin  Metalformers  Corp. 
will  display  its  new  line  of  standard  enclosures, 
including  control  consoles  and  consolettes,  in- 
strument cabinets  and  vertical  racks. 
Personnel: 

James  C.  Wells 

S.  K.  Frankel 

Herbert  C.  Golz 

Lawrence  J.  Fay 

Federal  Telecommunication 
Labs 

FTL  exhibits  will  be  in  Booth  12  on  the  con- 
vention floor.  The  IT&T  division  will  feature 
in  its  studio  line  the  newly  developed  Vidicon 
film  camera  and  a  new  station  control  unit 
which  integrates  many  station  functions  at  one 
point  and  under  one  operator.  FTL's  color 
generating  equipment,  developed  during  the 
past  year,  will  be  shown.  FTL's  vhf  line  will 
be  represented  by  an  8.5-kw  vhf  transmitter 
and  an  entirely  new  25-kw  vhf  amplifier.  Uhf 
equipment  will  include  a  1-kw  visual  transmitter 
and  a  newly  developed  12.5-kw  uhf  amplifier. 
FTL's  line  of  standard  studio  equipment  also 
will  be  displayed. 

Federal  Telephone  &  Radio  Co. 

FEDERAL  will  display  its  transmitting  and 
rectifying  tubes  during  the  convention. 
Personnel: 

E.  W.  Butler,  components  sales  manager 
W.  C.  Schmitt,  sales  manager,  transmitting 

and  industrial  tubes 
D.  C.  Bradford,  product  manager,  tube  prod- 
uct line 

J.  J.  Kircher  and  R.  W.  Deutsch,  sales  engi- 
neers 


Flamingo'  Films 


PACKAGE  films  of  Flamingo  Films  include 
Beulah,  Cowboy  G-Men,  Superman,  comics  and 
many  others.  Headquarters  will  be  in  Room 
791. 

Personnel: 

Robert  O'Brien 
Arthur  Kalman 
Ira  Gottlieb 
Sy  Weintraub 
David  L.  Wolper 
Kenneth  Roswell 
Fred  Meyers 
Moe  Morton 


Gates  Radio  Co. 

A  completely  remote  controlled  250-w  radio 
station  actually  operating  and  on  the  air  work- 
ing into  a  dummy  antenna  will  be  displayed 
by  Gates.  The  remote  controlled  radio  station 
is  a  brand  new  item  in  the  Gates  line.  In  this 
new  product  remote  control  is  actually  built 
into  the  250-w  BC-250GY  transmitter  and  is 
an  integral  part  thereof.  A  new  combined  re- 
mote control  audio  console  is  part  of  this 
package,  and  it  is  composed  of  a  newly  designed 
six-position  studio  console  with  remote  control 
functions  built  in.  The  studio  console  has  all 
the  necessary  meters  and  telephone  dial  right 
on  the  front  panel,  thus  permitting  the  oper- 
ator to  dial  the  transmitter  readings  at  the  same 
time  he  is  operating  the  audio  controls. 

A  number  of  other  new  products  will  be  dis- 
played. Among  them  is  the  new  Gates  six- 
position  deluxe  audio  console,  called  the  Yard. 
The  Yard  is  a  new  concept  in  speech  input 
equipment,  since  it  can  be  used  for  either  per- 
manent or  portable  service  and  is  designed  so 
that  it  and  its  associated  desk  can  be  easily 
transported  by  means  of  a  canvas  carrying 
case.  The  new  Yard  incorporates  some  unique 
electrical  designs,  among  them  the  use  of  print- 
ed wiring  on  the  preamplifiers  and  program 
amplifiers,  and  the  use  of  plug-in  monitoring 
amplifiers  which  eliminate  the  need  for  speaker 
muting  relays,  since  the  amplifiers  themselves 
are  muted  by  the  direct  action  of  the  channel 
keys. 

Another  product  to  be  shown  for  the  first 
time  is  the  new  Dynamote  portable  four-channel 
remote  amplifier.  This  new  Dynamote  incor- 
porates the  use  of  printed  circuits  for  amplifier 
wiring,  hinged  VU  meters,  and  light-weight 
construction.  Without  batteries  it  weighs  20 
lbs.  An  exclusive  feature  is  the  interchangeable 
microphone  connector  plates,  permitting  any 
radio  station  to  purchase  the  new  Dynamote  for 
use  with  Cannon,  Hubbell,  or  almost  any  other 
type  of  connector. 
Personnel : 

P.  S.  Gates,  president 

L.  J.  Cervone,  general  sales  manager 

Jack  Colvin,  director  of  engineering 

O.  J.  McReynolds,  eastern  zone  manager 

Bob  Ware,  midwest  sales  engineer 

Stan  Whitman,  north  central  sales  engineer 

Ken  Neubrecht,  Detroit  sales  engineer 

N.  L.  Jochem,  sales  department,  Quincy 

J.  R.  Eickmeyer,  sales  department,  Quincy 
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GATES  RADIO  Co.'s  complete  remote 
control  250  w  station  package  will  be 
shown  under  operating  conditions  at  the 
convention.  Studio  remote  control  rack  is 
at  left;  BC-250GY  transmitter  with  built-in 
remote  control  at  right,  and  specially  de- 
signed combined  audio  and  remote  con- 
trol console  at  bottom. 


General  Communications 
Video  Audio  Mfg.  Engineers 

GENERAL  Communications'  exhibit  will  be 
in  Room  740,  with  reception  headquarters  on 
the  eighth  floor.  Stressed  will  be  manpower 
saving,  error  reducing  and  maintenance-free 
equipment,  designed  "from  an  operations  stand- 
point." It  will  feature  standard  and  package 
units  which  can  be  used  in  combinations  for 
various  requirements.  Among  these:  "low  cost 
pre-select  program  switching  systems";  pre- 
select lighting  control  systems;  relay  camera 
switching  and  dial  operated  monitor  switching 
systems  passing  monochrome  and  color  signals; 
individual  regulated  and  master  power  supplies; 
new  line  of  program  and  master  monitors  with 
"exceptional  performance  and  a  'new  look'  in 
construction";  video  mixing,  clamp  and  dis- 
tribution amplifiers,  monochrome  and  color; 


GENERAL  Communications  Sales  Man- 
ager Earl  D.  Peterson  (r)  and  Bill  L.  Dun- 
bar, broadcast  equipment,  show  part  of 
GC's  display,  which  will  be  in  Room  740. 

plug-in  audio  amplifiers  and  tv  audio  consoles. 

Personnel: 

E.  D.  Peterson,  sales  manager 

Bill  L.  Dunbar,  broadcast  equipment 

R.  D.  Francisco  and  R.  W.  Carlson,  sales 

engineers 
C.  H.  Coleman,  design  engineer 
C.  M.  Trimmer,  product  engineer 

General  Electric  Co. 

GENERAL  ELECTRIC  will  unveil  a  complete 
studio  and  station  color  tv  system.  Equipment 
will  operate  on  a  closed  circuit  to  home  receiv- 
ers and  station  monitors  located  around  the 
exhibit.  The  exhibit,  occupying  an  area  of 
60  by  35  feet,  will  typify  the  tv  station  of 
tomorrow.  Included  among  the  components  of 
the  color  system  will  be  the  CBS-developed, 
GE-produced  single  image  orthicon  tube,  field 
sequential  color  tv  camera;  related  "Chroma- 
coder"  used  to  convert  signals  from  several 
field  sequential  cameras  to  the  NTSC  type  of 
signal;  a  2  x  2  scanner  for  color  slides;  a  con- 
tinuous motion  scanner  for  16mm  color  motion 
picture,  film,  and  a  scanner  channel  which 
replaces  the  film  camera  normally  used  with 
black-and-white.  Black-and-white  equipment 
to  be  exhibited  includes:  a  new  "Vidicon"  film 
chain;  a  50  kw  vhf  high  channel  amplifier 
cavity,  and  a  12  kw  uhf  transmitter.  A  20-page 
brochure  titled  "Steps  to  Color,"  together  with 
complete  information  and  specifications  on  all 
equipment  in  the  exhibit  will  be  available. 

One  of  the  highlights  of  the  exhibit  will  be 
a  continuous  motion  scanner  system.  This 
system,  which  represents  both  GE  electronics 
developments  and  Eastman  Kodak  continuous 
motion  projector  developments,  is  designed  to 
solve  the  color  problems  of  registration,  shad- 
ing and  splicing. 

One  secret  of  the  continuous  motion  scanner 
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Your  FILMS  and  COSTS 

BOTH  LOOK  BETTER 

with  the  new 

,     PD|  VIDICON 
1    UN.  FILM  CHAIN 




STATION  OWNERS  &  OPERATORS 

Test  this  GPL  chain  in  your  station,  with 
your  projectors  and  monitors  .  .  .  your 
operating  conditions.  See  for  yourself  its 
almost  automatic  operation,  its  quality 
with  all  types  of  film.  No  charge,  no  obli- 
gation. Just  write,  wire  or  phone. 


All  components  can 
be  rack  mounted 
in  this  space. 


I 
I 
I 
I 
I 
I 
I 
I 
I 


Low  first  cost;  low  operating  cost 

Operates  unattended;  frees  studio 
manpower 

Photo-conductive  tube 

Stable  black  level 

No  shading  correction  required 

No  back  or  edge  lighting  required 

Lowest  "noise"  level  in  television 

Easy  to  multiplex 


TWO  MAJOR  ADVANTAGES  for  station  owners  sum  up 
the  features  of  this  new  Vidicon  Film  Chain  produced  by  GPL. 

First,  it  sets  a  new  high  for  quality. 

Second,  it  saves  dollars.  And  more  dollars. 

It's  built  around  a  photo-conductive  tube,  with  long-proven  GPL 
circuits  and  construction  techniques.  It  is  compact,  simple  and 
rugged  .  .  .  easy  to  maintain,  flexible  for  4  or  more  multiplex  com- 
binations. All  your  existing  projectors,  monitors,  master  monitor 
and  standard  racks  can  be  used.  A  stable  black  level,  and  almost 
complete  absence  of  spurious  signals,  eliminates  the  need  of  con- 
stant attention.  You  save  man-hours  that  previously  went  into 
monotonous  monitoring. 

This  GPL  chain  has  the  lowest  noise  level  in  television.  The 
grey  scale  reproduction  is  true.  In  all,  with  this  GPL  combination 
of  both  quality  and  economy,  you  can  afford  to  retire  your  icono- 
scopes to  slides.  And,  in  equipping  a  new  station,  the  GPL  Vidicon 
is  unmatched  for  value. 


General  Precision  Laboratory. 


INCORPORATED 


PLEASANTVILLE 


NEW  YORK 


Write,  wire  or  phone  for  information  on  complete  television  station  equipment 
Regional  Offices:    Chicago     •     Atlanta     •     Dallas     •     Glendale,  California 
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EXAMINING  the  model  of  General  Elec- 
tric's  NARTB  display  are  (I  to  r):  Frank 
P.  Barnes,  broadcast  equipment  market- 
ing manager;  H.  W.  Morse,  convention 
coordinator;  Paul  L.  Chamberlain,  broad- 
cast equipment  general  manager;  Charles 
J.  Simon,  broadcast  equipment  manager 
of  product  planning,  and  William  J.  Mor- 
lock,  commercial  equipment  department 
general  manager. 

lies  in  the  use  of  efficient  mirrors  which 
achieve  a  high  light  level.  Even  from  films 
with  wide  density  variations,  the  color  picture 
delivered  is  rated  highly  satisfactory.  The 
light  source,  a  flying  spot  scanner,  lends  itself 
especially  well  to  this  purpose.  Like  the  color 
modified  black-and-white  transmitters,  this 
equipment  is  compatible,  handling  monochrome 
film  too. 
Personnel : 

William  J.  Morlock,  commercial  equipment 
department  general  manager 

Paul  L.  Chamberlain,  broadcast  equipment 
general  manager 

Frank  P.  Barnes,  broadcast  equipment  mar- 
keting manager 

Albert  F.  Wild,  broadcast  equipment  man- 
ager of  sales 

Charles  J.  Simon,  broadcast  equipment  man- 
ager of  product  planning 

The  complete  staff  of  district  broadcast 
equipment  sales  managers 

General  Teleradio  Film  Division 

GT  FILM  DIVISION'S  most  impressive  ex- 
hibit will  be  a  package  of  30  feature-length 
films  "never  before  seen  on  television."  These, 
the  firm  says,  have  17  Academy  Awards  to  their 
credit  and  cost  $45  million  to  produce.  Other 
products  will  include  a  new  series  of  at  least 
13  half-hour  mystery  productions;  at  least  39 


THEN  New  York  Gov.  Franklin  D.  Roose- 
velt confers  the  state's  distinguished  serv- 
ice medal  on  Admiral  Richard  E.  Byrd  in 
this  1930  scene  from  General  Teleradio 
Film  Division's  The  Greatest  Drama  quar- 
ter-hour series,  to  be  among  the  firm's 
exhibits  in  Room  739  at  the  convention. 


segments  of  the  quarter-hour  series,  The  Great- 
est Drama;  a  package  of  26  quarter-hour  ani- 
mated fairy  tales  for  children;  upcoming  pack- 
ages of  Counterspy,  We,  the  People,  and  other 
properties.   Headquarters  will  be  in  Room  739. 

Personnel : 

Thomas  F.  O'Neil,  president 
Dwight  Martin,  vice  president 
Peter  Robeck,  sales  manager 
Robert  A.  Schmid,  vice  president 
Francis  X.  Zuzulo,  public  relations 
lohn  Begley,  Max  Bradbard,  Arnold  Kauf- 
man and  Robert  Mamby 

Harry  S.  Goodman  Productions 

HARRY  S.  GOODMAN  PRODUCTIONS  will 
present  its  radio-tv  exhibition  in  Rooms  743-744. 

For  radio,  the  Goodman  organization  pre- 
sents its  new,  exclusive  "Double  Exposure  Plan." 
This  plan  assures  radio  stations  of  top-quality 
transcribed  programs.  All  types  of  shows  are 
incorporated  in  the  plan — musical,  mystery, 
adventure,  drama,  etc. 

In  addition,  Goodman  has  a  complete  across- 
the-board  mystery  package  that  many  stations 
are  already  broadcasting. 

Goodman's  new  production.  Champs  on  Pa- 
rade, will  appeal  to  any  station  broadcasting 
sports.  Delievered  on  tape,  Champs  on  Parade 


with  the  greatest 
names  in  all  fields  of 
sports.  It  is  made 
in  such  a  way  that 
the  local  sportscaster 
can  actually  "con- 
duct" the  interviews. 
Goodman  invites  ra- 
dio executives  to 
"interview"  such 
celebrities  as  Joe 
Louis,  Gene  Wood- 
ling,    Barbara  Ann 


Scott.,   Florence  MR  goodman 

C  h  a  d  w  i  c  k,  and 

others.  The  taped  "interview"  will  be  given 
free  as  a  souvenir. 

The  Goodman  organization  also  has  a  spot 
library  suitable  for  every  conceivable  type  of 
radio  advertiser,  and  hundreds  of  transcribed 
programs  of  every  type  and  length. 

In  Goodman's  television  exhibit,  the  accent 
will  be  on  Jump  Jump  of  Holiday  House,  a  se- 
ries of  65  quarter-hour  children's  programs  pro- 
duced on  film  in  Hollywood.  The  syndication 
organization  built  the  show  with  heavy  em- 
phasis on  merchandising.  Sponsors  buy  the 
merchandise  at  cost  and  use  the  items  as  self- 
liquidating  premiums. 

In  addition  to  Jump  Jump,  Goodman  is  fea- 
turing Washington  Spotlight,  a  news  type  quar- 
ter-hour program  on  film.  Each  film  is  current 
and  moderated  by  the  nationally  syndicated 
columnist,  lecturer  and  author,  Marquis  Childs. 
Series  to  date  have  been  sold  in  40  markets. 

The  Goodman  organization  also  features  syn- 
dicated spot  announcements  on  film.  The  new- 
est series  is  the  Bank  Service  Spots,  consisting 
of  eight  one-minute  and  eight  twenty-second 
spots.  Through  special  insert  photography  and 
custom  sound  track,  Goodman  makes  the  spots 
look  tailor-made  for  individual  banking  and 
financial  institutions. 

Also  on  display  will  be  syndicated  Beer  Spots, 
the  famous  Weather  Forecast  Jingles,  now  sold 
in  over  75  markets,  and  numerous  other  series 
of  attention-compelling  syndicated  spot  an- 
nouncements. 

Personnel : 

Harry  S.  Goodman,  head  of  the  organization 
Everett  F.  Goodman,  manager  of  radio  divi- 
sion 

Hal  Willis,  midwestern  representative 


Gray  Research  &  Development  I 

REMOTE  control  of  slide  projectors  will  be 
the  theme  of  Gray  Research,  when  it  introduces 
the  Telop  III,  an  automatic,  remote  control 
slide  projector  for  4  by  5"  opaque  slides  and  2 
by  2"  transparency  slides.  The  Gray  3B  single 
lens  "Telojector"  for  projection  of  35mm  trans- 
parent slides,  features  a  new  optical  mixing  sys- 
tem. It  will  be  demonstrated  with  the  new 
model  61 A  Moving  Mirror  Multiplexer  and 
Camera  Turret.  Transcription  arms  and  equali- 
zers also  will  be  displayed. 

Personnel: 

Newland  F.  Smith,  general  manager 
Chester  B.  Hayes,  general  sales  manager 
Chester  A.  Snow,  assistant  chief  engineer 

Graybar  Electric  Co. 

GRAYBAR  will  exhibit  jointly  with  its  major 
equipment  suppliers  at  Spaces  11  and  12  at  the 
center  of  the  exposition  hall.  Graybar  also  will 
maintain  a  hospitality  suite  at  Rooms  726-727. 
Among  items  of  equipment  to  be  displayed  are, 
for  the  tv  minded,  FTL's  1-kw  uhf  transmitter 
and  12.5-kw  uhf  amplifier;  FTL's  19-C  8.5-kw 
vhf  transmitter  and  25-kw  vhf  amplifier;  the 
Federal  105 A  Vidicon  camera  chain  and  FTL- 
11  OA  master  station  control  unit. 

For  am  broadcasters,  the  new  Continental 
Electronics  Type  317  50-kw  am  transmitter,  the 
first  of  which  has  been  installed  at  WDIA  Mem- 
phis, and  is  said  to  be  the  only  commercial  50- 
kw  one  to  utilize  the  advanced  engineering  prin- 
ciples developed  by  Continental  in  designing 
and  making  "megawatt"  broadcast  transmitters 
for  the  State  Dept. 

Machlett  Labs  will  display  its  "ruggedized" 
power  tubes  for  broadcasting  and  industrial  use. 
In  the  audio  field,  Altec  Lansing  and  Ampex 
join  with  Graybar  in  introducing  several  new 
products.  Altec  will  present  its  new  Model  670 
Cardioid  microphone,  expected  ultimately  to 
supersede  the  Altec-Western  639-type  Cardioid 
microphones,  as  well  as  the  new  Altec  "Lip- 
stik"  condenser  microphone. 

These,  reports  Graybar,  incorporate  ideal 
properties  of  directive  and  non-directive  re- 
sponse, respectively.  Ampex  will  show  several 
standard  model  tape  recording-reproducing 
units  and  for  the  first  time  the  Ampex  Model 
600,  a  new  light-weight,  low  cost  portable 
recorder-reproducer  with  "big  recorder"  per- 
formance. 
Personnel: 

J.  W.  La  Marque,  general  communications 
sales  manager 

G.  I.  Jones,  electronics  sales  manager,  Gray- 
bar headquarters  staff 

Other  Graybar  electronics  sales  managers 
from  all  parts  of  the  country. 

Guild  Films  Co. 

MUSICAL  half-hour  tv  program,  the  Florian 
ZaBach  Show,  will  be  shown  for  the  first  time 
in  the  Guild  Films  suite,  728-729  of  the  Palmer 
House.  It  is  scheduled  for  fall  release  and  is 
described  as  having  novelties  in  programming, 
format  and  musical  design. 

Advance  previews  will  be  given  of  rushes  of 
a  second  fall  release,  The  Frankie  Laine  Show, 
starring  Mr.  Laine  with  Connie  Haines.  The 
new  Liberace  radio  show  will  be  auditioned. 
Special  screenings  will  be  held  of  sample  films 
of  the  Joe  Palooka  Story. 

Guild  will  give  away  a  collectors'  item,  a 
souvenir  record  in  which  Betty  White,  star  of 
Life  With  Elizabeth,  will  introduce  four  Guild 
Films  artists  — ■  Liberace,  Florian  ZaBach, 
Frankie  Laine  and  Connie  Haines. 

Personnel: 

Reub  Kaufman,  president 

Monroe  Mendelsohn,  sales  promotion  dir. 

Art  Gross,  client  relations  dir. 
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When  big  money  rides  on  sponsor  previews  . . . 
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"Model  25"  Projector 
sets  the  stage 
for  a  sale 


The  Eastman  16mm.  Projector,  Model  25,  is 
available  with  either  arc  or  tungsten  illumina- 
tion. Tungsten  model  is  illustrated. 


When  a  big  sale  hinges  on  studio  preview- 
ing that  must  duplicate  the  perfection  of 
actual  telecasting  conditions,  an  Eastman 
16mm.  Projector,  Model  25,  proves  its 
worth.  It  delivers  the  sharpness  of  picture 
and  clarity  of  sound  that  keep  your  pros- 
pect's interest  alive  .  . .  and  help  get  his 
signature  on  the  dotted  line. 

Why  does  this  projector  deliver  audition 
performances  of  such  professional  cali- 
ber? The  Eastman  Model  25  has  the  iden- 
tical sound,  optical,  and  mechanical  com- 
ponents used  in  the  superb  Eastman 
Model  250  Television  Projector! 


Lumenized  Ektar  Lenses  project  bril- 
liant images,  sharply  defined  over  the  en- 
tire picture  area.  Speakers  are  matched  to 
the  powerful  amplifier.  The  exceptionally 
stable  film-transporting  mechanism  is 
sealed  in  an  oil  bath.  There  are  no  pro- 
jector noises  to  mar  the  amazingly  faithful 
sound  reproduction.  And  precisely  syn- 
chronized motors  assure  smooth,  trouble- 
free  operation. 

A  demonstration  will  show  you  why  the 
Model  25  passes  any  audition  test.  Ask 
your  Kodak  Audio- Visual  Dealer,  or  use 
the  handy  coupon  for  further  details. 


For  your  salesmen  about  town        Makes  tough  jobs  easy 


Make  previewing  outside  the  studio  easy  for 
salesmen  and  prospects  alike  with  an  easy- 
to-carry  16mm.  Kodascope  Pageant  Sound 
Projector.  A  Pageant  is  bound  to  give  longer, 
trouble-free  service  without  maintenance.  It 
is  the  only  16mm.  sound  projector  designed 
to  eliminate  the  chief  cause  of  projector 
breakdowns — under-  or  over-oiling.  Lifetime 
pre-lubrication  at  the  factory  makes  this  pos- 
sible. Six  models  to  meet  every  individual 
need,  priced  from  $375. 


Editing  or  writing  narration  for  silent  films  is 
far  easier  with  the  16mm.  Kodascope  Analyst 
Projector.  Its  heavy-duty  reversing  mechanism 
permits  instantaneous  and  repeated  reversing 
— without  damage  to  film  or  projector.  Its 
built-in  Daylight  Viewer  lets  you  use  the 
Analyst  for  desk-top  film  study  as  well  as  for 
standard  screen  projection.  And  its  remote 
reversing  switch  provides  full  operating  con- 
trol, even  at  a  distance  from  the  projector. 
Price,  $295. 


Prices  are  subject  to  change  without  notice. 


EASTMAN  KODAK  COMPANY 

Dept.  8-V,  Rochester  4,  N.  Y. 

Please  send  name  of  nearest  Kodak  Audio-Visual  Dealer 
and  information  on:  5-82 
Eastman  16mm.  Projector,  Model  25  M 
Kodascope  Pageant  Sound  Projectors  I  I 
Kodascope  Analyst  Projector  I  I 


NAME. 


TITLE. 


COMPANY. 
STREET  


CITY. 


STATE. 


(ZONE) 


Kodak 
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ways  to 


The  PHILCO  16mm  CineScanner  provides 
the  finest  film  reproduction  in  either  color  or 
monochrome.  35mm  model  also  available. 


P  H   I   L  C  O 


CORPORATION 


1 


better  TV  film  reproduction ! 


with  the  new  PHILCO 


See  PHILCO'S  Exhibit  at  NARTB! 


GOVERNMENT  &  INDUSTRIAL  DIVISION  •  PHILADELPHIA  44,  PA. 


Curtis  Kaufman,  asst.  client  relations  dir. 
Robert  DeVinny,  midwest  sales  rep. 
George  Weiss,  eastern  sales  rep. 
George  Fisher,  Ohio  area  sales  rep. 
Victor  Peck,  southwest  sales  rep. 
Merriman  H.  Holtz,  northwest  sales  rep. 
Edward  Grossman,  director  radio  div. 

Harriscope  Inc. 

FOR  the  first  time,  Harriscope  Inc.  will  ex- 
hibit its  new  series,  Jalopy  Races  From  Holly- 
wood, featuring  Sportscaster  Bill  Welsh.  The 
races  have  been  telecast  in  the  Los  Angeles 
market  three  years  and  are  said  to  be  available 
to  other  markets  for  the  first  time.  The  ex- 
hibit of  Harriscope  Inc.  films  will  be  shown  in 
Room  793  of  the  Palmer  House. 
Personnel : 

Burt  I.  Harris,  president 

Norman  Retchin 

Hollywood  Television  Service 

HOLLYWOOD  Tv  Service's  new  Stories  of  the 
Century  tv  series  will  be  advertised  with  ban- 
ners and  still  photo- 
graphs and  various 
subjects  of  the  series 
will  be  screened 
throughout  the  day. 
The  firm  is  offering 
26  of  the  new  Stories 
of  the  Century  series 
plus  420  subjects 
originally  made  for 
theatrical  release. 
The  exhibits  will  be 
on  the  seventh  floor 
of  the  Palmer  House 
at  the  NARTB  con- 
Personnel: 

Earl  R.  Collins,  president 

Richard  G.  Yates,  vice  president  in  charge 

of  eastern  sales 
Ben  Elrod,  special  representative 

Houston-Fearless  Corp. 

REPRESENTATIVE  units  of  the  Houston- 
Fearless  Corp.  television  and  film  camera  ac- 
cessory line  and  film  processing  equipment  will 
be  shown  in  Space  7 A  (Rooms  402  and  403) 
on  the  main  exhibit  floor. 

Among  the  new  and  improved  equipment 
will  be  a  cradle  type  tilt  head  for  the  black- 
and-white  camera,  a  new  Cinemobile  camera 
dolly  which  features  new  and  more  versatile 
steering,  and  completely  electric  remote  con- 
trol for  camera  which  will  pan,  tilt,  change 
lenses  and  focus. 

Also  to  be  shown  will  be  a  new  bench  print- 


HOUSTON-FEARLESS  executives  eye  new 
H-F  electric  remote  camera  control.  They 
are  (I  to  r):  Art  Kjontvedt  and  Paul  Sparre, 
California  office;  J.  L.  Jiruska,  eastern  re- 
gional sales  manager,  and  Ken  Elliott, 
vice  president  in  charge  of  sales. 


er  for  16mm  black  and  white  or  color,  featur- 
ing an  automatic  filter  change. 

Two  new  items  will  be  shown  in  the  pro- 
cessing line:  A  combination  16mm  reversal 
processor  for  black  and  white  and  color,  and  a 
low  cost  unit  available  as  either  a  reversal  or 
a  negative-positive  processor. 
Personnel: 

Ken  Elliott,  vice  president  in  charge  of  sales 
J.  L.  Jiruska,  eastern  regional  sales  manager 
Art  Kjontvedt,  California  office 
Paul  Sparre,  California  office 
Wade  Weaver,  California  office 

Hufty,  Eubank  &  Russell 

THIS  NARTB-endorsed  group  insurance  com- 
pany provides  tower  and  equipment  insurance 
for  broadcasters  at  special  rates.  Headquarters 
are  in  room  846. 

Personnel: 

William  Russell 

Hughey  &  Phillips  Inc. 

H&P's  Tower  Lighting  Division  will  have  a 
display  in  Room  762  covering  representative 
tower  lighting  equipment  such  as  300mm  code 
beacons,  obstruction  lights,  flashers,  photo- 
electric  controls, 
junction  boxes  and 
other  specialty  items. 
H&P  will  feature  an 
operating  demon- 
stration of  its  "T" 
series  remote  lamp 
failure  indicator  sys- 
tem, which  provides 
the  engineer  on  duty 
with  "positive  con- 
tinuous indication  of 
the  failure  of  any 
tower  lamp  under 
all  weather  condi- 
tions," to  enable 
ready  compliance  with  FCC  requirements. 
H&P  also  will  show  lighting  controls  incor- 
porating (1)  photo-electric  control,  (2)  beacon 
flasher  and  ,(3)  lamp  failure  alarm  unit.  They 
are  described  as  "admirably  suited  for  radio 
stations  operating  by  remote  control." 
Personnel: 

M.  S.  Phillips,  president 

J.  H.  Ganzenhuber,  vice  president  and  gen- 
eral manager 

H.  J.  Geist  and  C.  W.  Creaser  Jr.,  New  York 
representatives 

H.  H.  Stanton,  Dallas  representative 

Ideco  Div..  Dresser-Stacey  Co. 

PICTORIAL  exhibit  showing  stages  of  con- 
struction of  the  tallest  man-made  structure  in 
the  world  will  be  featured  in  Ideco's  headquar- 
ters, Room  781.  The  structure  will  be  a 
1,572-foot  antenna  tower  for  KWTV  (TV) 
Oklahoma  City,  100  feet  higher  than  the  top 
of  the  Empire  State  Bldg.  antenna.  Parts  are 
now  being  fabricated  in  the  Columbus,  Ohio, 
Ideco  plant  with  erection  scheduled  to  get 
underway  this  summer  and  completed  in  early 
fall. 

Ideco's  exhibit  will  include  a  seven-foot  scale 
model  of  a  self-supporting  tower.  Souvenir 
caricatures  of  visitors  will  be  drawn  by  Lenn 
Redman,  former  Walt  Disney  cartoonist. 
Personnel: 

C.  E.  Ponkey,  president 
J.  M.  Hogan,  general  sales  manager 
J.  R.  Hayden,  industrial  sales  manager 
John  F.  McVey  Jr.,  sales  engineer 
C.  D.  Byrd,  sales  promotion  manager 
K.  H.  Brust,  Los  Angeles  manager 
S.  E.  Wilson,  contract  administrator 
George  lies,  sales  engineer 


MR.  GANZENHUBER 


International  Business 
Machines  Corp. 

THE  IBM  studio  clock  system  will  be  exhibited 
in  Room  780.  The  new  IBM  time  system  is 
especially  designed  for  radio  and  tv  stations. 
Heart  of  the  time  system  will  be  a  high-pre- 
cision master  clock  equipped  with  a  mercurial 
compensating  pendulum.  All  indicating  clocks 
in  studio  rooms  and  other  locations  are  self- 
regulated  to  be  in  "perfect  harmony  with  the 
master  clock." 

Personnel: 
J.  P.  Boyle 
M.  F.  Nahrwold 
R.  H.  Deist 
W.  F.  Behrendt 
R.  G.  Estes 
D.  P.  Shanahan 
H.  M.  Hasz 
L.  A.  Seyfert 
N.  A.  Dirkers 

B.  D.  Weinbrenner 
R.  M.  Anzelc 

J.  W.  Gilmore 

C.  E.  Tennyson 
H.  W.  Wiser 
W.  S.  Smolenski 
J.  T.  O'Malley 

International  News  Service  (INS) 

INS  headquarters  will  be  at  Room  787  and  the 
news  agency  will  have  a  facsimile  machine  in 
operation  which  will  be  linked  to  the  Inter- 
national News  Facsimile  Network.  Screenings 
of  the  INS-Telenews 
news  film  services 
will  be  run  and  the 
Super-Projectall  de- 
vice will  be  shown. 
INS  programs  and 
services:  Telenews 
Daily,  basic  daily 
news  film  service 
providing  a  daily 
average  of  15  min- 
utes of  "up-to-the- 
minute  world-wide 
news  coverage"; 
Telenews  Weekly, 
filmed,  voiced  and 
scored  "news  behind  the  news"  of  "important 
world  events"  each  week;  Telenews  This  Week 
in  Sports,  15-minute  presentation  of  the  week's 
sports  highlights  with  feature  coverage  on  sports 
personalities  and  narration  and  interviews  by 
Harry  Wismer;  International  News  Facsimile, 
"carrying  spot  news  and  photos,  maps,  weather 
maps,  features,  cartoons  and  sports  photos,  with 
all  photos  in  proper  aspect  ration  for  tv  use, 
and  claimed  to  operate  "50%  faster  than  any 
other  facsimile  service  now  in  the  field";  Super- 
Projectall,  "original  and  leading"  opaque, 
transparency  and  motion  picture  film  projection 
device,  with  automatic  and  remote  controls. 

Personnel: 

Robert  H.  Reid,  tv  department  manager 
John  M.  Cooper,  radio-tv  news  director 
David  R.  Williams,  eastern  sales  division 
George  L.  Hankoff,  western  sales  division 
Gene  Roguski,  central  division  managing 
editor 

Martin  Miller,  Iowa-Nebraska  division  man- 
aging editor 

Kalbfell  Labs 

THE  KALBFELL  line  of  Kay-Lab  Vidicon 
cameras  designed  for  film,  studio  and  remote 
use  will  be  shown  for  the  first  time.  Equipment 


MR.  REID 
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NEW  SINGLE  LENS 

GWY TELOJ 

STAR  PERFORMER.... 


Complete  Projection  System 

The  New  Gray  3B  Telojector  (2"  x  2"  Trans- 
parency Slide  Projector)  utilizes  a  single  lens 
— permits  superposing  of  two  images  on  an 
optical  axis  .  .  .  eliminates  any  need  for  ex- 
ternal registration  adjustment.  The  improved 
unit  provides  positive  focusing  of  images  on 
the  camera  tube  with  an  uninterrupted  se- 
quence of  slides  for  television  commercials, 
news  flashes  and  photographs  or  station  and 
sponsors'  identification. 


RESEARC 


for  TV 

commercials 


Precision  Projection 

BETTER  Commercials  at  LOWER  COST 

Yes  .  .  .  now  you  can  use  better  2"  x  2" 
transparencies  in  uninterrupted  sequence 
at  lower  cost.  Important  too,  Gray  Telo- 
jector is  low  in  initial  cost  .  .  .  ideal  for 
budget-minded  program  directors.  Telo- 
jector is  compact,  light  weight,  trouble- 
free.  Two  turrets  take  up  to  12  slides  at 
one  loading.  Additional  loaded  turrets  are 
substituted  in  a  matter  of  a  few  seconds 
.  .  .  providing  unlimited  continual  sequence. 
Controlled  locally  at  the  unit  or  remotely 
at  the  master  video  console.  Also,  can  be 
used  with  the  Gray  35B  Manual  Control 
Box  to  produce  superposition,  laps,  fades 
and  slide  changes  at  any  desired  rate. 


AND  DEVELOPMENT  CO.,  Inc.,  Milliard  St.,  Manchester,  Conn. 
Division  of  the  GRAY  MANUFACTURING  COMPANY 
Originators  of  the  Gray  Telephone  Pay  Station  and  the 
Gray  Audograph  and  Phon  Audograph 


WRITE  FOR: 

Illustrated,  detailed  information  on 
the  NEW,  SINGLE  LENS  GRAY  TELO- 
JECTOR and  complete  line  of  Gray 
Television-Broadcasting  Equipment. 
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is  designed  to  provide  ultimate  performance 
at    moderate  cost, 


with  complete  cam- 
era and  camera  con- 
trol unit  listed  at 
$2,450. 

Special  remote 
control  equipment 
for  camera  pan  and 
tilt  and  lens  iris  and 
focus  will  be  shown 
in  operation.  A  line 
of  video  monitors 
will  be  displayed. 
Kay-Lab  claims  to 
have  combined  lab- 
oratory quality  with 
durability  and  reliability,  aiming  at  the  dollar- 
minded  station  operator.  A  completely  inte- 
grated plant  permits  production  of  equipment 
that  can  be  molded  with  existing  studio  facili- 
ties, it  is  claimed. 

The  small  tv  camera  has  over  a  score  of 
uses,  it  is  explained,  including  film,  studio  and 
remote  use  at  tv  stations.  Permanent  remote 
installations  are  described  as  economically 
practical  and  cost  of  live  productions  is  kept 
at  a  minimum.  R.  T.  Silberman,  general  man- 
ager of  Kalbfell  Labs,  San  Diego,  will  be  on 
hand. 


MR.  SILBERMAN 


NEW  KAY-LAB  vidicon  camera  features 
small  size  and  low  cost.  Size  is  shown 
by  comparison  with  a  man's  hand. 

Keystone  Broadcasting  System 

KEYSTONE  will  occupy  Rooms  721  and  722, 
where  the  network  will  feature  a  display  of  its 
primary  coverage  maps  along  with  tv  overlays 
showing  Keystone's  supplementary  coverage. 
Keystone  expects  to  display  Nielsen  statistics 
showing  buying  power,  as  well  as  other  per- 
tinent data  covering  all  market  sizes. 

A  bulletin  board  will  display  advertising 
done  by  the  firm  and  also  B»T  Show  Sheets 
which  Keystone  sends  regularly  to  agencies 
and  its  715  affiliates. 

Personnel: 

Sidney  J.  Wolf,  president 


MR.  WOLF 


MR.  PETERSON 


Edwin  R.  Peterson,  vice  president 

Noel  Rhys,  vice  president 

Joseph  Bayer,  vice  president 

Blanche  Stein,  director  of  station  relations 

Kay  Krause,  traffic  manager 

Kliegl  Bros. 

THE  Kliegl  exhibit  will  consist  of  the  com- 
pany's complete  line  of  tv  lighting  fixtures,  ac- 
cessories, control  equipment  and  wiring  devices. 
The  main  display  will  be  in  Space  15  in  Ex- 
position Hall  at  the  Palmer  House. 

Personnel: 

H.  A.  Kliegl,  vice  president 

George  Gill,  tv  lighting  representative 

Samuel  Keyian,  sales  engineer 

Jack  Higgins,  midwest  representative 

Arch  Monson,  Kliegl  Lighting  Co.  of  Calif. 

Lang-Worth  Feature 
Programs  Inc. 

LANG-WORTH  is  celebrating  its  20th  anni- 
versary of  service  to  the  broadcasting  industry. 
In  commemoration  of  this  occasion,  it  is  having 
open  house  in  Suite  760-761,  Palmer  House, 
throughout  the  NARTB  convention. 

A  special  gift  of  a  high-fidelity,  long-play 
recording  has  been  prepared  for  Lang-Worth's 
many  friends  who  attend  the  convention.  This 
record  consists  of  a  wide  variety  of  musical 
entertainment  and  introduces  Lang-Worth's  new 
and  exciting  sound  which  is  the  end  result  of 
two  years  of  laboratory  work.  This  long-play, 
high-fidelity  gift  record  is  especially  designed 
for  home  entertainment. 

The  New  Russ  Morgan  disc  jockey  show, 
In  the  Morgan  Manor,  which  caused  such  great 
interest  among  agencies  and  advertisers  will 
occupy  the  central  spot  in  Lang-Worth's  exhi- 
bition of  new  shows.  Complete  audition  facili- 
ties, promotion  material,  etc.,  will  be  available. 

Commercial  musical  spots  expressly  designed 
for  local  and  regional  advertisers  .  .  .  Music 
by  Mantovani  .  .  .  Vera  Lynn's  Studio  Party 
.  .  .  and  other  new  shows,  besides  all  the  old 
favorites,  will  be  on  display  to  help  make 
Lang- Worth's  20th  anniversary  convention  party 
a  gala  occasion. 

Personnel: 

Cy  Langlois  Sr. 
John  Langlois 
Winnie  O'Keefe 
Hugh  Allen 
Ed  Gardiner 
Bob  Hall 
Spence  Caldwell 

C.  P.  MacGregor  Co. 

MacGREGOR,  which  is  celebrating  its  25th 
anniversary  in  the  transcribed  radio  field,  will 
present  a  package  plan  which  the  company 
says  "will  make  it  possible  for  any  station  to 
broadcast  the  best  in  dramatic  programs."  The 
MacGregor  exhibit  will  be  at  Room  763. 

Personnel: 

George  R.  Jones,  general  sales  manager 

Machlett  Labs.  Inc. 

MACHLETT  will  show  electron  power  tubes 
for  am,  fm  and  tv  broadcasting.  Featured  will 
be  coaxial-type  terminal  tubes  for  high  power 
amplifiers  and  transmitters,  high  frequency 
general  purpose  triodes  and  a  new  high  power 
vhf  triode.  These  will  be  exhibited  in  Booth  11. 

Personnel: 

Henry  J.  Hoffman,  vice  president 
Rodney  E.  Nelson,  field  engineer 
David  S.  Frankel,  field  engineer 
Edward  H.  Gilbert,  customer  service 


THIS  IS  HOW  the  Machlett  Labs  exhibit 
will  look  at  the  NARTB  convention. 

Minot  Tv  Inc. 

MINOT  TV  Inc.  will  exhibit  in  Room  730, 
showing  the  Hank  McCune  Show,  featuring 
Hanley  Stafford,  a  52  half-hour  situation  com- 
edy series  already  in  the  can;  Royal  Canadian 
Mounted  Police,  26  half-hour  adventure  shows 
based  on  the  files  of  the  Royal  Canadian 
Mounted  Police,  starring  Lloyd  Bridges;  26 
Rudy  Vallee  Variety  shows,  with  Mr.  Vallee 
as  m.  c;  Jean  Sablon  in  26  quarter-hour  shows. 

Personnel  : 

Charles  M.  Amory 
Ellis  Gordon 
Saul  Reiss 

MPTV  Syndication  Corp. 

BOTH  the  feature  film  and  film  syndication 
divisions  of  Motion  Pictures  for  Television  will 
headquarter  in  Rooms  776-7-8.  The  feature  film 
unit  has  been  operating  since  1951  when  it 
was  started  by  Matthew  Fox,  now  chairman 
of  the  board.  The  film  syndication  unit  started 
last  September  under  Edward  D.  Madden,  vice 
president  and  general  manager,  who  will  be  host 
in  the  suite.  Erwin  H.  Ezzes  is  vice  president 
and  general  manager  of  the  feature  film  di- 
vision. 

Musicolor  Inc. 

MAIN  exhibit  for  Musicolor,  lighting  consul- 
tants, in  Suite  709,  will  be  "Look-It,"  a  projector 
that  faces  the  tv  camera  and  automatically  pro- 
duces animated  color  abstractions,  synchron- 
ized with  music  or  speech.  Three  new  Tele- 
color  models  of  "The  Light  That  Dances"  also 
will  be  displayed.  The  entire  wall  of  the  exhibit 
will  be  devoted  to  Colorama,  an  animated  de- 
vice using  a  three  dimensional  screen.  A  16mm 
film,  "Jamming  the  Rainbow,"  will  be  shown. 

Personnel: 

John  Burroughs,  tv  promotion  consultant 
Otto  Fried,  consulting  engineer 
Elmer  M.  Lantz 
Paul  G.  Tyler 

National  Telefilms  Inc. 

NATIONAL  Telefilms  will  headquarter  in 
room  IOOV2  at  the  Palmer  House.  Its  film 
library  includes  such  features  as  "China  Smith," 
"Orient  Express"  and  163  other  feature  films. 

Personnel: 

Ely  Landau,  president 
Oliver  A.  Under,  executive  vice  president 
Harold  Goldman,  sales  vice  president 
Martin  Roberts,  sales  promotion  manager 
Ben  Berry,  Chicago  sales  manager 
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H>e  new  Type  31/ 
50  KW  AM  TRANSMITTER 


Here's  important  news  for  radio  broadcasters 
from  coast  to  coast  —  from  the  manufacturer  of  the 
world's  finest  transmitters.  The  brand  new  Type  317 
50,000  watt  transmitter  marks  the  first  advanced  devel- 
opment in  high  power  AM  Transmitters  offered  to 
broadcasters  in  several  years  —  a  revolutionary  design 
that  presents  new  standards  of  efficiency,  performance 
and  stability  in  the  most  compact  50  KW  unit  yet 
produced. 


For  Broadcast  Equipment  ABOVE  and  BEYOND 
the  usual  standards ...  you  can  rely  on 


Outstanding  featum 


1.  Higher  efficiency  —  low  power 
consumption. 

2.  Ease  of  installation  —  less  floor  space 
required. 

3.  Conservative  design  —  all  tubes  and  com- 
ponents operated  well  below  maximum 
ratings. 

4.  Unexcelled  performance  —  very  low 
distortion. 

5.  Simplicity  of  circuitry  —  fewer  operating 
controls. 

6.  Grounded  grid  high  efficiency  power 
amplifier  —  unusual  stability. 

7.  Built-in  "cut-back"  for  economical,  high 
quality  performance  at  5  KW  or  10  KW. 
Automatic  voltage  regulation  for  all 
filaments. 

A  unique  water  cooling  system  for  hot  and 
dusty  climates  (also  available  air-cooled). 
Transview  type  cabinets  for  style  and 
maximum  accessibility. 


8 


10 


l||pr  MANUFACTURING  COMPANY 

4212  $.  Buckner  Blvd.      •      Phone  EVergreen  1137      •      Dallas  17,  Texas 
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NBC  Film  Division 

MAIN  EMPHASIS  of  the  NBC  Film  Division 
exhibit,  in  Suite  716,  will  be  on  its  newest 
series,  The  Adventures  of  the  Falcon.  The 
range  of  the  division's  programming  will  be 
shown  in  a  series  of  displays,  one  on  each 
property,  arranged  so  visitors  may  see  sponsor 
lists,  rating  histories,  success  stories,  program 
and  personality  features,  reviews,  etc.  Also 
to  be  shown  are  the  Film  Division's  services  to 
tv  stations,  "a  complete,  combined  package  of 
professionally  created  publicity  campaigns,  ad- 
vertising aids,  on-the-air  promotion  materials, 
suggestions  for  exploitation  and  merchandising 
devices"  designed  both  to  build  an  audience 
and  to  stimulate  sale  of  the  product  advertised 
on  the  program. 

Personnel: 

Carl  M.  Stanton,  NBC  vice  president  in 
charge 

John  B.  Cron,  national  sales  manager 
Leonard   C.   Warager,   supervisor   of  film 

sales,  eastern  division 
H.  Weller  Keever,  supervisor  of  film  sales, 

central  division 
Clifford  E.  Ogden,  supervisor  of  film  sales, 

western  division 
Charles  A.  Henderson,  publicity  director 
Jay  H.  Smolin,  advertising  and  promotion 

manager 

A.  C.  Nielsen  Co. 

HEADQUARTERS  of  the  marketing  research 
firm  will  be  in  Room  836,  where  Nielsen  will 
feature  its  audience  measurement  services,  in- 
cluding the  new  local  area  reports  of  the  Niel- 
sen Station  Index  as  well  as  the  national  Niel- 
sen Radio  and  Television  Index  services.  Ma- 
terials will  be  available,  including  sample  re- 
ports and  brochures,  to  furnish  radio  and  tv 
stations  with  complete  information  on  NSI. 

Personnel: 

C.  G.  Shaw,  executive  vice  president 
William  S.  Ahrbeck,  vice  president 
John  K.  Churchill,  vice  president 
Joseph  R.  Matthews,  vice  president 
Edward  F.  Evans,  service  executive 
George  M.  Baillie,  service  executive 
William  Wyatt,  account  executive 
Murry  Harris,  public  relations  director 

Official  Films  Inc. 

FEATURING  Official  Films'  exhibit  will  be  its 
new  tv  series,  Connie  B.  Gay's  Town  &  Country 
Time,  starring  Jimmy  Dean. 

Secret  File,  U.S.A.  is  another  new  series, 
starring  Robert  Alda  who  portrays  the  part  of 
an  American  intelligence  officer.  The  stories 
will  be  taken  from  various  intelligence  services 
of  the  Army,  Navy  and  Air  Force,  and  carried 
through  to  the  present  time.  To  insure  authen- 
ticity, the  series  is  being  filmed  abroad. 

Boris  Karloff  as  Colonel  March  of  Scotland 
Yard  is  another  show  to  be  featured.  Series  of 
26  films  is  adapted  from  the  mystery  books  of 
Dickson  Carter. 

Among  other  highlights  of  the  Official  ex- 
hibit will  be  My  Hero,  situation  comedies 
starring  Robert  Cummings;  Terry  and  the 
Pirates,  starring  John  Baer  and  William  Tracy; 
Four  Star  Playhouse,  starring  Charles  Boyer, 
David  Niven,  Dick  Powell  and  others. 

The  rest  of  the  Official  line  consists  of  Music 
Hall  Varieties  library  comprising  about  1,000 
three-minute  musical  shorts;  a  cartoon  library  of 
75  cartoons;  stock  film  library  with  about  400 
stock  films,  and  miscellaneous  news  and  sports 
shorts. 

Also  to  be  exhibited  will  be  the  Feature  Film 


Library  which  consists  of  117  full  length  fea- 
tures produced  by  Robert  Lippert  in  1949  and 
1950. 

Personnel: 

Herman  Rush 
Herb  Jaffe 
Art  Breecher 

The  Old  Scotchman's  Scrapbook 

THE  exhibit  of  transcriptions  will  be  shown  in 
Room  741.  Gordon  McLendon  is  "The  Old 
Scotchman,"  with  the  firm  producing  transcrip- 
tions, including  a  series  of  four  five-minute 
vignettes. 

Personnel: 

Gordon  McLendon 
Virgil  C.  Westcoat 

Phelps  Dodge  Copper 
Products  Corp. 

THE  Phelps  Dodge  display  in  Room  720  of 
the  Palmer  House  will  be  built  around  vhf  and 
uhf  tv  broadcasting,  community  antenna  re- 
ceiving network  systems  and  mwf  communica- 
tion links.  Described  in  detail,  along  with  ap- 
plications to  the  radio,  tv  and  communications 
industries,  will  be  Styroflex  semi-flexible  alu- 
minum-sheathed air-dielectric  coaxial  cable. 
Samples  of  Styroflex  cable  and  literature  will 
be  given  visitors. 

Personnel : 

J.  B.  Lynch,  electronics  engineer 

H.  Magnuson,  sales  engineer 

F.  W.  Lemly,  high-frequency  cables 

Philco  Corp. 

NEW  operating  system  known  as  the  Philco 
CineScanner  will  be  shown  in  exposition  hall 


PHILCO's  new  16mm  CineScanner  pro- 
jector to  be  shown  at  NARTB's  Chicago 
convention. 


at  the  Palmer  House.  CineScanner  enables 
broadcasters  to  originate  slides  and  film  in 
monochrome  and  color.  The  display  also  will 
include  various  test  equipment  items  for  use 
in  setting  up  gear  for  color  broadcasting. 
Specific  items  to  be  displayed  are  the  35mm 
CineScanner  film  system;  16mm  CineScanner 
film  system;  2"x2"  automatic  slide-changer; 
studio  relay  switching  console;  new  style  cab- 
inet racks;  eight  units  of  color  test  equipment; 
associated  amplifiers,  and  power  supplies. 

Personnel: 

J.  H.  Gillies,  vice  president 
J.  D.  McLean,  general  sales  manager 
G.  A.  Hagerty,  industrial  sales  manager 
K.  C.  Moritz,  assistant  industrial  sales  man- 
ager-field 

W.  F.  Tait,  assistant  industrial  sales  manager- 
export 

J.  B.  DeWolf,  assistant  industrial  sales  man- 
ager-headquarters. 
J.  R.  McKenna,  product  manager 
L.  J.  Boss,  regional  sales  engineer 
M.  A.  Williams,  regional  manager 
R.  A.  MacDonald,  regional  sales  engineer 
L.  Kendall,  regional  sales  engineer 
C.  M.  Volkland,  regional  sales  engineer 
R.  A.  Fay,  regional  sales  engineer 
F.  F.  Bartlett,  regional  sales  engineer 
J.  W.  Mullen,  regional  sales  engineer 

Prodelin  Inc. 

NEW  teleplexer  for  uhf  tv,  coaxial  line  and 
wave  guide  along  with  a  guyed  tower  for 
microwave  links  will  be  shown  by  Prodelin 
Inc.  The  exhibit  will  be  located  in  Room  782. 

Personnel: 

J.  F.  Cosgrove 
Lou  Bondon 
Ralph  Maddox 

Radio  Corp.  of  America 

RCA  will  exhibit  a  completely  equipped  color 
tv  studio,  which  will  transmit  program  material 
at  intervals  to  RCA  color  and  black-and-white 
receivers  located  in  a  special  viewing  room. 
Color  equipment  on  display  will  include  all 
essentials  for  network,  live,  film  and  slide  pro- 
gramming, together  with  test  equipment  and 
microwave  relay  apparatus  for  tramsmission  of 
remote  pickups.  A  color  camera  will  be  ex- 
posed for  examination  of  tubes,  circuits  and 
components.  Other  highlights  of  the  exhibit:  a 
12V2  kw  uhf  transmitter  designed  for  color  and 
black-and-white  telecasting;  50  kw  vhf  trans- 
mitter, the  most  powerful  manufactured  by 
RCA;  new  live  compatible  color  camera,  that 
utilizes  a  light-splitting  optical  system  and  thrc* 
image  orthicon  tubes  to  pickup  the  separate 
color  images  and  convert  them  into  electrical 
signals;  3-Vidicon  color  film  camera,  scheduled 
for  commercial  availability  later  this  year;  two 
new  types  of  tv  microphones,  including  a  "Pee- 
wee"  walk-around  type  and  an  improved  version 
of  the  RCA-77D  microphone  for  boom-type 
operations.  The  company  also  will  show  for  the 
first  time  a  miniature  printed-curcuit  pre-ampli- 
fier,  available  for  commercial  use  this  summer. 
Additional  displays  will  spotlight  tape  recorders, 
speakers  and  other  essential  radio  and  tv  equip- 
ment. 
Personnel: 

W.  W.  Watts,  executive  vice  president,  tech- 
nical products 
T.  A.  Smith,  vice  president  in  charge  of  en- 
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Have  yoy  seen  and 
tried  the  newest 


EQUIPMENT? 

Here  is  a  sampling  of  the  com- 
plete Presto  line  of  precision  disc 
and  tape  recording  and  repro- 
ducing equipment  specifically  de- 
signed for  ease  of  operation  and 
professional  results. 


PRESTO  SR-11  COMPLETE 
STUDIO  CONSOLE  TAPE  RECORDER 

Never  so  murli  quality,  operational 
ease  and  value  offered  at  modest  price. 
Embodies  the  famous  Presto  R-ll  tape 
mechanism,  matching  amplifier-power 
supply  in  a  sturdy,  well  designed  con- 
sole cabinet.  Three  motors  for  accurate 
drive;  15"  and  7^"  per  sec.  speeds. 
Price:  under  $1000. 


PRESTO  RELIABLE  LONG-PLAYING 
TAPE  REPRODUCER  PB-17 

Automatically  reversible  for  continuous 
playback  of  background  music.  Fre- 
quency response  uniform  from  50  to 
8,000  cps  (±2  db).  Tape  speed:  3%" 
per  sec.  Reels  up  to  14"  dia.  (4,800'  of 
tape)  with  dual  track.  Mechanism  will 
re-cycle  or  stop  after  8-hours  of  play. 


PRESTO  HIGH-QUALITY 
k  TURNTABLE-  DRIVEN 
TAPE  PLAYBACK 
UNIT  TL-10 


Powered  by  mounting  on  any  standard 
16"  turntable.  Equalized  output  of 
playback  head  can  be  fed  directly  into 
high-quality  preamplifier,  such  as  stand- 
ard broadcast  speech  input  equipment. 
Capstan  for  7%"  and  15"  per  sec.  when 
table  turns  at  78  rpm.  Ideal  for  low- 
cost,  high-fidelity  tape  playback. 


r  >  n  it 


PRESTO  PRECISION  FIELD 
TAPE  AMPLIFIER  900  A-3 

Here  is  the  proper  high  quality,  wide 
range  amplifier  to  match  Presto  Tape 
Transport  mechanisms  RC-7  and  RC-11. 
Separate  power  supply  eliminates  noise. 
Three  microphone  input,  low  distortion. 
900  A-l  amplifier  identical  except  for 
single  input  transformer. 


PRESTO  92-B 
RECORDING 
AMPLIFIER 
FOR  VERTICAL 
RACK  MOUNTING 


Has  low  internal  output  impedance, 
high  degree  of  feed-back  and  its  re- 
sponse is  virtually  unaffected  by  changes 
in  load.  Holds  distortion  to  minimum. 
60-watt  output  ample  for  transient 
peaks.  Push-button  selector  for  record- 
ing characteristics.  Vertical  chassis  with 
removable  front  panel  for  instant  in- 
spection or  servicing. 


PRESTO  90-B 
RECORDING 
CONSOLE 
FOR  PORTABLE 
OR  FIXED  USE 


The  widely  used  90-B  features  a  3- 
microphone  mixer,  input  and  output 
controls,  has  several  fixed  character- 
istics as  well  as  variable  high  and  low 
frequency  controls,  and  V.U.  meter. 
Switching  and  connectors  for  double 
turntable.  Highest  professional  standard 
materials  and  workmanship  .  . .  over-all 
performance  equal  to  finest  high-fidelity 
studio  equipment. 


PRESTO  PORTABLE, 
HIGHLY  ACCURATE 
PROFESSIONAL-TYPE 
RECORDER  6-N 

A  fine,  high-quality  recorder  for  port- 
able or  stationary  operation,  whose 
dependability  has  made  it  a  15-year 
favorite  here  and  abroad.  Especially 
designed  for  professional  users.  Presto 
1-D  cutting  head  supplied.  Equipped 
with  precision  overhead  mechanism  in- 
cluding spiraling  feedscrew.  May  be 
equipped  for  microgroove  recording  at 
extra  cost. 


PRESTO 
HIGH-PRECISION 
STUDIO  CONSOLE 
RECORDER 

a.  8  D-G 


Unusually  flexible  in  operation  and  easy 
to  control.  Cuts  finest  instantaneous 
and  master  recordings,  with  choice  of 
seven  different  feed  pitches,  plus  250 
Ipi  microgroove  in  each  direction.  Direct 
gear  drive  at  33'/j  and  76.26  rpm,  either 
speed  selected  by  double-throw  switch. 
Transmission  unit  is  simple,  very 
rugged,  and  extremely  accurate. 


PRESTO  16"  TURNTABLE 
10-B  FOR  RADIO  STATIONS 
AND  RECORDING  STUDIOS 

An  improvement  on  the  long  popular 
model  10-A.  Capable  of  continuous 
operation  by  non-technical  personnel. 
Inexpensive  and  simple  to  service.  Op- 
erates at  3314,  78  and  45  rpm.  With 
its  3-speed  mechanism,  the  Presto  10-B 
is  an  extremely  accurate  rim-driven 
table.  Available  as  chassis  only  or  in 
console  cabinet. 


Export  Division: 
Canadian  Division: 


RECORDING  CORPORATION 

PARAMUS,  NEW  JERSEY 

25  Warren  Street,  New  York  7,  N.  Y. 

Walter  P.  Downs,  Ltd.,  Dominion  Square  Bldg.,  Montreal 


WORLD'S  LARGEST   MANUFACTURER  OF  PRECISION   RECORDING   EQUIPMENT  AND  DISCS 


FINAL  test  is  given  to  RCA's  first  50  kw 
vhf  transmitter,  most  powerful  tv  trans- 
mitter produced  by  the  company.  It  will 
be  part  of  the  RCA  exhibit  at  the  con- 
vention. 

gineering  products  division 

Division  executives  of  the  engineering  products 

division: 

M.  C.  Batsel,  chief  engineer 

A.  R.  Hopkins,  broadcast  marketing  manager 

J.  P.  Taylor,  advertising  manager 

RadiOzark  Enterprises  Inc. 

RADIOZARK,  program  production  and  syn- 
dication firm,  using  Suite  742,  will  feature  its 
two    principal    open-end    music    series:  The 


MR.  MAHAFFEY 


MR.  SIMAN 


Smiley  Burnette  Show,  and  the  new  Tennessee 
Ernie  Show.  The  firm's  representatives  will 
explain  the  advantages  of  tailor-made  trans- 
scribed  programs  such  as:  General  Mills'  daily 
Bill  Ring  Show  and  International  Milling  Co.'s 
George  Morgan-Robin  Hood  Flour  Show.  Ra- 
diOzark also  will  sample  broadcasters'  reaction 
to  its  new  series  featuring  Red  Foley,  sched- 
uled for  fall  release. 
Personnel : 

E.  E.  Siman  Jr.  and  John  B.  Mahaffey,  vice 

presidents 
Ferd  Dreher,  sales  representative 
William   K.    Ermeling,   manager,  Chicago 

office 

Raytheon  Mfg.  Co. 

FEATURED  in  Raytheon's  exhibit  in  Space  10 
of  the  exposition  hall  and  Room  857  will  be  a 
7000  mc  permanent  tv  relay  and  portable  color 
unit,  and  a  26  mc  audio  relay  for  cueing  and 
order  service. 

Personnel : 
Harry  Geist 

C.  W.  Creaser 
L.  A.  Rooney 

D.  J.  Webster 
Wilbur  Small 


G.  A.  Hinckley 
J.  F.  Seeney 
Edward  A.  Alpert 
W.  B.  Cozzens 
W.  B.  Taylor 
E.  J.  Stout 

D.  W.  Tait 
W.  J.  Monroe 

E.  J.  Rome 
J.  L.  Lovett 

RCA  Recorded  Program 
Services — Thesaurus 

THESAURUS  exhibits  will  be  in  Suite  711  and 
will  include  several  programming  and  promo- 
tion announcements  to  visitors.  To  be  exhibited 
are:  (1)  a  new  half -hour  five-a-week  variety 
show  starring  "one 
of  the  most  impor- 
tant names  on  the 
American  musical 
scene";  (2)  Quickie 
Quiz,  five  -  minute, 
10 -a- week  audience 
participation  show 
starring  Ralph  Flan- 
agan; (3)  new  mer- 
chandising plan  in- 
cluding counter  and 
window  display  cards 
and  retail  store  win- 
dow streamers;  (4)  MR.  SACKS 
The  Melachrino 

Musicale,  quarter-hour,  three-a-week  show  star- 
ring George  Melachrino  Orchestra  and  Strings; 

(5)  "The  Penthouse  Purse,"  this  year's  "real 
live"  convention  event,  with  three  big  prizes; 

(6)  "The  Key  Club,"  annual  Thesaurus  promo- 
tion featuring  distribution  of  keys.  Other  RCA 
Recorded  Program  Services  features  in  the 
syndicated  radio  and  tv  field  will  include  a 
newly-acquired  package  of  feature  length  films 
including  U.  S.  premiere,  first  run  and  first  on 
tv,"  and  in  radio  a  new  packaging  plan  of 
quarter-hour  daytime  serials,  Aunt  Mary,  Dr. 
Paul  and  Betty  and  Boh. 

Personnel: 

E.  Sacks,  H.  Letts,  J.  Davis,  A.  Sambrook, 
B.  Selvin,  B.  Rosner,  F.  O'Donnell,  D.  Axt,  A. 
Hindle,  W.  Reilly,  W.  Gartland,  G.  Field,  W. 
Cochran,  H.  Grauel  and  R.  Fender. 

Rust  Industrial  Co. 

RUST  Industrial  Co.  will  demonstrate  its  latest 
remote  control  systems  for  am  and  fm  broad- 
cast stations,  using  a  model  transmitter.  This 
will  show  on-off  control  of  tower  lighting,  fila- 
ments, plate,  tuning  final  stage,  control  of 


RUST  remote  control  equipment  in  pro- 
duction at  the  Manchester,  N.  H.,  plant. 


output  power,  reset  of  breakers,  etc.  Rust  will 
also  demonstrate  working  models  of  Carrier 
Interruption  (and  Conelrad)  Alarm  Units  plus 
new  control  units  for  both  radio  and  television 
stations. 
Personnel: 

W.  F.  Rust  Jr.,  president 

William  Carlisle,  broadcast  sales  manager 

T.  W.  Forget,  plant  manager 

Paul  Schafer  Custom  Eng. 

PAUL  Schafer  will  use  Room  746  to  exhibit  his 
24-circuit  remote  control  system,  which  in- 
cludes 40  control  circuits.  Also  on  display  for 
the  first  time  will  be  the  company's  new  econ- 
omy model  remote  control  system,  available  for 
$995. 

Personnel: 

Paul  C.  Shafer 

Screen  Gems  Inc. 

SCREEN  GEMS  is  currently  producing  The 
Ford  Theatre  for  the  Ford  Motor  Co.,  The  Big 
Playback  for  the  Ethyl  Corp.  and  Father  Knows 
Best  for  P.  Lorillard. 

Screen  Gems  now  has  the  following  programs 
available  for  national  and  large  regional  spon- 
sorship: Johnny  Nighthawk,  a  half-hour  adven- 
ture series,  Damon  Runyon  Theatre,  half-hour 
anthology;  Classified,  half-hour  human  interest 
drama;  The  Road  Ahead,  half -hour  drama; 
Sister  Veronica,  half-hour  drama;  Navy  Diary, 
half-hour  action  series. 

Screen  Gems  currently  has  the  following  pro- 
grams available  for  local  and  regional  sponsor- 
ship: Your  All-Star  Theatre,  currently  The  Ford, 
Theatre  on  NBC  network;  this  is  a  half-hour 
drama  series  available  in  all  unsold  markets  on 
either  a  first-run  or  re-run  basic.  The  Big  Play- 
back, a  quarter-hour  sports  show,  starring  Bill 
Stern  and  Jimmy  Powers;  available  in  all  mar- 
kets on  either  a  first-run  or  re-run  basis.  Pro- 
fessor Yes  'N'  No,  a  fifteen-minute  quiz  show, 
starring  Bill  Cullen;  available  in  all  markets. 
Tv  Disc  Jockey  Films,  a  library  of  60  silent 
films  for  video  with  top  pop  and  standard  rec- 
ords; available  in  all  unsold  markets.  Holly- 
wood Newsreel,  a  quarter-hour  program  mirror- 
ing life  in  Hollywood,  featuring  biggest  names 
in  movies  and  tv.  Music  to  Remember,  a  series 
of  the  most  popular  of  the  great  symphonies 
played  by  the  Rome  Symphony  Orchestra  and 
noted  conductors  and  soloists. 
Personnel: 

John  H.  Mitchell,  vice  president,  sales 
Robert  Brahm,  eastern  sales  manager 
William  T.  Croley,  central  sales  manager 
Richard  Dinsmore,  western  sales  manager 
Henry  Gillespie,  southeastern  sales  manager 
John  McCormick,  midwestern  sales  manager 
John  D.  Wilson,  southwestern  sales  manager 

SESAC  Inc. 

SESAC  Inc.,  New  York,  will  have  its  exhibit 
in  Rooms  731-32.  The  exhibit  will  have  com- 
plete playback  equipment  for  the  SESAC  trans- 
cribed music,  which  will  include  two  featured 
new  attractions,  Lou  Stein  and  his  Jazz  Sextet 
and  Tony  Mottola's  Dance  Rhythms.  SESAC 
will  place  emphasis  on  "The  Highest  Quality  for 
the  Lowest  Priced  Complete  Program  Service." 

The  SESAC  memo  books  will  be  given  to 
delegates. 

Personnel: 

R.  C.  Heinecke 
Alice  J.  Heinecke 

Evarard  S.  Prager,  asst.  to  the  president 
Robert  Stone,  director,  program  service 
Jim  Meyers,  director,  station  relations 
Louis  E.  Tappe,  director,  publicity  &  pro- 
motion 

David  R.  Milsten,  western  counsel 
Harold  Fitzgerald,  field  representative 
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gOWAVE  r0|f 


COSTS  LESS  .  .  .  EVEN  WITH  ALL 
THESE  EXCLUSIVE  FEATURES 

1.  Highest  quality  color  transmission  with 
audio  subcarrier. 

2.  Streamlined  design  with  fewer  tubes  and 
simplified  circuitry. 

3.  Dependability  proven  by  wide  use  in  the 
broadcast  industry. 

4.  Built-in,  tunable,  calibrated  wavemeter  for 
field  change  of  assigned  frequency. 

5.  Provision  for  frequency  and  modulation 
monitoring. 

6.  Exclusive  design  permits  greater  flexibility 
in  use  as  studio-transmitter  link,  remote 
pick-up  or  other  applications. 

7.  Low  in  cost  yet  outstanding  in  flexibility; 
superiority  of  electrical  and  mechanical  de- 
sign ;  ease  of  installation,  control  and  servic- 
ing. 


MEETS  FCC  STANDARDS 
FOR  SIMULTANEOUS  TRANSMISSION 
OF  COLOR  AND  AUDIO 

Act  now  to  insure  early  delivery  of 
Raytheon's  advanced  design  KTR-100  Microwave. 
Write  for  complete  information. 
Address  Department  6270  B  T 


SEE  THE  NEW  RAYTHEON  KTR-100  BOOTH  NO.  10  NARTB  CONVENTION 
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Standard  Electric  Corp. 

NEW  Multicon  camera  and  high-powered 
vhf  tv  transmitter  will  be  shown  in  Space  20  of 
the  main  exhibit  hall  by  Standard  Electronics 
Corp.  The  camera  features  remote  iris  control 
and  automatic  lens  selection.  It  can  be  used 
for  film,  slide  or  live  pickup  work.  The  sensitive 
pickup  is  said  to  be  free  of  halo  or  burn-in.  The 
transmitter  is  available  in  power  up  to  50  kw, 
with  important  economies  claimed  in  original 
cost  as  well  as  in  tube  and  operating  costs  over 
a  period  of  five  years. 
Personnel : 

W.  H.  Zillger,  vice  president 
W.  H.  Rappolt,  mgr.,  customer  service 
H.  R.  Smith,  mgr.,  tv  engineering 
F.  Lupo,  project  engineer 

E.  W.  Stone,  district  mgr.,  sales  engr. 
J.  Evans,  district  mgr.,  sales  engr. 

L.  Pett,  district  mgr.,  sales  engr. 

J.  Campbell,  district  mgr.,  sales  engr. 

H.  Craig,  tv  engineer 

Standard  Rate  &  Data 
Service  Inc. 

SRDS  will  occupy  Space  824  and  will  have  ma- 
terial explaining  its  broadcast  services — Radio 
Rates  and  Data,  Television  Rates  and  Data, 
Films  for  Television  and  National  Network  Ra- 
dio Television  Service. 
Personnel : 

John  G.  Williams 

Williams  C.  Parrington 

F.  LeRoy  Hess 

G.  Warren  Carhart 
Willard  F.  Pierce 
C.  Herbert  Fisher 
Allan  J.  Fagans 

Sterling  Television 

THE  headquarters  of  Sterling  Television  will 
be  Suite  843-4  at  the  Palmer  House  with  the 
exhibit  in  Room  733. 
Personnel: 

Bernice  Coe,  vice  president 

Lee  Orgel,  West  Coast  manager 

Telechrome  Sales  Corp. 

FEATURED  in  the  Telechrome  display  in 
Room  757  will  be  a  complete  line  of  color  tv 
equipment  for  network  color  pickup,  local 
programming,  FCC  color  signal  generation, 
station  and  field  color  test  instruments,  and 
measuring  equipment.  The  display  will  in- 
clude the  Chromascope  (vector  display),  En- 
velope Delay  Curve  Tracer,  Chromalyzer  (port- 
able color  signal  generator)  and  Polaroid  camera 
equipment  for  checking  and  recording  dif- 
ferential phase,  multi-burst,  amplitude  and 
window  signals. 

Personnel: 

H.  Charles  Riker,  sales  manager  and  president 
J.  Raymond  Popkin-Clurman,  director  of  en- 
gineering 

Harry  R.  Clark,  industrial  sales  manager 

TelePrompter  National 
Sales  Corp. 

A  NUMBER  of  TelePrompter  units  will  be  on 
display  in  Rooms  707-8,  Palmer  House,  in- 
cluding one  on  camera,  plus  display  materials. 
In  addition,  a  TelePrompter  unit  will  be  on 
camera  at  the  GE  exhibit  in  Exhibition  Hall. 
TelePrompter  also  will  display  for  the  first  time 
several  new  items.  It  will  show  an  historical 
progress  story  by  having  one  each  of  its  four 
models  developed  during  the  last  three  years. 
Personnel: 

Irving  Kahn,  chairman 

Hubert  Schlafly,  vice  president  in  charge  of 
engineering 


Herbert  W.  Hobler,  general  sales  manager 
James  Blair,  Philadelphia  office 
George  Kane,  Los  Angeles  office 
Ray  Hagen,  Chicago  office 

Television  Programs  of  America 

DISPLAYS  of  all  the  films  in  the  Television 
Programs  of  America  stock  will  be  displayed  in 
Room  792. 
Personnel: 

Michael  Sillerman,  executive  vice  president 
Robert  Hoffman,  midwest  sales  manager 
Robert  Leler,  midwest  account  executive 
Dick  Miller,  publicity  director 

Television  Specialty  Co. 

TSC  will  feature  its  new  slide  background 
library,  a  new  six-inch  spotlight  and  its  rede- 
signed "Profitmaker"  rear  screen  projector. 
The  slide  exhibits  will  include  slide  backgrounds 
for  news  programs,  disc  jockey  shows,  sports 
programs,  etc.,  in  a  basic  selection  of  back- 
grounds to  suit  a  station's  "minimum  needs." 
The  spotlight,  developed  by  TSC  engineers 
especially  for  tv  use  to  fit  the  particular  needs 
of  tv  production,  features  "lighter  weight,  bet- 
ter cooling,  increased  light  output,  improved 
focusing  service,  large  unbreakable  knobs  and 
easier  accessibility  to  lamp  bulb  for  speedy 
changing." 

The  new  1954  "Profitmaker"  rear  screen  pro- 
jector will  have  exclusive  coated  lenses,  ac- 
cording to  TSC,  which  will  "greatly  increase 
usable  light  by  filtering  and  concentrating  light 
thrown  by  the  projector."  It  is  "a  cleaner,  bet- 
ter looking,  more  compact  model."  Cast  in 
steel,  it  stands  63  inches  high  and  weighs  158 
pounds.  TSC  exhibits  will  be  in  Suite  756. 
Personnel: 

Alfred  Jenkins,  president 

Lee  Jenkins,  executive  secretary 

Leonard  Gumley,  sales  manager 

Donald  Hamilton,  North  Central  States  rep- 
resentative 

Tom  Haney,  southeastern  representative 

Lyon  Weir,  "TSC's  flying  sales  representative" 

Tel-Instrument  Co. 

A  NEW  LINE  of  color  equipment  is  being 
shown  by  Tel-Instrument  Co.  at  Booth  No.  18. 
This  includes  the  following  types:  2203  color 
synchronizing  generator;   2610   matrixer  and 


AMONG  exhibits  of  Tel-Instrument  Co. 
in  Booth  No.  18  will  be  (I  to  r):  TIC's  color 
synchronizing  generator,  color  pattern 
generator  and  color  monoscope,  which 
TIC  says  will  provide  tv  stations  with  all 
the  necessary  test  signals  for  internal 
use  and  for  local  origination  of  color 
signals. 


encoder  equipment;  2009  color  pattern  gener- 
ator; 2303  color  monoscope  camera;  1311 
video  distribution  amplifier;  2700-R  phase 
equalizing  filter;  2401  color  picture  monitor: 
2123  Chromatran;  1105  10  mc  video  sweep 
generator;  2430-R  rack  mounting  vectorscope; 
2013  stairstep  generator. 
Personnel: 

J.  L.  Roemisch,  president 

L.  P.  Blakely,  sales  manager 

Martin  Silver,  broadcast  equipment  div.  mgr. 

D.  L.  Schacher,  chief  engineer. 

M.  E.  Starr,  engineer 

Tower  Construction  Co. 

TOWER  Construction  Co.  will  exhibit  in  Room 
718,  and  will  show  representations  of  a  tele- 
vision tower,  am  broadcast  tower,  microwave 
tower,  microwave  passive  reflector  and  a  micro- 


TOWER  Construction  Co.  will  show  a 
passive  reflector  for  microwave  relay 
work. 


wave  building.    On  hand  will  be  a  4x6-ft.  pas- 
sive reflector  and  a  sample  section  of  a  tv  and 
an  am  broadcast  tower. 
Personnel: 

M.  M.  Lasensky,  president 

Frank  Little,  sales  manager 

Charles  Wright,  field  supervisor 

United  Television  Programs  Inc. 

UNITED  Television  Programs'  theme  will  be 
"Things  to  Come."  Using  Rooms  795-796,  the 
firm  plans  to  exhibit  two  film  series  in  particu- 
lar to  demonstrate  the  evolution  of  promoting 
and  merchandising  a  tv  film.  The  films  are: 
Rocky  Jones,  Space  Ranger  and  The  Lone  Wolf, 
starring  Louis  Hay  ward.  Other  films  available: 
Waterfront,  starring,  Preston  Foster;  Where 
Were  You?,  Ken  Murray;  The  Ruggles;  Holly- 
wood Offbeat,  Melvin  Douglas;  Double  Play, 
Leo  Durocher  and  Laraine  Day;  Royal  Play- 
house; Heart  of  the  City,  Counterpoint;  The 
Chimps;  Old  American  Barn  Dance;  Look 
Photoquiz;  Fulton  Lewis  Jr.;  The  Gospel  Singer; 
Curtain  Call. 
Personnel : 

Lee  Savin,  executive  vice  president 
Wynn  Nathan,  vice  president  in  charge  of 
sales 

Aaron  Beckwith,  vice  president  eastern  sales 
John  Rohrs,  vice  president  midwestern  sales 
Noel  K.  Rubaloff,  national  advertising  and 
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Precision  Professional  Equipment 

FOR  TELEVISION  and  BROADCAST  STATIONS 
ACCEPTED  and  USED  by  ALL  MAJOR  NETWORKS 

FOR  RELIABILITY    .    VERSATILITY    •  PERFORMANCE 


TELOP  I  . .  .  TELEVISION 
OPTICAL  PROJECTOR 

Telop  I  is  one-man  operated,  economi- 
cal and  reliable.  It  projects  low-cost, 
easily  produced  "commercials"  for  in- 
creased profits.  The  Telop  completely 
eliminates  keystoning;  any  two  photo- 
graphs, glass  lantern  slides,  or  opaque 
cards  can  be  projected,  also  small  ob- 
jects, with  superposition,  lap  dissolves 
or  fadeout.  Metal  slides  holding  either 
five  or  eight  4"x5"  cards  may  be 
used  for  projection. 

3A  . . .  TELOJECTOR 

Compact,  portable  unit  for  automatic, 
remote  control  of  standard  2"  x  2" 
transparencies.  Provides  uninterrupted 
continuity  with  studio  effects  of  fading, 
lapping  and  superposition.  Slide  tur- 
rets can  be  changed  instantly. 


60A  FOUR-WAY 
FILM  MULTIPLEXER 

A  precision  arrangement  of  mirrors  for  opera- 
tion of  pairs  of  projectors  simultaneously  in  a 
single  TV  camera  or  individually  into  two 
separate  cameras.  Also  available  as  a  62A 
two-way  moving  mirror  multiplexer  (illustrated) 
or  a  61 A  two-way  fixed  mirror  multiplexer. 

35A  MANUAL  CONTROL  BOX 

Gray's  Control  Box  is  especially  de- 
signed for  use  with  the  Telojector. 
Control  Box  laps,  fades,  superpositions 
and  permits  remote  changing  of  slides. 


1 1  B  VERTICAL  SCROLL  DRIVE 

The  Vertical  Scroll  Drive  will  televise  rollstock  and  broadcast 
running  commentary  or  "commercials" — with  or  without  sound 
accompaniment.  Attaches  to  the  optical  openings  of  the  Telop. 

12A  HORIZONTAL  TAPE  DRIVE 

Horizontal  Tape  permits  televising  of  8  mm.  news  ticker  tape. 
Tape  can  be  projected  on  any  part  of  screen — top,  bottom 
or  middle  and  superposed  on  copy  televised  from  another 
Telop  optical  opening. 


15R  REVERSE  CLOCK 

Designed  for  time  spots  and  announcements.  Clock  face 
is  small  enough  to  permit  superposition  of  commercial  or 
other  copy.  Also  available  in   15A  direct  reading  model. 


TELOP  II . . .  PROJECTOR 

For  smaller  TV  stations  .  .  .  one  man 
operated  will  project  any  combina- 
tion of  slides,  transparencies,  opaque 
cards  or  photographs.  Eliminates  costly 
film  strips  and  live  talent,  yet  achieves 
clear  sharp  pictures  with  superposition, 
lap  dissolves  and  fade-out  effects. 
Small  initial  investment  assures  greater 
profits  because  of  low  production  and 
operating  cost. 

55A  FILM 
CAMERA  TURRET 

One  camera  can  serve  up  to  8  projec- 
tors with  Gray  camera  turret.  Mounted 
on  heavy,  welded  steel  frame,  the  tur- 
ret revolves  360  degrees  on  heavy 
duty  ball  bearings  with  positive  place- 
ment. Requires  minimum  space. 

13A  LIGHT  BOX 

This  attachment  will  back-light  VA"  x 
4"  transparencies  and  make  them  part 
of  a  "commercial"  along  with  opaque 
cards  or  other  copy.  The  box  mounts 
directly  behind  the  slide  holder  groove 
in  the  optical  channel  opening  of  the 
Telop. 

63A  TELOJECTOR  SHELF 

The  Gray  Telojector  shelf  is  of  steel 
construction.  Strong,  sturdy,  it  is  easy 
to  attach  to  Multiplexer  stand.  Telo- 
jector mounts  on  shelf. 


106SP  TRANSCRIPTION  ARM 

106SP  Transcription  Arm  meets  the  strict  requirements  of 
modern,  highly  compliant  pick-up  cartridges.  3  Cartridge 
slides  furnished,  enable  GE  1-mil,  2Vi  mil,  or  3  mil  cartridges 
or  Pickering  cartridges  to  be  instantly  installed.  Fairchild 
cartridge  slides  also  available. 

108B  VISCOUS-DAMPED  TONE  ARM 

Radically  new  suspension  development  on  the  viscous  damping 
principle  for  perfect  tracking  of  records  and  elimination  of 
tone  arm  resonances.  For  all  records — 33'/j,  45,  and  78 
RPM.  Solves  all  record  reproducing  problems. 

602B  EQUALIZER 

The  new  602B  Equalizer  provides  balanced  output,  permitting 
operation  of  the  Equalizer  into  either  a  balanced  or  unbal- 
anced line.  A  convenient  control  allows  instant  switching  from 
conventional  records  to  micro-groove. 


ESEARC 


YOU  ARE  CORDIALLY  INVITED  .  .  . 

See  and  inspect  Gray  Television  Broadcasting  Equip- 
ment at  the  N  A  R  T  B  show,  room  706,  Palmer 
House,  Chicago,  Sunday  May  23-27.  If  unable  to 
attend  the  N  A  R  T  B  show  write  for  illustrated 

literature  on  Gray  Products, 
and  Development  Co.,  Inc.,  Hilliard  St.,  Manchester,  Conn. 

Division  of  the  GRAY  Mfg.  Co.     Originators  of  the  Gray  Telephone  Pay  Station,  Gray  Audograph  and  the  Gray  PhonAudograph. 
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MR.  NATHAN  MR.  SAVIN 


sales  promotion  manager 
Dale  Sheets,  assistant  national  sales  manager 
Karl  Von  Schallern  account  executive 
George  Carlson,  account  executive 

Unity  Television  Corp. 

UNITY  Television  Corp.  will  occupy  Rooms 
734-5  showing  feature  film  products  and  half- 
hour  shows  available  for  television  station  use. 


Unity's  "Plus  80"  tv 
program,  compris- 
ing 20  Charlie  Chan 
mysteries,  20  All- 
Star  Adventure  Clas- 
sics, 20  International 
Masterpieces  and  20 
Hollywood  major 
features. 

Among  its  1,001 
titles,  Unity  has  300 
features  starring 
such  names  as  Cary 


Grant,    Gene   Tier-  MR.  MAYERS 

ney,  Victor  Mature, 

Linda  Darnell,  lames  Mason,  Stewart  Granger; 

52  Laurel  &  Hardy  comedies;   39  half-hour 

shows;  125  cartoons;  40  westerns;  22  serials. 

Personnel: 

Arche  A.  Mayers,  general  manager 
Len  Firestone,  sales  manager 
Connie  Lazar,  west  coast  manager 
Vic  Bikel;  southwestern  division  manager 
Paul  Diamond,  eastern  division  manager 
Noah  Jacobs,  east  central  division  manager 
Al  Shepard,  southeastern  division  manager 
Jerry  Weisfeldt,  northeastern  division  mgr. 
Bill  Young,  north  central  division  manager 

Willys  Motors  Electronics  Div. 

WILLYS  will  exhibit  a  complete  line  of  tele- 
vision equipment  including  camera  controls, 
sync  generators,  master  monitor  and  a  com- 
pletely new  studio  television  camera  using  a 
vidicon  pick-up  tube.  Complete  information  will 


WILLYS  UK-1A  studio  camera  employs  a 
photoconductive  pick-up  tube.  New  chain 
includes  camera,  camera  control,  sync 
generator,  dolly,  tripod  and  cable,  and 
is  considered  to  be  one-third  the  cost  of 
present  image  orthicon  chains. 
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be  available  including  data  on  the  Willys  uhf 
transmitters,  in  Rooms  748-9. 
Personnel : 

John  W.  McGee,  general  manager,  electronics 
div. 

Homer  A.  Humiston,  chief  engineer,  elec- 
tronics div. 
A.  Romeyn  Bitter,  manager  tv  department 
Gene  A.  Phillips,  tv  equipment  sales 
Jack  C.  Lauderback,  tv  equipment  sales 
Robert  Orr,  tv  engineering 

World  Broadcasting  System 

WORLD  Broadcasting  System  is  featuring  the 
World  Comet  Plan,  which  in  less  than  60  days 
has  seen  167  stations  sign  up. 

Among  big  stars  featured  by  World  are  Helen 
O'Connell,  Fontane  Sisters,  Xavier  Cugat,  Mimi 
Benzell,  Three  Suns,  David  Rose,  Ray  Bloch, 
Raymond  Masset,  Charles  Coburn,  Oscar  Peter- 
son. 

Emphasized  in  the  World  exhibit  in  Rooms 
701  and  704  are  the  programming  aids,  sug- 
gestions, ideas,  audition  discs  and  sample  pro- 
motion plans  which  stations  can  use. 
Personnel: 

Robert  W.  Friedheim,  vice  president 

Pierre  Weis,  general  manager 

Dick  Lawrence,  sales  manager 

Ken   Josephs,   Jim   Weathers,   Bob  Mont- 
gomery, Garry  Fox. 

Ziv  Radio  Productions 

"ZIV  makes  money  for  radio  stations"  ...  is 
the  keynote  of  this  year's  Ziv  Radio  Productions 
display  in  Rooms  703  and  704. 

Ziv's  newest  radio  series,  the  open-end  Red 
Skelton  Show,  takes  the  No.  1  spotlight.  The 
show  is  planned  for  strip  programming  up  to 
five  half-hours  a  week. 

Co-featured  in  the  Ziv  display  is  the  Hour  of 
Stars,  headlining  Peggy  Lee,  Ginger  Rogers, 
Dick  Powell  and  Tony  Martin,  15-minute  seg- 
ments each. 

Another  high  spot  in  the  Ziv  radio  display  is 
the  presentation  of  "The  Mystery  Strip."  Boston 
Blackie  and  Philo  Vance  mysteries  make  up  a 
full  hour  of  highly  salable  entertainment 
planned  for  across-the-board  scheduling. 
Personnel: 

Alvin  Unger,  vice  president  in  charge  of  sales 
W.  B.  Philley,  sales  promotion  director 

Ziv-Tv 

THE  theme  of  the  Ziv-Tv  convention  exhibit 
accents  "leadership."  As  evidence  of  this  leader- 
ship, the  Ziv-Tv  exhibit  will  spotlight  all  these 
top-ranking  shows  in  Room  702: 

Mr.  District  Attorney — Ziv's  most  recent  re- 
lease. In  its  premiere  on  April  1  over  94  stations 
set  a  new  record  in  the  field.  /  Led  Three 
Lives — Ziv's  current  pacesetter.  Favorite  Story 
— Ziv's  Adolphe  Menjou  series  captured  97.6% 
renewals  for  its  second  year.  A  whole  new 
series  of  Favorite  Story  is  now  in  production. 
Cisco  Kid — a  Ziv  perennial  best-seller  in  produc- 
tion continuously  for  five  years.  Boston  Blackie 
— Ziv's  selling  sensation  for  a  reported  150 
sponsors. 

Sharing  the  convention  spotlight  with  the 
above  shows  will  be  other  Ziv  successes  such 
as:  The  Unexpected,  Times  Square  Playhouse, 
Your  Tv  Theatre,  Yesterday's  Newsreel,  Story 
Theatre,  Sports  Album,  and  Living  Book. 

In  color,  too,  Ziv-Tv  is  prepared  to  lead 
the  field.  Ziv-Tv  has  been  producing  in  color 
since  tv  was  in  its  infancy  and  already  has  a 
color  backlog  of  five  years  of  the  top-rated 
Cisco  Kid  series,  plus  current  color  production 
of  Boston  Blackie,  Favorite  Story  and  Mr. 
District  Attorney. 
Personnel : 

M.  J.  Rifkin,  vice  president  in  charge  of 
sales 

Ed  Broman,  sales  manager  for  central  division 
Walt  Kingsley,  sales  manager  for  western 
division 


STATION  IDs . . . 


CHANNEL  number  has  been  fashioned  into 
a  little  man  to  plug  all  types  of  entertainment 
on  KHJ-TV  Los  Angeles.  Here  he  swings  a 
ball  bat,  promoting  KHJ's  baseball  coverage. 


BOTH  photographs  and  art  work  serve  as 
background  material  for  KFXJ-TV  Grand 
Junction,  Colo.  Here  a  picture  of  the  terrain 
in  the  KFXJ  area  is  used  for  a  general  ID 
station  break. 


THIS  art  work  slide  is  one  in  KFXJ's  collec- 
tion promoting  the  station  itself.  A  number 
of  slides  similar  to  this  are  ready  and  wait- 
ing for  the  station's  May  debut. 


DURING  February,  this  slide  was  used  often 
by  WGBI-TV  Scranton  to  stress  Valentine's 
Day.  Many  slides  in  the  station  files  are 
used  for  holiday  promotion. 
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one  hand  does 
the  work  of  many... 


AMD  OP»*TE 

the  One-hand  Carnero 
at  the 

HART* 

Booth 
9 

The  Palmer  House 


Here  is  the  new  one-hand  camera  that  makes  possible  one-camera 
shows  with  all  the  quality  of  two  chains,  yet  is  operated  by  one  hand 
from  the  control  room. 

It's  an  image  orthicon  camera  mounted  on  the  remote  control  pan 
and  tilt  pedestal  developed  exclusively  by  GPL  PYE.  Added  is  the 
GPL-Watson  Vari-Focus  lens,  with  zoom  in  or  out  controlled  by  two 
buttons  on  the  pan-tilt  stick. 

With  one  hand  an  operator  can  pan  and  tilt  to  follow  action .  - 
can  zoom  in  or  out  for  extreme  close-up  or  full  stage  shots.  The  same 
operator  may  handle  audio,  film  or  slide  control,  or  switching. 

No  operator  is  needed  on  the  studio  floor.  If  you  want  protection, 
a  stand-by  chain  can  be  kept  hot  with  a  capped  lens  in  place.  Open 
lenses  can  be  brought  instantly  into  action  by  remote  control  of' the 
turret.  This  is  a  feature  of  GPL  PYE  cameras  alone  — all  have  remote 
control  of  focus,  lens  change  and  iris. 

Ask  For  Co§t  Figures:'  GPL  has  worked  out  complete  cost  figures  of 
what  this  camera  can  save  you  in  operating  expenses,  interest,  amor- 
tization and  maintenance.  Savings  more  than  equal  cost  of  added 
features,  including  the  3"  to  30"  lens  (fully  color  corrected)  and  the 
pan  and  tilt  pedestal.  The  camera  puts  money  in  your  pocket  the 
first  month  of  operation. 

Phone,  wire  or  write  for  these  figures  .  .  .  see  how  this  new  devel- 
opment can  be  used  in  your  station  operations. 


Write,  wire  or  phone 

for  information  on  complete 

teievision  station  equipment 


General  Precision  Laboratory 


INCORPORATED 


PLEASANTVILLE  NEW  YORK 

Regional    Offices:    Chicago     •  Atlanta 


Dallas 


Glendale,  California 
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DIGESTS  OF 


TECHNICAL  PAPERS 

8TH  ANNUAL  NARTB  BROADCAST  ENGINEERING  CONFERENCE 
May  25-27,  1954    Palmer  House — Chicago,  Illinois 


Tuesday  Morning 

OPENING  TECHNICAL  SESSION 

Presiding:  Raymond  F.  Guy,  Manager,  Radio 
and  Allocations  Engineering,  NBC 


MR.  GUY  MR.  WALKER 

OPENING  ADDRESS 

By:  A.  Prose  Walker,  Manager  of  Engineering, 
NARTB 

THE  ADDRESS  of  welcome  to  the  visiting 
engineers  includes  an  explanation  of  how  the 
agenda  for  the  conference  was  prepared.  The 
heavy  emphasis  on  color  television  this  year 
is  due  to  a  desire  on  the  part  of  the  broadcast 
engineers  to  learn  the  fundamentals  in  a  new 
phase  of  broadcasting.  Aural  broadcasting  has 
not  been  neglected  in  preparing  the  agenda, 
nor  has  the  monochrome  television  system  been 
overlooked.  The  address  closes  with  a  brief 
look  ahead  at  next  year's  problems  facing  the 
broadcast  engineer. 

THE  STORY  BEHIND  THE  NTSC  COLOR 
STANDARDS 

By:  Donald  G.  Fink,  Director  of  Research, 

RT&A  Philco  Corp. 
To  be  presented  by  Arthur  V.  Loughren,  Vice 

President  in  Charge  of  Research,  Hazeltine 

Corp. 

THE  HISTORY  of  color  television  development 
in  the  U.  S.  leading  to  the  formation  of  the 
second  NTSC  in  1950  will  be  reviewed.  The 
work  of  the  NTSC  in  compiling  the  compatible 
color  standards  and  subjecting  them  to  field 
tests  will  be  discussed.  The  task  of  the  broad- 
cast engineer  in  implementing  the  compatible 
color  system  will  comprise  the  major  part  of 
the  paper.  Among  the  topics  to  be  discussed 
will  be  the  various  system  tolerances  to  be  met 
in  broadcasting  practice,  the  new  requirements 
on  "set  up,"  the  significance  of  "reference 
white"  in  establishing  the  color  balance  of  the 
camera  for  the  zero-chrominance  signal  con- 
dition, and  related  subjects. 


EQUIPMENT  OPERATING  CHARACTER- 
ISTICS FOR  COLOR  TELEVISION 

By:  Charles  E.  Page,  Engineer,  Research  Dept., 

Hazeltine  Corp. 
ONE  of  the  problems  which  television  broad- 
casters will  soon  be  called  upon  to  face  is  that 
of  handling  color  transmissions  either  direct 
from  the  studio  or  via  various  network  facili- 
ties. The  operating  characteristics  of  present- 
day  television  broadcast  equipment  are  not  al- 
ways ideal  for  handling  color  transmissions. 

This  paper  describes  briefly  the  color  tele- 
vision signal  presently  specified  by  the  FCC. 
It  next  discusses  those  characteristics  of  tele- 
vision broadcast  equipment  which  are  of  pri- 
mary importance  in  insuring  correct  transmis- 
sion of  the  chrominance  component  of  the  color 
television  signal.  Finally,  equipment  and  tech- 
niques for  checking  these  characteristics  are 
described  and  discussed. 

PREPARING  THE  TELEVISION  TRANS- 
MITTER FOR  NETWORK  COLOR  TELE- 
VISION 

By:  Robert  M.  Morris,  Radio  Facilities  En- 
gineer, ABC 
THIS  PAPER  attempts  to  simplify  for  the 
broadcast  engineer  the  problem  of  adapting  the 
existing  television  transmitter  to  color.  The 
approach  is  from  the  standpoint  of  the  FCC 
Standards  of  Good  Engineering  Practice  where 
they,  apply  to  the  transmitter,  and  where  they 
differ  as  between  color  and  monochrome. 
Methods  of  measurement  and  tolerances  appli- 
cable to  the  transmitter  are  discussed.  The  im- 
portance of  test  equipment  is  emphasized. 


MR.  MORRIS 


MR.  RUSSELL 


MR.  FINK  MR.  PAGE 
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Tuesday  Afternoon 

JOINT  MANAGEMENT-ENGINEERING 
SESSION 

Presiding:  James  D.  Russell,  President  and 
General  Manager,  KKTV  (TV),  Colorado 
Springs,  Colo. 

SEEING  LIGHT  AND  COLOR 

By:  Ralph  M.  Evans,  Director,  Color  Tech- 
nology Div.,  Eastman  Kodak  Co. 
THE  STUDY  of  "seeing"  involves  the  applica- 
tion of  physics,  physiology  and  psychology. 
After  briefly  telling  of  the  part  played  in  vision 
by  these  three  sciences,  Mr.  Evans  will  discuss 
the  way  in  which  the  mind  interprets  the  in- 
formation received  through  the  eye,  using  over 
100  color  slides  as  illustrations  of  his  non- 
technical talk. 

It  will  be  shown  that,  for  the  most  part,  what 
we  see  is  as  much  dependent  on  ourselves  and 
our  experiences  as  on  the  external  reality  which 
light  presents  to  our  eyes;  that  in  fact  "seeing" 


is  largely  a  matter  of  recognition  of  objects 
with  properties  believed  to  be  possessed  by  those 
objects.  The  mind  has  the  ability  to  see  several 
things  simultaneously  at  the  same  spot.  As  an 
example,  it  will  be  shown  that  it  is  possible 
for  a  person  to  see  objects  illuminated  by  light 
of  a  certain  color  and  at  the  same  time  see  the 
true  colors  of  the  objects  themselves,  a  basic 
type  of  vision,  yet  one  which  cannot  be  pre- 
dicted from  the  simple  physics  of  light  or  the 
known  properties  of  the  eye. 


MR-  EVANS 


MR.  PURCELL 


ECONOMY  IN  RADIO  AND  TELEVISION 
OPERATIONS  THROUGH  ORGANIZA- 
TION AND  MANAGEMENT 

By:  Willard  J.  Purcell,  Manager  of  Engineering, 

General  Electric  Stations 
MODERN  professional  management  becomes 
more  important  than  ever  when  television  is 
added  to  radio  operations.  Engineers,  by  rea- 
son of  their  training  and  experience,  are  pe- 
culiarly fitted  to  assist  in  the  planning,  or- 
ganization, integration  and  measurement  which 
are  essential  to  keep  costs  attractive  to  spon- 
sors, meet  competition,  render  a  good  public 
service  and  make  a  reasonable  profit. 

The  title  "engineer"  may  be  a  misnomer, 
and  the  term  "manager  of  manufacturing" 
might  best  describe  his  functions.  The  scope, 
responsibilities,  duties  and  authority  of  the 
job  will  be  discussed  in  non-technical  language, 
pointing  up  methods  of  coordination  which 
should  be  of  interest  to  station  managers  as 
well  as  engineers. 

RESULTS  OF  EXPERIENCE  TO  DATE  IN 
COLOR  TELEVISION  OPERATIONS 

By:  Robert  E.  Shelby,  Director  of  Color  Tele- 
vision Systems  Development,  NBC 
THIS  is  a  report  on  the  results  of  NBC's  ex- 
perience in  broadcasting  compatible  color  tele- 
vision signals.  It  relates  color  television  operat- 
i  n  g  and  engineer- 
ing requirements  to 
those  of  mono- 
chrome television 
and  gives  data  on 
such  matters  as  tech- 
nical personnel  re- 
quirements, training 
of  personnel,  tech- 
niques of  lining  up 
cameras  and  equip- 
ment control  room 
layout,  networking 
field  pickups  and 
tube  life.  Compati- 
bility as  it  affects 
the  broadcaster  is  covered,  and  reports  on  color 
film  transmission  and  transmitter  operation  are 
included.  The  talk  will  be  illustrated  with  color 
slides  and  color  film. 

WORKSHOP  SESSIONS 

1.  Television  Film 

2.  Labor  Relations 

(See  Management  Convention  agenda  for  de- 
tails on  these  two) 

ENGINEERING  RECEPTION 

6:30  p.m. — Tuesday — Grand  Ballroom 
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: ,    ,        engineered  towers 

Be  sure  your  proposed  TV  tower  is  designed 
specifically  to  meet  your  requirements.  Get  the 
features  you  want . . .  with  an  Emsco  tower 
design  that  is  unconditionally  guaranteed. 

Emsco  "Towers  of  Strength"  meet  rigid 
RTMA  and  AISC  standards.  As  standard 
equipment  on  towers  in  excess  of  500',  tower 
and  antenna  top  are  equipped  with  built-in 
telephone  system  providing  ground  instruc- 
tions for  adjustment,  maintenance  and  repair 
of  electrical  equipment.  All  towers  are  hot 
dip  galvanized  reducing  maintenance  costs 
. . .  insuring  long  structural  life. 

For  guyed  or  self-supporting  towers  un- 
equalled for  safety  . . .  structural  rigidity  . .  . 
and  economy  . . .  specify  Emsco.  Prompt  de- 
ivery  is  assured. 


Typical  Emsco  guyed  TV  tower 
Galveston,  Texas 


em  sea 

TOWERS  OFisTRENGTH 


EMSCO  MANUFACTURING  COMPANY 

LOS  ANGELES.  CALIFORNIA 
Houston,  Texas  •         Garland.  Texas 
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registry  of  three  images  will  be  discussed  to- 
gether with  techniques  used  for  solving  them. 
A  discussion  of  processing  of  the  video  signal 
including  aperture  compensation  and  gamma 
correction  will  conclude  the  presentation. 
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COLOR  TELEVISION  TEST  EQUIPMENT 

By:  John  W.  Wentworth,  Acting  Manager  for 
the  Television  Terminal  Engineering  Group, 
RCA 

THE  ADVENT  of  color  television  has  focused 
increased  attention  on  test  equipment,  for  two 
major  reasons:  (1)  All  equipment  handling  a 
compatible  color  television  signal  must  operate 
within  relatively  narrow  tolerance  limits  to 
avoid  distortions,  and  (2)  the  color  signal  itself 
involves  some  new  parameters  which  must  be 
measured  and  controlled  accurately.  It  is  the 
purpose  of  this  paper  to  discuss  the  special 
equipment  that  has  been  devised  to  measure 
transmission  characteristics  and  to  facilitate 
the  alignment  and  operation  of  color  television 
equipment. 

The  four  major  transmission  characteristics 
that  are  considered  are:  (1)  amplitude  versus 
frequency,  (2)  time  delay  versus  frequency,  (3) 
differential  gain  (linearity),  and  (4)  differential 


phase.  Specialized  instrumentation  for  aligning 
colorplexers  (encoders)  and  monitors  or  re- 
ceivers is  also  discussed.  Emphasis  is  placed  on 
fundamental  approaches  and  techniques,  rather 
than  upon  the  specific  design  features  of  any 
particular  manufacturer. 

ROUTINE  TESTS  AND  ALIGNMENT  PRO- 
CEDURES FOR  AMPLIFIERS  AND  CIR- 
CUITS USED  FOR  COLOR  TELEVISION 

By:  Howard  C.  Gronberg,  Television  Staff  En- 
gineer, NBC 

COLOR  TELEVISION  has  imposed  new  and 
more  rigid  linearity  requirements  upon  ampli- 
fiers and  circuits.  While  many  of  the  test  pro- 
cedures and  much  of  the  apparatus  developed 
for  monochrome  television  testing  are  applic- 
able, newer  techniques  and  more  sensitive  meas- 
uring devices  have  become  necessary  to  insure 
satisfactory  transmission  of  the  new  signals.  The 
article  discusses  methods  and  apparatus  which 
will  assist  the  television  broadcaster  in  meeting 
the  more  rigid  requirements  of  color  television. 


MR.  GRONBERG  MR.  LODGE 


Wednesday  Afternoon 

Presiding:  William  B.  Lodge,  Vice  President  in 
Charge  of  Engineering,  CBS-TV 

COLOR  ENCODERS 

By:  Robert  F.  Casey  and  Robert  W.  Deichert, 
Circuit  Research  Laboratories,  Allen  B.  Du- 
Mont  Labs  Inc. 
THE  PRINCIPLES  of  encoding  simultaneous 
color  video  signals  to  form  a  composite  signal 
of  FCC  specifications  will  be  discussed  briefly. 
A  commercially  available  encoder  will  be  de- 
scribed wherein  the  simultaneous  color  signals 
are  matrixed  directly  into  I  and  Q  components, 
bandwidth  limited  and  delay  equalized,  and 
translated   into  subcarrier  sidebands  with  a 
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highly  stable  balanced  modulator  utilizing  an 
entirely  new  concept.  Mixing  of  the  chromin- 
ance signal  with  composite  sync,  reference 
burst  and  luminance  is  accomplished  in  stabil- 
ized circuits,  and  extremely  linear  dual  output 
stages  preserve  the  relationship  between  the 
signal  components.  Criteria  for  judging  en- 
coder performance  will  be  elaborated  upon. 
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the  important  new  RCA  tube  developments 
displayed  at  the  NARTB  Convention 


you  at  the  •  •  • 
NARTB  CONVENTION 

May  23rd  through  May  27th 

RCA  EXHIBIT 

Booth  No.  7 
Exposition  Hall,  Palmer  House 


RADIO  € 


ELECTRON  TUBES 


ORATION  of  AMERICA 


HARfflSOH,  M.J. 
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COLOR  TELEVISION  MOTION  PICTURE 
FILM  REPRODUCTION 

By:  Keith  E.  Mullenger,  NBC  Development 
Group. 

THIS  PAPER  will  present  a  general  review  of 


MR.  DAVIS 


the  problems  encountered  in  the  satisfactory 
reproduction  of  color  motion  picture  film  on 
the  NTSC  color  television  system.  The  writer 
will  touch  on  film  dye  errors,  electronic  matrix 


corrections  and  gamma  correction  circuitry  re- 
quired for  a  wide  range  of  film  products  nor- 
mally encountered  in  a  color  film  operation. 

Results  achieved  using  a  flying  spot  scanner 
and  16mm  fast  pulldown  projector  will  be  dis- 
cussed. Color  negative  reproduction  will  be 
discussed  briefly. 

LIGHTING,  MAKEUP,   COSTUMES  AND 
SETS  FOR  COLOR  TELEVISION 

By:  Reid  R.  Davis,  Technical  Operations  Super- 
visor of  Color  Television,  NBC 

TECHNIQUES  used  in  the  color  studios  of 
NBC  will  be  discussed  and  illustrated  by  the 
use  of  color  slides.  The  subject  has  both  artistic 
and  scientific  aspects,  but  in  this  presentation, 
the  limitations  necessary  for  good  color  tele- 
vision photography  insofar  as  light  levels, 
brightness  and  color  contrasts  are  concerned 
will  be  stressed.  Lighting  equipment  and  the 
methods  used  in  creating  artistic  pictures  within 
these  limitations  will  be  emphasized  in  this 
informal  talk. 

The  use  of  colored  lights,  costuming,  make- 


count! 


Commercials  fall  into  place — accurately — with  the  Fairchild  530. 
Exact  timing  of  transcribed  program  material  is  assured 
with  this  superior  transcription  turntable. 

Unsurpassed  in  broadcasting — telecasting  applications — 
synchronous  at  all  three  speeds — it  reaches  stable  speed  in  minimum 
time  without  overshoot.  Noise  and  rumble  are  virtually  non-existent. 

In  the  entire  field,  no  similar  unit  matches  the  performance  of 
the  Fairchild  5  3  0 — fi  rst . . .  when  seconds  count ! 

*  Write  for  illustrated  literature  and  prices 


1  MQPi 

'U II II Ifll  RECORDING, 

mliMirll 

11 LU  EQUIPMENT ' 

TENTH  AVENUE,  WHITESTONE,  N.  Y. 


up  and  sets  will  be  illustrated,  enabling  the1 
guests  to  decide  for  themselves  what  is  best 
for  their  own  operation. 

CBS  COLOR  TELEVISION  STAGING  AND) 
LIGHTING  PRACTICES 

By:    Richard    S.    O'Brien,    Senior  Engineer; 
CBS-TV 

COLOR  TELEVISION  program  production  re- 
quires more  stringent  studio  practices  than  does 
monochrome  television.  Camera  and  system 
adjustments  must  be  made  more  precisely,  the! 
maximum  scenery  reflectance  level  must  bei 
reduced,  the  color  balance  of  the  studio  illumi-1 
nation  must  be  controlled,  a  higher  light  level 
must  be  provided  and  effects  light  ratios  must  be 
reduced.  Careful  attention  to  these  aspects,  in 
accordance  with  procedures  outlined  in  this 
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paper,  together  with  an  understanding  of  the 
fundamental  difference  between  color  and  lu- 
minance contrast,  makes  possible  satisfactory 
simultaneous  reproduction  in  both  color  and 
monochrome. 

SPECIAL  TELEVISION  EFFECTS 

By:  Paul  F.  Wittlig,  Manager  of  New  Effects 
Development,  CBS-TV 

WITH  THE  AID  of  film  clip  illustrations,  this 
paper  tells  how  to  produce  some  very  good 
television  effects.  Both  the  equipment  and  tech- 
niques used,  as  well  as  the  result  on  camera 
as  seen  by  the  viewer,  are  shown  on  film.  In- 
cluded in  the  equipment  are  some  new  devices 
which  attach  to  cameras.  Among  the  effects 
shown  will  be  background  projection,  photo 
matting  and  electronic  matting. 

SAVE  A  SEAT  FOR  THE  ENGINEER 

By:  Harold  E.  Fellows,  President,  NARTB 

EXCELLENCE   in   broadcast   engineering  is 
vital  to  any  station  located  in  a  competitive 
market.   Mr.  Fellows  outlines  the  reasons  for 
engineering  require- 
ments, and  describes 
the    nature   of  the 
"seat"  that  can  be 
occupied  only  by  the 
engineer.   He  gives 
some  suggestions  to 
the  engineer  as  to 
how  to  obtain  the 
"seat"  and,  converse- 
ly, how  he  may  ap- 
pear to  management. 
Some   of  the  idio- 
syncrasies surround- 
ing the  engineer  for  MR  FELLOWS 
years  are  broken 

down  and  explained  in  their  true  light  from 
his  experience  as  a  practical  broadcast  station 
manager.  , 
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Thursday  Morning 

Presiding:  Earl  M.  Johnson,  Vice  President  in 
Charge  of  Engineering  and  Station  Relations, 
MBS 
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AUTOMATIC  EDITING  AND  SEQUENC- 
ING OF  MAGNETIC  TAPE 

By:  Edgar  F.  Vandivere  Jr.,  Partner,  Vandi- 

vere,  Cohen  &  Wearn 
A  METHOD  will  be  described  for  the  applica- 
tion of  a  reliable  subaudible  cue  signal  on  mag- 
netic tapes  which  already  carry  program  ma- 
terial. Various  applications  will  be  discussed 
and  demonstrated,  such  as  the  use  of  cue  sig- 
nals in  the  automatic  editing  of  magnetic  tapes; 
their  use  in  the  automatic  starting  or  stopping 
of  tape  reproducers  on  the  recorded  cue  signal; 
the  automatic  operation  of  a  slide  or  film  pro- 
jector accompanying  a  tape  recording;  etc. 

REMOTE  CONTROL  OF  TRANSMITTERS 

By:  Thomas  W.  Forget,  Plant  Manager,  Rust 

Industrial  Co. 
A  BRIEF  history  of  remote  control  systems  and 
the  general  requirements  and  specific  needs 
of  broadcast  remote  control  are  given.  This 
paper  suggests  a  simple  solution  to  most  re- 
mote control  requirements.  DC  remote  con- 
trol is  reviewed  along  with  case  studies  based 
on  the  first  year's  experience  in  many  stations 
after  the  FCC  rule  change.  The  application 
to  stations  of  10  kw  and  higher  power,  and  the 
problems  of  applying  remote  control  to  di- 
rectional stations  are  discussed.  Predictions  are 
made  for  the  extension  of  remote  control  to 
new  broadcast  uses. 


MR.  FORGET 
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FM  BROADCAST  MULTIPLEXING 

By:  William  S.  Halstead,  President,  Multiplex 

Development  Corp. 
A  REVIEW  of  the  development  of  fm  broad- 
cast multiplex  techniques,  beginning  with  ref- 
erence to  the'pioneering  tests  of  wideband  multi- 
plex systems  by  Armstrong  in  the  early  1930's. 

Results  of  post-war  development  of  low-level 
broadcast  multiplex  techniques  of  relatively 
narrow  bandwidth  will  be  described.  In  these 
low-level  techniques,  additional  program  chan- 
nels are  multiplexed  on  the  carrier  of  a  con- 
ventional fm  broadcast  transmitter  without  in- 
terfering with  normal  reception  of  high  fidelity 
programs  on  the  main  channels. 

The  paper  will  be  directed  specifically  toward 
the  practical  aspects  of  multiplexing  from  the 


Years  of  experience  as  specialists 
in  TV  instrumentation ...  modern 

production  facilities . . .  painstaking 
care  in  manufacture,. ..all 
contribute  to  making  this 

Color  TV  studio  equipment  the 
very  finest  obtainable ...  and 

at  reasonable  cost. 
WRITE  FOR- FULL  DETAILS 


Tel-instrument  CoJnc 

728  GARDEN  ST.,  CARLSTADT,  NEW  JERSEY 
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viewpoint  of  the  fm  broadcast  stations. 

ALLOCATION  PHILOSOPHY 

By:  Curtis  B.  Plummer,  Chief,  Broadcast  Bu- 
reau, FCC 

THE  UTILIZATION  of  our  broadcast  fre- 
quencies is  closely  related  to  our  national  ob- 
jective of  what  we  desire  to  achieve  as  an 
over-all  result.  The  amount  of  capital  invest- 
ment in  radio  equipment,  both  transmitting  and 
receiving,  bears  a  relation  to  the  amount  of 


MR.  PLUMMER  MR.  McDONELL 

intelligence  a  kilocycle  of  radio  spectrum  may 
convey  each  hour.  It  is  still  possible  to  make 
our  most  crowded  frequencies  do  more  for, us. 


Thursday  Afternoon 

Presiding:  William  J.  McDonell,  Regional  Man- 
ager, FCC,  Chicago,  111. 

OPTIMUM  PERFORMANCE  OF  IMAGE 
ORTHICONS  AND  VIDICONS  FN  BROAD- 
CAST SERVICE 

By:  Robert  G.  Neuhauser,  Engineer  in  Charge, 
Pickup  Tube  Design,  RCA 

THIS  PAPER  discusses  the  life  and  perform- 


ance of  the  image  orthicon  and  the  vidicon  in 
broadcast  service.  It  is  shown  that  the  condi- 
tions which  give  best  performance  of  image 
orthicons  also  produce  longest  life.  The 
mechanism  of  "sticking,"  the  primary  cause 
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for  retirement  of  image  orthicons,  is  outlined, 
and  the  effects  of  operating  conditions  on 
"sticking"  are  explained.  Sensitivity,  operating 
temperature,  shielding,  relative  illumination 
levels,  and  their  effects  on  life  and  performance 
are  also  discussed. 

A  brief  description  is  given  of  characteris- 
tics of  the  vidicon  with  respect  to  broadcast 
requirements.  Conditions  necessary  to  achieve 
satisfactory  performance  of  vidicons  and  of 
other  types  of  camera  tubes,  both  for  film 
pickup  and  for  direct  pickup,  are  discussed. 

TELEVISION  PREVENTIVE  MAINTE- 
NANCE UNIQUE  TO  THE  TELEVISION 
TRANSMITTING  SYSTEM 

By:  Philip  G.  Caldwell,  Manager  of  Engineer- 
ing, Western  Division,  ABC 
THAT  UNIQUE  maintenance  problems  exist 


in  the  operation  of  a  television  transmitter  as 
compared  to  a  familiar  am  transmitter  is  fairly 
obvious.  They  are  due,  basically,  to  two  factors: 
First,  the  comparatively  high  radio  frequencies 
involved,  and  second,  the  wide  bandwidth  han- 
dled by  the  picture  transmitter.  This  paper  de- 
scribes various  specific  maintenance  problems 
and  also  presents  a  brief  description  of  rapid 
checking  techniques  that  are  being  used  today 
in  an  effort  to  speed  up  maintenance  and  to 
assure  that  it  will  also  be  of  maximum  effec- 
tiveness. 

ELECTRONIC  VIDEO  SWITCHING 

By:  Benjamin  Adler,  Owner,  and  Louis  Katz, 
Head,  Development  Staff,  Adler  Communi- 
cations Labs 

GENERAL  requirements  for  switching  of  video 


MR.  KATZ  MR.  ADLER 

signals  are  discussed.  A  method  is  shown  for 
meeting  these  requirements  electronically 
through  the  use  of  cathode  followers  as  switch- 
ing tubes.  Timing  of  switching  and  quality  of 
signal  transfer  are  analyzed  mathematically. 


ADLER  COMMUNICATIONS  LABORATORIES 

and     its    TV    Station     Equipment     Subsidiary       ACL       PRODUCTS,  INC. 
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!  Methods  are  offered  f<j)r  accomplishing  lap 
find  gap  switching  as  required  for  studio  and 
naster  control  purposes.  A  circuit  is  described 
or  reducing  cross-talk  to  better  than  45  ■  db. 
\n  analysis  is  shown  for  obtaining  optimum 
ransfer  characteristics.  Practical  commercial 
.electronic  switch  gear  is  described. 

THE  DUMONT  TELECENTER— PART  1 
VIDEO  PATCHING  SYSTEM 

By:  Rodney  D.  Chipp,  Director  of  Engineering, 

DuMont  Tv  Network 
(N  THE  broadcast  field  it  is  standard  practice 
to  design  audio  systems  using  jacks  with  "nor- 
mal" contacts.  This  provides  for  emergency 
jre-routing  of  circuits,  substitution  'of  spare 
equipment,  and  general  flexibility  of  operation. 
The  standard  video  jacks  available  at  the  pres- 
ent time  cannot  be  used  for  this  type  of  system 
design.  Some  television  stations  have  adopted 
audio  jacks  and  patch  plugs  for  video  use,  and 
have  had  good  results.  This  paper  will  describe 
in  detail  the  use  of  standard  audio  gear  in  an 
extensive  video  installation  at  the  new  Du- 
Mont Telecenter  in  New  York.  The  flexibility 
of  the  system,  and  the  substantial  savings  in- 
volved, will  be  discussed. 
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THE  DUMONT  TELECENTER— PART  2 
VIDEO  SWITCHER  AND  EFFECTS 
AMPLIFIER 

By:  Robert  I.  Brown,  Technical  Facilities  En- 
gineer, DuMont  Tv  Network 
THE  USE  of  many  video  effects  has  become 
common  practice  on  network  programs,  and  the 
present-day  program  requirements  are  such 
that  engineering  must  supply  much  diverse  and 
complex  equipment.  The  DuMont  Broadcast- 
ing Division  has  developed  a  special  effects 
amplifier  for  installation  in  the  New  York  Tele- 
center.  This  paper  will  describe  the  design  and 
operation  of  these  units,  with  emphasis  on  func- 

t  tional  details.  Any  nine  non-composite  signals 
can  be  electronically  or  manually  superimposed, 
faded,  or  lapped.  Any  two  of  the  nine  channels 

(  can  be  wiped,  matted  or  masked  by  a  "To- 
From"  switch  selecting  the  positive  or  nega- 
tive special  effects  blanking  for  each  channel. 

'  THE  DUMONT  TELECENTER— PART  3 
AUDIO  CONSOLE  DESIGN 

1  By:  Robert  F.  Bigwood,  Manager  of  General 
Engineering  Dept.,  DuMont  Tv  Network 
OPERATIONAL  experience  in  television  pro- 
j  gramming  quickly  indicates  that  the  audio  sys- 
tem is  complicated  by 
the  rapid  sequence 
of  program  situa- 
tions, effects  which 
must  be  coordinated 
with  camera  move- 
ment or  switching, 
and  by  the  increased 
need  for  cueing  cir- 
cuits, playback  chan- 
nels, sound  reinforc- 
ing and  applause 
controls.  To  be  de- 
scribed is  an  audio 
control  console,  pro- 
viding convenient 
operation  of  these  functionally  necessary  cir- 
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The  Tallest  Structure  in  the  World 

is  in  the  making  .  .  .  the  Ideco  1572' 
tower  for  KWTV,  Oklahoma  City! 

For  tall  towers  .  .  .  towers  that  will  reach 
up  to  provide  extra  money-making  cover- 
age .  .  .  shrewd,  hard-headed  station  owners 
are  continuing  to  depend  on  Ideco  experi- 
ence and  reliable,  unerring  Ideco  engineer- 
ing ability. 

You  too  can  depend  on  Ideco,  regardless 
of  your  tower  height  requirement  .  .  .  from 
foundation  to  top  beacon,  each  Ideco  tower 
is  designed  and  built  to  ride  out  the  strong- 
est blasts  and  most  punishing  climatic 
conditions.  Time-proven  triangular  design, 
pioneered  by  Ideco,  insures  a  "true"  struc- 
ture free  from  indeterminate  stresses  .  .  . 
substantially  reduces  the  number  of  struc- 
tural members  requiring  maintenance  .  .  . 
offers  least  wind  resistance.  Ideco  Hot-Dip 
galvanizing  of  every  part  prevents  rust. 

You  too  can  rely  on  Ideco  experts  .  .  . 
working  with  you  or  your  equipment  sup- 
plier under  a  single  contract  .  .  .  for  careful 
attention  to  every  detail  of  planning  and 
design,  fabrication,  erection,  installation 
of  antenna  and  accessory  equipment,  right 
through  to  final  inspection.  And  complete 
insurance  coverage  protects  you  all  the  way. 

UHF  Videco  Package  .  . . 

If  your  coverage  plans  call  for 
a  tower  in  the  300'  to  620' 
range,  the  Videco*  tower  will 
get  you  on  the  air  profit-mak- 
ing weeks  sooner!  A  medium- 
height  guyed  tower  in  a 
"package,"  Videco  can  be  de- 
livered to  your  site  within  4 
to  6  weeks,  and  can  be  erected 
quickly,  safely  .  .  .  will  ac- 
comodate any  UHF  antenna, 
or  for  VHF  any  3  to  5  bay 
low  band  or  3  to  6  bay  high 
band  antenna.         '  Ti  a. If  Mark 

Visit  IDECO  "WorlcVs 
Tallest  Tower"  exhibit 
at  NARTB  Convention. 

0E>5<2@  ®DWQ§0©[?] 

f  Stacey  Company 

Dept.  T,  Columbus  8,  Ohio 
Branch: 

8909 S.  Vermont  Ave.,  Dept.T,  Los  Angeles  44,  Calif. 
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Tall  or  short... for  TV,  Microwave,  AM,  FM... IDECO  tower  "know-how"  keeps  you  on  the  air 
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cuits,  meanwhile  maintaining  reasonable  size. 
Experience  in  the  use  of  this  equipment  at  the 
DuMont  Telecenter  shows  that  technicians 
quickly  fit  operating  habits  to  the  more  com- 
pact and  somewhat  different  mechanical  aspects 
of  the  console. 

TECHNIQUE  OF  TELEVISION  STATION 
COVERAGE  MEASUREMENT 

By:  James  C.  McNary,  Consulting  Engineer 

ILLUSTRATIVE  examples  will  be  shown  of 
television  station  field  intensity  contour  maps 
prepared  from  sur- 
veys employing  mod- 
ern technique.  The 
apparatus  with  which 
measurements  are 
made,  as  well  as  its 
care  and  limitations, 
will  be  discussed,  to- 
gether with  the  tech- 
nique and  require- 
ments for  mobile 
field  intensity  meas- 
urements at  antenna 
elevations  of  10  feet 
MR.  McNARY  and  30  feet. 

Two  Representative  Firms 
Set  NARTB  Convention  Plans 

TWO  station  representative  firms  last  week  an- 
nounced details  of  their  plans  to  participate 
in  the  NARTB  Chicago  convention. 

Avery-Knodel  Inc.  plans  to  start  mailing  this 
week  several  hundred  brass  keys  of  the  standard 
door-key  type  to  station,  agency  and  advertising 
representatives  who  are  expected  to  be  in  Chi- 
cago for  the  NARTB  convention  next  week. 
Each  key  is  attached  to  an  invitation  to  visit 
the  station  representative  firm's  suite  in  the 
Hotel  Morrison,  with  copy  built  around  the 
firm's  initial  letters — "A-K  ...  A  Key  to  in- 
creased sales."  As  an  added  attraction,  a  com- 
pany spokesman  said,  some  of  the  keys  which 
open  a  "treasure  chest"  located  in  the  A-K 
suite,  will  entitle  the  holders  to  prizes  valued 
at  about  $40  each. 

H-R  Representatives  Inc.  and  H-R  Tele- 
vision Inc.  will  have  convention  headquarters 
in  Suite  2431  at  the  Hotel  Morrison.  Visitors 
will  receive  the  H-R  "peddler"  neckties. 
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MAAC  REVIEWS  MBS'  PARTICIPATING  SPOT, 
MERCHANDISING  PLAN;  CHICAGO  STUDY  SET 


Mutual  Affiliates  Advisory  Comm 

participating  announcements  plan 

project.  All  affiliates  will  study  the 

PROPOSALS  by  Mutual  for  expanding  the  sale 
of  participating  announcements  by  the  network, 
and  for  MBS  affiliates'  participation  in  an  ex- 
tensive merchandising  project  on  behalf  of  ad- 
vertisers were  considered  by  the  Mutual 
Affiliates  Advisory  Committee  last  week  and 
.are  slated  to  come  up  for  study  at  a  meeting  of 
the  MBS  affiliates  at  the  NARTB  convention. 
Highlights  of  the  two  plans: 

•  Mutual  would  be  allowed  to  sell  participat- 
ing announcements  in  network  shows  broadcast 
"during  any  one  30-minute  period  in  Mutual 
option  time  within  the  8  a.m.-l  p.m.  local  time 
segment  of  any  day  or  days  and  during  any  one 
30-minute  period,  in  Mutual  option  time,  within 
the  J  p.m. -6  p.m.  local  time  segment  of  any 
day  or  days";  the  station  could  sell  locally  any 
announcement  availabilities  not  sold  by  Mutual 
in  such  participation  shows.  But  in  return  for 
this  right  the  station  would  "receive  no  com- 
pensation for  the  first  participating  announce- 
ment sold  by  Mutual  in  any  participating  pro- 
gram." 

•  Similarly,  Mutual  might  add  other  par- 
ticipating programs  up  to  the  30  minutes  in 
length  in  network  option  time  "within  any  such 
segment" — 8  a.m.-l  p.m.;  1-6  p.m.,  and  6  p.m.- 
12  midnight — "in  which  it  then  has  participa- 
tion programming  pursuant  to  this  agreement, 
provided  .  .  .  that  no  existing  participating 
program  in  that  time  segment  then  has  not  sold 
50%  or  more  of  all  the  participating  announce- 
ments available  for  sale  in  such  programs  as 
designated  by  Mutual"; 

•  In  merchandising,  the  MBS  affiliates 
would  make  personal  calls — ranging  from  10 
to  85  per  month  per  station — on  "important 
manufacturers'  representatives  .  .  .  and  retail 
outlets  designated  by  Mutual";  broadcast  daily 
a  60-second  announcement  in  behalf  of  "special 
promotions"  for  Mutual  advertisers,  and  carry 
a  weekly  quarter-hour  program  from  Mutual 
"on  the  plan  of  interest  to  listeners  and  local 
dealers." 

The  MAAC  reportedly  gave  its  general  ap- 
proval to  the  proposal  for  sale  of  participations, 
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ittee  reportedly  approves  Mutual's 
,  but  is  critical  of  the  merchandising 
proposals  at  Chicago  May  23  or  24. 

on  the  grounds  that  it  would  be  advantageou* 
competitively,  but  was  critical  of  the  merchan 
dising  proposal — especially  the  idea  of  makinj 
this  a  part  of  the  network  contract. 

Both  plans,  as  advanced  by  Mutual,  wouk 
become  effective  Oct.  1  through  amendments  o 
the  network  affiliation  contracts. 

The  Chicago  meeting  of  all  affiliates  is  ex 
pected  to  be  held  either  May  23  or  24,  at  the 
Palmer  House's  Governors  Suite. 

Mutual  President  Thomas  F.  O'Neil  headec 
the  network  delegation  to  the  MAAC  meeting 
held  Monday  in  New  York.  Other  networl 
speakers  included  Herbert  Rice,  programs  vice 
president,  who  pointed  up  plans  to  strengther 
the  MBS  Sunday  mystery  program  block  in  the 
fall,  and  Adolf  N.  Hult,  sales  vice  president 
who  noted  MBS'  first-quarter  is  up  5.1%. 

In  explaining  the  plan  to  expand  the  sale  ol 
participations,  officials  said  that  the  presen 
operation  of  the  network's  "multi-message 
plan"  limits  the  network's  opportunities  to  adc 
advertisers  in  that,  for  instance,  with  Came 
cigarettes  as  one  participation  sponsor,  othei 
cigarette  advertisers  cannot  be  added.  The  new 
plan  would  open  up  additional  "multi-message' 
periods  in  addition  to  the  present  8-8:30  p.m 
periods  Monday  through  Friday  and  two  half 
hours  on  Sunday.  Under  the  present  format 
affiliates  are  provided  8:30-9  p.m.  period.1 
through  the  week  to  sell  locally,  on  conditior 
that  they  a'so  carry  the  8-8:30  p.m.  multi-- 
message  programs. 

Texts  of  Mutual's  two  proposals,  in  theii 
major  portions,  were  reported  as  follows: 

PARTICIPATIONS 

1.  Mutual  may  sell  network  participating  an- 
nouncement in  network  program  broadcast  dur- 
ing any  one  30-minute  period  in  Mutual  optior 
time,  within  the  8  a.m.-l  p.m.  local  time  segmenl 
of  any  day  or  days  and  during  any  one  30-minute 
period,  in  mutual  option  time,  within  the  1  p.m.- 
6  p.m.  local  time  segment  of  any  day  or  day; 
(including  therein  the  customary  opening  anc 
closing  billboards),  subject  to  the  following  term; 
and  conditions: 

(A)  Mutual  shall  advise  broadcasters  of  the 
maximum  number  of  participating  announce- 
ments available  for  sale  by  Mutual  in  each  sucl- 
program  (hereinafter  called  "participating 
program" ) . 

(B)  Broadcaster  may  sell  locally  the  partici- 
pating announcements  not  sold  by  Mutual  ir 
any  participating  program  and  retain  for  itseli 
the  proceeds  of  such  sales,  provided,  however 
that  Mutual  may  at  any  time  recapture  foi 
itself  such  participating  announcements  avail- 
abilities by  giving  broadcaster  not  less  than  2t 
days  prior  notice  of  recapture. 

(C)  In  consideration  for  the  rights  grantee 
broadcaster  to  sell  locally  participating  an- 
nouncements not  sold  by  Mutual  in  any  par- 
ticipating program  as  prior  in  Sub-paragraph 
(B)'of  this  Paragraph  1,  broadcaster  shall  re- 
ceive no  compensation  for  the  first  participat- 
ing announcement  sold  by  Mutual  in  any  par- 
ticipating program.  Unless  the  station  is  a 
bonus  station  broadcaster  shall  receive  for  each 
participating  announcement  after  the  first  par- 
ticipation sold  by  Mutual  in  any  participating 
program,  unit  hour  credit  determined  by  di- 
viding the  unit  hour  value  for  the  length  of  the 
entire  program  (determined  in  accordance 
with  Section  4  (D2A)  of  the  affiliation  con- 
tract) by  one  less  than  the  number  of  partici- 
pating announcements  available  for  sale  in 
such  programs  as  designated  by  Mutual.  Ii 
the  station  is  a  bonus  station,  broadcaster  shall 
receive  no  compensation  whatever  with  respect 
to  any  participating  announcements  sold  by 
Mutual  in  any  participating  program. 

(D)  A  participation  program  shall  be  deter- 
mined to  be  a  Mutual  commercial  program  for 
the  purpose  of  Article  5  and  Paragraphs  (A> 
and  (B)  of  Article  4  of  the  affiliation  contract. 

2.  If  Mutual  shall  discontinue  its  Series  A,  B 
programming  after  Dec.  13,  1954,  then  Mutual 
may  add  participating  program  during  any  one 
30-minute  period  in  Mutual  option  time,  within 
the  6  p.m. -12  midnight  local  time  segment  ot 
any  day  or  days  on  the  same  terms  and  conditions 
as  set  forth  in  Paragraph  1  hereof. 
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3.  Reference  is  made  to  the  above  mentioned 
(three  time  segments  in  each  day;  namely  8  a.m.- 
II  p.m.,  1  p.m. -6  p.m.  and  6  p.m. -12  midnight,  all 
local  station  time.  Mutual  may  add  on  any  day 
or  days,  on  the  same  terms  and  conditions  as 
set  forth  in  Paragraph  1  hereof,  participating 
programs  of  not  more  than  30  minutes  in  length 
in  Mutual  option  time  within  any  such  time 
segment  in  which  it  then  has  participation 
programming  pursuant  to  this  agreement,  pro- 
vided, however,  that  no  existing  participation 
program  in  that  time  segment  then  has  not  sold 
1 50%  or  more  of  all  the  participating  announce- 
ments available  for  sale  in  such  programs  as 
;  designated  by  Mutual.  .  .  . 

MERCHANDISING 
1.  Broadcaster   will    participate    in    and  sup- 
'  port  the  Mutual  plus-value  merchandising  plan 
(hereinafter  called  "the  plan")  and  broadcaster 
will  in  connection  therewith,  do  the  following: 

(A)  Broadcaster  will  make  personal  con- 
tact calls  on  important  manufacturers  repre- 
sentatives (including  chain  jobbers  and  whole- 
salers) and  retail  outlets  designated  by  Mutual, 
utilizing  in  connection  with  these  calls  the 
"Plus  Value  Marketer"  book  of  broadcasting 
special  promotion  to  be  furnished  by  Mutual. 
Broadcasters  will  make  during  each  successive 
monthly  period,  not  less  than  one  such  per- 
sonal contact  call  for  each  two  dollars  ($2)  of 
station  rate  as  set  forth  in  the  affiliation  con- 
tract; provided,  however,  that  in  no  event 
will  any  station,  regardless  of  its  station  rate, 
be  obligated  to  make  less  than  10  nor  more 
than  85  such  personal  contact  calls  during 
each  such  monthly  period.  Bonus  stations  will 
be  obligated  to  make  not  less  than  10  such 
personal  contact  calls  during  each  monthly 
period. 

(B)  Broadcaster  will  broadcast  on  the  sta- 
tion each  day,  at  times  deemed  appropriate 
by  the  broadcaster,  one  60-second  spot  an- 
nouncement employing  "Plus-Value"  copy  sup- 
plied by  Mutual  setting  forth  the  various  Mu- 
tual advertiser  "special  promotions"  schedule 
that  week  on  a  nationwide  basis. 

(C)  Mutual  will  broadcast  from  5:45-6  p.m. 
New  York  City  time  on  Saturday  of  eacn  week 
or  during  some  other  weekly  15-minute  period 
cleared  in  advance  with  broadcaster,  its  "Plus- 
Value  Report"  program  which  will  be  in  effect 
a  "headquarters  show"  on  the  plan  of  interest 
to  listeners  and  local  dealers.  Broadcaster 
will  carry  this  program  either  at  the  network 
release  time  or  on  a  delayed  basis  at  another 
time  deemed  appropriate  by  broadcaster. 

(D)  Broadcaster  will  prepare  and  submit 
to  Mutual's  promotion  department  on  or  before 


the  15th  day  of  each  month  an  affidavit  report 
in  a  form  designated  by  Mutual,  and  which 
will  set  forth,  with  respect  to  the  immediately 
preceding  month,  information  as  to  the  per- 
sonal contact  calls  made  by  broadcaster  as  pro- 
vided in  Paragraph  (A)  hereof,  as  to  the  sched- 
uling of  the  daily  60-second  spot  announcement 
referred  to  in  Paragraph  (B)  hereof,  as  to 
contacts  with  the  wholesale  trade  and  with 
Mutual  advertiser,  field  sales  representatives 
and  as  to  the  the  other  items  set  forth  in  the 
report  form.  .  .  . 

Victor  C.  Diehm,  WAZL  Hazleton,  chairman 
of  MAAC,  was  in  charge  of  last  week's  meet- 
ing. Other  MAAC  members  on  hand  were 
Carter  Peterson,  WCCP  Savannah,  Ga.;  Jack 
Younts,  WEEB  Southern  Pines,  N.  C;  Mort 
Watters,  WCPO  Cincinnati;  Hugh  Potter, 
WOMI  Owensboro,  Ky.;  Don  Campbell,  WILD 
Birmingham;  Bob  McRaney,  WCBI  Columbus, 
Miss.;  John  Walter,  WJPG  Green  Bay,  Wis.; 
Nick  McKeller,  KVOX  Moorhead,  Minn.;  Boyd 
Kelly,  KTRN  Wichita  Falls,  Tex.;  Wendell 
Mays,  KBWD  Brownwood,  Tex.;  Col.  Lowder, 
KFEL  Denver;  Rex  Howell,  KFXJ  Grand 
Junction,  Colo.  Absent  was  Roy  Thompson, 
WRTA  Altoona,  Pa. 

New  Affiliates  Raise 
ABC-TV  Total  to  196 

SEVEN  more  stations  have  joined  ABC-TV 
as  affiliates,  raising  total  number  of  affiliates  to 
196,  Alfred  R.  Beckman,  national  director  of 
the  ABC  station  relations  department,  an- 
nounced last  week.   New  affiliates  are: 

WAPA-TV  San  Juan,  P.  R.,  (ch.  4),  owned 
and  operated  by  WAPA-TV  Inc.  with  Jose  R. 
Quinones  as  general  manager;  WALB-TV  Al- 
bany, Ga.  (ch.  10),  owned  and  operated  by 
the  Herald  Pub.  Co.,  with  Tom  Stillwagon  as 
general  manager;  WGAN-TV   Portland,  Me. 


#Home#  at  Gimbel's 

IN  WHAT  was  described  as  "the  first 
major  promotional  tie-up  between  a 
national  tv  program  and  a  leading  depart- 
ment store,"  NBC-TV's  Home  series 
(Mon.-Fri.,  11-12  noon,  EDT)  will  pre- 
sent a  special  shopping  tour  of  Gimbel's 
Dept.  Store  in  Philadelphia  this  Thurs- 
day. The  major  portion  of  Home  will 
originate  from  Gimbel's  and  all  merchan- 
dise seen  on  the  various  segments  of  the 
show — fashions,  home  furnishings,  shop- 
ping news  items  and  sponsors'  products — 
will  come  from  the  store's  stock.  It  is 
said  to  be  the  first  in  a  series  of  similar 
promotions  being  planned  by  the  Home 
unit  and  the  NBC  Merchandising  Dept. 
with  various  department  stores  through- 
out the  country. 


(ch.  13),  owned  and  operated  by  Guy  Gannett 
Broadcasting  Services  Inc.,  with  C.  E.  Gatchell 
as  general  manager. 

KGEO-TV  Enid,  Okla.  (ch.  5),  owned  and 
operated  by  Streets  Electronics  Inc.,  with 
George  Streets  as  general  manager,  effective 
June  1;  WMAZ-TV  Macon,  Ga.  (ch.  13), 
owned  and  operated  by  Southeastern  Broad- 
casting Co.  with  Wilton  E.  Cobb  as  general 
manager,  effective  June  13;  WKST-TV  New- 
castle, Pa.  (ch.  45),  owned  and  operated  by 
WKST  Inc.,  with  S.  W.  Townsend  as  general 
manager,  effective  Sept.  1,  and  WTIK-TV 
Durham,  N.  C.  (ch.  11),  owned  and  operated 
by  Durham  Broadcasting  Enterprises,  with 
Harmon  Duncan  as  general  manager. 


Now  for  the  first  time — 
a  Map;necorder  under  $300 


the  new  M30 
professional  tape  recorder 

Now  broadcast  stations  can  buy  extra  Magnecorders  at  an 

unheard-of  low  price !  Using  the  same  tape  drive  system 
as  the  famous  PT6  and  PT63  Magnecorders,  the  M30 
is  precision  built  to  the  professional  standards  that  have 

made  Magnecorder  the  3-to-l  choice  of  radio  engineers. 

Also  available  with  built-in  speaker 

The  M30  is  equipped  with  monitor  jack  and  high  and  low  level  output  for 
external  amplifier.  Model  M33  at  slightly  higher  cost  includes  power  output 
stage  and  integral  PM  speaker  in  addition  to  high  fidelity  output.  See  your 
dealer,  listed  under  "recorders"  in  the  classified  telephone  directory. 
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NETWORKS  SELECT 
NARTB  DELEGATES 

RADIO  and  television  networks  last  week  were 
completing  preparations  for  the  NARTB  con- 
vention in  Chicago  May  23-27. 

ABC  delegation,  which  will  headquarter  in 
the  Palmer  House's  Presidential"  suite,  room 
2250,  will  be  headed  by  Ernest  Lee  Jahncke  Jr., 
vice  president  and  assistant  to  the  president. 

Others  who  will  attend  are:  Alexander 
Stronach  Jr.,  vice  president  in  charge  of  ABC- 
TV;  Frank  Marx,  vice  president  in  charge  of 
engineering  and  general  services;  Alfred  R. 
Beckman,  national  director  of  stations  relations 
departments:  Charles  Godwin,  .assistant  to  Mr. 
Jahncke:  and  Ralph  Hatcher.  Ned  Hullinger, 
Malcolm  (Bud)  Laing,  Donald  S.  Shaw  Jr.  and 
William  Wylie,  regional  managers  of  the  sta- 
tions relations  departments. 

NBC  representatives  will  headquarter  in 
Rooms  1627W-1630W,  Palmer  House.  Among 
the  group  will  be  Sylvester  L.  (Pat)  Weaver  Jr., 
president;  Robert  W.  SarnofT,  executive  vice 
president:  David  C.  Adams,  vice  president  for 
network  administration;  Harry  Bannister,  vice 
president  in  charge  of  station  relations;  Charles 
R.  Denny,  vice  president  in  charge  of  owned- 
and-operated  stations  and  National  Spot  Sales; 
Carl  Stanton,  vice  president  in  charge  of  Film 
Division;  Barry  Wood,  color  coordinator;  O.  B. 
Hanson,  vice  president  and  chief  engineer;  Wil- 
liam H.  Fineshriber  Jr.,  vice  president  in  charge 
of  radio  network;  Emanuel  Sacks,  vice  presi- 
dent of  NBC  and  RCA;  William  S.  Hedges, 
NBC  vice  president  for  integrated  services; 
Sheldon  B.  Hickox,  director  of  station  relations; 
Thomas  Knode,  manager  of  station  relations; 


M   

Peach  Twenty  People 
u4foV  a  Penny  on 
Regional  Radio  WOW 

Average  hourly  time  periods, 
morning  thru  night  (Monday — 
Saturday)  used  as  base.  Cost 
per  1,000  computed  using 
SAMS  survey,  times  WOW 
Pulse  area  rating,  divided  into 
rate. 
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SAMUEL  HODGES  (2d  r),  president  of  the  Poor  Richard  Club  in  Philadelphia,  greets 
Barry  Woods  (3d  I),  NBC-TV  color  programming  head,  as  he  welcomes  NBC-TV  per- 
sonnel who  took  part  in  a  color  tv  panel  discussion  at  a  club  luncheon  last  month. 
Among  those  present:  (I  to  r)  Richard  Day,  NBC-TV  chief  color  consultant;  Rolland 
Tooke,  general  manager,  WPTZ  (TV)  Philadelphia;  Mr.  Woods;  Dr.  Robert  Shelby, 
NBC-TV  color  engineering  head;  Mr.  Hodges,  and  Michael  Horton,  director  of  public 
information  for  NBC-TV  color.  Westinghouse's  electrically-controlled  seven-foot  robot, 
Elektro,  performed  in  two  shows  for  the  luncheon  meeting. 


Thomas  McFadden,  director  of  National  Spot 
Sales. 

CBS-TV  delegation,  which  will  make  its  head- 
quarters in  Palmer  House  suite  2227W-223 1W, 
will  consist  of  J.  L.  Van  Volkenburg,  president; 
Herbert  V.  Akerberg,  vice  president  in  charge 
of  station  relations;  Merle  S.  Jones,  vice  pres- 
ident in  charge  of  owned  stations  and  general 
services;  Charles  A.  Snyder,  director  of  station 
relations;  Robert  Wood,  assistant  director  of 
station  relations;  Robert  F.  Jamieson,  sales  serv- 
ice manager;  William  B.  Lodge,  vice  president 
in  charge  of  engineering;  Richard  S.  O'Brien, 
general  engineering  department;  Craig  Law- 
rence, general  manager,  WCBS-TV  New  York; 
H.  Leslie  Atlass,  vice  president.  Central  Divi- 
sion; James  T.  Aubrey,  general  manager. 
KNXT  (TV)  Los  Angeles,  and  Richard  S. 
Salant,  CBS  Inc. 

Mutual's  Setup 

Mutual  will  maintain  headquarters  in  the 
Governor's  Suite,  Palmer  House.  Representa- 
tives will  be  Thomas  F.  O'Neil,  president;  J. 
Glen  Taylor,  administrative  vice  president,  pol- 
icy; Adolph  N.  Hult,  vice  president  for  sales; 
Robert  Schmid,  vice  president  for  advertising, 
research  and  public  relations;  Earl  M.  Johnson, 
vice  president  for  station  relations  and  engineer- 
ing; James  E.  Wallen,  vice  president  for  finance; 
Herbert  Rice,  vice  president  for  programming: 
B.  J.  Hauser,  vice  president  for  talent  develop- 
ment; John  Poor,  general  counsel.  General  Tele- 
radio  Corp.;  Robert  Carpenter,  director  of  sta- 
tion relations;  Thomas  Duggan,  station  contact 
representative  for  the  West;  John  Buning,  sta- 
tion contact  representative  for  the  South; 
Charles  King,  station  representative  for  the 
East;  Roy  Danish,  director  of  commercial  oper- 
ations; Francis  X.  Zuzulo,  director  of  public 
relations  and  press  information,  and  George 
Ruppel,  treasurer. 

DuMont  Television  Network  group,  headed 
by  Ted  Bergmann,  managing  director,  will  have 
its  headquarters  in  Suite  2050W  of  the  Palmer 
House.  Others  attending  will  be  Donald  Mc- 
Gannon,  assistant  director  of  broadcasting; 
Elmore  B.  Lyford,  director  of  station  relations; 
Robert  L.  Coe,  manager  of  station  relations; 
E.  G.  Koehler,  area  supervisor,  station  relations, 
and  Merriman  Holtz,  manager  of  film  syndica- 
tion. 


NBC  Radio  Changing 
Compensation  Plan 

Affiliates  to  be  compensated 
for  time  on  'clock'  basis,  which 
network  officials  describe  as 
move  to  use  same  system  as 
that  of  other  networks. 

NBC  Radio  is  switching  to  the  "Clock  Hour" 
basis  of  compensating  affiliates,  it  was  learned 
last  week. 

In  a  move  described  by  network  officials  as 
designed  to  put  NBC  Radio  on  a  competitive 
footing  with  other  networks  in  this  respect,  the 
company  is  letting  affiliates  know — as  their 
contracts  come  up  for  renewal — that  the  "Clock 
Hour"  system  must  supplant  the  so-called  "con- 
verted hour"  basis  used  in  the  past. 

The  changeover  has  been  in  progress  for 
"four  or  five  months,"  according  to  NBC  au- 
thorities and  thus  far  has  received  "100% 
acceptance"  from  the  affiliates  contacted. 

NBC  officials  said  CBS  Radio  and  other  net- 
works have  used  the  clock-hour  basis  "for  a 
long  time"  and  that,  in  the  interests  of 
flexibility  in  selling,  NBC  feels  it  must  adopt 
the  same  basis  in  order  to  "meet  the  competi- 
tion." 

The  clock-hour  system  means  that  compen- 
sation to  an  affiliate  for,  say  a  quarter-hour  pro- 
gram is  based  on  25%  of  the  station's  one- 
hour  rate  instead  of  40%  of  the  hour  rate,  and 
that  the  pay  for  a  half-hour  program  is  based 
on  50%  instead  of  60%  of  the  one-hour  rate. 

Officials  of  NBC  Radio  said  the  change  was 
deemed  necessary  "purely  as  a  competitive  mat- 
ter." 

Meanwhile,  the  demands  of  some  affiliates  for 
an  NARTB  convention  meeting  of  NBC  Radio 
affiliates  opposing  the  network's  "participations", 
method  of  selling  [B*T,  May  3]  appeared 
to  be  dying  down. 

The  count  of  affiliates  rejecting  the  Chrysler 
Corp.  Plymouth  Div.'s  order  for  participation 
in  Fibber  McGee  and  Molly,  Roadshow,  and 
Weekend  was  about  "nine  or  ten"  out  of  some 
200  stations,  according  to  unofficial  reports, 
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year  'round  reliability 

for  'round-the-clock  programing 

When  your  towers  are  by  Truscon,  there's 
less  chance  of  your  log  reading"off  the  air" 
during  storm  seasons.  Truscon-designed 
and  engineered  radio  towers  stand  strong 
and  tall  under  all  kinds  of  weather  con- 
ditions—and in  all  kinds  of  topography. 

Truscon  builds  'em  for  you  tall  or  small 
.  .  .  guyed  or  self-supporting  .  .  .  for  AM, 
FM,  TV,  or  Microwave  transmission.  Your 
phone  call  or  letter  to  any  Truscon  district 
office— or  to  tower  headquarters  in  Youngs- 
town— will  get  your  tower  program  going 
as  soon  as  defense  requirements  allow. 
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and  leaders  of  the  contingent  demanding  a 
meeting  in  Chicago  next  week  indicated  they 
held  out  little  prospect  for  such  a  session. 

Plymouth  meanwhile  extended  its  participa- 
tions order  for  an  additional  week — from  two 
weeks  to  three — and  added  a  week  also  to  its 
two-week  purchase,  effective  May  4,  of  the 
Tuesday  and  Thursday  9:30-9:35  p.m.  John 
Cameron  Swayze  newscasts  [Closed  Circuit, 
May,  10].  Agency  for  Plymouth  is  N.  W.  Ayer 
&  Son.  New  York  and  Philadelphia. 

Canadian  Pro  Grid  Slate 
Scheduled  by  NBC-TV 

SHARP  competition  was  indicated  last  week 
between  NBC-TV  and  ABC-TV  in  the  tele- 
casting of  Saturday  football  games  next  fall. 

On  the  heels  of  ABC-TV's  acquisition  of  the 
NCAA  Game  of  the  Week,  [B«T,  April  26] 
came  an  announcement  last  week  that  NBC-TV 
planned  to  telecast  a  13-game  Saturday  after- 
noon schedule  of  the  Canadian  Professional 
Football  League.  The  telecasts  will  be  pre- 
sented at  approximately  the  same  time  on  both 
NBC-TV  and  ABC-TV. 

The  13-game  schedule  over  NBC-TV  will 
include  the  regular  games  of  the  Eastern  Big 
Four  teams  of  the  league — Montreal,  Toronto, 
Ottawa  and  Hamilton — and  the  playoff  games 
with  the  leaders  of  the  Western  Division — 
Calgary,  Vancouver,  Winnipeg,  Regina,  and 
Edmonton.  The  schedule  will  begin  on  Aug. 
28  and  end  on  Nov.  20. 

CBC  will  provide  television  pickups  through 
Buffalo  by  microwave,  but  NBC-TV  will  carry 
its  own  commentary.  It  was  reported  that  most 
of  the  games  will  be  presented  on  CBC  at  the 
same  time. 

Negotiations  were  conducted  in  Ottawa  by 


Thomas  S.  Gallery,  sports  director  of  NBC; 
Lew  Hayman,  chairman  of  the  league's  tele- 
vision committee,  and  J.  A.  Ouimet,  general 
manager  of  CBC. 

An  NBC-TV  spokesman  said  last  week  that 
no  sponsor  has  yet  been  selected  for  the  series. 

ABC  Ups  Barkhurst,  Hardin 

PROMOTIONS  of  Jon  Barkhurst  to  director  of 
promotion,  publicity  and  merchandising  for 
ABC's  o&o  KGO-AM-TV  San  Francisco,  and 
Robert  P.  Hardin  to  director  of  promotion  and 
publicity  for  ABC  Radio's  Western  Division 
and  KABC  Los  Angeles,  were  announced  last 
week. 

Mr.  Barkhurst,  who  has  been  ABC  Western 
Division  director  of  radio  promotion  and  pub- 
licity for  the  past  18  months,  previously  served 
as  eastern  advertising  manager  for  Printer's  Ink 
and  as  an  industrial  relations  executive  for 
Rockefeller  Center  in  New  York.  Mr.  Hardin 
has  been  with  the  Los  Angeles  office  of  ABC 
Radio  for  the  past  15  months  and  has  had  ex- 
perience with  newspapers  and  public  relations 
firms. 

NBC-TV  Signs  Hutton 

NBC-TV  announced  last  week  it  has  signed 
Betty  Hutton,  musical  comedy  star  of  motion 
pictures  and  stage,  to  open  the  network's  fall 
series  of  color  "spectaculars,"  with  the  first 
presentation  to  be  on  Your  Show  of  Shows, 
Sept.  12,  7:30-9  p.m.,  EDT. 

Max  Liebman  will  produce  and  direct  two. 
such  hour-and-a-half  compatible  color  tele- 
vision programs  each  four  weeks  during  the 
1954-55  season.  One  will  be  presented  every 
fourth  Saturday,  9-10:30  p.m.  EDT,  and  the 
other  every  fourth  Sunday,  7:30-9  p.m.,  EDT. 
The  second  production  in  the  series  will  be 
carried  on  Sept.  25. 


DAYTIME  television  user,  Wynn  Oil  Co.,  orders  thrice  weekly  participation  on  NBC-TV's 
Today  for  52  weeks  starting  June  1.  Making  arrangements  are  (I  to  r):  seated,  N.  S. 
(Scotty)  Maxwell,  firm's  vice  president  and  advertising  director;  John  Storke,  network 
account  executive;  standing,  John  L.  Sullivan,  account  executive,  BBDO  Los  Angeles, 
servicing  account;  Jerry  Mullin,  automotive  sales  manager,  Wynn  Oil  Co.;  Carl  Wynn, 
president,  and  John  K.  West,  NBC  Western  Division  vice  president. 


Page  116    •  May  17,  1954 


Broadcasting    •  Telecasting 


c 


ZENITH'S    PRECISION    TURNTABLE  SPEED 
TAKES   THE    CHANCE   OUT   OF    HIGH  FIDELITY 


With  the  announcement  of  the  new  Super-phonic, 
Zenith  takes  one  more  step  toward  absolute  per- 
fection in  high  fidelity  for  the  home.  We  pride 
ourselves  that  Zenith's  superb  high  fidelity  with 
precision  turntable  speed  brings  a  new  meaning 


to  the  word  "realism"  in  music.  Of  course,  the 
final  authority  is  your  own  two  good  ears.  Which 
is  why  we  most  cordially  invite  you  to  bring  your 
favorite  LP  record  in  to  your  Zenith  dealer's  .  .  . 
and  hear  it  come  to  life  for  the  first  time. 


iiiniiiniiiiiiiaiM 
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You  can't  have  high  fidelity,  except  by  chance, 
on  any  phonograph  without  a  turntable  speedometer 

and  fully  variable  speed  regulator.  Only  Zenith  gives  you  both! 


Stroboscope  Speedometer — Zenith's 
amazing  Stroboscope  is  your  infalli- 
ble turntable  speedometer.  When  the 
moving  light  becomes  a  dot,  the  rec- 
ord is  being  played  at  exact  recorded 
w,  '       speed  .  .  .  necessary  for  perfect  pitch, 
WKtmmmmmmmmmmmmmimll^M  tempo,  timbre.  !\  o  phonograph  uithout 
such  micro-metric  measurement  of  turntable  speed  can  give  high 
fidelity,  except  by  chance! 


Fully  Variable  Speed  Regulator — The 

fully  variable  Zenith  speed  regulator 
let's  you  make  any  needed  adjust- 
ment in  record  speed.  It's  in  Zenith's 
exclusive  Cobra-Matic  Record  Player 
that  plays  any  and  all  speeds  from  10 
to  85  RPM  .  .  .  including  78,  33M,  45 
and  I62i  RPM,  the  new  "talking  book"  speed.  It's  as  necessary 
to  perfect  speed  as  the  regulator  on  a  fine  watch. 


jnnuiiMiwmiiffloiiiiimiifiii 


custom  ScybetybAertjc 

Take  the  chance  out  of  high  fidelity  with  Zenith! 

The  model  illustrated  is  the  Custom  Super-phonic  in  blonde,  $159.95*. 
In  mahogany,  $149.95*.  The  Super-phonic  is  available  in  blue 
pyroxilin  finish,  $129.95*,  or  blonde,  $139.95*. 

Buy  U.S.  Savings  Bonds 
*  Manufacturer' s  suggested  retail  price,  subject  to  change.  Slightly  higher  in  Far  West  and  South. 


Perfect  turntable  speed  is  just 
the  start  of  Zenith's  superb  High  Fidelity: 

Dual  speakers  (TV/  woofer  for  bass  and 
separate  tweeter  for  treble)  are  built  by 
Zenith  to  assure  accurate  reproduction  of 
all  sounds  within  the  range  of  the  human 
ear,  at  normal  listening  levels. 

Wide-angle  dispersion  through  the  open 
front  of  the  cabinet  lets  you  hear  the 
actual  "highs"  .  .  .  not  just  their  reflec- 
tion. Increases  "presence"  of  sound. 

Sound-sealed  cabinet  of  heavy  wood  con- 
verts entire  phonograph  into  sound  cham- 
ber (necessary  for  true  high-fidelity 
reproduction). 

New  barium  titanate  pickup  with  feather- 
light  Cobra®  Tone  arm.  Two  changeable 
cartridges  (1  mil  and  2  mil  stylus)  for 
playing  standard  and  LP  records.  Fre- 
quency range  from  25  to  20,000  cycles 
per  second. 

Ask  Any  Zenith  Owner 


The  royalty  of  television  and  RADIO 

Backed  by  35  years  of  Leadership  in  Radionics  Exclusively 
ALSO  MAKERS  OF  FINE  HEARING  AIDS 
Zenith  Radio  Corporation  •  Chicago  39,  Illinois 
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Central  New  York's 

only  LIVE 
TV  Variety  Show 

One-a-day  mention  for  the  March  of 
Dimes  brought  over  5000  orders  for 
photos  of  the  Deline  Gang — over  $1200, 
which  went  to  the  March  of  Dimes. 
Central  New  Yorkers  watch  the  Deline 
show. 

Participating 

1-Min.  and  10-Min.  Segments 
Monday-Friday,  12:00-12:45  pm 

(also  radio  9:15-9:55  a.m.  Mon-Sat.  and 
1:00-2:30  p.m.  Mon.-Fri.) 

WSYR-TV 

Channel  3-100  kw 

NBC  Affiliate 
SYRACUSE,  N.  Y. 

#  Headley-Reed,  National  Representatives 


WANT  TO  SELL 
CANADA? 

One  radio  station 
covers  40%  of 
Canada's  retail 


sales 


cms 

TORONTO 

50,000  WATTS,  1010  K.C. 

CFRB  covers  over  1/5  the  homos  In 
Canada,  covers  the  market  area  that 
accounts  for  40%  of  the  retail  sales. 
That  makes  CFRB  your  No.  1  buy  In 
Canada's  No.  1  market. 


REPRESENTATIVES 
United  Stales:  Adam  J.  Young  Jr.,  Incorporated 
Canada:  All-Canada  Radio  Facilities,  Limited 
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NBC  Affiliates,  CBC 
Attend  Color  Seminar 

NBC  conducted  a  three-day  color  television 
seminar  for  network  affiliates  and  the  Canadian 
Broadcasting  Corp.  in  New  York,  starting  last 
Monday,  covering  such  subjects  as  techniques 
of  make-up,  scenery,  costumes,  lighting,  color 
films  and  color  kinescopes. 

The  seminar  was  part  of  an  overall  color 
indoctrination  program  started  last  summer  by 
NBC  to  acquaint  its  personnel  and  that  of  its 
affiliates  with  the  techniques  of  color  television. 
It  was  pointed  out  by  NBC  that  with  the  de- 
livery of  RCA  compatible  color  equipment  to 
independent  television  stations  already  under- 
way, the  seminar  marked  an  acceleration  of 
the   indoctrination  program. 

The  sessions  were  held  at  the  Colonial  The- 
atre, NBC's  headquarters  for  color  program- 
ming and  research  and  said  to  be  the  first 
fully  equipped  color  television  studio  in  the 
world. 

Conducting  the  seminar  for  NBC  were  Barry 
Wood,  executive  producer  in  charge  of  color 
coordination;  Norman  Grant,  director  of  de- 
sign and  creative  arts;  Richard  Day,  color  con- 
sultant; Reid  Davis,  technical  color  supervisor; 
Robert  Shelby,  director  of  color  tv  systems 
development;  Stan  Parian,  supervisor  of  broad- 
cast films,  and  D.  Goodale,  staff  engineer. 

Changes  Announced 
At  CBS  Hollywood 

REORGANIZATION  of  CBS  Radio  and  Tv 
operation  in  Hollywood  was  announced  last 
week  by  Charles  L.  Glett,  vice  president  in 
charge  of  network  services,  there. 

lames  V.  Melick,  executive  assistant  to 
management,  was  named  director  of  produc- 
tion administration  wjiile  Lester  H.  Bowman, 
director  of  technical  operations,  was  named 
director  of  physical  operations. 

Harry  W.  Zipper,  business  manager  of 
KNXT  (TV)  Hollywood,  replaces  Mr.  Melick 
in  his  former  position. 

Utley  Sees  Public  Need 
To  Editorialize  on  Air 

"BROADCASTERS  can  Continue  to  serve  the 
public  interest  by  reaching  conclusions  in  for- 
eign affairs  matters"  and  permitting  radio-tv 
commentators  qualified  liberty  to  editorialize 
on  the  air,  NBC  news  analyst  Clifton  Utley 
asserted  last  Friday. 

Mr.  Utley  addressed  a.  special  awards  lunch- 
eon of  the  Chicago  Council  on  Foreign  Rela- 
tions. He  was  one  of  three  recipients  of  "World 
Understanding"  awards  presented  by  the  coun- 
cil. 

"The  act  of  denial,  which  would  prevent  com- 
mentators from  sharing  with  the  public  not  only 
their  views,  but  also  the  evolutions  of  these 
views,  would  be  throwing  away  half  the  value 
of  broadcasting,"  Mr.  Utley  declared.  He  said 
editorializing  should  be  subject  only  to  the  need 
for  protecting  the  listening  public  and  broad- 
casters. 

Godfrey  Plans  More  Surgery 

ARTHUR  GODFREY  told  his  CBS  Radio 
and  CBS-TV  audience  last  Monday  that  he 
planned  to  undergo  surgery  again  in  the  hope 
of  correcting  a  hip  injury  suffered  years  ago  in 
an  automobile  accident.  He  said  that  his  first 
operation  a  year  ago  had  not  been  successful. 
Mr.  Godfrey  did  not  specify  when  or  where 


Young  vs.  White 

ON  Sunday  (May  23)  the  format  of 
Meet  the  Press  on  NBC-TV  will  be 
changed  slightly  when  the  two  protag- 
onists in  the  New  York  Central  Railroad 
case,  Robert  R.  Young,  financier  and 
formerly  head  of  Chesapeake  &  Ohio 
Railway,  and  William  White,  president  of 
N.  Y.  Central,  appear  before  the  same 
panel.  Each  will  have  a  quarter-hour 
of  the  program,  and  the  two  men  will 
not  appear  at  the  same  time.  Before 
the  program  they  will  toss  a  coin  to 
decide  which  one  will  appear  last.  Law- 
rence E.  Spivak,  sole  owner  of  the  pro- 
gram and  permanent  panel  member,  also 
produces  the  show. 


the  second  operation  would  be  performed,  and 
a  spokesman  told  B«T  Thursday  that  "there 
is  no  further  word."  The  performer  still  must 
use  his  crutches  in  moving  around,  and  the 
pain  in  his  hip  reportedly  is  more  severe  now 
than  it  was  six  months  ago.  After  his  opera- 
tion last  year,  Mr.  Godfrey  was  off  the  air  two 
months. 

NETWORK  PEOPLE 

Stanford  Meigs,  account  executive,  Leo  Burnett 
Co.,  Chicago,  to  ABC-TV  Chicago  staff,  as  ac- 
count executive. 

Brooks  Clift,  associate  director,  NBC-TV's 
Home  (Mon.-Fri.,  11  a.m. -12  noon  EDT),  pro- 
moted to  full  director,  with  Perry  Massey  be- 
coming associate  director.  AI  Morgan,  formerly 
with  CBS  as  writer  and  producer  in  public 
affairs  department,  to  Home  staff  in  newly-cre- 
ated post  of  editor  in  charge  of  script  and 
special  events. 

Chuck  Wiley,  public  relations  director  at  CBS 
Central  Div.,  has  resigned. 

Robert  Finkel  succeeds  Jack  Donohue  as  di- 
rector on  CBS-TV  That's  My  Boy. 

Ed  Sullivan,  emcee  of  CBS-TV  Toast  of  the 
Town  and  columnist,  will  serve  as  emcee  at 
Good  Government  Awards  luncheon  sponsored 
by  Chicago  lunior  Assn.  of  Commerce  and 
Industry  at  Conrad  Hilton  Hotel  May  20. 

Hudson  Faussett,  producer,  NBC-TV's  Arm- 
strong Circle  Theatre  (Tues.,  9:30-10  p.m. 
EDT),  was  presented  with  a  commendation 
by  the  National  Assn.  for  Mental  Health  for 
presentation  of  Break  Down,  a  teleplay  with  a 
plea  for  a  better  understanding  of  mental  health. 

Clint  Youle,  weathercaster,  NBC-TV's  Camel 
News  Caravan,  and  Jimmy  Fidler,  weather- 
caster,  NBC-TV's  Today,  named  to  receive  an- 
nual awards  of  American  Meteorological  So- 
ciety for  outstanding  public  service  in  AMS' 
first  such  presentation  to  tv  personalities. 

Everett  Mitchell,  NBC  Chicago  farm  commenta- 
tor, to  address  annual  4-H  Clubs  roundup  at 
Kansas  State  College,  Manhattan,  Kan.,  May  27. 

William  Tankersley,  manager  of  program  serv- 
ices, CBS  Radio  Hollywood,  father  of  daugh- 
ter, Marcia  Ann,  May  2. 
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 AWARDS  

'Hall  of  Fame7  Award 
To  Late  John  Gillin 

JOHN  J.  GILLIN  Jr.,  president  and  general 
manager  of  WOW-AM-FM-TV  Omaha  until 
his  death  from  heart  disease  at  the  age  of  45  in 
July  1950,  has  been  named  as  recipient  of  the 
1954  Radio  Pioneers'  "Hall  of  Fame"  award, 
given  each  year  to  honor  posthumously  an 
individual  for  his  "special  achievement  and 
service  in  the  upbuilding  and  advancement  of 
the  art  of  radio  broadcasting." 

The  award  will  be  presented  May  26  at  the 
annual  Radio  Pioneers  banquet,  to  be  held  at 
Chicago's  Palmer  House.  William  S.  Hedges, 
NBC  vice  president  and  chairman  of  the  Hall 
of  Fame  and  Awards  Committee  of  Radio 
Pioneers,  will  present  a  scroll  to  Mrs.  Gillin, 
widow  of  the  honored  man. 

"Johnny"  Gillin,  as  he  was  familiarly  known 
throughout  the  broadcasting  fraternity,  was  an 
outstanding  member  of  the  "first  generation" 
of  broadcasters,  who  not  only  built  successful 
stations  but  had  time  and  energy  enough  to 
cope  with  the  many  problems  besetting  radio 
in  its  early  years.  Starting  as  chief  announcer 
of  WOW  in  1931,  Mr.  Gillin  rose  rapidly 
through  programming  and  sales  to  the  top 
managerial  post  of  the  station.  He  also  was 
active  in  industry  affairs,  serving  on  various 
NAB  committees.  Because  of  his  development 
of  the  WOW  properties  and  his  contributions  to 
radio  generally,  officials  of  Woodmen  of  the 
World,  original  WOW  licensee,  specified  he 
should  participate  in  ownership  and  he  held  a 
quarter-interest  in  the  properties  at  death. 

Mr.  Gillin  will  be  the  first  "practical  broad- 
caster" to  win  a  place  in  Radio  Pioneers' 
"Hall  of  Fame."  Previous  recipients  of  this 
award  have  been  scientists  and  engineers. 

The  Radio  Pioneers  also  will  award  five 
citations  to  living  leaders.  Mr.  Hedges  will 
present  the  awards  during  the  dinner  meeting 
to  Lloyd  Espenschied,  Bell  Telephone  Labs, 
for  his  pioneer  development  of  systems  of  voice 
communications  and  of  the  coaxial  cable;  Ray- 
mond Heising,  also  Bell  Labs,  for  developing 
the  system  of  modulation  that  is  used  by 
almost  every  standard  broadcasting  station  in 
the  world;  Dr.  C.  B.  Jolliffe,  RCA,  for  contri- 
butions to  planning  and  administering  govern- 
mental control  of  radio  in  the  formative  years 
of  broadcasting;  Robert  Saudek,  Ford  Founda- 
tion's Tv-Radio  Workshop,  for  contributions  to 
tv  programming;  Lowell  Thomas,  for  his  news- 
casting  and  commentary. 

WHAS-TV  Honored  Twice 

VICTOR  A.  SHOLIS,  vice  president  and  direc- 
tor of  WHAS-AM-TV  Louisville,  has  received 
on  behalf  of  WHAS-TV  the  Variety  and  Sigma 
Delta  Chi,  journalism  fraternity,  awards  for  the 
1953  telecast  of  Operation  Cancer.  The  Sigma 
Delta  Chi  Distinguished  Service  Award  was  pre- 
sented by  Ed  Easterly,  Louisville  SDX  chapter 
president.  The  Variety  Showmanagement  Award 
for  the  outstanding  tv  special  event  for  1953 
was  presented  by  George  Wiederhold,  Variety 
correspondent.  This  is  the  third  consecutive 
year  that  Variety  has  honored  WHAS-AM-TV. 

Newsmen  Win  Fellowships 

TWO  radio  newsmen  have  received  fellow- 
ships, paying  $4,000,  permitting  them  to  spend 
nine  months  in  Washington,  D.  C,  as  Con- 
gressional Internes,  The  American  Political 
Science  Assn.,  which  grants  the  fellowships, 
has  announced.  As  internes,  the  newsmen 
will  work  on  staffs  of  Congressional  commit- 
tees or  with  House  and  Senate  members.  Among 
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From  where  I  sit 
6u  Joe  Marsh 


No  Sale! 

Right  in  front  of  Granny  White's 
beautiful  old  Colonial  house  on  Maple 
Avenue  there's  a  brand-new  sign: 
"Antiques.  Inquire  Within." 

Now — don't  get  excited,  she  isn't 
destitute.  Granny  explained  it  all  the 
other  night — after  we  settled  down  in 
her  parlor,  me  with  my  temperate  beer, 
Granny  with  her  tea. 

I  asked  her  if  she  was  really  going  in 
the  antique  business.  "Oh,  no,"  says 
Granny,  "I  wouldn't  sell  anything.  I 
put  that  sign  up  so  folks  would  come 
in  and  talk— and  look  around.  If  they 
insist  on  a  price,  I  tell  them  some 
outrageous  figure!  I  guess  I  just  like 
people,"  she  said. 

From  where  I  sit  Granny  can  be 
excused  for  her  little  ruse.  She  may  be 
in  her  eighties,  but  her  mind  is  young 
— and  open.  She's  the  kind  of  person 
who's  made  this  town  so  wonderful. 
Granny  not  only  likes  people — but  she 
respects  them  and  their  preferences 
and  opinions.  Come  to  think  of  it, 
"liking"  and  "respecting"  mean  much 
the  same  thing,  don't  they? 


Copyright,  1954,  United  States  Brewers  Foundation 
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the  10  professors  of  political  science,  lawyers 
and  working  journalists  selected  were  Daniel 
B.  Jacobs,  who  since  1952  has  been  producer 
of  public  affairs  programs  for  the  Lowell  In- 
stitute Cooperative  Broadcasting  Council,  Bos- 
ton (WGBH-FM),  and  Richard  T.  Mittauer, 
news  editor,  WOW-AM-TV  Omaha,  and  for- 
merly with  WDUZ  Green  Bay,  Wis.,  and  ABC 
in  Chicago. 

Blakeslee  Award  Split 

AMERICAN  Heart  Assn.  has  announced 
that  the  Howard  W.  Blakeslee  award  for  out- 
standing scientific  reporting  in  the  field  of  heart 
and  blood  vessel  diseases  will  be  divided  into 
several  awards  to  cover  specific  categories  of 
radio,  television,  newspapers  and  magazines, 
instead  of  the  single  award  established  last  year. 
The  awards,  which  will  provide  a  minimum  of 
$500  in  each  category  instead  of  $1,000  for  the 
single  award,  will  be  presented  at  a  joint  meet- 
ing of  the  Second  World  Congress  of  Cardi- 
ology and  the  27th  scientific  sessions  of  the 
American  Heart .  Assn.  in  Washington,  Sept. 
12-17. 

Olden  Wins  Poster  Honor 

SIX  posters  created  by  George  Olden,  CBS-TV 
director  of  the  graphic  arts  department,  have 
been  selected  for  inclusion  in  the  1954  Interna- 
tional Poster  Annual,  a  collection  of  outstand- 
ing poster  art  from  24  countries  published  an- 
nually in  Switzerland.  Five  of  the  posters 
were  designed  by  Mr.  Olden  for  on-tne-screen 
promotion  of  CBS-TV  programs,  and  the  sixth 
was  commissioned  by  J.  L.  Van  Volkenburg, 
president  of  CBS-TV  and  television  chairman 
of  Brotherhood  Week,  to  promote  racial  tol- 
erance. 


AT  a  dinner  sponsored  by  WSYR  Syra- 
cuse, E.  R.  Vadeboncoeur  (I),  WSYR 
president  and  general  manager,  received 
a  bronze  plaque  from  W.  H.  St.  Clair, 
Esso  eastern  division  manager,  honoring 
the  station's  15  years  of  public  service  in 
connection  with  Your  Esso  Reporter.  In 
turn,  Mr.  Vadeboncoeur  presented  to 
Esso  a  scroll  signed  by  30  city  officials 
and  community  service  leaders  honoring 
Your  Esso  Reporter. 

Mystery  Writers  Give  Awards 

MYSTERY  Writers  of  America  Inc.  has  award- 
ed its  "Edgar"  to  CBS-TV's  "Crime  and  Blos- 
soms," Studio  One  production,  as  1953's  best 
mystery  on  tv.  The  award  was  received  by 
writer  Jerome  Ross.  CBS  Radio's  "The  Shot" 
on  the  Suspense  series  took  the  radio  award. 
E.  Jack  Newman,  script  writer,  accepted  it  for 
the  show. 


N.Y.  SYMPOSIUM  CITES 
SYNTHETIC  MICA  VALUE 

Technical  advantages  over 
natural  mica  is  stressed  by  My- 
calex  Corp.'s  Humphrey.  Maj. 
de  Seversky  says  this  country 
is  freed  of  dependence  on  In- 
dia for  this  natural  material. 

BETTER  television  pictures  from  more  efficient 
camera  tubes  can  be  expected  from  the  use  of 
synthetic  mica,  now  being  produced  in  this 
country  by  Mycalex  Corp.  of  America,  it  was 
revealed  Monday  at  a  symposium  on  "Elec- 
tronics in  Air  Power"  presented  by  Mycalex 
at  New  York's  "21"  Club. 

The  chemical  composition  of  the  synthetic 
mica  is  more  stable  than  that  of  natural  mica, 
R.  E.  Humphrey,  Mycalex  Corp.,  engineer  ex- 
plained. This  permits  operation  of  a  camera 
tube  made  of  synthetic  mica  at  temperatures  up 
to  200  degrees  above  those  possible  with  present 
tubes,  which  begin  to  give  off  moisture  and  so 
spoil  the  vacuum  at  about  600  degrees,  he  said. 
Since  higher  temperatures  make  possible  better 
operation,  this  means  a  more  efficient  tv  camera 
and  better  pictures  for  home  viewers. 

Improved  Tubes  Foreseeable 

These  improved  synthetic  mica  camera  tubes 
are  anticipated  within  the  foreseeable  future, 
but  not  immediately,  Mr.  Humphrey  said.  He 
pointed  out  that  crystals  used  in  camera  tubes 
must  be  at  least  six  by  six  inches,  while  crystals 
now  being  produced  synthetically  only  oc- 
casionally reach  two  by  two  inch  proportions. 
There  is  no  doubt  that  the  larger  size  will  be 
reached  in  time,  he  stated. 

Maj.  Alexander  P.  de  Seversky,  noted  aero- 
nautical engineer,  chief  speaker  at  the  sym- 
posium, said  that  the  major  importance  of 
the  achievement  of  Mycalex  scientists  in  pro- 
ducing synthetic  mica  is  that  it  frees  this  coun- 
try of  its  dependence  on  India  for  this  material, 
a  source  which  would  be  inaccessible  in  event 
of  war.  He  urged  other  organizations  to  speed 
research  toward  the  production  of  other  ma- 
terials now  obtainable  only  abroad,  as  a  meas- 
ure of  defense  precaution.  Maj.  de  Seversky's 
views  were  endorsed  by  other  speakers,  includ- 
ing Sen.  George  W.  Malone  (R-Nev.),  chair- 
man of  the  minerals,  materials  and  fuel  eco- 
nomics subcommittee  of  the  Senate  Committee 
on  Interior  and  Insular  Affairs. 

Jerome  Taishoff,  Mycalex  president,  presided 
at  the  symposium.  J.  Harry  DuBois,  vice  presi- 
dent-engineering, introduced  Maj.  de  Seversky 
and  participated  with  him  in  answering  ques- 
tions. Film  "Victory  through  Air  Power,"  made 
by  Maj.  de  Seversky  and  Walt  Disney  in  1942, 
and  a  Boeing  Aircraft  Co.  film,  "Arcing  Test 
on  Plastics,"  were  shown. 

New  Electron  Microscope 
Displayed  by  RCA  at  UN 

NEW  type  of  electron  microscope  developed 
and  built  by  RCA,  said  to  be  twice  as  powerful 
as  any  currently  in  use,  was  displayed  at  the 
United  Nations  last  week  and  subsequently 
turned  over  to  the  Karolinska  Institute  of 
Stockholm. 

The  new  microscope  is  said  to  permit  study 
of  particles  smaller  than  one-ten-millionth  of 
an  inch  in  diameter.  Photographs  taken  by  an 
automatic  camera  contained  in  the  instrument, 
it  was  claimed,  can  be  enlarged  up  to  200,000 
times  the  size  of  the  specimen. 

The  instrument  was  formerly  accepted  for 
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CHANNEL  9  IN  CEDAR  RAPIDS,  IOWA 

announces  toe  appointment  of 
Venard,  Rintoul  and  McDonnell,  Inc. 
New  York,  Chicago,  Boston,  San  Francisco, 
and  Los  Angeles  as 
Television  representatives 


CEDAR  RAPIDS,  IOWA 


PRIMARY  ABC  AND  DUMONT  NETWORKS 
 Wade  S.  Patterson,  General  Manager  
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TELEVISION  receiver  manufacturers  who  last  week  attended  the  demonstration  of 
DuMont's  19-inch  color  tv  picture  tube  given  at  the  research  laboratories  of  Allen 
B.  DuMont  Labs  Inc.  were  (I  to  r):  Robert  Capadano,  vice  president  of  engineering, 
Emerson  Radio  &  Phonograph  Corp.;  H.  Leslie  Hoffman,  president,  Hoffman  Radio 
Corp.;  Dr.  Allen  B.  DuMont,  president,  DuMont  Labs;  Dorman  Israel,  vice  president, 
Emerson  Radio;  Frank  O'Brien,  vice  president  of  purchasing.  Motorola  Inc.,  and 
Harvey  Tullo,  vice  president  of  purchasing,  Emerson  Radio. 


the  Swedish  research  center  by  Oscar  Thorsing, 

permanent  delegate  to  the  UN  from  Sweden. 

Other  participants  in  the  ceremonies  were 
Theodore  A.  Smith,  vice  president  in  charge,  RCA 
Engineering  Products  Division;  Albert  F.  Watters, 
RCA  International  Division,  and  Dr.  Robert  G. 
Pickard,  RCA  scientist  and  president  of  the 
Electron  Microscope  Society,  who  designed  and 
supervised  development  of  the  new  model. 

Color  Tube  Replacement  Cost 
Deterred  Sales,  Admiral  Says 

PRESENT  cost  of  $265  for  replacement  of 
15-inch  color  tv  tubes  has  served  as  a  deterrent 
to  current  colorcasting  receiver  sales,  John  B. 
Huarisa,  Admiral  Corp.  executive  vice  presi- 
dent, said  last  Tuesday  in  connection  with  the 
firm's  report  on  first  quarter  sales  and  earnings. 

He  reported  sales  of  $55,977,562,  or  a  19% 
dropoff  from  the  $69,191,849  recorded  last 
year  for  January-March.  Net  earnings  were 
pegged  at  $1,504,044,  or  64  cents  per  share, 
compared  to  $3,056,878  earned  last  year — a 
drop  of  51%. 

Mr.  Huarisa  said  Admiral  is  planning  19- 
inch  set  production  this  fall. 

RCA  Color  Tv  Camera  Tube 
Now  Available  Commercially 

RCA's  color  tv  camera  tube,  which  has  been 
available  to  broadcasters  and  equipment  manu- 
facturers only  on  a  sampling  basis,  is  now  a 
commercial  product,  Douglas  Y.  Smith,  general 
market  manager,  RCA  Tube  Division,  an- 
nounced last  week.   This  camera  tube,  which 


Mr.  Smith  said  is  "the  first  to  embody  the  super- 
sensitivity required  for  color  broadcasting,"  is 
incorporated  into  all  RCA  color  cameras  in  use 
today. 

Tube  ( RCA-6474-1854)  is  an  image-orthicon 
type,  resembling  in  size  and  shape  the  camera 
tube  developed  by  RCA  for  black-and-white 
telecasting,  but  with  important  internal  dif- 
ferences necessary  for  color  tv,  Mr.  Smith  said. 
Three  of  these  tubes  are  required,  one  for  each 
primary  color. 

Picture  Magnetic  Tape  Still 
Some  Time  Off,  Says  MM&M 

USE  of  magnetic  recording  tape  for  pictures 
is  still  a  year  or  two  off  yet  and  represents  only 
one  phase  of  development  in  that  field,  Robert 
L.  Westbee,  vice  president  of  Minnesota  Mining 
&  Mfg.  Co.,  has  asserted. 

Mr.  Westbee's  views  were  contained  in  a 
first-quarter  report  by  the  firm,  showing  total 
sales  ending  March  31  of  $54,088,789.  The 
company  also  reported  net  income  before  taxes 
of  $1  1,069,866  and  profits  after  taxes  and  pre- 
ferred dividends  of  $5,259,281.  Sales  mark 
represented  an  increase  over  $51,062,122  for 
that  quarter  last  year. 

Company's  electrical  products  division  ex- 
hibited its  products  at  the  annual  shareholders 
meeting  last  Tuesday.  In  commenting  on  mag- 
netic recording  tape  for  tv,  Mr.  Westbee  re- 
ferred to  RCA's  demonstration  last  year. 


Looking  for  Radio  & 
Television  Technicians? 

RCA  Institutes,  Inc.,  graduates  students 
at  regular  intervals,  as  technicians, 
operators  and  laboratory  aids.  Our 
men  graduate  with  a  first  class  Radio- 
Telephone  License.  Call  on  us  for  your 
technical  personnel  needs 
®        Write  to:  PLACEMENT  MANAGER 

RCA  INSTITUTES,  inc 

^355^  A  Semite  *l  Radia  Corporation  ot  America 

35  West  Fourth  Street,  New  York  14,  N  Y. 


Transmitting  Equipment 


Station 
Gates  Radio  Co. 
WCOU  Lewiston 
WLEA  Lovington 


TRANSMITTER  SHIPMENTS 
Power  Band 


Me. 
N.  M. 


K0AT  Albuquerque,   N.  M. 


General   Electric  Co. 
KRMA-TV  Denver, 
educational 


250  w 
500  w 
I  kw 


replacement 
power  increase 
power  increase 


5  kw    tv  (ch.  6)    new  station 


OTHER  EQUIPMENT:  GE  also  reported  the  shipment  of  a 
12  kw  amplifier  to  KEDD  (TV)  Wichita.  Kan.  (ch.  16).  and 
receipt   of   a   further   order   from    KRMA-TV.    Denver  Public 
Schools,  for  antenna  , and  studio  equipment. 


in  the  morning! 


in  the  afternoon! 
in  the  evening! 

Winston-Salem 

NUKTII  CAROLINA 

...  the  hub  of  a  rich,  fast- 
growing  15  county  market  in 
the  industrial  heart  of  the  .  , . 


State  in  the  South 

Whatever  your  product  or  serv- 
ice— you  will  sell  more  of  it 
faster  to  more  people  when  you 
use  the  


STATION 


NBC 


AFFILIATE 

600  KC-5  KW 
AM  -  FM 


Represented  by 

HEADLEY-REED  CO. 
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CBS  INC.  FIRST  QUARTER  SHOWS  RISE 


Current  year's  figure  is  more 
than  a  half  million  more  than 
income  for  the  same  period  in 
1953,  Chairman  Paley  reports. 

CONSOLIDATED  net  income  for  CBS  Inc. 
during  the  first  quarter  of  1954  totaled  $2,- 
866,365  as  compared  with  $2,338,148  for  the 
same  period  of  1953,  Board  Chairman  William 
S.  Paley  reported  last  Wednesday  at  a  meeting 
of  the  board  of  directors. 

Earnings  totaled  $1.22  per  share  as  against 


$1  per  share  for  the  first  quarter  of  1953,  a 
gain  of  22%. 

Gross  income  (before  deduction  of  discounts, 
commissions  and  returns)  was  placed  at  $90,- 
974,533  for  the  first  quarter  of  1954.  For 
the  first  quarter  of  1953  the  comparable  figure 
was  $76,454,815. 

The  board  at  its  meeting  declared  a  cash 
dividend  of  40  cents  per  share  on  class  A  and 
class  B  stock,  payable  June  1 1  to  stockholders 
of  record  at  the  close  of  business  May  28. 

The  company's  consolidated  income  state- 
ment for  the  first  quarter  was  as  follows: 


GENERAL  Precision  Lab  sales  executives 
try  out  the  new  "one-hand,"  full-size, 
GPL  PYE  image  orthicon  type  remote  con- 
trol tv  camera,  which  "makes  possible 
one-camera  shows  operated  entirely  by 
one  hand  from  the  control  room."  L  to 
r:  E.  Arthur  Hungerford,  commercial  sales 
manager;  Blair  Foulds,  vice  president  of 
sales,  and  Arthur  Anderson,  designer  of 
the  new  mounting. 

Electronics  Parts  Show 
Opens  Today  in  Chicago 

LIST  of  new  products  and  promotional  items 
has  been  announced  for  the  1954  Electronics 
Parts  Show,  which  opens  at  the  Palmer  House 
in  Chicago  today  (Monday). 

Among  the  manufacturers  represented  are 
Radio  Craftsmen,  Waldom  Electronics,  M.  A. 
Miller  Mfg.  Co.,  Gramer  Transformer  Corp. 
and  Quam-Nichols  Co.  Only  component  parts, 
not  the  full  end  products,  will  be  permitted 
display  space. 

Among  the  companies  and  their  new  lines: 

Radio  Craftsmen  Inc. — New  am-fm  basic 
tuner  with  three  controls  for  use  with  separate 
preamplifier-equalizer,  with  several  features  of 
importance  to  high  fidelity  enthusiasts. 

Waldom  Electronics — Ten-station  electronic 
distribution  amplifier,  permitting  use  of  10  tv 
sets  from  a  single  antenna  and  acting  as  booster 
to  better  picture  reception  on  all  sets.  Also  a 
new  Duo-tenna  amplifier  for  two  sets  from 
single  antenna. 

M.  A.  Miller — Pres-Test  card  or  self-mailer 
piece  that  enables  a  home  phonograph  owner 
to  test  needle  without  removing  it  from  tone 
arm. 

Gramer  Transformer  Corp. — First  showing 
of  new  Tinyformer  transistors-transformers. 

Quam-Nichols — Adjust-a-Cone  rear  seat  auto 
speakers. 

MANUFACTURING  PEOPLE 
John  V.  Deacon  appointed  manager  of  adver- 
tising and  sales  promotion,  Westinghouse  Elec- 
tric International  Co. 

William  E.  Bess,  formerly  manager  of  tv  market 
development,  RCA  Home  Instrument  Div., 
elected  a  vice  president,  RCA  Distributing 
Corp.  in  charge  of  Buffalo-Rochester  branch. 

Jack  Robinson,  president,  Acme-Lite  Mfg.  Co., 
elected  vice  president-general  manager.  GoldE 
Mfg  Co.  (photographic  equipment),  Chicago. 

Henry  T.  Roberts,  in  management  and  sales 
capacity,  Magnecord  Inc.  (magnetic  tape  re- 
corders), Chicago,  appointed  general  manager, 
newly-created  commercial  music  division. 

Frank  Newman,  advertising  manager,  Allen  B. 
DuMont  Labs,  Clifton,  N.  J.,  father  of  son, 
Bernarr  Alan,  April  22. 
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Three  Months  Ended 

April  3,  1954  (13  Weeks)  April  4,  1953  (13  Weeks) 

GROSS    INCOME   s                                            $90,974,533  $76,454,815 

Less— Discounts,   commissions  and   returns                       23,103,119  17,775,180 

67,871,414  58,679,635 

Deduct: 

Operating  expenses  and  cost  of 

goods    sold                                            $49,951,993  $43,148,482 

Selling,  general  and  administra- 
tive  expenses    .  ....                              10,055,864'  8,613,185 

Provision  for  depreciation  and 

amortization  of  leasehold  im-  z 

provements                                                1,094,765  1  959,315-" 

61,102,622  52,720,982 

6,768,792  5,958,653 

Miscellaneous  income,  less  miscellaneous  deductions...        302,427  220,505 

Income  before  federal  taxes  on   income                             6,466,365  5,738,148 

Provision  for  federal  taxes  on   income                               3,600,000  3,400,000 

NET   INCOME   FOR   PERIOD    .                                     . $  2,866,365  $  2,338,148 

Earnings  per  Share    $1.22  $1.00 

Notes: 

1.  The  1953  figures  as  previously  reported  for  selling,  general,  and  administrative  expenses, 
depreciation  and  amortization,  and  provision  for  federal  taxes  on  income  have  been 
adjusted  for  certain  changes  made  later  in  the  year  which  were  applicable  to  the  three 
months  ended  April  4,  1953.  These  adjustments  decreased  net  income  for  the  period 
by  $66,787  or  $  03  per  share. 

2.  The  1954  results  are  subject  to  year  end  adjustments  and  to  audit  by  Lybrand,  Ross 
Bros.  &  Montgomery. 

SAMUEL  R.  DEAN, 

May  12,  1954  '  Treasurer 
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EQUINE  ESCAPADE 

ANY  Bostonian  coming  across  a  black-coated, 
greying,  perfume-scented  equine  is  advised  to 
contact  Carl  deSuze  at  WBZ  that  city.  It  seems 
that  Myrtle,  who  in  more  contented  days 
pulled  a  perfume  salesman's  wagon,  broke  into 
a  sprint — or.  more  likely,  a  canter — while  her 
master  was  paying  one  of  his  frequent  visits 
to  the  deSuze  morning  program.  The  station 
reports  an  avalanche  of  suggestions  wifh  the 
consensus  that  Myrtle  just  wandered  off  for 
one  last  fling.  So  far.  no  tip  on  the  horse  has 
materialized,  but  the  search  goes  on,  even  to 
Suffolk  Downs,  the  East  Boston  race  track,  on 
the  possibility  that  she  might  have  entered  her- 
self in  one  of  the  feature  races. 

WTAR-TV  'NEW  MAGIC  LEAFLET 

AN  UNWINDING  and  rising  antenna,  re- 
sponding to  the  music  of  a  snake  charmer,  is 
used  on  the  cover  of  a  leaflet  being  sent  to 
advertisers  by  WTAR-TV  Norfolk,  Va..  to 
emphasize  that  station's  new  100  kw  and 
1049-ft.  tower.  Titled  "New  Magic  ...  in 
America's  Miracle  Market,"  the  mailing  piece 
points  out  that  with  the  increase  in  power  and 
tower,  "up  goes  the  sales  potential  for  yoilr 
advertising  dollars  .  .  ."  Showing  increases  in 
population,  buying  power  and  retail  sales,  the 
station  submits  that  the  advertiser  is  given  this 
increase  in  coverage  at  no  increase  in  cost,  mak- 
ing WTAR-TV  "your  soundest  and  most  eco- 
nomical buy." 

CINCINNATI  U.  CELEBRATION 

TO  CELEBRATE  its  third  year  in  educational 
television  over  WKRC-TV  that  city,  the  U.  of 
Cincinnati  presented  a  special  program  featuring 
13  faculty  members  of  the  17  who  have  ap- 
peared on  its  half-hour  U.  C.  in  the  Home 
series  during  its  duration.  Each  instructor  pre- 
sented a  minute-and-a-half  compendium  of  the 
course  he  had  conducted,  which  ranged  from 
personal  finance  to  geology.  According  to  lean 
Mosier.  U.  C.  tv  coordinator,  the  present  pro- 
gram. Shakespeare  for  Every  Man,  has  been 
extended  an  additional  10  weeks  because  of 
public  demand.  Programs  in  the  series,  pre- 
sented in  cooperation  with  WKRC-TV,  are  a 
public  service  feature  and  presentation  is  on  a 
college  level  with  no  credit  or  assignments 
given. 

WFIL-TV  HOME  TOUR  SHOW 

A  TELEVISED  tour  of  new  homes  for  sale  in 
the  Philadelphia  area,  sponsored  by  the  .  Gen- 
eral Electric  Appliance  Co.,  will  be  conducted 
(Sundays,  12  noon-12:30  p.m.)  over  WFIL-TV 
that  city.  Through  the  use  of  the  rear  projec- 
tion technique,  viewers  will  be  taken  on  a 
complete  tour  of  new  homes  with  attention 
centered  on  floor  plans,  room  decoration  and 
kitchen  fittings.  A  guide  will  point  out  the 
interesting  details  of  five  new  homes  each  week. 

'HIS  MASTER'S  VOICE' 

A  TALKING  dog  was  employed  by  Mort  Farr, 
Upper  Darby.  Pa.,  dealer,  to  announce  that  he 
had  won  the  1953  national  award  as  electrical 
appliance  store  Brand  Name  Retailer  of  the 
Year  and  that  he  would  appear  on  the  11:15  p.m. 
program  Man- A  bout-Town  over  WCAU-TV 
Philadelphia.  An  advertisement  on  the  tv  pro- 
gram page  of  the  May  2  Philadelphia  Inquirer 
showed  Mr.  Farr's  dog.  "Freckles,"  using  "his 
master's  voice,"  (an  RCA  tie-in)  to  tell  the 
readers:  ".  .  .  I've  something  to  bark  about!  My 
boss.  Mort  Farr,  walked  off  with  the  blue  rib- 
bon .  .  .  he's  'top  dog'  in  the  whole  United 
States.    He  sells  nothing  but  the  best  in  Brand 


Still  Speak  'American' 

STAFFERS  at  WOV  New  York,  bi-lin- 
gual  station  which  broadcasts  \QVi  hours 
daily  in  Italian,  apparently  believe  that 
even  in  New  York,  do  as  the  Romans  do. 
Since  March,  station  staffers  have  been 
taking  lessons  in  Italian  at  the  studios 
from  a  language  professor  of  City  Col- 
lege of  New  York.  A  spokesman-lan- 
guage student  reports  that  most  of  the 
staffers  still  betray  American  accents 
when  enunciating  such  favorite  expres- 
sions as  buon  giorno  (good  morning), 
but  adds  hopefully:  "Oh,  well — wait  'til 
we  get  to  lesson  65." 


Names  .  .  .  and  he  offers  Tarr  Better  Service'." 
The  ad  suggested  that  the  reader  tune  in  Frank 
Brookhauser's  Man- A  bout-Town  over  WCAU- 
TV  that  evening  to  get  the  whole  story,  adding 
that  Mort  and  he  (Freckles)  would  be  there. 

COFFEE  PROMOTION 

PACIFIC  Coast  and  Intermountain  States 
housewives  with  Folger's  Coffee  or  Instant  Cof- 
fee in  the  house,  plus  the  answer  to  a  simple 
question  asked  them  by  a  representative  of  the 
firm,  are  winning  various  appliances  in  current 
"Door-bell-Ringing"  promotion.  I.  A.  Folger  & 
Co.,  San  Francisco,  through  Raymond  R.  Mor- 
gan Co.,  Hollywood  (Folger's  Coffee),  and 
Brooke,  Smith.  French  &  Dorrance.  S.  F.  (Fol- 
ger's Instant  Coffee),  is  publicizing  the  promo- 
tion with  radio  programs  and  participations. 
Presently,  the  firm  is  using  25  programs  on  five 
Utah  and  Idaho  stations  and  five-weekly  quarter 
hour  participations  on  KXOA  Sacramento. 

PITTSBURGH  REVISITED 

TO  REBUT  certain  misconceptions  about  Pitts- 
burgh voiced  on  CBS-TV's  Morning  Show  of  a 
couple  weeks  ago,  WENS  (TV)  that  city,  orig- 
inated a  telecast  of  the  "true  picture"  of  the  city 
which  was  shown  coast-to-coast  over  the  CBS 
network  in  three  segments  of  last  Wednesday's 
Morning  Show.  Walter  Cronkite,  Morning 
Show  anchor  man,  had  shown  a  picture  of  Pitts- 
burgh which  showed  clouds  of  smoke  and  said 
the  Pittsburgh  weather  for  that  day  was  58° 
and  cloudy.  Larry  Israel,  vice  president-general 
manager  of  WENS  wrote  to  Mr.  Cronkite  and 
corrected  him,  stating  that  Pittsburgh's  smoke 
abatement  program  has  left  it  entirely  smog- 
free  and  that  the  temperature  on  that  particular 
day  was  in  fact  78°  and  the  sun  was  shining. 
Pittsburgh  is  having  a  renaissance,  Mr.  Israel 
wrote,  and  40  or  50  magazines  have  written 
articles  on  its  rebirth.  Shortly  afterwards,  Paul 
Levitan,  executive  director  of  CBS.  called  Mr. 
Israel  and  said  that  if  WENS  would  "feed" 
the  program  to  the  network,  CBS  would  work 
out  the  details  so  that  Pittsburgh  would  be 
shown  "live"  on  the  Morning  Show. 

KYW  FILE  PROMOTION 

KYW  Philadelphia  is  sending  to  agencies  and 
advertisers  a  file  envelope  containing  63  inserts 
with  information  about  that  station.  Program 
fact  sheets  describe  various  shows  as  to  format, 
time  and  talent,  and  copies  of  letters  expressing 
satisfaction  with  results  obtained  through  KYW 
advertising  are  inclosed.  Examples  of  results 
from  announcements  in  the  folder  show  that 
KYW  results  ranked  lowest  on  a  cost-per-in- 
quiry  basis  compared  with  other  major  sta- 
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ATTENDING  one  of  the  luncheons  given  by  KCCC-TV  Sacramento,  Calif.,  on  April 
27,  28  in  New  York,  for  ABC  and  agency  personnel  were  (I  to  r):  Ashley  Robison, 
KCCC-TV  vice  president-general  manager,-  Alfred  R.  Beckman,  ABC  national  director 
of  station  relations;  Harry  McCart,  KCCC-TV  president,  and  Joseph  Merkle  and  Ned 
Hullinger,  regional  managers  of  ABC  station  relations. 


tions  and  newspapers.  One  single  offer  brought 
5,000  replies  from  21  states  in  three  days. 
Coverage  maps,  geographical  information,  a 
rate  card  and  an  automobile  radio  listening 
survey  round  out  the  promotional  folder. 

KFDM  WARRANTY  DEEDS 

GENERAL  warranty  deeds,  entitling  the 
grantee  (agency,  advertiser  executives)  and  his 
heirs  and  assigns  forever  to  a  two  (2)  square 
inch  parcel  of  Texas  land  are;  being  sent  by 
KFDM  Beaumont,  Tex.  Pictures  of  the 
property,  described  as  Lazy  "C"  Ranch  Inc., 
are  printed  on  the  back  of  the  deed.  The  deed 
is  billed  as  "legal,"  with  the  privilege  of  re- 
cording it  if  desired  and  an  attached  note  says 
"it  may  not  make  you  a  native  son  of  the 
Lone  Star  state  .  .  .  but  it  entitles  you,  as  a 
Lone  Star  landowner,  to  do  some  real  honest 
Texas  braggin'." 

'DESERVING  MOTHER'  CONTEST 

THE  UNUSUAL  spectacle  of  two  speechless 
women  was  achieved  by  the  announced  results 
of  the  Ruth  Lyons  50-50  Club  tv  show  contest, 
carried  over  WLWT  (TV)  Cincinnati,  WLWC 
(TV)  Columbus  and  WLWD  (TV)  Dayton, 
all  Ohio.  The  contest,  to  determine  the  "most 
deserving  mother  for  central  and  southern 
Ohio,"  attracted  1,018  nominations.  The  winner 
received  a  jeweled  wrist  watch  and  her  nomina- 
tor received  an  all-expense  paid  weekend  for 
two  at  New  York's  Waldorf  Astoria.  Mrs. 
Maxwell,  the  winner,  and  Mrs.  Enswiler,  her 
old  friend  and  nominator,  were  "speechless" 
when  told  of  the  selection,  according  to  WLW. 

FRIENDLY  COMPETITION 

FRIENDLY  competition  is  the  keynote  at 
KOWL  Santa  Monica,  which  signs  off  each  eve- 
ning with  a  salute  to  an  opposition  station  in  the 
Los  Angeles  area,  telling  listeners  to  tune  that 
station  and  describing  the  next  program.  Salute 
rotates  among  various  local  stations  on  a 
weekly  basis  and  will  continue  indefinitely, 
according  to  George  Baron,  KOWL  general 
manager. 

'LIGHTNING'  PROMOTION 

WSYR-TV  Syracuse  is  distributing  a  promotion 
piece  titled  "First  the  Lightning  .  .  .  Then  the 
Flood,"  which  points  out  that  on  Feb.  19  light- 
ning put  the  station's  antenna  out  of  commis- 


sion, resulting  in  a  "flood  of  letters"  from 
listeners  in  "fringe"  areas  complaining  about 
reception.  The  station  operated  with  an  emer- 
gency antenna  for  a  week,  but  since  Feb.  26, 
according  to  the  promotion  piece,  "viewers 
have  again  been  enjoying  their  favorite  pro- 
grams on  WSYR-TV." 

KNX  REMODELING  CELEBRATION 

CALIFORNIA  representatives  of  music  pub- 
lishers, recording  companies  and  artists  saluted 
the  redecorated,  remodeled  and  enlarged  KNX 
Hollywood  recording  library  with  a  cocktail 
party  and  reception  at  Columbia  Square  studios 
last  Friday.  The  event  was  also  a  tribute  to 
Nancy  Basche,  station  record  librarian. 

KNBH  (TV)  BASEBALL  SHOW 

RIVAL  ball  club  managers  Bill  Sweeney  of  the 
Los  Angeles  Angels  and  Bobby  Bragan  of  the 
Hollywood  Stars,  are  regular  participants  of 
the  half-hour  live  KNBH  (TV)  Hollywood 
Diamond  Jubilee  program,  emceed  by  station 


WJBK  Does  It  Alone 

WJBK  Detroit  is  described  as  "the  big 
gun  in  our  advertising  and  promotion 
campaign,"  by -McMillan  Products  Co., 
which  used  a  spot  campaign  on  WIBK 
to  introduce  Dus-Top,  a  product  devel- 
oped by  the  company  to  prevent  "dust- 
ing" of  cement  floors.  Limiting  its  mes- 
sage to  WJBK,  McMillan  signed  a  two- 
week  contract  for  three  spots  a  week. 
At  the  expiration  of  the  two-week  con- 
tract, results  were  so  good  that  the  com- 
pany increased  to  five  spots  weekly  for 
an  indefinite  period.  A  letter  from  Mc- 
Millan Products  to  WJBK  says  in  part: 
"Before  you  took  over  the  advertising 
of  our  product.  Cement  Dus-Top,  on 
your  afternoon  show  about  four  months 
ago,  our  distribution  in  the  Detroit  mar- 
ket was  nil.  We  had  approximately  25 
dealers  when  you  first  started  to  talk 
about  our  product.  Since  then  there  are 
over  200  dealers  in  the  Detroit  area  who 
are  stocking  Cement  Dus-Top  and  mov- 
ing the  item." 
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FOR  THE  RECORD 


Station  Authorizations,  Applications 

(As  Compiled  by  B  •  T) 

May  6  through  May  12 

Includes  data  on  new  stations,  changes  in  existing  stations,  ownership  changes,  hearing 
cases,  rules  &  standards  changes  and  routine  roundup. 

Abbreviations: 

CP — construction  permit.    DA — directional  an-  megacycles.    D — day.  N — night.    LS — local  sun- 

tenna.    ERP — effective   radiated   power.  STL —  set.     mod.  —  modification,     trans.  —  transmitter, 

audio-transmitter    link,    synch,    amp. — synchro-  unl.  —  unlimited  hours,    kc — kilocycles.    S8A  — 

nous  amplifier,  vhf — very  high  frequency,  uhf —  special  service  authorization.  STA — special  tem- 

ultra  high  frequency,  ant.— antenna,  aur.— aural.  porary    authorization.     (FCC    file    and  hearing 

vis.  —  visual,   kw  —  kilowatts,   w  —  watts,   mc  —  docket  numbers  given  In  parentheses.) 


sports  director  Cleve  Hermann.  Besides  dis- 
cussing baseball,  on  the  first  program  the  color- 
ful managers  participated  in  "Low  Noon,"  a 
comedy  skit  designed  to  show  off  the  talents  of 
Allen  Gettle,  Oakland  Oaks  pitcher  who  con- 
fessed the  desire  to  be  a  cowboy  actor. 

POPULAR  RECORD  SHOW 

WGN  Chicago  is  reporting  results  weekly  on 
Your  Big  10  on  WGN ,  featuring  the  midwest's 
10  most  popular  records  on  the  basis  of  listeners 
votes  received  by  station's  1 1  disc  personalities. 
Designed  to  fit  in  with  WGN's  music-news- 
sports  format,  the  program  is  one  of  many  disc 
shows  featuring  such  jockeys  as  Bill  Albert, 
George  Bauer,  Buddy  Black,  Dick  Coughlan, 
Bill  Evans,  Jack  Fuller,  Jim  Lounsbury,  Jim 
Mills,  Fred  Reynolds  and  Ernie  Simon. 

BEFORE  AND  AFTER 

PANEL  show  on  beauty,  Fabulous  You,  has 
been  launched  by  WBBM-TV  Chicago  with 
format  designed  to  make  women  more  beauti- 
ful. Each  week  a  typical  Chicago  woman  visits 
the  show  and  receives  beauty  tips  from  a  panel 
of  three  professional  experts,  including  Syd 
Simons,  makeup  authority,  and  Jacqueline  Mac- 
Kenzie,  fashion  coordinator,  as  well  as  one 
guest  hair  stylist.  The  visitor  consults  the  panel 
for  beauty  suggestions  one  week  and,  having 
taken  their  advice,  reappears  the  following  week 
to  show  the  results. 

WQXR  VACATION  SURVEY 

AS  PART  of  its  continuing  study  of  the  char- 
acteristics of  its  audience,  WQXR  New  York 
has  completed  a  survey  which  shows  that  its 
listeners  spent  more  than  $100  million  on  vaca- 
tions in  1953;  that  almost  17%  of  those 
interviewed  plan  a  business  or  pleasure  trip 
outside  the  U.  S.  during  1954  (65%  more 
than  the  number  of  non-WQXR  families  found 
to  be  planning  to  travel  abroad);  that  almost 
half  of  the  WQXR  families  planning  to  go 
abroad  will  go  to  Europe;  that  plans  for  travel 
to  Mexico  doubled  those  of  the  previous  year. 
The  survey  was  conducted  for  WQXR  by 
Pulse  Inc. 

CBS  RADIO  REPLACEMENTS 

SUMMER  replacement  for  CBS  Radio  Amos  'n' 
Andy  and  Jack  Benny  programs  will  be  the  ra- 
dio version  of  CBS-TV  Peter  Potter's  Juke  Box 
Jury.  Starting  May  30,  the  program  will  fill  half- 
hour  time  segment  of  Amos  'n'  Andy  (4:30-5 
p.m.,  PDT)  and  two  weeks  later  expand  to  full 
hour  (4-5  p.m.,  PDT),  after  the  Jack  Benny 
show  leaves  the  air. 

GODFREY  SALUTES  INSTITUTE 

COINCIDENT  with  the  opening  of  the  con- 
vention of  the  Super  Market  Institute  in  Cleve- 
land next  Monday,  Arthur  Godfrey  will  pay 
tribute  to  the  super  market  operators  that  day 
on  his  CBS  Radio  and  CBS-TV  broadcast  of 
Arthur  Godfrey  Time.  As  an  added  attraction, 
Mr.  Godfrey  will  "open"  a  new  super  market  in 
a  Cleveland  suburb  during  his  broadcast  by 
pressing  a  button  which,  in  turn,  will  open  the 
electric  eye  doors  hundreds  of  miles  away. 


FCC  Commercial  Station  Authorizations 
As  of  April  30,  1954  * 


AM 

FM 

TV 

Licensed  (all  on  air) 

2,540 

528 

101 

CPs  on  air 

23 

24 

f286 

CPs  not  on  air 

112 

16 

190 

Total  on  air 

2,562 

552 

387 

Total  authorized 

2,675 

568 

577 

Applications  in  hearing 

129 

4 

183 

New  station  requests 

158 

4 

52 

Facilities  change  requests 

139 

13 

28 

Total  applications  pending 

762 

110 

238 

Licenses  deleted  in  March 

2 

2 

0 

CPs  deleted  in  March 

2 

1 

8 

*  Does  not  Include  noncommercial  educational 
fm  and  tv  stations. 

t  Authorized  to  operate  commercially. 


Am  and  Fm  Summary  through  May  12 
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In 

On 

Pend- 

Hear 

Air 

Licensed 

CPs 

ing 

ing 

Am 

2,572 

2,546 

140 

163 

129 
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ACTIONS  OF  FCC 
New  Tv  Stations  .  .  . 

GRANTS 

Bangor,  Me. — Murray  Carpenter  &  Assoc. 
granted  vhf  ch.  2  (54-60  mc);  ERP  1.415  kw  visual, 
0.848  kw  aural;  antenna  height  above  average 
terrain  641  ft.,  above  ground  99  ft.  Estimated 
construction  cost  $146,844,  first  year  operating 
cost  $206,000,  revenue  $250,000.  Post  office  address 
35  Howard  St.,  Bangor.  Studio  location  Mt.  Hope 
Ave.,  Bangor.  Transmitter  location  1.25  miles 
SSE  of  Holden,  Me.  Geographic  coordinates  44° 
44'  12"  N.  Lat.,  68°  40'  36"  W.  Long.  Transmitter 
and  antenna  RCA.  Legal  counsel  Pierson  &  Ball, 
Washington.  Consulting  engineer  Page,  Creutz, 
Garrison  &  Waldschmitt,  Washington.  Principals 
include  President-Treasurer  Murray  Carpenter 
(60%),  licensee  of  WGUY  Bangor,  Me.,  former 
president  WPOR  Portland,  Me.;  former  treasurer 
of  WABI-AM-TV  Bangor,  and  former  applicant 
for  vhf  ch.  13  in  Portland;  Secretary  Marie 
Zoides  Carpenter  (20%),  and  C.  L.  Lando'n  (20%). 
Grant  was  made  possible  by  dismissal  of  com- 
petitive bid  of  WLBZ  Bangor,  which  receives  op- 
tion to  purchase  40%  interest  in  new  tv  venture. 
Grant  is  subject  to  condition  that  Mr.  Carpenter 
divest  himself  of  all  interest  in  WGUY.  Granted 
May  6. 

New  York.  N.  Y. — City  of  New  York  Municipal 
Bcstg.  System,  granted  uhf  ch.  31  (572-578  mc), 
ERP  251  kw  visual,  135  kw  aural;  antenna  height 
above  average  terrain  590  ft.,  above  ground  625 
ft.  Estimated  construction  cost  $335,000,  first 
year  operating  cost  $200,000,  no  revenue  because 
station  will  be  operated  as  non-commercial.  Stu- 
dio-transmitter location  Municipal  Bldg.,  Centre 
and  Duane  Sts.  Geographical  Coordinates  40°  42' 
47"  N.  Lat.,  74°  00'  14"  W.  Long.  Studio  equip- 
ment RCA,  transmitter  RCA,  antenna  RCA.  Legal 
counsel  Conn  &  Marks,  Washington.  D.  C.  Ap- 
plicant is  licensee  of  WNYC-AM-FM  New  York. 
Seymour  N.  Siegel,  director;  William  H.  Pitkin, 
chief  engineer.    Granted  May  12'. 

Ardmore,  Okla— John  P.  Easley  (KVSO),  grant- 


Television  Station  Grants  and  Applications 
Since  April  14,  1952 
Grants  since  July  11,  7952: 

vhf       uhf  Total 

Commercial                          236          307  5431 

Educational                            12           17  29 

Total  Operating  Stations  in  U.  S.: 

vhf        uhf  Total 

Commercial  on  air               253          121  374 

Noncommercial  on  air            2            3  5 

Applications  filed  since  April  14,  7952: 

New   Amend,   vhf      uhf  Total 

Commercial      918        337        711        525  1,237= 

Educational       53                      27          26  53» 


Total  971         337         738         551  1,290' 

1  Seventy-two  CPs  (12  vhf,  60  uhf)  have  heen  re- 
turned. 

3  One  applicant  did  not  specify  channel. 
8  Includes  29  already  granted. 
'  Includes  572  already  granted. 


ed  vhf  ch.  12  (204-210  mc);  ERF  27.5  kw  visual, 
13.8  kw  aural;  antenna  height  above  average  ter- 
rain 640  ft.,  above  ground  355  ft.  Estimated  con- 
struction cost  $194,000,  first  year  operating  cost 
$120,000,  revenue  $120,000.  Post  Office  address, 
Ardmore,  Okla.  Studio  location,  114  North  Wash- 
ington, Ardmore.  Transmitter  location.  Highway 
77  &  North  Carter  County  Line.  Geographic  co- 
ordinates 34°  22'  29"  N.  Lat.,  97°  08'  23"  W.  Long. 
Transmitter  and  antenna  G.E.  Consulting  engi- 
neer, A.  Earl  Cullum  Jr.,  Dallas,  Tex.  Mr.  Easley 
is  owner  of  the  Daily  Ardmorite  and  KVSO. 
Granted  May  12. 

San  Antonio,  Tex.— KCOR  Inc.  (KCOR)  uhf  ch. 
41  (632-638  mc)  ERP  18.6  kw  visual,  9.33  kw  aural; 
antenna  height  above  average  terrain  380  ft., 
above  ground  540  ft.  Estimated  construction 
cost  $199,387,  first  year  operating  cost  $102,000, 
revenue  $195,000.  Post  office  address  310  S.  Flores 
St.,  San  Antonio.  Studio  and  transmitter  location 
310  S.  Flores  St.,  San  Antonio.  Geographic  co- 
ordinates 29°  25'  18"  N.  Lat.,  98°  29'  40"  W.  Long. 
Transmitter  and  antenna  RCA.  Legal  counsel 
Prince  &  Taylor,  Washington.  Consulting  engi- 
neer Robert  M.  Silliman  &  Assoc.,  Washington. 
Principals  include  President-Treasurer  R.  A.  Cor- 
tez  (63.31%)  Vice  President  William  P.  Smythe 
(10.53%),  Vice  President  R.  A.  Cortez  Jr.  (8.02%), 
and  Vice  President  Kenneth  R.  Hyman  (7.61%). 
Granted  May  12. 

APPLICATION 

Columbus.  Miss. — Birney  Imes  Jr.  (WCBI),  vhf 

ch.  4  (66-72  mc);  ERP  10.8  kw  visual,  5.4  kw  aural; 
antenna  height  above  average  terrain  388  ft., 
above  ground  425  ft.  Estimated  construction  cost 
$196,053,  first  year  operating  cost  $100,000  revenue 
$100,000.  Post  Office  address  Columbus,  Miss. 
Studio  and  transmitter  location  Gilmer  Hotel, 
Columbus.  Geographic  coordinates  33°  29'  43" 
N.  Lat.,  88°  25'  51"  W.  Long.  Transmitter  and  an- 
tenna RCA.  Consulting  engineer  A.  Earl  Cullum 
Jr.,  Dallas,  Tex.  Mr.  Imes  is  president-97.4% 
stockholder  WCBI,  and  WELO  Tupelo,  Miss.; 
owner  of  WMOX  Meridian,  Miss.,  and  WNAG 
Grenada,  Miss.;  and  owner-publisher  Commercial 
Dispatch,  Columbus.  Applicant  simultaneously 
requested  deletion  of  his  CP  for  uhf  ch.  28  WCBI- 
TV.    Filed  May  7. 


,  ...  .. 


•  schafer  economy  model     see  it  at  the  NARTB  convention 

remote  control  for  $995 


paul  schafer 
custom  engineering 

2279  ALLESANDRO  STREET 
LOS  ANGELES  39,  CALIFORNIA 
TELEPHONE:  NOrmondy  2-2161 
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Existing  Tv  Stations  .  .  . 


ACTIONS  BY  FCC 

KCCC-TV  Sacramento,  Calif.— Capital  City  Tv 
Corp.  granted  modification  of  CP  for  uhf  c'h.  40 
to  change  ERP  to  186  kw  visual.  93.3  kw  aural; 
antenna  height  above  average  terrain  480  ft. 
Granted  May  4;  announced  May  11. 

WTVJ  (TV)  Miami,  Fla.— WTVJ  Inc.  granted 
modification  of  CP  for  vhf  ch.  4  to  change  ERP  to 
70  kw  aural.    Granted  May  4;  announced  May  11. 

WTIK-TV  Durham,  N.  C— Durham  Bcstg.  En- 
terprises Inc.  granted  modification  of  CP  for  vhf 
ch.  11  to  change  studio  location  to  1730  Newton 
Rd.,  E.  side  of  Newton  Rd.,  Durham.  Granted 
May  7;  announced  May  11. 

WNAO-TV  Raleigh,  N.  C— Sir  Walter  Raleigh 
Tv  Co.  granted  modification  of  CP  for  uhf  ch.  28 
to  change  ERP  to  182  kw  visual,  102  kw  aural; 
antenna  height  above  average  terrain  460  ft. 
Granted  May  7;  announced  May  11. 

WCHA-TV  Chambersburg,  Pa. — Chambersburg 
Bcstg.  Co.  granted  modification  of  CP  for  uhf  ch. 
46  to  change  ERP  to  7.76  kw  visual,  3.98  kw  aural: 
antenna  height  above  average  terrain  1,310  ft. 
Granted  May  6;  announced  May  11. 

APPLICATIONS 

WSBT-TV  South  Bend,  Ind.  —  South  Bend 
Tribune  seeks  modification  of  CP  for  uhf  ch.  34 
to  change  ERP  to  185  kw  visual,  111  kw  aural; 
transmitter  location  to  E.  side  of  Ironwood  Rd., 
between  Jackson  and  Kern  Rds.,  near  South 
Bend:  antenna  height  above  average  terrain  536 
ft.  Filed  May  7. 

WCET  (TV)  Cincinnati,  Ohio — Greater  Cincin- 
nati Tv  Educational  Foundation  seeks  modifica- 
tion of  CP  for  noncommercial  educational  uhf 
ch.  48  to  change  ERP  to  15.4  kw  visual  and  7.7  kw 
aural.  Filed  May  7. 

CALL  LETTERS  ASSIGNED 

KQVI  (TV)  San  Jose.  Calif.— Standard  Radio  & 
Television  Co..  vhf,  ch.  11. 

WAGE-TV  Marquette,  Mich.— Peninsula  Tele- 
vision Inc.,  vhf  ch.  6. 

WGR-TV  Buffalo,  N.  Y.— Niagara  Frontier 
Amusement  Corp.,  vhf  ch.  2.  Changed  from 
WGRB  (TV). 

WIRI  (TV)  Bloomingdale,  N.  Y. — Great  North- 
ern Tv  Inc.,  vhf  ch.  5.  Changed  from  WBLD  (TV). 


New  Am  Stations  .  .  . 


ACTION  BY  FCC 

Grangeville,  Idaho — Far  West  Radio  Inc.,  grant- 
ed 1230  kc,  250  w  unlimited.  Estimated  con- 
struction cost  $6,950,  first  year  operating  cost 
$24,000,  revenue  $30,000.  Principals  of  co-partner- 
ship are  James  S.  Cooper,  David  L.  Dodd,  chief 
engineer  KCLX  Colfax,  Wash.,  and  Eugene  Pour- 
nelle,  50%  owner  of  KCLX.   Granted  May  12. 

APPLICATIONS 

Tampa,  Fla.— H.  C.  Young  Jr.,  1150  kc,  1  kw, 
daytime.  Post  office  address  3418  Pleasant  Valley 
Rd.,  Nashville,  Tenn.  Estimated  costruction  cost 
$24,277,  first  year  operating  cost  $60,000,  revenue 
$85,000.  Mr.  Young  is  president-general  manager 
and  principal  stockholder  WSOK-AM-FM  Nash- 
ville. Tenn.   Filed  May  6. 

McMiunville,  Ore. — LeeRoy  McCourry  1400  kc, 
100  w  unlimited  4:30  p.m. -9:00  p.m.  Post  office  ad- 
dress 508  South  Cowls  St.  Estimated  construction 
cost  $1,600,  first  year  operating  cost  $3,000  revenue 
$5,000,  Applicant  is  local  lawyer.  Filed  May  3. 

Everett,  Wash.— Walter  N.  Nelskog  1350  kc,  250 
w  unlimited.  Post  office  address  3915  S.W.  106th 
St.,  Seattle.  Estimated  construction  cost  $4,835. 
first  year  operating  cost  $33,000,  revenue  $50,000. 
Mr.  Nelskog  is  KJR  Seattle  disc  jockey,  owner  of 
Music  Maker's  Dance  Promotions,  and  applicant 
for  new  am  station  at  Yakima,  Wash.  Filed  May  6. 

Ely,  Minn. — Charles  B.  Persons,  1450  kc,  250  w 
unlimited.  B-T  previously  had  reported  this  bid 
for  Duluth. 

APPLICATION  AMENDED 

Rogers,  Ark. — G.  Don  Thompson  &  Leon  Mc- 
Auliffe  d/b  as  Radio  Station  KAMO  amended  bid 
for  new  am  station  on  1370  kc  1  kw  daytime  to 
specify  1390  kc  500  w.  and  change  studio  location 
to  310  S.  Second  St.,  Rogers.  Filed  May  7. 

APPLICATIONS  DISMISSED 

Jacksonville,  Fla. — Ray  Herbert  Gunckel  Jr.  FCC 

dismissed  bid  for  new  am  station  on  1280  kc  1 
kw  daytime  at  request  of  applicant.  Dismissed 
May  7. 

Manchester,  Ga. — Georgia  Ra-Tel  Inc.  FCC  dis- 
missed bid  for  new  am  station  on  1570  kc  1  kw 
daytihie.  Dismissed  May  7. 


Existing  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

WALM  Albion,  Mich. — Calhoun  Bcstg.  Co. 
granted  modification  of  CP  to  change  from  1540 
kc  250  w  daytime  to  1260  kw  500  w  daytime. 
Granted  May  12. 

WEAR  Pensacola,  Fla.— Gulfport  Bcstg.  Co. 
granted  modification  of  license  to  change  studio 
location  to  U.  S.  Hwy.  90,  1.3  miles  SE  of  Belle- 
view,  near  Pensacola.  Granted  May  3;  announced 
May  11. 

WTIM  Taylorville,  111. — Moyer  Bcstg.  Co.  grant- 
ed authority  to  sign  off  at  6:00  p.m.  through 
August.   Granted  May  5;  Announced  May  11. 

KMBL  Junction,  Tex. — Kimble  County  Bcstg. 
Co.  granted  CP  to  change  transmitter  and  studio 
location  to  Second  &  Peach  Sts.,  Junction.  Grant- 
ed May  7;  announced  May  11. 

APPLICATION 

KBMX  Coalinga,  Calif.— Pleasant  Valley  Radio 

Co.  granted  permission  to  remain  silent  for  an 
additional  90  days  after  May  8.  Granted  May 
4:  announced  May  11. 


APPLICATION  DISMISSED 

KSJO  San  Jose,  Calif.— Santa  Clara  Bcstg.  Co. 

FCC  dismissed  application  for  transfer  of  control 
from  Patrick  H.  Peabody  to  W.  Gordon  Allen  and 
Lewis  W.  Pett  at  request  of  attorney.  Dismissed 
May  7. 

STATION  DELETED 

KRBD  Alexandria,  La. — Winston  O.  Ward  tr/as 
Rapides  Bcstg.  Co.  FCC  deleted  CP  for  am  sta- 
tion on  1270  kc  500  w  daytime  at  request  of  ap- 
plicant.   Deleted  May  6. 

New  Fm  Stations  .  .  . 


ACTIONS  BY  FCC 

Danbury,  Conn.— Berkshire  Bcstg.  Corp.  grant- 
ed CP  for  new  Class  A  fm  station  on  ch.  252  (98.3 
mc);  ERP  340  w;  antenna  height  above  average 
terrain  280  ft.;  rules  were  waived  to  permit  oper- 
ation from  7  p.m.  to  midnight.   Granted  May  12. 

Ownership  Changes  .  .  ". 

ACTIONS  BY  FCC 

WHAV  Haverhill,  Mass.— The  Haverhill  Gazette 
Co.  granted  voluntary  assignment  of  license  to 
WHAV  Bctsg.  Co.  for  $38,000.  Principals  include 
Edward  Cetlin  (50%),  retail  children's  clothing 
stores;  Henry  R.  Silver  (25%),  and  Morris  Silver 
(25%).  Messrs.  Henry  and  Morris  Silver  are 
associated  in  wholesale  beverage  and  soft  drink 
business.    Granted  May  12. 

KSGA  Cottage  Grove,  Ore.— Coast  Fork  Bcstg. 
Co.  granted  transfer  of  control  to  Orla  M  Bagley 
through  sale  of  all  stock  for  $27,200.  Mr.  Baglev 
is  in  sales  of  pole  and  piling.   Granted  May  12. 

WTIL  Mayaguez,  P.  R.— Mayaguez  Radio  Corp., 
granted  voluntary  transfer  of  control  to  Gilbert 
Mamaery  through  purchase  of  20  shares  of  stock 
from  Luis  R.  Rimera  for  $3,000.  Granted  May  3. 
announced  May  11. 

KOTA,  KOZY  (FM)  Rapid  City,  S.  D. — Black 
Hills  Bcstg.  Co.  granted  transfer  of  control  from 
Robert  J.  Dean  et  al  to  Helen  S.  Duhamel  through 
sale  of  84.49%  interest  for  $148,200.  Miss  Duhamel 
will  now  be  sole  owner.   Granted  May  12. 

KTAC  Tacoma,  Wash. — Tacoma  Bcstrs.  Inc. 
granted  transfer  of  control  to  Jerry  P.  Geehan 
through  sale  of  140  shares  for  $9,000.  Mr.  Geehan 
is  general  manager  of  KMO-AM-TV  Tacoma. 
Granted  May  12. 

WGKV-AM-FM  Charleston,  W.  Va.— Kanawha 
Valley  Bcstg.  Co.  granted  transfer  of  control  to 
Lawrence  H.  Rogers  II,  and  6  others  through  sale 
of  145  shares  of  stock  for  $25,000.  Remaining 
shares  will  be  redeemed  by  licensee  for  $50,000. 
Principals  include  Lawrence  H.  Rogers  II  (20%), 
vice  president-manager  WSAZ-AM-TV  Hunting- 
ton, W.  Va.;  Leroy  E.  Kilpatrick  (10%),  vice  pres- 
ident WSAZ;  Robert  D.  C.  Long  (10%);  William 
D.  Birke  (25%  ),  vice  president  Huntington  Pub. 
Co.  and  WSAZ;  Edward  H.  Long  (15%  ),  director 
Huntington  Pub.  Co.  and  WSAZ;  J.  H.  Long  (5%), 
director  Huntington  Pub.  Co.  and  WSAZ,  and 
Eugene  Katz  (10%  ),  associated  with  Katz  Agency, 
national  advertising  representative.  Granted 
May  12. 

APPLICATIONS 

KBYR  Anchorage,  Alaska— Jack  H.  White,  Re- 
ceiver seeks  voluntary  assignment  of  license  to 
Radio  Anchorage  Inc.  for  $10,000.  Principals  in- 
clude President  Urgel  Goodwin  Bell  (25%); 
Vice  President  J.  Chester  Gordin  (25%);  Jose- 
phine M.  Gordon  (25%  ),  and  secretary-treasurer, 
Virginia  May  Bell  (25%).  Messrs.  Gordon  and 
Bell  own  extensive  farming  interests.  Filed 
May  7. 

(Continued  on  page  131) 


way... 

.  .  .  to  extraordinary  lighting  effects 
.  .  .  at  extraordinary  savings!  Rent 
whatever  you  need  in  specialized  display, 
theatrical,  studio  and  motion  picture 
equipment  from  Jack  Frost!  For  finer 
lighting  .  .  .  at  fewer  dollars  .  .  . 
for  complete  lighting  service  that 
includes  installation  and  removal 
wherever  you  are  . . . 
you're  headed  the  right  way  ,  .  . 


for  Foil  Information  On  Rental  Equipment  Write: 


MCJC  A.  FROST,  DEPT.  .C,  234  PIQUETTE  AVE. 
Detroit  2,  Michigan        •         TRinity  3-8090 


ALLEN  KANDER 

CM.ecfotiahor 

FOR    THE    PURCHASE    AND  SALE 
□  F    RADIO    AND  TELEVISION 
STATIONS 

1701  K  St.,  N.  W.    •    Washington  6,  D.  C,  NA.  8-3233 

Lincoln  Building    •    New  York  17,  N.  Y.,  MU.  7-4242 

401   Georgia   Savings   Bank   Bldg.    •    Atlanta   3,  Ga., 

LAmar  2036 
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PROFESSIONAL  CARDS 

JANSKY  &  BAILEY 

:utive  Offices 

1735  De  Sales  St.,  N.  W. 
lies  and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
ihington,  D.  C.        ADams  4-2414 
Member  AFCCE  • 

JAMES  C.  McNARY 

Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE  * 

— Established  1926— 
PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.  MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE  * 

GEORGE  C  DAVK 

501-514  Munsey  Bldg.  STerling  3-0111 
Washington  4,  D.  C. 

Member  AFCCE  * 

—  

nmercial  Radio  Equip.  Co. 
fvereft  L.  Dillard,  Gen.  Mgr. 
E  NATIONAL  BLDG.       Dl.  7-1319 

WASHINGTON,  D.  C. 
3.  BOX  7037          JACKSON  5302 

KANSAS  CITY,  MO. 

Member  AFCCE  * 

A.  D.  RING  &  ASSOCIATES 

30  Years'  Experience  in  Radio 
Engineering 
MUNSEY  BLDG.          REPUBLIC  7-2347 
WASHINGTON  4,  D.  C. 

Member  AFCCE  * 

GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  Bldg.      National  8-7757 
Washington  4,  D.  C. 

Member  AFCCE  * 

Craven.  Lohnes  &  Culver 
MUNSEY  BUILDING    DISTRICT  7-8215 
WASHINGTON  4,  D.  C. 

Member  AFCCE  • 

FRANK  H.  MclNTOSH 

CONSULTING  RADIO  ENGINEER 
1216  WYATT  BLDG 
WASHINGTON,  D.  C. 
Metropolitan  8-4477 

Member  AFCCE  * 

RUSSELL  P.  MAY 

711  14th  St.,  N.  W.           Sheraton  Bldg. 
Washington  5,  D.  C.         REpublic  7-39S4 

Member  AFCCE  * 

WELDON  &  CARR 

Consulting 

Radio  &  Television 
Engineers 

Washington  6,  D.  C.            Dallas,  Texas 
1001  Conn.  Ave.       4212  S.  Buckner  Blvd. 

Member  AFCCE  * 

PAGE,  CREUTZ, 
GARRISON  &  WALDSCHMITT 

CONSULTING  ENGINEERS 

710  14th  St.,  N.  W.      Executive  3-5670 
Washington  5,  D.  C. 

Member  AFCCE  * 

REAR  &  KENNEDY 

(2  18th  St.,  N.  W.    Hudson  3-9000 
WASHINGTON  6,  D.  C. 

Member  AFCCE  * 

A.  EARL  CULLUM,  JR. 

CONSULTING  RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 

JUSTIN  6108 

Member  AFCCE  * 

GUY  C.  HUTCHESON 

P.  O.  Box  32               AR.  4-8721 
1100  W.  Abram 
ARLINGTON,  TEXAS 

ROBERT  M.  SILLIMAN 

John  A.  Moffet — Associate 
1405  G  St.,  N.  W. 

Republic  7-6646 
Washington  5,  D.  C. 

Member  AFCCE* 

LYNNE  C.  SMEBY 

'Registered  Professional  Engineer" 

1 1  G  St.,  N.  W.               EX  3-8073 
WASHINGTON  5,  D.  C. 

GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 

Quarter  Century  Professional  Experience 
Radio-Tele  vision- 
Electron  ics-Communications 
1610  Eye  St.,  N.  W.,  Wash.  6,  D.  C. 

Executive  3-12S0 — Executive  3-6861 
(Nights-holidays,  Lockwood  5-1819) 
Member  AFCCE  * 

WALTER  F.  KEAN 

AM-TV  BROADCAST  ALLOCATION 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 

WILLIAM  E.  BENNS,  JR. 
Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.  W.,  Wash.,  D.  C. 
Phone  EMerson  2-8071 
Box  2468,  Birmingham,  Ala. 
Phone  6-2924 

Member  AFCCE* 

ROBERT  L.  HAMMETT 

CONSULTING  RADIO  ENGINEER 
30  BANKERS  INVESTMENT  BLDG. 
5AN  FRANCISCO  2,  CALIFORNIA 
SUTTER  1-7545 

JOHN  B.  HEFFELFINGER 

815  E.  83rd  St.                 Hiland  7010 
KANSAS  CITY,  MISSOURI 

Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.          NA.  8-2698 
1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 

CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
4900  Euclid  Avenue 
Cleveland  3,  Ohio 
HEnderson  2-3177 

Member  AFCCE  * 

These  Engineers  .  .  . 

ARE  AMONG  THE 
FOREMOST 
IN  THEIR  FIELD 

QUALIFIED  ENGINEERING 

is  of  paramount  importance  in  get- 
ting your  station  (AM,  TV  or  FM) 
on  the  air  and  keeping  it  there 

IF  YOU 
DESIRE  TO  JOIN 
THESE  ENGINEERS 

in  Professional  card  advertising 
contact 

Broadcasting  •  Telecasting 

1735  DeSales  St.,  N.  W.,  Wash.  6,  D.  C. 

^^^^^^^^^^ 

SERVICE  DIRECTORY 

Custom-Built  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  D.  C. 
Lincoln  3-2705 

COMMERCIAL  RADIO 
MONITORING  COMPANY 

MOBILE  FREQUENCY  MEASUREMENT 
SERVICE  FOR  FM  &  TV 

Engineer  on  duty  all  night  every  night 
JACKSON  5302 
P.  O.  Box  7037         Kansas  City,  Mo. 

SPOT  YOUR  FIRM'S  NAME  HERE, 
To  Be  Seen  by  75,956*  Readers 
— among   them,   the  decision-making 
station  owners  and  managers,  chief 
engineers  and  technicians — applicants 
for  am,  fm,  tv  and  facsimile  facilities. 
*  1953  ARB  Projected  Readership  Survey 

TO  ADVERTISE  IN  THE 
SERVICE  DIRECTORY 

Contact 

BROADCASTING  •  TELECASTING 
1735  DESALES  ST.,  N.W.,  WASH.  6,  D.  C. 

Broadcasting   •  Telecasting 

f 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.   Checks  and  money  orders  only. 
Deadline:    Undisplayed — Monday  preceding  publication  date.    Display — Tuesday 
preceding  publication  date. 

Situations  Wanted  20<f  per  word — $2.00  minimum  •  Help  Wanted  25tf  per  word — 
$2.00  minimum 

All  other  classifications  30tf  per  word — $A.00  minimum  •  Display  ads  $15.00  per  inch 
No  charge  for  blind  box  number.    Send  box  replies  to 
Broadcasting  •  Telecasting,  1735  DeSales  St.  N.  W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance 
separately,  please).  All  transcriptions,  photos,  etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcast- 
ing •  Telecasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


Help  Wanted 


Managerial 


Sales  manager — Excellent  financial  opportunity 
with  growing  national  company.  Productive 
record  necessary  of  training  and  leading  men  in 
competitive  markets;  large  or  small.  Some  travel. 
Salary,  commission  and  traveling  expenses.  Chi- 
cago headquarters.    Box  207D,  B'T. 


Southern  daytimer  needs  working  manager  at 
once.  Needs  to  have  knowledge  of  all  phases  of 
radio  for  small  market.  Good  salary  and  bonus 
arrangement.  Apply  with  complete  details  in  first 
letter.  Box  357D,  B'T. 


Manager,  young,  ambitious  with  previous  sales 
and  managerial  experience  small  station,  for  a 
metropolitan  market.  Unusual  opportunity  for 
manager  metropolitan  market.  Box  359D,  B'T. 


Salesmen 


Salesman  immediately  with  at  least  five  years  of 
successful  selling  in  radio  for  only  music  and 
news  indie  in  major  midwest  market.  25%  com- 
mission with  opportunity  to  become  sales  man- 
ager. Box  352D,  B-T. 


Progressive  5,000  watt  fulltime  radio-television 
station  needs  young  hard  working  salesman  with 
experience.  Michigan  man  preferred.  Write  im- 
mediately. Commercial  Manager,  WLLS,  Lansing, 
Michigan. 


Fulltime  independent  kw  needs  experienced 
aggressive  salesman,  no  dreamers  or  floaters. 
Adequate  draw  against  fine  commission.  Send 
photo  and  background  letter  to  General  Man- 
ager, WITY,  Danville,  Illinois. 

Salesman  at  once,  man  or  woman.  25%  commis- 
sion, 5000  watt,  day  and  night.  WKNK.  Muske- 
gon, Michigan. 

Announcers 


Combo-program  director-morning  personality: 
Looking  for  strong  idea  man  with  enthusiasm 
for  infusing  new  life  into  bread-and-butter  side 
of  am-tv  operation  in  coastal  New  England  city. 
Must  also  anticipate  doing  personable  early 
morning  DJ  show.  Salary  and  talent.  Tempera- 
ment problems  and  drifters  not  considered.  Box 
859C.  B-T. 


Staff  announcer-news  writer.  Experienced  beat 
reporter  who  can  do  air  work  wanted  by  1000 
watt  daytimer  near  Chicago.  Personal  inter- 
view required.  State  age,  experience.  Box 
30D,  b.t\   


Humorous  DJ— "yock-it-up".  Actor's  delivery  on 
"one-liners"  and  quips.  Natural  flair  for  humor. 
Acting  experience.  Single.  Pa.,  N.  Y.,  Great 
Lakes  area.    Box  56D,  B«T. 


Salesman  or  announcers  with  1st  tickets.  West- 
ern Ohio.    Box  77D.  B-T. 


Combination  man,  first  class.  1  kilowatt,  direc- 
tional. Midwest.  Send  reply  and  tape  to  Box 
284D,  B.T. 


Good  all-around  announcer  needed  for  Central 
Pennsylvania  network  affiliate.  Base  plus  talent, 
congenial  co-workers.  Send  audition,  picture  and 
qualifications.  Box  333D,  B'T.   


Chief  announcer,  experienced;  must  take  part  of 
shift;  be  able  to  supervise  staff  of  five  and  suc- 
cessfully work  with  sales  department.  Independ- 
ent station  in  city  of  25,000.  Replies  must  include 
resume  of  experience,  picture,  references  and 
salary  expected.  Box  356D,  B'T. 


Announcer  or  program  director  with  first  phone. 
Also  announcer-salesman  for  independent  con- 
cert music  station  serving  Boston  area.  WCRB, 
Waltham,  Mass. 


Experienced  announcer  for  metropolitan  Wash- 
ington, D.  C,  area  independent.  Must  know  how 
to  get  results.  Send  tape  or  disc  and  complete 
resume  of  experience,  WPIK,  Alexandria,  Vir- 
ginia.   


Wanted:  Announcer,  independent,  news,  hillbilly, 
popular  race  shows,  40  hours.  Talent  play-by- 
play all  sports  high  school.  Baseball,  basketball, 
Mississippi  State  College.    Joe  Phillips,  WSSO, 

Starksville,  Mississippi. 


Help  Wanted— (Cont'd) 


Technical 


Ohio  network  affiliate  of  more  than  25  years' 
standing  has  opening  for  junior  engineer  with 
first  class  license,  age  21-30,  experience  unneces- 
sary but  desirable,  am-fm-tv  operation.  Only 
individuals  who  are  stable,  willing  and  interested 
in  their  work,  looking  for  permanent  employ- 
ment should  apply.  Furnish  complete  informa- 
tion, at  least  four  references,  and  salary  require- 
ments in  your  application.  Box  82D,  B'T. 


Vhf-tv  and  am  station  in  midwest  needs  experi- 
enced and  inexperienced  engineers  and  operators. 
Supply  data  on  experience,  education  and  snap- 
shot. Box  340D,  B'T. 


Chief  engineer — Montana's  most  modern  station. 
250  watts.  Network  affiliate.  Immediate  opennig. 
Fine  future  for  right  man  who  can  take  complete 
charge.  State  qualifications,  experience.  If  you 
can  announce  send  tape.  Contact  I.  A.  Elliot, 
Manager,  KATL,  Miles  City,  Montana. 


Combination  first  phone  and  announcer.  New 
building  and  new  equipment — excellent  living 
conditions.    KRIB,  Mason  City,  Iowa. 


First  phone  combo  man  with  car  needed  immedi- 
ately. Contact  P.  R.  Hurlbut,  WCSI,  Columbus, 
Indiana. 


Combo  man.  First  phone,  strong  on  engineering 
light  on  announcing.  250  watt  indie.  Good  liv- 
ing-working conditions.  Top  pay.  Y'all  come  .  .  . 
to  Fort  Payne,  Alabama.  Contact  George  Goth- 
berg,  WFPA.    Call  1400. 


Transmitter  engineer  for  summer  vacations  full 
time  starting  May  31  to  September  5.  Chance 
of  fulltime  employment  after  September  in 
television  construction.  Contact  WINR,  Bing- 
hamton,  New  York,  immediately. 


Opening  for  1st  class  engineer-announcer.  Good 
steady  job.  Send  qualifications  to  George  Merker, 
WRMN,  Elgin,  Illinois. 


1st  phone  engineer — $50. — 40  hours.  Time  and 
one-half  all  over  40.  WVOT,  Wilson,  N.  C. 


Production-Programming,  Others 


Good  local  newsman.  Progessive  news,  special 
events  minded  station.  Writing,  announcing 
ability  essential.  Besides  news  "know-how"  real 
newsman  will  have  eagerness  to  accept  challenges 
of  good  coverage.  Salary  open.  Good  working 
conditions,  opportunity.  Box  601C,  B'T. 


Experienced  man  or  woman  copywriter  for  large 
station  in  central  Indiana.  Send  full  details  and 
sample  copy.  Box  326D,  B'T. 


Journalism  graduates  attention.  Especially  M.  U. 
men.  We're  looking  for  a  radio  news  editor  with 
emphasis  on  local  coverage.  Latest  and  complete 
equipment.  Pleasant  community  and  working 
conditions — some  air  work  required.  Top  pay  for 
man  who  can  fill  the  bill.  Prefer  background, 
actual  radio  experience.  Apply  to  Box  374D,  B'T. 


Experienced  continuity  writer  —  preferably 
young  woman,  who  can  write  strong,  brisk  sales 
copy.  Good  salary,  good  future.  Send  sample 
copy,  photo  and  background  material  to  Program 
Director,  WFDF,  Flint,  Michigan. 


Television 


Help  Wanted 


Salesmen 


Excellent  opportunity  for  experienced  television 
time  salesman.  Rocky  mountain  empire  area. 
Send  complete  resume  and  recent  photo.  Box 
273D,  B.T. 


Alert  tv  time  salesman  in  a  well  established  vhf 
station  in  intermountain  west.  If  you  are  willing 
to  work  hard  in  a  community  offering  excellent 
living  conditions,  here  is  a  better  than  average 
salary  and  commission  job.  If  you  are  a  drifter, 
desk-sitter,  or  a  telephone-answerer,  don't  apply. 
This  is  a  top  job  and  we  want  a  top  man.  Box 
324D,  B-T. 


Help  Wanted— (Cont'd) 


Announcer 


Midwest  television  operation  needs  a  woman 
with  home  economics  and  cooking  school  back- 
ground to  replace  present  feature  personality 
who  is  leaving  the  staff  to  marry.  Must  be 
capable  of  planning  and  producing  five,  half-hour 
"Kitchen  Shows"  per  week  plus  doing  some 
commercial  announcements  for  food  processors 
and  producers.  Contact  Merritt  Milligan,  As- 
sistant Manager,  KHQA-TV,  Quincy,  Illinois  to 
arrange  for  interview  and  audition.  Send  pic- 
ture and  full  background  in  first  letter. 


Production-Programming,  Others,  etc. 


Need  experienced  producer-director,  capable 
handling  own  shows.  Details.  Write  complete 
qualifications.  Box  368D,  B'T. 


Vhf  station  going  on  the  air  July  1  needs  ex- 
perienced continuity  personnel.  Include  past  ex- 
perience, references  and  salary  requirements  in 
first  letter.  WISH-TV,  1440  N.  Meridian,  Indian- 
apolis 2,  Indiana. 


Situations  Wanted 


Managerial 


Mature  manager  available  immediately.  Stress 
sales  and  low  operating  cost.  Have  money  to 
invest  if  desired.  Box  193D,  B'T. 


See  what  sound,  honest  policy  can  do.  Let 
these  two  young  men  put  your  ailing  station  in 
the  black.    Box  329D,  B'T. 


Management  team.  Husband,  wife  take  complete 
charge  small  station.  Practical,  profit  conscious, 
mature,  experienced.  Go  anywhere,  prefer  S.  W., 
West,  Rocky  Mountains.  Would  lease  or  buy-in. 
Box  342D,  B'T. 


Having  successfully  stabilized  network  station  in 
small  competitive  eastern  market,  young  man- 
ager desires  expansion  of  potential  am/tv.  Ex- 
cellent references  plus  multiplicity  of  proven 
talents  accompany  this  person.  Integrity  and 
stability  he  demanded  in  building  present  station 
from  nucleus  of  characteristic  on  which  sound 
program  and  sales  policy  are  built.  Box  351D, 
B'T. 


Successful  combination  general  manager-com- 
mercial manager.  Nine  years  in  highly  competi- 
tive all-media  market  of  35,000  under  special  cir- 
cumstances. Desires  change.  Well  rounded  per- 
sonal experience;  programming;  result  producing 
advertising  ideas;  engineering  and  personnel 
management.  Large  volume  personal  selling.  Em- 
ployee training  in  efficient  methods.  Excellent 
references.  Prefer:  Arkansas,  Oklahoma,  Louisi- 
ana, Missouri  or  Texas.  For  contact  write  Box 
354D,  B-T. 


Manager,  presently  sales  and  promotion,  southern 
ABC  metropolitan.  Impressive  record  in  two  of 
top  five  markets  against  tv  competition.  Consider 
association,  aggressive  promotion  minded  station. 
New  England  or  middle  Atlantic  states  only. 
$10,000  plus.  Available  NARTB  Convention.  Box 
369D,  B'T. 


Young  station  manager-program  director-sales- 
man for  larger,  more  competitive  market.  14 
years  experience  all  phases  radio.  Some  tele- 
vision. College  graduate.  Aggressive!  Meticulous! 
Efficient!  Box  370D,  B'T. 


Successful  manager  of  250  watt  wants  bigger  town 
and/or  more  power.  Sells,  announces,  works. 
Money  maker.  Takes  money.  Box  376D,  B'T. 


Experienced  broadcaster,  owner,  manager,  sales, 
program,  engineering  in  all  phases  of  radio,  am- 
fm-tv,  twenty  years.  Offer  services  on  interim 
basis  to  any  station  that  needs  assistance.  Box 
381D,  B'T. 


Selling  manager.  Large  and  small  market  ex- 
perience. Good  background.  Excellent  refer- 
ences. Contact  Jim  Lawson,  1912  Arlington  Ave., 
Torrance,  California.  Telephone  Fairfax  8-1816. 


Salesmen 


Salesman-solid  producer,  clean,  personable,  40. 
Excellent  record  CM  and  GM.  Southern  inde- 
pendent preferred.  $100  against  commission. 
Your  inquiry  acknowledged.    Box  332D,  B'T. 


Announcers 


Baseball  announcer.  Seven  years  experience.  Fine 
voice,  best  of  references.  Box  341C,  B'T. 


Sports  announcer.  Due  to  unusual  situation  in 
"Major  League"  sports  market,  a  top-flight  sports 
broadcaster  is  available.  Specialist  in  baseball, 
football,  basketball,  plus  creative  sports  program. 
Veteran,  27  years  old,  family  man,  8  years'  expe- 
rience. Best  reference  is  current  employer.  Write 
Box  745C,  B'T. 


Situations  Wanted — (Cont'd) 


Situations  Wanted — (Cont'd) 


Situations  Wanted— (Cont'd) 


Newsman  wants  job  with  future.  Radio  or  tv. 
Available  immediately.    Box  173D,  B-T. 


Negro  DJ  wants  small  station,  tape,  ticket,  ref- 
erences, light  experience.  Box  182D,  B'T. 


Staff  announcer,  recent  broadcasting  school  grad- 
uate. Good  on  news,  DJ,  and  sports.  Married, 
veteran,  control  board.  No  experience.  Box 
189D,  B'T. 


Sports  director.  Experienced  in  all  phases  radio- 
television.  Employed.  Immediate  reply.  Box 
191D,  B'T. 


Combo  man — 3rd  class  permit,  college  graduate. 
Experience  light.  Can  do  play-by-play  football 
and  baseball.  Car,  can  travel.  Strong  news, 
sports,  commercials.  Box  224D,  B«T. 


News,  commercial,  DJ.  Recent  graduate  broad- 
casting school.  Board  work,  continuity.  Col- 
lege, interested  in  start  wherever  best  opportu- 
nity.   Box  321D,  B'T. 


Six  years  experience  radio-tv.  Desire  job  in 
California.    Now  employed.    Box  322D,  B'T. 


Permanent,  responsible,  diversified  duty  desired. 
7  years  experience  announcer,  news,  commercial, 
copy  and  sales.  Ex-engineer.  33,  family.  Box 
323D,  B'T. 


Top  morning  personality  now  employed  in  large 
eastern  metropolitan  city.  References.  Only 
top  stations  answer.    Box  325D,  B'T. 


News  and/or  sports.  6  years  solid  experience, 
all  phases.  Seeking  responsibility,  permanency. 
Box  331D,  B'T. 


Announcer.  First  class  license,  experienced. 
Northern  Ohio  or  vicinity  preferred.  Box  334D, 
B'T. 


Radio-television  announcer.  College  degree. 
Five  years  experience.  Presently  employed. 
Want  good  operation.  Twenty-nine  and  mar- 
ried.   Veteran.    Write  Box  335D,  B'T. 


Announcer,  DJ,  experienced  board  man,  strong 
on  news  and  commercial  copy,  desires  fulltime 
employment,  New  England,  Canada,  overseas. 
One  year's  experience.    Box  337D,  B'T. 


Ready  to  go  anywhere,  anytime  for  DJ,  staff 
announcer,  copywriter  spot.  Single,  intend  to 
work  hard  to  gain  experience,  not  money.  Great 
voice,  best  qualifications,  disc  on  request.  Grad- 
uate of  radio  school.    Box  338D,  B-T. 


Staff  am-tv.     6  years  experience.  Personality 

DJ.    Tripled  afternoon  commercial  time.  30th 

U.  S.  market.  Young  family  man.  Box  339D, 
B'T. 


Announcer-news,  commercials,  board,  disc.  Data 
and  photo  on  request.    Box  341D,  B'T. 


Ambitious,  announcer-DJ  with  pleasant  air  sell- 
ing voice  desires  to  further  career.  Formally  with 
midwest  independent.  East  only  please.  Box 
345D,  B'T. 


Summer  replacement.  Experienced,  versatile  an- 
nouncer attending  New  York  college.  3rd  phone. 
Tape,  disc.  Box  347D,  B'T. 


Announcer,  experienced  all  phases,  presently  em- 
ployed. Desires  relocate  California  permanently. 
Box  348D,  B'T. 


Top  personality  ultra  competitive  small  eastern 
market  desires  complete  assignment  in  sports 
and  special  events.  Excellent  experience,  refer- 
ences. Personal  presentation.  Box  349D,  B'T. 


Professional  staffer:  7  years  personality  dee  jay; 
newsman;  copywriter.  Competent,  dependable, 
mature.  Married.  Box  355D,  B'T. 


Announcer,  thoroughly  experienced  radio,  tele- 
vision. Mature,  adaptable.  Tape  or  interview. 
Box  362D,  B-T. 


Disc  jockey.  Married.  Thirty-three.  Easy,  re- 
laxed style.  Eleven  years  radio.  Tape  or  disc 
upon  request.  Box  367D,  B'T. 


Solid,  experienced,  commercial  announcer.  Dee- 
jay, news.  College-musical  background.  Hard- 
working, personable,  available,  veteran.  Best 
references.  Audition  tape,  picture.  Box  371D, 
B-T. 


Announcer,  18  years  experience,  any  type  an- 
nouncing except  sports  play-by-play.  Looking 
for  permanent  place  to  settle.  Record  shows  any 
type.  Available  immediately.  Box  375D,  B'T. 


Un  moment,  s'il  vous  plais !  Announcer  with  four 
years  experience  in  all  phases  of  independent 
and  network  operation.  Production  and  good 
taste  in  programming  is  my  goal.  New  England 
and  New  York  preferred.  Excellent  references. 
Merci!  Box  377D,  B'T. 


Announcer-DJ.  2y2  years  experience.  Ability, 
initiative  also  thorough  knowledge  of  music. 
Best  references,  seeking  permanent  position  with 
progressive  organization.  Married,  college.  Box 
378D,  B-T. 


Announcer,  light  experience.  Good  DJ,  news, 
sports.  Third  class  ticket.  Tape.  Box  379D,  B'T. 


Announcer,  light  experience.  DJ,  news,  sports, 
3rd  class  ticket.  Tape.  Box  380D,  B'T. 


Announcer-emcee.  Experienced.  Strong  DJ, 
news,  sports.  College  graduate,  single,  27.  Box 
382D,  B-T. 


Recent  Cambridge  Radio  graduate.  Seeks  good 
station.  Excellent  potentialities.  Baritone  voice, 
good  delivery,  DJ,  sports-newcaster.  Control 
Board.  Restricted  ticket.  Married,  27.  Travel, 
permanent  connections.  Box  383D,  B'T. 


Play-by-play  sports  man  with  10  years  experience 
looking  for  a  "break",  top-notch  dee  jay,  special 
events,  best  of  references.  Play-by-play  a  must. 
$85.  plus  talent.    Write  Box  385D,  B'T. 


Announcer,  DJ,  radio-television.  Employed. 
Married.  Locate  midwest,  east.  Roy  Boesch, 
136V2  South  Beech,  Centralia,  Illinois. 


News,  commercials,  DJ,  board.  Limited  experi- 
ence, ambitious,  car,  veteran.  Tape,  resume.  Joe 
Conte,  349  Prospect  Place  Brooklyn  38,  New  York. 
UL  7-0373. 


Six-month  experience.  Emphasis  —  DJ,  board. 
Veteran.  Charlie  Doll,  907  Clinton  Street,  Ho- 
boken,  New  Jersey. 


Well  experienced,  including  recent  Army,  mature 
announcer  looking  for  position  established  sta- 
tion. Keith  Griggs,  2927  S.  E.  80,  Portland,  Ore- 
gon. 


Desire  permanent  staff  announcing  position,  pre- 
ferably midwest.  Clear,  mature  commercial- 
news  voice;  pleasing  DJ.  University  background, 
year  experience.  Single,  31,  veteran.  Ability  with 
good  prospects;  available  immediately.  Charles 
May,  3619  Paseo,  Kansas  City,  Missouri.  Tele- 
phone Armour  5446. 


Experienced  announcer,  disc  jockey,  pleasing 
voice,  personality  tops.  3rd  class  ticket.  Bob 
McGuire,  962  Lorimer  Street,  Brooklyn  22,  New 
York. 


Experienced,  versatile  announcer.  Excellent  refr 
erences.  Seeking  progressive  station,  preferably 
south.  Harvey  Streu,  2831  Lakeview  Drive,  Min- 
neapolis, Minnesota. 


Can  you  use  a  man  with  over  3  years'  experience 
as  a  combination  announcer/engineer.  Seeks 
position  as  PD.  Has  first  ticket.  Tony  Vincent, 
80  Tropic  Street,  Jackson,  Ohio. 


Hillbilly  comedian  DJ.  Twelve  years  Grand  Ole 
Opry.  Third  class  ticket,  work  board.  Phone 
3-4951  or  Box  954,  Macon,  Ga. 


Technical 


Engineer,  have  1st  phone,  1  year  experience,  car, 
wants  to  locate  in  or  near  New  Jersey.  Box 
344D,  B'T. 


Transmitter  engineer,  first  class,  experienced,  de- 
sires permanent  position  near  Chicago.  Box  353D, 
B'T. 


Production-Programming,  Others 


Music  librarian,  experienced  in  programming  and 
production,  wants  permanent  position.  Will  han- 
dle some  copy,  general  office.  Travel  anywhere. 
Box  235D,  B'T. 


Trained,  reliable,  inexperienced.  Want  writing, 
promotion  etc.  Trained  continuity — some  an- 
nouncing, sales.  Salary  not  important — opportu- 
nity is.  Draft  free,  single,  car.  U.  S. -Alaska. 
Box  270D,  B.T. 


Continuity-special  events  writer.  Experienced, 
mature,  single,  male.  Top  drawer  copy,  easy- 
to-read,  easy-to-sell.  Imaginatively  developed 
special  events  tailored  to  commercial  tie-ins. 
References.    Box  328D,  B#T. 


Publicity-promotion.  Skilled  publicity  man-top 
New  York,  Hollywood  experience  (but  no  station 
experience)  to  help  station  secure  maximum  at- 
tention. Relocate.  Box  384D,  B'T. 


Music  programming,  continuity,  classical,  pops. 
Script  writing,  good  copy,  sound  effects.  Pro- 
gramming, sales.  Creative,  ambitious.  Want  op- 
portunity, experience.  Stanley  D.  Schneider,  220 
Pelham  Road,  New  Rochelle,  N.  Y. 


Television 


Situations  Wanted 


Managerial 


Seasoned  tv  station  executive  available.  Strong 
on  sales.  Top  references.  Box  282D,  B«T. 


Salesmen 


Experienced  tv  salesman  seeks  job  that  offers 
unlimited  opportunity.  Box  364D,  B'T. 


Announcers 


Radio/televison  personality,  DJ.  Seeks  creative 
opportunity  with  am/tv  operation.  Brochure, 
tape  on  request.  Box  360D,  B»T. 


Technical 


Tv  studio,  transmitter,  am,  fm  experienced,  first 
phone,  announcing  all  phases,  married,  veteran, 
age  27.    Box  327D,  B»T. 


Director  of  engineering  now  employed  this  capac- 
ity with  100  kw  vhf.  Experienced  in  all  phases 
from  building  design,  equipment,  planning  and 
purchase,  installation  and  personnel  training. 
Interested  relocating  permanently  in  progressive 
new  or  existing  operation.  Write  or  wire  Box 
361D,  B'T,  for  personal  interview. 


Engineer  experienced  in  am — trained  in  all  phases 
of  television  operations.  First  phone.  Box  373D, 
B-T. 


(Continued  on  next  page) 


NEED  an  H-BOMB  on  the  West  Coast 


(  meaning  Highpower) 


Invest  Counsel  Sales  Manage 

Distribute  Manage  Sell 

I'm  Tired  of  Retirement  

.  .  .  tired  of  fishing,  golfing,  puttering,  pulling  weeds  and  twiddling  my  thumbs.  After 
one  year  of  retirement,  I  am  ready  to  go  to  work.  Sold  my  100%  interest  in  KOWL, 
Santa  Monica,  March,  1953.  Prior  to  that  I  was  part  owner  and  sales  manager  of  WJKB. 
Detroit — as  salesman  and  sales  manger  of  KWK — WDGY — WTOL  for  27  years  I  had 
an  outstanding  record  in  radio. 

I'm  looking  for  a  deal  worth  a  minimum  of  $2000  per  month  whether  it  be  invest- 
ment, salary  or  commission.  During  the  convention  you  can  reach  me  at  the  Conrad 
Hilton  or  following,  at  my  home,  165  Ashdale  Avenue,  Los  Angeles  49,  California. 

Art  Croghan 


Situations  Wanted— (Cont'd) 


Wanted  to  Buy 


Production-Programming,  Others 


Transition  to  tv!  Experienced,  photogenic 
young  radio  producer,  five  years  "Information 
Specialist"  all  over  globe.  Wants  start  in  tele- 
vision any  capacity  .  .  .  newscaster,  announcer 
of  distinction.   Solid  references.   Box  283D,  B.T. 


Experienced  director  or  studio  technician  desires 
position  with  progressive  station.  References 
furnished.    Box  330D,  B#T. 


Production  supervisor,  program  director-nine 
years  radio  and  tv.  Interested  in  connection 
with  new  tv  station.  Reliable,  steady.  Excellent 
references.  Box  358D,  B»T. 


Production  manager.  Five  years  experience.  Net- 
work director,  agency  director  and  small  station 
experience.  Can  handle  switcher  and  cameras. 
Available  due  to  recent  staff  cut.  Box  372D,  B»T. 


For  Sale 


Stations 


Television 


West  Coast.  Indie.  1 
down.    Box  320D,  B»T. 


kw.    Exclusive.  $30,000 


Ask  for  our  free  list  of  good  radio  buys.  Jack 
L.  Stoll  &  Associates,  4958  Melrose  Ave.,  Los 
Angeles  29,  Calif. 


Radio  and  television  stations  bought  and  sold. 
Theatre  Exchange,  Licensed  Brokers,  Portland 
22,  Oregon. 


Equipment,  etc. 


Gates  250  C-l  transmitter;  RC-11  Raytheon  con- 
sole; Raytheon  limiter  RL-10  and  RCA-66B  mod- 
ulation monitor.  All  for  $1,300.00.  Box  180D,  B»T. 


300-ft.  Blaw-Knox  H-40  heavy  duty  tv  tower.  In 
storage,  never  erected.  Box  346D,  B»T. 


RCA  BTF-3B  3kw  fm  transmitter  102.7  mc,  1947. 
Good  condition.  600  ft.  3Va  inch  Andrew  type 
425  transmission  line  and  fittings.  Collins  side 
mount  ring  type  antenna,  4  bay.  Andrew  de- 
hydrator.  Doolittle  fm  frequency  and  modula- 
tion monitor.  Best  offer.  F.O.B.  Fort  Dodge. 
Available  for  inspection.  Ed  Breen,  KVFD,  Fort 
Dodge,  Iowa. 


2  type  FTR  7C26  tubes,  one  with  100  hours,  one 
300  hours.  $150.  takes  both.  WAKE,  Greenville, 
S.  C. 


349  foot  Truscon  tower  with  base  insulator,  type 
C.  Recently  painted.  Readv  to  ship  out  August 
15.  Make  offer.  Contact  WCAW,  Charleston,  West 
Virginia.  Post  Office  Box  2791.  Telephone  3-7503. 

There's  money  in  fm.  You  buy  specialized  re- 
ceivers from  us  and  we  help  you  make  money 
with  them.  Write  Ed  Wheeler,  WEAW  Evanston, 
Illinois,  or  see  him  at  NARTB  Convention. 


RCA  WX-2C  field  intensity  meter.  Wire  price  im- 
mediately. Radio  station  WFIG,  Sumter,  S.  C. 


No  longer  needed,  guaranteed  excellent  condi- 
tion shipped  post-paid  and  insured.  1.  General 
Radio  type  1170-A  frequency  and  modulation 
monitor  97.7  mc.  $700.00.  2.  Presto  T.L.-10  tape 
drive  7'/2  and  15.  $95.00.  3.  RCA  type  BE-1A 
variable  line  equalizer.  $95.00.  4.  Westinghouse 
FM-1  transmitter  1-kw  97.7  mc.  Low  bidder 
gets  it.    WISR,  Paul  Rex,  Butler,  Pennsylvania. 


RCA  modulation  monitor,  type  66A.  Make  offer. 
A-l  condition.  Radio  Station  WONW,  Defiance, 
Ohio. 


One  REL  model  #707  st.  link  transmitter  and  re- 
ceiver complete  with  dipole  dishes  gain  500. 
940.5  megacycles  original  cost  $4,000.00.  Make  us 
an  offer,  WOPI,  Inc.,  Bristol,  Tennessee. 


Commercial  crystals  and  new  or  replacement 
broadcast  crystals  for  Bliley,  Western  Electric, 
RCA  holders,  Conelrad  frequencies,  crystal,  re- 
grinding  etc.,  fastest  service.  Also  monitor  and 
frequency  measuring  service.  Eidson  Electronic 
Co.,  Temple,  Texas.  Phone  Prospect  3-3901. 


Noise  and  distortion  set,  B  &  W  audio  oscillator 
#200  and  distortion  meter  #400,  guaranteed 
factory  new  condition,  priced  $225.00.  for  the 
pair.    Frank    Keegan,   P.O.    Box   5,  Memphis, 

Tennessee. 


Stations 


100-watt  day,  going  station,  cp's  or  grants — in 
Mississippi,  Arkansas,  northern  Louisiana  or 
southeastern,Tennessee.  Box  366D,  B»T. 

1000  watt  daytime  near  large  city  in  west  of 
southeast.  Rev.  George  A.  Gaines,  Garden  Grove, 
California. 


Equipment,  etc. 


FM  antenna,  Collins  or  Andrew.  Low  end  of 
band.    Box  201D,  B»T. 

5000  watt  transmitter  or  amplifier.  State  model, 
make,  date  purchased,  general  condition  and 
price.    Box  257D,  B»T. 

FM  antenna  2  or  4  bay  G.E.  or  other  for  104.7 
mc  and  coaxial  line.  Also  Western  Electric 
limiter  amplifier.    Box  264D,  B.T. 

Cash  for  5kw  am  transmitter.  Please  airmail 
details,  availability,  Box  279D,  B.T. 


One  Western  Electric  KS-7596  high  voltage  trans- 
former, for  355-D1  transmitter.  Box  343D,  B«T. 


1  kw  and  5  kw  am  transmitters.  Give  make,  age 
and  price.  Write  Box  350D,  B-T. 


We  are  interested  in  1,  3,  5,  and  lOkw  trans- 
mitters, both  fm  and  am.  Please  specify  manu- 
facturer, model  number,  age,  condition  in  detail 
and  price.  Amber  Engineering  Company,  393 
Greenwich  Street,  New  York  13,  N.  Y. 


Used  camera  chain  wanted  for  instructional  pur- 
poses. Northwest  Broadcasting  School,  527  S.W. 
12th,  Portland,  Oregon. 


Instruction 


FCC   operator   license   quickly.  Individualized 

instruction  correspondence  or  residence.  Free 
brochure.  Grantham,  6064  Hollywood  Blvd..  Hol- 
lywood, California. 


Miscellaneous 


Professional  television  cameras  and  crews  for 
remote  or  studio  use.  Universal  Broadcasting 
Service,  2193  Commonwealth  Ave.,  Boston  35, 
Mass. 


Television 


Help  Wanted 


Salesmen 


TWO  TV  SALESMEN 

Southern  Major  Market  VHF  sta- 
tion needs  two  salesmen  immedi- 
ately. Good  salary  and  bonus 
arrangement.  Excellent  opportu- 
nity for  5  figure  income.  Prefer 
Southern  or  Southwestern  men. 
Send  full  details  first  letter.  Re- 
plies held  in  strictest  confidence. 

Box  365D,  B.  T. 


Situations  Wanted 


Announcer 


ANNOUNCER-DEEJAY 

Smooth,  relaxed  news  and  personality  DJ  for 
morning  or  afternoon  record  shows.  No  punch  ! 
Currently  employed  top-rated  major-market 
middle  Atlantic's  leading  independent  station. 
Wants  permanent  Northeast  location  preferably 
within  200  miles  of  New  York.  College  graduate, 
2ri,  married,  veteran. 

Box  336D,  B«T. 


Situations  Wanted 


TV  ENGINEER 

Experienced  TV  Engineer  with  thorough 
knowledge  of  TV  Studio  and  Transmitter 
operations.  College  with  graduate  credits. 
Will  supply  the  best  personal  and  profes- 
sional references.  Available  for  Chief  or 
Supervisory  position.    Box  363D,  B«T. 


For  Sale 


Equipment 


FOR  SALE 

RCA  TG-1A  Sync  Generator,  TS-10A 
Switcher,  TK-20D  Film  Camera,  (2)  TP- 
16D  Projectors,  Spindler  &  Sauppe  Auto- 
matic Slide  Projector  and  other  TV 
equipment  used  only  short  time  and  now 
priced  for  quick  sale.  Call  or  write  C.  B. 
Persons,  Station,  WEBC,  Duluth,  Minne- 
sota. 


TOWERS 

RADIO — TELEVISION 

Antennas — Coaxial  Cable 

Tower  Sales  &  Erecting  Co. 
6100  N.  E.  Columbia  Blvd., 
Portland  11,  Oregon 


Wanted  to  Buy 


Equipment 


WANT  TO  BUY 

One  or  two  complete  used 
image-orth  field  camera 
chains  and  complete  micro- 
wave unit. 

KS WO-TV    Lawton,  Okla. 


Miscellaneous 


THE  BEST  IN  COMPLETE 

ERECTION  OF  TOWERS 

ANTENNA  LIGHTS  CO-AX  CA8LE 

WRITE       CAit  WIRE 

J.  M.  HAMILTON  &  COMPANY 

PAINTING       ERECTION  MAINTENANCE 

YEARS  OF  EXPERIENCE 
Box  2432,  Tel:  4-2115,  Gastor.ia,  N.  C. 


Employment  Service 


BROADCASTERS 
EXECUTIVE  PLACEMENT  SERVICE 

Executive   Personnel  for  Television  and  Radio 
Effective  Service  to  Employer  and  Employee 
Howard  S.  Frazier 
TV  &  Radio  Management  Consultants 
708  Bond  Bldg.,  Washington  5,  D.  C. 


PERSONNEL  PROBLEMS? 

We  render  a  complete  and  confidential  service 
to  Radio  &  TV  Stations  (near  and  far)  as  well 
as   Program  Producers. 

Griffin  &  Culver  Personnel  (Agency) 

280  Madison  Ave.,  New  York,  N.Y.  ORegon  9-2690 
Paul    Baron,   Dir.,   Radio   TV   and   Film  Div. 

Resumes  welcomed  from  qualified  people. 


FOR  THE  RECORD 


(Continued  from  page  126) 

KPIX  (TV)   San  Francisco,  Calif.— KPIX  Inc. 

seeks  voluntary  transfer  of  control  to  Westing- 
house  Electric  Corp.  through  sale  of  all  stock  by 
Wesley  I.  Dumm,  R.  C.  D.  Bell.  Franklin  Dumm, 
Philip  G.  Laskey,  George  Hughes,  and  The  As- 
sociated Bcstrs.  Inc.  (KFSO  San  Francisco).  As- 
sociated Bcstrs.,  owned  by  Wesley  Dumm,  sells 
its  71%  interest  for  81,775  shares  of  Westinghouse 
common  stock,  par  value  of  $12.50  per  share. 
Remaining  four  stockholders  sell  their  29%  in- 
terest for  $435,000  and  24,536  shares  of  common 
stock.    Filed  Mav  10. 

KSFO  San  Francisco,  Calif. — The  Associated 
Bcstrs.  Inc.  seeks  voluntary  assignment  of  license 
to  San  Francisco  Bcstrs.  Inc.  No  consideration  in- 
volved as  Mr.  Wesley  I.  Dumm  is  sole  owner. 
Associated  has  sold  71%  of  KPIX  (TV)  San  Fran- 
cisco to  Westinghouse  Electric  Corp.  Filed  May  10. 

KCBQ  San  Diego,  Calif. — Charles  E.  Salik  seeks 
voluntary  assignment  of  license  to  KCBQ,  Inc. 
for  $250,000.  Principals  include  President  Stanley 
W.  Schultz  (25%);  Vice  President  Timothy  D. 
Parkman  (25%);  Secretary  Elizabeth  Ann  R. 
Parkman  (25%),  and  Treasurer  Alice  M.  Schultz 
(25%).  Principals  are  owners  of  KPUX  Glendate, 
Ariz.  Filed  May  10. 

KSTT  Davenport,  Iowa — Davenport  Bcstg  Co. 
seeks  transfer  of  control  to  A.  M.  McGregor  and 
L.  F.  Whalen  through  purchase  of  51%  interest 
from  Hugh  R.  Norman  for  $53,362.  Company  re- 
deems Mr.  Norman's  48  shares  of  preferred  stock 
for  $4,800.  Principals  will  now  include  Arthur 
Malcolm  McGregor  (69.63%),  Ingram  Frances 
Whalen  (16.71%),  and  John  McGregor  (13.66%). 
Filed  May  6. 

WARE  Ware,  Mass. — Central  Bcstg.  Corp.  seeks 
voluntary  transfer  of  control  to  H.  Scott  Kilgore 
through  sale  of  all  stock  by  John  B.  Poor  for 
$43,666.  Mr.  Poor  is  director  and  general  counsel 
of  General  Teleradio  Inc.  and  must  sell  because 
of  multiple  ownership  rule.  Mr.  Kilgore  is  owner 
WKXL  Concord,  N.  H.,  vice  president-stockhold- 
er WGAW  Gardner,  Mass.,  and  applicant  for  new 
am  station  at  Plymouth,  Mass.   Filed  May  6. 

WAZF  Yazoo  City,  Miss. — WAZF  Inc.  seeks  vol- 
untary transfer  of  control  to  E.  O.  Roden,  W.  I. 
Dove  and  G.  A.  Pribbenow  through  sale  of  all 
stock  for  $40,000.  Principals  include  E.  O.  Roben 
(50%),  owner  WBIP  Booneville.  Miss.,  30%  owner 
WTUP  Tupelo,  Miss.,  and  62%  owner  Union  News 
Inc.,  Jasper,  Ala.,  newspaper;  W.  I.  Dove  (17%), 
40%  owner  WTUP  and  36%  owner  Union  News 
Inc.,  and  G.  A.  Pribbenow  (33%),  loan  company. 
Filed  May  6. 

KOIN-AM-FM  Portland,  Ore.— Mt.  Hood  Radio 
&  Tv  Bcstg.  Corp.  seeks  voluntary  transfer  of 
50%  interest  by  Samuel  I.  and  Mitzi  E.  Newhouse 
to  Central  New  York  Bcstg.  Corp.  WSYR-AM- 
TV  Syracuse  for  $556,500.  WSYR  is  owned  by  the 
Newhouse  family.   Filed  May  7. 

WMAJ  State  College,  Pa. — Centre  Bcstg.  Inc. 
seeks  involuntary  transfer  to  control  to  County 
National  Bank  at  Clearfield,  and  W.  K.  Ulerich, 
executors  and  trustees  of  the  estate  of  Richard  J. 
Kennard  (38%),  deceased.  Mr.  Ulerich  individ- 
ually owns  38%.   Filed  May  6. 

WKDA  Nashville,  Tenn. — A.  G.  Beaman  and  T. 
B.  Baker  Jr.  d/b  as  Capitol  Bcstg.  Co.  seeks  vol- 
untary transfer  of  control  to  Capitol  Bcstg.  Co. 
through  sale  of  all  stock  for  $312,500.  Principals 
include  President-Treasurer  John  W.  Kluge 
(73%),  president-majority  stockholder  WGAY 
Silver  Spring,  Md.,  and  KXLW  Clayton,  Mo.; 
secretary-treasurer-25%  stockholder  WLOF  Or- 
lando, Fla.,  and  treasurer-stockholder  Mid- 
Florida  Tv  Corp.,  applicant  for  new  tv  station 
at  Orlando;  Vice  President-Secretary  Harvey  L. 
Glascock;  Elmer  G.  Otten  (7%);  Leopold  Peavy 
(10%),  and  John  O.  Hedden  (10%).  Filed  May  4. 

WRAP  Norfolk,  Va.— Rollins  Bcstg.  Inc.  seeks 
voluntary  assignment  of  license  to  Cy  N.  Blu- 
menthal  for  $55,000.  Mr.  Blumenthal  is  vice 
president-1/3  owner  WCAN-AM-TV  Milwaukee, 
Wis.,  and  treasurer-39%  stockholder  WARL-AM- 
FM  Arlington.  Va.  Sale  is  contingent  upon  FCC 
approval  of  Rollins  purchase  of  WCAV  there. 
Rollins  operates  WRAD  Radford,  Va.,  WJWL, 
Georgetown,  Del.,  WNJR  Newark,  N.  J.,  WAMS 
Wilmington,  Del.,  permittee  of  WHRN  (TV)  Do- 
ver, Del.,  and  applicant  for  new  am  station  at  In- 
dianapolis, Ind.  Filed  May  5. 

WCAV  Norfolk,  Va.— Cavalier  Bcstg.  Corp. 
seeks  voluntary  transfer  of  control  to  Rollins 
Bcstg.  Inc.  through  sale  of  all  stock  for  $20,000. 
President  O.  Wayne  Rollins  and  Vice  President 
John  W.  Rollins  individually  purchase  the  out- 
standing accounts  for  $70,000.  Rollins  Bcstg. 
operates  WRAD  Radford,  Va.,  WJWL  George- 
town, Del.,  WNJR  Newark,  N.  J.,  WAMS  Wil- 
mington, Del.,  permittee  of  WHRN  (TV)  Dover, 
Del.  and  applicant  for  new  am  station  at  In- 
dianapolis, Ind.  Rollins  has  sold  WRAP  Norfolk, 
subject  to  FCC  approval.  Filed  May  5. 


Hearing  Cases 


OTHER  ACTIONS 

WSLA   (TV)   Selma,  Ala.— Deep   South  Bcstg. 

Co.  FCC  denied  petition  requesting  change  of 
call  letters  to  WBAM-TV  (Deep  South  operates 
am  station  WBAM  Montgomery,  Ala.)  as  contrary 
to  Commission  policy  which  restricts  such  use 
of  common  call  letters  to  dual  operation  in  same 
city.  Tv  station  operates  on  ch.  8.  Action 
May  12. 


Am  Standards:  The  first  major  step  to  incor- 
porate standards  of  good  engineering  practice 
concerning  am  broadcast  stations  into  Subpart 
A  of  Part  3  of  the  Rules  Governing  Radio  Broad- 
cast Services  was  contemplated  in  Notice  of  Pro- 
posed Rule  Making.    Action  May  6. 

Little  Rock,  Ark. — Vhf  ch.  11  proceeding.  By 
Order,  the  Commission  denied  petition  filed  Sept. 
2,  by  Arkansas  Television  Co.,  Little  Rock,  Ark., 
seeking  enlargement  of  hearing  issues  with  re- 
spect to  comparative  engineering  proposals  in 
the  proceeding  involving  its  application  and  that 
of  Arkansas  Telecasters  Inc.,  North  Little  Rock, 
for  new  tv  station  on  ch.  11. 

By  Memorandum  Opinion  and  Order,  the  Com- 
mission granted  a  petition  filed  Aug.  24,  by 
Arkansas  Telecasters  Inc.,  for  enlargement  of 
hearing  issues  in  above-mentioned  proceeding  and 
added  issue  to  determine  whether  considerations 
with  respect  to  Sec.  307(b)  of  the  Communication 
Act  are  applicable  in  this  proceeding,  and,  if  so, 
whether  a  choice  between  the  applications  can 
be  reasonably  based  thereon,  and,  if  so,  whether 
a  grant  to  one  or  the  other  applicant  would  pro- 
vide the  more  fair,  efficient  and  equitable  dis- 
tribution of  television  service  to  the  communities 
involved.   Action  May  6. 

Little  Rock,  Ark. — Vhf  ch.  11  proceeding.  By 
Order,  the  Commission  denied  petition  filed  Oct. 

I,  by  Arkansas  Telecasters  Inc.,  seeking  review 
and  reversal  of  an  examiner's  ruling  of  Sept.  28, 
denying  its  petition  for  leave  to  amend  its  appli- 
cation to  specify  a  different  transmitter  site,  in 
above-mentioned  proceeding. 

By  Order,  the  Commission  denied  a  petition 
filed  Sept.  30,  by  Arkansas  Television  Co.  seeking 
review  and  reversal  of  that  part  of  an  examiner's 
ruling  of  Sept.  28,  granting  petition  by  Arkansas 
Telecasters  Inc.,  for  leave  to  amend  its  applica- 
tion regarding  studio  location,  in  the  above- 
mentioned  proceeding.  Action  May  6. 

Paducah,  Ky. — Vhf  ch.  6  proceeding.  By  mem- 
orandum Opinion  and  Order,  the  Commission 
affirmed  a  ruling  of  an  examiner  which  denied 
a  motion  of  Paducah  Newspapers  Inc.,  to  strike 
certain  supplementary  information  regarding 
operating  staff  filed  by  Columbia  Amusement  Co. 
in  proceeding  involving  these  two  applications 
for  a  new  tv  station  to  operate  on  ch.  6  in 
Paducah,  Ky.  Commissioner  Doerfer  dissented. 
Action  May  6. 

Charlotte,  N.  C. — Vhf  ch.  9  proceeding.  FCC,  by 
memorandum  opinion  and  order  ordered  the 
proceeding  involving  applications  of  WSOC,  Pied- 
mont Electronics  and  Fixture  Corp.  and  Caro- 
linas'  Tv  Corp.  for  new  tv  station  on  vhf  ch.  9 
in  Charlotte  be  remanded  to  the  hearing  exam- 
iner with  instructions  that  the  hearing,  which 
had  been  stayed  pending  Commission  review  of 
examiner's  rulings  relating  to  points  of  reliance, 
be  resumed  promptly  and  with  further  hearing 
conferences,  if  any,  to  be  ordered  by  the  ex- 
aminer only  if,  in  his  judgment,  in  light  of  the 
views  expressed  in  the  Memorandum  Opinion 
and  Order,  such  conferences  would  enable  the 
parties  to  narrow  the  issues  and  reach  such 
agreements  as  would  conduce  to  the  prompt 
dispatch  of  the  hearing.  Comr.  Hennock  con- 
curred and  issued  separate  view.  Action  May  7. 

Miami,  Fla. — Vhf  ch.  7  proceeding.  By  Mem- 
orandum Opinion  and  Order  the  Commission 
ordered  the  proceeding  involving  applications  of 
Biscayne  Television  Corp.,  East  Coast  Television 
Corp.,  The  South  Florida  Television  Corp.,  and 
Sunbeam  Television  Corp.,  for  new  tv  station  on 
ch.  7  in  Miami,  Fla.,  be  remanded  to  the  hearing 
examiner  with  instructions  that  the  hearing, 
which  had  been  stayed  pending  Commission  re- 
view of  an  examiner's  rulings  relating  to  points  of 
reliance,  be  resumed  promptly  and  with  further 
hearing  conferences,  if  any,  to  be  ordered  by  the 
examiner  only  if,  in  his  judgment,  in  light  of  the 
views  expressed  in  the  Memorandum  Opinion 
and  Order,  such  conferences  would  enable  the 
parties  to  narrow  the  issues  and  reach  such 
agreements  as  would  conduce  to  the  prompt 
dispatch  of  the  hearing.  Comr.  Hennock  con- 
curred and  issued  separate  view.  Action  May  7. 

WISP  Kinston,  N.  C— Citizens  Bcstg.  Co.  FCC 
designated  for  hearing  application  of  WISP  to 
increase  power  from  100  to  250  w  on  1230  kc,  U, 
in  a  consolidated  proceeding  with  application 
of  Port  Bcstg.  Co.,  for  new  station  in  Wilming- 
ton, N.  C,  for  the  same  facilities;  said  hearing 
to  commence  on  May  11;  ordered  that  issues  5 
and  6  referring  to  WISP's  application  be  made 
issues  in  Docket  10749,  and  made  WFAI  Fayette- 
ville,  N.  C,  a  party  to  this  proceeding.  Action 
May  12. 

Providence,  R.  I. — Vhf  ch.  12  protest.  The  Com- 
mission announced  its  Order  denying  petition 
filed  April  21,  by  Channel  16  of  Rhode  Island 
Inc.  (WNET  (TV)  ch.  16),  Providence,  R.  I.,  seek- 
ing review  and  reversal  of  an  examiner's  ruling 
of  April  16,  which  granted  motion  by  Cherry  and 
Webb  Bcstg.  Co.  to  strike  "Ultimate  Findings  of 
Fact"  from  the  Findings  of  Fact  filed  by  Channel 
16  after  hearing  in  the  proceeding  involving  ap- 
plications of  Cherry  and  Webb  for  construction 
permit  for  new  tv  station  on  ch.  12  in  Providence 
and  for  special  temporary  authorization.  Com- 
missioner Hennock  issued  a  dissenting  opinion. 
Action  May  7. 

Tv  Allocation — FCC  ,  completed  March  11  rule 
making  by  assigning  ch.  21  (plus)  for  commer- 
cial use  at  Huntington,  Ind.  and  ch.  53  (plus)  for 
commercial  use  at  Fitzgerald,  Ga.  Action  May  6. 

Tv  Allocation — By  Report  and  Order,  the  Com- 
mission finalized  proposed  rule  making  of  March 

II,  and  changed  the  assignment  of  tv  ch.  5  at 
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today. 
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Weston,  W.  Va.,  from  commercial  to  non-commer- 
cial educational.  This  makes  251  tv  channels  now- 
reserved  for  education.  Action  May  6. 

Tv  Assignments Uhf  ch.  35.  By  Report  and 
Order,  the  Commission  finalized  proposed  rule 
making  of  March  17  and  assigned  ch.  35  to  the 
Albany-Schenectady-Troy,  N.  Y.  area,  in  lieu  of 
that  channel's  present  assignment  to  Schenec- 
tady. Comr.  Hennock  dissented.  This  change  will 
become  effective  30  days  after  publication  in  the 
Federal  Register.   Action  May  12. 

Arlington,  Grand  Prairie,  Dallas,  Tex. — FCC 
designated  for  hearing  applications  of  Mid-Cities 
Bcstrs.  and  Jesse  Mae  Cain,  each  seeking  new 
am  station  on  1220  kc  250  w,  D;  and  that  of  KLIF 
to  change  operation  on  1190  kc  from  1  kw,  5  kw- 
daytime,  DA-N,  U,  to  1  kw,  50  kw-daytime,  DA-2, 
U;  further  ordered  that  in  event  Trinity  is  pre- 
ferred, its  application  will  be  held  in  pending  file 
until  final  decision  concerning  daytime  skywave 
interference.    Action  May  12. 

Point  Pleasant,  Spencer,  W.  Va. — Hi  Kinco 
Bcstrs.,  Ohio  Valley  on  the  Air  Inc.  FCC  desig- 
nated for  competitive  hearing  application  for  new 
am  stations  on  1590  kc  1  kw  daytime.  Action 
May  12. 

Hearing  Calendar  .  .  . 

May  17 

Clarksburg,  W.  Va. — Vhf  ch.  12,  argument  be- 
fore the  Commission  en  banc — WBLK,  Clarksburg 
Pub.  Co.,  Chief  Broadcast  Bureau. 

Hartselle,  Ala. — New  am,  860  kc,  further  hearing 
before  Examiner  James  D.  Cunningham — Dorsey 
Eugene  Newman,  WERD  Atlanta,  WDMG  Douglas, 
Ga.,  WAMI  Opp,  Ala. 

Milwaukee,  Wis. — Vhf  ch.  12,  further  hearing 
conference  before  Examiner  Herbert  Sharfman — 
WEMP,  WFOX,  Milwaukee  Area  Telecasting 
Corp.,  Kolero  Telecasting  Corp. 

Huntington,  W.  Va. — Vhf.  ch.  13,  further  hearing 
before  Examiner  John  B.  Poindexter — WHTN, 
WPLH. 

Daytona  Beach,  Fla.— Vhf  ch.  2,  before  Ex- 
aminer H.  Gifford  Irion— WNDB,  WMFJ. 

May  18 

Esterville,  Iowa — before  Examiner  Herbert 
Sharfman — KLIL,  KROC  Rochester,  Minn.,  KFGT 
Fremont,  Neb. 

May  19 

Miami  Beach,  Fla.— Vhf  ch.  10,  further  hearing 
before  Examiner  Herbert  Sharfman — WKAT,  L. 
B.  Wilson.,  North  Dade  Video  Inc.,  Public  Serv- 
ice Television  Inc. 

May  20 

Omaha,  Neb. — Vhf  ch.  7,  further  hearing  be- 
fore Examiner  Isadore  A.  Honig — KFAB,  Herald 
Corp. 

Akron,  Ohio — before  Examiner  Elizabeth  C. 
Smith— WCUE. 

May  21 

Irwin-Pittsburgh,  Pa.— Vhf  ch.  4,  before  Ex- 
aminer Elizabeth  C.  Smith— KQV,  WCAE,  WLOA, 
Wespen  Television  Inc.,  Irwin  Community  Tele- 
vision Co. 

Rule-Making  Petitions  .  .  . 

4-29-54 — Lexington  Ky.,  American  Bcstg.  Corp. 

— Motion  to  dismiss  opposition  to  petition  of 
WSM  Inc.  filed  for  American  Bcstg.  Corp  (Sec 
3.606,  3.610(a)(1)  &  Fig.  1,  Appendix  1). 

4-  30-54 — Norfolk,  Va.,  Commonwealth  Bcstg. 
Co.— Opposition  to  Petition  for  Assigning  ch  13 
to  Princess  Anne,  Va.,  filed  for  Peninsular  Bcstg. 
Corp.   (Sec.  3.606). 

5-  3-54— Lexington,  Ky.,  American  Bcstg.  Corp. 
— Opposition  to  Petition  to  amend  Sec.  3  606 
table  of  assignments  &  Sec.  3.610,  separation  & 
boundary  line  between  Zones  I  and  II  filed  for 
WHAS  Inc.  (Sec.  3.606,  3.610(a)  (1>  &  Fig  1 
Appendix  1) 


Routine  Roundup  . 


May  10  Applications 

ACCEPTED  FOB  FUELING 
License  for  CP 

KLAM  Cordova,  Alaska — Northern  Light  Bcstg. 
Corp. — License  to  cover  construction  permit 
(BP-9038,)  as  modified  which  authorized  new 
standard  broadcast  station  (BL-5296). 

WFKN  Franklin,  Kyv  L.  L.  Valentine,  and  H.  H. 
Ogles  d/b  as  Franklin  Bcstg.  Co.— License  to 
cover  construction  permit  (BP-8937)  as  modified 
which  authorized  a  new  standard  broadcast 
station  (BL-5239). 

KWOC  Poplar  Bluff,  Mo.  Poplar  Bluff  Bcstg. 
Co. — License  to  cover  construction  permit  (BP- 
9005)  which  authorized  change  from  directional 
antenna  DA-2  to  directional  antenna  night  only 
(DA-N)  (BL-5288). 

WSIG  Mt.  Jackson,  Va.,  Richard  Field  Lewis 
Jr. — License  to  cover  construction  permit  (BP- 
8869)  which  authorized  new  standard  broad- 
cast station  (BL-5292). 

WSGN-FM  Birmingham,  Ala.,  Jemison  Bcstg. 
Co., — License  to  cover  construction  permit  (BPH- 
1928)  which  authorized  changes  in  licensed 
stations  (BLH-962). 

Renewal  of  License 

WJVB  Jacksonville  Beach,  Fla.,  Jacksonville 
Beach  Bcstg.   Co.— (BR-1537). 

WTNJ  Trenton,  N.  J.,  WO  AX  Inc.— (BR-186). 

WLFH  Little  Falls,  N.  Y.,  Rock  City  Bcstrs.— 
(BR-2725). 

WDLO  Port  Jervis,  N.  Y.,  Port  Jervis  Bcstg. 
Co.— (BR-2874). 

WCVI  Connellsville,  Pa.,  Connellsville  Bcstrs., 
Inc.— (BR-1550). 

WIKK  Erie,  Pa.,  Community  Service  Bcstg. 
Co.,— (BR-2098). 

WKVA  Lewistown,  Pa.,  Central  Pennsylvania 
Bcstg.  Co.— (BR-2390). 

KEDO-FM  Ontario,  Calif.,  Mrs  Jerene  Appleby 
Harnish,  et  el  partnership  d/b  as  The  Daily 
Report  Co.,— (BRH-96). 

WRNY-FM  Rochester,  N.  Y.,  Rochester  Bcstg. 
Co.— (BRH-473). 

WSAN-FM  Allentown,  Pa.,  B.  Bryan  Mussel- 
man  et  el  d/b  as  Lehigh  Valley  Bcstg.  Co. — 
(BRH-354). 

WPPA-FM  Pottsville,  Pa.,  A.  V.  Tidmore  tr/as 
Pottsville  Bcstg.  Co.— (BRH-286). 

Remote  Control 

ROSY  Texarkana,  Ark.,  W.  Decker  Smith  and 
A.  L.  Davis  d/b  as  Gateway  Bcstg.  Co. — (BRC- 

390). 

WPIT  Pittsburgh,  Pa.,  WPIT  Inc.— (BRC-391). 
WHHM    Memphis,    Tenn.,    Mid-South  Bcstg. 
Corp.— (BRC-389). 
KUNO  Corpus  Christi,  Tex.,  KTJNO  Inc.— (BRC- 

393). 

Applications  Returned 

KDUZ  Hutchinson,  Minn.,  Victor  J.  Tedesco, 
Albert  S.  Tedesco  and  Nicholas  Tedesco,  a  part- 
nership  d/b   as  McLeod   County   Bcstg.   Co., — 

Voluntary  assignment  of  license  to  Albert  S. 
Tedesco  and  Patricia  W.  Tedesco  d/b  as  McLeod 
County  Bcstg.  Co.  (Name  of  assignee  &  assignor 
incorrect).'  ' 

WCOW  South  St.  Paul,  Minn.,  Victor  J.  Tedesco, 
Albert  S.  Tedesco,  Antonio  S.  Tedesco  and 
Nicholas  Tedesco  d/b  as  South  St.  Paul  Bcstg. 

Co. — Voluntary  assignment  of  license  to  Victor 
J.  Tedesco,  Antonio  S.  Tedesco  and  Nicholas 
Tedesco  d/b  as  South  St.  Paul  Bcstg.  Co.  (Name 
of  assignee  and  assignor  incorrect). 


Modification  of  CP 

WTOP-TV  Washington,  D.  C.  WTOP  Inc.— Mod 

of  CP  (BPCT-1771),  which  authorized  changes  in 
facilities  of  existing  tv  station  for  extension 
of  completion  date  to  9/6/54  (BMPCT-2099). 

WBOS-TV  Boston  Mass.,  E.  Anthony  &  Sons 
Inc.— Mod.  of  CP  (BPCT-879)  as  mod.,  which 
authorized  new  tv  station  for  extension  of  com- 
pletion date  from  5/25/54  (BMPCT-2098). 

WNXT  Portsmouth,  Ohio,  Portsmouth  Bcstg. 
Co. — Modification  of  construction  permit  (BP- 
8664)  as  modified,  which  authorized  increase  in 
daytime  power;  install  new  transmitter  &  employ 
different  DA  system  for  daytime  operation  for 
extension  of  completion  date  (BMP-6517). 

KPLA  Hollywood,  Calif.  Don  C.  Martin  tr/as 
School  of  Radio  Arts — Modification  of  construc- 
tion permit  (BPH-1105)  as  modified  for  extension 
of  completion  date  (BMPH-4913). 

WWOL-FM  Buffalo,  N.  Y.,  Leon  Wyskatycki 
tr/as  Greater  Erie  Bcstg.  Co.— Modification  of  con- 
struction permit  (BPH-1177)  as  modified  for  ex- 
tension for  completion  date  (BMPH-4914). 

License  for  CP 

KWTO  Springfield.  Mo.,  Ozarks  Bcstg.  Co.— Li- 
cense to  cover  construction  permit  (BP-5259)  as 
modified  which  authorized  increase  power  and 
changes  in  DA  for  night  use  and  license  to  cover 
constuction  permit  (BP-8999)  which  authorized 
installation  of  new  transmitter  (BL-5286). 

WAEW-FM  Crossville,  Tenn.,  WAEW  Inc.— Li- 
cense to  cover  construction  permit  (BPH-1926) 
which  replaced  expired  permit  (BLH-960). 

WCAC  Anderson,  S.  C,  Wilton  E.  Hall— License 
to  cover  construction  permit  (BPH-1766)  as  modi- 
fied with  authorized  changes  in  licensed  station 
(BLH-961). 

Application  Returned 

KOKO  Warrensburg,  Mo.,  Clinton  Bcstg.  Co.— 
Voluntary  assignment  of  license  to  Lee  E.  Baker 
and  Jeanne  F.  Baker  d/b  as  Warrensburg  Bcstg.. 
Co.  Not  notarized. 

Remote  Control 

KXKX  San  Francisco,  Calif.,  Electric  Service 
Corp.  (BRCH-86). 

Modification  of  License 

KTIS-FM  Minneapolis,  Minn.,  Northwestern 
Theological  Seminary  &  Bible  Training  School- 
Modification  of  license  to  change  name  to  North- 
western Schools-Bible  College,  College  of  Liberal 
Arts,  Theological  Seminary  (BMLH-75). 

Renewal  of  License 

WLAN-FM  Lancaster,  Pa.,  The  Peoples  Bcstg. 
Co.  (BRH-682).  6 

WMGW-FM  Meadville,  Pa.,  Meadville  Bcstg. 
Service,  Inc.  (BRH-201). 

WFLN  (FM)  Philadelphia,  Pa.,  Lawrence  M.  C. 
Smith  tr/as  Franklin  Bcstg.  Co.  (BRH-470). 

WJAS-FM  Pittsburgh,  Pa.,  Pittsburgh  Radio 
Supply  House  (BRH-416). 

WJPA-FM  Washington,  Pa.,  Washington  Bcstg. 
Co.  (BRH-444). 

WFSI  (FM)  Lakeland,  Fla.,  Florida  Southern 
College  (BRED-96). 

WGAL-TV  Lancaster,  Pa.,  WGAL  Inc.  (BRCT- 
50). 

WPTZ  (TV)  Phila.,  Pa.,  Westinghouse  Bcstg. 
Co.  (BRCT-4). 

WOAI-TV  San  Antonia,  Tex.,  Southland  In- 
dustries Inc.  (BRCT-45). 
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We  Look  Forward  to  Seeing  You 

at  Our 
Palmer  House  Suite 
1  MS  MSB  Convention 

May  24— May  27 

Appraisals    •    Negotiations    •  Financing 
BLACKBURN  -  HAMILTON  COMPANY 


WASHINGTON,  D.  C. 
James  W.  Blackburn 
William  T.  Stubblefield 
Washington  Bldg. 
Sterling  3-4341-2 


RADIO-TV-NEWSPAPER  BROKERS 
CHICAGO 
Ray  V.  Hamilton 

Tribune  Tower 
Delaware  7-2755-6 


SAN  FRANCISCO 
Lester  M.  Smitb 
235  Montgomery  St. 
Exbrook  2-5672 


May  1 1  Decisions 

BROADCAST  ACTIONS 
Actions  of  May  7 

WRNY  Rochester,  N.  Y.,  Rochester  Bcstg.  Co 

—Granted  extension  of  authority,  for  the  period 
ending  Nov.  1,  to  transmit  baseball  games  to  Sta- 
tion CFRA,  Ottawa,  Canada,  from  Rochester. 

Granted  License 

WICK  Scranton,  Pa.,  Scranton  Radio  Corp. — 

Granted  license  for  am  broadcast  station;  1400  kc, 
250  w,  U  (BL-5264). 
WCSI  Columbus,  Ind.,  Syndicate  Theatres  Inc. 

— Granted  license  covering  installation  of  new 
transmitter,  change  studio  location  and  remove 
fm  antenna  from  am  tower  (BL-5266). 

KCAL  Redlands,  Calif..  Southwest  Bcstg.  Co. — 

Granted  license  for  am  broadcast  station;  1410 
kc,  1  kw,  D  (BL-5262). 

WJAZ    Albany,    Ga.,    Radio    Station  WJAZ— 

Granted  license  covering  increase  in  power  and 
installation  of  new  transmitter;  1050  kc,  1  kw.  D 
(BL-5273). 

WAGS  Bishopville,  S.  C,  Lee  County  Bcstg.  Co. 

— Granted  license  for  am  broadcast  station;  1380 
kc,  1  kw,  D  (BL-5259). 
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Modification  of  CP 

The  following  were  granted  Mod.  of  CP's  for 
extension  of  completion  dates  as  shown: 

WLTV  (TV)  Wheeling,  W.  Va.,  to  10-11-54; 
WPTV  (TV)  Ashland,  Ky.,  to  10-13-54;  WBOS- 
TV  Boston,  Mass.,  to  11-25-54. 

Actions  of  May  6 

Modification  of  CP 

WAYS-TV  Charlotte,  N.  C,  WAYS-TV  Inc.— 
Granted  Mod.  of  CP  for  extension  of  completion 
date  to  11-28-54  (BMPCT-2096). 

Actions  of  May  5 

Remote  Control 

WGEZ  Jamesville,  Wis.,  Beloit  Bcstg.  Co. — 
Granted  authority  to  operate  transmitter  by  re- 
mote control. 

Granted  License 

WKIN  Kingsport,  Term.,  Radio  Station  WKIN 
Inc. — Granted  license  covering  increase  in  power 
and  change  type  transmitter;  1320  kc,  5  kw,  D 
(BL-5280). 

WPGC  Morningside,  Md.,  Harry  Hayman — 
Granted  license  for  am  broadcast  station;  1580 
kc,  250  w,  D  (BL-5275). 

WHPE-FM  High  Point,  N.  C,  High  Point  Bcstg. 

Co. — Granted  license  covering  changes  in  station; 
ch.  238  (95.5  mc),  13  kw,  U  (BLH-959). 

Modification  of  CP 

The  following  were  granted  Mod.  of  CP's  for 
extension  of  completion  dates  as  shown: 

KB  TV  (TV)  Denver,  Colo.,  to  12-1-54;  WCNO- 
TV  New  Orleans,  La.,  to  11-30-54. 

Actions  of  May  4 

Remote  Control 

WPOR  Portland,   Me.,   Oliver  Bcstg.   Corp. — 

Granted  authority  to  operate  transmitter  by 
remote  control. 

Granted  License 

WDOT  Burlington,  Vt.,  WDOT  Corp. — Granted 
license  for  am  broadcast  station;  1400  kc,  250  w, 
U  (BL-5282). 

WHHM  Memphis,  Tenn.,  Mid-South  Bcstg. 
Corp. — Granted  license  covering  change  in  trans- 
mitter location  and  installation  of  new  antenna 
system  (BL-5270). 

KGFL  Roswell,  N.  M.,  KGFL  Inc.— Granted  li- 
cense covering  change  in  studio  location  and 
installation  of  new  transmitter  (BL-5276). 

Modification  of  CP 

WRGS  Rogersville,  Tenn.,  Rogersville  Bcstg. 
Co. — Granted  Mod.  of  CP  for  approval  of  antenna, 
transmitter  and  studio  location  and  change  type 
transmitter;  conditions  (BMP-6472). 

KBIF  Fresno,  Calif.,  John  Poole  Bcstg.  Co. — 
Granted  Mod.  of  CP  for  change  in  transmitter 
location;  conditions  (BMP-6051). 

WRBS  Bay  Shore,  N.  Y.,  Great  South  Bay 
Bcstg.  Co.— Granted  Mod.  of  CP  for  extension  of 
completion  date  to  11-23-54. 

WJHL-FM  Johnson  City,  Tenn.,  WJHL  Inc.— 
Granted  Mod.  of  CP  for  extension  of  completion 
date  to  7-15-54. 

WD  AN  Danville,  111.,  Northwestern  Pub.  Co.— 
Granted  Mod.  of  CP  for  extension  of  completion 
date  to  6-30-54;  condition. 

Actions  of  May  3 
Remote  Control 

WEAR  Pensacola,  Fla.,  Gulfport  Bcstg.  Co. — 
Granted  authority  to  operate  transmitter  by 
remote  control. 

WADP  Warren,  Pa.,  Northern  Allegheny  Bcstg. 
Co. — Granted  authority  to  operate  transmitter  by 
remote  control. 

Modification  of  CP 

The  following  were  granted  Mod.  of  CP's  for 
extension  of  completion  dates  as  shown: 

WEHT  (TV)  Henderson,  Ky.,  to  12-3-54;  WAIM- 
TV  Anderson,  S.  C,  to  11-30-54;  WBRE-TV 
Wilkes-Barre,  Pa.,  to  12-1-54. 

ACTIONS  ON  MOTIONS 
Comr.  John  C.  Doerfer 
Jefferson  Amusement  Co.,  Port  Arthur,  Tex. — 
Granted  petition  for  an  extension  of  time  to  and 
including  May  27,  in  which  to  file  its  exceptions 
to  initial  decision  (Docket  10779)  re  ch.  4. 

By  Hearing  Examiner  Herbert  Sharfman 

Zenith  Radio  Corp.,  Chicago,  111. — Granted  pe- 
tition for  leave  to  amend  its  application  (Docket 
8917;  BPCT-322)  for  ch.  2,  by  changing  its  main 
studio,  reflecting  election  of  a  new  director,  etc. 

Broadcasting   •  Telecasting 


By  Hearing  Examiner  Charles  J.  Frederick 

Granted  petition  of  Pittsburgh  Radio  Supply 
House  Inc.,  Pittsburgh,  Pa.,  for  continuance 
from  May  7  to  May  13  of  hearing  conference  in 
re  ch.  11  (Dockets  8694  et  al.). 

By  Hearing  Examiner  Isadore  A.  Honig 

Issued  a  Memorandum  of  Commencement  of 
Hearing,  and  Order,  in  re  applications  of  KFJI 
and  Klamath  Falls  Tv  Inc.,  applicants  for  ch.  2 
at  Klamath  Falls,  Ore.;  tentative  points  of  reli- 
ance will  be  exchanged  by  the  parties  on  May 
11,  and  a  further  hearing  conference  will  be 
held  on  June  2  to  consider  points  of  reliance 
proposed  by  the  parties,  etc.  (Dockets  10980-81). 

KFAB  Bcstg.  Co.,  Herald  Corp.,  Omaha,  Neb. — 
Granted  petition  of  KFAB  for  extension  from 
May  10  to  May  14  for  exchanging  proposed  Points 
of  Reliance  in  re  applications  for  ch.  7  (Dockets 
9009  and  10909);  ordered  further  hearing  confer- 
ence scheduled  for  May  17  continued  to  May  20. 


May  1 1  Applications 

ACCEPTED  FOR  FILING 

Renewal  of  License 

WDEL-FM  Wilmington,  Del.,  WDEL  Inc.— 
(BRH-599). 

WLBR-FM  Lebanon,  Pa.,  Lebanon  Bcstg.  Co. — 
(BRH-309). 

WGAL-FM  Lancaster,  Pa.,  WGAL,  Inc.— (BRH- 

645). 

WIP-FM  Philadelphia,  Pa.,  Pennsylvania  Bcstg. 
Co.— (BRH-16). 

WWSW-FM  Pittsburgh,  Pa.,  WWSW  Inc.— 
(BRH-5). 

WNOW-FM  York,  Pa.,  H.  J.  Williams,  et  al, 
d/b  as  The  Helm  Coal  Co.— (BRH-533). 

License  for  CP 
WSTV-FM  Steubenville,  Pa.,  WSTV  Inc.— Li- 
cense to  cover  construction  permit  (BPH-1884) 
which   authorized   changes   in   licensed  station 
(BLH-963). 


May  12  Decisions 

TV  BROADCAST  ACTIONS 

McFarland  Letter 

KOLN-TV  Lincoln,  Neb.,  Cornhusker  Radio  & 
Tv  Corp. — Is  being  advised  that  application 
(BAPCT-89)  for  assignment  of  CP  (ch.  12)  to 
Byron  J.  Dunn,  trustee,  indicates  necessity  of  a 
hearing. 

ACTIONS  ON  MOTIONS 
By  Hearing  Examiner  Herbert  Sharfman 

On  request  of  all  applicants,  continued  from 
May  10  to  May  17  the  hearing  in  re  applications 
of  Wisconsin  Bcstg.  System  Inc.,  et  al  for  ch.12 
in  Milwaukee,  Wis.  (Dockets  8954,  et  al). 

By  Hearing  Examiner  Claire  W.  Hardy 
Ala-Fla-Ga  Tv.  Die.  Dothan,  Ala. — By  Order, 
granted    motion    for    leave    to    amend    its  tv 
application  for  ch.  9,  to  show  reduction  of  pro- 
posed antenna  height,  etc.  (Docket  10992). 

By  Hearing  Examiner  Harold  L.  Schilz 
WLOX  Bcstg.  Co.  Biloxi,  Miss.— Denied  petition 
of  April  28  to  enlarge  the  issues  in  re  its  applica- 
tion and  that  of  Radio  Associates  Inc.,  for  ch. 
13  at  Biloxi.  (Dockets  10844-45;  BPT-1150,  1157). 

By  Hearing  Examiner  John  B.  Poindexter 
On  request  of  Greater  Huntington  Radio  Corp- 
oration and  agreement  by  Huntington  Broadcast- 
ing Corporation,  continued  further  hearing  from 
May  17  to  June  28,  1954,  re  their  applications  for 
ch.  13  at  Huntington,  W.  Va.  (Dockets  10863-65). 


By  Hearing  Examiner  William  G.  Butts 
Ottaway  Stations  Die.  Endicott,  N.  Y. — Granted 
request  for  extension  of  time  from  May  10  to  May 
12,  to  file  corrections  to  the  transcript  in  pro- 
ceeding re  its  application  and  that  of  Southern 
Tier  Radio  Service  Inc.,  Binghamton,  N.  Y.  for 
ch.  40  (Dockets  10681;  BPCT-892,  1097). 

Capitol  Television  Corp.  Jefferson  City,  Mo. — 
Granted  motion  for  an  extension  of  time  from 
May  10  to  May  17  for  exchange  of  information 
and  for  continuance  of  hearing  from  May  14 
to  May  17  re  its  application  for  ch.  13  (Docket 
10998  et  al). 

By  Hearing  Examiner  H.  Gifford  Irion 

On  request  of  Richmond  Television  Corp.  for 
an  extension  of  time  to  file  proposed  findings  re 
its  application  and  that  of  Richmond  Newspapers 
Inc.  for  ch.  12  at  Richmond,  Virginia,  and  with 
the  consent  of  Richmond  Newspapers  and  the 
Broadcast  Bureau,  continued  from  May  17  to  May 
24  time  for  submission  of  proposed  findings  (Doc- 
kets 8945,  10805). 

Ordered  that  the  corrections  to  the  transcript 
submitted  on  May  3  by  James  M.  Tisdale 
(WVCH),  applicant  for  CP  (Docket  10089;  BP- 
8100),  and  by  Key  Broadcasting  Co.  (WBMD), 
respondent,  are  accepted  and  the  transcript  is 
corrected  as  proposed. 

By  Hearing  Examiner  Fanney  N.  Litvin 
Ole  Miss.  Bcstg.  Co.,  Oxford,  Miss. — Granted 
petition  for  leave  to  amend  its  application 
(Docket  10763;  BP-8784)  to  reflect  changes  in  its 
officers,  directors  and  stockholders  and  present 
ownership  of  stockholders.) 

By  Hearing  Examiner  Thomas  H.  Donahue 

On  the  Examiner's  own  motion,  ordered  that 
the  hearing  re  applications  of  White  Radio  Co., 
Wichita  Falls,  Tex.  (Docket  10719;  BP-8615); 
Lawton  Bcstg  Co.,  (Docket  10720;  BP-8689)  and 
Progressive  Bcstg.  Co.  (Docket  10993;  BP-9122) 
both  at  Lawton,  Okla.,  be  continued  from  May  12 
to  May  28. 

Renewal  of  License 

The  following  stations  were  granted  renewal 
of  licenses  for  the  regular  period: 

WALL  Middletown,  N.  Y.;  WATN  Watertown, 
N.  Y.;  WBTA  Batavia,  N.  Y.;  WBUD  Trenton, 
N.  J.;  WCAM  Camden,  N.  J.;  WCBA  Corning, 
N.  Y.;  WEOK  Poughkeepsie,  N.  Y.;  WENT  Glov- 
ersville,  N.  Y.;  WDOS  Oneonta,  N.  Y.;  WCMC 
Wildwood,  N.  J.;  WCHN  Norwich,  N.  Y.;  WEAV 
Plattsburg,  N.  Y.;  WEBR  Buffalo,  N.  Y.;  WELM 
Elmira,  N.  Y.;  WENE  Endicott,  N.  Y.;  WFAS 
White  Plains,  N.  Y.;  WFBL  Syracuse,  N.  Y.; 
WFCB  Dunkirk,  N.  Y.;  WGAT  Utica,  N.  Y.; 
WGVA  Geneva,  N.  Y.;  KCHI  Chillicothe,  Mo.; 
KSTV  Stephen ville,  Tex.;  WRFW  Eau  Claire, 
Wis.;  KRVN  Lexington,  Neb.;  WZIP  Covington, 
Ky.;  KIVY  Crockett,  Tex.;  KSL  Salt  Lake  City. 

May  12  Applications 

ACCEPTED  FOR  FILING 
Renewal  of  License 

WTUX  Wilmington,  Del.,  Port  Frere  Bcstg.  Co. 
(BR-1551). 

WHAM  Rochester,  N.  Y.,  Stromberg-Carlson  Co. 
(BR-261). 

WKAL  Rome,  N.  Y.,  Copper  City  Bcstg.  Corp. 
(BR-1481). 

WCPA  Clearfield,  Pa.,  Clearfield  Bcstrs.  Inc. 
(BR-1864). 

WCED    DuBois,    Pa.,    Tri-County    Bcstg.  Co. 

(BR-1101). 

WERC  Erie,  Pa.,  Presque  Isle  Bcstg.  Co.  (BR- 

1128). 

APPLICATION  RETURNED 
License  for  CP 
WEMR  Emporium,  Pa.,  Kenneth  E.  Rennekamp 
tr/as  Elk-Cameron  Bcstg.  Co. — License  to  cover 
construction  permit  (BP-8265)  as  modified  which 
authorized  new  standard  brodacast  station. 
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Gives  you  more  total 
audience  —  more  audience  per 
dollar  invested — than  any 
other  Atlanta  TV  outlet, 
because  WSB-TV  is 

The  great  AREA  station 
of  the  Southeast 

A  reception  index  study  of  the  Southeast  was  made  in 

February,  1954  by  American  Research  Bureau.  Findings  were  combined 

with  figures  from  the  CBS  survey,  "U.S.  Television  Ownership 

by  Counties",  of  November  1953.  In  Georgia,  Alabama,  Tennessee, 

North  Carolina  and  South  Carolina,  WSB-TV  covers  18%  more 

counties  than  Atlanta  station  B ;  106%  more  counties 

than  station  C.  In  the  out-lying  25-74%  effective  coverage  area, 

WSB-TV  delivers  63,235  more  families  than  station  B, 

137,782  more  than  station  C.  We  or  Petry  will  be  happy  to 

show  you  supporting  statistical  evidence  in  full. 

Get  more  for  your  money — get  on  WSB-TV, 


r  i 

wsb-fv 


Atlanta.  Georgia 


Channel  2  with  100,000 
watts  from  1062  ft.  tower. 
Georgia's  only 
full  NBC  service. 


Affiliated  with  The  Atlanta  Journal  and  Constitution 
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TELk  CASTING 


Dallas 

TELEVISION 
MARKET 

with 

MAXIMUM 
POWER 

100,000  Watts  Video 
50,000  Watts  Audio 

DALLAS  and 
FORT  WORTH 

More  than  a  Million 
urban  population  in  the 
50-mile  area 

More  than  TWO  MILLION 
in  the   100-miie  area  .  .  . 

NOW 


FOR  THE  RECORD 


TELESTATUS 

Tv  Stations  on  the  Air  With  Market  Set  Count 
And  Reports  of  Grantees'  Target  Dates 


May  17,  1954 


Editor's  note:  This  directory  is  weekly  status  report  of  (1)  stations  that  are  operating  as  commercial 
and  educational  outlets  and  (2)  grantees.  Triangle  (►)  indicates  stations  now  on  air  with  reg- 
ular programming.  Each  is  listed  in  the  city  where  it  is  licensed.  Stations,  vhf  or  uhf,  report  re- 
spective set  estimates  of  their  coverage  areas.  Where  estimates  differ  among  stations  in  same  city, 
separate  figures  are  shown  for  each  as  claimed.  Set  estimates  are  from  the  station.  Further  queries 
about  them  should  be  directed  to  that  source.  Total  U.  S.  sets  in  use  is  unduplicated  B>T  estimate. 
Stations  in  italics  are  grantees,  not  yet  operating. 


DuM;  Pearson; 

Initial  Decision 


ALABAMA 

Birmingham — 

►  WABT  (13)  CBS,  ABC,  DuM;  CBS  Spot  Sis.; 

225,000 

►  WBRC-TV  (6)  NBC;  Katz;  219,454 
WJLN-TV  (48),  12/10/52— Unknown 

Decaturt — 
WMSL-TV  (23)  Walker;  12/26/52-6/1/54 

Mobilet — 

►  WALA-TV   (10)    ABC,   CBS.   NBC;  Headley- 

Reed;  72,500 

►  WKAB-TV  (48)  CBS,  DuM;  Forjoe;  60,800 

The  Mobile  Tv  Corp.  (5)  Initial  Decision  2/12/54 
Montgomery — 

WCOV-TV  (20)  ABC,  CBS,  NBC,  DuM;  Ray- 
mer;  30.200 

WSFA-TV  (12)  Headley-Reed;  3/25/54-9/15/54 

Selmat — 
WSLA  (8)  2/24/54-Unknown 

ARIZONA 

Mesa  (Phoenix) — 

►  KTYL-TV    (12)    NBC,    DuM;  Avery-Knodel; 

92,000 
Phoenix — 

►  KOOL-TV  (10)  ABC;  Blair;  92,000 

►  KPHO-TV  (5)  CBS,  DuM;  Katz;  92,000 
Tucson — 

►  KOPO-TV  (13)  CBS,  DuM;  Forpoe;  24,250 

►  KVOA-TV  (4)  ABC,  NBC;  Raymer;  24,250 

Yumat — 

►  KIVA  (11)  DuM;  Hollingbery;  18,243 

ARKANSAS 

El  Doradot — 

KRBB  (10)  2/24/54-Unknown 
Fort  Smitht — 

►  KFSA-TV    (22)    ABC,  NBC, 

18,500 

American  Television  Inc.  (5) 
4/30/54 
Hot  Springst — 
KTVR  (9)  1/20/54-Vnknown 

Little  Rock— 

►  KARK-TV  (4)  NBC;  Petry 

►  KATV  (7)  (See  Pine  Bluff) 
KEXV  (23)  10/30/53-Unknown 

Pine  Blufft— 

►  KATV  (7)  ABC,  CBS;  Avery-Knodel;  64,231 
Xcxarlcan  a  

►  KCMC-TV  See  Texarkana,  Tex. 

CALIFORNIA 

Bakersfield— 

►  KBAK-TV  (29)  ABC,  DuM;  Forjoe;  55,000 

►  KERO-TV    (10)    ABC,    CBS,    NBC;  Avery- 

Knodel;  109,692 
Berkeley  (San  Francisco) — 

KQED  (*9)  7/24/53-May  '54  (granted  STA  April 
16) 
Chicc— 

►  KHSL-TV  (12)  ABC,  CBS,  NBC,  DuM;  Grant; 

42,220 

Coronat — 
KCOA  (52),  9/16/53-Unknown 

El  Centrot — 

KPIC-TV  (16)  2/10/54-Unknown 

Eurekat — 

►  KIEM-TV  (3)  ABC,  CBS,  NBC,  DuM;  Blair; 

10,000 
Fresno — 

►  KB  ID -TV  (53)  Meeker;  92,052 

►  KJEO-TV  (47)  ABC,  CBS;  Branham;  106,558 

►  KMJ-TV  (24)  CBS,  NBC;  Raymer;  85,841 
Los  Angeles — 

KBIC-TV  (22)  2/10/52-Unknovm 

►  KABC-TV  (7)  ABC;  Petry;  1,817,177 

►  KCOP  (13)  Katz;  1,817,177 

►  KHJ-TV  (9)  DuM;  H-R;  1,817,177 

►  KNBH  (4)  NBC;  NBC  Spot  Sis.;  1,817,177 

►  KNXT  (2)  CBS;  CBS  Spot  Sis.;  1,817,177 

►  KTLA  (5)  Raymer;  1,817,177 

►  KTTV  (11)  Blair;  1,817,177 

►  KTHE  (*28) 
Mercedt — 

KMER  (34),  9/16/53-Unknown 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


Newest  Starters 

Listed  below  is  the  newest  station  that 
has  started  regular  operation: 

KBMT  (TV)  Beaumont,  Tex.  (ch.  31), 
May  9. 


Modestot — 

KTRB-TV  (14)  2/17/54-Unknown 
Montereyt — 

►  KMBY-TV  (8)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 382,361 

Sacra m en to  

KB7E-TV  (46)  6/26/53-Spring  '54 

►  KCCC-TV  (40)  ABC,  CBS,  NBC,  DuM;  Weed; 

73,200 

McClatcfiy    Bcstg.    Co.    (10),    Initial  Decision 
11/6/53 
Salinast — 

►  KSBW-TV  (8)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 382,361 
San  Diego — 

►  KFMB-TV  (8)  ABC,  CBS,  DuM;  Petry;  214,771 

►  KFSD-TV  (10)  NBC;  Katz;  214,771 
KUSH  (21)  12/23/53-Unknown 

San  Francisco — 

KB  AY-TV     (20),    3/11/53-Unknown  (granted 
STA  Sept.  15) 

►  KGO-TV  (7)  ABC;  Petry;  935,700 

►  KPIX  (5)  CBS,  DuM;  Katz;  935,700 

►  KRON-TV  (4)  NBC;  Free  &  Peters;  935,700 

►  KSAN-TV  (32)  McGillvra 
San  Joset — 

KQXI  (11)  4/15/54-Unknown 
San  Luis  Obispot — 

►  KVEC-TV  (6)  DuM;  Grant;  66,441 
Santa  Barbara — 

►  KEYT   (3)   ABC,  CBS.  NBC.  DuM;  Holling- 

bery; 430,192 
Stocktont — 

►  KTVU  (36)  Hollingbery;  76,000 
KHOF  (13)  2/11/54-6/1/54 

Tulare  (Fresno) — • 

►  KWG  (27)  DuM;  Forjoe;  123,000 

COLORADO 

Colorado  Springs — 

►  KKTV    (11)    ABC.   CBS,    DuM;  Hollingbery; 

42  936 

►  KRDO-TV  (13)  NBC;  McGillvra;  36,000 
Denver — 

►  KBTV  (9)  ABC;  Free  &  Peters;  209,306 

►  KFEL-TV  (2)  DuM;  Blair;  209,306 

►  KLZ-TV  (7)  CBS;  Katz;  209,306 

►  KOA-TV  (4)  NBC;  Petry;  209,306 
KRMA-TV  C6),  7/1/53-1954 

Grand  Junctiont — 

KFXJ-TV  (5)  Holman;  3/26/53-5/30/54 
Pueblo — 

►  KCSJ-TV  (5)  NBC;  Avery-Knodel;  40,360 

►  KDZA-TV  (3)  McGillvra;  40,000 

CONNECTICUT 

Bridgeport — 

WCTB  (*71),  1/29/53-Unknown 

►  WICC-TV  (43)  ABC,  DuM;  Young;  72,340 
Hartfordt — 

WEDH  (*24),  1/29/53-Unknown 
WGTH-TV  (18),  10/21/53-Unknown 
New  Britain — 

►  WKNB-TV  (30)  CBS;  Boiling;  167,922 
New  Haven — 

WELI-TV  (59)  H-R;  6/24/53-Unknown 

►  WNHC-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

702.032 

WNLC-TV  (26)  12/31/52-Unknown 
Norwicht — 

WCTN  (*63),  1/29/53-Unknown 
Stamfordt — 

WSTF  (27;,  5/27/53-Unknown 
Waterbury — 

►  WATR-TV  (53)  ABC,  DuM;  Stuart;  124,800 

DELAWARE 

Dovert — 

WHRN  (40),  3/11/53-Unknown 
Wilmington— 

►  WDEL-TV  (12)  NBC,  DuM;  Meeker;  211,522 
WILM-TV  (83),  10/14/53-Unknown 


I  375,721  I 


TELEVISION  HOMES 

,N  KRLD-TV'S 

EFFECTIVE  COVERAGE 
AREA 

EXCLUSIVE  CBS 
TELEVISION  OUTLET  FOR 
DALLAS-FORT  WORTH 
AREAS 

— This  is  why — ^ 

KRLD-TYj 

-  is  your  best  buy 

Channel^!  f  Represented  by 


The  BRANHAM  Company 


Broadcasting 


Telecasting 
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AVOID  COSTLY 
DUPLICATION 

BUY  WTVP 

Decatur,  Illinois 
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DISTRICT  OF  COLUMBIA 

Washington — 

►  WMAL-TV  (7)  ABC:  Katz;  595,600 

►  WNBW  (4)  NBC;  NBC  Spot  Sis.;  612,000 

►  WTOP-TV  (9)  CBS;  CBS  Spot  Sis.;  595.600 

►  WTTG  (5)  DuM;  Blair;  559,000 
WOOK-TV  (50)  2/24/54-Unknown 

FLORIDA 

Clearwatert— 
WPGT  (32)  12/2/53-Vnknown 

Fort  Lauderdale — 

►  WFTL-TV  (23)  NBC;  Weed;  116.116 

►  WITV  (17)  ABC,  DuM;  Venard;  107,200  (also 

Miami) 

Fort  Myerst — 

►  WINK-TV  (11)  ABC;  Weed 
Jacksonville — 

►  WJHP-TV  (36)  ABC,  NBC,  DuM;  Perry;  46,626 

►  WMBR-TV  (4)  CBS;  CBS  Spot  Sis.;  243,857 
WOBS-TV  (30)  Stars  National;  S/12/S3-Sept.  '54 

Miami — 

►  WITV  (17)  See  Fort  Lauderdale 

WMIE-TV  (27)  Stars  National;  12/2/53-9/30/S4 
WTHS-TV  (*2),  11/12/53-Unknovm 

►  WTVJ   (4)   ABC,   CBS,  NBC,  DuM;  Free  & 

Peters;  241,500 
WMFL  (33),  12/9/53-Unknovm 

Orlando — 

WDBO-TV  (6)  CBS,  ABC,  NBC,  DuM;  Blair; 

10/14/53-6/15/54 

Panama  Cityt — 

►  WJDM  (7)  CBS;  Hollingbery 

Pensacolat — 

►  WEAR-TV  (3)  ABC;  Hollingbery;  52,500 

►  WPFA  (15)  CBS,  DuM;  Young;  14,760 
St.  Petersburg — 

►  WSUN-TV  (38)  ABC.  CBS,  NBC.  DuM;  Weed; 

71,200 

Tampat — 

Tampa  Times  Co.  (13),  Initial  Decision  11/30/53 
WFLA-TV   (8)   NBC;  Blair;  Initial  Decision 
7/13/53-June  '54 

West  Palm  Beach—— 

WEAT-TV  Inc.  (12)  Walker;  2/18/54-Fall  '54 

►  WIRK-TV  (21)  ABC.  NBC,  DuM;  Weed;  23,650 
WJNO-TV  (5)  NBC;  Meeker;  11/4/53-8/1/54 

GEORGIA 

Albanyt — 

►  WALB-TV  (10)  NBC;  Burn-Smith;  41,564 
Atlanta — 

►  WAGA-TV  (5)  CBS,  DuM;  Katz;  340,810 

►  WLWA  (11)  ABC,  DuM;  Crosley  Sis.;  340,810 

►  WSB-TV  (2)  NBC;  Petry;  413,235 
WQXI-TV  (36),  11/19/53-Summer  '54 

Augusta — 

►  WJBF-TV  (6)  ABC,  NBC,  DuM;  Hollingbery; 

89,600 

►  WRDW-TV  (12)  CBS;  Headley-Reed;  78,000 
Columbus — 

►  WDAK-TV  (28)  ABC.  NBC.  DuM;  Headley- 

Reed;  53,787 

►  WRBL-TV  (4)  CBS;  Hollingbery;  61.471 
Macon — 

►WNEX-TV  (47)  ABC,  NBC;  Branham;  34,662 

►  WMAZ-TV    (13)    ABC,    CBS.    DuM;  Avery- 

Knodel;  75,593 

Romet — 

►  WROM-TV  (9)  Weed;  94,380 
Savannah — 

►  WTOC-TV  (11)  ABC,  CBS,  NBC,  DuM;  Katz; 

26,000  : 
WSAV  Inc.  (3)  Initial  Decision  3/31/54 

Thomasvillet — 

WCTV  (6),  12/23/53-Unknown 
Valdostat — 

WGOV-TV  (37)  Stars  National;  2/26/53-6/15/54 
IDAHO 

Boiset  (Meridian) — 

►  KBOI  (2)  CBS;  Free  &  Peters;  33,500 

►  KIDO-TV  (7)  ABC,  NBC,  DuM;  Blair;  28,500 

Idaho  Falls — 

►  KID-TV  (3)  CBS,  NBC,  DuM;  Gill-Perna;  20,000 
KIFT  (8)  ABC;  Hollingbery;  2/26/53-Nov.  '54 

Nampat — 
KTVI  (6)  3/11/53-Unknown 

Pocatellot — 
KISJ  (6)  CBS;  2/26/53-November  '54 
KWIK-TV    (10)    ABC;    Hollingbery;  3/26/53- 
Nov.  '54 

Twin  Fallst— 
KLIX-TV  (11) 
8/1/54 


ABC;    Hollingbery;  3/19/53- 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


ILLINOIS 

Belleville  (St.  Louis,  Mo.)— 

►  WTVI  (54)  CBS,  DuM;  Weed;  239,000 
Bloomingtonf — 

►  WBLN  (15)  McGillvra;  113,242 
Champaign— 

►  WCIA  (3)  CBS,  NBC,  DuM;  Hollingbery;  307,000 
WCUI  (21).  7/22/53-Vnknovm 

WTLC  (*12),  11/4/53-Unknoxvn 
Chicago — 

►  WBBM-TV  (2)  CBS;  CBS  Spot  Sis.;  1,618,144 

►  WBKB  (7)  ABC;  Blair;  1,618,145 

►  WGN-TV  (9)  DuM;  Hollingbery;  1,618.145 
WHFC-TV  (26),  1/8/53-Vnknoum 
WIND-TV  (20),  3/9/53-Unknown 

►  WNBQ  (5)  NBC;  NBC  Spot  Sis.;  1,618,145 
WOPT  (44)  2/10/54-Unknown 

WTTW  CU)  11/5/53-Fall  '54 
Danville — 

►  WDAN-TV  (24)  ABC;  Everett-McKinney;  30,000 
Decatur — 

►  WTVP   (17)   ABC,  DuM;   George  W.  Clark; 

129,500 
Evanstont — 

WTLE  (32),  8/12/53-Unknovm 
Harrisburgt — 

►  WSIL-TV  (22)  ABC;  Walker;  30,000 

Joliett— 

WJOL-TV  (48)  Holman;  8/21/53-Vnknown 
Peoria — 

►  WEEK-TV  (43)  ABC,  CBS,  NBC,  DuM:  Head- 

ley-Reed; 142,997 

►  WTVH-TV  (19)  ABC,  DuM;  Petry;  106,405 
Quincyt  (Hannibal,  Mo.) — 

►  KHQA-TV  (7)  (See  Hannibal,  Mo.) 

►  WGEM-TV   (10)    ABC.   NBC;  Avery-Knodel; 

111,000 
Rockford — 

►  WREX-TV  (13)  ABC,  CBS;  H-R;  181,623 

►  WTVO  (39)  NBC,  DuM;  Weed;  87,000 
Rock  Island  (Davenport,  Moline) — 

►  WHBF-TV    (4)    ABC,    CBS,    DuM;  Avery- 

Knodel;  264,811 
Springfield — 

►  WICS  (20)  ABC,  NBC,  DuM;  Young;  67,000 

INDIANA 

Bloomington — 

►  WTTV  (4)  ABC,  CBS,  NBC,  DuM;  Meeker; 

530,630 

Elkhartt— 

►  WSJV  (52)  ABC,  NBC,  DuM;  H-R;  118,000 

Evansvillet — 

►  WFIE  (62)  ABC,  NBC,  DuM;  Venard;  56,000 

►  WEHT  (50)  See  Henderson,  Ky. 
Fort  Wayne — 

►  WKJG-TV  (33)  ABC,  CBS,  NBC,  DuM;  Ray- 

mer;  78,937 

Anthony  Wayne  Bcstg  Co.  (69),  Initial  De- 
cision 10/27/53 
Indianapolis — 

►  WFBM-TV  (6)  ABC,  CBS,  NBC.  DuM;  Katz; 

463,200 

WISH-TV  (8)  CBS;  Boiling;  1/28/54-7/1/54 

(granted  STA  April  5) 
LaFayettet — 

►  WFAM-TV  (59)  NBC;  Rambeau;  48,600 
Muncie — 

►  WLBC-TV  (49)  ABC,  CBS,  NBC,  DuM;  Hoi-  I 

man.  Walker;  69,300 
Princetont — 

►  WRAY-TV  (52)  Walker;  55,400 
South  Bend— 

►  WSBT-TV  (34)  ABC,  CBS,  NBC,  DuM;  Ray- 

in  cr;  105,665 
Terre  Hautet — 

WTHI-TV  (10)  CBS;  Boiling;  10/7/53-7/1/54 
Waterloot — 

WINT  (15)  4/6/53-6/15/54 

IOWA 

Ames — 

►  WOI-TV  (5)  ABC,  CBS,  DuM;  Weed;  240,000 

Cedar  Rapids — 

►  KCRI-TV  (9)  ABC,  DuM;  Venard;  116,444 

►  WMT-TV  (2)  CBS;  Katz;  224,280 
Davenport  (Moline,  Rock  Island) — 

►  WOC-TV  (6)  NBC;  Free  &  Peters;  264,811 
Des  Moines — 

►  KGTV  (17)  Hollingbery;  46,713 

►  WHO-TV  (13)  NBC;  Free  &  Peters 
Fort  Dodget — 

B>-KQTV  (21)  Pearson;  42,100 
Mason  Cityt — 

KGLO-TV    (3)    CBS,   DuM;    Weed;  10/14/53- 
5/15/54 
Sioux  City — 

KCTV  (36),  10/30/52-Unknown 

►  KVTV  (9)  ABC,  CBS,  NBC,  DuM;  Katz;  107,870 
KTIV  (4)  Hollingbery;  1/21/54-8/10/54 

Waterloo — 

►  KWWL-TV   (7)   ABC,  NBC,  DuM;  Headley- 

Reed;  101,448 
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KANSAS 

reat  Bendt — 

KCKT  (2)  3/3/54-Vnknovm 
utchinson — 

KTVH  (12)  ABC,  CBS,  DuM;  H-R;  104,309 
anhattant — 

KSAC-TV  (*S),  7/24/53-Unknown 
Pittsburgt— 

*-KOAM-TV  (7)  ABC,  CBS.  NBC,  DuM;  Katz; 

57,565 
Topeka — 
KTKA  (42),  U/5/53-Unknown 

►  WIBW-TV  (13)  ABC,  CBS,  DuM:  Capper  Sis.; 
49,808 

Wichita— 
KAKE-TV  (10)  4/1/54-July  '54 

►  KEDD  (16)  ABC,  NBC,  Petry;  80,457 


KENTUCKY  " 

Ashlandt — 
WPTV  (59)  Petry;  8/14/52-Unknovon 

Hendersont  (EvansvUle,  Ind.) — 

►  WEHT  (50)  CBS;  Meeker;  42,969 
Lexingtont— 

WLAP-TV  (27)  12/3/53-See  footnote  (c) 
WLEX-TV  (18)  4/13/54-Unknovon 
Louisville — 

►  WAVE-TV  (3)  ABC,  NBC,  DuM;  NBC  Spot 

Sis.;  369,634 

'  ►WHAS-TV  (11)  CBS;  Harrington,  Righter  & 
Parsons.    See  footnote  (b). 
WKLO-TV  (21)  See  footnote  (d) 
WQXL-TV  (41)  For  joe;  1/15/53-Summer  '54 
Newportt — 
WNOP-TV  (74)  12/24/53-Vnknown 

Paducaht — 
WTLK  (43),  9/16/53-Unknown 

LOUISIANA 

Alexandria! — 
KALB-TV  (5)  Weed;  12/30/53-9/1/54 

Baton  Rouge — 

►  WAFB-TV  (28)  ABC,  CBS,  NBC,  DuM;  Young; 

49,000 

WBRZ  (2)  Hollingbery;  1/28/54-9/1/54 
Lafayettet— 
KVOL-TV  (10),  9/16/53-7/1/54 
KLFY-TV  (10),  Rambeau;  9/16/53-7/1/54 


Lake  Chariest — 

KPLC-TV  (7)  Weed;  11/12/53-9/1/54 
>■  KTAG  (25)  CBS,  ABC,  DuM;  Young;  17,000 
Monroe — 

►  KNOE-TV  (8)  CBS,  NBC,  ABC,  DuM;  H-R; 

125,000 

KFAZ  (43)  See  footnote  (d) 
New  Orleans — 
WCKG  (26)  GM-Perna;  4/2/53-Late  '54 
WCNO-TV  (32)  Forjoe;  4/2/53-Summer  '54 

►  WDSU-TV  (6)  ABC,  CBS,  NBC.  DuM;  Blair; 

250,005 

WJMR-TV  (61)  ABC,  CBS,  DuM;  McGillvra; 
65,691 

WTLO  (20),  2/26/53-Unknown 
Shreveport — 

►  KSLA  (12)  ABC,  CBS,  NBC,  DuM;  Raymer; 

36,200 

MAINE 

Bangorf — 

►  WABI-TV  (5)  ABC,  CBS,  NBC.  DuM;  Holling- 

bery; 58,600 

Murray   Carpenter   &   Assoc.    (2)  5/5/54-Un- 
known 
Lewiston — 

►  WLAM-TV   (17)    CBS,   DuM;  Everett-McKin- 

ney;  19,037 
Polandt — 

WMTW  (8)  7/8/53-7/1/54 
Portland — 

►  WCSH-TV  (6)  NBC;  Weed;  89,875 
WGAN-TV  (13)  Avery-Knodel;  11/19/53-5/16/54 

(granted  ST  A  March  29) 

►  WPMT    (53)    ABC,    CBS,    DuM;  Everett-Mc- 

Kinney;  40,300 

MARYLAND 

Baltimore — 

►  WAAM  (13)  ABC,  DuM;  Harrington,  Righter 

&  Parsons;  543,927 

►  WBAL-TV  (11)  NBC;  Petry;  543,927 
WITH-TV  (72;  Forjoe;  12/18/52-Fall  '54 

►  WMAR-TV  (2)  CBS;  Katz;  543,927 
WTLF  (18)  12/9/53-Summer  '54 

Cumb  er  lan  dt — 

WTBO-TV  (17)  11/12/53-Summer  '54 
Salisbury! — 

WBOC-TV  (16)  Burn-Smith;  3/11/53-5/24/54 
(granted  STA  Feb.  18) 


MASSACHUSETTS 

Adams  (Pittsfield)t— 

►  WMGT  (74)  DuM;  Walker;  134,110 
Boston — 

WBOS-TV  (50)  3/26/53-Unknown 

►  WBZ-TV  (4)  NBC;  Free  &  Peters;  1,171,111 
WGBH-TV  (*2)  7/16/53-10/1/54 

WJDW  (44)  8/12/53-Unknown 

►  WNAC-TV  (7)  ABC,  CBS,  DuM;  H-R;  1,171,111 
Brocktont — 

WHEF-TV  (62),  7/30/53-Fall  '54 
Cambridge  (Boston) — 

►  WTAO-TV     (56)     DuM;  Everett-McKinney; 

118,000 

New  Bedford  t — 
WTEV-TV  (28)  Walker;  7/11/53-Summer  '54 

Pittsfieldt— 

WBEC-TV  (64)  U/12/53-Unknown 
Springfield— 

►  WHYN-TV  (55)  CBS,  DuM;  Branham;  132,000 

►  WWLP  (61)  ABC,  NBC;  Hollingbery;  128,000 
Worcester — 

WAAB-TV  (20)  Hollingbery;  8/12/53-Aug.  '54 

►  WWOR-TV  (14)  ABC.  DuM;  Raymer;  45,640 

MICHIGAN 

Ann  Arbor — 

►  WP AG-TV  (20)  DuM;  Everett-McKinney;  18.000 
WUOM-TV  ("26),  11/4/53-Unknovm 

Battle  Creek— 

WBCK-TV  (58)  Headley-Reed;  11/ 20/ 52- Sum- 
mer '54 

WBKZ  (64)  ABC;  Weed;  see  footnote  (e) 

Bay  City  (Midland,  Saginaw) — 

►  WNEM-TV    (5)    NBC,    DuM;  Headley-Reed; 

205,160 

Cadillact — 

►  WWTV  (13)  ABC.  CBS,  DuM;  Weed;  42.772 
Detroit— 

WCIO-TV  (62),  11/19/53-Vnknown 

►  WJBK-TV  (2)  CBS,  DuM;  Katz;  1,420,500 

►  WWJ-TV  (4)  NBC;  Hollingbery,  1.277.991 

►  WXYZ-TV  (7)  ABC;  Blair;  1,140,000 

East  Lansingt — 

►  WKAR-TV  (*60) 

Flint— 

WFDF-TV  (12),  Initial  Decision  5/11/53 
WTAC-TV  (16)  See  footnote  (d) 

Grand  Rapids — 

►  WOOD-TV  (8)  ABC,  CBS.  NBC,  DuM;  Katz; 

396.580 

Kalamazoo — 

►  WKZO-TV  (3)  ABC,  CBS,  NBC,  DuM;  Avery- 

Knodel;  380,670 

Lansing — 

►  WILS-TV  (54)  ABC,  DuM;  Venard;  42.000 

►  WJIM-TV  (6)  ABC,  CBS,  NBC,  DuM;  H-R; 

254,700 

Marquettet — 

WAGE-TV  (6)  4/7/54-Oct.  '54 

Muskegont— 
WTVM(35J,  12/23/52-Unknown 

Saginaw  (Bay  City,  Midland) — 

►  WKNX-TV  (57)  ABC,  CBS;  Gill-Perna;  79,200 
WSBM-TV  (51),  10/29/ 53-Vnknown 

Traverse  City  t — 
WPBN-TV  (7)  Holman;  11/25/53-Unknown 

MINNESOTA 

Austint — 

►  KMMT  (6)  ABC,  CBS,  DuM;  Pearson;  78,925 
Dulutht  (Superior,  Wis.)— 

►  KDAL-TV  (3)  NBC;  Avery-Knodel 

►  WFTV  (38)  ABC.  CBS,  NBC,  DuM;  Young: 

36,000 

Hibbingt— 
KHTV  (10),  1/13/54-Unknown 

Minneapolis  (St.  Paul) — 

►  WCCO-TV    (4)    CBS,   DuM;   Free  &  Peters; 

452,300 

»-WTCN-TV  (11)  ABC;  Blair;  427.000 
Rochester — 

►  KROC-TV  (10)  NBC,  DuM;  Meeker;  70,000 
St.  Paul  (Minneapolis) — 

►  KSTP-TV  (5)  NBC;  Petry;  452,300 

►  WMIN-TV  (11)  ABC;  Blair;  427,000 


Ifoca  

WSJV 
TV 

h  we 


NBC 

AFFILIATE 

SOUTH  BEND 
ELKHART 
tf  ^MARKET 


AN  EXCLUSIVE  UHF  MARKET 
WITH  MORE  THAN  118,000 
UHF  SETS  IN  USE 

H-R  TELEVISION  MAN 

For  rates,  availabilities  and  market  data 

WSJV-TV 

ELKHART,  INDIANA 
ABC  — DuMONT  — NBC 

John  F.  Dille,  Jr.  President 
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MISSISSIPPI 

Jackson — 

►  WJTV  (25)  CBS.  DuM;  Katz;  50,224 

►  WLBT  (3)  NBC;  Hollingbery:  85,607 

►  WSLI-TV  (12)  ABC;  Weed;  88,650 
Meridiant — 

►  WCOC-TV  (30) 

►  WTOK-TV  (11)  ABC,  CBS.  NBC.  DuM;  Head- 

ley-Reed;  44,300 

MISSOURI 

Cape  Girardeaut — 

KFVS-TV    (12)    CBS;    Pearson;  10/14/53-Un- 
known 

KGMO-TV  (18),  4/16/53-Unknown 
Claytont — 

KFUO-TV  (30),  2/5/53-Unknown 
Columbia — 

►  KOMU-TV  (8)  ABC,  CBS,  NBC.  DuM:  H-R; 

43,559 
Festust — 

KACY  (14)  See  footnote  (d) 

Hannibalt  (Quincy,  111.) — 

►  KHQA-TV  (7)  CBS,  DuM;  Weed;  110,764 

►  WGEM-TV  (10)  See  Quincy,  111. 

Joplint —     .  < 
KSWM-TV  (12)  CBS;  Venard;  12/23/53-8/15/54 

Kansas  City — 

►  KCMO-TV  (5)  ABC,  DuM;  Katz;  389,182 

►  KMBC-TV  (9)  CBS;  Free  &  Peters;  389,182 

►  WDAF-TV   (4)   NBC;   Harrington,  Righter  & 

Parsons;  389,182 

►  WHB-TV  (9)  CBS;  Blair;  389,182 

Kirksvillet — 

KTVO  (3)  12/16/53-6/15/54 
St.  Joseph — 

►  KFEQ-TV  (2)  CBS,  DuM;  Headley-Reed;  99,418 
St.  Louis — 

KACY  (14)  See  Festus 
KETC  (*9)  5/7/53-July  '54 

►  KSD-TV  (5)  ABC,  CBS,  NBC;  NBC  Spot  Sis; 

632,998 

►  KSTM-TV  (36)  ABC;  H-R;  215,000 
W1L-TV   (42),  2/12/53-Unknown 

►  WTVI  (54)  See  Belleville,  111. 
KWK-TV  (4)  4/21/54-Unknown 

Sedaliat — 

KDRO-TV  (6)  Pearson;  2/26/53-Unknown 
Springfieldt — 

►  KTTS-TV  (10)  CBS,  DuM;  Weed;  44,651 

►  KYTV  (3)  ABC,  NBC;  Hollingbery;  46.080 

MONTANA 

Billingst — 

►  KOOK-TV  (2)  ABC,  CBS,  DuM;  Headley-Reed; 

9.00P 

Buttet— 

►  KOPR-TV  (4)  CBS,  ABC;  Hollingbery;  7,000 

►  KXLF-TV  (6)  NBC,  DuM;  Walker;  4,200 
Great  Fallst— 

►  KFBB-TV  (5)  CBS,  DuM;  Headley-Reed;  4,100 
Missoulat — 

KGVO-TV  (13)  CBS;  Gill-Perna;  3/11/53-1/1/5* 
NEBRASKA 

Holdrege — 

►  KHOL-TV  (13)  CBS,  DuM;  Meeker;  23,000 
Lincoln — 

KFOR-TV  (10)  See  footnote  (d) 

►  KOLN-TV  (12)  ABC,  CBS,  DuM;  Avery-Kno- 

del; 82,607 

Omaha — 

►  KMTV  (3)  ABC,  CBS,  DuM;  Petry;  241,052 

►  WOW-TV  (6)  DuM,  NBC;  Blair;  237,993 

NEVADA 

Las  Vegast — 

►  KLAS-TV  (8)  ABC,  CBS,  NBC,  DuM;  Weed; 

14,720 

Renot— 

►  KZTV   (8)  ABC,  CBS,  NBC,  DuM;  Pearson; 

13,623 

NEW  HAMPSHIRE 

Keenet — 
WKNE-TV  (45),  4/22/53-Unknown 

Manchestert — 

►  WMUH-TV  (9)  ABC,  DuM;  Weed;  210,000 
Mt.  Washingtont — 

WMTW  (8)  See  Poland,  Me. 
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NEW  JERSEY 

Asbury  Parkt — 

►  WRTV  (58)  107,000 

Atlantic  City— 

WFPG-TV  (46)  see  footnote  (d) 
WOCN  (52),  1/8/53-Unknown 

Camdent — 
WKDN-TV  (17).  1/28/54-Unknown 

Newark  (New  York  City) — 

►  WATV  (13)  Weed;  4,150,000 
New  Brunswickt — 

WDHN  (47),  4/2/53-Unknown 
WTLV  (*19),  12/4/52-Unknown 

Trentont — 

WTTM-TV  (41),  Forjoe;  7/16/53-Unknown 

NEW  MEXICO 

Albuquerquet — 

►  KGGM-TV  (13)  CBS;  Weed;  42,000 

►  KOAT-TV  (7)  ABC;  Hollingbery;  40.000 

►  KOB-TV  (4)  NBC,  DuM;  Branham;  40.548 

Roswellf — 

►  KSWS-TV  (8)  ABC,  CBS,  NBC,  DuM;  Meeker: 

21,118 

NEW  YORK 

Albany  (Schenectady,  Troy) — 
WPTR-TV  (23)  6/10/53-Unknown 

►  WROW-TV    (41)    ABC,    CBS,    DuM;  Boiling; 

77,482 

WTVZ  (*17).  7/24/52-Unknown 
Binghamton — 

►  WNBF-TV  (12)  ABC,  CBS,  NBC,  DuM;  Boi- 

ling; 274,238 
WQTV  (*46),  8/14/52-Unknown 

Bloomingdalet  (Lake  Placid) — 

WIRI  (5)  12/2/53-Summer  '54 
Buffalo — 

►  WBEN-TV  (4)  ABC,  CBS.  DuM;  Harrington. 

Righter  &  Parsons;  398,832.  See  footnote  (a). 

►  WBUF-TV  (17)  ABC,  CBS,  NBC,  DuM;  H-R; 

135,000 

WTVF  (*23)  7/24/52-Unknown 

WGR-TV  (2)  NBC;  Headley-Reed;  4/7/54-July 
■  '54 
Carthaget — 

WCNY-TV  (7)  ABC,  CBS;  Weed;  3/3/54-Aug.  '54 
Elmira — 

►  WECT  (18)  NBC;  Everett-McKinney;  28,462 

►  WTVE  (24)  ABC,  CBS,  DuM;  Forjoe;  30,000 

Ithacat — 

WHCU-TV  (20)  CBS;  1/8/53-November  '54 
W1ET   C14),  1/8/53-Unknown 


OREGON  Gov.  Paul  Patterson  (c)  breaks 
ground  for  KOIN-TV  Portland's  new  708- 
foot,  $135,000  tv  tower,  expected  to  be 
complete  July  1  when  power  will  be  in- 
creased from  56  to  100  kw.  Flanking  the 
governor  are  C.  Howard  Lane  (I),  station's 
managing  director,  and  Louis  S.  Book- 
waiter,  engineering  director. 


Jamestownt — 

WJTN-TV  (58),  1/23/53-Unknown 
Kingstont — 

WKNY-TV  (66)  ABC,  CBS,  NBC,  DuM;  Meeker; 
1/23/53-5/15/54  (granted  ST  A  April  21) 
New  York — 

►  WABC-TV  (7)  ABC;  Petry;  4,150,000 

►  WABD  (5)  DuM;  Avery-Knodel;  4,150,000 

►  WATV  (13)  See  Newark,  N.  J. 

►  WCBS-TV  (2)  CBS;  CBS  Spot  Sis.;  4,150,000 

►  WNBT  (4)  NBC;  NBC  Spot  Sis.;  4,150,000 

►  WOR-TV   (9)    WOR;   WOR-TV   Sis.;  4,150,000 

►  WPIX  (11)  Free  &  Peters;  4,150,000 
WGTV  (*25),  8/14/52-Unknown 

New    York    Municipal    Bcstg.    System  (31) 
5/12/54-Unknown 
Rochester— 

WCBF-TV   (15),  6/10/53-Vnknown 

►  WHAM-TV  (6)  NBC;  Hollingbery;  210,000 

►  WHEC-TV-(IO)  ABC,  CBS;  Everett-McKinney; 

210,000 

WRNY-TV  (27),  4/2/53-Unknown 
WROH  (*21),  7/24/52-Unknown 

►  WVET-TV  (10)  ABC,  CBS;  Boiling;  210,000 
Schenectady  (Albany,  Troy) — 

►  WRGB  (6)  ABC.  CBS,  NBC,  DuM;  NBC  Spot 

Sis.;  303,400 

►  WTRI  (35)  CBS;  Headley-Reed;  79,506 
Syracuse — 

►  WHEN-TV  (8)  ABC.  CBS,  DuM;  Katz;  340,000 
WHTV  C43),  9/18/52-Unknown 

►  WSYR-TV  (3)  NBC;  Headley-Reed;  340,000 
Utica — 

WFRB  (19),  7/1/53-Unknown 

►  WKTV   (13)   ABC,  CBS,  NBC,  DuM;  Cooke; 

137,500 

NORTH  CAROLINA 

Ashevillef — 

►  WISE-TV  (62)  ABC,  CBS,  NBC,  DuM;  Boiling; 

22,500 

WLOS-TV   (13)   Venard;  12/9/53-Aug.  '54 
Chapel  Hillt— 

WUNC-TV  (*4),  9/30/53-September  '54 
Charlotte — 

►  WAYS-TV    (36)    ABC,    NBC,    DuM;  Boiling; 

42,000 

►  WBTV  (3)  CBS,  NBC,  DuM;  CBS  Spot  Sis.; 

398,591 

Durhamt — 

WTIK-TV  (11)  Headley-Reed;  1/21/54-9/1/54 
Fayettevillet — 

WFLB-TV  (18)  4/13/54-Unknown 
Gastoniat — 

WNSC-TV  (48)  4/7/54-Summer  '54 
Goldsborot — 

WTVX  (34),  9/30/53-Unknown 
Greensboro — 

WCOG-TV    (57)    ABC;    Boiling;  11/20/52-Un- 
known 

►  WFMY-TV  (2)  ABC.  CBS,  DuM;  Harrington, 

Righter  &  Parsons;  222,741 
Greenville — 

►  WNCT  (9)  ABC.  CBS,  NBC.  DuM;  Pearson; 

53,100 
Raleigh — 

►WN AO-TV  (28)  ABC.  CBS.  NBC,  DuM;  Avery- 
Knodel;  57,840 
Wilmingtonf — 

►  WMFD-TV  (6)  NBC;  Weed 
WTHT  (3)  2/17/ 54- Aug.  '54 

Winston-Salem — 

►  WSJS-TV  (12)  NBC;  Headley-Reed;  202,954 

►  WTOB-TV  (26)  ABC,  DuM;  H-R;  51,300 

NORTH  DAKOTA 

Bismarckf — 

►  KFYR-TV  (5)  CBS,  NBC,  DuM;  Blair;  6,125 
Fargot — 

►  WDAY-TV  (6)  ABC,  CBS.  NBC,  DuM;  Free  & 

Peters;  42,260 

Grand  Forkst — 
KJVOX-TV  (10)  3/10/54-Unknown 

Minott — 

►  KCJB-TV  (13)  ABC,  CBS.  NBC,  DuM;  Weed; 

20,190 
Valley  Cityt— 
KXJB-TV  (4)  CBS;  Weed;  8/5/53-July  '54 

OHIO 

Akron — 

►  WAKR-TV  (49)  ABC;  Weed;  56,199 
Ashtabulat — 

►  WICA-TV  (15)  20,000 
Cincinnati — 

WCET  (*48)  12/2/53-May  '54 

►  WCPO-TV  (9)  ABC,  DuM;  Branham;  450,000 

►  WKRC-TV  (12)   CBS;   Katz;  450,000 

►  WLWT  (5)  NBC;  WLW  Sis.;  450,000 
WQXN-TV  (54)  Forjoe;  5/14/53-October  '54 

Cleveland — 
WERE-TV  (65),  6/18/53-Unknown 

►  WEWS  (5)  CBS:  Branham;  1,030,000 

►  WNBK  (3)  NBC;  NBC  Spot  Sis;  873,131 

►  WXEL  (8)  ABC,  CBS,  DuM;  Katz;  823.629 
WHK-TV  (19)  11/25/53-Unknown 

Broadcasting   •  Telecasting 


ARB  and 
TELEPULSE* 


i;:olumbus — 

li-WBNS-TV  (10)  CBS;  Blair;  307,000 
i-WLWC  (4)  NBC;  WLW  Sis.;  307,000 
WOSU-TV   (*34),  4/22/53-Unknown 

l-WTVN  (6)  ABC,  CBS,  DuM;  Katz;  373,495 

;)ayton— 

l-WHIO-TV  (7)  ABC,  CBS,  DuM;  Hollingbery; 
637,330 

WIFE  (22)  See  footnote  (d) 
I-WLWD  (2)  NBC;  WLW  Sis;  310,000 

Elyriat — 
WEOL-TV  (31)  2/11/54-Fall  '54 

jma — 

W1MA-TV  (35)  Weed;  12/4/52-Spring  '54 
i-WLOK-TV  (73)  NBC;  H-R;  57,234 

;<lansfieldt— 
Fergum  Theatres  Inc.  (36)  Initial  Decision 
5/5/54 

.lassillont— 

WMAC-TV  (23)  Petry;  9/4/52-Unknovm 
iteubenville — 

►  WSTV-TV  (9)  CBS;  Avery-Knodel;  1,083,900 
Toledo — 

►  WSPD-TV  (13)  ABC,  CBS,  NBC,  DuM;  Katz: 

280,080 

tfoungstown — 

►  WFMJ-TV  (73)  NBC;  Headley-Reed;  115,000 

•  WKBN-TV   (27)   ABC,   CBS,   DuM;  Raymer; 

117,777 

WUTV  (21)  Petry;  9/25/52-Unknown 

•  Janesville — 

►  WHIZ-TV  (50)  ABC,  CBS,  NBC,  DuM;  Pear- 

son; 31,250 

OKLAHOMA 

Adat— 

KTEN     (10),    12/16/53-6/1/54     (granted  STA 
April  6) 

Ardmoref — 
John  F.  Easley  (12)  5/12/54-Unknown 

Enidt— 

KGEO-TV  (5)  ABC;  Pearson;  12/16/53-6/15/54 
Lawtont — 

•-KSWO-TV  (7)  DuM;  Everett-McKinney;  46,400 

Miamit — 
KMTV  (58),  4/22/53-Unknown 

Muskogeet — 
KTVX  (8)  4/7/54-Unknown 

!  Oklahoma  City — 

|  #-KMPT  (19)  DuM;  Boiling;  98,267 
»-KTVQ  (25)  ABC.  NBC;  H-R;  106,344 
»•  KWTV  (9)  CBS,  DuM;  Avery-Knodel;  256,102 
i»-WKY-TV  (4)  ABC,  NBC;  Katz;  263,667 

j     KETA  (*13;  12/2/53-Unknown 
Tulsa — 

•-KCEB  (23)  NBC,  DuM;  Boiling;  65,000 
••KOTV  (6)  ABC,  CBS,  NBC,  DuM;  Petry;  229,100 
KSPG  (17)  2/4/54-Unknown 

OREGON 

Eugene — 

►  KVAL-TV  (13)  NBC;  Hollingbery 
Medford — 

►  KBES-TV  (5)  ABC.  CBS,  NBC,  DuM;  Blair 
Portland — 

:#-KOIN-TV  (6)  ABC.  CBS;  Avery-Knodel;  182,283 
VKPTV  (27)  ABC,  NBC,  DuM;  NBC  Spot  Sis.; 

172,571 

Oregon  Tv  Inc.  (12),  Initial  Decision  11/10/53 

!  Salemt — 

KSLM-TV  (3),  9/30/53-Vnknown 

PENNSYLVANIA 

Allentownt — 
WFMZ-TV    (67;    Avery-Knodel;  7/16/53-Sum- 
mer  '54 

WQCY  (39)  Weed;  8/12/53— Unknown 
Altoona — 

i*-WFBG-TV  (10)  ABC,  CBS,  NBC,  DuM;  H-R; 
428,774 

Bethlehem— 

►  WLEV-TV  (51)  NBC;  Meeker;  67,516 
Chambersburgt — 

►  WCHA-TV  (46)  CBS,  DuM;  Forjoe;  15,500 

Easton — 

►  WGLV  (57)  ABC,  DuM;  Headley-Reed;  75,410 
Erie — 

►  WICU  (12)  ABC,  NBC,  DuM;  Petry;  208,500 
'►WSEE  (35)  CBS;  Avery-Knodel 

WLEU-TV  (66)  12/31/53-Unknovm 

Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


Broadcasting 


Harrisburg — 

WCMB-TV  (27)  Cooke;  7/24/53-8/1/54 
►WHP-TV  (55)  CBS;  Boiling;  118,150 

►  WTPA  (71)  NBC;  Headley-Reed;  118,150 

Hazletont — 

WAZL-TV  (63)  Meeker;  12/18/52-Unknown 

Johnstown — 

►  WARD-TV  (56)  Weed 

WJAC-TV  (6)  CBS.  NBC,  DuM;  Katz;  757,183 

Lancaster — 

►  WGAL-TV  (8)  ABC,  CBS,  NBC,  DuM;  Meeker; 

295,847  * 
WWLA  (21)  Venard;  5/7/53-Fall  '54 

Lebanont — 

►  WLBR-TV  (15)  Pearson;  146,575 
New  Castlet— 

►-WKST-TV     (45)     DuM;  Everett-McKinney; 
139,578 

Philadelphia — 

►  WCAU-TV  (10)  CBS;  CBS  Spot  Sis;  1,609,667 

►  WFIL-TV  (6)  ABC,  DuM;  Katz;  1,833,160 
WIBG-TV  (23),  10/21/53-Unknown 
WIP-TV  (29),  11/26/52-Unknown 

►  WPTZ  (3)  NBC;  Free  &  Peters;  1,767,042 
Pittsburgh — 

►  WDTV  (2)  ABC,  CBS,  NBC,  DuM;  DuM  Spot 

Sis.  963,820 

►  WENS  (16)  ABC,  CBS;  Petry;  307,149 

►  WKJF-TV  (53)  CBS,  NBC,  DuM;  Weed;  300,000 
*-  WQED  (»13) 

WTVQ  (47)  Headley-Reed;  12/23/ 52-Vnknown 

Reading — 

►WEEU-TV    (33)    ABC,  <NBC;  Headley-Reed; 

54,206 

►  WHUM-TV  (61)  CBS;  H-R;  175,000 
Scranton — 

►  WARM-TV  (16)  ABC;  Hollingbery;  150,000 

►  WGBI-TV  (22)  CBS;  Blair;  155,000 

►  WTVU  (73)  Everett-McKinney:  150.424 
Sharont — 

WSHA  (39)  1/27/54-Unknown 
Wilkes-Barre — 

►  WBRE-TV  (28)  NBC;  Headley-Reed;  155,000 

►  WILK-TV    (34)    ABC,    DuM;  Avery-Knodel; 

165,000 

Williamsportt — 
WRAK-TV  (36) 


Everett-McKinney;  11/13/52- 


Spring  '54 
York— 

►  WNOW-TV  (49)  DuM;  Hollingbery;  72,000 

►  WSBA-TV  (43)  ABC;  Young;  76,100 


RHODE  ISLAND 


Providence — 


WJAR-TV  (10)  ABC,  CBS,  NBC,  DuM; 
1,109,060 


Weed; 


►  WNET  (16)  CBS;  Raymer 

WPRO-TV  (12)  Blair;  9/2/53-Unknown  (grant- 
ed STA  Sept.  23) 

SOUTH  CAROLINA 

Aikent — 

WAKN-TV  (54)  10/21/53-Unknown 
Anderson — 

►  WAIM-TV  (40)  CBS;  Headley-Reed;  43,750 
Camdenf — 

WACA-TV  (15)  6/3/53-Unknown 
Charleston — 

►  WCSC-TV  (5)  ABC,  CBS,  NBC,  DuM;  Free  & 

Peters;  74,044 
WUSN-TV  (2)  NBC:  3/25/54-9/1/54 

Columbia — 

►  WCOS-TV  (25)  ABC;  Headley-Reed;  47,000 

►  WIS-TV  (10)  NBC;  Free  &  Peters;  97,465 

►  WNOK-TV  (67)  CBS,  DuM;  Raymer;  46,000 

Florencet — 

WBTW  (8)  CBS;  11/25/53-Sept.  '54 

Greenville — 

►  WFBC-TV  (4)  NBC;  Weed;  287,266 

►  WGVL  (23)  ABC,  DuM;  H-R;  75,300 

Greenwoodt — 
WCRS-TV  (21)  4/8/53-Unknown 

Spartanburgt — 
WSPA-TV    (7)    CBS;    Hollingbery;  11/25/53- 
Sept.  '54 

WSCV  (17)  7/30/53-Unknown 


AFTERNOON 
TV  PROGRAMS 
ARE  ON 

KWTV 


* 

ARB— MARCH 
HIGHEST 
RATED  y4  HOUR 
SEGMENTS 
Mon.  thru  Fri. 
1 2  to  6  P.M. 
KWTV  84 
Sta.  "B"  33 
Ties  3 

TELEPULSE— JANUARY 

HIGHEST  RATED 
y4  HOUR  AVERAGES 
Mon.  thru  Fri. 
12  to  6  P.M. 
KWTV  20 
Sta.  "B"  4 


KWTV-9 

Affiliated  Management  K0MA-CBS 
Represented  by  Avery-Knodel,  Inc. 

EDGAR  T.  BELL,  Exec.  Vice  President 
FRED  L.  VANCE,  Sales  Manager 
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AS  MY  NAME'S 

JOE  FLOYD 

9  I'll  keep  yon  busy 
stocking  shelves! 

We're  sales  closers  by 
nature  .  .  .  Nord  and  Sheeley 
and  every  last  man  and 
woman  on  my  staff  at 
KELO  (radio  and  TV) 
Sioux  Falls.  We'll  sell  the 
daylights  out  of  your  product 
in  husky  sections  of  four 
states  (count  'em — South 
Dakota,  Minnesota,  Iowa, 
Nebraska).  And  our  signal 
doesn't  fade  out  even  there. 
KELO's  forceful  merchandising 
will  set  a  pattern  that'll 
give  you  a  format  for  bigger 
sales  in  every  other  market 
you  wish  to  milk.  Want 
that  kind  of  sales  fire?  Let 
KELO  ignite  it  for  you. 

Award 

KELOv 

dud  1R.<zcCax 

Channel  11 -Sioux  Falls,  S.D. 

JOE  FLOYD,  President 

NBC  (TV)  PRIMARY 
ABC  •  CBS  •  DUMONI 

I\BC  (Radio)  Affiliate 

Prepared  by  CLIFFORD  GILL  AGENCY 
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FOR  THE  RECORD 


SOUTH  DAKOTA 

Rapid  Cityt — 

KTLV  (7)  2/24/54-Unknown 
Sioux  Fallst— 

►  KELO-TV  (11)  ABC,  NBC;  Raymer;  60,538 

TENNESSEE 

Chattanooga — 

►  WDEF-TV  (12)  ABC,  CBS,  NBC,  DuM;  Bran- 

ham 

Jacksonf —  ,  -j 

WDXI-TV  (9)tBurn-Smith;  12/2/53-Aug.  '54 
Johnson  City — 

►  WJHL-TV  (11)  ABC,  CBS,  NBC,  DuM;  Pear- 

son; 68,917 
Knoxville — 

►  WATE  (6)  ABC,  NBC;  Avery-Knodel;  68,998 

►  WTSK  (26)  CBS,  DuM;  Pearson;  60,500 
Memphis — 

WHBQ-TV  (13)  CBS;  Blair;  276,342 

►  WMCT  (5)  ABC,  NBC,  DuM;  Branham;  280,250 
Nashville — 

►  WSIX-TV  (8)  CBS;  Hollingbery;  188,460 

►  WSM-TV  (4)  NBC,  DuM;  Petry;  188,460 
Old  Hickory  (Nashville) — 

WLAC-TV  (5)  Katz;  8/5/53-6/27/54 

TEXAS 

Abilenet — 

►  KRBC-TV  (9)  ABC,  NBC.  DuM;  Pearson;  30,316 
Amarillo— 

►  KFDA-TV  (10)  ABC,  CBS;  Branham;  49,028 

►  KGNC-TV  (4)  NBC,  DuM;  Katz;  49,028 
KLYN-TV  (7)  12/11/53-Unknown 

Austin — 

►  KTBC-TV  (7)  ABC.  CBS,  NBC.  DuM;  Raymer; 

70,072 
Beaumontt — 

►  KBMT  (31) 

KTRM-TV  (6)  Initial  Decision  7/22/53 
Corpus  Christit — 

KVDO  (22)  1/6/53-6/15/54 

KTLG  (43)  12/9/53-Unknown 
Dallas— 

KDTX  (23)  1/15/53-Unknown 

KLIF-TV  (29)  2/12/53-8/1/54 

►  KRLD-TV  (4)  CBS;  Branham;  375,721 
WFAA-TV  (8)  ABC.  NBC,  DuM;  Petry;  337,000 

El  Paso— 

►  KROD-TV   (4)   ABC,  CBS.  DuM;  Branham; 

51,483 

►  KTSM-TV  (9)  NBC;  Hollingbery;  40,290 
KELP- TV  (13)  Forjoe;  3/18/54-Sept.  '54 

Ft.  Worth— 

►  WBAP-TV   (5)   ABC.  NBC;  Free  &  Peters; 

372,500 
Galveston — 

►  KGUL-TV  (ID  ABC,  CBS.  DuM;  CBS  Spot  Sis.; 

276.000 

Harlingent — 

►  KGBT-TV  (4)  ABC,  CBS.  DuM;  Pearson;  33,400 
Houston — 

►  KNUZ-TV  (39)  DuM;  Forjoe;  68,144 

►  KPRC-TV  (2)  ABC,  CBS,  NBC,  DuM;  Petry; 

303.500 

KTVP  (23)  1/8/53-Unknown 

►  KUHT  (*8)  281,500 
KXYZ-TV  (29)  6/18/53-Unknown 
KTLJ  (13),  2/23/54-Unknown 

Longviewt — 

►  KTVE  (32)  Forjoe;  20,560 
Lubbockt — 

►  KCBD-TV  (11)  ABC,  NBC;  Pearson;  53,804 

►  KDUB-TV    (13)    CBS.    DuM;  Avery-Knodel; 

53,804 

KFYO-TV  (5)  Katz;  5/7/53-Unknown 
Lufkint — 

KTRE-TV  (9)  Venard;  3/11/53-Fall  '54 
Marshallt — 

KMSL  (16)  6/25/53-Unknown 
Midland — 

►  KMID-TV  (2)  ABC.  CBS,  NBC,  DuM;  Venard; 

31,950 

San  Angelo — 

►  KTXL-TV  (8)  CBS;  Venard;  28,035 
San  Antonio — 

KAL.A  (35)  3/26/53-Unknown 
>■  KGBS-TV  (5)  ABC,  CBS,  DuM;  Katz;  191.189 
»-WOAI-TV  (4)  NBC;  Petry;  191,189 

KCOR  Inc.  (41)  5/12/54-Unknown 


Sweetwaterf — 

KPAR-TV  (12)  CBS;  Avery-Knodel;  8/26/53- 
Unknown 

Temple — 

►  KCEN-TV  (6)  NBC;  Hollingbery;  73,935 
Texarkana  (also  Texaskana,  Ark.)— 

►  KCMC-TV  (6)  ABC,  CBS,  DuM;  Venard;  66,832 
Tylerf— 

►  KETX  (19)  CBS,  NBC,  DuM;  Pearson;  28,405 

KLTV  (7)  1/27/54-9/1/54 
Victoria! — 

KNAL  (19)  Best;  3/26/53-Unknown 
Wacot — 

►  KANG-TV  (34)  ABC;  Pearson;  28,000 
Weslacot — 

►  KRGV-TV  (5)  NBC;  Raymer 
Wichita  Falls — 

►  KFDX-TV  (3)  ABC,  NBC;  Raymer;  63,800 

►  KWFT-TV  (6)  CBS,  DuM;  Blair;  85,300 

UTAH 

Provot — 

KOVO-TV  (11)  12/2/53-Unknown 
Salt  Lake  City— 

►  KDYL-TV  (4)  NBC;  Blair;  161,325 

►  KSL-TV  (5)  ABC,  CBS,  DuM;  CBS  Spot  Sis.; 

161,325 

KUTV  (2)  ABC;  Hollingbery;  3/26/53-8/1/54 
VERMONT 

Montpeliert — 
WMVT  (3)  CBS;  Weed;  3/12/54-Summer  '54 
VIRGINIA 

Danvillet— 

+■  WBTM-TV  (24)  ABC;  Hollingbery;  18,114 
Hampton  (Norfolk) — 

►  WVEC-TV  (15)  NBC;  Rambeau;  97,300 
Harrisonburgf — 

►  WSVA-TV  (3)  ABC,  CBS.  NBC.  DuM;  Devney; 

80,182 

Lynchburg — 

►  WLVA-TV  (13)  ABC,  CBS,  DuM;  Hollingbery;: 

113,440 

Newport  News — 

WACH-TV  (33)  See  footnote  (&) 
Norfolk — 

*-WTAR-TV  (4)  ABC,  CBS,  DuM;  Petry;  316,400 

►  WTOV-TV  (27)  ABC,  DuM;  Forjoe;  102,000 

►  WVEC-TV  (15)  See  Hampton 
Richmond — 

WOTV  (29)  12/2/53-Unknown 

►  WTVR  (6)  NBC;  Blair;  445,984 
Roanoke — 

►  WSLS-TV  (10)  ABC.  CBS.  NBC;  Avery-Knodel; 

247,544 


WASHINGTON 

Bellinghamt — 

►  KVOS-TV  (12)  DuM;  Forjoe;  65,806 
Seattle— 

►  KING-TV  (5)  ABC;  Blair;  351,100 

►  KOMO-TV  (4)  NBC;  Hollingbery;  351,100 
KUOW-TV  (*9)  12/23/53-September  '54 
Seattle  Construction  Co.  (20)  4/7/54-Unknown 

Spokane — 

►  KHQ-TV  (6)  NBC;  Katz;  56,539 

►  KXLY-TV    (4)    CBS,    DuM;  Avery-Knodel; 


67,529 

Louis  Wasmer  (2)  3/18/54-Sept.  '54 
Tacoma — 

►  KMO-TV  (13)  Branham;  345,300 

►  KTNT-TV  (11)  CBS,  DuM;  Weed;  345,300 
Vancouvert — 

KVAN-TV  (21)  Boiling;  9/25/53-Unknown 
Yakima — 

►  KIMA-TV  (29)  ABC,  CBS,  NBC,  DuM;  Weed;! 

22,073 

WEST  VIRGINIA 

Beckleyf — 

WBEY  (21),  6/25/53-Vnknown 
Charlestont — 

►  WKNA-TV  (49)  ABC,  DuM;  Weed;  36,100 
WCHS-TV  (8)  CBS;  Branham;  2/11/54-7/15/5* 

Clarksburgf — 
WBLK-TV  (12)  Branham;  2/17/54-9/1/54 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 
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Tairmontt — 

3  L.WJPB-TV  (35)  ABC,  NBC,  DuM;  Gill-Perna; 
33,785 
3un  tin  glott- 
ic WSAZ-TV  (3)  ABC,  NBC,  DuM;  Katz;  382,352 
iparkersburgt — 
a||b-WTAP  (15)  ABC,  DuM;  Forjoe;  24,850 
iWneeling — 
WLTV  (51)  2/11/53-Unknown 
WTRF-TV  (7)  NBC;  Hollingbery;  451,500 

WISCONSIN 

Cau  Clairet — 

••WEAU-TV  (13)  ABC,  NBC,  DuM;  Hollingbery; 

55,700 
iGreen  Bay — 

••  WBAY-TV  (2)  ABC,  CBS,  NBC,  DuM;  Weed; 
191,253 

WFRV-TV  (5)  3/10/54-Unknown 

La  Crossef — 
WKBT  (8)  CBS,  NBC,  DuM;  Raymer;  10/28/53- 

8/1/54 

WTLB  (38)  12/16/53-Unknovm 
Madison — 
•-WHA-TV  (*21) 

•-WKOW-TV  (27)  CBS;  Headley-Reed;  41,500 
^•WMTV  (33)  ABC,  DuM;  Meeker;  44,800 
iMarinettet— 

WMBV-TV  (11)  NBC;  George  Clark;  11/18/53- 
August  '54 
i  Milwaukee — 

»-  WCAN-TV  (25)  CBS;  Rosenman;  308,750 

WOKY-TV  (19)  ABC,  DuM;  Gill-Perna;  287,500 

►  WTMJ-TV  (4)  ABC,  NBC,  DuM;  Harrington, 

Righter  &  Parsons;  668,263 
Neenaht — 

►  WNAM-TV  (42)  George  Clark 
Superiort  (Duluth,  Minn.) — 

►  WDSM-TV  (6)  CBS,  DuM;  Free  &  Peters:  48,700 
Wausaut — 

WOSA-TV  (16)  Rambeau;  2/10/54-7/1/54 
Wisconsin  Valley  Tv  Corp.  (7)  Initial  Decision 
4/9/54 


WYOMING 

Casper  t — 

KSPR-TV  (2)  5/14/S3-Unknown 
Cheyennet — 

►  KFBC-TV  (5)  CBS,  NBC;  Hollingbery 

ALASKA 

Anchoraget — 

►  KFIA  (2)  ABC,  CBS;  Weed;  7,000 

►  KTVA  (11)  NBC,  DuM;  Feltis 
Fairbankst — 

KFIF  (2)  ABC,  CBS;  7/1/53-Spring  '54 

HAWAII 

Honolulut — 

►  KGMB-TV  (9)  CBS;  Free  &  Peters;  53,000 

►  KONA  (11)  DuM;  NBC;  NBC  Spot  Sis.;  53,000 

►  KULA-TV  (4)  ABC;  Headley-Reed 

PUERTO  RICO 

San  Juanf — 

►  WAPA-TV  (4)  ABC,  NBC,  DuM;  Caribbean 

Networks 

►  WKAQ-TV   (2)   CBS;   Inter- American;  10,000 

CANADA 

Londont — 

►  CFPL-TV  (10)  CBS;  35,000 
Montreal — 

►  CBFT  (2)  143,005 

►  CBMT  (6)  143,005 
Ottawa— 

»-CBOT  (4)  10,100 
St.  John,  N.  B.— 

►  CHSJ-TV  (4)  CBS 

Sudburyt — 

►  CKSO-TV  (5)  ABC,  CBS,  NBC;  All-Canada; 

6,728 


HOWARD  E.  STARK 


ELDORADO 


Toronto — 

►  CBLT  (9)  222,500 
Vancouver — 

►  CBUT  (2)  CBS 

MEXICO 

Juarezt  (El  Paso,  Tex.)— 

XEJ-TV  (5)  National  Time  Sales;  5/17/54 
Tijuanat  (San  Diego) — 

►  XETV  (6)  Weed;  241,000 


Total  stations  oa  air  in  U.  S.  and  possessions: 

379;  total  cities  with  stations  on  air:  249.  Both 

totals  include  XETV  (TV)  Tijuana,  Mexico  as 

well  as  educational  outlets  that  are  operating. 

Total  sets  in  use  29,871,255. 

*  Indicates  educational  stations. 

t  Cities  NOT  interconnected  with  AT&T. 

(a)  Figure  does  not  include  298,375  sets  which 
WBEN-TV  Buffalo  reports  it  serves  in  Canada. 

(b)  Number  of  sets  not  currently  reported  by 
WHAS-TV  Louisville,  Ky.  Last  report  was  205,- 
544  on  July  10,  1952. 

(c)  President  Gilmore  N.  Nunn  announced  that 
construction  of  WLAP-TV  has  been  temporarily 
suspended  [B»T,  Feb.  22].  CP  has  not  been  sur- 
rendered. 

(d)  WKLO-TV  Louisville,  Ky.;  KFAZ  (TV)  Mon- 
roe, La.;  WTAC-TV  Flint,  Mich.;  KACY  (TV) 
Festus,  Mo.;  KFOR-TV  Lincoln,  Neb.;  WFPG-TV 
Atlantic  City,  N.  J.;  WIFE  (TV)  Dayton,  Ohio,  and 
WACH-TV  Newport  News,  Va.,  have  suspended 
regular  operation,  but  have  not  turned  in  CP's. 

(e)  WBKZ  (TV)  Battle  Creek,  Mich.,  told  FCC  it 
has  suspended  regular  operations  until  June  1. 


MAY 

May  17-18:  Chicago  Tribune  Advertising  &  Dis- 
tribution Forum,  WGN  studios. 

May  17-20:  Electronics  Parts  Show,  Conrad  Hilton 
Hotel,  Chicago. 

May  18-21:  RTNDA  tv  news  seminar,  Orrington 
Hotel,  Evanston,  111. 

May  19-21:  Senate  Communications  Subcommit- 
tee holds  open  hearings  on  status  and  develop- 
ment of  ultra  high  frequency  channels  and 
consideration  of  Johnson  multiple-ownership 
bill.  Room  G-16,  Senate  Office  Bldg.,  9  a.m. 
Washington. 

May  19-21 :  House  Interstate  &  Foreign  Commerce 
Committee,  hearing  on  HR  1227,  Bryson  bill  to 
bar  alcoholic  beverage  advertising  in  interstate 
commerce.  Room  1334,  New  House  Office  Bldg. 
10  a.m.  Open. 

May  21-22:  Educational  Tv  Conference,  Illinois 
Institute  of  Technology,  Chicago. 

May  23:  Mutual  affiliates  meeting,  Palmer  House, 
Chicago. 

May  23-27:  NARTB  Convention,  Palmer  House, 
Chicago. 

May  24:  Daytime  Broadcasters  Assn.,  member- 
ship meeting,  Palmer  House,  Chicago. 

JUNE 

June  1:  National  Assn.  of  Tv  &  Radio  Farm  Di- 
rectors, national  sales  clinic,  Sheraton  Hotel, 
Chicago. 

June  3-4:  National  Assn.  of  Tv  &  Radio  Farm 
Directors,  summer  meeting,  Hotel  Fontenelle, 
Omaha,  Neb. 

June  4:  Mike  &  Screen  Awards,  Radio-Newsreel- 
Tv  Working  Press  Assn.  of  New  York,  Waldorf- 
Astoria. 

June  13-15:  Assn.  of  Independent  Metropolitan 
Stations,  Wentworth-by-the-Sea,  Portsmouth. 
N.  H. 

June  13-16:  American  Marketing  Assn.,  Ambas- 
sador Hotel,  Atlantic  City. 

June  14-16 :  National  Community  Tv  Assn.,  Hotel 
Park  Sheraton,  New  York. 

June  16-18:  Summer  Institute,  U.  of  Michigan 
law  school,  study  on  official  control  vs.  self- 
regulation  of  tv,  radio,  motion  pictures  and 
publishing. 

SPECIAL  LISTING 

BMI  Program  Clinics 
June  7:    Winnipeg,  Man. 
June  9:  Regina,  Sask. 
June  11:  Edmonton,  Alta. 
June  14:  Amherst,  N.  B.;  Butte,  Mont. 
June  16:  Boston;  (city  unnamed)  Idaho 
June  18:  Portland,  Me.;  Salt  Lake  City 
June  21:  Colorado  Springs,  Colo. 
June  23:  Huron.  S.  D. 
June  25:  (city  unnamed)  Indiana 

BAB  Clinics 

June  7:  Louisville,  Ky. 
June  8:  Atlanta,  Ga. 
June  10:  Birmingham,  Ala. 
June  11:  Memphis,  Tenn. 
June  14:  New  Orleans,  La. 
June  15:  San  Antonio,  Tex. 
June  17:  Dallas,  Tex. 
June  18:  Tulsa,  Okla. 
June  21:  Omaha,  Neb. 
June  22:  Des  Moines,  Iowa. 
June  24:  Minneapolis,  Minn. 
June  25:  Dakotas. 

(Other  BAB  clinics  scheduled  through  Aug.  31) 


Lookin'  for  a  lone  prairie? 


1 


en't  any  here, 
pardner,  not  by  a  long  shot. 
•"'   Of  the  nation's  165  METRO- 
POLITAN    areas,?  LUBBOCK, 
TEXAS  ranked  3rd  in  popula- 
tion increase  (68.7%)  from  1940 
to  1950.   Lubbock  is  now  Texas' 
5th    biggest    TV    market  and 
K.DUB  -  TV  offers  more  view- 
ers   per    dollar    than  ANY 
OTHER  TEXAS  TV! 


NATIONAL  REPRESENTATIVES: 


K  DUB-TV 


I 


CBS  TELEVISION  &  DUMONT 


PRESIDENT  &  GEN.  MGR.,  W.  D.  "DUB"  ROGERS 
GEORGE  COLLIE,  NAT'L.  SALES  MGR. 
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 editorials  

'Big  EdV  Constructive  Turnabout 

AS  IF  to  keep  his  legislative  books  balanced,  up  pops  Sen.  Edwin 
C.  (Big  Ed)  Johnson  of  Colorado  with  another  bill  involving 
communications.  He  proposes  to  encourage  manufacturers  to  pro- 
duce uhf  receivers,  all-band  receivers  and  uhf  components  by 
amending  the  revenue  laws  to  eliminate  the  present  10%  excise  tax. 

This  bill  is  constructive.  We  didn't  think  his  bill  of  a  fortnight 
ago  to  ban  newspaper  ownership  of  radio  and  television  stations 
willy  nilly  was.  But  it  has  been  that  way  with  Sen.  Ed  for  years. 
He  mixes  his  pitches  pretty  well. 

We  happen  to  think  that  Congress  should  eliminate  the  excise 
taxes  on  all  broadcast  receivers.  They  constitute  a  part  of  our 
living  standard  and  should  not  be  in  the  ultra-luxury  category. 

Nevertheless,  anything  that  will  give  manufacturers  an  incentive 
to  manufacture  all-band  receivers  and  give  uhf  a  lift  is  to  be 
commended.  Hidden  in  the  proposed  Johnson  Bill  is  a  built-in 
provision  for  uhf  color  receivers  too.  By  eliminating  the  10% 
excise,  the  buyer  would  be  given  a  $100  savings  on  a  $1,000  color 
•  set,  provided  it  can  receive  the  uhf  band. 

Uhf  broadcasters  have  complained  about  being  let  down  by 
manufacturers.  The  manufacturers  are  disposed  to  key  their  output 
to  demand.  They  contend  there  hasn't  been  the  consumer  demand 
expected,  and  that  a  uhf  set  costs  more  to  produce. 

There  has  been  some  pressure  to  get  the  FCC  to  "force"  manu- 
facturers to  turn  out  all-band  tv  sets.  The  FCC  isn't  empowered 
to  do  this.  It  does  approve  transmitter  equipment  types.  And 
presumably  it  could  get  into  the  tv  receiver  picture  to  the  extent  of 
suppressing  spurious  radiations  from  regenerative  receivers,  which 
then  become  miniature  transmitters. 

It  is  to  be  hoped  that  manufacturers  and  broadcasters  too  will 
get  behind  the  proposed  Johnson  amendment.  It  will  stimulate  uhf 
set  sales,  notably  in  color,  in  what  is  today  an  uneasy  market. 

Networks,  Affiliates,  Spot  and  Chicago 

MORE  SIGNIFICANT  to  the  business  of  broadcasting  than  the 
main  event  may  be  a  series  of  tentatively  planned  side  meet- 
ings at  the  NARTB  convention  in  Chicago  which  could  determine 
future  relationships  of  networks  and  affiliates  in  both  radio  and  tv. 

Persistent  attempts  toward  invasion  by  the  networks  of  the  spot- 
selling  field,  heretofore  the  exclusive  domain  of  the  individual  sta- 
tion, have  precipitated  this  situation.  While  the  current  crisis  is  in 
radio,  television  broadcasters  sense  one  too.  This  doubtless  was 
one  of  the  reasons  for  the  quiet  but  determined  move  to  create  the 
Television  Advertising  Bureau,  a  unit  which  will  be  formalized, 
probably  with  the  cooperation  of  NARTB,  at  the  Chicago  sessions. 

By  whatever  name  they  may  be  called,  the  various  network  short- 
time,  short-term  selling  plans  are  viewed  by  most  affiliates  as  im- 
pinging upon  the  spot  area.  The  networks,  with  some  validity,  argue 
that  the  resistance  of  advertisers  to  old  network  radio  programming 
patterns,  plus  the  increased  costs  of  operation,  have  made  their 
business  less  remunerative.  They  contend  that,  to  provide  service, 
they  must  offer  greater  inducements  and  more  attractive  packages. 
Hence  the  various  plans  for  smaller  segments  and  shorter  terms. 

There  can  be  no  networks  without  affiliates.  And,  even  with 
more  and  more  non-network  program  packages  available,  the  net- 
work is  still  a  most  desirable  entity,  providing  spontaneous  cover- 
age of  major  events,  plus  programs  around  which  adjacencies  are 
sold. 

But,  just  as  the  pattern  in  selling  has  changed  for  the  networks, 
so  has  it  changed  for  the  affiliates.  For  several  years  network  return 
for  most  stations  has  declined,  what  with  two  average  10%  rate 
reductions,  and  with  less  overall  business  sold  network-wise.  So 
stations  have  bolstered  their  national  spot  and  local  business  to 
maintain,  and,  in  some  cases  even  increase,  their  revenue.  It  has 
taken  ingenuity  in  programming  and  in  selling  to  achieve  this.  The 
evolution  of  syndicated  programming  has  been  a  great  boon,  with 
many  old-line  network  names  now  being  sold  on  a  recorded  rather 
than  a  network-live  basis.  Networks,  as  a  consequence,  have  met 
greater  resistance  in  getting  time  clearances  from  some  affiliates. 

Operation  of  radio  without  networks  as  we  know  them  is  hard 
to  comprehend.  But  if  broadcasters  are  to  accept  realistically  the 
expressions  of  the  network  chieftains,  it  is  time  to  contemplate  that 
almost  unthinkable  eventuality.  If  the  networks  cannot  earn  a 
profit  under  standards  that  heretofore  have  served  them  and  their 
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affiliates  well,  it  is  common  sense  to  explore  new  vistas. 

Does  invasion  of  the  spot  field  provide  the  only  answer?  Carried 
to  the  extreme,  this  could  only  mean  that  independently  owned 
affiliated  stations  would  become  less  and  less  independent.  Event- 
ually they  would  degenerate  into  boiler-plate  appendages  of  their 
mother  networks.  They  would  lose  local  identity  and  character. 
And  they  would  lose  revenue — at  network  compensation  rates. 

Rather  than  wait  for  what  the  networks  regard  as  an  inexorable 
trend  toward  the  point  of  no  return  (in  profits),  affiliates  are  talking 
up  the  Chicago  sessions  as  the  time  and  the  place  to  face  up  to  the 
'  problem.  There  should  be  explored  with  the  networks  the  oft-made 
suggestion  that  the  old-line  methods  be  revised  and  that  some  varia- 
tion of  the  press  association  formula  be  projected.  That  means  the 
sale  of  programming  service,  at  a  fixed  fee,  just  as  the  press  asso- 
ciations sell  their  news  and  their  features,  but  do  not  sell  advertisers. 

In  the  ultimate,  this  could  mean  full-scale  projection  of  the  co-op 
programming  which  has  been  in  vogue  for  some  years  on  two 
networks.  It  would  assure  the  networks  of  a  profit,  because  theii 
charges  would  be  fixed  to  become  compensatory.  It  would  be  up 
to  the  stations,  locally,  and  through  their  national  representatives, 
to  sell  the  program  to  advertisers.  It  might  entail  establishment 
of  a  cooperatively  maintained  time  clearing  house. 

This  isn't  a  project  that  can  be  accomplished  overnight.  There 
may  be  better  solutions.  But  certainly  the  Chicago  sessions  provide 
the  ready  environment  for  explorations  of  the  whole  vexatious 
problem.  The  painful  lessons  learned  during  the  past  few  years  ol 
readjustment  should  prove  this  one  can't  be  wished  away. 

^Educational  Television:  One  Year  Later 

ON  MAY  25  the  first  non-commercial  educational  televisior 
station — KUHT  (TV)  Houston  (ch.  *8)  observes  its  firsi 
anniversary.  It  was  well-endowed  and  took  the  air  with  greai 
pedagogic  fanfare.  Based  on  FCC  allocations  reservations,  24S 
others  could  follow  in  its  ethereal  wake. 

Facts  about  KUHT's  first  year  of  operation  are  hard  to  comt 
by.  But  the  comments  of  the  station's  general  manager,  Dr.  Johr 
C.  Schwarzwalder,  as  published  by  the  Ford  Foundation-endowec 
National  Citizens  Committee  for  Educational  Television,  on  the 
station's  status  as  it  approaches  its  first  anniversary  are  revealing 
Says  Dr.  Schwarzwalder: 

The  staff  agrees  that  providing  a  program  service  for  only  40  hours 
per  week  is  an  uneconomical  use  of  more  than  $300,000  worth  of  equip- 
ment. Expanded  programming  to  include  Saturday  and  Sunday  is  im- 
perative. Yet  with  our  present  staff  this  is  simply  impossible..  Fur- 
thermore, the  U.  of  Houston,  while  supporting  the  station  rn  its  presenl 
state,  has  numerous  demands  from  other  departments  for  funds  for  ad 
ditional  activities.  Hence,  any  major  extension  of  programming  al 
this  time  will  require  outside  financial  help. 

In  summary,  the  KUHT  staff  is  fully  aware  that  much  remains  to  b< 
done  in  terms  of  additional  service  to  the  community  and  especially  ir 
extension  to  more  people  of  the  best  of  what  it  has  already  done.  W» 
are  facing  this  challenge  with  great  eagerness. 

This  forthright  diagnosis  and  prognosis  will  give  other  educa 
tional  tv  aspirants  pause.  Can  the  job  be  done  more  effectiveh 
and  without  staggering  costs  by  using  time  over  existing  commer 
cial  stations  which  have  the  established  audiences?  Are  not  visua 
aids  in  the  classrooms,  with  their  greater  flexibility,  more  effective 
and  infinitely  less  expensive?  How  can  the  expenses  entailed  foi 
full-time  tv  operations  be  justified  to  the  taxpayer?    Just  asking. 
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KGLO-TV 

MASON   CITY  —  IOWA 


THE  GOLDEN  TRIANGLE  AREA 


1  00,000  WATTS  ERP 


Represented  By 
WEED  Television 


CBS-DUM0NT 


LEE  STATIONS 

NATIONAL  SALES  OFFICES 
WCU  BUILDING,  QUINCY,  ILLINOIS 
KGLO  -  TV  -  AM  FM 
WTAD  -  AM  FM  -  KHQA  -  TV 


~tcr /teach  alt  oft  Scut  DUgo  County 


TV 


ABC -DU  MONT 

SAN  DIEGO,  California... 


stni  FIRST 
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to  the  desires  and  needs  of  its  coverage 
area.  Plus  over  2  million  dollars  of  program 
talent  weekly  as  offered  by  the  nation's 
four  great  networks  ...  an  extra  ingredient 
when  you  buy  WTVR.  Now  operating  at  maxi- 
mum power  (100,000  watts),  from  a  new 
transmitting  antenna  soaring  1,049  feet,  you 
get  state-wide  coverage  that  entertains 
and  sells  Virginians.  Buy  WTVR,  the  station 
Virginians  are  sold  on. 
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Station  logs  show  217  programs  and 
12,140  announcements — a  total  of  271 
hours — devoted  to  the  promotion  of 
safety  during  1953 — evidence  of  how 
importantly  community  service  figures 
in  WBC  programming. 
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closed  circuit 


OFFER  OF  $4,800,000  for  his  Erie  radio 
and  television  properties  (WIKK-WICU 
•TV]),  plus  WHOO-AM-FM  Orlando,  Fla., 
has  been  rejected  by  Edward  Lamb,  pub- 
lisher-broadcaster-industrialist-lawyer. It's 
understood  he  turned  down  bid  from  for- 
mer West  Coast  publisher-broadcaster  be- 
cause he  intends  to  "clear  my  name"  in 
FCC  renewal  proceedings  before  consid- 
ering any  proposals. 

★  ★  ★ 

AROUSED  OVER  "one-way  street"  as- 
pects of  Senate  Potter  subcommittee  hear- 
ings on  plight  of  uhf,  established  vhf 
broadcasters  are  talking  up  formation  of 
voluntary  group  to  present  to  Senate  com- 
mittee story  of  vicissitudes  of  their  medium 
before  vhf  turned  economic  corner.  They're 
incensed,  too,  over  radical  proposal  of 
Comr.  Hennock  that  vhfs  be  cut  down  in 
power,  antenna  height  and  that  there  be 
general  freeze  on  all  new  vhf  operations 
(story  page  117). 

★  ★  ★ 

TENOR  OF  Senate  Potter  subcommittee 
hearings  expected  to  agitate  considerable 
activity  at  NARTB  convention  in  Chicago 
this  week.  With  one-week  break  before 
Potter  hearings  resume  June  3,  Television 
Board  may  act  to  ensure  NARTB  repre- 
sentation at  hearings.  Association's  ex- 
ecutive staff  previously  had  vetoed  par- 
ticipation on  ground  that  association  rep- 
resents both  uhf  and  vhf  stations  and  could 
not  take  partisan  position.  But  Vice  Pres- 
ident Thad  Brown,  who  sat  in  on  hearings, 
is  now  prepared  to  urgently  recommend 
participation. 

★  ★  ★ 

WEEKLY  report  on  FCC  chairmanship 
mystery:  Nothing  across.  But  FCC  chair- 
manship is  not  only  one  left  dangling. 
President  Eisenhower  allowed  term  of 
Chairman  Gordon  R.  Clapp  of  Tennessee 
Valley  Authority  to  expire  last  Tuesday 


and  stated  simply  at  White  House  news 
conference  Wednesday  that  he's  still  look- 
ing for  right  man  for  chairmanship.  Also 
vacant  are  two  posts  on  Federal  Reserve 
Board. 

★  ★  ★ 

WHILE  ROLE  of  Richard  P.  Doherty, 
former  NARTB  vice  president,  in  forma- 
tion of  Television  Advertising  Bureau  is 
advisory,  it  is  no  secret  that  several 
NARTB  Tv  Board  members  and  executive 
staffers  eye  his  post-NARTB  activities  with 
concern.  Instead  of  pro  forma  consulting 
practice,  they  contend  he  is  delving  into 
creation  of  private  "employe-employers- 
economic  relations  bureau"  competitive 
with  functions  being  performed  by 
NARTB's  departments. 

★  ★  ★ 

REPUBLICANS  will  bank  heavily  on  si- 
mulcasts in  their  media  plans  for  fall  con- 
gressional campaign.  Republican  National 
subcommittee,  especially  set  up  for  pur- 
pose, expects  to  have  plans  by  late  Septem- 
ber. Idea  is  to  coordinate  National  Com- 
mittee's spending  along  with  GOP  Sena- 
torial and  Congressional  Campaign  Com- 
mittee funds.    BBDO  is  GOP  agency. 

★  ★  ★ 

INSIDERS  report  that  advertising  agency 
people  are  not  so  "eager"  to  take  on  po- 
litical parties  as  accounts.  Difficulties  are 
too  many,  they  say. 

★  ★  ★ 

ADD  TO  list  of  station  groups,  both  formal 
and  informal,  to  hold  forth  during  NARTB 
convention  this  week,  "Quality  Stations  of 
America,"  comprising  number  of  top  sta- 
tions in  key  markets,  both  clear  and  re- 
gional. Group  considering  cooperative 
programming  and  selling  project  which 
might  reach  point  of  formalizing  what  has 
been  make-shift  plan  during  past  year  or 
so.   Coordinating  group,  scheduled  to  hold 


its  first  session  in  Chicago  yesterday  (Sun- 
day), is  headed  by  John  H.  DeWitt,  presi- 
dent of  WSM  Nashville,  which  has  cradled 
much  of  top  "folk  music"  talent  in  nation. 

★  *  ★ 

PROCTER  &  GAMBLE,  Cincinnati,  re- 
portedly is  appointing  Benton  &  Bowles, 
New  York,  to  handle  advertising  for  its 
newest  product,  a  yet-unnamed  toothpaste. 
Media  plans,  it's  understood,  will  include 
radio-tv  tests  followed  by  expanded  cam- 
paigns. 

★  ★  ★ 

TELEPROMPTER,  boon  of  orators  at  na- 
tional political  conventions  in  1952,  will 
make  auspicious  debut  at  NARTB  conven- 
tion. It  will  be  used  by  key  speakers  at 
all  events.  New  type  TelePrompTer  lec- 
tern with  synchronized  left  and  right  pan- 
els will  be  used. 

★  ★  ★ 

LINCOLN-MERCURY  Div  of  Ford  Mo- 
tor Co.,  for  Lincoln  and  Mercury  cars, 
is  preparing  availabilities  for  a  six-week 
spot  announcement  campaign  to  break 
about  June  6  on  more  than  500  stations. 
Agency,  Kenyon  &  Eckhardt,  New  York, 
is  awaiting  client  approval  for  go-ahead 
this  week. 

★  ★  * 

LEVER  BROS.,  notified  by  CBS-TV  that 
its  Big  Town  must  vacate  Thursday  night 
9:30-10  p.m.  time  in  schedule  realignment 
to  make  room  for  new  Chrysler  buy  (see 
story  page  54),  is  not  concerned  about 
finding  new  time  segment.  Reason:  Com- 
pany has  first  option  to  buy  alternate  week 
of  People  Are  Funny,  Sundays  at  7-7:30 
p.m.,  on  115  NBC-TV  stations.  Toni  Co. 
will  sponsor  other  week  of  People.  Lever 
always  has  been  partial  to  Art  Linkletter, 
m.c.  on  People,  and  may  pick  up  that 
option,  meanwhile  holding  Big  Town  film 
series  in  abeyance  until  ideal  time  presents 
itself. 
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o  inspire 

and  further 
inter-religious  understanding. . . 


Aware  of  its  responsibilities  to  the  communities 
it  serves,  for  the  past  five  years  WGAL-TV  has 
presented  a  series  of  inter-religious  telecasts  every 
Sunday  night  at  six  o'clock,  "Sanctuary  Time." 

A  permanent  committee  of  three,  consisting  of 
a  man  from  each  of  the  three  major  faiths,  worked 
out  the  details  of  the  series  on  a  rotating  schedule: 
Protestant,  Catholic,  Jewish. 

Each  Protestant  program  features  a  member  of 
the  Ministerial  Association  conducting  an  abbre- 
viated service.  The  Catholic  and  Jewish  programs 
are  of  a  nature  covering  the  various  rituals  and 
symbols  of  these  religions. 


Throughout  its  five  years  of  service,  WGAL-TV 
has  striven  to  further  inspire  and  strengthen 
inter-religious  understanding  with  such  programs 
as  "Sanctuary  Time."  The  complimentary  mail 
response  proves  the  value  of  this  programming 
and  its  importance  to  the  communities  that 
WGAL-TV  serves. 


WGAL-TV 

NBC    •    CBS    •    ABC    •  DuMont 
LANCASTER,  PENNA. 

Steinman  Station 
Clair  McColloogh,  Prestdenf 


Represented  by 

MEEKER    TV,  Inc. 


New  York 


Chicago 


Los  Angeles 


San  Francisco 


Mr.  Channel  8 


at  deadline 


Wolverton  Demands  Networks 
Testify  on  Bryson  Measure 

DEMAND  that  networks  testify  regarding  Bry- 
son bill  to  prohibit  advertising  of  alcoholic 
beverages  on  radio  and  tv  and  other  media  in 
interstate  commerce  was  made  Friday  by  Rep. 
Charles  A.  Wolverton  (R-N.  J.),  chairman  of 
House  Commerce  Committee  holding  hearings 
on  suggested  legislation  (see  early  story  page 
132). 

Raking  stations  as  "monopolies,"  Rep.  Wolv- 
erton grilled  Ralph  W.  Hardy,  NARTB  vice 
president  in  charge  of  government  relations, 
for  two  hours  on  practices  of  radio  and  tv  sta- 
tions regarding  beer  and  liquor  advertising  and 
programming. 

Mr.  Hardy,  who  expressed  NARTB's  opposi- 
tion to  bill  on  ground  it  discriminated  against 
broadcasting  industry,  was  charged  by  Rep. 
Dwight  L.  Rogers  (D-Fla.)  with  collecting  in- 
formation regarding  beer  commercials  on  air. 

He  also  was  ordered  to  investigate  Dr.  Sam 
Morris'  alleged  denial  of  air  time  by  stations 
and  networks.  Dr.  Morris,  temperance  leader, 
charged  he  was  refused  time  to  present  temper- 
ance point  of  view.  He  claimed  deliberate  "boy- 
cott" of  anti-liquor  forces  by  radio-tv  broad- 
casters. 

Broadcasters  were  warned  by  Rep.  Jpseph  P. 
O'Hara  (R-Minn.)  that  unless  they  cleaned 
house,  government  would  have  to  step  in. 


REGISTRATION  RUSH 

LAST-MINUTE  rush  of  management  and 
engineering  registrations  for  NARTB 
Chicago  convention  brought  total  over 
1,500  mark  late  Friday,  according  to  C.  E. 
Arney  Jr.,  secretary-treasurer.  Mr.  Ar- 
ney  said  banquet  is  complete  sell-out  with 
1,516  tickets  sold. 


Zenith  Counter-Claim 
Denied  in  RCA,  GE  Patent  Suit 

ZENITH'S  1946  patent  suit  against  RCA,  GE 
and  others,  moved  step  closer  to  trial  with 
ruling  Friday  by  Judge  Leahy  of  U.  S.  District 
Court  in  Wilmington,  denying  Zenith  counter- 
claim in  effect  seeking  dismissal  of  proceed- 
ing. Judge  Leahy  said:  "Regard  for  long- 
standing elements  of  patent  properties  and 
their  application  to  the  basic  clauses  of  the 
cross-licensing  agreements,  coupled  with  re- 
alignment of  several  misconceptions,  punctures 
Zenith's  argument."  He  added  that  Zenith 
claim  of  co-ownership  "is  finally  proved  bogus" 
based  on  admitted  fact  and  analysis  of  the 
agreements. 


•   BUSINESS  BRIEFLY 

SPEIDEL  PICKUP  •  Speidel  watch  bands, 
present  alternate-week  sponsor  of  Name  That 
Tune  (Mondays,  8-8:30  p.m.  on  NBC-TV), 
which  will  be  ousted  next  season  for  Sid  Caesar 
show,  understood  contemplating  pickup  of  its 
first  option  on  Caesar  show  along  with  other 
advertisers.  Meanwhile  it  was  reported  that 
Carter  Products  is  considering  substituting 
Place  the  Face  with  Name  That  Tune  next  sea- 
son, Thursdays,  10:30-11  p.m.  on  CBS-TV. 
SSC&B,  N.  Y.,  is  agency  for  Speidel  and  Carter. 

'STRIKE  IT  RICH'  CONTINUES  •  Colgate 
Palmolive  Co.,  Jersey  City,  to  continue  Strike 
It  Rich  show  on  CBS-TV  Wednesdays,  9-9:30 
p.m.,  during  at  least  part  of  summer,  but  report- 
edly is  considering  other  shows  for  possible 
replacement.  Strike  It  Rich  program  has  had 
turbulent  year  with  attack  by  New  York  welfare 
officials  and  resultant  court  case.  William  Esty 
Co.,  N.  Y.,  is  Colgate  agency  on  program. 

FORD  CONSIDERS  'SPECTACULAR'  •  Ford 
Motor  Co.,  Detroit,  for  institutional  advertising, 
through  Kenyon  &  Eckhardt,  N.  Y.,  understood 
contemplating  sponsorship  of  one  of  NBC-TV's 
every-fourth-week  "spectaculars". 

PITCH  FOR  P&G  •  Several  agencies,  including 
Kenyon  &  Eckhardt,  N.  Y.,  have  been  pitching 
for  some  of  Procter  &  Gamble's  advertising 
business  during  past  10  days. 


UHF'ERS  ASK  SUBSIDY,  VHF  DIRECTIONALS;  FRIEDA  CRIES 


(See  early  story  page  117) 

WINDUP  witnesses  in  third  and  final  day  of 
first  phase  of  uhf  hearings  before  Senate  Potter 
subcommittee  Friday  asked  committee  to  make 
plans  for  eventual  move  of  all  tv  to  uhf;  pro- 
vide for  directional  antennas  designed  to  limit 
existing  vhf  stations  to  single  market  cover- 
age; restrict  color  to  uhf  and  encourage  Small 
Business  Administration  to  relax  regulations 
to  advance  loans  on  uhf  properties  to  help 
them  over  hump. 

Despite  pleas  for  "immediate"  relief  lest 
more  uhf  stations  fold,  Chairman  Potter  (R- 
Mich.)  of  subcommittee  indicated  in  closing 
hearings  that  there  would  be  no  definite  action 
until  all  testimony  was  in.  Hearings  resume 
lune  3.  Reports  had  become  widespread  that 
committee  might  ask  FCC  to  hold  up  on  new 
authorizations  pending  decision. 

Meanwhile,  NARTB  President  Harold  Fel- 
j  lows  telegraphed  Sen.  Potter  to  express  hope 
1  that   no    action   would   be   taken    until  all 
I  testimony  is  in.    Several  other  entities  not 
previously  scheduled  to  appear  reportedly  took 
similar  action. 

Friday's  nine-hour  session — hit  with  emo- 
tional explosion  by  Comr.  Frieda  B.  Hennock 
charging  Congress  must  share  blame  for  uhf 
problem  for  pressuring  FCC  into  quick  vhf 
L  grants — was  highlighted  by  specific  recom- 
mendations of  Uhf  Tv  Industry  Coordinating 
Committee,  expressed  by  counsel  Benedict  P. 
Cottone.    They  were  to: 

(1)  Suspend  all  new  grants  or  modifications; 
(2)  suspend  all  grants  made  during  past  30 


days;  (3)  freeze  all  requests  for  interim  opera- 
tion under  special  temporary  authorizations; 
(4)  keep  these  suspensions  in  effect  until  com- 
mittee rules;  (5)  find  ultimate  solution  is  to 
move  all  tv  to  uhf;  (6)  provide  transition 
period  during  which  vhf  stations  can  amortize 
plant  costs  and  permit  turnover  of  receivers 
in  hands  of  public. 

For  first  time  in  three-day  hearing,  sugges- 
tions were  made  that  government  subsidize 
uhf  stations  through  Small  Business  Adminis- 
tration loans.  These  were  made  by  Philip 
Merryman,  WICC-TV  Bridgeport,  Conn.  (ch. 
43),  and  S.  H.  Patterson,  KSAN-TV  San  Fran- 
cisco (ch.  32),  both  uhf  operators. 

Mr.  Merryman,  who  suggested  tv  direction- 
als,  will  resume  his  testimony  June  3. 

Comr.  Hennock's  tearful  outburst  followed 
persistent  questioning  of  FCC  Chairman  Rosel 
Hyde  by  Sen.  Edwin  C.  Johnson  (D-Colo.) 
on  issue  of  "serious  monopoly"  in  vhf  and 
moving  all  tv  to  uhf  to  cure  it. 

Comr.  Hennock  charged  Congress  as  well 
as  FCC  is  responsible  because  Commission 
offered  uhf  in  good  faith  and  "for  5Vi  years 
nobody  ever  said  anything  was  wrong  with 
uhf."  In  rising  tumble  of  words  and  tears, 
she  continued: 

If  you  want  me  to  tell  you  the  truth,  when 
you  Senators  call  this  Commission  to  tell  us 
to  hurry  up  and  "give  us  television  in  our  com- 
munity, and  give  it  to  us  tomorrow,"  and  in 
the  most  unethical  manner  known  to  man  .  .  . 
I  am  ready  to  cry  and  give  up  and  if  you  want 
to  know  the  rest  of  my  statement  I  will  give 
it  to  you  before  I  am  through  with  this  hearing. 

Questioned  later  by  reporters,  Comr.  Hen- 
nock said  "I  intend  to  beat  this  monopoly  or 
resign."     Pressed  about  what  monopoly,  she 


answered,  "the  monopoly  of  the  two  big  net- 
works, CBS  and  NBC."  She  said  she  would 
do  this  "by  making  the  uhf  stations  a  success. 
All  the  stations  could  go  to  the  70  uhf  chan- 
nels." 

Comr.  Hyde  refuted  Sen.  Johnson's  vhf  mo- 
nopoly charge  and  explained  wide  ownership 
spread  and  FCC  ownership  rules.  He  held  vhf 
is  needed  as  uhf  alone  couldn't  provide  national 
competitive  system.  He  was  supported  by 
Comrs.  George  E.  Sterling,  E.  M.  Webster  and 
Robert  E.  Lee. 

Other  witnesses  included:  William  A.  Roberts, 
counsel  for  Uhf  Tv  Assn.  (see  page  130);  Lou 
Poller,  ch.  25  WCAN-TV  Milwaukee  (page  127); 
Jack  Garrison,  ch.  14  KACY  (TV)  Festus-St. 
Louis,  now  suspended;  Ronald  Woodyard,  ch.  22 
WIFE  (TV)  Dayton,  also  suspended;  Robert  J. 
Campbell,  Dayton  Education  Foundation;  Don 
Burton  and  William  Craig,  ch.  49  WLBC-TV 
Muncie,  Ind.  (page  127);  Morris  Berman,  New 
York  Society  of  Engineers,  who  proposed  mile- 
high  towers;  Sarkes  Tarzian,  ch.  4  WTTV  (TV) 
Bloomington,  Ind.  (page  127);  Vincent  J.  Lutz, 
Assn.  of  Tv  Service  Cos.,  St.  Louis,  who  related 
public  investment  in  uhf  sets  there;  Larry  H. 
Israel,  ch.  16  WENS  (TV)  Pittsburgh;  J.  P. 
Beacom,  ch.  35  WJPB-TV  Fairmont,  W.  Va.; 
S  W.  Townsend,  ch.  45  WKST-TV  New  Castle, 
Pa.;  Mortimer  W.  Loewi,  ch.  17  WITV  (TV)  Ft. 
Lauderdale. 

Mr.  Woodyard,  supporting  chief  recommenda- 
tions of  Comr.  Hennock  (page  118),  called  for 
immediate  directionalization  of  every  vhf  fre- 
quency to  allow  more  vhf  assignments.  He  said 
some  authority  should  be  found  to  restrain  net- 
works from  serving  more  than  one  station  in 
any  market  and  urged  law  forbidding  network 
ownership  of  stations.  He  asked  for  probe  of 
Dayton  radio-tv  stations'  programming  records 
to  support  views. 

Mr.  Garrison  said  KACY's  failure  was  not 
fault  of  poor  planning,  asserted  unless  com- 
mittee acts  promptly  all  uhf  stations  will  black 
out  in  St.  Louis  area  with  combined  $3  million 
in  losses  and  putting  public  in  hole  $25  million 
in  losses  on  uhf  conversion. 
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The  Fishins  GOOD... 


and  the  big  ones  are  biting 
when  you  cast  your  line  on  Detroit's  Channel  2 
in  the  rich  Midwest  market. 
Use  results  as  your  guide,  and  you'll  buy 
the  full-power  station  .  .  .100,000  watts,  1,057  foot  tower 


WJBK-TV. 


DETROIT 


Catch  'em  while  they're  watching 
top  CBS,  Dumont  and  local  programs 

and  reel  off  your  own  success  story 
to  match  the  hundreds  in  our  files. 


Uhf  WBEY  (TV)  Deleted; 
KOY-TV  Phoenix  Dropped 

DELETION  of  ch.  21  WBEY  (TV)  Beckley, 
V. .  Va.,  ordered  by  FCC  Friday  for  lack  of 
prosecution  by  grantee,  Appalachian  Tv  Corp. 
Commission  also  announced  deletion  of  ch. 
10  KOY-TV  Phoenix,  Ariz.,  share-timer  bought 
for  $200,000  by  KOOL-TV  there,  now  full- 
time  [B«T,  May  10].  Post  thaw  deletions  total 
80  (13  vhf,  67  uhf). 

Transfers  Filed 
TRANSFER  bids  filed  with  FCC  Friday:  General 
Teleradio's  S2.5  million  acquisition  of  WHBQ- 
AM-TV  Memphis  from  Harding  College  [B«T, 
March  8]  and  contingent  lease  of  KGB  San 
Diego  by  General  Teleradio  to  Manager  Marion 
Harris  for  $27,500  per  year  with  option  to  buy 
in  1960;  Booth  Radio  &  Tv  Stations  Inc.'s  $115,000 
purchase  of  WIBM  Jackson,  Mich.  [B»T,  Mav  10], 
and  $150,000  purchase  of  WTMA  Charleston,  S.  C, 
bv  Charles  E.  Smith  and  associates  in  WTBO 
Cumberland,  Md.  [E-T,  April  12]. 

KETX  (TV)  Bankruptcy  Suit  Dropped 
INVOLUNTARY  bankruptcy  suit  for  $11,000  by 
three  local  creditors  against  ch.  19  KETX  (TV) 
Tyler,  Tex.,  dismissed  Friday  by  U.  S.  District 
Court,  but  GE's  $350,000  foreclosure  suit  on 
equipment,  plus  another  local  suit,  await  court's 
call  to  hearings.  Still  on  air  with  "economy 
operation"  [E-T,  May  3],  KETX  has  filed  cross 
suit  against  GE. 

;  Toni  Co.  Announces  New  Shows 

TONI  CO.  Friday  announced  summer  lineup 
of  new  radio-tv  shows,  bringing  overall  total 
to  12  radio  and  11  tv  programs. 

Earlier  Toni  announced  entrance  into  cos- 
metic market  with  new  Viv  lipstick,  to  be  sup- 
ported by  $5  million  ad  campaign.  Product 
will  be  promoted  by  participations  in  new  line- 
up. Breakdown  of  programs  includes:  network 
radio,  People  Are  Funny,  One  Man's  Family, 
Stella  Dallas  and  Young  Widder  Brown,  all  on 
NBC;  Helen  Trent,  Peter  Potter  s  Jukebox 
Jury,  Tennessee  Ernie,  on  CBS,  and  participa- 
tions in  Gillette  Cavalcade  of  Sports.  New 
tv  network  additions :  Bob  Crosby  Show,  Garry 
Moore  Show,  Jack  Paar  Show,  all  on  CBS-TV; 
People  Are  Funny,  College  of  Musical  Knowl- 
edge, Dollar  a  Second,  all  on  NBC-TV,  and 

!   participations  in  Cavalcade  of  Sports  on  NBC- 

!  TV. 

RCA  Offers  New  Tv  Package 

RCA  Recorded  Program  Services'  entry  into 
field  of  tv  distribution  of  feature  films,  offering 
18  full-length  productions,  is  being  announced 
during  NARTB  convention.  Special  package 
rate  is  being  offered  covering  all  18  films,  some 
I   of  which  have  not  been  seen  on  tv  or  in  theatres 

I before.  Group  is  called  "Empire  Film  Pack- 
age," and  includes  "Amazing  Adventure"  with 
Cary  Grant,  "Wings  of  the  Morning"  with 
Henry  Fonda,  and  "Broken  Barrier,"  never 
before  seen  in  U.  S. 

Hearings  Resume  Today 

ARMY-McCARTHY  hearings,  which  resume 
today  (Mon.),  will  be  carried  on  51  stations 
over  ABC-TV  and  10  stations  over  DuMont 
|    Television  Network,  it  was  reported  Friday, 
f    ABC-TV  researchers  estimated  that  three  out  of 
fi    every  five  television  homes  in  U.  S.  will  be  able 
to  view  hearings  over  ABC-TV  in  47  markets  in 
which  they  are  carried.  In  Pittsburgh,  WENS 
(TV)  (ch.  16)  reported  to  ABC-TV  Friday  it 
had  sold  that  network's  coverage  of  the  hear- 
ings to  a  local  sponsor. 
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MILWAUKEE  MERGER 

INITIAL  decision  proposing  grant  of 
ch.  12  at  Milwaukee  to  Milwaukee  Area 
Telecasting  Corp.  issued  by  FCC  Ex- 
aminer Herbert  Sharfman  Friday  follow- 
ing merger  proposal  earlier  in  week  in 
which  former  competitors  would  get  part 
interest  in  tv  venture:  WFOX  and 
WEMP,  30%  each;  Kolero  Telecasting 
Corp.,  10%.  Milwaukee  Area  would  re- 
tain 30%.  WFOX  is  to  be  sold.  Earlier 
in  week  FCC  refused  last-minute  bid  by 
Lou  Poller's  ch.  25  WCAN-TV  there  for 
switch  to  ch.  12  with  proposal  looking 
toward  eventual  dual  operation  on  both 
chs.  12  and  25  pending  public  choice  of 
best  service. 


ASCAP  Considers  Nominal  Fee 
To  Small  Market  Uhf  Outlets 

PROPOSAL  of  Walter  Reade  Jr.,  president, 
WRTV  (TV)  (ch.  58)  Asbury  Park,  N.  L, 
that  ASCAP  waive  its  normal  contract  re- 
quirements for  small  uhf  tv  stations  and  accept 
token  payments  instead  is  being  studied  by 
ASCAP  officials,  spokesman  said  Friday.  In 
absence  of  Stanley  Adams,  ASCAP  president, 
who  left  Wednesday  for  Europe,  Jules  Collins, 
business  manager,  will  reply. 

Mr.  Reade  said  that  "the  main  reason  for 
ASCAP's  interest  in  WRTV  is  for  license  con- 
trol rather  than  income."  He  asked  ASCAP 
to  "reconsider  this  type  of  contract  and  instead 
take  a  small  token  payment,  say  $25  a  quarter, 
to  indicate  ASCAP's  confidence  in  small  town 
tv  and  to  encourage  us  to  render  the  com- 
munity service  we  are  all  desperately  trying  so 
hard  to  give." 

Raibourn  Sees  Speed  Up 
In  Development  of  Color 

"COLOR  SETS  will  come  down  in  price  much 
faster"  than  anticipated  in  industry,  Paul  Rai- 
bourn, vice  president  and  director  of  Para- 
mount Pictures  Corp.,  said  Friday.  Addressing 
luncheon  of  Chicago  Television  Council,  Mr. 
Raibourn  suggested  uhf  problem  might  best  be 
solved  by  color  and  pay-as-you-see  tv,  but  he 
said  he  hoped  "no  one  will  get  the  idea  that 
color  will  be  a  cure-all  to  all  the  industry's 
economic  ills."  Mr.  Raibourn  cited  recent 
Palm  Springs  test  of  International  Telemeter 
Corp.,  of  which  he  is  board  chairman. 

NBC  Signs  WGR  Buffalo 

SIGNING  of  WGR  Buffalo  (550  kc,  5  kw)  as 
affiliate  of  NBC,  effective  June  1,  was  an- 
nounced by  network  Friday.  In  NBC  lineup, 
station  replaces  WBEN  Buffalo,  which  is  moving 
to  CBS  Radio.  WGR  ownership  changed  hands 
May  1  when  Niagara  Frontier  Amusement 
Corp.  (now  WGR  Corp.)  acquired  control. 
Same  owners,  headed  by  President  George  F. 
Goodyear,  own  WGR-TV,  new  ch.  2  outlet 
iii  Buffalo  and  also  affiliated  with  NBC  [B»T, 
April  19]. 


PEOPLE 

ROBERT  HOFFMAN,  Chicago  sales  manager 
of  Television  Programs  of  America  since  Sep- 
tember and  previously  with  NBC  and  United 
Television  Corp.,  promoted  to  midwestern  di- 
vision manager  of  TPA  with  headquarters  in 
Chicago. 

ROBERT  T.  SHEERAN  named  manager  of 
Boston  bureau  of  United  Press,  Bert  Masterson, 
New  York-New  England  division  manager,  an- 
nounced Friday. 

DAVE  GRIMM,  previously  sales  manager  for 
Newark  branch  of  Shaw-Walker,  office  equip- 
ment firm,  to  sales  staff  of  New  York  office 
o(  Robert  Meeker  Assoc.,  station  representa- 
tives. 

RICHARD  R.  MORGAN,  former  executive 
secretary  of  Allied  Motion  Picture  Theatre 
Operators  of  Western  Pennsylvania,  joins  ABC 
Film  Syndication  as  assistant  to  George  T. 
Shupert,  president,  in  general  business  affairs. 

ROBERT  A.  FOX,  chief  engineer,  WGAR 
Cleveland,  has  resigned  effective  June  1  and  is 
moving  to  Florida.  A  veteran  of  30  years  in 
radio  and  electronics,  he  has  not  announced 
further  plans. 


Philip  Morris  Net  Gain 

PHILIP  MORRIS  &  CO.  released  annual  re- 
port Friday  showing  consolidated  net  income 
after  taxes  for  fiscal  year  ended  March  31 
amounted  to  $12,421,638  and  consolidated  net 
sales  to  $294,902,434,  as  compared  with  net 
income  last  year,  before  acquisition  of  Benson 
&  Hedges,  of  $11,345,200  and  sales  of  $314,- 
894,718.  Pacing  company's  advertising  effort, 
report  said,  was  /  Love  Lucy  program  on 
CBS-TV.  Philip  Morris  also  carried  Public  De- 
fender on  CBS-TV;  My  Little  Margie  on  CBS 
Radio,  Story  of  Ruby  Valentine  and  selected 
radio  spot  advertising,  in  addition  to  schedule 
of  newspaper  and  magazine  advertising  for  es- 
timated total  3,208,000,000  Philip  Morris  adver- 
tising messages  to  nation  last  year. 

Muzak  Develops  New  Tape 

NEW  MAGNETIC  tape  and  special  mechanism 
to  play  it  have  been  developed  by  Muzak  Corp., 
whose  officials  say  tape  is  capable  of  trans- 
mitting four  programs  simultaneously  and  will 
run  for  eight  hours  unattended;  that  machine 
can  pre-select  desired  types  of  music,  and  per- 
mits "watermarking"  of  Muzak  programs  as 
guard  against  piracy.  Result:  Muzak  plans  to 
switch  from  disc  to  new  magnetic  tape  opera- 
tion Aug.  1;  and  whereas  communities  of  less 
than  200,000  formerly  were  considered  too 
small  for  profitable  Muzak  operations,  com- 
pany now  feels  it  can  go  into  cities  of  25,000 
to  50,000  as  well,  and  plans  to  offer  franchise 
to  local  broadcasters. 

Consider  Hour  for  Skelton 

CBS-TV  understood  to  be  considering  extend- 
ing Red  Skelton  Show,  now  Tuesdays  at  8:30- 
9  p.m.,  to  full  hour,  8  to  9  p.m.,  for  sale  to  three 
advertisers.  Present-  show  in  8-8:30  period, 
Gene  Autry,  sponsored  by  Wrigley  Co.,  might 
move  to  Saturday,  7-7:30  p.m. 

WGKV  Officers 

NEW  OFFICERS  of  WGKV  Charleston,  W. 
Va.,  include  Lawrence  H.  Rogers,  president 
and  general  manager;  William  D.  Birke,  vice 
president  and  treasurer;  Leroy  E.  Kilpatrick, 
vice  president  and  secretary.  Charles  N.  High 
will  be  station  and  commercial  manager.  Op- 
erating personnel  under  the  new  management 
will  be  largely  unchanged. 
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RADIO  STATION 

WSAZ 

HUNTINGTON,  WEST  VIRGINIA 
SERVING  3  STATES 


SUCCESS 

LATE  NIGHT 

Excellent  Sales 
Job  for  me  .  .  . 

(Sponsor  Quote) 

600 
T-SHIRTS 
SOLD 

IN  A  TWO-DAY 
PERIOD  AND 

ADVERTISED 
o*du 
ON  THE  LATE  SHOW 

WW 

DELIVERS 
THE  AUDIENCE! 
★ 

National  Representatives 
THE  KATZ  AGENCY 


5,000  WATTS  DAY 
1,000  WATTS  NIGHT 
930  KC 


WSAZ 


TELEVISION  AFFILIATE 
WSAZ-TV 
Represented  by  THE  KATZ  AGENCY 
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WMBR  Radio  in 
Jacksonville  is  first 
in  252  out  of  360 
quarter-hours . . .  from 
6:00  am  to  12:00  midnight 
Monday  through  Friday!* 

Represented  by 

C8S  Radio  Spot  Sales 


Four  times 
better  than 

the  next  station... 
2'A  times  better 
than  all  7 

competitors 
combined ! 
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Excellent  color  fidelity.  Special  Masking 
Amplifier  dIus  overall  quality  of  system 
results  ir/ superlative  reproduction. 


Continuous  film  movement.  No  inters 
mittent  action.  Optical  immobilizer  ' 
eliminates  claws  and  shutter^  ' 

\/ 


Film  may  be  run  forward  or  backward. 
Stopped  at  any  point.  Speed  may  be  varied. 


Sensitivity  of  system 
faithfully  reproduces  all  tonal 
gradations  through 
gamma-corrected 
amplifier. 


No  shading  adjust-  . 
ments  necessary.  Picture  ' 
free  from  edge  flare  and/ 
shading.  Completely  / 
automatic  from  / 
remote  panel.  / 

/ 

/ 

/ 

/ 

/ 

7  Entirely  new  standard  of  operating 
/  economy  for  both  color  and 
/     monochrome  operation. 


oiiMont 


®  \ 


with  the 


UM0MC0I0RMU1TIMK 


Here  is  the  one  system  that  puts  you  years  ahead  . . .  whether  for  monochrome  or 
color.  The  Du  Mont  Color  Multi-Scanner  permits  you  to  be  ready  for  the  day  you 
start  color  broadcasting,  and  at  the  same  time  provides  a  means  of  monochrome-film, 
slide  and  opaque  pickup  surpassing  all  other  systems  in  quality  of  performance,  oper- 
ating economies  and  dependability.  Yes,  sir  .  .  .  anyway  you  look  at  it  .  .  .  you're 
years  ahead  with  the  Du  Mont  Color  Multi-Scanner  —  the  only  continuous-motion 
scanner  now  IN  PRODUCTION! 


FOR  COLOR 


16  mm.  FILM 
MONOCHROME 


Permits  the  average  television  station  to  prepare  for  color  now,  without  the  large 
investment  required  in  specialized  color  equipment.  The  cost  of  the  system  may  be 
amortized  over  both  current  monochrome  broadcasting  operations  and  future  color 
operations. 

The  Color  Multi-Scanner  eliminates  registration  and  other  technical  problems  inherent 
in  triple  pick-up  tube  camera  designs.  The  single  scanning  tube  along  with  the 
unparalleled  sensitivity  of  the  Du  Mont  Multiplier  Phototube  results  in  a  color  signal 
source  far  surpassing  that  of  other  systems. 


FOR  MONOCHROME 


The  Color  Multi-Scanner  can  go  right  to  work  on  monochrome  transmission.  Utilization 
of  the  same  equipment  provides  fine  quality  black  and  white  reproduction.  At  the 
ftick  of  a  switch-your  choice  of  color  or  monochrome— it's  as  simple  as  that! 

The  Color  Multi-Scanner  is  basically  the  same  as  the  famous  Monochrome  Multi- 
Scanner  with  the  exception  of  a  light-splitting  mirror  system  and  additional  unitized 
channel  amplifiers.  All  operational  advantages  and  economies  have  been  retained. 


MONOCHROME 
TRANSPARENCIES 


MONOCHROME  OPAQUES 


AND  OTHER  DUMONT  COLOR  EQUIPMENT 


Incorporated  in  the  Du  Mont  Color  Multi-Scanner  and  available  as  a  separate  unit 
for  improving  other  color  signal  sources,  the  Du  Mont  Color  Masking  Amplifier  adds 
new  realism  to  color  signals.  It  permits  compensation  for  dye  and  filter  deficiencies 
and  adds  new  qualities  to  any  color  setup. 

Get  details  on  the  complete  line  of  Du  Mont  color  transmitting  accessories.  As  always 
...  in  color  or  monochrome  . . .  it's  Du  Mont  to  be  first  with  the  finest! 


TELEVISION  TRANSMITTER  DEPARTMENT 


ALLEN  B.  DU  MONT  LABORATORIES,  INC. 


CLIFTON,  N.  J. 


•••••••••••••••••••••••••A** 


SUMMER 
TIME 

is 

SELLING 
TIME 

in  coastal  California 

MORE  PEOPLE 
*  MORE  MONEY 
*  MORE  SALES 


KEY-T  covers  California's 
largest  single  station  mar- 
ket with  programming  from 
all   4  major  networks 

CBS  *  NBC 
ABC  *  DuMONT 

Low  cost  per 
thousand 

Large  unduplicated 
audience 

Best  over-all 
programming 
in  America 


THE  KEY 


TO  COASTAL 
CALIFORNIA 


KEY-T 

channel  3 


Video  power  50,100  watts 

Audio  power  25,000  watts 

Antenna  4,211  Ft.  above  sea  level 

Represented   nationally  by 
GEORGE  P.  HOLLINGBERY  CO. 

KEY-T 


••••••••••••••••••••••••••a 
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OPEN  MIKE 


Two-Headed  Tv 


HMIIPfi  P  ■  II  i  W 


EDITOR: 

This  is  the  set  for  watching  your  competition. 
Frank  Stanton 
President 

CBS  Inc.,  New  York 

Something  for  Nothing 

EDITOR: 

Another  voice  twitters  in  the  wilderness — 
and  asks  the  help  of  Broadcasting  •  Telecast- 
ing. 

Lately  the  use  of  "new"  or  "Special  Press" 
releases  has  grown  beyond  the  point  of  being 
just  an  itching  nuisance.  The  disturbing  thing 
is  the  numbers  of  well  founded  companies  re- 
sorting to  this  sort  of  tactic  in  trying  to  get 
something  for  nothing. 

I  personally  appreciate  the  articles  which 
B«T  has  run  dealing  with  this  problem.  Would 
it  not  be  in  order  to  continue  to  try  and  com- 
bat the  acceptance  of  such  material  by  broad- 
casters? Viewing  the  volume  of  stuff  received 
each  week  leads  me  to  believe  that  a  goodly 
number  of  stations  are  giving  away  their  prod- 
uct. Without  saying,  this  is  at  least  detrimental 
to  the  industry. 

Again — my  thanks  for  the  efforts  already 
shown  by  B«T  on  this  subject;  and  my  plea 
for  continued  opposition. 

Stephen  P.  Cole 
General  Manager 
WMTE  Manistee,  Mich. 

KPFA  Story  Retold 

EDITOR: 

I  note  in  a  recent  issue  of  your  magazine 
[B«T,  May  10]  a  report  for  which  you  evidently 
received  no  earlier  correction.  It  is  a  report 
you  carry  under  the  head  "24  on  Advisory 
Board  Resign  From  KPFA  (FM)." 

Dean  Frank  Freeman  has  erred  in  stating 
that  the  24  persons  were  (1)  advisory  members 
(2)  two-thirds  of  the  advisory  board  or  (3)  that 
the  24  persons  constituted  the  main  source  of 
funds  for  the  station. 

Of  the  24  who  "resigned,"  nine  were  mem- 
bers of  a  defunct  group  called  the  Advisory 
Council.  ...  Of  the  remaining  15  resignees, 
one  was  a  member  of  no  group  connected 
with  KPFA  .  .  .  One  man  disassociated  him- 
self from  the  group  after  the  first  announce- 
ment including  his  name.  .  .  .  The  remaining 
13  were  members  of  a  42-person  letterhead 
.  .  .  used  for  prestige  purposes  .  .  .  several 
years  ago.  The  nine  advisory  members  who  re- 
signed were  members  of  a  26-person  Advisory 
Council  and  so  hardly  make  up  two-thirds. 

As  to  the  claim  that  24  persons  "constituted 


the  main  source  of  funds  for  the  stations,"  .  .  . 
many  of  the  group  of  24  .  .  .  have  never  con- 
tributed or  subscribed. 

Roy  C.  Kepler 

KPFA  (FM) 

Berkeley,  Calif. 

Missing  City 

EDITOR: 

On  page  121  of  the  May  10  issue  you  show 
a  special  listing  of  BMI  program  clinics.  You 
list  an  "unnamed  city"  in  Idaho  as  the  meet- 
ing place  for  the  BMI  clinic  .  .  .  The  meeting 
date  is  lune  16. 

The  BMI  clinic  in  Idaho  will  be  held  at  the 
Bannock  Hotel,  Pocatello,  Idaho.  Will  you 
please  make  this  change? 

Henry  H.  Fletcher 
General  Manager 
KSE1-AM-FM  Pocatello.  Idaho 

Compliment  on  Bryson  Stand 

EDITOR: 

I  wish  to  compliment  you  on  your  valiant 
and  fiery  oposition  to  the  Bryson  bill.  The  only 
people,  as  a  general  rule,  who  favor  liquor 
advertising  restrictions  and/or  total  prohibi- 
tion are  those  hell-fire-and-brimstone  characters 
who  are  members  of  the  ever-needling  "re- 
former" segment  of  society. 

Radio  and  television  are  broad-minded  in- 
dustries, thank  God!  They  cannot,  with  a 
clear  conscience,  lie  down  and  let  the  "reform- 
ers," led  by  politicians  who  are  seizing  the 
opportunity  to  attract  votes,  trample  on  them. 
Radio  and  tv  should  assert,  to  these  radicals, 
their  determination  not  to  act  as  forced  and 
willing  exponents  of  freakish  and  unstable 
drives. 

The  right  to  drink  is  a  right  which  has  come 
down   through  the   ages  with  mankind. 
Dale  P.  Bell 
Dodge  City,  Kan. 

Pictures  Can  Lie 

EDITOR: 

On  page  110  of  your  issue  of  May  17  you 
have  an  error  in  the  photographs  of  Mr.  Neu- 
hauser  and  Mr.  Katz.  The  names  are  correctly 
located,  but  the  photographs  should  be  inter- 
changed. 

I  am  not  sure  what  can  be  done  about  it  at 
this  point,  but  you  may  have  some  ideas  on 
how  to  correct  the  error.  .  .  . 

Ben  Adler 

Adler  Communications  Labs 
New  Rochelle.  N.  Y. 


MR.  KATZ 


MR.  NEUHAUSER 


[EDITOR'S  NOTE:  Herewith  the  correct  pictures 
of  Louis  Katz,  head  of  the  development  staff  of 
Adler  Communication  Labs,  and  Robert  G.  Neu- 
hauser,  engineer  in  charge  of  pickup  tube  design, 
RCA.] 


Broadcasting 


Telecasting 


I! 


"NO  OTHER  TOWER, 
ANYWHERE!" 


WDAY-TV  is  the  only  TV  station  in  Fargo, 
North  Dakota's  TOP  market. 

In  fact,  in  all  the  fabulous  Red  River  Valley, 
WDAY-TV  is  the  only  television  station. 
I  The  nearest  on-the-air  station  is  more  than 
200  miles  away  —  the  nearest  grant  for  a 
station-to-be  is  more  than  50  miles  away!) 


:ARGO 


WDAY-TV 

FARGO,  N.  D.  ♦  CHANNEL  6 


Affiliated  With  NBC  •  CBS  •  ABC  •  DUMONT 

FREE  &  PETERS,  INC.,  Exclusive  National  Representatives 


1  SPONSOR  OR  7  PARTICIPATING  SPONSORS... 

you  11  sell  this  NEW 


RCA 


Variety  Show! 


t 


3(1  MINUTES  m  1I6-NA1E 
Mil  SliWlAISlIP. 

5  TIMES  WEEKLY 


Johnny  Vesmona  ^  Warren 

Art  Van  Damme 
J«neValU  Uatlk  Sno* 

^Theodore  Paxson  °ns  of 'the  P* 

(at  the  piano )  0tleers 


HERE'S  AN  EASY-TO-SELL  THESAURUS 
VARIETY  SHOW  THAT  WILL  MAKE  MONEY 
AND  RUILD  AUDIENCES  FOR  YOU 

"Penthouse  Party,"  starring  your  host  NELSON  EDDY, 
is  a  great  showcase  for  sponsors'  products. 

In  millions  of  homes  all  over  the  nation,  NELSON  EDDY 
means  top  entertainment  for  every  member  of  the  fam- 
ily. With  big-name  stars  such  as  Eddie  Fisher,  Gloria 
DeHaven,  June  Valli,  Hank  Snow,  concert  violinist  Joseph 
Fuchs  and  Johnny  Desmond  appearing  as  guests,  "Pent- 
house Party"  will  give  top  commercial  impact  for  any 
product  or  service. 

NELSON  EDDY,  the  host  and  star  of  the  show,  started  a 
whole  new  film  musical  tradition  with  19  fabulously  suc- 
cessful movies  . . .  sold  millions  of  phonograph  records  .  .  . 
today  he's  breaking  attendance  records  in  night  clubs  from 
coast  to  coast .  .  .  some  of  the  biggest  names  in  American 
business  sponsored  his  network  shows.  And  now,  with  all 
of  this  popularity  and  prestige,  NELSON  EDDY  joins  the 
money-making  roster  of  sure-selling  Thesaurus  big-name 
stars. 

That's  why,  whether  you  go  after  one  sponsor  or  seven, 
you'll  find  this  informal  variety  show  will  practically  sell 
itself. 

"Penthouse  Party's"  network  quality  production  is  com- 
plete with  NELSON  EDDY  voice  tracks,  introducing  all 
his  big-name  guest  stars;  opening  and  closing  themes, 
lead-ins,  pre-broadcast  and  on-the-air  audience  promotion 
announcements. 

SELL  ANY  OF  THESE  THESAURUS  SHOWS 
AND  YOUR  LIBRARY  PAYS  ITS  OWN  WAY! 


Phil  Spitalny's  "Hour  of 

Charm" 
"Date  in  Hollywood" 

(Eddie  Fisher  and 

Gloria  DeHaven) 
"Music  Hall  Varieties"  (Joe 

E.  Howard  and  Beatrice  Kay) 
"The  Melachrino  Musicale 


"Hank  Snow  and  his 

Rainbow  Ranch  Boys" 
"The  Sammy  Kaye  Show" 
"The  Freddy  Martin  Show" 
"Music  By  Roth" 
"The  Wayne  King  Serenade" 
"Quickie-Quiz" 
"Baseball  Today" 


And  many  more  — complete  with  sponsor-selling  brochure, 
audience-building  promotion  kit,  sales-clinching  audition  disc 

Write,  wire,  phone  today:  DEPT.  B-5 

recorded 
program 

services 


RADIO  CORPORATION  OF  AMERICA 


TMKS® 

RCA  VICTOR  DIVISION 


630  Fifth  Avenue,  New  York  20,  N.  Y.-JUdson  2-5011 

445  N.  Lake  Shore  Drive,  Chicago  11,  lll.-WHitehall  4-3530 

1016  N.  Sycamore  Ave.,  Hollywood  38,  Cal.  —  Hollywood  4-5171 

522  Forsyth  Bldg.,  Atlanta  3,  Ga.-LAmar  7703 

1907  McKinney  Ave.,  Dallas  1,  Tex.-Rlverside  1371 


in  the  morning! 


in  the  afternoon! 


in  the  evening! 


in 

Winston-Salem 

iXOIITU  CAROLINA 

.  .  .  the  hub  of  a  rich,  fast- 
growing  15  county  market  in 
the  industrial  heart  of  the  .  . . 


State  in  the  South 

Whatever  your  product  or  serv- 
ice— you  will  sell  more  of  it 
faster  to  more  people  when  you 
use  the  


STATION 


NBC 


AFFILIATE 

600  KC-5  KW 
AM  -  FM 


Represented  by 

HEADLEY-REED  CO. 


IN  REVIEW 


ATOMIC  ATTACK 

Network:  ABC -TV 

Time:  Tues.,  9:30-10:30  p.m.  EDT 

Series:  Motorola  Tv  Hour 

Producer:  Herbert  Brodkin 

Director:  Ralph  Nelson 

Settings:  Fred  Stover 

Technical  Director:  George  Weber 

Assistant  to  Producer:  Phillip  Barry  Jr. 

Production  Assistant:  Edith  Hamlin 

Composer-Conductor:  Ralph  Norman 

Lighting:  Imero  Fiorentino 

Audio  Engineer:  William  Blumel 

Cast:  Phyllis  Thaxter,  Robert  Keith,  Wal- 
ter Matthau,  Audrey  Christie,  Patsy 
Bruder,  Patty  McCormick,  Bill  Kemp, 
Daniel  Reed,  Elizabeth  Ross,  Jennie  Gary 

Sponsor:  Motorola  Inc. 

Agency:  Ruthrauff  &  Ryan 

Production  Cost:  Approximately  $33,000 


IF  ANYONE  who  has  ever  tried  to  imagine 
what  would  happen  if  our  nation  was  subjected 
to  an  atomic  bombing — and  who  hasn't? — was 
watching  ABC-TV  at  9:30-10:30  last  Tuesday 
evening,  he  must  have  had  a  fine  time  seeing 
how  closely  his  ideas  matched  those  of  the 
creators  of  "Atomic  Attack,"  hour  tv  drama  by 
David  Davidson,  suggested  by  Judith  Merril's 
novel  "Shadow  on  the  Hearth."  The  produc- 
tion was  seen  on  Motorola  Tv  Hour. 

The  telecast  opened  with  the  Mitchell  family 
of  four  at  breakfast  in  their  suburban  home 


RADIATION  SICKNESS 
It  could  happen  in  Westchester 

in  Westchester,  "about  50  miles  from  New 
York  City."  Father  left  for  the  station,  taking 
the  girls,  teen-age  Barbara  and  first-grader 
Ginny,  to  school  on  his  way.  Mother  was  well 
into  her  houshold  chores  at  10:50  a.m.  when 
the  house  shook  and  a  menacing  roar  was 
heard,  with  the  sirens  immediately  following. 

Aghast,  Gladys  Mitchell  tried  to  call  her  hus- 
band's office,  but  the  phone  was  dead.  She 
started  to  rush  out  the  door  to  get  her  children 
at  school  when  she  was  stopped  by  the  radio, 
which  she  had  tuned  to  the  Conelrad  frequency 
as  instructed.  The  Civil  Defense  announcer 
told  everyone  to  stay  at  home,  that  children  at 
school  were  being  taken  care  of  and  that  for 
the  time  being  there  was  no  chance  of  com- 
municating with  anyone  in  the  city. 

The  children  were  finally  delivered  home  by 
school  bus,  followed  shortly  by  Barbara's 
science  teacher  who  feared  she  may  have  been 
exposed  to  radiation.  The  block  air  raid  warden, 
who  had  left  instructions  at  the  Mitchell  home, 
sent  a  Civil  Defense  doctor  with  a  geiger 
counter  and  both  girls  were  reported  un- 
affected by  radiation.  The  warden  soon  re- 
turned with  two  women,  a  man  and  a  child, 
evacuees  from  the  city,  who  were  being  billeted 
with  the  Mitchells. 

At  this  point,  melodrama  took  over:  The 


refugee  women  went  into  extended  hysterics; 
the  science  teacher,  a  pacifist,  who  was  hiding 
from  the  authorities  in  the  Mitchell  cellar, 
used  a  shotgun  to  protect  the  household  from 
looters  who  tried  to  break  in,  which  launched  a 
spate  of  high-flown  philosophy  about  man's  con- 
science and  his  responsibility  to  himself  and  to 
his  neighbors;  the  younger  daughter  ran  out- 
side to  rescue  her  pet  horse,  a  stuffed  toy 
which  was  saturated  with  radiation,  and  at  the 
end  of  the  drama,  ten  days  after  the  bombing, 
her  mother  and  sister  were  starting  the  long 
course  of  treatments  which  might  succeed  in 
restoring  her  health. 

Despite,  or  perhaps  because  of  the  melo- 
dramatic coating,  the  telecast  got  over,  clearly 
and  emphatically,  the  basic  elements  of  the 
proper  behavior  following  an  atomic  attack.  If 
these  instructions  are  remembered  and  if  any 
watcher  is  stimulated  to  join  some  branch  of  his 
local  Civil  Defense  setup,  the  program  will 
be  good  proof  of  the  commercial  broadcasters' 
educational  theory  of  teaching  through  enter- 
tainment. If  not,  at  least  the  audience  enjoyed 
an  hour  of  thrilling  drama,  well  produced  and 
unusually  well  acted,  with  outstanding  perform- 
ances by  Phyllis  Thaxter  in  the  starring  role 
of  Gladys  Mitchell  and  by  Patsy  Bruder  and 
Patty  McCormick  as  her  two  daughters. 


TRUTH  OR  CONSEQUENCES 

Network:  NBC-TV 

Time:  Tues.,  10-10:30  p.m.  EDT 

M.C.-Host:  Jack  Bailey 

Executive  Producer:  Ralph  Edwards 

Producer:  Ed  Bailey 

Writers:  Phil  Davis,  Mort  Lach  and  Cal 
Howard 

Sponsor:  P.  Lorillard  Co.  for  Old  Gold 

cigarettes 
Agency:  Lennen  &  Newell  Inc. 
Point  of  Origination:  Hollywood 


LAST  Tuesday  Truth  or  Consequences,  radio's 
old  comedy  quiz-stunt  show,  made  a  belated 
transition  to  television  on  NBC-TV.  Only  its 
most  unenlightened  fans  of  yesteryear  could 
claim  that  its  arrival  on  the  video  scene  was 
better  late  than  never. 

Of  course,  the  Truth  or  Consequences  pre- 
miere was  quite  a  joyous  occasion.  To  guide 
the  weekly  show  through  its  frolicsome  course 
is  Jack  Bailey,  host-m.c.  on  Queen  for  a  Day, 
who  performs  similar  tasks  on  the  new  tv  series. 
Last  week  he  saw  to  it  that  things  were  just 
as  jolly  as  they  had  been  on  radio  for  years 
when  Ralph  Edwards,  who  is  probably  the 
jolliest  of  all  entertainment  hosts,  was  the 
shining  light  of  the  program.  Outside  of  the 
personality  switch,  things  on  tv's  Truth  or 
Consequences  are  pretty  much  the  same  as 
they  were  on  radio. 

The  format  is  identical.  The  jokes  are  also 
the  same.  The  consequences,  which  the  good- 
sport  contestants  must  accept  if  they  fail  to 
tell  the  truth  in  response  to  the  question  asked 
of  them,  follow  the  same  fantastic  pattern 
established  in  radio.  Last  Tuesday,  nobody 
went  to  the  South  Sea  Islands  to  sell  sun  lamps 
but  that's  no  indication  that  they  might  not 
do  that  some  day. 

Although  Mr.  Edwards  is  not  in  sight  of 
the  camera,  his  programming  philosophy  is 
evident  for  all  to  see.  He  is  serving  as  execu- 
tive producer  of  the  new  series  which  shows 
many  a  sign  of  the  Edwards  touch. 

If  there  is  one  thing  Mr.  Edwards  loves  it's 
a  happy  home  and  a  family  reunion.  And  so 
last  week  one  of  the  contestants  was  a  dear 
little  lady  whose  three  sons  were  serving  their 
country  in  separate  parts  of  the  world.  They 
were  at  least  until  Mr.  Edwards  got  wind  of 
it.  Then  guess  who  TWA  flew  to  Hollywood 
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Here's  the  tube  that  gives  ]ff  ||j  Q  J} 

FREEDOM  FROM  ARC-OVERS- LOWER  HUM! 

Federal's 

F-892-R 

with  the  Federal-developed 
and  service-proved 

FILAMENT 

•  Does  away  with  bowing 

•  Greatly  increases  tube 
performance  and  life 


>x. . .  a  definite  improvement 

in  tube  design,"  says  WMCA 

Federal's  Double  Helical  Filament -in  Federal's  F- 892 -R  — has 
achieved  an  outstanding  record  of  dependability  at  WMCA— Amer- 
ica's Leading  Independent  Station,  and  First  on  New  York's  Dial. 

WMCA  reports  that  these  tubes  "have  given  us  complete  freedom 
from  arc-overs  in  maintaining  continuously  high  modulation  percent- 
ages. Also,  in  our  proof  of  performance  runs  we  have  found  that  these 
tubes  have  about  2  Volume  Units  lower  hum  than  tubes  with  regu- 
lar filaments." 

Federal's  F-892-R— wound  through  360°  for  mechanical  stability 
and  carrying  opposing  electrical  fields  which  provide  improved  elec- 
trical stability  —  definitely  eliminate  bowing  —  one  of  the  primary 
causes  of  filament-to-grid  shorts! 

Sturdier,  longer  lasting  and  more  economical,  Federal's  double 
helical  filament  tubes  are  the  key  to  a  new  era  of  performance  qual- 
ity and  operating  dependability  for  5  and  10  KW  transmitters.  Write 
for  full  information  today,  address  Dept.  K-366. 

"Federal  always  has  made  better  tubes" 


Federal's  F-892-R  installed  in  Power  Amplifier 
Section  of  WMCA's  5000-watt  Transmitter 


Federal  Telephone  and  Radio  Company 


COMPONENTS  DIVISION  •  100  KINGSLAND  ROAD,  CLIFTON,  N.J. 

In  Canada:  Federal  Electric  Manufacturing  Company,  Ltd.,  Montreal,  P.  Q. 
Export  Distributors:  International  Standard  Electric  Corp.,  67  Broad  St.,  N.  Y. 
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ways  to 


D  R  A  T  I  O  N 


better  TV  film  reproduction ! 


with  the  new  PHILCO 


A  slide  changer,  dual  16mm  film  units,  light  source  and  three 
equipment  racks  complete  the  facilities  for  monochrome,  and 
both  positive  and  negative  film  .  .  .  leaving  extra  rack  space. 


See  PHI 


GOVERNMENT  &  INDUSTRIAL  DIVISION  •  PHILADELPHIA  44,  PA. 


IN  REVIEW 


NEW! 

greater-than-ever 

COVERAGE 

better-than-ever 

RECEPTION 


The  only  half-wave... and 
the  most  efficient  radio 
antenna  in  Memphis! 


Producing  65%  more  efficiency  over  the  typical  quarter- 
wave  antennas  operated  by  other  stations  in  Memphis. 
It  is  equivalent  to  8,300  watts  used  on  a  typical  quarter- 
wave  tower. 


UfUf  MEMPHI 

Wl      Iwl  NBC  —  5000  Watts  —  790  K. 


National  representatives,  The  Branham  Company 
WMCF  300  KW  simultaneously  duplicating  AM  schedule 
WMCT     First  TV  stati  on  in  Memphis  and  the  Mid-South 
Owned  and  Operated  by  The  Commercial  Appeal 


on  a  Super  Constellation  to  gladden  the  heart 
of  a  mother  and  get  Truth  or  Consequences 
off  to  a  benevolent  start? 


DOORWAY  TO  THE  FUTURE 

Network:  ABC  Radio 
Time:  Mon.,  9:30-10  p.m.  EDT 
Producer-Director:  Sherman  H.  Dryer 
Writer:  De  Witt  Copp 
Commentator:  Jackson  Beck 
Origination:  New  York 

Cooperating  Producers:  National  Citizens' 
Commission  for  the  Public  Schools,  Roy 
E.  Larsen,  president 

Cast:  Ralph  Beel,  Elaine  Rost,  Larry  Rob- 
inson 

Production  Cost:  $1,600 


CHALLENGE  facing  the  public  schools  in 
the  nation  today  has  been  worked  into  a  dra- 
matic documentary  titled  Doorway  to  the  Fu- 
ture by  ABC  Radio  in  cooperation  with  Na- 
tional Citizens'  Commission  for  Public  Schools. 
The  new  half-hour  series  is  heard  on  the  net- 
work every  Monday  evening.  It  is  an  effective 
program  dealing,  as  the  May  17  broadcast  indi- 
cated, with  timely  issues  in  the  modern  educa- 
tional picture  that  are  or  should  be  of  para- 
mount interest  to  Americans. 

The  overall  purpose  of  the  series  is  to  ex- 
plain the  role  of  the  public  school  system  in 
our  communities  and  secondarily  to  point  out 
the  influence  a  community  may  have  on  its 
own  school  system  depending  on  the  thought- 
fullness  and  intelligence  of  its  citizens. 

Last  week's  production  dealt  with  an  in- 
structor, understandably  intent  on  teaching  his 
students  how  to  think,  not  what  to  think.  He 
came  to  blows  with  a  badly  informed  PTA 
which  condemned  him  for  using  communist 
literature  in  his  classes  before  asking  him  why 
he  chose  to  follow  this  particular  plan  of 
study.  It  was  a  well-written  radio  script  which 
pointed  out  clearly  that  the  sound  way  to  de- 
velop judgment  in  students  is  to  do  it  by 
comparison.  In  this  case,  only  comparison 
between  communism  and  democracy  could 
lead  a  student  to  recognize  the  falsity  of  the 
communist  line. 

If  the  PTA  was  rather  rapidly  convinced  that 
the  gentleman,  whose  political  convictions  were 
under  scrutiny,  was  on  the  right  track  after 
all,  it  must  be  attributed  to  the  program's  time 
limitation.  This  was  the  only  thing  that  seemed 
a  bit  unreal.  Otherwise  the  content  and  the 
way  in  which  it  was  presented  was  pertinent 
and  worthwhile. 


BOOKS 

THE  RELAXED  SELL,  by  Thomas  Whiteside. 

Oxford  University  Press,  114  5th  Ave.,  New 

York  11.  166  pp.  $3.50. 
RADIO  SERIALS,  tv  commercials,  kid  shows, 
ratings,  singing  commercials,  Elsie  the  Cow 
and  ball-point  pens  are  the  subjects  of  the 
seven  articles  that  comprise  this  book — articles 
originally  appearing  in  The  New  Yorker,  The 
Reporter  and  the  New  Republic.  In  the  title 
piece,  the  announcer  of  a  tv  commercial  for 
Lucky  Strikes  is  quoted  as  saying:  "I  had  five 
pages  of  hard  sell  to  do  solo  and  I  had  three 
drags  to  take.  I  wasn't  easy  about  it.  I  took 
it  up  with  the  production  boys.  'Let's  show 
relaxation,'  I  said.  'Let's  wait  a  few  seconds 
after  I  take  a  drag.  Let  me  blow  the  smoke 
out.'  The  boys  liked  the  idea.  I  blew  the 
smoke  out  slowly  and  it  worked  beautifully.  It 
was  a  relaxed  sell."  Robert  Osborn  has  pro- 
vided amusing  illustrations  for  the  book,  whose 
dust  jacket,  covered  with  sheep,  proclaims  it  to 
be  "a  book  about  the  world  of  mass  selling — 
and  you." 
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IN  BIRMINGHAM,  ALABAMA 


The  Birmin 


ghaifn 


News  Stations 


TELEVISION 


are  pleased  po  announce 
the  appointment  of 


as  their  Exclusive  National  Representatives 

effective  June  1,  195k 
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Once  upon  a  time,  the  world  was  a  much  smaller 
place.  And  whenever  someone  had  something  to  say, 
all  he  did  was  speak  up. 

But  soon  people  began  to  get  out  of  earshot. 
And  Communication  became  more  and  more  difficult. 

Till  one  day  one  man  sat  down  on  his  stone, 
and  chipped  out  something  called  writing.  Then 
someone  else  passed  along,  decoded  this  sculpture, 
and  reading  came  into  the  world.  Lo !  The  primitive 
one-step  process  of  talking  and  listening  had  been 
replaced  with  something  more  complex. 

But  it  wasn't  replaced  after  all.  For  read  as  they 
will  (or  can)  most  people  still  find  it  easier  to  listen. 
And  people  who  want  to  get  a  message  across  still 
find  it  easier,  and  more  effective,  to  talk. 

Especially  now  that  one  medium  of  communica- 
tion can  carry  a  message  to  everyone:  Radio.  In 
115  million  places.  The  easiest,  yet  most  forceful 
means  of  selling  everybody  that's  ever  been  devised. 

Radio  is  intimate,  personal,  persuasive.  And 
when  it's  the  voice  of  an  old  friend,  people  respect 
what  they  hear. 

Radio  is  rhythm,  music,  sound  effects  — all  the 
things  that  are  fun  to  hear  over  and  over.  Things 
that  are  hard  to  forget. 

Radio,  in  short,  is  sound.  And  being  sound,  radio 
moves  one 

step 
at 

a 

time.  As  soon  as  the  entertainment 
comes  to  a  stop,  the  sales  message  immediately  begins. 
The  message  is  hard  to  miss.  And  since  radio  moves 
one  group  of  words  at  a  time,  the  sales  points  can't 
be  skipped  over. 

Today,  there's  one  place  in  radio  where  sound 
sells  best,  and  that  is  CBS  Radio.  Presenting  more 
of  America's  top  programs  .  .  .  over  more  of  the 
nation's  best  stations  .  .  .  CBS  Radio  is  heard  by 
bigger  audiences  than  anywhere  else  in  radio. 

And  offering  the  lowest  cost  for  every  sales  mes- 
sage delivered,  it's  CBS  Radio  where  more  of  the 
top  national  advertisers  are  heard.  So  many,  with  so 
much  to  say,  that  CBS  Radio  leads  all  other  networks 
in  billings  for  the  fifth  consecutive  yean 


CBS  Radio  Where  America  H  Listens  Most 


WGR 

BUFFALO'S  FIRST  STATION 

Now  NBC 


u 


Effective  June  1,  1954 


•  Now  more  than  ever  - 
Buffalo's  FIRST  station 
is  your  FIRST  buy! 

To  the  outstanding  NBC  radio  programs,  WGR  adds  its 
own  well-known,  "salesmen  of  the  air"  — 

•  John  Lascelles  —  The  Morning  "Musical  Clock"  Man 

•  Reggie  and  Bill  Keaton  —  "Mr.  and  Mrs.  Buffalo" 

•  Bob  Glacy  —  In  "Glacy's  Basement"  Late  Show 

•  Bill  Mazer  —  Sports  As  You  Like  Them 

•  Helen  Neville  —  The  Homemaker's  Friend 

PLUS  complete  news  and  special  event  coverage 

—  Mark  it  down  now .  •  •  — 

JUNE  1 
WGR-NBC  basic 
in  Buffalo 

Contact  Free  and  Peters  —  National  Representatives 
WGR  Corporation,  Buffalo,  New  York 


_    j 


|  SOON 


TV,  too,  on  Channel 

WGR-TV 


EDWARD  FRITZ 


on  all  accounts 


EVEN  though  he  may  never  realize  an  ambi- 
tion to  write  a  song  that  will  make  the  "Hit 
Parade,"  it  appears  certain  that  Ed  Fritz  will 
keep  right  on  trying  because  of  an  incurable 
hobby — one  for  which  he  is  admirably  suited. 

As  radio-tv  director  at  W.  E.  Long  Co.,  Chi- 
cago, Mr.  Fritz  has  combined  a  wealth  of  ex- 
perience and  talent  as  a  musician,  producer, 
writer,  account  executive  and  salesman.  He 
has  written  and  produced  over  60  radio  and 
tv  jingles  for  the  agency  over  the  past  four 
years,  and  dabbles  in  song-writing  on  the  side. 

A  native  of  Chicago  (born  June  17,  1910), 
Edward  Charles  Fritz  Jr.'s  early  education  gave 
little  inkling  of  his  initial  bread-and-butter 
pursuits.  He  attended  William  Penn  Grammar 
School,  Harrison  High  School  (where  he  took 
general  and  commercial  courses,  majoring  in 
mathematics),  the  American  Conservatory  of 
Music,  Roosevelt  College,  and  Northwestern 
U.,  where  he  received  a  bachelor's  degree  in 
composition. 

After  college,  he  became  private  secretary 
to  an  attorney  and  later  to  the  president  of 
the  Greyhound  Bus  Co.  Even  th»n,  he  played 
with  such  early  dance  bands  as  Benny  Good- 
man, Bud  Freeman  and  others. 

Mr.  Fritz'  musical  leanings  really  came  to 
the  fore  in  1943  during  a  28-month  service 
stint  in  the  Navy,  part  of  which  he  served  on 
the  U.  S.  S.  Ticonderoga.  Placed  in  charge  of 
morale,  he  wrote  "The  Big  T,"  a  ship  song  that 
sold  12,000  copies,  a  Navy  recruit  marching 
song  and  "The  Fighting  Lady"  for  the  movie 
of  that  name.  He  also  produced  shows  for 
the  ship. 

Mr.  Fritz  prefaced  his  service  tenure  with 
employment  as  director-arranger  for  a  number 
of  orchestras  and  singing  and  instrumental 
groups.  He  then  moved  to  WBBM  Chicago  as 
a  staff  musician,  producer,  writer  and  account 
executive  before  joining  the  Navy.  In  1946  he 
joined  WBBM-CBS  Radio  Sales  and  four  years 
later  moved  to  W.  E.  Long  Co.,  an  agency 
which  services  baking  accounts  in  a  $5  billion 
industry.  (Among  his  credits:  production  of 
perhaps  the  first  tv  spot  in  3-D  and  color.) 

With  David  Hayes,  Long's  assistant  radio-tv 
chief,  Mr.  Fritz  recently  collaborated  on  a 
musical  satire  of  the  advertising  field  ("Out 
There"),  put  on  by  DePaul  U. 

Mr.  Fritz  is  single  and  enjoys  golf,  sailing 
and  swimming  as  hobbies — and  music,  of 
course. 
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No  matter  how  you  say  it . . . 


Mm®  8tlfl . 


21V  UAVU 


RADIO  STATIONS  ARE  MAKING 
WITH  THE  REDSKELTON  SH 


ST 


Sponsors  jump  at  the  chance  to  get  Skeltoi 


WCAU, 


PHILADELPHIA,  PA.,  SAYS: 

"One  of  the  prices  of  leadership  is  the 
ever  present  challenge  to  keep  your  pro- 
gramming vital,  lively  and  fresh  enough 
to  stay  on  top.  We  have  had  very  good 
success,  rating  wise,  with  Ziv  shows,  and 
we  think  that  the  Red  Skelton  Show  will 
do  a  job  for  us  right  now." 


WXLW, 


INDIANAPOLIS,  IND.,SAYS: 

"Red  Skelton  Show  sold  as  a  spot  car- 
rier to:  Sniders  Studebaker  Agency,  Cas- 
sidy  Home  Insulation;  Little  Davids;  Rich- 
ard E.  Daniels  Insurance  Agency;  Pilgrim 
Laundry;  Ozman  Hotpoint  Dealers;  and 
Downtown  Hotpoint  Dealer.  Could  have 
sold  the  entire  show  to  Hotpoint  Dealers." 

WXYZ  /  DETROIT,  MICH.,  SAYS: 

"Three  half-hours  of  the  Red  Skelton 
Show  sold  to  the  Frankenmuth  Brewery." 


WVLK, 


LEXINGTON,  KY.,  SAYS: 

"Red  Skelton  Show  sold  in  half-hour  seg- 
ments to:  De  Boor  Laundry;  Lowenthal 
Furriers;  Mayflower  Moving  &  Storage; 
Van  Doran  Hardware  Co.  (Appliances); 
Emmert  Packing  Company  of  Louisville 
(Sausage  Makers)  The  Red  Gold  Can- 
ning Co  of  Louisville  also  wanted  in  the 
show  but  arrived  too  late." 


KPRC, 


HOUSTON,  TEXAS,  SAYS: 

"Three  half-hours  of  the  Red  Skelton 
Show  sold  to  the  Lewis  and  Coker  Super 
Markets." 


WMIE, 


MIAMI,  FLA.,  SAYS: 

"Radio  Station  WMIE  is  very  happy  to 
schedule  the  Red  Skelton  program  on  a 
five  time  per  week  basis  for  Jack's 
Cookie  Company." 


KSWO, 


LAWTON,  OKLA.,  Si 

"All  5  half-hours  of  the  Red  Sk 
Show  sold  to:  Popular  Furniture 
pany;  Appell's  Jewelers;  The  City 
tional  Bank;  Kennedy  &  Company; 
Fred  Harris  Appliance.  It  took  12 
utes  with  each  to  sell." 


WHEC, 


ROCHESTER,  N.  Y.,  $ 

"Rochester  Gas  &  Electric  Co.  spc 
ing  Red  Skelton  5  days  per  weel 
weeks  firm." 


WTAR, 


NORFOLK,  VA.,  SAY 

"Red  Skelton  Show  sold  to  coopei 
sponsors:  Certified  TV  Sales;  Farn 
reau  Mutual  Insurance;  Service  Oi 
(Mobilgas  distributor).  Happy  to  r 
that  it  took  only  8  presentations  ti 
three-fourths  of  the  program." 


WE'RE  LOADED  WITH  ENTHUSIASTIC  REPORTS  LIKE  THESE  FROM  MORE  STATIONS 
THAN  CARRIED  SKELTON  ON  THE  NETWORK. 

J  Y 


HORRY!  GET  IN  THE  MONEY-MAKING  SKELT 


STATIONS,  SPONSORS, 

AGENCIES 

all  tell 
the  same 
happy 
story. . . 
m  SKELTON 
.  SELLS 
"  LIKE  MAD! 


i 


P.S.  MR.  ADVERTISER,  MR. 
AGENCY  MAN:  Ask  your  local 
station  for  availabilities  on  the 
fastest-moving  show  on  radio... 


Wire  or  phone  for  the  facts  on  your  market  today ! 


hJ-  ohio 


COMPLETE 
SELL-OUTS 


IN  NO  TIME  AT  ALL! 


CKLW, 


DETROIT, 
MICH.,  SAYS: 


WSGN, 


BIRMINGHAM, 
ALA.,  SAYS: 


"We  are  pleased  to  be  known  as 
one  of  the  first  stations  to  recog- 
nize the  potential  of  HOUR  OF 
STARS.  We  sold  entire  5  half  hours 
across  the  board  to  Wrigley's 
Super  Market." 


"Names  like  Tony  Martin,  Ginger 
Rogers,  Dick  Powell,  and  Peggy 
Lee  add  to  our  listening  audience 
and,  last  but  not  least,  to  our  bill- 
ing at  the  end  of  the  month." 


WAOV, 


VINCENNES, 
IND.,  SAYS: 


KGYW, 


VALLEJO, 
CAL.,  SAYS: 


"We  sold  HOUR  OF  STARS  first 
week  on  air  .  .  .  60  spots  per  week 
with  30-second  breaks  reserved  for 
station  promotion." 


"Ziv's  HOUR  OF  STARS  a  terrific 
success!  Entire  show  was  complete- 
ly sold  out  before  it  went  on  the 
air." 


KLMR  LAMAR,  COLORADO 


DOVER,  DEMVW 

"HO<«  Or  STARS' 


\M$M  CINCINNATI,  OHIO 

"HOUR  OF  S1*RS"  •  '  "      .  "HOUR  °f  STARS"  ...  _  ■  — «-  

coLD  OUT!  SOLD  OUT!  5°LD  OUT 

5  O      U  nJZ„  AUomoNS    T.  ZZ.  *2Z  J~  W  «  SPOTS  w„   "  I 


. ,  dcd 5  SUPER  MARKET 

•  BAVARIAN  BREWING  ^ 

•  MR^USTARD 

a  WORTHMORE  SOUP 

•  DORSEL'S  ^OUR  ^  WSAl 

A.U  8  Sponsors  « 


75  SPOTS  WEEKLY  TO  THIS 
GREAT  GROUP  OF  SPONSORS  •  •  . 

•  FLORA  REXALL  STORE 

•  MILNE  INSURANCE  CO. 

•  LAMAR  LIGHT  &  POWER  CO. 

•  PEERY  ELECTRIC 

•  POWER'S  FIRESTONE  STORE 

•  CUT  RATE  GROCERY  &  MARKET 

•  DON  WESTFALL  CREDIT  BUREAU 

•  MAIN  CAFE 

•  MORANS  HARDWARE  STORE 

Hour  of  Stars  Creates  New  Business! 


•  DOVER  HARDVVARE  "  WM' 

•  "HIICO  DEALER 

!^°GUE  SHOE  shop 

•  DANNEMANS  (Mm  B„ 

•  NAP  &  SPence  ,r  Remn<"»») 

•  SANDERS  JEWElER"'n,fUI'e^ 
•WESTERN  AUTO  store 


Hour 


°f  Sfars  8"ngs  New 


Profits} 


L...  The  LOWEST  Price. 


in  History! 


'(»  KRESGE  5  &  10 

>  GENERAL  MILLS  FLOUR 

»  COLGATES  VEL 
I*  MAXWELL  HOUSE  COFFEE 
|»  PERTUSSIN 

» FLETCHER'S  CASTORIA 

» ZENITH  TV 
f  7-UP  BOTTLING  CO. 
P  FORD  DEALER 

» PONTIAC  DEALER 

•  DODGE  DEALER 

»  B-C  HEADACHE  POWDER 
» HOOVER  APPLIANCE 

DISTRIBUTORS 
►BABBITT  CLEANER 

*  NATIONAL  PREMIUM  BEER 

»  GENERAL  ELECTRIC  DEALERS 


NATIONAL 
ADVERTISERS 
LIKE  THESE: 

ARE  BUYING 
PARTICIPATION 
IN  "THE  HOUR 
OF  STARS"  ON 
FINE  STATIONS 

LIKE  THESE: 


WING,  Dayton,  Ohio 
WSAZ,  Huntington,  W.  Va, 
KSD,     St.  Louis,  Mo. 
WFAA,  Dallas-Ft.  Worth 
WKOY,  Bluefield,  W.  Va. 
WSPD,  Toiedo,  Ohio 
WHOO,  Orlando,  Fla. 
WMC,    Memphis,  Tenn. 
WSDC,  Marine  City,  Mich 
KDKA,    Pittsburgh,  Pa. 


PULLING  SPONSORS  AND 
PROFITS  FOR  STATIONS 
IN  OVER  300  MARKETS! 

BE  SURE  YOUR  MARKET,  YOUR  STATION  IS  IN  THE  MONEY 

write,  wire  or  phone 


A 


10AD  . 


WCIHHATI  f 


OHIO 

HOLLY»OoD 


•;,">vVr\'."Sv:V,,T 

V  "..I  ' 


'if,' 


Mcelroy 
at 

SUNSET 


From  the  Studio  and 
From  the  Street . . . 

6:00-6:45  PM 

Monday  through 
Friday 
on  TV 

MUSIC  and  MIRTH 
WEATHER  and 
SPORTS  -  NEWS 
and  INTERVIEWS 

Guest  stars  and 

JACK 

Mcelroy 

with  his  gang  at 
Sunset  &  Vine! 

For  participations  contact 

KNBH,  Hollywood  or 
NBC  Spot  Sales 


our  respects 


to  ROBERT  EMMETT  LEE 


WHEN  President  Eisenhower,  out  of  the  blue, 
named  Robert  E.  Lee  to  the  FCC  last  fall,  a 
lot  of  folks  in  communications  scurried  for 
the  low-down  on  the  young  man  with  the 
illustrious  Confederate  name  who  hailed  from 
Chicago. 

To  their  amazement  they  learned  he  had 
been  an  FBI  agent  and  a  right-hand  bower  to 
FBI  Director  Hoover,  an  accountant,  a  practi- 
cal lawyer,  a  Congressional  finance  expert,  a 
personal  friend  (but  not  a  political  disciple) 
of  Sen.  Joe  McCarthy,  the  first  moderator  on 
the  H.  L.  Hunt  Facts  Forum,  a  polished  orator, 
and  the  pet  of  a  lot  of  influential  Republicans. 

That  background  wasn't  particularly  con- 
ducive to  influencing  the  body  politic  of  broad- 
casting, or  of  the  FCC.  But  it  wasn't  long  be- 
fore practically  all-concerned  did  a  360  degree 
turn.  In  the  six  months  he  has  served,  Bob  Lee 
has  charmed  and  disarmed  just  about  all  who 
have  had  contact  with  him,  including  a  lot  of 
skeptical  staffers  on  the  FCC.  He  has  proved 
not  only  to  be  a  "good  guy."  but  an  indefatig- 
able worker,  an  objective  thinker  and  an  out- 
spoken advocate  of  free  enterprise  and  a  mini- 
mum of  government  interference. 

"In  my  concept  of  free  enterprise,"  he  said 
recently,  "I  do  not  have  any  double  standard. 
By  that  I  mean  that  just  as  you  reap  the  bene- 
fit from  .good  judgment  and  good  operation  so 
must  you  take  the  risks  of  bad  judgment  and 
bad  operation." 

Robert  Emmett  Lee  springs  from  the  "Black 
Irish"  rather  than  the  Confederate  Lees.  He 
was  born  in  Chicago  March  31.  1912,  one  of 
five  children,  the  son  of  a  foot  patrolman.  Two 
of  his  sisters  are  nuns. 

Mr.  Lee.  dark  of  hair  and  complexion,  at- 
tended De  Paul  Academy  and  De  Paul  U.,  Chi- 
cago. The  exigencies  of  family  economics 
forced  him  to  earn  a  living  before  he  could 
graduate. 

In  1930  and  for  three  years  following,  Mr. 
Lee  was  a  night  clerk,  night  auditor  and,  later, 
food  and  liquor  controller  of  Chicago's  Con- 
gress Hotel.  In  1933,  he  was  named  assistant 
auditor  of  the  same  city's  Northern  Hotel.  Two 
years  later  he  joined  the  American  Bond  & 
Mortgage  Co.  Bondholders  Protective  Commit- 
tee as  auditor.  He  participated  in  the  reorgani- 
zation of  some  70  properties. 

Mr.  Lee  was  with  the  FBI  for  eight  years — 
mainly  on  the  investigative  side.  He  served  in 
Washington,  Chicago,  New  York  and  Newark. 

In  1941,  with  World  War  II  on  the  horizon, 
Mr.  Lee  was  called  back  to  Washington  and 
put  in  charge  of  recruiting.  He  was  responsible 
for  the  hiring  of  5,000  agents  and  clerks. 

Then  he  became  chief  clerk  of  the  FBI, 
an  administrative  job  which  made  him  one  of 
the  top  policy  council  of  10.  He  was  respon- 


sible for  fiscal,  budget,  personnel  affairs  and 
public  relations. 

In  1946,  following  passage  of  the  Legislative 
Reorganization  Act,  the  House  Appropriations 
Committee  asked  the  FBI  for  help  in  organizing 
its  professional  staff.  Mr.  Lee  was  selected.  By 
the  next  year,  Mr.  Lee  was  the  committee's 
director   of   surveys   and  investigations. 

He  was  in  charge  of  the  committee's  study  of 
the  State  Department — and  therein  lies  a  story. 

In  this  investigation,  the  House  Committee 
staff  found  108  cases  involving  allegations  of 
disloyalty.  Some  were  several  years  old.  This 
list  was  appended  to  the  staff's  report  as  an 
illustration  of  poor  State  Department  admini- 
stration. The  whole  report  was  made  available 
to  other  Congressmen  or  Senators  who  asked 
for  it.  The  list,  therefore,  was  in  the  hands 
of  several  dozen  Congressmen  a  year  or  more 
before  Sen.  McCarthy  raised  the  issue  in  his 
now  famous  Wheeling,  W.  Va.,  speech. 

In  his  forthright  manner,  Mr.  Lee  directly 
denies  that  he  gave  Sen.  McCarthy  the  list. 

Mr.  Lee  makes  no  excuses  for  his  part  in  the 
1950  Maryland  elections  in  which  incumbent 
Democratic  Sen.  Millard  Tydings  was  defeated 
by  Republican  Sen.  John  M.  Butler. 

Similarly,  Mr.  Lee  makes  no  bones  about  his 
participation  in  the  early  days  of  Facts  Forum. 
He  moderated  three  programs  for  $100  each. 

Mr.  Lee  was  first  a  candidate  for  the  As- 
sistant Comptroller  Generalship.  When  he 
was  not  nominated  for  that  position,  his 
friends  urged  him  for  the  FCC.  These  sup- 
porters included  Sen.  Styles  Bridges.  Repub- 
lican stalwart  from  New  Hampshire,  and  Leon- 
ard W.  Hall.  Republican  National  Committee 
chairman.  He  was  named  as  a  recess  appointee 
to  succeed  Democratic  Chairman  Paul  A. 
Walker  in  October  1953.  Last  January,  after 
a  sharp  debate,  the  Senate  confirmed  him  for 
a  seven-year  term.  The  vote  was  58  to  25. 

Mr.  Lee  is  a  member  of  the  Capitol  Hill 
Club,  the  Republican  wining  and  dining  estab- 
lishment a  block  away  from  the  Capitol.  Re- 
cently he  joined  the  Prince  Georges  Country 
Club,  where  he  hopes  to  get  going  seriously 
on  his  golf.  He  likes  to  play  bridge.  He  and 
Mrs.  Lee,  the  former  Wilma  Rector,  who  was 
a  student  nurse  in  Chicago  when  they  were 
married,  live  in  an  eight-room  house  in  South- 
east Washington.  They  have  three  children. 
Patricia.  16;  Robert  Jr..  14,  and  Michael.  8. 
Mrs.  Lee  was  matron  of  honor  at  the  wedding 
of  her  friend  Jean  Kerr  and  Sen.  McCarthy. 

Bob  Lee  loves  to  turn  phrases  and  tell  stories. 
He  has  a  penchant  for  bright  neckwear.  Al- 
though a  neophyte  in  communications,  he  likes 
his  work,  his  colleagues  and  the  rank  and  file 
of  broadcasters  he's  met.  He  wants  to  make  a 
career  of  it  and  looks  forward  to  the  nearly 
seven  years  ahead. 


ONLY     SEAT  OPEN 

1  seat  on  FUN  TIME  -  Mondays,  530  -  6  Pm 

S.  R.  0.  -  JUNIOR  FROLICS  -  Mon.  thru  Sat.,  5  Pm 

S.  R.  0.  -  ENCORE  THEATER  -  Tuesdays,  1030  -  ll30  Pm 

.. .  to  book  this  seat  or  for  future  openings  -  Phone  or  write: 
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Every  Day  Is  Payday 

IN  THE  HEART  OF  INDUSTRIAL  AMERICA 

EVERY  DAY  OF  THE  WEEK  .  .  .  EVERY  WEEK  OF  THE  MONTH  .  .  .  EVERY 
MONTH  OF  THE  YEAR  .  .  .  PAY  ENVELOPES  are  handed  out  to  workers  in  the  Heart 
of  Industrial  America!  This  was  revealed  in  a  recent  survey  of  133  manufacturing  plants 
and  business  houses  in  the  WWVA  area  .  .  .  firms  which  employ  many,  many  thousands  of 
WWVA  listeners. 

Here's  An  Audience  With  Ready  Cash  to  Spend 
the  Moment  They  Hear  Your  Sales  Message  on  WWVA 

These  are  the  men  and  women  who  keep  the  wheels  humming  in  the  Heart  of  Industrial 
America  ...  in  the  Steel  Mills  .  .  .  Chemical  Plants  .  .  .  Glass  Factories  .  .  .  Coal  Mines  .  .  . 
Potteries  .  .  .  Tobacco  Plants  .  .  .  and  the  many  other  diversified  industries  for  which  this 
area — served  by  WWVA — is  famous. 

SELL  THEM!  TELL  THEM! 
WITH  ONE  STATION,  ONE  COST,  ONE  BILLING 


50,000  WATTS 
CBS  RADIO 
•  1170  • 


WWYA 

WHEELING,  WEST  VA. 


NATIONAL  SALES  HEADQUARTERS: 
Tom  Harker,  118  East  57th  St.,  New  York  22,  N.  Y. 
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NARTB  PARLEY  TO  CAST  MOLD 
FOR  RADIO-TV  SALES  FUTURE 

CBS  and  MBS  affiliates  convene  to  study  their  networks'  sales  plans, 
while  the  fledgling  TvAB  holds  its  organizational  session.  Record 
attendance  is  in  sight  for  both  management  and  engineering  sessions. 


IMPORTANT  steps  in  shaping  the  future  of 
radio  and  tv  sales  policies  and  methods  will  be 

i  taken  this  week  as  NARTB  holds  its  3  2d  annual 
convention  at  the  Palmer  House,  Chicago. 
The  business  motif  dominates  the  four-day 

!  series  of  meetings  and  conferences  as  radio 
affiliates  of  two  networks  try  to  work  out  ways 
of  getting  more  network  income,  and  as  tv 

i  stations,  looking  toward  more  national  spot  and 
local  sales,  set  up  a  non-network  project  outside 
the  NARTB  fold. 

CBS  Radio  affiliates  will  meet  this  morning 

i  (Monday),  starting  at  about  9  a.m.  in  the  Grand 
Ballroom  of  the  Palmer  House.  The  MBS 
meeting  will  be  held  Monday  morning,  10  a.m., 
in  Venetian  Room  of  the  Morrison  Hotel.  (See 
affiliates  story  page  50.) 

While  these  two  radio  groups  are  meeting, 
the  new  Television  Advertising  Bureau  (TvAB) 

i  will  hold  an  organizational  meeting  in  Private 
Dining  Room  14  of  the  Palmer  House,  starting 

iat  9  a.m.  (See  TvAB  story  page  44).  This  new 
sales  project  has  matured  to  the  organizational 
stage  within  a  few  weeks  and  is  strictly  a  sta- 
tion project,  with  networks  allowed  to  partici- 
pate only  through  membership  of  o&o  stations. 
As  a  station  project,  it  is  not  designed  to  sell  tv 
advertising  as  a  whole. 

NARTB  Project  Halted 

By  moving  with  speed,  TvAB  apparently  has 
halted  a  IVi-year  developmental  study  by 
NARTB  to  set  up  an  all-television  advertising 
bureau  which  would  be  operated  outside  the 
association  fold. 

NARTB  officially  has  made  no  comment  on 
i  TvAB  but  it  was  apparent  from  talks  with  a 
number  of  NARTB  tv  member  station  execu- 
tives that  the  association  has  been  working 
carefully  in  order  to  set  up  a  foolproof  and 
efficient  project.  Warning  of  dangers  in  too 
hasty  action  was  given  by  Robert  D.  Swezey, 
WDSU-TV  New  Orleans,  chairman  of  the 
NARTB  Tv  Board  and  one  of  the  organizers  of 
radio's  BAB  [B*T,  May  3]. 

NARTB's  tv  board  meets  at  noon  today, 
about  the  time  TvAB  is  winding  up  its  organi- 
zational meeting,  to  discuss  TvAB  and  other 
matters,  including  educational  television.  The 
meeting  will  necessarily  be  brief  since  the 
association's  tv  members  hold  a  business  meeting 
at  2  p.m.,  at  which  five  directors  will  be  elected. 

The  business  flavor  will  be  found  all  through 
the  convention's  general  sessions  and  some 
two  dozen  side  meetings.  The  formal  agenda 
includes  the  Tuesday  morning  keynote  address 
by  William  S.  Paley,  CBS  chairman  of  the 
board,  who  will  receive  the  second  annual  key- 
noter award;  annual  report  by  Harold  E.  Fel- 
lows, NARTB  board  chairman  and  president; 


Tuesday  afternoon  joint  meeting  with  the  En- 
gineering Conference  on  technical  operations 
followed  by  tv  film  and  labor  relations  discus- 
sions; Wednesday  morning  sports  panel  with 
leading  figures  in  sports  world  taking  part; 
noon  address  by  FCC  Chairman  Rosel  H.  Hyde; 
afternoon  discussion  on  freedom  of  information 
and  "How  Good  Is  Radio?";  Thursday  morning 
FCC  roundtable  with  six  members  of  the  Com- 
mission taking  part;  afternoon  sales  clinic  di- 
rected by  BAB. 

Monday's  meetings  also  include  a  9  a.m.  ses- 
sion of  Daytime  Broadcasters  Assn.,  and  other 
groups  (see  list  of  meetings  page  40). 

The  convention  convenes  with  messages  of 
greeting  and  recognition  of  radio-tv  sales 
efficacy  from  two  top  government  sources — 
President  Eisenhower  and  Secretary  of  Com- 


merce Sinclair  Weeks. 

The  President  in  a  message  to  President 
Fellows  voiced  the  nation's  pride  in  radio  and 
tv  managers'  patriotism  and  public  service. 
Secretary  Weeks,  in  an  article  written  for  B*T 
(see  page  37),  said  advertising  media  can  lead 
the  nation  into  unprecedented  prosperity,  with 
radio  and  tv  advertising  taking  dominant  roles 
in  stimulating  business. 

President  Fellows  told  B*T  the  broadcasting 
year  has  been  marked  by  "progress  through 
unity"  and  listed  milestones  of  the  past  12 
months. 

Designed  to  Help 

Kenyon  Brown,  KWFT  Wichita  Falls,  Tex., 
as  chairman  of  the  NARTB  Convention  Com- 
mittee told  B«T  the  program  is  designed  to  aid 
both  radio  and  tv  broadcasters  in  solving  their 
management  problems  (text  page  38). 

Paid  registrations  of  working  delegates  will 
run  well  ahead  of  last  year,  judging  by  registra- 
tions as  of  Thursday.  Paid  registrations  at  that 
time  totaled  983  management  and  283  engineer- 
ing. This  compared  with  752  management 
(plus  268  women)  and  207  engineering  at  the 
same  stage  in  last  year's  Los  Angeles  meet. 

Banquet  reservations  were  near  a  sellout 


HAROLD  E.  FELLOWS 

Chairman  of  the  Board  and  President  of  NARTB 

THE  CLIMAX  of  the  year  for  any  trade 
or  professional  association  is  the  annual 
convention. 

Broadcasting's  year  has  been  marked  by 
progress  through  unity.  Among  the  mile- 
stones .  .  .  delay  of  the  license  fee  proposal, 
blocking  of  the  so-called  "baseball  bill," 
visible  proof  of  radio  and  television's  public 
service  record,  convincing  evidence  of  radio's 
indispensable  characteristics,  increased  pub- 
lic awareness  of  our  high  ethics  and  stand- 
ards. 

But,  we  are  not  convening  to  congratulate 
ourselves.  We  are  convening  to  face,  ana- 
lyze, and  discuss  the  challenges  and  prob- 
lems of  the  future  at  both  the  national  and 
community  level  .  .  .  and  to  exchange  ways 
and  means  of  either  capitalizing  on  them 
or  coping  with  them.  We  are  meeting  to 
take  a  look  at  new  management  methods, 
new  personnel  plans,  new  programming 
ideas,  new  public  relations  techniques,  new 
avenues  to  economy  ...  as  well  as  the 
new  models  of  equipment  and  facilities  on 
display  at  the  NARTB  Exposition. 

I  shall  cover  my  recommendations  for 
the  future  in  my  report  to  the  members  at 
the  opening  luncheon  on  Tuesday.  I  shall 
say  why  I  believe  this  to  be  a  time  for 
manager-engineer  cooperation  in  planning 
and  policy-making  in  my  Wednesday  after- 
noon address  to  the  Engineering  Conference. 

But,  my  principal  enjoyment  in  attending 


the  NARTB  Convention  comes  from  the 
unusual  opportunity  to  meet  and  renew 
acquaintances  with  radio  and  television  men 
from  coast  to  coast  ...  to  hear  first-hand 
how  they  are  handling  things  in  their  own 
areas  and  to  receive  their  suggestions  for 
NARTB  member  service  and  activities. 
That's  probably  the  same  reason  why  you 
wouldn't  miss  the  NARTB  Convention 
either.  And,  so  .  .  .  I'll  be  seeing  you. 
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funnelling  into  consumers'  hands  several  billion 
dollars  which  previously  went  to  the  tax  col- 
lectors. 

Construction  is  booming — not  only  construc- 
tion in  place  but  also  in  contract  awards  which 
are  at  record  peak.  This  makes  jobs  right  now 
and  assures  jobs  in  the  months  ahead  in  build- 
ing fields  and  in  furniture  and  equipment  fac- 
tories. The  money  earned  will  be  waiting  for 
imaginative  advertising  and  salesmanship  to 
steer  into  orders  for  other  goods  and  services. 

If  peace  continues  and  if  business  continues 
its  creative  and  aggressive  advertising  and 
smartens  up  salesmanship  in  areas  where  it  has 
gotten  rusty,  conditions  should  improve  steadily 
irt  the  months  ahead. 

Even  in  1850  the  alert  New  England  mer- 
chant was  practicing  salesmanship  by  observ- 


ing, "Have  you  ever  seen  a  finer  ham,  Mrs. 
Jones'?"  But  he  lacked  the  facilities  to  circulate 
his  appeal  on  a  mass  basis. 

Today,  in  addition  to  all  the  publications, 
billboards,  direct  mail  and  other  media  in  use 
for  years,  the  advertiser  can  take  his  story  into 
46  million  homes  via  the  persuasive  voices  of 
120  million  salesmen — the  nation's  radio  sets. 
He  can  avail  himself  of  another  29  million 
salesmen — television  receivers  with  the  twin 
appeals  of  voice  and  pictorial  demonstration. 

As  Secretary  of  Commerce  my  business  is 
to  help  business.  We  are  trying  to  do  this  in 
many  ways  in  the  Commerce  Department,  in- 
cluding advice  and  services  of  value  to  ad- 
vertisers. 

Our  Office  of  Business  Economics  provides 
monthly  reports  in  its  Survey  of  Current  Busi- 


KENYON  BROWN 
KWFT  Wichita  Falls,  Texas 
Chairman, Convention  Committee 

THE  PHILOSOPHY  of  NARTB's  1954 
Convention  Committee  was  to  put  together 
an  agenda  that  would  be  valuable  to  both 
radio  and  television  broadcasters  and  would 
tend  to  bring  out  useful  ideas  and  tech- 
niques on  the  most  serious  management 
problems  before  stations  today. 

Thus,  the  committee  has  arranged  to 
supplement  a  thorough  examination  of  the 
visual  impact,  staging  techniques,  and  prac- 
tical technicalities  of  color  television  with  a 
searching  analysis  of  the  continuing  im- 
portance of  radio  in  television  markets  to- 
day. And,  to  evidence  of  the  vitality  of 
am,  we  have  added  exploration  of  new 
possibilities  in  fm,  particularly  through 
multiplexing. 

Stations  affected  by  the  sports  question — 
and  which  one  isn't? — will  find  guidance  plus 
a  unique  opportunity  to  talk  with  the  recog- 
nized athletic  leaders  themselves  at  our 
Wednesday  morning  session.  The  current 
thinking  at  the  FCC  will  be  revealed  by  our 
roundtable  with  the  Commissioners  on 
Thursday.    The  labor  relations  panel  will 

Convention  Committeemen: 


CLAIR  R.  McCOLLOUGH  HUGH  K.  BOICE 


MR.  BROWN 

offer  helpful  information  on  the  negotiation 
of  employment  contracts.  The  distinguished 
experts  who  will  discuss  freedom  of  in- 
formation on  Wednesday  afternoon  should 
give  us  new  clues  on  the  gaining  of  maxi- 
mum access  to  news  sources.  We  can  expect 
another  of  those  "file  and  refer  to  frequent- 
ly" keynote  addresses  from  Bill  Paley. 

I  rather  expect  that  there  will  be  a  good 
bit  of  traffic  between  the  Management  and 
Engineering  Conferences  this  year.  The  En- 
gineering agenda  is  loaded  with  informa- 
tion of  management  value  and  vice  versa. 
That's  why  we've  moved  the  engineers  and 
managers  together  for  a  joint  session  the 
first  afternoon. 

I  am  personally  grateful  to  the  other 
members  of  the  Convention  Committee  for 
their  suggestions  and  promise  fellow  mem- 
bers of  NARTB  that  they  will  be  well  re- 
warded on  their  trips  to  Chicago. 


JAMES  D.  RUSSELL  C.  L.  McCARTHY 
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ness  on  the  economic  situation,  as  gleaned  froir 
1,600  indicators. 

Our  Bureau  of  the  Census  supplies  basi(! 
information  on  population,  housing,  manu 
facurers,  business,  agriculture  and  other  sub 
jects.  Our  Office  of  Distribution  offers  guidanci 
in  adapting  this  type  of  data  from  Census  am 
other  government  agencies  to  the  location  am 
measurement  of  markets  and  establishment  o 
sales  potentials  and  quotas. 

The  proposed  Census  of  Business  for  195- 
will  show  number  of  radio  and  tv  stores  am 
their  sales.  Service  trade  data  in  the  busines 
census  will  show  business  done  by  radio  am 
tv  repair  shops. 

The  Eisenhower  Administration  is  givm 
you  every  one  of  those  long-urged  request; 
Some  already  have  been  accomplished;  othei 
are  in  the  President's  recommendations  to  Cor 
gress. 

The  United  States  is  not  the  slowed-dowi 
"mature"  economy  some  left-wing  philosophei 
said  it  had  become  two  decades  ago.  IrresistibI 
forces  for  growth  are  present. 

Among  these  is  population,  which  is 
creasing  at  the  astonishing  rate  of  2.7  millio 
a  year.  The  phenomenal  boom  in  babie 
reached  the  record  figure  of  4  million  last  yea 

Each  of  these  4  million  babies  as  he  grow 
is  a  potential  buyer  of  one  or  more  radio  an 
television  receivers,  to  which  he  will  eventual! 
devote  considerable  time  a  day.  He  will  bi 
come  a  buyer  of  the  goods  and  services  whos 
merits  are  proclaimed  through  the  loudspeakei 
and  viewing  tubes. 

Products  of  Progress 

One  in  every  two  persons  in  the  workir 
population  today  is  either  making  or  sellir 
products  which  were  unheard  of  at  the  tui 
of  the  century.  The  new  technological  revoli 
tion,  based  on  electronics,  atomic  power,  chen 
ical  discoveries  and  automation,  should  mal 
that  achievement  seem  puny. 

But  we  will  continue  to  need  consumer  edi 
cation,  in  the  form  of  creative  advertising  ar 
selling  by  means  of  radio,  television  and  oth 
media  to  spur  us  on. 

Let  me  sum  up  with  these  observations: 

Right  now  in  1954  the  American  people  a 
enjoying  greater  prosperity  than  any  other  pe 
pie  on  earth  or  in  history.  Right  now  in  \9i, 
this  country  is  enjoying  one  of  the  most  pro 
erous  years  in  its  own  histoiy.  Right  now  v 
have  the  facts  that  indicate  steady  econom 
growth  in  the  years  ahead. 

Certainly  a  prospective  advertiser  cannot  s; 
that  here  is  not  a  vast  potential  market  for  h 
wares.  A  population  of  162  million  with 
high  per  capita  rate  of  income  surely  is  a  go 
mine  of  customers.  Somebody  is  going  to  g 
that  business.  Why  not  you? 

The  customer  desire  for  better  goods  ai 
services  is  here.  The  products  are  here.  Tl. 
purchasing  power  is  here. 

The  way  to  move  output  into  consumer  han 
is  through  salesmanship  in  which  the  vario 
media  of  advertising  are  a  very  important  fore 
Let  manufacturers  and  retailers  take  to  he£ 
this  simple  rhyme: 

"The  better  you  tell, 
The  more  you  sell." 

Use  that  tip  in  planning  your  distributic 
One  of  the  great  instruments  for  telling  yo 
story  better  is  radio-tv. 

Study  its  possibilities.  For  anyone  who  a 
vertises  effectively  today  is  contributing  to  1 
own  prosperity  and  to  a  stronger,  bett 
America. 
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SUNDAY,  MAY  23 

I'a.m.  NARTB  Golf  Tournament  for  BROAD- 
CASTING-TELECASTING trophies,  Aca- 
cia Country  Club,  LaGrange,  111. 

;i  a.m. -5  p.m.  Central  Broadcasting  Co.,  PD5. 

!> :30  a.m. -2  p.m.  BMI  board  meeting,  luncheon, 
PD4. 

:  noon-6-  p.m.  Exhibits  open  in  Exhibition  Hall, 
4th  floor;  7th  and  8th  floors. 

>  p.m.  Television  Pioneers,  reception,  PD19.  din- 
ner PD14. 
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t  p.m. 
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i:30p. 
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;,3 :30  p. 


MONDAY,  MAY  24 

.-10  a.m.  The  Katz  Agency  meeting,  PD9. 
.-1  p.m.  Television  Advertising  Bureau  or- 
ganizational meeting,  PD14. 
-noon  Daytime  Broadcasters  Assn.  meeting, 

Grand  Ballroom  Foyer. 
.  MBS  affiliates  meeting.,  Venetian  Room. 

Morrison  Hotel. 
.-5  p.m.  Radio-Electronics-Tv  Mfrs.  Assn., 
Broadcast  Equipment  Group,  PD5. 
11  a.m.  Council  on  Radio  Journalism.  PD6. 
noon  CBS  affiliates  meeting.  Grand  Ball- 
room. 

Edward  Petry  Co.  meeting,  Illinois  Room. 
.  University  Assn.  for  Professional  Radio 
Education,  PD7. 

NARTB  Sports  Committee,  PD6. 
Broadcast  Advertising  Bureau  board  lunch- 
eon, PD4. 

NARTB  Television  Board,  PD8 

NARTB   luncheon  for  state  broadcasting 

association  presidents,  PD9 
NARTB    television    membership  meeting 

and  election,  Grand  Ballroom 
m.-ll  p.m.  Westinghouse  Broadcasting  Co., 

PD3. 

m.  Fm  membership  meeting  and  workshop, 
Grand  Ballroom  Foyer. 

-7:30  p.m.  Drew  Pearson's  Program  Service 
meeting.  PD14. 

m.  BMI-NARTB  Old-Timers  Dinner,  Sarah 
Siddon's  Walk,  Ambassador  East  Hotel. 


r 

r 


TUESDAY,  MAY  25 

8  a.m.  Henry  I.  Christal  Co.  breakfast,  PD4. 

9  a.m.  Engineering  Conference,  Grand  Ballroom 

Foyer 

10  a.m.  General  session,  keynote  speech  and  pres- 
entation   of    membership    awards,  Red 
Lacquer  Room. 
12:30  p.m.  Luncheon,  address  by  President  Har- 
old E.  Fellows,  Grand  Ballroom. 
\  2:15  p.m.  Joint  meeting.  Management  and  Engi- 
neering Conference,  Red  Lacquer  Room. 
:15  p.m.  Workshop  sessions 

Television  Film,  Grand  Ballroom  Foyer 
Labor  Relations,  Red  Lacquer  Room 
:30  p.m.  Engineering  reception.  Grand  Ballroom 

WEDNESDAY,  MAY  26 

9  a.m.  Clear  Channel  Broadcasting  Service,  PD7. 
9  a.m.  Engineering  Conference,  Grand  Ballroom 
Foyer 

10  a.m.  General    session,    sports,    Red  Lacquer 

Room. 

12:15  p.m.  Luncheon,  address  by  FCC  Chairman 

Rosel  H.  Hyde,  Grand  Ballroom. 
2:15  p.m.  Engineering  Conference,  Grand  Ball- 
room Foyer 

2:15  p.m.  General  session,  Broadcasting  Stand- 
ards, Red  Lacquer  Room. 

2:45  p.m.  Freedom  of  information,  Red  Lacquer 
Room. 

4  p.m.  How  Good  Is  Radio,  Red  Lacquer  Room 
7  p.m.  Radio  Pioneers  Dinner,  Grand  Ballroom. 

THURSDAY,  MAY  27 

9  a.m.  Engineering  Conference,  Grand  Ballroom 
Foyer 

:30-11:30  a.m.  RCA  meeting,  PD14. 
:30  a.m.  FCC  Roundtable,  Red  Lacquer  Room. 
15  p.m.  Luncheon,  NARTB   Business  Session, 

Grand  Ballroom. 
15  p.m.  Engineering  Conference,  Grand  Ball- 
room Foyer 

:15  p.m.  Broadcast    Advertising    Bureau  sales 

session,  Red  Lacquer  Room. 
:30  p.m.  32d    annual   banquet,    Conrad  Hilton 
Grand  Ballroom. 


THE  WHITE  HOUSE 

WAS  H  I  N  G  TO  N 


May  10,  1954 


Dear  Mr.  Fellows: 

Please  give  my  warm  greetings  to  the  National  Association  of  Radio 
and  Television  Broadcasters. 

Together  you  represent  an  industry  of  uncommon  vigor  and  enterprise. 
It  was  only  a  few  years  ago  that  many  of  us  heard  the  first  radios. 
Television,  born  yesterday,  is  already  full-fledged.     Color  television 
will  be  widespread  tomorrow.     Multitudes  of  new  electronic  marvels 
will  soon  be  developed.     Your  industry  has  indeed  risen  swiftly  to 
great  power  and  influence  in  America. 

With  your  growth  has  come  sobering  responsibility  -  -to  exercise  - 
prudent  control  over  this  vibrant  new  force  which  is  at  work  day  and 
night  in  the  homes  of  America.     You  have  become  our  Fifth  Estate  -- 
requiring,  like  the  Fourth  Estate,  dedication  to  accurate,  objective 
news  gathering  and  reporting.     You  have  forged  a  mighty  political 
instrument  that  must  fairly  present  men  and  issues  to  the  public.  You 
have  opened  new  doors  to  commerce,  providing  vast  sales  opportunities 
and  employment  for  thousands  of  our  people,  but  compelling  care  in 
your  manner  of  presentation  of  goods  and  services  to  our  people.  You 
have  a  device  that  daily  exercises  powerful  influence  on  the  minds  and 
emotions  of  millions  of  our  impressionable  children  -  -an  influence 
that  must  be  exercised  with  the  greatest  of  care  and  restraint. 

So  your  vigorous  industry  does  more  than  offer  you  competition  and 
material  advance.    It  places  a  very  high  premium  on  your  patriotism 
and  your  consecration  to  enduring  human  values.     The  nation  is  proud 
of  the  many  pioneers  among  you  who  have  helped  to  create  this  vital 
force  for  enlightenment  and  unity  in  American  life. 

It  is  my  hope  and  expectation  that  in  our  energetic  country  of  freedom 
and  opportunity,  your  industry's  future  will  be  just  as  challenging  and 
exciting,  just  as  rewarding  and  enjoyable,  as  its  past. 

Sincerely, 


Mr.  Harold  E.  Fellows 
Pr  e  sident 
National  Association  of  Radio 

and  Television  Broadcasters 
1771  N  Street,  N.  W. 
Washington.  D.  C. 


OFFICIAL  NARTB  CONVENTION  AGENDA 


B 


Palmer  House 
Chicago,  111.— May  23-27 

SUNDAY,  MAY  23 
7  a.m.-8  p.m.:  Registration  Fourth  Floor 

12  Noon-6  p.m.:  Exhibits  and  Reception 

Headquarters  open  Exhibition  Hall 

and  7th  &  8th  Floors 

MONDAY,  MAY  24 
Morning 

7a.m.-8p.m.:  Registration  Fourth  Floor 

9a.m.-9p.m.:  Exhibits  and  Reception 
Headquarters  Open 

Afternoon 

2  p.m.  Grand  Ballroom 

TELEVISION  BUSINESS  SESSION  AND 

ELECTION 
Presiding  at  the  Business  Session, 

Robert  D.  Swezey.  WDSU-TV  New  Orleans, 
Chairman  of  the  NARTB  Television  Board 
of  Directors 
Report 

Thad    Brown,    NARTB   Vice   President  for 
Television 
Presiding  at  the  Election 
Judge  Justin  Miller 

3:30  p.m.  Grand  Ballroom  Foyer 

FM  SESSION 

Ben  Strouse,  WWDC-FM,  Chairman  NARTB 
Fm  Committee 


ROADCASTING 


Telecasting 


George  Sterling,  Member,  FCC 

John  F.  Meagher,  KYSM-FM  Mankato.  Minn. 

(NARTB  Vice  President  for  Radio  [Am- 

Fm]  designate) 
Walter   J.   Brown,   WDXY-FM  Spartanburg, 

S.  C. 

Carl  George,  WGAR-FM  Cleveland 
Richard  Field  Lewis,  WRFL-FM  Winchester, 
Va. 

Edward  Wheeler.  WEAW  (FM)  Evanston,  111. 
Merrill  Lindsay,  WSOY-FM  Decatur,  111. 
TUESDAY,  MAY  25 
Morning 

7  a.m. -8  p.m.:  Registration  Fourth  Floor 

9  a.m. -9  p.m.:  Exhibits  and  Reception 
Headquarters  Open 

GENERAL  SESSION 
10  a.m.  Red  Lacquer  Room 

Presiding — 

Kenyon  Brown,  General  Manager,  KWFT 
Wichita  Falls,  Tex.,  Chairman,  1954  NARTB 
Convention  Committee 

Presentation  of  the  Colors 

Invocation 

Membership  Campaign  Awards 

Henry    B.    Clay,    KWKH    Shreveport,  La., 
Chairman,  NARTB  Membership  Committee 
10:50  a.m. 
Keynote  Address 

William  S.  Paley,  Chairman  of  the  Board, 
CBS  Inc. 
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NARTB  CONVENTION 


12  Noon 

Presentation  of  Award  to  Mr.  Paley 

12:15  p.m. 

Adjournment  for  Luncheon 
12:30  p.m.  Grand  Ballroom 

Luncheon 

Mr.  Brown,  Presiding 
Award — 

To  Broadcast  Music  Inc. 

George  Jennings,  Director,  Division  of  Radio 
and  Television.  Chicago  Board  of  Education 
Response — Carl  Haverlin 

Address — 

Harold  E.  Fellows,  President 


Afternoon 
GENERAL  SESSION 
JOINT    MANAGEMENT    AND  ENGINEERING 
CONFERENCES 

2:15  p.m.  Red  Lacquer  Room 

Presiding — ■ 

James  D.  Russell,  president-general  manager, 
KVOR  KKTV  (TV)  Colorado  Springs 

"Seeing  Light  and  Color" 

Ralph  Evans,  Color  Technology  Division, 
Eastman  Kodak  Co.,  Rochester,  N,  Y. 

2:45  p.m. 

"Economy   in    Technical    Operations  Through 
Organization  and  Management" 

W.  J.  Purcell,  Manager  of  Engineering,  Gen- 
eral Electric  Station,  WGY  Schenectady, 
N.  Y. 

3:45  p.m. 

"Results  of  Experience  to  Date  in  Color  Tele- 
vision Operation" 
Robert  E.  Shelby,  Division  of  Color  Tv  Sys- 
tems of  Development,  NBC,  New  York 


cRa6io  ^Pioxiecrs 
^Hall  of  ^ame 


we  honor  ker 


wkcwe  lifetime  of  6evotion  to  tKe 
development:  of  ra<5io  a.nS  television 
in  the  public  interest  was  conspicuously 
marked  by  his  constant  enSeavor  to  establish 
souno  economic  principles  as  the  basis 
Jor  the  growth  of- 

(fioSio  an6  ^  V^roaocastit^- 


THIS  SCROLL,  representing  the  1954  Ra- 
dio Pioneers'  "Hall  of  Fame"  award,  will 
be  presented  to  the  family  of  the  late 
John  J.  Gillin  during  the  Pioneers'  annual 
banquet  May  26  in  Chicago's  Palmer 
House.  Mr.  Gillin,  president  and  general 
manager  of  WOW-AM-FM-TV  at  the  time 
of  his  death  in  1950,  is  the  first  "practical 
broadcaster"  to  receive  the  award, 
previous  recipients  having  been  scientists 
and  engineers  [B«T,  May  17]. 
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B#T  Headquarters 

A  TH1RTEEN-MAN  staff  is  representing 
BROADCASTING  •  TELECASTING  at 
the  Chicago  convention,  with  headquar- 
ters in  Suite  831-832-833  of  the  Palmer 
House.  Representing  B*T  are  Sol  Tai- 
shoff,  Maury  Long,  Art  King,  Ed  James, 
Winfield  R.  Levi,  Kenneth  Cowan,  Ed 
Sellers,  Warren  Middleton,  Rufus  Crater, 
J.  Frank  Beatty,  John  Osbon,  Gladys 
Hall  and  Barbara  Kolar. 


WORKSHOP  SESSIONS 


4:15  p.m. 


Grand  Ballroom  Foyer 
TELEVISION  FILM 
Film    organization,   management  at  station 
level 

How  to  buy,  Where  to  buy,  When  to  buy 
Presiding — 

Harold  See,  KRON-TV  San  Francisco,  Chair- 
man, NARTB  Film  Committee 

Raymond  Welpott,  WRGB  (TV)  Schenectady, 
N.  Y. 

Elaine  Phillips,  WSPD-TV  Toledo 
Martin  Campbell,  WFAA-TV  Dallas 
Paul  Adanti,  WHEN-TV  Syracuse,  N.  Y. 
Klaus  Landsberg,  KTLA  (TV)  Los  Angeles 
Marshall  Pengra,  KLTV  (TV)  Tyler,  Tex. 
Irving  Rosenhaus,  WATV  (TV)  Newark,  N.  J. 
Thad    Brown,    Television    Vice    President — 
Staff  Representative 

4:15  p.m.  Red  Lacquer  Room 

LABOR  RELATIONS 

New  Developments  in  1953-1954 
Presiding — 

Robert    D.    Swezey,    WDSU    New  Orleans, 

Chairman,  NARTB  Labor  Committee 
John  M.  Clifford.  NBC,  New  York 

William  Fitts,  CBS,  New  York 

Leslie  C.  Johnson,  WHBF-AM-TV  Rock  Is- 
land, 111. 

Calvin  J.  Smith,  KFAC  Los  Angeles 

Owen  Fairweather,  Seyforth,  Shaw  &  Fair- 
weather,  Chicago 

Hoyt  Steele,  Benjamin  Electric  Mfg.  Co. 

Charles  H.  Tower,  Acting  Manager,  Employee- 
Employer  Relations  Dept.— Staff  Represen- 
tative 

David  J.  Reilly,  manager  of  industrial  rela- 
tions, International  Harvester  Co. 

WEDNESDAY,  MAY  26 

GENERAL  SESSION 

MANAGEMENT  CONFERENCE 

Morning 

10  a.m.  Red  Lacquer  Room 

THE  SPORTS  QUESTION 
Presiding — 

George  J.  Higgins,  Vice  President  and  Gen- 
eral Manager,  KMBC  Kansas  City,  Mo., 
Chairman,  NARTB  Sports  Committee 

George  Trautman,  President,  National  Assn. 
of  Professional  Baseball  Leagues 

Frank  Lane,  Vice  President  and  General 
Manager,  Chicago  White  Sox 

Jerry  N.  Jordan,  N.  W.  Ayer  &  Son  Inc., 
New  York 

Representative  of  NCAA  Tv  Committee 

Rev.  Father  Joyce,  executive  vice  president, 
Notre  Dame  University 

Parody  on  "Take  Me  Out  to  the  Ball  Game," 
written  by  Robert  B.  Sour,  BMI 

("Take  Me  Out  to  the  Ball  Game"  presented 
with  special  permission  of  copyright  own- 
ers, Broadway  Music  Inc.  and  Jerry  Vogel 
Music  Co.) 
12:15  p.m. 

Adjournment  for  Luncheon 
12:30  p.m.  Grand  Ballroom 

Luncheon 
Presiding — 

Mr.  Fellows 
Address — 

Hon.  Rosel  H.  Hyde,  Chairman,  FCC 
Special  Feature — 

1954  Co-Winner,  Voice  of  Democracy  Contest 

Elizabeth  Ellen  Evans,  John  R.  Buchtel  High 
School,  Akron,  Ohio 

Afternoon 
GENERAL  SESSION 
2:15  p.m.  Red  Lacquer  Room 

Standards  for  Better  Broadcasting 


Section  1 
The  NARTB  Television  Code 

John  E.  Fetzer,  President,  WKZO-TV  Kal 
mazoo,  Mich.;  Chairman,  Code  Revie 
Board 

Standards  of  Practice  for  Radio 
John  F.  Meagher,  General  Manager,  KY3 
Mankato.  Minn.:  Chairman,  Radio  Stan, 
ards  of  Practice  Committee 

Section  2 

2:45  p.m. 

Freedom  of  Information — A  Panel  Discussion 
Introductory  Remarks — i 

Edgar  Kobak,  Owner,  WTWA  Thomson,  G; 

Chairman,  NARTB  Freedom  of  Informatic 

Committee 
Panel — 

Lawrence  Spivak,  Meet  the  Press,  NBC 

Richard  Harkness,  NBC 

Basil  L.  Walters,  Chicago  Daily  News,  Fir 
Chairman,  Freedom  of  Information  Cor 
mittee,  American  Assn.  of  Newspaper  Ec 
tors 

Gerald  W.  Johnson,  WAAM  (TV)  Baltimo 
Sig  Mickelson,  CBS-TV 
Judge  Justin  Miller 
Committee  Members — 
E.^R.  Vadeboncoeur,  WSYR-AM-TV  Syracu: 

Victor  A.  Sholis,  WHAS-AM-TV  Louisvil 
Ky. 

P.  A.  Sugg,  WKY-AM-TV  Oklahoma  City 


8th  Annual  NARTB 
Broadcast  Engineering 
Conference 


May  25-27,  1954,  Palmer  House,  Chicago 

Tuesday  Morning 

OPENING  TECHNICAL  SESSION 

Presiding:  Raymond  F.  Guy,  Manager,  Radio  ai 
Allocations  Engineering,  NBC 

OPENING  ADDRESS 

By:  A.  Prose  Walker,  Manager  of  Engineerii 
NARTB 

THE  STORY  BEHIND  THE  NTSO  COLO 
STANDARDS 

By:  Donald  G.  Fink,  Director  of  Research,  RT& 
Philco  Corp. 

To  be  presented  by  Arthur  V.  Loughren,  Vi 
President  in  Charge  of  Research,  Hazelti 
Corp. 

EQUIPMENT  OPERATING  CHARACTERISE 
FOR  COLOR  TELEVISION 

By:  Charles  E.  Page,  Engineer,  Research  Dep 
Hazeltine  Corp. 

PREPARING  THE  TELEVISION  TRANSMITTI 
FOR  NETWORK  COLOR  TELEVISION 

By:  Robert  M.  Morris.  Radio  Facilities  Engine 
ABC 

Tuesday  Afternoon 

JOINT  MANAGEMENT-ENGINEERING 
SESSION 

Presiding:  James  D.  Russell,  President  and  Ge 
eral  Manager,  KKTV  (TV),  Colorado  Sprini 
Colo. 

SEEING  LIGHT  AND  COLOR 

By:  Ralph  M.  Evans,  Director,  Color  Technolo 
Div.,  Eastman  Kodak  Co. 

ECONOMY  IN  RADIO  AND  TELEVISION  O 
E RATIONS  THROUGH  ORGANIZATION  AJ> 
MANAGEMENT 

By:  Willard  J.  Purcell,  Manager  of  Engineerii 
General  Electric  Stations 

RESULTS  OF  EXPERIENCE  TO  DATE  ] 
COLOR   TELEVISION  OPERATIONS 

By:  Robert  E.  Shelby,  Director  of  Color  Tele1 
sion  Systems  Development,  NBC 

WORKSHOP  SESSIONS 

1.  Television  Film 

2.  Labor  Relations 

(See  Management  Convention  agenda  for  deta 
on  these  two.) 

ENGINEERING  RECEPTION 

6:30  p.m. — Tuesday — Grand  Ballroom 

Wednesday  Morning 
Presiding:  Dr.  William  L.  Everitt,  Dean  of  t! 

Broadcasting   •  Telecastik 


'  NOW  ~ 

WHO-TV  BRINGS 

WHO'S  RADIO  STANDARDS 
TO  TELEVISION! 


New  en  the  air  with  TOP  SHOWMANSHIP- 
TOP  PUBLIC  SERVICE  - 
TOP  AUDIENCE  REACTION! 

WHO  has  been  preparing  for  WHO-TV  for  years  ...  as  to  facilities, 
personnel  and  talent  programming. 

Operation-wise/  our  transmitter  building,  remodeled  in  1948,  was  designed  to 
include  TV  facilities.  Our  special  vertical  directionalized  radio  antenna,  erected 
in  1951,  was  designed  to  carry  all  possible  forms  of  high-gain  TV  antennas. 

Personnel-wise/  over  the  years  we  have  accumulated  people  talented  in  radio 
showmanship,  as  well  as  having  intimate  knowledge  of  stage  lighting,  acting, 
and  all  other  components  that  are  necessary  for  outstanding  television 
production,  too. 

Program-wise/Our  large  talent  staff  has  been  signed  with  a  special  eye  toward 
TV  as  well  as  radio.  Like  our  Barn  Dance,  much  of  our  radio  programming  has 
been  planned  with  built-in  video  potentials. 

We  are  now  on  the  air.  WHO-TV  pledges  you  that  in  television  as  in  radio, 
the  highest  standards  will  be  maintained,  resulting  in  the  same  audience 
preference  and  advertising  results  for  which  WHO  is  known  throughout  the 
Middle  West. 


WHO-TV 

CHANNEL  13  •  NBC 

DES  MOINES 


Cel.  B.  J.  Palmer,  President 


FREE  &  PETERS,  INC. 
National  Representatives 


WGR-TV 
channel  2 
Buffalo,  New  York 
basic  NBC-TV  affiliate 

announces  the  appointment  of 

HEADLEY- REED-TV 

as  Exclusive  National  Sales  Representatives 

Effective  Immediately 


HEADLEY-REED  is  happy  to  announce  the  addition 
of  WGR-TV  to  its  list  of  distinguished  stations. 
WGR-TV  will  service  Buffalo — 14th  market  in  the 
United  States  with  a  vhf  set  circulation  of  394,533.* 

*  Source:  Niagara  Mohawk  Power  Corporation 


EAST 


WSYR-TV 

Syracuse 

NBC 

WTRT 
VV  1  iv  1 

ocxiciiccidtiy ,  rviudiiy,  iroy 

VjDJ 

WGLV 

Easton 

ABC,  DuMont 

WTPA 

Harrisburg 

NBC 

WEEU-TV 

Reading 

NBC,  ABC 

WBRE-TV 

Wilkes-Barre 

NBC 

MIDWEST 

WEEK-TV 

Peoria 

NBC,  CBS,  ABC,  DuMont 

lfWWT  TV 

VV  dlcllOO 

NRr     Ftii  Mnnt 
liDL.,  UUlvxOllL 

WNEM-TV 

Bay  City 

NBC,  DuMont 

KFEQ-TV 

St.  Joseph 

CBS,  DuMont 

WFMJ-TV 

Youngstown 

NBC 

WKOW-TV 

Madison 

CBS 

SOUTH 

WALA-TV 

Mobile 

CBS,  NBC,  ABC 

WSFA-TV 

Montgomery 

On  the  air  Fall,  1954 

WRDW-TV 

Augusta 

CBS 

WDAK-TV 

Columbus 

NBC,  ABC 

WTOl^  TV 

ivici  loian 

ARr    PR^    TTnMrmt  NRr 

WTVD 

Durham 

NBC— On  the  air  Fall,  1954 

WSJS-TV 

Winston-Salem 

NBC 

WAIM-TV 

Anderson 

CBS 

WCOS-TV 

Columbia 

ABC 

WEST 

KOOK-TV 

Billings 

CBS,  DuMont,  ABC,  NBC 

KFBB-TV 

Great  Falls 

CBS,  NBC,  ABC,  DuMont 

HAWAII 

KULA-TV 

Honolulu 

ABC,  DuMont 

HEADLEY-REED  TV 

New  York    Chicago    Philadelphia    San  Francisco 
Los  Angeles    Detroit    New  Orleans  Atlanta 


NARTB  CONVENTION 


TvAB  HOLDS  ORGANIZATIONAL  MEETING 
TODAY  AT  CHICAGO'S  PALMER  HOUSE 

NARTB  invited  to  name  liaison  committee.  TvAB  spokesman  empha- 
sizes new  organization  should  not  conflict  with  older  association. 


College  of  Engineering,  U.  of  Illinois,  Urbana. 

BASIC  COMPONENTS  OF  COLOR  TELEVISION 
FOR  LOCAL  ORIGINATIONS 

By:  William  J.  Morlock,  General  Manager,  Com- 
mercial Equipment  Dept.;  C.  Graydon  Lloyd, 
Manager  of  Engineering,  Broadcast-Commer- 
cial Equipment,  General  Electric  Co.,  and  Ro- 
land E.  Cbnnor,  Equipment  Engineer,  Motion 
Picture  Film  Dept.,  Eastman  Kodak. 

SIMULTANEOUS  COLOR  CAMERAS  AND 
TUBES 

By:  John  H.  Roe,  Group  Manager  of  Television 
Camera  Equipment  Group,  RCA. 

COLOR  TELEVISION  TEST  EQUIPMENT 

By:  John  W.  Wentworth,  Acting  Manager  for  the 
Television  Terminal  Engineering  Group,  RCA 

ROUTINE  TESTS  AND  ALIGNMENT  PROCE- 
DURES FOR  AMPLIFIERS  AND  CIRCUITS 
USED   FOR   COLOR  TELEVISION 

By:  Howard  C.  Gronberg,  Television  Staff  Engi- 
neer, NBC 

Wednesday  Afternoon 

Presiding:  William  B.  Lodge,  Vice  President  in 
Charge  of  Engineering,  CBS-TV 

COLOR  ENCODERS 

By:  Robert  F.  Casey  and  Robert  W.  Deichert,  Cir- 
cuit Research  Laboratories,  Allen  B.  DuMont 
Labs  Inc. 

COLOR  TELEVISION  MOTION  PICTURE  FILM 
REPRODUCTION 

By:  Keith  E.  Mullenger,  NBC  Development 
Group 

LIGHTING,  MAKEUP,  COSTUMES  AND  SETS 
FOR  COLOR  TELEVISION 

By:  Reid  R.  Davis,  Technical  Operations  Super- 
visor of  Color  Television,  NBC 

CBS  COLOR  TELEVISION  STAGING  AND 
LIGHTING  PRACTICES 

By:  Richard  S.  O'Brien,  Senior  Engineer,  CBS-TV 
SPECIAL  TELEVISION  EFFECTS 
By:  Paul  F.  Wittlig,  Manager  of  New  Effects 
Development,  CBS-TV 

SAVE  A  SEAT  FOR  THE  ENGINEER 

By:  Harold  E.  Fellows,  President,  NARTB 

Thursday  Morning 

Presiding:  Earl  M.  Johnson,  Vice  President  in 
Charge  of  Engineering  and  Station  Relations, 
MBS 

AUTOMATIC  EDITING  AND  SEQUENCING  OF 
MAGNETIC  TAPE 

By:  Edgar  F.  Vandivere  Jr.,  Partner,  Vandivere, 
Cohen  &  Wearn 

REMOTE  CONTROL  OF  TRANSMITTERS 

By:  Thomas  W.  Forget,  Plant  Manager,  Rust 
Industrial  Co. 

FM   BROADCAST  MULTIPLEXING 

By:  William  S.  Halstead,  President,  Multiplex 
Development  Corp. 

ALLOCATION  PHILOSOPHY 

By:  Curtis  B.  Plummer,  Chief,  Broadcast  Bureau, 
FCC 

Thursday  Afternoon 

Presiding:  William  J.  McDonell,  Regional  Man- 
ager, FCC,  Chicago,  111. 

OPTIMUM  PERFORMANCE  OF  IMAGE  ORTHI- 
CONS  AND  VIDICONS  IN  BROADCAST 
SERVICE 

By:  Robert  G.  Neuhauser,  Engineer  in  Charge, 
Pickup  Tube  Design,  RCA 

TELEVISION  PREVENTIVE  MAINTENANCE 
UNIQUE  TO  THE  TELEVISION  TRANSMIT- 
TING SYSTEM 

By:  Philip  G.  Caldwell,  Manager  of  Engineering, 
Western  Division,  ABC 

ELECTRONIC   VIDEO  SWITCHING 

By:  Benjamin  Adler,  Owner,  and  Louis  Katz, 
Head,  Department  Staff,  Adler  Communica- 
tions Labs 

THE  DUMONT  TELECENTER— PART  1 
VIDEO   PATCHING  SYSTEM 

By:  Rodney  D.  Chipp,  Director  of  Engineering, 
DuMont  Tv  Network 

THE  DUMONT  TELECENTER— PART  2 

VIDEO  SWITCHER  AND  EFFECTS  AMPLI- 
FIER 

By:  Robert  I.  Brown,  Technical  Facilities  Engi- 
neer, DuMont  Tv  Network. 

THE  DUMONT  TELECENTER— PART  3 

AUDIO    CONSOLE  DESIGN 

By:  Robert  F.  Bigwood,  Manager  of  General 
Engineering  Dept.,  DuMont  Tv  Network 

TECHNIQUE  OF  TELEVISION  STATION  COV- 
ERAGE MEASUREMENT 

By:  James  C.  McNary,  Consulting  Engineer 
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THE  new  Television  Advertising  Bureau, 
officially  tagged  TvAB,  holds  its  organizational 
meeting  this  (Monday)  morning  in  Chicago — 
without  any  official  sanction  of  NARTB  and 
with  networks  barred  except  for  o&o  stations. 

After  more  than  a  month  of  fast-moving 
groundwork,  a  full-fledged  sales  and  promo- 
tion project  will  be  unveiled  this  morning 
(Monday)  to  all  tv  stations  at  a  9  o'clock  meet- 
ing in  Private  Dining  Room  14  of  the  Palmer 
House.  Bylaws  have  been  drawn  up  and  com- 
mittees have  been  working  out  organization 
details. 

Richard  Moore,  vice  president-general  man- 
ager of  KTTV  (TV)  Los  Angeles,  is  temporary 
chairman  of  TvAB  and  is  expected  to  preside 
at  the  meeting.  He  will  be  flanked  by  program 
and  bylaws  committees  and  by  two  TvAB  con- 
sultants— Richard  P.  Doherty,  of  Television 
Radio  Management  Corp.,  and  Neville  Miller, 
of  Miller  &  Schroeder. 

While  TvAB  has  drawn  enthusiastic  support 
from  many  tv  stations,  some  delegates  indicated 
they  will  attend  the  meeting  to  take  a  look  at 
what  is  being  done  to  set  up  a  tv  sales  and 
promotion  project.  Others  said  they  could  not 
commit  themselves  at  this  time. 

At  the  weekend  NARTB  was  remaining  out- 
side the  TvAB  fold,  though  the  association  had 
been  invited  to  name  a  liaison  committee  at  a 
May  14  meeting  in  Chicago  [B*T,  May  17]. 

Unanimous  decision  to  bar  networks  from 
membership  except  for  o&o  stations  was  reached 
at  the  May  14  session,  which  followed  an  in- 
formal discussion  between  TvAB  and  NARTB 
representatives  held  the  previous  day  in  New 
York.  According  to  persons  who  attended  the 
New  York  session,  NARTB  felt  the  Chicago 
meeting  should  not  be  held  in  view  of  the 
association's  long-range  plan  to  set  up  an  all- 
television  sales  and  promotion  agency  which 
would  operate  outside  its  organizational  struc- 
ture. 

Individual  Station  Policy 

TvAB  has  adopted  a  policy  of  action  on 
behalf  of  individual  tv  station  revenue  in  con- 
trast to  the  BAB  policy  of  selling  radio  as  a 
whole  in  competition  with  printed  media. 

An  operating  budget  of  $500,000  for  the  first 
year  of  operation  was  adopted  May  14  and 
provision  was  made  for  associate  memberships 
for  station  representatives,  film  makers  and 
other  fringe  industries.  Station  Representatives 
Assn.,  Assn.  of  National  Advertisers  and  Ameri- 
can Assn.  of  Advertising  Agencies  would  be 
eligible  for  membership  under  this  plan. 

The  dues  structure  specifies  the  highest  quar- 
ter-hour one-time  rate  on  the  station's  rate  card 
as  the  monthly  fee  for  membership.  If  one 
station  in  a  group  of  commonly  owned  stations 
is  in  membership,  all  in  the  group  must  belong 
to  TvAB. 

TvAB  last  week  sent  to  all  tv  stations  a 
booklet  listing  its  program  and  showing  why  tv 
should  be  organized  for  sales  and  promotion 
work  in  competition  with  other  media  (see  story 
this  page). 

The  bylaws  structure  is  expected  to  specify 
that  a  third  of  the  18  members  of  the  TvAB 
board  come  from  cities  under  150,000  popula- 
tion; a  third  from  1 50,000-500,000  and  a  third 
over  500,000.  This  is  designed  to  give  fair 
representation  to  all  sizes  of  stations. 

Delegates  at  the  organization  meeting,  open 


to  all  tv  station  operators,  will  be  offered  con-, 
tract  forms  covering  membership  in  TvAB, 
subject  to  confirmation  by  station  ownership. 

Three  committees  will  report  to  the  meeting, 
as  follows: 

Executive— Mr.  Moore,  temporary  chairman; 
Roger  W.  Clipp,  WFIL-TV  Philadelphia;  Nor- 
man Gittleson,  WJAR-TV  Providence,  R.  I.; 
Charles  H.  Crutchfield,  WBTV  (TV)  Charlotte, 
N.  C;  George  B.  Storer  Jr.,  Storer  Broadcasting 
Co.;  Vernon  Nolte,  WHIZ-TV  Zanesville,  Ohio; 
William  B.  Quarton,  WMT-TV  Cedar  Rapids.  Ia.; 
Lawrence  H.  Rogers,  WSAZ-TV  Huntington, 
W.  Va.;  W.  D.  Rogers  Jr.,  KDUB-TV  Lubbock, 
Texas;  Frank  P.  Schreiber,  WGN-TV  Chicago; 
Jack  Harris,  KPRC-TV  Houston. 

Program — John  Bone,  WNEM-TV  Bay  City, 
Mich.;  Mr.  Nolte;  Robert  Hibbard,  WGN-TV 
Chicago;  Robert  Covington,  WBTV  (TV)  Char- 
lotte, N.  C;  W.  D.  Rogers  Jr. 

Bylaws  —  William  F.  Kiley,  WFBM-TV  In- 
dianapolis; Lawrence  H.  Rogers;  Joseph  Higgins, 
WTHI-TV  Terre  Haute,  Ind.;  Harold  See,  KRON- 
TV  San  Francisco;  Ed  Wheeler,  WWJ-TV  Detroit. 

About  30  stations,  including  NBC  and  ABC 
o&o  outlets,  were  represented  at  the  May  14 
meeting  in  Chicago.  Slide  films  were  shown 
on  the  need  of  developing  sales  and  other  tech-' 
niques.  Tom  Flanagan,  president  of  Station 
Representatives  Assn.,  made  a  presentation. 

One  of  the  questions  asked  most  frequently 
on  the  eve  of  the  NARTB  convention  centered 
around  a  possible  industry-splitting  feud  be- 
tween NARTB  and  TvAB. 

Both  elements  were  quick  to  disclaim  any 
such  idea.  NARTB,  however,  wants  it  clearly 
understood  that  the  speed  of  TvAB's  conception 
and  formation  has  served  to  upset  its  own  long- 
range  plans  for  an  all-tv  sales  promotion  organ- 
ization. The  NARTB  Tv  Board  may  have  some- 
thing to  say  at  its  Monday  meeting  but  the  asso- 
ciation itself  had  been  silent  up  to  press  time, 
feeling  there  was  no  point  in  naming  a  liaison 
committee  or  stating  a  policy  since  it  could  only 
participate  in  industrywide  activities. 

Mr.  Doherty  told  B*T  that  TvAB  is  a  station 
project,  since  the  networks  are  able  to  take 


Doherty  Urges  TvAB 

TV  STATIONS  and  networks  combined 
are  getting  only  7%  of  the  total  national 
advertising  expenditures  of  $8  billion, 
Richard  P.  Doherty,  consultant  to  the 
organizing  committee  of  Television  Ad- 
vertising Bureau,  says  in  the  foreward 
to  a  brochure,  "The  Needs  and  Oppor- 
tunities for  a  Television  Advertising 
Bureau,"  sent  last  week  to  all  U.  S.  tv 
stations. 

Listing  the  Bureau  of  Advertising  of 
ANPA,  Magazine  Advertising  Bureau, 
Outdoor  Advertising  Bureau,  National 
Assn.  of  Transportation  Advertising  and 
Broadcast  Advertising  Bureau  (radio), 
the  brochure  declares,  "only  television  re- 
mains unorganized." 

Pointing  out  that  "Television  advertis- 
ing needs:  intensive  sales  effort,  adver- 
tising and  promotion  at  the  advertiser 
level;  thorough  cultivation  of  new  sources 
of  revenue;  improved  sales  techniques 
and  practices;  a  central  means  of  provid- 
ing a  variety  of  services  to  agencies  and 
advertiser,"  the  brochure  states:  "These 
goals  can  be  achieved  only  through  or- 
ganization and  unified  action  by  the  sta- 
tion licensees  and  operators  themselves." 
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WSYR 


PULSE  OF  SYRACUSE  -  FEB.,  1954 


72 


24 


15-Min.  periods, 
6  a.m.  to  midnight 


15-Min.  periods, 
6  a.m.  to  10  a.m. 


15-Min.  periods, 
6  p.m.  to  midnight 


V 


WSYR  FIRST  in  54  periods 

WSYR  SECOND  ...  in  18  periods 

72 

(that's  all  there  is) 

WSYR  FIRST  in  15  periods 

WSYR  SECOND  .  .  .  in    1  period 

16 


WSYR  FIRST 


.  in  24  periods 

(a  clean  sweep!) 


NIELSEN 

WSYR  FIRST 
by  47%  to  212# 


SAMS 

WSYR  FIRST 
by  29.8%  to  239% 


ACUSE 


570  KC 


NBC  Affiliate  •  Write,  Wire,  Phone 
or  Ask  Headley-Reed 


WSYR-AM-FM-TV  —  The  Only  Complete  Broadcasting  Institution  in  Central  New  York 
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NARTB  CONVENTION- 


Elevaton  to  Street 


20  STANDARD 
ELECTRONICS 


18  TELEVISION 
INSTRUMENT  CO. 


10  RAYTHEON 


8  BELL  SYSTEM 


2  DUMONT 


15  KLIEGL 

11  CONTINENTAL 

4  COLLINS 

14  GENERAL  ELECTRIC 

12  GRAYBAR    ALTEC  AMPEX 
FEDERAL  BLAW-KNOX 

6  GATES 

1  CENTURY 


5  CATERPILLAR 


9  GENERAL  PRECISION  LABS. 


7A  HOUSTON 
FEARLESS 


STATE  STREET 


Locations  of  Displays  in  Exhibition  Hall  at  The  Palmer  House 


care  of  themselves.  "I  see  no  reason  for  any 
conflict  with  NARTB,"  he  said.  "This  is  a 
movement  by  the  stations  themselves  and 
NARTB  does  not  sponsor  group  sales  activities 
within  the  industry." 

Asked  if  newspaper  tv  stations  might  dom- 
inate TvAB,  Mr.  Doherty  said  that  representa- 
tion of  newspaper  ownership  in  its  ranks  ex- 
actly parallels  the  newspaper  participation  in 
the  tv  industry  as  a  whole. 

A  majority  of  the  tv  stations  taking  an  active 
part  in  TvAB  are  active  television  members  of 
NARTB,  Mr.  Doherty  pointed  out. 

The  TvAB  dues  structure,  based  on  the 
highest  quarter-hour  rate  per  month,  would 
provide  about  $485,000  of  the  $500,000  first- 
year  budget,  if  60%  of  the  tv  stations  become 
members.  In  addition,  such  potential  associate 
members  as  representatives,  AAAA,  ANA, 
possibly  NARTB  itself  and  the  networks  would 
provide  additional  revenue.  Associate  member- 
ship dues  probably  will  be  on  a  flexible  basis, 
perhaps  ranging  from  $5,000  to  $10,000  a  year, 
but  the  scale  has  not  yet  been  worked  out. 

Pakistan  Ambassador  to  U.  S. 
To  Address  Radio  Pioneers 

FEATURED  speaker  at  the  May  26  dinner  of 
Radio  Pioneers  of  America,  to  be  held  in  the 
Grand  Ballroom  of  the  Palmer  House,  Chicago, 
during  the  NARTB 
Convention,  will  be 
His  Excellency  Syed 
Amjad  Ali,  Ambas- 
sador of  Pakistan  to 
the  U.  S.  His  sub- 
ject will  be  "Com- 
munication Problems 
of  80  Million  Paki- 
stanis." 

Since  entering  the 
diplomatic  circle  five 
years  ago  Ambassa- 
dor Amjad  Ali  has 
become  a  popular 
Washington  figure, 
active  in  the  UN  and  the  International  Bank  & 
Monetary  Fund. 


DIRECTORY  OF  NARTB  CONVENTION 
BUSINESS  SUITES  AND  EXHIBITOR  LOCATIONS 

(Room  numbers  are  in  Palmer  House  unless  otherwise  noted. 
Space  designations  are  in  Exhibition  Hall.) 


SYED  AMJAD  ALI 


Company  Suite  or  Space 

ABC  Film  Syndication   788-90 

ABC-Television  Network   2249-50,  2252-53 

Adler  Communications  Labs.   738 

M  &  A  Alexander  Productions  799 

Alford  Mfg.  Co.   719 

Allied  Radio  Corp.   751-52 

Altec  Lansing  Corp.  726-27,  Space  12 

American  Red  Cross   700 

American  Telephone  &  Telegraph  Co. 

Long  Lines  Dept.   1249-53,  Space  8 

Ampex  Corp.   750,  Space  12 

Andrew  Corp.   Space  3 

Associated  Press   Crystal  Room 

A-V  Tape  Libraries  Inc.   725 

Berlant   Assoc.   775 

John  Blair  &  Co.,  Blair  Tv  Palmer  House 

Blaw-Knox   Co.   754 

BMI   802-03 

Boiling  Co.   Palmer  House 

Branham  Co.   850-52 

Broadcast  Adv.  Bureau  834-35 

BROADCASTING'TELECASTING   831-32-33 

Caterpillar  Tractor  Co.   Space  5 

CBS  Television  Film  Sales   783-86 

CBS  Television  Network_.2227W-28W,  2230W-31W 

Century  Lighting   Space  1 

Cheryl  Tv  Corp.   804 

Collins  Radio  Co.  Space  4 

Conrac  Inc.   758 

Continental  Electronics   Space  11 

Henry  I.  Christal  Co.   854-55 

Dage  Electronics  Div.  of  Thompson 

Products    Inc.   765 

Allen  B.  DuMont  Labs.  2033W-35W,  Space  2 

DuMont  Tv  Network   2049W-51W 

Electro-Voice    Inc.   755 

Elgin  Metalformers  Corp.   797-98 

Federal  Telecommunication  Labs._726-27,  Space  12 

Federal  Telephone  &  Radio  Co.   801 

Flamingo   Films   791 

Gates  Radio  Co.   Space  6 

General  Communications  Video 

Audio   Mfg.   Engineers   740,  806 

General  Electric  Co.  Dining  Room  11,  Space  14 

General  Precision  Lab.   816,  Space  9 

General  Teleradio  Film  Div.   739 

Harry  S.  Goodman  Productions   743-44 

Gray  Research  &  Development  Co.  706 

Graybar  Electric  Co.   726-27,  Spaces  11-12 

Guild  Films  Co.  728-29 

Harrington,  Righter  &  Parsons  Palmer  House 

Harriscope  Inc.   793 

H-R  Reps,  H-R  Television— .(Morrison  Hotel)  2431 

George  P.  Hollingbery  2133W-34W,  2136W-37W 

Hollywood  Television  Service   759,  841-42 

Houston-Fearless  Corp.   Space  7A 

Hufty,  Eubank  &  Russell   846 

Hughey  &  Phillips   762 


Company  Suite  or  Space 

Ideco  Div.,  Dresser-Stacey  Co.   781 

International  Business  Machines  Corp.  780 

International  News  Service   787 

Kalbfell  Labs.   724 

The  Katz  Agency  Palmer  House 

Keystone  Broadcasting  System  721-22 

Kliegl  Bros.   Space  15 

Lang-Worth  Feature  Programs  760-61 

C.  P.  MacGregor  Co.   763 

Machlett  Labs.   Space  11 

Robert  Meeker  Assoc.,  Meeker  Tv  838-40 

Minot  Tv   730 

MPTV  Syndication  Corp.  776-78 

Musicolor   709 

Mutual  Broadcasting  System   1648-50,  1652-53 

National    Telefilms   700V2 

National  Guard   754 

NBC   1627W-28W,  1630W 

NBC  Enterprises  Eighth  Floor 

NBC  Film  Div.   713-16,  859 

A.  C.  Nielsen  Co.   836 

Official  Films   736 

The  Old  Scotchman's  Scrapbook   741 

Edward  Retry  &  Co.  827-29 

Phelps  Dodge  Copper  Products   720 

Philco  Corp.   :  Space  16 

Prodelin   782 

Radio  Corp.  of  America  -.Space  7  and  8th  Floor 

RadiOzark  Enterprises   742 

William  G.  Rambeau  Co.  Palmer  House 

Raytheon  Mfg.  Co.   857,  Space  10 

RCA  Recorded  Program  Services — 

Thesaurus   710-12,  810-11 

Rust  Industrial  Co.  747 

Paul  Schafer  Custom  Eng.  746 

Screen  Gems  Inc.   705 

SESAC  Inc.   731-32 

Standard  Electronics  Corp.   805,  Space  20 

Standard  Rate  &  Data  Service   824 

Sterling  Television   733,  843-44 

Telechrome  Sales  Corp.   757 

TeleFrompter  National  Sales  Corp.  707-08 

Tel-Instrument  Co.   Space  18 

Television  Programs  of  America  856 

Television  Specialty  Co.   756 

Tower  Construction  Co.   718 

Tower  &  Equipment  Insurance   846 

United  Press   1156-57 

United  Television  Programs   795-96 

Unity  Television  Corp.   734-35 

U.  S.  Army  &  U.  S.  Air  Force 

Recruiting  Service   779 

U.  S.  Treasury  Dept.  717 

Venard,  Rintoul  &  McConnell  847-49 

Videofilm  Publications  819 

Weed  &  Co.  820-22 

Willys  Motor,  Electronics  Div.   748-49 

World  Broadcasting  System  701-04 

Ziv  Radio  Productions  703 

Ziv  Tv   702 
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You  won't  want 
to  miss  it! 

what?    A  demonstration  of  Collins  new  TV  Microwave  Relay  Link 
where?  NARTB  National  Convention,  Palmer  House,  Chicago 
When?    May  23rd  to  27th 


See  how  Collins  new  TV  relay  equipment  will  simultaneously 
relay  both  video  (NTSC  standard)  and  audio  information 
on  a  common  RF  channel  in  the  6875-7125  megacycle  band. 
See  how  one  or  two  high  fidelity  audio  program  channels 
plus  a  two-way  telephone  channel  can  be  provided. 


YOU  WON'T  WANT  TO  MISS  this  demonstration  of 
Collins  new  TV  relay  link.  (It's  conveniently  located 
near  the  entrance  of  the  Exposition  Hall,  Booth  No.  4.) 
It'll  pay  you  to  stop  by.  Besides  this  informative  demonstration 
you'll  see  Collins'  complete  broadcast  line  —  transmitters, 
remote  control  systems,  studio  and  speech  equipment. 
Don't  miss  the  Collins  booth  at  the  NARTB  Convention. 


Collins  21E, 

5  kw 
Transmitter 


Collins  quality 
Broadcast  Transmitters 

Designed  for  continuous 
high  fidelity  broadcast 
operation  at  any  specified 
frequency  in  the  540-1600 
kc  band  or  any  HF  broad- 
cast band. 

Collins  212A 
Speech  Input  Console 

For  audio  control  in  AM, 
FM  and  TV  broadcast- 
ing. Provides  simplicity 
of  installation,  conveni- 
ent operation  with  maxi- 
mum versatility. 


COLLINS  RADIO  COMPANY 

11  W.  42nd  Street,  NEW  YORK  4       1930  Hi-Line  Drive,  DALLAS  2 
2700  W.  Olive  Avenue,  BURBANK       Dogwood  Rd.,  Fountain  City,  KNOXVILLE 
COLLINS  RADIO  CO.  OF  CANADA,  LTD.,  74  Sparks  Street,  OTTAWA,  ONTARIO 


Cedar  Rapids,  Iowa 
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forty-one  in  a  row, 


Go  down  the  latest  Nielsen  daytime 
ratings  and  check  the  top-rated  shows. 

One  after  another,  they're  CBS  Television ! 

One  after  another,  you'll  find  the  first  41 
7  on  CBS  Television*. . .  if  you  count  the 
two  shows  moving  here  in  a  few  weeks. 

In  all  broadcasting  history,  no  network 
ever  had  so  many.  Or  such  a  solid  basis  of 
effectiveness  for  advertisers. 

Daytime  television — now  in  more  than 
30  million  homes  more  than  80  minutes 
a  day — builds  its  biggest  audiences 
on  CBS  Television.  Its  average  rating— 
11.2— is  67  per  cent  higher  than  on 
any  other  network ! 

And  as  day  follows  night,  America's 
leading  advertisers  use  far  more  daytime 
hours  on  CBS  Television . . .  more  than 
on  any  other  network  by  72  per  cent. 

Get  daytime  display  where  more  of  your 
customers  are  watching  more  of  the  day- 
time-on  CBS  TELEVISION 


*Based  on  First  April  NTI  advertiser  segments,  Mondays 
through  Fridays  to  5  pm,  while  daytime  rates  apply. 


NARTB  CONVENTION 


CBS  RADIO,  MBS  AFFILIATES  SET  TALKS 
AT  CHICAGO  ON  RATES,  OTHER  PROBLEMS 

The  CBS  stations  will  discuss  nighttime  network  rates  and  possible 
extension  of  CBS  Radio's  commitment  not  to  lower  rates  before 
Aug.  25,  and  also  will  consider  a  'participations'  plan.  Mutual  affili- 
ates will  discuss  a  'participations'  plan  and  merchandising  proposal. 


Advance  Registration 
NARTB  Convention 

Ch  icago,  Palmer  House 


RADIO  network  rates,  sales  formats  and  sta- 
tion compensation  are  slated,  in  one  form  or 
another,  for  prominent  attention  in  at  least  two 
network-affiliate  sessions  during  the  NARTB 
Chicago  Convention.  The  annual  meeting  of 
CBS  Radio  affiliates  is  on  Monday  morning,  and 
a  meeting  of  Mutual  affiliates  on  Monday 
morning. 

The  question  of  nighttime  network  rates  has 
been  explored  in  private  meetings  of  CBS  Radio 
officials  with  the  CBS  Radio  Affiliates  Board  in 
recent  weeks.  Although  there  has  been  no 
official  statement  and  private  sources  say  no 
decision  has  been  reached,  it  is  known  that 
some  CBS  Radio  officials  feel  some  reduction 
in  nighttime  network  rates  may  become  neces- 
sary— a  step  which  affiliates  board  members 
have  opposed  and  which  they  also  contend 
should  certainly  be  counter-balanced,  if  a 
reduction  does  come,  by  an  increase  in  network 
daytime  rates  [Closed  Circuit,  May  17]. 

The  affiliates  board  has  asked  for  an  increase 
in  daytime  rates  in  any  event  [B»T,  May  10] 
and  also  has  pressed  for  an  extension  of  CBS 
Radio's  current  commitment  to  make  no  reduc- 
tion in  rates  during  the  year  that  ends  Aug.  25. 
In  view  of  this  commitment,  even  if  it  is  not 
extended,  no  change  in  nighttime  rates  would 
become  effective  before  the  Aug.  25  date. 

This  presumably  also  would  apply  to  a  CBS 
Radio  proposal  to  institute  a  "participations" 
selling  plan  similar  to  that  launched  several 
weeks  ago  by  NBC  Radio — a  plan  which  stirred 
up  considerable  heat  among  NBC  Radio 
affiliates.  The  CBS  Radio  Affiliates  Board  has 
told  the  network  that  it  "would  vigorously 
oppose  any  proposal  by  CBS  Radio  to  adopt 
any  plan  similar  to  that  recently  announced  by 
NBC  Radio  for  the  sale  of  spot  announcements" 
[B«T,  May  3].  Board  members  feel  they  have 
succeeded  in  shelving  any  such  proposal  by 
CBS  Radio,  at  least  for  the  present. 

Participations  Plan 

The  "participations"  plan  is  expected  to  share 
the  limelight  at  the  Mutual  affiliates  meeting. 
Mutual's  version  of  the  participations  sales 
format  [text,  B*T,  May  17]  reportedly  was 
given  general  approval  by  the  Mutual  Affiliates 
Advisory  Committee  a  fortnight  ago  and  was 
said  to  have  been  sent  by  Mutual  to  its  affiliates 
last  week  in  the  form  of  an  amendment  to  the 
affiliation  contract.  Network  authorities  said 
it  also  would  be  offered  at  the  affiliates'  meet- 
ing at  NARTB. 

A  merchandising  plan,  somewhat  reduced 
from  the  version  offered  to  MAAC  members 
[text,  B»T,  May  17],  also  is  scheduled  for 
presentation  by  Mutual  to  the  affiliates.  This 
proposal,  which  under  present  plans  also  would 
be  embodied  in  an  affiliation  contract  amend- 
ment, calls  upon  each  affiliate  to  visit  certain 
local  representatives  of  manufacturers  and  local 
retail  dealers,  carry  special  announcements, 
etc.,  in  support  of  Mutual's  "plus-value"  mer- 
chandising project. 

Whether  NBC  Radio  affiliates,  or  some  of 
them,  would  get  together  during  the  conven- 
tion in  protest  against  the  network's  participa- 
tions selling  plan  still  remained  uncertain  late 
last  week.  Some  opponents  of  the  plan  indi- 
cated a  few  weeks  ago  that  they  might  stage  a 


meeting  during  the  conclave.  NBC  officials, 
however,  contended  only  a  few  holdouts  re- 
mained and  said  they  knew  of  no  scheduled 
meeting  of  either  their  radio  affiliates  or,  in- 
cidentally, their  television  affiliates. 

Officials  of  other  networks  said  no  sessions 
of  their  respective  affiliates  were  scheduled. 

Timing  of  the  Mutual  affiliates  session  de- 
pends upon  time  of  arrival  of  most  of  the 
station  officials.  Network  authorities  said  it 
would  be  held  at  4  or  5  o'clock  Sunday  if 
enough  affiliates  had  arrived  by  that  time; 
otherwise  it  would  be  held  Monday  morning. 
The  meeting  place  in  any  event  is  the  Gover- 
nors Suite  of  the  Palmer  House.  Victor  C. 
Diehm,  WAZL  Hazleton,  is  MAAC  chairman. 

The  CBS  Radio  affiliates  meeting  also  will 
be  held  at  the  Palmer  House,  starting  at  9 
a.m.  in  the  Grand  Ballroom.  Kenyon  Brown, 
KWFT  Wichita  Falls,  is  chairman  of  the  affili- 
ates board. 

AP's  Gramling  Sees 
Peak  Year  for  Radio 

ANOTHER  PEAK  year  for  broadcasting  was 
forecast  last  week  by  Oliver  Gramling,  Associ- 
ated Press  assistant  general  manager,  on  the 
basis  of  first-quarter  reports  indicated  in  a 
survey  conducted  in  preparation  for  an  AP 
field  staff  meeting  to  be  held  today  (Monday) 
during  the  NARTB  convention. 

The  AP  field  staff  meeting  is  slated  as  an 
all-day  session  to  be  held  at  the  Palmer  House. 
Throughout  the  convention,  officials  said,  AP 
will  demonstrate  its  Photofax  machine,  receiv- 
ing facsimile  pictures  directly  off  the  nation- 
wide AP  Wirephoto  network. 

AP  fieldmen  scheduled  to  attend  the  con- 
vention are  Justin  Anderson,  Kansas  City;  Paul 
Breining,  Harrisburg;  Tom  Cunningham,  New 
York;  Richard  Eimers,  Seattle;  Keith  Fuller, 
Dallas;  Jerry  Gill,  Omaha;  Mark  Knight,  San 
Francisco;  Bob  Lee,  Nashville;  Frank  Stearns, 
Washington;  Al  Stine,  Kansas  City;  Jerry 
Swisher,  Chicago,  and  Jack  Weldon,  Atlanta. 

UP  Sends  Sixteen 

To  NARTB  Convention 

UNITED  PRESS  will  send  16  executives  and 
business  representatives  to  the  NARTB  conven- 
tion meeting  in  Chicago  this  week.  They  are: 

LeRoy  Keller,  vice  president  and  general 
manager;  William  C.  Payette,  television  man- 
ager; G.  Edmonds  Allen,  director  of  special 
services;  Bert  Masterson,  New  York-New  Eng- 
land division  manager;  Gerald  J.  Rock,  eastern 
states  division  manager;  S.  Edmond  Steeves, 
central  division  manager;  Francis  T.  Leary, 
central  division  news  editor;  Charles  E.  Ahrens, 
central  division  radio  news  editor;  Howard  W. 
Gully,  central  division  newspictures  manager. 

Dale  M.  Johns,  central  division  business 
manager;  James  L.  Herman  and  Edward  L. 
Brant,  central  division  business  representatives; 
H.  Calvin  Thornton,  Minneapolis  business 
representative:  Clifford  Marshall,  Atlanta  busi- 
ness representative;  LeRoy  A.  Hamann,  Kansas 
City  business  representative,  and  Fred  J.  Green, 
San  Francisco  business  representative. 


Abbott,  Harry,  KTVQ-TV  Oklahoma  City,  Okla 
Adams,  Irwin  S.,  KGON  Oregon  City  Ore 
Adams,  Richard  E.,  WKOX  Framingham, '  Mass 
Adanti,  Paul,  WHEN-TV  Syracuse  N  Y 
Aderhold,  Harvey  J.,  WLWA  ( TV)  Atlanta,  Ga. 
Adler,  Ben,  Adler  Communications  Labs.,  New 

Rochelle,  N.  Y. 
Akerberg,  Herbert  V.,  CBS,  New  York,  N  Y 
Akerman,  Ben,  WGST  Atlanta,  Ga. 
Aldridge,  Mahlon,  KFRU  Columbia,  Mo 
Alexander,  John,  KODY  North  Platte,  Neb. 
Alford,  Andrew 

Allan,  Donald  K.,  WAFB-TV  Baton  Rouge  La 
Allen,  Jack,  WTVJ  Miami,  Fla. 
Allen,  Walter  H.  KALB  Alexandria,  La. 
Allman,  Frederick  L.,  WSVA-TV  Harrisonburg, 
Va. 

Amoo,  Lloyd,  KCJB-TV  Minot,  N.  Dak. 
Amory,  Charles  M.,  Minot  Tv  Inc.,  New  York 
Anderson,  Sam  W.,  KFFA  Helena,  Ark 
Andrews,  Fred  M.,  WROL  Knoxville,  Tenn 
Ansin,  S.  D.,  WTVJ  Miami,  Fla. 
Antony,  W.  E.,  KWKH  Shreveport,  La. 
Arnoux,  Campbell,  WTAR-TV  Norfolk  Va 
Arvidson,  Paul,  WOC  Davenport,  Iowa 
Atkinson,  John  R.,  WHBU  Anderson,  Ind 
Atlass,  Leslie,  CBS,  New  York,  N.  Y. 
Aubrey,  James  T.  Jr.,  CBS,  New  York,  N.  Y. 
Auditore,    Carmen    J.,    Adler  Communications 

Labs.,  New  Rochelle,  N.  Y. 
Austin,  Mrs.  Frances,  J.  Walter  Thompson  Co. 
Axt,  Donald  D.,  RCA  Victor  Division— Recorded 

Program  Services,  New  York,  N.  Y. 

B 

Bahakel,  Cy,  WKOZ  Kosciusko,  Miss. 
Bain,  D.,  RCA 

Baker,  R.  Karl,  WLDS,  Jacksonville,  111 

Baker,  Raymond  W.,  WSAL  Logansport,  Ind 

Baldwin,  Bill  C,  KSO  Des  Moines,  Iowa 

Baldwin,  Philip  K.,  WHDH  Boston,  Mass. 

Bannister,  Harry,  NBC,  New  York  N.  Y 

Banta,  P.  R.,  KGEO-TV  Enid,  Okla. 

Barnes,  Maurice  R.,  Barnes  &  Neilson,  Washing- 
ton, D.  C. 

Barnes,  Tom,  WDAY  Fargo,  N.  D. 

Barnes,  Wade,  General  Teleradio 

Barnett,  John  A.,  Mrs.,  KSWS-TV  Roswell, 
N.  Mex. 

Barnett,  John  A.,  KSWS-TV  Roswell  N  Mex 
Barrett,  Mike  A.,  KTFY  Brownfield,  Tex 
Barrett,  Mike  A.,  Mrs.,  KTFY  Brownfield,  Tex. 
Bartlett,  Floyd  E.,  KSO  Des  Moines,  Iowa 
Bartlett,  Fred  F.,  Philco  Corp. 
Bartlett,  Marcus,  WSB-TV  Atlanta,  Ga. 
Barton,  Morris  C,  KSLA  Shreveport,  La. 
Bates,  Al  G.,  KFAB  Omaha,  Neb. 
Bates,  William  A.,  WDAF-TV  Kansas  City,  Mo. 
Batson,  Charles  A.,  WIS-TV  Columbia,  S.  C. 
Battison,  John  H.,  National  Radio  Institute 
Baudino,  J.  E.,  Westinghouse  Radio,  Springfield, 
Mass. 

Baughn,  Edward  F.,  WPAG  Ann  Arbor.  Mich. 
Baxter,  Lionel  F.,  WSFA  Montgomery,  Ala. 
Bean,  Norman,  WTVJ  Miami,  Fla. 
Beckman.  Alfred  R.,  ABC,  New  York,  N.  Y 
Beeman,  W.  O.,  WHBQ-TV  Memphis,  Tenn. 
Beigenroth,  Louis,  WOOD  Grand  Rapids,  Mich. 
Bell,  Edgar  T.,  KOMA,  Oklahoma  City,  Okla. 
Bellinger,  Stephen  P.,  WVMC  Mt.  Carmel,  111. 
Benham,  Edward  E.,  KTTV,  Hollywood,  Calif. 
Bentson,  N.  L.,  WMIN  St.  Paul,  Minn. 
Berger,  Lawrence,  Standard  Television,  Beverly 

Hills,  Calif. 
Bergmann,  Ted,  DuMont,  New  York,  N.  Y. 
Bernard,  Joseph  J.,  WGR  Buffalo,  N.  Y. 
Berryhill,  J.  L.,  KRON-TV  San  Francisco.  Calif. 
Betts,  Floyd  G.,  KPAC  Port  Arthur,  Tex. 
Betts,  J.  W.,  WFTM  Maysville,  Ky. 
Beville,  Ross  H..  WWDC  Washington,  D.  C. 
Bice,  Max  H.,  KTNT-TV  Tacoma,  Wash. 
Biddle,  Richard  B.,  WOWL  Florence,  Ala. 
Bigwood,   Robert  F.,  DuMont  Television,  New 

York.  N.  Y. 

Bikel,  Vic,  Unity  Television  Corp.,  New  York 

Bingham,  George  W.,  WKIP  Poughkeepsie,  N.  Y. 

Binns,  F.  D.,  WLAC  Nashville,  Tenn. 

Bishop,  Dige  J.,  WCTA,  Andalusia,  Ala. 

Bishop,  Edward  E..  WGH  Norfolk,  Va. 

Bishop,  Lee  Porter,  KORE  Eugene,  Ore. 

Black,  Elizabeth,  Harry  B.  Cohen  Advertising  Co. 
Inc.,  New  York,  N.  Y. 

Blackburn,  J.  W.,  Blackburn-Hamilton  Co.,  Wash- 
ington, D.  C. 

Blackman,  E.  G.,  WLAC   Nashville,  Tenn. 

Blair  James,  Teleprompter  Corp.,  Philadelphia, 
Pa. 

Blocki,  Gale  Jr.,  BAB,  Chicago,  111. 
Bloom,  J.  D.,  WWL  New  Orleans,  La. 
Bloomquist,  Carl,  WEVE,  Eveleth,  Minn. 
Blust,  L.  A.  Jr.,  KTUL,  Tulsa,  Okla. 
Boatright,  Glenn.  KPAC  Port  Arthur,  Tex. 
Boice,  Hugh  K.  Jr.,  WEMP  Milwaukee,  Wis. 
Boler.  John  W.,  KCJB  Minot,  N.  Dak. 
Boiling,  George  W.,  The  Boiling  Co.,  New  York 
Bondon,  L.  A.,  Prodelin  Inc.,  Kearny,  N.  J. 
Bondurant,  Hale,  KFBI  Wichita,  Kans. 
Bone,  John  H.,  N.  Eastern  Mich. 
Bookwalter,  L.  S.,  KOIN  Portland,  Ore. 

(Continued  on  page  141) 
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Broadcasting 


Telecasting 


The  RCA  TK-40A  All-Electronic  Color  Camera— now  in  quantify  production. 


WATCH  RCA  COLOR  TV  IN  ACTION 

at  the  NARTB  Convention,  May  23-27 


See  a  complete  RCA  compatible  color  TV  station  in 
operation  at  the  RCA  Exhibit.  Watch  RCA's  new  Color 
Camera  pick  up  live  studio  scenes  on  the  spot.  See 
RCA's  new  3-Vidicon  Color  Film  system  in  action. 
Look  over  RCA's  full-sized  Color  TV  control  center. 
See  how  color  signals  are  switched  and  fed  to  out- 
going lines  and  color  monitors. 


And  don't  miss  RCA's  new  black-and-white  vidicon  film 
equipment  and  multiplexer  setup— iMe  finest  yet  de- 
veloped. Also  new  RCA  high-power  UHF  and  VHF  trans- 
mitters, new  RCA  AM  gear,  new  RCA  microphones, 
new  turntables.  Operate  the  equipment  yourself.  Talk 
about  it  with  RCA  Broadcast  and  Television  Specialists. 
Let  them  help  you  with  your  plans. 


It's  A  Complete  Show  Within  A  Show  ►  ► 


How  te>  prepare 


The  indispensable  equipment  guide 


What's  in 
the  Color  Edition 

•  The  RCA  Color  TV  System 

•  What  Color  TV  Means  to  the 
Broadcaster 

•  Television  Transmitter 
Operation  with  Color  Signals 

•  How  to  Plan  for  Color  TV 

•  RCA  Color  Studio  Camera, 
TK-40A 

•  RCA  Color  Slide  Camera, 
TK-4A 

•  RCA  Color  Film  Camera, 
TK-25A 

•  RCA  16mm  Color  Film 
Projector,  TP-20A 

•  RCA  Color  TV  Monitor,  TM-10A 

•  RCA  Colorplexer,  TX-1 A 

•  Test  Equipment  for  Color 
Television 

•  RCA  Color  Sync  Generator 
Equipment 

•  Video  Amplifiers  in  Color 
Signal  Transmission 


for  every  TV  Station 
planning  color  operations 


This  special  80-page  issue  of  RCA 
Broadcast  News  has  been  prepared 
specifically  for  the  TV  station  man 
who  is  getting  ready  to  work  with 
color.  Filled  with  authentic  informa- 
tion not  found  in  its  entirety  any- 
where else,  this  issue  includes  im- 
portant facts  you'll  want  to  know 
about  color  Now  .  .  .  such  as  general 
operating  theory  of  the  color  telecast- 


ing system,  how  to  plan  studios  and 
stations  for  color,  types  of  equipments 
and  systems  required,  how  to  make 
equipment  changeovers  for  color. 

Copies  of  this  special  color  issue  of 
Broadcast  News  may  be  obtained 
from  your  RCA  Broadcast  Sales 
Representative.  Or  write  Section  503, 
RCA  Engineering  Products,  Camden, 
New  Jersey. 


The  only  100% 
engineering -operations  journal 
for  station  men 


Read  by  broadcasters  and  telecasters  longer  than  any  tech- 
nical magazine  of  its  kind  in  the  industry,  RCA  Broadcast 
News  is  prepared  specifically  to  keep  station  men  up-to- 
date  on  equipment-and-station  operations.  It  includes 
straight-to-the-point  facts  on  planning  installations,  testing 
and  operating  station  equipment — newsy  stories  about  sta- 
tions from  the  stations  themselves — interesting  articles  on 
"how-it-works"  and  "how-to-do-it"  for  the  everyday  job 
— plus  equipment  information  you  can  find  in  no  other  periodi- 
cal. RCA  Broadcast  News  is  published  every  other  month. 
Ask  your  RCA  Broadcast  Representative  to  put  you  on  the 
list  to  receive  it  regularly. 


RADIO   CORPORATION  of  AMERICA 


ENGINEERING  PRODUCTS  DIVISION 


CAMDEN.  N.J. 


ADVERTISERS  &  AGENCIES 


BREWERIES  BATTLE 
FOR  COAST  SALES 

Invasion  of  the  Pacific  Coast 
by  eastern  brewers  brings 
heavy  radio-tv  campaigns  by 
invader  and  invaded. 

WITH  eastern  beers  invading  western  markets, 
either  under  their  own  labels  or  by  purchase  of 
California  concerns,  while  local  breweries  fight 
to  keep  and  increase  consumer  sales,  a  "Battle 
of  the  Brews"  has  begun  along  the  Pacific 
Coast. 

Newest  entry  is  Liebman  Breweries  Inc., 
Brooklyn,  which  purchased  Acme  Breweries, 
San  Francisco,  to  produce  Rheingold  beer  for 
West  Coast  consumption.  Introduction  of 
Rheingold  beer  is  being  backed  by  one  of  the 
heaviest  promotional  campaigns  ever  released 
in  the  Pacific  area. 

Because  of  a  "highly  competitive  situation," 
both  brewery  and  agency,  Foote,  Cone  &  Beld- 
ing,  Los  Angeles,  have  clamped  an  almost- 
military  cordon  of  secrecy  around  campaign 
schedules  and  figures.  However,  all  Los  Angeles 
!  tv  stations  have  been  carrying  an  intensive 
saturation  spot  announcement  campaign,  most- 
ly in  Class  A  time.  Additionally  Rheingold 
sponsors  the  weekly  half-hour  Douglas  Fair- 
banks Presents  on  KNBH  (TV)  Hollywood, 
KFMB-TV  San  Deigo  and  KMI-TV  Fresno, 
plus  participations  on  the  weekly  KHI-TV 
Hollywood  Olympic  Auditorium  Boxing 
Matches. 

Malt  Curtain  Lowered 

Southern  California  Broadcasters  Assn.,  co- 
operating with  sponsor  and  agency,  has  also 
requested  member  stations  not  to  reveal  Rhein- 
gold campaign  figures.  However,  a  few  have 
trickled  out  from  behind  the  Malt  Curtain  and 
give  some  indication  of  the  radio  campaign 
scope.  Reports  state  KFI  Los  Angeles  will  air 
more  than  1,000  spots  and  over  150  identifica- 
tion spots  during  1954;  KLAC  Hollywood,  864 
identification  spots  till  June  13  and  over  1,800 
30-second  and  one-minute  spots  during  the  year; 
KMPC  Hollywood  has  a  similar  contract  for  ap- 
proximately 1,500  spots  by  the  end  of  the  year. 

Rough  calulations  indicate  Leibman  Brew- 
eries is  using  a  total  of  16  tv  and  46  radio 
stations  along  the  Pacific  Coast.  Moreover, 
Liebman  continues  the  former  Acme  Gold 
Label  beer  under  the  name  of  California  Gold 
Label,  and  has  started  an  additional  radio-tv 
campaign  for  this  beer. 

Chief  competition  to  Rheingold  in  Los 
Angeles  area  comes  from  Maier  Brewing  Co., 
that  city  (Brew  102).  Currently,  Maier  is 
fighting  beauty  with  beauty,  promoting  its  "Miss 
102"  contest  in  opposition  to  the  present  "Miss 
Rheingold"  contest.  However,  while  the  Miss 
102  winner  will  be  used  in  radio-tv  promotion 
(and  the  firm  is  buying  tv  time  to  televise  elimi- 
nations), the  Miss  Rheingold  winner  will  not. 

With  the  slogan,  "The  Finest  Beer  Is  Here," 
Enterprise  Advertising  Agency  Inc.,  Los  An- 
geles, servicing  Maier,  is  using  a  six-week  satu- 
ration radio  spot  schedule  on  six  local  stations, 
with  only  one  tv  spot,  placed  before  the  weekly 
KABC-TV  Hollywood  Walter  Winchell. 

Lucky  Lager  Brewing  Co.,  San  Francisco, 
long  a  heavy  radio-tv  time  user,  through  Mc- 
Cann-Erickson  Inc.,  that  city,  continues  Lucky 
Lager  Dance  time  on  several  California  and 
Hawaiian  stations,  plus   an  extensive  sports 


SIGNING  CONTRACT  for  sponsorship  of  Brooklyn  Dodgers  baseball  on  WJMO  Cleve- 
land are  (I  to  r):  Len  Adams,  WJMO  sales  manager;  William  Radcliff,  Paul  Warren 
Adv.  Agency;  Paul  Nakel,  WJMO  manager;  Karl  W.  Stewart,  general  manager  of 
Cleveland-Sandusky  Brewing  Corp.;  Paul  Warren;  Fred  Boeden,  brewery  sales  mgr. 


sponsorship  and  participation  program.  Sports 
expenditures  alone  are  budgeted  for  $500,000, 
reports  indicate. 

Also  a  heavy  time  user  is  Regal  Amber  Brew- 
ing Co.,  San  Francisco,  which  through  Guild, 
Bascom  &  Bonfigli  Inc.,  that  city,  sponsored 
KNXT  (TV)  Hollywood  Harry  Owens  Show, 
co-sponsors  ABC-TV  Saturday  Night  Fights 
and  utilizes  intensive  spot  schedules. 

Among  other  heavy  tv-radio  timebuyers  are 
Los  Angeles  Brewing  Co.  (Eastside  beer,  a  sub- 
sidiary of  Pabst  Brewing  Co.,  Milwaukee)  and 
Pabst  Blue  Ribbon  beer;  Falstaff  Brewing  Co., 
St.  Louis;  Joseph  Schlitz  Brewing  Co.,  Milwau- 
kee; Sicks'  Seattle  Brewing  and  Malting  Co., 
Seattle,  (Rainier  beer);  Miller  Brewing  Co., 
Milwaukee:  and  Anheuser-Busch  Inc.,  St.  Louis, 
( Budweiser  beer). 

Virginia  GE  Distributor 
Clamps  Ceiling  on  Co-ops 

NEXT  thing  you  know  someone  will  be  trying 
to  auction  off  radio  time. 

Heading  in  that  direction  is  a  co-op  "ceiling" 
adopted  by  the  General  Electric  Co.  distributor 
in  Richmond,  Va. — R.  S.  Montgomery  Inc. 

In  a  sales  bulletin  sent  to  all  General  Elec- 
tric dealers  in  its  area,  the  Montgomery  firm 
announced,  over  the  signature  of  its  advertising 
manager,  D.  Tunis,  that,  "It  has  been  noted 
that  one  of  the  larger  metropolitan  radio  sta- 
tions recently  sold  a  series  of  60-second  radio 
spot  announcements  for  $1.25  each  (their  rate 
card  showed  $3)  ...  dealer  cost:  62Vi  cents," 

After  kicking-off  with  that  one,  the  firm  went 
on  to  proclaim  "the  following  regulations  re- 
garding radio  advertising"  effective  May  15: 

"1.  R.  S.  Montgomery  Inc.  will  accept  for 
cooperative  advertising  credit  radio  advertising 
consisting  of  spot  announcements  only.  No 
complete  programs,  etc.,  will  be  eligible  for 
cooperative  advertising  credit. 

"2.  R.  S.  Montgomery  Inc.'s  participation  in 
the  cost  of  radio  spot  announcement  advertising 
will  be  limited  to  $1.00  each.  (In  the  event 
the  cost  of  spot  announcements  are  in  excess 
of  $2.00  total,  the  balance  of  the  cost  is  not 
subject  to  cooperative  advertising  credit.) 

"3.  Approval  must  be  received  in  advance  for 
any  radio  spot  announcement — submit  dupli- 
cate copies  of  form  No.  110,  copy  attached. 

"4.  No  approval  will  be  granted  in  excess  of 
13  weeks. 

"5.  All  approvals  now  on  file  will  be  subject 


Broadcasting 


Telecasting 


to  conditions  outlined  above  and  will  be  modi- 
fied accordingly. 

"It  is  suggested  that  where  existing  contracts 
remain  in  force  after  May  15th  that  you  discuss 
these  cooperative  advertising  provisions  with 
your  radio  station  and  where  the  station  is 
unable  to  provide  a  spot  announcement  at  a 
cost  in  keeping  with  these  new  rules  for  radio 
advertising  of  G-E  Major  Appliances  that  the 
contract,  if  any,  be  promptly  cancelled." 

Radio-Tv  Timebuying  Guide 
Published  By  Hires  Co. 

THE  Charles  E.  Hires  Co..  Philadelphia,  has 
published  a  booklet  on  how  to  buy  radio  and 
television  time  wisely,  for  use  by  its  more 
than  300  franchise  bottlers  throughout  the 
country.  The  booklet,  titled  "Hires  Tv  and 
Radio  Time  Buying  Guide"  was  prepared  by 
Hires'  agency,  N.  W.  Ayer  &  Son,  New  York, 
and  has  been  mailed  to  the  bottlers. 

Hires  has  also  made  one-minute  and  20- 
second  radio  and  television  spots  available  to 
local  bottlers.  In  addition,  the  soft  drink  firm 
has  increased  radio  and  television  spots  in  key 
cities  where  company-owned  bottling  plants 
are  located. 

The  timebuying  guide  includes  the  follow- 
ing bits  of  advice  for  bottlers:  Ask  stations  for 
local  and  package  rates;  get  competitive  bids 
and  availabilities  from  all  stations  in  town; 
see  that  your  coverage  conforms  to  your  sales 
area;  try  to  spot  20-second  announcements 
before  high-rated  tv  network  shows  rather  than 
after;  buy  a  diversified  schedule  to  reach  all 
groups  since  everyone  is  a  potential  Hires  cus- 
tomer, and  ask  your  station  for  merchandising 
help  after  you've  established  your  overall  ad- 
vertising program. 

Sherman  Ellis  Named 
Morgan  Co.  Chairman 

SHERMAN  K.  ELLIS,  vice  president  and  mem- 
ber of  the  board  of  directors  and  plans  board, 
Benton  &  Bowles  Inc.,  New  York,  has  joined 
Raymond  R.  Morgan  Co.,  Hollywood,  as  chair- 
man of  the  board.  Raymond  R.  Morgan  re- 
mains president,  with  Robert  C.  Temple  execu- 
tive vice  president.  James  Morgan  is  vice  presi- 
dent in  charge  of  radio  and  television. 

For  16  years  Mr.  Ellis  was  president  of  his 
own  agency  and  following  that  was  part  of  the 
firm  of  La  Roche  &  Ellis,  New  York. 
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W&G  Adds  West  Coast  Office 

OPENING  of  a  new  branch  office  in  Beverly 
Hills,  Calif.,  with  Walter  N.  Hiller  Jr.  in 
charge,  was  announced  last  Wednesday  by 
Weiss  &  Geller  Inc.,  Chicago  advertising 
agency.  Mr.  Hiller  has  been  with  the  Toni  Co. 
six  years  and  was  West  Coast  radio-tv  director 
for  the  firm,  a  major  part  of  whose  account  is 
handled  by  Weiss  &  Geller.  Previously  Mr. 
Hiller  was  Chicago  radio-tv  manager  for  Toni. 
The  new  office  will  be  located  at  355  N.  Beverly 
Dr.,  according  to  Edward  R.  Weiss,  agency 
president. 

SPOT  NEW  BUSINESS 

Serutan  Inc.,  N.  Y.,  for  Serutan  and  Geritol, 
within  next  10  days  to  start  test  campaign  using 
radio  and  tv  spots  in  addition  to  its  present  17 
radio  markets  and  more  than  40  tv  markets 
with  five-minute  show  featuring  Victor  H. 
Lindlahr.  Agency:  Edward  Kletter,  N.  Y. 

M  &  R  Dietetics  (Pream),  considering  10-week 
radio  spot  announcement  schedule  in  major 
markets  starting  mid-June.  Agency:  Benton  & 
Bowles,  N.  Y. 

dir.  Hansen  Labs,  Little  Falls,  N.  Y.,  Junket 
brand  div.,  effective  May  30,  starts  spot  an- 
nouncement campaign  for  nine  weeks  in  39 
radio  markets.  Agency:  McCann-Erickson, 
N.  Y. 

NETWORK  NEW  BUSINESS 

Liggett  &  Myers  (Chesterfield  cigarettes), 
N.  Y.,  effective  July  5  will  sponsor  Gunsmoke 
on  CBS  Radio.  The  western  series  is  currently 
running  sustaining  Saturday  nights  but  will 
move  to  Mondays,  9-9:30  p.m.  EDT  under 
Chesterfield  sponsorship.  Cunningham  &  Walsh, 
N.  Y.,  is  agency. 

Eversharp  Inc.  (writing  implements  and  Hydro 
Magic  razor),  through  Biow  Co.,  N.  Y.,  will 
sponsor  8:45-9  p.m.  portion  of  hour-long 
Arthur  Godfrey  Digest  over  CBS  Radio  for  four 
weeks  starting  May  28. 


AGENCY  APPOINTMENTS 

Chun  King  Sales  (canned  oriental  foods)  ap- 
points J.  Walter  Thompson  Co.,  Chicago,  to 
handle  advertising. 

Franco-American  (spaghetti,  macaroni,  sauce 
and  beef  gravy)  appoints  Hewitt,  Ogilvy,  Ben- 
son &  Mather,  N.  Y.,  effective  Aug.  1. 

General  Electric  Co.'s  air  conditioning  div. 
names  Ruthrauff  &  Ryan,  N.  Y.,  to  handle  its 
advertising  effective  June  1. 

ADVERTISER  &  AGENCY  PEOPLE 

Louis  T.  Fischer,  media  director,  Dancer-Fitz- 
gerald-Sample Inc.,  N.  Y.,  appointed  a  vice 
president. 

James  O.  Rankin,  radio-tv  copy  director,  D'Arcy 
Adv.  Co.,  N.  Y.,  elected  vice  president  and 
creative  director,  Hilton  &  Riggio  Inc.,  same 
city. 

Jim  Flood,  formerly  executive  vice  president  of 
Tek  Hughes  Co.,  to  Cecil  &  Presbrey,  N.  Y.,  as 
vice  president  in  charge  of  marketing. 


Joseph  Harris  appointed 
Maxon  Inc.,  N.  Y. 


media   director  of 


Fred  D.  Slayton,  former  head  of  his  own  public 
relations  firm,  named  public  relations  director 
for  Ruthrauff  &  Ryan  Inc.,  Chicago. 


CBS-TV  EVICTS  LEVER  BROS.  'BIG  TOWN' 
IN  WEEK'S  NETWORK  TV  DEVELOPMENTS 

The  network  will  drop  the  series  to  make  way  for  an  hour-long  drama 
series  and  an  every-fourth-week  "extravaganza"  to  be  sponsored 
by  Chrysler  Corp.  Other  signings  are  completed  during  the  past 
week  by  CBS-TV,  NBC-TV  and  ABC-TV. 


A  CBS-TV  "eviction"  notice  to  Lever  Bros.' 
Big  Town  series  to  make  way  for  an  hour-long 
series  of  dramas  and  an  every-fourth-week 
"extravaganza"  just  sold  to  Chrysler  Corp., 
highlighted  a'  heavy  schedule  of  network  tv 
activity  last  week. 

Other  developments  included: 

•  NBC-TV  was  set  to  sign  Oldsmobile  Div. 
of  General  Motors  Corp.  for  sponsorship  of 
one  of  its  one-out-of-four-weeks  "spectaculars"; 
lined  up  Nash  Motors  as  a  third  co-sponsor  of 
its  fall-starting  Sid  Caesar  Show,  and  signed 
Helene  Curtis  Industries  for  a  weekly  half-hour 
which  was  said  to  mark  the  company's  entry 
into  network  television. 

•  ABC-TV  signed  U.  S.  Steel  Corp.  to  a  re- 
newal of  its  alternate-week  sponsorship  of  U.  S. 
Steel  Hour:  was  reported  set  to  sign  Elgin 
Watch  Co.  for  fall  sponsorship  of  the  alternat- 
ing week,  and  meanwhile  sold  a  weekly  half- 
hour  to  the  Florida  Citrus  Commission. 

•  In  addition  to  its  Chrysler  sale,  CBS-TV 
signed  Lever  Bros,  and  Campbell  Soup  Co.  for 
two  Saturday  daytime  half-hours,  and  re- 
portedly was  on  the  verge  of  signing  Westing- 
house  Corp.  for  a  monthly  "extravaganza"  of 
its  own. 

Follows  NBC-TV  Precedent 

In  serving  notice  on  Lever  Bros,  that  its  Big 
Town  must  move  out  of  its  present  spot — which 
it  has  occupied  for  three  and  a  half  years — 
CBS-TV  followed  the  suit  of  NBC-TV,  which 
similarly  has  served  "eviction"  notices  on  U.  S. 
Tobacco's  Martin  Kane,  Firestone  Tire  & 
Rubber's  Firestone  Hour,  and  Speidel  Corp. 
and  Block  Drug's  co-sponsored  Name  That 
Tune  [B»T,  April  12,  et  seq.]. 

The  Chrysler  every-fourth-week  "extrava- 
ganza"— described  as  starring  "top  entertainers 
of  the  theatre,  screen  and  television  in  original 
productions  especially  designed  for  their  talents" 
— also  would  appear  to  be  cast  in  the  mold  of 
the  "spectaculars"  NBC-TV  is  planning,  al- 
though the  latter  are  to  be  90  minutes  long 
and  produced  in  color  while  the  one  CBS-TV 
announced  will  be  60  minutes  long  and  done 
in  black-and-white. 

The  CBS-TV  Chrysler  sale,  effective  in  the 
fall,  is  for  the  Thursday  8:30-9:30  p.m.  time, 
in  which  hour-long  dramas  will  appear  three 
weeks  of  the  month  and  an  "extravaganza"  on 
the  fourth.  To  accommodate  the  new  programs, 
the  network  decided  to  move  Four  Star  Play- 
house (alternated  weeks  by  Parker  Pen  and 
Singer  Sewing  Machine)  from  its  8:30-9  p.m. 
period  into  the  9:30-10  p.m.  time  occupied  by 
Lever's  Big  Town. 

The  network,  which  suffered  a  blow  from 
Lever  a  few  months  ago  when  Lever  signed  to 
switch  Lux  Theatre  to  NBC-TV  (and  to  take 
the  radio  version  along  to  NBC  Radio),  re- 
portedly has  notified  the  advertiser  it  hopes 
to  find  another  segment  to  offer  for  Big  Town 
but  has  not  yet  found  one. 

Lever,  on  the  other  hand,  last  week  bought  a 
CBS-TV  Saturday  show,  1:30-2  p.m.,  starting 
in  September.  The  show  is  Uncle  Johnnie 
Coons,  and  originates  in  Chicago.  McCann- 
Erickson,  New  York,  is  agency  for  Chrysler 
and  also  for  the  Lever  Big  Town  and  Coons 
series. 

CBS-TV's  other  Saturday  sale  was  to  Camp- 
bell Soup  Co.  for  sponsorship  of  re-runs  of 


Abbott  and  Costello  films  in  the  11:30-12  nooii 
period,  effective  June  5.  Leo  Burnett,  Chicago, 
is  agency. 

The  Chrysler  sale  was  announced  jointly  by  I 
L.  L.  Colbert,  president  of  Chrysler,  and  J.  L. 
Van  Volkenburg,  president  of  CBS-TV. 

Mr.  Colbert  said  "Chrysler  Corp.'s  decision 
to  sponsor  these  new  programs  is  the  result  ol 
a  thorough  study  to  find  the  most  effective  way 
in  which  Chrysler  Corp.  might  use  television 
to  interest  a  wide  audience  by  offering  out- 
standing entertainment." 

Mr.  Van  Volkenburg  said:  "We  know  of 
no  other  regularly  scheduled  series  in  broad- 
casting ever  to  be  presented  on  this  magnitude, 
bringing  into  play  the  combined  talents  of  so 
many  great  performers,  fine  authors,  and  the 
best  production  facilities.  We  believe  that  each 
program  in  the  weekly  series  will  be  a  memor- 
able hour  of  television  entertainment.  We  re- ' 
gard  this  forthcoming  presentation  as  a  most 
important  milestone  in  CBS  Television's  con- 
tinuing  effort  to  bring  to  the  public  the  highest 
levels  of  entertainment  and  information  on  a  i| 
regular  day-in-day-out,  week-in-week-out  basis." 

Another  once-a-month  extravaganza  report- 
edly is  about  to  be  signed  by  CBS-TV  with 
Westinghouse,  through  McCann-Erickson,  New 
York,  for  Wednesdays  at  10-11  p.m.  Other 
three  weeks  out  of  the  month  will  continue  to 
be  sponsored  by  Pabst  Sales  Co.  with  its  Blue 
Ribbon  Bouts. 

NBC-TV  meanwhile  is  expected  to  sign  Olds- 
mobile  for  sponsorship  of  a  one-out-of-four- 
weeks  "spectacular,"  Saturdays,  9-10:30  p.m. 
D.  P.  Brother,  Detroit,  is  the  agency.  In  addi- 
tion, the  network  has  lined  up  Nash  cars, 
through  Geyer  Inc.,  as  the  third  advertiser 
along  with  American  Chicle  and  RCA,  to 
underwrite  the  Sid  Caesar  Show  Monday  night 
show  this  fall. 

NBC-TV  also  has  signed  a  13-week  contract 


MBS  Vice  President  J.  Glen  Taylor 
and  commentator  Fulton  Lewis  jr.  scan 
the  approximate  125,000  replies  received 
in  response  to  Mr.  Lewis'  poll  to  find  out 
where  the  public  stands  on  the  McCarthy- 
Stevens  investigation.  Returns  indicated 
72.7%  of  the  people  think  the  hearings 
have  accomplished  some  good  and  65.7% 
believe  the  hearings  should  be  continued. 
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What's  this  talk  about 
single  station  penetration 


of  Southeastern  New  England? 


Q.  Is  there  really  one  radio  station  that  de- 
livers top  circulation  throughout  South- 
eastern New  England — particularly  Provi- 
dence, Fall  River  and  New  Bedford? 


A.  ^es!  WPRO  is  the  dominant,  top-rated  station — ■ 
with  a  7.7  average  quarter-hour  Area  Pulse*  from 
6  a.m.  to  7  p.m.  weekdays  .  .  .  57.1%  greater  than 
the  second-place  station  .  .  .  13.2%  greater  than 
the  next  two  stations  combined. 


Q.  Do  WPRO's  local  programs — as  well  as 
CBS  Radio  programs  —  rate  "first" 
throughout  the  area? 

A.  Decisively!  In  fact,  WPRO  holds  commanding 
audience  leads  in  51  out  of  the  52  quarter-hour 
reporting  periods  —  27  of  which  are  devoted  to 
WPRO-produced  local  programs  with  a  7.2  aver- 
age quarter-hour  rating. 


Q.  Is  WPRO  top-rated  in  Fall  River  and  New 
Bedford,  Mass.,  as  well  as  Providence  and 
the  entire  area? 

A.  ^es!  A  Fall  River-New  Bedford  share  of  audience 
analysis  shows  WPRO's  index  is  47.2%  greater 
than  the  second-place  station  .  .  .  23.3%  greater 
than  the  next  two  stations  combined. 


Q.  Why  is  WPRO  so  predominant  in  South- 
eastern New  England? 

A.  Because  the  personalities  and  pi'ograms  —  both 
local  and  network — are  the  personalities  and  pro- 
grams Southeastern  New  Englanders  like  best  .  .  . 
and  because  of  WPRO's  persuasive  5,000  watt  voice 
on  a  preferred  frequency — 630  kc. 


*Source  —  Area  Pulse,  Jan.- 
Feb.,  1954,  surveying  the 
State  of  Rhode  Island  and 
Bristol  County,  Mass.  Area 


includes  three  major  metro- 
politan markets  —  Provi- 
dence, Fall  River  and  New 
Bedford  .  .  .  over  347,000 
radio  homes. 


to  reach  the 
most  buyers, 


BUY  BASIC. 


WPRO 


PROVIDENCE- 630  KC  5000  W 


AM 
&  FM 


Represented  by  JOHN  BLAIR  &  COMPANY 
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TWO  NEW  HALF-HOUR  MUSICAL  TREATS . 


Television's  Great  New  Musical  Personality! 


THE 


FLORIAN 
ZABACH 

SHOW 


There's  a  new  star  on  the  TV  horizon  —  FLOR- 
IAN ZABACH  and  his  fabulous  violin  that 
"talks."  A  sensation  in  theatres  and  clubs  from 
coast  to  coast  .  .  .  his  recording  of  "The  Hot 
Canary"  has  sold  more  than  a  million  copies. 
Now  . . .  GUILD  has  built  an  excitingly  different 
"personality  musical  show"  around  this  great 
entertainer! 

MUSICAL  ENCHANTMENT 
FOR  ALL  THE  FAMILY 


FOR  HIGHER  RATINGS1 


Check  on  these  current  GUILD  half-hour  hits 


LIFE  WITH 
ELIZABETH 

Sparkling  situation  com- 
edy, starring  lovely  Betty 
White. 


LIBERAC 

(For  Radio  or  TV) 

TV's  top  musical  hit.  New 
radio  version  available  in 
September. 


from  the  producer 


THE 


FRANKIE 
LAINE  show 

WITH 

CONNIE  HAINES 


It's  "Mr.  Rhythm"  himself  —  America's  #1  re- 
cording sensation  .  .  .  now  starred  in  his  own 
:uneful  TV  musical  revue.  Featuring  the  songs 
oi  lovely,  vivacious  Connie  Haines,  and  the 
nation's  top  dance  stylists. 


7r 


I 

ID  GREATER  SALES  IMPACT! 

for  immediate  delivery! 

JOE  PALOOKA 


Ham  Fisher's  great  charac- 
terizations brought  to  life 
by  an  all-star  Hollywood 
cast. 

I  


COAf/>AA/r  /A/C. 


420  MADISON  AVENUE 
NEW  YORK  17,  N.  Y. 


with  Helene  Curtis  Industries,  Chicago,  which 
will  become  a  network  tv  sponsor  for  the  first 
time  effective  June  1  when  it  sponsors  Top 
Plays  of  1954  filmed  series,  Tues.,  9:30-10  p.m. 
The  contract  was  placed  through  Earle  Ludgin 
&  Co.,  Chicago. 

ABC-TV  announced  that  U.  S.  Steel,  through 
BBDO,  New  York,  has  renewed  U.  S.  Steel 
Hour  on  alternate  Tuesdays,  9:30-10  p.m.,  for 
the  1954-55  season.  Steel  Hour  also  will  con- 
tinue during  the  summer  months.  The  alternate 
week,  which  was  dropped  by  Motorola,  is  ex- 
pected to  be  picked  up  in  the  fall  by  Elgin 
Watch  Co.  [B«T,  May  17],  through  Young  & 
Rubicam,  New  York. 

ABC-TV  also  has  sold  the  Tues.,  8:30-9  p.m. 
time  to  Florida  Citrus  Commission  through  J. 
Walter  Thompson  Co.,  New  York,  for  sponsor- 
ship of  Twenty  Questions,  effective  June  6. 

KIUL  Affiliates  With  NBC 

KIUL  Garden  City,  Kan.,  a  six-days-a-week 
station  on  1240  kc  with  250  w,  has  been  signed 
as  an  affiliate  of  NBC,  effective  Oct.  14,  Harry 
Bannister,  NBC  vice  president  in  charge  of 
station  relations,  announced  last  week.  The 
station  is  under  the  general  management  of 
Robert  Wells  and  operates  from  6  a.m.  to  mid- 
night daily  except  Sunday.  NBC  authorities 
said  it  would  serve  as  a  "premium"  or  "bonus 
station"  and  would  be  offered  all  commercial 
programs  ordered  on  KWBW  Hutchinson.  Kan. 


BELL  SYSTEM  LINKS  300  TV  STATIONS 


THERE  are  now  300  tv  stations  tied  into  the 
Bell  System's  nationwide  network  of  tv  pro- 
gram transmission  facilities  to  receive  network 
programs  for  simultaneous  broadcast. 

The  Long  Lines  Dept.  of  AT&T,  which 
provides  the  wire  lines,  coaxial  cables  and 
microwave  radio  relay  systems  that  make  up 
the  transmission  facilities  for  the  radio  and 
tv  networks,  reported  that  with  the  anticipated 
addition  of  Kingston,  N.  Y.,  this  past  weekend, 
simultaneous  tv  network  service  is  now  pro- 
vided for  191  cities  in  the  U.  S.  The  tv 
coaxial  cable  and  radio  relay  routes  now  com- 
prise more  than  54,000  channel  miles. 

Six  years  .ago  this  month,  when  12  stations 
in  five  East  Coast  cities — Boston,  New  York, 
Philadelphia,  Baltimore  and  Washington — were 
linked  into  the  first  commercial  tv  network 
operation,  there  were  fewer  than  1,000  miles 
of  tv  channels  in  use.  By  the  end  of  that  year 
(1948),  tv  network  facilities  had  been  extended 
to  31  stations  in  15  cities.  In  each  of  the 
next  four  years  an  average  of  7,000  channel 
miles  was  added. 

Thus  far  in  1954,  Long  Lines  reported,  55 
stations  have  been  added  to  the  tv  network 
roster,  maintaining  the  rate  of  almost  three 
a  week  that  made  1953  a  record  year  of 
growth  for  network  television.  About  60  more 
stations  are  expected  to  be  added  before  this 
year  is  out,  according  to  Ralph  L.  Helmreich, 
Long  Lines  director  of  operations. 

Eleven  major  milestones  along  the  route  of 
tv  network  growth  over  the  past  six  years  were: 


1.  May   1,   1948 — Commercial  network  tl 
service  began  over  916  channel  miles  linking 
12  stations  in  five  cities  (Boston,  New  Yori 
Philadelphia,  Baltimore  and  Washington). 

2.  July  1948 — National  political  conventior 
were  telecast  to  18  stations  in  nine  easter 
cities. 

3.  September  1948 — Section  of  tv  facilitie 
was  opened  in  Midwest,  serving  seven  majc 
cities. 

4.  January  1949 — East  and  Midwest  nei 
works  were  linked. 

5.  September  1951 — Coast-to-coast  televisio 
was  inaugurated  with  opening  of  a  microwav 
radio  relay  system  that  carried  telecasts  c 
the  Japanese  Peace  Treaty  Conference. 

6.  July  1952 — Telecast  of  national  politics 
conventions  to  107  stations  in  65  cities. 

7.  November  1952 — First  coast-to-coast  tele ; 
cast  of  election  return  programs,  transmitte 
"live"  to  110  stations  in  67  cities. 

8.  January  1953 — First  coast-to-coast  tek 
cast  of  the  presidential  inaugural  ceremonie; 
transmitted  to  118  stations  in  74  cities  an 
viewed  by  an  estimated  audience  of  75  millior 

9.  January  1953 — Bell  System  network  fa  i 
cilities  extended  to  Toronto,  Canada. 

10.  November  3.  1953 — First  coast-to-coas 
color  television  show,  transmitted  over  AT&T 
3,000-mile  transcontinental  radio  relay  rout 
from  New  York  to  Burbank,  Calif. 

11.  May  24,  1954— 300th  station  linked  fo 
network  service  in  the  U.  S.  (WKNY-T* 
Kingston,  N.  Y.). 


ST  PETERSBURG/ 


V 


LEGEND 

  IN  SERVICE 

 PLANNED 

BELL  SYSTEM  TV  ROUTES 
AS  OF  MAY  1954 
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According  to  FCC  curves,  WAVE-TV 
now  effectively  reaches  85.5%  more 
square  miles  than  previously  .  .  . 
54.6%  more  people  .  .  .  51.5% 
\more  Effective  Buying  Income  ■ 
gives  you  far  greater  coverage  than 
any  other  TV  station  in  this  area! 


■kg 


HEIGHT 

COUNTS  MOST! 


WAVE-TV  Delivers: 

66.7%  GREATER  COVERAGE  AREA 

than  any  other  television  station 
in  Kentucky  and  Southern  Indiana! 

36.1%  GREATER  CIRCULATION 

than  the  area's  leading 

NEWSPAPER! 
761.0%  GREATER  CIRCULATION 

than  the  area's  leading 

NATIONAL  MAGAZINE! 

Newspapers  in  dozens  of  cities  80  to  120  miles 
from  Louisville  carry  WAVE-TV  program 
schedules  —  proof  that  WAVE-TV  really  "gets 
through"  to  fringe  areas.  Here's  why: 

WAVE -TV's  tower  is  525  feet  higher 
than  Louisville's  other  VHF  station! 

WAVE-TV  is  Channel  3  —  the  lowest 
in  this  area! 

WAVE-TV's  100,000  watts  of  radiated 
power  is  the  maximum  permitted  by 
the  FCC  for  Channel  3 — is  equivalent 
to  600,000  watts  from  our  old  down- 
town tower  on  Channel  5! 

Ask  your  local  distributors  about  WAVE-TV's 
superior  coverage,  here  in  Kentucky  and 
Southern  Indiana. 


LOUISVILLE'S 

WAVE-TV 

FIRST  IN  KENTUCKY 

Affiliated  with  NBC,  ABC,  DUMONT 

NBC  Spot  Sales,  Exclusive  National  Representatives 


 NETWORKS  

NBC  RADIO  REPORTS  $9  MILLION  IN 
NEW  SALES,  $16  MILLION  RENEWALS 

Network  puts  its  sales  figures  357%  ahead  of  the  same  six-month 
period  a  year  ago.  One-fourth  of  the  new  business  was  under  the 
participations  plan. 


NEW  RADIO  time  sales  aggregating  $9,083,- 
000  in  the  last  six  months — a  gain  of  357% 
over  the  same  period  a  year  ago — were  reported 
by  NBC  Radio  last  week  in  an  announcement 
which  said  $16,116,000  in  renewals  since  De- 
cember brought  the  total  to  $25,199,000. 

The  figures  are  in  terms  of  gross  annual 
billings. 

One-fourth  of  the  new  business,  or  $2,269,- 
000,  was  attributed  to  contracts  under  the  net- 
work's new  plan  of  selling  one-minute  "partici- 
pations," which  originally  evoked  a  burst  of 


affiliate  protests  that  still  echoes  in  some 
quarters.  In  a  separate  announcement,  NBC 
said  the  participations  plan  had  attracted  $1.5 
million  in  new  business  during  the  single  week 
of  May  10. 

Three-fourths  of  the  new  business  of  the  past 
six  months,  or  $6,814,000,  stemmed  from  sales 
of  time  periods  in  the  "traditional"  pattern — 
half-hours,  quarter-hours,  and  strips,  NBC  said. 

The  six-month  report — which  NBC  saw  as  a 
big  step  toward  acquistion  of  network  radio 
leadership — covers  the  period  since  Sylvester  L. 


(Pat)  Weaver  Jr.  and  Robert  W.  Sarnoff  as- 
sumed their  respective  posts  of  president  and 
executive  vice  president  of  NBC  the  first  of 
December.  At  that  time,  NBC  noted,  Messrs. 
Weaver  and  Sarnoff  listed  revitalization  of 
radio  as  one  of  their  prime  objectives. 

Reviewing  the  six-month  totals,  William  H. 
Fineshriber  Jr.,  vice  president  in  charge  of  the 
radio  network,  asserted: 

"Pat"  Weaver  and  Bob  Sarnoff  have  stated 
over  and  over  the  value  of  the  basic  radio 
time  period.  The  $6,8 14,000  in  new  NBC  busi- 
ness invested  in  this  type  of  property  provides 
ample  support  of  this  philosophy. 

"At  the  same  time,  we  have  noted  that 
advertiser  acceptance  of  the  new  participation 
plan  is  also  essential  to  broaden  the  base  of 
network  radio,  to  make  it  available  to  all  types 
of  advertisers,  with  small  or  large  budgets. 
The  $2,269,000  in  new  business  we  have  signed 
up  for  the  participations  plan  illustrates  vividly 
the  acceptance  of  these  plans." 

Of  the  six-month  total,  NBC  said,  more  than 
$6,200,000  worth  was  racked  up  over  the  past 
few  weeks — "the  largest  amount  of  new  network 
business  that  I  can  remember,"  Mr.  Fineshriber 
said.  He  went  on  closed  circuit  tv  to  tell  affili- 
ates that,  among  other  things,  the  recently 
signed  new  business  will: 

(1)  Move  People  Are  Funny,  now  on  CBS 
Radio,  to  NBC  Radio  this  fall  under  Mars  Inc. 
and  Toni  Co.  sponsorship;  (2)  switch  Gillette 
Fights  from  ABC  to  NBC  Radio,  also  this  fall; 
(3)  sell  out  virtually  all  participations  avail- 
able on  Fibber  McGee  &  Molly  this  fall;  (4.) 
sell  out  all  time  on  Young  Widder  Brown  and 
Stella  Dallas,  daytime  quarter-hour  strips,  and 
also  make  Tuesday  and  Wednesday  nights  sold 
solid;  (5)  boost  advertising  on  the  "three  plan" 
programs  and  on  Weekend  and  Roadshow 
participations  series. 

List  of  Sales 

Specifically,  the  sales  were  listed  as: 
NBC's  parent  RCA  to  start  sponsorship  of  a 
quarter-hour  (Wednesdays)  of  One  Man's 
Family  in  July;  Mars  Inc.  and  Toni  Co.  to  start 
sponsorship  of  the  evening  half-hour  People 
Are  Funny  program  in  October  for  52  weeks 
firm;  Toni  Co.  to  start  sponsorship  of  Monday 
and  Thursday  quarter-hours  of  One  Man's  Fam- 
ily in  May  for  57  weeks  and  Tuesday  and 
Thursday  quarter-hours  of  Young  Widder 
Brown  in  June,  also  for  57  weeks;  contracts 
issued  for  sponsorship  of  Gillette  Fights  on  Fri- 
days at  10  p.m.,  to  be  firm  this  fall  for  ap- 
proximately 43  weeks;  RCA  to  underwrite  two 
participations  (Mondays  and  Fridays)  in  Fibber 
McGee  &  Molly  for  13  summer  weeks,  plus  13 
additional  participations  in  "three  plan,"  Week- 
end and  Roadshow,  during  special  pressure 
weeks  in  the  same  period;  Prudential  Life 
Insurance  Co.  buying  five  participations  a  week 
in  Fibber  starting  in  September  for  39  weeks 
firm;  Toni  Co.  to  sponsor  Stella  Dallas  on 
Tuesdays  and  Thursdays  for  45  weeks  firm,  plus 
a  new  program  to  be  scheduled  Fridays  8:15-30 
p.m.  for  43  weeks  firm;  and  an  unidentified  ad- 
vertiser, "new  to  NBC,"  is  "nearly  set"  to  spon- 
sor a  Sunday  or  Monday  half-hour  for  26  weeks 
firm. 

Mr.  Fineshriber  said  RCA's  summer  purchase 
of  participations  alone  "amounts  to  $249,000 
in  assured  new  billings,  and  we  have  every 
reason  to  believe  the  RCA  investment  in  par- 
ticipation programs  will  reach  $900,000  by 
July  1955." 

Referring  to  Prudential's  purchase  of  par- 
ticipations, he  said  Prudential  "is  showing  its 
confidence  in  RCA's  participation  plan  to  the 
tune  of  an  initial  $568,000.  This  constitutes 
Prudential's  entire  yearly  budget  for  national 
network  radio." 


New  reduced  Station  Rates 

give  you  TelePrompTer 
for  only  $60  a  week! 


New  Model  4  all-electronic  TelePrompTer  basic  unit  gives 
you  all  you  need  for  improved  "live"  commercials,  news- 
casts, political  service,  musical,  variety  and  dramatic  shows. 


2  PrompTers 
2  Camera  mounts 
Floor  stand  &  mounts 
2  Junction  boxes 
1  Power  unit 
Change  kit 
Cable 


FUR  FASHION  THIS  YEAR, 
««K.  IF  IF  HERE  YOURS . 
™  WOULDN'T  HEAR 

WELL 


PLUS: 

VideoTyper  that 
types  letters  this  big 


E 


5,000  sets 
VideoBond  paper 


NATIONAL 


SALES  CORPORATION 

2  70  PARK  AVE.,  NEW  YORK  17 


NEW  YORK  CITY 

Herbert  W.  Hobler,  Gen.  Sales  Mgr. 
270  Park  Avenue 
MUrray  Hill  8-8715 

PHILADELPHIA 

James  Blair 

City  and  Monument  Ave. 
GReenwood  7-8300 

yvaskington,  d.c. 

Neal  Roach 

1346  Connecticut  Ave. 
COIumbus  5-3161 


LOS  ANGELES 

George  Kane 

6151  Santa  Monica  Blvd. 

Hollywood  9-6239 

CHICAGO 

Raymond  Hagen 
177  North  State 
FRanklin  2-8826 

TORONTO 

S.  W.  Caldwell 
447  Jarvis  Street 
WAInut  2-2103 


Now,  more  than  ever,  there's  no  need 
to  limp  along  on  distracting  cue  cards 
...no  need  to  risk  "fluffs"  or  embarrass- 
ing ad  libs.  At  the  new  low  station  rates 
made  possible  by  increasing  demand 
and  expanded  production,  TelePromp- 
Ter is  available  to  every  TV  station 
everywhere.  In  your  studios  you  can 
count  on  TelePrompTer  to  bring  out 
the  best  in  your  personnel  and  pro- 
ductions. No  investment  so  small  ever 
offered  you  so  much!  We'll  be  glad  to 
show  you  how  today.    @rra6,  Mark  r.^,^. 

TelePrompTer  U.S.  Pot  #2635373.  others  ponding. 


During  the  convention,  see  Te/ePrompTer 
in  action  at  the  General  Electric  exhibit 
and  come  to  Room  707-8  of  Palmer  House 
and  see  what  TelePrompTer  can  do  for  you. 
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ROSS  MORGAN 


■H  Hi 


tarting  Monday,  August  2, 
Russ  Morgan  will  throw  a 
ute  recorded  disk  jockey 
party,  5  days  a  week  — 
<(n  the  Morgan  Manor/' 

teresting  personalities 
talk  with  Russ  about 
movies  and  show 


w'^^/reieo'rds, 
*^sJ|usiness  in 


general.  Hear  the 


rrent  phonograph  record 
tes  . . .  the  smash  hits  of 
yesterjlay  and  collector's  items 
of  the  immortal  songs  and 
stars  of  the  past. 

Come  on  along  —  there'll  be 
great  music  and  fun  aplenty  . . . 


|s  "mt^  vfiQruatn  icflW 


Available  for  commercial  spot  participation  on  a  regional 
or  local  basis  —5  days  weekly,  beginning  August  2,  1954, 


LANG-WORTH 


FEATURE  PROGRAMS,  Inc. 

113   WEST   57th   ST.,   NEW   YORK    19,  N.  Y. 


PHOTOFAX  pictures  are  provided  through  famous  AP  WIREPHOTO: 
backed  by  the  largest  photo  staff  of  any  news  picture  agency  .  .  .  oper- 
ating on  three  continents  .  .  .  over  30,000  miles  of  high-fidelity  leased 
wire  in  the  United  States  alone  .  .  .  more  than  550  subscribers  in  North 
America  .  .  .  receiving  spot  news  pictures  first-hand  from  more  than  300 
transmitting  points  ...  in  every  way,  the  largest  and  best  news  picture 
service  in  the  world! 
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Because  only  this  facsimile  unit,  designed  for  Tele- 
vision, is  good  enough  to  carry  The  Associated  Press 
name  plate* 

ONLY  THIS  meets  AP's  standards. 

ONLY  THIS  meets  AP's  demands  for  reliability. 

ONLY  THIS  meets  AP's  requirements  for  economy. 

ONLY  THIS  has  been  certified  by  The  AP's  research-engi- 
neering staff  (the  only  technical  news  picture  laboratory 
continuously  maintained  by  any  news  agency  since  1934). 

Over  a  long  period,  only  AP's  PHOTOFAX  survived 
the  rigorous  selection  process! 


.  . .  you  can  have  the  most  modern  facsimile  service  for 
spot  news  pictures  right  off  the  world  famous  AP 
WIREPHOTO  network. 


^    It  will  put  your  Television  news  department  in  the  best  of  all  com- 
petitive positions. 

It  will  delight  your  accounting  department  with  its  low-cost  operation 


It  will  power  your  sales  department  with  The  AP's  acknowledged 
audience-pulling  appeal. 

Facsimile  deserves  your  serious  consideration.  Is  there  any 
reason  why  you  should  be  content  with  anything  less  than  AP 
PHOTOFAX? 

For  full  information  call  or  _  -  —  p*  4% 

mte  any  Associated  Press  TUC  ACCflOIATtn  DDkVV 
Field  Representative  or:      |  M  L     MOO  U  OIH  I  LU      I    IV  LOO 

50  Rockefeller  Plaza    •    New  York  20,  N.Y. 


fw  famous  brands . . .  know  the  most  famous  brand  in  news  is 
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ABC  NIGHT  FORMAT 
TO  BE  MUSIC,  NEWS 

Relaxation  from  tv's  more 
strenuous  fare  will  be  the  hole 
card  in  ABC  Radio's  planned 
evening  'music  and  news'  line- 
up, which,  the  network  says, 
will  be  on  a  higher  level  than 
independents  can  offer. 

ON  THE  THEORY  that  evening  network  radio 
is  in  a  crisis,  ABC  Radio  is  setting  out  to  be- 
come the  first  nighttime  "music  and  news"  net- 
work. 

Realignment  of  the  evening  schedule  already 


has  been  started  with  the  objective  of  offering 
listeners  relaxed — and  relaxing — radio  fare 
using  the  basic  format  that  independent  sta- 
tions have  programmed  so  successfully.  But 
ABC  officials  claim  their  programs  will  be  of 
a  type  and  scope  that  independent  stations 
cannot  attain. 

ABC  officials  make  plain  that  their  view  of 
the  crisis  extends  only  to  nighttime  network  ra- 
dio— not  daytime  radio.  The  approach  they  are 
taking  to  solution  of  the  problem  is  based  on 
research  which,  they  say,  shows  a  post-television 
reversal  in  the  radio  interests  of  audiences  in 
television  homes. 

Where  audiences  used  to  turn  their  radio 
at  night  for  spectacular  shows,  high  drama 
and  excitement,  ABC  authorities  contend  they 
now  rely  on  television  for  this  type  of  fare 
and,  when  they  turn  on  their  radios,  do  so  in 


search  of  relaxation. 

Additionally  ABC  officials  cite  figures  to  show 
that  nighttime  network  radio,  in  its  "traditional" 
format,  is  depending  upon  non-tv  homes  for  the 
bulk  of  its  ratings.  A  move  to  "relaxing"  eve- 
ning programming  will  build  listenership  in  tv 
homes  and  accordingly  win  greater  support  from 
advertisers,  they  reason. 

In  further  support  of  their  "music  and  news"' 
theory,  they  note  that  through  the  use  of  this 
format  independent  stations,  in  the  face  of 
television,  have  gained  competitively  to  a  point 
where  they  now  attract  a  larger  share  of  the 
nighttime  radio  audience  than  any  radio  net- 
work. 

Major  opening  gun  in  the  network's  drive 
toward  the  "music  and  news"  evening  format  is 
Just  Easy,  a  one-hour  Monday-Friday  strip 
which  was  started  early  this  month.  Scheduled 
in  the  8-9  p.m.  slot,  it  stars  Jack  Gregson  with 
a  group  of  regular  performers,  live  music,  guest 
stars,  etc.  Other  programs  with  the  "music  and 
news"  format  are  reported  "on  the  drawing 
board." 

NBC'S  WEAVER  APPROVES 
NIGHTLY  COLORCAST  PLAN 

Network  will  inaugurate  'To- 
night,' evening  counterpart  of 
'Today/  as  a  nightly  colorcast, 
he  tells  Pittsburgh  Ad  Club. 
He  urges  advertisers  to  grasp 
opportunity  for  leadership  in 
pioneering  color. 
PLAN  to  initiate  Tonight,  NBC-TV's  proposed 
companion  piece  to  its  early  morning  Today,  as 
a   nightly  colorcast,  has  been  approved  by 
Sylvester  L.  Weaver  Jr.,  NBC  president,  he 
revealed  Tuesday  in  a  talk  before  the  Pitts- 
burgh Advertising  Club. 

If  the  plan  works  out,  he  said,  this  new  color 
series  will  be  broadcast  from  11:15  p.m.  to  1 
a.m.  every  night  in  the  Eastern  Time  Zone  and 
from  1  p.m.  to  midnight,  Central  Time.  This 
would  be  in  addition  to  the  three  different  series 
of  90-minute  color  spectaculars  scheduled  to 
commence  this  fall,  and  other  special  colorcasts. 

"Broadcasting  Tonight  in  color,"  Mr.  Weaver 
said,  "would  alone  give  us  almost  10  hours  a 
week  of  colorcasting  to  experiment  with  in  live 
production,  and  if  sold  on  an  announcement 
basis  and  with  cut-ins  offered  for  local  sale,  we 
will  be  able  to  offer  advertisers  a  real  service. 
Or.  we  will  be  able  to  offer  low-cost  color 
laboratories  really,  with  one-minute  live  color 
advertisements  for  agency  and  client  to  work 
out  and  see  that  night.  Test  and  try  and  mod- 
ify and  be  at  home  to  watch  what  you  have 
wrought." 

Predicting  that  color  tv  will  "explode"  the 
American  economy  upwards  to  new  levels,  Mr. 
Weaver  told  the  club  that  "those  of  you  who 
will  decide  to  wait  for  circulation  of  a  com- 
mercial size  will  miss  the  boat  in  color  tv. 

NETWORK  PEOPLE 

James  G.  Hergen,  formerly  assistant  sales  man- 
ager, Filing  Equipment  Bureau,  New  York  Inc. 
and  John  A.  McArdle,  formerly  a  sales  repre- 
sentative, Ziff-Davis  Publishing  Co.,  N.  Y.,  to 
sales  staff  of  NBC-TV's  Today-Home  unit. 

Richard  Welsch,  unit  production  manager,  NBC- 
TV  Colgate  Comedy  Hour,  named  NBC-TV 
West  Coast  programming  division  manager  of 
production.  Jerry  Madden  succeeds  Mr.  Welsch. 

Merle  S.  Jones,  vice  president,  CBS-TV,  elected 
to  board  of  governors  of  Radio  &  Television 
Executives  Society  for  1954-55  season.  His 
name  was  inadvertently  omitted  from  the  list 
published  in  B«T,  May  17. 
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I  They're 

PICKIN 
COTTO 


in  Rochester 


DOROTHY  COTTO 

. .  m  wean 

Rochester's  Top-Rated  Hostess  On 
'To  The  Ladies' 

9:30  a.m. 

Mondays  through  Fridays 


Yes,  radio  listeners  and  sponsors  as  well  are  picking  Cotton  for  good  listening, 
good  salesmanship!  In  addition  to  charming  personality,  she  has  wit  and  versa- 
tility that  makes  "To  The  Ladies"  a  daily  treat  for  women  of  all  ages,  all  tastes 
— a  program  packed  with  information  (fashions,  books,  music,  beauty  hints, 
etc.) — and  with  SELL! 

If  you  have  a  product  that  women  are,  or  should  be,  interested  in,  you  can 
buy  participations  on  this  show  at  our  Class  B  rates. 

BUY  WHERE  THEY'RE  LISTENING  .  .  .  ROCHESTER'S  TOP-RATED  STATION 


WHEC 


NEW  YORK 
5,000  WATTS 


ReprejenfotfvMvEVERETT-McKINNEY,  Inc.  New  York,  Chicago,  LEE  F.  O'CONNEll  CO.,  Los  Angeles,  San  Francisco 
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continuous  television  programs 
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EXCLUSn 


Operational  Features  of  the  FTL-105A 
Film  Camera  Chain 


•  Only  3  basic  units 

•  Minimum  size  and  weight 

•  High  definition— over  600  lines 
H.  resolution 

•  Excellent  contrast  range 

•  10  gray  steps 

•  Full  aperture  correction 


•  Eliminates  shading  operator 

•  Smallest  and  lightest  camera 
head— weighs  7.5  lbs. 

•  Control  and  Monitor  in 
convenient  operating  console 

•  Rack-mounted  low-voltage 
power  supply 


Low  in  cost— outstanding 
for  economical  operation  ! 

Federal's  FTL-105A  film  camera  chain  equipment  meets  all  re- 
quirements of  film,  studio  and  remote  pickup  .  .  .  with  universal 
portable  units  of  exceptional  efficiency  and  simplicity. 

From  camera  head  to  power  supply  this  equipment  has  been 
designed  to  deliver  the  finest  in  automatic  facilities,  smooth  pro- 
gram continuity  and  dependable  performance  ...  at  low  initial 
and  operating  costs. 

With  the  versatile  Vidicon  camera  head  the  need  of  a  shading 
operator  is  eliminated— and  further  economies  are  assured  by  a 
tube  cost  of  less  than  25(''  per  hour.  The  expense  of  an  external 
projector  is  eliminated  by  incorporation  of  the  FTL-287A  Foto- 
plexer  with  built-in,  automatically-controlled  opaque  projection. 

For  all  needs  of  modern  multiplexing  .  .  .  for  reliable  remote 
and  automatic  control  .  .  .  for  maximum  economy  and  minimum 
maintenance ...  the  FTL-105A  Film  Camera  Chain  is  the  logical 
buy  for  your  TV  dollar! 


vidicon; 
camera! 


Built-in  opaques  and  4-way 
multiplexing  .    .  with  one 
camera  .  .  .  automatically 


"Everything  you  need  for  TV— from 
Federal- for  VHF  or  UHF" 
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ILM  CAMERA  CHAIN  AND  FOTO-PLEXER 


OPAQUE  PROJECTION 


FTL-105A  Film  Camera  Chain  designed  for  unattended 
operation  of  2  film  projectors,  slides  and  opaques 
. . .  all  remotely  and  automatically  controlled! 


rederal's  new  Vidicon  film  camera  chain  brings  to 
line  television  industry  the  latest  developments  in 
r-quipment  for  the  highest  quality  broadcast  studio 
Operation.  It  is  not  an  ITV  unit. 

Here  is  equipment  of  superior  design  and  per- 

brmance,  assuring  you  the  speed,  versatility,  de- 
pendability and  operating  economy  essential  to 

oday's  wide  range  of  telecasting  requirements. 
The  Federal  Vidicon  film  camera  chain  consists 

)f  only  three  basic  units:  a  camera  head,  a  compact 

and  remarkably  efficient  control  and  monitor  sec- 


# 


don,  and  a  low  voltage  power  supply. 

These  basic  units,  in  conjunction  with  Federal's 
unique  Foto-plexer—  with  built-in  opaque  projection 
—and  Federal's  Projector  Control  Panel,  permit  the 
automatic  multiplexing  of  images  from  two 
l6mm/35mm  film  projectors,  slides  and  opaques 
into  a  single  camera  head  .  .  .  providing  an  ex- 
tremely flexible  combination.  At  all  times,  pre- 
viewing of  upcoming  film,  slides  and  opaques  is 
easily  accomplished.  True  unattended  operation  re- 
sults with  this  remotely  controlled  group. 


FTL-287A  Foto-plexer:  Multiplexes  light  im- 
ages from  two  film  projectors  (16  mm/35  mm), 
2"  x  2"  slides  and  4"  x  5"  opaques  into  a  sin- 
gle camera  head.  Provides  ultimate  in  operat- 
ing smoothness.  Built-in  opaque  projector 
holds  15  cards  —  changed  remotely  by  push- 
button from  the  console-mounted  Projector 
Control  Panel. 


FTL-277A  Vidicon  Camera  Head:  Lightest 
and  most  compact  unit  of  its  kind.  Weighs 
only  7.5  lbs.  Exceptionally  portable.  Uses 
modern  photo  -  conductive  tube,  providing 
high  signal-to-noise  ratio,  excellent  contrast 
range  and  fine  color  definition.  Tube  operat- 
ing cost  is  less  than  25<!  per  hour. 


FTL-279A  Low  Voltage  Power  Supply: 
Mounts  in  14"  height  in  standard  rack  cabi- 
net. Employs  long-life  selenium  rectifiers.  Low 
heat  dissipation  and  unusually  light  weight  are 
features  of  this  equipment.  Weighs  only  40  lbs. 


FTL-278A  Camera  Control  and 
Monitor:  Mounts  in  handsome  con- 
sole section  (13-5/16"  wide).  The 
FTL-271A  Projector  Control  Panel 
is  shown  on  the  right  of  the  FTL- 
278A.  Camera  control  and  monitor 
provides  10"  picture  and  5"  wave- 
form. Simplified  panel  permits  one 
operator  to  fully  control  two  film 
projectors,  automatic  slide  projector 
and  opaque  projector.  Weighs  60  lbs. 


Your  nearest  Graybar  office  will  be  glad  to 
give  you  complete  technical  information. 


Federal  Telecommunication  Laboratories 


TELEVISION  BRANCH  ROUTE  17,  LODI,  N.J.  Main  Office:  500  Washington  Avenue.  Nutley,  N.J. 

In  Canada:  Federal  Electric  Manufacturing  Company,  Ltd.,  Montreal,  P.O. 
Export  Distributors:  International  Standard  Electric  Corp.,  67  Broad  St.,  N.Y. 
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TV  AMPLIFIER 


DESIGNED  TO  PROVIDE  HIGH  POWER  OVER 
THE  ENTIRE  UHF  BAND— CHANNELS  14-83 


View  of  FTL-100B  Cabinet,  show- 
ing cavities  and  magnet  structure 
designed  for  rapid  tube  change. 


The  FTL-100B  Features: 

•  Broad  Band  Circuits 

•  Excellent  Linearity 

•  Low  Noise  — no  critical  adjustments 

•  5-Minute  Tube  Change 

•  Silent,  Efficient  Water-cooling 

•  Remarkably  Rugged  Construction 

•  Small  Space  Requirements 

The  FTL-100B  utilizes  rugged  circuitry  that  is 
easily  adjusted  for  optimum  performance  .  .  . 
easily  maintained  in  operation. There  is  no  criti- 
cal tuning  ...  no  compensation  of  one  circuit 
for  the  deficiencies  of  another. 

All  amplifier  circuits  have  been  designed  for 
wide  band  operation. 

The  amplifier  uses  a  3K50,000  Klystron  am- 
plifier tube,  with  ceramic-copper  seals  for  sturdy 
construction.  Heavy-duty,  silver-plated  cavity 
parts  insure  circuits  of  high  efficiency  and  sta- 
bility. Tube  changes  can  be  made  in  less  than 
five  minutes. 

Efficient  water-cooling  keeps  tubes  cool  .  .  . 
can  be  handled  as  soon  as  anode  power  is  off. 
Distilled  water  is  not  required. 

Space  requirements  of  the  FTL-100B  ampli- 
fier are  small.  Amplifiers  require  one  standard 
bay  each  for  aural  and  visual  units  —  each  bay 
33"  deep  x  66"  long  x  83"  high.  These  bays 
house  all  power  supplies  for  Klystron  focusing 
magnets  and  all  associated  controls.  Plate  power 
rectifier  units  are  of  the  fireproof,  sealed-in-oil 
type.  The  latter  are  mounted  in  a  power  vault 
approximately  6'  x  10'  x  8',  which  need  not  be 
fireproof. 

Details  of  floor  plans  are  best  determined  by 
examination  of  the  customer's  requirements. 


Your  nearest  Graybar  office  ivill  be  glad  to 
give  you  complete  technical  information. 


Federal  Telecommunication  Laboratories 


TELEVISION  BRANCH  ROUTE  17,  LODI,  N.J.  Main  Office:  500  Washington  Avenue,  Nutley,  N.J. 
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TV  AMPLIFIER 


WITH  ANTENNA  GAINS  OF  16,  316  KW  OF  ERP 
CAN  EASILY  BE  ATTAINED  ON  CHANNELS  7-13 

The  FTL-97-98B  Features: 

•  Broad  Band  Circuits 

•  High-grade  Color-Signal  Performance 

•  Excellent  Linearity 

•  Remarkable  Black  Level  Efficiency 

•  Quiet,  Dependable  Water-cooling 

•  Small  Space  Requirements 

•  Rugged  Construction 

The  FTL-97-98B  is  designed  to  be  driven  by  any 
standard  5  KW  VHF  television  transmitter. 
Used  in  conjunction  with  an  antenna  system 
with  a  gain  of  five  or  more  it  will  provide  ERP 
in  excess  of  100  KW  on  the  low  channels;  with 
gains  of  16,  316  KW  of  ERP  on  channels  7-13. 

The  unit  utilizes  a  stable  grounded -grid- 
screen  type  circuit  with  a  rated  power  gain  of 
8!/2-  Output  is  double-tuned  with  a  single  con- 
trol. The  10  mc  band  width  is  more  than  ade- 
quate for  color  TV. 

All  circuits  of  the  transmitter  are  metered; 
currents  and  voltages  are  indicated  on  front 
panel.  Complete  monitoring  facilities  for  all  RF 
portions  of  the  circuit  are  presented  by  reflec- 
tometers. 

The  FTL-97-98B  uses  a  single  water-cooled 
tetrode  type  4W20,000.  Excellent  heater  life  is 
assured  by  a  bombarder  type  of  cathode.  Ce- 
ramic-copper tube  seals  are  used  for  tube 
strength;  heavy  bronze  castings  for  critical  cir- 
cuit parts. 

Space  requirements  are  small.  Amplifiers  re- 
quire one  standard  bay  each  for  aural  and  visual 
units— each  bay  33"  deep  x  66"  long  x  83"  high. 
Plate  power  rectifier  units  are  of  the  fireproof, 
sealed-in-oil  type.  The  latter  are  mounted  in  a 
power  vault  approximately  6'  x  10'  x  8',  which 
need  not  be  fireproof. 

Details  of  floor  plans  are  best  determined  by 
examination  of  the  customer's  requirements. 


View  of  FTL-97-98B  showing  vis- 
ual amplifier  bay,  with  view  of 
high-power  amplifier  cavity  circuit. 


Your  nearest  Graybar  office  will  be  glad  to 
give  you  complete  technical  information. 


Federal  Telecommunication  Laboratories 


TELEVISION  BRANCH  ROUTE  17,  IODI,  N.J.  Main  Office:  500  Washington  Avenue,  Nutley,  N.  Ji 

In  Canada:  Federal  Electric  Manufacturing  Company,  Ltd.,  Montreal,  P. Q. 
Export  Distributors:  International  Standard  Electric  Corp.,  67  Broad  St.,  N.Y. 
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GOLDENSON  TELLS  AB-PT  STOCKHOLDERS 
ABC  WILL  SHOW  'MARKED  IMPROVEMENT 

The  AB-PT  president  relates  the  network's  moves  to  bolster  its  tele- 
vision programming,  citing  the  recent  agreement  with  Walt  Disney 
Productions  and  the  NCAA  football  games  contract  for  this  fall.  He 
sees  no  second  and  third  quarter  profits. 


PREDICTION  THAT  there  will  be  a  "marked 
improvement"  in  the  ABC  Division's  overall 
operations,  starting  with  the  fall  season,  was  ex- 
pressed last  week  by  Leonard  H.  Goldenson, 
president  of  American  Broadcasting-Paramount 
Theatres  Inc.,  at  the  annual  stockholders  meet- 
ing in  New  York. 

Mr.  Goldenson  outlined  steps  the  division  is 
taking  to  bolster  television  programming  and  at 
the  same  time  re-affirmed  his  confidence  in 
radio.  He  said  radio  currently  is  "in  a  period 
of  transition  as  a  result  of  television's  rapid 
growth,"  but  added  that  "there  is  a  re-awakened 
interest  in  radio  as  well  as  a  growing  recognition 
that  radio  still  represents  one  of  the  most 
effective  and  economical  advertising  media." 

Time  Needed  to  Build 

He  acknowledged  it  "is  going  to  take  time 
and  effort"  to  build  high  quality  television  pro- 
gramming, but  cited  two  recent  developments 
as  examples  of  the  network's  efforts  in  that 
direction.  The  first,  he  said,  was  the  signing  of 
a  long-term  agreement  with  Walt  Disney  Pro- 
ductions under  which  Mr.  Disney  will  produce 
a  series  of  hour-long  tv  programs  for  showing 
exclusively  over  ABC-TV,  starting  in  the  fall 
[B*T,  April  12].  The  other  was  an  arrange- 
ment for  telecasting  the  National  Collegiate 
Athletic  Conference  football  games  [B*T,  April 
26]. 

Mr.  Goldenson  reported  to  stockholders, 
however,  that  the  second,  and  especially  the 
third  quarters  of  this  year  are  not  expected 
to  be  profitable,  but  noted  that  "these  are  the 
weakest  broadcasting  periods."  He  added: 

"However,  with  the  new  programs  being 
readied,  augmented  by  the  Disney  series,  the 
NCAA  events  and  renewals  of  present  shows 
which  are  now  being  negotiated,  we  anticipate 
a  marked  improvement  in  the  network's  overall 
operations,  commencing  with  the  important  fall 
season." 

Mr.  Goldenson  described  AB-PT's  partici- 
pation in  the  "Disneyland"  amusement  center 
project  [B*T,  May  3],  noting  the  corporation 
has  a  stock  interest  of  approximately  35%  for 
which  AB-PT  will  pay  $500,000  cash.  The 
corporation,  Mr.  Goldenson  continued,  also  has 
"contingent  obligations  to  lend  additional  funds 
or  cause  them  to  be  lent." 

Film  slides  of  the  proposed  "Disneyland" 
were  shown  to  stockholders. 

Theatre  Gains 

Mr.  Goldenson  said  AB-PT  expected  a  pick- 
up in  theatre  business  in  the  third  quarter, 
but  reported  that  the  second  quarter  is  behind 
that  of  last  year.  One  factor  contributing  to 
this  decline,  Mr.  Goldenson  said,  was  "the 
effects  of  television  for  the  first  time  in  smaller 
towns,  especially  in  the  South  and  Southwest." 

Stockholders  re-elected  the  present  board  of 
directors  of  AB-PT  to  serve  for  the  coming  year. 

They  are:  Mr.  Goldenson;  and  Earl  E.  Ander- 
son, vice  president  of  ABC;  John  Balaban, 
president  of  Balaban  &  Katz  Corp.,  a  subsidiary 
of  AB-PT;  A.  H.  Blank,  president  of  Tri-States 
Theatre  Corp.,  a  subsidiary;  John  A.  Coleman, 
partner  of  the  brokerage  firm  of  Adler  Cole- 
man &  Co.,  New  York;  Charles  T.  Fisher  Jr., 
president  of  National  Bank  of  Detroit:  E. 
Chester    Gersten,    president    of    The  Public 
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National  Bank  and  Trust  Co.,  New  York; 
Walter  W.  Gross,  vice  president  and  general 
counsel  of  AB-PT;  Robert  H.  Hinckley,  vice 
president  of  AB-PT  and  ABC;  Robert  L.  Huf- 
fines  Jr.,  president  of  Textron  Inc.;  William  T. 
Kilborn,  president  of  Flannery  Mfg.  Co.,  Pitts- 
burgh; Robert  E.  Kintner,  vice  president  of 
AB-PT  and  president  of  ABC;  Walter  P.  Mar- 
shall, president  of  Western  Union  Telegraph 
Co.;  Edward  J.  Noble,  chairman  of  the  finance 
committee  of  AB-PT  and  chairman  of  the  board 
of  directors  of  the  Life  Savers  Corp.;  Robert 
H.  O'Brien,  financial  vice  president  and  secre- 
tary of  AB-PT  and  executive  vice  president  of 
ABC;  Herbert  J.  Schwartz,  president  of  City 
Stores  Co.;  Robert  B.  Wilby,  president  of 
Wilby-Kincey  Service  Corp.,  and  Owen  D. 
Young,  retired. 

In  answer  to  ,a  stockholder's  question  on  the 
implications  of  "pay-as-you-see"  tv  for  the 
corporation,  Mr.  Goldenson  said  top  executives 
have  been  "looking  into  this  matter  very  care- 
fully." He  said  the  opinion  of  the  corporation, 
at  present,  is  that  pay  television  is  not  econom- 
ically feasible  and  that  it  will  not  hurt  the 
theatres.  When  and  if  this  system  proves  prac- 
ticable, Mr.  Goldenson  continued,  AB-PT  will 
"get  into  the  act." 

Answers  Criticism 

Another  stockholder  criticized  ABC  for 
carrying  Facts  Forum's  Answer  For  Americans 
and  commentary  by  George  Sokolsky,  claiming 
that  both  these  programs  "slanted  the  news 
and  distorted  it."  Mr.  Goldenson  replied  that 
ABC  also  presented  programs  featuring  Elmer 
Davis  and  Martin  Agronsky  and  said  that  they 
were  considered  as  proponents  of  "a  different 
point  of  view"  from  that  of  Mr.  Sokolsky  and 
the  supporters  of  Facts  Forum.  He  explained 
it  was  the  policy  of  ABC  to  present  "as  many 
viewpoints  as  possible  on  our  news  shows." 


HARRY  BANNISTER  (seated),  NBC  vice 
president  in  charge  of  station  relations, 
and  Henry  P.  Johnston,  president  and 
managing  director  of  The  Television 
Corp.,  licensee  of  WABT  (TV),  WAPI  and 
WAFM  (FM)  Birmingham,  Ala.,  sign  affilia- 
tion contracts  to  bring  the  NBC  program 
schedule  to  the  stations  beginning  July  4. 
The  stations  are  owned  by  The  Birming- 
ham News  Co. 


CBS-Columbia  U.  Series 

CBS  Radio  reports  that  the  network 
and  Columbia  U.  have  received  more 
than  15,000  requests  for  copies  of 
Man's  Right  to  Knowledge,  recently  com- 
pleted lecture  series  by  eminent  scholars. 
The  series,  which  was  broadcast  in  ob- 
servance of  Columbia  U.'s  bicentennial 
celebration,  will  be  presented  on  CBS 
Radio  again  in  the  fall.  Publication  of 
the  first  series  of  13  lectures  is  set  for 
Thursday,  with  a  first  printing  of  20,000 
copies. 


No.  of  Radio  Homes  in  CBS 
Spot  Sales  Markets  Up  25% 

NUMBER  of  radio  homes  in  14  major  markets 
with  stations  represented  by  CBS  Radio  Spot 
Sales  increased  by  24.7%  from  1947  to  1953, 
with  the  number  of  home  radios  increasing 
63.1%  in  the  same  six-year  period,  according 
to  figures  in  a  new  CBS  Radio  Spot  Sales  pro- 
motion piece,  "Keeping  Tabs  on  14  Major 
Markets." 

Radio  set  sales  are  continuing  to  boom,  thej 
brochure  points  out,  citing  RETMA  data  to 
show  that  the  sale  of  home  and  auto  radios  to 
dealers  in  those  14  markets  was  25.3%  higher 
in  1953  than  in  1952  and  that  the  1953  radio 
set  sales  figure  topped  that  of  tv  set  sales  in  the 
same  markets  by  64.2%.  Remainder  of  the 
presentation  deals  with  the  programming  on 
these  stations,  which,  according  to  the  booklet, 
is  responsible  for  giving  these  stations  "the 
number  one  status  in  their  respective  markets." 

Anson,  Davis  Dismiss 
Suit  Against  CBS  Show 

WITH  the  issue  "fully  compromised,"  a  $1,- 
350,000  damage  suit  brought  against  CBS  over 
the  Songs  for  Sale  program  by  disc-m.c.  Bill 
Anson  and  Don  L.  Davis  has  been  dismissed 
in  Los  Angeles  Federal  Court.  Details  of  the 
settlement  were  not  revealed. 

The  suit,  originally  filed  in  Los  Angeles  Su- 
perior Court  in  April  1952,  was  shifted  to  Fed- 
eral Court  and  charged  CBS,  C  De  Corp.  and 
FGH  Corp.  with  unfair  competition,  infringe- 
ment of  common  law  copyright  and  breach  of 
contract.  It  contended  the  CBS  program  was 
copied  from  Song  Jury  which  plaintiffs  had  on 
KFWB  Hollywood  and  Music  Is  Mv  Business 
on  KTTV  (TV)  there. 

NBC-TV  to  Show  'Home' 
To  Supermarket  Meeting 

AS  a  means  of  demonstrating  the  impact  of 
television  as  an  advertising  medium,  the  NBC- 
owned  stations  division  has  arranged  for  a 
segment  of  NBC-TV's  Home  program  to  be  pre- 
sented over  closed  circuit  to  the  annual  con- 
vention of  the  Supermarket  Institute  in  Cleve- 
land this  Wednesday. 

This  will  mark  the  second  straight  year  the 
division  has  cooperated  with  the  Supermarket 
Institute  on  such  a  demonstration.  The  closed 
circuit  is  being  arranged  by  Max  W.  Buck, 
director  of  merchandising  for  NBC's  owned 
stations,  who  will  be  assisted  by  merchandising 
executives  from  NBC  stations,  including  David 
Engles,  KNBC  San  Francisco;  John  Keys, 
WMAQ-WNBQ  (TV)  Chicago;  William  Dall- 
man,  WTAM-WNBK  (TV)  Cleveland;  Curt 
Prior,  WRC-WNBW  (TV)  Washington,  and 
Harry  Camp,  KNBH  (TV)  Los  Angeles. 


Broadcasting 


Telecasting 


Everyone  has 
something 
he  does 
best  .  . . 


We'll  go  that  statement  one  better. 
What  we  do  best  is  also  the  only 
thing  we  do  — the  finest  possible 
representation  for  quality  television 
stations.  The  mainspring  of  our 
success  is  that  we  serve  only  them  — 
and  only  television.  If  you  believe 
that  quality  representation  should 
have  all  the  dependability  of  a  fine 
watch,  then  we  have  a  premise 
in  common  that  may  deserve 
pursuing  further. 


Harrington,  Righter  and  Parsons,  Inc. 

New  York 
Chicago 
San  Francisco 

the  only  representative  devoted  only  to  television 


WAAM  Baltimore 

W  BEN -TV  Buffalo 

WFMY-TV  Greensboro 

WDAF-TV  Kansas  City 

IFHAS-TJ'  Louisville 

WTMJ-TV  Milwaukee 

JVMTW  ML  Washington 


 —  NETWORKS  

CBS  Enunciates  Policy 
On  Equal  Time  Expenses 

Network  sends  check  to  Sen. 
McCarthy  to  cover  costs  of  out- 
side filming  for  April  6  'See  It 
Now'  stanza. 

PAYING  OFF  Sen.  McCarthy  for  his  expense 
in  filming  his  See  It  Now  reply  to  CBS  News- 
man Edward  R.  Murrow's  See  It  Now  report  on 
the  Senator,  CBS  last  week  enunciated  its 
policies  with  respect  to  who  should  pay  what 
in  "equal  time"  matters. 

In  cases  like  Sen.  McCarthy's,  where  non- 
CBS  facilities  are  used  to  film  a  reply  to  a 
broadcast  by  a  CBS  staff  member,  CBS  "be- 
lieves that  its  policy  of  fairness  and  balance 
compels  it  to  reimburse  the  individual  for  rea- 
sonable and  necessary  costs" — though  it  also 
feels  that  in  such  cases  there  should  be  "prior 
discussion  with  CBS  in  order  that  there  be 
advance  agreement  concerning  the  type  of 
presentation  for  reply  and  the  cost  involved." 
The  statement  continued: 

"In  the  case  of  Sen.  McCarthy,  there  was  no 
such  prior  discussion  or  agreement  and  CBS 
was  not  informed  until  shortly  before  his  broad- 
cast that  Sen.  McCarthy  intended  to  film  his 
broadcast  through  outside  facilites.  However, 
since  the  policy  of  prior  agreement  in  these 
circumstances  had  not  yet  been  enunciated  by 
CBS,  CBS  believes  it  would  not  be  proper  to 
refuse  to  reimburse  Sen.  McCarthy  on  this 
ground." 

Accordingly,  CBS  sent  the  Senator  a  check — 
understood  to  come  to  $6,336.99 — on  May  15, 
five  days  after  receipt  of  the  bill.  Fox-Movie- 
tone News,  which  made  the  McCarthy  film,  had 
sent  the  bill  originally  to  the  Senator,  who  re- 
portedly sent  it  first  to  (and  got  it  back  from) 
Aluminum  Co.  of  America,  See  It  Now  spon- 
sor. The  McCarthy  film  was  telecast  April 
6  in  reply  to  a  Murrow  telecast  of  March  9. 

Available  Facilities 

In  outlining  its  policies,  CBS  said  its  radio 
and  television  networks  "provide  facilities  and 
technical  assistance  reasonably  needed  by  those 
who  are  invited  by  CBS  to  reply  to  positions 
taken  in  programs  produced  and  controlled  by 
CBS." 

In  cases  where  the  original  broadcast  in- 
volved a  speech  or  statement  by  a  spokesman 
not  connected  with  CBS,  "the  CBS  policy  is  to 
limit  the  reply  to  the  same  type  of  broadcast 
as  the  original,  using  the  same  general  method 
of  presentation  and  the  production  facilities 
of  CBS" — as  in  the  case  of  Man  of  the  Week, 
a  panel  news  program  produced  and  controlled 
by  CBS,  the  statement  explained. 

Cases  where  special  time  is  provided  to  out- 
side persons  or  organizations  for  the  purpose  of 
furthering  a  point  of  view  on  a  controversial 
subject  are  considered  "distinct  from  programs 
produced  and  controlled  by  CBS,"  the  state- 
ment continued. 

"In  these  special  broadcasts,  CBS  will  supply 
such  camera  and  production  facilities  as  may 
be  reasonably  necessary  for  a  live  broadcast. 
Any  props  or  other  visual  materials,  or  any  film 
which  may  be  used  during  the  broadcast,  must 
be  paid  for  by  those  using  the  special  time 
period.  The  same  conditions  will  apply  to 
those  who  are  invited  to  answer  such  special 
broadcasts. 

"CBS  believes  these  applications  of  its  policy 
of  fairness  and  balance  are  in  keeping  with  the 
American  tradition  of  fair  play." 
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WTIK-TV  Durham,  N.  C,  signs  affiliation 
with  ABC-TV.  L  to  r:  Ernest  Lee  Jahncke 
Jr.,  vice  president  and  assistant  to  the 
ABC  president;  Duncan  Harmon,  WTIK- 
TV  president-general  manager,  and  Al- 
fred R.  Beckman,  ABC  station  relations 
director. 


Overall,  Kemble  Resign 
Murual-WOR  Positions 

RESIGNATIONS  of  John  R.  Overall  as  MBS 
eastern  sales  manager  and  of  Miss  Dorothy 
Kemble  as  director  of  continuity  acceptance  and 
religious  programming  for  Mutual-WOR-AM- 
TV  New  York  were  reported  last  week,  both 
effective  June  1. 

Mr.  Overall  was  understood  to  be  consider- 
ing entrance  into  the  tv  station  ownership  field, 
while  Miss  Kemble  was  reported  planning  to  de- 
vote her  time  to  free-lance  writing.  Their  re- 
spective successors  have  not  yet  been  named. 

Mr.  Overall,  formerly  with  NBC  sales  for  five 
years,  joined  the  Mutual  sales  department  in 
May  1936,  and  was  named  eastern  sales  man- 
ager in  August  1950.  He  is  credited  with  in- 
strumental roles  in  the  sale  of  a  number  of 
important  Mutual  program  properties. 

Miss  Kemble  joined  Mutual  in  1946  as  direc- 
tor of  continuity  acceptance  and  script  clear- 
ance, subsequently  adding  the  title  of  director 
of  religious  programming.  Her  responsibilities 
were  expanded  to  include  the  same  functions 
for  WOR-AM-TV  about  two  years  ago.  Before 
joining  Mutual  she  was  with  ABC  for  several 
years. 

ACLU  Opposes  Indictments 
Against  Fulton  Lewis  jr. 

VOICING  opposition  to  criminal  indictments 
against  Fulton  Lewis  jr.,  Mutual  commentator, 
the  American  Civil  Liberties  Union  last  fortnight 
filed  a  brief  as  amicus  curiae  with  the  Circuit 
Court  of  Maryland  for  Howard  County. 

Main  arguments  advanced  in  the  ACLU  brief 
are  that  the  "alleged  defamatory  matter  is 
privileged  since  the  Common  Law  governs  the 
law  of  criminal  libel  in  Maryland"  and  that  the 
indictments  are  "void  as  an  unconstitutional 
restraint  upon  freedom  in  violation  of  the  Four- 
teenth Amendment  to  the  Constitution  of  the 
U.  S." 

Three  indictments  for  criminal  libel  were 
handed  down  against  Mr.  Lewis  by  a  St.  Mary's 
County  (Md.)  grand  jury  last  Feb.  26  on 
charges  that  he  sent  various  letters  to  public 
officials  in  Maryland  reflecting  on  the  integrity 
and  fitness  for  office  of  other  public  officials 
[B»T,  March  1], 


 PROGRAM  SERVICES  

McWilliams  to  Head 
Air  Programs  Inc. 

HARRY  K.  McWILLIAMS,  former  advertis- 
ing and  public  relations  director  of  Screen  Gems 
Inc.,  last  week  was  elected  president  and  namec 
general  sales  manager  of  Air  Programs  Inc., 
New  York,  radio  and  television  program  dis- 
tributors. 

His  first  project  was  described  as  national 
radio  syndication  of  the  Original  Amateur  Hour, 
starring  Ted  Mack.  The  program  has  been  on 
radio  for  some  20  years  and  more  recently  on 
television  also. 

Mr.  McWilliams  resigned  effective  May  15 
from  his  post  with  Screen  Gems,  tv  subsidiary 
of  Columbia  Pictures  Corp.,  after  12  years  with 
Columbia.  He  formerly  was  with  Benton  & 
Bowles  and  Ted  Bates  Inc. 

Goodman  Productions  Sues 
Eigen  in  Show  Cancellation 

SUIT  for  over  $58,000  was  filed  against  Jack 
Eigen,  midwest  radio-tv  personality,  in  Chicago 
Superior  Court  last  fortnight  on  behalf  of 
Goodman  Enterprises  Inc.,  a  tv  package  and/ or 
advertising  firm. 

The  suit  charges  Mr.  Eigen  uttered  dispar- 
aging remarks  about  his  guests,  thus  causing 
cancellation  of  his  Friday  evening  program  on 
WOKY-TV  Milwaukee  after  April  30.  The 
program  began  April  9. 

Sanford  Wolff,  attorney  for  Mr.  Eigen,  said 
he  would  file  an  answer  shortly,  claiming  the 
package  firm  negated  a  firm  13-week  contract 
for  the  personality's  services  on  grounds  his 
conduct  discouraged  potential  sponsors.  Mr. 
Eigen  conducts  the  Chez  Show  from  Chicago's 
Chez  Paree  on  WMAQ  Chicago  six  nights  each 
week. 

BMI  Offers  3  Tv  Clinics 
In  August — If  Requested 

BMI  will  hold  three  tv  clinics  this  summer— if 
the  tv  station  managers  want  them.  Glenn  Dol- 
berg,  BMI  vice  president  in  charge  of  station 
relations,  last  fortnight  sent  detailed  question- 
naires to  all  tv  station  managers,  offering  to  hold 
tv  clinics  Aug.  2-3  in  New  York,  5-6  in  Chicago 
and  9-10  in  Los  Angeles,  if  the  stations  desire 
them.  Dates  were  chosen  to  avoid  conflict  with 
other  industry  meetings.  Previous  BMI  tv 
clinics  held  in  May  1952  in  the  same  three 
cities,  drew  a  total  attendance  of  486,  although 
there  were  only  108  tv  stations  on  the  air  at 
that  time.  The  BMI  questionnaire  asks  sta- 
tion executives  who  want  the  clinics  held  to 
suggest  topics  for  discussion  and  speakers  to 
discuss  them. 

PROGRAM  SERVICES  SHORTS 

McConkey  Artists  Corp.,  Hollywood,  moves 
from  Hollywood  Roosevelt  Hotel  to  1822  N. 
Wilcox  Ave.,  June  1,  having  purchased  two- 
story  building  now  being  remodeled. 

Harry  S.  Goodman  Productions,  N.  Y.,  an-l 
nounces  Colgate-Palmolive  Co.'s  purchase  of 
130  radio  programs  for  exclusive  use  in  Thai- 
land, and  option  of  Goodman  programs  for  use  L 
in  Iran. 

Brent  Gunts  Productions,  Baltimore,  announces  ■ 
20  stations  now  signed  for  syndicated  Shadow 
Stumpers,  video  feature  game  wherein  audience 
guesses  identity  of  silhouetted  objects. 

Broadcasting    •  Telecasting 


"I  LED  3  LIVES" 

HIGHEST  RATINGS! 
GREATEST  SALES! 

Of  Any  Show  Produced 
For  Locol  Sponsorship! 


i 


■ 


"MR.  DISTRICT  ATTORNEY' 

PREMIERED 
APRIL  1, 
ON  94  STATIONS! 

A  New  Record  in  the  Field! 


"FAVORITE  STORY" 

97.67.  RENEWALS 
FOR  SECOND  YEAR! 

Greatest  renewal  record 
in  syndication  history! 


'CISCO  KID' 


PRODOCED 
C0NTIN000SLY  FOR 
5  GREAT  YEARS! 

Unparalleled  performance  in 
ratings,  renewals  and  results 
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"BOSTON  BLACKIE" 

SELLING  SENSATION 
FOR  150  SPONSORS! 

TV's  unmatched 
Mystery-Adventure 
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LOOK  TO  ZIV-TV  FOR 


■ 


ZIV  has  been  producing  in  color  since 
TV's  infancy  . .  .  already  has  a  color  back- 
log of  5  YEARS  OF  TOP-RATED  CISCO 
KID  .  .  in  addition  to  current  produc- 
tion of  BOSTON  BLACKIE,  FAVORITE 
STORY  and  MR.  DISTRICT  ATTORNEY. 


ZIV-TV 
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Radio  Eyes 

BILL  REYMORE,  blind  sports  enthusi- 
ast, follows  play-by-play  of  the  Mead- 
ville,  Pa.,  high  school  basketball  team  by 
listening  to  local  station  WMGW  broad- 
cast the  games. 

Mr.  Reymore  has  been  one  of  the 
team's  most  ardent  fans  for  years,  but 
had  felt  there  would  be  no  reason  for 
him  to  attend  the  games.  His  interest 
in  the  basketball  team  aroused  attention, 
however.  Arrangements  were  made  for 
Mr.  Reymore  and  his  seeing-eye  dog  to  be 


seated  in  the  stands  with  a  portable  radio 
so  that  he  could  join  the  crowd  in  the 
excitement  of  the  games. 

In  the  past  season  he  missed  just  one 
game  and  traveled  with  the  team  when  it 
entered  state  play-off  competition.  At 
the  play-off,  he  monitored  the  games  with 
ear  phones  because  WMGW's  signal  did 
not  penetrate  the  area. 


WMTV  (TV)  Backs  Handicapped 

SPECIAL  45-minute  program  was  shown  over 
WMTV  (TV)  Madison,  Wis.,  in  a  "It's  Good 
Business  to  Hire  the  Handicapped"  promotion. 
Produced  in  cooperation  with  President  Eisen- 
hower's Committee  on  Employment  of  the 
Physically  Handicapped,  a  similar  committee 
of  Madison's  Mayor  George  Forster,  and  the 
VA,  successful  handicapped  persons  of  Madi- 
son were  filmed  for  appearance  on  the  program. 
In  addition,  a  documentary  film  made  by  the 
President's  committee  entitled  "America's  Un- 
tapped Asset,"  picturing  the  handicapped  at 
work,  was  shown. 

Red  Cross  Cites  WFMD 

SPECIAL  citation  was  presented  to  WFMD 
Frederick,  Md.,  by  the  American  Red  Cross 
for  its  production  of  the  first  Red  Cross  Train- 
ing School  of  the  Air,  conducted  for  Red  Cross 
campaign  workers  in  the  22  counties  served  by 
WFMD.  To  alleviate  the  problem  of  getting 
information  and  instructions  to  the  volunteer 
workers  scattered  throughout  the  Maryland 
rural  area,  WFMD  staged  two  half-hour  train- 
ing sessions  on  successive  Sundays.  Frederick 
County  exceeded  its  quota  one  week  after  the 
training  sessions  were  broadcast. 

WBKB  (TV)  Palsy  Telethon 

CEREBRAL  palsy  telethon  was  to  be  staged 
last  weekend  by  WBKB  (TV)  Chicago,  ABC 
o&o  outlet,  with  more  than  100  national  and 
local  celebrities  scheduled  to  appear  on  a  28- 
hour  program  on  behalf  of  charity,  with  $600,- 
000  set  as  the  goal. 

The  station's  fifth  annual  palsy  telethon  was 
to  climax  a  city-wide  campaign  that  started 
May  1.  Last  year  the  ABC  outlet  raised  $400,- 
000  on  the  show. 

'40th  Man'  Campaign 

DRIVE  against  "The  40th  Man"  has  been 
launched  by  KVOE  Santa  Ana,  Calif.  Automo- 
bile death  toll  for  this  year  stands  at  30  in 
Orange  County,  where  the  station  is  located. 
Spot  announcements  throughout  day  remind 
listeners  to  "tend  to  their  touring"  and  post- 
pone the  40th  traffic  death. 


WILS-AM-TV  Backs  Vaccine  Test 

WILS-TV  Lansing,  Mich.,  devoted  all  five  pro- 
grams of  Public  Invited  for  the  week  of  April 
12  to  offer  its  audience  informative  and  in- 
structional programs  in  connection  with  the 
polio  preventive  vaccine  field  trials  being  con- 
ducted by  the  Lansing-Ingham  Health  Depart- 
ment. In  addition,  the  station,  along  with 
WILS-AM,  used  spot  announcements,  news 
releases  and  other  operational  aids  to  pro- 
mote the  field  trials  involving  20,000  Ingham 
County  children. 

WWVA  Donates  Transmitter 

A  RADIO  transmitter  was  donated  to  the 
Wheeling-Ohio  County  Chapter  of  the  Amer- 
ican Red  Cross  by  WWVA  Wheeling,  W.  Va. 
The  transmitter,  formerly  used  as  a  mobile 
unit  for  WWVA,  will  serve  as  a  communica- 
tions link  for  Wheeling  in  times  of  disaster. 

WDRC  Aids  Kids  Camp 

WDRC-AM-FM  Hartford,  Conn.,  has  launched 
its  part  of  the  campaign  to  raise  funds  for  a 
children's  summer  camp.  The  annual  drive, 
sponsored  by  the  Hartford  Courant,  is  being 
conducted  by  the  Needle  Club,  an  organization 
of  political  and  business  leaders.  Last  year  the 
club  netted  $1,500. 

WTHI  Re-Sods  a  Gridiron 

THREE  and  a  half  hour  show  by  WTHI  Terre 
Haute,  Ind.,  to  raise  funds  for  re-sodding  a 
local  football  field  brought  in  more  than  $500. 
Sponsored  by  the  G-Man's  Club  of  Garfield 
High  School,  a  group  of  alumni  athletes,  "Oper- 
ation Re-Sod"  was  staged  to  promote  the  safety 
and  welfare  of  football  players  of  the  high 
school. 

WING  Disc  M.C.s  Aid  Blind 

WING  Dayton,  Ohio,  disc  jockeys  Bud  Bald- 
win, Betty  Ann  Horstman  and  Patricia  Smiley 
have  joined  a  nationwide  campaign  to  provide 
phonograph  records  for  the  blind.  Sponsored 
by  the  American  Record  for  the  Blind,  a  service 
of  the  Louis  Braille  Music  Institute,  records 
made  with  braille  labels  and  braille  program 
notes  on  the  jackets  are  available  to  the  blind 


for  one-half  retail  cost.  Money  collected  by 
WING  disc  jockeys  will  be  used  in  the  Dayton 
area. 

KOTV  (TV)  Finds  a  Name 

AMNESIA  victim  being  held  in  custody  in 
Tulsa,  Okla.,  was  identified  when  police  fur- 
nished KOTV  (TV)  there  with  a  description 
and  photograph  of  the  woman  for  a  newscast. 
Six  minutes  after  the  picture  was  telecast  a 
woman  in  the  adjoining  city  of  Sand  Springs 
phoned  the  Tulsa  police  department  and  identi- 
fied the  victim. 

KFIA  (TV)  Aids  Boys  Home 

RECENT  benefit  show  for  Father  Dunfey's 
Boys  Home  held  over  KFIA  (TV)  Anchorage. 
Alaska,  raised  over  $4,000  in  cash  donations 
and  groceries  in  less  than  four  hours  time. 

KNUZ-TV  Finds  Missing  Girl 

A  MISSING  high  school  girl  was  returned  to 
her  home  after  her  picture  was  shown  over  a 
newscast  on  KNUZ-TV  Houston.  A  viewer 
in  Beaumont,  35  miles  away,  recognized  the 
girl  and  notified  authorities. 

Chicago  Crusade  Cooperation 

SIX  Chicago  organizations  volunteered  time 
and  personnel  to  assist  in  the  Cancer  Crusade 


WGAR  Cleveland  not  only  cooperated  with  President  Eisenhower's  plea  for  all  to 
fly  the  Stars  and  Stripes  in  honor  of  Mother's  Day  and  saturated  the  air  with  spots  ask- 
ing listeners  to  do  the  same,  but  turned  over  the  operation  of  the  50  kw  CBS  affiliate 
to  mothers  and  wives  of  on-the-air  personalities  on  that  day  for  a  special  tribute  to 
northern  Ohio  mothers.  Shown  with  flag  are  General  Manager  Carl  George  (c),  Night 
News  Editor  and  Mrs.  Jack  Dooley  (I)  and  Sports  Director  and  Mrs.  Bill  McGolgan. 


Broadcasting   •  Telecasting 


May  24,  1954    •    Page  79 


IN  THE  PUBLIC  SERVICE 


FULL  COMPANY  of  Marines  was  recruited 
by  KYW  Philadelphia  in  a  one-month 
campaign,  bringing  this  citation  from 
Maj.  W.  C.  Doty.  Receiving  the  award 
on  behalf  of  KYW  is  Frank  Tooke,  gen- 
eral manager.  KYW  was  the  only  medi- 
um used  in  the  recruiting  drive. 

telethon  on  WBKB  (TV).  They  are  Amer- 
ican-United Cab  Assn.,  Eastern  Air  Lines, 
R.  L.  Polk  Co.,  General  Outdoor  Adv.  Co., 
National  Secretaries  Assn.  and  Carson  Pirie 
Scott  &  Co.  The  Crusade  was  telecast  through 


joint  cooperation  of  WBKB,  Malcolm-Howard 
Adv.  Agency,  Courtesy  Motors,  Leo  Salkin 
talent  agency  and  Illinois  Div.  of  the  American 
Cancer  Society,  from  ABC  Chicago's  civic 
studio.    Goal  for  the  campaign  was  $50,000. 

WIMA  Collects  Pennies 

ONE  MILLION,  forty  thousand  pennies  ($10,- 
400)  were  collected  by  WIMA  Lima,  Ohio,  for 
the  Infantile  Paralysis  Assn.  Listeners  of 
WIMA's  Easter's  Parade,  emceed  by  Easter 
Straker,  were  the  contributors,  with  church, 
farm,  civic  and  labor  groups  all  responding 
to  the  appeal. 

WHFB  Backs  Team 

WHFB  St.  loseph  and  Benton  Harbor,  Mich., 
staged  a  successful  benefit  broadcast  to  raise 
funds  to  send  the  Benton  Harbor  lunior  Col- 
lege team  to  a  Kansas  basketball  tournament. 
WHFB  sold  broadcast  of  the  school's  last 
scheduled  game  for  over  $1,000,  gave  the 
money  to  the  team. 

Bedside  Performance 

WHEN  the  male  lead  in  a  local  high  school 
operetta  suffered  a  ruptured  lung  before  the 
performance,  the  victim's  classmates  appealed 
to  KCSI  Pueblo,  Colo.,  to  pipe  the  performance 
into  the  ailing  youth's  hospital  room  on  the 
day  the  operetta  was  scheduled.  Dale  Redling- 
shafer  of  the  station's  engineering  department 
used  three  microphones  and  KCSI's  regular 
remote  equipment  to  secure  a  pickup,  the  local 
telephone  company  furnished  a  broadcast  line 
from  the  stage  to  the  hospital  room  and  Mr. 
Redlingshafer  hooked  a  speaker  and  amplifier 


The  B(right)  Side 

SOME  1,600  Detroit  business  executives 
have  been  mailed  copies  of  a  letter  from 
J.  E.  Campeau,  president  of  CKLW 
Windsor,  Ont.  (Detroit),  in  which  he 
urges  that  "a  more  balanced  picture"  be 
presented  on  Detroit  business  conditions. 
Mr.  Campeau  said  radio,  television  and 
newspapers  have  carried  stories  indicat- 
ing a  downward  trend  in  Detroit  eco- 
nomic conditions  when  actually  "the 
Motor  City  is  enjoying  an  extremely 
healthful  business  life."  Mr.  Campeau 
described  his  project  as  "The  B(right) 
Side  of  the  News,"  and  invited  other 
radio  stations  to  further  the  idea. 


onto  the  line  in  the  patient's  room.  The  de- 
lighted youth  heard  the  whole  performance  on 
the  "closed  circuit"  broadcast,  plus  three  cheers 
to  their  classmate  from  members  of  the  cast. 

Radio  Marathon  in  Guam 

RADIO  MARATHON  for  charity  was  intro- 
duced into  south  and  central  Pacific  islands 
under  U.  S.  trusteeship,  with  an  84-hour  drive 
on  KUAM  Agana,  Guam,  raising  over  $12,000 
for  Helping  Hands  of  Guam,  non-sectarian  wel- 
fare group.  Richard  Stanton,  station  chief 
engineer  and  announcer,  was  at  microphone  72 
hours  during  drive. 

Station,  owned  and  operated  by  Harry  Engel, 
is  first  and  only  commercial  broadcasting  ven- 
ture in  this  region,  serving  Guam,  Caroline, 
Marianas  and  Marshall  island  groups. 
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national   advertising  representatives 


NEW  YORK 


CHICAGO 


ST.  LOUIS 


DETROIT 


MEMPHIS 


DALLAS  ATLANTA  CHARLOTTE 

SAN  FRANCISCO  LOS  ANGELES 


53  "£ed  6ot  item 


19  February  1951,  Movie  Stars  Parade  Magazine 
acclaims  Robin  Seymour  youngest  of  winning 
disc  jockeys. 

Billboard,  bible  of  show  biz  places 
Seymour  in  nations  top  10  platter 
spinners. 


77%  of  the  buying  power  of  Michigan, 
almost  6  billion  dollars  yearly,  lies 
within  reach  of  the  "Golden  Triangle" 
formed  by  Detroit,  Jackson  and  Flint. 
Cut  yourself  a  big  slice  of  this  market. 
It's  ready  to  serve!  Come  and  get  it! 
Look  at  these  figures— radios  in  nearly 
100%  of  the  homes— over  85%  of  the 
automobiles.  A  package  buy  of  these 
three  strategically  located  Michigan 
stations  offer  you  maximum  coverage 
at  minimum  cost. 


WKMH 


DEARBORN 

5000  WATTS 
1000  WATTS  -  NIGHTS 


Hit  Parader,  national  song  sheet  rates 
Robin  the  Bobbin  man  3rd  in  the  entire 
nationl 


Here's  your  opportunity  to  drop  a  real  bomb  on 
the  Detroit  Market!  Bobbin  with  Robin  is  nation- 
ally acclaimed  the  number  3  disc  jock  show  .  .  . 
your  sales  message  on  this  top  program  reaches 
the  tremendous  Detroit-Wayne  County  billion 
dollar  market— and  it's  a  fact,  "Almost  everyone 
in  Detroit  listens  to  WKMH." 


Michigan's 
Golden  Titian 


PRESENTED  BY 
HEADLEY  REED 


WKHM 

JACKSON 
lOOO  WATTS 


WKMF 

FLINT 
1000  WATTS 


FOUR  BIG  PLUSSES-TO 


LL  AMERICA  TO  YOUR  SALES 


+ 


+ 


+ 
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No  other  network  can  match  any 
one  of  these  tools— yet  Mister  PLUS 
operates  all  four  of  them  for 
clients  of  the  MUTUAL  Network. 

STATION-PLUS 

A  network  of  570  radio  stations, 
far  and  away  the  largest  of  all 
—to  bring  your  sales  voice  closest 
to  the  most  people  in  the 
most  markets  in  all  the  48  states. 

MARKET-PLUS 

A  total  of  328  markets  where  no  other 
network  has  a  station,  where 
other  media  penetrate  but  sparsely— 
and  where  Mutual  is  a  home-town 
neighbor  to  8,000,000  radio  families. 

SPONSOR-PLUS 

A  steady  rise  in  client  endorsement- 
more  and  more  stations  per 
hookup  (up  34%,'54  vs.  '51),  more 
and  more  dollars  in  program- 
time  billings  (up  10%,  '53  vs.  '52). 

VALUE-PLUS 

A  steady  decline  in  cost-per-thousand 
(lowest  of  all  networks  in  average 
evening  commercial)— with 
actual  delivery  of  more  radio  homes 
than  Top-Ten  programs  reach. 


MUTUAL 

the  network  for 
radio  ....  PLUS 


NEW  YORK  LO  4-8000 

CHICAGO  WH  4-5060 

LOS  ANGELES  HO  2-2133 
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NEW  MEMBERS  ON  THE  NARTB  BOARD 


MARTIN  B.  CAMPBELL 
Large  Stations 

THE  SCENERY  will  be  familiar  to  Martin  B. 
Campbell  when  he  re-enters  board  service  as 
director-at-large  for  large  stations.  Long  active 
in  association  affairs,  he  has  been  a  leading 
industry  figure  for  nearly  a  quarter-century.  He 
joined  WFAA  Dallas  as  commercial  manager 
in  1932  and  now  is  radio  and  television  super- 
visor of  the  Dallas  Morning  News  (WFAA- 
AM-TV). 

After  newspaper  work  in  Asheville,  N.  C, 
Louisville  and  Chicago  he  became  radio  editor 
and  rewrite  man  on  the  Louisville  Times.  The 
next  step  was  to  the  Courier-Journal  and  Times 
station,  WHAS,  as  assistant  manager.  In  the 
last  score  of  years  he  has  been  a  member  of 
many  committees  that  have  shaped  radio-tv 
destiny.  One  of  his  early  journalistic  triumphs 
was  coverage  for  AP  of  the  famed  Floyd  Collins 
entrapment  in  a  Kentucky  cave.  He  succeeds 
Paul  W.  Morency,  WTIC  Hartford,  on  the 
board. 


MR.  CAMPBELL  MR.  CASPER 


CY  CASPER 
District  12 

IT  WILL  come  as  a  surprise  to  most  broad- 
casters to  know  that  Cy  Casper,  new  District  12 
(Kan.,  Okla.)  director,  was  once  known  more 
formally  as  Charles  A.  He  is  general  manager 
of  WBBZ  Ponca  City,  Okla.  The  familiar  "Cy" 
was  acquired  in  his  athletic  youth,  which  was 
marked  by  a  world's  high  school  record  in  a 
track  meet.  He  was  All-America  in  1933  at 
Texas  Christian  U.  and  holds  the  record  for 
the  longest  kick-off  return  in  history — 105  yards 
in  the  Texas  Christian-Texas  game  that  year. 

Mr.  Casper  entered  radio  at  KTSA  San 
Antonio  while  in  high  school,  as  a  sports  an- 
nouncer. He  moved  to  KMOX  St.  Louis  in 
1937,  served  in  the  armored  command  in  the 
war,  and  returned  to  KMOX  after  military  serv- 
ice. He  transferred  to  WKY  and  KTOK  Okla- 
homa City  to  handle  sports  and  in  1950  moved 
to  the  management  side  at  WBBZ.  In  1953  he 
was  elected  president  of  Oklahoma  Broadcasters 
Assn. 

H  QUENTON  COX 
Fm  Director 

THERE'S  no  period  after  the  H  and  the  Quen- 
ton  has  long  since  been  used  only  for  formal 
purposes  by  "Q"  Cox,  fm  director-at-large 
on  the  NARTB  board  succeeding  Michael  R. 
Hanna,  WHCU-FM  Ithaca,  N.  Y.  Mr.  Cox 
recently  resigned  as  manager  of  KGW-AM-FM 
Portland,  Ore.,  after  18  years  at  the  station 
[B*T,  May  17].  A  native  Nebraskan,  he  has 
spent  most  of  his  life  in  Oregon. 

He  was  classified  ad  salesman  on  the  Port- 
land Oregonian;  worked  in  the  Sherman  Clay  & 
Co.  piano  department,  and  became  assistant 
advertising  manager  of  the  large  Meier  &  Frank 
department  store  in  Portland  before  entering 
radio  in  1936  as  traffic,  merchandising  and  pro- 
motion manager  of  KGW.  He  became  assistant 

Page  84    •    May  24,  1954 


manager  and  public  relations  director  of  KGW 
in  1941  and  manager  in  1946.  He  was  elected 
NARTB  District  17  director  in  1950  and  has 
been  active  on  many  NARTB  committees.  Dur- 
ing World  War  II  he  was  special  consultant  to 
the  Treasury's  bond-selling  campaigns. 


MR.  COX  MR.  GOULD 


LESTER  L  GOULD 
Small  Stations 

SMALL  STATIONS  will  have  an  aggressive 
voice  on  the  NARTB  board  in  Lester  L. 
Gould,  president  and  general  manager  of  WJNC 
Jacksonville,  N.  C.  He  has  lived  the  typical 
life  of  a  small  station  operator  since  joining 
WJNC  in  1945  and  knows  its  problems.  Born 
into  a  Chicago  show-business  family,  he  was 
a  singer  for  years  but  later  turned  to  law.  He 
graduated  from  John  Marshall  Law  School  in 
1938  and  practiced  law  in  Illinois  until  1944. 

Industry  activities  include  presidency  of  the 
Tobacco  Network.  He  is  a  past  president  of  the 
local  Lions  and  Chamber  of  Commerce  and 
is  active  in  civic  movements  and  the  Shrine.  He 
is  secretary-treasurer  of  WLSE  Wallace,  N.  C, 
and  a  member  of  Radio  &  Television  Executives 
Society. 

J.  FRANK  JARMAN  JR. 
Medium  Stations 

IF  FRANK  JARMAN  is  on  the  premises,  his 
presence  will  soon  be  generally  known  for  two 
reasons — first,  his  hearty  laugh,  and  second  his 
knack  of  being  in  the  center  of  activity.  As 
general  manager  of  WDNC  Durham,  N.  C, 
he  was  elected  director-at-large  for  medium 
stations. 

Around  Durham  he's  often  known  as  Santa 
Claus  because  of  a  long  record  of  holiday  ra- 
dio performances.  A  native  North  Carolinian, 
he  is  a  graduate  achitectural  engineer.  After 
college  (N.  C.  State)  he  switched  to  commer- 
cial art  and  cartooning  in  New  York  and  Wash- 
ington. In  1933  he  became  program  director  of 
WRAM  Wilmington,  which  was  moved  to 
Durham  in  1934  as  WDNC.  He  succeeds  A.  D. 
Willard  Jr.  as  director-at-large  for  medium 
stations. 


MR.  McCONNELL  MR.  JARMAN 

ROBERT  B.  McCONNELL 
District  8 

WITHIN  the  memory  of  NARTB  executives, 


Robert  B.  McConnell,  new  District  8  (Ind.; 
Mich.)  director,  and  his  father,  C.  Bruce  Mc-i 
Connell,  comprise  the  first  father-son  combina 
tion  in  the  history  of  the  association's  boardi 
of  directors.  The  younger  McConnell  is  vicej 
president  and  general  manager  of  Universal! 
Broadcasting  Co.,  which  owns  and  operates 
four    Indiana    stations — WISH  Indianapolis* 
WHBU  Anderson,  WHOT  South  Bend  and, 
WANE  Fort  Wayne.  He  succeeds  Stanley  R 
Pratt,  WSOO  Sault  Ste.  Marie,  Mich.,  whcj 
has  combined  two  years  of  board  service  witl 
an  equal  period  of  intense  work  on  behalf  o; 
the  Republican  party. 

Mr.  McConnell  enters  the  board  with  U] 
years  of  radio  background.  He  entered  the  in 
dustry  at  the  time  WISH  was  being  establishec 
in  1940.  His  experience  includes  sales,  traffic 
continuity,   engineering  and  programming. 

JAMES  H.  MOORE 
District  4 

BRINGING  28  years  of  radio  experience  tc 
the  NARTB  board,  James  H.  Moore  wa: 
elected  to  succeed  Harold  Essex,  WSJS  Winston 
Salem,  N.  C,  as  District  4  (N.  C,  S.  C,  Va. 
D.  C.)  director.  Mr.  Moore  is  executive  vie* 
president  of  the  Shenandoah  Life  stations— 
WSLS-AM-FM-TV  Roanoke,  Va.  He  enterec 
radio  in  1926  as  a  singer  on  Washington,  D.  C. 
stations,  moving  to  the  CBS  Dixie  Network  a 
Charlotte,  N.  C,  in  1930,  at  the  same  tin* 
becoming  interested  in  the  business  side  o 
radio. 

After  Texas  radio  and  personal  appearano 
engagements  he  joined  WLVA  Lynchburg,  Va. 
in  1932  as  a  staff  announcer.  Within  a  yea 
he  was  assistant  manager.  He  helped  buile 
WSLS  in  1940.  He  has  been  a  key  officer  oi 
most  Roanoke  civic  units,  is  a  Baptist  and  ha 
held  many  radio  industry  posts,  includinj 
presidency  of  the  Virginia  Assn.  of  Broad 
casters  and  director  of  Broadcast  Advertisinj 
Bureau.  During  the  war  he  was  an  OWI  radic 
consultant  in  a  three-state  area.  Last  year  hi 
was  a  speaker  at  several  tv  clinics  held  durinj 
the  NARTB  district  meetings. 


MR.  WAGSTAFF  MR.  MOORE 


WALTER  E.  WAGSTAFF 
District  14 

AS  NEW  District  14  (Mountain  States)  reprei 
sentative  on  the  NARTB  board,  Walter  E.  WagI 
staff  succeeds  William  C.  Grove,  KFBC  Chey|| 
enne,  Wyo.  Mr.  Wagstaff  is  vice  president  anJ 
minority  owner  of  KIDO  Boise,  Idaho.  Hd 
entered  radio  in  1931,  when  he  designed  arj 
accounting  system  for  KDYL  Salt  Lake  Cityfj 
He  became  commercial  manager  of  the  station] 
remaining  until  1944  when  he  went  to  KIDCJ 
as  general  manager.  He  has  served  as  presijj 
dent  of  the  Salt  Lake  City  Ad  Club  as  well  af 
district  vice  president  of  the  Advertising  Assn 
of  the  West. 

Mr.  Wagstaff's  radio  activities  include  menvi 
bership  on  the  NARTB  Sales  Managers,  Public 
Relations  and  Radio  committees.  Most  recent 
ly  he  has  served  on  the  Standards  of  PracticJ 
Committee  and  the  NBC  Stations  Planning  & 
Advisory  Committee. 
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"6  o'clock  report"  is  tv's  "magazine  for  men"  in 
san  antonio.  but  popular  personalities  and  topics 
assure  a  substantial  family  bonus,  randall  clay, 
former  texas  and  new  york  giants'  star  half-back, 
handles  sports,  top-ranking  newscaster 
henry  guerra  reports  business  news,  expert 
weatherman  phil  hemphill  gives  weather  reports, 
participations  are  available  in  any  segment,  6  to 
6:15  p.m.,  monday  through  friday  on 
woai-tv,  nbc  affiliate,  call  petry. 


\ 


\ 


\ 


TB 


\ 


\ 


The  American  Society  of  Composers, 

Authors  and  Publishers  (ASCAP)  and  the 

members  of  the  National  Association  of 

Radio  and  Television  Broadcasters  share 

many  interests,  but  of  utmost  importance 

is  their  mutual  interest  in  American  music. 

The  more  than  3,500  talented  men  and 

women  of  ASCAP  are  active  in  the  writing 

and  publication  of  this  music— while  you 

members  of  the  NARTB  strive  to  give  the  / 

finest  musical  entertainment  to  your  vast/ 

listening  public. 

Music  is  the  one  ingredient  in  the  field 

of  entertainment  which  has  survived  all 

■  /  ./ 

technological  changes — not  only  survived, 

but  increased  and  expanded. 

Your  ASCAP  license  enables  you  to' 
entertain  the  tremendous  radio  and  tele- 
vision audience  with  the  great  melodies  of 
today,  the  revivals  of  yesterday,  and  the 
perennial  standards  that  never  fade. 

The  wise  broadcaster  knows  that  music 
is  the  proven  and  most  effective  means  of 
increasing  his  audience.  And  the  best  in 
music  is  ASCAP. 


/ 


AMERICAN  SOCIETY  OF  COMPOSERS/  AUTHORS  AND  PUBLISHERS 


575  MADISON   AVENUE,   NEW   YORK   22,    N.  Y 
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•  Can  uhf  engineering  compete  with  vhf?    Page  88. 

•  What  some  of  its  biggest  clients  think  of  radio. 
Page  100. 

•  Why  Arthur  Godfrey  is  a  super-salesman  on  the 
the  air.    Page  104. 

•  Little  League  baseball:  a  hit  on  radio.    Page  106. 

•  How  local  live  programming  has  paid  off  for 
WNBQ.    Page  108. 


Tv  Helps  the  Handicapped 

COMEBACK— a  biweekly  television  public  service  program  which 
shows  what  physically  handicapped  persons  are  doing  to  make 
themselves  useful  and  productive  members  of  the  community — 
regularly  holds  the  attention  of  100,000  persons  in  the  WM AR- 
TY Baltimore  audience. 

Now  in  its  third  year,  the  sustaining  live  studio  show  is  spon- 
sored by  the  Maryland  State  Department  of  Education  and  its 
related  Bureau  of  Vocational  Rehabilitation.  It  tells  how  the 
crippled,  infirm  and  handicapped  have  come  to  occupy  vital  places 
in  society. 

The  idea  was  born  of  a  conversation  between  E.  K.  Jett,  WMAR- 
TV  vice  president,  and  Vice  Admiral  Ross  T.  Mclntyre,  former 
White  House  physician  to  the  late  President  Franklin  D.  Roosevelt, 
la  polio  victim.  Both  men  agreed  on  the  need  for  telling  the  public 
how  the  handicapped  have  made  themselves  assets  to  their  com- 
munities. 

j  Mr.  Jett  went  to  R.  C.  Thompson,  state  rehabilitation  director, 
who  not  only  received  the  program  idea  with  enthusiasm,  but  also 
agreed  to  be  its  moderator.  Mr.  Thompson  confesses  early  anxiety 
about  public  reaction  to  seeing  "crippled"  persons  on  the  screen 
and  hearing  stories  of  human  suffering. 

He  also  worried  about  children  in  the  tv  audience  and  the 
(knowledge  that  a  successful  program  must  combine  elements  of 
interest,  entertainment  and  education:  "We  were  faced  with  the 
difficulty  of  being  objective,  of  keeping  maudlin  sympathy  out,  of 
using  lay  language  instead  of  technical  terms,  of  avoiding  the  spec- 
tacular and  the  professional  and  of  resisting  the  temptation  to 
sell'  the  services  of  a  public  agency." 

Robert  Jones,  WMAR-TV  producer  assigned  to  develop  Come- 
back, worked  out  these  objectives  with  Mr.  Thompson:  (1)  to 
recognize  "a  courageous  and  essential  segment  of  our  population 
— the  physically  handicapped  who  have  become  adjusted  in  useful 
employment;  (2)  to  inspire  and  encourage  other  handicapped  per- 
sons who  have  not  as  yet  been  able  to  'come  back,'  and  (3)  to 
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educate  the  public,  particularly  employers,  on  the  human  and 
economic  values  of  hiring  the  handicapped." 

On  the  usual  telecast,  Mr.  Thompson  interviews  a  disabled  per- 
son who  has  "made  good."  Before  introducing  the  Comeback  guest, 
the  moderator  presents  background  material  on  him,  using  pictures 
of  various  stages  in  his  life.  WMAR-TV-produced  movies,  part  of 
every  program,  show  the  guest's  occupation,  with  the  guest  almost 
always  demonstrating  certain  phases  of  his  job:  An  occupational 
therapist  weaves  a  rug,  a  minister  gives  a  brief  sermon,  an  algebra 
teacher  works  out  problems  and  conducts  a  "class." 

Virtually  every  type  of  physical  disability  has  been  represented 
on  Comeback  and  more  than  80  job  categories  or  skills  displayed. 
Disabled  persons  have  been  found  satisfactorily  employed  in  all 
the  standard  job  classifications. 

Sometimes  a  guest's  employer  appears  to  testify  on  his  employe's 
efficiency.  Comeback  cooperates  with  all  agencies,  public  and  pri- 
vate, who  work  with  the  handicapped,  by  correlating  program  ma- 
terial with  special  "weeks"  or  events.  For  example,  one  telecast 
had  as  guest  a  former  tuberculosis  patient,  now  an  outstanding 
psychiatrist,  with  the  program  built  around  sale  of  Christmas  Seals. 
Similarly  the  March  of  Dimes,  Hearing  Week,  Heart  Week,  Easter 
Seals  sales  and  Employ  the  Physically  Handicapped  Week,  all  have- 
been  observed  with  appropriate  programs. 

Mr.  Thompson  is  proud  of  the  program's  results.  The  first  rat- 
ing showed  an  audience  of  10,000;  the  second,  40,000;  the  third,. 
70,000,  and  the  latest,  100,000. 

Letters  indicate  that  since  the  program  began  in  February  1952: 
it  has  advanced  the  cause  of  the  disabled  more  than  "all  other- 
efforts  of  public  agencies  over  the  past  20  years,"  says  Mr.  Thomp- 
son. He  adds: 

''Comeback  has  proved  that  the  story  of  crippled  people  can 
be  told  with  dignity,  with  reverence,  with  effectiveness;  it  has  shown 
$iat  television  viewers  want  programs  which  combine  public  in- 
formation, education  and  human  interest  with  stories  of  genuine,, 
courageous  people. 

"It  has  proved,  above  all  else,  that  sincerity  and  simplicity  can 
more  than  compensate  for  the  lack  of  expensive  and  elaborate  dis- 
play and  professional  talent." 
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CAN  UHF  ENGINEERIN 
COMPETE  WITH  VHF? 


A  SYMPOSIUM  OF  EXPERTS  TACKLES  A  TICKLISH  QUESTIOI 


THE  facts  of  technical  life  are  immutable, 
and  the  future  of  ultra  high  frequency  tele- 
vision is  pretty  well  governed  by  its  techni- 
cal qualities. 

These  are  not  all  bad.  However,  com- 
pared to  vhf,  the  so-called  higher  frequencies 
are  never  going  to  be  the  equivalent  of  the 
low-band  television  frequencies. 

For  the  job  at  hand — to  make  possible 
more  stations  so  that  tv  may  be  a  "truly 
nationwide,  competitive  system" — uhf  will 
be  more  than  adequate. 

That  pretty  well  sums  up  the  opinions  of 
more  than  a  dozen  of  the  country's  leading 
consulting  engineers  who  have  furnished 
B*T  with  their  ideas  on  the  much-contro- 
verted 470-890  mc  band. 

Since  the  consulting  engineer  plays  such  a 
vital  part  in  the  establishment  of  a  tv  sta- 
tion, from  its  inception  to  its  actual  con- 
struction, the  views  that  are  reprinted  ver- 
batim below  are  important  to  a  true  under- 
standing of  the  current  uhf  ferment. 

Implicit  in  all  the  replies  to  B*T  are  sev- 
eral significant  these.   These  are: 

•  That  uhf  television's  problems  are  due 
more  to  economic  than  technical  factors.  No 
matter  how  inferior  uhf  may  be,  its  uncertain 
status  could  be  overcome  almost  overnight 
if  it  had  more  viewers.  Viewers  mean  circu- 
lation, and  advertisers  buy  circulation.  Cir- 
culation is  the  result  of  programs,  not  tech- 
nical virtuosity. 

•  Power  will  help  a  lot  in  extending  uhf's 
coverage  and  stabilizing  receiver  reception. 
But,  there  still  will  be  shadow  areas  in 
mountainous  terrain.  On  the  other  hand,  the 
higher  power  required  to  make  uhf  more 
competive  with  vhf  means  greater  initial  in- 
vestment for  equipment  and  higher  operating 
costs. 

•  Unfortunately,  uhf  receivers  start  with 
a  couple  of  strikes  against  them.  They  are 
inherently  more  noisy  than  vhf  receivers, 
and  up  to  the  present  time,  there  has  been 
no  method  evolved  to  compensate  for  this 
disadvantage  at  a  cost  which  permits  com- 
petitive prices.  Manufacturers  are  at  work 
on  this  problem,  and  all  indications  are  that 
some  day  in  the  not  too  distant  future  the  all- 
wave  receiver  will  be  priced  at,  or  near,  the 
present  vhf  receiver. 

•  The  present  plight  of  uhf  cannot  be 
overcome  by  adding  more  vhf  channels  from 
other  portions  of  the  spectrum.  The  num- 


ber of  additional  channels  would  be  so 
minute,  compared  with  the  requirement  for 
a  nation-wide  allocation,  that  they  would  not 
be  of  much  help.  Only  in  the  uhf  band  is 
there  sufficient  spectrum  space  to  permit  a 
country-wide,  competitive  system  of  tv. 

Running  throughout  the  comments  of  the 
consulting  engineers  is  the  view  that  too 
many  uhf  stations  went  into  a  market  and 
on  the  air  too  hurriedly.  Improper  antenna 
sites,  inadequate  power,  and  over-promotion 
are  mentioned  by  some  as  a  cause  for  the 
present  difficulties  of  many  uhf  broadcasters. 

Historically,  the  analogy  between  uhf's 
present  troubles  and  those  of  broadcasters 
who  won  stations  on  1600  kc,  when  the 
am  band  was  broadened,  is  mentioned  by 
several  of  the  engineers.  And  others  remind 
that  in  the  early  days  of  tv,  the  apparent 
poor  qualities  of  channels  7-13  gave  rise  to 
many  a  scare  crisis  which  disappeared  as 
soon  as  the  technicians  found  out  what  was 
wrong  and  how  to  remedy  it. 

There  is  nothing  wrong  with  uhf  television 
that  good  programming  won't  overcome. 
People  will  go  to  some  lengths  to  be  able 
to  receive  top-notch  broadcasts.  Or,  to 
paraphrase  a  famous  adage:  Give  the  people 
the  programs;  they'll  buy  the  sets.  That 
might  sum  up  the  expressions  of  the  con- 
sulting engineers.  The  comments  follow: 

GEORGE  P.  ADAIR,  George  P.  Adair  En- 
gineering Co.,  Washington,  D.  C: 

Uhf  is  a  practical  television  service  now, 
when  properly  engineered  and  used. 

It  is  my  belief  under  certain  conditions 
uhf  may  provide  even  a  better  service  than 
vhf,  however,  generally,  vhf  signals  will 
propagate  farther 
than  uhf.  This  very 
factor  may  prove 
to  be  in  favor  of 
uhf  when  more  sta- 
tions are  in  opera- 
tion and  with  high 
power  particularly 
during  certain  con- 
ditions of  the  at- 
mosphere  and 
ionosphere  when 
interference  may 
materially  reduce 
the  service  of  vhf  stations.    The  use  of 
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higher  power  and  improved  receivers  w 
certainly  greatly  reduce  the  gap  betwe< 
vhf  and  uhf. 

In  this  connection,  it  will  be  recalled  th 
it  has  not  been  long  since  channels  7-J 
were  considered  worthless.  It  has  also  n 
been  long  since  channel  6  was  considert 
far  inferior  to  channel  1  or  2  and  it  is  ni 
hard  to  remember  the  furor  when  fm  w; 
moved  from  40-50  mc  to  88-108  mc. 

Year  in  and  year  out  operation  and  oper 
tion  with  many  high  power  stations  on 
channel  are  vastly  different  from  limited  p 
riods  of  operation  with  only  a  few  station 
The  whole  history  of  radio  has  been  £ 
apprehension  of  using  higher  frequence 
and  each  time  when  crowding  of  the  low< 
frequencies  forced  us  to  use  the  higher,  v 
found  definite  advantages.  It  is  a  matter  < 
learning  to  use  the  tool. 

Overlap  Areas  Would  Still  Exist 

It  is  too  late  to  do  anything  material  abo 
intermixture.  Even  if  something  could  1 
done  there  would  still  be  the  overlap  are: 
where  receivers  capable  of  receiving  bo 
would  be  required.  Even  the  idea  of  movii 
all  television  to  the  uhf  is  not  as  unmix* 
a  blessing  as  some  believe.  Before  all 
can  be  moved  to  uhf  there  will  have  to  1 
vast  improvement  in  receivers  not  only 
sensitivity  and  noise,  but  in  rejection  of  uf 
desired  signals  from  other  channels.  An 
the  use  of  the  uhf  band  is  materially  r 
stricted  by  the  mileage  separations  require 
for  receiver  radiations,  image  response  ai 
other  undesirable  characteristics.  Ever 
ually,  it  is  very  probable  that  all  tv  will  1 
in  the  uhf  band,  but  this  could  have  be< 
materially  speeded  by  allocations  whi( 
would  have  put  uhf  in  the  major  cities,  ar 
low  power  vhf  in  the  lesser  cities — allowir 
high  vhf  power  only  where  wide  separatk 
and  greater  coverage  is  required.  There  mi 
come  a  time  when  vhf  stations  will  be  d 
manding  uhf  channels. 

The  suggestion  that  additional  vhf  chai 
nels  might  be  secured  from  fm's  88-108  rr 
band  would  not  greatly  help  in  the  overa 
picture.  Our  efforts  should  be  devoted  i 
improving  uhf  equipment  and  learning  i 
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e  the  band  rather  than  to  sacrifice  other 
services  for   a  minor   alleviation  of  the 
oblem. 

The  major  aversion  at  this  time  to  uhf 
not  technical,  it  is  psychological  and  eco- 
nomic with  the  matter  of  programming  the 
y.  If  programs  are  transmitted  that  people 
;'ant,  they  will  pay  the  price.  A  non-net- 
/ork  vhf  station  competing  with  network 
n  ations  either  vhf  or  uhf  is  not  too  much 
tter  off  than  the  uhf  station  except  in  the 
atter  of  receiver  distribution — receiver  dis- 
bution  and  development  of  better  receivers 
i'ill  be  accomplished  by  better  programming. 


JLES  COHEN,  Vandivere,  Cohen  &  Wearn, 
Washington,  D.  C: 

)^  On  the  basis  of  the  experience  of  uhf 
Revision  stations  with  which  we  are  asso- 
ciated, uhf  is  certainly  a  practical  television 
;rvice  now.  Once  the  problem  of  uhf  set 
onversion  or  distribution  is  solved,  the 
:  lajority  of  viewers  are  not  aware  of  a  dis- 
nction  between  the  vhf  and  uhf  bands;  and, 
•  s  far  as  they  are  concerned,  a  choice  of 
j.  Revision  programs  is  available  and  the  de- 
■  rability  of  those  television  programs  de- 
ep.- ;rmines  the  size  of  each  station's  audience, 
nji  Until  we  actually  have  experience  in  the 
s  -j  peration  of  high-power  uhf  stations,  we 
hall  not  be  able  to  determine  with  certainty 
le  relative  coverage  of  uhf  and  vhf;  but  on 
le  basis  of  presently  available  information 
e  may  be  able  to  predict  that  uhf  coverage 
ill  be  somewhat  less  than  that  possible  with 
°!phf,  but  it  will  certainly  be  adequate  to 
over  all  homes  having  a  community  of  in- 
vest with  the  station's  primary  city.  Within 
ne  station's  coverage  area,  the  lesser  sus- 
eptibility  of  uhf  to  tropospheric  interfer- 
tnce  and  man-made  noise  may  provide  a 
mited  advantage  with  respect  to  clarity  of 
jignal,  but  no  significant  difference  in  this 
aspect  is  likely  to  occur.   At  the  present 
me,  uhf  receivers  appear  to  be  less  sensi- 
j  fve  at  the  upper  end  of  the  spectrum,  but 
bis  deficiency  will  probably  be  eliminated 
gj  airough  improvements  incorporated  by  man- 
it  3  facturers  as  more  experience  in  the  produc- 
7   on  of  uhf  receivers  is  obtained. 


Shortage  Could  Result 

The  elimination  of  intermixed  facilities 
'ould  most  likely  produce  a  shortage  of 
Revision  facilities  in  some  areas.  By  what- 
ver  means  are  available,  manufacturers 
hould  be  urged  to  concentrate  on  all-chan- 
,  el  television  sets,  so  that  the  entire  tele- 
ision  spectrum  would  be  available  to  all 
.iewers.  An  attempt  to  reallocate  the  88-108 
|ftc  band  to  vhf  television  would  probably 
itroduce  more  problems  than  it  would 
Dive.  Three  additional  vhf  channels  would 
bviously  not  allow  the  elimination  of  the 
,hf  bands  for  television,  and  other  radio 
"rvices  are  already  greedily  eyeing  this 
,ame  band. 

I  believe  that,  within  the  framework  of 
ne  present  allocation  structure,  we  can  pro- 
ide  a  satisfactory  nationwide  television 
'jrvice.  From  a  technical  standpoint,  uhf 
.  working — and  the  weak  spots,  such  as  low 
,-ower  and  need  for  improved  receiver  sensi- 
Jvity,  will  be  eliminated  in  a  reasonable 
me. 


T.  A.  M.  CRAVEN,  Craven,  Lohnes  &  Culver, 
Washington,  D.  C: 

Uhf  is  television  just  as  is  vhf.  In  some 
parts  of  the  country  uhf  is  the  only  televi- 
sion. 

Uhf  can  be  made  to  operate  on  a  practical 
technical  basis  in 
most  markets  with 
transmitting  equip- 
ment now  available 
provided  the  pres- 
ent best  designed 
receiving  equip- 
ment is  installed 
properly  in  the 
homes.  Uhf  can  be 
equivalent  to  vhf 
in  coverage  and 
clarity  of  signal  in 
all  markets  when 
full  power  trans- 
mitters and  improved  receivers  and  receiv- 
ing antennas  are  available.  This  could  be 
within  two  years.  The  use  of  "booster" 
transmitters  will  be  required  to  achieve  this 
result  in  some  instances,  particularly  in 
mountainous  terrain. 

By  and  large  we  are  encouraged  with  the 
results  achieved  in  uhf  to  date.  Those  uhf 
operations  which  appear  to  be  promising 
are  ones  in  which  the  market  potential  was 
logically  evaluated  and  in  which  extreme 
care  was  taken  to  locate  the  transmitter 
properly.  The  program  service  is  of  good 
quality  and  the  effective  radiated  power  is 
adequate  for  reception  in  most  of  the  sta- 
tions' market  area.  In  these  instances  opera- 
tion did  not  commence  until  the  transmitting 
equipment    had    been   adjusted  correctly. 
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Promotion  was  not  over-done.  The  public 
was  educated  to  the  fact  that  uhf  is  tele- 
vision just  as  much  as  is  vhf  but  that  it  is 
necessary  to  purchase  and  properly  install 
good  uhf  receiving  sets  or  converters  in 
order  to  enjoy  the  new  programs.  In  these 
instances  of  promising  successful  operation 
the  station  management  cooperated  with  set 
distributors,  retailers  and  service  organiza- 
tions throughout  the  market.  These  organi- 
zations were  acquainted  with  the  special  in- 
stallation precautions  required  for  uhf.  Prior 
to  commencing  program  operations  test 
patterns  were  transmitted  so  that  servicemen 
could  gain  practical  experience  in  installing 
uhf  receivers  and  antennas. 

In  the  markets  which  can  support  one  or 
more  television  stations  the  handicaps  to 
successful  uhf  television  operation  need  be 
temporary  only.  Ultimately,  in  these  mar- 
kets, there  need  be  no  basic  difference  be- 
tween uhf  and  vhf.  Receivers  will  be  capable 
of  tuning  in  both  uhf  and  vhf  without  diffi- 
culty, possibly  with  better  clarity  on  uhf  in 
areas  of  man-made  noise.  In  these  markets 
the  same  economic  laws  should  apply  equally 
to  both  vhf  and  uhf.  The  question  of  eco- 
nomic survival  in  an  over-stationed  market 
could  be  based  solely  on  the  public's  pro- 
gram preference  and  need  not  be  whether 
the  station  is  vhf  or  uhf. 

Two  important  technical  improvements 
which  should  be  made  in  uhf  are  better  re- 
ceivers and  better  receiving  antennas.  An 
important  technical  improvement  would  be 
the  use  of  booster  stations  to  fill  in  "spotty" 
coverage.  These  can  be  done. 

Perhaps  a  most  important  improvement 


PUTTING  STEAM  BEHIND  CONVERSION 


WHILE  the  transmitting  end  has  claimed 
much  of  the  limelight  in  discussions  of 
uhf's  problems,  the  IFD  Mfg.  Co.,  maker 
of  receiving  antennas  and  accessories,  is 
tackling  the  other  end — the  set  and  its 
owner. 

On  the  theory  that,  aside  from  pro- 
gramming, "public  acceptance  of  a  uhf 
station  depends  largely  on  the  installation 
at  the  receiver,"  the  Brooklyn,  N.  Y.,  firm 
is  conducting  an  educational  program 
that  encompasses  not  only  clinics  for  serv- 
icemen and  dealers  but  also: 

( 1 )  A  campaign  of  one-minute  tv  film 
commercials  currently  running  in  more 
than  30  markets; 

(2)  Cooperation  with  uhf  stations  in 
presenting  special  telecasts,  free  of  com- 
mercial plugs,  to  educate  viewers  on  whys 
and  wherefores  of  conversion,  and, 

(3)  An  offer  of  like  cooperation  with 
any  station  east  of  the  Rockies — "in  some 
cases,  we'll  go  west" — in  presenting  sim- 
ilar on-the-air  clinics. 

In  addition  to  its  one-minute  commer- 
cials on  JFD  antennas,  where  the  main 
sales  objective  is  to  replace  single-channel 
antennas  with  long-distance  multi-channel 
antennas,  the  IFD  company  is  sponsoring 
Badge  714  on  WFAM-TV  Lafayette,  Ind., 
(ch.  59)  and,  on  the  basis  of  "terrific  re- 
sults" there,  is  considering  sponsorship  of 


feature  shows  in  other  markets.  The 
Badge  714  test  in  Lafayette  "revealed  that 
tv  is  our  best  buy,"  officials  said. 

In  the  promotion  of  uhf  generally,  IFD 
officials  cite  activities  at  and  by  WRTV 
(TV)  Asbury  Park,  N.  J.  (ch.  58),  as 
especially  intensive  and  effective.  In  addi- 
tion to  a  dealer  uhf  conversion  clinic 
there,  which  IFD  organized  and  in  which 
numerous  manufacturers  participated, 
JFD  engineer  Simon  Holzman  went  be- 
fore the  cameras  to  explain  conversion 
problems  to  viewers. 

Going  on  the  air  in  a  market  served  by 
seven  vhf  outlets,  the  Walter 'Reade  The- 
atres' station  has,  among  other  things, 
offered  television  servicemen-dealers  25 
cents  a  call  for  soliciting  uhf  conversion; 
distributed  consumer  mailing  lists  to  all 
service-dealers;  promoted  television  in  the 
Walter  Reade  Theatres;  emphasized  local 
programming,  allocating  certain  days  on 
which  students  "took  over"  station  opera- 
tion and  has  played  up  civic  groups  and 
their  activities. 

More  widespread  station  activities  of 
this  sort,  say  IFD  officials,  will  help  ma- 
terially to  advance  the  uhf  cause.  In  their 
view,  "the  receiving  equipment  end  of  uhf 
public  acceptance  has  almost  been 
ignored  by  many  uhf  station,"  and  "this 
is  one  of  the  keys  to  uhf  station  failure." 
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NEWS  FILM— United  Press  Movietone  News,  produced  jointly  by 
U.P.  and  20th  Century-Fox.  500  to  900  feet  of  film  daily, 
16  mm,  sound-tracked  and  silent,  ample  for  building  as  many 
as  three  15-minute  shows  five  days  a  week.  Processed  in  New 
York,  Washington,  Chicago,  Los  Angeles,  Paris.  Delivered  by 
plane  and  motorcycle  courier,  story  by  story,  like  news  to  news- 
papers. Eight-hour  leased  wire  carries  scripts  keyed  and  timed 
to  fit  film-clips,  keep  them  abreast  of  latest  developments. 
Service  includes  24-hour,  60,000-word  daily  world-news  report. 
Hold-for-release  stories  present  scheduled  events  as  they  hap- 
pen. Clients  may  keep  clips  for  own  news  library,  order  special 
background  footage  from  Movietone's  50-million-feet  library. 
Special  coverage  anywhere  in  the  world  on  assignment. 


NEWS  WIRE  —  Around-the-clock  world-news  report,  ready  to 
broadcast  as  received.  The  same  news  shows  that  more  than 
1400  radio  stations  and  more  than  200  kinds  of  radio  sponsors 
buy.  Comprises  over  40  news  programs  and  news  features 
daily.  In  the  course  of  every  week  it  presents:  191  basic  news 
programs  running  from  one  to  15  minutes,  plus  34  on  sports, 
five  to  IS  minutes;  15  five-minute  features  for  women;  33  of 
general  human  interest,  one  to  five  minutes;  18  five-minute  farm 
programs;  21  of  commentary  and  review,  five  to  15  minutes; 
eight  on  business  and  science,  five  minutes.  Additional  scores 
of  extra  shows  of  seasonal  or  special  topical  interest  provided 
throughout  the  year. 


ervice 


United  Press  provides  news  in  every  form  for  television- 
worldwide  coverage  by  news  wire,  newspictures  and  news  film. 

And  in  every  form,  the  best— as  figures  show. 

More  stations— television  and  radio— broadcast 
United  Press  news  than  any  other. 

More  stations  telecast  United  Press  facsimile  newspictures 
than  any  others. 

More  stations  show  United  Press  news  film— U.P.  Movietone 
News— than  all  other  services'  combined. 

Reasons  for  such  conspicuous  preference  for  United 
Press  are  contained  in  the  specifications  of  its  TV  services, 
summarized  here.  Your  nearest  U.P.  bureau  is  ready  to  supply 
promptly  any  further  facts  you  may  wish  to  know. 


United  Press 

THE  WORLD'S  BEST  COVERAGE  OF  THE  WORLD'S  BIGGEST  NEWS 


NEWSPICTURES— By  wire:  facsimiles  on  continuous 
roll  —  or  Telephofos  —  from  some  160  sending 
points  in  the  U.  S.,  Canada,  Mexico,  South  America, 
Europe,  the  Orient.  Full  service  averages  60  seven- 
by-nines  a  day,  with  24  top  shots  duplicated  in 
three-by-four-inches  size,  limited  Telephoto  service, 
on  short-period  telephone  calls,  delivers  one  seven- 
by-nine  or  three  three-by-fours  in  10  minutes.  Bul- 
letin service  available  on  big  news  breaks.  ...  By 
airmail,  messenger,  courier:  15  to  20  selected  matte 
Telephotos  daily,  in  standard,  balop  or  telop  sizes, 
or  35  mm  transparencies,  individually  or  in  strips. 
.  .  .  Supplementary  shows:  Weather  —  facts-at-a 
glance  maps,  cartoons,  scripts.  Baseball  Scoreboard 
—  500  cartoons,  action  shots,  scoreboard  charts 
making  lively  visual  program  of  results.  Sports 
Show  —  day's  top  sports  photos. 
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is  a  decision  on  the  part  of  manufacturers 
to  provide  all  new  receivers  with  uhf  tuning 
capability.  Another  very  important  require- 
ment is  that  the  national  networks  and  ad- 
vertisers recognize  facts  and  base  their  deci- 
sions with  respect  to  the  use  of  or  affiliation 
with  television  stations  upon  proved  audi- 
ence and  measured  coverage. 

The  assignment  of  the  88  to  108  mega- 
cycle band  to  television  or  moving  all  tele- 
vision to  uhf  are  chimerical  panaceas  which 
will  not  cure  the  economical  difficulties  ex- 
perienced by  some  uhf  stations. 

JOHN  CREUTZ,  Page,  Creutz,  Garrison  & 
Waldschmitt,  Washington,  D.  C: 

Uhf  is  now  providing  a  potentially  useful 
television  service  in  many  areas.  It  is 
economically  practical  only  in  good  markets 
well  removed  from  vhf  service. 

The  advantages 
of  uhf  are:  Clearer 
picture  due  to  less 
ghosting  and  less 
man-made  and  at- 
mospheric interfer- 
ence on  uhf  fre- 
quencies. 

The  disadvan- 
tages are: 

( 1 )   Severe  and 
often  practically 
complete  shadow- 
ing   in  situations 
which  can  be  adequately  served  by  vhf. 

(2)  High  absorption  by  trees,  buildings, 
etc.  For  example,  if  a  greater  portion  of 
the  viewers  using  indoor  antennas  can  re- 
ceive vhf  than  can  receive  uhf,  the  uhf  audi- 
ence is  necessarily  more  restricted  than  is 
the  vhf  audience. 

(3)  Requirement  of  high  gain  antennas. 
For  example,  with  antennas  of  similar  gain 
and  a  totally  unobstructed  path,  a  600  mc 
signal  will  require  nine  times  as  much  trans- 
mitter power  as  is  required  at  200  mc  to 
produce  a  given  power  to  the  receiver. 

(4)  The  receiver  design  problem  is  in- 
herent in  that  as  the  frequency  is  increased 
the  problem  of  maintaining  receiver  sensi- 
tivity and  stability  also  increases.  Even  if 
the  problem  is  solved,  it  costs  more  to  pro- 
duce equivalent  performance  on  higher  fre- 
quencies. 

(5)  Not  only  is  the  receiving  system  more 
expensive  and  critical  than  required  for  vhf, 
but  for  equal  transmitter  power  the  cost  of 
installing  and  operating  the  equipment  is 
higher. 

(6)  It  appears  that  due  to  the  inherent 
advantages  of  vhf,  and  in  most  areas  of  the 
greater  distribution  of  vhf  receivers,  national 
time  buyers  tend  to  underrate  uhf  and  to 
reject  uhf  television. 

When  it  comes  to  rendering  service  to 
a  moderate-to-large  sized  city,  or  service  in 
rough  terrain,  we  doubt  if  any  practical 
power,  even  many  times  the  1,000,000  watts 
permitted  by  the  rules,  will  provide  an  ac- 
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ceptable  signal  to  as  many  receivers  within 
a  given  radius  as  is  now  being  provided  by 
vhf  stations. 

The  abolition  of  the  intermixture  of  vhf 
and  uhf  channels  in  the  same  city  would 
not  solve  the  problem  of  the  competitive  dis- 
advantage now  suffered  by  uhf.  There  is  a 
large  number  of  areas  where  markets  over- 
lap. For  example,  vhf  from  Philadelphia  has 
made  uhf  operation  in  Atlantic  City  very 
difficult. 

There  is  no  doubt  that  the  only  way  the 
competitive  situation  between  the  great  ad- 
vantages of  vhf  vs.  uhf  can  be  solved  is 
through  curtailment.  One  of  the  easiest 
ways  to  think  of  producing  such  curtail- 
ment would  be  to  place  them  in  the  uhf 
band.  Shall  we  abolish  vhf? 

A.  EARL  CULLUM  JR.,  Dallas,  Tex.: 

Present  day  television  operates  in  various 
portions  of  the  spectrum  from  54  to  890  mc. 
There  are  some  82  channels  presently  al- 
located by  the  FCC  for  television  broadcast- 
ing. There  are  cer- 
tain physical  limi- 
tations which  make 
some  of  the  chan- 
nels more  desira- 
ble than  others. 

Vhf  channels 
have  been  used  to 
transmit  television 
pictures  for  over 
20  years.  During 
the  early  days  of 
vhf  television  many 
difficulties  were  encountered  in  connec- 
tion with  transmitting  equipment  and  re- 
ceiving equipment.  Most  of  these  dif- 
ficulties have  been  minimized  so  that  at  the 
present  time  we  have  a  near  perfect  vhf  tele- 
vision system.  Uhf  channels  have  been 
used  for  television  transmission  for  less  than 
ten  years.  Many  difficulties  have  been  en- 
countered. The  uhf  propagation  problems 
will  always  restrict  the  service  area  more 
than  vhf  in  most  areas.  Although  the  pres- 
ent day  uhf  transmitting  equipment  ap- 
proaches the  efficiency  of  vhf  transmitting 
equipment,  some  improvement  is  possible 
provided  sufficient  effort  is  directed  to  the 
problems  involved.  The  uhf  receiver  prob- 
lems are  quite  serious.  Considerable  effort 
will  be  required  of  receiver  manufacturers 
to  improve  the  situation  but  this  avenue  of- 
fers the  only  means  of  improving  the  uhf 
television  system.  Without  great  and  early 
improvement  in  receivers  we  cannot  expect 
the  effort  to  be  expended  in  improving  trans- 
mitting equipment. 

Because  of  the  propagation  limitations  and 
the  serious  receiver  limitations  present  day 
service  of  a  uhf  station  falls  short  of  the 
service  rendered  by  a  vhf  station.  Because 
of  these  limitations  the  actual  service  being 
experienced  by  uhf  stations  does  not  com- 
pare with  that  anticipated  by  the  FCC. 
Since  the  service  area  of  the  uhf  station  is 
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restricted  it  is  difficult  for  a  uhf  station  to 
compete  with  a  vhf  station  for  local  busi- 
ness, for  national  business,  and  for  network 
business. 

I  feel  that  the  FCC  should  determine 
from  the  receiver  manufacturers  what  hopes 
they  have  of  improving  the  receivers  and 
when  they  feel  this  improvement  might  be 
enjoyed.  If  a  substantial  improvement  in 
uhf  receivers  cannot  be  expected  within  a 
short  time,  I  tend  to  feel  that  the  FCC 
should  explore  all  avenues  of  obtaining  a 
few  additional  vhf  channels  so  that  a  na- 
tion-wide television  service  can  be  rendered. 
New  channels  could  be  established  between 
channels  4  and  5,  in  a  portion  of  the  fm 
band,  immediately  above  the  fm  band,  im- 
mediately below  channel  7,  or  immediately 
above  channel  13.  Certainly  it  would  be  an 
injustice  to  the  public  to  discard  vhf,  the 
most  efficient  television  broadcasting  serv- 
ice, and  force  all  stations  to  operate  in  the 
uhf  band  for  the  benefit  of  a  relatively  few 
uhf  operators. 

EVERETT   L.    DILLARD,   Commercial  Radio 
Equipment  Co.,  Washington,  D.  C: 

The  economic  problems  of  uhf  stem  from 
one  source — established  vhf  competition. 
There  is  nothing  wrong  with  uhf  television 
as  a  service.  Technically,  under  proper  re- 
ception conditions, . 
it  can  provide  a  pic- 
ture as  good  as  vhf. 
But,  it  must  not  be 
forgotten  that  fm 
is  a  good  aural  serv- 
ice, in  some  ways 
better  than  am  re- 
ception. Technical 
equality  or  superi- 
ority in  reception 
does  not  guarantee 
profitable  opera- 
tion. What,  then,  are  the  competitive 
factors  that  are  the  cause  of  uhf s  present 
problems? 

Technical  Problems.  Certain  technical  in- 
equalities exist  between  vhf  and  uhf.  First, 
vhf  gets  beyond  the  radio  horizon  better 
than  uhf  for  equal  ERP  and  antenna  height. 
This  has  been  known  for  years,  and  although 
some  evince  surprise  that  this  is  so,  we 
need  only  refer  to  the  technical  literature 
of  the  past.  Second,  in  the  absence  of  un- 
usual signal  reflections  or  unusual  propa- 
gation factors,  vhf  "fills-in"  in  terrain  de- 
pressions such  as  behind  hills,  in  deep  val- 
leys, etc.  These  disadvantages  can  be  partly 
overcome  by  installing  higher  towers  and 
greater  ERPs  for  uhf.  But  this  means  higher 
investments  in  uhf  than  in  vhf,  and  higher 
operating  costs!  With  uhf's  present  economic 
problems,  this  is  no  practical  answer. 

Receiver  Problem.  Taking  the  optimistic 
viewpoint,  that  30%  of  all  tv  receivers  made 
today  incorporate  uhf,  this  means  that  there 
are  three  sets  made  capable  of  receiving 
vhf  for  each  set  providing  uhf  reception. 
But  there  already  exist  some  29.8  million 
sets  capable  of  receiving  vhf  in  the  hands 
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ijf  the  public.  How  can  uhf  catch  up,  so  long 
js  this  continues? 

Uhf  tuning  strips,  converters — all  these 
ire  sales  tools,  but  in  most  cases  do  not  pro- 
/ide  comparable  reception  between  uhf  and 
vhf.  We  believe  that  good  uhf-vhf  sets  can 
oe  made,  but  not  at  present  competitive 
orices. 

Programs.  The  argument  has  been  raised 
:ime  and  time  again — if  good  programs 
are  seen  on  uhf,  then  the  uhf  audience  will 
grow,  and  the  revenue  with  it.  We  are  con- 
vinced that  in  tv,  a  network  affiliation  is 
issential,  whereas  in  aural  broadcasting  it  is 
not.  The  networks  sell  coverage.  Because  of 
the  cost  of  tv  advertising,  this  is  more  im- 
portant than  ever  before.  In  major  markets, 
vhf  provides  close  to  set  ownership  satura- 
tion— uhf  presently  does  not.  National  time 
buyers  follow  the  trends  of  the  networks 
in  placing  national  spot  business.  Unfortu- 
nately, there  are  relatively  few  markets  in 
the  country  large  enough  to  be  attractive 
to  the  networks  where  uhf  is  the  only  tv 
service  available. 

Allocation.  It  is  our  frank  opinion  that 
little  can  be  done  about  changing  the  exist- 
ing allocation  picture  to  equalize  the  vhf- 
iuhf  competitive  picture.  It  is  stark  reality 
that  12  vhf  channels  are  not  enough  to  pro- 
vide a  nationwide  television  service.  In  that 
respect,  uhf  is  and  must  remain  an  integral 
part  of  the  national  tv  structure. 

Moreover,  the  proposals  to  eliminate  all 
vhf  in  favor  of  an  all  uhf  tv  structure  is  im- 
practical and  impossible  at  this  time.  At- 
tempting to  solve  the  problem  by  this  means 
would  have  catastrophic  effects  on  the  in- 
dustry. It  would  never  meet  with  public 
approval.  Further,  to  suggest  adding  two  or 
three  additional  vhf  channels  by  taking  them 
from  the  fm  band  or  some  other  service  will 
in  no  way  help  the  overall  problem.  It  can 
only  accentuate  the  problem  even  more,  be- 
cause it  will  provide  more  vhf  competition 
to  the  remaining  uhf  stations  still  unable  to 
iget  vhf  assignments. 

Why  Start  Over? 

We  would  hesitate  to  recommend  to  our 
clients  the  occupancy  of  a  new  vhf  channel 
which  is  not  receivable  on  a  single  existing 
receiver  in  the  community  and  which  would 
require  tens  of  thousands,  perhaps  hundreds 
of  thousands,  of  set  modifications  to  make 
the  station  receivable  in  the  area  and  com- 
petitive to  existing  vhf  stations  in  the  mar- 
ket, without  fully  explaining  the  economic 
hazards.  Uhf  at  least  has  a  fair  start  in  the 
matter  of  receiver  production.  It  would 
seem  wiser  to  build  on  what  uhf  already 
'has,  than  attempting  to  start  anew. 

We  do  not  know  the  answer,  but  what- 
ever effective  solution  is  adopted,  it  must 
incorporate  two  important  aspects:  (a)  the 
availability  of  better  programs  to  uhf  sta- 
tions; and  (b)  the  considerably  increased 
production  of  good  uhf  receivers. 

It  stands  that  one  depends  upon  the  other 
— income  depends  upon  both. 

As  to  the  latter,  with  the  present  em- 
phasis which  is  going  to  be  put  on  color 
television  receiver  production,  it  is  our  feel- 
ing that  uhf  must  in  some  way  be  tied  into 
the  advance  of  color.  Otherwise,  it  is  apt 
to  be  shadowed  by  the  overwhelming  interest 
in  color  tv  development,  just  as  fm  pro- 
duction was  retarded  by  production  of  black- 
and-white  tv  sets. 
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GEORGE  E.  GAUTNEY,  Gautney  &  Jones, 
Washington,  D.  C: 

There  is  no  question  in  my  mind  but  what 
uhf  television  is  a  practical  service  now.  It 
is  true  that,  in  comparison  with  vhf  tele- 
vision, it  has  a  number  of  disadvantages. 

The  principal  dis- 


advantage is  the 
greater  susceptibili- 
ty of  uhf  television 
to  the  influence  of 
terrain  factors. 
This  greater  sus- 
ceptibility makes 
"shadowing"  and 
multiple  reflections 
much  more  severe 
in  the  uhf  range 
than  in  vhf.  These 
are  factors,  of 
course,  over  which 
the  uhf  broadcaster  has  very  little  (if  any) 
control.  Additional  disadvantages  of  uhf, 
when  compared  with  vhf,  are  largely  en- 
gineering problems  (such  as  receiver  de- 
sign, antenna  design,  etc.)  over  which  con- 
trol will  be  established  as  time  progresses. 

To  counteract  the  disadvantages  men- 
tioned above,  the  uhf  band  has  some  ad- 
vantages over  vhf.  For  one  thing,  this  band 
is  less  susceptible  to  man-made  interference 
such  as  ignition  noise.  A  decided  advantage 
is  that  the  uhf  band  at  the  present  time  offers 
the  only  means  of  establishing  a  nationwide 
television  service. 

The  uhf  broadcaster  is  beset  by  many 
problems,  among  which  are  the  limited  cov- 
erage with  presently  available  power  and 
the  reluctance,  particularly  in  mixed  uhf  and 
vhf  areas,  of  receiver  owners  to  convert  to 
uhf.  While  these  are  real  and  pressing  prob- 
lems it  must  be  remembered  that  they  are 
not  new  and  that  they  are  essentially  the 
same  problems  which  faced  the  pioneer  vhf 
stations  in  establishing  the  first  television 
service. 

While  uhf  television  is  certainly  a  prac- 
tical service  today,  its  ultimate  success  (in 
my  opinion)  depends  on  the  success  of  the 
individual  broadcaster  and  the  television 
industry  in  convincing  the  general  public 
that  they  have  a  desirable  service  to  offer. 

PAUL  GODLEY,  Paul  Godley  Co.,  Upper 
Montclair,  N.  J.: 

Assuming  the  application  of  sound  busi- 
ness and  engineering  judgment,  uhf  is  quite 
capable  of  supplying  good,  practical  televi- 
sion service — and  this  is  being  demonstrated 
in  a  number  of 
cases.  This  is  not  to 
say  that,  at  the 
present  stage  of 
its  instrumentation 
and  exploitation,  it 
may  be  classed  as 
equivalent  to  vhf 
either  from  the 
standpoints  of  cov- 
erage or,  given 
comparable  cover- 
age, of  listenership. 

Currently,  eco- 
nomic and  human 
factors  primarily — not  engineering  factors  or 
the  laws  of  nature — work  against  uhf  espe- 
cially in  quarters  where  a  plurality  of  vhf 
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services  are  available;  and  in  some  cases,  it 
would  appear  that  Folly  may  have  rushed  in 
where  Angels  fear  to  tread. 

All  things  considered,  uhf  experience  un- 
der proper  conditions  is  encouraging  rather 
than  discouraging.  Segregation  of  vhf  and 
uhf  markets  and  areas  is  not  now  believed  to 
be  practical;  nor  would  it  be  expected  that 
eventual  move  of  all  to  uhf  could  become 
practicable.  In  my  judgment  complete  free- 
dom— in  the  American  way — in  the  market- 
place will  finally  fix  the  pattern  on  the  basis 
of  the  far-from-perfect  allocation  structure 
as  it  now  stands. 

HOWARD  T.  HEAD,  A.  D.  Ring  &  Assoc., 
Washington,  D.  C: 

Actual  operating  experience  over  the  past 
20  months  has  proved  that  the  uhf  television 
channels  are  capable  of  rendering  satisfac- 
tory service  under  proper  conditions.  But, 
even  more,  this  ex- 
perience has  em- 
phasized the  need 
for  an  understand- 
ing of  the  technical 
problems  encount- 
ered in  uhf  opera- 
tion and  an  accu- 
rate assessment  of 
their  impact  on 
practical  operation. 

In  a  market 
where  every  televi- 
sion receiver  will 
receive  all  chan- 
nels, the  uhf  broadcaster  is  placed  at  a  dis- 
advantage to  the  vhf  broadcaster  by  three 
technical  factors:  Uhf  propagation  is  inferior 
to  vhf;  high  power  is  more  difficult  to 
produce  on  the  uhf;  and  receivers  and  re- 
ceiving antennas  perform  better  on  the 
vhf.  The  inferiority  of  uhf  propagation 
appears  today  to  be  fundamental;  it  can  be 
offset,  but  not  completely  overcome,  by  addi- 
tional radiated  power.  Terrain,  vegetation, 
buildings,  and  other  obstacles  are  far  greater 
impediments  to  the  transmission  of  a  uhf 
signal  than  a  vhf  signal;  propagation  beyond 
line  of  sight  is  reduced  to  a  marked  degree. 

Propagation  deficiencies  can  be  offset  to 
some  extent  by  the  use  of  higher  radiated 
powers.  Antenna  gains  now  appear  to  have 
reached  a  practical  maximum;  however, 
plans  have  been  announced  for  a  60  kw 
transmitter  which  will  provide  radiated 
powers  up  to  1,500  kw.  This  transmitter  is 
expected  to  be  available  in  about  two  years 
and  will  do  much  to  offset  propagation  de- 
ficiencies. Transmitter  costs,  however,  both 
initial  and  operating,  will  be  substantially 
higher  than  for  a  vhf  station  operating  with 
maximum  power. 

The  receiver  itself  places  much  of  the 
limitation  on  uhf  reception.  Improvements 
in  receivers,  particularly  in  noise  figure,  are 
possible  and  are  being  pursued  actively  by 
development  engineers.  Present  prospects, 
however,  indicate  that  several  years  may 
elapse  before  the  performance  of  uhf  re- 
ceivers approaches  that  of  vhf  receivers. 

Engineering  factors  which  place  uhf  at  a 
disadvantage  to  vhf  do  not  make  uhf  an 
impractical  television  service.  It  is  a  prac- 
tical television  service,  and  it  is  a  practical 
service  now.  The  disparity  ,  in  coverage  be- 
tween uhf  and  vhf  stations  is,  in  many 
cases,  no  more  severe  than  that  between 
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standard  broadcast  stations  under  varying 
conditions  of  power,  frequency  and  terrain 
differences.  Uhf  cannot  achieve  its  fullest 
development  as  a  practical  television  service 
by  ignoring  the  differences  between  uhf  and 
vhf,  but  rather  through  accurate  understand- 
ing, frank  recognition,  and  careful  evaluation 
of  the  problems  as  they  exist. 

FRANK  G.  KEAR,  Kear  &  Kennedy,  Wash- 
ington, D.  C: 

The  ills  of  uhf  are  not  basically  the  result 
of  engineering  deficiencies.  However,  there 
is  an  important  engineering  difference  be- 
tween vhf-tv  and  uhf-tv  which  has  been 
recognized  and  publicized  from  the  time  that 
uhf  allocation  was  first  considered.  This 
difference  is  created  by  the  fact  that  the 
generation  of  ultra  high  frequency  energy, 
the  propagation  thereof  through  space,  and 
the  subsequent  reception  of  the  signal  at  the 
end  of  the  circuit  is  more  difficult  than  is  the 
vhf  process.  It  is  similar  to  the  difference 
between  600  kc  and  1600  kc  in  the  standard 
broadcast  band. 

We  can  expect  eventual  development  of 
high  power  transmitters  and  receivers  whose 
performance  is  comparable  in  uhf  to  that 
obtained  in  the  vhf  region,  but  there  will 
always  remain  a  fundamental  difference  in 
favor  of  vhf.  Given  time,  the  engineers  will 
provide  industry  with  equipment  which  will 
reduce  the  difference  between  vhf  and  uhf 
to  about  the  same  magnitude  as  the  differ- 
ence between  600  kc  and  1 600  kc.  The  ques- 
tion is,  will  the  industry  wait  and  work  with 
presently  available  equipment  until  satis- 
factory units  are  available? 

I  certainly  do  not  feel  that  elimination 
of  the  vhf  channels  would  be  a  solution  to 
the  problem.  We  need  to  rely  upon  the  de- 
sirable characteristics  of  vhf  to  obtain 
reasonable  area  coverage.  I  would  rather  see 
additional  vhf  channels  in,  for  example,  the 
88  to  108  mc  band  except  for  the  fact  that 
I  believe  this  band  should  be  preserved  for 
fm  broadcasting  to  which  someday  we  may 
be  only  too  glad  to  move  our  aural  broad- 
cast services. 

Summarizing,  uhf  as  it  is  today  can  and 
does  provide  a  practical  television  service. 
It  is  not  the  equivalent  of  vhf  but,  given 
time,  it  can  become  truly  competitive.  The 
question  is,  will  industry  and  the  public  in 
general  give  it  the  time  it  needs  or  will  they 
let  it  go  by  default? 

RUSSELL  P.  MAY,  Washington,  D.  C: 

Comparison  of  vhf  versus  uhf  present  or 
potential  services  at  this  time  is  rather  dif- 
ficult because  of  the  lack  of  comparative 
operations  in  the  same  areas  and  the  inherent 
differences  of  trans- 
mission behavior. 
Under  favorable 
transmission  con- 
ditions my  experi- 
ence has  been  that 
uhf    renders  pre- 
eminently satisfac- 
tory service. 

If  and  when  the 
thermal  noise  in 
uhf  receivers  is  re- 
duced to  a  satisfac- 
tory low  level  I 
expect  superior  re- 
ception will  be  attained,  especially  in 
areas  of  high  man-made  noise  which  does 


not  seriously  affect  uhf  reception.  Addition- 
ally, uhf  high  gain  receiving  antennas  are 
relatively  simple  to  install  to  further  improve 
reception.  Indoor  antennas  can  be  utilized 
to  advantage  which  is  an  important  feature 
in  many  areas,  especially  in  apartment 
houses. 

There  is  little  doubt  that  with  the  advent 
of  high  power  uhf  this  service  will  compare 
favorably  with  vhf  both  in  coverage  and 
quality  of  reception. 

The  present  plight  of  uhf  resulting  from 
the  intermixing  of  vhf  and  uhf  must  be 
solved  by  some  practical  means.  Obviously, 
elimination  of  intermixed  facilities  would 
not  be  practical  at  this  late  date.  The  next 
best  choice  is  to  concentrate  on  conversions, 
combination  receivers,  adroit  management 
and  an  opportunity  to  get  established. 

FRANK  H.  MclNTOSH,  Washington,  D.  C: 

Uhf  has  proved  itself  to  be  a  practical  tv 
service  in  many  communities  and  the  picture 
quality  certainly  seems  to  be  comparable  to 
vhf  in  all  respects. 

Uhf  has  no  outstanding  advantage  over 
vhf  except  that  the 
man-made  noise  is 
lower  over  this  re- 
gion. Its  disadvan- 
tages are  more  out- 
standing. Much 
more  power  is  re- 
quired for  equiva- 
lent coverage,  the 
shadows  beyond 
horizon  are  sharp- 
er and  deeper,  the 
MR.  MclNTOSH  useful  receiving 
antennas  occupy  less  space  and,  therefore, 
deliver  less  energy  to  the  receiver,  the  insula- 
tion problems  for  the  transmission  line  and 
on  the  antennas  are  much  more  serious  and 
there  are  no  receivers  on  the  market  with 
adequate  RF  amplifier  "front  ends"  to  com- 
pare with  current  vhf  receivers. 

There  is  a  real  technical  difficulty  in  build- 
ing uhf  receivers  to  be  the  equivalent  of  vhf 
and  it  may  take  several  years  yet  to  get  the 
gains  in  such  receivers  comparable  to  those 
in  vhf. 

To  eliminate  intermixed  facilities  would  be 
exceedingly  difficult  because  we  do  not  have 
a  completely  separate  market  situation.  There 
is  a  diffusion  between  one  market  and  the 
other  in  many  parts  of  the  country,  for 
instance  in  Atlantic  City  and  Philadelphia, 
and  it  would  be  very  difficult  to  eliminate  in- 
termixing. It  is  believed  that  it  would  serve 
no  useful  purpose.  The  idea  of  having  mar- 
kets all  utilizing  the  same  facilities  and 
having  comparable  coverage  for  all  com- 
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mercial  aspects  is,  of  course,  desirable. 

There  is  considerable  merit  in  considering 
utilizing  frequencies  from  88  to  108  mega- 
cycles, and  some  proposals  exist  to  condense 
fm  and  make  more  additional  vhf  channels 
available. 

OSCAR  REED  JR.,  Jansky  &  Bailey,  Washing- 
ton, D.  C: 

Technically,  television  broadcasting  on 
the  uhf  frequencies  has  been  a  practical, 
successful  event  from  the  time  of  the  first 
commercial  operation  in  Portland,  Ore.,  in 
those  areas  where 
it  has  brought  tele- 
vision to  the  Amer- 
ican public  for  the 
first  time  and  has 
not  been  just  a  va- 
riation of  vhf  tele- 
vision. With  the 
practical,  and  prob- 
a  b  1  y  permanent, 
limitation  on  the 
number  of  vhf 
channels  available, 
uhf  channels  will 
have  to  be  used  if 
television  service  is  to  be  available  to  large 
segments  of  the  nation,  particularly  as  a 
local  form  of  enterprise.  Insofar  as  these 
areas  lack  vhf  service,  it  appears  that  uhf 
can  be  a  commercial  success.  In  areas  where 
rugged  terrain  imposes  handicaps,  it  appears 
that  the  FCC  will  be  considerate  in  affording 
palliatives. 

For  the  foreseeable  future  it  will  cost  the 
uhf  broadcaster  more  for  a  given  effective 
radiated  power,  a  degree  of  coverage  handi- 
cap will  exist,  and  maintenance  and  operat- 
ing costs  for  a  comparable  set  of  circum- 
stances will  be  greater.  The  odds  against 
the  uhf  broadcaster  in  vhf  territory  are 
therefore  pretty  high  and  in  some  instances 
they  are  changing  for  the  worse  as  a  result 
of  advertiser  and  network  attitudes.  In  the 
broad  pattern  of  approximately  ten  times  as 
many  vhf  receivers  as  uhf  receivers  in  the 
hands  of  the  public  today,  dollars  for  uhf 
advertising  are  being  spent  very  selectively. 

The  prospects  for  a  reasonable  par  be- 
tween uhf  and  vhf  service  in  areas  of  other 
than  rugged  terrain  would  be  enhanced  in 
almost  any  other  situation  than  the  one  of 
growth  in  which  we  find  ourselves  today. 
Tube  research  to  improve  the  sensitivity  of 
uhf  receivers  appears  to  show  promise  of 
success.  However,  a  tube  which  might  be 
marketed  for  several  times  the  price  of  a 
vhf  radio  frequency  amplifier  tube  is  re- 
garded wistfully  by  the  receiver  designer 
who  is  informed  by  his  marketing  group 
that  they  will  not  be  able  to  use  it  and  be 
competitive.  Meanwhile,  attention  and  em- 
phasis turns  to  color  television  matters,  re- 
sulting in  higher  costs  and  another  new 
marketing  vista.  It  almost  seems  appropri- 
ate to  ask  if  uhf  will  fall  out  of  sight  and 
out  of  mind  temporarily,  as  did  fm,  insofar 
as  a  broad  and  truly  national  commercial 
pattern  is  concerned. 

Things  have  a  way  of  developing  and 
often  improving  in  the  direction  in  which 
engineering  efforts  are  bent.  Shifting  direc- 
tions of  these  efforts,  responsive  to  profit 
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motives  in  the  present  period,  appear  to 
■shape  more  circumstances  than  nature's  ul- 
timate, and  as  yet  incompletely  explored, 
limitations. 

ROBERT  M.  SILUMAN,  Washington,  D.  C: 

The  ultra  high  frequencies  do  provide  a 
practical  television  service  now  with  re- 
ceivers and  transmitters  which  are  presently 
available.  In  the  absence  of  vhf,  I  feel  that 
the    public  would 
whole  heartedly  ac- 
cept uhf  television. 

When  examined 
in  comparison  with 
vhf  television,  uhf 
appears  to  be  def- 
initely inferior  in  a 
number  of  respects: 
(1)  Most  impor- 
tant is  the  added 
cost  to  the  viewer. 
He  must  pay  more 
for  the  receiver 
(barring  some  sort 
of  uhf  subsidy),  more  for  the  antenna  and 
more  for  its  installation. 

(2)  The  service  will  depend  to  a  greater 
extent  on  terrain  irregularities.  This  factor 
is  not  adequately  reflected  in  a  comparison 
of  contours  under  the  FCC  Standards.  In 
general,  there  will  be  more  dead  areas  within 
the  normal  coverage  area  and  the  signal 
will  drop  a  greater  number  of  db  behind 
the  obstructions,  such  as  hills  or  buildings. 

(3)  On  uhf,  the  smaller  physical  size  of  the 
antenna  and  the  less  sensitive  receiver  of  the 
present  day  add  about  15  db  to  the  required 
signal  strength.  If  rough  terrain  adds  another 
10  db  or  so,  it  is  easy  to  see  that  no  reason- 
able transmitter  power  increase  can  ever 
make  up  the  deficiency.  We  hope  that  part 
of  this  may  be  made  up  by  receiver  improve- 
ments; however,  a  perfect  receiver  could  not 
make  up  more  than  about  half  of  the  dif- 
ference. It  seems  that  no  foreseeable  im- 
provement in  uhf  receiving  and  transmitting 
equipment  can  ever  equalize  the  service 
areas  of  the  two  types  of  services  for  roughly 
equivalent  plant  investments. 

Uhf  and  vhf  services  are  thoroughly  inter- 
mixed and  it  hardly  seems  possible  to 
separate  them.  I  would  look  for  uhf  to  con- 
tinue to  be  at  a  competitive  disadvantage  in 
the  presence  of  vhf  competition. 

LYNN  C.  SMEBY,  Washington,  D.  C: 

Originally  the  am  aural  broadcasting  band 
extended  from  550  to  1500  kc.  Later  it  was 
clear  that  more  channels  were  needed.  The 
band  was  extended  for  1500  to  1600  kc. 

Not  all  receivers 
could  tune  the  full 
range  of  550  to 
1600  kc.  Almost 
immediately  all  re- 
ceiver manufac- 
turers extended  the 
tuning  range  of 
their  sets.  Chan- 
nels 1500  to  1600 
kc  were  not  fully 
useful  for  a  few 
years.  The  chan- 
nels from  1500  to 
1600  kc  did  not 
as  the  channels  at  the 
.  However  the  cover- 


age was  good  enough  to  serve  the  useful 
purpose  of  giving  us  some  additional  badly 
needed  channels. 

The  same  experience  was  encountered 
in  fm.  The  original  fm  band  was  found  to 
contain  too  few  channels  for  a  good  national 
aural  service.  Therefore  the  fm  band  was 
moved  to  higher  frequencies  where  enough 
channels  were  available.  Fm  has  failed  so 
far  as  a  broadcast  service,  not  because  of  en- 
gineering factors,  but  because  of  economic 
factors. 

A  great  deal  has  been  said  and  writtten 
about  the  engineering  aspects  of  uhf  televi- 
sion. On  this  I  will  not  go  into  detail  ex- 
cept to  set  forth  my  own  general  conclusions. 
The  good  service  range  of  uhf  stations  never 
will  be  as  great  as  that  of  vhf  stations.  How- 
ever this  less  extensive  coverage  is  com- 
parable to  the  am  band  situation  where  chan- 
nels from  1500  to  1600  kc  were  added.  The 
range  was  not  as  great  on  these  new  channels 
as  on  the  lower  frequency  channels,  however 
entirely  satisfactory  services  are  being  ren- 
dered on  these  high  frequency  aural  chan- 
nels. It  took  some  time  for  this  full  utilization 
to  take  place. 

Within  the  good  service  range  of  a  uhf 
station  the  picture  in  the  home  will  be  every 
bit  as  good  as  on  vhf.  Therefore  the  en- 
gineering problems  are  summed  up  in  these 
two  points  that  are  now  attainable.  The 
conclusion  is  reached  that  engineering  factors 
are  not  holding  up  the  adoption  of  uhf  tele- 
vision broadcasting. 

It  now  costs  the  viewer  extra  money  to  re- 
ceive the  uhf  stations.  We  are  now  right 
back  to  the  same  economic  problem  that 
haunted  fm.  There  is  one  other  important 
difference  in  the  two  problems.  In  the  fm 
case  we  had  substantially  a  good  national 


aural  service  via  am  whereas  the  12  vhf 
channels  cannot  give  such  a  service  in  tele- 
vision. 

It  is  going  to  cost  a  certain  amount  of 
money  to  obtain  a  national  television  service. 
Who  is  going  to  pay  this  bill?  Ultimately  the 
benefactor,  namely  the  public.  The  public 
might  well  start  paying  some  of  the  bills 
right  now  by  buying  receivers  with  the  uhf 
channels  in  them. 

It  appears  to  me  that  the  only  solution, 
and  it  is  a  long  range  one,  is  to  quit  selling 
the  public  vhf-only  receivers.  I  realize  this 
is  not  a  new  idea,  however  the  following 
may  contain  some  new  thoughts  on  the  mat- 
ter. With  the  small  quantity  of  uhf  convert- 
ers and  sets  with  uhf  included  that  are 
produced  now,  the  price  is  naturally  high.  If 
uhf  were  included  in  every  new  receiver  the 
differential  in  cost  of  each  receiver  would 
be  much  less.  The  receiver  salesman  would 
have  a  good  point  in  that  he  could  point 
out  that  his  set  was  an  all  channel  receiver. 
A  potential  uhf  broadcaster  could  predict 
with  some  accuracy  when  he  could  ex- 
pect to  have  enough  viewers  to  make  a  go  of 
his  enterprise. 

Along  with  the  public,  the  receiver  man- 
ufacturers have  a  big  stake  in  this  matter. 
With  a  12  channel  vhf  service  in  the  coun- 
try the  original  receiver  sales  will  not  be 
as  great,  nor  will  the  ultimate  replacement 
market  be  as  great,  as  with  a  full  service 
employing  the  uhf  channels  in  addition  to 
the  vhf  channels. 

This  step  will  not  make  the  introduction 
of  uhf  television  a  bed  of  roses.  It  merely 
will  make  it  possible.  This  step  appears  to 
be  vital.  As  a  policy  matter,  we  should 
vigorously  explore  all  ideas  looking  toward 
the  introduction  of  uhf  television. 


MR.  SMEBY 

give  as  good  coverage 
lower  end  of  the  band 


CITY  ROOM  NEWS  SHOWS  PAY  OFF 


THE  BEST  WAY  to  sell  radio  news,  rea- 
sons WISH  Indianapolis,  is  to  get  it  first. 
WISH  gets  it  first  through  an  agreement 
with  the  Indianapolis  Times  whereby  the 
station  makes  10  daily  newscasts  from 
the  Times  city  room. 

Veteran  newscaster  John  Fraim  of 
WISH  was  chosen  to  air  the  city  room 
newscasts  and  by  the  end  of  the  first  six 
months  they  were  a  sellout,  according  to 
the  station,  despite  competition  from  tele- 
vision and  other  radio  stations. 

By  broadcasting  from  the  city  room, 
newcaster  Fraim  has  a  working  news 
staff  of  100  reporters,  leg  men  and  spe- 
cialists. Mr.  Fraim  gives  on-the-air  credit 
to  the  Times  before  and  after  each  broad- 
cast. 

Mr.  Fraim  has  made  himself  an  influ- 
ence in  the  community.  When  public 
feeling  ran  high  during  last  summer's 
deaths  of  children  who  were  suffocated 
in  abandoned  ice  boxes,  newscaster 
Fraim,  with  cooperation  from  the  news- 
paper and  a  city  councilman,  succeeded 
in  having  an  ordinance  passed  against  old 
ice  boxes  and  the  law  since  has  been 
copied  by  other  cities.  His  drive  to  collect 
old  ice  boxes  resulted  in  more  than  500 
being  turned  in. 

At  a  time  when  Indianapolis  radio 


salesmen  were  confronted  with  the  argu- 
ment, "Nobody  listens  anymore  to  radio," 
Mr.  Fraim  received  a  plea  from  a  hos- 
pital for  a  rare  type  of  blood  for  a  pa- 
tient. He  aired  the  appeal  on  his  12:15 
p.m.  news  show  and  by  2  p.m.  the  hos- 
pital had  enough  donors.  By  the  next 
morning  more  than  100  volunteers  had 
offered  blood.  He  received  a  citation 
from  the  hospital. 

He  aired  an  appeal  from  a  woman  and 
child  who  were  being  evicted  from  their 
home  and  needed  help  in  moving.  She 
received  95  offers  of  help  from  truckers, 
moving  firms  and  interested  listeners. 

Recently,  Mr.  Fraim  and  Vince  Leon- 
ard, who  share  the  6:15  p.m.  spot  on 
WISH's  news  program,  embarked  on  a 
gambling  expose.  For  eight  straight  days 
their  newscasts  dealt  with  gambling  con- 
ditions in  Indianapolis.  The  results:  Mr. 
Fraim  was  called  before  the  grand  jury 
for  consultation,  he  was  appointed  to  a 
special  state  panel  on  crime  study,  and 
he  was  issued  a  gun  permit  by  police  be- 
cause of  threats  on  his  life  by  gambling 
interests,  according  to  WISH. 

On  a  later  broadcast  the  two  called  for 
a  mail  poll  on  legalization  of  gambling 
and  received  in  two  days  1,500  cards  and 
letters  overwhelmingly  against  gambling. 
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A  scant  few  years  ago,  GATES  an- 
nounced its  new  air  conditioned  1000 
watt  Broadcast  Transmitter,  the  BC-1F. 

Then,  as  now,  it  was  described  as  a 
large,  heavily  built,  rugged  and  full 
fledged  transmitter  —  as  fine  as  a 
broadcast  transmitter  can  be  made. 

The  enthusiastic  acceptance  with 
which  the  BC-1F  has  been  greeted  is 
unquestioned  verification  of  quality, 
since  only  quality  of  the  highest  order 
could  build  such  an  impressive  "owner 
list"  as  that  below! 


OWNERS      OF      GATES      BC-1F      BROADCAST  TRANSMITTERS*: 


'GEM  Quincy,  Illinois 
I  'KRS  Woukegan,  Illinois 
|  'KXY  Sarasota,  Florida 
'  OSY  Texorkona,  Arkansas 
:  CNO  Alturas,  California 

WCB  Searcy,  Arkansas 
DIM  Detroit  Lakes,  Minn. 

TRW  Two  Rivers,  Wis. 
i  CPA  Clearfield,  Penn. 
OAS  Malvern,  Arkansas 

OKE  Oak  Ridge,  Tenn. 

BUD  Trenton,  New  Jersey 
:  :CL  Timmins,  Ontario,  Can. 
':AS  Nuevo  Laredo,  Mexico 

TIM  Taylorville,  Illinois 

SMC  Englewood,  Denver 
MMO  Marshall,  Missouri 

BOK  New  Orleans,  La. 

AKN  Aiken,  South  Carolina 

CMY  Ottawa,  Illinois 
'ALK  Patchogue,  New  York 

FVG  Fuquay  Springs,  N.  C. 
;°BM  Carlsbad,  New  Mex. 

MPM  Smithfield,  N.  C 

ATC  Gaylord,  Michigan 


WOPT  Oswego,  New  York 
WLIL  Lenoir  City,  Tenn. 
KBKH  Pullman,  Washington 
KTYL  Mesa,  Arizona 
WKCT  Bowling  Green,  Ky. 
KPLN  Camden,  Arkansas 
WCEH  Hawkinsville,  Georgia 
KGKO  Dallas,  Texas 
WIMO  Winder,  Georgia 
WTCW  Whitesburg,  Kentucky 
KWHP  Cushing,  Oklahoma 
KOKX  Keokuk,  Iowa 
WKAP  Allentown,  Penn. 
KGAL  Lebanon,  Oregon 
WRIC  Richlands,  Virginia 
WRAY  Princeton,  Indiana 
KILO  Grand  Forks,  N.  D. 
WFHG  Bristol,  Virginia 
KBOP  Pleasanton,  Texas 
WCTT  Corbin,  Kentucky 
KSMN  Mason  City,  Iowa 
WGSM  Huntington,  N.  Y. 
WCEN  Mt.  Pleasant,  Mich. 
WLYC  Williamsport,  Penn. 
WORD  Spartanburg,  S.  C. 


WJPR  Greenville,  Miss. 
WPAZ  Pottstown,  Penn. 
WFUL  Fulton,  Kentucky 
WLEA  Hornell,  New  York 
WRAG  Carrollton,  Alabama 
WAIN  Columbia,  Kentucky 
WHJC  Matewan,  W.  Virginia 
CKPB  Victorioville,  Que.,  Con. 
WDKD  Kingstree,  S.  Carolina 
WCBA  Corning,  New  York 
WYVE  Wytheville,  Virginia 
KERG  Eugene,  Oregon 
WDZ  Decatur,  Illinois 
WPEP  Taunton,  Mass. 
WKVA  Lewistown,  Penn. 
WCOJ  Coatesville,  Penn. 
KTRM  Beaumont,  Texas 
CKVL  Verdun,  Quebec,  Can. 
KGWA,  Enid.  Oklahoma 
WNAH  Nashville,  Tennessee 
WJAT  Swainsboro,  Georgia 
KNED  McAlester,  Oklahoma 
KCRV  Coruthersville,  Mo. 
KMAN  Manhattan,  Kansas 
CJSO  Sorel,  Quebec,  Can. 


WEYE  Sanford,  N.  Carolina 
CFRA  Ottawa,  Ontario,  Can. 
K  WOC  Poplar  Bluff,  Missouri 
WPAW  Pawtucket,  R.  I. 
WARL  Arlington,  Virginia 
WROS  Scottsboro,  Alabama 
WELC  Welch,  West  Virginia 
WDEV  Waterbury,  Vermont 
WLCS  Baton  Rouge,  La. 
WKSR  Pulaski,  Tennessee 
WIAM  Williamston,  N.  C. 
KIUP  Durango,  Colorado 
KPOC  Pocahontas,  Arkansas 
WTIL  Mayaguez,  Puerto  Rico 
WGCB  Red  Lion,  Pennsylvania 
KWCO  Chickasha,  Oklahoma 
WTRP  LaGrange,  Georgia 
KBLO  Hot  Springs,  Arkansas 
KRCH  Hot  Springs,  Arkansas 
WBRN  Big  Rapids,  Michigan 
KSVP  Artesia,  New  Mexico 
City  Police  Dept.,  Los  Angeles 
KBHS  Hot  Springs,  Arkansas 
WRMA  Montgomery,  Ala. 


WPEL  Montrose,  Penn. 
KGRI  Grand  Island,  Nebr. 
KVSA  Dermott,  Arkansas 
KVSP  Lubbock,  Texas 
WMSC  Columbia,  S.  Carolina 
WJVB  Jacksonville  Beach,  Fla. 
WAGG  Franklin,  Tennessee 
WBLE  Batesville,  Miss. 
WBBO  Forest  City,  N.  C. 
WLSM  Louisville,  Miss. 
KDUZ  Hutchinson,  Minnesota 
WPCT  Putnam,  Connecticut 
Pinar  del  Rio,  Cuba 
YNBH  Managua,  Nicaraguo 
Tampico,  Tamps.,  Mexico 
KDAV  Lubbock,  Texas 
WLSD  Big  Stone  Gap,  Va. 
WNRV  Narrows,  Virginia 
WTTR  Westminster,  Maryland 
WLCM  Lancaster,  S.  Carolina 
WITY  Danville,  Illinois 
CHED  Edmundton,  Alberta,  C. 
WHUN  Huntingdon,  Penn. 
KDBS  Alexandria,  Louisiana 


WMRE  Moultrie,  Georgia 
WHRY  Bogalusa,  Louisiana 
KTIB  Thibodaux,  Louisiana 
KSIS  Sedalia,  Missouri 
KUAM  Aguana,  Guam 
WEAT  Lakeworth,  Florida 
WCRT  Birmingham,  Alabama 
XEKL  Jalapo,  Ver.,  Mexico 
Morelia,  Mich.,  Mexico 
WGSW  Greenwood,  S.  C. 
KWRT  Boonville,  Missouri 
WNOS  High  Point,  N.  C. 
WFTW  Fort  Walton,  Florida 
WRUS  Russellville,  Kentucky 
WKSB  Milford,  Delaware 
WKWF  Key  West,  Florida 
WJWS  South  Hill,  Virginia 
St.  Joseph  D'Alma,  Que.,  Can. 
WLBN  Lebanon,  Kentucky 
KWPM  Thayer,  Missouri 
WOHO  Toledo,  Ohio 
CHRL  Roberval,  Que.,  Canada 
KTXJ  Jasper,  Texas 
WAGS  Bishopville,  S.  C. 


'Above  litt  excludes  alt  export  sales  other  than  Canada.  Any  domestic  omissions  are  uninten- 
tional Substantial  military  purchases  of  this  model  can  not  be  listed  for  obvious  reasons. 
Purchases  after  December  30,  1953.  not  shown. 


Houston,  2700  Polk  Avenue 
New  York,  51  East  42nd  Street 
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Washington,  D.  C,  Warner  Bldg. 
Los  Angeles,    7501  Sunset  Blvd. 
New  York,  International  Div.,  13  East  40th  St. 


QUINCY,  ILL.,  U.  S.  A. 


Atlanta,  13th  &  Spring  Sts. 
Montreal,  Canadian  Marconi  Co. 


WHAT  BIG  CLIENTS 
THINK  OF  RADIO 

leading  agencies  and  advertisers  say 
what's  right  and  wrong  with  medium 


RADIO  stations  in  general  are  doing  a  good 
job  for  advertisers  and  agencies,  but  there 
are  ways  to  improve  this  service,  and  the 
medium's  best  friends  are  willing  to  say  how 
it  can  be  done — provided  they  can  say  it 
anonymously. 

A  confidential  survey  of  10  major  agencies 
and  six  large  advertisers,  conducted  by 
Gustav  Brandborg,  assistant  general  manager 
of  KVOO  Tulsa,  shows  that  these  users  of 
radio  think  of  the  medium;  what  it  does  for 
them;  what  it  doesn't  do  and  some  of  the 
things  they  want  from  stations. 

Through  the  survey  runs  an  oft-recurring 
note — radio  is  showing  definite  signs  of  a 
revival  (though  its  revenue  has  always  in- 
creased from  year  to  year). 

In  general,  many  of  these  major  units  in 
the  advertising  industry  wish  that  stations 
would  give  them  more  market  and  audience 
data;  include  package  rates  on  rate  cards;  ex- 
pand promotion  activity;  give  data  on  last 
user  of  avilabilities;  improve  billing  prac- 
tices and  show  more  interest  in  improving 
an  account's  position  when  availabilities 
open. 

Thirteen  of  the  16  reports  show  interest 
in  buying  more  local  programs  rather  than 
syndicated  offerings.  Only  one  is  not  using 
radio  at  the  moment,  having  wound  up  a 
campaign  a  month  ago.  Four  are  using 
more  radio  than  a  year  ago;  four  said  they 
are  using  more  spot;  three  are  using  the  same 


amount  of  radio;  five  are  using  less  radio 
than  a  year  ago;  one  is  using  more  network 
and  one  is  using  the  same  amount  of  spot 
(answers  add  to  18  because  of  dual  response). 

Questioned  carefully  by  Mr.  Brandborg, 
using  a  10-phase  list  of  queries,  the  agency- 
advertiser  executives  discussed  frankly  their 
use  of  radio,  their  opinions  of  its  advantages 
and  weaknesses,  freely  voiced  pet  "beefs," 
and  wound  up  with  tips  on  how  radio  can 
serve  them  better. 

One  query  called  for  their  views  on  the 
job  Broadcast  Advertising  Bureau  is  doing 
for  radio,  as  seen  from  the  agency-advertiser 
perspective.  Half  of  the  16  questioned  (six 
agencies,  two  advertisers)  said  they  believe 
BAB  is  doing  a  good  job  for  radio  as  far 
as  their  own  "impression  of  BAB's  helpful- 
ness to  you  is  concerned."  One  agency  sug- 
gested BAB  "should  work  on  audience  com- 
position." 

None  of  those  questioned  answered  "no" 
to  the  BAB  question  but  a  major  agency 
commented,  "Yes  and  no." 

Seven  voiced  no  opinion  about  the  calibre 
of  BAB's  service  though  an  agency  using 
450  radio  stations  said  BAB's  operation  was 
"too  general." 

Of  the  16  in  the  survey,  15  are  now  using 
spot  radio,  10  are  using  networks  and  six 
are  buying  foreign  language,  Negro  or  some 
other  type  of  specialized  service. 

Results  of  a  question  on  plans  of  current 


TEN  penetrating  radio  questions  were  asked  by  Gustav  Brandborg,  assistant  general 
manager  of  KVOO  Tulsa,  in  his  survey  of  radio's  merits  and  flaws.  They  were: 

Are  you  currently  using  radio  advertising? 

Are  you  currently  using  more  or  less  than  heretofore? 

For  those  accounts  or  products  for  which  you  now  use  radio  advertising,  do  you 
plan  an  increase  or  decrease? 

On  the  average,  do  you  feel  radio  is  the  best  buy  for  the  money,  a  good  buy,  a 
poor  buy? 

Are  you  planning  on  introducing  new  products  and/or  accounts  to  radio  adver- 
tising use?  That  is,  products  or  accounts  which  have  not  heretofore  used  radio? 
Are  radio  stations  as  a  whole  doing  a  good,  bad  or  indifferent  job  of  selling  their 

services  to  you? 

If  you  have  a  "beef"  about  radio  stations  or  radio  advertising,  what  is  it? 

How  can  radio  stations  do  a  better  job  for  agencies  in  the  matter  of  servicing 

your  accounts? 

In  using  radio  advertising  these  days  and  in  the  immediate  future,  do  you  believe 
you  will  be  interested  in  buying  more  local  programs,  rather  than  syndicated  ones? 
If  so,  what  will  you  need  to  know  about  these  shows  in  order  to  determine  their  fit- 
ness for  your  use? 

Is  BAB  doing  a  good  job  for  radio  so  far  as  your  own  impression  of  their  helpful- 
ness to  you  is  concerned? 


MR.  BRANDBORG 

radio  users  show  five  plan  to  increase  their 
use  of  radio  in  the  future,  five  will  use  the 
same  amount  and  three  will  use  less  radio. 

Radio  is  the  best  media  buy,  five  of  those 
questioned  told  Mr.  Brandborg.  Seven  said 
radio  is  a  good  buy,  one  said  it  all  depends 
on  the  product  and  one  said  spot  is  a  good 
buy. 

Twelve  said  they  plan  to  use  radio  in  in- 
troducing new  products  or  accounts  that 
have  not  used  the  medium,  with  three  giving 
a  negative  answer. 

Ten  of  the  16  said  radio  is  doing  a  good 
job  of  selling  its  services  to  sponsors  and 
agencies,  though  one  specified  "fair,"  another 
limited  the  answer  to  "big  stations"  and  two 
felt  that  was  room  for  improvement.  Only 
one  said  radio  is  doing  a  "bad"  job  (re- 
ferring to  small  stations)  and  five  declared 
radio  is  doing  an  "indifferent"  sales  job. 

Do  agencies  and  advertisers  have  "beefs"? 
They  do,  but  not  as  many  as  might  have 
been  expected.  Eight  of  the  16  specified 
"beefs"  as  follows: 

•  Lack  of  attention  to  details  of  program- 
ming, scheduling. 

•  Difficulty  of  measuring  results  from 
use  of  radio. 

•  Stations  should  sell  time  at  the  same 
rate  whether  by  mail  or  to  agency  buyers 
who  make  personal  calls. 

•  Stations  are  "too  independent." 

•  Continuing  discounts. 

•  Stations  should  not  sell  the  same  farm 
director  to  competitive  advertisers;  should 
have  fact  sheets  for  dealers. 

•  Too  much  emphasis  on  promotion  and 
merchandising;  accounts  want  an  audience. 

•  Radio  has  been  "underselling  itself." 
How  can  stations  do  a  better  job?  The 

answers  were  frankly  critical,  in  some  cases, 
but  they  provided  many  ideas  for  study. 
Here  are  the  contributions,  in  condensed 
form: 

•  Better  follow-through  and  promotion. 

•  Provide  desired  availabilities;  give  better 
times  when  they  become  available  without 
prodding  by  the  account. 

•  Better,  more  uniform  area  survey  ma- 
terial; better  programming  to  maintain 
listeners. 

•  Overcome  carelessness  in  maintaining 
schedules;  improve  billing;  improve  account's 
schedule  without  waiting  for  pressure. 

•  More  merchandising  and  research  on 

(Continued  on  page  112) 
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by  Duane  Jones 


There  are  15  basic  techniques  in  package 
goods  advertising.   Duane  Jones  invented  some 
of  them  and  has  used  them  all — to  make 
advertising  history  for  such  products  as  Bab-O,  Mennen 
shave  cream,  Sweetheart  soap  and  SuperSuds. 
In  this  special  series  of  articles,  adapted 
from  a  forthcoming  book,  one  of  advertising's  most 
colorful  and  creative  specialists  tells  a  story 
that  everyone  in  advertising  will  want  to  read. 
It  begins  in  BROADCASTING'TELECASTING  June  7. 
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A  BEST  SEIUNG  BOOK! 

Hov,  fa*,  synced  in  »*»  ~ 
people'- 

THE  NEW  YORK  TIMES  says:  "There  is 

mth  in  it  and  no  hysteria,  no 
human  warmth  in 

no  sensationalism.  It  r>as 
B»p^  bitterness,  no  sen 

^  a  heavy  trowel  . 

HTm^oo-iudiciousport.on.notla, 


lefilm 

enterprises 

38  East  57th  Street,  New  York  22,  N.  Y.  ♦  PLaza  8-3360 


The  president  of  Weiss  &  Geller,  Chicago,  believes  that  psy- 
chologists can  help  advertising  people  pick  the  best  per- 
sonalities to  deliver  radio  and  tv  commercials.  In  this 
article,  adapted  from  a  speech  Mr.  Weiss  made  at  the 
U.  of  Michigan  earlier  this  month,  he  tells  how  a  panel  of 
scientists  explained  .  .  . 


WHY  IS  ARTHUR  GODFREY? 


DID  YOU  ever  wonder  why  advertisers  and 
advertising  agencies  spend  so  much  creative 
time  on  the  preparation  of  tv  and  radio 
commercials  and  evidently  give  so  little  time 
and  thought  to  the  person  who  presents 
these  commercials?  We  wanted  to  find  out 
how  our  television  commercials  were  affected 
by  the  personality  of  the  announcer.  Here 
was  a  new  era  to  explore  with  motivation 
research. 

Probably  the  most  exciting  of  our  explo- 
rations in  this  field  is  the  Social  Science 
Television  Conference  we  held  just  about  a 
month  ago.  We  invited  eight  eminent  social 
scientists  to  an  all-day  meeting  in  a  suite 
in  the  Drake  Hotel  in  Chicago.  We  asked 
them  to  look  at  a  sampling  of  daytime  and 
evening  television,  much  as  the  typical 
American  family  views  it. 

We  asked  our  panel — How  can  we  select 
the  most  effective  personality  to  deliver  the 
commercial?  What  kinds  of  "authority"  are 
the  most  compelling  to  different  types  of 
audience,  to  the  husband,  the  wife,  the  child? 
Is  the  star  of  the  program  always  the  best 
sales  presenter?  Is  a  male  "authority"  more 
suitable  in  influencing  women  than  another 
woman? 

From  9  a.m.  till  10:30  that  night,  this  dis- 
tinguished "social  science  family"  sat  and 
watched  television  and  discussed  the  implica- 
tions of  programming  and  the  meaning  of 
the  various  types  of  "authority"  and  "dem- 
onstrator" or  home  economist  who  present 
the  commercials. 

Scientific  Assembly 

Participants  in  the  panel  were  two  psycho- 
analysts, a  cultural  anthropologist,  a  social 
psychologist,  two  sociologists  and  two  pro- 
fessors of  social  science.  Two  of  the  agency's 
creative  account  people  were  on  hand  to 
direct  the  discussion  into  specific  areas  of 
concern  to  us  as  advertisers.  Our  senior 
research  analyst  served  as  moderator.  A 
stenotypist  took  down  every  word  of  com- 
ment and  conversation. 

The  social  science  experts  examined  and 
analyzed  the  appeals  of  the  Arthur  Godfreys, 
Jan  Murrays,  Dave  Garroways,  Ed  Sullivans, 
as  well  as  the  anonymous  deliverers  of  com- 
mercials, and  they  discussed  the  Betty 
Crockers,  Betty  Furnesses,  Arlene  Franceses. 
We  were  particularly  interested  in  the  social 
scientists'  personality  portrait  of  Arthur 
Godfrey  because  part  of  his  show  is  spon- 
sored by  our  client,  The  Toni  Co.,  and 


by  Edward  H.  Weiss 

similarly  we  were  interested  in  their  impres- 
sions of  Jan  Murray  because  he  plays  an 
important  part  in  presenting  the  commercials 
for  our  client,  Mogen  David  Wine,  in  the 
television  show,  Dollar  a  Second. 

According  to  our  social  science  panel,  the 
most  effective  personalities  to  deliver  com- 
mercials— whether  men  or  women — are 
those  who  present  themselves  as  human  and 
fallible,  who  by  their  identification  with  the 
consumer  induce  the  consumer  to  identify 
himself  with  them.  They  agreed  that  com- 
mercials delivered  by  a  person  who  is  not 
"institutional" — not  too  glib  and  not  too  ex- 
pert and  who  is  a  little  bit  vulnerable — gives 
the  product  and  the  program  a  human  di- 
mension. Such  a  personality  is  reassuringly 
like  you  or  me,  or  like  our  husbands  or 
wives.  And  the  product  becomes  more  be- 
lievably  identified  with  real  human  needs. 

This,  they  believe,  is  one  of  the  secrets 
of  Arthur  Godfrey's  spectacular  success  in 
selling.  His  great  effect  is  in  playing  down 
his  smartness.  He  is  relaxed,  he  doesn't  try 
too  hard.  He  relies  on  the  audience  for 
help  and  underplays  his  own  capacities. 
There  is  never  a  danger  that  he  will  arouse 
feelings  of  competition  in  his  audience,  be- 
cause he  is  "on  their  side." 

Psychologically,  his  morning  program 
creates  the  illusion  of  the  family  structure. 
All  the  conflicts  and  complex  situations  and 
relationships  of  family  life  are  taken  out, 
and  what  is  left  is  an  amiable,  comfortable 
family  scene — with  one  important  omission. 
There  is  no  mother  in  the  Godfrey  family. 
This  gives  the  housewife-viewer  the  op- 
portunity to  fill  that  role.  In  her  fantasy, 
Godfrey  comes  into  her  home  as  an  extra 
member  of  her  family,  and  she  fancies  her- 
self a  specially  invited  member  of  his  family. 
She  entertains  him  in  her  home,  but  at  the 
same  time,  he  invites  her  into  his  studio. 

Godfrey  talks  about  a  product  much  as 
the  man  of  the  family  might.  He  not  only 
talks  about  it,  but  he  enjoys  it — he  sips  his 
tea  in  gurgles,  he  relishes  the  cake,  he  ad- 
mires the  Toni  Home  Permanent,  he  grunts, 
whistles,  even  takes  the  product  down  a  peg 
or  two. 

Another  facet  of  Godfrey's  popularity  was 
analyzed  by  the  conference:  When  a  product 
is  presented  in  superlatives,  it  can  easily 
cause  apathy  or  rejection  by  stirring  up 
feelings  of  inferiority  in  viewers.  Perfection 
imposes  a  burden  on  people.  They  subcon- 


sciously wonder,  "Can  I  attain  this?"  The 
better  the  product,  the  more  of  a  psychologi- 
cal problem  it  poses  for  the  middle-class 
audience,  the  sociologists  believe.  It  creates 
self-doubt  about  their  status,  their  place  in 
life,  their  deservingness.  The  question  in 
people's  minds  is  not  always  or  necessarily, 
"Is  the  product  good  enough?"  It  is  very 
often  the  buried  and  anxious  feeling,  "Am 
I  good  enough  for  the  product?"  This  ap- 
plies to  automobiles,  refrigerators  or  even 
the  fancy  cake  mix.  The  viewer  must  be 
made  to  feel  that  he's  not  overstepping  him- 
self by  wanting  something  too  good.  Com- 
mercial presenters  who  imply  their  product 
is  super-magical  or  super-perfect  or  all- ' 
powerful  may  stop  a  good  many  people  from 
trying  it  out  at  all. 

Regular  Fellow 

Godfrey  never  imposes  this  burden  of 
perfection.  He  is  the  consumer,  the  plain, 
ordinary  guy,  taking  the  role  of  the  buyer, 
not  the  seller.  And  the  housewife  feels  that 
if  Arthur  likes  the  product,  so  will  her  hus- 
band and  her  children,  and  so  can  she.  When 
he  makes  fun  of  the  commercial,  and  at  the 
same  time  ohs  and  ahs  about  the  product, 
he  projects  the  real  feelings  of  the  consumer. 
He  is  reassuringly  like  you  or  me. 

Now  contrast  Godfrey's  technique  with 
the  sterile  and  impersonal  presentations  of- 
fered by  the  institutional  type  of  authority 
on  television,  as  our  social  science  panel 
did.  They  corroborated  our  own  consumer 
studies  on  reactions  to  the  "expert"  versus 
someone  with  whom  the  ordinary  person 
can  identify  himself.  They  agreed  that 
women  have  a  great  suspicion  of  "women 
who  know  too  much."  Dictatorial  certainty 
and  the  air  of  perfection  are  reminders  of  a 
nagging  mother  telling  daughter  exactly 
what  to  do  and  exactly  how  to  do  it.  We  all 
know  how  daughters  react  to  nagging 
mothers. 

What  about  the  male  authority?  Our  panel 
felt  that  other  things  being  equal,  a  woman 
will  listen  to  a  man  with  more  acceptance 
because  he's  not  competing  with  her.  He's 
an  objective  "authority" — not  her  husband 
and  not  as  patronizing  nor  as  knowledgeable 
as  "mother."  Because  he's  not  so  emotional- 
ly involved  with  the  product,  he's  often  more 
reassuring — whether  the  product  be  food, 
cosmetics,  household  appliance  or  whatnot. 

But  male  announcers  go  off  the  track 
when  they  act  too  confidently,  particularly 
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YOU  MIGHT  GET  A  1600-LB.  BULL  MOOSE*— 


BUT 


GRAND  RAPIDS-KALAMAZOO  HOOPERS 
JANUARY,  1954 
SHARE-OF-TELEVISION-AUDIENCE 


MON.-FRI. 
7  a.m.- 
12  noon 

MON.-FRI. 

12  noon 

5  p.m. 

SUN-SAT. 
6  p.m.- 
12  midnight 

WKZO-TV 

80%  f 

85% 

62% 

B 

3l%t 

15% 

38% 

f  Adjusted  to  compensate  for  the  fact  that  neither  station 
was  on  the  air  all  hours. 

NOTE:  Sampling  was  distributed  approximately  75%  in 
Grand  Rapid  area,  25%  in  Kalamazoo  area. 


WKZO  —  KALAMAZOO 
WKZO-TV  —  GRAND  RAPIDS-KALAMAZOO 
WJEF  — GRAND  RAPIDS 
WJEF-FM  —  GRAND  RAPIDS-KALAMAZOO 
KOLN  —  LINCOLN,  NEBRASKA 
KOLN-TV  — LINCOLN.  NEBRASKA 

Associated  with 
WMBD  —  PEORIA.  ILLINOIS 


YOU  NEED  WKZO-TV 
TO  BAG  TV  AUDIENCES 
IN  WESTERN  MICHIGAN! 

January  '54  Hoopers,  left,  show  how  thoroughly  WKZO- 
TV  dominates  the  Western  Michigan  television  market, 
morning,  afternoon  and  night! 

WKZO-TV  is  the  Official  Basic  CBS  Television  Outlet 
for  Kalamazoo-Grand  Rapids.  Its  brilliant  Channel  3 
picture  effectively  serves  one  of  the  nation's  great 
television  markets — 27  densely-populated  Western  Mich- 
igan and  Northern  Indiana  counties — -a  far  larger  tele- 
vision market  than  many  major  cities  can  boast! 

(80,000  WATTS-CHANNEL  3) 


OFFICIAL  BASIC  CBS  FOR  WESTERN  MICHIGAN 

Avery- Knodel,  Inc.,  Exclusive  National  .Representatives 

*  F.  D.  Fetherston  and  D.  G.  Mac  Donald  got  one  this  size  on  Magnassippi  River,  Quebec,  in  1889. 


on  matters  affecting  the  woman's  domain. 
They  can  only  create  resentment  and  subject 
the  woman  to  doubts  about  her  abilities. 

In  a  study  made  for  NBC  by  the  Schwerin 
organization,  we  can  see  an  illustration  of 
this  misuse  of  the  expert: 

"In  one  commercial  the  authority  was  a 
chef  in  a  test  kitchen,  shown  pulling  some 
pastry  out  of  the  oven  and  explaining  how 
simple  it  was  to  insure  consistent  baking 
success  by  using  this  mix.  In  a  second  com- 
mercial the  same  sales  point  was  made  by 
a  little  girl,  who  was  exceedingly  proud  of 
the  pastry  she  had  just  made  with  the 
product.  The  chef  commercial  won  16  re- 
sponses per  100  viewers;  the  little  girl,  73." 

As  the  report  points  out,  "certainly  a  pro- 
fessional chef  outranks  a  child  as  a  culinary 
authority.  But  in  this  instance  he  was  pos- 
sibly too  expert  for  the  advertiser's  purpose." 

The  social  scientists  did  not  propose  that 


PLAY-BY-PLAY  broadcasts  of  Little  Major 
League  baseball  games  among  boys  9-to-12 
years  of  age — aired  with  big  league  flavor — 
are  the  program  formula  found  successful 
by  WEAM  Arlington,  Va.,  in  building  local 
audience  and  accounts. 

The  broadcasts  were  started  experimen- 
tally in  1953  as  a  stop-gap  alternative  when 
the  surburban  Washington  station  was  un- 
able to  get  a  major  league  radio  franchise. 
But  the  Little  League  games  are  a  must  on 
the  WEAM  schedule  this  year  even  though 
the  station  also  will  air  re-creations  of  about 
100  Brooklyn  Dodgers  games.  And  Little 
League  takes  precedence  in  schedule  con- 
flicts, WEAM  says. 

Old  Dominion  Bank  of  Arlington,  which 
sponsored  the  Little  League  broadcasts  last 
year  as  its  first  big  radio  venture,  has  re- 
newed with  WEAM  this  season  for  a  sched- 
ule of  about  two  dozen  games  played  by  the 
team  which  it  "sponsors"  in  the  league.  Ac- 
count is  handled  by  Henry  J.  Kaufman  & 
Assoc.,  Washington. 

In  addition,  M.  T.  Broyhill  &  Sons,  an 
Arlington  real  estate  and  contracting  firm 
partly  owned  by  Rep.  Joel  T.  Broyhill  (R- 
Va.)  is  signing  with  WEAM  for  sponsorship 
of  part  of  the  schedule  played  by  the  Broyhill 
team,  the  station  reported. 

Season  started  May  21  and  runs  through 
the  summer,  with  the  games  played  at  night 
under  lights  in  a  model  park  operated  by  the 
Arlington  County  Recreation  Dept.  This 
year,  the  county  is  building  a  broadcast 
booth  for  WEAM  and  is  giving  the  broad- 
casts publicity  on  a  large  sign  being  erected 
near  the  entrance  to  the  park. 

"Some  folks  in  the  trade  said  we  were 
crazy  to  try  local  programming  of  this  kind 
because  the  interest  range  is  so  narrow  and 
because  of  the  potential  operational  head- 
aches," George  E.  Oleson,  WEAM  general 
manager,  recalled.  "But  we  have  found  just 
the  opposite  to  be  true.  Local  interest  is 
very  high  and  program  costs  in  man-hours 
and  dollars  are  low." 

Telephone  line  charges  to  the  park  run 
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advertisers  should  never  employ  "authori- 
ties" to  present  their  sales  messages,  nor  that 
women  can  never  be  successful  in  appealing 
to  other  women.  It  is  the  manner  of  pres- 
entations, the  personalities  of  the  men  and 
women  who  make  the  presentations  that 
came  into  question  as  the  conference  ana- 
lyzed the  typical  commercials  of  the  day  and 
evening. 

The  authoritative  women,  our  consultants 
pointed  out,  are  as  ineffective  in  reaching 
men  as  in  selling  to  women.  The  sterile  effi- 
ciency expert  simply  doesn't  appeal  to  any- 
one. She  may  hamper  the  sale  rather  than 
help  it. 

Television  saleswomen  who  would  ex- 
change "know-how"  with  the  viewer  rather 
than  dictate  "know-it-all"  could  prove  psy- 
chologically most  effective,  the  panelists 
agreed.  But  they  must  be  real  people,  not 
the  corporate  image  or  brand  image;  they 


only  about  $25-$30  a  month  and  there  are 
no  franchise  fees  to  pay,  Mr.  Oleson  pointed 
out.  Regular  staff  announcer  Nat  Albright, 
who  will  re-create  the  Dodgers  games  this 
year,  does  the  play-by-play  at  the  Little 
League  games.  His  talent  fee  is  paid  by  Old 
Dominion  Bank  or  Broyhill,  depending  on 
the  Little  League  game  he  airs. 

Only  other  man  required  at  the  Little 
League  park  for  the  program  is  Mr.  Al- 
bright's technical  assistant,  Barry  Oliver,  a 
high  school  senior  studying  radio,  who  is 
a  parttime  employe  of  WEAM. 

Game  time  runs  about  Wi  hours,  Mr. 
Oleson  pointed  out,  since  the  Little  League 
contests  are  limited  to  five  innings.  Game 
time  usually  is  7:30  p.m.,  a  good  hour  to 
catch  both  young  and  adult  listeners,  he 
noted. 

The  prestige  of  having  the  games  broad- 
cast has  resulted  in  extensive  publicity  for 
WEAM  and  Old  Dominion  among  the  boys, 
their  parents  and  neighbors,  Mr.  Oleson  ex- 
plained, helping  to  account  for  high  listener 
loyalty. 

For  Old  Dominion  Bank,  the  experiment 
in  radio  and  Little  League  broadcasting  has 
proven  to  be  more  than  a  community  good- 
will project,  according  to  Bob  Hughes,  bank 
promotion  director,  although  telephone  calls, 
letters  and  even  visits  to  the  bank  by  ap- 
preciative citizens  has  shown  that  it  has  ac- 
complished this  result. 

The  success  in  promoting  the  bank's  sav- 
ing certificate  plan  indicate  the  selling  ability 
of  radio  as  well,  Mr.  Hughes  said,  although 
no  direct  check  has  been  made  to  determine 
how  new  customers  heard  about  the  plan. 

Before  trying  radio,  the  bank  chiefly  em- 
ployed direct  mail  and  some  newspaper  ad- 
vertising. 

"We're  more  sold  on  radio  than  news- 
papers," Mr.  Hughes  said.  He  explained  that 
the  Little  League  broadcasts  build  local 
audience  in  Arlington,  where  the  bank  has 
three  branches,  while  advertising  in  the 
metropolitan  Washington  newspapers  results 


must  be  warm  and  friendly — women  whoj 
enjoy  their  role  as  women,  neither  wooden 
nor  over-glamorous. 

The  overwhelming  importance  of  the  pre- 
senter is  as  apparent  in  direct  selling  as  it 
is  in  a  tv  commercial.  Recently  our  Motiva- 
tion Department  made  a  2,500  mile  trip 
through  1  1  cities  in  5  states  and  conducted 
78  depth  interviews  with  retailers.  Over  and 
over  again  we  found  that  pricing  and  styling 
of  a  line  were  not  nearly  so  important  to  a 
retailer  as  his  feelings  toward  the  manufac- 
turer's representative  who  called  on  him. 

No  matter  where  the  selling  message  is 
presented — over  a  tv  screen  or  in  a  buying 
office — it  is  the  personality  of  the  presenter 
that  really  influences  the  sale  and  it  is  the 
business  of  creative  advertising  people  to 
understand  the  dynamics  of  these  personali- 
ties who  must  carry  the  burden  of  properly 
presenting  the  commercials  or  sales  message. 


in  waste  circulation  in  all  but  the  Arlington 
trade  area. 

Old  Dominion  cut  part  of  its  direct  mail 
budget  last  year  in  order  to  test  radio  on  a 
continuous  basis,  Mr.  Hughes  related.  As 
a  result,  the  bank  currently  is  using  8  to  10 
spots  a  day  in  anticipation  of  the  Little 
League  season  schedule  and  uses  radio  for 
sponsoring  coverage  of  other  community  and 
school  events. 

WEAM  Manager  Oleson  recalled  it  took 
only  a  few  weeks  to  arrange  for  sponsored 
coverage  of  the  Little  League  games.  He 
cited  cooperation  of  the  county  recreation 
officials  and  Old  Dominion,  the  bank  aiding 
through  advance  advertising  and  promotion. 

Old  Dominion's  team  hasn't  shown  the 
results  that  the  broadcasts  have — the  team 
won  only  5  of  22  games  last  season. 
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LITTLE  LEAGUE  BASEBALL 
IS  A  BIG  HIT  ON  RADIO 


On  the  set  of  "I  Love  Lucy/'  starring  Lucille  Ball  and  Desi 
Arnaz.  The  nation's  Number  1  TV  show  for  1951,  1952  and 
1953  is  a  pioneer  of  the  technique  of  filming  its  program  as  a 
live  show  with  audience.  Desilu  Productions  uses  three  Mitchell 
35mm  BNC  cameras  in  filming  "I  Love  Lucy." 
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Joan  Davis  on  the  set  of  "I  Married  Joan," 
produced  by  P.  J.  Wolfson  and  appearing 
on  NBC.  Three  Mitchell  35mm  BNC  cameras 
are  used  on  this  top  TV  show,  which  is  in 
its  2nd  year.  Jim  Backus  plays  the  male  lead. 


It  takes  more  than  just  a  good  script  to  insure  the  success 
of  a  top-rated  network  program.  The  on-stage  performances  of 
the  stars  and  supporting  cast  must  be  outstanding, 
carefully  timed,  superbly  directed.  And  the  camera  must 
perform  flawlessly  in  its  vital  role  of  recreating  the 
superior  quality  of  the  show  for  millions  of  TV  viewers. 

Mitchell  cameras— internationally  famous— provide  the 
matchless  photographic  performances  so  necessary  to  the 
successful  making  of  the  finest  theater  quality  films. 
That  is  why,  wherever  top  quality  filming  is  the  foremost 
consideration,  Mitchell  Cameras  are  to  be  found . . . 
bringing  success  into  focus. 


Dennis  Day,  star  of  "The  Dennis  Day  Show," 
a  top-rated  NBC  program.  Originally  "live," 
this  series  is  in  its  second  year,  and  is  now 
produced  on  film  by  Denmac  Productions, 
using  a  Mitchell  35mm  BNC  camera. 


MITCHELL  The  only  truly  Professional  Motion  Picture  Camera 


/t{itC^€^  ^m0M  CORPORATION 

666  West  Harvard  Street  •  Glendale  4,  Calif.  •  Cable  Address:  MITCAMCO 
85%  of  the  professional  motion  pictures  shown  throughout  the  world  are  filmed  with  a  Mitchell 
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THE  REWARD  OF  BEING 
LOCAL,  LIVE,  LIVELY 

by  John  Osbon 


WNBQ  (TV)  Chicago  is  one  of  NBC- 
TV's  most  profitable  o&o  stations.  It  also  is 
perhaps  the  network's  leading  exponent  of 
local  live  programming. 

The  connection  between  these  two  facts 
seems  incontrovertible. 

".  .  .  Local  live  programming  in  the  face 
of  a  trend  toward  more  and  more  film  has 
paid  off  handsomely  in  terms  of  audience, 
advertisers  and  community  service,"  one 
high  placed  executive  said.  "We're  really 
live  at  WNBQ,"  he  continued.  And  the  facts 
bear  him  out. 

Just  how  "live"  the  station  is  can  be  seen 
from  an  analysis  of  the  hours  of  weekly  air 
time  in  network  and  local  periods  and  in  live 
offerings. 

In  a  typical  week  the  station  carried 
109:45  hours,  of  which  44:45  were  local. 
Of  this  total,  36:45  hours  were  devoted  to 
101  local  live  shows— or  one-third  of  all 
weekly  air  time.  (The  local  programs  per 
week:  124.) 

On  a  typical  Tuesday,  there  were  nearly 
20  local  live  features,  of  which  14  fell  in  the 
single-personality  category.  Of  these  13  were 
wholly  sponsored,  five  participating  and  one 
sustaining. 

A  comparison  would  properly  be  in  order 
with  figures  reported  in  a  recent  B°T  survey 
on  the  importance  of  film  to  stations,  show- 


ing a  breakdown  on  station  time  among  net- 
work, film  and  local  live  programs.  Inter- 
connected network  affiliates  (like  o&o 
WNBQ)  reported  20.7%  of  air  hours  de- 
voted to  local  live  fare,  covering  roughly 
16:31  hours  in  a  typical  week  last  December 
[B*T,  Jan.  11]. 

WNBQ's  general  manager  is  Jules  Herb- 
uveaux,  a  pioneer  in  developing  local  talent 
and  programming.  Under  his  leadership  and 
that  of  the  late  Vice  President  and  General 
Manager  Harry  C.  Kopf,  WNBQ  has  been 
by  far  the  leading  Chicago  originator  of 
network  programs.  The  station  management 
believes  in  specialized  shows  for  specialized 
audiences  and  favors  late  evening  local 
shows. 

WNBQ  has  been  responsible,  too,  for  the 
development  of  single-personality  features 
and,  has  had  a  large  part  in  developing  the 
current  craze  for  "how-to-do-it"  programs 
on  midwest  tv  screens. 

In  addition  to  winning  sales  promotion 
and  programming  awards  in  magazine-con- 
ducted contests,  the  Chicago  NBC-TV  out- 
let has  done  well  in  local  revenue,  ratings 
and  audience  acceptance. 

In  1953,  for  example,  WNBQ's  local  and 
national  spot  sales  the  last  six  months 
showed  an  increase  of  21%  over  the  first 
half.  About  63%  of  its  local  advertising  in- 


come comes  from  sale  of  program  time  and 
22%  of  its  national  spot  revenue  from  local  | 
program  periods. 

As  an  NBC  anchor  outlet,  WNBQ  scarcely  I 
could  have  any  quarrel  with  film  per  se,  \ 
what  with  the  network's  film  division  an  in-  j 
tegral  part  of  overall  operations.  Perhaps  it 
is  just  that  film  is  devoid  of  any  local  or  spe-  j 
cialized  appeal  and  WNBQ  has  carefully 
built  its  reputation  as  a  community  station, 
according  to  Mr.  Herbuveaux.   He  added: 

"Our  first  responsibility  is  to  our  audience. 
If  we  have  an  audience,  then  we'll  have  spon- 
sors. We  live  by  service  to  our  audience."  | 

Beyond  that,  Mr.  Herbuveaux  might  well  ! 
have  been  echoing  the  words  of  the  late  Mr.  j 
Kopf:  "There  is  one  important  question  we 
keep  in  mind  in  the  planning  and  production 
of  any  local  live  show.  ...  Is  it  good  enough 
for  the  network?  Several  of  our  local  shows 
have  gone  on  to  outstanding  success  on  the 
NBC-TV  network,  and  we  like  to  think  that 
all  of  them  could." 

Basically,  the  story  of  WNBQ's  acceptance 
by  televiewers  and  advertisers  alike  is  the 
development  of  local  shows  beamed  to  both 
specialized  and  general  audiences,  using  local 
personalities.    For  example: 

It  may  cost  more  money  to  produce  live 
programs,  but  WNBQ  feels  it  can  deliver 
clients  a  receptive  quality  audience  at  a  cost- 
per-thousand  equal  to  or  better  than  any  in 
the  Midwest  market.  WNBQ  is  pleased,  but 
not  smug,  with  its  ability  to  provide  small 
local  advertisers  with  an  opportunity  to  use 
tv  profitably  at  low  cost,  particularly  on  its 
five-  and  ten-minute  blocks  and  in  live  breaks. 
Live  Policy  Pays  Off 

Management  always  has  been  reluctant  to 
divulge  costs  or  revenue  figures,  but  it  claims 
WNBQ  has  the  SRO  sign  out  for  most  pro- 
grams and  consistently  has  turned  down  a 
considerable  chunk  of  business  in  its  5Vi 
years  of  operation  for  one  reason  or  another. 

What  is  known  is  that  it  costs  less  to  pro- 
gram the  five-  and  ten-minute  stanza  through 
a  half-hour  than  a  film  feature — and  natu- 
rally there  are  more  advertisers  to  foot  the 
bill.  (The  best  example:  WNBQ's  six  five- 
minute  strips  from  6  to  6:30  p.m.,  with 
weather,  sports,  news  and  other  features. 
Of  course,  costs  of  that  period  would  be 
higher  than  programming  a  film  feature  if 
more  talent  were  involved.) 

If  any  station  can  be  said  to  have  been 
primarily  responsible  for  the  development 
of  what  has  come  to  be  known  as  the  "Chi- 
cago school  of  television"  or  "Chicago 
style"  tv,  it  is  WNBQ.  These  terms  were 
coined  when  NBC-TV  began  picking  up 
such  WNBQ  shows  as  Garroway  at  Large, 
Kukla,  Fran  &  Ollie,  Zoo  Parade  and  Ding 
Dong  School. 

To  describe  a  show  as  of  the  "Chicago 
school"  was  to  identify  it  as  varying  from 
the  stereotypes  of  contemporary  produc- 
tion. Among  critics,  "Chicago  school"  was 
generally  used  as  a  term  of  praise.  Station 
executives  take  quiet  amusement  in  the 
knowledge  that  although  "Chicago  school" 
shows  were  artistic  and  imaginative,  the 
real  factor  in  their  creation  was  economy. 

Mr.  Herbuveaux,  who  brought  these  pro- 
grams to  their  ultimate  stage  of  development, 
describes  it  as  a  "myth  born  of  expediency" 
— meaning  lack  of  money,  facilities  and  big 
names  in  Chicago.  Thus  tv,  at  WNBQ,  came 
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Accent  is  on  local  live  programming  at  WNBQ  (TV).  Typical  is  Close-Up,  featuring 
Howard  Miller,  June  Valli  and  the  Art  Van  Damme  quintet. 
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to  mean  the  medium  of  the  small  set  and  the 
single  entity. 

"We  like  local  personalities — students  of 
affairs,  you  might  say.  When  we  want  a 
carpenter,  we  don't  hire  Eddie  Cantor,  we 
get  a  carpenter — or  at  least  a  man  who  is 
familiar  with  the  subject.  We  wanted  a  zoo 
show  so  we  took  our  cameras  out  to  the  zoo." 

In  utter  defiance  of  the  theory  expounded 
by  comedian  Fred  Allen  that  television  is 
called  the  "medium"  because  "nothing  is  well 
done,"  WNBQ  has  sought  to  prove  tv  can  be 
done  well,  sans  chorus  lines,  stock  gags,  high- 
priced  talent  and  old  movies. 

The  station  that  produced  shows  for  its 
parent  NBC  has  left  its  imprint  on  local  pro- 
gramming with  specialized  audience  type 
fare.  Among  the  top  personalities  and  their 
wares:  Clint  Youle  (weather),  Dorsey  Con- 
nors* (gadgetry),  John  Ott  (gardens),  Walt 


Mr.  Weitzel  appears  Mondays  with  Chicago 
Crossroads,  and  disc  jockey  Howard  Miller 
Fridays  with  a  variety  show.)  The  fifth  show 
under  consideration  is  golf. 

The  bowling  series  (which  drew  a  healthy 
13.5  recently,  according  to  ARB,  and  which 
drew  51%  of  its  viewers  from  the  male 
audience,  45%  from  women),  seems  to  have 
a  ready-made  audience  of  550,000-600,000 
league  bowlers  in  the  Chicago  area. 

This  is  an  example  of  the  "specialized  au- 
dience" format.  Tying  in  is  a  type  of  "per- 
sonalized selling"  with  live  station  breaks. 
(Also  used  on  Johnny  Coons'  Noontime 
Comics,  Frances  Horwich's  Ding  Dong 
School,  Francois  Pope's  Creative  Cookery, 
Howard  Miller's  show,  others.) 

WNBQ's  ratings  also  have  commanded 
healthy  respect  from  its  competitors.  Mr. 
Miller's  late  evening  show  (11  p.m.-l  a.m.) 


WNBQ's  local  live  programming  policy  paid  off  handsomely  under  the  guiding  hand 
of  the  late  Harry  C.  Kopf,  vice  president  and  general  manager.  In  one  of  the  last 
pictures  taken  before  his  death,  Mr.  Kopf  (center)  is  shown  discussing  programming 
with  George  Heinemann,  program  manager  (I),  and  Jules  Herbuveaux,  now  WNBQ 
general  manager. 


Durbahn  (workshops),  Johnny  Coons 
(comics),  Francois  Pope  (cooking). 

WNBQ  has  built  much  short  strip  fare 
around  Mr.  Youle,  Miss  Connors  and  news- 
caster Jack  Angell,  who  appear  in  both  the 
6-6:30  and  10-10:30  p.m.  segments.  Ex- 
plains Mr.  Herbuveaux:  "It's  a  changing 
audience  with  considerable  turnover." 
(Others  in  the  6-6:30  p.m.  stretch:  sports- 
caster  Joe  Wilson,  columnist  Tony  Weitzel 
and  newscaster  Alex  Dreier.  Typical  rating: 
5.9). 

It  is  on  the  post  11  p.m.  bracket,  when 
many  viewers  have  gone  to  bed  or  watch 
old  films,  that  the  NBC  Chicago  outlet  has 
really  set  its  target  with  local  live  fare. 
WNBQ  current  is  "live"  at  this  period  four 
times  weekly  and  is  considering  a  fifth  pro- 
gram to  round  out  a  sports  block.  (Bowling 
on  Tuesday,  harness  racing  on  Thursday; 

*Daughter  of  Illinois  State  Sen.  William  Con- 
nors, author  of  a  bill  to  include  tv  broadcasting 
with  radio  under  state  libel  laws.  It  passed  the 
Illinois  legislature  at  Springfield  last  year. 
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garnered  a  12  rating  (according  to  ARB) 
recently,  which  station  executives  feel  is  "an 
unheard  of  audience  at  that  time  of  night." 
On  one  occasion,  three  spots  brought  in  more 
inquiries  than  any  single  promotion  effort. 

Examples  of  sellouts  and  waiting  lists 
among  sponsors  are  not  uncommon  at 
WNBQ  as  shown  in  the  cases  of  Len  O'Con- 
nor's morning  news  show.  Bob  &  Kay  (Bob 
Murphy  and  Kay  Westfall),  and  Herbie 
Mintz'  But  Not  Forgotten,  which  precedes 
the  11  p.m.  strip.  (Mr.  Mintz  is  in  his  sixth 
year  and  Walter  Durbahn,  proprietor  of 
Walt's  Workshop,  holds  the  record  for  the 
oldest  continuously  sponsored  local  tv  show 
on  WNBQ,  with  Hine  Lumber  Co.). 

Sometimes,  paradoxically,  local  WNBQ 
personalities  go  on  to  success  in  film  series. 
Two  examples  are  Mr.  Durbahn,  whose  pro- 
gram now  is  being  distributed  by  Reid  Ray 
Film  Industries,  and  John  Ott's  How  Does 
Your  Garden  Grow?  which  Mr.  Ott  produces 
himself  for  film  distribution. 


Practically  all  WNBQ's  "fix  it  yourself 
shows  are  sponsored.  But  even  Jet  Pilot 
program  for  children  aviation  enthusiast  \ 
and  City  Desk,  a  sort  of  metropolitan  Met] 
the  Press  (with  NBC  Chicago  News  Chie1! 
Bill  Ray  as  moderator),  manage  to  hang  or 
simply  because  WNBQ  "won't  settle  fc 
film."  Sometimes  even  a  very  popular  pre 
gram    may    go    off,    however,   like  Wi 
Stracke's   Animal  Playtime,   which  whe 
dropped  brought  a  flood  of  protests.  (It  we 
dropped  because  of  a  station  program  shuffl 
created  by  inauguration  of  Home.) 

The  NBC  Chicago  outlet  claims  to 
ratings  in  more  quarter-hours  than  any  othe 
local  station,  as  well  as  the  heaviest  averag 
rating  on  the  basis  of  ARB  figures  for  Dc 
cember  1953. 

Clint  Youle,  who  not  only  talks  about  th 
weather  but  does  something  about  it*,  corn 
piled  a  vigorous  28.3  this  past  January,  ac 
cording  to  ARB — perhaps  the  highest  fo 
any  multi-evening  show  in  the  Chicago  are 
and  possibly  the  highest  for  any  weathe 
program  of  its  kind  in  the  country. 

Last  December  Mr.  Youle  came  up  wit] 
a  27.6  (for  a  cost-per-thousand  of  $1.08) 
which,  taken  with  the  five-minute  Dorse 
Connors  strip,  is  about  five  time  that  of 
neighboring  live  show.  The  pulling  power  o  i 
Clint  Youle,  who  belongs  to  the  America 
Meteorological  Society,  is  no  respected  ral 
ings-wise  that  at  one  time  a  sponsor  of 
film  program  on  a  competing  outlet  askei 
that  his  opening  commercial  be  abandons 
in  the  10-10:10  p.m.  slot.     (One  statioi 
started  airing  weather  reports  in  that  seg 
ment.) 

Sponsors  Stick  Around 

Most  of  WNBQ's  local  live  features,  thi 
majority  of  them  utilizing  single  personalities 
have  enjoyed  good  sponsor  longevity.  Thesi 
include  .  .  .  But  Not  Forgotten  (Mon.-Fri. 
10:45  p.m.),  by  Starck  Piano  Co.,  fron 
Feb.  12,  1952;  Dorsey  Connors  (Sun.-Fri. 
10:10  p.m.),  Fannie  May  Candy,  from  Jan 
19,  1951,  and  by  First  Federal  Savings,  fron 
the  same  date;  Mr.  Youle's  Weathermar 
(Sun.-Fri.  10-10:10  p.m.)  by  Armour  fron 
Aug.  27,  1952. 

What  do  sponsors  think  about  WNBQ'; 
local  live  programming  setup? 

Community  Fund  of  Chicago  Inc. — Wel- 
fare Council  of  Metropolitan  Chicago — re- 
ported to  Wright-Campbell  Agency  on  its 
Christmas  Clearing  House  Project  which 
used  the  Howard  Miller  show:  "The  show 
brought  in  more  inquires  than  any  single 
type  of  promotion  used — and  some  of  the 
most  generous  donors  of  the  year,"  accord- 
ing to  Helen  Robbins  Bitterman,  its  radio- 
tv  director. 

In  April  1953,  when  Fannie  May  Candies 
completed  its  first  year  of  sponsoring  Miss 
Connors,  the  firm  reported  her  show  "to 
have  been  the  most  effective  advertising 
we  have  used  .  .  .  Miss  Connors  must 
have  a  large  and  loyal  following.' 

(Her  program  is  devoted  to  showing  house- 
wives and  other  interested  viewers  how  to 
get  practical  use  out  of  hangers,  milk  car- 
tons, and  other  items.) 

Miss  Connors  also  was  credited  with  stini- 
(Contimied  on  page  114) 

*He  invented  his  own  weather  device,  for  which 
he  has  obtained  a  U.  S.  patent  and  which  is 
being  sold  to  the  public. 
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WBEN 


will  become  basic 


CBS  RADIO 

in  Buffalo 


Buffalo's  No.   1  radio  station,  WBEN,  proudly 
joins  the  nation's  No.   1  radio  network,  CBS, 
to  serve  and  sell  New  York  State's 
second  largest  market. 


GET  THE  FULL  STORY  from  HENRY  I.  CHRISTAL 

Neiv  York      •      Detroit      •      Chicago      •      Boston      •      San  Francisco 


BUFFALO  EVENING  NEWS  RADIO  STATION 
HOTEL     STATLER  •  BUFFALO     2,     N.  Y. 
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am  •  f  m 


MAP 


Designed  especially 
for  productive  sales 
planning,  this  12W  x  35" 
map  shows  every  am  and 
f  m  station  in  the  United 
States,  possessions  and 
Canada  by  city,  county, 
state,  territory  and  province. 
Time  zones  are  marked; 
congested  markets 
enlarged. 

You'll  use  this  outline  map 
throughout  the  year  for 
presentations . . .  visualizing 
markets . . .  charting  sales 
territories,  costs  and  volume. 
It's  printed  on  80  lb. 
durable  white  stock  and 
takes  ink  or  color  like  your 
letterhead. 

Single  copies,  suitable  for  framing, 
$1.00. 

Quantity  prices: 

5  copies  $  4.50 

10     "  8.50 

25     "  20.00 

50     "  37.50 

100     "  70.00 

BROADCASTING  •  TELECASTING 
1735  DeSales  Street,  N.  W. 
Washington  6,  D.  C. 

Please  send   map(s)  to  the 

undersigned.    I   enclose  $  


WHAT  CLIENTS  THINK  OF  RADIO 

(Continued  from  page  100) 

sponsored  products  and  sales;  follow-through 
on  promotion  and  research. 

•  Can't  read  all  the  direct  mail  promotion 
put  out  by  stations. 

•  More  information  on  programs,  market, 
station;  better  follow-up  on  representatives; 
don't  forget  an  account  after  it's  on  the  air. 

•  Have  a  conscience  and  deliver  the  best 
programs  possible;  work  out  proof-of- 
performance  plan. 

•  Keep  dealers  alerted;  provide  facts  on 
rural  audience;  keep  reports  current;  more 
follow-through  on  promotion  and  merchan- 
dising. 

•  Radio  should  be  more  of  "an  exclusive 
medium." 

As  to  interest  in  syndicated  programs  as 
against  local  offerings,  these  comments  were 
volunteered: 

•  More  station,  market  data  needed  so 
account-agency  won't  have  to  make  own 
surveys  on  the  scene. 

•  More  personal  programming  is  needed 
for  announcements. 

•  Information  on  station  and  programs 
always  welcome,  along  with  ratings,  sets-in- 
use,  adjacencies  and  reasons  previous  spon- 
sor dropped  the  program. 

•  More  information  wanted  on  local  pro- 
grams. 

•  Need  facts  on  how  long  program  has 
been  on  the  air,  as  well  as  history  of  previous 
sponsor. 

•  Package  deals  should  be  included  on 
rate  cards. 

•  Rating  data  needed. 

A  general  request  for  comment  on  radio 
advertising  brought  a  fund  of  ideas,  many  of 
them  duplicating  those  advanced  in  the  sep- 
arate questions.  Here  is  a  summary  of  the 
individual  comments: 

•  Enthusiastic  about  radio  (major  agency 
account  executive  on  top  account). 

•  Radio  offers  "more  settled  values"  than 
tv;  need  more  data  and  promotion  (major 
agency  account  executive) . 

•  Radio  and  tv  together  a  good  buy;  radio 
offers  lowest  cost-per-prospect;  coincidental 
surveys  are  best;  radio  needs  a  single,  unified 
and  acceptable  measuring  service  (pharma- 
ceutical advertising  manager). 

•  Tv  gives  more  for  the  money  in  meeting 
product  competition  because  radio's  audience 
is  dissipated;  stations  should  use  more  care 
in  billing,  maintain  schedules  and  avoid  need 
of  make-goods  (major  agency  vice  president 
and  media  director). 

•  Radio  spot  will  expand;  radio  will  be- 
come more  important  again,  especially  in 
daytime;  leveling  off  of  tv  in  favor  of  radio 
noted;  not  interested  in  network  spot  an- 
nouncement plans  (major  agency  account 
executive  on  top  account). 

•  Program  listing  guide  needed;  no  de- 
cision on  network  spot  plan;  need  more  ac- 
curate measuring  information  to  combat  net- 
work spot  deals  (major  agency  vice  presi- 
dent and  media  director). 

•  Likes  Crusade  for  Spot  Radio  (agency 
partner). 

•  Standard  rate  cards  needed;  likes  coin- 
cidental surveys;  wants  uniform  rating  and 
measuring  system;  networks  failing  to  sell; 
this  agency  radio-tv  director  listens  more  to 


radio  than  before,  tv  having  increased  his 
interest  in  radio;  more  market  data  needed; 
if  radio  had  a  greater  frequency  rate  it  mighi 
get  all  of  an  advertiser's  budget. 

•  This  agencv,  using  450  stations,  has 
trouble  getting  billing  invoices  on  time;  feels 
radio  is  definitely  on  a  return  to  normal 
balance  as  a  "standard"  advertising  buy. 

•  "Radio  is  here  to  stay";  tv  is  getting 
more  money  than  radio  now  because  radio 
is  an  "allied"  field,  but  printed  media  also 
are  losing  money  to  tv  (major  agency  vice 
president  and  media  director). 

•  Some  stations  are  doing  a  good  job 
selling  radio  to  this  radio-tv  director  of  a 
major  advertiser,  but  not  the  industry  as  a 
whole;  interested  in  all  types  of  station  pro- 
motion; feels  stations  should  suggest  better 
ways  of  using  their  facilities,  even  suggesting 
copy  changes  suitable  to  local  conditions; 
should  check  on  local  movement  of  adver- 
tised merchandise  and  know  the  company's 
salesmen  in  the  area;  proof-of-performance 
plan  should  be  worked  out;  company  will 
probably  use  network  3-D  plan. 

•  Tv  may  get  more  dollars  than  it  is  en- 
titled to  because  it  is  able  to  provide  more 
exact  data  on  audiences;  radio  stations'  big- 
gest problem  is  to  give  advertisers  a  sound 
idea  of  what  he  is  getting  for  his  money — 
families  reached,  dealer  response,  etc.  (major 
agency  vice  president  and  media  director). 

•  Appropriations  split  between  radio-tv; 
heaviest  on  tv  during  introductory  period 
then  balances  off  with  radio;  recommenda- 
tions of  firm's  division  offices  heeded  (assist- 
ant advertising  manager  of  major  advertiser). 


CHICKEN  FEED 

OFFER  of  a  free  chicken  giveaway 
nearly  turned  into  a  "turkey"  recently 
at  Bridgeport  Lumber  &  Supply  Co., 
Bridgeport,  Mich.,  until  the  firm 
bought  some  radio  time  in  hope  of 
moving  its  merchandise.  The  com- 
pany, which  handles  Kasco  Feeds, 
first  placed  an  advertisement  in  a  local 
paper  stating  that  with  each  purchase 
of  25  pounds  of  Kasco  Feed,  25  baby 
chicks  would  be  given  away.  By  11:30 
a.m.  of  the  announced  chicken  give- 
away day  not  one  order  had  been 
placed. 

The  firm  decided  to  give  radio's 
pulling  power  a  try.  An  order  for  six 
spot  announcements  was  phoned  to 
WKNX  Saginaw.  Spots  were  broad- 
cast over  a  three-hour  period  starting 
at  12:30  p.m.  the  day  the  time  was 
purchased.  Five  minutes  after  the  first 
spot  was  aired  the  Bridgeport  Lumber 
Co.  telephone  began  to  ring  steadily. 
Store  traffic  was  heavy  all  afternoon. 
By  3:30  p.m.  the  six  spots  on  WKNX 
had  sold  over  two  tons  of  Kasco  Feed 
on  a  cash  and  carry  basis  and  3,500 
chicks  had  been  presented  along  with 
the  sales. 

When  bills  were  presented  to  the 
advertiser  for  newspaper  space  and 
radio  time,  respectively,  charges  for 
WKNX's  announcements  which  had 
turned  the  feed  sales  into  a  red  letter 
business  day  were  less  than  a  quarter 
of  the  amount  the  paper  had  charged. 
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THERE  IS  A 

FILM  PROCES 
FOR  EVERY  NEED! 


Whatever  your  requirements  in  motion  picture  or  TV 

film  processing  equipment,  Houston  Fearless  has  the  answer. 

16mm,  35mm,  70mm  . . .  black  and  white  or  color . . . 

negative,  positive,  reversal  or  positive-negative  color  film . . . 

from  5  to  250  feet  per  minute . . .  from  the  smallest, 

most  compact  unit  to  the  largest  installation,  Houston  Fearless 

builds  the  finest,  most  dependable,  best  engineered  of  all 

processing  equipment.  Houston  Fearless  is  a  major  supplier  to 

the  Military  and  is  known  and  respected  throughout  the  world. 

Only  a  few  of  the  many  Houston  Fearless  models  are 
shown  here.  For  complete  information  on  the  type  of  equipment 
best  suited  for  your  particular  needs  or  for  help  on  your 
special  requirements  and  problems,  send  the  coupon  below. 
Houston  Fearless  engineers  will  recommend  what  is  most 
appropriate  and,  if  desired,  plan  your  entire  film  processing 
lab  for  maximum  efficiency  and  highest  quality  results. 


Me 

HOUSTON 
FEARLESS 


r 


"World's  Largest  Manufacturer  of  Motion  Picture 
Film  Processing  and  TV  Studio  Equipment" 


11807  W  Olympic  Blvd.,  Us  Angeles  64,  Calif 


11807  W.  OLYMPIC  BLVD.  LOS  ANGELES  64,  CALIF. 

BRadshaw  2-4331 
620  FIFTH  AVE.,  NEW  YORK  20,  N.Y.  Circle  7-2976 


(Continued  from  page  110) 
tulating  traffic  in  State  Street  department 
stores  and  demands  for  W.  F.  Meyer  &  Sons' 
Sit  Down  ironing  table  and  folding  basket. 
One  sponsor  (Home  Containers  Corp.) 
quit  because  Fresherators  had  become 
"established"  through  her  program. 

WNBQ's  "do-it-yourself"  programs  have 
paid  off  in  other  ways.  Two  test  participa- 
tions on  Mr.  Ott's  How  Does  Your  Garden 
Grow  brought  Carson,  Pirie  &  Scott  depart- 
ment store  "unusually  good  results  for  Ori- 
ental rugs.  This  advertising  experience 
again  proves  a  quality  audience — able  to 
buy  items  of  high  as  well  as  lesser  cost — 
follows  Mr.  Ott  and  his  recommendations," 
according  to  John  Keys,  WNBQ  advertising 
and  sales  promotion  manager. 

Sales  Bull's  Eyes 

Herbie  Mintz,  who  deals  profusely  in  nos- 
talgia and  sentiment,  also  has  scored  some 
sales  bull's  eyes  on  his  show.  Atlas  Mfg.  Co. 
in  1951  ran  two  one-minute  spots,  advertis- 
ing tools  at  $198.50  per  set.  Mr.  Mintz,  who 
caters  to  a  specialized  audience  himself  (the 
oldtimers  with  pianamics  and  chatter),  aired 
the  announcements  live  and  pulled  in  more 
set  sales  than  corresponding  quarter-page 
ads  in  the  Chicago  Tribune  and  the  Daily.  ( 
News — 11  as  against  the  newspapers'  two,' 
according  to  WNBQ. 

In  spring  of  1951,  the  Chicago  Motor 
Club  Travel  Bureau  and  other  U.  S.  clubs 
offered  European  trips  at,  a  minimum  road 
cost  of  $1,400  each.  All  clubs  sold  24  tickets 
throughout  the  U.  S.  and  20  of  them  were 
sold  by  the  Chicago  group  which  advertised 
on  Mr.  Mintz'  show. 

Mr.  Mintz  is  one  of  WNBQ's  best  live- 
show  mail  pullers,  drawing  in  letters  mostly 
from  "people  who  are  able  to  buy  higher 
priced  items." 

How-To-Do-lt  Trend 

In  light  of  WNBQ's  successful  single-per- 
sonality, live  "how-to-do-it"  policy,  George 
Heinemann,  WNBQ  program  manager,  who 
is  credited  with  conceiving  Ding  Dong 
School,  Noontime  Comics  and  other  "sleep- 
ers," has  a  ready  explanation  for  a  not  so 
readily    solvable    programming  problem. 

Says  he: 

".  .  .  This  policy  brings  variety  and 
originality  to  the  tv  screen;  it  combats  the 
trend  towards  film  programming;  it  gives  the 
station  control  over  program  content,  and 
it  brings  national  recognition  to  Chicago  as  a 
tv  production  center  and  showcases  possible 
network  originations.  .  .  . 

".  .  .  Not  always  seeking  the  largest  or 
most  obvious,  we've  come  up  with  new  ideas 
and  formats  to  appeal  to  different  segments 
of  the  audience.  This  was  our  formula  for 
past  success,  and  it  will  be  our  formula  for 
meeting  the  challenge  on  tv's  future  in  Chi- 
cago." 

He  adds: 

"We  feel  our  continuing  policy  of  develop- 
ing local  live  programs  tailored  to  fit  the 
Chicago  area  audience  is  an  effective  method 
of  answering  some  of  the  criticism  directed 
at  program  fare." 

WNBQ  is  not  resting  on  its  laurels.  It 
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A  Boston  Newspaper  Shows  Radio's  Spread 
Throughout  the  Home 


*  RADIO  RAPIDLY  MOVING 
AVJAY  FROM   LIVtNG  ROOM 

TO  KITCHEN,  PEN,  BEDROOM 


AND  CAR 
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MOST  OF 
MY  TIME-- 
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NOTES 
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VJrtEH  vje  Get  to  clam 
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has  plans  for  the  development  of  other  fresh, 
new  local  personalities.  It  also  is  planning 
for  color  tv  and  already  some  of  its  stars 
and  programs  have  appeared  on  NBC-TV 
New  York  color  originations  (among  them, 
Mr.  Youle,  Zoo  Parade,  Ding  Dong  School) . 

Sometime  around  June  10,  the  station  will 
have  a  new  antenna,  747  feet  above  street 
level,  replacing  the  old  627-footer  (from 
ground  level).  This  probably  will  mean  lit- 
tle to  Chicago  area  viewers  but  it  is  calcu- 
lated to  spray  WNBQ's  signal  still  farther 
out  in  the  so-called  "fringe"  area. 

A  little  more  than  a  fortnight  ago,  it  im- 
ported Henry  T.  Sjogren  from  the  network 
in  New  York  as  assistant  general  manager  of 
WNBQ  (and  WMAQ)  to  strengthen  the  busi- 
ness side  of  Central  Division  operations  in 
the  wake  of  Mr.  Herbuveaux's  succession  to 
Harry  Kopfs  post. 

From  all  indications,  WNBQ  will  be 
financially  solvent  and,  above  all;  "live"  for 
many  years  to  come. 


More  Evidence 

ADDITIONAL  proof  that  "radio  is  not 
dead"  is  furnished  in  a  CBS  Radio  Spot 
Sales  presentation  which  points  out  that 
the  combined  sale  of  home  radio  and 
automobile  sets  in  14  of  the  nation's 
largest  markets  in  1953  exceeded  the 
sale  of  television  sets  by  164%. 

The  presentation,  titled  "Keeping  Tabs 
On  14  Markets,"  claims  that  in  the  six- 
year  period,  1947-53,  the  number  of 
radio  homes  (as  differentiated  from  set 
circulation)  in  these  areas  has  increased 
by  63%  in  the  six-year  period. 

The  presentation  covers  the  following 
CBS  radio  stations  and  markets:  KCBS 
San  Francisco,  KMOX  St.  Louis,  KNX 
Los  Angeles,  KSL  Salt  Lake  City,  WAPI 
Birmingham,  WBBM  Chicago,  WBT 
Charlotte,  WCAU  Philadelphia,  WCBS 
New  York,  WCCO  Minneapolis-St.  Paul, 
WEEI  Boston,  WMBR  Jacksonville, 
WRVA  Richmond  and  WTOP  Washing- 
ton. 
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To  Editors  and  Commentators: 


Subject:  RESEARCH  THAT ' S  WORTH  $10C,000,000  A  YEAR 


A  recent  report  of  the  research  activities  of  the  Association  of 
American  Railroads  shows  that  just  55  research  projects  are  producing 
savings  in  railroad  operating  costs  of  $100,000,000  annually.     Since  most 
of  the  projects  were  started  in  the  1940 's,  savings  accumulated  throughout 
their  lifetime  are  estimated  at  approximately  $1,000,000,000. 

Savings  such  as  these  are  the  best  evidence  of  the  value  of  railroad 
research.     Yet,   significant  as  they  are,   they  represent  only  a  fragment  of 
the  railroad  research  picture.     For  the  55  projects  studied  did  not  include" 
much  A.A.R.  research  in  other  fields,  nor  was  any  account  taken  of  economies 
effected  by  the  research  of  individual  railroads  and  of  railroad  equipment 
and  supply  manufacturers. 

The  combined  efforts  of  so  many  have  enormous  effect.  Research 
results  show  up  in  more  efficient  locomotives,   in  smoother-riding  cars, 
in  stronger  track,   in  machines  that  perform  maintenance  work  with  dispatch 
and  economy,  and  in  ingenious  traffic  control  devices  that  are  helping 
speed  trains  past  new  milestones  of  safety  and  operating  efficiency. 

While  research  has  been  laying  the  foundation  for  improvements,  the 
investment  since  World  War  II  of  more  than  $9,000,000,000  of  railroad  money 
has  been  building  up  the  physical  structure  of  modern  railroading.  Into 
this  structure  there  have  gone  during  this  period  almost  20,000  new  diesel 
locomotive  units,   550,000  new  freight  cars,   scores  of  improved  yards  and 
terminals,   15,000  track-miles  of  centralized  traffic  control  and  other 
thousands  of  miles  of  strengthened  and  straightened  track  —  to  mention 
just  some  of  the  many  things  it  takes  to  run  today's  railroads  at  today's 
stepped-up  pace. 

Under  the  guidance  of  alert,  progressive  management,  investment 
has  truly  teamed  up  with  research  to  produce  ever-better  railroads. 

Sincerely  yours, 
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Distortion  and  Noise  Meter 


The  DAVEN  Type  35-A,  Distortion  and  Noise  Meter,  is  a  new,  skillfully  engineered 
instrument  that  provides  a  rapid,  accurate  means  of  measuring  distortion,  noise  and 
hum  level  in  audio  frequency  equipment. 

Of  particular  importance  is  the  fact  that  there  is  no  balancing  or  laborious  time 
consuming  tuning  required  to  make  measurements.  The  user  need  only  push  a 
button  and  the-  unit  is  automatically  balanced. 

This  is  accomplished  by  the  use  of  a  series  of  8  fixed  band  rejection  filters  covering 
the  range  50  cycles  to  15  K.c,  followed  by  a  stable,  high  quality,  wide  range  (50 
cycles  to  45  K.c),  high  gain  amplifier.  There  are  no  tube  circuits  or  other  sources  of 
inherent  distortions,  making  it  possible  to  measure  low  levels  of  distortion  accurately 
over  a  wide  level  range. 
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173  CENTRAL  AVENUE 
NEWARK  4,  N.  J. 


RESIDUAL  DISTORTION:  No  tube  circuits  or  non-linear  devices 
between  input  of  set  and  filter  input. 

DISTORTION  MEASUREMENTS:  Filters  provided  for  50,  100,  400, 
1000  cycles,  5  Kc,  7.5  Kc,  10  Kc,  and  15  Kc  with  cut  off  of  -70  db. 
Distortion  measurements  to  0.1%  full  scale  meter  deflection  with  zero 
level  input. 

NOISE  MEASUREMENTS:  With  zero  db  input,  limit  is  -80  db.  At 
+40  input,  limit  is  —115  db  below  input. 

AMPLIFIER  FREQUENCY  RANGE:  50  cycles  to  45  Kc. 

ACCURACY:  Filters  are  down  70  db  at  fundamental  frequencies,  and 
within  ±0.5  db  of  flat  response  at  the  second  harmonic.  Absolute 
accuracy  of  measurement  can  be  depended  upon  to  be  within  ±5%. 

RESIDUAL  NOISE  LEVEL:  Below  -80  db  at  gain  control  full  on. 
Multiple  gain  control  employed  so  that  residual  noise  drops  to  —90  db. 
when  gain  control  is  set  at  —30,  —100  db  when  gain  control  is  set  at 
-20,  etc. 


FREEZE  OF  NEW  VHF'S 
ASKED  BY  UHF  STATIONS 

Potter  committee  told  to  act  or  uhf  will  die;  DuMont  wants  four  net- 
works equalized  with  multiple  limit  increased  to  1  1 ;  FCC  stands  pat, 
but  Hennock  would  freeze,  cut  vhf  power  and  antenna  heights  and 
regulate  networks.  Potter  indicates  action  will  be  taken,  but  prob- 
ably not  untii  after  hearings  are  ended  June  3-4. 

(For  late  Friday  developments  see  page  7) 


:MBATTLED  uhf  operators,  who  contended 
:hey  were  fighting  for  survival,  asked  the  Sen- 
te  Communications  Subcommittee  last  week 
declare  a  "prompt  hiatus"  in  new  vhf  li- 
ensing,  to  provide  time  during  which  to  find 
solution. 

They  importuned  the  Committee  to  instruct 
ie  FCC  to  hold  everything  while  Congress 
onsidered  the  problem.  There  was  no  agree- 
lent  on  any  single  plan.  These  ranged  from 
proposal  by  Comr.  Frieda  B.  Hennock  that 
verything  be  frozen  with  all  vhf  s  cut  down  in 
ower  and  coverage  and  with  intermixture  of 
hfs  and  uhfs  eliminated,  to  a  plan  by  DuMont 
lat  the  four  networks  be  "equalized"  in  the 
rst  100  markets  as  to  numbers  of  uhfs  and 
Ms,  and  with  multiple  ownership  under  a 
hf  "incentive  plan"  be  increased  from  5  to  11 
tations. 

The  Committee,  following  three  days  of 
apid-fire  testimony,  had  not  determined  finally 
5  course  of  action  last  Friday.  But  proposals 
3  declare  an  immediate  "hiatus"  were  taken 
nder  advisement,  with  the  likelihood  that  no 
ction  would  come  until  after  testimony  is  con- 
hided  early  next  month,  following  the  NARTB 
onvention.  Tentative  dates  for  final  sessions 
re  June  3-4. 

Opposition  Growing 

But  the  list  of  witnesses  is  likely  to  be  in- 
reased  by  then.  Many  vhf  licensees,  and 
nose  on  the  air  but  who  simply  hold  con- 
truction  permits,  were  up  in  arms  over  the 
jnor  of  the  proposals,  notably  those  of  Comr. 
lennock.  There  was  talk  of  forming  a  "Vhf 
rotective  Committee."  And  there  was  strong 
kelihood  that  NARTB,  which  had  abstained 
rom  filing  an  appearance,  would  present  testi- 
lony,  upon  insistence  of  its  vhf  members. 

What  the  uhf  pleaders  want  more  than  any- 
hing  else  now  is  a  "sense  of  the  Senate"  resolu- 
ion  wherein  the  FCC  would  be  told  not  to 
icense  additional  vhfs  anywhere,  including 
hose  in  hearing,  until  the  whole  problem  is  re- 
valuated.  And  for  the  most  part,  they  want 
he  FCC  to  reallocate  by  eliminating  intermix- 
ure. 

The  hearings  brought  out  several  hundred 
roadcasters,  attorneys,  engineers  and  FCC 
aembers  and  staff. 

The  hearing  started  Wednesday  morning  with 
•en.  Charles  E.  Potter  (R-Mich.)  in  the  chair 
or  the  Senate  Communications  Subcommittee. 
Dther  Senators  in  attendance  were  Eva  Bowring 
R-Neb.);  Andrew  F.  Schoeppel  (R-Kan.); 
.ester  C.  Hunt  (D-Wyo.);  John  O.  Pastore  (D- 
i.  I.).  Sen.  Edwin  C.  Johnson  (D-Colo.),  who 
s  not  a  member  of  the  subcommittee,  sat  in  on 
essions  briefly. 

First  witness  was  FCC  Chairman  Rosel  H. 
-lyde,  followed  by  Comr.  Hennock.  The  hear- 
ng  was  held  morning  and  afternoon,  recessing 
-riday. 

Highlights  of  the  hearing  were: 
•  FCC  says  it  explored  the  idea  of  moving 
ill  tv  to  uhf  early  in  its  reallocation  proceeding 
rot  found  it  unwise.  The  agency  indicates  it  is 
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not  receptive  to  squeezing  additional  vhf  chan- 
nels from  adjacent  bands  assigned  other  services. 

•  The  Commission  defends  its  intermixture 
of  uhf  and  vhf  channels  in  the  same  markets, 
and  summarizes  its  moves  to  encourage  uhf, 
noting  the  problem  in  uhf  is  for  "short-range" 
rather  than  "long-range"  help. 

•  Networks  are  not  the  only  source  for 
programs,  FCC  says,  seeing  hope  for  uhf  in  film 
and  tape. 

•  Chairman  Hyde  submits  the  Commission's 
second  study  of  post-thaw  uhf  and  vhf  station 
progress,  plus  the  1953  revenue  report  for  the 
tv  industry  showing  substantial  gains  over 
1952. 

•  The  whole  answer  to  uhf  cannot  be  given 
by  confining  color  to  that  band,  Commission 
says. 

•  Set  circulation  and  uhf  conversion  are 
fundamental  to  the  current  situation,  according 
to  FCC. 

•  An  immediate  freeze  on  vhf  is  suggested 
by  Comr.  Hennock,  who  also  asks  for  a  cut- 
back in  power  and  antenna  height  of  vhf  sta- 
tions to  equal  uhf. 

•  Elimination  of  intermixture  in  same  mar- 
kets, exploration  of  reallocation  and  a  freeze 
on  further  grants  or  extended  coverage  are 
points  asked  by  the  Uhf  Industry  Coordinating 
Committee. 

•  Plea  for  repeal  of  the  10%  excise  tax  on 
vhf-uhf  receivers  is  made  by  RETMA. 

•  Only  networks  can  give  uhf  the  programs 
it  needs;  bolster  the  two  trailing  networks  and 


FCC  CHAIRMAN  Rosel  H.  Hyde  faces  the 
Senate  Communications  Subcommittee  at 
the  outset  of  the  hearing  on  uhf. 


NBC-TV,  DuMont  and 
Storer  Broadcasting  Corp 
operators. 


CBS-TV,  as  well  as 
,  plus  a  number  of  uhf 


Wednesday  Morning: 

At  the  outset  of  the  hearing  Wednesday 
morning,  Subcommittee  Chairman  Potter  ex- 
plained he  had  written  all  tv  dropouts,  asking 
the  reason  for  their  actions.  He  said  a  "sub- 
stantial number"  submitted  replies.  These  were 
made  part  of  the  record. 

Early  in  Chairman  Hyde's  testimony  for 
FCC,  Sen.  Potter  asked  if  the  Commission 
ever  considered  moving  all  television  to  uhf. 
Comr.  Hyde  replied  it  had  explored  this  idea 
during  the  1948-52  reallocation  proceeding  but 
on  the  basis  of  the  evidence  considered  this  un- 
wise because  of  the  billions  of  dollars  of  public 
investment  in  vhf  sets,  the  state  of  the  art  in 
uhf  at  that  time  and  the  investment  of  vhf 


SEN.  CHARLES  E.  POTTER  (R-Mich.),  chairman,  Senate  Communications  Subcom- 
mittee, starts  the  Wednesday  hearing  on  uhf.  L  to  r:  Sens.  Eva  Bowring  (R-Neb.); 
Andrew  F.  Schoeppel  (R-Kan.);  Potter;  Edwin  C.  Johnson  (D-Colo.) 


there  will  be  four  strong  networks,  thus  giving 
uhf  the  boost  it  needs — DuMont. 

•  Manufacturers  are  keeping  the  uhf  pro- 
duction lines  rolling,  new  developments  for 
uhf  are  being  announced  continuously  and 
electronics  know-how  eventually  will  bring  uhf 
on  a  par  with  vhf  in  service  performed,  uhf 
equipment  makers  contend. 

Present  plans  are  for  the  subcommittee  to 
hear,  beginning  June  3,  spokesmen  for  ABC-TV, 


pioneers.  He  recalled  the  1945  general  spectrum 
allocation  envisaged  uhf  as  the  eventual  home 
of  a  national  competitive  tv  system. 

The  subcommittee  chairman  questioned  if 
additional  vhf  channels  could  be  made  to  fit  in 
the  present  spectrum  breaks  in  the  vhf  band. 
Chairman  Hyde,  assisted  by  Curtis  B.  Plummer, 
chief  of  the  Commission  Broadcast  Bureau, 
produced  charts  showing  the  spectrum  and  the 
various  aviation,  police,  safety  and  other  special 
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nonbroadcast  services  using  the  breaks. 

Comr.  Hyde  explained  any  effort  to  get  new 
vhf  channels  here  would  cause  major  and  ex- 
pensive disruptions  to  essential  services  and 
would  not  produce  enough  extra  vhf  channels 
to  meet  the  needs  of  a  national  system. 

As  for  extra  channels  in  the  present  fm  band, 
88-108  mc,  Chairman  Hyde  defended  the  serv- 
ice of  existing  fm  stations  and  suggested  the 
impact  on  their  audiences  would  be  "a  real 
consideration."  He  also  cited  the  rule-making 
proposal  to  provide  for  many  additional  uses 
of  fm  on  a  multiplex  basis  which  is  pending 
before  the  Commission. 

Sen.  Pastore  repeatedly  pressed  Chairman 
Hyde  on  the  variations  in  the  number  of 
channel  assignments  among  major  cities,  several 
times  asking  "why  New  York  should  get  seven 
channels  and  Providence  only  one?"  He  sug- 
gested that  if  some  of  the  New  York  stations 
are  losing  money,  "why  don't  you  condemn 
them  and  redistribute  the  channels?" 

Chairman  Hyde  explained  the  allocation 
table  provides  a  total  of  four  channels  for 
Providence,  although  for  a  long  period  only 
one  vhf  has  been  on  the  air  there.  He  reviewed 
allocation  principles  and  said  FCC  decided  in 
the  reallocation  that  the  public  interest  required 
they  not  disrupt  pioneer  operations. 

The  crowded  northeast  makes  vhf  channel 
distribution  hard,  he  said,  hence  the  necessity 
of  uhf  to  bring  about  national  television  on  a 
competitive  basis. 

Intermixture  Views 

In  further  defense  of  intermixture  of  vhf  and 
uhf  channels  in  the  same  market,  Chairman 
Hyde  said,  "Technically  it  is  the  most  efficient 
way  of  allocating  the  scarce  and  precious  tele- 
vision frequency  space  to  maximize  the  num- 
ber of  assignments." 

Chairman  Hyde  related  that  68%  of  the  uhf 
stations  now  on  the  air  do  not  operate  in  the 
same  community  with  a  local  vhf  station  and 
another  26%  have  only  one  local  vhf  station, 
but  "intermixture  on  an  area  basis — that  is,  vhf 
signals  coming  in  from  outside  communities — 
is  very  general." 

As  a  result,  he  said,  there  is  wide  distribu- 
tion of  vhf-only  sets  which  cannot  receive  uhf 
and  "this  I  believe  is  the  most  critical  disability 
facing  the  uhf." 

Further,  he  explained,  the  uhf  station  often 
finds  itself  faced  with  duplicating  programs 


FCC  COMR.  Frieda  B.  Hennock  (I)  talks 
to  Republican  Sens.  Eva  Bowring  (Neb.) 
and  Andrew  F.  Schoeppel  (Kan.)  just  be- 
fore the  uhf  hearing  begins.  Map  in 
background  shows  the  status  of  television 
stations  in  the  nation. 

already  available  to  the  area  from  an  outside 
vhf  station.  Thus,  he  said,  advertisers  avoid 
uhf  to  prevent  duplication  of  coverage  and 
prefer  vhf  over  uhf  because  the  vhf  coverage 
area  is  greater  and  reaches  more  people. 

"There  is  no  one  magic  solution  to  the  prob- 
lem." Chairman  Hyde  told  the  Senators,  re- 
viewing proposals  made  by  FCC  and  others  to 
help  solve  it. 

He  cited  the  Commission's  proposal  to  boost 
the  power  floor  of  uhf  stations  to  5  kw  in  order 
to  extend  their  coverage,  the  plan  to  further 
amend  the  multiple  ownership  rules  to  allow 
a  single  entity  to  own  two  uhf  stations  in  addi- 
tion to  a  limit  of  five  vhf  outlets  and  the  pro- 
posal to  reduce  a  network  affiliate's  "exclusive" 
territory  from  its  coverage  area  to  the  principal 
city  in  which  it  is  located. 

On  the  multiple  ownership  issue,  Comr. 
Hyde  said  FCC  felt  the  extra  uhf  holdings 
proposed  to  be  allowed  "would  encourage  large 
organizations  with  program  production,  know 
how  and  resources  to  enter  the  uhf  field  in 
the  ownership  and  operation  of  stations."  This 
could  put  network  programming  into  uhf  on  a 
regular  basis,  he  indicated,  and  in  turn  spur  set 
conversion. 

Chairman  Hyde  announced  that  on  Tuesday 
FCC  submitted  comments  on  Sen.  Johnson's 


bill  (S  3095)  to  amend  the  Communication; j| 
Act  to  provide  for  uhf  holdings  inversely  pro  I 
portionate  to  the  number  of  vhf  holdings,  Uf  J 
to  10  uhf  outlets  with  no  vhf  stations.  FCC, I 
said  the  plan,  while  good  in  motive,  is  toe  I 
long-range  and  drastic  a  measure  to  solve  uhf'f  I 
"short-term"  predicament  and  the  suggestecjl 
limit  of  10  uhf  stations  is  excessive  from  i|j 
concentration  of  control  standpoint. 

Comr.  Hyde  declined  to  comment  on  the  9 
Bricker  bill  (S  3456)  to  give  FCC  authority; 
to  regulate  the  networks  in  order  to  force  avail 
ability  of  shows  for  uhf  outlets  [B«T,  May  17]  I 
He  said  FCC  must  give  careful  study  to  the  I 
bill  first. 

Sen.  Schoeppel  expressed  'concern  over  the  I 
concentration  of  program  origination  sources,  I 
He  agreed  that  the  pioneer  is  entitled  to  his  re-  I 
ward,  "but  somewhere  you  have  to  draw  the  I 
line." 

Chairman  Hyde  said  in  the  long  range  FCC  I 
does  not  consider  networks  as  the  only  source  I 
of  programs  for  tv,  citing  the  experience  of  arr,  I 
stations  and  the  progress  of  independent  opera-'  I 
tion.  In  tv's  future  he  foresees  wide  use  of  filrr  I 
and  tape. 

'Temporary'  Cure 

FCC  would  not  want  to  alter  its  basic  alloca-  I 
tion  plan  or  suggest  extensive  legislative  reme-  I 
dies  to  the  committee  to  cure  "only  a  tern-  I 
porary"  problem.  Chairman  Hyde  explained.  I 

FCC's  second  study  of  the  progress  of  post- 1 
thaw  uhf  and  vhf  stations  was  introduced  b>  I 
the  FCC  Chairman,  who  also  disclosed  revenue  I 
figures  for  1953  (separate  story  page  128).  Both  ! 
revenue  and  income  before  taxes  showed  sub- 1 
stantial  gains  over  1952. 

Asked  by  Sens.  Potter  and  Schoeppel  why! 
FCC  hasn't  granted  satellites  and  boosters  tc  I 
help  uhf  fill  in  remote  areas  and  shadows. 
Chairman  Hyde  explained  petitions  for  such 
service  are  being  considered,  but  booster  opera- 
tion was  not  included  initially  because  the  prin- 
cipal job  has  been  first  to  implement  the  main 
allocation,  then  to  fill  in  the  chinks. 

Sen.  Schoeppel  inquired  if  color  could  not  be 
confined  to  uhf.  Chairman  Hyde  replied,  "Color 
would  help,  but  it  isn't  the  whole  answer."  He 
cited  non-uhf  areas  which  would  be  deprived 
of  color.  Comr.  Hyde  felt  color  generally 
could  help  uhf  if  set  makers  include  uhf  pro-  i 
visions  in  their  sets. 

"The  problem  of  building  uhf  set  owner- 
ship," monochrome  or  color,  "is  of  major 
significance  in  the  present  situation  of  uhf  sta- 
tions," Chairman  Hyde  indicated.  The  problem, 
would  not  be  one  of  "indefinite  duration," 
however,  he  said,  if  manufacturers  were  to 
make  only  all-channel  tuners.  But  FCC  au- 
thority in  this  area  "is  virtually  nonexistent," 
he  explained. 

Chairman  Hyde  also  cited  petitions  by  uhf 
stations  for  authorization  of  subscription  tele- 
vision and  introduced  the  Commission's  com-; 
ments  on  the  Hinshaw  bill  (HR  643 1 )  to  make 
pay-see  systems  common  carriers.  FCC  would 
consider  them  "broadcasting"  if  they  served  the, 
public  interest  [B*T,  May  17]. 

Wednesday  Afternoon: 

Comr.  Hennock  led  off  the  Wednesday  after- 
noon session  with  a  "television  is  at  the  cross- 
roads" attack  on  FCC's  intermixture  policy. 

"The  success  of  the  nationwide  competitive  1 
television  system  is  completely  and  inextricably 
bound  to  the  fate  of  uhf,"  she  contended,  com- 
menting that  "with  the  benefit  of  hindsight,  I  am 
now  convinced  that  the  approval  of  intermixture, ; 
was  a  basic  mistake.  It  has  enabled  vhf  to 
smother  uhf." 

Comr.  Hennock  said,  "I  take  my  due  share 
of  the  blame  for  creating  this  problem.   But  l 
that  is  not  enough.   Something  must  be  done  ( 
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UHF  Industry  Coordinating  Committee  members  group  together  in  the  Capitol 
corridor  in  the  Senate  wing  outside  of  the  hearing  room  where  the  uhf  question  was 
studied  last  week.  L  to  r:  front  row,  Leon  Green,  KNUZ-TV  Houston;  Benedict  P. 
Cottone,  general  counsel;  Fred  Weber,  WFPG-TV  Atlantic  City;  Sherwin  Grossman, 
WBUF-TV  Buffalo;  J.  Elfred  Beck,  KCEB  (TV)  Tulsa;  back  row,  John  Eudaloy,  WTAO- 
TV  Cambridge,  Mass.;  Mel  Goldberg,  consultant;  Harold  H.  Thorns,  WISE-TV  Ashe- 
ville,  committee  chairman;  Gary  L.  Cohen,  WBUF-TV;  Frank  Lyman,  WTAO-TV. 
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ilBST  with  the  FINEST 


new  Film  Division  of  General  Teleradio  has  acquired  the  franchise  everybody  was  after— 
ecent,  major-studio  feature  films,  never  before  seen  on  TV  anywhere.  First-run  rights  to 
e  $45,000,000  productions  are  now  available  to  the  one  station  in  each  market  that  wants 
•e  "First  with  the  Finest!"  For  rate  scaled  to  your  market,  see  General  Teleradio  today. 


these  hits . . . 

H  OF  TRIUMPH 
\Y  AND  SOUL 
9  AH 
SHT 

\TESS  OF 
WTE  CRISTO 
K  MIRROR 
IBLE  LIFE 
J  LOUS  DORSEYS 
"E  OF  EVIL 
R  FACES  WEST 
LOW  TRIUMPH 
S  LIVE  A  LITTLE 
TER  FROM  AN 
IKNOWN  WOMAN 
r  MOMENT 
U  BELLE 


MACBETH 
MAGIC  TOWN 
MAGNIFICENT  DOLL 
MIRACLE  OF  THE  BELLS 
MR.  PEA  BODY  AND 

THE  MERMAID 
NO  MINOR  VICES 
NORTHWEST  STAMPEDE 
ONE  TOUCH  OF  VENUS 
THE  OTHER  LOVE 
PRIVATE  AFFAIRS  OF 

BEL  AMI 
RAMROD 
RUTHLESS 

SECRET  BEYOND  THE  DOOR 
SENATOR  WAS  INDISCREET 
SO  THIS  IS  NEW  YORK 


all  the fte  stars 

* Ava  Gardner 
Barbara  Stantvyck 
Charles  Boyer 
Charles  Laughton 
Dana  Andrews 
David  Niven 
Dorothy  Lamour 
Ella  Raines 
Frank  Sinatra 
Fred  MaeMurray 


THE 


George  Montgomery 
George  Sanders 
Ginger  Rogers 
Hedy  Lamarr 
Ingrid  Bergman 
James  Stewart 
Jane  Wyman 
Joan  Bennett 
Joan  Fontaine 
Joel  McCrae 


Olivia  De  Havilland 
Orson  Welles 
Robert  Cummings 
Ronald  Colman 
Shelley  Winters 
Sonja  Henie 
Thomas  Mitchell 
Veronica  Lake 
William  Poivell 
*  Zachary  Scott 


CUDCASTING     •  TELECASTING 


May  24,  1954   •    Page  119 


GOVERNMENT 


DUMONT  EXHIBIT  H 
Network  Billings  1949-53 

(in  millions  of  dollars) 


MARKETS 


1-25 


96.6 


NBC 


MARKSTS 

26-50 


97.5 


CBS 


DUMONT  EXHIBIT  J 
Network  Affiliation  Under  Plan  A 

(for  top  100  markets) 


21.1 


ABC 


DU  MONT 

now  in  order  to  enable  uhf  to  survive." 
Her  recommendations: 

( 1 )  Impose  an  immediate  freeze  on  all  grants 
of  new  permits  for  vhf  stations  and  new  alloca- 
tions of  vhf  channels. 

(2)  Cut  back  the  power  and  antenna  height 
of  vhf  stations  to  approximate  uhf  coverage. 

(3)  Require  vhf  transmitters  to  be  located 
"in  close  proximity  to  the  principal  community 
to  be  served  and  the  station's  service  confined 
to  the  area  which  would  not  overlap  the  cover- 
age of  uhf  stations  in  other  communities." 

(4)  Urge  adoption  of  Sen.  Johnson's  bill  to 
remove  the  10%  excise  tax  from  uhf  equipped 
receivers. 

(5)  Favor  general  objectives  of  Sen.  Bricker's 
network  regulation  bill. 

Freeze  Important 

Comr.  Hennock  said  her  first  recommenda- 
tion is  the  most  important.  She  explained  uhf 
is  threatened  by  unexpected  new  vhf  grants  in 
major  markets  caused  by  the  practice  of  "drop 
outs"  of  competitive  applications.  Purpose  is 
to  effect  mergers  or  overnight  grants  to  sur- 
viving vhf  applicants.  Similarly,  surprise  "drop 
ins"  of  new  vhf  channels  in  uhf  markets  hurt 
uhf  survival  chances,  she  held. 

Ex.-Sen.  Scott  W.  Lucas  (D-Ill.),  partner  in 
the  Washington  law  firm  of  Lucas  &  Thomas, 
representing  the  70  uhf  stations  of  the  Uhf  In- 
dustry Coordinating  Committee,  told  the  sub- 
committee "that  unless  affirmative  relief  comes 
soon,  the  great  majority  of  uhf  stations  are 
doomed  to  die." 

He  contended  the  uhf  broadcasters,  "leaders 
in  the  economic  and  social  life  of  their  respec- 
tive communities,"  spent  large  sums  of  money 
in  "good  faith"  to  serve  the  public  and  make 
a  "reasonable  profit."  Their  venture  was  "based 
upon  the  Commission's  own  principles  of  as- 
signment of  television  channels." 

"But,"  Mr.  Lucas  contended,  "the  principles 
.  .  .  have  been  altered  and  modified.  The  rules 
have  been  changed  in  the  middle  of  the  game, 
and  our  clients  are  caught  in  the  squeeze." 

Harold  H.  Thorns,  owner  of  ch.  62  WISE- 
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TV  Asheville  and  part  owner  of  ch.  57  WCOG- 
,TV  Greensboro,  N.  C,  identified  witnesses  who 
would  appear  for  the  Coordinating  Committee. 
He  said  WISE-TV  has  been  fortunate  to  be  the 
only  local  tv  outlet,  carrying  all  four  networks, 
but  still  runs  into  problems  with  set  conversions. 

He  said  there  is  outside  vhf  coverage  to  con- 
tend with,  but  by  about  September  a  new  local 
vhf  outlet  is  expected  to  be  on  the  air  (WLOS- 
TV,  ch.  13)  at  Asheville. 

Fred  Weber,  whose  ch.  46  WFPG-TV  At- 
lantic City  suspended  operation  Monday  after 
18  months  because  of  competition  from  Phil- 
adelphia vhf  signals,  presented  a  detailed  back- 
ground survey  of  how  the  uhf  problem  came 
about. 

He  previewed  the  Coordinating  Committee's 
general  conclusions  that  (1)  intermixture  of 
vhf  and  uhf  channels  in  the  same  market  must 
be  eliminated,  (2)  administrative  proceedings 
be  instituted  to  explore  reallocation  of  chan- 
nels "in  such  a  manner  that  'equality  of  com- 
petitive opportunity'  is  more  readily  achiev- 
able" and  (3)  that  further  grants  of  new  sta- 
tions or  extended  coverage  should  be  suspended 
immediately.  Purpose  of  the  suspension  is  to 
avoid  rendering  "academic"  the  problem  of  uhf 
survival. 

Ben  K.  McKinnon,  general  manager  of  ch. 
23  WGVL  (TV)  Greenville,  S.  C,  and  charter 
member  of  the  Coordinating  Committee,  held 
that  despite  "the  worthy  principles"  adopted  by 
FCC  in  its  final  allocation  of  the  Sixth  Report, 
"the  Commission  has  not  followed  through  in 
actual  practice  with  its  basic  proposition  that 
grants  will  be  made  to  individual  communities 
and  that  there  will  be  no  regional  stations." 

He  related  in  detail  WGVL's  experience  in 
fighting  the  move  of  the  transmitter  site  of  ch. 
7  WSPA-TV  Spartanburg  from  Hogback  Mt. 
to  Paris  Mt.,  the  latter  closer  to  Greenville. 
FCC's  3-to-2  consent  to  this  move  is  a  precedent 
"most  injurious"  to  uhf,  he  alleged.  Denial  of 
WGVL's  plea  to  be  heard  on  what  amounts  to 
an  allocation  change  is  illegal,  he  charged. 

Glen  McDaniel,  president  of  Radio-Elec- 
tronics-Television Mfrs.  Assn.,  recommended 


22 


repeal  of  the  10%  excise  tax  on  vhf-uhf  te 

vision  sets.  He  estimated  this  would  elimin; 

the  cost  differential  in  making  sets  with  i 

tuning,  especially  in  the  case  of  medium  a 

higher  priced  units. 

The  RETMA  executive  said  Sen.  Johnso 

proposal  to  eliminate  the  10%  excise  tax  on  i 

sets  "offers  a  golden  opportunity  to  accompl 

several  things  at  once."  These  are,  he  said: 

(1)  Encourage  the  manufacture  and  sale 
sets  capable  of  receiving  uhf;  (2)  encourage 
corporation  of  uhf  equipment  in  all  color  s 
"so  that  as  we  emerge  into  the  new  era  of  co 
television,  uhf  will  be  stimulated  by  the  adc 
attraction  of  color;"  and  (3)  encourage  co 
television  itself  by  permitting  removal  of  i 
tax  from  all  color  sets  that  tune  to  the  uhf  ba 

Mr.  McDaniel  evidenced  pleasure  at  Sj 
Potter's  expression  of  support  for  Sen.  Jo^ 
son's  proposal  on  the  excise  tax. 

Recalling  the  manufacturing  industry's  1 1 
interest  in  uhf,  Mr.  McDaniel  said  the 
makers  "have  made  and  sold  as  many  vhf-i 
receivers  as  the  public  will  buy.  The  statist 
indicate  that  for  a  while  we  made  substantia 
more  vhf-uhf  sets  than  we  were  able  to  s 
and  the  manufacturers  were  forced  to  redi 
their  optimistic  uhf  production  schedules." 

He  said  "the  present  situation  in  a  nutsl 
is  that  during  the  first  four  months  of  15 
our  factory  inventories  were  32%  vhf-uhf  s 
but  only  22%  of  our  sales  were  vhf-uhf  seii 
At  the  end  of  April,  the  uhf  inventory  fell  j 
32%  and  probably  "will  continue  to  seek  a  I 
ance  with  sales,"  he  related. 

Thursday  Morning: 

Theme  of  testimony  by  Dr.  Allen  B.  DuMc 
president  of  the  Allen  B.  DuMont  Labs,  tak 
the  stand  Thursday  morning,  was: 

Uhf  stations  need  programs  and  the  o 
way  they  are  going  to  get  them  is  throt 
networks. 

Therefore,  the  best  way  to  help  uhf  is 
strengthen  the  two  trailing  networks  so  th 
will  be  four  equal  networks. 

Dr.  DuMont  offered  three  possible  pi 
designed  to  equalize  the  position  of  the  ft 


Broadcasting 


Telecasti 


course  flowers  can  talk! 

You  can  make  them  do  it  any  time  you  wish;  and  you  can  be  sure 
of  what  they're  saying,  too.  These  and  other  stunts  are  available 
in  great  variety — ready  to  be  used  to  change  pace,  or  to  clinch  a 
point.  Easy,  economical,  too,  when  you  USE  EASTMAN  FILM. 


For  complete  information — what  film  to  use,  latest 
processing  technics — write  to: 

Motion  Picture  Film  Department 
EASTMAN  KODAK  COMPANY,  Rochester  4,  N.  Y. 

East  Coast  Division  Midwest  Division  West  Coast  Division  • 

342  Madison  Avenue  137  North  Wabash  Avenue     6706  Santa  Monica  Blvd. 

New  York  17,  N.  Y.  Chicago  2,  Illinois  Hollywood  38,  California 

Agents  for  the  distribution  and  sale  of  Eastman  Professional  Motion  Picture  Films: 

W.  J.  GERMAN,  INC. 


nd  white?  Yes!  But  think  of  it  in  COLOR! 


fort  Lee,  N.  J.;  Chicago,  III.;  Hollywood,  California 


FCC  on  DuMont 

FCC  CHAIRMAN  HYDE,  asked  about 
the  DuMont  plans,  said  he  would  want 
to  study  the  details  before  he  gave  an 
opinion  on  them.  Up  to  now,  he  said, 
FCC's  policy  has  been  to  shy  away  from 
program  regulation. 

Comr.  Hennock  said  she  believed  the 
Commission  could  use  its  licensing 
authority,  which  applies  to  stations  only, 
to  make  any  changes  that  may  be  neces- 
sary to  correct  conditions. 


national  television  networks. 

Under  Plan  A,  each  of  the  networks  would 
be  required  to  make  certain  uhf  stations 
primary  affiliates,  through  the  process  of  going 
down  the  list  of  the  top  100  markets  and  per- 
mitting each  network  to  choose  its  affiliate  in 
order.  This  would  mean,  Dr.  DuMont  said, 
that  half  of  the  uhf  affiliates  in  the  top  100 
markets  would  be  linked  to  one  of  the  two 
major  networks. 

Plan  B  would  work  under  a  formula  designed 
to  ensure  that  each  network  would  receive,  on 
demand,  at  least  25%  of  each  time  classifica- 
tion of  a  station  in  individual  markets.  It 
would  mean,  Dr.  DuMont  pointed  out,  that 
where  a  dominant  network's  time  was  pre- 
empted from  its  vhf  affiliate,  that  network 
would  most  likely  turn  to  a  uhf  station  to  carry 
its  dispossessed  programs. 

Plan  Is  Similar 

This  plan  is  somewhat  similar  to  a  pre-freeze 
FCC  proposal  which  would  have  barred 
stations  in  single,  dual  or  three-station  markets 
from  taking  any  more  than  a  certain  percentage 
of  network  programs  from  one  network.  It  was 
suggested  as  one  method  of  overcoming  the 
paucity  of  intercity  interconnections  existing 
at  that  time.  However,  in  conjunction  with 
AT&T,  the  tv  networks  established  an  alloca- 
tions system  which  has  eliminated  the  need  for 
this  requirement. 

Both  of  these  plans  might  require  legisla- 
tion, Dr.  DuMont  said,  as  well  as  revision  of 
FCC  regulations. 

In  Plan  C,  termed  an  incentive  plan  by  Dr. 
DuMont,  the  FCC's  multiple  ownership  regula- 
tions would  be  amended  to  permit  a  network 
to  own  an  additional  tv  station,  over  the 
present  limit  of  five,  for  each  group  of  seven 


uhf  stations  with  which  it  affiliates.  However, 
no  more  than  11  stations  would  be  allowed  to 
any  one  network.  This  would  result  in  primary 
affiliations  for  168  uhf  stations,  Dr.  DuMont 
said. 

The  plan,  as  described  by  Dr  DuMont, 
provided  certain  limitations: 

(1)  Only  one  of  each  group  of  seven  uhf 
stations  shall  be  in  one  of  the  top  25  markets; 
(2)  only  two  of  each  group  of  seven  uhf  sta- 
tions shall  be  in  the  top  50  markets;  (3)  only 
four  of  each  group  of  seven  uhf  stations  shall 
be  in  the  top  100  markets. 

Premise  of  Dr.  DuMont's  Plan  C  proposal 
was  that  networks  do  not  make  large  profits 
from  network  operations,  but  from  o&o  sta- 
tions. Thus,  networks  would  find  it  economically 
profitable  to  affiliate  with  uhf  stations  in  order 
to  own  additional  stations. 

It  was  regarding  this  proposal  that  Sen. 
Pastore  quipped:  "Seems  to  me  that's  creating 
a  monopoly  in  order  to  break  up  a  monopoly." 

Dr.  DuMont  was  joined  in  his  testimony  by 
Dr.  T.  T.  Goldsmith,  DuMont  research  vice 
president,  and  Ted  Bergmann,  DuMont  Tele- 
vision Network  director. 

Success  of  uhf  will  determine  whether  the 
U.  S.  will  have  more  than  two  television  net- 
works, Dr.  DuMont  said.  Otherwise,  he  said, 
monopoly  will  ensue,  for  tv  broadcasting,  and 
for  product  advertising. 

Evils  of  intermixture,  Dr.  DuMont  pointed 
out,  were  foreseen  by  DuMont  in  1949  when  it 
proferred  two  proposed  allocations  to  the  FCC, 
both  of  which  avoided  or  minimized  inter- 
mixture. 

FCC  allocated  unrealistically,  Dr.  DuMont 
said,  and  he  predicted  that  75%  of  the  alloca- 
tion will  never  be  used  because  a  tv  station 


cannot  be  supported  in  markets  with  less  tha 
100,000  people.  Yet  the  FCC  put  channels  i 
almost  every  city  in  the  U.  S.,  he  said. 

A  market  of  100,000  should  see  27,000  t 
receivers,  Dr.  DuMont  said.  Based  on  the  as 
sumption  that  there  is  $10  of  advertisin; 
revenue  yearly  for  each  tv  receiver,  that  mean 
an  annual  income  of  $270,000  for  a  station 
That  amount  will  give  a  station  a  "very  sligh 
profit,"  Dr.  DuMont  said. 

The  Commission's  refusal  to  be  concernec 
with  economics  is  "absolutely  indefensible,' 
Dr.  DuMont  said.  There  is  no  such  thing  a; 
sound  engineering  without  economic  considera- 
tions, he  said. 

Dr.  Goldsmith  declared  there  was  nothinj 
fundamentally  wrong  with  uhf  from  a  techni- 
cal point  of  view.  Given  the  proper  incentive,  hf 
said,  technical  differences  now  will  prov« 
transitory. 

Coded  Cards 

Using  a  graphic  system  of  coded  cards  and  an  | 
electric-lighted  map  of  the  U.  S.,  Dr.  GolcM 
smith  portrayed  the  station  situation  as  of 
April  1 5  of  this  year  and  as  of  "saturation" 
under  the  allocation  plan  in  the  top  320  markets. 

Among  the  facts  that  Dr.  Goldsmith  showed 
were  that  197  cities  have  at  least  one  operating  3 
station,  143  cities  have  vhf  stations,  87  cities 
have  uhf  stations; 

That  one  network  has  primary  vhf  outlets 
in  62  of  the  leading  100  cities,  and  primary  uhf 
In  only  20  cities  of  the  leading  100 — and  that 
these  are  mostly  the  only  stations  in  the  city; 

That  a  smaller  network  (identified  later  as 
DuMont)  has  vhf  primary  affiliations  in  only 
15  cities  of  the  top  100,  and  that  in  all  of  these 
except  one  there  are  at  least  three  vhf  stations 
operating.  And,  that  it  has  primary  uhf  affili- 
ates in  24  markets; 

That  only  two  cities  have  more  than  half  of 
the  total  receivers  converted  for  uhf.  They  are 
Duluth  and  lackson,  Miss.,  both  of  which  are 
75%  converted; 

That  only  one  city  (Fort  Wayne)  with  a  cur- 
rently operating  uhf  station  has  no  vhf  station 
within  75  miles. 

Uhf's  competitive  position  in  any  market  is 
poor  to  impossible,  Dr.  Goldsmith  said,  if  there 
is  more  than  one  vhf  station  operating  in  the 
market. 

Mr.  Bergmann  foresaw  national  advertising 
expenditures  of  $6  billion  in  1958,  with  tv 
billings  amounting  to  $1.25  billion.  This  com- 
pares to  $2.9  billion  for  national  advertising 
and  $49.2  million  for  tv  billings  in  1949  and 
$4.5  billion  for  national  advertising  and  $530 
million  for  tv  billings  in  1953. 

In  1958,  Mr.  Bergmann  predicted,  tv  will  be 
responsible  for  the  movement  of  almost  $60 
billion  worth  of  national  products  and  services. 

Discussing  the  matter  of  clearances,  Mr. 
Bergmann  declared  that  DuMont's  lease  of  a 
New  York  to  Chicago  cable  from  AT&T,  on 
an  eight-hours-a-day,  30  days  a  month  basis, 
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NEW  News  Is  News 

or  how  AP  Wirephotos  turn  TV  heads  to  KCRI-TV 

TViewers  in  Eastern  Iowa  are  like  everybody  else— they 
like  their  news  "hot  off  the  griddle".  And  they  like  to  see 
that  news  as  well  as  hear  it. 

That's  why  KCRI-TV's  newscasts  are  news.  Associated  Press 
Wirephotos,  famous  for  their  picture  "scoops",  show  them 
what  made  the  news  within  hours  after  the  event  took  place. 

KCRI-TV  was  the  first  television  station  in  Iowa  to  feature 
AP  Wirephotos,  and  the  559,700  people  in  KCRI-TV's  view- 
ing area  are  in  the  rewarding  habit  of  relying  on  Channel 
9  for  the  news. 

That  fact  is  important  news  to  advertisers  who  want  to  sell 
the  rich  Eastern  Iowa  market. 

National  Representatives— Venard,  Rintoul  and  McConnell,  Inc. 


KCRI-TV  U   CEDAR  RAPIDS,  IOWA 


PRIMARY  ABC  AND  DUMONT  NETWORKS 
 Wade  S.  Patterson,  General  Manager  — 
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Siyrofiex  Coaxial  Cable 


FIRST  CHOICE  FOR 


AM,  FM  and  TV 


APPLICATIONS 


Phelps  Dodge  Copper  Products  Corporation's 
semi-flexible,  aluminum  sheathed  Styroflex 
cable  is  specially  designed  to  meet  the  need 
for  a  high-power,  efficient,  low-loss  coaxial 
cable  in  the  AM,  FM  and  TV  (both  VHF 
and  UHF)  fields.  The  cable  reduces  reflec- 
tions— which  cause  ghost  images  in  television 
and  distortions  in  communications — to  an 
absolute  minimum.  Phelps  Dodge's  wide  ap- 
plication and  installation  experience  in  these 
fields  is  at  your  service. 


Visit  us  in  Room  720, 
The  Palmer  House,  Chicago,  Illinois, 
during  the  N.  A.  R.  T.  B.  convention, 
May  23-27,  1954 


rmn  mmiwm  psoducjs 

CORPORATION 

40  WALL  STREET,  NEW  YORK  5,  N.Y. 
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could  handle  9,840  hours  of  station  time 
monthly. 

But,  he  said,  because  of  the  preponderance 
of  single  and  dual  station  markets  in  the  41 
cities  along  the  route,  DuMont  can  only  clear 
736  hours  monthly — 7%  to  8%  of  its  potential. 

Theoretically,  Mr.  Bergmann  showed,  it  is 
now  possible  for  the  No.  1  network  to  clear 
96  of  the  top  100  markets.  This  would  in- 
clude the  use  of  23  uhf  stations.  But,  simul- 
taneously, the  second  network  could  only  clear 
65  markets,  using  29  uhfs;  the  third  network 
only  24  markets,  with  eight  uhfs,  and  the  fourth 
network  only  eight  markets,  with  three  uhfs. 

When  all  of  the  channels  in  the  top  100 
markets  are  occupied,  Mr.  Bergmann  said,  the 
first  network  will  be  able  to  clear  100  markets 
out  of  the  top  100  cities,  using  12  uhfs;  the 
second  network,  also  100,  with  33  uhfs;  the 
third  network  79  markets,  with  49  uhfs,  and 
fourth  network  53  markets,  with  46  uhfs. 
Current  Status 

At  the  present  time,  Mr.  Bergmann  declared, 
NBC  is  clearing  82  of  the  top  100  markets, 
using  20  uhfs — but  15  of  these  are  in  single  or 
dual  station  markets.  CBS  is  clearing  76, 
using  20  uhfs  of  which  14  are  in  single  or  dual 
station  markets.  ABC  is  clearing  51,  using  31 
uhfs,  of  which  17  are  in  single  or  dual  station 
markets.  DuMont  is  clearing  39,  using  23  uhfs, 
of  which  12  are  in  single  or  dual  station  mar- 
kets. 

The  two  major  networks  now  enjoy  85% 
of  the  total  network  advertising  revenue,  Mr. 
Bergmann  pointed  out  (see  chart  "Network  Bill- 
ings"). The  two  trailing  networks  depend  on 
uhf  stations  for  more  than  50%  of  their  clear- 
ances, he  said.    Unless  the  network  situation 


is  equalized,  Mr.  Bergmann  said,  these  two  net- 
works cannot  attract  advertisers,  cannot  build 
programs  to  compete  with  the  two  dominant 
networks.  This  would  mean,  he  said,  that — 

•  The  viewing  public  will  have  but  two 
sources  of  network  programming  available. 

•  Except  in  the  largest  metropolitan  areas, 
most  cities  will  be  limited  to  two  stations. 

•  If  there  are  only  two  stations  in  each  city, 
public  service  programming  and  local  advertis- 
ing and  program  origination  will  be  eliminated. 

•  This  means  a  monopoly  in  tv  and  in  the 
advertising  of  goods  and  products,  and  also  a 
monopoly  on  information  and  ideas. 

In  making  his  proposals,  Dr.  DuMont  empha- 
sized that  it  was  not  practical  at  this  date  to 
reallocate  tv  channels  in  order  to  eliminate  the 
intermixture  problem. 

He  also  stressed  that  he  believed  his  proposals 
would  be  temporary,  since  there  would  come  a 
time  when  uhf  stations  would  be  able  to  stand 
on  their  own  feet  and  compete  on  an  equal 
basis  with  vhf  stations. 

Dr.  DuMont  spoke  of  the  $12  to  $13  billion 
investment  the  public  has  in  30  million  tv  re- 
ceivers, as  compared  to  the  investment  of  $200 
million  by  300-odd  stations. 

Responding  to  questions  from  the  subcom- 
mittee members,  Dr.  DuMont  said  he  did  not 
believe  another  "freeze"  on  station  grants  would 
accomplish  much.  This  had  been  suggested  by 
some  of  the  uhf  witnesses. 

He  also  did  not  consider  necessary  Sen.  John- 
son's bill,  which  would  allow  an  owner  of  a 
vhf  station  to  trade  it  in  for  two  uhf  stations. 
No  one  is  going  to  give  up  a  good  dollar  for 
two  questionable  coins,  Dr.  DuMont  said. 

Neither  did  Dr.  DuMont  think  highly  of  the 


UHFTA  Keeps  Roberts, 
Indicates  Continued  Work 

INDICATIONS  that  the  UHF  Television  Assu 
intends  to  continue  as  a  permanent  organize 
tion  were  seen  last  week  when  its  board  c 
directors  refused  to  accept  the  resignation  ten 
dered  by  William  A.  Roberts,  Roberts  &  Mc 
Innis,  as  general  counsel. 

Mr.  Roberts  had  tendered  his  resignatio: 
[At  Deadline,  May  17]  on  the  ground  tha 
there  was  some  doubt  as  to  the  desire  of  UH] 
Assn.  members  that  he  continue  since  he  als. 
represents  Allen  B.  DuMont  Labs.  He  alsi 
cited  possible  conflict  in  uhf  operator  testimon; 
with  that  of  DuMont. 

In  announcing  the  Board's  refusal  to  accep 
Mr.  Roberts'  resignation,  Lou  Poller,  presiden 
of  the  association,  emphasized  that  "Mi 
Roberts,  through  his  long  devotion  to  the  asso 
ciation  and  his  unsurpassed  knowledge  in  tb 
highly  complex  business  of  television,  make 
his  continued  service  mandatory  while  our  seg 
ment  of  the  industry  is  fighting  for  its  ver 
life." 


FCC's  current  proposal  to  allow  a  single  ownei 
to  have  seven  tv  stations,  not  more  than  five  o. 
which  could  be  vhf.    Mere  pinpoints,  he  said 

Sen.  Bricker's  bill,  to  authorize  the  FCC  t( 
regulate  networks,  was  probably  a  step  in  tht 
right  direction,  in  sanctioning  DuMont  plans  A 
and  B,  Dr.  DuMont  said. 

Only  significant  questioning  was  by  Sen 
Pastore,  who  apparently  was  troubled  by  the 


Strong  Pull 


. . .  keeps  viewers  tuned  to 

KMJ-TV 


FRESNO  •  CHANNEL  24 


the  FIRST  TV  station  in 
California's  San  Joaquin  Valley 


KMJ-TV  pioneered  television  in  this  important 
inland  California  market.  The  strong  pull  of  top 
local  programming  plus  NBC  and  CBS  network 
shows  continue  to  make  it  this  area's  most-tuned- 
to  TV  station.  KMJ-TV  is  your  best  buy  in  the 
Valley. 

Paul  H.  Raymer,  National  Representative 
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DuMont  plans  in  that  it  would  require  NBC 
|ind  CBS  to  give  up  affiliations  with  prime  out- 
lets, and  by  Sen.  Schoeppel,  who  ventured  the 
opinion  that  the  DuMont  plans  might  require 

ate  fixing  and  supervision. 

Thursday  Afternoon: 

Detailed  testimony,  and  to  some  extent  quite 
echnical.  was  presented  to  the  subcommittee 
Thursday  afternoon  by  uhf  equipment  manufac- 
urers  General  Electric  and  RCA. 

GE  had  a  team  of  three  executives,  Paul  L. 
rhamberlain.  general  manager.  Broadcast 
Equipment;  Dr.  L.  R.  Fink,  manager  of  engi- 
leering.  Radio  &  Television  Dept.;  Allen  P. 
-laase.  manager  of  development  engineering, 
deceiving  Tubes. 

For  RCA,  the  spokesman  was  W.  Walter 
Watts,  executive  vice  president.  Electronics 
Products. 

Both  companies'  representatives  in  effect  as- 
.ured  the  subcommittee  that  technical  problems 
\  lich  exist  in  uhf  equipment  could  and  would 
oe  licked — although  in  some  cases  it  may  be 
iwhile — just  as  other  specific  electronic  prob- 
ems  in  the  past  had  been  solved. 

GE's  Mr.  Chamberlain  predicted  uhf  trans- 
mitting equipment  capable  of  producing  1,000 
cw  ERP.  maximum  under  FCC's  rules,  could 
)e  made  available  to  broadcasters  in  two  years. 

Uhf  amplifiers  now  made  by  GE  are  avail- 
ible  to  low-power  stations  to  boost  their  ERP 
o  about  250  kw,  providing  an  adequate  signal, 
le  said. 

Recognizing  the  problems  in  uhf  as  both  tech- 
lical  and  economic,  Mr.  Chamberlain  said  his 
company  is  assisting  broadcasters  in  both  these 
areas. 

In  GE's  viewpoint  from  the  first,  he  said,  it 
.vas  recognized  from  vhf  experience  that  few  if 
my  new  uhf  stations  would  become  financial 
successes  as  soon  as  they  went  on  the  air.  GE, 
le  said,  has  long-range  financing.  In  company 
ihf  equipment  shipments  valued  at  $10  million 
Tiore  than  $7  million  is  still  outstanding.  GE 
las  invested  more  than  $3.6  million  in  uhf 
engineering,  he  said,  and  presents  a  complete 
ine  of  uhf  transmitting  and  studio  equipment. 

A  75-kw  Klystron  transmitting  tube  will  be 
developed  as  a  model  by  next  January,  he  said. 
The  firm  estimates  it  could  have  a  production 
xansmitter  using  the  tube  to  provide  for  maxi- 
"num  allowable  uhf  power  early  in  1956. 

With  or  Without 

Mr.  Fink  said  every  set  now  made  by  GE 
is  available  to  the  public  either  with  or  without 
jhf  but  that  every  vhf-only  set  shipped  can  be 
:hanged  with  no  trouble  to  receive  uhf.  He 
added  the  time  rapidly  is  approaching  when 
my  one  of  the  firm's  uhf  receivers  will  perform 
with  as  good  a  picture  as  a  vhf  set  under 
equivalent  conditions  of  transmitted  signals. 
Some  22%  of  all  tv  sets  made  by  GE  last  year 
*ere  equipped  with  uhf  as  they  left  the  factory 
and  uhf  conversion  kits  were  sent  to  distribu- 
tors to  convert  8-10%  more,  he  said. 

Mr.  Haase  said  "considerable  progress"  has 
been  made  by  GE  in  improving  upon  the  per- 
formance of  its  oscillator  receiving  tube  (6AF4). 
He  also  paid  attention  to  other  miniature  type 
triode  amplifier  tubes  introduced  last  year  by 
designers.  The  Planar  lighthouse  tube  known 
as  GL  6299  "is  not  yet  in  large  scale  production 
but  does  represent  the  present  standard  by  which 
all  other  RF  amplifiers  are  judged."  Cost  of 
this  tube  alone  is  $55,  he  warned,  saying  "it  can 
hardly  be  considered  for  commercial  application 
in  entertainment  type  devices  at  this  time." 

Mr.  Haase  cited  current  development  of  new 
-devices  "which  should  provide  additional  im- 


How  many  people 
does  it  take 
make  a  steak? 


to 


When  you  plank  the  cash  on  the  counter  for  a  slice  of  sirloin, 
some  of  it  may  represent  your  own  pay  for  the  part  you  played 
in  getting  that  steak  to  your  table. 

We'll  make  ourselves  clear. 

It  takes  a  lot  of  people  to  help  produce  that  steak  in  this 
mid-20th-century  economy  of  ours. 

The  people  we've  put  in  the  picture  above,  for  instance. 
And  many,  many  others.  Though  you  may  not  realize  it,  some 
product  you,  yourself,  help  make  or  sell  or  service  may  play  a 
part  in  producing  steaks. 


1.  The  cowboy  or  range  hand 
who  looks  after  the  cattle. 

2.  The  banker  who  finances 
land,  herd  and  equipment. 

3.  The  chemist  who  makes  in- 
secticides, serums  and  ferti- 
lizers. 

4.  The  oil  refiner  who  provides 
the  fuel  for  the  power  ma- 
chinery so  many  ranchers  use. 

5.  The  steelmaker  who  provides 
a  multitude  of  items,  from 
fencing  and  branding  irons 
to  filing  cabinets. 

6.  The  brewer  —  7.  The  sugar 
refiner  —  8.  The  cotton  gin- 
ner  —  9.  The  flour  miller 

who  furnish  some  of  the  by- 


products used  to  make  the 
livestock  feeds  with  which 
ranchers  and  feeders  sup- 
plement grass. 

10.  The  veterinary  who  looks 
after  the  health  of  the  cattle. 

11.  The  blacksmith  who  shoes 
the  horses  and  repairs  ranch 
machinery. 

12.  The  airplane  pilot  who 

sprays  ranges  and  fields, 
destroying  pests. 

13.  The  lumberman  who  pro- 
vides the  wood  for  corrals 
and  barns  and  pens. 

14.  The  windmiller  who  makes 
the  machinery  that  keeps 
man-made  ranch  water 
holes  working. 


1  5.  The  feeder  who  takes  lean 
range  cattle  and  puts  about 
25%  more  beef  on  them  by 
intensive  feeding. 

16.  The  truck  driver  — 17.  The 
railroader  who  haul  cattle 
to  market  and  meat  to  you. 

18.  The  stockyards  man  who 

provides  "room  and  board" 
for  the  livestock,  and  the 
commission  man  who  is 
sales  agent  for  the  producer. 

19.  The  meat  packer  who  proc- 
esses and  distributes  the 
beef. 

20.  The  retailer  who  is  the  final 
link  between  all  these 
people  .  .  .  and  you. 


American  Meat  Institute 

Headquarters,  Chicago  *  Members  throughout  the  U.  S. 
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REASONS  WHY  YOU  SHOULD  BUY 
HAFER  REMOTE  CONTROL  SYSTEM 


$1495 


the  system  preferred  by  engineers 
throughout  the  country. 

the  basic  schafer  system  is  a  com 
plete  system,  no  expansions  later 
24  metering  circuits ...  40  control 
circuits . . .  uses  two  phone  lines 

no  tubes  in  the  schafer  system . . 
sure-fire,  dependable,  dc  dial 
metering  and  control  circuits., 
directly  calibrated  meters. 

no  extra  frequency  or  modulation  • 
monitor  to  buy  for  any  installation 


parts  replacement  never  a  problem 
...  all  parts  made  by  national  manu- 
facturers, available  through  your  lo- 
cal jobber  now  or  20  years  from  now. 

any  transmitter  or  group  of  trans- 
mitters can  be  controlled  by  one 
system. ..thirty  page  manual  covers 
complete  instructions  for  installa- 
tion and  maintenance. 

no  engineering  compromises ...  no 
circuits  worked  against  ground . . . 
no  high  voltages  or  currents  on 
phone  lines,  telephones  built  in. 

we  specialize  in  remote  control!  we 
sell  direct  from  the  factory  to  you 
...you  save  the  difference,  and  you 
get  immediate  delivery  out  of  stock. 

every  schafer  remote  control  sys-  • 
tern  unconditionally  guaranteed  for 
one  year. 


paul  s chafer Ou s t o m  engineering 


2  2  (7 


ALLESANDRO  STREET 

LOS  ANGELES  39,  CALIFORNIA 

PHONE:  NOrmandy  2-2161 


see  it  at  the  NARTB  convention 


•  schafer  economy  model 

remote  control  for  $995 


paul  schafer 
custom  engineering 

2279  ALLESANDRO  STREET 
LOS  ANGELES  39,  CALIFORNIA 
TELEPHONE:  NOrmandy  2-2161 


Iirovements  in  receiver  performance  and  which 
■Ihould  be  available  to  commercial  users  at  a 
lisasonable  price." 

He  said  GE  has  found  that  if  the  best  prac- 
Ices  are  utilized  with  application  of  best  tubes 
;  nd  optimum  circuitry,  "we  can  measure  noise 
ilgures  at  the  high  end  of  the  uhf  band"  compar- 
ible  to  that  realized  in  a  standard  vhf  receiver 
f  today.  A  receiver  capable  of  tuning  all  uhf 
hannels  and  employing  these  practices  "might 
i /ell  be  expected  to  cost  the  consumer  $175-200 
nore"  than  sets  now  available.  Problem  of 
chieving  comparable  performance  in  uhf  re- 
eivers  as  compared  to  vhf  sets  "has  been  im- 
lensely  more  difficult." 

RCA's  Mr.  Watts  noted  his  firm  spent  $16 
lillion  in  developing  uhf  and  that  it  would 
ontinue  pioneering  exploration  and  experimen- 
tation to  improve  the  service. 

'Satisfactory  Service'  Possible 
Under  most  conditions  and  with  proper  ap- 
aratus,  Mr.  Watts  said,  uhf  "can  render  satis- 
factory service."    For  most  vhf  broadcasters, 
•lr.  Watts  commented,  years  passed  before  in- 
estments  paid  off  in  profits — "We  see  no  rea- 
on  why  those  who  today  are  pioneering  at  the 
hf  should  expect  that  their  path  will  be  easier 
i  this  comparatively  new  field  than  was  the  ex- 
perience of  vhf  broadcasters." 
Other  points  made  by  Mr.  Watts: 
For  first  quarter  of  1954,  nearly  28%  of  tv 
eceivers  shipped  by  RCA  had  uhf  tuners  built 
3.  (He  compared  this  to  what  he  said  was  an 
LETMA  figure  of  23%  for  remainder  of  indus- 
r\  l:  100%  of  first  4,000  color  tv  sets  off  RCA's 
■reduction  line  is  equipped  with  uhf  tuner. 
Description  of  the  Bridgeport-Portland,  Ore., 


RCA  has  plans  for  a  full  scale  field  test  of 
a  new  method  to  extend  coverage  of  uhf  sta- 
tions in  shadowed  areas,  using  a  low  power  aux- 
iliary transmitter,  he  said.  It  will  be  installed 
near  Vicksburg,  Miss.,  in  cooperation  with 
WJTV  (TV)  Jackson. 

Also  testifying  Thursday  was  William  A. 
Roberts,  general  counsel,  UHF  Tv  Assn.  (see 
separate  story). 

Friday: 

Move  all  tv  to  uhf — giving  present  vhf  sta- 
tions a  five-year  transition  period  to  make  the 
move.  That  was  the  recommendation  of  Lou 
Poller,  two-thirds  owner  of  uhf  station  WCAN- 
TV  Milwaukee,  operating  since  September 
1953  on  ch.  25.  He  testified  Friday. 

Mr.  Poller,  who  also  is  president  of  the  UHF 
Tv  Assn.,  and  involved  as  an  intervenor  in  the 
much  controverted  Whitefish  Bay  (Milwaukee), 
ch.  6  hearings,  told  the  Senate  subcommittee 
that  only  by  this  move  of  all  tv  to  uhf  could  a 
nationwide,  competitive  system  come  into  being. 

This  will  resolve  the  problems  of  intermix- 
ture, inequality  between  vhf  and  uhf  stations, 
permit  manufacturers  to  concentrate  on  a  single 
type  of  equipment  for  stations  and  the  public, 
and  eliminate  confusion  on  the  part  of  the 
public,  Mr.  Poller  said. 

Milwaukeeans  have  invested  $30  million  in 
uhf  conversions,  Mr.  Poller  said.  There  are 
now  300.000  receivers  in  the  Milwaukee  area 
which  can  receive  uhf,  he  said.  WCAN-TV 
spent  more  than  $50,000  in  publicizing  uhf 
from  February  to  September  1953,  he  recalled. 
It  spent  $100,000  in  putting  up  its  antenna 
atop  the  Schroeder  Hotel,  he  noted.  WCAN-TV 


AMONG  network  officials  present  at  the  Senate  subcommittee's  hearing  on  uhf  are 
(I  to  r)  Keeton  Arnett,  assistant  to  the  president,  Allen  B.  DuMont  Labs;  Neal  Mc- 
Naughten,  RCA  (back  row);  Joseph  V.  Heffernan,  financial  vice  president,  NBC- 
Thomas  E.  Knode,  manager  of  station  relations,  NBC;  Jim  Greeley,  attorney  with 
Cahill,  Gordon,  Zachry  &  Reindel,  counsel  for  NBC;  Thomas  E.  Ervin,  vice  president 
and  general  attorney,  NBC;  Leon  Brooks,  CBS  attorney;  George  Wheeler,  assistant 
vice  president,  NBC  Washington. 


tory  in  which  the  uhf  experimental  station 
RCA-NBC)  was  set  up  in  1949  and  two  years 
ater  dismantled  and  shipped  to  Portland  where 
:  became  KPTV  (TV). 

RCA's  1-kw  transmitter  is  designed  to  serve 
s  a  driver  of  a  12-kw  amplifier  and  when  used 
\fith  the  company's  high-gain  uhf  Pylon  an- 
2nna,  the  combination  could  provide  an  ERP 
00  to  300  kw.  Also  developed  is  a  new  uhf 
iigh-gain,  high-power  antenna  which  when  com- 
ined  with  the  12-kw  transmitting  apparatus 
rill  provide  ERP  of  from  400  to  600  kw. 

Explanation  of  results  obtainable  from  a  prop- 
rly  contoured  high  gain  antenna  coupled  with 
low  rated  power  transmitter;  introduction  by 
LCA  of  what  he  described  as  "the  most  pow- 
rful  beam  power  tube  ever  developed;"  devel- 
pment  of  receiver  tubes — some  23  types  and  of 
ransmitting  tubes — some  18  types. 


has  already  invested  $150,000  for  a  higher 
power  transmitter,  Mr.  Poller  said,  and  has 
ordered  a  50  kw  transmitter  and  color  equip- 
ment as  soon  as  they  are  available.  WCAN- 
TV  carries  90%  of  CBS-TV's  programs,  he 
revealed. 

Mr.  Poller  made  slighting  reference  to 
"quickie"  mergers,  which  he  referred  to  as  a 
"temporary  expedient  resulting  in  trafficking 
with  the  public's  facilities  at  premium  prices. 
Such  'quickie'  grants  are  for  personal  gain  and 
serve  no  public  convenience." 

He  also  related  the  history  of  the  Milwaukee 
and  Whitefish  Bay  allocations,  to  indicate  the 
problem  he  was  facing  in  keeping  his  CBS 
affiliation. 

Call  for  the  removal  of  the  10%  excise  tax 
from  uhf  and  all-wave  tv  receivers  was  made 
by  Sarkes  Tarzian,  Bloomington,  Ind.,  electron- 


Deadline  Extended 

ON  PETITION  by  Uhf  Industry  Co- 
ordinating Committee,  FCC  last  week 
extended  until  lune  15  its  deadline  for 
comments  on  the  proposed  amendment 
to  Sec.  3.658(b)  of  its  chain  broadcast- 
ing rules  on  territorial  exclusivity.  Dead- 
line for  replies  to  the  comments  was  ex- 
tended to  June  25. 

FCC's  proposal  would  cut  down  an 
affiliate's  exclusive  rights  territory  from 
its  coverage  area  to  the  principal  com- 
munity which  the  station  serves.  This  is 
considered  by  some  as  a  potential  fillip 
to  uhf  stations  in  secondary  markets 
while  others  see  greater  competitive  in- 
jury [B«T,  May  10,  April  5]. 


ics  parts  manufacturer  and  owner  of  local 
WTTV  (TV)  on  ch.  4  with  more  than  500,000 
receivers  in  its  area.  He  also  appeared  Friday. 

Elimination  of  the  excise  tax  would  put  uhf 
sets  on  a  price-par  with  vhf,  Mr.  Tarzian  said, 
and  that  would  help  uhf. 

Mr.  Tarzian  also  told  the  Potter  subcom- 
mittee members  that  he  had  developed  a  uhf 
tuner  which  cost  manufacturers  of  tv  sets 
only  $6.25  for  full  range  coverage.  This  is 
Mr.  Tarzian's  cost,  he  said,  and  is  his  contri- 
bution to  the  future  of  tv. 

He  also  said  that  the  Tarzian  Co.  had 
developed  single  and  dual  channel  converters, 
offered  to  stations  for  $8.95.  Coupled  with  out- 
door uhf  antennas,  the  entire  package  could  be 
sold  to  the  public  for  $18.95,  Mr.  Tarzian 
said. 

One  of  the  problems  of  uhf,  Mr.  Tarzian 
said,  was  that  manufacturers  made  promises 
regarding  receivers  and  transmitting  power 
which  they  could  not  meet. 

However,  he  also  charged  some  uhf  operators 
with  starting  operations  with  the  expectations 
that  immediately  their  stations  would  be  profit- 
able. "Due  to  this  haste  to  get  on  the  air  and 
reap  a  fast  profit,  many  started  operations  with 
low  power  and  low  tower  height,  with  attendant 
poor  coverage,"  he  said. 

Muncie  Uhf  Operators 
Think  Things  Are  Swell 

SLIGHTLY  off-beat— after  the  doleful  stories 
told  the  Potter  subcommittee  last  week  by  uhf 
broadcasters  seeking  succor  from  Congress — 
was  the  testimony  of  two  uhf  operators  from 
Muncie,  Ind. 

Donald  A.  Burton,  president  and  treasurer, 
and  William  F.  Craig,  vice  president  and  com- 
mercial manager  of  uhf  WLBC-TV  in  Muncie, 
told  the  subcommittee  that  they  are  making 
out  just  fine — even  with  10  vhf  signals  coming 
into  the  market. 

WLBC-TV,  operating  on  ch.  49,  began 
broadcasting  last  May,  and  uses  a  1  kw  trans- 
mitter and  a  beam-tilted  antenna  542  ft.  above 
ground. 

When  the  station  began  telecasting,  Messrs. 
Burton  and  Craig  said,  Muncie  was  67%  satur- 
ated with  vhf  sets  receiving  10  different  signals 
from  Indianapolis,  Dayton,  Cincinnati  and 
Louisville. 

Six  weeks  after  WLBC-TV  began,  26%  of 
those  sets  had  been  converted  to  uhf,  the  Sena- 
tors were  told,  and  today  60%  of  the  area  and 
80%  of  Muncie  has  been  converted — a  total  of 
70,000  homes. 

It  was  done  by  ensuring  a  better  technical 
picture,  and  with  careful  and  heavy  promotion, 
Messrs.  Burton  and  Craig  related. 
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TV  REVENUE  REACHED  $430.8  MILLION 
IN  1953,  HYDE  TELLS  SENATE  GROUP 

FCC  Chairman  testifies  revenue  was  nearly  33%  above  1952.  In- 
come before  taxes  was  $68.4  million. 


TOTAL  television  revenues  in  1953  were  $430.8 
million,  with  income  (before  federal  taxes) 
$68.4  million,  FCC  Chairman  Rosel  H.  Hyde 
disclosed  in  testimony  Wednesday  before  the 
Senate  Interstate  &  Foreign  Commerce  sub- 
committee investigating  uhf  and  multiple  own- 
ership (story  page  117). 

Total  revenue  amounted  to  32.8%  above  the 


TABLE  1 

BROADCAST   REVENUES,    EXPENSES   AND    INCOME  OF 
TELEVISION    NETWORKS   AND  STATIONS 
1952-1953 

Broadcast  Revenues 

Percent 

1953  1952  Increase 

($  Millions) 

4  Networks  and  16  Owned 

Stations    231.7        180.2  28.6 

92  Pre-Freeze    Tv    Stations    .  .       174.5        143.4        21 .6 

Subtotal    406.2       323.6  25.6 

Post-Freeze  Tv  Stations 

113  Vhf  Stations    15.8 

0.6 

102  Uhf  Stations    8.8   

Industry  Total    .  .  .     430.8        324.2  32.8 
Broadcast  Expenses 
4  Networks  and  16  Owned 

Stations    213.7       170.3  25.5 

92  Pre-Freeze  Tv  Stations    114.0         97.6  16.8 

Subtotal    327.7       267.9  22.3 

Post-Freeze  Tv  Stations 

113  Vhf  Stations  ...  20.0 

0.8 

102  Uhf  Stations    .  .  14.7 

Industry  Total   .   .    362.4       268.7  34.8 
Broadcast  Income  (before  Federal  income  tax) 

4  Networks  and  16  Owned 

Stations    18.0  9.9  81.7 

92  Pre-Freeze   Tv   Stations    . .  .      60.5  45.8  32.0 

Subtotal    78.5         55.7  40.8 

Post-Freeze  Tv  Stations 

113   Vhf  Stations    (4.2) 

(0.2) 

102  Uhf  Stations    (5.9) 

Industry  Total      .  .      68.4         55.5  23.2 
(  )  Denotes  Loss. 

1952  data  covers  4  networks  and  15  owned  stations; 

93  pre-freeze   stations,  and   14  post-freeze  tv  stations. 

TABLE  2 

108  PRE-FREEZE  TV  STATIONS  CLASSIFIED  BY  INCOME 
GROUPINGS 

1953 

Income  (before  Federal  income  tax)  of: 

$1,500,000  and  over    26 

1,000,000  -  1,500,000    13 

600,000  -  1,000,000    26 

400,000  -     600,000    17 

200,000  -     400,000    16 

100,000  -     200,000    5 

Less  than     100,000    7 

Total   Stations    97 

Median   Income    $654,000 

Loss  of: 

Less  than  $100,000    3 

100,000  -  200,000    3 

200,000  -  400,000   1 

400,000  -  800,000    _4_ 

Total    Stations    11 

Median  Loss  (not  computed  because  of 
small    number    of    stations  involved). 


TABLE  4 

ORIGINAL  COST  OF  TANGIBLE  BROADCAST  PROPERTY 
OF  POST-FREEZE  TV  STATIONS 

Vhf  Uhf 

Stations  Stations 

Under  $100,000                                                 2  1 

$    100,000  -       200,000                                18  22 

200,000  -       300,000                                 25  35 

300,000  -       400,000                                 23  22 

400,000  -       500,000                                 20  12 

500,000  -      600,000                                 11  5 

600,000  -       700,000                                   4  1 

700,000  -       800,000                                     3  2 

800,000  -       900,000                                   0  0 

900,000  -    1 ,000,000                                  0  0 

1.000,000    and    over                                    3  0 

Total    Stations                                   1091  1002 

Aggregate   Cost   $40,997,674  $30,049,270 

Average  Cost                        $376,125  300,493 

1  Property  not  reported  by  4  stations. 

2  Property  not  reported  by  2  stations. 


$324.2  million  of  1952  while  1953  income 
before  federal  taxes  was  23.2%  above  the  $55.5 
million  income  of  1952  (see  Table  1). 

Expenses  also  went  up  last  year,  the  statistics 
reported  by  Chmn.  Hyde  showed,  with  1953 
totaling  $362.4  million,  or  34.8%  higher  than 
the  $268.7  million  of  1952. 

The  average  pre-freeze  station  (vhf)  had 
revenue  of  $1.9  million  in  1953  and  income  of 
almost  $658,000  before  taxes,  Chairman  Hyde 
said  (Table  3).  The  four  networks  and  their 
owned-and-operated  stations  as  a  group,  he 
said,  had  revenue  of  $231.7  million  and  income 
of  $18  million. 

The  report  showed  that  26  of  the  108  pre- 
freeze  stations  had  income  (before  taxes)  of 
$1.5  million  and  over  while  seven  had  income 
of  $100,000  or  less  and  11  reported  losses 
(Table  2).  Median  income  of  the  97  showing 
a  profit  was  $654,000. 

No  Pre-Freeze  Data 

Comparable  data  was  not  available  for  the 
post-freeze  vhf-uhf  stations  because  of  the  new- 
ness of  their  operations,  but  profit  and  loss  re- 
ports were  given  for  January-March  1954.  In 
that  period,  33  of  88  post-freeze  vhf  stations 
reporting  and  13  of  87  uhf  stations  reporting 
showed  a  profit  (Table  5). 

However,  in  one  or  two  months  of  the 
period,  20  vhf  and  10  uhf  outlets  showed  a 
profit  and  12  vhf  and  11  uhf  approached  the 
break-even  point. 

Continuing  "substanial  losses"  were  reported 

TABLE  3 

AVERAGE  PER  STATION  BROADCAST  REVENUES  OF  92  > 
PRE-FREEZE   TELEVISION  STATIONS 
1953 

A.  Revenues  from  the  Sale  of  Time: 

1.  To    Networks  $449,130 

2.  To    National    and  Regional 

Advertisers    847,859 

3.  To   Local    Advertisers    619,576 

Total   Revenues  from  Time  Sales  $1,916,565 

4.  Deduct  commission   to  agencies, 

representatives,    etc   268,054 

Net  Revenues  from  Time  Sales  $1,648,511 

B.  Revenues  from  Incidental  Broadcast  Activities: 

1.  Talent    $  97,989 

2.  Sundry    149,957 

Total  Incidental  Revenues     .  .  $  247,946 

C.  Total   Broadcast   Revenues    1,896,457 

D.  Total   Broadcast  Expenses    1,238,848 

E.  Broadcast    Income    (before   Federal  income 

♦ax)  ,  $  657,609 

1  Excludes  16  stations  owned  by  networks. 

TABLE  5 

SUMMARY  OF  PROFIT  AND  LOSS  STATUS  OF  POST- 
FREEZE  TELEVISION  STATIONS  DURING  PERIOD 
JANUARY  THRU  MARCH  1954  ONLY 

Vhf     Uhf  Total 

A.  Total    Post-Freeze    Tv  Stations 

(in  operation  on   Nov.   1,   1953)    94        98  192 

B.  Total    Stations    Reporting  Usable 

Data   88       87  175 

C.  Number  Reporting  Profit  for  Three- 

Month    Period,    Jan. -March    1954    33        13  46 

D.  Numbei   Reporting  Loss  During 

Same  Period: 

1.  BUT  reporting  profit  in  one  or 

two  months  of  period    20        10  30 

2.  BUT  approaching  break-even 

point  on  monthly  basis    12        11  23 

3.  With  continuing  substantial 
losses  in  each  month: 

Operating  as  of  May  1,  1954  22  45  67 
Ceased  operating  by 

May  1,  1954 1    1         8  9 

1  In  addition,  1  vhf  and  1  uhf  station  ceased  opera- 
tion prior  to  November  1,  1953;  and  1  uhf  station  going 
on  the  air  after  November  1,  1953  had  ceased  operation 
as  of  May  1,  1954. 


Altec  250  A  speech  input  console  controls 
WDIA  program  schedule.  Completely  self- 
contained,  it  provides  all  the  necessary 
circuits  for  audio  control. 


An  array  of  six  Graybar-distributed 
Blaw-Knox  towers  (five  shown  .  .  .  sixth  is 
out  of  picture  to  left)  beams  WDIA's 
50,000-watt  signal  to  its  3,800,000-person 
audience  ...  of  whom  1,400,000  are  Negro. 
One  of  the  first  stations  to  recognize  the 
importance  of  the  Negro  market,  WDIA's 
program  format  has  concentrated  on  these 
listeners  since  1946. 


Graybar  can  supply  a  Complete 
TV  Station  "PACKAGE ",  too  - 
everything  needed  to  put  you  on 
the  air . . .  and  keep  you  there. 

Experienced  Graybar  Broadcast- 
ing Specialists  will  be  glad  to 
help  you  with  specifications  and 
prices  for  any  TV  need,  and  if 
you  desire,  prepare  a  complete 
packaged  proposal  covering  all 
the  equipment  needed  for  your 
particular  station  — just  call  your 
nearby  Graybar  office. 

A  COMPLETE 
TV  PACKAGE .  .  . 
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Using  built-in  oscilliscope,  W.  H.  Jetton,  WDIA  Transmitter  Supervisor  checks 
tuning  adjustment  of  new  50  kw  Continental  transmitter.  Grounded  grid  construc- 
tion of  final  amplifier  is  an  important  Continental  feature.  Machlett  tubes,  also 
stocked  and  distributed  by  Graybar,  are  standard  original  equipment  on  all 
Continental  equipment. 

WDIA  goes  "On  The  Air"  with  new 
50  kw  Continental  AM  transmitter 
...via  GRAYBAR 


-Henry  N.  Fones,  Chief  Engineer 
WDIA,  Memphis,  Tenn. 


"Anything  I  could  say  about  Graybar 
wouldn't  be  good  enough  when  it 
comes  to  describing  the  service  they 
give  and  the  quality  of  the  products 
they  deliver. 

"Just  take  our  new  Continental 
50  kw  transmitter  —  from  its  ad- 
vanced circuit  design  right  down  to 
|  its  lightweight,  rustproof  all-alumi- 
num cabinet,  I'm  convinced  it's  the 
finest  high-power  transmitter  unit 
available  anywhere.  And  just  to  be 
sure  we'd  get  maximum  dependabil- 
ity right  from  the  start,  Continental 
engineers  spent  over  a  month  here 


deliberately  trying  to  force  compo- 
nents into  failure  and  replacement 
before  we  hit  the  air. 

"It's  efficient  and  economical  too — 
for  reduced  power  from  50  kw  to 
5  kw  for  night  time  operation,  final 
amplifier  can  be  turned  off  and  the 
signal  driver-fed  to  the  antennae. 

"Everything  here  at  WDIA — from 
antennae  to  emergency  generator  — 
was  ordered  from  Graybar.  They 
sure  proved  their  point — one  source 
.  .  .  and  one  responsibility  does  make 
a  big  difference !"  440-15 


VERYTHING  ELECTRICAL  TO  KEEP  YOU  ON  THE  AIR... 


GiT<iyb<iR  electric  company,  inc. 


Chief  Engineer  Henry  Fones  and  Gray- 
bar Broadcasting  Specialist  Willard 
Kunkel  inspect  transmission  line  instal- 
lation. Hubbard  hardware,  Indiana 
strand,  General  cable,  and  International 
poles  shown  were  among  the  materials 
supplied  by  Graybar  as  part  of  the  com- 
plete WDIA  "AM  Package". 

(below)  Communication  Products  line- 
gassing  assembly. 


?xecufiVe  Offices:  Graybar  Building,  420  Lexington  Ave.,  New  York  17,  N.  Y.     OFFICES  AND  WAREHOUSES  IN  OVER  110  PRINCIPAL  CITIES. 


by  22  post-freeze  vhf  and  45  uhf  stations  as  of 
May  1 .  Break-down  of  profit  and  loss  record 
of  the  post-thaw  stations  on  average  monthly 
basis  for  January-March  and  by  size  of  market 
also  was  offered  (Table  6). 

Post-freeze   vhf   stations   have   nearly  $41 


million  in  plant  investment,  or  an  average  of 
over  $316,000  per  station,  the  statistics  offered 
by  Chairman  Hyde  showed.  Uhf  station  plant 
investment  totals  over  $30  million,  or  almost 
$300,500  per  station  average  (Table  4). 


TABLE  6 

AVERAGE  MONTHLY  REVENUES,  EXPENSES  AND  PROFIT  OR  LOSS  OF  POST-FREEZE  TELEVISION  STATIONS 
DURING  THE  THREE  MONTH  PERIOD-JANUARY  THRU  MARCH,  1954 

VHF  STATIONS  UHF  STATIONS 


Population  of  City  Average  Monthly  Average  Monthly 


in  Which  Station        No.  of 

Av. 

Age 

Profit 

No.  of 

Av.  Age 

Profit 

Is  Located  Sta. 

in  Mos.    Revenues  Expenses 

or  (Loss) 

Sta. 

in  Mos. 

Revenues 

Expenses 

or  (Loss) 

1.  500,000  &  over 

Profit  5 

6 

$90,618 

$64,870 

$25,748 

3 

10 

$67,378 

$53,985 

$13,393 

15 

60,328 

75,555 

(15,227) 

9 

7 

19,796 

33,201 

(13,405) 

II.  250,000  -  500,000 

Profit  5 

7 

65,608 

46,286 

19,322 

6 

10 

42,276 

29,535 

12,741 

Loss  2 

7 

22,900 

33,737 

(15,837) 

19 

9 

15,206 

29,865 

(14,659) 

III.  100,000  -  250,000 

Profit  9 

12 

44,632 

35,495 

9,137 

3 

11 

28,124 

23,106 

5,018 

Loss  18 

10 

26,955 

34,872 

(7,917) 

21 

10 

17,356 

25,630 

(8,274) 

IV.  Under  100,000 

Profit  14 

9 

28,362 

25,028 

3,334 

1 

11 

31,211 

30,100 

1,111 

Loss  31 

8 

16,976 

21,719 

(4,743) 

17 

8 

1 2,009 

19,517 

(7,508) 

V.  All  Population  Groups 

Profit  33 

9 

47,875 

37,140 

10,735 

13 

10 

43,951 

33,737 

10,214 

Loss  54 

9 

22,930 

29,724 

(6,794) 

66 

9 

15,693 

26,307 

(10,614) 

All    Stations  87 

9 

$32,392 

$32,537 

($145) 

79 

9 

$20,343 

$27,530 

($7,187) 

Source:  FCC  Special  Survey 

of  February  5, 

1954 

UHFTA  LISTS  SUGGESTIONS  TO  AID  UHF 


HERE  is  the  text  of  "immediate  remedial  ac- 
tion" requested  by  Uhf  Television  Assn.  to  aid 
uhf.  It  was  given  last  week  in  testimony  by  its 
counsel,  William  A.  Roberts,  before  the  Com- 
munications Subcommittee  of  the  Senate  In- 
terstate &  Foreign  Commerce  Committee. 

Mr.  Roberts  told  the  Senators  the  association 
"feels  that  any  and  all  of  these  suggestions  and 
recommendations  are  workable,  are  helpful 
and  are  reasonable,"  but  acknowledged  "there 
is  no  panaca  for  uhf  broadcasting."  Recom- 
mendations: 


(A)  Hiatus — A  minimum  90  to  180  day  hiatus, 
effective  upon  all  applicants  and  holders  of  con- 
struction permits  who  have  not  yet  requested 
authority  to  conduct  equipment  tests,  thus  pro- 
viding the  Subcommittee  and  the  FCC  with 
sufficient  time  to  study  solutions  to  the  problem 
and  establish  an  integrated  permanent  plan  that 
will  assure  the  competitive  national  television 
service.  Note:  Every  day  the  hiatus  is  postponed 
further  aggravates  the  already  chaotic  condition 
in  the  most  important  branch  of  the  nation's 
communications  industry. 

(B)  Transfer  from  vhf  to  uhf — Ultimate  trans- 
fer of  all  television  broadcasting  to  the  univer- 
sally adequate  uhf  band  is  desirable,  and  bar- 
ring the  perpetuation  of  present  monopolistic 
conditions,  inevitable. 

(C)  First  Step:  Eliminate  Intermixture — It  is 
the  considered  judgment  of  the  Uhf  Assn.  that 
the  above  could  best  be  accomplished  by  stages, 
the  first  stage  to  be  an  immediate  reallocation 
eliminating  vhf  and  uhf  intermixture  on  a 
market-by-market  basis.  This  to  be  accom- 
plished by  Congressional  mandate  permitting  the 
substitution  of  channels  between  markets,  the 
change  of  existing  operating  frequencies  from 
vhf  to  uhf  and  vice  versa.  This  remedy  may 
require,  in  some  instances,  the  extension  of  the 
right  to  operate  by  the  same  station  with  both 
uhf  and  vhf  transmitters  during  an  interim 
period.  There  is  a  possibility  that  it  may  require 
the  use  of  one  television  channel  from  the  fm 
spectrum. 

(D)  Network  Programming — As  to  program- 
ming, no  voluntary  solution  is  in  sight.  There 
has  been  undoubtedly  an  undesirable  concen- 
tration of  control  of  television  broadcasting 
through  advertisers  and  television  outlets.  This 
is  in  the  main  attributable  to  governmental  regu- 
lation and  to  the  insufficiency  of  immediately 
available  equivalent  channels  in  major  markets. 
Voluntary  commercial  subsidization  of  uhf  broad- 
casting stations  by  advertisers  or  by  networks 
has  not,  and  will  not  occur.  The  immediate  and 
necessary  remedy  lies  in  mandatory  regulation 
of  networks  and  other  program  sources,  to  en- 
force equitable  distribution  of  opportunities  for 
programming  without  regard  to  affiliation  agree- 
ment or  immediate  audience.  Networks  must 
be  compensated  for  this  investment  in  the  future 
of  communications  freedom,  by  grant  of  certifi- 
cates of  convenience  and  necessity  which  will 
preclude  unnecessary  future  competition. 

(E)  Receiver  Production — Production  of  all- 
channel  receivers  of  the  desired  type  on  the 
part  of  the  viewing  public  to  convert  to  uhf 
through  utilization  of  improved  equipment,  can 
be  expedited  by  FTC  rulings;  by  FCC  regulations 


such  as  the  restriction  of  spurious  emission  from 
inferior  equipment:  or  by  a  preference  for  all- 
channel  receivers  through  a  reduction  or  elimi- 
nation of  excise  taxes. 

(F)  Income  Taxes — The  modification  of  present 
income  tax  laws  and  regulations  to  permit  flexi- 
bility in  depreciation  and  tax  spread  by  uhf 
operators  can  constitute  a  valid  method  of 
assisting  the  uhf  broadcasters. 

(G)  Equipment  Research — A  federal  contract 
for  uhf  transmission  and  receiving  tube  research 
as  is  presently  carried  on  by  the  federal  gov- 
ernment in  such  fields  as  agriculture,  aviation, 
shipping  and  others  is  a  major  step  toward  the 
development  of  an  adequate  national  television 
service. 

(H)  Financial  Assistance — Authority  for  re- 
funding by  loan  of  impaired  capital  of  properly 
qualified  existing  and  future  uhf  stations  for  a 
limited  period,  to  offset  the  injury  inflicted  by 
improper  and  inadequate  governmental  regula- 
tion. 

Mr.  Roberts  said  "there  is  ,a  long,  hard  road 
before  the  uhf  owner  as  it  has  ever  been  for 
any  pioneer.  The  uhf  industry  does  not  want 
any  handouts  nor  any  special  considerations 
that  will  get  our  government  to  guarantee  him 
a  profit  on  his  investment. 

"Rather,"  he  said,  what  the  uhf  operator 
wants  is  only  a  "fair  opportunity  to  compete 
against  the  already  entrenched  vhf  competi- 
tors who  presently  control  the  market  place." 

GPL  Announces  50  Kw 
Uhf  Transmitter  for  '55 

DEVELOPMENT  of  a  50  kw  uhf  transmitter 
was  announced  Thursday  by  General  Pre- 
cision Laboratory,  Pleasantville,  N.  Y.  The 
GPL-Continental  transmitter  will  use  the  Eimac 
Klystron  transmitting  tube,  according  to  E.  A. 
Hungerford  Jr.,  manager  of  GPL's  television 
department,  who  noted  that  Continental  had 
supplied  transmitters  with  power  up  to  1,000 
kw  for  Voice  of  America.  The  50  kw  uhf 
transmitter  will  be  ready  for  delivery  in  July 
1955. 

Blair  Foulds,  GPL  vice  president,  and  John 
Million,  vice  president  of  Wickes  Engineering 
&  Construction  Co.,  Camden,  N.  J.,  have 
reached  an  agreement  by  which  GPL  will  dis- 
tribute Wickes  color  test  and  broadcasting 
equipment.  Mr.  Folds  said  GPL's  line  now 
covers  all  broadcast  requirements.  The  Wickes 
products  include  color  subcarrier  generators, 
coders,  multiburst  generators  and  many  similar 
items. 


Broadcasting   •  Telecasting 


report 
that  concerns  everyone! 


The  business  of  finding,  refin- 
ing and  bringing  to  market  the 
world's  oil  is  a  big  and  continuing 
job  —  one  in  which  Standard  Oil 
Company  (New  Jersey),  among 
many  others,  plays  a  significant  part. 

How  this  job  is  done  affects  Amer- 
ica in  many  ways — and  is  therefore 
important  to  every  American.  Our 
Annual  Report  for  1953,  recently 
mailed  to  the  284,000  shareholders 
who  own  this  company,  tells  about 
our  part  in  this  job,  and  some  of  its 
high  hghts  may  interest  you. 
*       *  * 

Today,  when  many  thoughtful 
people  are  wondering  about  the  eco- 
nomic future,  we're  glad  to  say  that 
things  look  good  to  us.  As  far  as  we 
can  see  from  the  evidence  available, 
the  economy  of  the  free  world  is 
stronger  now  than  at  anv  time  since 
World  War  II. 

But  more  important  than  hopeful 
words  are  positive  actions. 

Since  1946  Standard  Oil  Com- 
pany (New  Jersey)  and  its  affiliated 
companies  have  spent  nearly  4  bil- 
lion dollars  on  new  facilities  to  help 
supply  the  oil  needs  of  free  people . . . 
a  4-billion-dollar  vote  of  confidence 


in  the  future.  This  year  we  intend  to 
invest  even  more  than  the  500  mil- 
lion dollars  we  spent  last  year. 

The  result?  Continuously  increas- 
ing reserves  of  oil  in  the  ground. 
Modern  equipment.  More  efficient 
operations.  New  and  better  products. 

Our  customers  used  more  oil  in 
1953  than  ever  before,  which  meant 
that  people  lived  better,  that  indus- 
try' was  more  active,  that  the  free 
world's  economy  prospered. 

We  took  in  more  money,  and  paid 
out  more  wages  and  salaries  to  em- 
ployees, more  taxes  to  governments, 
more  dividends  to  shareholders  than 
in  any  previous  year. 

Esso  research  made  great  strides 
...outstanding  gasolines  and  lubri- 
cants were  among  the  results  of 
dynamic  progress  in  this  field. 
*      *  * 

These  activities — these  investments 
made  to  get  people  the  oil  they  need 
— are  vital  factors  in  our  nation's 
economy,  for  they  directly  affect 
thousands  of  businesses  and  individ- 
uals. And  everybody  benefits. 

This  is  a  continuing  process.  It 
has  been  our  job  for  72  years.  It  will 
continue  to  be  our  job. 


IF  YOU'D  BE  INTERESTED  in  receiving  a  copy  of  our  1953  Annual  Report, 
write  Standard  Oil  Company  (New  Jersey),  Room  1626, 
30  Rockefeller  Plaza,  New  York  20,  N.  Y. 


STANDARD  OIL  COMPANY  (NEW  JERSEY) 

and  affiliated  companies 


(€sso) 
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CELLER,  KLEIN  HIT  ANTI-BEER  AD  BILL; 
HOUSE  UNIT  HEARS  BRYSON  MEASURE 

Temperance  spokesmen  attack  radio-tv  commercials  of  alcoholic  bev- 
erage advertisers.  Advertisers  label  'dry'  move  as  attempt  to  get 
foot  in  the  door  toward  eventual  return  of  Prohibition. 


PLACARDS  were  missing.  But  Wednesday 
through  Friday  of  last  week,  a  parade  of  "drys" 
and  "wets"  testified  on  Capitol  Hill  respec- 
tively for  and  against  the  Bryson  bill  (HR 
1227). 

That's  the  measure  to  outlaw  alcoholic  bev- 
erage advertising  in  all  media. 

The  dry  witnesses,  led  by  Bishop  Wilbur  E. 
Hammaker,  president  of  the  National  Temper- 
ance and  Prohibition  Council,  and  Mrs.  Glenn 
G.  Hays,  president,  National  Woman's  Chris- 
tian Temperance  Union,  deplored  the  evils  of 
alcohol  and  attacked  alcoholic  beverage  adver- 
tising in  media,  especially  on  radio  and  tv. 

An  overflow  spectator  audience  forced  the 
hearing  before  the  House  Interstate  &  Foreign 
Commerce  Committee  to  shift  from  the  regular 
hearing  room  to  the  much  larger  Caucus  Room 
in  the  Old  House  Office  Bldg. 

Bishop  Hammaker  set  the  prohibitionist 
theme  asserting  "beverage  alchohol  advertising 
is  most  objectional  in  radio  and  television. 
There  it  is  an  insolent  intruder." 


The  hearing  was  at  least  the  sixth  time  that 
the  drys  and  wets  have  squared  off  in  a  battle 
over  the  question  of  alcoholic  beverage  adver- 
tising. The  first  four  times  were  in  the  Senate, 
the  fifth  in  the  House  before  a  special  group 
investigating  radio  and  tv  programs.  The  drys 
always  failed  to  clear  their  proposal  through 
committee,  although  twice  in  the  Senate  the 
difference  between  defeat  and  success  was  by 
only  a  single  vote. 

Dramatizing  the  issue  for  the  advertising  in- 
dustry was  the  sudden  appearance  last  week  of 
a  bill  introduced  by  Rep.  John  D.  Dingell  CD- 
Mich.)  to  ban  all  tobacco  advertising  in  addi- 
tion to  alcoholic  beverage  advertising  in  inter- 
state commerce  (see  text  of  bill,  page  169). 

Rep.  Dingell  asked  the  House  Commerce 
Committee  for  an  opportunity  to  testify  on  this 
bill  which  he  considered  to  be  an  amendment  to 


the  Bryson  measure. 

Several  congressmen  appeared  on  the  Bryson 
bill.  Rep.  Emanuel  Celler  (D-N.  Y.),  attacking 
the  measure,  demanded:  "How  can  we  .  .  . 
filch  from  this  [beer,  wine  and  liquor]  industry 
its  legal  attributes,  one  of  which  is  the  right  to 
advertise." 

To  Rep.  Celler,  the  bill  was  "ineptly  drawn," 
failing  to  mention  advertising  media  other  than 
newspaper  or  publication,  newsreel,  phono- 
graph record  and  broadcasting.  Effects  would 
be  to  push  advertising  into  certain  media — "It 
is  like  pressing  on  one  side  of  the  balloon. 
You  thereby  enhance  the  other  side." 

Rep.  Celler  pointed  out  that  the  measure 
would  encourage  bootlegging,  curtail  revenue 
to  advertising  agencies  and  broadcast  stations, 
create  a  loss  of  government  revenue  and  cut 
into  the  industry's  employment  and  prove  to  be 
a  hardship  to  the  farmer. 

Other  congressmen  testifying,  all  in  favor  of 
the  measure,  were  Reps.  John  Phillips  (R- 
Calif.);  Grade  Pfost  (D-Idaho);  James  C.  Davis 


(D-Ga.);  Henderson  Lanham  (D-Ga.),  and  Har- 
old C.  Lovre  (R-S.  D.). 

Rep.  Arthur  G.  Klein  (D-N.  Y.),  a  member 
of  the  committee,  scolded  the  drys,  asking  why 
they  do  not  ask  outright  for  prohibition  rather 
than  for  piece-meal  restrictions  against  the  al- 
coholic beverage  industry.  "This  clearly  is  an 
attempt  to  get  a  foot  in  the  door,"  he  asserted. 

If  people  want  to  drink  they  should  be  per- 
mitted, Rep.  Klein  said.  It  is  the  excesses  which 
are  harmful.  Passage  of  such  legislation,  the 
Congressman  continued,  would  set  a  precedent, 
opening  the  gates  for  other  restrictive  legisla- 
tion. He  asked  why  requests  for  a  ban  of  fire- 
arms advertising  could  not  be  made  of  the 
Congress  since  firearms  are  injurious  to  life? 
He  observed,  "nudists  could  ask  for  a  prohibi- 
tion of  all  advertising  of  clothes." 

Rep.  Oren  Harris  (D-Ark.),  who  headed  the 


special  committee  in  the  82d  Congress  which 
investigated  radio-tv  programming,  developed 
the  record  on  voluntary  policing  by  the  distil- 
lers and  breweries  of  their  advertising.  Refer- 
ences also  were  made  to  NARTB's  tv  code. 

The  proponents'  arguments,  set  forth  by  the 
distillers  and  breweries,  advertising  and  union 
associations  in  the  field,  centered  on  the  bill's 
questionable  constitutionality  and  alleged  dis- 
criminatory nature. 

Lack  of  jurisdiction  by  the  House  Commerce 
Committee  to  ban  liquor  or  beer  advertising — 
avowed  by  Clinton  M.  Hester,  Washington 
counsel  for  the  U.  S.  Brewers  Foundation — 
precipitated  a  strong  controversy  on  the  con- 
stitutionality of  the  Bryson  bill. 

Mr.  Hester's  declaration  that  the  21st  Amend- 
ment forbade  the  Federal  government  from  in- 
terfering with  the  manufacture  and  sale  of  alco- 
holic beverages  aroused  some  of  the  House  com- 
mittee to  protest. 

To  questions  on  how  a  state  could  prohibit 
the  advertising  of  alcoholic  beverages  over  the 
air  from  a  radio  or  tv  station  outside  the  state's 
border,  Mr.  Hester  replied  that  a  state  could 
not,  and  that  the  Federal  government  could  not. 

This  was  termed  a  twilight  zone  by  some 
members  of  the  committee. 

Calling  the  bill  a  prohibition  bill,  Mr.  Hester 
estimated  that  its  passage  would  reduce  beer 
sales  by  50%.  He  alluded  to  the  number  of 
ball  games  sponsored  by  brewing  companies, 
and  said  their  elimination  as  sponsors  would  be 


CHIEF  SPOKESMEN  for  the  "drys"  at  the 
House  hearing  on  the  Bryson  bill:  Bishop 
Wilbur  E.  Hammaker,  president,  National 
Temperance  &  Prohibition  Council,  and 
Mrs.  Glenn  G.  Hays,  president,  National 
Woman's  Christian  Temperance  Union. 

disastrous  on  the  brewing  industry. 

A  dry  witness,  Dr.  Sam  Morris,  conductor  of 
The  Voice  of  Temperance  radio  program  and 
president  of  the  Preferred  Risk  Mutual  Insur- 
ance Co.  of  Des  Moines  (writes  auto  insurance 
exclusively  for  non-drinkers),  charged  radio 
networks  and  stations  with  refusal  to  sell  him 
time  to  reply  to  alcholic  beverage  advertising. 

Congressmen  said  they  would  question  rep- 
resentatives of  the  broadcast  industry  closely  on 
the  subject.  NARTB  was  slated  to  testify  Fri- 
day [see  at  deadline]. 

Dr.  Morris,  who  said  he  had  lost  a  com- 
plaint before  the  FCC  against  two  50-kw  sta- 
tions (WHAS  Louisville  and  KRLD  Dallas) 
whose  license  renewals  he  contested,  asserted 
he  had  offered  CBS  up  to  $10,000  for  choice 
evening  air  time  and  had  been  refused.  He 


CONGRESSMEN  make  a  last-minute  check  on  procedure  in  this  front  stage  confer- 
ence around  the  "chair"  before  the  Bryson  bill  hearing  gets  underway.  L  to  r: 
Reps.  John  Phillips  (R-Calif.),  who  testified  for  the  measure;  Emanuel  Celler  (D-N.  Y.) 
(with  back  to  camera)  who  appeared  against  the  Bryson  proposal;  James  I.  Dolliver 
(R-lowa)  (leaning  over);  Charles  A.  Wolverton  (R-N.  J.),  chairman  of  the  House  Com- 
merce Committee;  J.  Percy  Priest  (D-Tenn.),  and  Arthur  G.  Klein  (D-N.  Y.). 
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the  most  advanced 
and  reliable  TOWER  LIGHTING  KITS 
and  CONTROLS  available 


PHOTO  ELECTRIC  CONTROL  - 

Automatically  turns  tower  lights  ON  and 
OFF— eliminates  FCC  requirement  for  daily 
recording. 

MULTI-CIRCUIT  FLASHER  

Minimizes  peak  lighting  load  requirement 
and  beacon  circuit  fluctuations. 


LAMP  MONITOR  PANEL  

Provides  signal  voltages  to  the  Remote 
Lamp  Failure  Indicator  Panel  for  each 
lighted  lamp. 


AUTO-TRANSFORMERS 

Most  practical  means  of  meeting  CAA 
socket  voltage  requirements  .  .  .  increases 
lamp  life. 


4  JUNCTION  BOXES 

With  built-in  insulated  cable  sup- 
ports—meets National  Electric  Code 
requirements. 

• 

CONDUIT 
BREATHER  SYSTEM 

Permits  air  circulation.  Condensa- 
tion moisture  is  readily  dissipated. 


YOU  ARE  INVITED  to  visit  our  display  at  the  32nd 
Annual  NARTB  convention,  Room  762,  Palmer  House, 
Chicago,  May  23rd  through  27th,  1954.  We  will  welcome 
the  opportunity  to  demonstrate  our  products  and  discuss 
your  tower  lighting  problems  with  you. 


NBC  Executive,  John  L.  Seibert,  inspects  the  new 
Hughey  &  Phillips  Remote  Lamp  Failure  Indicator 
Panel  installed  recently  by  NBC  Television  Station 
Remote  Photo-Tube  Should         WNBW,  in  Washington,  D.C. 
Face  North  Sky 


jical  Tower  Lighting  Installation 
onduit  Kit  —  Triangular  Tower) 


Typical  Indoor  Installation  "T"  Series  Control  with  Photo-Electric  Unit,  Multi- 
circuit Flasher,  Lamp  Failure  Indicator  Panel,  and  Auto-transformeris). 


* 

REMOTE  LAMP 
FAILURE  INDICATOR 
PANEL 

Eliminates  FCC  require- 
ment of  daily  visual 
tower  lights  inspection, 
and  recording  condition. 


WRITE  FOR  INFORMATION 

regarding  your  particular 
tower  lighting  requirements. 


HUGHEY  &  PHILLIPS,  Inc. 

TOWER  LIGHTING  DIVISION 

3300  NORTH  SAN  FERNANDO  BLVD. 
BURBANK,  CALIFORNIA 
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also  said  NBC  and  a  number  of  stations  also 
refused  him  paid  time.  He  said  networks  and 
stations  had  in  the  past  permitted  him  sustain- 
ing time  but  that  the  show  was  programmed 
after  midnight. 

R.  E.  Joyce,  vice  president  of  the  Distilled 
Spirits  Institute,  charged  that  WTCU  urged 
members  to  "flood  the  committee  with  letters, 
postal  cards  and  petitions"  in  support  of  the  bill. 
Chairman  Wolverton  publicly  acknowledged 
during  the  hearing  that  the  committee  had  been 
swamped  with  some  20-25,000  letters. 

Arthur  P.  Bondurant,  vice  president  of  Glen- 
more  Distillers  Co.,  Louisville,  denied  a  tem- 
perance charge  that  alcoholic  beverage  adver- 
tising "presents  a  flagrant  violation  of  good 
taste  or  good  manners." 

Frederic  R.  Gamble,  president  of  the  Ameri- 
can Assn.  of  Advertising  Agencies,  said  the 


NARTB  representatives  at  the  House  hear- 
ing of  the  Bryson  bill  are  (I  to  r)  Oscar 
Elder,  assistant  to  the  vice  president. 
Government  Relations  Dept.;  Vincent  T. 
Wasilewski,  chief  attorney,  Legal  Dept., 
and  Ralph  W.  Hardy,  vice  president, 
Government  Relations  Dept. 

measure  would  discriminate  against  a  lawful 
industry  and  against  advertising  as  a  legitimate 
and  necessary  form  of  selling.  Mr.  Gamble 
cited  government  and  private  industry  figures 
showing  the  nearly  negligible  amount  of  ques- 
tional advertising  by  the  beer-wine-liquor  in- 
dustry. 

The  American  Newspaper  Publishers  Assn. 
offered  for  the  record  a  statement  saying  "any 
commodity  or  service  which  may  be  legally  of- 
fered to  the  public  should  not  be  prohibited 
from  advertising." 

Meanwhile,  this  performance  will  be  repeated 
in  the  Senate  when  a  hearing  June  21  will  be 
held  by  the  Business  &  Consumer  Interests  Sub- 
committee (of  Senate  Interstate  &  Foreign 
Commerce  Committee)  on  the  Langer  bill  (S 
3294)  which  is  a  companion  to  the  Bryson 
proposal. 

According  to  Frank  S.  Lane,  of  KRMG 
Tulsa,  president  of  Oklahoma  Broadcasters' 
Assn.,  the  association's  membership  voted  to 
oppose  both  measures.  Protest  was  sent  to 
Sen.  A.  S.  Mike  Monroney  (D-Okla.),  a  mem- 
ber of  the  Senate  Commerce  Committee.  Mr. 
Lane  said  many  of  the  members  balloting 
against  the  bills  represent  stations  which  refuse 
to  accept  any  alcoholic  beverage  advertising. 


FTC  TO  INITIATE 
NEW  SETUP  JULY  1 

REORGANIZATION  of  the  Federal  Trade 
Commission  and  major  changes  in  its  working 
procedures  will  take  place  July  1,  FTC  Chair- 
man Edward  F.  Howrey  announced  last  week. 
He  also  announced  realignment  of  personnel 
to  fit  the  new  organization. 

The  reorganization,  first  step  of  a  plan 
recommended  after  a  survey  by  an  independent 
firm  of  management  consultants,  is  designed  to 
streamline  the  agency  and  eliminate  delay  in 
its  procedures.  Chairman  Howrey  said.  It  would, 
among  other  things:  (1)  simplify  the  form  of 
organization.  ( 2 )  group  related  functions  for 
most  effective  administration,  (3)  provide 
"clear-cut"  centers  of  responsibility  and  control, 
(4)  develop  best  use  of  manpower  and  (5) 
strengthen  various  segments  of  the  FTC  to  fit 
present  and  probable  future  needs  dictated  by 
the  work  load. 

Major  FTC  functions  will  come  under  four 
bureaus,  three  of  them  new.  All  investigative 
activities  will  be  centered  in  a  newly  formed 
Bureau  of  Investigation,  with  Harry  A.  Babcock 
as  director;  all  trial  work  in  a  new  Bureau  of 
Litigation,  with  Joseph  E.  Sheehy,  director;  vol- 
untary compliance  procedures  in  a  new  Bureau 
of  Consultation,  with  Charles  E.  Grandey.  di- 
rector. Jesse  W.  Markham  continues  as  acting 
director  of  the  Bureau  of  Economics,  which 
has  been  modified. 

The  four  bureaus  will  be  under  the  opera- 
tional supervision  of  Alex  Akerman  Jr.,  execu- 
tive director.  Continuing  in  their  previous  posi- 
tions are  David  G.  Murchison,  legal  adviser 
and  assistant  to  the  chairman;  Robert  M. 
Parrish,  secretary;  Earl  W.  Kintner,  general 
counsel,  and  Everett  F.  Haycraft,  director  of 
hearing  examiners. 

Initial  Rulings  Favor 
Two  New  Vhf  Grants 

INITIAL  decisions  recommending  grants  for 
ch.  9  at  Minneapolis  and  ch.  13  at  Jefferson 
City,  Mo.,  were  announced  last  week  by  FCC 
hearing  examiners. 

Permits  are  recommended  to  be  issued  to 
KEYD  Minneapolis  for  ch.  9  and  to  Jefferson 
Television  Co.  for  ch.  13  at  Jefferson  City.  Lat- 
ter is  identified  in  ownership  with  KWOS 
there. 

Ruling  by  Examiner  Harold  L.  Schilz  in  the 
Minneapolis  case  was  made  possible  by  the 
withdrawal  of  two  competitive  applications, 
one  by  WLOL  and  the  other  by  WDGY,  both 
local  outlets.    No  consideration  was  involved. 

Examiner  William  G.  Butts  issued  his  initial 
ruling  in  the  Jefferson  City  case  after  dismissal 
of  competitive  applications  by  L.  H.  P.  Co.  and 
Capitol  Television  Corp.  Former  got  $7,500 
for  expenses,  the  latter  about  $14,000,  from  the 
successful  applicant. 

Daytimers'  Plea  Asks 
Grass-Roots  Approach 

"FOR  some  people  the  public  interest,  con- 
venience and  necessity  of  the  Communications 
Act  goes  down  with  the  sun,"  FCC  has  been 
told  in  a  petition  filed  by  Daytime  Broad- 
casters Assn.  DBA  is  asking  the  Commission 
to  amend  its  rules  to  permit  daytime  stations 
to  operate  starting  from  sunrise  or  5  a.m., 
whichever  is  earlier,  to  sunset  or  7  p.m.,  which- 
ever is  later. 

The  petition  says  daytime  stations  are  limited 
in  their  ability  to  serve  the  public  because  "en- 
trenched interests  in  the  industry"  hold  an  ad- 


vantage by  rule  of  the  Commission. 

Describing  program  services  offered  by  daj- 
timers  and  supplied  by  no  other  service,  DBA 
suggested  that  if  these  communities  "have  a 
need  for  the  service  while  the  sun  shines,  they 
have  a  need  after  sunset." 

DBA  suggested  that  members  of  the  FCC 
"spend  some  time  in  one  or  more  small  sta- 
tions to  renew  their  background  of  information 
on  small  station  operation.  On  such  a  tour  the 
Commission  would  re-live  some  of  the  earlier 
days  of  radio  when  the  station  was  close  to  the 
people  and  the  people  were  close  to  the  station." 

The  DBA  brief  added  that  on  a  tour  of  this 
type  the  Commission  would  recall  the  times 
when  it  held  hearings  in  the  field  "to  help 
examiners  decide  if  the  applicants  might  be 
expected  to  become  a  part  of  the  community." 
The  800-odd  daytime  operators  provide  a  neces- 
sary service  that  is  even  more  curtailed  during 
the  short  winter  days  when  popular  programs 
must  leave  the  air,  the  petition  noted. 

Submitting  the  petition  for  DBA  were  W. 
Kenneth  Patterson,  WSIV  Pekin,  111.,  and  Ray 
Livesay,  of  WLBH  Mattoon,  111.,  representing 
DBA,  and  Harry  Daly,  DBA  counsel. 

CONGRESSMEN  REACT 
AGAINST  SPONSORS 

HOT  ON  THE  HEELS  of  Sen.  Karl  E.  Mundt's 
(R-S.D.)  announcement  a  fortnight  ago  [B»T. 
May  17]  that  commercial  sponsorship,  although 
on  a  limited  basis,  will  be  permitted  in  the 
broadcast  coverage  of  the  McCarthy-Army 
hearing,  came  the  following  developments: 

•  Sen.  Wallace  F.  Bennett  (R-Utah)  last  week 
introduced  a  resolution  that  would  ban  "com- 
mercialization on  Senate  business;" 

•  Another  Republican,  Sen.  Homer  E.  Fer- 
guson (Mich.),  acknowledged  to  B*T  that  the 
problem  had  gone  as  high  as  the  GOP  policy 
committee  in  the  Senate. 

•  A  veteran  Democrat,  Rep.  Emanuel  Celler 
(R-N.  Y.),  introduced  a  bill  (HR  9152)  that 
would  prohibit  commercial  sponsorship  of  any 
congressional  committee  hearing  covered  by  ra- 
dio or  tv  (see  page  169  for  text). 

Sen.  Bennett's  resolution  (S  Res  249)  would 
amend  Senate  rules.  The  proposed  amendment 
would  not  bar  radio  or  tv  coverage  of  a  hear- 
ing, but  it  would  require  the  radio  or  tv  firm 
receiving  permission  to  cover  a  hearing  to  file 
assurances  that  the  broadcast  would  not  be 
made  available  for  sponsorship.  Violators 
would  be  banned  from  further  coverage  of 
Senate  committee  hearings  for  at  least  a  year. 
Pickups  used  for  a  news  summary  program  are 
exceptions  under  the  Bennett  proposal. 

Sen.  Bennett  told  the  Senate  Tuesday  that 
"the  very  idea"  of  commercial  sponsorship  in 
the  upper  chamber  was  "improper"  and  "a 
threat  to  the  integrity  of  the  Senate."  To  him, 
the  Senate  cannot  be  sold  as  any  other  pro- 
gram. He  also  charged  the  commercial  spon- 
sorship of  the  radio-tv  covered  Army-Mc- 
Carthy hearings  "opens  the  door  to  a  new  whole 
range  of  possible  improper  relationships  and 
subtle  means  for  influencing  legislation." 

While  Sen.  Bennett  spoke  to  the  Senate,  a 
closed  door  meeting  was  held  that  day  by  the 
Republican  Policy  Committee.  Purpose  was  to 
tack  down  the  GOP  legislative  program  and 
to  hear  Sen.  Mundt's  informal  report  on  the 
tiff  between  the  investigations  subcommittee 
and  the  Executive  department. 

It  was  learned  that  Sens.  Ferguson  and 
Eugene  D.  Millikin  (R-Colo.)  went  into  the 
meeting  dead  set  against  commercial  sponsor- 
ship of  radio-tv  covered  hearings.  Sen.  Fergu- 
son, after  the  meeting  was  over,  said  that  while 
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fry  the  key  to  BETTER  PROGRAMMING  with 
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NTA 


Golden  Hours 

OF  TELEVISION  PROGRAMS  ON  FILM 

"Trade  Excitement"  is  the  best  way  to  describe  the  largest .  .  .  most  diver- 
sified library  of  quality  television  programs  on  film.  We  have  if...  you'// 
see  it .  .  .  at  the  NARTB  convention  in  the  Palmer  House  .  . .  Room  700  Vi  ■ 


ASK  ABOUT:   THE  JAMES  MASON  SHOW  featuring  James  and  Pamela  Mason 
and  Richard  Burton. 

HOLIDAY  with  Ida  Lupino,  Edmund  O'Brien,  Joan  Fontaine. 

THE  PASSERBY  with  exciting  dramatic  celebrities  like  Veronica  Lake, 
Jackie  Cooper,  Fay  Bainter,  Kent  Smith. 

INTERNATIONAL  PLAYHOUSE  loaded  with  mystery,  melodrama, 
intrigue. 

CHINA  SMITH  featuring  Dan  Duryea. 

ORIENT  EXPRESS  featuring  Jean-Pierre  Aumont,  Patricia  Roc,  Cathy 
O'Donnell,  Colette  Marchand. 

PLAY  OF  THE  WEEK  with  top  Hollywood  names  like  Eddie  Albert, 
Joan  Leslie,  Teresa  Wright,  Cesar  Romero,  Pat  O'Brien  and  others. 

THE  BILL  CORUM  SPORTS  SHOW  with  26  of  the  GREATEST 
ATHLETES  of  the  last  half  century. 

BOBO  THE  HOBO  with  tuneful,  musical  puppets  in  each  program. 


plus  .  .  .  OVER  250  HOURS  OF  AMERICA'S  TOP  FEATURE  FILMS 
including: 

CHAMPAGNE  FOR  CAESAR,  Ronald  Colman,  Celeste  Holm, 
Vincent  Price. 

MILLIONAIRE  FOR  CHRISTIE,  Fred  MacMurray,  Eleanor  Parker, 
Richard  Carlson. 

D.O.A.,  Edmund  O'Brien,  Pamela  Britton,  Luther  Adler. 

THE  FIREBALL,  Mickey  Rooney,  Pat  O'Brien,  Marilyn  Monroe. 

MY  DEAR  SECRETARY,  Laraine  Day,  Kirk  Douglas,  Keenan  Wynn, 
Helen  Walker. 

MR.  UNIVERSE,  Jack  Carson,  Janis  Paige,  Bert  Lahr. 
IMPACT,  Brian  Donlevy,  Ella  Raines,  Charles  Coburn. 
THE  THIEF,  Ray  Milland. 

AND  ...  31   of  the  FASTEST  ACTION  "WESTERNS"  THAT  EVER  SWEPT 
ACROSS  A  SCREEN  .  .  .  REAL  ACTION  FROM  START  TO  FINISH! 

Many  of  these  series  are  now  delivering  mass  audiences  to  advertisers 
.  .  .  at  low,  low  cost  ...  in  many  markets. 

If  you  want  "real  excitement".  .  .  TRY  THE  NTA  KEY  TO  TOP  TELE- 
VISION PROGRAMMING  ...  IN  THE  PALMER  HOUSE,  ROOM  700  Vi 
...NARTB  CONVENTION. 

or  wire  —  wn'fe  —  phone 


JN|_ 

Executive  Office:  625  Madison  Ave.,  New  York  22,  N.  Y.  ♦  PLaza  5-8200 
Other  offices:  Boston,  Beverly  Hills,  Detroit,  Pittsburgh,  St.  Louis,  Minneapolis,  Denver,  Chicago,  District  of  Columbia,  Dallas,  Memphis,  Miami,  Philadelphia 


try  this  key  to 


Golden  Treasure  Chest 

You  might  be  the  lucky  winner 
of  500  pieces  of  "gold"  worth 

$  250. OO 

VISIT  THE  NTA  EXHIBIT 
ROOM  700  Vi 
Palmer  House,  Chicago 
NARTB  CONVENTION 

Look  for  the  NTA  Golden  Girl 
at  the  convention.  She  has 
your  lucky  key. 
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FACTS  &  FIGURES 


TRADE  ASSNS. 


the  matter  came  up,  no  policy  decision  was 
made. 

Rep.  Celler  said  he  was  "amazed"  at  the 
original  Mundt  decision,  adding  that  the  dignity 
of  the  Congress  would  not  be  enhanced  and 
that  "this  show  in  particular  is  sufficiently  gro- 
tesque." He  warned  that  while  there  are  cur- 
rent restrictions  on  the  sponsor's  messages, 
"the  next  move  will  be  the  interruption  of  the 
proceedings  to  advertise  the  sponsor!" 

Said  the  Congressman:  "Congressional  ac- 
tivities are,  and  should  be,  seriously  deliberative 
and  should  not  be  substitutions  for  the  Show 
of  Shows." 

FOUR  MORE  UHF 
PERMITS  DELETED 

FOUR  more  uhf  permits  were  deleted  by  FCC 
last  week  for  lack  of  prosecution  while  a  fifth 
permit  was  surrendered  for  cancellation.  Post- 
thaw  deletions  increase  to  66  uhf  and  12  vhf. 

Home  News  Pub.  Co.,  permittee  of  ch.  47 
WDHN  (TV)  New  Brunswick,  N.  J.,  returned 
the  authorization  to  the  Commission  for  de- 
letion, citing  the  vhf  set  saturation  of  its  area, 
availability  of  seven  vhf  signals  from  New  York 
and  the  general  plight  of  uhf  in  the  U.  S. 

FCC  deleted  the  following  for  lack  of  prose- 
cution: ch.  34  KMER  (TV)  Merced,  Calif.; 
ch.  43  WTLK  (TV)  Paducah,  Ky.;  ch.  16 
KMSL  (TV)  Marshall,  Tex.,  and  ch.  41  WTTM- 
TV  Trenton,  N.  J.  All  four  permits  expired  and 
requests  for  extension  were  not  filed,  the  Com- 
mission said. 

KMER,  WTLK  and  KMSL  were  headed  by  a 
New  York  group  including  Albin  May,  invest- 
ments, and  attorneys  George  Becker  and  Joseph 
Low.  WTTM-TV  was  under  permit  to  Peoples 
Broadcasting  Corp.,  which  operates  WTTM 
Trenton  plus  WGAR  Cleveland,  WRFD  Worth- 
ington,  Ohio,  and  WMMN  Fairmont,  W.  Va. 

Home  News  Pub.  Co.  told  the  Commission  it 
had  planned  a  joint  plant  in  cooperation  with 
educational  ch.  19  WTLV  (TV)  New  Bruns- 
wick as  an  economy  measure,  but  the  state 
legislature  refused  funds  for  WLTV.  As  of 
May  1,  1953,  206,000  of  234,000  families  in  its 
area  had  vhf-only  sets,  Home  News  Pub.  Co. 
said. 

Senate  Would  Surpass  House 
In  Allowing  FCC  More  Money 

THE  SENATE  would  give  FCC  more  money  to 
operate  in  fiscal  1955  than  would  the  House. 

The  Commission's  proposed  budget,  cleared 
by  both  House  and  Senate,  now  is  in  joint  con- 
ference because  of  the  differences,  not  only 
with  FCC  funds  but  also  the  recommended 
spending  for  other  Independent  Offices. 

The  Senate  Wednesday  cleared  the  appro- 
priations for  FCC,  voting  the  agency  $7,294,400 
which  is  $750,000  more  than  the  House  ap- 
proved. In  doing  this,  the  Senate  permitted 
what  it  called  "partial  restoration"  of  funds 
for  a  special  frequency  usage  monitoring  pro- 
gram to  survey  the  use  of  particular  radio 
frequencies.  The  House  had  denied  FCC  $950,- 
000  for  this  purpose.  The  Senate's  figures  show 
about  $600,000  going  for  the  new  frequency 
usage  program,  and  the  rest  of  the  increase 
for  lands  and  structures  and  for  improvement, 
care  of  grounds  and  repairs  to  buildings. 

The  money  FCC  would  spend  for  broadcast 
activities  is  $1,231,190  under  both  the  House 
and  Senate  versions.  The  Senate  increase  of 
$750,000  includes  $150,000  which  FCC  did  not 
spend  during  fiscal  1954. 


Nielsen  Tv  Rating  Scores 
'Lucy'  First,  Then  'Dragnet7 

THE  /  Love  Lucy  (CBS-TV)  and  Dragnet 
(NBC-TV)  shows  that  have  occupied  the  top 
two  positions  of  the  various  rating  services 
since  the  current  tv  season  began  are  still  on 
top,  according  to  the  latest  national  Nielsen- 
Ratings  of  the  top  10  tv  programs  based  on  a 
two-week  survey  ending  April  24.  This  is  the 
second  report  for  April: 

NUMBER   OF  TV   HOMES  REACHED 


Homes 

Rank              Program  (000) 

1  I  Love  Lucy  (CBS)  17,220 

2  Dragnet  (NBC)  15,247 

3  Bob  Hope  Show  (NBC)  14,322 

4  Buick-Berle  Show  (NBC)  12,568 

5  Colgate  Comedy  Hour  (NBC)  12,158 

6  Jackie  Gleason  Show  (CBS)  11,743 

7  You  Bet  Your  Life  (NBC)  11,554 

8  Arthur  Godfrey's  Scouts  (CBS)  11,201 

9  Ford  Theater  (NBC)  10,812 
10        Goodyear  Tv  Playhouse  (NBC)  10,595 

PER   CENT   OF   TV    HOMES  REACHED 
PROGRAM  STATION  BASIS 

Homes 

Rank                Program  (%) 

1  1  Love  Lucy  (CBS)  60.4 

2  Dragnet   (NBC)  54.3 

3  Bob   Hope  Show    (NBC)  52.1 

4  Buick-Berle    Show    (NBC)  45.8 

5  Jackie    Gleason    Show    (CBS)  45.2 

6  Arthur  Godfrey's  Scouts  (CBS  45.2 

7  Colgate  Comedy  Hour  (NBC)  42.9 

8  You   Bet  Your   Life   (NBC)  41.0 

9  Ford  Theater  (NBC)  40.6 
10       Goodyear  Tv  Playhouse  (NBC)  38.5 

Copyright  1954  by  A.  C.  Nielsen  Co. 


'Lucy/  'Talent  Scouts' 
Lead  May  1-7  Trendex 

CBS-TVs  /  Love  Lucy  and  Arthur  Godfrey's 
Talent  Scouts  took  first  and  second  place,  re- 
spectively, in  the  Trendex  ratings  for  evening 
sponsored  tv  network  programs  for  the  week 
of  May  1-7.  Complete  listing  follows: 


Rank 

Program 

Rating 

1. 

1   Love  Lucy  (CBS-TV) 

56.9 

2. 

Talent  Scouts  (CBS-TV) 

48.4 

3. 

Dragnet  (NBC-TV) 

37.6 

4. 

Comedy  Hour  (Martin  &  Lewis) 

(NBC-TV)  36.2 

5. 

This  Is  Your  Life  (NBC-TV) 

33.5 

6. 

Ford  Theatre  (NBC-TV) 

33.2 

7. 

Jackie  Gleason  (CBS-TV) 

32.9 

8. 

What's  My  Line  (CBS-TV) 

31.5 

9. 

Red  Buttons  (CBS-TV) 

31.2 

10. 

You  Bet  Your  Life  (NBC-TV) 

30.1 

Direct  Mail  Ads  Increase 

DIRECT  MAIL  Advertising  Assn.  has  reported 
that  American  business  spent  an  estimated 
$121,281,000  for  direct  mail  advertising  dur- 
ing March  1954,  an  increase  of  6.43%  over 
the  expenditure  for  March  1953.  The  amount 
spent  for  the  first  three  months  of  1954  was 
listed  at  $330,693,928,  an  increase  of  $16,- 
768,524  over  the  same  period  of  1953. 


Radio  Mon. — Tv  Sat. 

MONDAY  is  top  night  for  radio  listening, 
Saturday  for  tv  viewing,  according  to  the 
Nielsen  Radio  Index.  November-Decem- 
ber data  showed  15.9%  of  homes  using 
radio  during  the  6  p.m. -midnight  period 
on  Monday,  with  Tuesday  almost  as  high, 
15.8.  In  tv,  55.6%  of  tv  homes  had  their 
tv  sets  tuned  in  on  Saturday.  Sunday 
ranked  second  with  55.0. 


RTNDA  SEEKS  SPEEDY 
TV  FILM  DELIVERY 

Methods  of  converting  from 

physical     transportation  of 

news  films   to  an  electronic 

means  is  considered  by  radio- 

tv  news  directors'  seminar. 

TRANSMISSION  of  motion  picture  news  film 
by  color  television  is  still  "a  long  way  off" 
whether  on  a  local  or  network  programming 
basis.  Technology  will  mean  speedier  tv  news 
transmission  by  electronic  forces.  But  trans- 
mission of  news  film  by  coaxial  cable  or  micro- 
wave relay  will  prove  feasible  only  when  the 
public  demands  it. 

These  opinions  represented  some  of  the  high- 
lights of  the  tv  news  seminar  conducted  jointly 
by  the  National  Radio-Television  News  Direc- 
tors Assn.  and  Northwestern  U.'s  Medill  School 
of  Journalism  last  week  in  Evanston,  111. 

Francis  C.  McCall,  executive  producer  of 
NBC-TV's  Camel  News  Caravan,  cited  color 
problems  Thursday  during  one  of  22  sessions 
held  at  the  Orrington  Hotel,  which  drew  news- 
men and  managers  from  some  20  states  and 
which  comprised  faculty  members  from  broad- 
cast, wire  service  and  school  fields. 

Mr.  McCall  described  problems  of  high  cost 
and  the  time  factor,  along  with  the  relatively 
poor  quality  of  color  news  film.  He  said  NBC 
has  experimented  with  Kodachrome  film  for 
regular  black-and-white  and  that  local  stations 
eventually  would  be  airing  community  color 
film,  but  "not  for  several  years."  Feeling  of 
NBC  engineers,  he  added,  is  that  color  tv  news 
will  be  on  35mm  film. 

Second  in  Significance 

The  second  most  significant  subject  touched 
on  was  whether  a  tv  station  can  re-film  news- 
reels  off  the  picture  tube  and  use  them  in  its 
local  news  programs.  Sherman  Headley, 
WCCO-TV  Minneapolis,  felt  the  procedure 
could  step  up  the  process  "12,  24  or  36  hours" 
and  that  stations  now  suffer  on  counts  of  im- 
mediacy and  cost,  with  the  airlines  making 
most  of  the  money. 

Both  Mr.  McCall  and  Howard  Kany,  man- 
ager of  CBS-TV  Newsfilm  in  New  York,  ex- 
pressed doubt  that  copy  off  the  picture  tube  is 
practical.  Mr.  Kany  said  this  might  be  a  thing 
for  the  future,  citing  poor  picture  quality  and 
extensive  cost  of  processing  such  film.  Mr.  Mc- 
Call agreed  the  quality  is  not  quite  that  desired 
but  thought  that  "in  the  long  run  some  form  of 
transmission  will  take  over  from  the  airlines." 

John  Cooper,  radio-tv  news  director,  INS 
New  York  and,  W.  C.  Payette,  UP  New  York, 
tv  manager,  favored  the  kinescoping  method 
and  Mr.  Cooper  even  expressed  regret  over  what 
he  called  the  attitude  of  NBC  and  CBS.  He  said 
he  thought  it  was  a  matter  up  to  stations  and  a 
question  of  quality,  as  well  as  of  the  facilities 
of  AT&T.  Mr.  Payette  said  it  all  boiled  down 
to  what  viewers  considered  acceptable,  and 
added  UP  was  prepared  to  deliver  film  by  cable 
if  the  public  wants  it. 

Prof.  Fred  S.  Seibert,  director  of  U.  of  Illi- 
nois' journalism  and  communications  school, 
claimed  that  kinescoping  would  probably  be 
legal  if  the  station  involved  were  affiliated  with 
the  network  involved — and  if  not,  then  this 
might  well  violate  the  Fair  Trade  Act.  Messrs. 
McCall  and  Kany  said  their  respective  networks 
haven't  probed  into  the  precise  legality  of  sucb 
things. 

The  rapid  ascendancy  of  tv  as  a  news  me- 
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Mr.  Milton  Kaufman,  President  of  Aquatogs,  Inc.,  tells  how 


He  makes  sales  go  up  in  a  downpour 


"Women,  weather  and  fashion  are  fickle,"  says  Milton 
Kaufman.  "Put  em  together  and  you  have  our  business— all- 
weather  garments. 

"When  a  town  is  hit  by  heavy  rain  —  especially  without 
warning  —  the  demand  for  Aquatogs  shoots  up. 

"We  call  on  Air  Express,  ship  and  deliver  in  a  matter  of 
hours— and  cash  in  on  this  peak  demand.  As  you  might  guess, 
our  customers  are  flattered  by  this  service. 


"We  regularly  send  orders  out  Air  Express  every  week  in 
the  year  throughout  the  country. 

"We  also  depend  on  Air  Express  to  move  goods  without  a 
hitch  from  our  door  to  the  retail  store  receiving  room. 

"Yet,  practically  all  of  our  orders  cost  us  less  with  Air 
Express  than  with  other  air  services." 

It  pays  to  express  yourself  clearly.  Say  Air  Express! 
Division  of  Railway  Express  Agency. 


Air  Express 


CALL.  AIF*  EXPRESS 


GETS  TH  EIRE  HRST  via.  U.S.  Scheduled  Airlines' 
division  of  fRAI LVKAV  EXPRESS  AGENCY 
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dium  was  elaborated  on  by  Sig  Mickelson,  CBS- 
TV  news  and  public  affairs  director,  who 
painted  a  picture  of  "pictorial  journalism  that 
will  enable  the  public  to  get  its  news  swiftly, 
interestingly  and  colorfully."  He  noted  that  net- 
work news  telecasts  are  watched  by  some  10- 
million  homes  each  evening. 

There  are  surveys,  Mr.  Mickelson  pointed 
out,  which  show  that  tv  covers  the  same  major 
news  stories  as  radio  and  newspapers,  and  that 
video's  progress  in  speed  is  "incredible."  The 
reason,  he  claimed,  is  television's  combination 
of  "motion,  detail  and  personality." 

"As  airline  transportation  improves,  tele- 
vision news  transmission  is  going  to  improve, 
and,  as  the  technology  of  the  transmission  of 
pictures  advances,  so  does  the  day  when  it 
may  be  possible  to  avoid  the  physical  trans- 
portation of  film  completely  and  utilize  elec- 
tronic transportation  instead." 

Mr.  Mickelson  also  described  a  charge  that 
tv  news  operates  at  a  low  "intellectual"  level 
as  not  "completely  accurate"  but  at  the  same 
time  one  not  to  be  lightly  dismissed. 

HARDY  TO  ADDRESS 
NATRFD  ON  JUNE  1 

RALPH  HARDY,  NARTB  vice  president  in 
charge  of  government  relations,  will  be  lunch- 
eon speaker  at  the  first  national  radio-tv  sales 
clinic  of  the  National  Assn.  of  Television  & 
Radio  Farm  Directors  in  Chicago  June  1,  it 
was  announced  last  week. 

Some  54  stations  are  cooperating  in  the 
special  session,  for  which  printed  programs 
have  been  mailed  to  more  than  500  advertis- 
ing and  agency  representatives.  Plans  were  re- 
ported by  Jack  Jackson,  KCMO  Kansas  City, 
NATRFD  president.  The  clinic  will  be  held 
at  the  Sheraton  Hotel. 

Among  the  morning  topics  and  speakers  listed 
are  promotional  advantages  offered  by  radio-tv 
farm  directors,  with  Mai  Hansen,  WOW-AM- 
TV  Omaha;  "Increasing  Farm  Audience,"  with 
Gerald  L.  Seaman,  radio-tv  director,  Bert  Git- 
tins  Adv.,  Milwaukee;  "Tools  for  Selling  Are 
Here,"  Charles  H.  Smith,  research  director, 
WCCO-AM-TV  Minneapolis;  "The  Importance 
of  Farm  Radio  and  Television  to  American 
Agriculture,"  Lyle  Webster,  public  information 
director,  U.  S.  Dept.  of  Agriculture. 

An  afternoon  panel  on  "How  to  Get  the  Most 
From  Farm  Radio  and  Television"  will  include 
P.  A.  Sugg,  station  manager,  WKY-AM-TV 
Oklahoma  City;  Lew  Van  Nostrand,  sales  man- 
ager, WMT-AM-TV  Cedar  Rapids;  Jack  Dow, 
vice  president  and  account  executive,  Bozell  & 
Jacobs,  Kansas  City,  and  John  H.  Boyle,  radio- 
tv  director,  Reynolds  Metals  Co.,  Louisville. 

Presiding  over  morning  sessions  will  be  Mer- 
rill Langfitt,  KMA  Shenandoah  and  NATRFD 
secretary-treasurer.  Frank  Atwood,  WTIC 
Hartford  and  NATRFD  vice  president,  will  be 
luncheon  chairman. 

Craig  Heads  N.  Y.  AWRT 

NANCY  CRAIG,  WABC-TV  New  York 
women's  commentator,  was  elected  president  of 
the  New  York  Chapter  of  the  American 
Women  in  Radio  and  Television  last  Monday 
at  the  annual  dinner  meeting  in  the  Hotel 
Warwick.  Miss  Craig  succeeds  Dorothy  Kemble, 
director  of  continuity  acceptance  for  Mutual. 

Other  officers  chosen  were  Pauline  Frederick, 
NBC  news  commentator,  first  vice  president; 
Martha  Rupprecht,  supervisor  of  recorded  and 
film  shows  for  CBS,  second  vice  president;  Mary- 
McDonnell,  assistant  editor  of  Radio-Television 
Daily,  recording  secretary;  Jayne  Shannon  of 
J.  Walter  Thompson  Co.,  corresponding  secre- 
tary, and  Lillian  Lang,  program  producer  of 
BBC,  treasurer.  Ruth  Crawford,  director  of 
the  ABC  library  department,  was  elections  din- 
ner chairman. 


PERMITTEES  SET 

TV  COMMENCEMENTS 

WKNY-TV  Kingston,  N.  Y.  (ch.  66),  is  the 
station  now  closest  to  beginning  commercial 
operations  with  regular  programming  probably 
getting  underway  this  week.  The  uhf  outlet, 
serving  the  mid-Hudson  valley,  will  be  affili- 
ated with  all  four  networks  and  represented 
by  Meeker  Tv  Inc. 

Reports  from  other  stations: 

John  F.  Patt,  president  of  WJR,  The  Good- 
will Station  Inc.,  Detroit,  which  last  week  re- 
ceived a  grant  for  ch.  12  at  Flint,  Mich., 
announced  that  construction  of  the  tv  trans- 
mitter will  start  within  60  days.  "We  plan 
to  originate  local  and  regional  programs  of 
the  highest  quality  from  Flint,"  Mr.  Patt  said. 
He  also  revealed  that  the  radio  and  tv  stations 
will  be  carried  on  as  separate  operations  each 
with  its  own  staff  and  studios. 

WMTW  (TV)  Poland,  Me.  (Mt.  Washing- 
ton, N.  H.),  expects  to  start  operation  this 
summer.  The  ch.  8  outlet,  owned  by  the 
Mt.  Washington  T.  V.  Inc.,  has  started  con- 
struction of  studios  at  the  Poland  Spring  Hotel, 
Poland  Spring,  Me.  John  H.  Norton  Jr.,  for- 
mer vice  president  of  ABC,  has  been  appointed 
general  manager. 

WGAN-TV  Portland,  Me.  (ch.  13),  which 
started  regular  programming  May  16,  plans 
a  formal  dedicatory  program  early  in  June, 
C.  E.  Gatchell,  vice  president  and  general 
manager,  reported.  WGAN-TV  is  a  primary 
CBS  affiliate  and  also  is  affiliated  with  ABC. 

The  following  stations  have  reported  they 
expect  to  begin  regular  programming  by  June 
30: 

WMSL-TV  Decatur,  Ala.  (ch.  23);  KQED 
(TV)  Berkeley,  Calif,  (ch.  9),  educational; 
KFXJ-TV  Grand  Junction,  Colo.  (ch.  5); 
WDBO-TV  Orlando,  Fla.  (ch.  6);  WGOV-TV 
Valdosta,  Ga.  (ch.  37);  WINT  (TV)  Waterloo, 
Ind.  (ch.  15);  WBOC-TV  Salisbury,  Md.  (ch. 
16);  KDRO-TV  Sedalia,  Mo.  (ch.  6);  WCET 
(TV)  Cincinnati  (ch.  48),  educational;  KTEN 
(TV)  Ada,  Okla.  (ch.  10);  KGEO-TV  Enid, 
Okla.  (ch.  5);  WLAC-TV  Old  Hickory  (Nash- 
ville), Tenn.  (ch.  5);  KVDO  (TV)  Corpus 
Christi,  Tex.  (ch.  22). 

WBAP-TV  Inaugurates 
Local  Colorcasting 

A  THREE-HOUR  colorcast  inaugurated  local 
live  color  tv  broadcasting  from  WBAP-TV  Fort 
Worth  last  week.  The  program  was  preceded 
by  a  luncheon  at  Fort  Worth's  Hotel  Texas,  at- 
tended by  Brig.  Gen.  David  Sarnoff,  RCA 
board  chairman,  and  Amon  Carter,  chairman 
of  Carter  Publications  Inc.  (Fort  Worth  Star- 
Telegram),  and  southwest  telecasters,  adver- 
tisers, advertising  agency  men  and  state  and 
local  dignitaries. 

The  show  was  seen  on  receivers  placed  in 
department  and  appliance  stores  in  the  Fort 
Worth-Dallas  area,  as  well  as  at  the  Hotel 
Texas. 

In  a  speech  at  the  luncheon  preceding  the 
program,  Gen.  Sarnoff  predicted  that  all  tv 
programs  will  be  in  color  in  the  future.  "The 
viewer  will  be  able  to  see  the  programs  in 
color  or  in  black  and  white  simply  by  turning 
a  knob  on  his  set,"  Gen.  Sarnoff  said.  "Within 
10  years,"  he  added,  "it  will  be  just  as  incon- 
ceivable to  build  a  set  that  couldn't  take  color 
as  it  would  be  now  to  build  a  screen  that  could 
get  pictures  but  not  sound." 

Gen.  Sarnoff  also  said  that  in  10  years, 
"nothing  that  exists  in  radio  or  television  today, 
on  the  transmitting  or  receiving  side,  will  be 


THROWING  the  switch  to  inaugurate 
color  broadcasts  by  WBAP-TV  Fort  Worth 
are  Brig.  Gen.  David  Sarnoff  (I),  RCA 
chairman,  and  Amon  Carter,  Carter  Pub- 
lications chairman. 


anything  but  a  museum  piece." 

Color  receiver  prices,  now  about  $1,00(M 
will,  in  three  or  four  years,  be  selling  "withill 
the  range  of  the  masses,"  Gen.  Sarnoff  said.  1 

And,  the  RCA  board  chairman  went  orl 
eventually  all  advertising  on  tv  will  be  in  coloiff 

Coming  are  3-D  and  international  tv,  Get 
Sarnoff  predicted.    Also,  said  Gen.  Sarnoflil 
eventually  the  set  owner  will  be  able  to  mak 
his  picture  as  large  or  as  small,  as  light  or  a,  :. 
dark,  as  he  desires. 

The  next  development  in  radio,  Gen.  Sarnolj 
said,  will  be  the  personal  radio,  built  so  tha; 
each  individual  can  carry  his  radio  set  in  hil 
pocket.  "In  10  years,"  he  predicted,  "this  wilj 
be  regarded  as  essential  as  a  timepiece — ani\  1 
it  will  have  a  market  equal  to  the  numbe  , 
of  persons  in  the  world." 

Mr.  Carter  pointed  out  that  the  trend  ti 
color  advertising  is  being  felt  in  the  newspapefi 
business  as  well  as  in  television.  He  recallei 
that  he  didn't  think  radio  was  worth  a  "blank 
ety-blank"  32  years  ago  when  Harold  Hougb 
then  circulation  manager  of  the  Star-Telegran 
and  now  vice  president  and  director  of  radio-t  j 
for  Carter  Publications,  told  him  that  "wi 
should  get  into  the  radio  business." 

WBAP,  which  began  operating  in  1922,  no™ 
radiates  50  kw  on  share  time  channels  820  klfl 
and  570  kc  (with  WFAA  Dallas). 

WBAP-TV  began  in  1948.   It  operates  o\! 
ch.  5  with  George  Cranston  as  manager. 

Among  those  present  at  the  luncheon  wen; 
Robert  Sarnoff,  NBC  executive  vice  president) 
Harry  Bannister,  NBC  vice  president  in  charge 
of  station  relations,  and  Sheldon  Hickox,  NB( 
manager  of  station  relations. 

A.  Roland  Trenchard  Dies 

ALFRED  ROLAND  TRENCHARD,  56,  pub 
lie  relations  director  for  the  Bremer  Broad 
casting  Corp.,  operators  of  WAAT-WAT\ 
(TV)  Newark,  N.  J.,  died  May  13  in  Fort  Pierce 
Fla.,  where  he  had  lived  the  past  eight  month! 
following  a  leave  of  absence  from  his  radio-tt 
post  because  of  ill  health. 

His  wife,  Janice,  and  a  sister,  Mrs.  H.  W 
White,  survive  him. 
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an  G.  Williams  elected  president,  Guy  Gan- 
;tt  Pub.  Co.,  Portland,  Me.,  owner  and  oper- 
}or,  WGAN-AM-TV  there,  succeeding  her 
[ther,  Guy  Gannett,  who  died  April  26.  A 
m,  John  H.  Gannett,  elected  vice  president. 

7  G.  Fearnhead,  general  manager,  KYA  San 
Francisco,  elected 
vice  president,  KYA 
Inc.,  according  to  an 
announcement  from 
J.  Elroy  McCaw, 
president. 

Carl  Harold,  account 
executive,  W  T  V  J 
(TV)  Miami,  named 
regional  national  ac- 
count executive,  as- 
signed to  national 
sales  dept.,  that  sta- 
tion. 


Boghosian,  sales  dept.  account  executive, 
WJAR  -  TV  Provi- 
dence, R.  I.,  placed 
in  charge  of  nation- 
al sales. 


Frank    E.  Wilson, 

sales  representative, 
W1RK  West  Palm 
Beach,  Fla.,  ap- 
pointed local  sales 
manager,  WIRK- 
TV.  Bill  Stokes, 
WIRK  copywriter, 
appointed  copy  di- 
rector and  publicity 
writer,  WIRK-TV. 


MR.  BOGHOSIAN 


•da  Alfred,  formerly  in  radio  representative 
id  advertising  agency  fields,  named  assistant 
Ivertising  and  program  manager,  WINS  New 
ork.  Charles  E.  Seirman,  formerly  sales  man- 
ger, WLIB  New  York,  to  WINS  sales  staff. 

obert  W.  Schellenberg,  account  executive, 
W  T  O  P  -  T  V  and 
WTOP  Washington, 
appointed  sales  man- 
ager, latter  station. 

Norman  Hawkins, 

formerly  general 
manager,  KXLY-TV 
Spokane,  Wash.,  ap- 
pointed account  ex- 
e  c  u  t  i  v  e  ,  CKLW 
Windsor,  Ontario. 

Joseph  G.  Fisher,  ac- 

count  executive, 
Free  &  Peters  Tv, 
hicago,  to  Television  Diablo  Inc.,  as  sales 
anager  of  KHOF  Stockton,  new  vhf  station 
heduled  to  start  operating  in  August. 

red  Mathews  named  commercial  manager, 
ETX-TV  Tyler,  Tex. 

eith  Royer  named  promotion  manager,  WOW 
maha,  Neb. 

l  ee  Manson,  announcing  staff,   WELI  New 
;  aven,  named  radio  program  director,  WNHC 
ew  Haven. 

ddie  Reynolds,  formerly  with  WBBM  Chicago 
pd  Foote,  Cone  &  Belding,  to  sales  and  sales 
-(.motion  staff  of  WAIT  Chicago. 


MR.  SCHELLENBERG 
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WGN-AM-TV,  WPIX  (TV) 
'53  Sales  Up — McCormick 

COMBINED  sales  volume  of  WGN-AM-TV 
Chicago  and  WPIX  (TV)  New  York  in  1953 
was  the  "largest  in  their  history,"  Col.  Robert 
R.  McCormick,  president,  has  announced. 

In  an  annual  report  to  stockholders,  Col. 
McCormick  listed  combined  gross  revenues  of 
the  Tribune  Co.  and  1 1  subsidiaries  as  totaling 
nearly  a  quarter-billion  dollars.  He  cited, 
among  new  investments  since  1945,  a  new 
building  for  WGN  and  television  facilities  for 
WGN-TV  and  WPIX.  Sales  volume  of  the 
radio-tv  outlets  was  not  revealed.     WPIX  is 


licensed  to  News  Syndicate  Co.,  publisher  of 
the  New  York  Daily  News. 

Four  Tv  Executives  Named 
By  Jefferson  Standard 

FOUR  executives  have  been  appointed  at 
WBTV  (TV)  Charlotte,  N.  C,  and  WBTW 
(TV)  Florence,  S.  C,  Charles  H.  Crutchfield, 
executive  vice  president  and  general  manager 
of  the  lefferson  Standard  Broadcasting  Co., 
announced  last  week. 

Appointed  managing  director  of  WBTW  was 
J.  William  Quinn,  WBTV  program  supervisor. 
Robert  Rierson,  WBT  Charlotte  program  direc- 
tor, will  be  WBTW  program-production  head. 

Mr.  Quinn  will  be  replaced  as  program  super- 


No  More 
Groping . .  • 

NEW  MODEL  C 

"BALANCED"  tripod  head 

gives  you  correct 
center  of  gravity 

...  in  a  Flash! 


No  more  groping  for  center  of  gravity.  The  new  Model  C  "Balanced"  Tripod  Head 
is  equipped  with  a  convenient,  accessible  positioning  handle  mounted  below  the  top  plate, 
which  allows  the  operator  to  reposition  the  camera  to  the  correct  center  of  gravity.  No 
matter  what  focal  length  lens  is  used  on  the  camera  turret,  the  camera  can  be  balanced 
on  the  Model  C  Head  without  loosening  the  camera  tie-down  screw. 

It  has  all  the  features  which  have  made  the  "Balanced"  head  a  gem  of  engineering 
ingenuity — quick  release  pan  handle,  tilt-tension  adjustment  to  suit  your  preference.  It's 
a  Cameraman's  dream! 


NEW    PORTABLE    3-WH  EEL    COLLAPSIBLE  DOLLY 


Dolly  folds  to  fit  into  a 
carrying  case  —  18"x  ^ 
12"x36".  Weighs  only  60 
lbs.  Has  wheel  in  rear  for 
steering,  which  may  be 
locked  for  straight  dollying. 


Dolly  assembled — with 


^  tripod  mounted, 
mounts  Baby  tripod. 


Also 


WE  SELL,  RENT  &  SERVICE  CAMERAS  ft  MOVIOLAS  EDITING  &  LIGHTING  EQUIPMENT  Complete 
line  of  16mm  and  35mm  equipment  for  rent. 


FRANK   C.  ZUCKER 


MITCHELL:  Standard,  Hi-Speed,  BNC,  NC, 
16mm.  BELL  &  HOWELL:  Standard,  Shift- 
over,  Eyemo.  MAURER:  16mm  Cameras. 
ARRIFLEX.  MOVIOLA  Editing  Machines. 
Synchronizers.  DOLLIES. 

WE  CALIBRATE  LENSES — Precision  "T"  Stop 
calibrations  of  all  types  and  focal  lengths. 


(7flm€Rfl  €ouipm€nT  (6. 

1600  BRQRDLURy  \  nfw  «0RK  CITy 


We  design  and  manufacture  lens  mounts.  In 
fact,  we  are  specialists  in  all  motion  picture 
and  TV  photographic  needs. 


1 
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visor  at  WBTV  by  Lacy  S.  Sellers,  WBTV 
film  supervisor,  while  Charles  B.  Seward, 
WFMY-TV  Greensboro,  N.  C,  film  director, 


MR.  QUINN 


MR.  SEWARD 


MR.  SELLERS 


will  replace  Mr.  Sellers  as  WBTV  film  super- 
visor. 

WBTW,  recently  assigned  call  letters  by  the 
FCC,  will  operate  on  ch.  8  with  maximum  316 
kw  power. 


HALLE- 
LUJAH' 


Salvation  is  here  again 
for  summer  advertising ! 

Operation 


Dynamic  $100,000  summer 
sales  promotion  for 
Crosley  Group  Advertisers 

WATCH  FOR  THE  BIG 

ANNOUNCEMENT 


GOLD 


Gold  Leaves  NSSC, 
Organizes  Own  Firm 

Mel  Gold  Productions  will  pro- 
duce tv  program,  industrial, 
theatrical  and  commercial 
films  and  will  produce  and 
package  live  tv  shows. 

RESIGNATION  of  Melvin  L.  Gold,  for  the 
past  seven  years  director  of  advertising,  pub- 
licity and  television  for  National  Screen  Service 
Corp.,  New  York,  was  announced  last  week 
by  Herman  Robbins, 
NSSC  president.  The 
resignation  takes  ef- 
fect this  Friday. 

Simultaneously, 
Mr.  Gold  announced 
he  will  form  his  own 
organization,  Mel 
Gold  Productions, 
New  York,  for  pro- 
duction of  tv  pro- 
gram films,  industrial 
films,  theatrical 
films,  and  tv  film 
commercials  and  for 
packaging  and  pro- 
ducing live  tv  shows.  He  has  set  up  head- 
quarters at  1639  Broadway  (Capital  Theatre 
Bldg.). 

Mr.  Gold  was  one  of  the  founders  in  1948 
and  the  first  president  of  the  National  Television 
Film  Council,  an  industry-wide  organization 
representing  tv  film  distributors  and  producers, 
advertising  agencies,  networks  and  stations.  He 
served  as  president  four  terms  and  was  twice 
board  chairman. 

Mr.  Gold  entered  the  motion  picture  industry 
in  1930  as  a  poster  clerk  for  Metro-Goldwyn- 
Mayer,  and  later  served  as  assistant  office  man- 
ager of  M-G-M's  Chicago  offices.  Before  join- 
ing National  Screen  Service  Corp.  in  Hollywood 
in  1943  in  theatrical  exhibition  work,  Mr.  Gold 
had  been  with  Filmack  Trailer  Co.  as  advertis- 
ing manager.  Later  in  1943  he  was  named  direc- 
tor of  advertising  and  publicity  for  NSSC  and 
in  1947  was  delegated  the  additional  responsi- 
bility for  films  production.  In  the  latter  capac- 
ity, he  established  the  television  department, 
said  to  be  one  of  the  largest  tv  commercial 
producing  organizations  in  the  country. 

Mr.  Gold,  who  is  serving  again  as  president 
of  the  National  Television  Film  Council,  is  a 
member  of  the  Associated  Motion  Picture  Ad- 
vertisers, the  Publicity  Club  of  New  York, 
the  Radio  &  Television  Executives  Society 
and  Cinema  Lodge,  B'nai  B'rith. 

Screen  Gems  Revamps 
Production  Department 

LARGE-SCALE  reorganization  of  the  produc- 
tion department  of  Screen  Gems  Inc.,  New 
York,  tv  subsidiary  of  Columbia  Pictures,  was 
announced  last  week  by  Ralph  Cohn,  vice  presi- 
dent and  general  manager  of  Screen  Gems,  in  a 
move  said  to  result  from  "the  large  increase  in 
eastern  tv  film  production." 

As  part  of  the  reorganization,  Mr.  Cohn  an- 
nounced that  Benedict  Berenberg  has  been 
named  executive  producer  of  Screen  Gems.  Mr. 
Berenberg  will  be  in  complete  charge  of  all 
East  Coast  production,  with  responsibility  for 
the  creative  department,  studio  and  location 
filming,  editing  and  laboratory  supervision.  He 
will  continue  personally  to  produce  The  Big 
Playback,  quarter-hour  sports  program  currently 


sponsored  for  the  second  year  by  The  Ethj 
Corp.  on  a  spot  basis  in  50  markets. 

Among  the  personnel  who  will  work  witi  ; 
Mr.  Berenberg,  Mr.  Cohn  said,  are  Howar 
Magwood,  producer-director,  who  was  a  free 
lance  producer  before  joining  Screen  Gem; 
and  Selmer  Chalif,  who  becomes  productio; 
manager. 

Simultaneously  Mr.  Cohn  announced  tha 
M.  Peter  Keane  has  been  appointed  directo 
of  technological  development  for  Screen  Gem; 
Mr.  Keane  will  be  responsible  for  technologica 
research  and  progress,  with  emphasis  on  colo 
work. 

Mr.  Cohn  said  that  a  new  animation  depart 
ment  under  Mr.  Berenberg  will  be  created  short 
ly,  and  that  he  has  been  interviewing  leadin 
animators  on  the  West  Coast  to  fill  these  posi 
tions.  This  department  will  round  out  Screei 
Gems'  facilities  for  various  type  of  tv  an<: 
commercial  film  production  in  New  York,  Mi 
Cohn  added. 


KTTV  (TV)  Acquires 
'Fabian'  in  12  States 


KTTV  (TV)  Hollywood  last  week  complete* 
negotiations  with  Telefilm  Enterprises  foil 
rights  to  Fabian  of  Scotland  Yard  in  12  westerfl 
states.  One  of  the  largest  regional  tv  deals  conH 
summated,  it  marks  Telefilm's  first  major  salH 
of  property.  The  series,  starring  British  acton 
Bruce  Seton,  is  based  on  authentic  case  historieil 
from  the  files  of  Robert  Fabian,  former  supery 
intendent  of  Scotland  Yard.  The  group  of  3 II 
half-hour  films  is  made  by  Anthony  Beaucham]l| 
Productions  in  London.  The  contract  giveB 
KTTV  control  of  the  series  in  California,  OreH 
gon,  Washington,  Idaho,  Utah,  Arizona,  MonH 
tana,  Wyoming,  Colorado,  Nevada,  New  Mexicll 
and  Texas. 

The  station  two  months  ago  acquired  right  I; 
to  Stories  of  the  Century  in  California,  Oregon 
Washington  and  Arizona  from  Hollywood  Tele  I 
vision  Service,  and  announces  recent  sale  of  thi  I 
series  to  Anheuser-Busch  Inc.  (Budweiser)  m 
six  markets.  The  firm  will  sponsor  the  progran 
in   Seattle,   Portland,   Spokane,   Boise,  Twir 
Falls  and  Idaho  Falls  for  52  weeks.  Agency  i 
D'Arcy  Adv.  Co.,  St.  Louis. 

Flamingo  Films  Draws 
>onse  to  Offering 

FLAMINGO  Films,  New  York,  reported  las 
Thursday  that  12  advertising  agencies  have  ex 
pressed  interest  in  the  tv  film  company's  nev 
plan  to  produce  at  no  cost  or  obligation  to  thi 
agency  two  pilot  films  of  a  projected  dramatii 
series. 

As  outlined  by  Sy  Weintraub,  Flamingc 
partner  and  supervisor  of  sales,  the  plan  ties  ii 
with  Flamingo's  all-round  program  develop 
ment  strategy,  which  forms  the  basis  for  thk 
company's  26-program  dramatic  series  to  bi 
produced  overseas  by  Monte  Carlo  Production! 
The  latter  company  consists  of  a  partnership  o: 
Flamingo  Films  and  Ed  Gruskin,  Marty  Pol 
and  Toney  Bartley. 

Mr.  Weintraub  explained  that  of  the  26-hall 
hour  programs,  13  sets  of  two  "pilots"  each  wil 
be  produced,  with  a  similar  format  or  story  lint 
to  be  used  as  the  basis  for  developing  separat< 
new  series  with  possibly  the  same  star  anc 
format.  As  Mr.  Weintraub  envisions  it,  before  j 
production  starts,  an  agency  will  have  the 
opportunity  to  select  the  format  and  star  it  ha: 
in  mind  and  work  out  details  in  conjunction 
with  Flamingo.   Following  production  of  the 
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(pilots"  at  an  estimated  cost  of  $32,500  each, 

te  agency,  at  no  cost  to  itself,  receives  first 
fusal  rights  on  a  series  embracing  its  idea, 
the  agency  will  pay  for  "the  pilots"  if  it  elects 
>  purchase  them. 

|  Mr.  Weintraub  pointed  out  that  the  plan 
.  ill  enable  an  agency  to  obtain  two  "pilots"  of 
series  molded  to  its  specifications,  and  at  the 
ime  time  Flamingo  is  provided  with  assistance 
n  formats  and  story  ideas  for  its  26  films. 
Iroduction  on  the  "pilot"  series  will  start  in 
Haily  for  release  in  September,  and  any  series 
iteveloped  from  the  originals  will  be  launched 
lto  production  in  the  fall. 

Reaction  from  the  12  interested  agencies  has 
een  "tremendous,"  Mr.  Weintraub  reported, 
everal  have  approached  him  with  a  definite 
:ar  in  mind  and  others;  with  a  specific  format, 
|e  said.  Following  the  NARTB  Convention, 
■Ar.  Weintraub  said,  he  plans  to  sit  down  with 
gency  executives  and  work  out  details. 

Sonded  Tv  Film  Service 
Barnes  McClure  Sales  Head 

.PPOINTMENT  of  Donald  N.  McClure,  re- 
ently  associate  producer  of  Owen  Murphy 
roductions,  New  York,  as  general  sales  man- 
ager of  Bonded  Tv 
Film  Service  Inc., 
New  York,  was  an- 
nounced last  week 
by  Chester  M.  Ross, 
president. 

Mr.  McClure  pre- 
viously had  served 
three   years   as  di- 
rector of  radio  and 
tv  production  of  Mc- 
Cann  -  Erickson  and 
prior   to   that  had 
been    director  of 
films    and    tv  for 
N.  W.  Ayer  &  Son. 
;(e  is  a  founder  and  past  president  of  the  Ameri- 
can Television  Society  and  is  a  member  of  the 
oard  of  directors  of  the  Radio  &  Television 
xecutives  Society. 

Bonded  Tv  Film  Service  handles  all  phases 
f  tv  film  shipping,  examination,  storage,  rout- 
ig  and  expediting.  A  West  Coast  office,  man- 
ned by  Stanley  Halperin,  was  opened  in  Los 
ngeles  last  March.  Manny  Kandel  is  vice 
resident  and  general  manager  of  Bonded. 

aT  Film  Adds  Three 

\DDITION  of  three  account  executives  to  the 
taff  of  General  Teleradio  Film  Division  was  an- 
ounced  May  14  by  Peter  Robeck,  sales  man- 
ger; William  Finkeldey  of  CBS-TV  Film  Sales, 
ho  will  work  out  of  the  New  York  office;  Wade 
5arn.es,  who  will  cover  the  Midwest  from  the 
Chicago  office,  and  Charles  E.  Morin,  who  has 
landled  sales  in  1 1  western  states  for  KTTV 
TV)  Hollywood's  Time  for  Beanie  and  who 
«:11  operate  out  of  General  Teleradio's  Los 
•Angeles  office.  All  three  formerly  were  associ- 
ted  with  Mr.  Robeck  at  Consolidated  Tv  Sales. 


MR.  McCLURE 


MR.  BARNES 


MR.  FINKEtDEY 
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Booth,  John  L.,  Booth  Radio,  Detroit,  Mich. 
Booth,  John  L.    (Mrs.),  Booth  Radio,  Detroit, 
Mich. 

Booth,  Robert  W.,  WTAG  Worcester,  Mass. 
Borin,  Leo,  KOTA  Rapid  City,  S.  Dak. 
Boss,  Lewis  J.,  Philco  Corp.,  San  Francisco,  Calif. 
Bostic,  Thomas  C,  KIMA-TV  Yakima,  Wash. 
Bostick,  M.  N.,  KWIX  Waco,  Tex. 
Boundy,  Glenn  G.,  WJBK-TV  Miami,  Fla. 
Bowden,  J.  L.,  WKBN-TV  Youngstown,  Ohio 
Bowley,  Raymond  J.,  WPTZ  Philadelphia,  Pa. 
Bowling,  Henry  S. 

Boyd,  Gerald  F.,  WPAY,  Portsmouth,  Ohio 
Brace,  Clayton,  KLZ-TV  Denver,  Colo. 
Braden,  Paul  F.,  WPFB  Middletown,  Ohio 
Bradham,  Douglas  M.,  WTMA  Charleston,  S.  C. 
Bradshaw,  Joseph  D.,  WRFD,  Worthington,  Ohio 
Brahm,  Robert,  Screen  Gems  Inc.,  New  York, 
N.  Y. 

Brandt,  Otto  P.,  KING-TV,  Seattle,  Wash. 
Braun,  C.  M.,  Joint  Committee  on  Educational 

Television,  Washington,  D.  C. 
Brechner,  Joseph  L.,  WGAY  Silver  Spring,  Md. 
Breecher,  Art,  Official  Films  Inc.,  New  York,  N.  Y. 
Bremer,  Frank  V.,  WAAT  Newark,  N.  J. 
Brenner,  Joseph,  KBAY-TV  San  Francisco,  Calif. 
Brewer,  Dudley  D.,  The  Branham  Co.,  Chicago, 

111. 

Bridges,  Loren  F.,  KTIS  Minneapolis,  Minn. 
Briggs,  J.  P.,  WSLS  Roanoke,  Va. 
Brines,  Paul  C,  WIRL  Peoria,  111. 
Brinkman,  Harold,  WXEL-TV  Cleveland,  Ohio 
Britt,  Charles  B.,  WLOS  Asheville,  N.  C. 
Broidy,  William,  Official  Films  Inc.,  New  York, 
N.  Y. 

Broman.  E.  J.,  Ziv  Television  Programs  Inc.,  Cin- 
cinnati, Ohio 

Brooks.  Vilah  G.,  WPAR  Parkersburg,  W.  Va. 

Brott,  F.  J.,  KOMO-TV  Seattle,  Wash. 

Brown,  John  E.  Jr.,  KUOA  Siloam  Springs,  Ark. 

Brown,  Kenyon,  KWFT  Wichita  Falls,  Tex. 

Brown,  R.  M.,  KPOJ  Portland,  Ore. 

Brown,  Robert  I.,  DuMont  Television,  New  York, 
N.  Y. 

Brown,  Walter  J.,  WSPA-TV  Spartanburg,  S.  C. 
Buckendahl,  Harry  H.,  KOIN  Portland,  Ore. 
Bullard,  George  E..  KSET  El  Paso,  Tex. 
Bullen,  Reed,  KVNU  Logan,  Utah 
Bullitt,  Dorothy  S..  KING-TV  Seattle,  Wash. 
Burbach,  George  M.,  KSD-TV  St.  Louis,  Mo. 
Burke,  Bobby,  KTTS  Springfield,  Mo. 
Burke,  Eugene 

Burke,  Harry,  KFAB,  Omaha,  Nebr. 
Burkland,  C.  J.,  WAVY  Portsmouth,  Va. 
Burnett,  Leland  J.  Jr.,  Adler  Communications 

Labs.,  New  Rochelle,  N.  Y. 
Burow,  Robert  J..  WDAN-TV  Danville,  111. 
Burton,  Don,  WLBC-TV  Muncie,  Ind. 
Butts,  James  H.,  KOA  Denver.  Colo. 


Caldwell,  P.  G.,  KABC-TV  Hollywood,  Calif. 
Caldwell,  Spence  W.,  S.  W.  Caldwell  Ltd.,  Toron- 
to, Ont. 

Caley,  Charles  C,  WMBD  Peoria,  111. 
Callanan,   J.   Vincent,  WNHC-TV   New  Haven, 
Conn. 

Campbell,  Dick,  KOTV  Tulsa.  Okla. 

Campbell,  Martin  B.,  WFAA-TV  Dallas,  Tex. 

Campbell,  Thomas  B.,  The  Branham  Co.,  New 
York,  N.  Y. 

Carey,  Sam  S.,  WRVA  Richmond,  Va. 

Carino,  Larry,  KTNT-TV  Tacoma,  Wash. 

Carlisle,  William,  Rust  Industrial  Co.  Inc.,  Man- 
chester, N.  H. 

Carlson,  Hal,  Illinois  Bell  Telephone  Co.,  Chicago, 
111. 

Carpenter,  H.  K.,  WHK  Cleveland,  Ohio 
Carpenter,  Robert.  MBS,  New  York,  N.  Y. 
Carr,  Eugene,  WHBC  Canton,  Ohio 
Carter,  Ken,  WAAM  Baltimore,  Md. 
Carter,  W.  W.  Jr.,  WTRY  Troy,  N.  Y. 
Case,  Ross  E.,  KWAT  Watertown,  S.  Dak. 
Casper,  Cy,  WBBZ  Ponca  City,  Okla. 
Cassens,  Gerald  J.,  WLDS,  Jacksonville,  111. 
Castle,  Clemens  X.,  WJBK-TV  Miami,  Fla. 
Caudle,  L.  L.  Jr.,  WSOC  Charlotte,  N.  C. 
Cavanagh,  Robert,  Allen  B.  DuMont  Labs.  Inc., 

Passaic,  N.  J. 
Cessna,  Robert,  WSAM  Saginaw,  Mich. 
Chandler,  G.  C,  CJOR  Ltd. 
Chapin,  Richard  W.,  KFOR  Lincoln,  Neb. 
Chase,  Eugene  A.,  WKJG  Fort  Wayne,  Ind. 
Chatterton,  C.  O.,  KWLK  Longview,  Wash. 
Cherpack,  John  Jr.,  WBBW  Youngstown,  Ohio 
Chinski,  Gerald  R..  KXYZ  Houston,  Tex. 
Chipp,  Rodney  D.,  DuMont  Television,  New  York, 

N.  Y. 

Chisman,  Thomas  P.,  WVEC-TV  Norfolk,  Va. 

Chismark,  A.  H.,  WTRY  Troy,  N.  Y. 

Cisler,  Stephen  A.,  KXKX,  San  Francisco,  Calif. 

Cissna,  Norman,  WTTV  Bloomington,  Ind. 

Clark,  Barney,  WIBW-TV  Topeka.  Kans. 

Clark,  E.  H.,  Booth  Radio,  Detroit,  Mich. 

Clark,  V.  V.  "Bud,"  KOOK  Billings,  Mont. 

Clark,  W.  H.,  KFSB  Joplin,  Mo. 

Clark,  William  L.,  ABC  Film  Syndication  Inc., 
Hollywood,  Calif. 

Claussen,  Gene,  KXIC  Iowa  City,  Towa 

Clay,  Henry  B.,  KWKH  Shreveport,  La. 

Clayton,  Vincent  E.,  KSL  Salt  Lake  City,  Utah 

Cleghorn,  John  H.,  WHBQ,  Memphis,  Tenn. 

Cline,  Neil,  WHAS  Louisville,  Ka. 

Clinton,  George,  WPAR.  Parkersburg,  W.  Va. 

Clipp,  Roger  W.,  WFIL  Philadelphia,  Pa. 

Close,  Richard,  NBC.  New  York,  N.  Y. 

Cobb,  Grover  C,  KVGB  Great  Bend,  Kans. 

Cobb,  Willard  L.,  KALB  Alexandria,  La. 

Cochran.  Wallace  D.,  RCA  Victor  Division— Re- 
corded Program  Services,  Atlanta,  Ga. 

Codel,  Edward,  Katz  Agency 


20% 


UP  TO 


BUY  THE  JOHN  POOLE 
BIG  IMPACT  STATIONS 

New  Group  Discounts 
are  now  in  effect 

In  Central  California 


KBID-TV 


FRESNO 

Channel  53 


POWER-BACKED  470,000  WATTS 
COVERAGE  OF  THE  WHOLE 
CENTRAL  SAN  JOAQUIN  VALLEY 


KBIF 


The  Valley 
Music  Siation 


900  KC  •  1,0  00  WATTS 
1117    "N"    STREET,  FRESNO 


In  Southern  California 


KBIG 


The  Caialina 
Sfation 


740   KC   •    1  0,0  00  WATTS 

The  Giant  Economy  Package 
of  Southern  California  Radio 

Your  Advertising  Dollar 
Buys  More  when  you  buy 
the  UB  I"  Stations. 

Save  up  to  20%  with 
combination  discounts 

For  details  ask  any 
John  Poole  station  salesman 
or  Robert  Meeker  Man 

JOHN  POOLE 

BROADCASTING  CO. 

KBID-TV  •  KBIF  •  KBIG 

6540  Sunset  Boulevard 
Hollywood  28,  California  •  Hollywood  3-3205 
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Coe,  Bernice  (Miss),  Sterling  Television  Co.  Inc., 

New  York,  N.  Y. 
Coe,  Robert  L.,  DuMont,  New  York,  N.  Y. 
Cohan,  John  C,  KSBW  Salinas,  Calif. 
Cohen,  I.  T.,  Cohen,  Roberts  &  Kohler,  Atlanta, 

Ga. 

Cohen,  Julius,  George  C.  Davis,  Consulting  Radio 
Engineer,  Washington,  D.  C. 

Coleman,  George  D.,  WGBI  Scranton,  Pa. 

Colledge,  Charles  H.,  NBC,  New  York,  N.  Y. 

Collie,  George,  KDUB-TV  Lubbock,  Tex. 

Collier,  Joe  W.,  George  C.  Davis,  Consulting  Radio 
Engineer,  Washington,  D.  C. 

Collins,  Earl  R.,  Hollywood  TV  Service  Inc.,  Holly- 
wood, Calif. 

Collins,  J.  M.,  ASCAP.  New  York,  N.  Y. 

Compton,  Robin  D.,  George  C.  Davis,  Consulting 
Radio  Engineer,  Washington,  D.  C. 

Comte,  George,  WTMJ-TV  Milwaukee,  Wis. 

Conaty,  Elizabeth  (Miss),  WSAZ-TV  Huntington, 
W.  Va. 

Connor,  Roland  E.,  Eastman  Kodak  Co.,  Roches- 
ter, N.  Y. 

Conwell,  Frank,  WKRG  Mobile.  Ala. 

Conwell,  John  O.,  KOMU-TV  Columbia,  Mo. 

Cook,  Charles  R.,  WJPF  Herrin,  111. 

Cooke,  Kenneth  E.,  WGBI  Scranton,  Pa. 

Coomes,  Harold  E.,  KTVQ-TV  Oklahoma  City, 
Okla. 

Cooper,  Virginia  N.,  WJLS  Beckley,  W.  Va. 
Corken,  Maurice  J.,  WHBF-TV  Rock  Island,  111. 
Corradine,  Tom,  Official  Films  Inc.,  New  York, 
N.  Y. 

Costelow,  John  A.,  Lehigh  Structural  Steel  Co., 

Topeka,  Kans. 
Covell,  Arthur  E.,  WKZO  Kalamazoo,  Mich. 
Cowin,  Sherrill,  KAKE  Wichita,  Kans. 
Cox,  H  Quenton,  KGW  Portland,  Ore. 
Craddock,  Douglas  L.,  WLOE  Leaksville,  N.  C. 
Craig,  Bill,  WLBC-TV  Muncie.  Ind. 
Cranston,  George,  WBAP-TV  Fort  Worth,  Tex. 
Craven,  T.  A.  M.,  Craven  Lohnes  and  Culver, 

Washington,  D.  C. 
Creutz,   John,   Page,   Garrison   &  Waldschmitt, 

Washington,  D.  C. 
Croley,  William  T.,  Screen  Gems,  Inc.,  New  York, 

N.  Y. 

Cruger,  Bernard  W.,  WRGB  Schenectady,  N.  Y. 
Crutchfield,  Charles  H.,  WBT  Charlotte,  N.  C. 
Curry,  William,  KTTS  Springfield,  Mo. 
Curtis,  James  R.,  KFRO  Longview,  Tex. 

D 

Dabadie.  Roy  J.,  WJBO  Baton  Rouge,  La. 
Dahl.  Howard,  WKBH  La  Crosse,  Wis. 
Dalton,  Jane,  WSPA  Spartanburg,  S.  C. 
Damm,  Walter  J.,  WTMJ-TV  Milwaukee,  Wis. 


Danielson,  A.  V.,  American  Telephone  &  Tele- 
graph Co.,  Chicago,  111. 

Dargusch,  Carlton  S.  Jr.,  Ohio  Assn.  of  Radio  and 
TV  Broadcasters,  Columbus.  Ohio 

Daubendick,  A.  W.,  WWTV  Cadillac,  Mich. 

Daubenmeyer,  Howard,  WTRF-TV  Wheeling,  W. 
Va. 

Davidson,  Bryan,  WFIW  Fairfield,  111. 

Davis,  Donald  D.,  WHB  Kansas  City,  Mo. 

Davis,  Edward,  KDFC  San  Francisco,  Calif. 

Davis,  George  C,  George  C.  Davis,  Consulting 
Radio  Engineer,  Washington,  D.  C. 

Davis,  Walter  L.,  George  C.  Davis,  Consulting  En- 
gineer, Washington,  D.  C. 

Day,  Carl,  WOC  Davenport,  la. 

Day.  Carroll  E.,  KNOX  Grand  Forks,  N.  D. 

Day,  John  P.,  KAY-Lab.  Inc.,  San  Diego,  Calif. 

DeDominicis,  Aldo,  WNHC  New  Haven,  Conn. 

DeGrott,  Don,  WWJ  Detroit,  Mich. 

DeLand,  Allan  M.,  Educational  TV  &  Radio  Cen- 
ter, Ann  Arbor,  Mich. 

DeLaney,  Glover,  WHEC  Rochester,  N.  Y. 

deNeuf,  D.  K,  WRRD  Ithaca,  N.  Y. 

Dennis,  Bruce  W.,  WGN  Chicago,  HI. 

Denny,  Charles  R.,  NBC,  New  York,  N.  Y. 

Denton,  Ralph  F.,  WSFC  Somerset,  Ky. 

DeRose,  Charles  N.,  WHYN  Holyoke,  Mass. 

DeSmit,  Donald  W.  Jr.,  WKZO  Kalamazoo,  Mich. 

Devaney,  Frank  M.,  WMIN-TV  Saint  Paul,  Minn. 

Dewing,  Harold  L.,  WCVS  Springfield,  111. 

DeWitt,  John  H.  Jr.,  WSM  Nashville,  Tenn. 

DeWolf,  John  B..  Philco  Corp. 

Diamond,  Paul,  Unity  Television  Corp.,  New  York, 
N.  Y. 

Dickensheets,  Lewis,  WIBW-TV  Topeka,  Kans. 
Dickoff,  Charles  R..  WBEV  Beaver  Dam,  Wis. 
Dickson,  Walter  L..  WABI-TV  Bangor,  Maine 
Diehm,  Victor  C,  WAZL  Hazleton,  Pa. 
Digges,  Sam,  CBS  Television 

Dillaber,  Mavnard  E.,  WMVA  Martinsville,  Va. 
Dillard,  Everett  L.,  WDON  Wheaton,  Md. 
Dille,  John  F.  Jr.,  WSJV-TV  Elkhart,  Ind. 
Dinsmore,  Richard,  Screen  Gems  Inc.,  New  York, 
N.  Y. 

Dippell,  Ralph  E.  Jr.,  George  C.  Davis,  Consult- 
ing Radio  Engineer,  Washington,  D.  C. 

Dirks,  Dietrich.  KLOM  Sioux  Citv,  la. 

Dillon,  Bob.  KRNT  Des  Moines,  Iowa 

Dobin,  Paul,  Cohn  &  Marks,  Washington,  D.  C. 

Doering,  Leo  A.,  Emsco  Manufacturing  Co.,  Dal- 
las Tex 

Doerr.  Bill,  WEBR  Buffalo,  N.  Y. 

Doherty,  Richard  P.,  Consultant 

Donegan,  Louise  (Mrs.),  KPAC  Port  Arthur,  Tex. 

Doty,  Dwight  D.,  Haley,  Doty  &  Schellenberg, 

Washington,  D.  C. 
Dougherty,  Frank  Harrington,  Righter  &  Parsons 

Inc.,  San  Francisco,  Calif. 


Do  You  Know  This  Man? 

He  is  Byron  Taggart  of  WKRC-AM-FM-TV,  Cincinnati,  Ohio. 
He  says — 

"The  SESAC  Library  has  fulfilled  our  every  expectation.  From  every  standpoint — 
quality,  artistry,  variety — SESAC  has  it.  Probably  a  good  many  stations  have  told 
you  the  same  thing,  but  just  wanted  to  go  on  record  with  you  that  we're  pleased  as 
punch.  Since  our  station  is  "King  of  the  Queen  City"  here  in  Cincinnati,  music  is 
important  .  .  .  and  SESAC  is  helping  us  stay  on  top!" 

The  SESAC  Library  is  lowest  in  cost  for  a  complete  Program  Service 
SESAC  TRANSCRIBED  LIBRARY 


475  Fifth  Avenue 


New  York  17,  N.  Y. 


Dougherty,  W.  Earl,  KXEO  Mexico,  Mo. 
Douglas,  Harold,  KMMO  Marshall,  Mo. 
Douglas,  J.  H.,  General  Electric  Co.,  Dallas,  Tex 
Douglas,  Jack  E.,  WFIN  Findlay,  Ohio 
Draughon,  Louis  R.,  WSIX  Nashville,  Tenn. 
Dreher,  Fred,  RadiOzark  Enterprises,  Springfield 
Mo. 

Dreher,  Robert  L.,  WGAL-TV  Lancaster,  Pa. 
Driscoll,  George  S.,  WHAM  Rochester,  N.  Y. 
Droke,  O.  S.,  KWKH  Shreveport,  La. 
Duke,  Charles  R„  WSIX  Nashville,  Tenn. 
Durwood,  Stanley  H.,  KEDD-TV  Wichita,  Kans 
Duszak,  H.,  RCA 

Duvall,  Charles  F.,  Fisher,  Wayland,  Duvall  & 
Southmayd,  Washington,  D.  C. 

E 

Ebel,  A.  James,  KOLN-TV  Lincoln,  Nebr 
Edholm,  William,  KJEO  Fresno,  Calif 
Edwards,  William  J„  WKNX-TV  Saginaw,  Mich 
Ekberg,  William,  KFYR-TV  Bismarck,  N.  Dak 
Ekstrum,    Robert    N.,    WCCO-TV  Minneapolis, 
Minn. 

Elliot,  Ian  A.,  KATL  Miles  Citv,  Mont. 

Elliott,  Howard  R.,  WREX-TV  Rockford,  m. 

Elliott,  K.  B.,  Houston  Fearless  Corp.,  Los  An- 
geles, Calif. 

Elliott,  Paul,  KRNT  Des  Moines,  Iowa 

Elliott,  Wendell,  KGNO  Dodge  City,  Kans. 

Ellis,  William  C,  M.  B.  Campbell 

Ellsworth,  William  C,  KDKA  Pittsburgh,  Pa. 

Ely,  Thomas  T..  WPTZ  Philadelphia,  Pa. 

Enoch,  Robert  D..  WXLW  Indianapolis,  Ind. 

Eppel,  Ray,  KORN  Mitchell,  S.  Dak. 

Epperson,  Ralph  D.,  WPAQ  Mt.  Airy,  N.  C 

Ermeling.  William  K.,  RadiOzark  Enterprises, 
Chicago,  111. 

Esau,  John,  KTVQ-TV  Oklahoma  City,  Okla 

Essex,  Harold,  WSJS  Winston-Salem,  N.  C. 

Evans,  Haydan  R.,  WBAY  Green  Bay,  Wis. 

Evans.  Herbert  E.,  WRFD  Columbus,  Ohio 

Evans,  Ralph,  WHO  Des  Moines,  Iowa 


Fagans,  Allen  J.,  Standard  Rate  &  Data  Service 
Inc.,  Chicago,  111. 

Faraghan,  Jay,  WGN-TV  Chicago,  111. 

Farneti,  William  E.,  WNBF-TV  Binghamton.  N.  Y. 

Farquhar,  Burkett.  WBAY  Green  Bay.  Wis 

Faulkner,  John,  WTSP  St.  Petersburg',  Fla. 

Fay,  Richard  A.,  Philco  Corp. 

Fay,  Robert  A.,  WLDS  Jacksonville,  Ind. 

Fay.  William.  WHAM  Rochester,  N.  Y. 

Fehlman,  Robert  C,  WHBC  Canton,  Ohio 

Feldman,  Samuel  E.,  ASCAP,  Baltimore,  Md. 

Fender.  Robert  E.,  RCA  Victor  Division — Record- 
ed Program  Services,  Dallas,  Tex. 

Ferguson,  Bert,  WDIA  Memphis,  Tenn. 

Ferguson,  Robert  W.,  WTRF-TV  Wheeling,  W. 
Va. 

Feroe,  Barton  K,  WDEL-TV  Wilmington,  Del. 
Fetzer,  John  E.,  WKZO  Kalamazoo,  Mich. 
Field,   George,   RCA   Victor  Division— Recorded 

Program  Services,  New  York,  N.  Y. 
Filion,  Edgar  B.,  Robert  Meeker  Associates  Inc., 

New  York,  N.  Y. 
Findley,  Lauren  K,  Continental  Electronics  Mfg. 

Co.,  Dallas,  Tex. 
Fine,  Jesse  D.,  WFIE-TV  Evansville,  Ind. 
Finkelday,  William,  General  Teleradio 
Firestone,  Len,  Unity  Television  Corp.,  New  York, 

N.  Y. 

Firmin,  James  H.,  WMOK  Metropolis,  111. 

Fisher,  Ben  S.,  Fisher.  Wayland,  Duvall  &  South- 
mayd, Washington,  D.  C. 

Fisher,  Les,  Collins  Radio  Co.,  Cedar  Rapids, 
Iowa 

Fitzgerald.  Harold.  SESAC  Inc.,  New  York.  N.  Y. 
Fitzpatrick.  Horace,  WSLS-TV  Roanoke,  Va. 
Fitzsimmons,  Edwin  J.,  Weed  &  Co.,  New  York. 
N.  Y. 

Fitzsimonds,  F.  E.,  KFYR-TV  Bismarck,  N.  D. 

Flaherty,  Eugene  F.,  Perkins  Bros.  Co. 

Flanagan,  F.  L.,  Station  Representatives  Assn., 
New  York,  N.  Y. 

Fleckenstein,  William,  WJET  Erie,  Pa. 

Fletcher,  Frank  U.,  Spearman  &  Roberson,  Wash- 
ington, D.  C. 

Fletcher,  Fred,  WRAL  Raleigh,  N.  C. 

Fletcher,  Henry  H.,  KSFI  Pocatello,  Idaho 

Fletcher,  James  C.  Jr.,  WABI-TV  Bangor,  Maine 

Fletcher,  Ruthe  A.,  KSEI  Pocatello,  Idaho 

Flett,  Deane  R.,  KSLA  Shreveport,  La. 

Floyd,  C.  W.,  American  Telephone  &  Telegraph 
Co.,  New  York,  N.  Y. 

Flynn,  Glenn,  WOW-TV  Omaha.  Neb. 

Flynn,  Roy  M..  KRLD-TV  Dallas,  Tex. 

Flyr,  Jerry,  KFAB  Omaha,  Neb. 

Fogarty.  Frank  P.,  WOW-TV  Omaha,  Neb. 

Ford,  Dean,  KVSO  Ardmore,  Okla. 

Forget,  T.  W.,  Rust  Industrial  Co.  Inc.,  Manches- 
ter, N.  H. 

Foulds,  Blair,  General  Precision  Lab.,  Pleasant- 

ville,  N.  Y. 
Fowler,  Clint,  KGER  Long  Beach,  Calif. 
Fox,  Joe  C,  WHAS  Louisville,  Ky. 
Fox,  Sylvan,  KSYL  Alexandria,  La. 
Francis,  Lee  (Miss),  ABC  Film  Syndication  Inc., 

New  York,  N.  Y. 
Frase,  E.  C.  Jr.,  WMCT  (TV)  Memphis,  Tenn. 
Frechette,  George  T.,  WFHR  Wisconsin  Rapids, 

Wis. 

Friedheim,  Robert  W.,  World  Broadcasting  Sys- 
tem Inc.,  New  York,  N.  Y. 
Fritze,  Warren,  WMIN  St.  Paul,  Minn. 
Fugate,  John  H.,  KATV  (TV)  Pine  Bluff,  Ark. 
Full,  Elliott.  KXIC  Iowa  Citv,  Iowa 
Fulton,  Harold  W..  WHO-TV  Des  Moines,  Iowa 
Fuqua,  J.  B.,  WJBF  Augusta,  Ga. 


Gagnon,  E.  S.,  Collins  Radio  Co.,  Cedar  Rapids, 
Iowa 

Gaither,  Frank,  WSB  Atlanta,  Ga. 
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Gamble,  Joseph  A.,  WRBL-TV  Columbus.  Ga. 
Gamble,  Ron,  WJR  Detroit,  Mich. 
Gamble,  Ted  R.,  KOIN  Portland.  Ore. 
Gannon,  Marty,  N.  Eastern  Mich. 
Ganzenhuber,  J.  H.,  Hughey  &  Phillips  Inc.,  Bur- 
bank,  Calif. 

Gardner,  Kenneth  J.,  WHAM  Rochester,  N.  Y. 

Garner,  Eldon,  WKMF  Flint,  Mich. 

Garten.  C.  Tom,  WSAZ-TV  Huntington,  W.  Va. 

Gartland,  William  A.,  RCA  Victor  Division — Re- 
corded Program  Services,  Hollywood,  Calif. 

Garvey,  Charles  C,  WJBO  Baton  Rouge,  La. 

Gaskill,  Marvin  L.,  Philco  Corp. 

Gaston,  Otis  T.,  WKZO  Kalamazoo,  Mich. 

Gavin,  Thomas,  WIRL  Peoria,  111. 
!  Geiser,  Reginald,  Employers  Reinsurance  Corp., 
Kansas  City,  Mo. 

Genock,  Ed  P.,  Eastman  Kodak  Co.,  Rochester. 

n.  y. 

Gent,  Andy,  WIBW-TV  Topeka,  Kan. 

George,  Carl  E.,  WGAR  Cleveland,  Ohio 

George,  L.  M.,  WGPC  Albany,  Ga. 

Gibbens,  Tom  E.,  WAFB-TV  Baton  Rouge,  La. 

Gigandet,  Joseph  H.,  U.  S.  Army  &  U.  S.  Air 

Force  Recruiting  Service,  Washington,  D.  C. 
Gilbert,  Janet  A.,  Brvan  Houston  Inc.,  New  York, 

N.  Y. 

Gill,  Cliff,  KBIG  Los  Angeles,  Calif. 
Gill,  George  H.,  Kliegl  Bros.,  New  York,  N.  Y. 
Gillespie,  Henry,  Screen  Gems  Inc.,  New  York, 
N.  Y. 

Gilnior,  Paul  E„  WHBC  Canton,  Ohio 

Gittleson,  Norman  A.,  WJAR-TV  Providence,  R.  I. 

Godwin,  Charles,  ABC,  New  York,  N.  Y. 

Goldenberg,  Henry,  WHB  Kansas  City,  Mo. 

Goldman,  Simon,  WJTN  Jamestown,  N.  Y. 

Goodell,  Byron,  Robert  Meeker  Associates  Inc., 
New  York,  N.  Y. 

Goodman,  Harry  S.,  Harry  S.  Goodman  Produc- 
tions, New  York.  N.  Y. 

Goodyear,  George  F.,  WGR  Buffalo,  N.  Y. 

Gore,  Ted,  KAKE  Wichita,  Kan. 

Gorman,  Leon  P.  Jr.,  WABI-TV  Bangor,  Maine 

Gottlieb,  Ralph,  WKBR  Manchester,  N.  H. 

Gould,  Lester  L.,  WJNC  Jacksonville,  N.  C. 

Graham,  Donald  G.,  KOMO-TV  Seattle,  Wash. 

Gramling,  Oliver,  Associated  Press.  New  York, 
N.  Y. 

Grams,  Harold,  KSD-TV  St.  Louis,  Mo. 
Grant,  Armand,  WAAM-TV  Baltimore,  Md. 
Grauel,  Hugh  M.,  RCA  Victor  Division — Recorded 

Program  Services,  Chicago,  111. 
Gray,   Gordon,   General  Teleradio,   New  York, 

N.  Y. 

Grayson,  Sidney  A.,  KMID-TV  Midland,  Tex. 
Green,  Charles  H.,  WVMC  Mt.  Carmel.  HI. 
Green,  Raymond  S.,  WFLN  Philadelphia,  Pa. 
Greenebaum,  Milton  L.,  WSAM  Saginaw,  Mich. 
Greenwood,  Ken,  WHB  Kansas  City,  Mo. 
Greep,  Malcolm,  WVJS  Owensboro.  Ky. 
Gregory,   G.   S.,  Allen  B.  DuMont  Labs.  Inc.. 

Clifton,  N.  J. 
Greiner,  M.,  WHB  Kansas  City.  Mo. 
Griffin,  John  T.,  KTUL  Muskogee.  Okla. 
Griffin,  John  T..  KOMA  Oklahoma,  City,  Okla. 
Griffith,  E.  T.,  RCA 

Grimm,  David  A.,  Robert  Meeker  Associates  Inc., 

New  York.  N.  Y. 
Gronberg,  Howard  C,  NBC,  New  York,  N.  Y. 
Grove,  William  C,  KFBC-TV,  Cheyenne,  Wyo. 
Grubb,  Gayle  V.,  WJBK-TV  Detroit,  Mich. 
Grumbles,  W.  H.,  WHBQ-TV  Memphis,  Tenn. 
Gulick,  Robert  J..  WGAL-TV  Lancaster,  Pa. 
Gunther,  Keith,  KSD  St.  Louis,  Mo. 
Guv,  Raymond  F.,  NBC,  New  York,  N.  Y. 


H 

Haddock,  W.  O.,  RCA 
Haeg,  Larry,  WCCO  Minneapolis,  Minn. 
Hagan,  James  A.,  WWNC  Asheville,  N.  C. 
Hagan,  Raymond  D.,  Teleprompter  Corp.,  Chi- 
cago, 111. 

Hagenau,  Scott  N.,  WSBT-TV  South  Bend,  Ind. 
Hagerty,  George  A.,  Philco  Corp. 
Hagerty,  George  E.,  WPTZ  Philadelphia,  Pa. 
Hagman,  Clarence  T.,  WDGY  Minneapolis,  Minn. 
Hague,  Fred,  George  P.  Hollingbery  Co. 
Haid,  Allen  L.,  Storer  Broadcasting  Co.,  Toledo, 
Ohio 

Hale.  James  W.,  U.  S.  Army  &  U.  S.  Air  Force 
Recruiting  Service,  Washington.  D.  C. 

Haley,  Andrew  G..  Haley,  Doty  &  Schellanberg, 
Washington,  D.  C. 

Hall,  J.  M.,  KWBB,  Wichita,  Kan. 

Hall,  Payson,  WOW-TV  Des  Moines.  Iowa 

Halliday.  Eugene  M.,  KSL  Salt  Lake  City,  Utah 

Hamilton,  Charles  E.,  KFI  Los  Angeles,  Calif. 

Hamilton,  Ray  V.,  Blackburn-Hamilton  Co.,  Chi- 
cago, 111. 

Hammett,  Robert  L.,  Consulting  Radio  Engineer, 

San  Francisco,  Calif. 
Hamrick,  William  H.,  WWNC  Asheville,  N.  C. 
Hance,  Kenneth  M.,  KSTP  St.  Paul,  Minn. 
Hankoff,    George,    International    News  Service, 

New  York,  N.  Y. 
Hanlon,  James,  WGN-TV  Chicago,  111. 
Hanna,  Robert  B.  Jr.,  WRGB  Schenectady,  N.  Y. 
Hannon,    William    A.,    Employers  Reinsurance 

Corp.,  Kansas  City,  Mo. 
Hanson,  Elmer  O.,  KNOX  Grand  Forks,  N.  D. 
Hanson,  O.  B.,  NBC,  IMew  York,  N.  Y. 
Harden,  Frank  W.,  WIST  Charlotte,  N.  C. 
Harmon,  Ralph  N.,  KDKA  Pittsburgh,  Pa. 
Harpole,  W.  J.,  KVOP  Plainview,  Tex. 
,  Harrington,  John  E.  Jr.,  Harrington-Righter  & 

Parsons  Inc.,  New  York,  N.  Y. 
Harris,  Charles  L.,  WGRC  Louisville,  Ky. 
Harris.  Eli,  Screen  Gems  Inc.,  New  York,  N.  Y. 
Harris.  Jack,  KPRC-TV  Houston,  Tex. 
(Harrison,  Thomas  C,  WSM  Nashville,  Tenn. 
Hart,  John  P.,  WBIR  Knoxville,  Tenn. 
Hartenbower,  E.  K.,  KCMO  Kansas  City,  Mo. 
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Harvey,  George  W.,  WFLA  Tampa,  Fla. 

Hatch,  George  C,  KALL  Salt  Lake  City,  Utah 

Hatton,  Lydia  R.,  Foote,  Cone  &  Belding  Inc., 
Los  Angeles,  Calif. 

Hauser,  W.  H.,  WPTZ  Philadelphia,  Pa. 

Hayden,  J.  R.,  IDECO  Division,  Dresser-Stacey 
Co.,  Columbus,  Ohio 

Hayden,  Lee  C,  WVJS  Owensboro,  Ky. 

Hayes,  C.  B.,  Gray  Research  &  Development  Co. 
Inc.,  Manchester,  Conn. 

Hayford,  Beecher,  WJHP  Jacksonville,  Fla. 

Headley,  Frank  M.,  H-R  Representatives  Inc., 
New  York,  N.  Y. 

Headley,  Sherman,  WCCO-TV  Minneapolis,  Minn. 

Hedrick,  Phil,  WSJS  Winston-Salem,  N.  C. 

Heffelfinger,  John  B.,  Consulting  Radio  and  Tele- 
vision Engineer,  Kansas  City,  Mo. 

Heinecke,  Alice  J.,  SESAC  Inc.,  New  York,  N.  Y. 

Heminger,  Harold  H.,  WFIN  Findlay,  Ohio 

Hentschell,  Charles,  KSD-TV  St.  Louis,  Mo. 

Herman,  A.  M.,  WBAP-TV  Fort  Worth,  Tex. 

Herndon,  Ray,  KTRH  Houston,  Tex. 

Herold,  Joseph,  KBTV  Denver,  Colo. 

Hetland,  Julius,  WDAY-TV  Fargo,  N.  D. 

Heyborne,  Robert  L.,  KSUB  Cedar  City,  Utah 

Hickox,  Seldon  B.  Jr.,  NBC,  New  York,  N.  Y. 

Hicks,  Tom.  WDSU-TV  New  Orleans,  La. 

Higbee,  Arthur  L.,  KSUB  Cedar  City,  Utah 

Higgins,  George  J.,  WHB  Kansas  City,  Mo. 

Higgins,  Len,  KTNT-TV  Tacoma,  Wash. 

Hill,  J.  E.,  RCA 

Hill,  John  E.,  KDKA  Pittsburgh,  Pa. 
Hillaid,  L.  L.,  KOLT  Scottsbluff,  Neb. 
Hines,  T.  L.,  KTRH  Houston,  Tex. 
Hinshaw,  Virgil,  KFH  Wichita,  Kan. 
Hirsch,  Oscar  C,  KFVS,  Cape  Girardeau,  Mo. 
Hirsch,  Robert  O.,  KFVS,  Cape  Girardeau,  Mo. 
Hix,  Robert  S.,  KOA  Denver,  Colo. 
Hixenbaugh,  George  P.,  WMT-TV  Cedar  Rapids, 
Iowa 

Hobler,  Herbert,  Teleprompter  National  Sales 
Corp..  New  York,  N.  Y. 

Hochauser,  Edward  Jr.,  Associated  Program  Serv- 
ice, New  York,  N.  Y. 

Hoffman,  Karl  B.,  WGR  Buffalo,  N.  Y. 

Hofmann,  Andrew  F.,  WWVA  Wheeling,  W.  Va. 

Hogan,  Thomas  P.,  WPFB  Middletown,  Ohio 

Holbrook,  Art,  WIBW-TV  Topeka,  Kan. 

Holbrook,  R.  H.,  WSB-TV  Atlanta,  Ga. 

Holiday,  Stanley,  WDSU-TV  New  Orleans,  La. 

Hollingbery,  George  P.,  George  P.  Hollingbery 
Co.,  Chicago,  111. 

Hollister,  R.  H.,  Collins  Radio  Co.,  Cedar  Rapids, 
Iowa 

Holm,  William,  WLPO  La  Salle,  111. 
Holznecht.  Glen  R.,  WJPG  Green  Bay,  Wis. 
Honeycutt,  B.  B.,  KRLD-TV  Dallas,  Tex. 
Hooper,  Richard,  RCA 
Hopkins,  A.  R„  RCA 

Hopson,  Bascom  H.,  WSGN  Birmingham,  Ala. 

Horton,  Donald  J.,  WVLK  Lexington,  Ky. 

Horton,  J.  Rex,  WBIR  Knoxville,  Tenn. 

Hoskins,  Cecil  B.,  WWNC  Asheville,  N.  C. 

Hoss,  Dave.  KORE  Eugene,  Ore. 

Hough,  Harold,  WBAP-TV  Fort  Worth,  Tex. 

Howard,  Leo,  KGTV  (TV)  Des  Moines,  Iowa 

Howard,  Thomas  E.,  WBTW  Charlotte,  N.  C. 

Hubbard,  Stanley  E.,  KSTP-TV  St.  Paul,  Minn. 

Huffman,  Harrv  E.,  KLZ-TV  Denver,  Colo. 

Huhndorf,  Paul,  KPRC-TV,  Houston,  Tex. 

Hull,  Richard  B.,  WOI-TV  Ames,  Iowa 

Hult,  Marvin  H.,  WMBD  Peoria,  111. 

Humiston,  Homer,  Willys  Motors,  Inc.,  Electron- 
ics Div.,  Toledo,  Ohio 

Hungerford,  E.  A.  Jr.,  General  Precision  Lab., 
Pleasantville,  N.  Y. 

Hunt,  William  A.,  WHIZ-TV  Zanesville,  Ohio 

Hurlev,  William  L.,  KCJB-TV  Minot,  N.  D. 

Hussman,  Walter,  KCMC-TV  Texarkana,  Tex. 

Hylan,  William,  CBS  Television 


I,  J 

Inman,  Don  E.,  KWWL  Waterloo,  Iowa 
Jackson,  William  J..  KGBS  San  Antonio,  Tex. 
Jacobs,  George,  KFMB-TV  San  Diego,  Calif. 
Jacobs,  Harry  N„  KGO-TV  San  Francisco,  Calif. 
Jacobs,  Noah,  Unity  Television  Corp.,  New  York, 
N.  Y. 

Jaffe,  Herb,  Official  Films  Inc.,  New  York,  N.  Y. 
Jahncke,  Ernest  Lee  Jr.,  ABC,  New  York,  N.  Y. 
James,  Peter  B.   Weed  Television  Corp.,  New 

York,  N.  Y. 
Jamieson,  Robert,  CBS,  New  York,  N.  Y. 
Jarman,  J.  Frank.  WDNC  Durham,  N.  C. 
Jayne,  Dan  E.,  WELL  Battle  Creek,  Mich. 
Jenkins,  Eugene,  KLZ-TV  Denver,  Colo. 
Jensen,  Richard  A.,  WCCO-TV  Minneapolis,  Minn. 
Jett,  E.  K.,  WMAR-TV  Baltimore,  Md. 
Jewett,  Carl  F-J,  Robert  Meeker  Associates  Inc., 

New  York.  N.  Y. 
Johler,  R.,  KSD-TV  St.  Louis,  Mo. 
Johnson,  Albert  D.,  KOY,  Phoenix,  Ariz. 
Johnson,  E.  M.,  Mutual  Bcstg.  System 
Johnson,  Howard,  WIBA  Madison,  Wis. 
Johnson,  Leslie  C,  WHBF  Rock  Island,  111. 
Johnson.  Michael,  Shelly  Films  Ltd.,  Toronto, 

Canada 

Johnston.  Henry  P.,  WAPI  Birmingham,  Ala. 

Johnstone,  G.  W.,  National  Assn.  of  Manufactur- 
ers, New  York,  N.  Y. 

Jones,  G.  I.,  Graybar  Electric  Co.  Inc.,  New  York, 
N.  Y. 

Jones,  George  R..  C.  P.  MacGregor  Co.,  Holly- 
wood, Calif. 
Jones,  Hugh  O.,  WGCM  Gulfport,  Miss. 
Jones,  John  T.  Jr.,  KTRH  Houston,  Tex. 
Jones,  Merle  S.,  CBS,  New  York,  N.  Y. 
Jones,  Myron,  WJET  Erie,  Pa. 
Jones,  Paul  M.,  WFLA  Tampa,  Fla. 
Jones,  Robert  B.  Jr.,  WFBR  Baltimore,  Md. 
Jury,  Harold,  KBAY-TV  San  Francisco,  Calif. 


233,000 

WATTS 


V  Brightest,  clearest  reception. 

V  Increase  primary  coverage  to  a  radius 
of  more  than  50  miles. 

V  More  than  175,000  sets  receive  WKNB- 
TV Channel  30. 

V  Top  audience  acceptance  in  local  pro- 
gram features  plus  an  outstanding  lineup  of 
network  shows. 


WKNB-TV 

STUDIOS  AND  OFFICES 

1422  New  Britain  Ave.  (cor.  Ridgewood  Rd.) 

W.  HARTFORD  10,  CONN. 
Represented  by: 

THE  BOLLING  CO.,  INC. 
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Kadow,  Francis  M.,  WOMT  Manitowoc,  Wis. 
Kahle,  Douglas  D.,  KCSJ-TV  Pueblo,  Colo. 
Kahn,  Irving  B.,  Teleprompter  Corp.,  New  York, 
N.  Y. 

Kal,  Norman  C,  WAAM  Baltimore,  Md. 

Kane,   George,   Teleprompter  Service  of  Calif. 

Inc.,  Los  Angeles,  Calif. 
Kane,  Harold  P.,  WJOC  Jamestown,  N.  Y. 
Kapel,  George  J.,  KOMU-TV  Columbia,  Mo. 
Kasten,  Dick  J.,  KSTM  El  Paso,  Tex. 
Katz,  Louis,  Adler  Communications  Labs.,  New 

Rochelle,  N.  Y. 
Kaufman,  Julian  M.,  XETV  San  Diego,  Calif. 
Kaufman,  Reuben  R.,  Guild  Films,  New  York, 

N.  Y. 

Kean,   Walter  F.,   Consulting  Radio  Engineers, 

Riverside,  111. 
Kearney,  Don  L.,  ABC  Film  Syndication  Inc., 

New  York,  N.  Y. 
Keefe,  J.  W.,  WHBF-TV  Rock  Island,  111. 
Keenan,  John,  WSJV-TV  Elkhart,  Ind. 
Keese,  Alex  C,  WFAA  Dallas,  Tex. 
Keesee,  Frederick  L.,  WMBO  Auburn.  N.  Y. 
Keim,  Edwin  L.,  WWVA,  Wheeling,  W.  Va. 
Keller,  Oliver  J.,  WTAX  Springfield,  111. 
Kelley,  F.  J.,  WTSP  St.  Petersburg,  Fla. 
Kelley,  Gaines,  WFMY-TV  Greensboro,  N.  C. 
Kelley,  Ray  N,  KCEB-TV  Tulsa,  Okla. 
Kelly,  Robert  E.,  KCRA  Sacramento,  Calif. 
Kelly,  Thomas  R„  WRLO  Richland  Center.  Wis. 
Kelso,  James,  WRFD  Worthington,  Ohio 
Kendall,  Lewis,  Philco  Corp. 
Kennedy,  Charles  E.,  WANE  Ft.  Wayne,  Ind. 
Kennedy,  Ken,  WDAY-TV  Fargo,  N.  Dak. 
Kenney,  T.  C,  KDKA  Pittsburgh,  Pa. 
Kennon,  Leslie,  KWTO  Springfield,  Mo. 
Kerrigan,  John  F.  H.,  WHO-TV,  Des  Moines,  Iowa 
Ketcham,  Keith  K,  WOI-TV  Ames,  Iowa 
Keys,  Carla  B.  (Mrs.),  WFLO  Farmville,  Va. 
Kiley,  William  F„  WFBM  Indianapolis,  Ind. 
Killgore,  H.  Scott 

Kilmer,  Ken.  KBOE  Oskaloosa,  Iowa 
Kilpatrick,    Leroy    E.,    WSAZ-TV,  Huntington, 
W.  Va. 

Kimble,  David  R..  BAB,  New  York,  N.  Y. 
Kimble.  Emerson,  WSPD  Toledo,  Ohio 
Kincaid,  G.  D.,  WVLK  Lexington,  Ky. 
King,  William  C.  Jr.,  WVEC-TV  Norfolk,  Va. 
Kirsey,  Terrell  E.,  KWWL  Waterloo,  Iowa 
Kjar,  Joseph  A.,  Radio  Corp.  of  Utah 
Klann,  Harvey,  WHAK  Rogers  Citv,  Mich. 
Kliewer,  L.  W.,  WVEC-TV  Norfolk,  Va. 
Kline,  Willard  L.,  KLYN  Amarillo,  Tex. 
Knode,  Tom,  NBC,  New  York,  N.  Y. 
Knorr,  Frederick  A.,  WKMH  Detroit.  Mich. 
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Kobak,  Edgar,  WTWA  Thomson,  Ga. 
Koch,  J.  Wesley,  KFEQ  St.  Joseph,  Mo. 
Kocher,  Charles  F.,  WXYZ-TV  Detroit,  Mich. 
Kockritz,  Ewald,  Storer  Broadcasting  Co.,  Miami 

Beach,  Fla. 
Koehler,  Frank  E.,  Radio  Roanoke  Inc. 
Kohn,  Raymond  F.,  WFMZ  Allentown,  Pa. 
Koelker,  Anthony,  KMA  Shenandoah,  Iowa 
Konynenburg,  F.  Van,  WCCO-TV  Minneapolis, 

Minn. 

Kopsho,  Joseph  D.  Jr.,  XETV  San  Diego,  Calif. 
Kotera,  William  J.,  WOW-TV  Omaha,  Neb. 
Kovalchik,  Joseph  B.,  Teleprompter  Corp.,  Chi- 
cago, 111. 

Kramer,  Worth,  WJR  Detroit,  Mich. 
Krashka,  Frank,  KIYI  Shelby,  Mont. 
Krueger,  Herbert  L.,  WTAG,  Worcester,  Mass. 
Kruger,  Ernest,  Perkins  Bros.  Co. 
Kusack,  William  P.,  WENR  Chicago,  111. 


Lackey,  F.  Ernest,  WHOP  Hopkinsville,  Ky. 

Laeser,  Phillip  B.,  WTMJ-TV  Milwaukee,  Wis. 

Lahey,  James  L.,  Dage  Electronics  Corp.,  Beech 
Grove,  Ind. 

Laird,  Ben  A.,  WDUZ  Green  Bay,  Wis. 

Laird,  E.  C.  Jr.,  American  Telephone  and  Tele- 
graph Co.,  Kansas  City,  Mo. 

Land,  Thomas  S.,  WFIW  Fairfield,  111. 

Landis,  DeWitt,  KICA  Clovis,  N.  Mex. 

Lane.  Howard  C,  KOIN-TV  Portland,  Ore. 

Lanford,  T.  B.,  KRMD  Shreveport,  La. 

Langlois,  C.  O.,  Lang-Worth  Feature  Programs 
Inc.,  New  York,  N.  Y. 

Langlois,  John  D.,  Lang-Worth  Feature  Programs 
Inc.,  New  York,  N  Y. 

Lansing,  Gerry,  KGKB  Tyler,  Tex. 

Lansing,  Lucille,  KLTV  Tyler,  Tex. 

Larson,  Dale  J.,  KIJV  Huron,  S.  Dak. 

Larson,  G.  Bennett,  KDYL  Salt  Lake  City,  Utah 

Lasko,  Edwin  J.,  WSJV-TV  Elkhart.  Ind. 

Lasky,  Philip  G.,  KPTX  San  Francisco,  Calif. 

Laubengayer,  Robert  J.,  KSAL  Salina,  Kans. 

Laughlin,  Frank  E..  WGEM  Quincy,  111. 

Lawrence,  Craig,  CBS,  New  York,  N.  Y. 

Lawrence,  Richard,  World  Broadcasting  System 
Inc.,  New  York,  N.  Y. 

Lawson,  Orville,  Upper  Midwest  Broadcasting 
System,  Minneapolis,  Minn. 

Layman,  Mike,  WSFC  Somerset,  Ky. 

Lazar,  Connie  (Miss),  Unity  Television  Corpora- 
tion of  California,  Los  Angeles,  Calif. 

Leach,  Harold 

Leake,  James  C,  KTUL  Muskogee,  Okla. 
Lee,  Carl  E.,  WKZO-TV  Kalamazoo,  Mich. 
Leeman,  Alvin.  WKBH  La  Crosse,  Wis. 
LeGrand,  Felix,  KFRU  Columbia,  Mo. 
Leieh,  Martin  L.,  WGBF  Evansville,  Ind. 
Leitch.  John  G.,  WCAU  Philadelphia,  Pa. 
Lemly,  F.  W.,  Phelps  Dodge  Copper  Products 

Corp.,  New  York,  N.  Y. 
Lemon,  Robert,  WTTV  Bloomington,  Ind. 
LeMoyne,  Joseph  H.,  WPFB  Middletown,  Ohio 
Lenwell,  LeRoy  W.,  KBRL  McCook,  Neb. 
Leopold,  David  F.,  WEBR  Buffalo,  N.  Y. 
Letts,  H.  L.,  RCA  Victor  Record  Dept.,  New  York. 

N.  Y. 

Lewis,  Phil,  WCCO  Minneapolis,  Minn. 

Lewis,  Richard  F.  Jr.,  WINC  Winchester,  Va. 

Leydorf,  G.  F.,  WJR  Detroit,  Mich. 

Lieser,  J.  Gilbert,  Juniper  Broadcasting 

Lindberg,  Carl  L..  WPIK  Alexandria,  Va. 

Lindberg,  Mary  V.,  WPIK  Alexandria,  Va. 

Linder,  Harry  W.,  KWLM  Willmar,  Minn. 

Linder,  Willard,  KWLM,  Willmar,  Minn. 

Lindow,  Lester  W.,  WFDF  Flint,  Mich. 

Lindsey,  Merrill,  WSOY  Decatur,  HI. 

Linebaugh,  W.  H,  WROL  Knoxville,  Tenn. 

Lingner,  Louis  D.,  WJJM  Lewisburg,  Tenn. 

Livesay,  J.  R.,  WLBH  Mattoon,  111. 

Lloyd,  C.  Graydon,  General  Electric  Co.,  Syra- 
cuse, N.  Y. 

Lloyd,  Jack,  KTTS  Springfield,  Mo. 

Locke,  C.  B.,  KFDM  Beaumont,  Tex. 

Lodge.  William  B..  CBS.  New  York,  N.  Y. 

Loeb.  Howard  M.,  KRIZ  Phoenix,  Ariz. 

Loew,  Marcus,  Standard  Television,  Beverly  Hills. 
Calif. 

Long,  Walker,  WSAZ-TV  Huntington,  W.  Va. 
Lorentz,  Edward  F.,  WDON  Wheaton,  Md. 
Loughren,    Arthur   V.,    Hazeltine    Corp.,  Little 

Neck.  N.  Y. 
Love,  Edgar  J.,  WWJ  Detroit,  Mich. 
Lovett,  Eliot  C,  Attorney,  Washington,  D.  C. 
Loving,  H.  E. 

Loyet,  Paul  A.,  WHO-TV  Des  Moines,  Iowa 
Lucy,  C.  T.,  WRVA  Richmond,  Va. 
Ludy,  Ben,  WIBW  Topeka,  Kans. 
Luickinen,  Rudy,  WIRL  Peoria,  111. 
Lummis,  George  D.,  WPFB  Middletown.  Ohio 
Lund,  Adolph,  KNOX  Grand  Forks.  N.  D. 
Lund,  Harold  C.  WDTV  Pittsburgh,  Pa. 
Lupo,  Frank,  Standard  Electronics 
Lvford,  E.  B.,  DuMont,  New  York,  N.  Y. 
Lyke.  Ervin  F.,  WVET-TV,  Rochester,  N.  Y. 
Lynch,  Charles  T.,  WKZO  Kalamazoo,  Mich. 
Lvnch,  Frank  J.,  KBYE  Oklahoma  City,  Okla. 
Lynch,  J.  B.,  Phelps  Dodge   Copper  Products 

Corp.,  New  York,  N.  Y. 
Lyons,  J.  C.  Weed  &  Co.,  New  York,  N.  Y. 

M 

MacDonald,  Robert  A.,  Philco  Corp. 

MacFarland,  F.  R.,  American  Telephone  &  Tele- 
graph Co.,  New  York,  N.  Y. 

MacKenzie,  Grace,  WGBI  Scranton,  Pa. 

Mack,  Chris,  WNAX  Yankton,  S.  Dak. 

Mack,  R.  W..  WIMA  Lima,  Ohio 

Madsen,  Arch,  Broadcast  Advertising  Bureau 

Magnuson,  Harry,  Phelps  Dodge  Copper  Products 
Corp.,  Chicago,  111. 


Mahaffey,  John  B„  RadiOzark  Enterprizes,  Spring- 
field, Mo. 

Malin,  Joseph,  Adler  Communications  Labs.,  New 

Rochelle,  N.  Y. 
Manship,  Douglas  L.,  WJBO  Baton  Rouge,  La. 
Marks,  Leonard  H.,  Cohn  &  Marks 
Marsich,  John  P.,  Kudner  Agency  Inc.,  New 

York,  N.  Y. 
Marta,  Tony,  WFTV  (TV)  Duluth,  Minn. 
Martin,  Dwight  W.,  General  Teleradio 
Martin,  Emil,  KFBK  Sacramento,  Calif. 
Martin,  Jerrold,  WKMH  Detroit,  Mich. 
Martin,  Joe,  WDSC  Dillon,  S.  C. 
Marx,  Frank  L.,  ABC,  New  York,  N.  Y. 
Marye,  Robert  B.,  KWBW  Hutchinson,  Kan. 
Mason,  Robert  T.,  WMRN  Marion,  Ohio 
Mathiot,  J.  E.,  WGAL,  Lancaster,  Pa. 
Matthews,  L.  T.,  WWTV  Cadillac,  Mich. 
Matthews,  Thomas  M.,  WFLA  Tampa,  Fla. 
Mayers,  Arche  A.,  Unity  Television  Corp.,  New 

York,  N.  Y. 
McCarthy,  C.  L.,  KROY  Sacramento,  Calif. 
McClanathan,  George  L.,  KPHO  Phoenix,  Ariz 
McCloud,  J.  T.,  WROL  Knoxville,  Tenn. 
McClung,  Hugh  (Mrs.),  KYOS  Merced,  Calif. 
McCollough,  Clair  R.,  WGAL-TV  Lancaster,  Pa. 
McConnell,  Bruce  C,  WISH  Indianapolis,  Ind. 
McConnell.  Robert  B.,  WISH  Indianapolis.  Ind 
McConnell,  T.  E.,  Collins  Radio  Co.,  Cedar  Rapids, 

Iowa 

McCurdy,  B.  Pearson,  Bank  of  Nova  Scotia 
McDowell,  Robert  E.,  WGBI  Scranton,  Pa. 
McElroy,  R.  J.,  KWWL  Waterloo,  Iowa 
McFadden,  Thomas  B.,  NBC,  New  York  N  Y 
McFall,  Donald  R.,  WSJV-TV  Elkhart,  Ind. 
McGannon,  Donald  H.,  Du  Mont,  New  York,  N  Y 
McGuineas,  William  A.,  WGN  Chicago,  111 
Mcllwain,  Knox,  Hazeltine  Corp.,  Little  Neck. 
N.  Y. 

Mcintosh,  Robert  J.,  WJPS  Evansville,  Ind. 
McKee,  D.  L.,  KOEL  Oelwein,  Iowa 
McKee,  W.  L.,  WIBW-TV  Topeka,  Kan. 
McKenna,  James  A.  Jr.,  McKenna  &  Wilkinson, 

Washington,  D.  C. 
McKenna,  John  R.,  Philco  Corp. 
McLean,  James  D.,  Philco  Corp.,  Government  & 

Industrial  Division,  Philadelphia,  Pa. 
McNally,    William    J.,    WCCO-TV  Minneapolis, 

Minn. 

McNaughten,  Neal,  RCA 

Meadows,  F.  D.,  Dage  Electronics  Corp.,  Beech 

Grove,  Ind. 
Meagher,  John  F.,  KYSM  Mankato,  Minn. 
Meeker,  Robert  D.  C,  Robert  Meeker  Associates, 

Inc.,  New  York,  N.  Y. 
Mell,  L.  B.,  So.  Fla.  TV  Corp. 

Mendelsohn,  Monroe  P.,  Guild  Films,  New  York. 
N.  Y. 

Menke,  Don,  WEOA  Evansville,  Ind. 
Mercer,  Donald,  NBC,  New  York,  N.  Y. 
Merino,  John  C,  KFSD-TV,  San  Diego,  Calif. 
Merrell,  John,  KWBB  Wichita,  Kan. 
Meyer,  Albert  G.,  KMYR  Denver,  Colo. 
Meyer,  Harold  H.,  WPOR  Portland,  Maine 
Meyers,  Carl  J.,  WGN-TV  Chicago,  111. 
Middlebrooks,  James  L.,  KING-TV  Seattle,  Wash. 
Midlen,  John  H,  Attorney 
Milbourne,  L.  Waters,  WCAO  Baltimore,  Md. 
Miles,  Ivan,  WGST  Atlanta,  Ga. 
Millar,  George,  WKMH  Detroit,  Mich. 
Millar,  John,  WIBW-TV  Topeka.  Kan. 
MiUer,  Clair  I.,  WORK  York,  Pa. 
Miller,  Gordon,  WFHR  Wisconsin  Rapids,  Wis. 
Miller.  Harold  E..  WGAL-TV  Lancaster.  Pa. 
Miller,  Paul  J..  WWVA  Wheeling,  W.  Va. 
Miller,  R.  Roy,  The  Katz  Agency  Inc.,  Chicago, 
HI. 

Miller.  Samuel,  Attornev,  Washington,  D.  C. 
Mindel,  Morris,  KGST  Fresno,  Calif. 
Mintzer,  Joseph  W.,  Philco  Corp. 
Mitchell,  Frank  E.,  KIMA  Yakima,  Wash. 
Mitchell.  John  H.,  Screen  Gems  Inc.,  New  York, 
N.  Y. 

Mitchell,  L.  Spencer,  WDAE  Tampa,  Fla. 
Moore,  James  H,  WSLS-TV  Roanoke,  Va. 
Moore,  Louis  J.  F.,  Robert  Meeker  Associates 

Inc.,  New  York,  N.  Y. 
Moore.   Richard   A.,  KTTV  Inc.,  Los  Angeles. 

Calif. 

Moreland,  Earl,  Memphis  Pub.  Co. 

Moreland,  W.  J.,  Conrac  Inc.,  Glendora,  Calif. 

Morency.  Paul  W.,  WTIC  Hartford,  Conn. 

Morin,  Charles.  General  Teleradio 

Morison,  William  L.,  BAB,  New  York,  N.  Y. 

Moritz,  Kenneth  C,  Philco  Corp. 

Moroney.  James  M.  Jr.,  WFAA-TV  Dallas,  Tex. 

Morris,  Robert,  WABC-TV  New  York,  N.  Y. 

Morrisey,  John,  Allen  B.  DuMont  Labs.  Inc., 

New  York,  N.  Y. 
Mosby,  A.  J.,  KGVO  Missoula,  Mont. 
Motley,  Lyle  C,  WBTM-TV  Danville,  Va. 
Motley,  Ray,  WMOH  Hamilton,  Ohio 
Moudy,  Dale,  KOWH  Omaha,  Neb. 
Muehlenbeck,  James,  WHLS  Port  Huron,  Mich. 
Mullenger,  Keith  E.,  NBC,  New  York,  N.  Y. 
Munkhof,  Soren  H.,  WREX-TV  Rockford,  111. 
Murphy,  Burt,  KOEL  Oelwein,  Iowa 
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Murphv,  Kingslev  H.  Jr.,  KSO  Des  Moines,  Iowa 
Murray,  W.  L.,  KBTV  Denver,  Colo. 
Mussatt,  Thomas  J.,  WTAX  Springfield,  111. 
Myer,  Dwight  A.,  KDKA  Pittsburgh,  Pa. 
Mvers,  Frank  O.,  KCMC  Texarkana,  Tex. 
Myers,  Gordon 

Myers,  Robert  L.,  WCIA  Champaign,  111. 
Myers,  Willis  F.,  SESAC  Inc.,  New  York,  N.  Y. 

N,  O 

Nahas,  Fred,  KXYZ  Houston,  Tex. 
Nazak.  John  M„  WIRY  Plattsburg,  N.  Y. 
Nearv,  John  F.,  Lehigh  Structural  Steel  Co.,  New 

York,  N.  Y.  . 
Neely,  Hal  G.,  Allied  Record  Manufacturing  Co., 

New  York,  N.  Y. 
Neelv,  Orville,  WDAN-TV  Danville,  111. 
Nelson,  Art,  WEVE  Eveleth,  Minn. 
Nelson,  Herb,  KOKX  Keokuk,  la. 
Nelson,  Ivar,  KFYR-TV  Bismarck,  N.  D. 
Nelson,  Norman,  BAB,  New  York,  N.  Y. 
Nelson,  Perry,  KMJ-TV  Fresno,  Calif. 
Nelson,  Ted.,  WFIE-TV  Evansville,  Ind. 
Newby,  Harold,  KAKE  Wichita,  Kan. 
Newkirk,  Van  C,  KHJ  Los  Angeles,  Calif. 
Nickles,  Robert  W.,  KFAL  Fulton,  Mo. 
Nimmons,  Ralph  W.,  WFAA-TV  Dallas,  Tex. 
Nolte,  Vernon  A.,  WHIZ-TV  Zanesville,  Ohio 
North,  John  E.,  KEDD-TV  Wichita,  Kan. 
Nostrand,   Lew   Van,   WMT-TV   Cedar  Rapids, 

Iowa  .  _ 

Nunan,  Thomas  R.,  WLEV-TV  Bethlehem,  Pa. 
Nunes,  Robert,  Official  Films  Inc.,  New  York, 
N.  Y. 

Nunn,  Gilmore  N.,  WLAP  Lexington,  Ky. 
Nunn,  Vernon  R.,  WVMC  Mt.  Carmel,  111. 
Nybo,  Ken.,  KBMY  Billings,  Mont. 
Nyy,  Edwin  E.,  Booth  Radio,  Detroit,  Mich. 
O'Brien,  Pat,  Flamingo  Films,  New  York,  N.  Y. 
O'Brien,  Richard  S.,  CBS,  New  York,  N.  Y. 
O'Brien,  Robert  H.,  ABC  Film  Syndicate 
O'Donnell,  Frank,  RCA 

Odson,  R.  L.  "Bob,"  WMOH  Hamilton,  Ohio 
O'Fallon,  Gene  Jr.,  Eugene  P.  O'Fallon 
O'Fallon,  Gene,  KFEL-TV  Denver,  Colo. 
O'Fallon,  William  J.,  KFEL-TV  Denver,  Colo. 
O'Harrow,  John  W.,  WKZO  Kalamazoo,  Mich. 
Oliphant,  Paul,  WLAC  Nashville,  Tenn. 
Olson,  H.  O.,  Collins  Radio  Co.,  Cedar  Rapids, 

Iowa  .  ' 

O'Neil,  Arthur  R.,  WSBT-TV  South  Bend,  Ind. 
O'Neil,  Thomas  F.,  MBS,  New  York,  N.  Y. 
Onken,  Carl,  WTTV  Bloomington,  Ind. 
Orf,  Ben  E.,  WJPF  Herrin,  111. 
Orgel,  Lee,  SterUng  Television  Co.  Inc.,  Holly- 
wood, Calif. 
Outler,  John  M.,  WSB-TV  Atlanta,  Ga. 

P,  Q 

Page,  Charles  E.,  Hazeltine  Corp.,  Little  Neck, 
N.  Y. 

Pancoast,  E.  A.  Jr.,  The  Boiling  Co.  Inc.,  New 
l         York,  N.  Y. 

Paris,  Herman  M.,  WWDC  Washington,  D.  C. 
Parrington,  W.  C,  Standard  Rate  &  Data  Service 

Inc.,  Chicago,  111. 
Parsons,   James   O.   Jr.,   Harrington-Righter  & 

Parsons  Inc.,  New  York,  N.  Y. 
Paschall,  Benton,  WNOE  New  Orleans,  La. 
Pasternak,  David,  KSD-TV  St.  Louis,  Mo. 
Patt,  John  F.,  WJR  Detroit,  Mich. 
Patterson,  Wade  S.,  KCRI  Cedar  Rapids,  Iowa 
Patterson,  Walter,  WKHM  Jackson,  Mich. 
Payne,  Albert  W.,  WHDF  Houghton,  Mich. 
Peard,  Leslie  H.  Jr.,  WBAL-TV  Baltimore,  Md. 
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In  center  of  Texas' 
most  populated  area. 


James  R.  Curtis,  President 
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Pears,  Thomas  G.,  KVOL  Lafayette,  La. 

Peck,  Harry  D.,  WISN  Milwaukee,  Wis. 

Peden,  Katherine,  WHOP  Hopkinsville,  Ky. 

Pell,  E.  J.,  WKYB  Paducah,  Ky. 

Pellegrin,  Frank  E.,  H-R  Television  Inc.,  New 
York,  N.  Y. 

Pengra,  Marshall,  KLTV  Tyler,  Tex. 

Pentz,  Gordon  C,  KWBE  Beatrice,  Neb. 

Peterson,  Edwin  R.,  Keystone  Broadcasting  Sys- 
tem Inc.,  Chicago,  111. 

Petranka,  Joe,  WCOV  Montgomery,  Ala. 

Petranoff,  Robert,  WTTV  Bloomington,  Ind. 

Petry,  Edward,  Edward  Petry  Co.  Inc.,  New  York 

Phelan,  J.  D.,  Collins  Radio  Co.,  Burbank,  Calif. 

Phelps,  Boyd.  WRRR  Rockford,  111. 

Philley,  W.  B.,  Frederic  W.  Ziv  Co.,  Cincinnati, 
Ohio 

Phillips,  Harold  V.,  WMBD  Peoria,  111. 

Phillips.  Robert  W.,  Booth  Radio,  Detroit,  Mich. 

Piano,  Vic,  Robert  Meeker  Associates  Inc.,  New 

York,  N.  Y. 
Pickett,  J.  W.,  KHAS  Hastings,  Neb. 
Pickett,  Roy,  KATV  Pine  Bluff,  Ark. 
Pierce,  Theodore,  W.,  WEST  Easton,  Pa. 
Pittman,  Charlie,  WCOS-TV  Columbia,  S.  C. 
Pitts.  Barton,  KFEQ  St.  Joseph,  Mo. 
Piatt,  Robert.  KFSA  Fort  Smith,  Ark. 
Plotkin,   Harry   M.,   Arnold,    Fortes   &  Porter, 

Washington.  D.  C. 
Pock.  W.  J.,  RCA 

Pontius,  Don.  Robert  Meeker  Associates  Inc., 
New  York,  N.  Y. 

Porter,  J.  C,  KSWS-TV  Roswell,  N.  Mex. 

Porter,  Paul,  Arnold,  Fortes  &  Porter,  Washing- 
ton, D.  C. 

Porter,  Winslow  T..  WHYL  Carlisle.  Pa. 

Posner,  Gene,  WMIL  Milwaukee,  Wis. 

Potter,  Ben  H.,  WHBF-TV  Rock  Island,  111. 

Potter.  David,  WNAE  Warren,  Pa. 

Prager,  Everard  S.,  SESAC  Inc.,  New  York,  N.  Y. 

Pratt    D  RCA 

Pratt',  Robert  L.,  KGGF  Coffeyville,  Kans. 
Pratt.  Roy,  WHO-TV  Des  Moines,  Iowa 
Prendergast.  Frank  J.,  WGBF  Evansville,  Ind. 
Presti,  Biagio,  Sarkes  Tarzian  Inc.,  Bloomington, 
Ind. 

Preston,  John  G.,  WABC-TV  New  York,  N.  Y. 
Price,  Charles.  KMLB  Monroe,  La. 
Price,  J.  A.,  Philco  Corp. 

Prior,  Thomas  C.  J.,  WJAR-TV  Providence,  R.  I. 

Privett,  G.  O.,  WSGN  Birmingham,  Ala. 

Purcell.  Willard  J.,  WRGB  Schenectady,  N.  Y. 

Pyle,  George  A..  WMBD  Peoria,  111. 

Pyle,  K.  W.,  KFBI  Wichita,  Kans. 

Pyle,  W.  D.,  KBTV,  Denver,  Colo. 

Quaal,   Ward    L.,    Crosley   Broadcasting  Corp., 

Cincinnati.  Ohio 
Quarton,   William  B.,  WMT-TV  Cedar  Rapids, 

Iowa 

Quentin.  Charles,  KRNT  Des  Moines,  Iowa 
Quick,  Rodney  A.,  WDSM  Superior,  Wis. 

R 

Radetsky,  Ralph,  KOA-TV  Denver,  Colo. 
Ramos,  A.,  WKAQ  San  Juan,  P.  R. 
Raney,  Wilson,  WREC  Memphis,  Tenn. 
Ratts,  Bruce  H.,  KDKA,  Pittsburgh,  Pa. 
Rawlins,  L.  R.,  KDKA  Pittsburgh,  Pa. 
Rawls,  Richard  B.,  KPHO  Phoenix,  Ariz. 
Read,  Louis  A..  WDSU-TV  New  Orleans,  La. 
Reed,  Elmo,  WJPG  Green  Bay,  Wis. 
Reed,  Fred  A..  WOC  Davenport,  Iowa 
Reed,  Oscar  E.  Jr.,  Jansky  &  Bailey 
Reese,  John  H.,  WROL  Knoxville,  Tenn. 
Reid,  Robert  H.,  International  News  Service,  New 
York,  N.  Y. 

Reilly,  William  F.,  RCA  Victor  Division — Record- 
ed Program  Services,  Chicago,  111. 

Reineke,  Earl,  WDAY-TV  Fargo,  N.  D. 

Reinsch,  J.  Leonard,  WSB  Atlanta.  Ga. 

Rembert,  Clyde,  W.,  KRLD-TV  Dallas,  Tex. 

Reuben,  E.  R.,  WMIN  Minneapolis.  Minn. 

Reynolds,  Donald  W.,  KFSA  Fort  Smith,  Ark. 

Rhea,  Henry  E.,  WFIL-TV  Philadelphia,  Pa. 

Rice,  C.  S.,  U.  S.  Army  &  U.  S.  Air  Force  Recruit- 
ing Service,  Washington,  D.  C. 

Richardt.  Roland,  WFHR  Wisconsin  Rapids.  Wis. 

Ridder,  Robert  B.,  WCCO-TV  Minneapolis,  Minn. 

Riddle,  Lindsey  G.,  WDSU-TV  New  Orleans,  La. 

Ridgeway,  Frank.  WEBR  Buffalo,  N.  Y. 

Ridgeway,  Robert,  KXJB-TV  Jamestown,  N.  D. 

Rifkin,  M.  J.,  Ziv  Television  Programs  Inc.,  New 
York,  N.  Y. 

Righter,  Volney,  Harrington,  Righter  &  Parsons 

Inc.,  New  York,  N.  Y. 
Rine,  William  E.,  WWVA  Wheeling,  W.  Va. 
Rines,  William  H.,  WCSH  Portland,  Me. 
Risk,  J.  E.,  KSD-TV  St.  Louis,  Mo. 
Rissler,  Harold  D.,  WHO  Des  Moines,  Iowa 
Rivera,  George  I.,  XETV  San  Diego,  Calif. 
Robeck,  Peter  M.,  General  Teleradio 
Roberts,  Elzey  M.  Jr.,  KXOK  St.  Louis,  Mo. 
Robertson,  B.  G.,  KTHS  Little  Rock.  Ark. 
Robinson,  Munson,  WHFB  Benton  Harbor,  Mich. 
Roe,  J.  H.,  RCA 

Rogers,  Lawrence  H.,  WSAZ-TV  Huntington, 
W.  Va. 

Rogers,  W.  D.,  KDUB-TV  Lubbock,  Tex. 

Roher,  Raymond  E.,  Jansky  &  Bailey 

Rollinson,  Reginald,  Station  Representatives 
Assn.,  New  York,  N.  Y. 

Rooney,  L.  A.,  Raytheon  Manufacturing  Co., 
Waltham,  Mass. 

Rosenhaus,  Irving  R.,  WAAT  Newark,  N.  J. 

Roslow,  Sydney,  (Dr.),  The  Pulse  Inc.,  New  York 

Rosner,  B.  S.,  RCA  Victor  Record  Dept.,  New 
York,  N.  Y. 

Ross,  Anthony  N„  WBBW  Youngstown,  Ohio 

Roth,  Eugene  J.,  KONO  San  Antonio,  Tex. 

Rowell,  Russell,  Spearman  &  Roberson,  Wash- 
ington, D.  C. 

Roy,  Welton  N„  WHBQ  Memphis,  Tenn. 

Runnerstrom,  Robert  O.,  WLOK-TV,  Lima,  Ohio 


WJHP-TV 

CHANNEL  36  IN  JACKSONVILLE 

WJHP-TV  HAS  TOP  NETWORK  (ABC, 
NBC,  DuM)  AND  LOCAL  PROGRAM- 
MING .  .  . 

WJHP-TV  HAS  VIEWERS  . . . 

(estimated  46,626  sets  —  national 
research  survey  soon  .  .  .) 

. . .  AND  WJHP-TV  HAS 
CHOICE  AVAILABILITIES! 

Network  co-ops,  local  shows,  and 
top  spot  adjacencies  in  all  time 
classes. 


For  further  information  and  rates, 
call  98-9751  in  Jacksonville;  in 
New  York  dial  MU  7-5047. 


WJHP-TV 

JACKSONVILLE,  FLORIDA 

276,000  watts 

on  Channel  36 

Represented  nationally  by 
John  H.  Perry  Associates 
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Rush  Herman,  Official  Films  Inc.,  New  York, 
N.  Y. 

Russell  Frank  M.,  WRC  Washington,  D.  C. 

Russell  James  D„  KVOR  Colorado  Springs.  Colo. 

Rust,  W.  F.  Jr.,  Rust  Industrial  Company  Inc., 
Manchester,  N.  H. 

Ruston,  John,  Allen  B.  DuMont  Labs.  Inc.,  Clif- 
ton, N.  J. 

Rutledge,  John  T.,  WVJS  Owensboro,  Ky. 

Ruwitch,  Lee,  WTVJ  Miami,  Fla. 

Ryder,  Maxim  J.,  WBRY  Waterbury,  Conn. 


Sacks.  E.,  RCA  Victor  Record  Dept.,  New  York. 
N.  Y. 

Saddler.  Owen,  KMTV  Omaha,  Neb. 

Salant,  Richard  S.,  CBS,  New  York,  N.  Y. 

Salter.  Russ,  WTAQ  LaGrange,  111. 

Sambrook  A.  B.,  RCA  Victor  Division — Recorded 

Program  Services,  New  York,  N.  Y. 
Sanders,  Ben  B.,  KICD  Spencer,  Iowa 
Sanders,  Ernest  C,  WOC  Davenport,  Iowa 
Sanderson,  James  V.,  WAPI  Birmingham,  Ala. 
Saumenig,  Dudley  J..  WIS  Columbia,  S.  C. 
Scanlan,  Gertrude,  Batten,  Barton,  Durstine,  & 

Osborn,  New  York,  N.  Y. 
Schaaf,  Harold,  WRFD  Worthington,  Ohio 
Scheidker,  Richard  L..  AAAA  Inc. 
Scheier,  Joel  H.,  WIRY  Plattsburg,  N.  Y. 
Schener,  John  D.  Jr.,  Signal  Hill  Telecasting 
Scherer,  J.  P.,  WHFB  Benton  Harbor,  Mich. 
Schilling,  John  T..  WHB  Kansas  City,  Mo. 
Schlafly,  Hubert  J.  Jr.,  Teleprompter  Corp.,  New 

York,  N.  Y. 
Schmidt,  Alois  A.,  WFCB  Dunkirk,  N.  Y. 
Schmitt,  Kenneth  F.,  WIBA  Madison,  Wis. 
Schneider.  Sidney.  WEAW  Evanston,  111. 
Schoen,  Arnold  F.  Jr.,  WPRO  Providence,  R.  I. 
Schoeny,  Erwin  P.,  WGBF  Evansville,  Ind. 
Schons,  William  E..  WKAI  Macomb,  111. 
Schreiber,  Frank  P..  WGN-TV  Chicago,  111. 
Schroeder,  Elroy,  KNOX  Grand  Forks,  N.  D. 
Schroeder,  Frank  C.  Jr.,  WDZ  Decatur,  111. 
Schroeder,  Ray,  KMTV  Omaha,  Neb. 
Schroeder,    Willard,    WOOD-TV    Grand  Rapids, 

Mich. 

Schrott,  Alvin  D.,  WJAC-TV  Johnstown,  Pa. 

Schultz.  William,  WEOA  Evansville,  Ind. 

Scott,  Jay,  WJTV  (TV)  Jackson,  Miss. 

Seala,  Edward  M.,  WNBF-TV,  Binghamton,  N.  Y. 

Searle,  Don,  KOA-TV  Denver,  Colo. 

Seavey.  Hollis  M.,  Clear  Channel  Broadcasting 

Service,  Washington,  D.  C. 
See,  Harold  P.,  KRON-TV  San  Francisco,  Calif. 
Selph,   Colin   M.,   Santa   Barbara  Broadcasting 
Sepaugh,  L.  M.,  WSLI  Jackson,  Miss. 
Shaffer,  Roger  A.,  WSPA  Spartanburg,  S.  C. 


SLAND** 


We  have  never  encountered  a 
Broadcaster  who  wasn't  inter- 
ested in  this  hazard—nor 
one  who  wasn't  exposed  to  it! 
Hundreds,  nationwide, 
have  our  unique 

INSURANCE 
covering  this  and  related  risks, 
Policies  tailored  to  fit  your 
institution.  Rates?  Almost 
absurdly  low.  Details?  A  letter 
to  us,  please, 


WRITE    FOR    DETAILS    AND  RATES 


■  INSURANCE  EXCHANGE 
KANSAS  CITY,  MISSOURI 


Shaffer,  Russell,  KBOL  Boulder,  Colo. 
Shafto,  Richard  G.,  WIS-TV  Columbia,  S.  C. 
Shannon,  Jayne  M.,  J.  Walter  Thompson  Co. 
Sharp,  Thomas  E.,  KFSD-TV  San  Diego,  Calif. 
Sharpe,  T.  W.,  Collins  Radio  Co.,  Dallas,  Tex. 
Sharpe,  Virgil,  KOWH  Omaha,  Neb. 
Shaw,  Glenn,  KDYL  Salt  Lake  City,  Utah 
Shawd,  Arch,  WKBZ  Muskegon,  Mich. 
Shay,  Jack,  WTVJ  Miami,  Fla. 

Sheehy,  T.  V.,  Lehigh  Structural  Steel  Co.,  New 

York,  N.  Y. 
Sheftall,  Parry,  WJZM  Clarksville,  Tenn. 
Shein,  Alice.  WBTH  Williamson,  W.  Va. 
Shelby,  Robert  E.,  NBC,  New  York,  N.  Y. 
Shelly,  Leon,  Shelly  Films  Ltd.,  Toronto,  Can. 
Shelton,  Aaron,  WSM  Nashville,  Tenn. 
Shepard,  Al,  Unity  Television  Corp.,  New  York, 

N.  Y. 

Shepard,  H.  W.,  NBC,  New  York,  N.  Y. 

Sheridan,  E.  G.,  WPAY  Portsmouth,  Ohio 

Sherman,  Gordon,  WMAY  Springfield,  111. 

Sherman,  John  M.,  WCCO-TV  Minneapolis,  Minn. 

Shumate,  Gene,  KSO  Des  Moines,  Iowa 

Shupert,  George  T.,  ABC  Film  Syndication  Inc., 
New  York,  N.  Y. 

Silberman,  R.  T.,  Kay-Lab  Inc.,  San  Diego,  Calif. 

Sill,  Jerome,  WMIL  Milwaukee,  Wis. 

Silver,  Martin,  Tel-Instrument  Company  Inc., 
Carlstadt,  N.  J. 

Silvernail,  Frank,  Batten,  Barton,  Durstine  & 
Osborn,  New  York,  N.  Y. 

Siman,  E.  E.  Jr.,  RadiOzark  Enterprises,  Spring- 
field, Mo. 

Sinnett,  Robert  J.,  WHBF-TV  Rock  Island,  111. 

Sklom,  George,  Consulting  Radio  Engineers,  Riv- 
erside, 111. 

Slattery,  Joe.  KWTO  Springfield,  Mo. 

Slavick,  H.  W.,  Memphis  Pub.  Co. 

Slusser,  Jesse  A.,  KOA-TV  Denver,  Colo. 

Small,  Franklin  H.,  WFBM  Indianapolis,  Ind. 

Smilev,  David  E.,  WDAE  Tampa,  Fla. 

Smith.  Arthur  J.,  KVTV  Sioux  City.  Iowa 

Smith,  Calvin  J..  KFAC  Los  Angeles,  Calif. 

Smith,  Carleton  D..  WRC  Washington,  D.  C. 

Smith.  Cecil,  KUOA  Siloam  Springs.  Ark. 

Smith,  Charles.  WCCO-TV  Minneapolis,  Minn. 

Smith.  Daniel  H„  WCSH  Portland.  Me. 

Smith,  Edgar  C,  WFIN  Findlay,  Ohio 

Smith.  H.  Needham,  WTRF-TV  Wheeling,  W.  Va. 

Smith,  H.  R..  Standard  Electronics 

Smith,  Harvey  C,  WD  EL  Wilmington,  Del. 

Smith.  Hugh  M„  WCOW  Montgomery,  Ala. 

Smith,  J.  Porter,  WGRC  Louisville,  Ky. 

Smith,  Joe  L.  Jr.,  WJLS  Beckley,  W.  Va. 

Smith,  Lester  M.,  Blackburn-Hamilton  Co.,  San 
Francisco,  Calif. 

Smith,  Sebie  B.,  WSFA  Montgomery,  Ala. 

Smith   T   A  RCA 

Smith!  Wvnd'all.  WVJS  Owensboro,  Ky. 

Snider,  Robert  E„  KTUL  Tulsa,  Okla. 

Snyder,  Franklin,  WXEL-TV  Cleveland,  Ohio 

Soderlund,  Harold.  KFAB  Omaha,  Neb. 

Southmayd.  John  P.,  Fisher.  Wayland,  Duvall  & 
Southmayd,  Washington,  D.  C. 

Sowell.  F.  C.  WLAC  Nashville,  Tenn. 

Spain.  Frank,  WHEN-TV  Syracuse,  N.  Y. 

Spann,  June  S.,  Stuttgart  Bcstg.  Corp. 

Spann,  Melvin  P.,  Stuttgart  Bcstg.  Corp. 

Sparks,  Garnet  G.,  WEXL  Royal  Oak,  Mich. 

Sparks,  Gordon  A.,  WEXL  Royal  Oak,  Mich. 

Spearman.  John  C,  Spearman  &  Roberson,  Wash- 
ington, D.  C. 

Spence,  Edwin  M.,  NAB,  Miami,  Fla. 

Spencer,  F.  E.  Jr.,  George  P.  Hollingbery  Co., 
New  York,  N.  Y. 

Spheeris.  Andrew  M.,  WEMP  Milwaukee,  Wis. 

Spicer,  Charles  E.,  Allen  B.  DuMont  Labs.  Inc., 
Clifton.  N.  J. 

Spokes,  A.  E..  WJOY  Burlington,  Vt. 

Stadig,  Sidney  V.,  WPTZ  Philadelphia,  Pa. 

Stafford,  Les  S.,  KOAM  Pittsburg,  Kans. 

Stamps,  Weldon,  KFSA  Fort  Smith,  Ark. 

Stanberry,  J.  F.,  Collins  Radio  Co.,  Knoxville, 
Tenn. 

Stangel.  Wallace  E.,  WBAY  Green  Bay,  Wis. 
Stangl,  Phil,  WFTV  (TV)  Duluth,  Minn. 
Stantz.  Louveer  H.,  WNBF-TV  Binghamton,  N.  Y. 
Stee,  H.  M.,  Tenn.  Tv  Inc. 

Steel.  David  L.  Sr.,'  Page,  Creutz  Garrison  & 

Waldschmitt,  Washington,  D.  C. 
Steele,  V.  J.,  WVJS  Owensboro,  Ky. 
Stein.  Jack  C.  So.  Fla.  Tv  Corp. 
Stern,  Edgar  B.  Jr.,  WDSU-TV  New  Orleans,  La. 
Stewart,  W.  E..  Maico  Co.  Inc.,  Minneapolis,  Minn. 
Stilli,  J.  G.,  KDKA  Pittsburgh.  Pa. 
Stokes,  George.  KYBS  Waco,  Tex. 
Stopp,  Jack,  WSM  Nashville,  Tenn. 
Storer,    George    B.,    Storer    Broadcasting  Co., 

Miami.  Fla. 

Storer,  George  B.  Jr.,  Storer  Broadcasting  Co., 

Miami,  Fla. 
Story,  Joe,  WIBW-TV  Topeka.  Kans. 
Storz,  Todd.  KOWH  Omaha,  Neb. 
Stowman,  Kenneth  W.,  WFIL  Philadelphia,  Pa. 
Straub,  Nevin  L.,  WJAC-TV  Johnstown,  Pa. 
Streets,  George,  KGEO  Enid,  Okla. 
Stringfellow.  William,  WSPD-TV  Toledo,  Ohio 
Strouse.  Ben,  WWDC  Washington,  D.  C. 
Struckell,  John  G.,  WOND,  Pleasantville,  N.  J. 
Stubblefield.  Wm.  T.,  Blackburn-Hamilton  Co., 

Washington,  D.  C. 
Stuckwish,  Milburn  H.,  WSOY  Decatur,  111. 
Sullivan,  Donald  D.,  KVTV  Sioux  City,  Iowa 
Summers,  Robert  E.,  Oregon  State  Broadcasting 

Assn.,  Eugene,  Ore. 
Swartley,  W.  O,  WPTZ  Philadelphia,  Pa. 
Sweeney,  Kevin  B.,  BAB,  New  York,  N.  Y. 
Swezey,  Robert  D..  WDSU-TV  New  Orleans,  La. 
Swift,  Arthur  M.,  WOOD-TV  Grand  Rapids,  Mich. 
Swift,  Richard  G.,  The  Boiling  Co.  Inc.,  New 

York,  N.  Y. 
Swisher,  Arden,  KMTV  Omaha,  Neb. 
Synder,  C.  A.,  CBS,  New  York,  N.  Y. 


T,  U,  V 

Tait,  William  L.,  Philco  Corp. 

Tansey,  John  B.,  WRVA  Richmond,  Va 

Tarter,  George  L.,  KCBD  Lubbock,  Tex. 

Tarzian,  Sarkes.  WTTV  Bloomington  Ind 

Taylor,  Dale.  WENY  Elmira,  N  Y 

Taylor,  Herbert  E.  Jr.,  Allen  B.  DuMont  Labs 

Inc.,  Clifton.  N.  J. 
Taylor,  J.  P.,  RCA 

Taylor,  W.  C,  KBIM  Roswell,  N.  Mex 
Teich,  W.  J.,  KOEL  Oelwein,  Iowa 
Tenpenny,  Ray.  KEYD  Minneapolis,  Minn 
Tessman.  H.  Abbott,  KEXO  Grand  Junction,  Colo 
Tharpe,  James  B.,  Allen  B.  DuMont  Labs.  Inc 

Clifton,  N.  J. 
Theodore,  Charles,  KJEO  Fresno,  Calif. 
Thiriot,  Richard  V.,  KSL-TV  Salt  Lake  City 

Utah 

Thomas,  Bob,  WJAG  Norfolk,  Neb. 
Thomas,  C.  L.,  KXOK  St.  Louis,  Mo 
Thomas,  Eugene  S.,  Herald  Corp.,  Omaha,  Neb 
Thomas,  George  H.,  KVOL  Lafayette,  La. 
Thomas,  Max  W..  Lake  Huron  Broadcasting 
Thomas.  Maynard  W.,  WGAL  Lancaster  Pa 
Thomas,  Norman  A.,  WDOD  Chattanooga,  Tenn 
Thomas,  Robert  R.  Jr.,  WOAY  Oak  Hills,  W.  Va 
Thomas,  W.  J.,  WCPA  Clearfield,  Pa. 
Thomforde,    Clifford   J.,   KNOX   Grand  Forks 
N.  Dak. 

Thompson,  Lois,  Robert  Meeker  Associates  Inc 

New  York,  N.  Y. 
Thorns,  Edward  G.,  WKJG  Fort  Wayne,  Ind 
Thornburgh.  Donald  W.,  WCAU  Philadelphia,  Pa. 
Thorpe,  John,  American  Telephone  &  Telegraph 

Co.,  New  York,  N.  Y. 
Timlin,  Joseph  F.,  The  Branham  Co.,  New  York, 

N.  Y. 

Tincher,  Robert  R.,  KVTV  Yankton,  S.  Dak 
Tindal,  Alan  C,  WWLP  Springfield,  Mass. 
Tingley,  Richard,  Allen  B.  DuMont  Labs.  Inc., 

Clifton,  N.  J. 
Tisdale,  James  M.,  WVCH  Chester,  Pa. 
Toedtemeier,  Harold  W.,  KIDO-TV  Boise,  Idaho 
Tong,  Edward,  WDSU-TV  New  Orleans,  La. 
Tons,  George  D..  KDKA  Pittsburgh,  Pa. 
Tooke,  Rolland  V..  WPTZ  Philadelphia,  Pa. 
Topol,    Sidney,    Raytheon    Manufacturing  Co., 

Waltham,  Mass. 
Torinus,  John  B.,  WJPG  Green  Bav,  Wis. 
Torrey,  William  H.,  KGNC-TV  Amarillo,  Tex. 
Towner,  O.  W..  WHAS  Louisville,  Ky. 
Townsend,  George  R.,  WWLP  Springfield,  Mass'. 
Townsley,  Will  L.,  KVGB  Great  Bend,  Kans. 
Trace.  Gene,  WBBW  Youngstown,  Ohio 
Tracy,  E.  C,  RCA 
Trainor,  M.  A.,  RCA 

Traugh,  Henry  M.,  WKBO  Harrisburg,  Pa. 
Travis.  Harry  E.,  N.  Eastern  Mich. 
Trevarthen,  William  H.,  WABC-TV,  New  York, 
N.  Y. 

Troeglen,  Karl,  KCMO-TV  Kansas  City,  Mo. 
Trommlitz.  Lionel  W.,  KERG  Eugene,  Ore. 
Trowant,  V.  E.,  RCA 

Tuck.  Thomas,  WLIL,  Lenoir  City,  Tenn. 

Tucker,  Durward  J.,  WRR  Dallas,  Tex. 

Turell,  Saul  J.,  Sterling  Television  Co.  Inc.,  New 

York,  N.  Y. 
Tweet,  Arthur,  KNOX  Grand  Forks,  N.  Dak. 
Umansky.  Martin,  KAKE  Wichita,  Kans. 
Unger,  Alvin  E.,  Frederic  W.  Ziv  Co.,  Cincinnati, 

Ohio 

Vadeboncoeur,  E.  R.,  WSYR-TV  Syracuse,  N.  Y. 
Vanda,  Charles,  WCAU  Philadelphia,  Pa. 
Vandivere,  Edgar  F.  Jr.,  Vandivere,  Cohen  & 

Wearn,  Washington,  D.  C. 
Van  Volkenburg,  J.  L..  CBS,  New  York,  N.  Y. 
Varnumn,  W.  B.,  RCA 

Venard,  Lloyd  George,  Venard,  Rintoul  &  Mc- 

Connell  Inc.,  New  York,  N.  Y. 
Vickers,  Marjorie  R.  (Mrs.),  KPAC  Port  Arthur, 

Tex. 

Vincent.  Andrew  W.,  James  Cunningham 
Voss,  Frank  J.,  WRAW  Reading,  Pa. 

w 

Wagner,  Jay,  WLEC  Sandusky,  Ohio 
Wagner,  William  D.,  WHO  Des  Moines,  Iowa 
Wagstaff.  Walter  E.,  KIDO-TV  Boise,  Idaho 
Wailes,  Lee  B.,  Storer  Broadcasting  Co.,  Miami, 
Fla. 


SPECIAL 

On  Tape  Recorders 
and  Tape 

Brush  "Sound  Mirror" 

Tape  Recorder  Model  No.  BK  442 — 

brand  new  (sealed  carton). 

$129.75 

(Regularly  priced  at  $259.50) 

Brush  1200'  plastic  tape  on  7" 
metal  reels  $2.50  each 

(Regularly  priced  at  $5.50) 

Check  or  Money  Order 

ASCO  SOUND  CORP. 

11 7  W.  45  St.      New  York,  N.  Y. 
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THESE  TEN  MEN  were  the  founding  fathers  of  NARTB,  then  NAB.  They  met  in  Chi- 
cago at  the  Drake  Hotel,  on  April  23,  1923,  to  establish  the  organization.  They  are 
(I  to  r):  Raymond  Walker;  C.  H.  Anderson;  Frank  W.  Elliott,  WHO  Des  Moines,  later 
an  NAB  president;  Comdr.  Eugene  F.  McDonald  Jr.,  then  owner  of  WJAZ  Chicago, 
now  president  of  Zenith;  Paul  Klugh,  manager  of  WJAZ;  William  S.  Hedges,  then 
radio  editor  of  the  Chicago  Daily  News  and  president  of  WMAQ,  now  NBC  vice 
president,  New  York;  Elliott  Jenkins,  WDAP  Chicago  (now  WGN);  A.  B.  Cooper;  the 
late  John  Shepard  3rd,  president  of  Yankee  network;  Powel  Crosley  Jr.,  former  head 
of  Crosley  Broadcasting  Co.  (WLW  Cincinnati),  now  of  Crosley  Motors  Inc.  They 
were  to  guide  a  rapidly-growing  young  industry  in  its  early  years.  Those  not  identi- 
fied, whereabouts  unknown. 


alker,  James  P..  KATV  Pine  Bluff,  Ark. 
alker,  William  L.,  NARTB.  Washington,  D.  C. 
allace,  M.  G.,  American  Telephone  &  Telegraph 
Co..  New  York,  N.  Y. 

allace,  Thomas  J.,  KTKT  Tucson,  Ariz, 
allace,  Tom  Jr.,  KTKT  Tucson,  Ariz, 
alter.  John  M.,  WJPG  Green  Bay,  Wis. 
alter,  Mary  M.,  WJPG  Green  Bay,  Wis. 
alters.  Granville,  WAML  Laurel,  Miss, 
ard,  G.  Pearson,  KTTS  Springfield,  Mo. 
are,  Les,  KXLW  St.  Louis,  Mo. 
arren,  W.  W.,  KOMO-TV  Seattle,  Wash, 
atkins,  Fred  Jr.,  KWKH  Shreveport,  La. 
atkinson.  Barry  J.,  KIMA-TV  Yakima,  Wash, 
atts,  Duane  L  ,  KHOL-TV  Holdrege,  Neb. 
atts,  W.  W.,  RCA 

augh,  Irving  C,  WSM-TV,  Nashville,  Term. 

ayland,  Charles  V.,  Fisher,  Wayland,  Duvall  & 

Southmayd,  Washington,  D.  C. 

ayne,  Elmer  O.,  WJR  Detroit,  Mich. 

earn,  Wilson  C,  WFBC-TV  Greenville,  S.  C. 

eaver.  Shelton,  WSIX  Nashville,  Tenn. 

ebb,  Frank  V.,  KFH  Wichita,  Kans. 

ebber,  Walter,  KGBX  Springfield,  Mo. 

eber,  Ted,  WGN-TV  Chicago,  111. 

ebster,    D    J.,    Raytheon   Manufacturing  Co., 

Waltham,  Mass. 

ehrman,  Harvey.  KLZ-TV,  Denver,  Colo, 
elch,  Miller  A.,  WLAP  Lexington,  Ky. 
eller,  Donald  A..  WISN  Milwaukee.  Wis. 
eed.  C.  C,  Weed  &  Co.,  Chicago,  111. 
eed,  Joseph  J.,  Weed  &  Co.,  New  York.  N.  Y. 
thrmann,  Henri  F.,  WTPS  New  Orleans,  La. 
eintraub,  Sy,  Flamingo  Films,  New  York,  N.  Y. 
j.eis,  Pierre,  World  Broadcasting  System  Inc., 
New  York,  N.  Y. 

■eise,  Duane  M.,  KOMU-TV  Columbia,  Mo. 
eisfeldt,  Jerry,  Unity  Television  Corp.,  New 
York,  N.  Y. 

■  ells,  Keith  G.,  KGBX  Springfield,  Mo. 
elpott.  Raymond  W.,  WRGB  Schenectady,  N.  Y. 
escoat,  Virgil  C,  Old  Scotchman's  Scrapbook, 
Dallas,  Tex. 

essenberg,  Howard,  WNHC  New  Haven,  Conn. 

heelahan.  Harold,  KSYL  Alexandria,  La. 
'heeler,  Edward  A.,  WEAW  Evanston,  111. 

heeler,  Edwin  K.,  WWJ  Detroit,  Mich. 

hite.  Thomas  P.,  WKZO  Kalamazoo,  Mich. 

hiring,  Lee  L.,  KEYD  Minneapolis,  Minn. 

hitlock,  E.  S.,  WRNL  Richmond,  Va. 

hitman,  Don  E.,  KNOX  Grand  Forks,  N.  Dak. 
:hitworth,  J.  R.,  WJTV  (TV)  Jackson,  Miss. 

ilder,  H.  C,  WTRY  Troy,  N.  Y. 
lilkens,  B.  T.,  WKBN-TV  Youngstown,  Ohio 

iikerson,  Arthur,  WLIL  Lenoir  City,  Tenn. 

ilkinson,  Vernon  L.,  McKenna  &  Wilkinson, 

Washington,  D.  C. 

Uliams,  David  R.,  International  News  Service, 
New  York,  N.  Y. 

illiams,  Gene  T.,  KWBB,  Wichita,  Kan. 
illiams.  J.  P.,  Transcription  Sales  Inc.,  Spring- 
field, Ohio 

illiams,  John  R.,  KOY  Phoenix,  Ariz, 
illiams,  Marshall  A.,  Philco  Corp. 
,  illiams,  Russell  P.,  WWJ  Detroit,  Mich, 
illiamson,  W.  P.  Jr.,  WKBN-TV  Youngstown, 
Ohio 

illis,  J.  E.,  WLAP  Lexington,  Ky. 
ilner,  John  T.,  WBAL-TV  Baltimore,  Md. 
ilson,  John,  Screen  Gems  Inc.,  New  York,  N.  Y. 
ilson,  Leo  Y.,  WHOP  Hopkinsville,  Ky. 


Wimberly,  Herbert.  KOAT  Albuquerque,  N.  Mex. 
Winger,  Earl  W.,  WDOD  Chattanooga.  Tenn. 
Winnie,  Russell  G..  WTMJ-TV  Milwaukee,  Wis. 
Wintringham,  W.  T.,  Bell  Telephone  Labs.  Inc., 

Murray  Hill,  N.  J. 
Wirth,  Don  C,  WNAM-TV  Neenah,  Wis. 
Wise,  Harry  Jr.,  George  P.  Hollingbery  Co.,  Los 

Angeles.  Calif. 
Wismer,  John  F.,  WHLS  Port  Huron,  Mich. 
Witting,  C.  J.,  Westinghouse  Radio 


Wittlig,  Paul  F.,  CBS-TV,  New  York,  N.  Y. 

Witty,  W.  M.,  Continental  Electronics  Manufac- 
turing Co.,  Dallas,  Tex. 

Wodlinger,  Mark,  WOC  Davenport,  Iowa 

Wolfe,  Howard  H.,  WKNX-TV  Saginaw,  Mich. 

Wolfenden,  Robert  C,  WMEV  Marion,  Va. 

Wolfenden,  Robert  C.  (Mrs.),  WMEV  Marion,  Va. 

Wolfson,  Louis,  WTVJ  Miami,  Fla. 

Wolfson,  Mitchell,  WTVJ  Miami,  Fla. 

Wolkland,  Charles  M.,  Philco  Corp. 

Wollenberg,  J.,  Roger,  Haley,  Doty  &  Schellen- 
berg,  Washington,  D.  C. 

Wolper,  David  L.,  Flamingo  Films,  New  York, 
N.  Y. 

Wood,  Bob,  CBS,  New  York,  N.  Y. 

Woodall,  Allen  M.,  WDAK-TV,  Columbus,  Ga. 

Woodland,  Cecil,  WQAN  Scranton,  Pa. 

Woodruff,  J.  W.  Jr.,  WRBL-TV  Columbus,  Ga. 

Woods,  David  C,  WRVA  Richmond,  Va. 

Woods,  Ted,  KOSE  Osceola,  Ark. 

Woolsy,  Hugh  M.,  N.  Eastern  Mich. 

Wooten,  Hoyt  B„  WREC  Memphis,  Tenn. 

Wrotworth,  J.  W.,  RCA 

Wyatt,  W.  Judd,  KMMO  Marshall,  Mo. 

Wylie,  William  A.,  ABC,  New  York,  N.  Y. 

Wyse,  Bess  Marsh,  KWBW  Hutchinson,  Kan. 

Y,  Z 

Yarger,  C.  R.,  KSD  St.  Louis,  Mo. 
Yoder,  Lloyd  E.,  WTAM  Cleveland,  Ohio 
Young,  Bill,  Unity  Television  Corp.,  New  York, 

N.  Y. 
Young,  J.  E.,  RCA 

Younts,  Jack  S..  WEEB  Southern  Pines.  N.  C. 
Zellmer,  Lester,  WSJV-TV  Elkhart,  Ind. 
Zillger,  Mr.,  Standard  Electronics 

Weed  Delegation  Set 

WEED  &  Co.  and  Weed  Television  Corp.,  sta- 
tion representatives,  are  maintaining  open  house 
during  the  NARTB  convention  in  suite  820-21- 
22  of  the  Palmer  House.  Joseph  J.  Weed  heads 
the  delegation,  which  includes  Ed  Fitzsimmons, 
Peter  James  and  Jerry  Lyons,  New  York;  the 
Chicago  staff,  managed  by  Neal  Weed;  Lincoln 
Simonds,  Hollywood;  Don  Staley,  San  Fran- 
cisco; George  Swearingen,  Atlanta;  Bud  Pearse, 
Detroit,  and  Robert  Reardon,  Boston. 


Local  interest? 


Greater  Worcester 


10,000 

people  visited  or  participated  in 


local  shows  in  last  seven  months! 


Represented  nationally  by  Paul  H.  Raymer  Co.,  Inc. 


WWOR  TV 


W  O  RCES T  E  R    •  MASS 


There's  more  to  be  seen  on  ehannt 
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All  you  need 
*  to  shell  out 


When  you  buy  radio  to  move  goods 
right  now  (and  not  just  make  friends 
for  the  future),  do  what  some  of 
today's  smartest  advertisers  do:  Get 
the  most  for  the  least — buy  spot 
radio,  on  key  stations.  The  cost,  in 
comparison  with  any  other  advertis- 
ing, is  peanuts.  A  handful  of  good 
stations  will  reach  almost  everybody. 
WJR  alone,  for  example,  covers  some 
10%  of  U.  S.  buying  power.  Ask 
your  Henry  I.  Christal  man. 

The  Great  Voice  of  the  Great  Lakes 


Detroit 

50,000  Watts   CBS  Radio  Network 


WJR's  primary  coverage  area : 
15,000,000  customers 


JOEY 

RECORDED  BY 
BETTY  MADIGAN  MGM 
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MANUFACTURING 


Color  Tv,  Hi-Fi 
Top  Chicago  Show 

General  Electric,  among  many 
other  manufacturers,  dis- 
played five  new  color  tubes. 

NEW  developments  in  color  tv  components 
and  high  fidelity  sound  reproduction  highlighted 
the  1954  Radio  Parts  and  Electronic  Equipment 
Show  at  Chicago's  Conrad  Hilton  last  week. 

A  record  turnout  of  10,000  distributors,  sup- 
pliers and  sales  representatives  obtained  a  four- 
day  preview  of  things  to  come  in  next  year's 
radio,  tv  and  allied  fields.  The  show  ended 
last  Thursday. 

There  were  no  seminars  at  this  year's  conven- 
tion, a  procedure  which  has  been  abandoned 
in  favor  of  regional  meetings.  The  show  was 
sponsored  jointly  by  Radio-Electronics-Tele- 
vision Mfrs.  Assn.,  the  National  Electronic 
Distributors  Assn.,  the  Assn.  of  Electronic  Parts 
and  Equipment  Mfrs.  and  other  groups.  Harry 
Ehle,  International  Resistance  Co.,  heads  the 
Radio  Parts  and  Electronic  Equipment  Shows 
Inc. 

Among  manufacturers  represented — radio-tv 
receiver  exhibits  and  other  end  products  were 
barred — included,  among  others,  such  name 
brand  makers  as  CBS-Hytron,  Collins  Radio 
Co.,  Allen  B.  DuMont  Labs,  General  Electric 
Co.,  Hallicrafters  Co.,  Jerrold  Electronics 
Corp.,  RCA,  Raytheon  Mfg.  Co.,  Stromberg- 
Carlson,  Sylvania  Electric  Products,  Webster- 
Chicago,  Westinghouse  Electric  Co.  and  Wilcox- 
Gay. 

GE's  tube  department  displayed  a  new  service 
management  program  for  radio-tv  dealers  as 
well  as  six  new  tv  receiving  tubes,  five  new  color 
tv  tubes,  high  fidelity  components  and  test 
equipment. 

Webster-Chicago  Exhibit 

Webster-Chicago  maintained  an  exhibit  that 
permitted  distributors  and  service  men  to  see, 
at  a  glance,  most  needed  replacements  parts 
for  Webcor  phonographs,  disc-changers,  and 
tape  and  wire  recorders.  Chassis  of  various 
units  were  displayed  on  panels. 

Pentron  showed  a  professional  tape  recorder 
and  multi-speaker  systems,  the  former  featuring 
stereophonic  sound  of  an  all-electronic  orches- 
tra. Dynacord  recorder  incorporates  six  sep- 
arate record  and  playback  channels  on  one- 
quarter  inch  magnetic  tape. 

Among  other  products  shown  were  speakers, 
amplifiers,  tuners,  recorders,  antennas,  cabinets, 
components  and  test  equipmnt.  Still  others  in- 
cluded high-fidelity  two-speed  tape  recorders, 
miniature  selenium  rectifiers,  fuse  kits,  pre- 
amplifiers, "rotenna"  antennas  and  all-channel 
uhf  converters. 

Among  the  side  meetings  were  those  of 
NEDA's  board  of  directors,  as  well  as  a  joint 
session  of  sponsoring  groups  of  the  show,  in- 
cluding a  combination  members-delegates  meet- 
ing of  representatives  of  radio  parts  manu- 
facturers, lames  Secrest,  RETMA  executive 
vice  president,  attended  sessions  Tuesday. 


General  Precision  Lab 
Shows  Line  at  NARTB  Meet 

GENERAL  Precision  Laboratory,  Pleasantville. 
N.  Y.,  is  exhibiting  during  the  NARTB  Chicago 
Convention  in  Space  9,  Exhibit  Hall,  fourth 
floor,  and  Room  816,  showing  its  line  of  trans- 
mitters, projectors,  control  equipment,  film 
chain  and  accessories. 

In  the  exhibit  is  the  GPL-Continental  1  kw 
uhf  transmitter,  of  a  type  currently  used  at 
WIPB-TV  Fairmont,  W.  Va.  Available  foi 
delivery  is  a  12  kw  amplifier. 

The  GPL  Pye  studio  equipment  line  includes 
new  Vidicon  film  chain  for  black-and-white; 
one-hand  remote  controlled  camera  with  GPL- 
Watson  vari-focal  lens  and  remote  controlled 
pedestal  by  which  an  operator  can  manipulate 
an  image  orthicon  camera  with  single  control 
handle  from  the  control  room;  standard  image 
orthicon  chain;  cutaway  exhibit  of  vari-focal 
lens,  and  other  miscellaneous  equipment. 

GPL  representatives  at  the  convention  are 
Dr.  R.  L.  Garman,  Blair  Foulds,  Art  Hunger- 
ford,  N.  M.  Marshall,  E.  H.  Lombardi,  J.  W. 
Belcher,  M.  J.  Volpe,  W.  M.  Witty,  A.  F.  Brund- 
age,  L.  L.  Pourciau,  A.  C.  Haemer,  R.  H.  John- 
ston,  E.  J.  Manzo,  J.  M.  Cunningham,  G.  Q. 
Herrick  and  T.  A.  Gullette. 


TRANSMITTER  SHIPMENTS 


Station 
Gates  Radio  Co. 

KMRC  Morgan  City,  La. 
Tabor  City  Bcstg.  Co., 

Tabor  City,  N.  C 
WITA  San  Juan  ,P.  R. 


Power  Band 


I  kw 
I  kw 


new  station 
power  increase 


General  Electric  Co. 
WGTH-TV  Hartford,  Conn.  12  kw  tv  (ch.  18)  new  station 
OTHER  EQUIPMENT:  GE  also  reported  it  had  shipped 
a  four-bay  antenna  to  WGTH-TV;  a  six-bay  antenna  to 
KALB-TV  Alexandria,  La.  (ch.  5);  a  12-bay  to  KGVO-TV 
Missoula,  Mont.  (ch.  13),  and  a  three-bay  to  KIEM-TV 
Eureka,   Calif,    (ch.  3). 


MUSICOLOR  Inc.'s  "Look-It"  projector 
will  be  on  display  at  the  NARTB  Conven- 
tion in  Chicago.  The  Look-it  faces  the 
tv  catiera  and  automatically  produces 
animated  color  abstractions,  synchronized 
with  speech  or  music  [B#T,  May  17]. 


66  Million  Tv  Sets  by  1964 

GENERAL  ELECTRIC  invested  $141  millioc 
for  new  and  enlarged  production  facilities  lasl 
year  and  anticipates  some  66  million  home  tv 
receivers  by  1964,  W.  V.  O'Brien,  vice  presi- 
dent, declared  last  week  before  the  National 
Federation  of  Financial  Analysts  Societies  al 
the  Palmer  House,  Chicago. 

Mr.  O'Brien  said  the  $141  million  represented 
part  of  the  $1.1  billion  10-year  post-war  GE  ex- 
pansion and  modernization  program,  and  thai 
GE  is  investing  $150  million  in  1954  alone. 

The  GE  executive  said  that  of  66  miUior 
expected  tv  sets  within  10  years,  two-thirds  oi 
44  million  would  be  color-equipped. 


BROADCAST  MUSIC,  INC. 
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Milwaukee's 
"Old  Nile  Owl" 
JOE  DORSEY 


DIXIE  Broadcasting  Network,  a  Tennes- 
.  see-Mississippi  regional  network,  buys 
!  four  Gates  Radio  Co.  remote  control  units 
b  for  its  stations  at  Union  City,  Paris  and 
Lexington,  Tenn.,  and  Corinth,  Miss.  L 
ftto  r:  James  Thomas,  Dixie  technical  super- 
visor; Aaron  B.  Robinson,  Dixie  president, 
r  and  Bob  Ware,  Gates  sales  engineer. 


-lalligan  Sees  $2.4  Billion 
v  Set  Production  in  1962 

i)OLLAR  volume  of  tv  set  production  at  the 
ictory  level  will  increase  from  an  estimated 
1.1  billion  in  1953  to  $2.4  billion  in  1962, 
irgely  because  of  the  impetus  of  color  tele- 
iision,  it  was  asserted  last  fortnight  by  Wil- 
am  J.  Halligan,  president  and  board  chairman 
f  Hallicrafters  Co.,  Chicago. 

Mr.  Halligan  addressed  a  luncheon  of  a 
rofessional  group  at  the  National  Conference 
n  Airborne  Electronics  in  Dayton,  Ohio. 

He  predicted  long-term  potential  at  five  to 
ight  million  tv  receivers  per  year  and  sales 
itting  six  million  sets  this  year.  In  color  tele- 
ision,  receiver  sales  will  grow  from  50,000 
i  1954  to  about  five  million  in  1958  and  over 
25  stations  will  be  equipped  to  transmit  net- 
'ork  colorcasting  by  the  end  of  1954,  he  esti- 
aated.  This  would  mean  coverage  for  nearly 
]5%  of  all  U.  S.  homes. 

Among  future  electronic  developments,  Mr. 
lalligan  cited  a  hearing  aid  radio,  tv  tape  re- 
ceding in  color  as  well  as  in  monochrome, 
Dick  Tracy"  radios,  projection  television  and 
irborne  video  receivers. 


I 


Constant  service 
of  Highest  type 

WILL  jXET  SPONSORS 

increased  Sales  in 
halifax   •   nova  scotia 

Joseph  Weed  &  Company 
350  Madison  Ave.,  New  York, 
Representative 

5000  WATTS 


Abrams  Voices  Pessimism 
On  Emerson's  Color  Tv  Plan 

BELIEF  that  the  public  "will  not  be  stampeded 
into  color  television  until  more  favorable  con- 
ditions exist"  has  been  voiced  by  Benjamin 
Abrams,  president  of  Emerson  Radio  &  Phono- 
graph Corp.,  in  releasing  preliminary  data  on 
Emerson's  color  tv  leasing  plan  which  went  into 
effect  April  1. 

Mr.  Abrams  said  it  was  "much  too  early  to 
draw  any  decisive  conclusions  about  our  leasing 
plan,"  but  that  consumers  have  evinced  "little 
desire  for  color  television  with  small  screens  and 
infrequent  programming."  He  said  the  plan  has 
been  in  effect  in  New  York,  Chicago,  Philadel- 
phia and  Los  Angeles  and  individual  customers 
have  been  "reluctant  to  pay  the  rental  charge 
set  by  us  as  consistent  with  our  costs."  Mr. 
Abrams  said  the  majority  of  rentals  have  been 
made  to  clubs,  hotels  and  other  organizations. 

Emerson,  Mr.  Abrams  continued,  has  not 
offered  its  color  receivers  for  sale  because 
prices  and  services  are  "too  high,"  screens  "too 
small"  and  color  programming  "too  infrequent." 


Tv,  Forest  Ranger 

TELEVISION  has  "arrived"  even  in  the 
forests.  Raytheon  Mfg.  Co.  has  report- 
ed that  the  latest  use  for  its  new  micro- 
wave link  is  as  a  carrier  of  tv  pictures 
taken  in  the  forest  to  seek  out  fires,  game 
poachers  and  arsonists.  The  application 
involves  the  mounting  of  a  camera  on  a 
fire  control  tower,  with  the  camera  ro- 
tated every  two  minutes  by  a  radiomotor. 
The  resultant  picture  is  relayed  to  forest 
headquarters  by  the  Raytheon  microwave 
link,  where  observers  see  it  on  a  tv  moni- 
tor. Raytheon  said  the  equipment  and 
procedure  have  been  tested  by  the 
Louisiana  Forestry  Commission  Board 
and  found  to  be  a  success. 


Tv  Side-Tuner  Patented 

GRANTING  of  design  patent  No.  171,962  by 
the  U.  S.  Patent  Office  to  the  side-tuning  tele- 
vision receiver  developed  by  Emerson  Radio 
&  Phonograph  Co.  was  announced  last  week 
by  Dorman  D.  Israel,  executive  vice  president. 
The  inventors  are  Emerson  President  Benjamin 
Abrams  and  engineers  William  Vassar,  Walter 
Lukas  and  Arthur  Eisenkramer. 

Mr.  Israel  said  the  design  enables  reduction 
of  overall  receiver  size  without  loss  of  picture 
area,  since  the  entire  front  of  the  cabinet  is  used 
for  the  screen.  The  controls  are  placed  on  one 
side  rather  than  in  the  front. 

New  Camera  Mart  Lens 

THE  Camera  Mart  Inc.,  New  York,  has  an- 
nounced the  development  of  the  Rotator  Lens, 
accessory  to  its  Camart  Optical  FX  unit  that 
causes  unusual  motion  picture  and  television 
camera  effects. 

By  rotating  the  new  lens  in  either  clockwise 
or  counter-clockwise  directions,  it  can  make  a 
room  seem  to  revolve  so  that  the  subject  appears 
on  the  walls  or  ceiling.  Among  other  effects 
that  can  be  achieved  is  to  create  the  impression 
the  subject  is  getting  dizzy  or  blacking  out,  by 
revolving  the  Rotator  Lens  very  slowly,  and 
gradually  increasing  the  speed  until  it  is  whirl- 


Monday  Through  Saturday 
10:00  P.M.  — 2:30  A.M. 


EB   WIRE  REQUEST 

RADIO  STATION  WEMP 
MILWAUKEE,  WISCONSIN 
RE  JOE  DORSEY'S  "WIRE  REQUEST" 
SHOW,  HIS  FANS  INCLUDE  SECOND 
SHIFT  INDUSTRIAL  WORKERS,  AS  WELL 
AS  TEEN  AGERS.  WE  ENJOY  WIRING 
IN  FAVORITES  FOR  THE  "OLD  NITE 
OWL"  TO  PLAY.  THANKS  FOR  CATER- 
ING TO  LISTENERS'  MUSICAL  TASTES 
PAST  SEVEN  YEARS  ON  MILWAUKEE'S 
ONLY  TELEGRAM  REQUEST  PROGRAM. 
WE'LL  BE  LISTENING. 

REGARDS 

MILWAUKEE  LISTENERS 


Outstanding  national  advertisers 
on  Joe  Dorsey's  "Wire  Request" 
program  also  know  that  he  has 
a  broad  listening  audience. 
Join  them  and  find  out  how 
WEMP  delivers  up  to  twice  the 
Milwaukee  audience  per  dollar 
of  Milwaukee  network  stations.* 
Call  Headley-Reed ! 

*  Based  on  latest  available  Pulse 
ratings  and  SRDS  rates. 


WEMP  WEMP-FM 

MILWAUKEE 


24 


HUGH  BOICE,  JR.,  Gen.  Mgr. 
HEADLEY-REED,  Natl;  Rep. 

HOURS  OF  MUSIC,  NEWS,  SPORTS 


iROADCASTING 


Telecasting 


May  24,  1954    •    Page  149 


MANUFACTURING 


AWARDS 


ing  rapidly.  By  turning  the  handle  back  and 
fourth  gently,  a  rocking  motion  similar  to  ship- 
board motion  is  obtained. 

The  unit  can  be  used  with  16  mm  or  35  mm 
motion  picture  cameras  and  is  easily  adaptable 
to  television  cameras  for  live  action  effects. 
Special  mounting  brackets  are  required  for  tv 
cameras  and  are  made  to  order. 

MANUFACTURING  PEOPLE 

Neal  F.  Harsnon  named  sales  manager  for 
mobile  equipment;  Edwin  W.  Kenefake,  sales 
manager  for  microwave  equipment;  and  James 
D.  Helm,  sales  manager  for  special  accounts, 
communications  equipment  unit,  General  Elec- 
tric commercial  equipment  dept..  Syracuse, 
N.  Y. 

T.  Kevin  MaSlen,  board  chairman,  Ampex  Corp., 
Redwood  City,  Calif,  (magnetic  recording 
equipment),  in  Europe  for  18  months  to  estab- 
lish sales  organization. 

Robert  J.  Carringlon  named  advertising  man- 
ager, Altec  Lansing  Corp.,  Beverly  Hills. 

Peter  Buttacavoli,  technical  supervisor,  Tele- 
set  service  dept.,  Allen  B.  DuMont  Labs'  tv 
receiver  div.,  named  manager,  field  technical 
services,  same  department. 

W.  E.  Pugh  Jr.  placed  in  charge  of  high  fidelity 
merchandising  sales,  R.  Edward  Stemm,  manu- 
facturers' representative. 

A.  Mack  Seybold,  chemical  engineer,  tube  divi- 
sion, RCA,  Harrison,  N.  L,  winner  of  $300 
prize  offered  by  American  Radio  Relay  League 
for  "important  contributions  to  the  elimination 
of  television  interference  caused  by  amateur 
radio  signals." 
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Rep.  Capper  Publications,  Inc. 


CBS  Radio,  4  Stations 
Cited  for  Highway  Safety 

Alfred  P.  Sloan  awards  were 
presented  last  Wednesday  at 
dinner  in  New  York's  Waldorf- 
Astoria. 

CBS  Radio  Network,  two  commercial  radio  sta- 
tions, a  noncommercial  station  and  one  tv  out- 
let were  among  those  honored  for  public  serv- 
ice in  highway  safety  promotion  in  the  annual 
Alfred  P.  Sloan  awards  announced  last  week. 

The  1953  -presentations  were  made  at  an  an- 
nual dinner  in  New  York  at  the  Waldorf-Astoria 
Hotel  Wednesday  evening,  with  Alfred  P.  Sloan 
Jr.,  board  chairman  of  General  Motors  Corp. 
and  president  of  the  Sloan  Foundation,  pre- 
senting bronze  plaques  to  the  winners.  The 
awards  are  administered  annually  by  the 
Nationally  Safety  Council. 

CBS  Radio  was  cited  in  the  national  or 
regional  network  sustaining  class.  Other  win- 
ners were: 

WGGG  Gainesville,  Fla.;  KONO  San  An- 
tonio, Tex.,  and  KDPS  Des  Moines,  a  non- 
commercial station;  WTVJ  (TV)  Miami,  Fla., 
and  four  commercial  sponsors — B.  F.  Goodrich 
Co.,  Esso  Standard  Oil  Co.,  General  Motors 
Acceptance  Corp.  and  Firch  Baking  Co.,  Erie, 
Pa.  WGGG  won  out  in  the  1  kw  or  less  cate- 
gory and  KONO  in  the  group  over  1  kw. 

In  announcing  the  awards  before  250  busi- 
ness and  industry  executives  as  well  as  civic  and 
government  leaders,  Mr.  Sloan  described  two 
areas  in  which  broadcasting  can  make  vital 
contributions:  (  1  )  aiding  the  individual  citizen 
to  develop  an  attitude  of  care  and  courtesy  in 
daily  use  of  streets  and  highways,  and  (2) 
creating  public  understanding  and  acceptance  of 
official  safety  measures. 

No  awards  were  given  in  the  tv  network  sus- 
taining or  the  1  kw  and  under  radio  com- 
mercial categories. 

Among  the  speakers  were  Harold  E.  Fellows. 
NARTB  president,  and  Ned  Dearborn,  NSC 
president.  The  judges  included  Mr.  Dearborn; 
Robert  K.  Richards.  NARTB  administrative 
vice  president;  George  Jennings,  radio-tv  di- 
rector, Chicago  Board  of  Education;  Kenneth 
G.  Bartlett,  vice  president  and  dean  of  public 
relations,  Syracuse  U.,  and  others.  Text  of  the 
citations: 

CBS  Radio  Network  (winner  in  the  national  or 
regional  network  sustaining  category). 

For  its  intensive  year-round  promotion  of 
traffic  safety  through  spot  announcements  and 
mentions,  with  particular  saturation  on  the  pop- 
ular program,  Gn  a  Sunday  Afternoon,  broadcast 
from  1 :30  to  5 :30  p.m.  every  Sunday  between 
May  31  and  Sept.  6.  Also  for  the  outstanding 
1-hour  documentary,  Dead  Stop.  A  remarkably 
moving  dramatization  of  the  highway  accident 
problem  narrated  by  Red  Barber,  Dead  Stop 
was  heard  by  more  than  three  million  persons 
as  a  network  feature  and  later  was  rebroadcast 
by  104  individual  CBS  stations  and  by  several 
hundred  non-CBS  stations. 

WGGG  Gainesville,  Fla.  (winner  in  the  1  kw  or 
less  category). 

For  its  enterprising  use  of  many  varied  high- 
way safety  appeals,  including  educational  pro- 
grams, courteous  driver  award  contests,  public 
forums,  talent  shows,  as  well  as  consistent  sched- 
uling of  safety  facts  and  reminders.  Since 
Gainesville  is  a  college  town,  with  a  large  pro- 
portion of  young  drivers,  WGGG  has  diligently 
sought  to  develop  programs  of  special  interest 
to  this  group.  Notable  is  the  30-minute  Monday- 
through-Friday  show,  Traffic  Jam,  a  lively  disc 
jockey  show  created  in  cooperation  with  the 
Gainesville  Teen-Age  Drivers  Club  and  the 
Citizens  Safety  Council. 

KONO  San  Antonio,  Tex.  (winner  in  the  over 
1  kw  sustaining  category). 

For  its  constant  plugging  of  traffic  safety 
through  all  seasons,  and  the  initiative  shown  in 
development  of  the  weekly  So  You  Want  to  Be  a 
Cop  program.  On  the  scene  recordings  of  traffic 
accidents  are  featured,  with  instructive  comment 
by  police  officials  on  traffic  rules,  violations  and 
safe  driving.    KONO,  by  liberally  devoting  time 


WDTV  (TV)  Pittsburgh  Chief  Engineer 
Raymond  C.  Rodgers  (r)  receives  the  first 
annual  Channel  Master  Award  for  out- 
standing achievement  in  television  engi- 
neering from  Harry  Johns  (c),  managing 
director  of  the  Electric  League,  who  is 
flanked  by  Harold  C.  Lund,  general  man- 
ager of  the  DuMont  station. 


and  facilities  to  cooperate  with  local  civic  grouj 
and  officials,  has  become  a  spark  plug  in  tn 
community  traffic  safety  program. 

KDPS  (FM)  Des  Moines,  Iowa  (noncommerei. 
educational  category). 

For  aggressive  coverage  of  highway  safety  i 
the  school-age  area,  as  demonstrated  in  39  fifteer 
minute  programs,  10  thirty-minute  programs  an 
3,400  safety  spots  aired  during  the  1953  calend: 
year.  Special  emphasis  was  given  to  the  expar 
sion  of  driver  training  for  high  school  studen 
and  to  safe  use  of  the  family  car  by  youn 
drivers.  Operated  by  the  Des  Moines  Technic; 
High  School.  KDPS  is  an  example  of  what  tf 
noncommercial  educational  station  can  do  in  ir 
stilling  the  habits,  attitudes,  skills  and  appreci: 
tions  necessary  for  safe  living  in  the  motor  ag> 
WTVJ  (TV)  Miami,  Fla.  (television  station  su: 
taining  category). 

For  a  carefully  planned  and  executed  job  ( 
public  education  in  traffic  safety,  covering  a 
aspects  and  closely  geared  to  the  needs  of  th 
community.  Highlighting  the  156  special  pre 
grams  telecast  last  year  was  You  May  Be  Next. 
tri-weekly  feature  developed  in  cooperation  wit 
the  Miami  Police  Department.  Motor  vehicl 
accidents  were  presented  as  spot  news.  Mobii 
equipment  was  rushed  to  the  scene,  with  th 
resulting  film  often  being  telecast  within  a 
hour  of  the  accident  occurrence. 
B.  F.  Goodrich  Co.,  Akron,  Ohio  (national  c 
regional  radio  network  commercial  category) 

For  consistent  contribution  to  tr?ffic  accider 
prevention  through  numerous  messages  and  saf 
ty  hints  cn  a  commercially  sponsored  netwo 
of  stations.    The  B.  F.  Go'odrich  1953  schedu 
totaled    7,904   separate   station   spots   on  tra 
safety,    including   a   number   on   a   segment  c 
Weekend,  an  NBC  Radio  feature. 
Esso    Standard   Oil    Co.,    New   York  (television 
network  commercial  category). 

For  effective  use  of  high-rated  television  new! 
program  as  a  medium  for  encouragement  of  safj 
driving.  Ksso  Reporter  safety  messages,  witl 
special  network  coverage,  reached  millions  o] 
viewers  every  week  of  the  year. 
General  Motors  Acceptance  Corp.,  New  Yorl 
(over  1  kw  radio  station  commercial  category, 

For  continuous  emphasis  on  good  driving  pracj 
tices  and  safe  car  conditioning  on  its  crmmeij 
cially  sponsored  radio  spots  over  WNEW  anj 
WIP  in  the  New  York  and  Philadelphia  areas 
The  clear,  lively  and  original  presentation  oj 
safety  tips,  road  and  weather  condition  reports 
advice  on  routes  and  similar  information  waj 
aimed  particularly  at  a  large  car  radio  audiencj, 
during  peak  traffic  hours  and  weekend  trava 
periods.  Every  commercial,  whatever  its  naturff 
included  the  slogan,  "The  best  safety  device  ii 
a  careful  driver." 
Firch  Baking  Co.,  Erie,  Pa.  (television  statioi 
commercial  category). 

For  initiating  and  sparking  a  spectacularh 
successful  "Watch  For  Kids"  campaign  on  spon 
sored  television  programs  over  WICU-TV  an< 
for  additional  efforts  in  behalf  of  safety  on  it: 
weekly  15-minute  "live"  studio  show  and  in  iti 
Gene  Autry  commercials.  As  a  result  of  tin 
Firch  Baking  Co.  public-spirited  drive  on  traffii 
accidents,  71.000  motorists  in  the  Erie  regior 
signed  safety  pledges,  and  13,153  school  childrer 
entered  the  company's  safety  slogan  contest. 
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Four  Chicago  Outlets 
Win  CFAC  '54  Awards 

jvBC  Chicago  and  its  two  o&o  outlets,  WMAQ 
ind  WNBQ  (TV),  along  with  CBS'  WBBM- 
ITV  and  the  Chicago  Tribune's  WGN-TV, 
walked  off  with  the  1954  Chicago  Federated 
Adv.  Club  program  awards  for  1954  in  Chicago 
last  week. 

Among  the  winning  advertisers  and  their 
igencies  for  commercial  radio-tv  announce- 
ments were  Standard  Oil  of  Indiana  and  Mc- 
Tann-Erickson;  Toni  Co.  with  Weiss  &  Geller 
knd  Clinton  E.  Frank;  Hallmark  Cards  and 
-oote.  Cone  &  Belding;  Armour  &  Co.  with 
-oote.  Cone  &  Belding;  Minneapolis-Honey- 
.vell  Regulator  Co.,  Foote,  Cone  &  Belding; 
W.  F.  McLaughlin  &  Co.,  Earle  Ludgin  &  Co.; 
Sell  &  Howell,  McCann-Erickson;  Miles  Labs 
and  Geoffrey  Wade  Adv. 

The  awards  were  made  Thursday  at  a  special 
presentation  in  the  Morrison  Hotel.  Showing 
pf  the  film,  "The  Future  of  America,"  co-spon- 
;ored  by  ANA  and  AAAA,  highlighted  the 
iinner.  Theodore  S.  Repplier,  president  of  the 
\dvertising  Council,  introduced  the  film. 

NBC  Chicago's  Hawkins  Falls  won  the  tv 
letwork  drama  program  category.  Television 
iward-winners  on  local  programs  were  WGN- 
TV's  Spotlight  on  Chicago  (promotion  of  civic 
Awareness),  WBBM-TV's  Farmtown,  U.  S.  A. 

public  service),  WNBQ's  Championship  Bowl- 
ting  (sporting  event).  WBBM-TV's  Standard 
Vews  Roundup  (news),  and  WGN-TV's  sports 
;overage  (special  citation). 

WMAQ  won  in  radio  with  its  The  Northern- 
ers for  music  and  Case  Dismissed  for  public 
service.  Standard  Oil  and  Toni  won  for  local 
:ommercial  announcements  and  Hallmark  for 
letwork  spots. 

In  tv  commercial  announcements  these  ad- 
vertisers were  cited — Toni  Co.  (long  film — live 
.  iction),  Armour  &  Co.  (long  film — live  and 
inimated  action)  and  Minneapolis-Honeywell 
•  long  film — animated  action).  Honorable  men- 
ion  went  to  McLaughlin.  Short  film  winners 
vere  Bell  &  Howell  (live  action)  and  Miles 
-abs  (non-live  action),  with  Toni  drawing  an 
lonorable  mention. 


WJAR-TV  Providence  Station  Manager 
Norman  Gittleson  (I)  and  station  sports- 
caster  Warren  Walden  (not  shown)  re- 
ceived an  award  for  public  service  from 
the  Chamber  of  Commerce  of  Martha's 
Vineyard,  Mass.,  for  their  efforts  on  the 
island's  behalf.  Presenting  the  award  to 
Mr.  Gittleson  is  Stanley  Garland,  presi- 
dent of  the  island's  Chamber  of  Com- 
merce. 
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Jim  Deline,  WSYR-AM-TV  Syracuse  person- 
ality, received  a  bronze  plaque  from  Helen 
Kipp,  editor  of  Lake  Ontario  edition  of  Tv 
Guide,  in  honor  of  his  winning  recent  poll  of 
central  and  western  New  York  television  view- 
ers, as  most  popular  locally-produced  tv  show 
in  the  Syracuse,  Rochester,  Toronto  and  Buf- 
falo areas.  Michael  Breen,  director,  WSYR- 
TV,  received  the  first  St.  Gabriel's  award  of 
1954  given  by  Court  Grimes,  Catholic  Daugh- 
ters of  America  for  ".  .  .  wholesome  contribu- 
tion to  the  field  of  local  television  .  .  ." 

Grant  Foster,  news  director,  WKY-AM-TV 
Oklahoma  City,  won  a  commendation  in  the 
form  of  a  resolution  adopted  by  the  Oklahoma 
Pharmaceutical  Assn.  during  its  annual  con- 
vention thanking  him  for  ".  .  .  getting  an  ac- 
curate statement  (on  a  broadcast)  before  the 
public,  and  correcting  some  of  the  erroneous 
statements  that  have  been  made  previously  by 
press  and  radio.  .  .  ." 

Robert  W.  Booth,  vice  president-general  man- 
ager, WTAG  Worcester,  Mass.,  accepted  for 
that  station  the  first  annual  traffic  safety  award 
of  the  Automobile  Legal  Assn. 
Two  United  Productions  of  America's  commer- 
cial films,  "Look  Who's  Driving,"  produced  for 
the  Aetna  Casualty  &  Surety  Co.,  and  "It's 
Time  for  Everybody,"  made  for  CBS  Radio, 
won  merit  awards  at  the  Golden  Reel  Film 
Festival  in  Chicago,  according  to  Stephen 
Bosustow,  president  of  UPA. 
Bill  Forst,  CKOM  Saskatoon,  Sask.,  received 
the  Col.  Keith  Rogers  Memorial  Engineering 
award  presented  by  Canadian  General  Electric 
Co.  "in  recognition  of  his  pioneering  efforts  in 
the  field  of  unattended  operation  of  broadcast 
transmitters"  at  annual  CARTB  dinner. 
Ted  Mack,  m.c.  of  Original  Amateur  Hour  on 
NBC-TV,  received  annual  award  of  Goodwill 
Industries  of  America  for  having  provided 
many  handicapped  persons  opportunity  to  dis- 
play their  talents  in  public,  thus  giving  them 
chance  to  gain  employment. 
WSAZ-TV  Huntington,  Va.,  has  been  given  a 
citation  by  American  National  Red  Cross  for 


WRNL  Richmond  receives  an  apprecia- 
tion award  from  Swift  &  Co.  for  mer- 
chandising on  behalf  of  the  "Don  Mc- 
Neill Jamboree."  E.  S.  Whitlock  (I),  WRNL 
manager,  accepts  the  plaque  from  G.  C. 
Simms,  manager  of  Swift  &  Co.'s  Rich- 
mond branch.  Swift  participates  on  Don 
McNeill's  ABC  Radio  Breakfast  Club. 

NFPA  Honors  Adv.  Council 

NATIONAL  Fire  Protection  Assn.'s  first 
"Sparky"  award  was  presented  Wednesday  to 
the  Advertising  Council  in  appreciation  of  "all 
the  forces  of  advertising  and  business"  for  con- 
ducting a  nation-wide  public  service  campaign 
to  help  prevent  fires.  It  was  estimated  the  cam- 
paign thus  far  has  had  support  of  $4.5  million 
of  donated  advertising.  Presentation  was  made 
to  Stuart  Peabody,  assistant  vice  president  of 
Borden  Co.  and  board  chairman  of  the  Council, 
during  NFPA's  annual  meeting  in  Washington. 

Guild  Honors  CBS  Figures 

NEWSPAPER  GUILD  of  New  York's  "Page 
One"  award  for  radio-tv  was  presented  May  14 
to  J.  L.  Van  Volkenburg,  president  of  CBS-TV, 
for  CBS-TV's  You  Are  There,  while  the  Page 
One  award  for  public  affairs  went  to  CBS  news 
commentator  Edward  R.  Murrow.  The  awards 
were  among  those  presented  during  the  or- 
ganization's 1954  Page  One  Ball. 
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Yes,  you  see  a  new  era  .  .  .  "TALES  OF 
TOMORROW"  ...  26  science  fiction,  proven, 
top  rated  network  shows,  now  available  for 
city  to  city  syndication.  Guaranteed  excellent 
quality  ...  AT  A  PRICE  YOUR  SPONSOR 
CAN  AFFORD  TO  PAY. 

For  "TALES  OF  TOMORROW"  exclusive 
in  your  city,  YOU  MUST  ACT  PROMPTLY!  .  .  . 
write,  wire  or  phone,  NOW! 
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"outstanding  public  service  in  support  of  the 
1954  campaign,"  in  recognition  of  its  Feb.  28 
Investment  '54  program  launching  the  drive. 

DuMont's  Opera  Cameos  program  has  been 
presented  a  plaque  by  Progresso,  Italian- 
language  newspaper  in  New  York  and  asso- 
ciated in  ownership  with  WHOM,  for  its  "con- 
tributions to  cultural  betterment." 
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DUNTON  SEES  PERIL  IN  MEDIA  CONTROL 


The  CBC  board  chairman  says 
he  is  aware  he  is  among  'the 
few'  who  can  control  ideas, 
but  adds,  'Commercial  arith- 
metic alone  cannot  be  a  guard- 
ian of  effective  freedom  in 
mass  communication.' 

CONCENTRATION  of  power  over  mass  com- 
munication by  a  few  people  has  brought  "in- 
herent danger"  to  the  fair  discussion  and  inter- 
change of  ideas,  A.  D.  Dunton, 
CANADA  chairman  of  the  board  of  governors 
of  the  Canadian  Broadcasting 
Corp.,  said  at  Saskatoon  May  14,  where  he  re- 
ceived an  honorary  doctorate  of  law  degree 
at  the  U.  of  Saskatchewan. 

Chester  A.  Bloom,  member  of  the  Parlia- 
mentary Press  Gallery,  recently  had  charged 
that  Mr.  Dunton  as  chairman  of  the  CBC 
board  "holds  tightly  in  his  hands  the  enormous 
power  of  managing  the  thinking  of  the  great 
masses  of  Canadian  people  .  .  ."  [B»T,  May 
10].  Mr.  Bloom  made  the  statement  in  a 
broadcast  taped  for  release  by  members  of  the 
Canadian  Assn.  of  Radio  &  Tv  Bcstrs. 

Mr.  Dunton  said  he  was  aware  of  the  danger 
because  "I  and  others  of  the  CBC  belong  to 
the  few,  together  with  controllers  of  publishing, 
film  and  other  broadcasting  organizations," 
who  "can  control  a  large  part  of  the  ideas  and 
impressions  that  reach  the  minds  of  most 
people."  He  said  the  "tyranny  of  majority" 
trends  to  have  a  restricted  influence  on  freedom 
of  expression. 

"There  is  true  freedom  in  mass  communi- 
cation only  if  ideas  which  happen  to  appeal 
to  a  lesser  number  have  a  reasonable  oppor- 
tunity to  be  heard,"  Mr.  Dunton  said.  "The 
essence  of  freedom  lies  in  freedom  to  choose 
from  a  variety  of  alternatives;  if  there  are  no 
alternatives,  in  kinds  of  ideas  and  material 
presented,  there  can  be  no  freedom  of  choice. 
.  .  .  Commercial  arithmetic  alone  cannot  be 
a  guardian  of  effective  freedom  in  mass  com- 
munication for  a  wide  range  of  ideas." 

'Threat  to  Freedom'  Fears 

With  regard  to  the  CBC,  Mr.  Dunton  said 
some  people  feel  there  is  a  threat  to  freedom 
from  the  CBC  because  it  is  a  public  body. 
Mr.  Dunton  said  he  felt  that  "some  latent 
danger  exists  but  I  think  it  is  no  greater  than 
from  the  existence  of  any  very  large  organi- 
zation, whether  public  or  private,  occupied 
in  conveying  ideas  to  people.  By  law  and  in 
practice,  the  CBC  is  free  from  any  government 
control  in  its  broadcasting  and  it  must  stay 
so  if  freedom  for  ideas  is  to  prevail  on  the  air." 

There  is  a  restricting  influence  from  com- 
mercial factors  operating  machines  of  mass 
communication,  Mr.  Dunton  said.  Most  of 
them  have  an  "incentive  to  attract  the  greatest 
number  of  people  for  the  lowest  cost."  There 
is  a  need  to  realize  "where  continuing  pressure 
to  interest  the  biggest  number  can  lead  us." 
While  it  is  argued  that  freedom  of  communi- 
cation is  safe  in  the  hands  of  large  commercial 
organizations  because  they  must  provide  "what 
the  public  wants,"  the  term  usually  means  only 
what  a  large  section  wants  as  opposed  to  what 
a  small  section  wants,  Mr.  Dunton  said.  Com- 
petition among  more  units  putting  out  more 
material  for  popular  consumption,  if  it  leads 
to  two  or  three  organizations  vying  in  producing 
the  same  restricted  kinds  of  material,  would 
not  help  freedom  for  a  wider  range,  he  added. 

Mr.  Dunton  said  he  doubted  if  the  number 


of  mass  communication  units  under  differe  | 
control  can  be  expected  to  increase.  The  te- 
dency,  he  pointed  out,  has  been  for  the  numb; 
of  daily  newspapers  and  film  and  broadcastin  '< 
organizations  to  decrease,  and  the  size  c 
those  that  do  exist  to  increase. 

The  sense  of  responsibility  by  those  wh 
control  the  means  of  mass  communication 
the  first  safeguard  for  free  movement  of  idea 
he  said. 

August  Exhibition 
To  Show  Color  Sets 

COLOR  TELEVISION  still  is  a  long  way  o 
in  Canada  but  Canadians  will  see  what  cole 
tv  sets  look  like  at  the  Canadian  Nation; 

Exhibition  next  August  when 
CANADA      number  of  manufacturers  are  e? 

pected  to  have  sets  on  display 
Canadian  General  Electric  Ltd.,  Toronto,  hi 
announced  it  will  have  a  small  screen  set  o 
display,  with  a  retail  price  of  $1,500. 

Meanwhile,  informal  discussions  on  Canadia 
color  tv  will  take  place  early  in  April  i 
Ottawa,  with  representatives  of  the  Canadia 
Broadcasting  Corp.,  Canadian  Assn.  of  Radi 
&  Television  Broadcasters  and  Canadian  Radic 
Television  Mfrs.  Assn.  One  informal  meetin 
between  CBC  and  CARTB  stations  took  plac 
earlier  this  year  at  Ottawa,  and  the  forthcorr 
ing  meeting  will  continue  discussions  on  us 
of  color  tv  by  stations  and  on  how  manufa( 
turers  are  progressing  with  Canadian  produc 
tion  of  equipment  for  transmitters  and  receiver; 

Farm  Broadcasters  Form 
Organization  in  Europe 

THE  European  Farm  Radio  &  Tv  Assn.,  a 
organization  of  professional  farm  broadcaster, 
in  Europe,  was  formed  May  7  at  a  worksho 
session  of  the  Organization  for  European  Ecc 

nomic  Cooperation  at  Frascati, 
EUROPE        town  just  outside  Rome,  Italy. 

Goal  of  the  EFRTA  is  "to  in 
prove  efficiency  of  farm  radio  and  television  i 
Europe  as  a  means  of  bettering  food  productio 
.  .  .  and  to  encourage  the  development  of  fan 
broadcasting  in  those  areas  where  it  is  no> 
lacking." 

Total  of  17  professional  farm  broadcaster 

from  10  western  European  countries  partic 

pated.  Members  of  the  organizing  committed 

Harry  C.  Hunt,  BBC  London;  Hendrik  Groer 
endijk,  radio  director.  Ministry  of  Agricultun 
The  Hague,  Netherlands;  Arne  Altern,  Radio  Noi 
way,  Oslo,  and  Wolff  von  Tucher,  Radio  Municl 
Germany.  Layne  Beaty,  formerly  of  WBAP-AW 
TV  Fort  Worth  and  now  with  Foreign  Operatior 
Administration,  was  a  technical  advisor  to  th 
workshop. 

U.  S.  Tv  Programs  Keep 
First  Place  in  Canada 

AMERICAN  tv  programs  continue  to  dra\ 
most  viewers  in  Canada,  according  to  the  Apr 
"Teleratings"  reports  of  Elliott-Haynes  Ltd" 

Toronto.  The  service  also  report 
CANADA      634,000  sets  in  use  in  Canada  a 

the  end  of  April,  with  about  ha! 
in  the  service  area  of  CBLT  (TV)  Toronto  am 
WBEN-TV  Buffalo. 

Toronto  continues  to  gain  a  higher  pei 
centage  of  the  viewing  audience,  the  report  sak 
First  five  shows  during  April  were  Dennis  Da, 
Show  with  a  rating  of  54.7;  Our  Miss  Brook; 
52;  Toast  of  the  Town,  50.1;  Jackie  Gleaso, 
Show,  49.1,  and  Holiday  Ranch  (Canadian 
48.7. 

Buffalo's  WBEN-TV  had  the  following  to 
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ive  programs,  according  to  Canadian  tastes: 
Arthur  Godfrey,  62.6;  Boxing,  60.1;  Loretta 
Young  Show,  59.2;  Kraft  Theatre,  59.1,  and 
Wrestling,  58.5. 

CMBT  (TV)  Montreal  (English),  had  a  mix- 
ture of  Canadian  and  U.  S.  shows  at  the  top, 
with  Ford  Theatre,  91;  NHL  Hockey,  87.2  (Ca- 
nadian); Toast  of  the  Town,  86.3;  Showtime, 
84  (Canadian),  and  Douglas  Fairbanks  Pre- 
sents, 82.3  (British). 
All  programs  on  CBFT  (TV)  Montreal, 
:  French-language  station,  were  of  Canadian 
or  French  origin.  CFPL-TV  London  showed 
first  five  shows  all  U.  S.  imports.  CBUT  (TV) 
'Vancouver  had  four  out  of  five  top  rated  shows 
as  U.  S.  imports.  CBUT  is  increasing  its  share 
jof  the  audience,  according  to  the  report,  in 
April  having  44.7%  of  the  audience,  with  three 
U.  S.  stations,  KING-TV  Seattle,  KVOS-TV 
Bellingham  and  KOMO-TV  Seattle,  sharing 
the  rest  of  the  audience. 


CBWT  (TV)  Starts  June  1 

CBWT  (TV)  Winnipeg,  first  tv  station  to  begin 

i telecasting  in  the  Canadian  midwest,  is  due  to 
start  operations  on  June  1  on  ch.  4,  with  56  kw 
video  and  28  kw  audio.  Rates  for 
mn  CANADA    summer  months  start  at  $160  an 
hour  for  class  A  time,  a  discount  of 
adij  20%  from  the  announced  rate  of  $200  an  hour, 
etn  \  Station,  owned  and  operated  by  the  Canadian 
Broadcasting  Corp.,  is  not  connected  by  micro- 
wave to  other  Canadian  or  U.  S.  stations,  but 
earns  discounts  as  a  regional  network  station  on 
the  CBC  national  tv  network. 

4\ 

CKWS-TV  Plans  October  Start 

CKWS-TV  Kingston,  Ont.,  expects  to  begin 
operating  in  October  on  ch.  1 1  with  a  power  of 
257  kw  video  and  154  kw  audio,  with  R. 

Hofstetter  named  as  manager,  All- 
CANADA  Canada  Television,  tv  station  repre- 
sentation firm,  has  announced.  All- 
Canada  also  reports  a  set  count  of  6,782  for 
CKSO-TV  Sudbury,  Ont.  The  representation 
firm  also  said  signals  of  CHSJ-TV  St.  John, 
N.B.,  are  being  received  in  180  towns  and  cities 
in  the  Maritime  provinces  of  Canada.  CHSJ- 
TV  went  on  the  air  last  month. 


Canada  Tv  Sets  Pass  700,000 

CANADA  now  has  more  than  700,000  tv  re- 
ceivers, according  to  Radio  &  Tv 
CANADA  Mfrs.  Assn.  of  Canada  figures  show- 
ing 701,610  at  the  end  of  March. 
Province  figures  showed  450,417  in  Ontario, 
200,633  in  Quebec,  34,458  in  British  Columbia, 
3,867  in  the  Atlantic  Coast  provinces,  2,500  in 
the  prairie  provinces  and  9,735  throughout  other 
parts  of  Canada. 

CH  EX-TV  Names  All-Canada 

|  CHEX-TV  Peterborough,  Ont.,  has  named  All- 
Canada  Tv  as  its  exclusive  representa- 
CANADA  tive,  an  All-Canada  spokesman  has 
announced.  The  Peterborough  tv 
outlet  becomes  the  10th  station,  of  which  three 
are  now  operating,  to  be  represented  by  All- 
Canada. 


i  u. 


WATCH  ANNOUNCEMENT  OF  NEW 
RAYMOND  MASSEY  SERIES  JUNE  14 

imperial  WORLD  films,  inc. 

CHICAGO,  ILL. 


April  Top  Canada  Am  Shows 
Originated  in  U.S. — E-H 

GREATER  part  of  the  leading  evening  radio 
network  shows  heard  in  Canada  during  April 
were  of  U.  S.  origin,  according  to  national 
ratings  of  Elliott-Haynes  Ltd.,  Toronto.  Lead- 
ing 10  shows  were  Radio  Theatre,  rating  24.5, 
Amos  V  Andy  23.7,  Our  Miss  Brooks  22.9, 
Ford  Theatre  16.8  (Canadian),  Suspense  16.5, 
Great  Gildersleeve  16.4,  The  Tylers  16.1  (Ca- 
nadian), Share  the  Wealth  13.5  (Ca- 
CANADA  nadian),  Championship  Fights  12.4 
and  Singing  Stars  of  Tomorrow  12.2 
(Canadian). 

Leading  evening  transcribed  shows  heard  na- 
tionally were  People  Are  Funny  21.4,  Take  a 
Chance  18.3  (Canadian),  Bing  Crosby  Show 
16.4,  Denny  Vaughan  Show  16  (Canadian), 
and  Ozzie  and  Harriet  15.7. 

Leading  daytime  network  shows  were  Ma 
Perkins  14.8,  Pepper  Young's  Family  14.6, 
Right  to  Happiness  13.5,  My  Friend  lrma  13.5, 
and  Laura  Limited  12.8. 

In  French-language  evening  shows,  all  Cana- 
dian leaders  were  Un  Homme  et  Son  Peche 
44.1,  Le  Survenant  29.7,  NHL  Hockey  25.2, 
Metropole  24.5,  and  La  Famille  Ploufje  24. 
The  leading  five  French-language  daytime  shows 
were  Rue  Principale  30.5,  Je  Voits  ai  Tant 
Aime  30,  Les  Joyeux  Troubadours  29.6,  Jeu- 
nesse  Doree  29 A,  and  Vies  de  Femmes  29. 

CBUT  (TV)  Gets  Mobile  Unit 

CBUT  (TV)  Vancouver,  B.  C,  will  have  its 
new  $100,000  mobile  tv  unit  in  operation  by 
mid- June,  according  to  an  announcement  of  the 

Canadian  Broadcasting  Corp.  at 
CANADA       Toronto.    The  unit  was  built  on 

a  Canadian  automobile  chassis 
shipped  to  England,  where  the  Marconi  Wire- 
less Telegraph  Co.  built  and  installed  the  equip- 
ment for  the  mobile  tv  transmitter  and  studio. 
It  has  been  shipped  to  Vancouver,  and  is  cur- 
rently undergoing  dry-run  tests.  The  unit  is 
equipped  with  two  tv  cameras  and  has  space 
for  a  third  unit  to  be  added  later.  It  also  has 
a  self-contained  microwave  transmitter  and 
power  equipment. 

Fire  Destroys  CKNW  Studios 

STUDIOS  OF  CKNW  New  Westminster  were 
destroyed  May  9  when  a  million-dollar  blaze 
devastated  the  five-story  office  building  where 

the  studios  were  located.  An- 
CANADA      nouncer  Sid  Lancaster,  who  turned 

in  the  alarm,  and  chief  control 
operator  Bill  Duncas,  the  only  persons  in  the 
building  at  the  time,  aired  a  running  account 
of  the  fire  until  the  cable  into  the  studio  was 
burned  and  they  were  ordered  out  of  the  build- 
ing by  the  fire  chief.  Other  station  employes, 
summoned  by  the  broadcasts,  helped  carry  out 
some  of  the  studio  equipment. 

CHCH-TV  Starting  Date 

CHCH-TV  Hamilton  (ch.  11)  was  to  go  into 
operation  yesterday  (Sunday),  ac- 
CANADA  cording  to  Canadian  Broadcasting 
Corp.  CHCH-TV  has  been  delayed 
about  a  month  by  construction  obstacles.  It 
becomes  the  10th  Canadian  tv  station  on  the 
air  and  will  be  part  of  the  CBC  tv  network, 
with  connection  by  microwave  link  to  CBLT 
Toronto,  CFPL-TV  London,  CKCO-TV  Kitche- 
ner, CBOT  (TV)  Ottawa,  CBMT  (TV)  Mont- 
real, and  CFCM-TV  Quebec. 


. . .  ihe  Story  Remains 
the  Same  in  Danville 

WDAN  is  a  MUST  buy  if  you  want  cover- 
age in  East  Central  Illinois'  and  Western 
Indiana's  rich  market.  WDAN  gives  you 
more  listeners  than  all  other  stations  com- 
bined!  ~ — . 
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Salvation  is  here  again 
for  summer  advertising! 
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Dynamic  $100,000  summer 
sales  promotion  for 
Crosley  Group  Advertisers 
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Chicago  Meet  Explores 
Educational  Tv  Problems 

DISCUSSION  of  potential  audiences  for  edu- 
cational television  was  to  highlight  a  number 
of  subjects  slated  for  exploration  during  a  two- 
day  conference  which  opened  in  Chicago  last 
Friday  under  auspices  of  the  Illinois  Institute 
of  Technology. 

Among  the  topics  to  be  aired  were  the  role 
of  the  professional  educator  in  educational 
tv:  a  report  on  plans  for  educational  WTTW 
(TV)  Chicago  on  ch.  11;  the  community  tele- 
vision station;  talent  training;  program  con- 
tent; production  formats  for  the  medium,  and 
others. 

Clyde  Hart,  director  of  the  National  Opinion 
Research  Center,  was  slated  to  open  Saturday"; 
session  with  a  talk  on  audience  potential.  Ben 
Park,  program  manager,  WNBQ  (TV)  Chicago, 
was  scheduled  to  analyze  production  formats 
for  educational  video. 

Edward  L.  Ryerson,  president  of  the  Chicago 
Educational  Television  Assn.,  permittee  of 
WTTW,  was  to  review  his  station's  planning 
Friday.  On  Saturday's  agenda  was  a  report  by 
Robert  J.  Blakely,  central  region  office  man- 
ager of  the  Fund  for  Adult  Education;  a  prize- 
winning  model  educational  tv  program,  and  a 
summary  of  conference  reports. 

Theme  of  the  conference  was  to  be  pursued 
by  John  Ross  Winnie,  tv  director  at  Iowa  State 
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U.  (WOI-TV)  with  a  talk  on  the  professional 
educator's  role. 

Over  200  representatives  from  27  educaitonal 
and  cultural  institutions,  who  make  up  voting 
membership  of  CETA's  educational  advisory 
board,  were  in  attendance  as  the  sessions 
opened. 


INDIANA  U.  students  Robert  McLaugh- 
lin (I),  Toronto,  Ont.,  and  Jerome  Cham- 
berlain, Peru  Ind.,  have  won  the  annual 
Sarkes  and  Mary  Tarzian  scholarships, 
valued  at  $250  each,  to  encourage  the 
study  of  radio-tv  at  Indiana  U.  The  Tar- 
zians  are  owners  of  WTTS-WTTV  (TV) 
Bloomington. 

WRTV  (TV)  to  Telecast 
Grade  School  Tv  Tests 

IN  WHAT  was  said  to  be  the  first  project  of  its 
kind,  educational  tv,  using  telecasts  by  WRTV 
(TV)  Asbury  Park,  ch.  58  commercial  station, 
will  be  tested  in  some  15  classes  in  about  nine 
New  Jersey  grade  schools  for  nine  days  starting 
today  (Monday),  it  was  announced  last  week. 

Nine  half-hour  daily  programs  are  to  be  pre- 
sented to  the  social  studies  classes  of  selected 
fifth  and  sixth  grade  classrooms  by  the  Tele- 
vision in  Education  project  of  the  New  Jersey 
State  Teachers  College  in  Upper  Montclair, 
N.  J.,  operating  under  a  grant  from  the  Fund 
for  Advancement  of  Education. 

Dr.  George  A.  Kelly,  director  of  the  Tele- 
vision in  Education  project,  said  the  series  will 
be  the  first  of  its  kind  which  integrates  a  tele- 
vision program  directly  into  the  school  curricu- 
lum, rather  than  being  an  addition  to  the  curric- 
ulum, and  the  first  to  constitute  a  connected 
unit  of  school  work.  Results  of  the  test  will 
be  presented  to  the  Fund  for  Advancement  of 
Education  and  may  lead  to  greatly  expanded 
experimentation  in  that  field,  it  was  said. 

WRTV  is  donating  use  of  its  facilities  for 
presenting  the  programs,  which  are  being  pre- 
pared at  Montclair  for  telecast  by  video  record- 
ings. 

NBC-NU  Set  Tv  Institute 
In  Chicago  June  18-July  31 

PLANS  for  the  13th  annual  television  institute 
co-sponsored  in  cooperation  with  Northwestern 
U.  were  announced  last  Monday  by  NBC  Chi- 
cago. The  sessions  will  run  June  18  through 
July  31  in  the  Merchandise  Mart. 

The  institute  will  offer  nine  quarter-hours  of 
credit  to  25  students  who  take  part  in  advanced 
training  in  tv  management  and  direction  and 
production  techniques.  Three  to  five  exception- 
ally-qualified students  will  be  selected  for  the 
summer  institute's  seminar-internship  program. 

Guest  lecturers  from  agency,  package,  sales, 
writing,  educational  tv  and  other  fields  will  de- 


liver talks  to  supplement  teaching  assignments!! 
by  professional  broadcasters. 

Donley  F.  Feddersen,  chairman  of  North-!] 
western  U.'s  radio-tv  department,  will  direct:] 
the  institute,  with  Miss  Judith  Waller,  education 
and  public  affairs  director  at  NBC  Central  Div.. 
serving  as  co-director. 

Among  speakers  will  be  George  Heinemann.  j 
WMAQ-WNBQ    (TV)    Chicago  program  di- 
rector,  who  will  help  coordinate  the  course  oi 
"Television  Station  Management";  Don  Meier, 
WNBQ  production  director,  who  will  talk  on 
"Television   Directing   Techniques,"   and  Ben 
Park,  NBC  Chicago  program  manager,  who  | 
will  teach  "Television  Production  Procedures." ; 
Curt  Nations.  WNBQ  art  director,  and  David 
Parker,  the  station's  tv  director,  will  assist  Mr. 
Park. 

WCTC-FM  Offers  Time 
To  School  Systems 

WCTC-AM-FM  New  Brunswick,  N.  J.,  has 
offered  its  fm  facilities  for  five  hours  daily 
Monday  through  Friday  to  the  school  systems 
Of  Middlesex  and  Somerset  counties  for  educa- 
tional broadcasting,  James  L.  Howe,  president, 
has  announced. 

Mr.  Howe  said  the  plan  has  been  submitted 
to  Dr.  Frederick  Raubinger,  state  commission-  ; 
er  of  education,  after  discussion  with  educa- 
tional leaders  in  the  two  counties.  The  county 
educational    systems    would    use  WCTC-FM 
from  9  a.m. -noon  and  1-3  p.m.,  with  no  com- 
mercials during  these  hours,  but  WCTC-FM  ' 
would  reserve  the  right  to  cancel  any  part  of  ] 
the  time  on  short  notice  to  present  any  other 
programs  or  announcements  it  considers  in  the 
public  interest. 

Communications  Workshop 

A  COMMUNICATIONS  workshop  will  be  held 
July  30  by  the  Div.  of  University  Extension 
of  the  Massachusetts  Education  Dept.'s  Office 
of  Audio-Visual  Education  at  the  Massa- 
chusetts School  of  Art,  Boston.  Cooperat- 
ing are  WNAC-TV,  WBZ-TV,  WEEI,  WHDH, 
all  Boston,  and  Advertising  Club  of  Boston, 
Boston  U.,  Emerson  and  Simmons  colleges 
and  Massachusetts  Library  Assn.  Among 
visiting  lecturers  scheduled  are  Maurice  B. 
Mitchell,  president  of  Encyclopaedia  Britan- 
nica  Films,  Wilmette,  111.,  and  NARTB  Presi- 
dent Harold  E.  Fellows. 

NYU  Radio-Tv  Workshop 

NEW  YORK  U.'s  19th  annual  summer  work- 
shop in  television  and  radio  will  open  June  28 
and  run  six  weeks,  offering  14  courses,  to  be 
directed  by  Robert  J.  Landry,  formerly  a  pro- 
ducer with  CBS-TV.  Guest  lecturers  will  include 
Leon  Goldstein,  vice  president  in  charge  of 
programs,  WMCA  New  York;  Gustav  B.  Mar- 
graf,  vice  president  in  charge  of  talent  negotia- 
tions, NBC:  Lawrence  Menkin,  director  of  pro- 
grams, WOR-TV  New  York;  Walter  Craig, 
vice  president  and  director  of  advertising,  Phar- 
maceuticals Inc.,  New  York. 

JCET  Elects  Henry 

DR.  DAVID  D.  HENRY,  executive  vice 
chancellor  of  New  York  U.,  has  been  elected 
chairman  of  the  Joint  Committee  on  Educa- 
tional Television.  He  represents  the  American 
Council  on  Education  on  JCET.  For  the  past 
year.  Dr.  Henry  has  been  active  in  planning  for 
New  York  City's  noncommercial  educational 
station  on  reserved  ch.  25,  to  be  operated  by 
the  Metropolitan  Educational  Tv  Assn. 
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)uMONT  FILE  KIT 

DUMONT  Television  Network  sent  to  several 
mndred  key  business  executives  last  week  a 
lew  file  kit  on  the  uses  and  costs  of  closed 
:ircuit  television  for  sales  meetings,  conven- 
iens and  demonstrations.  Designed  as  a  per- 
nanent  office  file  folder,  the  kit  will  be  kept 
ictive  by  DuMont  with  additional  mailings 
in  the  latest  developments  in  closed  circuit 
elevision.  Among  the  business  concerns  de- 
:  Icribed  as  users  of  DuMont's  closed  circuit 
ervice  are:  The  Atlantic  Refining  Co.,  Chev- 
rolet Division  of  General  Motors  Corp.,  Esso 
Standard  Oil  Co.,  Schenley  Distributors  Corp. 
ind  Sheraton  Corp.  of  America.  The  DuMont 
ile  kit  and  other  information  may  be  obtained 
Tom  Morris  A.  Mayers,  general  manager  of 
;losed  circuit  operations,  DuMont  Television 
Vetwork,  515  Madison  Ave.,  New  York  22. 
N.  Y. 


•s  i 


LAND  JUDGING  TURNOUT 

ELEVEN  foreign  countries  and  23  states  were 
epresented  by  about  2,000  contestants  and 
[observers  attending  the  third  annual  "Land 
fudging  Contest,"  sponsored  by  WKY-AM-TV 
Oklahoma  City,  according  to  that  station.  Win- 
ners received  a  total  of  $1,800  in  prizes  in 
addition  to  handsome  trophies  and  certificates 
donated  by  the  station.  Harold  Dedrick,  sta- 
tion farm  director,  said  that  the  ultimate  goal 
of  the  project  is  "to  establish  land  judging  in 
every  county  in  the  nation."  Land  judging 
contests  have  been  declared  by  the  Future 
IFarmers  of  America,  to  be:  "one  of  the  20th 
century's  greatest  contributions  in  the  fight 
to  save  the  soil." 


;KROX  ACCOUNT  CARD 

!  INSTEAD   of  sending   out   "past   due"  and 
,  "please  remit"  letters  to  its'  accounts  on  the 
10th  of  each  month,  KROX  Crookston,  Minn., 
,  made  itself  and  some  of  its  accounts  feel  bet- 
jter  by  sending  the  following  card:  "Ordinarily 
I  when  sending  out  a  letter  following  a  monthly 
-  statement  we  necessarily  make  it  a  reminder 
I  of  a  past  due  account.   However  you  are  one 
of  a  selected  group  of  our  very  best  accounts 
and  it  is  our  sincere  pleasure  to  have  your 
|  business  and  personal  friendship.    Radio  sta- 
j  tion  KROX,  its  management  and  staff,  wish  to 
j  take  this  opportunity  to  compliment  you  on 
v  s  your  application  of  an  excellent  code  of  busi- 
ness ethics,  and  on  your  prompt  payment  of 
•  bills  rendered." 


'PARTY  LINE'  ACCLAIM 

FOUR-week  old,  unrehearsed  Jones  Party  Line 
on  WCOG  Greensboro,  N.  C,  a  listener-  par- 
ticipation program  which  airs  satisfactions 
and/or  gripes  via  telephone  to  host  Bob  Jones 
has  achieved  "incredible"  success,  according 
to  that  station,  and  was  the  subject  of  an  article 
by  Newsweek,  May  10.  All  types  of  people 
discuss  all  types  of  subjects — only  race  and 
religion  are  taboo — on  the  nightly,  hour-and- 
a-half  show,  and  problems  that  run  the  full 
gamut  of  human  nature  are  aired.  Most  calls, 
however,  roughly  85%  of  them,  are  concerned 
with  the  local  issues  that  concern  the  average 
citizen. 


PHILADELPHIA'S  Junior  Baseball  Federation  will  sponsor  a  June  28  game  between 
the  Athletics  and  Phillies,  designed  to  benefit  "30,000  sandlot  ball-playing  boys." 
Radio  and  tv  backing  to  the  project  includes  (I  to  r):  William  B.  Caskey,  WPEN,  chair- 
man for  the  event,  and  Arthur  N.  Hinkel,  Federation  executive,  shown  seated  with 
caps  and  bats.  Standing— John  LaCerda,  The  LaCerda  Agency;  Gordon  Davis,  KYW; 
William  Banks,  WHAT;  Stan  Lee  Broza,  WPTZ  (TV);  Pat  Stanton,  WJMJ;  Murray 
Arnold,  WPEN;  Joseph  Connolly,  WCAU;  Varner  Paulsen,  WIP;  Doug  Hibbs,  WTEL, 
and  Rupe  Werling,  WIBG. 


WJAS  DOUBLES  UP 

TWO  sports  reporters  participate  on  a  different 
kind  of  sports  program  over  WJAS  Pittsburgh. 
Aptly  titled  Sports  Daily  Double,  the  show 
features  Charlie  Reichblum,  its  originator,  and 
an  assistant,  Hilary  Bogden,  who  discuss  sports 
in  general,  report  up-to-the-minute  news  and 
conduct  guest  interviews.  The  station  reports 
that  with  two  people  participating,  it  facilitates 
carrying  a  lot  of  information  and  the  mail  in- 
dicates that  the  program  is  getting  more  popu- 
lar week  after  week. 


KTVA  (TV)  MARKET  REPORT 

KTVA  (TV)  Anchorage,  Alaska,  has  issued 
a  market  report  on  its  coverage  area,  which 
states  that  the  75,000  population  spends  $120 
million  annually  on  retail  sales,  $13  million 
of  which  is  spent  in  30  grocery  stores.  Also 
contained  in  the  report  is  geographical,  trans- 


portation and  distribution  information  plus 
other  financial  information  relating  to  bank 
deposits  and  corporations.  A  description  of 
station  facilities  is  presented  along  with  a  de- 
scription of  the  market,  referred  to  as  a 
"quality  market,"  where  98%  of  the  products 
used  are  national  brands.  Programs,  person- 
nel, station  policies,  promotion  and  publicity 
and  rates — compared  to  other  media — are  out- 
lined to  round  out  the  report. 

AAA  ELECTS  'MR.  DRAGON' 

"OLIVER  J.  DRAGON,"  co-star  of  NBC-TV's 
Kukla.  Fran  &  Ollie,  was  elected  to  serve  as 
honorary  Grand  Marshal  in  the  18th  annual 
American  Automobile  Assn.  School  Safety 
Patrol  Parade  &  Assembly,  held  in  Washing- 
ton (D.  C.)  May  7-8.  The  AAA  reports  that 
Ollie  was  delighted  to  show  his  friend,  Kukla, 
who  was  "really  top  man,"  to  the  nation's  550,- 
000  School  Safety  Patrol  members.  Last  year, 
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WJR  Down  Under 

WJR  Detroit,  50-kw  clear  channel  station 
on  760  kc,  reports  its  early  morning  pro- 
grams and  some  of  its  late  evening 
broadcasts  are  received  as  far  away  as 
New  Zealand,  according  to  letters  re- 
ceived by  the  CBS  affiliate. 

WJR  programs  have  been  received  in 
all  the  48  states  and  in  New  Zealand, 
British  Columbia,  Saskatchewan,  New- 
foundland, Nova  Scotia,  Iceland,  the 
Azores,  Cuba,  Panama,  Mexico,  Alaska. 
Greenland,  Venezuela  and  other  parts  of 
South  America  as  well  as  in  Sweden. 
Many  report  unusually  clear  reception, 
WJR  said. 


Kukla  was  made  an  honorary  lifetime  member 
of  the  Patrol  and  Mr.  Dragon's  avowed  in- 
terest in  the  traffic  safety  movement  was  over- 
looked by  the  AAA,  but  despite  hurt  feelings 
over  Kukla's  preferential  treatment  of  last 
year,  the  invitation  to  lead  the  youngsters  in 
the  parade  this  year  finally  brought  Mr.  Dragon 
".  .  .  around." 

WRTV  (TV)  ADVERTISEMENT 

WRTV  (TV)  Asbury  Park,  N.  J.,  ran  a  full- 
page  advertisement  in  the  May  6  Asbury  Park 
Pi-ess  which  boosted  that  station's  "more  and 
greater  programs"  for  the  month  of  May,  and 


COLORCAST  IN© 

Advance  Schedule 
Of  Network  Color  Shows 

CBS-TV 

The  New  Revue  every  Friday,  5:30- 
6  p.m.  (sustaining). 

NBC-TV 

May  24-June  2:  Bride  &  Groom,  12 
noon-12:15  p.m.  EDT  (Andrew  Jergens 
through  Robert  W.  Orr  &  Assoc.) 

[Note:  This  schedule  will  be  corrected  to 
press  time  of  each  issue  of  B»T] 


urged  readers  with  tv  sets  to  have  their  sets 
converted  so  they  could  receive  ch.  58  WRTV. 
A  list  of  servicemen  and  dealers  who  display 
the  WRTV  Seal  of  Approval  was  included  as 
well  as  pictures  of  station  personalities  and 
scenes  from  various  programs.  Also  listed  was 
a  program  schedule  of  important  coming  events 
to  be  televised  in  May  with  the  hint  that  June 
holds  the  promise  of  even  better  things  to 
come.  The  ad  points  out  that  arrangements 
with  a  large  New  York  agency  are  being  con- 
cluded to  use  WRTV  to  test  "big  new"  shows 
before  they  go  on  the  networks.  A  welcome 
to  seven  new  advertisers  is  extended  with  an 
invitation  to  others  interested  to  call  for  rates 
and  details. 

WTAG  CELEBRATION 

OVER  300  listeners  attended  the  second  an- 
nual WTAG  Worcester,  Mass.,  "Julie  'n  John- 
ny" breakfast,  broadcast  from  that  city's 
Sheraton  Hotel,  which  was  climaxed  by  a  $500 
sale  for  a  local  appliance  dealer  within  15 
minutes  after  sign-off,  according  to  that  sta- 
tion. American  Airlines  donated  carnations  for 
all  ladies  attending  and  six  WTAG  hostesses 
modeled  an  advertiser's  hats.  Diamonds  valued 
at  more  than  $10,000,  loaned  by  a  jewelry 
sponsor,  were  modeled  by  WTAG  folk  singer, 
Clare  Cassidy.  Prizes  were  awarded  in  various 
categories,  including  eldest  birthday  and  anni- 
versary celebrants.  Commercial  displays  in- 
cluded eight  cages  of  parakeets  from  a  pet 
store  sponsor,  and  a  refrigerator  from  a  local 
appliance  dealer — which  precipitated  a  refrig- 
erator and  electric  stove  sale.  A  winner  se- 
lected from  audience  mail  on  "What  makes  a 
woman  attractive?"  received  a  complete  hair- 
styling  onstage  and  had  an  original  hat  designed 
by  a  local  designer.  A  bakery  advertiser  pro- 
vided attendants  with  a  miniature  anniversary 
cake,  and  those  interviewed  on  the  program 
received  enlarged  photographs,  taken  on  the 
spot  by  a  local  camera  shop  owner. 

CKNW  'JOB  FINDER' 

CKNW  New  Westminster,  B.  C,  has  a  thrice- 
weekly  Job  Finder  program,  which  lists  jobs 
available  through  the  Canadian  government's 
National  Employment  Service  for  which  no 
applicants  have  turned  up.  According  to  re- 
ports, an  average  of  20  listeners  each  week 
find  employment  through  the  program. 


LIKE  FATHER,  LIKE  SON 

THE  CROSBY  name  will  continue  on  CBS 
Radio,  with  son  Gary  substituting  for  Bing 
on  half-hour  Sunday  evening  (9-9:30  p.m. 
PDT)  time  period  as  summer  replacement. 
Format  of  13-week  program,  starting  June  6, 
will  be  similar  to  father  Bing's,  with  Gary 
singing  and  acting  as  host  to  guest  stars.  Writer 
and  co-producer  Bill  Morrow  and  co-producer 
Murdo  McKenzie  of  Bing  Crosby  Show  will 
continue  in  same  capacities  on  Gary  Crosby 
Show. 

KTUL  MARKET  KIT 

KTUL  Tulsa  announces  the  availability  to 
agencies  and  advertisers  of  a  new  market  kit  for 
the  Tulsa-Northeastern  Oklahoma  market. 
Made  up  in  folder  form,  the  kit  points  to  a 
billion  dollar  market  of  over  800,000  people 
who  spend  more  than  $157  million  for  food, 
over  $22  million  for  drugs,  over  $177  million 
for  automotive  products  and  over  $36  million 
for  furniture  and  household  goods.  The  Tulsa 
county  average  family  has  a  larger  income 
than  the  national  average,  according  to  the 
report.  The  market  kit  breaks  the  figures  down 
into  counties  and  copies  of  letters  from  satis- 
fied KTUL  advertisers  are  displayed.  Sponsors 
who  would  use  KTUL,  are  shown  the  aids 
and  benefits  to  be  received  in  "The  Oil  Capital 
of  the  World." 


THE  LATEST 

WCKY 


82%  of  Cincinnati's  Big  "Out  of 
Home"  Audience  listen  to  WCKY 
In  504  quarter  hours  weekly 
(6  am  to  midnight  • —  7  days  a  week) 

1st  Place  Rating 

WCKY  412 

All  Four  Network 
Stations  Combined  170 

Get  this  big  "PLUS"  This  Summer 


ANNE  LEE  CEGLIS,  women's  affairs  direc- 
tor of  WGH  Norfolk,  Va.,  who  as  "Miss 
Virginia"  was  runner-up  in  the  1953  "Miss 
America"  pageant,  waves  goodbye  as 
she  departs  by  Pan  American  Airways 
for  a  two-month  tour  of  Great  Britain, 
Denmark,  Sweden,  Belgium,  Germany, 
Switzerland,  Italy  and  France.  She  will 
tape-record  her  daily  half-hour  program 
at  foreign  radio  stations  for  broadcast 
by  WGH  during  her  absence. 
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Early  Birds  Get  Worms 

AN  announcement  on  WIP  Philadelphia's 
The  Dawn  Patrol  (12:30-6  a.m.)  on  the 
morning  before  the  trout  season  opened 
brought  more  than  125  fishermen  to  a 
West  Philadelphia  fishing  shop  which 
advertised  it  would  give  away  free  worms. 
Fishermen  began  arriving  at  12:45  a.m. 
and  continued  until  the  last  of  the  1,500 
worms  was  given  away  at  8  a.m. 


KOV  'STORK  CLUB' 

.KOV  Kelowna,  B.  C,  has  a  thrice-weekly 
ponsored  Stork  Club  program,  in  which  a 
cal  druggist  presents  gifts  of  dusting  powder, 
ologne  and  other  drug  store  items  to  new 
aothers  at  the  local  hospital.  The  new  baby 
lso  receives  a  small  gift,  and  a  cigar  manu- 
acturer  supplies  the  new  father  with  a  cigar. 

''Stork  Club  Membership  Book"  is  on  dis- 
lay  in  the  local  drugstore. 


ERCHANDISING  BROCHURE 


^  MERCHANDISING  file-brochure,  which 
hows  13  additional  merchandising  and  promo- 
ional  services  available  to  sponsors,  is  being 
|ent  to  agencies  and  advertisers  by  KPTV  (TV) 
'ortland,  Ore.  Aids  available  to  sponsors  who 
ineet  certain  requirements  include:  preferred 
ihain  store  displays,  mailing  pieces,  news  re- 
teases,  direct  mail  announcements,  point-of- 
ale  aids,  on-the-air  promotion,  free  photos  of 
itars  for  self-promotion,  free  station  stickers 
or  products  on  retail  display,  an  ad  in  Tv  Life, 
tation  window  display,  newspaper  promotion, 
)rogram  schedule  announcement  and  a  13-week 


conjunction  with  its  seven  newscasts 
daily,  seven  days  a  week  on  WKNB  Hart- 
ford, Tom  McLaughlin  Tire  Co.  is  striving 
to  promote  highway  safety  and  report 
on  Connecticut  highway  conditions.  For 
these  efforts  Mr.  McLaughlin  (seated,  I) 
here  receives  public  commendation  from 
William  M.  Green  (seated,  r),  state  di- 
rector of  highway  safety.  Standing  (I 
to  r)  are  Sid  Silverman,  sales  represent- 
ative, and  Gustav  Nathan,  commercial 
manager,  both  WKNB. 

Broadcasting    •  Telecasting 


report  on  what  KPTV  has  done  to  promote  the 
sponsor's  program  or  product.  The  brochure 
emphasizes  this  ".  .  .  Extra  sales  action  for 
your  KPTV  advertising." 

REPORTING  SERVICE  NEWS 

WHO  Des  Moines  has  issued  a  leaflet  describ- 
ing its  Sports  Reporting  Service,  organized  by 
Sports  Director  Jim  Zabel,  which  has  produced 
such  complete  coverage  that,  according  to  the 
1953  Iowa  Radio-Tv  Audience  Survey,  WHO 
is  preferred  for  sports  by  more  Iowans  than 
the  next  five  leading  stations  combined.  The 
station  sends  students  a  sports  correspondent 
card,  which  states  that  all  courtesies  extended 
to  the  bearer  in  covering  high  school  games  will 
be  appreciated  by  the  station;  the  student,  often- 
times coaches  and  teachers,  call  in  the  scores 
of  varsity  games  collect,  as  soon  as  the  results 
are  determined.  The  leaflet  contends  that  more 
than  800  Iowa  high  schools,  representing  about 
1,500  teams,  were  covered  by  WHO  sports  re- 
porters during  the  1953  school  year.  The  sta- 
tion reports  that  Jim  Zabel  handled  more  than 
7,000  high  school  scores  during  1953—90%  of 
which  were  called  in  long  distance  by  sports 
reporters,  real  "grass  roots"  coverage. 

BAB  HONORS  WTTM 

WTTM  Trenton,  N.  J.,  and  three  of  its  ad- 
vertisers were  honored  by  Broadcast  Advertis- 
ing Bureau  at  a  special  luncheon  a  fortnight 
ago.  R.  David  Kimble,  director  of  local  pro- 
motion for  BAB,  in  New  York  City,  presented 
the  station  with  one  first  prize  and  two  third 
prizes  in  the  recent  "Radio  Gets  Results"  con- 
test, the  only  station  in  the  country,  according 
to  WTTM,  to  win  in  three  separate  categories. 
The  three  advertisers,  J.  B.  Van  Sciver  Co., 
Volk  Motors  and  the  Hurley-Tobin  Co.,  also 
received  prizes  at  the  luncheon. 

CONTEST  ENTRY  RECORD 

A  RECORD-breaking  75,000  cards  and  letters 
were  received  in  the  recently  concluded  Stop, 
Look  &  Listen  contest  conducted  by  host  Tom 
Moorehead  on  WFIL-TV  Philadelphia.  The 
contest,  which  served  to  introduce  the  new 
model  Nash  automobile  in  the  Philadelphia 
area,  brought  mail  from  more  than  40  counties 
in  the  WFIL-TV  four-state  coverage  area.  A 
Nash  "Metropolitan"  was  top  prize  in  the  con- 
test which  spurred  sales  on  that  model  to  such 
an  extent,  a  complete  sellout  on  all  available 
"Metropolitans"  occurred  within  three  days, 
according  to  that  station. 

WARM  POSTER  PROMOTION 

A  THREE-color,  24-sheet  poster  with  three- 
dimensional  quality,  is  being  used  in  its  Scran- 
ton-Wilkes-Barre  coverage  area  by  WARM-TV 
Scranton  to  call  attention  to  its  facilities.  The 
billboard-type  poster,  designed  by  the  Morse 
Adv.  Agency,  Scranton,  reads:  "See  WARM- 
TV  Now  .  .  .  Ch.  16  .  .  .  ABC  Television 
Network." 

COLGATE  REPLACES  COLGATE 

EFFECTIVE  June  6  the  summer  replacement 
for  the  Colgate  Comedy  Hour  will  be  the  Col- 
gate Summer  Comedy  Hour,  NBC-TV,  Sun. 
8-9  p.m.,  an  hour  long  revue  with  the  accent 
on  youth,  James  C.  Douglass,  director  of  radio 
and  tv,  and  Austin  Peterson,  partner  in  the 


The  'Little  Guy',  Too 

RADIO  pays  off  for  the  "little  guy"  as 
well  as  the  big  advertiser,  according  to 
Palm  &  Shields  Variety  &  Hardware 
Store,  Fresno. 

Terming  himself  a  "little  business  man 
on  a  neighborhood  basis,"  owner  Ed 
Ohanian,  believing  radio  was  only  for  the 
big  advertiser,  bought  a  schedule  of  25 
spot  announcements  on  KBIF  that  city 
in  April,  "against  my  better  judgment." 
He  reported  the  first  two  spots  brought  40 
direct  inquiries  which  resulted  in  sales  of 
everything  from  garden  hose  to  hedge 
shears,  "I  was  wrong  and  enjoyably  so." 
The  spots  were  so  successful  that  he  con- 
tracted for  a  26-week  schedule  in  May. 


Hollywood  office  of  Ted  Bates  Inc.,  announced 
last  week.  Nat  Karson  will  produce  the  New 
York  originating  shows  and  Jack  Donohue  and 
William  Asher  will  produce  the  Hollywood 
telecasts. 

T.  B.  PROGRESS  REVIEWED 

IN  CONNECTION  with  the  50th  annual  con- 
vention of  the  National  Tuberculosis  Assn.  in 
Atlantic  City  last  week,  the  Johns  Hopkins  Sci- 
ence Review  (DuMont,  Thurs.,  9-9:30  p.m. 
EDT)  presented  May  20  a  history  of  the  prog- 
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Campus  Campaigners 

OPPOSING  campus  political  parties  at 
the  U.  of  North  Carolina,  Chapel  Hill, 
bought  five-minute  segments  of  time  on 
a  late  evening  disc  jockey  show  on  50- 
kw  WPTF  Raleigh,  30  miles  away,  on 
the  night  before  elections,  to  place  their 
causes  before  the  students.  The  Student 
Party  bought  its  segment  of  Our  Best 
to  You,  aimed  at  college  audiences  and 
the  University  Party  bought  a  preceding 
segment  on  the  same  show  to  "retaliate," 
according  to  WPTF,  which  says  the  two 
parties  should  be  able  to  get  80%  of 
the  7,000  students  to  listen  and  thus  pay 
"only  $4.29  per  thousand  listeners," 
which  WPTF  said  is  one-third  less  than 
the  cost  of  sending  post  cards  to  each 
student. 


ress  that  has  been  made  in  the  fight  against 
tuberculosis  during  the  past  50  years,  with 
emphasis  on  the  development  of  X-ray  and 
radiological  techniques. 

'THAT  ALL  MAY  LEARN' 

A  THIRTEEN-week  dramatized  documentary 
of  the  100-year  history  of  Texas  schools  titled 
That  All  May  Learn,  produced  by  the  U.  of 
Texas  Radio  House,  has  been  scheduled  on 
100  radio  stations  making  the  programs  avail- 
able in  every  community  in  the  state,  accord- 
ing to  Gale  R.  Adkins,  Radio  House  director. 
The  Texas  Education  Agency  supplies  broad- 
cast tapes  to  cooperating  radio  stations,  and 
although  intended  primarily  for  a  general  audi- 
ence, the  centennial  series  is  being  heard  in 
many  Texas  classrooms.  Every  school  system 
in  the  state  has  been  informed  concerning  the 
content  and  station  availability  of  the  series, 
according  to  Radio  House. 
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S    4  Reasons  Why 


The  foremost  national  and  local  ad- 
vertisers   use    WEVD    year  after 
year  to  reach  the  vast 

Jewish  Market 
of  Metropolitan  New  York 

1.  Top  adult  programming 
2.  Strong  audience  impact 
3.  Inherent  listener  loyalty 
4.  Potential  buying  power 
Send  for  a  copy  of 

"WHO'S  WHO  ON  WEVD" 
Hinry  Greenfiild.  Managing  Diraetar 
WEVD  117-118  West  48th  St.. 
New  York  19 


Station  Authorizations,  Applications 
(As  Compiled  by  B  •  T) 

May  13  through  May  19 

Includes  data  on  new  stations,  changes  in  existing  stations,  ownership  changes,  hear: 
cases,  rules  &  standards  changes  and  routine  roundup. 

Abbreviations: 


CP — construction  permit.  DA — directional  an- 
tenna. ERP — effective  radiated  power.  STL — 
studio-transmitter  link,  synch,  amp. — synchro- 
nous amplifier,  vhf — very  high  frequency,  uhf— 
ultra  high  frequency,  ant. — antenna,  aur. — aural, 
vis.  —  visual,    k  w  —  kilowatts,   w  —  watts,    mc  — 


megacycles.  D — day.  N — night.  LS — local  tui 
set.  mod.  —  modification,  trans.  —  transmitt 
unl.  —  unlimited  hours,  kc  — kilocycles.  SSA 
special  service  authorization.  STA — special  ten 
porary  authorization.  (FCC  file  and  hearii 
docket  numbers  given  In  parentheses.) 


FCC  Commercial  Station  Authorizations 
As  of  April  30,  1954  * 


AM 

FM 

TV 

Licensed  (all  on  air) 

2,540 

528 

101 

CPs  on  air 

23 

24 

t286 

CPs  not  on  air 

112 

16 

190 

Total  on  air 

2,562 

552 

387 

Total  authorized 

2,675 

568 

577 

Applications  in  hearing 

129 

4 

183 

New  station  requests 

158 

4 

52 

Facilities  change  requests 

139 

13 

28 

Total  applications  pending 

762 

110 

238 

Licenses  deleted  in  March 

2 

2 

0 

CPs  deleted  in  March 

2 

1 

8 

*  Does  not  Include  noncommercial  educational 
fm  and  tv  stations. 

t  Authorized  to  operate  commercially. 


Am  and  Fm  Summary  through  May  19 


On 

Air       Licensed  CPs 

Appls. 
Pend- 
ing 

In 

Hear- 
ing 

Am         2,577           2,546  147 
Fm            557             529  40 

162 
5 

129 
4 

ACTIONS  OF 

FCC 

New  Tv  Stations  .  . 

Television  Station  Grants  and  Application 
Since  April  14,  1952 
Grants  since  July  11,  7952: 
vhf  uhf 


Commercial 
Educational 


238 
12 


307 
17 


Total  Operating  Stations  in  U.  S. 

rhf  lihf 

Commercial  on  air  255  121 

Noncommercial  on  air  2  3 


Tot 

5451 
29 


Tot 

376 


Applications  filed  since  April  14,  7952: 


New 

Amend. 

vhf 

uhf 

Tot 

Commercial 

918 

337 

711 

525 

1,23 

Educational 

53 

27 

26 

S 

Total 

971 

337 

738 

551 

1,29 

1  Seventy-three  CP's  (12  vhf,  61  uhf)  ha^e  bee 

returned. 

2  One  applicant  did  not  specify  channel. 
*  Includes  29  already  granted. 

4  Includes  574  already  granted. 


GRANTS 

Flint,  Mich. — W-JR  The  Goodwill  Station  Inc., 

granted  vhf  ch.  12  (204-210  mc);  ERP  316  kw 
visual,  158  kw  aural;  antenna  height  above  aver- 
age terrain  1,000  ft.,  above  ground  897  ft.  Esti- 
mated construction  cost  $1,172,500,  first  year  op- 
erating cost  $525,000.  revenue  $800,000.  Post  Of- 
fice address:  Fisher  Bldg.,  Detroit.  Mich.  Studio 
location:  3002  E.  Court.  Transmitter  location:  3.2 
miles  NW  of  Clarkson,  Mich.  Geographic  coordi- 
nates: 42°  46'  20"  N.  Lat.,  83°  27'  28"  W.  Long. 
Transmitter  RCA,  antenna  RCA.  Applicant  is 
licensee  of  WJR-AM-FM  Detroit.  Principals  in 
WJR  include  President  John  F.  Patt,  individually 
and  with  his  family  own  (12V2%),  Vice  President 
and  General  Manager  Worth  Kramer  (0.3%)  Vice 
President  in  Charge  of  Engineering  George  F. 
Leydorf  (0.21%),  Vice  President  George  W.  Cush- 
ing  (0.23%),  Vice  President  Gordon  Gray,  Secre- 
tary-Treasurer Elmer  M.  Krause  (5%),  and 
Frances  S.  Parker  (26.5%)  as  individual  and 
26.5%  as  executrix  of  estate  of  G.  A.  Richards). 
Granted  May  14. 

Wausau,  Wis. — Wisconsin  Valley  Television 
Corp.,  granted  vhf  ch.  7  (174-180  mc);  ERP  100.5 
kw  visual,  60.4  kw  aural.  Estimated  construction 
cost  $260,379,  first  year  operating  cost  $250,000. 
revenue  $250,000.  Post  Office  address  %  A.  F. 
Berner,  Station  WATK,  Antigo,  Wis.  Transmitter 
location  R.  F.  D.  #4.  near  Wausau.  Legal  counsel 
Cohn  &  Marks,  Washington.  Consulting  engineer 
Walter  F.  Kean.  Riverside.  111.  Principals  include 
President  John  C.  Sturtevant,  Vice  President 
George  T.  Frechette,  Secretary  Artemas  F.  Ber- 
ner, Treasurer  Howard  A.  Quirt,  Walter  B.  Chil- 
sen  and  Clifford  G.  Ferris.  Stockholders  include 
Antigo  Bcstg.  Co.  (licensee  of  WATK  Antigo) 
(5  5/9%,),  stock  voted  by  Mr.  Berner;  Berner 
Bros.  Pub.  Co.  (publisher  of  Antigo  daily  news- 
paper) (5  5/9%,),  partnership  composed  of  Mr. 
Berner  and  Henry  L.  Berner,  each  of  whom 
owns  50%;  Rhinelander  Pub.  Co.  (publisher  of 
Rhinelander  Wis.,  daily  newspaper)  (111/9%), 
voted  by  Mr.  Ferris;  Wisconsin  Rapids  Tribune 
Co.  (publisher  of  daily  newspaper  in  Wisconsin 
Rapids,  Wis.)  (8y3%),  stock  voted  by  Mr.  Frech- 
ette and  William  F.  Huffman  Jr.;  William  F. 
Huffman  Radio  Inc.  (licensee  of  WFHR-AM-FM 
Wisconsin  Rapids)  (8V3%).  stock  voted  by  Messrs. 
Frechette  and  Huffman;  Record  Herald  Co.  (pub- 
lisher of  daily  newspaper  in  Wausau,  Wis.) 
(33Mj%),  stock  voted  by  Mr.  Sturtevant;  Merrill 
Pub.  Co.  (publisher  of  daily  newspaper  in  Merrill, 
Wis.)  (111/9%),  stock  voted  by  Mr.  Chilsen.  and 
News  Pub.  Co.  (publisher  of  daily  newspaper  in 


Marshfield.  Wis.)  (16%%),  stock  voted  by  M 
Quirt.  Grant  was  made  possible  by  dismissal  c 
competitive  bid  of  WSAU  Wausau,  Charle 
Lemke,  49%  owner  WSAU,  acquires  25%  optio 
in  new  tv  venture.  John  R.  Tomek,  51%  owns 
WSAU,  is  retained  as  consultant.  Granted  Ma 
13. 

APPLICATION  AMENDED 

Boston,    Mass. — Allen   B.    DuMont   Labs.  In< 

amends  bid  for  new  tv  station  on  vhf  ch.  5  t 
change  studio  location  to  264  Huntington  Ave 
Boston;  transmitter  location  to  Glenley  Terrac 
Boston;    antenna   height  above  average  terra 
1,000  ft.    Filed  May  12. 


Existing  Tv  Stations  .  .  . 

ACTIONS  BY  FCC 

WCOV  Montgomery,  Ala. — Capitol  Bcstg.  Co 
granted  modification  of  CP  for  uhf  ch.  20  t< 
change  ERP  to  200  kw  visual,  117  kw  aural;  an 
tenna  height  above  average  terrain  440  ft 
Granted  May  10;  announced  May  18. 

KGLO-TV  Mason  City,  Iowa — Lee  Radio  Inc 
granted  STA  to  operate  commercially  on  vhf  ch 
3  for  the  period  ending  June  14.  Granted  Ma; 
7;  announced  May  18. 

WITH-TV  Baltimore,  Md.  —  WITH-TV  Inc 
granted  modification  of  CP  for  uhf  ch.  72  tc1 
change  ERP  to  95.5  kw  visual,  52.5  kw  aural 
change  transmitter  location  to  south  side  of  Nev 
Edmondson  Ave.,  extended,  between  Inglesidc 
and  Winters  Lane,  Baltimore:  antenna  heigh 
above  average  terrain  510  ft.  Granted  May  14 
announced  May  18. 

WHEC-TV  Rochester,  N.  Y.-WHEC  Inc.  grant 
ed  modification  of  CP  for  share  time  operatior 
on  vhf  ch.  10  to  change  ERP  to  123  kw  visual,  66. J 
kw  aural;  antenna  height  above  average  terrair 
450  ft.;  completion  date  11-14.  Granted  May  14 
announced  May  18. 

WVET-TV  Rochester.  N.  Y— Veterans  Bcstg 
Co.  granted  modification  of  CP  for  share  time 
operation  on  vhf  ch.  10  to  change  ERP  to  123  kw 
visual,  66.1  kw  aural;  antenna  height  above  aver- 
age terrain  450  ft.;  completion  date  11-14.  Grant- 
ed May  14;  announced  May  18. 

WUTV  (TV)  Youngstown,  Ohio — Vindicatoi 
Printing  Co.  granted  modification  of  CP  for  uhi 
ch.  21  to  change  ERP  to  91.2  kw  visual,  45.7  kw 
aural;  change  transmitter  and  studio  location  tc 
Mable  Ave.,  between  Gibson  and  Zedaker, 
Youngstown;  antenna  height  above  average  ter- 
rain 964  ft.    Granted  May  13;  announced  May  18. 
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KVDO  (TV)  Corpus  Christi,  Tex. — Coastal  Bend 
Tv  Co.  granted  STA  to  operate  commercially  on 
uhf  ch.  22  for  the  period  ending  Sept.  6.  Granted 
May  7;  announced  May  18. 

STATION  DELETED 

WSCV  (TV)  Spartanburg.  S.  C— Sterling  Tele- 
casting Co.  FCC  deleted  tv  station  on  uhf  ch.  17 
at  request  of  attorney.    Deleted  May  14. 

APPLICATIONS 

WSLA  (TV)  Selma,  Ala.— Deep  South  Bcstg. 
Co.  seeks  modification  of  CP  for  vhf  ch.  8  to 
change  transmitter  and  studio  location  to  U.  S. 
Hwy.  31,  5  miles  N  of  Prattville,  Ala.:  ERP  to 
316  kw  visual,  158  kw  aural;  antenna  height 
above  average  terrain  2.000  ft.    Filed  May  14. 

WGR-TV  Buffalo,  N.  Y. — VVGK  Corp.  seeks 
modification  of  CP  for  vhf  ch.  2  to  change  trans- 
mitter location  to  Lafayette  Hotel.  Washington 
and  Clinton  Sts.,  Buffalo:  ERP  to  66.1  kw  aural: 
antenna  height  above  average  terrain  385  ft. 
Filed  May  17. 

WKBN-TV  Youngstown,  Ohio— WKBN  Bcstg. 
Corp.  seeks  modification  of  CP  for  uhf  ch.  27  to 
change  ERP  to  160  kw  visual.  95  kw  aural,  direc- 
tional: antenna  height  above  average  terrain  553 
ft.  Filed  May  17. 

WUSN-TV  Charleston,  S.  C— Southern  Bcstg. 
Co.  seeks  modification  of  CP  for  vhf  ch.  2  to 
change  transmitter  location  to  U.  S.  Route  17  at 
Old  Ferry  Landing.  Charleston:  change  ERP  to 
100  kw  visual,  53.77  kw  aural:  antenna  height 
above  average  terrain  788.5  ft.    Filed  May  17. 


New  Am  Stations 


ACTIONS  BY  FCC 

Naples,  Fla. — George  Dewey  Polly  granted  1270 
kc,  500  w  daytime.  Estimated  construction  cost 
$20,245,  first  year  operating  cost  S22.780,  revenue 
$36,000.  Mr.  Polly  is  in  real  estate  sales  and 
development  in  Naples.  Post  office  address 
Motel  Tamiami,  Naples.    Granted  May  19. 

Jacksonville,  Fla. — Telerad  Inc.  granted  1280  kc, 
1  kw  daytime.  Post  office  address  1307  Glenn 
Garry  Rd.  Estimated  construction  cost  $17,000, 
first  year  operating  cost  $40,000,  revenue  $60,000. 
Principals  include  President  John  A.  Boling 
(60%),  former  owner  WNER  Live  Oak,  Fla.; 
Secretary  Opal  D.  Boling  (20rr).  and  Treasurer 
Beverly  G.  Boling  (20%).    Granted  May  19. 

Cheboygan,  Mich. — Straits  Bcstg.  Co.  granted 
1490  kc  100  w  unlimited.  Post  office  address  % 
Radio  Station  WPTW  Piqua,  Ohio.  Granted  May 
19. 

Redwood   Falls,  Minn. — Harry  Willard  Linder 

granted  1490  kc,  100  w  unlimited.  Post  office 
address  P.  O.  Box  393,  Willmar,  Minn.  Estimated 
construction  cost  $18,816,  first  year  operating  cost 
S43.000,  revenue  $45,000.  Mr.  Linder  is  licensee 
of  KMHL  Marshall,  Minn.,  president-58%  stock- 
holder KDMA  Montevideo,  Minn.,  president-10% 
stockholder  KTOE  Mankato,  Minn.  Granted  May 
19. 

Jamestown,  N.  D. — James  River  Bcstg.  Co. 
granted  1400  kc,  250  w  unlimited.  Post  office 
address  %  Robert  E.  Ingstad,  Valley  City,  N.  D. 
Estimated  construction  cost  $16,040.  first  year  op- 
erating cost  $25,000.  revenue  $30,000.  Principals 
include  President  Robert  E.  Ingstad  (78.95%), 
president-majority  stockholder-general  manager 
KOVC  Valley  City,  N.  D.;  Vice  President  James 
I.  Flannery  (5.26%).  City  Alderman;  Secretary 
E.  A.  Moline  (5.26%),  contractor,  and  Treasurer 
H.  W.  Lyons  (2.63%  I.    Granted  May  19. 

Chattanooga,  Term. — Greenwood  Bcstg.  Co. 
(WABG  Greenwood,  Miss.),  600  kc.  1  kw  day- 
time. Post  office  address  222  Howard,  Green- 
wood, Miss.  Estimated  construction  cost  $8,000, 
first  year  operating  cost  $40,000,  revenue  $70,000. 
Sole  owner  is  Cy  N.  Bahakel.    Granted  May  19. 

Yakima,  Wash. — Independent  Bcstrs.  granted 
900  kc,  250  w  daytime.  Estimated  construction 
cost  $6,800.  first  year  operating  cost  $33,600,  rev- 
enue $40,000.  Walter  N.  Nelskog  is  sole  owner. 
Mr.  Nelskog  is  disc-jockey  KRSC  Seattle;  sole 
owner  Music  Makers,  dance  promotion,  and  Vs 
owner  Northwest  Attractions,  artist  promotion. 
Post  office  address  3915  S.W.  106  St.,  Seattle. 
Granted  May  19. 

APPLICATIONS 

Waycross,  Ga. — Denver  T.  Brannen,  970  kc,  1 
kw  daytime.  Post  office  address  P.  O.  Box  155, 
Waycross.  Estimated  construction  cost  $21,500. 
first  year  operating  cost  $40,000,  revenue  $50,000. 
Mr.  Brannen  is  president-98%  owner  KCIL 
Houmz,  La.,  and  33%  stockholder  WACL  Way- 
cross. 

Pittsfield,  111.— Pike  Bcstg.  Co.,  1580  kc,  250  w 
daytime.  Post  office  address  Box  481  Taylorville, 
111.  Estimated  construction  cost  $16,829,  first  year 
-  operating  cost  $25,000,  revenue  $30,000.  Principals 
■  include  Roger  L.  Moyer  (45%% ),  V2  owner  WTIM 


J 


WATCH  ANNOUNCEMENT  OF  NEW 
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imperial  WORLD  films,  inc. 

CHICAGO,  ILL. 


Broadcasting    •  Telecasting 


Taylorville,  Keith  W.  Moyer  (45%%),  general 
manager  WTIM;  Sam  H.  Morton  (5%),  local  drug 
store  owner;  Warren  W.  Taylor,  insurance,  and 
Caterina  Chesi  <2»,2%).    Filed  May  11. 

New  Albany,  Miss. — New  Albany  Bcstg.  Co., 
1490  kc,  250  w  unlimited.  Post  office  address 
%  Vernon  K.  Wroten,  Booneville,  Miss.  Esti- 
mated construction  cost  $8,800,  first  year  operat- 
ing cost  $15,000.  revenue  $20,000.  Principals  in- 
clude Vernon  K.  Wroten  (51%),  engineer-20% 
stockholder  WTUP  Tupelo,  Miss.,  and  manager- 
engineer  WBIP  Booneville,  Miss.:  and  Wynez 
Wroten  (49%),  program  director  at  WBIP.  Filed 
May  13. 

St.  Louis.  Mo. — Sam  Johns  d/b  as  St.  Louis 
Bcstg.  Co.,  1600  kc,  1  kw  daytime.  Post  office 
address  221  E.  Kentucky  St.,  Blytheville,  Ark. 
Estimated  construction  cost  $30,980,  first  year 
operating  cost  $57,636,  revenue  $90,000.  Mr. 
Johns  is  owner  of  Blytheville  restaurant,  liquor 
store  and  recreation  parlor.    Filed  May  17. 

Virginia  Beach,  Va. — J.  S.  Banks,  J.  P.  Guzzy, 
J.  L.  Hoarty  Jr.,  W.  W.  McClanan  Jr.  and  J.  P. 
Sadler  d/b  as  Virginia  Beach  Bcstg.  Co.,  1600  kc, 
1  kw  daytime.  Post  office  address  7310  Atlantic 
Ave.,  Virginia  Beach.  Estimated  construction 
cost  $23,100,  first  year  operating  cost  $36,000, 
revenue  $40,000.  Principals  include  J.  S.  Banks 
(19%),  hotel  operator;  J.  P.  Guzzy  (19%),  hotel 
owner;  J.  L.  Hoarty  Jr.  (24%),  local  Chamber  of 
Commerce;  W.  W.  McClanan  Jr.  (19%),  cleaners 
and  laundry;  and  J.  P.  Sadler  (19%),  building 
material  distributor.    Filed  May  17. 

Thermopolis,  Wyo. — Thermopolis  Bcstg.  Co., 
1240  kc,  250  w  unlimited.  Post  office  address  228 
Klink  Building.  Thermopolis.  Estimated  con- 
struction cost  $15,030,  first  year  operating  cost 
$24,000,  revenue  $30,000.  Principals  include  Pres- 
ident H.  Scott  Taylor  (5%).  Hot  Springs  State 
Park  superintendent;  Vice  President  Joe  C.  Hen- 
ry (0.1%),  electric  service  and  home  builder; 
Secretary-Treasurer  Joe  Cavalli  (5%),  attorney; 
William  Omenson  (207c),  hotel  owner,  and  13 
other  local  businessmen.    Filed  May  13. 

APPLICATIONS  AMENDED 

Pine  Bluff,  Ark. — Empire  Bcstg.  Co.  amends  bid 
for  new  am  station  on  540  kc  10  kw  daytime  to 
specify  unlimited  hours  of  operation.  Filed 
May  12. 

Macon,  Ga. — James  S.  Rivers  tr/as  The  South- 
eastern Bcstg.  System  amends  bid  for  new  am 
station  on  540  kc  10  kw  daytime  to  specify  5  kw, 
directional.    Filed  May  12. 

Ripley,  Tenn. — Earl  W.  Daly  tr/as  West  Term. 
Radio  Service  amends  application  for  new  am 
station  on  1540  kc  250  w  daytime  to  specify  1220 
kc.    Filed  May  11. 

Existing  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

WLAK  Lakeland,  Fla. — Lakeland  Bcstg.  Corp. 

granted  CP  to  increase  daytime  power  from  1 
kw  to  5  kw  on  1430  kc  with  1  kw  night.  Granted 
May  19. 

WLBN  Lebanon,  Ky.  —  Lebanon-Springfield 
Bcstg.  Co.  granted  CP  to  change  from  500  w  to 
1  kw  on  1590  kc  daytime.    Granted  May  19. 

WPAC  Patchogue,  N.  Y. — Patchogue  Bcstg.  Co. 
granted  CP  to  increase  power  from  250  w  to  1 
kw  on  1580  kw  daytime.    Granted  May  19. 

WLON  Lincolnton,  N.  C. — Lincoln  County 
Bcstg.  Co.  granted  CP  to  change  from  1270  kc 
to  1050  kc  with  500  w.    Granted  May  19. 

APPLICATIONS 

KSBW    Salinas.    Calif.— Salinas    Bcstg.  Corp. 

seeks  CP  to  increase  power  from  1  kw  to  5  kw 
on  1380  kc.    Filed  May  10. 

WNIM  Moultrie,  Ga— M.  B.  Mills  &  Douglas 
J.  Turner  d/b  as  Colquitt  Bcstg.  Co.  seeks  CP  to 
increase  power  from  1  kw  to  5  kw.   Filed  May  10. 

WMDL  Meyersdale,  Pa. — WJAC  Inc.  granted 
request  for  cancellation  of  CP  and  deletion  of 
call  letters  for  new  am  station  on  560  kc,  500  w 
daytime.  Deleted  May  12;  announced  May  18. 

WRAD  Radford,  Va. — Rollins  Bcstg.  Inc.  seeks 
CP  to  change  from  1340  kc  250  w  to  1460  kc  1 
kw.    Filed  May  11. 

Existing  Fm  Stations  .  .  . 

ACTIONS  BY  FCC 

WFMT  (FM)  Chicago,  111.— Gale  Bcstg.  Co. 
FCC  sets  aside  action  of  April  26  license  applica- 
tion for  change  of  frequency  of  fm  station  on  ch, 
290  to  ch.  254.  Action  May  14;  announced  May  18. 

New  AM  Stations  .  .  . 

ACTIONS  BY  FCC 

WNIC  (FM)  De  Kalb,  111.— Northern  111.  State 
Teachers  College  granted  CP  for  new  noncom- 
mercial educational  fm  station  on  ch.  201  (88.1 
mc);  ERP  0.0089  Granted  May  10;  announced 
May  18. 

STATION  DELETED 

WAAF-FM  Chicago,  111.— Corn  Belt  Publishers 
Inc.  granted  request  to  cancel  license  and  delete 
fm  station  on  ch.  230.  Deleted  May  12;  announced 
May  18. 
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Ownership  Changes  .  .  . 

ACTIONS  BY  FCC 

KDMS  El  Dorado,  Ark.— Radio  Station  KDMS 
Inc.,  granted  voluntary  assignment  of  license  to 
James  A.  West  Sr.,  James  A.  West  Jr.  and  Paul 
E.  Norton  d/b  as  El  Dorado  Bcstg.  Co.  for  $53,000. 
Principals  in  partnership  include  J.  A.  West  Sr. 
{V3),  retail  dry  goods  chain  stores;  J.  A.  West 
Jr.  C/3).  retail  dry  goods  chain  store,  and  Paul 
E.  Norton  (y3),  commercial  manager  KDMS. 
Granted  May  19. 

KLLR  Denver,  Colo. — Frank  Donald  Hall  tr/as 
Denver  Bcstg.  Co.  granted  voluntary  assignment 
of  license  to  George  Basil  Anderson  for  $75,000. 
Mr.  Anderson  is  owner  of  KJSK  Columbus,  Neb., 
and  KJRG  Newton,  Kan.  Granted  May  19. 

WBAR  Bartow,  Fla. — William  Avera  Wynne 
granted  voluntary  assignment  of  license  to  Radio 
Station  WBAR  Inc.  for  $26,500.  Principals  include 
President  W.  A.  Wynne  (69.09%);  Vice  President 
Anne  H.  Wynne  (3.63%);  Secretary-Treasurer 
Clarence  E.  Leeper  (17.47%),  V3  owner  WPNX 
Phenix  City,  Ala.;  Roy  M.  Greene  (3.63%),  ma- 
jority owner  WHWD  Hollywood,  Fla.,  y3  owner 
WPNX  and  55%  owner  WGLT  Lanette,  Ala. 
Granted  May  19. 

KIPA  Hilo,  Hawaii — Big  Island  Bcstg.  Co. 
granted  voluntary  transfer  of  control  of  Aloha 
Bcstg.  Co.  (KHON  Honolulu),  majority  stock- 
holder of  licensee  to  Bryson  Ross  Gardner. 
Transfer  results  from  Mr.  Gardner's  purchase 
of  51%  of  KHON.  Granted  May  19. 

KHON  Honolulu,  Hawaii — Aloha  Bcstg.  Co. 
granted  transfer  of  control  to  Bryson  Ross  Gard- 
ner through  sale  of  51%  interest  for  $4,800. 
Granted  May  19. 

KAKE-TV  Wichita,  Kan.— KAKE  Bcstg.  Co. 
granted  assignment  of  CP  for  vhf  ch.  10  to 
KAKE-TV  Inc.  Application  is  to  carry  out 
merger  agreement  whereby  competitor  Mid-Con- 
tinent Tv  Inc.  withdrew  its  application  and  re- 
ceived option  to  purchase  50%  interest.  Principals 
include  President  Mark  H.  Adams  (6.25%);  Vice 
President  Theodore  Gore  (6.5%);  Vice  President 
Tom  Palmer  (14%);  Vice  President  H.  Zoller 
(12%);  Secretary  Ralph  Gore  (6.5%);  Asst.  Secre- 
tary-Treasurer  Charles   E.   Jones    (6.25%),  and 
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Treasurer  Robert  B.  Dockum  (9.5%).  Granted 
May  19. 

WREB    Holyoke,    Mass. — Valley    Bcstg.  Corp. 

granted  voluntary  transfer  of  control  to  Wakelin 
Realty  Corp.  through  sale  of  197  shares  of  stock 
for  $19,700.  Principals  include  President  William 
B.  Wakelin  (34.9%);  Treasurer  Abbie  H.  Wakelin 
(10%);  James  A.  Wakelin  (20%),  and  Helen  Dorn- 
bush  (20%).  All  principals  deal  in  real  estate. 
Granted  May  19. 

WCLD  Cleveland,  Miss. — Cleveland  Bcstg.  Co. 
granted  voluntary  assignment  of  license  to  part- 
nership of  C.  W.  Capps  &  Lowry  Tims  d/b  as 
Cleveland  Bcstg.  Co.  for  $36,200.  Granted  May  19. 

KOTV  (TV)  Tulsa,  Okla. — J.  D.  Wrather  Jr.,  M. 
H.  Alvarez,  Mazie  Wrather  and  General  Tv  Die. 
granted  assignment  of  CP  and  license  to  Osage 
Bcstg.  Corp.  for  $4,000,000.  Osage  Bcstg.  is  sub- 
sidiary of  J.  H.  Whitney  Co.,  investment  house. 
Principals  include  President  C.  Wrede  Peters- 
meyer,  Treasurer  Robert  D.  Ward,  Secretary  John 
K.  Schemmes.  All  are  10%  partners  in  invest- 
ment firm.  Granted  May  14. 

KISD  Sioux  Falls,  S.  D. — KISD  Inc.  granted 
voluntary  transfer  of  control  to  Verl  K.  Thomson 
through  retirement  of  remaining  50%  stock  in- 
terests of  H.  L.  Dibble,  F.  C.  Walkup  and  H.  R. 
Alton  Sr.  for  $22,000.  Mr  Thomson  will  now  be 
sole  owner.  Granted  May  19. 

KDSK  Denison,  Tex.— B.  V.  Hammond  Jr.  & 
L.  Hendrick  d/b  as  Radio  Station  KDSK  granted 
voluntary  assignment  of  license  to  KDSK  Inc. 
No  consideration  involved  as  each  partner  re- 
tains identical  interest  in  new  corporation. 
Granted  May  13;  announced  May  18. 

KUTA  Salt  Lake  City— Utah  Bcstg.  &  Tv  Co. 
granted  involuntary  assignment  of  license  and 
CP  to  Frank  C.  Carman,  Grant  R.  Wrathal,  Edna 
O.  Powers,  individually  and  as  guardian  of 
Sharon  Lee  Powers,  and  Continental  Bank  & 
Trust  Co.  (25%),  administrator  of  the  estate  of 
David  G.  Smith,  deceased,  d/b  as  Utah  Bcstg.  & 
Tv  Co.  Granted  May  12;  announced  May  18. 

WDBJ  -  AM  -  FM  Roanoke,  Va.  —  Times- World 
Corp.  granted  involuntary  transfer  of  control  to 
First  National  Exchange  Bank  of  Roanoke  (49%), 
executor  and  trustee  of  the  estate  of  J.  P.  Fish- 
burn,  deceased.  Granted  May  12;  announced 
May  18. 


APPLICATIONS 

KWRF  Warren,  Ark.— Paul  Fiser  and  John  G. 
Rye  d/b  as  Pines  Bcstg.  Co.  seeks  voluntary 
assignment  of  license  to  Paul  Fiser,  John  G. 
Rye  and  Lee  Reaves  d/b  as  Pines  Bcstg.  Co. 
through  sale  of  V3  interest  to  Mr.  Reaves  for 
$10,000.  Mr.  Reaves  is  KWRF  manager.  Filed 
May  11. 

KOCS,  KEDO-FM  Ontario,  Calif.— Mrs.  Jerene 
Appleby  Harnish,  Carlton  R.  Appleby,  Walter 
Axley,  Ernest  Atkinson,  Andrew  B.  Appleby  & 
Ralph  Fairchild  d/b  as  The  Daily  Report  Co. 

seeks  voluntary  assignment  of  license  to  same 
group.  Mrs.  Harnish  gives  2%  interest  to  each 
of  her  sons,  Carlton  R.  Appleby  (17V2%).  and 
Andrew  B.  Appleby  (51,/2%).    Filed  May  10. 

WJPR  Greenville.  Miss. — Thomas  H.  Golding 
Sr.,  Thomas  H.  Golding  Jr.,  Emmet  Holms  Mc- 
Murry  Jr.  and  Frank  Wilson  Baldwin  d/b  as 
Radio  Service  Co.  seeks  voluntary  assignment  of 
license  to  Emmet  Holmes  McMurry  Jr.  and 
Frank  Wilson  Baldwin  d/b  as  Radio  Service  Co. 
Messrs.  Golding  Sr.  and  Jr.  sell  Y3  interest  for 
$50,000.    Filed  May  11. 

KDKD  Clinton,  Mo. — Clinton  Bcstg.  Co.  seeks 
voluntary  acquisition  of  control  by  David  M. 
Segal  through  purchase  of  remaining  nine  shares 
of  stock  from  Lee  E.  and  Jeanne  F.  Baker  for 
$7,800.  Mr.  Segal  will  now  be  sole  owner.  Mr. 
Segal  owns  KUDL  Kansas  City,  Mo.,  77V2%  of 
WGVM  Greenville,  Miss.,  and  79%  of  KTFS 
Texarkana,  Tex.   Filed  May  17. 

KOKO — Warrenburg,  Mo. — Clinton  Bcstg.  Co. 
seeks  voluntary  assignment  of  license  to  Lee  E. 
and  Jeanne  F.  Baker  d/b  as  Warrensburg  Bcstg. 
Co.  through  purchase  by  the  company  of  16 
shares  of  stock  in  exchange  for  $14,194  assets  of 
the  company  allocable  to  KOKO  operation.  Lee 
E.  and  Jeanne  F.  Baker  are  owners  of  KLEE 
Otumwa,  Iowa.    Filed  May  17. 

KGVO-TV  Missoula,  Mont. — Mosby's  Inc.  seeks 
modification  of  CP  for  vhf  ch.  13  to  change  ERP 
to  39.6  kw  visual,  21.4  kw  aural.    Filed  May  14. 

WKNY  Kingston,  N.  Y. — Kingston  Bcstg.  Corp. 

seeks  assignment  of  license  to  J.  K.  C.  Bcstg. 
Corp.  No  consideration  involved  as  stockholders 
retain  identical  interests  as  purpose  of  applica- 
tion is  to  change  from  New  Hampshire  corpora- 
tion to  New  York  corporation.    Filed  May  11, 

WJNC— Jacksonville,  N.  C— Lester  L.  Gould 

seeks  voluntary  assignment  of  license  to  Greater 
Carolinas  Tv  &  Radio  Industries  Inc.,  a  corpo- 
ration in  which  Mr.  Gould  retains  99.99%  inter- 
est.    Filed  May  14. 

KVKM  Monahans,  Tex. — Monahans  Bcstrs. 
seeks  voluntary  transfer  of  control  to  J.  Ross 
Rucker,  Joe  Vandivere,  and  G.  C.  Greenlee 
through  sale  of  all  stock  for  $10,000.  Mr.  Rucker 
is  KVKM  manager,  and  Mr.  Greenlee  is  food 
store  manager.    Filed  May  17. 

WJWS  South  Hill,  Va.— Mecklenburg  Bcstg. 
Corp.  seeks  voluntary  assignment  of  license  to 
Old  Belt  Bcstg.  Corp.  for  $50,000  and  assumption 


of  obligations  for  $4,800.  Principals  include 
President  C.  D.  Pennington  Jr.  (3%),  farm  sup- 
plies; Vice  President  W.  R.  Kirkland  (7.5%), 
soft  drinks  bottler;  Secretary  W.  B.  Hofler  (7.5%) 
WJWS  station  manager;  J.  C.  Oakley  (14.9%), 
department  store  owner;  F.  E.  Watkins  (14.9%), 
real  estate,  auto  dealer,  lumber;  R.  E.  Daniels 
Jr.  (14.9%),  wholesale  oil  distributor.  Filed  May 
11. 

Hearing  Cases  .  .  . 

INITIAL  DECISIONS 

Jefferson   City,   Mo. — Vhf   ch.   13  proceeding. 

FCC  hearing  examiner  William  G.  Butts  issued 
initial  decision  looking  toward  grant  of  the  ap- 
plication of  Jefferson  Television  Co.  for  a  CP 
for  new  tv  station  in  Jefferson  City,  Mo.,  on 
ch.  13.    Action  May  19. 

Oxford,  Miss. — FCC  hearing  examiner  Fanney 
N.  Litvin  issued  an  initial  decision  looking  toward 
denial  of  the  application  of  Ole  Miss  Broadcast- 
ing Co.  Inc.  for  a  CP  for  new  am  station  in 
Oxford,  Miss.,  on  1230  kc,  100  w,  unlimited. 
Action  May  19. 

OTHER  ACTIONS 

Phoenix,   Ariz. — Vhf    ch.   3   proceeding.  FCC 

Comr.  John  C.  Doerfer  dismissed  with  prejudice 
bid  of  KTAR  for  new  tv  station  on  vhf  ch.  3 
and  retained  in  hearing  application  of  Arizona 
Tv  Co.    Action  May  18. 

Little  Rock,  Ark. — Vhf  ch.  11.  By  Memorandum 
Opinion  and  Order,  the  Commission  denied  peti- 
tion filed  Oct.  28  by  Arkansas  Television  Co., 
insofar  as  it  requests  enlargement  of  hearing 
issues  in  proceeding  involving  its  application  and 
that  of  Arkansas  Telecasters  Inc.  for  construc- 
tion permit  for  new  tv  station  on  ch.  11,  to  add 
"availability  of  funds"  issue  and  to  direct  hear- 
ing examiner  to  require  applicants  to  exchange 
information  regarding  their  "estimated  budgets"; 
gave  examiner  authority  to  enlarge  the  issues  to 
permit  inquiry  into  the  adequacy  of  funds  avail- 
able.   Action  May  13. 

Esther  Blodgett,  Harvard,  111.;  Winnebago 
Bcstg.  Co.,  Rockford,  111.;  WNMP  Evanston,  111.— 
FCC  Comr.  John  C.  Doerfer  granted  petition  of 
Winnebago  for  dismissal  without  prejudice  of 
its  application  and  petition  of  WNMP  for  dis^ 
missal  without  prejudice  of  its  application;  re- 
moved from  hearing  docket  application  of  Blod- 
gett for  new  am  station.    Action  May  13. 

Estherville,  Iowa — Estherville  Bcstg.  Corp.  FCC 
Comr.  John  C.  Doerfer  dismissed  without  preju- 
dice bid  for  power  boost  for  KLIL  on  1340  kc. 
Action  May  18. 

Jefferson  City,  Mo— Vhf  ch.  13  proceeding. 
FCC  Comr.  John  C.  Doerfer  dismissed  without 
prejudice  applications  of  L.  H.  P.  Co.,  Capitol 
Tv  Corp.  for  new  tv  stations  on  vhf  ch.  13  and 
retained  in  hearing  bid  of  Jefferson  Tv  Co. 
Action  May  18.  .  „ 

Petersburg,  Va. — Vhf  ch.  8  proceeding.  By 
Memorandum  Opinion  and  Order,  the  Commis- 
sion denied  petition  filed  Nov.  18  by  Petersburg 
Television  Corp.  seeking  inclusion  in  its  hearing 
with  Southside  Virginia  Telecasting  Corp.  an 
issue  with  respect  to  comparative  coverage.  Each 
seeks  new  tv  station  on  ch.  8  in  Petersburg,  Va. 
Action  May  13. 


Hearing  Calendar 


May  24 

Miami  Beach  Fla.— Vhf  ch.  10,  further  hear- 
ing before  Examiner  Herbert  Sharfman — WKAT, 
L.  B.  Wilson  Inc.,  North  Dade  Video  Inc.,  Public 
Service  Television  Inc. 

Buffalo,  N.  Y. — Vhf  ch.  7,  hearing  conference 
before  Examiner  H.  Gifford  Irion — WWOL, 
WKBW-TV,  Great  Lakes  Television  Inc. 

San  Antonio,  Tex.— Vhf  ch.  12,  further  hearing 
before  Examiner  James  D.  Cunningham — KONO, 
Howard  W.  Davis  tr/as  The  Walmac  Co. 

May  27 

Columbus,  Miss.  — WCBI,  WHBQ  Memphis, 
Tenn. 

Hatfield,  Ind. — Vhf  ch.  9,  before  Examiner 
Thomas  H.  Donahue— WOMI,  WVJS  Owensboro, 

Ky. 

May  28 

Wichita  Falls,  Tex.;  Lawton,  Okla. — New  am, 
1050  kc,  before  Examiner  Thomas  H.  Donahue — 
W.  Erie  White  tr/as  White  Radio  Co.,  Wichita 
Falls,  Lawton  Bcstg.  Co.,  Progressive  Bcstg.  Co., 
Lawton. 

Whitefish  Bay,  Wis.— Vhf  ch.  6,  before  Exam- 
iner J.  D.  Bond— WMIL  Milwaukee,  WISN  Mil- 
waukee, Independent  Television  Inc. 


Routine  Roundup  .  .  . 

May  13  Decisions 

ACTIONS  ON  MOTIONS 
By  Commissioner  John  C.  Doerfer 
Providence,  R.  I.,  Channel  16  of  Rhode  Island 
Inc. — Granted  petition  for  extension  of  time  to 
and  including  May  14  in  which  to  file  exceptions 
to  initial  decision  in  re  applicaton  of  Cherry  & 
Webb  Bcstg.  Co..  applicant  for  ch.  12  (Docket 
8737),  and  dismissed  petition  filed  May  4  which 
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requested  extension  of  time  to  either  of  two 
different  dates. 

Chief  Broadcast  Bureau — Granted  petition  for 
extension  of  time  to  and  including  May  12  within 
which  a  response  may  be  filed  to  petition  of 
Zenith  Radio  Corp.  for  enlargement  of  the  issues 
in  re  ch.  2  for  Chicago  (Dockets  8917  et  al). 

Chief  Broadcast  Bureau — Granted  petition  for 
extension  of  time  to  and  include  May  13  within 
which  comments  and  oppositions  may  be  filed 
with  regard  to  petition  of  Capital  Bcstg.  Co., 
aDplicant  for  ch.  5  in  Raleigh,  N.  C,  for  appeal 
from  an  order  of  hearing  examiner  establishing 
future  conduct  of  hearing  in  this  proceeding 
(Dockets  10861-62). 

By  Hearing  Examiner  H.  Gifford  Irion 

Issued  a  Supplemental  Statement  and  Order 
amending  Order  of  March  23,  in  re  applications 
of  Radio  Station  WSOC  Inc.,  et  al.  for  ch.  9  in 
Charlotte,  N.  C.  (Dockets  8837  et  al),  and  hearing 
will  reconvene  on  July  8. 

On  motion  filed  by  counsel  for  the  Broadcast 
Bureau,  continued  from  May  11  to  May  25,  the 
1  final  date  for  submission  of  proposed  findings  in 
re   application   of   WVCH,    James   M.  Tisdale. 
Chester,  Pa.  (Docket  10089;  BP-8100). 

By  Hearing  Examiner  J.  D.  Bond 
Whitefish  Bay,   Wis.,   Independent  Television 
Inc. — Granted  motion  for  extension  of  time  to 
*  May  17,  for  exchange  of  information  pursuant  to 
the"  McFarland  letter  in  re  proceeding  for  eh.  6 
(Dockets  11009  et  al). 

By  Hearing  Examiner  James  D.  Cunningham 
Granted  joint  motion  of  Radio  Wisconsin  Inc. 
and   Badger  Tv  Co.,  applicants   for   ch.   3  in 
-  Madison,  Wis.,  for  correction  of  the  transcript  of 
hearing  in  this  proceeding  (Dockets  8959,  10641). 

By  Hearing  Examiner  Claire  W.  Hardy 
On  request  of  KNBY  Newport,  Ark.,  Contin- 
ued without  date  the  hearing  scheduled  for  May 
13,  in  re  its  application  and  those  of  Tri-State 
Bcstg.  Service  and  Southern  Bcstg.  Service  Inc., 
for  am  stations  in  Memphis,  Tenn.  (Dockets 
10548  et  al). 

May  13  Applications 

ACCEPTED  FOR  FILING 
Modification  of  CP 

WABJ  Adrian,  Mich..  Gerity  Bcstg.  Co. — Mod. 
of  CP  (BP-6251),  as  mod.,  which  authorized 
change  in  frequency,  hours  of  operation:  trans- 
mitting equipment  and  type  of  transmitter  for 
extension  of  completion  date  (BMP-5519). 

WOKJ  Jackson,  Miss.,  W.  L.  Kent  and  J.  M. 
McLendon  d/b  as  Dixieland  Bcstg.  Co.— Mod.  of 
CP  (BP-9010),  which  authorized  new  standard 
broadcast  stations  for  approval  of  antenna,  trans- 
mitter location  as  1051  High  Street,  Jackson 
(BMP-6521). 

KLTZ  Glasgow.  Mont..  James  C.  Carson, 
Charles  L.  Scofield  and  Willard  L.  Holter  d/b  as 
The  Glasgow  Bcstg.  Co.— Mod.  of  CP  (BP-9105), 
which  authorized  new  standard  broadcast  station 
to  change  type  of  transmitter  and  specify  studio 
location  as  501  1st  Ave.,  South,  Glasgow  (BMP- 
6520). 

Modification  of  License 
WGR  Buffalo,  N.  Y.,  Niagara  Frontier  Amuse- 
ment Corp. — Mod.  of  license  to  change  name  to 
WGR  Corporation  (BML-1585). 

Remote  Control 
KLTZ    Glasgow,    Mont.,    James    C.  Carson, 
Charles  L.  Scofield  and  Willard  L.  Holter,  d/b 
as  The  Glasgow  Bcstg.  Co.— (BRC-394). 

Renewal  of  License 
WJWL  Georgetown,  Del.,  Rollins  Bcstg.  Inc. — 
(BR-2642). 

WAMS  Wilmington,  Del.,  Wilmington  Tri-State 
Bcstg.  Co.— (BR-1981). 
WDEL  Wilmington,  Del.,  WDEL  Inc.— (BR-141). 
WRTA  Altoona,  Pa,,  Roy  F.  Thompson  tr/as 
Thompson  Bcstg.  Co.— (BR-1702). 

WNCC  Barnesboro,  Pa.,  North  Cambria  Bcstrs. 
Inc.— (BR-2590). 

WBVP  Beaver  Falls,  Pa.,  WBVP  Inc.— (BR- 
1991). 

WCNR  Bloomsburg,  Pa.,  Columbia-Montour 
Bcstg.  Corp.— (BR-1654). 

WCHA  Chambersburg,  Pa.,  Chambersburg, 
Bcstg.  Co.— (BR-1302). 

WCOJ  CoatsvUle,  Pa.,  Chester  County  Bcstg. 
Co.— (BR-2392). 

WCMB  Harrisburg,  Pa.,  Rossmoyne  Corp. — (BR- 
1887). 

WAZL  Hazleton,  Pa.,  Hazleton  Bcstg.  Co.— (BR- 
815) . 

WDAD  Indiana,  Pa.,  WDAD  Inc.— (BR-1234). 
WCRO  Johnstown,  Pa.,  Century  Bcstg.  Corp. — 
(BR-1748). 

WJAC  Johnstown,  Pa.,  WJAC  Inc.— (BR-345). 
WARD  Johnstown,  Pa.,  Central  Bcstg.  Co.— 
(BR-1281). 

Broadcasting   •  Telecasting 


WLAN  Lancaster,  Pa.,  Peoples  Bcstg.  Co. — 
(BR-1284). 

WLSH  Lansford,  Pa.,  Miners  Bcstg.  Service  Inc. 
— (BR-2780). 

WAKU  Latrope,  Pa.,  Clearfield  Bcstrs.  Inc. — 
(BR-2686). 

WFIL  Philadelphia,  Pa.,  Triangle  Publications 
Inc.  (The  Philadelphia  Inquirer  Division) — (BR- 
364). 

WTEL  Philadelphia,  Pa„  Foulkrod  Radio  En- 
gineering Co.— (BR-355). 

WDAS  Philadelphia,  Pa.,  Max  M.  Leon  Inc. — 
(BR-362). 

KYW  Philadelphia,  Pa.,  Westinghouse  Bcstg. 
Co.— (BR-562). 

KDKA  Pittsburgh,  Pa.,  Westinghouse  Bcstg. 
Co.— (BR-338). 

WCAE  Pittsburgh,  Pa.,  WCAE  Inc.— (BR-368). 

WPAM  Pottsville,  Pa.,  Miners  Bcstg.  Service 
Inc.— (BR-1456). 

WEEU  Reading,  Pa.,  Hawley  Bcstg.  Co.— (BR- 
802). 

WATS  Sayre,  Pa.,  Thompson  K.  Cassel — (BR- 
2493). 

WGBI  Scranton,  Pa.,  Scranton  Bcstrs.  Inc. — 
(BR-373). 

WPIC  Sharon,  Pa.,  Sharon  Herald  Bcstg.  Inc. — 
(BR-984). 

WMAJ  State  College,  Pa.,  Centre  Bcstg.  Inc.— 
(BR-2018). 

WKOK  Sunbury,  Pa.,  Sunbury  Bcstg.  Corp.— 
(BR-348). 

WJPA  Washington,  Pa.,  Washington  Bcstg.  Co. — 
(BR-1173). 

WNAE  Warren,  Pa.,  Northern  Allegheny  Bcstg. 
Co.— (BR-1443). 
WERE  Wilkes-Barre,  Pa.,  Louis  G.  Baltimore— 

(BR-377). 

WGR  Buffalo,  N.  Y.,  Leo  J.  Fitzpatrick  &  I.  R. 
Lounsberry.  Amended  to  change  name  to  Niagara 
Frontier  Amusement  Corp.  and  then  to  WGR 
Corp.— (BR-223). 

WNEW  New  York,  WNEW  Inc.  Amended  to 
change  applicant  name  to  WNEW  Bcstg.  Co. — 
(BR-1049). 

License  for  CP 
WABT  (TV)  Birminghom,  Ala.,  The  Television 
Corporation — License  to  cover  CP  (BPCT-847)  as 


mod.  which  authorized  changes  in  facilities  of  ex- 
isting tv  station.  (BLCT-200). 

KTLN  Denver,  Colo.,  Radio  Station  KTLN 
Inc. — License  to  cover  construction  permit  (BP- 
8840)  as  modified  which  authorized  change  fre- 
quency, install  new  transmitter,  DA  for  day  and 
night  use,  change  hours  of  operation  to  Unlimited 
and  change  transmitter  location  and  increase  in 
power.  (BL-5304). 

WBEU  Beaufort,  S.  C,  Louis  M.  Neale,  Jr.  and 
John  M.  Trask,  d/b  as  Beaufort  Bcstg.  Co. — Li- 
cense to  cover  construction  permit  (BP-8794  as 
modified)  which  authorized  new  standard  broad- 
cast station.  (BL-5301). 

KCCT  Corpus  Christi,  Tex.,  International  Radio 
Co. — License  to  cover  construction  permit  (BP- 
8736  as  modified)  which  authorized  new  standard 
broadcast  station.  (BL-5303). 

KFST  Fort  Stockton,  Tex.,  Clyde  E.  Thomas 
and  George  T.  Thomas,  d/b  as  Fort  Stockton 
Bcstg.  Co. — License  to  cover  construction  permit 
(BP-8290  as  reinstated  and  modified)  which  au- 
thorized new  standard  broadcast  station  (BL- 
5302). 


May  17  Decisions 

ACTIONS  ON  MOTIONS 
By  Hearing  Examiner  Millard  F.  French 

Chief  Broadcast  Bureau — Dismissed  as  moot 
petition  for  extension  of  time  to  file  certain 
pleadings  in  the  proceedings  in  re  applications 
of  Cowles  Bcstg.  Co.  and  Murphy  Bcstg.  Co.,  for 
ch.  8  in  Des  Moines,  Iowa  (Dockets  8897,  8900). 

Des  Moines,  Iowa,  Murphy  Bcstg.  Co. — Ac- 
cepted proposed  corrections  to  the  transcript  in 
re  proceeding  for  ch.  8  (Docket  8900,  etc.). 

By  Hearing  Examiner  Elizabeth  C.  Smith 
WCUE    Akron,    Ohio,    Akron    Bcstg.    Corp. — 
Granted  motion  insofar  as  it  requests  continuance 
of  hearing  from  May  20  to  July  1,  in  re  applica- 
tion for  am  CP  (Docket  10851;  BP-8478). 

By  Hearing  Examiner  Herbert  Sharfman 
Estherville,  Iowa,  Estherville  Bcstg.  Corp. — On 
the  Examiner's  own  motion,  continued  indefi- 
nitely the  hearing  scheduled  for  May  18  in  re 
application  for  am  CP  (Docket  10820),  in  order 
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to  afford  time  for  Motions  Commissioner  to  act 
on  petition  to  dismiss  application. 

By  Hearing  Examiner  H.  Gifford  Irion 

Granted  motion  of  Great  Lakes  Television 
Inc.,  Buffalo,  N.  Y.,  in  part,  as  follows:  the  date 
for  exchange  of  the  affirmative  exhibits  is  con- 
tinued from  May  17  to  May  24,  but  the  hearing 
conference  will  be  advanced  from  May  27  to  May 
24,  in  re  proceeding  for  ch.  7  in  Buffalo,  N.  Y. 
(Dockets  10968  et  al). 

By  Hearing  Examiner  Charles  J.  Frederick 

Ordered  resumption  of  hearing"  on  May  19  in  re 
applications  of  City  of  Jacksonville  et  al,  for  ch. 
12  in  Jacksonville,  Fla.  (Dockets  10833  et  al). 

By  Hearing  Examiner  James  D.  Cunningham 
WDMG  Douglas,  Ga„  WDMG  Inc.;  WERD  At- 
lanta, Ga.,  Radio  Atlanta,  Inc.;  Hartselle,  Ala., 
Dorsey  Eugene  Newman — On  joint  petition  of 
applicants,  granted  continuance  of  hearing  May 
17  to  June  17,  in  re  applications  for  am  CP's 
(Dockets  10638-40). 

San  Antonio,  Tex.,  The  Walmac  Co. — Granted 
request  to  dismiss  its  motion  filed  May  12,  to 
strike  certain  information  submitted  by  Mission 
Telecasting  Corp.  which  was  descriptive  of  the 
program  proposal  specified  in  its  application 
(Dockets  11000-01)  (ch.  12). 

May  17  Applications 

ACCEPTED  FOR  FUSING 
Renewal  of  License 
WDOV   Dover,    Del.,    Delaware    State  Capital 
Bcstg.  Corp.— (BR-2245). 

WMLV  MUleville,  N.  J.,  Union  Lake  Bcstrs. 
Inc.— (BR-2926). 

WHLI  Hempstead,  N.  Y.,  FM  Bcstg.  Corp.— 
(BR-1565). 

WLIB  New  York,  N.  Y.,  New  Bcstg.  Co.— (BR- 

216). 

WKBS  Oyster  Bay,  N.  Y.,  Key  Bcstg.  System 
Inc.— (BR-2336). 

WLNA  Peekskill,  N.  Y.,  Highland  Bcstg.  Corp.— 
(BR-2197). 

WESB  Bradford,  Pa.,  Radio  Station  WESB— 
(BR-1532). 

WGCB  Red  Lion,  Pa.,  John  M.  Norris — (BR- 

2555). 

KFSC  Denver,  Colo.,  Francisco  V.  (Paco)  San- 
chez.—( BRC-400 ) . 

WTUX  Wilmington,  Del.,  Port  Frere  Bcstg. 
Co.— (BRC-401). 

WHOW  Clinton,  111.,  Cornbelt  Bcstg.  Co.— (BRC- 
392). 

WKAI  Macomb,  111.,  The  Macomb  Bcstg.  Co.— 

(BRC-398). 

KTIS  Minneapolis,  Minn.,  Northwestern  Schools, 
Bible  College,  College  of  Liberal  Arts,  Theological 
Seminary — ( BRC-395) . 

WRBC  Jackson,  Miss.,  Rebel  Bcstg.  Co.  of  Mis- 
sissippi— ( BRC-386 ) . 

KNAF  Fredericksburg,  Tex.,  Gillespie  Bcstg. 
Co.— (BRC-399). 

KMHT  Marshall,  Tex.,  Marshall  Bcstg.  Co.— 
(BRC-397). 

WDUZ  Green  Bay,  Wis.,  Green  Bay  Bcstg.  Co.— 

(BRC-396). 

Modification  of  CP 
WJBK  Detroit,  Mich.,  Storer  Bcstg.  Co.— Mod. 
of  construction  permit  (BP-6235)  as  mod.,  which 
authorized  change  in  frequency,  increase  in 
power,  installation  of  new  transmitter  and  DA 
for  day  and  night  use  and  change  transmitter 
location  for  extension  of  completion  date  (BMP- 
6524 ) . 

WFAR  Farrell,  Pa.,  Sanford  A.  Schafitz— Mod. 
of  construction  permit  (BP-7942)  as  mod.,  which 
authorized  new  standard  broadcast  station  to 
change  type  transmitter  and  change  studio  loca- 
tion to  Hoelzle  Road,  Farrell,  Pa.  (BMP-6525). 

KTVI  (TV)  Nampa,  Idaho,  Idaho  Broadcasting 
and  Television  Co.— Mod.  of  CP  (BPCT-1298)  as 


mod.,  which  authorized  new  tv  stations  for  ex- 
tension of  completion  date  to  11-11-54.  (BMPCT- 

KFAZ  (TV)  Monroe,  La.,  Delta  Television  Inc.— 

Mod.  of  CP  (BPCT-1204)  as  mod.,  which  author- 
ized new  tv  stations  for  extension  of  completion 
date  to  12-1-54.  (BMPCT-2106). 

May  18  Decisions 

BROADCAST  ACTIONS 
Actions  of  May  14 
Granted  License 
WPFP  Park  Falls,  Wis.,  M  &  N  Bcstg.  Co.— 

Granted  license  covering  increase  in  power;  1450 
kc,  250  w,  U  (BL-5278). 

KJEF  Jennings,  La.,  Jennings  Bcstg.  Co. — 
Granted  license  covering  change  in  hours  of  op- 
eration and  installation  of  DA  for  night  use  only; 
condition  1290  kc,  500  w,  U,  DA-N  (BL-5205). 

WNDR  Syracuse,  N.  Y.,  Syracuse  Bcstg.  Corp. 
— Granted  authority  to  transmit  baseball  games 
from  Syracuse  to  Station  CFRA,  Ottawa,  Canada 
(BFP-249). 

Modification  of  CP 

WGR-TV  Buffalo,  N.  Y.,  Niagara  Frontier 
Amusement  Corp.— Granted  Mod.  of  CP  to  change 
corporate  name  to  WGR  Corp.  (BMPCT-2102). 

The  following  were  granted  Mod.  of  CP's  for 
extension  of  completion  dates  as  shown: 

KFAZ  (TV)  Monroe,  La.,  to  12-1-54;  KGNC-TV 
Amarillo,  Tex.,  to  12-8-54;  KNXT  (TV)  Holly- 
wood, Calif.,  to  12-4-54;  KBAK-TV  Bakersfield, 
Calif.,  to  12-10-54. 

Actions  of  May  13 
Remote  Control 

WTPR-FM  Paris,  Tenn.,  Paris  Bcstg.  Co.— 
Granted  authority  to  operate  transmitter  by 
remote  control. 

Actions  of  May  12 
Modification  of  License 

WGR  Buffalo,  N.  Y.,  Niagara  Frontier  Amuse- 
ment Corp. — Granted  Mod.  of  license  to  change 
name  to  WGR  Corp.  (BML-1585). 

Granted  License 

WSGN-FM  Birmingham,  Ala.,  Jemison  Bcstg. 
Co. — Granted  license  covering  changes  in  fm 
station  (BLH-962). 

KMPC  Los  Angeles,  Calif.,  KMPC,  The  Station 
of  the  Stars — Granted  extension  of  authority  to 
modulate  transmitter  with  audio  tones  between 
30  and  35  cycles  with  approx.  25%  modulation  in 
order  to  test  Civil  Defense  alerting  unit  for  the 
city  of  Los  Angeles,  to  June  15. 

Modification  of  CP 
WAMY  Amory,  Miss.,   Charles  C.  Boren  Jr. — 

Granted  Mod.  of  CP  for  approval  of  antenna, 
transmitter  location,  specify  studio  location  and 
change  type  transmitter;   condition  (BMP-6515). 

WNTM  Vero  Beach,  Fla.,  Central  Florida 
Bcstg.  Co.— Granted  Mod.  of  CP  for  approval  of 
antenna,  transmitter  and  studio  location;  con- 
ditions (BMP-6474). 

Actions  of  May  10 
Granted  License 
WHPR  (FM)  Highland  Park,  Mich.,  School  Dis- 
trict of  the  City  of  Highland  Park,  Michigan — 

Granted  license  to  cover  CP  ( BPED  250)  which 
replaced  expired  permit  for  noncommercial  edu- 
cational station  (BLED-149). 

Modification  of  License 
KTIS-AM-FM  Minneapolis,  Minn.,  Northwest- 
ern Theological  Seminary  and  Bible  Training 
School — Granted  Mod.  of  license  to  change 
name  to  Northwestern  Schools-Bible  College, 
College  of  Liberal  Arts,  Theological  Seminary 
(BML-1584;  BMLH-75). 
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Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  by  remote  control: 

KOSY  Texarkana,  Ark.;  WHHM  Memphis 
Tenn.;  KUNO  Corpus  Christi,  Tex.;  WPIT  Pitts- 
burgh, Pa.;  KXKX  San  Francisco,  Calif. 

Modification  of  CP 

KHOB  Hobbs,  N.  Mex.,  Lee  County  Bcstg.  Co. 
—Granted  Mod.  of  CP  for  approval  of  antenna 
transmitter  and  studio  location  and  change  type 
transmitter;  condition  (BMP-6514). 

The  following  were  granted  Mod.  of  CP's  for 
extension  of  completion  dates  as  shown- 

WTOP-TV  Washington,  D.  C,  to  12-6-54;  KPLA 
Los  Angeles,  Calif.,  to  8-8-54;  WWOL-FM  Buf- 
falo, N.  Y.,  to  6-1-54;  WSTV  (TV)  Steubenville 
Ohio,  to  7-30-54;  WNXT  Portsmouth,  Ohio  to 
8-15-54. 
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May  18  Applications 

ACCEPTED  FOR  FILING 
License  for  CP 
KGMC   Englewood,   Colo.,   Grady  Maples  and 
R.  B.  McAlister  d/b  as  The  McMa  Agency— Li- 
cense to   cover  CP   (BP-8778),   as  mod  which 
authorized  change  frequency  (BL-5299). 

WRIC  Richlands,  Va.,  Clinch  Valley  Bcstg 
c°rP-— License  to  cover  CP  (BP-8863),  as  mod' 
which  authorized  new  standard  broadcast  station 

WAFC  Staunton,  Va.,  Lloyd  Gochenour  Wil- 
lard  F.  Ganoe  and  Charles  E.  Heatwole,  A  Part- 
nership  d/b   as   American   Home   Bcstg  Co  

License  to  cover  CP  (BP-8713),  as  mod.  which 
authorized  new  standard  broadcast  station  (BL- 
5297). 

WTPR-FM  Paris,  Tenn.,  Paris  Bcstg.  Co.— Li- 
cense to  cover  CP  (BPH-1915),  which  authorized 
new  fm  station  (BLH-965). 

KDYL-FM  Salt  Lake  City,  Utah,  Intermountain 
Bcstg.  &  Tv  Corp.— License  to  cover  CP  (BPH- 
1886),  which  authorized  changes  in  licensed  sta- 
tion (BLH-964). 

Remote  Control 
WSCR     Scranton,     Pa.,     Lackawanna  Valley 
Bcstg.  Co.— (BRC-403). 

WBRE  Wilkes-Barre,  Pa.,  Louis  G.  Baltimore— 

(BRC-402). 

Renewal  of  License 

WWOL  Buffalo,  N.  Y.,  Leon  Wyszatycki  tr/as 
Greater  Erie  Bcstg.  Co.— (BR-1745). 

WXRA  Kenmore,  N.  Y.,  Edwin  R.  Sanders  and 
Thaddeus  Podbielniak,  d/b  as  Western  New  York 
Bcstg.  Co.— (BR-1944). 

WQXR  New  York,  N.  Y.,  Interstate  Bcstg.  Co.— 
(BR-1021). 

KDPS  (FM)  Des  Moines,  Iowa,  Independent 
School  District  of  Des  Moines,  Iowa — (BRED-90). 

WUSC-FM  Columbia,  S.  C.  The  Extension  Di- 
vision of  the  U.  of  S.  C— (BRED-100). 

WFBM-TV    Indianapolis,    Ind.,    WFBM  Inc  

(BRCT-86). 

WCAU-TV  Philadelphia,  Pa.,  WCAU  Inc — 
(BRCT-10). 

WFIL-TV  Philadelphia,  Pa.,  Triangle  Publica- 
tions Inc.  (The  Philadelphia  Inquirer  Division) — 

(BRCT-28). 

WFAA-TV    Dallas,    Tex.,   A.    H.    Belo  Corp.— 

(BRCT-33). 

Modification  of  CP 

KSBR  (FM)  San  Bruno,  Calif.,  Television  Diab- 
lo Inc.— Mod.  of  CP  (BPH-1018)  for  extension  of 
completion  date  (BMPH-4916). 

WRBL-FM  Columbus,  Ga.,  Columbus  Bcstg.  Co 
—Mod.  of  CP  (BPH-1888),  which  authorized 
changes  in  licensed  station  for  extension  of  com- 
pletion date  (BMPH-4917). 

KTIS- FM  Minneapolis,  Minn.,  Northwestern 
Theological  Seminary  and  Bible  Training  School 
— Mod.  of  license  to  change  name  to  Northwest- 
ern Schools— Bible  College,  College  of  Liberal 
Arts;  Thological  Seminary  (BMLH-75). 

KATV  (TV)  Pine  Bluff,  Ark.,  Central-South 
Sales  Co.— Mod.  of  CP  (BPCT-1479),  as  mod., 
which  authorized  new  tv  station  extension  com- 
pletion date  6-17-54  (BMPCT-2110). 

KBAK-TV  Bakersfield,  Calif.,  Bakersfield  Bcstg. 
Co.— Mod.  of  CP  (BPCT-1165),  as  mod.,  which 
authorized  new  tv  station  extension  completion 
date  12-10-54  ( BMPCT-2107) . 

KJFO  (TV)  Fresno,  Calif.,  O'Neill  Bcstg.  Co.— 
Mod.  of  CP  (BPCT-1194),  as  mod.,  which  author- 
ized new  tv  station  extension  completion  date 
12-1-54  (BMPCT-2112). 

WOC-TV  Davenport,  Iowa,  Central  Bcstg.  Co.— 
Mod.  of  CP  (BPCT-1021),  as  mod.,  which  au- 
thorized tv  station  extension  completion  date  to 
10-11-54  (BMPCT-2111). 

KQTV  (TV)  Fort  Dodge,  Iowa,  Northwest  Tv 
Co.— License  to  cover  CP  (BPCT-1234),  as  mod., 
which  authorized  new  tv  station  (BLCT-202). 

KNOE-TV  Monroe,  La.,  James  A.  Noe — License 
to  cover  CP  (BPCT-1211),  as  mod.,  which  author- 
ized new  tv  station  (BLCT-199). 

WGR-TV  Buffalo.  N.  Y.,  Niagara  Frontier 
Amusement  Corp. — Mod.  of  CP  (BPCT-1746) 
which  authorized  new  tv  station  to  change  cor- 
porate name  from  Niagara  Frontier  Amusement 
Corp.  to  WGR  Corp.  (BMPCT-2102). 

KGNC-TV  Amarillo,  Tex.,  Globe-News  Pub. 
Co.— Mod.  of  CP  (BPCT-769),  as  mod.,  which 
authorized  new  tv  station  extension  completion 
date  to  12-8-54  (BMPCT-2109). 
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PERFORMANCE 
GUARANTEED*SYSTEMS 

FEATURING 

VSWR  low  enough  for  color  television 

•  New  Andrew  copper  clad 

steel  waveguide 

•  Andrew  UHF  Coaxial  line 

•  Andrew  high  efficiency 

Steatite  line  for  VHF 

Andrew  transmission  systems  for 
today's  TV  will  not  be  obsoleted 
by  tomorrow's  colorcasting— 
5f»  Our  high  technical  standards 
are  backed  by  a  20  year  record 
of  accepting  systems  responsibility, 
and  we  invite  you  to  write  for  a 
copy  of  our  guarantee  policy. 

Andrew  will  design  and  engineer  a 
complete  system  for  your  station  now 
—and  accept  a  contingent  order  to 
be  placed  through  your  transmitter 
manufacturer  at  a  later  date. 
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May  19  Decisions 

ACTIONS  ON  MOTIONS 

By  Hearing  Examiner  Basil  P.  Cooper 

Texas  Telecasting  Inc.,  Big  Spring  Bcstg.  Co., 
Big  Spring  Tex.— Granted  motion  of  Texas  Tele- 
casting for  continuance  of  hearing  re  ch.  4  from 
June  1  to  June  21  (Dockets  10995-96).  (Action  of 
5/18). 

Howard  King.,  Mayport,  Fla. — Continued  hear- 
ing scheduled  for  May  18,  in  re  Show  Cause 
Order  directed  toward  Howard  King,  Mayport, 
Fla.  (Docket  10955),  until  the  Commission  has 
acted  on  the  pending  motion  of  the  Chief  Safety 
and  Special  Radio  Services  Bureau  requesting 
final  action  to  be  taken  in  this  proceeding. 
(Action  of  7/17). 

Chief  Safety  &  Special  Radio  Services  Bureau — 
Granted  motion  for  continuance  of  hearing  in 
re  Show  Cause  Order  directed  toward  Miller 
M.  Darce,  Aransas  Pass,  Tex.  (Docket  10956), 
from  May  18  until  a  date  later  to  be  specified. 
(Action  of  5/14). 

By  Hearing  Examiner  Herbert  Sharfman 

On  request  of  WKAT  Inc.,  Miami  Beach,  Fla., 
continued  from  May  19  to  May  24  the  further 
hearing  conference  in  re  proceeding  for  ch.  10 
in  Miami  (Dockets  9321  et  al). 

By  Hearing  Examiner  Fanney  N.  Litvin 
Arkansas  Tv  Co.,  Little  Rock,  Ark.;  Ark.  Tele- 
casters  Inc.,  No.  Little  Rock,  Ark. — Amended 
Order  After  Hearing  Conferences  dated  Nov.  13, 
so  as  to  add  the  following:  The  next  record 
session  of  this  proceeding  is  hereby  scheduled 
for  June  22,  at  which  time  opportunity  will  be 
afforded  the  parties  to  offer  in  evidence  the 
respective  written  direct  examination  of  wit- 
nesses presented  to  examiner  and  distributed  to 
each  other  on  Jan.  15,  etc.  (Dockets  10610,  11). 

By  Hearing  Examiner  Charles  J.  Frederick 
Westinghouse  Bcstg.  Co.,  WWSW  Inc.,  Pitts- 
burgh Radio  Supply  House  Inc.,  Pittsburgh,  Pa. 

— On  motion  of  applicants  ordered  that  points 
of  reliance  in  proceeding  re  ch.  11,  be  exchanged 
May  25,  and  further  hearing  conference  will  be 
held  June  2  (Dockets  8694  et  al).   (Action  of  5/17). 

Upon  agreement  of  all  parties,  the  further 
hearing  in  the  ch.  12  proceeding,  Jacksonville, 
Florida  (Dockets  10833  et  al)  is  continued  from 
May  19  to  May  20.    (Action  5/18). 


By  Commissioner  John  C.  Doerfer 

Allegheny   Bcstg.    Corp.,    McKeesport,   Pa.  — 

Granted  petition  for  an  extension  of  time  to 
May  28,  within  which  motions  may  be  filed  to 
enlarge  or  change  the  issues  re  its  application 
(Docket  7287  et  al)  for  ch.  4. 

By  Hearing  Examiner  Isadore  A.  Honig 

Upon  request  of  Chief  of  the  Commission's 
Broadcast  Bureau  and  agreement  by  Herald 
Corp.,  Omaha,  Neb.,  extended  the  time  for 
filing  responsive  pleadings  to  petition  of  KFAB 
Bcstg.  Co.  for  leave  to  amend  its  application  for 
ch.  7  (Docket  9009,  10909)  from  May  17  to  May  19. 

By  Hearing  Examiner  Herbert  Sharfman 

Milwaukee  Area  Telecasting  Corp,  Milwaukee, 

Wis. — Granted  petition  for  leave  to  amend  its 
application  for  ch.  12  (Docket  10793;  BPCT-1578) 
to  reflect  an  agreement  it  has  entered  into  with 
the  other  applicants  (Wisconsin  Bcstg.  System 
Inc.,  et  al)  and  resultant  changes  in  its  staffing 
plans. 

Upon  request  of  the  UHF  Industry  Coordinat- 
ing Committee,  extended  time  for  filing  com- 
ments to  June  15  and  for  filing  replies  to  these 
comments  to  June  25,  in  the  matter  of  Amend- 
ment of  Sec.  3.658(b)  of  the  Commission's  Rules 
and  Regulations  (Docket  10989)  (Action  5/18). 

By  Hearing  Examiner  John  B.  Poindexter 

Greater  Huntington  Radio  Corp.,  Huntington, 

W.  Va. — By  Memorandum  Opinion  and  Order, 
denied  motions  by  Greater  Huntington  request- 
ing that  the  "Evansville"  issue  be  added  by  the 
examiner  in  proceeding  involving  its  application 
and  that  of  Huntington  Bcstg.  Corp.  for  new 
tv  station  in  Huntington,  W.  Va.,  on  ch.  13,  so 
as  to  permit  evidence  as  to  funds  available  to 
Huntington  Bcstg.  Corp.  will  give  reasonable 
assurance  that  its  proposals  will  be  effectuated 
(Dockets  10863,  10865;  BPCT-773,  1762). 

Referred  to  the  full  Commission  Petitions  to 
Intervene  filed  by  Telecasting  Inc.  and  Allegheny 
Broadcasting  Corp.  in  ch.  4  proceeding  for 
Irwin,  Pa.,  etc.  (Dockets  7287,  et  al). 

Referred  to  the  full  Commission  Petition  to 
Intervene  filed  by  Summit  Radio  Corp.  and  by 
the  Chief  of  the  Commission's  Broadcast  Bureau 
in  proceeding  re  Akron  Broadcasting  Corp., 
Akron,  Ohio  (Docket  10851). 


McFarland  Letter 

Central  City-Greenville  Bcstg.  Co.;  Muhlenber 
Bcstg.  Co.,  Central  City,  Ky.— Designated  fo 
hearing  in  a  consolidated  proceeding  applica 
cations  of  Central  City  (BP-8951)  and  Muhlen 
berg  (BP-9174),  both  requesting  new  am  station 
on  1380  kc,  500  w,  daytime  only. 

Voice  of  Lake  Tahoe,  Zephyr  Cove,  Nev- 
Designated  for  hearing  application  for  new  an 
station  on  1490  kc,  250  w,  U  (BP-9108). 


May  19  Applications 

ACCEPTED  FOR  FILING 
CP 

KSBW  Salinas,  Calif.,  Salinas  Bcstg.  Corp. — CI 

to  increase  power  from  1  kw  day  and  night  t( 
5  kw,  day  and  night;  install  new  transmitter 
make  changes  in  the  antenna  system;  change 
transmitter  location  and  change  studio  locatioi 
to  238  John  Street,  Salinas  (BP-9288). 

WMTM  Moultrie,  Ga.,  N.  B.  Mills  and  Dougla: 
J.  Turner  d/b  as  Colquitt  Bcstg.  Co. — CP  to  in 
crease  power  from  1  kw  daytime  to  5  kw  anc 
install  new  transmitter  (BP-9289). 

WOMI  Owensboro,  Ky.,  Owensboro  Bcstg.  Co 
— CP  to  install  old  main  transmitter  as  an  aux- 
iliary transmitter  (at  present  location  of  the 
main  transmitter)  to  be  operated  on  1490  kc 
250  w  for  auxiliary  purposes  only  (BP-9284). 

WHLS  Port  Huron,  Mich.,  Harmon  LeRoj 
Stevens,  Herman  LeRoy  Stevens  and  John  F 
Wismer  d/b  as  Port  Huron  Bcstg.  Co. — CP  tc 
install  old  main  transmitter  (at  present  locatior 
of  the  main  transmitter)  to  operate  on  1450  kc 
250  w  for  auxiliary  purposes  only  (BP-9286). 

KTJNO  Corpus  Christi,  Tex.,  KUNO  Inc.— Cf 
to  make  changes  in  the  antenna  system  (increase 
in  height  of  tower).  Amended  to  make  changes 
in  antenna  system  (1400  kc)  (BP-9144). 

WSAZ  Huntington,  W.  Va.,  WSAZ  Inc.— CP  foi 
installation  of  new  transmitter  as  auxiliary 
transmitter  (at  present  location  of  the  main 
transmitter)  on  930  kc,  1  kw,  for  auxiliary  pur-" 
poses  (BP-9287). 

Remote  Control 
WCLB,    Camilla,    Ga.,    Emerson    W.  Browne,, 
Rossell  A.  Browne,  and  Charles  L.  Browne,  Jr., 
d/b  as  Cabel  Bcstg.  Co.— (BRC-404). 

Application  Returned 
WSIM    Salem,    Ind.,    Don    H.    Martin— CP  to 
change  frequency  from  1220  kc  to  1150  kc  and 
increase  power  from  250  w  to  1  kw  (no  engineer- 
ing submitted). 

Application  Dismissed 
WILO,  Frankfort,  Ind.,  Stephen  P.  Bellinger, 
Charles  Vandever,  Joel  W.  Townsend,  Ben  H. 
Townsend,  Morris  E.  Kemper  and  T.  Keith  Cole-1 
man,  A  Partnership  d/b  as  Radio  Frankfort — 
Voluntary  assignment  of  license  to  Stephen  P. 
Bellinger,  Charles  Vandever,  Joel  W.  Townsend, ' 
Ben  H.  Townsend,  Morris  E.  Kemper,  T.  Keith 
Coleman  and  Vernon  J.  Wilson,  A  Partnership 
d/b  as  Radio  Frankfort  (at  request  of  applicant) 
(BAL-1751). 

Renewal  of  License 
WCBS  New  York,  N.  Y.,  Columbia  Bcstg. 
System  Inc.;  WINS  New  York,  N.  Y.,  Gotham 
Bcstg.  Corp. — Granted  renewal  of  licenses  for 
stations  WINS  and  WCBS  without  prejudice  to 
any  further  action  that  may  be  taken  in  proceed- 
ings in  Dockets  10786  (for  WCBS)  and  10787  (for 
WINS). 

The  following  stations  were  granted  renewal- 
of  licenses  for  the  regular  period: 

WSLS-FM  Roanoke,  Va.;  WPKY  Princeton,  i 
Ky.;  WITZ  Jasper,  Ind.;  KJCF  Festus,  Mo.; 
WICE  Providence,  R.  I.;  KTFI-FM  Twin  Falls.- 
Idaho;  WABI  Bangor,  Me.;  KSTP  St.  Paul,  Minn.; 
WKRS  Waukegan,  111.;  KFCA  Phoenix,  Ariz.; 
KLON  Long  Beach,  Calif.;  KSDB-FM  Manhattan, 
Kan.;  KSDS  San  Diego,  Calif.;  KETC  Oretech. 
Ore.;  KVOF-FM  El  Paso,  Tex.;  KVSC  Logan, 
Utah;  KWAX  Eugene,  Ore.;  WAER  Syracuse, 
N.  Y.;  WBGO  Newark,  N.  J.;  WBGU  Bowling 
Green,  Ohio;  WBJC  Baltimore,  Md.;  WFSI 
Lakeland,  Fla.;  WGBH  Boston,  Mass.;  WHWC 
Madison,  Wis.;  WMUB  Oxford,  Ohio;  WSPE 
Springville,  N.  Y.;  WAAT-FM  Newark,  N.  J.; 
WABC-AM-FM  New  York,  N.  Y.;  WBBR  Brook- 
lyn, N.  Y.;  WBEN-AM-FM  Buffalo,  N.  Y.; 
WBNX  New  York,  N.  Y.;  WEVD-AM-FM  New 
York,  N.  Y.;  WFAS-FM  White  Plains,  N.  Y.; 
WGBB  Freeport,  N.  Y.;  WGSM  Huntington, 
N.  Y.;  WGY  Schenectady,  N.  Y.;  WHAZ  Troy,  ■ 
N.  Y.;  WHBI  Newark.  N.  J.;  WHCU-AM-FM 
Ithaca,  N  Y.;  WHEC  Rochester,  N.  Y.;  WHEN 
Syracuse.  N.  Y.;  WHLD-AM-FM  Niagara  Falls,  , 
N.  Y.;  WHOM-FM  New  York,  N.  Y.;  WIBX-AM- 
FM  Utica,  N.  Y.;  WICY  Malone,  N.  Y.;  WTNR 
Bingham  ton,  N.  Y.;  WIRY  Plattsburg,  N.  Y.; 
WJLK-AM-FM  Asbury  Park,  N.  J.;  WJOC 
Jamestown,  N.  Y.;  WJTN-AM-FM  Jamestown, 
N.  Y.;  WKDN  Camden,  N.  J.;  WKNY  Kings- 
ton, N.  Y.;  WKRT  Cortland,  N.  Y.;  WMGM- 
AM-FM  New  York,  N.  Y.;  WMSA-AM-FM 
Massena,  N.  Y.;  WMTR  Morristown,  N.  J.; 
WNBC-AM-FM  New  York,  N.  Y.;  WSLB-AM- 
FM  Ogdensburg,  N.  Y.;  WSNY  Schenectady, 
N.  Y.;  WTRY  Troy,  N.  Y.;  WTTM  Trenton.  N.  J.; 
WVNJ  Newark,  N.  J.;  WVOS  Liberty,  N.  Y.;t 
WWHG-AM-FM  Hornell,  N.  Y.;  WWNY-AM-FM 
Watertown,  N.  Y.;  WWRL-AM-FM  New  York. 
N.  Y.;  WOV  New  York,  N.  Y.;  WCLI-AM-FM 
Corning,  N.  Y.;  WCTC  New  Brunswick,  N.  J.; 
WFPG    Altantic    City,    N.    J.;    WGFM  (FM» 

(Continued  on  page  169) 
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PROFESSIONAL  CARDS 


JANSKY  &  BAILEY 

mtive  Offices 

1735  De  Sales  St.,  N.  W. 
is  and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
ington,  D.  C.         ADams  4-2414 
Member  AFCCE  * 


nmercial  Radio  Equip.  Co. 
/erett  L.  Dillard,  Gen.  Mgr. 
RNATIONAL  BLDG.       Dl.  7-1319 
WASHINGTON,  D.  C. 
BOX  7037  JACKSON  5302 

KANSAS  CITY,  MO. 

Member  AFCCE  * 


■ 


RANK  H.  MclNTOSH 

ONSULTING  RADIO  ENGINEER 
1216  WYATT  BLDG 
WASHINGTON,  D.  C. 
Metropolitan  8-4477 

Member  AFCCE  * 


JAMES  C.  McNARY 

Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE  * 


A.  D.  RING  &  ASSOCIATES 

30  Years'  Experience  in  Radio 
Engineering 
MUNSEY  BLDG.  REPUBLIC  7-2347 

WASHINGTON  4,  D.  C. 

Member  AFCCE* 


RUSSELL  P.  MAY 

711  14th  St.,  N.  W.  Sheraton  Bldg. 

Washington  5,  D.  C.  REpublic  7-3984 

Member  AFCCE  * 


—Established  1926— 
PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.  MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE  • 


GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  Bldg.       National  8-7757 
Washington  4,  D.  C. 

Member  AFCCE  * 


WELDON  &  CARR 
Consulting 

Radio  &  Television 
Engineers 

Washington  6,  D.  C.  Dallas,  Texas 

1001  Conn.  Ave.       4212  S.  Buckner  Blvd. 

Member  AFCCE  * 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.  STerling  3-0111 
Washington  4,  D.  C. 

Member  AFCCE  * 


Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING    DISTRICT  7-82 IS 
WASHINGTON  4,  D.  C. 

Member  AFCCE  * 


PAGE,  CREUTZ, 
GARRISON  &  WALDSCHMITT 

CONSULTING  ENGINEERS 

710  14th  St.,  N.  W.       Executive  3-5670 
Washington  5,  D.  C. 

Member  AFCCE* 


j 


KEAR  &  KENNEDY 

18th  St.,  N.  W.    Hudson  3-9000 
WASHINGTON  6,  D.  C. 

Member  AFCCE  * 


A.  EARL  CULLUM,  JR. 

CONSULTING  RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 

JUSTIN  6108 

Member  AFCCE  * 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR.  4-8721 

1100  W.  Abram 
ARLINGTON,  TEXAS 


ROBERT  M.  SILLIMAN 

John  A.  Moffet — Associate 
1405  G  St.,  N.  W. 

Republic  7-6646 
Washington  5,  D.  C. 

Member  AFCCE  * 


LYNNE  C.  SMEBY 

!  egistered  Professional  Engineer" 

G  St.,  N.  W.  EX  3-8073 

WASHINGTON  5,  D.  C. 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 

Quarter  Century  Professional  Experience 
Radio-Television- 
Electronics-Communications 

1610  Eye  St.,  N.  W.,  Wash.  6,  D.  C. 

Executive  S-12S0 — Executive  S-68S1 
(Nights-holidays,  Lockwood  5-1819) 
Member  AFCCE  * 


WALTER  F.  KEAN 

AM-TV  BROADCAST  ALLOCATION 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


WILLIAM  E.  BENNS,  JR. 
Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.  W.,  Wash.,  D.  C. 
Phone  EMerson  2-8071 
Box  2468,  Birmingham,  Ala. 
Phone  6-2924 

'  Member  AFCCE  * 


V 


ROBERT  L.  HAMMETT 

INSULTING  RADIO  ENGINEER 
t  BANKERS  INVESTMENT  BLDG. 
N  FRANCISCO  2,  CALIFORNIA 
SUTTER  1-7545 


JOHN  B.  HEFFELFINGER 

815  E.  83rd  St.  Hiland  7010 

KANSAS  CITY,  MISSOURI 


Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  8-2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
4900  Euclid  Avenue 
Cleveland  3,  Ohio 
HEnderson  2-3177 

Member  AFCCE  * 


hese  Engineers  . 

ARE  AMONG  THE 
FOREMOST 
IN  THEIR  FIELD 


QUALIFIED  ENGINEERING 

is  of  paramount  importance  in  get- 
ting your  station  (AM,  TV  or  FM) 
on  the  air  and  keeping  it  there 


IF  YOU 
DESIRE  TO  JOIN 
THESE  ENGINEERS 

in  Professional  card  advertising 
contact 

Broadcasting  ©  Telecasting 

1735  DeSales  St.,  N.  W.,  Wash.  6,  D.  C. 


SERVICE  DIRECTORY 


ustom-Built  Equipment 
J.  S.  RECORDING  CO. 

21  Vermont  Ave.,  Wash.  5,  D.  C. 
Lincoln  3-2705 


COMMERCIAL  RADIO 
MONITORING  COMPANY 

MOBILE  FREQUENCY  MEASUREMENT 
SERVICE  FOR  FM  A  TV 

Engineer  on  duty  all  night  every  night 
JACKSON  5302 
P.  O.  Box  7037         Kansas  City,  Mo. 


SPOT  YOUR  FIRM'S  NAME  HERE, 
To  Be  Seen  by  75,956*  Readers 
— among  them,  the  decision-making 
station  owners  and  managers,  chief 
engineers  and  technicians — applicants 
for  am,  fm,  tv  and  facsimile  facilities. 
*  1953  ARB  Projected  Readership  Survey 


TO  ADVERTISE  IN  THE 

SERVICE  DIRECTORY 

Contact 
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1735  DESALES  ST.,  N.W.,  WASH.  6,  D.  C. 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.    Checks  and  money  orders  only. 
Deadline:    Undisplayed — Monday  preceding  publication  date.     Display — Tuesday 
preceding  publication  date. 

Situations  Wanted  20<f  per  word — $2.00  minimum  •  Help  Wanted  25<J  per  word — 
$2.00  minimum 

All  other  classifications  30tf  per  word — $U.OO  minimum  •  Display  ads  $15.00  per  inch 
No  charge  for  blind  box  number.    Send  box  replies  to 
Broadcasting  •  Telecasting,  1735  DeSales  St.  N.  W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance 
separately,  please).  AU  transcriptions,  photos,  etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcast- 
ing •  Telecasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


Help  Wanted 


Managerial 


Manager,  young,  ambitious  with  previous  sales 
and  managerial  experience  small  station,  for  a 
metropolitan  market.  Unusual  opportunity  for 
manager  metropolitan  market.  Box  359D,  B-T. 


One  kw  daytime  station  has  immediate  opening 
for  manager.  Send  picture,  complete  background, 
references  and  salary.    Box  409D,  B-T. 


Have  excellent  opportunity  for  radio  salesman 
who  seeks  sales  management  and  eventual  execu- 
tive management  of  leading  radio  station.  Loca- 
tion: Hawaii.  Address  communications,  full  de- 
tails closest  Headley-Reed  office.  Applicants  will 
be  contacted  for  personal  interview. 


Immediate  opening  for  sales  manager  for  250 
watt  Mutual  affiliate  in  central  Virginia.  Prefer 
young  man,  with  friendly  approach  and  some 
knowledge  of  radio.  Good  potential  market — car 
required.  Send  all  replies  to  Box  271,  Orange, 
Virginia. 


Radio  time  salesman  or  sales  manager  for  small 
Colorado  town.  Good  salary.  Announcing  ability 
desirable.  Submit  references,  background  first 
letter.  Community  Network,  Central  Office, 
Montrose,  Colorado. 


Salesmen 


Time  salesman.  Salary  plus  commission.  Good 
market.  ABC  Network.  KFRO,  Longview,  Texas. 


Staff  announcer,  experience  preferred,  not  neces- 
sary, must  have  ability.  Play-by-play  pays  extra. 
Car  advantageous.  Salary  commensurate  with  ex- 
perience and  ability.  Send  full  information,  sal- 
ary requirements,  photo  and  audition  to  KSCB, 
Liberal,  Kansas. 


Salesman  with  successful  record  in  competitive 
market.  Immediate  opening,  excellent  potential 
good  list.  See  us  at  convention.  Ask  for  Conk- 
lin,  McGregor  or  Whalen  at  Hotel  Sherman. 
KSTT,  Davenport,  Iowa. 


Fulltime  independent  kw  needs  experienced 
aggressive  salesman,  no  dreamers  or  floaters. 
Adequate  draw  against  fine  commission.  Send 
photo  and  background  letter  to  General  Man- 
ager, WITY,  Danville,  Illinois. 


Salesman  at  once,  man  or  woman.  25%  commis- 
sion, 5000  watt,  day  and  night.  WKNK.  Muske- 
gon. Michigan. 


A  nnouncers 


Combo-program  director-morning  personality: 
Looking  for  strong  idea  man  with  enthusiasm 
for  infusing  new  life  into  bread-and-butter  side 
of  am-tv  operation  in  coastal  New  England  city. 
Must  also  anticipate  doing  personable  early 
morning  DJ  show.  Salary  and  talent.  Tempera- 
ment problems  and  drifters  not  considered.  Box 
859C,  B-T. 


Salesman  or  announcers  with  1st  tickets.  West- 
ern Ohio.    Box  77D,  B-T. 


Disc  jockey  with  experience  and  established 
ratings — good  opportunity  for  right  man  on  5,000 
watt  music  station — big  market,  good  deal.  Box 
459D.  B-T. 


Seasoned  disc  jockey — first  class  ticket.  Engi- 
neering ability  secondary.  Powerful  independent 
station  carrying  heaviest  commercial  schedule 
city  over  100,000.  Must  be  strong  air  salesman. 
Must  like  country  music.  No  musicians  desired 
— we  have  them.  Right  man  can  make  about 
S5.000.00  yearly.  Send  audition  tape  and  com- 
plete information,  Manager,  KDAV,  Lubbock, 
Texas. 


Combo  man  interested  in  permanent  position. 
WOZK,  Ozark,  Alabama. 


Experienced  announcer  for  metropolitan  Wash- 
ington, D,  C,  area  independent.  Must  know  how 
to  get  results.  Send  tape  or  disc  and  complete 
resume  of  experience,  WPIK,  Alexandria,  Vir- 
ginia. 


Help  Wanted— (Cont'd) 


Announcer  for  play-by-play  sports  and  staff. 
Small  Colorado  town.  Good  salary.  Airmail  tape, 
references  and  background  to  Community  Net- 
work Central  Office.  Montrose,  Colorado. 


Technical 


Ohio  network  affiliate  of  more  than  25  years' 
standing  has  opening  for  junior  engineer  with 
first  class  license,  age  21-30,  experience  unneces- 
sary but  desirable,  am-fm-tv  operation.  Only 
individuals  who  are  stable,  willing  and  interested 
in  their  work,  looking  for  permanent  employ- 
ment should  apply.  Furnish  complete  informa- 
tion, at  least  four  references,  and  salary  require- 
ments in  your  application.  Box  82D,  B-T. 


Vhf-tv  and  am  station  in  midwest  needs  experi- 
enced and  inexperienced  engineers  and  operators. 
Supply  data  on  experience,  education  and  snap- 
shot. Box  340D,  B-T. 


Engineer.  Large  east  coast  city,  am-fm.  Strong 
on  maintenance,  excellent  salary,  experienced 
only.    40  hour  week.    Box  391D,  B-T. 


First  class  engineer  desired  for  vacation  work 
3  to  6  months.  New  York  area.  $75.00  for  40 
hours.  Possibility  of  permanent  emplovment. 
Reply.   Box   402D,  B-T. 


Chief  engineer  for  western  New  York  station. 
Wonderful  opportunity  for  right  man  to  invest  in 
growing  station.  Send  full  particulars  and  photo 
first  letter.  Box  450D,  B-T. 


Chief  engineer — Montana's  most  modern  station. 
250  watts.  Network  affiliate.  Immediate  opennig. 
Fine  future  for  right  man  who  can  take  complete 
charge.  State  qualifications,  experience.  If  you 
can  announce  send  tape.  Contact  I.  A.  Elliot, 
Manager,  KATL,  Miles  City,  Montana. 


Combo  man.  First  phone,  strong  on  engineering 
light  on  announcing.  250  watt  indie.  Good  liv- 
ing-working conditions.  Top  pay.  Y'all  come  .  .  . 
to  Fort  Payne,  Alabama.  Contact  George  Goth- 
berg,  WFPA.    Call  1400. 


First  phone  engineer-announcer.  Strong  on  an- 
nouncing. WGTN.  Georgetown.  S.  C. 


Transmitter  engineer  for  summer  vacations  full 
time  starting  May  31  to  September  5.  Chance 
of  fulitime  employment  after  September  in 
television  construction.  Contact  WINR.  Bing- 
hamton,  New  York,  immediately. 


1st  phone  engineer — $50. — 40  hours.  Time  and 
one-half  all  over  40.  WVOT,  Wilson,  N.  C. 


Production-Programming,  Others 


Good  local  newsman.  Progessive  news,  special 
events  minded  station.  Writing,  announcing 
ability  essential.  Besides  news  "know-how"  real 
newsman  will  have  eagerness  to  accept  challenges 
of  good  coverage.  Salary  open.  Good  working 
conditions,  opportunity.  Box  601C,  B-T. 


Journalism  graduates  attention.  Especially  M.  U. 
men.  We're  looking  for  a  radio  news  editor  with 
emphasis  on  local  coverage.  Latest  and  complete 
equipment.  Pleasant  community  and  working 
conditions — some  air  work  required.  Top  pay  for 
man  who  can  fill  the  bill.  Prefer  background, 
actual  radio  experience.  Apply  to  Box  374D,  B-T. 


Local  newsbeat  man  capable  of  productive,  top- 
flight reporting  and  some  air  work  for  aggressive 
eastern  CBS  station  in  medium  market.  Split 
shift,  48  hours,  a  tough  job  but  salarv  open  to 
real  worker.    Box  398D,  B-T. 


Opportunity  male  copywriter  with  announcing 
experience.  Submit  samples.  KFRO,  Longview, 
Texas. 


Experienced  continuity  writer  —  preferably 
young  woman,  who  can  write  strong,  brisk  sales 
copy.  Good  salary,  good  future.  Send  sample 
copy,  photo  and  background  material  to  Program 
Director,  WFDF,  Flint,  Michigan. 


Television 


Help  Wanted 


Managerial 


New  vhf  tv  station  with  CBS  affiliation  in  thriv- 
ing southern  market  has  opening  for  young, 
aggressive  sales  manager  with  tv  experience. 
Box  435D,  B-T. 


Salesmen 


Excellent  opportunity  for  experienced  television 
time  salesman.  Rocky  mountain  empire  area. 
Send  complete  resume  and  recent  photo.  Box 
273D,  B.T. 


Alert  tv  time  salesman  in  a  well  established  vhf 
station  in  intermountain  west.  If  you  are  willing 
to  work  hard  in  a  community  offering  excellent 
living  conditions,  here  is  a  better  than  average 
salary  and  commission  job.  If  you  are  a  drifter, 
desk-sitter,  or  a  telephone-answerer,  don't  apply. 
This  is  a  top  job  and  we  want  a  top  man.  Box 
324D,  B-T. 


Experienced  salesman  to  sell  in  competitive  mar- 
ket. Must  be  strong  on  sales  and  ideas.  Send  all 
replies  to  Box  939,  Anchorage.  Alaska. 


Amazing  24-hour  timeswitch,  automatic  tape  re- 
corder "3fi,'i-1Vi  enables  producers,  performers, 
agencies  aircheck  without  attendant,  holiday, 
week-days.  $139.50  guaranteed.  Mavo,  111  W.  57th 
Street,  New  York,  N.  Y. 


Situations  Wanted 


Managerial 


Mature  manager  available  immediately.  Stress 
sales  and  low  operating  cost.  Have  money  to 
invest  if  desired.  Box  193D,  B-T. 


Management  team.  Husband,  wife  take  complete 
charge  small  station.  Practical,  profit  conscious, 
mature,  experienced.  Go  anywhere,  prefer  S.  W., 
West,  Rocky  Mountains.  Would  lease  or  buy-in. 
Box  342D,  B-T. 


Manager,  presently  sales  and  promotion,  southern 
ABC  metropolitan.  Impressive  record  in  two  of 
top  five  markets  against  tv  competition.  Consider 
association,  aggressive  promotion  minded  station, 
New  England  or  middle  Atlantic  states  only. 
$10,000  plus.  Available  NARTB  Convention.  Box 
369D,  B-T. 


Manager,  mature,  sales  and  program  minded, 
splendid  record  sales  management  from  250  watt 
local  to  network  on  highlv  competitive  markets. 
Box  390D,  B-T. 


Manager — small  or  medium  size  market.  13  years' 
experience  in  all  phases.  5  years  in  management. 
College  graduate.  Married.  Successful  record. 
Will  invest.  Prefer  upper  midwest.  Box  417D,  B-T. 


Manager-commercial  manager:  Now  manager  in 
North  Carolina  .  .  .  ready  for  advancement.  Pre- 
fer N.  C.  S.  C.  or  Virginia.  Consider  others.  Can 
organize  or  take  over  established.  Make  small  in- 
vestment. Write  Box  441D,  B-T. 


Station  manager,  radio  and/or  tv.  Fully  experi- 
enced one  of  top  75  markets.  Emphasis  sales  and 
promotion.  Possible  investor.  Not  a  drifter.  Im- 
mediately available.  Will  be  at  convention.  Call 
in  Chicago — Deleware  7-2755  or  wire  or  write 
Box  445D,  B-T. 


Sober,  experienced  manager-salesman  will  enter- 
tain offers  from  good  stations.  Want  permanent 
berth.  Emploved  now  as  commercial  manager  big 
town  station.  Box  446D.  B-T. 


Salesmen 


Experienced  salesman-announcer,  details  and 
tape  by  return  mail.  Box  443D.  B-T. 


Sales-programming  coordinator  seeks  connection, 
north.  Currently  doing  daily  shows;  experienced 
uhf-vhf  programs,  sales,  promotion,  advertising: 
managerial  positions.  Mature,  creative,  respon- 
sible. Box  444D.  B-T. 


Announcers 


Sports  director.  Experienced  in  all  phases  radio- 
television.  Employed.  Immediate  reply.  Box 
191D.  B-T. 


Situations  Wanted — (Cont'd) 


umbo  man — 3rd  class  permit,  college  graduate, 
jperience  light.  Can  do  play-by-play  football 
Id  baseball.  Car,  can  travel.  Strong  news, 
tots,  commercials.  Box  224D,  B«T. 


unouncer.  First  class  license,  experienced. 
Iirthern  Ohio  or  vicinity  preferred.  Box  334D, 

T.  '   

iofessional  staffer:  7  years  personality  dee  jay; 
wsman;  copywriter.  Competent,  dependable, 
iture.  Married.  Box  355D,  B»T. 


ay-by-play  sports  man  with  10  years  experience 
;  iking  for  a  "break,"  top-notch  dee  jay,  special 
j  ents,  best  of  references.   Play-by-play  a  must. 

5  plus  talent.    Write  Box  385D,  B'T. 


■liege  graduate,  married,  four  years  varied  ex- 
rience  with  1000  watt  network  affiliate  desires 
Idio  or  television  announcing,  midwest,  upon 
jkval  discharge  June  7.    Box  397D,  B'T. 


■  ack  announcer,  voice,  personality,  single,  vet. 
years  experience.     3',2  years  present  station. 
]>st  references — work  anywhere  east  coast.  Tape 
request.    Box  401D,  B'T. 


:perienced,  mature  announcer.  Summer  re- 
iacement  or  now  thru  September.  Experienced 
oduction,   direction,   copy.     Box  404D,  B'T. 


J?gro  staff  announcer,  DJ,  spirituals  to  sweet 
lusic.  Draft  exempt,  dependable,  can  handle 
•  ard,  news.    Disc  available.    Box  406D,  B»T. 


inouncer.  5Vz  years  experience.  College  edu- 
ction. Prefer  combination  radio  and  television 
prk.  Want  job  with  more  opportunity.  Avail- 
ile  on  two  weeks'  notice.    Married.    Box  410D, 


anted — One  staff  job  in  midwest.  Good  voice, 
lining,   lots  ambition,   no   experience.  Recent 
idwestern   Broadcasting    graduate.   Disc.  Box 
-5D,  B'T. 


imouncer,  experienced  newsman,  mature,  de- 
als on  request,  east  or  south.  Box  416D,  B'T. 


'  ;wsman-announcer.  Mature.  Authoritative.  Ex- 
■  rienced  newspapers  and  radio.  Medium  city 
■eferred.  Box  418D,  B'T. 


inouncer — Seven  years  radio,  desires  tv  work, 
arried,  mature,  veteran.  Tape,  photo  on  request. 
?st  references.  Box  422D,  B'T. 


,:perienced  announcer,  programming,  play-by- 
>|ay,  special  events.  College  graduate.  Family 
,an.  Interested  south,  southwest  location.  Box 
'3D,  B'T. 

1'  

imbo  1st  phone,  young,  experienced,  versatile 
inouncer.  Sales  training,  desires  position  with 
issible  future  in  sales  and  management.  Pres- 

Itly  employed.  Available  Sept.  15.  Box  424D,  B'T. 


egro  combo  man.  First  class  license.  Single,  26, 
vn  car.  Graduate  leading  radio-television  school, 
lecializing  disc  shows,  newscasts.  Box  426D,  B'T. 


illbilly  DJ.  Stable,  knows  subject.  Have  had 
me  sponsor  4  years,  6-day  half-hour  show,  lkw 
ation.  Have  written,  recorded  songs.  Feel  capa- 
e  of  pulling  audience  in  larger  market.  Box 
7D.  B'T. 


■  ewsman  with  ability  for  job  demanding  ability, 
i  m  interested  only  in  a  good  station  in  a  good 
jarket  that  wants  a  good  newsman.  Box  428D, 
'•T. 


rudent  with  first,  desires  summer  job.  Work 
V where.  Box  429D,  B'T. 


rfteen  years  sports,  special  events,  news,  jockey, 
refer  Pacific  Coast.  Will  travel  for  right  deal, 
ox  432D,  B'T. 


xperienced  radio-tv  singer  desires  position  in 
j.me  within  30  miles  of  Pittsburgh.  Tape  avail- 
'ile.  Box  434D,  B'T. 


scperienced,  versatile  staff  announcer,  25,  vet- 
|"an.  Auto  dealer  past  14  months,  now  wishes  to 
-enter  radio  with  6  years  am  experience.  De- 
res  PD  position  with  local  station.  Can  hire 
aff  for  new  operation.  Available  immediately, 
at  no  hurry.  Will  consider  offers  of  any  descrip- 
on  and  answer  all  letters.  $100  per  week  mini- 
um. Box  436D,  B'T. 


nnouncer-experienced,  mature.  Summer  re- 
acement,  or  now  thru  Sept.  Experienced  pro- 
action,  direction,  copy.  Taught  radio.  Box  437D, 


taff  and  sports  announcer,  6  years  experience, 
•eking  position  with  progressive  station.  Tapes, 
:ferences  available.  Box  438D,  B'T. 

Wng  experienced  morning-night  DJ.  Knows 
usic,  news,  staff,  board.  Box  439D,  B'T. 


Situations  Wanted — (cont'd) 


Announcer — Fine  voice — college  graduate.  Ambi- 
tious— all  phases — Try  me!  Box  447D,  B'T. 


Top-flight  morning  personality  with  PD  and  tv 
experience.  Family  man  with  community  inter- 
ests and  nigh  on  to  ten  years  experience.  Worth 
$135.  Box  457D.  B'T. 


Sports  director — experienced  all  play-by-play. 
Top  commentary-interviews-personality  sports 
shows.  Good  voice — natural  sports  delivery.  28, 
family  man.  Currently  program  director-sports- 
man in  Florida.  Want  exclusive  sports  position. 
Eight  years  in  business.  Minimum  yearly  income 
—$6,000.  Box  458D,  B'T. 


Announcer — Good  all-around  staff  man.  Strong 
on  news,  writing,  editing,  presenting.  Three  years 
experience  both  radio-tv.  Photo,  disc  available. 
27.  Box  460D,  B'T. 


Country,  western  and  gospel  music  DJ.  Licensed, 
go  anywhere.  Box  461D,  B'T. 


Combo  man,  some  experience,  wishes  local  sta- 
tion employment  within  commuting  distance  of 
New  York  City.  Box  463D.  B'T. 


Rhythm  blues,  DJ,  announcer,  colored,  single, 
veteran.  3  years  experience,  including  production 
N.  Y.  C.  radio  .  .  .  close  contact  with  show- 
recording  business.  Excellent  appearance,  refer- 
ences, resume,  tape  on  request.  Relocate  Box 
464D,  B'T. 


Northeast  area.  Need  good,  capable,  experienced 
announcer?  DJ?  News?  Sports?  Box  465,  B'T. 


Negro  announcer,  DJ.  Friendly  voice,  news,  com- 
mercials, popular  music,  interviewing,  control 
board  operator,  experience,  will  travel.  Box  466D, 
B'T. 


Announcer-college  graduate,  major  broadcasting. 
Control  board  experience.  50kw  music  program- 
ming. Married.  Vet.  25.  Prefer  western  U.  S.  Tape, 
photo,  resume,  excellent  references  available. 
Dick  Brooks,  17391;.  So.  La  Brea  Ave.,  Los  An- 
geles 19,  Calif. 


Six-months  experience.  Emphasis — DJ,  board. 
Veteran.  Charlie  Doll,  907  Clinton  Street,  Ho- 
boken,  New  Jersey. 


Experienced  announcer,  third  ticket.  Strong  hill- 
billy. DJ,  sports,  news.  Veteran.  Single.  Perma- 
nent position.  Eastern  seaboard.  Joseph  Mock, 
830  N.  Stewart  Street,  Arlington,  Va.  Jackson 
5-5748. 


Announcers-writers,  thoroughly  trained  all 
phases  by  top  professionals.  Midwestern  Broad- 
casting School,  228  S.  Wabash  Ave.,  Chicago  4, 
111.    Wabash  2-0712. 


Technical 


College  physics  major,  first  phone  desires  sum- 
mer employment.  Limited  experience.  Ama- 
teur, car.    Will  travel.    Box  400D,  B'T. 


Chief  engineer  desires  change — experienced  con- 
struction-maintenance-directional, etc.  Eastern 
states.  Box  420D,  B'T. 


Experienced  as  engineer  or  chief  250  to  50kw. 
Available  soon.  Box  440D,  B'T. 


Graduate  television  electronics  school.  First 
phone.  Available  immediately.  Will  relocate.  Box 
451D,  B'T. 


Engineer/administrator,  age  33.  Sixteen  years 
technical  experience,  7  years  administration,  for- 
eign and  domestic.  Married,  no  children.  First 
phone.  Overseas  assignment  preferred.  Excellent 
references.  Complete  summary  on  request.  Box 
454D,  B'T. 


See  Television  Situations  Wanted  Technical  re- 
garding am  experience.  Don  Burrows. 


Production-Programming,  Others 


Cherchez  la  woman  audience  with  feminine 
slant.  Woman  writer-producer  with  original  tv 
shows  and  integrated  commercials.  Box  393D. 
B'T. 


Sales-service  headache?  Let  me  handle  the  diffi- 
cult ones.  Young  woman  to  service  your  ac- 
counts. Thoroughly  experienced  radio-tv  sales 
and  continuity.    Box  394D.  B'T. 


Aggressive  young  man  seeks  position  as  program 
director-announcer.  Experienced  in  all  phases 
of  radio.  Now  employed — good  references — 1st 
phone  ticket — car.  All  offers  considered  and 
answered.    Box  396D,  B'T. 


Situations  Wanted— (Cont'd) 


Experienced  program  director-morning  dee  jay, 
looking  for  step-up.  Prefer  east  coast,  north 
or  south.    Box  399D,  B'T. 


Commercial  copy — free-lance  (might  consider 
staff).  Tv-radio.  Located  N.  Y.  C.  Box  403D,  B-T. 


Girl — college  graduate — experienced  radio  pro- 
duction, continuity — seeks  N.  Y.  C.  job.  Box  421D, 
B'T. 


What  can  you  offer  woman  with  terrific  success 
background  in  radio  programming,  commentat- 
ing, sales,  merchandising  and  promotion.  Box 
442D,  B'T. 


Television 


Situations  Wanted 


Announcers 


Television  and  radio  announcer.  5  years.  Present- 
ly employed  top-rated  vhf.  Minimum  $90.  Tape, 
resume  on  request.  Box  433D,  B'T. 


Announcer — experienced  all  phases  radio  an- 
nouncing, newscasting,  editing-tv  background. 
Desirous  of  locating  with  growing  tv-am  opera- 
tion.   Box  452D,  B'T. 


Technical 


1st  class  engineer  desires  1st  class  position.  Ex- 
perienced tv  transmitter,  am  control,  recording, 
maintenance.  1st  phone,  2nd  telegraph,  "A"  ama- 
teur. CREI  educated.  Member  (grade)  IRE.  Re- 
locate anywhere.  Don  Burrows,  424  Diversey, 
Chicago  14,  111. 


Available  combo,  first  phone.  Experienced  indie 
and  network  operation.  Good  references.  Desire 
job  security  and  future.  Box  177,  Byron.  Minne- 
sota. 


(Continued  on  next  page) 


For  YOUR 

PERSONNEL 

Needs 

LOOK  TO 

LELAND  POWERS 

SCHOOL  OF 
RADIO— TELEVISION— THEATRE 


Broadcast  and  Advertising  execu- 
tives recognize  Leland  Powers  remark- 
able leadership  in  Radio  and  Television 
training.  Because  L.P.S.  has  trained 
so  many  students  for  successful  broad- 
casting careers — MORE  and  MORE 
radio,  television,  and  agency  executives 
are  employing  MORE  and  MORE  Le- 
land Powers  graduates. 

Throughout  half-a-century,  L.P.S. 
has  attained  notable  prominence  for 
its  training  in  expression  through  the 
spoken  word.  Fifty  years  old  in  teach- 
ing experience,  yet  the  School  is  as 
young  and  modern  in  its  methods  as 
the  newest  radio-tv  station. 

Results  are  what  count! 

Make   Your    Needs    Known    to  Leland 

Powers. 

You  can  count  on  results! 

LELAND  POWERS  SCHOOL 

GRADUATE  RELATIONS  DEPARTMENT 
25  EVANS  WAY,  BOSTON  15,  MASS. 


Situations  Wanted— (Cont'd.) 


For  Sale 


Wanted  to  Buy— (Cont'd.) 


Production-Programming,  Others,  etc. 


Production  supervisor,  program  director-nine 
years  radio  and  tv.  Interested  in  connection 
with  new  tv  station.  Reliable,  steady.  Excellent 
references.  Box  358D,  B«T. 


Graduate  Hollywood  tv-radio  school.  Can  han- 
dle all  phases  tv-radio  production.  Basic  knowl- 
edge video  set-up,  studio  equipment.  College 
graduate,  journalism.  1st  phone.  Tv-radio  pro- 
duction desired.    Box  407D,  B«T. 


Producer,  experienced  theatre,  radio;  mature, 
sales-minded.  Box  425D,  B-T. 


Tv  producer-director  desires  relocate  southeast- 
ern territory.  Graduate  tv  engineering  and  pro- 
duction schools.  Former  experience  includes  the- 
atre projectionist  three  years,  taught  all  phases 
tv  production.  Qualified  to  instruct  production 
staff  for  new  tv  station.  Hold  first  phone.  Now 
rounding  out  first  year  as  producer-director. 
Box  430D,  B«T. 


Tv  production:  Now  producing,  directing,  filming, 
vhf  station;  B.A.,  Ed.M.  Audio-visual  education; 
6  years  photographic  research,  film  production, 
teaching;  single,  29.  Resume  on  request.  Prefer 
educational  station.    Box  449D,  B>T. 


Stage  director:  15  years  experience,  graduate  of 
tv  school,  seeking  tv  or  agency  opportunity. 
Will  furnish  resume.  Larry  Dabrow,  1548  North 
29th  Street,  Philadelphia  21,  Pa. 


For  Sale 


Stations 


Rocky  Mountain  indie.  1  kw.  $60,000.  Down 
$15,000.    Box  176D,  B-T. 


Midwestern  network  station  in  excellent  market. 
Priced  for  quick  sale.  Building  and  equipment 
excellent.    Box  405D,  B-T. 


California  network  station  in  substantial,  grow- 
ing market.  (City  retail  sales  over  80  million 
yearly.)  Station  gross  over  138  thousand  per 
year  (average  3  years).  Operating  costs  less  than 
$7,000.00  per  month.  1954  business  good.  $125,000.00 
buys  100%  of  corporation  including  cash,  accounts 
receivable.  No  debts.  Substantial  down  payment 
required.  Limited  terms.  Terrific  facility  for  one 
or  two  good  operators.  If  interested  in  50%  or  less 
and  have  top  record  as  manager,  we  have  party 
to  take  balance.  Financially  qualified  principals 
only.  (Confidential.)  Box  419D,  B-T. 


Free  list  of  good  radio  buys  now  ready.  Jack 
L.  Stoll  &  Associates,  4958  Melrose  Ave.,  Los 
Angeles  29,  California. 


Radio  and  television  stations  bought  and  sold. 
Theatre  Exchange,  Licensed  Brokers,  Portland 
22.  Oregon. 


Equipment,  etc. 


300-ft.  Blaw-Knox  H-40  heavy  duty  tv  tower.  In 
storage,  never  erected.  Box  346D,  B-T. 

3kw  Westinghouse  FM3  transmitter,  97.3  mc  crys- 
tals, 10  loop  Collins  C-100  antenna,  280  feet  Com- 
mercial Products  line  plus  fittings,  Hewlett- 
Packard  frequency  and  modulation  monitor,  2 
RCA  turntables  and  Western  Electric  25-B  audio 
console.    Box  392D,  B-T.  

G.E.,  fm  frequency  and  modulation  monitor, 
type  BM-l-A.  Three  Presto  10-A  turntables, 
Tempco  250-GSC,  250  watt  am  transmitter  and 
other  items.  Send  for  list  and  prices.  Box  411D, 
B-T. 


400  foot  EMSCO,  supports  6  bay  vhf  channels  2 
thru  6— make  offer.    Box  412D,  B-T. 


Federal  field  intensity  meter  101-C  with  loops 
for  550kc  to  3600kc  tripod  and  instruction  book. 
General  Radio  Co.  916A,  R.  F.  Bridge  with  modi- 
fied Supreme  Signal  generator  and  Hallicrafter 
S39  detector.  Used  but  in  excellent  condition. 
Best  offer.    Box  413D,  B-T. 


Complete  Trans-Lux  news  sign.  Spectacular  for 
radio-tv  promotion.  Priced  well  below  original 
cost.  Box  431D,  B-T. 


Tower — 170  feet,  self  supporting.  Lehigh  with 
beacon  and  side  lights.  Dismantled  ready  for  re- 
erecting.  F.O.B.  site.  Make  offer  Box  456D,  B-T. 


2  type  FTR  7C26  tubes,  one  with  100  hours,  one 
300  hours.  $150.  takes  both.  WAKE,  Greenville, 
S.  C. 


349  foot  Truscon  tower  with  base  insulator,  type 
C.  Recently  painted.  Readv  to  ship  out  August 
15.  Make  offer.  Contact  WCAW,  Charleston,  West 
Virginia.  Post  Office  Box  2791.  Telephone  3-7503. 


There's  money  in  fm.  You  buy  sp°cialized  re- 
ceivers from  us  and  we  help  you  make  money 
with  them.  Write  Ed  Wheeler,  WEAW  Evanston, 
Illinois,  or  see  him  at  NARTB  Convention. 


No  longer  needed,  guaranteed  excellent  condi- 
tion shipped  post-paid  and  insured.  1.  General 
Radio  type  1170- A  frequency  and  modulation 
monitor  97.7  mc.  $700.00.  2.  Presto  T.L.-10  tape 
drive  7'/2  and  15.  $95.00.  3.  RCA  type  BE-1A 
variable  line  equalizer.  $95.00.  4.  Westinghouse 
FM-1  transmitter  1-kw  97.7  mc.  Low  bidder 
gets  it.    WISR,  Paul  Rex,  Butler.  Pennsylvania. 


RCA  modulation  monitor,  type  66A.  Make  offer. 
A-l  condition.  Radio  Station  WONW,  Defiance, 
Ohio. 


One  REL  model  #707  st.  link  transmitter  and  re- 
ceiver complete  with  dipole  dishes  gain  500. 
940.5  megacycles  original  cost  $4,000.00.  Make  us 
an  offer,  WOPI,  Inc.,  Bristol,  Tennessee. 


230'  insulated  self  supporting  tower.  Suitable  for 
am  and  fm  or  tv.  $1900.  Two  bay  RCA  batwing 
fm  antenna.  $300.  WPAG-TV,  Ann  Arbor,  Michi- 
gan. 


Noise  and  distortion  set,  B  &  W  audio  oscillator 
#200  and  distortion  meter  #400,  guaranteed 
factory  new  condition,  priced  $225.00.  for  the 
pair.  Frank  Keegan,  P.O.  Box  5,  Memphis, 
Tennessee. 


Qne  Blaw  Knox  insulated  self-supporting  tower. 
Type  CK,  364'.  $5,000.00  dismantled.  J.  M.  Ham- 
ilton &  Co.,  Box  2432,  Gastonia,  N.  C. 


Wanted  to  Buy 


Stations 


1000-watt  day,  going  station,  cp  or  grant — in 
Mississippi,  Arkansas,  northern  Louisiana  or 
western  Tennessee.  Box  366D,  B-T. 


Manager  with  proven  sales  record  would  like  to 
buy  or  lease  a  station  in  the  south.  Hard  worker 
with  references  and  ability.    Box  395D,  B-T. 


Wanted.  Small  radio  station  in  Arizona,  Califor- 
nia, Colorado,  Nevada,  New  Mexico,  Utah  or 
Wyoming  that  $25,000  or  less  down  payment  will 
handle.  Twenty  years  as  owner-operator.  May 
Brothers,  Brokers  since  1914,  Binghamton,  New 
York. 


Equipment,  etc. 


FM  antenna,  Collins  or  Andrew.  Low  end  of 
band.    Box  201D,  B-T. 


|  AVAILABLE  IMMEDIATELY 

TELEVISION  TRANSMITTER 

RCA-TT5A  Transmitter,  Channel  7-13,  perfect  condition 
|  Also  console,  diplexer,  dummy  load,  RCA  six  (6)  bay  an- 
il   tenna  and  tower. 

I 

Make  offer  for  lot  or  part.    Terms  can  be  arranged. 

Bremer  Broadcasting  Corp. 
1020  Broad  Street 
Newark  2,  New  Jersey 

I 

(Or  at  the  Palmer  House,  during  the  Convention.) 

P  .       .  • 


One  Western  Electric  KS-7596  high  voltage  trar.s 
former,  for  355-D1  transmitter.  Box  343D,  B-T. 


1  kw  and  5  kw  am  transmitters.  Give  make,  a?< 
and  price.  Write  Box  350D,  B-T. 


One  Western  Electric  limiting  amplifier,  mode 
1126C,  new  or  used.  State  condition  and  price 
Box  408D,  B-T. 


Want  used  300MM  beacon  and  flasher.  Box  455D 
B-T. 


Interested  in  used  radio  and  television  stud; 
control  and  recording  equipment  for  advance 
training.  Communications  Department,  America 
University,  Washington,  D.  C. 


Used  camera  chain  wanted  for  instructional  pur 
poses.  Northwest  Broadcasting  School,  527  S.W 
12th,  Portland,  Oregon. 


Instruction 


FCC   operator   license   quickly.  Indivtduallztt 

instruction  correspondence  or  residence.  Frei 
brochure.  Grantham,  6064  Hollywood  Blvd.,  Hoi 
lywood,  California. 


Miscellaneous 


Professional  television  cameras  and  crews  fo: 
remote  or  studio  use.  Universal  Broadcastinj 
Service,  2193  Commonwealth  Ave.,  Boston  35 
Mass. 


Help  Wanted 


Announcer 


NEED  LEADING  DJ 
FOR  MORNING 

For  Number  1  Station  in  one  of 
the  Top  Ten  Markets,  Midwest 
location.  Opportunity  unlimited. 
Must  have  original  ideas  and  a 
selling  personality!  Rush  tape, 
letter  and  photo  to 

Box  448D,  B«T 


Situations  Wanted 


Managerial 


TOP  AM-TV  EXECUTIVE 

20  years  experience.  Currently  em- 
ployed on  one  of  the  highest  rated 
daytime  AM-TV  programs.  Experi- 
enced in  every  phase  of  AM  and  2 
years  experience  in  writing  and  pro- 
duction of  TV  programs.  Would  like 
to  leave  so-called  "Big  Time"  for 
peace  and  security  in  average  market, 
preferably  West  or  Northwest.  Can 
manage,  direct  programs,  handle  pub- 
lic relations  or  sales  promotion.  Much 
contact  with  agencies;  could  handle 
top  spot  in  radio-TV  department.  Sal- 
ary dependent  upon  location  and  fu- 
ture.   Box  462D,  B«T. 


Television 


Situations  Wanted 


Managerial 


SALES  MANAGER 

Young  TV  sales  executive  employed  in  major 
market  would  like  opportunity  to  utilize  his 
eight  years  of  TV  production,  sales  and  admin- 
istrative experience  more  fully  as  sales-manager 
of  TV  station  in  smaller,  progressive  community. 
Directly  responsible  for  over  half  million  dollars 
billing  per  year.  Family  man.  Write  Box  453D, 
B-T. 


I 


FOR  THE  RECORD 
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henectady,   N.   Y.;    WHFM    (FM)  Rochester, 
y  •  WGNY  Newburg,  N.  Y.;  WHAM  Rochester, 
Y.;    WHDL    Olean,    N.    Y.;    WKAL  Rome, 
Y.;  WKIP  Poughkeepsie,  N.  Y.;  WKOP-FM 
inghamton,  N.  Y.;  WKRT-FM  Cortland,  N.  Y.; 
TJJBZ    Saranac    Lake,    N.    Y.;    WRNY  (FM) 
ochester,    N.    Y.;    WSNJ-FM    Nr.  Bridgeton, 
J.;  WWSC  Glens  Falls,  N.  Y.;  WBMS  Boston, 
Cass.;    KOCS   Ontario,    Calif.;    WABY  Albany, 
Y.;  WALK  Patchogue,  N.  Y.;  WENY  Elmira, 
Y.;  WGR  Buffalo,  N.  Y.;  WHLI  Hempstead, 
Y.;  WHUC  Hudson,  N.  Y.;  WKBS  Oyster  Bay, 
I.;  WMLV  Vineland,  N.  J.;  KEDO-FM  Ontario, 
alif.;  WALK-FM  Patchogue,  N.  Y.;  WCBS-FM 
iew  York,  N.  Y.;  WCTC-FM  New  Brunswick, 
.   J.;    WENR-FM   Chicago;    WFLY-FM  Troy, 
\  Y.;  WGHF-FM  New  York,  N.  Y.;  WHDL-FM 
lean,    N.    Y.;    WHLI-FM   Hempstead,   N.  Y.; 
"LOE-FM  Leaksville,  N.  C;  WRRA  (FM)  Ithaca, 
.  Y.;  WRRC   (FM)   Cherry  Valley  Township, 
Y.;    WRRD    (FM)    DeRuyter   Twp.,   N.  Y.; 
/RE  (FM)  South  Bristol  Twp.,  N.  Y.;  WRRH 
■FM)  Poughkeepsie,  N.  Y.;  WRRL  (FM)  Weather- 
eld,  N.  Y.:  WTOA  (FM)  Trenton,  N.  J.;  WXRC 
FM)  Buffalo,  N.  Y.;  WLNA  Peekskill,  N.  Y.; 
/NNJ  Newton,  N.  J.;  WYNC-AM-FM  New  York, 
\.  Y.;    WQXR-FM   New   York,   N.   Y.;  WSNJ 
iridgeton,  N.  J.;  WLIB  New  York,  N.  Y.;  WXRA 
lenmore,  N.  Y.;  WWOL  Buffalo,  N.  Y.;  WQXR 
[ew  York,  N.  Y.;  KDPS  (FM)  Des  Moines,  Iowa; 
AJSC-FM    Columbia,    S.    C;  WRUN-AM-FM 
'tica,  N.  Y.;  WRNY  Rochester,  N.  Y.;  WPAT 
''aterson,  N.  J.;  WOKO  Albany,  N.  Y.;  WROW 
lbany,  N  Y.;  KMTV  (TV)  Omaha,  Neb.;  WBEN 

For  Sale 


Equipment 


TOWERS 

RADIO— TELEVISION 

Antennas — Coaxial  Cable 
Tower  Sales  &  Erecting  Co. 
6100  N.  E.  Columbia  Blvd., 
Portland  11,  Oregon 


Miscellaneous 


Direct  From  Atlantic  City,  N.J. 

THE  MISS  AMERICA  PAGEANT 

"LIVE"  .  .  .  (exclusively)  on  your 
station 

7  Hours  of  Human  Interest 

*      (Sept.  5th  -  11th) 

(Including  Coverage  of  Your  State  Pag- 
eant Winner) 

Available  on  a  Pre-Sold  Co-op  Basis 
with  a 

NATIONAL  SPONSOR 

Get  Full  Details  in  Person  at  NARTB 
Convention 

J.  C.  Gilmore,  Director 

THE  MISS  AMERICA  PAGEANT  NETWORK 

Morrison  Hotel  Chicago 


THE  BEST  IN  COMHETE 

ERECTION  OF  TOWERS 

ANTENNA  LIGHTS  CO-AX  CABLE 

WRITE       CALL  WIRE 

J.  M.  HAMILTON  &  COMPANY 

PAINTING       ERECTION  MAINTENANCE 

YEARS  OF  EXPERIENCE 
Box  2432,  Tel:  4-2115,  Goitonia,  N.  C. 


Employment  Service 


BROADCASTERS 
EXECUTIVE  PLACEMENT  SERVICE 

Executive  Personnel  for  Television  and  Radio 
Effective  Service  to  Employer  and  Employee 
Howard  S.  Frazier 
TV  &  Radio  Management  Consultants 
708  Bond  Bldg.,  Washington  5,  D.  C. 


(TV)  Buffalo,  N.  Y.;  WDSU-TV  New  Orleans; 
WHAM-TV  Rochester,  N.  Y.;  WKTV-TV  Utica, 
N.  Y.;  WNBF-TV  Binghamton,  N.  Y.;  WNBT 
(TV)  New  York,  N.  Y.;  WABD  (TV)  New  York, 
N.  Y.;  WCBS-TV  New  York,  N.  Y.;  WKY-TV 
Oklahoma  City,  Okla.;  WOW-TV  Omaha,  Neb.; 
WPIX  (TV)  New  York,  N.  Y.;  WRGB  (TV) 
Schenectady,  N.  Y. 


DINGELL  BILL  TO  OUTLAW 
ALCOHOLIC  BEVERAGE  AND 
TOBACCO  ADVERTISING 

(See  GOVERNMENT  Section) 


H.  R.  9153 
A  Bill 

To  prohibit  the  transportation  in  interstate 
commerce  of  advertisements  of  alcoholic  bever- 
ages, cigarettes,  cigars,  smoking  tobacco,  or  chew- 
ing tobacco. 

Be  it  enacted  by  the  Senate  and  House  of  Rep- 
resentatives of  the  United  States  of  America  in 
Congress  assembled, 

That  it  shall  be  unlawful  for  any  manufacturer, 
wholesaler,  or  retailer  or  for  the  agent,  broker, 
or  factor  of  any  of  them,  engaged  in  the  sale  of 
alcoholic  beverages,  cigarettes,  cigars,  smoking 
tobacco,  or  chewing  tobacco  to  cause  to  be  trans- 
ported in  the  mails  or  otherwise  from  any  State 
or  Territory  or  the  District  of  Columbia  to  any 
other  State  or  Territory  or  the  District  of  Colum- 
bia any  newspaper,  periodical,  newsreel,  photo- 
graphic film,  or  record  for  mechanical  reproduc- 
tion advertising  alcoholic  beverages,  cigarettes, 
cigars,  smoking  tobacco,  or  chewing  tobacco  or 
containing  the  solicitation  of  an  order  for  alco- 
holic beverages,  cigarettes,  cigars,  smoking 
tobacco,  or  chewing  tobacco. 

Sec.  2.  It  shall  be  unlawful  for  any  publisher  or 
for  the  agent  of  any  publisher  to  cause  to  be 
transported  in  the  mails  or  otherwise  from  any 
State  or  Territory  or  the  District  of  Columbia 
to  any  other  State  or  Territory  or  the  District  of 
Columbia  any  newspaper,  periodical,  newsreel, 
photographic  film,  or  record  for  mechanical  re- 
production advertising  alcoholic  beverages,  cig- 
arettes, cigars,  smoking  tobacco,  or  chewing  to- 
bacco or  containing  the  solicitation  of  an  order 
for  alcoholic  beverages,  cigarettes,  cigars,  smoking 
tobacco,  or  chewing  tobacco. 

Sec.  3.  It  shall  be  unlawful  for  any  common 
carrier  or  for  any  private  carrier  for  hire  to 
transport  from  any  State  or  Territory  or  the 
District  of  Columbia  to  any  other  State  or  Terri- 
tory or  the  District  of  Columbia  any  newspaper, 
periodical,  newsreel,  photographic  film,  or  record 
for  mechanical  reproduction  advertising  alcoholic 
beverages,  cigarettes,  cigars,  smoking  tobacco,  or 
chewing  tobacco  or  containing  the  solicitation  of 
any  order  for  alcoholic  beverages,  cigarettes, 
cigars,  smoking  tobacco,  or  chewing  tobacco. 

Sec.  4.  It  shall  be  unlawful  to  broadcast  by 
means  of  any  television  or  radio  station  for  which 
a  license  is  required  by  any  law  of  the  United 
States,  or  for  any  person  operating  any  such  sta- 
tion, to  permit  the  broadcasting  of  any  advertise- 
ment of  alcoholic  beverages,  cigarettes,  cigars, 
smoking  tobacco,  or  chewing  tobacco  or  the  solici- 
tation of  an  order  for  alcoholic  beverages,  cig- 
arettes, cigars,  smoking  tobacco,  or  chewing 
tobacco. 

Sec.  5.  No  letter,  postal  card,  circular,  or  pam- 
phlet of  any  kind  containing  any  advertisement 
of  alcoholic  beverages,  cigarettes,  cigars,  smoking 


tobacco,  or  chewing  tobacco  or  a  solicitation  of 
any  order  for  alcoholic  beverages,  cigarettes, 
cigars,  smoking  tobacco,  or  chewing  tobacco  shall 
be  deposited  in  or  carried  by  the  mails  of  the 
United  States,  or  delivered  by  any  postmaster  or 
letter  carrier,  when  addressed  or  directed  to  any 
place  in  any  State  or  Territory  of  the  United 
States,  or  the  District  of  Columbia,  at  which  it  is 
by  the  law  in  force  in  the  State  or  Territory  or 
the  District  of  Columbia  at  the  time  unlawful 
to  advertise  or  solicit  orders  for  such  products. 

Sec.  6.  When  applied  to  any  advertisement  or 
solicitation  of  an  order,  the  term  "alcoholic  bev- 
erages", as  used  in  this  Act,  shall  be  construed  to 
include  any  spirituous,  vinous,  malted,  or  other 
fermented  liquor,  or  any  compound  containing 
any  spirituous,  vinous,  malted,  or  other  fermented 
liquor  fit  to  use  for  beverage  purposes  as  de- 
fined by  the  law  of  the  State  or  Territory  or 
District  of  Columbia  into  which  such  advertise- 
ment or  solicitation  of  an  order  may  be  trans- 
ported. The  Postmaster  General  is  authorized  and 
directed  to  issue  annual  bulletins  or  notices  giving 
the  names  of  the  States  in  which  it  is  unlawful 
to  advertise  or  solicit  orders  for  alcoholic  bev- 
erages. 

Sec.  7.  Any  person  knowingly  violating  any  of 
the  provisions  of  this  Act  shall  be  fined  not  less 
than  $100  nor  more  than  $1,000  or  imprisoned  not 
less  than  six  months  nor  more  than  one  year,  or 
both;  and  for  any  subsequent  offense  shall  be  im- 
prisoned not  less  than  one  year. 


CELLER  BILL  TO  PROHIBIT 
COMMERCIAL  SPONSORSHIP  OF 
CONGRESSIONAL  COMMITTEE 
COVERAGE 

(See  GOVERNMENT  Section) 


H.  R.  9152 
A  Bill 

To  amend  the  Federal  Communications  Act  of 
1934  so  as  to  prohibit  commercial  sponsorship  of 
televised  or  radio  coverage  of  congressional  hear- 
ings or  proceedings. 

Be  it  enacted  by  the  Senate  and  House  of  Rep- 
resentatives of  the  United  States  of  America  in 
Congress  assembled, 

That  the  Act  of  June  19,  1934  (48  Stat.  1064,  ch. 
652;  47  U.  S.  C,  sec.  151  and  the  following),  as 
amended,  is  amended  by  adding  the  following 
section : 

"COMMERCIAL  SPONSORSHIP  OF 
CONGRESSIONAL  PROCEEDINGS 

"Sec.  605a.  It  shall  be  unlawful  for  any  person 
or  corporation  to  sponsor  commercially  the  tele- 
cast, broadcast,  or  transmission,  whether  directly 
or  through  such  devices  as  wire  recording,  tape, 
moving  pictures,  or  other  mechanical  means  of 
any  of  the  official  meetings,  hearings,  or  other 
proceedings  of  any  committee  or  subcommittee  of 
either  House  of  Congress. 

"This  section  shall  not  prohibit  the  telecast, 
broadcast,  or  transmission  of  excerpts  of  any 
official  congressional  meeting,  hearing,  or  other 
proceeding  on  a  regularly  scheduled  news  pro- 
gram, or  the  full  or  partial  telecast,  broadcast,  or 
transmission,  by  a  telecast  or  broadcast  company 
or  by  a  common  carrier,  engaged  in  interstate  or 
foreign  communication  by  wire  or  radio,  when 
such  communication  service  is  furnished  without 
commercial  sponsorship  as  a  public  service." 


MAJOR  MARKETS 


Southern  Network 
$150,000.00 

Excellent  facility  located  in  an 
area  of  good  growth,  retail  sales, 
and  potential.  Financing  is  avail- 
able on  this  station. 


Southwest  Regional 
Network 

Owner  is  desirous  of  selling  or 
possibility  of  trading  for  profitable 
station  in  the  midwest,  north  or 
east.  Tax  advantages  are  possible. 


//  you  are  at  the  NARTB  Convention 
please  call  on  us  at  the  Palmer  House 

Appraisals    •    Negotiations    •  Financing 
BLACKBURN  -  HAMILTON  COMPANY 


WASHINGTON,  D.  C. 
James  W.  Blackburn 
William  T.  Stubblefleld 
Washington  Bldg. 
Sterling  3-4341-2 


RADIO-TV -NEWSPAPER  BROKERS 
CHICAGO 

Ray  V.  Hamilton 

Tribune  Tower 
Delaware  7-2755-6 


SAN  FRANCISCO 
Lester  M.  Smith 
235  Montgomery  St 
Exbrook  2-5672 


Broadcasting 


Telecasting 
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KOLN-TV, 


towers  1000  FEET  above 


LINCOLN-LAND 

NEBRASKA'S  OTHER  BIG  MARKET! 


The  map  below  shows  Lincoln-Land  —  34 
counties  with  182,982  families.  (The  city 
population  of  Lincoln  is  more  than  100,000 
people  —  in  the  same  bracket  with  Columbia, 
S.  C,  Madison,  Wis.,  Lancaster,  Pa.,  Topeka, 
Kan.,  Schenectady,  N.  Y.  or  South  Bend,  Ind.) 


Actually,  the  KOLN-TV  tower  is  75  miles  f  rom 
Omaha;  Lincoln  is  58  miles.  With  our  1000- 
foot  tower  and  316,000  watts  on  Channel  10, 
effective  June  1st,  KOLN-TV  will  reach  over 
100,000  families  who  are  unduplicated  by  any 
other  station  .  .  .  Ask  Avery-Knodel,  Inc. 


-Ik 


1 


j 

WKZO  —  KALAMAZOO 

WKZO-TV  —  GRAND  RAPIDS-KALAMAZOO 

WJEF  — GRAND  RAPIDS 

WJEF-FM  —  GRAND  RAPIDS-KALAMAZOO 

KOLN  — LINCOLN.  NEBRASKA 

KOLN-TV  —  LINCOLN,  NEBRASKA 

Associated  with 
WMBD  — PEORIA.  ILLINOIS 


CHANNEL  10 
316,000  WATTS 


ABC  • 


•  DUMONT 


Avery-Knodel,  Inc. 
Exclusive  National  Representatives 
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Telecasting 
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TELESTATUS 

Tv  Stations  on  the  Air  With  Market  Set  Count 
And  Reports  of  Grantees'  Target  Dates 


Editor's  note:  This  directory  is  weekly  status  report  of  (1)  stations  that  are  operating  as  commercial 
and  educational  outlets  and  (2)  grantees.  Triangle  (►)  indicates  stations  now  on  air  with  reg- 
ular programming.  Each  is  listed  in  the  city  where  it  is  licensed.  Stations,  vhf  or  uhf,  report  re- 
spective set  estimates  of  their  coverage  areas.  Where  estimates  differ  among  stations  in  same  city, 
separate  figures  are  shown  for  each  as  claimed.  Set  estimates  are  from  the  station.  Further  queries 
about  them  should  be  directed  to  that  source.  Total  U.  S.  sets  in  use  is  unduplicated  B'T  estimate. 
Stations  in  italics  are  grantees,  not  yet  operating. 


ALABAMA 

Birmingham — 

►  WABT  (13)  CBS,  ABC,  DuM;  CBS  Spot  Sis.; 

225,000 

WBRC-TV  (6)  NBC;  Katz;  219,454 
WJLN-TV  (48),  12/10/52— Unknown 

Decaturt — 

:     WMSL-TV  (23)  Walker;  12/26/52-6/1/54 

Mobilet —  .  „ 

►  WALA-TV    (10)    ABC.   CBS,   NBC;  Headley- 

Reed;  72,500 

►  WKAB-TV  (48)  CBS,  DuM;  Forjoe;  60,800 

The  Mobile  Tv  Corp.  (5)  Initial  Decision  2/12/54 

Montgomery —  _  _ 

►  WCOV-TV  (20)  ABC,  CBS,  NBC,  DuM;  Ray- 

mer;  30,200 

WSFA-TV  (12)  Headley-Reed;  3/25/54-9/15/54 

Selmat — 
WSLA  (8)  2/24/54-Vnknown 

ARIZONA 

Mesa  (Phoenix)—  „  ; 

►  KTYL-TV    (12)    NBC.    DuM;  Avery-Knodel; 

92,000 
Phoenix — 

►  KOOL-TV  (10)  ABC;  Hollingbery:  93,200 

►  KPHO-TV  (5)  CBS,  DuM;  Katz;  93,200 
Tucson — 

►  KOPO-TV  (13)  CBS,  DuM;  Forjoe;  24,306 

►  KVOA-TV  (4)  ABC,  NBC;  Raymer;  24,306 
Yumat — 

►  KIVA  (11)  DuM  Grant;  18,302 

ARKANSAS 

El  Doradot— 

KRBB  (10)  2/24/54-Unknown 
Fort  Smitht— 

►  KFSA-TV    (22)    ABC,   NBC,   DuM;  Pearson; 

18,500 

American  Television  Inc.  (5)  Initial  Decision 
4/30/54 
Hot  Springst — 
KTVR  (9)  1/20/54-Unknown 

Little  Rock— 

►  KARK-TV  (4)  NBC;  Petry 
e-  KATV  (7)  (See  Pine  Bluff) 

KETV  (23)  10/30/53-Unknown 

Pine  Bluff t— 

KATV  (7)  ABC,  CBS;  Avery-Knodel;  68,725 

Texarkana  

►  KCMC-TV  See  Texarkana,  Tex. 

CALIFORNIA 

Bakersfield — 

►  KBAK-TV  (29)  ABC,  DuM;  Forjoe;  58,000 

►  KERO-TV    (10)    ABC,    CBS,    NBC;  Avery- 

Knodel;  109.692 
Berkeley  (San  Francisco) — 
KQED  (*9)  7/24/53-May  '54  (granted  STA  April 
16) 
Chico — 

►  KHSL-TV  (12)  CBS,  NBC,  DuM;  Grant;  42,220 

Coronat — 
KCOA  (52),  9/16/53-Unknown 

El  Centrot— 

KPIC-TV  (16)  2/10/54-Unknown 

Eurekat — 

>■  KIEM-TV  (3)  ABC,  CBS,  NBC,  DuM;  Blair; 
10,000 

Fresno — 

KB  ID -TV  (53)  Meeker;  92,052 

►  KJEO-TV  (47)  ABC,  CBS;  Branham;  106,558 

►  KMJ-TV  (24)  CBS,  NBC;  Raymer;  85,841 

Los  Angeles — 
KBIC-TV  (22)  2/10/52-Unknown 

►  KABC-TV  (7)  ABC;  Petry;  1,817,177 

►  KCOP  (13)  Katz;  1,817,177 
fr-KHJ-TV  (9)  DuM;  H-R;  1,817,177 

►  KNBH  (4)  NBC;  NBC  Spot  Sis.;  1,817,177 

►  KNXT  (2)  CBS;  CBS  Spot  Sis.;  1,817,177 
>■  KTLA  (5)  Raymer;  1.817,177 

►  KTTV  (11)  Blair;  1,817,177 

►  KTHE  (»28) 

Mercedt — 

KMER  (34),  9/16/53-Unknown 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operation  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


Newest  Starters 

Listed  below  are  the  newest  stations 
that  have  started  regular  operation: 

KGLO-TV  Mason  City,  Iowa  (ch.3), 
May  15. 

WGAN-TV  Portland,  Me.  (ch.  13), 
May  16. 

XEJ-TV  Juarez  (El  Paso)  (ch.  5), 
May  17. 


ModestoT — 

KTRB-TV  (14)  2/17/54-Unknown 
Montereyt — 

►  KMBY-TV  (8)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 382,361 
Sacramento — 

KBIE-TV  (46)  6/26/53-Spring  '54 

►  KCCC-TV  (40)  ABC,  CBS,  NBC,  DuM;  Weed; 

73,200 

McClatcfiy    Bcstg.    Co.    (10),   Initial  Decision 
11/6/53 
Salinast — 

►  KSBW-TV  (8)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 384,761 
San  Diego — 

►  KFMB-TV  (8)  ABC,  CBS,  DuM;  Petry;  214,771 

►  KFSD-TV  (10)  NBC;  Katz;  214,771 
KUSH  (21)  12/23/53-Unknown 

San  Francisco — 
KBAY-TV     (20),    3/11/ 53-Unknown  (granted 
STA  Sept.  15) 

►  KGO-TV  (7)  ABC;  Petry;  935,700 
»-KPIX  (5)  CBS,  DuM;  Katz;  935,700 

►  KRON-TV  (4)  NBC;  Free  &  Peters;  935,700 

►  KSAN-TV  (32)  McGillvra 
San  Joset — 

KQXI  (11)  4/15/54-Unknown 
San  Luis  Obispot — 

►  KVEC-TV  (6)  DuM;  Grant;  66,441 
Santa  Barbara — 

►  KEYT   (3)   ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 430,192 
Stocktont — 

►  KTVU  (36)  Hollingbery;  76,000 
KHOF  (13)  2/11/54-6/1/54 

Tulare  (Fresno) — 

►  KVVG  (27)  DuM;  Forjoe;  147,000 

COLORADO 

Colorado  Springs — 

►  KKTV    (11)    ABC,    CBS,   DuM;  Hollingbery; 

42  936 

►  KRDO-TV  (13)  NBC;  McGillvra;  36,000 
Denver — 

►  KB  TV  (9)  ABC;  Free  &  Peters;  209,306 

►  KFEL-TV  (2)  DuM;  Blair;  209,306 

►  KLZ-TV  (7)  CBS:  Katz;  209,306 

►  KOA-TV  (4)  NBC;  Petry;  209,306 
KRMA-TV  (*6),  7/1/53-1954 

Grand  Junctiont — 

KFXJ-TV  (5)  Holman;  3/26/53-5/30/54 
Pueblo — 

►  KCSJ-TV  (5)  NBC;  Avery-Knodel;  41,350 
KDZA-TV  (3).  See  footnote  (d) 

CONNECTICUT 

Bridgeport — 

WCTB  (*71).  1/29/53-Vnknown 
WICC-TV  (43)  ABC,  DuM;  Young;  72,340 

Hartfordt— 

WEDH  C*24),  1/29 /53-Unknown 
WGTH-TV  (18),  10/21/ 53-Unknown 

New  Britain —   

►  WKNB-TV  (30)  CBS;  Boiling;  167,922 
New  Haven — 

WELI-TV  (59)  H-R;  6/24/53- Unknown 

►  WNHC-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

702.032 

WNLC-TV  (26)  12/31 /52-Unknown 

Norwicht — 
WCTN  (*63),  1/29 /53-Unknown 

Stamfordt— 
WSTF  (27),  5/27 /53-Unknown 

►  WATR-TV  (53)  ABC,  DuM;  Stuart;  124,800 
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FOR  THE  RECORD 


A-TV 

Covers  the  prosperous 
Keokuk,  Iowa 
Hannibal,  Missouri 
Quincy,  Illinois 
Area 

There  are 

129,405 

Families  Unduplicated 
by  service  from 
any  station  outside 
KHQA-TV's 
Class  B  Contour 


DELAWARE 

Dovert — 

WHRN  (40),  3/U/53-Unknown 
Wilmington — 

►  WDEL-TV  (12)  NBC,  DuM;  Meeker;  211,522 
WILM-TV  (83),  10/14/53-Unknown 

DISTRICT  OF  COLUMBIA 

Washington — 

►  WMAL-TV  (7)  ABC;  Katz;  595,600 

►  WNBW  (4)  NBC;  NBC  Spot  Sis.;  612,000 

►  WTOP-TV  (9)  CBS;  CBS  Spot  Sis.;  595.600 
o-  WTTG  (5)  DuM;  Blair;  612,000 

WOOK-TV  (50)  2/24/54-Vnknown 

FLORIDA 

Clearwatert — 

WPGT  (32)  12/2/53-Unknown 
Fort  Lauderdale — 

►  WFTL-TV  (23)  NBC;  Weed;  116.116 

►  WITV  (17)  ABC,  DuM;  Venard;  107,200  (also 

Miami) 

Fort  Myerst — 

►  WINK-TV  (11)  ABC;  Weed;  7,580 
Jacksonville — 

►  WJHP-TV  (36)  ABC,  NBC.  DuM:  Perry;  46,626 

►  WMBR-TV  (4)  CBS  CBS  Spot  Sis.;  261,006 
WOBS-TV  (30)  Stars  National;  8/12/53-Sept.  '54 

Miami — 

►  WITV  (17)  See  Fort  Lauderdale 

WMIE-TV  (27)  Stars  National;  12/2/53-9/30/54 
WTHS-TV  (*2).  U/12/53-Unknovm 

►  WTVJ   (4)   ABC,   CBS,  NBC,  DuM;   Free  & 

Peters;  241,500 
WMFL  (33),  12/9/53-Unknown 

Orlando — 

WDBO-TV  (6)  CBS,  ABC.  NBC.  DuM;  Blair; 

10/14/53-6/1/54 

Panama  Cityt — 

►  WJDM  (7)  CBS;  Hollingbery 

Pensacolat — 

>■  WEAR-TV  (3)  ABC;  Hollingbery;  52,500 

►  WPFA  (15)  CBS,  DuM;  Young;  14.760 
St.  Petersburg — 

►  WSUN-TV  (38)  ABC,  CBS,  NBC,  DuM:  Weed; 

71,200 

Tampat — 

Tampa  Times  Co.  (13),  Initial  Decision  11/30/53 
WFLA-TV   (8)   Blair  Initial  Decision  7/13/53 

West  Palm  Beach — 

WEAT-TV  Inc.  (12)  Walker;  2/18/54-Fall  '54 

►  WIRK-TV  (21)  ABC.  NBC,  DuM;  Weed;  23.650 
WJNO-TV  (5)  NBC;  Meeker;  11/4/53-8/1/54 

GEORGIA 

Albanyt — 

►  WALB-TV  (10)  ABC,  NBC;  Burn-Smith;  41,564 
Atlanta — 

►  WAGA-TV  (5)  CBS.  DuM;  Katz;  340.810 

►  WLWA  (11)  ABC,  DuM;  Crosley  Sis.;  340.810 

►  WSB-TV  (2)  NBC;  Petry;  413.235 
WQXI-TV  (36.),  11/19/53-Summer  '54 

Augusta — 

►  WJBF-TV  (6)  ABC.  NBC,  DuM;  Hollingbery; 

89,600 

►  WRDW-TV  (12)  CBS;  Headley-Reed;  78,000 
Columbus — 

►  WDAK-TV   (28)  ABC,  NBC.  DuM;  Headley- 

Reed;  53,849 

►  WRBL-TV  (4)  CBS;  Hollingbery;  61.471 
Macon — 

►WNEX-TV  (47)  ABC,  NBC;  Branham;  34.662 
*■  WMAZ-TV    (13)    ABC,    CBS,    DuM;  Avery- 
Knodel;  75.593 

Romet — 

►  WROM-TV  (9)  Weed;  94,380 
Savannah — 

►  WTOC-TV  (11)  ABC,  CBS.  NBC,  DuM;  Kate; 

26,000 

WSAV  Inc.  (3)  Initial  Decision  3/31/5< 

Thomasvillet— 

WCTV  (6),  12/23/53-Vnknown 

Valdostat— 

WGOV-TV  (37)  Stars  National;  2/26/53-6/15/54 
IDAHO 

Boiset  (Meridian) — 

►  KBOI  (2)  CBS;  Free  &  Peters;  33,500 

►  KIDO-TV  (7)  ABC,  NBC,  DuM;  Blair;  28.500 

Idaho  Falls— 

►  KID-TV  (3)  CBS,  NBC,  DuM;  Gill-Perna;  25,000 
KIFT  (8)  ABC;  Hollingbery;  2/26/53-Nuv.  '54 

Nampat — 

KTV1  (6)  3/11/53-Unknown 

Pocatellot — 
KISJ  (6)  CBS;  2/26/53-November  '54 
KW1K-TV    (10)    ABC;    Hollingbery;  3/26/53- 
Nov.  '54 

Twin  Fallst — 
KLIX-TV    (11)    ABC;    Hollingbery;  3/19/53 
8/1/54 


ILLINOIS 

Belleville  (St.  Louis,  Mo.)— 

►  WTVI  (54)  CBS,  DuM;  Weed;  239,000 
Bloomingtont — 

►  WBLN  (15)  McGillvra;  113,242 
Champaign — 

►  WCIA  (3)  CBS,  NBC.  DuM;  Hollingbery;  307,000 
WCU1  (21),  7/22/53-Vnknovon 

WTLC  (*12),  11/4/53-Unknown 
Chicago — 

►  WBBM-TV  (2)  CBS;  CBS  Spot  Sis.;  1,618,14.' 

►  WBKB  (7)  ABC;  Blair;  1,618.145 

►  WGN-TV  (9)  DuM;  Hollingbery;  1,618,145 
WHFC-TV  (26),  1/8/53-Unknown 
WIND-TV  (20),  3/9/53-Unknown 

►  WNBQ  (5)  NBC;  NBC  Spot  Sis.;  1,618,145 
WOPT  (44)  2/10/54-Vnknown 

WTTW  CU)  11/5/53-Fall  '54 
Danville — 

►  WDAN-TV  (24)  ABC;  Everett-McKinney;  30,000 
Decatur — 

►  WTVP    (17)   ABC,   DuM;    George  W.  Clark 

80,000 
Evanstont — 

WTLE  (32),  8/12/53-Unknown 
Harrisburgt — 

►  WSIL-TV  (22)  ABC;  Walker;  30.000 
Joliett— 

WJOL-TV  (48)  Holman;  8/21/53-Unknown 
Peoria — 

►  WEEK-TV  (43)  ABC,  CBS.  NBC,  DuM;  Head- 

ley-Reed; 142  997 

►  WTVH-TV  (19)' ABC,  DuM;  Petry;  106,405 
Quincyt  (Hannibal,  Mo.) — 

►  KHQA-TV  (7)  (See  Hannibal,  Mo.) 

►  WGEM-TV    (10)    ABC,   NBC;  Avery-Knodel. 

111,000 
Rockford — 

►  WREX-TV  (13)  ABC,  CBS;  H-R;  181,623 

►  WTVO  (39)  NBC,  DuM;  Weed;  87,000 
Rock  Island  (Davenport,  Moline) — 

►  WHBF-TV    (4)    ABC,    CBS,    DuM;    Avery - 

Knodel;  264,811 
Springfield — 

►  WICS  (20)  ABC,  NBC,  DuM;  Young;  67,000 

INDIANA 

Bloomington — 

►  WTTV  (4)  ABC,  CBS,  NBC,  DuM;  Meeker; 

530,630 

Elkhartt— 

►  WSJV  (52)  ABC,  NBC,  DuM;  H-R;  118,000 
Evansvillet — 

►  WFIE  (62)  ABC,  NBC,  DuM;  Venard;  56,000 

►  WEHT  (50)  See  Henderson,  Ky. 
Fort  Wayne — 

►  WKJG-TV  (33)  ABC,  CBS,  NBC,  DuM;  Ray- 

mer;  78,937 

Anthony  Wayne  Bcstg  Co.  (69),  Initial  De- 
cision 10/27/53 
Indianapolis — 

►  WFBM-TV  (6)  ABC,  CBS,  NBC,  DuM;  Katz; 

463,200 

WISH-TV  (8)  CBS;  Boiling;  1/28/54-7/1/54 
(granted  STA  April  5) 
LaFayettet — 

►  WFAM-TV  (59)  NBC;  Rambeau;  48,600 
Muncie — 

►  WLBC-TV  (49)  ABC,  CBS.  NBC,  DuM;  Hol- 

man, Walker;  71,300 
Princetont — 

►  WRAY-TV  (52)  Walker;  55,400 
South  Bend— 

►  WSBT-TV  (34)  ABC,  CBS.  NBC,  DuM;  Ray- 

mer;  105,665 
Terre  Hautet— 

WTHI-TV  (10)  CBS;  Boiling;  10/7/53-7/1/54 
Waterloot — 

WINT  (15)  4/6/53-6/15/54 

IOWA 

Ames — 

►  WOI-TV  (5)  ABC.  CBS,  DuM;  Weed;  240,000 
Cedar  Rapids — 

►  KCRI-TV  (9)  ABC,  DuM;  Venard:  116.444 

►  WMT-TV  (2)  CBS,  DuM;  Katz;  227,280 
Davenport  (Moline,  Rock  Island) — 

►  WOC-TV  (6)  NBC;  Free  &  Peters;  264,811 
Des  Moines — 

►  KGTV  (17)  Hollingbery;  46,713 

►  WHO-TV  (13)  NBC;  Free  &  Peters 
Fort  Dodget — 

►  KQTV  (21)  Pearson;  42,100 
Mason  Cityt — 

►  KGLO-TV  (3)  CBS,  DuM;  Weed 
Sioux  City — 

KCTV  (36),  1 0/30/52- Unknown 

►  KVTV  (9)  ABC,  CBS,  NBC.  DuM;  Katz;  107.870 
KTIV  (4)  Hollingbery;  1/21/54-8/16/54 

Waterloo— 

►  KWWL-TV   (7)   ABC,   NBC,   DuM;  Headley- 

Reed;  106,230 


TELEVISION  HOMES 

in  KHQA-TV's 

100  mv/m  CONTOUR 

Exclusive  CBS  and 
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For  Keokuk-Hannibal-Quincy 
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to  cover  this  market 
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WEED  TELEVISION 

Chicago,  New  York,  Detroit, 
Atlanta,  Boston,  Hollywood, 
San  Francisco 
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886  .  Feet  above  Average  Terrain 
12  Bay  RCA  Antenna 
36.3  KVY  ERP  Now 
316  KW  ERP  CP 
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KANSAS 
iJreat  Bendt— 
KCKT  (2)  3/3/54-Unknown 
lutchinson — 

I KTVH  (12)  ABC,  CBS,  DuM;  H-R;  104,309 
iJanhattant — 

KSAC-TV  (*8),  7/24/53-Unknown 
nttsburgt— 

-  KO AM-TV  (7)  ABC.  CBS,  NBC.  DuM;  Katz; 

57,565 
'opeka — 

KTKA  (42),  11/5/53-Unknown 
■WIBW-TV  (13)  ABC,  CBS,  DuM;  Capper  Sis.; 

49,808 
Wichita — 

KAKE-TV  (10)  Hollingbery,  4/1/54-Sept.  '54 
KEDD  (16)  ABC.  NBC,  Petry:  80.457 


KENTUCKY 


f 

ishlandt— 
WPTV  (59)  Petry;  8/14/52-Vnknovon 

ilendersont  (Evansville,  Ind.)— 
» WEHT  (50)  CBS;  Meeker;  42,969 
^exingtont — 

WLAP-TV  (27)  12/3/53-See  footnote  (c) 

WLEX-TV  (18)  4/13/54-Unknown 
jouisville — 

- WAVE-TV  (3)  ABC.  NBC,  DuM;  NBC  Spot 
Sis.;  369,634 

►  WHAS-TV  (11)   CBS;  Harrington.  Righter  & 

Parsons.   See  footnote  (b). 
WKLO-TV  (21)  See  footnote  (d) 
WQXL-TV  (41)  Forjoe;  1/15/53-Summer  '54 
•fewportt — 
WNOP-TV  (74)  12/24/53-Unknown 

'aducaht — 
WTLK  (43),  9/16/53-Vnknown 

LOUISIANA 

Uexandriat — 
KALB-TV  (5)  Weed;  12/30/53-9/1/54 

3aton  Rouge — 

-WAFB-TV  (28)  ABC,  CBS,  NBC,  DuM;  Young; 
49,000 

WBRZ  (2)  Hollingbery;  1/28/54-9/1/54 
^afayettef— 
KVOL-TV  (10),  9/16/53-7/1/54 
KLFY-TV  (10),  Rambeau;  9/16/53-7/1/54 

-«ike  Chariest — 

KPLC-TV  (7)  Weed;  11/12/53-9/1/54 
-  KTAG  (25)  CBS,  ABC,  DuM;  Young;  17,000 
idonroe — 

►  KNOE-TV  (8)  CBS,  NBC.  ABC.  DuM;  H-R; 
125,000 

KFAZ  (43)  See  footnote  (d) 
•Jew  Orleans — 
WCKG  (26)  Gill-Perna;  4/2/53-Late  '54 
WCNO-TV  (32)  Forjoe;  4/2/53-Summer  '54 
■  WDSU-TV  (6)  ABC.  CBS,  NBC,  DuM;  Blair; 
250,005 

>  WJMR-TV  (61)  ABC.  CBS,  DuM;  McGillvra; 
65,691 

WTLO  (20),  2/26/53-Unknown 
Shreveport — 

*■  KSLA  (12)  ABC,  CBS,  NBC,  DuM:  Raymer; 
39,650 

MAINE 

3angort— 

WABI-TV  (5)  ABC,  CBS,  NBC,  DuM:  Holling- 
bery; 64,000 

Murray   Carpenter   &   Assoc.    (2)  5/5/54-Un- 
knovyn 
^ewiston — 

*•  WLAM-TV   (17)    CBS,   DuM;  Everett-McKin- 

ney;  19,037 
Polandt— 

WMTW  (8)  7/8/53-Summer  '54 
Portland — 

*■  WCSH-TV  (6)  NBC:  Weed;  89,875 

k  WGAN-TV  (13)  ABC,  CBS;  Avery-Knodel 

►  WPMT    (53)    ABC.    CBS,   DuM;  Everett-Mc- 
Kinney;  40,300 

MARYLAND 

Baltimore — 

►-WAAM  (13)  ABC,  DuM;  Harrington,  Righter 

&  Parsons;  543,927 
»■  WBAL-TV  (11)  NBC;  Petry;  543,927 

WITH-TV  (72)  Forjoe;  12/18/52-Fall  '54 
*•  WMAR-TV  (2)  CBS;  Katz;  543.927 
WTLF  (18)  12/9/53-Summer  '54 
i  Cumberlandt — 

WTBO-TV  (17)  11/12/53-Summer  '54 
Salisburyt — 
WBOC-TV  (16)  Burn-Smith;  3/11/53-6/12/54 
(granted  STA  Feb.  18) 


MASSACHUSETTS 

Adams  (Pittsfield)t— 

►  WMGT  (74)  DuM;  Walker;  134,110 
Boston — 

WBOS-TV  (50)  3/26/53-Unknown 

►  WBZ-TV  (4)  NBC;  Free  &  Peters;  1,171,111 
WGBH-TV  (*2)  7/16/53-10/1/54 

WJDW  (44)  8/12/53-Unknown 

►  WNAC-TV  (7)  ABC,  CBS,  DuM;  H-R;  1,171.111 
Brocktont — 

WHEF-TV  (62),  7/30/53-Fall  '54 
Cambridge  (Boston) — 

►  WTAO-TV     (56)     DuM;  Everett-McKinney; 

118,000 

New  Bedford  t — 
WTEV-TV  (28)  Walker;  7/11/53-Summer  '54 

Pittsfieldt— 

WBEC-TV  (64)  11/12/53-Unknown 
Springfield — 

►  WHYN-TV  (55)  CBS,  DuM;  Branham;  132,000 

►  WWLP  (61)  ABC,  NBC;  Hollingbery;  128,000 
Worcester — 

WAAB-TV  (20)  HoUingbery;  8/12/53-Aug.  '54 

►  WWOR-TV  (14)  ABC,  DuM;  Raymer;  45,640 

MICHIGAN 

Ann  Arbor — 

►  WPAG-TV  (20)  DuM;  Everett-McKinney;  9,400 
WUOM-TV  (*26),  11/4/53-Unknown 

Battle  Creek — 
WBCK-TV  (58)   Headley-Reed;  U/20/52-Sum- 
mer  '54 

WBKZ  (64)  ABC;  Weed;  see  footnote  (e) 

Bay  City  (Midland,  Saginaw) — 

►  WNEM-TV    (5)    NBC,    DuM;  Headley-Reed; 

205.160 
Cadillact— 

►  WWTV  (13)  ABC,  CBS,  DuM;  Weed;  42.772 
Detroit— 

WCIO-TV  (62),  11/19/53-Unknown 

►  WJBK-TV  (2)  CBS,  DuM;  Katz;  1,420,500 

►  WWJ-TV  (4)  NBC;  Hollingbery,  1,277,991 

►  WXYZ-TV  (7)  ABC;  Blair;  1.140,000 
East  Lansingt — 

►  WKAR-TV  (*60) 
Flint— 

WJR  Inc.  (12),  5/12/54-Unknown 
WTAC-TV  (16)  See  footnote  (d) 

Grand  Rapids — 

►  WOOD-TV  (8)  ABC.  CBS.  NBC,  DuM;  Katz; 

429,984 

Kalamazoo — 

►  WKZO-TV  (3)  ABC.  CBS,  NBC,  DuM;  Avery- 

Knodel;  380,670 

Lansing — 

►  WILS-TV  (54)  ABC.  DuM;  Venard;  42,000 

►  WJIM-TV  (6)  ABC,  CBS.  NBC.  DuM;  H-R; 

260,000 

Marquettet — 

WAGE-TV  (6)  4/7/54-Oct.  '54 

Muskegon  t — 
WTVM(35),  12/23/52-Unknown 

Saginaw  (Bay  City,  Midland)— 

►  WKNX-TV  (57)  ABC,  CBS;  Gill-Perna;  79,200 
WSBM-TV  (51),  10/29/53-Unknoum 

Traverse  City  t— 
WPBN-TV  (7)  Holman;  U/25/53-Vnknovm 

MINNESOTA 

Austint — 

►  KMMT  (6)  ABC,  CBS.  DuM;  Pearson;  78.925 
Dulutht  (Superior,  Wis.)— 

►  KDAL-TV  (3)  NBC;  Avery-Knodel 

►  WDSM-TV  (6).    See  Superior.  Wis. 

►  WFTV  (38)   ABC,  CBS.  NBC,  DuM;  Young; 

36,000 

Hibbingt— 
KHTV  (10),  1/13/54-Unknown 

Minneapolis  (St.  Paul) — 

►  WCCO-TV    (4)    CBS.   DuM:   Free  &  Peters: 

452,300 

►  WTCN-TV  (11)  ABC;  Blair;  427.000 
Rochester — 

►  KROC-TV  (10)  NBC.  DuM;  Meeker;  70.000 


Directory  Information  Is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 
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FOR  THE  RECORD 


OUR  TELEVISION- 


OF 

YOUR 
COMMUNITY 

WITH  SOUVENIR 

PICTURE 
ALBUMS 

TO  VIEWERS, 
ARE  THE  BEST  POSSIBLE 

PROMOTION, 

AND  PRODUCE 
THOUSANDS    OF  DOLLARS 


REVENUE 

WE  HAVE  ORIGINATED  AND  SOLD 
more  Special  Features  for  more  Radio 
and  TV  Stations,  in  more  cities  in  the 
United  States  and  Canada,  since  1931, 
than  any  similar  organization. 

WRITE    FOR    PROOF,    REFERENCES,  and 
COMPLETE    DETAILS: — 


Merle  V.  Watson — Edgar  L.  Bill 


411  Avtlon  Place.  Peoria.  Illinois       Telephone  2fi23<i 


St.  Paul  (Minneapolis) — 

►  KSTP-TV  (5)  NBC;  Petry;  452,300 

►  WMIN-TV  (11)  ABC;  Blair;  427,000 

MISSISSIPPI 

Jackson — 

►  WJTV  (25)  CBS.  DuM;  Katz;  50,224 

►  WLBT  (3)  NBC;  Hollingbery;  85,607 

►  WSLI-TV  (12)  ABC;  Weed;  88.650 
Meridianf — 

►  WCOC-TV  (30) 

►  WTOK-TV  (11)  ABC,  CBS,  NBC,  DuM;  Head- 

ley-Reed;  44,300 

MISSOURI 

Cape  Girardeaut — 
KFVS-TV    (12)    CBS;    Pearson;  10/14/53-Un- 

known 

KGMO-TV  (18),  4/16/53-Unknown 
Claytont — 

KFUO-TV  (30),  2/5/53-Vnknown 
Columbia — 

►  KOMU-TV   (8)  ABC,  CBS,  NBC,  DuM;  H-R; 

43,559 
Festust — 
KACY  (14)  See  footnote  (d) 

Hannibalt  (Quincy,  111.) — 

►  KHQA-TV  (7)  CBS.  DuM;  Weed;  110,764 

►  WGEM-TV  (10)  See  Quincy,  111. 
Joplint — 

KSWM-TV  (12)  CBS;  Venard;  12/23/53-8/15/54 

Kansas  City — 

►  KCMO-TV  (5)  ABC,  DuM;  Katz;  395,230 

►  KMBC-TV  (9)  CBS;  Free  &  Peters;  395,230 

►  WDAF-TV   (4)   NBC;   Harrington,   Righter  & 

Parsons;  395,230 

►  WHB-TV  (9)  CBS;  Blair;  395,230 

Kirksvillet — 

KTVO  (3)  12/16/53-6/15/54 
St.  Joseph — 

►  KFEQ-TV  (2)  CBS,  DuM;  Headley-Reed;  99.418 
St.  Louis — 

KACY  (14)  See  Festus 
KETC  (*9)  5/7/ 53- July  '54 

►  KSD-TV  (5)  ABC.  CBS,  NBC;  NBC  Spot  Sis; 

632,998 

►  KSTM-TV  (36)  ABC;  H-R;  215,000 
WIL-TV   (42),  2/12/53-Unknown 

►  WTVI  (54)  See  Belleville,  111. 
KWK-TV  (4)  4/21/54-Unknown 

Sedaliat — 

KDRO-TV  (6)  Pearson;  2/26/53-6/1/54 

Springfieldt— 

►  KTTS-TV  (10)  CBS,  DuM;  Weed;  44,651 

►  KYTV  (3)  ABC,  NBC;  Hollingbery;  46.080 

MONTANA 

Billingst— 

»►  KOOK-TV  (2)  ABC,  CBS,  DuM;  Headley-Reed; 

10,000 

Buttet— 

►  KOPR-TV  (4)  CBS,  ABC;  Hollingbery;  7,000 

►  KXLF-TV  (6).  No  estimate  given. 
Great  Fallst— 

►  KFBB-TV  (5)  CBS,  DuM;  Headley-Reed;  4,100 
Missoulaf — 

KGVO-TV  (13)  CBS;  Gill-Perna;  3/11/53-7/1/5* 

NEBRASKA 

Holdrege  (Kearney)— 

►  KHOL-TV  (13)  CBS,  DuM;  Meeker;  33,000 
Lincoln — 

KFOR-TV  (10)  See  footnote  (d) 

►  KOLN-TV  (12)  ABC,  CBS,  DuM;  Avery-Kno- 

del;  82,607 

Omaha — 

►  KMTV  (3)  ABC,  CBS,  DuM;  Petry;  283,150 

►  WOW-TV  (6)  DuM,  NBC;  Blair;  237,993 

NEVADA 

Las  Vegast — 

►  KLAS-TV  (8)  ABC.  CBS,  NBC.  DuM;  Weed; 

14,720 

Renot — 

►  KZTV  (8)  ABC,  CBS,  NBC,  DuM;  Pearson; 

13,623 

NEW  HAMPSHIRE 

Keenet — 

WKNE-TV  (45),  4/22/53-Unknown 
Manchestert — 

►  WMUR-TV  (9)  ABC,  DuM;  Weed;  210,000 


Mt.  Washington! — 

WMTW  (8)  See  Poland,  Me. 

NEW  JERSEY 

Asbury  Parkt — 

►  WRTV  (58)  107,000 
Atlantic  City — 

WFPG-TV  (46)  see  footnote  (d) 

WOCN  (52),  1/8/53-Unknown 
Camdent — 

WKDN-TV  (17),  1/28/54-Unknown 
Newark  (New  York  City) — 

►  WATV  (13)  Weed;  4,150,000 
New  Brunswickt — 

WDHN  (47),  4/2/53-Unknown 
WTLV  (*19),  12/4/52-Unknown 

Trenton t — 

WTTM-TV  (41),  Forjoe;  7/16/53-Unknovon 

NEW  MEXICO 

Albuquerquef — 

►  KGGM-TV  (13)  CBS;  Weed:  43,797 

►  KOAT-TV  (7)  ABC;  Hollingbery;  40,000 

►  KOB-TV  (4)  NBC,  DuM;  Branham;  40,548 

Roswellf — 

►  KSWS-TV  (8)  ABC,  CBS,  NBC,  DuM;  Meeker 

21,118 

NEW  YORK 

Albany  (Schenectady,  Troy) — 
WPTR-TV  (23)  6/10/53-Unknown 

►  WROW-TV    (41)    ABC,    CBS,   DuM;  Boiling 

77,482 

WTVZ  (•17),  7/24/52-Unknown 
Bingham  ton — 

►  WNBF-TV  (12)  ABC,  CBS,  NBC,  DuM;  Boi- 

ling; 274,238 
WQTV  (*46),  8/14/52-Unknown 

Bloomingdalet  (Lake  Placid) — 

WLRI  (5)  12/2/53-Summer  '54 
Buffalo — 

►  WBEN-TV  (4)  ABC,  CBS,  DuM;  Harrington 

Righter  &  Parsons;  398,832.  See  footnote  (a) 

►  WBUF-TV  (17)  ABC,  CBS,  NBC,  DuM;  H-R; 

135,000 

WTVF  C23)  7/24/52-Unknown 

WGR-TV  (2)  NBC;  Headley-Reed;  4/7/54-Jul% 
'54 

Carthaget — 

WCNY-TV  (7)  ABC,  CBS;  Weed;  3/3/54-Aug.  '54 
Elmira — 

►  WECT  (18)  NBC;  Everett-McKinney;  28,462 

►  WTVE  (24)  ABC,  CBS.  DuM:  Forjoe;  31.000 

Ithacat — 

WHCU-TV  (20)  CBS;  1/8/53-November  '54 

WIET   (*14),  1/8/53-Unknown 
Jamestownf — 

WJTN-TV  (58),  1/23/53-Unknown 
Kingstont — 

WKNY-TV  (66)  ABC,  CBS,  NBC,  DuM;  Meeker; 

1/23/53-5/24/54  (granted  ST  A  April  21) 
New  York — 

►  WABC-TV  (7)  ABC;  Petry;  4,150.000 

►  WABD  (5)  DuM;  Avery-Knodel;  4,150,000 

►  WATV  (13)  See  Newark,  N.  J. 

►  WCBS-TV  (2)  CBS;  CBS  Spot  Sis.;  4,150,000 

►  WNBT  (4)  NBC;  NBC  Spot  Sis.;  4,150,000 

►  WOR-TV   (9)    WOR;   WOR-TV   Sis.;  4.150,000 

►  WPLX  (11)  Free  &  Peters;  4,150,000 
WGTV  (*25),  8/14/52-Unknown 
New    York    Municipal    Bcstg.    System  (31)' 

5/12/54-Unknown 
Rochester — 

WCBF-TV   (15),  6/10/53-Unknown 

►  WHAM-TV  (6)  NBC;  Hollingbery;  210,000 

►  WHEC-TV  (10)  ABC,  CBS;  Everett-McKinney; 

210,000 

WRNY-TV  (27),  4/2/53-Unknown 
WROH  (*21),  7/24/52-Unknown 

►  WVET-TV  (10)  ABC,  CBS;  Boiling;  210,000 
Schenectady  (Albany,  Troy) — 

►  WRGB  (6)  ABC,  CBS,  NBC,  DuM;  NBC  Spot 

Sis.;  302,250 

►  WTRI  (35)  CBS;  Headley-Reed;  79,506 
Syracuse — 

►  WHEN-TV  (8)  ABC.  CBS,  DuM;  Katz;  345,000 
WHTV  (*43),  9/18/52-Unknown 

►  WSYR-TV  (3)  NBC;  Headley-Reed;  345,000 
Utica — 

WFRB  (19),  7/1/53-Unknown 

►  WKTV   (13)   ABC,  CBS,  NBC,  DuM;  Cooke; 

139,000 

NORTH  CAROLINA 

Ashevillet — 

►  WISE-TV  (62)  ABC,  CBS,  NBC,  DuM;  Boiling; 

22,500 

WLOS-TV  (13)  Venard;  12/9/53-Aug.  '54 
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hapel  Hillt— 

WUNC-TV  (*4),  9/30/53-September  '54 
i  :harlotte— 

WAYS-TV    (36)    ABC,    NBC,    DuM;  Boiling; 

42.000 

-WBTV  (3)  CBS,  NBC,  DuM;  CBS  Spot  Sis.; 

398,591 
I  )urhamt — 

WTIK-TV   (11)   ABC;  Headley-Reed;  1/21/54- 
9/1/54 
I  'ayettevillet — 

!  WFLB-TV  (18)  4/13/54-Unknown 
IJastoniat — 

WNSC-TV  (48)  4/7/54-Summer  '54 
roldsborot — 

WTVX  (34),  9/30/53-Unknown 
ireensboro— 

WCOG-TV    (57)    ABC;   Boiling;  11/20/52-Un- 
known 

WFMY-TV  (2)  ABC,  CBS.  DuM;  Harrington, 

Righter  &  Parsons;  228.006 
Jreenville — 

-WNCT  (9)  ABC.  CBS,  NBC,  DuM;  Pearson; 

57.032 

taleigh— 

»WNAO-TV  (28)  ABC,  CBS,  NBC,  DuM;  Avery- 
Knodel;  57,840 


Vilmingtont — 
%WMFD-TV  (6)  NBC:  Weed;  25,934 
WTHT  (3)  2/ 17/ 54- Aug.  '54 

V  inston-Salem — 

-WSJS-TV  (12)  NBC;  Headley-Reed;  202,954 
-WTOB-TV  (26)  ABC,  DuM;  H-R;  51,300 


NORTH  DAKOTA 

Jismarckt — 

-  KFYR-TV  (5)  CBS.  NBC,  DuM;  Blair;  6,125 
'argot — 

'  ►  WD  AY-TV  (6)  ABC.  CBS,  NBC,  DuM;  Free  & 
Peters;  42,260 

Jrand  Forkst — 
KNOX-TV  (10)  3/10/54-Unknown 

rlinott — 

■^■►KCJB-TV  (13)  ABC.  CBS,  NBC,  DuM;  Weed; 
20,190 

A  '■  /alley  Cityt— 

KXJB-TV  (4)  CBS;  Weed;  8/5/53-July  '54 

OHIO 

Vkron — 

-WAKR-TV  (49)  ABC;  Weed;  56,199 
^shtabulat — 
►WICA-TV  (15)  20,000 

Cincinnati— 
WCET  C48)  12/2/53-May  '54 

►  WCPO-TV  (9)  ABC,  DuM;  Branham;  490.000 

►  WKRC-TV  (12)  CBS;  Katz;  490.000 

►  WLWT  (5)  NBC  WLW  Sis.;  490.000 
WQXN-TV  (54)  Forjoe;  5/14/53-October  '54 

Cleveland — 

WERE-TV  (65),  6/18/53-Unknown 
,-  WEWS  (5)  CBS;  Branham;  1,030,000 
►WNBK  (3)  NBC;  NBC  Spot  Sis.;  878,660 

►  WXEL  (8)  ABC,  CBS,  DuM;  Katz;  823,629 
WHK-TV  (19)  11/25/53-Unknown 

Columbus — 

►WBNS-TV  (10)  CBS;  Blair;  307,000 

►  WLWC  (4)  NBC;  WLW  Sis.;  307,000 
WOSU-TV   ("34),  4/22/53-Unknown 

k  WTVN  (6)  ABC,  CBS,  DuM;  Katz;  373,495 

'Dayton — 

•-WHIO-TV  (7)  ABC,  CBS,  DuM;  Hollingbery; 
637,330 

WIFE  (22)  See  footnote  (d) 
•>WLWD  (2)  NBC;  WLW  Sis;  310,000 

'Slyriat— 

WEOL-TV  (31)  2/11/54-Fall  '54 

.ima — 

WIMA-TV  (35)  Weed;  12/4/52-Spring  '54 

►WLOK-TV  (73)  NBC;  H-R;  57,234 

Viansneldt — 
Fergum  Theatres  Inc.  (36)  Initial  Decision 
5/5/54 

<Massillont — 

WMAC-TV  (23)  Petry;  9/4/52-Vnknown 
Steubenville — 

►  WSTV-TV  (9)  CBS;  Avery-Knodel;  1,083,900 
Toledo — 

►  WSPD-TV  (13)  ABC,  CBS,  NBC,  DuM;  Katz; 

2«0,080 

Youngstown — 

!*-WFMJ-TV  (73)  NBC;  Headley-Reed;  115.000 

►  WKBN-TV    (27)   ABC,   CBS,   DuM;  Raymer; 

117,777 

WVTV  (21)  Petry;  9/25/52-Unknown 
Zanesville — 

►  WHIZ-TV  (50)  ABC.  CBS,  NBC,  DuM;  Pear- 

son; 35,000 


OKLAHOMA 

Adat— 

KTEN     (10),     12/16/53-6/1/54     (granted  STA 
April  6) 

Ardmoret — 

John  F.  Easley  (12)  5/12/54-Unknown 

Enidt— 

KGEO-TV  (5)  ABC;  Pearson;  12/16/53-6/10/54 
Lawtont — 

►  KSWO-TV  (7)  DuM:  Everett-McKinney ;  46.400 
Miamit — 

KMIV  (58),  4/22/53-Unknown 

Muskogeet — 

KTVX  (8)  4/7/54-Unknown 
Oklahoma  City — 

►  KMPT  (19)  DuM;  Boiling;  98.267 

►  KTVQ  (25)  ABC.  NBC;  H-R;  106.344 

►  KWTV  (9)  CBS,  DuM;  Avery-Knodel;  256,102 

►  WKY-TV  (4)  ABC,  NBC;  Katz;  263,667 
KETA  (*13)  12/2/53-Unknown 

Tulsa— 

►  KCEB  (23)  NBC,  DuM;  Boiling;  65,000 

►  KOTV  (6)  ABC,  CBS,  NBC,  DuM;  Petry;  229,100 
KSPG  (17)  2/4/54-Unknown 

OREGON 

Eugene — 

►  KVAL-TV  (13)  NBC;  Hollingbery 
Medford — 

►  KBES-TV  (5)  ABC,  CBS,  NBC,  DuM;  Blair 
Portland— 

►  KOIN-TV  (6)  ABC.  CBS;  Avery-Knodel;  182.283 

►  KPTV  (27)  ABC,  NBC,  DuM;  NBC  Spot  Sis.; 

172,571 

Oregon  Tv  Inc.  (12),  Initial  Decision  11/10/53 

Salemt— 

KSLM-TV  (3),  9/30/53-Unknown 

PENNSYLVANIA 

Allentownf — 

WFMZ-TV    (67)    Avery-Knodel;  7/16/53-Sum- 
nier  '54 

WQCY  (39)  Weed;  8/12/53— Unknown 
Altoona — 

►  WFBG-TV  (10)  ABC.  CBS,  NBC.  DuM;  H-R; 

428,774 

Bethlehem — 

►  WLEV-TV  (51)  NBC;  Meeker;  67,516 
Chambersburgt — 

►  WCHA-TV  (46)  CBS,  DuM;  Forjoe;  15,500 
Easton — 

►  WGLV  (57)  ABC,  DuM;  Headley-Reed;  75,410 
Erie— 

*-WICU  (12)  ABC.  NBC,  DuM;  Petry;  208,500 

►  WSEE  (35)  CBS;  Avery-Knodel 
WLEU-TV  (66)  12/31/53-Unknown 

Harrisburg — 

WCMB-TV  (27)  Cooke;  7/24/53-8/1/54 
►WHP-TV  (55)  CBS;  Boiling;  118,150 

►  WTPA  (71)  NBC:  Headley-Reed;  118,150 

Hazletont — 

WAZL-TV  (63)  Meeker;  12/18/52-Unknown 

Johnstown — 

►  WARD-TV  (56)  Weed 

►  WJAC-TV  (6)  CBS,  NBC,  DuM;  Katz;  764,496 
Lancaster — 

+-  WGAL-TV  (8)  ABC,  CBS,  NBC,  DuM;  Meeker; 
295,847 

WWLA  (21)  Venard;  5/7/53-Fall  '54 
Lebanont — 

►  WLBR-TV  (15)  Pearson;  146,575 
New  Castlet— 

►  WKST-TV     (45)     DuM;  Everett-McKinney; 

139,578 

Philadelphia — 

►  WCAU-TV  (10)  CBS:  CBS  Spot  Sis:  1,609,667 

►  WFIL-TV  (6)  ABC,  DuM;  Katz;  1,833,160 
WIBG-TV  (23),  10/ 21/ 53- Unknown 
WIP-TV  (29),  ll/26/52-Unknown 

►  WPTZ  (3)  NBC;  Free  &  Peters;  1,767,042 

Pittsburgh — 

►  WDTV  (2)  ABC,  CBS,  NBC,  DuM;  DuM  Spot 

Sis.  963,820 

►  WENS  (16)  ABC,  CBS;  Petry;  307,149 

►  WKJF-TV  (53)  CBS,  NBC,  DuM;  Weed;  300.000 

►  WQED  (»13) 

WTVQ  (47;  Headley-Reed;  12/23/52-Unknown 

Reading — 

►WEEU-TV    (33)    ABC.    NBC;  Headley-Reed; 
54.206 

►  WHUM-TV  (61)  CBS;  H-R;  175.000 
Scranton — 

►  WARM-TV  (16)  ABC:  Hollingbery;  150.000 

►  WGBI-TV  (22)  CBS;  Blair;  155.000 

►  WTVU  (73)  Everett-McKinney:  150.424 


EVEN  OMAR  WATCHES 

ft 


WHEN 


mar  can  struggle  along  on  a 
bread-less,  wine-less  diet,  but 
do  without  WHEN -TV?  By 
the  beard  of  the  prophet,  no! 


When  the  moving  finger  writes 
in  Omar,  N.  Y.,  it  spells  out 
just  one  thing  -  WHEN-TV. 
And  Omar  is  only  one  of  more 
than  250  upstate  communities 
whose  wilderness  is  Paradise 
enow  because  WHEN-TV  is 
there.  To  add  to  their  joy,  the 
local  bazaars  are  well-stocked 
with  the  merchandise  the 
Channel  8  muezzins  chant 
about.  Whether  you  sell 
roofing  material  for  minarets 
or  bangles  and  beads  for 
bauble-dancers,  sign  up  with 
the  Channel  8  caravan  if  you 
want  to  see  the  Faithful  (214 
million  of  'em)  roll  out  the 
carpet  of  hospitality. 


SEE  YOUR  NEAREST  KATZ  AGENCY 
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ABC 

DUMONT 
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Sharont — 

WSHA  (39)  1/27/54-Unknown 
Wilkes-Barre— 

►  WBRE-TV  (28)  NBC;  Headley-Reed;  155,000 

►  WLLK-TV    (34)    ABC,    DuM;  Avery-Knodel; 

165,000 

Williamsportt — 

WRAK-TV    (36)   Everett-McKinney ;  11/13/52- 
Spring  '54 

York— 

►  WNOW-TV  (49)  DuM;  72,000 

►  WSBA-TV  (43)  ABC;  Young;  76.100 

RHODE  ISLAND 

Providence — 

►  WJAR-TV  (10)  ABC.  CBS,  NBC,  DuM;  Weed; 

1,109,060 

►  WNET  (16)  CBS;  Raymer 

WPRO-TV  (12)  Blair;  9/2/53-Unknown  (grant- 
ed ST  A  Sept.  23) 

SOUTH  CAROLINA 

Aikent — 

WAKN-TV  (54)  10/21/53-Unknown 
Anderson — 

►  WAIM-TV  (40)  CBS;  Headley-Reed;  43,900 

Camdent — 

WACA-TV  (15)  6/3/53-Unknown 
Charleston — 

►  WCSC-TV  (5)  ABC,  CBS,  NBC,  DuM;  Free  & 

Peters;  99,079 
WUSN-TV  (2)  NBC,  DuM;  H-R;  3/25/54-9/26/54 

Columbia — 

►  WCOS-TV  (25)  ABC;  Headley-Reed;  48,000 

►  WIS-TV  (10)  NBC;  Free  &  Peters;  102,572 

►  WNOK-TV  (67)  CBS,  DuM;  Raymer;  48,774 

Florencet — 

WBTW  (8)  CBS;  11/25/53-Sept.  '54 

Greenville — 

►  WFBC-TV  (4)  NBC;  Weed;  287,266 

►  WGVL  (23)  ABC,  DuM;  H-R;  75,300 

Greenwoodt — 
WCRS-TV  (21)  4/8/53-Unknown 

Spartanburgt — 
WSPA-TV    (7)    CBS;    Hollingbery;  11/25/53- 
Sept.  '54 

SOUTH  DAKOTA 

Rapid  Cityt— 

KTLV  (7)  2/24/54-Unknown 
Sioux  Fallst— 

►  KELO-TV  (11)  ABC,  NBC;  Raymer;  67,572 

TENNESSEE 

Chattanooga — 

►  WDEF-TV  (12)  ABC,  CBS,  NBC,  DuM;  Bran- 

ham 

Jacksont — 

WDXI-TV  (9)  Burn-Smith;  12/2/53- Aug.  '54 
Johnson  City — 

►  WJHL-TV  (11)  ABC,  CBS,  NBC,  DuM;  Pear- 

son; 68,917 
Knoxville — 

►  WATE  (6)  ABC,  NBC;  Avery-Knodel;  68,998 

►  WTSK  (26)  CBS,  DuM;  Pearson;  60,500 
Memphis — 

►  WHBQ-TV  (13)  CBS;  Blair;  276,342 

►  WMCT  (5)  ABC,  NBC,  DuM;  Branham;  280,250 
Nashville — 

►  WSLX-TV  (8)  CBS;  Hollingbery;  188.460 

►  WSM-TV  (4)  NBC,  DuM;  Petry;  188,460 
Old  Hickory  (Nashville) — 

WLAC-TV  (5)  Katz;  8/5/53-6/27/54 

TEXAS 

Abilenet — 

►  KRBC-TV  (9)  ABC,  NBC,  DuM;  Pearson;  32,073 
Amarillo — 

►  KFDA-TV  (10)  ABC,  CBS;  Branham;  49,309 

►  KGNC-TV  (4)  NBC,  DuM;  Katz;  49,309 
KLYN-TV  (7)  12/11/53-Unknown 

Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 
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Austin — 

*•  KTBC-TV  (7)  ABC,  CBS,  NBC,  DuM;  Raymer; 

70,117 

Beaumontt — 

►  KBMT  (31)  Forjoe 

KTRM-TV  (6)  Initial  Decision  7/22/53 
Corpus  Christif — 

KVDO  (22)  Young;  1/6/53-6^/15/54  (granted  STA 
May  7) 

KTLG  (43)  12/9/53-Unknown 
Dallas— 
KDTX  (23)  1/15/53-Unknown 
KLIF-TV  (29)  2/12/53-8/1/54 

►  KRLD-TV  (4)  CBS;  Branham;  383,721 

►  WFAA-TV  (8)  ABC,  NBC,  DuM;  Petry;  337,000 

El  Paso— 

►  KROD-TV    (4)    ABC,   CBS,   DuM;  Branham; 

51,483 

►  KTSM-TV  (9)  NBC;  Hollingbery;  40,290 
KELP-TV  (13)  Forjoe;  3/18/54-Sept.  '54 

Ft.  Worth— 

►  WBAP-TV  (5)   ABC.  NBC;  Free  &  Peters; 

372,500 

Galveston — 

►  KGUL-TV  (11)  ABC,  CBS.  DuM;  CBS  Spot  Sis.; 

276,000 


Temple — 

►  KCEN-TV  (6)  NBC;  Hollingbery;  73,935 
Texarkana  (also  Texaikana,  Ark.) — 

*■  KCMC-TV  (6)  ABC,  CBS,  DuM;  Venard;  66,832 
Tylert— 

►  KETX  (19)  CBS,  NBC,  DuM;  Pearson;  28,405 

KLTV  (7)  1/27/54-9/1/54 
Victoriat — 

KNAL  (19)  Best;  3/26/53-Unknovon 
Wacot — 

►  KANG-TV  (34)  ABC;  Pearson;  28.000 
Weslacot — 

►  KRGV-TV  (5)  NBC;  Raymer 
Wichita  Falls— 

►  KFDX-TV  (3)  ABC,  NBC;  Raymer;  64,495 
KWFT-TV  (6)  CBS,  DuM;  Blair;  85,300 

UTAH 

Provot — 

KOVO-TV  (11)  12/2/53-Unknown 
Salt  Lake  City— 

►  KDYL-TV  (4)  NBC;  Blair;  161,325 

►  KSL-TV  (5)  ABC,  CBS,  DuM;  CBS  Spot  Sis.; 

161,325 

KUTV  (2)  ABC;  Hollingbery;  3/26/53-8/1/54 


OFFICIAL  opening  of  WSEE  (TV)  Erie,  Pa.,  was  attended  by  (I  to  r)  Hon.  Samuel  Y. 
Rossiter,  judge  of  Common  Pleas  Court;  James  R.  McBrier,  stockholder  in  WSEE  and 
in  WNAO-AM-FM-TV  Raleigh,  N.  C;  Charles  Denny,  WSEE  general  manager;  Gov. 
John  S.  Fine  of  Pennsylvania,  and  attorney  John  English,  WSEE  stockholder  and 
president  of  WNAO-AM-FM-TV. 


Harlingent — 

►  KGBT-TV  (4)  ABC,  CBS.  DuM;  Pearson;  33,400 
Houston — 

►  KNUZ-TV  (39)  DuM;  Forjoe;  77,069 

►  KPRC-TV  (2)  ABC.  CBS,  NBC.  DuM;  Petry; 

303,500 

KTVP  (23)  1/8/53-Unknown 

►  KUHT  («8)  281,500 
KXYZ-TV  (29)  6/18/53-Unknown 
KTLJ  (13),  2/23/54-Unknown 

Longviewt — 

►  KTVE  (32)  Forjoe;  20,560 
Lubbockt — 

►  KCBD-TV  (11)  ABC,  NBC;  Pearson;  53.804 

►  KDUB-TV    (13)    CBS,    DuM;  Averv-Knodel; 

53.804 

KFYO-TV  (5)  Katz;  5/7 /53-Vnknoum 
Lufkint — 

KTRE-TV  (9)  Venard;  3/11/53-Fall  '54 

Marshallt — 

KMSL  (16)  6/25/53-Unknown 
Midland — 


►  KM3D-TV  (2)  ABC,  CBS,  NBC,  DuM; 

32,350 


Venard; 


San  Angelo — 

►  KTXL-TV  (8)  CBS;  Venard;  28,035 
San  Antonio — 

KALA  (35)  3/26/53-Unknown 

►  KGBS-TV  (5)  ABC,  CBS,  DuM;  Katz;  192,979 

►  WOAI-TV  (4)  NBC;  Petry;  192,979 
KCOR  Inc.  (41)  O'Connell;  5/12/54-11/1/54 

Sweetwater! — 

KPAR-TV  (12)  CBS;  Avery-Knodel;  8/26/53- 
Unknown 


VERMONT 

Montpeliert — 
WMVT  (3)  CBS;  Weed;  3/12/54-Summer  '54 

VIRGINIA 

Danvillet— 

►  WBTM-TV  (24)  ABC:  Hollingbery;  18.114 
Hampton  (Norfolk) — 

►  WVEC-TV  (15)  NBC;  Rambeau;  97,300 
Harrisonburgt — 

►  WSVA-TV  (3)  ABC.  CBS.  NBC.  DuM;  Devney; 

80,182 

Lynchburg — 

►  WLVA-TV  (13)  ABC,  CBS,  DuM;  Hollingbery; 

113.440 

Newport  News — 

WACH-TV  (33)  See  footnote  (d) 
Norfolk — 

►  WTAR-TV  (4)  ABC,  CBS,  DuM;  Petry;  316,400 

►  WTOV-TV  (27)  ABC,  DuM;  Forjoe;  102,000 

►  WVEC-TV  (15)  See  Hampton 
Richmond — 

WOTV  (29)  12/2/53-Unknown 

►  WTVR  (6)  NBC;  Blair;  445.984 
Roanoke — 

►  WSLS-TV  (10)  ABC.  CBS.  NBC;  Avery-Knodel: 

255,358 

WASHINGTON 

Bellinghamf — 

►  KVOS-TV  (12)  DuM;  Forjoe;  65,806 
Seattle— 

►  KING-TV  (5)  ABC;  Blair;  351.100 

►  KOMO-TV  (4)  NBC;  Hollingbery;  351,100 
KUOW-TV  (*9)  12/23/53-September  '54 
Seattle  Construction  Co.  (20)  4/7/54-Unknawn 


Broadcasting 


Telecasting 


;,;pokane — 

ii-KHQ-TV  (6)  ABC,  NBC;  Katz;  71,557 
i'-KXLY-TV    (4)    CBS,    DuM;  Avery-Knodel; 
70,404 

Louis  Wasmer  (2)  3/18/54-Sept.  '54 
iracoma — 

►  KMO-TV  (3)  Branham;  351,100 

►  KTNT-TV  (11)  CBS,  DuM;  Weed;  351,100 
/ancouvert — 

KVAN-TV  (21)  Boiling;  9/25/53-Unknown 
JTakima — 

I^KIMA-TV  (29)  ABC.  CBS.  NBC.  DuM;  Weed; 

22,073 

WEST  VIRGINIA 

Beckleyt — 

WBEY  (21),  6/25/53-Unknown 
Charlestont — 

*-  WKNA-TV  (49)  ABC,  DuM;  Weed;  36.100 

WCHS-TV  (8)  CBS;  Branham;  2/11/54-7/15/54 
Clarksburgt— 
WBLK-TV  (12)  Branham;  2/17/54-9/1/54 

Fairmontt — 

►  WJPB-TV  (35)  ABC.  NBC,  DuM;  Gill-Perna; 

33,477 
Huntington — 

►  WSAZ-TV  (3)  ABC,  NBC,  DuM;  Katz;  411,792 
Parkersburgt — 

►  WTAP  (15)  ABC,  DuM;  Forjoe;  24,850 
Wheeling — 

WLTV  (51)  2/11/53-Unknown 

►  WTRF-TV  (7)  ABC,  NBC;  Hollingbery;  267,701 

WISCONSIN 

Eau  Clairet — 

►  WEAU-TV  (13)  ABC,  NBC,  DuM;  Hollingbery; 

55,700 
Green  Bay — 

►  WBAY-TV  (2)  ABC,  CBS,  NBC.  DuM;  Weed; 

191,253 

WFRV-TV  (5)  3/10/54-Unknown 

La  Crossef — 
WKBT  (8)  CBS,  NBC,  DuM;  Raymer;  10/28/53- 

8/1/54 

WTLB  (38)  12/16/53-Unknoum 
Madison — 

►  WHA-TV  (»21) 

►  WKOW-TV  (27)  CBS;  Headley-Reed;  41,500 

►  WMTV  (33)  ABC,  DuM;  Meeker;  44.800 
Marinettet — 

WMBV-TV  (11)  NBC;  George  Clark;  11/18/53- 
August  '54 
Milwaukee — 

►  WCAN-TV  (25)  CBS;  Rosenman;  308,750 
WOKY-TV  (19)  ABC.  DuM;  Gill-Perna;  287.500 

►  WTMJ-TV  (4)  ABC,  NBC,  DuM;  Harrington. 

Righter  &  Parsons;  675,358 

Neenaht — 

►  WNAM-TV  (42)  George  Clark 
Superiort  (Duluth,  Minn.) — 

*■  KDAL-TV  (3).  See  Duluth,  Minn. 

►  WDSM-TV  (6)  CBS,  DuM;  Free  &  Peters;  48,700 

Wausaut — 
WOSA-TV  (16)  Rambeau;  X/10/S4-7/1/54 

Wisconsin  Valley  Tv  Corp.  (7)  5/12/54-Unknown 

WYOMING 

Caspert — 
KSPR-TV  (2)  5/14/53-Unknoxvn 

Cheyennet — 

+■  KFBC-TV  (5)  CBS,  NBC;  Hollingbery 
ALASKA 

Anchoraget — 

►  KFIA  (2)  ABC,  CBS;  Weed;  7,000 

►  KTVA  (11)  NBC,  DuM;  Feltis;  8,000 

Fairbankst — 
KFIF  (2)  ABC,  CBS;  7/1/53-Spring  '54 

HAWAII 

Honolulut — 

►  KGMB-TV  (9)  CBS;  Free  &  Peters;  53,000 

►  KONA  (11)  DuM;  NBC;  NBC  Spot  Sis.;  53,000 

►  KULA-TV  (4)  ABC;  Headley-Reed 

PUERTO  RICO 

San  Juant — 

►  WAPA-TV   (4)   ABC,  NBC,  DuM;  Caribbean 

Networks 

►  WKAQ-TV   (2)   CBS;   Inter- American;  10,000 

CANADA 

Kitchenert — 

►  CKCO-TV  (13)  50,000 
Londont — 

►  CFPL-TV  (10)  CBS;  35.000 


THE  POSTMAN 
IS  ALWAYS 
RINGING 

^KCEN-TV 

.  .  .  Bringing  Letters  of 
Praise  from  a  Vast,  Re- 
sponsive Audience 


The  Rich  Temple-Waco  Market 
Listeners  write  from  every 
county  and  town  in  the  Heart 
of  Texas  area,  expressing 
enjoyment  of  KCEN-TV  programs 
and  reception,  and  even  from  areas 
far  beyond  engineers'  original  cal- 
culations of  coverage.  Your  sales' 
story  covers  a  radius  of  over  100 
miles  .  .  .  and  a  population  of  over 
a  million  people. 


100  KW    \URNET#  / 
VHF 

Channel  fy 


KCEN-TV 

P.  0.  Box  188,  Temple,  Texa 

Phone — 3-6868 

George  P.  Hollingbery  Co. — Nat'l  Rep. 
Clyde  Melville  Co. — Texas  Rep. 


833-Foot  Tower 
830  Feet  Above  Average  Terrain 

(Tallest  tower  in  Texas,  south  of  Amarillo) 


INTERCONNECTED 

Advertisers  Now  Reach  A//  . 
the  Temple-Waco  Market 
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ON  HAND  as  WSPA-TV  Spartanburg,  S.  C,  broke  ground  for  its  new  studio  build 
ing  May  10  were  (I  to  r):  A.  D.  Cudd  Jr.,  board  of  directors  member,  Spartan 
Radiocasting  Co.,  licensee;  Paul  C.  Thomas,  board  member;  Rep.  Robert  T.  Ashmore; 
Russell  D.  Lentz,  board  member;  D.  S.  Burnside,  Spartan  secretary-treasurer;  James 
A.  Chapman,  board  member;  Neville  L.  Holcombe,  Spartanburg  mayor,  with  shovel; 
Henry  Gramling,  board  member;  Walter  J.  Brown,  Spartan  president,  and  State  Sen. 
Charles  C.  Moore.  The  ch.  7  station  expects  to  be  on  the  air  in  early  fall. 


Montreal — 

►  CBFT   (2)  143.005 

►  CBMT  (b)  143.005 
Ottawa — 

»-  CBOT  (4)  10.100 
St.  John.  N.  B  — 

►  CHSJ-TV  (4)  CBS 

Suciburyt — 

►-CKSO-TV    (5)   ABC.   CBS.   NBC;  All-Canada: 

6.728 
Toronto — 

CBLT  (9)  222.500 
Vancouver — 

►  CBUT  (2)  CBS 

MEXICO 

Juarezt  (El  Paso.  Tex.)  — 

►  XEJ-TV  (5)  National  Time  Sales 
Tiiunnat  (San  Diego) — 

►  XETV  (6)  Weed;  241.000 


Total  stations  on  air  in  U.  S.  and  possessions: 
381;  total  cities  with  stations  on  air:  251.  Both 
totals  include  XEJ-TV  Juarez  and  XETV  (TV) 
Tijuana,  Mexico,  as  well  as  educational  outlets 
that  are  operating.  Total  sets  in  use  30,022,188. 
*  Indicates  educational  stations. 
+  Cities  NOT  interconnected  with  AT&T. 

(a)  Figure  does  not  include  298,375  sets  which 
WBEN-TV  Buffalo  reports  it  serves  in  Canada. 

(b)  Number  of  sets  not  currently  reported  by 
WHAS-TV  Louisville,  Ky.  Last  report  was  205,- 
544  on  July  10,  1952. 

(c)  President  Gilmore  N.  Nunn  announced  that 
construction  of  WLAP-TV  has  been  temporarily 
suspended  [B-T,  Feb.  22].  CP  has  not  been  sur- 
rendered. 

(d)  KDZA-TV  Pueblo,  Colo.;  WKLO-TV  Louis- 
ville, Ky.;  KFAZ  (TV)  Monroe.  La.;  WTAC-TV 
Flint,  Mich.;  KACY  (TV)  Festus,  Mo.;  KFOR-TV 
Lincoln,  Neb  ;  WFPG-TV  Atlantic  City,  N.  J.; 
WIFE  (TV)  Dayton,  Ohio,  and  WACH-TV  New- 
port News,  Va.,  have  suspended  regular  opera- 
tion, but  have  not  turned  in  CP's. 

(e)  WBKZ  (TV)  Battle  Creek,  Mich.,  told  FCC  it 
has  suspended  regular  operations  until  June  1. 


UPCOMING 


MAY 

May  23-27:  NARTB  Convention,  Palmer  House, 
Chicago. 

May  24:  Daytime  Broadcasters  Assn.,  member- 
ship meeting,  Palmer  House,  Chicago. 

JUNE 

June  1-  National  Assn.  of  Tv  &  Radio  Farm  Di- 
rectors, national  sales  clinic,  Sheraton  Hotel, 
Chicago. 

June  3-4:  Senate  Communications  Subcommittee 
resumes  hearings  on  uhf,  multiple  ownership. 

June  3-4:  National  Assn.  of  Tv  &  Radio  Farm 
Directors,  summer  meeting.  Hotel  Fontenelle, 
Omaha,  Neb. 

June  4:  Mike  &  Screen  Awards,  Radio-Newsreel- 
Tv  Working  Press  Assn.  of  New  York,  Waldorf- 
Astoria. 

June  13-15:  Assn.  of  Independent  Metropolitan 
Stations,  Wentworth-by-the-Sea,  Portsmouth 
N.  H. 

June  13-16:  American  Marketing  Assn.,  Ambas- 
sador Hotel,  Atlantic  City. 

June  14-16:  National  Community  Tv  Assn.,  Hotel 
Park  Sheraton,  New  York. 

June  16-18:  Summer  Institute,  U.  of  Michigan 
law  school,  study  on  official  control  vs.  self- 
regulation  of  tv,  radio,  motion  pictures  and 
publishing. 

June  17-18:  D.  C. -Maryland  Broadcasters,  Ocean 
City,  Md. 

June  17-19:  Florida  Assn.  of  Broadcasters,  Bilt- 

more  Terrace,  Miami  Beach. 
June  20-23:    Advertising  Federation  of  America. 

Hotel  Statler,  Boston. 
June  21:  Hearing  on  Langer  bill  (S  3294)  to  bar 

alcoholic    beverage    advertising    in  interstate 

commerce.  Senate  Business  &  Consumer  Inter- 
ests Subcommittee. 
June  21-July  31:  National  Tv  Institute,  Pasadena 

(Calif.)  Community  Playhouse. 
June  27-30:  Advertising  Assn.  of  the  West,  Hotel 

Utah,  Salt  Lake  City. 
June  28:  New  York  U.  begins  6-week  summer 

radio-tv  institute. 
June  28-30:   Newspaper  Advertising  Executives 

Assn.,  Hotel  Del  Coronado,  Coronado,  Calif. 
June  28-Aug.  6:    Summer  Institute  of  Radio  & 

Tv,  co-sponsored  by  NBC  and  Barnard  College, 

New  York. 

JULY 

July  1-2:  North  and  South  Carolina  Broadcasters 
Associations,  joint  meeting,  Ocean  Forest  Hotel, 
Myrtle  Beach,  S.  C. 

July  1-Aug.  21 :  Radio-tv  institutes,  Boston  U. 


July  24-31:  Radio-Tv  Workshop,  American  Baptis' , 
Assembly,  Green  Lake,  Wis. 

AUGUST 

Aug.  1-4:  National  Audio-Visual  Convention  & 
Trade  Show,  Conrad  Hilton  Hotel,  Chicago. 

Aug.  2-21:  Summer  Tv  Workshop,  Michigan 
State  College,  East  Lansing. 

Aug.  9  (week  of):  International  Alliance  ol 
Theatrical  Stage  Employes,  Netherlands  Plaza 
Hotel,  Cincinnati. 

Aug.  25-27:  Western  Electronic  Show  &  Con- 
vention. Ambassador  Hotel.  Los  Angeles. 

Aug.  30-Sept.  4:  11th  International  Workshop  in 
Audio-Visual  Education,  American  Baptist  As- 
sembly, Green  Lake,  Wis. 

SEPTEMBER 

Sept.  1 :  Deadline  for  entries  in  1953-54  public 
interest  awards  for  exceptional  service  to  farm 
safety,  National  Safety  Council. 

Sept.  13-14:  British  Columbia  Assn.  of  Radio  & 
Tv  Broadcasters,  Harrison  Hot  Springs,  B.  C. 

Sept.  26-29:  Pacific  Coast  Council,  American 
Assn.  of  Advertising  Agencies,  Hotel  Del  Coro- 
nado, Coronado,  Calif. 

Sept.  26-30:  Financial  Public  Relations  Assn.,  Ho- 
tel Statler,  Washington,  D.  C. 

Sept.  30-Oct.  2:  1954  High  Fidelity  Show.  Inter- 
national Sight  &  Sound  Exposition,  Palmer 
House,  Chicago. 

OCTOBER 

Oct.  4-6:  10th  Annual  National  Electronics  Con- 
ference, Hotel  Sherman,  Chicago. 

Oct.  13-15:  Direct  Mail  Advertising  Assn.,  Hotel 
Statler,  Boston. 

Oct.  15-16:  Ohio  State  U.  advertising  conference, 
Columbus. 

Oct.  20-21:    Kentucky  Broadcasters  Assn.,  fall 

meeting.  Cumberland  Falls  Park. 

NOVEMBER 

Nov.  8-10:  Assn.  of  National  Advertisers,  Hotel 
Plaza,  New  York. 

SPECIAL  LISTING 

BMI  Program  Clinics 

June    7:  Royal  Alexander  Hotel,  Winnipeg,  Man. 
June    9:  Hotel  Saskatchewan,  Regina,  Sask. 
June  11:  Hotel  MacDonald,  Edmonton,  Alta. 
June  14:  Fort  Cumberland  Hotel,  Amherst,  N.  S. 
June  14:  Hotel  Finlen,  Butte,  Mont. 
June  16:  Sheraton-Plaza,  Boston,  Mass. 
June  16:  Bannock  Hotel,  Pocatello,  Idaho 
June  18:  Poland  Spring  Hotel,  Poland  Spring,  Me. 
June  18:  Hotel  Utah,  Salt  Lake  City,  Utah 
June  21:  Broadmoor    Hotel,    Colorado  Springs, 
Colo. 

June  23:  Marvin  Hughitt  Hotel,  Huron,  S.  D. 
June  25:  Indianapolis  Athletic  Club.  Indianapolis, 
Ind. 

BAB  Clinics 

June    7:  Louisville,  Ky. 
June    8:  Atlanta,  Ga. 
June  10:  Birmingham,  Ala. 
June  11:  Memphis,  Tenn. 
June  14:  New  Orleans,  La. 
June  15:  San  Antonio,  Tex. 
June  17:  Dallas,  Tex. 
June  18:  Tulsa,  Okla. 
June  21:  Omaha,  Neb. 
June  22:  Des  Moines,  Iowa. 
June  24:  Minneapolis,  Minn. 
June  25:  Dakotas. 
July  12:  Burlington,  Vt. 
July  13:  Boston,  Mass. 
July  15:  Syracuse,  N.  Y. 
July  16:  New  York  City. 
July  19:  Tampa,  Fla. 
July  20:  Charlotte,  N.  C. 
July  20:  Detroit,  Mich. 
July  22:  Richmond,  Va. 
July  23:  Washington,  D.  C. 
July  26:  Philadelphia,  Pa. 
July  27:  Pittsburgh,  Pa. 
July  29:  Cleveland,  Ohio. 
Aug.    9:  Milwaukee,  Wis. 
Aug.  10:  Chicago,  111. 
Aug.  12:  Los  Angeles,  Calif. 
Aug.  13:  San  Francisco,  Calif. 
Aug.  16:  Portland.  Ore. 
Aug.  17:  Seattle,  Wash. 
Aug.  19:  Montana. 
Aug.  20:  Boise.  Idaho. 
Aug.  23:  Salt  Lake  City,  Utah. 
Aug.  24:  Denver,  Colo. 
Aug.  26:  Albuquerque,  N.  M. 
Aug.  27:  Wichita,  Kan. 
Aug.  30:  St.  Louis,  Mo. 
Aug.  31:  Indianapolis,  Ind. 
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THE  WHOLE 

JOB  Ttfoagged  ffe 

From  coast  to  coast  you 
will  find  installations  where 
TOWER'S  "Package"  service  is 
paying  off.  We  manufacture  the 
tower  and  erect  it — handle  your 
job  from  the  planning  stage  on 
through  complete  maintenance 
service. 

A  NEW  HEAVY 
DUTY  600  FT.  TV 
TOWER 

Guyed  type  .  .  .  heavy  legs  and  braces 
.  .  .  designed  for  100  MPH  wind  and 
one-half  inch  ice  load  .  .  .  hot  dipped  gal- 
vanized or  shop  coat  of  primer  undercoat 
.  .  .  supports  all  types  of  television  an- 
tennas and  coaxial  feed  line  or  wave 
guide  .  .  .  complete  erection  by  experi- 
enced crews. 


MICROWAVE 
TOWERS  AND 
REFLECTORS 


TOWER  is  a  pioneer  in  Microwave  tow- 
ers and  Microwave  reflectors.  We  are 
manufacturers  of  famous  Microwave 
passive  reflectors  used  by  the  U.  S  Gov- 
ernment,  Bell  Telephone  System  and 
leading  manufacturers  .  .  .  TOWER  re- 
flectors are  used  widely  by  TV  stations 
to  direct  microwave  signal  from  studio 
lo  transmitter.  We  invite  you  to  check 
with  our  satisfied  customers. 


TOWER 

SIOUX  CITY,  IOWA 
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NARTB'S  32d  Degree 

FOR  THE  32d  year,  the  nation's  broadcasters  and  their  sup- 
pliers convene  this  week.  They  are  the  men  beyond  the  mikes 
and  the  cameras  who  keep  162  million  Americans  the  best  in- 
formed, best  educated  and  best  entertained  people  in  this  em- 
battled, explosive,  teeming  world. 

There  are  no  reliable  records  of  the  first  convention  of  the  Na- 
tional Assn.  of  Broadcasters.  It  was  held  in  the  fall  of  1923  in 
New  York.  Eugene  F.  McDonald  Jr.,  president  of  Zenith  and  then 
operator  of  Chicago's  WJAZ,  was  the  first  president.  The  organiza- 
tion then  was  a  social  club,  with  a  two-man  office  in  New  York 
and  with  no  representation  in  Washington.  There  were  556  radio 
stations  on  the  air,  but  many  of  these  were  sharing  time,  or  operat- 
ing one  or  two  hours  a  day  on  the  two  frequencies  then  available 
for  broadcasting  service.  The  industry's  gross  was  unknown;  there 
were  no  statistics.  In  1927 — the  first  year  of  record-keeping — the 
gross  reached  the  munificent  sum  of  $4,820,000,  divided  between 
network  ($3,833,000)   and  national  and  local  spot  ($987,000). 

Today  in  Chicago,  32  years  later,  there  are  on  hand  upwards  of 
3,000  representatives  of  all  phases  of  broadcasting.  The  NARTB's 
membership  exceeds  1,800  licensed  stations  and  associate  mem- 
bers. The  exhibits  alone  represent  a  billion  dollars  in  value.  And 
broadcasting  and  telecasting  represent  an  annual  turnover  in  excess 
of  $1  billion  in  time,  talent  and  program  charges. 

In  a  field  so  vast,  so  close  to  the  commonweal,  so  important  to 
the  nation's  social  and  economic  well-being,  there  cannot  be  com- 
plete composure  or  peaceful  contemplation.  So  at  the  convention 
there  will  be  intramural  problems,  some  very  real,  others  exagger- 
ated, but  all  geared  toward  making  the  broadcast  arts  better  and 
more  profitable  for  their  entrepreneurs. 

The  problems  of  today  are  transient.  There  will  inevitably  be 
shifts  in  the  way  of  doing  business.  Broadcasting,  aural  and  visual, 
is  a  volatile  activity.  There  can  be  no  permanent  pattern,  except 
that  imbedded  in  the  philosophy  of  free  competitive  enterprise. 

The  broadcast  media  today  are  in  good  hands.  Good  hands 
come  and  go  too.  Harold  E.  Fellows  has  given  the  NARTB  ex- 
emplary direction  these  past  three  years.  He  will  soon  lose  his 
strong  right  arm  with  the  departure  of  his  administrative  vice  presi- 
dent, young,  brilliant,  creative  Robert  K.  Richards,  who  turns  to 
station  ownership  and  public  relations  after  seven  years  with 
NARTB.  NARTB  soon  takes  on  John  F.  Meagher,  general  man- 
ager of  KYSM  Mankato,  Minn.,  as  vice  president  for  radio,  who 
has  served  the  association  meritoriously  for  a  decade. 

The  NARTB,  like  Tennyson's  brook,  will  run  on  and  on.  No 
more  stem-to-stern  reorganizations  of  other  years.  It  has  achieved 
stability  along  with  arts  it  represents  so  formidably. 

As  the  broadcast  media  expand  their  horizons  so  must  the 
NARTB  grow  apace.  Inexorably  in  its  future  is  a  federation  of 
trade  groups  under  the  NARTB  banner.  Indeed,  it  approaches 
that  point  faster  than  you  think.  Happy  32d  Convention! 

What  Can  Be  Done  for  Uhf? 

LAST  WEEK  the  Senate  Communications  Subcommittee  heard 
1  initial  testimony  on  the  back-lash  of  the  FCC's  1952  television 
allocations  which  finds  many  uhf  stations  in  economic  straits.  The 
hearings  will  end  next  month — after  the  NARTB  convention  recess. 

What  the  Potter  Committee  heard  in  those  initial  three  days  was 
not  pleasant.  Nor  new.  Witness  after  witness  testified  that  uhf 
is  "doomed  to  die"  if  there  is  not  prompt  relief.  A  practical  solu- 
tion— satisfying  all  elements — seems  just  as  unfathomable  today  as 
it  was  before  the  hearing  began. 

The  aggrieved  allege  they  are  the  victims,  not  of  their  own  mis- 
deeds, but  of  an  unbroken  series  of  broken  promises — by  the 
FCC,  the  manufacturers  and,  by  inference,  the  networks.  The 
FCC  majority,  speaking  through  Chairman  Hyde,  while  sympathetic 
says  it  cannot  wet-nurse  the  telecasters  or  control  the  networks,  ad- 
vertisers or  agencies.    It  stands  behind  its  Sixth  Report. 

Comr.  Frieda  B.  Hennock,  in  her  role  of  constant  dissenter, 
goes  all  out  for  immediate  action,  through  a  "sense  of  the  Senate" 
resolution,  to  stop  new  vhf  grants,  cut  powers  and  antenna  heights 
for  vhf,  limit  them  to  their  own  back-yards,  in  order  to  give  uhf 
a  chance.  Her  views  did  not  fall  on  deaf  Senatorial  ears. 

There  is  some  justification  for  all  of  the  views  thus  far  expounded. 
But  the  question  is  how  to  find  a  feasible  solution  that  will  not 
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affect  existing  service,  against  which  the  public  unquestionably 
would  rebel,  will  not  perpetuate  "monopoly"  markets,  will  mete 
out  justice  to  those  who  are  in  hearing,  and  at  the  same  time  will 
give  legal  and  proper  relief  to  the  sufferers. 

DuMont  proposes  radical  network  surgery,  if  four,  rather  than  two 
networks  are  to  survive,  and  with  service  assured  to  uhf  stations 
in  the  first  100  markets. 

If  usual  legislative  procedures  are  followed,  weeks  or  months 
could  elapse  before  definitive  action.  The  uhf  spokesmen  feel 
the  patient  might  not  survive.  There  will  be  great  emphasis, 
it  is  evident,  on  action  by  agreement  with  the  FCC  through  use 
of  the  good  offices  of  the  Senate  Committee. 

There  is  seeming  agreement  that  uhf,  like  vhf,  is  good  television. 
And  there  is  agreement  that  the  cause  of  uhf  could  be  helped 
mightily  if  set  manufacturers  would  agree  to  produce  all-band 
receivers.  That  entails  suasion,  not  legislative  action. 

Why  shouldn't  the  Radio-Electronics-Television  Mfrs.  Assn.,  em- 
bracing nearly  all  of  the  first-line  manufacturers,  step  into  the 
breach?  Couldn't  it  decree  that  those  manufacturers  who  do  not 
produce  uhf-vhf  receivers  could  not  use  the  RETMA  emblem? 

Manufacturers  are  not  eleemosynary.  They  are  in  business  for 
profit.  But  they  certainly  know  the  value  of  merchandising  and 
promotion.  Every  uhf  station  would  promote  the  sale  of  all-band 
receivers,  and  manufacturers  thereby  would  get  a  wind-fall  of  free 
advertising  they  couldn't  afford  to  buy. 

So  the  set  business  is  competitive.  The  automobile  business  is 
too,  but  manufacturers  across  the  board  add  innovations  from  auto- 
matic transmissions  and  power  steering  to  Kleenex  dispensers  that 
the  buyer  pays  for  without  protest.  Certainly  the  cost  of  the  uhf 
tuner,  factory  installed,  would  be  no  deterrent. 

This  is  no  cure-all.  But  it  is  a  step,  pending  an  expression  from 
Congress.  The  Potter  Committee  can't  act  until  it  has  heard  all 
the  testimony.  It  cannot  afford  to  dally. 

Sick  Call 

THE  GENEROSITY  of  radio  and  television  stations,  networks 
and  talent  in  broadcasting  messages  in  support  of  worthy  causes 
is  a  matter  of  undeniable  fact.  We  wonder,  however,  if  in  one 
respect  generosity  is  not  exceeding  reasonable  limits. 

We  refer  to  the  abundance,  not  to  say  superfluity,  of  appeals  for 
public  contributions  to  medical  causes.  It  is  impossible  to  spend 
more  than  a  few  minutes  with  a  television  or  radio  set  these  days 
without  being  urged  to  send  money  to  fight  cancer,  tuberculosis, 
muscular  dystrophy,  infantile  paralysis,  cerebral  palsy  or  some  other 
disorder.  From  casual  listening  or  viewing  it  is  easy  to  conclude 
that  America  may  be  decimated  by  a  rash  of  incurable  plagues. 

The  humanitarian  motives  of  those  who  broadcast  such  appeals 
are  unassailable,  and  indeed  radio  and  television  have  performed 
wonders  in  soliciting  the  money  necessary  for  medical  research  and 
treatment.  The  danger  is  that  such  appeals  are  growing  so  in  number 
that  they  are  reaching  a  point  of  diminishing  return.  Radio  and 
television  would  do  well  to  excercise  restraint  in  this  regard,  before 
the  public  develops  an  indifference  to  worthwhile  projects  only  be- 
cause of  boredom  at  being  solicited  so  incessantly. 
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CINCINNATI 


WKRC  RADIO  reigns  in 

Cincinnati  in  Quarter  Hours 
Monday  through  Friday  * 


Kenneth  W.  Church 
National  Sales  Manager 
Radio  Cincinnati,  Inc. 


All  top  ten  daytime  and  nine  of  the  ten  top  night 
time  shows  are  heard  over  WKRC-Radio* 


**  Based  on  70  one  quarter  hours  daily  6  A.  M.  'till  midnight.  Two 
quarter  hours  showing  tie  ratings  not  included. 

*  January-February  1954  Pulse. 
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ERIE  and  WICU 

Summer  host  to  the  nation 
on  beautiful  Lake  Erie  .  .  . 
Pennsylvania's  growing 
Third  City  .  .  .  WICU-TV 
does  a  dual  job— it  puts  your 
message  on  the  air  and  then 
follows  through  with  sub- 
stantial merchandising. 


FOR  ADVERTISERS 

100%  merchandising  .  .  . 

Winner  of  Billboard's  1st  Prize  for  Sa 
and  Viewer  Promotion  in  markets  from 
500,000  to  1,000,000  population. 

95%  evening  sets  in  use 
80%  afternoon  sets  in  use 
70%  morning  sets  in  use 


Sally  StauJJer, 
WICU  Dancing  Star 


98.6%  set  saturation  in  Erie 
County  .  .  .  93%  set  saturation  in 
the  Tri-State  Market  .  .  .  WICU- 
TV,  Channel  12,  is  the  only  me- 
dium completely  selling  and  serv- 
ing this  superior  market. 


WICU 


CHANNEL  12  •  •  NBC  •  •  ABC  •  •  DUM0NT 


Assured  of  almost  100%  of  viewer  tune-in  because  WICU-TV  is  the 
ONLY  VHF  in  this  tremendous  Tri-State  market. 


T  V 


NEWSPAPER 


inc. 


WICU-TV— Erie,  Pa. 
Edward  Petry  &  Co.,  Inc. 

WIKK-AM  —  Erie,  Pa. 
H.-R.  Co. 

WTOD  — Toledo,  Ohio 
Forjoe 


WHOO  — Orlando,  Florida 
Forjoe 

WMAC-TV  — Massillon,  Ohio 
Edward  Petry  &  Co.,  Inc. 

The  Erie  Dispatch  —  Erie,  Pa. 
Reynolds- Fitzgerald 
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First  again  .  .  .  /  with  RCA's  new  high  power  equipment . . . 
WBRE-TV  radiates  225,000  watts  over  Northeaste  rn  Penn- 
sylvania . . .  higher  than  any  other  station  as  reported  by  FCC* 
and  in  the  Fall  WBRE-TV  will  be  the  highest  powered  station 
in  the  Nation  with  over  500,000  watts. 

As  a  Time  Buyer,  the  step  by  step  performance  of  WBRE-TV 
has  been  presented  to  you  in  as  dramatic  a  way  as  we  know 
how,  and  we  are  sure  you'll  be  interested  in  the  following 
statistics: 


Set  Saturation  ...  66%  in  Luzerne  and  Lacka- 
wanna Counties  (Population  649,637). 

.  May  I,  set  count  in  Northeastern  Pennsylvania  .  .  . 
157,000  .  .  .  ALL  UHF 

.  Leads  in  121  of  140  nightime  quarter  hours;  14  of 
16  daytime  quarter  hours. 
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WBRE-TV 

Channel  28  Wilkes-Barre,  Pa. 


National  Representative  The  Headley-Reed  Co. 
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The  Borne  Town  Folks... 


More  local  advertisers  spent  more  money  on 


WDEL-TV  in  March  1954  than  in  any 


previous  month  in  the  station's  five- 


WDEL-TV 

Wilmington,  Delaware 

STEINMAN  STATION 


year  history!  All  goes 
to  prove  that  the  home 


town  folks  know  a 


good  buy  when  they 


see  one.  With  good 


reason,  they  are  there  when  the  profits  roll  in! 
To  get  results  from  your  advertising  dollars, 


do  as  the  home  folks  do— buy  WDEL-TV. 


REPRESENTED  BY 


MEEKER  TV,  INC. 


New  York 
Chicago 


Los  Angeles 
San  Francisco 
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Broadcasting 


Telecasting 


closed  circuit 


rlEAT  IS  ON  for  appointment  of  Phillip 
Willkie,  son  of  late  Wendell  Willkie,  to 
FCC.  If  named  he  presumably  would  be- 
ome  chairman  (see  early  story  page  29). 

★  ★  ★ 

NCIPIENT  MOVEMENT  for  complete 
reparation  of  radio  and  television  functions 
bf  NARTB  because  of  their  "incompati- 
bility" was  talked  up  during  Chicago 
NARTB  convention  last  week.  Some  in- 
dependent radio  operators,  not  identified 
with  tv,  sought  to  agitate  groundswell  for 
separate  organization,  contending  both 
cannot  live  in  same  house.  There  also 
Iwas  complaint  against  purported  "over- 
loading" of  agenda  with  tv. 

★  ★  ★ 

AT  LEAST  one  major  network  has  given 
serious  study  to  possibility  of  making 
change  from  traditional  network  structure 
to  provide  program  service  to  stations  for 
;pay,  as  news  services  provide  news  to 
clients.  Study  indicates  difficult  financial 
obstacles  would  be  encountered,  and  net- 
work officials  are  bearish  about  chances 
it  would  work. 

★  ★  ★ 

QUIETLY  and  behind  scenes,  FCC  is 
making  new  channel  allocations  study  in 
vhf  range  to  determine  what  might  be 
done  long  range  to  alleviate  shortages. 
Industrial  users,  like  steel  companies  and 
other  heavy  fabricating  operations,  are 
seeking  more  spectrum  space  and  are 
eyeing  88-108  mc  band,  now  assigned  to 
f m  but  also  being  talked  up  for  possible 
diversion  to  vhf  tv  where  three  additional 
channels  could  fit  (between  present  chan- 
nels 4  and  5).   Latter  prospect  looks  bleak. 

★  ★  ★ 

FREQUENCY  study  has  reached  another 
area  in  hope  of  opening  new  tv  space. 
Movement   of   present   aircraft  beacon- 


marker  service  from  75  mc  area  is  being 
scrutinized,  but  involved  might  be  heavy 
government  outlay  to  replace  existing 
equipment  used  practically  world-wide 
before  any  shift  could  be  made.  Moreover, 
no  move  could  be  made  until  1963.  How 
to  get  government,  notably  military,  to 
relinquish  spectrum  space  now  being  held 
in  "reserve"  for  emergency  use  also  is 
being  studied,  with  William  A.  Porter, 
President's  Telecommunications  chief,  fig- 
uring prominently  in  these  studies. 

★  ★  ★ 

SECOND  major  research  project  is  being 
considered  by  radio  stations  represented 
by  Henry  I.  Christal  Co. — sponsors  of 
now-celebrated  Alfred  Politz  study,  "The 
Importance  of  Radio  in  Television  Areas 
Today."  New  one  would  be  confined  to 
areas  which  Christal  stations  serve,  while 
first  Politz  research  included  markets  not 
covered  by  them. 

★  ★  ★ 

PORTENTS  of  major  network  (CBS- 
NBC)  opposition  to  DuMont  plan  for 
equalization  of  network  tv  affiliates  through 
fixed  quotas  of  vhf  and  uhf  stations  to 
affiliate  with  each  in  first  100  markets  were 
seen  at  NARTB  convention  in  Chicago 
last  week  [B«T,  May  24,  page  117J.  Old 
line  networks  would  like  to  see  boost  in 
multiply-owned  stations  from  present  lim- 
itation of  five,  but  it's  evident  they  prefer 
to  "  align  affiliates  on  catch-as-catch-can 
basis.  ABC,  however,  supports  basic 
DuMont  plan. 

★  ★  ★ 

NBC  Station  Relations  executives  during 
NARTB  convention  in  Chicago  quietly 
huddled  with  individual  radio  affiliates 
regarding  revision  of  contracts  based  on 


® 

cancellation  notices  given  them  as  con- 
tracts reached  expiration.  New  provision, 
NBC  executives  explained,  simply  results 
in  shift  from  converted  hours  on  option 
time  to  clock  hours  and  entails  no  actual 
rate  decline.  But  some  of  affiliates  insist 
that  change  does  result  in  depreciation  of 
time  values. 

★  ★  ★ 

ATTITUDE  of  FCC  on  station  transfers 
was  heard  firsthand  by  full  house  of 
NARTB  delegates  at  Thursday  forenoon 
panel  in  which  six  of  seven  Commissioners 
participated  (story  page  63).  It  boiled 
down  to  conclusion  that  cases  are  consid- 
ered on  individual  merits  but  several  mem- 
bers expressed  concern  over  what  should 
or  should  not  be  regarded  as  "trafficking," 
particularly  in  light  of  limitations  of  law 
and  of  rough  experience  of  past  years  with 
Avco  proceeding,  allowing  open  competi- 
tive bidding. 

★  ★  ★ 

PERHAPS  most  successful  session  of  con- 
vention was  Thursday's  roundtable  with 
FCC.  But  some  folks  are  wagering  it 
won't  happen  again  at  future  conventions. 
Several  members  of  FCC  feel  that  quasi- 
judicial  body  should  not  hold  what  amounts 
to  public  "Commission  meeting"  on  ques- 
tion-answer basis.  They  point  out  no 
other  independent  agency  does  it  although 
there  may  be  nothing  improper  about 
procedure. 

★  ★  ★ 

TV  BROADCASTERS  carrying  Army- 
McCarthy  hearings  are  reporting  prepon- 
derantly that  polls  they  have  made  support 
continuing  hearings  to  bitter  end.  Average 
appears  to  be  better  than  90%  in  favor 
of  carrying  on. 
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KTHS 


HELPS 


ARKANSAS 
FARM  BUREAU 

to  GROW 

and  GROW! 


Marvin  Vines,  KTHS  Farm  Service  Director,  interviews  John 
Scott,  State  FFA  winner  in   1953   Dairy  Efficiency  Contest. 


Wn  June  2,  1953,  the  Arkansas  Farm 
Bureau  Federation  and  its  affiliated  serv- 
ice agencies  started  sponsoring  the  first 
radio  advertising  campaign  in  its  history, 
aimed  primarily  at  securing  new  members. 

Station  KTHS  was  selected.  Each  morning 
at  6:05  a.m.,  our  Farm  Service  Director, 
Marvin  Vines,  brings  reliable  market  and 
weather  reports  to  thousands  of  farm 
families  in  every  one  of  Arkansas'  75 
counties. 

Now  notice  how  Farm  Bureau  membership 
grew  in  1953,  with  just  six  months  of 
KTHS  sponsorship : 


1951 

—  49,019 

1952 

—  50,016  — 

Growth, 

1.9% 

1953 

—  55,718  — 

Growth, 

10.2% 

In  commending  KTHS  for  its  part  in  the 
Bureau's  growth,  Mr.  Waldo  Frazier, 
Exec.  Sec'ty.  of  the  Federation,  writes: 

"We  feel  that  this  and  other  services  of  your  Farm  Service 
Department  are  making  great  contributions  to  the  progress 
of  agriculture  in  the  whole  State." 

Thanks,  Mr.  Frazier.  We  knew  it  would  be 
this  way,  when  our  50,000-watt,  CBS 
powerhouse  was  "turned  loose"  to  do  a 
job  for  you. 


50,000  Walls  .  *  .  CBS  Radio 

Represented  by  The  Branham  Co* 
Under  Same  Management  as  KWKH,  Shrevepork 


TU  C 

■  ■  ^  ■ 


Henry  Clay,  Executive  Vice  President  BROADCASTING  FROM 

8.  G»  Robertson,  Genera!  Manager  LITTLE  ROCK,  ARKANSAS 


 at  deadline 


Motion  to  Dismiss  Lamb 
Protest  Filed  by  Commission 

MOTION  to  dismiss  protest  by  broadcaster- 
publisher  Edward  Lamb  filed  by  FCC  with  U.  S. 
District  Court  for  D.  C,  Commission  reported 
Friday,  contending  Mr.  Lamb  had  failed  to  ex- 
naust  administrative  remedies  before  Commis- 
sion and,  if  in  court  at  all,  should  have  filed 
in  U.  S.  Court  of  Appeals.  Mr.  Lamb's  suit  pro- 
tested FCC  delay  and  procedure  in  hearing  in- 
dicated on  license  renewal  of  WICU  (TV)  Erie, 
*  Pa.,  including  charges  Mr.  Lamb  failed  to  dis- 
close alleged  Red  ties,  which  he  denies  [B*T, 
May  17]. 

Uhf  Groups  React  to  NARTB 
Plan  to  Testify  at  Hearings 

DECISION  of  NARTB  to  participate  in  uhf 
tv  hearings,  due  to  be  resumed  Thursday  before 
Senate  Communications  Subcommittee  (story 
page  77),  drew  reactions  Friday  from  Uhf  In- 
dustry Coordinating  Committee  and  Uhf  Tele- 
\ision  Assn. 

Uhf  Coordinating  Committee  Temporary 
Chairman  Harold  H.  Thorns,  WISE  (TV)  Ashe- 
ville,  N.  C,  wired  NARTB  President  Harold 
E.  Fellows  asking  for  meeting  Wednesday  eve- 
ning in  Washington.  "We  are  sure  NARTB 
would  wish  to  achieve  the  kind  of  solution  of 
uhf  problems  which  assures  a  system  of  free 
enterprise  and  adequate  nationwide  competitive 
television  service  to  the  American  public,"  Mr. 
Thorns  said.  "This  is  similarly  the  objective 
of  the  Uhf  Industry  Coordinating  Committee." 

Counsel  William  A.  Roberts  of  Uhf  Tv  Assn. 

issued  following  statement: 

There  can  be  no  doubt  now  of  the  intention  of 
the  "fat  cats"  to  use  their  enormous  power  and 
resources  to  prevent  any  salvation  for  uhf  tele- 
vision. Of  course  NARTB  is  the  national  organ- 
ization of  all  broadcasters  and  will  continue  to 
be,  but  for  the  present  time  the  Uhf  Tv  Assn.  is 
the  single  purpose  group  which  will  persist  in 
preserving  uhf  operation  for  the  public,  the  ad- 
vertisers and  the  uhf  broadcasters.  AH  who 
agree  with  that  idea  should  act  now  to  cooperate 
with  it. 

Four  Segments  Sold 
On  'Bob  Crosby  Show7 

SALE  of  four  quarter-hour  segments  of  CBS- 
TV's  Bob  Crosby  Show  (Mon.-Fri.,  3:30-4 
p.m.  EDT)  reported  Friday,  raising  to  eight 
number  of  15  minute  segments  of  program  that 
i  have  been  sold.  New  sponsors  are:  General 
Mills  Inc.,  Minneapolis,  through  BBDO,  N.  Y., 
for  Monday,  3:45-4  p.m.  EDT,  period,  starting 
June  7;  Toni  Co.,  Chicago,  through  Weiss  & 
Gejler,  Chicago,  for  Tuesday,  3:30-3:45  p.m. 
EDT  spot,  starting  June  15;  C.  A.  Swanson  & 
Sons,  Omaha,  through  Tatham-Laird,  Chicago, 
for  Friday,  3:30-3:45  p.m.  EDT,  starting  Aug. 
6,  and  S.  O.  S.  Co.,  Chicago,  through  McCann- 
Erickson,  San  Francisco,  for  alternate  Thurs- 
day, 3:30-3:45  p.m.  EDT,  starting  July  8. 
Englander  Co.,  Chicago,  current  sponsor,  will 
shift  time  period  as  alternate  sponsor  with 
S.  O.  S.,  starting  July  15. 


NOSE  COUNT 

FINAL  calculation  Friday  showed  total 
paid  registration  at  NARTB  convention 
last  week  was  1,697,  of  which  1,165  was 
for  management  conference  and  532  (a 
record)  for  engineering.  Non-paid  regis- 
trations of  NARTB  staff  (32)  and  news 
representatives  (80)  brought  total  regis- 
tered at  convention  to  1,809.  NARTB 
executives  estimated  another  1,500  at- 
tended some  parts  of  convention  without 
registering. 


WTSK  (TV)  Knoxville  Sold 

SALE  of  WTSK  (TV)  Knoxville  (uhf  ch.  26) 
to  South  Central  Broadcasting  Co.  (WIKY-AM- 
FM  Evansville,  Ind.)  for  estimated  $300,000  an- 
nounced late  last  week.  No  change  in  personnel 
contemplated  but  equipment  to  be  added.  Sale 
announced  by  W.  R.  Tuley,  president,  Tele- 
vision Service  of  Knoxville,  and  John  A.  Engel- 
brecht,  South  Central  president.  Mr.  Tuley  at- 
tributed sale  to  "pressure  of  other  business  in- 
terests in  the  midwest."  Harold  E.  Rothrock  is 
station  manager  and  Guy  Smith  sales  manager. 

Automotive  Commercials 
Get  Tv's  Highest  Ratings 

AUTOMOTIVE  tv  commercials  get  highest 
rating  from  viewers,  drug  product  commer- 
cials lowest,  according  to  study  made  by 
Schwerin  Research  Corp.  among  452  persons 
in  Greater  New  York  area.  Asked  to  rate  com- 
mercials for  1 1  product  categories  as  good,  fair 
or  poor,  viewers  produced  these  ratings: 

Percent  of  Audience 
Rating  Commercials: 


Good 

Fair 

Poor 

Automobiles 

62 

32 

6 

Television  Sets 

54 

36 

10 

Household  Appliances 

49 

35 

16 

Beer 

44 

40 

16 

Food  Products 

41 

43 

16 

Cigarettes 

40 

29 

31 

Soap  Products 

39 

42 

19 

Coffees 

37 

42 

21 

Toothpastes 

33 

42 

25 

Gasolines 

31 

48 

21 

Drug  Products 

23 

46 

31 

Average,  all  Products  Types 

41 

40 

19 

SLIGHT  ERROR 

U.  S.  NAVY  promised  to  apologize  Fri- 
day to  televiewers  in  Henderson,  Ky., 
who  earlier  in  the  week  found  a  straight 
VD  film  for  enlisted  men  being  shown 
right  in  their  living  rooms.  Unexplained 
mixup  occurred  when  two  "general  in- 
terest" films  were  spliced  together  and 
sent  to  ch.  50  WEHT  (TV)  Henderson, 
Ky.,  as  concluding  program  of  13-week 
This  Is  Your  Navy  series.  Unpre- 
viewed,  station  ran  film  as  usual  in  7:15 
p.m.  time  segment,  cut  it  off  air  after  five 
minutes  of  VD  portion  had  been  telecast. 
Film  ran  unnoticed  because  announcer 
was  away  from  desk  setting  up  next  pro- 
gram, it  was  reported. 


•   BUSINESS  BRIEFLY 

INSECTICIDE  CAMPAIGN  •  Penola  Oil  Co., 
N.  Y.,  Flit  (insecticide),  planning  six-week  radio- 
tv  spot  announcement  campaign,  effective  June 
14,  in  seven  tv  markets  (Columbus,  Ohio;  Okla- 
homa City;  St.  Louis;  Kansas  City;  Los  Angeles; 
Denver;  Hutchinson,  Tex.)  and  several  radio 
markets.   McCann-Erickson,  N.  Y.,  is  agency. 

DOW  CHEMICAL  TO  BUY  •  Dow  Chemical 
Co.,  Midland,  Mich.,  reported  set  to  sign  for 
sponsorship  of  The  Medic  series  on  NBC-TV 
three  of  four  Mondays,  9-9:30  p.m.  EST, 
starting  in  fall.  Agency:  MacManus,  John  & 
Adams,  N.  Y. 

NASH  CONSIDERS  •  Nash  cars,  Detroit, 
through  Geyer  Inc.,  N.  Y.,  considering  network 
half-hour  evening  show  for  fall  sponsorship. 

INSTANT  TEA  DRIVE  •  Seeman  Brothers, 
N.  Y.,  White  Rose  Redi-Tea  (instant  tea),  plan- 
ning eight-week  radio  and  television  campaign 
starting  early  in  June  in  New  York,  New  Haven, 
Hartford  and  Washington.  Cecil  &  Presbrey, 
N.  Y.,  is  agency. 

PHILADELPHIA  SPOTS  •  General  Foods, 
N.  Y.,  for  Maxwell  House  instant  coffee, 
through  Benton  &  Bowles,  N.  Y.,  starting  four 
week  saturation  spot  announcement  tv  campaign 
on  all  three  Philadelphia  stations. 

FLUFFO  EXPANDS  •  Procter  &  Gamble's 
newest  shortening,  Fluffo,  will  expand  with  ra- 
dio-television spot  announcement  campaign  in 
Cincinnati-Dayton-Columbus  district  including 
Lima,  Zanesville  and  Portsmouth,  effective 
June  7  'til  forbid.  Biow  Co.,  N.  Y.,  is  agency. 


GM  Buys  Havoc  Program 

GENERAL  MILLS  Inc.,  Minneapolis,  through 
Dancer-Fitzgerald-Sample,  N.  Y.,  has  purchased 
new  television  program  starring  June  Havoc, 
produced  by  Desilu  Productions,  Hollywood. 
Half-hour  situation  comedy  will  start  produc- 
tion in  mid-July.  It  will  be  presented  in  October 
but  network  and  time  have  not  been  set. 

Five  More  'Home'  Sponsors 

SIGNING  of  five  more  sponsors  for  total  of 
107  participations  on  NBC-TV's  Home  (Mon.- 
Fri.,  7-9  a.m.  EDT)  announced  Friday.  They 
are:  Speidel  Corp.,  Providence,  through  Sulli- 
van, Stauffer,  Colwell  &  Bayles,  N.  Y.,  52 
participations;  Glidden  Co.,  Cleveland,  through 
Meldrum  &  Fewsmith,  Cleveland,  26;  E.  I. 
du  Pont  de  Nemours  &  Co.,  Wilmington, 
through  BBDO,  N.  Y.,  13;  Wesson  Oil  & 
Snowdrift  Co.,  New  Orleans,  through  Fitzgerald 
Advertising  Agency,  New  Orleans,  10;  Cudahy 
Packing  Co.,  Omaha,  through  Young  &  Rubi- 
cam,  N.  Y.,  six. 

WBKB  Seeks  Cooking  Show 

WBKB  (TV)  Chicago  reportedly  pitching  for 
purchase  of  Creative  Cookery  package  now  on 
NBC  o&o  WNBQ  (TV)  same  city,  with  view 
of  feeding  it  to  ABC  network.  Program 
packaged  by  Personality  Features  Inc.,  and 
was  on  limited  NBC  network  some  time  ago. 
NBC  outlet  has  30  days  to  exercise  first  re- 
fusal rights. 
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WSPD-TV  *?<Z>wt  *%<Wi 

Sells  a  rural  market  ranking  4th  in  TV  set  saturation' 


Jim  Nessle 


The  FARM  HOUR  is  an  early  afternoon  program 
geared  directly  to  the  WSPD-TV  rural  audience. 
The  show  consists  of  national  and  state  news  as 
it  affects  the  farmer;  daily  market  and  weather 
reports  in  our  area;  interviews,  relative  to  farm- 
ing, featuring  specialists  in  agriculture;  and  re- 
laxing music. 

Jim  Nessle  as  emcee  is  a  natural.  He  lives  on  a  56 
acre  farm  which  gives  him  first  hand  experience 
with  the  problems  of  his  audience.  Through 
group  meetings  with  county  agriculture  agents, 
Jim  keeps  abreast  of  information  needed  by  the 
farm  population.  This  enables  him  to  keep  a 
well  planned,  custom-tailored  show. 

As  local  authority,  Jim  handles  hundreds  of  letters 
from  listeners,  who  request  information  on  almost 
every  phase  of  agriculture. 

Lola  Smith,  veteran  organist  with  WSPD,  sup- 
plies music  at  intervals  throughout  the  show  giv- 
ing additional  pleasure  and  personality  to  the 
format. 


*Telenews  Productions  Survey,  April,  1954 


The  Farm  Hour  is  a  top  show  with  top  saturation. 
It  can  sell  your  product  in  the  Toledo 
area  — a  top  test  market. 


Storer  Broadcasting  Company 

TOM  HARKER.  NAT  SALES  DIR..  118  E.  57th  STREET.  NEW  YORK 


AM -TV 

TOLEDO,  OHIO 


Represented  Nationally 
by  KATZ 
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1 1th  Station  Asks  to  'Suspend'; 
Deletions  Now  Total  84 

CITING  pressure  of  "consistent  losses"  since 
;ommencement  of  operation  last  October,  ch.  18 
WECT  (TV)  Elmira,  N.  Y.,  asked  FCC  for 
authority  to  suspend  operation  for  120  days  to 
reorganize.  NBC  affiliate,  WECT  is  11th  station 
in  suspension  still  holding  its  permit  (2  vhf,  9 
uhf).  Elmira  also  is  served  by  ch.  24  WTVE 
(TV),  airing  ABC,  CBS  and  DuMont. 

Commission  Friday  also  announced  return  of 
one  vhf  and  three  uhf  permits  for  deletion,  in- 
cluding ch.  29  WIP-TV  Philadelphia  (story 
page  88)  and  ch.  9  KTRE-TV  Lufkin,  Tex. 
Others  were  ch.  34  WTVX  (TV)  Goldsboro, 
N.  C,  and  ch.  21  WCRS-TV  Greenwood,  S.  C. 

Post-thaw  deletions  now  total  84  (70  uhf,  14 
vhf). 

Lufkin's  only  tv  permittee  cited  inability  to 
get  network  affiliation  as  economic  reason  for 
not  completing  construction  of  vhf  facility. 
Greenwood  uhf  outlet  also  said  it  could  not 
get  affiliation  and  noted  vhf  already  covers 
area. 

CBS  Radio  Summer  Theme 

"SUMMERTIME,  and  the  listening  is  easy"  is 
basic  theme  of  CBS  Radio  Network  summer 
program  promotion  campaign  which  started 
Friday  when  promotion-exploitation  kits  were 
mailed  to  affiliates,  giving  them  ads,  exploita- 
tion suggestions,  on-the-air  announcements  and 
special  material  for  disc  jockey  and  women's 
programs. 

NBC-TV  Sponsors  Renew 

RENEWALS  by  eight  sponsors  of  seven  top 
NBC-TV  shows  announced  by  network  Friday: 
American  Tobacco  Co.,  through  BBDO,  N. 
Y.,  and  S.  C.  Johnson  &  Son,  through  Needham, 
Louis  &  Brorby,  Chicago,  renewed  for  52  weeks 
starting  July  5  as  alternate-week  sponsors  of 
Robert  Montgomery  Presents,  Mon.,  9:30- 
10:30  p.m.;  Armstrong  Cork  Co.,  through 
BBDO,  renewed  Armstrong  Circle  Theatre, 
Tue.,  9:30-10  p.m.,  for  39  weeks  starting  Aug. 
31;  Sunbeam  Corp.,  through  Perrin-Paus  Co., 
Chicago,  renewed  Ethel  and  Albert,  Sat.,  7:30-8 
|  p.m.,  for  39  weeks  starting  Sept.  4;  General 
Foods  Corp.,  through  Benton  &  Bowles,  N.  Y., 
renewed  Roy  Rogers  Show,  Sun.,  6:30-7  p.m., 
for  52  weeks  starting  July  4;  Procter  &  Gamble 
Co.,  through  Benton  &  Bowles,  renewed  Loretta 
Young  Show,  Sun.,  10-10:30  p.m.,  for  44  weeks 
beginning  Aug.  29;  Reynolds  Metals  Co., 
through  Russel  M.  Seeds  Co.,  Chicago,  renewed 
Mr.  Peepers,  Sun.,  7:30-8  p.m.,  for  39  weeks 
(three  of  four  Sundays),  beginning  Sept.  12; 
'  Scott  Paper  Co.,  through  J.  Walter  Thompson 
i  Co.,  N.  Y.,  renewed  My  Little  Margie,  Wed., 
8:30-9  p.m.,  for  52  weeks,  beginning  Sept.  1. 

NBC  Sales  on  Today' 

THOMAS  J.  LIPTON  INC.,  Hoboken  (Frostee 
dessert  mix),  through  Ruthrauff  &  Ryan,  N.  Y., 
has  purchased  13  participations  on  NBC-TV's 
Today  (Mon.-Fri.,  7-9  a.m.  EDT),  starting 
May  20,  ending  July  8.  Wembly  Inc.,  New 
Orleans  (ties),  through  Fitzgerald  Adv.,  New 
Orleans,  has  ordered  13  participations  on  Today 
for  13  weeks,  starting  June  29. 


at  deadline 


MUTUAL  PLUG 

IT  WASN'T  by  design  or  inclination, 
but  ABC-TV  and  DuMont  carried  "a 
plug"  for  Mutual  during  coverage  of 
McCarthy-Army  hearings  Friday.  Before 
afternoon  session  began,  Senate  subcom- 
mittee chairman  Karl  Mundt  told  hearing 
(and  tv  viewers)  that  Mutual  commenta- 
tor Fulton  Lewis  jr.  had  telephoned  him 
to  say  that  network  had  received  149,895 
messages  from  listeners  replying  to  Mr. 
Lewis'  poll  on  hearings.  Sen.  Mundt 
said  he  was  "gratified"  to  learn  of  interest 
in  hearings  and  that  large  majority  felt 
sessions  were  "a  good  thing  for  the 
country."  Mutual  spokesman  told  B»T 
77.3%  of  messages  expressed  those  sen- 
timents and  71.9%  felt  hearings  should 
be  continued  "without  limitation"  on 
radio  and  tv. 


Crosley  Sponsors  Stern 

CROSLEY  Electronics  division  of  Avco  Mfg. 
Co.  will  sponsor  15-minute  programs  with  Bill 
Stern  immediately  before  and  after  ABC  Ra- 
dio's broadcast  of  world  heavyweight  champion- 
ship bout  between  Rocky  Marciano  and  Ezzard 
Charles  June  17,  10  p.m.  to  conclusion. 
Agency:  BBDO,  N.  Y.  Fight,  whose  broadcast 
is  sponsored  by  Gillette  Safety  Razor  Co.,  will 
not  be  telecast  for  home  reception.  It  will  be 
carried  by  Theatre  Network  Television  to  65 
theatres  in  about  50  cities  coast-to-coast. 

Spot  Radio  Promotion 

HOW  ADVERTISERS  use  spot  radio  cam- 
paigns 'to  introduce  new  products,  solidify 
strong  markets  and  bolster  weak  ones,  test  new 
marketing  strategies,  get  or  improve  distribution 
and  gain  more  impact  in  major  markets  is  told 
in  new  presentation,  "How  to  Localize  Your 
Sales  Appeal,"  issued  Friday  by  CBS  Radio 
Spot  Sales  promotion  department  for  distribu- 
tion to  advertisers  and  agencies. 

WFBM-TV  to  Full  Power 

WFBM-TV  Indianapolis  goes  to  full  100  kw 
effective  radiated  power  from  new  1,019  ft. 
tower  Friday,  Harry  M.  Bitner,  president  of 
ch.  6  station,  reported  Friday. 


UPCOMING 

June  1 :  National  Assn.  of  Tv  &  Radio 
Farm  Directors,  national  sales  clinic, 
Sheraton  Hotel,  Chicago. 

June  3-4:  Senate  Communications  Sub- 
committee resumes  hearings  on  uhf, 
multiple  ownership. 

June  3-5:  National  Assn.  of  Tv  &  Radio 
Farm  Directors,  summer  meeting, 
Hotel  Fontenelle,  Omaha,  Neb. 

June  4:  Mike  &  Screen  Awards,  Radio- 
Newsreel-Tv  Working  Press  Assn.  of 
New  York,  Waldorf-Astoria. 

For  other  Upcomings  see  page  123. 


PEOPLE 

JOHN  MAHON,  comptroller  of  George  F. 
Foley  Inc.,  N.  Y.,  radio-tv  packagers,  has 
joined  Guild  Films  Co.,  N.  Y.,  as  comptroller, 
succeeding  EDWARD  GROSSMAN,  recently 
named  director  of  newly-organized  Guild  Radio 
Division.  NORMAN  BLACKBURN,  recently 
head  of  own  tv  production  company  in  Holly- 
wood and  previously  national  program  director 
for  NBC-TV,  appointed  to  Guild's  production 
department  as  executive  director. 

H.  H.  DOBBERTEEN,  vice  president  in  charge 
of  media,  Foote,  Cone  &  Belding,  N.  Y.,  for 
past  few  years,  resigned  effective  June  15. 
Future  plans  will  be  announced  shortly. 

ROBERT  P.  UHL,  BBDO  New  York  account 
executive  on  Du  Pont  account,  and 
LAURENCE  O.  PRATT,  BBDO  Boston  ac- 
count supervisor  for  Polaroid,  Liberty  Mutual 
Insurance  and  Southern'  New  England  Tele- 
phone Co.  accounts,  elected  vice  presidents  of 
agency. 

VINCENT  DARIO,  estimator,  Cecil  &  Pres- 
brey,  N.  Y.,  to  Hicks  &  Griest,  N.  Y.,  as  time- 
buyer. 

CHARLES  E.  DENNY  JR.  from  ABC-TV 
Pacific  Division  network  sales  to  Boston  sales 
staff  of  Television  Programs  of  America. 

DOUGLAS  EDWARDS,  newscaster  and  co- 
producer  of  Douglas  Edwards  and  the  News 
five  evenings  weekly  on  CBS-TV,  named  a 
director  of  National  Foundation  for  Muscular 
Dystrophy. 

HARRY  W.  WITT,  in  charge  of  western  opera- 
tions, Calkins  &  Holden,  Carlock,  McClinton 
&  Smith,  Los  Angeles  office,  and  PHILIP 
WHITE,  in  charge  of  midwest  work,  Chicago 
office,  named  vice  presidents  of  agency. 


RCA  Prize  Winners 

WINNERS  of  penthouse  party  purse  announced 
by  RCA  Recorded  Program  Services  at  NARTB 
convention  banquet  Thursday  night.  They 
were:  first  prize,  Lin  Mason,  WCKY  Cincin- 
nati, RCA  air  conditioner;  second  prize,  Leo 
Wilson,  WHOP  Hopkinsville,  Ky.,  RCA  tape 
recorder;  third  prize,  Ira  Crisp,  Lenoir  City, 
Tenn.,  RCA  hi-fi  record  player. 

Paul  Diamond  Dies 

PAUL  DIAMOND,  38,  eastern  division  man- 
ager of  Unity  Television  Corp.,  New  York, 
died  suddenly  Thursday  midnight  while  taking 
part  in  NARTB  convention.  Mr.  Diamond  suf- 
fered heart  attack  while  chatting  with  friends 
in  Palmer  House  suite.  Funeral  arrangements 
had  not  been  made  Friday. 

McGowan  Productions  Formed 

ESTABLISHMENT  of  McGowan  Productions 
Inc.,  Hollywood,  to  produce  and  package  films 
for  television  announced  by  Dorrell  McGowan 
and  Stuart  McGowan,  producer  and  director  of 
Death  Valley  Days  television  series  since  1952. 
Brothers  have  leased  studio  and  office  space  at 
Kling  Studios  on  La  Brea  Ave.  in  Los  Angeles. 
They  will  continue  to  produce  and  direct  Death 
Valley  Days  for  Pacific  Coast  Borax  Co., 
through  McCann-Erickson,  with  Mrs.  Dorothy 
B.  McCann  supervising  producer  for  agency. 
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RADIO  STATION 

WSAZ 

HUNTINGTON,  WEST  VIRGINIA 
SERVING  3  STATES 


ANOTHER 

WSAZ 

EXCLUSIVE! 

INDIANAPOLIS 
500  MILE 

MOTOR 
SPEEDWAY 


TRI-STATI 
LISTEN 
KNOW  THEY 
GET  THE  BEST 


attet 


WSAZ 


Call  C.  T.  GARTEN 
or  THE  KATZ  AGENCY 


5,000  WATTS  DAY 
1 ,000  WATTS  NIGHT 
930  KC 


WSAZ 


\KtNTUCKY-Ky    /     /  , 


TELEVISION  AFFILIATE 
WSAZ-TV 
Represented  by  THE  KATZ  AGENCY 
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KCMC-TV  Channel  6 
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Now 
FULL 

POWiR 


with 

100.000 
ATTS 


MAXIMUM  POWER  STATION 

between  MEMPHIS  and  DALLAS 

Serving  the  $BILLION$ 
TEXARKANA  -  SHREVEPORT 
market  in  4  states 
85%  unduplicated  TV  coverage 

For  the  full  story  on  this  great  market  and  the  one  station  that  serves  it, 
contact  VENARD,  RINTOUL  &  McCONNELL,  Inc.,  representatives  today 
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TEXARKANA,  U.SA. 
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means . . . 

WBZ-WBZA— Boston,  Springfield— 51,000  Watts 

KYW— Philadelphia— 50,000  Watts 

KDKA— Pittsburgh— 50,000  Watts 

WO  WO— Ft.  Wayne— 50,000  Watts 

KEX— Portland,  Oregon— 50,000  Watts 

WBZ-TV— Boston— Channel  4 

WPTZ  (TV)— Philadelphia— Channel  3 

WBC  means  sales  . . .  WBC  means  audience  ...  WBC  means  audi- 
ence-action .  . .  because  WBC  stations  dominate  their  areas.  Contact 
Eldon  Campbell,  National  Sales  Manager  for  rates  and  availabilities. 

Phone  Plaza  1-2700 

WESTINGHOUSE  BROADCASTING  CO.,  INC. 

Exclusive  National  Representatives:  Free  &  Peters,  Inc. 
444  Madison  Avenue,  New  York  22,  N.  Y. 


The  10  county 
Coffeyville  trade 
territory  is  a 
major  market  of 
271,300  people. 
50%  larger  than 
Wichita  or  Tulsa. 
Check  your  sales 
potential  in  the 
Southeast  Kan- 
sas— Northeast 
Oklahoma  mar- 
ket and  you  will 
be  truly  amazed. 
KGGF  has  served 
this  hometown 
area  for  24  years. 
With  10  KW  on 
690  KC.  KGGF 
delivers  a  pri- 
mary coverage 
of  87  counties  in 
Kansas,  Okla- 
homa, Missouri 
and  Arkansas, 
with  a  popula- 
tion of  2,750, 


BANK  ON  THE  STARS 

Network:  NBC-TV 

Time:  Saturday,  8-8:30  p.m.  EDT 

M.C.:  Bill  Cullen 

Producer:  Masterson,  Reddy  &  Nelson 
Production  Cost:  Under  $10,000  per  week 


SO  MUCH  of  the  appeal  of  a  comedy-quiz 
show  rests  with  the  talent  of  the  m.c.  In  Bill 
Cullen,  Bank  on  the  Stars  is  blessed  with  one 
of  the  most  ingratiating  m.c.s  in  television, 
whose  wit  is  barbed  but  somehow  never  stings. 

The  program  centers  around  asking  con- 
testants to  view  clips  from  a  motion  picture 
and  answer  questions  on  what  they  have  seen. 
This  is  by  no  means  novel.  But  in  the  segment 
under  consideration  on  May  22,  the  producers 
chose  wisely  three  highly  dramatic  scenes  from 
front-ranking  new  releases.  It  was  a  pleasant 
departure  from  filmed  tv  shows  using  antiquated 
clips,  and  is  to  be  hoped  that  Masterson,  Reddy 
&  Nelson,  who  are  producing  the  new  series, 
will  continue  to  use  high-quality  filmed  se- 
quences. 

The  ever-growing  enthusiasts  of  the  busy  Mr. 
Cullen  should  find  in  Bank  on  the  Stars  a  half- 
hour  of  good-natured  fun.  The  opportunity  for 
a  "preview"  of  upcoming  Hollywood  attractions 
may  even  send  some  viewers  scurrying  to  the 
motion  picture  theatres.  The  program,  which 
will  continue  through  July  10,  should  find  lots 
of  friends  among  the  tv  quiz  fans. 


INDUSTRY  ON  PARADE 

Produced  By:  Arthur  Lodge  Productions 
Inc.  for  National  Assn.  of  Manufacturers 

Writer:  Arthur  Lodge 

Assignment  Editors:  Johnny  Johnstone, 
Robert  A.  Young  Jr.,  both  of  NAM 

Narrators:  Peter  Roberts,  Bob  Wilson, 
Radcliff  Hall 

Stations:  Currently  carried  on  215  tv  sta- 
tions in  U.  S.  and  in  nine  foreign  coun- 
tries through  U.  S.  Information  Agency 


THOSE  tv  stations  now  in  operation  that  are 
not  carrying  Industry  on  Parade  will  find  an 
informative  and  flexible  source  of  programming 
in  this  series,  produced  for  television  distribution 
by  the  National  Assn.  of  Manufacturers.  The 
series,  carried  in  over  215  markets  nationally, 
records  the  progress  of  American  industry  by 
filming  a  weekly  show,  for  telecast  in  a  15- 
minute  time  period,  picturing  the  activity  of 
both  the  little  and  big  businesses  that  con- 
stitute the  economic  structure  of  the  nation. 
Through  cooperation  with  the  TJ.  S.  Informa- 
tion Agency,  Industry  on  Parade  is  shown  in 
nine  foreign  countries  as  well. 

NAM  is  wise  in  selecting  a  variety  of  sub- 
jects for  presentation  in  each  separate  film.  A 
good  cross  section  of  subject  matter  chosen  by 
NAM  for  inclusion  in  the  series  is  shown  in  a 
recent  reel  released  by  NAM.  This  particular 
film  takes  viewers  on  a  visit  to  a  New  York 
skyscraper  where  they  watch  the  men  who  rivet 
together  its  beams  and  girders;  next  to  a  Ken- 
tucky farm  where  country  hams  are  cured  for 
the  tables  of  American  epicures;  then  on  a 
tour  of  a  floor  manufacturing  plant  in  Mem- 
phis where  new  processes  have  brought  the 


purchase  of  hardwood  floors  within  the  averag 
owner's  reach,  and  finally  a  trip  to  a  photi 
service  plant  where  some  of  the  one  and  a  hal 
billion  snapshots  Americans  take  every  ye 
were  followed  through  each  stage  of  developin 
and  printing. 

In  each  instance  narration  points  out  hovl 
our  standard  of  living  is  continually  on  thj 
upgrade  as  manufacturers  discover  new  tech 
niques  and  methods  of  production  which  imi 
prove  the  products  that  consumers  will  ultii 
mately  buy.  To  tell  such  a  story  effectivell; 
NAM  has  gone  to  the  farm,  the  small  factory  ob 
the  giant  corporation  to  give  viewers  an  ad 
curate  documented  look  at  the  skills  of  thJ" 
businesses  which  NAM  represents. 

In  production  of  Industry  on  Parade,  earned! 
crews  are  sent  out  on-location  to  film  eacl 
business  enterprise  that  is  included  in  the  series} 
Arthur  Lodge  Productions  film  and  score  eacll 
weekly  reel  which  is  supplemented  with  del 
scriptive  narration  on  the  industry  being  shown! 
Collectively  speaking,  the  films  are  well  edite< 
and  well-produced.  Narration  is  clear  am 
brief.  Music,  used  as  a  background  on  eacl 
reel,  gives  the  film  a  certain  pace  and  colo 
desirable  in  shows  of  this  type. 


BOOKS 

RIDER'S  SPECIALIZED  HOME  &  PORT 
ABLE  RADIO  MANUAL,  Volume  6,  pub 
lished  by  John  F.  Rider  Publisher  Inc.,  48( 
Canal  St.,  New  York  13.  96  pp.  Papei 
bound.  $1.65. 

ONE  of  a  series  of  11  manuals  covering  4< 
makes  of  home  and  portable  radios,  Volumi 
6  presents  factory-prepared  service  informatioi 
on  Motorola,  Olympic  and  Packard  Bell  mod 
els.  Illustrated. 

TV  MANUFACTURERS'  RECEIVER  TROU 
BLE  CURES,  edited  by  Milton  S.  Snitzer 
John  F.  Rider  Publisher  Inc.,  480  Canal  St. 
New  York  13.  120  pp.  $1.80. 

ANSWERS  to  tv  receiver  troubles  of  12  manu 
facturers  are  presented  in  this  technical  volume 
written  for  the  serviceman.  The  manufacturer! 
present  cures  to  troubles  that  seem  peculiar  tc 
their  own  sets.  Admittedly  there  are  certair 
"bugs"  in  each  model  receiver  that  is  not  cor 
rected  on  the  assembly  line.  This  volume  in 
tends  to  give  answers  to  those  "bugs."  New 
ideas  on  circuitry  that  will  aid  in  improving 
reception  of  sets  already  on  the  market  is  given 


Rf  AS 


MB 
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Advance  Schedule 
Of  Network  Color  Shows 

CBS-TV 

The  New  Revue  every  Friday,  5:30- 
6  p.m.  (sustaining). 

NBC-TV 

May  24-June  2:  Bride  &  Groom,  12 
noon-12:15  p.m.  EDT  (Andrew  Jergens 
through  Robert  W.  Orr  &  Assoc.) 

[Note:  This  schedule  will  be  corrected  to 
press  time  of  each  issue  of  B-T] 
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Diagonal  wipe 


Horizontal  split 


•  Diamond  insert  arid  wipe 


•  Controllable  corner  insert 


WayS  to  present  your  "commercial" 


ow — with  RCA's  new  Special  Effects  Equipment— you  can 

have  these  12  attention-getting  effects  right  at  your  fingertips. 
You  push  the  button  for  the  effect  you  want.  You  swing  the 
"control  stick"  (rotatable  360°)  and  put  the  selected  effect  in  the 
picture  wherever  you  want  it.  It's  simple,  inexpensive — requires 
no  complicated  equipment  or  extra  cameras. 

RCA's  Special  Effects  Equipment  consists  of  just  two  separate 
units;  (1)  a  TG-15A  control  panel  (shown  below)  and  generator, 
(2)  and  a  TA-15A  amplifier.  The  Special  Effects  Panel  can  be 
inserted  in  any  RCA  Console  housing.  The  other  units  can  be 
mounted  in  your  video  racks.  Installation  couldn't  be  easier. 

For  quick  delivery,  order  your  RCA  Special  Effects 
Equipment  direct  from  your  RCA  Broadcast  Sales 
Representative. 


RCA  Special  Effects  Control  Panel— with  12  push- 
button selection  and  360°  rotatable  stick  control. 


RADIO  CORPORATION  of  AMERICA 

ENGINEERING  PRODUCTS  DEPARTMENT  CAMDEN.  N.J. 


catch  a  movie  o 


and  you  sell  a  market! 


Did  you  realize  that  late  evening  movies  on  TV  are  viewed  regularly 
in  as  many  as  67%  of  all  TV  homes  in  a  market  ?  That  in  the  daytime,  feature 
film  will  capture  and  entertain  as  high  as  52%  ? 

In  any  one  of  these  rich  markets,  that's  a  lot  of  people— and  a  lot 
of  buying  power. 

You  can  buy  participations,  one  minute,  15  minutes  or  more  in 
these  programs  at  low  cost.  Through  them,  your  message  gets  maximum 
market  penetration  and  commercial  value. 


WSB-TV  Atlanta 

WBAL-TV  Baltimore 

WFAA-TV  Dallas 

KOA-TV  Denver 

WICU  Erie 

KPRC-TV  Houston 

K ARK-TV  Little  Rock 

KABC-TV  Los  Angeles 

KSTP-TV  M'pTs-St.  Paul 

WSM-TV  Nashville 

represented  by       WABC-TV  New  York 

Edward  Petry  &  Co.,  Inc. 

NEW  YORK  •  CHICAGO  •  LOS  ANGELES  •  DETROIT  •  ST.  LOUIS  •  SAN  FRANCISCO  •  DALLAS 

WTAR-TV  Norfolk 

KMTV  Omaha 

WTVH-TV  Peoria 

WENS  Pittsburgh 

WOA1-TV  San  Antonio 

KFMB-TV  San  Diego 

KGO-TV  San  Francisco 

KOTV  .......  Tulsa 

KEDD  Wichita 


WHICH 


DO  YOU  LIKE? 

We've  Got 
'em  All! 

CBS  NBC  ABC 
DUMONT 

Yes,  for  over  a  year, 
WAFB-TV  has  furnished 
the  only  TV  programing 
to  the  rich  BATON  ROUGE 
TRADE  AREA.  This  rich 
petro-chemica!  market 
responds  to  your  sales 
messages  over  WAFB-TV 
because  the  viewers  are 
among  the  highest  paid 
workers  in  the  country, 
with  ample  free  time  to 
spend  their  money  as  you 
tell  them  to!  To  cover 
almost  a  half  million 
potential  customers,  buy 
the  only  TV  station  in  the 
capital  of  Louisiana  .  .  . 

WAFB-TV 

Channel  28 

Baton  Rouge,  La. 
TOM  E.  GIBBENS 

Vice  President  &  General  Manager, 
Represented  nationally  by 

ADAM  J.  YOUNG,  Ji. 


our  respects 

to  JOHN  FORD  MEAGHER 


AFTER  NARTB's  board  decided  last  winter 
that  radio  members  of  the  association  should 
have  their  own  vice  president,  matching  the 
tv  vice  presidency,  one  name  kept  recurring  to 
President  Hal  Fellows  as  he  scanned  the  na- 
tion's radio  executive  ranks. 

The  name,  as  the  membership  now  knows, 
was  that  of  John  Ford  Meagher,  general  man- 
ager of  KYSM-AM-FM  Mankato,  Minn.  Few 
persons  could  bring  to  this  important  new  job 
more  enthusiasm,  conviction  and  preparation. 

For  more  than  a  decade  Mr.  Meagher  had 
been  taking  an  active  part  in  state  and  national 
association  affairs,  aided  by  thorough  ground- 
work in  small-station  management  and  a  quiet, 
genial  personality  that  thousands  of  broad- 
casters have  come  to  know  and  respect. 

The  Meagher  radio  career  started  in  1938 
when  the  young  man  was  in  his  seventh  year 
as  a  cement  salesman  for  a  manufacturing 
firm-  owned  by  an  uncle.  He  was  in  Kansas 
City  when  word  came  that  some  old  friends, 
who  had  been  successful  in  their  respective 
fields,  were  embarking  on  the  mad  venture  of 
building  a  100-watt  radio  station  in  his  native 
town.  KYSM  took  the  air  with  John  F.  Meagher 
as  sales  manager. 

At  KYSM  he  quickly  learned  several  im- 
portant lessons.  First,  he  found  that  there  is 
no  such  thing  as  an  unimportant  radio  station 
in  the  mind  of  an  individual  who  tunes  to  it. 

Next  he  discovered  that  the  small  station  is 
important  to  the  industry  as  a  whole,  observ- 
ing that  most  broadcasters  have  developed  in 
this  atmosphere  the  skills  and  techniques  that 
have  carried  America's  broadcast  service  to 
world  leadership. 

The  little  station  in  Minnesota  found  it  had 
a  lot  to  learn  about  the  business,  Mr.  Meagher 
recalls.  It  found  an  answer  in  the  old  NAB, 
predecessor  to  NARTB.  The  membership  was 
so  valuable,  he  continues,  that  he  has  never 
been  able  to  fathom  why  every  station  operator 
doesn't  recognize  not  only  the  technical  as- 
sistance provided  by  a  strong  trade  association 
but  more  importantly  the  need  of  unity  in  an 
industry  built  on  non-permanent  government 
franchises  and  competing  with  strong  adver- 
tising media,  besides  being  constantly  exposed 
to  public  and  private  attacks  from  all  angles. 

Back  in  the  mid-40's  his  leadership  qualities 
were  recognized  at  NAB  headquarters  and  he 
was  named  to  the  former  Small  Market  Stations 
Committee.  That  was  followed  shortly  by  his 
election  to  the  board  as  District  1 1  director, 
a  post  he  filled  for  the  maximum  two  consecu- 
tive terms  and  which  he  again  occupies  until 
becoming  NARTB  radio  vice  president  June  15. 

As  a  member  of  the  Standards  of  Practice 
Committee  and  the  board  finance  committee — 
he  has  been  chairman  of  both  at  various  times 
— he  has  learned  the  details  of  NARTB  opera- 
tions from  both  inside  and  outside  viewpoints. 
Recently  he  led  the  standards  committee  in 
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revising  that  document  and  just  last  week  re- 
ported to  the  Chicago  convention. 

The  familiar  Meagher  grin,  a  puckish  sort 
of  thing  that  catches  on  quickly,  will  help  him 
in  his  new  work.  He  is  a  patient  listener,  in 
meetings  and  in  smaller  groups,  often  heading 
off  a  thick  scene  with  a  quiet  quip  that  brings 
the  problem  down  to  honest  values. 

Convinced  of  the  advantages  of  national 
organization,  Mr.  Meagher  aided  in  forming 
the  South  Dakota  state  group  in  1948  and  one 
year  later  helped  form  the  Minnesota  associa- 
tion, becoming  its  first  president  and  serving, 
another  term  in  1952. 

As  a  highly  mobile  vice  president,  Mr. 
Meagher  plans  to  keep  in  close  touch  with  the 
40-odd  state  associations.  He  feels  these  groups 
can  offer  strong  support  to  NARTB's  effort  to 
maintain  America's  pre-eminence  in  broad- 
casting. Too,  he  will  bring  the  headquarters 
message  to  every  state  and  reach  as  many 
communities  as  fast  transportation  will  permit. 
Fm  gets  a  break  in  this  new  association  func- 
tion, since  KYSM-FM  was  one  of  the  first  20 
to  get  a  postwar  grant  and  has  been  putting 
out  a  47  kw  signal  18Vi  hours  a  day. 

Mr.  Meagher  is  anxious  to  get  started  at 
his  new  job.  He  exudes  eagerness  to  join 
President  Fellows,  whom  he  considers  a  top- 
flight businessman  and  organizer. 

"Johnny"  Meagher — that's  the  only  way  he's 
known  in  the  industry — was  born  in  Mankato 
Jan.  15,  1910.  Following  a  half-century  family 
tradition  he  went  to  Notre  Dame,  specializing  in 
English  literature  and  "low-grade  football." 
In  high  school  he  had  attained  fame  as  a  winner 
in  the  National  Forensic  League. 

He  married  the  former  Eleanor  Ackerman, 
who  appears  to  be  facing  quiet  weeks  as  an 
airline-railway  widow.  Their  two  children  are 
away  much  of  the  time  since  Anne,  20,  is 
employed  at  KSTP  St.  Paul  and  John  E.,  19, 
is  a  student  at — of  course — Notre  Dame. 

The  list  of  Mr.  Meagher's  industry  activities 
is  as  long  as  his  list  of  Mankato  civic  roles. 
He  has  been  on  the  BAB  board;  has  been  a 
member  of  BMI  flying  squadrons,  taking  part  in 
clinics;  has  taken  part  in  news  clinics  at  U. 
of  Minnesota  and  Northwestern  Radio  Institute. 

His  official  connections  in  Mankato:  past 
president  of  the  Rotary;  past  exalted  ruler  and 
present  trustee  of  the  Elks;  director  of  the  Na- 
tional Citizens  Bank;  director  of  the  Salvation 
Army;  vice-chairman  of  Mankato  Charter  Com- 
mittee, and  vice  president  of  the  Blue  Earth 
Country  Safety  Council. 

He  has  outgrown  or  become  too  old  for 
most  of  his  favorite  hobbies,  but  maintains  a 
participating  interest  in  gin  rummy  and  alumnus 
zeal  for  Notre  Dame  football. 

Broadcasting   •  Telecasting 


•••and  give  this 
girl  a  big  hand! 

Scandia  Sales,  Jan.  1954/ 
Up  68%  over  Jan.  1953 


Hazel  Markel,  a  long-time  star  on  WWDC,  rings 
the  bell  again.  Last  year  we  were  proud  that 
Scandia  Cosmetics  did  more  than  $5,000  worth  of 
business  in  the  one  month  of  January,  using  only 
the  "Hazel  Markel  Show"  with  only  one  outlet- 
Julius  Garfinckel  &  Company. 

This  year,  using  Hazel  again,  Scandia  sales  hit 
$8,448— a  68%  increase. 

Says  Jackson  Lee  O'Leary,  President  of  Scandia 
Cosmetic  Corporation: 

"Our  account  has  been  continuously  supported  by 
Hazel  Markel .  .  .  our  sales  have  grown  month  by 
month  and  far  beyond  any  volume  either  we  or 
Julius  Garfinckel  &  Company  could  have  hoped 
for.  Whoever  says  there  is  a  general  let  down  in 
business  evidently  has  not  had  the  benefit  of  the 
sales  force  of  Radio  Station  WWDC." 

WWDC  can  help  your  sales  in  the  Washington 
market,  too.  Let  your  John  Blair  man  give  you 
the  whole  story. 


In  Washington,  D.C.  it's 


REPRESENTED  NATIONALLY  BY  JOHN  BLAIR  &  COMPANY 
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...how  many  TV  homes  in  the 
nation's  9th  biggest  TV  market  and 


WIN  A  PRIZE 


(See  rules  below) 


1,083,900 
TV  HOMES! 


You  pay  for  only  399,400  television  homes -but  you  get 

1,083,900  When  yOU  buy  WSTV-TV!*  That  makes  a  bonus  of  684,500 
homes— pure  gravy  that  costs  you  nothing. 

How  can  this  be?  WSTV-TV  offers  you  rates  based  only  on  the  prosperous 
Steubenville- Wheeling  market.  But  WSTV-TV  beams  a  clear,  primary  signal 
right  into  Pittsburgh— giving  you  the  9th  largest  market  on  a  silver  platter!  PLUS 
Canton,  Youngstown,  and  many  other  industrial  cities,  too. 


THE 


WSTV-TV's 
coverage  of 
1,083,900 
TV  homes  is- 


BIGGER  than  Cleveland  - 1,022,140  sets 
BIGGER  than  San  Francisco  -  879,303  sets 


Ask  your  Avery -Knodel  man  for  full  information— and 
help  yourself  to  the  biggest  bonus  in  TV! 


STEUBENVILLE- WHEELING  -another  AVERY  -  KNODEL 


about  the  number  of 
TV  homes  covered  by 


48  Miles 
from 
Tower 


FIRST  PRIZE! 

Crosley  "Super  V"  TV  Set 


50  Miles 
from  Tower 


TWELVE  ADDITIONAL  PRIZES 

Beautiful  G.E.  Clock  Radios 


You  can  win  one  of  these 

big  prizes  FREE  (and  easy ! ! !) 

Here's  all  you  do.  Look  at  the  picture.  Here  are  some 
clues.  It's  an  aerial  view  of  one  of  the  nation's  biggest 
steel  producing  areas.  ( According  to  a  leading  television 
magazine's  Annual  Data  Book  for  1954  it  was  the  ninth 
largest  TV  area  in  the  country.)  Just  guess  how  many  TV 
homes  it  covers  and  fill  out  the  coupon  on  this  page. 
Contest  closes  July  10,  1954.  Nearest  correct  answers  will 
be  judged  the  winners.  IN  CASE  OF  TIES,  EARLIEST  POST- 
MARK DECIDES  THE  WINNERS. 


Contest  Dept.-  STATION  WSTV-TV  Steubenville,  Ohio 


My  guess  is  that  there  are_ 


_TV  homes  in 


the  nation's  9th  biggest  TV  market— every  home  a 
bonus  for  sponsors  on  WSTV-TV! 

NAME  

TITLE  

COMPANY 


REPRESENTED  STATION 


ADDRESS 


OPEN  MIKE 


Alvin! 
You  a  case 
of  dreaded 

research  sicklies? 


/ 


No,  Boss,  .  . 

just  mild  hysteria  .  .  . 
Dig  these  results  on  KDUB-TV, : 
Lubbock,  Texas. 

BIG  market  job, 

small  market  costU 


KDUB-TV  At  Lubbock,  Texas 
Offers  More  and  Wealthier 
Viewers  Per  Dollar  Than  Any 
Other  Texas  TV! 


AFFILIATED:  ^^CBS   &   DUMONT  TV  NETWORKS 
REPRESENTED    BY    AVERY-KNODEL,  INC. 
W.  D.  ROGERS,  PRES.  &  GEN.  MGR. 
GEORGE  COLLIE,  NAT  L.  SALES  MGR. 


Something  to  Crow  About 

EDITOR: 

As  early  as  April  1937,  Life  magazine  saw 
fit  to  feature  the  rooster  as  its  first  bird  cover. 

WJAR-TV  has  been  using  the  Rhode  Island 
red  rooster  as  its  identification  symbol  since  its 
increase  in  power  to  225  kw  on  May  3.  1953. 
WJAR-TV's  rooster  has  become  synonymous 
with  channel  10  .  .  . 

Thus,  we  feel  that  we  have  capitalized  upon 
the  sight  of  a  familiar  bird  and  adapted  the 
most  widely  known  part  of  the  species  for 
WJAR-TV  promotional  purposes. 

Jay  Hoffer 
Promotion  Manager 
WJAR-TV  Providence,  R.  I. 


Life's  first  cover  bird 


Still  Has  Stock  Interest 

EDITOR: 

...  In  a  number  of  recent  issues  of  B«T 
where  the  ownership  of  Maricopa  Broadcasters 
is  listed  my  name  has  been  omitted  .  .  . 

...  I  have  been  besieged  with  inquiries  as 
to  whether  I  have  sold  my  stock  or  interest, 
which  of  course,  I  haven't.  I  am  still  a  5% 
owner,  and  secretary-treasurer  of  the  corpora- 
tion .  .  . 

Charles  H.  Garland 
General  Manager 
KOOL-TV  Phoenix,  Ariz. 

The  300th  to  Be  Interconnected 

EDITOR: 

I  note  (in  May  17  B»T)  that  you  have 
WNKY-TV  listed  as  a  non-interconnected  tv 
station.    This  is  not  the  case. 

AT&T  furnished  initial  tv  service  to  us 
Saturday.  May  15,  through  use  of  co-ax  cable 
from  New  York  to  the  telephone  company 
office  here  in  Kingston,  and  especially  built 
175-foot  tower  for  micro-wave  link  from  the 
telephone  company  to  our  transmitter  site. 

We  have  just  learned  that  we  are  the  300th 
interconnected  station.  The  telephone  com- 
pany is  giving  us  a  big  spread  because  of  this, 
on  the  press  association  wires  and  in  our  local 
papers.  I  believe  that  CBS  will  also  bill-board 
the  fact  on  some  of  its  shows. 

Bob  Sabin 

Mgr.  of  Tv  Operations 

WKNY-TV  Kingston,  N.  Y. 

[EDITOR'S  NOTE:  Mr.  Sabin's  letter  evidently 
passed  the  May  24  issue  B'T  in  the  mails.  In  that 
issue  AT&T  reported  WKNY-TV's  interconnec- 
tion as  the  300th  station.] 


A  Vhf  Supporter  Speaks 

EDITOR: 

In  the  hills  and  mountains  of  Pennsylvania 
vhf  provides  excellent  coverage.  Uhf  does  not 
and  cannot  fill  the  valleys. 

Talk  of  putting  all  tv  on  uhf  means  half  of 
Pennsylvania's  sets  will  not  have  good  tv. 

Can't  the  technical  men  at  the  FCC  straighten 
them  out? 

Prof.  Raymond  M.  Bell 
Washington  and  Jefferson  College 
Washington.  Pa. 

Cover-to-Cover  Reading 

EDITOR: 

.  .  .  May  I  take  this  opportunity  to  express 
my  keen  appreciation  for  your  magazine." 
Especially  thoughtful  and  thought-provoking 
are  your  weekly  editorials.  Broadcasting  • 
Telecasting  is  read  from  cover  to  cover  each 
week  by  practically  every  member  of  our  staff. 

Arthur  L.  Higbee 

Manager 

KSUB  Cedar  City,  Utah 

His  Joke  Wore  Out 

EDITOR: 

In  a  recent  issue  .  .  .  there  was  a  cartoon 
about  radio,  and  free  publicity.    It  shows  an  1 
editor  shouting  at  another  man.  "free  publicity, 
what  do  you  think  I'm  running,  a  radio  station."  f 

I've  almost  worn  my  copy  out  carrying  it 
around  and  would  appreciate  it  if  you  would 
send  me  two  reprints  of  the  cartoon  which  you 
state  are  available  on  request  .  .  . 

F.  H.  Ford  Sr. 
KENT  Shreveport,  La. 
[EDITOR'S  NOTE:  Coming  up!] 


Beauty  and  Brains 

THE  business  abilities  of  broadcaster 
Helen  Maria  Alvarez,  38.89%  owner  in 
KFMB-AM-TV  San  Diego  and  stock- 
holder in  an  application  for  ch.  10  at 
Corpus  Christi,  Tex.,  as  well  as  half- 
owner  of  KOTV  (TV)  Tulsa  before  its 
sale  last  month  [B»T.  April  14],  are 
described  in  the  May  15  issue  of  the 
newsletter,  /.  K.  Lasser  Reports  on  Taxes, 
as  follows: 

BRAINY,  BEAUTIFUL,  AND  RICH — 
That's  Maria  Alvarez,  a  self-made  mil- 
lionairess, who  recently  sold  her  half 
interest  in  KOTV,  a  Tulsa  tv  station,  to 
Jock  Whitney. 

A  tax-favored  route  brought  wealth  to 
the  31-year  old  beauty.  She  was  success- 
ful from  the  time  she  got  into  radio, 
through  the  University  of  Tulsa,  back  in 
1942.  But  there  was  a  catch.  Her  radio 
income  was  so  high  that  it  was  heavily 
taxed. 

The  then  low  pay  tv  offered  a  shot  at 
capital  gain.  She  invested  her  brains  and 
$1,500  in  a  tv  operation.  Her  station  went 
on  the  air  in  October,  1949,  three  months 
later,  was  operating  in  the  black.  By 
1954,  the  only  woman  tv  general  manager 
had  lifted  monthly  gross  income  to 
$200,000. 

Result:  $1,500  converted  to  $1,500,000 
after  taxes — her  net  on  the  $2-million 
paid  for  her  stock  after  capital  gains. 
That's  a  $350,000  a  year  after-tax  return. 
To  net  the  same  from  radio  work,  she 
would  have  had  to  average  close  to  $3- 
million  a  year  in  pay. 

Reprinted  by  permission  of  J.  K.  Lasser 
Reports  on  Taxes,  May  15,  1954.  issue,  pub- 
lished by  Business  Reports  Inc.,  Roslyn, 
L.  I. 
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Agency  and  client  • 

behind  closed  doors  • 
chopping  on  the  schedule  • 
your  medium,  your  market 
are  mentioned  •  a  question 
is  raised  •  the  agency  man 
reaches  for  Standard  Rate  . . . 

Brother,  what  a  grand  feeling  to  know  that 


in  a  Service-Ad  near  your  listing. 


For  the  full  story  on  the  values  1,161  media  get  from  their 
Service-Ads,  see  Standard  Rate's  own  Service-Ad  in  the 
front  of  all  SRDS  monthly  editions;  or  call  a  Standard  Rate 
Service-Salesman. 

Note:  According  to  a  study  of  SRDS  use  made  by  National  Analysts, 
Inc.,  83%  of  all  account  men  interviewed  have  SRDS  available  at 
meetings  in  clients'  offices. 


IN  RADIO! 


NOW 


:  1 

-  _ 

! 

IN  TV! 


chita  Falls 
exas! 


CBS  AND  DuMONT 
TELEVISION  NETWORKS 


W i chila  3falls  cJe/eviston,  3r 


GERALD  A.  HOECK 

on  all  accounts 

UNLIKELY  as  its  seems,  Gerald  A.  Hoeck,  at 
33  a  partner  in  the  Wallace  Mackay  Co., 
Seattle  advertising  firm,  got  his  first  taste  for 
television  on  Iwo  Jima  in  World  War  II. 

As  intelligence  officer  with  the  Fourth  Ma- 
rine Division,  Jerry  Hoeck  had  seen  combat  on 
Kwajalen,  Saipan,  Tinian  and  Iwo.  As  the  war 
drew  to  a  close,  he  worked  with  Will  Price, 
formerly  a  Hollywood  director  and  more  re- 
cently in  tv,  on  the  production  of  an  official 
Marine  Corps  film  dealing  with  the  capture  and 
interrogation  of  prisoners. 

Follow-up  on  the  film — which  was  shot  in  ac- 
tual combat  on  the  Pacific  island — led  to  Wash- 
ington, D.  C,  New  York  and  Hollywood,  and 
to  a  growing  taste  for  presenting  sales  ideas 
visually.  It's  not  surprising  that  one  of  the 
Mackay  agency's  most  notable  achievements 
has  been  the  remarkable  television  success  story 
of  its  client,  Bardahl  Mfg.  Corp.  [B»T,  Jan.  18]. 

Born  in  Seattle  Feb.  28,  1921,  Jerry  Hoeck 
was  educated  at  the  U.  of  Washington  there, 
graduating  in  1942  from  the  School  of  Journal- 
ism. After  a  year  at  the  Navy  Japanese  Lan- 
guage School  in  Boulder,  Colo,  (where  he 
married  Rosemary  Elliott),  he  was  commis- 
sioned a  second  lieutenant  in  the  Marine  Corps. 
Discharged  in  October  1945,  as  a  first  lieutenant 
— he  is  now  a  captain  in  the  Marine  Corps  Re- 
serve— Mr.  Hoeck  returned  to  Seattle,  where  he 
formed  a  public  relations  partnership  with  Wal- 
lace J.  Mackay,  formerly  public  information 
officer  of  the  same  Fourth  Marine  Division. 

A  few  months  later  they  joined  Mr.  Mackay's 
father  in  what  was  then  known  as  the  W.  V. 
Mackay  Co.,  20-year-old  Seattle  ad  agency. 
Effective  Jan.  1,  1947,  Mr.  Hoeck,  the  younger 
Mr.  Mackay  and  Marlowe  Hartung  became 
junior  partners  in  the  agency,  with  the  elder 
Mr.  Mackay  as  senior  partner.  Five  years  later 
to  the  day,  the  elder  Mr.  Mackay  retired,  and 
the  three  young  men  became  equal  partners. 

Bardahl,  the  agency's  biggest  account,  still 
puts  some  70%  of  its  advertising  budget  into 
the  broadcast  media,  principally  television,  but 
it  is  not  the  only  video-conscious  client  in  the 
house.  Buchan's  Bread,  Seattle,  used  tv  (and 
radio)  extensively  last  Spring  to  introduce  a 
new  trade  character,  Bonnie  Buchan.  Another 
heavy  broadcast  user  is  Gold  Shield  Coffee 
(Lang  &  Co.,  Seattle). 

Mr.  and  Mrs.  Hoeck  have  two  children, 
Heidi,  8,  and  Kimberly,  5.  They  live  on  Puget 
Sound.  Jerry's  hobbies  are  typical  of  the  Pa- 
cific Northwest:  salt-water  fishing  and  golf. 
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It's  No  Draw... in 


Omaha 


There's  only  one  TV  station  that  effectively  covers 
both  the  infield  and  outfield  in  the  Omaha  area,  and 
that's  KMTV. 

Take  a  look  at  this  batting  average  of  KMTV's 
homemaker,  Bettie  Tolson :  On  her  weekday  "Your 
TV  Home"  program,  Bettie  staged  a  4-week  contest 
for  recipes.  A  gas  range  was  first  prize.  She  men- 
tioned the  contest  only  thirteen  times  during  the  four 
week  period. 

Results?  Judges  were  swamped  with  5,500  entries. 


And,  even  more  important  to  advertisers,  entries 
came  from  W5  totvns  and  cities  in  five  states — 
Nebraska,  Iowa,  Kansas,  Missouri,  and  South  Da- 
kota.* 

Results  like  these  aren't  surprising  when  you  con- 
sider KMTV's  maximum  power  of  100,000  watts,  low 
channel  3,  and  the  flat  terrain  of  the  Missouri  Valley 
area.  Three  successive  fringe  area  surveys  further 
point  to  KMTV's  coverage  superiority.  Let  KMTV 
go  to  work  for  you.  Contact  KMTV  or  Petry  today. 


SMART  ADVERTISERS  ALL  AGREE:  IN  OMAHA,   THE    PLACE   TO    BE    IS   CHANNEL  3 
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Another  Reason  Why 
WPTF  is 

North  Carolina's 

i  i 

Number  One 

i 

Salesman 


Chief  Engineer  Henry  (Skipper)  Hulick 


•  North  Carolina  rates  more  firsts 
in  recognized  market  surveys 
than  any  other  Southern  state. 
More  North  Carolinians  listen  to 
WPTF  than  to  any  other  station. 


North  Carolina's 
Number  I  Salesman 

NBC  Affiliate  for  RALEIGH -DURHAM  and  Eastern  North  Carolina 

50,000  WATTS  680  KC 

NATIONAL 


Henry  Hulick,  Jr.  is  skipper  of  the  18  man  crew  which  we 
believe  is  the  finest  radio  engineering  staff  in  Dixie.  He 
has  been  with  WPTF  for  26  years.  His  staff  has  a  total 
combined  radio  experience  of  more  than  350  years!  Their 
experience,  plus  unexcelled  equipment,  makes  your  sales 
message  sound  as  if  you  have  presenting  it  personally 
over  the  back  fence  to  the  more  than  two  and  one-half 
million  WPTF  listeners.  As  Chief  Engineer,  Skipper 
Hulick  sees  to  it  that  your  messages  receive  the  hi-fi 
treatment  that  gives  WPTF  AM  broadcasting  the  quality 
characteristics  of  WPTF  FM  broadcasting.  Skipper  and 
his  boys  are  the  home  run  hitters  on  the  team  that  make 
WPTF  the  South's  Number  One  Salesman  in  the  South's 
Number  One  State. 

WPTF 


FREE  &  PETERS  REPRESENTATIVE  H.  MASON.  General  Manager.  GUS  YOUNGSTEADT,  Sales  Manager 
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CBS  RADIO  WHITTLES  RATES, 
TVAB  LAUNCHED  IN  CHICAGO 

NARTB's  32d  annual  convention  also  witnesses  industry  activity  as 
vhf  telecasters  band  to  present  their  side  in  uhf  hearings  in  Washing- 
ton next  Wednesday.  Name  of  new  FCC  chairman  was  much-asked 
question  throughout  week.  Paley  keynotes  the  1954  sessions. 


IN  ONE  SENSE  the  Chicago  convention  of 
N  -\RTB  last  week  was  a  repetition  of  the  Chi- 
cago convention  three  years  ago;  CBS  Radio 
announced  a  plan  to  reduce  nighttime  price. 

In  another  sense  the  two  conventions  were 
wholly  unalike. 

Last  week  the  CBS  Radio  announcement, 
while  received  with  serious  interest  by  conven- 
tion delegates,  was  by  no  means  the  emotional 
bomb  of  the  somewhat  similar  CBS  Radio  an- 
nouncement before  the  convention  of  1951.  In 
1  that  year,  news  of  the  first  major  radio  net- 
work rate  reduction  provoked  a  sense  of  crisis, 
stimulated  a  mass  meeting  of  affiliates  of  all 
networks  and  became  so  great  an  issue  that 
scheduled  events  at  the  convention  were 
ignored. 

But  last  week,  as  the  keynote  speaker,  Wil- 
liam S.  Paley,  said,  "In  our  turbulent  industry 
today  (there  is)  no  lack  of  problems."  In 
addition  to  network  rates  (CBS)  and  network 
spot  sales  plans  (MBS  and  NBC),  the  conven- 
tion and  associated  meetings  had  plenty  to 
talk  about.  Some  of  the  hottest  topics:  the 
future  of  uhf  television,  the  formation  of  Tele- 
vision Advertising  Bureau,  the  uncertainty  over 
appointment  of  an  FCC  chairman. 

The  radio  network  rate  issue  arose  Monday 
when  it  became  apparent,  after  a  meeting 
of  CBS  Radio  affiliates  and  key  executives  of 
the  network,  that  agreement  had  been  reached 
to  reduce  nighttime  charges.  (For  full  details, 
see  story  page  30. 


nique.  Although  the  affiliates  took  no  vote  on 
the  proposal,  network  officials  said  they  were 
confident  of  its  acceptance  by  stations,  (see 
Mutual  story,  page  32. 

What  MBS  wants  to  do,  effective  Oct.  1,  is 
to  sell  spots  within  a  30-minute  morning  pro- 
gram and  a  30-minute  afternoon  show.  The  first 
spot  in  each  segment  would  be  carried  by  the 
affiliate  without  compensation;  on  other  spots 
affiliates  would  be  paid. 

Sharp  disagreement  with  network  rate  poli- 
cies was  entered  in  the  NARTB  record  by  Al- 
fred Stanford,  publisher  of  Boats,  former  chief 
of  the  Bureau  of  Advertising  of  the  American 


Night  and  Day 

Essence  of  the  new  plan  is  that  nighttime 
charges  will  be  reduced  to  the  level  of  morn- 
ing CBS  Radio  rates  by  the  device  of  discounts 
to  advertisers,  that  the  network  will  set  up 
two  evening  station  breaks  of  70  seconds  each 
in  which  stations  can  sell  minute  spots,  that 
CBS  Radio  will  not  embark  on  the  counterpart 
of  NBC  Radio's  plan  to  sell  spots  on  the  net- 
work. 

NBC  Radio  affiliates  at  the  convention  under- 
standably were  concerned  over  the  effects  of 
CBS  action.  The  NBC  Radio  Affiliates  Com- 
mittee sought  and  obtained  a  meeting  with 
Sylvester  L.  Weaver  Jr.,  president  of  NBC, 
and  Robert  W.  Sarnoff,  executive  vice  president, 
scheduled  in  New  York  this  Wednesday  at 
which  NBC's  plans  will  be  discussed.  There 
was  little  doubt  among  affiliates  that  NBC  Ra- 
dio would  have  to  make  some  move  to  become 
competitive  with  CBS. 

Meanwhile,  Mutual  affiliates  met  Monday 
in  Chicago  to  hear  network  plans  for  expan- 
sion of  Mutual's  "multi-message"  sales  tech- 


NARTB  KEYNOTE  Award  for  1954  is  pre- 
sented to  William  S.  Paley  (I),  CBS  board 
chairman,  by  Harold  E.  Fellows,  NARTB 
president,  at  the  convention's  opening. 
Mr.  Paley  delivered  the  keynote  address. 

Newspaper  Publishers  Assn.,  former  top  exec- 
utive of  Benton  &  Bowles. 

In  a  speech  to  the  convention  Wednesday 
Mr.  Stanford  said,  "I  think  it's  wicked  to  fall 
back  on  cutting  prices." 

Radio,  he  said,  "was,  is  and  will  be  the  in- 
separable companion  of  the  American  people." 
(Story,  page  58.) 

At  a  Thursday  afternoon  session  arranged 
by  Broadcast  Advertising  Bureau,  broadcasters 
were  advised  by  their  own  customers  to  quit 
acting  defensively  and  start  "blowing  your  own 
horns"  about  the  tremendous  power  of  radio. 
Some  of  radio's  biggest  clients  testified  to  the 
performance  of  the  medium.   (Story,  page  62.) 

The  future  of  uhf  was  also  a  subject  of  in- 


B*T  COVERAGE 
News  of  NARTB  convention  and  re- 
lated events  is  presented,  in  day-by- 
day  sequence,  on  consecutive  pages 
beginning  here.  Late  coverage  ap- 
pears in  "At  Deadline,"  pages  7  and 
9.  Picture  coverage  of  B«T's  annual 
golf  tournament  is  on  page  96. 
" :;  "        .  -       .  :  *  . 

tense  discussion  and  some  action  at  Chicago  last 
week. 

At  the  direction  of  its  Television  Board, 
the  NARTB  last  week  asked  to  appear  before 
the  Senate  Communications  Subcommitee  at 
uhf  hearings  to  be  resumed  this  week,  and  co- 
incidentally  a  group  of  vhf  telecasters,  acting 
independently,  hired  special  counsel  and 
planned  to  seek  an  appearance  at  the  hearings. 
(Story,  page  58.) 

Harold  E.  Fellows  asked  the  subcommittee 
to  allow  him  and  A.  Prose  Walker,  manager 
of  the  NARTB  Engineering  Department,  to 
testify  before  other  individual  witnesses  are 
called. 

The  independent  group,  including  such  vet- 
eran tv  operators  as  Harold  Hough,  WBAP-TV 
Fort  Worth;  P.  A.  Sugg,  WKY-TV  Oklahoma 
City;  Jack  Harris,  KPRC-TV  Houston,  and  Vic- 
tor A.  Sholis,  WHAS-TV  Louisville,  retained 
Theodore  W.  Pierson  as  Washington  counsel 
and  scheduled  a  Washington  meeting  today 
(May  31)  to  discuss  strategy. 

TvAB  Is  Launched 

One  of  the  liveliest  meetings  in  Chicago  was 
the  organizational  session  of  TvAB  (Television 
Advertising  Bureau).  TvAB  was  formally 
launched  without  network  (except  o&o  stations) 
or  NARTB  participation.  By  the  end  of  the 
week,  TvAB  announced  that  a  New  York  head- 
quarters would  be  opened  today  (May  31), 
that  executives  of  some  100  stations  had  signed 
membership  applications  (some  subject  to  ap- 
proval by  ownership),  and  that  a  first-year 
budget  of  $500,000  is  in  sight.  (Story,  page 
36.) 

One  of  TvAB's  first  big  jobs  will  be  choosing 
a  paid  director;  another  is  expansion  of  mem- 
bership. TvAB  is  conceived  as  a  television 
counterpart  to  radio's  Broadcast  Advertising 
Bureau;  its  promotional  efforts  will  be  con- 
centrated on  local  and  national  spot. 

The  presence  at  the  convention  of  six  of 
the  seven  FCC  commissioners,  including  Acting 
Chairman  Rosel  H.  Hyde,  stimulated  interest  at 
Chicago  in  the  question  of  the  permanent  ap- 
pointment of  an  FCC  chairman. 

In  the  early  part  of  the  week,  it  was  authori- 
tatively reported  that  FCC  Comr.  John  C.  Doer- 
fer  was  virtually  set  to  be  the  chairman.  The 
report  gained  such  currency  that  some  informed 
delegates  privately  congratulated  him. 

By  Thursday,  however,  White  House  and  Re- 
publican Party  sources  were  quoted  as  saying 
that  neither  Mr.  Doerfer  nor  Mr.  Hyde  was 
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NARTB  CONVENTION 


OPENING  luncheon  of  NARTB's  Chicago  convention  featured  the  annual  membership 
report  of  President  Harold  E.  Fellows,  with  board  members  seated  among  head  table 
guests. 

Top  photo  (I  to  r):  Walter  E.  Wagstaff,  KIDO  Boise,  Idaho;  William  C.  Grove, 
KFBC  Cheyenne,  Wyo.;  Michael  R.  Hanna,  WHCU-FM  Ithaca,  N.  Y.;  H  Quenton  Cox, 
KGW  Portland,  Ore.;  W.  D.  Rogers  Jr.,  KDUB-AM-TV  Lubbock,  Tex.;  George  Jennings, 
radio-tv  director,  Chicago  Board  of  Education. 

Second  from  top:  Ted  Bergmann,  DuMont;  Clair  R.  McCollough,  Steinmann  Sta- 
tions; Sylvester  J.  Weaver,  NBC;  Robert  E.  Kintner,  ABC;  President  Fellows;  Kenyon 
Brown,  KWFT  Wichita  Falls,  Tex. 

Third  from  top:  William  S.  Paley,  CBS;  Carl  Haverlin,  BMI;  Thomas  F.  O'Neil,  MBS; 
Harold  Essex,  WSJS  Winston-Salem,  N.  C;  Frank  Stanton,  CBS;  Paul  W.  Morency, 
WTIC  Hartford. 

Bottom:  J.  L.  Van  Volkenburg,  CBS-TV;  Martin  Campbell,  WFAA  Dallas;  Stanley  R. 
Pratt,  WSOO  Sault  Ste.  Marie,  Mich.;  Robert  B.  McConnell,  WISH  Indianapolis;  J. 
Frank  Jarman,  WDNC  Durham,  N.  C;  Lester  L.  Gould,  WJNC  Jacksonville,  N.  C. 


scheduled  for  the  appointment.  At  week's  end 
the  situation  was  up  in  the  air.  (For  com- 
plete report,  see  page  77.) 

Mr.  Hyde  was  the  principal  speaker  at  the 
convention  luncheon  Wednesday.  (Story,  page 
50.)  He  predicted  that  no  more  than  325 
U.  S.  communities  would  have  their  own  tv 
service,  unless  the  demand  for  facilities  rises 
above  present  levels. 

Radio,  he  said,  "is  and  will  remain  the  basic 
communications  medium  of  the  United  States." 

Hyde  Cites  Radio  Growth 

In  an  address  which  also  summarized  the 
work  of  the  FCC  in  the  year  of  his  chairman- 
ship, Mr.  Hyde  pointed  out  that  aural  broad- 
casting had  experienced  steady  growth  which 
"may  have  been  obscured"  by  the  interest  de- 
voted to  the  newer  medium  of  television. 

NARTB  President  Fellows,  in  an  annual  re- 
port to  the  membership,  urged  broadcasters  to 
quit  shooting  at  each  other.   (Story,  page  44.) 

"We  are  still  prone,  as  radio  and  television 
broadcasters,  to  fight  each  other  for  business" 
he  said,  "which  is  perfectly  all  right,  if  we 
remember  that  there  are  other  forms  of  com- 
petition." 

Mr.  Fellows  described  what  he  regarded  as 


the  principles  of  the  American  System  of  broad- 
casting. 

As  winner  of  the  1954  Keynote  Award,  Mr. 
William  S.  Paley,  chairman  of  the  board  of 
CBS,  admonished  broadcasters  to  pay  more 
attention  to  news  and  public  affairs,  which  he 
called  "the  road  to  responsibility."  (Story  page 
48.) 

Management,  he  said,  should  take  more 
interest  in  this  field,  should  hire  capable  per- 
sonnel to  manage  news  and  information  pro- 
grams and  give  such  people  adequate  support. 

The  tremendous  developments  in  radio  and 
television  technology  were  in  inescapable  evi- 
dence last  week,  both  in  the  elaborate  equip- 
ment exhibits  and  in  discussions  at  joint  manage- 
ment-engineering sessions  and  at  meetings  de- 
signed principally  for  engineers. 

More  than  400  radio-tv  engineers  were  reg- 
istered for  the  convention.  (For  report  on  en- 
gineering sessions,  see  page  61.) 

Some  $5.5  millions  worth  of  electronic  gear 
was  on  display.  Color  transmitting  equipment 
drew  particular  attention,  but  black-and-white 
tv  and  radio  transmitting  and  control  exhibits 
were  in  profusion.  Business  at  the  convention 
was  good.  One  exhibitor  sold  a  40  kw  vhf  trans- 
mitter right  off  the  floor.  (Story  page  67.) 


Six  FCC  commisisoners  were  present  ;  I 
an  FCC  roundtable  Thursday  morning,  answeijl 
ing  questions  put  by  delegates.  The  session  we'J 
featured  by  a  plea  by  Comr.  Frieda  B.  Hennoc  1 
for  transfer  of  all  tv  stations  to  the  uhf  bancll 
Comr.  George  E.  Sterling  challenged  this  as  I 
"direct  attack"  on  FCC  and  industry  engineer  I 
(Story  page  63.) 

Here  are  other  day-by-day  developments  ;  I 
formal  sessions  of  the  convention: 
Monday: 

At  a  luncheon  for  executives  of  state  broacjl 
casters  associations,  Mr.  Fellows  announced  I 
plan  to  launch  a  new  NARTB  bulletin  servic  I 
to  provide  news  of  state  and  territorial  groul 
activities.   (See  full  story,  page  31.) 

At  the  television  business  session  Monda  t 
afternoon  seven  NARTB  television  directO],! 
were  elected,  expanding  the  board  to  a  tot;  I 
membership  of  15.   Highlights  of  tv  achievi  | 
ment  during  the  past  year  were  detailed  in  'I 
report  submitted  to  the  membership  by  Tha  j 
Brown.   NARTB  vice  president  and  gener; 
counsel   for   television,    and   summarized  bj 
Robert  D.  Swezey,  WDSU-TV  New  Orlean^ 
chairman  of  the  tv  board.  (Story,  page  38.) 

Sterling  on  Fm 

Technical  and  economic  factors  in  fm  broac 
casting  were  explored  at  the  fm  session  Monda 
afternoon.  FCC  Comr.  George  E.  Sterlin 
predicted  that  multiplexing  may  give  fm  "th 
revitalization  it  needs."   (Story,  page  38.) 

Tuesday: 

Workshop  sessions  on  television  film  an1 
labor  relations  were  held  in  the  afternoon. 

In  the  film  session,  Harold  See,  KRON-T  ! 
San  Francisco,  chairman  of  the  NARTB  Teh' 
vision  Film  Committee,  said  a  standard  film  cot  i 
tract  form  should  be  ready  for  presentation  t  :i 
members  next  fall.  Members  of  the  film  com 
rnittee  served  on  a  panel,  explaining  varior 
approaches  to  film  use,  handling  and  progran 
ming.   (Story,  page  48.) 

At  the  labor  relations  workshop,  a  labc 
expert  for  International  Harvester  Co.  tol 
broadcasters  to  enter  union  negotiations  wel> 
informed  and  prepared  to  take  firm  stands  fc 
their  rights.  Other  advice  was  presented  b 
panel  members  including  labor  relations  spt 
cialists  and  broadcasters.  (Story,  page  44.) 

Wednesday: 

"The  Sports  Question"  was  discussed  in  > 

general  session  Wednesday  morning.  Speakei 

representing   professional   and   college  sport 

stated  fears  that  sports  telecasts  can  shut  o 

attendance  if  allowed  to  go  uncontrolled.  A 
.  .      . » 

advertising  agency  executive  and  a  umversit 

executive,   however,   warned   against  erectin' 

artificial    barriers    to    radio-tv  sportscasting1 

(Story  on  page  52.) 

In   an   afternoon  session   on   standards  c 

practice,  the  convention  was  told  that  operatic 

of  the  radio  and  television  codes,  with  voluntar 

enforcement,  has  greatly  reduced  public  crit 

cism  of  radio  and  tv  and  has  led  to  improve 

program  and  commercial  practices.  (Story  o 

page  54.) 

The  rights  of  broadcasters  to  cover  publi 
hearings  on  a  par  with  newspapers  were  de 
bated  at  a  "Freedom  of  Information"  sessio 
Wednesday  afternoon.  How  far  radio  and  t 
should  go  in  demanding  access  to  court  pre 
ceedings  was  argued.  (Story  on  page  54.) 

At  the  annual  radio  pioneers  dinner  Wednes 
day  night  Arthur  B.  Church,  KMBC-AM-T* 
Kansas  City  was  introduced  as  president  o 
the  organization  for  1954-55,  succeeding  Pau 
W.  Morency,  WTIC-AM-FM  Hartford,  Com  ' 
Principal  speaker  was  Syed  Amjad  Ali,  ambas 
sador  from  Pakistan.  (Story  on  page  54.) 
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CONFUSION  STILL  REIGNS 
ON  CHOICE  TO  HEAD  FCC 

Earlier  last  week,  it  was  felt  certain  that  Comr.  Doerfer  would  be 
named  Commission  chairman,  but  one  Republican  source  after  con- 
ference at  'the  highest  level'  maintained  that  neither  the  Wisconsin 
Commissioner  nor  Acting  Chairman  Hyde  would  be  selected. 

TS  in  again,  out  again  on  the  FCC  chairman- 
jiip. 

'  Last  week,  highly  authoritative  reports  had 
iresident  Eisenhower  naming  John  C.  Doerfer 
any  day"  to  succeed  Chairman  Rosel  H.  Hyde, 
ut  before  the  week  was  out  one  Republican 
snator  reported  after  conferences  in  person  at 
the  highest  level"  that  Mr.  Doerfer  would  not 
e  named,  and  that  Mr.  Hyde  wouldn't  be  re- 
amed either. 

This  sort  of  speculation  has  been  going  on 
or  weeks — before  the  one-year  tenure  of  Mr. 
jjiyde  ran  out  April  18.  In  Chicago,  during  the 
•JARTB  convention,  Mr.  Doerfer  found  him- 
ielf  being  congratulated,  although  as  far  as  it 

jjould  be  ascertained,  he  had  not  gotten  either 
ifficial  or  unofficial  word. 

-.-  The  only  report  that  seemed  to  remain  con- 
tent was  that  the  President  wanted  no  hold- 

•  -  >ver  chairman  heading  agencies,  and  that  while 


of  Sen.  McCarthy  involved  in  either  the  reap- 
pointment or  the  chairmanship. 

While  there  has  been  some  speculation  as 
to  what  Mr.  Hyde  might  do  if  he  is  replaced  as 
Chairman,  the  preponderant  view  is  that  he 
will  continue  to  serve  on  the  FCC  until  he  is 
eligible  for  retirement.  Now  54,  Mr.  Hyde  will 
have  had  30  years  of  government  service  in 
December.  He  is  eligible  to  retire  after  30 
years  of  service  with  roughly  half  of  his  present 
$15,000  annual  pay,  if  he  remains  until  62. 

It  is  known  that  Mr.  Hyde,  an  attorney  and 
former  FCC  general  counsel,  has  had  proffers 
to  enter  private  communications  practice,  but 
it  is  understood  he  has  refused  to  discuss  them 
because  of  his  FCC  status.  If  he  should  resign 
to  practice  law,  he  would  lose  a  considerable 
portion  of  his  retirement  pay,  but  could  draw 
a  reduced  stipend. 

Mr.  Hyde's  one-year  appointment  as  Chair- 


ment  of  Mr.  Hyde  from  licensees  and  many 
others  high  in  the  GOP  councils.  But  Leonard 
W.  Hall,  chairman  of  the  Republican  National 
Committee,  and  Sherman  Adams,  assistant  to 
the  President,  have  not  been  among  his  rugged 
protagonists.  Moreover,  a  number  of  GOP 
members  of  Congress  have  opposed  Mr.  Hyde, 
presumably  because  he  has  not  followed  their 
bidding  on  various  adversary  matters  before 
the  Commission. 

By  the  same  token,  Mr.  Doerfer  has  not 
received  blanket  endorsement  from  influential 
members  of  Congress  either.  Broadcasters  for 
the  most  part  have  not  opposed  Mr.  Doerfer's 
reappointment  for  a  new  term,  but  they  have 
not  supported  him  for  the  chairmanship  in  any 
great  numbers. 

Robert  E.  Lee,  newest  Commissioner,  has 
had  considerable  Congressional  and  GOP  com- 
mittee endorsement  for  the  chairmanship.  But 
he  has  gone  down  the  line  in  supporting  Mr. 
Hyde,  contending  he  should  be  permitted  to 
complete  the  numerous  projects  he  now  has 
under  way.  Moreover,  Mr.  Lee  is  represented 
as  feeling  that  the  chairmanship  should  be  in 
the  hands  of  one  experienced  in  the  field. 

Similarly,  the  remaining  Republican  member, 
George  E.  Sterling,  has  supported  Mr.  Hyde. 
An  engineer,  he  is  represented  as  feeling  that  in 


t  is  recognized  that  Mr.  Hyde  has  done  a  good 
ob  it  nevertheless  was  the  plan  to  rotate. 

This  is  not  a  situation  peculiar  to  the  FCC, 
■.ince  there  are  two  vacancies  on  the  Federal 
|  Reserve  Board,  and  the  chairmanship  of  Ten- 
nessee Valley  Authority  was  permitted  to  ex- 

v  I 

:b 

:n 
r. 


pire  without  a  successor  being  named. 

Mr.  Doerfer  Is  Non-Plussed 


Mr.  Doerfer,  who  has  been  a  commissioner 
,  since  April  15,  1953,  is  non-plussed,  and  Mr. 
.Hyde  has  heard  nothing  officially.  Whatever 
the  outcome,  he  remains  on  the  Commission 
L  since  his  appointment  runs  until  June  30,  1959. 
J|    One    important    personage    attending  the 
NARTB  convention  was  betting  "100  to  1"  that 
i  Mr.  Doerfer  would  be  named.  He  based  this 
/'  on  the  "absolute  knowledge"  that  word  had 
h  gone  down  the  line  from  White  House  and 
Republican  National  Committee  sources  that 
the  shift  had  been  decided  upon,  not  because  of 
;  deepseated    dissatisfaction    over    Mr.  Hyde's 

stewardship,  but  because  of  policy. 
"  The  President,  within  the  next  few  days,  is 
'  expected  to  re-nominate  Mr.  Doerfer  for  a 
<  seven-year  term  from  next  June  30,  when  his 
I  present  appointment,  which  was  to  fill  the  un- 
,  expired  term  of  Robert  F.  Jones,  expires.  Mr. 

Doerfer's  nomination  is  subject  to  Senate  con- 
i  firmation.  The  chairmanship  is  not,  since, 
I  under  the  statute,  the  President  selects  the 
'  chairman  from  among  the  seven  confirmed 
I  members  of  the  FCC. 

But  there  was  the  report  in  GOP  quarters 
that  when  Mr.  Doerfer's  nomination  is  sent  to 
i  the  Senate,  the  President  simultaneously  will 
announce  his  appointment  as  Chairman. 

In  some  quarters  this  statement  was  dis- 
counted on  the  ground  that  it  would  be  a 
political  faux  paux.  While  Mr.  Doerfer  is  not, 
by  his  own  statement,  a  "McCarthy  man"  he 
nevertheless  would  become  more  "controversial" 
if  named  to  the  chairmanship  in  advance  of  con- 
firmation as  a  commissioner,  purely  and  simply 
because  he  is  a  Wisconsin  Republican. 

The  President  has  stated  to  inquirers  that  he 
is  convinced  that  Mr.  Doerfer  is  not  a  Mc- 
Carthy man,  and  that  there  is  no  "appeasement" 


CHAIRMAN  HYDE 
Will  He  Lose  It? 

man  expired  April  18.  Because  the  President 
made  no  move,  either  on  his  reappointment  or 
on  a  new  appointment,  the  FCC  members  elect- 
ed Mr.  Hyde  to  continue  as  "acting"  Chairman. 
This  was  done  under  a  new  provision  of  the 
law,  incorporated  in  the  "McFarland  amend- 
ments" of  1952  to  ensure  the  functioning  of  the 
FCC  in  the  event  the  office  of  Chairman  became 
vacant. 

The  administration  apparently  has  been  dis- 
satisfied with  Mr.  Hyde's  handling  of  patronage 
matters,  largely  in  the  filling  of  vacancies  by 
Republicans  and  in  the  appointment  of  Repub- 
licans to  certain  key  jobs.  Mr.  Hyde,  on  the 
other  hand,  has  been  blocked  in  making  certain 
replacements  because  of  Civil  Service  and  vet- 
erans restrictions.  GOP  patronage  dispensers 
have  been  displeased  not  only  with  the  FCC  but 
with  other  government  agencies  because  of  their 
purported  lethargy  in  forcing  out  New-Fair 
Deal  holdovers. 

There  has  been  heavy  support  for  reappoint- 


COMR.  DOERFER 
Will  He  Get  It? 

the  months  ahead  the  chairmanship  should  be 
in  the  hands  of  a  lawyer  versed  in  the  vagaries 
of  regulation  and  litigation. 

Mr.  Doerfer  originally  had  been  slated  for  ap- 
pointment to  the  Federal  Power  Commission, 
but  is  understood  to  have  agreed  to  accept  the 
FCC  commissionership  with  a  tacit  understand- 
ing that  he  later  would  get  the  chairmanship  of 
that  agency  or  of  the  Power  Commission.  He 
likes  the  FCC  after  a  year,  and  reportedly  re- 
jected a  proffer  for  the  Power  Commission. 

Mr.  Doerfer,  49,  came  to  the  FCC  from  the 
chairmanship  of  the  Wisconsin  Public  Service 
Commission,  which  deals  with  public  utility 
common  carriers.  He  is  an  expert  in  that  field 
and  is  an  accountant  as  well  as  an  attorney.  In 
his  year  on  the  FCC  he  has  demonstrated 
strength  and  eagerness  to  get  the  job  done  as 
fast  as  possible.  He  deals  abstractly  with  cases 
and  principles,  rather  than  people,  and  has  ad- 
vocated a  "looseness  in  the  joints"  by  the  Com- 
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Mr.  Acting  Acting 

WHILE  fellow  Commissioners  partici- 
pated in  the  NARTB  convention  in 
Chicago  last  week,  FCC  Comr.  E.  M. 
Webster  stayed  at  home  and  kept  the 
wheels  turning,  including  the  Commis- 
sion's regular  meeting  on  Wednesday. 
All  alone  and  composing  a  "board"  as 
"acting  Chairman,"  Comr.  Webster 
granted  permits  for  five  new  am  stations 
and  a  new  fm  outlet.  He  also  authorized 
a  half-dozen  station  sales,  including  the 
$210,000  purchase  of  WCOP  Boston  by 
the  Boston  Post.  Details  are  in  FCC 
Roundup,  starting  on  page  106. 


mission,  rather  than  blind  adherence  to  rigid 
rules  of  established  procedure. 

Mr.  Doerfer  has  shown  impatience  with  key 
members  of  the  FCC  staff.  It  is  expected  he 
would  effectuate  a  good  many  changes,  notably 
in  the  law  and  Broadcast  Bureau  operations. 
His  contacts  at  the  White  House  are  regarded 
as  good.  He,  rather  than  Mr.  Hyde,  has  been 
called  on  some  matters  that  normally  would  be 
cleared  through  the  Chairman. 

Broadcasters  have  not  gone  all  out  in  sup- 
port of  Mr.  Doerfer,  not  because  of  his  an- 
nounced philosophies  or  views,  but  because  he 
comes  from  the  common  carrier  field.  While 
he  has  indoctrinated  himself  on  broadcast  mat- 
ters, Mr.  Doerfer  has  had  no  previous  experi- 
ence in  this  sensitive  field.  Broadcasters  have 
expressed  concern  lest  he  follow  the  practice 
of  some  of  his  common  carrier  predecessors 
who  found  it  difficult  to  reorient  their  thinking 
along  non-common  carrier  lines. 

No  Realignment 

If  Mr.  Doerfer  became  chairman,  there  would 
be  no  realignment  at  the  FCC  level  other  than 
in  the  direction  of  the  commission's  activities. 
Mr.  Hyde  simply  would  revert  to  commissioner- 
ship  status  and  presumably  would  be  elected  vice 
chairman  by  his  colleagues.  The  makeup  of  the 
FCC  would  remain  four  Republicans  (Doerfer, 
Hyde,  Sterling,  Lee),  two  Democrats  (Frieda 
B.  Hennock,  Robert  T.  Bartley)  and  one  Inde- 
pendent (E.  M.  Webster). 

If  Mr.  Doerfer  moves  to  another  agency, 
Mr.  Hyde  probably  still  would  not  have  re- 
tained the  chairmanship.  There  are  at  least 
two  newcomers  under  consideration.  George  C. 
McConnaughey,  Ohio  Republican,  former  mem- 
ber of  the  Ohio  Public  Service  Commission 
and  now  chairman  of  the  Renegotiation  Board, 
had  been  consulted  about  the  post.  He  is  en- 
dorsed by  Sen.  John  W.  Bricker  (R-Ohio), 
chairman  of  the  Senate  Interstate  &  Foreign 
Commerce  Committee,  in  which  communica- 
tions legislation  originates,  and  is  regarded  as  a 
GOP  stalwart  who  knows  how  to  get  things 
done. 

He  is  a  personal  friend  of  former  Ohio 
Republican  Congressman  and  FCC  Comr. 
Robert  F.  Jones,  and  through  his  Public  Service 
Commission  work,  is  personally  well-acquainted 
with  Mr.  Doerfer.  He  is  almost  58  and  is  re- 
portedly of  independent  means. 

The  other  Republican  under  consideration  is 
Lewis  E.  Berry  Jr.  of  Michigan,  deputy  coun- 
selor of  the  Dept.  of  the  Army  and  aTriend  and 
political  associate  of  Sen.  Charles  E.  Potter 
(R-Mich.),  chairman  of  the  Senate  Communica- 
tions Subcommittee  conducting  the  uhf  hear- 
ing, now  in  recess  until  Thursday. 
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CBS  RADIO  CUTS  NIGHTTIME  RATES; 
OTHER  NETWORKS  EXPECTED  TO  FOLLOW 

17%  reduction  in  nighttime  costs, 
single  rate.  The  affiliates  get  70- 
return. 


Action  will  mean  an  approximate 

and,  in  effect,  gives  the  network  a 

second  nighttime  station  breaks  in 

A  NEW  ROUND  of  network  radio  rate  cuts 
was  precipitated  last  week  by  CBS  Radio,  which 
won  general  affiliate  approval  of  a  realignment 
that  will  give  the  network  substantially  a  single 
rate  for  daytime  and  evening  [B»T,  May  17]. 

In  return,  CBS  Radio  officials  agreed  to  give 
affiliates  70-second  station  breaks  in  the  evening 
hours,  a  concession  which  leaders  of  the  affili- 
ates regarded  as  largely  offsetting  the  reduction 
in  nighttime  charges  which  they  approved. 

NBC  officials  conceded  they  will  have  to 
"become  competitive,"  although  the  form  of 
their  next  move  was  still  undetermined.  The 
problem  will  be  discussed  in  a  meeting  set  for 
Wednesday  in  New  York  between  members  of 
the  NBC  Radio  Affiliates  Committee  and  key 
officials  of  the  network.  ABC  Radio  and  Mu- 
tual also  were  expected  to  bring  their  respective 
charges  into  line  with  those  of  CBS  Radio. 

CBS  Radio's  "rate"  reduction  will  be  accom- 
plished not  through  changes  in  published  rates 
but  by  increasing  evening  discounts.  The  result 
will  be  that  evening  time  charges  will  be  ap- 
proximately the  same  as  those  for  premium 
(morning)  daytime  hours.  This  amounts  to  a 


15  to  20%   reduction  in  nighttime  costs- 
reduction  that  was  estimated  unofficially 
average  out  to  about  17%. 

The  evening  station-break  increase  to  ' 
seconds,  as  compared  to  the  present  30,  w{ 
viewed  by  affiliates  as  a  substantial  gain.  T 
day's  trend  in  spot  radio  buying,  they  noted, 
toward  60-second  announcements — as  a  rest) 
of  which,  in  the  past,  with  only  30  secon 
available  for  station  breaks,  affiliates  have  lq 
potential  spot  business  to  independent  outle 

Affiliates  anticipated  little  difficulty  on  t 
part  of  CBS  Radio  in  persuading  evening  advt 
tisers  to  shorten  their  programs  by  the  40  sc 
onds  necessary  to  provide  70-second  statin 
breaks.  Since  the  advertisers'  rates  are  bei 
reduced  by  15  to  20%,  they  felt,  the  advertise 
should  not  strenuously  object  to  a  40-secoi 
shortening  of  their  programs. 

CBS  Radio  also  agreed  not  to  undertake  t 
sale  of  one-minute  commercials  such  as  NB 
Radio  has  launched — another  point  CBS  Rad 
affiliates  regarded  as  strongly  in  their  favc 
The  network  will  continue  its  "Power  Plan 


CBS  RADIO  officials  as  they  awaited  affiliates'  reaction  to  a  proposal,  offered  Monday, 
that  the  network's  evening  rates  be  cut  back  to  equivalent  of  prime  daytime  rates  are 
(I  to  r)  J.  Kelly  Smith,  administrative  vice  president;  Ole  Morby,  West  Coast  manager 
of  station  relations;  Edward  DeGray,  station  relations  director;  William  A.  Schudt 
Jr.,  station  relations  vice  president;  President  Adrian  Murphy,  and  Edward  Hall,  sales 
service  manager. 


mx     v  i  ■■■■  ii  m  ■  "  ,ir 

SOME  of  the  leaders  of  the  CBS  Radio  affiliates,  all  members  of  the  Affiliates  Board, 
are  shown  with  Network  President  Adrian  Murphy  immediately  after  last  Monday's 
meeting  in  Chicago.  L  to  r:  seated,  John  Patt,  WJR  Detroit;  Mr.  Murphy;  Kenyon 
Brown,  KWFT  Wichita  Falls,  Affiliates  Board  chairman;  standing,  Arnold  F.  Schoen 
Jr.,  WPRO  Providence;  George  D.  Coleman,  WGBI  Scranton;  John  E.  Fetzer,  WJEF 
Grand  Rapids  -  WKZO  Kalamazoo;  Charles  H.  Crutchfield,  WBT  Charlotte;  W.  H. 
Summerville,  WWL  New  Orleans,  and  C.  T.  Lucy,  WRVA  Richmond. 
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i  which,  a  la  NBC's  "Tandem  Plan,"  three 
dvertisers  per  program  are  offered  participa- 
ons  in  a  series  that  encompasses  three  half- 
jours  per  week.  CBS  Radio  may  change  this 
p  five  quarter-hours  per  week,  but  the  agree- 
ilient  provides  that  the  plan  will  not  be  ex- 
tnded  without  prior  consultation  with  the 
jffiliates. 

The  CBS  Radio  plan  is  dependent  on  in- 
dividual negotiation;  before  it  can  become  oper- 
tive,  affiliates  representing  85%  of  the  rate 
ard  must  sign.  Network  authorities,  however, 
jppeared  confident  they  would  have  no  trouble. 

Date  for  any  such  reduction  in  nighttime 
:*>sts  was  uncertain.  Timing,  officials  said,  will 
>e  left  to  the  network.  But  it  cannot  come  be- 
fore Aug.  25,  since  the  network  a  year  ago 
a  e  a  12-month  commitment  not  to  disturb 
network  rates.    Officials  thought  the  change 
irobably  would  come  between  Aug.  25  and  the 
und  of  the  year. 

Concessions  Made 

i\  ... 
■   In  movmg  to  accept  the  reduction  in  evening 

ates,  CBS  Radio  affiliates  won  concessions  not 

>nly  relating  to  non-sale  of  participations  by 

.the  network  but  also  committing  CBS  Radio  to 

ead  a  cooperative   advertising  campaign  in 

vhich  the  stations  and  the  network  will  both 

larticipate  in  the  promotion  of  CBS  radio 

1  irograms  next  fall,  and  to  underwrite  a  "quali- 

>  ative"  study  of  radio  listening,  both  inside  and 

mtside  the  home. 

CBS  Radio  officials  also  agreed  to  continue 
o  explore  the  possibilities  of  granting  affiliates' 
equests  that  daytime  rates  be  increased.  They 
nsisted,  however,  that  the  time  for  such  in- 
:reases  has  not  yet  come. 

Almost  concurrently  with  the  CBS  Radio 
iffiliates  meeting,  delegates  to  the  NARTB  con- 
tention were  told  by  Alfred  Stanford,  publisher 
rf  Boats,  formerly  of  the  American  Newspaper 
'ublishers  Assn.'s  Bureau  of  Advertising,  also 
formerly  associated  with  Benton  &  Bowles, 
hat  he  considered  it  "wicked"  for  radio  to  "fall 
)ack  on  cutting  prices'  (story  page  58). 

The  CBS  Radio  affiliates  meeting  was  held 
Monday  morning,  followed  by  a  session  of  the 
affiliates  board  with  network  officials  that  after- 
noon and  again  Tuesday.  Then  Kenyon  Brown, 
tCWFT  Wichita  Falls,  chairman  of  the  affiliates 
ooard,  and  CBS  Radio  President  Adrian  Mur- 
ohy  issued  the  following  joint  statement: 

"The  CBS  Radio  Network  and  its  affiliated 
itations  in  a  meeting  in  Chicago  today  united 
n  a  concerted  effort  to  strengthen  the  tradi- 
ional  CBS  Radio  Network  policy  of  selling 
advertiser  network  facilities  on  a  time-unit 
oasis  for  their  own  programs  rather  than  as 
spot  announcements  in  unrelated  programs.  It 
was  the  unanimous  conviction  of  the  CBS  Radio 
affiliates  present  at  the  meeting  held  in  Chicago, 
May  24,  as  well  as  the  CBS  Radio  Network, 
that  such  a  policy  would  best  assure  the  con- 
tinued dominance  of  CBS  programming,  and 
Fat  the  same  time  allow  the  advertiser  maximum 
Nvalue  in  identifying  the  product  or  service 
L advertised  with  the  program  sponsored. 

Resist  Spot  Plans 

"The  CBS  affiliates  deplored  the  widespread 
activities  of  some  networks  in  accentuating  the 
sale  of  other  than  the  customary  time  and 
program  units.  They  also  commended  CBS 
tfor  its  progressive  efforts  in  maintaining  the 
structure,  dignity,  and  audience  appeal  of  net- 
work radio  and  for  resisting  temptation  to 
expand  network  competition  for  spot  broad- 
casting through  sale  of  participating  announce- 
'  ments. 

"To  stimulate  still  greater  use  of  nighttime 
hours  for  individually  sponsored  network  pro- 
grams, CBS  will  consider  for  the  fall  added  in- 
ducement to  advertisers  buying  facilities  for 


their  programs  by  adjusting  by  discounts  night- 
time costs  to  approximately  those  of  premium 
daytime  costs.  Related  to  such  a  cost  adjust- 
ment, the  program  time  of  certain  network 
shows  of  25  minutes  or  longer  duration  would 
be  reduced  slightly  to  permit  full  one-minute 
commercial  or  public  service  announcements 
by  the  stations. 

"The  CBS  Radio  Network  and  its  affiliates 
also  decided  to  inaugurate  a  jointly  sponsored 
fall  advertising  campaign  to  promote  the  pro- 
grams of  CBS  Radio  and  its  affiliates.  They 
will  likewise  institute  a  jointly  sponsored  quali- 
tative research  study  of  radio  listening  habits 
throughout  the  United  States  and  the  impact 
of  radio  listening  on  the  sale  and  use  of  ad- 
vertised products." 

Meanwhile,  NBC  President  Sylvester  L.  (Pat) 
Weaver  Jr.,  Executive  Vice  President  Robert 
W.  Sarnoff  and  other  NBC  top  officials  met 
Wednesday  morning  with  approximately  a 
dozen  NBC  Radio  affiliates  who  had  been  hold- 
outs against  the  network's  plan  of  selling  one- 
minute  announcements  in  certain  programs. 
The  affiliates  were  not  asked  at  that  time  to 
accept  the  participations  plan,  but  participants 
in  the  meeting  said  afterward  they  thought  a 
majority  would  do  so  later. 

The  Affiliates 

The  affiliates  included  Paul  W.  Morency, 
WTIC  Hartford;  Hugh  A.  L.  Halff  and  James 
M.  Gaines,  WOAI  San  Antonio;  Martin  Camp- 
bell, Alex  Keese  and  James  Moroney  Jr., 
WFAA  Dallas;  P.  A.  (Buddy)  Sugg,  WKY 
Oklahoma  City;  Payson  Hall  and  Frank 
Fogarty,  WOW  Omaha;  D.  L.  (Tony)  Provost 
and  Leslie  H.  Peard  Jr.,  WBAL  Baltimore; 
Robert  B.  Hanna  Jr.,  WGY  Schenectady,  and 
Jack  Harris,  KPRC  Houston. 

Members  of  the  CBS  Radio  affiliates  board 
on  hand  for  the  meetings  included  Chairman 
Brown;  Arnold  F.  Schoen  Jr.,  WPRO  Provi- 
dence; George  D.  Coleman,  WGBI  Scranton; 
C.  T.  Lucy,  WRVA  Richmond;  Charles  H. 
Crutchfield,  WBT  Charlotte;  W.  H.  Summer- 
ville,  WWL  New  Orleans;  George  B.  Storer, 
Storer  Broadcasting  Co.;  John  E.  Fetzer,  WJEF 
Grand  Rapids  and  WKZO  Kalamazoo,  and 
John  F.  Patt,  WJR  Detroit.  Absent  were  Hul- 
bert  Taft  Jr.,  WKRC  Cincinnati;  Sal  Haas, 
KIRO  Seattle,  and  Hugh  Terry,  KLZ  Denver. 

Petry  Reviews  Sales  Methods 

EDWARD  PETRY,  president  of  Edward  Petry 
&  Co.,  station  representatives,  reviewed  radio 
sales  techniques  at  a  meeting  of  radio  stations 
represented  by  his  firm,  last  Monday  morning 
at  Chicago's  Palmer  House. 


Old-Timers#  Meet 

ANNUAL  BMI-NARTB  "Old-Timers 
Dinner,"  a  tradition  of  industry  conven- 
tions, was  held  Monday  night  during  the 
Chicago  NARTB  convention.  Board 
members  and  a  group  of  veteran  industry 
figures  were  guests  at  the  dinner  held  at 
Sarah  Siddon's  Walk,  Ambassador  East 
Hotel. 


Fellows  Lauds  Service 
Of  State  Associations 

NARTB  President  Harold  E.  Fellows  last  week 
paid  tribute  to  presidents  of  the  various  state 
and  territorial  broadcasters  associations  for  con- 
tributing "outstanding  service"  to  industry  at 
the  local  level. 

At  the  same  time  he  announced  a  plan  for 
launching  a  new  national  bulletin  service  de- 
signed to  keep  these  groups  apprised  of  ac- 
tivities and  developments  among  the  various 
organizations. 

The  occasion  was  a  luncheon  given  for  state 
broadcasters  last  Monday  by  NARTB  during 
the  32nd  annual  convention.  Mr.  Fellows'  an- 
nouncement of  the  proposal  was  amplified  by 
Ralph  Hardy,  NARTB  vice  president  in  charge 
of  government  relations.  Over  half  of  the  state 
groups  belonging  to  NARTB  were  represented. 

"When  it  comes  to  a  legislative  hearing  or  a 
public  relations  meeting  .  .  .  numbers  are  the 
most  important  items  in  the  presentation,"  Mr, 
Fellows  said.  He  noted  that  "NARTB  has 
championed  the  cause  of  state  associations  and 
will  continue  to  do  so."  He  also  observed 
interest  of  the  NARTB  Board  in  cooperating 
with  state  groups  and  NARTB's  attendance  at 
state  meetings,  and  asked  their  cooperation. 

Purpose  of  the  new  bulletin  (Stateside)  to  be 
issued  at  least  monthly,  would  be  to  afford 
broadcasters  an  interchange  of  information  on 
trends,  usable  news,  working  models  of  clauses 
in  state  legislation  and  means  of  working  out 
local  problems.  State  presidents  at  the  luncheon 
expressed  favor  with  the  service,  citing  trends 
and  problems  in  their  own  states. 

Mr.  Hardy  claimed  that  the  industry  "can't 
get  along  with  blinders  on,"  referring  to  needs 
in  the  legislative  and  public  relations  fields.  He 
said  broadcasting's  interest  should  be  kept  be- 
fore the  public  in  a  "favorable  light." 

Mr.  Hardy  also  cited  various  NARTB  serv- 
ices available  to  state  broadcasters  groups. 


HIGHLIGHTING  NARTB's  luncheon  for  presidents  of  state  broadcasters  associations 
last  Monday  was  the  interchange  of  views  on  NARTB's  proposed  new  bulletin  service 
for  such  groups.  Seated  at  head  of  table  are  (I  to  r):  John  Meagher,  new  NARTB 
radio  vice  president;  Frank  Crane,  managing  director,  Southern  California  Broadcast- 
ers Assn.;  Ralph  Hardy,  NARTB  vice  president  in  charge  of  government  relations; 
Calvin  Smith,  KFAC  Los  Angeles,  representing  California  State  Radio  &  Television 
Broadcasters  Assn.,  and  Lawrence  H.  Rogers,  WSAZ-AM-TV  Huntington,  W.  Va., 
president  of  the  West  Virginia  Broadcasters  Assn. 
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MUTUAL  TELLS  AFFILIATES  OF  PLANS 
FOR  PARTICIPATIONS,  MERCHANDISING 

Network  voices  confidence  its  plans  will  be  accepted  after  a  meet- 
ing at  which  proposals  were  made  to  the  affiliates. 


PLANS  for  the  sale  of  additional  "participa- 
tions," described  as  an  expansion  of  the  cur- 
rent "multi-message"  plan,  and  for  affiliates' 
organized  participation  in  an  expanded  mer- 
chandising project  [B«T,  May  17],  were  put  to 
the  affiliates  by  MBS  officials  at  a  meeting  last 
Monday  during  the  NARTB  Convention. 

Mutual  officials  said  afterward  they  were 
confident  the  plans  would  be  accepted  by  the 
affiliates.  They  did  not  ask  for  a  vote  at  the 
meeting. 

The  participations  plan,  which  Mutual  hopes 


The  merchandising  plan,  which  probably 
would  go  into  effect  between  Oct.  1  and  Jan. 
1,  was  described  by  Robert  A.  Schmid,  ad- 
ministrative vice  president  in  charge  of  re- 
search, advertising,  promotion  and  publicity, 
as  a  means  of  harnessing  one  of  the  network's 
"greatest"  assets — its  size,  with  572  stations 
coast  to  coast  and  with  325  of  these  located  in 
one-station  markets. 

Mutual  affiliates,  under  this  plan,  would  make 
from  10  (in  the  case  of  smaller  stations)  to  50 
(for  largest  outlets)  calls  per  month  on  retailers 


WAITING  for  the  start  of  the  Mutual  affiliates'  session  in  Chicago  are  (I  to  r):  seated, 
Frank  Koehler,  WROV  Roanoke,  Va.;  Thomas  F.  O'Neil,  Mutual  president;  standing, 
Robert  Carpenter,  station  relations  director;  J.  E.  Campeau,  CKLW  Windsor-Detroit; 
Earl  M.  (Pete)  Johnson,  MBS  administrative  vice  president  in  charge  of  station  rela- 
tions, production  and  engineering,  and  J.  Glen  Taylor,  administrative  vice  president 
in  charge  of  policy  for  the  network. 


to  put  into  effect  Oct.  1.  permits  the  network 
to  sell  "spots"  within  a  30-minute  morning  pro- 
gram, a  30-minute  afternoon  program,  and,  in 
the  event  the  so-called  series  "A"  and  "B"  pro- 
gramming is  discontinued  after  Dec.  31.  also 
within  a  30-minute  evening  program. 

Johnson  Explains 

The  first  spot  in  each  segment  would  be  car- 
ried by  the  affiliate  without  compensation:  on 
all  others,  compensation  would  be  paid  on  a 
basis  in  keeping  with  the  network  charge.  For 
instance,  the  affiliates  were  told  by  E.  M.  (Pete) 
Johnson,  administrative  vice  president  in  charge 
of  station  relations,  production  and  engineering, 
that  if  a  30-minute  drama  were  the  participa- 
tions program,  the  stations  would  receive  no 
compensation  for  the  first  participation  sold  by 
Mutual,  would  be  paid  for  10  minutes  for  the 
second,  an  additional  10  minutes  for  the  third, 
and  another  10  minutes  for  the  fourth. 

Sale  of  the  first  participation  by  the  network, 
without  compensation  to  the  stations,  "just 
about  gets  us  off  the  hook"  for  the  cost  of  the 
program,  Mr.  Johnson  said.  He  also  pointed 
out  that  stations  would  be  allowed  to  sell  locally 
any  participations  not  sold  by  the  network,  sub- 
ject to  recapture  by  Mutual  on  28  days'  notice. 
Additionally,  when  Mutual  has  sold  one  strip, 
it  would  be  permitted  to  launch  another  30- 
minute  participations  program  within  the  same 
segment  of  the  broadcast  day. 


and  local  representatives  of  national  advertisers, 
seeking  special  in-store  displays  for  the  adver- 
tisers. Mutual  also  would  provide  the  tools 
for  additional  promotion — decals  stressing  the 
Mutual  "plus  value"  theme,  recorded  announce- 
ments (with  provision  for  local  cut-ins  for  ad- 
vertisers), a  general  merchandising  kit,  etc. 

The  merchandising  project  was  pre-tested  on 
several  stations,  including  WBRK  Pittsfield, 
Mass.,  and  WROW  Albany,  N.  Y.,  with  "en- 
thusiastic" response  from  both  agencies  and 
advertisers,  network  officials  said. 

Diehm  Cites  Necessity 

Victor  C.  Diehm,  WAZL  Hazleton,  Pa., 
chairman  of  the  Mutual  Affiliates  Board,  ex- 
pressed the  view  that,  from  a  competitive  stand- 
point, it  was  necessary  that  Mutual  be  allowed 
to  expand  its  sale  of  participations,  and  also 
that  "some  sort  of  merchandising  plan  is  neces- 
sary." 

He  voiced  his  personal  opinion  that  with  its 
participations  and  merchandising  proposals 
Mutual  "has  come  out  with  a  plan  that  will  not 
only  help  Mutual  get  additional  business  but 
will  also  help  Mutual  affiliates  to  get  business." 

Thomas  F.  O'Neil,  Mutual  president,  laid  to 
rest  reports  that  General  Tire  &  Rubber  Co., 
controlling  owner,  was  disposed  to  get  rid  of 
the  network.  He  told  the  affiliates  that  so  long 
as  General  Tire's  owned  stations,  its  Don  Lee 
and  Yankee  regional  networks,  and  the  Mutual 


organization  all  together  continue  to  record 
profitable  overall  radio-tv  report,  General  T;i 
has  no  intention  of  disposing  of  Mutual. 

Program  plans  were  outlined  by  Herbert  Rid 
programs  vice  president,  who  noted  that  MI 
morning  programming  already  is  strong  ai! 
is  being  made  stronger;  that  the  children's  bk> 
will  be  strengthened,  and  that  the  strong  Su 
day  mystery  block,  while  curtailed  for  baseb? 
coverage  during  the  summer,  will  be  resume 
in  strength  in  the  fall.  He  pointed  out  th 
Mutual  had  optioned  the  Sherlock  Holmes  s| 
ries,  with  John  Gielgud  and  Ralph  Richardso 
for  fall  presentation. 

J.  Glen  Taylor,  administrative  vice  presideitl 
in  charge  of  policy,  laid  the  groundwork  fell 
the  detailed  presentations  on  the  participatioi| 
and  merchandising  plans. 

'Positive,  Collective  Thinking' 

He  said  "positive,  collective  thinking"  hJI 
led  to  sales  enabling  Mutual  to  keep  its  prlj 
gramming  wholly  intact  for  the  summer  witffl 
out  the  $300,000  to  $400,000  program  costs  thl 
Mutual  itself  would  have  had  to  lay  out  othel 
wise.  He  cited  the  Florida  Citrus  Commission! 
purchase  of  five  25-minute  periods  a  week  fM 
52  weeks,  Pan  American  Coffee  Bureau's  sigm 
ing  for  five  participations  a  week  in  the  "multl 
message"  plan,  and  Bridgeport  Brass  Co.'s  sunl 
mer  campaign  using  one  participation  a  weej 
for  13  weeks. 

Mr.  Taylor  also  noted  that  Mutual's  20t| 
anniversary  occurs  in  October,  and  said  the  nel 
work  will  exploit  the  occasion  fully  in  its  salJ 
and  programming  operations. 

He  reported  that  Mutual's  gross  sales  for  tbl 
first  quarter  of  1954  were  5.1%  ahead  of  thosl 
for  the  same  period  last  year,  and  that  "oil 
summer  stock  looks  better,  and  is  better,  thai 
ever  before." 

Mr.  Taylor  listed  Mutual's  advantages  as  in 
eluding  "daytime  coverage  that  is  second  tl 
none."  the  fact  that  "radio  is  our  only  busl 
ness,"  a  marked  increase  in  Mutual's  audience! 
the  promotion-mindedness  of  MBS  affiliates 
the  flexibility  of  the  network,  and  advertiser^ 
sponsorship  record  showing  that  "we're  not 
hiatus  network." 

Affiliate  acceptance  of  the  network's  parti« 
pations  plan,  Mr.  Taylor  said,  would  mak| 
Mutual  competitive  with  other  networks  fror 
a  sales  standpoint,  stabilize  programming, 
it  easy  for  advertisers  to  buy  Mutual  time,  anij 
enable  Mutual  to  deliver  to  advertisers  "wha 
we  say  we  can. 
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CORRIDOR  conversation  engrosses  (I  to 
r)  E.  J.  McKellar,  KVOX  Moorhead,  Minn.; 
John  Fulton,  WQXI  Atlanta,  and  Robert 
A.  Schmid,  Mutual  administrative  vice 
president  in  charge  of  research,  adver- 
tising, promotion  and  publicity,  at  the 
opening  of  the  MBS  affiliates'  meeting. 
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I  In  Chicago  it's  WBBM-TV . . .  after  one  short  year 

I  the  top  performer  by  every  standard. 

J  For  WBBM-TV  now  packs  the  house  with  audiences 

1  18%  over  the  nearest  competition . . .  87%  greater 


than  the  third  ranking  station . . .  more  than  twice 


In  quarter-hour  wins  WBBM-TV  now  towers  over 
its  nearest  competitor  by  71%— with  203  top-rated 
periods  today  compared  to  123  a  year  ago. 

And— where  showmanship  really  shows— WBBM-TV 
takes  a  bow  with  10  of  Chicago's  "top  15"  programs 
at  night  (compared  to  9  a  year  ago)  and  8  in  the 
daytime  (compared  to  4  a  year  ago). 

For  top  billing  in  the  nation's  second  market,  get 
in  the  act  with 


Chicago's  Showmanship  Television  Station 


as  large  as  the  fourth. 


CBS    TELEVISION'S    KEY    STATION    IN  CHICAGO 
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ADDRESSING  TvAB's  Chicago  session  on  behalf  of  small-medium  market  stations  was 
W.  D.  Rogers,  KDUB-TV  Lubbock,  Tex.  At  his  right  (I  to  r):  Norman  A.  Gittleson, 
WJAR-TV  Providence,  R.  I.;  Neville  Miller,  legal  counsel,  and  Richard  A.  Moore,  KTTV 
(TV)  Los  Angeles,  temporary  chairman. 

TVAB  OPENS  SHOP  IN  NEW  YORITtODAY 
WITH  100  OUTLETS  AFTER  NARTB  MEET 

Headquarters  are  being  set  up  in  New  York's  New  Weston  Hotel 
after  rapid  organization  of  TvAB  at  the  Chicago  convention  sans 
benefit  of  networks  or  NARTB.  Richard  Moore  is  temporary  head. 


TVAB  (Television  Advertising  Bureau)  opens 
New  York  headquarters  today  Monday  as  a 
local-national  tv  sales  promotion  agency  with 
about  a  third  of  the  375-odd  stations  as  mem- 
bers, according  to  Richard  A.  Moore,  KTTV 
(TV)  Los  Angeles,  temporary  chairman. 

Headquarters  are  being  set  up  in  the  New 
Weston  Hotel  under  direction  of  an  executive 
committee  headed  by  Mr.  Moore.  The  project 
was  first  set  up  last  April  22  and  was  launched 
formally  at  the  NARTB  Chicago  convention 
without  network  (except  o&o  stations)  or 
NARTB  participation. 

"We're  in  business — faster  than  we  expected," 
Mr.  Moore  told  B*T.  "TvAB  is  a  going  con- 
cern with  around  one-third  of  stations  signed 
and  more  coming  in  every  hour." 

More  Stations  Join  TvAB 

A  half-day  program  in  Chicago  last  Monday 
morning  brought  in  new  members  as  TvAB's 
organizers  made  spirited  pleas  showing  the  need 
of  a  promotional  agency  to  sell  the  new  adver- 
tising medium.  Sparking  the  project  are  na- 
tional representatives,  with  networks  and 
NARTB  privately  irked — networks  because  the 
promotion  is  local-national  spot  and  non-net- 
work in  scope;  NARTB  because  it  has  been  de- 
veloping a  media-wide  project  which  still  is  in 
the  drafting  stage. 

TvAB  moved  swiftly  and  dramatically  last 
week  at  the  convention.  It  claimed  to  be 
around  the  one  hundred  mark  in  station  signa- 
tures, and  is  shooting  toward  a  $500,000  first- 
year  budget.  Many  of  its  signers  reserved  the 
right  to  obtain  ownership  approval.  Many 
non-signers  are  waiting  to  see  what  happens. 
They  want  to  see  what  sort  of  promotion  will 
be  done  and  who  will  do  it.  They  are  interested 
in  looking  over  the  board  membership  when 
directors  are  elected. 

Key  personnel  in  TvAB,  besides  Mr.  Moore, 
are  Richard  P.  Doherty,  consultant,  who  now 
fills  that  role  on  a  permanent  basis.  He  will 
work  on  membership  activity  and  organiza- 
tional matters.  Neville  Miller,  Washington 
radio  attorney  who  wrote  TvAB's  bylaws  draft, 
has  been  retained  as  legal  consultant.  They  will 
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be  consultants  to  the  TvAB  board. 

Three  working  committees  will  be  named  this 
week.  They  will  deal  with  selection  of  a 
project  director,  membership  and  planning.  All 
will  be  representative  of  the  full  membership. 
Tom  Harker,  Storer  Broadcasting  Co.,  is  tem- 
porary treasurer  and  Mr.  Moore  continues  as 
temporary  chairman  of  the  executive  committee. 
They  operate  until  successors  are  elected. 

Registration  cards  are  being  sent  every  mem- 
ber to  obtain  a  list  of  those  eligible  to  run  for 
board  membership.  A  nominating  committee 
will  draw  up  a  list  of  names  for  a  mail  ballot- 
ing. Clerical  help  will  be  hired  at  once.  The 
15-man  board  will  be  equally  representative  of 
three  classes,  based  on  population  of  city  in 
which  station  is  located  under  150.000  popula- 
tion; 150,000-500,000;  over  500,000. 

The  list  of  early  signatories  included,  among 
others,  such  stations  as  WOR-TV  New  York; 
KOA-TV  Denver;  WHBF-TV  Rock  Island,  111.; 
WDTV  (TV)  Pittsburgh;  WAGA-TV  Atlanta 
and  other  Storer  Broadcasting  Co.  stations; 
WRGB  (TV)  Schenectady,  N.  Y.;  WGN-TV 
Chicago;  KTTV  (TV)  Los  Angeles;  WBTV 
(TV)  Charlotte,  N.  C;  KPRC-TV  Houston; 
WMTW  (TV)  Poland  Springs,  Me.;  WFIL-TV 
Philadelphia;  WABT-TV  and  WBRC-TV  Birm- 
ingham; KRON-TV  San  Francisco;  WJAR-TV 
Providence.  R.  I.;  WSAZ-TV  Huntington,  W. 
Va.;    WHIZ-TV   Zanesville,   Ohio;  WHB-TV 


Kansas  City;  WMT-TV  Waterloo,  Iowa;  KFEL- 
TV  Denver. 

Mr.  Moore  kicked  off  the  TvAB  member- 
ship rally  by  observing  that  "each  tv  operator 
has  in  his  hands  the  all-time  giant  of  advertis- 
ing," yet  it  is  the  only  major  medium  that  still 
is  not  organized.  By  pooling  resources,  he  said, 
tv  can  get  more  than  7%  of  the  $8  billion  ad- 
vertising fund.  Just  1%  of  that  fund  would 
amount  to  an  $80  million  increase,  he  said. 

TvAB  will  set  up  a  nominating  committee 
before  mail  balloting  to  name  a  board  of  direc- 
tors which  can  be  in  operation  by  July  1.  An 
executive  committee  of  12  continues  until  the 
board  is  formed,  with  the  organization  com- 
mittee disbanding. 

Robert  M.  Purcell,  of  Robert  M.  Purcell 
Television,  Hollywood,  narrated  a  slide  film 
reviewing  the  TvAB  sales  situation  and  show- 
ing the  need  for  the  sales  promotion  unit. 

Arthur  Porter,  vice  president  of  Leo  Burnett 
Co.,  Chicago  agency,  said  agencies  will  wel- 
come research  showing  how  many  advertising 
impressions  are  created  for  each  dollar  spent. 
"Precision  media  buying  is  the  order  of  the 
day,"  he  said. 

Leslie  C.  Johnson,  WHBF-TV  Rock  Island, 
111.,  said  resistance  is  developing  in  the  sale  of 
daytime  and  fringe  tv  time,  with  some  stations 
already  pricing  themselves  out  of  the  market. 
He  cited  the  trouble  of  increased  costs.  He 
personally  preferred  percentage  of  revenue  as  a 
basis  for  dues  instead  of  the  highest  Class  A 
quarter-hour  rate  per  month. 

Harold  P.  See,  KRON-TV  San  Francisco, 
contended  TvAB  would  help  develop  depart- 
ment store  business  and  cited  increased  operat- 
ing costs.  Vernon  A.  Nolte,  WHIZ-TV  Zanes- 
ville, Ohio,  argued  TvAB  would  help  develop 
national  spot,  a  disappointment  in  many  uhf 
operations. 

W.  D.  Rogers,  KDUB-TV  Lubbock,  Tex., 
said  millions  are  spent  in  promoting  newspaper 
advertising  in  small  and  medium  cities,  whereas 
nobody  is  telling  the  tv  story. 

Radio  History  Series 
Offered  Free  by  BMI 

A  RADIO  program  series,  written  by  outstand- 
ing U.  S.  historians  and  designed  to  tell  the 
American  story  from  "the  age  of  discovery"  to 
the  "age  of  the  atom,"  will  be  given  free  to 
all  radio  stations  by  Broadcast  Music  Inc. 

Carl  Haverlin.  BMI  president,  announced  the 
ambitious  project  last  week  in  Chicago.  He 
said  that  BMI  and  the  Society  of  American  His- 
torians are  cooperating  in  the  project.  Sixty 
leading  historians,  including  six  Pulitzer  Prize 
winners,  will  write  the  shows. 

Shafto  Elected  to  BMI  Board 

G.  RICHARD  SHAFTO,  vice  president  and 
general  manager  of  WIS-AM-TV  Columbia, 
S.  C,  and  WIST  Charlotte,  N.  C.  was  elected 
to  the  board  of  Broadcast  Music  Inc.  at  a 
May  23  meeting  of  the  board  in  Chicago. 


QUARTET  of  TvAB  organizers  at  Chicago 
Vernon  A.  Nolte,  WHIZ-TV  Zanesville,  Ohio 
and  Leslie  C.  Johnson,  WHBF-TV  Rock  Island 


(I  to  r):  Richard  P.  Doherty,  consultant; 

Harold  P.  See,  KRON-TV  San  Francisco, 
,  III. 
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IN  SAN  FRANCISCO 


*THEY  STILL 
DANCE  TO 
HIS  TUNE... 


And  maybe  you  danced  to  his  orchestra,  for  Del  Courtney  is  still  one  of  the  big  names  in  music. 
You  saw  him,  maybe,  at  the  Ambassador  in  New  York,  the  Stevens  in  Chicago,  the 
Cocoanut  Grove  in  Los  Angeles,  the  Roosevelt  in  New  Orleans  or  at  any  of  many 
great  hotels  throughout  the  nation. 

Del's  still  a  great  band  leader,  but  his  first  love  now  lies  in  the  personalities  and  novelties 
of  his  own  TV  show . .  .  San  Francisco's  highest-rated  locally  produced  program,  the  only 
such  program  in  recent  San  Francisco  history  to  reach  the  top  ten  among  all 
daytime  adult  shows,  local  or  network. 

Participations  are  yours  at  an  amazingly  low  cost  per  thousand.  Remember,  in  San  Francisco, 
*they  still  dance  to  Del  Courtney's  tune. 


The  Del  Courtney  Show 

Monday  thru  Friday,  1-2  p.m. 
Film  feature  and  live 

The  Del  Courtney  Sunday  Show 

Live;  4-4:30  p.m. 


*  Women  particularly 


kpix« 

CHANNEL  W^pr 

SAN  FRANCISCO,  CALIF. 
...affiliated  with  CBS  and  DuMont 
Television  Networks . . .  represented 
by  the  Katz  Ageney 
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NEW  DIRECTORS  elected  Monday  to  the  Tv  Board  include  (I  to  r)  W.  D.  Rogers  Jr., 
KDUB-TV  Lubbock.  Tex.;  Paul  Raibourn,  KTLA  (TV)  Los  Angeles;  Robert  D.  Swezey, 
WDSU-TV  New  Orleans;  Clair  R.  McCollough,  Steinman  Stations;  John  Esau,  KTVQ 
(TV)  Oklahoma  City,  and  George  B.  Storer,  Storer  Broadcasting  Co.  Absent  when 
photo  was  taken  was  Harold  Hough,  WBAP-TV  Fort  Worth. 


RETURNS  from  tv  precincts  were  checked  by  a  five-man  tally  board  during  election 
of  NARTB  video  directors  at  Chicago.  L  to  r:  Gene  O'Fallon,  KFEL-TV  Denver;  Joseph 
E.  Baudino,  KDKA  Pittsburgh;  Gordon  Gray,  WOR-TV  New  York;  Joseph  Brenner, 
KBAY-TV  San  Francisco,  and  P.  A.  Sugg,  WKY-TV  Oklahoma  City. 


MULTIPLEXING  MAY  BOOST  FM— STERLING 


ESAU,  ROGERS  NAMED 
TO  NARTB  TV  BOARD 

Election  of  the  two  new  mem- 
bers boosts  the  unit's  member- 
ship from  13  to  15.  Five  other 
directors  were  re-elected. 

NARTB  is  operating  with  a  15-man  television 
board,  two  more  than  before,  following  elec- 
tion of  seven  tv  directors  at  the  Chicago  con- 
vention. Decision  to  increase  the  board  from 
13  to  15  was  reached  at  a  luncheon  meeting 
of  the  directors,  held  just  prior  to  the  Monday 
business  meeting  of  the  membership. 

Two  new  members,  John  Esau,  KTVQ  (TV) 
Oklahoma  City,  and  W.  D.  Rogers  Jr.,  KDUB- 
TV  Lubbock,  Texas,  were  elected  with  the  sup- 
port of  uhf  members  and  as  a  tv-only  station 
operator.  Paul  Raibourn,  KTLA  (TV)  Los  An- 
geles, was  re-elected  as  a  tv-only  director. 

The  other  four,  all  re-elections,  were  Robert 
D.  Swezey,  WDSU-TV  New  Orleans,  who  has 
been  chairman  of  the  board;  George  B.  Storer, 
Storer  Broadcasting  Co.;  Clair  R.  McCollough, 
Steinman  Stations,  and  Harold  Hough,  WBAP- 
TV  Fort  Worth.  Mr.  Rogers  had  been  on  the 
board  before,  and  Mr.  Esau  had  been  a  radio 
director. 

Judge  Justin  Miller,  retired  NARTB  board 
chairman  and  now  legal  consultant  to  the  as- 
sociation, presided  at  the  election. 

A  report  submitted  to  the  membership  by 
Vice  President  Thad  Brown  and  summarized 
by  Chairman  Swezey,  detailed  some  of  the 
highlights  of  the  television  achievements  of 
NARTB  during  the  year. 

Industry  teamwork  and  cooperation  helped 
make  color  tv  a  reality  during  the  past  year, 
the  report  emphasized.  The  all-industry  tv 
music  license  committee  was  lauded  for  its 
negotiations  leading  to  ASCAP  blanket  and 
per  program  agreements.  Dwight  W.  Martin, 
General  Teleradio,  was  committee  chairman. 

Tv  Circulation  Plan 

A  multi-million  dollar  long-range  tv  circula- 
tion measurement  plan  has  moved  toward  the 
pre-testing  stage  and  work  will  be  underway 
in  a  few  weeks,  it  was  pointed  out.  Sports  re- 
lations show  encouragement  in  some  fields  but 
the  NCAA  college  football  plan  was  mentioned 
as  showing  a  lack  of  understanding  between 
telecasters  and  colleges.  Work  of  George  J. 
Higgins,  KMBC  Kansas  City,  chairman  of  the 
NARTB  Sports  Committee,  was  lauded. 

Criticism  was  voiced  on  the  canons  of  the 
American  Bar  Assn.  prohibiting  tv  coverage 
of  judicial  proceedings  as  well  as  attempts  of 
some  state  legislatures  to  bar  cameras. 

Criticism  of  television  was  found  to  be  di- 
minishing, with  the  Television  Code  and  an 
NARTB  public  relations  program  praise. 

Another  achievement  is  the  station-distribu- 
tor standard  film  contract,  designed  for  volun- 
tary use  by  the  industry.  The  contract  is  about 
ready  for  final  action  by  the  two  groups. 

In  the  Tv  Board  election  process,  the  list 
of  nominees  included  Robert  B.  Hanna  Jr., 
WRGB  (TV)  Schenectady,  N.  Y.;  Wayne  Coy, 
KOB-TV  Albuquerque,  N.  M.;  Allen  M. 
Woodall,  WDAK-TV  Columbus,  Ga.;  Harold 
P.  See,  KRON-TV  San  Francisco;  Mortimer 
C.  Watters,  WCPO-TV  Cincinnati;  D.  L.  Pro- 
vost, WBAL-TV  Baltimore. 

Tally  clerks  for  the  election  were  P.  A.  Sugg, 
WKY-TV  Oklahoma  City;  Gordon  Gray, 
WOR-TV  New  York;  Joseph  E.  Baudino,  West- 
inghouse  Broadcasting  Co.;  Gene  O'Fallon, 
KFEL-TV  Denver,  and  Joseph  Brenner, 
KBAY-TV  San  Francisco. 


Multiplexing  will  mean  more 
revenue,  stronger  program- 
ming and  better  service 

A  PREDICTION  that  multiplexing  may  give 
fm  "the  revitalization  it  needs"  was  advanced 
by  FCC  Comr.  George  E.  Sterling  last  week. 

Speaking  to  an  estimated  150  to  200  broad- 
casters ,at  the  Monday  fm  session  of  the 
NARTB  convention — described  as  the  largest 
fm  turnout  at  an  NARTB  convention  in  recent 
years — Comr.  Sterling  said  he  felt  that,  if  FCC 
adopts  "in  some  form"  its  proposal  to  authorize 
multiplexing,  the  result  will  be  more  revenue 
for  fm  stations,  stronger  programming,  and 
better  service. 

Comr.  Sterling  shared  the  spotlight  at  the 
meeting  with  a  group  of  fm  broadcasters — 
Walter  Brown,  WDXY  (FM)  Spartanburg, 
S.  C;  Merrill  Lindsay,  WSOY-FM  Decatur, 
111.;  Winslow  Porter,  WRFL-FM  Winchester 
Va.;  Edward  Wheeler,  WEAW-FM  Evanston, 
111.,  and  John  F.  Meagher,  KYSM-FM  Man- 
kato,  Minn.,  newly-elected  NARTB  vice  presi- 
dent for  radio — in  discussions  of  multiplexing, 
high  fidelity,  fm  programming  and  fm  sales 
policies.  Ben  Strouse,  WWDC-FM  Washing- 
ton, chairman  of  the  Fm  Committee,  presided. 

Mr.  Meagher,  in  a  brief  statement,  reassured 
the  fm  operators  that  NARTB's  abolition  of  its 
Fm  Dept.  was  part  of  an  organizational  re- 
alignment which,  far  from  implying  a  "scuttling" 
of  fm,  should  lead  to  better  NARTB  service 
to  fm  broadcasters. 

Mr.  Lindsay,  introduced  by  Chairman 
Strouse  as  a  man  who  not  only  is  making 
money  out  of  fm  but  also  is  applying  for  an- 
other station,  stressed  that  in  fm,  as  in  any 


broadcast  medium,  "the  answer  is  in  programs 
— you  won't  have  trouble  if  you  have  programs 
that  people  want  to  hear."  He  said,  "I  don't 
know  any  way  to  make  money  in  am,  fm  or  tv 
unless  there  is  reason  for  people  to  tune  in." 

Mr.  Lindsay  questioned  whether  fm  could 
be  sold  on  the  basis  of  its  high-fidelity  quali- 
ties— a  position  that  was  challenged  in  later 
statements  from  the  floor — and  said  that  WSOY- 
FM,  which  programs  sports  separately  from 
WSOY,  had  made  its  profits  entirely  from  its 
sports  coverage. 

Mr.  Wheeler  stressed  the  importance  of 
storecasting  as  a  source  of  fm  revenue,  assert- 
ing that  storecasting  programs  can  also  be 
made  highly  attractive  to  home  audiences.  In 
answer  to  a  question,  he  estimated  that  in-  j 
stallations  in  15  to  100  stores  are  necessary  for 
a  successful  storecasting  operation.  WEAW-, 
FM,  he  said,  has  installations  in  some  500. 

Comr.  Sterling,  voicing  his  view  that  multi-| 
plexing  technically  is  past  the  experimental,  de- 
velopmental stage,  stressed  that  multiplexings 
under  the  Commission's  proposed  rules,  would 
not  result  in  deterioration  of  the  basic  fm 
signal.  He  said  FCC  considers  the  additional  | 
signal  that  comes  from  multiplexing  to  be  an  i 
"adjunct"  to  fm,  not  a  "replacement"  for  it. 

Mr.  Strouse  relayed  to  the  assembled  fn 
broadcasters  a  suggestion,  which  he  said  came  i 
from  an  NARTB  fm  committee  member,  that; 
the  Johnson  bill  to  exempt  from  excise  tax  any; 
tv  set  that  contains  uhf  as  well  as  vhf  be! 
amended  to  apply  equally  to  any  radio  set  that  j 
includes  fm  as  well  as  am. 

Summing  up,  Mr.  Wheeler  said  that  ap-| 
parently  many  fm  operators  were  wondering 
if  they  could  keep  fm  station  on  the  air.  "We  j 
can't  afford  to  cut  it  off,"  he  observed. 
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got  the  Facts , 
just  the  Facts... 

(...  about  KQV's  popularity 

outside  of  Pittsburgh!) 


THE  CASE:  Since  last  August,  KQV  has  led  all  other  stations 
in  program  "Firsts"  in  Pittsburgh  according  to  Pulse  Surveys. 
This  KQV  leadership  in  top-rated  local  and  CBS  shows  con- 
tinues to  grow  each  month.  And  now,  a  new  Pulse  Survey  of  our 
Half  MV-M  area  covering  all  or  parts  of  nine  counties  .  .  .  and 
including  2  5  stations  .  .  .  shows  that  KQV's  ratings  outside  of 
Pittsburgh  coincide  almost perfectly  with  KQV's  high  Metropolitan 
Pittsburgh  ratings. 


THE  VERDICT:  KQV  not  only  "gets  out"  into  the  rich 
suburban  counties  of  the  Pittsburgh  market  .  .  .  but  actually 
leads  in  listener  preference  there  almost  as  predominantly 
as  it  does  in  Metropolitan  Pittsburgh.  So  if  you  want  to  sell 
all  of  the  dynamic  new  Pittsburgh  market,  your  key  is  KQV! 


W1D  5215 


National  Rep:  PAUL  H.  RAYMER  Co.  New  York 


CBS  Radio  .  in  Pittsburgh 

Chicago  •  Detroit  •  San  Francisco  •  Hollywood  •  Atlanta  •  Dallas 
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THE  RIGHT  TRANSMITTER 
FOR  YOUR  "SPECIAL"  NEED 

Standard  Electronics  offers  you  the  most  adapt- 
able VHF  equipment  in  the  industry  today  ...  to 
solve  your  station's  expansion  problems  on  the 
basis  of  individual  needs  and  market  require- 
ments. 

For  example,  to  start  television  service,  you  may 
choose  an  economical,  trouble-free  5  or  10  KW 
100%  air  cooled  S-E  transmitter.  Later,  go  to  20, 
25,  40  or  50  KW  output,  simply  by  adding  a 
matching  S-E  amplifier.  You  get  the  right  com- 
bination of  the  best  equipment  to  give  you  the 
ERP  you  need  at  any  time. 

For  television  stations  now  on  the  air  who  want 
to  improve  their  competitive  status  with  a  maxi- 
mum power  signal  .  .  .  Standard  Electronics  offers 
a  complete  line  of  100%  air  cooled  amplifiers  . .  . 
DESIGNED  TO  DRIVE  DIRECTLY  FROM  YOUR 
PRESENT  TRANSMITTER,  whatever  its  make  .  .  . 
w/fh  no  need  to  replace  any  part  of  your  existing 
equipment.  YES,  EVEN  IF  YOU  HAVE  A  2  KW 
TRANSMITTER,  IT  CAN  BE  EXPANDED  TO  20  KW 
WITH  ONLY  THE  ADDITION  OF  A  S-E  AMPLIFIER. 
Your  high  power  broadcasts  can  begin  SOON 
.  .  .  because  Standard  Electronics  has  a  reputa- 
tion for  deliveries  ON  TIME,  as  promised. 


Go4H>p4iSie.  true  equipment  costs  . . .  not  just  initial  cost . . . 
but  also  tube  replacement  and  power  consumption  costs. 
( Within  a  five  year  period,  an  S-E  50  KW— VHF  transmitter 
can  save  you  up  to  $120,000  in  operating  expenses  alone.) 

Compare  circuitry  . . .  layout  and  control  simplicity  . . .  ease 
of  maintenance. 

Consider  the  advantages  of  S-E's  "Add-A-Unit"  design  that 
makes  it  easy  for  any  station  to  expand  to  higher  power  .  .  . 
and  compare  delivery  schedules  for  both  complete  trans- 
mitters and  high  power  amplifiers. 

Get  all  the  facts . . .  and  let  them  help  you  decide  truly  which 
transmitter  best  serves  your  needs. 

Comparison  Chart  of  VHF  High  Power  Transmitters 


AMPLIFIER  DRIVES  WITH  5  KW 


AMPLIFIER  WILL  OPERATE  WITH  ANY  MAKE  DRIVER 


TUBE  COST  f  "7lrt«  "«  1 
L   FCC  spires  J 


POWER  LINE  REQUIREMENTS 
(it  black  level) 


FLOOR  AREA  (including  power  equipment, 
blowers,  etc.) 


208/230  V 
*     60  ey,  3  * 
145  KW 


*     152  sq.ft. 


YES 


NO 

YES 

YES 

NO 

NO 

NO 

$11,625 
$4,237 

$13,230  (eil) 
$6,429  (est) 

$9,250  (est) 
$5,050  (est) 

I  VES 

NO 

NO 

460  V 

I     60  cy,  3  * 
193  KW 

208/230  V 
60  cy,  3* 
150  KW  (est) 

208/230  V 
60  cy ,  3  * 
165  KW  (est) 

154  iq.  ft. 

160  sq.  ft.  (ast) 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

/VTcffT^iTH  50  KW 


Transmitter  deliveries 


O  O 


Transmitter  room  of 
WOR-TV's  new  Empire 
State  40  KW  transmitter, 
130  KW  ERP.  100°o  air 
cooled.  Completely  self- 
contained.  Equipment 
throughout  by  Standard 
Electronics. 


STANDARD  iliCTRONICS 


has  these  exdusiv®  features 


ADD  A-UNIT  DESIGN 

Lets  you  go  from  500 
watts  to  50  KW  without 
scrapping  or  even  modi- 
fying a  single  piece  of 
equipment. 


VERSATILE  AMPLIFIERS 

S-E's  Add-A-Unit  amplifi- 
ers can  be  added  to  exist- 
ing equipment  regardless 
of  make.  Any  5  or  10  KW 
transmitter  will  drive  a 
40  or  50  KW  S-E  ampli- 
fier. Any  2  or  5  KW  trans- 
mitter will  drive  a  20  KW 
S-E  amplifier. 


ECONOMICAL  INSTALLATION 

Fewer  building  altera- 
tions. Units  fit  any  sta- 
tion layout. 

ADVANCED  STYLING 

Modern  cabinetry  by 
Dreyfuss,  leading  indus- 
trial designer. 

SELF-CONTAINED 

Compact.  No  external 
blowers  or  external  vaults 
needed. 

LOWER  OPERATING  COSTS 

Similar  tube  types 
throughout.  Low  emission 
visual  tubes  interchange- 


able with  aural  section 
where  power  require- 
ments are  less.  Lower  ini- 
tial tube  cost,  AND  LONG 
LONG  HOURS  OF  LIFE. 
Lower  power  consump- 
tion too,  saving  many  dol- 
lars on  your  power  bill. 

ACCESSIBLE 

All  tubes  visible  and  ac- 
cessible from  the  front 
via  full  length  glass  doors. 

COLOR  ADAPTABLE 

Elimination  of  back  porch 
clamp  insures  proper 
operation  with  color 
signals. 


S-E's  BLUE  STAR  STATIONS 

Using  Standard  Electronics'  high  power  transmitters  and 
amplifiers  to  obtain  maximum  power  authorized  by  the  FCC. 

%  THE  BIRMINGHAM  NEWS  CO. 

WABT      •      Birmingham      •      Channel  13 

40  KW  -  316  KW  ERP 

\  CROSLEY  BROADCASTING  CORP. 

WLW-A       •       Atlanta       •       Channel  1  1 


50  KW  -  316  KW  ERP 

GENERAL  TELERADIO 

Empire  State  Building 


WOR-TV 
New  York 


40  KW  -  130  KW  ERP 


with  high  power 


to  deliver  tomorrow's 
equipment  today 


standard  electronics  corporation 

A      SUBSIDIARY      OF      CLAUDE      NEON,  INC 
285-289    EMMETT    STREET      •      NEWARK    5,    N.  J. 

devoted  exclusively  to  the 
engineering,  manufacturing,  and  servicing  of  equipment 
for  the  broadcast  and  television  industry 


NEW  OFFICERS  of  the  Daytime  Broadcasting  Assn.  meet  after  their  election  by  the 
DBA  board  in  Chicago  last  Monday.  L  to  r:  W.  J.  Thomas,  WCPA  Clearfield,  Pa., 
chairman  of  the  board;  Ray  Livesay,  WLBH  Mattoon,  III.,  president;  Jack  Younts,  WEEB 
Southern  Pines,  N.  C,  treasurer,  and  W.  Kenneth  Patterson,  WSIV  Pekin,  III.,  execu- 
tive vice  president.  Alf  London  (absent),  KSCB  Liberal,  Kan.,  was  named  a  V.P. 


STANDARD  HOURS 
TOP  DBA  PROJECT 

Daytime  group  will  press  for 

5  a.m.  -  7  p.m.  schedule  before 

FCC,  according  to  plans  made 

in  Chicago  at  Monday  meet. 

OPERATORS  of  daytime  radio  stations  laid 
plans  last  week  for  extended  efforts  to  obtain 
FCC  approval  of  around-the-year  5  a.m.  to  7 
p.m.  operating  hours. 

At  a  meeting  Monday  in  Chicago's  Palmer 
House,  the  Daytime  Broadcasters  Assn.  (1) 
elected  a  new  board  of  directors  who  in  turn 
elected  officers,  (2)  was  briefed  by  legal  and 
engineering  counsel  on  the  status  of  the  day- 
timers'  appeal  for  more  air  time,  and  (3)  was 
urged  to  invigorate  a  membership  drive  with 
the  objective  of  signing  up  at  least  300  of  the 
800  daytime  stations  in  the  U.  S.  Present  mem- 
bership is  134. 

Ray  Livesay,  WLBH  Mattoon,  111.,  a  founder 
of  DBA  and  secretary-treasurer  since  its  or- 
ganization, was  elected  president  by  the  new 
board.  W.  J.  Thomas,  WCPA  Clearfield,  Pa., 
was  elected  chairman  of  the  board:  W.  Kenneth 
Patterson,  WSIV  Pekin,  111.,  retiring  president, 
became  executive  vice  president;  George  J. 
Volger,  KWPC  Muscatine,  Iowa,  was  elected 
secretary,  and  Jack  Younts,  WEEB  Southern 
Pines,  N.  C,  treasurer. 

The  board  also  chose  a  one-time  Republican 
candidate  for  President  of  the  United  States 
as  DBA  vice  president.  Though  not  at  the  Chi- 
cago meeting,  Alf  M.  Landon,  who  ran  un- 
successfully against  President  Franklin  D. 
Roosevelt  in  1936,  agreed  by  telephone  to  serve 
as  a  DBA  officer.  Mr.  Landon  is  president  of 
KSCB  Liberal,  Kan. 

Board  Members 

Members  of  the  new  DBA  board,  which 
will  serve  for  a  year,  are:  Richard  E.  Adams, 
WKOX  Framingham,  Mass.;  Robert  M.  Wal- 
lace, WOHS  Shelby,  N.  C;  Thomas  H.  Max- 
well, WIBB  Macon,  Ga.;  H.  R.  Young  Jr., 
WSOK  Nashville;  Arthur  L  Eilerman,  WZIP 
Covington,  Ky.;  Worth  S.  Rough,  WCBC  An- 
derson, Ind.;  Charles  R.  Dickoff,  WBEV 
Beaver  Dam,  Wis.;  George  Dodds,  WGGH 
Marion,  111.;  Basil  Anderson,  KJSK  Columbus, 
Neb.;  Morris  Mendel,  KGST  Fresno,  Calif., 
and  Messrs.  Younts,  Thomas  and  Patterson. 

The  DBA  meeting,  attended  by  both  mem- 
ber and  non-member  daytime  station  executives, 
heard  Harry  J.  Daly,  Washington  attorney  for 
the  organization,  urge  stations  to  concentrate 
on  two  main  objectives:  To  obtain  year-around 
operation  from  5  a.m.  to  7  p.m.,  and  to  de- 
fend daytime  station  power  and  operational 
time  limits  against  what  he  described  as  "in- 
roads by  clear  channel  stations." 

He  said  daytimers  would  be  represented  in 
oral  arguments  before  the  FCC  June  7  (post- 
poned to  June  15)  on  the  daytime  sky  wave 
issue. 

Mr.  Livesay,  reporting  as  secretary-treasurer, 
said  that  DBA  had  a  total  income  of  $4,850 
from  last  Jan.  8,  date  of  its  official  founding,  to 
last  May  1  and  had  spent  $3,544.25.  Income  is. 
exclusively  from  member  dues  which  are  $15  a 
month. 

An  additional  DBA  project  is  experimenting 
with  carrier  current  broadcasting,  Mr.  Livesay 
explained.  If  experiments  turn  out  as  antici- 
pated, the  DBA  will  petition  FCC  to  set  stand- 
ards for  that  type  of  broadcasting.  In  essence 


the  technique  is  to  use  low-powered  transmitters 
feeding  into  existing  power  lines;  signals  then 
are  radiated  from  the  lines  and  can  be  picked 
up  -by  ordinary  radio  receivers.  Mr.  Livesay 
emphasized  that  DBA  experiments  with  carrier 
current  broadcasting,  though  intended  event- 
ually to  permit  daytime  stations  to  operate 
longer  hours,  "do  not  in  any  way  affect  the 
DBA  objective  for  fixed  hours  of  operation 
from  5  a.m.  to  7  p.m." 

Radio  Journalism  Council 
Plans  Refinancing  Move 

REFINANCING  plan  involving  the  Council 
on  Radio  Journalism  will  be  submitted  to  the 
NARTB  board  for  its  approval,  it  was  de- 
termined during  the  NARTB  convention  last 
week. 

The  council  held  a  closed  session  last  Mon- 
day. Sitting  in  were  Robert  K.  Richards, 
NARTB  vice  president,  and  university  repre- 
sentatives, including  Don  Brown,  U.  of  Illinois 
radio-tv  specialist.  It  was  headed  by  Harvey 
Heath,  East  Coast  radio  specialist. 

The  proposal  was  approved  to  enable  the 
council  to  realign  its  financial  structure  in  line 
with  sanction  by  NARTB.  The  meeting  was 
one  of  several  corollary  sessions  held  as  part 
of  the  official  management  agenda.  The  board 
is  expected  to  act  on  the  plan  in  the  next 
month  or  so. 

Witting  Addresses  WBC  Meet 

ENGINEERING  executives  of  Westinghouse 
Broadcasting  Co.  met  last  Monday  at  the  Palmer 
House  to  discuss  technical  developments  on  dis- 
play at  the  NARTB  convention.  Chris  J.  Wit- 
ting, president  of  the  company,  and  Joseph 
E.  Baudino,  executive  vice  president,  addressed 
the  meeting  on  general  engineering  policy. 


BAB  ACTS  TO  FILL 
3  BOARD  VACANCIES 

THE  Broadcast  Advertising  Bureau  nominating 
committee  was  asked  last  week  by  the  BAB 
board  to  suggest  successors  to  three  directors 
who  have  resigned. 

The  nominating  committee,  which  earlier  had 
been  given  the  job  of  finding  a  replacement  for 
Charles  C.  Caley,  WWBD  Peoria,  111.,  whose 
term  as  chairman  of  the  BAB  board  expires 
next  November,  will  hold  its  first  meeting 
July  8.  John  C.  Patt,  WJR  Detroit,  is  chairman 
of  the  committee. 

The  directors  who  have  resigned  are  John  F. 
Meagher,  KYSM  Mankato,  Minn.,  who  has 
been  appointed  NARTB  radio  vice  president 
[B»T,  May  17]  effective  June  15;  Arch  L.  Mad- 
sen,  formerly  of  KOVO  Provo,  Utah,  who  be- 
came BAB  director  of  member  service  early  this 
month  [B«T,  May  10],  and  Herb  Hollister, 
KCOL  Fort  Collins,  Colo.,  who  quit  the  BAB 
board  because  of  the  pressure  of  other  business. 

Instructions  were  given  to  the  nominating 
committee  by  the  BAB  board  at  a  luncheon 
meeting  last  Monday  in  Chicago.  The  board 
also  set  a  meeting  of  the  BAB  executive  com- 
mittee for  July  9  to  study  changes  made  by  the 
board  in  the  organization's  dues  structure. 

At  the  same  session  Kevin  Sweeney,  BAB 
president,  told  the  board  that  BAB  income  in 
the  first  two  months  of  the  current  fiscal  year 
had  been  running  slightly  ahead  of  the  antici- 
pated rate  in  the  current  budget.  The  BAB 
budget  for  this  year  is  $687,000.  If  income 
keeps  to  the  level  of  the  first  two  months,  he 
said,  $696,000  would  be  collected  in  the  year. 

However,  Mr.  Sweeney  said,  BAB  expects  to 
add  at  least  30  new  member  stations  during 
the  summer,  to  increase  total  membership  to 
more  than  850.  Such  a  membership  would  pro- 
vide total  income  of  more  than  $750,000  per 
year. 
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Don't  buy  PART  when  you  can  get  it  ALL! 

KTNT-TV 

Covering  Seattle,  Jacoma  and  the  Puget  Sound  Area 

CHANNEL  II 


KTNT-TV  AREA     •     QUICK  FACTS  AND  FIGURES 

Population  Distribution 

City  of  Seattle  37.65% 

Balance  of  King  County  21.37% 

Pierce  County   (Including  Tacoma)  22.22% 

Balance  of  Areas  West  and  South  18.76% 

TOTAL  (1,250,000)  100.00% 

Grade  A  contour  covers  over  1 ,000,000  people;  Grade  A  and  B  contours  cover 
over  1 ,250,000  people;  INFLUENCE  AREA  covers  over  1 ,500,000  people 


AFFILIATED  WITH  CBS  and  DUMONT  TELEVISION  NETWORKS  •  CONTACT  WEED  TELEVISION 
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NARTB  [TUESDAY] 


INDUSTRY  MUST  WORK  TOWARD  UNITY, 
FELLOWS  SAYS  IN  ANNUAL  REPORT 

Radio  and  tv  must  remember  there  are  other  forms  of  competition 
than  each  other,  the  NARTB  president  says  in  his  annual  report. 


BROADCASTERS,  facing  economic  and  gov- 
ernmental shooting  from  all  sides,  are  now 
making  targets  of  themselves,  NARTB  Presi- 
dent Harold  E.  Fellows  told  the  Chicago  con- 
vention Tuesday  in  his  annual  report  to  the 
membership. 

President  Fellows  told  his  luncheon  audience 
the  industry  must  work  toward  unity.  "We  are 
still  prone,  as  radio  and  television  broadcasters, 
to  fight  each  other  for  business — which  is  per- 
fectly all  right,  if  we  remember  that  there  are 
other  forms  of  competition. 

"This  battle  of  electrons  is  viewed  with 
amusement,  and  perhaps  with  bewilderment, 
by  advertisers  who  can't  take  time  to  study 
its  implications  because  they're  engaged  in  con- 
ferences with  space  salesmen  representing  news- 
papers and  magazines." 

In  his  address  to  "the  biggest  convention  in 
the  history  of  American  broadcasting,"  Mr. 
Fellows  listed  such  regulatory  problems  as 
proposals  to  regulate  networks,  to  bar  cameras 
and  microphones  from  public  proceedings  and 
to  eliminate  radio  and  tv  advertising.  He  paid 
tribute  to  the  FCC  as  "a  good  Commission" 
and  lauded  its  election  of  Rosel  H.  Hyde  as 
Acting  Chairman. 

Steps  Toward  Improvement 

Listing  industry  steps  toward  self-improve- 
ment, he  said,  "It's  inconceivable  to  me  that  a 
television  broadcaster  would  not  subscribe  to 
the  Television  Code  and  a  radio  broadcaster  to 
the  Standards  of  Practice."  He  tied  this  into 
legislative  pressures,  and  then  called  for  sup- 
port of  the  newly  organized  campaign  of  pro- 
motion and  public  relations  begun  by  the 
NARTB  Sports  Committee  under  chairmanship 
of  George  J.  Higgins,  KMBC  Kansas  City. 

NATRB's  staff  executives  have  problems  try- 
ing to  acquaint  top  government  people  with 
the  industry's  operations,  he  said,  adding, 
"Nurtured  in  a  profession  which  should  produce 
articulate  people,  we  bog  down  when  it  comes 
to  getting  broadcasting's  story  over  to  legisla- 


tors and  regulators.  The  result  is  that  we  spend 
much  of  our  time  trying  to  cure  something, 
rather  than  trying  to  prevent  it." 

Mr.  Fellows  urged  broadcasters  to  get 
acquainted  with  their  legislators  and  keep  them 
posted  about  broadcasting  affairs.  He  traced  in 
detail  the  principal  characteristics  of  the  Ameri- 
can system  of  broadcasting  (story  below)  and 
paid  tribute  to  Judge  Justin  Miller,  retired 
NARTB  board  chairman  and  now  advisory 
counsel,  for  his  service  to  American  broadcast- 
ing. 

NARTB's  president  reviewed  progress  of  the 
association  membership  from  1,435  to  1,833  in 
the  three  years  he  has  served  as  president.  The 
number  of  Television  Code  subscribers  increased 
from  118  to  225  stations  and  four  networks  in 
a  year,  he  said. 

Specialists  Discuss 
Problems  on  Labor 

Management  should  be  well- 
informed  in  labor  talks  and 
take  firm  stands,  panelists 
agree  at  NARTB  meeting. 

MANAGEMENT  negotiators  should  enter  la- 
bor talks  well-informed  and  be  prepared  to 
make  firm  stands  for  their  rights,  a  panel  of 
employe-employer  specialists  agreed  Tuesday 
at  the  NARTB  Chicago  convention. 

Robert  D.  Swezey,  WDSU-TV  New  Orleans, 
served  as  panel  moderator.  He  is  chairman 
of  the  NARTB  Labor  Advisory  Committee. 
He  was  flanked  by  Hoyt  Steel,  Benjamin  Elec- 
tric Co.,  Des  Plaines,  111.;  Calvin  J.  Smith, 
KFAC  Los  Angeles;  William  C.  Pitts  Jr.,  CBS; 
Leslie  C.  Johnson,  WHBF-TV  Rock  Island,  111.; 
Lee  Shaw  of  Seyfarth,  Shaw  &  Fairweather, 
Chicago;  William  J.  Reilly,  International  Har- 


vester Co.,  and  Charles  H.  Tower,  acting  man- 
ager, NARTB  labor  department. 

Mr.  Reilly  told  broadcasters,  "You're  not  as 
helpless  as  you  think"  in  labor  negotiations. 
When  unions  make  unreasonable  demands,  he 
said,  employers  should  realize  they  are  dealing 
with  employes  through  their  unions.  He  said 
employers  should  be  reasonable  in  making 
counter-demands. 

Mr.  Smith  argued  that  if  the  union  gets  un- 
reasonable, then  management  can  do  the  same 
until  negotiations  settle  down  to  a  more  sensible 
basis.  Mr.  Reilly  told  employers  it  is  "amaz- 
ing" how  sympathetic  employes  will  be  to  the 
employer's  position  if  they  are  kept  informed 
of  the  facts. 

Value  of  Advisory  Service 

Mr.  Johnson  urged  employers  to  keep  their 
facts  up  to  date  in  planning  negotiations  and 
cited  the  value  of  NARTB's  advisory  services 
for  station  officials  facing  contract  discussions. 

"Management,  too,  has  a  right  to  state  its 
grievances,"  Mr.  Steele  reminded.  Herbert  E. 
Evans,  Peoples  Broadcasting  Co.,  cautioned 
that  management  negotiators  should  be  execu- 
tives with  negotiating  experience.  Stanley  E. 
Hubbard,  KSTP  St.  Paul,  said  broadcasters 
"are  being  picked  off  one  by  one."  "We're  a 
bunch  of  sitting  ducks,"  he  added. 

Mr.  Pitts  advised  broadcasters  to  call  in  their 
operating  people  to  appraise  the  effect  of  union 
demands  and  to  try  to  figure  out  in  advance 
some  of  the  improvements  to  be  made  in  con- 
tracts. 

N.  G.  Honors  Stations 

CITATION  to  radio  and  tv  stations  for  service 
in  National  Guard  recruitment  was  presented 
Tuesday  to  NARTB  by  Maj.  William  W.  Cole- 
man of  the  National  Guard's  Chicago  NARTB 
convention  exhibit.  Harold  E.  Fellows,  NARTB 
president,  received  the  award  which  credited 
radio  and  tv  "in  a  large  measure"  for  a  gain 
of  25,294  recruits  in  the  two-month  period 
ended  April  1. 

Christal  Stations  Meet 

RADIO  stations  represented  by  the  Henry  I. 
Christal  Co.  met  last  Tuesday  at  Chicago's 
Palmer  House  to  discuss  promotional  plans. 


THE  AMERICAN  SYSTEM  OF  BROADCASTING 


As  portrayed  by 

"THE  AMERICAN  System  of  Broadcasting" 
is  a  term  that  we  use  with  much  pride,  but 
not  always  with  full  understanding. 

It  begins,  as  do  all  systems  (whatever 
their  nature)  with  a  purpose. 

It  has  been  said  that  the  sole  purpose  of 
broadcasters  is  to  make  a  profit:  to  our 
shame,  there  may  be  a  very  few  who  lend 
credence  to  that  lie. 

It  has  been  said  that  the  sole  purpose  of 
broadcasting  is  (or  should  be)  to  educate. 
That  is  foolishness. 

It  has  even  been  said  that  broadcasting's 
only  mission  is  entertainment.  And  that, 
too,  is  a  most  unfortunate  concept. 

The  mission  of  broadcasting  cannot  be 
categorized  in  a  single  phrase.  It  is  all  of 
these;  it  is  an  experience  of  living;  and  it 
is  much  more. 

Its  true  purpose  is  delicately  woven  into 
the  pattern  of  our  nation's  purpose  itself. 

We  are  a  people  devoted  to  a  "political 
faith"  called  freedom.  Our  mass  media  not 
only  reflect  that  faith — they  nurture  it. 


NARTB  President  Harold  E.  Fellows  to  the 

Our  "charter"  (as  a  profession)  is  an 
essay  on  liberty  which  begins  with  the  im- 
mortal words,  "We,  the  people.  .  .  ." 

This  (in  the  end  analysis)  is  the  mission 
of  ALL  media.  It  is  no  less  and  no  more 
than  that  of  the  people  themselves. 

We  speak  then  of  the  American  System 
of  Broadcasting  not  as  an  isolated  method 
of  communication,  but  as  a  social  force — 
greater  in  its  impact — greater  in  its  greatness 
— because  it  is  not  a  segment  of  a  proposi- 
tion, but  the  proposition  itself. 

It  is  not  education  alone. 

It  is  not  business  alone. 

It  is  not  entertainment  alone. 

It  is  free  enterprise — but  that's  only  a  part 
of  it. 

It  is  the  facility  itself — but  that's  only  part 
of  it. 

It  is  the  sum  of  these,  and  becomes  a 
system — something  special — because  it  does 
not  exclude  elements  essential  to  the  opera- 
tion of  a  free  medium  in  a  free  nation. 


Chicago  convention 

The  human  elements  of  free  broadcast- 
ing's system  are  these: 

The  people  who  look  and  listen.  .  .  . 

The  people  who  produce  that  which  is  seen 
and  heard.  .  .  . 

The  people  who  pay  for  that  produc- 
tion. .  .  . 

And  the  government  people  who  repre- 
sent those  who  look  and  listen.  .  .  . 
That  is  a  system. 

Anything  short  of  it  is  an  improvisation. 

Let  us,  as  broadcasters,  continue  to  respect 
each  of  those  components  in  all  that  we  do, 
and  in  all  toward  which  we  aspire. 

The  audience  

The  advertisers.  .  .  . 

Our  colleagues  who  labor  in  the  media.  .  .  . 

And  our  government  which  has  a  proper 
interest.  .  .  . 

If  we  meet  our  obligations  to  each  of 
these,  and  to  our  own  selves  be  true,  we 
shall  set  before  the  world  a  shining  example 
of  American  enterprise. 
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WNCT 

GREENVILLE,  NORTH  CAROLINA 

CHANNEL  9 

Primary    (]J{S  Affiliate 


The  only  VHF  station  covering  the  rich  Eastern  Carolina 
market  FULL  TIME  (7:00  A.M.,  through)  with  100,000  watts. 

RETMA  SET  COUNT,  MAY  1,  1954 

57,032 

.  .  .  and  growing  every  day! 


Indicating  important  audience — and  advertiser — acceptance,  WNCT 
was  one  of  the  Nation's  fastest  stations  to  go  on  full-time  operation. 
3  months  after  opening,  WNCT  was  able  to  start  full-time  schedule 
beginning  at  7:00  A.M.  every  day. 

Its  874  ft.  tower  is  the  tallest  in  the  Carolinas. 


WNCT 


GREENVILLE,  N.  C. 


A.  Hartwell  Campbell,  General  Manager 

JOHN  E.  PEARSON  CO.,  NATIONAL  REPRESENTATIVE 
JAMES  S.  AYERS  CO.,  SOUTHEASTERN  REPRESENTATIVE 
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SHERM  FELLER  WVDA 

Nationally  known  as  a  music  composer  and  having 
several  hits  to  his  credit,  Sherm  handles  the  late 
show  from  I  1:05  P.  M.  to  1:00  A. M.  Even  at  these 
hours  the  studio  is  filled  to  overflowing,  because 
Sherm's  easy  style,  friendly  manner  and  outstanding 
work  in  civic  and  humanitarian  drives  has  won  him 
friends  ranging  from  newsboys  to  potentates. 


V 


BILL  SCHMEER  WAZL 

Bill's  the  boy  who  wakes  up  this  region  with  his 
MUSICAL  CLOCK  program  starting  at  6:00  A. 
M.,  and  for  two  solid  hours  he  spins  records,  news, 
time  checks,  weather  forecasts  and  plenty  of  mer- 
chandise selling  to  miners,  housewives,  bankers, 
store  clerks,  farm  hands,  etc.  Bill's  number  two  show 
is  AFTERNOON  BALLROOM  a  popular  pop 
record  show  that  is  gaining  a  tremendous  audience. 


BILL  PETIT  WIDE 

Early  morning  gloom  just  goes  flying 
.  .  .  when  Bill  "Wide  Awake"  Petit 
gets  going  on  his  WIDE  AWAKE 
CLUB  every  morning.  Bill's  just 
naturally  on  the  sunny  side  .  .  .  dis- 
position-wise and  music-wise.  Local 
news,  weather,  time  signals  and  lots 
of  light,  bright  music  spin  the  web 
that  pulls  listeners  to  WIDE. 


"TUT"  PERRY  WHLM 

TUTS  TOPS  IN  POPS  show 
is  a  favorite  of  housewives,  fac- 
tory and  office  workers,  motor- 
ists and  farm  folks  and  his  TP's 
WIGWAM,  a  daily  two-and-a- 
half  hour  show  has  something  to 
offer  every  age  from  6  to  sept- 
uagenarian. 

ARNIE  KUVENT  WIDE 

Saturday  night  is  the  dancingest 
night  of  the  week!  There's  a  hey- 
day of  dance  music  for  happy  feet 
at Arnie's TURNTABLE  BALL- 
ROOM. Recorded  bands  beat 
out  everything  from  the  waltz  to 
the  Charleston  .  .  .  two-and- 
one-half  hours  of  wonderful 
entertainment. 


JIM  DOUGHERTY  ....  WHOL 

Jim  wakes  up  Lehigh  Valley  with  a 
fast  moving,  witty  MORNING 
SHOW  heard  Monday  thru'  Saturday 
7:15  to  9:00  which  includes  music 
in  the  morning  mood,  time-check  and 
weathercasls.  This  show  can  sell 
anything. 


BOB  MARTIN  WVDA 

Known  as  THE  ROBIN  Bob  Martin's  show,  daily  5  to 
6  P.  M.  is  spun  from  Storyville,  Boston's  top  Jazz  Club. 
It's  absolutely  a  must  show  for  teen-agers,  and  Bob 
does  a  whale  of  a  selling  job  with  jazz.  Bob  "The 
Robin"  is  also  a  correspondent  for  Down  Beat 
in  this  country  and  The  Musical  Express  in  England. 


VIC  DIEHM  Says:  / 
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Ikeie  DiAc  Jock&fb 
WM  delurth  tiny 
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ere  are  sixteen  platter  spinners  who  can  sell  any  product 


your  client  desires  ....  deliver  any  audience  you  wish  and  they 
all  have  outstanding  super-salesmen  records.  We  have  given 
you  a  miniature  story  of  each  of  these  fellows,  but  to  get  the 
big  story  of  their  ratings,  sales  successes,  sponsor  responses, 
testimonials  et  cetera,  just  write  to  me,  Vic  Diehm,  care  of  any 
market;  I'll  send  you  all  the  information  you  need. 


platters  at  a  maxi 


HAL  SWANEY  WIDE 

The  patter's  at  a  minimum  .  . 

mum  .  .  .  when  MATINEE  MELODIES  lakes  to 
the  air.  The  tunes  are  alv/avs  tops,  with  latest 
releases  prominently  placed  alongside  hits  of  today, 
and  the  hits  of  yesteryear.  Judging  by  the  daily 
deluge  of  mail,  Hal's  MATINEE  MELODIES  pro- 
vides just  the  late  afternoon  lift  the  listeners  like. 


BILL  CAMPERSON  WHOL 

Studio  facilities  for  the  teen-age  audience  that 
daily  join  THE  BILL  CAMPERSON  SHOW  -are 
never  large  enough.  This  is  an  after  school  show 
playing  the  tops  in  pop  music  and  features  a  daily 
poll  of  local  music  stores  to  get  the  top  three  tunes 
of  the  day. 


.from  Be  Bop  to  Bach! 
from  Basin  Street  to  Beethoven!! 
from  Hep  Cat  to  Chopin!!! 
from  Eddie  Fisher  to  Figaro!!!! 


(Represented  by  Paul  H.  Raymer  Company) 

WIDE  WAZL 

Biddeford-Saco,  Me.  MBS-Yankee      Hazleton,  Pa.  NBC-MBS 

(Represented  by  Paul  H.  Raymer  Company) 

WHOL 

Allentown,  Pa.  CBS 

(Represented  by  Robert  Meeker  Associates) 

*  Owned  and  Operated  by  Harry  L.  Magee 


RAY  CALABRESE  WHLM 

Ray  is  an  accomplished  musician  in  his  own  right,  and 
has  disc  jockeyed  shows  here  since  the  opening 
of  the  station  five  years  ago.  At  present  he  has  three 
shows  daily  . . .  MEMORIES,  CONCERT  HOUR,  and 
AFTERNOON  VARIETIES.  His  "Concert  Hour"  is 
used  as  a  required  subject  at  Bloomsburg  State 
Teacher's  College,  Music  Appreciation  Course. 


EARL  GYNAN  ....  WVDA 
Another  d.  j.  in  Boston  who  has  two 
high  rated  weekly  shows:  STAR 
THEATRE  Mondays  at  9:30  P.  M. 
presenting  highlights  from  a  musical 
comedy  or  operetta  and  CONCERT 
HALL,  11:15  'til  midnite  featuring 
classics,  light  classics  and  operatic 
excerpts  selected  by  Earl,  who  also 
produces  and  narrates  the  show. 

PAUL  CERULA  WAZL 

There's  lots  of  fun,  folk  tongs 
and  music  every  Sunday  after- 
noon on  POLKA  CAPERS 
when  Paul  d.  j's,  m.  c's,  and 
bilinguists  this  exceptionally 
popular  program.  Week  days 
his  RECORD  SHOP  is  the 
outstanding  housewife  audience 
program  in  this  area. 


GEORGE  FRIARY  .  .  WIDE 
George's  thirty  years  in  show 
business  is  the  trick  that  turns 
an  ordinary  D.  J.  show  into 
the  1400  CLUB.  It's  easy- 
going, entertaining  .  .  a  "natu- 
ral" that  just  naturally  makes 
his  housewives  brigade  listen 
in  every  day. 


KEN  MALDEN  .  .  .  WVDA 
From  3:05  to  5:00  P.  M.,  Monday 
thru  Friday,  it's  THE  KEN  MALDEN 
SHOW  in  Ken's  relaxed,  informal 
style,  he  spins  the  latest  pop  records, 
while  doing  a  superb  selling  job.  His 
late  show  is  called  KEN'S  KORNER. 
It's  at  the  intersection  of  Mood 
Street  and  Music  Avenue  with  Ken 
weaving  a  pattern  of  love,  philosophy, 
poetry  and  music. 


DAVE  DUNLAP  WHOL 

Music  hath  special  charms  at  the  dinner  hour  on  Dave's 
DINNER  DATE  Show,  extremely  popular  in  the  homes, 
restaurants  and  cafes  through  out  the  Allentown- 
Belhlehem  trading  area.  A  perfect  spot  show  for  many 
a  product. 


JOHN  SCOTT  WVDA 

One  of  New  England's  best  known  record-spinners, 
John  Scott  handles  three  shows  and  all  three  are 
top  rated:  DIAL  QUIZ,  JOHN  SCOTT  SHOW 
and  DINNER  DATE.  John's  easy  style,  pleasant 
voice,  good  humor  and  full  knowledge  of  what  will 
appeal  to  youngsters,  middle-agers  and  oldsters,  is 
why  he  is  so  popular. 


NARTB  [TUESDAY] 


PALEY  CITES  NEWS,  PUBLIC  AFFAIRS 

AS  RADIO-TV'S  'ROAD  TO  RESPONSIBILITY' 

The  CBS  board  chairman  and  NARTB  Keynote  Award  winner  calls 
for  fairness  in  news  presentation  and  defends  the  broadcast  media's 
right  to  editorial  expression  in  his  Tuesday  address  to  delegates. 


BROADCASTERS  were  admonished  by  CBS 
Board  Chairman  William  S.  Paley  last  week 
to  pay  more  attention  to  news  and  public  af- 
fairs broadcasts  as  the  "road  to  responsibility" 
and  service  both  to  broadcasting  and  the  U.  S. 

Winner  of  the  NARTB  1 954  Keynote  Award 
for  his  contributions  to  the  American  system 
of  broadcasting,  Mr.  Paley  stressed  "fairness 
and  balance"  as  the  "one  basic  tenet"  that 
should  be  observed.  Other  than  that,  he  asked 
for  no  "uniformity"  in  the  "ground  rules"  for 
such  broadcasts. 

"In  both  news  and  news  analysis,"  he  said, 
"the  goal  of  the  news  broadcaster  or  the  news 
analyst  must  be  objectivity  ...  his  aim  should 
be  to  make  it  possible  for  the  listener  to  know 
the  facts  and  to  weigh  them  carefully  so  that 
he  can  better  make  up  his  own  mind." 

Mr.  Paley  made  clear  that  he  felt  "the  broad- 
caster has  the  same  right  to  editorialize  and  the 
same  right  to  independent  expression  as  the 
free  press."  But  he  said  he  was  "not  urging  any- 
one to  exercise  this  right.  It  is  and  should  be 
a  matter  of  personal  preference.  However,  I 
would  urge  that  we  fight  to  preserve  this  right 
should  it  ever  be  threatened."  He  continued: 

'Rounded,  Vital  Schedule' 

"I  would  like  to  say  that  it  is  not  the  act 
of  editorialization  which  puts  the  bite  and  the 
backbone  into  a  news  and  public  affairs  opera- 
tion. It  is  rather  the  fact  of  having  a  rounded 
and  vital  schedule  which  does  the  trick;  of  hav- 
ing a  schedule  of  unbiased  news  which  covers 
all  categories,  national,  regional  and  local; 
of  having  a  fair  and  objective  analysis  of  that 
portion  of  the  news  which  calls  for  background 
and  interpretation;  of  having  a  schedule  of  con- 
troversy in  which  the  issues  of  concern  to  the 
listeners  will  get  full  and  responsible  airing;  of 
having  public  feature  programs  and  documen- 
taries which  put  the  spotlight  on  conditions 
worthy  of  the  listener's  attention." 

Mr.  Paley  conceded  that  there  may  be 
"abuses"  of  the  broadcaster's  power  of  "con- 
trol" over  news  and  public  affairs  broadcasts, 
just  as  "there  are  in  other  media."  But,  he  said: 

"I  for  one  have  enough  faith  in  the  vitality 
of  the  democratic  process,  in  the  intelligence 
of  the  American  people  and  in  the  freshness 
of  the  competitive  climate  to  believe  that  the 
goodwill  and  the  determined  intent  of  broad- 
casters to  be  fair,  coupled  with  the  powerful 
voice  of  the  people,  will  provide  far  better 
protection  against  abuse  than  any  other  form  of 
control.  And  let  me  remind  you  that  those  who 
would  take  this  control  away  from  the  broad- 
caster are  the  ones  who  would  put  it  in  the 
hands  of  government." 

Mr.  Paley  said  that  "too  often  public  officials, 
legislators  and  others  in  public  life  look  upon 
the  broadcasting  organization  primarily  as  an 
instrument  created  to  serve  their  own  purposes, 
whatever  these  may  be.  They  do  not  sufficiently 
regard  the  broadcaster  as  a  free  and  autonomous 
institution  exercising  to  the  best  of  his  ability 
an  influence  and  responsibility  dedicated  to  the 
interests  of  all  people. 

"The  fact  is  our  own  timidity  in  the  vital 
areas  of  public  information  is  self-perpetuating; 
it  breeds  pressures  which  in  turn  breed  further 
timidity.  Our  excursions,  by  and  large,  into  the 
responsible  exercise  of  our  functions  in  the 
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field  of  news  and  public  affairs  are  often  too 
spasmodic,  too  tentative,  or  too  sensitive  to  per- 
mit us  to  realize  our  own  independence  and 
stature.  This  must  be  corrected. 

"The  important  thing,  whatever  the  ground 
rules  you  set  for  yourselves,  is  to  consider  care- 
fully whether  you  should  not  increase  your 
activities  and  your  emphasis  in  the  significant 


field  of  news  and  public  affairs.  If  you  do  so — 
if  you  develop  an  active,  responsible  and  eager 
organization — if  you  move  vigorously  into  this 
area,  you  will,  I  am  convinced,  do  the  country 
and  brodacasting  an  enormous  service." 

Mr.  Paley  said  today's  "conditions  and  cir- 
cumstances provide  the  broadcaster  with  an 
unprecedented  opportunity  to  move  ahead  in 
this  field  of  news  and  public  affairs.  We  have 
today  within  our  grasp  the  opportunity  to  pro- 
vide an  extraordinary  public  service  in  a 
troubled  world  and,  at  the  same  time,  to  in- 
crease our  stature  and  strength  as  broadcasters. 
But  I  must  point  out  that  one  does  not  receive 
positions  of  public  trust  and  of  strength  on  a 
silver  tray.  They  must  be  won  by  resolution, 
courage  and  performance.  In  these  areas,  I 
think,  we  still  have  quite  some  distance  to  go." 

Broadcasters  Lauded 

He  said,  "The  press  may  not  be  as  free  as  it 
likes,  but  it's  plenty  free,"  and  that  broadcast- 
ing has  "done  rather  well"  in  its  quarter-century 
of  existence.  "If  we  are  fair  and  responsible  in 
our  decisions,  we  will  gain  the  approval  and  the 
respect  of  the  large  majority  of  the  people.  .  .  . 

".  .  .  We  recognize  the  plain  fact  of  our 
power  for  good  or  evil,  through  the  enormous 
force  of  our  media.  Yet  the  question  remains 
whether  we  enjoy  in  the  the  public  mind  the 
status  which  is  a  natural  corollary  of  our 
rights  and  privileges.  I  respectfully  submit 
that  we  do  not  and  that  we  will  not  until  we 
have  shown  through  clear  performance  that  we 
have  faced  up  to  our  opportunities  and  to  our 
responsibilities." 

Without  suggesting  "that  there  is  any  single 
right  way,"  Mr.  Paley  offered  the  following 
recommendations:  that  top  management  should 
give  "great  emphasis  and  attention"  to  news 


and  public  affairs  operations;  that  broadcasters 
"must  build  a  strong  news  operation,"  in 
quality  if  not  in  numbers;  that  broadcasters 
should  work  out  "well  defined  and  clearly 
stated"  news  and  public  affairs  policies  in  ad- 
vance, stressing  "fairness  and  balance." 

Mr.  Paley  described  CBS'  policies  as: 

"In  news  programs  there  is  to  be  no  opinion 
or  slanting.  The  news  reporting  must  be  straight 
and  objective. 

"In  news  analysis  there  is  to  be  elucidation, 
illumination  and  explanation  of  the  facts  and 
situations,  but  without  bias  or  editorialization. 

"In  both  news  and  news  analysis,  the  goal 
of  the  news  broadcaster  or  the  news  analyst 
must  be  objectivity  .  .  .  significant  viewpoints 
on  important  controversial  issues  are  afforded 
the  opportunity  of  expression  .  .  .  opinion 
broadcasts  must  be  labeled  for  what  they  are. 

".  .  .  When  opinion  is  expressed  in  any  type 
of  information  program — excluding  news  and 
news  analysis  where  opinion  is  not  allowed — 
opportunity  for  reply  is  given  to  the  person 
with  whom  issue  has  been  taken,  or  to  a  re- 
sponsible spokesman  representing  an  opposite 
viewpoint. 

"An  advertiser  who  sponsors  any  .  .  .  infor- 
mation program  produced  by  us  does  not  .  .  . 
purchase,  or  in  any  way  gain,  any  rights  to 
control  the  contents  of  the  program.  .  .  ." 

Following  his  address,  Mr.  Paley  was  pre- 
sented NARTB's  1954  Keynote  Award  (see 
cut)  "for  his  lasting  contribution  to  the  Ameri- 
can system  of  broadcasting  .  .  .  for  his  pioneer- 
ing endeavors  as  a  leader  in  developing  pat- 
terns for  better  programs  in  news  and  education 
and  in  drama  .  .  .  for  his  steadfast  belief  in  the 
destiny  of  the  radio  and  television  industry,  and 
for  his  unselfish  contributions  to  our  nation  in 
war  and  peace,  gratefully  and  respectfully  pre- 
sented by  the  members  of  the  National  Assn. 
of  Radio  &  Television  Broadcasters,  Chicago, 
May  25,  1954." 

USE  OF  FILM  AIRED 
BY  NARTB  PANEL 

AN  NARTB  standard  film  contract  form  should 
be  ready  for  presentation  to  members  next 
fall,  Harold  See,  KRON-TV  San  Francisco, 
announced  last  Tuesday  at  the  NARTB  Con- 
vention. Mr.  See  is  chairman  of  the  associa- 
tion's Television  Film  Committee  whose  mem- 
bers appeared  as  a  panel  at  a  film  workshop 
session. 

The  committee  will  soon  meet  with  film  dis- 
tributors for  conferences  on  the  proposed  con- 
tract form,  Mr.  See  said. 

Various  aspects  of  tv  film  buying,  handling 
and  presentation  were  discussed  by  panel  mem- 
bers who  included  Elaine  Phillips,  WSPD-TV 
Toledo;  Irving  Rosenhaus,  WATV  (TV)  New- 
ark, N.  J.;  Klaus  Landsberg.  KTLA  (TV)  Los 
Angeles;  Raymond  Welpott,  WRGB  (TV) 
Schenectady;  Paul  Adanti,  WHEN-TV  Syra- 
cuse; Marshall  Pengra,  KLTV  (TV)  Tyler,  Tex., 
and  Martin  Campbell,  WFAA-TV  Dallas. 

Three  different  policies  in  the  use  of  film 
were  explained  by  Messrs.  Rosenhaus,  Lands- 
berg and  Adanti.  Mr.  Rosenhaus  told  how  his 
station,  an  independent  in  the  New  York 
market,  bucked  network  competition  by  relying 
heavily  on  film. 

"We  borrowed  ideas  from  our  radio  experi- 
ence," he  said.  One  idea  was  to  schedule  film 
programs  across-the-board,  serving  a  particular 
daily  period  for  westerns,  another  for  comedies, 
another  for  feature  films,  etc.  WATV  (TV)  has 


Broadcasting 


Telecasting 


WBZ-WE 

BILLION  DOLLAR  BONUS 

In  summer  four  to  five  million  outlanders  haul  golf  clubs,  swimsuits, 
fishing  rods  and  a  bilhon  dollars  into  New  England. 

Eighty-five  percent  come  by  car.  They  move  around  .  .  .  scatter 
through  six  states  to  get  away  from  it  all.  They  soak  up  the  sun  on 
Cape  Cod's  beaches.  They  scuff  up  White  Mountain  trails. 

They  listen  to  WBZ-WBZA — the  only  station  they  can  tune  to 
wherever  they  drive,  wherever  they  stop  in  New  England.  What  a 
golden  summertime  for  WBZ-WBZA  advertisers. 

That  billion  dollars  spreads  all  over  New  England  .  .  .  and  so  does 
WBZ-WBZA.  That's  what  makes  it  so  wonderful.  You  can  put  in  a 
call  today  and  WBZ-WBZA  will  be  combing  all  New  England  for 
your  share  of  this  billion  dollar  bonus  tomorrow.  The  number  to  call 
is  Algonquin  4-5670.  Ask  for  Bill  Williamson,  Sales  Manager,  or  your 
nearest  Free  &  Peters  "Colonel." 

WESTINGHOUSE  BROADCASTING  CO.  INC. 

wbz-wbza  •  wbz  tv — Boston;  kyw  •  wptz  (tv) — Philadelphia; 
kdka — Pittsburgh;  wowo — Ft.  Wayne;  k ex — Portland,  Oregon 
Represented  by  Free  &  Peters,  Inc. 
444  Madison  Avenue,  New  York  22,  NY. 
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NARTB  [WEDNESDAY] 


TV  WILL  BE  IN  ONLY  325  COMMUNITIES 
UNLESS  DEMAND  RISES,  HYDE  PREDICTS 

Acting  FCC  Chairman  praises  broadcasters'  cooperation  and  forecasts 
tv  limitation  as  illustrating  that  radio  'is  and  will  remain  the  basic 
communication  medium  of  the  U.  S.' 


been  able  to  obtain  high  ratings,  he  said,  by 
giving  the  audience  a  particular  type  of  film 
show  at  a  particular  time. 

Mr.  Landsberg  said  his  station,  also  an  in- 
dependent in  the  competitive  Los  Angeles 
market,  used  a  combination  of  high  quality 
film  and  local  live  production.  In  his  area,  he 
said,  a  station  had  to  be  selective  about  its 
choice  of  film  shows.  "Today  a  B  feature  pic- 
ture won't  get  a  rating,"  he  said.  An  A  picture 
will  get  a  better  rating  on  its  second,  third  or 
fourth  run  on  the  station  than  a  B  picture  will 
get  on  its  first. 

In  the  early  days  of  tv,  Mr.  Landsberg  said, 
the  audience  would  accept  inferior  features. 
Today  "you  have  to  be  selective"  in  choosing 
film.  He  pointed  out  that  "more  and  more 
half-hour  film  product,  especially  made  for  tele- 
vision, is  becoming  available." 

Mr.  Adanti  said  that  although  his  station 
used  considerable  film,  an  effort  was  made  to 
keep  an  appearance  of  live  programming.  "We 
never  use  a  film  without  a  gimmick,"  he  said. 
Live  announcers  always  appear  at  the  beginning, 
end  and  breaks  of  a  film  show. 

Make  It  Look  Live 

At  the  request  of  Mr.  Pengra,  who  said  he 
had  read  of  the  situation  in  a  trade  magazine 
(see  B»T  "Film  Features,"  May  10),  Sidney  A. 
Grayson,  KMID-TV  Midland,  Tex.,  took  the 
floor  to  tell  how  he  had  built  a  set  count  in 
a  new  tv  market  from  zero  to  33,000  in  three 
months  by  the  use  of  syndicated  film  programs. 

Mr.  Grayson  said  that  he  had  been  unable 
to  obtain  a  network  affiliation  in  the  new 
market  and  hence  went  to  work  locally  to  sell 
film  programs.  KMID-TV  now  has  72  spon- 
sored syndicated  film  shows  per  week,  he  said. 

Mr.  Campbell  said  that  WFAA-TV  had  bet- 
ter luck  selling  syndicated  films,  made  especi- 
ally for  tv,  than  selling  feature  films. 

Miss  Phillips  explained  several  techniques  of 
buying  film  and  handling  it  (see  B»T  "Film 
Features,"  Aug.  10,  1953).  Film  buying  can 
be  done  in  these  ways:  (1)  spot  booking  for 
one  time  only;  (2)  on  series  basis  for  13,  26  or 
more  weeks;  (3)  on  a  long-term  basis  for  a 
large  number  of  films  for  a  certain  number  of 
plays  over  a  specific  time;  (4)  on  a  cost-per- 
hour  basis,  and  (5)  on  a  library  basis,  for  un- 
restricted use  of  a  certain  number  of  films  over 
a  certain  time. 

Seven  Ways  to  Improve 

She  also  made  suggestions  to  improve  the 
handling  of  film:  (1)  return  film  on  the  same 
reel  and  in  the  same  box  it  came  in;  (2)  keep 
bicycled  films  moving;  (3)  handle  film  care- 
fully; (4)  don't  wait  until  the  last  minute  be- 
fore notifying  the  distributor  of  the  late  ar- 
rival of  film:  (5)  immediately  notify  the  dis- 
tributor if  film  has  been  damaged  before  re- 
ceipt; (6)  if  a  station  edits  film,  it  should  re- 
store it  to  its  original  form  before  passing  it 
on;  (7)  don't  use  film  on  the  air  more  times 
than  have  been  contracted  for. 

Mr.  Welpott  said  that  WRGB  (TV)  had  been 
able  to  attract  and  keep  audiences  by  serializing 
film  programs.  For  example,  the  station  runs 
the  first  half  of  a  feature  film  on  Tuesday 
mornings  and  the  second  half  Thursday.  "We 
have  been  doing  this  successfully  for  three 
years,"  he  said. 

In  answer  to  a  question  from  the  floor  as  to 
when  tv  tape  will  be  available  and  how  it  will 
affect  present  film  practices,  Mr.  See  said  that 
telecasters  on  the  West  Coast  believed  that  tape 
will  solve  many  problems,  particularly  in  re- 
cording network  programs  for  delayed  broad- 
cast at  better  times.  His  understanding  was 
that  tape  might  be  commercially  available  within 
18  months  to  two  years. 


UNLESS  demand  for  stations  rises,  television 
will  be  confined  to  only  325  U.  S.  communities, 
Rosel  H.  Hyde,  acting  chairman  of  the  FCC, 
predicted  last  Wednesday  in  a  speech  at  the 
NARTB  convention. 

He  forecast  that  limitation  on  tv  localities  to 
illustrate  his  point  that  radio  "is  and  will  re- 
main the  basic  communications  medium  of.  the 
United  States." 

In  an  address  which  also  reviewed  the  work 
of  the  Commission  during  the  year  that  he 
served  as  chairman,  Mr.  Hyde  said  that  on  the 
basis  of  present  grants  and  applications,  there 
will  be  about  670  tv  stations  in  the  325  markets. 

"The  interest  and  attention  that  have  been  de- 
voted to  television  may  have  obscured  the  con- 
tinuing growth  and  development  of  aural 
broadcasting,"  he  said.  In  the  past  10  months, 
he  reported,  1 14  new  am  station  authorizations 
were  issued,  almost  as  many  as  new  tv  grants. 

"On  the  basis  of  present  demand,"  he  said, 
"television  as  a  medium  of  local  expression  ap- 
pears likely  to  exist  in  only  325  communities. 
By  contrast,  1,300  communities  have  their  own 
local  radio  station." 

He  described  radio  as  "a  mature  industry,  rel- 
atively speaking,  in  an  electronics  age  .  .  . 
vigorous  and  growing  today,  even  in  the  face 
of  competition  from  television  stations." 

Television  Prosperous 

It  was  true,  Mr.  Hyde  said,  that,  in  general, 
television  had  been  prosperous.  He  quoted  1953 
FCC  figures  showing  total  tv  revenue  of  $430.8 
million  and  total  income  of  $68.4  million  be- 
fore Federal  taxes  [B#T,  May  24].  He  pointed 
out  that  in  1953  the  average  pre-freeze  tv  sta- 
tion had  an  income  of  $658,000,  and  26  of  them 
had  an  income  of  more  than  $1.5  million  each. 

However,  Mr.  Hyde  pointed  out,  there  are 
many  problems  in  the  operation  of  tv  stations 
"and  some  people  have  lost  considerable  sums 
of  money  in  the  attempt."  One  problem  for 
tv  today  was  that  of  equipping  the  public  to  re- 
ceive uhf. 

"Many  tv  sets  in  the  hands  of  consumers  and 
many  sets  being  manufactured  and  sold  in  areas 
where  there  are  operating  tv  stations  using  chan- 
nels in  the  range  14  to  83  are  not  equipped  to 
provide  reception  from  transmission  on  such 
channels,"  he  commented.  "This  situation  and 
related  problems  present  a  challenge  warranting 
the  most  serious  attention  of  the  entire  in- 
dustry." 

Mr.  Hyde  referred  to  the  uhf  hearings  which 
are  scheduled  to  resume  this  week  before  the 
Senate  Subcommittee  on  Communications  and 
said  that  "various  types  of  regulatory  actions  are 
already  being  advocated  in  high  places,  including 
still  another  freeze,  curtailment  of  present  serv- 
ices, and  regulation  of  the  distribution  of  net- 
works' program."  The  way  of  telecasters  to 
avoid  such  regulatory  actions,  he  said,  "is  con- 
structive voluntary  action." 

Mr.  Hyde  noted  that  "one  of  the  things 
which  has  given  broadcasting  its  vitality  is  its 
freedom  from  oppressive  regulatory  action."  The 
Commission,  he  emphasized,  "wishes  to  be 
helpful"  and  not  to  place  "a  single  unnecessary 


burden  upon  a  licensee.  .  .  .  We  have  no 
interest  in  regulation  just  for  the  sake  of  regula- 
tion." 

As  proof  of  the  FCC's  desire  to  make  things 
easier  for  broadcasters,  he  cited  several  policy 
changes  recently  invoked  at  the  FCC.  These 
included:  adjustment  of  operator  requirements 
to  the  needs  of  modern  equipment;  approval  of 
remote  control  operations;  extension  of  all  li- 
cense periods  to  three  years;  elimation  of  "use- 
less" contract  filing;  elimination  of  the  annual 
ownership  report;  elimination  of  preliminary 
financial  report,  and  simplification  of  the  an- 
nual financial  report. 

Mr.  Hyde  warmly  complimented  broadcasters 
for  their  cooperation  in  the  Conelrad  project 
of  air  defense,  which  has  cost  them  $2.5  million. 
In  the  year  the  project  has  been  in  operation, 
he  said.  Air  Force  tests  have  shown  that  it  works 
to  minimize  navigational  information  and  that 
coverage  has  been  shown  to  be  adequate  in  80% 
of  the  cities  in  the  system. 

Lauds  Conelrad  Cooperation 

"The  broadcasters  of  the  nation  have  many 
times  been  called  upon  in  the  past  to  aid  us 
in  problems  the  FCC  could  not  solve  ourselves," 
he  said.  "You  have  always  met  the  challenge 
successfully.  I  believe  the  peak  of  this  coopera- 
tion was  reached  in  the  Conelrad  project." 

In  opening  his  address,  Mr.  Hyde,  who  was 
elected  acting  chairman  of  the  FCC  by  the 
members  after  the  expiration  of  his  one-year 
Presidential  appointment  last  April  18,  said: 
"We  have  among  the  notable  devices  of  the 
FCC  what  is  known  as  an  STA — A  Special 
Temporary  Authority.  It  is  under  such  an 
authority  that  I  appear  before  you  today,  and 
some  of  you  who  have  had  similar  experience 
may  appreciate  my  position." 


COL.  HARRY  WILDER  (c)  was  selected  as 
the  "VIPer"  of  the  year  by  the  U.  S.  Mis- 
sion to  the  European  Theatre  of  Opera- 
tions, 1945,  at  its  Ninth  Annual  Con- 
vocation at  the  NARTB  convention  in  Chi- 
cago. With  him  are  Clair  R.  McCollough 
(I),  Steinman  Stations  Inc.,  and  vice  chair- 
man of  the  NARTB  Tv  Board,  and  Judge 
Justin  Miller,  who  headed  the  mission  and 
now  is  NARTB  consulting  counsel.  The 
tenth  anniversary  reunion  will  be  held 
in  Washington  next  May. 
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NARTB  [WEDNESDAY] 


PROS,  CONS  AIRED  ON  SPORTSCASTING 


Officials  of  sports  world  talk 
over  gate  and  rights  problems 
with  broadcasters,  who  claim 
coverage  bans  are  cutting  ex- 
pansion of  game  attendance. 

EXPANSION  of  sports  attendance  to  unprece- 
dented records  is  being  halted  while  promoters 
and  colleges  tinker  with  radio-tv  barriers  in- 
stead of  letting  these  media  develop  new  fans, 
broadcasters  were  told  Wednesday  at  the 
NARTB's  annual  sports  meeting. 

The  role  of  the  broadcast  media  in  sports 
and  the  importance  of  sports  events  to  stations 
and  networks  were  tossed  back  and  forth  at  the 
industry's  Chicago  convention  by  spokesmen  for 
both  sides. 

In  essence,  professional  and  college  speakers 
stated  their  fears  that  sportscasting  can  shut  off 
attendance,  if  allowed  to  go  uncontrolled.  An 
advertising  agency  and  a  university  executive, 
on  the  other  hand,  warned  that  artificial  bar- 
riers ignore  the  most  persuasive  media  ever 
devised  by  man  and  are  un-American. 

George  J.  Higgins,  KMBC  Kansas  City, 
chairman  of  NARTB  Sports  Committee,  pre- 
sided at  the  sports  session,  one  of  the  frankest 
exchanges  of  views  between  the  sports  and 
media  groups.    The  meeting  helped  bring  a 


With  Chairman  Higgins  on  the  platform  were 
other  members  of  the  NARTB  Sports  Com- 
mittee, including  Ben  Strouse,  WWDC  Washing- 
ton; Ben  Laird,  WDUZ  Green  Bay,  Mich.; 
John  Fulton,  WQXI  Atlanta;  M.  C.  Watters, 
WCPO-TV  Cincinnati;  Robert  Tincher,  KVTV 
(TV)  Sioux  City,  la.;  Robert  B.  Hanna, 
WRGB  (TV)  Schenectady,  and  Gene  Trace, 
WBBW  Youngstown,  Ohio. 

Mr.  Lane  recalled  how  radio  had  been  feared 
two  decades  ago  by  baseball  only  to  have 
sportscasting  excite  new  fan  interest,  particularly 
among  women.  He  claimed  minor  league  base- 
ball faces  its  greatest  hazard  in  telecasts,  re- 
minding that  minor  team  fans  are  now  follow- 
ing major  league  games. 

Pleading  for  interest  in  the  falling  fortunes 
of  the  minors,  George  Trautman,  president  of 
National  Assn.  of  Professional  Baseball  Leagues, 
fears  loss  of  the  game-going  habit.  "Our  quarrel 
is  with  expansion  of  the  major  league  club 
networks,"  he  said,  adding  a  warning  about  the 
fast-developing  brewery  activities. 

Chairman  Higgins  said  the  NARTB  commit- 
tee feels  radio  and  tv  can  revitalize  the  minors, 
as  radio  did  in  the  30s.  He  urged  every  broad- 
caster to  get  interested  in  minor  league  teams 
and  promote  their  games  12  months  a  year. 

Father  Joyce  and  Mr.  Jordan  pointed  to  the 
danger  of  artificial  restrictions  as  they  traced 


SPORTS  problems  of  promoters,  colleges,  and  radio-tv  were  discussed  at  NARTB's 
Chicago  convention  by  this  sextet.  L  to  r:  seated,  George  Trautman,  president,  Na- 
tional Assn.  of  Professional  Baseball  Leagues;  Frank  Lane,  vice  president-general  man- 
ager, Chicago  White  Sox;  Rev.  Edmund  P.  Joyce,  executive  vice  president,  Notre 
Dame;  standing,  Walt  Byers,  NCAA;  George  J.  Higgins,  KMBC  Kansas  City,  chair- 
man NARTB  Sports  Committee,  and  Jerry  N.  Jordan,  N.  W.  Ayer  &  Son. 


better  understanding  of  their  common  prob- 
lems, it  was  felt. 

Mr.  Higgins  and  NARTB  staff  officers  were 
guests  of  National  Collegiate  Athletic  Assn.  at 
its  January  meeting. 

Speakers  were  Frank  Lane,  vice  president 
and  general  manager  of  the  Chicago  White  Sox; 
George  Trautman,  president,  National  Assn.  of 
Professional  Baseball  Leagues;  Walt  Byers, 
executive  secretary,  NCAA;  Jerry  N.  Jordan, 
sports  research  specialist,  N.  W.  Ayer  &  Son. 
and  the  Rev.  Edmund  P.  Joyce,  executive  vice 
president  of  Notre  Dame  U. 


the  power  of  broadcast  media  to  stimulate  fan 
interest. 

Mr.  Jordan  reminded  that  modern  conveni- 
ences give  people  more  leisure  time.  Millions 
will  go  out  to  see  good  sports  events,  he  said, 
with  proper  accommodations  and  promotion. 
He  said  he  has  found  in  a  recent  survey  on  the 
effect  of  ticket  prices  and  tax  cuts  on  gate 
receipts  that  high-price  tickets  are  easy  to  sell 
but  cheaper  tickets  are  in  poor  demand. 

"Nobody  can  restrict  the  growth  of  radio 
and  tv,"  he  said.  Fully  98%  of  homes 
have  radio  and  60%  have  television,  he  said, 


Sports  Do's  &  Don'ts 

A  LIST  of  "do's  and  don'ts"  for  sports 
announcers  was  given  the  NARTB  Chi- 
cago convention  last  week  by  George  J. 
Higgins,  KMBC  Kansas  City,  chairman 
of  the  NARTB  Sports  Committee  (see 
story).  The  list  follows  in  abbreviated 
form: 

Do — Build  up  events,  utilize  time  be- 
tween actions  to  build  the  next  game, 
promote  individual  stars  as  well  as  both 
teams,  stress  that  the  best  way  to  enjoy 
a  game  is  to  be  there  in  person,  build 
the  event,  not  yourself,  promote  special 
days  and  the  relaxing  enjoyment  of 
games,  help  sell  tickets,  invite  coaches 
and  players  to  take  part  on  other  pro- 
grams, maintain  year-round  relations  with 
sports  figures. 

Don't — Second  guess  officials,  editori- 
alize instead  of  describe  action,  antici- 
pate action  but  wait  until  it  happens, 
finally  don't  talk  about  bad  weather  but 
ignore  it. 


with  tv  saturation  to  reach  90%  in  1957.  He 
recalled  a  statement  by  Comr.  Bert  Bell  of 
the  National  Football  League  lauding  plans 
to  telecast  Canadian  professional  games  next 
autumn. 

Both  radio  and  tv  can  do  a  power  promotion 
job  at  the  local  level,  according  to  Mr.  Jordan. . 
He  criticized  local  blackouts  and  charged  they 
drive  people  to  other  sports.  Only  a  fraction 
of  college  students  attend  their  own  games,  he 
said.  The  policy  of  boxing  promoters  in  scat- 
tering tv  originations  is  smart,  he  said  in  urg- 
ing local  promotion. 

"When  tv  came,  radio  started  to  develop  the 
gold  mines  in  its  back  yards,"  he  said,  noting 
also  that  hometown  sports  are  the  best  pro- 
gramming a  station  can  get. 

Scores  NCAA 

Father  Joyce  called  tv  "one  of  the  most  awe- 
inspiring  devices  ever  created  by  man."  He 
charged  NCAA  is  reactionary  in  its  control  of 
football. 

"No  college  has  dropped  football  because 
of  television,"  Father  Joyce  said.  He  predicted 
NCAA's  plan  will  fail  because  it  is  enforced 
by  "boycott  threats,"  answering  Mr.  Byers' 
claim  that  NCAA's  restrictive  policy  is  en- 
thusiastically supported  by  most  colleges. 

"Intercollegiate  football  is  in  the  entertain- 
ment business,"  he  said,  "but  remains  a  whole- 
some sport  providing  entertainment  for  many 
people."  He  said  NCAA  has  no  monopoly  on 
Saturday  afternoon  entertainment.  Networks, 
he  added,  are  planning  to  remove  the  vacuum 
around  football  games  with  Canadian  games 
as  well  as  other  forms  of  programming. 

He  answered  charges  that  Notre  Dame  would 
endanger  all  college  football  by  saying  that  it 
stays  out  of  bowl  games  and  that  money  never 
governs  the  university's  policy  on  athletic 
programs. 

"For  every  fan  lost,"  he  continued,  "two  or 
three  new  fans  will  be  attracted  to  football  by 
the  glamor  of  champions."  He  regretted  that 
NCAA  is  "stifling  competition"  in  a  field  that 
thrives  on  a  fierce  competitive  spirit. 

Mr.  Byers  said  National  Opinion  Research 
Center  data  showed  how  tv  is  hurting  college 
football  and  claimed  most  lawyers  "are  behind 
our  position"  in  regulating  telecasts.  He  said 
NCAA  is  not  "wedded  to  the  game-of-the-week 
idea"  but  feared  the  "21-inch  alumni"  who 
watch  games  at  home. 
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WFMJ-TV 


has  completed  its 

101 5 -ft,  tower 

and  will  begin  operating 

Tuesday,  June  1. 

on  its  new  frequency 

Channel  21 

On  or  about  June  30  WFMJ-TV 
will  begin  telecasting  with  it  s 
new  12V2  kilowatt  RCA  transmitter. 


WFMJ-TV 

Youngstown,  Ohio 


NBC 
Network 


Head  ley-Reed  Co., 
National  Representatives 
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NARTB  [WEDNESDAY] 


DELEGATES  HEAR  PRAISE  FOR  CODES 


Meagher,  Fetzer  report  on 
progress  of  both  radio  and  tv 
standards  of  practice  agree- 
ments. Shafto  and  Quarton 
join  the  tv  code  board. 

OPERATION  of  two  fair-practice  codes,  with 
voluntary  enforcement,  has  greatly  reduced 
public  criticism  of  radio  and  tv,  and  at  the 
same  time  has  led  to  improved  program  and 
advertising  practices,  NARTB  members  were 
told  Wednesday  at  the  Chicago  convention. 

John  F.  Meagher,  KYSM  Mankato,  Minn., 
chairman  of  the  radio  Standards  of  Practice 
Committee,  reported  on  recent  changes  in  that 
code.  John  E.  Fetzer,  WKZO-TV  Kalamazoo, 
Mich.,  chairman  of  the  NARTB  Code  Review 
Board,  reviewed  progress  in  enforcing  the  video 
standards.  Mr.  Meagher  was  recently  elected 
an  NARTB  board  member  and  becomes  radio 
vice  president  of  the  association  June  15. 

Two  new  members  of  the  tv  code  review 
board  were  announced — G.  Richard  Shafto, 
WIS-TV  Columbia,  S.  C,  and  William  B. 
Quarton,  WMT-TV  Cedar  Rapids,  Iowa.  They 
succeed  Walter  J.  Damm,  WTMJ-TV  Milwau- 
kee, and  E.  K.  Jett,  WMAR-TV  Baltimore, 
who  retired  after  serving  since  the  board  was 
formed  two  years  ago.  Under  code  rules  they 
were  ineligible  for  re-appointment.  Continu- 
ing on  the  board  are  Chairman  Fetzer;  J. 
Leonard  Reinsch,  WSB-TV  Atlanta,  vice  chair- 
man, and  Mrs.  A.  Scott  Bullitt,  KING-TV 
Seattle. 

First  meeting  of  the  new  board  will  be  held 
June  21  in  Washington.  Mr.  Shafto  is  a  three- 
decade  broadcaster  and  was  active  in  early 
writing  of  radio  standards.  He  is  BMI  board 
chairman,  elected  last  week.  Mr.  Quarton  has 
served  as  an  NAB  board  member  and  has  taken 
a  leading  role  in  industry  affairs. 

Outgoing  Members  Lauded 

Mr.  Fetzer  lauded  services  of  the  two  out- 
going tv  code  board  members.  He  said  about 
800  comments  on  tv  programming  and  adver- 
tising practices  have  been  received  by  the  board 
in  its  two  years,  most  of  them  negative.  Some 
came  from  telecasters,  he  commented.  All 
complaints  were  carefully  considered  by  the 
board  or  by  Edward  H.  Bronson,  director  of 
code  affairs  for  the  association,  he  said,  and 
added  a  tribute  to  Mr.  Bronson's  public  rela- 
tions work  on  the  project. 

Charges  that  the  code  is  unworkable  were 
refuted  by  the  chairman.  He  said  the  American 
Assn.  of  Advertising  Agencies  has  shown  in- 
terest in  the  code  and  has  officially  approved  it. 

Mr.  Fetzer  disclosed  225  stations  and  all 
four  networks  are  subscribers,  a  gain  of  over 
100%  in  a  year.  He  regretted  about  30 
NARTB  member  tv  stations  are  not  subscribers, 
which  he  felt  could  hardly  be  ascribed  to  a 
net  cost  of  $12.92  a  month.  He  called  for 
wider  display  of  the  seal,  especially  at  good 
hours. 

The  chairman  said  operation  of  the  tv  code 
was  an  important  factor  in  legislation  aimed 
at  controlling  advertising  and  also  had  brought 
about  a  sharp  reduction  in  tv  complaints  filed 
with  the  FCC. 

Mr.  Meagher  opened  his  report  with  a  brief 
review  of  radio  codes  since  the  first  was  adopted 
in  1937,  tracing  their  need  to  the  influence  of 
radio  in  the  home.  He  showed  the  inter- 
relationship between  the  radio  and  tv  codes, 
crediting  the  former  with  having  simplified  the 
task  of  writing  a  set  of  television  standards. 

Recent  revisions  in  the  radio  standards  were 


designed  to  simplify  adherence  to  their  provi- 
sions. He  recalled  a  plan,  quickly  rejected, 
to  eliminate  time  standards  for  advertising  copy 
because  competition  "had  enforced  too  many 
departures  from  these  minimum  recommenda- 
tions." 

As  finally  revised  a  few  months  ago,  he 
said,  the  radio  standards  have  been  adapted 
to  industry  developments,  with  quality  and 
proper  integration  of  advertising  copy  adjudged 
as  important  as  measurement  in  time.  Broad- 
casters are  cautioned  to  keep  abreast  of  the 
integrity  of  advertisers  and  their  claims.  The 
placement  of  copy  in  relationship  to  other 
programming  and  advertising  considerations 
is  deemed  important. 

Further  changes  will  come  in  the  radio 
standards  as  the  industry  develops,  he  predicted. 
He  urged  a  re-reading  of  the  creed,  with  its 
dedication  to  the  principles  of  democracy  and 
free  enterprise. 


Medics  Satisfied 

"WHITE-COAT"  complaints  of  the  medi- 
cal and  dental  professions,  once  the  cause 
of  concern  in  those  fields,  have  been 
diminishing  through  operation  of  the 
NARTB  Television  Code,  it  was  learned 
Wednesday  at  the  Chicago  convention. 
(See  code  story.) 

NARTB's  code  staff  has  kept  in  close 
touch  with  American  Medical  Assn., 
American  Dental  Assn.  and  American 
Nurses  Assn.,  according  to  John  E. 
Fetzer,  WKZO-TV  Kalamazoo,  Mich., 
Tv  Code  board  chairman. 

Monitoring  activity  under  direction  of 
Edward  H.  Bronson,  NARTB  director  of 
Tv  Code  affairs,  indicates  disclaimers 
such  as  "a  dramatization"  ribbons  are 
used  when  white-coats  appear  in  com- 
mercials. 

Dr.  George  Lull,  secretary-general 
manager  of  AMA,  and  Dr.  Lon  Morrey, 
editor  of  ADA's  official  journal,  voiced 
their  satisfaction  at  the  industry's  co- 
operation during  a  convention  confer- 
ence. The  professions  at  one  time  voiced 
heated  complaints  because  talent  por- 
trayed medical  roles  in  commercials. 


Arthur  Church  Named 
Radio  Pioneers  Head 

ARTHUR  B.  CHURCH,  KMBC-AM-TV 
Kansas  City,  Mo.,  will  serve  as  president  of 
the  Radio  Pioneers  for  1954-55,  succeeding 
Paul  W.  Morency,  WTIC-AM-FM  Hartford, 
Conn. 

Mr.  Church  was  introduced  during  the  13th 
annual  Radio  Pioneers  dinner  at  the  NARTB 
convention  at  the  Palmer  House  in  Chicago 
last  Wednesday. 

Highlight  of  the  banquet  was  the  presenta- 
tion of  the  1954  "Hall  of  Fame"  award  to  the 
family  of  the  late  John  J.  Gillin  Jr.,  president 
and  general  manager  of  WOW-AM-FM-TV 
Omaha,  until  his  death  in  1950. 

Mr.  Gillin  was  the  first  practical  broadcaster 
to  win  the  "Hall  of  Fame"  award.  The  scroll 
was  presented  to  his  son,  John  J.  Gillin  3d,  by 
William  S.  Hedges,  NBC  vice  president,  who 
paid  tribute  to  the  late  Mr.  Gillin  "because  of 
his  insistence  upon  good  ethics  and  sound  eco- 
nomics as  the  basis  for  the  growth  and  useful- 
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ness  of  radio  and  television  in  the  public  in- 
terest." Referring  to  Mr.  Gillin's  14  years 
service  on  NARTB  committees  and  board, 
Mr.  Hedges  spoke  of  him  as  a  "genuine  zealot 
in  laboring  for  his  chosen  industry." 

Principal  address  of  the  evening  was  de- 
livered by  Syed  Amjad  Ali,  ambassador  of 
Pakistan,  who  recounted  some  of  his  observa- 
tions on  American  radio-tv  while  in  this  coun- 
try, and  discussed  prospects  for  development 
of  the  broadcast  media  in  Pakistan. 

Five  citations  were  given  to  living  leaders  for 
special  contributions,  with  Robert  Saudek, 
Ford  Foundation  Tv  Workshop,  and  Dr. 
Charles  B.  Jolliffe,  vice  president  and  technical 
director  of  RCA,  receiving  theirs  in  person. 
Others  cited  were  commentator  Lowell  Thomas, 
who  will  accept  the  award  at  a  Pioneers'  dinner 
in  New  York  this  fall;  Raymond  A.  Heising 
and  Lloyd  Espenchied,  both  Bell  Telephone 
Labs  [B*T,  May  17]. 

A  special  letter  of  commendation  from  for- 
mer President  Herbert  Hoover  was  read.  It 
singled  out  FCC  Chairman  Rosel  H.  Hyde, 
Comr.  George  E.  Sterling  and  the  Radio 
Pioneers.  Mr.  Hoover,  then  Secretary  of  Com- 
merce, helped  organize  the  original  Federal 
Radio  Commission. 

Other  officers  elected  at  the  dinner  were 
Raymond  Guy,  NBC,  first  vice  president; 
Victor  Diehm,  WAZL-AM-FM-TV  Hazelton, 
Pa.,  vice  president;  John  Patt,  WJR  Detroit, 
vice  president;  Lewis  Avery,  Avery-Knodel, 
secretary,  and  Charles  A.  Wall,  BMI,  re-elected 
treasurer. 

Spokesmen  Debate 
Coverage  Rights 

Most  members  of  a  'Freedom 
of  Information'  panel  feel  ra- 
dio-tv  should  be  allowed  ac- 
cess equal  to  that  of  newspa- 
pers, but  Victor  A.  Sholis  of 
WHAS-AM-TV  Louisville  says 
fairness  to  a  defendant  in  court 
might  overrule  radio-tv. 

THE  RIGHTS  of  broadcasters  to  cover  pub- 
lic hearings  on  a  par  with  newspapermen  were 
debated  by  key  spokesmen  of  the  industry  at 
the  "Freedom  of  Information"  session  of  the 
NARTB  convention  last  Wednesday. 

The  one  point  on  which  all  panel  members 
appeared  agreed  was  that  broadcasters  must 
live  up  to  their  admitted  sense  of  responsibility 
in  covering  such  hearings. 

There  was  some  disagreement  as  to  the  rights 
of  radio  and  tv  in  covering  court  proceedings. 
While  most  of  the  panel  members  insisted  that 
broadcasters  with  their  cameras  and  micro- 
phones are  entitled  to  go  wherever  reporters 
with  pens  and  pencils  are  allowed,  Victor  A. 
Sholis,  WHAS-AM-TV  Louisville,  contended 
that  fairness  to  a  defendant  in  a  court  proceed- 
ing might  overrule  broadcast  coverage. 

Further,  he  said,  the  regular  radio-tv  spon- 
sor might  suffer  from  interruption  of  his  regu- 
lar program  to  present  such  special  programs, 
since  the  sponsor  needs  (or  otherwise  would  not 
buy)  the  advantage  of  regular  commercial  ap- 
pearances. 

These  views,  he  made  clear,  should  not  be 
construed  to  mean  that  he  opposes  "freedom 
of  access"  to  information  by  radio-tv  repre- 
sentatives. 

P.  A.  (Buddy)  Sugg,  WKY  Oklahoma  City, 
reported  on  his  station's  success  in  covering 
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WPTZ  TV  NOW  REACHES  6,390,000  PEOPLE! 


They're  spread  over  four  states,  15,000  square 
miles.  They're  the  farmers  of  Lancaster  County 
.  .  .  the  miners  in  the  Anthracite  Belt  .  .  .  the 
vacationists  in  Atlantic  City  .  .  .  Philadelphia's 
millions.  WPTZ  is  their  center  of  attraction. 
It's  peak-powered  at  the  low  end  of  the  band 
.  .  .  delivers  a  clearer,  stronger  signal  to  more 


people  over  a  wider  area  than  any  other  tele- 
vision station  in  Pennsylvania. 

It's  a  picture  worth  looking  into. 

Call  us  here  at  WPTZ,  Architect  Building, 
Philadelphia  3,  Pa.  .  .  .  phone  Locust  4-5500 
...  or  get  in  touch  with  your  nearest  Free  & 
Peters  "Colonel." 


SCOTT'S  GREAT,  TOO! 

"Let  Scott  Do  It" 
9  am  to  10  AM  daily 

Alan  Scott,  Philadelphia's  outstanding  TV  personality,  now 
presides  over  Philadelphia's  top-rated  morning  show  on  WPTZ 
and  the  new  afternoon  "Scott  Spotlight." 

He  places  your  name  alongside  such  sales-minded  advertisers 
as  Penn  Fruit— General  Foods— Lip  ton's— Morrell  Meats— 
Oakite— Pillsbury  and  others.  Availabilities  on  request. 


V 


'fix 


CHANNEL 


i 


WESTINGHOUSE  BROADCASTING  CO.,  INC. 

WPTZ  (TV) — Philadelphia;  WBZ  (TV) — Boston; 
KYW— Philadelphia;  WBZ-WBZA— Boston; 
KDKA — Pittsburgh;  WOWO— Fort  Wayne; 
KEX — Portland,  Oregon 
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Announcing  a  new  BMI  program 


series 


THE  AMERICAN 

From  the  age  of  discovery  to  the  age  of  the  atom 


CONTRIBUTORS 

IRVING  A.  LEONARD— University  of  Michigan 

LOUIS  B.  WRIGHT— Director,  Folger  Shakespeare  Library 

GEORGE  F.  WILLISON— Author 

RICHARD  B.  MORRIS— Columbia  University 

CARL  BRIDENBAUGH— University  of  California 

MAX  SAVELLE — University  of  Washington 

THOMAS  J.  WERTENBAKER— Princeton  University 

WHITFIELD  J.  BELL— Institute  of  Early  American  History  and  Culture 
PHILIP  DAVIDSON— President,  University  of  Louisville 
BERNHARD  KNOLLENBERG— Author 
DUMAS  MALONE— Columbia  University 
NATHAN  SCHACHNER— Author 
IRVING  BRANT— Author 

CLAUDE  BOWERS— Historian;  United  States  Ambassador  to  Spain,  1933-39 

JOHN  BAKELESS— New  York  University 

NATHAN  MILLER— Columbia  University 

THOMAS  CHILDS  COCHRAN— University  of  Pennsylvania 

CARL  CARMER— Author 

DEXTER  PERKINS— University  of  Rochester 

ARTHUR  SCHLESINGER,  JR.— Harvard  University 

MARQUIS  JAMES— Author 

ROBERT  SELPH  HENRY— Author 

ODELL  SHEPARD— Author 

OLIVER  W.  LARKIN— Smith  College 

ARTHUR  CHARLES  COLE— Brooklyn  College 

CHARLES  M.  WILTSE— Historian 

HENRIETTA  BUCKMASTER— Author 

BENJAMIN  THOMAS -Author 

E.  MERTON  COULTER— University  of  Georgia 

PAUL  M.  ANGLE — Director,  Chicago  Historical  Society 

DONALD  M.  BIGELOW— Columbia  University 

C.  VANN  WOODWARD— Johns  Hopkins  University 

LELAND  D.  BALDWIN— Pittsburgh  University 

J.  D.  HICKS— University  of  California 

HENRY  DAVID— Queens  College 

ALLAN  NEVINS — Columbia  Univ.;  Pres.,  Society  of  American  Historians 

ERIC  F.  GOLDMAN— Princeton  University 

ARTHUR  M.  SCHLESINGER,  SR.— Harvard  University 

ELTING  E.  MORISON— Massachusetts  Institute  of  Technology 

JULIUS  W.  PRATT— University  of  Buffalo 

JAMES  P.  SHENTON— Columbia  University 

WALTER  S.  CAMPBELL  (Stanley  Vestal  )— Univ.  of  Okla. 

RAY  A.  BILLINGTON — Northwestern  University 

CARL  WITTKE — Western  Reserve  University 

HOWARD  MUMFORD  JONES— Harvard  University 

JAMES  THOMAS  FLEXNER— Author 

ARTHUR  S.  LINK— Northwestern  University 

JOHN  A.  GARATY— Michigan  State  College 

AGNES  ROGERS  ALLEN— Author 

QUINCY  HOWE— University  of  Illinois 

FRANK  FREIDEL— Stanford  University 

FOLA  LA  FOLLETTE— Author 

NATHANIEL  PEFFER— Columbia  University 

VIRGINIA  C.  GILDERSLEEVE— Dean  Emeritus,  Barnard  College 
DAVID  J.  DALLIN— Author 

WALDEMAR  KAEMPFFERT— Science  Editor,  New  York  Times 
STANLEY  PARGELLIS— The  Newberry  Library,  Chicago 
GEORGE  DANGERFIELD— Author 
IRVING  HOWE — Brandeis  University 
BOYD  STUTLER— Author 
RALPH  NEWMAN— Author 


As  a  positive  affirmation  of  faith 
and  love  for  the  land  in  which  we 
live, this  program  series  has  been 
conceived  and  prepared  by  BMI 
in  association  with  the  Society  of 
American  Historians  and  out- 
standing contemporary  author- 
ities on  American  History. 

Each  15-minute  program  consists  of  a  sin- 
gle narrative  by  a  noted  historian  who  is 
expert  in  the  period  or  subject. 

Sixty  scripts  are  already  in  work  and  other 
programs  in  this  continuing  series  are  being 
scheduled. 

These  programs  are  designed  for  presenta- 
tion by  one  voice.  The  music  cue  sheets,  to  be 
supplied  with  each  mailing,  list  the  currently 
available  recordings  and  published  music  to 
be  used  to  emphasize  and  highlight  each  story. 

Broadcasters  can  call  upon  their  local, 
county  and  state  historical  societies  to  work 
with  them  in  presenting  similar  programs  of 
local  historical  interest  to  parallel  "The  Amer- 
ican Story." 

The  series  is  available  without  cost,  of 
course,  to  every  broadcaster  in  the  country. 

Sample  scripts  and  full  details  of  "The 
American  Story"  will  be  mailed  to  all 
Broadcast  Licensees  of  BMI  shortly. 
Watch  for  this  material. 


"The  programs  of  historical 
broadcasts  undertaken  by  the  Society  of 

American  Historians  and  Broadcast  Music,  Inc.  is  intended  to  give 
the  listening  public  a  better  sense  of  orientation  .  .  .  these  programs 
will  throw  bright  rays  of  light  upon  the  rich  tapestry  of  American  weaving 
...  to  use  Daniel  Webster's  metaphor,  the  mariners  tossed  at  sea 
under  long  days  of  storm  seize  the  first  moment  of  calm  to  get  their 
bearings  from  the  eternal  stars.  Once  more  mankind  has  emerged  from  a 
fearful  tempest.  Once  more  it  needs  to  study  the  compass  and  turn  its 
glasses  upon  Arcturus  .  .  .  these  significant  pieces  of  American  history, 
told  with  drama,  color  and  expertness  by  half  a  hundred  leading 
historians  will  illuminate  our  national  record." 
Allan  Nevins, 

Columbia  University 


President,  Society  of  American 
Historians 

One  of  the  outstanding  contributions  to  radio 
roadcasting  in  the  United  States  .  .  .  must  be  cou- 
riered a  significant  step  forward  in  popularizing 
istory  on  a  high  cultural  level." 

Graydon  Ausmus 
President,  National  Association 
of  Educational  Broadcasters 


"The  American  Story"  is  another  important  BMI  Pro- 
gram series  which  joins  such  features  as  the  Concert 
Music  Series,  the  Book  Parade,  Milestones  and  the 
other  continuities  used  by  hundreds  of  broadcasters 
regularly. 

The  staff  of  BMI  can  think  of  no  more  satisfying  work, 
in  the  midst  of  a  troubled  world,  than  to  play  a  part 
in  the  restatement,  in  words  and  music,  of  the  fascinat- 
ing story  of  our  country's  origin  and  growth. 


BROADCAST  MUSIC,  INC 


NEW  YORK  •  CHICAGO  •  HOLLYWOOD  •  TORONTO  •  MONTREAL 


NARTB  [WEDNESDAY] 


both  the  state  legislature  and  the  courts.  In 
court  cases,  he  said,  WKY-AM-TV  have  found 
that  coverage  of  details  makes  for  tedious  lis- 
tening and  watching,  and  that,  accordingly,  the 
stations  in  such  cases  present  the  judge's  charge 
to  the  jury  and  the  sentencing  of  the  defendant 
when  found  guilty. 

E.  R.  Vadeboncoeur,  WSYR  Syracuse,  main- 
tained there  is  only  one  position  for  a  broad- 
caster to  take— that  is,  that  wherever  a  news- 
paper reporter  is  allowed  to  go,  radio  and  tele- 
vision also  should  be  permitted  to  go.  He 
cited  the  Army-Sen.  McCarthy  hearing  as  evi- 
dence that  television  can  contribute  construc- 
tively to  public  proceedings  by  making  audi- 
ences fully  aware  of  what  is  going  on. 

Broadcasters  have  certain  responsibilities,  he 
conceded,  but  he  maintained  that  they  have 
demonstrated  over  the  past  quarter-century  that 
they  can  meet  these  obligations. 

Judge  Justin  Miller,  former  head  of  NARTB, 
stressed  the  importance  of  broadcasters'  main- 
taining the  dignity  of  the  courtroom  or  else 
risking  loss  of  the  right  to  coverage. 

In  the  same  vein  Richard  Harkness,  NBC 
newsman,  pointed  out  that  radio-tv  coverage 
of  congressional  committee  sessions  depends 
upon  the  wishes  of  the  committees  involved, 
while  Basil  Walters,  of  the  Chicago  Daily  News, 
gave  his  support  to  the  idea  that  radio  and  tele- 
vision are  entitled  to  go  wherever  newspaper 
reporters  are  allowed  to  go,  because  "the  public 
must  have  the  right  to  sit  in  on  public  business." 

Other  participants  in  the  "Freedom  of  Infor- 
mation" session  included  Gerald  W.  Johnson, 
WAAM  (TV)  Baltimore  commentator;  Lawrence 
Spivak,  moderator  of  Meet  the  Press,  who  con- 
ducted the  discussion,  and  Edgar  Kobak.  WTWA 
Thomson,  Ga.,  who  presided. 

NARTB  Offers  Uhf 
Hearing  Testimony 

Fellows  wires  committee,  re- 
questing appearance  at  re- 
sumption June  3.  Vhf  telecast- 
ers  rally  forces  independently 
to  present  their  side  of  story. 

THE  NARTB  last  week  asked  to  appear  before 
the  Senate  Communications  Subcommittee  at 
uhf  hearings  to  be  resumed  this  week,  and  a 
group  of  vhf  telecasters,  acting  independently 
of  the  association,  hired  special  counsel  and 
planned  to  seek  an  appearance  to  round  out 
what  up  to  now  has  been  regarded  as  relatively 
one-sided  testimony  (also  see  story,  page  77). 

In  a  wire  to  Sen.  Charles  E.  Potter  (R-Mich.), 
chairman  of  the  subcommittee,  Harold  E. 
Fellows,  NARTB  president,  said  the  association 
"can  offer  factual  material  of  pertinence  to  a 
complete  record  in  this  matter." 

Mr.  Fellows  asked  that  he  and  A.  Prose 
Walker,  manager  of  the  NARTB  engineering 
department,  be  the  first  two  individual  witnesses 
to  appear  when  the  hearings  are  resumed  June 
3.  His  reason  for  requesting  the  opening  posi- 
tion, he  said,  was  because  "the  presentation 
would  relate  to  factual  and  statistical  informa- 
tion pertaining  to  the  television  broadcast  in- 
dustry in  general." 

Mr.  Fellows'  telegram  was  sent  at  the  direc- 
tion of  the  NARTB  Television  Board  which 
held  a  special  session  in  Chicago  last  week  to 
discuss  intervention  in  the  hearings. 

Meanwhile,  several  prominent  vhf  telecast- 
ers— all  attending  the  NARTB  convention  but 
acting  outside  the  association — informally  orga- 
nized a  group  to  participate  in  the  hearings. 
Their  reason  for  independent  action  was  to  re- 
tain a  wider  latitude  in  testimony  than  will  be 


possible  for  the  NARTB,  which  represents  all 
kinds  of  stations.  Representatives  of  the  inde- 
pendent group  said,  however,  that  it  would  not 
be  confined  to  vhf  stations.  Vhfs,  uhfs  and 
applicants  for  either  kind  of  station  will  be  in- 
vited to  participate. 

Two  of  the  principal  figures  in  the  organiza- 
tion of  the  independent  group  were  Harold 
Hough,  WBAP-TV  Fort  Worth,  and  P.  A. 
Sugg,  WKY-TV  Oklahoma  City.  After  prelim- 
inary discussions  with  several  other  vhf  opera- 
tors, Mr.  Sugg  asked  Theodore  W.  Pierson, 
Washington  attorney  for  his  station,  to  fly  to 
Chicago  for  a  conference  Tuesday. 

At  the  conference  it  was  decided  to  hold  a 
further  meeting,  at  which  organizational  proce- 
dures will  be  discussed,  at  Mr.  Pierson's  Wash- 
ington office  today  (May  31).  Other  telecasters 
at  the  Tuesday  meeting  in  Chicago  included 
Otto  Brandt,  KING-TV  Seattle;  Richard  A. 
Moore,  KTTV  (TV)  Los  Angeles;  Jack  Harris, 
KPRC-TV  Houston,  and  Victor  A.  Sholis, 
WHAS-TV  Louisville. 

Stanford  Terms  Radio 
'Companion'  to  Nation 

Publisher  tells  broadcasters 
they  should  develop  their 
strengths,  not  cut  their  rates. 

RADIO  "was,  is  and  will  be  the  inseparable 
companion  of  the  American  people,"  is  unique 
in  its  reach,  and  "I  think  "it's  wicked  to  fall 
back  on  cutting  prices,"  Alfred  Stanford,  pub- 
lisher of  Boats,  formerly  with  the  Bureau  of 
Advertising  of  the  American  Newspaper  Pub- 
lishers Assn.,  and  previously  associated  with 
Benton  &  Bowles,  told  the  NARTB  convention 
last  week. 

In  the  principal  address  at  a  Wednesday 
session  devoted  to  the  Alfred  Politz  Co.  radio 
survey,  underwritten  by  the  stations  represented 
by  the  Henry  I.  Christal  Co.,  Mr.  Stanford  told 
the  broadcasters  that  "in  radio  you  have  some- 
thing to  sell  that  is  the  only  thing  of  its  kind — 
and  that  uniqueness  just  happens,  most  fortun- 
ately, to  be  the  very  quality  that  adapts  it  so 
perfectly  to  American  life." 

He  said  "radio's  opportunity  for  the  future 
lies  not  in  debating  how  much  cheaper  you  can 
offer  your  medium,  but  from  learning  all  you 
can  about  its  strengths,  building  your  program- 
ing to  capitalize  on  those  strengths,  and  selling 
it  on  the  basis  of  how  effectively  it  serves  the 
public. 

"Any  medium  important  to  people  is  indis- 
pensable to  the  advertiser." 

Stanford  Urges  More  Research 

Urging  more  research  on  radio,  Mr.  Stanford 
said  that  "all  I  can  see  that's  happened  in  the 
strategy  of  selling  radio  is  the  defeatist  notion 
that  perhaps  you  ought  to  sell  it  a  little  bit 
cheaper.  If  what  you  as  merchants  and  as  sales- 
men make  of  your  product  is  a  bargain,  it  is  the 
ultimate  stupidity.  For  then  the  only  way  you 
can  improve  the  product  is  to  cut  the  price 
some  more." 

He  said  radio  offers  "an  opportunity  that  a 
companion  has,  a  friend  has — to  suggest,  to 
persuade,  to  interest  and  to  convince.  This  is 
the  true  qualitative  side  of  radio — all  but  lost 
in  an  unending  attempt  on  the  quantitative  side 
with  ratings  which  satisfy  no  one  and  can  be  so 
misleading.  Let's  get  out  of  the  numerical 
jungle  of  program  ratings  which  buyer  and 
seller  alike  have  been  unhappy  with,  and  con- 


AT  THE  OPENING  session  of  the  32d  an- 
nual NARTB  convention,  Henry  B.  Clay 
(I),  KWKH  Shreveport,  chairman  of  the 
association's  membership  committee,  re- 
ports membership  at  a  record  1,836 
(1,131  am,  258  tv,  330  fm,  117  associate 
members).  Behind  him  is  Kenyon  Brown, 
KWFT  Wichita  Falls,  convention  commit- 
tee chairman. 


sider  selling  based  on  the  great  qualitative 
values  I've  been  talking  about. 

"Now  documented  by  research,  they  are  not 
just  pie  in  the  sky.  This  Politz  study  you  have 
been  considering — so  courageously  undertaken 
by  those  1 1  great  stations — could  be  just  a  be- 
ginning. It  has  only  scratched  the  surface.  It 
shows  clearly  scores  of  new  avenues  for  this 
versatile  and  unique  radio  medium  opening  up 
for  your  exploration  and  the  advertiser's  use." 

Mr.  Stanford  noted  that  other  media  have 
discovered  investment  in  research  is  "ridic- 
ulously small  in  the  light  of  its  possible  re- 
wards," and  that  "in  contrast  to  a  strategy  of 
price  cutting,  the  dollar  advantage  of  good 
research,  good  promotion  and  creative  selling 
can  be  overwhelming." 

He  said  that  "I  suspect  advertisers  have 
underestimated  the  potentialities  of  radio  as  a 
service  medium."  He  pointed  out  that  listeners, 
asked  in  the  Politz  study  where  they  would  turn 
for  information  if  threat  of  war  impended,  said 
"overwhelmingly"  they  would  rely  on  radio. 

"With  a  service  medium  of  the  immediacy 
and  intimacy  of  radio,"  he  continued,  "it's  a 
shame  to  see  how  far  ahead  of  the  proprietors 
the  consumers  have  gone  in  their  dependence 
on  radio  as  a  medium." 

Mr.  Stanford  was  presented  by  G.  Richard 
Shafto,  WIS  Columbia,  S.  C,  chairman  of  the 
NARTB  Radio  committee,  who  outlined  the 
background  of  the  Politz  study  and  said  that, 
in  the  past,  no  medium  has  been  researched 
so  much  as  radio  and  none  has  suffered  so 
much  at  the  hands  of  research.  He  called  the 
Politz  study  "one  of  the  most  valuable  tools 
that  has  been  given  radio  in  the  past  year." 

BMI  Receives  Award 

SPECIAL  award  for  BMI's  radio  series,  The 
Book  Parade,  was  presented  at  an  NARTB  con- 
vention luncheon  last  week.  Carl  Haverlin, 
BMI  president,  accepted  the  award.  The  series 
was  written  by  George  Jennings,  radio-tv  di- 
rector of  the  Chicago  Board  of  Education.  Mr. 
Jennings  thanked  broadcasters  for  their  dona- 
tions of  time,  talent,  advice  and  assistance  to 
educators. 
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nothing  Works  Taike  Wantmanship 


'antmanship  is  as  inside  as  an  urge.  It's  the  Crosley  Group's  dynamic  new  dimension  in 


selling.  Typical  of  the  Group,  WLW-A,  Atlanta,  not  only  creates  the  wants  but  also 

merchandises  with  you  to  the  point-of-soW.   '^Wantmanship  explains  why  the  Crosley  Group 


makes  more  sales  faster,  at  less  cost,  than  any  other  medium  or  combination. 


WLW 

Radio 

WLW-A 

Atlanta 

WL.WC 

Columbus 

WLWD 

Dayton 

WLW-T 

Cincinnati 

Exclusive  Sales  Offices: 

New  York,  Cincinnati,  Dayton, 

Columbus,  Atlanta,  Chicago,  Hollywood 


©  1954,  The  Crosley  Broadcasting  Corporation 


J 


1 


The  South's  Golden  Dirt 


A  golden  belt  of  clay  and  shale  crosses  the  Prosperous  Piedmont. 
It  is  converted  into  payrolls  and  profits  by  a  growing  burned  clay 
products  industry.  Enough  brick  are  produced  in  this  area  each  year 
to  stretch  across  the  continent  23  times.  North  Carolina  brick  are  used 
to  build  homes,  offices  and  factories  from  Maine  to  Fi^tl..„. 

Modern  brick  plants  help  pad  payrolls  for  the  1,700,000  people  in 
WFMY-TV's  31-county  coverage  area  of  North  Carolina  and  Virginia. 
Industry  and  agriculture  combine  to  give  people  in  the  Prosperous 
Piedmont  over  2  billion  dollars  to  spend  each  year. 

WFMY-TV  has  been  selling  products  in  the  Prosperous  Piedmont 
since  1949.  Let  your  H-R-P  man  tell  you  the  profitable  sales  stories  of 
products  teamed  with  WFMY-TV. 

You  can  strike  gold,  too,  in  the  Prosperous  Piedmont.  Call  your 
H-R-P  man  today. 


ujf  my-tv 


Basic  Affiliate 


Harrington,  Righter  &  Parsons,  Inc. 

New  York  —  Chicago  —  San  Francisco 
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DIRECTIONAL  STATIONS  MAY  TEST 
REMOTE  CONTROL— PLUMMER 

Experimental  data  should  be  compiled,  FCC  Broadcast  Bureau  chief 
tells  NARTB  engineering  conference,  looking  toward  petition  for 
regular  remote  control  operation  for  high  power  and  directionalized 
outlets.   Other  engineering  problems  are  reviewed. 


DIRECTIONAL  or  high  power  stations  may 
obtain  permission  from  the  FCC  to  conduct 
remote  control  system  tests  providing  they 
signify  their  intention  of  retaining  a  first  class 
operator  on  duty,  Curtis  B.  Plummer,  chief  of 
the  Commission's  Broadcast  Bureau,  told 
NARTB  engineering  delegates  last  week. 

Mr.  Plummer  said  FCC  does  not  contemplate 
giving  any  one  station  an  economic  advantage 
over  another  by  eliminating  the  need  for  keep- 
ing such  an  engineer  on  duty  as  it  did  in  con- 
nection with  fm. 

Mr.  Plummer  made  known  his  views  in 
answer  to  a  question  from  the  floor  during  a 
session  of  the  eighth  annual  NARTB  engineer- 
ing conference  last  Thursday.  He  expressed 
his  views  in  connection  with  a  discussion  on 
•push-button"  electronics,  specifically  remote 
control  techniques. 

Question  was  raised  as  to  whether  the  Com- 
mission would  authorize  stations  using  direc- 
tional antennas  and  those  with  higher  than 
10  kw  to  operate  by  remote  control  on  an 
experimental  basis. 

Mr.  Plummer  said  stations  could  receive  per- 
mission simply  by  wiring  the  Commission  but 
felt  broadcasters  should  compile  sufficient  data 
and  results  looking  toward  a  petition  for  re- 
mote control  extension.  Quite  probably,  this 
could  be  channeled  through  NARTB,  which 
originally  petitioned  FCC  in  1952,  it  was  in- 
dicated. FCC  subsequently  authorized  remote 
control  (last  year),  changing  its  rules.  Mr. 
Plummer  said  the  Commission  did  not  intend, 
on  its  own,  to  initiate  rule-making  on  remote 
control  extension. 

Plummer  Talks  on  Allocations 

"Economic  and  technological  development 
may  be  impeded  in  substantial  measure"  un- 
less the  radio  spectrum  is  able  to  accommodate 
demands  made  upon  it,  Mr.  Plummei  also  as- 
serted in  a  prepared  talk  on  "allocation  philos- 
ophy." Over  400  radio-tv  engineers  were 
registered  for  the  session.  Mr.  Plummer  spoke 
along  with  NARTB  President  Harold  E.  Fel- 
lows and  other  industry  executives.  Mr.  Fellows 
outlined  the  responsibilities  of  engineers  in  the 
electronics  art. 

Mr.  Plummer  urged  industry  to  "turn  our 
,  well  known  American  ingenuity  and  energy  to 
the  work  of  wringing  from  every  available  kilo- 
cycle its  last  drop  of  usefulness." 

Noting  a  frequent  cry  for  more  frequencies 
in  the  broadcast  industry,  Mr.  Plummer  cate- 
gorically claimed  that  none  of  the  broadcasting 
services  today  are  operated  whereby  the  "great- 
est amount  of  information  is  conveyed  per  kilo- 
cycle per  square  mile  of  territory  served." 

Mr.  Plummer  cited  studies  showing  important 
gains  could  be  realized  by  limiting  the  maxi- 
mum frequency  of  modulation.  He  stated: 

"You  may  argue  that  such  limitations  would 
seriously  degrade  the  quality  of  programs  trans- 
mitted by  broadcasting  stations.  However,  you 
must  agree  that  the  effect  will  not  be  noticeable 
on  network  prc^ams  which  in  most  part  are 
already  restricted  in- band  width  by  land  line 
limitations." 

Mr.  Plummer  observed  that  receiver  selec- 


tivity and  spurious  responses  are  matters  "of 
concern"  to  the  Commission  and  broadcasters 
alike.  The  use  of  receivers  with  adequate  per- 
formance should  be  encouraged,  he  ad:!ed. 

Use  of  as  small  a  span  of  frequencies  as 
possible  could  result  in  a  reduction  in  channel- 
spacing  or  revision  of  adjacent  channel  ratios. 
Under  proper  engineering  conditions,  Mr. 
Plummer  said,  "this  would  result  in  more  and 
better  distributed  broadcast  service." 

Mr.  Plummer  also  described  as  "construc- 
tive" proposals  involving  multiplexing  tech- 
niques for  fm,  and  added  that  its  use  by  am 
broadcasters  is  a  "further  possibility."  He  con- 
tinued: "An  allocations  system  selected  to  give 
the  largest  number  of  miles  of  coverage  per 
channel  has  the  fundamental  basis  for  an  ef- 
ficient system." 

By  properly  staggering  the  assignment  pattern 
from  channel  to  channel,  we  "are  on  the  wav 


•  National  color  tv  is  "coming  at  a  head- 
long rate — in  terms  of  equipment  for  stations 
and  production  of  colorcasting  receivers. 

•  Color  television  can  be  a  "failure"  if  en- 
gineers are  unable  to  "meet  the  challenges"  of 
devising  high  performance  and  low-cost  equip- 
ment. 

•  Viewers  will  see  better  black-and-white  pic- 
tures even  though  they  may  not  convert  to  color. 

•  FCC's  judgment  in  authorizing  remote 
control  station  operation  has  proved  "sound," 
and  was  inevitable  from  the  start  because  of 
many  factors,  some  of  them  reflected  in  the 
promise  of  a  "push-button"  era  of  electronics. 

Speaking  on  "Save  a  Seat  for  the  Engineer," 
Mr.  Fellows  told  a  Wednesday  afternoon  session 
that  radio  has  "done  little"  to  pay  tribute  to 
broadcast  engineers.  Noting  increased  public 
interest  in  high-fidelity  reproduction,  he  re- 
marked : 

"I  have  no  quarrel  with  recordings  and  trans- 
criptions, but  let's  not  forget  that  they  can- 
not be  played  500  times  without  a  certain 
amount  of  wear  taking  place  which  adds  to  the 
surface  noise." 

The  engineers'  first  job,  he  claimed,  is  to  as- 
sure that  potential  audiences  receive  a  quality 
signal.  Mr.  Fellows  also  stressed  economic  as- 
pects of  station  management.  He  said  the  en- 
gineer should  know  figures  "in  terms  of  dollars 
and  cents"  as  they  apply  to  all  end  products  at 
any  station. 


IRWIN  L.  ABRAHAMS  of  General  Electric  shows  representatives  of  Storer  Broadcast- 
ing Co.  how  one  man  with  GE's  Chromacoder,  new  color  conversion  device,  performs 
all  the  necessary  adjustments  needed  for  studios  and  GE  field  sequential  cameras  in  a 
live  talent  show.  L  to  r:  Leonard  Spragg,  Storer;  Mr.  Abrahams;  Glenn  Boundy  and 
Clemens  X.  Castle,  Storer,  and  J.  M.  Comer,  GE. 


toward  the  achievement  of  the  primary  objec- 
tive of  the  allocation — at  least  one  tv  or  fm 
service  for  all  of  the  people  of  the  United 
States."  Nor  does  the  plan  greatly  hamper 
development  of  service  in  areas  where  channel 
demands  are  heavier  and  more  immediate. 

Mr.  Plummer  also  cited  community  antenna 
systems  as  one  means  of  increasing  channel  ef- 
ficiency and  felt  effective  utilization  of  tv 
booster  or  satellite  stations  might  improve  the 
coverage  efficiency  of  tv  channels,  particularly 
in  uhf. 

Exchange  of  Ideas 

Delegates  met  with  station  managers  during 
the  conference-convention  to  exchange  views, 
and  also  devoted  attention  to  millions  of  dollars 
worth  of  equipment,  ranging  from  lapel  micro- 
phones to  high-power  vhf-uhf  transmitters.  An 
engineering  reception  was  held  Tuesday  eve- 
ning. 

Engineering  delegates  also  were  told  that: 


"But  correct  economic  decisions  cannot  be 
intelligently  made  without  management  know- 
ing in  advance  what  is  going  to  wear  out  how 
soon,"  Mr.  Fellows  asserted. 

The  NARTB  president  called  for  a  sound, 
well-rounded  program  for  replacement,  depreci- 
ation and  maintenance. 

Mr.  Fellows  described  the  engineers'  second 
job  as  that  of  adequately  presenting  his  side  of 
the  picture.  He  described  the  theory  that  "there 
are  no  more  problems  left  in  radio  broadcast- 
ing," a  theory  that  has  "neglected  the  economics 
of  our  industry — still  young,  still  growing,  and 
still  in  need  of  more  simplified  equipment  and 
more  efficient  procedures." 

Mr.  Fellows  also  called  on  engineers  to  "take 
a  fresh  viewpoint"  and  improve  their  "human 
relations."  He  urged  them  to  develop  an  ability 
to  communicate  technical  terms  to  the  layman. 

An  unwillingness  to  compromise  with  man- 
agement on  equipment  needs  and  budgets  "can 
only  harm  the  engineer's  profession  and  his 
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own  particular  standing,"  Mr.  Fellows  said,  re- 
ferring to  complaints  he  had  heard. 

Opening  the  broadcast  engineering  session 
Tuesday,  A.  Prose  Walker,  NARTB  engineering 
manager,  told  delegates  he  felt  the  tv  tube  prob- 
lem probably  will  be  resolved  by  the  time  of 
next  convention.  He  said  engineers  will  have  to 
learn  fundamentals  of  the  new  colorcasting  art 
to  meet  job  demands.  He  predicted  some  130 
stations  in  nearly  100  cities  would  be  color- 
equipped  by  year's  end. 

Howard  C.  Gronberg,  member  of  NBC's  tv 
technical  operations  staff,  observed  that  stations 
bent  on  color  must  utilize  higher-performance 
equipment  to  send  signals.  He  described  test 
procedures  at  a  Wednesday  session. 

Review  of  test  equipment  was  given  by  John 
W.  Wentworth,  RCA  acting  chief  for  the  tv 
terminal  engineering  group,  who  stated: 

"As  continued  progress  in  the  color  television 
art  brings  about  the  need  for  further  specialized 
instrumentation,  the  ingenuity  of  the  industry's 
design  engineers  may  be  relied  upon  to  pro- 
duce the  required  equipment." 

Appreciable  interest  was  shown  in  "push- 
button" electronics,  with  approval  of  remote 
control  station  operation.  Thomas  W.  Forget, 
plant  manager,  Rust  Industrial  Co.,  attributed 
the  inevitability  of  remote  control  devices  to 
more  efficient  use  of  manpower  and  scientific 
strides.  He  observed:  "It  is  no  wonder  that 
[this]  principle  .  .  .  with  its  greater  convenience, 
its  safety  and  its  economy,  should  have  been  ap- 
plied to  radio  broadcasting  transmitters." 

Mr.  Forget  noted  "considerable  interest"  in 
development  of  equipment  for  remote  purposes 
— for  directional  stations  and  those  with  higher 
than  10  kw  power.  He  felt  the  directional  aspect 
poses  a  "more  complicated  problem"  and  each 
case  should  be  judged  on  its  own  merits.  He 
also  noted  instances  where  two-  and  three-tower 
stations — and,  of  course,  with  no  critical 
phasing  problems — operate  all  night  with  no 
reference  to  the  directional  antenna  system. 
These  outlets,  he  continued,  can  readily  adopt 
themselves  to  remote  control. 

Same  Principle 

Claiming  adherence  to  four  standards — plan- 
ning, organization,  measuring  and  integrating — 
Willard  J.  Purcell,  engineering  manager,  Gen- 
eral Electric  stations,  made  the  point  that 
the  same  economic  principle  applies  equally 
to  the  large  tv  station  and  the  250  w  radio  out- 
let. The  concept  of  management  has  changed 
gradually  through  the  years,  and  along  with  it, 
the  engineer's  responsibility  in  station  operation. 

Other  topics  included  pre-recorded  broadcast 
methods,  fm  multiplexing,  and  FCC's  alloca- 
tion policy,  along  with  technical  papers  on  the 
image  orthicon  concept  of  camera  and  vhf-uhf 
coverage  measurements. 

Engineers  were  urged  to  use  discretion  in 
buying  color  tv  equipment  now  "to  avoid 
costly  mistakes  later."  John  H.  Roe,  RCA  tv 
camera  equipment  group  manager,  pointed  out 
that  "as  sponsors  and  agencies  become  more 
critical,  they  will  demand  better  and  better 
color  pictures." 

Ronald  E.  Connor,  equipment  engineer,  East- 
man Kodak  Co.,  cited  the  role  advertisers  will 
play  in  colorcasting.  He  said  that  "before  long, 
your  local  advertisers  will  be  so  impressed  with 
the  terrific  punch  of  color  commercials  that 
they  will  want  color  tv  of  local  origination." 

Ralph  Evans,  Eastman's  color  technology  div- 
ision, explained  certain  deception  in  forms  and 
shapes  on  color,  utilizing  slides,  while  Robert  E. 
Shelby,  NBC  color  tv  development  systems, 
noted  that  engineers  already  familiar  with  black- 
and-white  will  pick  up  color  rapidly.  Reid  R. 
Davis,  NBC  technical  operations  supervisor 
of  color,  discussed  lighting,  makeup  and  set. 
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BAB  sessions  told  by  major 
broadcast  clients  that  radio  is 
'greatest  mass  medium  of  them 
all.'  To  prove  it  they  tell  of 
their  own  radio  successes. 

RADIO  broadcasters  took  it  on  the  chin  Thurs- 
day from  a  group  of  advertising  executives 
who  addressed  the 
Broadcast  Advertis- 
ing Bureau  session 
winding  up  the 
NARTB  convention 
agenda.  They  were 
chided  by  radio  buy- 
ers who  said  they 
didn't  know  or  ap- 
preciate their  own 
media  muscles. 

Barney  Corson, 
advertising  manager 
of  Tidy  House  Prod- 
ucts Co.,  served  as 
pace-setter  for  a  se- 
ries of  radio  success  stories.  He  joined  five 
other  advertisers  in  telling  broadcasters  to  take 
a  look  at  their  kilocycles  and  their  audiences, 
and  then  start  telling  their  sales  stories  to 
prospective  sponsors. 

Kevin  B.  Sweeney,  BAB  president,  wound 
up  the  session  by  telling  broadcasters  to  im- 
prove their  selling  in  order  to  double  their 


MR.  CORSON 


on  the  move,"  constantly  growing  as  the  mil- 
lions of  portable  and  auto  sets  increase. 

He  said,  too,  that  radio  reaches  "the  lady  of 
the  house"  and  added  that  bottlers  are  invest- 
ing a  record  number  of  dollars  in  the  medium. 
Calling  radio  Dr.  Pepper's  No.  1  medium,  he 
said,  "No  other  form  of  advertising  seems  to 
reduce  the  'not  covered'  areas  to  a  minimum 
like  radio." 

Oliver  B.  Capelle,  advertising  manager  of 
Miles  Labs.,  second  largest  radio  user  in  the 
nation,  said  in  the  last  20  years  Miles  has 
invested  more  money  than  in  all  other  media 
put  together.  Quit  looking  at  the  past,  he  told 
broadcasters,  "and  start  blowing  your  horns." 
He  said  radio  listening  totals  126  million  hours 
per  day  and  "it's  absurd  to  worry  about  in- 
roads of  other  media."  He  said  one  of  the 
Miles  radio  programs  has  2%  more  listeners 
than  a  year  ago,  with  the  cost  of  delivered 
commercials  coming  down.  "Our  best  program 
has  10  million  listeners,"  he  said,  and  "our 
smallest  audience  is  6  million." 

Mr.  Capelle  concluded,  "We  have  more  con- 
fidence in  radio  than  broadcasters  themselves. 
The  great  medium  we  call  radio  will  remain 
as  potent  in  generations  to  come  as  it  is  May 
27,  1954." 

James  P.  Furniss,  assistant  vice  president, 
Citizens  &  Southern  Bank,  Atlanta,  Ga.,  which 
accounts  for  25%  of  all  deposits  in  the  state, 
said  the  bank  chain  spend  36%  of  its  budget  in 
radio,  more  than  any  other  medium.    Radio  is 
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business,  and  their  profits,  too,  in  the  next  24 
months.  He  said  they  need  more  salesmen  and 
should  pay  them  more,  with  emphasis  on  incen- 
tive pay. 

Tidy  House's  Technique 

Mr.  Corson  told  the  BAB  group  how  Tidy 
House  has  grown  from  $10,000  gross  in  1940 
to  over  $7  million  last  year,  starting  with  one 
radio  station  and  increasing  to  68  plus  several 
tv  stations.  Despite  arrival  of  tv,  he  said,  "you 
still  have  the  greatest  mass  medium  of  them 
all." 

Clayton  R.  Sanders,  director  of  the  $55 
million  Peoples  Drug  Store  chain,  headquarter- 
ing in  Washington.  D.  C,  said  the  chain  has 
shifted  its  advertising  to  radio  dominance  in 
the  last  several  years,  using  91  newscasts  per 
week  or  a  total  of  358  commercials  each  week, 
counting  drugcasting.  Peoples  uses  four  tv 
hours  and  10  tv  spots  per  week  and  a  schedule 
of  nine  newspaper  pages  in  three  Washington 
papers. 

He  listed  such  radio  advantages  as  flexibility, 
with  changes  in  commercials  possible  within  a 
few  minutes,  if  necessary. 

A.  H.  Caperton,  advertising  manager  of  Dr. 
Pepper  Co.,  listed  one  of  radio's/  advantages  as 
its  ability  to  reach  a  moving  target,  the  youth 
of  America  which  he  called  "a  market  always 


flexible  and  will  continue  "to  get  our  favor  in 
cities  with  over  a  half-million  population  down 
to  ones  with  less  than  10,000.   It's  that  flexible,"  m 
he  said. 

Charles  C.  Caley,  BAB  chairman  of  the  I 
board,  said  BAB  has  grown  in  three  years  from 
a  $200,000  operation  to  $700,000,  with  an 
$800,000  target.    He  said  radio  "has  added  12 
million  places  to  listen  in  the  past  two  years,"  i. 
and  listed  BAB  sales  and  research  achievements. 

POPPELE  ASKS  FOR  KINES 
TO  USE  IN  OVERSEAS  TV 

New  Voice  of  America  chief 
asks  telecasters  for  special 
kinescopes  showing  common 
interests  of  United  States  and 
other  nations. 

COOPERATION  of  tv  broadcasters  in  helping 
the  Voice  of  America  to  show  the  "common 
interest  of  the  United  States  and  other  nations" 
by  providing  special  kinescopes  was  asked  last 
week  by  Jack  R.  Poppele,  new  VOA  director, 
at  the  NARTB  convention. 

In  a  luncheon  address  before  engineering 
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and  management  delegates — his  first  public 
address  since  assuming  office — Mr.  Poppele  dis- 
cussed the  future  potentialities  of  overseas 
television  and  sought  domestic  support  on  two 
scores : 

(1)  Kinescopes  or  film  of  local  events  or 
other  feature  items  shot  within  immediate 
areas  of  stations,  which  might  provide  such  a 
service  perhaps  once  a  year. 

(2)  Kinescopes  or  films  of  foreign  leaders 
whose  addresses  are  not  scheduled  for  tv  broad- 
cast, for  shipment  to  countries  overseas.  He 
also  urged  close  liaison  with  independent  tv 
outlets  on  their  material. 

Mr.  Poppele,  who  was  introduced  by  Judge 
Justin  Miller,  NARTB  legal  counsel,  also 
lauded  the  radio-tv  industry  for  its  past  aid  and 
recounted  the  Voice's  role  overseas  and  the 
progress  of  foreign  television. 

Continuing  support  from  the  television  in- 
dustry is  "'vital  to  our  operation,"  Mr.  Poppele 
said.  He  also  claimed  that  "we  couldn't  operate 
effectively  if  it  were  not  for  the  cooperation  of 
i  the  radio  industry."  Methods  of  assistance  by 
various  U.  S.  stations  were  described  by  the 
VOA  chief. 

Cites  International  Tv 

Citing  the  possibilities  of  international  tele- 
vision. Mr.  Poppele  noted  that  the  U.  S.  already 
is  operating  behind  the  Iron  Curtain  "but  we 
must  also  be  there  with  television  as  soon  as 
possible  in  order  to  get  in  on  the  ground  floor  as 
each  new  national  television  service  begins.  . .  ." 
The  U.  S.  is  supplying  kinescope  feature 
I  films  to  17  foreign  countries,  with  heaviest 
'<  emphasis  in  South  and  Central  America.  But 
in  radio  the  English-speaking  countries  and  free 
world  carry  about  half  of  the  total  1,425  weekly- 
hours  of  broadcasts  aired  by  Iron  Curtain  coun- 
tries, he  said. 

A  Broadcasting  Advisory  Subcommittee  will 
|  work  with  the  Voice  in  the  next  few  years 
!  on  its  established  objectives  to  ( 1 )  anticipate 
I  overseas  program  needs  and  achieve  a  perma- 
J  nent  place  for  VOA's  tv  position  on  regular 
overseas  schedules,  (2)  sharpen  and  localize 
I  VOA's  tv  programming  output  to  conform  to 
specific  country  needs,  and   ( 3 )   use  full  in- 
genuity and  leadership  of  American  private 
enterprise  in  helping  to  solve  tv  problems  of 
the  parent  U.  S.  Information  Agency. 

Increased  Revenue  Seen 
s  With  Fm  Multiplexing 

WAY  may  be  opened  shortly  for  fm  stations 
to  provide  subsidiary  revenue-producing  serv- 
ices without  interference  to  normal  broadcast 
functions.  NARTB  convention  engineering 
.  delegates  were  told  last  week. 

This  automatic  programming  for  specialized 
audiences  (restaurants,  stores,  buses,  etc.)  was 
described  Thursday  by  William  S.  Halstead, 
president  of  Multiplex  Development  Corp.  He 
noted  that  FCC  is  expected  to  approve  multi- 
plexing plan  proposed  months  ago. 

Mr.  Halstead  compared  the  introduction  of 
multicasting  to  "the  development  of  the  sky- 
scaper  in  the  field  of  architecture." 

WAAM  (TV)  Shows  Ki  nescope 

;  KINESCOPE  of  top  programs  has  been  pro- 
'  duced  by  WAAM  (TV)  Baltimore  and  was 
shown  during  the  NARTB  convention  last  week. 
The  presentation  is  designed  for  agency,  sta- 
tion representative  and  other  personnel  and 
was  produced  live  in  the  station's  building  as 
an  example  of  a  typical  day  of  operation.  The 
kinescope  is  called  "The  WAAM  Story." 
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HENNOCK  REITERATES  PLEA  FOR  ALL-UHF, 
STERLING  CHALLENGES  AT  NARTB  PANEL 

Six  of  seven  FCC  Commissioners  give  delegates  insight  into  thinking 
on  current  broadcast  matters  before  Congress  and  the  Commission. 


A  CALL  for  the  transfer  of  all  television  to  the 
uhf  band  was  sounded  by  FCC  Comr.  Frieda 
B.  Hennock  at  the  NARTB  convention  last 
week  and  was  challenged  immediately  by  Comr. 
George  E.  Sterling  as  a  "direct  attack"  on  FCC 
and  industry  engineers  who  helped  work  out  the 
tv  allocation  plan. 

Speaking  at  a  Thursday  morning  session  in 
which  six  of  the  seven  FCC  commissioners  an- 
swered broadcasters'  questions.  Miss  Hennock 
said  that  "I  am  now  firmly  convinced  that  only 
the  eventual  move  of  the  tv  service  into  the 
uhf  band  can  save  the  patient."  The  step 
should  be  taken  now,  she  said,  but  she  thought 
five  or  ten  years  should  be  allowed  for  com- 
pletion of  the  transition. 

"By  setting  our  sights  on  this  goal,"  she 
continued,  "we  must  not  overlook  any  interim 
measures  that  would  help  the  existing  uhf  op- 
erators whose  difficulties  were  so  dramatically 
laid  before  the  country  [in  the  Potter  hearings] 
last  week.  I  cannot  emphasize  enough  the  im- 
portance of  the  Johnson  bill  to  remove  the 
excise  tax  from  uhf  sets.  Also  the  FCC  should 
do  everything  in  its  power  under  the  Com- 
munications Act  immediately  to  bring  network 
programming  to  the  existing  127  uhf  stations 
on  an  equitable  and  competitive  basis.  Other- 
wise we  will  have  the  same  vicious  cycle — no 
sets  because  no  programs,  because  no  adver- 
tising, because  no  sets." 

Miss  Hennock  said  that  while  the  Commis- 
sion's hope  had  been  to  achieve  a  competitive 
nationwide  television  service  through  the  open- 
ing of  uhf,  "the  methods  we  used  to  bring 
quick  television  service  to  the  people  of  the 
U.  S.  achieved  just  the  opposite  result.  It  has 
now  become  painfully  apparent  that  to  continue 


on  the  course  we  embarked  on  when  the 
freeze  was  lifted  will  result  in  a  television 
service  to  the  same  12  vhf  channels  that  have 
been  considered  inadequate  for  a  nationwide 
service." 

She  reiterated  that  she  had  no  doubt  that 
the  70  uhf  channels  available  would  permit  a 
nation-wide  service,  and  that  the  move  into 
uhf  should  be  started  immediately,  with  no 
new  station  grants  of  any  kind  made  in  the 
meantime.  "Every  possible  measure,"  she 
added,  "should  be  taken  to  make  sure  that 
vhf  stations  are  not  unduly  harmed  during 
the  transition  period  and  that  they  are  treated 
equitably." 

'Rash  Statement' 

Miss  Hennock's  position  was  challenged 
quickly  by  Comr.  Sterling,  who  characterized 
her  expression  of  view  as  a  "rash  statement" 
and  an  attack  on  the  engineers  who  assisted 
in  evolving  the  present  tv  allocation  plan. 
Whether  uhf  can  accommodate  all  television, 
he  said,  is  a  question  that  cannot  be  answered 
"overnight." 

FCC  Chairman  Rosel  H.  Hyde  and  Comrs. 
Robert  T.  Bartley  and  Robert  E.  Lee  noted 
that,  with  the  Potter  subcommittee  hearings  on 
the  uhf  question  now  in  progress,  they  felt 
"both  sides"  should  be  heard  before  a  decision 
is  reached.  Miss  Hennock  responded  that  she 
did  not  want  to  violate  any  policy  against  dis- 
cussing pending  issues,  but  that  she  felt  it 
would  have  been  inappropriate  for  her  to  ap- 
pear before  the  NARTB  convention  and  fail 
to  discuss  her  views  frankly. 

The  FCC  panel — six  of  the  seven  commis- 
sioners were  present,  only  Comr.  E.  M.  Webster 


NARTB  Adopts  14  Resolutions  at  Chicago 


FOURTEEN  resolutions  were  adopted  at  the 
closing  session  of  NARTB  in  Chicago,  Thurs- 
day, but  a  15th.  dealing  with  an  association 
stand  on  commercial  broadcasting  by  educa- 
tional institutions,  was  deferred  for  a  mail 
ballot. 

Edgar  Kobak.  WTWA  Thomson,  Ga.,  one 
of  the  30-odd  delegates  remaining  in  the  grand 
ballroom  of  the  Palmer  House  after  the  lunch- 
eon, rose  to  halt  a  unanimous  approval  of  the 
15  resolutions.  He  questioned  a  resolution  that 
expressed  opposition  "to  the  utilization  by  tax- 
supported  institutions  of  the  spectrum  for  a 
commercial  broadcast  operation  in  competition 
with  private  enterprise"  and  stated  that  "instead 
such  facilities  should  be  used  strictly  for  edu- 
cational, non-commercial  purposes  as  intended 
by  the  FCC  in  making  such  allocations." 

After  brief  discussion  that  included  Lester 
Gould.  WJNC  Jacksonville.  N.  C,  a  new  board 
member  for  small  stations,  and  William  B. 
Quarton,  WMT  Cedar  Rapids,  Iowa,  the  con- 
vention adopted  all  resolutions  but  the  educa- 
tional one  and  at  suggestion  of  Clair  R.  Mc- 
Collough,  WGAL-TV  Lancaster,  Pa.,  decided 
to  take  a  later  mail  ballot.  Mr.  Kobak  had 
contended  the  resolution  deserved  more  thor- 
ough study  by  the  membership. 

The  14  resolutions  adopted  opposed  HR 
1227,  proposing  to  ban  alcoholic  beverage  ad- 


vertising; praised  presidency  with  lohn  F. 
Meagher,  KYSM  Mankato,  Minn.,  as  appointee; 
approved  S  2989  to  amend  the  Taft-Hartley 
Act;  faith  in  the  industry's  historic  stand  on 
behalf  of  freedom  of  information  in  radio  and 
tv  and  condemning  restrictions  on  access  to 
news  sources  as  well  as  citing  work  of  state 
associations  and  the  Freedom  of  Information 
committee;  commended  the  service  of  Judge 
Justin  Miller  while  NARTB  president  and  board 
chairman,  and  his  service  to  the  convention; 
endorsed  the  Red  Cross;  approved  the  Conelrad 
plan  and  urged  the  industry  to  cooperate;  ap- 
proved the  Veterans  Hospital  Radio  Guild; 
sounded  praise  for  FCC  Chairman  Rosel  H. 
Hyde  and  Comrs.  Sterling,  Hennock,  Bartley, 
Doerfer  and  Lee  for  their  part  in  the  conven- 
tion; thanked  panel  participants  and  speakers; 
voiced  gratitude  for  services  of  Kenyon  Brown, 
KWFT  Wichita  Falls,  Tex.,  convention  chair- 
man, and  thanked  the  Palmer  House  for  its 
handling  of  the  meeting. 

Members  of  the  resolutions  committee  were 
Robert  R.  Tincher,  WNAX  Yankton,  S.  D.; 
G.  F.  Leydorf,  WJR  Detroit;  Hale  Bondurant, 
KFBI  Wichita,  Kan.;  C.  J.  Burkland,  WAVY 
Portsmouth,  Va.;  C.  O.  Chatterton,  KWLK 
Longview,  Wash.;  Larry  Haeg,  WCCO  Min- 
neapolis; John  Esau,  KTVQ-TV  Oklahoma  City. 
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PHILADELPHIA  RATINGS 


20 


15 


Day  and  Night, 
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WFIL-TV  is 
1st  and  2nd 
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of  the  time 

HEAVYRATE  CHAMP  OF  THE  AFTERNOON! 

Between  3  and  6  PM,  WFIL-TV  rates 

1st  -  -  83.3%  of  the  time 
2nd  -  16.7%  of  the  time 

AHEAD  -  -  100%  of  the  time! 

Add  nighttime  to  this  afternoon  supremacy — 3  PM  to  j 
midnight,  including  big-show  network  competition— 
and  WFIL-TV  is  still  AHEAD— 80%  of  the  time. 
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NARTB  [THURSDAY -FRIDAY] 


being  absent — was  asked  whether  FCC  today 
is  more  tolerant  than  in  the  past  with  respect 
to  "quick"  purchase  and  sale  of  stations  in 
order  to  improve  one's  position  in  the  industry. 

Comr.  John  C.  Doerfer  took  the  position 
that  there  is  a  difference  between  an  applicant 
in  a  transfer  hearing  and  an  applicant  who  is 
involved  in  a  competitive  hearing  for  a  channel 
— in  the  latter  case,  he  pointed  out,  FCC  must 
pick  the  applicant  it  considers  best  qualified. 
"Trafficking  in  licenses,"  he  said,  "to  me  implied 
more  than  just  a  sale." 

Miss  Hennock  questioned  the  motives  of  a 
winner  of  a  competitive  hearing  who  sells  his 
station  within,  say.  a  year  after  getting  the 
grant.  In  such  cases  she  said  she  would  call 
for  new  hearings  when  the  transfer  application 
came  up. 

Bartley's  Question 

Comr.  Lee  said  he  largely  agreed  with  Miss 
Hennock's  views  on  this  problem,  and  Comr. 
Bartley  raised  the  question  of  investment  houses 
buying  into  radio  and  television  stations  as  a 
form  of  investment  for  their  clients.  In  other 
businesses  he  said  he  felt  such  investment  might 
be  all  right,  but  he  maintained  that  it  is  "not 
all  right"  in  broadcasting — and  he  thought 
Congress  might  take  "a  new  look"  if  the  prac- 
tice is  "abused." 

Comr.  Sterling  said  he  felt  each  case  should 
be  judged  on  its  own  merits,  and  Chairman 
Hyde  said  that  those  who  disagree  with  the 
law  should  seek  to  have  it  changed:  That  Con- 
gress by  giving  FCC  authority  to  approve 
transfers  apparently  considered  transfer,  per  se, 
to  be  approvable. 

Asked  when  a  decision  might  be  expected  in 
the  long-standing  Clear-Channel  Case,  Chair- 
man Hyde  noted  that  Mexico  is  the  only  hold- 
out among  the  NARBA  nations  and  said  he 
would  like  to  see  the  international  differences 
resolved  before  the  Commission  hands  down 


IN  WINNING  election  as  vice  president  of 
the  Daytime  Broadcasters  Assn.  last  week  (see 
story,  page  42),  Alf  M.  Landon  swept  1 1  states, 
but  they  did  not  include  the  only  two  he  won 
in  his  race  for  the  Presidency  of  the  United 
States  in  1936.  Maine  and  Vermont  are  not 
represented  by  directors  on  DBA.  Non-partisan 
nature  of  his  new  job  was  emphasized  by  the 
fact  that  directors  who  elected  him  are  from 
such  disparate  political  climates  as  North 
Carolina  and  Massachusetts,  Pennsylvania  and 
Tennessee,  Illinois,  Georgia,  Indiana,  Ken- 
tucky, Wisconsin,  Nebraska  and  California. 

BIGGEST  bombshell  at  NARTB  convention 
opening  was  story  [B»T  exclusive,  page  36, 
May  24]  on  impending  resignation  of  Robert 
K.  Richards,  administrative  vice  president,  to 
enter  station  ownership  and  public  relations. 
Copies  of  B*T  were  gobbled  up  within  few 
hours.  *    *  * 

NEW  TOUCH  in  tv  promotion  was  activity  of 
Tv  Advertising  Bureau.  Permeating  exhibit 
corridors  was  bevy  of  beauteous  models,  in 
typical  burlesque  queen  tights,  pinning  dele- 
gates with  jumbo  yellow  buttons  exploiting 
origin  of  new  organization. 

FCC  was  on  deck,  en  masse,  except  for  Vice 
Chairman  E.  M.  Webster,  who  stayed  home 
as  one-man  committee  to  act  on  emergency 
matters.  He  had  been  on  West  Coast  inspection 


a  clear-channel  decision.  But  he  added  that  he 
felt  it  important  for  the  Commission  to  issue 
a  decision  if  the  international  issues  are  not 
resolved  soon. 

Another  question  related  to  the  use  of 
boosters  in  tv.  Comr.  Hennock  said  she  would 
vote  against  the  use  of  boosters  to  extend  the 
areas  of  large-market  vhf  stations,  but  would 
vote  for  boosters  for  uhf  outlets. 

Mr.  Doerfer  said  he  felt  too  much  emphasis 
had  been  placed  on  the  "fortunes  of  the  indi- 
vidual broadcasters,"  when  he  felt  the  public's 
problem  should  be  the  big  concern.  He  said 
"I  would  like  to  serve  notice  on  the  people 
right  now  that  all  doubts  will  be  resolved  in 
favor  of  the  people,  all  things  being  equal." 

Questioned  about  the  possibility  of  adopting 
uniform  sign-on  and  sign-off  times  for  daytime 
stations,  Chairman  Hyde  pointed  out  that  sun- 
rise and  sunset  times  are  not  themselves  uni- 
form. 

Asked  whether  tv  channels  reserved  for  edu- 
cation might  be  released  to  commercial  broad- 
casters if  not  used  educationally  within  a  rea- 
sonable period  of  time,  Chairman  Hyde  said  the 
problem  is  chiefly  a  legal  one,  since  any  citizen 
has  a  right  to  petition  the  FCC;  Comr.  Hen- 
nock maintained  that  the  reservation  of  educa- 
tional channels  was  made  by  unanimous  vote 
of  the  Commission  and  "it  takes  time  for  an 
educational  station  to  get  started,"  and  Comr. 
Bartley  said  he  thought  his  own  answer  as  to 
release  of  educational  channels,  where  educa- 
tional interests  had  not  used  them  within  a 
reasonable  period  of  time,  would  be  "yes." 

NARTB  President  Harold  E.  Fellows,  who 
moderated  the  session,  also  reported  that 
NARTB  plans  shortly  to  petition  FCC  for  an 
easing  of  the  rules  on  identification  of  transcrip- 
tions and  delayed  broadcasts,  and,  within  three 
or  four  months,  to  seek  FCC  approval  of  re- 
mote control  of  directional  antenna  operations. 


MR.  LANDON 


for  several  weeks  and  figured  he  was  most  dis- 
pensable at  convention  and  besides,  he  wanted 
to  catch  up  on  his  homework. 

MIKE  HANNA  sat  counting  up  his  years  of 
radio  experience  when  asked  to  join  the  Radio 
Pioneers.    All  he  could  claim  was  18;  20  being 


UAPRE  Explores  Means 
Of  Training  Students 

WAYS  and  means  by  which  the  broadcast  in- 
dustry can  better  cooperate  with  colleges  on 
student  training  programs  and  a  plan  for  re- 
organization were  explored  at  a  session  of  the 
University  Assn.  of  Professional  Radio  Edu- 
cation during  the  NARTB  convention  last  week. 

The  association  debated  the  possibility  of  a 
joint  cooperative  setup  comprising  half  college 
personnel  and  half  broadcasters.  It  would  need 
approval  of  the  NARTB  board  before  becom- 
ing effective.    Leo  Martin  is  president. 

Among  industry  spokesmen  giving  their  views 
at  the  Monday  session  were  Judge  Justin  Miller, 
retired  NARTB  board  chairman  Ralph  Hardy, 
NARTB  vice  president  in  charge  of  govern- 
ment relations,  and  Miss  Judith  Waller,  di- 
rector of  public  affairs  and  education  for  NBC 
Central  Division. 

Freedom  of  Speech  Results 
Reviewed  by  IAAB  Board 

WEEKEND  meeting  of  the  board  of  directors, 
Inter-American  Assn.  of  Broadcasters,  started 
Friday  at  the  Palmer  House,  Chicago,  with 
president  Emilio  Azcarraga,  Mexican  network 
operator,  presiding.  Freedom  of  speech  achieve- 
ments during  the  past  year  were  reviewed, 
along  with  other  international  questions. 

Among  those  attending  were  Goar  Mestre, 
CMQ  Havana,  ex-president;  Ramon  Quinones, 
WAPA  San  Juan,  P.  R.;  R.  Fernanda  Eleta, 
Panama;  Felix  Cardona,  Venezuela;  Gilmore 
L.  Nunn,  WLAP  Lexington,  Ky.;  Jose  Luis 
Fernandez,  Mexico,  secretary-general;  Ramon 
Bonachea.  Havana,  ex-secretary-general. 


the  requirement.  He  gave  up,  not  signing  the 
application  blank  until  his  sponsor  said,  "Don't 
you  have  a  uhf  grant?"  Answering  in  the 
affirmative,  he  heard,  "Well,  you've  aged  four 
years,  you're  in." 

RCA  got  down  to  basics — color,  that  is — - 
in  its  entertainment  suites.  Chromatic  ice 
cubes  were  provided  in  the  basic  shade  of 
color  tv — red,  green  and  blue. 

*  *  * 

At  the  "last  call  for  a  drink"  in  Associated 
Press'  headquarters  in  the  Crystal  Room,  a 
volunteer  broadcaster-pianist  stopped  abruptly 
and  inquired  of  the  waiter:  "Is  it  because  of  a 
law  or  a  rule  of  the  hotel?"  The  tired  re- 
sponse: "No,  suh,  I  calls  it  fatigue." 

*  *  » 

Probably  the  most  enthusiastic  applause  re- 
ceived by  any  speaker  at  the  convention  was 
that  which  followed  the  appearance  of  Eliz- 
abeth Ellen  Evans,  of  Akron,  1954  co-winner 
of  the  annual  Voice  of  Democracy  Contest. 
After  young  Miss  Evans  delivered  her  prize- 
winning  speech  at  the  Wednesday  luncheon,  i 
the  entire  crowd  rose  to  its  feet  in  a  prolonged 
demonstration  of  approval.  NARTB  President 
Harold  E.  Fellows  was  so  moved  by  her  per- 
formance that  he  wept. 

The  dollars  and  cents  debate  at  the  NARTB 
convention  sports  session  was  given  a  change 
of  pace  Wednesday  with  a  musical  interlude. 
Carol  Hoffman,  Northwestern  U.  singer,  fol- 
lowed two  soprano  selections  with  a  special 
NARTB  parody  on  "Take  Me  Out  to  the  Ball  | 
Game." 


At  the  Chicago  Convention 
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NEW  GEAR  ATTRACTS 
NARTB  DELEGATES 

Equipment  firms  put  $5.5  mil- 
lion on  display  at  the  NARTB 
convention.  Color  apparatus 
took  the  spotlight. 

BUSINESS  was  good — the  best  in  convention 
history — last  week  as  heavy  traffic  moved 
through  the  Palmer  House  to  inspect  trans- 
mitters and  related  studio  equipment  displayesd 
in  NARTB's  Exhibition  Hall. 

Salesmen  for  equipment  firms  found  dele- 
gates keenly  interested  in  %5Vz  million  of 
displayed  electronic  gear  designed  for  color 
and  black-and-white  tv  as  well  as  aural  broad- 
casting. Additional  smaller  equipment  items 
were  displayed  on  the  seventh  and  eighth  floors 
of  the  hotel. 

Even  before  general  meetings  of  the  con- 
vention had  started,  one  exhibitor — Standard 
Electronics  Corp. — had  sold  a  40  kw  vhf  trans- 
mitter to  Storer  Broadcasting  Co. 

Color  transmitting  items  drew  close  atten- 
tion. One  exhibitor  featured  a  completely 
equipped  color  studio,  with  indoor  and  out- 
door props,  and  staged  productions  which  were 
shown  on  receivers  in  a  nearby  room.  Signals 
were  fed  over  closed  circuit. 

Another  had  a  lOOw  driver  putting  a  color 
program  on  the  air,  feeding  adjacent  receivers 
with  live  productions. 

Technical-minded  delegates  watched  techni- 
cians adjusting  monitors  and  various  types  of 
apparatus  with  rapt  attention.  They  exchanged 
views  on  the  screen  versions  of  grocery  store 
items,  displayed  on  moving  drums  and  with 
moving  cameras. 

Live  talent  included  girls  garbed  in  varied- 
hue  gowns  as  well  as  puppets,  push  carts  and 
other  features. 

Fascinated  delegates  operated  color  and 
black-and-white  cameras  when  they  had  a 
chance,  while  staff  specialists  pointed  out  details 
and  special  advantages  of  the  various  devices. 

New  Film-Scanning  Equipment 

Film-scanning  equipment  appeared  in  many 
new  versions.  One  exhibitor  held  special  show- 
ings for  invited  advertisers  and  agency  execu- 
tives. New  models  pass  more  light  and  less 
noise  than  older  types. 

A  color  camera  looked  exactly  like  its  black- 
and-white  counterpart,  translating  information 
from  field  sequential  to  NTSC  standards.  The 
two  basic  types  of  color  cameras  were  single- 
tube  and  triple-tube. 

Remote  control  devices  were  shown  for 
transmitters  and  cameras.  A  remotely  con- 
trolled camera  utilized  an  electrically-driven 
zoom  lens,  providing  a  system  that  could  work 
into  a  one-man  tv  station  operation.  The 
operator  would  be  able  to  run  camera,  monitor- 
ing console  and  transmitter. 

Broadcasters  were  inspecting  remote  devices 
for  unattended  transmitters,  one  of  which  had 
a  red-green  traffic-light  setup. 

Uhf  transmitters  included  one  model  with 
a  100  w  driver  and  12  kw  amplifier.  Several 
manufacturers  are  working  toward  uhf  trans- 
mitters around  the  50  kw  class  and  will  have 
t  lem  ready  for  marketing  within  months,  or 
1  by  the  next  NARTB  convention. 

The  economy  motif  appeared  more  prominent 
than  was  the  case  in  the  Los  Angeles  exposition 
a  year  ago.  Economies  center  both  in  original 
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to  crow  about 


We're  not  counting  our  chickens  before  they  are 
hatched.  With  a  1049  foot  tower  and  100,000 
watts  maximum  power,  established,  dominant 
WTAR-TV  now  reaches  459,000  families,  over 
1,600,000  people.  With  a  strong  signal  on 
channel  3,  WTAR-TV  blankets  Tidewater,  the 
eastern  half  of  Virginia  (including  Richmond)  and 
all  of  northeastern  North  Carolina. 


chonnel  3 
NORFOLK 


Represented  By  Edward  Pelry  &  Cc  Inc. 


May  31,  1954    •    Page  67 


NARTB 


cost  and  operating  costs.  At  the  same  time, 
some  types  of  apparatus  were  more  complicated 
and  more  costly  as  a  result  of  new  develop- 
ments. 

A  cross-section  of  a  slotted  uhf  antenna  was 
shown.  New  types  of  transmitter  tubes  ap- 
peared, with  many  delegates  looking  over  uhf 
models  of  recent  types.  Advanced  types  of 
studio  lighting  and  lighting  control  were  ex- 
hibited. An  animated  model  display  showed 
how  tv  programs,  black-and-white  as  well  as 
color,  are  transmitted  via  cable  and  microwave. 

In  charge  of  the  exposition  was  Arthur  C. 
Stringer,  who  has  managed  NARTB's  equip- 
ment shows  for  more  than  a  decade. 

Big  Radio  Stations 
Discuss  Tape  Network 

A  LONG-RANGE  project  to  set  up  a  tape 
program  network  among  larger  stations  under 
the  title  Quality  Stations  Network  was  dis- 
cussed at  a  meeting  of  interested  stations  held 
in  Chicago  during  the  NARTB  convention. 

Key  stations  such  as  WSM  Nashville,  WHO 
Des  Moines,  WLW  Cincinnati  and  WHAS 
Louisville  have  shown  an  interest  in  the  project, 
with  John  H.  DeWitt  Jr.,  WSM,  as  one  of  the 
organizers.  Back  of  the  idea  is  the  belief  that 
the  nighttime  radio  problem  is  not  being 
handled  effectively  by  major  networks. 

QSN  has  been  considered  for  nearly  two 
years  but  it  did  not  appear  near  the  operating 
stage  after  the  informal  convention  meeting. 
It  would  include  clear-channel  stations,  1A 
and  IB,  and  regionals.  QSN  organizers  believe 
the  heavy  reservoir  of  programs  produced  by 
member  stations  could  supply  salable  pro- 
grams. They  believe,  too,  that  networks  are 
falling  down  in  their  selling. 

Ampex  Shows  Automatic 
Programming  System 

A  TAPE  REPRODUCER  which  enables  an  am 
or  fm  station  operator  to  put  two  reels  of  tape 
on  a  machine,  throw  a  couple  of  switches  and 
then  walk  away  for  as  much  as  eight  hours  was 
demonstrated  by  the  Ampex  Corp.  during  the 
NARTB  convention  last  week. 

The  new  Ampex  automatic  programming  sys- 
tem consists,  basically,  of  an  eight-hour  tape 
reproducer  and  a  Model  350  recorder,  plus 
control  and  switching  circuits  and  a  recording 
consolette  for  making  local-announcement  tapes. 
Program  material  is  put  on  the  eight-hour  ma- 
chine while  local  announcements  are  played 
back  on  the  Model  350.  Switching  from  one 
tape  to  another  is  accomplished  by  a  sub- 
audible  tone  recorded  at  the  end  of  each  an- 
nouncement and  at  appropriate  places  in  the 
program  tape. 

Thus  a  tone  at  the  end  of  a  local  announce- 
ment switches  off  the  announce  machine  and 
turns  on  the  program  material.  In  turn,  a  simi- 
lar sub-audible  tone  at  the  end  of  a  musical 
selection  puts  the  announce  machine  back  into 
operation  again.  A  master  timer  fades  down  the 
program  and  brings  in  the  announce  tape  for  a 
station  break  every  half-hour. 

Price  of  the  unit  will  be  in  the  $4,000  range, 
according  to  R.  J.  Tinkam,  audio  sales  manager. 

Banquet  Program  Lauded 

BANQUET  program  Thursday  night  drew 
widespread  nraise,  with  networks  and  BMI 
providing  talent.  Program  included  Marguerite 
Piazza,  Billy  Williams'  Quartet,  Bert  Lahr,  lune 
Valli,  Eileen  O'Dare  and  Jimmy  Richards'  Or- 
chestra, with  Russell  Samjek  producing. 


ADVERTISERS  &  AGENCIES 


MARFREE  CLOSES  OWING  600  STATIONS 


Agency  is  quarter-million  in 
debt  for  a  Gainex  radio-tv 
campaign.  McCarthy  -  Army 
hearings  get  blame  for  failure 
of  account. 

MARFREE  Advertising  Corp.,  New  York, 
closed  its  doors  officially  last  week,  with  a 
debt  of  more  than  a  quarter  of  a  million  dollars 
owed  to  more  than  600  radio  and  television 
stations. 

The  agency  represented  Carlson  Industries, 
Brooklyn  (Gainex,  a  weight  influencer),  which 
had  placed  a  radio  and  television  campaign 
starting  on  varied  dates  in  late  March  and 
running  through  May.  Stations  carrying  the 
campaign  have  not  been  paid. 

Marfree  appointed  Jacob  Carr  as  its  assignee 
to  conduct  the  assignment  for  creditors.  Mr. 
Carr  and  his  attorney,  J.  Louis  Kottler,  plan 

Arthur  Pryor  Jr.  Dies, 
BBDO  Radio  Pioneer 

ARTHUR  PRYOR  JR.,  57,  vice  president  in 
charge  of  the  radio  department  of  BBDO,  died 
last  Tuesday,  May  25,  in  Roosevelt  Hospital. 
New  York. 

Son  of  the  famed  bandleader  and  composer, 
Mr.  Pryor  was  rec- 
ognized as  one  of  the 
most  important  pio- 
neers in  radio.  He 
II  joined    BBDO  in 

1^27.  not  long  after 
the  beginning  of  net- 
work radio,  to  head 
the  first  self-con- 
tained radio  depart- 
ment within  an  agen- 
cy where  broadcasts 
were  written,  cast, 
rehearsed  and  pro- 
duced. Mr.  Pryor 
was  named  a  BBDO 
vice  president  in  1934. 

Stars  like  Nelson  Eddy,  Oscar  Levant,  the 
Dorsey  brothers,  Benny  Goodman,  Dinah 
Shore,  Dorothy  Kirsten.  Kate  Smith  and  Edwin 
C.  Hill  got  their  first  important  radio  jobs  on 
BBDO  shows  through  Mr.  Pryor. 

Mr.  Pryor  produced  the  first  sponsored 
dramatic  series  on  the  air,  Soconyland  Sketches. 
He  directed  March  of  Time  and  the  General 
Motors  Family  Party,  first  all-star  variety  show. 

In  1953,  he  received  an  award  from  the 
American  Heart  Assn.  for  his  contribution  to 
the  "sound  development  of  the  association's 
educational  and  fund  raising  activities." 

Arthur  Pryor  Jr.  was  born  on  June  26,  1897, 
in  St.  Joseph,  Mo.  He  was  graduated  from 
Chauncy  Hall,  Boston,  in  1918  and  had  passed 
his  entrance  exams  to  M.I.T.,  but  before  classes 
started  he  had  enlisted  in  the  Navy.  At  the  end 
of  the  war,  he  joined  his  father's  band  as  as- 
sistant conductor  and  cornetist,  doubling  as 
announcer  when  the  Pryor  band  broadcast  from 
Asbury  Park  or  Miami. 

He  was  a  member  of  AFM  and  radio-tv 
committee  of  the  AAAA. 

Surviving  are  his  wife,  Ella  Haviland  Pryor; 
daughter,  Mrs.  Maryruth  Scala,  and  brother, 
Roger,  vice  president  for  radio-tv  of  Foote, 
Cone  &  Belding. 

Funeral  services  were  held  Thursday  morn- 
ing at  Calvary  Baptist  Church.  New  York.  He 
was  buried  in  Glenwood  Cemetery,  West  Long 
Branch,  N.  J. 


MR.  PRYOR 


an  auction  of  the  physical  assets  and  furniture 
of  the  firm  on  June  2  at  10:30  a.m.  at  105 
W.  40th  St.,  New  York,  offices  of  the  agency. 
Mr.  Kottler  told  B»T  that  after  the  auction 
takes  place  he  will  appeal  to  Gainex  Co.  for 
some  sort  of  amiable  settlement  for  the  credi- 
tors. If  necessary,  he  will  file  a  suit  against  the 
company,  he  said. 

Harry  A.  Friedenberg,  president  of  the  de- 
funct Marfree  Adv.  Corp.,  which  was  estab- 
lished more  than  six  years  ago,  was  understood 
to  have  told  some  of  the  creditors  that  the  Mc- 
Carthy hearings  were  responsible  for  the  failure 
of  the  broadcast  campaign  to  reach  enough 
listeners  and  turn  them  into  customers.  Mr. 
Friedenberg,  it  was  reported,  has  moved  from 
New  York  to  Chicago  to  be  associated  with 
another  one  of  his  agency's  clients,  the  d-Con 
Co. 

The  Marfree  agency,  in  addition  to  the 
Gainex  and  d-Con  advertising,  also  handled  the 
following  accounts:  Bankers  Life  &  Casualty 
Co.,  Chicago;  James  R.  Barnet  Co.,  Wellesley 
Hills,  Mass.  (Penn  saws);  Bostwick  Labs, 
Bridgeport  (Dynol);  French  Masters,  Newark 
(perfume);  Harris  Chemical  Co.,  Cortland, 
N.  Y.;  House  of  Goddard,  Chicago;  Junex 
Products  Co.,  Chicago;  Lobex  Products  Co., 
Chicago;  Parker  Pharmaceutical  Co..  Chicago; 
R  &  F  Co.  Inc.,  New  York. 

Admiral,  ABC  Radio 
Contract  Newscasts 

ADMIRAL  Corp.  last  week  announced  the 
purchase  of  a  $50,000  package  of  22  weekly 
five-minute  newscasts  on  348  ABC  Radio 
outlets. 

Announcement  of  the  purchase,  with  the 
five-minute  stanzas  starting  this  past  Saturday, 
was  made  by  ABC  and  Edmond  I.  Eger,  Ad- 
miral vice  president  in  charge  of  advertising. 
Commentators  Milton  Cross,  Taylor  Grant, 
George  Hayes  and  Art  Van  Horn  will  handle 
broadcasts. 

Mr.  Eger  noted  that  radio  is  an  increasingly 
powerful  medium,  pointing  out  that  over  10 
million  radios  were  sold  last  year.  He  said  the 
newscasts  would  reach  an  estimated  eight  mil- 
lion homes,  plus  automobile  and  portable  radio 
listeners.  The  broadcasts  will  be  aired  each 
Saturday  and  Sunday  from  9  a.m.  to  11  p.m. 
on  the  hour. 

Purchase  of  Admiral's  Week-End  News  was 
part  of  a  campaign  to  advertise  its  20th  anni- 
versary and  television-appliance  promotion. 

Three  Sponsor  'Caesar7 

THREE  advertisers,  American  Chicle  Co.,  the 
Speidel  Corp.  and  Radio  Corp.  of  America, 
have  signed  officially  as  sponsors  of  The  Sid 
Caesar  Show  [B»T,  May  24],  it  was  announced 
last  week  by  George  H.  Frey.  NBC  vice  presi- 
dent in  charge  of  television  network  sales.  Each 
client  has  bought  one  third  of  the  60-minute 
show  which  will  be  heard  Mondays  from  8-9 
p.m.,  three  weeks  out  of  four.  Contracts  were 
placed  by  Dancer-Fitzgerald-Sample,  N.  Y..  for 
American  Chicle;  Sullivan.  Stauffer,  Colwell  & 
Bayles,  N.  Y.,  for  Speidel,  and  Kenyon  &  Eck- 
hardt,  N.  Y.,  for  RCA. 
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SPOT  NEW  BUSINESS 

P.  Lorillard  Co.,  N.  Y.  (Kent  cigarettes), 
through  Young  &  Rubicam,  N.  Y.,  will  sponsor 
The  Playhouse  an  ABC  Film  Syndication  series, 
in  six  major  markets  beginning  July  1.  Stations 
to  carry  the  programs  are  WMAR-TV  Milwau- 
kee; WEWS  (TV)  Cleveland;  WBKB  (TV) 
Chicago:  KSTP-TV  Minneapolis;  WFIL-TV 
Philadelphia  and  KGO-TV  San  Francisco. 

John  Morell,  Ottumwa,  Iowa  (Red  Heart  dog 
food),  planning  to  use  another  week  starting 
July  18  for  television  campaign  to  children, 
using  minutes  and  station  breaks  around  chil- 

!  dren's  shows  in  133  markets.  In  addition  to 
that  campaign,  Morell  Agency,  N.  W.  Ayer  & 
Son.  N.  Y.,  is  contemplating  still  another  tv 

j  week  or  possibly  two-week  blast  in  August  in 
about  same  number  of  markets  but  not  neces- 
sarily same  stations. 

TreeSweet  Products  Co.,  Santa  Ana.  Calif. 
'TreeSweet  frozen  fruit  juices),  June  1  starts 
tv  spot  announcement  campaign  on  13  stations 
in  L.  A..  Detroit,  Cleveland  and  Indianapolis 
markets  for  13  weeks,  using  average  of  one 
spot  daily  on  each  station.  Agency:  BBDO, 
,  L.  A. 

American  Brewing  Co.,  New  Orleans  (Regal 
Beer),  is  using  radio  musical  spot  announce- 
ments on  50  stations  in  three  southern  states. 
'  Schedule  is  being  placed  by  Tracy-Locke  Co., 
'  Dallas.    A  tv  campaign  is  also  being  prepared. 

NETWORK  NEW  BUSINESS 

Miles  California  Co.,  Los  Angeles  (Alka-Seltzer 
and  One-A-Day  Brand  Vitamins),  starts  Here's 
the  Answer  on  51  Don  Lee  Broadcasting  System 

j  and  Arizona  stations,  Mon.-Fri.,  4:30-4:45  p.m. 

:  PDT,  for  52  weeks  from  July  5.  Agency:  Geof- 
frey Wade  Adv.,  Hollywood. 

R.  J.  Reynolds  Tobacco  Co.,  Winston-Salem, 
N.  C.  (Winston  cigarettes),  has  signed  for  two 

'  participations  weekly  on  CBS-TV's  The  Morn- 

>  ing  Show  (Mon.-Fri.,  7-9  a.m.  EDT),  starting 
tomorrow  (Tuesday)  and  continuing  through 

.  balance  of  year.   Agency:  William  Esty  Co., 

.  N.  Y. 

Wine  Corp.  of  America  (Mogen  David  wine) 
slated  to  move  sponsorship  of  half-hour  Dollar 

\  a  Second  from  DuMont  Tv  Network  to  ABC- 
TV  this  fall,  probably  for  Friday  night  presenta- 

5  tion.  Agency:  Weiss  &  Geller,  N.  Y. 

A&A  PEOPLE 

j  John  P.  Hamilton,  elected  chairman  of  board, 
Tandy  Adv.  Agency  Ltd.,  Toronto,  with  Warren 
H.  Wilkes  as  president,  A.  C.  Haight  Jr.  and 

,  Arthur  S.  Collins  elected  vice  presidents. 

I 

Roy  Campbell,  vice  president  and  director, 
[  Foote,  Cone  &  Belding,  N.  Y.,  transfers  to  Los 
|  Angeles  as  marketing  consultant  to  agency's 

four  western  offices. 

1  Sander  Heyman  has  resigned  as  president  of 
1  Enterprise  Adv.  Agency  Inc.,  Los  Angeles. 
I  Edward  R.  McNeilly,  agency  radio-tv  director, 
j  assumes  duties  as  head  of  the  agency. 

A.  Edward  Morgan  elected  executive  vice  presi- 
dent, Richard  A.  Foley  Adv.,  Phila.;  William 
F.  Hope  appointed  executive  art  director;  Les- 

:  ter  J.  Harmon  appointed  radio-tv  production 

'  manager. 

Richard  H.  Talmadge,  formerly  vice  president, 
i  Gordon  Baird  Assoc.,  N.  Y.,  appointed  vice 
president  and  account  head,  Lewin,  Williams 
'  &  Saylor  Inc.,  same  city. 

I 
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Edward  Greenberg,  The  Wexton  Co.,  N.  Y., 
appointed  vice  president  and  merchandising 
director. 

Neal  Gilliatt,  vice  president,  McCann-Erickson 
Inc.,  appointed  assistant  manager  of  Chicago 
office. 

Philip  Heyman,  art  director,  Theodore  H.  Se- 
gall  Adv.,  San  Francisco,  named  vice  president 
in  charge  of  visual  media. 

Sterling  B.  Blakeinan,  advertising  manager, 
Tractor  Equipment  Distributors  Inc.,  L.  A., 
to  Milton  Carlson  Co.,  that  city,  as  account 
executive. 

Robert  Blackburn,  formerly  vice  president,  Mac- 
Farland,  Aveyard  &  Co.,  Chicago,  appointed 
creative  director  of  Clinton  E.  Frank  Inc.,  there. 


Franklin  Hovore,  advertising  department,  Jos. 
Schlitz  Brewing  Co.,  Milwaukee,  to  Robert 
Ellis  Adv.,  South  Pasadena,  Calif.,  as  account 
executive. 

William  Mathesius,  formerly  with  Silex  Co.,  to 
Paris  &  Peart,  N.  Y.,  as.  account  executive. 

Herb  H.  Rabke,  previously  with  J.  D.  Tarcher 
Co.  and  Harry  B.  Cohen  Agency,  N.  Y.,  to 
Product  Services  Inc.,  N.  Y.,  advertising  agency, 
as  comptroller  and  general  manager. 

Wright  Nodine,  Geyer  Inc.  merchandising  di- 
vision, named  account  executive. 

Charles  McKinney,  formerly  tv  director  of 
marketing  and  merchandising,  Raytheon  Mfg. 
Co.,  Chicago,  named  associate  manager,  Mc- 
Carthy Co.,  same  city. 
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COLORVISION  FILM 
PROCESS  DISCLOSED 

New  additive  process  of  color 
photography,  using  black- 
and-white  film  with  regular 
35mm  camera  and  Colorvision 
unit,  is  said  to  be  inexpensive 
and  quick. 

NEW  additive  process  of  color  photography 
claimed  to  be  both  economical  and  speedy — 
and  designed  primarily  for  color  television — 
was  demonstrated  by  Colorvision  Inc.,  Los 
Angeles,  at  a  special  press  showing  in  that  city 
Monday. 

In  an  experimental  laboratory  for  the  past 
four  years,  the  system  uses  ordinary  black- 
and-white  film,  making  three  color  separations, 
as  in  graphic  arts,  on  one  frame  of  35mm  film. 

Shooting  with  a  Colorvision  camera  unit,  to 
which  any  35mm  motion  picture  camera  can 
be  attached,  requires  no  extra  lighting,  accord- 
ing to  Lawrence  F.  Brunswick,  optical  engineer, 
and  co-inventor.  He  cited  savings  in  film,  proc- 
essing and  time. 

He  described  Colorvision  as  "a  method  of 
photographing  in  full  color  on  black-and-white 
film  with  ordinary  black-and-white  processing 
and  under  ordinary  black-and-white  lighting 
levels,  which  produces  a  picture  exceedingly 
well  suited  for  full  color  tv  transmission." 

Lhe  test  film,  on  a  motion  picture  screen, 
was  slightly  overcast  and  lacked  contrast,  but 
he  said  engineers  can  clear  up  those  conditions 
on  tv.  However,  films  for  tv  transmission  are 
required  to  be  of  low  contrast,  he  reminded. 
Firms  working  on  the  test  film  included  lohn 
H.  Ransom  Labs,  Filmeffects  of  Hollywood 
and  Consolidated  Film  Industries.  Karl  Freund 
directed. 

Colors  Kept  Separate 

The  Colorvision  camera  unit,  by  which  the 
three  colors — red,  green,  blue — are  separated, 
was  attached  to  a  Mitchell  35mm  motion  pic- 
ture camera  for  the  press  demonstration.  The 
colors  are  broken  down  in  the  primaries  of 
the  original  photograph  with  separation  main- 
tained until  final  assembly  on  the  tv  set. 

Estimating  increased  costs  over  black-and- 
white  at  $750  per  half-hour  show.  President 
Harold  V.  Lee  said  Colorvision  is  ready  to  go 
into  production  of  the  process  on  a  lease  basis. 
He  claims  color  costs  under  the  Colorvision 
process  will  be  only  approximately  5%  more 
than  that  for  turning  out  a  black-and-white 
tv  film. 

Although  Colorvision  is  currently  concen- 
trating on  color  tv,  the  system  could  be  adapted 
for  use  by  motion  picture  producers  too,  it 
was  pointed  out  by  engineers. 

CBS-TV  Newsfilm  Service 
Acquired  by  WTOP-TV 

SIGNING  of  WTOP-TV  Washington,  as  the 
most  recent  station-client  of  CBS-TV  Newsfilm 
has  been  announced  jointly  by  John  Hayes, 
president  of  WTOP-TV  and  Wilbur  S.  Ed- 
wards, general  sales  manager  of  CBS-TV  Film 
Sales. 

Present  also  at  the  signing  in  Washington 


REACHING  agreement  that  will  feature  sportswriter  Jimmy  Powers  (c)  as  host  and 
narrator  of  Screen  Gems'  26  quarter-hour  sports  series  Big  Playback,  are  (I  to  r): 
seated— Russ  Weston,  in  charge  of  advertising  and  sales  promotion  for  The  Ethyl 
Corp.,  sponsor  of  the  series;  Mr.  Powers;  John  H.  Mitchell,  vice  president  in  charge  of 
sales  for  Screen  Gems,-  standing— Bayard  Pope,  vice  president  and  account  executive 
of  BBDO,  Ethyl  agency,  and  Ben  Berenberg,  writer-director  of  the  show. 


were  Elmer  Lower,  CBS-TV  director  of  news 
and  public  affairs;  Eric  Sevareid,  Washington 
correspondent  for  the  network,  and  George  P. 
Hartford,  vice  president  of  television  for 
WTOP-TV. 

Mr.  Hartford  expressed  gratification  at  ac- 
quiring CBS-TV  Newsfilm  service,  pointing  out 
that  "viewers  in  the  world's  news  capital  de- 
serve the  best  in  news." 

Newsfilm  service  to  clients  features  exclu- 
sive recorded  news  commentaries  by  network 
newsmen  around  the  world.  It  also  includes 
specialized  features,  such  as  a  week-end  news 
review;  a  weekly  news  quiz  show;  a  special 
map  service;  an  exclusive  "title  service";  sta- 
tion advisory  service  and  special  merchandising 
and  promotion  campaign  aids,  and  special  in- 
terest coverage  by  250  Newsfilm  camera  corre- 
spondents in  50  countries  on  request  of  in- 
dividual stations. 

Actor  Ireland  Gets 
Loyalty  Satisfaction 

ACTOR  John  Ireland  received  a  "substantial" 
cash  settlement  and  a  signed  statement  clearing 
him  of  any  suspicion  of  disloyalty  for  which 
he  agreed  to  withdraw  his  $1,756,000  breach  of 
contract  and  slander  suit  against  Television  Pro- 
grams of  America,  Norvin  Productions,  pro- 
ducer Leon  Fromkess,  TPA  President  Milton 
Gordon,  TPA  Vice  President  Mickey  Silliman 
and  others. 

Suit,  filed  in  March  [B»T,  March  8]  in  Los 
Angeles  Superior  Court,  charged  the  defendants 
had  slandered  the  actor  as  "politically  unac- 
ceptable" after  discharging  him  from  the  title 
role  in  Ellery  Queen  tv  film  series.  Amendment 
of  the  complaint  was  filed  earlier  this  month 
[B»T,  May  10]  in  which  the  actor  stated  his 
contract  was  with  Norvin  Productions,  with 
TPA  and  Mr.  Fromkess  guaranteeing  the 
finances. 


VITAPIX  ELECTS 
FETZER,  MULLEN 
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13th  &  Spring  Sts.,  N.  W. 
Tel.  Elgin  0369 


STOCKHOLDERS  of  Vitapix  Corp.  elected  a 
new  board  and  officers  Thursday  at  a  meeting 
held  at  the  Congress  Hotel,  Chicago,  John  E. 
Fetzer,  WKZO-TV  Kalamazoo,  Mich.,  was 
elected  chairman,  and  Frank  Mullen  president. 

Three  film  projects  will  run  $1  million  in 
bookings,  stockholders  were  told.  These  include 
Vitapix  Princess  Theatre,  produced  by  Burt 
Balaban,  and  distributed  in  London,  Germany 
and  Italy;  American  Legion  Hollywood  wres- 
tling and  Johnny  Mack  Brown  westerns. 

Officers  elected,  besides  Messrs.  Fetzer  and 
Mullen,  were  Robert  Wormhoudt,  Edward 
Koenig  Jr.,  William  Broidy,  vice  presidents: 
Horace  L.  Lohnes,  secretary;  Don  Campbell, 
treasurer;  Paul  O.  O'Bryan,  assistant  secretary 
and  assistant  treasurer. 

Directors  elected  were  Messrs.  Fetzer,  Mul- 
len, Campbell  and  Lohnes;  Richard  A.  Borel, 
WBNS-TV  Columbus;  J.  Leonard  Reinsch, 
WSB-TV  Atlanta;  William  Broidy,  of  William 
Broidy  Productions;  Joseph  A.  Baudino,  West- 
inghouse  Broadcasting  Co.;  Charles  H.  Crutch- 
field,  WBTV  (TV)  Charlotte,  N.  C:  Robert  D. 
Swezey,  WDSU-TV  New  Orleans;  Howard 
Lane,  KOIN-TV  Portland,  Ore.;  Stanley  E. 
Hubbard.  KSTP-TV  Minneapolis;  O.  L.  Taylor, 
O.  L.  Taylor  Co.;  Kenyon  Brown,  KWFT-TV 
Wichita  Falls,  Tex.  New  directors  are  Messrs. 
Crutchfield  and  Swezey. 

Stanley  Boynton  Jr.  of  Detroit  also  attended 
the  board  meeting.  His  father  is  Detroit  sales 
representative  for  Vitapix. 

Motion  Pictures  for  Tv 
Plans  New  Telefilm  Series 

PLANS  for  the  production  of  a  new,  five-day- 
a-week  telefilm  series,  based  on  the  King  Fea- 
tures newspaper  strip,  The  Heart  of  Juliet 
Jones,  were  announced  last  week  by  Edward 
D.  Madden,  vice  president-general  manager  of 
Motion  Pictures  for  Television's  film  syndica- 
tion division. 

Pilot  film  of  the  new  series  will  be  available 
within  three  weeks. 
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Ziv  Adds  Spanish 

ZIV  Television  Programs'  film  shows  now 
speak  Spanish.  President  John  L.  Sinn 
reported  last  week,  that  new  sound  tracks, 
in  Spanish,  have  been  added  to  Ziv-syndi- 
cated  shows.  These  include  Favorite 
Story,  The  Unexpected,  Boston  Blackie, 
Cisco  Kid,  and  Yesterday's  Newsreel.  Ziv 
programs  in  Spanish  currently  are  spon- 
sored in  a  number  of  Latin  American 
cities,  including  Mexico  City,  Havana, 
Caracas  and  San  Juan. 


Screen  Gems  Compares  Color 
Processes  Over  C-C  Tv 

CLOSED-CIRCUIT  color  telecast  over  NBC- 
TV  was  held  a  fortnight  ago  to  show  com- 
mercial products  filmed  under  identical  con- 
ditions in  the  various  color  film  processes  by 
Screen  Gems  Inc.  The  Screen  Gems  tests  were 
made  in  16mm  Kodachrome;  35mm  Eastman 
negatives  reduced  to  16mm  positives,  and  35mm 
technicolor  three-strip  process  reduced  to  16mm 
dye  transfer. 

The  demonstration  was  attended  by  execu- 
tives of  27  advertising  agencies,  who  witnessed 
55  products  of  their  clients  during  the  color 
telecast.  M.  Peter  Keane.  technical  director  of 
Screen  Gems,  who  conducted  the  demonstra- 
tion, reported  that  his  company  had  reached 
the  following  conclusions: 

( 1 )  For  the  lowest  cost,  original  Kodachrome 
(or  Ansco)  without  sound  track  and  without 
superimposed  titles  or  optical  effects  may  be 
used;  (2)  if  release  prints,  superimposed  titles 
and  optical  effects  are  needed,  Eastman  nega- 
tive-positive with  sound  track  may  be  used;  (3) 
Technicolor  dye-transfer  three  strip  process  per- 
mits use  of  all  current  black-and-white  pro- 
duction techniques,  and  (4)  cost  of  quantity  re- 
lease prints  are  lowest  in  Technicolor,  a  bit 
higher  in  Eastman  Kodak  negative-positive  and 
highest  in  Kodachrome. 

Washington  Video  Releases 
Documentary  on  Tornadoes 

GEORGE  JOHNSTON,  president  of  Washing- 
ton Video  Productions,  Washington,  D.  C,  has 
announced  the  release  of  a  new  documentary 
exploring  the  destructive  forces  of  a  tornado 
titled  "The  Wind  and  the  Fury."  The  15-minute 
16mm  film,  available  for  television  showing, 
was  shot  in  color  for  the  National  Board  of 
Fire  Underwriters,  N.  Y. 

The  production  was  filmed  on  location  at 
Waco,  Tex.;  Columbus,  Ga.;  Flint,  Mich.,  and 
Worcester.  Mass.,  where  tornadoes  did  serious 
damage  last  year.  Tape  recordings  of  tornado 
;  victims  comprise  a  large  part  of  the  commen- 
tary. The  film  had  its  tv  preview  on  KTBC-TV 
Austin,  Tex.,  May  11,  one  year  after  the  Waco 
tornado. 

"The  Wind  and  the  Fury"  was  directed  by 
Mr.  Johnston.  Narration  was  written  by  George 
Stoney.  The  film  was  narrated  by  Willis 
Conover. 

1 

FILM  SALES 

George  Bagnall  &  Assoc.,  Beverly  Hills,  an- 
'  nounces  three  additional  sales:  Hollywood 
\  Half -Hour  series  of  38  films  to  KFEL-TV 
-  Denver,  starting  June  1 1 ;  Public  Prosecutor 
'   series  of  26  films  to  WCBS-TV  New  York;  and 

Crusader  Rabbit  to  WDSU-TV  New  Orleans. 

Guild  Films  Co.  reports  10  new  sales  on  Lib- 
erace  show,  raising  total  markets  to  185.  Latest 
sales  were  for  showing  of  half-hour  film  pro- 
gram over  KFBC-TV  Cheyenne,  Wyo..  WEEU- 
TV  Reading,  Pa.,  WSEE  (TV)  Erie,  WBOC-TV 
Salisbury,  Md.,  KTXL-TV  San  Angelo,  Tex., 
KFXJ-TV  Grand  Junction,  Colo.,  KGBT-TV 
Harlingen,  Tex..  KGVO-TV  Missoula,  Mont., 
KLIX-TV  Twin  Falls,  Idaho,  and  WTHI-TV 
Terre  Haute,  Ind. 

United  Television  Programs  Inc.  has  sold  the 
i  Waterfront  series  to  KARK-TV  Little  Rock, 
Ark.,  and  KCBD-TV  Lubbock,  for  52  weeks 
starting  July  15  and  about  Sept.  1,  respectively, 
with  WFAA-TV  Dallas,  renewing  effective  June 
i  for  one  year.  KCBD-TV  also  purchased 
The  Lone  Wolf  series  for  52  weeks  starting 


around  Sept.  1.  That  series  also  was  acquired 
by  Robert  Wesley  &  Assoc.,  Chicago,  for  Bur- 
ton-Dixie Mattress  Co.,  that  city,  on  WGN-TV. 
The  distribution  firm  in  addition  reports  KRON- 
TV  San  Francisco  contracted  for  13  Heart  of 
the  City  tv  films.  Four  additional  films  in 
Royal  Playhouse  were  acquired  by  WDSU-TV 
New  Orleans,  starting  June  1.  KYTV  (TV) 
Springfield,  Mo.,  bought  a  three  show  pack- 
age of  Lone  Wolf  and  The  Ruggles,  starting 
June  5  and  6  respectively,  both  52  weeks;  and 
Rocky  Jones,  Space  Ranger,  to  start  on  or 
before  June  6  for  26  weeks. 

WBBM-TV  Chicago,  has  contracted  with  Louis 
Weiss  &  Co.,  Los  Angeles  for  two  consecutive 
run  rights  to  26  half  hour  Craig  Kennedy 
Criminologist  over  a  one  year  period.  The  16- 
episode  adventure  serial,  Black  Coin,  has  been 
sold  for  a  five-times  weekly  run  on  WWJ-TV 
Detroit. 

CBS-TV  Film  Sales  reports  sales  of  The  Gene 
Aittry  Show  film  series  to  Quality  Bakers  of 
America,  over  WSBT-TV  South  Bend;  Meadow- 
gold,  over  KFEL-TV  Denver;  Shaw  Bros.  Jewel- 
ry, over  WBBM-TV  Chicago;  Brookshire  ice 
cream,  over  WTOK-TV  Meridian,  Miss.; 
Hecht's  bakery,  over  WJHL-TV  Johnson  City, 
Tenn.,  and  Gallen  Kamp  shoes,  for  partial 
sponsorship  over  KNXT  (TV)  Los  Angeles. 

FILM  DISTRIBUTION 

Stuart  Reynolds  Productions,  Hollywood,  has 
concluded  negotiations  with  Elizabeth  Barry 
Enterprises  to  distribute  Kite-Flite  to  Moon- 
land,  quarter-hour  color  puppet  tv  film  series, 
with  a  fall  release  date  scheduled.  Miss  Barry, 


former  eastern  agency  producer,  has  completed 
the  $51,000  pilot  film  in  addition  to  49  songs 
and  52  scripts.  Filming,  with  Mr.  Reynolds  as 
associate  producer,  starts  following  his  return 
from  New  York  where  he  expects  to  finalize 
a  deal  with  a  sponsor  on  a  national  basis. 
Aaron  Rothenberg  has  been  signed  to  handle 
all  merchandising  on  the  series. 

Sportsvision  Inc.,  S.  F.,  delayed  sports  tv  film 
company,  [B»T,  Feb.  8]  forms  national  sales 
organization  with  Al  J.  Madden,  northern  Cali- 
fornia manager,  Ziv  Radio  Productions,  as  sales 
manager.  Alfred  D.  LeVine  named  midwest 
sales  manager,  with  Stevens  Pictures,  Dallas, 
to  represent  Sportsvision  in  southern  and  south- 
west states. 

Wickham  Films,  Glendale.  Calif.,  has  completed 
eight  quarter-hour  films  in  new  Sports  Mirror 
tv  series,  based  on  interviews  with  sports'  ce- 
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lebrities,  which  George  Bagnall  &  Assoc., 
Beverly  Hills,  will  distribute. 

FILM  PRODUCTION 

Screen  Gems  Inc.,  Hollywood,  is  going  ahead 
with  production  on  Captain  Midnight  tv  film 
series,  following  approval  of  Wander  Co.,  Chi- 
cago (Ovaltine)  on  the  first  two  half-hour  films, 
according  to  production  executive  Fred  Briskin. 
Richard  Webb  stars  in  the  title  role  with  Sid 
Melton  as  Ikky,  the  mechanic,  and  Olan  Soule 
as  Tut,  the  scientist.  George  Bilson  is  producer 
with  Ross  Lederman,  director. 

Snader  Productions  Inc.,  Hollywood,  is  ready- 
ing two  new  half-hour  tv  film  series  for  Sep- 
tember distribution,  according  to  President 
Louis  D.  Snader.  A  musical  series  will  feature 
Victor  Young  as  director  of  the  orchestra  and 
choral  group  in  addition  to  utilizing  his  services 
as  composer-arranger.  The  group  of  39  films 
will  also  feature  singer  Lucille  Norman  and  a 
dancing  group  to  be  announced.  Le  Roy  Prinz, 
former  Warner  Bros,  dance  director,  is  set  as 
director.  Situation  comedy  series  is  set  to  go 
before  the  cameras  with  Jack  McElroy  starring, 
Harold  Daniels  directing  and  Hal  Finberg  writ- 
ing the  scripts. 

Gross-Krasne  Inc.,  Hollywood,  is  shooting  a 
new  series  of  tv  film  commercials  for  Lever 
Bros.  (Rinso  and  Pepsodent).  McCann-Erick- 
son  Inc.  is  agency  for  Pepsodent  and  Hewitt, 
Ogilvy,  Benson  &  Mather,  agency  on  Rinso. 

Adrian  Weiss  Productions,  Hollywood,  is  ready- 
ing an  additional  26  Craig  Kennedy  Criminolo- 
gist half-hour  programs  for  syndication  by  Louis 
Weiss  &  Co.  this  fall. 


Before  you  complete 
your  summer 
ad  plans,  get  the  facts  about . . . 


ration 


Dynamic  $100,000  summer 
sales  promotion  for  Crosley  Groi 
Advertisers 


APRIL  NETWORK 
TIME  SALES  RISE 

PIB  reports  first  quarter  radio- 
tv  time  sales  up  19.7%,  April 
sales  up  18.1%  over  1953  pe- 
riods. Tv  network  billing  has 
risen  while  radio  network  bill- 
ing is  down. 

COMBINED  gross  time  sales  of  the  nation- 
wide radio  and  tv  networks  in  April  amounted 
to  $37,787,167,  according  to  data  compiled  by 
Publishers  Information  Bureau.  The  sum  is 
18.1%  ahead  of  the  $31,993,216  combined 
radio-tv  network  gross  for  April  1953. 

For  the  first  four  months  of  1954,  the  gross 
time  sales  of  the  four  radio  and  four  tv  net- 
works totaled  $151,571,562,  PIB  reported,  up 
19.7%  from  the  $126,883,420  gross  for  the 
like  period  last  year. 

Billings  of  the  tv  networks  so  far  this  year 
are  running  better  than  40%  ahead  of  a  year 
ago,  showing  gains  of  43.6%  for  April  and 
44.0%  for  the  January-April  period  in  com- 
parison to  the  same  month  and  four-month 
span  of  1953.  The  radio  networks,  contrari- 
wise, are  running  behind  1953  in  billings,  with 
decreases  of  13.8%  for  April  and  of  6.8%  for 
January-April  quarter  of  this  year  compared 
to  the  same  periods  of  1953. 

PIB  reported  on  gross  time  sales,  network 
by  networks,  radio  and  tv,  for  April  and  Janu- 
ary-April. 1954  and  1953,  as  follows: 

NETWORK  RADIO 

April  April  Jan. -April  Jan. -April 

1954  1953  1954  1953 

ABC        $  2,367,636  $  2,637,364  $10,457,574  $10,648,193 

CBS            5,044,943  5,375,987  20,416,980  20,731,258 

MBS             1,882,796  2,008,990  7,598,134  7,428,677 

NBC           2,962,839  4,196,009  13,170,839  16,612,248 

TOTAL     $12,258,214  $14,218,350  $51,643,527  $55,420,376 

NETWORK  TELEVISION 

ABC         $  2,554,484  $  1,640,597  $10,478,129  $  6,454,967 

CBS           10,921,640  7,770,181  42,980,081  29,215,241 

DuMont       1,068,374  850,658  4,827,665  3,750,608 

NBC           10,984,455  7,513,430  41,642,160  29,992,228 

TOTAL     $25,528,953  $17,774,866  $99,928,035  $69,413,044 


Classics  at  Night 

CLASSICAL  and  semiclassical  music  is 
preferred  to  popular  selections  by  a  ma- 
jority of  the  listeners  to  Music  'Til  Dawn, 
all-night  show  sponsored  by  American 
Airlines  on  six  major  CBS  Radio  outlets 
and  one  NBC  Radio  outlet. 

Listeners  were  polled  by  a  "Request 
Week"  on  the  six  CBS  Radio  stations — 
WEEI  Boston,  WBBM  Chicago,  KNX 
Los  Angeles,  WCBS  New  York,  KCBS 
San  Francisco  and  WTOP  Washington. 
The  show  also  is  carried  on  WWJ  De- 
troit, an  NBC  affiliate. 

Of  the  4,000  replies  to  the  show's  re- 
quest that  listeners  recommend  music  se- 
lections. 2,700  asked  for  classical  selec- 
tions, 1,070  for  semiclassical  and  600 
for  popular.  Men  sent  in  53.5%  of  the 
requests,  women  the  other  46.5%. 
Nearly  40%  indicated  they  were  stu- 
dents. WCBS  received  the  greatest  num- 
ber of  letters — 660 — of  which  about  half 
were  from  New  York  State  and  the  rest 
from  Cuba,  Canada  and  24  states. 

Music  'Til  Dawn  completed  a  year 
on  the  six  CBS  Radio  stations  in  April, 
at  which  time  it  was  added  on  WWJ.  It 
features  recorded  music,  commercials  and 
news. 


Soulful  Statisticians 

CONCLUSION  that  "at  least  in  the 
initial,  novelty  period,  one  of  color's 
biggest  effects  apparently  will  be  to 
strengthen  weak  shows,"  is  reported  by 
Schwerin  Research  Corp.  Audience 
tests  of  two  editions  of  a  program  in  both 
black-and-white  and  color  showed  that 
the  first  one,  well  liked  in  monochrome, 
gained  no  additional  interest  in  color; 
the  second,  poorly  received  in  mono- 
chrome, picked  up  in  color  to  almost  the 
level  of  the  first  one,  the  research  firm 
said. 

The  report  summarizes  the  uncritical 
attitude  of  today's  color  viewers  in  this 
paraphrase  of  Gellett  Burgess'  rhyme: 

"I  never  saw  a  purple  show, 
I  never  hope  to  see  one; 
But  if  it  is  on  video, 
At  least  it  is  a  free  one." 


Listener  Activities 
Classified  by  WOR 

LISTENING  research  studies  have  begun  to 
inquire  into  the  place  as  well  as  the  time  of 
listening,  the  recent  Politz  Study  [B*T,  Dec. 
14,  1953]  emphasizing  this  factor  in  concluding 
that  the  fact  people  can  listen  to  the  radio  while 
doing  something  else  is  one  of  the  medium's 
strongest  selling  points. 

Carrying  this  type  of  research  a  step  farther, 
Robert  M.  Hoffman,  research  director  of  WOR 
New  York,  commissioned  Pulse  to  determine 
what  people  were  doing  as  they  listened  to 
WOR  programs  during  the  day.  Some  Pulse 
findings  were: 

8:15-9  a.m.,  listeners  to  Dorothy  and  Dick 
were  divided:  49.7%  eating  or  serving  food; 
40%  washing  dishes  or  cleaning  in  the  kitchen; 
20.5%  preparing  food;  12.3%  making  beds; 
9.7%  cleaning  outside  the  kitchen;  8.7%  iron- 
ing; 7.2%  just  listening.  (Multiple  responses 
take  the  total  to  more  than  100%). 

9:30-10  a.m.,  40.4%  of  the  audience  of 
McCanns  at  Home  were  still  washing  dishes  or 
cleaning  in  the  kitchen,  but  39.5%  were  clean-  \ 
ing  house  in  other  rooms;  23.5%  were  making 
beds;  20.2%  were  sewing,  mending  or  knitting, 
18.5%  were  ironing;  16%  preparing  food; 
1  1.8%  eating  or  serving  food. 

By  Radio  Playhouse  time  (3-5  p.m.),  25.8% 
of  WOR's  listeners  were  caught  up  with  their 
household  chores  and  just  listening;  28.1%  were  ' 
getting  things  started  for  dinner;  26.6%  were 
sewing,  mending  or  knitting  25%  were  finish- 
ing their  ironing;  18.7%  were  tending  children; 
11.7%  were  house  cleaning  outside  the  kitchen 
and  9.4%  were  busy  with  kitchen  chores. 

Information   like  this,   Mr.   Hoffman  said, 
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may  be  of  great  value  to  advertisers,  for  it  en- 
ables them  to  broadcast  their  sales  messages  at 
the  point  of  use,  the  most  strategic  moment. 
When  a  housewife  is  up  to  her  elbows  in  soap- 
suds it  is  an  ideal  time  to  sell  her  a  dishwashing 
machine  or  a  dishwashing  compound;  a  sales 
talk  for  fitted  sheets  would  be  best  received 
while  she  is  wrestling  with  bedmaking,  he  noted. 

"Radio  is  the  only  advertising  medium  which 
can  reach  and  sell  people  while  they're  doing 
other  things."  Gordon  Gray,  General  Teleradio 
vice  president  in  charge  of  WOR,  said.  "This 
ability  explains  why  radio  audiences  will  main- 
tain their  high  level  and  be  an  effective  adver- 
tising medium — if  used  properly.  Here  at  WOR 
we  feel  that  the  emphasis  should  be  on  this  type 
of  qualitative  investigation  rather  than  looking 
at  merely  the  ratings  for  a  particular  program." 

'Lucy'  Tops  ARB; 
Army  Hearings  Score 

THE  /  Love  Lucy  show,  occupying  first  place, 
is  the  first  regularly  scheduled  program  this 
season  to  reach  50  million  individual  fans, 
according  to  the  American  Research  Bureau's 
survey  for  May  based  on  May  1-7  viewing. 
Although  not  scoring  in  the  first  10,  the  Mc- 
Carthy-Army hearings  had  an  unduplicated 
;  rating  of  35.7.  reaching  approximately  20,400,- 
000  people,  according  to  the  survey.  The 
Kentucky  Derby  enlisted  more  attention  this 
year  than  last  and  attained  a  rating  of  30.7, 
with  nearly  \4Vi -million  viewers.  Listings: 

Rank  Program  &  Network  Rating 

1.  I  tove  tucy  (CBS)  66.3 

2.  Dragnet  (NBC)  54.2 

3.  You  Bet  Your  Life  (NBC)  48.4 

4.  Comedy  Hour  (NBC)  45.7 

5.  Jackie  Gleason   (CBS)  43.8 

6.  Talent  Scouts  (CBS)  43.5 

7.  Godfrey  and   Friends   (CBS)  40.9 

8.  Life  of  Riley  (NBC)  40.9 

9.  Our  Miss  Brooks  (CBS)  39.2 
10.  Milton  Berle  (NBC)  38.4 


Rank      Program  &  Network 

1.  I  Love  Lucy  (CBS) 

2.  Comedy   Hour  (NBC) 

3.  Dragnet  (NBC) 

4.  You  Bet  Your  Life  (NBC) 

5.  Jackie  Gleason  (CBS) 

6.  Godfrey  and  Friends  (CBS) 

7.  Milton  Berle  (NBC) 

8.  Talent  Scouts  (CBS) 

9.  Your  Hit  Parade  (NBC) 
10.  Kraft  Tv  Theatre  (NBC) 


Viewers 
(000) 
50,840 
47,603 
40,440 
37,400 
34,730 
31,710 
29,740 
27,350 
26,750 
26,460 


March  Radio  Shipments  Up, 
First  Quarter  Below  1953 

SHIPMENTS  of  radio  sets  to  dealers  totaled 
418,997  for  March,  excluding  auto  receivers, 
compared  to  291,234  sets  in  February,  Radio- 
Electronics-Tv  Mfrs.  Assn.  reported  last  week. 
During  the  first  quarter  984,767  radios  went  to 
dealers,  compared  with  1,599,327  for  the  sim- 
ilar 1953  period,  RETMA  said.  Shipment  of 
non-auto  radio  sets  by  states  for  the  1954 
quarter  are  shown  in  the  table  below: 

Total 


! 

i 


State 
Ala. 
Ariz. 
Ark. 
Calif. 
Colo. 
Conn. 
Del. 

D.  of  C 

Fla. 

Ga. 

Idaho 

III. 

Ind. 

towa 

Kans. 

Ky. 

La. 

Me. 

Md. 

Mass. 

Mich. 

Minn. 

Miss. 

Mo. 

Mont. 


11,925 

5,017 

7,832 
68,036 

6,061 
16,630 

2,003 
11,300 
23,001 
1 3,796 

1,834 
70,280 
18,346 
12,111 

7,936 
12,010 
12,498 

2,949 
18,874 
32,003 
45,229 
15,763 

8,336 
20,016 

3,024 


State 
Nebr. 
Nev. 
N.  H. 
N.  J. 
N.  Mex. 
N.  Y. 
N.  C. 
N.  Dak. 
Ohio 
Okla. 
Oreg. 
Pa. 
R.  I. 
S.  C. 
S.  Dak. 
Tenn. 
Tex. 
Utah 
Vt. 
Va. 
Wash. 
W.  Va. 
Wis. 
Wyo. 


First  Quarter  Output 
Of  Sets  Below  '53 

DURING  the  first  four  months  of  this  year 
1,904,718  television  and  3,326,800  radio  sets 
were  manufactured,  Radio-Electronics-Tv  Mfrs. 
Assn.  announces  today  (Monday). 

The  tv  set  figures  compared  with  2,827,821 
for  the  1953  and  1,647,708  for  the  1952  pe- 
riods, and  the  radio  figure  compared  to  4,993,- 
720  for  the  1953  and  4,863,456  for  the  1952 
periods. 

Tv  set  production  in  April,  a  four-week 
month,  was  457,608,  compared  to  599,606  in 
March  and  567,878  in  April  a  year  earlier. 
April  radio  set  production  totaled  745,235, 
compared  with  the  five-week  March  1954  figure 
of  940,352,  and  1,158,936  sets  in  April  of  last 
year. 

Of  the  nearly  two  million  tv  sets  produced 
in  1954's  first  four  months,  450,262  had  uhf 
tuners,  including  112,833  manufactured  in 
April.  Of  radios  produced  in  April,  14,008  had 
fm  tuners  and  2,578  tv  sets  had  fm  circuits, 
RETMA  said. 


Tux  Theatre'  on  Top 
Of  Nielsen  Radio  Survey 

SEVEN  CBS  Radio  programs,  with  Lux  Radio 
Theatre  in  first  place,  lead  the  National  Nielsen 
Ratings  of  evening,  once-a-week  programs 
based  on  an  April  18-24  survey: 

Homes  Reached 
Rank  Program  (000) 

Evening,  Once-a-Week 

(Average  for  all  programs) 
Lux    Radio   Theatre  (CBS) 
Benny   Show  (CBS) 
Andy  (CBS) 

(CBS) 
(CBS) 


Radio 

Radio 

Television 

Home  Sets 

Portables 

January 

420,571 

271,036 

46,571 

February 

426,933 

233,063 

98,275 

March  (5  wks.) 

599,606 

244,110 

206,130 

April 

457,608 

165,232 

175,424 

1,904,718 

913,441 

526,400 

Auto 

Clock 

Total 

Radios 

Radios 

Radio 

January 

394,442 

159,932 

871,981 

February 

331,961 

105,933 

769,232 

March  (5  wks.) 

370,249 

119,863 

940,352 

April 

330,989 

73,590 

745,235 

1,427,641 

459,318 

3,326,800 

Jack 
Amos 

People  Are  Fu 
Bing   Crosby  Shov 
Our  Miss  Brooks  (CBS) 
Arthur  Godfrey's  Scouts  (CBS) 

8  Dragnet  (NBC) 

9  Charlie  McCarthy  Show  (CBS) 
10        You    Bet   Your    Life  (NBC) 

Evening,  Multi-Weekly 

(Average  for  all  programs) 

1  One  Man's  Family  (NBC) 

2  Fibber  McGee  &  Molly  (NBC) 

3  News  of  the  World  (NBC) 

Weekday  (Average  for  all  programs) 

1  Arthur  Godfrey   (Toni)    (Fri.)  (CBS) 

2  Arthur  Godfrey  (Lever)  (CBS) 

3  Romance   of   Helen   Trent  (CBS) 

4  Our   Gal,    Sunday  (CBS) 

5  Aunt  Jenny  (CBS) 

6  Pepper  Young's  Family  (NBC) 

7  Arthur  Godfrey   (Star-Kist)  (CBS) 

8  Backstage  Wife  (NBC) 

9  Wendy  Warren  and  the  News  (CBS) 
10  Stella   Dallas  (NBC) 

Day,  Sunday   (Average  for  all  programs) 

1  Shadow,  The  (Mutual) 

2  Cecil   Brown  Commentary  (Mutual) 

3  Lome  Greene  (Mutual) 

Day,  Saturday  (Average  for  all  programs) 

1  Stars  Over  Hollywood  (CBS) 

2  Bill  Shadel  and  the  News  (CBS) 

3  Robert  Q.  Lewis  (Mutual  Ben.)  (CBS) 

Copyright  1954  by  A.  C.  Nielsen  Co. 
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Total 
6,145 
877 
2,314 
53,483 
2,665 
183,768 
17,045 
2,825 
57,509 
8,304 
4,931 
66,205 
5,324 
7,012 
4,235 
1 6,073 
38,699 
2,939 
1,702 
14,712 
13,195 
7,250 
19,174 
1,571 

984,767 
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of 

distinction 
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(1,773) 
3,638 
3,592 
3,498 
3,079 
3,032 
3,032 
2,892 
2,799 
2,659 
2,659 

(980) 
1,819 
1,586 
1,539 

(1,539) 
2,472 
2,426 
2,379 
2,286 
2,286 
2,239 
2,239 
2,192 
2,192 
2,192 

(793) 
1,959 
1,493 
1,259 

(980) 
1,773 
1,633 
1,399 
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167  STATIONS  BUY  WORLD'S  NEW  PLAN 


World's  new  ComET  plan  pro- 
vides an  hour-long,  name-tal- 
ent, open-end  program  five 
days  a  week,  says  Pierre  Weis, 
general  manager. 

A  NEW  PLAN  offering  a  name-talent,  hour- 
long  open-end  program  five  days  a  week  as  part 
of  World  Broadcasting  System's  regular  library 
service  was  announced  last  week  by  Pierre 
Weis,  WBS  general  manager,  during  the 
NARTB  convention. 

Called  the  World  ComET  plan  (for  "com- 
plete electrical  transcription"),  the  new  series 
now  is  available  for  fall  selling,  Mr.  Weis  said. 
He  reported  that  167  stations  had  been  signed 
for  World  service  and  the  new  ComET  plan  in 
presentations  to  a  "limited  number  of  stations" 
during  the  past  five  weeks. 

Mr.  Weis  stressed  that  ComET  provides  a 
new  show  each  day,  five  days  a  week.  "That's 
260  hours,  1,040  quarter-hours  a  year  of  big 
name  programming,"  he  said.  "Each  full  hour 
show  has  15  spot  availabilities,  or  75  per  week. 
In  addition,  the  World  subscriber  gets  a  com- 
plete promotional  kit  containing  talent  photos 
and  captions,  news  releases,  clever  caricatures 
for  entertainment  page  publicity  breaks,  posters 
and  sales  aids. 

"And  the  World  subscriber  gets  all  this  free 
of  talent  or  program  charges.  There  is  a  nom- 
inal charge  of  a  dollar  an  hour  for  each  tran- 
scription disc  which  partially  defrays  the  cost 
of  manufacturing  the  discs." 

If  sold  on  a  regular  charge  basis,  Mr.  Weis 


said,  the  program  would  cost  around  $15,000 
in  a  town  of  about  150,000;  $7,800  in  a  town 
of  75,000;  $6,500  in  a  town  of  50,000,  and 
$1,500  in  a  town  of  5,000  to  10,000. 

Mr.  Weis  said,  "World  can  make  this  long 
needed  plan  available  to  its  affiliates  because 
of  the  1,000-plus  subscribers  which  it  got  with- 
out such  a  plan.  ...  It  is  because  we  have 
sufficient  budget,  because  we  are  servicing  1,000 
stations  that  we  can  make  available  in  a  bigger 
and  better  way  this  World  ComET  plan  which 
every  station  has  been  asking  for,  for  so  long." 


"Sagebrush  Serenade' 
"Western  Requestin" 
"Lee  Nichols  Show" 

THE  MART  STORES 


1 

\ 
i 

"For  the  first  time  we  had  volume  S/fc, 
^7/  sales    that    could    directly    be  at- 

/Z^  tributed   to   our  advertising." 

^  DOUGLAS  OPTICAL  if 

^  "We  attribute  a  good  share  of  our 

yy1  traffic  to  the  terrific  impact  of  our 

^  KWBB  spot  announcements." 

Rep.  by 

//  George  W.  Clark,  Inc. 

I; 

% 1 

^2  %r  -.  v 

\ 
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KOY  Phoenix  has  renewed  for  three  years 
its  affiliation  with  World  Broadcasting 
System,  thus  becoming  World's  oldest 
subscriber.  The  three-year  contract  will 
round  out  25  years  with  World.  L  to  r: 
James  Weathers,  WBS  representative, 
discusses  the  company's  new  ComET  plan 
for  affiliates  with  Albert  Johnson,  KOY 
manager,  and  J.  R.  Williams,  program  di- 
rector of  the  Phoenix  outlet. 

Muzak  Opens  Franchises 
In  Expansion  Program 

BROADCASTERS  are  to  be  given  first  chance 
to  acquire  exclusive  Muzak  franchises  in  virtu- 
ally all  U.  S.  cities  of  50,000  or  more,  Muzak 
Corp.  said  last  week  in  revealing  details  of  the 
company's  plan  for  large  scale  expansion  across 
the  nation  [At  Deadline,  May  24]. 

Formerly  restricted  to  markets  of  200.000 
or  more,  Muzak  is  basing  its  plans  for  expan- 
sion on  its  development  of  a  magnetic  tape  play- 
back instrument  which,  the  company  explained, 
"automatically  starts,  stops,  pre-selects  special- 
ized as  desired,  reverses  itself  and  changes 
tracks,  automatically  rewinding,  shutting  itself 
off  and  cutting  on  a  companion  tape  mechanism 
-a  process  which  with  a  bank  of  th°se  Muzak 
machines  may  be  continued  ad  infinitum." 

In  tests,  Muzak  tapes  have  been  run  through 
the  new  mechanism  repeatedly  more  than  5,000 
times  with  no  signs  of  deterioration,  wear  or 
strain,  Muzak  reported.  Additional  tests  of  the 
synchro-clock  mechanism  have  shown  it  accu- 
rate to  within  two  seconds,  it  was  stated. 

For  about  20  years,  Muzak  has  been  supply- 
ing background  music  for  restaurants,  hotels, 
banks,  clubs,  retail  stores,  offices  and  factories. 
The  high  cost  of  maintaining  manual  disc  turn- 
table operation,  among  other  factors,  has  here- 
tofore kept  the  Muzak  service  limited  to  major 
markets  of  200,000  or  more.  The  new  automatic 
high  fidelity  tape  operation  has  now  cut  costs 


to  the  point  that  the  company's  background 
music  service  is  now  feasible  in  smaller  com- 
munities, Muzak  believes. 

Muzak's  library  of  more  than  7,000  selections, 
all  recorded  expressly  for  background  use,  is 
considered  so  valuable  that  the  company  is 
safeguarding  it  against  piracy  with  a  new  water- 
marking process  which  entails  the  use  of  sub- 
sonic harmonics  to  impress  the  Muzak  trade- 
mark on  each  selection  in  Morse  code  in  such  a 
way  that  the  watermark  cannot  be  eliminated 
without  also  blanking  out  the  music.  Patents 
are  pending  on  this  and  other  Muzak  elec- 
tronic devices,  the  company  said. 

Muzak  plans  to  herald  its  expansion  plans 
and  the  new  mechanism  which  makes  them 
possible  with  a  national  advertising  and  pub- 
licity campaign  built  around  the  slogan,  "Now 
you  can  have  Muzak  wherever  you  go."  De- 
tails of  the  advertising-publicity  campaign  are 
now  being  developed  by  St.  Georges  &  Keyes, 
New  York,  Muzak  agency. 

ZENITH,  WOR-TV  START 
PHONEVISION  TESTING 

Chicago  specialists  join  New 
York  crews  in  starting  test 
transmissions  of  the  pay-see  tv 
system  in  engineering  check. 

PLANS  for  a  wide-scale  Phonevision  test  in 
cooperation  with  WOR-TV  New  York  begin- 
ning today  (Monday)  were  announced  Friday 
by  Zenith  Radio  Corp. 

A  team  of  15  Phonevision  specialists  from 
Chicago  will  join  nine  technicians  from  Zenith's 
New  York  office  under  the  direction  of  Dr. 
Alexander  Ellett,  its  research  vice  president. 
Purpose  of  the  experiment  is  to  check  engineer- 
ing factors  through  use  of  a  high-power  trans- 
mitter in  the  New  York  metropolitan  area. 

Dr.  Ellett  stressed  that  the  experiments  are 
solely  in  the  interest  of  research  and  not  to  be 
construed  in  the  nature  of  a  mass  audience  test 
similar  to  that  conducted  in  Chicago  in  1951. 
Announcement  of  the  test  was  made  weeks  ago. 

Zenith  will  maintain  headquarters  at  the 
Hotel  New  Yorker  and  service  facilities  at  527 
W.  34th  St.  The  engineering  staff  will  be 
divided  into  seven  field  crews.  In  the  initial 
two-week  test,  engineers  will  check  Phonevision 
reception  in  150-200  locations,  as  far  north  as 
Hartford  and  through  the  south  Jersey  area. 

The  test  will  have  no  effect  on  WOR-TV's 
regular  signal,  running  9  a.m.  to  4  p.m.  this 
week.  This  particular  test  will  utilize  a  system 
whereby  decoding  information  is  carried  as 
part  of  the  regular  WOR-TV  signal,  without  use 
of  any  telephone  circuits. 

The  signal  cannot  be  received  clearly  on 
conventional  receivers,  with  picture  and  sound 
scrambled  during  programming.  Each  one  of 
the  tv  receivers  used  will  have  its  own  private 
code,  it  was  explained. 

The  engineering  group  will  check  fringe 
areas,  apartment  house  master  antenna  systems 
and  buildings  where  only  indoor  antennas  are 
permitted. 

'Shorty  Tunes'  Are  New 
Standard  Radio  Feature 

STANDARD  Radio  Transcription  Services  Inc., 
Chicago,  will  re-enter  the  music  production  field 
with  a  monthly  package  of  20  Shorty  Tunes, 
each  IV2  minutes  long,  Milton  M.  Blink,  presi- 
dent, announced  last  week. 

Standard  has  not  been  in  production  since  it 
began  soling  its  music  library  outright  to  sta- 
tions. 

The  new  Shorty  Tunes  will  be  instrumental 
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numbers,  arranged  especially  for  the  IV2  min- 
ute playing  times.  The  monthly  package  of  20 
tunes,  on  two  12-inch,  33*/j  rpm  pressings,  will 
be  sold  outright.  Sale  contracts  for  the  series 
will  be  written  with  60-day  cancellation  clauses. 

Present  owners  of  the  basic  Standard  library, 
as  well  as  those  buying  it  in  the  future,  will  be 
given  a  reduced  rate  for  the  Shorty  Tunes,  Mr. 
Blink  said. 

A  sample  recording  of  10  Shorty  Tunes,  made 
by  Lawrence  Welk  and  his  orchestra,  will  be 
sent  soon  to  about  1,000  stations.  Regular 
distribution  of  the  series  will  begin  next  Sep- 
tember, Mr.  Blink  reported. 

Spivak  Sells  Mercury  Stock 

LAWRENCE  E.  SPIVAK  has  disposed  of  his 
stock  interest  in  Mercury  Publications,  of  which 
he  has  been  president  and  publisher,  to  devote 
full  time  to  his  radio-tv  interests,  he  announced 
today  (Monday).  Mr.  Spivak  is  owner  and  pro- 
ducer of  several  programs,  including  Meet  the 
Press  and  The  Big  Issue. 

PROGRAM  SERVICES  PEOPLE 

Glenn  E.  Miller,  president,  Glenn  E.  Miller 
Productions,  Beverly  Hills,  in  addition  joins 
Spade  Cooley  Enterprises,  that  city  (radio,  tv, 
records,  promotion-merchandising),  as  general 
manager. 

Laurence  B.  Lueck,  formerly  magnetic  products 
j  div.,  Minnesota  Mining  &  Mfg.  Co.,  elected 
i  vice  president-general  manager,  E.M.C.  Record- 
ings Corp.,  St.  Paul. 

James  W.  Bayless,  general  plant  manager, 
Capitol  Records  Inc.,  Hollywood,  elected  a  vice 
president. 

Al  J.  Madden,  northern  Calif,  sales  manager, 
1  Ziv   Radio   Productions,   to   head  of  newly- 
created  sales   organization,   Sportsvision  Inc., 
San  Francisco. 

Robert  T.  Sheeran,  United  Press  divisional  rep- 
resentative, named  manager,  UP  Boston  Bureau 
[B«T,  May  24]. 

Sam  Greller,  for- 
merly with  Colum- 
bia Pictures  Inc., 
named  assistant  su- 
pervisor of  sales  for 
Fortune  Features 
Inc.,  N.  Y.,  tv  film 
distribution  firm. 

James   W.  Bayless, 

general  plant  man- 
ager, Capitol  Rec- 
ords Inc.,  Holly- 
wood, elected  a  vice 
president.  Joe 
Mathews,  West 
Coast  sales  promotion  manager,  transfers  from 
Hollywood  to  Jacksonville,  Fla.,  to  establish 
and  manage  a  Capitol  Records  Distribution 
Corp.  branch  office.  Buck  Stapleton  takes  over 
his  former  duties. 

H.  J.  Eells,  recently  national  sales  manager,  Los 
Angeles  Drug  Co.,  to  Television  Programs  of 
America,  N.  Y.,  as  account  executive  for 
Mountain  States  area  headquartered  in  Denver. 

Robert  Howard,  formerly  NBC  western  man- 
1  ager,  national  spot  radio  and  tv  sales,  to  Hill- 
man-Oakley  Inc.,  Beverly  Hills  program  pack- 
agers, as  sales  manager. 

Bernard  Miller,  Les  Goldsmith,  Jack  Miller  and 
Robert  Claver  to  Jules  Power  Productions  Inc., 
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newly-formed  tv  package  firm,  with  offices  in 
Chicago,  New  York  and  St.  Louis. 

Bob  Gieason  named  production  assistant,  John 
Wolfe  &  Co.,  S.F.,  radio-tv  production  company. 

L.  Clay  Johnson,  business  manager  and  con- 
sultant, Beverly  Hills,  to  William  B.  White 
Agency,  that  city  (talent  service),  as  head  of  tv 
packaging  department. 

Hank  Leeis,  independent  radio  and  tv  packager, 
and  J"an  Harrison  Leeds,  president,  Harrison 
Productions,  N.  Y.,  radio  and  tv  commercial 
production  company,  parents  of  daughter,  Liza 
Beth,  May  12. 


Donald  Bain,  58,  imitator  of  sounds  made  by 
animals,  machines  and  babies  for  radio,  tv  and 
the  legitimate  stage,  died  May  22. 

PROGRAM  SERVICES  SHORTS 

The  Detroit  Television  Council  has  been  re- 
named The  Detroit  Radio  &  Television  Council 

to  "better  serve  effectively  the  interests  of  the 
entire  broadcasting  business,"  according  to  Win 
HoIJen,  Council  president. 

Fremantle  Overseas  Radio  Inc.  changes  name 
to  Fremantle  Overseas  Radio  &  Television  Inc. 

(FORTY)  New  York. 


No  Mote 
Groping . .  • 

NEW  MODEL  C 

"BALANCED"  tripod  head 

gives  you  correct 
center  of  gravity 

...  in  a  Flash! 


No  more  groping  for  center  of  gravity.  The  new  Model  C  "Balanced"  Tripod  Head 
is  equipped  with  a  convenient,  accessible  positioning  handle  mounted  below  the  top  plate, 
which  allows  the  operator  to  reposition  the  camera  to  the  correct  center  of  gravity.  No 
matter  what  focal  length  lens  is  used  on  the  camera  turret,  the  camera  can  be  balanced 
on  the  Model  C  Head  without  loosening  the  camera  tie-down  screw. 

It  has  all  the  features  which  have  made  the  "Balanced"  head  a  gem  of  engineering 
ingenuity — quick  release  pan  handle,  tilt-tension  adjustment  to  suit  your  preference.  It's 
a  Cameraman's  dream! 


NEW    PORTABLE    3-WHEEL    COLLAPSIBLE  DOLLY 


Dolly  folds  to  fit  into  u 
carrying  case  —  18"x  7 
12"x36".  Weighs  only  60 
lbs.  Has  wheel  in  rear  for 
steering,  which  may  be 
locked  for  straight  dollying. 


Dolly  assembled — with 


~  tripod  mounted, 
mounts  Baby  tripod. 


Also 


WE  SELL,  RENT  &  SERVICE  CAMERAS  -ft  MOVIOLAS  <ft  EDITING  &  LIGHTING  EQUIPMENT  Complete  I 
line  of  16mm  and  35mm  equipment  for  rent. 


FRANK    C.  ZUCKER 


MITCHELL:  Standard,  Hi-Speed,  BNC,  NC, 
16mm.  BELL  &  HOWELL:  Standard,  Shift- 
over,  Eyemo.  MAURER:  16mm  Cameras. 
ARRIFLEX.  MOVIOLA  Editing  Machines. 
Synchronizers.  DOLLIES. 

WE  CALIBRATE  LENSES — Precision  "T"  Stop 
calibrations  of  all  types  and  focal  lengths. 


(TflmcRfl  €ouipm€nT  (o. 

,\^*     1600  BAORDWRM  \  n€W  S0RK  CITH 


We  design  and  manufacture  lens  mounts.  In 
fact,  we  are  specialists  in  all  motion  picture 
and  TV  photographic  needs. 
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TRADE  ASSNS. 


ADVERTISING-SALES  IS  TOP 
ISSUE  AT  TRIBUNE'  FORUM 

Ben  Duffy,  BBDO  president, 
says  advertising  campaigns 
no  longer  can  be  conducted 
without  adequate  research. 

VIEWS  on  whether  advertising  should  be  re- 
sponsible to  sales  and  how  elimination  of  excess 
profits  tax  will  affect  advertising,  emerged  as 
significant  issues  in  last  fortnight's  fifth  annual 
Chicago  Tribune  distribution  and  advertising 
forum. 

The  sessions  were  held  in  the  WGN  Chicago 
audience  studios.  They  comprised  a  number 
of  top  industry  executives,  including  Edgar 
Kobak,  president  of  the  Advertising  Research 
Foundation;  Fairfax  Cone,  president  of  Foote, 
Cone  &  Belding.  and  Ben  Duffy,  BBDO  presi- 
dent. The  forum  was  divided  into  three  panel 
discussions. 

Meyer  Kestenbaum,  president  of  Hart  Schaff- 
ner  &  Marx,  felt  the  removal  of  the  excess  prof- 
its tax  would  mean  a  return  to  the  "proper 
evaluation"  of  advertising  expenditures. 

Mr.  Kobak  noted  there  had  been  a  lot  of 
"tax  money"  for  advertising  in  recent  years 
but  felt  the  situation  would  straighten  itself 
out  within  the  next  two  years.  He  presided  over 
a  panel  on  "Management  Looks  at  Distribution 
and  Advertising"  last  Tuesday.  Mr.  Kobak 
added  that  sometimes  companies  "oughta  do 
it  (advertise)  before  they  gotta  do  it." 

Mr.  Cone,  serving  as  moderator  of  another 
panel,  opined  that  advertising  applied  to  prod- 
ucts turned  out  by  mass  production  has  put 
the  national  brand  in  the  driver's  seat  as  a 
major  factor  in  today's  economy.  "The  major 
competition  now  is  between  advertisers  and 
advertising,"  he  stated. 

Yardsticks  of  Ease,  Speed 

Mr.  Duffy  pointed  out  that  advertising  cam- 
paigns no  longer  can  be  conducted  without 
adequate  research.  The  yardsticks  of  ease  and 
speed  of  new  products  determine  whether  the 
products  contribute  to  a  higher  standard  of 
living,  was  the  subject  of  that  particular  panel. 

George  H.  Brown,  professor  of  marketing 
at  the  U.  of  Chicago,  said  he  thought  goods 
weren't  being  marketed  "nine-tenths"  as  well 
as  they  could.  He  proposed  that  "if  the  FCC 
would  license  television  channels  for  the  pur- 
pose of  delivering  commercial  messages  only, 
the  reduction  in  talent  and  time  costs  might 
enable  television  to  be  used  to  reduce  the  cost 
of  retailing  in  a  fashion  similar  to  the  mail 
order  catalog.  .  .  ." 

Advertising  should  be  done  on  a  continuing 
basis  and  not  "in  fits  and  starts,"  according  to 
W.  Paul  Jones,  president  of  Servel  Inc.  He  de- 
bated the  question  whether  a  firm's  advertising 
budget  should  be  based  on  a  percentage  of 
sales  or  market  investments.  M.  F.  Peckels, 
International  Harvester  Co.,  claimed  that  "right 
now  sales  needs  advertising  more  than  it  ever 
has  in  the  past.  Advertising  must  help  sales 
if  it  is  to  be  effective." 

George  Foerstner,  Amana  Refrigerator  Inc., 
felt  ad  expenditures  should  be  pegged  on  a 
percentage  of  sales  over  a  long  range. 

Henry  C.  Bonfig,  vice  president  of  Zenith 
Radio  Corp.,  urged  more  efficient  advertising 
to  "pre-sell"  products.  He  noted  there  has  been 
a  "tremendous  change"  in  public  relations 
through  the  years  and  claimed  it  is  so  broad 
that  it  cuts  across  many  fields,  including 
engineering  at  Zenith. 

On  the  agency  level,  George  H.  Hartman, 
president  of  George  H.  Hartman  Co.,  claimed 
that  the  penalty  for  mistakes  in  advertising  has 
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RALPH  W.  HARDY  (r),  NARTB  vice  presi- 
dent, is  briefed  by  Capt.  John  D.  Cohn 
prior  to  receiving  a  ride  in  a  600-mile- 
per-hour  jet  aircraft.  Mr.  Hardy  is  one 
of  nearly  70  business,  professional  and 
industrial  leaders  who  visited  the  Air 
Proving  Ground  Command  at  Eglin  Air 
Force  Base,  Fla.,  with  the  18th  Joint  Civi- 
lian Conference,  a  tour  of  military  in- 
stallations sponsored  by  Defense  Dept. 


been  increased  because  of  the  complexity  of 
today's  economy.  He  said: 

"We  no  longer  have  to  sell  advertising  to  a 
dubious  advertiser.  We  must  build  the  right 
advertising  and  sell  its  proper  use  to  an  eager 
advertiser." 

Chester  Miller,  copy  supervisor,  Leo  Bur- 
nett Co.,  said  that  in  these  fast-moving  times, 
advertising  has  had  to  take  on  a  heavier  burden 
for  more  and  faster  decisions  designed  to  en- 
courage the  public  to  buy. 

BAB  LISTS  PARTS 
OF  SALES  CLINIC 

MAJOR  elements  of  each  of  the  37  area  sales 
clinics  to  be  conducted  by  BAB  between  June 
7  and  Aug.  31  have  been  listed  by  BAB  Presi- 
dent Kevin  Sweeney. 

Each  clinic  will  have  five  principal  com- 
ponents, he  said,  listing  them  as  follows: 

1.  Half-hour  transcribed  "capsule"  sales 
training  course,  one  part  dealing  with  funda- 
mentals of  selling  and  a  second  part  with 
application  of  these  fundamentals  to  specific 
problems  of  selling  radio. 

2.  Demonstrations  of  actual  sales  presenta- 
tion techniques  and  materials,  using  slide  pres- 
entations dealing  separately  with  each  of  more 
than  a  score  of  categories  of  local  business. 

3.  Presentation  of  the  "top  25  sales  ideas  of 
the  year,"  along  with  the  story  of  how  each 
sale  was  made  ,and  with  sample  commercials. 

4.  Half-hour  transcribed  program  on  proper 
elements  and  step-by-step  creation  of  good 
radio  commercial  copy  (together  with  analyses 
of  both  good  and  bad  copy). 

5.  Summary  presentation  of  more  than  600 
different  sales  tools  and  presentations  produced 
by  BAB  since  last  summer's  sales  clinics,  ac- 
companied by  demonstration  of  specific  appli- 
cation of  the  use  of  each  category. 


NATRFD  Omaha  Meet 
Set  for  June  3-5 

RADIO-TV  broadcasters  from  19  states  and 
the  District  of  Columbia  are  expected  to  at- 
tend the  spring  meeting  of  he  National  Assn.  } 
of  Television   &   Radio   Farm   Directors  in 
Omaha  June  3-5. 

Major  program  events  have  been  announced 
by  Arnold  W.  Peterson,  WOW-AM-TV  Omaha, 
spring  committee  chairman. 

Among  the  events  scheduled  are  visits  to 
Allied  Chemical  &  Dye  Corp.'s  new  $25  mil- 
lion plant,  the  Omaha  stockyards,  the  U.  of 
Nebraska  Tractor  Testing  Lab,  Strategic  Airi 
Command  Headquarters  and  the  Father  Flana-i 
gan  Home  for  Boys. 

Little  actual  business  will  be  transacted. 

CTC  Approves  Plan 
To  Merge  With  BECC 

THE  WAY  was  cleared  May  21  to  consolidate 
Chicago  Television  Council  and  the  new  Broad- 
cast Executives  Club  of  Chicago  when  the 
former  voted  unanimously  for  a  plan  to  merge'! 
the  two  groups. 

The  new  organization  would  be  known  as 
the  Chicago  Radio  &  Television  Council.  The 
proposal  still  needs  approval  by  BECC.  A  busi-  i 
ness  meeting  will  be  called  in  the  next  fort- ! 
night  by  John  Cory,  Free  &  Peters,  BECC* 
president. 

Brophy,  Elliott,  Moley 

To  Address  AAW  Convention 

ADDITION  of  three  more  speakers  at  the  1954 
convention  of  the  Advertising  Assn.  of  the; 
West,  scheduled  for  June  27-30  in  Salt  Lakei 
City,  were  announced  last  week. 

The  speakers  are  Thomas  D'Arcy  Brophy, 
chairman,  Kenyon  &  Eckhardt,  New  York,1; 
who  will  discuss  "Advertising  and  Selling — j 
America's  Prosperity  Tools  for  1954":  Joseph 
E.  Elliott,  executive  vice  president,  RCA,  am 
radio  and  television  in  advertising,  and  Dr. 
Raymond  Moley,  contributing  editor,  News- 
week magazine. 

These  are  in  addition  to  previously  announced 
Esther  Latzke,  Chicago,  director  of  the  Con-  i 
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'Best  Sale7  Award 

BAB  has  announced  details  of  its  plan 
for  a  national  "best  sale  of  the  month" 
contest  under  which  the  local  radio  time 
salesman  who  transacts  "the  best  radio 
time  sale"  each  month  will  be  presented 
with  an  award.  Closing  date  for  the 
first  entries  is  Aug.  15,  covering  the 
best  sale  made  in  the  month  of  July. 

Entries,  to  be  forwarded  to  BAB  by 
radio  station  sales  managers,  will  be 
judged  on  the  basis  of  ( 1 )  imagination 
used  in  making  the  sale;  (2)  obstacles 
overcome  in  completing  the  sales,  and 
(3)  time  volume  involved  in  making  the 
sale.  A  panel  of  seven  judges,  not  yet 
finalized,  will  include  the  advertising  di- 
rector of  a  top  national  advertiser,  a  vice 
president  of  a  large  advertising  agency  in 
terms  of  radio  billing,  editors  and  pub- 
lishers from  the  radio  and  advertising 
trade  press,  and  representatives  of  the 
Assn.  of  National  Advertisers  and  the 
American  Assn.  of  Advertising  Agencies. 


sumer  Service  Department  of  Armour  &  Co., 
and  former  president  of  the  Women's  Adver- 
tising Club  of  Chicago;  Everett  J.  Runyon, 
manager  of  advertising  and  sales  promotion, 
California  Packing  Corp.,  San  Francisco,  and 
Samuel  Barton,  president.  Marketing  Research 
Corp.  of  America,  New  York. 

Convention  theme  is  "Advertising's  Role  in 
Selling."  The  Salt  Lake  Advertising  Club  will 
be  host.  Presiding  at  the  convention  will  be 
Robert  R.  Gross,  San  Francisco,  president  of 
AAW  and  a  former  Salt  Laker.  Jimmy  Hodg- 
son is  president  of  the  host  club. 

California  AP  Radio  Group 
Elects  Cothran  Chairman 

WILLIAM  COTHRAN,  director  of  news  and 
public  affairs  at  KNBC  San  Francisco,  NBC 
o&o  station,  was  elected  chairman  of  the 
California  Associated  Press  Radio  Assn.  at  a 
meeting  held  at  the  KNBC  studios  in  Radio 
City  last  fortnight.  Mr.  Cothran  succeeds  Dick 
Joy,  news  director  of  KFAC  Los  Angeles. 

Named  as  vice-chairman  for  the  group  was 
Ray  Wilson,  KFMB  San  Diego,  who  succeeds 
Mr.  Cothran. 

The  association  also  voted  to  invite  six 
Nevada  stations  who  use  Associated  Press  news 
wires  to  join  the  association  effective  this  year. 

Awards  for  the  best  news  and  special  events 
show  by  member  radio  and  television  stations 
were  presented  at  a  luncheon  meeting  at  the 
Clift  Hotel. 

TRADE  ASSOCIATION  PEOPLE 

Carl  Sigler,  merchandising  director,  Gordon 
Best  Co.,  re-elected  president,  Merchandising 
Executives  Club  of  Chicago.  W.  R.  Egan, 
Foote,  Cone  &  Belding,  and  George  C.  Papi- 
neau,  Needham,  Louis  &  Brorby,  re-elected 
vice  presidents  and  George  Deepman,  Owens 
Illinois  Glass  Co.,  re-named  treasurer. 

Hildred  Sanders,  vice  president  in  charge  of 
radio  and  tv,  Dan  B.  Miner  Co.,  L.  A.,  named 
chairman  of  Southern  California  Chapter, 
AAAA  committee  on  radio-tv. 

Russell  C.  Holslag,  vice  president,  Precision 
Film  Labs,  N.  Y.,  elected  a  vice  president, 
Assn.  of  Cinema  Labs  Inc.,  N.  Y.  Kern  Moyse, 
president,  Peerless  Film  Processing  Corp.,  N.  Y., 
elected  to  board,  Cinema  Labs  Inc. 

Eldon  H.  Rohrsen,  production  manager,  Tat- 
ham-Laird  Inc.,  Chicago,  elected  president,  Adv. 
Agency  Production  Men's  Club  of  that  city. 
James  L.  Chisholni,  Needham,  Louis  &  Brorby, 
elected  vice  president. 

E.  O.  Morgan,  general  manager,  Kierulff  &  Co., 
L.  A.  (southern  California  Motorola  radio  and 
tv  set  distributors),  elected  president,  L.  A. 
Sales  Executives  Club. 

G.  W.  (Johnny)  Johnstone,  radio-tv  director, 
National  Assn.  of  Manufacturers,  accompanied 
by  Mrs.  Johnstone,  has  started  a  six  weeks  trans- 
continental business  trip.  Mr.  Johnstone  will 
visit  West  Coast  radio  and  tv  network  di- 
visional offices,  NAM  regional  offices  and  tv 
stations  scheduling  the  Association's  weekly 
tv  film  series,  Industry  on  Parade. 

Helen  Green,  Kenyon  &  Eckhardt,  N.  Y., 
librarian,  elected  chairman  of  Advertising 
Group  of  Greater  New  York  for  1954-55  term 
by  Special  Libraries  Assn.  Florence  Davis,  li- 
brarian, William  H.  Weintraub  &  Co.,  elected 
treasurer. 


GOVERNMENT 


POTTER  BACKS  UHF  TAX  AID; 
VHF'ERS  SEEK  TO  BE  HEARD 

Senate  Communications  Subcommittee  supports  a   proposal  that 

would  drop  the  1  0%  excise  tax  of  uhf  receivers.  Vhf  operators  at  the 

NARTB  convention  show  concern  over  the  proposals  to  curtail  or 

eliminate  vhf,  and  decide  to  present  their  side  of  the  story. 

SOME  of  the  heat  that  the  uhf  operators  have 
generated  on  Capitol  Hill  [B»T,  May  24]  is 
being  applied  this  week  on  a  key  Senate  com- 
mittee. 

The  Senate  Communications  Subcommittee, 
led  by  its  chairman,  Charles  E.  Potter 
(R-Mich.),  quickly  adopted  a  resolution  last 
week  urging  the  Senate  Finance  Committee  to 
eliminate  the  10%  Federal  excise  tax  on  uhf  tv 
sets  and  component  parts  at  the  manufacturing 
level. 

Copies  of  the  resolution  were  distributed  by 
Sen.  Potter  to  members  of  the  Finance  group, 
which  is  methodically  plowing  through  a  pro- 
jected overhaul  of  the  tax  laws. 

The  Potter  unit  emphasized  in  the  resolution 
that  "many  complaints  have  been  received  by 
the  Senate  Interstate  &  Foreign  Commerce 
Committee  concerning  the  extreme  lack  of  uhf 
receiving  sets  in  the  hands  of  viewers." 

It  said  the  uhf  hearings  "revealed  that  the 
high  cost  of  conversion  of  a  vhf  set  so  that  it 
could  receive  uhf  signals  was  costly  and  gen- 
erally troublesome."  Unless  action  was  taken 
now  to  "encourage  the  purchase  of  tv  sets 
capable  of  receiving  uhf  signals,  the  miraculous 
media  of  mass  communications  on  a  truly 
nationwide  basis  may  suffer  a  serious  setback 
with  the  public  interest  adversely  affected." 

Result,  the  Potter  group  said,  would  be  (1) 
loss  of  Federal  revenue,  (2)  millions  of  jobs 
created  by  station  construction  and  operation 
"will  not  be  forthcoming,"  and  (3)  manu- 
facturers, advertisers  and  salesmen  would  be 
affected  indirectly. 

Ramrodding  the  uhf  request  is  Sen.  Edwin 
C.  Johnson  (D-Colo.),  a  veteran  of  the  legis- 
lative-broadcasting field  in  the  Senate  and  a 


Lamb  Issue  to  Senate? 

FCC -EDWARD  LAMB  dispute  may 
erupt  this  week  in  the  public  forum  pro- 
vided by  the  Senate  Communications 
Subcommittee  which  is  hearing  the  uhf 
problem. 

J.  Howard  McGrath,  former  U.  S.  At- 
torney General  who  has  been  represent- 
ing Mr.  Lamb  in  the  broadcaster-pub- 
lisher's hassle  with  the  Commission  over 
the  FCC's  charges  that  Mr.  Lamb  mis- 
represented former  alleged  communist 
associations  [B*T,  May  17,  10],  is  slated 
as  a  witness  this  Friday  before  the  Potter 
group. 

Mr.  Lamb  has  gone  to  court  to  protest 
the  Commission's  delay  in  conducting  the 
public  hearing  of  its  charges.  The  hear- 
ing involves  license  renewal  of  Mr. 
Lamb's  WICU  (TV)  Erie.  Pa. 

Mr.  McGrath  told  B*T  he  planned  Jco 
present  his  own  views  on  uhf  before  the 
subcommittee.  But,  he  asserted,  he  also 
would  "record  chronologically"  how  Mr. 
Lamb's  attempt  to  obtain  "three  or  four 
uhf  channels"  was  "hampered"  by  the 
FCC  delay  in  getting  on  with  its  charges 
against  Mr.  Lamb,  described  by  the  latter 
as  a  "smear." 
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member  of  the  Finance  committee. 

Sen.  Johnson  told  B«T  he  expects  his  amend- 
ment urging  the  levy  lift  to  come  before  the 
Finance  group  this  Wednesday.  The  amend- 
ment has  the  endorsement  of  the  NARTB  and 
the  Radio-Electronics-Tv  Mfrs.  Assn.  At  the 
same  time,  Sen.  Russell  B.  Long  (D-La.)  may 
come  up  with  his  promised  proposal  that  the 
10%  tax  be  eliminated  on  all  tv  sets. 

Last  week,  during  which  the  Senate  sub- 
committee took  time  off  on  its  uhf  study  that 
recessed  May  21  and  resumes  this  Thursday  at 
G-16  in  the  Senate  wing,  was  more  a  buildup 
for  future  action  than  a  hiatus. 

In  Chicago  at  the  NARTB  convention,  vhf 
station  operators  took  steps  to  broaden  the 
hearing.  They  were  startled  into  action  by 
the  trend  of  events  in  Washington,  where  uhf 
broadcasters  asked  during  the  hearing  that 
Congress  declare  a  freeze  in  new  vhf  licensing 
to  permit  time  for  a  solution  to  uhf  operational 
ills.  The  vhf  pioneering  group  plans  to  appear 
before  the  subcommittee. 

NARTB  Asks  Appearance 

At  the  same  time,  NARTB  asked  for  an  ap- 
pearance to  present  data  to  the  subcommittee 
(see  NARTB  story  on  the  hearing,  page  58). 

The  subcommittee  also  may  be  in  for  more 
drama  than  it  had  anticipated  when  it  first 
began  its  inquiry  into  the  uhf  field.  For  the 
Senate  group,  it  was  learned,  may  now  come 
head  on  with  the  controversial  Edward  Lamb 
case  (see  box,  this  page). 

This  week's  two-day  hearing  already  looms 
as  a  headliner.  All  of  the  networks,  except 
DuMont  which  stated  its  position  earlier  in  the 
hearing,  are  slated  for  appearances.  In  addi- 
tion, the  Storer  Broadcasting  Co.,  which  is 
contesting  the  FCC  multiple  ownership  rule  in 
the  courts,  is  scheduled  to  be  first  on  the  stand. 
Latest  word  was  that  George  B.  Storer,  head 
of  SBC,  will  represent  the  company. 

Sen.  Potter,  it  was  learned,  is  not  expecting 
a  long-drawn-out  hearing.  But,  at  the  same 
time,  he  has  let  it  be  known  he  wants  every  bit 
of  information  on  uhf  he  "can  get  his  hands 
on."  According  to  his  close  associates,  Sen. 
Potter  is  "still  very  much  open-minded." 

The  Senator  also  assured  NARTB  that  no 
hasty  decisions  would  be  made  by  the  subcom- 
mittee. His  statement  was  in  answer  to  NARTB 
President  Harold  E.  Fellow's  wire  asking  that 
the  subcommittee  hold  up  until  all  the  facts 
are  in.  "That  is  just  what  the  Senator  intends 
to  do,"  a  spokesman  said. 

At  the  same  time,  Sen.  Johnson,  queried  by 
B»T.  indicated  there  was  no  hesitation  on  his 
part  as  to  what  ought  to  be  done  for  uhf.  His 
remedy  goes  along  with  a  large  segment  of 
the  uhf  operators — put  all  tv  into  uhf. 

The  Coloradan,  who  retires  from  the  Senate 
at  the  end  of  this  year,  declared  that  he  had 
recommended  that  the  FCC  place  all  television 
in  the  uhf  as  far  back  as  five  years  ago. 

Sen.  Johnson  also  was  critical  of  "the  FCC 
leadership."  He  asked  why  FCC  had  not  come 
before  the  subcommittee  with  suggestions  for 
remedies.  If  the  Commission  would  do  this, 
Sen.  Johnson  said,  then  the  Congress  could 
offer  legislative  aids  where  needed. 

Tentative  list  of  witnesses  for  the  Thurs- 
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day-Friday  hearing,  as  drawn  up  last  Thursday, 
is  as  follows: 

Thursday — George  Storer,  Storer  Broadcast- 
ing Co.;  Merrill  Panitt,  managing  editor,  Tri- 
angle Publications  Inc.,  Philadelphia:  Hulbert 
Taft  Jr..  Radio  Cincinnati  Inc.  (WKRC-TV); 
Gordon  Brown.  WSAY  Rochester,  N.  Y.;  Leon 
Green.  KNUZ-TV  Houston:  Philip  Merryman, 
WICC-TV  Bridgeport.  Conn.:  Raymond  F. 
Kohn,  president,  WFMZ-TV  Allentown,  Pa. 

Friday — Ernest  L.  Jahncke  Jr.,  ABC-TV; 
Jack  Van  Volkenburg,  CBS-TV;  Joseph  V.  Hef- 
fernan,  NBC-TV;  Joseph  Brenner.  KBAY-TV 
San  Francisco;  Franklin  C.  Salisbury,  attorney, 
Salisbury  and  Wall;  Raymond  Wilmotte,  con- 
sulting engineer;  J.  Howard  McGrath,  attorney 
[representing  Edward  Lamb]. 

The  current  order  of  witnesses  may  be 
shuffled  quite  a  bit.  NARTB  has  asked  for  an 
early  appearance  before  the  subcommittee.  In 
addition,  requests  to  testify  had  been  received 
at  the  last  minute  from  a  few  tv  station  op- 
erators. 

Expected  to  come  up  when  the  networks 
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testify  is  the  bill  (S  3456)  introduced  by  Sen. 
John  W.  Bricker  (R-Ohio),  chairman  of  the 
Senate  Interstate  &  Foreign  Commerce  Com- 
mittee. That  measure  would  empower  the 
FCC  to  regulate  radio  and  tv  networks.  [B«T, 
May  17.] 

The  committee  has  asked  FCC,  the  General 
Accounting  Office  and  the  Justice  Dept.  for 
comments  on  the  bill.  As  yet,  the  committee 
has  not  received  communications  from  those 
agencies. 

Broadcasters  who  have  been  following  closely 
the  testimony  of  FCC  members  on  the  uhf 
problem  were  rewarded  with  a  round-robin 
discussion  before  the  subcommittee  at  the  May 
21  session.  The  exchange  was  sparked  by  fer- 
vent pleas  from  uhf  advocates  that  all  tv  be 
placed  in  the  uhf. 

Comr.  Frieda  B.  Hennock  held  the  center 
of  the  stage  in  that  discussion  when  she  made 
an    impassioned    statement    punctuated  with 
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choked  emotion  and  tears, 
(from  the  official  transcript): 

It  is  very  difficult  for  me  to  state  my  prob- 
lem. I  have  to  take  my  hair  down  and  blame 
the  Senate  as  much  as  the  Commission. 

The  331  applicants 
which  you  now  per- 
mit and  all  the  other 
applicants  have 
dropped  by  the  way- 
side, and  I  think 
there  were  another 
40  which  gives  370 
or  380  people  who 
thought  verv  highly 
of  uhf. 

I  blame  the  Sen- 
ate because  of  the 
Senatorial  pressure, 
I  am  all  for  these 
improvements  that 
these  people  talk 
about,  but  if  there 
is  any  testimony 
that  there  is  any- 
thing the  matter  with  uhf,  they  have  not  told 
me  it  for  five  years. 

What  do  we  mean  as  a  Commission  by  sitting 
here  and  saying  to  these  people  that  this  is 
just  as  good  as  vhf  and  never  make  a  distinc- 
tion between  the  two  bands,  and  if  you  want 
me  to  tell  the  truth,  when  you  Senators  call 
up  this  Commission  and  say  hurry  up  and  give 
us  television  service  to  our  communities  and 
give  it  to  us  tomorrow,  and  give  it  by  the  most 
unethical  manner  known  to  man,  what  do  you 
mean  by  allowing  applicants  to  come  in  on 
Tuesday  at  5  o'clock  and  file  an  application 
and  not  allow  anybody  to  compete  for  that 
channel  and  allow  the  worst  interests  in  those 
communities — and  I  do  not  mean  disreputable 
necessarily,  but  when  you  allow  two  companies 
to  merge  and  not  even  to  let  the  public  know 
what  is  happening  to  the  public  interest  and 
necessity  in  this  country  and  the  free  speech 
and  opinion,  what  do  you  think  I  will  say  when 
you  ask  me  that  question  ? 

I  am  ready  to  cry  and  give  up  and  if  you 
want  to  know  the  rest  of  my  statement  I  will 
give  it  to  you  before  I  am  through  this 
hearing. 

Of  equal  interest,  but  receiving  less  atten- 
tion in  news  reports  of  that  day's  proceedings, 
was  the  statement  by  FCC  Chairman  Rosel 
H.  Hyde.  This,  as  taken  from  the  transcript, 
follows  in  full: 

During  the   Commission's   consideration  on 
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allocation  plans,  the  idea  of  shifting  the  entire 
service  to  the  ultra-high,  so  that  all  stations 
would  have  the  same 
type  of  channel,  was 
considered  to  a  cer- 
tain extent. 

At  that  time,  the 
Commission  was 
aware  of  quite  a 
large  number  of  tel- 
evision sets  in  the 
hands  of  the  con- 
sumers. 

By  the  time  the 
report  was  released, 
the  figure  was  about 
15  million. 

It  was,  of  course, 
aware  of  the  serious 
dislocations  of  serv- 
ice that  would  be 
involved  in  any  gen- 
eral shift. 

It  was  aware,  of  course,  of  the  inconvenience 
that  it  would  cause  to  the  public. 

It  was,  of  course,  aware  of  the  impact  any 
such  move  would  have  on  a  new  industry  just 
getting  started. 

Actually  in  1952,  there  were  still  people 
holding  the  opinion  that  television  couldn't 
operate  in  the  way  the  broadcast  services 
have  traditionally  operated  in  this  country. 

There  were  well-known  people  in  the  broad- 
casting field  making  public  statements  that 
television  couldn't  survive  on  advertising  rev- 
enue. 

The  committee  has  heard  witnesses  mention 
that  permits  for  vhf  stations  were  surrendered. 
There  were  20  such  permits  surrendered.  There 
were  a  larger  number  of  applications  for  tele- 
vision permits  that  were  withdrawn,  in  some 
instances  quickly,  for  fear  the  Commission 
might  grant  a  permit  before  the  application 
could  be  withdrawn. 

Now  that  indicates,  I  believe,  some  of  the 
fear  and  some  of  the  concern  about  whether' 
television,  as  a  service,  could  get  started. 

In  that  kind  of  a  psychology,  on  the  basis  of 
that  kind  of  an  outlook,  and  with  the  disloca- 
tions I  have  mentioned,  the  Commission  could 
hardly  have  undertaken  a  shift  of  this  strug- 
gling industry  into  an  undeveloped  part  of  the 
spectrum. 

You  may  say,  "Why  did  we  attempt  to  extend 
the  industry  into  that  field?" 

Well,  we  didn't  do  that  without  getting  the 
advice  and  opinion  of  everyone  that  can  be 
helpful,  and  it  was  done,  as  the  testimony, 
which  has  been  presented  shows,  on  the  basis 
of  assurances  that  equipment,  as  such,  would 
be  made  available  as  the  allocation  was  ready 
for  implementation;  and,  of  course,  as  always, 
the  Commission  had  to  proceed  with  faith  and 
confidence  in  an  industry  which  has  made  re- 
markable achievements. 

The  original  television  allocation  was  made 
on  that  basis. 

There  were  many  skeptics  who  had  doubts 
in  the  workability  of  television  not  to  mention 
its  prospects  as  a  business  enterprise. 

Now,  I  believe  I  mentioned  that  the  usual 
experience  of  the  first  television  stations  to 
operate,  the  universal  experience  of  them,  was 
to  lose  money.  As  more  and  more  stations  got 
on  the  air  and  set  distribution  increased,  the 
time  it  took  for  a  new  station  to  begin  to  make 
money  was  shorter. 

That,  I  think,  explains  some  of  the  reasons 
why  the  Commission  did  not  make  an  effort  to 
wipe  the  slate  clean  and  move  the  whole  indus- 
try up  into  ultra-high. 

Others  Asked  Views 

Comrs.  George  E.  Sterling  and  E.  M.  Web- 
ster, present  in  the  hearing  room,  also  were 
asked  by  the  Senators  to  present  their  views. 

Comr.  Sterling  said  that  he  agreed  with  the 
position  expressed  by  Chairman  Hyde  earlier 
that  day  which  stressed  the  Commission  had 
found  it  necessary  "to  use  both  parts  of  the 
spectrum  in  order  to  provide  the  [tv]  coverage 
necessary." 

Comr.  Sterling  warned  that  it  was  not  pos- 
sible to  "generalize"  about  something  as  great 
in  proportion  as  tv.  "From  a  long  term  stand- 
point," he  said,  "I  do  not  believe  there  would  be 
sufficient  uhf  channels  to  provide  for  nationwide 
competitive  service.  But  I  believe  that  as  time 
goes  on  the  manufacturers,  in  response  to  a 
demand  for  cheaper  equipment  and  competitive 
features,"  will  attack  the  problem,  and  smaller 
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communities  will  want  inexpensive  and  "small 
power-cheap"  tv  outlets. 

He  also  warned  of  a  tendency  to  guarantee  a 
particular  nationwide,  competitive  tv  service 
for  the  U.S. 

Echoing  agreement  with  Comrs.  Hyde  and 
Sterling.  Comr.  Webster  said:  "I  could  see  no 
way  from  an  engineering  point  of  view,  that  you 
could  give  a  country-wide  television  service 
with  just  the  uhf  band.  ...  To  make  a  general 
>tatement  that  you  can  do  it  in  uhf.  I  want 
vomebody  to  come  up  and  prove  it." 

In  changing  tv  into  all  uhf,  Comr.  Webster 
-.tressed  legal  complications. 

The  transcript  also  shows  the  hearing  closing 
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on  a  "gracious"  note  that  day,  when  Miss  Hen- 
nock  stated  in  part: 

"I.  personally  want  to  thank  you  for  your  pa- 
tience with  me  when  I  got  a  little  emotional 
about  this,  but,  as  I  say,  I  have  taken  my  share 
of  the  blame,  and  I  feel  the  Commission  has 
been  perfectly  honest  about  it,  and  my  col- 
leagues have,  from  the  beginning:  and  it  is  a 
very  critical  situation,  and  it  is  a  very  diffi- 
cult one,  to  place  at  your  door  as  a  new  chair- 
man. 

"I  just  want  you  to  know  we  all  think  you 
are  wonderful." 

Sen.  Potter:  "You  are  gracious." 

JOHNSON  DROPS 
BASEBALL  BATTLE 

SEN.  EDWIN  C.  JOHNSON  (D-Colo.)  last 
week  abandoned  his  fight  to  divorce  profes- 
sional baseball  from  breweries  and  other  com- 
mercial enterprises. 

Sen.  Johnson's  statement  that  he  was 
"through"  with  his  plan  to  press  for  his  resolu- 
tion that  would  apply  Federal  anti-trust  laws 
to  any  baseball  club  owned  by  a  company 
which  is  itself  subject  to  those  laws,  came  a  day 
after  last  Tuesday's  hearing  before  a  Senate 
Judiciary  subcommittee. 

Sen.  Johnson  said  Wednesday  that  his  pri- 
,  mary  interest  in  proposing  his  resolution  was 
"to  give  a  warning"  to  baseball  and  Congress 
that  the  sport's  newly-guaranteed  exemption 
from  the  anti-trust  laws  may  be  lost.  He  said 
he  would  not  renew  his  legislative  battle  against 
big  league  baseball  unless  baseball  itself  got 
behind  him. 

The  Colorado  Senator  has  been  in  a  lengthy 
w  rangle  with  August  A.  Busch  Jr.,  owner  of  the 
St.  Louis  Cardinals.  Mr.  Busch.  appearing  be- 
!  fore  the  subcommittee  with  a  battery  of  attor- 
oeys  and  tax  experts,  denied  Sen.  Johnson's 
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charge  that  he  is  using  the  baseball  club  to 
promote  a  beer  monopoly  via  the  use  of  broad- 
casts of  St.  Louis  games. 

Mr.  Busch,  visibly  angered  by  Sen.  John- 
son's assertion  of  a  "beer  war"  and  the  alleged 
use  of  Cardinals  broadcasts  sponsored  by  Bud- 
weiser  beer  (Mr.  Busch  is  owner  of  Anheuser- 
Busch  Inc.,  St.  Louis),  to  further  the  brewery's 
interests  surprised  the  subcommittee  by  saying: 

1.  He  would  sell  the  Cardinals  "tomorrow" 
if  the  team  would  be  kept  in  St.  Louis,  and 

2.  Radio  and  tv  rights  to  Cardinal  games 
were  not  necessarily  the  exclusive  property  of 
his  brewery.  "If  anybody  wants  to  offer  more, 
the  bid  would  be  considered,"  Mr.  Busch  said. 

A  feature  of  the  hearing  was  a  biting  re- 
minder from  Sen.  Everett  M.  Dirksen  (R-Ill.) 
that  he  would  fight  not  only  Sen.  Johnson's 
resolution  on  the  anti-trust  laws  but  that  he 
would  do  all  in  his  power  to  thwart  the 
Coloradan's  bill  (S  1396)  which  would  restore 
baseball's  rule  1  (d).  The  latter  measure,  which 
was  given  committee  approval  last  year,  has 
been  blocked  on  the  Senate  floor. 

Sen.  Dirksen  told  Sen.  Johnson  he  was  "going 
off  on  a  tangent"  and  "seeing  dangers  and 
phantoms  under  the  bed  that  do  not  exist." 

Mr.  Busch  revealed  that  Budweiser  was  pay- 
ing $300,000  for  radio-tv  rights  to  the  Cardinals 
games  (77  home  contests). 

WHITEFISH  BAY 
CH.  6  CASE  BEGINS 

Countercharges  of  lack  of 
good  faith  are  exchanged  by 
contestants,  Independent  Tv 
Inc.  and  WMIL.  The  other  bid- 
der is  Hearst's  WISN. 

HEARING  conferences  on  Whitefish  Bay's  ch. 
6  (Milwaukee  area)  opened  Friday  with  cross- 
complaints  of  lack  of  good  faith  made  by  two 
of  the  three  applicants. 

The  two  complaining  contestants  are  WMIL 
Milwaukee  and  Independent  Television  Inc. 
The  third  applicant  is  Hearst  Corp.  (WISN 
Milwaukee). 

WMIL  two  weeks  ago  asked  FCC  to  dismiss 
the  Independent  application  on  the  ground  that 
it  was  notarized  by  a  party  in  interest  which 
is  forbidden  by  Wisconsin  law.  WMIL  also 
charged  that  the  Independent  application  had 
not  been  filed  in  good  faith  and  that  this  should 
be  made  one  of  the  issues  in  the  case. 

Independent  answered  that  the  Wisconsin 
law  cited  by  WMIL  regarding  notarization 
applied  only  to  banking  institutions  and  that 
the  state  regulations  regarding  notaries  con- 
tained no  such  provision.  It  also  said  it  was 
prepared  to  furnish  proper  certification  if  re- 
quired. It  claimed  its  application  was  filed  in 
good  faith  and  that  it  intended  to  prosecute  it 
vigorously. 

Essence  of  the  WMIL  allegation  regarding 
the  good  faith  of  the  Independent  bid  was  that 
there  is  a  close  relationship  between  Inde- 
pendent's counsel,  the  Uhf  Television  Assn., 
and  ch.  25  WCAN-TV  Milwaukee.  William 
A.  Roberts  is  counsel  for  Independent  and  the 
Uhf  Tv  Assn.  President  of  the  Uhf  Tv  Assn. 
is  Lou  Poller,  who  is  also  president  of  WCAN- 
TV.  Both  the  Uhf  Tv  Assn.  and  WCAN-TV 
fought  the  allocation  of  ch.  6  to  Whitefish  Bay. 

In  its  reply,  filed  by  Mr.  Roberts,  Inde- 
pendent maintained  that  there  was  no  conflict 
in  acting  as  counsel  for  Uhf  Assn.  and  Inde- 
pendent. It  asserted  that  Mr.  Poller  was  only 
one  member  of  the  board  of  the  Uhf  Assn., 
and  that  organization's  opposition  to  the  allo- 
cation of  ch.  6  to  Whitefish  Bay  was  made  by 


unanimous  vote  of  the  entire  board.  It  also 
declared  that  Mr.  Roberts  has  had  no  client- 
attorney  relation  with  Mr.  Poller  in  behalf  of 
WCAN-TV  or  individually. 

Referring  to  the  charges  as  "guilt  by  associa- 
tion," Independent  defended  its  apparent  last 
minute  filing  by  citing  the  uncertainties  of  the 
outcome  of  the  two  pending  applications  at  that 
time — WMIL  and  Hearst  Corp.  It  pointed  out 
what  it  said  was  Sen.  Joseph  R.  McCarthy's 
(R-Wis.)  well-known  interest  in  behalf  of  Hearst 
Corp.,  and  also  declared  that  one  of  WMIL's 
stockholders  was  a  former  administrative  as- 
sistant to  Sen.  McCarthy.  This  is  Thomas  W. 
Korb,  9%  stockholder,  it  was  understood. 

WMIL's  charges  of  bad  faith  are  a  product 
of  "spite  and  disappointment,"  Independent 
said. 

Independent  application  was  filed  Jan.  8 
following  three  months  of  controversy  on  the 
allocation  of  ch.  6  to  Whitefish  Bay,  a  suburb 
of  Milwaukee.  The  allocation  was  recom- 
mended by  Hearst  Corp.  and  bitterly  opposed 
by  WCAN-TV,  operating  on  ch.  25  in  Mil- 
waukee, and  the  Uhf  Tv  Assn.  WCAN-TV 
went  so  far  as  to  ask  the  court  for  a  stay  order 
pending  a  judicial  decision  on  its  appeal  from 
the  Commission's  order  making  the  allocation. 
This  was  denied  by  the  U.  S.  Court  of  Appeals 
in  January. 

Following  the  court's  decision,  WCAN-TV 

filed  to  intervene  in  the  Whitefish  Bay  ch.  6 

hearing,  which  FCC  granted  earlier. 

Independent  is  composed  of  Detroit  and  Mil- 
waukee businessmen,  including  Jack  Kahn,  25%, 
hosiery  and  underwear  manufacturer;  Richard 
G.  Fried,  14%,  glove  manufacturer:  Lawrence 
Fleischmann,  10%,  advertising  and  real  estate; 
Blair  Moody,  10%,  former  U.  S.  Senator  and 
newspaperman,  and  Max  Straus,  10%,  one-third 
owner  of  umnioooK. 
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The  Ladies  Wait  for  the  Door  to  Open 


UNUSUAL  spectacle  of  actual  lobbying  in 
the  lobbies  of  Congress  greeted  spectators 
who  sought  to  attend  hearings  which  began 
last  fortnight  on  the  Bryson  bill  (HR  1277) 
to  ban  advertising  of  alcoholic  beverages  in 
all  media. 

Representatives  of  various  temperance 
and  prohibition  organizations  stopped  per- 
sons seeking  to  enter  the  hearing  room  in 
the  House  Office  Bldg.  to  inquire  whether 
they  were  Congressmen  and,  if  so,  to  solicit 
their  support. 

On  the  first  day  of  the  hearing  (May  19) 


supporters  of  the  temperance  forces,  most  of 
them  middle-aged  women,  stormed  the  doors 
of  the  House  Interstate  &  Foreign  Com- 
merce Committee  hearing  room  as  this  pic- 
ture shows.  Most  of  them  had  to  stand  once 
they  gained  entrance.  Doors  were  blocked 
by  guards  until  witnesses  were  seated. 

The  preponderance  of  pro-Bryson  bill 
spectators  made  it  necessary  for  the  hearing 
site  to  shift  from  the  regular  hearing  room 
in  the  New  House  Office  Bldg.  to  the  much 
larger  House  Caucus  Room,  located  in 
another  building. 


TESTIMONY  ON  BRYSON  BILL  ENDS 


Although  some  in  Washington 
consign  the  anti-alcoholic  bev- 
erage advertising  measure  to 
the  committee  shelf,  the  'dry' 
lobby  is  seen  as  a  potent 
threat.  ANA  warns  against 
subjecting  the  beer,  wine  and 
liquor  industry  to  'a  censorial 
blackout.' 

A  31-MAN  House  Interstate  &  Foreign  Com- 
merce Committee  must  now  decide  what,  if 
anything,  it  will  do  about  the  Bryson  bill  which 
would  ban  all  alcoholic  beverage  advertising 
from  interstate  commerce.  This  would  mean 
no  beer  or  wine  ads  would  be  permitted  on  the 
airwaves. 

The  Bryson  bill  (HR  1227)  hearing  by  the 
committee  started  May  19  [B«T,  May  24]  and 
ended  last  Monday  after  a  full  day  of  testimony. 

Chairman  Charles  A.  Wolverton  (R-N.  J.), 
who  was  present  during  most  of  the  hearings, 
has  not  indicated  his  sentiment  on  the  measure. 
Some  observers  already  have  consigned  the  bill 
to  the  legislative  graveyard. 

Because  of  the  large  membership  of  the  com- 
mittee, viewpoints  are  bound  to  be  divergent. 
At  the  same  time,  the  measure  itself  is  so  con- 
troversial as  to  bar  any  quick  committee  de- 
cision. It  is  speculated  also  that  the  committee 


held  the  full  hearing  to  placate  the  persistent 
prohibitionists  but  that  the  measure  now  will 
be  placed  on  the  shelf  for  the  remainder  of 
this  congressional  session,  now  more  than  half 
over. 

But  working  against  this,  and  for  the  Bryson 
bill  will  be  one  of  Washington's  most  powerful 
lobbies — the  "drys,"  made  up  of  the  National 
Temperance  &  Prohibition  Council,  the  National 
Woman's  Christian  Temperance  Union  and 
many  allied  groups. 

These  various  organizations  succeeded  in 
forcing  a  hearing  on  the  Bryson  bill  by  swamp- 
ing congressional  offices  with  messages,  peti- 
tions, letters  and  telegrams,  all  urging  immedi- 
ate action. 

At  the  same  time,  the  dry  lobby  has  succeeded 
in  hastening  a  hearing  in  the  Senate  where  the 
Interstate  &  Foreign  Commerce  Committee 
there  has  scheduled  June  21  for  its  Subcommit- 
tee on  Business  &  Consumer  Interests  to  hear 
the  Langer  bill  (S  3294).  The  Langer  measure 
is  essentially  the  same  bill  as  the  Bryson  pro- 
posed legislation. 

NARTB  was  the  radio-tv  industry's  spokes- 
man at  the  House  hearing.  Testifying  May  21 
(also  see  At  Deadline,  May  24),  NARTB 
Vice  President  Ralph  W.  Hardy  charged  the 
Bryson  bill  with  discriminating  against  the 
broadcasters. 

Mr.  Hardy  asserted  before  the  committee  that: 
The  right  to  advertise  legal  goods  and 
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services  which  are  generally  available  to 
the  public  for  purchase  and  use  is  a  basic 
one  (and)  the  private  enterprise  radio 
and  television  stations  which  derive  their 
financial  support  from  advertising  revenue 
would  be  derelict  if  they  failed  to  vigo- 
rously defend  that  basic  right. 

Mr.  Hardy  said  that  if  the  direct  threat  to 
the  principle  he  enumerated  was  ignored  by 
broadcasters,  "we  would  find  ourselves  com- 
promised in  the  future  when  other  advertising 
curtailments  were  proposed." 

Last  Monday's  witnesses  were  equally  divided 
among  the  bill's  proponents  and  opponents. 

Against  the  bill,  witness  Gilbert  H.  Weil,  gen- 
eral counsel  of  the  Assn.  of  National  Advertisers 
(ANA),  told  the  committee  that  "honest  and 
proper  advertising  of  a  lawful  commodity 
should  not  and  cannot  be  subjected  to  a  cen- 
sorial blackout." 

Clarence  L.  Chapin,  president  of  Repeal 
Assoc.,  urged  parental  control  which  "should 
be  such  that  nothing  further  would  be  needed 
to  solve  the  problem  of  the  possibility  of  chil- 
dren being  influenced  by  advertising  of  alcoholic 
beverages." 

Bill  'Discriminatory' 

Also  in  opposition  to  the  bill,  Arthur  P. 
Bondurant  of  Glenmore  Distilleries  and  R.  E. 
Joyce,  vice  president  of  Distilled  Spirits  Insti- 
tute, testified  the  bill  was  discriminatory 
against  their  industry. 

They  denied  the  charge  that  the  beer,  wine 
and  liquor  industry  spends  excessively  for  adver- 
tising and  showed  the  declining  percentages 
of  advertising  expenditures  for  the  industry  in 
recent  years  as  proof.  They  also  cited  voluntary 
efforts  on  behalf  of  their  industry  to  police 
advertising,  particularly  on  radio-tv,  in  Sunday 
newspapers  and  in  other  forms  of  media.  Pey- 
ton R.  Evans,  Washington  Publications  Assn.,  i 
representing  the  three  dailies  in  the  Nation's 
Capital,  also  opposed  the  bill. 

A  Washington  lawyer,  Dr.  Edward  B.  Dun- 
ford,   representing  the  National  Temperance 
League,  set  forth  a  lengthy  list  of  legal  prece- 1, 
dents  which  he  said  argued  that  it  is  within 
the  power  of  Congress  to  pass  a  bill  such  as  j 
the  Bryson  measure. 

An  advocate  of  prohibition,  Edward  P. 
Gaston,  national  commander  of  the  Patriotic 
Guard  of  America  Inc.  and  American  commis- 
sioner of  the  World  Prohibition  Federation, 
warned  "every  nation  in  history  that  perished 
has  died  drunk.  If  America  ever  dies,  it  will 
die  drunk."  He  also  advocated  passage  of  an 
anti-tobacco  advertising  bill. 

Also  testifying  Monday:  William  L.  Daley, 
National  Editorial  Assn.  Legislative  Committee  s 
(against  the  Bryson  bill). 

In  other  developments: 

Rep.  H.  P.  Eberharter  (D-Pa.)  last  week  in- r 
troduced  a  bill  (HR  9309)  to  bar  tobacco  ad- 
vertising.    It  is  similar  to  the  measure  (HR 
9153)  introduced  a  fortnight  ago  by  Rep.  John 
Dingell  (D-Mich.). 

The  American  Newspaper  Publishers  Assn. 
bought  space  in  The  Washington  Post-Times 
Herald  presenting  its  position  against  the  Bryson 
bill  as  it  had  been  given  to  the  House  committee. 
The  ad  was  titled,  "It  should  always  be  legal 
to  advertise  anything  that  may  be  legally  sold." 

Ch.  2  Bid  in  Clear 

PROSPECT  of  an  initial  decision  to  grant  ch. 
2  at  Henderson.  Nev.,  to  Southwestern  Pub.  Co. 
appeared  last  week  as  FCC  reported  approval 
for  dismissal  of  a  competitive  bid  by  Boulder 
City  Broadcasting  Co.  operator  of  KRAM  Las 
Vegas.  KRAM  withdrew  in  favor  of  prosecu- 
tion of  a  bid  in  which  it  is  associated  for  ch. 
13  at  Las  Vegas,  Desert  Television  Co.  South- 
western is  operator  of  KFSA-AM-TV  Ft.  Smith. 
Ark. 

Broadcasting   •  Telecasting 


Network  Benefits 
Slight,  Says  Mason 

THE  bill  to  authorize  the  FCC  to  regulate 
networks,  introduced  by  Sen.  John  W.  Bricker 
R-Ohio)  [B»T.  May  17].  may  have  brought  glee 

•  to  some  broadcasters  who  feel  networks  have 
too  much  power  over  their  affiliates,  but  to  one 

■  broadcaster  it's  a  little  like  St.  George  going 
after  the  dragon  whose  fire  has  already  been 
banked  and  whose  fangs  have  been  drawn. 

Robert  T.  Mason,  president  and  general 
manager  of  250-w  WMRN  Marion,  Ohio  (on 
1490  kc),  believes  that  "in  a  high  percentage  of 
cases  network  affiliation  is  of  little  financial 
value  to  a  station." 

In  a  letter  to  Sen.  Bricker.  who  is  chairman 
of  the  Senate  Interstate  and  Foreign  Commerce 
Committee.  Mr.  Mason  suggested  that  it  might 
:  be  more  apropos  to  look  into  the  relationship 
of  AT&T  and  its  position  in  allocating  long 
lines  to  the  various  networks.  He  also  sug- 
gested that  the  committee  determine  what  pro- 
portion of  broadcast  revenues  go  to  AT&T  to 
maintain  its  long  lines. 

WMRN.  which  is  affiliated  with  ABC.  re- 
ceived total  income  from  network  sources  in 
1947  of  Si 2,000,  of  which  SI 0,000  came  from 
ABC.  Mr.  Mason  informed  Sen.  Bricker.  Six 
years  later,  total  network  revenue  amounted 
to  only  51,500,  he  said. 

"Other  than  the  programming  that  is  pro- 
'  vided  free,"'  Mr.  Mason  wrote,  "much  of  which 
is  of  secondary  nature  in  quality,  there  is  little 
real  value  in  a  network  affiliation  except  for 
the  ability  of  the  individual  stations  to  sell  spot 
announcements  for  programs  adjacent  to  net- 
work programs." 

Mr.  Mason  also  spoke  of  the  "unhealthy  and 
uneconomic"  practice  of  networks  selling  spots 
in  sustaining  programs,  network  "hysteria"  over 
television  and  the  "repeated"  reduction  in 
affiliate  compensation  rates.  This  makes  it  evi- 
dent, Mr.  Mason  added,  that  "the  future  of  the 
entire  network  industry  as  such  may  be  very 
questionable." 

The  future  of  networks.  Mr.  Mason  judged, 
is  along  the  lines  of  the  feature  syndicates  of 
newspapers  and  magazines.  Programs  owned  by 
networks  will  be  sold  to  any  station,  under  a 
franchise  system,  he  foresaw. 

Mr.  Mason,  who  was  an  NARTB  director 
several  years  ago  and  who  has  been  active  on 
NARTB  committees,  noted  that  he  was  not 
questioning  the  necessity  or  propriety  of  Sen. 
Bricker's  bill  (S-3456),  but  was  questioning  the 
basis  for  the  legislation. 

In  discussing  the  reasons  for  introducing  his 


Tv  'Piercing  Medium' 

DEMOCRATIC  Gov.  Robert  B.  Meyner 
of  New  Jersey,  in  a  talk  before  the 
Washington.  D.  C.  National  Press  Club, 
said  of  Sen.  Joseph  R.  McCarthy's  ap- 
pearance on  tv  screens:  "The  tv  screen 
is  a  piercing  medium  for  laying  bare 
men's  personalities  and  character,  and  I 
do  not  think  the  junior  Senator  from 
Wisconsin  has  survived  the  test."  He 
said,  "The  tv  view  of  the  Senator  from 
Wisconsin  has  dispelled  much  of  the 
propaganda  he  has  been  uttering  for  some 
years  now."  This  was  the  speech  in 
which  the  governor  said  Sen.  McCarthy 
was  "through  as  a  political  force." 


bill,  Sen.  Bricker  pointed  to  the  60  uhf  tv 
grants  and  the  12  vhf  grants  dropped  or  sur- 
rendered and  declared  that  "we  have  reason 
to  believe  that  many  of  these  failures  are  due 
to  the  fact  that  the  stations  were  denied  pro- 
grams by  the  various  operating  networks." 

He  also  said:  "Since  the  original  Commu- 
nications Act  .  .  .  networks  have  grown  to 
dominate  the  broadcast  field.  The  ability  of  an 
individual  station  to  obtain  network  program- 
ming too  often  determines  whether  that  station 
lives  or  dies." 

HOUSE  UNIT  SETS  PROBE 
OF  FACTS  FORUM  ISSUES 

Edward  R.  Murrow's  name 
pops  up  in  testimony,  brings 
conflict  among  members  of  the 
special  committee. 

A  SPECIAL  House  probe  unit  is  moving  quick- 
ly toward  an  airing  of  Facts  Forum  Inc.  which 
produces  radio  and  tv  programs  [B»T,  May  17]. 

It  was  revealed  that  Internal  Revenue  Bu- 
reau officials  would  be  called  this  week  to 
testify  about  results  of  their  investigations  of 
foundations  (non-profit,  educational  institutions 
which  enjoy  a  tax-exempt  status). 

According  to  Rene  A.  Wormser.  the  com- 
mittee's counsel,  these  officials  "will  show  us 
just  how  difficult  it  is  to  determine  what  is 
propaganda  on  the  part  of  foundations.  They 
will  bring  us  samples  of  propaganda  that  will 
shock  us." 

A  Democratic  member  of  the  House  Com- 
mittee Investigating  Tax-Exempt  Foundations, 
which  is  headed  by  Chairman  Carroll  Reece 
(R-Tenn.),  has  charged  Facts  Forum  with 
propaganda  and  a  one-sided  presentation  of 
public  issues. 

The  Democrat,  Ohio's  Wayne  L.  Hays,  has 
aimed  his  barbs  at  Facts  Forum,  intimating  the 
organization  possibly  uses  its  programs  to  in- 
fluence political  attitudes.  If  the  programs  are 
biased,  according  to  Rep.  Hays,  they  have  the 
right  to  be  on  the  air  but  not  with  tax-exempt 
funds. 

Asks  to  Be  Heard 

Chairman  Reece  disclosed  that  representa- 
tives of  the  radio-tv  division  of  Facts  Forum 
had  requested  to  be  heard.  He  named  Hardy 
Burt  as  the  spokesman,  and  added  that  he  had 
assured  Mr.  Burt  he  would  be  called. 

Last  week's  hearing  was  tumultuous  with 
frequent  rows  among  committee  members.  At 
one  point,  when  a  witness,  Aaron  M.  Sargent, 
named  Sen.  Paul  A.  Douglas  (D-Ill.)  as  a 
"Socialist"  in  his  college  days.  Rep.  Hays 
walked  out  of  the  hearing  protesting  Chairman 
Reece's  refusal  to  require  the  witness'  testimony 
be  heard  first  in  executive  session. 

Another  argument  broke  out  when  Mr.  Sar- 
gent, a  San  Francisco  attorney,  included  CBS 
news  commentator  Edward  R.  Murrow  in  a 
list  of  25  persons  whom  he  said  appeared  in 
a  pamphlet  dealing  with  a  summer  school 
session  at  Moscow  U.  in  1935. 

At  the  mention  of  Mr.  Murrow.  Rep.  Hays 
said:  "I  must  object  to  this.  This  is  the  same 
thing  Joe  McCarthy  accused  Murrow  of  several 
weeks  ago  and  it  has  been  repudiated." 

Mr.  Sargent  said  the  pamphlet  indicated  the 
thinking  of  educators  at  that  time  and  was  part 
of  efforts  to  propagandize  the  American  school 
system.    When  the  attorney  said  he  had  been 


informed  the  summer  school  session  had  been 
held  in  the  Soviet  Union,  Rep.  Hays  countered 
with  a  charge  that  apparently  Mr.  Sargent 
"never  read  the  papers,  never  listened  to  the 
radio  or  watched  television." 

Later  Rep.  Hays  said  he  checked  with  CBS 
and  that  Mr.  Sargent's  assertion  had  been  re- 
futed. The  Congressman  then  asked  that  Mr. 
Murrow  be  called  before  the  committee.  The 
House  group  took  no  action  but  Rep.  Reece 
said,  "We'll  be  glad  to  subpoena  someone." 

"I  nominate  Murrow,"  said  Rep.  Hays.  "If 
it's  a  lie  he  can  nail  it  to  the  cross.  I  merely 
want  to  ask  him  if  the  school  was  held  or 
not  held." 

Senate  Passes  Authority 
For  Military  Radio-Tv 

THE  SENATE  has  passed  and  sent  to  the 
House  a  bill  that  would  set  up  statutory  author- 
ity for  such  military-connected  radio-tv  facil- 
ities as  the  Armed  Forces  Network. 

The  measure  (S  3401)  was  authored  May  4 
by  Sen.  Leverett  Saltonstall  (R-Mass.).  He  of- 
fered the  bill  at  the  request  of  the  military. 
Such  facilities  as  AFRN  first  were  operated 
under  emergency  war  powers.  Later,  their  con- 
tinued use  was  permitted  by  yearly  congres- 
sional appropriations.  The  Saltonstall  bill 
would  give  authority  for  future  appropriations 
for  radio  and  tv  entertainment  of  troops  and 
service  personnel  abroad  and  in  isolated  places 
in  this  country. 
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SOME  of  the  guests  attending  a  reception  in  honor  of  Theodore  Granik's  American 
Forum  of  the  Air,  Washington-originated  NBC-AM-TV  program  which  celebrated  its 
26th  anniversary  May  9  [B«T,  May  17]  and  is  claimed  to  be  the  oldest  network  dis- 
cussion program,  included  (I  to  r):  Rep.  Dwight  Rogers  (D-Fla.);  Sen.  Mike  Mansfield 
(D-Mont.);  Leonard  Hall,  Republican  National  Committee  chairman;  Sen.  Karl  Mundt 
(R-S.  D.),-  Robert  Granik;  Theodore  Granik,  founder  and  producer,-  Stephen  Mitchell, 
Democratic  National  Committee  chairman;  Sen.  James  E.  Murray  (D-Mont.);  Rep. 
John  W.  McCormack  (D-Mass.),  and  Sylvan  M.  Marshall,  with  Mr.  Granik's  law  firm. 


FCC  May  Curtail 
'Points  of  Reliance' 

ELIMINATION  of  the  requirement  that  "points 
of  reliance"  be  submitted  by  opposing  counsel 
in  tv  comparative  hearing  cases — and  a  state- 
ment calling  on  examiners  to  exert  more  leader- 
ship in  cases — is  expected  to  be  announced  by 
the  FCC  momentarily,  according  to  informed 
sources. 

Other  revisions  of  the  so-called  expediting 
procedures  are  also  expected  in  the  same 
order,  it  was  understood.  One  of  these  may 
be  the  deletion  of  the  provision  requiring  ex- 
changes of  information  among  applicants. 

Reversal  of  the  FCC's  thinking  on  these  sub- 
jects is  believed  to  stem  from  a  meeting  two 
weeks  ago  of  FCC  Chairman  Rosel  H.  Hyde, 
Comrs.  Robert  T.  Bartley  and  John  C.  Doerfer, 
and  staff  advisers  and  members  of  the  Practices 
&  Procedures  Committee  of  the  Federal  Com- 
munications Bar  Assn. 

The  meeting  was  the  culmination  of  a  series 
of  discussions  which  have  been  taking  place 
during  the  past  few  months. 

The  considerations  came  to  a  head  several 
weeks  ago,  when  the  Commission  heard  oral 
argument  on  the  request  of  the  Broadcast 
Bureau  that  the  points  of  reliance  submitted 
and  accepted  by  the  examiners  in  the  Miami 
ch.  7  and  Charlotte,  N.  C,  ch.  9  cases  lacked 
"specificity"  [B»T,  May  10,  3;  April  26].  This 
resulted  in  a  re-evaluation  by  the  Commission 
of  its  requirement  that  points  of  reliance  be 
particularized. 

Under  the  Commission's  expediting  rules,  it 
was  required  that  each  applicant  must  detail  his 
case  in  conferences  with  the  examiner  so  that 
hearings  could  be  held  to  a  minimum  of  time 
and  record. 

Commission's  attitude  that  examiners  must 
exert  more  direction  of  hearings  has  not  fallen 
on  deaf  ears. 

Last  fortnight,  in  the  Miami  ch.  7  hearing,  the 
first  applicant  was  on  and  off  the  stand  in  seven 
hours.  This  was  Biscayne  Television  Corp., 
which  is  an  amalgamation  of  WIOD  and 
WQAM  Miami,  with  former  NBC  president 
Niles  Trammel!  holding  the  balance  of  control. 

Under  the  firm  hand  of  Hearing  Examiner 
James  D.  Cunningham,  and  with  the  coopera- 
tion of  all  parties  and  counsel,  it  is  believed 
that  the  other  applicants — there  are  three  others 
— will  not  take  more  than  the  same  amount  of 


time.  This  should,  it  is  believed,  wind  up  the 
hearing  in  seven  or  eight  days. 

Among  the  innovations  instituted  by  Mr. 
Cunningham  were  pressure  for  stipulations  in- 
stead of  oral  testimony  regarding  such  things 
as  public  service,  network  affiliation,  and  biog- 
raphies of  directors — saving  a  total  of  40  wit- 
nesses; consolidation  of  questions  for  cross- 
examination  by  opposing  counsel,  instead  of 
repetitive  interrogations  by  each  of  the  oppos- 
ing attorneys;  elimination  of  "self  serving"  and 
"conclusionary"  evidence;  a  sharp  brake  on 
"fishing  expeditions,"  and  the  refusal  to  clutter 
the  record  with  financial  matters.  On  the  latter, 
Mr.  Cunningham  ruled  that  since  the  Commis- 
sion had  found  all  applicants  financially  quali- 
fied, there  was  no  need  to  put  any  such  informa- 
tion in  the  record. 

Button  to  Defense  Dept. 

ROBERT  E.  BUTTON,  account  executive  in 
the  sales  department  of  NBC-TV,  has  been 
granted  a  leave  of  absence  to  serve  in  Wash- 
ington as  assistant  director  of  the  office  of 
special  operations  in  the  office  of  Secretary  of 
Defense  Charles  E.  Wilson. 


Three  Initial  Tv  Grants 
Include  Vhf  for  Phoenix 

INITIAL  decisions  proposing  new  tv  grants 
for  ch.  3  at  Phoenix,  ch.  8  at  Petersburg,  Va., 
and  ch.  9  at  Dothan,  Ala.,  were  announced 
last  week  by  FCC. 

Prospective  permittees  are:  Phoenix  ch.  3, 
Arizona  Television  Co..  headed  by  ex-Sen. 
Ernest  W.  McFarland  (D-Ariz.);  Petersburg  ch. 
8,  Southside  Virginia  Telecasting  Corp.,  whose 
principals  also  operate  WSSV  there;  and  Dothan 
ch.  9,  Ala-Fla-Ga  Television  Inc. 

Arizona  Television  was  the  only  applicant 
for  ch.  3  at  Phoenix,  a  competitive  bid  by 
KTAR  there  having  been  dismissed  earlier. 
KTAR  has  purchased  ch.  12  KTYL-TV  Mesa, 
Ariz.,  subject  to  Commission  approval.  Be- 
sides president  and  40%  -owner  McFarland. 
Arizona  Television  also  includes  10%  owner 
Edward  Cooper,  former  communications  ex-, 
pert  of  the  Senate  Interstate  &  Foreign  Com- 
merce Committee,  now  tv  director  of  Motion 
Picture  Assn.  of  America. 

Examiner  Claire  W.  Hardy  preferred  WSSV 
for  ch.  8  at  Petersburg  over  competitor  Peters- 
burg Television  Corp.,  which  would  be  denied, 
on  the  grounds  of  programs  and  ownership 
integration.  Petersburg  Television  is  under 
common  ownership  with  WLEE  Richmond  and 
WITH-AM-TV  Baltimore. 

Examiner  Hardy  also  wrote  the  Dothan  de- 
cision, favoring  Ala-Fla-Ga  Tv.  It  would  deny 
in  default  the  competitive  bid  of  WOOF  Tele- 
vision Corp.,  under  common  ownership  with 
WOOF  Dothan. 

CCBS  Prepares  Position 
In  Daytime  Skywave  Case 

REVIEW  of  FCC's  proposal  to  change  rules  and 
standards  relating  to  suggested  daytime  skywave 
protection  at  sunrise  and  sunset  hours  for  clear 
channel  stations  was  presented  at  a  meeting  of 
the  Clear  Channel  Broadcasting  Service  in 
Chicago  last  week  [B»T,  April  26,  March  15] J 

Representatives  of  all  but  one  of  14  clear 
channel  stations  met  Wednesday  morning  dur- 
ing the  32d  annual  NARTB  convention.  Pre- 
siding was  Hollis  Seavey,  CCBS  director. 

The  group  discussed  the  nature  of  CCBS' 
position  on  the  question  and  the  tack  it  will 
take  in  argument  before  the  Commission  next 


i 


FTC  Ad  Checks:  Radio,  3.5%;  Tv,  4.9% 


FEDERAL  Trade  Commission  figures  com- 
piled from  reports  by  the  agency's  advertis- 
ing examiners  indicate  that  of  299,768  radio 
continuities  examined  during  the  12-month 
period  from  May  1,  1953,  through  April 
1954,  some  10,575  or  3.5%  were  set  aside 
for  further  investigation  because  of  the  pos- 
sibility of  being  "false  and  misleading." 

Of  112,460  television  continuities  ex- 
amined, 5,547  or  4.9%  were  set  aside  for 
further  check  by  the  FTC. 

Some  3.8%  or  6,652  of  the  177,183  news- 
paper advertisements  examined  were  set 
aside  as  questionable  by  FTC,  and  4.8%  or 
4,245  of  88,752  magazine  advertisements 
examined  were  set  aside  for  more  checking. 

FTC  said  the  number  set  aside  is  not 
necessarily  a  complete  index  of  the  char- 
acter of  the  advertising  examined  since  some 
questionable  advertising  is  not  set  aside  for 
more  checking  because  of  apparent  lack  of 
jurisdiction  by  the  agency,  and  for  other 
reasons. 

The  agency  also  disclosed  that  Robert 


Heller  &  Assoc.,  Cleveland,  management 
consultant  firm  which  recommended  changes 
in  FTC's  organization  and  procedures  in  a 
report  Feb.  1.  part  of  which  has  been  fol- 
lowed by  FTC  in  a  reorganization  to  take 
place  July  1  [B»T,  May  24],  also  has  recom- 
mended changes  in  the  agency's  setup  for 
examination  of  advertising. 

The  consultant  firm  reported  that  "tangible 
results"  of  FTC's  examinations  were  "small" 
for  the  money  expended  and  that  after 
examination  of  "thousands"  of  advertise- 
ments, only  84  preliminary  inquiries  and  55 
scheduled  investigations  were  instituted  in 
fiscal  1953. 

The  management  consultant  firm  recom- 
mended that  FTC's  seven  advertising  ex- 
aminers, "whose  prior  experience  has  been 
largely  stenographic  and  secretarial,  be  re- 
placed by  three  attorneys."  These,  the  firm 
said,  could  identify  better  and  more  rapidly 
"unfair  or  misleading  advertising"  and  also 
initiate  processing,  "unlike  present  exam- 
iners." 
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month.  Oral  argument  was  postponed  by  FCC 
last  week,  at  the  request  of  the  Federal  Com- 
munications Bar  Assn.,  from  June  7  to  June  15. 
Deadline  for  filing  appearances  was  extended 
to  June  I,  briefs  June  8. 

The  emergence  of  the  Daytime  Broadcasters 
Assn.  as  an  opposition  force  in  the  skywave  pro- 
posal also  drew  considerable  attention,  it  was 
understood. 

CCBS  already  has  made  known  publicly  its 
position  on  the  controversy,  claiming  there  has 
been  some  misunderstanding  over  the  plan  to 
afford  clear  channel  skywave  protection  at  sun- 
rise and  sunset  [B#T,  May  10]. 

Members  of  the  CCBS  group  in  Chicago 
were  apprised  of  a  memorandum,  circulated  in 
Congress  earlier  this  month,  explaining  that 
CCBS  will  oppose  the  Commission's  proposed 
order  and  report.  CCBS  claims  secondary  sta- 
tions would  not  be  hurt  and  that  the  protection 
given  clears  is  inadequate. 

HILL  HEARINGS  GAIN 
LOCAL  SPONSORSHIPS 

New  ABC-TV  and  DTN  sales 

reported  by  affiliates. 

INCREASING  local  sales  of  telecasts  of  the 
Army-McCarthy  hearing  were  reported  last 
week  as  network  broadcast  coverage  resumed 
last  Monday  after  a  layoff  of  a  week. 

Sales  made  by  ABC-TV  affiliates  include 
those  of  WTVP  (TV)  Decatur,  111.,  to  the  local 
Philco  dealer;  WENS  (TV)  Pittsburgh,  Arthur 
Murray  Dance  Studios;  WARM-TV  Scranton, 
Books  Furs;  WILK-TV  Wilkes-Barre.  Peoples 
Outfitters  and  D  &  H  Distributing  Co.;  WAYS- 
TV  Charlotte  to  Radiotronic  Television  Equip- 
ment Co.;  WSJV  (TV)  Elkhart,  First  Old 
State  Bank  and  Peter  Eckricht  &  Sons;  WHUR 
(TV)  Manchester,  Eastern  Co.;  Merrimack  St. 
Garage;  Down  Insurance  Aaency  and  Ray 
Hackett  Home  Appliances;  WTVH-TV  Peoria, 
Famous  Appliance  Store  of  Peoria;  WWOR-TV 
Worcester,  Kennedy-Sacks  Opticians;  WSBA- 
TV  York,  Group  of  "spot"  advertisers;  WXEL 
(TV)  Cleveland,  Chrysler  Dealer,  Leader  Ap- 
pliance Store,  Hippodrome  Theatre,  Canfield 
Oil  and  TV  Guide;  KMMT  (TV)  Austin. 
Minn.,  Minnesota  Food  Dealers. 

St.  Louis  Turnabout 

DuMont  Television  Network  coverage  of  the 
hearing  was  sold  by  its  St.  Louis  area  affiliate. 
WTVI  (TV)  Belleville,  111.,  to  the  St.  Louis 
Post-Dispatch.  The  Post-Dispatch-owned  KSD- 
TV  is  affiliated  with  NBC-TV,  which  is  not 
covering  the  hearings  live.  ABC-TV's  station 
lineup  totals  54  and  DuMont's  11,  including 
WDLK  Cleveland,  which  is  provided  with  audio 
coverage. 

All  five  of  the  stations  reporting  sales  are 
uhf  outlets.  The  hearings  were  first  made  avail- 
able for  sponsorship,  with  certain  limitations  on 
commercials,  on  May  13. 

ABC-TV  and  DuMont  are  the  only  television 
networks  providing  full  coverage  of  the  hear- 
ings on  a  live  basis.  Between  the  start  of  the 
hearings  April  22  and  their  recess  last  Monday 
ABC-TV  and  DuMont  estimated  they  had  de- 
voted some  78  hours  each  to  the  live  pickups. 
In  a  further  breakdown,  ABC-TV  said  this 
figure  represented  37%  of  its  total  program- 
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ming  time  during  this  period. 

ABC  also  reported  its  radio  network  had  de- 
voted 62V4  hours  to  live  and  recorded  coverage 
of  the  proceedings  during  the  April  22-May  17 
sessions,  and  that,  with  the  resumption,  ABC 
Radio  would  provide  direct  pickups  11:15  a.m. 
to  12:30  p.m.,  followed  by  recorded  versions 
at  4-6  p.m.  plus  summaries  at  10:35-11  p.m. 
nightly  (except  Fridays,  when  it  would  be 
1 1 :35  to  midnight). 

Schedules  of  other  networks: 

NBC  Radio — 12:30-3  p.m.  live  and  recorded; 
highlights  10:15-11  p.m. 

NBC-TV— 11:15  p.m.  to  midnight,  high- 
lights. 

Mutual— 10:35-11:25  a.m.  and  2:30-5  p.m. 
live,  with  highlights  at  10:30-11  p.m. 

Special  Hooperating  surveys  of  tv  homes  in 
New  York,  Washington,  Boston  and  Houston 
showed  that  interest  in  the  hearings  last  Mon- 
day still  remained  high  but  was  at  "a  somewhat 
lower  level"  than  at  the  time  of  the  last  com- 
parable survey.  The  share  of  audience  ratings 
were  said  to  remain  high,  with  Monday  after- 
noon showing  60  for  New  York;  75  for  Wash- 
ington; 87  for  Boston,  and  69  for  Houston 
Following  are  the  Monday  ratings,  together 
with  the  last  comparable  rating: 


RATING 
New  York  8 
Washington  15 


New  York  8 
Wcshington  13 
Boston  20 
Houston  12 


MORNING 

COMPARISON 
Compares  with   13  rating  on  May  5 
No   morning  comparison  available 

AFTERNOON 
Compares  with  12  rating  on  May  5 
Compares   with    14   rating   on    April  23 
Compares  with  30  rating  on  May  3 
Compares  with   12  rating  on  May  4 


Crime  Probe  to  Study 
Radio-Tv  Effects 

A  SENATE  subcommittee  investigating  juvenile 
delinquency  will  hold  an  "opening"  hearing  on 
crime  programs  on  television  this  Friday  and 
Saturday  in  New  York.  Sen.  Robert  C.  Hend- 
rickson  (R-N.  J.)  is  chairman  of  the  special 
group. 

Tv  and  radio  will  not  be  divorced  by  the 
probers.  The  study,  according  to  Sen.  Hendrick- 
son,  will  start  with  tv  and  later  will  go  into 
radio  and  movies. 

Last  week,  the  subcommittee  staff  asked  81  tv 
stations  in  various  parts  of  the  country  to  sub- 
mit sample  program  logs  covering  the  period 
from  April  25  to  May  22.  The  reason  for  this, 
it  was  said,  was  to  present  to  the  staff  an  idea 
of  what  type  of  video  program  fare  is  presented 
for  children. 

The  subcommittee,  which  is  probing  the  pos- 
sible effects  of  various  mass  media  on  the  inci- 
dence of  juvenile  delinquency  also  is  continuing 
its  consideration  of  crime  comic  books. 

The  radio-tv  study  will  be  held  at  the  Fed- 
eral courthouse  in  Foley  Square. 

First  witnesses  will  be  "experts"  in  the  field 
of  research  of  "youngster  behavior,"  and  ju- 
dicial or  law  enforcement  officials  concerned 
with  radio-tv's  alleged  effect.  NARTB  has  been 
contacted  by  the  subcommittee  and  its  spokes- 
men may  be  expected  to  testify  sometime  during 
the  broadcast  probe,  it  was  explained. 

KYOS-KVME  (FM)  Sale 
Brings  $150,000 

SALE  of  KYOS  and  KVME  (FM)  Merced, 
Calif.,  by  Mrs.  Hugh  McCiung  for  $150,000 
to  broadcasters  Glenn  McCormick  and  Charles 
O.  Chatterton  was  announced  last  week,  subject 
to  FCC  approval. 

Mr.  McCormick  is  owner  of  KSLM-AM-TV 
Salem,  Ore.,  and  holds  a  permit  for  KFLM 
Chehalis,  Wash.,  new  daytime  outlet  due  to 


commence  in  about  four  months.  Mr  Chatter- 
ton,  former  owner  of  KWLK  Longview,  Wash., 
is  to  become  manager  of  KYOS. 

Mrs.  McCiung  also  announced  that  M.  F. 
Woodling,  manager  of  KHSL-AM-TV  Chico, 
Calif.,  will  devote  full  time  to  the  television 
outlet  after  July  1.  On  that  date,  Charles  Kins- 
ley, present  manager  of  KYOS,  is  to  become 
manager  of  KHSL  radio.  The  other  McCiung 
station  is  KVCV  Redding,  Calif. 

HECKMAN  REVIEWS  FCCS 
DIVERSIFICATION  POLICY 

Dow,  Lohnes  &  Albertson  law- 
yer says  Commission  never 
ruled  adversely  against  news- 
paper-radio ownership  unless 
a  monopoly  of  local  media 
was  involved. 

FCC's  decisions  regarding  diversification  of 
the  media  of  communications  and  newspaper 
ownership  has  steadily  followed  a  single  course 
— that  is  to  prevent  the  establishment  of  a 
monopoly.  But  recently,  there  seems  to  be  a 
movement  afoot  to  push  the  Commission  into 
a  more  strict  interpretation  of  that  policy. 

These  are  the  general  conclusions  of  Jerome 
H.  Heckman,  associated  with  the  Washington 
law  firm  of  Dow,  Lohnes  &  Albertson,  and 
published  as  "Diversification  of  Control  of  the 
Media  of  Mass  Communications — Policy  or 
Fallacy?"  in  the  March  1954  Georgetown  (U.) 
Law  Journal. 

In  his  21 -page  article,  Mr.  Heckman  traces 
the  establishment  of  the  FCC  doctrine  regard- 
ing diversification,  including  the  abortive  1941 
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investigation  to  determine  whether  newspapers 
should  be  barred  from  holding  broadcast 
licenses.  He  also  cites  pertinent  cases  to  come 
to  the  conclusion  that  the  Commission  has 
never  ruled  adversely  against  a  newspaper 
unless  a  monopoly  of  local  media  was  involved. 

Recent  moves  which  seem  to  tend  toward 
a  narrow  construction  of  the  diversification 
policy,  according  to  Mr.  Heckman,  are  the 
views  of  FCC  Chairman  Wayne  Coy  in  the 
1951  Hearst  Radio  case,  and  those  of  the 
Broadcast  Bureau  in  exceptions  filed  with  the 
Commission  to  an  examiner's  initial  decision 
in  the  1954  Tampa,  Fla.,  tv  hearing  case.  He 
also  refers  to  the  activities  of  Sen.  Harley  M. 
Kilgore  (D-W.  Va.)  in  connection  with  alleged 
monopoly  of  television  by  radio  broadcasters 
[B«T,  Feb.  22  et  seq.]. 

"If  lack  of  legislative  enactment  has  clouded 
the  issues,"  Mr.  Heckman  writes.  "Congress 
should  act  to  give  statutory  authority  to  its 
outspoken  intent;  but  a  more  satisfactory  solu- 
tion is  to  be  found  in  an  administrative  adop- 
tion of  the  'no  discrimination'  rule  outlined 
above." 

WTVI  (TV)  Petition 
Challenges  Merger 

ON  THE  HEELS  of  a  court  ruling  denying  a 
stay  of  the  authorization  for  ch.  4  KWK-TV 
St.  Louis,  ch.  54  WTVI  (TV)  Belleville,  III., 
filed  a  Sec.  309(c)  economic  protest  with  FCC 
last  week  to  challenge  legality  of  the  Commis- 
sion's merger  policy. 

The  order  by  the  U.  S.  Court  of  Appeals 
for  the  District  of  Columbia  permits  KWK  to 
go  ahead  with  its  construction  without  delay. 
The  ch.  4  grant  was  made  to  KWK  after  op- 
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posing  applicants  withdrew  following  a  merger 
agreement  [B*T,  May  17,  3].  Still  before  the 
court  is  WTVI's  complaint  that  FCC  failed  to 
give  it  a  hearing  on  an  application  for  ch.  4, 
filed  two  days  before  FCC  issued  a  final  de- 
cision in  the  St.  Louis  merger  case. 

The  KWK  merger  involves  Missouri  Valley 
Tv  Co.  (KSTP-AM-TV  Minneapolis-St.  Paul 
and  St.  Louis  businessmen)  and  KXOK  St. 
Louis.  KWK  ownership  would  be  revised  so 
that  existing  majority  owners  Robert  T.  Convey 
and  associates  would  own  28%;  KSTP,  23%; 
St.  Louis  Globe-Democrat,  current  minority 
stockholder,  23%;  KXOK,  23%,  and  St.  Louis 
residents  of  Missouri  Valley  bid,  3%. 

Elzey  M.  Roberts  Jr.,  president-minority 
stockholder  in  KXOK,  and  C.  L.  Thomas, 
KXOK  manager,  would  assume  full  ownership 
of  KXOK  when  the  merger  is  effected,  subject 
to  FCC  approval. 

Contending  the  ch.  4  tv  outlet  will  represent 
a  $5  million  asset,  WTVI  told  the  FCC  the 
granting  of  options  to  competitors  for  their  dis- 
missal constitutes  an  illegal  consideration  since 
they  will  pay  only  part  of  the  option  value  for 
the  stock.  The  procedure  is  contrary  to  both 
public  and  FCC  policy,  the  uhf  station  said. 
Mere  existence  of  an  option  agreement  be- 
tween KWK  and  KXOK  also  raises  a  question 
of  a  violation  of  the  Commission's  duoply  rule, 
WTVI  claimed. 

"The  Commission,"  WTVI  concluded,  "must 
face  up  to  the  fact  that  a  direct  result  of  the 
operation  of  KWK  at  this  early  date  may  mean 
the  end  to  at  least  one  of  the  uhf  services  now 
serving  the  St.  Louis  area,  and  that  this  is  being 
done  through  a  grant  which  is  legally  indefen- 
sible." 

Bond  Div.  Promotes  Linehan 

EDMUND  J.  LINEHAN.  chief  of  the  adver- 
tising section  of  the  U.  S.  Savings  Bonds  Di- 
vision of  the  Treasury  Dept.,  has  been  ap- 
pointed to  succeed 
Elihu  E.  Harris  as 
assistant  national  di- 
rector for  advertising 
and  promotion.  Earl 
O.  Shreve,  national 
director  of  the  divi- 
sion, has  announced. 
Mr.  Harris  joins 
Screen  Gems  Inc., 
New  York,  as  direc- 
tor of  advertising 
and  promotion.  Mr. 
Linehan  served  with 
KSO  and  KRNT 
Des  Moines  from 
1934-49,  joining  the  Savings  Bonds  Division  in 
1949.  He  will  direct  all  media  activities  for 
sales  of  U.  S.  Savings  Bonds. 

WAIM-TV  Asks  Court  Stay 
Of  WSPA-TV  Site  Change 

REQUEST  that  the  court  order  a  stay  of  the 
FCC  grant  to  WSPA-TV  Spartanburg,  S.  C, 
to  move  its  ch.  7  transmitter  site  from  Hogback 
Mt.  to  Paris  Mt.  [B«T,  April  12]  has  been  filed 
by  WAIM-TV  Anderson,  S.  C,  in  the  U.  S. 
Court  of  Appeals  in  Washington. 

The  Anderson  station  also  asked  that  the 
court  reverse  the  Commission's  grant  and  order 
that  a  hearing  be  held  based  on  objections 
filed  by  WAIM-TV  and  WGVL  (TV)  Green- 
ville, S.  C.  WGVL  filed  a  Sec.  309(c)  protest 
against  the  modification  of  CP  two  weeks  ago 
[B»T,  May  17]. 

Both  stations,  which  operate  on  uhf  channels, 
allege  that  the  change  of  site  for  WSPA-TV 
was  required  in  order  to  secure  a  CBS-TV 


MR.  LINEHAN 


affiliation.  They  also  charged  that  the  Paris 
Mt.  site,  5Vz  miles  from  Greenville,  would 
permit  WSPA-TV  to  serve  an  area  different 
from  that  which  the  allocations  table  specifies. 
The  CBS-TV  affiliated  WAIM-TV  claimed  that 
it  had  lost  more  than  $60,000  since  the  FCC 
first  granted  WSPA-TV  temporary  operation 
from  Paris  Mt.,  and  that  the  losses  were  con- 
tinuing at  a  rate  of  $1,000  per  week.  Earlier 
this  year,  WSPA-TV  received  an  STA  from 
the  Commission  for  interim  operation  from 
Paris  Mt.  After  court  appeals  by  WAIM-TV 
and  WGLV  (TV),  this  grant  was  stayed  by 
the  court.  WSPA-TV  surrendered  its  tempo- 
rary authority  after  the  stay  was  issued  [B»T, 
Feb.  1  et  seq.]. 

In  answer  to  the  series  of  protests  and  court 
appeals,  the  Commission  has  maintained  that 
there  is  no  reason  to  disapprove  the  move  of 
WSPA-TV  to  Paris  Mt.  since  it  will  continue 
to  meet  the  engineering  requirements  for  the 
Spartanburg  allocation. 

FLINT  CITY  COMMISSION 
PROTESTS  CH.  12  GRANT 

THE  City  Commission  of  Flint,  Mich.,  criti- 
cized the  FCC  grant  of  ch.  12  at  Flint  to  WJR 
Detroit  and  urged  that  the  award  go  to  WFDF 
Flint,  in  a  resolution  adopted  unanimously 
Monday  [B«T,  May  17]. 

The  resolution  said  the  channel  had  been 
allocated  to  Flint,  third  largest  city  in  Michigan, 
and  that  the  city  "is  entitled  to  have  a  vhf  tv 
station  which  would  be  primarily  devoted  to 
the  interests  of  Flint  and  its  immediate  area." 
It  added  that  the  FCC  examiner  had  originally 
recommended  grant  to  WFDF  Flint. 

Flint  civic,  business  and  public  service  agen- 
cies are  dependent  on  ch.  12,  it  was  stated,  and 
"our  feeling  as  above  set  forth  is  confirmed  by 
our  own  experience  over  a  period  of  many 
years  with  WJR's  radio  station  which  has  also 
covered  both  Detroit  and  Flint  and  on  which 
Flint  civic,  public  service  and  business  organiza- 
tions have  rarely  been  represented.  WFDF  has 
served  the  city  of  Flint  "for  32  years  without 
censure  or  citation  by  the  FCC,"  the  resolution 
stated. 

Meanwhile.  WFDF's  Washington  counsel 
acknowledged  the  station  has  authorized  appeal- 
ing the  final  decision  as  far  as  the  courts  if 
necessary.  Whether  protest  will  be  made 
directly  in  court  or  first  to  FCC  has  not  been 
decided.  Lester  W.  Lindow,  WFDF  general  man- 
ager, affirmed  the  report  WFDF  will  fight  the 
Commission's  ruling. 

John  F.  Patt,  WJR  president  stated: 

WJR  had  hoped  that  the  final  decision  of  the 
Commission  which  has  been  made  by  a  decisive 
majority,  would  enable  the  successful  party  to 
begin  television  broadcasting  in  Flint  at  the 
earliest  possible  date.  Flint  is  one  of  the  lai'gest 
cities  in  the  country  not  having  its  own  television 
service  and  WJR  is  prepared  to  start  service  in 
a  few  months  if  it  is  not  hindered  by  legal  ac- 
tion. We  have  no  wish  to  enter  into  any  con- 
troversy over  the  Commission's  decision,  which 
speaks  adequately  and  eloquently  for  itself.  The 
facts  are  there,  the  conclusions  have  been  soundly 
reached.  Our  counsel  is  prepared  to  take  any 
necessary  legal  steps  to  defend  the  action  of  the 
Commission. 
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LOCAL  802  NAMED 
IN  INJUNCTION 

Court  order  in  strike  against 
WINS  New  York  bans  pickets 
at  Yankee  Stadium  and  East- 
ern Parkway  Arena,  sports 
programs  origination  points. 

TEMPORARY  injunction  was  issued  by  the 
U.  S.  District  Court  for  the  Southern  District 
of  New  York  last  Thursday  prohibiting  mem- 
bers of  Local  802.  American  Federation  of 
Musicians,  from  picketing  the  Yankee  Stadium 
and  Eastern  Parkway  Arena,  where  WINS  New 
York  sports  broadcasts  originate. 

The  musician  union  local  has  been  on  strike 
against  WINS  since  March  31  and  has  main- 
tained pickets  at  the  Yankee  Stadium  con- 
tinuously, and  at  Eastern  Parkway  Arena  for 
several  days  until  the  agreement  to  broadcast 
bouts  from  the  arena  was  temporarily  can- 
celled. A  spokesman  for  the  station  told  B»T 
Thursday  that  WINS  would  start  broadcasting 
the  bouts  tonight  (Monday). 

It  was  reported  that  the  injunction  was 
authorized  under  the  Taft-Hartley  law  which 
outlaws  "secondary  boycotts."  A  representa- 
tive of  Donovan  Leisure,  counsel  for  WINS, 
explained  that  the  applicable  sections  of  the 
law  prohibit  picketing  of  premises  of  companies 
which  do  not  employ  the  strikers. 

The  injunction  was  handed  down  on  petition 
by  the  National  Labor  Relations  Board.  WINS 
initially  called  on  NLRB  to  rule  on  the  issue 
of  picketing  at  the  Yankee  Stadium  and  East- 
ern Parkway  Arena.  In  turn,  the  government 
agency  asked  the  court  for  a  temporary  in- 
junction until  it  could  make  a  final  determina- 
tion. 

The  local  also  has  been  involved  in  a  labor 
dispute  [Editor's  Note:  Not  a  strike]  with  WOR- 
AM-TV  New  York  since  last  Feb.  27.  The 
main  issue  in  both  disputes  has  been  an  insist- 
ence by  Local  802  that  the  stations  maintain 
a  quota  of  staff  musicians.  The  stations  have 
countered  with  a  demand  that  they  be  per- 
mitted to  hire  musicians  on  an  "as  needed" 
basis  [B«T.  March  1,  et  seq.]. 

SWG  APPROVES 
NATIONAL  UNION 

REORGANIZATION  plan  for  one  overall 
writers  union  under  the  name  of  American 
Writers  Guild  Inc..  with  two  administrative 
setups  for  eastern  and  western  groups  respec- 
tively, was  adopted  May  19  at  a  Screen  Writers 
Guild  special  meeting  in  Beverly  Hills.  Under 
new  setup,  SWG  and  Radio  Writers  Guild  main- 
tain their  identity  as  units  of  AWG.  Eastern 
group  will  concern  itself  only  with  radio  and 
tv  writers  while  western  unit  will  have  jurisdic- 
tion over  radio,  tv  and  motion  picture  writers. 

Although  the  recently  organized  Television 
Writers  of  America  was  not  invited  to  partici- 
pate in  the  reorganization  meeting,  according  to 
Ben  Starr,  TWA  president,  his  group  "is  al- 
ways ready,  willing  and  able  to  enter  into  any 
kind  of  discussion  or  efforts  to  bring  writers 
together."  TWA  members  will  definitely  be 
invited  to  join  AWG,  lerome  Lawrence,  RWG 
president,  declared. 

SWG  also  revealed  it  has  reached  an  agree- 
ment with  Columbia  and  Republic  pictures  for 
wage  increases  from  25  to  42%  for  writers  em- 
ployed at  their  respective  tv  subsidiaries, 
Screen  Gems  Inc.,  and  Studio  City  Television 
Productions  Inc.  Added  payment  for  re-runs 
of  tv  films  also  has  been  worked  out. 


Judge  Justin  Miller 
Joins  L.  A.  Law  Firm 

JUDGE  Justin  Miller,  advisory  counsel  to 
NARTB  and  its  retired  board  chairman,  has 
become  associated  with  the  Los  Angeles  law 
firm  of  McClean,  Salisbury,  Petty  &  McClean. 
Harry  J.  McClean,  head  of  the  firm,  announced 
that  Judge  Miller  had  consented  to  affiliate 
with  the  firm.  Mr.  McClean  is  a  member  of 
the  house  of  delegates  of  the  American  Bar 
Assn.,  and  former  president  of  the  California 
State  Bar  Assn. 

Another  partner,  Don  Petty,  was  a  student 
of  Judge  Miller  at  U.  of  Southern  California 
and  for  several  years  was  general  counsel  of 
NARTB  and  its  predecessor,  NAB.  Judge 
Miller  continues  his  advisory  arrangement 
with  NARTB.  He  has  been  living  in  Los  An- 
geles since  retiring  April  1. 

Page  Engineers  Formed 

PAGE  Communications  Engineers  Inc.  has 
been  formed  by  Page,  Creutz,  Garrison  & 
Waldschmitt,  consulting  engineers,  Washington, 
to  design,  procure,  construct,  install,  test  and 
operate  radio  communications  plants,  systems 
and  equipment  in  this  country  and  abroad. 
Officers  of  the  new  corporation:  President, 
Esterly  C.  Page:  executive  vice  president,  Joseph 
A.  Waldschmitt:  vice  president-treasurer,  John 
Creutz;  secretary,  Charles  J.  Seeley;  chief  engi- 
neer. James  L.  Hollis. 

PROFESSIONAL  SERVICES  SHORTS 
Smith-Horwits,  Beverly  Hills  public  relations 
and  publicity  firm,  disbands  with  Lou  Smith 
retaining  firm's  offices  at  340  N.  Rodeo  Dr.  and 

Al  Horwits  announcing  plans  for  own  public 
relations  firm,  to  be  formed  shortly. 

Hal  Marc  Arden,  writer-producer  for  radio  and 
tv  network,  to  Win  Nathanson  &  Assoc.,  N.  Y., 
public  relations  firm,  as  radio-tv  director. 

Joseph  W.  Kutchin,  formerly  with  Armour  Re- 
search Foundation  of  Illinois  Institute  of 
Technology,  Chicago,  to  Chicago  office,  Harshe- 
Rotman  Inc.,  as  assistant  account  executive. 

Walter  E.  Kline,  61,  publicity  and  public  rela- 
tions counselor,  Los  Angeles,  died  May  5. 

Natalie  Re  iff  Jones,  formerly  a  publicist  with 
Earle  Ferris,  N.  Y.,  and  previously  an  NBC-TV 
reporter,  to  Milburn  McCarty  Assoc.,  N.  Y.,  as 
a  publicity  account  executive. 


AWARDS 


WERE,  WBNS-TV  Win 
Headliner  Awards 

TWO  Ohio  stations,  WERE  Cleveland  and 
WBNS-TV  Columbus,  have  been  selected  as 
winners  of  the  National  Headliner  Club  awards 
for  outstanding  news  reporting  by  a  radio  and 
a  tv  station  during  1953. 

In  the  network  class,  ABC  was  named  winner 
for  consistently  outstanding  news  coverage  by 
a  radio  network,  while  the  tv  network  award 
went  to  CBS  Television  for  Edward  R.  Mur- 
row's  See  It  Now  series.  The  CBS  Radio 
Network  was  voted  an  award  for  outstanding 
public  service,  based  on  the  documentary 
Feature  Project  Series  produced  by  the  net- 
work's department  of  public  affairs. 

The  Headliner  awards  and  others  for  out- 
standing newspaper  writing,  cartooning  and 
photography  and  for  the  best  magazine  news 
feature  will  be  presented  June  19  at  the  annual 
National  Headliners  Frolic  in  Atlantic  City, 
sponsored   by  the  Atlantic  City   Press  Club. 

Proetz  Awards  Presented 
For  Women  in  Advertising 

THE  1954  Erma  Proetz  Awards  to  women  in 
advertising  were  presented  last  Tuesday  at  a 
luncheon  held  jointly  by  the  men's  and  women's 
Advertising  Clubs  of  St.  Louis  at  the  Hotel 
Statler  there. 

First  in  tv  went  to  Catherine  M.  Haynie,  copy 
supervisor,  Foote,  Cone  &  Belding.  Chicago,  for 
film  spots  on  the  Dial  Soap  account.  Honorable 
mentions:  Margerie  Finch,  now  with  Gardner 
Advertising  Co.,  St.  Louis,  for  Johnson  Wax  spots 
done  at  Needham,  Louis  &  Brorby,  Chicago; 
Frances  Kennedy,  vice  president  for  copy, 
Dancer-Fitzgerald-Sample,  Chicago,  for  films  on 
Liquinet. 

First  in  radio  was  awarded  to  Jane  Stevens, 
women's  director,  WJW  Cleveland,  for  her  pro- 
gram, Make  a  Toy  for  a  Child  to  Love.  Honor- 
able mention:  Margee  Phillips,  staff  writer  and 
assistant  news  editor,  KBIG  Hollywood. 

Amvets  Award  to  NBC 

NATIONAL  Americanism  award  by  Amvets, 
Korean  and  World  War  II  veterans  organiza- 
tion, has  been  presented  to  NBC  for  the  net- 
work's "national  program  of  merit  employ- 
ment." Henry  J.  Mahady,  Amvet  national 
commander  recently  returned  from  a  Korean 
trip,  made  the  presentation  at  a  Los  Angeles 
dinner,  praising  NBC's  policy  of  "employment 
without  consideration  for  race,  creed  or  color." 
Lewis  J.  Frost,  public  relations  director,  NBC 
Pacific  division,  accepted  the  award  for  John 
K.  West,  vice  president  in  charge  of  the  Pacific 
division. 
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STATIONS 


KFXJ-TV,  KTEN  (TV) 
START  THIS  WEEK 

THE  debut  of  two  new  tv  stations,  KFXJ-TV 
Grand  Junction,  Colo.,  due  to  begin  yesterday 
(Sunday)  and  KTEN  (TV)  Ada,  Okla.,  slated 
to  start  tomorrow,  will  raise  the  number  of 
operating  tv  stations  to  384.  This  gives  both 
communities  their  first  local  tv  outlets. 

KTEN,  operaing  on  ch.  10  and  serving  east- 
ern Oklahoma,  will  be  affiliated  with  ABC  and 
represented  by  Venard,  Rintoul  and  McCon- 
nell.   Transmitter  and  antenna  are  RCA. 

KFXJ-TV,  operating  on  ch.  5,  says  it  has  re- 
ceived excellent  reception  reports  in  a  100-mile 
radius.  Yesterday's  inaugural  program  was  to 
include  filmed  greetings  from  Gov.  Dan  Thorn- 
ton and  Democratic  Sen.  Ed  C.  Johnson.  The 
station  will  be  affiliated  with  NBC  and  DuMont. 
Hal  Holman  Co.  is  representative. 

Reports  from  other  stations: 

WDBO-TV  Orlando,  Fla.  (ch.  6).  will  start 
regular  programming  about  June  15,  Harold 
P.  Danforth,  president,  announced.  It  will  be 
affiliated  with  all  four  networks. 

WMSL-TV  Decatur.  Ala.  (ch.  23  ),  will  begin 
commercial  programming  June  21,  Manager 
Bill  Guy  reported.  This  will  be  Decatur's  first 
tv  station. 

KDRO-TV  Sedalia,  Mo.  (ch.  6).  expects  to 
be  on  the  air  by  July  1,  Milton  Hinlein,  presi- 
dent, announced.  John  E.  Pearson  Co.  is  rep- 
resentative. 

The  following  stations  have  reported  they 
expect  to  begin  regular  programming  by  June 
30: 

WMSL-TV  Decatur.  Ala.  (ch.  23);  WDBO- 
TV  Orlando,  Fla.  (ch.  6);  WGOV-TV  Valdosta, 
Ga.  (ch.  37):  WINT  (TV)  Waterloo,  Ind. 
(ch.  15);  WBOC-TV  Salisbury,  Md.  (ch.  16); 
KGEO-TV  Enid,  Okla.  (ch.  5);  WLAC-TV 
Old  Hickory  ( Nashville ) ,  Tenn.  ( ch.  5 ) ;  KVDO 
(TV)  Corpus  Christi,  Tex.  (ch.  22). 

(For  details  see  Telestatus  page  117.) 

KCMC-TV  Texarkana  Boosts 
Power  to  Maximum  100  kw 

KCMC-TV  Texarkana,  Tex.,  was  scheduled  to 
quadruple  its  power  last  Friday  with  a  boost 
from  25  kw  to  the  maximum  authorized  100 
kw,  according  to  station  management,  which 
said  viewers  in  areas  ranging  from  30  to  75 
miles  should  receive  a  much  brighter  signal 
from  the  ch.  6  station  with  "virtually  no  inter- 
ference," and  that  many  viewers  as  far  as  125 
miles  away  will  receive  "satisfactory  service." 

KCMC-TV.  which  calls  itself  the  Four  States 
Area  station,  claims  coverage  in  southwest 
Arkansas,  northeast  Texas,  north  Louisiana  and 
southeast  Oklahoma.  Within  a  100-mile  radius 
of  the  station  live  1,681,000  people  who  account 
for  more  than  a  billion  dollars  annually  in  retail 
sales,  the  station  said. 

The  Texarkana  station,  which  went  on  the 
air  last  August,  says  it  sent  the  first  tv  signal 
into  homes  in  that  area  and  now  is  the  only  sta- 
tion with  maximum  power  between  Memphis 
and  Dallas. 


Hk  I  %4mkaL   —#111 

AFTER  20  years'  consecutive  sponsorship  of  its  9  a.m.  news  show  by  one  account, 
WMT  Cedar  Rapids,  Iowa,  thinks  it  has  the  sponsor,  Kil Man's  department  store,  on  ice. 
Accordingly,  WMT  presents  Kil lian's  with  an  ice  bucket.  L  to  r:  Beulah  Marsh,  Killian's 
sales  promotion  manager;  Herbert  L.  Killian,  president  of  Killian  Co.;  William  Quarton, 
WMT  general  manager,  who  as  a  salesman  20  years  ago  signed  Killian's  for  WMT, 
and  Lew  Van  Nostrand,  WMT  sales  manager. 


'Express'  Sells  KTSA 
To  Buy  KGBS-AM-TV 

SALE  of  KTSA-AM-FM  San  Antonio  by  the 
Express  Publishing  Co.  to  O.  R.  Mitchell,  local 
Dodge  and  Plymouth  dealer,  was  announced 
last  week  by  Frank  G.  Huntress  Jr.,  president 
of  the  stations  and  executive  vice  president  and 
general  manager  of  the  San  Antonio  Express 
and  Evening  News.  Price  was  not  revealed. 
Application  for  FCC  approval  is  due  to  be  filed 
soon,  Mr.  Huntress  said. 

Relinquishment  of  the  ownership  of  the 
26-year-old  am  station  paves  the  way  for  the 
Express  Co.'s  $3.5  million  purchase  of  the 
Storer-owned     KGBS-AM-TV    San  Antonio 


WBZ  Covers  'Bennington' 

EIGHT  hours  after  the  explosion  aboard 
the  U.  S.  aircraft  carrier  Bennington, 
WBZ  Boston-WBZA  Springfield  reporter 
Ken  Mayer  was  at  the  Quonset  Point, 
R.  I.,  pier  reporting  on  the  tragedy 
while  casualties  still  were  being  removed 
from  the  vessel.  Mr.  Mayer  stayed  at 
the  scene  most  of  the  night.  His  first 
report  was  made  at  2:15  p.m.  WBZ-TV 
rushed  movie  photographers  to  the  scene 
and  films  were  shown  at  4:30  p.m.  and 
during  regular  news  shows  at  6:15,  7:15 
and  1 1  p.m.  The  Westinghouse  Broad- 
casting Co.  stations  claim  they  were 
among  the  first  in  the  area  with  complete 
coverage. 


[B«T.  April  12],  Mr.  Huntress  said.  The  Storer 
company  is  required  to  dispose  of  one  of  its 
tv  stations  to  consummate  its  purchase  of  Em- 
pire Coil  Co.  and  its  two  tv  stations,  WXEL 
(TV)  Cleveland  and  KPTV  (TV)  Portland,  Ore.; 
[B»T,  Jan.  11],  and  stay  within  the  FCC's 
limit  of  five.  Storer  already  owns  WJBK-TV. 
Detroit,  WSPD-TV  Toledo,  WAGA-TV  At- 
lanta, and  WBRC-TV  Birmingham,  as  well 
as  KGBS-TV. 

At  the  weekend  there  was  some  question  as 
to  whether  the  Storer  all-cash  transaction  would 
be  consummated. 

KTSA  operates  on  550  kc  with  5  kw,  direc- 
tional at  night  and  is  an  ABC  affiliate.  KTSA- 
FM  began  operating  in  1949  on  101.5  mc.  with 
15  kw. 

KGBS  is  a  50  kw  day,  10  kw  night  outlet 
on  680  kc  and  affiliated  with  CBS.  KGBS-TV 
operates  on  ch.  5  with  100  kw.  It  is  affiliated' 
with  CBS-TV,  ABC-TV  and  DuMont. 

NBC  Spot  Sales,  Crosley 
Executives  Hold  Parley 

A  GROUP  of  NBC  Spot  Sales  executives  met 
with  Crosley  Broadcasting  Corp.'s  management 
in  Cincinnati  a  fortnight  ago  for  a  series  oi 
meetings  in  connection  with  the  two  organiza- 
tions' reciprocal  national  sales  representation1 
arrangement.  Under  this  plan,  effective  Sept.  5. 
NBC  Spot  Sales  will  represent  Crosley  proper- 
ties in  Detroit  and  on  the  West  Coast  and] 
Crosley  will  represent  the  NBC  Spot  Sales  lisi 
of  stations  in  Cincinnati,  Dayton  and  Columbus 
Among  the  NBC  Spot  Sales  executives  con- 
ferring with  Crosley  were  Richard  Close,  man 
ager  of  represented  station;  John  Reer,  na 
tional  tv  manager;  Martin  Percival,  radio  sales' 
representative,  San  Francisco;  George  Fuerst  I 
tv  sales  representative,  San  Francisco;  Wal 
Davidson,  tv  sales  representative,  Los  Angeles 
and  Caroline  Herbert,  manager  of  sales  service 
and  traffic. 


AMPEX  TAPE  RECORDERS 

7501  Sunset  Blvd. 
Tel.  Hollywood  2-6531 
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WTMJ-TV  Plans  July  Debut 
For  Local  Color  Tv  Shows 

TARGET  date  of  July  1  has  been  set  for  the 
(first  use  of  local  color  equipment  by  WTMJ-TV 
•Milwaukee,  it  was  announced  last  week.  The 
color  gear,  just  received  by  the  station,  includes 
a  color  studio  camera  and  associated  control 
equipment,  a  color  slide  camera  for  2x2-inch 
jsiides,  and  tri-color  control  equipment.  Earlier 
jthe  station  received  a  color  bar  generator  which 
it  uses  for  daily  test  pattern  transmission. 

Color  network  programs  have  been  trans- 
mitted since  Dec.  20.  when  transmitter  equip- 
ment for  that  service  was  installed. 

First  use  of  studio  color  equipment  will  be 
n  a  spot  basis  in  such  programs  as  What's  New 
in  the  Kitchen  and  Woman's  World  about  once 
a  week.  Several  commercial  programs  will  also 
be  done  at  times  in  color.  The  station  will  bear 
rthe  extra  production  costs  when  a  commercial 
program  is  done  in  color,  it  announced,  until 
iDec.  31.  After  that  date,  an  advertiser  will  be 
charged  for  color  production  costs  as  well  as 
for  black-and-white  costs.  There  will  not  be  a 
separate  rate  for  color,  the  station  reported. 

WTMJ-TV,  owned  by  the  Journal  Co.  (Mil- 
waukee Journal)  which  has  been  a  leader  in 
run-of-the-paper  newspaper  color,  does  not  in- 
tend to  rush  into  the  production  of  local  color 
shows  until  it  feels  it  can  do  color  in  quality 
comparable  to  network  presentations,  it  was 
-  -said. 

Fogarty  Appointed  V.  P. 
Of  Meredith  WOW  Inc. 

|  FRANK  P.  FOGARTY,  general  manager  of 
WOW  Omaha,  has  been  appointed  vice  presi- 
dent and  general  manager  and  elected  to  the 
board  of  directors  of 

'■  Meredith  WOW  Inc., 

:  licensee  of  WOW- 
AM  -  TV,  Edward 

^Meredith  Jr.,  presi- 

ii  dent  of  the  licensee 
and  vice  president  - 
general  manager  of 

'  Meredith  Publishing 

^"Co.,  said  last  week. 

m  Mr.  Fogarty 
joined  WOW  in  Au- 

J  gust  1950  as  general 

-yj  manager.  Meredith 
bought  WOW-AM- 
TV  in  September  the 
following  year.  Before  joining  WOW  Mr.  Fo- 
garty was  vice  president  of  Paxton  &  Gallagher, 
Omaha  wholesale  coffee  and  hardware  firm, 
and  prior  to  that  served  15  years  with  the 
Omaha  Chamber  of  Commerce. 


MR.  FOGARTY 


WSPD-TV,  CBS  Launch 
Joint  Promotion  Campaign 


JOINT  PROMOTION  campaign  will  be 
h  unched  tomorrow  (Tuesday)  by  WSPD-TV 
T  iledo  and  CBS-Columbia,  tv  receiver  manu- 
f;  cturing  division  of  CBS,  to  coincide  with  the 
'  beginning  of  affiliation  of  the  station  with  CBS- 
TV.  The  promotional  effort  will  continue 
1 1  oughout  this  week. 
r.    Called  "CBS  and  CBS-Columbia  Week,"  the 


WATCH  ANNOUNCEMENT  OF  NEW 
RAYMOND  MASSEY  SERIES  JUNE  14 

imperial  WORLD  films,  inc. 

CHICAGO,  ILL. 
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project  will  include  dealer  tie-ups  with  the  sta- 
tion whereby  placards  will  be  placed  in  stores 
calling  attention  to  the  CBS-TV  affiliation  and 
to  the  network's  programs  and  personalities. 

WSPD-TV  will  salute  the  dealers  in  on-the-air 
promotion  and  local  station  personalities  will 
make  personal  appearances  in  dealer  stores 
throughout  the  Toledo  area.  The  promotion 
was  conceived  by  station  executives  and  Maury 
Isaacson,  vice  president  of  World  Radio  &  Ap- 
pliance Co.,  CBS-Columbia  distributor  in 
Toledo. 

KLZ  NAMES  FONDREN 
GENERAL  SALES  MGR. 

LEE  FONDREN,  in  charge  of  national  sales 
for  KLZ  Denver  since  1947.  has  been  appoint- 
ed to  the  newly-created  post  of  general  sales 
manager,  directing  all  local  and  national  com- 
mercial activity  for  the  station,  it  was  an- 
nounced last  week.  Mr.  Fondren  has  been  with 
KLZ  since  1941  when  he  joined  the  outlet 
to  set  up  the  promotion  department.  He  is 
president  of  the  Advertising  Club  of  Denver 
and  a  member  of  the  board  of  directors  of  the 
Denver  Chamber  of  Commerce. 

WNBQ  (TV)  Plans  Boost 
To  Full  Power  by  June  10 

PLANS  for  completion  of  a  new  antenna, 
by  which  NBC's  o&o  WNBQ  (TV)  Chicago 
will  become  the  first  local  tv  outlet  to  reach 
maximum  power,  have  been  announced  by 
Jules  Herbuveaux,  general  manager.  He  set  a 
target  date  of  about  June  10. 

The  ch.  5  operation  is  building  a  new  an- 
tenna 747  feet  above  street  level — 120  feet 
higher  than  its  original  mast.  Exact  date  of 
"MP-HT" — "maximum  power-highest  tower" — 
will  depend  on  weather  conditions  favorable  to 
construction  atop  the  Kemper  Bldg.  Construc- 
tion of  a  35-ton,  RCA  six-bay  superturnstile 
antenna  was  begun  in  mid-April,  looking  toward 
a  jump  from  75  to  100  kw. 

Fringe  viewers  will  derive  the  most  benefit 
from  the  power  boost,  according  to  Howard 
Luttgens;  WNBQ  chief  engineer  and  co-super- 
visor of  the  project,  along  with  Walter  Lanter- 
man,  transmitter  engineer,  and  John  Seibert, 
NBC  New  York  project  engineer. 

WBKB  (TV),  ABC  Chicago  outlet,  was 
scheduled  to  complete  construction  of  its  new 
antenna  and  increase  its  signal  from  100  to  200 
kw  by  week's  end  [B»T,  May  3]. 

WHAI  Buys  New  Home 

WHAI  Greenfield,  Mass.,  has  signed  to  pur- 
chase the  historic  Potter  House  as  a  future 
home  for  the  station.  Completion  of  the  sale  is 
scheduled  for  June  15,  with  no  sales  price  dis- 
closed. 

The  house,  built  in  1822,  contains  13  rooms 
on  three  floors.  No  date  has  been  set  for  the 
station's  move  to  the  new  quarters,  but  renova- 
tion work  tentatively  is  scheduled  to  begin  in 
the  fall.  John  W.  Haigis  Sr.  is  owner  of  WHAI. 

WFMY-TV  Ups  Rate 

WFMY-TV  Greensboro,  N.  C,  has  announced 
that  effective  July  1  the  national  Class  A  one- 
hour  rate  will  be  $650.  Present  advertisers  get 
rate  protection  for  six  months.  The  station  is 
now  building  a  new  plant  with  39.000  square 
feet  of  floor  space.  Occupancy  by  fall  is  ex- 
pected by  General  Manager  Gaines  Kelley 


CESSNA 


Robert  Cessna  Appointed 
V.P.  for  WSAM  Saginaw 

APPOINTMENT  of  Robert  W.  Cessna  as  vice 
president-general  manager  of  WSAM  Saginaw, 
Mich.,   has   been    announced   by   Milton  L. 

Greenebaum,  the 
station's  president. 

Mr.  Cessna  comes 
to  WSAM  after  four 
years  with  WFYC 
|  Alma,  Mich.,  as  vice 
president  and  gen- 
eral manager.  He 
previously  served  as 
program  director  of 
WOAP  Owosso, 
Mich. 

Officers  elected  to 
the  board  of  gover- 
nors for  the  ensuing 
year  also  were  an- 
nounced. Besides  President  Greenebaum  there 
will  be  John  W.  Symons  Jr.,  vice  president  and 
treasurer;  Morris  Nover,  secretary;  John  W. 
Creed,  and  Clair  Toppin. 

Pack  Quits  WN BC-WN BT  (TV) 

RICHARD  PACK,  director  of  programs  for 
WNBC  and  WNBT  (TV)  New  York  key  sta- 
tions of  NBC's  radio  and  tv  networks,  has 
resigned,  effective  tomorrow  (Tuesday).  Before 
joining  the  stations  two-and-a-half  years  ago, 
he  was  program  director  of  WNEW  New  York 
and  previously  was  publicity  director  of  WOR 
New  York.  Mr.  Pack  will  announce  his  future 
plans  after  his  return  from  a  month's  vacation, 
he  said. 
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No,  No,  Perkins! 
It's  all  in  the 

54  BROADCASTING  Yearbook 


.  .  .  you  won't  need  any  T 
squares,  graphs,  slide  rules 
or  geiger  counters  to  get 
all  the  information  you 
want  and  need  in  this  busi- 
ness of  broadcasting. 

No  sir!  It's  all  in  the  1954 
BROADCASTING  Year- 
book  Marketbook.* 


Single  copies  are  $5.00. 
Or  you  may  subscribe  to 
BROADCASTING  •  TELE- 
CASTING for  a  full  year 
and  get  52  weekly  issues, 
the  1954  BROADCASTING 
and  the  1953-54  TELECAST- 
ING Yearbooks  for  only 
$11.00.  You  save  $6.00. 
Don't  delay — order  today. 

*  Publication  dates:  BROADCASTING 
Yearbook,  January;  TELECASTING 
Yearbook,  August. 


BROADCASTING  •  TELECASTING 
1735  DeSales  St.,  N.W. 
Washington  6,  D.  C. 

Please  reserve  both  Yearbooks  for 
me,  and  enter  my  subscription  to 
BROADCASTING   •  TELECASTING. 

□  Bill  me  □  $11.00  enclosed 
Name 

Firm  

Street 


City 


Zone 


State 


STATIONS 


Noe  on  KNOE-TV 

FORMER  Gov.  James  A.  Noe,  owner  of 
KNOE-TV  Monroe,  La.,  was  on  hand  for 
all  but  four  hours  as  his  station  went  all 
out  in  a  17-hour  telethon  for  Cerebral 
Palsy. 

Actor  Forrest  Tucker  participated  in 
the   funds   campaign   along  with  other 


Mr.  Tucker  (I)  and  Gov.  Noe 
assist  a  phone  operator. 

personalities,  including  Johnny  Desmond 
and  Sam  Cowling  of  the  Breakfast  Club, 
singer  Mary  Mayo.  Maj.  Gen.  Claire  L. 
Chennault,  Buzz  Corey  of  Space  Patrol, 
and  Ivory  Joe  Hunter,  recording  artist. 

The  telethon,  which  ran  from  9:45  p.m. 
May  22  (Saturday)  through  3  p.m.  the 
next  day,  has  raised  over  $60,000. 


MR.  CARR 


Carr  Elected  Head 
Of  Brush-Moore  Firms 

EUGENE  CARR,  director  of  radio  for  Brush- 
Moore  Newspapers  Inc.,  has  been  elected  by 
the  board  of  directors  to  succeed  Roy  D. 
Moore,  who  died 
May  1,  as  president 
of  Ohio  Broadcast- 
ing Co.  (WHBC 
Canton)  and  Scioto 
Broadcasting  Co. 
(WPAY  Portsmouth. 
Ohio). 

William  I.  Her- 
shey  was  elected  and 
Joseph  K.  Vodrey 
re-elected  vice  presi- 
dents of  the  Ohio 
and  Scioto  com- 
panies. Other  corpo- 
rate radio  officers 
are:  William  H.  Vodrey,  secretary-treasurer; 
William  H.  Vodrey  Jr.,  assistant  secretary,  and 
J.  R.  Troxell,  assistant  treasurer. 

WIP  Returns  Ch.  29  CP 
To  FCC,  Cites  Economics 

WIP  Philadelphia  announced  last  week  that 
it  has  turned  back  to  FCC  its  permit  to  build 
and  operate  a  new  television  station  in  Phila- 
delphia on  ch.  29. 

In  a  letter  to  FCC,  Benedict  Gimbel  Jr., 
president  and  general  manager  of  WIP,  said  "the 
action  has  only  been  taken  after  a  most  careful 
appraisal  of  the  presently  existing  television 
situation  in  Philadelphia."  He  said  the  con- 
ditions referred  to  make  it  economically  im- 
possible to  operate  a  uhf  station  in  Philadel- 
phia at  the  present  time. 

WIP-TV  was  granted  in  November  1952, 
the  first  of  the  four  uhf  channels  assigned 
there.  Since  then  WIBG  has  been  assigned 
ch.  23.  Ch.  17  is  unassigned  and  ch.  35  has 
been  set  aside  for  an  educational  tv  outlet. 


KDYL-AM-FM  MOVE 
TO  NEW  QUARTERS 

KDYL-AM-FM  Salt  Lake  City  began  broad- 
casting last  Monday  from  the  company's  new  j 
quarter-million-dollar  headquarters  after  mov-; 
ing  from  the  Tribune  Bldg.  over  the  previous 
weekend.     KDYL-TV    administrative  offices, 
were  moved  to  the  new  structure,  but  tv  broad-i  $ 
casting  facilities  will  not  be  moved  from  theini  U 
present  location  at  the  Playhouse  until  mid- 
July,  the  company  announced. 

The  new  broadcasting  headquarters  con- 
tain 40.000  square  feet  of  floor  space  of  which 
30,000  will  serve  as  studios  and  offices  and, 
10,000  held  in  reserve  for  future  expansion. 

Local  color  tv  transmission  has  been  con- 
sidered in  planning  television  space  in  the  new.-  f 
building,  according  to  John  M.  Baldwin 
KDYL-AM-FM-TV  engineering  vice  president. 
KDYL-TV  already  has  transmitted  NBC-TV 
colorcasts  and  plans  to  be  among  the  first  to 
handle  local  color  origination,  with  equipment 
now  on  order,  he  said. 

Work  Began  Last  Fall 

Intermountain  Broadcasting  &  Tv  Corp.,  a'l 
Time  Inc.  subsidiary,  began  work  on  the  former  | 
garage  building  last  fall  after  negotiating  a 
long-term  lease,  with  Mr.  Baldwin  supervising, 
transformation  into  "commodious"  radio  and, 
tv  operating  units.   Half  of  a  city  block  deep 
the  building  is  divided  into  two  levels,  one  foi 
studios  and  operating  offices  and  the  other  foi 
administrative  quarters.    It  is  cooled  by  aii 
refrigeration. 

The  lower  level  contains  two  tv  studio; 
50  x  80  and  40  x  50  feet,  a  radio  studio,  news- 
room, music  library,  projection  room,  main 
tenance  room,  two  announcers  booths,  two  t\ 
control  rooms  and  a  radio  control  room.  The 
administrative  office  area  is  14,600  square  feet 

WFIL  Adopts  One  Rate 
For  Entire  Schedule 

ADOPTION  of  a  one-rate  policy  for  all  broad 
cast  hours  by  WFIL  Philadelphia,  which  fou 
years  ago  was  among  stations  which  startec 
the  trend  toward  equalization  of  day  and  nigh 
rates,  was  announced  at  the  NARTB  conven 
tion  last  week. 

In  its  newest  rate  card,  effective  June  1,  the 
station  established  a  one-rate  policy  for  it: 
entire  5:45  a.m.  to  1  a.m.  broadcast  schedule 
The  new  card  sets  a  straight  hourly  rate  o 
$350.  Formerly  an  hour  in  Class  A  time  (' 
a.m.  to  10  p.m.)  was  $315  and  an  hour  ii 
Class  B  (all  other  operating  periods)  $200. 

Under  the  new  policy,  the  rate  includes  no 
only  time  charges  but  also  talent  and  progran 
fees.  No  additional  charges  will  be  made  fo 
news,  transcription  or  run-of-schedule  an 
nouncer  service.  Formerly  these  services  were 
provided  at  charges  above  the  rate-card  quo 
tation  for  time. 

Overall,  according  to  Roger  W.  Clipp,  gen 
eral  manager,  the  new  card  will  represent  ; 
rate  increase  of  9%,  which  takes  into  accoun 
the  revised  policy  of  lumping  in  talent  an< 
program  fees. 

The  new  WFIL  card  sets  up  firm,  one-ran 
schedules  for  all  broadcast  hours,  except  fo- 
a  special  inducement  to  advertisers  who  wisl 
to  buy  night  time  over  extended  periods.  1, 
50%  discount  from  the  one-time  rate  on  al 
contracts  of  13  consecutive  weeks  or  more  wil 


; 


■ 
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be  given  on  programs  between  7  p.m.  and  6 
a.m.  All  new  WFIL  rates  are  fully  commission- 
able. 

In  March  1950,  WFIL  started  what  was  to 
become  a  widespread  trend  by  eliminating  the 
rate  differential  between  day  and  evening  time, 
■establishing  the  whole  7  a.m.  to  10  p.m. 
•schedule  as  Class  A  on  its  rate  card. 


George  W.  Clark  Moves 
Offices  to  New  York 

TRANSFER  of  headquarters  from  Chicago  to 

New  York  effective  June  1  has  been  an- 
nounced by  George  W.  Clark,  head  of  the 
::radio-tv  sales  representative  firm  bearing  his 

name.  The  move 
:--  is  part  of  the  firm's 

expansion  plans. 
At  the  same  time, 
u(M  r  .  C 1  a  r  k  an- 
\ ;  nounced  the  appoint- 
cvment  of  Robert  L. 
'-  Brockman   as  Mid- 

Avest  division   man-  ^H^BBHPQi 

ager.  Mr.  Brockman 

has  been   with  the 

Clark  organization 
;  since  last  November, 
ji  The  new  Midwest  di- 
;-  vision  manager  for- 

merly  was  with  the 
:  sales  staffs  of  WENR  and  ABC,  both  Chicago, 
r.    New  headquarters  are  at    11   W.  42d  St., 

v  ith  Mr.  Clark  in  charge.  The  organization 
..-fcas  maintained  a  branch  office  there  for  the 

past  two  and  a  half  years,  and  also  operates  in 

1  os  Angeles,  San  Francisco  and  Minneapolis. 

M 
:-! 

It 

'  WILLIAM  R.  MURRAY.  Charleston  regional 
i  manager  of  WSAZ-TV  Huntington,  W.  Va.,  has 

been  also  named  general  manager  of  WGKV 
3  Charleston,  W.  Va.  A  group  of  officials  of 
"  WSAZ-TV    have    purchased    WGKV  [B*T. 

April  5]. 

Mr.  Murray  has  been  with  WSAZ-TV  since 
March  1953  and  previously  was  general  man- 
ager of  WFMC  Goldsboro,  N.  C,  and  WPUV 
;  Pulaski,  Va.    He  will  make  his  new  head- 
quarters at  the  offices  of  WGKV. 

-P,  


MR.  CLARK 


Murray  To  Manage  WGKV 


Col.  Long  Is  91 

COL.  JOSEPH  H.  LONG,  president  of 
WSAZ-AM-TV  Huntington,  W.  Va.,  and 
publisher  of  the  Huntington  Herald- 
Dispatch  and  Advertiser,  celebrated  his 
91st  birthday  May  21.  The  248  employes 
of  the  Huntington  Publishing  Co.,  parent 
firm  of  the  broadcasting-publishing  hold- 
ings, of  which  he  is  president,  gave  a 
birthday  dinner  for  him  that  night. 

Col.  Long  was  born  in  Jonestown,  Pa., 
in  1863.  beginning  his  career  as  printer 
and  pressman  of  the  Ohio  Press  in  Steu- 
benville.  He  came  to  Huntington  in  1893 
and  two  years  later  purchased  The 
Advertiser. 

Active  in  Democratic  politics  through- 
out his  career,  Col.  Long  in  1932  was 
elected  delegate-at-'arge  to  the  Demo- 
cratic national  convention.  A  year  later 
he  was  appointed  by  President  Franklin 
Roosevelt  as  a  member  of  the  Public 
Works  Administration  advisory  board  for 
West  Virginia. 

He  has  two  sons,  11  grandchildren  and 
16  great  grandchildren. 


WNBT(TV)  Boosts  Rates 
Under  Newly-Issued  Card  14 

WNBT  (TV)  New  York  on  June  1  increases 
its  Class  AA  (10:30-11  p.m.  daily,  6-7:30 
p.m.  Sunday)  one-hour  rates  from  $5,500  to 
$6,250,  according  to  a  new  rate  card  (No.  14) 
which  also  calls  for  hour  rate  increases  in 
Class  A  time  (7-7:30  p.m.,  Mon.-Sat.)  from 
$4,250  to  $4,500,  and  Class  C  time  11  p.m.- 
midnight,  Mon.-Sat..  11-11:15  p.m.  Sun.) 
from  $1,850  to  $2,650. 

Station  break  rates  are  also  increased:  20- 
second:  Class  AA — from  $1,095  to  $1,575; 
Class  A— $750  to  $1,095;  Class  B— $575  to 
$650;  Class  D— $250  to  $300;  10-second:  Class 
AA— $565  to  $815;  Class  A— $350  to  $565; 
Class  B— $260  to  $295;  Class  D— $65  to  $80. 

In  a  letter  to  advertisers  and  agencies,  sent 
with  the  new  card,  Hamilton  Shea,  general 
manager,  WNBC-WNBT,  points  out  that  Class 
B  program  time  rates  and  Class  C  time  station 
break  rates  are  unchanged  and  that  C  time 
station  break  periods  have  been  extended  from 
3  p.m.  to  6  p.m.  on  Sunday.  Discount  struc- 
ture remains  the  same,  he  said,  with  program 
sponsors  getting  six-month  protection  and  sta- 
tion break  advertisers  three-month  protection 
from  June  1. 

STATION  PEOPLE 

Edward  J.  McKernan,  Detroit  area  sales  repre- 
IMMifflllillllllllMiii  U  III  .ji  sentative.  Capper 
Publications,  named 
assistant  to  general 
manager,  WIBW- 
AM-TV  Topeka  and 
KCKN  Kansas  City, 
effective  June  15. 

A.  M.  Farber,  gen- 
eral and  commercial 
manager,  K  C  O  G 
Centerville,  Iowa, 
has  resigned. 

Robert  Oyster, 
MR.  McKERNAN  Fresno   sales  repre- 

sentative, KNGS  Hanford,  Calif.,  to  KBIF 
Fresno,  as  account  executive. 

John  T.  Quintan,  producer  and  publicist,  KLPR- 
TV  Oklahoma  City,  named  promotion  director, 
KGMB-TV  Honolulu. 

Paul  Tiemer,  formerly  general  manager,  New 
England  district, 
Paul  Raymer  Co., 
appointed  manager, 
Boston  office,  Mt. 
Washington  Tv  Co., 
Portland,  Me. 

John   A  1  v  e  s  ,  an- 

n  o  u  n  c  e  r  ,  WSJV 
(TV)  Elkhart,  Ind., 
appointed  produc- 
tion manager  in 
charge  of  local  live 
telecasts. 

MR.  TIEMER  John  Boor,  director 

of  engineering  and 
vice  president.  KMO-AM-TV  Tacoma,  Wash., 
named   chief   engineer,    KCTS   (TV)  Seattle. 

Milo  Ryan,  associate  professor  of  communica- 
tions, U.  of  Washington,  named  program  direc- 
tor. 

W.  W.  Carter  Jr.,  manager,  WTRY  Troy,  N.  Y., 
elected  treasurer,  Troy  Broadcasting  Corp.,  li- 
censee, WTRY. 


William  R.  Murray,  Charleston  regional  man- 
ager, WSAZ  -  TV 
Huntington,  W.  Va., 
promoted  to  assume 
additional  duties  of 
general  manager, 
WGKV  Charleston. 

Robert  E.  DeHaven, 

head  of  commercial 
dept.,  KYSM  -  AM- 
FM  Mankato,  Minn., 
appointed  manager, 
same  stations. 


MR.  MURRAY 


Ronald  J.  Born,  tv 

director,  WCPO-TV 


Cincinnati,  named  producer,  WLW  same  city. 
Charles  Dempsey  named  to  head  sales  service 
and  Mzriha  Brian  named  continuity  director. 

John  B.  GarfkH,  sales  manager,  WGAR  Cleve- 
land, has  resigned. 
No  replacement  has 
been  selected  nor 
has  Mr.  Garfield 
announced  future 
plans. 

Rose  Morgan,  secre- 
tary of  Vern  Lind- 
blade,  commercial 
manager,  KFVD 
Los  Angeles,  to  KFI 
same  city,  in  public- 
ity dept.,  replacing 
Norma  Neill,  re- 
signed. 


MR.  GARFIELD 


Jules  Fox  and  Jo  Brooks,  Hollywood  freelance 


HALLE- 
LUJAH! 


Salvation  is  here  again 
for  summer  advertising! 

Operation 


Dynamic  $100,000  summer 
sales  promotion  for 
Crosley  Group  Advertisers 

WATCH  FOR  THE  BIG 

ANNOUNCEMENT 
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STATIONS 


publicists,  to  KOWL  Santa  Monica,  Calif.,  as 
public  relations  representatives. 


Edward 


C.  Kutz,  newsman,  WSPD  Toledo, 
named  program  di- 
rector, succeeding 
Emerson  Kimble,  ap- 
pointed manager, 
same  station.  Tom 
Bender,  formerly 
with  W  T  M  A 
Charleston,  S.  C, 
and  Tom  Wade, 
WIMN  Lima,  Ohio, 
to  announcing  staff, 
WSPD. 


Keith  A.  Culver- 
house,  former  assist- 
ant manager  of  sales 
development  of  WABC-TV  New  York  to  WPIX 
(TV)  New  York  as  director  of  sales  presenta- 
tions. 

Rosemary  Castor,  former  program  director  and 
traffic  manager  at  WLCX  LaCrosse,  Wis.,  ap- 
pointed continuity  director  at  KCRI-TV  Cedar 
Rapids,  Iowa. 

Torrence  McGough,  formerly  commercial  man- 
ager, WNAB  Bridgeport,  Conn.,  to  tv  sales 
staff,  WEEU-TV  Reading,  Pa. 

Howard  F.  Barnick,  manager,  Eagle-Lion  Stu- 
dios, Hollywood,  to  KNXT  (TV)  that  city  as 
business  manager. 

Josh  Higgins  named  to  sales  staff,  KWJJ  Port- 
land, Ore. 

Larry  Finley,  host-m.c,  KFWB  Hollywood 
Larry  Finley  Show,  signs  7-year  contract  with 
station  and  adds  afternoon  program,  Larry 
Finley  Time,  starting  June  1. 

Bob  Powell,  WPTZ  (TV)  Philadelphia,  named 
staff  announcer,  WIP  same  city. 

Marian  Carroll,  formerly  with  KXEL  Waterloo, 
Iowa,  to  continuity  staff,  KCRI  Cedar  Rapids. 

Stuart  Wilson,  public  service  and  special  events 
director,  KBIG  Avalon,  Calif.,  to  KBIF  Fresno 
as  station  manager,  with  added  duties  as  promo- 
tion and  publicity  director  and  part-time  per- 
former, KBID-TV  Fresno.  Mr.  Wilson  also 
continues  his  KBIG  Are  Ya  Listenin  program 
on  that  station,  by  tape,  and  on  KBIF. 

Doris  and  Russ  Reardon,  formerly  disc  jockey 
team,  Adam  &  Eve,  at  WCOG  Greensboro,  to 
WHPE  High  Point,  N.  C,  in  the  same  capacity. 
Mr.  Reardon  assumes  additional  duties  of  pro- 
gram director  of  WHPE. 

Jack  B.  Chase  to  WBZ-TV  Boston  news  dept., 
for  special  assignment  on  morning  news  pro- 
grams. 

Abner  George,  station  manager,  KOTA  Rapid 
City,  S.  D.,  named  summer  relief  announcer, 
KCBS  San  Francisco. 

Howard  Gordon,  production  manager,  WPFA- 
TV  Pensacola,  Fla.,  assigned  additional  duties 
of  program  director. 

Rosemary  Castor,  program  director  and  traffic 
manager,  WLCX  La  Crosse,  Wis.,  named  con- 
tinuity director,  KCRI-TV  Cedar  Rapids. 

Gilbert  S.  Faggen  to  WPEN  Philadephia,  as 
producer  of  950  Club. 


Harvey  A.  Tepfer  to  promotion  dept.,  KRON- 
TV  San  Francisco. 

Richard  F.  Root,  announcer-director,  WSLS- 
TV  Roanoke,  Va.,  to  KNXT  (TV)  Hollywood 
as  summer  replacement  staff  announcer. 

Roy  Partridge,  formerly  of  CKCK  Regina  and 
CJOB  Winnipeg,  to  announcing  staff  of  CHUM 
Toronto. 

Bob  McLaughlin,  disc  m.c,  KLAC  Hollywood, 
resigns. 

Phyllis  Mortlock  to  WBAP-TV  Ft.  Worth,  as  tv 
production  secretary. 

Mary  Anne  Thompson  to  WSYR  Syracuse,  as 
music  librarian. 

Rosemary  Garrett,  professional  dancer  known 
as  Rosemary  Carroll,  to  KCOP  (TV)  Holly- 
wood, sales  promotion  staff  as  publicist. 

Joyce  Sullivan,  script  dept.,  WTAG  Worcester, 
Mass.,  named  receptionist,  same  station. 

Benedict  Gimbel  Jr.,  president-general  man- 
ager, WIP  Philadelphia,  and  member  of  MBS 
board,  elected  to  board,  Villanova  U.  Develop- 
ment Foundation. 

I.  R.  Lounsberry,  former  president,  general 
manager  and  partner,  WGR  Broadcasting  Corp., 
Buffalo,  honored  with  a  staff  party  on  the 
occasion  of  his  leaving  the  station. 

Robert  J.  Mcintosh,  general  manager,  WJPS 
Evansville,     I  n  d  . , 
elected  president, 
Evansville  Adv. 
Club. 

Carol   Lee  Greger- 

s  o  n  ,  Washington 
State  College,  to 
work  at  KING-TV 
Seattle  this  summer, 
as  first  holder  of 
summer  interneship 
post  under  Nancy 
Graham  Memorial 
Fund  award,  estab- 
lished by  parents  of 
WSC  graduate  who  was  employed  at  that  sta- 
tion at  time  of  her  death. 

William  G.  Mulvey,  WNHC-TV  New  Haven 
program  coordinator,  spoke  on  "How  to  Pre- 
pare for  a  Radio-Tv  Career"  at  banquet  of 
U.  of  Connecticut's  WHUS,  campus  radio  sta- 
tion. 

Art  Schofield,  promotion  manager  for  Storer 
Broadcasting  Co.,  addressed  the  annual  Awards 
Dinner,  U.  of  Miami  School  of  Radio  and 
Television. 

Richard  C.  Smith,  director  of  radio,  WHB 
Kansas  City,  elected  president,  Kansas  City 
Press  Club. 

Glenn  M.  Gravitt,  owner,  WZOB  Ft.  Payne, 
Ala.,  elected  president.  Ft.  Payne  Chamber  of 
Commerce. 

Don  Stewart,  former  manager,  WDTV  (TV) 
Pittsburgh  and'  KCTY  (TV)  Kansas  City,  to 
staff,  WGLV  (TV)  Easton,  Pa.,  as  consultant 
on  television. 

Jay  Trompeter,  disc  m.c,  WIND  Chicago,  is 


MR.  MclNTOSH 


PRINCIPALS  in  this  month's  transfer  of 
ownership  of  WTIK  Durham,  N.  C.  [B»T, 
March  15],  were  (I  to  r):  seated,  Robert 
Williams,  new  general  manager  and  vice 
president  of  purchaser,  and  Harmon  Dun- 
can, former  president;  standing,  Floyd 
Fletcher,  former  general  manager,  and 
James  L.  Howe,  president  of  WTIK  and 
WCTC  New  Brunswick,  N.  J.,  purchaser. 

co-owner  of  new  business  firm,  Modern  Pro 
duction  Association.,  that  city. 

Blanche  Stuart  Scott,  women's  director,  WLE/ 
Hornell,  N.  Y.,  is  participating  in  "Point  to  the 
Sky,"  documentary  film  being  made  by  Bureai 
of  Aviation  of  New  York  State  Dept.  o 
Commerce. 


- 

Gr 


It 


Grant   Foster,   news   director,  WKY-AM-TV 
Oklahoma  City,  discussed  tv  coverage  of  new;> 
at  annual  Journalism  &  Photography  Day,  U 
of  Wichita,  May  19. 

Homer  Martz.  farm  director,  KDKA  Pitts- 
burgh, discussed  "The  Need  and  Value  of  Bet- 
ter Public  Relations  for  Farmers,"  as  lead-ofl 
speaker  at  opening  session,  1954  annual  meet- 
ing, West  Va.  Congress  of  Agriculture,  May 
24-25. 


Bill  Welsh,  sports  announcer  and  special  event; 
commentator,  KTTV  (TV)  Hollywood,  receive; 
certificate  of  merit  from  National  Boys  Club; 
of  America  for  work  in  promoting  Nationa 
Boys  Week. 

Walter  Kingson,  announcer,  KFAC  Los  An 
geles,  and  associate  professor  in  UCLA  Theatre 
Arts  department,  assigned  to  supervise  State 
College  of  Washington,  Pullman,  televisior 
workshop,  June  14 -July  24. 

Raymond  W.  Rodgers,  chief  engineer.  WDTV 
(TV)  Pittsburgh,  was  presented  the  Channe 
Master  Television  Engineer's  gold  cup  award 
presented  on  a  national  basis  to  tv  engineer; 
who  have  made  "outstanding  contributions  tc, 
improve  tv  reception  and  transmission,"  ac 
cording  to  WDTV. 

Joe  Adams,  disc  m.c,  KOWL  Santa  Monica 
presented  special  certificate  of  merit  by  L.  A 
Board  of  Public  Utilities  and  Transportatior 
in  recognition  of  his  six  years  of  campaigning 
for  safe  driving. 

Robert  Schiller,  Hollywood  free-lance  radio-U 
writer,  father  of  boy,  James  Bradley,  May  16. 

Robert  Hurlbut,  manager,  KNXT  (TV)  Holly 
wood  film  dept.,  father  of  boy,  Barron  Wade 
May  10. 


AMPEX  TAPE  RECORDERS 


GATES-QUINCY,  ILL 


123  Hampshire  St. 
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NETWORKS 


SUMMER  ACTIVITY 
INCREASES— NBC-TV 

Seven  participating  sponsors 
are  signed  for  the  new  Satur- 
day night  variety  show.  Other 
shows  announced. 

NBC-TV  summer  business  activity  this  week 
included  lining  up  seven  advertisers  for  a  90- 
minute  program,  signing  an  eighth  advertiser 
I  for  14  weeks  of  a  half-hour  show  and  substitut- 
ing a  summer  program  for  the  ninth  advertiser. 

The  seven  sponsors  signing  up  for  the  variety 
program — Saturday  Night  Revue — Saturday, 
9-10:30  p.m.,  are: 

Dow  Chemical  Co.,  Midland,  Mich.,  (Saran 
&  Wrap  I    9-9:30   p.m.    alternate   Saturdays   for  13 
j1  weeks  through  MacManus,  John  &  Adams,  N.  Y. 
||    Armour  &  Co..  Chicago  (Dial  soap  and  sham- 
]oo),  9-9:30  p.m.  alternate  Saturdays  for  13 
Bfweeks,  through  Foote,  Cone  &  Belding,  Chi- 
cago. 

i  American  Chicle  Co.,  N.  Y.,  ten  minutes  be- 
tween 9:20-10  p.m.  for  12  weeks  through  Dan- 
[Cer-Fitzgerald-Sample,  N.  Y. 

Lemon  Products  Advisory  Board,  Los  An- 
_eles,  ten  minutes  between  9:30-10  p.m.  for  15 
weeks  through  McCann-Erickson,  L.  A. 

Griffin  Mfg.  Co.,  N.  Y.,  ten  minutes  between 
!l9:30-10  p.m.  for  15  weeks  through  Berming- 
ham,  Castelman  &  Pierce,  N.  Y. 

General  Electric  Major  Appliance  Div.,  Louis- 
ville, Ky.,  20  minutes  between  10-10:30  p.m.  for 
11  weeks  and  ten  minutes  between  10-10:30 
p.m.  for  two  weeks,  through  Young  &  Rubicam, 
o#.  Y. 

Cudahy  Packing  Co.,  Omaha,  ten  minutes  be- 
tween   10-10:30    p.m.    for    15    weeks  through 
v  Young  &  Rubicam,  Chicago. 

Associated  Products  Inc.  will  sponsor  for  a 
j  14-week  summer  series  a  half-hour  version  of 
Tuhe  Arthur  Murray  Party  starting  June  15, 
°j  Tuesday,  8:30-9  p.m.  The  program  will  fill  the 
second  half-hour  segment  of  the  Buick  Berle 
\lShow  during  the  summer  months  while  the  latter 
takes  its  season  hiatus. 

The  Arthur  Murray  Party  was  first  featured 
on  tv  in  1950  and  was  last  presented  on  NBC 
n  a  quarter-hour  version.    Kathryn  Murray 
-  will  return  in  her  role  as  hostess  of  the  series, 
:  which  will  be  produced  by  her  husband,  Arthur 
or  Murray,  in  the  half-hour  version.    Grey  Adv., 
it]  N.  Y.,  is  the  agency  for  Associated  Products. 
w    American  Tobacco  Co.  (Lucky  Strike  cig- 
arettes) will  move  Private  Secretary  from  Sun- 
days on  CBS-TV  to  NBC-TV  as  a  summer  re- 
al acement   for    Your   Hit   Parade  Saturdays, 
10:30-11  p.m.,  effective  June  19.  The  program 
will  return  to  its  Sunday  evening  time  on  CBS- 
"  '  TV  in  the  fall.  BBDO,  New  York,  is  the  agency. 

KTVU  (TV)  Joins  NBC-TV 

AFFILIATION   of   KTVU    (TV)  Stockton, 
jfcalif.,  with  NBC-TV  was  announced  last  week 
n  Chicago.    The  station  is  on  ch.  36.  Knox 
La  Rue  is  general  manager. 

fill 
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Many  Inquire 

SOME  49,100  letters  had  been  received 
from  ABC-TV  viewers  up  to  last  Wednes- 
day requesting  complete  information 
on  the  new  pre-engineered  six-room  home 
which  was  introduced  on  the  April  27 
U.  S.  Steel  Hour,  the  network  reported 
last  Thursday.  ABC-TV  said  that  the 
house,  called  "The  Westerner,"  manu- 
factured by  U.  S.  Steel  Homes  Inc.,  was 
set  up  and  completely  furnished  on  "the 
largest  and  most  elaborate  set  ever  con- 
structed for  a  television  commercial." 


WUSN-TV  Charleston,  S.  C,  scheduled 
to  go  on  the  air  Sept.  25  on  ch.  2  from  an 
850-foot  tower  with  100  kw,  signs  affilia- 
tion with  NBC-TV.  L  to  r:  Philip  D.  Porter- 
field,  general  sales  manager,  and  J.  Dray- 
ton Hastie,  president,  both  WUSN-TV; 
Paul  Rittenhouse,  station  relations  repre- 
sentative, and  Thomas  Knode,  station  re- 
lations manager,  both  NBC. 

ABC-TV  Adds  Two  Affiliates 

AFFILIATION  of  two  more  television  stations 
with  ABC-TV,  increasing  total  affiliates  to  198, 
was  announced  May  21  by  Alfred  R.  Beckman, 
national  director  of  ABC's  stations  relations 
departments.  New  affiliates  are  KID-TV  Idaho 
Falls  (ch.  3),  owned  and  operated  by  Idaho 
Radio  Corp.,  effective  May  23,  and  KTEN  (TV) 
Ada,  Okla.  (ch.  10),  owned  and  operated  by 
Eastern  Oklahoma  Television  Co.,  effective 
tomorrow  (Tuesday). 

'Cavalcade7  To  NBC  Radio 

GILLETTE  Co.'s  Cavalcade  of  Sports  Friday 
night  boxing  bouts,  previously  telecast  over 
NBC-TV  and  broadcast  over  ABC  Radio,  is 
going  all  NBC  in  the  fall,  with  the  radio  as  well 
as  the  tv  broadcast  becoming  an  NBC  program, 
effective  Sept.  3.  Agency  is  Maxon  Inc.,  New 
York.  Fight  broadcasts  run  from  10  p.m.  EDT 
to  conclusion. 

NETWORK  PEOPLE 

Gino  Conte,  unit  manager  on  NBC-TV  One 
Man's  Family,  promoted  to  producer  succeeding 
Richard  Clemmer,  on  leave  of  absence  from 
NBC-TV  to  produce  "Whisper  To  Me"  on 
Broadway. 

F.  Paul  Johnson,  senior  engineer,  CBC  Inter- 
national Service,  Montreal,  named  assistant  to 
director  of  engineering,  Canadian  Broadcasting 
Corp.,  Ottawa. 

Douglas  Whitney,  executive  agent  on  tv,  MCA 
Beverly  Hills,  to  CBS-TV  Hollywood,  as  pro- 
ducer. 

Richard  Cutting  and  James  Berry  to  CBS  Radio 
Hollywood  as  summer  replacement  announcers. 

Max  Wylie,  formerly  with  William  Esty  Co., 
N.  Y.,  and  .author  of  several  books  on  radio-tv 
techniques,  named  script  writer  on  CBS-TV 
Secret  Storm  (Mon.-Fri.,  4:15-4:30  p.m.). 

Brig.  Gen.  David  Sarnoff,  chairman  of  board, 
RCA,  N.  Y.,  announced  as  guest  speaker  at 
71st  commencement  exercises,  U.  of  Southern 
California,  Los  Angeles.  June  12. 

Gene  Autry,  star  of  CBS  Radio  Gene  Autry 


Show,  will  star  and  produce  Cremer-Autry 
rodeo  this  summer,  starting  series  of  appear- 
ances in  Miles  City,  Mont.,  June  25. 

Jan  Murray,  star  of  DuMont  Tv  Network's 
Dollar  a  Second,  served  as  emcee  for  cerebral 
palsy  telethon  on  WICS  (TV)  Springfield,  111., 
May  22-23. 

Glenn  Denning,  the  original  Commander  Corey 
of  ABC-AM-TV  Space  Patrol,  assigned  role  in 
Paramount  Pictures  feature  film,  "Strategic  Air 
Command." 

Theodore  F.  Koop,  director  of  news  and  public 
affairs,  CBS  Radio,  Washington  addressed 
Graduate  College  and  School  of  Journalism, 
U.  of  Iowa,  May  19  on,  "News:  Prime  Wash- 
ington Industry." 

Mel  Dacus,  staff  announcer,  WBAP  Ft.  Worth, 
father  of  girl,  May  17. 

Kenny  McManus,  associate  director,  CBS  Radio 
Hollywood,  father  of  girl,  May  16. 

Peter  Mustaki,  sales  representative,  KOTV 
(TV)  Tulsa,  father  of  boy,  Stephen  Craig,  May 
13. 

Donald  J.  Ruhman,  floor  manager,  ABC-TV 
Hollywood,  father  of  son,  James  Michael, 
May  12. 

Harold  Lee,  kinescope  recording  engineer,  NBC- 
TV  Hollywood,  father  of  son,  Daniel,  May  11. 

Gus  Bayz,  sound  technician,  CBS  Radio  engi- 
neering dept..  Hollywood,  and  wife  Lucy,  for- 
merly staff  member,  CBS  Radio  editing  depart- 
ment, same  city,  parents  of  son,  George  Gabriel, 
May  10. 


SELL  THE 


GolDen  fflarhet 


0  1/  OF 
#710  AMERICA'S 
NEGRO  POPULATION 


WDIA-- 
50,000  WATTS 


Here  is  a  new  "golden  market" 
of  1,466,618  negroes!  37%  of  the 
total  area  population  .  .  .  one- 
tenth  of  the  entire  negro  popula- 
tion of  America!  And  it  can  t  be 
reached  except  with  WDIA,  the 
first  and  only  50,000  watt  station 
to  broadcast  exclusively  to  the 
rich  negro  market. 

TOP  HOOPER  AND 
PULSE  RATED  STATION 
IN  THE  MEMPHIS  MARKET! 


WDIA 


—MEMPHIS,  TENN. 

REPRESENTED  BY 

JOHN  E.  PEARSON  CO., 

DORA-CLAYTON  AGENCY,  SOUTHEAST 
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MANUFACTURING 


New  Color  Equipment 
Unveiled  by  DuMont 

DuMONT  color  equipment,  to  permit  stations 
to  rebroadcast  network  signals,  originate  color 
slides  and  color  film,  was  announced  last  week. 

Comprising  four  packages,  the  DuMont  gear 
with  prices,  are  as  follows: 

Complement  A — For  test  and  rebroadcast 
of  network  color  programs,  including  color 
stabilizing  amplifier.  $1,800;  video  switching 
unit,  $240;  phase  correction  unit,  $975;  color 
monitor  with  decoder.  $7,500  for  chassis  alone, 
$8,200  for  rack  mounted  unit,  $8,750  for  con- 
sole unit:  color  bar  generator,  $2,370;  step 
wave  generator,  $1,550;  square  wave  generator. 
$250;  vectorscope,  $3,400;  oscillograph,  $825; 
set  of  racks,  jacks,  etc.,  $1,700;  three  sets  of 
power  supplies,  $1,500;  rack  mounting  adapter, 
$35.  Total.  $22,145-$23,215. 

Complement  B — For  origination  of  local  test 
signal,  including  the  above  plus  encoder,  $4,980; 
subcarrier  generator,  $2,450;  lumi-chrom  filter, 
$100.  Total,  $29,675-$30,745. 

Color  Slide  Reproduction 

Complement  C — For  reproduction  of  color 
slides,  including  above  plus  two  color  program 
switchers,  $800;  monitor  switch,  $95;  addi- 
tional color  monitor  with  decoder,  $7,500 
chassis  only,  $8,200  rack  mounted,  $8,570 
console  unit;  two  electronic  maskers,  $3,600; 
field  keyer,  $1,100;  additional  set  of  racks, 
jacks,  etc..  $1,700;  two  additional  power  sup- 
plies, $1,000;  low  voltage  supply,  $595;  17-in. 
picture  monitor,  $495;  color  multi-scanner 
equipment,  $9,800:  automatic  dual  color  slide 
equipment,  $6,620.  Total,  $55,480-$56,550. 

Complement  D — For  reproduction  of  color 
film,  including  the  above  plus  additional  pro- 
gram color  program  switcher,  $400:  additional 
monitor  switch,  $95;  additional  color  monitor 
with  decoder,  $7,500  chassis  only,  $8,200  rack 
mounted,  $8,570  console  unit;  additional  en- 
coder, $4,980;  two  additional  electronic  mask- 
ers, $3,600;  additional  field  keyer,  $1,100;  addi- 
tional oscillograph,  $825;  additional  set  of 
racks,  jacks,  etc..  $1,700;  two  additional  power 
supplies,  $1,000;  additional  rack  mounting 
adapter,  $35;  remote  control  projector,  $200; 
16mm  color  cinecon  equipment  with  multi- 
plexer, $12,775:  16mm  color  cinecon  equip- 
ment. $1  1,825.  Total,  $95,815-$96.885. 

Additional  dual  color  slide  equipment  is 
listed  at  $5,700.  And,  DuMont  offers  to  con- 
vert existing  black-and-white  multiscanner  slide 
and  film  equipment  to  color  for  $8,037. 

New  RCA  Color  Scanner  Tube 

RCA  has  announced  a  new  scanner-type 
cathode  ray  tube  (RCA-5AUP24)  designed 
for  picking  up  call  letters,  test  patterns  and 
other  picture  material  in  color.  New  tube  is  not 
a  camera  tube,  but  a  light  source  for  scanning 
color  slides  and  other  transparencies,  accord- 
ing to  Douglas  Y.  Smith,  general  marketing 
manager  of  the  RCA  Tube  Division,  who  called 
it  a  color  version  of  the  "flying  spot"  tube  de- 
veloped by  RCA  in  1948  for  use  in  black-and- 
white  tv. 

Stromberg  Pays  Dividends 

STROMBERG-CARLSON  CO.,  Rochester,  last 
week  declared  a  dividend  on  the  company's 
AVi%  convertible  preferred  stock  of  5614  cents 
per  share  payable  on  July  1  to  stockholders  of 
record  on  June  15.  The  company  also  declared 
a  dividend  on  common  stock  of  37Vi  cents  per 
share,  payable  June  30  to  stockholders  of 
record  on  June  15. 
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RCA  and  Magnecord  Inc.  sign  an  agree- 
ment by  which  Magnecord  will  distribute 
RCA's  planned  music  service  in  the  U.  S. 
and  Canada.  L  to  r:  seated— William  L. 
Dunn,  Magnecord  president;  Emanuel 
Sacks,  RCA  vice  president;  standing- 
James  P.  Davis,  manager  of  RCA  custom 
sales  division,  record  department,  and 
Henry  T.  Roberts,  general  manager  of 
Magnecord's  newly  created  music  divi- 
sion. RCA  will  program  the  new  service 
for  industry,  hotels  and  other  commercial 
outlets.  Magnecord  will  make  the  service 
available  for  redistribution  through  music 
operators  on  a  lease  basis. 


Philco  Corp.  Sales  Show 
12%  First  Quarter  Decline 

PHILCO  CORP.  on  May  20  reported  a  decline 
of  12%  in  sales  during  the  first  quarter  of 
1954,  compared  with  the  same  period  last  year. 
First  quarter  sales  in  1953  were  $129,058,000. 
and  were  $113,777,000  in  1954. 

Earnings  during  the  first  quarter  were 
$2,438,000  or  62  cents  a  share,  compared  with 
$3,401,000  or  88  cents  a  share  in  the  first 
three  months  of  1953.  Since  April  30,  the 
company's  plants  in  Philadelphia  and  Sandusky, 
Ohio,  have  been  closed  by  a  strike  of  CIO 
International  Union  of  Electrical  Workers. 

Valentine  to  FTL  Sales 

JAMES  M.  VALENTINE,  associated  with 
IT&T  since  1951  as  supervisor  of  tv  station 
installations  in  this  country  and  abroad,  has 
been  appointed  sales  manager  of  the  tv  branch 
of  Federal  Telecommunications  Labs,  a  division 
of  IT&T.  Mr.  Valentine  was  with  the  tv  en- 
gineering department  of  NBC  prior  to  World 
War  II,  during  which  he  was  in  charge  of  de- 
veloping radar  tv  systems  for  military  purposes 
at  the  MIT  Radiation  labs.  Following  the 
war,  he  became  a  member  of  the  CBS  color 
tv  development  group,  served  as  tv  sales  en- 
gineer in  the  transmitter  division  of  Allen  B. 
DuMont  Labs  and,  from  1948  to  1951,  was  tv 
engineering  manager  of  ABC's  Central  Division, 
supervising  the  installation  and  operation  of 
WENR-TV  Chicago  and  WXYZ-TV  Detroit. 

MANUFACTURING  PEOPLE 


Hoffman  Radio  Negotiates 
Loan,  Will  Build  Tv  Plant 

HOFFMAN  Radio  Corp.,  Los  Angeles,  nego- 
tiating with  Metropolitan  Life  Insurance  Co. 
for  a  15-year  $2V2  million  loan,  contemplates 
a  public  offering  of  130,000  shares  of  common 
stock,  H.  L.  Hoffman,  president,  reported  last 
Monday  to  stockholders  at  the  annual  meeting. 

These  two  financing  programs,  he  said,  would 
result  in  excess  of  $4  million  for  additional 
working  capital.  Of  this  amount  $200,000 
would  be  used  to  retire  current  long-term 
loans  and  $l1/2  million  would  go  to  build  a 
new  El  Monte,  Calif.,  plant  for  tv  production. 
Sales  and  earnings  are  holding  up  due  to  a 
diversification  program  the  company  started 
several  years  ago,  he  added. 

Smallest  Dynamic  Mike 

NEW  RCA  microphone  BK-6A,  weighing  less 
than  six  ounces  and  small  enough  to  be  worn 
around  a  performer's  neck,  clipped  to  a  lapel 
or  dress  or  concealed  in  his  hand,  is  called  by 
the  company  the  smallest  dynamic  microphone 
ever  developed  for  radio  or  tv  broadcasting. 
Unit,  complete  with  lanyard,  clip  and  a  30-foot 
flexible  cable,  measures  only  3-5/32  inches  by 
1-3/16  inches. 

'Utilivue'  in  Production 

DIAMOND  Power  Specialty  Corp.  last  week 
announced  that  its  new  "Utilivue"  series  400 
closed  circuit  camera  has  gone  into  production 
and  will  be  available  for  delivery  in  July.  It 
is  available  with  the  vidicon  type  pickup  tube 
for  less  than  $2,000  and  with  the  Utilicon  long 
life  cold  cathode  camera  tube  for  under  $2,500. 
It  is  being  distributed  by  Graybar.  The  Dia- 
mond power  plant  is  in  Lancaster,  Ohio. 


Kenneth  J.  Shea  elected  vice  president  of  sales, 
International  Div..  Minnesota  Mining  &  Mfg. 
Co..  St.  Paul;  Edward  R.  Newcomb,  export 
sales  manager,  elected  a  vice  president  of  ex- 
port sales. 

Louis  G.  Pacent  Jr.,  assistant  to  vice  president 
in  charge  of  manufacturing,  Emerson  Radio  & 
Phonograph  Corp.,  N.  Y.,  appointed  works 
manager  of  Emerson  subsidiary,  Quiet  Heet 
Mfg.  Corp.,  Newark,  air-conditioners  and  oil 
burners. 

Robert  Nesbitt  to  Cinema  Engineer  Corp.,  Bur- 
bank.  Calif.,  as  Texas  and  Oklahoma  factory 
representative,  headquartered  in  Dallas. 

Edward  C.  Madden  appointed  traffic  manager 
and  Thomas  A.  Gaudette  assistant  traffic  man- 
ager, Admiral  Corp.,  Chicago. 

Charles  Taylor,  electronic  technician,  Western 
Airlines,  to  Conrad  R.  Strassner  Co.,  L.  A. 
electronic  sales  representatives,  as  assistant  to 
president. 

Edward  Miller,  engineering  department,  Sandia 
Corp.,  Albuquerque,  N.  M.,  to  Kittleson  Co., 
L.  A.  (electronic  engineering  representatives), 
as  branch  manager  in  former  city. 

Allen  B.  DuMont  Labs  television  transmitter 
dept.  has  compiled  a  new,  revised  36-page 
bulletin  listing  complete  television  broadcast 
products  manufactured  and  distributed  by  the 
department. 

Sylvania  Electric  Products  Inc.,  N.  Y.,  an- 
nounces it  has  developed  and  begun  produc- 
tion of  color  television  dot  generators,  electronic 
devices  that  "assure  proper  alignment  of  elec- 
tron beams  which  produce  color  tv  pictures." 
The  suggested  list  price  of  the  dot  generator. 
Type  506,  is  $129.50. 
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The  Tape 
That  Mirrors 
the  Original 
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SREEN  BAND 


THE  FINEST  TAPE  YOUR  RECORDER  CAN  USE 

Just  as  the  reflection  of  a  perfect  mirror  is  faithful  to 
the  original  image,  in  every  detail,  so  too  does  irish  Green  Band  record,  retain 
and  reproduce  the  original  sound  with  flawless  fidelity. 

Instruments  will  reveal  that  irish  Green  Band  offers  lower  noise  level,  uniform 
sensitivity,  minimum  amplitude  variation,  less  distortion. 

But  instrument  tests  are  only  the  landmarks  of  good  design  and  production.  The 
final  proof  is  in  the  hearing.  To  appreciate  the  quality  of  irish  Green  Band,  it 
must  be  listened  to,  and  compared  with  other  tapes  on  the  same  recorder. 

You  will  find  that  the  only  limitation  to  irish  Green  Band  quality  is  the  limitation 
of  the  tape  recorder  itself  ...  it  is  the  finest  tape  your  recorder  can  use. 


irish 

GREEN  BAND 


is  fast  becoming  the 
choice  of  audio  engi- 
neers in  broadcast  sta- 
tions, recording  studios 
and  wherever  sound 
quality  is  of  paramount 
importance. 
1200  feet  on  plastic 

reel  $3.30  Net. 

2400  feet  on  metal 

or  fiberglas  reel . .  $7.71  Net. 

One  day  you  will  surely 
use  IRISH  .  .  .  so  write 
today  for  jree  sample 
reel. 


At  all  leading  radio  parts  distributors 
ORRADIO  INDUSTRIES 

OPELIKA   9,  ALABAMA 

World's  Largest  Exclusive  Magnetic  Tape  Manufacturer 

EXPORT  DIVISION:  Morhan  Exporting  Corp..  458  Broadway,  New  York,  N.  Y. 


Meet  the  original  John  Kieran 


That's  Kieran  on  the  left,  and  as  millions  of  people  can  tell  you,  he's  a  very  original 
fellow.  He  has  a  quarter-hour  TV  show  called  "Kieran's  Kaleidoscope,"  which  is  also 
very  original,  and  to  watch  it,  you'd  say  he  knows  everything !  The  other  actors  on  this 
program  usually  don't  have  names,  but  they've  got  plenty  of  appeal.  They're  not  all 
animals . . .  sometimes  they're  bugs,  or  plants,  or  planets.  They 
appear  on  film  in  their  natural  habitat,  Kieran  ad-libs  a  witty 
commentary,  and  everyone  has  a  wonderful  time.  Especially  the 
sponsors.  Over  50  advertisers  have  used  "Kieran's  Kaleidoscope" 
with  exciting  results ...  one  for  nearly  250  weeks.  You  can  run 
this  show  almost  indefinitely,  since  there  are  104  films  in  the 
series!  For  availabilities  and  prices,  wire  or  call  collect: 


il 

In  NEW  YORK:  Don  L.  Kearney,  7  West  66th  Street,  SUsquehanna  7-5000 
In    CHICAGO:   John  Burns,  20  North  W acker  Drive,  ANdover  3-0800 
In  HOLLYWOOD:  Bill  Clark,  1539  No.  Vine  Street,  HOllywood  2-3141 


•fa  Another  hit  from 

ABC  FILM 

SYNDICATION,  INC. 
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•  Radio  pays  off  for  a  Massachusetts  department 
store.    Page  95. 


•  At  the  Acacia  Country  Club  with  NARTB's  golf- 
ing delegates.    Page  96. 


rwo  Massachusetts  stations  prove 

DEPARTMENT  STORES  ARE  NOT  RADIO  PROOF 


iO  SUCCESSFUL  was  the  use  of  radio  by  a  large  department  store 
a  Greater  Boston's  northern  area  in  creating  opening  traffic  and 
elling  goods  after  the  store  opened  that  it  has  signed  a  52-week 
adio  saturation  announcement  schedule. 

Hirshon-Garfield  Inc.,  New  York  and  Boston  advertising  agency, 
or  its  client,  the  newly  opened  Jordan  Marsh  Co.  department  store 
i  Maiden,  Mass.,  selected  two  intensely  competing  stations — 
VHIL  Medford  and  WTAO  Cambridge — to  promote  the  opening 
f  the  store  April  1,  after  its  acquisition  by  Allied  Stores  Corp., 
described  as  the  largest  department  store  group  in  the  country. 

Allied  acquired  the  store,  formerly  the  F.  N.  Joslin  Co.,  and 
hanged  its  name  to  Jordan  Marsh  Co.,  after  its  large  Boston  store 
f  the  same  name  and  two  others  in  the  chain,  in  Framingham, 
-lass.,  and  San  Diego,  Calif. 

The  store  underwent  extensive  remodeling  and  was  designed 
specially  for  the  shopping  convenience  of  residents  of  the  northern 
reas  of  Greater  Boston,  where  competing  WHIL  and  WTAO 
■  oth  have  primary  coverage. 

Although  usually  competitive  with  each  other  in  efforts  to  gain 
udience,  WHIL  and  WTAO  joined  to  put  everything  they  had  into 
ie  promotion. 

The  store,  which  normally  used  the  two  stations  on  a  year-around 
asis,  had  never  tried  combined  spot  coverage  before,  so  a  two- 
icnth  test  was  made  with  the  result  that  "all  parties  were  pleased." 

The  campaign  decided  upon  by  Sherwood  J.  Tarlow,  president- 
eneral  manager  of  WHIL,  and  Fred  Bailey,  general  manager  of 
^TAO,  together  with  account  executive  Ruby  Newman  and  Vice 
resident  Herb  Stern  of  Hirshon-Garfield,  called  for  intensive 
n-the-air  saturation  promotion  beginning  when  the  store,  said  to 
e  the  largest  in  the  nation  north  of  Boston,  closed  down  for  final 
^modeling  touches  one  week  before  the  grand  reopening. 

Both  stations,  with  a  budget  split  almost  evenly  between  them, 
egan  airing  announcements  "almost  every  hour,"  including  "sell- 
Ig"  copy  on  items  in  the  store  and  the  departments  where  they 

ere  to  be  found,  with  descriptions  of  the  store's  facilities  and 
;r  ices.    At  the  same  time  the  stations  began  hitting  the  air  with 
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shorter  "teaser"  announcements:  "The  Big  J  (Jordan  Marsh)  is 
coming  to  Maiden  especially  for  you." 

At  the  end  of  seven  days,  on  the  April  1  opening  day,  both 
stations  aired  a  half-hour  dedication  program,  with  company  ex- 
ecutives, state  and  community  officials  and  civic  leaders  taking  part. 
Although  the  day  was  ushered  in  by  a  wintry  snowstorm,  WHIL 
and  WTAO  announced  that  ceremonies  would  begin  on  time. 
"Hundreds  of  people  crowded  the  sidewalk  for  the  dedication  and 
thousands  jammed  the  store  the  moment  the  doors  were  thrown 
open,"  says  a  WHIL  spokesman. 

The  half-hour  program,  produced  by  WHIL  Production  Director 
Allan  Roberts,  was  the  only  one  used,  the  rest  of  the  radio  promo- 
tion being  announcements.    No  television  was  used. 

For  the  next  three  weeks  the  stations  flooded  the  air  with  copy- 
on  individual  items  of  merchandise,  the  store's  departments  and 
its  facilities,  at  the  same  time  discontinuing  the  "teaser"  announce- 
ments. At  the  end  of  the  three-week  period,  institutional  copy  was 
added.  The  stations  also  started  using  their  merchandising  services, 
including  point-of-sale  cards  and  WHIL's  "teaser"  cartoons  in 
newspapers. 

Results?  "And  how!"  savs  Arthur  D.  Stamler,  WHIL  promotion 
director.  Mr.  Stamler's  enthusiasm,  it  develops,  is  with  good  reason. 
The  stations  have  been  given  exclusive  radio  coverage  by  Jordan 
Marsh  in  the  Greater  Boston  area  and  have  been  signed  for  52  more 
weeks  of  heavy  saturation. 

Joseph  P.  Mclsaac.  managing  director  of  Jordan  Marsh  Co..  two 
weeks  after  opening  day,  added  this  fitting  summation: 

"Management  is  most  gratified  with  the  results.  People  are  con- 
tinuing to  crowd  our  store.  Our  sales  show  customers  from  points 
as  distant  as  Providence,  R.  I.,  and  Bangor,  Me.  There  is  a  tre- 
mendous upsurge  in  business — far  above  any  exDectation.  And 
our  sales  are  continuing  on  the  increase  at  a  very  high  ratio." 

All  of  which  goes  to  bear  out  what  the  two  radio  stations  and 
the  agency  maintained  all  along: 

"Department  stores  are  not  radio  proof." 
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Eighty-four  NARTB  delegates  were  on  the 
links  at  Chicago's  Acacia  Country  Club  to 
compete  tor  the  B»7  trophies.  Joe  Higgins 
came  away  with  a  gross  73  to  win  one  of 
them;  Henry  Clay  shot  a  net  65  to  take  the 
other. 


OFF  THE  TEE  I 


Cann-Erickson,  Chicago,  was  runnerup  to 
Champion  Higgins  with  a  76. 
B»T  was  host  at  the  19th  hole. 
The  players  and  scores  were: 


JOE  HIGGINS,  WTHI-TV  Terre  Haute, 
Ind.,  and  Henry  Clay,  KWKH  Shreveport, 
La.,  won  low  gross  and  low  net  honors  re- 
spectively at  the  23d  annual  NARTB  golf 
tournament  at  the  Acacia  Country  Cluh 
last  Sunday.  Mr.  Higgins,  former  medal 
winner  in  1946  and  1950,  won  his  third 
silver  B»T  trophy,  scoring  a  73  gross.  Mr. 
Clay  shot  an  89,  which  with  a  24  blind  bogey 
handicap,  scored  a  65  to  win  the  B»T  cup 
for  low  net. 

Some  84  broadcasters  and  agency  execu- 
tives participated  in  the  convention  tourna- 
ment. Tied  for  second  low  net  honors  with 
66's  were:  Norm  Barry,  NBC,  Chicago;  Max 
Everett,  Everett-McKinney,  New  York;  Pe- 
ter Fronezak,  WCEN  Mt.  Pleasant,  Mich., 
and  Rush  Evans,  Northwestern  University 
Radio  &  Tv,  Evanston.    C.  L.  Posey,  Mc- 

GOLF  POT  POURRI  at  NARTB  Convention.  A  happenstance  20th  Century  reunion  of 
Clay  and  Lee  occurred  when  the  B*T  trophies  of  the  golf  champs  were  presented  in 
Chicago  last  Monday.  L  to  r:  Sol  Taishoff,  B°T  editor-publisher;  FCC  Comr.  Robert 
E.  Lee;  low  net  winner  (65)  Henry  Clay,  KWKH  Shreveport;  low  gross  winner  (73) 
Joe  Higgins,  WTHI-TV  Terre  Haute. 


Player                  Affiliation  Gross 

Hdcp. 

Net 

Jesse  Fine,  WFIE  Evansville 

92 

15 

77 

Shaun  Murphy,  WFIE  Evansville 

85 

3 

82 

Joe   Higgins,   WTHI-TV  Terre  Haute 

73 

12 

61 

Paul  Raibourn,  KTLA  (TV)   Los  Angeles 

97 

30 

67 

John   Spearman,   Spearman  &  Roberson 

91 

15 

76 

Richard  Swift,  Boiling  Co.,  N.  Y. 

95 

12 

83 

George  HankofT,  INS,  N.  Y. 

90 

21 

69 

Robert  McKee,   NBC,  Chicago 

95 

21 

74 

John  Cooper,  INS,  N.  Y. 

108 

30 

78 

Wm.   L.  Clark,  ABC,  Los  Angeles 

85 

12 

73 

Hal  Meyer,  WFOR  Hattiesburg,  Miss. 

100 

30 

70 

Fred  Watkins  Jr.,  KWKH  Shreveport 

91 

9 

82 

J.  F.  Timlin,  Branham  Co. 

112 

30 

82 

Earl  Moreland,  WMC  Memphis 

88 

12 

76 

A.  J.  Schroder,  NBC  Chicago 

89 

15 

74 

Army  Grant,  WAAM  (TV)  Baltimore 

No 

card 

Jim   Parsons,  Harrington,   Righter  & 

Parsons,   N.  Y. 

No 

card 

Henry  B.  Clay,  KWKH  Shreveport 

89 

24 

65 

Bob  Ferguson,  WTRI    (TV)  Schenectady 

91 

21 

70 

Les   Rawlins,  KDKA  Pittsburgh 

81 

6 

75 

Player  Affiliation 

3ross 

Hdcp 

Bob    Burow,   WDAN    Danville,  III. 

86 

12 

Max    Everett,    Everett-McKinney,    N.  Y. 

81 

15 

Bob   Everett,  Everett-McKinney,  N.  Y. 

80 

Len  Nasman,  unattached 

92 

12 

Bob  Meskill,   Everett-McKinney,  Chicago  No 

card 

S.   B.  Beeson,  Headley-Reed  Co. 

90 

15 

C.   L.  Posey,  McCann-Erickson 

76 

9 

nugn  aoice  jr.,  wc/wr  miiwauKee 

86 

12 

Don  Harding    Edw.  Petry  &  Co.  Inc. 

No 

card 

Malcolm  Sullivan,  J.  Walter  Thompson 

Co.,  Chicago 

81 

9 

Forrest  Blair,  Edw.  Petry  &  Co.  Inc. 

No 

William  Kiley,  WFBM  Indianapolis 

92 

21 

Robert  Schroeder,  CBS  New  York 

92 

18 

Willard  Schroeder,  WOOD-AM-TV 

Grand  Rapids 

97 

30 

Art  Swift,  WOOD-AM-TV  Grand  Rapids 

105 

18 

Bill  Shaw,  KHMO  Hannibal 

86 

15 

Bill  Thompson,  MBS  Chicago 

No 

card 

George  Stofan,  WJOL  Joliet 

No 

Frank  Marshall,  J.  Walter  Thompson 

Co.,  N.  Y. 

138 

69 

Tom    Glynn,    J.    Walter  Thompson 

Co.,  N.  Y. 

95 

74 

Ory  Lawson,  Lawson  &  Assocs., 

Minneapolis 

92 

21 

Bill  Young,  Unity,  N.  Y. 

No 

card 

Howard  Schellenberg,  Haley,  Doty  & 

Schellenberg,  Washington 

89 

6 

Chuck  Pratt,  Edw.  Petry  &  Co.  Inc. 

88 

18 

S   J.  Roche,  NBC,  Chicago 

88 

12 

Ed  White,  NBC,  Chicago 

106 

24 

Chuck  Standard,  NBC,  Chicago 

82 

Gene  Da  Dan,  NBC,  Chicago 

102 

30 

Ed  Carey,  NBC,  Chicago 

139 

30 

Norman  Barry,  NBC,  Chicago 

87 

21 

Jim  Wehrheim,  NBC,  Chicago 

96 

18 

Bob  Woodburn,  NBC,  Chicago 

180 

30 

Earl  Gutkneck,   NBC,  Chicago 

113 

30 

Walter  Brown,   WSPA  Spartanburg 

90 

18 

Horace  Fitzpatrick,  WSLS  Roanoke 

101 

21 

Paul  Hancock,  NBC,  New  York 

92 

21 

Grover  Cobb,  KVGB  Great  Bend,  Kan. 

84 

12 

William    R.    Hohmann,   NBC,  Chicago 

1 19 

30 

Warren  Reinhold,  NBC,  Chicago 

109 

27 

Bob  Gilbertson,  Harrington,  Righter  & 

Parsons 

101 

30 

Tee  Watson,  J.  Walter  Thompson  Co. 

84 

6 

Rush  Evans,  Northwestern  Radio  &  Tv 

84 

18 

Don  Pontius,  Robert  Meeker  Assoc., 

San  Francisco 

104 

30 

Carl  Jewett,  Meeker  Tv,  Chicago 

108 

30 

Neil  Murphy,  WNBQ  Chicago 

94 

12 

Frank    DeRosa,    NBC,  Chicago 

100 

18 

Don  Grasse,  Tatham-Laird,  Chicago 

102 

30 

Paul  Schlesinger,  Tatham-Laird,  Chicago  94 

24 

Paul  H.  Raymer,  Paul  H.  Raymer  Co., 

N.  Y. 

95 

15 

Tom    Miller,    Harrington,    Righter  & 

Parsons,  Chicago 

96 

24 

Bowen  Munday,  Leo  Burnett,  Chicago 

104 

27 

Merrill   Lindsay,   WSOY   Decatur,  III. 

81 

9 

L.  Waters  Milbourne,  WCAO  Baltimore 

89 

18 

Paul  Brandt,  WCEN  Mt.  Pleasant 

Mich. 

94 

27 

Peter  Fronezak,  WCEN  Mt.  Pleasant 

Mich. 

103 

27 

R.   B.   Harrington,  WSVA  Harrisonburg, 

Va. 

88 

9 

F.   O.    Funkhouser,   WSVA  Harrison- 

burg, Va. 

No 

card 

Frank   U.   Fletcher,  Spearman  & 

Roberson,  Washington 

101 

30 

Wm.  E.  Maillefert,  Edw.  Petry  &  Co., 

Chicago 

94 

24 

F.  E.  Fitzsimonds,  KFYR  Bismarck 

100 

30 
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L  TO  R:  Fred  Watkins,  KWKH  Shreveport;  Joe  Timlin,  Branham  Co., 
jNew  York;  Earl  Moreland,  WMC-WMCT  (TV)  Memphis,  and  Henry  B. 
Clay,  KWKH  Shreveport,  low  net  winner. 


CHICAGO 


L  TO  R:  Grover  Cobb,  KVGB  Great  Bend,  Kan.;  Paul  Hancock,  NBC 
New  York;  Horace  Fitzpatrick,  WSLS  Roanoke,  Va.,  and  Walter  J. 
Brown,  WSPA  Spartanburg,  S.  C. 


',L.  TO  R:  C.  L.  Posey,  McCann-Erickson,  Chicago;  Sterling  Beeson,  | 
11  Headley-Reed,  New  York;  Bill  Shaw,  KHMO  Hannibal,  Mo.,  and  Hugh 
:  Boice  Jr.,  WEMP  Milwaukee. 


L  TO  R:  Bob  Gilbertson,  Harrington,  Righter  &  Parsons,  Chicago;  Tes 
Watson,  J.  Walter  Thompson  Co.,  Chicago;  Tom  Miller,  H,  R  &  P 
Chicago,  and  Bowen  Munday,  Leo  Burnett  Co.,  Chicago. 


L  TO  R:  standing,  Rush  Evans,  Northwestern  Radio-Tv;  Shaun  Murphy 
and  Jesse  Fine,  WFIE  (TV)  Evansville;  Orville  Lawson,  Lawson  Assoc., 
Minneapolis;  seated,  Don  Pontius,  Everett-McKinney,  Chicago,  and 
Frosty  Blair,  Edward  Petry  &  Co.,  Chicago. 

L  TO  R:  Les  Rawlins,  KDKA  Pittsburgh;  Bill  Clark,  ABC  Los  Angeles; 
Hal  Meyers,  WPOR  Portland,  Me.,  and  F.  E.  Fitzsimonds,  KFYR-AM- 
TV  Bismarck,  N.  D. 


L  TO  R:  standing,  Howard  Schellenberg,  Haley,  Doty  &  Schellenberg, 
Washington;  George  Hankoff,  INS,  New  York;  Bill  Kiley,  WFBM  In- 
dianapolis; Bill  Schroeder,  WOOD  Grand  Rapids,  Mich.;  Bob  Schroe- 
der,  CBS-TV  New  York;  kneeling,  Tom  Glynn  and  Frank  Marshall, 
J.  Walter  Thompson  Co.,  New  York;  John  Cooper,  INS,  New  York, 
and  Art  Swift,  WOOD. 


TOP  PICTURE,  L  TO  R:  John  Spearman,  Spearman  &  Roberson,  Wash- 
ington; Paul  Raibourn,  KTLA  (TV)  Los  Angeles;  Dick  Swift,  Boiling 
Co.,  New  York;  Joe  Higgins,  WTHI-TV  Terre  Haute,  and  unidentified 
golfer. 


BOTTOM  PICTURE,  L  TO  R:  L.  Waters  Milbourne,  WCAO  Baltimore; 
Paul  Raymer,  Paul  H.  Raymer  Co.,  New  York;  Armand  Grant,  WAAM 
(TV)  Baltimore,  and  Jim  Parsons,  Harrington,  Righter  &  Parsons. 


PROGRAMS  &  PROMOTION 


ALARM  RINGING  CONTEST 

VIEWERS  of  KBID-TV  Fresno  are  invited  to 
guess  when  an  alarm  clock  will  go  off  during 
each  station  broadcast  day,  in  a  $5,300  six-week 
audience  promotion  contest.  The  audience  is 
asked  to  write  the  station,  answering  a  daily 
question  and  nominating  their  favorite  program. 
Additionally,  they  guess  when  the  alarm  will 
go  off.  The  alarm  rings  during  the  program 
that  receives  the  most  votes.  The  station  re- 
ports an,  8.000-letter-a-day  response,  with  win- 
ners receiving  three  appliance  prizes  a  day. 

'JUNE  WEDDING'  PROMOTION 

WLBK  De  Kalb,  111.,  has  instituted  a  promotion 
campaign  involving  all  couples  who  plan  to 
be  married  in  June.  Called  June  Wedding,  pro- 
gram asks  couples  to  submit  their  names  and 


BELIEVE  it  or  not,  he  can  get  in,  says 
KFAB  Omaha  of  its  big  announcer,  260- 
pound  Thomas  Holtz,  who  personifies 
"Big  Mike,"  KFAB's  trademark  and  its 
little  car,  a  Crosley.  Big  Mike  uses  the 
little  car  on  all  his  business  for  KFAB,  the 
station  says. 
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then  asks  listeners  to  vote  for  their  favorite 
couple.  Listeners  vote  by  shopping  at  stores  of 
participating  sponsors.  Each  shopper  is  en- 
titled to  one  vote  for  each  cent  spent  in  that 
particular  store.  WLBK  is  inserting  posters  and 
other  promotion  material  in  participating  stores. 
The  couple  receiving  the  most  votes  will  re- 
ceive assorted  prizes. 

WKNX-TV  BIRTHDAY  BONUS 

IF  EVERYTHING  goes  according  to  schedule, 
the  first  anniversary  promotional  stunt  of 
WKNX-TV  Saginaw,  Mich.,  will  cost  the  sta- 
tion nearly  $2,000  by  the  time  it  celebrates  its 
21st  anniversary  on  the  air.  A  special  on- 
camera  birthday  party  was  presented  honoring 
children  in  the  WKNX-TV  coverage  area  who 
were  born  on  May  4,  1953 — the  day  the  sta- 
tion began  telecasting.  The  children  were  pre- 
sented with  a  $1.00  bill  in  commemoration  of 
the  occasion  and  this  presentation  will  con- 
tinue each  year  with  the  monetary  gift  increas- 
ing to  equal  their  increased  age  each  year,  ac- 
cording to  WKNX-TV.  By  the  time  the  chil- 
dren reach  21,  they  will  have  received  a  total 
of  $231  each. 

HILLBILLY  MUSIC  ARTICLE 

THE  JUNE  issue  of  Good  Housekeeping  maga- 
zine features  an  article  on  country  and  western 
music  by  Nelson  King,  co-m.c.  of  nightly*,  six 
hour  Hillbilly  Jamboree,  over  WCKY  Cincin- 
nati. The  article,  titled  "Hillbilly  Music  Leaves 
the  Hills,"  points  out  the  growing  popularity  of 
country  type  music  in  large  cities  and  shows 
where  many  a  "pop"  tune  began  as  a  country 
or  western  hit,  including  such  songs  as  "Cold 
Cold  Heart,"  "You  Belong  to  Me,"  "Don't  Let 
the  Stars  Get  in  Your  Eyes,"  "Tennessee  Waltz" 
and  the  newest  Tony  Bennett  hit  "There'll  Be 
No  Teardrops  Tonight,"  which  was  co-authored 
by  Mr.  King  and  the  late  Hank  Williams,  ac- 
cording to  the  station. 

CHURCH  ASSEMBLY  COVERAGE 

TOTAL  of  six  nation-wide  broadcasts  and  44 
programs  by  Detroit  area  stations  were  slated 


for  presentation  during  the  period  May  20-30 
in  conjunction  with  the  Detroit  meeting  of  the 
Presbyterian  General  Assembly.  Local  area 
stations  participating  include:  Radio  —  WJR, 
WWJ,  WXYZ,  WJLB  and  WJBK,  all  in  De- 
troit; CKLW  Windsor,  WCAR  Pontiac  and 
WEXL  Royal  Oak.  Television— WJBK-TV, 
WWJ-TV  and  WXYZ-TV.  Participating  net- 
works include  CBS  Radio,  CBS-TV,  ABC  Ra- 
dio and  NBC  Radio.  Additionally,  an  estimated 
260  radio  stations  throughout  the  U.  S.  are 
slated  to  carry  two  special  programs  in  the 
Let  There  Be  Light  series  of  the  Broadcasting 
&  Film  Commission  of  the  National  Council 
of  Churches  of  Christ. 

CFQC  TROPHY  BROCHURE 

CFQC  Saskatoon,  Sask.,  Canada,  winner  of 
1953  Radio  Television  News  Directors  Assn. 
trophy  for  "most  outstanding  radio  news  oper- 
ation," at  the  group's  annual  convention  in 
Washington,  has  published  a  brochure  on  its 
news  service.  The  brochure,  which  shows  the 
gold  trophy  on  a  blue  cover,  is  being  distributed 
to  Canadian  members  of  Parliament,  members 
of  the  Legislature  in  Western  Canada,  promi- 
nent civic  officials,  agencies  and  radio  and  tv 
stations.  Enclosed  are  pictures  of  prominent 
people  and  their  congratulatory  messages.  The 


KF EL-TV  to  Drop  News 

KFEL-TV  Denver  will  drop  news  pro- 
grams June  1  because  officials  are  con- 
vinced the  public  does  not  watch  tv  news 
shows  in  sufficient  numbers  to  justify 
the  news  telecasts,  it  was  announced  last 
fortnight  by  Gene  O'Fallon  Jr.,  public 
relations  director  and  son  of  the  owner. 
KFEL-TV,  first  tv  outlet  to  begin  telecast- 
ing in  the  Denver  area  has  dismissed  Jack 
Fitzpatrick,  KFEL-TV  news  director,  and 
six  others,  Mr.  O'Fallon  said. 


Broadcasting    •  Telecasting 


In  Color  TV  instrumentation,  no  other 
name  means  as  much  as  Telechrome  .  .  . 
because  no  organization  can  match  Tele- 
chrome's  3  years  of  experience  in  pro- 
viding color  TV  generating,  testing  and 
broadcasting  equipment  to  these  and 
other  prominent  manufacturers,  labora- 
tories and  broadcasters. 


Complete  equipment  for  generating  color  bars;  creating  encoded 
and  composite  pictures  from  transparencies;  color  signal  certi- 
fication; transmission,  reception,  monitoring,  and  analysis  of 
color  pictures  —  literature  on  these  and  more  than  100  addi- 
tional instruments  for  color  TV  by  TELECHROME  are  available 
on  request 


DELIVERY  60  DAYS 


the  Nation's  Leading  Supplier  of  Color  TV  Equipment  * 
68  Merrick  Road        Amityville.  N.  Y. 
AMityville  4-4446 
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One  car  in  ten 


doesn't  have  a  radio ' 


in  &  Hundred 
does  tiot  lave 
a  'Radio! 


TO  DRAMATIZE  radio's  penetration  and  importance  to  the  average  citizen,  WTOP 
Washington  used  these  promotional  pieces  in  a  recent  campaign.  The  automobile 
piece  ran  as  a  full  page  ad  in  two  Washington  newspapers  and  the  "house-ad"  was 
sent  to  local  agencies  and  CBS  Spot  Sales  offices.  The  station  reports  the  "house" 
promotion  piece  is  being  consistently  reordered  by  Spot  Sales  representatives. 


station's  news  service  is  outlined  and  a  descrip- 
tion of  facilities,  coverage  and  "firsts"  follows, 
with  pictures  of  personnel  and  events  covered 
rounding  out  the  brochure. 

CLOSED-CIRCUIT  TELECASTS 

A  SERIES  of  closed-circuit  product  demonstra- 
tion colorcasts,  produced  for  the  benefit  of  local 
business  executives  and  ad  agency  personnel, 
has  been  undertaken  by  WKY-TV  Oklahoma 
City.  Called  Food,  Fashion  and  Furnishings 
Forums,  the  colorcasts  are  being  assembled  in 
30-minute  productions  employing  an  announcer, 
musical  background  and  women's  commentary. 
The  series  will  feature  packaged  products,  pre- 
pared dishes  in  the  food  line,  current  fashions 
in  apparel,  accessories  and  the  cosmetic  lines 
and  late  trends  in  home  furnishings  and  interior 
decoration.  Invitations  are  being  extended  to 
about  eight  food  brokers  and  chain  store  execu- 
tives a  day  to  witness  the  program  which  is 
keyed  to  the  particular  brokerage  house  repre- 
sented that  day. 

KATE  AIRS  PROBLEMS 

LISTENERS  are  given  on-the-air  answers  to 
all  sorts  of  problems  by  Dale  Dickerson,  host 
of  Party  Line  over  KATE  Albert  Lea,  Minn. 
Through  a  special  phone  attachment,  a  tele- 
phoning listener  can  hear  his  voice  state 
problems  on  the  broadcast  and  frequently  the 
next  call  received  will  bring  another  listener's 
solution  to  the  problem.  Most  problems  per- 
plexing listeners  are  concerned  with  home-mak- 
ing, according  to  Mr.  Dickerson,  and  he  adds 
that  this  simple  format  has  created  greater  suc- 
cess than  any  other  program  aired  by  that 
station. 

STUDENTS  OPERATE  WADK 

STUDENTS  took  over  all  the  operations  of 
WADK  Newport,  R.  I.,  as  part  of  the  annual 
"Youth  Day",  a  time  when  pupils  from  the 
city's  high  schools  take  over  the  city  govern- 
ment and  conduct  all  civic  activities.  Milton 
E.  Mitler,  manager  of  WADK,  suggested  to 
the  Elk's  Youth  Committee  that  they  select 


youngsters  to  fill  the  various  station  capacities. 
Every  position  from  general  manager  to  librar- 
ian was  filled  by  teen-agers  and,  according  to 
the  station,  the  experiment  was  so  successful 
that  it  will  be  added  to  'Youth  Day"  activity 
each  year. 

KEYSTONE  PROMOTION  PIECES 

KEYSTONE  Broadcasting  System  is  distribu- 
ting to  all  major  agencies  and  advertisers  a 
packet  of  material  comprising  a  station  list  of 
715  affiliates,  its  network  primary  coverage  map 
and  a  tv  map  showing  KBS  supplementary  sta- 
tions. Material  is  offered  for  "consideration 
of  lucrative  markets  for  your  products."  Letter, 
signed  by  Edwin  R.  Peterson,  KBS  vice  presi- 

1 


dent,  cites  "advantages  of  Keystone  over  the 
wired  networks,"  the  "neighborliness"  of  broad- 
casts from  home  town  areas,  and  ability  of 
advertisers  "to  pick  and  choose  his  markets 
according  to  his  own  needs."  Coverage  maps 
are  designated  to  alert  advertisers  to  "tremen- 
dous potential"  in  vast  population  areas  not 
covered  by  television  and  any  one  wired  net- 
work. 

RELAY  HOOKUP  'FIRST' 

IN  WHAT  is  claimed  to  be  North  Carolina's 
first  relay  hookup,  WSIS-TV  Winston-Salem, 
N.  C,  was  the  pivot  point  in  a  three-way  relay 
telecast  when  President  Eisenhower  spoke  at  a 
"Freedom  Rally"  in  Charlotte  May  18.  WSJS- 
TV  picked  up  the  coverage  of  WBTV  (TV) 
Charlotte  and  then  fed  it  to  WFMY-TV  Greens- 
boro. Phil  Hedrick,  WSJS-TV  operations  man- 
manager,  said  the  experiment  paves  the  way 
for  greater  statewide  coverage. 

PETROLEUM  CAREERS  BOOKLET 

A  FREE  booklet  dealing  with  the  career  op- 
portunities afforded  by  the  oil  business  is  being 
offered  to  interested  high  school  and  college 
students.  Titled  Careers  in  Petroleum,  the 
booklet  is  available  on  request  to:  American 
Petroleum  Institute,  Box  172,  50  W.  50th  St.,' 
New  York  20,  N.  Y. 

BOTTLE  CAP  DISCOUNT 

TO  PROMOTE  the  sale  of  Bireley's  soft  drinks. 
KXEL  San  Bernardino,  Calif.,  sent  dealers  a 
letter  to  which  was  attached  a  cap  from  a  Bire 
ley's  bottle  held  down  with  Scotch  tape.  The 
explanatory  note  said:  "Summer  is  the  time  for 
circuses  and  Bireley's  beverages.  And  speaking 
of  the  'Big  Top'  .  .  .  under  the  Bireley's  cap 
you  will  find  a  ten  cent  discount  on  your  first 
case  .  .  .  put  it  on  Bireley's  and  win  more 
sales  than  ever  ..."  A  dime  was  tucked  be 
neath  the  bottle  cap.  KXEL  says  the  promo 
tion  has  been  very  successful,  especially  among 
individual  grocers  and  small  dealers. 

CFPL  LISTENER  CHECK 

THREE  radios  for  the  winner's  home  and  < 
breakfast  for  the  winner  with  50  of  his  friends 
was  the  prize  offered  by  CFPL  London,  Ontario 
to  find  out  how  many  people  listen  to  its  earh 


OVER  $100,000  will  be  spent  by  Crosley  Broadcasting  Co.  in  its  large-scale  promo- 
tion, "Operation  Sunburst,"  to  stimulate  maximum  audiences  for  WLW  sponsors  this 
summer.  Attending  a  "Sunburst"  sales  conference  are  (I  to  r):  H.  P.  Lasker,  vice  presi- 
dent in  charge  of  WLWD  (TV)  Dayton;  Robert  Boulware,  manager  of  WLWT  (TV)  Cin- 
cinnati; H.  M.  Smith,  Crosley  vice  president  in  charge  of  sales;  George  Henderson, 
Crosley  general  tv  sales  manager;  John  T.  Murphy,  Crosley  vice  president  in  charge 
of  tv  operations,  and  James  Leonard,  vice  president  in  charge  of  WLWC  (TV) 
Columbus. 
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What  does  modern  advertising  owe  to  Socrates  and  P.  T.  Barnum? 
How  did  advertising  premiums  become  a  billion-dollar  business? 
Whose  face  was  red  when  the  first  radio  boxtop  deal  paid  off? 
Why  does  housewives'  laziness  help  build  package  goods  sales? 
For  the  answers,  read. . . . 


m 
m 


A  definitive  series  of  articles  about 
the  15  basic  techniques  of  package 
goods  advertising,  how  they  were 
invented, howthey  have  been  used 
to  send  sales  curves  shooting  into 
the  stratosphere. 


Broadcasting 


Telecasting 
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JUDGES  in  the  $1,000  contest  by  WSTV-TV  Steubenville,  Ohio,  to  provide  a  slogan 
for  its  881 -foot  tower,  look  over  some  of  the  30,000  entries.  L  to  r:  Emerson  V.  Wood, 
executive  secretary  of  the  Steubenville  Chamber  of  Commerce;  J.  Richard  Sonneborn, 
president  of  the  Wheeling  Ad  Club,  and  William  Coffman,  officer  of  the  Pittsburgh 
Radio  &  Tv  Club  and  president  of  Cabbot  &  Coffman  Agency  there. 


morning  show,  which  uses  part  of  the  Red 
Skelton  transcribed  program.  Listeners  were 
asked  to  give  name,  address,  employment,  num- 
ber of  people  in  the  family  listening  to  the  6-7 
a.m.  show  and  for  comments  on  it.  The 
results  have  brought  valuable  information  on 
early  morning  listeners,  the  station  reports,  in- 
cluding data  on  what  type  of  music  the  cows 
like  best  when  they  are  being  milked! 

WLOF  JET  RECORDING 

ARMED  with  a  small  tape  recorder  and  lots 
of  courage,  Lee  Hall  of  WLOF  Orlando,  Fla., 
flew  in  a  jet  plane  and  made  a  15-minute  re- 
cording which  the  station  later  broadcast  to 
listeners.  Miss  Hall's  flight  in  the  T-33  jet 
plane  was  WLOF's  participation  in  Armed 
Forces  Day  as  observed  by  Pinecastle  Air  Force 
base  in  Orlando.  She  described  how  it  felt  to 
sit  in  the  rear  cockpit  of  a  400-mile-per-hour 
jet,  doing  rolls  and  peeling  from  formation. 
Many  WLOF  listeners  throughout  the  central 
Florida  area  were  afforded  a  vicarious  thrill 
while  they  listened  to  the  broadcast,  according 
to  the  station. 

KEX  RADIO  SURVEY 

A  STUDY  of  automobile  listening  in  the  Port- 
land, Ore.,  area  has  been  completed  by  KEX 
there,  which  shows  the  total  audience  in  every 
hour  of  the  day  in  metropolitan  Portland  and 
also  throughout  the  42-county  KEX  listening 
area.  The  survey,  prepared  by  Promotion  Man- 
ager C.  L.  Burrow,  also  points  out  that  over 
800,000  vacationers  visit  Oregon  every  year 
and  spend  over  $150  million,  making  the  tourist 
business  the  third  largest  business  in  the  state. 
Stating  that  car  use  doubles  during  summer 
months,  the  study  says  Oregon  tourists  are  "a 
hot  weather  plus  for  KEX  advertisers."  The 
radios  in  automobiles,  the  study  indicates,  are 
"enough  alone  for  a  complete  media  .  .  .  best 
covered  by  the  50,000  watts  of  KEX." 

WTRY  PROMOTION  PIECES 

WTRY  Troy,  N.  Y.,  has  completed  for  mailing 
to  local  and  national  agencies  and  advertisers, 
three  promotional  pieces  titled  "Summertime," 
"How  Much  for  Advertising?"  and  "This  Is 
WTRY,  the  CBS  Radio  Network."  "Summer- 


time," mailed  to  local  accounts  only,  describes 
WTRY's  penetration  in  the  vacation  market, 
programs  geared  to  the  season  and  rates.  "How 
Much  for  Advertising?"  contains  an  analysis 
of  circulation  and  penetration  of  daily  news- 
papers and  points  out  the  advantage  in  using 
WTRY  in  addition  to  newspaper  advertising. 
"Thjs  Is  WTRY,"  describes  the  station's  adver- 
tisers, personalities,  the  audience  and  its  lis- 
tening habits. 

GREAT  LAKES  BROADCAST 

IN  WHAT  WWCA  Gary,  Ind.,  believes  is  the 
only  show  originating  from  any  of  the  Great 
Lakes,  that  station  will  originate  Beach  Ball- 
room throughout  the  summer  direct  from  Wells 
Street  Beach  on  the  southermost  tip  of  Lake 
Michigan.  The  daily  show,  4-5  p.m.,  will  fea- 
ture records,  lake  forecasts,  interviews  and 
water  temperature  reports. 

SOFTBALL  TELECAST  'FIRST' 

THE  FIRST  regularly  scheduled  Softball  tele- 
casts in  the  history  of  Oklahoma  City  television 
is  claimed  by  KTVQ  (TV)  that  city  in  a  planned 
Monday  and  Tuesday  night  series  staged  in 
cooperation  with  the  Oklahoma  City's  Softball 
Assn.  and  Park  Dept.  The  station  is  already 
telecasting  the  home  games  of  the  Oklahoma 
City  Indians,  Texas  League  representatives,  and 
the  proposed  series  will  be  covered  when  the 
Indians  are  on  the  road.  Station  Manager 
Harry  Abbott  said  that  the  softball  feature  will 
help  solve  programming  plans  as  well  as  give 
assurance  to  the  fans  that  every  Monday  and 
Tuesday  night,  weather  permitting,  they  will 
have  a  live  telecast  of  some  diamond  activity. 

NBC  SUPERVISOR  TRIBUTE 

PAT  KELLY,  veteran  NBC  supervisor  of  an- 
nouncers, was  the  principal  subject  on  Ralph 
Edwards'  This  Is  Your  Life  (NBC-TV,  Wed., 
10-10:30  p.m.  EDT).  Mr.  Kelly  is  planning 
to  retire  from  NBC  next  month  after  25  years 
of  service  to  the  network.  On  hand  to  pay 
tribute  to  Mr.  Kelly  were:  a  former  employer 
of  36  years  ago  from  Vancouver,  B.  C;  Fortune 
Gallo,  who  hired  Mr.  Kelly  to  sing  with  his 
San  Carlo  Opera  Co.;  his  wife,  his  sister-in-law 


and  a  group  of  his  microphone  associates,  in- 
cluding Ben  Grauer,  George  Hicks,  "Tiny"  Ruff- 
ner,  Tex  Antoine,  Ed  Thorgerson,  Alwyn  E.  H. 
Boch,  Norman  Brokenshire,  Jimmy  Wallington, 
Don  Wilson,  Ford  Bond,  Hugh  James,  Jack 
Costello,  George  Putnam  and  Howard  Petrie. 

'THE  HUMAN  TOUCH' 

ANDERSON  &  CAIRNS,  New  York  adver- 
tising agency,  launched  a  series  of  weekly  two 
column  ads  in  the  New  York  Times  and  sev- 
eral trade  papers  based  on  the  people  who  are 
working  on  behalf  of  its  clients.  "The  human 
side  of  the  agency  business  is  probably  one  of 
the  most  frequently  overlooked  aspects  of  suc- 
cessful advertising  even  though  it's  basically  an 
enterprise  of  talented  human  beings  who  are 
real  people,"  John  A.  Cairns,  president  of  the 
agency,  asserted. 

WJBK-AM-TV  JET  BROADCAST 

TO  CALL  attention  to  Armed  Forces  Day  and 
the  Air  Force  Jet  Show  at  nearby  Selfridge 
Field,  WJBK-AM-TV  Detroit,  Mich.,  arranged 
a  live  pickup  from  an  Air  Force  jet  while  the 
plane  circled  Briggs  Stadium  during  a  pause  in 
the  New  York  Yankees-Detroit  Tigers  game 
May  14.  Paul  (Dizzy)  Trout,  former  Tiger 
pitcher  and  now  a  sportscaster,  flew  in  the  jet 
and  carried  on  a  five-minute  conversation  that 
was  broadcast  over  the  loudspeaker  in  the  sta- 
dium and  over  WJBK-AM-TV,  according  to 
that  station. 

WLW-AM-TV  LENDS  TALENT 

WLW-WLWT  (TV)  Cincinnati  will  furnish  the 
talent  for  what  is  expected  to  be  "the  largest 
square  dance  ever  held  in  the  country,"  which 
will  take  place  at  the  Darke  County  Fair.  It  is 
hoped  that  last  year's  opening  day  crowd  of 
84,000  people  will  be  exceeded  at  this  year's 
fair.  WLW's  Midwestern  Hayride  show  will 
be  broadcast  directly  from  the  fair  grounds, 
according  to  the  station. 

KOTV  (TV)  DEDICATION  'FIRST' 

KOTV  (TV)  Tulsa  reports  the  first  television 
coverage  of  the  opening  of  a  new  building  in 
that  city  when  the  dedication  ceremonies  of 
the  new  $400,000  First  National  Bank  Auto- 
ramp  and  Autobank  were  carried  by  that  sta- 
tion. Cy  Tuma,  KOTV  news  director,  handled 
the  narration  and  conducted  interviews  with 
civic  and  business  executives  attending  the 
ceremony. 


CBS-TV  Hails  Haile  First 

CBS-TV  was  credited  with  a  news  "beat" 
last  Tuesday  in  presenting  over  The 
Morning  Show  (Mon.-Fri.,  7-9  a.m.  EDT) 
a  "live"  shipboard  interview  with  Em- 
peror Haile  Selassie  of  Ethiopia  a  full 
hour  before  his  ship  docked  in  New 
York. 

A  CBS-TV  spokesman  said  the  "beat" 
was  accomplished  by  placing  reporter 
Tom  Costigan  abroad  the  S.  S.  United 
States  before  it  entered  New  York  harbor 
and  hiring  a  tugboat,  equipped  with  a 
network  camera  unit,  to  steam  alongside 
the  liner  as  it  entered  the  harbor.  Mr. 
Costigan  persuaded  the  Emperor  to  stand 
near  the  liner's  rail  where  the  camera 
from  the  tug  was  able  to  obtain  a  fairly 
close  view  of  the  monarch  while  he  spoke 
into  the  microphone  for  viewers  of  the 
show. 
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SEND  FOR  NEW  LIST  OF  7/5  KEYSTONE  STATIONS,  COMPLETE  MAPS  OF  NIELSEN  COVERAGE  AND  KEYSTONE'S  TV  SUPPLEMENT 


Want  to  Build  Your  Own  Radio  Network? 


Trouble  with  wired  network  advertising  sometimes 
is  that  it  covers  you  where  you  don't  need  it  and 
leaves  you  bare  where  you  could  use  a  blanket.  Us 
.  .  .  why  we  have  a  network  that's  as  flexible  as  a 
pair  of  hollow  legs  filled  to  the  knee  caps  with  Old 
Grandad.  Flexible  enough?  You  can  build  your  own 
network.  It's  simple.  List  the  markets  where  you 
want  strong,  complete  coverage  .  .  .  extra  merchan- 


dising arms  and  legs  to  tell  and  sell  the  dealers  .  . . 
to  get  displays  onto  and  into  the  windows. 

We'll  take  your  list  and  furnish  a  network  that 
will  prove  to  you  that  Keystone  is  the  most  radio- 
active network  in  America  and  the  most  flexible. 
Call  us,  write  us,  wire  us.  We'll  help  you  build  your 
own  radio  network  to  follow  your  specific  sales 
pattern  .  .  ."tailor-made"  for  your  markets. 


•  WRITE,  WIRE    OR    PHONE  FOR 


CHICAGO  NEW  YORK 

111  West  Washington  St.  580  Fifth  Avenue 
STate  2-6303  PLaza  7-1460 


LOS  AN  G  E  LE  S 

1330  Wilshire  Blvd. 
DUnkirk  3  2910 


SAN  FRANCISCO 

57  Post  Street 
SUtter  1-7440 


1^** TAKE   YOUR  CHOICE 

A  handful  of  stations  or  the  network  .  .  . 
a  minute  or  a  full  hour  .  .  .  it's  up  to 
you,  your  needs. 

^MORE  FOR  YOUR  DOLLAR 

No  premium  cost  for  individualized  pro- 
gramming. Network  coverage  for  less 
than  "spot"  cost  for  same  stations. 

l^ONE  ORDER  DOES  THE  JOB 

All  bookkeeping  nnd  details  are  done 
by  KEYSTONE,  yet  the  best  time  and 
place  are  chosen  for  you. 


COMPLETE    MARKET    INFORMATION   AND  RATES 


BROADCASTING  SYSTEM,  inc. 


THE  VOICE 


F     HOMETOWN  AN 


D     RURAL  AMERICA 
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COMPARATIVE  NETWORK  AM  SHOWSHEET 


1954  by  Broadcasting  Publications  Inc. 


SUNDAY 

CBS  MBS 


MONDAY 


TUESDAY 


TELECASTING 


\u  junl  i y b 4 


SUNDAY 

MONDAY 

-  FRIDAY 

SATURDAY 

as 

MBS 

NBC 

ABC 

CBS 

MBS 

NBC 

ABC 

CBS 

MBS 

NBC 

Lithtni 
Hour 

(479) 

U,  il  Chieato 

Closed  Circuit 

P&G  Crises 
Dr.  Milone 

(163) 

Ray 
Heatherlon 

Vincent  Lopez 

Let's  Pretend 

All  Star 

IT 

ition 
usic 

Roindtafale 

P&G  Duz 
Guiding  Light 
(161) 

Show 
S 

Co-op 
Ruby  Mercer 
Show 

Parade  of  Bands 

Bandstand 

The  Catholic 

No  Network 

GF  Swan-Cal. 
Mrs.  Burton 
(146) 

Fred  Robbins 
Wonderful 
City 

Syncopation 

USA 

Hon 

Service 

PSG  Tide 
Perry  Mason 
(173) 

2:25  Johnson  8 
Son,  News 

No  Network 
Service 
1:30-3:00 

Piece 

2:25 
Johnson  News 

Sammy  Kaye 

Youth  Wants 

Tom  &  Bristol 
Myers  Nora 
Drake (197) 

Luncheon 
with 
Lopez 

Make  Way 

Sports 

To  Know 

P&G  Ivory  Fl. 
Brighter  Day 

(177) 

Festival 

For  Youth 

Parade 

4 

U.  S.  Marine 

The 
Martin  Block 

Miles  Labs 
Hilltop  House 
(147)  R 

P&G 
Life-BeaulifDl 

(170) 

Report  From 
Overseas 

Bandstand 

Band 

The  Golden 
Hour  with 
David  Ross 

Show 
2:35-4 

Lever,  Kellogg 
Houseoarty  * 
(182)  R 

Ruby  Mercer 
Co-op 

P&G 
Road  of  Life 
(111) 

Adv.  in 
Science 

U.S.A. 

Road  Show 

■ 

Pillsbury 
House  Party 
(194)  R* 

P&G 
Pepper  Young 

(166) 

Farm  News 

Sloan 
Simpson 
Show 

2  to  6  p.  m. 
(I'.-min.  local 
spot  announce- 
ments each 
half-hour) 

Music 
From 
Britain 

Mike 
8 

Bull 

P&G 
Right  to  Happi- 
ness (163) 

World 
Assignment 

Reed  Browning 
Show 
4-4:25 

No  Network 

Service 

P&G 
Backstage  Wife 

(175) 

Feature 

Operation  Music 

Salute  to  the 

No  Service 

Mutual  Music 
Show 

Sterling 
Stella  Dallas 
M-W-F 

Horse  Races 

Nation 

j 

Flight  in 

Weekend 
(Radio  "Sunday 
Newspaper") 
Participating 
See  Note 

Treasury 

Charlie 
and 
John 

Sterling  M-W-f 
Toni  (Tu-Th) 
Widder  Brown 
(162) 

Pan  American 

Treasury 
Band 
Stands 

Mae  MeGn'ro 

the  Blue 

Bandstand 

Union 

Show 

f 

4:55-5  News 

Manhtn.  Soap 
Woman  in  My 

The  Shadow 

Co-op 

Austin  Kiplinger 

Tu&Th  Quaker 
Sgt.  Preston  ot 
the  Yukon 

House  (188) 

Harrison  Prods. 
Inc. 

Just  Plain  Bill 

Tea  &  Crumpets 

Washington 
U.S.A 
5-5:30 

5:00 



R.  J.  Reynolds 
550  (Both 
Parti  cipating) 

Art  and 
Dotty  Todd 

Ni  Service 

M-W-F 
Bobby  Benson 
S 

Pharmacot 
Front  Page 
Farrell  (138) 

Teen-agers 
Unlimited 

rid 

True  Detective 
Mysteries 

Lum  &  Abner 
Co-op 

5:30-5:55 
M  W-F-Kellogg 
Wild  Bill  Hickok 

TuSTh 
Derby-Sky  King 

C-P-P 
Lorenzo  Jones 
(191) 



Pop  Concert 

Saturday 
at  the 
Chase 

5:45-55  (498) 
Jack  Brickhouse 
Sports,  State 

5:50-6:00 
|  State  Farm  Mul 
C.  Brown 

Musical 
Express 

Miles  Libs 
Cut  Mitny 

Time  (149  R 

It  Pays  To  Be 
Married 
•3-Plan 

Farm  Auto  Ins. 

5:55 
Johnson  News 

Explanation:  Listings  In  order:  Sponsor,  name  of 
program,  number  of  stations:  S  sustaining;  R  re- 
broadcast  West  Coast:  TBA  to  be  announced:  EP 
repeat  performance.   Time  EDT. 


-4:30  p.m.. 
Geo.  Mills 


Les 


ABC — 8:55-9  a.m..  2:30-2:35  p.m..  4:! 
M.W.F.,  Time  for  Betty  Crocker 
(319). 

7:55-8   p.m..   M-F,   Chesterfield  Cigarettes 
Griffith  &  The  News.  (332). 
10:30-10:35  p.m.,   M-F,  Philco  Corp..  Edwin  C. 
Hill  and  the  Human  Side  of  the  News  (310) 

CBS— 8:30-8:55  a.m..  Sun.,  General  Foods  Corp., 

Sunday  Gatherin'  109. 
11:30-11:35  a.m.  Sun.  Peter  Hackes— News  (S) 
12-12:05  p.m.,  Sat.,  Dr.  Scholl— Bill  Shadel  188 
3:15-  3-30   p.m.   MWF  Lever— Housepartv  ISO 
3:15-3:30  p.m.,  Tu.-Th.,  Kellogg— &  Houseparty  191 
3:30-45  p.m..  Bauer  &  Black — Houseparty  171 
3:30-  3:45  p.m.  M-Th  Pi llshurv— Houseparty  191 
Arthur  Godfrev  Clients  10-11:30  a.m. 
Godfrey  10-10:15  a.m.  Bristol  Myers,  M-W  alt.  F 
Campana  T-Th  alt.  F. 

10-  10:15   a.m..  Minn.   Mining,   M-W   alt.  F: 
Kellogg  Tu-Th;  Adolphs  Ltd.  alt.  F. 

10:15-30  a.m.,  Knomark  M-F  alt.  days. 
10:30-45  a.m..  Int.   Cellucotton  M-W  alt.  F. 

Gen.   Motors.  Frigidaire.  Tu-Th  alt.  F. 
10:45-11  a.m..  Star  Kist,  M-W  alt  F. 

Toni.  Tu-Th..  Kellogg,  alt.  F. 

11-  11:15  a.m..  Lever  Bros..  M-W  alt.  F. 

National  Biscuit.  Tu-Th  alt.  F. 
11:15-39  a.m.,  Pillsbury  Mills,  M-Th  alt.  F. 
Toni  alt.  F. 

M  BS — 

Credit  Union  Nat'l  Assoc.  4:55-5:00  p.m.  Sundav. 
5:55-6:00  p.m..  M-F,  Cecil  Brown-S.  C.  Johnson 
9-9:05  p.m..  M-F.  Johns-Manville.  Bill  Henry. 
Mon.-Fri.  S:00-8:30  p.m.  Programs— Multi-Message 
Plan   Participants — 

R.  .T.  Reynolds  Tobacco  Co. — Mon.,  Tues.  & 
Thurs. 

Multi  Message  Plan  Participants — 
Pan  America!-  Coffee  Bureau  (Tues.  &  Thurs.) 
Jacques  Kreisler.  Tu.-W. 
Mon.-Fri.  11:25-11:30  a.m.  S.  C.  Johnson— News 

NBC — 8-8:15  a.m.,  Skelly  Oil,  M-F.  News  <2S): 
Three-Plan: 

Lewis-Howe.  Liggett  &  Myers  &  RCA.  Fibber 
McGee  &  Molly;  Second  Chance;  It  Pays  to  be 
Married. 
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EDUCATION 


FOR  THE  RECORD 


Station  Authorizations,  Applications 

(As  Compiled  by  B  •  T) 

May  20  through  May  26 

Includes  data  en  new  stations,  changes  in  existing  statiens,  ownership  changes,  hearing 
cmses,  rules  £  standards  changes  and  routine  roundup. 

Abbreviations: 


CP — construction  permit.  DA — directional  an- 
tenna, K*P — effective  radiated  power.  STL — 
studio-transmitter  link,  lynch,  amp.— synchro- 
nous  amplifier.  vhf — very  high  frequency,  nhf- 
ultra  high  frequency,  ant. — antenna,  nor. — auraL 
vii.  —  visual  kw  —  kilowatts,  w  —  watte,  me  — 


megacycles.  D — day.  N— night.  L3 — local  sun- 
set, mod.  —  modification,  trans.  —  transmitter. 
unL  —  unlimited  hours,  ke  —kilocycles.  SSA  — 
special  service  authorization.  ST  A— special  tem- 
porary authorization.  (FCC  file  and  hearing 
docket  numbers  given  in  parentheses.) 


Chicago  Educ.  WTTW  (TV) 
May  Lack  Funds  For  Start 

CHICAGO  Educational  Television  Association 
may  have  to  postpone  the  operational  start  of 
WTTW  (TV)  until  the  fall  of  1955  for  lack  of 
funds,  CETA  President  Edward  L.  Ryerson 
said  a  fortnight  ago. 

Mr.  Ryerson,  discussed  the  ch.  11  station's 
status  in  a  talk  before  the  Adult  Education 
Council  of  Greater  Chicago.  WTTW  still  must 
obtain  over  $200,000,  a  staff  including  a  gen- 
eral manager,  and  studio  facilities,  he  said. 

"It  would  be  a  mistake  to  launch  the  station 
without  enough  funds  to  underwrite  its  opera- 
tion for  two  years,"  Mr.  Ryerson  admitted.  "I 
am  hopeful  this  will  be  possible  in  1955,"  and 
held  out  some  hope  WTTW  could  go  on  the 
air  by  next  spring. 

Mr.  Ryerson  said  one  or  two  executives  had 
rejected  the  manager's  post  but  that  he  had 
another  dozen  under  consideration. 

Summer  Workshop  Set 
For  Radio,  Film  Scripts 

A  WORKSHOP  in  planning  and  writing  mar- 
ketable radio  and  film  scripts  will  be  held  by 
the  New  School  for  Social  Research  in  New 
York  from  June  21 -Aug.  4.  The  workshop  will 
be  directed  by  Flora  Rheta  Schreiber,  writer 
and  teacher. 

Guest  lecturers  will  include  George  Kondolf 
of  BBDO.  producer  of  Theatre  Guild  on  Tv 
and  of  the  current  Broadway  show,  The  Fifth 
Season;  William  Traum,  director  of  the  radio 
and  tv  division  of  Town  Hall;  Jack  Glenn, 
president  of  Jack  Glenn  Inc.,  formerly  producer 
of  "March  of  Time";  Jack  Le  Vien,  assistant 
general  manager  of  Warner  Pathe  News;  Mrs. 
Robert  Flaherty,  documentary  film  maker; 
Martin  Magner,  director  of  The  Goldbergs;  Ed 
Roberts,  BBDO  and  director  of  Armstrong 
Circle  Theatre. 

NAEB  Names  Bidlack 

CECIL  C.  BIDLACK,  member  of  the  radio  and 
television  engineering  staffs  of  NBC  since  1938, 
has  been  named  by  the  National  Assn.  of 
Educational  Broadcasters  as  its  first  television 
engineer,  effective  July  1.  In  his  new  post, 
which  was  made  possible  by  a  grant  to  NAEB 
from  the  Ford  Foundation's  Fund  for  Adult 
Education.  Mr.  Bidlack  will  perform  engineer- 
ing services  for  proposed  educational  tv  sta- 
tions throughout  the  country. 


FCC  Commercial  Station  Authorizations 
As  of  April  30,  1954  * 


FM 

TV 

Licensed  (all  on  air) 

2,540 

528 

101 

CPs  on  air 

23 

24 

f286 

CPs  not  on  air 

112 

16 

190 

Total  on  air 

2,562 

552 

387 

Total  authorized 

2,675 

568 

577 

Applications  in  hearing 

129 

4 

183 

New  station  requests 

158 

4 

52 

Facilities  change  requests 

139 

13 

28 

Total  applications  pending 

762 

110 

238 

Licenses  deleted  in  March 

2 

2 

0 

CPs  deleted  in  March 

2 

1 

8 

*  Does  not  include  noncommercial  educational 
fm  and  tv  stations, 
t  Authorized  to  operate  commercially. 
*    •  * 


Am  and  Fm  Summary  through  May  26 


On 
Air 

Licensed 

CPs 

Appls. 
Pend- 
ing 

In 
Hear 
in? 

Am 
Fm 

2,578 
557 

2,549 
530 

152 
40 

162 
5 

129 
4 

KNBC,  KPIX(TV)Join 
In  Radio-Tv  Institute 

KNBC  and  KPIX  (TV)  San  Francisco  are  join- 
ing to  conduct  the  12th  annual  summer  Radio- 
Television  Institute  at  Stanford  U.  from  June 
21  to  Aug.  17. 

Staff  members  from  both  stations  will  be 
among  instructors  for  the  eight-week  course. 
Classes  will  be  conducted  in  the  KNBC  and 
KPIX  studios  Mondays,  Wednesdays  and  Fri- 
days and  on  the  Stanford  campus  Tuesdays 
and  Thursdays. 

Four  to  Get  'Shakespeare' 

FIRST  semester  kinescopes  of  Dr.  Frank  C. 
Baxter's  Shakespeare  on  Tv  program  started  on 
three  additional  stations,  WKAR-TV  East  Lan- 
sing, Mich.,  WHA-TV  Madison,  Wis.,  and 
KUHT  (TV)  Houston,  and  will  start  on  a 
fourth,  WQED  (TV)  Pittsburgh,  June  13.  Kine- 
scopes are  furnished  by  KNXT  (TV)  Holly- 
wood, which  is  offering  a  course  for  college 
credit  in  cooperation  with  the  U.  of  Southern 
California.  The  program  is  not  being  offered 
for  college  credit  by  the  new  stations.  Educa- 
tional Tv  and  Radio  Center  of  Ford  Founda- 
tion, Ann  Arbor,  Mich.,  is  handling  distribu- 
tion- 

NAEB  Seminar  June  7-11 

FIVE-DAY  seminar  will  be  held  by  the  Na- 
tional Assn.  of  Educational  Broadcasters  in  St. 
Louis  from  June  7-11  for  writers  and  producers 
of  in-school  programs.  The  host  station  will  be 
KSLH,  St.  Louis  Board  of  Education  station. 
Marguerite  Fleming,  director  of  KSLH,  is  in 
charge  of  arrangements. 


Television  Station  Grants  and  Applications 
Since  April  14,  1952 
Grants  since  July  11,  7952: 

vhf       uhf  Total 

Commercial                        238         307  545* 

Educational                          12           17  29 

Total  Operating  Stations  in  U.  S.: 

vhf       uhf  Total 

Commercial  on  air              255         122  377 

Noncommercial  on  air            2            3  5 

Applications  filed  since  April  14,  7952: 

New  Amend,  vhf      uhf  Total 

Commercial      918        337        711        525  1,237= 

Educational       54                      27          26  543 


Total  972        337        738        551  1.2901 

1  Eighty  CP's  (13  vhf,  67  uhf)  have  been  returned. 
a  One  applicant  did  not  specify  channel. 
*  Includes  29  already  granted. 
4  Includes  574  already  granted. 

*    *  * 


ACTIONS  OF  FCC 
New  Tv  Stations  .  .  . 

APPLICATIONS 

Tulsa,  Okla. — Okla.  Educational  Tv  Authority, 

noncommercial  educational  vhf  ch.  11  (198-204 
mc);  ERP  76.2  kw  visual,  45.7  kw  aural;  antenna 
height  above  average  terrain  1,270  ft.,  above 
ground  1,133  ft.  Estimated  construction  cost 
$233,826,  first  year  operating  cost  $31,160.  Post 
Office  address  %  John  W.  Dunn,  State  Capitol, 
Okla.  City,  Okla.  Studio  and  transmitter  location 
6.4  miles  WNW  of  center  of  Tulsa  and  1.9  miles 
N  of  Osage-Tulsa  County  line.  Geographic  co- 
ordinates 36°11'26"  N.  Lat.,  96°05'50"  W.  Long. 
Transmitter  and  antenna  RCA.  Legal  counsel 
Cohn  &  Marks,  Washington.  Consulting  engineer 
George  C.  Davis,  Washington.  Principals  include 
Chairman  Charles  Franklin  Spencer,  president 
East  Central  State  College,  Ada,  Okla.;  Vice 
Chairman  Rex  E.  Pettijohn,  and  Secretary- 
Treasurer  J.  B.  Harper,  attorney.  Applicant  pro- 
poses to  lease  transmitter  site  from  vhf  ch.  6 
KOTV  (TV)  Tulsa.    Filed  May  25. 

APPLICATIONS  DISMISSED 

Lock  Haven,  Pa. — Lock  Haven  Tv  Corp.  FCC 

dismissed  bid  for  new  tv  station  on  uhf  ch.  32  at 
request  of  attorney.    Dismissed  May  21. 

WCAN-TV  Milwaukee,  Wis.— Midwest  Bcstg. 
Co.  FCC  dismissed  application  for  modification 
of  CP  for  uhf  ch.  25  to  specify  vhf  ch.  12.  Dis- 
missed May  19. 

Existing  Tv  Stations  .  .  . 

ACTIONS  BY  FCC 

KOOL-TV  Phoenix,  Ariz.— Maricopa  Bcstrs. 
Inc.  granted  modification  of  CP  for  vhf  ch.  10 
to  change  from  share  time  with  KOY-TV  to  un- 
limited time.    Granted  May  21;  announced  May 

25. 

KFXJ-TV  Grand  Junction,  Colo.  —  Western 
Slope  Bcstg.  Co.  granted  STA  to  operate  com- 
mercially on  vhf  ch.  5  for  the  period  ending 
Nov.  22.    Granted  May  20;  announced  May  25. 

WGBH-TV  Boston,  Mass.— WGBH  Educational 
Foundation  granted  modification  of  CP  for  non- 
commercial educational  vhf  ch.  2  to  change  studio 
location  to  84  Massachusetts  Ave..  Cambridge, 
Mass.    Granted  May  18. 


Radio-Tv  Students 

FIVE  high  school  students  in  the  New 
York  area,  who  received  their  high  school 
education  through  integration  of  home 
instruction  and  radio  and  television  meth- 
ods, received  achievement  awards  in  a 
ceremony  last  fortnight  at  the  studios 
of  WPIX  (TV)  New  York.  The  stu- 
dents were  able  to  complete  their  educa- 
tion through  home  visits  by  accredited 
teachers,  listening  to  regular  radio  courses 
conducted  by  WNYE  (FM),  New  York 
Board  of  Education  station,  and  viewing 
The  Living  Blackboard  program  over 
WPIX.  The  program  has  been  presented 
since  1951  to  assist  in  the  education  of 
handicapped  children.  WPIX  telecast  the 
awards  ceremony. 
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WGR-TV  Buffalo,  N.  Y.-WGR  Corp.  granted 
modification  of  CP  for  vhf  ch.  2  to  change  ERP 
to  66.1  kw  aural:  transmitter  location  to  La- 
fayette Hotel.  Washington  &  Clinton  Sts..  Buffalo. 
Granted  May  17;  announced  May  25. 

KPTV  (TV)  Portland,  Ore.— Empire  Coil  Co. 

granted  modification  of  CP  for  uhf  ch.  17  to 
change  ERP  to  204  kw  visual.  110  kw  aural; 
change  description  of  transmitter  location  to 
3405  SW  Council  Crest  Drive,  Portland;  antenna 
height  above  average  terrain  1,310  ft.  Granted 
May  19;  announced  May  25. 

WBTM-TV  Danville,  Va. — Piedmont  Bcstg. 
Corp.  granted  modification  of  CP  for  uhf  ch.  24 
to  change  ERP  to  22.4  kw  visual,  12  kw  aural; 
antenna  height  above  average  terrain  650  ft. 
Granted  May  20;  announced  May  25. 

STATIONS  DELETED 

WDHN  (TV)  New  Brunswick,  N.  J.— Home 
News  Pub.  Co.  FCC  deleted  tv  station  on  uhf 
ch.  47  at  request  of  applicant.    Deleted  May  21. 

KMER  (TV)  Merced,  Calif.— Merced  Tv  Corp. 

FCC  deleted  tv  station  on  uhf  ch.  34  for  lack  of 
prosecution.    Deleted  May  20. 

WILK  (TV)  Paducah,  Ky.— Paducah  Tv  Corp. 

FCC  deleted  tv  station  on  uhf  ch.  43  for  lack  of 
prosecution.    Deleted  May  19. 

WTTM-TV  Trenton,  N.  J.— Peoples  Bcstg.  Corp. 
FCC  deleted  tv  station  on  uhf  ch.  41  for  lack  of 
prosecution.    Deleted  May  20. 

KMSL  (TV)  Marshall,  Tex. — Marshall  Tv  Corp. 
FCC  deleted  tv  station  on  uhf  ch.  16  for  lack  of 
prosecution.   Deleted  May  19. 

WBEY  (TV)  Beckley,  W.  Va.— Appalachian  Tv 
Corp.  FCC  deleted  tv  station  on  uhf  ch.  21  for 
lack  of  prosecution.    Deleted  May  20. 

APPLICATIONS 

KEDD  (TV)  Wichita,  Kan.— KEDD  Inc.  seeks 
modification  of  CP  for  uhf  ch.  16  to  change  ERP 
to  244  kw  visual,  129  kw  aural;  antenna  height 
above  average  terrain  667  ft.    Filed  May  19. 

KTVX  (TV)  Muskogee,  Okla.— Tulsa  Bcstg.  Co. 
seeks  modification  of  CP  for  vhf  ch.  8  to  change 
studio  location  to  805-807  East  Side  Blvd.,  Musko- 
i  gee.    Filed  May  20. 

WCAN-TV  Milwaukee,  Wis.— Midwest  Bcstg. 
Co.  seeks  modification  of  CP  for  uhf  ch.  25  to 
specify  vhf  ch.  12  (  204-210  mc):  ERP  316  kw 
visual.  215  kw  aural;  antenna  height  above  av- 
erage terrain  592  ft.    Filed  May  19. 

CALL  LETTERS  ASSIGNED 

WTWO  (TV)  Bangor,  Me— Murray  Carpenter 
&  Assoc.,  vhf.  ch.  2. 

WNYC-TV  New  York,  N.  Y. — City  of  N.  Y., 
Municipal  Bcstg.  System,  uhf  ch.  31. 

KVSO-TV  Ardmore,  Okla.— John  F.  Easlev, 
vhf  ch.  12. 

KCOR-TV  San  Antonio,  Tex.— KCOR  Inc.,  uhf 
ch.  41. 

KCTS  (TV)  Seattle,  Wash.— V.  of  Wash.,  non- 
commercial educational  vhf  ch.  9.  Changed  from 
KUOW-TV. 

New  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

Gainesville,  Fla.— Thomas  R.  Hansen,  Charles 
\\ .  Dowdy,  John  A.  Dowdy  &  Winnie  S.  Vaughn 
d/b  as  Decatur  Bcstg.  Co.  (WMGR  Bainbridge, 
Ga.)  granted  980  kc,  5  kw  davtime.  Post  office 
address  Box  375,  Bainbridge,  Ga.  Estimated  con- 
struction cost  $45,325,  first  year  operating  cost 
540,000,  revenue  $50,000.  Each  partner  owns  25% 
interest.    Granted  May  26. 

Stuart,  Fla.— Lester  M.  Combs  &  Reginald  B. 
Martin  d/b  as  The  Blue  Water  Bcstg.  Co.,  granted 
1450  kc,  100  w  unlimited.  Post  office  address  % 
-ester  M.  Combs,  214  10th  Ave.,  N„  Jacksonville 
Beach,  Fla.  Estimated  construction  cost  $10,130, 
irst  year  operating  cost  $36,000,  revenue  $42,000. 
Principals  include  Lester  M.  Combs  (67%),  ac- 
count executive  WMBR-TV  Jacksonville,  and 
Reginald  B.  Martin  (33%),  account  executive 
^ouck  &  Co.  Advertising  Agency,  Miami,  and 
'0%  owner  Syndicated  Radio  Program  Service, 
-oral  Gables,  Fla.   Granted  May  26. 

K Charleston,  111— Jack  G.  Owens,  Betty  Jane 
wens  and  Betty  Jane  Owens,  Trustee  d/b  as 
riendly  City  Bcstrs.,  granted  1270  kc,  1  kw  day- 
me.  Estimated  construction  cost  $22,912.25,  first 
/ear  operating  cost  $36,000,  revenue  $58,000.  Prin- 
cipals include  Jack  G.  Cwens  (60%),  employe  of 
Nickel  Plate  R.R.,  and  his  wife  Betty  Jane 
iwens  (20%).  Mrs.  Owens  is  trustee  of  20% 
nterest  for  her  children.  Post  office  address 
Vt  J.  G.  Owens,  1403  10th  St.,  Charleston.  Grant- 
ed May  26. 

London,  Ky.— States  Bcstg.  System  Inc.  granted 
400  kc,  250  w  unlimited.  Post  office  address  % 
Tiarles  F.  Trivette,  Hotel  London,  London,  Ky. 
stimated  construction  cost  $15,511.  first  year  op- 
ratmg  cost  $72,000,  revenue  $84,000.  Principals 
nelude  President  Charles  F.  Trivette  (44%),  for- 


AdvertUement 


rom  where  I  sit 
6y  Joe  Marsh 


V  License 


"Specs"  Johnson,  who  thinks  it's 
a  real  treat  to  spend  an  hour  or  so 
browsing  in  a  bookshop  found  his  idea 
of  heaven  up  in  Centerville  last  week. 

"Just  inside  the  door,"  Specs  says, 
"there's  a  tray  of  bright  blue  buttons. 
If  you  want  to  look  around  without 
having  someone  tag  along,  suggesting 
you  buy  the  latest  best-selling  novel,  a 
mystery  thriller  or  maybe  a  history  of 
Africa,  you  pin  one  of  these  blue 
buttons  on  your  coat  lapel. 

"You  can  poke  around  as  long  as 
you  like.  Then  when  you've  found  just 
the  book  you  want,  take  off  the  but- 
ton, and  someone's  right  there  to  take 
care  of  you." 

From  where  I  sit,  everybody  likes 
to  make  his  own  choice.  It  doesn't 
matter  whether  it's  books,  preferences 
in  clothing,  where  to  live,  or  makes  of 
cars.  And  it's  certainly  no  surprise 
that  folks  have  personal  preferences  in 
beverages,  too.  So  if  your  neighbor 
orders  a  temperate  glass  of  beer  while 
you're  having  coffee,  remember  he's 
entitled  to  his  choice,  too. 


Copyright,  1954,  United  States  Brewers  Foundation 
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mer  Ky.  State  Senator,  applicant  for  new  am 
station  at  Mt.  Sterling,  Ky.,  and  president-37y2% 
stockholder  Ky.  Bcstg.  Co.,  permittee  of  new  am 
station  at  Grundy,  Va.;  Vice  President  Elom  Mills 
(4%),  auto  dealer,  and  Secretary-Treasurer  Her- 
man G.  Dotson  (4%),  Master  Commissioner  of 
Pike  Circuit  Court,  Pikesville,  Ky.  Granted  May 
26. 

Tyron,  N.  C. — Mildred  Allen  &  Dorothy  Friend 
d/b  as  Thermal  Bcstg.  Co.,  granted  1580  kc.  250 
w  davtime.  Estimated  construction  cost  $10,034, 
first  year  operating  cost  $22,860,  revenue  $37,960. 
Principals  include  Mildred  Allen  (50%),  assistant 
professor  of  speech  at  U.  of  Tulsa  and  Dorothy 
Friend  (50%  ),  announcer  KOTV  (TV)  Tulsa,  Okla. 
Post  office  address  %  Mildred  Allen,  2202  E.  7  St., 
Tulsa,  Okla.    Granted  May  26. 

APPLICATIONS 

Maiden,  Mo.— Charles  W.  Craft  1470  kc,  1  kw 
daytime.  Post  office  address  %  Craft  Motor  Co., 
Jonesboro.  Ark.  Estimated  construction  cost 
$19,685,  first  year  operating  cost  $29,500,  revenue 
$38,000.  Mr.  Craft  is  associated  with  an  auto 
agency  and  farm  machinery  company.  Filed 
May  19. 

Ogallala.  Neb.— Ogallala  Bcstg.  Co.  930  kc,  500  w 

daytime.  Post  office  address  %  Newell  Eastman. 
716  West  C  St.,  Ogallala.  Estimated  construction 
cost  $16,299,  first  year  operating  cost  $32,275,  rev- 
enue $36,000.  President  Newell  Eastman  (10%), 
employe  for  manufacturer  of  electronics  equip- 
ment; Vice  President  Matt  Beckius  (4.6%),  em- 
ploye for  manufacturer  of  electronics  equipment: 
Secretary-Treasurer  Marvin  A.  Romig  (3.4%), 
attorney,  and  E.  Charles  Robacker  (2%),  general 
contractor.    Filed  May  24. 

Henryetta,  Okla. — J.  Leland  Courley,  Charles 
E.  Engleman  &  Lloyd  W.  Simpson  d/b  as  Henry- 
etta Radio  Co.  1360  kc,  500  w  daytime.  Post 
office  address  %  J.  Leland  Courley,  P.  O.  Box 
930,  Henryetta.  Estimated  construction  cost 
$20,056,  first  year  operating  cost  $35,000,  revenue 
$40,000.  Principals  include  General  Manager 
J.  Leland  Courley  (48%),  president-publisher  - 
60%  stockholder  Henryetta  Daily  Free-Lance, 
and  president-33%  stockholder  Hugo  (Okla.) 
Daily  News;  Lloyd  W.  Simpson  (40%),  banker 
and  real  estate,  and  Charles  E.  Engleman  (12%), 
president-publisher-majority  stockholder  Clinton 
(Okla.)  Daily  News,  secretary-majority  stock- 
holder Edmburgr  (Tex.)  Review,  and  secretary 
Henryetta  Daily  Free-Lance  and  Hugo  Daily 
News.    Filed  May  19. 

Portland,  Ore.— Albert  L.  Capstaff  1290  kc,  1  kw 
daytime.  Post  office  address  612  Commercial 
St.,  Astoria,  Ore.  Estimated  construction  cost 
$9,350.  first  year  operating  cost  $48,000,  revenue 
$62,500.  Mr.  Capstaff  is  president-general  man- 
ager-25%  stockholder  KVAS  Astoria,  Ore.  Filed 
May  12. 

Colonial  Heights,  Va. — Harry  A.  Epperson  Jr. 

1290  kc,  1  kw  daytime.  Post  office  address 
Ararat,  Va.  Estimated  construction  cost  $16,242, 
first  year  operating  cost  $37,436,  revenue  $58,613. 
Mr.  Epperson  is  engineer  at  WPAQ  Mt.  Airy. 
N.  C.    Filed  May  13. 


Existing  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

WSUI  Iowa  City,  Iowa — State  U.  of  Iowa  grant- 
ed permission  to  reduce  hours  of  operation  from 
unlimited  to  minimum  of  6V4  hours  daily  from 
Aug.  7  through  Sept.  25  in  order  to  observe 
vacation  period.  Granted  May  19;  announced 
May  25. 

WCHO  Washington  Court  House,  Ohio— Court 
House  Bcstg.  Co.  granted  permission  to  sign  off 
at  6  p.m.  on  Saturdays.  Granted  May  17;  an- 
nounced May  25. 

WTRW  Two  Rivers,  Wis. — Two  Rivers  Bcstg. 
Co.  granted  permission  to  sign-off  at  6  p.m.  from 
April  1  to  Sept.  1.  Granted  May  19:  announced 
May  25. 

APPLICATIONS 

WPLA  Plant  City,  Fla.— W.  A.  Smith  seeks 
CP  to  change  from  1570  kc  daytime  to  1230  kc 
unlimited.    Filed  May  20. 

WPGC  Morningside,  Md. — Harry  Hayman  seeks 
CP  to  change  from  1580  kc  250  w  daytime  to 
1570  kc  1  kw  daytime.    Filed  May  20. 

WIVI  Christiansted,  V.  I. — Radio  American 
West  Indies  Inc.  seeks  CP  to  change  from  1230 
kc  250  w  to  1220  kc  1  kw.    Filed  May  18. 

KNEW  Spokane,  Wash. — Inland  Empire  Bcstg. 
Co.  seeks  CP  to  change  from  directional  day 
and  night  to  directional  night  only  on  790  kc. 
Filed  May  18. 

New  Fm  Station  .  .  . 

ACTION  BY  FCC 

Detroit,  Mich. — Michigan  Music  Co.  granted  CP 
for  new  Class  B  fm  station  on  ch.  278  (103.5  mc); 
ERP  20  kw;  antenna  height  above  average  terrain 
200  ft.   Granted  May  26. 


Existing  Fm  Stations  .  .  . 

ACTIONS  BY  FCC 

WITH-FM  Baltimore,  Md. — Maryland  Bcstg.  Co. 
granted  CP  to  change  antenna  height  above  av- 
erage terrain  to  470  ft.  Granted  May  21;  an- 
nounced May  25. 

WNYC-FM  New  York,  N.  Y.— City  of  N.  Y. 
Municipal  Bcstg.  System  granted  CP  to  change 
ERP  to  18  kw,  antenna  height  above  average 
terrain  to  540  ft.  Granted  May  21;  announced 
May  25. 

Ownership  Changes  .  .  . 

ACTIONS  BY  FCC 

WGWD  Gadsden,  Ala.— Etowah  Bcstrs.  Inc. 
granted  voluntary  transfer  of  control  to  Joe  L. 
Moore  &  Co.  through  sale  of  all  stock  for  $57,500. 
Principals  include  President  Joe  L.  Moore  (71.6%), 
Vice  President  Jack  Fox  (2%),  and  Secretary- 
Treasurer  Arthur  C.  Howard  Jr.  (25.2%).  All  are 
associated  in  real  estate  and  insurance.  Granted 
May  26. 

KSFO  San  Francisco,  Calif.— The  Associated 
Bcstrs.  Inc.  granted  voluntary  assignment  of  li- 
cense to  San  Francisco  Bcstrs.  Inc.  No  considera- 
tion involved  as  Mr.  Wesley  I.  Dumm  is  sole 
owner.  Associated  has  sold  71%  of  KPIX  (TV) 
San  Francisco  to  Westinghouse  Electric  Corp. 
Granted  May  18;  announced  May  25. 

KAFP  Petaluma,  Calif.— S.  W.  Warner  &  E.  N. 
Warner  d/b  as  Warner  Brothers  granted  volun- 
tary assignment  of  license  to  Redwood  Empire 
Bcstg.  Co.  for  $30,000.  Principals  include  Arthur 
T.  Shields  (40V4%),  secretary-general  manager 
WLDY  Ladysmith,  Wis.;  Corrine  A.  Shields 
(10%);  Jeffry  E.  Evans  (243,4%),  engineer  WLDY; 
Stephen  H.  Evans  (12.5%),  announcer-engineer 
WLDY,  and  Gerald  K.  Hauser  (12.5%),  salesman 
WLDY.    Granted  May  26. 

WHWD  Hollywood,  Fla.— Circle  Bcstg.  Corp. 
granted  voluntary  assignment  of  license  to  Arnold 
Bcstg.  Co.  for  $18,000  and  assumption  of  liabili- 
ties for  $6,500.  Principals  include  President-Treas- 
urer Earle  Silver  (25%),  manager  WHWD,  and  ad- 
vertising agency;  Vice  President  Louis  Baron 
(10%),  auto  dealer,  store  and  merchandising 
manager;  Secretary  Joe  Cohen  (5%),  warehouse 
and  store  manager;  Sophie  N.  Silk  (45%);  Joan 
Baron  (10%),  and  Ruth  Cohen  (5%).  Granted 
May  26. 

WABR  Winter  Park,  Fla.  —  Orange  County 
Bcstrs.  Inc.  granted  voluntary  transfer  of  con- 
trol to  Ray  Herbert  Gunckel  Jr.  through  sale  of 
all  stock  for  $2,800.  Mr.  Gunckel  is  applicant  for 
new  am  station  on  1280  kc  at  Jacksonville  and 
is  engaged  in  sales  of  phonographs,  records  and 
accessories.  Granted  May  26. 

WHXY  Bogalusa,  La.— Charles  W.  Holt  &  Dave 
A.  Matison  Jr.  d/b  as  Bogalusa  Bcstg.  Co.  granted 
voluntary  assignment  of  license  to  Bogalusa 
Bcstg.  Corp.  for  $10,000.  Principals  retaining 
identical  interests  are:  President  D.  A.  Matison 
Jr.  (507c),  Vice  President  Charles  W.  Holt  (49%), 
and  Secretary  Connie  I.  Holt  (1%).  Granted  May 
20;  announced  May  25. 

WCOP-AM-FM  Boston,  Mass.— Thomas  B. 
Baker  Jr.,  A.  G.  Beaman  &  Roy  V.  Whisnand 
granted  voluntary  assignment  of  license  to  Boston 
Post  for  $210,000.  President  and  publisher  John 
Fox  is  sole  owner  and  applicant  for  new  tv  sta- 
tion on  vhf  ch.  5  at  Boston.    Granted  May  26. 

WMAJ  State  College,  Pa.— Centre  Bcstg.  Inc. 
granted  involuntary  transfer  of  control  to  County 
National  Bank  at  Clearfield,  and  W.  K.  Ulericri. 
executors  and  trustees  of  the  estate  of  Richard 
J.  Kennard  (38%),  deceased.  Mr.  Ulerich  indi- 
vidually owns  38%.   Granted  May  21. 

WCRE  Cheraw,  S.  C— Chesterfield  Bcstrs.  Inc. 
granted  voluntary  acquisition  of  control  by  R.  D. 
Baxley  through  purchase  of  20  shares  of  stock 
from  Hugh  T.  Morris.  Mr.  Baxley  will  now  be 
president  and  60%  stockholder.  Remaining  40% 
interest  is  held  by  Robert  C.  Misenheimer,  secre- 
tary-treasurer. Granted  May  21. 

WHAW  Weston,  W.  Va. — Lewis  Service  Corp. 
granted  voluntary  assignment  of  license  to  Cen- 
tral W.  Va.  Service  Corp.  for  $25,000.  Principals 
include  President-Treasurer  Richard  H.  Ralston 
(49.6%),  owner  of  Buchannon  Record,  (Buchan- 
non,  W.  Va.),  newspaper  and  commercial  print- 
ing, and  Vice  President-Secretary  Francis  E. 
Andrews  (49.6%),  retail  jewelry.  Granted  May 
26. 

APPLICATIONS 

KGB  San  Diego,  Calif. — General  Teleradio  Inc. 

seeks  voluntary  assignment  of  license  to  Marion 
R.  Harris  for  basic  rental  of  $27,500  per  year  with 
option  to  purchase.  Mr.  Harris  is  general  man- 
ager KGB.   Filed  May  21. 

WIBM  Jackson,  Mich. — WIBM  Inc.  seeks  volun- 
tary assignment  of  license  to  Booth  Radio  &  Tv 
Stations  Inc.  for  $115,865.  President-Treasurer 
John  L.  Booth  and  family  are  sole  owners.  Booth 
Radio  &  Tv  is  permittee  of  WSBM-TV  Saginaw, 
and  owner  of  WBBC  Flint,  WJLB  Detroit,  WSGW 
Saginaw,  all  in  Michigan.    Filed  May  19. 


KSID  Sidney,  Neb.— Lewis  W.  Grove  &  Wil- 
liam C.  Grove  d/b  as  Sidney  Bcstg.  Co.  seeks 
voluntary  assignment  of  license  to  William  C. 
Grove  Inc.  No  consideration  involved  as  part- 
ners retain  identical  interests.    Filed  May  18. 

WNCA  Siler  City,  N.  C— W.  M.  Wrenn,  F.  N. 
Justice  and  H.  E.  Stout  d/b  as  Chatham  Bcstg.  Co. 
seek  voluntary  assignment  of  license  to  corpora- 
tion Chatham  Bcstg.  Co.  No  consideration  in- 
volved as  partners  retain  identical  interests. 
Filed  May  18. 

WTMA-AM-FM  Charleston,  S.  C— Evening 
Post  Pub.  Co.  seeks  voluntary  assignment  of 
license  to  Atlantic  Coast  Bcstg.  Corp.  for  $85,000 
plus  accounts  receivable.  Principals  include 
President-Treasurer  Charles  E.  Smith  (40%),  | 
president-stockholder  WTBO  Cumberland,  Md.; 
Vice  President  George  H.  Clinton  (40%),  presi- 
dent-stockholder WPAR-AM-FM  Parkersburg, 
and  WBLK  (TV)  Clarksburg,  both  in  W.  Va.  and 
vice  president-stockholder  WTBO;  Secretary 
David  W.  Jeffries  (107c).  chief  engineer  WTBO. 
and  Dorothy  A.  Marks  (10%  ),  WTBO  stockholder. 
Filed  May  19. 

WDXL  Lexington,  Tenn. — Lexington.  Bcstg.  Co.  f 
seeks  voluntary  transfer  of  control  from  Harold 
L.  Simpson  to  Aaron  B.  Robinson  through  pur- 
chase of  60%  interest  for  $15,000.  Mr.  Robinson 
is  owner  WDXN  Clarksville,  president-majoritv 
stockholder  WDXI  Jackson,  WENK  Union  City; 
majority  stockholder  WDXE  Lawrenceburg, 
WTPR  Paris,  all  in  Tenn.,  and  vice  president- 
stockholder  WCMA  Corinth,  Miss.  Filed  May  19. 

WLAC-TV  Old  Hickory,  Tenn. — Life  &  Casualty  j 
Ins.  Co.  of  Tenn.  seeks  assignment  of  CP  for  vhf 
ch.  5  to  wholly  owned  subsidiary  WLAC-TV  Inc. 
Filed  May  19. 

WHBQ-AM-TV  Memphis,  Tenn.— Harding  Col- 
lege  seeks  voluntary  assignment  of  license  to 
General  Teleradio  Inc.  for  $600,000  basic  rent  and 
$20,000  for  first  136  months  and  $3,614  for  next 
44  months.  This  is  contingent  on  grant  of  assign- 
ment of  KGB  San  Diego.  General  Teleradio 
owns  WNAC-AM-FM-TV  Boston,  Mass.;  WEAN 
Providence,  R.  I.;  WOR-AM-FM-TV  New  York; 
KHJ-AM-FM-TV  Hollywood,  Calif.;  KFRC  San 
Francisco,  and  55%  stockholder  WGTH-AM-TV 
Hartford,  Conn.    Filed  May.  21. 


Hearing  Cases  .  .  . 

INITIAL  DECISIONS 

Phoenix,  Ariz. — Vhf  ch.  3.  FCC  Hearing  Ex- 
aminer Millard  F.  French  issued  initial  decision 
looking  toward  grant  of  the  application  ofj. 
Arizona  Tv  Co.  for  construction  permit  for  new 
tv  station  on  ch.  3  in  Phoenix,  Ariz.;  engineering 
condition.  A  competing  application  of  KTAR 
was  dismissed  with  prejudice  on  Mav  18.  Action 
May  26. 

Minneapolis,  Minn. — New  tv,  vhf  ch.  9.  FCC 

Hearing  Examiner  Harold  L.  Schilz  issued  initial 
decision  looking  toward  grant  of  the  application 
of  Family  Broadcasting  Corp.  (KEYDl  for  con- 
struction permit  for  new  tv  station  on  ch.  9  in! 
Minneapolis,  Minn.;  engineering  condition.  Com- 
peting applications  of  Independent  Broadcasting 
Co.  and  Twin  Cities  Broadcasting  Corp.  were  dis- 
missed without  prejudice  on  April  27.  Action 
May  20. 

Petersburg,  Va.— Vhf.  ch.  8.  FCC  Hearing  Ex- 
aminer Claire  W.  Hardy  issued  initial  decision 
looking  toward  grant  of  the  application  of  South- 
side  Virginia  Telecasting  Corp.  for  construction 
permit  for  new  tv  station  on  ch.  8  in  Petersburg, 
Va.;  engineering  condition,  and  denial  of  the 
competing  application  of  Petersburg  Tv  Corp. 
Action  May  26. 

Milwaukee,   Wis. — New   Tv,  vhf  ch.   12.  FCC 
Hearing  Examiner  Herbert  Sharfman  issued  ini-; 
tial  decision  looking  toward  grant  of  the  applica-  : 
tion  of  Milwaukee  Area  Telecasting  Corp.  for 
CP  for  new  tv  station  on  ch.  12  in  Milwaukee 
Wis.;   engineering  condition  and  subject  to  the  I 
condition  that  the  grant  is  without  prejudice  tc  I 
any  action  the  Commission  may  take  with  re-  I 
spect  to  any  application  which  may  be  filed  tc  I 
effectuate    an    agreement    dated    May    14  witbll 
Wisconsin  Bcstg.  System  Inc.,  Milwaukee  Bcstg  I 
Co.,  and  Kolero  Telecasting  Corp.   The  compet- ■ 
ing  applications  of  Wisconsin  Bcstg.  System,  Inc.  I 
Milwaukee   Bcstg.   Co.   and  Kolero   Telecasting  I 
Corp.  were  dismissed  without  prejudice  on  Ma>  I 
18.  Action  May  21. 

OTHER  ACTIONS 

Memphis,  Tenn. — Vhf  ch.  3  proceeding.  B>  I 
Order,  the  Commission  denied  petition  filec  I 
March  2,  by  WREC  Memphis,  Tenn..  requesting  I 
review  of  an  examiner's  ruling  on  motion  ti  1 
require  WMPS,  competing  applicant  for  new  tv|l 
station  in  Memphis  on  ch.  3,  to  produce  evidenti  I 
ary  matters  in  this  proceeding.   Action  May  21.  1 

Daytime  Skwave  Proceeding — FCC  by  Order ! 
denied  petition  filed  by  Dow,  Lohnes  and  Albert 
son  on  May  17,  to  continue  the  oral  argumen 
scheduled  for  June  7,  in  the  Daytime  Skywavi 
proceeding  and  petition  of  A.  Earl  Cullum,  Jr. 
filed  May  18,  to  change  procedure  in  this  pro 
ceeding.  Action  May  20. 

Daytime  Skywave  Proceeding — FCC  granted  ii 
part  request  of  the  Federal  Communications  Ba 
Association  of  May  21,  and  extended  the  dat  I 
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for  filing  appearances  in  re  the  Daytime  Sky- 
wave  proceeding,  to  June  1.  the  date  for  filing 
briefs  to  June  8,  and  the  date  for  oral  argument 
to  June  15.  Action  May  25. 

Henderson,  Nev. — Vhf  ch.  2  proceeding.  FCC 
Comr.  E.  M.  Webster  granted  petition  of  KHAM 
to  dismiss  without  prejudice  its  bid  for  new  tv 
station  on  vhf  ch.  2  and  retained  in  hearing  ap- 
plication of  KFSA.    Action  May  25. 

Klamath  Falls,  Ore. — Vhf  ch.  2  proceeding.  By 
Order,  the  Commission  denied  joint  petition  filed 

■  on  May  7,  by  KFJI  and  Klamath  Falls  Tv  Inc., 
requesting  removal  of  the  hearing  on  their  ap- 

t  plications  for  new  tv  station  in  Klamath  Falls, 
Ore.,  on  ch.  2,  from  Washington.  D.  C,  to  Kla- 
math Falls.  Action  May  21. 

Milwaukee,  Wis. — Vhf  ch.  12  proceeding.  FCC 
Comr.  John  C.  Doerfer  granted  petitions  of 
WFOX,  WEMP  and  Kolero  Telecasting  Corp.  to 
dismiss  without  prejudice  their  applications  for 

;  ch.  12;  retained  in  hearing  application  of  Mil- 
waukee Area  Telecasting  Corp.  Action  May  18. 


Hearing  Calendar 


June  1 

St.  Louis,  Mo. — Vhf  ch.  11,  further  hearing  be- 
fore Examiner  Thomas  H.  Donahue  —  WEW, 
KMOX,  KSTM-TV,  St.  Louis  Amusement  Co., 
220  Tv  Inc. 

New  Orleans,  La. — Vhf  ch.  4,  further  hearing 
before  Examiner  Elizabeth  C.  Smith  —  WWL, 
WTPS,  WNOE. 

Miami,  Fla. — Vhf  ch.  7,  further  hearing  before 
Examiner  James  D.  Cunningham — Biscayne  Tv 
Corp.,  East  Coast  Tv  Corp.,  South  Fla.  Tv  Corp., 
Sunbeam  Tv  Corp. 

Raleigh,  N.  C. — Vhf  ch.  5,  further  hearing  be- 
fore Examiner  Millard  F.  French— WPTF,  WRAL. 
June  2 

Pittsburgh,  Pa. — Vhf  ch.  11,  further  hearing  be- 
fore Examiner  Charles  H.  Frederick — KDKA, 
WWSW,  WJAS. 

Erie,  Pa. — 1400  kc,  further  hearing  before  Ex- 
aminer H.  Gifford  Irion— WJET. 

June  4 

Henderson,  Nev. — Vhf  ch.  2,  before  Examiner 
Claire  W.  Hardy— KFSA,  KRAM. 

Rule-Making  Petitions  .  .  . 

5-13-54 — Lexington,  Ky.,  American  Bcstg.  Corp. 
■ — Motion  to  dismiss  opposition  of  WHAS  Inc.,  to 
petition  of  American  Bcstg.  Corp.  to  amend  Sec- 
tion 3.606,  Table  of  Assignments  and  Section 
3.610,  Separation  and  Boundary  Line  Between 
Zones  I  and  II  filed  for  American  Bcstg.  Corp. 
iSec.  3.606,  3.610  (a)  (1)  &  Fig.  1,  Appendix  1). 

5-14-54 — Gulf  of  Mexico  Area  and  Southern 
Calif.  Area,  Hastings  Instrument  Co.,  Inc.,  Ray- 
dist  Navigation  Corp. — Joint  petition  requesting 
the  Commission  to  amend  Subpart  M  of  Part  11. 
Rules  Governing  the  Industrial  Radio  Location 
Service. 

5-18-54 — Lexington,  Ky.,  American  Bcstg.  Corp. 
■ — Opposition  to  petition  for  amendment  of  Sec. 
3.606,  3.610  (a)  (1)  and  Fig.  1,  Appendix  1,  of  Com- 
mission's Rules  and  Regulations  governing  tv 
broadcast  stations  filed  by  Crosley  Bcstg.  Corp. 
(Sec.  3.606,  3.610  (a)  (1)  &  Fig.  1,  Appendix  1). 
5-20-54 — Lexington,  Ky.,  American  Bcstg.  Corp. 

:  — Motion  to  dismiss  opposition  of  Crosley  Bcstg. 

1  Corp.  to  petition  for  amendment  of  Sec.  3.606. 

!  3.610  (a)  (1)  and  Fig.  1,  Appendix  1  of  Commis- 
sion's Rules  and  Regulations  governing  tv  broad- 

i  cast  stations  filed   by   American   Bcstg.  Corp. 

j  (Sec.  3.606,  3.610  (a)  (1)  &  Fig.  1,  Appendix  1). 

!  5-20-54 — Detroit,  Mich.,  Woodward  Bcstg.  Co.— 
Petition  for  amendment  of  Section  3.606  of  the 

!  Commission's  Rules  and  Regulations  (Sec.  3.606). 


Routine  Roundup 


May  20  Decisions 

ACTIONS  ON  MOTIONS 

By  Comr.  John  C.  Doerfer 

Granted  request  of  Zenith  Radio  Corp.,  Chi- 
cago, for  withdrawal  of  its  petition  filed  April  23 
for  continuance  of  hearing  re  applications  for 
ch.  2  (Dockets  8917  et  al),  and  said  petition  for 
continuance  was  dismissed.  Also  granted  request 
of  Zenith  for  withdrawal  of  its  petition  for  review 
of  Examiner's  ruling  denying  petition  for  con- 
tinuance filed  April  19,  in  this  proceeding,  and 
said  petition  for  review  was  dismissed. 

Petersburg,  Va.,  Petersburg  Tv  Corp.,  Southside 


Va.  Telecasting  Corp.— Granted  request  of  South- 
side  for  dismissal  of  its  petition  to  enlarge  the 
issues  filed  Nov.  18  in  proceeding  re  applications 
for  ch.  8  (Dockets  10737-38). 

By  Hearing  Examiner  William  G.  Butts 

Binghamton,  N.  Y.,  Southern  Tier  Radio  Service 
Inc.;  Endicott,  N.  Y.,  Ottaway  Stations  Inc. 
— On  request  of  applicants  filed  May  7  and  May 
12,  granted  suggested  corrections  to  the  record 
in  proceeding  re  ch.  40  (Dockets  10681-82). 
By  Hearing  Examiner  Millard  F.  French 

Phoenix,  Ariz.,  Arizona  Tv  Co. — Ordered  that 
the  further  hearing  in  re  ch.  3  which  was  con- 
tinued indefinitely  on  April  30,  be  resumed  on 
May  21  (Docket  10878). 

By  Hearing  Examiner  Harold  L.  Schilz 

Gave  notice  of  corrections  to  the  transcript  of 
record  in  re  applications  of  Radio  Associates  Inc. 
and  WLOX  for  ch.  13  in  Biloxi,  Miss.  (Dockets 
10844-45). 

BROADCAST  ACTIONS 
License  Renewal 

WBBF  Rochester,  N.  Y.,  WBBF  Inc.— Granted 
renewal  of  license  for  the  regular  period;  and  by 
order  denied  petitions  filed  by  WSAY  Rochester, 
N.  Y.,  on  Sept.  24  requesting  reconsideration  of 
Commission's  action  of  Aug.  26  granting  appli- 
cation of  S.  W.  Townsend,  et  al.  to  transfer  con- 
trol of  WBBF  (formerly  WARC),  and  motion  to 
strike  reply  filed  on  Nov.  6  by  WSAY,  and  af- 
firmed its  Aug.  26  action  (BTC-1518). 

WSYR-AM-FM  Syracuse,  N.  Y.,  Central  New 
York  Bcstg.  Corp. — Granted  renewal  of  licenses 
without  prejudice  to  further  inquiry  into  li- 
censee's qualifications  upon  resolution  of  the 
pending  anti-trust  suit. 

May  20  Applications 

ACCEPTED  FOR  FILING 
License  for  CP 

WMOK  Metropolis,  111.,  James  H.  Firmin,  Wal- 
ter H.  Firmin,  Noah  J.  Korte,  William  R.  Tiner, 
Don  M.  Park,  Eddie  Clark,  J.  B.  minima,  S.  F. 
Chase,  Robert  V.  Gillespie,  Bernard  Lurie  and 
Elva  M.  Firmin  d/b  as  Fort  Massac  Bcstg.  Co. — 
License  to  cover  CP  (BP-9082)  which  authorized 
increase  in  power  and  change  in  main  studio 
location  (BL-5309). 

WKBV  Richmond,  Ind.,  Central  Bcstg.  Corp. — 
License  to  cover  CP  (BP-8618),  as  modified, 
which  authorized  change  in  transmitter  and  stu- 
dio locations  and  installation  of  new  antenna 
system  (BL-5312). 

KCSR  Chadron,  Neb.,  Community  Service  Ra- 
dio Corp. — License  to  cover  CP  (BP-8996),  as 
modified,  which  authorized  new  standard  broad- 
cast station  (BL-5308). 

WLNH  Laconia,  N.  H.,  Northern  Bcstg.  Corp. — 
License  to  cover  CP  (BP-8979),  as  modified, 
which  authorized  change  in  frequency,  increase 
power,  change  hours  of  operation  and  installation 
of  new  transmitter  (BL-5307). 

WEMR  Emporium,  Pa.,  Kenneth  E.  Rennekamp, 
tr/as  Elk-Cameron  Bcstg.  Co. — License  to  cover 
CP  (BP-8265),  as  modified,  which  authorized  new 
standard  broadcast  station  (BL-5311). 

WMCH  Church  Hill,  Tenn.,  Twin  Cities  Bcstg. 
Co.  d/b  as  Harry  J.  Morgan  and  Thales  E.  Wallace 
—License  to  cover  CP  (BP-8934),  as  modified, 
which  authorized  new  standard  broadcast  station 
(BL-5306). 

Renewal  of  License 
WCDL  Carbondale,  Pa.,  Carbondale  Bcstg.  Co. 
— (BR-2411). 

WCAU    Philadelphia,   Pa.,    WCAU    Inc.— (BR- 

365). 

WARM  Scranton,  Pa.,  Union  Bcstg.  Co.— (BR- 
1160). 

WAYZ  Waynesboro,  pa.,  Richard  Field  Lewis 
Jr.— (BR-2865). 

WBAX  Wilkes-Barre,  Pa.,  John  H.  Stenger  Jr. 

— (BR-378). 

WIBG-FM  Philadelphia,  Pa.,  Seaboard  Radio 
Bcstg.  Corp.— (BRH-586). 

Remote  Control 

WSGN-FM  Birmingham,  Ala.,  Jemison  Bcstg. 
Co.— (BRCH-88). 

WTBC-FM  Tuscaloosa,  Ala.,  Bertram  Bank,  et 
al  d/b  as  Tuscaloosa  Bcstg.  Co.— (BRCH-89). 

License  for  CP 

WFSU-FM  Tallahassee,  Fla.,  Board  of  Control 
Acting  for  and  on  behalf  of  the  Fla.  State  U. — 
License  to  cover  CP  (BPED-237)  which  author- 
ized new  non-commercial  educational  fm  sta- 
tion (BLED-151). 

WGBH-FM  Boston,  Mass.,  WGBH  Educational 
Foundation— License  to  cover  CP  (BPED-245) 
which  authorized  changes  in  licensed  station 
(BLED-150). 


Renewal  of  License 

KOKH  (FM)  Oklahoma  City,  Okla.,  Board  of 
Education  of  the  City  of  Oklahoma  City,  State 
of  Okla.— (BRED-85). 

WABE  (FM)  Atlanta,  Ga.,  Board  of  Education 
of  the  city  of  Atlanta— (BRED-18) . 

KSTE  (FM)  Emporia,  Kan.,  Kansas  State  Teach- 
ers College  of  Emporia— (BRED-113). 

Modification  of  CP 

WILM-TV  Wilmington,  Del.,  Delaware  Bcstg. 
Co.— Mod.  of  CP  (BPCT-1712)  which  authorized 
new  tv  station  for  extension  of  completion  date 
to  1-14-55  (BMPCT-2124). 

KGLO-TV  Mason  City,  Iowa,  Lee  Radio  Inc.— 
Mod.  of  CP  (BPCT-1230)  which  authorized  new 
tv  station  for  extension  of  completion  date  to 
12-14-54  (BMPCT-2120). 

WFPG-TV  Atlantic  City,  N.  3.,  Neptune  Bcstg. 
Corp.— Mod.  of  CP  (BPCT-269),  as  mod.,  which 
authorized  new  tv  station  for  extension  of  com- 
pletion date  to  12-21-54  (BMPCT-2125). 

WHEN-TV  Syracuse,  N.  Y.,  Meredith  Syracuse 
Tv  Corp.— Mod.  of  CP  (BPCT-1782)  which  au- 
thorized new  tv  station  for  extension  of  com- 
pletion date  to  12-16-54  (BMPCT-2123). 

WCOG-TV  Greensboro,  N.  C,  Inter-City  Ad- 
vertising Co.  of  Greensboro,  N.  C. — Mod.  of  CP 
(BPCT-588),  as  mod.,  which  authorized  new  tv 
station  for  extension  of  completion  date  from 
6-19-54  (BMPCT-2122). 

WDSM-TV  Superior,  Wis.,  WDSM  Television 
Co.— Mod.  of  CP  (BPCT-728)  which  authorized 
new  tv  station  for  extension  of  completion  date 
to  12-14-54  (BMPCT-2121). 

WD  AN  Danville,  111.,  Northwestern  Pub.  Co. — 
Mod.  of  CP  (BP-9026)  which  authorized  installa- 
tion of  new  transmitter  for  extension  of  com- 
pletion date  (BMP-6526). 

KJOE  Shreveport,  La.,  Audiocasting  Inc. — Mod 
of  CP  (BP-8822)  which  authorized  new  standard 
broadcast  station  for  approval  of  antenna,  trans- 
mitter location  and  specify  studio  location  as 
726  Cotton  St.,  Shreveport  (BMP-6527). 

Remote  Control 

WTBC  Tuscaloosa,  Ala.,  Tuscaloosa  Bcstg.  Co. 
— (BRC-405). 

KLKC  Parsons,  Kan.,  Community  Bcstg.  Co. 
— (BRC-406). 

WTIK  Durham,  N.  C,  WTIK  Inc.— (BRC-409). 

WNIX  Springfield,  Vt.,  Connecticut  Valley 
Bcstg.  Co.— (BRC-408). 

Renewal  of  License 

WHLM  Bloomsburg,  Pa.,  Harry  L.  Magee  tr/as 
Bloom  Radio— (BR-1956). 

WHGB  Harrisburg,  pa.,  Harrisburg  Bcstg.  Co. 
— (BR-1218). 

WHUN  Huntington,  Pa..  The  Joseph  F.  Biddle 
Pub.  Co.— (BR-1487). 

WKRZ  Oil  City,  Pa.,  WKRZ  Inc.— (BR-1239). 

WHAT  Philadelphia,  Pa.,  Independence  Bcstg. 
Co.— (BR-359). 

Renewal  of  License  Returned 

WGNR  New  Rochelle,  N.  Y.,  Radio  New  Ro- 
chelle  Inc. —  (BR-2577). 

Standard  Applications  Returned 

KWRF  Warren,  Ark.,  Paul  Fiser  and  John  G. 
Rye  d/b  as  Pines  Bcstg.  Co. — Voluntary  assign- 
ment of  license  to  Paul  Fiser,  John  G.  Rye  and 
Lee  Reaves  d/b  as  Pines  Bcstg.  Co.  (Filed  on 
wrong  forms). 

KFSC  Denver,  Colo.,  Francisco  V.  (Paco)  San- 
chez— License  to  cover  CP  (BP-8818),  as  mod., 
which  authorized  new  standard  broadcast  sta- 
tion.   (Necessary  to  file  302). 

Modification  of  CP 

KFVS-TV  Cape  Girardeau,  Mo.,  Hirsch  Bcstg. 
Co.— Mod.  of  CP  (BPCT-727)  which  authorized 
new  tv  station  for  extension  of  completion  date 
to  12-14-54  (BMFCT-2127). 

May  21  Applications 

ACCEPTED  FOR  FILING 
Renewal  of  License 

WKSB  Milford  Del.,  The  Kent-Sussex  Bcstg. 
Co.— (BR-2885). 

WKAP  AUentown,  Pa.,  WKAP  Inc.— (BR-1566). 
WFBG  Altoona,  Pa.,  The  Gable  Bcstg.  Co.— 

(BR-336). 

WGPA  Bethlehem,  Pa.,  The  Bethlehems'  Globe 
Pub.  Co.— (BR-1463). 

WISR  Butler,  Pa.,  Butler  Bcstg.  Co.— (BR-1155). 

WESA  Charleroi,  Pa.,  Monogahela  Valley  Bcstg. 
Corp.— (BR-1785). 

WFRM  Coudersport,  Pa.,  Farm  and  Home 
Bcstg.    Co.— (BR-2836). 

WEST  Easton,  Pa.,  Associated  Bcstrs.  Inc. — 
(BR-346). 

WKBO  Harrisburg,  Pa.,  Keystone  Bcstg.  Corp. 
— (BR-341). 

WGAL  Lancaster,  Pa.,  WGAL  Inc.— (BR-347). 
WLBR  Lebanon,  Pa.,  Lebanon  Bcstg.  Co. — (BR- 
2023). 

WEDO  McKeesport,  Pa.,  Tri-City  Bcstg.  Co.— 
(BR-1304). 
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WHWL  Nanticoke,  Pa.,  Radio  Anthracite  Inc. 
— (BR-1547). 

WKST  New  Castle,  Pa.,  WKST  Inc.— (BR-983). 

WIBG  Philadelphia.  Pa.,  Seaboard  Radio  Bcstg. 
Corp.— (BR-339). 

WDP  Philadelphia,  Pa.,  Pennsylvania  Bcstg. 
Co.— (BR-356). 

WJMJ  Philadelphia,  Pa.,  Patrick  Joseph  Stan- 
ton—(BR-2275). 

KQV  Pittsburgh,  Pa.,  Allegheny  Bcstg.  Co. — 
(BR-367). 

WJAS  Pittsburgh,  Pa.,  Pittsburgh  Radio  Supply 
House—  (BR-370). 

WKBI  St.  Marys,  Pa.,  The  Elk-Cameron  Bcstg. 
Co.— (BR-2497). 

WVSC  Somerset,  Pa.,  Somerset  Bcstg.  Co. — 
(BR-2579). 

WILK  Wilkes-Barre,  Pa.,  Wyoming  Valley 
Bcstg.  Co.— (BR-1408). 

Renewal  of  License 

WVAM-FM  Altoona,  Pa.,  The  General  Bcstg. 
Corp.— (BRH-742). 

WLEU-FM  Erie,  Pa.,  WLETJ  Bcstg.  Corp.— 
(BRH-688). 

WEEX-FM  Forks  Township,  Pa.,  Easton  Pub. 
Co.— (BRH-137). 

WRRN  (FM)  Warren,  Pa..  Northern  Allegheny 
Bcstg.  Co.— (BRH-268). 

WRAK-FM  WiUiamsport,  Pa.,  WRAK  Inc.— 
(BRH-184). 

WLYC-FM  WiUiamsport,  Pa.,  Lycoming  Bcstg. 
Co.— (BRH-553). 

Modification  of  CP 

WBRC-TV  Birmingham,  Ala.,  Birmingham 
Bcstg.  Co.  Inc.— Mod.  of  CP  (BPCT-857),  as  mod., 
which  authorized  changes  in  facilities  of  existing 
comm.  tv  bcstg.  station  for  extension  of  comple- 
tion date  to  12-17-54  (BMPCT-2128). 

WISE-TV  Asheville,  N.  C,  WISE-TV  Inc.— 
Mod.  of  CP  (BPCT-1143),  as  mod.,  which  author- 
ized a  new  comm.  tv  bcstg.  station  for  extension 
of  completion  date  to  12-29-54  (BMPCT-2129). 

WCUI  (TV)  Champaign,  111.,  Champaign-Ur- 
bana  Television  Inc. — CP  to  replace  expired  CP 
(BPCT-1631)  which  authorized  a  new  comm.  tv 
bcstg.  station  (BPCT-1869). 

May  24  Decisions 

ACTIONS  ON  MOTIONS 

On  petition  of  Music  Bcstg.  Co.  (WGRD) 
Grand  Rapids,  Mich.,  the  Commission  on  May 
20  continued  indefinitely  the  oral  argument 
scheduled  for  June  4  in  Docket  11013  in  re 
Authority  to  Operate  Pre-Sunrise  Hours. 

By  Comr.  John  C.  Doerfer 
Chief  Broadcast  Bureau — Granted  petition  for 
an  extension  of  time  to  and  including  June  3 
within  which  to  file  his  response  to  separate 
pleadings  filed  by  Arthur  R.  Olson  and  Wrather- 
Alvarez  Inc.  in  re  application  of  Tulsa  Bcstg.  Co., 
Muskogee,  Okla.,  for  ch.  8  (Docket  10836). 

By  Hearing  Examiner  William  G.  Butts 
Binghamton,  N.  Y.,  Southern  Tier  Radio  Service 
Inc.;    Endicott,    N.   Y.,    Ottaway    Stations  Inc. 

— Granted  request  of  Ottaway  Stations  for  exten- 
sion of  time  from  May  24  to  June  4  in  which  to 
file  Proposed  Findings  re  applications  for  ch.  40 
(Dockets  10681-82).  The  Examiner,  on  his  own 
motion,  ordered  that  the  replies  which  the  parties 
had  been  given  a  right  to  file  not  later  than  June 
1,  may  be  filed  not  later  than  June  11. 

By  Hearing  Examiner  Charles  J.  Frederick 

Ordered  that  City  of  Jacksonville,  et  al.  appli- 
cants for  ch.  12  in  Jacksonville,  Fla.,  shall  submit 
one  set  of  its  exhibits  to  the  Hearing  Examiner 
on  June  20,  and  the  taking  of  oral  testimony 
shall  commence  on  July  7,  1954  (Dockets  10833 
et  al). 

By  Hearing  Examiner  Thomas  H.  Donahue 
Hatfield,  Ind.,   Owensboro  On  The  Air  Inc., 
Owensboro    Pub.    Co. — On    request    of  parties, 


the  hearing  presently  scheduled  for  May  27  is 
continued  to  June  14  re  ch.  9  (Dockets  10982-83). 

By  Hearing  Examiner  James  D.  Cunningham 

Issued  an  Order  to  govern  the  course  of  hear- 
ing in  re  applications  of  Biscayne  Television 
Corp.,  et  al.  for  ch.  7  in  Miami,  Fla.  (Dockets 
10854,  etc.). 

San  Antonio,  Tex.,  Mission  Telecasting  Corp., 
The  Walmac  Co.— Granted  petition  of  The  Wal- 
mac  Co.  to  amend  application  for  ch.  12  (Docket 
11001),  to  furnish  additional  information  regard- 
ing equipment,  etc. 

May  25  Decisions 

BROADCAST  ACTIONS 
Actions  of  May  21 
Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  bv  remote  control: 

WTBC  Tuscaloosa,  Ala.;  WNIX  Springfield,  Vt.; 
KLKC  Parsons,  Kan. 

Granted  License 
WLNH  Laconia,  N.  H,  Northern  Bcstg.  Corp. — 

Granted  license  covering  change  of  facilities, 
hours  of  operation  and  installation  of  new  trans- 
mitter;  1350  kc,  5  kw,  D  (BL-5307). 

WBEU  Beaufort,  S.  C,  Beaufort  Bcstg.  Co.— 
Granted  license  for  am  broadcast  station;  960  kc, 
1  kw,  D  (BL-5301). 

WRIC  Richlands,  Va.,  Clinch  Valley  Bcstg. 
Corp. — Granted  license  for  change  in  frequency; 
540  kc,  1  kw,  D  (BL-5291). 

WAFC  Staunton,  Va.,  American  Home  Bcstg. 
Co. — Granted  license  for  am  broadcast  station; 
900  kc.  1  kw,  D  (BL-5297). 

WTPR-FM  Paris,  Tenn.,  Paris  Bcstg.  Co. — 
Granted  license  for  fm  broadcast  station  (BLH- 
965). 

KDYL-FM  Salt  Lake  City,  Utah.  Intermountain 
Bcstg.  &  Television  Corp. — Granted  license  cov- 
ering changes  in  fm  station  (BLH-964). 

Granted  CP 

WHLS  Port  Huron,  Mich.,  Port  Huron  Bcstg. 

Co. — Granted  CP  to  install  the  old  main  trans- 
mitter, at  present  location  of  the  main  transmit- 
ter, on  1450  kc,  250  w  (BP-9286). 

WOMI  Owensboro,  Ky.,  Owensboro  Bcstg.  Co. — 
Granted  CP  to  install  old  main  transmitter,  at 
present  location  of  main  transmitter,  on  1490  kc, 
250  w  (BP-9284). 

WRLD  Lanett,  Ala.,  Valley  Bcstg.  Co.— Granted 
CP  to  make  changes  in  the  antenna  system;  in- 
crease in  height;  antenna  250  feet  (BP-9129). 

Modification  of  CP 

The  following  stations  were  granted  Mod.  of 
CP's  for  extension  of  completion  dates  as  shown: 

WTLE  Evanston,  111.,  to  10-12-54;  WFPG-TV 
Atlantic  City,  N.  J.,  to  12-21-54;  KFVS-TV  Cape 
Girardeau.  Mo.,  to  12-14-54;  WACA  Camden, 
S.  C,  to  7-15-54,  condition. 

Actions  of  May  20 
New  York,  N.  Y.,  American  Bcstg. -Paramount 
Theatres  Inc. — Granted  mod.  of  informal  permit 
to  supply  tv  programs  broadcast  in  the  U.  S. 
over  tv  stations  licensed  to  American  Bcstg.-Par- 
amount  Theatres  Inc.  to  Canadian  tv  broadcast 
stations  CBFT  (TV)  Montreal,  Quebec;  CBLT  (TV) 
Toronto,  Ontario;  CKCO-TV  Kitchener,  Ontario; 
CBUT  (TV)  Vancouver,  British  Columbia;  CBOT 
(TV)  Ottawa,  Ontario;  CKSO-TV  Sudbury,  On- 
tario; CFPL-TV  London,  Ontario;  CHSJ-TV  St. 
John,  New  Brunswick,  and  CBWT  (TV)  Winni- 
peg, Manitoba,  for  broadcast  in  Canada  for  period 
ending  2-1-55. 

Modification  of  CP 

The  following  stations  were  granted  Mod.  of 
CP's  for  extension  of  completion  dates  as  shown: 

WIND-TV  Chicago,  111.,  to  11-25-54;  WDSM-TV 
Superior,  Wis.,  to  12-14-54;  WHEN-TV  Syracuse, 
N.  Y.,  to  12-16-54;  KGLO-TV  Mason  City,  Iowa, 
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to  12-4-54;  KBAY-TV  San  Francisco,  Calif.,  to 
11-11-54. 

Actions  of  May  19 
Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  by  remote  control: 

WSGN-FM  Birmingham,  Ala.;  WTBC-FM  Tus- 
caloosa, Ala.;  KLTZ  Glasgow,  Mont. 

Granted  License 
WAEW-FM    Crossville,    Tenn.,    WAEW  Inc.^ 

Granted  license  to  cover  CP  (BPH-1926)  which 
replaced  expired  permit;  ch.  246  (97.1  mc)  9  kw, 
unlimited  (BLH-960). 

KFYO  Lubbock,  Tex.,  Plains  Radio  Bcstg.  Co.- 
Granted  license  covering  installation  of  new 
transmitter  as  alternate  main  transmitter  for 
night  use  only;  condition  (BL-5293);  and  license 
covering  installation  of  new  transmitter  as  aux- 
iliary transmitter  for  daytime  use  only  (BL-5294); 
condition  on  both. 

KLVL  Pasadena,  Tex.,  Felix  H.  Morales — Grant- 
ed license  covering  change  in  hours  of  operation, 
using  power  of  500  w,  1  kw-daytime  and  installa- 
tion of  DA  for  night  use  only  (BL-5251). 

KSLV  Monte   Vista,   Colo.,   San  Luis  Valley 
Bcstg.  Co. — Granted  license  covering  installation'! 
of    an    alternate    main    transmitter  (BL-5267); 
granted  license  for  am  station  and  specify  studio 
location;  1490  kc,  250  w,  unlimited  (BL-5213)._ 

KWOC  Poplar  Bluff,  Mo.,  Poplar  Bluff  Bcstg 
Co. — Granted  license  covering  change  from  di- 
rectional antenna  DA-2  to  directional  antennaH 
DA-N  only;  condition  (BL-5288). 

Modification  of  CP 

The  following  stations  were  granted  Mod.  oi 
CP's  for  extension  of  completion  dates  as  shown: 

WAKR-TV  Akron,  Ohio,  to  12-14-54;  KBIC-TV 
Los  Angeles,  Calif.,  to  12-15-54;  WFTV  (TV)  Du- 
luth,  Minn.,  to  12-13-54;  WMVO-FM  Mount  Ver- 
non, Ohio,  to  7-11-54;  KSBR  San  Bruno,  Calif.,  tc 
11-12-54. 

Actions  of  May  18 
Remote  Control 
WCLB  Camilla,  Ga.,  Capel  Bcstg.  Co.— Grantee 
authority  to  operate  transmitter  by  remote  con 
trol. 

Actions  of  May  17 
Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  by  remote  control: 

WTUX  Wilmington,  Del.;  WSCR  Scranton,  Pa. 
WDUZ  Green  Bay,  Wis.;  WRBC  Jackson,  Miss. 
WBRE  Wilkes-Barre,  Pa.;  KTIS  Minneapolis 
Minn.;  KNAF  Fredericksburg,  Tex.;  KMHT  Mar 
shall,  Tex.;  KFSC  Denver,  Colo.;  KTIS-FM  Min 
neapolis,  Minn. 

Granted  License 
WLIK  Newport,  Tenn.,  Arthur  Wilkinson  Lum 

ber  Co. — Granted  license  for  am  broadcast  sta 
tion;  1270  kc,  1  kw,  D  (BL-5274). 

WOMI  Owensboro,  Ky.,  Owensboro  Bcstg.  Co 
— Granted  license  covering  installation  of  nev 
transmitter  (BL-5290). 

WSTV-FM  Steubenville,  Ohio,  WSTV  Inc- 
Granted  license  covering  changes  in  station;  ch 
278  (103.5  mc),  3.1  kw,  U  (BLH-963). 

Modification  of  CP 

The  following  stations  were  granted  Mod.  o 
CP's  for  extension  of  completion  dates  as  shown, 

KJEO  (TV)  Fresno,  Calif.,  to  12-8-54;  WBRC-T 
Birmingham,  Ala.,  to  12-17-54;  WOC-TV  Davenl! 
port,  Iowa,  to  12-11-54;  KATV  (TV)  Pine  Blufl, 
Ark.,  to  11-17-54. 

The  Commission,  by  a  Board  composed  o 
Commissioners  Hyde  (Chairman)  and  Webstei 
on  May  25,  set  aside  action  of  May  19,  195' 
granting  the  application  of  WGHF  Inc.  for  re 
newal  of  license  of  WGHF  (FM)  New  York,  N.  V 

May  25  Applications 

ACCEPTED  FOR  FILING 
Renewal  of  License 
WLOA  Braddock,  Pa.,  Matta  Bcstg.  Co.— (BI  I 

1682). 

WHYL  Carlisle,  Pa.,  Richard  Field  Lewis  Jr.-  I 

(BR -2220). 

WLEU  Erie,  Pa.,  WLEU  Bcstg.  Corp.— (BR-850  1 
WHVR   Hanover,   Pa.,   Radio   Hanover  Inc.-  I 

(BR-2230). 

WHOD  Homestead,  Pa.,  Steel  City  Bcstg.  Cor  I 
— (BR-2175). 

WMRF  Lewistown,  Pa.,  Lewistown  Bcstg.  Co.-fl 

(BR-1124). 

WMCK  McKeesport,  Pa.,  Mon-Yough  Bcstg.  C  I 
— (BR-1577). 

WMGW  Meadville,  Pa.,  Meadville  Bcstg.  Ser  jl 
ice  Inc.— (BR-1869). 

WPEN  Philadelphia,  Pa.,  Wm.  Penn  Bcstg.  C  I 
— (BR-363). 

WPAZ  Pottstown,  Pa.,  Pottstown  Bcstg.  Co.  I 

(BR-2655). 

WISL  Shamokin,  Pa.,  Radio  Anthracite  Inc.-  ■ 

(BR-1962). 

WMBS  Uniontown,  Pa.,  Fayette  Bcstg.  Corp. 

(BR-931). 

WLYC  WiUiamsport,  Pa.,  Lycoming  Bcstg.  C 
— (BR-2627). 

WORK  York,  Pa.,  York  Bcstg.  Co.— (BR-80E 

(Continued  on  page  115) 
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is  of  paramount  importance  in  get- 
ting your  station  ( AM,  TV  or  FM ) 
on  the  air  and  keeping  it  there 


IF  YOU 
DESIRE  TO  JOIN 
THESE  ENGINEERS 

in  Professional  card  advertising 

contact 

Broadcasting  •  Telecasting 

1735  OeSales  St.,  N.  W.,  Wash.  6,  D.  C. 


SERVICE  DIRECTORY 


Jstom-Built  Equipment 
I.  S.  RECORDING  CO. 

( '21  Vermont  Ave.,  Wash.  5,  D.  C. 
Lincoln  3-2705 


COMMERCIAL  RADIO 
MONITORING  COMPANY 

MOBILE  FREQUENCY  MEASUREMENT 
SERVICE  FOR  FM  &  TV 

Engineer  on  duty  all  night  every  night 
JACKSON  5302 
P.  O.  Box  7037         Kansas  City,  Mo. 


Broadcasting    •  Telecasting 


SPOT  YOUR  FIRM'S  NAME  HERE, 
To  Be  Seen  by  75,956*  Readers 
— among  them,  the  decision-making 
station  owners  and  managers,  chief 
engineers  and  technicians— applicants 
tor  am,  fm,  rv  and  facsimile  facilities. 
*  1953  ARB  Projected  Readership  Survey 


TO  ADVERTISE  IN  THE 

SERVICE  DIRECTORY 

Contact 

BROADCASTING  •  TELECASTING 
1735  DESALES  ST.,  N.W.,  WASH.  6,  D.  C 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.   Cheeks  and  money  orders  only. 
Deadline:    Undisplayed — Monday  preceding  publication  date.    Display — Tuesday 
preceding  publication  date. 

Situations  Wanted  20*  per  word — $2.06  minimum  •  Help  Wanted  25f  per  word — 
ft.00  minimum 

All  other  classifications  30^  per  word — $4.00  minimum  •  Display  ads  $15.00  per  inch 
No  charge  for  blind  box  number.    Send  box  replies  to 
Broadcasting  •  Telecasting,  1735  DeSales  St.  N.  W.,  Washington  6,  D.  C. 

ArruCARTS:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance 
»«P*rat*ly,  please).  All  transcriptions,  photos,  etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Beoadcast- 
uta  •  Tiucastino  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


Help  Wanted— (Cont'd) 


Help  Wanted 


Managerial 


Manager,  young,  ambitious  with  previous  sales 
and  managerial  experience  small  station,  for  a 
metropolitan  market.  Unusual  opportunity  for 
manager  metropolitan  market.  Box  359D,  B'T. 

General  manager  for  500  watt  daytime  independ- 
ent in  single  station  midwestern  market  of 
20.000.  Must  be  strong  on  sales  and  have  knowl- 
edge of  small  market  operation.  Station  is  one 
of  three  owned  by  same  stockholders.  Wonder- 
ful opportunity  for  man  who  can  prove  himself, 
write  Box  494D,  B'T. 

Salesman  or  manager,  with  ability  to  sell  ac- 
counts. Market  over  150,000,  southeastern  loca- 
tion for  newly  established  wired  music  company. 
Market  without  competition.  Investment  open 
but  secondary  to  ability.  If  you  can  sell  and  close 
accounts,  opportunity  for  interest  in  business. 
This  is  a  partnership,  with  both  partners  now 
actively  engaged  in  radio,  so  you  will  be  among 
friends.   Box  504D,  B'T. 


Salesmtn 


Guaranteed  income  $400.  monthly  against  com- 
mission, protected  territory,  active  account  list, 
fertile  market.  Bonus,  company  paid  pension 
plan.  Independent  daytime  kilowatt  wants  ex- 
perienced sales  producer  who  desires  to  settle 
in  progressive  northern  Illinois  community. 
Personal  interview  required.  State  age,  experi- 
ence. Box  495D,  B'T. 

Adding  to  growing  sales  staff.  Need  man  between 
25  and  35  for  local  sales  with  some  announcing. 
Salary  plus  commission.  Airmail  particulars  to 
Jim  Hairgrove,  KFRD.  Rosenburg,  Texas. 

Time  salesman.  Salary  plus  commission.  Good 
market.  ABC  Network.  KFRO.  Longview,  Texas. 

Staff  announcer,  experience  preferred,  not  neces- 
sary, must  have  ability.  Play-by-play  pays  extra. 
Car  advantageous.  Salary  commensurate  with  ex- 
perience and  ability.  Send  full  information,  sal- 
ary requirements,  photo  and  audition  to  KSCB, 
Liberal,  Kansas. 

Salesman  at  once,  man  or  woman.  25<&  commis- 
sion, 5000  watt,  day  and  night.  WKNK.  Muske- 
gon, Michigan. 


Announcers 


Combo-program  director-morning  personality: 
Looking  for  strong  idea  man  with  enthusiasm 
for  infusing  new  life  into  bread-and-butter  side 
of  am-tv  operation  in  coastal  New  England  city. 
Must  also  anticipate  doing  personable  early 
morning  DJ  show.  Salary  and  talent.  Tempera- 
ment problems  and  drifters  not  considered.  Box 
859C,  B'T. 

Salesman  or  announcers  with  1st  tickets.  West- 
ern Ohio.    Box  77D,  B'T. 

Disc  jockey  with  experience  and  established 
ratings — good  opportunity  for  right  man  on  5,000 
watt  music  station — big  market,  good  deal.  Box 
459D,  B'T. 

Attention  journalism  graduate  —  Pennsylvania 
daytimer  needs  a  news  editor  for  local  coverage. 
Box  478D,  B'T.   

Experienced  newsman  with  special  emphasis  on 
local  news  reporting  and  special  events  ability 
needed  in  top-flight  midwestern  station.  Oppor- 
tunity to  do  television  work  at  same  station  in 
conjunction  with  radio.  Excellent  working  con- 
ditions Good  salary.  Send  tape,  letter  with 
background  and  picture  to  Box  485D,  B'T. 

Experienced  announcer-engineer.  First  class  tick- 
et Accent  on  announcing.  No  maintenance.  1 
kilowatt.  Network  affiliate,  southwest.  Seventy- 
five  dollars  for  forty-hour  week  to  start.  Box 
514D,  B'T. 


Experienced  announcer  wanted  immediately, 
large  southern  city.  Prefer  morning  man  capable 
of  stepping  into  established  "rise  and  shine"  type 
program.  Tape  and  details  first  letter.  Box  538D, 
B'T. 

Combo  announcer  with  news  experience.  Good 
steady  job  for  right  man.  Best  living  conditions. 
KASL  Ames,  Iowa. 


Help  Wanted— (Cont'd) 


Seasoned  disc  jockey — first  class  ticket.  Engi- 
neering ability  secondary.  Powerful  independent 
station  carrying  heaviest  commercial  schedule 
city  over  100,000.  Must  be  strong  air  salesman. 
Must  like  country  music.  No  musicians  desired 
— we  have  them.  Right  man  can  make  about 
$5,000.00.  yearly.  Send  audition  tape  and  com- 
plete information,  Manager,  KDAV,  Lubbock, 
Texas. 


Announcer  with  first  ticket.  $325.00.  to  start. 
Pleasant  working  conditions,  vacation,  chance  to 
advance,  permanent.  Send  tape,  KLKC,  Parsons, 
Kansas. 


Have  opening  for  3  excellent  announcers,  ap- 
proximately August  1.  Tucumcari,  N.  M.,  and 
Hobbs,  N.  M.  Salary  from  $300  up  depending  on 
your  qualifications.  Contact  Lloyd  Hawkins, 
KTNM,  Tucumcari,  N.  M. 

Play-by-play  sports  announcer  needed  at  once. 
Airmail  tape  and  background  to  KVBC,  Farm- 
ington,  N.  M. 

Staff  announcer:  5  kw  am  and  vhf  television  sta- 
tions. Thorough  knowledge  of  control  board 
essential.  Apply  in  writing  to:  Bill  Shell,  WJHL. 
Inc..  Johnson  City,  Tennessee. 

Colored  disc  jockey.  Must  be  good  southerner. 
Humorous.  Good  ad-lib.  Call  6-1551  or  write 
Radjo  Station  WOIC.  Columbia,  S.  C. 

Combo  man  interested  in  permanent  position. 
WOZK,  Ozark,  Alabama. 

Experienced  staff  announcer  strong  on  news  and 
records  wanted  by  5.000  watter.  Give  full  ex- 
perience, references,  salary  wanted.  WRBC,  Jack- 
son, Miss. 


Technical 


Vhf-tv  and  am  station  in  midwest  needs  experi- 
enced and  inexperienced  engineers  and  operators. 
Supply  data  on  experience,  education  and  snap- 
shot. Box  340D,  B'T. 

Engineer.  Large  east  coast  city,  am-fm.  Strong 
on  maintenance,  excellent  salary,  experienced 
only.    40  hour  week.    Box  391D,  B-T. 

Small  progressive  network  station,  needs  chief 
engineer,  limited  air  hours,  top  pay,  congenial 
staff.  Plenty  advancement,  raises.  Send  full  de- 
tails, tape,  photo.  Box  512D,  B'T. 

Solid  progressive  daytimer  New  York  State  has 
chief  opening.  No  shift,  own  boss.  Must  be  re- 
liable, have  know-how.    Box  526D,  B'T. 

Wanted  —  July  1st  —  Combination  engineer  -  an- 
nouncer, to  be  chief  engineer.  North  Carolina 
station.   Box  541D,  B'T. 

Combo  man.  First  phone,  strong  on  engineering 
light  on  announcing.  250  watt  indie.  Good  liv- 
ing-working conditions.  Top  pay.  Y'all  come  .  .  . 
to  Fort  Payne,  Alabama.  Contact  George  Goth- 
berg,  WFPA.    Call  1400. 

WLBC  and  WLBC-TV  needs  technician  with  first 
class  license,  need  not  be  experienced.  Pay  scale 
60  to  90  dollars  per  week  depending  on  experience 
for  five  day  40  hour  week.  Contact  Assistant 
Chief  Engineer  Patrick  Finnegan. 

First  phone  and  some  announcing.  New  daytime 
kilowatt  directional.  Immediate  and  permanent. 
WRRR,  Rockford,  Illinois. 

Chief  engineer-announcer,  daytime  station,  1 
kilowatt,  Hobbs,  New  Mexico,  to  go  on  air  July 
15,  salary  $375  to  $400.  Contact  Lloyd  Hawkins, 
Tucumcari,  New  Mexico. 


Production-Programming,  Others 

Good  local  newsman.  Progessive  news,  special 
events  minded  station.  Writing,  announcing 
ability  essential.  Besides  news  "know-how"  real 
newsman  will  have  eagerness  to  accept  challenges 
of  good  coverage.  Salary  open.  Good  working 
conditions,  opportunity.  Box  601C,  B'T. 

Journalism  graduates  attention.  Especially  M.  U. 
men.  We're  looking  for  a  radio  news  editor  with 
emphasis  on  local  coverage.  Latest  and  complete 
equipment.  Pleasant  community  and  working 
conditions — some  air  work  required.  Top  pay  for 
man  who  can  fill  the  bill.  Prefer  background, 
actual  radio  experience.  Apply  to  Box  374D,  B»T. 

We  need  an  experienced  program  director  for 
our  combined  ABC  radio  and  television  affiliate 
in  a  metropolitan  area  of  over  a  million.  Com- 
petition is  severe  and  we  need  a  wide  awake 
progressive  man  with  good  program  sense  and 
commercial  ideas.  This  operation  is  long  and 
well  established  and  has  good  public  acceptance. 
Good  working  conditions.  Salary  open.  Excel- 
lent future.   Reply  to  Box  525D,  B-T. 

Opportunity  male  copywriter  with  announcing 
experience.  Submit  samples.  KFRO,  Longview, 
Texas. 


Television 


Help  Wanted 


Salesmen 


Television  salesman.  Vhf  wants  salesman  who 
can  sell  programs.  Person  who  can  do  the  job 
may  expect  rapid  advancement  to  managerial  job. 
Salary  and  commission.  Southwest.  Write  Box 
484D,  B«T.,  and  give  complete  details.  Our 
employees  know  of  this  ad. 

Amazing  24-hour  timeswitch,  automatic  tape  re- 
corder  33A-T\'2    enables    producers,  performers, 
agencies  aircheck  without  attendant,   holidays, - 
week-days.  $139.50  guaranteed.  Mayo,  111  W.  57th 
Street,  New  York,  N.  Y. 

Experienced  salesman  to  sell  in  competitive  mar- 
ket. Must  be  strong  on  sales  and  ideas.  Send  all 
replies  to  Box  939,  Anchorage,  Alaska. 


Situations  Wanted 


Managerial 


Mature  manager  available  immediately.  Stress 
sales  and  low  operating  cost.  Have  money  to 
invest  if  desired.  Box  193D,  B'T. 

Experienced  manager,  small  medium-market. 
Let's  both  make  money.  Box  501D,  B'T. 

Desire  to  relocate  in  medium  sized  market.  Ex- 
perienced in  sales,  play-by-play  Class  AA  base- 
ball, college  football,  basketball  and  general  staff 
work.  Family  man.  Amiable  and  a  hard  worker. 
Box  503D,  B'T. 

Radio  worries?  Do  you  have  them  and  want  to 
get  away  from  it  all?  Here's  a  team  of  real 
radio  men  who  can  cut  down  your  high  blood 
pressure  and  your  operational  costs  at  the  same 
time.  Will  do  your  complete  job  of  station  man- 
agement, sales  management  and  programming 
the  way  it  should  be  done.  Thoroughly  experi- 
enced all  radio  with  enthusiasm  and  showman- 
ship so  essential  to  good  management.  Produce 
real  saleable  radio  with  a  sparkle  in  it.  Non- 
drinkers,  fine  characters  and  best  of  references. 
Bad  faults  are  hard  work.  We're  rough  on  com- 
petition. Want  congenial  atmosphere,  permanent 
location.  All  this  is  available  now  and  at  a  very 
reasonable  rate.   Box  516D,  B'T. 

Experienced  all  phases  radio  broadcasting  and 
television.  First  class  license.  Thirty-six  years. 
Desires  to  manage  station.   Box  539D,  B'T. 

Announcer 

Sports  director.  Experienced  in  all  phases  radio- 
television.  Employed.  Immediate  reply.  Box 
191D,  B«T. 

9  years  experience — top  quality  news,  special 
events,  commercials.  Handle  any  staff  duty- 
can  program.  Married.  2  children.  Want  to  settle 
down.  Box  240D,  B'T. 

Announcer.  First  class  license,  experienced. 
Northern  Ohio  or  vicinity  preferred.  Box  334D, 
B-T. 

Play-by-play  sports  man  with  10  years  experience 
looking  for  a  "break,"  top-notch  dee  jay,  special 
events,  best  of  references.  Play-by-play  a  must. 
$85.  plus  talent.    Write  Box  385D,  B'T. 

Combo  1st  phone,  young,  experienced,  versatile 
announcer.  Sales  training,  desires  position  with 
possible  future  in  sales  and  management.  Pres- 
ently employed.  Available  Sept.  15.  Box  424D,  B'T 


Situations  Wanted — (Cont'd) 


Situations  Wanted — (Cont'd) 


Situations  Wanted — (Cont'd) 


Announcer-experienced,  mature.  Summer  re- 
placement, or  now  thru  Sept.  Experienced  pro- 
duction, direction,  copy.  Taught  radio.  Box  437D, 
B'T. 


Announcer — Fine  voice — college  graduate.  Ambi- 
tious—all phases— Try  me!  Box  447D,  B'T. 


Country,  western  and  gospel  music  DJ.  Licensed, 
go  anywhere.  Box  461D.  B»T. 


Combo  man,  some  experience,  wishes  local  sta- 
tion employment  within  commuting  distance  of 
New  York  City.  Box  463D,  B'T. 


Well  known,  top  rated,  personality  DJ  morning 
man  in  top  market  wants  a  change.  10  years 
experience.  Can  produce  results  for  top  station. 
Consider  spot,  sponsor  basis.  Tape,  resume  avail- 
able.   Box  470D,  B'T. 


Announcer.  Competent;  thoroughly  experienced; 
pleasant  delivery;  excellent  references;  metro- 
politan market.    Box  473D,  B'T. 


Attention  California.  Sports  and  newsman,  9 
years  experience,  desires  position  with  California 
station.  Currently  employed.  Reply  Box  476D, 
B-T. 


Experienced  DJ.  Indie  station.  Prefer  work  1,000 
mile  radius  N.  Y.  Tape,  references.  Box  479D, 
B-T. 


Announcer-graduate  SRT.  wishes  position  with 
small  station.  Good  references.  Available.  Box 
480D,  B-T. 


29,  single,  draft  exempt,  10  months  experience, 
restricted  permit,  midwest  preferred.  Staunton, 
HI.    Telephone  328-W.    Box  486D,  B'T. 


Announcer,  strong  on  music,  commercials.  Sober, 
reliable.  Will  travel.  Disc,  data  and  photo  on 
request.    Box  487D,  B-T. 


1st  class  combo  man  ...  3  years  .  .  .  presently 
employed  .  .  .  work  staff  and  312  hour  afternoon 
disc  show  .  .  .  Ranked  number  1  DJ  in  a  town 
of  4  network  stations.  Desires  Florida  location. 
Available  middle  August.   Box  489D,  B-T. 


Staff  announcer.  Graduate  Midwestern  Broad- 
casting School.  Commercials,  news,  DJ.  Veteran. 
Free  to  travel.    Box  490D,  B-T. 


Sports  director-play-by-play  announcer.  Com- 
plete radio  sports  coverage,  commentary  and  in- 
terviews. Sports  correspondent,  state's  leading 
newspaper.  Former  West  Coast  university  ath- 
lete. Can  sell  and  service  accounts.  Veteran, 
family  man.    Box  499D,  B'T. 


Exceptionally  good  newsman-announcer.  Im- 
pressive record.    Proven  rating.    Box  500D,  B'T. 


High  school  graduate.  Radio  announcing  grad- 
uate. Single,  21.  Will  work  anywhere  in  the 
U.  S.    Box  505D,  B'T. 


Fresh  from  exotic  orient.  Announcer:  Recently 
director-producer  "Voice  of  United  Nations  Com- 
mand" beaming  250,000  watts  into  Communist 
China.  Five  years  experience.  News,  DJ,  excel- 
lent voice.    Married,  25.    Box  506D,  B'T. 


California  stations:  Good  announcer  wants  good 
job.  Midwesterner,  25,  experienced.  Box  509D, 
B'T. 


1  years  experience  all  phases  radio.  3rd  class 
ticket.  Box  510D,  B'T. 


Staff  announcer.  Experienced,  network.  Inde- 
pendent, good  all  phases.  Presently  employed 
but  seeking  advancement.  Married.  Tape,  res- 
ume upon  request.  Proof  is  in  the  pudding.  Box 
511D,  B-T. 


Announcer,  experienced  all  phases.  Operate 
board,  tables.  Presently  employed.  Desire  re- 
locate permanently,  dry  desert  country.  Box 
513D,  B-T. 


Announcer — versatile — deep  voice — 6  months  ex- 
perience. College  grad. — dramatics.  Box  518D, 
B-T. 


Experienced,  capable  announcer.  All  phases. 
College  grad.  27.  Florida,  northeast  preferred. 
Box  519D,  B'T. 


Negro  DJ,  wants  small  station,  tape,  ticket,  ref- 
erences.   Light  experience.    Box  520D,  B'T. 


Announcer — experienced,  reliable.  Ticket-resume, 
tape.  Prefer  New  Jersey,  Pennsylvania,  New 
York.  Box  521D,  B'T. 


Versatile  announcer,  staff  news,  commercials, 
strong  DJ  and  play-by-play  sports.  College,  ex- 
empt, travel,  resume,  tape.    Box  522D,  B'T. 


Recent  Cambridge  Radio  graduate  with  excellent 
potential.  Desires  position  with  future.  All- 
around  announcer,  good  commercial  delivery. 
DJ.    Authoritative  newscaster.    Box  523D,  B'T. 


DJ,  announcer,  mc  type,  3rd  phone.  Personality 
style.  No  aversion  to  small  town.  Tape,  photo 
on  request.    Box  524D,  B'T. 


Young  combo  announcer.  1st  phone — family  man 
— light  experience — eager  to  learn.  Willing  to 
travel.    Box  528D,  B'T. 


Announcer-DJ.  Experienced  all  phases  broad- 
casting. Desires  am-tv  operation.  Presently  em- 
ployed. Second  largest  market.  Midwest  pre- 
ferred but  will  consider  any  location.  Box  529D, 
B'T. 


Need  a  hard  working,  very  conscientious  combo 
man?  Experienced — sober,  married.  Will  con- 
sider straight  engineer  in  larger  station.  Box 
530D,  B-T. 


News  and  sports  director  who  thrives  on  work, 
wishes  to  be  compensated  ...  in  money.  Box 
531D,  B'T. 


Massachusetts  workhorse  soon  available.  Desires 
combination  sports,  news,  program  director.  Box 
532D,  B-T. 


Summer  replacement  announcer — experienced. 
Also  production,  direction.  Mature.  Console 
experience.    Box  533D,  B'T. 


Announcer,  experienced.  Two  years.  Two  de- 
grees. Gimmicks  to  classics.  Northeast.  Tired 
of  cheeseburgers  and  ropes.  Want  steak  and 
havanas.    Box  534D,  B'T. 


Teacher  or  announcer  available,  6  years  expe- 
rience. Familiar  all  phases.  Degree.  Box  536D, 
B'T. 


Desire  permanency,  6  years  experience.  Mature, 
reliable,  strong  news,  original  DJ,  sports,  familiar 
all  phases.  Degree.  Operate  board,  tape  on 
request.    Box  537D,  B'T. 


Experienced,  conscientious  announcer  with  first 
class  ticket  wants  position  with  radio-television 
or  television  only  station.    Box  542D,  B'T. 


Top  flight  sports  man.  Can  do  good  job  on 
board  with  music,  news,  commercials.  Long 
suit-sports.  Two  years  experience  all  sports, 
play-by-play.  Ten  years  overall  baseball  experi- 
ence, including  East  Texas  League,  Cotton  States, 
Evangaline.  Georgia  and  Alabama  and  California 
State  leagues.  Official  statistician  1951  at  Briggs 
Stadium  for  Detroit  football  and  baseball  teams. 
Currently  employed  play-by-play  Pioneer  League. 
Consider  all  offers.  Contact  Dan  Baxter,  230 
West  16th  Street,  Idaho  Falls,  Idaho.  Phone  2465-J. 


Announcer,  news,  commercials,  DJ,  board  oper- 
ator. Experienced,  dependable  asset  seeks  per- 
manent station  staff.  Single,  veteran,  ticket, 
resume,  tape.  Walter  Dickman,  12  James  Place, 
Metuchen,  New  Jersey. 


Thoroughly  experienced,  mature  announcer  seeks 
position  established  station.  Expect  above  av- 
erage potential.  Keith  Griggs,  2927  S.  E.  80, 
Portland,  Oregon. 


Announcer,  DJ,  newscaster,  control  board,  lim- 
ited experience,  unlimited  ambition.  Single,  21, 
draft  exempt.  Permanent  station  asset.  Tape, 
references.  Marty  Monroe,  248  Bay  22nd  Street, 
Brooklyn  14,  N.  Y. 


Staff  announcer.  Three  months  experience,  news, 
disc  jockey,  commercial  writing,  veteran,  single, 
will  travel.  College  graduate,  available  now. 
Bill  Mosca,  403  East  3  Street,  Brooklyn  18,  N.  Y. 


Technical 


Experienced  as  engineer  or  chief  250  to  50kw. 
Available  soon.  Box  440D,  B'T. 


Engineer/administrator,  age  33.  Sixteen  years 
technical  experience,  7  years  administration,  for- 
eign and  domestic.  Married,  no  children.  First 
phone.  Overseas  assignment  preferred.  Excellent 
references.  Complete  summary  on  request.  Box 
454D,  B'T. 


Girl — college  graduate — experienced  radio  pro- 
duction, continuity — seeks  N.  Y.  C.  job.  Box  421D, 
B-T. 


1st  class  phone,  lYz  years  of  am  and  2  years 
technical  school.  Interested  also  in  television 
opening.    Box  471D,  B'T. 


Combo  first  phone.  2  years  radio  and  television 
broadcast  school.   Box  472D,  B'T. 


First  phone,  recent  graduate.  No  experience. 
Willing  to  travel.    Box  474D,  B'T. 


Engineer-announcer  (first-class),  experienced 
news  and  DJ — Desperately  needs  job.  Box  488D, 
B-T. 


Engineer,  first  phone,  1V2  years  broadcast.  Ex- 
cellent announcer.  Prefer  Texas.  Box  496D,  B'T. 


Am  engineer.  Experienced  xmtrs,  remotes,  re- 
cordings (tape  and  disc),  maintenance.  Box 
507D,  B'T. 


Family  man  seeks  station  that  offers  pleasant 
working  conditions  and  a  permanent  future  to  a 
qualified  engineer.  Graduated  from  the  school 
of  hard  knocks.  1st  phone  backed  up  by  ten 
years  of  well  rounded  experience  of  installing, 
operating  and  maintaining  anything  from  the 
microphone  plug  (do  not  announce)  to  the  an- 
tennna — including  directional  array.  Have  the 
know-how  to  efficiently  yet  economically  operate 
your  engineering  department  .  .  .  Excellent  ref- 
erences.'   Box  517D,  B'T. 


First  phone,  six  years  broadcast  experience  trans- 
mitter, control  room,  remotes.  Dependable,  mar- 
ried.   Prefer  southeast.    Box  540D,  B'T. 


Engineer,  1st  class.  46,  single,  self-employed, 
experienced,  250  watt  to  50kw.  Available  for 
transmitter  operation,  vacation  replacement,  or 
where  some  maintenance  initiative  is  needed, 
prefer  midwest.  Wallace  V.  Rockefeller,  Wood 
River,  Nebraska. 


(Continued  on  next  page) 


AVAILABLE  IMMEDIATELY 

TELEVISION  TRANSMITTER 

RCA-TT5A  Transmitter,  Channel  7-13,  perfect  condition 
Also  console,  diplexer,  dummy  load,  RCA  six  (6)  bay  an- 
tenna and  tower. 

Make  offer  for  lot  or  part.    Terms  can  be  arranged. 


n 


I 


Bremer  Broadcasting  Corp. 

1020  Broad  Street 
Newark  2,  New  Jersey  1 


Situations  Wanted— (Cont'd) 


Situations  Wanted — (Cont'd) 


Help  Wanted 


Straight  engineer,  experienced,  first  phone,  ham 
license.  Now  available.  Richard  Roeder,  504 
Benner  Street,  Highland  Park,  New  Jersey. 


Production-Programming,  Others 


6  years  solid  background,  all  phases,  seeks  sta- 
tion or  agency  connection  with  growth  potential. 
Presently  employed  4  A  agency,  N.  Y.  C.  Prefer 
northeast.  Phone  HY  8-2426  evenings.  Box  481D, 
B»T. 


Television 


Situations  Wanted 


Managerial 


Have  seven  highly  successful  years  background 
in  sales  and  sales  management.  Now  qualified 
to  manage  your  television  station.  Box  482D, 
B«T. 


Announcers 


Television,  and  radio  announcer.  5  years.  Present- 
ly employed  top-rated  vhf.  Minimum  $90.  Tape, 
resume  on  request.  Box  433D,  B-T. 


Sports  announcer  with  solid  experience  baseball, 
football,  basketball  and  boxing  wants  opportunity 
in  tv  or  larger  radio  market.  Seven  years  at 
present  small  station.  Excellent  references  for 
character,  citizenship,  ability.  Write  Box  497D. 
B-T. 


Versatile  young  woman,  early  twenties;  three 
years  television  experience  now  appearing  on  net- 
work daily,  one  of  first  ten  markets.  Commercial, 
children's  programs,  femcee  and  variety  show 
experience.  Desire  to  relocate.  Box  527D,  B«T. 


Television  announcer,  co-ordinator,  experienced- 
capable,  every  phase.  Steve  Gary,  151-10  Jamaica, 
Jamaica,  New  York. 


Technical 


Experienced  tv  engineer,  emphasis  xmtrs,  studio 
maintenance.   Box  508D,  B»T. 


Production-Programming,  Others 


Film  editor,  year  experience  midwest  station. 
Did  some  directing.  Still  and  motion  picture 
photo  bug.  Will  travel,  27,  single,  veteran.  Con- 
sider anything.    Box  475D,  B«T. 


Continuity  director.  Radio-tv  station  experience 
supervising  client  service,  copy  writing,  continui- 
ty administration.  Excellent  advertising  back- 
ground. Employed.  Looking  for  bigger  market. 
Box  492D,  B»T. 


Producer,  experienced,  theatre,  radio.  Mature, 
sales-minded.  Box  498D,  B«T. 


For  Sale 


Stations 


West  Coast.  Indie.  1  kw.  Exclusive.  $30,000 
down.    Box  320D,  B-T. 


Free  list  of  good  radio  buys  now  ready.  Jack 
L.  Stoll  &  Associates,  4958  Melrose  Ave.,  Los 
Angeles  29,  California. 


Radio  and  television  stations  bought  and  sold. 
Theatre  Exchange,  Licensed  Brokers,  Portland 
22,  Oregon. 


Equipment,  etc. 


300-ft.  Blaw-Knox  H-40  heavy  duty  tv  tower.  In 
storage,  never  erected.  Box  346D,  B«T. 


G.E.,  fm  frequency  and  modulation  monitor, 
type  BM-l-A.  Three  Presto  10-A  turntables, 
Tempco  250-GSC,  250  watt  am  transmitter  and 
other  items.  Send  for  list  and  prices.  Box  411D, 
B-T. 


400  foot  EMSCO,  supports  6  bay  vhf  channels  2 
thru  6— make  offer.    Box  412D,  B-T. 


Tower — 170  feet,  self  supporting.  Lehigh  with 
beacon  and  side  lights.  Dismantled  ready  for  re- 
erecting.  F.O.B.  site.  Make  offer  Box  456D,  B-T. 


1,000  watt  Western  Electric  443A-1  transmitter. 
Excellent  condition.  5  years  old.  Available  45 
days.  $3,250.00.  Presto  PT-900  tape  recorder 
$375.00.  Magnecord  PT6-JAH,  $395.00.  Box  477D, 
B-T. 


1  RCA  BF-3A  fm  super  turnstile  antenna  operat- 
ing on  96.9  megacycles  with  power  gain  3.6.  Make 
offer.  Box  491D,  B-T. 


For  Rent:  Professional  television  cameras  and 
crews  for  remote  or  studio  use.  Universal  Broad- 
casting System,  2193  Commonwealth  Ave.,  Boston 

35,  Mass. 


Complete  remote  studio  equipment  including 
Magnecorder  used  6  months  $700.00.  Will  sell 
Magnecorder  for  $450.  Charles  Sharpless,  114 
Dakin,  La  Porte,  Indiana. 


349  foot  Truscon  tower  with  base  insulator,  type 
C.  Recently  painted.  Ready  to  ship  out  August 
15.  Make  offer.  Contact  WCAW,  Charleston,  West 
Virginia.  Post  Office  Box  2791.  Telephone  3-7503. 


No  longer  needed,  guaranteed  excellent  condi- 
tion shipped  post-paid  and  insured.  1.  General 
Radio  type  1170-A  frequency  and  modulation 
monitor  97.7  mc.  $700.00.  2.  Presto  T.L.-10  tape 
drive  7'/2  and  15.  $95.00.  3.  RCA  type  BE-1A 
variable  line  equalizer.  $95.00.  4.  Westinghouse 
FM-1  transmitter  1-kw  97.7  mc.  Low  bidder 
gets  it.    WISR,  Paul  Rex,  Butler,  Pennsylvania. 


RCA  ET  4250  am  broadcast  transmitter,  now 
operating.  Available  30  days.  $700  complete  with 
spare  tubes.  M.  Wirth,  WOAP,  Owosso,  Michigan. 


230'  insulated  self  supporting  tower.  Suitable  for 
am  and  fm  or  tv.  $1900.  Two  bay  RCA  batwing 
fm  antenna.  $300.  WPAG-TV,  Ann  Arbor,  Michi- 
gan. 


One  Blaw  Knox  insulated  self-supporting  tower. 
Type  CK,  364'.  $5,000.00  dismantled.  J.  M.  Ham- 
ilton &  Co.,  Box  2432,  Gastonia,  N.  C. 


Magnecord  portable  PT6-A  with  PT6-P  amplifier 
complete.  Also  a  two  speed  Presto  16"  75-A 
turntable  with  ID  cutter  and  high  fidelity  pick 
up  arm  complete  with  mixing  panel  and  carrying 
case.  Cuts  from  inside  or  outside.  Pilot  tuner 
and  additional  high  fidelity  speaker;  two  mikes 
with  floor  stands.  Many  other  extras,  all  excel- 
lent, $900  for  all  or  make  offer  on  either  recorder 
separately.  Leo  Rocca,  Inc.,  4301  Connecticut 
Avenue,  Washington,  D.  C.    Emerson  2-1245. 


Wanted  to  Buy 


Stations 


1000-watt  day,  going  station,  cp's  or  grant — in 
Mississippi,  Arkansas,  northern  Louisiana  or 
western  Tennessee.  Box  366D,  B-T. 


Manager  with  proven  sales  record  would  like  to 
buy  or  lease  a  station  in  the  south.  Hard  worker 
with  references  and  ability.    Box  395D,  B-T. 


Want  250  watter  or  1  kw  daytimer  in  Florida  or 
coastal  Mississippi,  Georgia,  South  Carolina. 
Texas  or  California.  Not  more  than  $35,000  total 
cost.  Write  Box  515D,  B-T. 


Equipment,  etc. 


One  Western  Electric  KS-7596  high  voltage  trans> 
former,  for  355-D1  transmitter.  Box  343D,  B-T. 


1  kw  and  5  kw  am  transmitters.  Give  make,  age 
and  price.  Write  Box  350D,  B-T. 


Want  used  300MM  beacon  and  flasher.  Box  455D, 
B-T. 


Frequency  modulation  transmitter,  50  watt  that 
can  be  converted  to  center  frequency  71-75  mc. 
Also  used  tv  transmitting  equipment  and  dia- 
grams, successful  experimental  units.  Box  543D. 
B-T. 


New  7C24  tube  or  other  new  tubes  for  1  kw-RCA 
transmitter  Model  BTF-1C.  State  asking  price. 
Write  to  WLBR,  Lebanon,  Pa. 


Wanted  to  buy  complete  used  equipment  for 
radio  station  installation.  Wanted:  Transmitter, 
frequency  and  modulation  monitor,  turntables 
and  antenna  200  to  300  feet.  What  do  you  have, 
what  is  your  price?  Contact  Charles  M.  Erhard, 
Radio  Station  WPME,  Punxsutawney,  Pa. 


Interested  in  used  radio  and  television  studio 
control  and  recording  equipment  for  advanced 
training.  Communication  Department,  American 
University,  Washington,  D.  C. 


Magnecord  PT6-J  amplifier,  Altec  400B  or  600B 
speaker,  RCA  44bX  mike.  State  age,  condition, 
price.  C.  Chamberlain,  Box  344,  Bellefontaine, 
Ohio. 


Used  camera  chain  wanted  for  instructional  pur- 
poses. Northwest  Broadcasting  School,  527  S.W. 
12th,  Portland,  Oregon. 


Wanted,  all  types  broadcast  equipment.  Highest 
cash  prices.   Seaboard,  Box  326,  Keyport,  N.  J. 


Instruction 


FCC   operator   license   quickly.  Individualized 

instruction  correspondence  or  residence.  Free 
brochure.  Grantham,  6064  Hollywood  Blvd..  Hol- 
lywood, California. 


Announcers 


NEED  LEADING  DJ 
FOR  MORNING 

For  Number  1  Station  in  one  of 
the  Top  Ten  Markets,  Midwest 
location.  Opportunity  unlimited. 
Must  have  original  ideas  and  a 
selling  personality!  Rush  tape, 
letter  and  photo  to 

Box  448D,  B«T 


Situations  Wanted 

Announcers 


EMPLOYERS  MAKE  PERMANENT 
NOTE!  !  ! 

You'll  need  me  someday  and  I'll  be  there!  Am  plan- 
ning extensive  itinerary  as  fill-in  only.  4  years  out- 
standing ANNOUNCER-DJ-BOARD  experience  as- 
sures desired  results  immediately.  Special  part-time 
sales  deal  wlecome.  Excellent  appearance,  young, 
healthy,  personable.  ex-Marine  (regular)  officer,  draft 
exempt,  single,  '54  car.  HAVE  1st  TICKET.  Con- 
tact Charles  Morse — year  'round— c/o  Mr.  Arthur  Morse. 
Suite  1230.   10  S.   LaSalle,  Chicago.  State  2-0434. 


Production-Programming,  Others 


ATTENTION:  EAST  COAST 

Here  is  your  cue  for  a  PD  with  Rx  guaran- 
teed to  cure  your  programming  ills.  Pres- 
ently employed  as  PD  and  Morning  Man. 
Will  accept  position  only  if  it  offers  re- 
sponsibility, permanency,  and  authority. 
Salary  commensurate  with  position  and  5 
years  programming.  College  graduate, 
married,  veteran.  Call  N.  Y.  C.  rep.  GE 
4-1918  or  write  Box  502D,  B*T. 


For  Sale 

Equipment,  etc. 


FOR  SALE 

GENERAL  ELECTRIC  TT-6-E,  5KW, 
HIGH  CHANNEL  TRANSMITTER 
AND  TY-28-H  12  BAY  ANTENNA. 
This  equipment  presently  in  use  will 
be  available  early  fall.  Reason  for  sell- 
ing, duplicate  equipment  required  for 
relocation  of  transmitting  plant.  Box 
493D,  B-T. 


TOWERS 

RADIO— TELEVISION 

Antennas — Coaxial  Cable 

Tower  Sales  &  Erecting  Co. 

6100  N.  E.  Columbia  Blvd., 
Portland  11,  Oregon 


Miscellaneous 


RUDY  BRETZ 

Program  and  Production  consultant. 
Available  for  staff  training  in:  camera,  di- 
recting, film,  graphics,  lighting,  traffic,  etc. 
Brochure 

on  Address : 

Request  Croton-On-Hudson 


TOP  DISC  JOCKEY 

.  .  .  With  nationally  recognized  station,  whose 
call  letters  you'll  know  instantly,  looking  for  slot, 
per  spot,  or  per  sponsor  basis.  You  make  money, 
I  make  money.  Can  build  top  rated  personality 
show.  Like  to  work  closely  with  both  sales  and 
program  departments.  Currently  have  waiting 
list  of  clients  long  enough  to  choke  a  horse  and 
can  do  the  same  for  you.  Best  reference  is  cur- 
rent employer.  Look  good  on  TV,  too.  Major 
metropolitan  markets  only,  please!  Box  483  B»T. 


FOR  THE  RECORD 


(Continued  from  page  110) 
Modification  of  CP 
KGTV  (TV)  Des  Moines,  Iowa,  Rib  Mountain 
,  Radio  Inc.— Mod.  of  CP  (BPCT-1552),  as  mod., 
I  which  authorized  new  tv  station  to  change  cor- 
porate name  to  Rib  Mountain  Television  Inc. 
(BMCT-2133). 

KETX  (TV)  Tyler,  Tex.,  Jacob  A.  Newborn  Jr. 
—Mod.  of  CP  (BPCT-1422),  as  mod.,  which  au- 
thorized new  tv  station  for  extension  of  comple- 
tion date  to  12-15-54  (BMPCT-2134). 

WANA  Anniston,  Ala.,  Edwin  H.  Estes  and 
C.  L.  Graham  d/b  as  Anniston  Radio*  Co. — Mod. 
of  CP  (BP-8688),  as  reinstated  and  modified, 
which  authorized  new  standard  broadcast  station 
for  extension  of  completion  date  (BMP-6532). 

WEAT  West  Palm  Beach,  Fla.,  James  Robert 
Meachem— Mod.  of  CP  (BP-8179),  as  mod.,  which 
authorized  change  in  frequency;  increase  power; 
installation  of  DA-1;  and  new  transmitter;  change 
transmitter  and  studio  locations  and  increase 
height  of  No.  2  tower  by  addition  of  tv  antenna 
for  extension  of  completion  date  (BMP-6530). 

WHLM  Bloomsburg,  Pa.,  Harry  L.  Magee  tr/as 
Bloom  Radio— Mod.  of  CP  (BP-8494)  which  au- 
thorized change  in  frequency;  change  power  and 
hours  of  operation;  install  DA-2  and  change 
transmitter  location  for  extension  of  completion 
date  (BMP-6531). 

Remote  Control 

WINI  Murphysville,  111.,  Evers  Mick  and  Don- 
ald Lee  Ritter  d/b  as  Jackson  County  Bcstg.  Co. 
— (BRC-411). 

KPIG  Cedar  Rapids,  Iowa,  Cedar  Rapids  Bcstg. 
Co.— (BRC-410). 

Application  Returned 

KOB  Albuquerque,  N.  M.,  Albuquerque  Bcstg. 
Co. — Extension  of  Special  Service  Authorization 
to  operate  on  770  kc,  power  of  25  kw  night,  50 
kw  day;  unlimited  hours,  using  transmitter  au- 
thorized under  BP-2783,  as  mod.,  for  period  be- 
ginning May  1  (unnecessary). 

License  for  CP 

WSPD-FM  Toledo,  Ohio,  Storer  Bcstg.  Co. — 
License  to  cover  CP  (BPH-1843),  as  mod.,  which 
authorized  changes  in  licensed  station  (BLH- 
967). 

WMCF  (FM)  Memphis,  Tenn.,  Memphis  Pub. 


Miscellaneous 


THE   BEST   IN  CGMHETE 

ERECTION  OF  TOWERS 

ANTENNA  LIGHTS  CO-AX  CABLE 

WRITE       CALL  WIRE 

J.  M.  HAMILTON  &  COMPANY 

PAINTING       ERECTION  MAINTENANCE 

YEARS  OF  EXPERIENCE 
Box  2432,  Tel:  4-2115,  Gattonia,  N.  C. 


Employment  Services 


BROADCASTERS 
EXECUTIVE  PLACEMENT  SERVICE 

Executive  Personnel  for  Television  and  Radio 
Effective  Service  to  Employer  and  Employee 
Howard  S.  Frazier 
TV  &  Radio  Management  Consultants 
70S  Bond  Bldg.,  Washington  5,  D.  C. 


PERSONNEL  PROBLEMS? 

We  render  a  complete  and  confidential  service 
to  Radio  &  TV  Stations  (near  and  far)  at  well 
as  Program  Producers. 

Griffin  &  Culver  Personnel  (Agency) 
280  Madison  Ave.,  New  York,  N.  Y.  ORegon  9-2690 
Paul  Baron,  Dir.,  Radio  TV  and  Film  Div 
Retvmet    welcomed    from    qualified  people. 


Many  Openings  in  TV  &  Radio 

We  Have  Unlimited  Contracts  All  Over  the 
Country.  We  Need  All  Types  of 
Radio  &  TV  Personnel.  Write  to 
Radio  &  TV  Personnel  Division 

Bob  Bingham  Productions,  Inc. 

2322  Biscayne  Blvd.,  Miami,  Fla. 
Marcia  Davenport,  Dir.,  Personnel 


Co.— License  to  cover  CP  (BPH-1879),  as  mod., 
which  replaced  expired  permit  (BLH-966). 

Modification  of  CP 
WAZL-FM  Hazleton,  Pa.,  Hazleton  Bcstg.  Co.— 
Mod.  of  CP  (BPH-1788),  as  mod.,  for  extension 
of  completion  date  (BMPH-4919). 

WJNO-TV  Palm  Beach,  Fla.,  Palm  Beach  Tele- 
vision Inc.— Mod.  of  CP  (BPCT-1130),  as  mod., 
which  authorized  new  tv  station  to  change  cor- 
porate name  to  WJNO-TV  Inc.  (BMPCT-2136). 

Renewal  of  License 

WBNY-FM  Buffalo,  N.  Y.,  Roy  L.  Albertson— 
(BRH-94). 

WGPA-FM  Bethlehem,  Pa.,  The  Bethlehems' 
Globe  Pub.  Co.— (BRH-154). 

WEST-FM  Easton,  Pa.,  Associated  Bcstrs.  Inc. 
— (BRH-636). 

WARD-FM  Johnstown,  Pa.,  Central  Bcstg.  Co. 
— (BRH-644). 

WCAU-FM  Philadelphia,  Pa.,  WCAU  Inc.— 
(BRH-17). 

WEJL  (FM)  Scranton,  Pa.,  The  Scranton  Times 
(co-partnership),  Elizabeth  R.  Lynett  and  Ed- 
ward J.  Lynett— (BRH-368). 

WEPS  (FM)  Elgin,  111.,  Board  of  Education, 
Union  School  District  #46— (BRED-49). 

KBGC  (FM)  Shawnee,  Okla.,  Oklahoma  Bap- 
tist U.— (BRED-105). 

May  26  Decisions 

ACTIONS  ON  MOTIONS 

The  Commission  on  May  24,  on  request  of 
Columbia  Broadcasting  System  Inc.,  extended 
to  June  21  the  time  for  riling  comments  in  the 
matter  of  Docket  10962,  amendment  of  Fart  3, 
Sub-Part  F. 

By  Commissioner  E.  M.  Webster 

Referred  to  the  full  Commission,  petition  for 
leave  to  intervene  in  the  proceeding  re  ch.  7 
in  Buffalo,  N.  Y.  (Dockets  10968  et  al),  filed  by 
the  National  Association  of  Broadcast  Employes 
&  Technicians,  CIO. 

By  Hearing  Examiner  H.  Gifford  Irion 

Granted  petition  of  K-Six  Television  Inc., 
Corpus  Christi,  Tex.,  for  extension  of  time  to 
June  8  for  submission  of  proposed  findings  of 
fact  and  conclusions  in  proceeding  re  ch.  10  at 
Corpus  Christi  (Dockets  10556  et  al)  and  the 
final  date  for  the  filing  of  rebuttal  findings  was 
continued  to  June  29,  1954.    (Action  of  5/24). 

Las  Vegas,  Nev.,  Desert  Television  Co. — Granted 
petition  to  reopen  the  record  in  re  proceeding  for 
ch.  13  (Docket  10895),  for  certain  limited  pur- 
poses, and  continued  from  May  25  to  June  2  the 
date  for  the  submission  of  proposed  findings  in 
this  proceeding.    (Action  of  5/25). 

By  Hearing  Examiner  Basil  P.  Cooper 

South  Bend,  Ind.,  South  Bend  Bcstg.  Corp.; 
Notre  Dame,  Ind.,  Michiana  Telecasting  Corp. — 
Granted  motion  of  South  Bend,  and  the  date 
on  which  each  party  will  notify  the  Examiner 


and  other  parties  concerning  the  number  and 
identity  of  witnesses  for  direct  and  cross-exami- 
nation is  changed  from  May  24  to  June  7,  in  re 
proceeding  for  ch.  46  (Dockets  10534-35J. 

BROADCAST  ACTIONS 
SSA 

The  following  stations  were  granted  extensions 
of  Special  Service  Authorizations  on  a  temporary 
basis  for  the  period  ending  July  31,  1954: 

WNYC  New  York,  for  use  of  830  kc,  1  kw,  to 
operate  additional  hours  from  6  a.m.  (EST)  to 
sunrise  New  York  City  and  from  sunset  Minne- 
apolis to  10:00  p.m.  (EST). 

KFAR  Fairbanks,  Alaska,  for  use  of  660  kc,  10 
kw,  U. 

KWBU  Corpus  Christi,  Tex.,  for  use  of  1030  kc, 
50  kw,  from  local  sunrise  Boston,  to  local  sunset 
Corpus  Christi. 

WOI  Ames,  Iowa,  for  use  of  640  kc,  1  kw,  from 
6  a.m  to  local  sunrise  (CST). 

May  26  Applications 

Remote  Control 

WALB  Albany,  Ga.,  Herald  Pub.  Co.— (BRC- 
412). 

WWIN  Baltimore,  Md.,  Belvedere  Bcstg  Corn 
— (BRC-413). 

Renewal  of  License 

WBNY  Buffalo,  N.  Y.,  Roy  L.  Albertson. — (BR- 
879). 

WACB  Kittanning,  pa.,  Armstrong  County 
Bcstg.  Corp.— (BR-2222). 

WPPA  Pottsville,  Pa.,  A.  V.  Tidmore  tr/as 
Pottsville  Bcstg.  Co.— (BR-1252). 

Application  Returned 
Portland,  Ore.,  Albert  L.  Capstaff— CP  for  new 
standard  station  on  1290  kc,  1  kw  and  daytime 
hours  of  operation. 

Renewal  of  License 

KRLD-TV  Dallas,  Tex.,  KRLD  Radio  Corpora- 
tion.—(BRCT-85). 

Modification  of  CP 

WTPA  (TV)  Harrisburg,  Pa.,  Harrisburg  Broad- 
casters Inc.— Mod.  of  CP  (BPCT-986),  as  mod., 
which  authorized  new  tv  station  for  extension 
of  completion  date  to  9-20-54  (BMPCT-2139). 

WIBG-TV  Philadelphia,  Pa.,  Daily  News  Tele- 
vision Co.— Mod.  of  CP  (BPCT-119),  as  mod., 
which  authorized  new  tv  station  for  extension 
of  completion  date  to  11-21-55  (BMPCT-2137). 

KVOS-TV  Bellingham,  Wash.,  KVOS,  Inc.— 
Mod.  of  CP  (BPCT-1242),  as  mod.,  which  au- 
thorized new  tv  station  for  extension  of  comple- 
tion date  to  12-24-54  (BMPCT-2138). 

License  for  CP 

KTBC-TV  Austin,  Tex.,  Texas  Bcstg.  Corp. — 
License  to  cover  CP  (BPCT-876),  as  mod.,  which 
authorized  a  new  tv  station  (BLCT-203). 

KXLY-TV  Spokane,  Wash.,  Northern  Pacific 
Television  Corp. — Amended  to  show  name  change 
to  Northern  Pacific  Television  Corp.  (BLCT-142). 


Radio  Station  and  Newspaper 

Appraisals 

Tax,  estate  and  many  other  personal  problems  create  the  need  for  an 
independent  appraisal.  Extensive  experience  and  a  national  organiza- 
tion enable  Blackburn-Hamilton  Company  to  make  accurate,  authori- 
tative appraisals  in  minimum  time. 

Appraisals    •    Negotiations    •  Financing 
BLACKBURN  -  HAMILTON  COMPANY 


WASHINGTON,  D.  C. 
James  W.  Blackburn 
William  T.  Stubblefield 
Washington  Bldg. 
Sterling  3-4341-2 


RADIO-TV-NEWSPAPER  BROKERS 

CHICAGO 
Ray  V.  Hamilton 
Tribune  Tower 
Delaware  7-2755-6 


SAN  FRANCISCO 
Lester  M.  Smith 
235  Montgomery  St. 
Exbrook  2-5672 
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SMALL  WORLD ! 


Who'd  ever  think  you'd  bump  into  more  people  in  Lima, 
Ohio,  who  watch  WHIO-TV  more  than  any  other  station? 
That's  almost  70  miles  from  Dayton  —  way  past  the 
WHIO-TV  primary  coverage  area.  But  facts  are  facts, 
and  HOOPER  figures  show: 


SHARE  OF  LIMA  AUDIENCE- 
EVENINGS— SUNDAY  THROUGH  SATURDAY,  FEB. 


14-27.  1954. 


Time 

WHIO-TV 

Station  B 

Station  C 

Station  D 

(UHF) 

7-8 

59.99 

32.3 

4.6 

3.2 

8-9 

64.8 

25.2 

8.5 

1.3 

9-10 

61.3 

24.2 

12.2 

2.3 

Small  world — but  Lima's  a  nice,  big  market.  And  it's  just  one 
of  many  extra,  secondary-area  markets  you  get  with  WHIO-TV. 
World's  Tallest  TV  Tower,  1104  feet,  delivering  the  equivalent 
of  316,000  watts  at  1,000  feet  above  average  terrain.  Call 
George  P.  Hollingbery  representatives  for  more  facts. 


ONE  OF 

AMERICA'S 

GREATEST 

AREA 

STATIONS 
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Station 


Dallas 


TELEVISION 
MARKET 

with 

MAXIMUM 
POWER 

100,000  Watts  Video 
50,000  Watts  Audio 

DALLAS  and 
FORT  WORTH 

More  than  a  Million 
urban  population  in  the 
50-mile  area 

More  than  TWO  MILLION 
in  the   100-mile  area  .  .  . 

NOW 


-  FOR  THE  RECORD 


TELESTATUS 

Tv  Stations  on  the  Air  With  Market  Set  Count 
And  Reports  of  Grantees'  Target  Dates 


May  31,  1954 


Editor's  note:  This  directory  is  weekly  status  report  of  (1)  stations  that  are  operating  as  commercial 
and  educational  outlets  and  (2)  grantees.  Triangle  (►)  indicates  stations  now  on  air  with  reg- 
ular programming.  Each  is  listed  in  the  city  where  it  is  licensed.  Stations,  vhf  or  uhf,  report  re- 
spective set  estimates  of  their  coverage  areas.  Where  estimates  differ  among  stations  in  same  city, 
separate  figures  are  shown  for  each  as  claimed.  Set  estimates  are  from  the  station.  Further  queries 
about  them  should  be  directed  to  that  source.  Total  U.  S.  sets  in  use  is  unduplicated  B«T  estimate. 
Stations  in  italics  are  grantees,  not  yet  operating. 


ALABAMA 

Birmingham —   _  , 

►  WABT  (13)  CBS,  ABC,  DuM;  CBS  Spot  Sis.; 

225,000 

►  WBRC-TV  (6)  NBC;  Katz;  219.454 
WJLN-TV  (48),  12/10/52— Unknown 

Decaturt— 
WMSL-TV  (23)  Walker;  12/26/52-6/1/54 

Mobilet—  „_„  _r 

►  WALA-TV    (10)    ABC.   CBS.  NBC;  Headley- 

Reed;  72,500 
>■  WKAB-TV  (48)  CBS,  DuM;  Forjoe;  60,800 

The  Mobile  Tv  Corp.  (5)  Initial  Decision  2/12/54 
Montgomery —  -    „  „ 

►  WCOV-TV  (20)  ABC,  CBS,  NBC,  DuM;  Ray- 

mer;  30.200 

WSFA-TV  (12)  Headley-Reed;  3/25/54-11/15/54 

Selmaf — 

WSLA  (8)  2/24/54-Unknown 


ARIZONA 

NBC,    DuM;  Avery-Knodel; 


DuM;  Pearson; 

Initial  Decision 


Mesa  (Phoenix)— 
*-  KTYL-TV  (12) 

93,200 
Phoenix — 

►  KOOL-TV  (10)  ABC;  Hollingbery;  93.200 

►  KPHO-TV  (5)  CBS,  DuM;  Katz;  93,200 
Arizona  Tv  Co.  (3)  Initial  Decision  5/25/54 

Tucson — 

►-KOPO-TV  (13)  CBS,  DuM;  Forjoe;  24.306 

►  KVOA-TV  (4)  ABC,  NBC;  Raymer;  24,306 
Yumat — 

KIVA  (11)  DuM;  Grant;  18,302 

ARKANSAS 

El  Doradot — 

KRBB  (10)  2/24/54-Unknown 
Fort  Smitht— 

►  KFSA-TV    (22)    ABC,  NBC. 

18,500 

American  Television  Inc.  (5) 
4/30/54 
Hot  Springst — 
KTVR  (9)  1/20/54-Unknown 

Little  Rock — 

►  KARK-TV  (4)  NBC;  Petry 

►  KATV  (7)  (See  Pine  Bluff) 
KETV  (23)  10/30/53-Unknown 

Pine  Blufft— 

k»  KATV  (7)  ABC,  CBS;  Avery-Knodel;  68,725 
Tcxcirlcj.no 

►  KCMC-TV  See  Texarkana,  Tex. 


CALIFORNIA 

Bakersfield — 

►  KBAK-TV  (29)  ABC,  DuM;  Forjoe;  58,000 

►  KERO-TV    (10)    ABC,    CBS,    NBC;  Avery- 

Knodel;  109,692 
Berkeley  (San  Francisco) — 

KQED  (*9)  7/24/53- July  '54  (granted  ST  A  April 
16) 
Chico — 

►  KHSL-TV  (12)  CBS,  NBC,  DuM;  Grant;  42,220 

Coronat — 
KCOA  (52),  9/16/53-Unknown 

El  Centrot— 
KPIC-TV  (16)  2/10/54-Unknown 

Eurekat — 

►  KTEM-TV  (3)  ABC.  CBS,  NBC.  DuM;  Blair; 
10,000 

Fresno — 

►  KBID-TV  (53)  Meeker:  92,052 

►  KJEO-TV  (47)  ABC,  CBS;  Branham;  106,558 

►  KMJ-TV  (24)  CBS,  NBC;  Raymer;  85,841 

Los  Angeles — 

KBIC-TV  (22)  2/10/52-Unknown 

►  KABC-TV  (7)  ABC;  Petrv;  1.835,863 

►  KCOP  (13)  Katz;  1,835,863 

►  KHJ-TV  (9)  DuM;  H-R;  1,835,863 

►  KNBH  (4)  NBC;  NBC  Spot  Sis.;  1,835,863 

►  KNXT  (2)  CBS;  CBS  Spot  Sis.;  1,835,863 
KTLA  (5)  Raj-mer;  1,835,863 
KTTV  (11)  Blair;  1,835,863 
KTHE  (»28) 


Newest  Starter 

Listed  below  is  the  newest  station  that 
has  started  regular  operation: 

WKNY-TV  Kingston,  N.  Y.  (ch.  66), 
May  24. 


)  Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operation  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 
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Modestot — 

KTRB-TV  (14)  2/17/54-Unknown 
Montereyt — 

►  KMBY-TV  (8)  ABC,  CBS.  NBC,  DuM;  Holling- 

bery; 384,761 

Sscrsmfcri  to  ■ 

KBIE-TV  (46)  6/26/53-Spring  '54 

►  KCCC-TV  (40)  ABC,  CBS,  NBC,  DuM;  Weed; 

101.000 

McClatchy   Bcstg.    Co.    (10),    Initial  Decision 
11/6/53 
Salinast — 

►  KSBW-TV  (8)  ABC,  CBS.  NBC.  DuM;  Holling- 

bery; 384,761 
San  Diego — 

►  KFMB-TV  (8)  ABC,  CBS,  DuM;  Petry;  214.771 

►  KFSD-TV  (10)  NBC;  Katz;  214,771 
KUSH  (21)  12/23/53-Unknown 

San  Francisco — 

KBAY-TV    (20),    3/11/53-Unknown  (granted 
STA  Sept.  15) 

►  KGO-TV  (7)  ABC;  Petry;  935,700 

►  KPIX  (5)  CBS,  DuM;  Katz;  935,700 

►  KRON-TV  (4)  NBC;  Free  &  Peters;  935.700 

►  KSAN-TV  (32)  McGillvra 

San  Joset — 

KQXI  (11)  4/15/54-Vnknown 
San  Luis  Obispot — 

►  KVEC-TV  (6)  DuM;  Grant;  66,441 
Santa  Barbara — 

►  KEYT   (3)   ABC,  CBS,  NBC.  DuM;  Holling- 

bery; 443,872 
Stocktont — 

►  KTVU  (36)  Hollingbery;  76,000 
KHOF  (13)  2/11/54-6/1/54 

Tulare  (Fresno) — 

►  KVVG  (27)  DuM;  Forjoe;  147,000 

COLORADO 

Colorado  Springs — 

►  KKTV    (11)    ABC,   CBS,   DuM;  Hollingbery: 

42,936 

►  KRDO-TV  (13)  NBC;  McGillvra;  36,000 
Denver — 

►  KBTV  (9)  ABC;  Free  &  Peters;  220.778 
>■  KFEL-TV  (2)  DuM;  Blair;  220,778 

►  KLZ-TV  (7)  CBS;  Katz;  220,778 

►  KOA-TV  (4)  NBC;  Petry;  220,778 
KRMA-TV  (*6),  7/1/53-1954 

Grand  Junctiont — 

KFXJ-TV  (5)  Holman;  3/26/53-5/30/54  (granted 
STA  May  20) 
Pueblo — 

►  KCSJ-TV  (5)  NBC;  Avery-Knodel;  41,350 
KDZA-TV  (3).  See  footnote  (d) 

CONNECTICUT 

Bridgeport — 
WCTB  (•71).  1/29/53- Unknown 

►  WICC-TV  (43)  ABC,  DuM;  Young;  72,340 
Hartfordt— 

WEDH  (*24),  1/29/53-Unknown 
WGTH-TV  (18),  10/21/53-Unknown 
New  Britain — 

►  WKNB-TV  (30)  CBS;  Boiling;  176,068 
New  Haven — 

WELI-TV  (59)  H-R;  6/24/53-Unknown 

►  WNHC-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

702.032 

WNLC-TV  (26)  12/31/52-Unknown 

Norwicht — 

WCTN  (*63;,  1/29/53-Unknown 

Stamfordt— 

WSTF  (27),  5/27/53-Unknown 

Waterbury — 

►  WATR-TV  (53)  ABC,  DuM;  Stuart;  124,800 


1  383,721  1 


TELEVISION  HOMES 

in  KRLD-TV'S 

EFFECTIVE  COVERAGE 
AREA 

EXCLUSIVE  CBS 
TELEVISION  OUTLET  FOR 
DALLAS-FORT  WORTH 
AREAS 

— This  is  why  

fKRLD-TV) 

is  your  best  buy 

Channel^  f  Represented  by 

The  BRANHAM  Company 
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AVOID  COSTLY 
DUPLICATION 

BUY  WTVP 

Decatur,  Illinois 


Ch.  17 


For  a 

solid  sales 
coverage 
of  the  rich, 
growing  area 
on  the  road 
between 
Chicago  &  St.  Louisj 

PRESENT 
AUDITED  AREA, 
80,000  TV  Homes 


WTVP 

DECATUR,  ILLINOIS 

ABC-DuMONT 

Geo.  W.  Clark  •  Nat'l.  Rep. 


FOR  THE  RECORD 


DELAWARE 

Dovert — 

WHRN  (40),  3/11/53-Unknown 
Wilmington — 

►  WDEL-TV  (12)  NBC,  DuM;  Meeker;  211,522 
WILM-TV  (83),  10/14/53-Unknown 

DISTRICT  OF  COLUMBIA 

Washington — 

►  WMAL-TV  (7)  ABC;  Katz;  595,600 

►  WNBW  (4)  NBC;  NBC  Spot  Sis.;  612,000 

►  WTOP-TV  (9)  CBS;  CBS  Spot  Sis.;  595,600 

►  WTTG  (5)  DuM;  Blair;  612,000 
WOOK-TV  (50)  2/24/54-Vnknown 

FLORIDA 

Clearwaterf — 
WPGT  (32)  12/2/53-Vnknown 

Fort  Lauderdale — 

►  WFTL-TV  (23)  NBC;  Weed;  116,116 

►  WITV  (17)  ABC,  DuM;  Venard;  107.200  (also 

Miami) 

Fort  Myerst — 

►  WINK-TV  (11)  ABC;  Weed;  7,580 
Jacksonville — 

►  WJHP-TV  (36)  ABC,  NBC,  DuM:  Perry;  46,626 

►  WMBR-TV  (4)  CBS;  CBS  Spot  Sis.;  261,006 
WOBS-TV  (30)  Start  National;  8/12/53-Sept.  '54 

Miami — 

►  WITV  (17)  See  Fort  Lauderdale 

WMIE-TV  (27)  Start  National;  12/2/53-9/30/54 
WTHS-TV  (*2),  11/12/53-Unknown 

►  WTVJ   (4)   ABC,   CBS,  NBC.  DuM;   Free  & 

Peters;  244,600 
WMFL  (33),  12/9/53-Unknown 

Orlando — 

WDBO-TV  (6)  CBS,  ABC,  NBC,  DuM;  Blair; 

10/14/53-6/1/54 

Panama  Cityt — 

►  WJDM  (7)  CBS;  Hollingbery 

Pensacolat — 

►  WEAR-TV  (3)  ABC;  Hollingbery;  62,500 

►  WPFA  (15)  CBS,  DuM;  Young;  19,260 
St.  Petersburg — 

►  WSUN-TV  (38)  ABC.  CBS,  NBC.  DuM;  Weed; 

71,200 

Tampat — 

Tamva  Times  Co.  (13),  Initial  Decision  11/30/53 
WFLA-TV  (8)  Blair;  Initial  Decision  7/13/53 

West  Palm  Beach — 

WEAT-TV  Inc.  (12)  Walker;  2/18/54-Fall  '54 

►  WIRK-TV  (21)  ABC,  NBC,  DuM;  Weed;  23,650 
WJNO-TV  (5)  NBC;  Meeker;  11/4/53-8/1/54 

GEORGIA 

Albanyt — 

►  WALB-TV  (10)  ABC,  NBC;  Burn-Smith;  41,564 
Atlanta — 

►  WAGA-TV  (5)  CBS,  DuM;  Katz;  340,810 

►  WLWA  (11)  ABC,  DuM;  Crosley  Sis.;  340.810 

►  WSB-TV  (2)  NBC;  Petry;  413,235 
WQXI-TV  (36).  11/19/53-Summer  '54 

Augusta — 

►  W.TBF-TV  (6)  ABC.  NBC,  DuM;  Hollingbery; 

89,600 

►  WRDW-TV  (12)  CBS;  Headley-Reed;  91,200 
Columbus — 

►  WDAK-TV  (28)  ABC,  NBC.  DuM;  Headley- 

Reed;  53,849 

►  WRBL-TV  (4)  CBS;  Hollingbery;  61.471 
Macon — 

►WNEX-TV  (47)  ABC,  NBC;  Branham;  34,662 

►  WMAZ-TV    (13)    ABC,    CBS,    DuM;  Avery- 

Knodel;  75.593 

Romet — 

►  WROM-TV  (9)  Weed;  98,219 
Savannah — 

►  WTOC-TV  (11)  ABC.  CBS,  NBC,  DuM;  Katz; 

36,000 

WSAV  Inc.  (3)  Initial  Derision  3/31/54 

Thomasvillet— 

WCTV  (6),  12/23/ 53-Unknown 
Valdostat — 

WGOV-TV  (37)  Stars  National;  2/26/53-6/15/54 
IDAHO 

Boiset  (Meridian) — 

►  KBOI  (2)  CBS;  Free  &  Peters;  33.500 

►  KIDO-TV  (7)  ABC,  NBC,  DuM;  Blair;  33,000 

Idaho  Falls — 

►  KID-TV  (3)  CBS,  NBC,  DuM;  Gill-Perna;  25,000 
KIFT  (8)  ABC;  Hollingbery;  2/26/53-Nov.  '54 

Nampat — 

KTVI  (6)  3/11/53-Unknown 

Pocatellot — 
KISJ  (6)  CBS;  2/26/53-November  '54 
KWIK-TV    (10)    ABC;    Hollingbery;  3/26/53- 
Nov.  '54 

Twin  Fallst— 
KLIX-TV    (11)  ABC; 
t/1/54 


Hollingbery;  3/19/53- 


ILLINOIS 

Belleville  (St.  Louis,  Mo.)— 

►  WTVI  (54)  CBS,  DuM;  Weed;  239,000 
Bloomingtonf — 

►  WBLN  (15)  McGillvra;  113,242 
Champaign — 

►  WCIA  (3)  CBS,  NBC,  DuM;  Hollingbery;  307,000 
WCUI  (21),  7/22/53-Unknovm 

WTLC  (*12),  11/4/53-Unknovon 
Chicago — 

►  WBEM-TV  (2)  CBS;  CBS  Spot  Sis.;  1,618,148 

►  WBKB  (7)  ABC;  Blair;  1,618,145 

►  WGN-TV  (9)  DuM;  Hollingbery;  1.618,145 
W HFC-TV  (26),  1/8/53-Unknown 
WIND-TV  (20),  3/9/53-Unknown 

►  WNBQ  (5)  NBC;  NBC  Spot  Sis.;  1,618,145 
WOPT  (44)  2/10/54-Unknown 

WTTW  Cll)  11/5/53-Fall  '54 
Danville — 

►  WDAN-TV  (24)  ABC;  Everett-McKinney;  30,000 
Decatur — 

►  WTVP   (17)   ABC.  DuM;   George  W.  Clark; 

80,000 

Evanstont — 

WTLE  (32),  8/12/53-Unknovon 
Harrisburgt — 

►  WSrL-TV  (22)  ABC;  Walker;  30.000 
Joliett— 

WJOL-TV  (43)  Holman;  8/21/53-Unknown 

Peoria — 

►  WEEK-TV  (43)  ABC.  CBS.  NBC,  DuM;  Head- 

ley-Reed; 146,546 

►  WTVH-TV  (19)  ABC,  DuM;  Petry;  130,000 
Quincyt  (Hannibal.  Mo.) — 

►  KHQA-TV  (7)  (See  Hannibal,  Mo.) 

►  WGEM-TV   (10)    ABC,  NBC;  Avery-Knodel; 

111,000 
Rockford — 

►  WREX-TV  (13)  ABC,  CBS;  H-R;  181,623 

►  WTVO  (39)  NBC,  DuM;  Weed;  87,000 
Rock  Island  (Davenport,  Moline) — 

►  WHBF-TV    (4)    ABC,    CBS,    DuM;  Avery- 

Knodel;  264,811 
Springfield — 

►  WICS  (20)  ABC,  NBC,  DuM;  Young;  67,000 

INDIANA 

Bloomington — 

►  WTTV  (4)   ABC,  CBS.  NBC,  DuM;  Meeker; 

530,630 
Elkhartt— 

►  WSJV  (52)  ABC,  NBC,  DuM;  H-R;  118.000 

Evansvillet — 

►  WFIE  (62)  ABC,  NBC,  DuM;  Venard;  56,000 

►  WEHT  (50)  See  Henderson,  Ky. 
Fort  Wayne — 

►  WKJG-TV  (33)  ABC,  CBS,  NBC,  DuM;  Ray- 

mer;  78,937 

Anthony  Wayne  Bcstg  Co.   (69),  Initial  De- 
cision 10/27/53 
Indianapolis — 

►  WFBM-TV  (6)  ABC,  CBS,  NBC,  DuM;  Katz; 

475,000 

WISH-TV  (8)   CBS;  Boiling;  1/28/54-7/1/54 
(granted  ST  A  April  5) 
LaFayettet — 

►  WFAM-TV  (59)  NBC;  Rambeau;  48,600 
Muncie— 

►  WLBC-TV  (49)  ABC,  CBS,  NBC,  DuM;  Hol- 

man, Walker;  71,300 
Princetont — 

►  WRAY-TV  (52)  Walker;  55,400 
South  Bend — 

►  WSBT-TV  (34)  ABC,  CBS,  NBC,  DuM;  Ray- 

in  er;  105,665 
Terre  Hautet — 

WTHI-TV  (10)  CBS;  Boiling;  10/7/53-7/1/54 
Waterloot — 

WINT  (15)  4/6/53-6/15/54 

IOWA 

Ames — 

►  WOI-TV  (5)  ABC,  CBS,  DuM;  Weed;  240.000 
Cedar  Rapids — 

►  KCRI-TV  (9)  ABC,  DuM;  Venard;  116,444 

►  WMT-TV  (2)  CBS,  DuM;  Katz;  227,280 
Davenport  (Moline,  Rock  Island) — 

►  WOC-TV  (6)  NBC;  Free  &  Peters;  264,811 
Des  Moines — 

►  KGTV  (17)  Hollingbery;  46,713 

►  WHO -TV  (13)  NBC;  Free  &  Peters 
Fort  Dodget — 

►  KQTV  (21)  Pearson;  42,100 
Mason  Cityt — 

►  KGLO-TV  (3)  CBS,  DuM;  Weed 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  targei 
date  for  grantees. 
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Sioux  City— 

KCTV  (36),  10/30/52-Unknown 
I^KVTV  (9)  ABC,  CBS.  NBC.  DuM;  Katz;  107,870 

KTIV  (4)  Hollingbery;  l/21/54-S/ie/S4 
Waterloo — 

*■  KWWL-TV    (7)    ABC,   NBC,   DuM;  Headley- 
Reed;  106,230 

KANSAS 

Great  Bendt— 

KCKT  (2)  3/3/54-Unknown 
iHutchinson — 

••KTVH  (12)  ABC,  CBS,  DuM;  H-R;  104,309 
iManhattant — 

KSAC-TV  (*8),  7/24/53-Unknown 
Pittsburgt — 

••KOAM-TV  (7)  ABC,  CBS,  NBC.  DuM;  Katz; 

57,565 
Topeka — 

KTKA  (42),  11/5/53-Unknown 
••WTBW-TV  (13)  ABC,  CBS,  DuM;  Capper  Sis.; 

52,472 
Wichita— 

I    KAKE-TV  (10)  Hollingbery;  4/1/54-Sept.  '54 

►  KEDD  (16)  ABC,  NBC,  Petry;  80.457 

KENTUCKY 

Ashland  t — 
WPTV  (59)  Petry;  S/14/52-Vnknoxon 

3endersont  (Evansville,  Ind.) — 
;  ,|»-WEHT  (50)  CBS;  Meeker;  49,033 
Lexington! — 

WLAP-TV  (27)  12/3/53-See  footnote  (c) 

WLEX-TV  (18)  4/13/54-Unknown 
Louisville — 

►  WAVE-TV  (3)  ABC,  NBC,  DuM;   NBC  Spot 

Sis.;  369.634 

►  WHAS-TV  (11)   CBS:  Harrington.  Righter  & 

Parsons.    See  footnote  (b). 
WKhO-TV  (21)  See  footnote  (d) 
WQXL-TV  (41)  For  joe;  1/15/53-Summer  '54 
*Jewportt — 
WNOP-TV  (74)  12/24/53-Unknown 

LOUISIANA 

Mexandriat — 
KALB-TV  (5)  Weed;  12/30/53-9/1/54 

3aton  Rouge — 

►  WAFB-TV  (28)  ABC.  CBS,  NBC,  DuM;  Young; 
I  49,000 

WBRZ  (2)  Hollingbery;  1/28/54-9/1/54 
..afayettet — 
KVOL-TV  (10),  9/16/53-7/1/54 
KLFY-TV  (10),  Rambeau;  9/16/53-7/1/54 
f  .  _,ake  Chariest — 

KPLC-TV  (7)  Weed;  11/12/53-9/1/54 
1     KTAG  (25)  CBS,  ABC,  DuM;  Young;  17,000 
4onroe — 

-  KNOE-TV  (8)  CBS,  NBC,  ABC,  DuM;  H-R; 

137,500 

KFAZ  (43)  See  footnote  (d) 

■lew  Orleans — 
WCKG  (26)  Gill-Perna;  4/2/53-Late  '54 
WCNO-TV  (32)  Forjoe;  4/2/53-Sv.mmer  '54 

►WDSU-TV  (6)  ABC,  CBS,  NBC,  DuM;  Blair; 
254,484 

;-WJMR-TV  (61)  ABC.  CBS,  DuM;  McGillvra; 
65,691 

WTLO  (20),  2/26/53-Unknown 
i  Shreveport — 

if  —  KSLA  (12)  ABC,  CBS,  NBC,  DuM;  Raymer; 
39,650 

MAINE 

3angort— 

•WABI-TV  (5)  ABC.  CBS,  NBC,  DuM;  Holling- 
bery; 64,000 
WTWO  (2)  5/5/54-Unknown 
..ewiston — 

WLAM-TV   (17)    CBS,   DuM;  Everett-McKin- 
I        ney;  19,037 
'olandf— 

VMTW  (8)  7/8/53-Summer  '54 
Portland— 
i  -WCSH-TV  (6)  NBC;  Weed;  89,875 
- WGAN-TV  (13)  ABC,  CBS;  Avery -Knodel 

■WPMT  (53)  ABC,  C3S.  DuM;  Everett-Mc- 
,     Kinney;  40,300 

MARYLAND 

'Jaltimore — 

-WAAM  (13)  ABC,  DuM;  Harrington,  Righter 

&  Parsons;  547,494 
^WBAL-TV  (11)  NBC;  Petry;  547,494 
J   i  WITH-TV  (72)  Forjoe;  12/18/52-Fall  '54 
t  v-  WMAR-TV  (2)  CBS;  Katz;  547,494 
V/TLF  (18)  12/9/53-Summer  '54 
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Cumberlandt — 

WTBO-TV  (17)  11/12/53-Summer  '54 
Salisburyt — 

WBOC-TV  (16)  Burn-Smith;  3/11/53-6/12/54 
(granted  ST  A  Feb.  18) 

MASSACHUSETTS 

Adams  (Pittsfield)t— 

►  WMGT  (74)  ABC,  DuM;  Walker;  134,110 
Boston — 

WBOS-TV  (50)  3/26/53-Unknown 

►  WBZ-TV  (4)  NBC;  Free  &  Peters;  1,179,281 
WGBH-TV  (*2)  7/16/53-10/1/54 

WJDW  (44)  8/12/53-Unknown 

►  WNAC-TV  (7)  ABC,  CBS,  DuM;  H-R;  1,179,281 
Brocktont — 

WHEF-TV   (62),  7/30/53-Fall  '54 
Cambridge  (Boston) — 

►  WTAO-TV     (56)     DuM;  Everett-McKinney; 

118,000 

New  Bedford  t — 

WTEV-TV  (28)  Walker;  7/11/53-Summer  '54 

Pittsfieldt— 

WBEC-TV  (64)  11/12/53-Unknown 
Springfield— 

►  WHYN-TV  (55)  CBS,  DuM;  Branham;  132,000 
»•  WWLP   (61)   ABC,   NBC;   Hollingbery;  128,000 
Worcester — 

WAAB-TV  (20)  Hollingbery;  8/ 12/53- Aug.  '54 

►  WWOR-TV  (14)  ABC.  DuM;  Raymer;  45,640 


THE  BUSINESS  of  building  a  new  tv  sta- 
tion in  May  can  be  a  pretty  hot  job,  but 
not  in  Montpelier,  Vt.,  where  the  WCAX 
Broadcasting  Corp.  of  Burlington  is  con- 
structing the  WMVT  (TV)  transmitter  and 
antenna  on  the  "nose"  of  Mount  Mans- 
field. Inspecting  the  construction  site  are 
(I  to  r):  Stuart  T.  Martin,  general  man- 
ager; William  A.  Hohman,  of  the  Vermont 
firm  which  will  construct  the  transmitter 
building  beginning  next  month,  and  S. 
Cummings,  General  Electric  field  engi- 
neer. The  ch.  3  outlet  expects  to  air  test 
patterns  Aug.  15  and  regular  program- 
ming Sept.  6. 

MICHIGAN 

Ann  Arbor — 

►  WPAG-TV  (20)  DuM;  Everett-McKinney;  9,400 
WUOM-TV  (*26),  11/4/53-Unknown 

Battle  Creek— 

WBCK-TV   (58)   Headley-Reed;  11/20/52-Sum- 
mer  '54 

WBKZ  (64)  ABC;  Weed;  see  footnote  (e) 

Bay  City  (Midland,  Saginaw) — 

►  WNEM-TV    (5)    NBC,    DuM;  Headley-Reed; 

205.160 
Cadillact — 

►  WWTV  (13)  ABC,  CBS,  DuM;  Weed;  42.772 
Detroit— 

WCIO-TV  (62),  11/19/53-Unknown 

►  WJBK-TV  (2)  CBS,  DuM;  Katz;  1,420,500 

►  WWJ-TV  (4)  NBC;  Hollingbery,  1,277,991 

►  WXYZ-TV  (7)  ABC:  Blair;  1,140,000 


East  Lansingt — 

►  WKAR-TV  (*60) 
Flint— 

WJR  Inc.  (12),  5/12/54-Unknown 
WTAC-TV  (16)  See  footnote  (d) 

Grand  Rapids — 

►  WOOD-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

429,984 

Kalamazoo — 

►  WKZO-TV  (3)  ABC,  CBS,  NBC,  DuM;  Avery- 

Knodel;  380,670 

Lansing — 

►  WILS-TV  (54)  ABC,  DuM;  Venard;  43,000 

►  WJIM-TV  (6)  ABC.  CBS,  NBC,  DuM;  H-R; 

260,000 

Marquettet — 

WAGE-TV  (6)  4/7/54-Oct.  '54 

Muskegont — 

WTVM(35),  12/23/52-Unknown 
Saginaw  (Bay  City,  Midland) — 

►  WKNX-TV  (57)  ABC,  CBS;  Gill-Perna;  79,200 
WSBM-TV  (51),  10/29/53-Unknown 

Traverse  City  t — 
WPBN-TV  (7)  Holman;  11/25/53-Unknown 

MINNESOTA 

Austint — 

►  KMMT  (6)  ABC;  Pearson;  90,689 
Dulutht  (Superior.  Wis.)— 

►  KDAL-TV  (3)  NBC;  Avery-Knodel 

►  WDSM-TV  (6).    See  Superior,  Wis. 

►  WFTV  (38)   ABC,  CBS,  NBC,  DuM;  Young; 

36.000 

Hibbingt — 
KHTV  (10),  1/13/54-Unknown 

Minneapolis  (St.  Paul) — 

►  WCCO-TV    (4)    CBS,   DuM;    Free   &  Peters; 

452,300 

►  WTCN-TV  (11)  ABC;  Blair:  427.000 

Family  Bcstg.  Corp.  (9)  Initial  Decision  5/19/54 

Rochester — 

►  KROC-TV  (10)  NBC.  DuM;  Meeker;  70,000 
St.  Paul  (Minneapolis) — 

►  KSTP-TV  (5)  NBC;  Petry;  452,300 

►  WMIN-TV  (11)  ABC;  Blair;  427.000 

MISSISSIPPI 

Jackson— 

►  WJTV  (25)  CBS,  DuM;  Katz;  50.224 

►  WLBT  (3)  NBC;  Hollingbery;  87,085 

►  WSLI-TV  (12)  ABC;  Weed;  88.650 
Meridiant — 

►  WCOC-TV  (30) 

►  WTOK-TV  (11)  ABC,  CBS,  NBC,  DuM;  Head- 

ley-Reed; 44,300 

MISSOURI 

Cape  Girardeaut — 
KFVS-TV    (12)    CBS;    Pearson;  10/14/53-Un- 
known 

KGMO-TV  (18),  4/16/53-Unknown 
Claytont — 

KFUO-TV  (30),  2/5/53-Vnknown 
Columbia — 

►  KOMU-TV  (8)  ABC,  CBS,  NBC.  DuM;  H-R; 

43,559 
Festust — 

KACY  (14)  See  footnote  (d) 

Hannibalt  (Quincy,  111.) — 

►  KHQA-TV  (7)  CBS,  DuM;  Weed;  110,764 

►  WGEM-TV  (10)  See  Quincy,  111. 

Jefferson  Cityt — 

Jefferson  Tv  Co.  (13)  Initial  Decision  5/19/54 
Joplint — 

KSWM-TV  (12)  CBS;  Venard;  12/23/53-8/15/54 

Kansas  City — 

►  KCMO-TV  (5)  ABC,  DuM;  Katz;  395,230 

►  KMBC-TV  (9)  CBS;  Free  &  Peters;  395,230 

►  WDAF-TV  (4)   NBC;   Harrington,  Righter  & 

Parsons;  395,230 

►  WHB-TV  (9)  CBS;  Blair;  395,230 

Kirksvillet — 

KTVO  (3)  12/16/53-6/15/54 
St.  Joseph — 

►  KFEQ-TV  (2)  CBS,  DuM;  Headley-Reed;  102,435 
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St.  Louis — 
KACY  (14)  See  Feataa 
KETC  (*9)  5/7/53-July  '54 

►  KSD-TV  (5)  ABC,  CBS,  NBC:  NBC  Spot  Sis; 

632,998 

►  KSTM-TV  (36)  ABC;  H-R;  215,000 
WIL-TV   (42),  2/12/53-Unknown 

►  WTVI  (54)  See  Belleville,  111. 
KWK-TV  (4)  4/21/54-Unknown 

Sedaliat — 

KDRO-TV  (6)  Pearson;  2/26/53-7/1/54 

Springfieldt — 

►  KTTS-TV  (10)  CBS,  DuM;  Weed;  44,676 

►  KYTV  (3)  ABC,  NBC;  Hollingbery;  46,080 

MONTANA 

Billingst — 

►  KOOK-TV  (2)  ABC,  CBS,  DuM;  Headley-Reed; 

10,000 

Buttet— 

►  KOPR-TV  (4)  CBS,  ABC;  Hollingbery;  7,000 

►  KXLF-TV  (6).  No  estimate  given. 
Great  Fallst— 

►  KFBB-TV  (5)  CBS,  DuM;  Headley-Reed;  4,100 
Missoulat — 

KGVO-TV  (13)  CBS;  Gill-Perna;  3/11/53-7/1/5* 

NEBRASKA 

Holdrege  (Kearney) — 

►  KHOL-TV  (13)  CBS,  DuM;  Meeker;  33,000 
Lincoln — 

KFOR-TV  (10)  See  footnote  (d) 

►  KOLN-TV  (12)  ABC,  CBS,  DuM;  Avery-Kno- 

del;  82,607 

Omaha — 

►  KMTV  (3)  ABC,  CBS,  DuM;  Petry;  283,150 

►  WOW-TV  (6)  DuM,  NBC;  Blair;  245,038 

NEVADA 

Las  Vegast — 

►  KLAS-TV  (8)  ABC,  CBS,  NBC,  DuM;  Weed: 

14,720 

Renot— 

►  KZTV  (8)  ABC.  CBS,  NBC,  DuM;  Pearson: 

13,623 


featuring 

Sold  out — both  national  and  local.  Re- 
sults, ratings,  popularity  polls  prove  it: 
Ladies  Day  SELLS. 

Participating 

Monday  through  Friday 
2  to  3  p.m. 

WSYR-TV 

Channel  3  -  100  KW 

NBC  Affiliate 
SYRACUSE,  N.  Y. 

Headley-Reed,  National  Representatives 
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NEW  HAMPSHIRE 

Keenet — 

WKNE-TV  (45),  4/22/53-Vnknown 
Manchester! — 

►  WMUR-TV  (9)  ABC,  DuM;  Weed;  210,000 
Mt.  Washingtont — 

WMTW  (8)  See  Poland,  Me. 

NEW  JERSEY 

Asbury  Parkt — 

►  WRTV  (58)  107,000 
Atlantic  City— 

WFPG-TV  (46)  see  footnote  (d) 
WOCN  (52),  1/8/53-Unknown 

Camdent — 

WKDN-TV  (17),  1/28/54-Vnknown 

Newark  (New  York  City) — 

►  WATV  (13)  Weed;  4.150,000 
New  Brunswick! — 

WTLV  (*19),  12/4/52-Unknown 

NEW  MEXICO 

Albuquerquef — 

►  KGGM-TV  (13)  CBS;  Weed;  43,797 

►  KOAT-TV  (7)  ABC;  Hollingbery:  40.000 

►  KOB-TV  (4)  NBC,  DuM;  Branham;  43,797 

Roswellt — 

►  KSWS-TV  (8)  ABC,  CBS,  NBC,  DuM;  Meeker; 

21,118 

NEW  YORK 

Albany  (Schenectady,  Troy) — 
WPTR-TV  (23)  6/10/53-Vnknown 

►  WROW-TV    (41)    ABC,    CBS,    DuM;  Boiling; 

82,000 

WTVZ  C17),  7/24/52-Unknown 
Binghamton — 

►  WNBF-TV  (12)  ABC,  CBS,  NBC,  DuM:  Boi- 

ling; 274,238 
WQTV  C46),  8/14/52-Unknown 

Bloomingdalet  (Lake  Placid) — 

WIRI  (5)  12/2/53-Summer  '54 
Buffalo — 

►  WBEN-TV  (4)  ABC.  CBS.  DuM;  Harrington, 

Righter  &  Parsons;  403,210.  See  footnote  (a). 

►  WBUF-TV  (17)  ABC,  CBS,  NBC,  DuM;  H-R; 

135.000 

WTVF  C23)  7/24/52-Unknown 

WGR-TV  (2)  NBC:  Headley-Reed;  4/7/54-Aug. 
'54 

Carthagef  (Watertown) — 

WCNY-TV  (7)  ABC,  CBS;  Weed:  3/3/54-Sept. 
54 

Elmira — 

►  WECT  (18)  NBC;  Everett-McKinney;  28.462 

►  WTVE  (24)  ABC,  CBS,  DuM;  Forjoe;  31,000 

Ithacat — 

WHCU-TV  (20)  CBS;  1/8/53-November  '54 
WIET   (*14),  1/8/53-Unknown 

Jamestownt — 

WJTN-TV  (58),  1/23/53-Unknown 

Kingston — 

►  WKNY-TV  (66)  ABC,  CBS,  NBC,  DuM;  Meeker 
New  York — 

►  WABC-TV  (7)  ABC:  Petry;  4,150,000 

►  WABD  (5)  DuM;  Avery-Knodel;  4.150.000 

►  WATV  (13)  See  Newark,  N.  J. 

►  WCBS-TV  (2)  CBS;  CBS  Spot  Sla.;  4,150,000 

►  WNBT  (4)  NBC;  NBC  Spot  Sis.;  4,150,000 

►  WOR-TV    (9)    WOR;   WOR-TV   Sis.:  4.150,000 

►  WPLX  (11)  Free  &  Peters;  4,150,000 
WGTV  C25),  8/14/52-Unknown 
WNYC-TV  (31)  5/12/54-Unknown 

Rochester — 

WCBF-TV   (15),  6/10/53-Unknown 

►  WHAM-TV  (6)  NBC;  Hollingbery;  210,000 

►  WHEC-TV  (10)  ABC,  CBS;  Everett-McKinney; 

210,000 

WRNY-TV  (27),  4/2/53-Unknown 
WROH  (*21),  7/24/52-Unknovm 

►  WVET-TV  (10)  ABC,  CBS;  Boiling;  210,000 
Schenectady  (Albany,  Troy) — 

►  WRGB  (6)  ABC,  CBS,  NBC,  DuM;  NBC  Spot 

Sis.;  302,250 

►  WTRI  (35)  CBS;  Headley-Reed;  79,506 
Syracuse — 

►  WHEN-TV  (8)  ABC,  CBS,  DuM;  Katz;  345,000 
WHTV  C43),  9/18/52-Unknovm 

►  WSYR-TV  (3)  NBC;  Headley-Reed;  345,000 
Utica— 

WFRB  (19),  7/1/53-Unknawn 

►  WKTV  (13)   ABC,  CBS,  NBC,  DuM;  Cooke; 

139,000 

NORTH  CAROLINA 

Ashevillet — 

►  WISE-TV  (62)  ABC,  CBS,  NBC,  DuM;  Boiling; 

22,525 

WLOS-TV  (13)  Venard;  12/9/53-Aug.  '54 
Chapel  Hillf— 

WUNC-TV  (*4),  9/30/53-September  '54 


Charlotte— 

►  WAYS-TV    (36)    ABC,    NBC,    DuM;  Boiling; 

48,476 

►  WBTV  (3)  CBS,  NBC,  DuM;  CBS  Spot  Sis.; 

398,591 

Durhamt — 

WT1K-TV  (11)  ABC;  Headley-Reed;  1/21/54- 
9/1/54 

Fayettevillet — 

WFLB-TV  (18)  4/13/54-Vnknovm 
Gastoniat — 

WNSC-TV  (48)  4/7/54-Summer  '54 
Goldsborot — 

WTVX  (34),  9/30/53-Unknovm 
Greensboro — 

WCOG-TV    (57)    ABC;   Boiling;  11/20/52-Un- 
known 

►  WFMY-TV  (2)  ABC,  CBS.  DuM;  Harrington, 

Righter  &  Parsons;  228,006 
Greenville — 

►  WNCT  (9)  ABC,  CBS,  NBC,  DuM;  Pearson; 

57,032 
Raleigh — 

►WN AO-TV  (28)  ABC.  CBS.  NBC,  DuM;  Avery- 
Knodel;  57,840 
Wilmlngtont — 

►  WMFD-TV  (6)  NBC;  Weed;  25,934 
WTHT  (3)  2/17/54-Aug.  '54 

Winston-Salem — 

►  WSJS-TV  (12)  NBC;  Headley-Reed;  202,954 

►  WTOB-TV  (26)  ABC,  DuM;  H-R;  51,300 

NORTH  DAKOTA 

Bismarckt — 

►  KFYR-TV  (5)  CBS,  NBC,  DuM;  Blair;  6,12! 
FargoT — 

►  WDAY-TV  (6)  ABC,  CBS,  NBC,  DuM;  Free  & 

Peters;  42,260 
Grand  Forkst — 
KNOX-TV  (10)  3/10/54-Unknown 

Minott — 

►  KCJB-TV  (13)  ABC.  CBS,  NBC,  DuM;  Weed 

20,190 
Valley  Cityt— 
KXJB-TV  (4)  CBS;  Weed;  8/5/53-July  '54 

OHIO 

Akron — 

►  WAKR-TV  (49)  ABC;  Weed;  56,199 
Ashtabulat — 

►  WICA-TV  (15)  20,000 
Cincinnati — 

WCET  ("48)  12/2/53-9/1/54 

►  WCPO-TV  (9)  ABC,  DuM;  Branham;  490,000 

►  WKRC-TV  (12)  CBS;  Katz;  490.000 

►  WLWT  (5)  NBC  WLW  Sis.;  490,000 
WQXN-TV  (54)  Forjoe;  5/14/53-October  '54 

Cleveland — 
WERE-TV  (65).  6/18/53-Vnknown 

►  WEWS  (5)  CBS;  Branham:  1.030,000 

►  WNBK  (3)  NBC;  NBC  Spot  Sis.;  878,660 

►  WXEL  (8)  ABC,  CBS,  DuM;  Katz;  823,629 
WHK-TV  (19)  11/25/53-Unknown 

Columbus — 

►  WBNS-TV  (10)  CBS;  Blair;  307,000 

►  WLWC  (4)  NBC;  WLW  Sis.;  307,000 
WOSU-TV    (*34),  4/22/53-Unknown 

►  WTVN  (6)  ABC,  CBS,  DuM;  Katz;  373,495 
Dayton — 

►  WHIO-TV  (7)  ABC,  CBS.  DuM;  Hollingbery 

637,330 

WIFE  (22)  See  footnote  (d) 

►  WLWD  (2)  NBC;  WLW  Sis;  310,000 
Elyriat— 

WEOL-TV  (31)  2/11/54-Fall  '54 

Lima — 

WIMA-TV  (35)  Weed;  12/4/52-Spring  '54 

►  WLOK-TV  (73)  NBC;  H-R;  57,234 

Mansfieldt — 

Fergum  Theatres  Inc.  (36)  Initial  Decision 
5/5/54 

Massillont — 

WMAC-TV  (22)  Petry;  9/4/52-Unknown 
Steuben  ville — 

►  WSTV-TV  (9)  CBS;  Avery-Knodel;  1,083,900 
Toledo — 

►  WSPD-TV  (13)  ABC,  CBS,  NBC,  DuM;  Kat 

280,080 

Youngstown — 

►  WFMJ-TV  (73)  NBC;  Headley-Reed;  115,000 

►  WKBN-TV    (27)    ABC,   CBS,   DuM;  Rayme 

117,777 

WUTV  (21)  Petry;  9/25/52-Unknown 
Zanesville — 

►  WHIZ-TV  (50)  ABC,  CBS,  NBC,  DuM;  Pe? 

son;  35,000 


■ 


Directory  information  is  in  following  order:  ca 
letters,  channel,  network  affiliation,  national  re] 
resentative;  market  set  count  for  operating  st 
tions;  date  of  grant  and  commencement  targ 
date  for  grantees. 

Broadcasting    •  Telecasting 


OKLAHOMA 

Adat— 

KTEN  (10)  ABC;  Venard;  12/16/53-6/1/54 
(granted  STA  April  6) 

Ardmoret — 

KVSO-TV  (12)  5/12/54-Unknown 

Enidt— 

KGEO-TV  (5)  ABC;  Pearson;  12/16/53-6/10/54 
Lawtont — 

•-KSWO-TV  (7)  DuM;  Everett-McKinney;  47,485 

IMiamit — 

KMTV  (58),  4/22/53-Unknown 
;Muskogeet — 

KTVX  (8)  4/7/54-Unknovm 

Oklahoma  City — 

"*-KMPT  (19)  DuM:  Boiling;  98,267 

►  KTVQ  (25)  ABC,  NBC;  H-R;  106,344 
»KWTV  (9)  CBS,  DuM;  Avery-Knodel;  256,102 
VWKY-TV  (4)  ABC,  NBC;  Katz;  263,667 

KETA  (*13)  12/2/53-Unknown 

Tulsa — 

•-KCEB  (23)  NBC,  DuM;  Boiling;  65,000 
»-  KOTV  (6)  ABC,  CBS,  NBC,  DuM;  Petry;  229,100 
KSPG  (17)  2/4/54-Unknown 

OREGON 

Eugene — 

>-  KVAL-TV  (13)  NBC;  HoUingbery 
Medford— 

+■  KBES-TV  (5)  ABC,  CBS,  NBC,  DuM;  Blair 
Portland — 

•••KOIN-TV  (6)  ABC,  CBS;  Avery-Knodel;  182,283 
KPTV  (27)  ABC,  NBC,  DuM;  NBC  Spot  Sis.; 
172,571 

Oregon  Tv  Inc.  (12),  Initial  Decision  11/10/53 

Salemt— 
KSLM-TV  (3),  9/30/53-Unknown 

PENNSYLVANIA 

Allentownt — 
WFMZ-TV    (67)    Avery-Knodel;  7/16/53-Sum- 
mer  '54 

WQCY  (39)  Weed;  8/12/53— Unknown 
Altoona — 

►  WPBG-TV  (10)  ABC,  CBS,  NBC,  DuM;  H-R; 

428,774 

Bethlehem — 

•■WLEV-TV  (51)  NBC;  Meeker;  67.516 
|  Chambersburgt — 

►  WCHA-TV  (46)  CBS,  DuM;  Forjoe;  15,500 
Easton — 

••WGLV  (57)  ABC,  DuM;  Headley-Reed;  75,410 
Erie — 

WICU  (12)  ABC.  NBC,  DuM;  Petry;  208,500 

►  WSEE  (35)  CBS;  Avery-Knodel;  17,659 
WLEU-TV  (66)  12/31/53-Unknown 

Harrisburg — 

WCMB-TV  (27)  Cooke;  7/24/53-8/1/54 
►WHP-TV  (55)  CBS;  Boiling;  118.150 

►  WTPA  (71)  NBC;  Headley-Reed;  118,150 

Hazletont — 
WAZL-TV  (63)  Meeker;  12/18/52-Unknown 

Johnstown — 

►  WARD-TV  (56)  Weed 

►  WJAC-TV  (6)  CBS,  NBC,  DuM;  Katz;  764,496 
Lancaster — 

*■  WGAL-TV  (8)  ABC,  CBS,  NBC,  DuM;  Meeker; 
1  295,847 

WWLA  (21)  Venard;  5/7/53-Fall  '54 

,  Lebanon t — 

►  WLBR-TV  (15)  Pearson;  146,575 
Mew  Castlet— 

►  WKST-TV     (45)     DuM;  Everett-McKinney; 

139,578 

Philadelphia — 

»-  WCAU-TV  (10)  CBS;  CBS  Spot  Sis;  1,609,667 
►WFIL-TV  (6)  ABC,  DuM;  Katz;  1,833,160 

WIBG-TV  (23),  10/21/S3-Vnknovon 

WTP-TV  (29),  11/26/52-Unknown 

►  WPTZ  (3)  NBC;  Free  &  Peters;  1,767,042 

Pittsburgh— 

►  WDTV  (2)  ABC,  CBS.  NBC,  DuM;  DuM  Spot 

Sis.  975.230 
►WENS  (16)  ABC,  CBS;  Petry;  307,149 

►  WKJF-TV  (53)  CBS,  NBC,  DuM;  Weed;  300,000 
►WQED  (»13) 

WTVQ  (47)  Headley-Reed;  12/23/52-Unknown 

Heading — 

'►WEEU-TV    (33)    ABC,    NBC;  Headley-Reed; 

54.206 

►  WHUM-TV  (61)  CBS;  H-R;  175,000 
Scranton — 

►WARM-TV  (16)  ABC;  Hollinjfbery;  150,000 

►  WGBI-TV  (22)  CBS;  Blair;  155,000 
WTVU  (73)  Everett-McKinney;  150.424 

Broadcasting   •  Telecasting 


Sharonf — 

WSHA  (39)  1/27/54-Unknown 
Wilkes-Barre — 

►  WBRE-TV  (28)  NBC;  Headley-Reed;  155.000 

►  WILK-TV    (34)    ABC,    DuM;  Avery-Knodel; 

168,000 

Williamsportt — 

WRAK-TV    (36)    Everett-McKinney;  11/13/52- 
Spring  '54 

York— 

►  WNOW-TV  (49)  DuM;  72,000 

►  WSBA-TV  (43)  ABC;  Young;  76,100 

RHODE  ISLAND 

Providence — 

►  WJAR-TV  (10)  ABC,  CBS,  NBC,  DuM;  Weed; 

1,109,060 

►  WNET  (16)  ABC,  CBS,  DuM;  Raymer;  34,100 
WPRO-TV  (12)  Blair;  9/2/53-Unknown  (grant- 
ed STA  Sept.  23) 

SOUTH  CAROLINA 

Aikent — 

WAKN-TV  (54)  10/21/53-Unknown 
Anderson — 

►  WAIM-TV  (40)  CBS;  Headley-Reed;  43,900 
Camdent — 

WACA-TV  (15)  6/3/53-Unknown 
Charleston — 

►  WCSC-TV  (5)  ABC,  CBS,  NBC,  DuM;  Free  & 

Peters;  99.079 
WUSN-TV  (2)  NBC,  DuM;  H-R;  3/25/54-9/26/54 

Columbia — 

►  WCOS-TV  (25)  ABC;  Headley-Reed;  48,000 

►  WIS-TV  (10)  NBC;  Free  &  Peters;  102,572 

►  WNOK-TV  (67)  CBS,  DuM:  Raymer;  48,774 
Florence! — 

WBTW  (8)  CBS;  11/25/53-Sept.  '54 

Greenville — 

WFBC-TV  (4)  NBC;  Weed;  287.266 

►  WGVL  (23)  ABC.  DuM;  H-R;  75,300 


Greenwoodt — 
WCRS-TV  (21)  4/8/53-Vnknown 

Spartanburg! — 

WSPA-TV    (7)    CBS;    HoUingbery;  11/25/53- 
Sept.  '54 

SOUTH  DAKOTA 

Rapid  Cityt— 
KTLV  (7)  2/24/54-Unknown 

Sioux  Fallst — 

►  KELO-TV  (11)  ABC,  NBC;  Raymer;  67,572 

TENNESSEE 

Chattanooga — 

►  WDEF-TV  (12)  ABC,  CBS,  NBC,  DuM;  Bran- 

ham;  90,000 

Jacksonf — 

WDXI-TV  (9)  Burn-Smith;  12/2/53-Aug.  '54 
Johnson  City — 

►  WJHL-TV  (11)  ABC.  CBS,  NBC,  DuM;  Pear- 

son; 68,917 

Knoxville — 

►  WATE  (6)  ABC,  NBC;  Avery-Knodel;  68,998 

►  WTSK  (26)  CBS,  DuM;  Pearson;  65,500 
Memphis — 

►  WHBQ-TV  (13)  CBS;  Blair;  276,342 

►  WMCT  (5)  ABC,  NBC,  DuM;  Branham;  280,250 
Nashville — 

►  WSDC-TV  (8)  CBS;  HoUingbery;  188,460 

►  WSM-TV  (4)  NBC,  DuM;  Petry;  188,460 
Old  Hickory  (Nashville)— 

WLAC-TV  (5)  Katz;  8/5/53-6/27/54 


Directory  information  Is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 
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ON  THE  AIR 


you  can  BUY 
CHATTANOOGA 


79th  Market  in  the  Nation 

Population  807,200 

Households        216,500  8  0,000  SetS* 

Income  $837,833,000 

Ret.  Sales  $573,994,000 

(SRDS  Consumer  Markets.  *  Based  on  Nielsen  Survey 

A  &  B  contour  area).  plus  sales  to  May  I,  1954 

Interconnected  . .  .  NBC  •  CBS  •  ABC  •  DuM. 

BWDEF-TV 
„  CHATTANOOGA 


Contact  THE  BRANHAM  COMPANY 
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TEXAS 

Abilenet — 

►  KRBC-TV  (9)  ABC,  NBC,  DuM;  Pearson;  32,073 
Amarillo — 

►  KFDA-TV  (10)  ABC,  CBS;  Branham;  49,545 

►  KGNC-TV  (4)  NBC,  DuM;  Katz;  49,545 
KLYN-TV  (7)  lZ/ll/53-Unknown 

Austin — 

►  KTBC-TV  (7)  ABC,  CBS,  NBC.  DuM;  Raymer; 

70,117 

Beaumont!— 

►  KBMT  (31)  Forjoe 

KTRM-TV  (6)  Initial  Decision  7/22/53 
Corpus  Christit — 
KVDO  (22)  Young;  1/6/53-6/15/54  (granted  ST  A 
May  7) 

KTLG  (43)  12/9/53-Unknown 
Dallas— 
KDTX  (23)  1/15/53-Vnknown 
KLIF-TV  (29)  2/12/53-8/1/54 

►  KRLD-TV  (4)  CBS;  Branham;  383,721 

>■  WFAA-TV  (8)  ABC,  NBC,  DuM;  Petry;  337,000 
El  Paso— 

►  KROD-TV    (4)    ABC,   CBS,   DuM;  Branham; 

52,422 

>KTSM-TV  (9)  NBC;  Hollingbery;  41,229 
KELP-TV  (13)  Forjoe;  3/18/54-Sept.  '54 
Ft.  Worth— 

►  WBAP-TV   (5)   ABC,   NBC;    Free   &  Peters; 

372,500 

Galveston — 

►  KGTJL-TV  (11)  ABC,  CBS.  DuM;  CBS  Spot  Sis.; 

276,000 
Harlingent — 

>■  KGBT-TV  (4)  ABC,  CBS,  DuM;  Pearson;  33,400 
Houston — 

►  KNUZ-TV  (39)  DuM;  Forjoe;  77,069 

►  KPRC-TV  (2)  ABC.  CBS.  NBC,  DuM;  Petry; 

303,500 

KTVP  (23)  1/8/53-Unknown 

►  KUHT  (»8)  281,500 
KXYZ-TV  (29)  6/18/53-Unknown 
KTLJ  (13),  2/23/54-Unknown 


EXCITING  NEW  EFFECT! 
The  ROTATOR  Lens 


For  TV  and  Film  Cameras 

Now  you  can  make  your  subjects  walk  on 
walls,  create  that  rocking  the  boat  effect, 
or  rotate  the  scene  360°  with  this  new 
addition  to  the  Camart  Optical  FX  unit. 
Present  owners  need  only  the  Rotator 
Lens. 

Price:  $150.00 

CAMART  OPTICAL  FX  UNIT 

Create  from  2  to  7  identical  images  in 
rotation,  from  a  single  object.  Unit  is 
complete  with  four  surface  prism,  re- 
volving housing,  and  base  assembly. 

Price:  $119.75 

Additional  effects  prisms  available.  Spe- 
cial adapters  for  TV  Cameras.  Send  for 
descriptive  literature. 


THE  CAMERA  •  MART  inc. 

1845  Broadway,  near  60th  Street 

New  York  23,  N.  Y.  •  Circle  6-0930 

Cable  Address  -  CAMERAMART 


Page  122    •    May  31,  1954 


Longviewf — 

►  KTVE  (32)  Forjoe;  22,131 
Lubbockt — 

►  KCBD-TV  (11)  ABC,  NBC;  Pearson;  54,896 

►  KDUB-TV    (13)    CBS,    DuM;  Avery-Knodel; 

54,896 

KFYO-TV  (5)  Katz:  5/7/53-Unknown 

Lufkint — 

KTRE-TV  (9)  Venard;  3/11/53-Fall  '54 

Midland — 

*►  KMID-TV  (2)  ABC,  CBS.  NBC,  DuM;  Venard; 

32,350 

San  Angelo — 

►  KTXL-TV  (8)  CBS;  Venard;  28.035 
San  Antonio — 

KALA  (35)  3/26/53-Unknown 

►  KGBS-TV  (5)  ABC,  CBS,  DuM;  Katz;  193,778 

►  WOAI-TV  (4)  NBC;  Petry;  193,778 
KCOR-TV  (41)  O'Connell;  5/12/54-11/1/54 

Sweetwatert — 
KPAR-TV  (12)  CBS;  Avery-Knodel;  8/26/53- 
Unknown 
Temple— 

►  KCEN-TV  (6)  NBC;  Hollingbery;  78,115 
Texarkana  (also  Texaskana.  Ark.) — 

►  KCMC-TV  (6)  ABC,  CBS,  DuM;  Venard;  66,832 
Tyler!— 

►  KETX  (19)  CBS,  NBC,  DuM;  Pearson;  28,405 

KLTV  (7)  1/27/54-9/1/54 
Victoriat — 

KNAL  (19)  Best;  3/26/53-Unknown 
Wacot — 

►  KANG-TV  (34)  ABC;  Pearson;  28,000 
Weslacof — 

►  KRGV-TV  (5)  NBC;  Raymer 
Wichita  Falls— 

►  KFDX-TV  (3)  ABC,  NBC;  Raymer;  64,495' 

►  KWFT-TV  (6)  CBS,  DuM;  Blair;  85,300 

UTAH 

Provot — 

KOVO-TV  (11)  12/2/53-Unknown 
Salt  Lake  City— 

►  KDYL-TV  (4)  NBC;  Blair;  161,325 

►  KSL-TV  (5)  ABC,  CBS,  DuM;  CBS  Spot  Sis.; 

161.325 

KVTV  (2)  ABC;  Hollingbery;  3/26/53-8/1/54 
VERMONT 

Montpeliert — 

WMVT  (3)  CBS;  Weed;  3/12/54-9/6/54 

VIRGINIA 

Danvillet— 

►  WBTM-TV  (24)  ABC;  Hollingbery;  18,114 

Hampton  (Norfolk) — 

►  WVEC-TV  (15)  NBC;  Rambeau;  97.300 
Harrisonburg! — 

>■  WSVA-TV  (3)  ABC.  CBS,  NBC,  DuM;  Devney; 

82,546 

Lynchburg — 

►  WLVA-TV  (13)  ABC,  CBS,  DuM;  Hollingbery; 

113.440 

Newport  News — 

WACH-TV  (33)  See  footnote  (d) 

Norfolk — 

►  WTAR-TV  (4)  ABC,  CBS,  DuM;  Petry;  316,400 

►  WTOV-TV  (27)  ABC,  DuM;  Forjoe;  104,500 

►  WVEC-TV  (15)  See  Hampton 

Petersburg! — 

Southside  Virginia  Telecasting  Corp.  (8)  Initial 
Decision  5/25/54 
Richmond — 

WOTV  (29)  12/2/53-Unknown 

►  WTVR  (6)  NBC;  Blair;  445,984 
Roanoke — 

►  WSLS-TV  (10)  ABC,  CBS,  NBC;  Avery-Knodel; 

255,358 

WASHINGTON 

Bellinghamt — 

»-  KVOS-TV  (12)  DuM;  Forjoe;  65,806 
Seattle— 

►  KING-TV  (5)  ABC;  Blair;  351,100 

►  KOMO-TV  (4)  NBC;  Hollingbery;  351,100 
KCTS  (*9)  12/23/53-12/1/54 

Seattle  Construction  Co.  (20)  4/7/54-XJnknoum 

Spokane — 

►  KHQ-TV  (6)  ABC,  NBC;  Katz;  71,557 

►  KXLY-TV    (4)    CBS,    DuM;  Avery-Knodel; 


70,404 

Louis  Wasmer  (2)  3/18/54-Sept. 


•54 


Tacoma — 

►  KMO-TV  (3)  Branham;  351,100 

►  KTNT-TV  (11)  CBS,  DuM;  Weed;  351,100 
Vancouver! — 

KVAN-TV  (21)  Boiling;  9/25/53-Vnknovon 
Yakima — 

►  KIMA-TV  (29)  ABC,  CBS,  NBC,  DuM;  Weed 

22,073 

WEST  VIRGINIA 

Charleston! — 

►  WKNA-TV  (49)  ABC.  DuM;  Weed;  36,100 
WCHS-TV  (8)  CBS;  Branham;  2/11/54-7/15/5 

Clarksburg! — 
WBLK-TV  (12)  Branham;  2/17/54-9/1/54 

Fairmont! — 

»>  WJPB-TV  (35)  ABC,  NBC,  DuM;  Gill-Perna 

33,477 
Huntington — 

►  WSAZ-TV  (3)  ABC,  NBC,  DuM;  Katz;  411,79s 
Parkersburg! — 

►  WTAP  (15)  ABC,  DuM;  Forjoe;  28,200 
Wheeling — 

WLTV  (51)  2/11/53-Unknown 

►  WTRF-TV  (7)  ABC,  NBC;  Hollingbery;  267,70 

WISCONSIN 


Eau  Claire! — 

►  WEAU-TV  (13)  ABC,  NBC,  DuM;  Hollingberj 

55,700 
Green  Bay — 

►  WBAY-TV  (2)  ABC,  CBS,  NBC,  DuM;  Weec 

191,253 

WFRV-TV  (5)  3/10/54-Vnknown 
La  Crosse! — 
WKBT  (8)  CBS,  NBC,  DuM;  Raymer;  10/28/5: 

8/1/54 

WTLB  (38)  12/16/53-Unknown 
Madison — 

►  WHA-TV  (»21) 

►  WKOW-TV  (27)  CBS;  Headley-Reed;  49,000 

►  WMTV  (33)  ABC,  DuM;  Meeker;  44,800 
Marinette! — 

WMBV-TV  (11)  NBC;  George  Clark;  11/18/5: 
August  '54 
Milwaukee — 

►  WCAN-TV  (25)  CBS;  Rosenman;  308,750 

►  WOKY-TV  (19)  ABC.  DuM;  Gill-Perna;  287,51 

►  WTMJ-TV  (4)  ABC.  NBC,  DuM;  Harrlngto: 

Righter  &  Parsons;  675,358 
Milwaukee  Area  Telecasting  Corp.  (12)  Initi 
Decision  5/20/54 
Neenah! — 

t-  WNAM-TV  (42)  George  Clark 
Superior!  (Duluth,  Minn.)— 

►  KDAL-TV  (3).  See  Duluth.  Minn. 

►  WDSM-TV  (6)  CBS,  DuM;  Free  &  Peters;  48.7' 

Wausaut — 
WOSA-TV  (16)  Rambeau;  1/10/54-7/1/54 

Wisconsin  Valley  Tv  Corp.  (7)  5/12/54-Unknou 

WYOMING 

Casper! — 
KSPR-TV  (2)  5/14/53-Vnknown 

Cheyenne! — 

►  KFBC-TV  (5)  CBS.  NBC;  Hollingbery 

ALASKA 

Anchorage! — 

►  KFIA  (2)  ABC,  CBS;  Weed;  9.000 

►  KTVA  (11)  NBC,  DuM;  Feltis;  8,000 

Fairbanks! — 
KF1F  (2)  ABC.  CBS;  7/1/53-Spring  '54 

HAWAII 

Honolulu! — 

►  KGMB-TV  (9)  CBS;  Free  &  Peters;  53.000 

►  KONA  (11)  DuM,  NBC;  NBC  Spot  Sis.;  53,(1 

►  KULA-TV  (4)  ABC;  Headley-Reed;  53,000 


HOWARD  E.  STARK 


BAST  sen* 


STREET 


»040S 


Broadcasting   •  Telecasti 


PUERTO  RICO 

San  Juant — 

►  WAFA-TV   (4)  ABC,  NBC,  DuM;  Caribbean 

Networks 

*■  WKAQ-TV   (2)   CBS;   Inter-American;  10,000 
CANADA 

Kitchenerf — 
►-CKCO-TV  (13)  50,000 

Londont — 

►  CFPL-TV  (10)  CBS;  35,000 
Montreal — 

*■  CBFT  (2)  201,433 

►  CBMT  (6)  201,433 
B   Ottawa — 

►  CBOT  (4)  10,100 
St.  John,  N.  B.— 

►  CHSJ-TV  (4)  CBS 
Sudburyt — 

A   *-CKSO-TV  (5)  ABC,  CBS,  NBC;  All-Canada; 
7,083 
Toronto— 

►  CBLT  (9)  222,500 
■  Vancouver — 

►  CBUT  (2)  CBS 

MEXICO 

Juarezt  (El  Paso,  Tex.) — 

►  XEJ-TV  (5)  National  Time  Sales 
Tijuanat  (San  Diego) — 

►  XETV  (6)  Weed;  241,000 


Total  stations  on  air  in  17.  S.  and  possessions: 
382;  total  cities  with  stations  on  air:  252.  Both 
totals  include  XEJ-TV  Juarez  and  XETV  (TV) 
Tijuana,  Mexico,  as  well  as  educational  outlets 
that  are  operating.  Total  sets  in  use  30,173,121. 
*  Indicates  educational  stations, 
t  Cities  NOT  interconnected  with  AT&T. 

(a)  Figure  does  not  include  309,309  sets  which 
WBEN-TV  Buffalo  reports  it  serves  In  Canada. 

(b)  Number  of  sets  not  currently  reported  by 
WHAS-TV  Louisville,  Ky.  Last  report  was  205,- 
544  on  July  10,  1952. 

(c)  President  Gilmore  N.  Nunn  announced  that 
construction  of  WLAP-TV  has  been  temporarily 
suspended  [B«T,  Feb.  22].  CP  has  not  been  sur- 
rendered. 

(d)  KDZA-TV  Pueblo,  Colo.;  WKLO-TV  Louis- 
ville, Ky.;  KFAZ  (TV)  Monroe,  La.;  WTAC-TV 
Flint,  Mich.;  KACY  (TV)  Festus,  Mo.;  KFOR-TV 
Lincoln,  Neb.;  WFPG-TV  Atlantic  City,  N.  J.; 
WIFE  (TV)  Dayton,  Ohio,  and  WACH-TV  New- 
port News,  Va.,  have  suspended  regular  opera- 
tion, but  have  not  turned  in  CP's. 

(e)  WBKZ  (TV)  Battle  Creek,  Mich.,  told  FCC  it 
has  suspended  regular  operations  until  June  1. 


::: 


UPCOMING 


JUNE 

June  1:  National  Assn.  of  Tv  &  Radio  Farm  Di- 
rectors, national  sales  clinic,  Sheraton  Hotel, 
Chicago. 

June  3-4:  Senate  Communications  Subcommittee 
resumes  hearings  on  uhf,  multiple  ownership. 

June  3-5:  National  Assn.  of  Tv  &  Radio  Farm 
Directors,  summer  meeting,  Hotel  Fontenelle, 
Omaha,  Neb. 

June  4:  Mike  &  Screen  Awards,  Radio-Newsreel- 
Tv  Working  Press  Assn.  of  New  York,  Waldorf- 
Astoria. 

June  7-11:  Seminar  for  writers  and  producers  of 
in-school  programs,  sponsored  by  National 
Assn.  of  Educational  Broadcasters,  St.  Louis. 

June  13-15:  Assn.  of  Independent  Metropolitan 
Stations,  Wentworth-by-the-Sea,  Portsmouth. 
N.  H. 

June  13-16:  American  Marketing  Assn.,  Ambas- 
sador Hotel,  Atlantic  City. 

June  14-16:  National  Community  Tv  Assn.,  Hotel 
Park  Sheraton,  New  York. 

June  16-18:  Summer  Institute,  U.  of  Michigan 
law  school,  study  on  official  control  vs.  self- 
regulation  of  tv,  radio,  motion  pictures  and 
publishing. 

June  17-18:  D.  C. -Maryland  Broadcasters,  Ocean 
City,  Md. 

June  17-19:  Florida  Assn.  of  Broadcasters,  Bilt- 
more  Terrace,  Miami  Beach. 

June  20-23:  Advertising  Federation  of  America, 
Hotel  Statler.  Boston. 

June  21:  Hearing  on  Langer  bill  (S  3294)  to  bar 
alcoholic  beverage  advertising  in  interstate 
commerce,  Senate  Business  &  Consumer  Inter- 
ests Subcommittee. 

June  21- July  31:  National  Tv  Institute,  Pasadena 
(Calif.)  Community  Playhouse. 

June  21 -Aug.  17:  Radio-tv  institute,  co-conducted 
by  KNBC  and  KPIX  (TV;  San  Francisco,  Stan- 
ford U.,  Palo  Alto,  Calif. 

June  27-30:  Advertising  Assn.  of  the  West,  Hotel 
Utah,  Salt  Lake  City. 

June  28:  New  York  U.  begins  6-week  summer 
radio-tv  institute. 

June  28-30:  Newspaper  Advertising  Executives 
Assn.,  Hotel  Del  Coronado,  Coronado,  Calif. 

June  28-Aug.  6:   Summer  Institute  of  Radio  & 
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Tv,  co-sponsored  by  NBC  and  Barnard  College, 
New  York. 

JULY 

July  1-2:  North  and  South  Carolina  Broadcasters 
Associations,  joint  meeting,  Ocean  Forest  Hotel, 
Myrtle  Beach,  S.  C. 

July  1-Aug.  21:  Radio-tv  institutes,  Boston  U. 

July  24-31 :  Radio-Tv  Workshop,  American  Baptist 
Assembly,  Green  Lake,  Wis. 

AUGUST 

Aug.  1-4:  National  Audio-Visual  Convention  & 
Trade  Show,  Conrad  Hilton  Hotel,  Chicago. 

Aug.  2-21:  Summer  Tv  Workshop,  Michigan 
State  College,  East  Lansing. 

Aug.  9  (week  of) :  International  Alliance  of 
Theatrical  Stage  Employes,  Netherlands  Plaza 
Hotel,  Cincinnati. 

Aug.  25-27:  Western  Electronic  Show  &  Con- 
vention. Ambassador  Hotel,  Los  Angeles. 

Aug.  30-Sept.  4:  11th  International  Workshop  in 
Audio-Visual  Education,  American  Baptist  As- 
sembly, Green  Lake,  Wis. 

SEPTEMBER 

Sept.  1:  Deadline  for  entries  in  1953-54  public 
interest  awards  for  exceptional  service  to  farm 
safety,  National  Safety  Council. 

Sept.  13-14:  British  Columbia  Assn.  of  Radio  & 
Tv  Broadcasters,  Harrison  Hot  Springs,  B.  C. 

Sept.  26-29:  Pacific  Coast  Council,  American 
Assn.  of  Advertising  Agencies,  Hotel  Del  Coro- 
nado, Coronado,  Calif. 

Sept.  26-30:  Financial  Public  Relations  Assn.,  Ho- 
tel Statler,  Washington,  D.  C. 

Sept.  30-Oct.  2:  1954  High  Fidelity  Show,  Inter- 
national Sight  &  Sound  Exposition,  Palmer 
House,  Chicago. 

OCTOBER-NOVEMBER 

Oct.  4-6:  10th  Annual  National  Electronics  Con- 
ference. Hotel  Sherman,  Chicago. 

Oct.  13-15:  Direct  Mail  Advertising  Assn.,  Hotel 
Statler,  Boston. 

Oct.  15-16:  Ohio  State  U.  advertising  conference, 
Columbus. 

Oct.  20-21:    Kentucky  Broadcasters  Assn.,  fall 

meeting,  Cumberland  Falls  Park. 
Nov.  8-10:  Assn.  of  National  Advertisers,  Hotel 

Plaza,  New  York. 
Nov.  14:  Indiana  Radio-Tv  Newsmen,  fall  meeting 

at  WIRE  studios,  Indianapolis. 


SPECIAL  LISTING 

BMI  Program  Clinics 

June    7:  Royal  Alexander  Hotel,  Winnipeg,  Man. 
June    9:  Hotel  Saskatchewan,  Regina,  Sask. 
June  11 :  Hotel  MacDonald,  Edmonton,  Alta. 
June  14:  Fort  Cumberland  Hotel,  Amherst,  N.  S. 
June  14:  Hotel  Finlen,  Butte,  Mont. 
June  16:  Sheraton-Plaza,  Boston,  Mass. 
June  16:  Bannock  Hotel,  Pocatello,  Idaho 
June  18:  Poland  Spring  Hotel,  Poland  Spring,  Me. 
June  18:  Hotel  Utah,  Salt  Lake  City,  Utah 
June  21 :  Broadmoor    Hotel,    Colorado  Springs. 
June  23:  Marvin  Hughitt  Hotel,  Huron,  S.  D. 
June  25:  Indianapolis  Athletic  Club,  Indianapolis. 

BAB  Clinics 

June    7:  Louisville,  Ky. 
June    8:  Atlanta,  Ga. 
June  10:  Birmingham,  Ala. 
June  11:  Memphis,  Tenn. 
June  14:  New  Orleans,  La. 
June  15:  San  Antonio,  Tex. 
June  17:  Dallas,  Tex. 
June  18:  Tulsa,  Okla. 
June  21:  Omaha,  Neb. 
June  22:  Des  Moines,  Iowa. 
June  24:  Minneapolis,  Minn. 
June  25:  Dakotas. 
July  12:  Burlington,  Vt. 
July  13:  Boston,  Mass. 
July  15:  Syracuse,  N.  Y. 
July  16:  New  York  City. 
July  19:  Tampa,  Fla. 
July  20:  Charlotte,  N.  C. 
July  20:  Detroit,  Mich. 
July  22:  Richmond,  Va. 
July  23:  Washington,  D.  C. 
July  26:  Philadelphia,  Pa. 
July  27:  Pittsburgh,  Pa. 
July  29:  Cleveland,  Ohio. 
Aug.    9:  Milwaukee,  Wis. 
Aug.  10:  Chicago,  111. 
Aug.  12:  Los  Angeles,  Calif. 
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Food  sales  in  El  Paso  and  its  24  county 
trading  area  were  $120,633,000  in  1953. 

KROD-TV  operates  on  56,300  watts— 
VHF4.  Our  mountain-top  TV  installa- 
tion .  .  .  the  highest  in  Texas;  5,285 
feet  above  sea  level  and  1,585  feet  above 
average  terrain  gives  greater  coverage 
than  any  other  station  in  our  trading 
area  .  .  .  KROD-TV  is  affiliated  with 
KROD  -  600  K.C.  —  CBS  -  5,000  watts. 
Owned  and  operated  by  the  El  Paso 
Times,  Inc. 

Roderick  Broadcasting  Company 
Dorrance  D.  Roderick,  President 

Val  Lawrence,  Vice  Pres.  S  Gen.  Mgr. 

Dick  Watts,  Sales  Manager 

Represented  Nationally  by 
The  BRANHAM  Company 

*Of   course    you    know   Bill    White,  Media 
Supervisor  for  Cunningham  and   Walsh  — 
New  York 
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Toward  an  NFRTB* 

WITH  EACH  passing  convention  year,  the  sign  becomes  bolder 
■ — -NARTB  is  evolving  into  a  federation  of  entities  functioning 
in  the  area  of  broadcasting.  Inexorably,  the  trend  is  toward  an 
eventual  formalizing  of  such  a  federation,  acting  as  the  legislative 
and  public  relations  umbrella  over  the  audio  and  video  arts. 

Last  week's  convention  underscored  this  trend.  The  radio  section 
held  separate  sessions.  The  tv  section  did  likewise.  Engineers  fore- 
gathered on  their  own.  Various  network  groups  met  separately. 
The  representatives  had  sessions  with  their  own  station  groups. 
The  radio  and  television  boards  function  separately  and  autono- 
mously. They  converge  only  on  matters  of  broad  policy  applicable 
to  all  broadcasting,  and  as  to  personnel  on  the  overall  executive 
level. 

Our  purpose  is  not  to  condemn  the  present  order.  It  is  working 
well.  The  process  toward  a  federation  is  as  gradual  as  it  appears 
to  us  to  be  inevitable.  The  association  cannot  be  all  things  to  all 
segments. 

The  biggest  task  is  on  the  Washington  front.  And  that  is  to 
preserve  the  free  estate  of  all  that  is  broadcasting  and  to  enhance 
its  prestige.  That  means  coordination  of  activity  in  Congressional 
relations,  public  relations,  regulatory  relations  and  state  and  local 
affairs  pertaining  to  all  the  broadcast  media.  Those  functions  must 
never  be  spread  among  several  disjointed  groups  because  that  might 
spell  disaster.  By  the  same  token,  the  top  organization  dedicated 
to  protection  of  the  sanctity  of  the  broadcast  arts  should  not  be 
encumbered  with  activities  below  the  policy  levels. 

*  National  Federation  of  Radio  &   Television  Broadcasters 

Whither  Are  They  Drifting? 

IT  MAY  NOT  be  technically  correct  to  call  CBS  Radio's  new 
night  discount  plan  a  rate  cut,  but  whatever  it  is  called,  its  pur- 
pose is  to  make  another  reduction  in  that  network's  prices,  and_its 
inevitable  effect  will  be  to  bring  the  prices  of  other  networks  into 
line. 

In  the  past  three  years  network  charges  have  been  lowered,  jug- 
gled, adjusted  and  discounted  repeatedly.  Each  revision  was  made 
in  the  hope  of  stimulating  business.  Each  failed  to  obtain  more 
than  temporary,  if  not  illusory,  relief. 

By  now  it  should  be  evident  that  the  trouble  with  network  radio 
is  not  in  its  pricing;  if  the  trouble  had  been  confined  to  that,  it 
would  surely  have  been  corrected  by  price  reductions  of  the  past. 
The  trouble,  we  suggest,  is  more  basic.  It  resides  in  the  fundamental 
structure  of  networking  and  will  persist,  indeed  worsen,  as  long  as 
it  remains  undiagnosed  and  untreated  at  the  source. 

A  consideration  of  basic  questions  about  networking  cannot  be 
postponed  without  grave  damage  to  U.S.  radio,  for  the  importance 
of  network-type  programming  is  obvious.  What  networks  and  their 
affiliates  must  decide  is  how  to  maintain  quality  programming  serv- 
ice with  reasonable  profit  to  both  the  user  and  originator.  The 
service  cannot  be  maintained  if  the  trend  of  the  past  three  years 
continues  and  if  networks  and  stations  persist  in  the  use  of  such 
narcotics  as  rate  cuts  or  spot  selling  plans — which  may  seem  to 
improve  things  today  but  actually  complicate  them  tomorrow. 

We  do  not  know  how  to  cure  the  disorders  of  contemporary 
radio  networking,  for  no  one  has  done  the  necessary  diagnosis  to 
find  out  exactly  what  they  are.  As  we  have  suggested  in  the  past, 
the  solution  may  lie  in  a  complete  reorganization  of  network  con- 
cepts— perhaps  in  an  adaptation  of  the  news  service  practice  in 
which  networks  would  sell  program  service  to  stations  which  in  turn 
could  sell  them  to  advertisers.  Other  solutions  unquestionably  can 
be  found — but  not  until  networks  and  affiliates  alike  face  up  to  the 
necessity  of  finding  them. 
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"Now  don't  blame  this  on  our  tower  .  .  .  it's  25  miles  out  in  the  country!" 


Recovering  Their  Legislative  Fumble 

THE  FULL  story  of  television's  regulatory  and  economic  evolu- 
tion now  will  be  heard  by  the  Senate  Potter  Communications 
Subcommittee  before  it  passes  judgment  on  the  kind  of  medicine 
— legislative  or  otherwise — to  be  prescribed  for  uhf's  admitted 
economic  ills.  A  fortnight  ago  it  appeared  the  committee  might 
have  undertaken  radical  surgery  before  diagnosis  had  been  com- 
pleted. 

At  the  NARTB  convention  in  Chicago  last  week,  individual 
telecasters,  acting  outside  the  association's  framework,  but  with 
its  cognizance,  set  up  a  steering  committee  and  retained  counsel. 
Vhf  licensees  as  well  as  uhf  operators  and  applicants  for  both  are 
represented.    NARTB's  Harold  E.  Fellows  will  appear  separately. 

When  hearings  resume  June  3,  new  appearances  will  have  been 
filed — appearances  that  should  have  been  on  hand  weeks  ago,  when 
the  hearings  were  announced. 

A  committee  of  Congress  cannot  be  expected  to  pronounce 
reasoned  judgment  in  a  few  days  with  only  half  the  story  told 
involving  a  field  that  has  been  more  than  a  decade  in  the  making. 

The  happenstance  timing  of  the  convention — in  between  Potter 
committee  sessions — proved  the  big  break.  The  full  impact  of 
Washington  sessions  became  evident  when  the  telecasters  got  to- 
gether in  Chicago. 

The  Importance  of  News 

WITHOUT  stooping  to  idolatry,  it  is  possible  to  say  that  no 
one  in  broadcasting  or  telecasting  is  more  entitled  to  speak 
as  an  authority  on  management's  responsibility  in  news  and  public 
information  programming  than  William  S.  Paley,  CBS  chairman. 

It  was  with  such  authority  that  he  spoke  last  week  as  winner  of 
the  1954  NARTB  Keynote  Award.  His  advice  to  broadcasters  to 
take  a  more  serious  interest  in  keeping  the  public  informed  was 
sound,  sensible  and  in  urgent  need  of  recognition  at  some  stations. 

Undeniably,  radio  and  television  are  miraculous  technical  re- 
sources for  the  distribution  of  news  and  informative  commentary. 
In  general  these  resources  are  being  put  to  good  use,  but  in  some 
cases,  as  Mr.  Paley  said,  broadcasters  have  not  given  adequate  at- 
tention to  that  phase  of  their  business. 

On  grounds  of  public  service  alone,  station  management  should 
agree  with  Mr.  Paley  that  news  and  public  affairs  are  "at  least  as 
important  as  any  of  the  other  areas  coming  under  [the  broadcaster's] 
jurisdiction"  and  that  appropriate  money  and  effort  should  be 
devoted  to  that  field.  Mr.  Paley  did  not  mention  what  is  another 
truth — that  a  good  news  and  information  policy  pays  off  commer- 
cially as  well. 
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YOUNGSTERS  KNOW  there's  fun 
galore  on  Channel  4.  Spring  ratings 
show  WWJ-TV  attracting  well  over 
half  the  audience  with  such  shows 
as  Playschool,  Howdy  Doody,  Car- 
toon Express,  Roy  Rogers  and  Johnny 
Jupiter. 

TWO  BIG  SHOWS  make  5  to  6  P.M. 
a  special  hour  for  Detroit's  450,000 
ftve-to-fifteen  year  youngsters.  The 
fun  they  have  and  the  product  pref- 
erences impressed  on  them,  make 
WWJ-TV  special  to  sponsors. 


There's  fun  galore 

on  channel  <^ 
...in  Detroit 


HAPPY  HOLLOW  RANCH 

5:30  P.M.  Mon.  thru  Fri. 

Famous  Happy  Hank 
brings  Squeaky  and  Sput- 
ters and  lots  of  fun  to 
Detroit.  His  influence  on 
children  has  long  been  ap- 
plauded by  community  and 
women's  groups  across  the 
country. 


^ADVENTURE  PATROL 

5  P.  M.  Monday  thru  Friday 

Dramas  of  danger  .  .  .  action 
packed  tales  of  bold  and  daring 
deeds,  building  intense  loyalty  to 
every  sponsor's  product.  High 
ratings  prove  its  greater  youngster 
appeal. 


C'mon  in  —  the  fun  is  fine. 

And  your  product  belongs  in  this  good  company. 


In  Detroit . . . 
You  Sell  More 
on  channel 


(\  UIUW-TV 


NBC  Tclevilian  Network 
DETROIT 
Atiociotc  AM-FM  Station  WW  J 


FIRST  IN  MICHIGAN  »  Owned  and  Operated  by  THE  DETROIT  NEWS  •  National  Repretentatlves:  THE  GEORGE  P.  HOLLINGBERY  COMPANY 


Electronic  Buttonhook 


There  are  a  bunch  of  guys  in  New  York,  Chicago,  Los  Angeles, 
and  maybe  even  Washington,  D.  C,  who  are  doing  a  prettv  good  job  of 
turning  out  CBS  TV  programs.  We  have  a  gadget  called  a  control 
panel  which,  by  some  kind  of  electronic  magic  too  arcane  for  us  salesmen, 
buttons  onto  the  CBS  TV  network. 

Folks  in  Eastern  Iowa  got  buttons  of  their  own.  One  of  the  juiciest,  Channel  2, 
is  pure  pearl.  By  a  strange  coincidence  it's  WMT-TV. 
Beyond  having  had  sense  enough  to  go  CBS  in  the  first  place,  we 
claim  no  credit  for  the  excellence  of  CBS  programs.  We  just  lean  back  and 
feel  their  Pulse. 

End  of  modestv.  We  do  lay  claim  to  local  programming 
for  the  Eastern  Iowa 

trade,  which,  when  added 
to  CBS  network  fare,  completes 
the  buttoning  operation. 
Herewith,  some  light  thereon: 


Miss  Ruth  Anne's  School  (Lion  Tam- 
ing's  Easier)  Produced  five  days  a 
week  by  its  star,  Miss  Ruth  Anne's 
School  is  a  "workshop"  for  four-to-five- 
year-olds.  Each  week  six  or  eight  chil- 
dren are  selected  for  a  one-week  ses- 
sion of  classes  (finger-painting,  danc- 
ing, table  manners,  gamesmanship); 
on  Friday  the  children  are  graduated 
with  diplomas  and  sighs  of  relief.  Lion- 
taming  looks  easy  by  comparison,  but 
Miss  Ruth  Anne,  armed  with  nothing 
but  child  psychology  and  a  smile, 
charms  children  and  viewers,  parents 
and  sponsors.  There  are  enough  mop- 
pets on  the  waiting  list  to  last  a  full 
year  (sans  hiatus) . 
Commercial:  Program  is  sold  by  dav 
units;  sponsors  purchase  one  complete 
program  at  a  time.  Product  identifica- 
tion is  carried  over  the  full  week  by 
sponsor-mentions  on  a  day-to-day  re- 
ciprocal tie-in  basis.  See  the  Katz 
Agency  for  further  details. 


Channel  2    WMT-TV  100,000  watts 
CBS  for  Eastern  Iowa 
Wail  address:  Cedar  Rapids 
National  Reps:  The  Katz  Agency 
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Now 


iere  are  three— 

counfiif  K.C.! 


First  KOWH,  the  station  that  leaped  from  last  to  first 
place  in  Omaha  and  became  "America's  most  listened-to 
independent  station." 

Then  WTIX,  with  its  spectacular  seven-month  climb  from 
last  place  to  become  New  Orlean's  top  independent,  to  vie 
with  the  nets  for  top  audience  honors. 

And  now  WHB*,  the  station  with  the  oldest  call  letters  in 
Kansas  City,  with  10,000  Watts  on  710  K.C.,  a  combination 
for  wide  coverage. 

You  can  expect  big  things  from  WHB*  ...  as  new  man- 
agement institutes  proven  practices  that  have  already 
produced  two  of  the  nation's  finest  radio  success  stories. 

Now  is  the  time  to  swing  to  WHB* — a  good  buy  today, 
it  will  be  an  exceptional  buy  tomorrow! 

*  Subject  to  FCC  approval. 


-CONTINENT  BROADCASTING  CO. 


KOWH 

Represented  by 
The  Boiling  Co. 


General  Manager;  Todd  Storz 
WTIX 

Represented  by 
Adam  J.  Young,  Jr. 


WHB 

Represented  by 
John  Blair  &  Co. 


WMBG 
WCOD 
WTVR 


Maximum  power — 
00,000  watts  at  Maximum  Height- 
1049  feet 


In  every  step,  from  washing  and  sterilizing  of 
bottles;  laboratory  quality  control;  to  delivery  of 
Pepsi  to  dealers  .  .  .  there's  tireless  attention 
to  every  detail.  Combined  with  salesmanship 
in  advertising  and  modern  distribution, 
it's  a  complete  job  by  Pepsi. 

You  get  the  same  thoroughness  and 
attention  to  detail  .  .  .  combined  with  creative 
programming  ...  by  the  Havens  &  Martin 
Stations,  Inc.  Complete  your  job  of  getting 
top  sales  results  by  joining  the  other 
advertisers  selling  to  the  large  and  loyal 
audiences  of  the  First  Stations  of  Virginia, 
WMBG,  WCOD  and  WTVR. 


WMBG  am  WCOD  f«  WTVR' 

First  Stations  of  Virginia 

Havens  &  Martin  Inc.  Stations  are  the  only 
complete  broadcasting  institution  in  Richmond. 
Pioneer  NBC  outlets  for  Virginia's  first  market. 
WTVR  represented  nationally  by  Blair  TV,  Inc. 
WMBG  represented  nationally  by  The  Boiling  Co. 


On  an  average  day  she  sees 
41  TV  Commercials 


Some  make  a 
4-  bigger  dent 

than  others 


YOUNG  &  RUBICAM,  INC. 

ADVERTISING  .  New  York  Chicago  Detroit  San  Francisco 
Los  Angeles    Hollywood    Montreal    Toronto    Mexico  City  London 


Published  every  Monday,  with  Yearbook  Numbers  (53rd  and  54th  issues)  published  in  January  and  July  by  Broadcasting  Publications,  Inc  1735 
DeSales  St.,  N.W.,  Washington  6,  D.  C.    Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 


view  way  to  the 


LEHIGH  VALLEY 


W  -  TV 


Bethlehem  ,  Pennsylvania 
Allentown     *  Easton 


All  eyes  in  the  Lehigh  Valley  are  on  your  sales  message  when  you  buy 
WLEV-TV.  It's  the  medium  which  reaches  the  entire  Lehigh  Valley — a 
great  area  renowned  for  sound  prosperity,  celebrated  for  its  sales 
response.  Lehigh  Valley  people  spend  $1,195,585,000  a  year  in 
the  retail  market!  You  can  get  your  share  of  this  plenty 
through  WLEV-TV,  the  first  television  station  in  the  Lehigh 
Valley — the  station  with  a  record  of  continuous 
management!  Take  the  "view  way  to  the 
Lehigh  Valley"  and  get  the  most  for  your 
advertising  dollar. 
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closed  circuit 


PRESIDENT  EISENHOWER  will  lean 
heavily  upon  both  radio  and  television  to 
put  across  his  legislative  program,  which 
he  has  labelled  his  primary  and  virtually 
exclusive  project  from  now  on.  His  use 
of  broadcast  media  during  next  few 
months,  it's  learned  on  high  authority, 
may  exceed  that  of  any  of  his  presidential 
predecessors. 

★  *  ★ 

SCHEDULED  June  15  resumption  date 
for  Senate  uhf  hearing  is  being  held  to 
with  bated  breath  by  Chairman  Potter. 
Michigan  Republican,  whose  presence  is 
urgently  required  at  most  of  Army  vs. 
McCarthy  hearings,  is  sticking  to  an- 
nounced date,  but  with  prolonged  contro- 
versy over  McCarthy-Cohn-Schine  any- 
thing can  happen  to  uhf  schedule. 

★  ★  ★ 

REASON  behind  Howard  Hughes  evading 
prospective  buyers  of  RKO  Radio  Pictures 
Inc.  could  be  negotiations  with  Matthew 
Fox,  board  chairman,  Motion  Pictures  for 
Television,  to  take  over  film  studio's  $20 
million  backlog  of  old  feature  movies  for 
tv.  Not  included  in  deal  would  be  features 
with  theatrical  re-release  value.  Independ- 
ent film  producer  Hal  R.  Makelim  &  Assoc. 
would  buy  RKO-Pathe  studios  in  Culver 
j  City,  if  they  can  get  together  with  Hughes 
and  price  is  right. 

★  ★  ★ 

MOVE  TOWARD  "federated"  trade  asso- 
ciation for  radio  and  tv  is  gaining  mo- 
mentum. But  rather  than  a  "National 
Federation  of  Radio  &  Television  Broad- 
casters" to  replace  NARTB  sometime  in 
future,  with  autonomous  segments  cover- 
ing each  subdivision,  thought  is  in  direc- 
tion of  what  might  be  known  as  "National 
Council"  functioning  only  at  policy  level. 
It  may  take  several  years  but  that  seems 
to  be  thinking  of  top  people. 


WILLIAM  ZECKENDORF,  head  of  Webb 
&  Knapp,  prominent  builders  and  real  es- 
tate operators,  and  former  director  of  ABC, 
is  in  market  for  broadcast  properties.  It's 
reliably  reported  he  has  been  in  several 
recent  negotiations  for  stations,  both  radio 
and  tv,  with  nothing  yet  definitely  on  line. 

★  ★  ★ 

ABOUT  40  members  of  FCC  staff— attor- 
neys, clerks  and  possibly  some  engineers — 
expected  to  be  separated  July  1  because  of 
cut  in  appropriation.  Current  fiscal  year's 
budget  for  radio-tv  of  $1,604,000  being 
trimmed  to  about  $1,230,000  necessitates 
reduction.  FCC,  however,  intends  to  con- 
tinue its  "examiner  teams"  until  current 
backlog  of  hearings  is  concluded.  Some 
of  engineering  personnel  presumably  will 
be  absorbed  in  field. 

★  ★  ★ 

VEIL  will  be  lifted  on  color  tv  set  produc- 
tion figures  within  fortnight.  Data  on 
spring  output  of  factories  will  be  released 
by  Radio-Electronics-Tv  Mfrs.  Assn., 
which  has  been  unable  to  announce  them 
under  rule  forbidding  disclosure  of  indi- 
vidual company  production,  confined 
mostly  to  RCA  in  early  period.  One  in- 
dustry prediction  puts  June  color  output 
around  5,000  sets.  No  figure  on  sales  to 
public  has  been  collected,  but  it's  believed 
they  have  been  slow  because  of  paucity 
of  color  programs,  screen-size  and  price. 

★  ★  ★ 

COME  FALL,  with  19-inch  colorsets  and 
late-evening  colorcasts,  barrooms  are  ex- 
pected to  utilize  color  tv  to  attract  busi- 
ness just  as  they  used  black-and-white  tel- 
evision in  its  novelty  stage  seven  or  eight 
years  ago. 

★  ★  * 

MARY  McKENNA,  timebuying  super- 
visor, Benton  &  Bowies,  N.  Y.,  expected 


to  resign  effective  June  15  to  join  WNEW 
New  York  as  director  of  research  and 
sales  development. 

★  ★  ★ 

CHEVROLET  DEALERS  ASSN.  met  in 
New  York  Thursday  at  the  Waldorf  As- 
toria to  consider  the  presentations  of  at 
least  seven  advertising  agencies  to  handle 
its  advertising,  which  runs  close  to  a 
million  a  year  in  television.  Meeting 
broke  up  without  any  definite  decision 
and  will  resume  again  early  today  (Mon- 
day). Campbell-Ewald,  N.  Y.,  had  re- 
signed the  account  effective  June  15. 

★  ★  ★ 

ANDREW  ZEIS,  timebuyer,  Bryan  Hous- 
ton Inc.,  N.  Y.,  expected  to  resign  mid- 
June  to  join  Needham,  Louis  &  Brorby, 
Chicago,  in  similar  capacity.  John  Ennis, 
timebuyer  with  Benton  &  Bowles,  N.  Y., 
expected  to  join  Bryan  Houston  as  suc- 
cessor to  Mr.  Zeis. 

★  ★  ★ 

WITH  PRESIDENT  Harry  Conn  "not  in- 
terested" in  selling,  Ralph  E.  Stolkin,  Chi- 
cago industrialist,  has  abandoned  all  ef- 
forts to  purchase  control  of  Columbia  Pic- 
tures Corp.  Mr.  Stolkin  was  key  member 
of  syndicate  which  briefly  held  and  then 
lost  control  of  RKO  Radio  Pictures  Inc., 
in  a  stock  transaction  with  Howard  Hughes 
in  late  1952  [B*T,  Sept.  29,  1952]. 

★  ★  ★ 

THERE'S  something  macabre  about  this, 
but  some  members  of  ad  hoc  committee 
of  Washington  Air  Coordinating  Commit- 
tee studying  whether  present  lighting  and 
marking  of  radio  and  tv  towers  are  ade- 
quate, are  flying  to  Annapolis,  Md.,  and 
Reading,  Pa.,  June  10  to  see  how  broad- 
cast towers  look  from  the  air.  And  they're 
hoping  for  poor  visibility! 
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IN  CATTLE  THE 

HEREFORD 

IS  THE  CHOICE 
OF  OKLAHOMA 


IN  TELEVISION 

KWTV 

IS  THE  CHOICE 
OF  OKLAHOMA  CITY 


MARK  WEAVER 
KWTV  ASSISTANT  NEWS  DIRECTOR 


A  "Nose  for  News"  coupled  with  broad  radio, 
television  and  newspaper  experience  adds  up 
to  make  a  seasoned,  sound  reporter!  That's 
Mark  Weaver.  Mark  came  from  KLRA,  Little 
Rock,  where  he  won  the  Arkansas  Press  Asso- 
ciation Award  for  Outstanding  Journalism  in 
1953.  He  is  known  to  many  for  his  news  feeds 
to  CBS  and  Edward  R.  Murrow.  Yes,  Mark 
Weaver  is  another  reason  why  KWTV  news- 
casting  is  choice  in  Oklahoma  City. 

EDGAR  T.  BELL,  Executive  Vice-President 
FRED  L.  VANCE,  Sales  Manager 

KWTV  goes  to  316,000  watts  with  a  1572-foot  tower  in  early  fall  1954! 
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I  at  deadline 


RCA  Promotes  Engstrom,  Wolff 
Hanson,  Ewing;  NBC  Shelby 

(SERIES  of  promotions  designed  to  coordinate 
research  and  engineering  activities  to  meet 
Ineeds  of  expanding  business  announced  by 
Brig.  Gen.  David  Sarnoff,  RCA  board  chairman, 
following  Friday  board  meeting.  Dr.  Elmer 
W.  Engstrom,  executive  vice  president  of  RCA 
(Labs,  elected  executive  vice  president,  research 
and  engineering,  continuing  as  head  of  RCA 
Labs,  elected  executive  vice  president,  research 
will  headquarter  in  New  York. 

Dr.  Irving  Wolff,  director  of  research,  ap- 
(pointed  vice  president  of  research,  RCA  Labs. 
Dr.  D.  H.  Ewing  named  administrative  director 
f  RCA  Labs,  headquartering  at  Princeton. 
,„e  previously  was  director  of  RCA  Physical  & 
Chemical  Research  Lab.  O.  B.  Hanson,  NBC 
vice  president  and  chief  engineer,  elected  to 
RCA  staff  as  vice  president,  operations  and  en- 
gineering. He  is  responsible  for  broadcast  and 
communications  operations  engineering  and  will 
direct  RCA  Frequency  Bureau,  reporting  to 
Dr.  Engstrom  as  will  D.  F.  Schmit,  vice  presi- 
dent of  product  engineering  who  continues  in 
that  capacity. 

Ewen  C.  Anderson,  vice  president  of  RCA 
Commercial  Dept.,  promoted  to  executive  vice 
president  of  department  with  responsibility  for 
all  patent  license  matters. 

NBC  board  elected  Robert  E.  Shelby,  di- 
rector of  color  tv  systems  development,  as  vice 
president  and  chief  engineer,  succeeding  Mr. 
'Hanson. 


COLOR  BREAKS 

NBC's  WNBT  (TV)  New  York  has 
opened  its  schedule  to  accommodate  regu- 
lar color  television  commercials  in  station 
breaks.  Hamilton  Shea,  general  manager 
of  station,  said  WNBT  (TV)  is  prepared 
to  handle  color  announcements  in  sta- 
tion breaks  throughout  broadcast  schedule 
except  early  morning  and  late  night  hours. 
Mr.  Shea  said  cost  of  color  station  breaks 
will  be  based  on  WNBT  (TV)  regular 
black-and-white  rates,  plus  color  charge 
which  will  be  quoted  on  request. 


General  Mills  Fall  Plans 
Include  Clears,  Secondaries,  Tv 

GENERAL  MILLS'  fall  plans  reportedly  in- 
clude spot  announcement  campaign  in  12 
markets  on  50  kw  clear  channel  stations  on 
personality  shows  and  in  about  52  secondary 
markets,  mostly  Keystone  stations,  effective 
Sept.  1  for  37  weeks,  similar  to  last  year's  plan. 

In  addition,  General  Mills  is  expected  to  in- 
crease number  of  tv  stations  carrying  Valiant 
Lady  from  51  to  about  83  stations  on  CBS-TV 
and  also  increase  stations  carrying  Lone  Ranger 
on  ABC-TV  from  50  to  76  stations.  GM  also 
sponsors  Lone  Ranger  on  CBS-TV  and  will  add 
several  more  "must"  stations  next  fall.  Dancer- 
Fitzgerald-Sample,  New  York,  is  agency. 


•   BUSINESS  BRIEFLY 

'BIG  TOWN'  TIME  •  Lever  Bros.,  N.  Y.,  ex- 
pected to  sign  for  10:30-11  p.m.  period  on 
NBC-TV  for  its  Big  Town,  which  was  evicted 
from  its  CBS-TV  spot  [B«T,  May  31].  Actual 
signing  is  being  held  up  until  NBC-TV  com- 
pletes its  station  clearance  of  time  for  Lever. 
McCann-Erickson,  N.  Y.,  is  agency  for  Lever 
on  this  show. 

60-MARKET  CAMPAIGN  •  Sun  Oil  Co.,  N. 
Y.,  preparing  another  radio  spot  campaign  in 
60  markets  for  luly  4th  weekend,  using  spots 
Wednesday,  Thursday,  Friday,  Saturday  and 
Monday  of  that  weekend.  Advertiser  used  simi- 
lar campaign  during  Memorial  Day  weekend. 
Ruthrauff  &  Ryan,  N.  Y.,  is  agency. 

COCA  PARTICIPANT  •  Johnson  &  Johnson, 
Chicago  (bandages),  Benrus  watches  and  S.O.S. 
in  negotiation  for  possible  participation  spon- 
sorship of  Imogene  Coca  show,  Saturdays,  9- 
9:30  p.m.  on  NBC-TV. 

'OMNIBUS'  SPONSOR  •  Signing  of  Aluminum 
Ltd.  of  Canada  as  second  sponsor  for  1954-55 
Omnibus  show  (CBS-TV,  Sun.,  5-6:30  p.m. 
EST)  announced  Friday  by  William  H.  Hylan, 
vice  president  in  charge  of  CBS-TV  sales.  Pro- 
gram will  resume  Oct.  17.  J.  Walter  Thompson 
Co.  is  agency  for  Aluminum  Ltd.  as  well  as 
Scott  Paper  Co.,  other  sponsor  signed  to  date. 
Mr.  Hylan  noted  that  during  past  month  14  ad- 
vertisers have  renewed  20  major  programs. 

Ziv  Television  Programs 
Creates  Business  Department 

BUSINESS  department  has  been  created  by 
Ziv  Television  Programs  to  handle  all  fields  of 
sales  service,  film  distribution  and  control  and 
expanded  operations  of  merchandising  and 
promotion,  including  personal  appearances  of 
Ziv  Tv  stars,  John  L.  Sinn,  president,  an- 
nounced today  (Mon.).  New  department  will 
additionally  deal  with  contract,  labor  and  ad- 
ministrative functions  and  maintain  close  co- 
ordination between  Ziv  production  and  distri- 
bution offices  in  Hollywood,  New  York  and 
Cincinnati. 

Robert  W.  Friedheim,  for  past  two  years 
manager  of  New  York  operations  of  Frederic 
W.  Ziv  Co.  and  Ziv  Television,  has  been  elected 
vice  president  and  business  manager  of  Ziv 
Television  in  charge  of  new  department.  He 
will  be  assisted  by  A.  Frank  Reel,  former  ex- 
ecutive secretary  of  New  York  AFTRA  local 
who  joined  Ziv  earlier  this  year  as  operations 
manager,  and  by  Thomas  B.  Roach,  who  has 
headed  manufacturing  operations  of  Ziv-World 
Transcriptions,  who  becomes  sales  service  man- 
ager of  Ziv  Tv's  new  business  department. 

Rapid  growth  of  Ziv  Tv  activity  in  past  18 
months  made  new  department  essential,  Mr. 
Sinn  said,  reporting  150%  increase  in  Ziv  film 
volume  in  time,  while  volume  of  business  with 
sponsors  and  stations  has  risen  78%. 

Wind  Topples  KWFT  Tower 

WINDS  over  100  mph  blew  over  368-foot 
directive  tower  of  KWFT  Wichita  Falls,  Tex. 
President  Kenyon  Brown  estimated  damage  at 
$20,000.  KWFT  is  operating  with  reduced 
nighttime  but  normal  daytime  signal. 


Doerfer  Nominated;  Chairmanship  Still  Unset 


WHO  WILL  HEAD  FCC  remained  in  doubt 
last  week  as  President  Eisenhower  nominated 
John  C.  Doerfer,  Wisconsin  Republican,  for 
new  term  of  seven  years  as  member  of  FCC, 
subject  to  Senate  confirmation. 

In  sending  Mr.  Doerfer's  name  to  Senate 
for  new  term  to  begin  July  1,  Mr.  Eisenhower 
jfor  present  dispelled  notion  that  newcomer 
might  be  named  to  FCC.  Whether  Mr.  Doerfer 
later  will  be  named  chairman,  to  succeed  Rosel 
H.  Hyde,  as  previously  had  been  speculated 
[B«T,  May  31],  is  unknown. 

Mr.  Doerfer's  nomination,  following  custom, 
was  referred  to  Senate  Interstate  &  Foreign 
Commerce  Committee.  Committee  sources  in- 
dicated hearing  would  be  sandwiched  into 
crowded  calendar,  probably  within  next  10 
days.  Since  committee  had  heard  Mr.  Doerfer 
just  14  months  ago,  on  his  initial  appointment, 
it  was  thought  hearing  might  be  pro  forma, 
but  fact  that  he  hails  from  Wisconsin,  and  that 
his  nomination  comes  at  height  of  Administra- 
tion-McCarthy controversy,  might  engender 
some  abnormal  interest. 

During  past  few  weeks,  Administration 
sources  had  intimated  that  President  desired  to 
infuse  new  blood  in  administrative  agencies  and 
that  he  wanted  no  carry-over  chairmen.  It  had 
been  emphasized  that  there  was  no  desire  to 
"oust"  Mr.  Hyde,  but  rather  that  "rotation" 
system  was  favored.  Mr.  Hyde's  term  as  FCC 
member  runs  until  June  30,  1959. 

One  name  strongly  advanced  if  newcomer 
were  to  be  named  to  FCC  was  George  C.  Mc- 
Connaughey  of  Hillsboro,  Ohio,  chairman  of 
Renegotiation  Board  since  last  November  and 
former  chairman  of  Ohio  Public  Utilities  Com- 


mission, under  then  Gov.  and  now  Sen.  John 
W.  Bricker,  chairman  of  Senate  Commerce 
Committee. 

Renomination  of  Mr.  Doerfer  does  not  neces- 
sarily preclude  changes  at  FCC,  although  any 
shifts  would  appear  remote.  It's  pointed  out 
that  President  might  decide  to  name  one  of  in- 
cumbent commissioners  who  still  has  unexpired 
tenure  to  some  other  appointive  post. 

Mr.  Hyde's  one-year  appointment  as  chair- 
man expired  last  April  18.  He  has  served  since 
as  acting  chairman  by  unanimous  vote  of  his 
colleagues.  There  was  some  thought  that  Mr. 
Hyde  might  continue  as  chairman  until  after 
Mr.  Doerfer's  confirmation,  or  even  until  end 
of  year,  in  view  of  upcoming  elections. 

Mr.  Doerfer  succeeded  Eugene  H.  Merrill, 
Utah  Democrat. 

Credited  with  quickly  clearing  backlog  of 
public  utility  rate  cases  before  Wisconsin  Pub- 
lic Service  Commission,  to  which  he  was  named 
in  1949,  Mr.  Doerfer  was  chairman  of  that 
state  commission  when  appointed  to  FCC. 

Born  Nov.  30,  1904,  of  German- American 
parents  in  Milwaukee,  Mr.  Doerfer  attended 
grade  and  high  school  in  that  area  and  1924-28 
attended  U.  of  Wisconsin  at  Madison.  He  re- 
ceived B.A.  in  commerce. 

After  college  Mr.  Doerfer  worked  as  ac- 
countant, acquiring  interest  in  law  while  work- 
ing on  condemnation  case.  He  enrolled  in 
Marquette  U.  Law  School  in  1931,  received 
doctor  of  jurisprudence  degree  cum  laude  four 
years  later.  For  next  15  years  he  was  in  pri- 
vate law  practice  in  West  Allis,  Milwaukee  sub- 
urb, beginning  three  terms  as  city  attorney  in 
1940. 
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COVERAGE  MAP-based  on 
44,578  entries  in  "Win  A  Waga" 
contest,  March,  1954.  Of  the  total 
entries,  38,951  or  87%  came  from 
Metropolitan  Atlanta — Georgia's 
richest  trading  area.  5,079  came 
from  other  Georgia  localities.  548 
came  from  out  of  the  state.  In  all, 
entries  came  from  7  states,  150 
counties,  378  cities.  WAGA-TV  is 
obviously  top  dog  in  this  rich 
market  area. 

Represented  Nationally  by 
the  KATZ  AGENCY,  Inc. 
Tom  Harker,  V.P.  and  Nat'l  Sales  Director,  118  E.  57th  St.,  New  York  22 


Who'd  ever  have  thought  that  31  Scottie  puppies 
would  pull  44,578  entries  in  a  one-month  contest? 

To  celebrate  our  5th  Anniversary  in  March, 
we  offered  our  viewers  a  chance  to  win  a  live 
replica  of  our  Scottie  trade-mark,  "Waga,"  every 
day.  Entry  blanks  had  to  be  obtained  from  local 
stores  or  postal  cards  mailed  in  to  enter  the  daily 
drawings. 

In  poured  the  entries — 44,578  of  them.  They 
came  from  seven  states,  150  counties,  378  cities. 
Metropolitan  Atlanta  accounted  for  38,951  or  87  %. 
Out-of-state  entries  totaled  548.  The  balance, 
5,079  were  outside  Metropolitan  Atlanta. 

Here  is  coverage  where  it  counts — coverage 
that  blankets  the  rapidly-growing,  rich  Atlanta- 
plus  market.  Let  our  reps  give  you  full  informa- 
tion about  WAGA-TV's  leadership  in  viewers, 
coverage,  and  selling  power. 


100,000  WATTS 


Bob  Wood,  Midwest  National  Sales  Manager,  230  N.  Michigan  Ave.,  Chicago 
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Lamb  Case  Hearing  Set; 
Other  Actions  by  FCC 

EDWARD  LAMB  case  designated  by  FCC  Fri- 
day for  hearing  in  Washington  July  28  with 
issues  involving  charges  broadcaster-publisher 
Lamb  misrepresented  former  Communist  as- 
sociations (which  ties  he  continues  to  deny)  in 
applications  and  statements  before  Commis- 
sion. FCC  also  will  inquire  into  Mr.  Lamb's 
counter-charge,  put  before  U.S.  District  Court 
for  D.  C.  in  protest  of  delay  in  FCC  hearing, 
that  Commission  investigators  sought  false  testi- 
mony against  Mr.  Lamb  and  offered  "at  least 
one  bribe." 

Cross  pleadings  in  court  case  were  filed 
earlier  in  week  (story  page  46).  Mr.  Lamb 
:  also  contends  FCC  illegally  seeks  to  place 
burden  of  proof  upon  him  as  defendant,  con- 
trary to  Constitutional  principle.  FCC  case 
involves  license  renewal  of  Mr.  Lamb's  WICU 
(TV)  Erie,  Pa. 

Two  New  Tv  Stations 
FINAL  decisions  for  two  new  tv  stations,  ch. 
5  at  Ft.  Smith,  Ark.,  and  ch.  36  at  Mansfield, 
Ohio,  announced  by  FCC  Friday.  Commission 
affirmed  recommended  grants  to  American  Tele- 
vision Inc.  for  Ft.  Smith  ch.  5  and  Fergum 
Theatres  Inc.  for  Mansfield  ch.  36.  George  T. 
Hernreich  has  option  for  50%  interest  in  Ft. 
Smith  station  for  dismissing  his  competitive  bid 
[B«T,  May  3].  Mansfield  Journal  Co.  dropped 
out  of  ch.  36  case,  facilitating  award  to  Fergum 
[B*T,  May  10].  Comr.  Frieda  B.  Hennock  dis- 
sented in  Ft.  Smith  ruling. 

Clarksburg  Applicant  Withdraws 
UHF  ch.  22  at  Clarksburg,  W  .Va.,  put  in  clear 
Friday  as  sole  applicant,  J.  Patrick  Beacom  & 
Assoc.,  asked  FCC  to  dismiss  its  application. 

Zenith  Petition  Denied 
FCC  denied  Friday  petition  by  Zenith  Radio 
Corp.  that  issues  in  its  hearing  with  CBS  for 
Chicago's  ch.  2  be  enlarged  to  include  question 
whether  CBS  violated  court  order  in  $1.5  million 
purchase  of  Chicago  Arena  [B«T,  Jan.  18].  Court 
had  ordered  that  no  expenditures  in  operation  of 
ch.  2  by  CBS  should  be  considered  in  comparative 
hearing  with  Zenith.  FCC  held  that  court's  pro- 
viso did  not  prohibit  CBS  from  making  expendi- 
tures but  only  that  such  outlays  cannot  be  given 
consideration  in  comparative  hearing.  Chicago 
ch.  2  hearing  began  last  month,  resumes  again 
today  (Mon.). 

FCC  Turns  Down  WGVL  Protest 
FINDING  that  WGVL  (TV)  Greenville,  S.  C,  is 

I  not  "party  in  interest,"  FCC  Friday  turned  down 
protest  against  grant  to  WSPA-TV  Spartanburg, 
S.  C,  for  change  of  transmitter  site  from  Hog- 
back Mt.   to  Paris  Mt.,   nearer  to  Greenville. 

I  Commission's  premise  in  denying  protest  is  that 
economic  injury  claimed  to  be  suffered  by  WGVL 

I  is  same  as  would  be  suffered  from  Hogback  Mt. 
site  which  WGVL  did  not  object  to.  Comr. 
Frieda  B.  Hennock  dissented.  (See  early  story 
page  46.) 

Dismiss  Daytona  Beach  Competitive  Bid 
PROSPECT  for  initial  decision  to  grant  ch.  2  at 
;  Daytona  Beach,  Fla.,  to  Telrad  Inc.  appeared 
I  Friday  as  FCC  announced  ruling  by  Motions 
Comr.  Robert  E.  Lee  dismissing  with  prejudice 
competitive  bid  of  WNDB  there.  Telrad,  headed 
by  W.  Wright  Esch,  owner  WMFJ  Daytona  Beach, 
was  retained  in  hearing  status. 

James  M.  Kennedy  Dies 

;  JAMES  M.  KENNEDY,  61,  national  and  local 
radio  sales  manager  of  WBAL  Baltimore,  died 
suddenly  Thursday  night  at  his  Baltimore  home. 

'  He  joined  WBAL  in  1936  after  service  with 
local  newspapers  and  had  been  with  station 
since  that  time  except  for  three  years  at  WITH 
Baltimore.  Surviving  are  his  wife,  Mrs.  Adele 
Kennedy,  two  daughters,  three  sons  and  two 
sisters. 
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SKYWAVE  DELAY 

BECAUSE  of  conflict  with  FCC  ap- 
pearance at  uhf  hearing  before  Senate 
Commerce  Subcommittee  June  15  (story 
page  44),  oral  argument  on  Commis- 
sion's daytime  skywave  proposal  was 
postponed  by  FCC  Friday  to  July  15. 
Date  for  filing  appearances  extended  to 
July  1,  briefs  to  July  8.  Deadline  for 
comments  postponed  to  Aug.  2,  replies 
Aug.  17.  Under  proposal,  FCC  would 
increase  protection  at  sunrise  and  sunset 
hours  to  clear  channel  outlets  through 
daytime  skywave  restrictions  on  certain 
secondary  station  operations  on  those 
channels  [B«T,  May  24,  March  15]. 


WMAL  Announces  Division 
Of  Radio,  Tv  Executives 

SPLIT  radio-tv  operation  announced  at  WMAL- 
AM-FM-TV  Washington  by  Kenneth  H. 
Berkeley,  vice  president  and  general  manager 
of  Evening  Star  stations.  Charles  L.  Kelly  be- 
comes manager  of  tv  with  Neal  J.  Edwards  as 
sales  manager,  Charles  D.  Bishop  as  program 
manager  and  E.  H.  Meeks  in  charge  of  pro- 
motion and  publicity. 

Robert  W.  Jonscher  becomes  manager  of 
radio  and  continues  as  WMAL  sales  manager. 
Other  radio  executives  are  Martin  E.  Pinsker, 
program  manager,  and  Arnold  H.  Katinsky, 
promotion  director.  Frank  Harvey  continues 
to  direct  engineering  activities  of  stations. 

17  Stations  Sell  Hearings 

SIXTEEN  ABC-TV  stations  and  one  DuMont 
station  have  signed  advertisers  for  local  spon- 
sorship of  Army-McCarthy  hearings.  DuMont 
outlet  is  WTVI  (TV)  Belleville,  111.  (St.  Louis) 
and  ABC-TV  stations  are  WROW-TV  Albany, 
KCRI-TV  Cedar  Rapids,  WTVP  (TV)  Decatur, 
WSJV  (TV)  Elkhart,  WMUR-TV  Manchester, 
WJMR  (TV)  New  Orleans,  WARM-TV  Scran- 
ton,  WSBA  (TV)  York,  WXEL  (TV)  Cleve- 
land, WWLP  (TV)  Springfield,  WILK-TV 
Wilkes-Barre,  WTVH-TV  Peoria,  WENS  (TV) 
Pittsburgh,  WAYS-TV  Charlotte,  KMMT  (TV) 
Austin,  Minn.,  and  WTVH-TV  Peoria. 

Ziv  Radio  Business  Up 

ZIV  RADIO  business  for  first  five  months  of 
1954  increased  29%  over  same  period  last  year 
with  May  showing  38%  increase  over  May 
1953,  Alvin  E.  Unger,  vice  president  in  charge 
of  sales,  Frederic  W.  Ziv  Co.,  announced  Fri- 
day. 


UPCOMING 

June  13-15:  Assn.  of  Independent  Metro- 
politan Stations,  Wentworth-by-the- 
Sea,  Portsmouth,  N.  H. 

June  14-16:  National  Community  Tv 
Assn.,  Hotel  Park  Sheraton,  New 
York. 

June  15:  Senate  Communications  Sub- 
committee resumes  hearings  on  uhf. 
For  other  Upcomings  see  page  705. 


BRIG.  GEN.  DAVID  SARNOFF  was  pre- 
sented with  honorary  doctorate  of  laws  degree 
from  Pratt  Institute  in  Brooklyn  last  Thursday. 
In  talk  to  263  graduates,  Gen.  Sarnoff  advised 
persistence  and  application  to  achieve  success, 
claiming  there  is  "no  limit  to  the  possibilities 
for  individuals  to  rise  to  the  greatest  heights  in 
this  blessed  land  of  equality  of  opportunity." 

C.  W.  MACKAY,  senior  associate,  Stewart 
Dougall  &  Assoc.,  previously  vice  president, 
Kenyon  &  Eckhardt,  N.  Y.,  to  Roy  S.  Durstine, 
N.  Y.,  as  vice  president  in  charge  of  research 
and  marketing. 

HARRY  LAZARUS,  vice  president  at  Bozell 
&  Jacobs,  Chicago,  for  past  three  years,  to 
Dancer-Fitzgerald-Sample,  same  city,  in  similar 
capacity. 

ELMER  W.  LOWER,  director  of  news  and 
public  affairs  for  CBS-TV  in  Washington,  ap- 
pointed to  newly-created  post  of  manager  of 
news  and  public  affairs,  CBS-TV.  No  successor 
has  been  named. 

ARKADY  LEOKUM,  vice  president-copy  chief, 
Bryan  Houston  Inc.,  and  before  that  vice  presi- 
dent-copy chief  of  Robert  Orr  Assoc.,  to  Grey 
Adv.  in  same  capacities,  effective  July  6. 

WGN-TV  Leases  Tower  Space 
On  New  Prudential  Building 

PLANS  FOR  ERECTION  of  new  WGN-TV 
Chicago  transmitting  antenna  atop  $40  million 
Prudential  Insurance  Bldg.  early  in  summer  of 
1955  and  start  of  operation  there  in  early  1956 
reported  Friday  following  negotiations  by  Frank 
P.  Schreiber,  manager  and  treasurer  of  WGN 
Inc.,  and  James  E.  Rutherford,  Prudential  vice 
president.  Building  now  under  construction  will 
be  41  stories  and  antenna  925  feet  above  street 
level. 

Mr.  Schreiber  reported  WGN  Inc.  is  apply- 
ing to  FCC  for  move  of  transmitter  to  new 
structure  on  which  Chicago  Tribune  outlet  has 
acquired  10-year  lease  for  3,000  square  feet  of 
floor  space,  with  occupancy  slated  for  Decem- 
ber 1955. 

Phonevision  Test  'Successful' 

FIELD  TEST  of  Phonevision  system  completed 
in  New  York  Friday  by  Zenith  Radio  Corp. 
described  as  "highly  successful"  by  Dr.  Alex- 
ander Ellett,  vice  president  in  charge  of  re- 
search, who  directed  week-long  technical  experi- 
ments. He  also  reported  negotiations  on 
introduction  of  Phonevision  in  foreign  coun- 
tries "will  soon  be  completed  successfully," 
and  said  reports  on  New  York  test  will  be 
submitted  to  FCC  if  and  when  it  considers 
authorization  of  subscription  tv.  Dr.  Ellett  said 
"jittered"  picture  piped  throughout  10,000 
square  mile  area  by  WOR-TV  was  "transmitted 
dependably  and  decoded  reliably  by  our  test 
receivers." 

Freedman  &  Leeds 

JULES  FREEDMAN,  former  vice  president  of 
Joseph  Katz  Agency,  N.  Y.,  and  Carl  S.  Leeds, 
formerly  head  of  his  own  agency,  have  opened 
new  agency,  Freedman  &  Leeds,  with  offices 
at  101  W.  55th  St.,  N.  Y.  Telephone:  Columbus 
5-0404. 

Magnetic  Tape  Reproducer 

NEW  HIGH  FIDELITY  magnetic  tape  music 
reproducer  capable  of  automatically  playing 
eight  hours  of  pre-recorded  music  continuously 
or  intermittently  from  single  reel,  or  equivalent 
of  160  phonograph  records,  announced  Friday 
by  Magnecord  Inc.,  Chicago. 
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RADIO  STATION 

WSAZ 

HUNTINGTON,  WEST  VIRGINIA 
SERVING  3  STATES 


ANOTHER 
EXAMPLE 
OF  TOP 

WSAZ 

PROGRAMMING 


1 1 


LITTLE 
LEAGUE 
BASEBALL" 

MONDAY 
THRU 
SATURDAY 
8:55  PM 


SCORES  AND  LEAGUE 
INFORMATION  OF  ALL 
LITTLE  LEAGUES  IN  THE 
AREA  SERVICED  BY 
WSAZ-RADIO  .  .  . 


WITH  SPORTSCASTER 
COLEY  COWAN 

NATIONAL  REPRESENTATIVES 
THE  KATZ  AGENCY 


5,000  WATTS  DAY 
1,000  WATTS  NIGHT 
930  KC 


WSAZ 


TELEVISION  AFFILIATE 
WSAZ-TV 
Represented  by  THE  KATZ  AGENCY 
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This  is 

Broadcast  House 
in  Washington « . ■ 

a  new  landmark  towering  on  the 
Washington  scene.  It  is  Broadcast  House, 
the  new  home  of  WTOP  Radio  and 
WTOP-TV...the  only  building  in  the 
nation's  capital  that  is  specially  designed 
and  built  for  broadcasting. 
Next  time  you're  in  Washington,  make 
our  home  your  home. 


WORLD'S  NEW 


COMET  PUN 


REVOLUTIONARY! 


m     In  only  5  weeks 
^  over  197  stations 
k        have  become 

WORLD  COMET 

STATIONS! 


PACE-SETTING! 


A  GREAT  NEW  PLAN  FOR  SALES.. 
FOR  PROGRAMMING. ..FOR  HOLDIN 


COSTS  DOWN,  PUSHING  PROFITS  U 


FOR  WORLD  AFFILIATES  .  .  . 

NO  TALENT  COSTS 
NO  PROGRAM  CHARGES 

JUST  ADD  YOUR  COMMERCIALS 
*    AND  AWAY  YOU  GO!  *- 


BIG  NAME  STARS 

NETWORK  CALIBRE  PROGRAMMING! 


DAZZLING  NEW  SHOW 
EVERY  DAY  "  ye«r!S 


NEVER  BEFORE  IN  THE  HISTORY  OF 
RADIO  LIBRARY  SERVICE  HAS  ANY- 
ONE DARED  MAKE  AN  OFFER  LIKE  THIS! 


MAIL  THIS  COUPON  TODAY 

GET  DETAILS  FAST! 


WORLD  BROADCASTING  SYSTEM 
488  MADISON  AVENUE 
NEW  YORK  22,  N.  Y. 


Rush  Money-Making  Details  of  your  NEW 
COMET  PLAN  FOR  WORLD  AFFILIATES. 


(YOUR  NAME  AND  TITLE ) 


(COMPANY  NAME) 


(COMPANY  ADDRESS) 


NORTH 
CAROLINA'S 


RICH, 

"GOLDEN 
TRIANGLE" 

INSTO 
SALEM 

6reensboro    •    High  Pom 


WITH 


W  S  I  s 

TELEVISION 

CHANNEL 


*  202,954  Ws  asybf  May 
1,  1954— AHk  Increase  of  Over 
45,000  S&ts  U\  6  months 


Interconnected 
Television  Affiliate 

National  Representative: 

The  Headley -Reed  Company 


IN  REVIEW 


CHIVALRY  AT  HOWLING 
CREEK 

Network:  ABC-TV 

Time:  Alternate  Tues.,  9:30-10:30  p.m. 
Series:  Center  Stage 
Writer:  Joseph  Cochran 
Producer:  Herbert  Brodkin 
Director:  Don  Richardson 
Settings:  Fred  Stover 
Technical  Director:  Phil  Levins 
Asst.  to  Producer:  Philip  Barry  Jr. 
Casting  Director:  Joan  MacDonald 
Composer-Conductor:  Ralph  Norman 
Production  Asst.:  Edith  Hamlin 
Associate  Director:  James  Walsh 
Lighting:  Imero  Fiorentino 
Audio  Engineer:  William  Blumel 
Cast:  Henry  Hull,  Cathy  O'Donnell,  Jack 
Warden,  Robert  Emmett,  Pat  Harring- 
ton, Rusty  Lane,  Harold  J.  Stone,  John 
Kellogg,  Alonzo  Bosan 


WHEN  Motorola  dropped  out  of  its  alternate 
week  sponsorship  with  U.  S.  Steel  of  the  ABC- 
TV  Tuesday  night  dramas,  the  network  held 
onto  the  gap  by  revising  its  title  to  Center  Stage 
and  continuing  the  established  policy  of  produc- 
ing new  and  old  writings.  Thus,  last  week,  on 
a  sustaining  basis,  the  same  dramatic  program 
was  offered  viewers — but  under  the  new  label. 

"Chivalry  at  Howling  Creek",  an  original 
work  by  Joseph  Cochran,  was  neither  better  nor, 
so  far  as  we  can  recall,  worse  than  preceding 
offerings  under  the  Motorola  aegis.  The  author 
and  the  producers  rate  an  A  for  effort,  but,  un- 
fortunately, that's  the  top  grade  it  gets  from  this 
post. 

And  that's  too  bad.  Any  presentation  with 
veteran  Henry  Hull  should  be  top  notch  tele- 
vision drama,  but  last  Tuesday's  gave  Mr.  Hull 
no  opportunity  to  display  his  craft.  Indeed, 
his  characterization  as  "Col.  Venable,  suh.  .  ." — 
including  flowing  locks,  string  tie  and  measured, 
courtly  cadences  straight  out  of  the  pre-Mar- 
garet  Mitchell  era — was,  if  we  were  not  mis- 
taken, more  of  a  hammy  lark  for  the  man  who 
made  Jeeter  Lester  a  by-word  in  "Tobacco 
Road"  than  a  serious  piece  of  business. 

Virtue:  Its  Own  Reward 

Among  others  in  the  cast,  we  cannot  neglect 
mention  of  sweet,  virtuous  Cathy  O'Donnell 
playing  a  reformed,  dance  hall  trollop — in  her 
sweet,  virtuous  manner,  complete  with  cultured, 
cultivated  voice. 

Howling  Creek,  where  the  action  takes  place, 
is  a  California  mining  town  some  years  after 
the  War  Between  the  States,  suh.  Its  populace 
seems  to  consist  of  a  mere  half  dozen,  all 
characters. 

There's  Col.  Venable,  one  of  Stonewall  Jack- 
son's survivors,  whose  ante-bellum  manners  and 
speech  contrast  strikingly  with  the  rough 
mores  of  the  place,  but  whose  mode  of  living 
is  not  exactly  above  the  ethics  of  the  place  and 
times.  There's  April  Frazer,  she  of  the  third 
from  left  on  the  chorus  line  of  the  "Nugget," 
a  Barbary  Coast  establishment,  married  to 
young,  innocent,  clean,  eager  Jim  Frazer. 
There's  "Fingers"  Hardy;  he's  the  baddie. 
There's  "Jupiter",  Col.  Venable's  true  and  be- 
loved colored  manservant.  There  is  a  barkeep 
named  "Gabby",  because  all  he  says  is  "yep"  and 
"nope."  And  there  are  the  three  men  of  the 
camp,  one  young,  one  grizzled  and  one  Mexican. 

Well  now,  Jim  Frazer  married  April  know- 
ing full  well  what  she  was.  Hardy,  the  villain, 
recognizes  her  from  his  roistering  around  and 
tries  blackmail  ("You  be  nice  to  me  and  I'll 
keep  mum,"  he  leers).  Furious,  Jim  is  on  the 
road  to  sure  death  as  he  tangles  with  Hardy. 
And,  then,  Col.  Venable,  rising  to  his  noble  im- 
pulses, comes  to  the  rescue  ("I,  suh,  have  first 
claim  on  this  yellow-livered,  crawling  son  of  a 
coyote  .  .  ."). 

At  this  point,  the  play  turned  into  a  report 


on  the  "Code  Duello" — complete  with  textbook 
readings.  Frankly,  as  an  exposition  on  the 
handling  of  an  affair  of  honor  it  was  kind  of 
interesting.  The  denouement  must  have  been 
seen  to  be  believed,  but  we  shall  leave  it  in  the 
limbo  of  silence  in  case  any  reader  of  these  lines 
runs  across  it — via  kine — at  another  date. 

A  word  about  the  lighting.  There  was  an 
attempt  to  use  what  we  believe  is  termed 
"mood"  lighting,  particularly  in  the  emotional 
scenes  with  April  and  the  early  morning  field 
of  honor  setting.  Although  effective  in  their 
segments,  the  use  of  arty  lighting  in  what  was 
essentially  a  western  seemed  inappropriate. 

All  in  all,  this  was  not  a  very  auspicious  be- 
ginning. But,  Center  Stage  will  undoubtely 
have  its  ups  and  downs  and  this  first  offering 
was,  unfortunately,  one  of  the  down.  Inci- 
dentally, it  is  understood  that  Elgin  picks  up 
sponsorship  in  the  fall,  and  the  more  com- 
mercial approach  might  give  Center  Stage  the 
fillip  its  first  program  showed  it  needed. 
*    *  * 


ON  THE  BOARDWALK 

Network:  ABC-TV 

Time:  Sunday,  8-9  p.m.  EDT 

MC-Producer:  Paul  Whiteman 

Director:  Art  Stober 

Scenic  Designer:  Nat  Elkitz 

Stage  Manager:  Tony  Mammarella 

Origination:    Midway    Theatre,  Atlantic 

City  (N.  J.)  Steel  Pier 
Production    Cost:    Approximately  $10,000 

weekly 


FOR  THE  PAST  several  years,  Paul  Whiteman 
has  concentrated  his  television  efforts  toward 
discovering  and  nurturing  young  talent  in  the 
entertainment  field.  He  has  been  eminently 
successful  and  several  of  his  discoveries  are 
headed  toward  stardom. 

The  popularity  with  teen-agers  of  Mr.  White- 
man's  Tv  Teen  Club,  which  completed  its  cycle 
on  ABC-TV  in  March,  has  prompted  that  net- 
work to  place  Mr.  Whiteman  in  a  program  of 
similar  format  originating  from  Atlantic  City. 
Much  of  the  appeal  of  such  a  program  rests  on 
the  calibre  of  the  talent.  On  the  premiere 
program  on  May  30,  the  youthful  entertainers 
were  only  fair,  but  the  law  of  averages  should 
work  in  favor  of  an  upgrading  in  quality. 

Mr.  Whiteman  demonstrated  that  he  is  still 
a  master  showman  and  has  an  ingratiating 
way  with  youngsters  who  call  him  affectionately 
"Pops."  Unfortunately,  in  his  present  time  slot, 
Mr.  Whiteman  is  working  against  a  formidable 
opposition  in  CBS-TV's  Toast  of  the  Town  and 
NBC-TV's  Comedy  Hour.  Unless  he  comes  up 
with  exceptional  young  talent,  it  is  reasonable 
to  assume  that  only  the  rabid  Whiteman  fan 
will  turn  to  the  ABC-TV  show. 

Survival  Is  Possible 

This  is  not  to  say  that  the  program  does  not 
have  interesting  potentialities.  It  is  reported 
that  ABC-TV  is  offering  On  the  Boardwalk  as 
summer  programming  with  the  expectation 
that  it  will  be  transferred  to  a  more  favorable 
time  slot  if  it  achieves  the  popularity  of  Tv 
Teen  Club.  There  is  no  reason  to  believe  that 
Mr.  Whiteman,  with  a  background  of  more 
than  30  years  as  a  successful  showman,  cannot 
round  up  enough  young  talent  to  sustain  audi- 
ence interest  in  this  venture. 

An  interesting  sidelight  to  the  new  program 
is  that  it  marks  the  debut  of  Atlantic  City  as 
an  origination  point  for  a  network  television 
show.  One  suggestion  that  may  prove  interest- 
ing would  be  to  include  on  each  week's  pro- 
gram a  series  of  filmed  clips  of  various  Atlantic 
City  landmarks.  This  may  serve  to  capture 
more  faithfully  the  flavor  of  this  favorite  ocean- 
side  resort. 
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Here's  Selling  Power! 

WKMF  is  Flint's  most  popular 
radio  station  .  . .  proven  by  a  local 
impartial  survey.  Flint's  only  24 
hour  'round  the  clock  music-news 
station  with  top  radio  personali- 
ties, including  Flint's  No.  1  disc 
jock,  Jim  Rockwell  and  two  others 
in  the  top  bracket.  Here  is  area 
saturation  for  your  sales  message 
in  the  billion  dollar  Flint  market. 
Here  is  the  way  to  increased 
profits  for  you  in  1954.  And  re- 
member! WKMF  is  in  the  Mich- 
igan Golden  Triangle  .  .  .  the  6 
billion  dollar  market  that's  ripe 
for  the  picking. 

WKMH— WKHM— WKMF  .  .  . 
package  buy  of  these  3  strategically 
located  Michigan  stations  offers 
you  maximum  coverage  at  mini- 
mum cost. 


Only  Exclusive 

disc   jockey  radio 
station  in  Flint 


Michigan^Market 


Mich 
Golde 


WKMF 


WKHM 
WKMH 


JACKSON 
1000  WATTS 

DEARBORN— 5000  WATTS 
1000  WATTS-NIGHTS 


Represented  by  Head  ley- Reed 


MICHIGAN 


1000  WATTS 


The  ^efluyeft"  Station  in  Flint 
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. . .  with  Conventional 


New  RCA  12.5-KW  UHF  Transmitter 

combines  simplicity  and  reliability  with  high-quality  performance  for  color 


1  HIS  IS  the  high-power  UHF  trans- 
mitter you've  waited  for.  A  transmitter 
as  simple,  as  reliable,  and  as  easy  to 
operate  as  your  standard  broadcast 
transmitter.  A  transmitter  with  no  trick 
tubes,  no  trick  circuits,  no  cumbersome 
dollies.  A  transmitter  which  requires 
no  modification  to  meet  FCC  color 
specifications  (or  superior  mono- 
chrome quality  standards). 

This  new  RCA  1 2.5-kw  UHF  Trans- 
mitter uses  conventional-type  tubes 


throughout,  including  the  new  small- 
size  RCA-6448's  in  the  aural  and  visual 
output  stages.  These  are  the  kind  of 
tubes  your  engineer  knows  and  under- 
stands, and  they  are  used  in  the  kind 
of  circuits  he  is  used  to  working  with. 
Not  only  are  these  tubes  better  than 
complicated  types,  but  you  can  get 
them  from  any  RCA  tube  distributor. 

This  new  RCA  1 2.5-kw  UHF  Trans- 
mitter is  the  result  of  several  years  of 
intensive  development  work.  Actually, 


RCA  could  have  shipped  high-powei 
UHF  transmitters  sooner  if  the  engi 
neers  had  been  content  to  meet  ordi 
nary  performance  standards.  But  RCA 
engineers  insisted  on  performance 
which  would  provide  both  superioi 
monochrome  pictures  and  excellent 
color  performance.  This  turned  out  tc 
be  much  harder  than  expected.  Ob 
taining  wide-band  response,  straight 
line  linearity  and  constant  phase  shif 
necessary  for  color  is  difficult.  How 
ever,  one  by  one  the  necessary  circuit; 
were  worked  out  until  finally  the  dfe 
sign  was  perfected. 

Now  we  have  it.  A  transmitter  tha 
is  designed  for  color.  With  this  trans 


SBB     BBS a 


bqbq 


OK  FOR  COLOR 

The  TTU-I2A  Transmitter,  like  all  RCA  TV  Trans- 
mitters now  in  production,  is  designed  to  meet 
fully  the  new  FCC  Color  Standards  and  to  provide 
high-quality  color  picture  transmission  when  used 
with  RCA  Color  Video  Input  Equipment. 


wer 


Type  Tubes 


nitter,  when  color  comes  to  your 
.ration,  you  will  have  no  extra  cost  for 
rinsmitter  conversion. 

Those  who  have  waited  for  this 
ransmitter  will  be  happy  they  did. 
Those  who  have  not  ordered  yet,  may 
iow  do  so  with  assurance.  Those  who 
it i II  have  doubts  may  see  it  in  oper- 
ition  at  Camden.  See  your  RCA  Repre- 
enrative  to  arrange  an  inspection  trip. 


ASK  FOR  BULLETIN  ...  For  complete 
nation  on  the  RCA  12.5-kw  UHF 
'ransmitter — call  your  RCA  Broad- 

ast  Representative.  Ask  for  the 

ully  illustrated,   12-page  bro- 
:hure  describing   RCA's  Hi- 

10  wer  UHF  transmitter. 


infor- 


Conventional,  small-size, 
RCA  6448  Tetrode  used  in  the  RCA  12.5-kw  UHF  Transmitter. 


RCA-6448  Power  Tetrode- 
heart  of  the  TTU- 1  2A,  12.5-kw 
UHF  Transmitter. 

It  is  used  in  the  kind  of  circuits 
every  station  man  knows  how 
to  tune. 

It  saves  power  and  tube  costs 
(up  to  $34,000  over  a  ten- 
year  period). 


It's  small,  fits  into  easy-to- 
handle  cavity  assembly. 


It's  a  standard  type — can  be 
obtained  from  your  local  RCA 
Tube  Distributor. 


One  type  covers  the  entire 
UHF  band,  14-83. 


RCA  PIONEERED  AND  DEVELOPED  COMPATIBLE  COLOR  TELEVISION 


of  AMERICA 


CAMDEN.  M.J. 


WFBC-TV 

100KW  POWER 
2204  FT.  ANTENNA 


Southern 

Skies" 


.  .  .  boasting  more  people  and  larger 
income  within  100  miles  radius  than 
Atlanta,  Jacksonville,  Miami,  or  New 
Orleans,  WFBC-TV  is  truly  the  "Giant 
of  Southern  Skies,"  and  a  powerful  new 
advertising  medium  in  the  Southeast. 

HERE'S  THE  WFBC-TV  MARKET 
(Within  100  miles  radius) 

Population  2,924,625  People 
Income  $3,174,536,000 
Sales  $2,112,629,000 
Television  Homes  277,622* 

Market  Data  from  Sales  Management 
*TV  Homes:  Figures  from  CBS  Tel. 
Res.  Dept.,  compiled  by  A.  C.  Nielsen 
Co.  as  of  Nov.  1,  1953— plus  RETMA 
set  shipments  in  the  100  mv.  contour  since 
Nov.  1,  1953. 

Write  noui  for  Market  Data  Brochure 
and  Rate  Card.  Ask  us  or  our  Repre- 
sentatives for  information  and  assistance. 


Channel  4 


WFBC-TV 

Greenville,  S.  C. 


NBC  NETWORK 

Represented  Nationally  by 
WEED  TELEVISION  CORP. 


OPEN  MIKE 


Split  Conventions? 

EDITOR: 

How  many  stations  feel  that  this  year's 
NARTB  joint  convention  of  radio  and  televi- 
sion ought  to  be  the  last  one  and  that  hence- 
forth, our  esteemed  trade  association  should 
operate  two  separate  conventions,  one  re- 
stricted to  radio  only,  the  other  to  tv? 

The  good  of  such  conventions  is  now  divided, 
and  with  the  increasing  emphasis  being  placed 
on  tv,  it  is  high  time  that  radio  only  inter- 
ests had  a  meeting  to  themselves.  .  .  . 

Personally,  we  see  no  more  reason  to  attend 
any  future  convention  where  tv  dominates  than 
to  go  into  a  motion  picture  or  newspaper  pub- 
lishers convention.  We  have  elected  to  follow 
the  radio  only  course  and  know  there  are  many 
others  who  would  welcome  a  fast  moving  meet- 
ing of  sales  and  program  and  promotion  ideas 
applicable  to  radio. 

Such  a  change  is  inevitable.  The  question 
is  will  the  NARTB  management  recognize  it, 
before  radio  forces  the  action?  .  .  . 

Steve  Cisler,  President 
KEAR  San  Francisco 

Palm  Springs  Footnote 

EDITOR: 

A  short  time  ago  I  asked  our  Dr.  Ellett  to 
check  up  on  Telemeter's  Palm  Springs  opera- 
tion. He  told  me  today  that  there  had  been 
just  two  changes: 

1.  Telemeter  has  shut  down  its  subscription 
television  operation  for  the  summer. 

2.  A  mechanical  seal  such  as  used  on  freight 
cars  has  beel  placed  on  the  unit  that  creates 
the  jitter  in  the  set.  There  are  no  other  changes. 

In  other  words,  the  technical  installation  at 
the  end  of  the  Telemeter  Palm  Springs  op- 
eration was  the  same  as  at  the  beginning.  The 
picture  could  be  brought  in  clearly,  without 
payment,  on  any  television  receiver  that  has 
a  continuous  tuner,  or  on  any  other  television 
receiver  by  a  slight  change  in  the  tuning  chan- 
nel adjustment.  The  sound  could  be  picked  up 
on  any  standard  fm  receiver.  Neither  their 
picture  nor  sound  is  coded  or  jittered  or  mussed 
up  to  the  non-paying  public. 

Ted  Leitzell,  Dir.  Publ.  Rel. 
Zenith  Radio  Corp.,  Chicago 

[EDITOR'S  NOTE:  For  full  report  on  Palm 
Springs  Telemeter  see  B-T,  May  3.] 

The  Seeing  Eye 

EDITOR: 

...  I  think  every  broadcaster  in  the  United 
States  who  is  interested  in  the  rights,  duties 
and  privileges  of  the  broadcast  medium  in  its 
coverage  of  important  events  for  the  enlighten- 
ment of  the  American  people  should  know 
about  the  high  tribute  paid  to  the  effectiveness 
of  the  television  camera  as  a  reporter  as  this 
tribute  was  printed  in  one  of  the  world's  great- 
est newspapers  and  as  written  for  that  news- 
paper by  one  of  the  nation's  top  Washington 
news  experts. 

In  the  New  York  Times  of  Sunday,  May  30, 
James  B.  Reston  wrote  a  column  entitled  "Un- 
intended Achievements  of  Senator  McCarthy." 
In  detailing  the  things  which  have  happened  to 
Senator  McCarthy,  and  the  change  in  political 
attitude  toward  him  as  a  result  of  the  hearings, 
Mr.  Reston  wrote  this: 

"This  has  been  achieved  in  large  measure 
by  the  television  camera,  that  ruthless  reporter. 
One  cannot  remain  indifferent  to  Joe  McCarthy 
in  one's  livingroom.  He  is  an  abrasive  man. 
And  he  is  recklessly  transparent. 

"The  country  did  not  know  him  before, 
despite  all  the  headlines.  Now  it  has  seen  him. 
It  has  had  a  startling  but  accurate  presentation 


of  his  ideas,  his  tactics,  his  immense  physical 
power  and  it  is  at  last  basing  its  judgments 
now  on  first  hand  observation.  .  .  ." 

This  is  precisely  what  many  of  us  have  been 
saying  about  the  value  and  unassailable  truth 
of  reporting  as  done  by  a  completely  objective 
television  camera's  eye.  This  is  the  point  that 
we  tried  to  make  on  the  "Freedom  of  Informa- 
tion" panel  at  Chicago.  It  is  obviously  im- 
possible to  turn  a  television  camera  on  and 
let  it  run  through  all  sorts  of  proceedings.  It 
is,  however,  quite  possible  at  a  financial  sacrifice 
to  the  broadcasters  to  turn  a  television  camera 
fully  on  events  of  transcendent  importance  to 
our  lives  and  our  times.  .  .  .  What  the  television 
camera  has  accomplished  in  these  hearings,  as 
in  others,  is  the  simple  act  of  opening  the  door 
and  permitting  every  American  to  figuratively 
enter  the  room  and  hear  and  see  from  a  front 
row  seat.  No  medium  of  information  in  the 
history  of  the  world  has  been  able  to  accom- 
plish this  and  every  broadcaster  should  rec- 
ognize it,  be  tremendously  proud  of  it,  and 
determinedly  willing  to  fight  for  it  in  the  future. 

E.  R.  Vadeboncoeur,  President 
WSYR-AM-TV  Syracuse,  N.  Y. 

Sundays  Too 

EDITOR: 

We  appreciated  your  story  on  page  58  of  the 
May  24  issue  noting  that  we  will  become  an 
NBC  affiliate. 

I  would  like  to  make  a  correction  in  that  we 
do  broadcast  Sundays  and  have  for  19  years. 
We  operate  from  7:30  a.m.  to  midnight  on. 
Sundays. 

Robert  Wells,  Manager 
KIUL  Garden  City,  Kan. 

Dissent  to  Hennock 

EDITOR: 

In  regards  to  the  current  Potter  Hearings, 
Commissioner  Hennock  might  as  well  advocate 
the  freezing  of  am  stations  and  make  them  all 
move  to  the  fm  band. 

The  effect  on  broadcasters  and  the  listening 
public  would  be  the  same  as  her  current  pro- 
posals [to  move  all  tv  to  uhf]. 

It  amounts  to  depriving  individuals  of  their 
livelihood  and  it's  disgusting. 

H.  M.  Danaceau,  Staff  Sgt. 
Lackland  A.F.B. 
San  Antonio 

Facts,  Not  Fancies 

EDITOR: 

I  thought  that  your  article  entitled  "Can  Uhf 
Engineering  Compete  with  Vhf  Engineering" 
[B«T,  May  24]  to  be  most  interesting.  Al- 
though the  engineers  seem  to  agree  in  a  general 
way  on  some  of  the  subjects,  I  note  that  there  is 
considerable  disagreement  on  many  of  the  de- 
tails. I  tend  to  feel  that  the  industry  would  be 
much  better  off  if  they  would  put  effort  into 
assembling  more  real  facts  than  endeavoring  to 
excite  Congress  and  the  Commission  with  the 
limited  facts  that  they  apparently  have. 

I  was  also  interested  in  the  May  24  article 
entitled  "Freeze  of  New  Vhfs  Asked  by  Uhf 
Stations."  My  experience  indicates  that  any 
proposal  will  not  finally  succeed  unless  it  can 
stand  the  test  of  public  interest.  I  tend  to  feel 
that  many  of  the  proposals  made  by  the  uhf 
stations  will  not  stand  the  test  of  public  in- 
terest. They  apparently  are  designed  only  for 
the  interest  of  a  few  and  give  no  consideration 
to  the  public  viewpoint. 

A.  Earl  Cullum  Jr. 
Consulting  Radio  Engineer 
Dallas 
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Only  STEEL  can  do  so  many  jobs  so  well 


Drums  That  Are  Hard  To  Beat  .  Strong,  leak- 
proof  steel  drums,  made  by  United  States  Steel, 
are  unsurpassed  as  containers  for  shipping  al- 
most anything  anywhere.  You'll  find  them 
traveling  all  over  the  world,  bearing  gasoline, 
paint,  chemicals,  foods,  scores  of  other  commodi- 
ties. Only  steel  can  do  so  many  jobs  so  well. 


This  trade-mark  is  your  guide 
to  quality  steel 


Hurricane  Damage?  No,  this  demolition  job  is 


being  done  on  purpose  ...  to  make  way  for  some     SEE  THE  UNITED  STATES  STEEL  HOUR.  It's  a  full-hour  TV  program  presented  every 
new,  modern  buildings  in  a  large  eastern  city.  But     other  week  by  United  States  Steel.  Consult  your  local  newspaper  for  time  and  station, 
whether  buildings  are  going  up,  or  being  torn 
down,  most  of  the  "burden"  is  carried  by  the  wire  _ 

rope  with  which  the  big  cranes,  hoists  and  diggers  wku   1  CT  ™i      1    fk  W~~  TT         I""*  I 

are  strung.  It  has  to  be  strong,  tough,  reliable  .  .  ::    111   •  P   II  I    11         W*  %k         N    P  I 

and  it  is,  when  it's  USS  Tiger  Brand  Wire  Rope.     VP    11   I    I    L  W%W       W  I  ■  »  I    fLm  W       W   I    L  L  li 

For  further  information  on  any  product  mentioned  in  this  advertisement,  write  United  States  Steel,  525  William  Penn  Place,  Pittsburgh  30,  Pa. 
AMERICAN  BRIDGE  .  .  AMERICAN  STEEL  &  WIRE  and  CYCLONE  FENCE  .  .  COLUMBIA-GENEVA  STEEL  .  .  CONSOLIDATED  WESTERN  STEEL  .  .  GERRARD  STEEL  STRAPPING  .  .  NATIONAL  TUBE 
OIL  WELL  SUPPLY  .  .  TENNESSEE  COAL  &  IRON  .  .  UNITED  STATES  STEEL  PRODUCTS  .  .  UNITED  STATES  STEEL  SUPPLY  .  .  Division,  ol  UNITED  STATES  STEEL  CORPORATION,  PITTSBURGH 
UNITED  STATES  STEEL  HOMES,  INC.  •  UNION  SUPPLY  COMPANY  •  UNITED  STATES  STEEL  EXPORT  COMPANY  •  UNIVERSAL  ATLAS  CEMENT  COMPANY  4-1445 
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PYRAMID  PLAN 
FOR  COLOR  TV 


BUFFAL 
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MILESTONES 


►  ROGER  W.  CLIPP,  general  manager  of 
Philadelphia  Inquirer  stations  WFIL-AM-TV 
Philadelphia,  celebrated  his  25th  anniversary  in 
the  broadcasting  industry  June  1.  Mr.  Clipp 
began  his  career  with  NBC  in  1929,  and  has 
been  a  WFIL  executive  since  1935. 

►  ABC  Radio's  Breakfast  Club  will  celebrate 
its  21st  anniversary  June  23.  The  show  has 
been  simulcast  with  ABC-TV  since  last  Feb.  22. 
Current  sponsors  are  Philco  Corp.,  Quaker  Oats 
Co.,  Swift  &  Co.  and  Toni  Co.  (Bobbi,  White 
Rain).  ABC  says  the  tv  version  has  realized 
high  viewer  ratings  and  also  helped  the  radio 
audience. 

►  ABC  Radio's  America's  Town  Meeting  of 
the  Air  (Tues.,  9-9:45  p.m.  EDT)  has  begun 
its  20th  year  of  broadcasting. 

►  ALASKA  Broadcasting  System  celebrated 
its  30th  year  of  operation  last  week.  The  first 
station  of  the  network,  KFQD  Anchorage,  went 
on  the  air  May  27,  1924,  and  through  the 
years,  the  firm  acquired  KFRB  Fairbanks, 
KIBH  Seward,  KINY  Juneau,  KTKN  Ketchikan 
and  KIFW  Sitka.  William  J.  Wagner  is  presi- 
dent and  founder  of  ABS. 

►CHIEF  ENGINEER  Harry  Broderick  of 
WDRC-AM-FM  Hartford,  Conn.,  observed  his 
13  th  anniversary  with  the  station  this  month. 

►WPTF  Raleigh,  N.  C,  celebrated  25  years  of 
affiliation  with  NBC  May  15.  The  station  re- 
ceived a  silver  plaque  from  NBC  and  was 
saluted  on  four  network  programs  the  same 
day. 

►THE  15th  consecutive  year  of  sponsorship  of 
the  Young  America  Sings  program  by  Sears 
Roebuck  &  Co.  has  been  announced  by  WMC 
Memphis,  Tenn.  The  program's  audience  has 
doubled  since  it  first  went  on  the  air  and  ap- 
proximately 8,000  children  have  been  audi- 
tioned since  1939. 

►  GOLDEN  JUBILEE  was  celebrated  by  the 
Leland  Powers  School  of  Radio  &  Television, 
Boston.  May  19-22. 


FIRST  birthday  cake  for  KMBC  Kansas 
City  Sports  Quiz  With  the  Experts,  created 
for  Theo.  Hamm  Brewing  Co.,  is  shaped 
like  an  Indian  tom-tom.  The  cake-cutters 
are  (I  to  r)  George  Higgins,  KMBC-AM-TV 
vice  president-managing  director;  Sam 
Molen,  show  moderator,  and  Arthur  B. 
Church  Jr..  son  of  the  stations'  founder. 
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$7,400  GUNTHER  JAECKEL  MINK 


By  using  America's  only  "3 -state  one -station 
TV  network"  you  can  save  the  cost  of  a  $7,400 
Gunther  Jaeckel  mink  coat  in  13  weeks  of  a 
20  second  spot  campaign.  (10  spots  per  week). 


OVER  A  MILE  HIGH 

Mt.  Washington's  more-than-a- 
mile  high  TV  station  covers  most 
of  the  three  states  of  Maine, 
New  Hampshire  and  Vermont. 
On  the  air  in  August. 


BAGS  THEM  ALL 

Covers  virtually  all  the  families 
local  TV  stations  do.  Reaches 
thousands  of  families  they  cannot 
reach.  Costs  49%  less  than  the 
combination  of  the  3  TV  stations 
giving  next  best  coverage. 


CBS 


Represented  nationally  by 
HARRINGTON,   RIGHTER   &   PARSONS,  Inc. 


Channel  8 
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"It's  not  genuine— 

but  ain't  it  BIG?" 

When  it  comes  to  radio  coverage  of  Kentucky,  it's  easy  to  go 
overboard  on  "bigness".  Kentucky  is  big,  all  right — so  big  that 
you  need  many  of  the  State's  50  radio  stations  to  reach  it  all. 

5000-watt  WAVE  offers  you  a  smarter  tack — concentration  in  the 
big  Louisville  Trading  Area,  exclusively.   This  densely-populated 
market  accounts  for  53-9%  of  Kentucky's  retail  sales,  50.8% 
of  its  food  sales,  59-2%  of  its  drug  sales — and  you  get  it 
all  with  WAVE  alone! 

Ask  NBC  Spot  Sales  for  all  the  facts. 

5000  WATTS 

NBC  AFFILIATE      •  LOUISVILLE 

NBC  Spot  Sales,  Exclusive  National  Representatives 
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WAVE 


ROY  WILLIAM  WINSOR 


on  all  accounts 

ROY  WILLIAM  WINSOR,  vice  president  in 
charge  of  radio-tv  creative  programming  for 
Biow  Co.,  New  York,  started  in  the  business 
as  a  winner. 

While  still  at  Harvard,  where  he  was  Ivy 
Orator — a  distinction  not  rated  lightly  in  either 
Ivy  or  oratorical  circles — he  was  awarded  a 
CBS  apprenticeship,  the  result  of  a  competition, 
where  many  (300)  were  called,  but  few  (6) 
were  chosen.  That  was  in  1936. 

He  went  to  work  at  the  network  for  $25  a 
week,  working  for  three  months  in  each  of  four 
departments:  script,  production,  program  build- 
ing and  research,  the  latter  under  a  man  named 
Frank  Stanton  who  is  still  with  the  firm. 

In  1937  station  manager  Earl  Gammons  of- 
fered Mr.  Winsor  a  position  at  WCCO  Minne- 
apolis as  assistant  program  production  man- 
ager. He  accepted  the  offer  and  remained  with 
the  station  for  the  next  three  years.  During  that 
period  he  met  and  married  Miss  Martha  Ricker. 
While  on  his  honeymoon  in  Chicago,  his  birth- 
place, he  was  invited  by  Clarence  Menser,  pro- 
duction manager  of  NBC  midwest  program- 
ming, to  remain  in  town  as  a  dramatic  director. 
He  accepted  the  invitation  and  subsequently  di- 
rected such  shows  as  Vic  and  Sade,  Story  of  the 
Month,  Betty  Crocker  and  others. 

In  April  1940  he  joined  Leo  Burnett  Co., 
Chicago,  as  radio  director.  At  that  agency 
he  purchased  the  H.  V.  Kaltenborn  news  show 
for  Pure  Oil  and  placed  all  media  buys  in  radio. 

In  May  1941  he  returned  to  NBC  as  a  di- 
rector and  served  until  September  of  the  same 
year  when  he  moved  to  Blackett,  Sample  & 
Hummert,  (now  Dancer-Fitzgerald-Sample)  as 
supervisor  of  eight  Procter  &  Gamble  radio 
shows.  He  remained  with  the  firm  as  radio 
director  of  DFS,  a  position  he  held  until  1945 
when  he  resigned  to  freelance.  During  his 
period  of  freelancing  he  directed  half-hour  ver- 
sion of  Vic  and  Sade,  wrote  and  directed  Sky 
King,  supervised  Ma  Perkins  and  created  The 
Public  Life  of  Cliff  Norton. 

In  1950  he  joined  Biow  Co.  in  New  York  as  || 
television  director.  Two  years  later  he  was  ap- 
pointed vice  president  in  charge  of  radio-tv  j 
creative  programming  for  the  agency,  which 
bills  close  to  $30  million  in  radio  and  television 
annually.  Currently  he  actively  supervises 
Search  for  Tomorrow,  Love  of  Life,  Secret 
Story  and  Nothing  but  the  Best. 

The  Winsor's  have  four  children,  Ann  14; 
Mary  12;  Ricker  9,  and  Catherine,  2. 

The  family  lives  in  Pelham  Manor.  Mr. 
Winsor's  hobbies  are  photography  and  golf. 
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RANK     MARKET  ^,800 


y  Mev/ Vork. 

2  Chicago 

3  Philadelphia 

4  Los  Angeles       ■  •  • 

5  Detroit .  •  -  • 

6  Boston 

7  San  Francisco.  ••• 

8  Pittsburgh  ■  • 

9  Cleveland  

\0  St.  ^o0',s^TTC 

,o  Atlanta  

13  He*  Haven.- 

A4  Baltimore  • 
)5  providence. 

l6  fAilwa^ee- 

c,t  Paul 
18  v/ashington 
iq  Cincinnati- 
♦rngton 


,5A47,800 
7  436,200 
6'284,400 
5793,100 
5  132,600 
4783,700 
a',027,600 
3  969,900 
3936,100 
3,083.800 
3  035,000 
2738,100 
2  696,300 
2  683,400 
'   2  635,400 
"  ".  2,565,100 
••'     2  365,400 
■"'   2  246,700 
2,095,200 
2  094,600 


television  potential 


March,  1954  data  from  Television  Magazine  ranks 
American  markets  according  to  population  in  the  coverage 
area  of  the  most  powerful  television  station  in  each  market. 

Charlotte  stands  11th  in  line,  outranking  such  markets 
as  Baltimore,  Minneapolis,  Buffalo,  Kansas  City, 
Washington  and  Atlanta. 

Only  Charlotte  and  Atlanta  among  southern  cities 

make  the  first  20,  and  Charlotte's  rank  is  a  move  upward 

from  12th  in  1953. 

The  signs  of  Charlotte  are  signs  of  a  market  far  more 
important  than  city  size  indicates.  Ranking  only  72nd 
in  the  nation  in  city  size,  Charlotte  is  55th  in  1953 
construction,  36th  in  wholesale  sales  and  4th  in 
emplaned  air  passengers  per  capita. 

Equally  outstanding  are  Charlotte's  great  area  stations, 
50,000  watt  WBT  and  top  power  WBTV,  100,000  watts  on 
Channel  3,  deserving  the  first  appropriations  of  any 
advertiser  doing  business  in  the  Carolinas. 


WBT -WBTV 


CHARLOTTE,    N.  C. 


Qao&ioae  to  Match  the  McAJzet 

Represented  Nationally  by  CBS  Radio  and  Television  Spot  Sales 


The  Radio-TV  Services 
of  the  Jefferson  Standard 
Life  Insurance  Company 


New!  Practical! 


PYRAMI 
FOR 


Here's  how  to  take  color  TV  in  stride  at  your  station.  Here's 
how  to  capture  any  part  of  the  rainbow  you  want  and  have  it 
fit  your  purse  perfectly.  The  G-E  Pyramid  Plan  For  Color 
applies  to  all  broadcasters— small  or  large  alike— because  it 
stair-steps  equipment  facilities... because  it  stands  for 
realistic  color  telecasting. 

With  G-E  Chromacoder  systems  you  enjoy  not  only  exceptional 
performance  but  maneuverability  on  remotes... stable  operation 
. , .  and  greatly  reduced  maintenance  costs.  Only  with  G-E  do 
you  stand  a  chance  of  converting  black  &  white  cameras 
to  color  application— a  tremendous  potential  saving. 
For  film  or  slide  facilities,  nothing  on  the  market 
today  approaches  General  Electric's  inherent  quality. 

Add  up  all  these  advantages  and  you'll  decide  to 
plan  your  color  future  with  General  Electric. 


1. 


2. 


COMPLETE  FILM  and  SLIDE  FACILITIES.  G-E's 
basic  slide  scanner  was  designed  for  inte- 
grated use  with  one  or  two  continuous  mo- 
tion film  scanners.  The  complete  combina- 
tion occupies  just  32y2  square  feet  of  floor 
space.  Here  is  the  ultimate  in  versatile  equip- 
ment for  local  commercials  and  film  pro- 
gramming in  full  color. 


NETWORK  COLOR  and  SLIDE  COMMER- 
CIALS. Step  one  requires  low  cost  conversion 
of  existing  transmitters.  New  G-E  units  will 
incorporate  the  color  provision.  If  you've 
progressed  to  this  point  and  corrected  your 
transmitter  already,  G.E.  makes  it  easy  to  tele- 
cast local  commercials  with  an  exceptional 
2"  x  2"  color  slide  scanner  and  scanner  channel. 


Write  for  FREE  information 


Take  steps  now  to  have  the  G-E  Pyramid  Plan  For  Color 
presented  to  you.  Call  our  local  field  representative 
and  chalk  up  a  first  in  color  for  your  station.  Or, 
write:  General  Electric  Company,  Section  X264-7, 
Electronics  Park,  Syracuse,  New  York. 

In  Canada,  write:  C.  G.  E.  Electronics, 
830  Lansdowne  Avenue,  Toronto. 


CONVERT  B&W  CAMERAS  or  ADD  NEW 
UNITS.  Yes,  many  present  black  &  white 
cameras  can  be  converted  for  color  use.  Only 
General  Electric's  Pyramid  Plan  permits  this 
saving.  New  channels... added  as  you  need 
them... round  out  the  finest  color  picture  on 
the  horizon  today. 


LOCAL  COLOR  PROGRAMS.  The  G-E  Chroma- 
coder,  Encoder,  and  one  camera  channel  put  you 
in  high  gear  when  your  station  is  ready  to  broad- 
cast local  color  shows.  At  this  level  the  practical 
economy  of  General  Electric's  planning  for  your 
color  future  is  readily  apparent. 


T^rogress  k  Our  Most  Important  Product 

GENERAL  ^  ELECTRIC 


A  .w  v  \  1  w\A\  MJ*  I  lit 


. . .  when 

RKO  PATHE 

professionals 
put  it  on 
film! 


RKO  PATHE  .the  organi- 
zation of  experts  who  get 
everything  you  hoped  for 
on  the  screen  .  .  .  experi- 
enced talent  ripened  in  a 
background  of  31  years  of 
successful  film-making. . . . 

RKO  PATHE  the  com- 
pany with  the  know-how 
.  .  .  with  physical  facilities 
to  make  your  TV  commer- 
cials right.  .  .  . 

RKO  PATHE  .  .  service  as 
near  as  your  phone  .  .  .  for 
anything  from  a  spot  to 
a  feature! 


RKO 
PATHE, 

INC. 

"The  Professional 
Company" 

625  Madison  Avenue, 
New  York  22,  N.  Y. 
Phone:  PLaza  9-3600 


our  respects 


to  LAWRENCE  ALBERT  WHERRY 


CREATIVE  COPY  is  at  once  the  keystone  and 
guidepost  to  successful  operation  of  an  adver- 
tising agency.  Added  to  that  is  the  prudent  and 
meticulous  selection  of  major  media  on  your 
accounts. 

That  is  a  sketchy  but  nonetheless  significant 
summation  of  the  basic  principles  held  by  Larry 
Wherry,  president  of  the  newly-established 
Wherry,  Baker  &  Tilden  Inc.,  successor  agency 
to  Sherman  &  Marquette  in  Chicago. 

Mr.  Wherry  points  out  that  most  of  the  execu- 
tives in  the  organization,  himself  included,  came 
up  through  the  ranks  from  writing  copy. 

As  a  result  of  the  creation  of  Wherry,  Baker 
&  Tilden,  Lawrence  Albert  Wherry  today  pre- 
sides over  an  agency  with  an  estimated  annual 
billing  of  between  $6  and  $7  million,  with  per- 
haps half  of  that  sum  in  radio  and  tv. 

Among  its  major  accounts  are  those  of 
Quaker  Oats  Co.'s  Quaker  Oats,  Mother's  Oats, 
Quaker  Puffed  Wheat  and  Rice  and  Ful-O-Pep 
Feeds,  as  well  as  Oscar  Mayer  &  Co.  (domestic 
and  canned  meat). 

As  a  youth  Mr.  Wherry  lived  on  a  farm  near 
Ames,  Iowa,  where  he  was  born  Jan.  22,  1907. 
He  got  his  grounding  in  agriculture  and  journal- 
ism, having  wanted  to  settle  from  the  start  for 
a  career  in  journalism  and/or  advertising.  He 
attended  Iowa  State  College,  from  which  he 
graduated  in  1927. 

Upon  graduation,  Mr.  Wherry  went  to  work 
for  Ralston-Purina  Co.,  one  of  the  continuous 
heavy  users  of  radio  to  this  day.  He  started  as 
a  copy  writer,  then  went  on  to  work  on  dealer 
and  direct  mail  material,  traveling  the  scope  of 
the  country  for  about  three  years  and  covering 
virtually  every  state. 

Mr.  Wherry's  tenure  with  Ralston-Purina 
ran  15  years — from  1927  to  1942 — and  was 
dominated  by  "creative  work."  He  supervised 
copy  and  advertising  plans  on  the  major  feed 
products,  as  well  as  working  on  sales  promo- 
tion and  dealer  promotion  projects. 

Larry  Wherry's  first  brush  with  radio  came 
in  1931  when  he  wrote  commercials  for  a 
morning  program  on  WLS  Chicago.  In  suc- 
ceeding years  he  was  involved  in  a  folk  music 
program  on  KMBC  Kansas  City  and  other 
stations. 

Mr.  Wherry's  first  "intensive"  experience  with 
broadcasting  was  in  1937  when  he  developed 
a  15-minute  transcribed  musical  show  on  about 
50  stations  for  Purina  Feeds.  It  heralded  the 
beginning  of  a  new  era  for  Ralston-Purina  ad- 
vertising: It  became  and  still  is  the  largest 
user  of  radio  in  the  farm  field. 

Mr.  Wherry  had  become  somewhat  of  a 
specialist  on  feeds,  a  leaning  which  persuaded 
him  to  accept  an  invitation  from  Arthur  Mar- 
quette to  join  Sherman  &  Marquette  in  1942. 

Mr.  Wherry  took  over  copy  responsibility  for 


Ful-O-Pep's  Man  on  the  Farm  show,  then  tran- 
scribed on  50  stations.  Later  it  moved  to  the 
MBS  network. 

Additional  radio  responsibility  came  when 
the  Terry  and  the  Pirates  network  show  was 
bought  for  Quaker  Puffed  Grains  in  1942.  In 
1948,  Quaker  and  Mother's  Oats  came  to  Sher- 
man &  Marquette  and  took  on  Roy  Rogers  on 
MBS.  What  is  now  Sergeant  Preston  of  the 
Yukon  also  came  to  the  airwaves,  and  later, 
the  Gabby  Hayes  and  Queen  for  a  Day  radio 
shows. 

In  1949  Oscar  Mayer  joined  the  Sherman  & 
Marquette  agency  fold  as  a  national  client. 
Today,  it  uses  radio  programs  and  radio-tv  spot. 

Quaker  Puffed  Grains  bought  Contest  Carni- 
val on  CBS-TV  and  Quaker  Oats  is  buying  two 
days  of  the  simulcast  of  Don  McNeill's  Break- 
fast Club  on  ABC  radio-tv.  (It  has  sponsored 
the  show  on  radio  three  times  weekly,  8-8:15 
a.m.  since  last  November.)  Quaker  also  had 
the  Gabby  Hayes  Show  on  NBC-TV. 

Mr.  Wherry  was  appointed  executive  vice 
president  of  Sherman  &  Marquette  in  January 
1952  and  boosted  to  the  presidency  last  July. 
An  easy-going,  approachable  executive,  he  has 
his  own  views  on  radio  and  television.  Says  he: 

"Advertising  is  a  creative  business  and  we 
try  to  stress  it  here  in  terms  of  plans,  copy, 
selection  of  media,  typography,  layout  and  even 
research."  And  still  further:  "Radio  still  has 
the  audience  and  is  a  good  buy."  On  tv  and  the 
cry  against  mounting  costs:  "Probably  the  best 
answer  on  network  programs  is  the  sharing  be- 
tween products.  The  important  thing  is  to 
maintain  continuity  and  get  in  as  often  as 
possible." 

A  firm  believer  in  daytime  radio,  Mr.  Wherry 
carries  the  conviction  that  radio  must  be  "se- 
lected carefully"  for  the  best  results.  Again, 
here,  creative  copy  is  the  keystone. 

Mr.  Wherry  also  put  his  feed  experience  to 
good  purpose,  serving  as  vice  chairman  of  the 
Feed  Industrial  Council,  a  combine  of  feed 
manufacturers,  suppliers  and  retailers  designed 
to  make  better  use  of  available  feedstuffs  during 
World  War  IL 

He  belongs  to  the  Western  Advertising  Golf- 
ers Assn.,  serving  on  its  board  of  governors 
and  also  is  active  in  a  similar  capacity  on  the 
Chicago  Council  of  the  American  Assn.  of 
Advertising  Agencies.  Mr.  Wherry  taught  ad- 
vertising for  two  years  at  Washington  U.  in 
St.  Louis  and  has  worked  on  examinations  foi 
students  as  part  of  a  notable  AAAA  projec;i 
designed  to  recruit  youth  to  advertising. 

Mr.  Wherry's  hobbies  are  golf,  bowling  anc  | 
curling.  He  lives  in  Evanston,  HI.,  a  Chicagf 
suburb,  with  his  wife,  the  former  Frances  Mc 
Gregor  of  St.  Louis. 
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You've 
Got  to 

TALK  THEIR 
LANGUAGE 

to 

SELL  EM! 


That's  why  America's  top  independents  are  do- 
ing such  a  good  selling  job  for  national  adver- 
sers everywhere.  Independent  radio  stations 
^ever  stop  catering  to  local  tastes,  talking  to 
;heir  listeners  in  everyday,  familiar  terms  that 
sell  more  because  they  are  more  understandable, 


more  believable ! 

If  you  too  want  to  achieve  better  impact  for 
your  selling  message,  contact  any  one  of  the  top 
independent  stations  listed  below.  All  are  staffed 
with  powerful  local  personalities  who  know  their 
market,  can  put  across  your  story. 


These  Top  Independents  Can  SELL  THEIR  HOME  MARKETS! 


;cel 

m 
Golf 

Oil 
Itt 

u. 


jicaj 

i 


WCUE  —Akron,  Ohio  WMIL 

WCOP  —  Boston,  Mass.  WKDA 

WDOK  —  Cleveland,  Ohio  WAVZ 

KMYR  —Denver,  Colorado  WTIX 

KCBC  —  Des  Moines,  Iowa  KBYE 

WIKY  —  Evansville,  Indiana  KOWH 

KNUZ  —  Houston,  Texas  KXL 

WXLW  —  Indianapolis,  Indiana  KITE 

WJXN  —  Jackson,  Mississippi  KSON 

KLMS  —  Lincoln,  Nebraska  KYA 

WKYW  —  Louisville,  Kentucky  KEAR 

WMIN  —  Minneapolis— St.  Paul,  Minn.  KOL 


■  Milwaukee,  Wisconsin 

•  Nashville,  Tennessee 

■  New  Haven,  Conn. 
New  Orleans,  La. 
Oklahoma  City,  Okla. 
Omaha,  Nebraska 
Portland,  Oregon 

•  San  Antonio,  Texas 

■  San  Diego,  California 
San  Francisco,  California 
San  Mateo,  California 
Seattle,  Washington 


KREM 

WTXL 

KSTN 

KSTL 

WOLF 

KFMJ 

KWBB 

WNEB 

CKXL 

CKNW 

CKY 


They  are  all  members  of  AIMS  —  Association  of  Independent  Metropolitan 
Stations  —  each  the  outstanding  independent  station  in  a  city. 


Spokane,  Washington 
•  Springfield,  Mass. 
Stockton,  California 
St.  Louis,  Missouri 
Syracuse,  New  York 
Tulsa,  Oklahoma 
Wichita,  Kansas 
Worcester,  Mass. 
Calgary,  Alberta,  Canada 
Vancouver,  B.  C,  Canada 
Winnipeg,  Manitoba,  Canada 


Mm  for  BULL'S-EYE  results. ..with  the  AIMS  GROUP 


cTtJ  I 


•ROADCASTING 


Telecasting 


June  7,  1954    •    Page  27 


PYRAMID  PLAN 
FOR  COLOR  TV 


Ct>r  & 


l°CAi  col0l{  ^ 


THE  DETROIT  AREA'S 
MOST  POWERFUL 
TV  STATION 


CHANNEL 


CKLW-TV 


325,000  WATTS 


JOINS  CKLW's* 
50,000  WATT  AM  and  FM  RADIO 


To  give  you  the  most  economical, 
most  powerful  combination  cover- 
age in  the  5th  largest  market. 

"*  Beginning  about  Sept.  1 


AM 
DIAL  800 


TV 

CHANNEL  9 


Adam  J.  Younp,  Jr..  Inc., 
-National  Rep. 


^      J.  E.  Campeau 
President 


CKLW 


IN  PUBLIC  SERVICE  

Stratton  Reports  Via  WBBM-AM-TV 

REPORT  on  President  Eisenhower's  Confer- 
ence of  Governors  by  Illinois  Gov.  William 
Stratton  was  simulcast  by  WBBM-AM-TV  Chi- 
cago. WBBM-TV  newscaster  Julian  Bently 
interviewed  the  governor  and  narrated  the  pro- 
gram. Kinescopes  and  recordings  are  being 
made  available  by  WBBM-AM-TV  to  other 
stations  outside  the  city. 

'The  Year  Nobody  Gave' 

WPTZ  (TV),  WFIL-TV  and  WCAU-TV  Phila- 
delphia are  cooperating  in  presenting  a  15- 
minute  film  titled  The  Year  Nobody  Gave. 
The  film  tells  what  might  happen  if  contrib- 
utors suddenly  stopped  supporting  community 
campaigns.  The  Year  Nobody  Gave  is  one 
of  a  series  of  films  sponsored  by  the  1954 
Allied  Jewish  Appeal. 

Minnesota  Highway  Safety 

A  SPECIAL  half-hour  broadcast  over  WCCO 
Minneapolis-St.  Paul  launched  a  summer-long 
highway  safety  campaign  in  145  counties  of 
Minnesota,  South  Dakota  and  Wisconsin.  Fea- 
tured in  the  drive  are  two  contests  offering 
three  1954  Ford  Ranch  Wagons  to  be  awarded 
to  the  three  counties  which  do  the  best  over- 
all job  of  promoting  highway  safety  and  $1,500 
in  U.  S.  Savings  Bonds  for  4-H  Club  mem- 
bers competing  by  writing  essays  on  "What 
Can  4-H  Members  Do  to  Promote  Highway 
Safety?"  In  addition  there  are  145  other 
awards.  Cooperating  with  WCCO  in  the  cam- 
paign are  the  Agricultural  Extension  Services' 
of  Minnesota,  South  Dakota  and  Wisconsin, 
the  Ford  Dealers  of  the  Northwest,  and  the 
Twin  City  Federal  Savings  &  Loan  Assn. 

Mayor  Cites  KQV  Program 

IN  A  MESSAGE  recorded  for  the  broadcast, 
Pittsburgh  Mayor  David  L.  Lawrence  com- 
mended //  Pays  to  Know,  public  service  safety 
program  of  KQV  Pittsburgh,  on  its  300th  air- 
ing. The  program,  sponsored  by  the  Better 
Traffic  Committee,  originally  honored  police 
officers  prominent  in  safety  promotion  and 
since  has  altered  its  format  to  give  contestants 
opportunities  to  win  awards  for  answering 
safety  questions.  Mayor  Lawrence  stated  that 
when  the  program  first  went  on  the  air  in  1948 
there  were  84  traffic  fatalities  in  the  Pittsburgh 
area.  This  was  reduced  last  year  to  the  all- 
time  low  of  51,  due  greatly  to  the  flow  of 
traffic  education  material  made  available  by 
the  program,  he  said.  It  Pays  to  Know  pre- 
viously has  been  cited  by  the  National  Safety 
Council  for  contributions  made  to  accident 
prevention. 

KFAB  Covers  Polio  Shots 

SPECIAL  half-hour  documentary  program, 
After  Many  a  Summer  .  .  .  Victory,  was  aired 
by  KFAB  Omaha,  Neb.,  as  a  tie-in  with  Douglas 
County's  mass  polio  vaccinations.  The  pro- 
gram included  on-the-scene  interviews  in 
schools,  where  inoculations  were  made,  and  in 
hospital  polio  wards.  The  program  was  written 
and  produced  by  Sam  Cohen,  staff  writer,  in  | 
cooperation  with  the  local  chapter  of  the  Na- 
tional Polio  Foundation  and  the  City  Council 
Health  Dept. 

KING  Promotes  D  (for  Dump)  Day 

"CLEAN-UP  WEEK"  in  Seattle  and  King 
County,  Wash.,  was  kicked  off  by  KING  Seattle 
to  encourage  citizens  to  clean  up,  paint  up  and 
fix  up.  KING  disc  jockeys  handled  remote 
broadcasts  from  city  dumps  as  community  clubs 
throughout  the  city  strived  to  make  D-Day 
(Dump-Day)  the  "biggest  day  of  business"  in 
the  history  of  dumps. 
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Bring  local 
scenes  to  your 
TV  screens 


CINE-KODAK  SPECIAL  II  CAMERA,  16mm. 

Ideal  for  news... advertising... special  events 


Here's  how  you  can  bring  new  sparkle, 
new  force  to  news  programs — with  on- 
the-scene  films  of  local  events  that  you 
can  telecast  any  time  at  your  conven- 
ience. Here,  too,  is  how  you  can  in- 
crease advertising  income — by  produc- 
ing commercials  on  film. 

One  16mm.  motion-picture  camera 
— the  Cine-Kodak  Special  II — has  ev- 
erything you  need!  Fades,  dissolves, 
mask  shots,  slow  motion,  multiple  ex- 


posures are  just  a  few  of  the  effects  you 
can  get  without  special  apparatus! 
Famous  Ektar  Lenses — Kodak's  highest 
quality — assure  clear,  faithful  pictures 
that  will  telecast  sharply. 

For  greater  impact,  lower  operating 
costs,  and  increased  income,  equip 
your  station  with  the  Cine-Kodak  Spe- 
cial II.  See  your  Kodak  Audio-Visual 
Dealer  for  complete  information  and 
prices ...  or  just  mail  the  coupon  below. 


EASTMAN  KODAK  COMPANY,  Dept.  8-V,  Rochester  4,  N.  Y. 

Please  send  name  of  nearest  Kodak  Audio-Visual  Dealer  and  information  on: 

□  Cine-Kodak  Special  II  Camera    □  Kodascope  Pageant  Sound  Projectors 

□  Eastman  16mm.  Projector,  Model  25    □  Kodascope  Analyst  Projector 

NAME  TITLE  


4-82 


COMPANY. 
STREET  


For  all  your  TV 
movie-equipment  needs 


ANALYSIS  AND  EDITING.  Especially  designed 
for  critical  16mm.  film  study,  the  Kodascope 
Analyst  Projector  has  a  special  heavy-duty  re- 
versing mechanism  which  permits  instantaneous 
and  repeated  reversing,  without  damage  either 
to  projector  or  film.  A  Daylight  Viewer  built 
into  the  case  permits  desk-top  viewing  as  well 
as  standard  screen  proiection. 


FOR  PERMANENT  INSTALLATION.  The  Eastman 
16mm.  Projector,  Model 
2  5,  gives  sound  and  vis- 
ual reproduction  compa- 
rable to  the  finest  3  5mm. 
projectors.  Sealed-in-oil- 
bath  movement,  separate 
motors  for  blower,  reel, 
and  main  projector  drive, 
plus  exceptionally  stable 
drive  mechanism,  assure 
ultra-smooth  perform- 
ance. Light  source  may 
be  either  tungsten  or 
high-intensity  arc. 


K 


FOR  OUTSIDE  SHOWINGS.  The  Kodascope  Pag- 
eant Sound  Projector  is  lightweight,  built  into  a 
single  handy-to-carry  case.  Easy  to  set  up,  thread, 
and  operate,  it  is  a  favorite  among  TV  salesmen 
for  showings  at  advertising  agency,  client's 
office,  and  other  outside-the-studio  locations. 
True-rated  amplifier,  well-baffled  speaker,  and 
Kodak's  exclusive  sound-focusing  feature  give 
films  optimum  sound  fidelity.  Shown  above,  the 
Pageant  Model  AV-151-S — single-case,  15-watt 
projector  with  8-inch  speaker — $440.  Five 
other  models  from  $375. 

Prices  subject  to 
change  without 
notice. 


CITY. 


.STATE. 


(Zone) 
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PROOF! 


TEXAS    *2  " 


MON.  thru  FRI. 
1:00  A.M.  - 12:00  Noon 

MON.  thru  FRI. 
12:00  Noon  -  6:00  P.M. 

SUN.  thru  SAT.  EVE. 
6:00  P.M.  - 10:30  P.M. 


The  latest  Standard  Station  Audience  Re- 
port shows  that,  in  these  daytime  counties, 
KWKH  reaches  22.3%  more  people  than 
all  other  Shreveport  stations  combined. 


ARKANSAS 

23 


LOUISIANA 

»7  ur„i 


In  Shreveport  itself,  the  Jan.-Feb.  1954 
Hooperatings  show  the  following  Shares 
of  Audience: 


KWKH     STATION  I     STATION  C    STATION  D    STATION  E 


44.3  21 .2f 


-j-  Adjusted  to  compensate  for  the  fact  that  Station  I  signed  off  at  5:30  P.M.  in  January  and  6  P.M.  in  February. 


KWKH 


A  Shreveport  Times  Station 
I  TEXAS 


50,000  Watts    •    CBS  Radio  • 


The  Branham  Co.,  Representatives 


Henry  Clay,  General  Manager  Fred  Watkins,  Commercial  Manager  I  ARKANSAS 
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NBC  RADIO  READY  TO  ASK 
20%  NIGHTTIME  RATE  CUT 

The  network's  plan  for  night  rate  reductions,  worked  out  with  NBC 
Radio  Affiliates  Committee  members  to  meet  a  similar  cut  proposed 
by  CBS  Radio,  like  the  latter's  would  be  achieved  by  discounts.  ABC 
Radio  and  Mutual  indicate  no  immediate  action. 

nBC  RADIO  late  last  week  was  preparing  to 
sk  its  affiliates  to  accept  a  20%  cut  in  cond- 
ensation for  nighttime  hours  to  meet  CBS 
ladio's  20%  reduction  in  evening  costs  [B*T, 
tfay  31]. 

Plans  for  the  evening-hours  rate  reduction 
^ere  worked  out  in  a  meeting  between  members 
if  the  NBC  Radio  Affiliates  Committee  and 
etwork  officials  Wednesday  in  New  York. 
The  reduction  in  cost  to  advertisers  would 
e  achieved,  as  in  the  case  of  CBS  Radio's  plan, 
-om  an  increase  in  the  discount  structure  rather 
nan  changes  in  the  rate  card  itself. 

The  other  national   radio  networks — ABC 
nd  Mutual — gave  no  indication  of  plans  to 
dIIow  immediately  with  any  similar  moves  to 
lake  themselves  "competitive,"  although  ob- 
rvers  predicted  the  moves  would  come  soon. 
Spokesmen  for  Mutual  said  that  in  view  of 
le  adjustments  they  broached  to  affiliates  dur- 
g  their  Chicago  meeting,  encompassing  a  new 
an  for  the  sale  of  participations  plus  a  new 
erchandising  plan,  they  doubted  any  further 
eps  would  be  taken  to  adjust  MBS  rates. 


of  the  network's  one-year  commitment  to  main- 
tain the  current  rates. 

Additionally,  it  was  pointed  out  that  the 
nighttime  reduction  requires  the  approval  of 
stations  representing  85%  of  the  CBS  Radio 
rate  card,  and  in  sending  the  affiliation  amend- 
ment to  affiliates  Mr.  Schudt  noted  that  "in 
order  to  make  plans  for  the  fall  and  winter 
sales  campaign,  the  signed  amendments  must 
be  in  our  hands  no  later  than  June  18,  1954." 
He  also  told  the  affiliates  that  "you  will  be 
notified  promptly,  as  usual,  when  the  required 
number  of  acceptances  .  .  .  have  been  received, 
which  will  effectuate  the  renewal  of  the  amend- 
ment as  modified." 

The  affiliation  contract  amendment  sent  out 


by  CBS  Radio  specified  that  the  one-year  com- 
mitment to  maintain  current  rates  would  be 
extended  for  another  year,  effective  with  the 
date  of  signing  by  the  affiliate,  except  that  the 
station  compensation  with  respect  to  evening 
periods  will  be  reduced  20%  "effective  on  such 
date  between  Aug.  24,  1954,  and  Aug.  24,  1955, 
as  CBS  Radio  may  specify." 

While  NBC  was  preparing  its  own  plan  to 
match  CBS  Radio's  move,  there  was  no  indica- 
tion, either,  as  to  its  projected  effective  date. 
The  assumption  was  that  it  would  be  put  into 
effect  at  about  the  time  of  CBS  Radio's. 

NBC  Radio's  plan  included  nothing  addi- 
tional in  the  way  of  lengthened  station  breaks 
to  compete  with  those  promised  by  CBS  Radio. 
NBC  officials  noted  that  for  the  past  three  years 
NBC  has  been  granting  60-second  station  breaks 
preceding  eight  evening  programs,  and  that 
since  last  fall  it  has  been  providing  affiliates 
with  one-minute  station  availabilities  in  the 
body  of  network  programs  sold  on  the  par- 
ticipations basis. 

NBC  officials,  while  declining  to  comment 
directly  on  their  plans  to  counteract  CBS 
Radio's  move,  characterized  the  other  network's 
reduction  as  an  "act  of  desperation." 


THESE  MESSAGES  SEEK  THE  CBS  AFFILIATE  VOTE 


ABC's  Position 

ABC  Radio  authorities  said  no  definite  moves 
ere  planned,  but  pointed  out  that  in  the  case 
:  past  rate  cuts  they  had  moved  slowly,  not 
;ting  until  after  they  had  had  a  chance  to 
infer  with  affiliates'  representatives,  and  said 
is  procedure  probably  would  be  followed  in 
e  present  case.  No  meeting  of  the  affiliates 
immittee  has  been  scheduled  for  considera- 
on  of  the  problem,  they  said. 
CBS  Radio  meanwhile  sent  to  stations  an 
nendment  of  their  current  affiliation  contracts, 
hich  the  network  asked  to  be  returned  with 
ipropriate  signatures  by  June  18. 
In  addition  to  this  message,  which  was  signed 
'  Station  Relations  Vice  President  William  A. 
:hudt  Jr.,  the  affiliates  received  a  telegram 
pm  Kenyon  Brown,  KWFT  Wichita  Falls, 
p.,  chairman  of  the  CBS  Radio  Affiliates 
pard,  pointing  out  that  the  board  had  met 
th  Adrian  Murphy,  CBS  Radio  president,  and 
her  key  officials  during  the  NARTB  conven- 
)n,  and  that  the  decision  emerged  to  cut  night- 
ne  CBS  Radio  costs  back  approximately  to 
lose  for  premium  daytime  hours.  At  the  same 
Ine,  Mr.  Brown's  wire  noted,  CBS  Radio 
|  reed  to  make  70-second  station  breaks  avail- 
lie  to  affiliates  on  "certain  commercial  pro- 
Jams  at  night,"  and  also  agreed  not  to  extend 
J  sale  of  "participations,"  a  la  NBC,  without 
|ior  consultation  with  the  affiliates'  board. 
BDate  of  the  CBS  Radio  reduction  in  night- 
Lne  costs  was  not  spelled  out,  except  that  it 
Pnnot  occur  prior  to  the  Aug.  24  termination 


Text  of  Mr.  Brown's  wire  to  the  affiliates: 
Following-  meeting  of  CBS  Radio  Affiliates  in 
Chicago  May  24,  and  in  accordance  with  direct- 
ive from  CBS  Radio  Affiliates,  your  board  met 
with  Adrian  Murphy  and  CBS  Radio  executives. 
A  series  of  meetings  resulted  in  agreement  to 
adjust  night  costs  to  advertisers  to  approxi- 
mately premium  day  costs  through  additional 
network  discounts  conditioned  upon  CBS  Radio 
making  70-second  breaks  available  on  certain 
commercial  programs  at  night.  This  will  result 
in  extension  of  August  25  amendment  in  its 
present  form  but  with  an  additional  modification 
affecting  station  payment  nighttime  only  by  an 
additional  20%  reduction. 

This  will  make  possible  the  offering  of  in- 
ducement to  network  advertisers  to  purchase 
nighttime  program  periods  through  reduction  in 
costs. 

Understanding  also  (was)  reached  CBS  Radio 
will  not  sell  participations  or  announcements 
other  than  Power  Plan  without  further  discus- 
sion with  your  board.  CBS  Radio  also  agreed 
to  cooperative  advertising  plan  and  to  new 
qualitative  research  study. 

In  the  next  few  days  you  will  receive  from 
CBS  Radio  amendment  extension  as  modified. 
It  represents  what  the  affiliates  meeting  in 
Chicago  voted  for.  Your  board  recommends 
that  you  sign  this  document  immediately  and 
return  it  to  CBS  Radio  because  we  believe  it 
offers  the  best  means  available  for  the  stations 
and  network  to  stabilize  radio  along  sound  tra- 
ditional lines  based  on  sale  of  time  periods 
despite  the  unsound  practices  of  announcement 
selling  being  sharply  emphasized  by  other  net- 
works. Regards. 

Board  of  Directors,  CBS  Radio  Affiliates 
Kenyon  Brown,  Chairman 

Text  of  Mr.  Schudt's  letter  to  the  affiliates, 
and  of  the  affiliation  contract  amendment  of- 
fered by  CBS  Radio,  are  as  follows: 

To  all  CBS  Radio  affiliates: 

As  you  have  already  been  advised  by  the  board 
of  directors,  CBS  Radio  Affiliates,  it  was  agreed 
by  them,  and  a  majority  of  our  radio  affiliates 
meeting  in  Chicago  with  us  last  week,  to  extend 
the  August  25th  amendment  for  another  year 
in  its  present  form,  but  with  an  additional  mod- 


ification of  the  basis  of  computation  of  station 
payments  with  respect  to  nighttime  periods. 

It  was  felt  this  modification  would  be  of  de- 
cided benefit  to  the  stations  and  the  network  in- 
asmuch as  it  would  permit  the  network  to  offer 
inducement  to  nighttime  network  advertisers 
through  reduction  in  costs. 

Therefore,  in  accordance  with  the  board's 
telegram  to  you,  we  urge  that  you  execute  the 
enclosed  four  copies  of  the  extended  amendment 
[below],  as  modified,  as  rapidly  as  possible  and 
expedite  delivery  to  us.  In  order  to  make  plans 
for  the  fall  and  winter  sales  campaign,  the 
signed  amendments  must  be  in  our  hands  no 
later  than  June  18,  1954. 

You  will  be  notified  promptly,  as  usual,  when 
the  required  number  of  acceptances,  represent- 
ing 85%  of  our  rate  card,  have  been  received, 
which  will  effectuate  the  renewal  of  the  amend- 
ment as  modified. 

William  A.  Schudt  Jr. 

Dear  Sirs : 

We  refer  to   the  affiliation  agreement  with 

CBS  Radio  dated   ,  as  amended,  relating 

to  Station   ,  particularly  the  amendment 

thereto  with  respect  to  gross  hourly  card  rates 
and  station  payments,  the  extended  term  of 
which  amendment,  unless  further  extended,  ter- 
minates not  later  than  August  24,  1954. 

It  is  hereby  agreed  that  (A)  effective  as  of 
the  date  hereof,  the  extended  term  of  said 
amendment  be,  and  the  same  hereby  is,  further 
extended  for  a  period  of  one  year  commencing 
August  25,  1954  and  terminating  August  24, 
1955,  and  (B)  effective  on  such  date  between 
August  24,  1954  and  August  24,  1955  as  CBS 
Radio  may  specify,  the  basis  of  computation  of 
station  payments  under  said  affiliation  agree- 
ment, as  heretofore  amended,  shall  be  reduced 
by  an  additional  20%  with  respect  to  nighttime 
periods. 

Very  truly  yours, 

CBS  Radio,  a  division  of 
Columbia  Broadcasting 
System-,  Inc. 

By  

Vice  President 

Accepted  and  agreed  to: 

By   

Date:  
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 ADVERTISERS  &  AGENCIES  

DOW  CHEMICAL'S  BUDGET  LARGELY  IN  TV 


Most  of  the  company's  fall 
campaign,  on  NBC-TV,  will 
push  Saran-Wrap,  Styron  prod- 
ucts and  antifreeze. 

DOW  CHEMICAL  Co.,  third  ranking  producer 
in  the  chemical  industry,  will  devote  the  largest 
portion  of  its  autumn  advertising  budget  to 
television,  promoting  its  raw  materials  and  its 
lone  consumer  item,  Saran-Wrap. 

Decision  of  this  major  unit  to  concentrate 
on  tv,  particularly  NBC-TV,  follows  a  series 
of  tests  in  which  this  conclusion  was  reached: 
"Nothing  like  tv  was  ever  before  available  to 
help  move  merchandise." 

In  a  brochure  sent  to  molders  producing 
plastic  consumer  items  from  Dow  raw  materials, 
the  company  offers  a  series  of  merchandising 
aids  tieing  into  the  autumn  tv  campaign. 

Using  Today,  Your  Show  of  Shows  and  Kate 
Smitli  Show,  plus  some  scattered  spots,  the  new 
Saran-Wrap  gained  70%  national  distribution 
in  two  months.  Dow  research  consultants  term 
this  "the  fastest  distribution  established  for  any 
consumer  product  we  have  ever  seen."  Saran- 
Wrap  is  a  clear  wrapping  product  used  for 
packaging  and  protection  of  food,  retaining  its 
position  without  use  of  adhesives. 

Similarly,  tv  has  been  successful  for  Styron 
wall  tile  and  housewares,  for  which  Dow  sup- 
plies raw  material.  The  Dow  brochure  de- 
scribes the  results  as  follows: 

A  Decade  Passed 

"After  nearly  a  decade  of  advertising  in  lead- 
ing magazines,  Styron  Wall  Tile  was  promoted 
on  a  single  daytime  program  this  past  February. 
What  happened?  Point  of  sale  tie-in  display 
material  had  to  be  quadrupled  to  satisfy  the 
request  of  those  wishing  to  share  the  benefits 
of  the  program  Dow  created. 

"One  larger  molder  scheduling  his  own  brand 
advertising  on  the  same  tv  program  reports  that 
his  dealer  sales  were  75%  above  quota  for  the 
month  of  February.  Beyond  that,  all  plastic 
wall  tile  sales  were  up  an  average  of  at  least 
10%  for  the  first  quarter  of  1954.  Take  Styron 
housewares.  Again,  after  a  decade  of  magazine 
advertising  it  was  decided  to  use  tv  in  March 
of  this  year.  Result?  Those  molders  who  tied 
in  report  substantial  sales  increases.  An  ex- 
ample of  this  sales  power  of  tv  lies  in  the  dis- 
play space  given  to  Styron  housewares  during 
March,  such  as  windows  in  Kress  on  Fifth 
Ave.  in  New  York,  a  full  40-foot  section  in 
Famous  Barr  in  St.  Louis  and  so  on  in  stores 
across  the  country." 

The  fall  program  includes  this  lineup: 

Saran-Wrap — Three  times  a  week  on  NBC- 
TV's  Today  through  December;  Saturday  Nite 
Review  through  September. 

Styron — 30  participations  over  a  10-week 
period  on  Today  during  the  fall  selling  season; 
16  spots  on  NBC-TV's  Home  during  the  height 
of  the  retail  fall  sales  period. 

Latex  Paint — Seven  times  on  Today  and  five 


AFA  Names  Five  Firms 

THE  Advertising  Federation  of  America 
announced  last  week  that  five  firms  have 
been  appointed  to  sustaining  membership 
in  the  federation.  They  are  The  Biow 
Co.,  New  York;  Ray  C.  Jenkins  Adv., 
Minneapolis;  Pownall  Adv.,  Decatur,  111.; 
Marcus  Adv.,  Cleveland,  and  WROV 
Roanoke. 


times  on  Home. 

Styrofoam  (light  plastic  foam) — Eight  seg- 
ments of  Home  just  before  Christmas. 

Saran  Fiber — Plans  not  complete  but  tv  is 
included.  Product  is  used  for  upholstering, 
auto  seat  covers  and  carpets. 

Antifreeze — 40  participations,  four  times  a 
week  for  10  weeks,  on  Today. 

Dow  explains  that  its  diamond  trade  mark 
will  appear  128  times  on  Today  and  25  times 
on  Home  between  Labor  Day  and  the  yearend, 
or  "nearly  half  a  billion  impressions  in  only 
17  weeks  on  just  two  of  Dow's  tv  programs. 
No  other  plastic  company  has  ever  ventured 
such  powerful  support  on  such  a  varied  lineup 
of  national  network  tv  programs.  Never  before 
has  one  company  harnessed  so  much  selling 
power  to  build  a  consumer  franchise  for  those 
who  use  its  plastic  raw  material." 

MacManus,  John  &  Adams,  Bloomfield  Hills, 
Mich.,  is  Dow  agency. 


THE  WARM  handshake  symbolizes  the 
merger  of  two  of  the  nation's  oldest  ad- 
vertising agencies,  Potts-Turnbull  Co. 
(founded  1910  in  Kansas  City)  and  Rogers 
&  Smith  (37  years  old  and  in  Chicago, 
Kansas  City  and  Dallas).  The  new  agency 
is  known  as  Rogers  &  Smith,  Potts-Turn- 
bull, operating  offices  in  all  three  cities 
while  expanding  its  office  at  Kansas  City. 
W.  J.  Krebs  (seated,  c),  president  of  Potts- 
Turnbull,  is  board  chairman  of  Rogers  & 
Smith.  Burton  G.  (Doc)  Wasser  (r), 
R  &  S  executive  vice  president,  will  head 
joint  operations  in  Kansas  City.  Percy 
Fewell  (I)  of  Dallas,  is  R  &  S  president. 

Successor  Agency 
Planned  by  Friedenberg 

HARRY  A.  FRIEDENBERG,  president  of  the 
defunct  Marfree  Agency,  New  York,  which 
closed  its  doors  a  fortnight  ago  [B#T,  May  31], 
owing  more  than  a  quarter  of  a  million  dollars 
to  600  stations  for  the  Gainex  schedule,  plans 
to  establish  a  new  agency  to  be  known  as 
Barnett  &  Bennett,  at  55  West  42nd  St.  in  New 
York. 

An  auction  of  the  Marfree  physical  assets 
took  place  last  Wednesday  and  brought  in 
approximately  $2,000  to  $2,500. 

Mr.  Friedenberg  told  B*T  that  Carlson  In- 
dustries (Gainex,  a  weight  influencer)  paid  the 
Marfree  agency  more  than  $230,000  to  place 
the  mail  order  advertising  but  the  campaign 
fell  because  it  ran  into  several  difficulties,  in- 


cluding ( 1 )  cold  and  rainy  weather  and  (2)  inter- 
ference by  the  McCarthy  hearings.  In  addition, 
during  the  first  two  weeks  only  mail  orders 
were  accepted  and  telephone  calls  were  dis- 
couraged. However,  after  the  first  fortnight  tele- 
phone calls  were  accepted  and  the  orders  picked 
up  but  not  enough  to  put  the  campaign  on  its 
feet,  he  said.  Mr.  Friedenberg  also  said  that 
for  the  first  time  in  his  knowledge  of  mail  order 
campaigns  more  than  40%  rejects  came  in 
where  normally  10%  to  12%  of  rejects  are 
expected. 

When  asked  if  the  stations  would  be  able  to 
collect  any  money  from  Marfree  or  Carlson, 
Mr.  Friedenberg  asserted  that  "we're  trying  to 
collect  from  Carlson  Industries  but  they  were 
really  hit  by  the  lack  of  orders." 

As  for  the  establishment  of  the  new  agency, 
Mr.  Friedenberg  said  that  hereafter  his  clients 
would  pay  the  stations  in  advance  and  would 
give  a  client  "guarantee"  so  that  the  Gainex 
situation  would  not  happen  again. 

The  new  name,  Barnett  &  Bennett,  is  a 
corporate  title.  Mr.  Friedenberg  told  B*T.  He 
will  be  president  of  the  new  firm.  Barnett 
Friedenberg  was  television  director  of  Marfree 
Assn. 

Harry  Friedenberg  did  not  list  the  personnel 
and  new  accounts  for  the  newly  established 
agency. 

Armour  Planning  Shift 
To  Other  Agencies 

PLANS  for  the  shift  of  accounts  involving 
meat,  poultry  and  dairy  products  were  under- 
way in  Chicago  last  week,  with  a  number  of  key 
agencies  involved,  along  with  radio-tv  billings. 

Armour  &  Co.,  Chicago,  was  mapping  ad- 
vertising strategy  to  reflect  the  transfer  of  some 
products  and  $4  million  worth  of  overall  bill- 
ings from  Foote,  Cone  &  Belding  to  three  other 
agencies. 

At  the  same  time,  the  American  Meat  In- 
stitute was  re-evaluating  its  overall  advertising 
program  following  resignation  of  the  account 
by  Leo  Burnett  Co.,  Chicago,  a  fortnight  ago. 
It  was  understood  no  new  agency  would  be  ap- 
pointed for  several  weeks  yet. 

The  changes  will  not  be  effective  until  fall, 
however,  in  each  case. 

Armour's  move  involves  "not  more  than  15% 
of  overall  billings  in  broadcast  media,"  or  nolti 
in  excess  of  $600,000,  a  spokesman  told  B»T, 
The  company  will  shift  its  sausage  and  smoked 
meats  (bacon,  ham)  to  Tatham-Laird,  a  newa 
Armour  agency,  representing  accounts  which 
traditionally  use  spot  radio-tv  and  local  pro- 
grams; its  canned  meats  and  pet  food  to  Henri. 
Hurst  &  McDonald,  another  addition,  and  some 
dairy  and  poultry  products  to  John  W.  Shaw 
Adv.,  which  already  handles  soap,  lard  and 
shortening  items.  The  changes  are  effective 
Nov.  1. 

American  Meat  Institute  spent  about  $400. 
000  in  consumer  advertising  last  year,  and  aboui: 
$500,00  overall,  with  no  network  radio  anc 
television  involved,  though  it  formerly  usee  I 
both  media.  Its  new  fiscal  year  starts  Oct.  1. 

Chrysler  Takes  More  Time 

CHRYSLER  Corp.,  Detroit,  picked  up  thi 
Tuesday  10:30-11  p.m.  period  on  NBC-TV 
released  by  Revlon  and  Congoleum,  whicl! 
dropped  Mr.  &  Mrs.  North.  This  is  Chrysler' 
second  buy  on  the  network  within  a  fortnigh 
[B«T,  May  24].  The  advertiser  also  will  spon 
sor  an  hour-long  drama  three  weeks  of  eacl 
month  and  an  "extravaganza"  on  the  fourth 
Thurs.,  8:30-9:30  p.m.  McCann  -  Erickson  | 
New  York,  is  the  agency  for  Chrysler. 
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THESE  tv  weathermen,  all  sponsored  in  their  respective  cities  by  Omar  Baking  Co., 
were  guests  of  WBNS-TV  Columbus,  Ohio,  in  what  was  described  as  the  first  weather 
clinic  in  tv  history.  L  to  r:  seated— Clay  Rusk,  WHO-TV  Des  Moines;  Bob  Fennie, 
WLOK-TV  Lima,  Ohio;  Jack  Dace,  WTVH-TV  Peoria;  Charles  Thomas,  WOW-TV 
Omaha;  standing— Truman  Thompson,  WKOW-TV  Madison,  Wis.;  Bob  Brown,  WOC- 
TV  Davenport,  Iowa;  Dr.  Paul  Annear,  WXEL  (TV)  Cleveland;  Dr.  R.  McMaster, 
WBNS-TV;  Dr.  W.  Crawford,  WFBM-TV  Indianapolis;  J.  Kenny,  WCAN-TV  Milwaukee. 


Florida  Citrus  Official 
Hits  Agency's  Other  Ads 

A   BLISTERING    four-page    letter    by  John 
;;  I  Snively.  a  commissioner  of  the  Florida  Citrus 
•;    Commission,  was  sent  last  week  to  its  adver- 
■  -c    rising  agency.  The  J.  Walter  Thompson  Co., 
criticizing  JWT  for  running  an  ad  for  another 
.    client.  The  Ballantine  Brewing  Co.,  in  the  May 
...    1 1  issue  of  the  New  York  Herald  Tribune  de- 
claring that  Ballantine  beer  contains  less  cal- 
,  iories  per  serving  than  orange  juice,  apple  juice 
^  ior  skim  milk. 

The  letter  was  addressed  to  Stanley  Reiser, 
JWT  president.    Mr.  Snively  wanted  to  know 
what  steps  have  been  taken  to  prevent  a  re- 
^  ,currence  of  the  advertisement. 
3B  ,    O.  C.  Minton,  chairman  of  the  Citrus  Com- 
mission,  called  Mr.  Snively's  letter  '"simply  a 
H  resumption  of  a  personal  feud"  between  Mr. 
Snively   and  JWT.     Mr.   Minton   also  com- 
mented that  he  felt  the  agency  had  done  "a 
d,  tremendous  job"  of  promoting  Florida  citrus 
...  products. 

^Antell  Names  Tv  Adv.  Assn. 

'■■  CHARLES  ANTELL  Inc..  Baltimore,  has 
named  Television  Advertising  Assn..  Baltimore 
and  New  York,  to  handle  its  division  of  hair 
spray  and  home  permanent  wave,  effective 
July  1.  The  advertiser  uses  radio  and  tele- 
vision spots.  Dowd,  Redfield  &  Johnstone 
inc.,  New  York  and  Boston,  had  resigned  the 

:  account  effective  July  1.  The  hair  spray  cur- 
rently  is  using  a  test  campaign. 

SPOT  NEW  BUSINESS 

'    American  Potash  Institute,  Washington,  in  first 

::  Hise  of  radio,  buying  farm  radio  spots,  mostly 

n  the  Midwest.  Agency:  Cornwell  Inc.,  1519 

Zonnecticut  Ave.,  N.  W.,  Washington.  Don 
~<i  . 
.  _erch  is  account  executive. 

':~  ^reeSweet  Products  Co.,  Santa  Ana,  Calif,  (con- 
rentrated  juices),  continuing  campaign  in  Los 
u  I'Kngeles  area,  and  on  June  1  started  13-week 
"adio  and  tv  spot  schedule  on  stations  in  Cleve- 
;  and,  Indianapolis  and  Detroit  markets.  Agency: 
TBDO,  Los  Angeles.  Charles  Hawkins  is  ac- 
l:ount  executive. 

:  Richfield  Oil  Corp.,  L.  A.,  starts  intensive  spot 
:  Campaign  for  new  Ethyl  gasoline  using  all  sta- 
tions in  San  Francisco,  Seattle,  Tacoma,  Port- 
and  and  Phoenix  markets,  plus  five  L.  A.  sta- 
,  ions  with  approximate  total  of  46  spots  weekly 
j  jOr  13  weeks  from  June  1.  Agency:  Hixson  & 
,orgensen  Inc.,  L.  A. 

NETWORK  NEW  BUSINESS 

'harmaceuticals   Inc.,    Newark    (Geritol),  on 
j  ^ne  19  starts  Two  in  Love  on  CBS-TV,  Sat., 
0:30-11  p.m.  Agency  is  Edward  Kletter  Assoc., 
W.  Y. 

imerican  Tobacco  Co.  (Lucky  Strike  cigarettes) 
-  •  Mil  sponsor  Your  Play  Time  on  CBS-TV,  Sun., 
:30-8  p.m.,  starting  June  13,  as  summer  re- 
lacement  for  Private  Secretary  and  Jack  Benny 
how  which  will  return  in  September  on  an 
lternate  week  basis  in  this  time  period  for  the 
1  ame  sponsor.  Agency  is  BBDO,  New  York. 

1  General  Mills  Inc.,  Minneapolis,  begins  spon- 
I  Drship  of  Silver  Eagle,  Indian  lore  adventure 

I  poadcasting    •  Telecasting 


series,  over  ABC  Radio  (Tues.  &  Thurs.,  7:30- 
7:55  p.m.  EDT).  Agency:  Dancer-Fitzgerald- 
Sample,  N.  Y. 

Summer  replacement  for  Big  Story  (NBC-TV, 
Fri.,  9-9:30  p.m.)  will  be  film  series  titled  The 
Best  in  Mystery  starting  July  16  for  eight  weeks, 
sponsored  alternate  weeks  by  American  To- 
bacco Co.  and  Simoniz  Co.,  both  through 
SSC&B,  N.  Y. 

ReaLemon  Puritan  Co.,  Chicago,  buys  Break- 
fast Club.  ABC  Radio,  for  52  weeks,  Tues.- 
Thurs.,  8-8:15  a.m.  CDT,  effective  June  1. 
Agency:  Rutledge  &  Lilienfeld,  same  city. 

NETWORK  RENEWALS 

Derby  Foods  Inc.,  Chicago,  renews  Sky  King 
on  ABC-TV,  Mondays  8-8:30  p.m.,  effective 
June  14.  McCann-Erickson,  N.  Y.,  is  agency. 

Admiral  Corp.,  Chicago,  through  Erwin,  Wasey 
&  Co.,  N.  Y.,  has  signed  to  renew  sponsorship 
of  Bishop  Fulton  J.  Sheen's  Life  Is  Worth  Living 
series,  DuMont,  Tuesday,  8-8:30  p.m.  EST,  for 
26  weeks,  starting  Nov.  2. 

American  Tobacco  Co.  renews  sponsorship  of 
Big  Story,  NBC  Radio,  Wed..  9:30-10  p.m. 
EDT,  effective  Sept.  8.  Agency:  Sullivan, 
Stauffer.  Colwell  &  Bayles,  N.  Y. 

Chrysler  Corp.,  DeSoto  Div.,  renews  Groucho 
Marx's  You  Bet  Your  Life  on  NBC  Radio  and 
NBC-TV  for  one  year,  starting  in  September. 
Order  includes  208  radio  stations  and  137  tv 
outlets,  which  NBC  said  is  believed  to  be  the 
largest  combined  coverage  of  any  sponsored 
show.  Repeats  of  earlier  shows  are  being 
shown  during  the  summer.  Fall  series  on  radio 
starts  Sept.  15,  Wed..  9-9:30  p.m.;  on  tv,  Sept. 
16,  Thurs.,  8-8:30  p.m.  DeSoto  Agency:  BBDO, 
N.  Y. 

Pepsi  Cola  Co.,  N.  Y.,  has  renewed  The  Pepsi 
Cola  Playhouse  on  ABC-TV,  effective  July  4 
for  52  weeks,  in  new  time  period  Sundays, 
7:30-8  p.m.  Show  has  been  heard  on  Fridays, 
8:30-9  p.m.  The  Biow  Co.,  N.  Y.,  is  agency. 


Gospel  Broadcasting  Assn.,  L.  A.,  renews  The 
Old  Fashioned  Revival  Hour  on  280  ABC  Ra- 
dio stations.  Sunday,  4-5  p.m.  EST,  for  52 
weeks  from  June  13.  Program  starts  sixth  year 
on  network.  Agency:  R.  H.  Alber  Inc.,  L.  A. 

Lambert  Co.,  St.  Louis,  has  renewed  Adven- 
tures of  Ozzie  and  Harriet  (ABC-TV,  Fri.,  8- 
8:30  EDT).  effective  July  9.  Agency:  Lambert 
&  Feasley,  N.  Y. 

American  Oil  Co.,  Baltimore,  and  Theo.  Hamm 
Brewing  Co.,  St.  Paul,  have  renewed  for  52 
weeks  Edward  R.  Murrow  with  the  News  (CBS 
Radio,  Mon.-Fri.  7:45-8  p.m.  EDT).  Amoco 
sponsors  show  on  83  stations  in  the  East  and 
Hamm  Brewing  on  16  stations  in  the  Midwest. 
Agencies  are  Joseph  Katz  Co.,  Baltimore 
(Amoco),  and  Campbell-Mithun.  Minneapolis 
(Hamm  Brewing).  The  program  is  sponsored 
by  the  Ford  Div.,  Ford  Motor  Co.,  Dearborn, 
on  122  stations  on  Monday,  Wednesday  and  Fri- 
day in  the  Central,  Mountain  and  Pacific  time 
zones. 

ADVERTISER  PEOPLE 

R.  E.  Sewell,  vice  president  in  charge  of  ad- 
vertising, Coca-Cola  Ltd.,  Toronto,  elected 
managing  director  of  company. 

Ralph  W.  Starr  named  western  area  sales  man- 
ager, Procter  &  Gamble  Co.'s  Chicago  drug 
products  division. 

Joe  H.  Serkowich,  advertising  manager  at  Le 
Tourneau-Westinghouse  Co.,  promoted  to  di- 
rector of  advertising  and  publicity  for  parent 
Westinghouse  Air  Brake  Co. 

Robert  Cosgrove  elected  vice  president  of  per- 
sonnel and  public  relations,  and  George  O. 
Tong  elected  vice  president  of  sales  and  adver- 
tising. Green  Giant  Co.,  Le  Sueur,  Minn. 

Budd  Gore,  assistant  to  executive  editor,  Sun- 
Times,  named  publicity  director,  The  Halle 
Bros.  Co.,  department  store,  Cleveland. 

Frank  Derry,  manager  of  press  and  publicity, 
WTAM  and  WNBK  (TV)  Cleveland,  to  pub- 
lic relations  staff.  Cleveland  Electric  Illuminat- 
ing Co. 
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7-Eleven  Spot  Rolls  for  5,000 


RECORD  in  telecasting  the  same  tv  spot  in 
a  single  market  for  one  advertiser  is  claimed 
by  7-Eleven  Food  Stores,  Dallas,  which  re- 
cently showed  a  20-second  animated  cartoon 
jingle  for  the  5,000th  time  on  WBAP-TV 
Fort  Worth. 

The  video  singing  commercial,  created  for 
the  state-wide  food  chain  in  1949  by  Five 
Star  Productions,  Hollywood,  has  been  tele- 
cast up  to  33  times  per  week  for  nearly  five 
years  and  is  still  going  strong,  according  to 
Stanley  Campbell,  owner  of  Stanley  Camp- 
bell Adv.  Agency,  Dallas,  servicing  the  ac- 
count. Other  stations  releasing  the  animated 
cartoon  jingle  on  varied  schedules  include 
WFAA-TV  KRLD-TV,  both  Dallas,  KCEN- 
TV  Temple  and  KTBC-TV  Austin. 

Featured  in  the  cartoon  commercial  are 
"the  Rooster  and  the  Owl,"  since  adopted 
as  symbols  for  the  firm.  The  rooster  crows 
over  the  fact  that  the  stores  open  at  7  a.m. 
while  the  owl  reports  in  rhyme  that  they  re- 
main open  'til  eleven.  The  7-EIeven  stores 
have  featured  the  20-second  jingle  as  closing 
segment  in  a  series  of  10  one-minute  com- 
mercials and  also  as  a  separate  spot.  Once 


Animated  rooster  and  owl  cartoon  is  used 
by  7-Eleven  Food  Stores,  Dallas,  as  part 
of  its  video  singing  commercial  on  various 
Texas  television  stations. 

when  pulled  off  the  air  in  1951  protests  were 
heavy  with  viewers  demanding  the  sponsor 
"bring  back  our  favorite  spot,"  Mr.  Camp- 
bell reports. 

Although  a  new  series  of  ID  and  20-sec- 
ond spots  now  in  production  for  the  sponsor 
by  Five  Star  will  also  feature  the  rooster  and 
owl,  Mr.  Campbell  said  the  original  jingle 
will  continue  to  be  used. 


AGENCY  PEOPLE 

W.  Lee  Abbot,  formerly  with  Johnson  &  John- 
son, to  Sullivan,  Stauffer,  Colwell  &  Bayles, 
N.  Y.,  as  account  executive. 

Lennox  F.  Wylie,  formerly  sales  manager, 
WFBL  Syracuse,  named  account  executive,  Coe 
Adv.  Agency  Inc.,  same  city. 

Joseph  Harris  appointed  media  director  of 
Maxon  Inc.,  N.  Y. 

Fred  D.  Slayton,  former  head  of  his  own  public 
relations  firm,  named  public  relations  director 
for  Ruthrauff  &  Ryan  Inc.,  Chicago. 

Richard  I.  Clark,  media  director,  Brisacher, 
Wheeler  &  Staff,  S.  F.,  named  manager  of  re- 
opened Hollywood  service  office  at  1680  N. 
Vine  St.    Telephone  is  Hollywood  9-2197. 

Frank  M.  Leonard  public  relations  director, 
D'Arcy  Adv.  Co.,  N.  Y.,  to  Campbell-Ewald 
Co.,  same  city,  as  head  of  public  relations  de- 
partment. 

John  O.  Ramsey,  John  M.  Stratton  and  Henry 
W.  Barley,  account  executives,  Ruthrauff  & 
Ryan  Inc.,  L.  A.,  and  Don  Brown,  owner,  Don 
Brown  Advertising,  same  city,  form  Hollywood 
advertising  firm,  Ramsey,  Stratton,  Barley  & 
Brown,  with  offices  at  1585  Crossroads  of  the 
World.  Telephone  is  Hollywood  2-7471. 

P.  C.  Fewell,  vice  president,  Rogers  &  Smith 
Adv.,  Chicago,  elected  president,  succeeding 
Walter  E.  Smith,  who  died  May  11. 

James  S.  Little,  account  executive,  Al  Paul 
Lefton  Inc.,  Phila.,  to  account  executive  staff, 
Cecil  &  Presbrey  Inc.,  N.  Y.  James  F.  Kelly, 
creative  director,  Cowan  &  Dengler,  N.  Y.  and 
Al  Bouchard,  BBDO,  Boston,  respectively, 
named  to  copy  staff  and  assistant  account  execu- 
tive same  firm. 

A.  W.  (Bud)  Townsend,  account  executive, 
Foote,  Cone  &  Belding,  L.  A.,  to  Leo  Burnett 
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Co.  Hollywood,  as  supervisor  on  production  of 
tv  film. 

Nathan  A.  Tufis,  coordinator  for  BBDO  Holly- 
wood on  NBC-AM-TV  You  Bet  Your  Life 
sponsored  by  DeSoto,  transfers  to  agency's 
N.  Y.  office  with  continued  assignment  on 
auto  account. 

Gordon  D.  Walker.  KNXT  Los  Angeles  and 
before  that  with  Don  Lee  Broadcasting  System, 
to  Kenyon  &  Eckhardt,  L.  A.,  as  assistant  on 
radio-tv  production. 

Harold  O.  Stone,  with  Pacific  National  Adv. 
Agency,  Seattle,  Wash.,  since  1920  and  a  part- 
ner since  1934,  to  retire  effective  July  1. 

James  P.  Stewart  Jr.,  formerly  writer-producer, 
KVOO  Tulsa,  appointed  assistant  director, 
radio-tv  dept.,  Tracy-Locke  Co.,  Dallas. 

Ralph  Morris,  formerly  with  BBDO,  N.  Y., 
named  art  director,  The  Whitebrook  Co.,  same 
city. 

Jack  Geller,  formerly  account  executive  with 
WMGM  New  York,  to  Weiss  &  Geller,  N.  Y., 
as  executive  in  radio-tv  department. 

Donald  J.  MaeDonald,  vice  president,  T.  Rob- 
ley  Louttit  Inc.,  Providence,  R.  I.,  resigns  ef- 
fective July  15  to  become  advertising  manager, 
Louttit  Laundry  Co.  and  associated  companies. 

Gordon  Hendry,  Grant  Adv..  Chicago,  to 
Wherry,  Baker  &  Tilden  Inc.,  same  city,  as 
space  buyer  and  assistant  to  vice  president- 
media  director. 

David  Nathanson,  after  two  years  in  the  Armed 
Forces,  attached  to  Far  East  Network,  rejoins 
Tilds  &  Cantz,  Hollywood,  copy  and  creative 
department. 

Tom  Kritser,  general  manager-national  sales 
manager,  KGNC-AM-TV  Amarillo,  Tex.,  and 
A.  M.  Gibons,  form  Advertising  Assoc.  of 
Amarillo  Inc.  at  218  W.  Seventh  St. 

John  M.  Price,  freelance  artist,  to  tv  art  staff, 
N.  W.  Ayer  &  Son,  N.  Y. 


Thomas  E.  Powers,  Kenyon  &  Eckhardt,  N.  Y., 
to  creative  staff  of  Bryan  Houston  Inc.,  N.  Y. 

Owne  M.  Lee,  formerly  with  sales  promotion 
and  training  div.,  Kling  Studios,  Chicago,  to 
copy  staff,  Product  Services  Inc.,  N.  Y.  adver- 
tising agency. 

Eugene  A.  Powers,  formerly  with  Kudner 
Agency,  N.  Y.,  appointed  copy  director,  Sheriff- 
LeValley  Inc.,  Chicago. 

Ken  Silverman,  recently  separated  from  U.  S. 
Army  to  Lynn-Western  Inc.,  Hollywood,  as 
copy  chief. 

Philip  R.  Livingston  named  director  of  financial 
advertising,  Doremus-Eshleman,  Phila.;  Eliza- 
beth E.  Raftery  named  production  manager. 

Nika  Standen,  copywriter,  Kenyon  &  Eckhardt, 
N.  Y.,  to  Grey  Adv.,  N.  Y.,  in  similar  capacity. 

Howard  Dahms,  formerly  with  R.  E.  Lovekin, 
Phila.,  to  copy  staff,  Hening  &  Co.,  same  city. 

Philippe  de  Lacy,  director,  KTTV  (TV)  Holly- 
wood, to  J.  Walter  Thompson  Co.,  L.  A.,  as 
member  of  radio-tv  dept.,  succeeding  Joe 
Leighton,  resigned. 

Robert  Myers  named  art  director  Lohmeyer, 
Adleman  &  Montgomery,  Phila.;  Anthony  J. 
Walton  promoted  to  office  supervisor. 

Jesse  R.  Falini,  former  assistant  art  director, 
Ladies  Home  Journal,  to  art  staff,  Arndt,  Pres- 
ton, Chapin,  Lamb  &  Keen  Inc.,  Phila. 

Edward  J.  Gardner,  Young  &  Rubicam,  N.  Y., 
to  Morey,  Humm  &  Johnstone,  N.  Y.,  on  crea- 
tive staff. 

R.  H.  Frederickson,  advertising  manager,  Mil- 
ler's Department  Store,  Klamath  Falls,  opens 
agency  in  that  city  under  own  name. 

Kathryn  M.  Hardig,  radio-television  director 
of  The  Ralph  H.  Jones  Co.,  Cincinnati,  is 
taking  six-weeks  leave  of  absence  during  which 
time  Ann  Smith,  assistant  radio-tv  director, 
will  assume  responsibilities. 

O.  Richardson  Green,  49,  copy  writer,  Lennen 
&  Newell,  N.  Y.,  died  last  Tuesday  from  a  heart 
attack. 

James  A.  Lannon,  art  director  and  account 
executive,  Roberts  &  Reimers,  N.  Y..  died1 
May  28. 

Dorothy  Winn  Donnelly.  40,  radio  and  tv  copy 
writer,  McCann-Erickson,  N.  Y.,  died  May  31. 

Nan  M.  Collins,  owner.  Nan  M.  Collins  Adv.. 
Phila.,  died  May  12  after  long  illness. 

Vincent  Daraio,  timebuyer  at  Cecil  &  Presbrey, 
New  York,  who  joined  Hicks  &  Griest,  New 
York,  as  a  timebuyer,  was  inadvertently  de- 
scribed in  B»T's  story  last  week  as  a  time 
estimator  at  C  &  P.  He  has  been  a  timebuyer.; 
In  his  new  position  as  timebuyer  for  Hicks  & 
Griest  he  will  serve  the  following  accounts: 
Broil-Quick,  Servel,  Louis  Libby  frozen  foods. 
Lewyt  vacuum  cleaners,  Paris  Fair  and  Roger 
Gallet. 

AGENCY  APPOINTMENTS 

The  Carpet  Institute,  N.  Y.,  names  Morey. 
Humm  and  Johnstone,  N.  Y.,  to  develop  an 
industry  consumer  advertising  campaign  start- 
ing in  September. 

Welch  Grape  Juice  Co.,  Westfield,  N.  Y 
(Welch's  wine  div.),  has  appointed  Kenyon  & 
Eckhardt,  N.  Y.  Wine  div.  is  planning  extensive 
fall  campaign. 
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Purex  Corp.,  L.  A.,  appoints  McCann-Erickson 
Inc.,  that  city,  to  handle  Purex  Liquid  Bleach. 
Other  divisions  of  the  account  continue  to  be 
serviced  nationally  by  Foote,  Cone  &  Belding, 
L.  A. 

Ohio  Oil  Co.  (Marathon  petroleum  products), 
appoints  N.  W.  Ayer  &  Son,  Phila.  and  Chicago. 

WFMY-TV  Greensboro,  N.  C,  appoints  Hege, 
Middleton  &  Neal,  same  city. 

Kitchen  Arts  Foods  appoints  Wright-Campbell 
Adv.,  Chicago,  to  handle  its  account.  Radio 
will  be  used. 

Robert  Gair  Co.,  N.  Y.  (paperboard,  folding 
cartons  and  shipping  containers),  appoints 
James  Thomas  Chirurg  Co.,  same  city.  Robert 
D.  Stuart  is  account  supervisor. 

The  Figaro  Co.,  Dallas,  Tex.,  for  its  Figaro 
Barbecue  Smoke,  appoints  Hepworth  Adv.  Co., 
same  city.  Newspapers,  tv  and  point-of-sale  ad- 
vertising is  being  used. 

Sterling  Drug  Mfg.  Ltd.,  Windsor,  Ont.  (Fletch- 
ers Castoria,  ZBT  baby  powder),  appoints  Walsh 
Adv.  Co.  Ltd.,  same  city,  to  handle  all  Cana- 
dian advertising. 

Kolker  Chemical  Corp.,  Newark,  N.  J.  (solvents 
and  plasticizers),  appoints  the  industrial  div.. 
Sterling  Adv.  Inc.,  N.  Y.,  for  advertising  and 
public  relations. 

United  Newspapers  Magazine  Corp.,  publisher 
;of  This  Week  magazine,  names  Benton  & 
Bowles,  N.  Y.,  to  handle  its  advertising. 


Gordon  Baking  Co.,  Detroit  (Silvercup  bread), 
appoints  DArcy  Adv.,  N.  Y.,  effective  Aug.  1. 
MI  -  Media  plans  as  yet  undetermined. 

Advance  Muffler  Service,  Compton,  Calif.,  ap- 
points Jimmy  Fritz  &  Associates,  Hollywood, 
recto  i  Los  Angeles  area  spot  radio  will  be  used. 

IjLLenco  Products  Inc.,  Winter  Park,  Fla.  (Trio- 
cide.  mildew  and  musty  odor  killer),  appoints 
•Cortland  D.  Ferguson  Inc.,  headquartered  in 
Washington. 


J.  P.  Stevens  &  Co.  (wool,  cotton  and  synthetic 
divisions),  appoints  Bryant  Houston  Inc.,  N.  Y. 
Media  plans  as  yet  undetermined. 


,  Staber's  for  Beauty,  L.  A.  (beauty  salon  chain), 
appoints  George  Patton  Adv.,  L.  A.  Radio-tv 
spot  announcement  campaign  will  be  used. 
Mr.  Patton  is  account  executive. 


Fishery  Products  Inc.,  Cleveland,  and  Fishery 
Products  Ltd.,  St.  John's,  Nfld.,  have  named 
Blaine-Thompson  Co.,  N.  Y.,  to  handle  adver- 
tising for  "Blue  Water"  brand  of  frozen  fish 
":  'fillets  and  fish  sticks. 


Na  '\ 


't  *!First  Federal  Savings  Assn.,  Chicago,  and  Wil- 
liam Gill  Jr.  Democratic  Gubernatorial  Cam- 
:  paign  Committee,  Oklahoma  City,  name  Song 
Ads  Inc.,  Hollywood,  to  create  musical  com- 
mercials. Agencies:  Advertising  Division,  Chi- 
cago, and  Erwin,  Wasey  &  Co.  Ltd.,  Oklahoma 
City,  respectively. 

M.  Jackman  &  Sons,  L.  A.  (suits,  sport  coats, 
jackets),  appoints  West-Marquis  Inc.,  that  city, 
,to  handle  national  advertising. 


Chock  Full  O'  Nuts  Co.,  N.  Y.  (coffee  and 
, restaurants),  names  Donahue  &  Co.,  same  city, 
to  handle  its  advertising.  Radio  and  tv  use  will 
be  continued. 

Tourist  Advertising  for  the  Dominican  Re- 
public names  Geyer  Inc.,  N.  Y.,  to  handle  ad- 


vertising campaign  bidding  for  summer  as 
well  as  winter  travel  in  the  Republic. 

Laconia  Industries  (model  trains,  toys)  and 
Tomato  Growers  Assn.  of  Calif.,  both  Stock- 
ton, appoint  Campbell  Adv.  Agency,  that  city, 
to  handle  advertising. 

Ferguson-Langfield  Frozen  Foods  Inc.,  Oak- 
land, Calif,  (distributors,  Donald  Duck  orange 
juice,  Birdseye  products  and  other  frozen 
foods),  names  Charles  R.  Stuart  Advertising, 
S.  F.  Radio  and  tv  will  be  used. 

Carr,  Adams  &  Collier,  Dubuque,  Iowa  (wood- 
work, multiple  purpose  cabinets,  Bolt-Well 
kitchens),  appoints  Weiss  &  Geller,  N.  Y.,  to 
handle  advertising.   Integrated  advertising  and 


merchandising  programs  will  be  used,  probably 
including  radio. 

McMahan's  Furniture  Stores,  Santa  Monica 
(southern  California  retail  chain),  appoints  Phil 
D.  McHugh  Co.,  L.  A.,  to  handle  advertising. 
Radio-tv  will  continue  to  be  used. 

Lakeside  Dairy,  Vallejo,  Calif,  (dairy  foods, 
ice  cream  products),  appoints  S.  K.  Olympius 
&  Staff,  Stockton,  to  handle  advertising. 

The  Kinder  Co.,  Milwaukee  (photographic 
equipment),  appoints  Al  Paul  Lefton  Co.,  Chi- 
cago. 

WGR  Corp.,  Buffalo  (license  of  WGR-AM- 
TV  same  city),  appoints  Comstock  &  Co., 
Buffalo. 


A  Radio  Sales  Executive  Sees  the  Blessings  of  Tv 


MR.  TETER 

COMMERCIAL  radio  is  profiting  from  new 
revenue  sources  created  by  television,  ac- 
cording to  Robert  H.  Teter,  sales  manager 
of  KYW  Philadelphia,  50-kw  Westinghouse 
Broadcasting  Co.  outlet. 

While  the  station's  NBC  revenue  was 
dropping  57%  in  the  last  five  years,  it  found 
a  new  economic  phenomenon  in  the  making 
— a  development  he  believes  will  provide  a 
healthy  basis  for  aural  broadcast  profits, 
citing  an  80%  gain  in  national  spot  billings 
in  three  years. 

Mr.  Teter  put  it  this  way:  "Television 
helped  educate  regional  and  local  advertisers 
in  the  power  of  broadcasting  so  they  set  up 
funds  to  spend  in  the  visual  medium.  Then 
television  soon  outpriced  itself  for  these  local 
and  regional  advertisers.  So  the  logical  place 
for  them  to  go  with  their  broadcasting  was 
into  radio." 

He  said  this  trend  is  shown  in  a  16% 
dollar  gain  for  KYW  in  local-regional  adver- 
tising in  1951,  7%  in  1952  and  12%  in  1953. 
The  first  five  months  of  1954  show  a  27% 
gain  over  a  year  ago  and  May  revenues 
were  63.6%  over  May  1953.  Prospects  for 
the  first  six  months  indicate  a  28V/2%  in- 
crease. 

Recalling  KYW's  low  tv-era  point  in  July 
1950,  Mr.  Teter  said: 

"We  hit  bottom  that  month.  At  that  time, 
we  had  three  Philadelphia  television  stations 


which  had  been  on  the  air  two  years  or 
longer.  That  was  sufficient  time  for  them  to 
convince  Philadelphia  advertisers  that  tele- 
vision would  soon  completely  replace  radio, 
newspapers,  outdoor  advertising,  direct  mail 
— and  every  other  media. 

"Then  we  started  a  comeback.  Last  Octo- 
ber, the  best  month  for  local-regional  reve- 
nues so  far  in  this  so-called  'television  era', 
those  revenues  were  172%  higher  than  in 
July  of  1950  at  KYW. 

"In  my  view,  any  radio  station  which  per- 
forms a  genuine  selling  function  in  its  com- 
munity will  similarly  pick  up  local-regional 
business. 

"But  the  station's  salesmen  must  seek  out 
advertisers,  particularly  automobile  distribu- 
tors and  medium-size  retailers. 

"The  station  must  give  these  advertisers 
constant  service.  This  means  counseling 
them  on  effective  copy,  spotting  their  an- 
nouncements at  the  right  time." 

Broadcasters  must  recognize  this  shift 
toward  greater  share  of  revenue  from  local- 
regional  business,  according  to  Mr.  Teter  as 
he  recalled  that  only  five  years  ago  NBC  ac- 
counted for  almost  a  third  of  gross  revenues 
compared  to  about  one-sixth  today. 

Network  Income  Down 

"And  who  would  dare  to  predict  the  situa- 
tion of  one  year  hence?"  he  questioned.  "In 
terms  of  dollars  KYWs  revenues  declined 
most  in  network  income  in  the  past  five 
years,  down  57%.  The  network  decline  of 
the  last  four  years  has  been  even  more 
serious — 70%." 

Mr.  Teter  believes  "the  worst  is  over"  for 
broadcasters  in  national  spot  revenues.  While 
the  bottom  fell  out  of  national  spot  for  KYW 
in  1950,  the  comeback  has  been  steady  and 
spot  in  1953  was  80%  above  1950. 

Mr.  Teter  considers  himself  one  of  "radio's 
post-war  generation."  Before  World  War  II 
he  worked  at  N.  W.  Ayer  &  Son,  Philadel- 
phia. During  the  war  he  was  in  the  Coast 
Guard,  writing  and  producing  Coast  Guard 
radio  programs.  After  the  war  he  was  ac- 
count executive  and  radio  director  of  two 
Philadelphia  agencies — Aldridge  Associates 
and  H.  M.  Dittman  (now  Dittman  &  Kane). 
He  joined  KYW  as  a  salesman  in  1947  and 
became  sales  manager  in  1950. 

"I  never  really  knew  the  lush  days  of 
radio,"  he  concedes.  "It's  been  a  hard-sell 
business  almost  since  the  day  I  got  into  the 
business  so  the  big  rises  in  radio  revenues 
look  wonderful  to  me." 
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ZIV  SAYS  COLOR  TV 
WILL  TURN  TO  FILM 

INVESTMENT  of  $4  million  by  Ziv  Television 
Programs  in  color  television  has  "paid  off," 
John  L.  Sinn,  president  of  Ziv,  declared  last 
week  in  voicing  the  opinion  that  the  "advantage 
in  color  tv  will  be  held  by  film." 

Mr.  Sinn  said  there  were  at  least  three  new 
film  scanners  and  projectors  he  saw  at  the 
NARTB  convention  that  will  make  possible 
quality  transmission  of  film.  He  pointed  out 
that  Ziv  has  been  shooting  in  color,  for  some 
time,  such  programs  as  Mr.  District  Attorney, 
I  Led  Three  Lives,  Cisco  Kid  and  Favorite 
Story,  and  said  that  this  activity  has  placed 
Ziv  "way  ahead  of  the  industry  in  being  able 
to  service  its  clients  for  color  television." 

The  future  of  color  film  for  television,  Mr. 
Sinn  said,  is  in  the  high-budget,  top  quality 
motion  picture.  He  said  films  in  color  "cost 
money,  but  they  pay  off  in  drawing  power." 

61  Tv  Stations  Buy 
'Vitapix  Theatre' 

SALE  of  the  "Vitapix  Feature  Theatre"  series 
to  a  total  of  61  tv  stations  throughout  the 
country  has  been  announced  jointly  by  Frank 
E.  Mullen,  president,  and  Robert  H.  Worm- 
houdt,  executive  vice  president  of  the  Vitapix 
Corp.  The  series  is  said  to  comprise  the  first 
full-length  feature  films  produced  expressly  for 
television. 

Simultaneously,  Messrs.  Mullen  and  Worm- 
houdt  announced  that  Princess  Pictures  Inc., 
producers  of  the  films  for  Vitapix,  has  shifted 
its  production  headquarters  from  Munich  to 
London.  They  noted  that  this  move  is  part  of 
plans  to  produce  "adventure  and  suspense  films 
with  a  diversified  continental  background." 
Bavarian  and  central  European  locations  were 
used  for  a  number  of  films  this  past  winter, 
they  said,  and  others  will  be  filmed  in  London 
and  Rome  in  the  late  spring  and  summer. 

The  package  of  Vitapix  Feature  Theatre 
films  will  number  26  when  completed.  Sales  to 
61  stations,  it  w,as  pointed  out,  were  for  the 
entire  series. 


FEATURE  FILM  package  contract  is  signed 
by  G.  Bennett  Larson  (r),  president-gen- 
eral manager,  KDYL-TV  Salt  Lake  City, 
and  Charles  E.  Morin,  West  Coast  account 
executive,  General  Teleradio  Inc.'s  Film 
Div.  The  package  contains  30  first-run 
"Class  A"  features  for  tv  showing. 
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MPC  Sale  Off 

AFTER  several  weeks  of  negotiations 
with  Desilu  Productions,  Screen  Gems 
and  other  groups  for  sale  of  Motion  Pic- 
ture Center,  Hollywood,  for  a  reported 
selling  price  of  $1,450,000,  Joseph  Just- 
man,  one  of  the  MPC  owners,  declared: 
"After  a  thorough  exploration,  we  have 
decided  to  call  off  all  negotiations,  and 
the  studios  will  continue  under  the  same 
management  as  heretofore." 


Princeton  Center  Completes 
First  'Rural  Review'  Film 

PRINCETON  Film  Center,  Princeton,  N.  J., 
announced  a  fortnight  ago  that  the  first  film  of 
its  new  series,  Rural  Review,  has  been  com- 
pleted and  is  available  for  showing  to  potential 
sponsors.  The  series  will  consist  of  a  quarter- 
hour,  once-a-week  color  film  directed  at  farm 
audiences. 

The  series,  which  is  expected  to  be  carried 
by  more  than  200  stations  on  or  before  Sept.  1, 
will  be  made  available  at  no  cost  to  stations. 
Local  sponsors  will  have  to  pay  only  time 
charges  to  the  local  station  and  Princeton  Film 
Center  will  make  up  its  production  and  dis- 
tribution costs  by  selling  segments  within  each 
stanza  to  advertisers.  These  latter  messages 
must  be  of  an  institutional  nature. 

MTP  Named  Defendant 
In  Non-Payment  Suit 

MUTUAL  Television  Productions,  Hollywood, 
is  named  defendant  in  a  Los  Angeles  Superior 
Court  suit  filed  by  Count  Deyenhard  Von 
Wurmbrand  over  alleged  non-payment  of  two 
promissory  notes. 

Suit  charges  that  on  Sept.  4,  1952,  the  plain- 
tiff extended  the  tv  firm  a  $25,000  note  and  a 
second  one  seven  months  later,  on  March  6, 
1953,  for  $12,000,  both  signed  by  the  late 
Rudolph  Monter,  then  MTP  president.  The 
money  allegedly  was  used  in  production  of 
39  Cowboy  G-Men  tv  films  and  for  purchase  of 
more  than  40  motion  pictures  for  video  release. 
The  suit  contends  the  plantiff  has  received  only 
some  interest  on  the  first  note. 

TPA  Moves  New  York  Office 

TELEVISION  Programs  of  America,  tv  film 
producers  and  distributors,  will  move  its  New 
York  headquarters  to  new  offices  today  (Mon- 
day) on  the  ninth  floor  of  477  Madison  Ave., 
New  York. 

Judy  Canova,  Husband  Buy 
Control  of  Camera  Vision 

CONTROLLING  interest  in  Camera  Vision 
Productions  Inc.,  Los  Angeles,  for  an  undis- 
closed sum,  has  been  acquired  by  ludy  Canova, 
hillbilly  singer-comedienne,  and  her  husband, 
Philip  Rivero.  Organized  approximately  four 
years  ago  to  produce  a  new  type  camera 
equipped  to  cut  motion  picture  and  tv  film  pro- 
duction costs  30  to  50%,  the  firm  and  its  execu- 
tives have  gone  through  various  court  litigations 
within  the  past  few  years. 

Developed  under  direction  of  Jack  Strauss, 
electronics  consultant,  Camera  Vision  auto- 
matically adjusts  to  light  conditions  and  uses 


an  electronic  focusing  device  which  eliminates, 
among  other  time  consuming  elements,  the 
present  method  of  pre-focusing,  measuring  of 
distances  and  diaphragm  adjustments  of  the 
lens  now  necessary  in  movie  and  tv  photography, 
it  was  explained.  By  means  of  an  electronic 
monitor  on  the  camera,  the  device  enables  the 
director  to  view  the  action  as  it  will  appear  on 
the  screen. 

An  added  feature  of  the  camera  is  its  usabil- 
ity for  kinescoping  live  tv  shows  as  well  as 
filming  motion  pictures,  with  rushes  available 
within  one  hour  after  shooting,  it  was  further 
noted.  The  equipment  is  to  be  used  in  a  series 
of  private  tests  at  a  major  film  studio  this  month, 
it  was  said. 

FILM  SALES 

CBS-TV  Film  Sales  announced  last  week  that 
13  more  stations  have  joined  the  line-up  of  the 
Gene  Autry  Show.  They  are:  KING-TV  Seattle, 
KATV  (TV)  Little  Rock,  KGLO-TV  Mason 
City,  Iowa,  WSBT-TV  South  Bend,  Ind.,  KGNC- 
TV  Amarillo,  Tex.,  KFEL-TV  Denver,  WBBM- 
TV  Chicago,  WMBR-TV  Jacksonville,  KNXT 
(TV)  Los  Angeles,  WAIM-TV  Anderson,  S.  C, 
WTOK-TV  Meridian,  Miss.,  WJHL-TV  John- 
son City,  Tenn.,  and  WLBT-TV  Jackson,  Miss. 
Firm  also  reported  last  week  that  the  Amos  'n' 
Andy  telefilms  currently  are  carried  on  98  sta- 
tions, with  most  recent  sales  in  18  markets. 
The  series  has  been  sold  to  sponsors  on  13  of 
the  18  stations.  Also  announced  were  sales  of 
Crown  Theatre  for  presentation  over  WNBK 
(TV)  Cleveland;  WRDW-TV  Augusta,  Ga.'; 
WDSU-TV  New  Orleans;  KGLO-TV  Mason 
City,  Iowa,  and  WGBI-TV  Scranton,  Pa. 

Guild  Films  Co.  announces  sales  of  Joe  Palooka, 
tv  film  series,  in  three  additional  markets,  bring- 
ing total  to  45.  The  stations:  KLLX-TV  Twin  * 
Falls,  Idaho;  WILK-TV  Wilkes-Barre,  and 
WTHI-TV  Terre  Haute.  Coincidentally,  Guild 
Films  President  Reub  Kaufman  reported  that 
filming  of  additional  episodes  in  the  series 
started  last  Wednesday,  several  week  ahead  of 
schedule,  at  the  Republic  Studios  in  Hollywood. 

Interstate  Television  Corp.,  Hollywood,  reports 
that  100  films  in  The  Little  Rascals  have  been 
contracted  for  by  KRON  (TV)  San  Francisco 
and  KPHO-TV  Phoenix.  Local  tv  rights  to 
26  Hans  Christian  Andersen  films  shot  in  Den- 
mark and  52  of  the  Douglas  Fairbanks  Presents 
series  have  been  acquired  by  KTNT  (TV) 
Tacoma,  Wash. 

KTLA  (TV)  Hollywood  has  acquired  local  tele- 
casting rights  to  Hollywood  Half-Hour  series 
of  38  comedies  and  dramas,  from  George  Bag- 
nall  &  Assoc.,  that  city,  starting  June  1. 

Louis  Weiss  &  Co.,  Los  Angeles,  reports  recent 
purchases  of  Custer's  Last  Stand,  Black  Coin 
and  Clutching  Hand,  15-episode  serials,  by 
WKY-TV  Oklahoma  City;  Black  Coin  by  WWJ- 
TV  Detroit;  and  52  western  features  by  WRGB 
(TV)  Schenectady. 

KTTV  (TV)  Hollywood  has  acquired  local 
multiple-run  rights  to  five  tv  film  series 
from  Samuel  Singer  &  Assoc.  Programs  are 
China  Smith,  International  Playhouse,  Orient 
Express,  Play  of  the  Week  and  Buster  Keaton. 
Contract,  representing  more  than  117  half- 
hour  shows,  was  negotiated  by  Richard  A. 
Moore,  station  vice  president  and  general  man- 
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ager:  Robert  Breckner.  program  director,  and 
Dick  Woollen,  film  director,  with  Mr.  Singer. 

WBBM-TV  Chicago  has  leased  Hollywood 
Half-Hour,  series  of  38  films  from  George  Bag- 
nall  &  Assoc.,  Beverly  Hills,  starting  June  1. 

FILM  DISTRIBUTION 

H-L  Productions,  General  Service  Studios.  Hol- 
lywood, under  a  distribution  deal  with  George 
Bagnall  &  Assoc.,  Beverly  Hills,  will  make 
A  Scene  With  a  Star  series  of  26  quarter-hour 
films  with  Vera  Vague  as  regular  m.c.  Format 
involves  appearances  by  established  personali- 
ties  and   clips   from   silent   motion  pictures. 

\  illiam  Lewis  Jr.  is  director.  Karl  Herzog, 
producer,  was  formerly  president-treasurer-di- 
rector of  Cinecolor  Corp. 

Cheryl  Tv  Corp.,  Hollywood,  organized  last 
year  to  distribute  13  theatrical  films  to  video, 
will  enter  general  tv  film  distribution  with  the 
'  largest  sales  organization  of  its  kind,  accord- 
ing to  James  Nicholson,  general  sales  manager. 

FILM  PRODUCTION 

Desilu  Productions,  Hollywood,  is  completing 
'  pilot  half-hour  film  in  Mr.  Tutt  series,  based 

on  the  Arthur  Train  stories  which  appeared  in 
;  Saturday  Evening  Post.   Walter  Brennan,  thrice 

Academy  Award  winner,  portrays  the  lawyer, 

supported  by  Olive  Blakeney  and  Harry  Har- 
'  vey  Jr.  William  Spier  is  directing  for  executive 
J  producer  Desi  Arnaz. 

j  Jack  Chertok  Productions,  Hollywood,  starts 
:ia  new  comedy-drama  tv  series,  tentatively 
;  titled  Las  Vegas  Woman,  June  15,  for  which 

Ann  Sheridan  has  been  signed  to  portray  a  hotel 

press  agent. 

Matthew  Rapf  Productions,  Hollywood,  has 
.been  formed  by  motion  picture  producer 
I  Matthew  Rapf  to  produce  tv  films,  with  first  on 
|  agenda  a  series  titled  Nobel  Prize — Benefit  of 
[Mankind,  based  on  stories  on  Nobel  Prize  win- 
:  ners.  Starting  date  and  studio  to  be  used  are 


tt 


Tasteful  Film  Success 

THE  SUCCESS  of  using  good  taste  in  a 
television  film  advertising  the  tourist  and 
scenic  attractions  of  the  state  of  Ken- 
tucky is  recounted  by  Kent  Lane  Inc., 
Louisville,  which  produced  a  14 Vi  -minute 
tv  film  for  the  state. 

The  Lane  firm  said  it  contacted  tv  sta- 
tions about  six  months  before  lifting  of 
the  freeze  on  television  in  1948  to  find 
how  receptive  stations  were  to  showing  a 
film  which  would  advertise  the  state's  at- 
tractions "using  good  taste  and  factual 
description"  rather  than  "superlative  ad- 
vertising or  description."  The  film  also 
was  designed  to  open  with  a  scene  in  each 
station's  own  office,  so  that,  "without 
stretching  the  imagination  too  much,  the 
audience  could  assume"  the  station  itself 
produced  the  film. 

Made  available  without  charge,  the 
film,  by  last  May  1,  had  been  shown  on 
124  stations  in  92  cities,  with  many  using 
it  more  than  once,  Kent  Lane  said,  esti- 
mating more  than  60  million  tv  viewers 
had  seen  the  film. 

The  climax  came  when  a  shortened  and 
supplemented  version  of  the  film  was 
originated  by  WHAS-TV  Louisville  on 
CBS-TV  immediately  before  the  Ken- 
tucky Derby  racing  classic  in  Louisville, 
through  cooperation  by  Victor  Sholis, 
WHAS-TV  vice  president  and  director. 


RIGHTS  to  the  Hans  Christian  Andersen 
color  tv  series  filmed  in  Denmark  are  ac- 
quired by  KTLA  (TV)  Hollywood  for  26 
weeks,  as  Jerry  Muller  (I),  KTLA  film  di- 
rector, and  Robert  M.  Newgard,  western 
sales  manager  for  Interstate  Television 
Corp.,  conclude  negotiations. 

yet  to  be  determined.  Paul  Muni,  who  owns 
movie  rights  to  the  life  of  Alfred  Nobel,  is 
being  negotiated  to  narrate  and  act  periodically 
in  the  half-hour  program  series. 

Tv  Spots  Inc.,  Hollywood,  is  filming  one- 
minute  live  action  and  animated  tv  commercials 
for  Bardahl  Oil  Co.,  Seattle,  with  Hugh  Mc- 
Collurn  producing.  Actor  Pat  O'Brien  is  featured 
in  the  first  spot.  Agency  is  Wallace  MacKay 
Co.,  Seattle. 

Six  one  minute  commercial  films  are  now  in 
production  at  Academy  Pictures,  New  York  and 
Hollywood,  firm  announced  last  week.  They 
are  for  the  following  clients  and  their  agencies 
Camay  Soap  through  Benton  &  Bowles,  N.  Y. 
Viceroy  Cigarettes,  through  Ted  Bates,  N.  Y. 
Gaines  Dog  Foods  through  Benton  &  Bowles 
Old  Dutch  Cleanser,  through  Young  &  Rubi- 
cam,  N.  Y.;  Borden  Milk  Co.,  through  Young 
&  Rubicam,  N.  Y.  and  Griffin  AH-White  shoe 
polish,  through  Bermingham,  Castelman  & 
Pierce.  N.  Y. 

Harriscope  Inc.,  Beverly  Hills,  Calif.,  reports 
completion  of  first  26  half-hour  films  in  new 
sports  series,  Jalopy  Races  From  Hollywood. 
Films  are  now  available  for  syndication  in  local 
markets.  The  next  26  films  are  in  production 
stages  and  are  being  produced  in  color,  ac- 
cording to  the  company. 

RANDOM  SHOTS 

Paramount  Pictures  Corp.,  will  use  filmed  spot 
television  extensively  in  national  campaign  for 
Cecil  B.  DeMille's  "The  Greatest  Show  on 
Earth"  being  re-released  starting  July  1.  In- 
cluded in  exploitation  are  five  20-second  and 
one  1-minute  trailers  which  have  been  com- 
pleted from  the  Technicolor  circus  spectacle. 
This  is  the  first  time  tv  is  being  used  for  a 
De  Mille  picture's  exploitation,  it  was  said. 

Sterling  Films  Co.,  N.  Y.,  is  offering  to  tv  sta- 
tions free  of  charge  a  supply  of  films  subsidized 
by  business  and  industry. 

Sarra  Inc.  has  created  new  series  of  film  com- 
mercials for  Mid-Continent  Petroleum  Corp., 
Tulsa,  comprising  60-  and  20-second  spots  and 
emphasizing  company's  new  "UCL-PLUS" 
feature  of  nationwide  ad  campaign. 

United  Television  Programs  Inc.  has  packaged 


a  tv  film  series  Curtain  Call  consisting  of  13 
half-hour  shows  selected  from  CBS-TV  Omni- 
bus, Lux  Video  Theatre  and  General  Electric 
Theatre. 

Sam  Mannis  Enterprises  Inc.,  capitalized  at  $1 
million,  and  headquarter  I  at  Auction  City, 
Norwalk,  Calif.,  has  beei  formed  by  Sam 
Mannis  to  produce  tv  and  theatrical  feature 
films. 

TVR  Productions  Inc.,  Hollywood,  with  Allan 
A.  Buckhantz,  former  director  with  KNXT  (TV) 
that  city,  as  president,  has  been  formed  to 
offer  agencies,  independent  producers  and  pack- 
agers complete  facilities  for  tv  recording  and 
closed  circuit  telecasting  in  the  production  of 
pilots  and  commercials.  Facilities  include  GPL 
equipment  consisting  of  three  chains,  fully- 
equipped  control  rooms,  audio  facilities  plus 
magnetic  tape  and  a  GPL  Television  Recorder. 
Also  available  are  complete  lighting  equipment 
and  sound-proof  studio  space.  Address  is  9929-A 
Young  Drive.  Telephone  is  Crestview  1-5958. 

Hollywood  Spotlite  Newsfilm  Service  Inc.,  Hol- 
lywood, has  been  appointed  official  newsreel 
photographers  for  Los  Angeles  Press  Club,  ac- 
cording to  Jack  Siegal,  partner  in  the  newly 
organized  newsfilm  publicity  service. 

Landmark  Productions  Inc.,  Hollywood,  has 
been  formed  by  Lewis  R.  Foster,  former  writer- 
director  at  Paramount  Pictures,  as  president 
and  executive  producer;  James  E.  Jewell,  of 
Jewell  Radio  &  Television  Co..  Chicago,  vice 
president;  and  Michael  Baird,  treasurer  and 
general  manager.  Firm,  headquartered  at  Gen- 
eral Service  Studios,  has  completed  the  pilot 
half-hour  film  in  Silver  Eagle,  based  on  the 
former  ABC  Radio  program  dealing  with  Royal 
Northwest  Mounted  Police.  William  Ching  as 
Sgt.  Jim  West  and  Buddy  Baer  are  the  featured 
actors  in  the  16mm  color  series.  Further  pro- 
duction is  being  scheduled. 

FILM  PEOPLE 

Norman  Blackburn,  former  national  program 
director,  NBC-TV.  to  Screen  Gems  Inc.,  Holly- 
wood, as  executive  director,  acting  as  liaison 
between  firm's  production  dept..  advertising 
agencies,  networks  and  clients. 

George  Fenneman,  announcer.  NBC-AM-TV 
You  Bet  Your  Life,  has  signed  a  participation 
contract  with  Hollywood  Spotlite  Newsfilm 
Service  Inc.  to  serve  as  host  on  Hollywood 
Spotlite  quarter-hour  tv  film  series  featuring 
motion  picture  news  stories  and  stars. 

Gil  Johnston,  formerly  account  executive,  CBS 
Radio  Spot  Sales,  to  CBS-TV  Film  Sales,  as 
an  account  executive,  New  York  office. 

George  Waggner,  director  of  several  Lone  Wolf 
tv  films  for  Gross-Krasne  Inc.,  Hollywood, 
signed  by  firm  as  director-writer  on  CBS-TV 
Big  Town  film  series. 

John  Mahon,  formerly  comptroller.  George  F. 
Foley  Inc.,  to  Guild  Films  Co.,  N.  Y.,  in  same 
capacity,  succeeding  Edward  Grossman,  named 
director,  newly-organized  Guild  radio  division. 

Don  Weis,  M-G-M  director,  to  Joan  Davis 
Enterprises.  Hollywood,  as  director  on  NBC- 
TV  /  Married  Joan  film  series.  Hugh  Wedlock 
and  Howard  Snyder,  writers  on  CBS-TV  Jack 
Benny  Show,  NBC-TV  Colgate  Comedy  Hour, 
also  join  Davis  staff. 

Michael  F.  Johnson,  formerly  with  various 
Hollywood  and  British  film  studios,  to  Shelly 
Films  Ltd.,  Toronto,  and  All-Canada  Television, 
Toronto,  in  charge  of  all  tv  film  production 
activities. 
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 —  FACTS  &  FIGURES  

NARTB  STUDY  SHOWS  TV  HELPS  CHILDREN 


Tv  is  a  teacher  of  new  things  to 
children  and  does  not  interfere 
with  school  homework,  accord- 
ing to  a  survey  completed  for 
NARTB  by  Prof.  T.  C.  Battin. 

TELEVISION  is  a  teacher  of  new  things  and 
does  not  interfere  with  school  homework,  ac- 
cording to  a  study  of  the  medium's  impact  on 
children  published  last  week  by  the  NARTB 
Television  Information  Committee. 

The  study  is  based  on  a  survey  conducted  by 
Prof.  T.  C.  Battin,  director  of  tv,  Speech  Dept., 
U.  of  Florida,  while  seeking  a  doctor's  degree 
and  serving  as  an  instructor  at  the  U.  of  Michi- 
gan. It  is  designed  to  measure  tv's  effect  on 
habits,  choices  and  activities.  Copies  are  being 
distributed  by  NARTB  to  Parent-Teacher 
groups  and  educational  institutions. 

Actual  data  were  compiled  in  Ann  Arbor, 
Mich.,  Jan.  8-Feb.  9,  1951,  with  four  signals 
available  to  the  area,  including  all  major  net- 
works. At  that  time  children  and  their  families 
had  become  accustomed  to  tv  in  the  area. 

Pupils  in  the  first  three  grades  view  tv  14V2 
to  17  hours  a  week,  or  an  average  of  IVa 
hours  a  day.  They  do  not  rush  home  from 
school  to  turn  on  the  set  but  begin  viewing 
around  5  p.m.,  observing  a  regular  dinner 
period  around  6:30-7  and  going  to  bed  between 
8  and  8:30.  They  are  selective  in  viewing,  and 
favor  western  shows,  children's  variety  pro- 
grams, movie  cartoons  and  comedy  acts. 
Heaviest  viewing  is  on  Sundays. 

Viewing  Hours  Increase 

In  the  4th-6th  grade  bracket,  viewing  in- 
creases to  20V2-23  hours  a  week,  starting 
around  5  p.m.  with  about  the  same  dinner  and 
bedtime  habits.  Program  preferences  are  the 
same  as  for  younger  students,  with  heavy  Sat- 
urday viewing  in  the  morning  and  early  evening. 
Action  programs  are  preferred.  Tv  was  found 
to  help  students  in  English,  social  events,  gen- 
eral science  and  current  events  courses.  They 
read  about  three  books  a  month,  the  same  as 
they  read  prior  to  acquisition  of  tv. 

Grammar  school  children  look  at  tv  22-26 
hours  a  week,  more  than  any  school  age  group, 
usually  starting  about  5:15  on  weekdays.  They 
have  their  regular  dinner  hour  and  retire  about 
10  p.m.  Saturday  and  Sunday  are  the  heaviest 
viewing  days,  with  Saturday  afternoon  light 
except  during  football  season.  Television  was 
found  to  help  most  with  school  studies  in  civics, 
current  events,  history  and  English.  Reading  is 
unchanged,  about  three  books  a  month.  The 
element  of  "good  variety"  enters  into  program 
preferences.  Magazine  reading  runs  1-2  hours  a 
week,  same  as  before  tv,  with  about  one  movie 
a  week,  just  as  before  tv.  The  same  amount  of 
time  is  devoted  to  extra-curricular  activities,  and 
family  activities  are  unchanged. 

High  school  freshmen  and  sophomores  look 
19Vi-20  hours  a  week,  starting  usually  around 
7:30  p.m.  when  some  homework  apparently  has 
been  handled  along  with  mealtime  chores. 
Bed  time  is  around  10  or  10:30.  Saturday  is 
top  viewing  day,  and  Fridays  and  Mondays 
are  favorite  tv  weekdays.  Little  late  viewing  is 
done  Friday  and  Saturday,  often  because  of 
attendance  at  a  sports  event.  Mysteries  and 
serious  drama  are  attractive  to  this  group,  with 
little  interest  in  westerns.  Educational  and  in- 
formation enter  as  a  criterion  for  programs 
they  like.  Quality  of  plot,  rather  than  suspense, 
is  a  measure  of  dramatic  value.  Tv  helps  most 
with  English,  civics,  history  and  biology.  Books 
and  magazine  reading  along  with  movies  attend- 
ance are  unchanged  by  tv.    School  activities 
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do  not  suffer,  nor  do  family  activities.  Students 
want  more  programs  dramatizing  great  heroes, 
science,  artists  and  great  historic  moments. 

Juniors  and  seniors  in  the  high  school  group 
view  tv  17-19  hours  a  week,  starting  usually 
around  8  p.m.  except  for  a  6:30  sportscast. 
Tv  viewing  stops  at  10  and  Saturday-Sunday 
are  main  viewing  days.  Amateur  hours,  sus- 
pense shows,  variety-dance  programs  and 
comedy  are  preferred.  Tv  helps  in  English, 
civics  history  and  biology.  Again  reading 
habits  are  unchanged  and  they  still  see  one 
movie  a  week.  Extra-curricular  activities  con- 
tinue normally.  Programs  desired  in  more 
quantity  include  stories  of  heroes,  science  and 
history  plus  the  lives  and  music  of  great  com- 
posers. 

Following  are  the  findings  for  children  of 
all  ages: 

•  Tend  to  watch  most  television  programs  in 
conjunction  with  their  parents  or  other  mem- 
bers of  the  family. 

•  Rate  variety  shows,  family  comedies,  and 
western  programs  above  any  detective  and 
mystery  programs. 

•  Find  "interest"  and  "entertainment"  as  the 
prime  factors  in  determining  the  attractive- 
ness of  a  television  program. 

•  When  asked  their  preference  of  five  means 
of  entertainment  and  information,  rate  tele- 
vision a  substantial  first — with  books  second; 
radio  third;  movies  fourth;  and  comics  fifth. 

•  Ascribe  "the  ability  to  see  as  well  as  hear"  as 
the  predominant  reason  for  preferring  tele- 
vision. 

•  Listen  to  radio  programs  almost  as  much  as 


Latest  study  involves  printed 
media  only.  It  is  based  on 
information  included  in  last 
fall's  "A  Study  of  Four  Media." 

SIZES  and  characteristics  (sex  and  income)  of 
duplicated  single  and  multiple  issue  audiences 
of  five  publications — Life,  Saturday  Evening 
Post,  Look,  Ladies  Home  Journal  and  This 
Week — are  analyzed  in  "A  Study  of  Duplica- 
tion," just  issued  by  Life.  Data  were  derived 
from  further  analysis  of  information  included 
in  "A  Study  of  Four  Media,"  issued  by  Life 
last  fall  [B«T,  June  15,  1953].  Like  the  mag- 
azine's previous  studies  of  accumulative  audi- 
ences, the  new  one  was  made  by  Alfred  Politz 
Research  Inc. 

Unlike  its  study  of  last  fall,  which  compared 
five  publications,  four  radio  shows  and  five  tv 
programs,  the  new  study  is  confined  to  printed 
media  only.  A.  Edward  Miller,  director  of 
research  for  Life,  explained  that  to  include  the 
broadcast  media  as  well  would  require  16,000 
tables. 

"Inasmuch  as  there  has  been  single  issue 
duplication  material  available  in  previous  audi- 
ence studies,  our  major  objective  was  to  extend 
the  availability  of  duplication  data  to  several 
issues  and  on  a  frequency  basis,"  Mr.  Miller 
said. 

"In  interviewing  for  'A  Study  of  Four  Media,' 
due  to  summer  program  interruptions  and 
other  features,  only  four  radio  and  tv  programs 
were  measured,  as  compared  with  six  issues 


they  did  before  their  families  had  a  tele- 
vision set. 

•  Observe  a  regular  mealtime  period  which 
is  not  interfered  with  by  television. 

•  Have  learned  new  things  by  watching  tele- 
vision— predominantly,  home  economics  and 
how-to-make  various  items. 

•  Do  not  allow  television  to  interfere  with  the 
performance  of  homework  for  school. 

•  Have  just  as  much  interest  in  hobbies  as  they 
did  before  television — principally  collecting. 

•  Read  as  many  books  as  ever. 

•  Participate  in  as  many  extra-curricular  school 
activities  as  ever. 

•  Engage  in  as  many  home  and  outside  activi- 
ties as  ever. 

•  Still  attend  one  movie  a  week. 

•  Spend  as  much  time  with  magazines  as  pre- 
viously— with  preference  for  news  and  story 
magazines. 

•  Would  like  to  see  even  more  dramatizations 
of  historical  episodes,  lives  of  great  heroes, 
and  scientific  achievements  on  television. 
Children   participating   in   the   study  (304 

girls,  293  boys)  kept  diaries,  except  for  the 
youngest  group,  under  carefully  controlled  con- 
ditions following  accepted  research  procedures. 

Direct  Mail  Advertising  Up 

DIRECT  MAIL  advertising  during  April  1954 
amounted  to  $115,725,395  as  compared  with 
$105,653,499  in  April  1953,  it  was  reported  last 
week  by  the  Direct  Mail  Adv.  Assn.  Expendi- 
tures for  the  first  four  months  of  1954  were 
listed  at  $446,419,323,  an  increase  of  6.39% 
over  the  figure  for  the  corresponding  period  last 
year. 


of  the  individual  printed  media.  Therefore,  be- 
cause the  difference  of  study  basis  made  com- 
parability of  duplication  on  a  cumulative  and 
frequency  basis  impossible,  we  decided  not  to 
include  radio  and  tv  comparisons  in  the  formal 
report." 

Mr.  Miller  said  that  a  supplementary  tabu- 
lation of  duplication  data  between  average  per 
program  audiences  of  specific  radio  or  tv  pro- 
grams and  average  issues  of  printed  media  had 
been  compiled  and  are  available  on  request. 

The  base  data  are  now  some  two  years  old, 
he  pointed  out,  so  while  they  are  still  valid 
for  magazines  they  have  no  current  significance 
for  the  broadcast  media,  where  programs  do 
not  have  paid  up  subscribers  for  long  periods 
and  whose  audiences  may  change  radically  in 
a  short  time,  particularly  when  changes  occur 
in  other  programs  broadcast  at  the  same  time. 
The  audience  information  used  in  this  study, 
he  noted,  was  collected  before  /  Love  Lucy 
had  become  a  top-ranking  tv  show,  which 
doubtless  affected  the  audience  of  Lux  Radio 
Theatre,  on  at  the  same  time. 

Early  Report  Drew  Fire 

By  not  making  a  general  release  of  the 
broadcast  data  of  audience  duplication,  Life 
will  this  time  avoid  the  barrage  of  criticism 
with  which  broadcast  statisticians  greeted  the 
1953  study.  Chief  target  for  their  ire  was  the 
comparison  of  single  radio  and  tv  program 
audiences  with  the  overall  audiences  of  publi- 
cations, which  the  broadcast  researchers  felt 
to  be  like  comparing  a  room  (radio  or  tv) 
with  a  house  (publications)  and  to  short 
change  the  broadcast  media  unmercifully. 
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Duplication  Study  by  'Life'  Excludes  Radso-Tv 


A 

realistic 


a 


approach 

to  radio 


advertising 

Let's  be  realistic — you,  as  a  time  buyer  or  advertiser,  have  a  perfect 
right  to  question  the  selling  power  of  radio  in  any  market.  Let's  be 
equally  realistic  about  proof  of  selling  power  of  any  medium.  Posi- 
tive proof  is  difficult  to  obtain.  Too  often  variables  outside  the  ad- 
vertising structure  affect  the  sale  of  the  advertised  product. 

We  believe,  however,  that  at  WSM  we  have  an  indication  of  the 
effectiveness  of  WSM  radio  that  pinpoints  selling  results  in  an  unusual 
way. 

WSM  is  not  a  mail-order  specialty  station.  There  are  few  mail  order 
accounts  which  can  meet  our  specifications.  However,  we  know  that 
in  the  mail  order  field,  as  in  no  other,  sales  results  are  quickly  and 
directly  measured. 

Thus  our  interest  in  the  latest  figures  from  Noble-Dury  &  Associates, 
advertising  agency  for  the  Carter  Chickery  of  Eldorado,  Illinois.  For 
nineteen  consecutive  years  Carter  Chickery  has  been  a  successful  WSM 
advertiser  with  a  live  Saturday  night  program  featuring  Grand  Ole 
Opry  talent.  Has  radio  paid  off  in  direct  sales  in  1954?  "Using  no 
advertising  but  our  WSM  program  Mr.  Carter  has  sold  over  two 
million  baby  chicks  priced  as  high  as  $43.95  per  hundred  this  season'' 
reports  Noble-Dury.  "This  is  the  second  biggest  year  in  Mr.  Carter's 
history,  exceeded  only  by  1943." 

Being  realistic — radio  continues  to  be  the  great  mass  selling  medium 
in  this  Southern  market. 

And  as  always,  ranks 
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'Dragnet'  Tops  Videodex 
Ratings  for  May  1-7  Week 

NBC-TV's  Dragnet  topped  the  Videodex  rat- 
ings for  network  tv  programs  for  May  1-7, 
based  both  on  percentage  and  number  of  tv 
homes  reached.  The  listing  of  top  10  pro- 
grams follows: 

VIDEODEX  TOP  TEN   NETWORK  PROGRAMS 
May  1-7,  1954 

No.  of  %  Tv 

Name  of  Program  Cities  Homes 

1  Dragnet  (NBC)  95  44.5 

2  I  Love  Lucy  (CBS)  126  40.7 

3  You  Bet  Your  Life  (NBC)  127  38.4 

4  Toast  of  the  Town  (CBS)  116  34.1 

5  Jackie  Gleason  (CBS)  88  33.4 

6  Comedy  Hour  (NBC)                       108  33.2 
Milton  Berle  (NBC)                          109  33.2 

7  Your  Show  of  Shows  (NBC)  70  31.2 

8  Ford  Theater  (NBC)  137  30.9 

9  Kraft  Tv  Theatre  (NBC)  55  30.8 
10        Tv  Playhouse  (NBC)                        95  29.9 

No.  Tv 

No.  of  Homes 

Name  of  Program  Cities  (000's) 

1  Dragnet  (NBC)  95  13,424 

2  I  Love  Lucy  (CBS)  126  13,068 

3  You  Bet  Your  Life  (NBC)  127  12,224 

4  Toast  of  the  Town  (CBS)  116  10,414 

5  Comedy  Hour  (NBC)  108  9,983 

6  Ford  Theatre  (NBC)  137  9,981 

7  Milton  Berle  (NBC)  109  9,921 

8  Jackie  Gleason  (CBS)  88  9,304 

9  Tv  Playhouse  (NBC)  95  9,267 
10        Godfrey  &  Friends  (1st  half)  (CBS)        112  8,891 

L  A.  Viewers  Unwilling 
To  Pay  Extra  for  Uhf 

WITH  only  3%  of  the  people  queried  able  to 
receive  uhf,  almost  82%  report  they  would  not 
pay  $25  to  convert  their  uhf  sets,  according 
to  the  11th  semiannual  Tele-Census  conducted 
among  2,500  Los  Angeles  tv  set  owners  by  Hal 
Evry.  Less  than  2%  expect  color  tv  to  be  at 
a  price  they  can  afford  this  year.  Some  87% 
think  it  will  be  more  than  two  years. 

As  to  set  turnover,  73%  have  had  their  sets 
more  than  two  years;  15%,  one  to  two  years; 
and  12%,  less  than  a  year.  While  8%  would 
not  replace  their  set  if  it  were  destroyed  be- 
yond repair,  86%  report  they  would  make  re- 
placements. 

Movie-wise,  compared  to  last  year,  31%  go 
to  the  movies  less;  13%.  more;  and  56%,  the 
same.  Over  59%  signified  willingness  to  pay 
$1  per  program  to  see  first  quality  movies  on 
home  tv  sets,  while  33%  answered  in  the  nega- 
tive. Of  set  owners,  69%  said  tv  makes  na- 
tional affairs  clearer;  6%,  more  confusing;  25%, 
no  difference. 

Factory  Tv  Tube  Sales  Down 

FACTORY  SALES  of  cathode  ray  tv  tubes  in 
April  totaled  727,655  units,  compared  to  759,- 
468  tubes  in  March,  according  to  Radio-Elec- 
tronics-Tv  Mfrs.  Assn.  Four-month  sales  totaled 
2,690,519  compared  to  3,705.997  in  the  same 
1953  period.  Sales  of  receiving-type  tubes  in 
April  totaled  29,640,942  compared  to  29,063,- 
484  in  March.  Four-month  sales  were  106,- 
026,920  compared  to  163,401,355  in  the  same 
1953  period. 

Electronic  Technicians  Study 

STUDY  on  "Mobility  of  Electronic  Technicians 
1940-1952,"  Bulletin  1150,  has  been  issued  by 
the  Bureau  of  Labor  Statistics.  The  report  said 
the  sample  of  1,926  persons  was  one  of  the 
largest  groups  of  workers  ever  studied  in  a 
single  occupation. 

The  report  said  average  weekly  earnings  were 
highest  among  electronic  technicians  in  broad- 
casting stations  (only  large  cities  were  sampled) 
with  71%  of  them  earning  $100  or  more  per 
week.  Median  was  $107.  Period  quoted  was 
for  April-May  1952,  the  report  indicated. 
Lowest  median  was  $73  for  radio-tv  manu- 
facture with  $77  median  for  radio-tv  repair. 
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NARTB  BOARDS  FACE  UHF,  TVAB  PROBLEMS 


Scheduled  to  meet  in  Washing- 
ton the  week  of  June  21, 
NARTB's  full  board  and  the 
separate  Radio  and  Tv  Boards 
will  consider  the  problems  cre- 
ated by  NARTB's  decision  to 
participate  in  the  Senate  uhf 
hearings  and  by  the  newly- 
organized  TvAB. 

TWO  station  movements  outside  NARTB's 
structure  will  be  considered  at  the  semiannual 
meeting  of  the  association's  full  board,  plus 
the  separate  Radio  and  Tv  Boards,  to  be  held 
in  Washington  the  week  of  June  21. 

One  minor  trouble  area  centers  around  two 
separate  uhf  organizations  that  are  concerned 
over  decisions  of  the  NARTB  Tv  Board's  de- 
cision to  take  part  in  the  Senate  Communica- 
tions Subcommittee  uhf  hearings. 

Second  problem,  also  in  the  tv  field,  is  the 
TvAB  sales  promotion  project  that  drew  an 
estimated  105  members  at  the  NARTB  Chicago 
convention  and  served  to  sidetrack  an  NARTB 
long-term  move  in  the  same  direction. 

Thus  far  neither  move  has  aroused  serious 
fears  that  a  group  of  tv  stations  might  break 
off  from  the  association.  NARTB's  president 
and  board  chairman,  Harold  E.  Fellows,  last 
Thursday  reassured  member  stations  that  the 
association  would  take  no  sides  in  the  uhf 
hearing. 

Of  the  two  uhf  groups — Uhf  Tv  Coordinating 
Committee  and  UHF  Tv  Assn. — the  latter  has 
been  critical  of  NARTB's  decision  to  take  part 
in  Senate  hearings  and  has  uttered  charges  about 
the  intent  of  "fat  cats"  [B«T,  May  31]. 

Promotion  Aims  Cited 

TvAB's  ranks  are  dominated  by  NARTB 
tv  member  stations  and  the  sales  promotion 
unit's  officers  are  firm  in  stating  that  they  have 
no  fight  whatever  with  the  trade  association  but 
merely  want  to  promote  spot  and  local  sales. 
Networks,  aside  from  o&o  stations,  are  ex- 
cluded from  TvAB.  NARTB  has  been  working 
since  December,  1952,  on  an  all-tv  industry 
sales  promotion  project  to  be  set  up  within  the 
association  and  then  put  out  of  the  house  to 
operate  as  a  separate  unit. 

The  week  of  meetings  will  open  with  ses- 
sions of  committees  and  the  separate  Television 
Code  Review  Board.  Sitting  for  the  first  time 
with  the  code  group  will  be  two  new  mem- 
bers— William  B.  Quarton,  WMT-TV  Cedar 
Rapids.  Iowa,  and  G.  Richard  Shafto,  WIS-TV 
Columbia,  S.  C.  They  replace  Walter  J.  Damm, 
WTMJ-TV  Milwaukee,  and  Ewell  K.  Jett, 
WMAR-TV  Baltimore.  Other  members  are 
John  E.  Fetzer,  of  the  Fetzer  station  group, 
chairman;  J.  Leonard  Reinsch,  WSB-TV  At- 
lanta, vice  chairman,  and  Mrs.  A.  Scott  Bullitt. 
KING-TV  Seattle. 

Chairmen  of  the  Radio  and  Tv  Boards  will 
be  elected.  Mr.  Fellows  has  been  serving  as 
full  board  chairman  as  well  as  president  since 
the  retirement  of  Judge  Justin  Miller  last  April 
1.  Judge  Miller  also  was  Radio  Board  chair- 
man. Robert  D.  Swezey,  WDSU-TV  New 
Orleans,  is  current  chairman  of  the  Tv  Board. 

Legislative,  budget,  convention,  and  regu- 
latory problems  top  the  board  agendas.  The 
Tv  Board  meets  June  23,  followed  the  next 
day  by  the  Radio  Board.  The  combined  boards 
meet  June  25. 

Site  for  the  1955  industry  convention  will 
be  selected.   Last  winter  the  board  had  shown 


an  inclination  to  select  Washington  for  the 
convention  but  pressure  for  a  Chicago  site  has 
arisen  because  of  its  central  location  and  the 
lack  of  a  large  hotel  with  exposition  space  in 
the  Nation's  Capital.  Secretary-Treasurer  C.  E. 
Arney  Jr.  is  understood  to  have  an  option  on 
the  Conrad  Hilton  Hotel,  Chicago. 

Legislative  discussion  of  the  boards  will  cen- 
ter around  measures  to  restrict  alcoholic  bev- 
erage advertising,  the  Senate  uhf  hearings  and 
proposals  to  amend  the  Taft-Hartley  Act. 

John  F.  Meagher,  who  retires  June  15  as 
District  11  (Minn..  N.  D..  S.  D.)  director  to 
become  NARTB's  new  radio  (am,  fm)  vice 
president,  will  take  part  in  the  board  meeting. 
An  election  to  name  his  successor  will  be  held 
in  District  11  within  a  month. 

New  Radio  Board  members  are  James  H. 
Moore,  WSLS  Roanoke.  Va.;  Robert  B.  Mc- 
Connell,  WISH  Indianapolis,  whose  father,  C. 
Bruce  McConnell,  once  served  on  the  board; 
Cy  Casper,  WBBZ  Ponca  City,  Okla.;  Walter 
E.  Wagstaff,  KIDO  Boise.  Idaho;  Martin  B. 
Campbell,  WFAA  Dallas;  J.  Frank  Jarman. 
WDNC  Durham.  N.  C;  Lester  L.  Gould,  WJNC 
Jacksonville,  N.  C,  and  H  Quenton  Cox,  Port- 
land, Ore.  Re-elected  this  year  were  E.  R. 
Vadeboncoeur,  WSYR  Syracuse;  Henry  B. 
Clay,  KWKH  Shreveport,  La.;  E.  K.  Harten- 
bower,  KCMO  Kansas  City,  and  Albert  D. 
Johnson,  KOY  Phoenix. 

Newly  elected  to  the  Tv  Board  at  the  Chicago 
convention  were  John  Esau,  KTVQ  (TV)  Okla- 
homa City,  and  W.  D.  Rogers  Jr.,  KDUB-TV 
Lubbock,  Texas.  Re-elected  at  that  time  were 
Chairman  Swezey;  Clair  R.  McCollough,  Stein- 
man  Stations;  Harold  Hough,  WBAP-TV  Fort 
Worth;  Paul  Raibourn,  KTLA  (TV)  Los  An- 
geles, and  George  B.  Storer,  Storer  Broadcast- 
ing Co. 

Board  members  now  are  paid  $15  a  day  ex- 
penses for  service  during  meetings,  plus  7-cents- 
a-mile  travel  allowance.  The  payments  fall  well 
below  actual  out-of-pocket  expenses  to  the  di- 
rectors, who  receive  no  other  pay  for  their 
year-round  work  on  behalf  of  the  association. 

NARTB's  1954  budget  will  be  reviewed  by 
the  finance  committee,  which  in  turn  will  re- 
port to  the  directors.  The  budget  runs  over 
$900,000,  of  which  around  $230,000  is  allocated 
to  television. 

Hartenbower  Re-Elected 
NARTB  Dist.  10  Director 

E.  K.  HARTENBOWER,  general  manager  of 
KCMO  Kansas  City,  has  been  re-elected  as 
NARTB  District  10  (Mo.,  Iowa.,  Neb.)  direc- 
tor. He  enters  his 
second  consecutive 
two-year  term  fol- 
lowing a  special  elec- 
tion held  in  the  dis- 
trict last  month. 

K.  S.  Gordon, 
KDTH  Dubuque. 
Iowa,  had  been  elect- 
ed to  the  post  last 
March  in  a  three- 
way  race  but  he  re- 
signed because  of 
pressure    of  station 

business  and  person- 
MR.  HARTENBOWER  .  ..  -v T  ., 

al   matters.  Nev 

terms  of  recently  elected  directors-at-large  (one 

each  in  large,  medium,  small  and  fm  .groups. 

and  even  numbered  districts)  started  following 

close  of  the  Chicago  convention  last  month. 
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//zg/r  Fidelity 

comes  to  Arizona 


KPHO's  General  Manager, 
Richard  B.  Rawls 


01 


Fa  i 


a  KPHO-COLLINS  success  story 


Last  year,  KPHO  in  Phoenix  decided  to  give 
Arizona  its  best  radio  signal  and  expand  their 
listening  area  at  the  same  time.  Of  course  they 
needed  the  best  transmitter  available  to  do  the 
job  and  that's  where  Collins  entered  the  picture. 
After  technical  discussions  and  conferences  with 
KPHO's  engineers  and  General  Manager,  Dick 
Rawls,  the  decision  was  made,  and  a  new  Collins 
21E-5kw  transmitter  was  installed.  Test  runs  were 
made,  and  KPHO  was  so  enthusiastic  they  labeled 
and  advertised  their  new  signal  quality  "High 
Fidelity."  On  August  28,  1953,  KPHO  and  the 
new  Collins  21E  hit  the  air  waves.  How  about 
the  response  from  Arizona's  listening  public?  It 
was  terrific.  It  completely  justified  the  "High 
Fidelity"  tag.  But  here's  the  story  in  Dick  Rawls' 
own  words. 


KPHO's  success  is  gratifying,  but  not  surprising.  The  21E 
is  engineered  to  deliver  that  kind  of  performance  in  the 
540  kc  to  18  mc  range.  Such  features  as  no  crystal  ovens, 
simplified  frequency  control,  forced  air  cooling  of  the 
entire  transmitter,  and  Collins  advanced  design  can't  help 
but  produce  a  "High  Fidelity"  signal.  And  by  now, 
KPHO  has  discovered  how  convenient  and  economical 
the  Collins  21E  is.  It's  smaller,  one-half  the  size  of  most 
5kw's — there  are  only  9  types  of  tubes  to  deal  with  and 
all  relays  and  other  components  are  easily  accessible  for 
servicing. 

Our  thanks  to  KPHO  for  their  enthusiastic  endorse- 
ment, and  our  congratulations  on  their  outstanding 
success.  Contact  the  Collins  Office  nearest  you  for  full 
information  on  the  21E-5kw. 
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NATRFD  'CONFIDENT' 
AT  CHICAGO  CLINIC 

First  sales  clinic,  held  in  Chi- 
cago by  tv-radio  farm  direc- 
tors, reflects  confidence  in  di- 
rectors by  both  audience  and 
sponsors  of  broadcast  media. 

CONFIDENCE  was  the  keynote  sounded  by 
farm  directors  at  their  first  national  radio-tv 
sales  clinic  in  Chicago  last  Tuesday. 

Success  stories  and  examples  designed  to  re- 
flect this  confidence  in  radio-tv  farm  directors 
at  the  audience  and  sponsor  level  characterized 
the  one-day  session  at  the  Sheraton  Hotel,  with 
Jack  Jackson,  KCMO-AM-TV  Kansas  City, 
presiding  as  president  of  the  National  Assn.  of 
Television  and  Radio  Farm  Directors.  Sta- 
tions also  cooperated  on  the  sales  clinic,  along 
with  the  Rural  Radio  Network. 

In  a  morning  session  Lyle  Webster,  director 
of  information,  U.  S.  Dept.  of  Agriculture,  told 
directors  that  while  his  agency  is  active  in  ra- 
dio and  television,  it  will  continue  to  depend 
primarily  on  farm  directors  for  localized  serv- 
ices. He  spoke  on  "The  Importance  of  Farm 
Radio  and  Television  to  American  Agriculture." 

Charles  H.  Smith,  research  director,  WCCO- 
AM-TV  Minneapolis,  discussed  tools  for  selling 
farm  radio  to  advertisers.  He  noted  radio  re- 
ceivers still  dominate  farm  households,  and  are 
heard  in  tractors,  in  barns  and  elsewhere. 

Mai  Hansen,  WOW-AM-TV  Omaha,  de- 
scribed the  "plus"  for  directors  among  farm- 
ers, giving  examples  of  prospects  for  potential 
customers.  Mr.  Hansen  headed  the  Sales  Clinic 
Committee. 

Builds  Good  Will 

Use  of  farm  programs  to  help  develop  a  sta- 
tion's other  programming  and  build  good  will 
was  described  by  Gerald  L.  Seaman,  radio-tv 
director,  Bert  S.  Gittins  Adv.,  Milwaukee.  He 
claimed  that  tv-radio  farm  directors  "give  you 
more  farm  audience  any  time." 

Ralph  Hardy,  vice  president  in  charge  of 
government  relations,  NARTB,  posed  a  chal- 
lenge to  the  directors,  noting  that  types  of  pro- 
grams vary  for  individual  stations.  He  stressed 
the  need  for  personalized  work  at  the  director's 
level.  Mr.  Hardy  was  guest  speaker  at  the 
clinic  luncheon. 

John  H.  Boyle,  radio-tv  advertising  director, 
Reynolds  Metals  Co.,  told  members  there  is 
"no  such  thing"  as  the  farm  market.  He  called 
on  farm  directors  to  make  themselves  adaptable 
to  localized  conditions,  utilizing  different  ap- 
proaches as  they  see  fit.  Mr.  Boyle  also  stressed 
the  "sincerity"  factor  on  behalf  of  farm  di- 
rectors. 

Lew  Van  Nostrand,  sales  manager,  WMT- 
AM-TV  Cedar  Rapids,  reported  that  farm  pro- 
grams have  paid  off  handsomely  for  advertisers 
on  his  station  and  cited  low  cost  figures  for  each 
such  program  and  listener. 

Other  speakers  on  the  afternoon  panel  dis- 
cussion were  Jack  Dow,  vice  president  and  ac- 
count executive,  Bozell  &  Jacobs,  and  P.  A. 
Sugg,  manager,  WKY-AM-TV  Oklahoma  City. 
A  reception  followed  the  day's  sessions,  opened 
by  Mr.  Jackson  with  a  discussion  of  the  purpose 
and  objectives  of  the  first  national  farm  radio- 
tv  sales  clinic. 

Montanans  Set  August  Meet 

FALL  meeting  of  Montana  Radio  Stations 
Inc.  is  scheduled  for  Aug.  28-29  at  Flathead 
Lake.  President  Ian  A.  Elliot,  general  man- 
ager of  KRIF  Miles  City,  has  requested  mem- 
bers to  forward  ideas  for  program  material. 


THE  MEDICAL  and  dental  professions 
have  applauded  NARTB's  tv  code  and  the 
steps  taken  to  meet  their  objections  to 
"white-coat"  commercials.  Voicing  ap- 
proval to  NARTB  President  Harold  E.  Fel- 
lows (center)  are  Dr.  George  F.  Lull  (I), 
secretary  -  general  manager,  American 
Medical  Assn.,  and  Dr.  Lon  Morrey,  editor, 
official  journal  of  American  Dental  Assn. 


Carolina  Assns.  Arrange 
Speakers  for  Convention 

A  PARTIAL  LIST  of  speakers  for  the  first 
annual  convention  of  the  North  Carolina  Assn. 
of  Broadcasters  and  the  South  Carolina  Radio 
&  Tv  Broadcasters  Assn.  July  1-2  at  Myrtle 
Beach,  S.  C.,  was  announced  last  week  by  co- 
chairmen  Billy  Page,  WFTC  Kinston,  N.  C, 
and  Tom  Daisley,  WIS-TV  Columbia,  S.  C. 

They  are  Richard  Lewis  Jr.,  WINC  Win- 
chester, Va.,  "How  We  Corraled  Sears,  Roe- 
buck"; Fred  Coe,  producer  with  Philco-Good- 
year  Tv  Playhouse,  "Tv  Production — Prime 
Objective  for  Good  Programming";  John  F. 
Meagher,  KYSM  Mankato,  Minn.,  NARTB 
radio  vice  president-elect,  "What's  Ahead  in 
Radio";  Warren  E.  Foster.  Coca-Cola  Co., 
Atlanta,  banquet  speaker,  "What  Radio  and 
Tv  Mean  to  Me." 

Cocktail  parties  and  dancing  and  other  rec- 
reation are  planned  beginning  the  evening  of 
June  30  and  lasting  through  the  afternoon  of 
July  2.  The  banquet  is  set  for  the  evening  of 
July  1. 

Membership  of  TvAB 
Passes  105-Station  Mark 

TELEVISION  Advertising  Bureau  has  a  mem- 
bership of  105  tv  stations  and  additional  mem- 
berships are  coming  in  daily,  Richard  A.  Moore, 
vice  president  and  general  manager  of  KTTV 
(TV)  Los  Angeles,  and  temporary  chairman  of 
TvAB,  said  Friday  in  a  statement  issued  from 
the  organization's  temporary  headquarters  in 
Suite  635-6,  Hotel  New  Weston,  New  York. 
Telephone  number  is  Plaza  8-1136. 

Following  the  successful  launching  of  the 
TvAB  idea  at  the  NARTB  convention  in  Chi- 
cago [B»T,  May  31],  an  executive  committee 
headed  by  Mr.  Moore  was  appointed  to  con- 
duct a  membership  campaign  and  carry  on 
preliminary  plans  for  the  promotion  organiza- 
tion. In  about  a  month,  the  charter  members 
of  TvAB  will  elect  a  permanent  board  of  di- 
rectors. Plans  are  also  under  way  for  an  in- 
augural dinner  meeting  to  be  held  early  in 
July  in  New  York,  at  which  the  new  officials 
will  be  installed  and  the  new  program  com- 


menced. All  TvAB  members  will  be  invited  to 
attend. 

Members  of  the  interim  executive  committee, 
in  addition  to  Chairman  Moore,  are:  Roger  W. 
Clipp,  general  manager,  WFIL-TV  Philadelphia; 
Charles  Crutchfield,  vice  president  and  general 
manager,  WBTV  (TV)  Charlotte;  Norman  Git- 
tleson,  manager,  WJAR-TV  Providence;  Jack 
Harris,  general  manager,  KPRC-TV  Houston; 
Vernon  A.  Nolte,  general  manager,  WHIZ-TV 
Zanesville;  William  Quarton,  general  manager 
WMT-TV  Cedar  Rapids;  L.  H.  Rogers  II,  vice 
president  and  general  manager,  WSAZ-TV  Hunt- 
ington, W.  Va.;  W.  D.  Rogers,  president,  KDUB- 
TV  Lubbock,  Tex.;  Frank  Schreiber,  general 
manager,  WGN-TV  Chicago;  Harold  P.  See,  sta- 
tion manager,  KRON-TV  San  Francisco;  George 
B.  Storer  Jr.,  vice  president,  Storer  Broadcasting 
Co. 

J.  R.  Covington,  assistant  vice  president  in 
charge  of  sales  promotion,  WBTV  (TV)  has  been 
loaned  to  the  committee  to  handle  promotion 
and  publicity  for  TvAB  during  the  organization- 
al period. 

RETMA  Unit  to  Investigate 
Boosters,  Satellites  in  Uhf 

FACTS  about  uhf  and  the  role  booster  and 
satellite  stations  can  play  in  the  development  of 
that  part  of  the  television  medium  will  be  re- 
viewed at  a  June  23  meeting  of  a  special  uhf 
committee  of  the  Broadcast  Equipment  Section, 
Radio-Electronics-Tv  Mfrs.  Assn. 

The  committee  will  be  holding  its  second 
meeting,  with  site  not  yet  selected.  Its  work 
will  come  before  the  RETMA  annual  member- 
ship meeting  at  Chicago  June  15-17.  Com- 
mittee chairman  is  Ben  Adler  of  Adler  Com- 
munications Labs.  Its  satellite-booster  activities 
were  reviewed  at  a  May  24  meeting  of  the 
RETMA  Broadcast  Section. 

Facts  about  the  WSM-TV  Nashville  booster 
and  a  Sylvania  Electric  Products  satellite  at 
Emporium,  Pa.,  are  being  compiled  by  Mr 
Adler's  group  and  a  report  will  be  submitted  tc 
the  FCC. 

Working  definitions  of  the  terms  have  beer 
adopted  by  the  committee.  A  booster  is  de- 
scribed as  a  device  which  operates  on  the  same 
frequency  as  the  main  or  driving  station  ai 
which  the  primary  controlling  radio,  video  anc 
audio  signal  originate.  A  satellite  is  describee 
as  operating  on  a  radio  frequency  channe 
differing  from  that  of  the  main  or  driving  sta 
tion  at  which  the  primary  controlling  video  anc 
audio  signals  originate. 

Other  members  of  the  all-industry  committee 
besides  Chairman  Adler,  are  Aaron  Shelton 
WSM-TV  Nashville;  C.  J.  Simon,  General  Elec 
trie  Co.;  E.  E.  Overmier,  Sylvania  Electri 
Products:  J.  D.  O'Neill,  Allen  B.  DuMont  Labs 
Neal  McNaughten,  RCA  Victor;  L.  A.  Bondor 
Prodelin  Inc.;  A.  G.  Volletta,  E.  A.  Hungerforc 
General  Precision  Labs;  W.  H.  Rappolt,  Stand 
ard  Electronics  Co.;  C.  R.  Lane,  Gabriel  Elec 
tronics  Div.;  J.  R.  McKenna.  Philco  Corp.;  Di 
Albert  G.  Veldhuis,  Wind  Turbine  Co.;  Leonar 
Rooney,  Raytheon  Mfg.  Co.;  Lester  C.  Smitl 
Spencer-Kennedy  Labs. 

NSE  Congress  Confident 
Of  U.S.  Business  Future 

CONFIDENCE  in  America's  business  futuil 
dominated  a  gathering  of  more  than  1,300  sale' 
leaders  who  convened  in  Chicago  last  week  fc 
the  19th  annual  distribution  congress  of  Nil 
tional  Sales  Executives. 

Some  150  individual  sales  executive  grout 
from  40  states  were  represented  at  the  three-dt 
convention  and  equipment  fair  at  the  Conr£ 
Hilton  Hotel  June  2-4. 

Sales  leaders  reported  a  "wholesome  balan< 
between  supply  and  demand"  has  develops 
since  the  end  of  the  Korean  hostilities,  wiii 
electronics  and  other  fields  tabbed  for  "va 


Page  42    •    June  7,  1954 


Broadcasting    •  Telecastin 


Decide  on  the  Network  that  Protects  Your  Time 


DECIDE  ON 

Du  Mont 


There's  no  costlier  television 
experience  than  to  lose  your 
investment  in  a  program  or  time 
...  or  both  ...  at  your  contract's 
expiration.  This  doesn't  happen  to 
Du  Mont  sponsors  ...  it  won't 
happen  to  you.  The  Du  Mont 
Television  Network  has  always 
protected  sponsors.  When  you 
decide  on  Du  Mont  you  have  a 
time  franchise. 


•  LOWER  TIME  COSTS 

You  save  regionally  or  nationally  on  the 
Du  Mont  Network.  For  example,  in  the  5 
largest  U.  S.  markets  alone,  other  networks 
cost  as  much  as  12%  to  41.5%  more! 

•  LOWER  PRODUCTION  COSTS 

Your  savings  at  Du  Mont  on  production 
facilities  result  in  more  money  available  for 
time  buys. 


IT'S  TIME  TO  DECIDE  ON  THE 


NO  "MUST-BUY"  PROGRAMS 

Du  Mont  availabilities  let  you  "buy"  or 
build  and  become  the  sole  sponsor  of  a 
program  that  meets  your  selling  needs. 


OUMONT 


TELEVISION  NETWORK 


515  Madison  Avenue,  New  York  22,  N.  Y.  MUrray  Hill  8-2600 
435  N.  Michigan  Avenue,  Chicago  11,  III.  MO  4-6262 

A  Division  of  The  Allen  B.  Du  Mont  Laboratories,  Inc. 
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TRADE  ASSNS.- 


possibilities."  The  prospect  for  return  of  com- 
petition in  selling  was  hailed  as  encouraging. 

Among  exhibitors  were  Ampro  Corp.,  Atlas 
Film  Corp.,  Encyclopaedia  Britannica  and 
Wilding  Picture  Productions  Inc.  Fred  Lazarus, 
president  of  Federated  Department  Stores,  was 
presented  NSE's  management  award. 

Among  speakers  were  Wilma  McNess,  speech 
and  dramatics  department,  Rockford  College, 
and  Dr.  A.  C.  Van  Dusen,  vice  president, 
Northwestern  U..  who  talked  on  "How  to  Use 
Psychology  in  Selling."  Miss  McNess  claimed 
that  "communications  must  be  a  basic  aspect  of 
everyday  business  life"  and  that  "businessmen 
fail  to  grasp  the  importance  of  reading,  listen- 
ing and  talking  properly." 


GOVERNMENT 


AWARD  for  the  best  tv  sports  program 
in  the  Twin  Cities,  presented  jointly  by  the 
Ad  Club  of  Minneapolis  and  the  local 
chapter  of  American  Federation  of  Tele- 
vision &  Radio  Artists,  was  won  by  Jack 
Horner  (r)  of  KSTP-TV.  He  relays  the  cita- 
tion to  Jack  Moran  (c),  advertising  direc- 
tor for  Hamms  Brewery,  sponsor,  and  Art 
Lund,  Campbell-Mithun  Adv.  Agency  ra- 
dio-tv  director.  KSTP-TV  won  nine  of  the 
14  Ad  Club-AFTRA  awards  for  1953. 

TRADE  ASSNS.  PEOPLE 

Walter  Marto,  owner,  Walter  Marto  Adv. 
Agency,    Pasadena:    Edward    G.    Neale  Jr., 

partner,  Neale  Adv.  Assoc.,  L.  A.;  and  Rode- 
rick A.  Mays,  owner,  Mays  &  Co.  Adv.,  L.  A., 
elected  to  three-year  terms  as  board  members, 
Southern  California  Advertising  Agencies  Assn. 

Alva  M.  Hollander,  partner,  Welsh,  Hollander 
&  Coleman  Adv.,  L.  A.,  elected  to  one-year 
term. 

Charles  W.  Fenton,  appointed  sales  director, 
Canadian  Assn.  of  Radio  &  Television  Broad- 
casters. 

Cliff  Brown,  in  charge  of  radio-tv  publicity, 
Universal-International  Pictures,  elected  chair- 
man of  radio-television  sub-committee,  Assn.  of 
Motion  Picture  Producers  studio  publicity  di- 
rectors committee.  He  succeeds  Milt  Howe  of 
RKO  Radio  Pictures. 

Robert  M.  Hawkes,  formerly  with  ABC  pro- 
gram dept.,  to  Chicago  sales  staff,  American 
Newspaper  Publishers  Assn.  Bureau  of  Ad- 
vertising. 

Julian  Ross,  formerly  secretary  of  Textile  Vet- 
erans Assn.,  appointed  executive  secretary, 
League  of  Adv.  Agencies,  with  headquarters  in 
New  York. 

Lester  Adams,  formerly  editor,  Portland  Tele- 
gram, to  Oregon  Milk  Producers  Assn.,  that 
city,  as  manager. 


SENATE  UHF  INQUIRY  SCOPE  ENLARGED; 
VHF  OPERATORS  MUSTER  SOLID  FRONT 

Hearings,  postponed  once  again,  will  resume  June  1  5.  Vhf  operators, 
NARTB  ready  their  testimony.  Sen.  Johnson,  despite  setback,  still 
pushes  bill  to  drop  excise  tax  on  uhf  sets. 


THE  SENATE  uhf  hearing,  already  volumi- 
nous in  testimony  and  exhibits,  has  all  the 
appearances  of  becoming  a  full  redress  of  tv 
grievances,  making  a  grandiose  sweep  of  the 
industry  picture. 

Among  the  developments  last  week  in  the 
Senate,  and  in  various  segments  of  the  in- 
dustry: 

©  A  swelling  list  of  witnesses  still  to  be 
heard  forced  a  rescheduling  of  the  hearing's 
resumption  from  last  Thursday-Friday  to  Tues- 
day of  next  week,  with  sessions  expected  to 
run  through  Friday  (June  18). 

9  Sen.  Edwin  C.  Johnson  (D-Colo.)  blocked 
by  a  newly-adopted  Senate  Finance  Committee 
policy  not  to  consider  excise  tax  changes  during 
its  current  study  of  the  revenue  bill,  has  not 
given  up  his  battle  to  eliminate  the  10%  Fed- 
eral excise  levy  on  sets  accommodating  uhf 
reception. 

®  Vhf  station  operators,  stunned  by  rapid 
fire  uhf  operator  testimony  before  an  appar- 
ently sympathetic  subcommittee  in  the  May 
19-21  hearing,  drove  toward  a  united  front  in 
preparation  of  its  participation  in  the  hearing. 

©  NARTB  clarified  its  position  on  the  role 
it  is  assuming  in  the  hearing. 

®  The  networks  apparently  still  are  very 
much  the  subject  of  uhf  operator  consideration 
as  can  be  assumed  by  a  report  that  the  UHF 
Tv  Assn.  is  seeking  a  disclosure  of  financial 
arrangements  between  tv  networks  and  affili- 
ates. The  networks'  presentation  will  be  made 
next  week  in  the  upcoming  hearing  sessions. 

Johnson  Intentions  on  Tax 

Sen.  Johnson,  a  member  of  the  Finance 
Committee,  in  disclosing  the  group's  vote  on 
excise  taxes,  said  he  still  planned  to  bring  up 
his  uhf  excise  tax  amendment  to  the  revenue 
bill  after  the  committee  concludes  its  marking 
up  of  the  measure.  Current  timetable  of  the 
committee  is  to  finish  this  work  by  today 
( Monday). 

If  beaten  down.  Sen.  Johnson  said  he  may 
attempt  to  tack  his  amendment  to  some  other 
bill  now  before  the  Finance  group.  It  was 
understood  should  this  tactic  fail,  the  Senator 
may  make  a  last-ditch  floor  stand  for  his 
proposal. 

The  Coloradan  is  not  battling  alone.  In  the 
Senate,  he  has  the  full  support  of  the  Potter 
subcommittee  which  has  adopted  a  resolution 
favoring  the  tax  elimination.  The  tv  industry 
position,  as  expressed  by  NARTB  and  the 
Radio-Electronics-Television  Mfrs.  Assn.,  is 
unanimously  behind  the  Johnson  proposal. 

Unanimous  support  for  the  position  to  be 
taken  by  the  informal  group  of  vhf  broadcast- 
ers in  their  presentation  has  been  received  by 
W.  Theodore  Pierson,  Washington  counsel  for 
the  group,  it  was  learned  last  week. 

Responses  to  the  more  than  400  telegrams 
sent  to  all  vhf  broadcasters — licensees,  permit- 
tees and  applicants — has  assured  that  the  vhf 
position  will  be  submitted  forcefully  to  Sen. 
Potter  and  his  colleagues,  it  was  said. 

The  vhf  group  also  received  support  in  its 
proposal  to  approve  the  recommendations  al- 
ready made  to  the  Senate  subcommittee  to 
(a)  encourage  the  production  and  sale  of  all- 
wave  receivers  and  (b)  use  booster  stations  to 
improve  service  inside  a  station's  coverage  area. 

General  attitude  of  the  vhf  group,  subscribed 


to  by  all  of  the  more  than  100  who  replied 
as  of  Thursday,  is  that  it  will  oppose  those 
proposals  having  an  adverse  effect  upon  the 
whole  medium  of  television  in  the  attempt  by 
uhf  broadcasters  "to  get  revenues  and  pro- 
grams." 

The  vhf  group  also  asked  for  individual  r 
statements  of  facts  and  opinion  to  be  sent  to 
the  Washington  counsel  regarding  early  diffi-  ; 
culties  with  set  circulation,  program  resources, 
economic  support,  money  risked  and  losses  in- 
curred. These  will  be  submitted  to  the  Senate 
committee,  it  was  said. 

It  was  emphasized  that  the  vhf  group  has 
no  intention  of  becoming  a  formal  organiza- 
tion and  that  its  establishment  is  only  tempo- 
rary.   Signing  the  telegram  were  the  following: 

Paul  R.  Bartlett,  owner  of  KFRE-AM-FM 
Fresno,  Calif.,  and  a  tv  applicant  for  ch.  12 
there;  Hugh  Halff,  WOAI-TV  San  Antonio; 


The  Vhf  Position 

THE  VHF  position,  enunciated  in  the 
telegram  which  was  sent  out  over  the 
Memorial  Day  weekend,  comprises  op- 
position to: 

•  Elimination  of  intermixture  of  vhf 
and  uhf  in  the  same  markets. 

•  Re-allocation  of  all  television  to  the 
uhf  band. 

•  Freeze  on  the  processing  of  all  tv 
applications — whether  for  new  stations  or 
changes  in  facilities  of  existing  vhf  oper- 
ations. 

•  Reduction  or  limitation  in  vhf  cov- 
erage. 


Jack  Harris,  KPRC-TV  Houston;  J.  Leonard 
Reinsch,  Cox  stations  (WSB-TV  Atlanta  and 
WHIO-TV  Dayton);  L.  H.  Rogers,  WSAZ-TV 
Huntington,  W.  Va.;  P.  A.  Sugg,  WKY-TM 
Oklahoma  City;  H.  W.  Slavick,  WMCT  (TV), 
Memphis;  Robert  D.  Swezey,  WDSU-TV  New 
Orleans. 

Work  on  the  vhf  presentation  was  initiatec 
by  several  vhf  operators  during  the  NARTE 
convention  in  Chicago  two  weeks  ago  [B«T 
May  31].     Among  those  taking  the  lead  ii 
forming  the  group  were  Harold  Hough,  WBAP 
TV  Fort  Worth,  and  Mr.  Sugg.    Others  wh<| 
attended   a  conference  with   Mr.   Pierson  iij 
Chicago  were  Otto  Brandt,  KING-TV  Seattle 
Richard    Moore,   KTTV   (TV)   Los  Angelesj 
Victor  A.  Sholis,  WHAS-TV  Louisville,  ancj 
Mr.  Harris. 

A  follow-up  meeting,  with  eight  to  ten  sta 
tions  represented,  was  held  in  Mr.  Pierson' 
Washington  offices  last  Monday. 

Points  vhf  witnesses  intend  to  make  to  th 
Potter  committee,  according  to  Mr.  Piersor! 
are  that  not  all  vhf  broadcasters  are  "fat  cats.: 
and  that  there  is  a  tremendous  broadcaste! 
and  public  investment  in  vhf  which  should  nt 
be  easily  imperiled.  The  reference  to  "fat  cats! 
was  in  obvious  answer  to  the  statement  pi 
out  by  William  A.  Roberts,  counsel  for  the  UH 
Television  Assn.  two  weeks  age  [At  Deadlini 
May  31]. 

There  will  be  three  to  six  vhf  spokesme  I 
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who  will  testify  as  typical  vhf  broadcasters. 
Mr.  Pierson  also  will  take  the  stand  in  their 
behalf. 

Meanwhile,  the  Uhf  Television  Assn.  planned 
to  ask  the  Senate  subcommittee  to  force  the 
FCC  to  enter  into  the  record  financial  data  from 
its  files  concerning  the  operating  expenses  and 
income  of  the  four  tv  networks  (ABC,  CBS, 
DuMont  and  NBC)  and  their  contractural 
arrangements  with  affiliates,  including  terms 
of  payment. 

This  is  designed  to  show,  according  to  Uhf 
Assn.  sources,  that  there  is  more  than  merely 
"arms  length"  business  arrangements  between 
the  networks  and  some  of  their  affiliates.  By 
this  is  meant,  it  is  understood,  that  prior  am 
affiliation,  personal  friendships  and  other  fac- 
tors enter  into  such  affiliation  agreements. 

At  the  same  time,  a  meeting  of  the  Uhf 
Television  Industry  Co-ordinating  Committee 
to  discuss  strategy  and  procedures  in  the  forth- 
coming second  round  of  Senate  subcommit- 
jtee  hearings  was  scheduled  for  Atlantic  City 
over  the  past  weekend.  In  addition  to  Benedict 
•  P.  Cottone,  counsel  for  the  committee,  others 
planning  to  be  present  were  Harold  H.  Thorns, 
WISE-TV  Asheville.  N.  C;  Fred  Weber,  WFPG 
Atlantic  City  and  operator  of  the  now  suspend- 
ed WFPG-TV  there;  John  Eudaloy,  WTAO- 
i!TV  Boston.  Mass.,  and  Sherwin  Grossman, 
WBUF-TV  Buffalo,  N.  Y. 

At  NARTB,  it  was  reported,  that  although 
several  uhf  operators  had  questioned  the  de- 
cision of  the  NARTB  Tv  Board  to  enter  the 
uhf  hearings,  during  the  NARTB  Chicago  con- 
vention [B»T,  May  31],  the  association  had 
received  only  four  inquiries  on  the  subject  as 
of  Thursday  night  (see  board  story,  page  40). 

Explains  Position 

To  clarify  the  NARTB  position.  President 
Harold  E.  Fellows  sent  a  memo  to  all  members 
Thursday,  explaining  its  historic  impartiality  in 
controversial  issues  and  inviting  suggestions  on 
the  testimony  it  will  give. 
The  memo  follows : 

In  the  backwash  of  the  recent  Convention, 
there  have  been  some  indications  of  disturbance 
among  television  members  of  the  Association 
that  my  public  remarks  at  the  Convention  indi- 
—  -  cated  a  disposition  to  "take  sides"  in  the  current 
uhf  discussions  which  are  being  heard  by  the 

—  Communications    Subcommittee    of    the  Senate 
Interstate  and  Foreign  Commerce  Committee. 

Perhaps  it  is  best  to  clarify  this  matter  pres- 
l]\  i  ently  before  the  misunderstanding  becomes  mag- 
nified by  further  erroneous  interpretation. 
By  direction  of  the  NARTB  Tv  Board,  I  will 
■    appear   before   the    Committee   when  hearings 
i  resume  June  15.     I  will  not  "take  sides"  and 
indeed,  am  not  authorized  to  do  so.    In  this,  as 
in  other  so-called  "segmentized"  problems  within 
the  industry,  the  Association's  testimony  will  be 
~'T   directed   to    developing — through   statistics,  re- 
m  search,  and  similar  reports — a  factual  presenta- 
:,!  J  tion  for  the  benefit  of  the  Committee  in  its  de- 
liberations.   This  summary  will  be  straightfor- 
>  ward,  historical,  chronological;  its  objective  will 
gy^be  to  present  television  developments  in  this 
country  to  date. 
In  the  preparation  of  testimony,  which  is  now 
I  in   process,    the   Association    management  and 
l  staff  will  welcome  any  suggestions  by  any  mem- 
bers.   Such  suggestions  should  comprehend,  of 
course,  the  limits  noted  above  within  which  the 
.  -  Association's  comments  will  be  offered. 

Mr.  Fellows  and  Thad  Brown,  NARTB  tv 
vice  president,  Mr.  Thorns  in  a  pre-hearing  dis- 
■ ::  )  cussion  June  14.  Originally  Mr.  Thorns  had 
planned  a  June  2  session  with  Mr.  Fellows, 
prior  to  the  former  date  for  resumption  of 
the  hearing. 

ji  can  \     As  many  as  22  witnesses,  at  a  minimum,  are 
expected  to  testify  beginning  Tuesday  of  next 

-  week.  Order  of  witnesses'  appearances  and  days 
,  j  i  they  will  testify  probably  will  not  be  set  until 

"  next  week,  it  was  understood. 

Out-of-towners  probably  will  be  scheduled 
first  on  the  subcommittee  hearing  agenda  to 
accommodate  time  and  travel  arrangements. 

Among  those  who  are  slated  to  appear: 
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For  NARTB— Harold  E.  Fellows,  board 
chairman-president;  A.  Prose  Walker,  manager 
of  NARTB  engineering  department. 

Vhf  operators  (witnesses  not  yet  official) 
represented  by  Theodore  W.  Pierson  of  Pierson 

6  Ball,  Washington  law  firm.  Also,  George 
Storer,  Storer  Broadcasting  Co.;  Hulbert  Taft 
Jr.,  Radio  Cincinnati  Inc.  (WKRC-TV);  Gor- 
don Brown,  WSAY  Rochester,  N.  Y.;  Leon 
Green,  KNUZ-TV  Houston;  Philip  Merryman, 
WICC-TV  Bridgeport,  Conn.;  Raymond  F. 
Kohn,  president,  WFMZ-TV  Allentown,  Pa. 

Also,  Ernest  L.  Jahncke  Jr.,  ABC-TV;  Jack 
Van  Volkenburg,  CBS-TV;  Joseph  V.  Heffer- 
nan.  NBC-TV;  Joseph  Brenner,  KBAY-TV  San 
Francisco;  Franklin  C.  Salisbury,  attorney, 
Salisbury  &  Wall;  Raymond  Wilmotte,  consult- 
ing engineer;  J.  Howard  McGrath,  attorney 
[representing  Edward  Lamb]. 

Thomas  P.  Chisman,  WVEC-TV  Norfolk 
(Hampton);  John  Esau,  KTVQ  (TV)  Okla- 
homa City;  Irving  M.  Kipnes,  Beachview 
Broadcasting  Corp.  (applicant  for  ch.  10  at 
Portsmouth,  Va.);  A.  Earl  Cullum,  consulting 
engineer. 

Both  the  room  and  starting  time  of  the  hear- 
ing are  in  doubt.  Should  G-16  in  the  Senate 
wing  be  used,  the  hearing  will  get  underway 
at  1:30  p.m.  with  each  day's  session  after  Tues- 
day starting  at  9:30  a.m.  The  hearing  will 
begin  Tuesday  morning  should  the  subcom- 
mittee obtain  the  larger  space  provided  by  the 
Senate  Caucus  Room. 

FCC  Approves  Three 
Tv  Merger  Agreements 

THREE  television  merger  agreements,  involv- 
ing two  tv  stations  and  an  am  station,  were 
authorized  by  the  FCC  last  week. 

In  La  Crosse,  Wis.,  WKBT  (TV)  was  trans- 
ferred from  sole 
ownership  of  WKBH 
Inc.  to  WKBH  Inc., 
49%,  La  Crosse  Tri- 
bune, 41%,  and  five 
local  residents,  10%. 
This  was  part  of 
agreement  which 
saw  the  grant  of  ch. 
8  to  WKBH  Inc. 
when  the  newspaper 
withdrew  its  appli- 
cation [B*T,  Nov.  2, 
1953].  La  Crosse  Tri- 
bune-owned WKTY 
was  recently  sold  for 
$90,000  to  Lee  &  Assoc.  [B*T,  March  29], 
WKBH  Inc.  is  owned  by  Howard  Dahl  and 
family. 

In  Charleston,  W.  Va.,  WCHS-TV  was  trans- 
ferred from  The  Tierney  Co.  to  WCHS-TV 
Inc.,  owned  60%  by  The  Tierney  Co.  and  40% 
by  Capital  Television  Inc.,  stockholders,  fol- 
lowing withdrawal  of  the  latter's  application 
for  the  ch.  8  facility  [B*T,  Feb.  15,  1],  Sam 
G.  Rahall  was  major  stockholder  of  Capital. 

In  Wausau,  Wis.,  WSAU  was  sold  to  Wis- 
consin Valley  Television  Corp.  for  $170,000 
as  part  of  a  merger  when  it  withdrew  for  ch. 

7  there  [B*T,  May  17].  Charles  Lemke,  49% 
owner  of  WSAU,  has  an  option  to  become  25% 
owner  of  Wisconsin  Valley,  and  John  R. 
Tomek,  5 1  %  owner  of  WSAU,  is  retained  as  a 
consultant. 

Realignment  of  control  was  also  approved 
by  the  FCC  last  week  in  the  transfer  of  18% 
of  WITV  (TV)  Fort  Lauderdale  from  L.  Cole- 
man ludd  and  E.  J.  Richardson  to  George  W. 
English  Jr.  and  Mortimer  W.  Loewi  and  others 
for  $42,500. 
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BROWN  ASKS  IMPOUNDING 
OF  OPPONENTS'  PROFITS 

WSAY  owner  goes  to  court 
with  his  challenge  of  last  year's 
FCC  grant  to  Rochester  share- 
time  stations  WVET-TV  and 
WHEC-TV.  He  seeks  a  com- 
parative hearing  for  ch.  10. 

REQUEST  that  WHEC-TV  and  WVET-TV, 
both  share  time  stations  on  ch.  10  in  Rochester, 
N.  Y.,  be  ordered  to  give  an  accounting  of  their 
profits  and  that  the  profits  be  impounded  was 
made  by  Gordon  Brown,  WSAY  Rochester, 
N.  Y.,  to  the  U.  S.  Court  of  Appeals  in  Wash- 
ington last  week. 

Mr.  Brown  also  asked  the  court  to  revoke 
the  March  11,  1953,  grant  of  ch.  10  to  the  two 
present  operators  and  to  order  the  FCC  to  give 
him  a  hearing  on  a  comparative  basis  with 
them  for  the  channel.  Mr.  Brown  claimed  he 
was  entitled  to  the  hearing  on  the  basis  of  an 
application  he  filed  on  March  17  for  the  facility. 
He  also  charged  that  the  Commission  erred  in 
dismissing  his  Sec.  309(c)  protest  against  the 
WHEC-WVET  grant,  after  first  acknowledging 
him  as  a  "party  in  interest." 

Claims  Grant  Illegal 

Part  of  Mr.  Brown's  appeal  is  the  contention 
that  the  FCC  illegally  granted  the  ch.  10  appli- 
cations one  week  after  each  of  the  applicants 
had  amended  its  application  to  seek  share  time 
operation.  Mr.  Brown  claimed  that  there  was 
not  sufficient  time  between  the  date  the  amend- 
ments were  announced  and  the  grant  made 
to  permit  him  to  submit  his  application.  Min- 
utes of  the  March  11,  1953,  FCC  meeting  indi- 
cate that  three  of  the  seven  commissioners  asked 
for  additional  time  to  study  the  revised  ch.  10 
applications,  Mr.  Brown  said.  Mr.  Brown  also 
made  the  point  that  it  was  not  until  May  22, 
1953,  that  the  Commission  amended  its  rules 
to  permit  prompt  consideration  of  a  pending 
application  which  became  cleared  for  grants 
through  withdrawals  of  competing  applicants  or 
mergers. 

The  share  time  arrangement  involving  affilia- 
tion by  each  station  with  one  network  means 
the  use  of  a  single  station  in  Rochester  by  two 
networks,  Mr.  Brown  claimed,  thus  "involving 
a  denial  to  the  public  of  full  choice  of  pro- 
gramming." 

In  justifying  the  statement  that  "prior  to 
March  4  and  up  to  March  17"  he  was  "a 
prospective  bona  fide  applicant  for  ch.  10,"  Mr. 
Brown  said  he  first  became  interested  in  apply- 
ing for  a  television  station  in  1948. 

He  attacked  both  WHEC  and  WVET  by 
referring  to  WHEC's  newspaper  ownership 
(Gannett  chain)  and  W VET'S  "financial  inade- 
quacies." 

5  Months  to  Get  Minutes 

It  took  him  five  months  to  procure  a  copy 
of  the  minutes  of  the  March  11.  1953,  meeting 
of  the  FCC  commissioners,  Mr.  Brown  claimed. 
This  was  the  reason  he  could  not  petition  for 
reconsideration  earlier,  Mr.  Brown  implied. 

In  claiming  economic  injury,  Mr.  Brown  said 
that  since  the  advent  of  tv,  independent,  non- 
network-affiliated  stations  have  realized  increas- 
ing business.  But,  he  said,  WSAY  has  not  shared 
in  this  increase  because  of  the  loss  of  prestige 
in  not  having  a  tv  adjunct.  Lack  of  a  tv  station 
has  also  worked  against  the  possibility  of  WSAY 
securing  a  network  affiliation,  Mr.  Brown  added. 
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STORER  HITS  FCC  STATION  LIMITATION 


Brief  filed  in  U.  S.  Court  of  Ap- 
peals for  D.  C.  supports  pro- 
test by  Storer  Broadcasting  Co. 
that  FCC's  multiple  ownership 
rules  are  illegal  and  contrary 
to  concept  of  granting  licenses. 

THE  FCC's  multiple  ownership  rule — which 
limits  to  seven  the  number  of  am  and  fm  sta- 
tions, and  to  five  the  number  of  television  sta- 
tions which  may  be  owned  by  the  same  person 
or  corporation — was  attacked  as  illegal  by 
Storer  Broadcasting  Co.  last  week  when  it  filed 
its  brief  with  the  U.  S.  Court  of  Appeals  in 
Washington. 

Storer  appealed  from  the  Commission's 
limitation  early  this  year  [B»T,  Jan.  25].  FCC's 
answer  is  due  June  26. 

The  multiple  ownership  rule  was  made  final 
by  FCC  late  last  year  [B»T,  Nov.  30,  1953], 
following  a  proposal  regarding  weighted  allow- 
ances for  multiple  owners,  first  broached  in 
1948. 

Most  significant  point  made  by  Storer  in  its 
brief  is  that  the  Commission  has  attempted  to 
go  beyond  the  anti-monopoly  laws  and  court 
decisions  by  numerical  limitations  on  owner- 
ship. Storer  also  calls  arbitrary  and  capricious, 
and  without  foundation  in  law,  the  FCC  provi- 
sion which  holds  that  1%  ownership  in  corpo- 
rations containing  more  than  50  stockholders 
constitutes  control. 

Storer  challenges  the  Commission's  right  to 
specify  the  maximum  number  of  broadcast  sta- 
tions which  may  be  owned  by  the  same  person 
or  group  on  three  grounds:  (1)  It  is  not  sup- 
ported by  statutory  authority:  (2)  it  is  based 
on  an  erroneous  interpretation  of  the  anti- 
monopoly  laws,  and  (3)  it  is  inconsistent  with 
the  requirement  that  FCC  must  grant  an  appli- 
cation for  a  broadcast  facility  "if  the  public 
convenience,  interest  or  necessity  will  be 
served." 

Claims  Constitutional  Violation 

Storer  also  claims  the  limitations  violate  the 
due  process  clause  of  the  Fifth  Amendment  to 
the  Constitution. 

Emphasized  is  Storer's  statement  that  it  does 
not  question  the  authority  of  the  Commission 
to  adopt  general  rules  on  multiple  ownership  in 
other  respects  "or  to  consider  in  licensing  pro- 
ceedings the  facts  bearing  on  the  issue  of 
whether  the  grant  of  a  station  will  adversely 
affect  competition  or  result  in  an  undue  con- 
centration of  control  of  radio  or  television 
facilities." 

Referring  to  the  Communications  Act  and 
the  sections  which  apply  the  national  anti-trust 
laws  to  broadcasting,  Storer  says:  ".  .  .  They  do 
not  attempt  to  extend  the  national  anti-trust 
laws  or  apply  to  broadcasting  a  stricter  rule  or 
measure  of  monopoly  than  is  applied  by  the 
courts  to  other  industries." 

The  Commission  is  abdicating  its  responsi- 
bility when  it  sets  a  numerical  pattern,  Storer 
holds.  "It  is  .  .  .  submitted  that  the  numerical 
proscription  rules  are  invalid  and  constitute  an 
abdication  by  the  Commission  of  its  duty  to 
exercise  an  ultimate  judgment  in  each  case 
which  comes  before  it  whether  the  grant  of  a 
sixth  television  station,  or  an  eighth  radio  sta- 
tion would  serve  the  'public  interest,  con- 
venience or  necessity.' " 

Storer  continues:  ".  .  .  The  numerical  pro- 
scription rules,  by  defining  undue  concentration 
of  broadcast  stations  in  terms  of  numbers,  make 
one  fact  only  the  decisive  fact  from  which  a 


conclusive  presumption  of  illegal  concentration 
is  derived.  This  forecloses  the  applicant  from 
participating  in  a  hearing  or  introducing  any 
evidence  in  support  of  the  other  facts  which 
may  well  support  the  determination  that  a 
grant  of  its  application  will  promote  competi- 
tion and  serve  the  public  interest.  .  .  . 

"In  applying  the  anti-trust  statutes  for  nearly 
a  century,  the  Courts  have  never  been  willing 
to  adopt  a  rule  of  thumb  based  on  size  or 
number  of  units." 

The  1  %  ownership  clause  is  not  only  arbi- 
trary and  capricious,  Storer  states,  but  was 
adopted  solely  for  administrative  convenience. 
"But  administrative  convenience  must  yield  to 
the  Congressional  intent.  The  Commission  is 
required  to  consider  control  as  a  question  of 
fact  in  each  case,"  Storer  contends.  "It  cannot 
abdicate  its  administrative  discretion  to  an  arbi- 
trary rule  premised  on  theoretical  considera- 
tions." 

The  Storer  brief  was  signed  by  Thomas  H. 
Wall,  Dow,  Lohnes  &  Albertson,  as  attorney  for 
the  petitioner.  Other  counsel  included  John 
E.  McCoy,  secretary  of  Storer  Broadcasting  Co., 
and  John  B.  Poole,  Poole,  Warren  &  Littell. 

Storer  Broadcasting  Co.,  whose  262,750 
shares  of  common  stock  are  held  by  more  than 
1,200  stockholders,  owns  the  maximum  per- 
missible number  of  am  and  tv  stations.  The 
company,  largely  owned  by  George  B.  Storer, 
operates  WAGA-AM-FM-TV  Atlanta,  WJBK- 
AM-FM-TV  Detroit.  WSPD-AM-FM-TV  To- 
ledo, WBRC-AM-TV  Birmingham,  KGBS-AM- 
TV  San  Antonio,  WGBS-AM-FM  Miami,  and 
WWVA-AM-FM  Wheeling,  W.  Va. 

Storer  contracted  early  this  year  to  buy 
Empire  Coil  Co.  and  its  two  owned  television 
stations,  KPTV  (TV)  Portland,  Ore.,  and  WXEL 
(TV)  Cleveland,  for  $8.5  million  [B«T,  Jan. 
11].  It  also  arranged  to  sell  its  San  Antonio 
stations  to  the  San  Antonio  Express  and  Eve- 
ning News  (KTSA-AM-FM)  for  $3.5  million 
[B«T,  April  12]. 

Earlier  last  year,  Storer  applied  for  Miami 
ch.  7  with  the  proviso  it  would  dispose  of  one 
of  its  existing  tv  stations  if  it  received  the  grant 
in  Miami.  The  Commission  dismissed  this  ap- 
plication as  contrary  to  the  multiple  ownership 
rule  [B«T,  Nov.  30,  1953]. 

WSPA-TV  Site  Transfer 
Meets  New  WAIM-TV  Protest 

PROTEST  against  the  FCC's  grant  to  WSPA- 
TV  Spartanburg,  S.  C,  to  move  its  transmitter 
site  from  Hogback  Mt.  to  Paris  Mt.,  5Vj  miles 
from  Greenville,  S.  C.  [B*T,  April  12]  was 
lodged  with  the  FCC  last  week  by  WAIM-TV 
Anderson,  S.  C. 

Two  weeks  ago,  WAIM-TV  asked  the  U.  S. 
Court  of  Appeals  in  Washington  to  issue  a  stay 
against  the  grant  and  to  reverse  the  Commis- 
sion's action  [B»T,  May  31].  Previously,  WGVL 
(TV)  Greenville  had  submitted  a  Sec.  309(c) 
protest  against  the  WSPA-TV  modification 
order  [B*T,  May  17].  Both  are  uhf  stations. 
WSPA-TV  holds  a  CP  for  ch.  7. 

Main  contention  of  both  protestants  is  that 
it  is  necessary  for  WSPA-TV  to  move  nearer 
to  Greenville  in  order  to  eliminate  overlap  with 
WBTV  (TV)  Charlotte,  N.  C,  which  is  a  CBS- 
TV  affiliate,  in  order  that  the  Spartanburg  sta- 
tion also  can  affiliate  with  CBS-TV.  They  also 
maintain  that  the  move  upsets  the  allocation 
table  which  assigned  ch.  7  to  Spartanburg. 

Legal   objections    and    appeals   began  im- 
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mediately  following  the  Commission's  tempo- 
rary authority  earlier  this  year  for  WSPA-TV 
to  begin  interim  operation  from  Paris  Mt. 
Following  oral  argument,  the  Court  of  Appeals 
issued  a  stay  order.  WSPA-TV  surrendered  its 
STA  soon  thereafter  and  followed  that  with  an 
application  to  make  its  move  to  Paris  Mt.  per- 
manent. This  was  granted  last  April  and  is  the 
subject  of  the  present  pleadings.  Both  WAIM- 
TV  and  WGVL  maintain  that  they  are  entitled 
to  a  hearing  on  WSPA-TV's  application  to 
modify  its  CP  from  Hogback  Mt.  to  Paris  Mt. 
The  Commission  has  maintained  that  the  new 
WSPA-TV  site  meets  all  the  requirements  for 
a  Spartanburg  station. 

Lamb  Contends  FCC  Failed 
To  Support  Dismissal  Motion 

FCC  failed  to  cite  legal  precedent  for  its  con- 
tentions that  the  protest  of  broadcaster-publisher 
Edward  Lamb  in  the  U.  S.  District  Court  for 
D.  C.  should  be  thrown  out,  Mr.  Lamb  argued 
last  week  in  a  reply 
to  the  Commission's 
motion  for  dismissal 
[B«T,  May  31].  Mr. 
Lamb  is  suing  FCC 
and  its  individual 
Commissioners  for 
delay  in  hearing  its 
charges  that  Mr. 
Lamb  failed  to  dis- 
close alleged  Red 
ties,  which  associa- 
tions he  continues  to 
deny  [B«T,  May  17]. 

Case  before  FCC 
involves  license  re- 
newal of  Mr.  Lamb's  WICU  (TV)  Erie,  Pa., 
and  his  tv  bids  at  Toledo  and  Orlando,  Fla., 
among  other  applications.  Mr.  Lamb's  counsel, 
former  U.  S.  Attorney  General  J.  Howard  Mc- 
Grath,  told  the  court  FCC  has  failed  to  dis- 
close the  sources  of  the  charges  and  illegally 
is  placing  the  burden  of  proof  upon  Mr.  Lamb. 
Injunctive  relief  is  sought  from  the  court. 

Mestre  Brothers  Acquire 
Minority  Interest  in  WAPA-TV 

ACQUISITION  of  minority  holdings  in  ch.  4 
WAPA-TV  San  Juan,  P.  R.,  by  Goar  Mestre 
and  his  brothers,  principals  in  CMQ-AM-TV 
Havana  and  the  Circuito  CMQ  radio-tv  net- 
works, was  disclosed  last  week  in  an  applica- 
tion filed  at  FCC  for  approval  to  assignment  of 
the  WAPA-TV  permit  from  Jose  Ramon 
Quinones  individually  to  a  new  firm,  Ponce  de 
Leon  Broadcasting  Co.  Mr.  Quinones  retains 
78%  control  of  the  tv  station  and  continues  as 
licensee  of  WAPA  radio. 

Goar  Mestre,  CMQ  president,  acquires  8% 
stock  interest  in  WAPA-TV  while  Abel  Mestre, 
CMQ  board  chairman,  and  Luis  Augusto 
Mestre  each  acquire  a  6%  interest.  Con- 
sideration is  furnishing  of  $20,000  in  equipment 
for  WAPA-TV,  the  application  indicated. 

New  Am  Grant  for  Pontiac 

GRANT  for  a  new  am  station  at  Pontiac,  Mich., 
to  James  Gerity  Jr.  was  reinstated  by  FCC  last 
week  as  the  Commission  approved  a  joint  peti- 
tion by  Mr.  Gerity  and  WKMF  Flint  following 
voluntary  resolution  of  a  daytime  interference 
protest  by  the  Flint  outlet.  First  authorized  in 
May  last  year,  the  Gerity  permit  specifies  1460 
kc,  500  w  fulltime,  directional  night. 
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This  message  is  the 
sixth  of  a  series 


What  do  jet-powered  transports 
offer  America  ? 


The  history  of  American  aviation — both  military  and 
commercial — has  been  one  of  constant  improvement  and  ad- 
vancement. It  is  apparent  that  such  progress  has  led  into 
a  new  era — that  of  jet  propulsion. 

The  growth  and  improvement  of  the  "piston"  engine  have 
been  major  factors  in  bringing  the  science  of  flying  to  its 
present  stage.  The  piston  engine  will  continue  to  do  valiant 
service.  However,  it  is  nearing  the  acme  of  its  power  potential. 
The  new  speeds  and  new  altitudes  for  which  aviation  is 
reaching  can  only  be  achieved  with  the  turbojet  engine, 
ramjets  or  rockets. 

Already  the  fighter-interceptor  forces  of  the  nation  are 
converted  almost  100  per  cent  to  jet  propulsion.  The  bomber 
forces  are  moving  closer  to  that  goal.  More  than  600  six-jet 
Boeing  Stratojet  medium  bombers  have  been  delivered  to 
the  Strategic  Air  Command.  Wings  at  many  bases  are  now 
"all  jet."  First  production  models  of  the  Boeing  B-52  eight -jet 
Stratofortress  have  come  from  the  production  lines.  They  will 
add  a  still  more  powerful  punch  to  the  nation's  defense. 

The  next  logical  step  is  the  introduction  of  jet-powered 
tanker-transports.  Such  aircraft  would  complement  today's 
jet  fighters  and  bombers.  They  would  be  able  to  accompany 
the  fast  new  warcraft,  matching  their  altitude  and  speed  and 
I  refueling  them  in  flight.  Such  aerial  refueling  greatly  extends 
the  range  and  effectiveness  of  both  fighters  and  bombers. 

In  addition,  military  logistics  would  gain  from  having 
jet  transports  for  the  swift  movement  of  troops  and  cargo. 

In  commercial  air  transportation  the  primary  appeal  is 
speed.  People  no  longer  fly  for  the  thrill  of  flying — they  fly 
to  save  time.  Reduction  of  coast-to-coast  flying  time  from 
24  hours  to  19  hours  then  to  12  hours  and  to  8  or  9  has  been 
accompanied  by  ever-increasing  numbers  of  people  using  this 
service.  It  is  obvious  that  jet  speed  permitting  4  to  6  hours 
transcontinental  service  would  give  a  still  greater  stimulus  to 
commercial  aviation.  Transocean  flying  equally  would  gain 
increasing  popularity  with  jet  transport  speed.  And  to  speed, 
the  jet  transport  adds  smooth,  vibration -free  flight. 


All  these  factors  convinced  the  Boeing  Airplane  Company 
that  there  was  definite  need  for  a  jet  tanker-transport.  Early 
in  1952  the  company  authorized  the  expenditure  of  $15,000,000 
from  the  firm's  own  funds  for  the  designing  and  building  of 
a  prototype  jet  airplane  capable  of  being  adapted  into  a 
military  tanker-transport  or  a  commercial  transport  model. 

This  was  not  a  unique  step  in  Boeing  history.  In  the 
early  'thirties  the  company  put  a  substantial  amount  of  its 
financial  resources  into  a  revolutionary  airplane — the  proto- 
type from  which  the  B-17  Flying  Fortress  was  developed  in 
time  for  decisive  action  in  World  War  II. 

The  Boeing  jet  tanker-transport  prototype  has  been  rolled 
from  the  factory  for  its  testing  program,  and  is  expected  to 
be  in  the  air  within  the  next  few  weeks,  following  some  delay 
due  to  a  minor  mishap  during  taxi  tests.  It  is  a  swept-wing 
airplane  with  four  powerful  jet  engines  mounted  in  pods 
under  the  wing.  It  will  cruise  in  the  550-mile-per-hour  range 
and  will  fly  at  altitudes  up  to  40,000  feet.  It  is  designed  to 
use  present  airport  runways.  It  will  carry  high  payloads — 
either  in  fuel  for  refueling  other  aircraft,  military  loads,  or 
commercial  passengers  and  cargo. 

Boeing  was  in  position  to  undertake  this  project  because 
of  its  unparalleled  experience  in  designing,  building  and  test- 
ing multi-jet  aircraft  and  conventional  transports.  In  the 
latter  category  it  has  delivered  more  than  500  KC-97  tanker- 
transports  to  the  Air  Force. 

The  company  is  also  in  position  to  move  swiftly  and 
smoothly  into  production  of  the  jet  tanker-transport.  It  has 
the  know-how  and  the  skilled  personnel.  The  transition  from 
the  present  type  tanker-transport  to  the  newer  jet  could  be 
made  without  production  interruptions.  It  also  believes  that 
commercial  production  could  be  integrated  with  military  pro- 
duction to  the  advantage  of  both.  The  military  has  always 
looked  with  favor  on  a  modern  up-to-date  commercial  transport 
system — available  for  military  use  in  time  of  emergency  as  it 
was  in  World  War  II. 

In  one  sense  the  idea  of  building  a  prototype  is  a  gamble. 
But  Boeing  feels  that  the  need  is  obvious — and  urgent. 


SEATTLE,  WASHINGTON;  WICHITA,  KANSAS 
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IKE  URGES  FREE  PRESS,  RADIO-TV 


Similar  thoughts  on  the  im- 
portance of  free  communica- 
tion of  ideas  and  dangers  of 
censorship  are  voiced  by  Presi- 
dent Eisenhower  and  FCC 
Comr.  Bartley. 

PRESIDENT  Eisenhower  and  FCC  Comr. 
Robert  T.  Bartley  apparently  think  a  lot  alike 
on  the  subjects  of  democracy's  fortress  in  free 
communication  of  ideas  and  tyranny's  alliance 
with  censorship. 

The  President's  address  last  Monday  night 
in  New  York  at  the  Columbia  U.  bi-centennial 
dinner  dealt  in  some  measure  on  the  dangers 
of  thought  control,  paralleling  points  set  forth 
by  Comr.  Bartley  in  late  January  in  his  address 
on  "American  Broadcasting — Its  Structure  and 
Its  Purpose"  before  the  Radio-Tv  Institute  of 
the  Henry  W.  Grady  School  of  Journalism  at 
the  U.  of  Georgia  [B«T,  Feb.  1]. 

Both  like  to  cite  precedent  opinions  of 
Thomas  Jefferson. 

On  censorship.  President  Eisenhower  said: 
".  .  .  We  know  that  when  censorship  goes 
beyond  the  observance  of  common  decency  or 
the  protection  of  the  nation's  obvious  interests, 
it  quickly  becomes,  for  us,  a  deadly  danger. 
It  means  conformity  by  compulsion  in  educa- 
tional institutions;  it  means  a  controlled  in- 
stead of  free  press;  it  means  the  loss  of  human 
freedom." 

Comr.  Bartley  said  of  censorship:  "We  can 
all  agree,  I  believe,  that  an  informed  people 
is  a  wise  people — that  when  the  people  are 
duly  informed,  they  make  the  right  decisions — 
that  so  long  as  there  is  a  free  flow  of  informa- 
tion, men  will  be  free.  Remove  censorship 
from  the  totalitarian,  and  his  regime  will 
crumble." 

Jefferson's  Views  Mentioned 

The  President  noted  of  Thomas  Jefferson 
that  "he  held  that  the  free  flow  of  information 
was  indispensable  to  the  maintenance  of  liberty. 
He  wrote  that  if  he  had  to  make  a  choice  be- 
tween a  society  without  newspapers  or  news- 
papers without  a  government,  he  would  prefer 
the  latter  ...  A  relentless  foe  of  tyranny  in 
every  guise,  Jefferson  throughout  his  life  was 
steadfast  to  a  fundamental  tenet  of  Western 
society,  proclaimed  2.000  years  ago  in  the 
treasury  of  the  temple  of  Jerusalem,  that  the 
truth  will  make  men  free." 

Comr.  Bartley  addressed  his  audience: 

Thomas  Jefferson,  who  was  one  of  the  greatest 
advocates  of  a  free  press,  and,  who,  incidentally, 
was  the  victim  of  as  villifying  a  campaign 
against  him  from  the  press  as  almost  any  man 
in  history,  defended  a  free  press  with  these 
words  in  a  letter  to  Judge  Tyler  in  1804,  "No 
experiment  can  be  more  interesting  than  that 
we  are  now  trying,  which  we  trust  will  end  in 
establishing  the  fact  that  man  may  be  governed 
by  reason  and  truth.  Our  first  object  should 
therefore  be  to  leave  open  to  him  all  the  avenues 
to  truth.  The  most  effectual  hitherto  found  is 
the  freedom  of  the  press.  It  is  therefore  the 
first  shut  up  by  those  who  fear  the  investigation 
of  their  actions." 

"What  do  you  think  he  would  have  said 
about  television  today?"  the  FCC  Commission- 
er asked.  He  continued,  "In  defending  the 
rights  of  the  press,  though,  he  also  had  another 
thought,  and  I  quote  him  again,  'But  for  God's 
sake,  let  us  freely  hear  both  sides.'  " 

Citing  the  fears  aroused  by  the  police  state's 
"suppression  of  all  liberties  and  free  inquiry," 
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as  well  as  those  aroused  by  technological  ad- 
vances capable  of  mass  destruction.  President 
Eisenhower  observed:  "Amid  such  alarms  and 
uncertainties,  doubters  begin  to  lose  faith  in 
themselves,  in  their  country,  in  their  convic- 
tions. They  begin  to  fear  other  people's  ideas 
— every  new  idea.  They  begin  to  talk  about 
censoring  the  sources  and  the  communication 
of  ideas.  They  forget  that  truth  is  the  bulwark 
of  freedom,  as  suppression  of  truth  is  the 
weapon  of  dictatorship." 

Later  he  noted.  "Whenever,  and  for  what- 
ever alleged  reason,  people  attempt  to  crush 
ideas,  to  mask  their  convictions,  to  view  every 
neighbor  as  a  possible  enemy,  to  seek  some 
kind  of  divining  rod  by  which  to  test  for 
conformity,  a  free  society  is  in  danger.  When- 
ever man's  right  to  knowledge  and  the  use 
thereof  is  restricted,  man's  freedom  in  the 
same  measure  disappears." 

Comr.  Bartley  pointed  out  "the  point  of 
focus  today  in  the  struggle  between  the  free 
world  and  the  world  of  totalitarian  dictatorship 
is  the  right  of  men  to  the  fullest  access  to  in- 
formation. It  is  in  assisting  this  struggle  for 
freedom  today  that  it  seems  to  me  the  broad- 
caster can  best  justify  the  grant  of  a  license 
to  him. 

"The  historic  guarantees  of  freedom  of  the 
press  and  freedom  of  speech  extend  as  well 
to  radio  and  television.  Those  who  are  li- 
censed to  control  the  operation  of  radio  and 
television  stations  must  have  as  much  freedom 
to  express  themselves,  and  be  as  free  to  permit 
expression  and  circulation  of  ideas  and  infor- 
mation, as  any  other  person  or  medium." 

Summarizing  his  opinions  about  the  basis  of 
broadcasting's  freedom,  Comr.  Bartley  con- 
cluded his  address  thus: 

And  the  freedom  of  broadcasting  can  be  guar- 
anteed, not  only  by  the  licensee's  observing  the 
obligations  designed  by  Congress  to  maintain 
free  radio,  but  likewise  by  action  by  the  FCC — 
supported  by  the  industry  and  the  public — in 
assuring  that  only  those  will  be  licensed  in  the 
field  who  have  an  awareness  of  the  public  re- 
sponsibilities attending  operation  of  a  broadcast 
station,  and  who  have  been  found  qualified. 

If  either  the  Commission  or  the  licensees  are 
not  awake  to  their  responsibilities,  the  free 
structure  of  broadcasting  is  endangered.  So  long 
as  the  Commission  exercises  fully  its  powers  by 
selecting  and  determining  that  its  licensees  are 
people  of  good  character,  so  long  as  the  broad- 
casters do  not  abuse  their  privileges,  and  so  long 
as  they  operate  in  a  fair-minded  manner,  a 
minimum  of  regulation  is  required.  The  diversi- 
fication of  ownership  of  stations  to  me  is  one  of 
the  key  elements.  Also,  the  Commission's  ex- 
pression with  respect  to  editorialization  has  an 
important  bearing.  Keeping  on  the  alert  for  the 
infiltration  of  speculative  investment  money,  as 
contrasted  with  responsible  operating  owners,  is 
another.  Only  in  this  manner  and  with  the  sup- 
port of  the  industry,  can  we  avoid  the  develop- 
ment of  abuses  which  will  most  certainly  bring 
about  serious  legislative  restrictions  upon  the 
broadcaster's  present  freedom  of  action. 

The  American  system  of  broadcasting,  the 
proper  use  of  radio  and  television  stations — can 


Say  It  With  Braille 

WHAT  is  believed  to  be  FCC's  first  letter 
in  Braille  was  written  by  Comr.  Robert 
T.  Bartley  to  blind  nine-year-old  Johnny 
Fearon  of  Atlanta.    It  read: 

I  have  just  read  a  very  inspiring  story 
which  appeared  in  the  April  28  issue  of  the 
Atlanta  Journal.  It's  about  one  of  the 
youngest  ham  operators  in  the  country, 
whose  name  is  Johnny  Fearon. 

Your  interest  in  radio,  and  in  mechanics 
and  electrical  devices  as  well,  must  afford 
you  a  full  and  adventurous  life.  Perhaps 
you  will  be  a  great  inventor  some  day. 

I  wish  you  all  the  luck  in  the  world. 


be,  and  it  should  be,  one  of  the  cornerstones  of 

liberty  in  this  country. 
Because   of  the  unique  potentialities  of  the 

media  of  radio  and  television, 
■ — its  powerful  impact  upon  men's  minds, 
— its  capabilities  for  influencing  public  opinion, 
— its  unparalleled  capacity  for  creating  in  the 

viewer  and  listener  a  sense  of  participation  in 

the  historic  events  transpiring, 

— its  potentialities  for  the  effective  dissemina- 
tion of  information, 
— its  presence  in  practically  every  American  . 

home, 

for  all  of  these  reasons,  the  licensees  of  radio 
and  television  stations  should  devote  themselves 
to  making  their  local  stations,  in  addition  to  a 
means  of  entertainment  and  advertising,  a  real 
medium  of  communication  in  the  community— 
a  forum  of  the  community  in  all  phases  of  its 
cultural,  economic  and  political  life. 

These  are  the  broad  horizons  to  which  the 
broadcaster  should  aspire! 

TWO  VHF  TV  GRANTS 
ISSUED  BY  FCC 

West  Virginia  authorizations 
follow  merger  proposal.  Sec- 
ond grant  is  to  Alabama  Edu- 
cational Tv  Commission. 

TWO  new  vhf  television  permits  were  approved 
by  FCC  last  week,  one  for  ch.  4  at  Oak  Hill- 
Beckley.  W.  Va.,  and  the  second,  a  noncom- 
mercial educational  authorization,  for  reserved 
ch.  7  at  Munford,  Ala.  The  latter  is  the  30th 
educational  grant  to  date. 

The  West  Virginia  permit  went  to  Robert 
R.  Thomas  Jr.,  licensee  of  WOAY  Oak  Hill, 
following  a  merger  proposal  which  resulted  in 
dismissal  of  a  competitive  application  for  ch.  4 
by  Joe  L.  Smith  Jr.,  operator  of  WJLS  Beckley 


MR.  SMITH 


MR.  THOMAS 


and  WKNA-AM-TV  Charleston,  W.  Va.  Mr 
Smith  acquires  option  for  40%  interest  in  thi 
ch.  4  venture  and  is  paid  $5,000  to  reimburse 
him  for  application  expenses. 

Comr.  Frieda  B.  Hennock  dissented  in  th< 
ch.  4  action  on  the  ground  a  question  is  raisec 
on  the  control  of  mass  media  of  communica 
tion  because  of  the  proximity  and  commoi 
control  of  radio  and  tv  stations  involved. 

The  new  educational  permit  was  issued  to  th 
Alabama  Educational  Television  Commission 
Full  316  kw  effective  radiated  visual  powe 
is  specified,  with  antenna  height  2,000  ft.  abov 
average  terrain  on  Mt.  Cheaha. 

Mr.  Thomas  told  B»T  it  is  hoped  to  have  th  J 
new  ch.  4  station  on  the  air  by  Sept.  1.  HI 
said  he  will  be  in  New  York  in  a  few  days  t 
negotiate  network  affiliation  and  national  rep 
resentation. 

In  other  television  actions,  the  Commissio  jj 
designated  for  hearing  July  2  in  Washingto 
the  competitive  applications  of  WHIS  Bluefiek 
W.  Va.,  and  Southern  West  Virginia  Televisio  I 
Inc.  for  ch.  6  at  Bluefield.    Southern  West  Vii 
ginia  Television  includes  N.  Joe  Rahali,  pres  | 
dent  of  WWNR  Beckley. 

With  designation  of  the  Bluefield  case,  FO 
reported,  there  remain  only  seven  more  con 
parative  hearings  in  as  many  cities  to  be  foi 
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This  one  talks, 

and  to 
so  many  people 


The  smart  money  buying 
broadcast  coverage  today  goes 
after  the  most  for  the  least — 
which  means  it  buys  spot  radio, 
on  key  stations.  That's  the  one 
best  way  to  make  each  dollar 
talk  to  the  greatest  number  of 
prospects,  far  more  than  in  any 
other  advertising  you  can  buy. 
And  it  takes  remarkably  few 
dollars  to  do  a  big  national  job, 
because  it  takes  just  a  few  good 
stations.  WJR  alone,  for  in- 
stance, covers  some  10%  of 
U.  S.  buying  power.  Ask  your 
Henry  I.  Christal  man. 


The  Great  Voice  of  the  Great  Lakes 


fm    W5  H    H    m  H 

1   w\Jr  I  * 

Detroit 

50,000  watts   CBS  Radio  Network 


Warn 

MBS 
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Greatest  Summer  Sales 
Owe  in  Mow! 


$100,000  PROMOTION 
FOR  CROSLEY  GROUP 


Dynamite  summer  sales!  With  a 
steady  barrage  of  hot  programming,  dynamic 
contests,  a  great  new  merchandising  plan,  that 
makes  every  summer  day  a  sizzling  selling 
day  for  Crosley  Group  advertisers. 


Intensified  programming  retains  top  shows  right  through  the 
summer,  builds  fresh,  new  shows.  Exciting,  electrifying  contests- 
loaded  with  irresistible  prizes — stimulate  viewer-listener 
incentive,  make  'em  watch,  listen,  go  out  and  buy! 


Move  The  Product! 


An  unusual  boxtop-label  premium  offer  will  promote  all 
Crosley  Group  advertised  products.  And  only  those  advertised 
products  will  be  eligible  for  the  special  offer.  Each  identified  and 
merchandised  as  the  key  to  an  exciting  Operation  Sunburst 
premium — in  all  major  retail  outlets,  including  super 
markets,  drug,  hardware  and  jewelry  stores, 
leading  department  and  variety  stores! 
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WLW  Radio 
WLW-A  j  Atlanta 
WLW-C  Columbus 
WLW-D  j  Dayton 
WLW-T  Cincinnati] 


EXCLUSIVE  SALES  OFFICES:  New  York,  Cincinnati,  Dayton,  Columbus,  Atlanta,  Chicago 
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WSM-TV  INVITES  FCC  TO  APPROVE  BOOSTERS 


 GOVERNMENT  

mally  designated  by  the  Commission.  All 
having  received  at  least  one  pre-hearing  Mc- 
Farland  notice  to  date,  the  cities,  channels  and 
applicants  are  as  follows: 

Parma,  Mich.,  ch.  10 — Booth  Radio  &  Television 
Stations  Inc.,  Triad  Television  Inc.,  Jackson 
Television  &  Broadcasting  Inc.,  Television  Corp. 
of  Michigan^ 

Boston,  Mass.,  ch.  5— Allen  B.  DuMont  Labs., 
Boston  Post-WCOP,  WHDH,  CBS-WEEI,  Greater 
Boston  Television  Corp. 

San  Francisco-Oakland,  Calif.,  ch.  2-KROW 
Oakland,  Channel  Two  Inc.,  Television  Califor- 
nia, San  Francisco-Oakland  Television  Inc. 

Toledo.  Ohio,  ch.  11— WTOL,  Toledo  Blade  Co., 
WTOD  (Edward  Lamb),  Citizens  Broadcasting 
Co.,  Maumee  Valley  Broadcasting  Co.,  Great 
Lakes  Broadcasting  Co.,  Anthony  Wayne  Tele- 
vision Corp. 

Orlando.  Fla.,  ch.  9— WHOO  (Edward  Lamb), 
WORZ,  Mid-Florida  Television  Corp. 

Washington.  D.  C,  ch.  20— WEAM  Arlington. 
Va.,  Metropolitan  Television  Corp.  (WGMS). 

Los  Angeles,  ch.  34 — Lawrence  A.  Harvey. 
KFWB,  Spanish  International  Television  Inc. 

The  Commission  reported  that  aside  from 
the  bids  now  in  hearing  status,  only  43  appli- 
cations for  commercial  stations  await  consid- 
eration. The  43  include  those  slated  for  hear- 
ing in  the  seven  cities  cited  above.  An  addi- 
tional 18  educational  bids  also  pend  before 
FCC. 

REVENUE  BUREAU  'CLEARS' 
FACTS  FORUM  TAX  STATUS 

Tax  agents  find  organization 
still  entitled  to  tax-free  status. 

TAX-EXEMPT  Facts  Forum,  financed  by 
Texas  multimillionaire  H.  L.  Hunt,  and  a 
producer  of  several  radio-tv  programs,  has  re- 
ceived a  clean  bill  of  health  from  the  Internal 
Revenue  Bureau. 

It  was  reported  last  week  that  the  Bureau 
found  Facts  Forum  still  to  be  entitled  to  its 
tax-free  status  as  an  educational  organization. 

This  report  on  Facts  Forum  was  produced 
during  a  session  of  a  special  House  committee 
which  is  investigating  tax-exempt  foundations. 
It  was  revealed  by  committee  associate  counsel 
Arnold  T.  Koch  who  said  the  revenue  service 
made  the  ruling  after  a  check  of  the  organiza- 
tion. 

At  the  same  time.  Bureau  officials  testified 
before  the  committee.  Revenue  Director  T. 
Coleman  Andrews  explained  his  agency  han- 
dles the  problem  of  granting  tax-free  status  to 
more  than  100,000  educational  and  philan- 
thropic organizations. 

Depends  in  'Degree' 

Assistant  Internal  Revenue  Commissioner 
Norman  A.  Sugarman  testified  on  difficulties 
his  organization  faces  in  determining  what 
organizations  should  be  free  of  taxes.  Because 
of  court  decisions,  he  explained,  organizations 
which  try  to  create  public  opinion  to  favor  one 
side  of  a  controversial  issue  can  still  be 
tax  exempt  if  they  do  not  try  "to  any  sub- 
stantial degree"  to  influence  legislation  and 
provided  their  methods  are  educational  in 
nature. 

Rep.  Wayne  L.  Hays  (D-Ohio),  a  member 
of  the  committee,  has  charged  Facts  Forum 
with  being  a  "propaganda  machine"  and  with 
being  used  to  help  defeat  such  public  office- 
holders as  himself.  - 

Rep.  Hays,  meanwhile,  is  conducting  an 
independent  study  of  radio-tv  scripts  of  Facts 
Forum  in  an  effort  to  determine  to  what 
extent  the  allege^, propaganda  is  being  put  to 
use. 

The  purpose  of  the  committee's  current  study 
is  to  uncover  evidence  in  regard  to  the  ques- 
tion of  whether  or  not  foundations  like  Rocke- 
:eller,  Carnegie  and  Ford,  among  others,  have 
helped  promote  un-American  causes. 
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John  DeWitt  Jr.,  station  presi- 
dent, in  a  letter  to  the  FCC  says 
developmental  and  experi- 
mental work  is  complete  on 
the  station's  booster  station 
serving  Lawrenceburg,  Tenn. 

INVITATION  to  the  FCC  to  immediately  au- 
thorize booster  stations  for  underserved  tv 
viewers  in  a  station's  service  area  was  extended 
last  week  by  lohn  H.  DeWitt  Ir.,  president  of 
WSM-TV  Nashville. 

In  a  June  2  letter,  Mr.  DeWitt  informed  the 
Commission  developmental  and  experimental 
work  is  complete  on  WSM-TV's  booster  station 
serving  Lawrenceburg,  Tenn.,  70  miles  from 
Nashville. 

"It  is  felt  now  that  the  development  is  com- 
plete and  that  all  information  has  been  extracted 
from  this  experiment  which  might  be  needed  to 
determine  policy  with  respect  to  licensing  sta- 
tions of  this  type,"  Mr.  DeWitt  wrote. 

He  told  the  Commission  that  because  of 
this,  WSM-TV  is  not  requesting  an  extension 
of  its  experimental  authority,  which  expired 
June  2.  However,  he  added,  "If  the  Commis- 
sion wishes  to  authorize  WSM  Inc.  to  continue 
operation  of  the  booster  station  in  order  to 
bring  improved  service  to  the  people  of  Law- 
renceburg, we  shall,  of  course,  be  glad  to  carry 
out  such  an  authorization  on  any  basis  not 
requiring  adherence  to  an  experimental  pro- 
posal on  our  part." 

The  WSM-TV  booster,  which  began  operat- 
ing Jan.  1,  1953,  utilized  vertical  polarization 
to  bring  the  Nashville  station's  ch.  4  tv  signal  to 
Lawrenceburg's  7,000  residents  [B»T,  Jan.  19, 
1953].  The  main  signal  from  WSM-TV  is 
horizontally  polarized;  by  changing  the  polar- 
ization of  the  booster's  signal,  interference 
between  the  two  signals  is  minimized. 

Success  in  proving  this  was  cited  by  Mr. 
DeWitt  in  his  June  2  letter.    "It  has  been  dem- 


CHECKING  last  minute  details  for  the 
Charlotte,  N.  C,  "Freedom  Day"  celebra- 
tion last  month  on  WBT-WBTV  (TV)  there 
were  (I  to  r):  Kenneth  I.  Tredwell,  vice 
president  of  Jefferson  Standard  Broad- 
casting Co.,  stations'  licensee;  Warren 
Hull,  star  of  CBS-TV's  Strike  It  Rich  who 
emceed  the  event,  and  Charles  H.  Crutch- 
field,  Jefferson  executive  vice  president 
and  general  manager.  WBT-WBTV 
beamed  the  two  and  one-half  hour  pro- 
gram to  67  radio  and  tv  stations. 


onstrated,"  Mr.  DeWitt  said,  "that  through  the 
use  of  vertical  polarization  in  the  booster  sta- 
tion, boosters  of  this  type  can  be  placed  on 
channels  presently  in  use  by  either  vhf  or  uhf 
stations  without  increasing  co-channel  inter- 
ference. In  other  words,  the  new  technique 
results  in  greater  channel  efficiency." 

Formal  request  for  authority  to  operate 
boosters  or  satellites  was  submitted  by  WSM- 
TV  to  the  FCC  last  year  [B«T,  Nov.  9,  1953]. 

Earlier,  Sylvania  Electric  Products  Inc.  pe- 
titioned the  FCC  to  authorize  commercial  op-  } 
eration  of  satellites  [B»T,  Sept.  21,  1953]. 
Sylvania  had  been  conducting  experiments  at 
Emporium,  Pa.,  by  picking  up  Pittsburgh  tv 
signals  and  retransmitting  them  on  uhf  chs.  22 
and  82  for  the  benefit  of  the  4,000  residents  of 
its  home  community. 

WSM-TV  calculated  a  booster  station  could 
be  built  for  $10,000.  Sylvania  estimated  a 
satellite  operation  could  be  constructed  for 
$15,000  to  $20,000.  Operating  expenses  in 
both  types  would  be  negligible,  both  stated. 

At  present,  booster  experiments  also  are 
being  conducted  by  RCA  in  conjunction  with 
WITV  (TV)  Jackson,  Miss.,  to  cover  Vicks- 
burg.  Miss.  GE  also  is  understood  to  be  plan- 
ning such  a  move  in  a  southern  city.  Use  of 
boosters  or  satellites  has  been  mentioned  during 
the  Senate  Commerce  subcommittee  hearings 
on  the  problems  of  uhf,  as  one  means  of  help- 
ing uhf  stations  extend  their  coverage  areas 
[B«T,  May  24]. 

KVDO  (TV)  Corpus  Christi 
Begins  Test  Operations 

KVDO  (TV)  Corpus  Christi,  Tex.,  first  sta- 
tion there,  has  started  test  patterns  and  ex- 
pects to  begin  commercial  programming  June 
13.  Negotiations  for  network  affiliations  are  in 
progress,  L.  W.  Smith,  general  manager,  re- 
ported. The  ch.  22  outlet  is  represented  by 
Adam  Young  Jr.  Inc.  Its  base  rate  is  $150  per 
hour  and  $30  per  minute. 

WCHS-TV  Charleston,  W.  Va.  (ch.  8),  ex- 1 
pects  to  begin  regular  programming  Aug.  1,  ! 
affiliated  with  CBS  and  represented  by  the  Bran-  1 
ham  Co.,  lohn  T.  Gelder  Jr.,  vice  president-  J 
general  manager,  reported. 

KTVO  (TV)  Kirksville,  Mo.  (ch.  3),  plans' 
to  begin  telecasting  Aug.  16,  James  J.  Conroy, 
president,  announced. 

WJNO-TV  West  Palm  Beach.  Fla.  (ch.  5), 
affiliated  with  NBC,  expects  to  go  commercial  j 
in  mid-August.  The  station  has  held  a  meeting  I 
of  regional  servicemen  and  dealers  explain-  I 
ing  the  new  operation. 

The  following  stations  have  reported  they  1 
expect  to  begin  regular  programming  by  June  ] 
30: 

WMSL-TV  Decatur,  Ala.  (ch.  23);  WDBO-  I 
TV  Orlando,  Fla.  (ch.  6);  WBOC-TV  Salisbury,  1 
Md.  (ch.  16);  WLAC-TV  Old  Hickory  (Nash-  1 
ville),  Tenn.  (ch.  5);  KVDO  (TV)  Corpus  I 
Christi,  Tex.  (Ch.  22). 

(For  details  see  Telestatus  page  99.) 

WIFM-AM-FM  Elkin,  N.  C, 
Bought  by  Laffoon,  Others 

WIFM-AM-FM  Elkin,  N.  C,  were  sold  last! 
week  by  James  B.  Childless  to  Tri-County 
Broadcasting  Co.,  comprising  Harvey  Laffoon,  I 
owner  of  the  Elkin  Tribune;  Will  Erwin,  who  I 
will  be  general  manager,  and  Ed  M.  Anderson,  I 
who  owns  WBBO  Forest  City,  WBRM  Marion,  I 
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Put  these 
2  to  work 
for  you... 


Your  RCA  Distributor  can  help  you 
with  your  tube  inventory  problems 
—at  no  cost  to  you 

Here's  how  it  works... 


Unique  RCA  Record 
Binder  and  Control 
Cards  will  help  keep 
your  tube  inventories 
streamlined, 


With  the  new  RCA  Tube  Inventory  Maintenance 
Plan,  your  RCA  Tube  Distributor  can  forecast 
your  tube  requirements  with  unusual  accuracy 
.  .  .  help  you  reduce  overstocks,  yet  maintain 
a  streamlined  inventory. 

Not  only  will  you  be  able  to  set  up  adequate 
reserve  stocks  under  this  plan,  but  your  RCA 
Tube  Distributor  can  back  up  your  month-to- 
month  requirements  by  maintaining  local  stocks 
of  the  tube  types  you  normally  require. 

It  will  pay  you  to  get  full  details  on  the 
RCA  Tube  Inventory  Maintenance  Plan.  Phone 
your  local  RCA  Tube  Distributor  today,  and 
let  him  show  you  how  easy  it  is  to  get  the  plan 
started.  You'll  like  doing  business  with  him. 


RADIO  CORPORATION  of  AMERICA 


CLSCTROM,  TURKS 


HARRISON,  R.J. 


STATIONS 


and  WPNF  Brevard,  all  in  North  Carolina. 
Price  was  $35,500.  Sale  was  handled  hy  Black- 
burn-Hamilton, station  brokers.  WIFM  oper- 
ates with  250  w  on  1540  kc  and  0.35  kw  on 
100.9  mc. 

Blackburn-Hamilton  also  announced  it  had 
handled  the  sale  of  WAZF  Yazoo  City,  Miss., 
from  Guy  Corley  to  E.  O.  Roden,  owner  of 
WBIP  Booneville,  Miss.  Price  was  $40,000. 
WAZF  operates  with  250  w  on  1250  kc. 

WLWA  Atlanta  Debuts 
New  Television  Studios 

FOUR-DAY  open  house  for  WLWA  (TV) 
Atlanta's  new,  modernistic  studios  began  last 
Saturday  and  will  last  through  tomorrow 
(Tuesday)  with  the  general  public  invited  to 
inspect  Atlanta's  newest  television  plant. 

The  Crosley  Broadcasting  Corp.  station's  new 
building  has  36,000  square  feet  of  floor  space 
in  which  will  be  located  50  offices,  including 
two  large  studios,  one  of  which  holds  an  audi- 
ence of  300  people.  WLWA  is  operating  on 
ch.  11  with  the  maximum  316  kw  power  and  a 
588-ft.  tower  on  a  high  level  location. 

Georgia  Gov.  Herman  Talmadge  was  sched- 
uled to  arrive  in  a  surrey  with  team  of  1 1 
horses  to  participate  in  ceremonies.  Also 
scheduled  during  the  open  house  were  Georgia 
Tech's  football  eleven,  while  1 1  attractive  coeds 
from  1 1  principal  southern  colleges  were  to  act 
as  guides  during  the  celebration. 

The  Atlanta  station  will  award  a  convertible 
automobile  to  the  guest  who  submits  the  win- 
ning slogan  on  WLWA.  Door  prizes  also  are 
being  awarded.  Visitors  will  get  a  preview  of 
Crosley's  "Operation  Sunburst"  promotion  and 
the  station  has  set  June  20  for  the  start  of  its 
"Son  of  the  South"  contest.  On  display  during 
the  open  house  are  $20,000  in  prizes.  A  special 
open  house  was  held  last  Friday  for  advertising 
agencies  and  key  civic  leaders  in  Georgia. 


MR.  CHAPMAN 


Funeral  Services  Held 

For  Robert  Chapman,  WKY 

FUNERAL  services  for  Robert  E.  Chapman, 
49,  commercial  manager  of  WKY  Oklahoma 
City  and  recently  appointed  to  the  added  duty  of 
    director  of  WKY  ra- 
dio operations  [B*T, 
March  22],  were 
held  May  28  after 
his  death  May  26 
following  a  cerebral 
hemorrhage. 

Mr.  Chapman 
served  as  WKY  com- 
mercial manager 
from  1938-41  and 
from  December  1949 
until  his  death,  and 
during  the  interven- 
ing years  was  with 
the  national  adver- 
tising department  of  Oklahoma  Publishing  Co., 
which  owns  WKY-AM-TV.  He  had  been  with 
the  company  since  1926  except  for  a  brief 
period  in  1927.  Survivors  are  his  wife,  his 
mother  and  a  daughter. 

Uhf  WTSK-TV's  Rothrock 
Protests  Film  Restriction 

RESTRICTION  of  an  industrial  sustaining  film, 
The  Richest  Hill  on  Earth,  being  made  avail- 
able mainly  to  vhf  outlets  by  the  Anaconda 
Copper  Mining  Corp.,  New  York,  brought  a 
spirited  protest  from  a  uhf  operator  last  week 
and  subsequent  inquiry  by  B*T  elicited  the  reply 
by  an  Anaconda  spokesman  that  his  firm  was 
guided  by  "practical  considerations"  and  had  no 
intent  to  discriminate  against  uhf  stations. 

"How  far  is  this  crazy  distinction  between 
uhf-vhf  going  to  be  carried?"  asked  Harold  B. 
Rothrock,  vice  president-general  manager  of 
WTSK-TV  Knoxville,  Tenn.  (ch.  26),  in  a  letter 
to  B*T.  "For  our  money  it  is  all  television, 
and  we  certainly  dislike  being  discriminated 


WLWA  (TV)  Atlanta's  new  studios  contain  36,000  square  feet  of  floor  space,  includ- 
ing 50  offices  and  two  large  television  studios,  one  seating  300  people. 


MR.  BAYLOR 


against — especially  by  the  sponsor  of  sustain- 
ing films!" 

Mr.  Rothrock  enclosed  a  letter  from  Prince- 
ton Film  Center,  Princeton,  N.  J.,  producer  of 
the  film  for  Anaconda,  expressing  regret  that 
the  film  could  not  be  made  available  to  WTSK- 
TV  because  "the  sponsor  of  this  film  has  re- 
stricted it  to  vhf  stations  only." 

The  Anaconda  spokesman,  however,  told 
B°T  the  film  had  been  carried  on  a  few  uhf 
stations  and  expressed  the  belief  some  uhf  sta- 
tions could  be  accommodated  for  bookings. 
The  spokesman  explained  further  that  Ana- 
conda's film  catalogue  is  small  and  the  firm 
planned  to  obtain. maximum  coverage  with  the 
film,  primarily  in  areas  near  the  company's 
various  installations. 

Baylor  Named  V.  P. 

Of  WINT  (TV)  Ft.  Wayne 

BEN  B.  BAYLOR  JR.,  veteran  radio-tv  execu- 
tive, last  week  assumed  the  duties  of  vice  pres- 
ident and  general  manager  of  WINT  (TV) 
Fort  Wayne,  Ind., 
ch.  15  grantee  in  an 
all-uhf  area.  Before 
going  to  Wichita, 
Kan.,  last  year  to 
build  KEDD-TV,  the 
city's  first  tv  station, 
he  had  been  at 
WMAL  -  AM  -  TV 
Washington  17  years. 

WINT  (TV)  ex. 
pects  to  go  on  the 
air  with  test  patterns 
in  early  August, 
starting  commercial 
service  Sept.  1.  An 
800-foot  tower  has  been  completed  and  the 
antenna  will  be  hoisted  this  week.  The  sta- 
tion will  start  with  240  kw  radiated  power 
and  expects  to  serve  a  tri-state  area. 

R.  Morris  Pierce,  president  of  Tri-State  Tele- 
vision Inc.,  announced  the  board  of  directors 
had  approved  sale  of  a  minority  interest  in 
WINT  (TV)  to  John  F.  Patt,  president  of 
WJR  Detroit;  Worth  Kramer,  WJR  vice  pres- 
ident and  general  manager;  F.  Sibley  Moore, 
WJR  vice  president,  and  Carl  E.  George,  vice 
president  and  general  manager  of  WGAR 
Cleveland.  The  board  voted  to  set  aside  re- 
maining stock  to  make  it  available  to  Fort 
Wayne  residents. 

Carpenter  to  Leave  WDBQ 
Because  of  III  Health 

JAMES  D.  CARPENTER  Sr.,  vice  president- 
general  manager  of  WDBQ  Dubuque,  Iowa,  the 
past  1 8  years,  civic  leader  and  a  25-year  veteran 
in  radio,  resigned  effective  last  Tuesday  be- 
cause of  ill  health. 

Mr.  Carpenter  assumed  management  of 
WKBB  Dubuque  March  28,  1936,  and  con- 
tinued as  vice  president-general  manager  of  its 
successor,  WDBQ,  when  the  call  letters  were 
changed  in  1950.  No  successor  to  Mr.  Car- 
penter has  been  named. 

Mr.  Carpenter  suffered  a  heart  attack  Sept. 
21,  1950,  and  a  second  seizure  last  Jan.  15. 

WHAP  Hopewell,  Va.,  Sold 

WHAP  Hopewell,  Va.,  was  sold  last  week  by 
Mortimer  L.  Hendrickson  for  $38,000  to 
Southern  Virginia  Broadcasting  Corp.,  operator 
of  WSVS-AM-FM  Crewe,  Va.,  it  was  reported 
last  week,  subject  to  FCC  approval.  Principals 
in  WSVS  are  C.  S.  Willis,  president,  and  John 
E.  Sadler,  vice  president-general  manager. 
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Just  for  fun,  see  if 
you  can  pick  fhe  one 
fhaf's  $-s/ze 


If  you  picked  the  big  one  in  the  middle,  you're 
only  partly  wrong.  Bills  were  that  big  once.  But  they 
went  out  along  with  short  skirts  in  1929.  Today's 
dollar  is  smaller  (the  size  at  the  top  of  the  page). 

The  dollar  has  shrunk  in  value,  too,  as  every- 
body knows.  But  it  may  surprise  you  to  know  that 
today's  dollar  is  buying  almost  2K  times  as  much 
household  electricity  as  the  "big  buck"  of  25 
years  ago. 

In  these  25  years,  the  electric  light  and  power 


LIGHT  FOR  FREEDOM  o( 


POWER  FOR  PROGRESS 


companies  have  doubled  and  redoubled  their  supply 
of  electricity.  And  they  are  busy  building  ahead — 
by  i960  there  will  be  half  again  as  much  electricity 
available  as  there  is  today. 

With  this  record,  isn't  it  wasteful  for  the  federal 
government  to  go  on  building  unnecessary  electric 
power  projects? 

The  country's  fast-growing  electric  needs 
always  have  been  and  always  can  be  met  by 
America's  Electric  Light  and  Power  Companies.* 

%Names  on  request  from  this  magazine 

"YOU  ARE  THERE"— CBS  television— witness  history's  great  events 
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WPEN  INAUGURATES 
NEW  NIGHT  SHOWS 

MORE  THAN  a  thousand  agency  people  and 
advertisers  visited  WPEN  Philadelphia's  new 
Ranch  Room  studio  May  24  to  inspect  the  sta- 
tion's expanded  operations  and  its  new  night- 
time schedule  and  to  meet  new  WPEN  person- 
alities, William  B.  Caskey,  vice  president  and 
general  manager,  said  last  week. 

WPEN  on  that  date  completed  expansion  of 
its  physical  setup  to  include  the  new  Ranch 
Room  studio  seating  250  people,  redesigned  and 
enlarged  offices,  a  restaurant  for  guests  and  new 
technical  equipment,  he  said. 

The  Philadelphia  station's  revamped  sched- 
ule adds  four  hours  (2  to  6  a.m.)  for  ,a  round- 
the-clock  broadcasting  operation,  according  to 
Mr.  Caskey.  The  new  nighttime  schedule  runs 
Monday  through  Saturday  from  10:05  p.m.  to 
6  a.m.,  with  five  minutes  of  news  on  every  hour. 

First  show  is  Mambo  Dancing  Party  (10:05- 
11  p.m.),  emceed  by  Art  Raymond,  a  new 
program  which  last  week  had  sold  six  of  its 
eight  participations  to  such  advertisers  as  a 
nightclub,  movie  theatre,  automobile  dealer  and 
a  record  shop. 

Next  is  the  Sieve  Allison  Show  (11:05-2 
a.m.),  featuring  commentary  and  controversy 
on  politics,  civic  problems  and  other  problems. 
This  show  has  sold  all  its  15  participations. 
Among  products  advertised  are  furniture,  gaso- 
line, women's  clothes,  tires,  jewelry,  household 
goods,  and  dry  cleaning. 


WPEN  Philadelphia's  new  nighttime  pro- 
gramming schedule  is  discussed  by  Wil- 
liam B.  Caskey  (r),  vice  president-general 
manager,  and  some  of  the  agency  people 
and  advertisers  who  visited  the  studios. 
Others  (I  to  r):  James  Dwyer,  William 
Jenkins  Adv.;  Walter  Huckins,  Petrik- 
Kevis-Greenfield  Inc.,  and  Ralph  Hart, 
Ralph  A.  Hart  Adv. 

Mr.  Allison  joins  Bob  (Biff)  London  at  2:05 
a.m.  for  the  first  two  hours  of  the  new  After 
Hours  show  (2-6  a.m.),  during  which  the  two 
interview  people  in  the  nightclub  and  show 
businesses.  At  4:05  a.m.,  Mr.  Johnson  alone 
conducts  a  disc  jockey  show  which  runs  to  6 
a.m. 


WABI-TV  Plans  to  Boost 
Visual  Power  to  30  Kw 

TO  EXPAND  its  coverage  in  northeastern 
Maine,  ch.  5  WABI-TV  Bangor  proposes  an 
increase  in  effective  radiated  power  to  30  kw 
from  the  present  1.8  kw.  Leon  P.  Gorman  Jr., 
general  manager,  announced  last  Thursday  in 
submitting  an  application  for  FCC  approval. 
A  new  10-kw  RCA  transmitter  is  expected  soon, 
he  said,  to  be  operated  from  the  top  of  Cope 
Mt.,  east  of  Bangor.  The  antenna  is  110  ft. 
above  ground,  920  ft.  above  sea  level,  673  ft. 
above  average  terrain. 

WABI-TV  is  an  affiliate  of  CBS  and  NBC 
and  carries  commercial  programs  of  ABC  and 
DuMont.  By  the  time  the  power  boost  is  in 
operation.  American  Telephone  &  Telegraph 
Co.  will  have  completed  the  northeastern  leg  of 
its  microwave  circuits  to  Bangor,  Mr.  Gorman 
explained. 

Horace  Hildreth,  U.  S.  Ambassador  to 
Pakistan,  is  principal  owner  of  WABI-AM-TV. 
Mr.  Hildreth  currently  is  in  the  U.  S.  for  a  few 
days,  having  flown  to  Washington  from  Karachi 
on  orders  from  the  State  Department.  He 
is  now  confined  in  a  Boston  hospital  where  he 
has  undergone  a  minor  operation  for  a  leg  ail- 
ment, the  station  reported. 

Other  principals  of  WABI  include  William 
H.  Rea  of  Pittsburgh  and  Carleton  D.  Brown  of 
Waterville,  Me.  The  three  also  are  principals 
and  part  owners  of  Mt.  Washington  Tv  Inc., 
currently  constructing  a  new  station  on  the  sum-, 
mit  of  Mt.  Washington,  scheduled  to  operate  on 
ch.  8  late  this  summer  [B«T,  May  3.1]. 

WNEW  Hits  Pop  Records 
Carrying  Commercial  Plugs 

A  NEW  POLICY  was  begun  last  week  by 
WNEW  New  York  against  what  it  called  "the 
growing  number  of  pop  records  containing 
commercial  plugs."  The  station  announced  that 
its  policy  is  "No  pop  recordings  carrying  undue 
commercial  reference  in  the  lyrics  would  be 
aired." 

As  described  by  Richard  D.  Buckley,  new 
owner-manager  of  WNEW.  recent  popular 
records  have  included  mention  of  General 
Motors,  the  Muriel  cigar  commercial,  Ronson 
lighters,  Burma  Shave,  Adler  shoes,  Toni,  Halo, 
Smith  Bros,  cough  drops  and  Swift  bologna. 

WBTV  (TV)  Sets  July  15 
Target  for  Network  Color 

NETWORK  color  tv  is  expected  to  reach  Char- 
lotte, N.  C,  on  July  15,  Charles  H.  Crutchfield, 
executive  vice  president  and  general  manager 
of  WBTV  (TV)  there,  has  announced. 

Transmission  of  network  color  programs, 
said  Mr.  Crutchfield,  depends  on  modification 
of  existing  tv  circuits  by  AT&T.  When  that  is 
done,  about  July  15,  WBTV  and  regional  tv 
distributors  will  make  available  a  limited  num- 
ber of  color  receivers  for  public  showing. 

WBTV  is  a  primary  CBS-TV  affiliate,  and 
operates  on  ch.  3. 

KNBH  (TV)#s  Color  Pattern 

KNBH  (TV)  Hollywood  claims  to  be  the  first 
West  Coast  station  to  telecast  regularly  sched- 
uled color  bar  test  patterns.  The  half-hour 
pattern  emanates  from  the  station's  transmitter 
on  Mt.  Wilson  before  sign-on  time,  Mondays 
through  Fridays,  with  a  two-hour  pattern  on 
Saturdays. 


There  are  no  "SIDE  ROADS"  as  far  as  the  profit- 
making  penetration  of  BROADCASTTNG*TELECASTING 
is  concerned.  Every  road's  a  straight  road,  right  into 
the  eyes  and  minds  of  16,230  top  radio  and  television 
decision-making  readers  who  pay  to  get  this 
marvelous  magazine.  Why  not  tell  your  story  in 
the  magazine  where  the  telling  tells  most? 
The  rates  are  so  low;  the  results  so  high! 


Nofe:  The  American  Research  Bureau  tells  us  ihat  16,230  read- 
ers per  copy  is  an  understatement.  Its  penetrating  surveys  reveat 
that  each  copy  of  8*T  is  read  by  4.68  persons  per  issue,  or 
75,956  people  in  all! 
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Personal  Commercial 

FOR  four  years  Glen  Wilson  wrote  radio 
and  television  commercials  for  an  adver- 
tising agency.  Temporarily  "at  liberty," 
he  hit  upon  the  idea  of  selling  himself 
into  a  new  job  by  placing  a  "commer- 
cial" about  his  qualifications  on  WQXR 
New  York  last  Tuesday.  Mr.  Wilson  told 
B*T  Thursday  night  that  his  "commer- 
cial" resulted  in  four  telephone  calls,  one 
of  which  was  a  job  prospect  with  a  large 
advertising  agency. 


Elmira  Residents  Protest 
WECT(TV)  Suspension 

;  MORE  THAN  3,000  residents  of  Elmira,  N.  Y., 
had  signed  a  protest  petition  Thursday  after 
uhf  ch.  18  WECT  (TV)  suspended  operations 
the  night  before,  the  station  reported.  Citing 
inability  to  get  enough  network  programs,  the 
high  cost  of  film  programs,  and  the  reluctance 
of  national  advertisers,  the  NBC-TV  affiliated 
station  plans  to  be  off  the  air  for  120  days.  It 
began  operation  last  September. 

WECT  said  it  would  propose  to  FCC  that 
it  be  allowed  to  operate  temporarily  with  low 
power  on  vhf  ch.  9  until  national  advertisers 
I  become  uhf  conscious.  El-Cor  Television  Inc., 
I  licensee,  had  applied  for  that  channel  before 
the  tv  freeze  in  1948. 

Uhf  ch.  24  WTVE  (TV)  is  on  the  air  in 
Elmira  with  ABC,  CBS  and  DuMont  network 
affiliations. 

WDOK  Elects  Dougherty 

WILLARD    L.    DOUGHERTY,  commercial 

manager  of  WSJS  Cleveland  Heights,  Ohio,  and 
J    with  that  station  the  past  five  years,  has  been 
.    elected  vice  president  in  charge  of  sales  and 
\    operations  for  WDOK  Cleveland, 
j       Mr.  Dougherty  will  report  directly  to  R. 

Morris  Pierce,  president  of  Civic  Broadcasters 
;  Inc.,  WDOK  licensee,  and  to  Frederick  Wolf, 

treasurer. 

WTVJ  (TV)  Increases  Rates 

WTVJ  (TV)  Miami  has  issued  its  new  rate 
card  No.  10  providing  for  a  \2V2%  increase 
effective  luly  1,  lohn  S.  Allen,  vice  president 
and   general   sales   manager,    announced  last 
week.  Mr.  Allen  said  the  new  rate  card  has  a 
basic  hourly  rate  of  $900  and  provides  the 
.  usual  six  months  protection  for  national  ad- 
i   vertisers.  It  is  WTVI's  first  rate  increase  since 
,.  ,  July  1953  and  the  station's  new  coverage  "gives 
advertisers  the  lowest  cost-per-thousand  ever 
offered  by  south  Florida  television,"  serving  15 
counties  with  more  than  1,100,000  permanent 
residents,  Mr.  Allen  said. 

:  WMGM  Signs  Hockey, 
Basketball  Rights 

I  WMGM  New  York  has  negotiated  a  new 
contract  providing  for  exclusive  broadcasting 
rights  to  more  than  200  hockey  and  basketball 
games  promoted  by  the  Madison  Square  Garden 
Corp.  during  the  1954-1955  fall  and  winter 
sports  seasons. 

In  announcing  details  of  the  station's  up- 
coming sports  schedule,  Bertram  Lebhar  Jr., 
d  rector  of  WMGM,  said  coverage  will  include 
a  vay  games  as  well  as  those  played  at  Madison 
I  Square  Garden.   He  added  that  since  a  large 
l  inumber  of  games  will  be  played  away  from 
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New  York,  only  25%  of  WMGM's  schedule 
will  be  duplicated  on  television. 

Total  cost  for  broadcast  rights,  sports  broad- 
casters, lines  and  enginering,  production  and 
travel  expenses  was  more  than  $100,000. 

The  1954-55  schedule  will  include  the  home 
and  away  hockey  games  of  the  New  York 
Rangers,  the  home  and  away  basketball  games 
of  the  New  York  Knickerbockers,  and  all  col- 
legiate basketball  double-headers  at  Madison 
Square  Garden,  and  college  basketball  games. 

Additionally,  Mr.  Lebhar  said,  WMGM  again 
will  carry  the  home  and  away  games  of  the 
New  York  football  Giants  on  Sunday  after- 
noons, the  Saturday  football  games  of  the  U.  S. 
Military  Academy,  as  well  as  the  feature  races 
at  the  trotting  tracks. 

The  season  will  begin  in  October  and  con- 
tinue through  March  1955. 


Johnson  Tells  of  Radio-Tv 
Campaign  for  News  Freedom 

BROADCASTERS  are  fighting  to  present  a 
true  record  of  current  history  to  the  radio  and 
tv  public,  Commentator  Gerald  W.  Johnson  of 
WAAM  (TV)  Baltimore  said  in  a  May  30 
broadcast  discussing  the  NARTB  convention. 
Speaking  of  the  delegates  he  said: 
"I  was  mildly  pleased,  and  you  ought  to  be 
pleased,  too,  because  it  was  not  the  business  end 
that  was  bothering  them.  The  business  end 
is  doing  pretty  well,  thank  you.  What  was 
worrying  the  broadcasters  is  the  increasing 
difficulty  of  getting  at  the  truth  with  regard  to 
public  affairs. 

"Doubtless  there  are  cynics  who  will  not 
believe  that,  but  it  is  a  fact.  Those  men  were 
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YOU'RE  ON  THE  RIGHT  TRACK  WITH 

KAY-NAK 

SALT  LAKE'S  Only  INDEPENDENT  STATION 
LOWEST  COST  PER  LISTENER! 


(HOOPER*) 

Station 

KNAK 

19.2 

Independent 

"A" 

38.3 

Network 

"B" 

13.3 

Network 

"C" 

10.8 

Network 

"D" 

6.7 

Network 

KNAK  offers  FAR  more  for  your 
advertising  dollar! 

Buy  3  spots  on  KNAK  for  the  price  of  one  on  Station  "A". 
Buy  2  spots  on  KNAK  for  the  price  of  one  on  Station  "B". 

*February  1954  6  a.m.  to  12  noon 
*Salt  Lake  City,  Utah 

MERCHANDISING!  -  by  the  carload 

You  II  make  sales  in  Salt  Lake,  when 

YOU'RE  ON  THE  .  *  * 

r  *  *#  *  *  * 


RIGHT  TRACK 
WITH 


Represented  Nationally  by 
FORJOE  &  CO.,  INC. 


K-\  Mi 


Los  Angeles                 New  York  Chicago 

MAdison  6-8329       JUdson  6-3100  DEL.  7-1874 

Atlanta                       Dallas  San  Francisco         _      |«|       I  II.  I 

Alpine  7841  DAvis  7-4541  SUtter  1-7569  JO  It  Lake  City,  Utah 
*  FEB.  1954 -6AM -12  NOON 


OFF  LOUISIANA  COAST,  supply  boat  plows  through  choppy  seas  to 
offshore  rig.  Because  of  difficulties  of  exploring  and  drilling  at  sea,  of  bad 
weather,  and  of  communication  and  transport  problems,  cost  of  getting  oil 
from  under  the  Gulf  is  IVi  to  3  times  that  of  oil  produced  ashore.  Yet  compe- 
tition is  so  great,  oilmen  will  drill  offshore  more  than  a  well  a  week  this  year. 


U.  S.  Oilmen 
Challenge  the  Sea 

In  the  "Playground  of  Hurricanes," 
Oil  Companies  Compete 
to  Find  New  Supplies  for  You 

In  the  open  waters  of  the  Gulf  of  Mexico,  against  every 
hazard  of  wind,  wave,  and  sudden  storm,  sea-going  oil- 
men are  opening  up  a  new  American  frontier. 

Now  that  oilmen  have  gone  to  sea  they  face  entirely  new 
problems.  Here  are  just  a  few  of  the  difficulties  that  must 
be  overcome  in  a  typical  deep  water  operation : 

Construct  a  drilling  platform  20  miles  at  sea,  in  65 
feet  of  ocean  water.  Build  it  high  and  strong  enough 
to  withstand  28-foot  hurricane  waves,  and  winds  that 
can  blow  more  than  150  miles  per  hour.  Set  up  living 
quarters  for  about  40  men.  Be  ready  for  sudden  evacu- 
ation of  personnel  when  storm  warnings  come.  Be 
willing  to  invest  a  million  dollars  in  the  platform  and 
its  equipment  before  drilling  ever  begins. 

Even  after  this,  there  is  still  no  assurance  the  well  will  ever 
produce  a  drop  of  oil.  Of  71  rank  wildcat  wells  drilled  off 
Louisiana  to  date,  only  27  turned  out  to  be  oil  producers. 
Off  Texas,  out  of  16  wells  drilled,  the  one  oil  discovery  was 
so  small  it  has  since  been  abandoned. 

Why  are  oilmen  willing  to  buck  these  odds?  Because 
the  only  way  to  find  oil  under  the  Gulf  is  to  drill  for  it. 
And  competition  is  so  keen  that  if  one  company  passes  up 
a  promising  area,  a  rival  company  will  surely  risk  the  odds. 

You  and  the  nation  will  benefit  from  this  competition  — 
for  it  is  one  more  way  America  is  assured  of  ample  oil 
supplies  in  the  future. 

American  Petroleum  Institute 
50  West  50th  Street,  New  York  20,  N.Y. 


EXPLORATION  CREW  drops  balloon  buoys  marking  location  of  "geo- 
phones."  Charges  are  set  off  and  geophones  record  sound  waves  to  chart 
earth  formations  beneath  ocean  floor.  For  right  to  search,  oilmen  have  invested 
over  100  million  dollars  in  leases.  Yet  they  still  face  years  of  work  and  mil- 
lions in  expenditures  before  they  can  hope  to  break  even  offshore. 
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profoundly  troubled  by  the  increasing  success 
of  public  officials  in  concealing  and  distorting 
the  truth  for  the  purpose  of  leading  the  public 
to  believe  what  it  is  convenient  to  officialdom 
to  have  it  believe.  The  broadcasters  are  sharply 
aware  that  democracy  cannot  succeed  unless 
the  voters  know  what  they  are  doing.  No 
blindly  ignorant  people  ever  governed  itself  suc- 
cessfully. Yet  it  grows  harder  and  harder  to 
untangle  the  facts  from  the  yards  and  yards 
of  official  propaganda  in  which  they  are 
wrapped. 

"This  is  a  serious  situation,  but  the  pleasing 
phase  of  it  is  that  the  broadcasters  are  taking 
it  seriously.  Doubtless  their  discomfort  is  partly 
personal:  nobody  likes  to  be  played  for  a  sucker. 
But  the  greater  part  of  it  is  based  on  a  firm  con- 
viction that  it  is  a  shameful  and  dangerous  thing 
to  let  the  public  down  by  handing  it  doctored 
news.  The  more  those  fellows  sweat  and  stew, 
the  better  chance  we  viewers  and  listeners  have 
to  get  straight  goods." 


Walker  Co.  Acquires 
Bertha  Bannan  Firm 

ACQUISITION  by  The  Walker  Representation 
Co.  of  the  firm  of  Bertha  Bannan,  New  England 
regional  radio  and  television  station  representa- 
tives, effective  last  Tuesday,  was  announced 
last  week  by  Wythe  Walker,  president  of  the 
Walker  organization.  Miss  Bannan  is  retiring 
from  business  activity. 

Financial  details  of  the  arrangements  were 
not  disclosed.  Under  the  transaction.  Walker 
Representation  Co.  will  represent  nationally 
approximately  30  stations  previously  represented 
by  Bertha  Bannan  on  a  regional  basis,  and  also 
will  acquire  the  Boston  office  of  the  Bannan 
Company  at  80  Boylston  St.  as  its  headquarters 
there. 

Mr.  Walker  announced  that  William  A.  Creed 
Jr.,  formerly  with  Bertha  Bannan,  has  been  ap- 
pointed sales  manager  in  Boston  for  the  Walker 
Representation  Co. 


Oklahoma  City  Still  Gets  Its  Tv  Logs,  and  Free 


OKLAHOMA  CITY  tv  station  logs  dis- 
tributed in  publications  and  stores  have  a 
total  circulation  of  398,851,  according  to  a 
study  conducted  by  Norman  F.  Hall  of  the 
Erwin,  Wasey  &  Co.  Oklahoma  City  office. 
Publication  of  logs,  except  as  paid  advertis- 
ing, in  the  Daily  Oklahoman  &  Times,  oper- 
ating WKY-AM-TV,  was  discontinued  by 
the  newspapers  last  Aug.  16  [B*T,  Aug.  31, 
1953]. 

The  list  of  organizations  providing  logs 


,Y  QKLAHOMAN 


Magazines  carrying  Oklahoma  City  sta- 
tion logs  include  Televiewer,  Lawton  Tv 
TimeTable,  Tulsa  Tv  News  and  Oklahoma 
City  This  Week. 

At  least  one  newspaper  has  stated  that 
publication  of  logs  has  brought  an  increase 
in  circulation. 

"It  is  probably  true  that  more  informa- 
tion and  more  logs  of  radio  and  tv  pro- 
grams are  available  to  people  today  than 


FIFTEEN 


Prices  Effective  in  Okla.  City, 
Midwest  City,  Norman,  Edmond 
and  El  Reno 


if 
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THIS  IS  TYPICAL  of  the  promotion  for  free  tv  logs  in  Oklahoma  City,  where  the  Okla- 
homan and  Times  carry  logs  only  on  a  paid  basis.  A  half-dozen  grocery  groups 
distribute  the  free  logs. 


includes  16  daily  newspapers,  43  weeklies,  or 
a  total  of  59  newspapers;  a  half-dozen  mag- 
azines and  a  group  of  grocery  chains.  Total 
circulation  of  newspapers  carrying  logs  is 
221,451  with  another  47,400  in  magazines 
and  130,000  in  store  handouts. 

Stores  providing  logs  for  customers  in- 
clude Standard  Humpty-Dumpty,  IGA,  Jones 
Boys,  Safeway,  three  independents,  and 
Capitol  Hill  Grocery.  The  stores  feature 
availability  of  free  logs  in  their  advertising 
in  the  Oklahoman  and  Times. 


ever  before,"  Mr.  Hall  said. 

A  situation  similar  to  that  in  Oklahoma 
City  exists  in  Nashvile,  where  the  Nashville 
Record,  a  weekly,  has  started  to  carry  logs 
and  now  boasts  it  is  the  "fastest  growing  in- 
dependent newspaper"  in  middle  Tennessee. 

NARTB  last  winter  conducted  a  study  of 
ways  used  to  provide  logs  for  listeners  and 
viewers  in  cities  where  newspapers  refuse  to 
run  them  as  news  matter.  The  survey  showed 
newspaper  logs  are  far  from  being  indis- 
pensable [B»T,  Feb.  2]. 


STATION  PEOPLE 

James  H.  Lee,  formerly  southern  representative, 
National  Retail  Radio  Spots  of  Hollywood,  ap- 
pointed genera]  manager,  WACR  Columbus, 
and  WMBC  Macon,  both  Miss. 

Dudley  Tichenor,  local  sales  manager,  KLZ 
Denver,  appointed 
director  of  sales, 
WFBR  Baltimore. 

Robert  H.  Hill,  ac- 

count  executive, 
KABC  -  TV  Holly- 
wood, resigns  effec- 
tive June  15,  to  be- 
come general  sales 
manager,  K  V  V  G 
(TV)  Tulare  (Fres- 
no), Calif. 


MR.  TICHENOR 

TV  New  York,  named 
KGMB-TV  Honolulu. 


William  Drew,  for- 
merly   with  WOR- 
account  executive, 


William  D.  Walsh,  formerly  with  Weed  &  Co., 
Boston  office,  appointed  sales  representative, 
WEE!  same  city. 

Joseph  A.  Jenkins,  commercial  manager,  WKJF- 
TV  Pittsburgh,  to  WSTV-TV  Steubenville, 
Ohio,  as  sales  representative. 

Richard  E.  Nason,  formerly  with  the  Booth 
radio-tv  stations  in 
Detroit,  appointed 
general  manager, 
WKJF-TV  Pitts- 
burgh, succeeding 
F.  G.  Raese,  re- 
signed. 

Waily  Foxal,  for- 
merly operator, 
Foxal  Studios  (pho- 
tography), Minden, 
Neb.,  named  account 
executive,  KHOL- 
MR.  NASON  TV  Kearney,  Neb. 

E.  W.  (Ernie)  Dallier,  formerly  Wichita  studio 
manager,  KTVH  (TV)  Hutchinson,  Kan.,  ap- 
pointed sales  manager. 

J.  J.  Erdmann,  news  and  sports  director,  WRAC 
Racine,  Wis.,  appointed  assistant  manager.  Ray 
J.  Pawzun,  salesman,  named  commercial  man- 
ager, and  Richard  N.  Fitzgerald,  copy  and  pub- 
lic relations,  named  director  of  Racine  Industrial 
News  Assn.,  WRAC  division. 

Virgil  Stone,  manager,  KDMS  El  Dorado,  Ark., 
named  manager,  KMHT  Marshall,  Tex.,  suc- 
ceeding Myrl  Stein,  who  moves  to  KTXC  Big 
Spring,  Tex.,  in  same  capacity. 

Ronald  J.  Born,  television  director,  WCPO-TV 
Cincinnati,  named  producer,  WLW  same  city. 
Charles  Dempsey  appointed  in  charge  of  sales 
service,  WLWC  (TV)  Columbus,  and  Martha 
Brian  named  continuity  director  of  WLWC. 

Tom  Dawson,  director  of  client  service.  Amer- 
ican Research  Bureau,  L.  A.,  and  Russ  Smith. 
WEAW-FM  Evanston  and  WTAX  Springfield, 
111.,  to  KHJ-TV  and  KHJ  Hollywood,  respec- 
tively, as  assistant  promotion  managers. 

Larry  Marker,  continuity  writer,  WING  Day- 
ton, named  director  of  public  relations  and  pro- 
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BEFORE  the  big  spin,  not  of  records  but  around  Florida's  SaraMana  Speed  Bowl  (lo- 
cated between  Bradenton  and  Sarasota)  these  stock  car  driver-disc  jockeys  "break  the 
record."  The  stock  car  "race"  contained  many  thrills  and,  luckily,  no  injuries.  The 
promotional  stunt  run  was  held  May  22.  L  to  r:  front  row,  Paul  Roberts,  WSPB  Sara- 
sota, official  starter  and  only  man  with  crash  helmet;  Bob  Kohlmeyer,  WKXY  Sarasota; 
Red  Ermisch,  WKXY;  Hack  Swain,  WSPB;  Lenny  Dee  (the  winner)  and  Dayt  Saltsman 
(second  place),  WSUN-TV  St.  Petersburg;  Woody  Thayer,  WSPB;  back  row,  Bandel 
Linn,  WSPB;  Gerry  McGougan  and  Gordon  Wyllie,  WTRL  Bradenton;  John  Reeves, 
WKXY;  Don  Priest,  Herb  Sjolander  and  Dean  Fleischman  (third  place),  WSPB. 


motion,  succeeding  Mary  Alice  Dell,  resigned. 
Mrs.  Dell  to  open  a  public  relations  and  pro- 
motion agency. 

William  Laffey,  formerly  with  Forjoe  &  Co. 


and  previously  with  the  time  buying  dept., 
Benton  &  Bowles,  to  New  York  sales  staff, 
WATV   (TV)  Newark. 

Paul  Krakowski,  assistant  professor  of  journal- 


ism, West  Virginia  U.,  appointed  supervising 
editor,  WSAZ  Inc.,  operator,  WSAZ-AM-TV 
Huntington,  W.  Va. 

Nic  Chaconas,  chief  engineer,  WGMS  Wash- 
ington, named  to  newly-created  position,  op- 
erations director,  same  station. 

Frank  Finning,  formerly  with  WMUR  and 
WFEA  Manchester,  N.  H.,  to  WKNE  Keene, 
N.  H.,  as  head  of  news  and  special  events  dept. 

Thomas  J.  Maloney,  WBUF-TV  Buffalo,  N.  Y , 
appointed  program  director,  WKBT  La  Crosse, 
Wis. 

Vic  Fergie,  formerly  with  Canadian  Broad- 
casting Corp.,  to  CHUB  Nanaimo,  B.  C,  as 
news  director. 

Bob  King,  cameraman,  WATE  (TV)  Knoxville, 
Tenn..  named  producer-director:  Jim  Moncier 
succeeds  Mr.  King. 

Robert  L.  Parks  and  Joseph  Sahayda  named 
producer  and  technician,  respectively,  KDKA 
Pittsburgh. 

Paul  Knight,  formerly  with  WTXL  West  Spring- 
field. Mass.,  to  WBZ-WBZA  Boston-Springfield, 
as  host  on  All  Night  With  Paul  Knight  show. 

Ray  Martin,  news  reporter-commentator,  WASL 
Annapolis.  Md.,  to  broadcast  daily  program, 
The  Martin  Manor,  from  Governor  Ritchie 
open  air  theatre,  Glen  Burnie,  Md. 

Aurelle  Boisvert,  formerly  chief  engineer-, 
CHUM  Toronto,  to  engineering  staff,  CJAD 
Montreal. 

Harold  True,  32-year  broadcasting  veteran,  re- 
tires as  newscaster,  WWJ  Detroit,  to  devote  full 
time  to  business  interests. 

Barbara  Mallon  to  continuity  dept.,  WNHC-TV 
New  Haven,  Conn. 

Jacques  Fray,  classical  disc  jockey,  WQXR  New 
York,  left  last  week  for  France  where  he  will 
make  tape  recordings  of  interviews  with  French 
musicians  and  singers  and  American  tourists 
for  later  broadcast  on  his  To  France — With 
Music  series. 

Carole  Mansfield,  freelance  tv  performer,  Chi- 
cago, to  KCOP  (TV)  Hollywood,  as  weather 
announcer. 

Gene  Norman,  disc  m.c,  who  resigned  eight 
weeks  ago  for  a  European  tour,  returns  to 
KLAC  Hollywood. 

Fred  Shields,  freelance  announcer,  and  Lloyd 
Perrin,  staff  announcer,  KGIL  Sherman  OaksJI 
Calif.,  to  KFI  Los  Angeles  as  summer  relief 
announcers. 

Abner  George,  manager,  KOTA  Rapid  City,  ] 
S.  D..  to  KCBS  San  Francisco,  as  summer  relief 
announcer. 

Dixie  Meyer,  formerly  in  vaudeville,  to  KUAM 
Guam,  as  hostess  on  daily  Charmerican 
Women's  World. 

Alan  Rusten,  formerly  news  director  WDEL- I 
TV  Wilmington,  Del.,  to  news  staff,  WPTZ 
(TV)  Philadelphia. 

Vickie  Varnum,  senior  continuity  writer,  KOLO  I 
Reno.  Nev.,  to  continuity  dept.,  WING  Dayton 
Ohio. 

Gordon  E.  Sanders,  actor  and  announcer, 
KJAY  Topeka,  Kan.,  to  announcing  staff,  WKY 
Oklahoma  City. 

Vendex  Marshall.  KOSY  Texarkana,  Ark.,  and 
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Do  You  Know  This  Man? 

He  is  Harry  Allen,  Jr.,  general  manager  of  KOCS,  Ontario,  Calif. 
He  says — 

"If  yours  is  the  type  of  station  that  programs  for  a  reason,  you'll  find  many  good 
reasons  for  using  the  SESAC  Library.  We  at  KOCS  have  boosted  our  revenue 
considerably  with  good,  solid  shows  such  as  'Mister  Muggins,'  'American  Folk 
Music,'  'Musical  Panorama'  and  our  Sunday  presentation  of  'Little  White  Chapel.' 
Other  than  the  fact  that  production  is  excellent  on  SESAC  shows,  we  have  also 
found  that  the  quality  of  the  reproduction  and  the  materials  used  in  the  discs  them- 
selves make  the  SESAC  Library  the  most  durable  we  have  ever  used." 

The  SESAC  Library  is  lowest  in  cost  for  a  complete  Program  Service 

SESAC,  INC. 


475  Fifth  Avenue 


New  York  17,  N.  Y. 


Page  60 


June  7,  1954 


BUYER  of  KTSA  San  Antonio  for  $175,000 
is  O.  R.  Mitchell,  local  Dodge-Plymouth 
distributor  and  dealer.  KTSA's  present 
owner,  Express  Pub.  Co.,  has  purchased 
KGBS-AM-TV  there  for  $3.5  million  from 
Storer  Broadcasting  Co.  [B«T,  May  31]. 
Bids  for  FCC  approval  to  both  sales  are 
to  be  filed  this  week. 


William  Green,  KEEN  San  Jose,   Calif.,  to 


IAD 


i  N'ew  v 


announcing  staff,  WFDF  Flint,  Mich. 

Mike  Heuer,  formerly  with  the  Armed  Forces 
Radio  Service  in  Korea,  to  KMA  Shenandoah, 
Iowa,  as  evening  announcer. 

Pete  Matthews,  disc  m.c,  WSAZ-TV  Hunting- 
ton, W.  Va.,  to  announcing  staff,  WCPO-TV 
Cincinnati. 

Dewey  Long,  general  manager.  WABB  Mobile, 
Ala.,  gained  distinctions  in  business  and  sports 
m^  within  a  fortnight 
last  month.  He  was 
elected  president, 
Sales  Executive 
Club,  Mobile,  and 
got  first  hole-in-one 
in  his  25-year  golf- 
ing career  on  192- 
yard  seventh  hole  of 
Spring  Hill  College 
golf  course. 

Richard  B.  Wheeler, 

general  manager, 
WTRI  (TV)  Sche- 
nectady, N.  Y., 
■  elected  to  board,  Heart  Assn.  of  Albany  County 
Line. 


:i  Marie  H.  Houlahan,  director  of  publicity  and 
public  relations,  WEEI  Boston,  elected  treas- 
urer. Publicity  Club  of  Boston. 

Evelyn  Clark,  promotion  director,  KCBS  San 
Francisco,  spoke  on  "How  to  Get  a  Job"  before 
^  (journalism  graduates,  U.  of  California,  May  26. 

r|Don  C.  Wirth,  vice  president,  WNAM-AM-TV 
>  eenah.  Wis.,  elected  president,  Neenah  Rotary 
Club.  Milton  Boehm,  radio  salesman,  elected 
president,  Neenah  Lions  Club. 

i  \ 

(Rick  Weaver,  sports  director,  WGEM-AM-FM- 
I V  Quincy,   111.,   elected  to   board,  Quincy 
,anca  'YMCA. 


MR.  LONG 


Ed  Viehman,  disc  m.c,  WCCO  Minneapolis, 
named  chairman,  education  committee,  Minne- 
apolis Chamber  of  Commerce  and  chairman, 
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WALT 


The  plurality  of  listeners  goes  with  WBNS  —  the  sta- 
tion with  greater  tune-in  than  all  other  local  stations 
combined !  As  a  candidate  for  your  advertising  dollar, 
WBNS  presents  a  perfect  platform  with  the  20  top- 
rated  programs. 


CBS  for  CENTRAL  OHIO 


ASK 

JOHN  BLAIR 


radio 

COLUMBUS,  OHIO 
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ALWAYS  THE  SAME 


...today,  tomorrow 


and  tomorrow 


Stable  as  the  alphabet!  Go  out 
today  and  buy  any  product  of  any 
good  manufacturer's  brand .  . .  ask 
for  the  same  thing  tomorrow,  or 
weeks  from  now  .  .  .  match  'em 
up,  and  they're  uniformly  good, 
or  better. 

This  uniformity  is  no  accident. 
Every  manufacturer  works  hard  at 
it  because  he  knows  that  only  un- 
failing goodness  will  keep  you  buy- 
ing his  product.  So  he's  mighty 
sure  never  to  let  quality  slip.  If  he 
changes  his  product  at  all,  you  can 
bet  it's  a  change  for  the  better. 

This  goes  for  everything  from  a 
bobby  pin  to  an  automobile  —  just 
another  reason  for  staying  with 
your  favorite  brands  for  years  and 
years. 

For  news  of  the  goods  that  are 
always  good,  read  the  ads 
in  this  magazine. 


BRAND  NAMES  FOUNDATION 

INCORPORATED 

A  NON-PROFIT  EDUCATIONAL  FOUNDATION 
37  WEST  57  STREET,  NEW  YORK  19,  N.Y. 


WANT  UNIFORMITY?  PATRONIZE  THE  DEALER  WH  O  PROVI DES  YOU  R  FAVORITE  BRANDS 
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STATIONS 


speaker's  bureau,  1954  Hennepin  County 
Community  Chest  campaign. 

Ethel  Grey,  women's  director,  WSBA  York,  Pa., 
elected  to  executive  committee,  York  County 
chapter  MDA. 

Gwen  Wallis,  wife  of  Ed  Wallis..  WIP  Philadel- 
phia promotion  director,  named  "Girl  of  the 
Year"  by  Women's  Auxiliary,  Junior  Chamber 
of  Commerce. 

Walter  W.  Cribbins,  leading  personality  on 
KEEN  San  Jose,  Calif.,  Home  Town  Philoso- 
pher, awarded  honorary  Doctor  of  Humanities 
degree  by  Los  Angeles  College  of  Chiropractic 
for  "distinguished  contribution  to  the  welfare 
of  the  community  in  which  he  lives." 

Larry  Yust,  director,  XETV  (TV)  Tijuana,  Mex. 
(San  Diego),  recalled  to  active  duty,  U.  S.  Army. 

Betsy  Gay,  singer  on  KTTV  (TV)  Hollywood 
Town  Hall  Party,  and  Thomas  Cashen  were 
married  May  29. 

Robert  A.  Corley,  program  director,  WQXI 
Atlanta,  and  Elspeth  C.  Simmons,  director  of 
continuity  and  traffic,  WJIV  Savannah,  Ga., 
were  married  May  22. 

Rouen  Westcott,  account  executive,  KNBH  (TV) 
Hollywood,  father  of  boy,  John,  May  25. 

Jack  Maher,  floor  manager,  KOA-TV  Denver, 
father  of  boy,  John  Frederic,  May  23. 

Pat  Bishop,  newscaster,  KFI  Los  Angeles,  father 
of  boy,  Stephen  Jeffrey,  May  22. 

Art  Ford,  account  executive,  KVOO  Tulsa, 
father  of  girl,  Brandy  Kay,  May  22. 


REPRESENTATIVES  PEOPLE 
Glenn  Gilbert,  salesman 


WNHC-TV  New  Haven  cameraman  Jack 
Youngs  filmed  action  shots  during  a  two- 
hour  chase  of  an  armed  bandit  who  had 
shot  a  detective,  before  the  bandit  ended 
his  own  life  with  a  bullet.  WNHC-TV 
processed  the  film  and  had  it  on  the  air 
within  1  hour  and  15  minutes  after  the 
hunt  ended.  The  films  were  shown  that 
day  on  NBC-TV's  1 1  p.m.  news  show. 
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WGAR  Cleveland,  to 
Detroit  sales  staff, 
The  Katz  Agency, 
national  advertising 
representative. 

Stuart  Kelly,  account 
executive,  Paul  H. 
Raymer  Co.,  N.  Y., 
father  of  son,  Stuart 
Barrett,  May  7. 

Robert    W.  Faselt, 

account  executive 
for  radio  sales,  Free 
&  Peters,  New  York, 
moves  to  Chicago. 


Parents  Watch  Too 

WCPO-TV  Cincinnati  believes  it  has  in 
augurated  a  new  era  locally  with  used  car 
advertising  on  its  "Uncle  AI's"  show  for 
children.  WCPO-TV  cameras  are  poked 
out  studio  side  doors  and  focused  on  the 
used  cars  on  the  roadway  below.  The 
station  said  that  Metropolitan  Buick,  on 
its  first  day  to  advertise  on  the  program, 
sold  two  used  cars  the  same  day  from  a 
two-minute  spot  on  the  children's  show. 
'This  proves,'  says  WCPO-TV,  that 
"Uncle  Al"  has  many  adult  fans,  or  his 
younger  fans  are  very  persuasive." 


WHLI 


"THE  VOICE 
OF  LONG  ISLAND" 


DELIVERS 

BIG  BOOMING  RICH  NASSAU  COUNTY 


POPULATION    .  . 

966,841 

140%  increase  since  1940 

BUYING  INCOME 

TOTAL   

$2,046,485,000 

Greater  than  17  states 

PER  FAMILY 

$  7,582 

4th  among  U.  S.  Counties 

RETAIL  SALES 

$1,003,784,000 

Greater  than  14  states 

FOOD  STORE 

$  287,760,000 

14th  among  U.  S.  Counties 

AUTO  STORE 

$  176,988,000 

22nd  among  U.  S.  Counties 

HOUSEHOLD 

$  55,045,000 

21st  among  U.  S.  Counties 

Sales  Management,  May  1954 

WHLI  nas  a  larger  daytime  audience  in  the 
MAJOR  Long  Island  Market  than  any  other  station. 

(Conlan  '54) 


Represented  by  Rambeou 


•  STRONG  LOCAL  PROGRAMMING! 
•  ADVERTISING  ACCEPTANCE! 
•  COMMUNITY  RECOGNITION! 


WHLI 

AM  1100 
FM  98.3 

HEMPSTEAD 
LONG  ISLAND.  N.  Y. 
PAUL  GODOFSKY.  Pres. 
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PROFESSIONAL  SERVICES 


PLAQUE  h  onors  WWL  New  Orleans  for  carry- 
ing Esso  Reporter  15  years.  L  to  r:  Larry  Baird, 
cml.  mgr.,  and  W.  H.  Summerville,  station 
mgr.,  both  WWL;  Fr.  William  O'Leary,  S.J., 
faculty  dir.,  Loyola  U.  of  the  South,  licensee; 
Case  Wilbourne,  sis.  prom,  mgr.,  Esso  Standard 
Oil  of  N.  0. 


PLANNING  Texas  Co.'s  second  year  as  spon- 
sor of  KLZ  Denver  newscast  are  (I  to  r)  Lee 
Fondren.  KLZ  nat'l.  sis.  mgr.;  W.  A.  Strimple, 
Texaco  div.  mgr.;  Warren  Chandler,  Texaco 
newscaster;  R.  Main  Morris,  KLZ  asst.  mgr. 


KAISER-WILLYS  Corp.  buys  Harlem  at  Noon 
on  WLIB  New  York.  L  to  r:  seated,  Harry 
Novik,  WLIB  gen.  mgr.;  James  Casey,  K-W  re- 
tail sis.  mgr.;  Fred  Gardner,  Fred  Gardner  Adv.; 
standing.  Buddy  Bowser  and  Sara  Lou  Harris, 
stars  of  show. 


LAUNCHING  Point  of  Law  series  on  KCBS  San 
Francisco  are  (I  to  r)  Byron  Nelson,  KCBS  acct. 
exec;  Bob  Akey,  acct.  exec,  Honig-Cooper 
Adv.;  Tom  Townsend,  adv.  mgr..  Wells  Fargo 
Bank  &  Union  Trust  Co.,  sponsor;  Arthur  Hull 
Hayes,  CBS  v. p.  in  S.F.  and  KCBS  gen.  mgr. 


Hill  &  Devore  Formed 
For  Sales  Promotion 

A  NEW  TYPE  of  organization  which  will 
specialize  in  sales  promotion  has  been  estab- 
lished by  Weston  Hill  and  Frank  A.  (Steve) 
Devore,  partners,  in  a  firm  to  be  known  as 
Hill  &  Devore. 

Mr.  Hill  formerly  was  copy  chief  of  the 
Biow  Co.  and  at  one  time  was  creative  director 
of  H.  W.  Kastor  &  Sons. 

Mr.  Devore  formerly  was  sales  promotion 
director  of  the  Gummed  Industries  Assn.  and 
at  one  time  public  relations  and  sales  promo- 
tion director  of  Food  Machinery  Corp. 

Hill  &  Devore  will  create  year-round  sales 
programs  in  which  consumer  and  trade  adver- 
tising is  one  of  many  parts.  The  new  sales  pro- 
motion specialists  follow  through  from  factory 
to  retail  counter  to  consumer  with  emphasis  on 
creative  planning,  the  announcement  said.  The 
new  firm  will  work  on  a  fee  basis  in  order  to 
choose  impartially  the  best  sales  promotion 
tools.  Objective  is  to  help  sell  clients'  goods  or 
services  in  buyer's  market  by  every  means 
available.  Hill  &  Devore  plans  to  work  di- 
rectly with  the  client  or  its  agency  or  both. 

Cottone  Opens  Own  Law  Firm 

BENEDICT  P.  COTTONE,  former  FCC  gen- 
eral counsel  and  more  recently  with  Lucas  & 
Thomas,  last  week  announced  the  establish- 
ment of  his  own  law  office  at  1631  K  St.,  N.W., 
Washington,  D.  C.  Telephone  is  Republic 
7-7795. 

Mr.  Cottone,  who  was  FCC  general  counsel 
since  1946,  joined  the  law  office  of  former 
Democratic  Illinois  Sen.  Scott  W.  Lucas  last 
year  upon  his  resignation  from  the  FCC.  In 
1939,  Mr.  Cottone  joined  the  FCC  as  chief  of 
the  litigation  section,  and  in  1941,  he  was  made 
assistant  general  counsel  in  charge  of  the  Law 
Department's  Common  Carrier  Division.  Before 
1939,  Mr.  Cottone  worked  for  the  Federal 
Power  Commission,  the  Justice  Department  and 
the  Civil  Aeronautics  Authority.  In  1936,  he 
was  a  member  of  the  FCC's  special  telephone 
investigation  staff. 

PROFESSIONAL  SERVICES 
SHORTS 

A.  Harry  Becker,  Washington,  D.  C,  moves 
his  law  offices  to  The  Broadcasting  •  Telecast- 
ing Bldg.,  1735  DeSales  St.  N.W.,  that  city. 

Eden  &  Assoc.,  Cleveland,  has  been  formed 
as  counsel  and  service  in  public  relations,  pub- 
licity and  communications,  by  Paul  L.  Eden. 
Address:  The  Arcade,  420  Superior  Ave.  N.  E., 
Cleveland  14. 

The  Ettinger  Co.,  Hollywood,  public  relations 
and  publicity  service,  moves  to  8720  Sunset 
Blvd.  Telephone  is  Crestview  4-6721. 

Harper  Assoc.,  N.  Y.,  personnel  consultants, 
has  opened  a  new  television-radio  broadcast- 
ing dept.;  Barnaby  Prescott  Smith,  former  tv 
director  at  DuMont  and  associate  producer 
and  director,  Bob  Loewi  Productions,  takes 
charge  of  the  new  division. 

Burns  W.  Lee  Assoc.,  L.  A.,  public  relations 
firm,  opens  San  Francisco  offices  at  821  Market 
St.  Telephone  is  Douglas  2-8538.  Patrick 
O'Rouke  is  branch  manager. 

Michener  Co.,  Phila.,  has  moved  to  new  and 
larger  offices  at  2000  Lincoln-Liberty  Bldg. 
same  city. 


MR.  SCHEtLENBERG 


MR.  O'tAUGHUN 


Schellenberg,  O'Laughlin 
Form  Radio-Tv  Law  Firm 

FORMATION  of  the  new  Washington  law 
firm  of  James  P.  O'Laughlin  and  Howard  J. 
Schellenberg  Jr.,  specializing  in  radio,  television 
and  military  law,  was  announced  last  week. 

Mr.  Schellenberg,  who  was  associated  with 
Andrew  G.  Haley  and  Dwight  D.  Doty  in 
Haley,  Doty  &  Schellenberg,  is  a  former 
attorney  in  the  Broadcast  Bureau  of  the  FCC. 
He  left  in  1952  to  join  Messrs.  Haley  and  Doty. 
He  was  graduated  from  Notre  Dame  U.  in 
1942  and  from  Georgetown  U.  Law  School  in 
1948. 

Mr.  O'Laughlin  recently  returned  to  civilian 
life  following  duty  as  legal  officer  with  the  U.  S. 
Marine  Corps.  He  is  also  a  graduate  of  Notre 
Dame  U.  and  Georgetown  U.  Law  School. 

Offices  of  the  new  law  firm  are  at  1025 
Connecticut  Ave..  N.W.  Telephone  is  Republic 
7-1522. 

BIB  Issues  Tv  Who's  Who 

BROADCAST  Information  Bureau,  New  York, 
has  issued  a  new  publication,  Tv's  Who's 
Who  and  What's  Where  At  Film  Producers  & 
Distributors,  covering  177  "major"  tv  film  pro- 
ducers and  distributors,  469  "minor"  producers 
and  distributors  and  69  tv  film  service  organiza- 
tions. Information  is  given  on  personnel,  avail- 
able products  and  other  operating  data. 

PROFESSIONAL  SERVICES 
PEOPLE 

Norman  Dolnick,  group  supervisor,  ChicagO| 
headquarters,  Harshe-Rotman  Inc.,  elected  to^ 
plans  board. 

Harry  W.  Carlson,  former  field  supervisor, 
Carl  Byoir  &  Assoc.,  S.  F.,  and  Robert  E.  Riven-' 
bark,  former  education  chief,  various  U.  S._ 
Army  and  Air  Force  units,  Germany,  to  Burns 
W.  Lee  Associates,  S.  F.,  public  relations  firm, 
as  associates. 

Richard  H.  Miller  resigns  as  public  relations ' 
director.    Television    Programs    of  America, 
N.  Y.,  to  become  executive  vice  president  in ' 
charge  of  tv  promotion,  Eddie  Jaffe,  N.  Y.J 
public  relations  firm. 

Roy  J.  Battersby,  director  of  publicity,  Hill  & 
Knowlton,  New  York  public  relations  counsel, 
elected  a  vice  president. 

Raymond  A.  Dodd,  47,  executive  of  public  re- 
lations firm  of  Selvage,  Lee  &  Chase,  N.  Y., 
died  May  15  after  an  illness  of  two  months. 

John  Schwartz,  a  stage  manager  of  NBC-TV 
since  1951,  will  take  a  three-month  leave  of 
absence  this  summer  to  serve  as  tv  director 
and  consultant  for  Belgium  Institute  of  Broad- 
casting, government-owned  broadcasting  agency 
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PERSONNEL  RELATIONS 


BREWER  ANNOUNCES  FOR  TOP  IATSE  POST 


The  former  IATSE  international 
representative  says  he  will  re- 
sign his  position  with  Allied 
Artists  Pictures  within  two 
weeks  to  run  for  the  IATSE 
presidency. 

ASSURANCE  of  strong  nationwide  support 
prompted  Roy  M.  Brewer,  former  Hollywood 
IATSE  international  representative,  to  an- 
nounce his  formal  candidacy  for  international 
president  of  the  union  at  a  Hollywood  news 
conference  last  week. 

He  will  resign  his  present  position  as  as- 
sistant to  Allied  Artists  Pictures  President 
Steve  Broidy  "within  two  weeks"  to  campaign 
for  the  IATSE  presidency  [B«T,  May  17]. 

He  charged  that  incumbent  President  Rich- 
ard Walsh's  action,  in  sending  IATSE  mem- 
bers through  Office  Employes  International 
Union  picket  lines  during  a  1953  strike  against 
CBS  Hollywood,  shattered  the  solid  front  in 
radio  and  tv  which  Mr.  Brewer  tried  to  form 
at  that  time.  Mr.  Brewer  resigned  his  union 
j  post  over  this  issue,  he  stated. 

Mr.  Walsh's  action  was  taken  without  con- 
sulting local  officials,  although  OEIU  had  a 
good  bargaining  point,  namely,  that  the  net- 
work offer  still  fell  short  of  local  wage  norms 
for  comparable  work,  Mr.  Brewer  charged. 

Mr.  Brewer  again  refused  last  week  to  detail 
how  he  planned  to  salvage  the  union's  position 
in  tv  except  that  a  "vigorous  and  energetic 


action"  could  be  expected  to  "bring  the  crafts 
we  represent  into  the  IATSE." 

He  estimated  the  number  of  possible  IATSE 
members  in  U.  S.  television  at  5,000,  who  "by 
all  the  history  of  trade  union  organization 
should  belong  to  us."  Of  these,  1,000  pres- 
ently belong  to  various  IATSE  tv  locals  and 
1,500  are  Stagehand  local  members,  he  stated. 

Mr.  Brewer  said  Mr.  Walsh's  incompetency 
is  responsible  for  IATSE's  current  weak  posi- 
tion in  tv,  including:  (1)  Failure  to  organize 
radio,  from  which  most  tv  workers  come,  and 
(2)  procrastination  during  critical  period  of 
tv's  growth.  Mr.  Walsh's  position  on  the 
OEIU-CBS  strike  was  the  final  blow  to  the 
union's  tv  plans,  Mr.  Brewer  charged. 

More  than  75%  of  the  delegates  to  IATSE's 
Cincinnati  convention  Aug.  9  already  are 
pledged  to  him,  Mr.  Brewer  stated.  New 
York  tv  locals  are  not  among  these,  he  ad- 
mitted, but  said  that  Local  815,  Hollywood 
(tv  broadcast  studio  employes),  is  very  active 
in  his  support. 

New  Composers  Guild  Adopts 
Constitution,  Selects  Board 

IN  simultaneous  meetings,  Hollywood  and  New 
York  chapters  of  recently-formed  Composers 
Guild  of  America  [B»T,  Dec.  14,  1953]  have 
unanimously  approved  the  group's  constitution. 

Announced  purpose  of  the  guild  is  protec- 
tion of  composers  in  radio-tv,  motion  pictures, 


songwriting  and  general  musical  fields  in  em- 
ployment relationships.  The  guild  also  plans 
to  establish  a  standard  contract  and  a  minimum 
payment  schedule  for  use  or  re-use  of  music 
composed  for  hire.  Neither  ASCAP  nor  Ameri- 
can Federation  of  Musicians  has  offered  such 
composers  protection  in  the  past,  says  CGA. 

Board  Members  Selected 

Also  at  the  Hollywood  and  New  York  meet- 
ings, two  complete  sets  of  board  members  were 
selected  to  represent  western  and  eastern  divi- 
sions, respectively.  Board  members  have  elected 
from  among  themselves  a  temporary  national 
slate  of  officers  to  serve  until  national  guild 
elections  in  November. 

Officers  elected  are  Leith  Stevens,  president; 
Arthur  Schwartz,  first  vice  president;  Walter 
Schumann,  second  vice  president;  Gene  Von 
Hallberg,  third  vice  president;  Mack  David, 
secretary-treasurer;  and  Winston  Sharpless,  as- 
sistant secretary-treasurer. 

Among  15  selected  western  board  members  are 
radio-tv  composers  Basil  Adlam,  ABC-AM-TV 
Ozzie  &  Harriett;  Jeff  Alexander,  CBS-AM-TV 
Amos  'n'  Andy;  Richard  Aurandt,  musical  direc- 
tor, KCOP  (TV)  Hollywood;  Alexander  Courage, 
former  CBS  Radio  Broadway  Is  My  Beat;  Wilbur 
Hatch,  CBS-AM-TV  I  Love  Lucy,  Our  Miss 
Brooks;  Walter  Schumann,  NBC-AM-TV  Dragnet; 
Rex  Koury,  musical  director,  ABC-AM-TV  West- 
ern Division,  Hollywood;  Irving  Miller,  CBS-AM- 
TV  Meet  Millie;  and  Leith  Stevens,  CBS  Radio 
Escape. 

On  the  eastern  board  are  Mr.  Schwartz,  Elie 
Seigmeister,  Ben  Ludlow,  Mr.  Sharpless,  Richard 
Maltby,  David  Terry  and  Mr.  Von  Hallberg. 
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PERSONNEL  RELATIONS 


CBS  and  IBEW  Agree 

On  New  Two-Year  Contract 

AGREEMENT  was  reached  last  week  between 
CBS  and  the  International  Brotherhood  of 
Electrical  Workers  for  a  new  two-year  contract 
providing  wage  increases  ranging  from  8.3%  to 
14%.  The  contract  is  expected  to  be  signed 
this  week. 

The  contract,  which  will  cover  1,100  radio 
and  television  engineers  employed  at  CBS- 
owned  stations  throughout  the  country,  calls  for 
journeymen's  weekly  rates  for  the  first  year  to 
rise  from  current  $150  to  $162.50  and  to  $165 
for  the  second  year;  technical  directors,  from 
$166.50  to  $190  weekly,  and  master  control 
engineers,  from  $166.50  to  $190  weekly.  Other 
classifications  will  obtain  proportionate  in- 
creases. 

The  contract,  retroactive  to  May  1,  also 
stipulates  that  quarters  now  used  for  live  tele- 
vision, which  are  under  the  jurisdiction  of 
IBEW,  will  be  IBEW-manned  if  film  is  pro- 
duced there. 

Sen.  Kuchel  Takes  Stand 
Against  'Runaway'  Films 

PLEDGE  to  do  everything  within  his  power 
to  help  the  unions  solve  a  growing  unemploy- 
ment problem  caused  by  "runaway"  foreign 
production  of  films  by  American  producers 
who  go  abroad  to  take  advantage  of  low  wage 
rates,  has  been  made  by  U.  S.  Sen.  Thomas 
Kuchel  (R-Calif.)  to  the  Hollywood  AFL  Film 
Council. 

Sen.  Kuchel  told  a  council  meeting  recently 


Of  the  196  weekly  quarter 
hours  between  5  p.m.  and 
12  p.m.  WOW-TV  places 
ahead  in  106*. 

WOW-TV  also  has  eight 
out  of  the  top  ten  multi- 
weekly  programs.  Five  of 
these  eight  programs  are 
local.** 

^American  Research  Bureau,  Feb.  1954 
♦♦Pulse  Inc.,  March  1954 
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A  MEREDITH  STATION 
BLAIR  TV,  Rep. 

Affiliated  with  "Better  Hemes  and  Gardens" 
and  "Successful  Farming"  Magazines. 


that  he  didn't  want  to  see  the  California  motion 
picture-tv  industry  continue  to  be  weakened 
economically  by  production  abroad  of  any 
films  which  should  be  made  here. 

He  termed  it  "grotesque"  for  American  ad- 
vertisers and  producers  to  go  abroad  to  make 
tv  films  "at  less  than  American  wages  and 
standards  in  order  to  bring  these  films  back  into 
this  country  to  sell  American  products  to 
American  workmen."  He  further  declared  it 
"most  unfair"  for  foreign  nations  to  freeze  part 
of  the  earnings  of  American  films  in  those 
countries  and  then  use  the  frozen  funds  to 
induce  American  producers  to  make  pictures 
abroad  at  wages  lower  than  American  rates. 

AFL  Turns  to  Radio 
In  Waterfront  Fight 

ADOPTING  the  pre-election  tactics  of  the 
major  political  parties,  the  American  Federa- 
tion of  Tabor  conducted  a  10-day  broadcast 
campaign  in  New  York  prior  to  the  NTRB 
election  held  there  last  fortnight  to  determine 
which  union — the  old  International  Longshore- 
men's  Assn.  or  the  new  AFL-ILA — shall  con- 
trol the  city's  w.aterfront.  Results  are  in  doubt 
while  the  NLRB  studies  nearly  2,000  challenged 
ballots,  but  the  first  count  showed  the  AFL 
group  only  319  votes  behind  the  ILA,  a  much 
smaller  difference  than  in  last  September's 
election. 

Beginning  with  a  speech  by  George  Meany, 
AFL  president,  broadcast  May  17  on  WABC 
and  WLIB,  the  AFL  campaign  included  both 
programs  and  announcements.  There  were 
newscasts  in  Polish  and  Italian  on  WHOM,  a 
Polish  program,  Saturdays  on  WLIB  and  a 
saturation  spot  campaign  on  WABC,  WLIB, 
WBNX  and  WHOM  New  York,  plus  WPAT 
Paterson  and  WVNJ  Newark,  the  Sunday  pre- 
ceding the  election.  On  Tuesday,  eve  of  the 
balloting.  Mr.  Meany  made  another  address 
which  was  telecast  on  WABD  (TV)  and  broad- 
cast on  WMGM.  This  last-minute  exhortation 
was  rebroadcast  on  WLIB  and  on  WABC. 

Morris  S.  Novik.  radio  advisor  to  the  AFL, 
directed  the  campaign,  on  which  an  estimated 
$5,000  was  spent  for  time  and  talent.  Business 
was  placed  through  Furman,  Feiner  Co.,  New 
York. 

IBEW  Local  Wins  Oyer  IATSE 

KHI-TV  Hollywood  production  workers  in  an 
NLRB  election  voted  12  to  5  to  replace  IATSE 
with  IBEW  Local  45  as  bargaining  agent.  This 
is  the  first  time  locally  that  the  IATSE  has  lost 
production  workers  to  a  rival  union.  IATSE 
Television  Broadcasting  Studios  Employes 
Local  815  was  not  on  the  ballot.  Only  the 
International  Alliance's  name  appeared  in  com- 
petition with  IBEW  Local  45.  Voting  were 
makeup  men,  lighting  technicians,  stage  man- 
agers and  stage  hands,  artists  and  showcard 
writers. 

Tax  Proposal  Fails 

PROPOSAL  of  Local  802,  American  Federa- 
tion of  Musicians  (New  York  City  local), 
that  a  tax  be  levied  on  studio  audiences  at  radio 
and  tv  broadcasts  to  help  the  city  meet  its 
budget  deficit  was  ignored  by  the  Board  of 
Estimate  at  a  meeting  last  fortnight.  Board  had 
previously  rejected  a  plan  to  extend  the  3% 
sales  tax  to  commercial  services,  including  those 
of  advertising  agencies,  which  had  been  vigor- 
ously opposed  [B®T,  April  19,  12].  Board  ap- 
proved instead  a  5%  amusement  admission 
tax  on  which  the  City  Council  is  expected  to 
take  final  action  tomorrow  (Tuesday). 


AFM  Slated  to  Review 
PTF  5%  Royalty  Formula 

REVISION  of  the  Performance  Trust  Fund  5% 
royalty  formula  to  which  tv  film  producers 
must  contribute,  is  expected  to  be  discussed  at 
the  American  Federation  of  Musicians  Inter- 
national's executive  board  meeting  in  Chicago 
on  June  21. 

With  requests  made  by  both  networks  and  tv 
film  producers  for  modifications  of  the  contro- 
versial formula,  the  subject  was  put  on  the 
board's  agenda.  Clair  Meeder,  executive  as- 
sistant to  AFM  president  James  C.  Petrillo,  in 
addition,  has  invited  key  tv  film  producers  to 
present  their  industry  proposals.  Under  the 
formula,  5%  of  all  grosses  received  from  the 
sale  of  filmed  video  shows  with  musical  back- 
grounds made  with  AFM  members  goes  to 
the  PTF. 

Abramson  Heads  Artists7  Fund 

NAT  ABRAMSON,  director  of  the  WOR  (New 
York)  Artists  Bureau,  has  been  elected  chair- 
man of  the  American  Guild  of  Variety  Artists 
welfare  trust  fund,  succeeding  David  Katz. 
former  manager  of  the  Roxy  Theatre,  who  has 
resigned.  William  F.  Brunner,  former  Con- 
gressman from  Queens,  remains  vice  chairman. 
Other  members  of  the  board  are  Nick  Prounis. 
owner  of  the  Versailles  Restaurant;  Rabbi  Ber- 
nard Birstein,  of  the  Actors'  Temple,  and  David 
Ferguson,  executive  secretary  of  the  Jewish! 
Theatrical  Guild. 

PERSONNEL  RELATIONS  PEOPLE 

John  Heneh  elected  president  and  Don  Hillary 

renamed  business  agent  of  IATSE  Screen  CarJ 
toonists  Local  839,  Hollywood.  Other  officers 
are  Charles  Downs,  vice  president;  Betty  McJ 
Gowan,  recording  secretary;  Marie  Wheeligan. 
financial  secretary,  and  Stanley  Green,  sergeant-j 
at-arms. 

Eugene  Vale  elected  to  executive  board,  TeleJ 
vision  Writers  Group  of  the  Screen  Writer^ 
Guild. 

Marvin  Bryan  named  AFTRA  Los  Angelcj 
Chapter  chairman  for  its  1955  casting  directory! 
now  being  compiled.  Others  on  committee  in] 
elude  Ted  Bliss,  Gloria  Clark,  Kurt  Martell  and] 
John  Leonard. 

Hillary  Brooke,  who  portrays  Roberta  in  NBCl 
TV  My  Little  Margie,  and  John  Hubbarq 
named  to  Screen  Actors  Guild  board  of  direel 
tors,  succeeding  Richard  Widmark  and  alterl 
nating  with  Barry  Sullivan,  respectively. 
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For  News 

The  Southwest  listens  to  WOAI! 


More  people  depend  on  WOAI  Radio  for  news 
than  on  any  other  media  ...  in  the  far-reaching 
Southwest  area  dominated  by  San  Antonio. 
WOAI  has  all  three  news  services, 
AP,  UP  and  INS.  WOAI's  News  Department 
works  exclusively  on  news,  local, 
regional  and  national.  WOAI  originates 
eight  regularly  scheduled  15-minute 
newscasts  daily  for  the  hundreds  of  thousands 
of  families  who  for  more  than  32  years 
have  learned  to  depend  on  the  accuracy 
and  completeness  of  WOAI  News.  That's  why 
advertising  on  WOAI  News  means  prestige 
selling  in  the  great  Southwest! 


WO  A 


"The  most  powerful  advertising 
influence  in  the  great  Southwest" 

1200  on  every  dial 
50,000  watts  clear  channel 
San  Antonio,  Texas 
NBC  Affiliate 

represented  by  Edward  Petry  &  Co.,  Inc, 


Duane  Jones  and  some  of  the  packages  he  helped  make  famous 
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ADS,  WOMEN  and  BOXTOPS 


by  DUANE  JONES  as  told  to  Mark  Larkin 


Chapter  I 

'ADVERTISE,  OR  CHANCES  ARE  THE  SHERIFF  WILL  DO  IT  FOR  YOU' 


THERE  was  a  time,  believe  it  or  not,  when 
we  didn't  have  boxtops. 
There  was  a  time,  too,  when  we  didn't 
have  package  goods  sales  techniques. 

And  a  time  when  we  didn't  even  have 
advertising. 

But  so  far  as  is  known,  there  never  was 
a  time  when  we  didn't  have  women. 

It  took  thousands  of  years  to  learn  that 
by  using  advertising  to  interest  women  in 
boxtops  by  means  of  package  goods  tech- 
-;.;niques  you  could  create  a  supercharged 

(market  for  more  and  more  products. 
Since  that  enlightening   discovery  was 
made,  advertising  has  driven  boxtops  so 
forcefully  into  the  consciousness  of  house- 
V  wives  that  these  two  words  have  been  com- 
■  pressed  into  one.  So  now  we  have  a  brand 
rimew  word — "boxtops."    It  is  advertising's 
^colloquial  step-child,  unrecognized  as  yet 
by  the  lexicographers,  but  so  vital  to  mer- 
chandising that  the  time  will  soon  come 
Llwhen  dictionaries  must  include  it. 
"    It  was  not  until  quite  some  time  after 
JJthe  turn  of  this  century  that  boxtops  be- 
||came  an  important  part  of  advertising's  first 
**aid  kit  for  business. 

For  this  there  were  many  reasons. 
First  and  foremost  was  the  fact  that  dur- 
ing the  19th  century  women  were  not  a 
onsequential  force  in  our  scheme  of  mer- 
chandising. They  did  not  greatly  influence 
spending.  Until  the  voice  of  the  housewife 
oegan  to  be  heard  in  the  marts  of  trade, 
:here  was  actually  no  compelling  reason 
o  make  the  sale  of  household  necessities 
:ither  more  convenient  or  more  plentiful. 
Items  of  that  sort  were  considered  life's 
ndispensables,  to  be  purchased  as  a  matter 
f  course.  So  there  was  no  need  for  forced 
idling,  especially  in  view  of  the  fact  that 
he  assembly  line  method  of  merchandised 
manufacture  required  for  mass  markets  was 
itill  years  ahead. 

As  late  as  the  Spanish-American  War 
lousehold  goods  such  as  soap  were  still  be- 
ng  dispensed  in  bulk  or  bars  from  packing 
:ases;  and  such  foodstuffs  as  flour,  sugar, 
:tc,  were  being  scooped  from  the  barrel, 
usually  in  the  proximity  of  a  pot-bellied 
tove. 

The  gradual  emergence  of  women  from 
h;  drudgery  of  housework — which  started 
vith  the  advent  of  the  19th  century  washi- 
ng machine  and  sewing  machine  and  was 
timulated  by  militant  feminist  movements 


— was  what  really  set  the  stage  for  con- 
venient food  packaging.  The  increasing 
eagerness  of  women  to  simplify  household 
duties  and  devote  more  time  to  outside  ac- 
tivities provided  further  incentive  to  create 
a  package  goods  market. 

Meanwhile,  the  development  of  adver- 
tising agencies  had  contributed  importantly 
to  the  introduction  of  new  products  for  the 
home,  and  to  a  more  rapid  turnover  of 
goods.  Agencies  had  been  instrumental, 
too,  in  scrubbing  advertising's  face  and 
otherwise  converting  it  into  a  clean  and 
well-dressed  child  that  the  public  could  re- 
gard with  respect  and  confidence. 

The  business  world  began  to  realize  that 
P.  T.  Barnum  had  really  said  something 
when  he  remarked:  "Advertise,  or  the 
chances  are  the  sheriff  will  do  it  for  you." 

Even  in  this  enlightened  age  you  occasion- 


FIRST  OF  A  SERIES 
This  and  following  chapters  to  appear 
weekly  are  condensed  from  a  forth- 
coming book.   The  series  is  exclusive 
to  B»T. 


ally  find  someone  who  says,  "But  does  it 
pay  to  advertise?" 

"Well,"  I  always  reply,  "if  you  owned 
a  hotel  in  this  town,  would  you  be  willing 
to  run  a  one-inch  ad  saying,  'My  hotel  has 
bedbugs.'?" 

"No,"  the  skeptic  always  exclaims  in 
horror. 

"Okay,"  I  say,  "so  you've  answered  your 
own  question." 

Andrew  Carnegie  was  dubious  about  ad- 
vertising until  he  was  told  there  were  26 
mountains  in  Colorado  that  were  higher  than 
Pike's  Peak,  which  happens  to  be  one  of 
the  most  widely  advertised  mountains  in  the 
world.  When  the  steel  tycoon  heard  this, 
it  sold  him  on  advertising.  And  today  the 
steel  industry,  following  Carnegie's  lead, 
is  well  up  front  among  national  advertisers. 

The  founder  of  the  agency  business  as 
we  know  it  today  was  Volney  B.  Palmer, 
son  of  a  New  Jersey  publisher.  He  became 
our  first  advertising  agent  in  1841,  opening 
an  office  in  Philadelphia.  Apparently  he 
had  sold  advertising  space  for  the  Mt. 
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Holly,  N.  J.,  Mirror,  published  by  his  father, 
and  subsequently  for  the  Miners'  Journal 
in  Pottsville,  Pa.,  which  sent  him  to  Phila- 
delphia to  sell  space  there.  But  Palmer  soon 
decided  to  open  an  office  of  his  own,  and 
thus  became  the  progenitor  of  the  adver- 
tising agency  business. 

Other  agents  soon  followed  Palmer,  and 
a  few  that  were  organized  in  the  '60's  and 
'70's  still  survive,  in  some  cases  under 
changed  names.  Among  those  progressive 
pioneers  still  on  deck  are  N.  W.  Ayer  & 
Son,  founded  in  1869,  and  now  the  dean 
of  agencies  because  it  traces  its  ancestry 
back  to  the  very  beginning.  In  1877,  N.  W. 
Ayer  &  Son  bought  Coe,  Wetherill  &  Co., 
of  Philadelphia,  successor  to  Joy  &  Coe, 
who  had  purchased  Volney  B.  Palmer's  busi- 
ness. Thus  Ayer  became  the  only  agency 
descended  directly  from  the  great  originator 
of  clients,  accounts,  ulcers  and  headaches. 

Other  leaders  in  the  agency  field  that 
antedate  the  early  '90's,  which  was  a  pro- 
lific decade  for  agency  organization,  are 
Foote,  Cone  &  Belding,  organized  originally 
in  the  '70's  as  Lord  &  Thomas  by  Daniel 
M.  Lord  and  A.  L.  Thomas.  Also  J.  Walter 
Thompson  Co.  goes  back  even  further. 
Founded  in  1864  as  Carlton  &  Smith,  which 
specialized  in  selling  space  in  religious 
weeklies,  this  agency  was  taken  over  by  J. 
Walter  Thompson  (first  name,  James)  in 
1878.  LJp  to  that  time  Thompson,  regarded 
later  as  a  "frontier  man  in  magazine  ad- 
vertising," had  been  an  employe  of  Carl- 
ton &  Smith. 

In  1916  Mr.  Thompson  sold  his  agency 
to  Stanley  Resor  and  associates,  believing  at 
that  time  that  the  great  days  of  advertising 
were  gone  forever.  To  show  how  bad  his 
research  was  on  that  point,  however,  it 
might  be  well  to  mention  that  JWT  has 
since  multiplied  from  30  to  50  times  and  is 
now  the  world's  largest  advertising  agency, 
with  a  1953  billing  estimated  at  $150 
million. 

Incidentally,  it  is  interesting  to  note  that 
three  of  the  largest  agencies  in  the  business 
are  also  three  of  the  oldest,  dating  back 
from  75  to  more  than  100  years.  All  possess 
increased  vigor,  evidently  accumulated  with 
age. 

When  I  first  entered  the  advertising  busi- 
ness with  Lord  &  Thomas  in  1923,  the  firm 
was  still  operating  under  its  original  name, 
with  A.  D.  Lasker  as  president.  Although 
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DUANE  JONES  got  started  in  advertis- 
ing when  he  was  a  student  at  the  U.  of 
Pennsylvania's  Wharton  School  of  Busi- 
ness. Vernon  and  Irene  Castle  were  at 
the  height  of  their  popularity,  and  Mr. 
Jones  decided  to  capitalize  on  the  craze 
for  ballroom  dancing  which  they  had 
inspired. 

He  invented  the  "Dorothy  Castleton 
Academy,"  a  name  that  was  close  enough 
to  that  of  the  famous  dancers  to  suggest 
a  commercial  association  but  distant 
enough  to  avoid  the  need  of  paying  them 
for  using  it.  The  "Dorothy  Castleton 
Academy"  sold  a  course  in  "Dorothy 
Castleton  Dansteps"  by  mail  for  a  dollar. 

The  course  consisted  of  12  footprints, 
which  Mr.  Jones  cut  from  the  cardboards 
that  were  returned  with  his  clean  shirts 
from  a  Chinese  laundry,  and  instructions 
for  placing  them  on  the  floor  and  step- 
ping on  them  in  time  to  a  prescribed 
melody  played  on  a  phonograph.  Mr. 
Jones  inserted  an  ad  in  the  Police  Ga- 
zette which  built  his  modest  enterprise 
into  a  manufacturing  headache. 

"In  no  time  at  all,"  he  reminisced  re- 
cently, "I  was  overcome  by  returns.  Mak- 
ing the  footprints  became  a  problem.  I 
ran  out  of  Chinese  laundry  cardboard 
and  had  to  buy  a  supply.  Then  I  put  my 
fellow  fraternity  members  to  work  cut- 
ting out  footprints.  I  paid  them  two 
cents  a  print  if  they  furnished  their  own 
cardboard  and  one  cent  each  if  I  fur- 
nished the  board." 

In  more  than  30  years  of  professional 
practice  in  advertising,  Mr.  Jones  has 


considerably  refined  the  principles  of 
advertising  and  merchandising  which  he 
began  to  understand  as  the  proprietor  of 
the  Dorothy  Castleton  Academy. 

He  entered  the  field  as  an  assistant 
space  buyer  in  the  Los  Angeles  office  of 
Lord  &  Thomas  in  1923.  By  1929  he 
was  manager  of  the  office  and  a  year 
later  was  promoted  to  vice  president  in 
New  York.  In  1932  he  joined  the  Maxon 
Agency  as  executive  vice  president,  a  year 
later  moved  to  Benton  &  Bowles  as  vice 
president.  It  was  there  that  he  launched 
what  he  believes  to  be  the  first  package 
goods  premium  carried  by  network  radio, 
the  SuperSuds  seed  deal  described  in  the 
accompanying  first  chapter. 

In  1934  he  became  executive  vice  pres- 
ident of  Blackett-Sample-Hummert.  He 
returned  to  Maxon  as  a  partner  in  1940. 

Since  the  Duane  Jones  company  was 
organized,  it  has  distributed  47,000,000 
premiums.  Total  billing  has  been  more 
than  $80  million,  of  which  60%  was 
spent  in  radio-tv,  mostly  radio. 

In  1951  Mr.  Jones  lost  half  his  agen- 
cy's business  and  resigned  the  rest  of  it 
in  the  now-celebrated  dispute  between 
him  and  former  officials  of  the  Duane 
Jones  company.  The  New  York  State 
Court  of  Appeals  last  January  affirmed 
a  damage  award  of  $300,000  won  by  Mr. 
Jones  in  a  lower  court  suit  in  which  he 
charged  the  former  associates  with  "pi- 
rating" accounts.  Now  that  the  litiga- 
tion is  out  of  the  way,  Mr.  Jones  is  back 
in  business. 


advertising  had  progressed  mightily,  it  lacked 
specific  techniques  that  could  be  applied  to 
package  goods  accounts,  techniques  that 
would  appeal  to  women,  that  would  actually 
induce  housewives  to  try  new  products  that 
were  pouring  off  industry's  assembly  lines 
in  an  overwhelming  profusion  of  household 
commodities.  Furthermore,  it  seemed  plain 
that  progress  was  being  hampered  by  an 
inclination  to  cling  to  tradition.  Even  so, 
I  did  not  fully  realize  then  that  a  great 
future  lay  ahead  for  anyone  willing  to  con- 
centrate on  ways  and  means  of  increasing 
sales  in  this  new  and  rapidly  expanding  field. 

The  first  radio  application  of  a  special 
premium  technique  to  a  nationally  adver- 
tised package  product  occurred  in  1933 
when  Benton  &  Bowles  offered  a  seed  deal 
on  the  air  in  behalf  of  Colgate-Palmolive- 
Peet's*  SuperSuds.  As  contact  man  on  the 
account,  I  had  suggested  the  deal.  It  was 
the  first  boxtop  offer  ever  carried  via  radio 
so  far  as  I  know.  Furthermore,  it  was  the 
first  campaign  ever  conceived  as  a  funda- 
mental package  goods  advertising  technique. 
It  was  a  stone  for  the  corner  of  a  new  sales 
structure,  a  form  of  advertising  not  yet  de- 
signed. It  presented  an  entirely  new  sales 
approach.  Although  no  one  knew  it  then, 
it  would  become  one  of  15  techniques  used 
exclusively  for  package  goods  advertising. 
It  would  help  to  make  millions  of  women 


Last  October  the  corporate  name  was  shortened 
to  Colgate-Palmolive.  It  was  Colgate-Palm- 
olive-Peet  when  the  Jones  seed  deal  was  made. 


habit-minded  in  their  purchase  of  packaged 
foods,  drugs  and  other  commodities. 

But  when  I  suggested  the  idea  to  William 
B.  Benton,  co-founder  and  then  head  man 
of  Benton  &  Bowles,  and  destined  later  to 
become  one  of  Connecticut's  august  U.  S. 
Senators,  he  told  me  it  sounded  like  sheer 
madness — a  form  of  financial  suicide. 

"Who  ever  heard  of  paying  such  a  ter- 
rific sum  for  radio  time  just  to  give  garden 
seeds  to  listeners?"  he  said.  "Why  the  whole 
thing  is  absurd." 

After  much  persuasion,  however,  he  fin- 
ally consented  to  take  a  chance,  but  from 
that  moment  on  I  was  painfully  aware  that 
I  was  a  marked  man  if  it  failed. 

Having  come  from  the  West  Coast,  I  was 
acutely  conscious  of  the  pulling  power  of 
the  name,  Hollywood.  So  I  decided  to  com- 
mercialize this  magic  to  the  utmost.  With 
that  in  mind,  we  announcer  the  offer  as  a 
Hollywood  garden,  one  with  gorgeous  flow- 
ers like  those  grown  by  the  movie  stars, 
available  to  all  takers  for  only  a  dime  and 
a  SuperSuds  boxtop. 

We  carried  the  deal  nationally  for  10 
days  over  NBC  on  the  daytime  serial,  Clara, 
Lit  V  Em,  and  it  drew  600,000  returns. 
Naturally  this  was  sensational.  It  was  both 
colossal  and  super-colossal. 

"Well,"  I  said  to  Mr.  Benton,  "we  sold 
more  than  half  a  million  packages  of  Super- 
Suds in  10  days — an  average  of  60,000  a 
day.  What's  more,  the  premium  washed  its 
own  face — paid  its  own  way." 

"Not  bad,"  Mr.  Benton  grinned.  "Not  bad 


at  all.  I  told  you  all  the  time  it  was  a  swell 
idea.  I  thought  it  was  terrific  right  from 
the  start." 

The  principle  upon  which  this  offer  was 
based  has  since  been  widely  used  by  practi- 
cally all  agencies.  But  until  I  applied  it  to 
SuperSuds,  it  had  never  been  thought  of. 
By  using  radio  to  carry  our  message,  we 
got  maximum  coverage  at  minimum  cost, 
figured  on  a  per  capita  basis.  And  more  im- 
portant still,  we  reached  a  responsive  audi- 
ence. When  first  considered,  however,  the 
time  charges  had  seemed  prohibitive,  par- 
ticularly for  an  untested  proposition  that 
had  neither  tradition  nor  previous  experi- 
ence to  recommend  it.  But  it  turned  out  to 
be  a  pioneering  pitch  at  something  different 
that  bagged  three  "firsts"  and  established 
a  cardinal  package  goods  advertising  tech- 
nique, to  wit:  "Be  sure  to  select  a  low-cost, 
responsive  medium  that  will  gain  market 
saturation  for  your  sales  message  before  you 
decide  to  stick  your  neck  out  on  a  boxtop 
deal." 

IF  RADIO  hadn't  come  along  when  it  did, 
that  effective  phrase,  "For  a  dime  and  a 
boxtop,"  might  never  have  been  coined. 

For  it  was  the  deep  penetration  of  nation- 
wide networks,  with  their  relatively  low 
cost-per-inquiry,  that  popularized  the  box- 
top,  until  today  it  stands  as  an  almost  in- 
valuable adjunct  to  America's  home  life. 

It  is  the  millions  of  housewives  in  this 
country  who  constitute  the  essential  market 
for  package  goods,  and  radio  serials  have 
provided  the  most  practical  means  of 
reaching  housewives.  Obviously  radio  serials 
became  known  as  soap  operas  by  virtue  of 
their  use  in  advertising  soap  products.  Call 
them  what  you  will,  the  fact  remains  that 
they  have  furnished  an  economical  means 
of  attracting  the  largest  possible  number  of 
package  goods  customers. 

If  in  time  television  supplants  radio's  soap 
opera  with  some  other  type  of  daytime  pro- 
gramming, the  hearts  of  feminine  fans  will 
throb  no  less  passionately,  for  sight  will  glam- 
orize sound  and  suitable  sales  messages  will 
stimulate  purchasing. 

The  boxtop  got  its  start  103  years  ago, 
all  because  B.  T.  Babbitt,  an  ex-machinist 
who  turned  manufacturer,  made  a  wrong 
guess  about  women.  And  it  came  close  to 
costing  him  a  pretty  penny,  too.  However, 
it  was  a  paper  wrapper  and  not  a  boxtop 
that  occasioned  Mr.  Babbitt's  peculiar  em- 
barrassment with  the  ladies. 

He  had  switched  from  machinist  to  soap- 
maker  because  he  believed  that  in  the  long 
run  it  would  prove  more  profitable.  And 
being  a  shrewd  and  ingenious  young  busi- 
nessman he  got  the  bright  idea  that  soap 
would  sell  better  if  marketed  in  cakes  that 
were  nicely  wrapped  than  in  unwrapped 
bars. 

Much  to  his  surprise,  however,  the  dili- 
gent housewives  of  that  day  disagreed  with 
him.  They  preferred  their  soap  in  the  raw, 
free  of  bothersome  paper  covers.  So  Mr. 
Babbitt  found  himself  in  a  financial  dilemma, 
the  longest  and  most  dangerous  horn  of 
which  was  an  over-supply  of  neatly  wrapped 
soap.  But  in  the  nick  of  time  he  came  up 
with  another  idea.  Why  not  offer  an  in- 
ducement to  buy  his  soap — a  gift  of  some 
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everyone  has 
something  he  does  best. . 


You  do.  We  do,  too.  And  this 
man  does  well  at  his  specialty  or 
he  wouldn't  have  his  job.  Our 
particular  specialty  is  the  representation 
of  quality  television  stations  —  and 
if  we  did  not  do  it  so  well,  we 
would  not  be  representing  the 
outstanding  stations  you  see  listed  below. 


v 


Harrington,  Righter  and  Parsons,Inc. 

New  York 
Chicago 
San  Francisco 

the  only  representative  devoted  only  to  television 


WAAM  Baltimore 

WBEN-TV  Buffalo 
WFMY-TV  Greensboro 
WDAF-TV  Kansas  City 
WHAS-TV  Louisville 
WTMJ-TV  Milwaukee 
WM  TW        Mt.  Washington 
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sort,  a  picture  of  flowers,  say,  printed  in 
color.  Women  would  like  that;  it  would  be 
a  bouquet  that  wouldn't  wilt. 

So  Mr.  B.  made  the  offer.  And  this  time 
he  guessed  right.  The  ladies  liked  it.  They 
liked  it  so  well  that  housewives  bought  his 
cakes  of  soap,  paper  wrapper  and  all,  25  at 
a  time  so  they  could  send  in  the  wrappers 
for  one  of  his  "beautiful  panel  pictures  in 
full  color." 

After  Mr.  Babbitt's  success  with  his  pic- 
ture offer,  the  use  of  premiums  increased 
steadily,  especially  after  the  Civil  War.  This 
was  due  somewhat  to  the  fact  that  business 
was  engaged  in  a  rugged  struggle.  The  pre- 
mium, which  gave  the  customer  an  added 
value  for  his  money,  proved  a  welcome  tonic, 
one  that  helped  in  some  degree  to  cheer  trade 
through  the  panic  years  of  the  '70's  and 
the  '90's. 

In  the  beginning,  coupons  were  the  popu- 
lar medium  of  exchange  for  premiums  but 
slowly  the  boxtop  encroached,  and  toward 
the  turn  of  the  century,  as  the  packaging 
of  products  got  seriously  under  way,  its  use 
definitely  broadened. 

My  own  knowledge  of  premiums  was  cur- 
sory indeed  until  I  began  to  get  intimately 
acquainted  with  these  trade  tools  in  the  Los 
Angeles  office  of  Lord  &  Thomas,  where  I 
got  my  start  as  an  ad  man  under  Don  Fran- 
cisco, and  where  we  both  learned  those  all- 
important  first  principles  of  modern  adver- 
tising under  that  master  craftsman,  A.  D. 
Lasker,  then  president  and  principal  owner 
of  the  agency. 

Premiums  Were  Free 

In  those  days  premiums  were  always 
given  "for  free,"  no  coin  required.  For  ex- 
ample, Sunkist  Oranges,  a  major  Lord  & 
Thomas  account,  offered  recipe  books,  free 
for  the  asking,  in  its  magazine  ads,  and  Jell- 
Well  gave  out  recipes  too,  in  addition  to 
aluminum  moulds  of  various  shapes,  in- 
cluding hearts,  clubs,  spades,  etc.,  for  pre- 
paring novel  desserts  for  bridge  luncheons 
and  parties.  To  get  these  moulds  you  merely 
mailed  in  a  Jell-Well  boxtop  and  the  names 
of  three  friends.  Naturally  your  friends 
were  immediately  sampled  with  the  product. 

At  Lord  &  Thomas  I  had  the  opportunity 
to  sit  in  on  several  staff  conferences  con- 
ducted by  Claude  Hopkins,  the  greatest 
copy  writer  of  all  time,  and  I  shall  always 
be  grateful  for  what  I  learned.  Mr.  Hopkins, 
who  died  in  September  1932,  came  to  the 
coast  from  the  Chicago  office  of  L&T  two 
or  three  times  a  year  to  visit  both  the  San 
Francisco  and  Los  Angeles  branches.  It  was 
in  the  latter  office  that  I  heard  him  expound 
his  philosophies. 

In  personal  appearance  Mr.  Hopkins  was 
definitely  of  the  Gay  '90's.  He  wore  a 
hard-boiled  hat  and  carried  a  stick.  His 
stocky  figure  gave  one  the  impression  that 
he  was  trying  to  look  like  the  portrait  at 
the  foot  of  the  stairs — you  know,  pompous 
and  important. 

But  he  certainly  knew  his  advertising. 
Lord  &  Thomas  employed  him  for  17  years, 
reputedly  at  a  six-figure  salary.  Once,  in 
a  meeting,  he  told  us  that  he  had  pounded 
five  million  dollars  out  of  his  typewriter. 
We  asked  him  how,  and  he  related  his  ex- 
perience in  buying  a  horse  for  his  daughter 
at  his  Saginaw,  Mich.,  farm.  This  same 
story,  oddly  enough,  was  subsequently  at- 


tributed by  Mr.  Lasker  to  John  E.  Kennedy, 
the  master  copy  writer  of  an  earlier  day. 
At  any  rate,  the  moral  of  the  tale  helped  me 
to  establish  the  basic  techniques  of  package 
goods  advertising.  I  think  I  can  repeat  that 
story  almost  word  for  word. 

"A  farmer  brought  me  a  riding  horse  for 
my  daughter,"  Mr.  Hopkins  told  us.  "  'This 
horse,'  the  farmer  said,  'is  sound  of  wind 
and  limb  and  I'll  sell  him  to  you  for  $300, 
with  the  understanding  that  you  give  me 
the  $300  now  and  keep  the  horse  for  a 
month  and  let  your  daughter  ride  him.  If 
he  is  not  all  I  say  he  is,  I'll  return  your 
money  at  the  end  of  the  month  and  take 
the  horse  back.' 

"The  next  day  another  farmer  brought 
me  a  horse  which  he  claimed  was  sound  of 
wind  and  limb  and  good  for  my  daughter 
to  ride.  'I'll  sell  him  for  $300,'  the  farmer 
said.  'You  keep  him  a  month,  let  your 
daughter  ride  him,  and  at  the  end  of  that 
time  if  you  find  he  is  not  as  I've  represented, 
I'll  take  him  back  and  you  can  keep  your 
money.  But  if  he  is  all  I  say  he  is,  then  you 
pay  me  the  $300  and  keep  the  horse.' 

"Which  deal  do  you  think  I  took?"  Mr. 
Hopkins  asked. 

The  answer,  of  course,  was  obvious. 

"I  told  that  story,"  Mr.  Hopkins  contin- 
ued, "to  illustrate  a  point  in  advertising: 
Never  ask  a  customer  to  take  a  chance  on 
you.  Always  offer  to  take  a  chance  on  him." 

That  is  the  most  important  package  goods 
advertising  technique.  Never  ask  the  cus- 
tomer to  take  a  chance  on  you.  Offer,  in- 
stead, to  take  a  chance  on  him  by  making 
a  deal  that  obviously  gives  him  the  better 
end  of  it.  You'll  get  yours  when  he  samples 
your  product,  for  if  he  likes  it  he'll  become 
a  regular  customer.  That  will  pay  you  many 
times  over  for  taking  a  chance  on  him  as 
a  prospect. 

BENJAMIN  FRANKLIN  once  said,  "It 
is  hard  to  make  an  empty  bag  stand  up." 
This  bit  of  homely  philosophy  applies  es- 
pecially to  the  techniques  of  package  goods 
advertising.  First  of  all,  to  succeed  with  such 
a  highly  specialized  kind  of  advertising,  you 
must  have  a  product  that  not  only  stands 
up,  but  stands  firmly — on  its  merit.  Its 
quality  must  be  so  right  that  it  will  repeat 
when  sampled.  If  a  customer  can  be  in- 
duced to  try  your  product  once,  it  should  be 
so  tempting,  so  satisfying,  so  appealing  that 
he'll  try  it  again — and  again.  Then,  with  a 
wise  application  of  the  techniques  devised  to 
advertise  package  goods,  sales  will  go  up — 
and  up. 

If  the  package  product  to  be  advertised 
can't  account  for  the  sale  of  one  unit  every 
week  or  ten  days,  which  adds  up  to  ap- 
proximately a  case  per  year,  then  the  product 
should  be  improved  before  it  is  marketed. 
After  its  improvement,  its  turn-over  should 
then  be  tested  in  selected  markets  before  an 
advertising  budget  is  set  up. 

To  illustrate  our  point,  let's  take  an  actual 
case.  For  ethical  reasons  we'll  identify  the 
client  only  as  Mr.  A.  He  has  a  quality 
grocery  product  that  turns  over  at  the  aver- 
age rate  of  one  case  per  year  per  customer, 
and  it  sells  for  $2.88  per  case  to  the  jobber. 
Gross  profit  per  case  is  86  cents. 

But  Mr.  A's  firm  is  afflicted  with  a  bad 
case  of  rising  overhead — chronic  these  days 
in  almost  every  kind  of  business.    So  the 


company  must  either  sell  more  goods  or  in- 
crease prices. 

Retailers  have  warned,  however,  that  up- 
ping  the  cost  to  consumers  may  materially 
reduce  sales.  Moreover,  competing  products 
of  lesser  quality  but  lower  in  price  may 
usurp  Mr.  A's  market. 

Therefore,  hoping  to  solve  the  situation, 
Mr.  A's  company  decides  to  launch  a  box- 
top  deal.  And  a  premium  is  offered  for 
ten  days  over  a  national  network  on  a  day- 
time serial.  It  pulls  600,000  returns.  When 
costs  are  checked  (by  dividing  the  number 
of  returns  into  the  time  charges),  Mr.  A's 
company  finds  that  the  cost  per  inquiry — 
literally  the  cost  per  return — averages  8.7 
cents.  Further  checking  shows  that  half  of 
the  boxtops  came  from  new  users.  So  each 
new  user  cost  17.4  cents.  A  house-to-house 
survey  conducted  three  months  later  proved 
that  half  of  these  new  users  had  become 
steady  customers.  So  the  cost  of  obtaining 
a  steady  customer  was  34.8  cents.  Since 
this  new  customer  could  be  counted  on  to 
purchase  an  average  of  one  case  per  year, 
he  was  worth  51.2  cents,  or  the  difference 
between  the  company's  gross  profit  per  case 
and  what  it  cost  to  get  the  customer. 

The  Final  Score 

So,  to  recapitulate,  if  the  company  got 
600,000  returns  and  half  were  new  users, 
obviously  there  were  300,000  new  users. 
And  since  the  subsequent  canvass  of  these 
new  users  showed  that  half  had  become 
steady  customers,  then  it  is  quite  evident 
that  Mr.  A's  company  added  150,000  new 
customers.  This  increase  was  good  for  an 
annual  profit  of  $76,800,  figured  on  the 
basis  of  51.2  cents  per  customer.  Not  bad 
for  one  boxtop  deal  over  one  network. 

Although  used  here  merely  as  an  illus- 
tration, this  case  is  typical.  Moreover,  it  in- 
dicates what  an  average  good  premium  offer 
pulls.  In  our  own  shop,  we've  had  deals  that 
greatly  exceed  this  average,  due  to  a  com- 
bination of  alert  thinking  and  timing. 

One  such  example  is  the  Waldorf  Pie  Pan 
offer  made  for  7-MINIT  Ready-to-Make 
Pies.  Here  was  a  case  where  the  results 
obtained  on  tests  were  so  encouraging  that 
the  client,  National  Selected  Products  Inc., 
ordered  a  million  pie  pans  to  meet  the  fore- 
seeable demand. 

If  placed  edge  to  edge,  the  pans  would 
have  reached  from  New  York  almost  to 
Albany,  one  hundred  and  sixty-two  miles 
away.  Sales  pyramided  for  approximately 
three  months,  until  the  client  ran  out  of 
pans. 

We  made  this  offer  only  after  painstaking 
tests  had  proved  we  were  firmly  backed  by 
a  fundamental  credo  I  established  early  in 
my  experience  in  advertising  package  goods. 
It  is  now  one  of  the  basics  of  the  business: 

"Be  sure  to  tie  your  offer  to  a  product 
that  is  good  enough  to  repeat  when  sampled, 
for  it's  the  repeat  sales  that  gain  steady 
customers." 

(To  be  continued  next  week.) 

Editor's  note:  In  his  next  article  in  this  ex- 
clusive series,  Mr.  Jones  will  deal  with  two 
more  fundamentals  of  package  goods  ad- 
vertising, concentration  and  continuity.  He 
also  will  relate  some  inside  stories  on  suc- 
cessful radio  campaigns. 
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HOOPER -RATED  PERIODS! 


IN  SHARE  OF  AUDIENCE! 


Morning 
48.8% 


Afternoon  . .  .  Evening 
50.4%  41.8% 


You  buy  more  than  just  time  when  you 
buy  KRNT-CBS  in  Des  Moines.  Sure,  you 
get  the  station  which  is  first  in  61  out  of 
67  Hooper-rated  periods  .  .  .  the  station 
which  is  first  in  share  of  audience  morn- 
ing, afternoon,  and  evening.  But  you  get 
something  more  when  you  buy  KRNT  — 
you  buy  that  easy-to-see  mark  of  a  cham- 
pion. KRNT  is  the  station  with  the  stars 
.  .  .  the  station  Central  Iowa  depends 
on  for  news  .  .  .  the  showmanship  sta- 
tion affiliated  with  KRNT  Theater,  world's 
largest  legitimate  theater  ...  in  short, 
the  Know-How,  Go-Now  station  in  Des 
Moines. 
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WE  call  BROADCASTING  •  TELECASTING  a  "book."    It  is 
not.   That's  a  sort  of  affectionate  house  term.  B  •  T  is  the  Time, 
Fortune,  Newsweek,  Forbes  or  Wall  Street  Journal  of  one  of  the 
most  vibrant  arts  in  our  world  today — radio-tv  broadcasting. 

BROADCASTING  •  TELECASTING  is  a  weekly  magazine.  It  is  also 
a  sort  of  newspaper.  From  its  key  office  in  Washington  it  fingers  the 
pulse  of  what  goes  on  anywhere  through  its  crack  correspondents  in  New 
York,  Hollywood,  Chicago  and  Toronto.  Its  string  of  news  centers  dot 
the  globe. 

BROADCASTING  •  TELECASTING  is  vigorous.  Interesting,  but  not 
sensational.    Fearless,  but  fair. 

Is  it  any  wonder  that  a  book  like  this  wins  acclaim  from  coast  to  coast, 
whose  authoritative  articles  and  features  in  radio,  television  and  their 
basic  fundamentals  are  almost  school  texts? 

A  BOOK  THAT  EXPLAINS.  .  .  .  Color  and  its  effect  on  tv.  Time- 
buying  and  its  effects  on  advertising  and  public  acceptance  and  opinion. 
The  fundamental  use  of  film  and  its  acceptance;  psychologically  and 
financially.    A  book  whose  "at  deadline"  crackles  with  spot  news. 

A  book  whose  editorials  are  front-page  news  on  the  back  page  of  the 
most  alive,  vital  and  vigorous  publication  in  the  field  today.  .  .  . 

Little  wonder  more  people  more  often,  year  in  and  year  out  say,  "Make 
mine  B  *  T." 

*  American  Research  Bureau  Survey — details  on  request. 
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Subscribe  to  this  incomparable  "book"  today. 

Annual    subscription    $7.00.    Annual  subscription 
including  BROADCASTING  and  TELECASTING 
Yearbooks  (published  January  and  August 
respectively)  $11.00. 
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STYLISH  STYLE  SHOW  ' 
AT  BARGAIN  EXPENSE 


How  the  U.  of  Missouri's  commercial  tv  station 
made  a  36%  profit  on  a  one-shot  featuring  co-eds 
and  spring  fashions 

by  Milton  E.  Gross 
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IUGHT  in  your  own  back  yard,  your  station 
las  a  fund  of  programming  ability — in 
chools  and  colleges,  in  girls'  and  women's 
lubs — which  can  help  you  produce  good 
ocal  shows,  improve  your  community  rela- 
ions  and  increase  your  profits. 

KOMU-TV  Columbia,  Mo.,  University  of 
Missouri  station  did  all  that  with  a  spring 
ashion  show.  The  outlet  teamed  with 
Samma  Alpha  Chi,  university  women's  ad- 
'ertising  group,  and  five  Jefferson  City,  Mo., 
tyle  shops  to  present  The  Picture  of  Spring. 

The  show  was  KOMU-TV's  first  full-hour 
tudio  production.  When  the  idea  for  the 
elecast  was  decided  upon,  KOMU-TV 
alesman  Ralph  Johnson  sold  the  show  to 
ive  sponsors  in  less  than  one  day. 

Gamma  Alpha  Chi's  annual  project  has 
or  years  been  a  spring  style  show,  though 
nost  of  the  23  girls  who  participated  in  this 
ear's  production  had  not  worked  in  any 
.ind  of  fashion  promotion  before.  Models 
/ere  chosen  from  among  more  than  50 
pplicants  from  university  dormitories  and 
orority  houses. 

A  week  before  the  show  models  went  to 
elferson  City  to  be  fitted  into  dresses  the 
hops  chose  for  display.  KOMU-TV's  pro- 
ram  director  William  A.  Vaughn,  staging 
irector  Elmer  Bladow  and  sales  service  rep- 
esentative  David  Deering  had  previously  in- 
pected  dresses  in  all  the  stores  and  elimi- 
ated  those  which  seemed  likely  to  lose 
lamour  in  television's  black-and-white. 

Gamma  Alpha  Chi's  accompanied  the 
nodels  to  each  store  and  wrote  the  com- 
mentary script  after  careful  study  of  the 
a  ments  and  conferences  with  store  repre- 
entatives.  GAX  president  Betty  Mussell 
«ni  script  committee  head  Marilyn  Baker 
oordinated  the  commentary  script  and 
'lanned  show  production.  KOMU-TV's 
continuity  department  wrote  the  show's  com- 
mercials. 

The  program  followed  a  stylized  format, 
'vith  each  store  allotted  IVz  minutes  for 
aodel  action  and  a  one-minute  commercial. 

'4r.  Gross  is  associate  professor  of  the  U.  of 
iissouri  School  of  Journalism. 


An  entertainment  break  separated  each 
store's  segment  from  the  next  on  the  show. 
The  show  ended  with  all  models  on  camera 
for  a  finale  which  emphasized  the  variety 
of  clothes  available  in  the  stores  in  Jefferson 
City. 

The  basic  fashion  set  included  a  dry-brush 
flat  of  the  state  capitol  at  Jefferson  City  on 
the  steps  of  which  models  posed  after  their 
turn  in  front  of  the  camera.  Each  model 
stepped  down  from  one  of  two  picture 
frames  at  each  side  of  the  capitol  drawing, 
walked  before  the  camera,  then  joined 
previously-shown  models  on  the  capitol 
steps. 

All  fashion  and  commercial  art  on  the 
show  appeared  on  pages  of  a  large  photo 
album  placed  beside  Lorraine  Ellis  who  de- 
livered the  fashion  commentary.  Use  of  the 
album  decreased  production  costs,  since  it 
eliminated  use  of  slides  or  balops  and  em- 
phasized the  "picture"  motif  of  the  show. 

Variety  in  Sets 

Second  major  set  was  another  dry-brush 
flat  painted  by  art  director  Ned  Etheridge — 
a  cafe  scene  to  back  up  the  soloists,  quartet 
and  duet  who  separated  the  various  stores' 
presentations. 

Gamma  Alpha  Chi  members,  in  addition 
to  choosing  and  even  helping  dress  models, 
arranged  for  their  transportation,  six  miles 
from  the  university  campus  to  the  studio  for 
an  afternoon  of  rehearsal  and  for  the  show 
itself. 

To  give  the  show  adequate  advance  pub- 
licity, Betty  Bower  and  Mildred  Zweig,  pre- 
pared on-air  promotion  spots  and  newspaper 
ads  in  cooperation  with  the  KOMU-TV 
promotion  department.  Nancy  Rogers  de- 
signed posters  for  use  in  the  stores.  After 
the  show,  the  posters  were  cut  down  and 
put  into  the  hands  of  mannekins  in  the  stores 
displaying  garments  customers  had  seen  on 
television.  Large  store  identification  cards 
used  on  the  show  were  also  adapted  for  use 
in  store  windows  after  the  telecast. 

The  Picture  of  Spring  proved  both  an 
audience   and   a   commercial   success  for 


KOMU-TV.  It  was  sold  direct  to  the  five 
participating  stores  as  a  package  production. 
Total  time  and  talent  charges  were  $500. 
Of  that  amount  $316.36  was  used  for  pro- 
duction expenses  (transportation  and  green- 
ery, $69.72;  scrim,  which  can  be  used  again, 
$50.00;  art  and  photo  supplies,  $22.50;  ad- 
vertising and  promotion,  $49.14;  fee  for 
Gamma  Alpha  Chi,  $125).  After  these 
financial  obligations  had  been  taken  care  of, 
KOMU-TV  rang  up  a  profit  of  $183.64. 

What  kinds  of  suggestions  can  come  out 
of  KOMU-TV's  experience  with  The  Picture 
of  Spring? 

•  Begin  with  a  detailed  conference,  out 
of  which  all  committee  and  department  heads 
get  a  clear  picture  of  their  jobs. 

•  Give  committee  and  department  heads 
adequate  authority  to  get  their  jobs  done 
without  unnecessary  conferences. 

•  Supply  models  with  complete  and  de- 
tailed written  instructions  about  everything 
they're  to  do — fitting,  dressing,  traffic  at  the 
station,  as  well  as  action  on  camera. 

•  Have  stores  provide  standby  garments 
to  be  substituted  for  clothes  which  don't  pass 
the  camera  test. 

0  Base  the  show's  timing  on  the  commen- 
tary script  and  write  that  script  to  time, 
with  a  few  extra  sentences  available  on  each 
garment,  to  be  used  when  necessary. 

•  Write  script  for  each  garment  on  a 
a  separate  sheet  of  paper  and  include 
mode/s  name  and  sequence  number. 

•  Use  a  different  model  for  each  garment: 
avoid  changes  during  the  show. 

•  Schedule  a  complete  dress  rehearsal, 
preferably  at  least  two  days  before  the  show 
goes  on  the  air. 

•  Pian  a  conference,  after  dress  rehear- 
sal, of  producer,  director,  cameramen,  floor 
manager,  commentator,  staging  director  and 
writers  to  coordinate  changes  whose  desir- 
ability will  have  been  made  obvious  at  the 
dress  rehearsal. 

•  Establish  with  the  sponsors  that  no 
garments  can  be  added  to  or  withdrawn  from 
the  show  after  dress  rehearsal. 
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THESE  CROSBYS  STAR 
FOR  MERCHANDISING 


AN  INGENIOUS  merchandising  tie-in  has 
helped  Lou  and  Linda  Crosby,  KHJ-TV 
Hollywood  Mr.  and  Mrs.  team,  convince 
southern  California  supermarket  managers 
that  they  can  move  even  slow-selling  items 
at  a  record  rate. 

Called  by  its  inventors  the  Pile-on  Mer- 
chandising Plan,  the  idea  centers  around  a 
rack  which  is  a  combination  of  product 
display,  jumble  bin  and  prize  exhibit.  The 
products  are  neatly  arranged  on  shelves 
above,  jumbled  in  bins  below,  for  sale  to 
customers  and  the  top  devoted  to  prizes  to 
be  given  away  in  a  companion  prize  party 
barrel  contest. 

The  idea  had  its  inception  late  one  night 
shortly  before  last  Christmas  and  Mr.  Cros- 
by now  says  he  had  to  get  up  and  draw  a 
rough  sketch  of  the  Pile-on  fixture  before 
he  could  get  any  sleep.  Phil  Rousac,  Pasa- 
dena architect  and  supermarket  builder, 
helped  refine  the  sketch  into  a  practical 
reality. 

The  Crosbys,  who  own  and  operate  the 
Pile-on  Merchandising  Plan,  rotate  the  fix- 
tures among  various  local  supermarkets  on 
a  bi-weekly  basis.  They  use  their  Crosby's 
Calling  program  on  KHJ-TV  to  promote 
both  their  advertisers'  products  and  per- 


sonal appearance  at  the  end  of  a  two-week 
period. 

The  14  days  preceding  their  appearance 
at  a  market  is  publicized  several  minutes 
each  day  on  Crosby's  Calling,  with  notes  on 
the  operation  and  function  of  the  supermar- 
ket and  personal  items  about  the  market 
personnel. 

"It  sends  people  into  the  market  and 
helps  sell  the  sponsor's  product,"  Mr.  Cros- 
by says.  "It  also  makes  the  market's  man- 
agement happy  and  it's  important  to  re- 
member that  they  can  make  or  break  a 
promotion." 

Since  Pile-on  was  first  started  in  a  subur- 
ban Los  Angeles  supermarket  in  February, 
products  of  the  four  current  Crosby  adver- 
tisers, Chicken  of  the  Sea  tuna  (Van  Camp 
Sea-Food  Co.,  Terminal  Island,  Calif.), 
Pepsi-Cola  Bottling  Co.  of  Los  Angeles, 
Thoro-fed  Dog  Foods  (Victory  Packing  Co., 
Los  Angeles)  and  Barbara  Ann  Baking  Co., 
Los  Angeles,  have  received  special  promo- 
tions in  supermarkets  of  the  Ralph's,  Shop- 
ping Bag,  Market  Basket,  Raisin's,  Craw- 
fords',  Certified  Independent  and  Spartan 
Independent  chains. 

Lou  and  Linda  Crosby,  who  have  a  long 
background  in  broadcasting  and  motion  pic- 
tures, gamely  answer  the  oft-repeated  ques- 


PLEASED  at  the  Pile-on  fixture  used  in  mer  | 
chandising  promotion  is  Guy  Hylton  (c)  ; 
manager,  Raisin's  Supermarket,  Downey  i 
Calif.,  who  is  flanked  at  recent  personal  ap  i 
pearance  by  Mr.-and-Mrs.  team  of  Lou  anc' 
Linda  Crosby,  hosts  of  KHJ-TV  Hollywooc 
Crosby's  Calling  and  owner-originators  o 
Pile-on  Merchandising  Plan. 


tion  with  a  cheerful,  "No,  we're  not  relate<  j 
to  Bing."  Lou  was  a  Hollywood  radio  an 
nouncer-actor  in  1939  when  he  met  Linda 
then  Linda  Hayes  and  under  contract  t( 
RKO  pictures.    He  announced  an  NBC, 
Woodbury  Hollywood  Playhouse  program 
on  which  she  appeared  opposite  Charle 
Boyer  and  two  years  later  they  were  mari 
ried. 

In  1952,  while  he  was  announcing  NB(> 
Double  or  Nothing  in  Hollywood  and  sh  j 
had    retired — temporarily,    it  proved — t.j 
care  for  Linda  Lou  and  Cathy  Lee,  nov; 
10  and  9  respectively,  they  decided  to  ente  i 
merchandising.   Moving  to  San  Franciscc; 
they  first  presented  Crosby's  Calling  earl 
that  year  on  KGO-TV  that  city.  When  Lind  j 
Crosby  was,  as  she  puts  it,  "surprised  bl 
the  third  Crosby,"  now  bouncing  21-montf 
old  Lucinda  (Cindy)  Sue,  they  moved  th. 
program  to  KSJO  San  Jose.    Today,  Lindj 
Crosby  regrets  going  off  tv  for  Cindy.  ' 
could  have  been  the  first  Lucy,"  she  wis:i 
fully  says. 

Following  Cindy's  arrival,  they  reconjj 
menced  the  tv  Crosby's  Calling  version  oi 
KHJ-TV  Hollywood. 

Despite  the  success  of  merchandising  e  i 
forts  from  the  start,  Lou  Crosby  had  note; 
a  number  of  shortcomings  in  special  supe  I 
market  tv  promotions.  Managers  showe; 
a  justifiable  reluctance  to  allow  these  pr<; 
motions  in  their  stores,  Mr.  Crosby  felt.  ) 
many  cases  the  displays  sprawled  and  we  - 
placed  badly.  The  entertainment  block« 
traffic.  The  services  of  already-busy  mark j 
personnel  were  required  to  prepare  for  a  j 
companying  personal  appearances. 

They  Make  Sandwiches  Too 

Pile-on  Merchandising  Plan  avoids  th" 
he  points  out.  The  night  before  a  Crosl. 
appearance,  Lou  and  Linda,  plus  volunte1 
salesman,  advertising  and  agency  personm 
gather  in  the  Crosby  kitchen  in  Pasadei; 
to  make  up  from  1 ,000  to  2,000  sandwich 
and  samples,  using  products  advertised  ( 
their  program.   These  volunteers  are  al 
usually  on  hand  the  next  day  to  help  f  i 
Crosbys  put  up  their  stand  and  to  ser 
out  the  samples.   No  market  personnel 
used  in  any  case. 

Before  the  first  Pile-on  fixture  was  ccH 
structed,  the  Crosbys  consulted  the  mcH 
conservative  market  chain  to  find  out  t  III 
permissable  dimensions  for  a  special  dispk  jj 
The  fixture,  attractively  fashioned  out 
steel  wire  mesh  and  tubing  and  occupying  j. 
area  five  feet  in  diameter,  was  built  w  j 1 
this  in  mind.  It  can  easily  be  assembled  a 
disassembled  and  transported  in  a  car  trail  I 

Personal  appearances  generally  fall 
Thursday  following  their  afternoon  tv  pill 
gram.  The  Crosbys  entertain  the  custorm 
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i^ith  song,  chatter  and  samples.   They  are 
;ilso  present  for  the  Prize  Party  Barrel  con- 
ist,  a  part  of  Pile-on.  In  this,  a  wire  barrel 
i  filled  with  the  advertised  products  and 
i  stomers  invited  to  guess  the  total  value 
f  the  merchandise.    "It  certainly  focuses 
mention  on  the  advertised  products  and 
Linda  Crosby  observes. 
After  guesses  are  all  in,  the  store  manager 
3tals  prices  of  the  individual  items  on  a 
ash  register,  and  a  winner  is  announced.  A 
1-inch  Arvin  tv  set  is  usually  first  prize, 
uith  other  prizes  including  tv  remote  control 
evices,  food  liquidizers  and  tv  tables.  The 
rizes  are  furnished  by  the  Crosbys,  through 
neir  own  sources. 
That  Pile-on  Merchandising  Plan  works 
;;  ^  vouched  for  by  both  advertisers  and  super- 
urket  managers.  Typical  is  the  report  of 
ne  manager,  who  states  more  of  a  canned 
aked  bean  was  moved  in  14  days  than  in 
~aii(ie  previous  four  months,  and  another  who 
ported  a   138%   increase  in  Pepsi-Cola 
Stales  during  the  two-week  period.  Perry 
fjurnside,  an  executive  of  Shopping  Bag 
-  larkets,    praised   Pile-on   as    "The  best- 
M'''|lanned,  least  gimmicked"  promotion  in  his 
\perience.  More  important,  Mr.  Burnside 
;  atly  states,  "It  sells  merchandise." 

Sponsors  Have  Renewed 

Pleasing  to  the  Crosbys  is  yet  another  sort 
f  endorsement.   Their  sponsors  have  re- 
newed with  almost  automatic  precision  at 
3 -week  intervals. 

Lou  Crosby's  brainchild,  which  he  has 
ffectionately  nicknamed,  "Ajax,  the  Armor- 
lated  Salesman,"  will  shortly  expand  into 
idio,  with  Crosbys  Calling  starting  on  KHJ 
-fflo^adio  ne*t  month.  The  present  two  Pile-on 
xture  groups,  consisting  of  rack-and-barrel 
■   its,  will  be  divided,  with  one  devoted  to 
:notc8i|ie  KHJ-TV  program  and  the  other  to  the 
idio  show. 

The  radio  program  will  follow  the  tv 
'rosby's  Calling  format  of  song,  chatter, 
aby  contests,  household  hints  and  other 
'■  aytime  home  program  features. 

In  the  negotiating  stage  is  an  expansion 
ito  other  areas,  notably  San  Francisco  and 
1  Denver,  where  negotiations  are  actively  in 
rogress.  Present  plans  call  for  Lou  and 
ii-inda  Crosby,  through  their  Lu-Lin-Gra 
nterprises,  the  proprietary  firm  for  both 
le  Pile-on  fixtures  and  the  Merchandising 
lan,  to  lease  the  programs  out  to  local  "Mr. 
'a  find  Mrs."  teams,  with  the  Crosbys  maintain- 
-  ownership  of  the  idea  and  general  super- 
lsion  over  production. 


MOB 


■,t 


Radio-Tv  Fill  the  Park 

THE  COMBINED  influence  of  KSBW- 
AM-TV  Salinas,  Calif.,  has  helped  pro- 
duce the  second  largest  attendance  in 
the  Class  C  California  State  League  for 
the  Salinas  Packers.  The  baseball  club, 
although  in  seventh  place  in  the  league 
standings,  has  out-scored  in  attendance 
many  clubs  in  larger  cities.  This  is  at- 
tributed to  the  play-by-play  sportscasts 
over  KSBW  radio  and  tv  by  Mike  Mori- 
soli,  sports  director.  The  Packers  are  a 
community-owned  ball  club  with  about 
',500  stockholders.  A  special  tv  program 
is  said  to  have  been  responsible  for  sales 
of  stock  amounting  to  more  than  $5,000. 
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Get  IDECO  planning  and 
design  too  .  .  .  make  certain 
YOUR  toiver  is  engineered 
to  stand  the  test  of 
time  and  iv  eat  her  I 


DonV\uf 


Your  contract  for  an  Ideco  tower  is  a  wise 
investment  ...  an  investment  in  years  of 
Ideco  experience  in  the  design  and  plan- 
ning, fabrication  and  erection  of  time- 
proven  towers  for  television  and  radio. 

You  also  buy  peace  of  mind  when  you 
specify  Ideco,  for  capable  Ideco  engineers 
will  competently  assume  all  your  tower 
problems  from  foundation  to  top  beacon. 
As  a  part  of  the  job,  they'll  even  take  over 
the  installation  of  antenna  and  accessory 
equipment  .  .  .  make  a  thorough  final  in- 
spection .  .  .  and  you'll  be  completely  pro- 
tected by  insurance  all  the  way.  All  this  is 
your  assurance  that  your  Ideco  tower  is  a 
secure  investment  that  will  keep  your  sta- 
tion on  the  air  year  after  year  .  .  .  even 
under  the  most  punishing  climatic  condi- 
tions. 

Ideco  has  been  building  transmitting  towers 
since  the  nineteen-thirties,  pioneered  triangu- 
lar design  when  broadcasting  was  in  its  in- 
fancy. Based  on  accumulated  experience,  each 
Ideco  tower  part  is  shop-fabricated  to  precise 
tolerances  .  .  .  with  pre-determined  stresses 
.  .  .  for  fast,  safe,  easy  erection.  And  every 
part  is   Hot-Dip  galvanized  to  prevent  rust. 

If  a  300'  to  620'  tower  will  serve  you  .  .  . 

The  new  VIDECO*  tower  "package"  can 
save  you  time  and  money  .  .  .  get  you  on 
the  air  profit-making  weeks  sooner!  Deliv- 
ery to  your  site  can  be  made  within  4  to  6 
weeks  ...  and  Videco  can  accommodate 
any  UHF  antenna  or  any  VHF  3  to  5  bay 
low  band  or  3  to  6  hay  high  band  antenna. 

♦TRADE  MARK 

Get  ALL  the  facts  about  your 
Ideco  Tower  Investment  .  .  .  ask 
your  Equipment  Supplier,  or  call 
on  Ideco. 

IDECO  DIVISION 

Dresser-Stacey  Company 
Dept.  T,  Columbus  8,  Ohio 


8909  S.  Vermont  Ave.,  Dept.  T,  Los  Angeles  44,  Calif. 


Tall  or  short... for  IV,  Microwave,  A 


deco  tower  "know-how"  keeps  you  on  the  air 
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Hires  Radio-Tv  Buying  Guide 
Aids  Effective  Use  of  Media 

Designed  to  help  some  300  franchisee!  bottlers  boost  their  sales,  the  buying 
guide  was  prepared  for  the  Charles  E.  Hires  Co.,  Philadelphia,  by  N.  W.  Ayer 
&  Son,  Hires  agency  [B*T,  May  24].  Here  are  the  seven  basic  points  set  forth 
by  the  guide  on  proper  use  of  radio  and  tv.  Firm  offers  a  series  of  recordings 
and  films,  both  one-minute  and  20-second,  to  its  bottlers. 


1  HOW  MUCH  WILL  IT  COST? 

Whatever  you  want  to  spend.  The  size 
of  your  budget  will  determine  the  size  of 
your  schedule.  Most  stations  have  "local 
rates"  which  are  considerably  lower  than 
their  national  rates — ask  for  them!  It  may 
also  be  possible  to  get  a  "package  rate" — 
which  means  additional  discounts  based  on 
high-frequency  schedules.  "Package  rates" 
are  more  prevalent  in  radio  than  in  televi- 
sion, and  are  often  available  on  short  term 
contracts — depending  on  each  station's  pol- 
icy. A  station  may  not  offer  you  a  "pack- 
age"— so  ask!  It  will  mean  more  advertising 
for  your  money! 

2  WHICH  STATION  TO  BUY? 

Ask  every  station  in  town  to  submit  avail- 
abilities and  get  competitive  bids.  This  is 
good  public  relations  and  it  eliminates  the 


\  DOES  YOUR  LOCAL 

\  SOFT  DRINK  BOTTLER 

*  advertise  on  your 
\  RADIO  STATION 

J  If  your  answer  is  "no" 

J  R.  A.  "BOB"  PERROTT 

THE  SILVER  DOLLAR  MAN 

0  OF 

'  BRUNSWICK,  GEORGIA 

has  the  "yes" 

*t  answer  for  you 

*  THE  NEW  LOTTERY  AND  GIVE-AWAY  LAWS 

*  HAVE  HELPED  THE  SUCCESS  OF  OUR  NEW 
'  COPY-RIGHTED    PROGRAM  TWO-FOLD. 

*  Phone  your  bottler,  then  phone  me  if 
t  you  want  to 

*  DOUBLE  YOUR  BOTTLER'S 
J  BUSINESS   OR  DOUBLE-YOUR 

1  MONEY-BACK  IN  THE  FIRST 

j  30  DAYS. 
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chance  of  "overlooking"  a  good  schedule. 
Also,  when  stations  know  they  are  compet- 
ing for  your  business,  they  tend  to  work  a 
little  harder  for  the  order  and  may  even  cut 
prices,  which  is  certainly  to  your  benefit. 

It  is  frequently  worthwhile  to  tell  the 
stations  exactly  what  your  total  advertising 
budget  (radio  and  tv)  for  the  market  is. 
With  this  knowledge,  a  station  can  "tailor" 
a  campaign  or  "package"  to  suit  you — and 
it  saves  time,  too! 

3  IS  COVERAGE  IMPORTANT? 

Yes.  The  station  salesman  will  show  you 
a  map  that  will  indicate  the  area  where  your 
commercials  can  be  heard.  This  coverage 
may  be  based  on  a  mechanical  measurement, 
a  special  survey,  or  a  mail  response  study. 
Coverage  based  on  mail  pull  is  of  doubtful 
value  since  the  station  may  have  conducted 
a  give  away  contest  or  some  similar  gim- 
mick which  stimulated  abnormal  audience 
response.    Ask  the  salesman  about  this. 

Most  important  in  considering  coverage  is 
that  you  buy  a  station  that  conforms  rea- 
sonably close  to  your  sales  area.  Usually, 
the  greater  the  coverage,  the  greater  the  cost 
of  the  station.  Do  not  buy  excess  coverage 
that  cannot  pay  off  in  sales.' 

^ 

4  WHAT  ARE  RATINGS? 

Ratings  are  measurements  that  reflect  the 
average  number  of  radio  or  television  homes 
listening  or  viewing  regularly  to  the  desig- 
nated programs,  and  are  expressed  as  a  per 
cent  of  all  radio  or  tv  homes  in  the  surveyed 
area.  For  example:  A  rating  of  "10"  in  a 
city  with  an  assumed  set  population  of 
150,000 — would  be  equal  to  an  average  de- 
livered audience  of  15,000  homes.  Keep  in 
mind  the  fact  that  there  is  usually  more 
than  one  person  hearing  or  seeing  each  pro- 
gram, which  proportionately  increases  the 
number  of  individuals  reached. 

At  this  point,  you  should  be  cautioned 
about  "inflated  ratings."  Some  stations  have 
a  tendency  to  sell  time  on  the  basis  of  rat- 
ings attained  during  the  baseball  season,  or 
for  some  other  exceptionally  popular  series 
of  broadcasts  (contests,  etc.)  carried  irreg- 
ularly. For  these  events,  the  station's  rating 
will  be  high  Or  "inflated."  Therefore,  it 
would  be  wise  to  ask  the  salesman  if  the 
ratings  quoted  are  for  the  specific  availabili- 
ties being  offered. 


5  PROGRAMMING 

TV 

In  placing  a  television  spot  schedule,  yo  1 
will  find  adjacencies  to  popular  networ 
programs  are  usually  20  seconds  in  lengtl 
In  this  connection,  it  is  generally  better  t  , 
have  an  announcement  ahead  of  a  goo 
show  rather  than  following  it.  The  reaso 
for  this  is  that  people  tend  to  tune  out  crec 
its  at  end  of  program,  and  tune  in  to  chai 
nel  they  want  to  watch  next.  The  use  c 
1  minute  in  television  can  be  effective; 
used  as  participations  within  early  evenir 
or  late  evening  feature  films,  before  arj 
after  the  evening's  network  programmin 
and  in  movies  on  Saturday  or  Sunday  afte 
noon.  There  are  also  many  other  loc 
programs  that  will  accommodate  a  full  mil  i 
ute  commercial. 

The  cost  of  20  seconds  and  1  minuj 
in  television  is  usually  the  same.  The  re 
son  for  this  is  that  the  value  of  20-secoi| 
time  is  increased  proportionately  due  to  j 
adjacency  to  higher  rated  network  progran 
where  there  is  no  time  allowance  for  "a  fi! 
minute. 

RADIO 

The  same  general  points  outlined  for  tel 
vision  also  apply  to  radio.  In  additioj 
however,  radio  offers  strong  coverage 
the  early  morning  audience,  and  many  po 
ular  "disc  jockey"  personalities  throughc 
the  day.  Unlike  television,  radio  statio 
for  the  most  part  charge  different  rates  f 
20-second  and  1 -minute  announcements. 

Another  point  to  consider  is  the  fact  tl- 
many  radio  stations  in  television  cities  i 
offering  substantial  reductions  on  night-tii 
announcements,  realizing  that  tv  has  son 
what  impaired  their  value.  As  a  result,  y 
may  be  able  to  make  a  very  good  deal  w 
your  local  station. 

6  REMEMBER  YOUR 
AUDIENCE! 

In  buying  radio  or  television  time,  it  is 
the  utmost  importance  to  keep  in  mind  ] 
audience  you  are  trying  to  reach.  To 
intents  and  purposes,  Hires  Root  Beer  i 
consumed  by  everyone — men,  women,  cm 
children.   All  are  potential  Hires  customc  1 
Consequently,  you  should  not  concentr  s 
your  entire  campaign  on  any  one  spec  I 
group,  but  rather  buy  a  diversified  sched I 
and  reach  all  groups.     AND — don't  f 
guided  by  personal  likes  and  dislikes  in  p  I 
gramming — remember  that  you  are  plac  g 
advertising,  and  advertising  in  order  to  lit 
most  effective  must  reach  as  many  poten  1 
Hires  customers  as  possible! 

7  SHOULD  MERCHANDISING 
BE  CONSIDERED? 

By  all  means!  But  only  after  you  h  f 
established  the  overall  advertising  prognji. 
Merchandising  is  a  plus  feature  designee  o 
lend  additional  support  to  your  schedul  I 
you  should  not  have  to  pay  for  it!  ll 
your  announcement  campaign  first;  t  n 
ask  the  station  for  merchandising  help  n 
the  form  of: 

— Jumbo  post  card  mailings. 
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i  — Station  letters  to  the  trade. 

— Calls  on  the  trade. 

— Using  Hires  Root  Beer  on  give  away 
shows. 

— Supplying  window  streamers. 
— Shelf  markers. 

— or  anything  else  that  occurs  to  you. 

— Courtesy  of  N.  W.  Ayer  &.  Son  Inc., 
Philadelphia,  Pa. 


Tv's  'Industrial  Monkey' 

NBC-TV  will  place  into  operation  this 
month  on  the  Home  Show  (Mon.-Fri., 
7-9  a.m.  EDT  and  CDT),  an  aerial  cam- 
era known  as  the  "industrial  monkey." 
It  is  a  remotely  controlled  aerial  camera, 
mounted  on  a  telescoping  arm  suspended 
from  the  ceiling  and  is  said  to  be  capable 
of-  moving  quickly  and  easily  to  almost 
any  point  in  the  tv  studio.  The  device 
was  developed  by  Sol  Cornberg,  NBC- 
TV  supervisor  of  plant  facilities,  who 
said  it  is  designed  to  help  solve  the  prob- 
lems of  mobility  and  space  in  the  tv 
studio  by  removing  equipment  and  tech- 
nical crews  from  crowded  sets  for  use 
by  performers,  directors  and  set  designers. 
It  is  remotely  controlled  by  two  men 
operating  behind  the  scenes. 


Over  $2507000  in  Sales 
Made  by  WBS  at  Convention 

WORLD  Broadcasting  System  completed  sales 
totaling  more  than  $250,000  during  the  NARTB 
convention  in  Chicago,  Pierre  Weis,  general 
manager  of  World,  reported  last  week  upon  his 
return  to  New  York. 

Mr.  Weis  attributed  the  large  volume  in  sales 
in  part  to  revived  confidence  in  radio  as  a 
selling  medium,  but  said  the  company's  new 
ComET  plan  stimulated  "tremendous"  interest. 
Under  the  ComET  plan,  World  will  supply  a 
subscriber — free  of  talent  or  program  charges — 
a  one-hour  show  five  days  a  week  [B*T,  May 
31]. 

BMI  Sets  Program 
For  Summer  Tv  Clinics 

BMFs  proposal  to  hold  three  summer  tv  clinics 
[B»T,  May  24]  has  been  approved  by  tv  station 
managers  by  the  overwhelming  ratio  of  15  to 
1,  BMI  reported  last  week  in  announcing  that 
clinics  on  tv  programming  will  be  held  Aug. 
2-3  at  New  York's  Hotel  Biltmore,  Aug.  5-6 
at  the  Hotel  Sheraton  in  Chicago  and  Aug.  9-10 
at  the  Hotel  Statler  in  Los  Angeles. 

Topics  to  be  discussed,  selected  from  hun- 
dreds of  suggestions  from  more  than  150  tv 
station  managers,  will  include  the  following, 
listed  in  order  of  popularity:  low  cost  local 
programming;  film-buying,  programming;  brass 
tacks  of  local  production;  local  tv  news  and 
special  events;  music — low  cost  programming 
and  disc  jockey  treatment;  camera  techniques — 


art,  scenic  effects,  etc.;  public  service,  and 
allied  subjects.  Seven  additional  topics  will 
be  added  to  the  clinic  agenda. 

Clinic  sessions,  according  to  advance  plan- 
ning will  begin  at  9:30  each  morning,  with  a 
forenoon  session  of  four  half-hour  talks,  fol- 
lowed by  a  45-minute  open  forum.  Three  more 
30-minute  talks  will  be  given  in  the  afternoon, 
with  the  free-for-all  "bull  session"  to  start  at 
3:30.  If  desired,  the  "bull  session"  will  be 
continued  after  dinner,  as  was  done  during 
the  1952  tv  clinics. 

Enrollment  blanks  will  go  out  to  all  tv  sta- 
tions for  the  clinics.  There  is  no  registration 
fee,  but  those  who  attend  the  clinic  luncheon 
will  pay  a  nominal  luncheon  fee  of  about  $5, 
BMI  said. 

PROGRAM  SERVICES  PEOPLE 
Herb  Landon,  publicity  director,  Kenyon  & 
Eckhardt,  N.  Y.,  resigns  to  become  president 
and  general  man- 
ager, Central  Tele- 
films Inc.,  Peoria, 
111.,  producer  of  tele- 
vision film  com- 
mercials, effective 
luly  1. 

Josephine  Hunter, 
formerly  with  BBC, 
London,  to  staff  of 
Henriette  K.  Har- 
rison, N.  Y.,  radio-tv 
consultant  and  pro- 
MR.  LANDON  ducer. 

Harry  P.  Brueggemann  appointed  chief  process 
engineer  in  charge  of  engineering,  West  Coast 
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Strong  Pull 


. . .  keeps  viewers  tuned  to 

KMJ-TV 

FRESNO  •  CHANNEL  24 

the  FIRST  TV  station  in 
California's  San  Joaquin  Valley 

KMJ-TV  pioneered  television  in  this  important 
inland  California  market.  The  strong  pull  of  top 
local  programming  plus  NBC  and  CBS  network 
shows  continue  to  make  it  this  area's  most-tuned-to 
TV  station.*  KMJ-TV  is  your  best  buy  in  the  V alley. 

Paul  H.  Raymer,  National  Representative 

*  KMJ-TV  carries  24  out  of  the  25  top-rated  nighttime  pro- 
grams, 6  out  of  the  10  top-rated  daytime  shows  in  the 
Fresno  area.  (March  1954  ARR  report) 
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Pathe  Labs,  Hollywood. 

Albert  Boyars,  formerly  with  Robert  S.  Tap- 
linger  Assoc.,  N.  Y.,  public  relations  firm,  ap- 
pointed public  relations  director  of  Transfilm 
Inc.,  N.  Y.,  producer  of  films  for  television, 
industry  and  business. 


PROGRAM  SERVICES  SHORTS 

The  Boston  Post  contracts  for  new  radio  and 
tv  singing  jingle  from  Song  Ads  Co.,  Hollywood. 
Newspaper,  recently  purchased  by  John  Fox, 
applicant  for  ch.  5,  that  city,  used  spot  an- 
nouncements on  three  tv  and  23  radio  stations 
during  recent  campaign. 

Gould,  Gleiss  &  Benn  Inc.,  L.  A.,  marketing  con- 
sultants and  researchers,  moves  to  635  S.  Ken- 
more  Ave.  Telephone  is  Dunkirk  8-1123. 

Richard  H.  Roftinan  Assoc.,  New  York  public 
relations  company,  announces  expansion  of  the 
radio  and  tv  services  for  benefit  of  radio  and 
tv  program  producers.  Firm  offers  to  supply 
unique  guests  in  all  fields  of  activity;  products 
for  give-away,  demanstrations  and  tie-ups; 
fashion  personalities  and  coordinators,  and 
"star"  names  for  endorsements,  testimonials 
and  tie-ups. 

Gotham  Recording  Broadcasting  Corp.,  N.  Y., 

has  set  up  a  stereophonic  sound  recording 
studio  for  popular  band  recording,  it  was  an- 
nounced last  week  by  Stephen  F.  Temmer,  vice 
president  and  chief  engineer.  The  renovated 
studio  is  equipped  with  a  control-room  console 
capable  of  mixing  14  microphones  and  two 
echo  chambers. 

Backgrounds  Unlimited,  N.  Y.,  has  been  formed 
to  provide  rear  screen  projection  rental  service 
for  motion  picture  production.  The  firm  was 
organized  by  Pat  Kelly  and  Alfred  Jenkins, 
president  of  Television  Specialty  Co.,  N.  Y., 
with  Mr.  Kelly  as  president.  Rental  will  be  on 
a  daily  basis,  with  frequency  discounts  for 
longer  periods  of  time. 

Bell  Productions,  N.  Y.,  expand  film  and  pack- 
aging activities  nationally  with  new  branch 
offices  in  Dayton,  St.  Louis  and  Los  Angeles. 
Lou  Slack  HI,  Jerry  Sandweiss  and  Bob  Yeager, 

respectively,  will  supervise  the  foregoing  offices. 

Keystone  Adds  12 

TWELVE  new  affiliated  stations  have  been 
signed  by  Keystone  Broadcasting  System,  it 
was  announced  last  Tuesday.  The  additions, 
bringing  the  KBS  list  to  733,  cover  outlets  in 
1 1  states,  according  to  Blanche  Stein,  KBS  sta- 
tion relations  director.  The  stations:  WLCX 
LaCrosse,  Wis.;  KENE  Toppenish,  Wash.; 
KERC  Eastland,  Tex.;  WADP  Kane,  Pa.; 
KCSR  Chadron  and  KWBE  Beatrice,  Neb.; 
KALM  Thayer,  Mo.;  WEKY  Richmond,  Ky.; 
KLKC  Parsons,  Kan.;  WPRY  Perry,  Fla.; 
KBMX  Coalinga,  Calif.,  and  WANA  Anniston, 
Ala. 


NETWORKS 


MR.  TAYtOR 


O'Neil  Names  Taylor 
Executive  Assistant 

APPOINTMENT  of  J.  Glen  Taylor,  vice  presi- 
dent of  General  Teleradio  Inc.  and  MBS,  as 
executive  assistant  to  the  president  of  General 
Teleradio  was  an- 
nounced last  week 
by  Thomas  F. 
O'Neil,  president. 

In  announcing  the 
appointment,  Mr. 
O'Neil  said  that 
"constantly  expand- 
ing interests  of  the 
company  in  the  fields 
of  radio  and  tele- 
vision make  neces- 
sary the  creation  of 
the  new  post  in  order 
to  relieve  the  presi- 
dent of  certain  op- 
erating details." 

The  General  Teleradio  properties  include 
WOR-AM-TV  New  York,  WHBQ-AM-TV 
Memphis,  the  Yankee  and  Don  Lee  regional 
networks,  the  film  division  of  General  Tele- 
radio, and  the  majority  stock  interests  of  MBS. 

Mr.  Taylor  has  been  associated  in  the  various 
operations  as  a  member  of  the  executive  com- 
mittee of  General  Teleradio  and  its  board  of 
directors,  as  well  as  a  member  of  the  MBS 
board.  His  headquarters  will  continue  at  1440 
Broadway,  New  York,  N.  Y. 

Before  joining  Teleradio  in  May  1952,  Mr. 
Taylor  was,  for  12  years,  an  executive  with  the 
General  Tire  &  Rubber  Co. 

Procter  &  Gamble  Renews 
Seven  CBS  Radio  Daytimers 

PROCTER  &  GAMBLE  Co.,  Cincinnati,  last 
week  renewed  sponsorship  over  CBS  Radio  of 
seven  Monday-through-Friday  daytime  serials 
amounting  to  an  estimated  %1Vi  million  in 
gross  annual  billings. 

In  announcing  details  of  the  renewal  con- 
tract on  a  firm  52  weeks  basis,  John  Karol,  vice 
president  in  charge  of  sales  for  CBS  Radio,  de- 
clared this  action  by  P  &  G  represented  "one 
of  the  most  significant  reaffirmations  in  recent 
months  of  a  major  advertiser's  confidence  in 
radio's  power  as  a  sales  medium." 

Mr.  Karol  said  that  the  P  &  G  renewals 
"solidified  CBS  Radio's  sales  dominance  in  the 
daytime,"  and  added  that  the  network  is  "SRO 
in  the  daytime  hours  with  the  lone  exception 
of  a  single  quarter-hour  strip  at  3:45-4  p.m. 
EDT." 

The  programs  renewed,  consisting  of  15- 
minute,  Monday-through-Friday  shows,  are 
Rosemary,  Perry  Mason,  Road  of  Life,  Guiding 
Light,  Young  Dr.  Malone,  Ma  Perkins  and 
Brighter  Day.  It  was  ponited  out  that  the 
group  included  some  of  the  longest-running 
programs  in  radio,  with  Ma  Perkins,  21  years, 
Road  of  Life,  Guiding  Light  and  Young  Dr. 
and  Young  Dr.  Malone,  15  years. 

Agencies  are:  Benton  &  Bowles  for  Rose- 
mary and  Perry  Mason;  Compton  Adv.  for 
Road  of  Life,  Guiding  Light,  and  Young  Dr. 
Malone;  Dancer-Fitzgerald-Sample,  Ma  Perkins, 
and  Young  &  Rubicam,  Brighter  Day. 


Color  on  DuMont 

STARTING  in  September,  two  stations 
owned  and  operated  by  the  DuMont 
Television  Network — WABD  (TV)  New 
York  and  WDTV  (TV)  Pittsburgh— will 
go  into  color  telecasting.  As  described 
by  Ted  Bergmann,  DuMont's  managing 
director,  color  telecasting  will  originate 
at  WABD,  but  WDTV,  at  the  outset,  will 
concentrate  on  carrying  programs  that 
are  fed  by  networks. 

Color  television  demonstrations  will 
be  arranged  for  sponsors  and  agency  men 
during  the  late  summer,  Mr.  Bergmann 
said.  He  added  that  WABD  will  use 
color  films  and  slides  for  its  first  color 
programs.  The  telecasts  will  utilize  Du- 
Mont's new  color  multi-scanner  which 
Mr.  Bergmann  described  as  "the  only  de- 
vice which  provides  color  telecasters 
using  16  mm  color  films  and  slides  with 
tv  pictures  equaling  or  exceeding  the 
overall  quality  of  'live'  color  pickups." 


Norman  Thomas  Slated 
For  Facts  Forum  Shows 

AS  an  outgrowth  of  a  controversy  betwee 
Facts  Forum  and  the  American  Committee  fa 
Cultural  Freedom,  Norman  Thomas,  chairm; 
of  the  administrative  committee  of  ACCF,  w 
appear  on  Answers  For  Americans  (ABC-T' 
Sun..  1-1:30  p.m.  EDT)  and  (ABC  Radio,  9:3, 
10  p.m.  EDT)  on  June  20.  These  are  Fad 
Forum  supported  shows. 

The  dispute  between  Facts  Forum  and 
Committee  began  last  month  when  Mr.  Thorn 
protested  to  NBC  the  possibility  of  that  netwo 
carrying  a  proposed  radio  program  series  u 
der  Facts  Forum  auspices.  He  was  assured  tt 
the  network  had  no  such  program  under  cc 
sideration  [B«T,  May  3]. 

Subsequently,   Victor  Lasky,  co-author 
"Seeds  of  Treason"  and  a  professed  sponsor 
ACCF,  challenged  Mr.  Thomas'  evaluation 
Facts  Forum  programs  as  "biased  and  or 
sided."  He  offered  to  uphold  Facts  Forum  ir 
debate  with  Mr.  Thomas  on  a  Facts  Forum  si 
ported  program.   Mr.  Thomas  replied  that 
would  debate  the  issue  only  with  H.  L.  Hu- 
wealthy  Texas  supporter  of  Facts  Forum,  or 
responsible  official"  of  that  organization. 

It  is  not  known  whether  the  issue  of  Fa  ! 
Forum  will  be  discussed  on  the  June  20  pi 
grams   on   which   Mr.   Thomas   will  appe 
Hardy  Burt,  moderator,  told  B*T  that  the  to] 
of  discussion  and  other  participants  on  m 
programs  have  not  been  selected. 

NBC-TV  Signs  Oldsmobile 
For  Color  'Spectaculars' 

SIGNING  of  the  Oldsmobile  Div.  of  Geneff 
Motors  Corp.,  Lansing,  Mich.,  as  the  first  sp<« 
sor  for  one  of  NBC-TV's  series  of  cor 
"spectaculars"  was  announced  last  week.  1 1 
business  was  said  to  amount  to  $3.6  million  I 
gross  billings. 

In  a  joint  announcement  from  J.  F.  Wolfra  |, 
vice  president  of  the  General  Motors  Co|I 
and  general  manager  of  the  Oldsmobile  D  , 
and  George  H.  Frey,  NBC-TV  vice  president jl 
charge  of  sales,  it  was  stated  that  Oldsmoi  5 
will  sponsor  a  complete  series  of  13  "specta  • 
lars"  to  be  carried  over  NBC-TV  every  fou  il 
Saturday  from  9-10:30  p.m.  EST,  starti£ 
Sept.  25. 

The  program  will  be  produced  by  Max  Li  J* 
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man,  for  five  years  producer  of  NBC-TV's 
Your  Show  of  Shows,  and  will  feature  out- 
standing personalities  in  the  entertainment 
field.  It  will  be  presented  in  RCA  compatible 
color,  and  will  be  viewable  on  black-and-white 
sets. 

The  Oldsmobile  order  was  placed  through 
D.  P.  Brother  &  Co.,  Detroit.  Robert  H.  White 
is  the  NBC-TV  account  executive. 

U.  S.  Tobacco,  NBC  Negotiate 
For  Two  Daytime  Shows 

U.  S.  TOBACCO  CO.,  New  York,  and  NBC- 
TV  have  resumed  their  contractual  friendship 
with  negotiations  for  participations  on  two  day- 
time shows,  after  a  long  period  of  U.  S.  Tobacco 
unhappiness  over  the  network's  notice  of  evic- 
tion of  the  tobacco  company's  Martin  Kane 
show  from  the  Thursday  10-10:30  p.m.  spot  to 
make  way  for  Tever's  Lux  Theatre. 

NBC-TV  offered  U.  S.  Tobacco  Co.  par- 
ticipation sponsorship  on  Today,  7-9  a.m.  daily 
strip,  and  on  Home  11-12  noon  strip.  The 
actual  length  of  contract  has  not  been  de- 
termined. 

In  effect,  with  the  temporary  dropping  of 
Martin  Kane,  U.  S.  Tobacco  Co.'s  television 
budget  will  be  cut  in  half.  Last  year  the  firm 
spent  about  $2  million  in  time  and  talent,  and 
it  expects  to  spend  about  $1  million  for  par- 
ticipations on  both  morning  shows,  it  was 
understood. 

Kudner  Agency,  New  York,  is  agency  for 
U.  S.  Tobacco. 


ABC-AM-TV  Makes  Bid 
For  'Voice  of  Firestone7 

IN  AN  EFFORT  to  acquire  the  Voice  of  Fire- 
stone radio  and  television  program  for  ABC 
Radio  and  ABC-TV,  the  network  last  week 
offered  to  have  the  show  originate  from  the 
Paramount  Theatre  in  New  York,  which  seats 
3.664  persons.  The  Voice  of  Firestone  show 
has  been  on  NBC  Radio  for  25  years  and  NBC- 
TV  five  years,  but  will  end  its  cycle  there  today 
(Monday). 

Robert  M.  Weitman,  vice  president  in  charge 
of  programming  and  talent  for  ABC,  pointed 
out  that  if  the  Firestone  Tire  &  Rubber  Co. 
accepts  ABC's  offer,  it  could  continue  its  radio 
and  tv  program  without  interruption  in  the 
Monday  8:30-9  p.m.  EDT  spot,  starting  June 
14.  The  Paramount  Theatre  and  ABC  both 
are  affiliates  of  the  parent  company,  American 
Broadcasting-Paramount  Theatres  Inc. 
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Advance  Schedule 
Of  Network  Color  Shows 

CBS-TV 

The  New  Revue  every  Friday,  5:30- 
6  p.m.  (sustaining). 

NBC-TV 

June  7-9:  Bride  &  Groom,  12  noon- 
12:15  p.m.  EDT  (Andrew  Jergens 
through  Robert  W.  Orr  &  Assoc.) 

Following  is  a  list  of  mobile  unit  seg- 
ments to  be  shown  on  Home  and  Today 
shows  on  days  indicated: 

June  9-10:  St.  Louis,  Mo.,  at  the  Busch 
Estate 

June  16-17:  Milwaukee,  Whitmall  Park 

June  23:  Chicago 

June  29:  Ohio  State  Penitentiary 

July  1:  Columbus,  Ohio,  Governor's 
Mansion 

July  8-9:  Cleveland  {Home  only) 

July  15-16:  Ft.  Belvoir,  Washington, 
D.  C. 

July  22-23:  Ft.  McHenry,  Baltimore  and 
B  &  O  Roundhouse 

July  29-30:  Philadelphia  Rookie  Fire- 
men and  Philadelphia  Art  Mu- 
seum 

August  6-7:  Boston 
August  12-13:  New  York 

[Note:  This  schedule  will  be  corrected  to 
press  time  of  each  issue  of  B-T] 


Columbia  Pacific  Cites 
Public  Service  Record 

A  REPORT  on  the  activities  of  Columbia  Pa- 
cific Radio  Network's  Hollywood  public  affairs 
division,  submitted  by  director  Dave  Showalter, 
reveals  CPRN  in  1953  presented  56  hour-long, 
240  half-hour,  68  quarter-hour  and  52  five- 
minute  public  service  programs.  The  report 
said  that  KNX  Hollywood  alone  carried  2,034 
public  service  spot  announcements. 

Among  programs  were  the  Sunday  at  Idle- 
wyld  series,  starring  folk  singers  Marais  and 
Miranda;  Sighted  Sub-Boarded  Same,  a  taped 
broadcast  by  Mr.  Showalter  on  the  submarine 
U.S.S.  Menhaden  beneath  the  Pacific  Ocean; 
Warning  Red,  a  broadcast  of  a  simulated  air 
raid  on  San  Francisco;  Western  Holiday,  from 
the  Seattle  Sea  Fair;  and  a  series  on  Death 
Valley. 

The  CPRN  public  affairs  department  also 
originated  Boy  Scout  Jamboree — 1953  and  the 
annual  Hollywood  Bowl  Easter  sunrise  services 
for  the  entire  CBS  Radio  network. 


Signs  Golf  Show 


KELLY-SPRINGFIELD  Tire  Co.,  Cumber- 
land, Md.,  will  make  its  entry  into  network 
television  June  19  with  sponsorship  of  5-6  p.m. 
(EDT)  portion  of  NBC-TV's  coverage  on  that 
date  of  the  finals  of  the  National  Open  Golf 
Championship  at  Baltusrol,  N.  L,  from  4-6  p.m. 
Agency:  Compton  Adv.,  N.  Y. 


Today7  Reaches  California 

NBC-TV's  Today  program  will  be  shown 
coast-to-coast  starting  Sept.  27,  when  it  will  be 
presented  in  California  on  KNBH  (TV)  Los 
Angeles,  K RON-TV  San  Francisco  and  KFSD- 
TV  San  Diego,  the  network  announced  last 
week.  The  program,  which  is  carried  in  the  East 
and  the  Midwest  on  weekdays,  7-9  a.m.  EDT 
and  CDT,  will  be  presented  in  California,  8-9 
a.m.  PST.  It  will  be  a  recorded  repeat  of  the 
8-9  a.m.  EDT  segment,  plus  Pacific  local  and 
regional  features.  The  program  currently  is 
viewed  by  about  3.6  million  people  and  it  is 
estimated  that  it  will  become  available  to  3,412,- 
000  homes  in  California,  NBC  said. 

ABC  Radio  Expands 
Music-News  Format 

ABC  RADIO'S  plan  to  emphasize  music  and 
news  in  weekend  and  nighttime  programming 
was  to  be  expanded  this  week  with  the  addi- 
tion of  three  programs  fitting  into  this  format. 

Effective  yesterday  (Sunday),  ABC  Radio 
began  presentation  of  Jimmy  Nelson's  Highway 
Frolics  (Sun.,  5:05-6  p.m.  EDT),  consisting  of 
recordings,  national  weather  reports,  late  sports 
news  and  travel  hints.  The  network  was  to 
launch  today  (Monday)  Sammy  Kaye's  Sere- 
nade Room  (Mon.-Wed.-Thurs.,  9-9:25  p.m. 
EDT)  and  next  Sunday  will  present  Sammy 
Kaye's  Sunday  Serenade  (Sun.,  3:05-3:30  p.m. 
EDT). 

The  first  step  in  ABC  Radio's  plan  to  stress 
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music  and  news  was  the  Just  Easy  With  Jack 
Gregson  program,  started  on  May  3,  and  con- 
sisting of  4%  hours  of  programming  weekly. 
This  was  followed  by  Admiral  Weekend  News, 
comprising  22  five-minute  broadcasts  from  9 
a.m.  to  11  p.m.  EDT,  on  Saturday  and  Sun- 
day, starting  May  29. 

NETWORK  PEOPLE 

Gilbert  Fall,  account  executive,  KPTV  (TV) 
Portland,  Ore.,  to  NBC  film  div.,  Hollywood,  in 
similar  duties  for  Rocky  Mountain  area. 

Art  Paterson,  reporter  CBS  Radio  Public  Af- 
fairs, to  CBS-TV  Newsfilm  Syndication  as  an 
editor-writer. 

Richard  V.  Jolliffe,  Pacific  Coast  sales  service 
manager,  CPRN  Hollywood,  promoted  to  ac- 
count executive.  Arthur  Sawyer,  assistant  sales 
promotion  manager,  CPRN  Hollywood,  suc- 
ceeds Mr.  Jolliffe. 

Jack  LaFrande,  writer-director,  MBS  Chicago 
Theatre  of  the  Air,  assigned  to  write  scripts  for 
Traitorous  Hero  series. 

Susan  Douglas  of  CBS-TV's  daytime  drama, 
Guiding  Light,  mother  of  son,  Christopher, 
May  26. 

William  Koblenzer,  eastern  sales  manager,  Du- 
Mont  Tv  Network,  father  of  girl,  Amy  Elsa, 
May  26. 

Sarah  Berle,  77,  mother  of  radio  and  tv 
comedian  Milton  Berle,  died  May  31. 
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Engstrom  Emphasizes 
Color  Significance 

RCA  Labs  executive  vice  presi- 
dent, speaking  as  head  of  the 
New  Jersey  Commission  on 
Educational  Tv,  cites  signifi- 
cance of  color  tv  to  communi- 
cations in  talk  at  Rutgers  U. 
conference. 

COLOR  TELEVISION  is  "potentially  the  most 
significant  advance  so  far  achieved  in  the  entire 
history  of  communications,"  Dr.  E.  W.  Eng- 
strom, executive  vice  president,  RCA  Labs,  said 
Thursday  in  an  address  to  the  sixth  annual 
business  conference  at  Rutgers  U.  He  stressed 
the  cultural  and  social  as  well  as  the  commer- 
cial advantages  that  color  tv  will  foster. 

Speaking  as  chairman  of  the  New  Jersey 
Commission  on  Educational  Television,  Dr. 
Engstrom  recounted  the  story  of  research  on 
the  effective  use  of  tv  in  the  classroom  which 
was  pioneered  in  New  Jersey  under  the  direc- 
tion of  the  State  Department  of  Education, 
using  studio  space  provided  by  Rutgers  and 
microwaving  the  experimental  programs  to  a 
few  schools. 

Dr.  Engstrom  said  the  commission  he  heads 
had  "recommended  that  this  research  be  con- 
tinued and  expanded.  The  commission  was 
convinced  that  the  state  of  New  Jersey  had  an 
obligation  to  conduct  work  and  to  take  an  active 
part  in  the  establishment  of  the  best  practices 
for  utilizing  television  in  education."  He  noted, 
however,  that  "with  the  change  in  administra- 
tion at  the  State  House  at  the  beginning  of  this 
year,  the  climate  for  this  research  project 
changed.  As  I  understand  the  situation,  it  is  not 
now  considered  appropriate  to  expend  state 
funds  in  the  conduct  of  a  research  program  to 
obtain  answers  on  how  best  to  utilize  television 
in  education.  Thus,  the  research  program  has 
been  discontinued,  the  equipment  dismantled 
and  progress  is  at  a  standstill." 

Financing  Problem 

The  problem  of  financing  educational  tv  in 
black-and-white  has  been  "so  engrossing,"  he 
said,  that  "inherently  more  costly  programming 
in  color  has  not  yet  had  a  chance  to  show  its 
worth  in  the  educational  field.  Yet  the  advan- 
tages of  color  are  expected  to  be  as  great  or 
greater  in  this  field  as  any  other." 

Color  tv,  Dr.  Engstrom  stated,  adds  more 
than  just  hues  to  a  viewing  screen.  "It  adds 
immeasurably  to  the  power  of  broadcasting 
as  a  force  for  social  and  educational  advance- 
ment. It  is  vastly  more  than  something  pleasant 
to  see.  Color  television  brings  new  lustre  to  the 
entertainment  arts.  It  opens  unlimited  new 
creative  possibilities  in  advertising  and  merchan- 
dising. In  color,  a  tv  screen  sparkles  with  an 
unimaginable  life-like  quality,  with  greater 
depth  and  clarity  than  were  ever  possible  with 
black-and-white  reception." 

Chicago  Hi-Fi  Show  Planned 

DISTRIBUTORS  and  dealers  from  34  states 
have  indicated  they  plan  to  attend  the  1954 
High  Fidelity  Show  at  the  Palmer  House  in 
Chicago  Sept.  30-Oct.  2,  according  to  the  Inter- 
national Sight  &  Sound  Exposition,  sponsor  of 
the  event. 

Contracts  have  been  received  from  73  com- 
panies which  will  occupy  90  display  rooms. 


PROF.  Ernest  O.  Lawrence,  Nobel  prize- 
winning  physicist,  shows  a  version  of  the 
Lawrence  color  tv  tube  at  the  West  Coast 
development  laboratory  of  Chromatic  Tv 
Labs.  Chromatic,  development  and  licens- 
ing organization  for  the  tube,  is  owned 
jointly  by  Paramount  Pictures  Corp.  and 
Gaither  &  Co.  (Prof.  Lawrence  and  H. 
Rowan  Gaither  Jr.),  San  Francisco. 


$500  COLOR  SETS 
1955— BALABAN 


Paramount  Pictures  head  pre- 
dicts a  21 -inch  color  tv  set  for 
$500  before  the  end  of  1955. 
He  reports  on  ITC  'pay-see'  tv. 

BELIEF  that  21 -inch  color  television  sets  wiU^ 
be  selling  for  "around  $500"  before  the  end 
of  1955  was  voiced  last  week  by  Barney  Bala- 
ban,  president  of  Paramount  Pictures  Corp.,  at 
the  annual  stockholders  meeting  in  New  York. 

In  offering  this  opinion,  Mr.  Balaban  de 
clared  that  prices  currently  being  quoted  foi 
color  tv  sets  "have  no  relationship  to  the  mass 
product  in  prospect  for  the  near  future."  He 
said  that  as  soon  as  "one  enterprising  manu- 
facturer offers  the  public  a  21 -inch  or  24-inch 
receiver  at  a  cost  substantially  below  present 
quotations,"  the  market  will  perk  up,  and  othei 
manufacturers  will  "hop  on  the  color  band- 
wagon." 

To  support  his  assertion,  Mr.  Balaban  saic 
that  Chromatic  Television  Labs  Inc.,  subsidiary 
of  Paramount  Pictures,  has  developed  the 
Lawrence  color  television  tubes  in  21 -inch  anc 
24-inch  sizes.  He  added  that  the  public  is  "con 
fused"  in  thinking  that  color  tv  pictures  an 
limited  to  12Vi-inch  or  15-inch  picture  tubes. 

Mr.  Balaban  noted  that  another  of  the  cor 
poration's  affiliates,  the  International  Telemete; 
Corp.,  conducted  experiments  at  Palm  Springs 
Calif.,  in  "pay-as-you-see"  television  operation 
during  the  past  winter.  He  said  the  experiment: 
"clearly  established  the  technical  proficiency  o 
the  system  and  the  willingness  of  the  public  t( 
pay  for  quality  television  entertainment  in  thei  { 
homes."   He  reported  that  the  Palm  Spring 
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Stromberg  Has  Color 

FIRST  Stromberg-Carlson  Co.  produc- 
tion model  color  television  set,  which  will 
retail  for  $995,  came  off  the  assembly 
line  last  week,  according  to  C.  J.  Hunt, 
general  manager  of  the  radio-television 
division.  The  set  is  part  of  a  first  run 
that  will  total  50,  Mr.  Hunt  said,  adding 
that  all  have  been  ordered  and  will  be 
delivered  within  10  days.  Presently  there 
are  35  employes  working  on  color  tele- 
vision production  work,  and  this  crew, 
Mr.  Hunt  said,  will  provide  the  nucleus 
for  the  full  staff  on  production  of  color 
tv  sets. 


programs  were  suspended  May  15  at  the  end 
of  the  resort  season,  and  will  be  resumed  Oct. 
15. 

ITC  also  has  made  "important  scientific  con- 
tributions" in  the  development  of  "electronic 
memory"  devices,  Mr.  Balaban  said.  He  an- 
nounced that  Telemeter  has  research  contracts 
with  the  Office  of  Naval  Research,  with  the 
Lincoln  Lab.,  operated  by  the  Massachusetts 
Institute  of  Technology  under  the  Air  Force 
contract,  and  a  supply  contract  with  the  Rand 
Corp.,  research  agency  for  the  Air  Force. 

Mr.  Balaban  reported  that  net  earnings  for 
Paramount  Pictures  and  subsidiaries  for  the 
first  quarter  ended  April  3  were  $1,404,000  as 
compared  with  $1,374,000  for  the  correspond- 
ing period  of  1953.  Consolidated  earnings  for 
the  first  quarter,  Mr.  Balaban  said,  were  63 
cents  per  share  as  against  59  cents  per  share 
for  the  quarter  ended  April  4,  1953. 

RCA  Splits  Radio,  Tv 
Into  Two  Divisions 

ESTABLISHMENT  of  two  separate  divisions- 
one  for  the  manufacture  and  sale  of  RCA 
Victor  home  television  receivers  and  another 
for  radios  and  "Victrola"  phonographs — was 
announced  last  week  by  Joseph  B.  Elliott, 
executive  vice  president  for  consumer  products, 
RCA.  Both  of  these  product  activities  formerly 
were  incorporated  in  the  RCA  Victor  Home 
Instrument  Dept. 

Simultaneously  with  the  separation,  Mr. 
Elliott  announced  that  Henry  G.  Baker  has 
been  appointed  vice  president  and  general 
manager  of  the  new  RCA  Victor  Television 
Div.  and  James  M.  Toney,  general  manager  of 
the  newly-created  RCA  Victor  Radio  and  Vic- 
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trola  Div.  Their  appointments  took  effect  last 
Tuesday. 

Mr.  Elliott  said  the  division  of  activities  was 
dicated  by  a  continuous  expansion  in  the  tele- 
vision, radio  and  phonograph  fields.  He  pre- 
dicted that  within  the  next  five  years,  the  in- 
dustry would  produce  about  10  million  color 
tv  sets  and  21  million  black-and-white  sets,  and 
that  radio  and  phonograph  production  would 
continue  at  high  levels. 

Mr.  Baker,  who  was  promoted  to  his  new 
post  from  that  of  general  manager  of  the  Home 


MR.  BAKER 


MR.  TONEY 


Instrument  Dept.  and  vice  president  of  RCA, 
joined  the  corporation  in  1943  as  a  purchasing 
agent.  He  was  named  general  sales  manager 
of  the  department  in  1946  and  a  vice  president 
in  1949. 

Mr.  Toney  formerly  was  director  of  distribu- 
tion for  consumer  products,  RCA.  He  joined 
the  corporation  in  1943  and  has  served  as 
general  merchandise  manager  of  the  RCA 
Victor  Distributing  Corp.,  advertising  and  sales 
promotion  manager  of  the  Home  Instrument 
Dept.  and  as  director  of  public  relations  for  the 
RCA  Victor  Div. 

Admiral  Offer  Gets  Response 

ADMIRAL  Corp.  has  reported  gratifying  "ini- 
tial response"  to  its  offer  of  a  $79.95  Apex 
vacuum  cleaner  with  the  purchase  of  every  tv 
receiver  or  other  appliance  for  $195.40  or  more 
during  its  20th  anniversary  celebration.  Re- 
sponse was  reported  by  W.  C.  Johnson,  Admiral 
vice  president  for  sales.  All  Admiral  distribu- 
tors are  participating  in  the  60-day  event,  along 
with  over  90%  of  its  33,000  dealers.  One  firm, 
Admiral  Distributors  Inc.,  Chicago,  reported 
its  highest  tv  sales  of  the  year  because  of  the 
offer.  Offer  is  being  made  in  newspaper  ads 
and  on  Admiral  programs  over  ABC  Radio. 

Emerson  Distributor  Meet 

EMERSON  Radio  &  Phonograph  Corp.,  New 
York,  will  hold  a  three-day  distributor  conven- 
tion on  June  22-24  at  The  Lido  in  Lido  Beach, 
L.  I.  It  is  expected  to  be  attended  by  distribu- 
tors from  all  parts  of  the  U.  S.,  Canada,  Europe, 
South  and  Central  America  and  the  Caribbean 
Islands. 

Emerson's  Half-Year  Report 

CONSOLIDATED  net  profit  of  Emerson  Radio 
&  Phonograph  Corp.,  New  York,  subsidiaries 
for  the  26-week  period  ended  May  1  was  re- 
ported last  week  at  $947,515,  equal  to  49  cents 
per  share,  as  compared  with  $1,768,694,  equal 
to  91  cents  per  share,  for  the  similar  period 
ended  May  2,  1953.  Consolidated  net  sales  for 
the  26-week  period  ended  May  1  was  said  to  be 
$40,445,690  as  against  $39,925,745  for  the  like 
period  ended  May  2,  1953. 


Dreg  Detector 

PHOTOTUBE  designed  to  inspect  soft 
drinks,  medicines  and  other  translu- 
cent fluids  on  the  production  line, 
reacting  to  even  minute  or  transparent 
impurities  that  may  be  bottled  inad- 
vertently, previously  available  only  on  a 
custom-order  basis,  has  been  added  to 
RCA's  commercial  line,  Douglas  Y. 
Smith,  general  marketing  manager,  has 
reported.  The  phototube  (RCA-6405/ 
1640)  reacts  only  to  pulses  of  light  caused 
by  particles  in  motion.  As  bottles  pass 
the  "eye"  of  the  tube  they  are  rotated 
swiftly  and  suddenly  stopped,  while  a 
light  is  focussed  on  their  swirling  con- 
tents. Even  a  bit  of  transparent  cello- 
phane or  glass  will  disturb  the  light  beam 
sufficiently  to  cause  the  tube  to  react 
and  to  trigger  an  electronic  reject  system, 
RCA  said. 


Home  Furnishings  Show 

LATEST  MODELS  of  radio-tv  receivers  and 
allied  equipment  will  be  on  display  at  the  semi- 
annual International  Home  Furnishings  Market, 
to  be  held  in  Chicago  June  21 -July  2.  The  show 
will  be  held  at  the  Merchandise  and  Furniture 
Marts. 

MANUFACTURING  PEOPLE 

A.  C.  Davis,  divisional  director,  Cinema  Engi- 
neering Co.,  Burbank,  Calif.,  shifts  to  Falmouth, 
Mass.,  in  June  for  three  months,  commuting 
to  New  Bedford  headquarters  of  Aerovox  to 
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work  on  engineering  research  and  development 
problems. 

Ralph  L.  Weber  appointed  executive  vice  presi- 
dent; Burt  Anderson,  vice  president  in  charge 
of  sales,  and  Fred  R.  Cooper,  vice  president  for 
engineering,  Gramer  Transformer  Corp.,  Chi- 
cago. 

Richard  R.  Averill,  formerly  with  Avco  Mfg. 
Co.,  to  CBS-Columbia  as  a  district  manager 
covering  New  Orleans,  Shreveport,  Jackson, 
Birmingham,  Mobile,  Nashville  and  Chatta- 
nooga. 

A.  J.  Kendrick,  syndicated  radio  programs  rep- 
resentative, RCA  Victor,  appointed  eastern 
manager,  commer- 
cial music  div.,  Mag- 
necord  Inc.  Chicago. 
James  R.  Butler, 
formerly  with  Ray- 
theon Mfg.  Co.,  ap- 
pointed director  of 
advertising  and  sales 
promotion,  Magne- 
cord  Inc. 

Rieardo  Muniz,  for- 
merly with  DuMont 
Labs,  named  mana- 
ger of  operations, 
MR.  KENDRICK  new  Canadian  West- 

inghouse  Co.  Ltd.,  radio  and  tv  receiver  factory, 
Brantford,  Ontario. 

MANUFACTURING  SHORTS 

Radio  Corp.  of  America  (RCA  Victor  Div.), 
Washington,  announces  MI-27132  low  pass 
filter,  suitable  for  standard  19"  rack  mountaing. 
It  will  be  connected  in  the  video  input  line 
of  the  visual  transmitter.  All  stations  using 
RCA  transmitters  will  require  this  filter  by  July 


E 


OF  SYRACUSE 

February,  1954 

shows  overwhelming  lead- 
ership in  this  5-station 
market  for 


of  #  Mm  15 -man.  periods 

6  a.m.  to  midnight 

WSYR  1st  in  54 
WSYR  2nd  in  18 

72 

ACUSE 

570  KC 

NBC  Affiliate  In  Central  New  York 


1,  1954  to  meet  FCC  requirements,  according 
to  RCA's  understanding.  All  RCA  drivers  or 
complete  transmitters  which  were  shipped  on 
or  after  July  1,  1953  will  receive  the  filter  at 
no  additional  charge.  Filter  price  is  $525: 
deliveries  start  this  month.  Radio  Corp.  of 
America  (Engineering  Products  Div.),  Camden, 
N.  J.,  announces  144-page  catalog,  designated 
form  2J8930,  describing  broadcast  audio  equip- 
ment. Available  to  broadcasters  who  address 
the  division  on  broadcast  station  letterheads. 

Sarkes  Tarzian  Inc.,  Bioomington,  Ind.,  re- 
ported that  its  Rectifier  div.  has  notified  its 
distributors  and  dealers  that  the  company  will 
pay  a  "fair  price"  for  defective  rectifiers  as 
a  means  of  securing  selenium.  The  metal  is 
said  to  be  in  short  supply  at  present  because 
of  military  requirements. 

Boonton  Radio  Corp.,  Boonton,  N.  J.,  an- 
nounces new  coupling  unit,  type  564-A,  which 
permits  coupling  of  an  external  oscillator  into 
new  type  260-A  Q  meter  for  Q  measurements 
in  audio  and  supersonic  frequency  ranges. 

Seletron  &  Germanium  Div.,  Radio  Receptor 
Co.,  N.  Y.,  announces  Bulletin  No.  177,  a  24- 
page  catalog  describing  Seletron  selenium  recti- 
fiers— both  radio  and  industrial  types.  Avail- 
able on  request  to  sales  dept.,  251  W.  19th  St., 
New  York  11. 

Astron  Corp.,  E.  Newark,  N.  J.,  announces 
publication  of  48-page  capacitor  catalog  show- 
ing latest  available  types,  complete  listings, 
and  technical  data  on  electrolytic,  paper-foil  and 
metallized-paper  capacitors.  Copies  are  avail- 
able by  writing  on  company  letterhead  to 
Astron  Corp.,  255  Grant  Ave.,  E.  Newark,  N.  J. 

Thordarson-Meissner,  Mt.  Carmel,  111.  (coils 
and  transformers),  announces  for  free  distribu- 
tion, Thordarson  catalog  400-L,  covering  its 
line  of  transformers  and  reactors  and  featuring 
new,  complete  television  replacement  section, 
new  output  transformer  chart  and  complete 
cross-reference.  This  may  be  obtained  from 
the  company  at  Seventh  and  Bellmont,  Mt. 
Carmel,  111. 

RCA  Information  Department  has  published  a 
36-page  brochure,  illustrated  in  full  color, 
which  shows  the  history  of  the  development  of 
color  tv,  an  explanation  of  how  it  works  and 
a  list  of  "firsts"  in  color  tv,  among  other  items 
of  interest. 

Television  Specialty  Co.,  N.  Y.,  announced 
last  week  it  can  make  available  to  rear  screen 
projection  users  a  new  Slide  Background  Serv- 
ice designed  to  provide  "convenient  and  inex- 
pensive slides  for  use  in  rear  screen  projection." 
The  company  also  reported  it  has  shipped  rear 
screen  projector  packages  to  WBEN-TV  Buf- 
falo, KMBT-TV  Beaumont,  Tex.,  and  KTEN 
(TV)  Ada,  Okla. 

Jerrold  Electronics  Corp.,  Phila.,  has  issued  a 
32-page,  illustrated  Specifications  Book  covering 
planning  of  tv  distribution  systems,  used  by 
community  television  systems,  apartment 
houses,  office  buildings,  etc.  Free  copies  are 
available  to  interested  persons  who  write  on 
their  letterheads  to  Jerrold  at  26th  &  Dickinson 
Sts.,  Philadelphia  46,  Pa. 


AWARDS 


Calif.  AP  Group  Honors 
State's  Radio-Tv  Shows 

TWENTY-ONE  radio  and  television  programs 
originating  in  California  stations  served  by  the 
Associated  Press  in  1953  were  honored  in  the 
Second  Annual  California  Associated  Press 
Radio  Assn.  Awards.  The  awards  were  pre- 
sented in  San  Francisco  at  a  special  awards 
luncheon  by  Ray  Spangler,  publisher  of  the 
Redwood  City  (Calif.)  Tribune,  a  director  of 
the  AP.    Winners  were: 

TELEVISION 

Best  Local  Tv  News  Show:  (1)  KFMB-TV 
San  Diego,  KFMB-TV  Newsreel;  (2)  KGO-TV 
San  Francisco,  Report  to  the  People  with  Gov. 
Earl  Warren. 

Best  Special  Events:  (1)  KFMB-TV,  "Birth 
of  a  Baby";  (2)  K ABC-TV  Hollywood,  "Sen- 
ator Taft  Death  Roundup";  (3)  KGO-TV, 
"Cerebral  Palsy  Telethon." 

RADIO 

Best  Local  News  Show  (Non-metropolitan): 
( 1 )  KPRL  Paso  Robles,  Local  News  in  Re- 
view. 

Best  Local  News  Show  (Metropolitan):  (1) 
KHJ  Los  Angeles,  Frank  Hemingway  and  the 
News;  (2)  KFMB  San  Diego,  Harold  Keen  and 
the  News;  (3)  KLX  Oakland,  John  K.  Chapel. 

Best  Local  Sports  Show:  (1)  KNBC  San 
Francisco,  Hal  Wolfe  Sports  Show;  KCBS  San 
Francisco,  Looking  Them  Over  with  Carroll 
Hansen,  a  first  place  tie;  (2)  KABC  Los 
Angeles,  Play  Ball. 

Best  Documentary  or  Special  Event:  (1) 
KCBS,  "Behind  This  Door";  (2)  KFMB,  "Paul 
White  on  the  Melhorn  Case";  (3)  KNX  Los 
Angeles,  "Troubled  Air." 

Best  Local  Farm  News  Program:  ( 1 )  KNBC 
Farm  Review  with  Henry  Schact;  (2)  KCBS, 
Gordon  Roth;  (3)  KLX,  Bert  Buzzini. 

Best  Local  Commentary:  (1)   KNBC,  Bill 
Guyman;  (2)  KABC,  "Robert  Taft";  (3)  KFI. 
Los  Angeles,  KFI  Calling. 

Father's  Day  Awards 

RADIO  and  television  personalities  were  pre- 
sented with  seven  of  12  awards  made  in  New— 
York  last  fortnight  by  the  1954  National]! 
Father's  Day  committee  in  observance  oftl 
Father's  Day,  June  20.  Winners  included  Herb|J 
Shriner,  CBS-TV,  "Television  Father  of  the. 
Year";  Peter  Lind  Hayes  and  Mary  Healy 
CBS  Radio,  "Husband  and  Wife  of  the  Year"i 
Roy  Rogers,  NBC-TV,  "Screen  Father  of  the] 
Year";  Lowell  Thomas,  CBS  Radio,  "Radid 
Father  of  the  Year";  Arlene  Francis,  person-j 
ality  on  CBS-TV,  NBC-TV  and  ABC-TVJ 
"Father's  Favorite  Female";  Eddie  FisherJ 
NBC-TV,  singer  of  the  famous  father-son,  "OhJ 
My  Papa,"  and  Brandon  de  Wilde,  ABC-TV| 
"Boy  in  the  1954  Father  and  Son  Good  Citizen-I 
ship  Code." 
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WPTZ  (TV)  Philadelphia  received  a  framec 
scroll,  said  to  be  the  first  official  commenda  i 
tion  ever  given  to  a  radio  or  tv  station  by  tht 
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Philadelphia  Council  of  Churches,  for  "excep- 
tional technical  skill,  extraordinary  sensitivity 
to  religious  elements  and  complete  cooperation 
of  all  station  personnel." 

VVHIO-TV  Dayton  received  a  Certificate  of 
Merit  from  the  Armed  Forces  for  effort  in  en- 
tertaining troops  overseas  during  1953.  Robert 
H.  Moody,  general  manager,  WHIO-AM-TV 
accepted  the  award  on  behalf  of  the  station. 

KWSO  Wasco,  Calif.,  received  honorary  life 
membership  in  Richland,  Calif.,  Parent-Teach- 
ers Assn.,  for  station's  "high  quality  of  pro- 
grams, both  for  adults  and  children"  and  "ever- 
readiness  to  promote  all  youth  activities  in  our 
community."  Robert  Bann,  program  director, 
accepted  for  station. 

Russ  Coglin,  disc  m.c,  KROW  Oakland,  Calif., 
received  an  award  from  Disabled  American 
Veterans  for  "unselfish  efforts  and  the  giving  of 
his  time  to  better  the  cause  of  the  disabled 
veteran." 

Steve  Allison,  late-night  commentator,  WPEN 
Philadelphia,  presented  a  citation  by  Mayor 
Joseph  S.  Clark,  that  city,  in  recognition  of 
".  .  .  outstanding  service  to  the  community 
through  his  continued  successful  efforts  to 
promote  the  intelligent  discussion  of  civic 
!  issues.  .  .  ."  The  citation  was  presented  at  testi- 
monial luncheon  before  150  city  officials. 

Keith  H.  Remy,  argicultural  journalism  junior, 
:  Iowa  State  College,  awarded  1954  WMT 
I  (Cedar  Rapids,  Iowa)  Farm  Radio  Scholarship 

in  recognition  of  his  having  won  in  the  annual 

SI. 000  scholarship  competition. 

Rege  Cordic,  host  of  WWSW  Pittsburgh's 
Cordic  &  Company  program  (Mon.-Sat.,  6-9:30 
a.m.),  honored  by  Junior  Achievement  of  Pitts- 
burgh Inc.,  at  annual  Future  Unlimited  banquet 
'and  presented  organization's  1954  achievement 
'  award  for  "inspiration  to  youth  in  the  field  of 
entertainment,"  according  to  WWSW. 

Cpl.  Lee  W.  Kinard,  formerly  program  direc- 
tor, WABZ  Albemarle,  N.  C,  awarded  certifi- 
cate of  achievement  by  Lt.  Gen.  Alexander  R. 
Boiling,  Third  Army  Commander,  for  role  in 
Exercise  "Flash  Burn,"  in  which  Cpl.  Kinard 


°LAQUE  for  most  distinguished  use  of 
match  book  advertising  in  radio-tv  sta- 
tion field  is  presented  to  Gayle  V.  Grubb 
(r),  vice  president-managing  director  of 
WJBK-AM-FM-TV  Detroit,  by  Bill  Power, 
advertising  manager  of  Chevrolet  and 
president  of  Detroit's  Adcraft  Club.  Con- 
test was  sponsored  by  Match  Industry  In- 
formation Bureau. 


WINNERS  of  all  prizes  in  the  annual  film  contest  of  the  Baltimore  Press  Photographers 
Assn.  are  these  three  newsreel  cameramen  of  WMAR-TV  Baltimore,  receiving  con- 
gratulations of  station  director  E.  K.  Jett  (2d  r).  They  are  (I  to  r):  Carroll  Hebbel, 
third  prize-honorable  mention;  Charles  Purcell,  first  prize  and  honorable  mention,  and 
Edmund  Eisenmeier,  second  prize.  Winning  films  were  used  on  Sunpapers  Television 
Newsreel,  which  has  been  on  the  air  since  1947. 


directed  filming,  processing,  editing  and  narrat- 
ing of  daily  10-minute  film  of  maneuver  activi- 
ties. 

Jimmy  Shearer,  owner-operator,  WHBI  New- 
ark, N.  J.,  recipient  of  Tv  Guide  gold  medal 
award  in  recognition  of  his  Songs  of  Today  and 
Yesterday  program,  shown  Sundays  on  WFTL- 
TV  Ft.  Lauderdale. 

Awards  for  improvements  in  Canadian  broad- 
casting have  been  made  to  Canadian  stations 
by  the  trade  paper,  Canadian  Broadcaster  & 
Telescreen,  Toronto.  Winners  were  CFQC 
Saskatoon  for  its  news  and  editorial  presenta- 
tions; CHOK  Sarnia,  for  its  community  work 
following  the  May  21,  1953,  tornado,  which 
destroyed  part  of  the  city;  CJRW  Summerside, 
for  its  programming  activities;  CKBB  Barrie, 
for  its  efforts  to  obtain  better  rights  for  radio 
and  newspaper  reporters;  jointly  to  CJOC  Leth- 
bridge,  CKWX  Vancouver,  and  CJCA  Edmon- 
ton, for  coverage  of  farm  news  at  Royal  Win- 
ter Fair,  Toronto. 

ABC  Radio's  Greatest  Story  Ever  Told  program 
received  double  honors  from  10th  district  PTA 
of  California  Congress  of  Parents  and  Teachers, 


Los  Angeles,  as  best  children's  entertainment 
and  best  spiritual  education  program  on  the  air. 

A  scroll  commending  WBAL-TV  Baltimore 
disc  jockey  Al  Ross  for  his  Saturday  television 
program  Teen  Canteen  has  been  presented  to 
him  by  the  Radio  and  Television  Guild  of 
Maryland  U.  As  guest  of  honor  at  a  banquet 
given  by  the  guild,  Mr.  Ross  was  cited  for  his 
meritorious  service  to  teen-agers  in  the  Balti- 
more area. 

WCCO  Minneapolis-St.  Paul  radio  personalities 
and  programs  won  six  "Awards  for  Excellence" 
in  competition  sponsored  jointly  by  the  Minne- 
apolis Advertising  Club  and  the  Twin  City 
AFTRA  local.  The  winners,  selected  for  out- 
standing work  during  the  past  12  months,  were: 
Dr.  E.  W.  Ziebarth.  best  news  commentator; 
Bob  DeHaven,  best  master  of  ceremonies; 
Jeanne  Arland,  best  woman  performer;  Joyce 
Lamont,  best  woman  commercial  announcer; 
Gordon  Eaton,  best  man  announcer:  and 
Saturday  Night  Party,  best  hillbilly-western 
show. 
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INTERNATIONAL 


IAAB  UNIT  AIDS  PRESS  RADIO  FREEDOM 


Inter  -  American  broadcasters 
group  is  told  that  lAAB's  Lib- 
erty of  Information  Committee 
foiled  attempts  to  suppress  ra- 
dio-press freedom  in  some 
Latin  American  nations. 

ATTEMPTS  to  suppress  freedom  of  radio  and 
press  in  a  number  of  Latin  American  nations 
have  been  thwarted  by  the  Liberty  of  Informa- 
tion Committee,  Inter-American  Assn.  of  Broad- 
casters, the  IAAB  board  was  told  at  its  biennial 
meeting,  held  May  28-30  at  Chicago.  Emilio 
Azcarraga,  XEW-AM-TV  Mexico  City,  IAAB 
president,  presided  at  the  meeting. 

Currently  the  committee  is  working  with 
Guatemalan  officials  and  broadcasters  to  main- 
tain free  radio  and  press  in  that  nation,  where 
the  political  situation  is  fluid.  In  Ecuador  the 
committee  persuaded  President  Iberra  to  re- 
store normal  operation  of  Radio  Quito  and  the 
newspaper  El  Commercio. 

The  Swiss  government  has  dropped  its  de- 
mand for  broadcast  fees  to  cover  the  world 
soccer  championship  games  this  month,  provid- 
ing free  access  to  radio  stations  of  the  world, 
the  IAAB  board  was  told  by  its  committee, 
which  obtained  the  reversal  of  policy. 

Members  of  the  information  group  are  Fer- 
nando Eleta,  Panama,  chairman;  Eduardo  Hec- 
tor Alonzo,  Cuba;  lulio  Carrasco,  Chile;  Gil- 
more  N.  Nunn,  WLAP  Lexington,  Ky.  Jules 
Dubois,  Panama,  is  chairman  of  the  Inter- 
American  Press  Assn.  sister  committee  on  free- 
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dom  of  information. 

Mr.  Nunn  was  appointed  by  the  IAAB  board 
as  permanent  delegate  to  the  UN,  of  which 
IAAB  is  a  member,  and  Adrian  Lajous,  Mexico, 
was  appointed  alternate.  UN  invited  the  as- 
sociation to  become  a  full-fledged  member  in 
action  taken  last  year. 

The  Liberty  of  Information  Committee  was 
organized  in  early  1953  as  a  result  of  the 
Panama  Doctrine,  drafted  and  adopted  jointly 


IAAB  selectees. 

The  board  voted  to  redraft  its  code  of  ethics 
in  accord  with  a  similar  UN  code.  It  decided 
to  enlarge  the  bi-monthly  bulletin  sent  to  3,000 
Central  and  South  American  broadcasters  and 
to  organize  a  Central  American  Broadcasters 
Assn.  The  1955  IAAB  General  Assembly  will 
be  held  next  February  in  Vina  Delmar,  Chile. 
Review  of  the  IAAB  financial  picture  and 
membership  showed  continuing  growth  and  a 
growing  record  of  achievements. 

Attending  the  meeting  besides  President  Az- 


BIENNIAL  MEETING  of  the  board  of  Inter-American  Assn.  of  Broadcasters  was  held 
May  28-30  in  Chicago.  Taking  part  were  (I  to  r):  seated,  Ramon  Quinones,  WAPA- 
AM-TV  San  Juan,  P.  R.;  Emilio  Azcarraga,  XEW-AM-TV  Mexico  City,  president;  Goar 
Mestre,  CMQ-AM-TV  Havana,  ex-president;  standing,  Ramon  Bonachea,  Havana,  ex- 
director  general;  Jose  Luis  Fernandez,  Mexico  City,  director  general;  Gilmore  N. 
Nunn,  WLAP  Lexington,  Ky.,  U.  S.  member;  Fernanda  Eleta,  RPC  Network,  Panama; 
Felix  Cardona,  Ondas  Populares,  Caracao,  Venezuela,  and  A.  M.  Martinez,  Carib- 
bean Network,  ex-vice  president. 


by  the  IAAB  board  and  IAPA.  The  doctrine 
was  a  declaration  of  mutual  support  and  co- 
operation between  the  hemispheric  radio  and 
press  associations.  The  IAAB  committee  activi- 
ty against  censorship  included  successful  efforts 
in  Cuba  and  Bolivia  as  well  as  Ecuador. 

At  its  biennial  meeting  the  board  reviewed 
a  plan  of  cooperation  with  the  UN  Office  of 
Information,  including  rebroadcast  of  a  daily 
five-minute  UN  newscast  fed  by  shortwave,  and 
set  up  an  information  exchange  method  for 
publications.  A  general  conference  on  unifica- 
tion of  hemispheric  radio  laws  was  authorized 
as  well  as  a  conference  looking  toward  a  cam- 
paign to  tell  the  masses  about  the  values  of 
freedom  of  information.  A  study  will  be  made 
of  radio-tv  scholarship  grants.  Lincoln  Insti- 
tute, New  York,  grants  five  scholarships  to 


- 


British  'Are  There' 

BRITISH  counterpart  of  CBS'TV's  You 
Are  There  program,  which  recreates  great 
moments  in  history,  has  been  launched 
in  Britain  by  BBC.  The  first  program, 
"The  Charge  of  the  Light  Brigade,"  was 
performed  recently  by  British  actors,  and 
was  based  on  an  original  script  prepared 
by  BBC.  As  with  CBS-TV's  presentation, 
the  BBC  version  is  handled  with  a  group 
of  commentators  acting  as  reporters  on 
each  show. 


carraga  and  Messrs.  Nunn  and  Eleta,  were 
Ramon  Quinones,  WAPA-AM-TV  San  Juan 
P.  R.;  Felix  Cardona,  Ondas  Populares,  Cara 
cao,  Venezuela;  Jose  Luis  Fernandez,  Mexicc 
City;  Goar  Mestre,  CMQ-AM-TV  Havana  anc 
Dr.  Ramon  Bonachea,  Havana. 

Heads  Toronto  Ad  Club 

ANDY  A.  McDERMOTT,  general  manage 
of  Radio  &  Television  Sales  Inc.,  Toronto,  sta  I 
tion  representative,  was  elected  president  o 
the  Advertising  &  Sales  Club  of  Toronto,  firr' 
radio  man  to  head  the  850-member  group 
largest  of  its  kind  in  the  British  Commonwealth 
Other  radio  personalities  elected  to  the  boar 
for  1954-55  were  Norman  D.  Brown,  Radii 
Time  Sales  (Ontario)  Ltd.,  Walter  E.  Elliot  | 
Elliott-Haynes   Ltd.;    and    Duncan  Mclnne: 
McCann-Erickson  Inc.,  all  of  Toronto. 
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U.  S.  Tv  Programs 
Top  List  in  Canada 

AMERICAN  tv  network  and  film  shows  have 
gained  top  popularity  in  Canada's  most  heavily 
congested  tv  receiver  area,  southern  Ontario. 

Of  10  top  shows  on  CBLT  (TV) 
CANADA      Toronto,  the  only  Canadian  show 

was  tenth.  Practically  all  top 
shows  on  other  CBC  tv  stations  at  Montreal, 
Ottawa  and  Vancouver  were  also  of  U.  S. 
origin. 

On  CBLT  Toronto  most  popular  shows  in 
May,  according  to  Elliott-Haynes  Ltd.,  Toron- 
to, monthly  "Teleratings"  report,  were  Jackie 
Gleason  with  rating  of  59.1,  Toast  of  the  Town 
37.4,  Liberace  36.6,  Our  Miss  Brooks  32.1,  Four 
Star  Playhouse  31.1,  Times  Square  Playhouse 
30.8,  Milton  Berle  30.4,  Dennis  Day  30,  Dave 
Garroway  29.5  and  Holiday  Ranch  29.4  (Ca- 
nadian). 

Percentage  of  audience  viewing  WBEN-TV 
Buffalo  is  gradually  diminishing  as  more  U.  S. 
shows  are  seen  locally  in  Toronto.  Top  five 
shows  for  Canadian  audience  on  WBEN-TV 
were  Dragnet  63.6,  Arthur  Godfrey  62.9,  Four 
Star  Playhouse  59.8,  Ford  Theatre  56.9  and 
Kraft  Theatre  56.8. 

On  CBMT  (TV)  Montreal  (English)  lead- 
ing shows  were  Ford  Theatre  87,  Toast  of  the 
Town  80.7,  Jackie  Gleason  79.7,  Douglas  Fair- 
banks Presents  79.6  (British)  and  CBC  Theatre 
79.4  (Canadian).  CBUT  (TV)  Vancouver, 
which  has  competition  from  nearby  U.  S.  sta- 
tions, had  these  leading  shows  in  May:  Your 
Hit  Parade  44.9,  Studio  One  44.8,  Hollywood 
Pro  Wrestling  43.4,  CBC  Theatre  41.4  (Cana- 
dian) and  Dave  Garroway  40.3. 

Hungarian  Tv  Advent 
Described  by  Press 

ADVENT  of  television  broadcasting  in  Red- 
satellite  Hungary  earlier  this  year  is  recounted 
in  the  June  issue  of  Free  Europe  Press.  Quoting 

from  an  article  Jan.  20  in  Beke  es 
HUNGARY       Szabadsag  (Budapest),  the  U.  S. 

publication  said  the  "experiment- 
al show  presented,  to  an  invitation  audience, 
the  following  program :  A  scene  from  the  Buda- 
pest meeting  of  the  World  Council  of  Peace; 
a  combine  reaping  near  the  city  of  Kunszent- 
marton;  Paul  Ulicska,  the  Stakhanovist  Brigade 
leader  of  the  Lorinci  Hengermy  Plant;  the 
pupils  of  the  girls'  high  school  in  Szekesfehervar 
writing  a  letter  to  Paul  Robeson." 

Pointing  out  that  local  tv  sets  will  be  manu- 
factured by  the  Orion  Plant  in  1955,  the  article 
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was  described  by  Free  Europe  Press  as  trying 
"to  dispel  some  of  the  'popular  misconceptions' 
about  television,  assuring  readers  that  television 
has  nothing  to  do  with  X-ray;  that  the  receiver 
does  not  shoot  invisible  rays  at  the  spectators; 
no  television  sickness  or  television  poisoning  of 
any  kind  exists;  the  television  receiver  can  give 
only  the  program  of  the  studio  and  cannot  be 
'directed'  to  a  certain  theatre  performance  or 
sports  match,  and  finally,  nobody  in  bed  can 
see  what  the  weather  is  like  out  of  doors  with 
the  help  of  tv." 

Mexican  Network  Cites 
Benefits  of  Tape 

ADVERTISING  costs  on  Mexican  stations  have 
been  cut  70%  by  the  introduction  of  magnetic 
tape  recording,  according  to  Clemente  Serna 
Martinez,  president  and  general  manager  of 
Radio  Programas  de  Mexico,  which  claims  to 
be  the  largest  network  in  the  Republic. 

"For  example,"  Mr.  Martinez  said,  "an  hour 
show  recorded  on  discs  in  1941  cost  us  30  pesos 

($3.50  U.  S.).  The  cost  now  on 
MEXICO        tape  is  about  3l/2  pesos  (40  cents 

U.S.).  As  a  result,  clients  are  in- 
vesting the  money  they  save  in  additional  ad- 
vertising, which  obviously  is  better  for  every- 
one." 

Founded  in  1941  with  two  stations,  Radio 
Programas  has  grown  to  95  affiliates  under  the 
direction  of  the  45-year-old  Mr.  Martinez.  The 
network  records  about  3,000  hours  monthly, 
representing  about  70%  of  its  total  air  time. 
Of  the  3,000  hours,  75%  is  on  tape,  the  balance 
on  discs. 

"As  soon  as  we  can  get  proper  tape  playback 
equipment  in  some  of  the  affiliated  stations,  we 
expect  to  use  tape  for  94%  of  our  recordings," 
Mr.  Martinez  said.  "We  find  tape  is  cheaper, 
faster  and  easier  to  handle  than  discs,  cuts  space 
and  mailing  charges  in  half,  gives  a  higher 
quality  of  reproduction  and  can  be  re-used  in- 
definitely." 

Radio  Programas  uses  an  Ampex  high  speed 
tape  duplication  system  to  process  the  170,000 
ft.  of  tape  per  day  which  is  distributed  to  its 
affiliated  stations  by  airmail,  regular  mail  or 
bus. 

Aside  from  the  tape  network,  Radio  Pro- 
gramas also  operates  Cadena  Azul  (Blue  Net- 
work) which  broadcasts  three  hours  daily  to 
20  stations  that  can  be  reached  by  telephone 
lines.  The  other  75  affiliates  can  be  reached 
only  by  radio-telephone  and  get  all  program 
recordings  by  mail. 

However,  Mr.  Martinez  said,  recordings 
actually  serve  the  network's  purposes  better 
than  direct  broadcasting  over  phone  lines,  from 
the  standpoints  of  both  economy  and  quality. 

Fenton  to  CARTB  Post 

CHARLES  W.  FENTON  has  been  appointed 
sales  director  of  the  Canadian  Assn.  of  Radio 
&  Television  Broadcasters,  and  will  make  his 
headquarters  at  Toronto.  Miss 
CANADA  Joan  Ste.  Croix  has  been  moved 
from  the  Ottawa  headquarters  of 
CARTB  to  the  Toronto  office,  to  handle  all 
research  activities  for  French-language  sales. 

The  new  sales  director,  succeeding  Pat  Free- 
man who  resigned  recently  [B«T,  April  19],  has 
had  wide  sales  experience  throughout  Canada, 
and  three  years  in  a  Canadian  advertising 
agency.  He  was  selected  after  an  intensive 
search  and  screening  by  an  executive  consultant 
and  placement  firm.  He  is  a  war  veteran,  hav- 
ing served  with  the  Royal  Canadian  Air  Force. 


Radio  Success  Story 
Cited  for  Germany 

THE  RADIO  success  story,  common  to  broad- 
casters in  the  U.  S.,  is  compiling  a  record  over- 
seas, according  to  Voice  of  America. 

The  Voice's  station  in  Berlin,  RIAS  (Radio  in 
American  Sector),  has  succeeded  during  the 
past  year  in  contacting  hundreds  of 
BERLIN     missing  persons,  many  of  them  chil- 
dren,   in    Soviet-dominated  central 

Europe. 

Search  announcements  made  on  RIAS  ap- 
parently are  getting  through.  This  was  pointed 
up  in  a  German  Red  Cross  report  for  the  year 
ending  last  April  1,  VOA  noted.  The  agency 
said  that  the  effectiveness  of  RIAS  with  such 
announcements  beamed  to  the  Iron  Curtain  was 
particularly  noteworthy  because  of  "intensified 
Communist  jamming."  RIAS,  which  has  been 
operating  since  1946  from  the  western  sector  of 
Berlin,  began  broadcasting  to  the  East  Zone  at 
the  time  of  the  Berlin  blockade  of  1948.  It 
broadcasts  22  hours  daily  with  300  kw. 

MacDonald  Heads  BBM  Post 

CLYDE  MacDONALD,  account  executive  of 
Young  &  Rubicam  Ltd.,  Toronto,  has  been 
appointed  research  director  of  Bureau  of  Broad- 
cast Measurement,  Toronto,  co- 
CANADA  operative  organization  of  broad- 
casters, advertisers  and  advertising 
agencies,  that  conducts  surveys  on  Canadian 
station  coverage.  The  position  of  research  di- 
rector was  created  by  a  vote  at  the  1953  annual 
BBM  meeting.  Mr.  MacDonald  will  not  start 
his  duties  until  later  this  summer. 
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FIVE  NEW  TVS 
UP  FOR  APPROVAL 

CBC  Board  of  Governors  meets 
June  1  8  to  hear  five  tv  and  six 
am  applications. 

FIRST  MEETING  of  Canadian  Broadcasting 
Corp.'s  Board  of  Governors  at  St.  Johns,  Nfld., 
on  June  18  at  the  Newfoundland  Hotel,  will 
hear  applications  for  five  new  television  sta- 
tions and  six  new  broadcasting 
CANADA  stations  for  various  parts  of  Can- 
ada. 

CJON  St.  Johns  will  apply  for  a  tv  station, 
Newfoundland's  first,  on  ch.  2  with  1.06  kw 
video  and  .634  kw  audio  and  an  antenna  359 
feet  above  average  terrain. 

Two  tv  bids  at  Moncton,  N.  B.,  will  be 
heard,  one  from  CKCW  Moncton,  for  ch.  2 
with  5  kw  video  and  3  kw  audio  and  antenna 
990  feet  above  average  terrain,  the  other  from 
Franklin  &  Herschorn  Theatre  Co.  Ltd.,  for 
ch.  2  with  4.85  kw  video  and  2.42  kw  audio 
and  antenna  554.5  feet  above  average  terrain. 

CKX  Brandon,  Man.,  asks  for  ch.  5,  19.3 
kw  video  and  9.65  kw  audio,  and  antenna 
259  feet  above  average  terrain.  CJIC  Sault  Ste. 
Marie,  Ont.,  requests  ch.  2  with  5.16  kw  video, 
2.58  kw  audio,  and  antenna  249  feet  above 
average  terrain. 

Applications  for  new  am  stations  are  from 
widely  scattered  spots  in  Canada.  Two  com- 
panies at  Sault  Ste.  Marie,  I.  A.  Vannini  and 
J.  L.  Cohen,  and  C.  P.  Greco  for  Superior 
Radio-Tv  Co.,  ask  for  250  w  on  1400  kc. 

At  Peace  River,  northern  Alberta,  W.  P. 
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Dunbeck  for  Peace  River  Broadcasting  Corp. 
Ltd.,  asks  1  kw  on  630  kc.  At  Gait,  Ont., 
M.  G.  Spohn  for  Gait  Broadcasting  Co.  Ltd., 
is  asking  250  w  on  1110  kc  daytime.  At 
Leamington,  Ont.,  A.  A.  Bruner  for  Sun  Par- 
lor Broadcasters  Ltd.  (at  the  southernmost 
point  in  Canada),  asks  1  kw  on  710  kc  day- 
time. F.  V.  Regan  for  London  Broadcasters 
Ltd.,  is  requesting  5  kw  on  1290  kc  at  London, 
Ont. 

With  a  power  increase  to  10  kw  granted  at 
the  last  CBC  board  meeting  to  CKVL  Verdun, 
Que.  [B*T,  April  12],  other  broadcasters  are 
asking  similar  increases.  CJOC  Lethbridge. 
Alta.,  requests  a  boost  from  5  to  10  kw  on  1220 
kc,  and  CJBR  Rimouski,  Que.,  from  5  to  10 
kw  on  900  kc.  Other  power  increases  are  asked 
by  CKNW  New  Westminster,  B.  C,  1  to  5  kw 
on  1320  kc;  CJVI  Victoria,  B.  C,  1  to  5  kw 
on  900  kc;  CHLO  St.  Thomas,  Ont.,  1  to  5 
kw  on  680  kc;  CHLN  Three  Rivers,  Que.,  1 
to  5  kw  on  550  kc. 

Power  increases  by  two  tv  stations  not 
yet  on  the  air  are  being  asked  by  CHCT-TV 
Calgary  on  ch.  2  from  10.9  to  100  kw  video 
with  antenna  989  feet  above  average  terrain, 
and  by  CFQC-TV  Saskatoon  from  35.8  to  100 
kw  on  ch.  8  with  directional  antenna  866  feet 
above  average  terrain. 

Applications  also  will  be  heard  for  a  satellite 
transmitter  of  250  w  on  1400  kc  by  CJNB 
North  Battleford,  Sask.,  for  location  at  Lloyd- 
minister,  Sask.,  and  for  an  fm  station  by  CKDA 
Victoria,  B.  C,  with  370  w  on  98.5  mc.  Li- 
cense for  an  emergency  transmitter  is  being 
asked  by  CJMS  Montreal.  Requests  for  share 
transfers  are  being  made  by  CKXL  Calgary; 
CHUB  Nanaimo,  B.  C;  CKOK  Penticton, 
B.'  C;  CJAT  Trail,  B.  C;  CKDM  Dauphin, 
Man.;  CFBC  St.  John,  N.  B.;  CJON  St.  John, 
Nfld.;  CJFX  Antigonish,  N.  S.;  CKBW  Bridge- 
water,  N.  S.;  CFJB  Brampton,  Ont.;  CKOY 
Ottawa;  CHUM  Toronto;  and  CHRC  Quebec. 
Change  of  corporate  name  is  being  asked  by 
CKXL  Calgary,  and  CKDA  Victoria. 

Test  Starts  on  Proposed  Link 

PATH  TESTING  on  the  1,200  mile  route  from 
Toronto  to  Winnipeg,  via  North  Bay,  has 
started  for  construction  of  a  tv  microwave  link 

to  Winnipeg.  Bell  Telephone  of 
CANADA       Canada  will  erect  45  microwave 

relay  towers  on  the  route,  the 
largest  part  of  which  is  through  the  sparsely 
inhabited  bushland  north  of  Lake  Superior. 
The  route  will  go  from  Toronto  to  North  Bay, 
then  via  Cochrane,  Hearst,  Fort  William,  Dry- 
den  and  Kenora  to  Winnipeg.  There  will  be  36 
towers  on  the  section  from  North  Bay  to 
Winnipeg.  The  Fort  William  tower  also  will 
link  CFPA-TV  Port  Arthur,  with  the  network. 
Testing  of  the  route  will  be  done  this  sum- 
mer and  winter,  with  actual  construction  of 
the  towers  to  start  early  next  year. 

CHRLto  1  Kw,910Kc 

CHRL  Roberval,  Que.,  began  broadcasting 
last  month  with  its  new  1  kw 
CANADA  transmitter  on  910  kc.  Advertising 
agency  executives  from  Montreal 
and  Quebec  visited  Roberval,  which  is  on  Lake 
St.  John  200  miles  north  of  Quebec  City.  The 
station  formerly  was  on  1230  kc  with  250  w. 


Radio  Sets  Report 

FIRST  1954  tri-annual  report  on  sets-in- 
use  for  Canadian  radio  stations  shows 
an  average  of  29.8%  of  sets-in-use  day- 
time and  evening  in  five  basic  metropoli- 
tan test  areas.  Report  issued  by  Elliott- 
Haynes  Ltd.,  Toronto,  shows  January 
figure  at  29.8%,  February  30.6%, 
March  30.1%,  and  April  28.5%.  Day- 
time average  for  each  month  was  27.6% 
for  January,  28.1%  February,  27.4% 
March,  and  25.7%  April,  with  average 
for  four  months  of  27.2%.  Evening  pro- 
gram averages  were  34.8%  January, 
36.2%  February,  36.1%  March,  34.5% 
April,  with  average  of  35.4%  for  four 
months. 


• 


CHCH-TV  Start  Delayed; 
CFRN-TV,  CFQC-TV  Set  Plans 

CHCH-TV  Hamilton,  Ont.,  which  was  to  have 
gone  on  the  air  May  23,  has  run  into  more, 
technical  difficulties,  and  will  not  be  on  the 
air  until  sometime  in  June.  It  will 
CANADA  be  the  first  independently-owned 
station  to  compete  with  a  CBC 
TV  outlet  in  Canda. 

CFRN-TV  Edmonton.  Alta.,  will  be  on  the 
air  sometime  in  September,  according  to  ownei 
Dick  Rice.  A  delay  in  starting  building  op 
erations  was  caused  by  a  late  spring  break-up 
in  northern  Alberta. 

CFQC-TV  Saskatoon,  Sask.,  is  to  go  on  the  aii 
also  in  September  or  early  October.  Building 
construction  has  been  delayed  by  late  spring 
in  western  Canada. 

Ask  CBC  Liberalization 

MORE  privately-owned  tv  stations  in  majoi 
market  areas  and  greater  freedom  for  inde 
pendent  radio  outlets  have  been  urged  of  th< 

Canadian  government  in  a  resolu 
CANADA       tion  by  the  Young  Liberal  Federa 

tion.  The  group  is  the  junio: 
branch  of  the  Liberal  Party,  which  is  the  Ca 
nadian  government  party.  Although  the  young 
er  group  reflects  the  party's  thinking,  a  simila 
resolution  at  last  year's  Liberal  Party  meetinj 
at  Ottawa,  was  prevented  from  reaching  th 
convention  by  the  Canadian  Cabinet.  Th 
younger  Liberal  group  feels  that  the  Canadiai 
government  policy  is  too  restrictive  in  area 
serviced  by  the  Canadian  Broadcasting  Corp.'" 
television  stations.  Government  policy  will  a; 
present  allow  no  second  station  in  such  areas  tc 
compete  with  the  CBC  government-owned  sta 
tions  in  major  Canadian  markets. 

Canadian  Tv  Set  Sales  Up 

IN  THE  first  four  months  of  1954  a  total  o 
137,267  television  receivers  valued  at  $50,484 
922  were  sold  in  Canada,  according  to  th| 

Radio-Tv  Mfrs.  Assn.  of  Canada! 
CANADA       This  is  an  increase  of  25,868  set  | 

during  April,  and  compares  wit  | 
94,136  sets  sold  in  the  first  four  months  c| 
1953.  Half  the  four  months  total  for  1954  wa  | 
sold  in  Ontario. 


CBS  BASIC  -DU  MONT  — ABC 
REPRESENTED  BY  H-R  TELEVISION,  INC. 

COVERS  CENTRAL  KANSAS 


LOUD  SPEAKERS  AND  CABINETS 

7501  Sunset  Blvd. 
Tel.  Hollywood  2-6531 


GATES-LOS  ANGELES  "    "  ' 
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BETTER  MOUSETRAP' 

THE  OLD  adage  about  a  better  mousetrap  was 
proved  again,  literally  this  time,  with  help  of 
KUAM  Agana,  Guam,  the  first  commercial 
broadcasting  station  in  the  American  Southwest 
Pacific.  Titled  Swap  Shop,  the  program  offers 
local  non-commercial  enterprises  a  chance  to 
sell  items  by  radio.  When  one  enterprising  fel- 
low advertised  a  self-designed  mousetrap,  he 
was  shortly  forced  to  cancel  out.  The  islanders 
had  beaten  a  path  to  his  doorstep  and  bought 
him  out. 

'MISS  WASHINGTON'  CONTEST 

WWDC  Washington  is  accepting  entries  for  the 
"Miss  Washington  of  1954"  beauty-talent  con- 
test, the  12th  consecutive  "Miss  Washington" 
search  conducted  by  that  station,  according  to 
Ben  Strouse,  vice  president-general  manager. 
The  winner,  in  addition  to  receiving  numerous 
awards,  will  go  to  Atlantic  City,  N.  J.,  as  Wash- 
ington's official  entry  in  the  Miss  America 
Pageant,  Sept.  6-11,  where  she  will  compete 
for  the  title  of  "Miss  America"  and  $25,000  in 
scholarship  awards.  Since  1942,  one  "Miss 
Washington"  has  gone  on  to  win  "Miss  Amer- 
ica" honors,  and  sponsor  WWDC  hopes  that 
1954  will  bring  a  repeat  of  that  performance. 

WINNER  VISITS  HOLLYWOOD 

WINNER  of  the  annual  International  Tugboat 
Races  at  Detroit,  Capt.  Tom  McQueen,  Mon- 
treal skipper  of  the  tug,  "Atomic,"  received  a 
week's  visit  in  Hollywood  as  the  guest  of 
Preston  Foster,  star  of  Waterfront  tv  film  series. 
United  Television  Programs  Inc.,  which  dis- 
tributes the  Roland  Reed  production,  arranged 
the  trip  as  one  of  the  sweepstakes  prizes. 

VIDEO  BASEBALL  TALKATHON 

THE  "FIRST"  televised  baseball  talkathon  is 
claimed  by  KOAT-TV  Albuquerque,  N.  M., 
after  a  three-hour  and  ten-minute  session  of 
answering  baseball  questions  was  conducted  by 
Lee  Allen,  KOAT-TV  sports  announcer,  and 
author  of  100  Years  of  Baseball.  Viewers' 


ABC 

1370  KC 
1000  watts1 
full  time 


LONGVIEW 
TEXAS 
Abundant  water  re- 
sources for  industry, 
domestic  use,  agricul- 
ture, ranching,  lum- 
ber. 

James  R.  Curtis,  President 


WGBS  Miami  honored  Ernesto  de  la  Fe 
(2d  r),  Cuban  Minister  of  Information,  at 
a  cocktail  party  at  which  the  Cuban  offi- 
cial said  American  radio  has  helped  Cu- 
bans to  understand  the  U.  S.  Others  are 
WGBS  Sales  Manager  and  Mrs.  Frank  J. 
Riordan  (I)  and  Eduardo  Hernandez,  Cu- 
ban consul  in  Miami. 

questions,  screened  by  a  five-man  committee  of 
baseball  authorities,  were  fired  at  Mr.  Allen 
almost  at  a  one-a-minute  clip.  Mr.  Allen,  de- 
scribed as  "a  walking  dope  book,"  answered  141 
of  152  questions  asked  over  the  distance,  for  a 
.921  batting  average.  When  the  talkathon  went 
off  the  air,  the  panel  committee  still  had  237 
questions  waiting  to  ask.  Mr.  Allen  held  two 
previous  baseball  talkathons  via  radio  in  Phila- 
delphia and  Cincinnati. 

KTHE  (TV)  EDUCATION  SERIES 

SECOND  discussion  program  in  Families  Are 
First  series,  sponsored  by  National  Board  of 
Review  of  Motion  Pictures  and  Parent-Teachers 
Associations  on  educational  KTHE  (TV)  Los 
Angeles,  featured  M-G-M  director  Roy  Row- 
land, who  suggested  the  way  to  help  children 
love  and  appreciate  music  is  to  place  it  every- 
where in  their  early  environment  or  to  place 
the  children  where  music  exists.  Also  serving 
on  the  panel  were  Cobina  Wright,  speaking  for 
the  National  Board's  monthly  Films  in  Review 
publication;  Florence  Thalheimer,  KTHE  pro- 
gram director;  Carl  Nater,  director  of  16  mm 
division  for  Walt  Disney  Studios,  and  Mrs. 
Frederick  Gerri  Teasley,  representing  803 
groups  in  the  Federated  Women's  Clubs  of 
California. 

HAILE  SELASSIE  COVERAGE 

PRESS  and  radio  services  of  the  U.  S.  Informa- 
tion Agency  are  bringing  the  people  of  Ethiopia 
special,  daily  on-the-spot  accounts  of  the  visit 
of  Emperor  Haile  Selassie  to  the  United  States. 
A  press,  radio  and  photo  team  has  been  as- 
signed to  provide  complete  coverage  of  the 


KPRC-TV's  Pool 

KPRC-TV  Houston  believes  that  it  is 
the  only  station  in  the  country  equipped 
with  a  swimming  pool.  Eighteen  feet 
in  diameter,  three  feet  deep,  and  re- 
quiring three  hours  and  three  garden 
hoses  to  fill  it,  the  portable  pool  has 
been  set  up  in  the  KPRC-TV  outdoor 
patio  for  Be  Waterproof,  weekly  Red 
Cross  swimming  and  water  safety  public 
service  show.  Every  Monday  a  Red 
Cross  volunteer  swimming  instructor 
gives  the  station's  viewers  free  lessons. 


event,  and  the  Army  Signal  Corps  is  co- 
operating in  providing  an  open  channel  to  As- 
mara, Eritrea.  Photos  will  be  carried  regularly 
via  air  pouch  and  a  USIA  branch  in  Beirut, 
Lebanon,  will  produce  posters  for  continuous 
display  throughout  Ethiopia.  Special  broadcasts 
in  Amharic  are  being  carried  by  the  Voice  of 
America  radio  branch.  Although  there  are 
comparatively  few  individual  receiving  sets, 
there  is  considerable  group  listening  in  public 
squares,  parks  and  restaurants,  etc.,  to  loud- 
speakers tuned  to  Radio  Addis  Ababa.  Tape 
recordings  of  the  Emperor's  reception  and  im- 
pressions of  America  will  be  shipped  by  air, 
as  well  as  taped  interviews  with  various  mem- 
bers of  the  Emperor's  entourage.  The  press 
and  radio  coverage  will  be  extended  to  other 
parts  of  the  Middle  East  and  around  the  world. 

WATER  DISCUSSION  SERIES 

FIVE  programs  dealing  with  the  physical  prop- 
erties and  economic  aspects  of  water  are  being 
carried  by  WATV  (TV)  Newark,  N.  J.,  making 
the  third  segment  of  the  Rutgers  U.  educational 
tv  series  Report  From  Rutgers.  Titled  "Future 
Lifelines,"  the  programs  will  be  discussions  of 
water  as  a  ship's  highway,  fishing  ground, 
solvent,  source  of  power  and  coolant  and 
beverage,  conducted  by  Dr.  lames  R.  Westman, 
Rutgers  scientist.  He  will  discuss  the  several 
multi-million  dollar  industries  within  New 
lersey,  which  are  dependent  on  water  and  will 
picture  water  in  its  various  forms  as  it  affects 
the  daily  lives  of  everyone. 

WTAG  FOREIGN  BROADCASTS 

WTAG  Worcester,  Mass.,  announces  that 
Armed  Forces  Radio  stations  the  world  over 
soon  will  broadcast  its  Christopher  Award-win- 
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KTTS-TV  Springfield,  Mo.,  put  out  the  red  carpet  for  Joe  Wells  (wearing  garland). 
Weed  Tv,  New  York,  national  representation  firm,  when  he  visited  the  Weed-repre- 
sented station.  L  to  r:  Louis  W.  Reps,  managing  director,  Springfield  Chamber  of 
Commerce;  Andy  Anderson,  Ozark  Airlines;  Bob  Burke  of  the  KTTS-TV  staff;  Mr. 
Wells;  G.  Pearson  Ward,  general  manager,  KTTS-AM-FM-TV,  who  reads  a  proclama- 
tion from  the  mayor  making  it  "Joe  Wells  Night,"  and  Lyn  Donaldson,  Ozark  Airlines. 


ning  radio  series,  Main  Street  Europe,  presented 
by  WTAG  Worcester,  Mass.  Beginning  in 
August,  15  WTAG  broadcasts  will  be  aired  as 
a  weekly  series  on  72  AFR  outlets.  The  pro- 
grams are  on-the-spot  tape  recordings  of  inter- 
views with  Europeans  on  their  customs,  prob- 


lems and  ways  of  life.  The  programs  will  be 
beamed  at  servicemen  and  their  families  so 
that  they  will  better  understand  the  foreign 
people  allied  with  the  U.  S.  Each  program  is 
a  comprehensive  survey  of  a  single  topic,  ac- 
cording to  the  station,  examples  of  which  are: 
"Does  Europe  Like  Us?"  "The  European  Fam- 
ily" and  "Europe — God  or  Communism?"  The 
latter  program  won  producer  Louis  Fontaine 
the  1953  Christopher  Award,  the  only  non- 
network  broadcast  so  distinguished,  according 
to  WTAG. 

WJWL  CHICKEN  PROMOTION 

AN  18-foot  high  chicken  sign  decorates  the 
front  lawn  of  WJWL  Georgetown,  Del.,  wel- 
coming visitors  to  the  seventh  annual  Del-Mar- 
Va  Chicken  Festival,  June  21-23.  The  festival 
is  famous  for  its  National  Chicken  Cooking 
Contest,  Miss  Delmarva  Beauty  Pageant,  mam- 
moth parade  and  talent  show.  Norman  Glenn, 
general  manager  of  WJWL,  is  in  charge  of  pub- 
licity and  promotion  for  Delmarva  Chicken 
Festival  Inc.,  of  which  he  is  a  member  of  the 
board  of  directors.  WJWL  is  located  in  the 
center  of  the  most  concentrated  broiler  chicken- 
producing  market  in  the  world  and  each  week 
schedules  38  poultry  programs  including  a  daily 
chicken  auction,  according  to  that  station. 

KBTV  (TV)  'HOPALONG'  PARTY 

MORE  than  30,000  parents  and  children 
jammed  Elitch's  Gardens  in  Denver,  Colo.,  to 
greet  "Hopalong  Cassidy,"  the  noted  cowboy 
star,  who  attended  a  special  party  in  his  honor, 
arranged  by  KBTV  (TV)  there,  in  cooperation 
with  Busley  supermarkets.  The  station  reports 
that  "Hoppy"  climbed  to  the  top  of  the  park's 
pavillion  roof  to  extend  his  greetings  so  every- 
one could  get  a  clear  view  of  him.  "Hoppy" 
was  introduced  by  KBTV's  western  star,  Capt. 
Ozie  Waters  of  the  Colorado  Rangers,  and 
other  c'n.  9  entertainers  provided  music  and 
entertainment  for  the  crowd,  which  was  esti- 
mated by  the  Denver  police  as  the  largest  ever 
assembled  in  the  Denver  resort. 


CORONATION  ANNIVERSARY  FILM  j 

THE  POMP  and  pageantry  of  last  year's  Coro-  I 
nation  ceremonies  were  re-created  over  WKNX- 
TV  Saginaw,  Mich.,  on  June  2  at  7:00  p.m.,  J 
one  year  to  the  day  from  the  moment  Elizabeth 
II  was  made  Queen  of  England.  The  special 
telecast  originated  in  the  WKNX-TV  studios. 
It  featured  on-the-spot  films  of  the  Coro- 
nation  and  its  preparations,  as  shot  in  London 
last  year  by  Jack  Parker,  owner  of  the  Parker 
Adv.  Agency  in  Saginaw,  formerly  an  ABC 
war  correspondent,  who  was  recalled  by  that 
network  last  year  to  serve  on  the  Coronation 
coverage  team.  The  anniversary  telecast  pre- 
sented an  edited  version  of  the  complete  film 
including  brief  shots  on  the  actual  Coronation  J 
ceremony. 

WGIL  JAM  SESSION 

A  NEW  dance  step  called  the  "wiggle"  high- 
lighted a  three-hour  jam  session  staged  by 
WGIL  Galesburg,  111.,  for  the  younger  set  of  .; 
its  listening  area.  The  jam  session  idea  was 
proposed  at  a  staff  meeting  by  Brad  Williams, 
band  leader-host  of  the  The  1400  Club  program. 
Robert  W.  Frudeger,  general  manager,  delegated 
authority  to  each  dept.  concerning  arrange- 
ments. Stern  &  Field,  a  clothing  store,  spon-  \ 
sored  the  last  half-hour,  which  was  broadcast 
from  the  ballroom  of  the  Hotel  Custer.  Gen- 
eral admission  was  one  dollar  and  members  of 
"The  1400  Club,"  organized  in  conjunction 
with  the  program,  were  admitted  for  75  cents. 
Lessons  in  the  "wiggle"  were  given  and  prizes 
were  awarded  to  the  best  "wigglers."  Another 
highlight  of  the  promotion  was  the  release  of  jj 
500  WGIL-inscribed  balloons.  The  station  re- 
ports that  results  of  the  jam  session  were  so 
successful,  another  is  planned  for  the  near 
future. 

CHUM  KOREAN  BROADCASTS 

CHUM  Toronto,  and  the  Toronto  Telegram,. 
evening  daily,  have  teamed  up  to  send  weekly 
recorded  greetings  from  family  and  friends  to 
Canadian  servicemen  in  Korea.  The  recorded 
show,  Thinking  of  You,  is  a  half-hour  program 
which  is  broadcast  over  Radio  Maple  Leaf  in 
Korea.  Mrs.  Leigh  Lee,  program  director,  and. 
Phil  Stone,  chief  announcer  of  CHUM,  pre-1: 
pare  and  handle  commentary  on  the  weekly 
program. 

$486,000  FOR  $336 

SALE  of  54  new  $9,000  homes  in  Fresno,  Calif., 
within  a  week,  through  exclusive  use  of  $336 
in  radio-tv  time,  is  reported  by  builder  Carl 
Moore.  Using  KBID-TV  and  KB  IF,  John  Poole 
Broadcasting  Co.  Fresno  stations,  Advance  Ad- 
vertising, that  city,  servicing  Mr.  Moore,  sched-  I 
uled  eight  scattered  one-minute  tv  spot  an-ji 
nouncements  Thursday  through  Saturday,  show-  ij 
ing  drop  card  drawings  and  blueprints  of  homes,  ;t 
and  50  one-minute  radio  spots  over  a  six-day  I 
period.    All  but  one  of  55  home  tracts  werei 
sold  within  a  week. 


WATCH  ANNOUNCEMENT  OF  NEW 
RAYMOND  MASSEY  SERIES  JUNE  14 

imperial  WORLD  films,  inc. 

CHICAGO,  ILL. 


.  .  .  to  extraordinary  lighting  effects 
.  .  .  at  extraordinary  savings!  Rent 
whatever  you  need  in  specialized  display, 
theatrical,  studio  and  motion  picture 
equipment  from  Jack  Frost!  For  finer 
lighting  .  .  .  at  fewer  dollars  .  .  . 
for  complete  lighting  service  that 
includes  installation  and  removal 
wherever  you  are  . . . 
you're  headed  the  right  way  .  .  . 


For  Fall  Information  On  Rental  Equipment  Write: 


JACK  A.  FROST,  DEPT..C,  234  PIQUETTE  AVE. 
Detroit  2,  Michigan        •        TRinity  3-8030 
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FOR  THE  RECORD 


Station  Authorizations,  Applications 

(As  Compiled  by  B  •  T) 

May  27  through  June  2 

Includes  data  on  new  stations,  changes  in  existing  stations,  ownership  changes,  hearing 
cases,  rules  &  standards  changes  and  routine  roundup. 

Abbreviations: 


CP — construction  permit.  DA — directional  an- 
tenna. ERP — effective  radiated  power.  STL — 
studio-transmitter  link,  synch,  amp. — synchro- 
nous amplifier,  vhf — very  high  frequency,  uhf — 
ultra  high  frequency,  ant. — antenna,  aur. — aural, 
vis.  —  visual,   kw  —  kilowatts,   w  —  watts,    mc  — 


megacycles.  D — day.  N — night.  LS — local  sun- 
set, mod.  —  modification,  trans.  —  transmitter, 
unl.  —  unlimited  hours,  kc — kilocycles.  SSA  — 
special  service  authorization.  STA — special  tem- 
porary authorization.  (FCC  file  and  bearing 
docket  numbers  given  in  parentheses.) 


FCC  Commercial  Station  Authorizations 
As  of  April  30,  1954  * 


AM 

FM 

TV 

Licensed  (all  on  air) 

2,540 

528 

101 

CPs  on  air 

23 

24 

f286 

CPs  not  on  air 

112 

16 

190 

Total  on  air 

2,562 

552 

387 

Total  authorized 

2,675 

568 

577 

Applications  in  hearing 

129 

4 

183 

New  station  requests 

158 

4 

52 

Facilities  change  requests 

139 

13 

28 

Total  applications  pending 

762 

110 

238 

Licenses  deleted  in  March 

2 

2 

0 

CPs  deleted  in  March 

2 

1 

8 

*  Does  not  include  noncommercial  educational 
fm  and  tv  stations, 
t  Authorized  to  operate  commercially. 


Am  and  Fm  Summary  through  June  2 


On 

Air  Licensed 

CPs 

Appls. 
Pend- 
ing 

In 
Hear 

ins 

Am         2,583  2,553 
Fm           558  531 

154 
40 

164 

5 

129 
4 

ACTIONS 

OF 

FCC 

New  Tv  Stations 

•  • 

• 

Television  Station  Grants  and  Applications 
Since  April  14,  1952 
Grants  since  July  7  7,  7952: 


Commercial 
Educational 


vhf 

239 
13 


uhf 

307 
17 


Total  Operating  Stations  in  U.  S. 

vhf  nhf 

Commercial  on  air  257  121 

Noncommercial  on  air  2  3 


Total 

5461 
30 


Total 

378 
5 


Applications  filed  since  April  14,  7952: 


Commercial 
Educational 

New 

919 
54 

Amend. 

337 

▼hi 

712 
27 

uhf 

525 
26 

Total 

1.2382 
54» 

Total 

973 

337 

739 

551 

1,291* 

1  Eighty-four 

CP's 

(14  vhf, 

70  uhf) 

have 

been 

returned. 

-  One  applicant  did  not  specify  channel. 
3  Includes  30  already  granted. 
1  Includes  576  already  granted. 

•    •  • 


GRANTS 

Munford,  Ala. — Alabama  Educational  Tv  Com- 
mission granted  noncommercial  educational  vhf 
ch.  7  (174-180  mc);  ERP  316  kw  visual,  191  kw 
aural;  antenna  height  above  average  terrain  2,000 
ft.,  above  ground  574  ft.  Post  office  address,  714 
Protective  Life  Bldg.,  Birmingham,  Ala.  Studio 
and  transmitter  location,  Mr.  Cheaha,  Munford, 
Ala.  Geographic  coordinates  39°  29'  06"  N.  Lat., 
85°  48'  32"  W.  Long.  Antenna  RCA.  Legal  coun- 
sel Hogan  &  Hartson,  Washington.  Consulting 
engineer,  A.  D.  Ring  &  Assoc.,  Washington.  Prin- 
cipals include  President  Raymond  D.  Hurlbert; 
Secretary  Thomas  D.  Russell,  25%  stockholder 
WRFS-AM-FM  Alexander  City,  Ala.,  and  secre- 
tary-14.49%  stockholder  WRLD-AM-FM  Lanett, 
Ala.,  and  16%%  stockholder  WGFS  Covington, 
Ga.    Granted  June  2. 

Oak  Hill,  W.  Va.— Robert  R.  Thomas  Jr. 
(WOAY-AM-FM  (Beckley),  granted  vhf  ch.  4  (66- 
72  mc);  ERP  49  kw  visual,  29.5  kw  aural;  antenna 
height  above  average  terrain  650  ft.,  above  ground 
487.75  ft.  Estimated  construction  cost  $160,703, 
first  year  operating  cost  $100,000,  revenue  $150,- 
000.  Post  office  address  P.  O.  Box  251,  Oak  Hill, 
W.  Va.  Studio  and  transmitter  location  0.7  miles 
S  of  Oak  Hill  city  limits  on  U.  S.  Hwys.  19  &  20. 
Geographic  coordinates  37°  57'  31"  N.  Lat.,  81° 
09'  01"  W.  Long.  Transmitter  and  antenna  RCA. 
Legal  counsel  Maurice  R.  Barnes,  Washington. 
Consulting  engineer  Robert  M.  Silliman  (John  A. 
Moffet),  Washington.  Mr.  Thomas  is  sole  owner 
WOAY-AM-FM  Oak  Hill.  W.  Va.  Grant  was  made 
possible  through  dismissal  of  competitive  bid  of 
WJLS  which  receives  $5,000  for  expenses  in- 
curred and  option  to  purchase  40%  interest  in 
new  tv  venture.   Granted  June  2. 

Wausau,  Wis. — Wisconsin  Valley  Tv  Corp.  grant- 
ed vhf  ch.  7;  legal  counsel  McKenna  &  Wilkin- 
son, Washington.  Erroneously  reported  in  B-T, 
May  24. 


APPLICATIONS 

Parma- Onandaga,  Mich. — Tv  Corp.  of  Michigan 
Inc.,  vhf  ch.  10  (192-198  mc);  ERP  221  kw  visual, 
123.7  kw  aural;  antenna  height  above  average 
terrain  664  ft.,  above  ground  675  ft.  Estimated 
construction  cost  $717,580,  first  year  operating 
cost  $590,000,  revenue  $600,000.  Post  office  address 
407-11  N.  Washington  Ave.,  Lansing,  Mich.  Stu- 
dio location  to  be  determined.  Transmitter  loca- 
tion on  Rossman  Rd.,  Onandaga.  Geographic  co- 
ordinates 42°  26'  33"  N.  Lat,  84°  34'  20.8"  W.  Long. 
Transmitter  and  antenna  RCA.  Legal  counsel 
Leo  Resnick,  Washington.  Consulting  engineer 
John  Mullaney,  Washington.  Principals  include 
President  John  C.  Pomeroy,  president-26.9% 
stockholder  WILS-AM-TV  Lansing,  Mich.;  Vice 
President-Treasurer  Edward  E.  Wilson  (60%), 
auto  dealer,  and  WILS-AM-TV  (40%).  Filed 
June  1. 

Parma,  Mich.  —  Jackson  Bcstg.  &  Tv  Corp. 
(WKHM  Jackson,  Mich.),  vhf  ch.  10  (192-198  mc); 
ERP  230  kw  visual,  115  kw  aural;  antenna  height 
above  average  terrain  1,000  ft.,  above  ground  1,026 
ft.  Estimated  construction  cost  $661,605,  first 
year  operating  cost  $425,000,  revenue  $500,000. 
Post  office  address  441  Wildwood  Ave.,  Jackson, 
Mich.  Studio  and  transmitter  location  on  U.  S. 
12,  1.45  miles  W.  of  Parna.  Geographic  coordinates 
42°  16'  01"  N.  Lat.,  84°  38'  00"  W.  Long.  Trans- 
mitter and  antenna  RCA.  Legal  counsel  Bing- 
ham, Collins,  Porter  &  Kistler,  Washington.  Con- 
sulting engineer  Kear  &  Kennedy,  Washington. 
Principals  include  President  Frederick  A.  Knorr 
(Va)',  Vice  President  Harvey  R.  Hansen  (Va); 
Secretary-Treasurer  William  H.  McCoy  (%).,  and 
Assistant  Secretary  Robert  M.  Booth  Jr.,  Wash- 
ington attorney  and  vice  president  and  Va  owner 
of  WSAL  Logansport,  Ind.  Messrs.  Knorr,  Han- 
sen and  McCoy  each  own  Va  interest  of  WKMH- 
AM-FM  Dearborn.  Mich.   Filed  June  1. 


APPLICATIONS  DISMISSED 

Beckley,  W.  Va.— Joe  L.  Smith  Jr.  Inc.  FCC 

dismissed  bid  for  new  tv  station  on  vhf  ch.  4  at 
request  of  attorney.    Dismissed  June  1. 

Shorewood,  Wis. — Harold  R.  Murphy  tr/as  North 
Shore  Bcstg.  Co.  FCC  dismissed  application  for 
new  tv  station  on  uhf  ch.  31  at  request  of  appli- 
cant.   Dismissed  May  27. 

Existing  Tv  Stations  .  .  . 

ACTIONS  BY  FCC 

WSBT-TV  South  Bend,  Ind.— South  Bend  Trib- 
une granted  modification  of  CP  for  uhf  ch.  34  to 
change  ERP  to  186  kw  visual,  and  100  kw  aural. 
Granted  May  28;  announced  June  2. 

KEDD  (TV  Wichita,  Kan.— KEDD  Inc.  modi- 
fication of  CP  for  uhf  ch.  16  to  change  ERP  to 
245  kw  visual,  129  kw  aural;  antenna  height 
above  average  terrain  690  ft.  Granted  May  28; 
announced  June  2. 

WBRZ  (TV)  Baton  Rouge,  La.— La.  Tv  Bcstg. 
Corp.  granted  modification  of  CP  for  vhf  ch.  2 
to  change  transmitter  and  studio  location  to 
Highland  Rd.,  Baton  Rouge;  change  ERP  to  97.7 
kw  visual,  56.2  kw  aural;  antenna  height  above 
average  terrain  890  ft.  Granted  May  26;  an- 
nounced June  2. 

WCNO-TV  New  Orleans,  La. — Community  Tv 
Corp.  granted  modification  of  CP  for  uhf  ch.  32 
to  change  ERP  to  18.8  kw  visual,  10.4  kw  aural; 
antenna  height  above  average  terrain  423  ft. 
Granted  May  24;  announced  June  2. 

WCET  (TV)  Cincinnati,  Ohio— Greater  Cincin- 
nati Tv  Educational  Fovindation  granted  modifi- 
cation of  CP  for  noncommercial  educational  uhf 
ch.  48  to  change  ERP  to  15.5  kw  visual,  7.75  kw 
aural;  antenna  height  above  average  terrain  490 
ft.    Granted  May  28;  announced  June  2. 

WFMJ-T  V  Youngstown,  Ohio  —  Vindicator 
Printing  Co.  granted  STA  to  operate  commer- 
cially on  uhf  ch.  21  for  the  period  ending  Aug. 
29.    Granted  May  25;  announced  June  2. 

KSWO-TV  Lawton,  Okla.— Palm  Beach  Tv  Inc. 
granted  modification  of  CP  for  vhf  ch.  7  to 
change  ERP  to  9.12  kw  visual,  4.57  kw  aural; 
antenna  height  above  average  terrain  540  ft. 
Granted  May  26;  announced  June  2. 

WCAU-TV  Philadelphia,  Pa.-WCAU  Inc.  grant- 
ed modification  of  CP  for  vhf  ch.  10  to  change 
ERP  to  316  kw  visual,  158  kw  aural;  antenna 
height  above  average  terrain  1,000  ft.  Granted 
May  25;  announced  June  2. 

KHJ-TV  Hollywood— General  Teleradio  lac. 
granted  CP  for  vhf  ch.  3  to  change  ERP  to  162 
kw  visual,  81.3  kw  aural;  antenna  height  above 
average  terrain  2,960  ft.  Granted  May  24;  an- 
nounced June  2. 

APPLICATIONS 

KHSL-TV  Chico,  Calif.— Golden  Empire  Bcstg. 

Co.  seeks  modification  of  CP  for  vhf  ch.  12  to 
change  ERP  to  63.1  kw  visual,  37.8  kw  aural; 
transmitter  location  to  2.2  miles  N.  of  Cohasset 
School  on  Cohasset  Rd.,  Cohasset,  Calif.;  antenna 
height  above  average  terrain  1,263  ft.  Filed  May 
26. 

WCNY-TV  Carthage,  N.  Y.— The  Broekway  Co. 

seeks  modification  of  CP  for  vhf  ch.  7  to  change 
ERP  to  172.6  kw  visual,  and  92.1  kw  aural.  Filed 
May  27. 

KUTV  (TV)  Salt  Lake  City,  Utah— Utah  Bcstg. 
&  Tv  Corp.  seeks  modification  of  CP  for  vhf  ch. 
2  to  change  transmitter  location  to  Oquirrh  Range 
Mt.  Peak,  18  miles  SW  Salt  Lake  City;  studio  lo- 
cation to  2nd  East  and  Motor  Ave.,  Salt  Lake 
City;  ERP  to  45.71  kw  visual,  24.66  kw  aural;  an- 
tenna height  above  average  terrain  3,185  ft.  Filed 
May  28. 

WCAN-TV   Milwaukee,   Wis. — Midwest  Bcstg. 

Co.  seeks  modification  of  CP  for  uhf  ch.  25  to 
specify  vhf.  ch.  12  (204-210  mc);  ERP  to  316  kw 
visual,  215  kw  aural;  antenna  height  above  av- 
erage terrain  592  ft.   Resubmitted  June  1. 

New  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

Aurora,  Colo. — Airline  S.  Hodgins  granted  1430 
kc,  1  kw  daytime.  Post  office  address  5201  E.  11th 
St.,  Denver.  Estimated  construction  cost  $14,300, 
first  year  operating  cost  $44,000,  revenue  $60,000. 
Mrs.  Hodgins  is  former  assistant  manager  of 
WPDR  Portage,  Wis.    Granted  June  2. 

Winchester,  Ky. — Winchester  Bcstg.  Co.  granted 
1380  kc,  1  kw  daytime.  Estimated  construction 
cost  $18,630,  first  year  operating  cost  $45,000,  first 
year  revenue  $52,000.  Post  office  address  S.  Main 
and  B'way  Sts.,  Winchester.    Principals  include 
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FOR  THE  RECORD 


Secretary-Treasurer  Claude  Sullivan  (55%),  sports 
director  WVLK  Lexington,  Ky.,  and  President 
N.  B.  Katliff  (40%),  banker  and  farmer.  Granted 
June  2. 

APPLICATIONS 

El  Ca.jon,  Calif. — Babcock  Bcstg.  Corp.,  910  kc, 

5  kw  daytime,  1  kw  night,  directional.  Post 
office  address  2566  Fifth  Ave..  San  Diego.  Esti- 
mated construction  cost  $79,000,  first  year  oper- 
ating cost  $32,000.  revenue  $47,000.  Principals  in- 
clude President  Robert  J.  Babcock  (25%),  retail 
drug  store;  Vice  President  John  H.  Babcock 
(25%),  owner  of  commercial  recording  studios; 
Secretarv-Treasurer  Lavene  D.  Babcock  (25%), 
and  Ruth  E.  Babcock  (25%).    Filed  May  26. 

Grand  Rapids,  Mich. — Joseph  C.  Hooker  & 
Charles  A.  Sprague  d/b  as  WMAX  Bcstg.  Co., 
1480  kc,  500  w  daytime.  Post  office  address  658 
Lydia,  N.  E.,  Grand  Rapids.  Estimated  construc- 
tion cost  $11,415,  first  year  operating  cost  $52,000, 
revenue  $60,000.  Principals  in  equal  partnership 
include  Joseph  C.  Hooker,  advertising  salesman 
and  newscaster  WGRD  Grand  Rapids,  and  Charles 
A.  Sprague,  advertising  salesman  WGRD.  Filed 
May  27. 

Virginia  Beach,  Va. — Princess  Anne  Bcstg. 
Corp.,  740  kc,  1  kw  daytime,  directional.  Post 
office  address  %  John  M.  Norris,  Red  Lion,  Pa. 
Estimated  construction  cost  $38,708,  first  year 
operating  cost  $42,500,  revenue  $48  000.  Princi- 
pals include  President  John  M.  Norris  (40%), 
owner  WGCB  Red  Lion,  Pa.,  and  Presbyterian 
minister;  Vice  President  Valentine  E.  Miller 
(20%),  dairy  farming,  and  Secretary-Treasurer 
James  A.  Handy  (40%),  minister.    Filed  May  22. 

Chippewa  Falls,  Wis. — Harold  R.  Murphy  d/b 
as  Chippewa  Falls  Bcstg.  Co.,  1150  kc.  1  kw  day- 
time. Post  office  address  3514  North  Oakland 
Ave.,  Shorewood,  Wis.  Estimated  construction 
cost  $22,850.  first  year  operating  cost  $48,000,  rev- 
enue $60,000.  Mr.  Murphy  is  president-'^  owner 
North  Shore  Pub.  Co.,  secretary-minority  stock- 
holder WMAW  Menominee.  Mich..  WDUZ  Green 
Bay,  Wis.;  secretary-treasurer-46.7%  stockholder 
WIGM  Medford,  WPFP  Park  Falls,  and  WLDY 
Ladysmith,  all  Wis.    Filed  June  1. 

APPLICATION  AMENDED 

Abilene,  Tex. — Bill  Mathis  amends  application 
for  new  am  station  on  1280  kc,  1  kw  daytime  to 
specify  500  w.    Filed  May  27. 

Existing  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

WLRP  New  Albany,  Ind.— Ohio  Valley  Bcstg. 
Inc.  granted  permission  to  sign  off  at  6  p.m. 
until  Sept.  1  except  when  event  in  progress. 
Granted  May  24;  announced  June  2. 

KCHA  Charles  City,  Iowa — Radio  Inc.  granted 
permission  to  sign  off  at  6  p.m.  on  weekdays  and 
5  p.m.  on  Saturdays  and  Sundays  for  the  period 
ending  Sept.  30.  Granted  May  27;  announced 
June  2. 

KWWL  Waterloo,  Iowa— Black  Hawk  Bcstg.  Co. 

granted  CP  to  change  from  1  kw  night,  5  kw  day 
to  5  kw  unlimited,  directional.    Granted  June  2. 

KBTO  El  Dorado,  Kan. — O.  A.  Tedrick  granted 
permission  to  sign  off  at  6  p.m.  during  May 
through  September  1954.  Granted  May  26;  an- 
nounced June  2. 

WWNH  Rochester,  N.  H. — Strafford  Bcstg.  Corp. 
granted  CP  to  increase  power  from  1  kw  to  5 
kw  on  930  kc  daytime.    Granted  June  2. 

WKOP  Binghamton,  N.  Y. — The  Binghamton 
Bcstrs.  Inc.  granted  CP  to  change  from  1  kw  day 
to  5  kw  day,  500  w  night,  directional.  Granted 
June  2. 

KERG  Eugene,  Ore. — Guard  Pub.  Co.  granted 
CP  to  change  from  1  kw  unlimited,  directional 
night  to  5  kw  day,  1  kw  night,  directional  unlim- 
ited.   Granted  June  2. 


WSAJ   Grove   City,   Pa. — Grove   City  College 

granted  permission  to  remain  silent  from  June 
5  through  Sept.  18,  1954.  Granted  May  26;  an- 
nounced June  2. 

KERV  Kerrville,  Tex. — Kerrville  Bcstg.  Co. 
granted  CP  to  change  from  1230  kc  250  w  un- 
limited to  970  kc  1  kw  day.    Granted  June  2. 

WPDR  Portage,  Wis. — Portage  Bcstg.  Co.  grant- 
ed permission  to  sign  off  at  7  p.m.  until  Sept. 
except  during  baseball  broadcast.  Granted  May 
24;  announced  June  2. 

WTKM  Hartford,  Wis.— The  Kettle-Moraine 
Bcstg.  Co.  granted  permission  to  sign  off  at  6 
p.m.  for  the  period  ending  Sept.  1.  Granted 
May  24;  announced  June  2. 

APPLICATION 

WANA  Anniston,  Ala.— Edwin  H.  Estes  &  C.  L. 
Graham  d/b  as  Anniston  Radio  Co.  seek  modifi- 
cation of  CP  to  change  from  1490  kc  to  1240  kc. 
Filed  May  25. 

APPLICATION  AMENDED 

KECC  Pittsburgh,  Calif.— KECC  Inc.  amends 
application  for  CP  to  increase  power  from  1  kw 
to  5  kw  night,  10  kw  day,  directional  day  and 
night  to  specify  5  kw  day.    Filed  May  28. 

APPLICATION  DISMISSED 

WITY   Danville,  111.— Vermillion  Bcstg.  Corp. 

FCC  dismissed  application  to  change  from  direc- 
tional day  and  night  to  night  only  at  request  of 
attorney.    Dismissed  May  25. 

STATION  DELETED 

WGLT  Lanett,  Ala.— Greene  Land  &  Cattle  Co. 

FCC  deleted  existing  am  station  on  910  kc  500  w 
daytime  at  request  of  permittee.  Deleted  May 
27. 


Existing  Fm  Stations  .  .  . 

ACTIONS  BY  FCC 

WWPG-FM  Palm  Beach,  Fla. — Palm  Beach 
Bcstg.  Corp.  granted  waiver  of  Sect.  3.204  (a) 
and  change  ERP  to  3.6  kw.    Granted  June  2. 

WMFR-FM  High  Point,  N.  C— Radio  Station 
WMFR  Inc.  granted  waiver  of  Sect.  3.251  and 
change  in  ERP  to  8  kw.    Granted  June  2. 

STATION  DELETED 

WSRK  (FM)  Shelbyville,  Ind.— Shelby  Radio 
Service  granted  request  to  cancel  license  and 
delete  fm  station  on  ch.  267.  Deleted  May  26; 
announced  June  2. 

Ownership  Changes 

ACTIONS  BY  FCC 

KTLO  Mountain  Home,  Ark. — Mountain  Home 
Bcstg.  Corp.  granted  voluntary  transfer  of  control 
to  Arvin  Stricklen,  Loyd  Stricklen  and  Marie  G. 
Stricklen  through  sale  of  all  stock  for  $30,000. 
Principals  include  Arvin  Stricklen  (98%),  for- 
mer announcer-engineer  KWPM  West  Plains, 
Mo.;  Loyd  Stricklen  (1%),  accountant,  and  Marie 
G.  Stricklen  (1%).    Granted  June  2. 

KLVC  Leadville,  Colo. — Leadville's  Top  of  the 
Nation  Station  Inc.  granted  assignment  of  license 
to  Arline  S.  Hodgins  for  $21,000.  Mrs.  Hodgins 
was  granted  new  daytime  station  at  Aurora, 
Colo.,  last  week  on  1430  kc  1  kw  and  is  presently 
employed  at  Denver  arsenal.    Granted  June  2. 

WITV  (TV)  Ft.  Lauderdale,  Fla.— Gerico  Invest- 
ment Co.  granted  transfer  of  control  of  CP  for 
uhf  ch.  17  through  sale  of  18%  interest  from 


L.  Coleman  Judd  and  E.  J.  Richardson  to  George 
W.  English  Jr.,  Mortimer  W.  Loewi  et  al.  through 
sale  of  18%  for  $42,500.    Granted  June  2. 

WWGS  Tifton,  Ga.— Tifton  Bcstg.  Corp.  granted 
voluntary  transfer  of  control  to  Ralph  N.  Ed- 
wards through  purchase  of  85%  interest  from 
Walter  A.  Graham  and  James  E.  Graham  for 
$75,000.  Mr.  Edwards  is  general  manager  of 
Fitzgerald,  Ga.,  department  store.  Granted 
June  2. 

KALM  Thayer,  Mo —Robert  F.  Neathery  grant- 
ed assignment  of  license  to  Robert  F.  Neathery 
and  Robert  F.  Neathery  Jr.  d/b  as  Radio  Station 
KALM.  No  consideration  involved.  Granted 
June  2. 

KSID  Sidney,  Neb.— Lewis  W.  Grove  &  William 
S.  Grove  d/b  as  Sidney  Bcstg.  Co.  granted  volun- 
tary assignment  of  license  to  W.  C.  Grove  Inc.  No 
consideration  involved  as  principals  retain  iden- 
tical interests.  Granted  May  25;  announced 
June  2. 

WKAQ-TV  San  Juan,  P.  R.— El  Mundo  Bcstg. 
Corp.  granted  assignment  of  CP  for  vhf  ch.  2  to 
El  Mundo  Inc.  No  consideration  involved  as 
President  Angel  Ramoz  retains  sole  ownership. 
Granted  May  26;  announced  June  2. 

WLAC-TV  Old  Hickory,  Tenn.— Life  &  Casualty 
Ins.  Co.  of  Tenn.  granted  assignment  of  CP  for 
vhf  ch.  5  to  wholly-owned  subsidiary  WLAC-TV 
Inc.    Granted  May  26;  announced  June  2. 

KREL-AM-FM  Baytown,  Tex.— Tri-Cities  Bcstg. 
Co.  granted  voluntary  transfer  of  control  to  J.  B. 
Blayton  &  Assoc.  (WERD  Atlanta,  Ga.)  through 
sale  of  all  stock  for  $75,000  less  outstanding  debts. 
Principals  include  President  J.  B.  Blayton  Sr. 
(97%),  Vice  President-Treasurer  J.  B.  Blayton 
Jr.  (1%),  and  Secretary  Miss  Doris  A.  Blayton 
(1%).   Granted  June  2. 

WCHS-TV  Charleston,  W.  Va.— The  Tierney  Co. 
granted  assignment  of  CP  for  new  tv  station  on 
vhf  ch.  8  to  WCHS-TV  Inc.  Purpose  of  appli- 
cation is  to  carry  out  merger  agreement  for  the 
ch.  8  facility  whereby  WCAW  Charleston  ob- 
tained option  to  purchase  40%  interest.  Granted 
June  2. 

WSAU  Wausau,  Wis. — WSAU  Inc.  granted  as- 
signment of  license  to  Wisconsin  Valley  Tv  Corp. 
for  $170,000  to  effectuate  merger  agreement  for 
ch.  7.   Granted  June  2. 

WKBT  (TV)  La  Crosse,  Wis. — WKBH  Tv  Inc. 
granted  voluntary  transfer  of  control  to  WKBH 
Inc..  La  Crosse  Tribune,  Howard  Dahl  and  others. 
Purpose  of  the  application  is  to  effectuate  merger 
agreement  for  the  vhf  ch.  8  facility.  Principals  in- 
clude President  Howard  Dahl  (9%),  WKBH  (40%), 
La  Crosse  Tribune  (41%)  and  5  other  local 
businessmen  at  2%  each.   Granted  June  2. 

APPLICATIONS 

WMSL  Decatur,  Ala. — Tennessee  Valley  Bcstg. 
Co.  seeks  voluntary  assignment  of  license  to 
Tennessee  Valley  Radio  and  Tv  Corp.  for  $40,000. 
Purpose  of  application  is  to  acquire  additional 
capital.  Principals  include  President  Frank  Whis- 
enant  (69.8%);  Vice  President  Bryon  McAfee 
(21/2%).  register  of  Morgan  County  (Ala.)  Cir- 
cuit Court;  Treasurer  Alice  A.  Whisenant  (5%), 
and  19  other  local  stockholders.  Filed  May  27. 

KBIG  Avalon,  Calif.— John  H.  Poole  tr/as  John 
Poole  Bcstg.  Co.  seeks  voluntary  assignment  of 
CP  to  John  Poole  Bcstg.  Co.  Mr.  Poole  retains 
sole  ownership.   Filed  May  28. 

KYOS-KVME  (FM)  Merced,  Calif.— Merced 
Bcstg.  Co.  seeks  voluntary  transfer  of  control  to 
Charles  O.  Chatterson  and  Glenn  E.  McCormick 
through  sale  of  all  stock  for  $150,000.  Mr.  Mc- 
Cormick is  president-majority  stockholder  KSLM; 
Salem,  Ore.,  and  KGLM  Chehalis,  Wash.  Mr. 
Chatterson  is  president-stockholder  KWLK  Long- 
view,  Wash.    Filed  May  26. 

WKKO  Cocoa,  Fla.— Carl  G.  Collins  Jr.,  Seay 
Dormany  Wilson,  Davis  Eldon  Wilson,  Emerson. 
W.  Browne  and  Sarah  A.  Browne  d/b  as  Brevard 
Bcstg.  Co.  seeks  voluntary  assignment  of  license, 
to  Carl  G.  Collins  Jr.,  Seay  Dormany  Wilson  &i 
Davis  Eldon  Wilson  d/b  as  Brevard  Bcstg.  Co. 
through  purchase  of  Mj  interest  from  remaining 
partners  for  $12,000.    Filed  May  26. 

KRIB   Mason    City,  Iowa — WUliam   G.  Kelly1 
seeks  voluntary  assignment  of  license  to  Edward 
B.  Lamson  for  $35,000  and  assumption  of  $26,400) 
contract.    Mr.  Lamson  is  KBIG  employe.  Filed 
May  25. 

WACO  Waco,  Tex. — Frontier  Bcstg.  Co.  seeks 
voluntary  assignment  of  license  to  wholly  owned,' 
subsidiary  WACO  Bcstg.  Co.    Frontier  is  licensee 
also  of  KRIO  McAllen,  Tex.    Filed  May  26. 

WHAP  Hopewell,  Va. — Hopewell  Bcstg.  Co.j 
seeks  voluntary  transfer  of  control  to  Southern  | 
Va.  Bcstg.  Corp.  through  sale  of  all  stock  foifj 
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HERBERT  STEWART 

TELEVISION  CONSULTANT 
Experienced  In  All  Phases 

•  Applications 

•  New  Stations 

•  Established  TV  Stations 
P.  O.  Box  2440  Phone  26262 

Miami,  Florida 


ALLEN  KANDEH 

otiator 

FOR    THE    PURCHASE    AND  SALE 
DF    RADID    AND  TELEVISION 
STATIONS 

1701  K  St.,  N.  W.    •    Washington  6,  D.  C,  NA.  8-3233 

Lincoln  Building    •    New  York  17,  N.  Y.,  MU.  7-4242 
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PROFESSIONAL  CARDS 


JANSKY  &  BAILEY 

ccutive  Offices 

1735  De  Sales  St.,  N.  W. 
fices  and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
3  hington,  D.  C.         ADams  4-2414 
Member  AFCCE  « 


JAMES  C.  McNARY 

Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  0.  C. 
Telephone  District  7-1205 

Member  AFCCE  * 


—Established  1926— 
PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.  MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE  * 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.  STerling  3-0111 
Washington  4,  D.  C. 

Member  AFCCE  ' 


ammercial  Radio  Equip.  Co. 

Everett  L.  Dillard,  Gen.  Mgr. 
TERNATIONAL  BLDG.       Dl.  7-1319 

WASHINGTON,  D.  C. 
O.  BOX  7037  JACKSON  5302 

KANSAS  CITY,  MO. 

Member  AFCCE  * 


FRANK  H.  MclNTOSH 

CONSULTING  RADIO  ENGINEER 
1216  WYATT  BLDG 
WASHINGTON,  D.  C. 
Metropolitan  8-4477 

Member  AFCCE  * 


A.  D.  RING  &  ASSOCIATES 

30  Years'  Experience  in  Radio 
Engineering 
MUNSEY  BLDG.  REPUBLIC  7-2347 

WASHINGTON  4,  D.  C. 

Member  AFCCE  * 


RUSSELL  P.  MAY 

711  14th  St.,  N.  W.  Sheraton  Bldg. 

Washington  5,  D.  C.  REpublic  7-3984 

Member  AFCCE  * 


GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  Bldg.       National  8-7757 
Washington  4,  D.  C. 

Member  AFCCE  * 


WELDON  &  CARR 

Consulting 

Radio  &  Television 
Engineers 

Washington  6,  D.  C.  Dallas,  Texas 

1001  Conn.  Ave.       4212  S.  Buckner  Blvd. 
Member  AFCCE  * 


Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING    DISTRICT  7-8215 
WASHINGTON  4,  D.  C. 

Member  AFCCE  • 


PAGE,  CREUTZ, 
GARRISON  &  WALDSCHMITT 

CONSULTING  ENGINEERS 

710  14th  St.,  N.  W.       Executive  3-5670 
Washington  5,  D.  C. 

Member  AFCCE  * 


KEAR  &  KENNEDY 

:  32  18th  St.,  N.  W.    Hudson  3-9000 
WASHINGTON  6,  D.  C. 

Member  AFCCE  • 


LYNNE  C.  SMEBY 

-    'Registered  Professional  Engineer" 

;  II  G  St.,  N.  W.  EX  3-8073 

WASHINGTON  5,  D.  C. 


ROBERT  L.  HAMMETT 

*  CONSULTING  RADIO  ENGINEER 

10  BANKERS  INVESTMENT  BLDG. 
]■  f AN  FRANCISCO  2,  CALIFORNIA 
SUTTER  1-7545 


DWELL  R.  WRIGHT 

Aeronautical  Consultant 

rmerly    Department   of  Commerce — C.A.A. 
■(nber   Washington   Airspace  Subcommittee) 
^ffers  a  specialized  consulting  service 
i3  the  Radio  and  Television  Industry 
;n  aeronautical  problems  created  by 

awer  construction. 
|JF.  D.  No.  2,   BOX  29,   H  ERN  DON.  Va. 
'.bi-rban  Washington,  D.  C.)  Tel.:  II4-M 


A.  EARL  CULLUM,  JR. 

CONSULTING  RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 

JUSTIN  6108 

Member  AFCCE  * 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 

Quarter  Century  Professional  Experience 
Radio-Television- 
Electronics-Communications 
1610  Eye  St.,  N.  W.,  Wash.  6,  D.  C. 
Executive  3-ltS0— Executive  S-S8S1 
(Nights-holidays,  Lockwood  5-1819) 
Member  AFCCE  • 


JOHN  B.  HEFFELFINGER 

815  E.  83rd  St.  Hiland  7010 

KANSAS  CITY,  MISSOURI 


QUALIFIED  ENGINEERING 

is  of  paramount  importance  in  get- 
ting your  station  (AM,  TV  or  FM) 
on  the  air  and  keeping  it  there 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR.  4-8721 

1100  W.  Abram 
ARLINGTON,  TEXAS 


WALTER  F.  KEAN 

AM-TV  BROADCAST  ALLOCATION 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Read — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  8-2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


IF  YOU 
DESIRE  TO  JOIN 
THESE  ENGINEERS 

in  Professional  card  advertising 
contact 

Broadcasting  o  Telecasting 

1735  DeSales  St.,  N.  W  ,  Wash.  6,  D.  C. 


ROBERT  M.  SILLIMAN 

John  A.  Moffet — Associate 
1405  G  St.,  N.  W. 

Republic  7-6646 
Washington  5,  D.  C. 

Member  AFCCE  * 


WILLIAM  E.  BENNS,  JR. 
Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.  W.,  Wash.,  D.  C. 
Phone  EMerson  2-8071 
Box  2468,  Birmingham,  Ala. 
Phone  6-2924 

Member  AFCCE  * 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
4900  Euclid  Avenue 
Cleveland  3,  Ohio 
HEnderson  2-3177 

Member  AFCCE  * 


SERVICE 


IRECTORY 


Custom-Built  Equipment 
J.  S.  RECORDING  CO. 

121  Vermont  Ave.,  Wash.  5,  D.  C. 
Lincoln  3-2705 


COMMERCIAL  RADIO 
MONITORING  COMPANY 

MOBILE  FREQUENCY  MEASUREMENT 
SERVICE  FOR  FM  &  TV 

Engineer  on  duty  all  night  every  night 
JACKSON  5302 
P.  O.  Box  7037         Kansas  City,  Mo. 


Broadcasting 


SPOT  YOUR  FIRM'S  NAME  HERE, 
To  Be  Seen  by  75,956*  Readers 
— among  them,  the  decision-making 
station  owners  and  managers,  chief 
engineers  and  technicians — applicants 
for  am,  fm,  tv  and  facsimile  facilities. 
*  1953  ARB  Projected  Readership  Survey 


TO  ADVERTISE  IN  THE 

SERVICE  DIRECTORY 

Contact 

BROADCASTING  •  TELECASTING 
1735  DESALES  ST.,  N.W.,  WASH.  6,  D.  C 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.   Checks  and  money  orders  only. 
Deadline:   Undisplayed — Monday  preceding  publication  date.  Display — Tuesday 
preceding  publication  date. 

Situations  Wanted  20$  per  word — $2.00  minimum  •  Help  Wanted  25^  per  word — 

$2.00  minimum. 

All  other  classifications  30^  per  word — $4.00  minimum  •  Display  ads  $15.00  per  inch 
No  charge  for  blind  box  number.    Send  box  replies  to 
Broadcasting  •  Telecasting,  1735  DeSales  St.  N.  W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance 
separately,  please).  All  transcriptions,  photos,  etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcast- 
ing •  Telecasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


Help  Wanted  Help  Wanted— (Cont'd) 


Managerial 


Sales  manager  anxious  for  advancement  to  large 
market.  Opening  to  become  manager.  Box  602D, 
B'T. 


Salesmen 


Guaranteed  income  $400.  monthly  against  com- 
mission, protected  territory,  active  account  list, 
fertile  market.  Bonus,  company  paid  pension 
plan.  Independent  daytime  kilowatt  wants  ex- 
perienced sales  producer  who  desires  to  settle 
m  progressive  northern  Illinois  community. 
Personal  interview  required.  State  age,  experi- 
ence. Box  495D,  B'T. 


Need  two  aggressive  know-how  salesmen  for  5000 
watt  midwest  major  market  independent.  Good 
draw  against  15%.  Want  permanent  men  who 
need  and  want  a  5  figure  annual  salary.  Box 
597D,  B'T. 


Account  executive  with  outstanding  sales  ability 
who  perhaps  is  tired  of  the  midwest  and  wants 
to  move  to  Oregon's  great  Willamette  Valley  to 
work  with  outstanding  station  in  market  of  over 
100,000.  Airmail  resume,  picture,  Box  604D,  B'T, 
for  consideration  for  good  salary  and  executive 
position  with  future. 


Time  salesman.  Salary  plus  commission.  Good 
market.  ABC  Network.  KFRO,  Longview.  Texas. 


Salesman  at  once,  man  or  woman.  25%  commis- 
sion, 5000  watt,  day  and  night.  WKNK.  Muske- 
gon, Michigan. 


Announcers 


Salesman  or  announcers  with  1st  tickets.  West- 
ern Ohio.    Box  77D,  B'T. 


Disc  jockey  with  experience  and  established 
ratings — good  opportunity  for  right  man  on  5,000 
watt  music  station— big  market,  good  deal.  Box 
459D,  B'T. 


Experienced  announcer-engineer.  First  class  tick- 
et. Accent  on  announcing.  No  maintenance.  1 
kilowatt.  Network  affiliate,  southwest.  Seventy- 
five  dollars  for  forty-hour  week  to  start.  Box 
514D,  B'T. 


Experienced  announcer  wanted  immediately, 
large  southern  city.  Prefer  morning  man  capable 
of  stepping  into  established  "rise  and  shine"  type 
program.  Tape  and  details  first  letter.  Box  538D, 
B'T. 


Good  experienced  program  director,  announcer, 
new  1  kw  Mutual  affiliate.  Good  starting  salary, 
good  chance  advancement.  Only  man  best  ref- 
erences need  apply.  Send  details  first  letter. 
Need  immediately.    Box  555D,  B'T. 


Needed  at  once,  a  good  morning  man,  must  have 
first  phone.  Be  able  to  run  morning  show  and 
do  commercials  that  sell.  Only  experienced  man 
need  apply.  44  hour  week.  CBS  affiliate  in  mid- 
west town  of  40,000.  We  expect  a  lot  but  will 
pay.  Send  complete  resume  and  tape.  All  tapes 
will  be  returned.    Address  Box  562D,  B-T. 


Humorous  DJ-actor — flowing,  smooth,  paced  ad- 
lib.  Informal,  slang,  manner  of  speaking.  Actor's 
delivery  on  lines.  Training  in  acting.  Great 
Lakes,  N.  Y.,  Pa.  area.    Box  608D,  B-T. 


Experienced  staff  announcer  with  good  knowledge 
of  music  for  5,000  watt  CBS  affiliate  in  northwest 
college  town.  Westerner  preferred.  KGVO,  Mis- 
soula, Montana. 


Experienced  combination  announcer-engineer 
with  first  class  ticket.  Disc  or  tape,  engineering 
qualifications  desired.  Contact  John  Rossi,  KIBL, 
Beeville,  Texas. 


Have  opening  for  3  excellent  announcers,  ap- 
proximately August  1,  Tucumcari,  N.  M.,  and 
Hobbs,  N.  M.  Salary  from  $300  up  depending  on 
your  qualifications.  Contact  Lloyd  Hawkins, 
KTNM,  Tucumcari,  N.  M. 


Tidewater  Virginia  station  has  immediate  open- 
ing for  staff  announcer.  You'll  like  our  mild 
climate,  pleasant  working  conditions  and  salary. 
Send  tape  and  complete  details  to  WGH,  New- 
port News.  Virginia. 


Technical 


Small  progressive  network  station,  needs  chief 
engineer,  limited  air  hours,  top  pay,  congenial 
staff.  Plenty  advancement,  raises.  Send  full  de- 
tails, tape,  photo.  Box  512D,  B-T. 


Wanted  —  July  1st  —  Combination  engineer  -  an- 
nouncer, to  be  chief  engineer.  North  Carolina 
station.  Box  541D,  B'T. 


Solid  progressive  daytimer  New  York  State  has 
chief  opening.  No  shift,  own  boss.  Must  be  re- 
liable, have  know-how.   Box  526D,  B-T. 


Station  60  miles  from  New  Orleans,  wants  combo 
man,  1st  phone,  $2.00  per  hour — time  and  a  half 
overtime.  Airmail  or  wire  Manager  KTIB,  Thi- 
bodaux,  La. 


WLBC  and  WLBC-TV  needs  technician  with  first 
class  license,  need  not  be  experienced.  Pay  scale 
60  to  90  dollars  per  week  depending  on  experience 
for  five  day  40  hour  week.  Contact  Assistant 
Chief  Engineer  Patrick  Finnegan. 


Chief  engineer-announcer,  daytime  station,  1 
kilowatt,  Hobbs,  New  Mexico,  to  go  on  air  July 
15,  salary  $375  to  $400.  Contact  Lloyd  Hawkins, 
Tucumcari,  New  Mexico. 


Production-Program  m  ing,  Oth  ers 


Good  local  newsman.  Progressive  news,  special 
events  minded  station.  Writing,  announcing 
ability  essential.  Besides  news  "know-how"  real 
newsman  will  have  eagerness  to  accept  challenges 
of  good  coverage.  Salary  open.  Good  working 
conditions,  opportunity.    Bx  601C,  B'T. 


We  need  an  experienced  program  director  for 
our  combined  ABC  radio  and  television  affiliate 
in  a  metropolitan  area  of  over  a  million.  Com- 
petition is  severe  and  we  need  a  wide  awake 
progressive  man  with  good  program  sense  and 
commercial  ideas.  This  operation  is  long  and 
well  established  and  has  good  public  acceptance. 
Good  working  conditions.  Salary  open.  Excel- 
lent future.  Reply  to  Box  525D,  B'T. 


Opportunity  male  copywriter  with  announcing 
experience.  Submit  samples.  KFRO,  Longview, 
Texas. 


Television 


Help  Wanted 


Salesmen 


Salesman  for  uhf  station  in  excellent  market. 
Promising  future  for  energetic  salesman,  anxious 
to  make  advancement.  Good  draw  against  com- 
mission.   Box  567D,  B'T. 


Excellent  opportunity  for  experienced  television 
account  executive  with  earning  potential  in  5 
figures.  -If  you  can  sell  tv  in  a  captive  market, 
this  is  the  greatest  opportunity  in  tv  time  sales 
you  can  find.  It's  a  small  market  but  a  healthy 
one.  Contact  Jerry  Burns,  General  Manager, 
KIVA-TV,  Yuma,  Arizona. 


Announcer 


Production-Programming,  Others 


Competent  director  for  television  station  in  met- 
ropolitan market.  Experience  necessary.  State 
financial  requirements.    Box  578D,  B-T. 


Situations  Wanted 


Managerial 


Mature  manager  available  immediately.  Stress 
sales  and  low  operating  cost.  Have  money  to 
invest  if  desired.  Box  193D,  B'T. 


Successful  salesman  large  metropolitan  western 
market,  desires  opportunity  for  expansion  into 
possible  management-ownership  smaller  station. 
Under  40,  capable,  mature.  Can  furnish  proof 
of  performance  and  excellent  recommendations. 
Have  cash  for  initial  investment  if  potential  is 
right,  prefer  Rocky  Mountains  or  west.  Box 
565D,  B-T. 


Successful  manager,  commercial  manager  em- 
ployed in  present  job  for  many  years  desires 
change.  Producer.  Excellent  references.  Prefer 
southwest.    Box  568D,  B'T. 


Experienced,  capable  manager,  small  medium 
market.   Let  us  make  money.    Box  575D,  B'T. 


Florida  broadcasters!  Wish  I  could  meet  with 
you  in  Miami,  but  I  am  still  looking  for  that 
Florida  connection.  Management,  sales,  or  part 
investment.  Box  605D,  B'T.  Am,  fm  and  tv 
experience,  all  phases  except  technical. 


Wanted:  To  manage  or  lease  your  station.  Re- 
sults factual — not  a  dream.  For  full  details  write 
Box  612D,  B'T. 


Manager-commercial  manager.  Have  12  years 
experience  in  radio.  Mostly  sales  and  manage- 
ment. 32  years  old,  have  own  car,  married  and 
am  presently  general  manager  of  1,000  watt  inde- 
pendent: Would  like  change  to  west  in  small 
operation.  Am  also  qualified  announcer,  copy 
writer,  traffic,  programming,  etc.  Write  Box  3119 
Winston-Salem,  N.  C.  Gene  Sink.  Will  consider 
any  location. 


Salesman 


Sales-programming  coordinator  seeks  connection, 
north.  Currently  doing  daily  shows;  experienced 
uhf-vhf  programs,  sales,  promotion,  advertising;- 
managerial  positions.  Mature,  creative,  respon- 
sible.   Box  444D,  B-T. 


Salesman:  Extensive,  successful  background  of 
sales,  programming,  administration.  Thirteen 
years  radio.    Box  561D,  B'T. 


Announcer-salesman,  6  years  experience.  Resume 
and  tape  by  return  mail.   Box  607D,  B'T. 


Successful  salesman-announcer-merchandiser,  ex- 
perienced, mature,  wants  fair  percentage  oppor- 
tunity to  sell-present  own  shows.   Box  614D,  B»T. 


Sales  manager  am  or  tv.  Time  salesman  for  sta- 
tion rep.  Station  salesman  '48-'53 — Presently  em- 
ployed by  representatives  in  New  York.  Out- 
standing sales  record.  Box  598D,  B'T. 


Announcers 


9  years  experience — top  quality  news,  special 
events,  commercials.  Handle  any  staff  duty — 
can  program.  Married,  2  children.  Want  to  settle 
down.  Box  240D,  B'T. 


Combo  man,  some  experience,  wishes  local  sta- 
tion employment  within  commuting  distance  of 
New  York  City.  Box  463D,  B'T. 


Experienced  DJ.  Indie  station.  Prefer  work  1,000 
mile  radius  N.  Y.  Tape,  references.  Box  479D, 
B'T. 


California  stations:  Good  announcer  wants  good 
job.  Midwesterner,  25,  experienced.  Box  509D, 
B-T. 


Announcer — versatile — deep  voice — 6  months  ex- 
perience. College  grad. — dramatics.  Box  518D, 
B'T. 


Top  sports  announcer  .  .  .  can  handle  complete 
sports  job;  also  staff  work  .  .  .  five  years  radio 
and  television,  looking  for  position  in  either  or 
both  .  .  .  with  present  employer  for  past  three 
years.    Box  550D,  B-T. 


Combo  man — college  graduate.  Good  news, 
sports,  play-by-play,  baseball,  football,  light  ex- 
perience, car.  Draft  exempt.  Preferably  250-500 
watt  station.   Box  553D,  B'T. 


Staff-news  announcer;  seeks  advancement  met- 
ropolitan market.  Five  years  experience.  Box 
554D,  B'T. 


Look  here  station  managers — announcer,  DJ, 
little  experience,  lots  of  ambition,  broadcasting 
school  graduate.  Will  travel,  resume,  tape 
available.   Box  559D,  B'T. 


Announcer,  recent  broadcasting  school  graduate. 
Good  DJ,  news,  sports,  board,  tape.  Box  560D, 
B'T. 


Six  months  experience.  Emphasis— news,  DJ. 
Veteran.    Box  564D,  B'T. 


Situations  Wanted — (Cont'd) 


Situations  Wanted— (Confd) 


Situations  Wanted — (Cont'd) 


California  announcer-director.  10  years  sports, 
programming,  announcing,  directing,  radio-tv. 
Prefer  west,  midwest,  good  radio  or  tv  operation. 
Available.    Box  569D,  B'T. 

PD  with  top  sports  record,  local  news,  sales  and 
promotion.  7  years  radio.  College.  Married.  27. 
Seek  position  where  talents  can  be  utilized  by 
aggressive  operation.  Excellent  references.  Box 
570D,  B'T. 

Thoroughly  experienced  announcer  -  producer  - 
newsman  seeks  useful  role  congenial  operation. 
Background:  Top  50kw,  regional  net.,  Washing- 
ton news.  All  inquiries  answered.  Interviews  ar- 
ranged where  proposition  warrants.  Box  572D, 
B»T. 

Staff  announcer,  mature  Hoosier  with  A.B.  In- 
diana U.,  Midwestern  Broadcasting  School  gradu- 
ate. Single,  travel.  A  letter  brings  quick  facts. 
Box  574D,  B>T. 

DJ  personality,  five  years  experience  radio-tv. 
Top-flight  showman.  Box  579D,  B'T. 

Announcer-deejay.  Four  years  experience.  Em- 
ployed major  market  independent.  College  gradu- 
ate. Married.  Prefer  northeast.  Box  581D,  B'T. 

Announcer  with  two  years  staff  experience.  Has 
done  news,  sports,  remotes,  delivers  light  friendly 
disc  show.  Works  board.  23  years  old.  Happily 
married  with  two  children.  Best  references  is 
my  present  network  affiliate  employer.  Box 
582D,  B'T. 

10  years  announcing-production.  Network  experi- 
ence. Interested  major  market.  College  family. 
Excellent  references.  Box  585D,  B'T. 


Experienced  all  phases  of  radio.  Good  resonant 
voice,  music  background.  Knowledge  of  network 
operation.  Married.  Seeking  position  with  grow- 
ing outfit.  Good  references,  tape  and  resume  upon 
request.  Box  599D,  B'T. 

Negro.  DJ,  newscaster,  announcer.  Profession- 
ally trained.  Strong  DJ,  personality,  down  to 
earth  selling.  Hold  3rd  class  radio  telephone 
operator's  ticket,  will  travel.  Tape,  resume  on 
request.  Box  600D,  B'T. 

Announcer,  indie  and  network  affiliate  experi- 
ence. Want  position  with  future.  College  gradu- 
ate—27.  Box  601D,  B'T. 

1954  college  graduate.  Fine  voice-ambition-well 
groomed.  Some  experience.  Tape,  photo.  Box 
603D,  B'T. 


Team,  male  and  female,  3rd  phone  each.  Saleable 
personalities,  do  early  morning  show  and  local 
women's  hour.  Willing,  sell  and  service  accounts. 
Contract,  or  staff  with  talent,  until  show  time 
sold.  Box  613D,  B'T,  or  DUpont  7-1432,  Bradley 
(9-1  EDT),  Washington,  D.  C. 

Announcer,  experience,  personality,  DJ,  news, 
console,  last  position  1000  watt  station.  Bud 
Ferris,  1821  East  3rd  Street,  Brooklyn  23,  N.  Y. 

Announcer-engineer,  now  employed,  daytime  in- 
dependent. Nearly  year  experience.  Desire 
larger  market.  Strong  with  disc  shows,  news, 
prefer  chance  to  learn  all  phases  of  radio.  Being 
married  will  settle  in  suitable  operation.  Some 
selling  experience.  Can  furnish  good  references. 
Robert  Hanger,  905  South  Main,  Washington 
Court  House,  Ohio.   Phone  4-9592. 

Four  years  experience  play-by-play  all  sports, 
news,  DJ,  deep  voice,  good  personality.  Avail- 
able now.  Hal  Harris,  450  Grand  Street,  New 
York  City  2,  New  York. 

Announcer,  sports,  play-by-play,  staff.  4  years 
experience.  Available  immediately.  Anywhere  in 
U.  S.  Tape  and  picture  by  request.  Excellent 
appearance.  Stanley  Kotel,  Hotel  Emerson,  166 
West  75th  Street,  New  York  City,  N.  Y. 

Staff  announcer,  $50  to  start,  board  trained,  all 
staff  duties,  third  ticket.  Pathfinder  School  of 
Radio,  737  11th  Street  N.  W.,  Washington,  D.  C. 
MEtropolitan  8-5255 


Top-flight  announcers,  copywriters,  engineers. 
Tapes  available.  Academy  of  Broadcast  Arts, 
10  East  40th  Street,  New  York  16.   MU  6-3714. 

Announcer.  First  license.  Experienced.  North- 
ern Ohio  or  vicinity  preferred.  759  Maple,  Fos- 
toria,  Ohio. 


Technical 


Engineer,  first  phone,  iy2  years  broadcast.  Ex- 
cellent announcer.  Prefer  Texas.  Box  496D,  B'T. 

Experienced  chief  engineer  desires  to  relocate. 
Experienced,  versatile,  including  announcing. 
Southwest  preferred.  Box  583D,  B'T. 

Experienced  am  xmtr,  tv  xmtr  and  studio  en- 
gineering, all  phases.  Presently  employed.  No 
vacation  reliefs.  Box  584D,  B'T. 

Engineer,  have  1st  class  license.  One  year  ex- 
perience. Wish  to  work  in  N.Y.C.  Desires  se- 
curity and  future.  Box  587D,  B'T. 

Eight  years  radio,  four  chief.  Experienced  West- 
ern Electric,  directionals,  construction.  Seek 
change  now.  Married,  car.  Box  590D,  B'T. 

Engineer,  experienced,  operation,  maintenance, 
am,  fm,  1st  ticket.  No  combo.  Immediately 
available.  Box  593D,  B'T. 

Experienced  engineer  all  phases  available  soon. 
Box  606D,  B'T. 

Engineer,  first  phone,  one  year  experience,  good 
references,  available  immediately.  Frank  Green- 
wald,  108  Oregon,  Greensburg,  Pa.  4508. 

Chief  engineer.  20  years  experience  all  phases 
of  radio  and  television.  Seeks  good  opportunity. 
A.  W.  Kramer,  Bumpass,  Virginia. 


Production-Programming,  Others 


PD-local,  net.  Sports  and  special  events  College 
graduate.  Top  references.  Box  571D,  B'T. 

Program  director-announcer.  Accent  on  program- 
ming. Ten  years  radio  experience.  Conscientious, 
diligent.  Locate  New  York,  New  Jersey,  Con- 
necticut. Box  586D,  B'T. 


Television 


Situations  Wanted 


Managerial 


Tv  manager,  successful  operation  in  black,  re- 
quired to  make  change.  Excellent  industry  ref- 
erences. Proven  sales  and  management  record. 
5  years  tv.  Can  bring  you  full  knowledge  for 
complete,  efficient  operation,  plus  the  know-how 
to  make  tv  pay.  Let  me  give  you  the  facts. 
Box  556D,  B'T. 


Salesmen 


Top-flight  advertising  salesman — 5  years  sales  ex- 
perience, including  radio,  desires  television  sales. 
Journalism  graduate,  veteran,  relocate  anywhere. 
Box  588D,  B'T. 


Announcers 


Versatile  young  woman,  early  twenties;  three 
years  television  experience  now  appearing  on  net- 
work daily,  one  of  first  ten  markets.  Commercial, 
children's  programs,  femcee  and  variety  show 
experience.  Desire  to  relocate.  Box  527D,  B'T. 

Experienced,  conscientious  announcer  with  first 
class  ticket  wants  position  with  radio-television 
or  television  only  station.    Box  542D,  B'T. 

Experienced  announcer  for  five  thousand  watt 
television  combination  or  smaller  station  in 
good  market.  Details  on  request.  Box  557D, 
B'T. 


Yes  you  need  an  experienced  woman  telecaster 
who  can  produce.  Lets  talk  it  over.  Box  576D, 
B'T. 


Technical 


Presently  employed  chief  engineer  vhf,  inter- 
ested in  relocating  in  permanent,  progressive 
new  or  existing  operation.  Experienced  all 
phases  tv  including  building  design,  installation 
and  personnel  training.    Box  552D,  B'T. 

Experienced  cameraman  -  network  affiliate.  All 
studio  operations.  Desires  permanent  position. 
Box  580D,  B'T. 

Engineer-fifteen  years  radio  and  tv.  Desires 
studio  technical  director,  switcher  or  video  con- 
trol. Experienced  on  tv  remotes  and  camera 
work.  Present  salary  $125.  Expect  to  be  avail- 
able to  staff  cutback  in  about  60  days.  Will  sacri- 
fice salary  for  security  Box  596D,  B'T. 

Production-Programming,  Others 


Film  editor,  year  experience  midwest  station. 
Did  some  directing.  Still  and  motion  picture 
photo  bug.  Will  travel,  27,  single,  veteran.  Con- 
sider anything.    Box  475D,  B'T. 

Tv  production  manager  desires  to  return  home 
to  southern  California.  Presently  employed  in 
major  market,  all  phases  tv,  9  years  radio  as  pd, 
announcer,  news,  etc.  Will  accept  radio  job  with 
a  future.  References,  photo,  audition  available. 
Box  551D,  B'T. 

Experienced  tv  director  desires  change.  Pres- 
ently employed  by  one  of  the  nation's  leading 
net-originating  tv  stations.  Radio  and  N.  Y.  ad 
agency  background.    Box  566D,  B»T. 

Gulf  Coast  cities  with  or  planning  tv.  Have  100,- 
000  station  experience,  production  supervisor  na- 
tional agency.  7  years  radio-tv.  Married.  Box 
573D,  B'T. 

Camera  dolly  in  for  close  up  of  television  con- 
tinuity girl  soon  available.  Have  complete  de- 
tails ready  for  you.  Box  577D,  B'T. 


Producer,  experienced  theatre, 
sales  minded.  Box  592D,  B'T. 


radio;  mature, 


Commercial  production  manager,  film  and  live, 
creative  ideas,  set  design,  graphic  arts,  photog- 
rapher-processor. Box  595D,  B'T. 


For  Sale 


Stations 


Midwestern  network  station  in  excellent  market. 
Priced  for  quick  sale.  Building  and  equipment 
excellent.  Box  405D,  B'T. 

Lease  with  option  to  buy.  Midwest  exclusive. 
Box  558D,  B'T. 

Outstanding  opportunity  to  acquire  the  broad- 
casting station  you  have  been  waiting  to  own. 
Best  South  Dakota  city.  Over  $60,000.00  volume 
in  1953.  Home,  equipment  and  sixteen  acres. 
Plenty  of  business.  Net  profit  exceeds  $20,000.00 
yearly.  Takes  about  $40,000.00  to  handle.  Write, 
wire  or  call  Mr.  D.  W.  Smith,  %  Larson  Realty 
Company,  2431  Hennepin  Ave.,  KEnwood  3022, 
Minneapolis,  Minnesota. 

Free  list  of  good  radio  buys  now  ready.  Jack 
L.  Stoll  &  Associates,  4958  Melrose  Ave.,  Los 
Angeles  29,  California. 

Radio  and  television  stations  bought  and  sold. 
Theatre  Exchange,  Licensed  Brokers,  Portland 
22,  Oregon. 


Equipment  Etc. 


3kw  Westinghouse  FM3  transmitter,  97.3  mc  crys- 
tals, 10  loop  Collins  C-100  antenna,  280  feet  Com- 
mercial Products  line  plus  fittings,  Hewlett- 
Packard  frequency  and  modulation  monitor,  2 
RCA  turntables  and  Western  Electric  25-B  audio 
console.  Box  392D,  B'T. 


4* 


For  Sale— (Cont'd.) 


Wanted  to  Buy— (Cont'd.) 


FOR  THE  RECORD 


One  kw,  am,  Raytheon  transmitter.  Used  7000 
hours.  Like  new  condition.  Available  immedi- 
ately. We  went  to  5000.  Box  591D,  B-T. 


GR  916A  bridge  and  670F  decade  resistor,  excel- 
lent condition.  First  certified  check  $375.00.  Box 
609D,  B'T. 


GE  250  watt  fm  transmitter,  model  4BT1A1  with 
one  kw  fm  amplifier,  complete  with  modulation 
and  frequency  monitors,  perfect  operating  condi- 
tion, 104.9  mc.  Fifteen  hundred  dollars.  KURV, 
Edinburg,  Texas. 


349  foot  Truscon  tower  with  base  insulator,  type 
C.  Recently  painted.  Ready  to  ship  out  August 
15.  Make  offer.  Contact  WCAW,  Charleston,  West 
Virginia.  Post  Office  Box  2791.  Telephone  3-7503. 


Truscon  286'  triangular  self-supporting,  non-insu- 
lated, type  D-30  steel  tower.  $3,500.00'  dismantled 
f.o.b.  Baltimore,  Maryland.  Contact  Chief  En- 
gineer. WFBR.  Baltimore  2,  Md. 


558-ft.  self-supporting  tv  tower  type  F-30  Trus- 
con. In  storage.  Can  deliver  immediately.  WIRE, 
Indianapolis,  Indiana. 


No  longer  needed,  guaranteed  excellent  condi- 
tion shipped  post-paid  and  insured.  1.  General 
Radio  type  1170-A  frequency  and  modulation 
monitor  97.7  mc.  $700.00.  2.  Presto  T.L.-10  tape 
drive  7  hit  and  15.  $95.00.  3.  RCA  type  BE-1A 
variable  line  equalizer.  $95.00.  4.  Westinghouse 
FM-1  transmitter  1-kw  97.7  mc.  Low  bidder 
gets  it.    WISR,  Paul  Rex,  Butler,  Pennsylvania. 


230'  insulated  self  supporting  tower.  Suitable  for 
am  and  fm  or  tv.  $1900.  Two  bay  RCA  batwing 
fm  antenna.  $300.  WPAG-TV,  Ann  Arbor,  Michi- 
gan. 


Projectors:  On  hand  for  immediate  delivery,  the 
new  Holmes  TP  projector.  Regular  price  $2,385.00. 
Special  for  June  $1,795.00,  a  real  buy.  Also  re- 
built and  in  new  condition.  Holmes  Model  LT 
complete.  Regular  $1,800.00  seller.  One  only  at 
$1,19500.  Gates  Radio  Company,  Quincy,  Illinois. 
Telephone  8202   Ask  for  Mr.  Whitman. 


Commercial  crystals  and  new  or  replacement 
broadcast  crystals  for  Bliley,  Western  Electric. 
RCA  holders,  Conelrad  frequencies,  crystal,  re- 
grinding  etc.,  fastest  service.  Also  monitor  and 
frequency  measuring  service.  Eidson  Electronic 
Co.,  Temple,  Texas.   Phone  Prospect  3-3901. 


For  Rent:  Professional  television  cameras  and 
crews  for  remote  or  studio  use.  Universal  Broad- 
casting System,  2193  Commonwealth  Ave.,  Boston 
35.  Mass. 


New  am,  fm,  Schafer  remote  control  equipment 
in  original  packings:  available  because  going 
combo  instead  of  remote:  price  under  cost:  terms. 
J.  S.  Riggs,  302  E.  Church  Street,  Elmira,  New 
York. 


One  Blaw  Knox  insulated  self-supporting  tower. 
Type  CK,  364'.  $5,000.00  dismantled.  J.  M.  Ham- 
ilton &  Co.,  Box  2432,  Gastonia,  N.  C. 


Wanted  to  Buy 


Stations 


Manager  with  proven  sales  record  would  like  to 
buy  or  lease  a  station  in  the  south.  Hard  worker 
with  references  and  ability.    Box  395D,  B»T. 


Broadcaster  wants  small  am  station  Maryland, 
Virginia  area  or  midwest.  Deal  with  owner  only. 
Box  563D,  B-T. 


Radio  station  in  small  market.  Good  price  as- 
sured even  though  operation  is  not  showing  a 
profit — But  must  have  potential.  Replies  kept 
confidential.    Box  615D.  B-T. 


Equipment,  etc. 


Want  used  300MM  beacon  and  flasher.  Box  455D, 
B'T. 


We  wish  to  purchase  complete  equipment  for 
uhf  station.   Box  589D.  B-T. 


GR  frequency  monitor  type  475-0  and  modulation 
monitor  type  731-B  or  other  similar  make.  One 
am  console,  two  16"  turntables,  with  or  without 
pickups.  160'  to  170'  guyed  tower.  Box  594D, 
B«T. 


"Used  250  watt  am  broadcast  transmitter.  Radio 
Station  WMS,  Williamstown,  Mass. 


High  quality  disc  recorder  and  associated  equip- 
ment. Foster  Radio  Engineering,  Escanaba, 
Michigan. 


Used  camera  chain  wanted  for  instructional  pur- 
poses. Northwest  Broadcasting  School,  527  S.W. 
12th,  Portland,  Oregon. 


Instruction 


FCC  operator  license  quickly.  Individualized 
instruction  correspondence  or  residence.  Free 
brochure.  Grantham,  6064  Hollywood  Blvd.,  Hol- 
lywood, California. 


Help  Wanted 


Managerial 


CAN  YOU 

take  charge  of  well-known  professional 
broadcasting  school  in  Boston?  Interview, 
audition,  enroll  students?  Contact  high 
school  principals,  speak  to  student  groups? 
Contact  station  managers  to  place  gradu- 
ates? Can  you  handle  administrative  de- 
tails, paper  work,  correspondence,  teach? 
Long  hours,  easy  work,  terrific  growth  op- 
portunity after  you  prove  your  worth. 
Want  young  but  mature  man,  preferably 
single,  with  some  broadcasting  experience 
in  sales,  announcing,  or  promotion.  Also 
consider  broadcasting  school  executive  or 
outstanding  broadcasting  school  graduate. 
Tell  why  you  want  this  position.  Send 
letter,  resume,  photo,  salary  requirements 
to 

Box  611D,  B«T 


Television 


Help  Wanted 


Salesmen 


A  REAL  OPPORTUNITY  IN 

TELEVISION  TIME  SALES 

Leading  national  TV  station  representative 
has  opening  in  Chicago  for  a  top-flight 
time  salesman.  Write  complete  back- 
ground, experience  and  salary  expected. 
The  men  in  this  organization  are  aware  of 
this  advertisement.    Box  610D,  B-T. 


For  Sale 


Equipment 


TOWERS 

RADIO— TELEVISION 

Antennas — Coaxial  Cable 

Tower  Sales  &  Erecting  Co. 

6100  N.  E.  Columbia  Blvd., 
Portland  11,  Oregon 


Miscellaneous 


THE  BEST  IN  COMPLETE 

ERECTION  OF  TOWERS 

ANTENNA  LIGHTS  CO-AX  CABLE 

WRITE       CALL  WIRE 

J.  M.  HAMILTON  &  COMPANY 

PAINTING       ERECTION  MAINTENANCE 

YEARS  OF  EXPERIENCE 
Box  2432,  Tel:  4-2115,  Gaitonia,  N.  C. 


Employment  Services 


BROADCASTERS  5 
EXECUTIVE  PLACEMENT  SERVICE  \ 

Executive  Personnel  for  Television  and  Radio  >' 
Effective  Service  to  Employer  and  Employee  ', 
Howard  S.  Frazier  ,i 
TV  &  Radio  Management  Consultants  ,< 
708  Bond  Bldg.,  Washington  5,  D.  C.  ,< 

(Continued  from  page  92) 

$38,000.  Southern  Va.  Bcstg.  is  licensee  of  WSVS- 
AM-FM  Crewe,  Va.  Principals  include  President 
C.  S.  Willis  (11%):  Treasurer  E.  M.  Schaubach 
(7.5%);  J.  P.  Quisenberry  (10.9%),  and  W.  L. 
Willis  (21.3%).   Filed  May  28. 


Hearing  Cases  .  .  . 

INITIAL  DECISION 

Dothan,  Ala.— Vhf  ch.  9.  FCC  Hearing  Exam- 
iner Claire  W.  Hardy  issued  initial  decision  look- 
ing toward  grant  of  the  application  of  Ala-Fla-Ga 
Television  Inc.  for  CP  for  new  tv  station  on  ch. 
9  in  Dothan,  Ala.,  engineering  condition,  and 
denial,  for  default,  of  competing  application  of 
WOOF  Television  Corp.    Action  May  27. 

OTHER  ACTIONS 

Naples,  Fla. — Collier  County  Bcstrs.  Inc.  FCC 

by  order,  granted  protest  of  Robert  Hecksher. 
licensee  of  WYMR  Ft.  Myers,  Fla.,  requesting 
reconsideration  of  Commission  action  of  April  14 
in  granting  application  of  Collier  County  for  new 
am  station  on  1430  kc.  500  w.  D:  ordered  that  the 
effective  date  of  the  April  14  grant  be  stayed  and 
designated  said  application  of  Collier  for  hearing 
on  July  2,  and  placed  burden  of  proof  upon 
Collier  County  in  this  proceeding.   Action  June  2. 

KSTP  St.  Paul,  Minn. — FCC  by  memorandum 
opinion  and  order,  denied  petition  of  KSTP  St. 
Paul.  Minn.,  filed  March  12,  for  reconsider- 
ation or  rehearing  on  the  Commission's  own  mo- 
tion cf  its  decision  in  re  grant  of  CP  on  April 
22,  1952,  to  Fort  Industry  Co.  (now  Storer  Bcstg. 
Co.)  (WJBK),  Detroit,  Mich.,  to  change  facilities 
from  1490  kc  with  250  w,  U,  to  1500  kc,  with 
5  kw  N,  10  kw  day.  DA-2.  Action  June  2. 

WMID  Atlantic  City,  N.  J. — Mid- Atlantic  Bcstg. 
Co.  FCC  designated  for  hearing  application  for 
transfer  of  control  of  licensee  from  Robert  Endi- 
cott  to  Arthur  A.  Handler  et  al.  and  application 
for  renewal  of  license.   Action  June  2. 

Bluefield,  W.  Va.— Vhf  ch.  6  proceeding.  FCC 
scheduled  for  hearing  application  of  Southern' 
Va.  Tv  Inc.  and  Daily  Telegraph  Printing  Co. 
for  new  tv  station  on  ch.  6  to  begin  July  2. 
Action  June  2. 


Hearing  Calendar  .  .  . 

June  7 

Chicago,  111. — Vhf  ch.  2,  further  hearing  before 
Examiner  Herbert  Sharfman — Zenith  Radio  Corp., 
WBBM-TV. 

Paducah,  Ky. — Vhf  ch.  6,  further  hearing  be- 
fore Examiner  William  G.  Butts — Columbia 
Amusement  Co.,  Paducah  Newspapers  Inc. 

Omaha,  Neb. — Vhf  ch.  7,  further  hearing  be- 
fore Examiner  Isadore  A.  Honig — KFAB,  Herald 
Corp. 

Odessa,  Tex. — Vhf  ch.  7.  further  hearing  be- 
fore Examiner  John  P.  Poindexter  —  KOSA, 
KECK,  The  Odessa  Tv  Co. 

June  10 

Detroit.  Mich. — Uhf  ch.  60.  further  hearing  be- 
fore Examiner  William  G.  Butts— WJLB,  WCBO. 

June  11 

Wichita  Falls,  Tex.,  Lawton,  Okla. — New  am, 

1050  kc,  further  hearing  before  Examiner  Thomas 
H.  Donahue— W.  Erie  White  tr/as  White  Radio 
Co.,  Wichita  Falls;  Lawton  Bcstg.  Co.,  Progres- 
sive Bcstg.  Co..  Lawton. 

San  Antonio,  Tex. — Vhf  ch.  12,  further  hear- 
ing before  Examiner  James  D.  Cunningham — 
KONO.  The  Walmac  Co. 

Routine  Roundup  .  .  . 

May  27  Decisions 

ACTIONS  ON  MOTIONS 

The  following  action  on  motions  were  taken 
as  indicated : 

By  Hearing  Examiner  J.  D.  Bond 
Roanoke,  Va.,  Times-World  Corp.,  Radio  Roa- 
noke Inc.— Granted  petition  of  Times-World  for 
leave  to  amend  its  application  for  ch.  7  (Docket 
10655:  BPCT-1056),  to  show  current  information 
about  applicant's  officers,  etc. 

By  Hearing  Examiner  Charles  J.  Frederick 
Pittsburgh,    Pa.,    Westinghouse    Bcstg.  Co.— 
Granted  petition  for  leave  to  amend  its  applica- 
tion for  ch.  11  (Docke  8694  et  al).    (Action  taken 
5/25). 

Hastings,  Neb.,  The  Seaton  Pub.  Co.— Ordered 
that  the  taking  of  oral  testimony  in  proceeding  re 
ch.  5  (Docket  10965)  shall  commence  on  June  3. 
(Action  taken  5/26). 

By  Healing  Examiner  William  G.  Butts 

Binghamton,  N.  Y.,  Southern  Tier  Radio  Serv- 
ice Inc.;  Endicott,  N.  Y.,  Ottaway  Stations  Inc. 

—Granted  request  of  Southern  Tier  for  an  exten- 
sion of  time  from  June  4  to  June  18  in  which  to 
file  proposed  findings  in  re  ch.  40  (Dockets  10681- 
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82),  and  that  replies  thereto  may  be  filed  not 
later  than  June  25  instead  of  June  11  as  presently 
scheduled. 

By  Hearing  Examiner  John  B.  Poindexter 
Issued  an  Order  which  shall  control  the  sub- 
sequent course  of  the  hearing  in  re  applications 
of  Greater  Huntington  Radio  Corp.  and  Hunting- 
ton Broadcasting  Corp.  for  ch.  13  at  Huntington, 
W  Va.;  the  taking  of  testimony  to  begin  on  June 
28  (Dockets  10863,  10865). 

By  Commissioner  E.  M.  Webster 
KGB  San  Diego,  Calif..  Don  Lee  Bcstg.  System 
— Granted  request  of  General  Teleradio  Inc.,  to 
dismiss  application  of  KGB  (Docket  7497:  BP- 
43301.  (Corporate  name  of  Don  Lee  Bcstg.  Sys- 
tem has  been  changed  to  General  Teleradio  Inc.) 


May  28  Applications 

ACCEPTED  FOR  FILING 
License  for  CP 

WOWO  Fort  Wayne.  Ind.,  Westinghouse  Bcstg. 
Co.— License  to  cover  CP  (BP-4019),  as  mod., 
which  authorized  increase  power,  install  new 
transmitter  and  directional  antenna  for  night 
u=e:  change  transmitter  location  and  change 
came  to  Westinghouse  Bcstg.  Co.  (BL-5310). 

KANN  Sinton,  Tex.,  San  Patricio  Bcstg.  Co. — 
License  to  cover  CP  (BP-8758)  which  authorized 
new  standard  broadcast  station  and  specify 
studio  location  (BL-5315). 

KENE  Toppenish.  Wash..  Radio  Bcstrs.  Inc.— 
License  to  cover  CP  (BP-9024)  which  authorized 
new  standard  broadcast  station  (BL-5316). 

KOVE  Lander,  Wyo.  Edward  J.  Breece — License 
to  cover  CP  (BP-8854)  which  authorized  change 
frequency,  increase  power,  change  type  trans- 
mitter, install  DA-N,  make  changes  in  antenna 
svstem  and  changes  in  the  directional  antenna 
system  (BL-5313). 

KFMTJ  (FM)  Glendale.  Calif..  Nicholas  M. 
Brazy— License  to  cover  CP  (BPH-1899)  which 
authorized  new  fm  station  (BLH-968). 

Renewal  of  License 
WHIM  Reading.  Pa.,  Eastern  Radio   Corp. — 
BR-1401). 

WSHS  (FM)  Floral  Park.  Fla.,  Board  of  Edu- 
cation, Sewanhaka  High  School — ( BRED-9) . 

WBOE  (FM)  Cleveland.  Ohio,  Cleveland  City 
Board  of  Education  (Mark  C.  Schinnerer,  Supt.) 
—  (BRED-ll. 

Modification  of  CP 

WKNE-TV  Keene,  N.  H.,  WKNE  Corp.— Mod.  of 
CP  iBPCT-1300),  as  mod.,  which  authorized 
new  tv  station  for  extension  of  completion  date 
to  March,  1955  (BMPCT-2146). 

WHBQ-TV  Memphis.  Tenn..  Harding  College — 
Mod.  of  CP  (BPCT-563),  as  mod.,  which  author- 
ized new  tv  station  to  extend  completion  date 
to  12-30-54  lBMPCT-2147). 


June  1  Applications 

ACCEPTED  FOR  FILING 
Application  Returned 
KVKM  Monahans,  Tex.,  Monahans  Bcstrs. — 
Voluntary  transfer  of  control  of  licensee  corpora- 
tion from  Doris  D.  King  to  J.  Ross  Rucker.  Joe 
Vandiver  and  G.  C.  Greenlee.  (Not  signed  by 
transferees.) 

Modification  of  CP 

WFAM-TV  Lafayette,  Ind.,  WFAM  Inc.— Mod. 
of  CP  (BPCT-753)  as  mod.,  which  authorized 
new  tv  station  for  extension  of  completion  date 
to  Jan.  1955  (BMPCT-2143). 

KOAM-TV  Pittsburg,  Kan.,  Mid-Continent 
Telecasting  Inc.— Mod.  of  CP  (BPCT-656)  as 
mod.,  which  authorized  new  tv  station  for  ex- 
tention  of  completion  date  to  1-1-55  (BMPCT- 
2141). 

WOSU-TV  Columbus,  Ohio,  The  Ohio  State- 
Mod,  of  CP  (BPET-23)  which  authorized  new 
non-commercial  tv  station  for  extension  of  com- 
pletion date  to   1-1-55  (BMPET-36). 

WHCO  Sparta.  111.,  Hirsch  Communication  En- 
gineering Corp.— Mod.  of  CP  (BP-7803)  as  mod., 
which  authorized  new  standard  broadcast  sta- 
tion for  extension  of  completion  date  (BMP- 
3536). 

WWBG  Bowling  Green,  Ohio.  Howard  R. 
Ward— Mod.  of  CP  (BP-7409)  which  authorized 
new  standard  broadcast  station  for  extension 
of  complete  date  (BMP-6535). 

Licence  for  CP 

WSPN   Saratoga  Springs,  N.  Y.,   SPA  Bcstrs. 
Inc.— License  to  cover  CP   (BP-6808)   as  mod 
-'.-hich    authorized    a  jnew    standard  broadcast 
station  (BL-5319). 

KBOY  Medford,  Ore.,  Clarence  E.  Wilson  & 
P.  D.  Jackson  d/b  as  Medford  Bcstg.  Co.— License 
to  cover  CP  (BP-8561)  which  authorized  new 
standard  broadcast  station  (BL-5320). 

WRIO  Rio  Piedras.  The  Master  Bcstg.  Corp.— 
License  to  cover  CP  (BP-9056)  which  authorized 
increase  in  daytime  power  and  installation  of 
transmitter  (BL-5321). 


Renewal  of  License 

WKBW  Buffalo,  N.  Y.,  WKBW  Inc.  (BR-222); 
WSAN  Allentown.  Pa.,  LeHigh  Valley  Bcstg. 
Co.  (BR-334);  WVAM  Altoona,  Pa.,  The  General 
Bcstg.  Corp.  (BR-2162);  WAVL  Apollo,  Pa.,  Tri- 
Borough  Bcstg.  Co.  (BR-1821);  WVCH  Chester, 
Pa..  James  M.  Tisdale  (BR-2043);  WBPZ  Lock 
Haven,  Pa.,  Lock  Haven  Bcstg.  Corp.  (BR-1478); 
WPIT  Pittsburgh,  Pa.,  WPIT  Inc.  (BR-1662); 
WPXY  Punxsutawney,  Pa.,  Jefferson  Bcstg.  Co. 
(BR-2922):  WRAW  Reading,  Pa.,  Reading  Bcstg 
Co.  (BR-372);  WQAN  Scranton,  Pa.,  The  Scran- 
ton  Times  (BR-374);  WSCR  Scranton.  Pa..  Lack- 
awanna Valley  Bcstg.  Co.  (BR-1683):  WVPO 
Stroudsburg,  Pa.,  Pocono  Bcstg.  Inc.  (BR-1655); 
WRAK  Williamsport,  Pa.,  WRAK  Inc.  (BR-319); 
WWPA  Williamsport,  Pa.,  Williamsport  Radio 
Bcstg  Associates  Inc.  (BR-2295);  WNOW  York. 
Pa..  The  Helm  Co.  (BR-1988). 

Remote  Control 

KGKB    Tyler,     Tex.,    Lucille    Ross  Lansing 

(BRC-407). 

Application  Returned 

WLCX  La  Crosse,  Wis.,  Bermac  Radio  Inc. — 

Voluntary  assignment  of  license  to  Ottumwa 
Telecasting  Corp.     (Filed  on  wrong  form.) 

Modification  of  CP 

WBEN-FM  Buffalo,  N.  Y.,  WBEN,  Inc.— Mod. 
of  CP  (BPH-1897  for  auxiliary  transmitter)  for 
extension  of  completion  date. 

KUTF  (FM),  Frank  C.  Carman,  et  al  d/b  as 
Utah  Bcstg.  &  Television  Co.  Salt  Lake  City, 
Utah— Mod.  of  CP  (BPH-1866)  as  mod.,  for  ex- 
tension of  completion  date.  (BMPH-4921). 

WMAZ-TV  Warner  Robbins,  Ga.,  Southeastern 
Bcstg.  Co.— Mod.  of  CP  (BPCT-473)  as  mod., 
which  authorized  new  tv  station  for  extension  of 
completion  date  to  Dec.  1954  (BMPCT-2151). 

WNBQ  (TV)  Chicago,  111.,  NBC— Mod.  of  CP 
(BPCT-1432)  as  mod.,  which  authorized  changes 
in  facilities  of  existing  tv  station,  for  exten- 
sion of  completion  date  to  8-1-54  (BMPCT-2130). 

WTLB  (TV)  La  Crosse,  Wis.,  La  Crosse  Tv 
Corp.— Mod.  of  CP  (BPCT-1668)  which  author- 
ized new  tv  stations  for  extension  of  completion 
date  to  9-30-54  (BMPCT-2144). 

License  for  CP 

KMMT  (TV)  Austin,  Minn.,  Minnesota-Iowa 
Tv  Co.— License  to  cover  CP  (BPCT-841)  as  mod. 
which  authorized  a  new  tv  station  (BLCT-206). 


June  2  Decisions 

BROADCAST  ACTIONS 
Actions  of  May  28 
KFGQ  Boone,  Iowa,  Boone  Biblical  College — 

Granted  permission  to  be  off  the  air  Monday, 
May  31,  so  that  entire  staff  can  attend  a  picnic. 

Granted  License 

WGBH-FM  Boston.  Mass.,  WGBH  Educational 
Foundation — Granted  license  covering  changes 
in  non-commercial  educational  station;  ch.  209 
(89.7  mc),  15.5  kw,  U  (BLED-150). 

WKBV  Richmond,  Ind.,  Central  Bcstg.  Corp. — 

Granted  license  covering  change  in  transmitter 
and  studio  location  and  installation  of  new 
antenna  system  (BL-5312). 


Modification  of  CP 

The  following  were  granted  mod.  of  CP's  for 
extension  of  completion  dates  as  shown: 

WANA  Anniston,  Ala.,  to  7-24-54:  WEAT  West 
Palm  Beach,  Fla.,  to  12-14-54;  WKNE-TV  Keene, 
N.  H„  to  12-22-54;  WOSU-TV  Columbus,  Ohio, 
to  1-1-55. 

Actions  of  May  27 
Remote  Control 
WKAI  Macomb,  111.,  The  Macomb  Bcstg.  Co. — 
Granted  authority  to  operate  transmitter  by  re- 
mote control. 

Actions  of  May  26 
Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  by  remote  control: 

KPIG  Cedar  Rapids,  Iowa;  WINI  Murphvsboro, 
111.;  WWIN  Baltimore,  Md. 

Modification  of  CP 

WJNO-TV  West  Palm  Beach,  Fla.,  Palm  Beach 
Television  Inc. — Granted  mod.  of  CP  to  change 
corporate  name  to  WJNO-TV  Inc.  and  designate 
studio  site  as  Palm  Beach  instead  of  West  Palm 
Beach  (BMPCT-2136). 

WOKJ  Jackson,  Miss.,  Dixieland  Bcstg.  Co. — 
Granted  mod.  of  CP  for  approval  of  antenna, 
transmitter    location;    condition  (BMP-6521). 

WRCD  Dalton,  Ga.,  Whitfield  Bcstg  Co.— Grant- 
ed mod.  of  CP  for  approval  of  antenna,  trans- 
mitter location  and  specify  studio  location;  con- 
dition (BMP-6522). 

KVOS-TV  Bellingham,  Wash.,  KVOS  Inc.— 
Granted  mod.  of  CP  for  extension  of  completion 
date  to  12-24-54  (BMPCT-2138). 

WTPA  (TV)  Harrisburg,  Pa.,  Harrisburg  Bcstrs. 
Inc. — Granted  mod.  of  CP  for  extension  of  com- 
pletion date  to  12-20-54  (BMPCT-2139). 

Action  of  May  25 

Modification  of  CP 

WABO  Waynesboro,  Miss.,  New  Laurel  Radio 
Station  Inc. — Granted  mod.  of  CP  for  approval 
of  antenna,  transmitter  and  studio  location; 
condition  (BMP-6440). 

Actions  of  May  24 
Granted  License 

WCAC  Anderson,  S.  C,  Wilton  E.  Hall— Grant- 
ed license  for  changes  in  fm  station;  ch.  266 
(101.1  mc),  6.4  kw.  U  (BLH-961). 

WHHM  Mid-South  Bcstg.  Corp.,  Memphis, 
Tenn. — Granted  license  covering  change  in  al- 
ternate main  transmitter  location  (BL-5317). 

WMCH  Church  Hill,  Tenn.,  Twin  Cities  Bcstg. 
Co. — Granted  license  for  am  broadcast  station; 
1260  kc,  1  kw,  D  (BL-5306). 

WMOK  Metropolis,  111.,  Fort  Massac  Bcstg.  Co. 
■ — Granted  license  covering  increase  in  power  and 
change  in  main  studio  location;  920  kc,  1  kw, 
D  (BL-5309). 

KCSR  Chadron,  Neb.,  Community  Service  Ra- 
dio Corp. — Granted  license  for  am  broadcast  sta- 
tion; 1450  kc,  250  w,  U  (BL-5308). 

KIVY  Crockett,  Tex.,  The  Pioneer  Bcstg.  Co. — 
Granted  license  covering  change  of  facilities: 
tvpe  transmitter  and  changes  in  antenna  sys- 
tem; 1290  kc,  500  w,  D  (BL-5271). 

WFKN  Franklin,  Ky.,  Franklin  Bcstg.  Co. — 
Granted  license  for  am  broadcast  station;  1220 
kc,  250  w,  D  (BL-5289). 

KGTV  (TV)  Des  Moines,  Iowa,  Rib  Mountain 
Radio,  Inc. — Granted  mod.  of  CP  to  change  cor- 
porate name  to  Rib  Mountain  Television  Inc. 
(BMPCT-2133). 

KETX  Tyler,  Tex.,  Jacob  A.  Newborn  Jr — 
Granted  mod.  of  CP  for  extension  of  completion 
date  to  12-1-54. 


■ 


AM  and  VHF 
Controlling  Interest 

Regional  profitable  radio  station  with  vhf  tv  nearly  com- 
pleted. Wealthy  area  in  sales,  population,  potential.  Excellent 
opportunity. 

Appraisals     •     Negotiation*     •  Financing 
BLACKBURN  -  HAMILTON  COMPANY 

RADIO-TV-NEWSPAPER  BROKERS 

WASHINGTON,  D.  C.                             CHICAGO  SAN  FRANCISCO 

Washington  Bldg.                           Tribune  Tower  235  Montgomery  St. 

Sterling  3-4341-2                          Delaware  7-2755-6  Exbrook  2-5672 
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Higher  Tower, 


Higher  Power 


add  10,000  sq.  mile 
coverage  area 


Tower:      Now  1019  feet 
Power:      Now  100,000  watts 


Households:  37.5% 

Farm  Households:  50.4% 

Tv  Homes:  30% 

Retail  Sales:  33% 

Farm  Income:  50.4% 

Food  Store  Sales:  35.5% 

Drug  Store  Sales:  22% 

Counties  Covered:  46% 


For  topnotch  national  and  local 
programming,  topnotch  facilities, 
topnotch  signal  and  a  topnotch  market, 


Represented  Nationally  by  the  Katz  Agency 


Affiliated  with  WEOA,  Evansville;  WFDF,  Flint;  WOOD  AM  &  TV,  Grand  Rapids 


v  Data,  based  on  Nov.  Nielsen, 
compares  new  A  &  B  coverage  area 
with  coverage  prior  to 
power-tower  increase. 


see  WFBM-TV. 
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IN  DETROIT 

You 
Sell  More 
on 


I  CHANNEL 


FOR  THE  RECORD 


TELESTATUS 

June  7,  1954 

Tv  Stations  on  the  Air  With  Market  Set  Count 
And  Reports  of  Grantees'  Target  Dates 

Editor's  note :  This  directory  is  weekly  status  report  of  ( 1 )  stations  that  are  operating  as  commercial 
and  educational  outlets  and  (2)  grantees.  Triangle  (*-)  indicates  stations  now  on  air  with  reg- 
ular programming.  Each  is  listed  in  the  city  where  it  is  licensed.  Stations,  vhl  or  uhf,  report  re- 
spective set  estimates  of  their  coverage  areas.  Where  estimates  differ  among  stations  in  same  city, 
separate  figures  are  shown  for  each  as  claimed.  Set  estimates  are  from  the  station.  Further  queries 
about  them  should  he  directed  to  that  source.  Total  U.  S.  sets  in  use  is  unduplicated  B«T  estimate. 
Stations  in  italics  are  grantees,  not  yet  operating. 


ALABAMA 

Birmingham — 

►  WABT  (13)  CBS,  ABC,  DuM;  CBS  Spot  Sis.; 
225,000 

►  WBRC-TV  (6)  NBC;  Katz;  219,454 
WJLN-TV  (48),  12/10/52— Unknown 

Dothant — 

Ala-Fla-Ga  Tv  Inc.  (9)  Initial  Decision  5/26/54 

Decaturt — 
WMSL-TV  (23)  Walker;  12/26/52-6/21/54 

Mobilet — 

►  WALA-TV    (10)    ABC.   CBS,  NBC;  Headley- 
Reed;  72,500 

►  WKAB-TV  (48)  CBS,  DuM;  Forjoe;  60,800 
The  Mobile  Tv  Corp.  (5)  Initial  Decision  2/12/54 

Montgomery —  _ 
*■  WCOV-TV  (20)  ABC,  CBS,  NBC,  DuM;  Ray- 
mer;  30.200 

WSFA-TV  (12)  Headley-Reed;  3/25/54-11/15/54 
Munfordt — 

Alabama    Educational    Tv    Commission  (*7) 
6/2/54-Unknown 

Selmat — 

WSLA  (8)  2/24/54-Unknown 

ARIZONA 

Mesa  (Phoenix) —  „     .  , 

KTYL-TV    (12)    NBC,    DuM;  Avery-Knodel; 
93,200 
Phoenix — 

►  KOOL-TV  (10)  ABC;  Hollingbery:  93,200 

►  KPHO-TV  (5)  CBS,  DuM;  Katz;  93,200 
Arizona  Tv  Co.  (3)  Initial  Decision  5/25/54 

Tucson —  _  . 

►•KOPO-TV  (13)  CBS,  DuM;  Forjoe;  24,306 

►  KVOA-TV  (4)  ABC,  NBC;  Raymer;  24,306 
Yumat — 

►  KTVA  (11)  DuM;  Grant;  18,302 
ARKANSAS 

El  Doradot — 
KRBB  (10)  2/24/54-Unknown 

Fort  Smitht—  „  „  _ 

►  KFSA-TV    (22)    ABC,    NBC,   DuM;  Pearson; 
18,500   „ 

American  Television  Inc.  (5)  Initial  Decision 
4/30/54 
Hot  Springs!— 
KTVR  (9)  1/20/54-Unknown 

Little  Rock— 

►  KARK-TV  (4)  NBC;  Petry 
KATV  (7)  (See  Pine  Bluff) 
KETV  (Z3)  10/30/53-Unknown 

Pine  Blufft —  ,  ,    „„  „„„ 

►  KATV  (7)  ABC,  CBS;  Avery-Knodel;  72,785 

►  KCMC-TV  See  Texarkana,  Tex. 

CALIFORNIA 

Bakersfield —   

►  KBAK-TV  (29)  ABC,  DuM;  Forjoe;  58,000 
'  *-KERO-TV    (10)    ABC,    CBS,    NBC;  Avery- 
Knodel;  109,692 

Berkeley  (San  Francisco) — 

KQED  (*9)  7/24/ '53- July  '54  (granted  ST  A  April 
16) 
Chico — 

►  KHSL-TV  (12)  ABC,  CBS,  NBC,  DuM;  Avery- 
Knodel;  42,220 

!  Coronat — 

KCOA  (52),  9/16/53-Unknown 

El  Centrot— 

KPIC-TV  (16)  2/10/54-Unknown 

Eurekat — 

►  KIEM-TV  (3)  ABC,  CBS,  NBC,  DuM;  Blair; 
10,000 

Fresno — 

►  KBID-TV  (53)  Meeker;  92,052 

►  KJEO-TV  (47)  ABC,  CBS;  Branham;  106,558 
*-KMJ-TV  (24)  CBS,  NBC;  Raymer;  85,841 

j  Los  Angeles — 

KBIC-TV  (22)  2/10/52-Unknown 

►  KABC-TV  (7)  ABC;  Petry;  1,835,863 

►  KCOP  (13)  Katz;  1,835,863 

►  KHJ-TV  (9)  DuM;  H-R;  1,835,863 
KNBH  (4)  NBC;  NBC  Spot  Sis.;  1,835,863 

►  KNXT  (2)  CBS;  CBS  Spot  Sis.;  1,835,863 
►-KTLA  (5)  Raymer;  1,835,863 

►  KTTV  (11)  Blair;  1,835,863 

►  KTHE  (»28) 
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Newest  Starters 

Listed  below  are  the  newest  stations 
that  have  started  regular  operation: 

KFXJ-TV  Grand  Junction,  Colo.  (ch. 
5),  May  30. 

KTEN  (TV)  Ada,  Okla.  (ch.  10),  June 

1. 


ModestoT — 

KTRB-TV  (14)  2/17/54-Vnknown 
Montereyt — 

►  KMBY-TV  (8)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 385,234 

Sacramento  

KBIE-TV  (46)  6/26/53-Unknown 

►  KCCC-TV  (40)  ABC,  CBS,  NBC,  DuM;  Weed; 

101,000 

McClatchy   Bcstg.   Co.    (10),   Initial  Decision 
11/6/53 
Salinast — 

►  KSBW-TV  (8)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 384,761 
San  Diego — 

►  KFMB-TV  (8)  ABC,  CBS,  DuM;  Petry;  214,771 

►  KFSD-TV  (10)  NBC;  Katz;  214,771 
KUSH  (21)  12/23/53-Unknown 

San  Francisco — 

KB  AY-TV    (20),    3/11/53-Unknown  (granted 
STA  Sept.  15) 

►  KGO-TV  (7)  ABC;  Petry;  935,700 

►  KPIX  (5)  CBS,  DuM;  Katz;  935,700 

►  KRON-TV  (4)  NBC;  Free  &  Peters;  935,700 

►  KSAN-TV  (32)  McGillvra;  41,134 

San  Josef — 

KQXI  (11)  4/15/54-Unknown 
San  Luis  Obispot — 

►  KVEC-TV  (6)  DuM;  Grant;  66,441 
Santa  Barbara — 

►  KEYT   (3)   ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 443,872 
Stocktont — 

►  KTVU  (36)  NBC;  Hollingbery;  76,000 
KHOF  (13)  2/11/54-Unknown 

Tulare  (Fresno) — 

►  KWG  (27)  DuM;  Forjoe;  147,000 

COLORADO 

Colorado  Springs — 

►  KKTV    (11)    ABC,   CBS.   DuM;  Hollingbery; 

42  936 

►  KRDO-TV  (13)  NBC;  McGillvra;  36,000 
Denver — 

►  KBTV  (9)  ABC;  Free  &  Peters;  220,778 

►  KFEL-TV  (2)  DuM;  Blair;  220,778 

►  KLZ-TV  (7)  CBS;  Katz;  220,778 

►  KOA-TV  (4)  NBC;  Petry;  220,778 
KRMA-TV  (*6),  7/1/53-1954 

Grand  Junctiont — 

KFXJ-TV  (5)  NBC,  DuM;  Holman 

>-UKCSJ-TV  (5)  NBC;  Avery-Knodel;  41,350 
KDZA-TV  (3).  See  footnote  (d) 

CONNECTICUT 

Bridgeport — 

WCTB  (*71),  1/29/53-Unknown 

►  WICC-TV  (43)  ABC,  DuM;  Young;  72,340 

Hartfordt—  .  , 

WEDH  (*24),  1/29/53-Vnknown 
WGTH-TV  (18),  10/21/53-Unknown 

New  Britain —   „„„ 

►  WKNB-TV  (30)  CBS;  Boiling;  176,068 

New  Haven—  _,_>.»«  , 

WELI-TV  (59)  H-R;  6/24/53-Vnknown 

►  WNHC-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

702,032 

WNLC-TV  (26)  12/31/52-Unknown 


WWJ-TV 

NBC  Television  Network 
DETROIT 

Associate  AM-FM  Station  WWJ 
Owned  and  Operated  by  THE  DETROIT  NEWS 


National  Representative 
THE  GEORGE  P.  HOLLINGBERY  CO. 


THE  SPOTLIGHTS  ON 

WE  HT 

IN  THE 

EVANSVILLE  MARKET 


DELIVERS 
MOST  OF  THE 

AUDIENCE 
MOST  OF  THE 
TIME* 


Directory  information  is  In  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


*  ARB 
Jan.  1954 

WEHT 

provides  the 
Sit  only  CBS  coverage 

r^v^V  .*:  0f  the  Evansville,  Indi- 

.       ~£         ana  Tri-State.  Fringe  area 

VHF  reception  of  other  stations 
does  not  include  CBS  Network. 


REPRESENTED 
Nationally  by  Regionally  by 


MEEKER  TV,  Inc. 


ADAM  YOUNG 

St.  Louis,  Mo. 


WEHT  channel  50 
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A-TV 


Covers  the  prosperous 
Keokuk,  Iowa 
Hannibal,  Missouri 
Quincy,  Illinois 
Area 

There  are 

129,405 

Families  Unduplicated 
by  service  from 
any  station  outside 

 KHQA-TY's 

Class  B  Contour 


TELEVISION  HOMES 

in  KHQA-TV's 

100  mv/m  CONTOUR 

Exclusive  CBS  and 
DuMont  Television  Outlet 
For  Keokuk-Hannibal-Quincy 
Area 
You  need 

KHQA-TV — Channel  7 

to  cover  this  market 

Represented  by 
WEED  TELEVISION 

Chicago,  New  York,  Detroit, 
Atlanta,  Boston,  Hollywood, 
San  Francisco 

Tower 

886  Feef  above  Average  Terrain 
12  Bay  RCA  Antenna 
36.3  KW  ERP  Now 
316  KW  ERP  CP 

For  availabilities  write: 

WALTER  J.  ROTHSCHILD 
National   Sales  Manager 

QUINCY,  ILLINOIS 
Affiliated   with  WTAD-AM-FM 


Norwicht — 

WCTN  (*63),  1/29/53-Unknown 
Stamfordt — 

WSTF  (27).  5/27/53-Unknown 
Waterbury — 

►  WATR-TV  (53)  ABC,  DuM;  Stuart;  124,800 

DELAWARE 

Dovert — 

WHRN  (40),  3/11/53-Unknown 
Wilmington — 

►  WDEL-TV  (12)  NBC,  DuM;  Meeker;  211,522 
WILM-TV  (83),  10/14/53-Unknown 

DISTRICT  OF  COLUMBIA 

Washington — 

►  WMAL-TV  (7)  ABC:  Katz;  595,600 

►  WNBW  (4)  NBC;  NBC  Spot  Sis.;  612,000 

►  WTOP-TV  (9)  CBS:  CBS  Spot  Sis.;  610,000 

►  WTTG  (5)  DuM;  Blair;  612,000 
WOOK-TV  (50)  2/24/54-Vnknown 

FLORIDA 

Clearwatert — 

WPGT  (32)  12/2/53-Unknown 

Fort  Lauderdale — 

►  WFTL-TV  (23)  NBC;  Weed;  116,116 

►  WITV  (17)  ABC,  DuM;  Venard;  107,200  (also 

Miami) 

Fort  Myerst — 

►  WINK-TV  (11)  ABC;  Weed;  7,580 
Jacksonville — 

►  WJHP-TV  (36)  ABC,  NBC,  DuM:  Perry:  46.626 

►  WMBR-TV   (4)   ABC,  CBS,  NBC,  DuM;  CBS 

Spot  Sis.;  261.006 
WOBS-TV  (30)  Stars  National;  8/12/53-Sept.  '54 

Miami — 

►  WITV  (17)  See  Fort  Lauderdale 

WMIE-TV  (27)  Stars  National;  12/2/53-9/30/54 
WTHS-TV  (*2),  11/12/53-Unknown 

►  WTVJ   (4)    ABC.   CBS,   NBC,  DuM;   Free  & 

Peters;  244,600 
WMFL  (33),  12/9/53-Unknown 

Orlando — 

WDBO-TV  (6)  CBS,  ABC,  NBC,  DuM;  Blair; 

10/14/53-6/15/54 

Panama  Cityt — 

►  WJDM  (7)  CBS;  Hollingbery 

Pensacolat — 

►  WEAR-TV  (3)  ABC;  Hollingbery;  59,500 

►  WPFA  (15)  CBS,  DuM;  Young;  19,260 

St.  Petersburg — 

►  WSUN-TV  (38)  ABC,  CBS,  NBC.  DuM;  Weed; 

71,200 

Tampat — 

Tnmr>a  Times  Co.  (13),  Initial  Decision  11/30/53 
WFLA-TV  (8)  Blair;  Initial  Decision  7/13/53 

West  Palm  Beach — 

WEAT-TV  Inc.  (12)  Walker;  2/18/54-Sept.  '54 

►  WIRK-TV  (21)  ABC,  NBC,  DuM;  Weed;  23.650 

WJNO-TV  (5)  NBC:  Meeker;  11/4/53-8/15/54 

GEORGIA 

Albanyt — 

►  WALB-TV  (10)  ABC,  NBC;  Burn-Smith;  41,564 
Atlanta— 

►  WAGA-TV  (5)  CBS,  DuM;  Katz;  386,925 

►  WLWA  (11)  ABC,  DuM;  Crosley  Sis.;  386,925 

►  WSB-TV  (2)  NBC;  Petry;  413,235 
WQXI-TV  (36),  11/19/53-Summer  '54 

Augusta — 

►  W.TBF-TV  (6)  ABC,  NBC,  DuM;  Hollingbery; 

89,600 

►  WRDW-TV  (12)  CBS;  Headley-Reed;  93,000 
Columbus — 

►  WDAK-TV   (28)   ABC,  NBC,  DuM;  Headley- 

Reed;  53,849 

►  WRBL-TV  (4)  CBS;  Hollingbery;  61,471 
Macon — 

►WNEX-TV  (47)  ABC,  NBC;  Branham;  34.662 

►  WMAZ-TV    (13)    ABC.    CBS.    DuM;  Avery- 

Knodel;  75.593 

Romet — 

►  WROM-TV  (9)  Weed;  98,219 
Savannah — 

►  WTOC-TV  (11)  ABC,  CBS.  NBC,  DuM;  Katz; 

36,000 

WSAV  Inc.  (3)  Initial  Decision  3/31/54 

Thomasvillef — 

WCTV  (6),  12/23/ 53-Unknown 

Valdostat — 

WGOV-TV  (37)  Stars  National;  2/26/53-9/1/54 
IDAHO 

Boisef  (Meridian)  — 

►  KBOI  (2)  CBS;  Free  &  Peters;  33.500 

►  KIDO-TV  (7)  ABC,  NBC,  DuM;  Blair;  33,000 

Idaho  Falls— 

►  KID-TV  (3)  ABC,  CBS,  NBC,  DuM;  Gill-Perna; 

25,000 

KIFT  (8)  ABC;  Hollingbery;  2/26/53-Nov.  '54 


Nampat — 
KTVI  (6)  3/11/53-Unknovm 

Pocatellot — 
KISJ  (6)  CBS;  2/26/53-November  '54 
KW1K-TV    (10)    ABC;    Hollingbery;  3/26/53- 
Nov.  '54 

Twin  Fallst— 
KLIX-TV    (11)    ABC;    Hollingbery;  3/19/53- 
8/1/54 


ILLINOIS 

Belleville  (St.  Louis,  Mo.)— 

►  WTVI  (54)  CBS,  DuM;  Weed;  239,000 
Bloomingtont — 

►  WBLN  (15)  McGillvra;  113,242 
Champaign — 

►  WCIA  (3)  CBS,  NBC,  DuM;  Hollingbery;  307,000 
WCUI  (21),  7/22/53-Unknown 

WTLC  C12),  U/4/53-Unknown 

Chicago — 

►  WBBM-TV  (2)  CBS;  CBS  Spot  Sis.;  1,840,000 

►  WBKB  (7)  ABC;  Blair;  1,840,000 

►  WGN-TV  (9)  DuM;  Hollingbery;  1,840,000 
WHFC-TV  (26),  1/8/53-Unknown 
WIND-TV  (20),  3/9/53-Unknown 

►  WNBQ  (5)  NBC;  NBC  Spot  Sis.;  1,840,000 
WOPT  (44)  2/10/54-Unknown 

WTTW  (HI)  11/5/53-Fall  '54 

Danville — 

►  WDAN-TV  (24)  ABC;  Everett-McKinney;  30.000 

Decatur — 

►  WTVP    (17)   ABC,   DuM;    George  W.  Clark: 

80,000 

Evanstonf — 

WTLE  (32),  8/ 12 /53-Unknown 
Harrisburgt — 

►  WSEL-TV  (22)  ABC;  Walker;  30,000 

Joliett— 

WJOL-TV  (48)  Holman;  8/21/53-Unknown 

Peoria — 

►  WEEK-TV  (43)  ABC,  CBS,  NBC,  DuM;  Head- 

ley-Reed; 146,546 

►  WTVH-TV  (19)  ABC,  DuM;  Petry;  130,000 

Quincyt  (Hannibal,  Mo.) — 

►  KHQA-TV  (7)  (See  Hannibal,  Mo.) 

►  WGEM-TV    (10)    ABC,   NBC;  Avery-Knodel; 

111,000 

Rockford — 

►  WREX-TV  (13)  ABC,  CBS;  H-R;  181,623 

►  WTVO  (39)  NBC,  DuM;  Weed;  87,000 
Rock  Island  (Davenport,  Moline) — 

►  WHBF-TV    (4)    ABC.    CBS,    DuM;  Avery- 

Knodel;  264,811 
Springfield — 

►  WICS  (20)  ABC,  NBC,  DuM;  Young;  78,000 

INDIANA 

Bloomington — 

►  WTTV   (4)   ABC,  CBS,  NBC,  DuM;  Meeker; 

530,630 

Elkhartt— 

►  WSJV  (52)  ABC,  NBC,  DuM;  H-R;  118,000 

Evansvillet — 

►  WFIE  (62)  ABC,  NBC.  DuM;  Venard;  56,000 

►  WEHT  (50)  See  Henderson,  Ky. 

Fort  Wayne — 

►  WKJG-TV  (33)  ABC,  CBS,  NBC.  DuM;  Ray- 

mer;  78,937 

Anthony   Wayne  Bcstg  Co.   (69),  Initial  De- 
cision 10/27/53 

Indianapolis — 

►  WFBM-TV  (6)  ABC,  CBS,  NBC.  DuM;  Katz; 

475,000 

WISH-TV  (8)  CBS;  Boiling;  1/28/54-7/1/54 
(granted  ST  A  April  5) 

LaFayettet — 

►  WFAM-TV  (59)  NBC;  Rambeau;  48,600 
Muncie — 

►  WLBC-TV  (49)  ABC,  CBS,  NBC,  DuM;  Hol- 

man, Walker;  71,300 

Princetont — 

►  WRAY-TV  (52)  Walker;  55,400 
South  Bend— 

►  WSBT-TV  (34)  ABC,  CBS,  NBC,  DuM;  Ray- 

mer;  105,665 

Terre  Hautet — 

WTHI-TV  (10)  CBS;  Boiling;  10/7/53-7/1/54 
Waterloot — 

WINT  (15)  4/6/53-6/15/54 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 
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KEDD 

WICHITA  KANSAS 
NBC • ABC 


IOWA 

Ames — 

►  WOI-TV  (5)  ABC,  CBS,  DuM;  Weed;  240,000 
Cedar  Rapids — 

►  KCRI-TV  (9)  ABC.  DuM;  Venard;  116,444 

►  WMT-TV  (2)  CBS;  Katz;  227,280 
Davenport  (Moline.  Rock  Island) — 

►  WOC-TV  (6)  NBC;  Free  &  Peters;  264,811 
Des  Moines — 

►  KGTV  (17)  Hollingbery;  46,713 

►  WHO-TV  (13)  NBC;  Free  &  Peters 
Fort  Dodget — 

►  KQTV  (21)  Pearson;  42,100 
Mason  Cityt — 

►  KGLO-TV  (3)  CBS,  DuM;  Weed 
Sioux  City — 

KCTV  (36),  10/30/52-Unknown 

►  KVTV  (9)  ABC,  CBS.  NBC,  DuM;  Katz;  107.870 
KTTV  (4)  Hollingberv;  1/21/54-8/16/54 

Waterloo — 

►  KWWL-TV   (7)   ABC.   NBC,   DuM;  Headley- 


Reed;  106.230 


KANSAS 


Great  Bendt — 

KCKT  (2)  3/3/54-Vnknovm 
Hutchinson — 

►  KTVH  (12)  ABC,  CBS,  DuM;  H-R;  117,096 
Manhattant — 

KS AC-TV  (*8),  7/24/53-Unknown 
Pittsburgt— 

►  KOAM-TV  (7)  ABC,  CBS.  NBC,  DuM;  Katz; 

57,565 
Topeka — 
KTKA  (42),  11/5/53-Unknown 

►  WTBW-TV  (13)  ABC.  CBS.  DuM;  Capper  Sis.; 

52,472 
Wichita— 

KAKE-TV  (10)  Hollingbery;  4/1/54-Sept.  '54 

►  KEDD  (16)  ABC,  NBC,  Petry;  80,457 

KENTUCKY 

Ashlandt — 
WPTV  (59)  Petry;  8/14/52-Vnknown 

Hendersont  (Evansville,  Ind.)  — 

►  WEHT  (50)  CBS;  Meeker;  49,033 
Lexington! — 

WLAP-TV  (27)  12/3/53-See  footnote  (c) 
WLEX-TV  (18)  4/13/54-Unknown 
Louisville — 


►  WAVE-TV  (3)  ABC,  NBC,  DuM; 
Sis.;  369.634 


NBC  Spot 
Righter  & 


►  WHAS-TV  (11)   CBS;  Harrington 

Parsons.    See  footnote  (b). 
WKLO-TV  (21)  See  footnote  (d) 
WQXL-TV  (41)  Forjoe;  1/15/53-Summer  '54 
Newportt — 
WNOP-TV  (74)  12/24/53-Unknown 

LOUISIANA 

Alexandria! — 

KALB-TV  (5)  Weed;  12/30/53-9/1/54 
Baton  Rouge — 

►  WAFB-TV  (28)  ABC,  CBS,  NBC,  DuM;  Young; 

49,000 

WBRZ  (2)  Hollingberv;  1/28/54-9/1/54 
Lafayettet — 

KVOL-TV  (10),  9/16/53-7/1/54 

KLFY-TV  (10),  Rambeau;  9/16/53-7/1/54 
Lake  Chariest — 

KPLC-TV  (7)  Weed;  11/12/53-9/1/54 

►  KTAG  (25)  CBS,  ABC,  DuM;  Young;  17,000 
Monroe — 

►  KNOE-TV  (8)  CBS,  NBC,  ABC.  DuM;  H-R; 

137,500 

KFAZ  (43)  See  footnote  (d) 
New  Orleans — 
WCKG  (26)  Gill-Perna;  4/2/53-Late  '54 
WCNO-TV  (32)  Forjoe;  4/2/53-Summer  '54 

►  WDSU-TV  (6)  ABC.  CBS,  NBC,  DuM;  Blair; 

254,484 

►  WJMR-TV  (61)  ABC,  CBS,  DuM;  McGillvra; 

65,691 

WTLO  (20),  2/26/53-Unknown 
Shreveport — 

►  KSLA  (12)  ABC,  CBS.  NBC.  DuM;  Raymer; 

39,650 


REVERSAL  PROCESSING 


m 


NATIONAL  CINE  LAB 


i  4425  Washington  17.  D.  C. 


MAINE 

Bangort — 

►  WABI-TV  (5)  ABC,  CBS.  NBC,  DuM;  Holling- 

bery; 64,000 

WTWO  (2)  5/5/54-Unknown 
Lewiston — 

►  WLAM-TV   (17)    CBS,   DuM;  Everett-McKin- 

ney;  19,037 
Polandt— 

WMTW  (8)  7/8/53-Summer  '54 
Portland — 

►  WCSH-TV  (6)  NBC;  Weed;  89,875 

►  WGAN-TV  (13)  ABC,  CBS;  Avery-Knodel 

►  WPMT  (53)  DuM;  Everett-McKinney;  42,100 

MARYLAND 

Baltimore — 

►  WAAM  (13)  ABC.  DuM;  Harrington,  Righter 

&  Parsons;  547,494 

►  WBAL-TV  (11)  NBC;  Petry;  547,494 
WITH-TV  (72)  Forjoe;  12/18/52-Fall  '54 

►  WMAR-TV  (2)  CBS;  Katz;  547,494 
WTLF  (18)  12/9/53-Summer  '54 

Cumberlandf — 

WTBO-TV  (17)  11/12/53-Summer  '54 
Salisburyt — 

WBOC-TV  (16)  Burn-Smith;  3/11/53-6/12/54 
(granted  STA  Feb.  18) 

MASSACHUSETTS 

Adams  (Pittsfield)t— 

►  WMGT  (74)  ABC,  DuM;  Walker;  134,110 
Boston — 

WBOS-TV  (50)  3/26/53-Unknown 

►  WBZ-TV  (4)  NBC;  Free  &  Peters;  1,179,281 
WGBH-TV  (*2)  7/16/53-10/1/54 

WJDW  (44)  8/12/53-Unknown 

►  WNAC-TV  (7)  ABC,  CBS,  DuM;  H-R;  1,179,281 
Brocktont — 

WHEF-TV   (62),  7/30/53-Fall  '54 
Cambridge  (Boston) — 

►  WTAO-TV     (56)     DuM;  Everett-McKinney; 

118,000 

New  Bedford  t — 
WTEV-TV  (28)  Walker;  7/11/53-Summer  '54 

Pittsfieldt— 

WBEC-TV  (64)  11/12/53-Vnknovm. 
Springfield— 

►  WHYN-TV  (55)  CBS.  DuM;  Branham;  132.000 

►  WWLP  (61)  ABC,  NBC;  Hollingbery;  128,000 
Worcester — 

WAAB-TV  (20)  8/12/53- Aug.  '54 

►  WWOR-TV  (14)  ABC,  DuM;  Raymer;  45,640 

MICHIGAN 

Ann  Arbor — 

►  WP AG-TV  (20)  DuM;  Everett-McKinney;  9,400 
WUOM-TV  (+26),  11/4/53-Unknown 

Battle  Creek— 
WBCK-TV   (58)   Headley-Reed;  11/20/52-Sum- 

mer  '54 
WBKZ  (64)  see  footnote  (d) 

Bay  City  (Midland,  Saginaw) — 

►  WNEM-TV    (5)    NBC,    DuM;  Headley-Reed; 

205.160 

Cadillact — 

►  WWTV  (13)  ABC,  CBS.  DuM;  Weed;  42.772 
Detroit— 

WCIO-TV  (62),  11/19/53-Unknown 

►  WJBK-TV  (2)  CBS,  DuM;  Katz;  1.420.500 

►  WWJ-TV  (4)  NBC;  Hollingbery,  1,277,991 

►  WXYZ-TV  (7)  ABC;  Blair;  1,140,000 
East  Lansingf — 

►  WKAR-TV  (*60) 
Flint— 

WJR  Inc.  (12),  5/12/54-Unknown 
WTAC-TV  (16)  See  footnote  (d) 

Grand  Rapids^ — 

►  WOOD-TV  (8) 

429,984 

Kalamazoo — 

►  WKZO-TV  (3)  ABC,  CBS,  NBC,  DuM;  Avery- 

Knodel;  380,670 
Lansing — 

►  WILS-TV  (54)  ABC,  DuM;  Venard;  43,000 

►  W.TIM-TV   (6)   ABC.  CBS.  NBC,  DuM;  H-R; 

260,000 

Marquettet — 

WAGE-TV  (6)  4/7/54-Oct.  '54 

Muskegont — 
WTVM  (35),  12/23/ 52-Vnknovon 


ABC,  CBS,  NBC,  DuM;  Katz; 


K  ED  D 


CHANNEL 


REPRESENTED  BY 


Edward  Petry  &  Co.,  Inc. 


Broadcasting 


Telecasting 
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Saginaw  (Bay  City,  Midland)- 

►  WKNX-TV  (57)  ABC,  CBS;  Gill-Perna;  100,000 
WSBM-TV  (51),  10/29/53-Unknown 

Traverse  City  t — 

WPBN-TV  (7)  Holman;  11/25/53-7/15/54 
MINNESOTA 

Austint — 

►  KMMT  (6)  ABC;  Pearson;  90,689 
Duluthf  (Superior,  Wis.)— 

►  KDAL-TV  (3)  NBC;  Avery-Knodel 

►  WDSM-TV  (6).    See  Superior,  Wis. 


Young; 


►  WFTV  (38)  ABC,  CBS,  NBC,  DuM; 

36.000 

Hibbingt— 

KHTV  (10),  1/13/54-Unknown 
Minneapolis  (St.  Paul) — 

►  WCCO-TV   (4)   CBS,  DuM:   Free  &  Peters; 

452,300 

►  WTCN-TV  (11)  ABC:  Blair;  427.000 

Family  Bcstg.  Corp.  (9)  Initial  Decision  5/19/54 
Rochester — 

►  KROC-TV  (10)  NBC,  DuM;  Meeker;  70.000 
St.  Paul  (Minneapolis) — 

►  KSTP-TV  (5)  NBC;  Petry;  452,300 

►  WMIN-TV  (11)  ABC;  Blair;  427,000 

MISSISSIPPI 

Jackson — 

►  WJTV  (25)  CBS,  DuM;  Kate;  50,224 

►  WLBT  (3)  NBC;  Hollingbery;  87,085 

►  WSLI-TV  (12)  ABC;  Weed;  88,650 
Meridianf — 

►  WCOC-TV  (30) 

►  WTOK-TV  (11)  ABC,  CBS,  NBC,  DuM;  Head- 

ley-Reed;  44,300 

MISSOURI 

Cape  Girardeaut — 
KFVS-TV    (12)    CBS;   Pearson;  10/14/53-Vn- 
known 

KGMO-TV  (18),  4/16/53-Unknown 
Claytont— 

KFUO-TV  (30),  2/5/53-Unknown 
Columbia — 

►  KOMU-TV  (8)  ABC,  CBS.  NBC,  DuM;  H-R; 

43,559 

Festust — 
KACY  (14)  See  footnote  (d) 

Hannibalt  (Quincy,  HI.)— 

►  KHQA-TV  (7)  CBS,  DuM;  Weed;  113,978 

►  WGEM-TV  (10)  See  Quincy,  111. 
Jefferson  Cityt — 

Jefferson  Tv  Co.  (13)  Initial  Decision  5/19/54 
Joplinf — 

KSWM-TV  (12)  CBS;  Venard;  12/23/53-8/15/54 
Kansas  City — 

►  KCMO-TV  (5)  ABC,  DuM;  Katz;  395,230 

►  KMBC-TV  (9)  CBS;  Free  &  Peters;  395,230 

►  WDAF-TV  (4)  NBC;   Harrington,  Righter  & 

Parsons;  395,230 

►  WHB-TV  (9)  CBS;  Blair;  395,230 

Kirksvillet— 

KTVO  (3)  12/16/53-8/16/54 
St.  Joseph — 

►  KFEQ-TV  (2)  CBS,  DuM;  Headley-Reed;  102,435 
St.  Louis — 

KACY  (14)  See  Festus 
KETC  (*9)  5/7/53-July  '54 

►  KSD-TV  (5)  ABC,  CBS,  NBC;  NBC  Spot  Sis; 

632,998 

►  KSTM-TV  (36)  ABC:  H-R;  215,000 
WIL-TV   (42),  2/12/53-Unknown 

►  WTVT.  (54)  See  Belleville,  111. 
KWK-TV  (4)  4/21/54-Unknown 

Sedaliat — 

KDRO-TV  (6)  Pearson;  2/26/53-7/1/54 

Springfieldt— 

►  KTTS-TV  (10)  CBS,  DuM;  Weed;  44,676 

►  KYTV  (3)  ABC,  NBC;  Hollingbery:  46,080 

MONTANA 

Billingst— 

►  KOOK-TV  (2)  ABC,  CBS,  DuM;  Headley-Reed; 

10,000 

Buttet — 

►  KOPR-TV  (4) 

►  KXLF-TV  (6). 
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CBS,  ABC;  Hollingbery;  7,000 

No  estimate  given. 

June  7,  1954 


Great  Fallst — 

►  KFBB-TV  (5)  CBS,  DuM;  Headley-Reed;  4,100 
Missoulat — 

KGVO-TV  (13)  CBS;  Gill-Perna;  3/11/53-7/1/54 

NEBRASKA 

Holdrege  (Kearney) — 

►  KHOL-TV  (13)  CBS,  DuM;  Meeker;  33,000 
Lincoln — 

KFOR-TV  (10)  See  footnote  (d) 

►  KOLN-TV  (12)  ABC,  CBS,  DuM;  Avery-Kno- 

del; 82,607 

Omaha — 

►  KMTV  (3)  ABC,  CBS,  DuM;  Petry;  283,150 

►  WOW-TV  (6)  DuM,  NBC;  Blair;  245,038 

NEVADA 

Las  Vegast — 

►  KLAS-TV  (8)  ABC,  CBS,  NBC,  DuM;  Weed; 

14,720 

Renot— 

►  KZTV  (8)  ABC.  CBS,  NBC,  DuM;  Pearson; 

13,623 

NEW  HAMPSHIRE 

Keenef — 

WKNE-TV  (45),  4/22/53-Unknown 
Manchester! — 

►  WMUR-TV  (9)  ABC,  DuM;  Weed;  220,000 
Mt.  Washington! — 

WMTW  (8)  See  Poland,  Me. 


TED  M.  NELSON  (r),  general  manager  of 
WFIE  (TV)  Evansville,  Ina1.,  looks  over 
plans  with  Harvey  Shellito,  chief  engineer, 
for  an  addition  to  the  WFIE  building  in 
the  station's  expansion  program. 


NEW  JERSEY 

Asbury  Parkt — 
WRTV  (58)  107,000 

Atlantic  City — 

WFPG-TV  (46)  see  footnote  (d) 
WOCN  (52),  1/8/53-Unknown 

Camdent — 

WKDN-TV  (17),  1/28/54-Vnknown 

Newark  (New  York  City) — 

►  WATV  (13)  Weed;  4,150,000 

New  Brunswickt — 

WTLV  (*19),  12/4/52-Unknown 

NEW  MEXICO 

Albuquerquet — 

►  KGGM-TV  (13)  CBS;  Weed;  43,797 

►  KOAT-TV  (7)  ABC;  Hollingberv:  40.000 

►  KOB-TV  (4)  NBC,  DuM;  Branha'm;  43,797 

Roswellf — 

►  KSWS-TV  (8)  ABC,  CBS,  NBC,  DuM;  Meeker: 

21,118 


NEW  YORK 

Albany  (Schenectady,  Troy) — 
WPTR-TV  (23)  6/10/53-Unknown 

►  WROW-TV    (41)    ABC,    CBS,   DuM;  Boiling; 

82,000 

WTVZ  C17),  7/24/52-Unknown 
Bingham  ton — 

►  WNBF-TV  (12)  ABC,  CBS.  NBC,  DuM;  Boi- 

ling; 274,238 
WQTV  C46),  8/14/52-Unknown 

Bloomingdalet  (Lake  Placid) — 

WIRI  (5)  12/2/53-Summer  '54 
Buffalo — 

►  WBEN-TV  (4)  ABC,  CBS,  DuM;  Harrington, 

Righter  &  Parsons;  403,210.  See  footnote  (a). 

►  WBUF-TV  (17)  ABC,  CBS,  NBC,  DuM;  H-R; 

135,000 

WTVF  (*23)  7/24/52-Unknoum 

WGR-TV  (2)  NBC;  Headley-Reed;  4/7/54-Aug. 

•54 

Carthagef  (Watertown) — 

WCNY-TV  (7)  ABC,  CBS;  Weed;  3/3/54-Sept. 
'54 

Elmira — 

WECT  (18)  See  footnote  (d) 

►  WTVE  (24)  ABC,  CBS,  DuM;  Forjoe;  31,000 

Ithacat — 

WHCU-TV  (20)  CBS;  1/8/53-November  '54 
WIET   (*14),  1/8/53-Vnknown 

Jamestownf — 

WJTN-TV  (58),  1/23/53-Unknown 
Kingston — 

►  WKNY-TV  (66)  ABC,  CBS,  NBC,  DuM;  Meeker 
New  York — 

►  WABC-TV  (7)  ABC;  Petry;  4,150,000 

►  WABD  (5)  DuM;  Avery-Knodel;  4,150,000 

►  WATV  (13)  See  Newark,  N.  J. 

►  WCBS-TV  (2)  CBS;  CBS  Spot  Sis.;  4,150,000 

►  WNBT  (4)  NBC;  NBC  Spot  Sis.;  4,150,000 

►  WOR-TV   (9)   WOR;   WOR-TV   Sis.;  4,150,000 

►  WPIX  (11)  Free  &  Peters;  4,150,000 
WGTV  (*25),  8/14/52-Unknown 
WNYC-TV  (31)  5/12/54-Unknown 

Rochester — 

WCBF-TV   (15),  6/10/53-Vnknown 

►  WHAM-TV  (6)  NBC;  Hollingbery;  210,000 

►  WHEC-TV  (10)  ABC,  CBS;  Everett-McKinney; 

210,000 

WRNY-TV  (27),  4/2/53-Unknown 
WROH  (*21),  7/24/52-Unknown 

►  WVET-TV  (10)  ABC,  CBS;  Boiling;  210,000 
Schenectady  (Albany,  Troy) — 

►  WRGB  (6)  ABC,  CBS,  NBC,  DuM;  NBC  Spot 

Sis.;  302,250 

►  WTRI  (35)  CBS;  Headley-Reed;  79,506 

Syracuse — 

►  WHEN-TV  (8)  ABC,  CBS,  DuM;  Katz;  345,000 
WHTV  (*43),  9/18/52-Unknown 

►  WSYR-TV  (3)  NBC;  Headley-Reed;  345,000 

Utica — 

WFRB  (19),  7/1/53-Unknown 

►  WKTV   (13)   ABC,  CBS,  NBC.  DuM;  Cooke; 

139,000 

NORTH  CAROLINA 

Ashevillet — 

►  WISE-TV  (62)  ABC,  CBS,  NBC,  DuM;  Boiling; 

22  525 

WLOS-TV  (13)  Venard;  12/9/53-Aug.  '54 

Chapel  Hillf— 

WUNC-TV  (*4),  9/30/53-September  '54 
Charlotte — 

►  WAYS-TV    (36)    ABC,    NBC,    DuM;  Boiling; 

45,000 

►  WBTV  (3)  CBS,  NBC,  DuM;  CBS  Spot  Sis.; 

398,591 
Durhamt — 

WTIK-TV  (11)  ABC;  Headley-Reed;  1/21/54- 
9/1/54 
Fayettevillet — 

WFLB-TV  (18)  4/13/54-Vnknown 
Gastoniaf — 

WNSC-TV  (48)  4/7/54-Summer  '54 
Greensboro — 

WCOG-TV    (57)    ABC;   Boiling;  11/20/52-Un- 
known 

►  WFMY-TV  (2)  ABC,  CBS,  DuM;  Harrington, 

Righter  &  Parsons;  228,006 
Greenville — 

►  WNCT  (9)  ABC,  CBS,  NBC.  DuM;  Pearson; 

57,032 
Raleigh — 

►WNAO-TV  (28)  ABC,  CBS,  NBC,  DuM;  Avery- 
Knodel;  57,840 
Wilmingtont — 

►  WMFD-TV  (6)  NBC;  Weed;  25,934 
WTHT  (3)  2/17/54- Aug.  '54 

Winston-Salem — 

►  WSJS-TV  (12)  NBC:  Headley-Reed;  202,954 

►  WTOB-TV  (26)  ABC,  DuM;  H-R;  51,300 


Broadcasting 


Telecasting 


I 


NORTH  DAKOTA 

Bismarck  t — 

►  KFYR-TV  (5)  CBS.  NBC.  DuM;  Blair;  6,125 
Fargot— 

►  WDAY-TV  (6)  ABC,  CBS,  NBC.  DuM;  Free  & 

Peters;  42,260 
Grand  Forkst — 

KNOX-TV  (10)  3/10/54-Unknown 
Minott — 

►  KCJB-TV  (13)  ABC.  CBS.  NBC,  DuM;  Weed; 

20,190 
Valley  Cityt— 
KXJB-TV  (4)  CBS;  Weed;  8/5/53-July  '54 

OHIO 

Akron — 

►  WAKR-TV  (49)  ABC;  Weed;  56.199 
Ashtabulat — 

►  WICA-TV  (15)  20,000 
Cincinnati — 

WCET  (*48)  12/2/53-9/1/54 

►  WCPO-TV  (9)  ABC,  DuM;  Branham;  490,000 

►  WKRC-TV  (12)  CBS;  Katz;  490,000 

►  WLWT  (5)  NBC  WLW  Sis.;  490,000 
WQXN-TV  (54)  Forjoe;  5/14/53-October  '54 

Cleveland — 
WERE-TV  (65),  6/18/53-Unknown 

►  WEWS  (5)  CBS;  Branham;  1,030,000 

►  WNBK  (3)  NBC;  NBC  Spot  Sis.;  878,660 

►  WXEL  (8)  ABC,  CBS,  DuM;  Katz;  823.629 
WHK-TV  (19)  11/25/53-Unknown 

Columbus — 

►  WBNS-TV  (10)  CBS;  Blair;  307,000 

►  WLWC  (4)  NBC;  WLW  Sis.;  307,000 
WOSU-TV   C34),  4/22/53-Unknown 

►  WTVN  (6)  ABC,  DuM;  Katz;  381,451 
Dayton — 

►  WHIO-TV  (7)  ABC.  CBS.  DuM;  Hollingbery; 

637.330 

WIFE  (22)  See  footnote  (d) 

►  WLWD  (2)  NBC;  WLW  Sis;  310.000 
Elyriat — 

WEOL-TV  (31)  2/11/54-Fall  '54 

Lima — 

W1MA-TV  (5)  Weed;  12/4/52-Summer  '54 

►  WLOK-TV  (73)  NBC;  H-R;  57,234 

Mansfieldt — 

Fergum  Theatres  Inc.  (36)  Initial  Decision 
5/5/54 

Massillont — 

WMAC-TV  (23)  Petry;  9/4/52-Unknovm 
Steubenville — 

►  WSTV-TV  (9)  CBS;  Avery-Knodel;  1,083,900 
Toledo — 

►  WSPD-TV  (13)  ABC,  CBS,  NBC,  DuM;  Katz; 

280,080 

Youngstown — 

►  WFMJ-TV  (73)  NBC;  Headley-Reed;  115.000 

►  WKBN-TV    (27)    ABC,   CBS,   DuM;  Raymer; 

117,777 

WVTV  (21)  Petry;  9/25/52-Vnknown 
Zanesville — 

►  WHIZ-TV  (50)  ABC,  CBS.  NBC,  DuM;  Pear- 

son; 35,000 

OKLAHOMA 

Adat— 

►  KTEN  (10)  ABC;  Venard 

Ardmoret — 

KVSO-TV  (12)  5/12/54-Unknown 

Enidt— 

KCEO-TV  (5)  ABC;  Pearson;  12/16/53-7/1/54 
Lawtont — 

►  KSWO-TV  (7)  DuM;  Everett-McKinney;  47.485 

Miamit — 

KMIV  (58),  4/22/53-Unknown 
Muskogeet — 

KTVX  (8)  4/7/54-Vnknovm 
Oklahoma  City — 

►  KMPT  (19)  DuM;  Boiling;  98,267 

►  KTVQ  (25)  ABC,  NBC;  H-R;  106,344 

►  KWTV  (9)  CBS,  DuM;  Avery-Knodel;  256,102 

►  WKY-TV  (4)  ABC,  NBC;  Katz;  267,159 
KETA  (*13)  12/2/53-Unknown 

Tulsa— 

*■  KCEB  (23)  NBC,  DuM;  Boiling;  65,000 

►  KOTV  (6)  ABC,  CBS,  NBC,  DuM;  Petry;  229,100 
KSPG  (17)  2/4/54-Unknown 
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OREGON 

Eugene — 

►  KVAL-TV  (13)  NBC;  Hollingbery 
Medford — 

>■  KBES-TV  (5)  ABC,  CBS,  NBC,  DuM;  Blair 
Portland — 

►  KOIN-TV  (6)  ABC,  CBS;  Avery-Knodel;  182,283 

►  KPTV  (27)  ABC.  NBC.  DuM;  NBC  Spot  Sis.; 

172,571 

Oregon  Tv  Inc.  (12),  Initial  Decision  11/10/53 

Salenrf— 
KSLM-TV  (3),  9/30/53-Unknown 

PENNSYLVANIA 

Allentownt — 
WFMZ-TV    (67)    Avery-Knodel;  7/16/53-Sum- 
mer  '54 

WQCY  (39)  Weed;  8/12/53— Unknown 
Altoona — 

►  WFBG-TV  (10)  ABC,  CBS,  NBC,  DuM;  H-R; 

428,774 

Bethlehem — 

►  WLEV-TV  (51)  NBC;  Meeker;  67.516 
Chambersburgt — 

►  WCHA-TV  (46)  CBS,  DuM;  Forjoe;  15,500 

Easton — 

►  WGLV  (57)  ABC,  DuM;  Headley-Reed;  75.410 

Erie — 

►  WICU  (12)  ABC,  NBC.  DuM;  Petry;  208.500 

►  WSEE  (35)  CBS;  Avery-Knodel;  17,659 
WLEU-TV  (66)  12/31/53-Unknown 

Harrisburg — 

WCMB-TV  (27)  Cooke;  7/24/53-S/1/54 
►WHP-TV  (55)  CBS;  Boiling;  118,150 

►  WTPA  (71)  NBC;  Headley-Reed;  118.150 
Hazletonf — 

WAZL-TV  (63;  Meeker;  12/18/52-Unknown 
Johnstown — 

►  WARD-TV  (56)  Weed 

►  WJAC-TV  (6)  CBS,  NBC,  DuM;  Katz;  764,496 
Lancaster — 

►  WGAL-TV  (8)  ABC,  CBS.  NBC,  DuM;  Meeker; 

295,847 

WWLA  (21)  Venard;  5/7/53-Fall  '54 
Lebanon! — 

►  WLBR-TV  (15)  149,329 
New  Castlet— 

►  WKST-TV     (45)     DuM;  Everett-McKinney; 

139.578 

Philadelphia — 

►  WCAU-TV  (10)  CBS;  CBS  Spot  Sis;  1.609.667 

►  WFIL-TV  (6)  ABC.  DuM;  Katz;  1,833,160 
WIBG-TV  (23),  10/21/53-Unknovm 

►  WPTZ  (3)  NBC;  Free  &  Peters;  1,767.042 

Pittsburgh — 

►  WDTV  (2)  ABC.  CBS,  NBC,  DuM;  DuM  Spot 

Sis  *  975  230 

►  WENS  (16)  ABC,  CBS;  Petry;  307,149 

►  WKJF-TV  (53)  CBS,  NBC,  DuM;  Weed;  300,000 

►  WQED  (»13) 

WTVQ  (47)  Headley-Reed;  12/23/52-Unknown 

Reading — 

►WEEU-TV    (33)    ABC,    NBC;  Headley-Reed; 

54.206 

►  WHUM-TV  (61)  CBS;  H-R;  175.000 
Scranton — 

►  WARM-TV  (16)  ABC;  Hollingbery;  150.000 

►  WGBI-TV  (22)  CBS;  Blair;  155,000 

►  WTVU  (73)  Everett-McKinney;  150.424 
Sharont — 

WSHA  (39)  1/27/54-Unknown 

Wilkes-Barre — 

►  WBRE-TV  (28)  NBC;  Headley-Reed;  155.000 

►  WILK-TV    (34)    ABC,    DuM;  Avery-Knodel; 

168,000 

Williamsportf — 
WRAK-TV    (36;    Everett-McKinney;  11/13/52- 

Summer  54 

York— 

►  WNOW-TV  (49)  DuM;  Forjoe;  72,000 

►  WSBA-TV  (43)  ABC;  Young;  76.100 

RHODE  ISLAND 

Providence — 

►  WJAR-TV  (10)  ABC,  CBS,  NBC,  DuM;  Weed; 

1,109,060 

►  WNET  (16)  ABC,  CBS,  DuM;  Raymer;  34,100 
WPRO-TV  (12)  Blair;  9/2/53-Unknown  (grant- 
ed STA  Sept.  23) 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


even  GILBERT  and  SULLIVAN 

WATCH 


WHEN 


n 

Mind  so  do  their  sisters,  their 
cousins  and  their  aunts,  not  to 
mention  their  sons  and  daugh- 
ters and  old  family  retainers. 


Better  than  a  front  seat 
on  opening  night  —  that's 
the  way  the  folks  of  both 
Gilbert  and  Sullivan,  N.  Y., 
feel  about  Channel  8.  And 
Gilbert  and  Sullivan  are 
but  two  of  more  than  250 
communities  in  upstate  New 
York  who  find  first  night 
excitement  every  night  in 
the  week  on  WHEN-TV. 
V*  They  feel  like  true  monarchs 
of  the  "see." 
r  Want  to  tread  the  boards 
in  a  theatre  that  always 
has  an  overflow  audience? 
Join  the  WHEN-TV  troupe 
of  wandering  minstrels. 
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SOUTH  CAROLINA 

Aikent — 

WAKN-TV  (54)  10/21 /53-Unknown 
Anderson — 

►  WAIM-TV  (40)  CBS;  Headley-Reed;  44,000 
Camdent — 

WACA-TV  (15)  6/3/53-Unknown 

Charleston — 

►  WCSC-TV  (5)  ABC,  CBS,  NBC,  DuM;  Free  & 

Peters;  114,170 
WUSN-TV  (2)  NBC,  DuM;  H-R;  3/25/54-9/26/54 
Columbia — 

►  WCOS-TV  (25)  ABC;  Headley-Reed;  51,989 

►  WIS-TV  (10)  NBC;  Free  &  Peters;  102,572 

►  WNOK-TV  (67)  CBS,  DuM;  Raymer;  48,774 

Florencet — 

WBTW  (8)  CBS;  U/25/53-Sept.  '54 

Greenville — 

►  WFBC-TV  (4)  NBC;  Weed;  287.266 

►  WGVL  (23)  ABC,  DuM;  H-R:  75,300 
Spartanburg! — 

WSPA-TV    (7)    CBS;    Holllngbery;  11/25/53- 
Sept.  '54 

SOUTH  DAKOTA 

Rapid  City!— 

KTLV  (7)  2/24/54-Unknown 
Sioux  Falls!— 

►  KELO-TV  (11)  ABC,  NBC;  Raymer;  67,572 

TENNESSEE 

Chattanooga — 

►  WDEF-TV  M2)  ABC,  CBS,  NBC,  DuM;  Bran- 

ham;  90,000 

Jacksont — 

WDXI-TV  (9)  Burn-Smith;  12/2/53-Aug.  '54 
Johnson  City — 

►  WJHL-TV  (11)  ABC,  CBS,  NBC,  DuM;  Pear- 

son; 68,917 


$54.00 
Professional 
Special 
Price 


If 


On  the  Air  ' Timer 


Designed  especially  for  Radio  and  TV! 

Tells  you  exactly  how  much  air  time  remains 
— in  a  single  glance! 

NOW— keep  your  mind  on  your  program  and  not 
on  the  clock!  Now,  know  whether  to  "stretch 
it  out"  or  "wind  it  up"  with  split-second  ac- 
curacy—and without  distracting  calculations! 

•  SYNCHRONIZED  HANDS  can  be  set  for  any 
combination  of  minutes  and  seconds  on  easy- 
to-read  black  and  red  reverse  dials.  STAND- 
ARD OUTER  DIAL  PERMITS  USE  AS  CON- 
VENTIONAL STOP  WATCH! 

•  STOP  AND  GO  ACTION:  Invaluable  at  re- 
hearsals; can  be  started  and  stopped  at  "times 
out,"  always  tells  you  how  much  time  left. 

From  the  Makers  of  the  Famous  Minerva  Stopwatch! 
We  are  headquarters  for 

STOP-WATCH  REPAIRS  and  SERVICING 

All  makes;  prompt  service 
New  Color  Catalog  Now  Ready — Write  Today 

M.  DUCOMMUN COMPANY 

Specialists  in  Timing  Instruments 
580  Fifth  Ave.,  New  York  36  •  PLaza  7-2540 


Knoxville — 

►  WATE  (6)  ABC,  NBC;  Avery-Knodel;  78,626 

►  WTSK  (26)  CBS,  DuM;  Pearson;  65,500 
Memphis — 

>-  WHBQ-TV  (13)  ABC,  CBS.  DuM;  Blair;  280.250 

►  WMCT  (5)  ABC,  NBC,  DuM;  Branham;  280,250 

Nashville — 

►  WSIX-TV  (8)  CBS;  Hollingbery;  188,460 

►  WSM-TV  (4)  NBC,  DuM;  Petry;  188,460 
Old  Hickory  (Nashville)— 

WL AC-TV  (5)  Katz;  8/5/53-6/27/54 
TEXAS 

Abilenet — 

►  KRBC-TV  (9)  ABC.  NBC,  DuM;  Pearson;  32,073 
Amarillo — 

►  KFDA-TV  (10)  ABC,  CBS;  Branham;  49,798 

►  KGNC-TV  (4)  NBC,  DuM;  Katz;  49,798 
KLYN-TV  (7)  12/11/53-Unknown 

Austin — 

►  KTBC-TV  (7)  ABC,  CBS,  NBC.  DuM;  Raymer; 

70,117 

Beaumontt — 

►  KBMT  (31)  For  joe 

KTRM-TV  (6)  Initial  Decision  7/22/53 

Corpus  Christit — 

KVDO  (22)  Young;  1/6/53-6/13/54  (granted  STA 
May  7) 

KTLG  (43)  12/9/53-Unknown 
Dallas— 
KDTX  (23)  1/15/53-Unknown 
KLIF-TV  (29)  2/12/53-8/1/54 

►  KRLD-TV  (4)  CBS;  Branham;  383,721 

►  WFAA-TV  (8)  ABC.  NBC,  DuM;  Petry;  337,000 
El  Paso — 

►  KROD-TV    (4)    ABC,   CBS.   DuM;  Branham; 

52,422 

►  KTSM-TV  (9)  NBC;  Hollingbery;  41,229 
KELP- TV  (13)  Forjoe;  3/18/54-Sept.  '54 

Ft.  Worth— 

►  WBAP-TV   (5)    ABC.   NBC;   Free   &  Peters; 

374,600 

Galveston — 

►  KGUL-TV  (11)  ABC,  CBS,  DuM;  CBS  Spot  Sis.; 

276.000 
Harlingenf — 

►  KGBT-TV  (4)  ABC,  CBS.  DuM;  Pearson;  33,400 
Houston — 

►  KNUZ-TV  (39)  DuM;  Forjoe;  77,069 

►  KPRC-TV  (2)  NBC;  Petry;  344,000 
KTVP  (23)  1/8/53-Unknown 

►  KUHT  (*8)  281.500 
KXYZ-TV  (29)  6/ 18 /53-Unknown 
KThJ  (13),  2/23/54-Unknown 

Longview! — 

►  KTVE  (32)  Forjoe;  22,131 
Lubbockt — 

►  KCBD-TV  (11)  ABC,  NBC;  Pearson;  54,896 

►  KDUB-TV    (13)    CBS,    DuM;  Avery-Knodel; 

54,896 

KFYO-TV  (5)  Katz;  5/7 /53-Unknown 
Midland — 

►  KMTD-TV  (2)  ABC,  CBS,  NBC,  DuM;  Venard; 

32,350 

San  Angelo— 

►  KTXL-TV  (8)  CBS;  Venard:  28,035 
San  Antonio — 

KALA  (35  )  3/26/53-Unknown 

►  KGBS-TV  (5)  ABC,  CBS,  DuM;  Katz;  193,778 

►  WOAI-TV  (4)  NBC;  Petry;  193,778 
KCOR-TV  (41)  O'Connell;  5/12/54-11/1/54 

Sweetwatert — 
KPAR-TV  (12)   CBS;  Avery-Knodel;  8/26/53- 
Unknown 

Temple — 

►  KCEN-TV  (6)  NBC;  Hollingbery;  78,115 
Texarkana  (also  Texarkana,  Ark.) — 

»-  KCMC-TV  (6)  ABC.  CBS,  DuM;  Venard;  66.832 
Tyler!— 

►-KETX  (19)  CBS,  NBC,  DuM;  Pearson;  28.405 

KLTV  (7)  1/27/54-9/1/54 
Victoriat — 

KNAL  (19)  Best;  3/ 26 /53-Unknown 
Wacot — 

►  KANG-TV  (34)  ABC;  Pearson;  28,000 
Weslacot — 

►  KRGV-TV  (5)  NBC;  Raymer 
Wichita  Falls— 

►  KFDX-TV  (3)  ABC,  NBC;  Raymer;  64,495 

►  KWFT-TV  (6)  CBS,  DuM;  Blair;  85.300 
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UTAH 

Provot — 

KOVO-TV  (11)  12/2/53-Unknown 
Salt  Lake  City— 

►  KDYL-TV  (4)  NBC;  Blair;  161,325 

►  KSL-TV  (5)  ABC,  CBS.  DuM;  CBS  Spot  Sis.; 

161,325 

KUTV  (2)  ABC;  Hollingbery;  3/26/53-8/1/54 
VERMONT 

Montpeliert — 

WMVT  (3)  CBS;  Weed;  3/12/54-9/6/54 

VIRGINIA 

Danvillet — 

►  WBTM-TV  (24)  ABC;  Hollingbery;  18.114 

Hampton  (Norfolk) — 

►  WVEC-TV  (15)  NBC;  Rambeau;  100,300 
Harrisonburgt — 

►  WSVA-TV  (3)  ABC.  CBS.  NBC,  DuM;  Devney; 

82,546 
Lynchburg — 

►  WLVA-TV  (13)  ABC,  CBS.  DuM;  Hollingbery; 

113.440 

Newport  News — 

WACH-TV  (33)  See  footnote  (d) 

Norfolk — 

►  WTAR-TV  (4)  ABC,  CBS,  DuM;  Petry;  316,400 

►  WTOV-TV  (27)  ABC,  DuM;  Forjoe;  104,500 

►  WVEC-TV  (15)  See  Hampton 

Petersburg! — 

Southside  Virginia  Telecasting  Corp.  (8)  Initial 
Decision  5/25/54 
Richmond — 

WOTV  (29)  12/2/53-Unknown 

►  WTVR  (6)  NBC;  Blair;  450,144 
Roanoke — 

►  WSLS-TV  (10)  ABC,  CBS,  NBC;  Avery-Knodel; 

255,358 

WASHINGTON 

Bellinghamf — 

►  KVOS-TV  (12)  DuM;  Forjoe;  65,806 
Seattle— 

►  KING-TV  (5)  ABC;  Blair;  351,100 

►  KOMO-TV  (4)  NBC;  Hollingbery;  351,100 
KCTS  (*9)  12/23/53-12/1/54 

Seattle  Construction  Co.  (20)  4/7/ Si-Unknown 
Spokane — 

►  KHQ-TV  (6)  ABC,  NBC;  Katz;  71,557 

►  KXLY-TV    (4)    CBS,    DuM;  Avery-Knodel; 

70,404 

Louis  Wasmer  (2)  3/18/54-Sept.  '54 
Tacoma — 

►  KMO-TV  (3)  Branham;  351,100 

►  KTNT-TV  (11)  CBS,  DuM;  Weed;  351,100 
Vancouver! — 

KVAN-TV  (21)  Boiling;  9/25/53-Unknown 
Yakima — 

►  KIMA-TV  (29)  ABC,  CBS.  NBC,  DuM;  Weed; 

22.073 

WEST  VIRGINIA 

Charleston! — 

►  WKNA-TV  (49)  ABC,  DuM;  Weed;  36,100 
WCHS-TV  (8)  CBS;  Branham;  2/11/54-7/15/54 

Clarksburg! — 
WBLK-TV  (12)  Branham;  2/17/54-9/1/54 

Fairmont! — 

►  WJPB-TV  (35)  ABC,  NBC,  DuM;  Gill-Perna; 

33.900 
Huntington — 

►  WSAZ-TV  (3)  ABC,  NBC,  DuM;  Katz;  411,792 

Oak  Hill  (Beckley)!— 

Robert  R.  Thomas  Jr.  (4)  6/2/54-Unknown 
Parkersburg! — 

►  WTAP  (15)  ABC,  DuM;  Forjoe;  28,200 
Wheeling — 

WLTV  (51 ;  2/ 11/ 53-Unknown 

►  WTRF-TV  (7)  ABC,  NBC;  Hollingbery;  267,701 

WISCONSIN 

Eau  Claire! — 

►  WEAU-TV  (13)  ABC.  NBC,  DuM;  Hollingbery; 

55,700 
Green  Bay — 

►  WBAY-TV  (2)  ABC,  CBS,  NBC,  DuM;  Weed; 

191,253 

WFRV-TV  (5)  3/10/54-Unknown 
La  Crosse! — 
WKBT  (8)  CBS,  NBC,  DuM;  Raymer;  10/28/53- 

8/1/54 

WTLB  (38)  12/ 16/ 53-Unknown 
Madison — 

WHA-TV  (*21) 

►  WKOW-TV  (27)  CBS;  Headley-Reed;  49,000 

►  WMTV  (33)  ABC,  DuM;  Meeker;  44,800 
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Marinettet — 
WMBV-TV  (11)  NBC;  George  Clark;  11/18/53- 
August  '54 
Milwaukee — 

►  WCAN-TV  (25)  CBS;  Rosenman;  308,750 

►  WOKY-TV  (19)  ABC,  DuM;  Gill-Perna;  297.500 
WTMJ-TV  (4)  ABC,  NBC,  DuM;  Harrington. 

Righter  &  Parsons;  675,358 
Milwaukee  Area  Telecasting  Corp.  (12)  Initial 
Decision  5/20/54 
Neenaht — 

►  WNAM-TV  (42)  George  Clark 
Superiort  (Duluth.  Minn.) — 

►  KDAL-TV  (3).  See  Duluth.  Minn. 

►  WDSM-TV  (6)  CBS,  DuM;  Free  *  Peters;  48.700 
Wausaut — 

WOSA-TV  (16)  Rambtau;  tl 10 1 54-7/ 1/54 
Wisconsin  Valley  Tv  Corp.  (7)  5/12/54-Unknown 

WYOMING 

Caspert — 

KSPR-TV  (2)  5/14/53-Unknown 
Cheyennet — 

►  KFBC-TV  (5)  CBS,  NBC;  Hollingbery 

ALASKA 

Anchoraget — 

►  KFIA  (2)  ABC,  CBS;  Weed;  9,000 

►  KTVA  (11)  NBC,  DuM;  Feltis;  8,000 
Fairbankst — 

KFIF  (2)  ABC,  CBS;  7/1/53-Unknown 

HAWAII 

Honolulut — 

►  KGMB-TV  (9)  CBS:  Free  &  Peters;  53.000 

►  KONA  (11)  DuM.  NBC;  NBC  Spot  Sis.;  53,000 

►  KULA-TV  (4)  ABC;  Headley-Reed;  53,000 

PUERTO  RICO 

San  Juant — 

►  WAPA-TV  (4)  ABC,  NBC.  DuM;  Caribbean 

Networks 

►  WKAQ-TV   (2)   CBS;   Inter- American;  10,000 

CANADA 

Kitchen  erf — 

►  CKCO-TV  (13)  50,000 

Londont — 

►  CFPL-TV  (10)  CBS;  35,000 
Montreal — 

*-CBFT  (2)  201,433 

►  CBMT  (6)  201,433 

►  CBOT  (4)  10,100 
St.  John,  N.  B.— 

*-  CHSJ-TV  (4)  CBS 

Sudburyt — 

►  CKSO-TV  (5)  ABC,  CBS,  NBC; 

7,083 
Toronto — 

►  CBLT  (9)  222,500 
Vancouver — 

►  CBUT  (2)  CBS 

MEXICO 

Juarezf  (El  Paso,  Tex.)— 

►  XEJ-TV  (5)  National  Time  Sales 
Tijuanat  (San  Diego) — 

►  XETV  (6)  Weed:  241,000 


All-Canada; 


Total  stations  on  air  In  U.  S.  and  possessions: 

383;  total  cities  with  stations  on  air:  254.  Both 
totals  include  XEJ-TV  Juarez  and  XETV  (TV) 
Tijuana,  Mexico,  as  well  as  educational  outlets 
that  are  operating.  Total  sets  in  use  30,324,054. 
*  Indicates  educational  stations, 
t  Cities  NOT  Interconnected  with  AT&T. 

(a)  Figure  does  not  include  309,309  sets  which 
WBEN-TV  Buffalo  reports  it  serves  in  Canada. 

(b)  Number  of  sets  not  currently  reported  by 
WHAS-TV  Louisville,  Ky.  Last  report  was  205,- 
544  on  July  10,  1952. 

(c)  President  Gilmore  N.  Nunn  announced  that 
construction  of  WLAP-TV  has  been  temporarily 
suspended  [B«T,  Feb.  22].  CP  has  not  been  sur- 
rendered. 

(d)  The  following  station  have  suspended  regular 
operations,  hut  have  not  turned  in  CP's:  KDZA- 
TV  Pueblo,  Colo.;  WKLO-TV  Louisville,  Ky.; 
KFAZ  (TV)  Monroe,  La.;  WBKZ  (TV)  Battle 
Creek,  Mich.;  WTAC-TV  Flint,  Mich.;  KACY 
(TV)  Festus,  Mo.;  KFOR-TV  Lincoln,  Neb.; 
WFPG-TV  Atlantic  City,  N.  J.;  WECT  (TV) 
Elmira,  N.  Y.;  WIFE  (TV)  Dayton,  Ohio;  WACH- 
TV  Newport  News,  Va. 


UPCOMING 


JUNE 

June  7-11:  Seminar  for  writers  and  producers  of 
in-school  programs,  sponsored  by  National 
Assn.  of  Educational  Broadcasters,  St.  Louis. 

June  13-15:  Assn.  of  Independent  Metropolitan 
Stations,  Wentworth-by-the-Sea,  Portsmouth 
N.  H. 

June  13-16:  American  Marketing  Assn.,  Ambas- 
sador Hotel,  Atlantic  City. 

June  14-16:  National  Community  Tv  Assn.,  Hotel 
Park  Sheraton,  New  York. 

June  15  (and  probably  to  end  of  week):  Senate 
Communications  Subcommittee  resumes  hearing 
on  uhf,  multiple  ownership. 

June  16-18:  Summer  Institute,  U.  of  Michigan 
law  school,  study  on  official  control  vs.  self- 
regulation  of  tv,  radio,  motion  pictures  and 
publishing. 

June  17-18:  D.  C. -Maryland  Broadcasters.  Ocean 
City,  Md. 

June  17-19:  Florida  Assn.  of  Broadcasters,  Bilt- 
more  Terrace,  Miami  Beach. 

June  20-23:  Advertising  Federation  of  America. 
Hotel  Statler.  Boston. 

June  21:  Hearing  on  Langer  bill  (S  3294)  to  bar 
alcoholic  beverage  advertising  in  interstate 
commerce,  Senate  Business  &  Consumer  Inter- 
ests Subcommittee. 

June  21-July  31:  National  Tv  Institute,  Pasadena 
(Calif.)  Community  Playhouse. 

June  21 -Aug.  17:  Radio-tv  institute,  co-conducted 
by  KNBC  and  KPIX  (TV)  San  Francisco.  Stan- 
ford U.,  Palo  Alto,  Calif. 

June  27-30:  Advertising  Assn.  of  the  West.  Hotel 
Utah,  Salt  Lake  City. 

June  28:  New  York  U.  begins  6-week  summer 
radio-tv  institute. 

June  28-30:  Newspaper  Advertising  Executives 
Assn.,  Hotel  Del  Coronado,  Coronado,  Calif. 

June  28- Aug.  6:  Summer  Institute  of  Radio  & 
Tv,  co-sponsored  by  NBC  and  Barnard  College, 
New  York. 

SPECIAL  LISTINGS 

BMI  Program  Clinics 

Royal  Alexander  Hotel,  Winnipeg,  Man. 
Hotel  Saskatchewan,  Regina,  Sask. 
Hotel  MacDonald,  Edmonton,  Alta. 
Fort  Cumberland  Hotel,  Amherst,  N.  S. 
Hotel  Finlen,  Butte,  Mont. 
Sheraton-Plaza,  Boston,  Mass. 
Bannock  Hotel,  Pocatello,  Idaho 
Poland  Spring  Hotel,  Poland  Spring,  Me. 
Hotel  Utah,  Salt  Lake  City,  Utah 
Broadmoor    Hotel,    Colorado  Springs. 
Marvin  Hughitt  Hotel,  Huron,  S.  D. 
Indianapolis  Athletic  Club,  Indianapolis. 

BAB  Clinics 

Louisville,  Ky. 
Atlanta,  Ga. 
Birmingham,  Ala. 
Memphis,  Tenn. 
New  Orleans,  La. 
San  Antonio,  Tex. 
Dallas,  Tex. 
Tulsa,  Okla. 
Omaha,  Neb. 
Des  Moines,  Iowa. 
Minneapolis,  Minn. 
Dakotas. 
Burlington,  Vt. 
Boston,  Mass. 
Syracuse,  N.  Y. 
New  York  City. 
Tampa,  Fla. 
Charlotte,  N.  C. 
Detroit,  Mich. 
Richmond,  Va. 
Washington,  D.  C. 
Philadelphia,  Pa. 
Pittsburgh,  Pa. 
Cleveland,  Ohio. 
Milwaukee,  Wis. 
Chicago,  111. 
Los  Angeles,  Calif. 
San  Francisco,  Calif. 
Portland,  Ore. 
Seattle,  Wash. 
Montana 
Boise,  Idaho. 
Salt  Lake  City,  Utah 
Denver,  Colo. 
Albuquerque,  N.  M. 
Wichita,  Kan. 
St.  Louis,  Mo. 
Indianapolis,  Ind. 


June  7 : 
June  9 : 
June  11: 
June  14: 
June  14: 
June  16: 
June  16: 
June  18: 
June  18: 
June  21: 
June  23: 
June  25: 


June  7 
June  8 
June  10 
June  11 
June  14 
June  15 
June  17 
June  18 
June  21 
June  22 
June  24 
June  25 
July  12 
July  13 
July  15 
July  16 
July  19 
July  20 
July  20 
July  22 
July  23 
July  26 
July  27 
July  29 
Aug.  9 
Aug.  10 
Aug.  12 
Aug.  13 
Aug.  16 
Aug.  17 
Aug.  19 
Aug.  20 
Aug.  23 
Aug.  24 
Aug.  26 
Aug.  27 
Aug.  30 
Aug.  31 


Just  Out 


most  - 
complete  ever! 


■ 


Like  Advertising  itself 
■  "  —  the  new  1954  STANDARD 
ADVERTISING  REGISTER  is  bigger, 
better  than  ever  before  —  filled  with  the 
facts  you  need  for  hard  competitive 
selling. 

Imagine  —  14,000  leading  advertisers 
with  their  60,000  executives  listed  by 
title  —  the  advertising  agency  handling 
the  account  —  media  used  —  amount 
spent — 13,000  brand  names!  Yes,  they're 
all  there  ready  for  you  to  use  in  the  new 
1954  "Red  Book". 

Better  get  the  facts  by  dropping  us  a 
line  on  your  business  letterhead  now. 
We'll  take  it  from  there  and  send  you 
full  facts  fast! 


The  Register  Contains  ■ 


The  Advertiser, 
Address, 
Capitalization 
Products  with 
Trade  Names 
Corporate  Executives 
Advertising  Manager 
Sales  Manager 
Printing  Buyer 


Advertising  Agency 
Handling  Account 
Account  Executives 
Advertising  Media 
Used 

Advertising 
Appropriations 
Character,  Extent  of 
Distribution 


Broadcasting    •  Telecasting 


|    THE  AGENCY  LIST 

Standard  source  of  informa- 

■  tion    about  3,000  U.S.  and 
|    Canadian   advertising  agen- 
cies with  data  on  their  recog- 

■  nition,  personnel,  and  over 
[    30,000   clients.    Issued  three 

times  a  year  —  the  AGENCY 

I LIST  is  part  of  STANDARD'S 
complete  service  or  may  be 
purchased  separately, 
ffl    T Write  for  colored  il- 
*  lustrated  booklet  giv- 

Iing  full  information  about 
the  STANDARD  ADVERTISING 
REGISTER  and  Supplementary 

■ Services.    It's   yours   for  the 
asking. 

NATIONAL  REGISTER  PUBLISHING  CO.,  INC. 

130  West  42nd  Street  333  N.  Michigan  Ave. 
New  York  36,  N.  Y.       Chicago  I,  Illinois 
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editorials 


Who's  Selling  Whom? 

IN  RETROSPECT,  three  events  at  Chicago  a  fortnight  ago  take 
on  a  more  topsy-turvy  appearance  than  any  sequence  to  be 
found  outside  Alice  in  Wonderland.  In  curious  order  they  were: 
the  CBS  Radio  price  cut,  the  statement  by  an  advertising  expert 
and  former  director  of  the  newspapers'  Bureau  of  Advertising  that 
radio  is  the  "inseparable  companion"  of  the  American  people,  and 
the  pep  talks  of  several  leading  clients  urging  broadcasters  to  be- 
lieve in  their  medium. 

It  is  difficult  to  reconcile  the  newest  network  price  thrust  with 
the  remarks  of  Alfred  Stanford,  publisher  of  Boats,  co-founder  of 
the  Compton  agency,  one-time  vice  president  of  the  New  York 
Herald-Tribune,  ex-chief  of  the  plans  board  at  Benton  &  Bowles. 
Mr.  Stanford  told  a  session  of  the  NARTB  convention  that  "in 
radio  you  have  something  to  sell  that  is  the  only  thing  of  its  kind. 
.  .  .  Radio's  opportunity  for  the  future  lies  not  in  debating  how 
much  cheaper  you  can  offer  your  medium,  but  from  learning  all 
you  can  about  its  strengths,  building  your  programming  to  capi- 
talize on  those  strengths,  and  selling  it  on  the  basis  of  how  effec- 
tively it  serves  the  public." 

At  the  Broadcast  Advertising  Bureau  session  of  the  NARTB 
convention,  several  big  customers  of  radio,  including  Oliver  B. 
Capelle,  advertising  manager  of  Miles  Labs,  were  in  the  position 
of  selling  as  well  as  buying  radio.  Mr.  Capelle  said:  "We  have 
more  confidence  in  radio  than  broadcasters  themselves.  The  great 
medium  we  call  radio  will  remain  as  potent  in  generations  to  come 
as  it  is  May  27,  1954." 

As  Alice  would  say,  it  gets  curiouser  and  curiouser  when  the 
customers  are  begging  to  be  sold  and  the  salesmen  can  think  only 
of  cutting  prices.  The  situation  belongs  in  a  fairy  tale,  not  in  real 
life,  and  particularly  not  in  the  contemporary  world  of  the  radio 
business. 

Plainly,  the  buyer  resistance  which  networks  have  reported  does 
not  universally  exist.  The  question  is  whether  network  sales  have 
been  directed  toward  the  development  of  new  business  or  confined, 
as  we  suspect  may  be  the  case,  to  inter-network  competition,  with 
one  network  concentrating  on  winning  business  that  is  already 
on  another. 

802  Downbeat 

FOR  THREE  months  no  live  musician  has  performed  on  WOR 
New  York  and  for  two  months  none  has  been  heard  on  WINS  of 
that  city.  The  reason  is  simple:  The  operators  of  those  stations 
have  refused  to  comply  with  demands  of  Local  802  of  the  American 
Federation  of  Musicians  that  they  employ  a  specified  (by  the  union) 
number  of  staff  musicians.  In  the  past  the  minimum  has  been  40 
at  WOR,  eight  at  WINS. 

In  the  case  of  WINS  the  union  has  gone  so  far  as  to  picket 
Yankee  Stadium  and  Eastern  Parkway  Arena  where  the  station's 
sports  broadcasts  originate.  That  picketing  has  been  stopped,  at 
least  for  the  time  being,  by  a  U.  S.  District  Court  temporary  in- 
junction on  the  grounds  it  constituted  a  secondary  boycott. 

The  picketing  of  WINS  origination  points  may  have  been  elimi- 
nated, but  the  root  problem  has  not. 

The  union  charges  a  "dismissal"  of  its  members  who  were  previ- 
ously engaged  at  these  stations  and  maintains  that  it  is  the  respon- 
sibility of  their  managements  and  of  all  broadcasters  to  employ 
musicians  who  would  otherwise  be  jobless.  WINS  and  WOR 
officials  reply  that  they  have  not  been  able  to  use  profitably  the 
musicians  they  have  employed  in  the  past  and  ask  to  be  permitted 
to  employ  musicians  as  they  need  their  services  with  no  require- 
ment to  employ  a  certain  number,  needed  or  not. 

AFM's  own  statistics  clearly  show  that  the  problem  is  not  local- 
ized in  New  York.  Following  the  end  of  World  War  II,  while  the 
number  of  stations  increased,  the  number  of  musicians  employed 
in  radio  and  the  number  of  stations  employing  them  has  gone  the 
other  way.  Concurrently,  the  percentage  of  non-musical  programs 
has  expanded,  the  percentage  of  live  musical  programs  has  shrunk. 

The  irrefutable  logic  of  economics  makes  it  quite  clear  that  today 
local  live  musical  programs  cannot  compete  with  other  types  of 
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shows  on  the  cost-per-thousand  basis  that  controls  most  buying. 
It  is  just  as  obvious  that  in  the  rigorous  competitive  situation  in 
which  most  stations  find  themselves  today,  few  broadcasters  can 
afford  the  luxury  of  maintaining  programs  they  cannot  sell  or 
musicians  they  have  no  use  for. 

The  Jones  Boy 

DUANE  JONES'S  story  of  package  goods  advertising,  which 
begins  in  this  issue,  is  bound  to  arouse  comment,  as  can  be 
confidently  predicted  of  almost  everything  Mr.  Jones  does.  He  is 
not  a  passive  character. 

The  past  three  years  have  been  particularly  tumultuous  for  him. 
Not  in  modern  advertising  have  the  intra-mural  secrets  of  an  agency 
been  laid  so  mercilessly  bare  as  they  were  in  the  testimony  of  his 
court  battle  with  former  associates.  But,  as  we  say,  Mr.  Jones  is 
not  a  passive  man.  He  is  back  in  business  and  determined  to  stay. 

Whatever  Mr.  Jones's  destiny,  his  past  is  full  of  the  rich,  reward- 
ing history  of  advertising.  Certainly  no  one  is  more  qualified  than 
he  to  tell  how  the  basic  techniques  of  package  goods  advertising 
were  developed  and  how  they  have  been  used  to  generate  some  of 
the  great  advertising  success  stories  of  our  time.  We  are  pleased  to 
be  a  party  to  the  publication  of  an  important  advertising  document. 

Marfree's  Costly  Lesson 

THE  COLLAPSE  of  Marfree  Advertising  Corp.,  with  some  600 
radio  and  tv  stations  holding  the  bag  for  a  quarter-million  dol- 
lars, is  not,  unhappily,  without  precedent. 

As  reported  here  last  week,  Marfree  closed  shop  after  running 
a  March  through  May  radio-tv  campaign  for  Gainex,  a  weight 
influencer  sold  by  mail.  One  explanation  attributed  to  a  Marfree 
executive  was  that  broadcasts  of  the  Army-McCarthy  hearings 
distracted  from  the  effectiveness  of  the  campaign. 

Whatever  the  reason,  it  is  evident  that  the  Gainex  radio-tv  cam- 
paign was  speculative.  It  depended  upon  immediate  mail  order 
response  to  provide  funds  to  pay  for  the  campaign. 

As  in  other  cases  of  this  kind,  stations  lose  two  ways,  in  the 
direct  loss  of  money  due  them  for  their  air  time  and  in  the  indirect 
but  hardly  less  severe  loss  of  prestige  among  their  audiences.  Ac- 
cording to  reports  from  stations,  some  customers  have  not  received 
the  Gainex  they  ordered  by  mail.  They  are  bound  to  blame  the 
stations  which  carried  the  advertising. 

There  is  marked  similarity  between  this  and  other  failures  we 
can  recall.  Most  of  them  involved  mail  order  deals  which  did  not 
pan  out  as  expected. 

The  Marfree-Gainex  incident  points  up  again  the  hazards  of 
accepting  business  without  investigating  the  reliability  of  agency  and 
client.  The  broadcaster  who  takes  such  accounts  at  face  value  is 
speculating  not  only  with  his  own  money  but  also  with  the  money — 
and  the  respect — of  his  audience. 
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•  91.1%  of  families  in  the  Philadelphia  market  are  home  on  any 
summer  day.  Radio  listening  habits  change  little  from  December 
through  summer  .  .  .  their  habit  of  buying  goods  changes  even  less! 
July  and  August  beat  national  averages  in  $  sales  for  any  other 
month  of  the  year. 

•  Of  the  less  than  10%  who  are  on  vacation  at  any  one  time,  54.6% 
visit  vacation  spots  within  KYW-land's  coverage  area  in  Pennsyl- 
vania and  New  Jersey.  This  means  that  less  than  5%  of  the  families 
actually  go  beyond  the  signal  area,  even  on  vacation. 

•  57.4%  of  families  in  KYW-land  travel  by  car  to  vacation  spots. 
78.1%,  of  these  cars  are  equipped  with  radios. 

•  A  big  share  of  the  1,800,000  portable  radios  sold  in  1953  alone  are 
owned  by  people  in  KYW-land.  Off  goes  the  car  radio  ...  on  goes 
the  portable! 

•  KYW's  complete  radio  schedule  is  keyed  to  the  families  with 
summer  spending  on  their  minds. 

Radio  is  the  only  medium  in  the  Greater  Philadelphia  area  that  is 
invited  into  the  home  to  make  sales  24  months  of  the  year!  So,  if 
you  are  looking  for  the  right  SPOT  to  sell  your  product,  dial  1060 
.  .  .  your  customers  do! 
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PHILADELPHIA 


Pulse: 
Abnormal 

Readings   gleaned   from  Cedar 
Rapids-Waterloo  Telepulse: 

1  All  fifteen  of  the  top-rated  once- 
a-week  shows  are  viewed  on 
WMT-TV. 

2  Nine  of  the  top  ten  multi-weekly 
shows  are  viewed  on  WMT-TV. 

3  WMT-TV's  share  of  audience 
Mondav  through  Fridav  2:00- 
6:00  p.m.  was  58%. 

4  WMT-TV's  share  of  audience 
Monday  through  Friday  6:00- 
11:45  p.m.  was  70%. 

5  WMT-TV's  share  of  audience 
Saturday  and  Sunday  1:00-6:00 
p.m.  was  67%. 

6  WMT-TV's  share  of  audience 
Saturday  and  Sunday  6:00-11:45 
p.m.  was  73%. 

WMT-TV 

Channel  2       100,000  watts 
CBS  for  Eastern  Iowa 

Mail  Address:  Cedar  Rapids 
National  Reps:  The  Katz  Agency 
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The  Big  Show's  on  the  road 

in  Kansas  City... 


NOW!  All  Together  Under  the  BIG  TOP! 


DON  DAVIS 

Vice  President 


JOHN  T.  SCHILLING 

Vice  President 
and  General  Manager 


GEORGE  HIGGINS 

Sales  Manager 


HENRY  GOLDENBERG 

Chief  Engineer 


FREE  &  PETERS,  Inc. 
National  Representatives 


As  the  Song  Might  Have  Been  Written 


miversary 


The  WLS  National  Barn  Dance  celebrated  its 
30th  Anniversary  on  April  24,  1954.  In  spite 
of  pouring  rain,  the  Eighth  Street  Theatre 
where  the  program  is  presented  each  Saturday 
night  to  a  paying  audience  (90  cents  for  adults 
—  45  cents  for  children)  was  again  filled  to 
capacity. 

That  is  most  gratifying— but  not  surprising. 
Such  attendance  is  an  every  Saturday  occur- 
rence. Since  the  program  was  moved  to  the 
theatre  stage  in  1932  more  than  2,360,000 
people  have  paid  to  see  the  broadcast. 


But  popular  as  is  the  National  Barn  Dance, 
it  is  only  one  of  the  features  that  have  made 
WLS  a  part  of  Midwest  life  for  all  its  30  years. 
Its  programs  entertain  and  inform — yes,  but 
they  also  aid,  advise,  comfort.  Its  constant  ded- 
ication to  the  interests  of  every  home  and  every 
community  has  made  WLS  more  than  a  radio 
station  —  it's  made  it  a  part  of  the  lives  — in 
the  homes  of  these  friendly,  prosperous  and 
responsive  Midwest  people.  Ask  us  to  tell 
you  more. 


Now  Full  Time  .  .  . 
with  Listener  Loyalty 
that  assures 
TOP  RETURNS  from 
Your  Advertising  Dollar 


CHICAGO  7 


The 
PRAIRIE 
FARMER 
STATION 


James  E.  Edwards,  WLS  President,  prepares  to 
cut  the  WLS  thirtieth  birthday  cake,  while  WLS 
stars  Grace  Wilson,  Homer  andjethro  step  for- 
ward to  make  sure  of  their  respective  portions. 
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they  buy  it  here 


WDEL-TV  screen-to-store  plan  gives  your  sales 

message  a  follow-through  that  really  pays  off! 


EL-TV 


Wilmington, 
Delaware 

Steinman  Station 

NBC 


When  you  advertise  on  WDEL-TV,  your  product  is  seen  again 
and  again  by  people  who  spend  over  one  billion  dollars  a  year  in 
the  retail  market.  And  your  product  is  displayed  dramatically, 
prominently  in  178  R.G.E.  stores — the  largest  retail  grocery 
chain  in  the  area!  It's  a  terrific  new  television-station-and-retail- 
store  tieup  that  assures  results — that  gives  your  advertising 
dollar  great  new  value.  Be  first  to  seize  this  opportunity.  Write 
or  phone  for  availabilities  on  WDEL-TV,  the  television  station 
that  has  a  standing  reputation  for  successful  selling. 


Represented   by     MEEKER  V,     I  11  C  • 


New  York 
Los  Angeles 


Chicago 
San  Francisco 
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8ULOVA  Watch  Co.,  entering  radio  set 
making  field  with  line  of  clock  sets  and 
portables,  is  readying  advertising  cam- 
paign— through  its  long-time  agency,  Biow 
Co. — which  is  expected  to  be  patterned 
after  Bulova  watch  advertising.  Bulova 
created  and  is  major  user  of  radio-tv  time 
signal  spots. 

★  ★  ★ 

WHETHER  there  will  be  rapprochement 
between  NARTB  and  newly-formed  Tele- 
vision Advertising  Bureau  may  be  deter- 
mined at  NARTB  Board  meetings  in  Wash- 
ington week  of  June  21.  Although  TvAB 
made  notable  start  at  NARTB  conven- 
tion, preclusion  of  networks,  plus  attitude 
of  NARTB  executives  and  tv  board  mem- 
bers, had  caused  discord.  Effort  to  recon- 
cile differences  planned  by  members  of  tv 
board  who  also  are  identified  with  TvAB. 
Meanwhile,  quest  for  top  agency  figure  to 
head  independent  group  continues. 

★  ★  ★ 

HERE'S  WAY  current  situation  on  FCC 
is  sized  up  with  nomination  to  full  seven- 
year  term  of  John  C.  Doerfer:  If  Wiscon- 
sin Republican  gets  by  Senate  Interstate 
Commerce  Committee  without  undue  acri- 
mony, he'll  likely  be  named  chairman  by 
President  Eisenhower  following  Senate  con- 
firmation. If,  on  other  hand,  there's  spir- 
ited opposition,  way  may  be  found  to  bring 
newcomer  to  FCC,  probably  George  C. 
McConnaughey  of  Hillsboro,  Ohio,  chair- 
man of  Renegotiation  Board  since  last  No- 
vember and  an  Ike  favorite. 

★  ★  ★ 

ANY  NOTION  that  Rosel  H.  Hyde  will 
resign  from  FCC  if  he  isn't  continued  as 
chairman  can  be  dispelled.  He  will  carry 
on  as  commissioner  for  indefinite  future. 
His  term  as  commissioner  runs  until  June 
30,  1959. 


UNBOUNDED  optimism  displayed  by 
Senate  Communications  attaches  follow- 
ing report  Wednesday  that  Sen.  Johnson 
(D-Colo.)  had  prevailed  upon  Finance 
Committee  to  consider  anew  previously 
rejected  proposal  to  eliminate  10%  excise 
tax  on  all-band  receivers  and  uhf  convert- 
ers as  means  of  encouraging  uhf  set  circu- 
lation. All  concerned  contend  it  would 
give  uhf  first  concrete  relief  since  its 
troubles  began. 

★  ★  ★ 

CBS  LICENSE  from  SESAC,  covering 
both  CBS  radio  and  tv  networks  and  o&o 
radio  and  tv  stations,  expired  May  31  and 
has  not  been  renewed.  Understood  that 
while  negotiations  were  carried  on  right 
up  to  the  expiration  date  and  that  meet- 
ings have  been  held  since,  network  execu- 
tives feel  SESAC  terms  are  unrealistic. 
No  comment  forthcoming  from  CBS,  how- 
ever, and  SESAC  says  only  that  negotia- 
tions are  continuing. 

★  ★  ★ 

SPECULATION  on  vhf  broadcasters'  po- 
sition before  Sen.  Potter's  subcommittee 
this  week  has  ranged  field,  but  best  bet  is 
salient  contention  will  be  that  early  vhf'ers 
spent  more  money  in  construction  and 
facilities  and  on  program  and  set  circula- 
tion building — and  suffered  heavier  losses 
over  longer  period — than  any  of  uhf  tele- 
casters.  Also  to  be  emphasized  is  short- 
span  of  complaining  uhf  stations  vs.  period 
of  years  before  early  vhf  stations  crossed 
over  from  red  to  black  ink. 

★  ★  ★ 

ONE  SUGGESTION  which  may  be  for- 
mally advanced  to  Potter  Communications 
Subcommittee  on  solution  of  uhf  problem 
is  redefinition  of  standards  for  uhf,  to  give 
it  higher  quality  than  vhf.  This  would  be 
accomplished    through    wider  channels 


(they're  all  now  6  mc);  greater  definition 
via  more  lines  per  picture,  which  would 
add  up  to  sharper,  clearer  image  approach- 
ing "high  fidelity"  in  tv,  both  black  and 
white  and  color. 


BECAUSE  of  widespread  publicity  being 
given  Edward  Lamb  case  ( Drew  Pearson 
fortnight  ago;  The  Nation  last  week)  FCC 
may  shift  its  stance  on  July  28  hearing 
to  determine  whether  he's  qualified  as 
licensee  of  WICU  (TV)  Erie  (and  WTOD 
Toledo,  WHOO  Orlando,  WIKK  Erie  and 
permittee  of  WMAC-TV  Massillon,  Ohio). 
FCC  tentatively  had  decided  on  pro  forma 
hearing  before  an  examiner  but  now  there's 
talk  of  en  banc  proceeding  before  full 
Commission. 

★    ★  ★ 

THERE'S  ALWAYS  something  new  under 
regulatory  sun:  FCC  Chairman  Hyde  last 
Friday  cooled  his  heels  almost  all  day  in 
U.  S.  District  Court  for  D.  C.  on  futile 
stay  order  petition  of  Edward  Lamb  to 
prevent  FCC  from  going  ahead  with  hear- 
ing on  Lamb  station  license  renewals  on 
ground  that  burden  of  proof  should  be  on 
FCC  and  not  on  licensee  Lamb.  Mr.  Hyde 
was  never  called  to  stand.  (See  story  page 
9.) 


IT  MAY  BE  an  all-broadcaster  battle  for 
Arizona's  governorship  in  November.  In- 
cumbent Republican  Howard  Pyle,  on 
leave  as  vice  president  and  program  di- 
rector of  KTAR  Phoenix  and  associated 
stations,  is  running  again.  His  opponent 
may  be  former  Senator  and  majority  lead- 
er, Ernest  W.  McFarland,  cp  holder  for 
ch.  3  in  Phoenix,  who  last  week  entered 
Democratic  primaries  and  is  expected  to 
emerge  with  nomination. 


the  week  in  brief 

New  curb  threatens  radio-tv  freedom   27 

Wolf  takes  over  as  R&R  radio-tv  head   28 

**"  Court  sets  precedent  for  sale  of  movies  to  tv .  .  .  .  31 

NCAA  survey  says  tv's  impact  is  at  peak   34 

Daytime  viewers  are  best  buyers,  says  NBC-TV .  .  38 

Bernays  again  attacks  tv  commercials   40 

f   Major  record  companies  to  go  to  45  rpm   44 

r    Fellows  says  radio-tv  codes  are  industry  protection  50 

Senators  return  to  study  of  uhf   56 
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Tv  enters  juvenile  delinquency  probe   60 

An  engineer  analyzes  daytime  skywave    64 

FCC  examiners  give  approval  to  five  grants   66 

Eight-country  European  tv  exchange  underway .  .  72 

B*T  surveys  the  film  announcement  field   78 

Religious  films:  a  growing  Hollywood  specialty.  .  80 

Ads,  Women  8C  Boxtops:  Part  II   91 

Cook  assumes  control  of  KMBC   95 

NBC  lays  blame  to  CBS  for  forcing  new  rate  cuts  102 

RCA  will  have  a  19-inch  tube  in  its  fall  colorsets  106 

Telestatus:  tv  stations,  sets,  target  dates   119 
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YOU  TOO  CAN  BE  SUCCESSFUL! 

By  Willing  D.  Buckpassre 

Vice  President  and  Executive  Boutoniere  Waterer, 
Dancer,  Prancer  and  Boxtop  Agency 


It  seems  but  yesterday  I  was  a  Two  Martini 
Man  with  the  117th  Battalion,  Assistant 
Radio  Research  Division  of  the  agency  .  .  . 
then  came  my  chance  for  success ! 

While  running  through  the  Radio  (Midcon- 
tinent)  File  one  day  I  over  reached  myself 
and  fell  in  .  .  .  and  some  snook  closed  the 
drawer!  It  was  three  weeks  before  I  was 
released  from  my  strange  prison — during 
which  time  I  had  the  opportunity  to  thor- 
oughly digest  the  file  materal. 

Naturally,  my  secret  knowledge  (gained 
when  I  finally  had  time  to  get  my  teeth  into 


the  subject),  that  Omaha,  New  Orleans  and 
Kansas  City  were  juicy  markets  .  .  .  served 
as  a  stairway  to  success  for  me! 

Of  course  everyone  knows  there's  only  one 
choice  time  buy  in  each  of  these  areas : 
WTIX,  New  Orleans,  WHB,  Kansas  City; 
and  KOWH,  Omaha.  I  headlined  them  on 
each  media  list,  and  success  was  mine!  By 
popular  client  acclaim,  I  reached  my  present 
eminence ! 

The  moral  ?  It  pays  to  get  right  in  and  learn 
your  facts! 


-CONTINENT  BROADCASTING  CO. 


KOWH 

Represented  by 
The  Boiling  Co. 


General  Manager;  Todd  Storz 
WTIX 

Represented  by 
Adam  J.  Young,  Jr. 


WHB 

Represented  by 
John  Blair  &  Co. 
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Toni-Gillette  Step  Up 
Network  Radio-Tv  Buys 

TONI  Co.,  division  of  Gillette  Co.,  signs  to 
sponsor  People  Are  Funny  simulcast,  making 
total  of  six  radio  and  four  tv  shows  to  be  spon- 
sored on  NBC-TV  and  NBC  Radio  by  Toni  and 
Gillette.  People  will  be  on  NBC-TV  Sun.,  7- 
7:30  p.m.  starting  Sept.  19,  and  on  NBC  Radio 
Tues.,  8-8:30  p.m.,  starting  Oct.  5. 

Starting  July  4,  Toni  will  sponsor  College  of 
Musical  Knowledge,  (Sun.,  7-7:30  p.m.)  on 
NBC-TV  until  People  starts  in  fall.  Also  July  4, 
company  will  start  sponsorship  of  Dollar  A 
Second  (Sun.,  10-10:30  p.m.)  for  eight  weeks 
on  NBC-TV.  Other  tv  shows  sponsored  by  firm 
|are  Tony  Martin  Show  (Mon.,  7:30-45  p.m.) 
and  Cavalcade  of  Sports  (Fri.,  10-10:45  p.m.) 

On  radio  Toni  or  Gillette  are  or  will  be  spon- 
soring following  shows:  Stella  Dallas  (Tues. 
and  Thurs.,  4:15-30  p.m.)  effective  in  August: 
Young  Widder  Brown  (Tues.  and  Thurs.,  4:30- 
45  p.m.);  One  Man's  Family  (Mon.  and  Thurs. 
7:45-8  p.m.)  and  Gillette  Fights  (Fri.,  10-10:45 
p.m.)  effective  in  September.  Another  program 
to  be  selected  will  be  heard  Wed.  and  Fri. 
8:15-30  p.m.  starting  in  September.  Agencies 
for  Toni  and  Gillette  are:  Leo  Burnett  Co., 
Weiss  &  Geller,  and  Tatham-Laird,  all  Chicago, 
and  Spitzer  &  Mills  Ltd..  Toronto,  and  Maxon 
!lnc.,  N.  Y. 

FCC  to  Get  Complaint 
On  Facts  Forum-MBS  Pact 

COMPLAINT  against  MBS  agreement  with 
Facts  Forum  to  produce  second  public  affairs 
program,  Reporters  Roundup,  along  with  State 
of  the  Nation,  will  be  filed  with  FCC  by  Na- 
tional Issues  Committee,  according  to  Don 
Pryor,  executive  director.  Continuing  exchange 
of  letters  with  Herbert  C.  Rice,  MBS  program 
vice  president,  Mr.  Pryor  charged  that  "expand- 
ing influence  of  extremist  organizations  and 
their  increasing  success  in  neutralizing  all 
moderate  views  is  of  very  grave  concern." 

NIC  is  described  as  non-partisan,  non-profit 
educational  association  headed  by  Mrs.  Franklin 
D.  Roosevelt.  It  was  formed  to  stimulate 
Dublic  interest  in  national  and  international 
ssues;  publishes  monthly  Washington  bulletin, 
and  is  developing  radio  and  tv  programs. 

Commenting  on  letter  received  from  Mr. 
^-yor,  Mr.  Rice  said  it  is  Mutual's  credo  that 
network  has  obligation  to  present  fair  and  im- 
partial commentary  on  significant  developments 
'  n  public  affairs.  He  added  that  Mutual  would 
:>e  "happy"  to  consider  program  to  be  created 
P5  NIC  similar  in  length  and  format  to  Facts 
-orum  shows. 

Tv  Structure  Encourages 
Monopolies,  DuMont  Charges 

JMLESS  Congress  passes  corrective  tv  legisla- 
ion,  DuMont's  new  $5  million  Telecentre  in 
">Jew  York  will  never  perform  public  role  en- 
i  ioned  when  plant  was  begun  three  years  ago, 
Dr.  Allen  B.  DuMont  told  members  of  Con- 
gress and  Senators  in  letter  sent  over  weekend. 

Attacking  present  practices  in  tv,  Dr.  Du- 
vlont  said,  "Under  present  conditions,  however, 
jrought  about  by  the  ill-advised  use  of  the  ra- 
lio  spectrum,  monopolies  in  television  broad- 
acting  and  the  distribution  of  the  products  of 
ndustry  are  being  developed. 


NEARLY  HOME 

CBS  Radio  officials  elated  with  first 
results  of  nose-count  of  affiliates  on  pro- 
posal to  reduce  nighttime  rates  by  aver- 
age of  15-20%.  Six  days  after  affiliation 
contract  amendments  were  mailed  out 
to  stations,  and  still  one  week  from  June 
18  deadline  [B*T,  June  7],  officials 
counted  up  Friday  and  reported  accept- 
ances from  122  stations,  78%  of  network 
rate  card.   Necessary:  85%. 


Gittleson,  Clipp  Named 
TvAB  Committee  Heads 

NORMAN  GITTLESON,  WJAR-TV  Provi- 
dence, and  Roger  W.  Clipp,  WFIL-TV  Phila- 
delphia, have  been  made  chairmen  of  two  new 
committees  of  Television  Advertising  Bureau — 
membership  and  executive  selection,  respective- 
ly—Richard A.  Moore,  KTTV  (TV)  Los  An- 
geles, TvAB  temporary  chairman,  announced 
today  (Monday). 

Full  membership  in  TvAB  is  essential  before 
election  of  permanent  chairman  and  board,  Mr. 
Moore  said,  so  that  these  men  may  have  in- 
dustry-wide approval.  Membership  commit- 
tee will  have  20  members,  he  said,  with  14  al- 
ready named.  They  are,  in  addition  to  Chair- 
man Gittleson:  Don  Davis,  WHB-TV  Kansas 
City;  Frank  Fogarty,  WOW-TV  Omaha;  Walter 
Wagstaff.  KIDO-TV  Boise;  Henry  Johnston, 
WABT  (TV)  Birmingham;  Edwin  K.  Wheeler, 
WWJ-TV  Detroit;  Howard  Lane,  KOIN-TV 
Portland.  Ore.;  Richard  Rawls,  KPHO-TV 
Phoenix;  Colin  Selph,  KEYT  (TV)  Santa  Bar- 
bara: James  Woodruff,  WRBL-TV  Columbus, 
Ohio;  Paul  Adanti,  WHEN-TV  Syracuse;  Wil- 
liam Rines,  WCSH-TV  Portland,  Me.;  Don 
Searle,  KOA-TV  Denver:  Vernon  Nolte. 
WHIZ-TV  Zanesville;  Robert  Burow,  WDAN- 
TV  Danville,  111. 

Executive  selection  committee,  whose  job  is 
to  screen  key  personnel  for  carrying  on  bureau 
functions  and  to  make  recommendations  to 
board  of  directors  following  its  election,  com- 
prises, in  addition  to  Chairman  Clipp,  Charles 
Crutchfield,  WBTV  (TV)  Charlotte;  Tom 
Harker,  Storer  Broadcasting  Co.  (TvAB  treas- 
urer): William  Quarton,  WMT-TV  Cedar 
Rapids;  L.  H.  Rogers  II,  WSAZ-TV  Huntington. 


ALL  FOR  MOM 

TWELVE  Mutual  programs  are  coming 
to  rescue  of  housewives  from  June  21  to 
July  3  with  campaign  to  get  papa  and 
the  children  to  pitch  in  and  give  mama 
a  respite  from  cooking  and  dish-washing. 
For  third  successive  year,  Mutual  is 
launching  its  "Look,  Mom,  It's  a  Picnic" 
crusade,  under  which  12  shows  will  stress 
that  mom  should  be  relieved  of  all  house- 
hold burdens  during  Fourth  of  July  week- 
end. Programs  participating  in  pro-mom 
propaganda  will  be  Adventures  of  the 
Falcon,  Under  Arrest,  Mickey  Spillane, 
High  Adventure,  Squad  Room,  Night- 
mare, Official  Detective,  Crime  Fighters, 
Counterspy,  Take  a  Number,  Shadow  and 
Nick  Carter,  Master  Detective. 


•   BUSINESS  BRIEFLY 

VIM  TO  SSC&B  •  Lever  Brothers,  N.  Y., 
names  Sullivan,  Stauffer,  Colwell  &  Bayles, 
N.  Y.,  to  handle  advertising  for  Vim,  new  low- 
sudsing  detergent  washer.  SSC&B  also  handles 
Lever's  Lifebuoy  and  Silver  Dust  accounts. 

COLGATE  NAMES  L  &  N  •  Colgate-Palm- 
olive Co.  appoints  Lennen  &  Newell,  N.  Y.,  to 
handle  its  Colgate  Instant  Barber  Shave. 
Product  will  be  introduced  late  this  month  on 
firm's  Strike  It  Rich  program. 

STARCH  FOR  BREAKFAST  •  A.  E.  Staley 
Co.,  Decatur,  111.  (Sta-Flo  liquid  starch),  buys 
for  52  weeks  Breakfast  Club  on  ABC-TV, 
Tues. -Thurs.,  8:30-8:45  a.m.  CDT  segment, 
starting  July  27.  Agency:  Ruthrauff  &  Ryan, 
Chicago. 

'JUSTICE'  RENEWED  •  Borden  Co.,  N.  Y., 
renews  sponsorship  of  Justice,  Thursdays,  8:30- 
9  p.m.  to  Sept.  30  on  NBC-TV.  Agency  is 
Young  &  Rubicam,  N.  Y. 

CROSLEY  SPOTS  •  Crosley  Tv  Sets,  Cincin- 
nati (Super-V  tv  set),  placing  spot  announce- 
ment campaign  for  two  weeks  in  15  major  tele- 
vision markets,  effective  today  (Mon.),  using 
night  identifications  and  20-second  spots.  BBDO, 
N.  Y.  is  agency. 

BEER  IN  GREAT  LAKES  •  Falstaff  Brewing 
Corp.,  St.  Louis,  planning  to  sponsor  five-min- 
ute radio  sports  program  in  Great  Lakes  area, 
using  about  30  stations,  to  start  some  time  in 
July.  Dancer-Fitzgerald-Sample,  N.  Y.,  is 
agency. 

GUM  IN  JULY  •  American  Chicle  Co.,  N.  Y. 
(Dentyne),  planning  radio  spot  announcement 
campaign,  effective  July  1  for  26  weeks  in 
number  of  markets.  Dancer-Fitzgerald-Sample. 
N.  Y.,  is  agency. 

NBC  Meet  Date  Up  for  Vote 

BALLOTING  among  NBC  Radio  affiliates  on 
preferable  date  for  affiliates  convention  was 
reported  neck-and-neck  Friday,  with  returns 
at  time  showing  43  affiliates  favoring  end-of- 
June  conclave,  42  for  August  meeting,  one  for 
"either"  and  one  for  "neither."  Chicago  is 
scheduled  site.  If  meeting  is  in  August  it 
probably  will  be  Aug.  30,  one  day  ahead  of 
meeting  there  of  NBC-TV  affiliates.  Robert 
D.  Swezey,  WDSU  New  Orleans,  chairman  of 
radio  affiliates  committee,  and  Harold  Essex, 
WSJS  Winston-Salem,  committee  secretary,  ex- 
pected to  reach  decision  on  basis  of  vote-count 
late  today  (Mon.). 

RCA  Starts  Big  Campaign 

RCA  Victor  is  conducting  largest  advertising 
campaign  in  its  history  for  new  television  re- 
ceiver, radio  and  phonograph  lines,  Jack  M. 
Williams,  advertising  and  sales  promotion  man- 
ager of  these  product  divisions,  announced  Fri- 
day. Network  radio  and  tv,  21  national  maga- 
zines, 200  newspapers  in  tv  markets,  and  Sunday 
supplements  will  be  used.  Tv  and  radio  cam- 
paign will  start  July  12  on  Dennis  Day  show  on 
NBC-TV.  In  radio,  round-the-clock  saturation 
type  of  network  radio  programs  will  be  used 
including  One  Man's  Family  and  Fibber  McGee 
plus  four  other  NBC  network  programs,  cover- 
ing morning,  afternoon  and  evening  time. 


3lO  ADC  AS  TING 


Telecasting 


June  14,  1954 


Page  7 


■ 


You'll  find  a  lot  of  attractive  scenery  here  in  the  industrial 
heart  of  America.  But  it's  made  up  of  much  more  than 
natural  wonders  alone.  Few  markets  in  the  nation  can  spread 
such  a  panorama  of  expanding  industry  before  the  eyes  of 
eager  advertisers. 

Today,  from  the  tip  of  WSAZ-TV's  lofty  tower,  you  can  send 
your  sales  message  ranging  across  a  prosperous  region  of 
116  counties.  Here  live  close  to  half-a-million  TV  families, 
many  of  whom  count  exclusively  on  WSAZ-TV  for  television 
pleasure.  For  their  livelihood,  they  count  on  some  of 
America's  biggest,  busiest  plants  where  production  of  goods 
(and  plump  payrolls)  continues  at  an  accelerating  pace. 

WSAZ-TV's  viewers  shared  heavily  in  the  nearly  four  billion 
dollars  of  buying  power  earned  in  these  116  counties 
during  1953.  Retail  sales  hit  a  record  of  almost  two-and-a-half 
billion.  Prosperity  in  1954  shows  no  abatement. 

Like  this  great  market  itself,  WSAZ-TV's  popularity  also 
keeps  growing.  This  warm  welcome  in  so  many  high-income 
homes  (with  so  much  extra  money  to  spend)  is  being 
shared  profitably  by  advertisers  who  recognize  WSAZ-TV's 
persuasive  sales  power.  The  outlook  for  you  —  and  what 
you  sell  — is  wonderful,  too.  Get  the  facts  from  The  Katz 
Agency.  They  can  lead  to  happy  changes  in  sales  curves! 


Huntington-Charleston,  West  Virginia 

Channel  3-100,000  watts  ERP 

NBC  Basic  Network-Affiliated  ABC  &  Du  Mont 
Affiliated  with  Radio  Statioyi  WSAZ. 

Lawrence  H.  Rogers,  Vice  President  &  General  Manager,  WSAZ,  Inc. 
Represented  nationally  by  The  Katz  Agency 
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Lamb  Denied  Injunction 
Against  FCC;  Will  Appeal 

i  PRELIMINARY  injunction  to  halt  FCCs  July 
!28  hearing  on  license  renewal  of  Edward  Lamb's 
WICU  (TV)  Erie,  Pa.,  denied  Friday  by  U.  S. 
District  Court  Judge  Edward  A.  Tamm.  Judge 
granted  FCC  motion  to  dismiss  Lamb  com- 
plaint because  broadcaster-publisher  has  not 
•exhausted  administrative  relief  before  FCC 
[B»T,  June  7J. 

Lamb  counsel  after  court  action  said  appeal 
would  be  taken  early  this  week  to  U.  S.  Court 
iof  Appeals  for  D.  C.  or  directly  to  Supreme 
Court.  He  referred  to  WICU  renewal  case 
which  is  under  attack  as  unconstitutional  be- 
cause it  places  burden  upon  Mr.  Lamb  to  prove 
he  did  not  falsely  inform  FCC  he  never  had 
Communist  associations. 

Lamb  petition  was  argued  by  Russell  Morton 
Brown,  law  associate  of  former  U.  S.  Attorney 
General  J.  Howard  McGrath,  Lamb  counsel 
and  executive  vice  president  of  Lamb  Enter- 
prises, while  FCC  defense  was  presented  by 
jeneral  Counsel  Warren  Baker  and  Assistant 
J.  S.  Attorney  Oliver  Gasch. 

Court  denied  Mr.  Lamb  right  to  relate  con- 
'ersations  with  Commissioners  about  hearing 
lelay  but  allowed  Lamb  counsel  to  summarize 
vhat  he  would  have  testified.  Mr.  Brown  said 
<Ar.  Lamb  was  told  by  Chairman  Hyde  and 
it  hers  that  FCC  has  no  new  evidence  but  is 
lowerless  to  halt  renewed  investigation  because 
Zomr.  John  C.  Doerfer  is  "key  to  the  problem." 
.lr.  Brown  said  Mr.  Lamb  talked  with  Comr. 
Doerfer  and  told  him  he  once  was  Republican 
ut  now  is  a  Democrat,  to  which  Comr.  Doerfer 
sportedly  replied  as  Mr.  Lamb  left,  "It  would 
e  better  if  you  were  still  a  Republican." 

Asked  by  counsel  if  he  had  received  offer 
)  purchase  WICU,  Mr.  Lamb  said  unnamed 
nation  broker  made  offer,  but  he  told  broker 
e  couldn't  get  FCC  approval  to  any  sale  until 
is  qualifications  were  cleared.  Mr.  Lamb  said 
roker  answered,  "That  has  been  taken  care  of. 
/e  will  guarantee  it."  Questioned  if  he  did 
11,  Mr.  Lamb  replied,  "I  refused  to  enter  any 
al  with  the  Commission." 

Milwaukee  Merger  Gets  Ch.  12 
C  Friday  finalized  grant  of  ch.  12  Milwaukee 
merged  Milwaukee  Area  Telecasting  Corp. 
d  at  same  time  again  turned  down  application 
ch.  25  WCAN-TV  in  same  city  for  move  to 
12  [BeT,  May  24].  Comr.  Frieda  B.  Hennock 
sented. 

Commission  said  grant  to  Milwaukee  Area 
-oup  (Milwaukee  Area,  WFOX  and  WEMP,  30% 
ich;  Kolero  Telecasting,  10%)  correctly  followed 
ocedures,  maintaining  application  in  hearing 
atus  even  after  merger.  WCAN-TV  application 
as  filed  after  hearing  had  begun,  and  also  vio- 
ted  rule  prohibiting  operating  station  from  fil- 
g  application  for  new  facility  without  sur- 
■ndering  its  existing  grant.  In  response  to 
CAN-TV  allegation  that  FCC  accepted  KSTM- 

V  St.  Louis  application  for  ch.  11  in  that  city, 
'en  while  operating  on  ch.  36,  FCC  said  KSTM- 

V  application  was  filed  in  time. 

Comr.  Hennock's  dissent  and  Comr.  Robert  T. 
artley's  concurring  opinion  urged  that  mergers 
s  set  for  hearing. 

FCC  Denies  Protests  to  Tulsa  Grant 
:NCE  grant  of  ch.  8  in  Muskogee.  Okla.,  to 
alsa  Broadcasting  Co.  (KTUL  Tulsa)  last  April 
as  made  after  hearing,  protests  under  Sec. 
9(c)  are  invalid,  FCC  said  Friday  in  denying 
Sections  by  KCEB  (TV),  KOTV  (TV)  and  KSPG 
,"V),  all  Tulsa  [B«T,  May  10]. 
Grant  to  Tulsa  Broadcasting  Co.  came  after 
rrpeting  applicants  dropped  out,  but  followed 
?aring  procedures.  Protestants  claimed  hear- 
g  status  was  more  legal  than  fact,  that  Musko- 
e  grant  was  being  promoted  as  Tulsa-Muskogee 
ation,  that  overlap  existed  between  Muskogee 
•rrnittee  and  KWTV  (TV)  Oklahoma  City,  50% 
vred  by  John  T.  Griffin  and  family,  owners  of 
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NO  RED  OPERATORS 

AMATEUR  and  commercial  radio  opera- 
tors are  going  to  have  to  swear  they 
aren't  Communists  and  that  they  are  not 
members  of  any  organization  advocating 
overthrow  of  Government  by  force  or 
violence. 

FCC  Friday  issued  proposed  rules, 
applying  to  "hams"  and  commercial 
operators,  which  would  make  ineligible 
for  licenses  any  member  of  Communist 
Party  "or  any  organization  which  has 
been  required  to  register  as  a  Commu- 
nist-action or  Communist-front  organiza- 
tion" under  1950  Internal  Security  Act. 


Tulsa  Broadcasting  Co.,  and  that  same  interests 
also  own  KATV  (TV)  Pine  Bluff,  Ark.,  KTUL 
Tulsa,  KOMA  Oklahoma  City  and  KFPW  Fort 
Smith,  Ark.,  and  that  this  constitutes  undue  con- 
centration of  control. 

Comr.  Frieda  B.  Hennock  dissented  to  FCC 
ruling,  said  hearing  status  of  Tulsa  Broadcasting 
Co.  was  legal  fiction,  since  grant  was  made  on 
no  evidence  compiled  in  hearing.  Comr.  George 
E.  Sterling  did  not  participate  in  decision. 

FCC  Disputes  Property  Rights  Claims 
FCC  LITIGANTS  have  no  property  rights  in  their 
cases,  and  thus  cannot  collect  pecuniary  dam- 
ages, FCC  told  U.  S.  Court  of  Appeals  in  Wash- 
ington Friday  in  opposing  petition  for  accounting 
and  impounding  of  profits  of  WHEC-TV  and 
WVET-TV  Rochester,  N.  Y.,  filed  earlier  this 
month  by  Gordon  Brown,  WSAY  Rochester  [B»T, 
June  7].  At  same  time,  court  scheduled  oral 
argument  on  request  for  June  17.  Mr.  Brown 
asked  that  court  revoke  grant,  which  permitted 
both  stations  to  share  ch.  10.  on  ground  that  he 
had  application  pending  and  that  Commission 
action  denied  his  application  without  hearing. 

Uhf  WJTN-TV  Returns  Permit 
PERMIT  for  ch.  58  WJTN-TV  Jamestown,  N.  Y., 
returned  to  FCC  Friday  for  deletion  because 
network  affiliation  is  not  available  and  network 
programs  already  are  in  area  from  Buffalo  and 
Erie  stations. 

FCC  Resumes  Tv  Licensing 
LICENSING  of  tv  stations  resumed  by  FCC  Fri- 
day on  regular  basis  with  issue  of  licenses  to 
cover  construction  permits  of  WBZ-TV  Boston 
and  KCOF  (TV)  Los  Angeles.  Processing  of 
license  bids  was  set  aside  by  Commission  for 
more  than  year  in  order  to  put  all  manpower  on 
handling  of  new  tv  station  bids. 

Three  Initial  Grants 
THREE  initial  television  grants  made  final  by 
FCC  Friday:  ch.  13  at  Jefferson  City,  Mo.,  to 
Jefferson  Television  Co.  (KWOS);  ch.  9  at  Min- 
neapolis to  KEYD  there,  and  ch.  3  at  Phoenix 
to  Arizona  Tv  Co..  headed  by  ex-Sen.  Ernest  W. 
McFarland  [B«T,  May  31,  24]. 

Oral  Arguments  Scheduled 
FOLLOWING  initial  tv  decisions  scheduled  Fri- 
day for  oral  argument  on  dates  shown:  June  28 


UPCOMING 

June  14-16:  National  Community  Tv 
Assn.,  Hotel  Park  Sheraton,  New 
York. 

June  15:  Senate  Communications  Sub- 
committee resumes  hearing  on  uhf. 

June  15-17:  Radio-Electronics-Tv  Mfrs. 
Assn.,  Palmer  House,  Chicago. 

June  16:  Assn.  of  National  Advertisers, 
midwestern  regional  meeting.  Hotel 
Knickerbocker,  Chicago. 

June  17-18:  D.C. -Maryland  Broadcast- 
ers, Ocean  City,  Md. 

June  17-18:  Maine  Assn.  of  Radio-Tv 
Broadcasters,  Poland  Spring  House, 
Poland. 

June  17-19:  Florida  Assn.  of  Broadcast- 
ers, Biltmore  Terrace,  Miami  Beach. 
For  other  Upcomings  see  page  725. 


EDWARD  H.  WEITZEN,  vice  president  of 
Bulova  Watch  Co.  and  president  and  director 
of  Bulova  Research  and  Development  Labs,  to 
American  Machine  and  Foundry  Co.,  N.  Y., 
as  vice  president  in  charge  of  marketing.  Post 
is  newly  created  and  will  entail  responsibility 
for  planning,  organizing  and  controlling  all 
marketing  functions  for  company  and  its  sub- 
sidiaries. 

JOSEPH  C.  MEEHAN,  with  Geyer  Adv.. 
N.  Y.,  for  past  nine  years,  named  director 
of  public  relations  department  at  agency. 

CHRISTOPHER  CROSS,  assistant  publicity 
director  of  Kenyon  &  Eckhardt,  N.  Y.,  has 
been  appointed  director  of  newly  formed  ex- 
ploitation division  within  agency's  promotion 
department.  New  division  will  handle  all  proj- 
ects requiring  dramatic  exploitation  of  client 
sales  messages  in  local  or  regional  areas. 

HAROLD  C.  LANG,  formerly  with  certified 
public  accountant  firm  of  Lybrand,  Ross  Bros. 
&  Montgomery,  has  been  elected  assistant 
treasurer  of  CBS,  new  post. 

FRED  VV.  BOARD,  southeastern  regional  sales 
manager,  Elgin  National  Watch  Co.,  appointed 
director  of  national  sales  for  watch  line. 

WALLACE  E.  STONE  resigns  as  sales  man- 
ager, WITV  (TV)  Ft.  Lauderdale,  Fla.,  to  de- 
vote efforts  to  Keystone  Enterprises  Inc.,  tv 
packaging  firm  of  which  he  is  vice  president. 

— Savannah,  Ga.,  ch.  3,  ruling  favoring  WSAV 
over  WJIV;  June  29— Mobile,  Ala.,  ch.  5,  ruling 
favoring  Mobile  Tv  Corp.  over  WKRG-TV  Inc. 
June  29  FCC  also  will  hear  argument  of  Jeffer- 
son Amusement  Co.  for  admission  to  Beaumont- 
Port  Arthur,  Tex.,  ch.  4  contest. 

Allen  Station  Affirmed 

FCC  Friday  affirmed  new  station  grant  to  W. 
Gordon  Allen  at  Springfield,  Ore.,  on  1050  kc 
with  1  kw  day.  Protest  proceeding  dismissed 
because  Mr.  Allen  no  longer  has  ownership  in 
nearby  KSGA  Cottage  Grove,  Ore.,  with  which 
illegal  overlap  was  charged. 

Proving  Economic  Injury: 
Key  to  KOA-KOAT  Case 

HOW  specific  must  protestant  be  in  claiming 
economic  injury  in  order  to  have  standing  be- 
fore FCC? 

That  was  nub  of  argument  Friday  before 
U.  S.  Court  of  Appeals  in  Washington  on  re- 
quest of  KOA  Denver  for  stay  order  against 
FCC  grant  early  this  year  to  KOAT  Albuquer- 
que, N.  M.,  to  change  from  1240  kc  to  860  kc 
and  hike  power  from  250  w  to  1  kw  day,  500  w 
night.  KOA  protested  grant,  claiming  that  loss 
of  New  Mexico  audience  would  cause  it  to  lose 
advertisers.  Commission,  claiming  loss  was  less 
than  2%  of  Denver  clear  channel  station's 
total  listeners,  denied  protest  on  ground  no 
serious,  specific  economic  injury  shown. 

Circuit  Judges  Harold  M.  Stephens  and  E. 
Barrett  Prettyman  held  long  discussion  with 
FCC  Assistant  General  Counsel  Richard  A. 
Solomon  on  how  specific  injury  could  be  proved 
before  new  broadcast  operation  commenced — 
which  by  then  would  be  too  late  to  permit  pro- 
test. Other  jurist  on  three-man  court  was 
Judge  Henry  W.  Edgerton. 

Arguing  for  KOA  was  James  A.  McKenna 
Jr.;  for  KOAT,  Paul  Dobin. 

Newswriters  Strike  Threatened 

WBBM-AM-TV  Chicago  prepared  Friday  to 
use  newscasters  and  newsroom  supervisors  in 
face  of  threatened  walkout  by  14  members  of 
independent  Radio  Writers  Guild,  slated  for 
midnight.  Possibility  of  11th  hour  negotiations 
held  remote,  with  no  further  discussions  sched- 
uled. Dispute  centers  around  wages  and 
fringe  benefits,  including  radio-tv  news  program 
credits. 
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The  10  county 
Coffeyville  trade 
territory  is  a 
major  market  of 
271,300  people. 
50%  larger  than 
Wichita  or  Tulsa. 
Check  your  sales 
potential  in  the 
Southeast  Kan- 
sas— Northeast 
Oklahoma  mar- 
ket and  you  will 
be  truly  amazed. 
KGGF  has  served 
this  hometown 
area  for  24  years. 
With  10  KW  on 
690  KC.  KGGF 
delivers  a  pri- 
mary coverage 
of  87  counties  in 
Kansas,  Okla- 
homa, Missouri 
and  Arkansas, 
with  a  popula- 
tion of  2.750.000. 
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in  the  nation 
fa 

metage! 


In  the  nation's  most  densely  populated  market  area,  89%*  of 
Rhode  Island  families  own  TV  sets  ...  31  percentage  points 
above  the  national  average  of  58%! 

Southern  New  England  TV  sets**  tune  to  Channel  10  for  our 
live-local  programs  ...  17  daily,  Monday  through  Friday! 
Channel  10  local  talent  won  1st  and  3rd  place  in  T.V.  Guide's 
all  New  England  popularity  contest. 


(1,098,189  sets  in  our  area) 


Nielsen  study  report,  courtesy  of  CBS  TV 
Research  Dept. 


NBC-BASIC 
ABC-Supplementary 
Dumont-Supplementary 


WJAR-TV 

CHANNEL|0  PROVIDENCE 

National  Sales  Representatives  -  WEED  TELEVISION 
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KJEO-TV 

FRESNO,  calif. 

Serves  an 

EXCLUSIVE 
UHF  MARKET 


ALL  stations  in  the  Fresno  Trade  Area 
are  UHF  stations.  Los  Angeles  and  San 
Francisco  cannot  possibly  get  into  this 
area.  The  flat  Valley  topography,  sur- 
rounded by  mountains,  and  the  4400 
ft.  height  of  the  KJEO  transmitter 
gives  UHF  every  natural  advantage. 


OPEN  MIKE 


Applause  From  Author 

editor: 

been  trying  all  morning  to  find  enough 
fifty  cent  words  to  express  my  apprecia- 
tion of  the  workmanlike  manner  in  which 
you  folks  have  handled  "ads,  women,  and 
boxtops"  but  there  just  ain't  any  words 
that  will  do.  so  all  i  can  say  is  thanks  a 
million  plus  interest  for  a  wonderful  job 
and  for  sending  me  one  of  the  first  off 
the  press. 

duane  jones 

NEW  YORK 

Abroad  with  B*T 

EDITOR: 

The  great  achievements  in  Broadcasting  • 
Telecasting  have  travelled  around  the  whole 
world. 

Everyone,  far  or  near,  admires  such  accom- 
plishments. 

Eddie  Zee,  Manager 
Grand  Hotel 
Taipei,  Formosa 


BROADCASTING 
TELECASTING 


MAY  !7  19. 


CHANNEL! 

ABC-TV  AFFILIATf  ~ 

GREATER  Coverage 

SUPERIOR  Reception 

Powerful  new  12  KW  transmitter 
now  in  operation  with  E  R  P  of 

444.000  WATTS 

Covers  ALL  Central  California's 
rich   BILLION  dollar  market. 

106,558  sets 

March  1954 
REPRESENTED  NATIONALLY  BY 

THE  BRANHAM  COMPANY 

Offices  In  Leading  Cities 


BRO 

w 


[EDITOR'S  NOTE:  Mr.  Zee's  letter  is  a  transla- 
tion of  the  Chinese  characters  on  the  envelope 
pictured  above.  The  envelope  contained  a  copy 
of  B»T  airmailed  to  A.  D.  Ring,  Washington  con- 
sulting engineer,  when  he  was  in  Formosa  on  a 
mission  to  the  Free  China  government.] 


Where  the  Fault  Lies 

EDITOR:  , 

...  If  uhf  folk  had  believed  what  they  read, 
they  wouldn't  be  yelling  so  loud  about  rules 
being  changed  in  the  middle  of  the  stream.  I 
believe  B*T  devoted  around  5,000  pages  to 
statements  from  Rosel  [Hyde]  and  others  that 
the  FCC  was  going  to  expedite  making  grants. 
I  saw  nothing  to  indicate  they  were  going  to 
confine  expedition  to  uhf,  although  admittedly 
uhf  would  be  helped  by  that. 

I  was  against  intermixture  originally;  I  still 
think  it  is  a  bad  answer.   I'm  not  competent 


to  show  how  to  do  without  it,  but  DuMont 
made  a  pretty  fair  showing  on  his  own  on  the 
subject.  When  the  allocation  plan,  with  inter- 
mixture, was  adopted,  I  recommended  to  our 
board  that  we  forget  uhf  in  Decatur  and  try 
to  work  out  a  merger  on  some  basis  in  Cham- 
paign vhf.  We  did  and  are  on  the  air  with 
20%  of  a  profitable  operation  rather  than  100% 
of  a  losing  one.  I  read  the  same  writings,  talked 
with  similar  lawyers,  as  did  most  people  now 
in  uhf  ...  or  in  losing  vhf.  We  just  interpreted 
it  differently. 

And  I'd  hate  to  have  our  radio  operation 
mangled  by  more  regulation  because  a  group 
of  hungry  broadcasters  or  telecasters  want  Con- 
gress to  bail  'em  out  of  a  bad  economic  decision 
they  themselves  made. 

Merrill  Lindsay 
General  Manager 
WSOY  Decatur,  III. 

Vote  for  Federation 

EDITOR: 

Your  lead  editorial  ["Toward  a  National 
Federation  of  Radio  and  Television  Broad- 
casters," May  31]  right  down  my  alley.  At 
breakfast  Thursday  a.m.  with  Justin  Miller  I 
propounded  to  him  same  thought.  Asked  him 
if  it  made  sense.  Thought  it  did,  said  he. 

Lobbying  and  public  relations  by  the  parent 
organization  in  Washington — openly  and  with- 
out apology — all  other  functions  under  separate 
and  independent  setups.  Labor,  for  instance, 
follow  newspapers  lead  i.e.,  the  Standing  Com- 
mittee— be  set  up  in  Chicago  and  given  the 
funds  and  manpower  to  do  the  job. 

All  this  would  necessitate  revision  of  dues 
structure,  but  that  must  come  anyway  in  time. 
Too  many  and  too  high — bearable  now  but  not 
in  any  stiff  competitive  pinch.  Keep  pitching! 

Leslie  C.  Johnson 
General  Manager 
WHBF-AM-FM-TV  Rock 
Island,  III. 


Not  Neighborly 

EDITOR: 

With  reference  to  your  story  on  the  Senate 
uhf  hearing  on  page  45  of  the  current  issue 
[June  7]  of  the  magazine,  you  refer  to  Beach- 
view  Broadcasting  Corp.  as  an  applicant  for 
ch.  10  at  Portsmouth,  Va. 

Beachview,  owned  and  controlled  by  Norfolk 
residents,  is  an  applicant  for  vhf  channel  10  at 
Norfolk,  Va. 

Irvin  M.  Kipnes,  Secretary 
Beachview  Broadcasting  Corp., 
Norfolk,  Va. 

Radio  Activity 

EDITOR: 

With  the  various  articles  you  have  on  the 
importance  of  radio  in  a  television  age,  I 
thought  the  enclosed  squib,  pointing  up  Dick 
Osgood's  commentary  from  the  Detroit  Free 
Press  of  May  25  should  be  worth  reprinting 
in  your  fine  publication. 

Harry  R.  Lipson 

Asst.  Managing  Director 

WJBK  Detroit 

[EDITOR'S  NOTE:  Here's  the  item  Mr.  Lipson 
sent:  "Harry  Lipson,  assistant  managing  director 
of  WJBK,  watched  the  dramatized  atomic  at- 
tack on  ABC-TV  last  Tuesday.  He  points  out 
that  the  real  hero  of  the  hour  was — the  portable 
radio!  Following  the  attack,  radio  was  the  only 
means  of  communication.  Quite  an  admission 
for  a  television  show."] 


O'NEILL  BROADCASTING  CO. 
FRESNO.  CALIFORNIA 
P.  O.  Box  1708  Phone  7-8405 

J.  E.  O'Neill,  President 
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TELEQUIPMENT  NEWS 

Published  by  the  General  Electric  Company,  Electronics  Park,  Syracuse,  N.  Y. 


NEW  SLIDE  SCANNER  KICKS  OFF  G-E'S 
PYRAMID  PLAN  FOR  COLOR  TV 


#  Recognition  for  much  of  the 
technical  perfection  of  this  slide 
scanning  system  immediately  fo- 
cuses an  author's  spotlight  on  E.  H. 
Lederer,  Mechanical  Design  Engi- 
neer. Of  many  contributions  which 
Lederer  made,  his  simplified  optical 
111  wipe  technique  is  particularly  out- 
H  standing.  In  application,  this  devel- 
*J  opment  speeds  slide  changing  to  a 
™  point  where  normally  used  supple- 
mentary electronic  equipment  is 
eliminated.  Mr.  Lederer  has  specialized  in  Studio  Engineering  at 
G-E  headquarters  in  Electronics  Park  for  the  past  seven  years. 

The  Editor,  G-E  Telequipment  News,  Section  X264-14, 
Electronics  Park,  Syracuse,  New  York 


E.  H.  LEDERER 


2"  x  2"  unit  highly  rated  for  performance,  accessibility, 
safety,  small  size,  and  unique  block-building  features 


If  you  want  to  be  in  on  the 
ground  floor  of  color  telecasting, 
be  ready  to  transmit  network 
programs  and  be  ready  to  cash  in 
on  the  rapidly  growing  demand 
for  local  color  commercials.  The 
Pyramid  Plan  shows  you  how. 
General  Electric  is  set  now  to 
supply  this  and  every  other  level 
of  your  color  pyramid  needs  with 
such  outstanding  equipment  as 
the  new  slide  scanning  system. 
Note,  particularly,  that  it  is  ap- 
plicable to  black  and  white  pro- 
gramming as  well  as  color. 

There  are  several  current  ex- 
clusives  in  design  of  the  PR  8-A 
slide  scanner  worthy  of  mention 
and  imitation.  First  among  these 
...it  has  the  fastest  (F  1.9)  non- 
shading  optical  systems  in  the 
industry  today.  Iris  control  per- 
mits use  of  slides  having  wide 
density  range.  Next,  the  auto- 
matic slide  changer  feature 
makes  it  easy  to  operate  from 
either  local  or  remote  sources. 
And,  slide  carriages  are  provided 
to  handle  as  many  as  125  card- 
board or  65  glass  framed  slides. 

All  adjustments  for  the  lenses 
and  mirror  mountings  can  be 
made  outside  the  cabinet.  Thus, 
optimum  alignment  of  the  sys- 
tem is  achieved  with  all  extrane- 
ous light  shut  out.  A  unique  and 
highly  desirable  function  of  the 
2"  x  2"  slide  changer  is  the  out- 
side to  center,  and  center  to  out- 


side mechanical  and  optical  wipe 
action  which  occurs  when  chang- 
ing slides.  Normally,  this  is  com- 
pleted in  less  than  .6  second  and 
provides  acceptable  slide  change- 
over. As  a  result  of  this  high 
speed,  added  electronic  equip- 
ment usually  required  for  this 
action  is  not  necessary. 

Work  was  co-ordinated  with 
Eastman  Kodak  and  Bausch  &  Lomb 

Both  of  these  well  known  com- 
panies provided  valued  assist- 
ance in  developing  the  scanner 
system.  Final  design  consists  of 
heavy  Vs"  plate  of  high  strength 
tempered  aluminum  alloy  to 
which  all  lens,  mirror  mounts 
and  slide  changing  mechanism 
are  attached.  This  plate  is 
mounted  in  a  heavy  14-gauge 
steel  reinforced  cabinet.  Align- 
ment is  no  problem  since  per- 
manent location  of  the  plate  in 
the  cabinet  permits  compensa- 
tion for  uneven  flooring  or  other 
mis-alignment  conditions. 

Universal  Acceptance  Predicted 

This  unit  satisfies  the  most 
critical  broadcaster's  demand 
with  award-winning  features  at 
a  reasonable  price.  General  Elec- 
tric has  attained  its  objective  of 
manufacturing  a  slide  scanner 
with  exceptional  appeal  to  small 
and  large  broadcasters  alike. 


GENERAL 


ELECTRIC 


Scanner  Tube  element  (right)  is  located  in  a  pedestal  cabinet.  This  chassis  is  almost 
identical  to  the  corresponding  scanning  source  used  in  the  16  mm  motion  picture 
unit.  Both  work  into  a  common  set  of  3  photo-electric  cells  and  associated  dichroic 
beam  splitters,  niters  and  preamplifiers. 


Slides  are  stacked  above  cabinet  tor  automatic  feeding.  Raster  control  trom  the  panel 
at  lower  left  provides  adjustment  for  accurate  scanning.  Operating  safety  assured 
with  detailed  interlocking  and  shielding.  The  combination  of  slide  scanner  plus  two 
continuous  motion  film  scanners  occupies  just  32%  square  feet. 
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.through  every  Middlesex, 

•IT 


village 


STORER 

WSPD  •  WSPD-TV 

Toledo,  Ohio 

KGBS  •  KGBS-TV 

'San  Antonio,  Texas 


TOM  HARKER,  V.  P.,  Nc 
118  E.  57th  St.,  New  Yo 


COMPANY 


/JBK-TV  WAGA  •  WAGA-TV 

Mich.  Atlanta,  Ga. 

WWVA  WGBS 
Wheeling,  W.  Va.  Miami,  Fl a. 

HEADQUARTERS: 

BOB  WOOD,  Midwest  National  Sales  Mgr. 

230  N.  Michigan  Ave.,  Chicago  1,  Franklin  2-6498 


f 

"Women  Only" 


Views  Women's  World 
From  Man's  Angle 

"It's  a  woman's  world"  doesn't  hold 
true  when  Ted  Jackson  starts  dis- 
secting it  from  the  man's  point  of 
view.  He  reports  on  things  of  in- 
terest to  women,  in  the  news,  in  the 
home  and  depicts  the  world  as  their 
oyster. 

Women  and  sponsors  love  this 
sprightly  program  that  ripples  non- 
chalantly along.  Sales  show  women 
are  captivated  by  the  sponsors'  mes- 
sages. They  don't  mind  being  gently 
spoofed  and  enjoy  having  the  morn- 
ing hurly-burly  calmed  and  soothed 
by  music. 

When  you  have  a  product  or  service 
to  sell  Western  New  York  women, 
WHAM  Radio  is  your  answer. 

50,000  Watt  Clear  Channel 


J  WHAM 

ROCHESTER    RA.DIO  CITY 

The  Stromberg-Carlson  Station 
AM-FM  *  NBC  Affiliate 

Geo.  P.  Hollingbery  Co.,  Nat'l  Rep. 


THE  PETER  LIND  HAYES  SHOW 

Network:  CBS  Radio 

Time:  Mon.-Fri.,  7:15-7:45  p.m.  EDT 

Star:  Peter  Lind  Hayes 

Singer:  Jack  Haskell 

Orchestration:  Norman  Paris  Trio 

Producer-Director:  Bruno  Zirato 

Writer:  Bob  Cocoran 

Production  Cost:  $4,300  per  week 


CBS  RADIO  seems  determined  to  make  a  radio 
star  out  of  Peter  Lind  Hayes.  On  the  strength 
of  his  past  performance  in  other  branches  of 
entertainment  there  are  no  grounds  to  ques- 
tion that  goal.  Mr.  Hayes  is  a  congenial  show- 
man who,  with  Mary  Healy,  his  wife  and 
theatrical  partner,  has  earned  an  enviable  repu- 
tation in  his  field,  particularly  on  the  supper 
club  circuit. 

Last  March,  the  network  set  up  a  half-hour 
Saturday  afternoon  show  around  Mr.  Hayes, 
m.  c.  of  the  series.  Miss  Healy,  usually  his  co- 
star,  made  only  brief  appearances  to  sing  a  song 
or  two.  A  collection  of  guest  celebrities  gave 
the  show  a  little  variety.  Mr.  Hayes  bravely 
chattered  his  way  through  the  half-hour  guided 
by  some  badly  written  scripts.  From  a  program 
standpoint,  it  was  a  colorless  show  doomed  to 
a  short  life. 

But  CBS  is  displaying  confidence  that  in 
Mr.  Hayes  lies  a  potiential  for  some  kind  of 
radio  programming.  Last  Monday  a  new 
Peter  Lind  Hayes  Show  went  on  CBS  Radio 
as  a  half-hour  Monday  through  Friday  eve- 
ning venture.  The  format  is  slightly  different 
from  its  predecessor.  But  the  changes  have  not 
led  to  any  noticeable  improvement  in  either 
quality  of  programming  or  entertainment 
value. 

In  this  new  vehicle,  Mr.  Hayes  stands 
pretty  much  alone.  Basically  he  functions  as 
a  disc  jockey.  The  records  are  supplemented 
with  some  live  music  by  the  Norman  Paris 
Trio,  songs  by  Mr.  Hayes  and  Jack  Haskell. 
All  of  this  is  acceptable  enough.  But  again 
Mr.  Hayes  is  working  against  unfair  odds  in 
the  script  department.  Between  musical  num- 
bers the  show  falls  flat. 

Another  factor  that  possibly  contributes  to 
Mr.  Hayes'  uneasiness  is  lack  of  a  live  audience. 
The  show  is  transcribed.  It's  star,  whose  suc- 
cess in  the  entertainment  business  has  been 
largely  tied  up  with  immediate  audience  re- 
sponse, has  apparently  found  that  putting 
talent  on  tape  for  broadcast  at  a  later  time  is 
a  poor  substitute  for  the  encouragement  a  per- 
former gets  from  fans  in  the  studio. 


THEATRE  ROYAL 

Network:  NBC  Radio 
Time:  9:30-10  p.m.  EDT  Wednesdays 
Play  (6/9/54):  "Private  Rooms" 
Star-Narrator:  Sir  Ralph  Richardson 
Produced  By:  Towers  of  London 
Producer-Director:  Harry  Alan  Towers 
Music  Composer-Conductor:  Sydney  Torch 
Point  of  Origination:  London  (by  trans- 
cription) 


FOR  THE  past  several  months  NBC  Radio  has 
been  programming  a  series  of  English  dramas 
titled  Theatre  Royal.  Occasion  arose  to  hear 
one  episode  last  Wednesday  when  the  network 
moved  the  series  into  the  9:30-10  p.m.  time 
period.  On  almost  every  level,  Theatre  Royal 
is  superior  radio  entertainment. 

The  series  is  British  through  and  through.  It 
is  transcribed  in  London  for  broadcast  here. 
The  people  who  bring  to  life  the  radio  adapta- 
tions of  such  prominent  writers  as  J.  B.  Priestly, 
whose  "Private  Rooms"  was  on  the  boards  last 
week,  are  all  English  actors.  The  company 
engaged  for  "Private  Rooms"  was  headed  by 


Sir  Ralph  Richardson,  who  did  a  fine  job  in 
clarifying  the  "Private  Rooms"  story  line  and 
making  a  complicated  plot  understandable  in  a 
short  half-hour's  time. 

The  play  actually  deals  with  two  stories:  the 
relationship  of  an  established  actress  and  a 
young  poet  and  similarly  the  relationship  of  an 
established  actor  and  young  ballerina.  Eventu- 
ally the  youngsters  get  together  as  do  their  older 
and  wiser  theatrical  friends,  and  all  ends  on  a 
happy  note.  But  jumping  from  one  tale  to 
another  in  a  radio  play  where  the  eye  cannot 
follow  the  action  can  ruin  a  story  if  it  is  not 
properly  handled. 

In  "Private  Lives,"  the  adaptation  depended 
mostly  on  narration  rather  than  dialogue  to  get 
across  a  good  percentage  of  the  story.  As 
narrator  and  star  Mr.  Richardson  reached  that 
goal  most  satisfactorily. 


BOOKS 

YOUR  PLACE  IN  TV,  by  Edwin  B.  Broderick. 

David  McKay  Co.,   55  Fifth  Ave.,  New 

York.  142  pp.  $2.75. 
WRITTEN  in  the  second  person,  this  little  book 
is  intended  to  answer  a  question  being  asked 
today  by  many  high  school  and  college  stu- 
dents: "How  can  I  get  into  television?"  Greatly 
simplified  for  easy  reading,  chapters  deal  with 
possibilities  for  a  tv  career,  the  technical,  ad- 
ministrative and  creative  divisions  of  tv,  and 
some  allied  industries.  The  appendix  includes 
a  job  classification  list,  directories  of  colleges, 
and  technical  schools  offering  tv  courses,  a 
glossary  and  a  sample  script. 


Advance  Schedule 
Of  Network  Color  Shows 

CBS-TV 

The  New  Revue  every  Friday,  5:30- 
6  p.m.  (sustaining). 

NBC-TV 

Following  is  a  list  of  mobile  unit  seg- 
ments to  be  shown  on  Home  and  Today 
shows  on  days  indicated: 

June  16-17:  Milwaukee,  Whitmall  Park 

June  23:  Chicago 

June  29:  Ohio  State  Penitentiary 

July  1 :  Columbus,  Ohio,  Governor's 
Mansion 

July  8-9:  Cleveland  (Home  only) 

July  15-16:  Ft.  Belvoir,  Washington, 
D.  C. 

July  22-23 :  Ft.  McHenry,  Baltimore  and 
B  &  O  Roundhouse 

July  29-30:  Philadelphia  Rookie  Fire- 
men and  Philadelphia  Art  Mu- 
seum 

August  6-7:  Boston 

August  12-13:  New  York 

[Note:  This  schedule  will  be  corrected  to 
press  time  of  each  issue  of  B»T] 
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The  1954-55  Telecasting  Yearbook  and 
Marketbook  iswiow  in  Production^ 


THE  BUYERS'  GUIDE  of  the  TV  business. 
...  the  all-inclusive  1954  TELECASTING 
Yearbook  &  Marketbook  ...  is  now  in  produc- 
tion. Timed  for  fall  buying,  the  16,000  editions 
will  be  published  in  mid-August. 

The  500  page  fact-packed  TELECASTING 
Yearbook  &  Marketbook  meets  the  urgent 
need  for  up-to-date  data  on  burgeoning  TV. 
That's  why,  in  1953,  some  327  astute  adver- 
tisers used  space  in  television's  "One  BOOK 
Reference  Library". 

You'll  find  your  important  customers  .  .  . 
agencies  .  .  .  advertisers  .  .  .  stations  .  .  . 
using  the  TELECASTING  Yearbook  &  Mar- 
ketbook practically  every  working  day.  That's 
why  it's  your  Best  Year-Round  Advertising 
value.    Reserve  space  today! 

BRIEF  INDEX  OF  FEATURES 

•  Complete  TV  Station  Directory,  including 
key  personnel,  station  coverage,  rates,  mar- 
ket statistics. 

•  County  by  county  breakdown  of  TV  homes. 

•  Film,  Equipment,  Station  Representative, 
Agency  Directories  and  others. 

•  Latest  retail  sales,  population,  and  other 
market  data  by  counties. 

•  Network  personnel,  rates,  maps,  affiliates, 
and  600  other  reference  classifications. 


DEADLINES: 

Advertising  deadline  is  July  19  (for  proof);  final 
losing  is  August  1.  Minimum  space  for  sta- 
ion  directory  positions  is  a  half  page;  space 
or  all  other  directories  ranges  from  1/6  page 
o  spreads. 


WASHINGTON,  D.  C. 
735  DeSales  Street,  N.  W. 
Metropolitan  8-1022 


CHICAGO 

360  N.  Michigan  Ave 
Central  6-4115 


TELECASTING 

Yearbook  and  Marketbook 


Place  your  reservation  with  the  infest  Broadcasting  •  Telecasting  Office 


NEW  YORK 
444  Madison  Avenue 
Plaza  5-8355 


HOLLYWOOD 
Taft  Bldg.,  Hollywood  &  Vine 
Hollywood  3-8181 


O  12.5-KW  UHF  Power  Available 


O  Unsurpassed  Monochrome  Quality 


WithRCA's  new  trans- 
mitter, you  get  full 
12)4- kilowatt  output 
(at  the  low  end  of  the 
band).  Moreover,  you 
get  this  with  all  ad- 
justments made  for 
optimum  color  trans- 
mission— and  with  an 
extra-large  allowance 

(10%)  for  losses  in  the  Filterplexer.  In  most  cases,  loss  is 
actually  much  less,  so  that  output  on  some  channels  is 
nearly  14  KW. 

0  300- KW  to  500- KW  Effective  Radiated 
Power  (ERP) 

Operated  in  combination  with  a  non-directional  RCA  high- 
gain  UHF  Pylon  Antenna,  this  12.5-KW  transmitter  is 
capable  of  providing  an  ERP  of  300  KW.  With  a  directional 
RCA  Pylon  Antenna,  powers  up  to  500  KW  are  possible 
(in  a  given  direction). 

0  Designed  for  Color 

Performance  requirements  for  color  are  much  more  strin- 
gent than  for  monochrome.  The  TTU-12A  was  designed 
to  meet  color  requirements.  Over-all  linearity  is  virtually  a 
straight  line— from  white  level  to  sync  signal  peaks.  Wide 
band  width  provides  excellent  response  out  to  4.2  MC.  And 
the  very  important  phase  vs.  amplitude  response  is  constant 
over  the  whole  operating  range. 


Curve  illustrating  the  linearity 
characteristic  of  the  RCA  TTU- 
12A  transmitter. 


A  linearity  trace  (taken  direct- 
ly from  an  oscilloscope)  of  the 
TTU-12A  transmitter  at  12  KW 
"peak-of-sync." 


Another  linearity  trace  (taken 
directly  from  an  oscilloscope) 
of  the  TTU-1 B  when  driving  the 
TTU-12A  to  12  KW  "peak-of- 
sync."  "P.A."  output. 
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CHANNEL  LIMITS  

Equally  important— you  get  SUPER  MONOCHROME  QUALITY 
with  this  RCA  UHF  transmitter.  It  exceeds  FCC  require- 
ments for  satisfactory  monochrome  operation  by  a  wide 
margin!  Since  the  RCA  transmitter  is  adjusted  for  the  more 
stringent  color  requirements,  it  is  particularly  good  for 
monochrome. 

0  Conventional  Tubes  Throughout 

The  latest  circuit  principles  and 
techniques  are  employed  in  the 
TTU-1 2  A— but  they  are  easily  un- 
derstood by  all  station  operators. 
That's  because  only  conventional 
i  type  tubes  are  used.  For  example, 
the  RCA- developed  high-power 
tetrode  (RCA-6448)  is  used  in 
both  aural  and  visual  "P.A.'s". 
This  tube  is  small  and  easy  to 
handle— fits  into  a  unique  "glide-in"  cavity  assembly  that 
can  be  interchanged  quickly  and  easily.  The  result  is  a  high- 
power  UHF  transmitter  that  is  as  simple,  reliable,  and  Icon- 
venient  to  operate  as  standard  broadcast  transmitters. 

0  Economical  To  Operate 

Average  power  consumption  of  the  TTU-12A  is  less  than 
other  UHF  transmitters  of  equivalent  power.  Tubes  are 
designed  for  long  operating  life.  At  conservative  estimates, 
these  provide  total  savings  up  to  $34,000— based  on  a  10- 
year  operation.  See  the  typical  readings  and  performance 
characteristics  in  Table  I. 

TABLE  I 

(Typical  Transmitter  Specifications  and  Meter  Readings) 

Transmitter  Power  Consumption  (appro*.): 

Average  Picture  85  KW 

Power  Factor  0.9 

Transmitter  Output  Meter  Readings:        Peak  of  Sync      Aural  (C.W/ 
Power  Output  (transmitter)  14.0  KW  8.4  KW 

Power  Output  (Filterplexer)  12.6  KW  7.6  KW 

Plate  Efficiency  47.6%  33.3% 

Transmitter  Overall  Dimensions: 

Width  (front  line  cabinets)  235" 

Height  84" 

Depth  32-9/16" 

Weight  6000  lbs.  (approx.) 


O  RCA  l-KW  Driver- Plenty  of  Reserve 

The  RCA  12.5-KW  UHF  transmitter  uses  the  famous  RCA 
TTU-lB  l-KW  UHF  transmitter  as  the  driver.  This  trans- 
mitter, now  used  by  nearly  a  hundred  UHF  stations,  has 
established  an  outstanding  record  for  performance  and 
reliability.  If  you  want  to  begin  UHF  operations  with  one 
kilowatt  now,  you  can  do  so  with  an  RCA  TTU-lB  l-KW 
transmitter.  Then  add  an  RCA  12.5-KW  UHF  power  am- 
plifier later. 

0  Space-Saving  Mechanical  Features 


Horizontally  sliding  doors, 
front  and  back,  save  on  work- 
able floor  space — give  the  oper- 
ators more  elbow  room.  Small 
cubicles  (27"  wide,  32"  deep, 
84"  high)  enable  you  to  move 
them  through  standard  door- 
ways and  in  and  out  of  standard 
elevators.  Pre-formed  inter- 
cabinet  connecting  cables  re- 
duce installation  costs. 


©  10  Micro -Second,  Fault- Protection 

Unique  electronic  overload  protection  completely  safe- 
guards power  tubes  and  circuitry  against  momentary  or 
sustained  overload.  (For  example,  the  protection  circuit  will 
remove  power  so  fast  it  will  prevent  damage  to  a  wire  as 
fine  as  0.005-inch  diameter  shorted  across  the  7000-volt 
power  supply!) 


©  Hi-Lo  Cutback  Reduces  "Off-Air"  Time 

With  the  TTU-12A  transmitter  you  can  cut  back  to  a 
generous  l-KW  power  level  — and  stay  "on-air"  while 
making  emergency  repairs  to  the  12^-KW  amplifier.  More- 
over, small  size  tube  cavities  in  the  power  amplifiers  may  be 
interchanged  in  less  than  5  minutes  —  enabling  you  to 
return  to  full  power  promptly. 
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RCA  TTU-I2A  Filterplexer 

<D  You  Pay  Nothing  for  "Extras" 

The  price  of  the  RCA  12.5-KW  UHF  includes  the  complete 
transmitter  package.  No  "extra"  charge  for  UHF  Filter- 
plexer (combination  sideband  filter  and  diplexer).  No 
"extra"  charge  for  one  complete  set  of  tubes.  No  "extra" 
charge  for  two  sets  of  crystals,  two  P.A.  "glide-in"  cavity 
dollies,  one  spare  cavity,  two  water  pumps,  and  pyranol- 
filled  plate  transformer. 

Specify  a  Completely 
Matched  UHF  System 

RCA  can  supply  a  completely 
matched  system  to  meet  any  station 
requirement.  This  includes  the  an- 
jC        A    tenna  ar|d  tower,  transmitter, 

console,  monitoring  equipment,  ji 
ySSmtgSt-'  transmission  line  or  waveguide, 
and  the  many  other  accessories  needed  to  jsggg?' 
put  a  UHF  station  on  the  air.  Everything  is  rca  UHF 
matched  for  peak  performance  and  you  get  Waveguide 
everything  from  one  reliable  source— RCA !  Section 

For  complete  information  on  the  RCA  12.5-KW  UHF 
transmitter — and  RCA  UHF  accessories — call  your  RCA 
Broadcast  Sales  Representative.  jite^ 


New  brochure  on  the  RCA  12.5- 
KW  UHF  transmitter.  Includes 
technical  specifications,  floor 
plans.  Free  from  your  RCA 
Broadcast  Sales  Representative. 


RCA  PIONEERED  AND  DEVELOPED  COMPATIBLE  COLOR  TELEVISION 


RADIO   CORPORATION  of  AMERICA 


ENGINEERING  PRODUCTS  DIVISION 


CAMDEN.  N.J. 


^$MN-l.  MUObJ COSTS 


LUBBOCK,  TEXAS 

pres.  &  gen.  mgr., 
W.  D.  "Dub"  Rogers 
national  sales  mgr., 
George  Collie 


our  respects 


to  THOMAS  SHERMAN  MARSHALL 


AN  INDEPENDENT  radio  station  can  hold  its 
own  against  radio  or  tv  network  programming. 
This  is  the  profound  belief  of  Thomas  Sherman 
Marshall,  president  of  WOLF  Syracuse,  N.  Y., 
whose  conservative  but  flexible  business  hand 
has  guided  WOLF  through  14  successful  years. 

Mr.  Marshall,  who  is  chairman  of  the  Assn. 
of  Independent  Metropolitan  Stations,  also  feels 
that  tv  has  in  no  way  hurt  his  operation. 
WOLF's  forte  is  music  and  news,  and,  accord- 
ing to  its  president,  tv  hasn't  taken  away  that 
specialized  audience. 

.  Known  by  his  associates  as  Sherm,  Mr.  Mar- 
shall was  born  in  Salem,  111.,  Jan.  27,  1899,  the 
son  of  a  sawmill  operator.  During  his  vaca- 
tions, and  for  two  years  after  his  graduation 
from  Northwestern  U.  in  1920,  Mr.  Marshall 
also  worked  at  sawmilling.  He  then  left  to  try 
his  hand  in  other  fields. 

Mr.  Marshall  began  his  career  in  sales  and 
advertising  with  the  Shell  Oil  Co.,  as  a  tank 
car  salesman,  covering  the  state  of  Iowa.  In 
1927  he  was  transferred  to  the  St.  Louis  office 
and  was  promoted  to  assistant  advertising  man- 
ager. Two  years  later  he  was  appointed  adver- 
tising manager  of  the  then  newly-formed  Shell 
eastern  unit.  It  was  in  this  assignment  that 
Sherm  first  felt  the  impact  of  radio. 

The  idea  of  his  entering  the  radio  operation 
field  came  in  1935,  when  he  was  not  able  to 
clear  time  for  a  Red  Network  show  in  Syracuse 
for  Shell.  At  the  time  there  were  only  two  sta- 
tions in  the  city,  one  a  Blue  Network  outlet 
and  the  other  Columbia. 

The  opportunity  that  another  radio  station  in 
that  city  promised  was  too  great  for  Mr.  Mar- 
shall to  ignore.  After  he  was  transferred  to 
Syracuse  in  1936,  he  resigned  at  the  end  of  the 
year  to  try  his  luck  in  radio. 

WOLF  Wins  Over  WORM 

After  many  delays  and  a  year's  wait  for  a 
final  decision,  Mr.  Marshall's  new  station  finally 
began  operating  in  1940.  The  choice  of  call 
letters  resulted  in  a  painstaking  search  through 
the  dictionary  to  find  a  four  letter  word  be- 
ginning with  "W".  WOLF  seemed  more  appro- 
priate at  the  time  than  WORM,  Mr.  Marshall 
recalls. 

In  his  first  year  of  operation,  Mr.  Marshall 
was  caught  unprepared  by  a  prospective  spon- 
sor who  insisted  on  hearing  a  singing  jingle 
commercial.  The  urgency  of  the  situation  de- 
manded quick  action.  Mr.  Marshall  gathered  to- 


gether a  Certified  Public  Accountant  and 
police  sergeant,  who  happened  to  be  in  th 
building,  and  they,  together  with  the  prograr 
director  and  the  staff  pianist,  "mutilated 
parody  on  'Jingle  Bells,' "  which  the  new  cus 
tomer  thought  was  terrific.  This  initial  succes 
led  WOLF  into  transcribing  commercials.  Toda 
95%  of  its  commercials  are  self-transcribed  am 
the  station  provides  this  service  for  radio  oul 
lets  all  over  the  country. 

He  Sticks  to  Selling 

Mr.  Marshall  works  at  the  angle  of  the  busi 
ness  he  knows  best — selling.  He  handles  th 
local  and  national  sales,  leaving  the  progran 
technical  and  office  departments  to  others. 

Mr.  Marshall  believes  the  best  way  to  hoi 
his  music  audience  is  to  have  the  same  type  pre 
gram  at  the  same  time  every  day,  basing  th 
selection  of  tunes  on  requests.  WOLF  broac 
casts  about  20  hours  of  music  programmin 
daily.  This  is  interrupted  only  by  the  hourl 
five-minute  newscasts.  This  is  the  simple  foi 
mula  for  the  station's  success  as  Syracuse's  onk 
independent.  Referring  to  the  constant  nee 
of  the  radio  operator  to  build  and  maintain  h 
audience,  Mr.  Marshall  believes,  "There  ca 
be  no  public  service  or  advertising  where  ther 
is  no  ear  to  hear  it." 

Little  emphasis  is  placed  on  station  persor 
alities.  Mr.  Marshall  feels  that  if  listeners  tun 
in  to  hear  music,  "there's  no  point  in  crossin 
them  up."  Even  inning  scores  of  baseba 
games  are  inserted  in  bulletin  form  with  music; 
openings  and  closings.  WOLF  also  has  a  total  c 
56  musical  station  breaks. 

As  for  the  future,  Mr.  Marshall  has  no  df 
signs  on  television  cr  network  affiliation.  H 
adds,  "I  hope  business  will  always  continue  t 
be  pleasant  and  profitable." 

His  wife  Elizabeth  (Chap)  and  daughte 
Patricia  have  worked  at  the  station  filling  in  o 
all  duties  from  switchboard  and  control  pani 
operation  to  acting  parts  on  transcribed  ai  \ 
nouncements.  Mr.  Marshall  and  his  two  famil 
helpers  often  give  talks  before  university  classe 
trade  organizations  and  clubs. 

Mr.  Marshall,  a  golf  enthusiast,  belongs  t 
the  Onondaga  Golf  &  Country  Club.  His  othe 
chief  outside  interest  is  sun  bathing  on  WOLF 
sun  terrace.  He  also  is  a  member  of  thJ 
University  Club  and  the  Phi  Kappa  Psi  fn; 
ternity. 
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Still  looking? 


Wonder  where  your  customers 
go  come  summer?  You  can 
track  down  a  cool  five  million 
Americans  vacationing  in 
Michigan  this  summer — and 
many  more  in  nearby  Ontario. 
That's  why  summer  is  an  extra- 
good  time  to  buy  spot  radio  on 
WJR,  to  move  goods  fast.  WJR's 
Michigan  market  is  good  the 
year  round,  and  it's  almost 
twice  as  good  in  the  summer. 
Ask  your  Henry  I.  Christal 
representative  before  you  go 
on  your  vacation. 


The  Great  Voice  of  the  Great  Lakes 


Detroit 

50,000  watts    CBS  Radio  Network 


WJR's  primary  coverage  area: 
more  than  15,000,000  customers 
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If  we  had  good  sense,  we'd  raise  our  rates  i 


ITEM :  4  to  5  million  vacationists  bring  a  billion  dollar  bonus 
into  New  England  for  WBZ-WBZA  advertisers. 

ITEM :  Poconos  and  Atlantic  seashore  jammed  from  June  to 
September  with  extra  KYW  listeners. 

ITEM:  July,  August  and  September  retail  sales  beat  Jan- 
uary, February  and  March  in  big  KDKA  market. 


e  summer 


ITEM 


WOWO  blankets  Indiana  and  Michigan  vacation- 
land  .  .  .  delivers  huge  car  radio  audience  at  cross- 
roads of  the  nation. 


ITEM :  Most  people  vacation  at-home  in  KEX  Pacific  West. 

800,000  in-coming  summer  vacationists  are  almost 
100%  plus  audience. 

AND  because  radio  is  so  fast,  any  or  all  these  bonuses  can 
be  yours  with  a  phone  call  to  the  stations  or  to  Eldon 
Campbell,  WBC  National  Sales  Manager,  at  Plaza 
1-2700,  New  York. 


TV,  Boston;  KYW  •  WPTZ  (TV),  Philadelphia;  KDKA,  Pittsburgh;  WOWO,  Ft.  Wayne;  KEX,  Portland,  Oregon 

Represented  by  Free  &  Peters,  Inc. 
444  Madison  Avenue,  New  York  22,  N.  Y. 


220,000  WATTS 


Powered  to  serve  the  most 
with  the  best  in  TV  viewing 

%  Covering  33  Central  Ohio  counties  equalling  14,441 
sq.  miles. 

sfcWith  a  circulation  of  423,000  sets. 

5fc  Over  21/2  billion  dollars  of  effective  buying  income. 

Let  WBNS-TV  prove  their  strength  by  increasing  the  power 
of  your  sales  message  in  this  bigger  than  ever  rich  market. 

*  MATERIAL  SOURCE 

Sales  Management  Survey  of  Buying  Power  *54 
Television  Magazine 
CBS-TV  Nielsen 

WBNS-TV 

COLUMBUS/  OHIO     •     CHANNEL  10 

CBS-TV  NETWORK  —  Affiliated  with  Columbus  Dispatch 
and  WBNS-AM  •  General  Sales  Office:  33  North  High  St. 
REPRESENTED  BY  BLAIR  TV 


JOHN  GAUNT 

on  all  accounts 

A  THEATRICAL  background,  including  ex 
perience  in  broadcasting,  motion  pictures  anc 
the  legitimate  stage,  has  proven  invaluable  ii 
advertising,  feels  John  Gaunt,  West  Coast  di 
rector  of  radio-tv,  Grant  Advertising  Inc. 
Hollywood. 

A  writer-director  at  WJAR  Providence  whili 
a  Brown  U.  undergraduate,  he  became  an  actor 
stage  manager  on  Broadway  and  an  assistan 
director  in  Hollywood  after  graduation  in  19 J4 
He  returned  to  radio  in  1938,  as  producer  o 
CBS  Dodge  Show  for  Blackett-Sample-Hum 
mert  Inc.,  Chicago,  joining  NBC  New  York  ii 
1939.  Except  for  war  service,  he  remained 
with  the  network  12  years. 

Separated  from  the  Navy  as  a  commande 
in  1945,  NBC  assigned  him  to  the  then-infam 
tv  division  in  New  York.  As  producer  am 
programming  director,  WNBW  (TV)  and  NBC 
TV  Washington,  John  Gaunt  has  an  impressive 
credit  list  of  tv  firsts.  In  1949,  he  transferrei 
to  KNBH  (TV)  Hollywood  as  a  producer 
director. 

But  by  1952,  John  Gaunt  felt  he  had  becom 
too  specialized  in  that  job.  Deciding  he  wantei 
to  diversify  and  "learn  first-hand  the  method 
and  procedures  of  a  top,  aggressive  agency, 
he  left  NBC-TV. 

After  producing  and  directing  CBS-TV 
Johnny  Carson  Show  in  1953  for  Ted  Bate 
&  Co.,  Hollywood,  Paul  Bradley,  vice  presi 
dent,  Grant  Advertising,  Hollywood,  consult* 
him  on  that  city's  KTLA  (TV)'s  Laurence  Wei 
Show.  The  consultation  proved  so  mutual! 
agreeable  that  Mr.  Gaunt  joined  the  firm. 

These  days,  John  Gaunt  states  he  is  ver 
happy  in  applying  this  theatrical  experience  | 
such  programs  as  ABC-TV's  Make  Room  fo 
Daddy  and  Break  the  Bank,  and  NBC  Radio' 
Roy  Rogers  Show  for  Dodge  division,  Chrysle 
Motors;  KTLA's  Laurence  Welk  Show  for  loca 
Dodge  dealers;  preparing  introductory  summe 
programs  for  Chrysler  Air-Temp  and  Dad' 
Old  Fashioned  Root  Beer  in  the  Southern  Cali 
fornia  market,  and  a  promotional  campaign  fo 
Florist  Telegraph  &  Delivery  Service. 

Radio  will  continue  in  importance  because 
"the  cost-per-thousand  is  infinitely  less  tha 
tv,  although  the  sales  impression  is  also  less 
However,  because  it  costs  less,  repetition  ca 
achieve  an  equal  sales  impression  and  ofte 
do  a  job  for  the  smaller  advertiser,"  he  says. 

John  Gaunt  relaxes  from  his  work  with  hi 
wife  Virginia  Drake  of  San  Francisco,  an 
daughters  Elizabeth,  4,  and  Francia,  2.  _  A 
amateur  golfer  and  gardener,  he  laughingl 
states  he  "hacks  away"  at  both. 
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It's  No  Draw... in  Omaha 


KMTV  is  one  TV  station  you  need  for  fast  action 
in  landing  sales  whoppers  in  the  Omaha  market. 

Here's  why:  No  matter  which  audience  survey 
you  prefer — ARB,  Hooper,  or  Pulse — they  all  show 
KMTV  has  Omaha's  most  popular  locally-produced 
show  .  .  .  most  popular  multi-weekly  show  .  .  .  and 
at  least  11  of  the  top  15  weekly  shows! 

And  this  big  audience  makes  up  a  booming  market, 
too!  According  to  the  May  Business  Trend  Bulletin 
of  Rand  McNally,  Omaha  is  one  of  the  "10  best  cities" 
in  the  country  for  business  growth  and  activity. 


And  here's  what  the  '54  figures  of  the  Omaha  CC 
Research  Bureau  show,  compared  to  '53  .  .  .  the 
Nation's  biggest  business  year:  Bank  Clearings  up 
2.2  per  cent  .  .  .  Building  Permits  up  15.2  per  cent 
.  .  .  Natural  Gas  Use  up  5.5  per  cent  .  .  .  Electricity 
Use  up  5.9  per  cent  .  .  .  Postal  Receipts  up  16.8  per 
cent. 

Take  advantage  now  of  this  sales-producing  combi- 
nation .  .  .  the  leading  TV  station  in  one  of  the  Na- 
tion's top  booming  markets.  Contact  KMTV  or  Petry 
today. 


SMART  ADVERTISERS  ALL  AGREE:  IN  OMAHA,   THE    PLACE   TO   BE    IS   CHANNEL  3 


TELEVISION  CENTER 

Kimrv 

CHANNEL  3 

MAY  BROADCASTING  CO. 


•  CBS-TV 

•  ABC-TV 

•  DUMONT 


OMAHA 


Represented  by 


Edward  Petry  &  Co.,  Inc. 
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IN  INLAND  CALIFORNIA  (AND  WESTERN  NEVADA) 


DELIVERS  MORE  FOR  THE  MONEY' 


These  five  inland  radio  stations,  purchased  as  a  unit,  give  you 
more  listeners  than  any  competitive  combination  of  local  stations 
. .  .  and  in  Inland  California  more  listeners  than  the  2  leading  San 
Francisco  stations  and  the  3  leading  Los  Angeles  stations  com- 
bined . . .  and  at  the  lowest  cost  per  thousand!  (SAMS  and  SR&D) 

Ringed  by  mountains,  this  independent  inland  market  is  90 
miles  from  San  Francisco  and  113  miles  from  Los  Angeles.  Beeline 
listeners  here  spend  more  than  2  billion  annually  at  retail. 

(Sales  Management's  1953  Copyrighted  Survey) 

WCLATOiY  BROADCASTING  COMPANY 

i  SACRAMENTO,  CALIFORNIA  •  Paul  H.  Raymer  Co.,  National  Representative 
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RADIO-TV  FACE  MORE  CURBS 
AS  CONGRESS  SPEEDS  NEW  BILL 

Justice  Dept.  sponsors  a  Congressional  railroading  of  a  resurrected 
gambling  information  bill  giving  new  fodder  to  the  'anti'  forces  on 
Capitol  Hill.  It  adds  to  'dry'  attacks  against  broadcast  media  and 
demands  by  lawmakers  for  tv  blackout  in  both  branches  of  Congress. 


(Also  see  editorial,  page  126) 
THE  JUSTICE  Dept.  is  betting  on  quick  action 
and  Administration  pressure  to  clear  through 
Congress  a  bill  that  would  ban  broadcasting  and 
other  interstate  transmission  of  "gambling  in- 
formation" on  sports  events. 

In  the  case  of  horse  racing  and  dog  racing, 
the  bill  would  require  an  hour's  time  lag  before 
details  are  broadcast. 

The  proposed  curtailment  of  station  and  net- 
work horse  race  and  dog  race  broadcasts  was 
added  to  other  discriminatory  moves  underway 
in  Congress. 

In  this  category  are  twin  attacks  in  the  House 
and  Senate  on  beer,  wine  and  liquor  advertis- 
ing. While  legislation  is  aimed  at  all  media,  it 
is  an  open  secret  that  the  "drys"  principally  are 
out  to  "get"  radio  and  television  (see  story 
page  58). 

In  still  another  sphere — the  prolonged  circus- 
type  congressional  hearings  such  as  the  Mc- 
Carthy-Army controversy,  created  and  con- 
ducted by  Congress  itself — tv  is  being  made  the 
fall  guy.  Rep.  Dwight  L.  Rogers  (D-Fla.) 
would  ban  television  from  all  Congressional 
committee  proceedings.  In  a  speech  before  the 
House  Thursday,  Rep.  Rogers  took  to  task  the 
McCarthy-Army  proceeding  and  dropped  in  the 
hopper  a  resolution  that  would  take  tv  out  of 
the  Capitol's  picture. 

Sen.  Olin  D.  Johnston  (D-S.  C.)  Friday  intro- 
duced a  similar  proposal  including  also  the  film- 
ing of  procedures  for  future  use. 

The  measure  (S  3542),  introduced  in  the 
Senate  by  Sen.  John  W.  Bricker  (R-Ohio), 
chairman  of  the  Senate  Interstate  &  Foreign 
Commerce  Committee,  last  week  had  a  two-day 
subcommittee  airing  and  already  is  slated  for 
deliberation. 

'Heat'  Is  On 

There  was  little  doubt  that  the  "heat"  was 
on  the  anti-gambling  bill.  Without  advance 
warning,  a  hearing  suddenly  was  called  on  the 
Bricker  measure.  Committee  procedure  of  sub- 
mitting such  a  bill  to  agencies  directly  involved 
a  id  waiting  for  prepared  comments  or  at  the 
;  minimum  giving  the  agencies  time  to  study  the 
measure — was  avoided  in  the  case  of  the  FCC. 
There,  contact  was  by  telephone  and  just  be- 
fore the  weekend  when  Commissioners  were  in 
executive  session.  The  Justice  Dept.,  on  the 
other  hand,  which  requested  the  measure,  was 
amply  prepared. 

Two  Senators,  one  of  them  the  subcommittee 
chairman,  Sen.  William  A.  Purtell  (R-Conn.), 
and  the  other,  Sen.  Bricker,  were  present  at  the 
Tearing.  Questions  were  kept  to  a  minimum. 
I  References  to  controversy  were  avoided. 

lustice  Dept.  officials  and  common  carrier 


representatives,  however,  were  fully  informed 
as  to  amendments  which  were  inserted  during 
the  hearing  to  conform  to  telephone  company 
objections  which  had  been  voiced  as  long  ago 
as  1950.  Substance  of  these  amendments  was 
to  give  protection  to  common  carriers  from 
litigation. 

Two  factors  assured  speed  on  efforts  to  push 
the  bill  through  Congress: 

•  The  workload  on  Capitol  Hill  has  in- 
creased in  keeping  pace  with  Congress  entering 
the  homestretch  in  advance  of  adjournment. 

•  The  bill  is  substantially  the  same  measure 
the  Justice  Dept.  supported  in  1950  [B«T,  April 
10,  1950].  In  that  year,  certain  controversial 
features  contained  in  the  broadcast  provisions, 
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MEMBERS  of  the  Senate  Business  & 
Consumer  Interests  Subcommittee,  which 
has  S  3542  before  it,  are  Sens.  William 
A.  Purtell  (R-Conn.),  chairman;  Andrew 
F.  Schoeppel  (R-Kan.);  Charles  E.  Pot- 
ter (R-Mich.);  A.  S.  Mike  Monroney  (D- 
Okla.);  John  O.  Pastore  (D-R.  I.).  Others 
of  the  full  Senate  Interstate  &  Foreign 
Commerce  Committee,  which  must  finally 
consider  the  anti-gambling  measure,  are 
Sens.  John  W.  Bricker  (R-Ohio),  chair- 
man and  sponsor  of  the  bill;  John  Mar- 
shall Butler  (R-Md.);  James  H.  Duff  (R- 
Pa.);  Frederick  G.  Payne  (R-Me.);  Eva 
Bowring  (R-Neb.);  Edwin  C.  Johnson 
(D-Colo.);  Warren  G.  Magnuson  (D- 
Wash.);  Lyndon  B.  Johnson  (D-Tex.); 
Lester  C.  Hunt  (D-Wyo.);  George  A. 
Smathers  (D-Fla.).  Actually  present  at 
last  week's  hearing:  Sens.  Purtell  and 
Bricker. 


were  pointed  up.  Observers  see  an  attempt  to 
keep  a  step  ahead  of  this  controversy.  Sen. 
Bricker  offered  the  measure  at  the  behest  of 
the  Justice  Dept. 

In  1950,  hearings  were  held  by  the  Senate 
Commerce  Committee.  At  that  time,  FCC  ex- 
pressed opposition  to  the  measure.  FCC  Chair- 
man Rosel  H.  Hyde  last  Monday  reiterated 
these  arguments. 

Chairman  Hyde  asked  the  subcommittee  if 
the  bill  were  not  discriminatory  to  radio.  He 
noted  that  the  bill  confines  stations  to  reception 
or  transmission  of  horse  racing  and  dog  racing 
information  but  does  not  so  restrict  the  news- 
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papers.  He  said  FCC  does  not  agree  with  this 
apparent  discrimination. 

In  brief,  FCC's  position  then  and  also  now 
is  that  the  Commission's  own  desirable 
gambling  curbs  would  entail  a  simple  ban  on 
either  broadcasting  or  common  carrier  trans- 
mission of  information  on  bets,  odds  and  prices 
paid,  with  ho  time-lag  requirement  and  no 
prohibition  against  broadcasting  or  telecasting 
sports  events. 

The  bill  would  limit  stations  and  networks  to 
the  broadcasting  of  one  horse  race  per  day. 
The  Justice  Dept.'s  desire  for  the  measure  dates 
back  to  the  anti-organized  gambling  movement 
sweeping  the  country  at  the  time  when  the 
Kefauver  Crime  Committee  got  underway. 

Over  the  years,  the  FCC  has  sponsored 
alternative  bills.  FCC  has  taken  the  position 
during  this  time  that  the  Justice  version  would 
make  the  Commission  an  enforcement  agency 
on  criminal  matters;  the  bill  is  too  complicated, 
and  the  measure  would  vastly  increase  FCC's 
administrative  burden  by  requiring  it  to  deal 
with  such  complex  questions  as  a  determina- 
tion of  the  nature  of  "gambling  information" 
and  "special  events."  Monitoring  also  probably 
would  be  necessary. 

The  bill  would  bar  radio  and  tv  from  carry- 
ing race  information  in  advance  or  immediately 
after  a  race,  except  for  such  special  events  as 
the"  Kentucky  Derby,  Preakness  or  Belmont. 
But  newspapers  or  other  publications  would  be 
allowed  to  report  racing  or  other  sports  events 
as  they  see  fit. 

It  was  speculated  last  week  that  the  measure 
could  be  considered  by  the  Senate  group  as 
early  as  next  week.  Should  the  bill  clear  the 
Senate,  the  House  is  expected  to  be  receptive. 

'Law  Enforcement  Project' 

Chairman  Hyde  told  the  subcommittee 
that  the  desire  to  restrict  gambling  information 
"is  a  law  enforcement  project"  and  therefore, 
should  not  be  made  an  administrative  problem 
for  FCC. 

He  also  pinpointed  the  broadcast  aspect, 
noting  that  the  exemption  was  not  as  all- 
encompassing  for  stations  as  to  newspapers. 
Mr.  Hyde  asserted  that  even  on  a  delayed 
basis,  racing  news  is  helpful  to  the  gambler. 

The  FCC  chairman  declared  that  the  bill 
could  be  construed  to  mean  that  Congress  be- 
lieves the  transmission  of  gambling  information 
is  all  right  on  a  delayed  basis,  thus  implying 
that  FCC  should  not  have  the  power  to  prevent 
stations  from  broadcasting  such  information  on 
a  delayed  basis  .even  though  the  Commission 
might  find  such  broadcasts  not  in  the  public 
interest. 

A  key  section  of  the  bill  is  Sec.  3  (b) 
which  reads  in  part: 

Nntb4"?  'n  this  Ant  shall  be  construed  to  pre- 
vent the  transmission  in  interstate  or  foreign 
commerce  of  information  in  connection  with  tire 
news  reporting  of  sporting  events  or  contests, 
which  might  be  gambling  information  as  defined 
in  this  Act,  if  such  information  is  intended,  trans- 
mitted, supplied,  delivered,  and  received  only  for 
printed  news  publication  in  newspapers,  maga- 
zines, journals  or  like  periodicals,  or  for  radio 
and  television  broadcasting  as  set  forth  in  sec- 
tion 4  .  .  . 

Sec.  4  reads: 

No   radio    broadcasting   station   or  television 
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broadcasting  station,  for  which  a  license  is  re- 
quired by  any  law  of  the  United  States,  shall 
broadcast  or  permit  to  be  broadcast  any  gambling 
information  relating  to  horse  racing  before  the 
start  of  any  race  on  the  day  it  is  scheduled  to  be 
run;  or  during  the  one-hour  period  immediately 
following  the  finish  of  such  race  or  before  the 
start  of  the  next  race  at  that  track  whichever 
period  is  longer.  This  section  shall  not  preclude 
the  broadcasting  of  the  progress  of,  or  informa- 
tion concerring,  a  horse  race  where  such  broad- 
cast is  carried  as  a  special  event  and  not  as  part 
of  a  regularly  scheduled  series  of  broadcasts  of 
races:  Provided,  That  no  more  than  one  horse 
race  shall  be  broadcast  by  any  station  or  chain 
of  stations  per  day. 

Later  amendments  were  inserted  to  include 
dog  racing  in  these  sections. 

The  section  of  the  bill  which  would  make 
FCC  a  policeman  on  the  anti-gambling  beat 
includes  a  provision  that  the  Commission  would 
"take  such  steps  as  may  be  necessary  to  in- 
sure enforcement"  of  filing  by  the  carriers  of 
"appropriate  tariff  practices  and  regulations" 
in  conformance  with  the  bill's  intent. 

At  the  same  time,  the  FCC  "shall  adopt 
rules  and  regulations  and  make  such  orders 
with  respect  to  the  operation  of  radio  broad- 
casting and  television  broadcasting  stations  as 
shall  be  necessary  to  insure  compliance  with 
the  provisions  of  this  Act." 


Executive  will  become  radio-tv 
vice  president  at  the  agency 
June  22.  Mr.  Slater's  plans 
have  not  been  announced. 

GEORGE  WOLF,  vice  president  in  charge  of 
radio  and  television,  Geyer  Inc.,  New  York, 
has  resigned  effective  June  22  to  join  Ruthrauff 
&  Ryan,  New  York,  as  vice  president  in  charge 
of  radio  and  television,  succeeding  Tom  Slater, 
who  resigned  from  that  position  in  April. 

Mr.  Wolf  had  been  with  Geyer  Inc.  since 
August  1953  and  prior  to  that  was  with  Foote, 
Cone  &  Belding  as  director  of  radio-tv  produc- 
tions for  eight  years.  Before  that  he  was  with 
NBC's  press  department. 

Mr.  Slater  had  been  with  Ruthrauff  &  Ryan, 
New  York,  for  the  past  eight  years.  He  started 
as  an  account  executive  with  the  agency  and 
was  then  assistant  director  of  the  radio  and 
television  department.   He  was  named  a  vice 


MR.  WOLF  MR.  SLATER 


president  in  charge  of  radio-tv  five  years  ago. 
Prior  to  his  joining  R&R,  Mr.  Slater  was  as- 
sociated with  Mutual  for  nine  years  as  director 
of  special  events  and  sports. 

Mr.  Slater  is  expected  to  announce  his  plans 
in  the  near  future. 

'Voice  of  Firestone' 
Becomes  ABC  Simulcast 

FIRESTONE  Tire  &  Rubber  Co.,  which  was 
deposed  of  its  Monday  8:30-9  p.m.  period  by 
NBC-TV  to  make  room  for  the  new  Sid  Caesar 
show  next  fall,  has  placed  its  program,  Voice 
of  Firestone,  as  a  simulcast  on  ABC-TV  and 
ABC  Radio  effective  today  (Monday)  8:30-9 
p.m.  from  the  Paramount  Theatre  in  New 
York. 

Each  Monday  the  Paramount  Theatre  will  be 
closed  from  10  a.m.  to  5  p.m.  to  permit  full 
rehearsals  of  the  show  on  the  Paramount  stage. 
When  the  rehearsal  breaks  at  5  p.m.  the  theatre 
box-office  will  open  for  customary  sale  of 
tickets  to  motion  picture  patrons.  The  feature 
motion  picture  will  start  at  5:30  p.m.  and  will 
continue  for  showing  along  with  added  film 
attractions  until  around  8  or  8:15  p.m.,  at  which 
time  Hugh  James,  host  for  Voice  of  Firestone 
will  take  center  stage  to  introduce  and  discuss 
the  Firestone  program  the  theatre  audience  is 
about  to  see  at  8:30  to  9  p.m.  Following  the 
program  there  will  be  a  brief  intermission,  after 
which  the  film  schedule  will  resume  for  con- 
tinuous showings. 

25  Years  on  NBC 

Voice  of  Firestone  had  been  on  NBC  Radio 
for  the  past  25  years  and  on  NBC-TV  for  the 
last  five  years. 

In  behalf  of  the  advertiser,  Raymond  C. 
Firestone,  executive  vice  president  of  the  com- 
pany, said,  "We  are  delighted  that  the  Firestone 
Tire  &  Rubber  Co.  will  continue  uninterruptedly 
to  bring  our  loyal  listening  and  viewing  audi- 
ence the  magnificent  music  and  great  musical 
artists  that  so  many  families  have  made  a  tradi- 
tion for  Monday  night  listening  and  viewing  in 
their  homes."  Sweeney  &  James,  Cleveland,  is 
the  agency. 

The  Monday  night  musical  programming  on 
NBC  Radio  from  8  to  9:30  p.m.,  which  in- 
cluded The  Railroad  Hour,  followed  by  Voice 
of  Firestone  and  then  Bell  Telephone  Hour, 
was  disrupted  by  the  Voice  shifting  to  ABC,  but 
the  network  plans  to  place  a  musical  show  in 
the  8:30-9  p.m.  period  and  hopes  to  sell  it. 

Meanwhile  The  Railroad  Hour,  sponsored  by 
the  Assn.  of  American  Railroads,  8-8:30  p.m., 
goes  off  the  air  on  June  21.  The  association  is 
expected  to  decide  by  early  July,  at  a  meeting 


BeT  Editorial  Staff  Promotions 


PROMOTIONS  and  new  assignments  for 
key  members  of  the  news  staff  of  Broad- 
casting •  Telecasting  are  announced  ef- 
fective July  6. 

Edwin  H . 
James,  senior  ed- 
itor, becomes 
managing  editor 
at  Washington 
headquarters,  and 
Rufus  W.  Crater, 
New  York  editor, 
is  named  senior 
editor,  continuing 
in  charge  of  the 
news  department 
at  the  New  York 
Bureau.  Mr. 
MR.  JAMES  James  succeeds 

Art  King,  who  has  resigned  to  join  Tele- 
vision Age  in  New  York. 

Bruce  Robertson,  senior  associate  editor, 
and  a  20-year  news  executive  with  B«T,  is 
transferred  to  Washington  headquarters  with 
promotion  to  a  senior  editorship.  J.  Frank 
Beatty,  associate  editor  in  Washington,  and 
managing  editor  in  B«T's  semi-monthly 
years,  also  is  elevated  to  a  senior  editorship. 

David  H.  Glickman,  West  Coast  man- 
ager for  two  decades,  is  transferred  to  Wash- 
ington headquarters  as  special  projects  edi- 
tor. Leo  Kovner,  assistant  to  Mr.  Glickman, 
will  act  as  western  news  editor,  headquarter- 
ing in  Los  Angeles. 

Fred  Fitzgerald,  assistant  managing  edi- 
tor, becomes  news  editor  at  Washington 


headquarters.  David  W.  Berlyn,  assistant 
editor  in  Washington,  moves  to  New  York 
as  assistant  New  York  editor.  Larry  Chris- 
topher, technical  editor,  is  promoted  to  an 
associate  editorship,  and  Don  West  becomes 
assistant  news  editor  in  Washington. 

Mr.  James,  36,  joined  B«T  in  New  York 
in  January  1946,  after  having  been  in  the 
Army  from  1942-45,  entering  as  a  private 
in  the  infantry,  and  emerging  as  a  major 
on  Gen.  MacArthur's  public  relations  staff. 
He  transferred  to  Washington  as  senior 
editor  in  February  1951,  at  which  time  Mr. 
Crater,  37,  who  had  been  an  associate  editor 
in  Washington,  moved  to  New  York  to 
take  over  news  direction  of  that  office. 

Messrs.  Robertson,  Beatty  and  Glickman 
are  virtually  charter  members  of  the  B«T 
news  organization.  Mr.  Robertson  first  was 
Chicago  correspondent,  and  moved  to  New 
York  as  bureau  head  in  1936.  Mr.  Beatty 
joined  B»T  in  1934,  after  having  served  for 
nearly  10  years  as  copy  editor  of  the  then 
United  States  Daily  (now  U.  S.  News  and 
World  Report).  Mr.  Glickman  has  spent 
his  entire  previous  tenure  with  B«T  on  the 
West  Coast,  first  in  San  Francisco,  and  for 
the  past  17  years  in  charge  of  the  Los 
Angeles  bureau. 

Announcement  shortly  will  be  made  of 
the  appointment  of  a  sales  manager  for 
the  eleven  western  states,  working  out  of  the 
Los  Angeles  Bureau.  He  will  absorb  the 
advertising-business  functions  vacated  by 
Mr.  Glickman  with  his  transfer  to  Wash- 
ington. 


MR.  CRATER 


MR.  ROBERTSON 


MR.  BEATTY  MR.  GLICKMAN 
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ic  Washington,  as  to  whether  it  will  renew  the 
Program  for  next  fall.  Benton  &  Bowles,  New 
[York,  is  the  agency. 

The  network  is  secure,  however,  with  the 
Telephone  Hour,  sponsored  by  Bell  Telephone 
Co..  through  N.  W.  Ayer  &.Son,  New  York,  in 
the  9-9:30  p.m.  period  which  was  renewed  last 
April  on  a  firm  52-week  contract.  The  show  has 
been  on  the  air  for  the  past  15  years. 

Chicago  'American' 
|  Buys  McCarthy-Army 

NEWSPAPERS  are  continuing  to  back  up  tv 
stations  in  joint  ventures  to  underwrite  part  or 
.vhole  sponsorship  of  the  McCarthy-Army 
elevised  hearings. 

Latest  example  in  the  Midwest  is  that  of  the 
"hicago  American,  which  has  agreed  to  pick 
lp  the  tab  for  afternoon  sessions  on  WGN-TV 
jhere  on  days  the  station  does  not  carry 
baseball.  The  arrangement  was  announced 
Wednesday  by  Ted  Weber,  WGN-TV  sales 
manager. 

The  Chicago  Tribune  outlet  picked  up  net- 
work coverage  of  the  hearings  on  non-baseball 
lays  in  recent  weeks. 

The  American  reportedly  balked  at  an  earlier 
'  ffer  by  WBKB  (TV)  Chicago  to  underwrite 
■art  of  the  hearings  shortly  after  they  got 
'  nderway.  The  Sun-Times  then  negotiated  the 
|  eal,  with  newspaper  and  station  sharing  the 
'.  xpense  incurred  from  loss  of  sponsor  revenue. 
3  Newspaper  participation  was  evolved  weeks 
;{go  in  Chicago  as  a  joint  public  service  project, 
;  ven  before  the  subcommittee  removed  the  bars 
jin  commercial  sponsorship  of  the  televised 
essions. 

\l l-Sta r  Baseball,  Belmont 
takes,  Taken  by  Gillette 

rILLETTE  Safety  Razor  Co.  will  sponsor  ma- 
>r-league  All-Star  Baseball  Game  in  Cleveland 
".lly  13  on  Mutual  Radio  and  NBC-TV.  Cover- 
age will  start  at  1:15  p.m.  EDT.  Game  also 
,  ill  be  carried  by  Canadian  radio  stations  and 
j  rmed  Forces  Radio  Network,   and  special 
atin  American  announcer  will  broadcast  it  to 
uba  and  other  Latin  American  countries, 
[utual  stations'  tv  affiliates  in  four  cities  also 
ill  carry  the  contest:  WNAC-TV  Boston, 
'   'GN-TV  Chicago,  KHJ-TV  Los  Angeles,  and 
;'OR-TV  New  York. 
Gillette  Safety  Razor  Co.  also  will  sponsor 
iverage  of  the  running  of  the  Belmont  Stakes 
wse-race  event  on  CBS-TV  June  12,  4:30-5 
m.  EDT.  Maxon  Inc.,  New  York,  is  agency 
1  r  Gillette. 

iludson  Signs  Year's  Contract 
yith  WNBC  and  WNBT  (TV) 

QNTRACT  was  signed  last  week  between  the 
l^adson  Pulp  &  Paper  Corp.,  New  York,  and 

NBC- WNBT  (TV)  New  York  for  what  the 
iitions  believed  to  be  "the  largest  single  local 
[ji.tion  purchase  of  radio  and  television  time  and 

ient."  The  52-week  contract  was  understood  to 
present  approximately  $1  million  in  gross 

(lings. 

Agreement  was  announced  last  week  by  Wil- 
'  m  Mazer,  executive  vice  president  of  Hudson, 
!  d  Hamilton  Shea,  general  manager  of  the 
3C-owned  stations  in  New  York.  The  Biow 
>>.,  New  York,  is  the  agency  for  the  advertiser. 
Contract  provides  for  a  year-long  saturation 
npaign  on  Hudson's  household  tissue  prod- 
3,  starting  today  (Monday),  with  commer- 
i  Is  on  various  radio  and  television  programs 
j  oaghout  the  day,  plus  a  heavy  schedule 
spot  announcements,  chainbreaks  and  ID's  on 
|  NBC  and  WNBT. 
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FINAL  DETAILS  of  the  merger  of  AWL 
Advertising  Agency  and  Leon  S.  Golnick 
and  Assoc.,  both  of  Baltimore,  are  settled 
by  (I  to  r)  Morton  Levinstein,  Leon  S.  Gol- 
nick and  Cas  Appelstein.  The  new  firm 
is  combining  staffs  and  will  be  known  as 
AWL  &  Golnick  Assoc. 


CRANDALL  RESIGNS 
BRYAN  HOUSTON  INC. 

JOHN  CRANDALL,  vice  president  in  charge 
of  media,  Bryan  Houston  Inc.,  New  York,  has 
resigned  and  expects  to  announce  his  plans  in 
the  near  future.  H.  H.  Dobberteen,  vice  presi- 
dent in  charge  of  media,  Foote,  Cone  &  Belding, 
New  York,  who  resigned  from  that  agency  a 
fortnight  ago  [B*T,  May  31],  is  expected  to 
succeed  Mr.  Crandall. 

John  Crandall,  recently  named  a  vice  presi- 
dent of  Bryan  Houston,  had  been  director  of 
media  for  the  past  eight  years  with  the  agency's 
predecessor,  Sherman  &  Marquette,  New  York. 
During  World  War  II  he  was  with  the  U.  S. 
Air  Force.  Prior  to  the  war  he  was  with  Kudner 
Agency,  New  York,  for  a  year  and  before  that 
was  with  Benton  &  Bowles,  New  York,  as  radio 
timebuyer  and  media  buyer. 

Mr.  Dobberteen  had  been  with  FC&B  for  the 
past  two  and  a  half  years.  Before  that  he  was 
with  Benton  &  Bowles  as  a  vice  president  for 
more  than  a  dozen  years. 

Three  Take  'Howdy  Doody# 

NEW  order  and  two  renewals  for  NBC-TV's 
Howdy  Doody  Show  (Mon.-Fri.,  5:30-6  p.m. 
EDT)  were  announced  last  week  by  the  net- 
work. The  renewals  were  by  the  Kellogg  Co., 
Battle  Creek,  and  the  Continental  Baking  Co., 


New  York,  and  the  new  advertiser  is  Interna- 
tional Shoe  Co.,  St.  Louis. 

Kellogg,  through  Leo  Burnett  Co.,  Chicago, 
renewed  for  104  programs  for  52  weeks  of  the 
Tuesday  and  Thursday,  5:30-5:45  p.m.  EDT 
segments,  starting  June  1;  Continental  Baking, 
through  Ted  Bates  &  Co.  New  York,  for  52 
programs  of  Wednesday,  5:30-6  p.m.  EDT,  por- 
tion, starting  last  Wednesday.  International 
Shoe,  through  Henri,  Hurst  &  MacDonald,  Chi- 
cago, bought  seven  15-minute  segments  of  alter- 
nate Friday  5:45-6  p.m.  EDT  segment,  starting 
Aug.  6. 

N.  Y.  Chevrolet  Dealers 
Appoint  Compton  Adv. 

CHEVROLET  Dealers  Assn.,  New  York,  has 
appointed  Compton  Adv.,  New  York,  to  handle 
its  advertising  campaign,  representing  almost  a 
million  dollars  annually,  most  of  which  is  placed 
in  television. 

The  association  had  been  handled  by  Camp- 
bell-Ewald  since  its  formation  in  June  1948. 
C-E  resigned  the  account  effective  June  15, 
although  it  continues  to  handle  the  Chevrolet 
Motor  Division. 

The  dealers  group  currently  is  using  spot 
news  programs  and  is  expected  to  continue  this 
campaign  through  the  summer.  Compton  Adv., 
which  takes  over  immediately,  probably  will 
have  fall  plans  set  shortly. 

Chevrolet  Dealers  Buy 
CBS  Radio  Newscasts 

IN  A  transaction  said  to  represent  more  than 
$325,000  in  gross  billings,  the  Chevrolet  Deal- 
ers last  week  signed  to  sponsor  12  five-minute 
newscasts  per  week  over  CBS  Radio  for  13 
weeks,  starting  July  3.  Agency  is  the  Camp- 
bell-Ewald  Co.,  Detroit. 

As  outlined  by  John  Karol,  vice  president 
in  charge  of  network  sales  for  CBS  Radio,  the 
contract  provides  for  a  line-up  of  newscasts 
scheduled  in  such  a  way  as  to  achieve  maximum 
saturation.  Newscasters  are  to  be  announced 
shortly.  The  broadcast  schedule  is  as  follows: 
Sunday,  10-10:05  a.m.  EDT;  1-1:05  p.m.;  2:30- 
2.35  p.m.  and  5:55-6  p.m.;  Saturday,  1:30-1:35 
p.m.;  3-3:05  p.m.;  and  4:55-5  p.m.;  Monday- 
through-Friday,  9:55-10  p.m. 
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AGREEING  on  the  final  details  of  Hudson's  million  dollar  contract  with  WNBC -WNBT 
(TV)  are  (I  to  r):  Thomas  B.  McFadden,  NBC  Spot  Sales  director;  Kenneth  Beirn,  Biow 
Co...  Hudson's  agency;  William  Mazer,  Hudson  executive  vice  president,  and  Hamilton 
Shea,  stations'  general  manager. 


ENTRY  INTO  RADIO  by  Mytinger  &  Casselberry  Inc.,  Long  Beach  (Nutrilite  food  sup- 
plement), with  a  fall  half-hour  Sunday  afternoon  series  emceed  by  Dennis  Day  on 
NBC  Radio,  brings  together  (I  to  r)  John  K.  West,  vice  president  in  charge,  NBC 
Pacific  Division;  Mrs.  Peggy  Seals,  advertising  manager,  Mytinger  &  Casselberry; 
Hildred  Sanders,  vice  president  in  charge  of  radio-tv,  Dan  B.  Miner  Co.,  Los  Angeles 
agency  servicing  Nutrilite,  and  William  Storke,  NBC  account  executive. 


Westinghouse-CBS-TV  Plan 
Musical  Series  in  Color  Tv 

WESTINGHOUSE  Electric  Corp.  will  present 
in  color  over  CBS-TV  a  series  of  Broadway's 
best  musical  comedies  of  the  past  three  decades, 
starting  Sept.  15,  it  was  announced  jointly  last 
week  by  H.  M.  McKibbin,  vice  president  in 
charge  of  consumer  products  for  Westinghouse, 
and  Hubbell  Robinson  Jr.,  vice  president  in 
charge  of  programming  for  CBS-TV.  The 
agency  for  Westinghouse  is  McCann-Erickson. 

The  new  series,  which  will  be  titled  The 
Best  of  Broadway,  will  be  carried  every  fourth 
Wednesday  on  what  was  described  as  "the 
largest  line-up  of  live  stations  on  CBS-TV."  On 
three  out  of  four  Wednesday  nights,  CBS-TV 
will  present  Blue  Ribbon  Bouts  for  Pabst. 

Five  Join  Y  &  R  Contact  Staff 

FIVE  persons  have  joined  the  contact  staff  of 
Young  &  Rubicam,  New  York:  William  R. 
Wright,  previously  with  Ted  Bates  Inc.;  Carl  W. 
Stursberg  Jr.,  formerly  with  Foote,  Cone  & 
Belding,  New  York;  Alan  Stoddard  Perry,  for- 
merly with  Dancer-Fitzgerald-Sample,  New 
York;  James  Rodman  Benedict,  formerly  with 
Ward  Wheelock  Co.,  Philadelphia,  and  Gerald 
M.  Schaflander,  formerly  with  Kudner  Agency. 

P  &  G  Renews  NBC  Block 

RENEWAL  by  Procter  &  Gamble  Co.  of  its 
afternoon  time  block  on  NBC  Radio,  effective 
June  28,  was  announced  last  week  by  Fred  L. 
Horton,  network  director  of  sales.  Agencies  for 
the  client  are  Compton  Adv.,  Benton  &  Bowles, 
Dancer-Fitzgerald-Sample,  and  Young  &  Rub- 
icam. Line-up  of  the  programs,  presented  on 
a  Monday-through-Friday  basis  are:  Welcome 
Traveler,  10-10:30  a.m.;  Pepper  Young's  Fam- 
ily 3:30-3:45  p.m.;  Right  to  Happiness,  3:45- 
4  p.m.  and  Backstage  Wife,  4-4:15  p.m. 

Rogers  of  BBDO  Dies 

HUGH  M.  ROGERS  Jr.,  38,  director  of  tele- 
vision production  for  BBDO,  N.  Y.,  died  last 
Thursday  of  pneumonia  at  Norwalk  (Conn.) 
General  Hospital.  During  the  presidential 
campaign  of  1952  he  handled  network  television 
programs  for  General  Eisenhower.  Surviving 
are  his  wife,  Mrs.  Beverly  C.  Rogers;  two  sons 
and  a  daughter. 
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'Home/  Today'  Add  Sponsors 

SIGNING  of  three  additional  sponsors  for 
NBC-TV's  Today  (Mon.-Fri.,  7-9  a.m.  EDT) 
and  another  for  Home  (Mon.-Fri.,  11  a.m. -12 
noon  EDT)  were  announced  last  week  by  the 
network.  United  States  Shoe  Corp..  Cincinnati, 
through  West  Burkhart  Inc.,  Cincinnati,  bought 
nine  participations  on  Home,  starting  Sept.  20. 
New  sponsors  on  Today  are  the  Reardon  Co., 
St.  Louis,  through  Krupnick  Assoc.,  St.  Louis, 
with  14  participations,  starting  Sept.  8;  John 
Oster  Mfg.  Co.,  Racine,  Wis.,  through  Henri, 
Hurst  &  McDonald,  .Chicago,  with  15  partici- 
pations, beginning  Sept.  28,  and  Curtis  Pub. 
Co..  Philadelphia,  through  BBDO,  New  York, 
with  one  participation,  Sept.  28. 

Marfree-Gainex  Status 

HARRY  A.  FRIEDENBERG,  president  of  the 
defunct  Marfree  Agency  and  of  the  newly- 
established  Barnett  &  Bennett  Agency  in  New 
York  [B«T,  June  7]  told  B«T  last  week  that 
Carlson  Industries  (Gainex)  had  paid  to  the 
Marfree  Agency  more  than  $230,000  last  year 
in  order  to  place  its  mail  order  campaign  then. 
The  words  "last  year"  were  inadvertently  omit- 
ted from  a  sentence  in  the  June  7  story.  Mr. 
Friedenberg  explained  that  since  Carlson  In- 
dustries had  paid  that  amount  of  money  for 
the  campaign  last  year  Marfree  had  given  them 
so  much  credit  on  this  year's  campaign  and  he 
averred  that  he  was  not  paid  by  Carlson  for 
the  recent  campaign,  which  resulted  in  a  debt 
of  more  than  a  quarter-million  dollars  to  about 
600  stations. 

Pabst  Starts  Cola  Campaign 

PABST  BREWING  CO.,  for  its  new  canned 
cola  drinks,  non-fattening  and  regular  Tap-A- 
Cola,  will  start  an  introductory  campaign  on 
radio  and  television  in  the  New  York  area  today 
(Monday)  to  continue  through  the  summer. 
Company  will  use  spots  on  seven  New  York  ra- 
dio stations,  and  spots  and  participations  on  tele- 
vision. It  also  will  sponsor  two  five-minute 
weather  strips  on  WNBT  (TV)  and  five-minute 
news  strip  on  WCBS-TV's  Morning  Show. 
Monthly  expenditures  for  this  introductory 
campaign  will  be  approximately  $100,000  which 
will  include  radio,  tv  and  printed  media.  Cam- 
paign will  go  national  as  distribution  requires 
it.  Warwick  &  Legler,  N.  Y.,  is  agency. 


SPOT  NEW  BUSINESS 
Chambers  &  Wiswell,  Boston,  planning  tv  spc 
campaign  in  number  of  scattered  markets  fc; 
Appian  Way  (pizza  pie  mix). 

American  Sisalkraft  Corp.,  Adelberg  (whe; 
covering),  is  preparing  radio  spot  announce 
ment  schedule  on  farm  programs  in  wheat  be! 
effective  today  (June  14)  for  one  week,  one  spc, 
per  day  in  about  17  states.  Agency:  Suthe  t 
land-Abott,  Boston. 

NETWORK  NEW  BUSINESS 
Schick  Electric  Shavers  will  co-sponsor  summfl 
replacement  of  CBS-TV  Jackie  Gleason  Shov1. 
effective  July  3,  a  one-hour  extravaganza,  Std& 
Show.  Kudner  Agency,  N.  Y.,  is  agency. 

Pharmaceuticals  Inc.,  N.  Y.,  (Geritol),  will  spoi 
sor  Juvenile  Jury  as  summer  replacement  fc 
its  Red  Skelton  Show,  Tues.,  8:30-9  p.m.  c 
CBS-TV,  effective  June  22.    Edward  Klettt ! 
Assoc.,  N.  Y.,  is  agency. 

A&A  PEOPLE 

M.  G.  Reade,  advertising  director,  Valley  N; 
tional  Bank,  Phoenix,  named  director  of  i, 
newly-combined  advertising  and  publicity  depij 
with  Charles  W.  Pine  and  Lester  M.  Goldbei 

as  assistants. 

Paul  Gerhold,  vice  president  in  charge  of  r 
search,  Foote,  Cone  &  Belding,  N.  Y.,  has  hz 
his  duties  broadened  to  include  media.  Arthi 
Pardoll  will  continue  to  manage  broadcast  med  ; 
and  Charles  Hoffman  will  manage  print. 
Dobberteen,  vice  president  in  charge  of  med 
[B»T,  May  31]  is  leaving  to  join  Bryan  Houstc 
Inc.  (see  story  page  29). 

Roy  Campbell,  vice  president  and  a  directo  : 
Foote,  Cone  &  Belding,  N.  Y.,  transfers  to  L< 
Angeles  as  marketing  consultant  for  agency 
four  western  offices. 

W.  A.  Weaver,  director,  and  Lee  R.  Canfiel 


MR.  CANFIELD  MR.  WEAVER 


account    executive,    Griswold-Eshleman  Ct 
Cleveland,  elected  vice  presidents. 

Roger  Purdon,  formerly  copy  chief,  Willia 
Weintraub  Co.,  N.  Y.,  named  vice  preside 
and  creative  director  of  Bryan  Houston  Ini 
same  city. 

Arthur  May  appointed  vice  president  and  a 
count  executive,  The  United  Adv.  Agenc 
N.  Y. 

Sander  Heyinen,  formerly  president,  Enterpri 
Adv.  Agency,  L.  A.,  to  Roy  S.  Durstine  In 
same  city,  as  West  Coast  radio-tv  director. 
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FILM 


;OURT  SAYS  REPUBLIC  TECHNICALLY 
ylAY  SELL  AUTRY,  ROGERS  MOVIES  TO  TV 

San  Francisco  decision  may  stand  as  precedent  in  the  release  of  old 
theatrical  films  to  television,  but  Autry  attorneys  cite  decision  as  up- 
holding vital  part  of  their  contentions,  making  sales  impractical. 
Rogers  says  he  will  appeal. 


and  westerns — and  about  half  in  syndicated 
programs  made  especially  for  tv  use,"  Mr. 
Salk  said.  "This  is  a  reversal  of  the  situation 
that  prevailed  a  year  ago,  when  almost  all 
syndicated  tv  film  programs  were  sold  to  ad- 
vertisers and  agencies  and  few  purchased  by 
stations.  In  recent  months,  however,  a  notice- 
able trend  has  developed  of  stations  buying 
these  films  themselves,  for  programming  and 
for  resale  to  advertisers  locally." 


'ATTERN  for  release  of  old  theatrical  films 
,3  tv  may  have  been  established  by  a  ruling  of 
Be  Ninth  U.  S.  District  Court  of  Appeals  in 
an  Francisco  June  4,  which  clarified  two 
revious  conflicting  decisions  in  lower  Los 
.ngeles  Federal  courts. 
In  essence,  the  appellate  court  held  that  the 
road  general  clause  in  contracts  between  Re- 
ublic  Pictures  and  cowboy  actors  Gene  Autry 
nd  Roy  Rogers,  giving  the  studio  reproduc- 
on  rights  to  "any  and  all  of  the  acts,  poses. 
Hays  and  appearances  of,  the  artists,"  covered 
jile  of  old  theatrical  pictures  to  tv. 
1  However,  Autry  forces  claimed  victory  in  a 
ction  of  the  3.000-page  decision  which  up- 
eld  their  contention  that  the  studio: 

(1)  "May  not  cut,  edit  or  revise  Autry  pic- 
,Tes  to  make  them  different  from  the  original 
'cture.  They  may  not  show  them  except  as 

ature  photoplays  running  approximately  53 
inutes." 

(2)  "May  not  'doctor'  the  pictures  to  make 
appear  that  Autry  endorses  product  of  pro- 
am  sponsor." 

(3)  May  only  license  pictures  for  tv  under 
editions  expressly  prohibiting  "any  adver- 
ing  or  statement  which  may  be  understood 
be  an  endorsement  of  any  sponsor  by  Autry, 
that  Autry  is  connected  or  associated  with 
y  sponsor." 

(4)  And  that  the  decision  handed  down  in 
«  Angeles  District  Court  by  Judge  Benjamin 
irrison  in  May,  1952,  refusing  to  grant  Mr. 
jtry  an  injunction  against  the  studio  and  sub- 
!liary  Hollywood  Television  Service  to  stop 

•  Jaking  Gene  Autry  films  available  to  tv,  was  in 
■or  in  not  offering  him  protection  against  de- 
ioration  in  quality.  The  actor's  appeal  for 
;h  protection  was  upheld,  with  express  right 
use  courts  in  enforcing  rights. 

Reverses  October  Decision 

The  appellate  court,  in  a  second  ruling  June 
completely  reversed  the  October  1951  de- 
lion  of  Los  Angeles  Federal  Judge  Peirson 
Hall,  granting  an  injunction  to  cowboy  star 
iy  Rogers  which  restrained  Republic  from 
jeasing  his  old  westerns  to  video  while  at- 
ney    Frederick    Sturdy,    representing  Mr. 
gers,  admitted  he  had  not  had  a  chance  to 
dy  fully  the  voluminous  decision.    He  in- 
ated  Mr.  Rogers  would  "probably"  file  an 
peal  within  the  30  days  normally  allotted  to 
;wer. 

An  "increasing"  number  of  inquiries  has 
;n  received  by  Hollywood  Tv  Service  on  film 
;ase  since  the  Appellate  Court  decision, 
sident  Earl  C.  Collins  stated.  He  added 
S  hasn't  yet  decided  which  method  of  dis- 
union would  be  adopted,  national,  regional 
syndicated. 

Despite  the  30-day  appeal  period  given 
issrs.  Autry  and  Rogers,  HTS  is  proceeding 
■h  distribution  plans,  he  said.  He  saw  very 
le  chance  of  decision  reversal  or  appeal  to 

Supreme  Court. 
Commenting  on  possible  receipts  from  over 
'  Autry  and  80  Rogers  pictures,  he  pointed 
HTS  had  received  an  offer  of  $8  million 
Autry  pictures  alone  several  years  ago,  with 
ater  income  from  both  sets  safely  to  be 
imed.  Other  films  in  the  Republic  backlog 


now  would  be  released,  he  said,  as  each  group 
is  legally  cleared. 

Since  Autry  and  Rogers  films  are  "full  pro- 
duction" value  pictures,  Mr.  Collins  estimated 
they  could  "take  the  rating  away  from  any- 
thing" opposing  them  on  air.  Some  films,  in 
color,  would  probably  be  held  off  market  until 
color  tv  is  commercially  feasible. 

On  the  Autry  portion  of  the  Appelate  Court 
decision,  he  stated  HTS  had  never  intended  to 
use  the  Autry  name  with  tv  advertising,  even 
if  this  were  possible. 

Screen  Gems  Space  Series 
To  Be  Networked-Syndicated 

SCREEN  GEMS  Inc.,  last  week  announced 
details  of  a  plan  under  which  the  costs  of  pro- 
ducing a  tv  filmed  series  for  a  national  sponsor 
will  be  reduced  by  the  creation  of  a  simultane- 
ous version  for  syndication  in  non-network 
markets. 

Ralph  Cohn,  vice  president  and  general 
manager,  said  Screen  Gems  has  reached  agree- 
ment with  the  Wander  Co.,  Chicago  to  produce 
Captain  Midnight  for  sponsorship  by  Ovaltine, 
through  Tatham-Laird,  Chicago,  over  60  CBS- 
TV  stations,  starting  in  September.  Mr.  Cohn 
added  that  at  the  time  Captain  Midnight  is  be- 
ing produced,  each  time  the  name  of  Captain 
Midnight  is  mentioned  or  seen,  a  separate  shot 
will  be  made  using  the  name  Jet  Jackson.  Screen 
Gem  will  syndicate  this  latter  version  under  the 
title  of  Jet  Jackson  in  about  120  non-network 
markets,  starting  in  October. 

Negotiations  on  the  project  were  conducted  by 
Hart  Johnson,  president  of  the  Wander  Co., 
which  holds  control  to  the  Captain  Midnight 
character;  Arthur  Tatham  and  George  Bolas 
of  Tatham-Laird,  and  Mr.  Cohn  and  John 
Mitchell,  general  sales  manager  of  Screen  Gems. 

Station  Films  Inc.  Reports 
Good  First  10  Months 

A  MILLION  dollars'  worth  of  business  in  10 
months  of  operation  is  the  record  of  Station 
Films  Inc.,  established  Aug.  1,  1953,  as  a 
film  -  buying  service 
for  tv  stations, 
Robert  H.  Salk,  SFI 
president,  said  last 
week. 

SFI  has  served  20 
tv  stations,  Mr.  Salk 
reported,  with  a  list 
of  24  signed  for  the 
year    ahead.  New 
SFI     stations  are: 
WSEE    (TV)  Erie, 
Pa.;  WLAC-TV 
Nashville;  KWK-TV 
St.  Louis,  and 
WKBT     (TV)  La 
Crosse.  Service  begins  immediately  for  WSEE 
and  will  start  for  others  concurrently  with  their 
starting  dates  on  the  air. 

"About  half  our  business  has  been  in  films 
originally  made  for  theatrical  showing — features 


FOREIGN  TV  FILMING 
COSTS  MORE  THAN  U. 
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Sheldon  Reynolds,  producer  of 
'Foreign  Intrigue,'  says  the 
same  production  costs  $5,000 
more  in  Europe  than  here. 

TV  FILMING  ABROAD,  contrary  to  popular 
beliefs,  is  not  a  cheap  method  of  production, 
according  to  Sheldon  Reynolds,  who  has  spent 
the  past  three  years  in  and  out  of  Europe  as 
producer-writer-director  of  Foreign  Intrigue. 

A  minimum  of  at  least  $5,000  over  what  the 
same  production  would  cost  in  the  U.  S.  should 
be  allowed,  he  explained  at  a  news  conference 
last  week  during  his  first  trip  to  the  West  Coast. 
Contributing  factors  are  lack  of  equipment  and 
techniques,  which  slow  down  the  actual  shoot- 
ing, he  revealed.  Even  with  Americans  as  his 
key  personnel,  you  must  allow  four  days 
shooting  in  France  and  five  and  a  half  in 
Stockholm,  he  added. 

Formats  Should  Change 

A  firm  believer  that  no  series  with  a  single, 
continuing  character  has  a  market  on  tv  after 
three  years,  Mr.  Reynolds  said  that  Foreign 
Intrigue,  which  is  seen  in  a  total  of  62  markets, 
23  of  which  have  just  been  renewed  by  P. 
Ballantine  &  Sons  (beer  and  ale)  for  39  more 
weeks,  will  have  undergone  a  change  in  format 
when  the  new  films  are  telecast  this  fall. 
Michael  Powers,  who  is  portrayed  by  James 
Daly,  will  continue,  but  not  as  a  newspaperman, 
and  he  will  be  put  into  completely  different 
situations.  Mr.  Reynolds  stressed  that  filming 
abroad  will  progress  uninterrupted  to  provide 
the  series  with  its  authenticity  and  flavor. 

In  discussing  his  future  plans,  Mr.  Reynolds 
disclosed  that  the  17th  film  in  the  Sherlock 
Holmes  tv  series,  starring  Ronald  Howard,  is 
completed  and  is  set  for  fall  release  by  Motion 
Pictures  for  Television.  On  the  agenda  is  an 
adventure  series,  the  working  premise  of  which 
is  based  on  Foreign  Intrigue,  making  use  of 
cities  and  locations  in  the  U.  S. 

Explorers  Pictures  Sues 
TPA,  Others  Over  'Ramar' 

EXPLORERS  PICTURES  Corp.,  New  York, 
announced  last  week  it  has  applied  for  an  in- 
junction in  the  New  York  Federal  Court  against 
Television  Programs  of  America,  Arrow  Pro- 
ductions and  Cornell  Films  Co.,  claiming  that 
TPA's  Ramar  of  the  Jungle  tv  film  series  in- 
fringed Explorers'  exclusive  television  rights  to 
Congorilla,  feature  film  produced  in  Africa. 

Explorers  Pictures  charged  that  scenes  from 
Congorilla  were  used  in  the  Ramar  series  with- 
out authorization.  The  complaint  seeks  an  in- 
junction, damages  and  attorneys'  fees  and  costs 
of  action  against  the  defendants. 
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Sportsvision  Schedules 
Fall  Football  Series 

DELAYED  collegiate  football  television  will 
reach  an  all-time  peak  this  fall,  William  J. 
Parry  Jr.,  president  of  Sportsvision  Inc.,  pre- 
dicted last  week. 

Basis  of  the  forecast  is  the  reported  booming 
early  season  sales  of  Sportsvision's  three  fall 
film  shows.  Sale  of  Sportsvision's  All-American 
Game  of  the  Week,  Pacific  Coast  Hi-Lites  and 
Big  Ten  Conference  Hi-Lites,  were  reported 
ahead  of  last  year,  with  the  All-American  Game 
series  sold  in  50  markets.  Sportsvision  is  the 
official  tv  film  producer  for  three  major  col- 
legiate athletic  conferences,  the  Big  Ten,  the 
Big  Seven,  and  the  Pacific  Coast  Conference, 
and  also  represents  the  latter  in  "live"  tv  sales 
and  scheduling. 

FILM  SALES 

TeeVee  Co.,  Beverly  Hills,  chalking  up  a  record 
six  months'  sales  for  the  firm,  reports  Invitation 
Playhouse  acquired  by  WBEN-TV  Buffalo, 
WCCO-TV  Minneapolis  and  WMSL-TV  De- 
catur, Ala.,  all  26  weeks.  WBEN-TV  also 
bought  Little  Theatre.  Following  what,  in  his 
opinion,  is  the  growing  trend  of  across-the-board 
programming,  General  Manager  Marc  Frederic 
announced  sale  of  quarter-hour  Little  Theatre 
to  KPIX  (TV)  San  Francisco  and  WSB-TV 
Atlanta  for  telecasting  seven  evenings  per 
week. 

Prater  Adv.  Agency,  St.  Louis,  renews  Water- 
front on  WTTV  (TV)  Bloomington,  WFIE 
(TV)  Evansville,  both  Ind.,  WSAZ-TV  Hunt- 
ington, W.  Va.  and  WAVE-TV  Louisville,  Ky., 
for  13  weeks  at  conclusion  of  current  26-weeks 
contract,  according  to  United  Television  Pro- 
grams Inc.  Other  UTP  sales  include  Lone  Wolf 
to  WTVO  (TV)  Rockford,  111.,  for  52  weeks 
from  June  2  (Owens  Dept.  Store);  Hollywood 
Offbeat  and  Heart  of  the  City  to  WSB-TV  At- 
lanta, both  for  26  weeks. 

Screen  Gems,  N.  Y.,  has  purchased  two  short 
stories,  Man  on  The  Train,  by  Gene  Levitt,  and 
Magic  Formula,  by  Marianne  Mosner,  for  use 
on  Ford  Theatre. 

Gordon  Baking  Co.,  Detroit  (Silvercup  bread), 
has  renewed  Rocky  Jones.  Space  Ranger  in 
New  York,  Chicago,  Detroit,  Toledo  and  South 
Bend,  for  13  weeks  at  conclusion  of  current  26- 
weeks  contract,  according  to  Aaron  Beckwith, 
vice  president  in  New  York,  United  Television 
Programs  Inc.  Agency  is  D'Arcy  Adv.,  N.  Y. 

Other  UTP  sales  include  Waterfront  to  Roizen 
&  Rich  Inc.,  Buffalo,  for  39  weeks;  Lone  Wolf 
to  Pacific  National  Adv.  Agency,  Spokane,  for 
52  weeks  on  KXLY-TV  that  city;  WTVN  (TV) 
Columbus,  Ohio,  for  39  weeks;  Oertel  Brewing 
Co.,  Louisville,  for  52  weeks  on  WISH-TV  In- 
dianapolis, Ind.;  Strietman  Biscuit  Co.,  Marie- 
mont,  for  39  weeks  on  WJBF-TV  Augusta 
Ga.;  Rocky  Jones,  Space  Ranger  to  Dr.  Pepper 
Co.,  Dallas,  for  26  weeks  on  KTVH  (TV) 
Hutchinson,  Kan.;  Look  Photoquiz  to  WJHP- 
TV  Jacksonville,  Fla.,  for  26  weeks.  Burton- 
Dixie  Corp.,  Chicago  (mattresses),  assumes 
sponsorship  of  Lone  Wolf  on  WGN-TV  that 
city,  June  24. 

FILM  PRODUCTION 

New  Albion  Films  Inc.,  S.  F.,  has  completed 
13  quarter-hour  puppet  films,  titled  The  World 
of  Wolo,  for  tv  stations.  Company  spokesman 
claims  the  series  marks  "San  Francisco's  debut 
as  a  telefilm  production  center." 


Four  Star  Productions,  Culver  City,  is  filming 
new  half-hour  tv  series,  The  Star  and  the  Story, 
for  Liebman  Breweries,  San  Francisco  (Cali- 
fornia Gold  Label  Beer),  to  start  this  summer 
on  an  undetermined  number  of  CBS-TV  Pa- 
cific Coast  stations.  Actor  Henry  Fonda  is  set 
as  the  host  of  the  series  which  features  a  dif- 
ferent star  and  story  each  episode.  Warren 
Lewis  is  producer.  Foote,  Cone  &  Belding, 
S.  F.,  is  the  agency. 

Telemount  Pictures  Inc.,  Hollywood,  has  sched- 
uled summer  and  fall  production  on  an  addi- 
tional 26  half-hour  Cowboy  G-Men  films. 
Series,  starring  Russell  Hayden  and  Jackie  Coo- 
gan,  is  currently  seen  in  63  tv  markets.  Pro- 
ducer Henry  B.  Donovan  has  set  writers  Buck- 
ley Angell,  Monroe  Manning  and  Orville  Hamp- 
ton and  directors  George  Cahan,  Reg  Browne, 
Don  McDougal  and  Thor  Brooks.  Other  tv 
properties  are  in  preparation,  according  to  Mr. 
Donovan,  including  13  Diamonds,  specially  de- 
signed for  women  and  under  option  by  Young 
&  Rubicam  Inc. 

FILM  PEOPLE 

Norman  Blackburn,  formerly  vice  president, 
J.  Walter  Thompson  Co.  in  charge  of  Holly- 
wood office,  appointed  executive  director,  Screen 
Gems  Inc.,  Hollywood.  Mr.  Blackburn  was  in- 
correctly identified  as  having  joined  Guild  Films 
Co.  [B«T,  May  24]. 

John  P.  Rohrs,  vice  president  in  charge  of  Chi- 
cago offices,  United  Television  Programs  Inc., 
named  vice  president  in  charge  of  newly-opened 
midwestern  regional  office,  headquartered  in 
same  city.  Tom  McManus,  account  executive, 
UTP  in  Baltimore,  Philadelphia  and  Washing- 
ton, promoted  to  eastern  regional  sales  man- 
ager, headquartered  in  New  York. 

William  Veneman,  national  sales  manager, 
KABC-TV  Los  Angeles,  to  Television  Programs 
of  America  as  sales  representative  for  San 
Francisco  area. 

H.  C.  Stovel,  manager,  M.  A.  Kimball  Co., 
publishers  representative,  S.  F.,  to  Video  Views 
Inc.,  Hollywood  tv  electronic  film  recording 
firm,  as  national  sales  manager. 

Marvin  Briggs,  formerly  radio-tv  director, 
Walter  McCreery  Adv.,  Beverly  Hills,  to  George 
Bagnall  &  Assoc.,  same  city,  as  sales  representa- 
tive covering  California  territory  south  of 
Fresno  and  San  Luis  Obispo. 


FIFTY-TWO  WEEK  pact  for  sponsorship 
of  Hopalong  Cassidy  on  WICS  (TV) 
Springfield,  III.,  has  been  signed  by  Pro- 
ducers Dairy  Co.  there.  Looking  over  the 
contract  are  (I  to  r):  Milton  D.  Friedland, 
general  manager  of  station;  I.  A.  Mad- 
den, manager  of  the  dairy  firm,  and  War- 
ren King,  commercial  manager  of  WICS. 


Roy  Rubins  to  TeeVee  Co.,  Beverly  Hills,  aj 
Pacific  Northwest  sales  manager. 

Elsa  Aylward,  former  advertising  manager,  De 
Vry  Corp.  (motion  picture  projectors),  ap- 
pointed assistant  advertising  manager  at  Filmacli 
Studios,  Chicago.  He  will  handle  copywritinc 
in  tv  and  theatre  departments. 

Ellingwood  W.  (Bud)  Kay,  story  executive,  Bin^ 
Crosby  Enterprises,  Culver  City,  to  Revu 
Productions,  Hollywood,  in  similar  capacity,  tc 
work  on  filmed  portion  of  CBS-TV  Genera 
Electric  Theatre. 

Coles  Trapnell,  formerly  associate  story  editor 
20th  Century-Fox  Studios,  to  Four  Star  Pro 
ductions,  Beverly  Hills,  as  story  editor  with 
assignment  on  next  season's  CBS-TV  Four  Stai 
Playhouse  film  series. 

Kenneth  G.  Crane,  film  editor,  Gross-Krasn< 
Inc.,  Hollywood,  named  head  of  the  editoria 
department. 

Hugh  William  McFadyen,  control  operator  o 
CFRB  Toronto,  and  assistant  program  directo 
of  CFCO  Chatham,  to  traffic  assistant  of  S.  W 
Caldwell  Ltd.,  Toronto,  film  distributor. 

Fred  Meyers,  National  Tv  Corp.,  Memphis 
and  William  Vidas,  Jack  Russell  Assoc.,  Chi 
cago,  appointed  regional  tv  sales  representatives' 
Screencraft  Pictures  Inc.,  N.  Y. 

Frank  J.  Shea,  formerly  director  of  tv  and  com 
mercial  sales,  March  of  Time,  named  directo 
of  industrial  sales,  John  Southerland  Produc 
tions  Inc.,  N.  Y. 

Gabriel  Bayz,  previously  a  script  editor  an 
film  supervisor,  BBDO,  N.  Y.,  appointee 
creative  supervisor  of  Robert  Lawrence  Pro 
ductions,  N.  Y. 

Howard   T.   Magwood,   producer-director  o 
Hollywood  films  and  various  stag  plays,  ap1 
pointed  producer-director,  Screen  Gems  Inc 
N.  Y. 

Les  Anthony,  sales  executive,  to  represen 
George  Bagnall  &  Assoc.  in  the  South,  head 
quartered  in  Miami. 

James  Fay,  freelance  radio-tv  writer-produce 
who  has  been  conducting  independent  market' 
survey  of  western  states  for  World  Wide  Tl 
Productions,  Hollywood,  joins  firm  as  executiv| 
director. 

Fred  de  Cordova,  director,  CBS-TV  Georg 
Burns  and  Grade  Allen  Show  for  McCaddef 
Corp.,  Hollywood,  has  been  re-signed  fo 
1954-55  season. 

Roy  Kellino,  Hollywood  tv  film  director,  signeH 
by  Four  Star  Productions,  Culver  City,  to  exi 
elusive  producer-director  contract  on  CBS-T^  I 
Four  Star  Playhouse  and  upcoming  Star  anm 
the  Story. 

Willy  Ley,  space  historian  and  author,  signe  I 
by  Walt  Disney  as  technical  advisor  and  coal 
sultant  on  World  of  Tomorrow,  portion  of  uf  I 
coming  ABC-TV  series. 

Norma- Jane  Howarth,  formerly  with  Britis  l 
American  Oil  Co.,  Toronto,  to  tv  film  prcjl 
duction  dept.,  S.  W.  Caldwell  Ltd.,  Toronto. 

Joseph  G.  Betzer,  film  planning  director,  SarrS 
Inc.,  Chicago,  resigned  June  1. 

Hugh  O'Brian,  motion  picture  actor,  signed  b  I 
Lewislor  Enterprises,  Hollywood,  to  enact  leac  1 
ing  male  roles  in  10  NBC-TV  Loretta  Yowtr 
Show  films. 

Albert  E.  Levin,  Hollywood  tv  film  and  motio 
picture  writer,  father  of  girl,  Elizabeth  Paul: 
May  17. 
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Sports,  Weather  on  Channel 


MORNING  NEWS  and  WEATHER 

Monday  thru  Friday  7-9  A.M. 

Charles  Collingwood  reports  the  daily  flow  of  news  that  streams  in  from  all  parts  of  the  globe,  and 
Jim  McKay  gives  the  latest  in  sports.  Also  weather  every  half  hour  by  Carol  Reed. 


LOCAL 


i   IN  COLOR 


Monday  thru  Friday 
7.25  A.M.-7.55  A.M.-8.25  A.M.-8.55  A.M.-9.30  A.M. 
Saturdays  and  Sundays  9.45  A.M. 


SPINNIN'  THE  SPORTS  WORLD 

Monday  thru  Friday  6.50-6.55  P.M. 

Matt  Thomas  reports  the  latest  in  the  world  of  sports  from  the  Associated  Press  News  Service. 


THE  WEATHER  TOWER 

Monday  thru  Friday  6.55-7.00  P.M. 

George  Rogers  presents  a  last  minute  report  on  what's  happened  and  what's  likely  to  happen  on  the 
weather  front. 


7  O'CLOCK  FINAL 

Monday  thru  Friday  7.00-7.15  P.M. 

Popular  newscaster,  Baxter  Ward,  reports  the  latest  news  of  the  world  and  on  on-the-spot  coverage  of 
local  happenings. 

DOUGLAS  EDWARDS  and  THE  NEWS 

Monday  thru  Friday  7.30-7.45  P.M. 

CBS  TV  newsman  Douglas  Edwards  brings  you  your  report  of  headline  happenings  from  every  corner 
of  the  globe. 


HEADLINES  OF  THE  MOMENT 

Monday  thru  Friday  11.00-11.05  P.M. 

Matt  Thomas  reports  the  latest  headline  news  hot  off  the  Associated  Press  wires. 


MAXIMUM  POWER  ON  CHANNEL  2 


WMAR  TV 


CHANNEL 


SUNPAPERS    TELEVISION       BALTIMORE,  MARYLAND 


Telephone  MUlberry  5-5670         ★         TELEVISION  AFFILIATE  OF  THE  COLUMBIA  BROADCASTING  SYSTEM 

Represented  by  THE  KATZ  AGENCY.  Inc.   New  York.  Detroit.  Kansas  City,  Son  Francisco,  Chicago,  Atlanta,  Dallas,  Los  Angeles 
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THE  SPORTS  PARADE 

Monday  thru  Friday  1 1 .05-1 1.10  P.M. 

Up  to  the  minute  news  from  the  world  of  sports  reported  by  Baltimore's  expert  sportscaster,  Bailey  Goss 

~  LATE  EDITION 

Monday  thru  Friday  Just  Before  Signoff 

A  nightly  round-up  of  the  latest  news  from  Maryland  and  the  world. 


TV'S  FOOTBALL  GATE  IMPACT 
REACHING  PEAK,  NORC  FINDS 

College  football  group  claims  telecasts  have  cut  attendance  by  one- 
fourth;  radio,  on  other  hand,  draws  praise. 


TELEVISION  again  is  the  whipping-boy  of 
the  National  Collegiate  Athletic  Assn.  in  its  fifth 
annual  report  blaming  tv  for  declines  in  foot- 
ball gate  receipts.  However,  tv's  damage  is  at 
a  peak  so  long  as  football  telecasts  are  strictly 
controlled,  NCAA  concedes. 

Radio,  on  the  other  hand,  emerges  from  the 
NCAA's  survey  as  a  helpful  medium  serving 
"a  real  function"  for  the  college  sport.  The 
research  was  conducted  for  NCAA  by  National 
Opinion  Research  Center,  U.  of  Chicago,  and  is 
titled,  "Fifth  Annual  Report  of  the  Effects  of 
Television  on  College  Football  Attendance." 

NCAA's  report  attacks  the  theory  of  Jerry 
Jordan,  N.  W.  Ayer  &  Son,  and  RETMA  that 
the  novelty  of  tv  wears  off  when  fans  have 
owned  tv  sets  two  years  or  so,  and  they  go  back 
to  attendance  at  sports  events. 

Live  tv  coverage  of  college  football  games 
has  cut  attendance  by  over  a  fourth  without 
doing  anything  to  create  new  fans  for  the  sport, 
the  NCAA  report  shows. 

Apparently  in  conflict  is  NCAA's  attack  on 
the  novelty  theory  and  the  finding  in  the  NORC 
survey  that  attendance  losses  were  negligible 
last  year  at  colleges  that  had  tv  prior  to  1953. 

The  NORC  report  includes  these  statements: 
"The  moderate  loss  of  2%  in  tv  areas  can  be 
clearly  traced  to  the  extension  of  network  tv 
to  new  areas  which  were  exposed  to  game  of 
the  week  competition  for  the  first  time.  Thirty- 
nine  such  colleges  reported  a  collective  loss  of 
almost  20%  in  their  1953  sales.  In  contrast,  the 
163  colleges  which  had  been  exposed  to  tele- 
vised football  competition  in  1952  and  earlier 
reported  a  drop  of  only  1%  from  their  levels 
of  last  year.  It  bears  repeating,  however,  that 
these  levels  were  still  far  below  the  attendances 
these  colleges  were  drawing  in  1947-48,  before 
television  had  become  an  appreciable  factor. 
The  rate  of  loss  has  gradually  slowed,  as  each 
year  a  smaller  proportion  of  football  fans  be- 
come newly  exposed  to  tv." 

What  Makes  a  Fan? 

Reporting  on  extensive  research  into  what 
makes  a  college  football  fan.  NORC  states 
that  the  great  majority  got  that  way  by  play- 
ing football  themselves,  by  following  their 
school  teams  or  through  friends  who  either 
played  or  had  great  interest  in  the  game.  Only 
1%  said  they  became  fans  through  watching 
games  on  tv,  the  same  percentage  as  reported 
becoming  interested  through  reading  about 
games  in  the  newspaper. 

Radio,  somewhat  surprisingly,  rated  twice 
as  high  as  tv  or  newspapers,  with  2%  saying 
they  had  become  interested  in  college  football 
by  listening  to  games  on  the  radio.  More  fans 
(34% )  listened  to  college  games  on  the  radio 
on  an  average  Saturday  last  fall  than  attended 
them  (3%)  or  watched  them  on  tv  (23%). 
Most  fans  (40%  )  "did  something  else"  on  a 
typical  Saturday,  NORC  reports,  with  only  20% 
of  all  fans  attending  one  or  more  games  during 
the  1953  season. 

"There  can  be  no  doubt  that  radio  serves 
a  real  function  for  the  college  football  fan," 
NORC  states.  "Its  usefulness  lies  first  in  its 
convenience;  it  can  be  heard  while  the  fan 
is  doing  other  things,  driving  his  car,  or 
away  from  his  tv  set.  Second,  it  offers  the  top 
games  of  the  day.  Third,  it  offers  a  variety  of 
games;  if  one  is  dull  the  fan  can  tune  in  to  an- 


other. And  lastly,  it  often  offers  the  only  op- 
portunity to  follow  the  fortunes  of  the  local 
team  when  it  is  playing  away. 

"In  contrast,  television  as  it  has  been  re- 
stricted under  the  NCAA  plan,  is  much  less 
flexible  and  does  not  have  these  advantages. 
Only  one  game  is  available  on  tv;  it  was  selected 
in  advance  of  the  season  and  may  or  may  not 
turn  out  to  be  one  of  the  big  games  of  the  day, 
and  the  chances  of  the  fan's  own  local  team  ap- 
pearing on  the  screen  are  very  very  slight." 

Despite  all  this,  NORC  avers,  "it  is  only  since 
television  that  tv-area  attendances  have  declined 
so  notably,  in  the  face  of  upward  trends  in  the 
non-tv  areas.  It  is  the  23%  of  fans  who  watch 
television  every  Saturday — and  who  watch  it 
even  when  the  teams  are  of  little  interest  to 
them  and  even  when  the  game  itself  has  no 


NORC's  Report 
On  1953  College  Football  Attendance 
By  Length  of  Tv  Ownership 


No.  of  years  of  Tv 
Ownership 


Number  of  Games 

One 

2-3 

4-plus 

Attended    in  1953 

Year 

Years 

Years 

None   

.  .  .  69% 

73% 

84% 

One   

10 

17 

8 

Two   

13 

4 

3 

Three  or  more   

8 

6 

5 

100% 

100% 

100% 

national  importance — that  we  must  look  for 
the  cause  of  attendance  declines  in  tv  areas, 
when  attendance  rises  would  otherwise  have 
been  expected. 

"The  findings  make  it  quite  clear  that  if  the 
televising  of  games  were  to  be  banned  com- 
pletely, the  result  would  be  not  just  a  switch  to 
radio  listening  but  a  sharp  increase  in  attend- 
ance. And  if  television  were  to  be  unrestricted, 
the  result  would  not  be  just  a  switch  from  radio 
listening  to  tv,  but  an  even  sharper  loss  in 
game  attendance." 

The  most  cheerful  note  in  the  report,  so  far 
as  the  colleges  are  concerned,  is  the  finding 
that  tv  has  already  reached  its  maximum  effect 
on  attendance  at  the  games  and  is  unlikely  to 
cut  any  farther  into  gate  receipts,  provided 
that  the  NCAA  program  of  limited  tv  is  kept 
in  effect.  This  program,  "which  restricts  the 
number  of  telecasts  in  any  area  to  one  per 
week,  which  prevents  any  one  team  from  ap- 
pearing on  television  more  than  once  per 
season  and  which  apportions  the  limited 
number  of  telecasts  available  among  teams 
from  all  parts  of  the  country,"  has,  NORC 
declares,  "saved  many  colleges  from  losses 
which  would  force  them  to  abandon  the  sport 
entirely." 

The  report  summarizes  the  1953  figures  as 
follows:  "given  the  current  economic  conditions, 
student  enrollments,  etc.,  college  football  at- 
tendance would  have  been  9%  above  the  1947- 
48  levels  had  it  not  been  for  tv  competition. 
But  where  tv  competition  was  present  (which 
in  1953  was  almost  everywhere),  attendance 
was  almost  19%  below  the  1947-48  levels.  The 
difference  of  27.7%  represents  the  harmful 
effects  of  television"  [B*T,  Jan.  11]. 

In  1950,  when  unlimited  telecasting  of  college 
gridiron  contests  was  allowed,  colleges  in  areas 
where  tv  ownership  was  heavy  suffered  a  40% 
"tv  differential,"  the  report  points  out,  calcu- 
lating that  if  that  unlimited  tv  policy  were  in 


effect  today  the  national  differential  would  be 
40%  instead  of  27.7%.  "Even  such  a  calcu- 
lation." NORC  states,  "does  not  take  into  ac- 
count the  increased  number  of  tv  stations,  so 
that  a  fan  who  in  1950  had  a  choice  of  only 
one  or  two  games  on  his  local  stations  might 
now  have  a  choice  of  four  or  five  in  many 
areas." 

The  five  degrees  of  tv  competition,  in  de- 
scending order,  are  listed  as:  a  college  com- 
peting with  its  own  games  on  tv,  facing  tele- 
vised games  of  another  local  school,  a  telecast 
game  in  a  different  city  but  the  same  area,  one 
from  a  distant  region  and  a  complete  absence 
of  football  on  tv.  In  1950.  only  year  the  first 
two  could  be  tested,  the  figures  showed  lowest 
attendance  trends  at  colleges  which  telecast 
their  own  games  and  next  lowest  at  those  which 
faced  telecasts  of  other  local  games. 

In  1951  and  1952,  attempts  to  check  the 
theory  that  the  tv  game  of  the  week  would  have 
more  serious  effects  on  attendance  at  games  in 
the  geographical  region  than  on  those  farther 
away  found  only  small  and  inclusive  differences. 
In  1953,  however,  NORC  found  that  attendance 
at  more  attractive  games  was  8%  greater  when 
the  telecast  game  of  the  week  was  from  a 
distant  point  than  when  it  was  in  their  own 
area.  The  difference  did  not  hold  for  less  at- 
tractive games. 

Base  of  Original  Research 

"The  original  research  which  gave  rise  to 
the  Jordan  novelty  theory,"  NORC  elaborates 
a  bit  further,  "was  based  on  a  single  graduate 
student  study,  conducted  on  a  small  sample 
of  fans  in  a  single  area,  in  the  year  1949. 
with  no  controls  over  the  comparability  of 
the  groups  whose  behavior  was  contrasted.  No 
research  involving  controlled  comparisions  has 
ever  duplicated  that  finding  for  college  football 
or  any  other  sports  activity  and  it  has  been 
refuted  not  only  by  the  large-scale  NORC 
studies  over  a  four-year  period,  but  also  by  the 
college  attendance  trends  in  more  recent  years 
when  the  novelty  of  television  may  be  presumed 
to  have  worn  off." 

Interviewing  football  fans,  half  of  whom 
have  owned  tv  sets  for  four  football  seasons, 
one-in-five  for  three,  14%  for  two  and  13% 
who  were  watching  televised  football  at  home 
for  the  first  season  (see  table,  adjacent  column), 
NORC  ventured. 

"It  is  plausible  and  no  doubt  true  that  a  new 
tv  owner  will  spend  a  good  many  hours  watch- 
ing his  set,  acquainting  himself  with  all  the 
program  it  has  to  offer,  and  then,  when  the 
novelty  has  worn  off,  become  more  selective 
in  his  viewing,"  NORC  comments.  "But  it  is 
difficult  to  see  why  a  football  fan  who  has  re- 
duced his  attendance  because  of  television 
should  later  resume  his  old  habits. 

"Rather,  it  appears  that  watching  the  telecasts 
of  games  breaks  the  habit  of  attendance  and  be- 
comes a  new  habit  itself." 

ARB'S  COOPER  ADVISES 
CAREFUL  USE  OF  RESEARCH 

Southern  California  AAAA 
chapter  holds  seminar  on  ad- 
vertising in  the  future. 

RATINGS  are  not  the  only  part  of  radio-tv 
research  which  should  interest  the  advertiser, 
Roger  N.  Cooper,  West  Coast  manager,  Ameri- 
can Research  Bureau,  Los  Angeles,  told  a 
seminar  of  the  southern  California  chapter  of 
American  Assn.  of  Advertising  Agencies  in  Los 
Angeles  June  3. 

Speaking  on  "How  Can  Advertising  Do  a 
Better  Job  in  the  Competitive  Years  Ahead?", 
topic  of  the  seminar,  Mr.  Cooper  said  the  wise 
advertiser  would  do  well  to  look  additionally 
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You  can't  get  to 


MACON 


by  way 


of  Atlanta! 


Macon  is  93  miles  from  Atlanta!  So  it  stands  to  reason  that  Atlanta  TV  stations  are  not  covering 
the  Macon  area  with  an  adequate  signal.  If  you  want  to  reach  this  middle  Georgia  market,  heretofore 
untapped  by  TV,  there's  only  one  station  that  can  do  a  job  for  you  —  WMAZ-TV! 

Only  10  of  the  47  counties  now  blanketed  by  WMAZ-TV  received  "good"  service  from  any  other  station. 
Significantly,  the  remaining  37  counties  in  WMAZ-TV's  47-county  area  represent  .  .  . 


...  80  %  of  this  area's  population! 
...87  %  of  retail  sales! 

WMAZ-TV  ADDS  153  NEW  TV  FAMILIES  A  DAY*,.. 
153  NEW  CUSTOMER-FAMILIES  A  DAY! 

And  in  metropolitan  Macon  alone,  population  has  virtually  doubled 
since  '40.  Purchasing  power  has  increased  tremendously  (income 
per  household  is  well  above  the  state's  average) . . .  and  wide  indus- 
trial growth  has  strengthened  and  stabilized  the  demand  for  every 
product  sold. 

Only  WMAZ-TV  adequately  serves  the  well- 
balanced  industrial  and  agricultural  Macon 
market  for  you! 

Write  for  free  brochure  on  Macon 
market  and  WMAZ-TV  specifications, 
rates,  etc. 

*Avernge  daily  growth  of  TV  homes  in  coverage  area 


WMAZ-tv 


MACON,  GEORGIA  •  CHANNEL  13 

CBS,     DUMONT    &    ABC  NETWORKS 


WMAZ-TV  DOMINATES  THE 

MACON  AREA  AUDIENCE 
MORNING,  NOON  &  NIGHT! 

Telepulse**  proves  it! 

Share  of  Audience 

Sign-on  to  noon  45% 

Noon  to  6  PM  68  % 

6  PM  to  Midnight.  57% 

All  the  top  15  once-a-week  shows... 
All  the  top  10  multi-weekly  shows... 
are  on  WMAZ-TV- 

**re/epu/$e,  Macon  Area  Report,  Feb.-Mar.  1954 

Ask  your 

AVERY-KNODEL 

man 
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TODAY  IN  NEW  ORLEANS 


TODAYS  high 
8  4 


THERE'S  SOMETHING  ABOUT  NEW  ORLEANS... 


It  stands  out  as  a  city  with  a  charm  and  a  culture  all  of  its  own. 
And  WDSU  and  WDSU-TV  stand  out  with  the  finest  in  radio  and 
television  programs  -  tailor-made  to  please  the  distinctive  tastes 
of  New  Orleanians.  Shown  here  are  some  of  the  members  of 
the  WDSU  and  WDSU-TV  staffs  who  appear  on  these  programs. 
Recruited  from  north,  south,  east  and  west,  they  are  now  welcome 
friends  in  most  New  Orleans  homes.  Using  the  specialized  tal- 
ents of  people  like  these,  WDSU  and  WDSU-TV  bring  their 
listeners  and  viewers  the  kind  of  radio  and  television  entertain- 
ment they  want  -  ranging  from  full  scale  musical  productions, 
helpful  programs  for  women,  complete  coverage  of  the  latest 
sports,  local  and  international  news  to  children's  shows  and  spe- 
cial feature  programs.  Maintaining  this  well-rounded  staff  and 
producing  local  shows  of  network  calibre  is  another  example  of 
how  WDSU  and  WDSU-TV,  Louisiana's  first  television  station,  con- 
tinue to  serve  New  Orleans  and  the  nation. 


FACTS  &  FIGURES 


into  the  number  of  tv  sets  in  a  market,  which 
could  have  no  direct  relation  to  population; 
to  compare  stations  in  a  region,  especially  as 
to  height  and  location  of  antenna,  and  the 
station  frequency;  in  a  mixed  signal  area,  to 
discover  the  uhf  conversion  rate,  and  in  judging 
ratings,  to  look  into  local  ratings,  which  might 
not  coincide  with  national  ratings  of  a  pro- 
gram. 

He  also  cautioned  agency  executives  to  take 
an  objective  view  of  research,  using  it  to  ascer- 
tain facts  rather  than  to  prove  their  points. 

The  beginning  of  a  tv  commercial  is  the  most 
important  part,  Walter  A.  Tibbals,  vice  president 
in  charge  of  production,  BBDO  Hollywood,  told 
the  A  AAA  chapter.  "All  the  research  in  the 
world  isn't  going  to  do  any  good  if  you  can't  get 
your  foot  in  the  door.  If  you  don't  get  the 
viewer  at  first,  he's  not  going  to  be  with  you 
and  no  matter  how  good  or  honest  the  copy, 
there  will  be  no  sale." 

Theodore  Parmalee,  director,  United  Pro- 
ductions of  America,  Burbank,  Calif.,  advised 
his  listeners  to  "Take  off  from  the  stereotyped 
pattern  and  use  showmanship."  Very  few  tv 
commercials  can  appeal  to  everyone,  he  ob- 
served, since  video's  novelty  has  worn  off. 
However,  to  put  across  an  advertising  message, 
he  advised  advertisers  to  narrow  their  campaign 
down  to  as  few  points  as  possible,  then  "say 
little,  but  say  it  often." 

"The  only  way  an  advertiser  can  do  a  better 
job  of  selling  is  to  merchandise,"  James  Sander, 
merchandising  supervisor,  NBC-TV  Hollywood, 
told  the  group.  Outlining  the  NBC-TV  op- 
eration, Mr.  Sander  defined  merchandising  as 
"taking  advertising  one  step  further,  to  the  point 
of  purchase,  in  order  to  create  a  desire  to  buy." 

'Jack  Benny  Show7  Tops 
Nielsen  Radio  Ratings 

THE  Jack  Benny  Show,  followed  by  Amos  'n' 
Andy,  occupies  the  top  position  for  once-a-week 
evening  programs,  according  to  the  National 
Nielsen  Ratings  based  on  a  May  2-8  survey  of 
listenership.  The  complete  listings  for  five  cate- 
gories : 

Homes  Reached 

Rank  Program  (000) 

Evening,  Once-A-Week 

(Average    For    All    Programs)  (1,633) 

1  Jack   Benny  Show   (CBS)  3,405 

2  Amos  V  Andy  (CBS)  3,359 

3  Dragnet   (NBC)  3,079 

4  Your    Bet    Your    Life    (NBC)  3,079 

5  Lux  Radio  Theatre  (CBS)  3,079 

6  Charlie    McCarthy    Show    (CBS)  2,845 

7  Great    Gildersleeve    (NBC)  2,845 

8  Bing    Crosby   Show    (CBS)  2,799 

9  F.B.I.  In  Peace  and  War  (CBS)  2,566 
10    Suspense  (CBS)  2,519 

Evening,  Multi-Weekly 

(Average   For   All  Programs) 


1  News  of  the  World  (NBC) 

2  Newscasts  (8:25) 

3  Gabriel  Heatter  (American  Home)  (Mutual)  1,493 


(980) 

1,773 
1,726 


Weekday 

(Average    For    All  Programs) 

1  Aunt  Jenny  (CBS) 

2  Romance   of  Helen   Trent  (CBS) 

3  Wendy  Warren  and  the  News  (CBS) 

4  Our  Gal,   Sunday  (CBS) 

5  Road  of  Life  (CBS) 

6  Ma  Perkins  (CBS) 

7  Backstage  Wife  (NBC) 

8  Arthur   Godfrey   (Toni)    (Fri.)  (CBS) 

9  Stella  Dallas  (NBC) 
10  Right   to  Happiness 

Day,  Sunday 

(Average    For    All  Programs) 

1  Shadow,  The  (Mutual) 

2  Cecil  Brown  Commentary  (Mutual) 

3  Lome  Greene  (Mutual) 

Day,  Saturday 

(Average   For   All  Programs) 


(1,539) 

2,472 
2,472 
2,426 
2,239 
2,146 
2,146 
2,099 
2,052 
2,052 
2,052 


(793) 

1,959 
1,353 
1,353 


(1,073) 


1  Space   Patrol   (ABC)  2,146 

2  City   Hospital    (CBS)  1,959 

3  Stars  Over  Hollywood  (CBS)  1,866 

Copyright    1954   by    A.  C.    Nielsen  Co. 


NBC-TV  QUALITATIVE  STUDY  REPORTS 
DAYTIME  TV  AUDIENCES  BUY  BEST 

Network's  survey  of  nearly  3,000  households  shows  that  where 
there  is  television  during  daytime  hours,  there  also  are  the  highest 
income  families  and  the  biggest  buyers  of  the  advertisers'  products. 


DAYTIME  tv  viewers,  primarily  housewives 
who  take  time  from  their  family  chores  to  look 
at  television  sometime  before  6  p.m.,  are  God's 
gift  to  the  American  manufacturer,  according 
to  a  study  unveiled  last  week  by  NBC-TV, 
which  reports: 

"From  soups  to  soaps,  cereals  to  cars,  home 
permanents  to  home  repairs,  facial  tissues  to 
floor  waxes — viewers  of  daytime  television  are 
consistently  the  best  customers. 

"They  spend  more  money — and  buy  more 
products — because  they  are  younger,  their 
families  are  bigger,  their  incomes  higher,  their 
homes  in  larger  and  better  markets." 

Study,  titled  "Television's  Daytime  Profile: 
Buying  Habits  and  Characteristics  of  the  Audi- 
ence," was  inspired  by  a  survey  of  advertiser 
and  advertising  agency  executives  who  wanted 
more  qualitative  information  about  broadcast 
audiences,  Hugh  M.  Beville  Jr.,  NBC  director  of 
research  and  planning,  told  a  news  conference 
last  Monday. 

"We  decided  to  make  a  qualitative  study 


DAYTIME  FAMILIES 


•  More  daytime  families  have  childr 
(64%,  against  49%  for  non-daytime  homes). 

•  Daytime  families  have  higher  incom 
averaging  $4,710,  compared  to  $4,020  in 
daytime  homes;  36%  of  daytime  families  ea 
$5,000  or  more,  against  26%  of  non-daytime 

•  Daytime  families  live  in  larger  and  bei 
markets.  Nearly  three  quarters  live  in  mark 
of  50,000  or  more  population,  to  half  of  nc 
daytime  families,.  More  than  half  the  d; 
time  "families  live  in  above-average  markets, 
third  in  average  markets  and  only  14%  in  t 
low-average  markets. 

•  Daytime  families  are  better  and  bigg 
customers  for  food  products.  Two  thirds  spe 
more  than  $20  a  week  for  food  and  groce 
products  and  for  all  of  ten  food  items  studi 
more  daytime  tv  families  buy  the  product  ea 
week  than  non-daytime  families  do. 

•  Daytime  families  are  better  and  bigg 
customers  for  household  items.  More  daytir 
families  buy  these  items  each  week  than  nc 
daytime  families  and  they  buy  more  of  them 


of  daytime  tv,  because  we've  got  more  daytime 
for  sale,"  Mr.  Beville  declared. 

Made  in  January  by  W.  R.  Simmons  &  Assoc., 
which  interviewed  3,243  women  in  2,871  house- 
holds in  450  interviewing  districts  in  185 
counties  covering  all  regions  of  the  country, 
the  study  covered  a  sample  typical  of  all  homes 
in  the  nation,  in  districts  without  tv  service  as 
well  as  those  with  it.  Dr.  Thomas  Coffin,  man- 
ager of  research  for  NBC,  who  presented  the 
study,  defined  "daytime  home"  as  the  tv  home 
in  which  the  housewife  personally  watched  day- 
time tv  during  the  week  before  she  was  inter- 
viewed.  Highlights  of  the  study  findings  are: 

•  Two  out  of  every  three  tv  homes  are  day- 
time homes. 

•  Daytime  viewers  are  younger.  The  largest 
single  group  of  daytime  tv  viewers  (29%,  com- 
pared to  22%  of  non-daytime  viewers)  is  in 
the  25-34  age  group  of  young  married  women 
who  are  raising  children,  setting  up  homes  and 
generally  spending  money. 

•  Daytime  families  are  larger,  with  371  per- 
sons in  every  100  daytime  homes  to  332  in  every 
100  non-daytime  homes. 


455  units  of  seven  items  studied  purchased 
100  daytime  homes  each  week  to  348  un 
bought  by  100  non-daytime  homes. 

•  Daytime  viewers  are  better  customers  1 
drugs  and  toiletries.  Of  eight  items  studii 
daytime  viewers  were  better  customers  for  s 
tied  for  one  (lipsticks)  and  below  non-daytii 
homes  for  one  (hand  lotion). 

•  Daytime  viewers  are  better  customers  i 
cigarettes,  with   about  40%    of  daytime 
watchers  smokers,  to  about  25%  of  non-d; 
time  viewers. 

•  Daytime  families  are  better  customers  i 
home  improvements.  More  than  half  of  t 
group  made  major  improvements  in  the  p 
year,  with  more  than  40%  doing  some  of  t 
work  themselves.  Only  40%  of  non-daytii 
families  made  improvements  and  only  31 
did  any  of  the  work  themselves.  About  a  th: 
of  the  daytime  families  spent  more  than  $i 
in  the  past  year  for  rugs  and  furniture,  to 
fifth  of  the  non-daytime  families. 

•  Daytime  families  own  more  applianc 
Nine  items  were  studied;  daytime  families  1 
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THE  SUGAR  PRODU 


250  million  pounds  of  sugar  —  that  is  the  annual 
production  of  Nebraska's  sugar  refineries.  The  mil- 
lion tons  of  sugar  beets  grown  every  year  put  the 
state  fourth  in  the  nation's  sugar  production.  The 
beet  sugar  industry  is  a  rich  bonus  to  Nebraska's 
corn,  wheat  and  cattle  —  and  the  multi-million  dol- 
lar sugar  industry  is  a  valuable  extra  in  Big  Mike's 
Midwest  Empire.  Nebraska's  farms  and  factories  de- 
pend on  Big  Mike,  the  50,000  watt  KFAB,  for  service 
and  entertainment  all  over  this  vast  area.  For  the 
Big  Mike  story,  talk  to  your  Free  &  Peters  representa- 
tive, or  contact  Harry  Burke,  General  Manager. 


Big  Mike  is  the  physical  trademark  of  KFAB  — 
Nebraska's  most  listened-to-station 
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food  and  grocery  products 


better  customers  for  household  it 


mmsM 

fill* 
UfttiKS 

•  MUX 


33 


unoW  $20  520-29  $30  &  ovor 

DAYTIME  HOMES  MM NON-DAYTIME  HOMSS 


daytime  homes 
non-daytime  homes 


20  IE  22  EH  28  FT]  46 


65 


Floor  Wax 


Papm  Wax  Paper  Ble<Kh«* 
Naptitts       end  Foil 


Toilet 


Soaps  & 


in  eight,  tied  in  one  (freezers)  with  the  non- 
daytime  homes. 

•  Daytime  families  are  better  customers 
for  cars,  with  80%  owning  autos  and  14%  buy- 
ing one  within  the  year,  to  67%  car-ownership 
among  the  non-daytime  families,  only  9%  of 
whom  bought  new  cars  within  the  year. 

•  Daytime  tv,  specifically  the  right  program, 
is  the  final  step  for  the  advertiser  to  his  best 
customer  prospects.  Cases  cited  typically 
showed  non-tv  homes  to  be  below-average 
purchasers,  all  tv  homes  to  be  somewhat  above 
average,  daytime  homes  to  be  higher  above 
average  and  viewers  to  specific  programs  high- 


BERNAYS  STUDY  ASSAILS  TV  COMMERCIALS 


MR.  BEVILLE 


DR.  COFFIN 


est  above  average  for  the  advertised  product. 

Presentation  was  made  to  New  York  adver- 
tisers and  agencies  on  Wednesday  and  Thursday. 
It  will  be  shown  in  Chicago  tomorrow  (Tues- 
day), in  Cleveland  Wednesday,  in  Minneapolis 
Thursday,  in  Los  Angeles  on  June  22  and  in 
San  Francisco  on  June  24. 

Four  Months  Tv  Sales 
At  Highest  Since  1951 

SALES  of  tv  receivers  at  retail  stores  in  the 
first  four  months  of  1954  reached  the  highest 
point  since  1951,  when  sales  figures  were  first 
collected,  according  to  the  Radio-Electronics- 
Tv  Mfrs.  Assn.  April  tv  sales,  though  declin- 
ing seasonally  from  March,  set  a  record  for 
that  month  and  April  radio  sales  exceeded  the 
same  month  a  year  ago. 

Retail  tv  sales  totaled  2,152,515  in  the  first 
four  months  of  1954,  compared  to  2,100,620  a 
year  ago.  April  sales  were  371,720  compared 
to  512,861  in  March  and  319,721  in  April  1953. 

Retail  sales  of  radio  sets,  excluding  auto 
sets,  totaled  1,487,247  in  the  January-April 
period  compared  to  1,851,673  in  the  first  four 
months  of  last  year.  April  sales  were  427,911 
units  compared  to  486,034  in  March  and 
412,902  in  April  1953. 
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Public  relations  counsel  also 
continues  crusade  in  magazine 
article,  foreseeing  govern- 
mental controls  as  a  possible 
result  of  tv  abuses. 

(Also  see  editorial,  page  126) 

PRESENT-DAY  television  commercials  are 
condemned  by  senior  class  presidents  of  col- 
leges and  universities  throughout  the  country 
because  of  "their  inferior  quality,  their  ex- 
aggerated length,  their  over-emphasis  and  their 
inaccuracy,"  it  was  reported  last  week  by  Ed- 
ward L.  Bernays,  public  relations  counsel,  in 
releasing  his  latest  study  on  public  attitudes 
toward  tv  commercials. 

"This  is  a  bad  omen  for  the  future  of  spon- 
sored broadcasting  unless  the  quality  and  ef- 
fectiveness of  tv  commercials  are  improved," 
Mr.  Bern  ys  commented,  "since  it  is  logical 
to  assume  that  these  class  presidents  are  likely 
to  be  influential  later  on,  and  at  present  reflect 
their  contemporaries'  judgments." 

Mr.  Bernays  previously  had  issued  two  stu- 
dies on  tv  commercials,  one  reflecting  the  opin- 
ions of  educators,  businessmen  and  officials  of 
trade  publications,  and  the  other  of  barbers, 
butchers,  beauticians  and  bar  and  tavern  keep- 
ers. The  two  studies,  Mr.  Bernays  said,  showed 
that  "a  wide  variety  of  people  resent  tv  com- 
mercials in  their  present  form  and  want  them 
improved." 

The  third  study,  according  to  Mr.  Bernays, 
was  based  on  112  answers  to  a  letter-question- 
naire sent  to  senior  class  presidents  at  uni- 
versities and  colleges  in  all  states,  as  listed  in 
The  World  Almanac.  He  said  the  study  re- 
veals that  "the  younger  generation  agrees  with 
criticisms  of  their  elders  .  .  .  who  echo  the 
general  contempt  for  most  tv  commercials." 

About  70%  of  the  class  presidents,  Mr. 
Bernays  reported,  expressed  the  belief  that 
tv  commercials  do  not  serve  "the  public  in- 
terest, convenience  and  necessity."  Poor  taste 
and  length  and  timing  were  said  to  account  for 
the  largest  number  of  complaints. 

Among  the  comments  on  tv  commercials  by 
class  presidents,  as  reported  by  Mr.  Bernays 
were:  "Some  dramatize  to  the  extent  of  being 
repugnant."  "They  are  too  long,  in  poor  taste, 
of  little  interest  and  thus  of  little  value." 
"They  irritate."  "They  seem  to  assume  that 
all  Americans  are  extremely  ignorant."  "Take 
up  too  much  time  trying  to  appeal  to  reactions 
which  are,  for  the  most  part,  childish."  "They 


are  insulting  to  a  person's  intelligence,  ani 
are  nerve-wracking  and  interrupting,  causin 
more  antagonism  than  anything." 

Most  frequent  recommendations  made  b 
many  respondents  to  improve  tv  commercial 
Mr.  Bernays  said,  was  to  shorten  them  am 
cut  down  their  number,  with  commercial  men 
tions  only  at  the  beginning  and  the  end  of  th 
program.  About  8%  urge  some  form  o 
censorship — government  or  civilian — to  "elim 
inate  the  worst  excesses,"  according  to  Mi 
Bernays. 

The  average  viewing  time  per  week  of  th 
class  presidents  was  reported  by  Mr.  Bernay 
to  be  eight  hours  and  ten  minutes. 

Meanwhile,  Mr.  Bernays  has  written  an  ai 
tide,  appearing  in  the  June  7  issue  of  Ne\ 
Leader,  which  contends  that  the  present  Amei 
ican  system  of  television  broadcasting  is  i 
jeopardy  because  of  public  antipathy  to  "irr 
tating  and  obtrusive  tv  commercials."  Mr.  Bei 
nays  voices  the  belief  that  public  attitudes  tc 
ward  commercials  may  result  in  stringent  go\ 
ernment  regulations  or  control  not  only  of  con 
mercials  but  of  the  television  industry  itself. 

Agencies  Run  the  Show 

Mr.  Bernays  charges  that  the  tv  industr 
sponsors,  advertisers  and  networks  pay  littl 
attention  to  commercials,  with  agencies  deh 
gating  responsibility  for  them  "to  the  peopl 
who  lack  the  skill,  experience  or  imaginatio 
or  talent  to  produce  top-notch  commercials." 

Recommendations  offered  by  Mr.  Bernays  t 
improve  the  quality  of  tv  commercials  includ 
the  employment  of  "creative  craftsmen,  skille 
in  the  necessary  audio,  visual  and  aestheti 
impact,"  and  the  setting  up  by  the  tv  industi 
of  a  foundation  to  carry  on  fundamental  r< 
search  on  how  tv  commercials  can  meet  th 
needs  of  economics  and  of  the  public  intere: 
within  the  framework  of  the  present  system. 

The  senior  class  president  study  and  th 
magazine  article  represent  the  latest  steps  take 
by  Mr.  Bernays  in  a  campaign  which  he  sai 
was  undertaken  to  improve  the  quality  of  1 
commercials  so  that  they  "may  serve  the  pub! 
interest,  convenience  and  necessity." 

730,000  Tv  Sets  in  Canada 

THERE  WERE  close  to  730,000  television  r< 
ceivers  in  Canada  at  the  end  of  April,  accordii 
to  figures  of  the  Radio-Television  Manufa> 
turers  Assn.  of  Canada.  Of  this  total  the  pro1 
ince  of  Ontario  accounted  for  463,000  sets,  wit 
Quebec  province  having  209,000  receivers. 
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ONE  MAN'S  OPEN  MIND 

is  somebody  else's  hole-in-the-head 


T  UST  to  keep  the  readers  of  Broadcasting 
aware  of  the  way  the  wind  blows  in  cer- 
tain quarters,  here  are  a  pair  of  consumer 
magazine  clippings: 

",  .  .  how  to  teach  a  crow  to  talk?  Put  it 
in  a  dark  room.  Turn  on  a  radio.  After  a 
few  weeks  the  crow  gets  lonesome  and  starts 
talking."  The  editor  commented,  "Who 
wants  a  crow  that  talks  like  a  radio?" 

Item  2:  "One  warm  spring  evening  recent- 
ly a  pair  of  Indian  braves,  in  town  to  cele- 
brate, checked  into  a  hotel,  opened  the  win- 
dows, and  turned  on  the  rooms  tv  set.  It  so 
happened  that  the  Stockyards  were  par- 
ticularly fragrant  that  evening.  'Ugh'  re- 
marked one  of  the  men,  'television  smell 
terrible'." 

We  bore  that  with  equanimity;  what  got 
us  was  the  comment  which  followed:  "Isn't 

that  absurd?  Indians  never  say  ugh." 

#    #  * 

AM:  10,000  watts,  710  kc.  TV:  Cha 
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Apparently  everyone  doesn't  share  our 
enthusiasm  for  radio  and  tv  in  general  and 
KGNC  in  particular.  Anent  the  latter,  with 
innate  immodesty  we  call  your  attention  to 
a  Fact:  Amarillo  is  again  No.  1  for  the  na- 
tion in  retail  sales  per  family.  If  this  suggests 
that  we're  worth  an  investment,  it's  no 
coincidence. 

I  KGH  C  -  AM  &  TV 

/  ^Amarillo 


NBC  and  DuMONT  AFFILIATE 


nel  4.  Represented  nationally  by  the  Katz  Agency 
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At  the  recent  NARTB  Convention 
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Any  §ray  you  look  at  it. 


i 


i 


Continuous  film  movement.  No  inter 


Excellent  color  fidelity.  Special  Masking 
Amplifier  plus  overall  quality  of  system 
results  in/superlative  reproduction. 

/ 


mittent  action.  Optical  immobilizer 
eliminates  claws  and  shutterN^  ' 


Film  may  be  run  forward  or  backward. 
Stopped  at  any  point.  Speed  may  be  varied. 


Sensitivity  of  system 
faithfully  reproduces  all  tonal 
gradations  through 
gamma-corrected 
amplifier. 


No  shading  adjust-  j 
ments  necessary.  Picture  'L 
free  from  edge  flare  and  /  I 
shading.  Completely     /  | 


automatic  from 
remote  panel. 


/ 
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/ 


/ 
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'/  Entirely  new  standard  of  operating 
/  economy  for  both  color  and 
/    monochrome  operation. 
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with  the 

MOM  COLOR  MULTI-SCANNER 


Here  is  the  one  system  that  puts  you  years  ahead  . .  .  whether  for  monochrome  or 
color.  The  Du  Mont  Color  Multi-Scanner  permits  you  to  be  ready  for  the  day  you 
start  color  broadcasting,  and  at  the  same  time  provides  a  means  of  monochrome-film, 
slide  and  opaque  pickup  surpassing  all  other  systems  in  quality  of  performance,  oper- 
ating economies  and  dependability.  Yes,  sir  .  .  .  anyway  you  look  at  it  .  .  .  you're 
years  ahead  with  the  Du  Mont  Color  Multi-Scanner  -  the  only  continuous-motion 
scanner  now  in  PRODUCTION! 


FOR  COLOR 


16  mm.  COLOR  FILM 


COLOR  TRANSPARENCIES 


16  mm.  FILM 
MONOCHROME 


Permits  the  average  television  station  to  prepare  for  color  now,  without  the  large 
investment  required  in  specialized  color  equipment.  The  cost  of  the  system  may  be 
amortized  over  both  current  monochrome  broadcasting  operations  and  future  color 
operations. 

The  Color  Multi-Scanner  eliminates  registration  and  other  technical  problems  inherent 
in  triple  pick-up  tube  camera  designs.  The  single  scanning  tube  along  with  the 
unparalleled  sensitivity  of  the  Du  Mont  Multiplier  Phototube  results  in  a  color  signal 
source  far  surpassing  that  of  other  systems. 


FOR  MONOCHROME 


The  Color  Multi-Scanner  can  go  right  to  work  on  monochrome  transmission.  Utilization 
of  the  same  equipment  provides  fine  quality  black  and  white  reproduction.  At  the 
flick  of  a  switch-your  choice  of  color  or  monochrome— it's  as  simple  as  that! 

The  Color  Multi-Scanner  is  basically  the  same  as  the  famous  Monochrome  Multi- 
Scanner  with  the  exception  of  a  light-splitting  mirror  system  and  additional  unitized 
channel  amplifiers.  All  operational  advantages  and  economies  have  been  retained. 


MONOCHROME 
TRANSPARENCIES 


MONOCHROME  OPAQUES 


.  AND  OTHER  DU  MONT  COLOR  EQUIPMENT 


Incorporated  in  the  Du  Mont  Color  Multi-Scanner  and  available  as  a  separate  unit 
for  improving  other  color  signal  sources,  the  Du  Mont  Color  Masking  Amplifier  adds 
new  realism  to  color  signals.  It  permits  compensation  for  dye  and  filter  deficiencies 
and  adds  new  qualities  to  any  color  setup. 

Get  details  on  the  complete  line  of  Du  Mont  color  transmitting  accessories.  As  always 
...  in  color  or  monochrome  . . .  it's  Du  Mont  to  be  first  with  the  finest! 


TELEVISION  TRANSMITTER  DEPARTMENT 


ALLEN  B.  DU  MONT  LABORATORIES,  INC. 


CLIFTON,  N.J. 
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PROGRAM  SERVICES 


Full  Business  Census 
In  Prospect  for  1955 

FULL  census-taking  of  businesses,  manufac- 
turers and  mineral  industries  is  in  the  cards. 

The  House  has  authorized  such  a  census  tak- 
ing in  fiscal  1955  to  cover  the  current  fiscal 
year.  For  this  project,  some  $8,430,000  is  be- 
ing recommended. 

The  proposal  is  a  reversal  of  the  previous 
position  taken  on  Capitol  Hill  which  would 
have  permitted  some  $650,000  for  "spot  check" 
censuses. 

The  Senate  Appropriations  Committee  last 
week  in  taking  cognizance  of  the  actions  in  the 
House,  decided  to  delete  the  $650,000  figure 
from  its  Commerce  Dept.  budget  bill  in  prepara- 
tion for  the  larger  figure  requested  only  last 
Tuesday  in  the  House. 

'Lucy/  'Comedy  Hour'  Lead 
Latest  Nielsen  Tv  Survey 

CBS-TV's  /  Love  Lucy  and  NBC-TV's  Colgate 
Comedy  Hour  lead  the  latest  National  Nielsen 
Ratings,  according  to  a  survey  of  tv  viewing 
for  the  two  week  period  ending  May  8.  Com- 
plete listings: 

NUMBER  OF  TV   HOMES  REACHED 

Homes 

Rank          Program  (000) 

1  I    Love    Lucy    (CBS)  16,462 

2  Colgate  Comedy  Hour  (NBC)  14,020 

3  Dragnet    (NBC)  13,885 

4  Buick-Berle  Show   (NBC)  12,373 

5  Philco  Tv  Playhouse  (NBC)  10,925 

6  Ford  Theatre  (NBC)  10,916 

7  Jackie  Gleason  Show  (CBS)  10,901 

8  You  Bet  Your  Life  (NBC)  10,867 

9  Arthur  Godfrey's  Scouts  (CBS)  10,858 
10    Gillette  Calvalcade  (NBC)  10,631 

PER  CENT  OF  TV  HOMES  REACHED 
PROGRAM  STATION  BASIS 


Homes 
% 
57.5 
50.0 
49.7 
47.1 
41.4 
41.3 
41.1 
39.9 
39.9 
39.4 


Rank  Program 

1  I  Love  Lucy  (CBS) 

2  Dragnet  (NBC) 

3  Colgate  Comedy  Hour  (NBC) 

4  Buick-Berle  Show  (NBC) 

5  Jackie  Gleason  Show  (CBS) 

6  Arthur  Godfrey's  Scouts  (CBS) 

7  Ford  Theatre  (NBC) 

8  Philco  Tv  Playhouse  (NBC) 

9  This   Is  Your  Life  (NBC) 
10    You  Bet  Your  Life  (NBC) 

Copyright  1954  by  A.  C.  Nielsen  Co. 

COLLEGE  PREDICTS  37,000 
MORE  TV  PEOPLE  BY  '60 

ROUGHLY  37,000  additional  qualified  people 
will  be  needed  to  man  about  913  tv  stations  in 
1960,  raising  employment  of  the  television  in- 
dustry to  about  80,000  in  over  five  years. 

Those  are  the  chief  findings  in  a  survey  con- 
ducted by  the  radio-tv  department  of  Columbia 
College,  Chicago,  whose  conclusions  are  being 
released  today  (Monday).  The  study  was  con- 
ducted among  top  executives  of  154  television 
outlets,  14  network  officials,  tv  directors  of  10 
"leading"  advertising  agencies. 

Group  comprised  questionnaires  returned  by 
FCC  Comrs.  John  C.  Doerfer  and  Robert  T. 
Bartley,  as  well  as  a  response  from  a  member 
of  the  Joint  Committee  on  Educational  Tele- 
vision. 

The  majority  of  responses  (47%)  on  number 
of  stations  felt  800  would  be  on  the  air,  while 
22.7%-  felt  it  would  be  closer  to  1,100  outlets. 

Other  majority  findings: 

The  number  of  employes  per  station  will  be 
smaller  (67  responses);  additional  personnel 
will  come  largely  from  in-service  training  by 
tv  stations  themselves,  from  radio  and  other 
sources  (93,  56  and  28  responses);  there  are 
enough  colleges  and  universities  to  provide 
training  (113-52);  there  will  be  more  women 
employed  (154-23),  and  color  tv  is  not  likely 
to  enlarge  personnel  requirements  of  stations 
(109-70). 


RECORD  COMPANIES  PLAN  TO  SUPPLY 
STATIONS  WITH  45  RPM  DISCS  ONLY 

Protests  from  radio  stations  around  the  country  are  being  heard.  It 
is  estimated  by  record  company  executives  that  conversion  cost  for 
most  stations  would  run  from  $85  to  $1 50.  KMPC  cites  itself  as  typical 
example  and  says  changeover  would  cost  $3,000. 


CONVERSION  costs  running  into  millions  of 
dollars  face  radio  broadcasters  following  an 
ultimatum  issued  last  week  by  four  record  com- 
panies planning  to  supply  standard  numbers  to 
stations  on  45  rpm  discs. 

Companies  that  have  announced  the  switch 
from  78  to  45  discs  are  RCA  Victor,  Mercury, 
Columbia  and  Capitol.  Decca  said  it  had  not 
yet  issued  a  statement  of  policy  though  it  was 
planning  to  supply  45s,  and  possibly  78s  also. 

Protests  started  erupting  from  the  nation's 
stations  last  week  as  effect  of  the  action  was 
realized.  Broadcasters  were  indignant  because 
they  were  not  consulted  prior  to  the  action. 
They  resented,  too,  the  fact  that  only  a  month's 
notice  was  given,  complicating  the  task  of  con- 
verting turntables  as  well  as  rebuilding  traffic 
and  storage  facilities. 

Besides  complaining  that  they  had  not  been 
asked  for  their  views,  stations  pointed  out  that 
their  use  of  standard  releases  provided  the  prin- 
cipal promotion  for  retail  sales.  They  con- 
tended that  manufacturers  are  treating  the  con- 
version problem  casually,  thinking  only  of  the 
quarter-million  dollars  they  expect  to  save  every 
year  by  abandoning  the  special  78  rpm  un- 
breakable discs  they  have  been  supplying  sta- 
tions. 

At  NARTB  Washington  headquarters  it  was 
said  that  complaints  have  been  received  from 
the  membership,  and  the  association  is  looking 
into  the  problem.  NARTB's  board  meets  next 
week  and  may  take  up  the  subject  during  the 
three-day  deliberations. 

Major  recording  companies  reported  to  B*T 
last  Thursday  that  there  have  been  "waves  of 
complaints"  from  radio  stations  on  the  change 
to  45  rpms.  They  attributed  "isolated"  com- 
plaints from  station  operators  primarily  to  a 
normal  resistance  to  change,  though  they  ac- 
knowledged that  conversion  charges  are  a  factor. 

It  was  pointed  out  by  spokesmen  from  the 
record  firms  that  the  change  was  not  an  un- 
expected one,  as  it  had  been  "bruited  about" 
for  the  past  two  years.  They  emphasized  that 
it  was  their  intention  to  cooperate  with  radio 
stations  as  they  felt  that  broadcasters  and  record 
manufacturers  should  work  together  for  their 
mutual  benefit.  But,  they  added,  that  the  change 
was  dictated  by  the  "substantial  savings"  re- 
ported to  be  about  $250,000  a  year,  for  the 
five  major  recording  companies. 

Decca  Undecided  on  78s 

An  official  of  Decca  records  stated  that  the 
company  was  planning  to  send  45  rpm's  to  sta- 
tions, but  said  it  had  not  decided  whether  it 
would  discontinue  78  rpm's  to  stations  which 
request  them.  He  reported  that  the  company 
had  not  received  any  complaints  as  it  had  not 
issued  a  statement  on  its  policy. 

A  spokesman  for  Columbia  records  said  the 
firm  had  received  a  "substantial"  number  of 
complaints  from  stations  a  few  weeks  ago  when 
reports  circulated  that  Columbia  would  release 
45  rpm's.  He  added  that  complaints  have 
"simmered  down"  in  the  last  week  or  so  as 
stations  learned  it  is  an  industry-wide  move, 
aimed  at  effecting  economy  in  operations.  He 
pointed  out  that  the  lighter  discs  would  speed 
up  deliveries  and  result  in  more  frequent  re- 
leases to  stations. 

Only  "a  few"  complaints  were  received  by 
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Mercury  records,  an  official  there  told  B*T. 
Along  with  other  record  company  executives, 
he  pointed  out  that  the  time  is  "ripe"  for  the 
change,  as  45  rpm's  are  the  most  generally- 
accepted  records  and  78's  have  been  "on  the 
way  out  for  some  time." 

An  official  of  Capitol  records  said  the  firm 
has  received  "five  or  six  letters  and  one  phone 
call"  from  stations  on  the  change.  He  voiced 
the  belief  that  in  the  long  run,  the  move  may 
benefit  stations.  He  claimed  the  stations  would 
save  space  with  45's,  and  said  that  the  Capitol 
45  rmp  is  a  better  quality  record  than  the  78. 

No  comment  was  available  from  RCA  Victor. 
A  spokesman  said  the  company  had  not  re- 
ceived reports  from  its  field  managers  who 
would  be  apprised  of  station  reaction. 

Regret  Expense 

All  officials  said  they  regretted  any  expense 
the  stations  might  have  to  undertake  to  effect 
a  conversion,  but  they  pointed  out  that  this 
investment  should  not  be  a  considerable  one. 
It  was  estimated  by  several  executives  that 
conversion  expenses  would  run  from  $85  to 
$150  for  most  stations  requiring  change-overs 
on  equipment. 

On  behalf  of  the  change-over,  effective  July 
6,  Joseph  M.  Zamoiski  Co.,  Columbia  dis- 
tributor in  the  Baltimore-Washington  area,  said 
the  Columbia  decision  "has  been  motivated  by 
the  increasing  advantages  of  microgroove 
records  in  the  overall  realm  of  programming, 
storage,  fidelity  and  speed  of  delivery."  The 
firm  said  the  microgroove  discs  "will  bring  a 
new  level  of  fidelity  to  radio  stations.  The 
space  savings  afforded  by  this  new  policy  are 
too  obvious  to  necessitate  detailed  description. 
Shipments  of  new  releases  should  reach  radio 
stations  faster  than  ever  before  and  breakage 
should  virtually  be  eliminated. 

"With  the  first  shipment  of  new  releases, 
Columbia  will  endeavor  to  supply  all  stations 
with  a  special  assortment  of  the  top  hits  so  as 
to  make  cueing  of  different  types  of  records  a 
minimum  problem  during  this  conversion. 
Plans  for  additional  shipments  of  standards 
and  catalog  selections  to  follow  through  the 
balance  of  the  year  have  already  been  blue- 
printed. This  advance  notice  will  also  allow 
those  few  stations  not  currently  equipped  for 
the  playing  of  microgroove  records  to  make  the 
minimum  adjustments  at  their  convenience." 

Carl  Zamoiski  Jr.,  of  the  distributing  firm, 
told  B*T  some  complaints  have  been  received 
from  stations.  These  have  been  referred  to 
Columbia. 

Ross  H.  Beville,  chief  engineer  of  WWDC- 
AM-FM  Washington,  24-hour  station  featuring 
a  heavy  schedule  of  records  said  45s  are  harder 
to  cue  and  are  not  as  satisfactory  as  78s  from 
an  operation  standpoint.  Asked  about  conver- 
sion costs,  he  said  two  Presto  tables  could  be 
converted  for  $185  each  but  would  be  out  of 
action  two  weeks.  Four  RCA  turntables  at 
WWDC  could  be  converted  for  around  $110 
each,  he  said,  with  several  rim-drive  tables 
involving  a  conversion  cost  of  only  $30  to  $50 
each.  Some  of  the  station's  13  turntables  cannot 
be  converted,  he  said,  with  new  ones  costing 
$600  to  $700  each,  depending  on  type  of  head. 
He  said  some  stations  might  employ  "peewee" 
45  consumer  players  costing  around  $15  but 
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rings  the  bell 


for  new  station 


When  a  station  is  new  and  faced  with  the  job  of  quickly  integrating  itself  among  local  spon- 
sors, it's  a  good  idea  to  make  use  of  program  material  which  "needs  no  introduction." 

That's  straight-from-the-shoulder  advice  expressed  by  Oliver  Thornburg,  Sales  Manager 
of  WSTN,  St.  Augustine,  Fla.  After  only  a  few  months  of  operation,  WSTN  has  carved  a 
solid  niche  for  itself.  Thornburg  gives  a  great  deal  of  the  credit  to  his  Associated  Press  news 
sales. 

Thornburg  knew  The  AP  was  firmly  established  in  the  minds  of  listeners  while  his  station 
was  not.  So  in  his  approaches  to  prospective  sponsors,  he  stressed  the  long-standing  familiarity 
that  those  listeners  feel  toward  AP  news  and  features  .  .  .  that  this,  by  association,  made  WSTN 
a  friend  of  good  standing  in  the  community. 

The  station  has  twelve  5-minute  AP  newscasts  daily  (4  presently  sponsored) ;  a  quarter- 
hour  newscast  (sold);  five  daily  spot  summaries  (all  sold);  eight  spot  summaries  on  Sunday 
(all  sold). 

AP  features  are  important  revenue  producers  for  WSTN.  A  daily  weather  feature  is 
sponsored  by  a  well-known  beer;  "Sports  Whirl"  and  "Sports  Special"  are  both  sponsored  by 
an  auto  dealer,  who  also  carries  a  spot  summary  in  the  morning.  "Jigsaw  News"  and  "Flashes 
of  Life"  are  important  segments  of  an  early  morning  participating  show.  A  bank  identifies 
itself  with  the  popular  "It  Happened  This  Week"  on  Sunday.  "Listen  Ladies",  "Women's 
World"  and  "To  Market,  to  Market"  are  all  part  of  a  woman's  show  about  to  be  sponsored 
by  a  well-known  dairy. 


If  your  station  is  not  yet  using  Associated 
Press  service,  your  AP  Field  Represen- 
tative can  give  you  complete  information. 
Or  write — 


Sales  Manager  Thornburg,  with 
a  background  of  13  years  ex- 
perience in  radio  and  TV,  says: 

"AP  is  one  of  our  greatest  assets 
—  it  rang  the  cash  register  im- 
mediately —  and  that's  important 
to  a  brand  new  station.  AP  is  a 
brand  name  every  thinking  person 
knows  and  appreciates." 


Those  who  know  famous  brands . . . 

know  the  most  famous  brand  in  news  \sJP 
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SMOOTH  YOUR 


WAY  TO 


SALES  WITH 


FOUR  BIG  PLUSSES 


MUTUAL  BROADCASTING  SYSTEM 


There's  no  obstacle  between  you 
and  48-state  sales  that  net- 
work radio  can't  smooth  out  best 
—  and  no  network  can  smooth 
your  way  to  sales  with  earthier 
advantages  than  Mutual's.  Examine 
the  four  special  plusses  shown 
here ...  Mister  PLUS  at  the  controls. 


V 


+  TO  BROADEN  THE  BASE 

Mutual's  unique  combination  of  programs  and  stations 
draws  more  out-of-home  audience  than  other  networks' 
—  and  in-home  audiences  that  all  media  miss. 


O  COVER  THE  GROUND 

utua,  has  engineered  new  ways  to  use  radio  for 
HX,mUm  f,eX,bi,i^        multiple  impact-Top  fen' 
fences  regularly  delivered  at  rockbottom  cost 


•size 


,  .  .  the  ALL-America  network  for  radio  .  .  .  PLUS 


$3,900  JAGUAR  SPORTS  CAR 


By  using  America's  only  "3-state  one- 
station  TV  network"  you  can  save  the 
cost  of  a  $3,900  Jaguar  sports  car  in 
fifteen  weeks  of  a  half-hour  weekly  pro- 
gram. 


COVERS  3  STATES 

Mt.  Washington's  more-than-a- 
mile  high  TV  station  covers  most 
of  the  three  states  of  Maine, 
New  Hampshire,  and  Vermont. 
On  the  air  in  August. 


WHAT  A  REACH 

Covers  virtually  all  the  families 
local  stations  do.  Reaches  thou- 
sands of  families  they  cannot 
reach.  Costs  54%  less  than  the 
combination  of  the  3  TV  stations 
giving  next  best  coverage. 
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doubted  if  they  would  be  satisfactory  except  for 
occasional  use.  Either  temporary  spindles  or 
center  inserts  must  be  employed  in  adapted 
turntables,  he  noted. 

Mark  L.  Haas,  director  of  KMPC  Los  An- 
geles, describing  the  KMPC  situation  as  prob- 
ably typical  from  a  mechancial  standpoint,  said 
the  station  is  set  up  primarily  to  handle  78  rpm 
records  and  33  rpm  transcriptions.  "To  convert 
this  equipment  to  handle  45s  would  cost  us 
well  over  $3,000,"  he  said.  "In  addition  we 
would  have  to  build  filing  cabinets  at  further 
|  expense." 

Penalty  on  Millions 

"Multiply  this  by  the  2,500-3,000  stations  in 
similar  position,"  he  continued,  and  it  becomes 
obvious  that  record  manufacturers  "are  impos- 
ing a  penalty  of  many  millions  on  the  radio 
industry — and,  incidentally,  providing  a  mighty 
attractive  melon  to  be  cut  up  by  the  manu- 
facturers of  45  equipment." 

Mr.  Haas  looked  at  the  handling  problem 
this  way:  "The  small-sized  45s  undoubtedly  are 
excellent  for  home  use  where  the  operator  can 
carefully  cue  up  the  record.  However,  the 
situation  is  quite  different  with  the  disc  jockey 
who  plays  his  own  records — and  most  of  them 
feel  they  can  turn  out  a  better  show  by  so 
doing — and  always  is  working  under  pressure. 

"The  small  records  are  difficult  to  cue  up, 
there  is  a  tendency  for  the  needle  to  skip  the 
shallow  grooves,  the  small  records  do  not  stack 
as  well  as  do  the  larger  78s,  the  records  are 
difficult  to  pick  up  and  handle. 

"The  one  Los  Angeles  station  fully  equipped 
to  handle  45s  in  all  studios  informs  me  that 
their  disc  jockeys  use  the  45s  along  with  78s 
largely  because  the  front  office  insists  that  they 
do  so.  The  inconvenience  of  switching  playing 
arms  between  records  (and  the  resulting  pro- 
gram interruption  when  the  busy,  harried  DJ 
overlooks  doing  so)  certainly  discourages  add- 
ing multiple  playing  arms  and  speeds  to  the 
record  spinner's  numerous  other  responsi- 
bilities." 

Equally  disturbed  was  WICC  Bridgeport, 
Conn.,  which  sent  a  letter  to  heads  of  five  re- 
cording companies  pointing  to  practical  difficul- 
ties faced  in  the  changeover.  Wallie  Dunlap, 
WICC-AM-TV  program  vice  president,  said 
after  talking  over  the  problem  with  Philip 
Merryman,  general  manager,  and  Bob  Crane, 
radio  program  director,  that  record  firms  "are 
forcing  upon  your  greatest  promotional  medium 
circumstances  which  in  actual  fact  will  be  en- 
tirely impractical." 
He  continued: 

"To  begin  with,  the  average  radio  station  in 
the  United  States,  particularly  those  operating 
on  a  music  and  news  format  such  as  we  do, 
^ould  have  to  completely  re-equip  itself  in 
order  to  accommodate  such  a  change.  Micro- 
groove  heads,  45  rpm  tables,  and  a  different 
kind  of  table  mat  would  have  to  be  installed. 
The  12,000  records  we  now  have  in  our  library 
would  have  to  be  completely  reshuffled  and 
considerable  carpentry  employed  to  facilitate 
a  new  type  of  storage  and  handling.  Also,  be- 
cause of  those  12,000  records,  our  78  rpm 
;quipment  would  have  to  be  retained  in  addi- 
ion  to  the  45  rpm  equipment  which  we  have 
no  desire  to  install  or  other  use  for. 

Difficult  to  Handle 

"An  additional  objection  to  45  from  a  radio 
Nation's  point  of  view  is  that  they  are  extremely 
lifficult  to  handle  at  air  time.  They  do  not  cue 
'veil,  they  do  not  fit  present  record  racks,  they 
flo  not  interchange  with  any  other  type  of  re- 
ading, and  they  are  subject  to  'skipping'  and 
jumping'  from  vibration. 
"I  do  not  think  I  am  being  at  all  pre- 


Obviously 
OUTSTANDING . . . 


JUST 


1 


OUT  OF 


THE  P.  A.  BERGNER  CO 


Since  1932,  The  P.  A.  Bergner  Co.,  one  of  Peoria's  leading  department 
stores,  has  used  WMBD  consistently  to  reach  for  its  share  of  the  $730,- 
000,000  effective  buying  income  of  the  Peoriarea. 

Currently  Bergner's  is  using  a  15-minute  program  six  days  a  week. 
Augmenting  the  impact  of  the  program,  this  advertiser  also  uses  a  sched- 
ule of  announcements. 

BERGNER'S  IS  JUST  ONE  OUT 
OF  76  LOCAL  ADVERTISERS  WHO 
USE  WMBD  CONSISTENTLY 

These  advertisers  sponsor  more  local  programs  on  WMBD  than  on  all 
other  Peoria  stations  .  .  . 

COMBINED! 

Local  advertisers  and  national  advertisers  experienced  in  the  Peoriarea 
market  know  .  .  . 

TO  SELL  THE  HEART  OF  ILLINOIS-BUY  WMBD 


See 
Free  &  Peters 


FIRST  in  the 

Heart  of  Illinois 


PEORIA 

CBS  Radio  Network 
5000  Watts 
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sumptuous  in  saying  that  a  poll  of  all  radio  sta- 
tions you  and  the  other  record  companies  now 
service  would  result  in  a  resounding  'nay' 
against  this  move.  Since  we  are  your  greatest 
sales  medium  and  you  are  one  of  our  prime 
sources  of  entertainment,  I  think  we  have  a 
common  enough  stake  in  the  matter  for  a  great 
deal  more  consideration  being  given  such  a 
proposition  before  it  is  put  into  effect.  I  think 
many  of  my  associates  in  the  broadcast  industry 
would  agree  with  me  that  a  selective  system  of 
purchasing  those  78's  we  choose  to  play  would 
in  the  long  run  be  more  practical  than  con- 
verting to  a  system  we  do  not  want  just  to  re- 
ceive some  free  records  from  time  to  time. 
What's  more,  I  honestly  feel  that  you  can  gain 
the  economy  you  seek  by  a  much  better  or- 
ganized and  much  more  selective  system  of 
distributing  records  to  radio  stations.  I  submit 
that  a  good  deal  of  your  present  cost  is  tied  up 
in  overlap  and  waste." 

MCA  To  Represent  BOTV, 
BOTV  To  Use  MCA  Talent 

AGREEMENT  was  completed  last  week  under 
which  the  Music  Corp.  of  America  will  serve 
as  sales  representative  for  Box  Office  Television 
Inc.  and,  in  turn,  BOTV  will  book  all  talent 
for  its  closed-circuit  tv  programs  through  MCA 
unless  specific  individuals  are  requested  by  a 
client. 

The  arrangement  is  said  to  mark  the  first 
time  that  a  talent  agency  has  become  active 
in  the  closed-circuit  field.  During  the  first  five 
months  of  1954.  BOTV  has  produced  six  closed 
circuit  tv  programs,  two  for  the  Ford  Motor 
Co.,  and  others  for  the  Chrysler  Corp.,  Ameri- 
can Management  Assn.,  Pan  American  World 
Airways  and  the  Sheraton  Hotel  chain.  The 
industrial  division  of  MCA,  over  the  past  three 
years,  has  produced  industrial  shows  for  such 
clients  as  General  Electric,  Studebaker.  Abbott 
Labs.,  Motorola.  Hotpoint,  Chevrolet  and 
Burlington  Mills. 

PROGRAM  SERVICES  SHORTS 

City  News  Service  of  Los  Angeles,  under  new 
ownership  of  former  L.  A.  Mayor  Fletcher 
Bowron  and  Joseph  M.  Quirtn,  former  United 
Press  Southwest  U.  S.  business  manager,  starts 
extensive  rapid  teletype  and  telephone  news 
service  for  L.  A.  area  radio  and  tv  stations, 
from  today  (June  14).  New  offices  are  located 
at  106  W.  3d  St. 

Ross  Roy,  Detroit,  appoints  Phil  Davis  Musical 
Enterprises  to  originate  and  produce  music 
for  spot  series  for  Dodge  job-rated  trucks.  Cam- 
paign will  be  tested  in  Detroit  area  before  ex- 
pansion. 

PROGRAM  SERVICES  PEOPLE 

Edward  Hochhauser  Jr.  vice  president,  Muzak 
Corp.,  N.  Y.,  placed  in  overall  charge  of  pro- 
motion and  advertising  dept.  and  will  direct 
newly  expanded  merchandising  and  advertising 
activities. 

Hal  Danson,  formerly  general  sales  manager, 
Adler  Communications  Labs,  New  Rochelle, 
N.  Y.,  appointed  director  of  advertising,  pub- 
licity and  tv,  National  Screen  Service  Corp., 
N.  Y.,  succeeding  Melvih  L.  Gold,  resigned 
[B»T,  May  24]. 

Doovid  Barskin,  associate  agent,  The  Mishkin 
Agency,  Hollywood,  and  Revin  Barskin,  asso- 
ciate agent,  Stempel-Olenick  Agency,  same  city, 
form  the  Barskin  Agency,  to  represent  tv  actors. 
Offices:  8584  Sunset  Blvd.;  telephone  is  Crest- 
view  4-6738. 
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Fellows  Cites  Codes 
As  Industry  Protection 

NARTB  president  tells  Wiscon- 
sin Broadcasters  that  compli- 
ance with  the  radio  and  tv 
standards  is  protection  against 
legislative  attack. 

LEGISLATIVE  attacks  against  radio  and  tv 
broadcasting  can  be  allayed  only  by  industry- 
wide observance  of  the  NARTB  radio  and  tv 
codes,  Harold  E.  Fellows,  association  president, 
told  the  Wisconsin  Broadcasters  Assn.  Tuesday 
at  ;ts  meeting-  in  Milwaukee. 

Discussing  the  constant  legislative  attacks 
against  broadcasting,  Mr.  Fellows  said  that 
while  there  are  different  viewpoints  in  industry 
competitive  attitudes,  "when  it  comes  to  the 
matter  of  legislation  both  at  the  national,  state 
and  municipal  level  those  who  enact  laws  and 
ordinances  look  upon  radio  and  television  as  a 
single  industry.'* 

He  told  WBA  that  "legislation  affecting  one 
is  bound  to  affect  the  other."  Citing  the  radio 
standards  and  the  tv  code  as  voluntary  steps  to 
show  their  sense  of  responsibility  to  the  public, 
he  said,  "Most  legislators,  certainly  those  who 
emerge  from  the  practice  of  law,  are  acauainted 
with  the  revolutionary  process  required  in 
establishing  such  nationwide  rules  for  conduct." 

Continue  Censorship  Fight 

Mr.  Fellows  said  broadcasters  must  continue 
to  fight  censorship.  "A  part  of  the  pattern  of 
living  in  America  is  the  existence  of  instru- 
mentalities free  to  comment  objectively  upon 
the  behavior  of  government,"  he  said.  "There 
are  two  ways  to  build  communications  within 
a  nation — mass  communications  intended  to 
make  available  all  information  and  all  opinion 
possible  to  the  people.  One  is  to  have  govern- 
ment operate  communications.  No  govern- 
ment that  has  ever  operated  a  nation's  system 
of  communications  can  honestly  say  that  all 
opinion  and  all  information  are  made  avail- 
able. The  other  way  is  to  adopt  a  system 
which  makes  communications  self-sustaining — 
unreliant  upon  the  government.  This  is  the 
method  we  adopted. 

"Let's  not  lose  sight  of  our  goal;  let's  not  be 
stampeded  by  these  various  efforts,  well-in- 
tended or  otherwise,  to  control  any  part  of  the 
program  or  advertising  content  which  reaches 
the  American  people — as  long  as  that  program 
and  advertising  comment  is  consistent  with  ap- 
plicable and  established  laws  of  the  land. 

"But  let  us  be  wary  in  our  own  house  that  we 


do  not  invite  unfair  criticism,  or  worse  yet,  un- 
fair legislation  and  control  by  failing  to  meet 
the  obligations  which  are  inherent  in  the  nature 
of  the  business  and  profession  in  which  we  arc 
engaged." 

Nearly  50  broadcasters  attended  the  one-da, 
meeting,  with  Harry  Peck,  WISN  Milwaukee 
presiding.  Charles  H.  Tower,  acting  directoi 
of  NARTB  employe-employer  relations,  dis 
cussed  wage-hour  and  other  economic  problem^ 

The  association  adopted  a  resolution  in  favo:> 
of  daylight  saving  time,  setting  up  a  committei 
under  Francis  Kadow,  WOMT  Manitowoc,  tc 
press  for  its  adoption  when  the  legislature  con 
venes  in  January.  A  committee  will  be  namet 
to  work  with  the  State  Radio  Council  in  con 
nection  with  Wisconsin's  referendum  vote  thi 
fall  on  a  proposed  statewide  educational  tv  net' 
work. 

RETMA  Unit  to  Study 
Booster-Satellite  Tv 

ECONOMIC  and  coverage  factors  involved  i 
satellite  and  booster  television  stations  will  b 
explored  by  a  special  committee  of  Radic 
Electronic-Tv  Mfrs.  Assn.,  which  will  mee 
June  23  at  the  Roosevelt  Hotel,  New  Yorl 
The  committee  was  formed  by  RETMA 
Broadcast  Equipment  Section  to  supply  tect 
nical  data  to  the  FCC.  Ben  Adler,  of  Adle 
Communication  Labs.,  is  committee  chairmai 

Already  the  committee  has  a  fund  of  dat 
based  on  booster  experiments  conducted  b: 
WSM-TV  Nashville  [B»T.  June  7].  Later 
plans  to  explore  the  satellite  operation  of  Sy 
vania  Electric  Products,  at  Emporium,  Pa. 

Problems  to  be  taken  up  by  the  committt 
June  23  include: 

Satellites — Demodulating  and  remodulatir 
vs.  beat  down  and  translating;  need  for  relax; 
tion  of  rules  on  Grade  A  and  B  coverage;  r 
laxation  of  rules  on  directional  antennas  an 
engineering  standards;  unattended  or  remoi 
control  of  transmitters;  co-channel  interference 
local  expression;  economic  elements:  numbt 
of  satellites  per  main  station;  future  break-o 
as  independent  station;  ownership  of  main  st;i 
tion. 

Boosters — Need  of  X  polarization;  relaxaticj 
of  coverage  rules  and  engineering  standard 
unattended  or  remote  control  plus  confusic 
between  direct  and  boosted  signal;  respom 
bility  of  booster  owner  toward  sets  incapac; 
tated  by  signal  confusion;  local  views  ar 
economic  factors;  number  of  boosters  per  mai 
station:  location  of  re-transmitting  antenna. 


TALKING  OVER  a  BAB  "Radio  Gets  Results"  award  to  Burnham  &  Morrill  Co.  (B&M 
Beans)  are  Ralph  Woodfall,  BBDO,  Boston,  account  executive  for  B&M;  Bill  Cole, 
B&M  sales  manager;  Ed  Wood,  general  manager,  CBS  Housewives'  Protective  League; 
Frank  Hatch,  vice  president,  BBDO,  Boston,  and  Jerry  Feniger,  account  executive, 
CBS  Radio  Spot  Sales,  New  York.  Award  resulted  from  B&M's  successful  use  of  the 
League  on  WCAU  Philadelphia. 

Broadcasting    •  Telecasti> 


every  TV  station  needs 

LOW  COST 


that  local  sponsors  can  afford 


Here's  how  the  GRAY  Telop  screens  out  high  production  costs 

Install  a  Gray  Telop  as  part  of  your  basic  TV 
broadcast  equipment  for  commercials  .  .  . 
"screen"  out  high  production  costs!  Use  with  any 
television  film  camera,  including  the  new  Vidicon 
camera.  Projects  opaque  cards,  photographs, 
artwork,  ZVa"  x  A"  transparent  glass  slides,  strip 
material,  even  small  objects  .  .  .  pens,  watches, 
cigarette  lighters,  pipes,  etc.,  or  small  models  of 
large  products. 


A  Gray  Telop  ...  at  low  initial  cost . .  .  projects 
these  economical  materials  and  small  objects 
with  all  the  professional  versatility  of  major 
"network"  effects  . . .  without  using  costly  film 
strips  or  live  talent.  Sponsors'  copy  can  be  pre- 
pared quickly,  easily,  for  a  variety  of  effects 
that  is  virtually  unlimited.  Gray's  Telop  will  help 
you  to  sell  more  revenue  producing  commercials 
.  .  .  Increase  Your  Profits! 


Seeing  is  Believing 

•  Gray  Telop  projection  of  commercials  must  be 
seen  to  be  appreciated  ... 

•  You  get  dual  projection,  superposition,  lap  dis- 
solve, fade-out .  .  .  with  a  single  lens  system. 

•  You  can  project  'cinematic',  exciting  visual  effects 
for  greater  audience  interest ... 

•  Your  Gray  Telop  will  pack  punch  and  profit  into 
every  minute  of  your  TV  commercials  ...  at  a 
price  that  local  sponsors  can  afford! 


©RAY  TELOP  I 


RESEARCH 


AND  DEVELOPMENT  CO.  Inc.,  Hilliard  St..  Manchester,  Conn. 
,r      Division  of  the  GRAY  MANUFACTURING  COMPANY 
Originators  of  the  Gray  Telephone  Pay  Station  and  the 
Cray  Audograph  and  PhonAudograph . 


GRAY  TELOP  II 


WRITE  FOR: 

Visual  proof  of  the  profit  making  potential 
of  Gray  Telops.  Request  "TV  Anytown," 
the  completely  illustrated,  detailed  descrip- 
tion of  Gray  Telops. 


TRADE  ASSNS 


BAB  Sales  Clinic 
Cites  'Preparation' 

LACK  of  sales  preparation  was  cited  last  week 
by  Kevin  B.  Sweeney,  BAB  president,  as  one 
of  the  paramount  reasons  why  "not  one  radio 
station  in  three  is  getting  the  results  it  should 
from  its  sales  staff." 

Mr.  Sweeney  offered  this  evaluation  at  the 
first  of  38  full-day  area  sales  clinics  to  be  con- 
ducted by  BAB  this  summer.  The  session  was 
held  in  Louisville  for  the  management,  sales 
management  and  sale  promotion  personnel  of 
19  BAB  member  stations  in  Kentucky,  southern 
Indiana,  southwest  Ohio,  southern  Illinois,  and 
West  Virginia. 

Mr.  Sweeney  and  J.  Norman  Nelson,  BAB 
director  of  national  promotion,  demonstrated 
to  the  broadcasters  how  to  support  their  radio 
selling  time  with  proper  planning  and  follow- 
through.  The  clinic  contained  five  major  ele- 
ments: 

( 1 )  Demonstrations  of  actual  sales  presenta- 
tion techniques  and  materials  for  specific  ad- 
vertisers, using  individual,  specifically-prepared 
slide  presentations;  (2)  the  top  25  sales  ideas 
of  this  year,  presented  via  a  specially-prepared 
transcription,  pointing  out  how  each  of  these 
sales  were  made;  (3)  a  half-hour,  tape-recorded 
case  history  report,  detailing  how  a  station  in 
a  medium-size  market  sold  the  dominant  super- 
market in  its  area;  (4)  transcribed  half-hour 
program  on  the  proper  elements  and  step-by- 
step  creation  of  good  commercial  copy,  and 
(5)  a  sumary  presentation  of  the  more  than  600 
different  sales  tools  and  presentations  prepared 
by  BAB  since  last  summer's  sales  clinics. 

It  is  estimated  that  a  two-man  BAB  team, 
composed  of  Mr.  Sweeney  and  either  Mr.  Nel- 
son or  R.  David  Kimble,  BAB  director  of  local 
promotion,  will  travel  some  40,000  miles  in  34 
states  to  conduct  clinics  this  summer. 

RETMA#s  Chicago  Meet 
Marks  30th  Anniversary 

THIRTIETH  anniversary  of  the  founding  of 
Radio-Electronics-Tv  Mfrs.  Assn.  will  be  cele- 
brated June  15-17  when  the  association  holds 
its  annual  convention  at  the  Palmer  House, 
Chicago,  according  to  James  D.  Secrest,  execu- 
tive vice  president. 

Three  days  of  business  meetings  will  include 
discussion  of  the  uhf  television  problem  along 
with  section,  division  and  committee  sessions. 
These  will  culminate  in  an  election  of  officers. 

The  annual  RETMA  Medal  of  Honor  will  be 
presented  to  Robert  C.  Sprague,  chairman  of 
the  RETMA  board  and  head  of  Sprague  Elec- 
tric Co.  Glen  McDaniel,  president,  will  make 
the  presentation  at  the  June  17  dinner.  Toast- 


PREDICTION  that  television  will  outgrow  all 
other  "media  giants"  was  voiced  last  week  by 
Richard  W.  Slocum,  executive  vice  president 
of  the  Philadelphia  Evening  Bulletin  and  presi- 
dent of  the  American  Newspapers  Publishers 
Assn. 

Mr.  Slocum,  who  addressed  ANPA  produc- 
tion men  in  Atlantic  City  early  last  week, 
warned  that  newspapers  needed  higher  quality 
at  reduced  cost. 

"Competition  is  tougher,"  he  said.  "Other 
media  giants  also  are  stirring.  The  most  re- 
cent one,  probably  destined  to  outgrow  all  the 
rest  of  them,  is  going  up  fast — television,  with 
color  tv  almost  ready  to  break. 


master  Leslie  F.  Muter,  Muter  Co.,  will  present 
certificate  awards  to  members  of  the  National 
Television  System  Committee,  headed  by  Dr. 
W.  R.  G.  Baker,  General  Electric  Co.  vice  presi- 
dent. A  feature  of  the  dinner  will  be  Elizabeth 
Evans,  one  of  four  1954  Voice  of  Democracy 
winners. 

RETMA's  board  will  meet  Thursday.  All 
divisions  will  meet  Wednesday  morning. 

Southern  Californians 
Name  McAndrews  as  Head 

ROBERT  J.  McANDREWS,  commercial 
manager,  KBIG  Avalon,  has  been  elected 
president  of  the  Southern  California  Broad- 
casters Assn.  He  succeeds  J.  Frank  Burke  Jr., 
president-general  manager,  KFVD  Los  Angeles. 

Norman  J.  Ostby,  vice  president  in  charge  of 
station  relations,  Don  Lee  Broadcasting  System, 
Hollywood,  and  Thelma  Kirchner,  general 
manager  of  KGFJ  there,  were  named  SCBA 
vice  president  and  secretary-treasurer,  respec- 
tively. Newly  elected  to  the  board  of  directors 
were  Ernest  Spencer,  president-general  man- 
ager, KVOE  Santa  Ana;  Amos  Baron,  general 
manager,  KABC  Hollywood,  and  Charles 
Hamilton,  assistant  to  the  president,  KFI  Los 
Angeles.  Continuing  on  the  board  are  Calvin 
J.  Smith,  president-general  manager,  KFAC 
Los  Angeles;  William  J.  Beaton,  general  man- 
ager, KWKW  Pasadena,  and  Mr.  Burke. 

ANA  Plans  All-Media  Panel 
For  Chicago  Meeting  June  16 

AN  all-media  panel,  with  spokesmen  for  radio, 
tv;  newspapers,  magazines,  direct  mail,  outdoor, 
audio-video  and  point-of-purchase,  will  be  the 
main  feature  of  the  midwestern  regional  meet- 
ing of  the  Assn.  of  National  Advertisers,  to  be 
held  Wednesday  at  the  Hotel  Knickerbocker, 
Chicago. 

M.  F.  Teckels,  manager  of  consumer  rela- 
tions, International  Harvester  Co.,  will  be  chair- 
man of  the  all-day  session.  Speakers  compris- 
ing the  media  panel  will  be  asked  to  deal  spe- 
cifically with  two  questions:  "What's  New  In 
Your  Medium?"  and  "How  Do  You  Expect  Ad- 
vertisers to  React  to  It?" 

Reinsch  to  Address  Carolinians 

LEONARD  REINSCH,  executive  director  of 
the  Cox  stations  and  radio  adviser  to  former 
Presidents  Roosevelt  and  Truman  and  the 
Democratic  National  Committee,  will  be  one 
of  the  principal  speakers  at  a  meeting  of  the 
North  and  South  Carolina  Assns.  of  Broad- 
casters at  Myrtle  Beach,  N.  C,  July  1-2  [B«T, 
June  7].  Mr.  Reinsch  will  speak  on  "Political 
Advertising." 


"And  don't  let  anyone  minimize  tv.  You 
will  be  whistling  in  the  dark  if  you  try  to 
forget  it,  or  hope  it  just  fades  off  your  worry 
list.    It  is  here  and  will  grow  and  grow." 

Mr.  Slocum,  whose  newspaper  owns  and  op- 
erates WCAU-AM-FM-TV  Philadelphia,  urged 
mechanical  men  to  work  toward  cutting  costs 
and  improving  the  quality  of  newspaper  pub- 
lishing. "To  hold  and  increase  our  revenue," 
he  said,  "we  must  improve  our  quality  and  our 
service.  We  must  meet  the  demands  and  op- 
portunities of  a  color  age  .  .  .  The  day  of 
easy  money,  easy  increases,  easy  taking  on  of 
added  costs,  is  gone." 


Millar  Elected  to  Head 
So.  Calif.  Agency  Group 

ROBERT  MILLAR,  president,  Steller,  Millar 
&  Lester  Inc.,  Los  Angeles,  has  been  elected 
president  of  the  Southern  California  Advertising 
Agencies  Assn.  Named  first  and  second  vice 
president,  respectively,  were  Walter  Marto, 
owner,  Walter  Marto  Adv.  Agency,  Pasadena, 
and  Walter  Tilds,  partner  in  Tilds  &  Cantz 
Adv.,  Hollywood.  Rod  Mays,  president,  Mays 
&  Co.,  Los  Angeles,  is  secretary-treasurer.  New 
board  members  include  Kai  Jorgensen,  board 
chairman  and  executive  vice  president,  Hixson 
&  Jorgensen  Inc.;  Alfred  A.  Atherton,  owner, 
Atherton  Adv.  Agency;  Douglas  Anderson, 
partner  in  Anderson-McConnell  Adv.;  Al  Hol- 
lander, partner  in  Welsh,  Hollander  &  Cole- 
man, and  Ted  Neale  Jr.,  owner,  Neale  Adv. 
Assoc.,  all  Los  Angeles. 

Maine  Broadcasters  to  Meet 

TWO-DAY  meeting  of  Maine  Broadcasters 
Assn.  will  be  held  June  17-18  at  Poland  Spring 
House,  Poland,  with  FCC  Comr.  George  Ster- 
ling as  a  speaker.  Mr.  Sterling  will  take  part 
in  morning  discussion  and  speak  at  the  lunch- 
eon on  the  first  day.  NARTB  is  sending  John 
F.  Meagher,  new  radio  vice  president  who  takes 
office  June  15,  and  Charles  H.  Tower,  acting 
director  of  employe-employer  relations.  BMI 
will  conduct  a  clinic  June  18.  Harold  H. 
Meyer,  WPOR  Portland,  is  MBA  president. 

Indiana  Meeting  June  24 

RADIO  sales  problems  will  head  the  agenda 
of  the  June  24  meeting  of  Indiana  Broadcasters 
Assn.,  to  be  held  at  the  Indianapolis  Athletic 
Club.  Both  radio  and  tv  sales  problems  will 
be  discussed,  with  all  types  of  stations  covered. 
Basketball  tournament  coverage  will  be  con- 
sidered. A  BAB  award  will  be  presented  and 
a  BMI  clinic  will  be  held  June  25. 

TRADE  ASSNS.  PEOPLE 
Robert  C.  Coleson,  Pacific  Coast  representative, 
Advertising  Council  Inc.,  Hollywood,  elected 
president  of  Hollywood  Ad  Club;  Wes  Cameron, 
production  dept.,  Ralph  Edwards  Enterprises, 
elected  first  vice  president;  Frank  Crane,  man- 
aging director,  Southern  California  Broadcasters 
Assn.,  second  vice  president;  Irving  Eckoff,  co- 
owner,  Roche-Eckoff  &  Associates,  vice  presi- 
dent in  charge  of  publicity,  and  S.  S.  Spencer, 
sales  representative,  Western  Family  magazine. 
Hollywood,  board  member. 

Glenn  E.  Carter,  Bank  of  America,  elected 
president,  Los  Angeles  Ad  Club.  Named  firsl 
and  second  vice  president,  respectively,  were 
Nelson  Carter,  Foote,  Cone  &  Belding,  anc 
Paul  G.  Beach,  Union  Pacific  R.  R.  J.  A 
Crooks,  Certified  Grocers  of  Calif.,  electee 
treasurer,  and  Robert  L.  Hemmings,  Burroughs 
Inc.,  secretary. 

Vincent  J.  Teague,  supervisor  of  advertising 
The  Fluor  Corp.,  L.  A.,  elected  president 
Southern  California  Chapter,  National  Indus 
trial  Advertisers  Assn.;  with  James  Gerrard 
advertising  manager,  Beckman  Instrument: 
Inc.,  south  Pasadena,  first  vice  president;  Geralc 
Holtz,  advertising  sales  promotion  manager 
Farr  Co.,  El  Segundo,  Calif.,  second  vice  presi 
dent;  Nelms  Thomas,  advertising  manager 
Chicksan  Co.,  third  vice  president;  Ed  Laffler 
owner,  Publishers  Consultants  Inc.,  L.  A.,  sec 
retary,  and  Clarence  Davenport,  account  execu  j 
tive,  The  McCarty  Co.,  L.  A.,  treasurer.  Daj 
Ebberts,  head  of  own  Huntington  Park,  Calif, 
advertising  agency,  Clyde  Graham,  head  of  ow: 
L.  A.  advertising  agency,  and  Joe  Allen,  Mc 
Graw-Hill  Publishing  Co.  West  Coast  repre  j 
sentative,  elected  to  board. 


Slocum  Predicts  Tv  to  Pass  Other  Media 
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The  South's  Prosperous  Piedmont  is  a  world  center  of  the  textile 
industry.  It's  the  home  of  Cone  Mills  Corporation,  world's  largest  producer 
of  denim;  Blue  Bell,  Inc.,  giant  converter  of  denim;  Burlington  Mills  Cor- 
poration, world's  largest  weavers  of  man-made  fibers ;  Dan  River  Mills,  Inc., 
and  many  others.  Employees  of  these  textile  empires  spend  many  hours 
daily  viewing  WFMY-TV. 

Textiles  team  with  agriculture  and  other  expanding  industries  to  furnish 
2  billion  dollars  of  spending  money  to  eager  buyers  in  WFMY-TV's  North 
Carolina  and  Virginia  viewing  area. 

WFMY-TV  covers  the  Prosperous  Piedmont's  31  county  gold  mine  where 
1,700,000  people  live,  work  and  buy.  To  get  your  share  of  sales  in  this 
wealthy  market,  call  your  H-R-P  man  today. 


mfmy-tw 


Basic  Affiliate 


GREENSBORO,    N.  C. 

Represented  by 
Harrington,  Righter  &  Parsons,  Inc. 

New  York  —  Chicago  —  San  Francisco 
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". . .  incredible,  but  true — WCKY 
just  sold  over  1,362,500  package; 
of  seeds  for  Lancaster  Count] 
Seed  Company.  ...  in  only  1; 
weeks.  These  results  are  simpl) 
phenomenal.  Believe  it  or  not 
they're  even  better  than  your  rec 
ord  in  1951,  when  you  sold  1,010 
000  packages  of  seeds." 
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".  .  .  WCKY  STILL  Aas  its  tre. 
mendous  audience.    Further  . 
again  as  usual,  you  produced  a 
much  business  as  all  the  othe 
stations   we    used    PUT  TO 
GETHER." 
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Id 


sift'- 


WCKY...   ON     THE     AIR  EVERYWHERE 


T  W  E  N  T  1 


-480,000 

-1,010,000 

-1,362,500 

\..incredible-but  true"! 

i 

I 

No . , .  not  incredible  to  you  if  you  are  a  WCKY  Ad- 
vertiser. 

It's  as  simple  as  1  +  1  =  2. 

A  good  product,  plus  WCKY's  tremendous  cover- 
age .  .  .  and  a  loyal,  responsive  audience,  is  AL- 
WAYS an  unbeatable  combination. 
This  same  unbeatable  combination  is  ready  and 
waiting  to  do  a  real  job  for  you.  Get  all  the  facts 
. . .  then  get  your  sales  story  on  WCKY  .  . .  and  get 
"phenomenal  results." 


CINCINNATI 


Call  collect  Tom  Welstead 
Eastern  Sales  Manager 
53  E.  51st  St.,  New  York  City 
Phone:  Eldorado  5-1127 
TWX  Ny  1-1688 
or 

C.  II.  "Top"  Topmiller 
WCKY  Cincinnati 
Phone:  Cherry  6565 
TWX:  Ci  281 


FOUR    HOURS   A    DAY     •     SEVEN    DAYS   A  WEEK 


ENTERPRISE  Brewing  Co.,  Fall  River,  Mass., 
signs  to  sponsor  Mr.  District  Attorney  on 
WJAR-TV  Providence.  Signing  is  A.  F.  Haffen- 
reffer  Jr.,  Enterprise  v.  p. -asst.  treas.  Others 
(I  to  r):  A.  J.  Kearns,  A.  J.  Kearns  adv.  agency; 
Ed  Boghosian,  WJAR-TV  acct.  exec;  Harry 
Wheeler,  Ziv-Tv. 


WTVD  (TV)  Durham,  N.  C,  signs  its  first 
sponsor,  Home  Building  &  Loan  Assn.  L  to  r: 
seated — Harmon  Duncan,  WTVD  pres.;  Wal- 
ter Biggs,  pres.,  and  Gordon  Ogburn,  v.  p.,  both 
HB&LA;  standing — Mike  Thompson,  WTVD 
sls.-prom.  mgr.;  William  D.  Carmichael  III, 
Harvey-Massengale  adv.  agency.  Station,  not 
yet  on  air,  changes  call  to  WTVD  (TV)  from 
WTIK-TV  in  June. 


ALLSTATE  Insurance  Co.  will  sponsor  Bob 
Fouts'  Baseball  Scoreboard  on  KPIX  (TV)  San 
Francisco.  L  to  r:  Don  Chapin,  asst.  sis.  mgr., 
John  E.  Meyer,  regional  sis.  mgr.,  and  agent 
Ken  Kolte,  all  of  Allstate;  Bob  Fouts;  Jack 
Dickman,  Allstate  asst.  sis.  mgr. 


WGN-TV  Chicago  luncheon  honoring  pianist 
Liberace  drew  (I  to  r)  Jay  Faraghan,  WGN-TV 
prog,  mgr.;  Liberace;  Aaron  Settle,  Smith  & 
Settle,  Chicago  food  broker  for  Swanee  tissue, 
co-sponsor  of  Liberace  on  WGN-TV;  Ted  Web- 
er, WGN-TV  sis.  mgr.;  Harold  Requa,  adv. 
mgr.,  Westgate-California  Tuna  Pkg.  Co. 
(Breast-O-Chicken  tuna),  co-sponsor;  Harry 
Pearlman,  pres.,  Nat'l  Paper  Co.  (Swanee); 
Larry  Kaner  (in  rear),  sis.  mgr.  for  tuna  firm. 


GOVERNMENT 


SENATE  UHF  HEARING  RESUMES 
TUESDAY  WITH  FULL  SCHEDULE 

Vhf  telecasters  prepare  to  tell  their  side  of  the  story  as  Sen.  Johnson 
discloses  excise  tax  relief  for  uhf  sets  is  still  to  be  considered  by  the 
Senate  Finance  Committee.  NARTB's  Harold  E.  Fellows  will  speak 
for  all  television,  not  vhf  or  uhf. 


GENERAL  plan  for  the  Senate  uhf  inquiry 
which  resumes  tomorrow  (Tuesday)  afternoon 
is  for  additional  uhf  and  then  NARTB,  vhf 
and  network  representatives  to  testify,  roughly 
in  that  order. 

Announcement  by  Sen.  Charles  E.  Potter 
(R-Mich.),  chairman  of  the  Senate  Communica- 
tions Subcommittee,  that  the  hearing  will  get 
underway  as  planned,  highlighted  a  week  of: 

•  Final  preparation  of  the  vhf  testimony 
which  will  be  developed  by  four  to  five  vhf  tele- 
casters  and  attorney  W.  Theodore  Pierson, 
Washington  counsel  for  the  vhf  segment  of 
the  tv  industry. 

•  Action  by  Sen.  Edwin  C.  Johnson  (D- 
Colo.)  who  revealed  he  has  a  commitment  from 
the  Senate  Finance  Committee,  of  which  he  is 
a  member,  to  consider  his  proposal  for  uhf  re- 
ceiver excise  tax  relief  on  its  merits.  The 
Johnson  amendment,  he  disclosed,  will  be 
taken  up  when  a  measure  on  estate  taxes  (HR 
6440)  comes  before  the  committee.  The  Sen- 
ator is  banking  on  wide  industry  support  and 
the  policy  statement  of  the  Potter  group  favor- 
ing such  relief  (elimination  of  the  10%  ex- 
cise levy  at  the  manufacturing  level). 

•  NARTB  affirmation  that  it  will  not  sym- 
pathize with  either  "uhf  or  vhf."  Harold  E. 
Fellows,  who  will  testify  this  week,  said  he 
will  represent  "television." 

The  hearing  opens  tomorrow  at  1:30  p.m. 
in  G-16,  the  regular  Senate  Commerce  Commit- 
tee room  in  the  Senate  wing.  Sessions  each  day 
thereafter  will  begin  at  9:30  a.m. 

It  was  disclosed  last  week  that  Rep.  John  E. 
Moss  Jr.  (D-Calif.)  of  Sacramento  has  asked 
to  testify  before  the  subcommittee. 

Only  Fellows  for  NARTB 

Also  revealed  was  the  NARTB  decision  that 
A.  Prose  Walker,  manager  of  NARTB  Engineer- 
ing Dept.,  would  not  testify.  President  Harold 
E.  Fellows  of  the  trade  association  will  be  the 
sole  NARTB  spokesman. 

Network  people  are  expected  to  be  the  last 
to  appear  on  the  stand.  Sessions  probably  will 
go  through  the  week. 

The  unofficial  witness  list  as  of  last  Thursday : 

Raymond  F.  Kohn,  WFMZ-TV  Allentown,  Pa.; 
Melvin  Goldberg,  consultant,  UHF  Industry  Co- 
ordinating Committee;  Noran  E.  Kirsta,  WFTL- 
TV  Ft.  Lauderdale,  Fla.;  Farris  Eahall,  WFEA 
Manchester,  N.  H.;  Thomas  Chisman,  WVEC- 
TV  Norfolk  (Hampton);  Hulbert  Taft  Jr., 
WKRC-TV  Cincinnati;  Gordon  Brown,  WSAY 
Rochester. 

Also,  Franklin  C.  Salisbury,  attorney,  Salis- 
bury &  Wall;  Raymond  Wilmotte,  consulting 
engineer;  Leon  Green,  KNUZ-TV  Houston; 
Philip  Merryman,  WICC-TV  Bridgeport,  Conn.; 
J.  Howard  McGrath,  attorney  (representing 
Edward  Lamb);  John  Esau,  KTVQ  (TV)  Okla- 
homa City. 

Also,  Mr.  Fellows;  Irvin  M.  Kipnes,  Beach- 
view  Broadcasting  Corp.  (vhf  applicant  in 
Norfolk) ;  George  Storer,  Storer  Broadcasting 
Co.;  Mr.  Pierson  and  the  vhf  group;  A.  Earl 
Cullum,  consulting  engineer;  Rep.  Moss;  Paul 
Bartlett,  Fresno,  Calif.;  Harry  Tannenbaum, 
WTVI  (TV)  St.  Louis. 

Also,  Ernest  L.  Jahncke  Jr.,  ABC-TV;  Jack 
Van  Volkenburg,  CBS-TV;  Joseph  V.  Heffernan, 
NBC-TV. 

Addressing  the  Wisconsin  Broadcasters  Assn. 
Tuesday  (see  story,  page  50),  NARTB  President 
Harold  E.  Fellows  said  he  would  testify  "in  be- 


half of  television.  Uhf  and  vhf  are  both  tele- 
vision. The  testimony  I  will  offer  will,  to  the 
best  of  my  ability,  be  impartial — an  historical 
review  of  the  developments  of  television  in  this 
country." 

He  added,  "It  is  not  my  purpose  in  going 
before  the  Senate  subcommittee  to  represent  any 
other  than  the  entire  industry — the  welfare  of 
the  industry,  the  hope  of  that  industry,  the 
future  of  that  industry,  and  the  reputations  and 
integrity  of  those  who  represent  that  industry." 

'10-CITY  PLAN'  OFFERED 
TO  STOP  INTERMIXTURE 

WCAN-TV's  Lou  Poller,  presi- 
dent of  Uhf  Tv  Assn.,  makes 
the  suggestion  in  a  letter  to  the 
Senate  Communications  Sub- 
committee studying  uhf. 

PROPOSAL  that  10  major  markets,  now  oper- 
ating with  intermixed  vhf  and  uhf  stations,  be 
switched  over  at  once  to  vhf  or  uhf-only  was 
made  last  week  to  the  Senate  Commerce  sub- 
committee investigating  the  plight  of  uhf  tele- 
vision. 

Suggestion  was  made  by  Lou  Poller,  ch.  25 
WCAN-TV  Milwaukee,  who  is  also  president  of 
the  Uhf  Tv  Assn.  Mr.  Poller  has  been  one  of 
the  leading  proponents  urging  Congressional 
action  to  eliminate  intermixture. 

Mr.  Poller  suggested  that  among  the  ten 
cities,  which,  he  said,  account  for  almost  50% 
of  the  three  million  receivers  in  the  United 
States,  those  which  have  a  predominance  of 
vhf  stations  be  made  entirely  vhf,  and  those  with 
a  predominance  of  uhf  stations  be  made  solely 
uhf.  These  are  the  cities  and  the  estimated  set 
count,  as  listed  by  Mr.  Poller: 

Vhf  Uhf  Total  Uhf 

City           stations  stations  sets  sets 

San  Francisco        3  1  840,000  70,000 

Miami                   1  2  240,000  120,000 

Louisville              2  1  370,000  82,000 

Portland,  Me.        1  2  90,000  70,000 

Boston                    2  1  1,400,000  105,000 

St.  Louis                1  3  620,000  215,000 

Oklahoma  City     2  2  260,000  83,000 

Dayton                  2  1  637,000  32,000 


Pittsburgh 
Milwaukee 


637,000 

943,000  250,000 
668,000  218,000 


Total 


6,068,000  1,345,000 

"There  may  be  some  'secondary'  markets  that 
I  have  not  yet  covered  which  can  be  included," 
Mr.  Poller  wrote  in  his  letter  to  Committee 
communications  specialist  Nicholas  Zapple, 
"but — if  these  markets  are  changed  to  all  V 
or  all  U,  whichever  is  predominant,  you  will 
be  eliminating  almost  50%  of  the  problems  of 
the  country  in  one  stroke  without  serious  dis- 
location. More  important,  it  sets  up  the 
'laboratory'  for  the  total  elimination  of  inter- 
mixture and  reallocation." 

In  such  markets  as  Portland,  Ore.,  where  the 
intermixture  problem  is  not  acute,  Mr.  Poller 
recommended  that  where  additional  stations 
are  granted  in  such  markets  then  the  cities 
should  be  designated  either  all  vhf  or  all  uhf. 
"There  should  be  no  further  licensing  of  any 
stations,  whether  black  and  white  or  color  that 
create  intermixture,"  Mr.  Poller  said. 


Broadcasting 


Telecasting 


No  small  feat! 


Northwesterners  once  believed  no  one  could  ever 
follow  in  Paul  Bunyan's  footsteps.  So  big  were 
the  legendary  hero's  boots  that  his  footfall 

resounded  across  three  counties. 

But  today— thanks  to  giant  WCCO  Radio  — 
Cedric  Adams  fills  Bunyan's  boots  and  then  some. 
Adams  (as  most  everyone  knows)  is  WCCO's 
nationally-famed  humorist,  emcee,  commentator 
and  columnist.  When  he  speaks,  he  steps  up  sales 
over  a  109-county,  992,400-family  territory. 

And  no  wonder :  throughout  this  vast  area,  he's 
listened-to  during  the  week  by  two  out  of 
every  three  of  these  families! 

If  you'd  like  to  make  giant  sales  strides  in  the 
Northwest,  ask  us  or  CBS  Radio  Spot  Sales  about 
Cedric  Adams  or  some  of  the  other  fast-stepping 
personalities  on  WCCO  Radio. 


THE  NORTHWEST'S  50,000-WATT  GIANT  •  MINNEAPOLIS- ST.  PAUL  WCCO  RADIO 

Represented  by  CBS  Radio  Spot  Sales 


GOVERNMENT 


UHF  TAX  RELIEF 
URGED  BY  BRENNER 

UHF  telecaster  can  be  helped  with  tax  relief, 
West  Coast  attorney  Joseph  Brenner,  former 
FCC  legal  aide,  submitted  last  week  to  the 
Senate  Commerce  subcommittee  looking  into 
the  problems  of  uhf. 

In  his  statement,  filed  with  the  Committee, 
Mr.  Brenner  recommended  that  uhf  broad- 
casters be  permitted  to  offset  expenditures 
made  in  promoting  and  developing  a  uhf  au- 
dience in  the  early  years  of  operation  against 
later  earnings  after  such  circulation  has  been 
established. 

As  an  alternative,  he  suggested  that  uhf 
broadcasters  be  permitted  to  treat  such  expendi- 
tures as  current  operating  expenses. 

Mr.  Brenner  also  recommended  that  uhf 
broadcasters  be  permitted  the  same  rate  of  de- 
preciation on  their  equipment  as  permitted  to 
vhf  telecasters  up  to  this  year.  This  is  a  four- 
year  "straight-line"  depreciation  factor,  now 
being  proposed  by  the  Bureau  of  Internal 
Revenue. 

The  Los  Angeles  attorney  also  suggested  that 
manufacturers  be  required  to  label  vhf-only  re- 
ceivers as  not  capable  of  receiving  all  of  the 
channels  which  may  be  operating,  or  which 
have  been  allocated,  to  a  community.  A  more 
drastic  approach  "but  correspondingly  more 
effective  one,"  Mr.  Brenner  said,  would  be  to 
prohibit  in  interstate  commerce  the  shipment 
of  vhf-only  receivers. 

Mr.  Brenner  referred  to  his  previous  sug- 
gestions to  the  FCC  [B*T,  May  3],  which  pro- 
posed the  establishment  of  subscription  tele- 
vision for  uhf  stations  only,  and  provision  for 
sterophonic  or  multi-channel  sound  for  uhf 
stations  only.  He  also  recommended  that  uhf 
stations  be  permitted  to  program  music  with 
fixed  visual  images,  such  as  test  patterns,  slides 
and  still  photographs,  as  vhf  stations  were  per- 
mitted to  do  prior  to  mid-1951. 

In  his  final  proposal  to  the  FCC,  Mr.  Brenner 
recommended  that  the  rules  be  changed  to  re- 
quire that  networks  have  one  third  of  their 
affiliates  on  the  uhf  band,  at  the  end  of  one 
year;  and  one  half  at  the  end  of  two  years. 

FTC  Implements  New 
Compliance  Program 

STEPS  are  being  taken  by  the  Federal  Trade 
Commission  to  put  into  effect  its  "integrated 
compliance  program"  and  other  improvements 
in  its  compliance  procedures,  it  was  announced 
last  week  by  Chairman  Edward  F.  Howrey. 

The  program  calls  for  a  systematic  and  selec- 
tive review  of  4,000  cease  and  desist  orders, 
8,000  stipulation-agreements  to  cease  and  desist, 
and  2,000  trade  practice  rules,  he  explained. 

Chairman  Howrey  announced  that  FTC  has 
approved  the  recommendations  of  a  special 
committee  he  appointed  last  September  to  study 
the  agency's  procedures  for  obtaining  com- 
pliance with  the  laws  it  administers. 

As  the  initial  step  in  the  integrated  com- 
pliance program,  Mr.  Howrey  said  the  Com- 
mission has  directed  FTC  Executive  Director 
Alex.  Akerman  Jr.  and  General  Counsel  Earl 
Kintner  to  start  a  systematic  survey  of  all  out- 
standing orders,  stipulations  and  trade  practice 
rules. 

Other  steps  to  be  taken  include:  (1)  Closer  co- 
ordination between  the  general  investigation 
staff  and  the  staffs  primarily  responsible  for 
compliance.  (2)  More  frequent  use  of  pro- 


cedures for  requiring  the  filing  of  special  follow- 
up  reports  "showing  the  manner  and  form  of 
compliance  with  cease  and  desist  orders."  (3) 
Use  of  a  more  informative  letter  of  notification 
to  respondents  under  orders  and  parties  to 
stipulations  concerning  the  action  taken  in  re- 
ceiving and  filing  their  reports  of  complaince. 
(4)  A  more  effective  program  for  enlisting  the 
cooperation  of  industry  members  to  effect  in- 
dustry-wide observance  of  trade  practice  rules, 
including  more  extensive  utilization  of  industry 
trade  practice  committees. 

In  announcing  the  plan  for  systematic  survey- 
ing and  screening  of  stipulations,  Mr.  Howrey 
said: 

"In  the  past,  checks  on  compliance  with  stipula- 
tions have  been  limited  almost  entirely  to  matters 
brought  to  the  attention  of  the  Commission  by 
outside  sources  or  detected  in  the  regular  survey 
of  radio  and  periodical  advertising.  There  have 
been  no  systematic  checks  on  compliance  after 
the  required  report  of  compliance  is  received  and 
filed  by  the  Commission.  This  has  resulted  in  a 
backlog  of  some  8.000  stipulations  in  which  the 
Commission  is  without  any  reasonably  current 
information  as  to  whether  the  parties  thereto  are 
complying  with  their  agreements." 

TREASURY  LAUDS 
RADIO-TV  AID 

Department  officials,  backed 
by  message  from  President 
Eisenhower,  pay  tribute  to  the 
role  of  radio-tv  and  all  adver- 
tising in  the  promotion  of  sales 
of  U.  S.  Savings  Bonds. 

OFFICIAL  praise  for  the  role  of  radio,  tv  and 
other  advertising  media  in  stimulating  public 
sale  of  U.  S.  Savings  Bonds  was  given  Tuesday 
by  President  Eisenhower,  Secretary  of  the 
Treasury  George  M.  Humphrey  and  other  high 
government  officials. 

Volunteer  work  of  the  advertising  industry 
was  reviewed  at  a  Washington  meeting  of 
Treasury  officials  and  50  executives  of  adver- 
tising agencies  and  media  who  represented  the 
Advertising  Council.  Distinguished  Service 
Award  for  his  six  years  of  service  as  Adver- 
tising Council  volunteer  coordinator  for  Sav- 
ings Bond  advertising  was  presented  to  Thomas 
H.  Young,  advertising  director  of  U.  S.  Rubber 
Co.  Robert  R.  Mathews,  vice  president  of 
American  Express  Co.,  becomes  the  new  co- 
ordinator. 

President  Eisenhower's  tribute  to  advertisers, 
.agencies  and  media  was  conveyed  by  Sherman 
Adams,  Assistant  to  the  President.  Niles  A. 
Lennartson,  Assistant  to  the  Secretary,  present- 
ed Secretary  Humphrey's  appreciation.  Speakers 
included  W.  Randolph  Burgess,  Deputy  to 
Secretary  Humphrey;  Dr.  Neil  H.  Jacoby.  of 
the  Council  of  Economic  Advisers,  and  Earl 
O.  Shreve,  national  director  of  the  Treasury's 
Savings  Bond  Division. 

Sales  of  E  and  H  bonds  have  broken  long- 
time records  each  month  this  year,  Mr.  Shreve 
reported.  Redemptions,  too,  are  declining  and 
the  result  is  a  further  increase  in  net  sales. 

The  Tuesday  meeting  included  a  general  dis- 
cussion of  the  role  all  media  play  in  bond  sales. 
Radio  promotion  includes  the  weekly  Guest 
Star  quarter-hour  disc  on  2,800  stations  plus 
an  average  of  a  spot  a  day  on  each  station. 
Nearly  100%  use  of  film  announcements  on 
tv  stations  was  reported,  with  each  station  car- 
rying an  average  of  five  announcements  a  week. 
In  addition  the  radio-tv  promotion  includes 
wide  use  of  Treasury  Bandstand  programs,  with 
AFM  musicians  and  the  networks  contributing 
services  and  facilities,  plus  spots  on  co-op  net- 


TREASURY  DEPT.  distinguished  service 
award  is  presented  to  Thomas  H.  Young 
(r),  director  of  advertising,  U.  S.  Rubber 
Co.,  by  Secretary  of  the  Treasury  George 
M.  Humphrey.  Mr.  Young  retired  Mon- 
day as  Advertising  Council  volunteer  co- 
ordinator for  Savings  Bond  advertising. 

work  shows.  On  top  of  these  contributions  an 
the  regular  Advertising  Council  allocations  oi  | 
commercial  programs. 

Mr.  Shreve  told  B«T  that  radio  and  tv  giv 
outstanding  help  in  spurring  bond  sales.  H 
said: 

"I  want  to  thank  the  broadcasters  of  Amei 
ica  for  the  leading  role  they  are  playing  in  ou 
sales  success.  Radio  and  television  have  cor 
tributed  to  our  program  in  a  major  way  by  el 
fectively  and  consistently  delivering  savins  I 
bonds  messages  to  virtually  every  family  in  th] 
land. 

"Your  broadcasts  have  induced  millions  cj 
citizens  to  save  for  personal  security  and  or 
country's  economic  welfare  through  systemati 
investment  in  Savings  Bonds.  May  I  expre; 
to  every  broadcaster  the  Treasury  Dept.'s  sir, 
cere  thanks  for  a  magnificent  job  in  the  publi 
interest." 

Radio-tv  representatives  at  Tuesday's  counc 
meeting  included  Ralph  W.  Hardy,  NARTI 
Earl  H.  Gammons.  CBS;  Everett  Holies,  MB' 
Leslie  G.  Arries  Jr..  DuMont  Tv  Networ 
George  Wheeler,  NBC. 

The  council  was  represented  by  Preside! 
Theodore  S.  Repplier,  Hector  Perrier  and  Jam| 
Lambie  Jr.  Other  Treasury  Dept.  and  Savin; 
Bond  Division  representatives  included  Arthi 
B.  Hill,  special  assistant  to  Mr.  Shreve,  ar 
Edmund  J.  Lineham,  newly  appointed  as  a1 
sistant  national  director  for  advertising  ar' 
promotion. 

Senate  Unit  to  Study 
Anti-Alcohol  Ad  Bill 

A  SENATE  GROUP  once  again  will  hear  tesfl 
mony  on  prohibitionist-sponsored  legislatio, 
to  bar  alcoholic  beverage  advertising  in  9 
media,  including  radio  and  television. 

The  hearing,  the  seventh  Congressional  airii ) 
in  past  year,  will  be  held  one  week  from  tod;  I! 
(Monday)  before  the  Senate  Business  &  Co  | 
sumer  Interests  Subcommittee.  The  bill  (Lang 
measure)  is  a  companion  to  the  Bryson  propos 
which  was  heard  a  few  weeks  ago  by  the  Hou 
Interstate   &   Foreign    Commerce  Commits 
[B«T,  May  31,  24].   It  is  expected  the  san 
people  in  general  will  testify  in  the  Senate  < 
the  Langer  bill  (  S  3294)  as  appeared  in  ti 
House  for  the  Bryson  plan 


Page  58 


June  14,  1954 


Broadcasting 


Telecasts,, 


Introducing  a  revolutionary  and 
much-needed  new  service. . . 


2  Outstanding  Talent  Groups 
Featured  on  First  Releases 


.AWRENCE  WELK  and  his  famous 
Champagne  Music  Orchestra.  Cur- 
'ently  breaking  all  records  on  the 
Coast.  Completing  his  third  year  at 
Aragon  Ballroom,  Ocean  Drive, 
Calif.  His  Dodge  Motors  sponsored 
TV  show  has  32.2  rating — the  top 
how  of  the  Coast. 


■  a- 


ANICE  LUCE  TRIO,  one  of  the  coun- 
t's top  instrumental  combos,  cur- 
•ntly  appearing  at  Beverly-Wilshire 
'otel,  Los  Angeles. 


Abbreviated,  yet  complete  .  .  .  Tailored  to  fit  smoothly  into  time- 
tight  program  schedules  .  .  .  Eliminates  breaking  into  middle  of 
tune  as  often  happens  with  ordinary  2%  or  3  minute  recordings 
.  .  .  Lets  you  squeeze  in  that  precious  extra  minute  or  more  you 
need  for  an  extra  commercial  without  double  or  triple  spotting! 

20  New  SHORTY-TUNES  Each  Month— Service  provides  10  current 
pops  and  10  standard  pops  on  two  12"  33^  r.p.m.  vinylite  discs. 
Featuring  top  recording  bands  and  combos. 

EXTREMELY  LOW  PRICE— You'll  be  amazed  at  how  little  this 
service  costs.  What's  more,  a  whopping  discount  to  present  Stand- 
ard Library  owners.  You  buy  SHORTY -TUNES  outright  —  no 
lengthy  lease. 

Shorty-Tunes  are  your  short-cut  to  better,  more  flexible,  more  prof- 
itable programming.  Find  out  how  they  can  save  money  and  make 
money  for  your  station.  Phone,  wire  or  write  for  full  details  and 
FREE  AUDITION  PLATTER. 


INI  o 

RADIO  TRANSCRIPTION  SERVICES,  INC. 

360  N.  Michigan  Ave.,  Chicago  1,  III. 


Probers  Told  Tv  Doesn't 
Accelerate  Delinquency 

TWO  WITNESSES  told  the  Senate  Judiciary 
subcommittee  on  juvenile  delinquency  meeting 
June  5  in  New  York  that  violence  tends  to  be 
more  prevalent  on  tv  programs  in  "children's 
hours"  than  at  other  times.  But  they  agreed 
with  testimony  of  Ralph  W.  Hardy,  vice  presi- 
dent of  NARTB,  that  "expert  and  informed 
opinion  now  tends  to  be  extremely  cautious 
and  reserved  in  assigning  any  clearly  definable 
relationship  between  television  fare  and  influ- 
ences tending  to  accelerate  the  incidence  of 
juvenile  delinquency." 

The  first  witness  to  cite  the  tendency  toward 


more  violence  on  children's  programs  was  Rich- 
ard Clendenen,  staff  director  of  the  subcom- 
mittee, who  used  figures  provided  in  a  study 
made  by  the  National  Assn.  of  Educational 
Broadcasters  of  programs  on  seven  New  York 
stations  Jan.  4-10,  1953.  A  monitoring  survey 
of  programming  by  NAEB  showed,  Mr.  Clen- 
denen said,  that  there  were  15.2  instances  of 
violence  an  hour,  while  for  the  adult  programs, 
during  the  sample  period,  the  comparable  av- 
erage was  6.2  instances  of  violence. 

A  similar  finding  was  reported  by  the  Rev. 
Everett  C.  Parker,  director  of  the  Communica- 
tions Research  Project  of  the  Broadcasting  & 
Film  Commission  of  the  National  Council  of 
the  Churches  of  Christ  in  the  U.  S.  A.  In  a 
survey  conducted  in  New  Haven  under  the 


supervision  of  the  Yale  Divinity  School  for  the 
past  two  years,  Mr.  Parker  said,  it  was  found 
that  children's  drama  "is  twice  as  violent  as 
adult  crime  drama  and  that  most  of  this  vio- 
lence occurred  in  a  non-humorous  context." 

Another  witness  appearing  before  the  sub- 
committee was  Mrs.  Milton  Whitman,  who  re- 
ported on  a  monitoring  survey  she  conducted 
in  Chevy  Chase,  Md.,  for  the  American  Assn. 
of  University  Women.  She  stated  that  children 
watching  tv  are  subjected  to  "a  steady  diet  of 
crime  and  violence,"  and  that  throughout  pro- 
grams, there  was  "flaunting  of  the  proper  law 
enforcement  agencies." 

Sen.  Robert  C.  Hendrickson  CR-N.  J.),  chair- 
man, said  his  subcommittee  had  received  "thou- 
sands and  thousands  of  letters"  from  parents 
expressing  concern  about  the  influence  of  tele- 
vision on  youngsters.  The  subcommittee  also 
is  conducting  a  parallel  investigation  into  the 
possible  relationship  between  crime-sex  "comic" 
books  and  juvenile  delinquency. 

"The  broadcasting  industry  has  been  con- 
cerned with  the  juvenile  delinquency  issue  al- 
most from  its  beginning,"  Mr.  Hardy  told  the 
subcommittee.  In  radio's  beginning  there  were 
thoughts  that  "abnormal  behavior  patterns" 
might  result  from  some  of  the  •  programs  and 
from  "the  frequent  presentation  of  the  news  of 
the  day  in  the  instantaneous  and  living  style  of 
radio,"  he  said. 

"American  free-enterprise  radio  is  now  over 
a  quarter  of  a  century  old  and  it  is  significant 
to  note  that  there  is  no  substantial  evidence  in 
experience  that  in  any  way  confirms  the  prog- 
nostications of  those  earlier  prophets  of  doom," 
he  declared. 

Coincidental  Patterns 

"But  having  said  that,  let  me  make  it  clear 
that  experience  over  the  years  has  yielded  many 
valuable  lessons  and  guide  posts  for  broadcast- 
ers. We  have  recognized  that  there  are  coinci- 
dental patterns  of  cause  and  effect  ascertainable 
in  youthful  emotional  disturbances  which  ac- 
company excessive  portrayal  of  human  violence 
and  malpractices  in  their  many  aspects.  This 
has  led  to  the  establishment  of  standards  of 
practice  and  production  guides  voluntarily 
agreed  upon  and  self  enforced.  Significantly,  it 
has  also  produced  a  very  helpful  relationship 
between  the  broadcasters  of  the  various  com- 
munities and  parent  groups.  Law  enforcement 
and  educational  authorities  are  most  vitally  con- 
cerned with  juvenile  delinquency." 

Mr.  Hardy  said  the  Television  Code  is  a  "self- 
policing"  voluntary  action  taken  by  broadcasters 
who  "recognize  that  service  to  the  people  of 
this  country  is  the  industry's  greatest  respon- 
sibility as  well  as  its  greatest  opportunity."  He 
continued: 

"...  I  wish  to  state  that  the  broadcasting  in- 
dustry is  aware  of,  and  deeply  concerned  with 
the  problem  of  juvenile  delinquency.  As  broad- 
casters, we  have  a  very  vital  interest  in  all  ef- 
forts of  an  educational  and  preventative,  as 
well  as  enforcement,  character.  We  do  not  take 
lightly  our  public  responsibilities  as  managers 
of  great  media  of  communication,  and  will  con- 
tinue to  welcome  the  cooperation  of  all  in- 
terested parties  who  seek  for  a  solution  to  this 
major  social  problem.  We  have  embarked  on 
a  substantial  and  far-reaching  project  to  do 
something  constructive  about  these  issues  on  a 
community  as  well  as  national  basis. 

"We  are  striving  to  preserve  television's  in- 
fluence in  America  as  an  influence  for  good. 
What  we  have  already  learned  about  its  tre- 
mendous powers  of  exposition,  of  education,  of 
specific  and  general  motivation,  makes  us  avid 
students  of  the  age  in  which  we  live,  and  stu- 
dents as  well  of  the  great  communications  tool 
which  the  creative  genius  of  man  has  placed  at 
our  disposal." 


WDAY 


(FARGO,  N.  D.) 

IS  ONE  OF  THE  NATION'S 
MOST  POPULAR  STATIONS! 


Despite  local  competition  from  three  other 
major  networks,  WDAY  consistently  gets 
a  greater  share  of  Audience  —  Morning, 
Afternoon  and  Evening  —  than  all  other 
stations  combined,   in  Fargo-Moorhead ! 


NBC  •  5000  WATTS 
970  KILOCYCLES 

FREE  &  PETERS,  INC. 
Exclusive  National 
Representatives 
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CLOVERDALE 


IN  THE  GREATER  SAN  FRANCISCO  MARKET 
...you  cover  more  on  CHANNEL  4 


SANTA  ROSA 

.  PETALUMA  VALLEJO 


SACRAMENTO 


STOCKTON 


SAN 

FRANCISCO 


PALO  ALTO 


SANTA  CRUZ 


q       SAN  JOSE 


MODESTO 


CO 


-7™*  WATSONVILLE 


GILROY 


SALINAS 


KRON-TV  COVERS  THIS  BIG  MARKET. . . 

•  With  a  population  of  3,600,000 

•  Spending  4  V2  billion  dollars  annually  on 
retail  purchases 

•  The  sixth  largest  in  set  ownership 

...SO  COVER  MORE  ON 

CHANNEL  4 

FREE  &  PETERS,  INC.  •  NATIONAL  REPRESENTATIVES 


HOLLISTER 


BECAUSE  CHANNEL  4  PROVIDES... 

•  Maximum  legal  power  operating  at  100,000  watts 

•  Highest  antenna  in  San  Francisco  at 
1441  feet  above  sea  level 

•  Low  channel  frequency  insuring  stronger  signal 

•  Top-rated  NBC  and  local  programs 

SAN  FRANCISCO  IU 
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GOVERNMENT 


biq  froq 
biq  pond 

A  combination  you  can't  beat...  the  booming 
voice  of  an  established  VHF  station  with  max- 
imum power,  1049  foot  tower  and  CBS,  ABC 
and  Dumont  programs  in  a  pond  that  not  only 
includes  America's  25th  metropolitan  market 
but  the  entire  eastern  half  of  Virginia  (including 
Richmond)  and  all  of  northeastern  North  Car- 
olina. Buy  the  granddaddy  of  them  all  -  then 
watch  your  sales  curve  climb. 


channel  3 
NORFOLK 


REPRESENTED  BY  EDWARD  PETRY  a  COu  IN& 
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Florida  40  &  8  Unit 
Would  Ban  Subversives 

FCC  was  asked  last  week  to  exclude  automati- 
cally from  license  privilege  any  person  who 
now  is  or  was  associated  with  an  organization 
cited  by  the  Attorney  General  as  subversive. 
The  request  was  made  in  a  resolution  adopted 
June  2  by  La  Societe  des  40  Hommes  at  8 
Chevaux,  Voiture  No.  202  of  the  American 
Legion  at  Orlando,  Fla. 

Signed  by  Chef  de  Gare  Carl  D.  Buchanan, 
the  resolution  was  circulated  to  FCC  Chairman 
Rosel  Hyde,  Sen.  Joseph  McCarthy  (R-Wis.), 
other  Congressmen  and  press  sources,  including 
B«T. 

Although  the  resolution  included  no  specific 
name,  it  was  accompanied  by  the  list  to  which 
it  was  circulated  plus  a  photostat  of  page  2664 
of  the  March  2,  1950,  Congressional  Record. 
The  page  reported  comments  by  Rep.  Clarence 
J.  Brown  (R-Ohio)  on  the  then  current  Jeffer- 
son-Jackson Day  dinner  and  its  guests. 

Rep.  Brown  introduced  a  "statement"  by 
then  Rep.  Leonard  W.  Hall  (R-N.  Y.)  (now 
Republican  national  chairman)  "about  one 
guest  at  the  dinner,  Edward  Lamb."  At  the 
bottom  of  the  photostat  was  typed:  "Mr.  Ed- 
ward Lamb  is  petitioning  the  FCC  for  a  tv 
station  in  Orlando."  Portions  of  Rep.  Hall's 
statement  concerning  Mr.  Lamb's  background 
were  outlined  in  red  pencil. 

Mr.  Lamb,  owner  of  WHOO-AM-FM  Or- 
lando, is  contestant  for  ch.  9  there.  His  ap- 
plication for  license  renewal  of  WICU  (TV) 
Erie,  Pa.,  has  been  designated  for  hearing  by 
FCC  July  28  to  investigate  charges  of  mis- 
representation of  former  Communist  associa- 
tions [B»T,  June  7].  Mr.  Lamb  continues  to 
deny  any  such  former  ties  and  has  taken  FCC 
to  court. 

Rep.   Hall's   statement,   according  to  the 

Record,  contended  "Mr.  Lamb's  affinity  for 
Red  causes  has  been  the  subject  of  debate  on 
the  floor  of  the  House  of  Representatives  on 
at  least  five  occasions"  and  gave  citations. 

FCC  Proposes  to  Regroup 
Remote  Pickup  Frequencies 

PROPOSED  rule  making  to  amend  Sec.  4.402 
of  its  rules  with  respect  to  frequency  assign- 
ments to  remote  pickup  broadcast  stations  was 
announced  by  FCC  last  week. 

In  addition  to  incorporating  certain  changes 
in  Part  4,  including  the  Commission's  action  of 
May  14  in  making  frequencies  in  the  band  455- 
456  mc  (instead  of  451-452  mc)  available  foi 
remote  pickup  stations,  the  FCC  proposes  to  re- 
group the  remaining  frequencies  below  25  mc 
into  a  single  group  of  three  frequencies  avail- 
able to  all  broadcast  stations  on  a  shared  basis, 
and  to  channel  the  frequencies  in  the  25.85- 
26.10  mc  band. 

Combining  the  frequencies  below  25  mc, 
the  Commission  said,  would  provide  flexibility 
in  selecting  a  remote  pickup  operation  based 
on  considerations  of  adjacent  frequency  opera- 
tion and  the  proximity  of  those  frequencies  to 
the  am  band.  The  proposed  channeling  of  the 
frequency  band  25.85-26.10  mc  would  provide 
one  40  kc  channel  in  addition  to  the  present 
20  kc  channels  in  certain  groups.  In  addition, 
a  third  20  kc  channel  is  proposed  to  be  addeu 
to  other  groups  which  are  used  for  the  trans- 
mission of  voice  communications,  the  Commis- 
sion noted.  Comments  on  the  proposal  may  be 
filed  on  or  before  July  12. 
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Just  what  does  it  cost  to 
travel  coast-to-coast?* 


BY  AMERICAN  AIRLINES  I 

AIRCOACH  ♦ 

JX 


Th  Days 


BY 


7  Days 


CAR  \ 


II  It 
in  iiiu..— 

l«  1! 


Ilj  ill  1! 


JiiBiii 


(including  fax) 

ONE  MEAL  $100 


TOTAL  $10990 


FARE 

$S876 

(including  1 

ax) 

SEAT 

$/IO 

MEALS 

TIPS,  etc. 

$J50 

TOTAL 

$ff236 

GAS,  OIL  $7185 
6  NIGHTS 


30 


oo 


LODGING 
18  MEALS  $23S0 
TOLLS,  etc.  $1000 
TOTAL  *13535 


Despite  the  fact  that  it  is  an  economy  service, 
some  people  have  the  notion  Aircoach  is  still  more 
expensive  than  other  forms  of  transportation. 
Quite  to  the  contrary,  it  is  more  economical  than 
most,  as  shown  in  the  above  figures.  Keep  in  mind, 
too,  American's  Aircoach  is  the  finest  way  to 


-IC-  BETWEEN  NEW  YORK  AND  LOS  ANGELES 

travel  as  well!  American  offers  the  extra  speed 
and  comfort  of  300  mph  pressurized  DC-6's— 
flown  and  serviced  by  regular  American  Airlines 
personnel.  Days  faster,  dollars  cheaper  than  rail- 
coach  or  automobile,  American's  Aircoach  is  the 
biggest  travel  bargain  in  history! 


(^America's  Jleading  Air/uie 


AMERICANA/RUNES" 
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CULLUM  ANALYZES  SKYWAVE  ISSUES 


In  a  report  to  clients,  A.  Earl 
Cullum  Jr.,  consulting  engi- 
neer, offers  alternate  solutions. 

ANALYSIS  of  FCC's  proposed  decision  in  the 
daytime  skywave  case  and  alternate  solutions 
to  those  offered  by  the  Commission  are  set  forth 
by  A.  Earl  Cullum  Jr.,  consulting  engineer,  in  a 
report  submitted  to  his  firm's  clients  last  week. 

Mr.  Cullum  contends  that  while  the  FCC  pro- 
posal [B»T,  March  15]  is  designed  to  increase 
protection  to  Class  I  clear  channel  outlets,  it 
actually  will  result  in  greater  daytime  skywave 
interference  at  sunrise  and  sunset  hours  to 
both  Class  I  and  Class  II  outlets. 

Oral  argument  on  merits  of  its  proposal  has 


been  scheduled  by  FCC  for  July  15;  briefs  are 
due  July  8,  appearances  July  1.  Comments  on 
notice  of  further  proposed  rule-making  to  imple- 
ment the  plan  are  due  Aug.  2  with  replies  Aug. 
17  [B«T,  June  7]. 

Mr.  Cullum  recalls  that  in  the  daytime  sky- 
wave  case  (Docket  8333),  heard  by  the  Com- 
mission in  1947,  uncontested  basic  engineering 
data  and  curves  for  determining  skywave  inter- 
ference were  presented  by  FCC  witnesses. 

"We  know  of  no  engineering  objection  to  the 
curves  at  this  time,"  Mr.  Cullum  says,  and  the 
Commission  "is  bound  to  accept  and  adopt 
these  curves  to  determine  daytime  skywave  in- 
terference until  additional  or  better  information 
becomes  available". 


The  Night  the  Stars  Came  Oat 

If  the  stars  came  out  only  one  night  a  year,  what  an 
audience  they  would  draw.  And  if  WIBW  broadcast  only 
one  day  out  of  365,  what  a  rush  there  would  be  for  avail- 
abilities. 

Fortunately  for  advertisers,  WIBW  is  on  the  air  every 
day  from  dawn  to  midnight.  To  the  farm  and  small  town 
folks  who  make  up  our  audience,  we're  as  dependable  as 
the  North  Star  .  .  .  dependable  in  our  services  in  their 
best  interests. 

That's  why  WIBW  consistently*  continues  to  be  the 
station  that  Kansas  farm  folks  listen  to  most— the  station 
where  RESULTS  make  it  the  first  choice  of  sales-minded 
advertisers. 

•Kansas  Radio  Audience  1937  to  1953 

WIBW 

-  CBS  Radio,  Topeka,  Kansas 

Ben  Ludy,  Gen.  Mgr.  WIBW  -  WIBW-TV  and  KCKN 

Rep:  Capper  Publications,  Inc. 
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Summarizing  the  general  effects  of  the  pro- 
posal on  domestic  stations  if  it  is  adopted,  Mr. 
Cullum  outlines  the  following: 

1.  Class  I- A  Station — These  stations  would  not 
be  affected  in  their  hours  of  operation  or  in 
power.  They  could  be  subjected,  however,  to 
serious  additional  daytime  skywave  interference 
by  increases  in  power  of  existing  class  II  stations 
or  by  the  assignment  of  additional  Class  II  sta- 
tions on  the  channel. 

2.  Class  I-B  Stations — These  stations  would  not 
be  affected  in  their  hours  of  operation  or  in 
power.  Certain  of  these  stations  would  be  re- 
quired to  reduce  the  radiation  toward  other 
Class  I-B  stations  during  transition  periods  from 
SR  to  SR  +  2  [sunrise  plus  two  hours]  and  from 
SS  —  2  [sunset  minus  two  hours]  to  SS.  They 
could  be  subjected  to  serious  additional  daytime 
skywave  interference  by  increases  in  power  of 
existing  Class  II  stations  or  by  the  assignment 
of  additional  Class  II  stations  on  the  channel. 

3.  Class  II  Stations— The  three  types  of  Class 
II  stations  would  be  affected  as  follows: 

a.  The  Unlimited-Time  stations  would  not  be 
affected  in  their  hours  of  operation  or  in  power. 
Certain  of  these  stations  would  be  required  to 
reduce  the  radiation  toward  Class  I-B  stations 
during  transition  periods  from  SR  to  SR  +  2 
and  from  SS  —  2  to  SS.  They  could  be  subjected 
to  serious  additional  daytime  skywave  interfer- 
ence by  increases  in  power  of  existing  Class  II 
stations  or  by  the  assignment  of  additional  Class 
II  stations  on  the  channel. 

b.  The  Limited-Time  stations  would  be  limited 
in  their  hours  of  operation  to  the  period  from 
local  sunrise  to  local  sunset.  These  stations  would 
not  be  affected  in  their  power,  but  they  would 
be  required,  in  certain  cases,  to  reduce  the  radi- 
ation toward  Class  I-B  stations  during  tran- 
sition periods  from  SR  to  SR  +  2  and  from  SS 

-  2  to  SS.  They  could  be  subjected  to  serious 
additional  daytime  skywave  interference  by  in- 
creases in  power  of  existing  Class  II  stations  or 
by  the  assignment  of  additional  Class  II  stations 
on  the  channel. 

c.  The  Daytime  stations  would  not  be  affected 
in  their  hours  of  operation  or  in  power.  Certain  of 
these  stations  would  be  required  to  reduce  the 
radiation  toward  Class  I-B  stations,  during  tran- 
sition periods  from  SR  to  SR  +  2  and  from  SS 

—  2  to  SS.  They  could  be  subjected  to  serious 
additional  daytime  skywave  interference  by  in- 
creases in  power  of  existing  Class  II  stations  or 
oy  the  assignment  of  additional  Class  II  stations 
on  the  channel. 

4.  General — Class  I-B.  II  and  III  stations  would 
be  required  to  sign  on  and  off,  or  change  mode  of 
operation,  at  sunrise  and  sunset  with  utter  dis- 
regard of  the  actual  interference  conditions  at 
those  times. 

While  Class  I  stations  under  the  present  rules 

are  protected  to  their  0.1  mv/m  contour  during 

the  day  he  says,  the  new  proposal  would  allow 

daytime  skywave  interference  to  go  as  high  as 

6.5  mv/m  at  640  kc  and  ranging  to  2.0  mv/m 

at  1580  kc. 

In  contrast,  Mr.  Cullum  notes  the  FCC  re- 
port set  forth  as  an  extreme  case  that  of  in- 
terference by  KFUO  Clayton,  Mo.,  a  limited 
time  station,  to  the  groundwave  service  of  KOA 
Denver.  The  interference  ranged  up  to  only  the 
2.8  mv/m  KOA  contour,  he  explains,  but  FCC 
estimated  this  as  about  80%  of  the  area  within 
the  normally  protected  KOA  contour. 

"If  the  Commission  feels  now  as  it  did  when 
the  report  and  order  was  released,"  he  says, 
"the  Commission  must  not  be  aware  of  the 
much  higher  limitations  condoned  by  the  report 
and  order."  For  KOA,  this  would  be  as  much 
as  5.5  mv/m,  he  asserts. 

"Further  investigations  on  our  part  have 
determined  that  the  Commission  has  made  no 
comprehensive  studies  to  determine  the  areas 
and  populations  that  would  be  lost  or  gained 
by  a  single  radio  station  as  a  result  of  daytime 
skywave  interference,"  the  Cullum  report  says. 
FCC  presented  examples  of  serious  interference 
and  then  "proceeded  to  condone  as  high  or 
higher  limitations  during  the  daytime  hours  for 
all  stations." 

The  Cullum  report  contends  FCC's  proposal 
would  allow  daytime  skywave  interference  tc 
Class  II  stations  to  go  as  high  as  14.6  mv/m 
for  an  outlet  500  miles  from  the  50-kw  station, 
or  3.8  mv/m  at  1,000  miles. 

"The  Commission  proposes  to  dispose  of  thi< 
problem  by  ignoring  it  in  effect,"  the  Cullum 
report  says,  noting  FCC  stated  there  is  nc 
evidence  as  to  the  seriousness  of  such  inter 
ference.  "If  the  Commission  feels  that  the 
record  is  defective  in  this  regard  with  respeel 
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What  can  you  do 
with  $260? 


It  all  depends.  Friend  of  ours  would  probably  lose  it 

fast,  playing  five-card  stud.  A  small  boy  might 
invest  in  ten  thousand  lollipops.   \ou  or  we  might 
pick  up  the  check  for  a  lot  of  highballs! 


:N  WOAY,  $260  will  buy  52  one-minute  spots! 

WOAY,  Oak  Hill,  is  West  Virginia's  second  most 
powerful  station! 

WOAY  is  10,000  watts  — covers  21  counties! 

WOAY  delivers  a  total  Nielsen  audience  of  102,200 
radio  homes! 

WOAY  delivers  ar,  average  daily  Nielsen  audience 
of  51,320  radio  homes! 

rite  direct  for  full  details,  including  availabilities. 


WEST  VIRGINIA  STATION  COVERAGE  DETAIL 


WOAY 

OAK  HILL,  WEST  VIRGINIA 

Robert  R.  Thomas,  Jr.,  Manager 
10,000  Watts  AM-20,000  Watts  FM 
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Radio 
Homes 
in  Area 

NCS  Area 

No.  of 
Coun- 
ties 

DAYTIME 

4-Week  Cum. 

Weekly 

Average  Day 

NCS  Circ. 

%  * 

NCS  Circ. 

%  * 

NCS  Circ. 

%* 

20,370 

FAYETTE 

1 

18,490 

90 

18,220 

89 

10,150 

49 

18,190 

GREENBRIER 

3 

15,490 

85 

15,130 

83 

6,720 

36 

66,940 

KANAWHA 

1 

10,310 

15 

7,180 

10 

4,410 

06 

14,570 

LEWIS 

4 

3,110 

21 

2,280 

15 

1,680 

11 

18,260 

LOGAN 

1 

2,780 

15 

1,960 

10 

1,020 

05 

19,440 

MERCER 

1 

8,000 

41 

6,480 

33 

3,990 

20 

14,290 

NICHOLAS 

3 

11,450 

80 

11,080 

77 

6,620 

46 

23,930 

RALEIGH 

1 

20,220 

84 

19,610 

81 

8,540 

35 

12,290 

ROANE 

4 

2,720 

22 

1,990 

16 

1,460 

11 

16,750 

WYOMING 

2 

9,630 

57 

8,610 

51 

6,730 

40 

225,030 

10  TOTAL 

21 

102,200 

92,540 

51,320 

*— %  of  Radio  Homes  in  Area 
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to  Class  II  stations,  we  feel  that  public  interest 
requires  that  the  Commission  reopen  the  record 
and  get  full  information  before  attempting  to 
decide  the  matter  on  incomplete  information 
supplied  by  the  Commission  staff,"  it  continues. 

Mr.  Cullum  observed  the  interference  to 
Class  III  stations  "is  not  likely  to  be  so  severe" 
while  Class  IV  stations  are  not  protected  from 
skywave  interference  during  nighttime  hours 
and  the  daytime  skywave  interference  to  them 
never  exceeds  that  at  night. 

Mr.  Cullum  explains  that  "during  the  hours 
before  sunrise  and  after  sunset  when  the  in- 
terfering stations  are  either  off  the  air  or 
operating  with  their  nighttime  directional  an- 
tenna patterns,  stations  are  protected  from 
interference." 

He  notes  FCC's  proposal  "would  allow  ex- 
cessive daytime  skywave  interference  to  occur 
at  sunrise  and  at  sunset.  This  situation  is  most 
unsatisfactory  in  that  a  station  which  is  en- 
joying wide-spread  coverage  during  the  day- 
time hours  has  its  extensive  area  limited  in 
the  late  afternoon  hours  to  a  rather  small  area. 
Then,  at  sundown,  the  station  suddenly  receives 
additional  protection  and  its  coverage  area  is 
extended  once  more.  A  similar  condition  in 
reverse  exists  in  the  early  morning  hours." 

Mr.  Cullum  states  "a  more  practical  arrange- 
ment would  be  one  which  would  allow  the 
daytime  skywave  interference  to  build  up  from 
the  normally  protected  daytime  contour  to  the 
normally  protected  nighttime  contour  of  the 
station,  at  which  time,  the  interfering  station 
would  either  sign  off,  reduce  power,  or  change 
its  mode  of  operation  to  its  nighttime  pattern 
in  order  to  provide  reasonable  protection  to 
other  stations." 

"Under  this  arrangement,"  the  Cullum  re- 


port explains,  "two  Class  I-B  stations,  designed 
to  protect  one  another,  would  change  simul- 
taneously from  their  daytime  mode  of  opera- 
tion to  their  nighttime  mode  of  operation.  The 
change  would  occur  at  a  time  such  that  the  day- 
time skywave  interference  would  not  exceed  0.5 
mv/m.  The  change-over  time  would  be  related 
to  sunset  at  the  midpoint  which  could  be  ob- 
tained from  suitable  curves  or  tables." 

The  same  principle  could  be  applied  to  Class 
II  stations  which  are  normally  protected  to  the 
0.5  mv/m  contour  during  the  day  and  2.5 
mv/m  at  night,  Mr.  Cullum  says.  Under  FCC's 
proposal,  he  points  out,  the  interference  level 
to  Class  II  stations  from  a  50  kw  outlet  500 
miles  distant  could  be  as  high  as  14.5  mv/m  at 
1500  kc  to  5.0  mv/m  at  500  kc. 

To  make  his  simultaneous-change  plan  work 
for  Class  II  outlet,  he  explains,  it  would  be 
desirable  to  change  the  operating  facilities  of 
some  Class  II  stations.  But  these  could  be 
afforded  priority  under  the  present  freeze  in 
Docket  8333,  he  indicates. 

Mr.  Cullum  in  conclusion  says  his  firm 
"does  not  believe  that  any  proposal  should  be 
adopted  by  the  Commission  until  determina- 
tions have  been  made  as  to  the  areas  that  would 
gain  or  lose  service." 

NBS  Radio  Research  Funds 

THE  National  Bureau  of  Standards  would  get 
$2.2  million  for  "radio  propagation  and  stand- 
ards" research  for  fiscal  1955  under  a  report 
released  last  week  by  the  Senate  Appropriations 
Committee. 

This  permits  an  increase  of  $500,000  (in- 
cluding NBS  administration  and  construction 
of  laboratories  and  other  research)  over  the 
House  recommendation.  Total  recommendation 
for  NBS  is  $6,615,000. 


Shreveport  Tv  Wins; 
Other  Proposed  Grants 

Recommended    victor  would 
take  over  facilities  of  now-  j 
operating  KSLA  (TV).  FCC  ex- 
aminers  rule   on   five  initial 
grants  during  week. 

LACK  of  radio  facilities,  as  well  as  better  pr 
posed  tv  programming,  facilities  and  staff  cor 
mitments  are  the  key  factors  which  persuad< 
FCC  Hearing  Examiner  Fanney  N.  Litvin 
recommend  that  ch.   12  at  Shreveport,  L;  J 
should  go  to  Shreveport  Television  Co.,  cor  1 
prised  of  local  theatre,  oil  and  real  estate  bu;  i 
nessmen. 

In  a  7  3 -page  initial  decision  issued  last  wee 
Mrs.  Litvin  holds  that  non-broadcaster  Shrev  j 
port  Television  Co.  is  to  be  preferred  ov' 
competitors  KRMD  Shreveport  and  Southlar  . 
Television  Co. 

If  the  initial  decision  is  upheld,  Shrevepo  I 
Television  Co.  will  take  over  the  ownership  i  t 
KSLA  (TV),  now  operating  on  ch.  12 
Shreveport.  Station  is  operating  under  a  terJI 
porary  grant  pending  the  outcome  of  the  Shrev  ! 
port  ch.  12  hearing  [B»T,  Aug.  31,  Sept.  2,'j 
1953]. 

In  other  initial  decisions  last  week,  FC  \ 
hearing  examiners  recommended  grants  f'jj 
the  following:  ch.  3  at  Sacramento,  Calif., 
KCRA  (proposing  to  deny  KXOA);  ch.  2  | 
Tulsa,  Okla.,  to  Central  Plains  Enterprises  In<j 
ch.  2  at  Daytona  Beach,  Fla.,  to  WMFJ,  aiii 
ch.  2  at  Henderson,  Nev.,  to  Southwestern  Pu  I 
Co.  (KFSA-AM-TV  Ft.  Smith,  Ark.). 

Both  Shreveport  Tv  Co.  and  KRMD  are  to  ill 
preferred,  Mrs.  Litvin  declared,  on  the  basis  <-i 
local  residence  and  participation  and  integratic  t 
of  ownership  and  management.  Shreveport 
preferred,  however,  on  the  factors  of  prograr 
ming,  facilities  and  staff  and  on  diversificatic  I 
of  the  media  of  communications. 

Owners  Listed 

Shreveport  Television  Co.  is  owned  by  Dc 
George,  who  owns  six  motion  picture  theatre 
in  the  Shreveport  area;  Ben  Beckham  Jr.  ar 
Henry  E.  Linam,  oilmen,  and  Carter  Hende  i 
son,  real  estate. 

KRMD  principal  owner,  T.  B.  Lanford,  al; 
is  33-y3%  owner  of  KLPC-AM-TV  Lai] 
Charles,  La.;  47.2%  owner  of  KALB-AM-T, 
Alexandria,  La.;  23%  owner  of  WSLI  Jackso  J 
Miss.,  and  88%  owner  of  KRRV  Sherma'j 
Tex. 

Southland  principals  own  KCIJ  Shrevepo 
and  WMRY  and  WCKG  (TV)  New  Orleans  i 

Initial  decision  becomes  final  in  40  da;; 
unless  exceptions  are  taken  by  the  unsucces 
ful  applicants.  They  have  20  days  to  file  e: 
ceptions. 

KSLA  (TV),  now  operating  on  ch.  12  wit' 
11.5  kw  from  a  270  ft.  antenna  above  averafl 
terrain,  is  licensed  to  Interim  Television  Corj 
It  is  owned  equally  by  the  three  applicants  ui 
der  an  agreement  which  provides  that  the  sui 
cessful  applicant  in  the  hearing  buys  out  tr 
other  two.  It  began  commercial  operation  Jai 
1,  and  is  affiliated  with  all  four  networks. 

In  the  Sacramento  ch.  3  ruling,  Examhnl 
Thomas  H.  Donahue  concludes  that  "with  tr 
slight  assistance  of  its  proposed  longer  broa( 
cast  day,  KCRA's  superior  proposal  concernir 
technical  matters  and  personnel  allocatic 
counterbalance  the  superior  showing  of  [KXO/ 
on  assessment  of  the  community's  prograi 
needs.  Thus,  the  case  turns  on  consideratioi 
of  stability  versus  skill,  and  it  is  clear  that  undi 
the  facts  here  those  concepts  are  not  black  < 


SOUTHWEST  VIRGINIA'S  Pi(Mte&l  RADIO  STATION 


MOST  People  in  Western  Virginia  listen  to 
WDBJ  NEWSCASTS  because  we  employ: 

•  Two  competent,  full-time  News  Editors 

•  Direct  AP  AND  UP  presswire  services 

•  Tape  recorders,  police  and  fire  department  moni- 
tors, telephone  "beep"  system,  etc. 

•  Full  reportorial  services  of  both  morning  and 
evening  Roanoke  newspapers  (including  some  50 
string  correspondents  in  our  coverage  area) 

•  46  complete,  locally-produced,  practically  spaced 
newscasts  weekly 

©   1 1  complete  farm  shows  weekly 

AND,  we've  been  steadily  serving,  steadily  im- 
proving, steadily  promoting  these  services  for 
almost  30  years. 


■  Established  1924  •  CBS  Since  1929 
III  W\  I  [I    I  AM.  5000  WATTS  .  960  KC 

I  I  K    |     FM  .  41.000  WATTS  .  94.9  MC 

II  ROANOKE,    VA.  (ft 

Owned  and  Operated  by  the  TIMES-WORLD  CORPORATION 

FREE  &  PETERS,  INC.,  National  Representatives  ^ 
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WORLD'S  TALLES 


i 


rhis  tremendous  Blaw-Knox  tower,  designed  and 
"abricated  for  WHIO-TV,  is  1104  feet  high  .  .  . 
ive  times  taller  than  the  highest  building  in 
Dayton,  Ohio. 

lower  equipped  with  two-passenger  elevator 

gliding  up  and  down  inside  the  Blaw-Knox  Tower, 
;he  two-passenger,  electrically  operated  elevator 
orovides  quick  and  easy  access  to  all  parts  of  the 
ower.  A  man  in  the  cab  operates  the  elevator  by 
oush  button  control  .  .  .  and  can  stop  it  at  pre- 
ietermined  levels. 

To  support  both  the  antenna  and  this  elevator 
the  sturdy  triangular  tower  measures  14  feet  on 
jach  side  and  weighs  600,000  pounds.  But  like 
in  iceberg,  there  is  more  weight  below  than 
above  the  surface.    For   the  below-ground 
pyramid  base  is  220  cubic  yards  of  concrete 
weighing  832,700  pounds. 

Some  features  of  the  Blaw-Knox  Type 
fTG-4  Tower  construction,  which  assure  a 
sturdy  structure,  are  the  pivoted  or  articu- 
lated base  to  avoid  excessive  bending  stresses 
I .  .  double  laced  structural  angle  bracing  to 
provide  extra  strong  rigid  construction  .  .  . 
guys  that  are  factory   pre-stressed  and 
proof  tested  to  load  greater  than  ever 
required  in  service  .  .  .  and  hot-dip  gal- 
vanized coating  to  protect  against  all 
weather  conditions. 

This  tallest  TV  tower  in  the  world, 
complete  with  elevator,  is  indicative  of 
how  we  are  prepared  to  design  and  fabri- 
cate towers  to  meet  your  specific 
conditions. 

Write  for  your  copy  of  Bulletin  No. 
2417  for  more  information  on  the  many 
types  of  Blaw-Knox  Antenna  Towers. 
Or,  send  us  your  specifications  for 
height  of  tower  and  type  of  antenna 
for  prompt  service  on  your  inquiry. 

BLAW-KNOX  COMPANY 

BLAW-KNOX  EQUIPMENT  DIVISION  •  TOWER  DEPT. 
PITTSBURGH  38,  PENNSYLVANIA 


ANTENNA  TOWERS 


Guyed  and  self-supporting — 
for  AM  •  FM  •  TV  •  radar 
microwave  •  communications 
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white,  but  merely  varying  shades  of  gray." 

Examiner  Donahue  continues,  "We  believe 
that  KCRA's  showing  of  close  and  unbroken 
identity  with  the  Sacramento  community,  plus 
its  record  of  improvement  of  technical  facilities, 
betokens  an  insurance  of  a  stable,  continuous 
and  progressive  service  that  Sacramento  Broad- 
casters (KXOA)  does  not  match  and  that  this 
consideration  outweighs  Sacramento  Broad- 
casters' showing  of  superior  management  skill." 

Past  programming  of  neither  KCRA  nor 
KXOA  was  considered  by  the  examiner  since 
he  found  both  by  and  large  met  the  public 
interest. 

Ewing  C.  Kelly,  KCRA  president-general 
manager,  told  B«T  he  contemplates  a  late 
summer  commencement  for  the  ch.  3  station 
upon  final  ruling  by  FCC.  While  the  applica- 
tion specifies  NBC  affiliation,  he  asserted 
negotiations  have  not  been  completed.  National 
representative  will  be  Meeker  Tv. 

At  Tulsa,  Examiner  Annie  Neal  Huntting 
recommended  grant  of  ch.  2  to  Central  Plains 
Enterprises  following  dismissal  of  the  competi- 
tive application  of  Oil  Capital  Television  Corp. 
Certain  Oil  Capital  stockholders  receive  option 
to  purchase  15%  interest  in  the  tv  venture. 
Oil  Capital  also  is  reimbursed  $50,000  for  its 
expenses. 

Central  Plains  is  composed  of  KRMG  prin- 
cipals Sen.  Robert  E.  Kerr  (D-Okla.)  and  D.  A. 
McGee,  plus  KVOO's  W.  G.  Skelly.  KRMG 
is  being  sold  to  the  Altus,  Okla.,  Times-Demo- 
crat to  meet  FCC's  duopoly  rule.  Sale  has  been 
protested,  however,  by  KFMJ  Tulsa  on  the 
ground  the  newspaper's  KWHW  Altus  overlaps 
with  KRMG  [B»T,  Dec.  21,  1953]. 

At  Daytona  Beach,  the  initial  ruling  by 
Examiner  Claire  W.  Hardy  favoring  ch.  2  for 
WMFJ  was  made  possible  by  the  dismissal  of 


the  competitive  application  of  WNDB  there 
[B*T,  June  7].  W.  Wright  Esch,  WMFJ 
owner,  hopes  to  get  on  the  air  before  July  1 
of  next  year  and  expects  to  use  RCA  equip- 
ment. Joseph  H.  McGillvra  Inc.  is  representa- 
tive for  WMFJ. 

Examiner  H.  Gifford  Irion  recommended 
grant  of  Henderson  ch.  2  to  Southwestern  Pub. 
Co.  after  competitor  KRAM  Las  Vegas  with- 
drew in  favor  of  prosecution  of  a  bid  in  which 
it  is  associated  for  ch.  13  at  Las  Vegas,  Desert 
Tv  Co. 

Donald  W.  Reynolds,  president  of  South- 
western Pub.  Co.,  said  it  is  hoped  to  be  on  the 
air  at  Henderson  before  the  end  of  the  year 
"interconnected  with  color  facilities.  RCA 
equipment  was  specified  in  our  application." 
Studios  would  be  located  in  both  Henderson 
and  Las  Vegas,  he  said. 

No  Date  Set  to  Consider 
Doerfer  FCC  Nomination 

THE  SENATE  Interstate  &  Foreign  Commerce 
Committee  has  not  yet  set  a  date  for  a  con- 
firmation hearing  on  the  nomination  of  John 
C.  Doerfer,  Wisconsin  Republican,  for  a  new 
term  of  seven  years  as  an  FCC  member.  The 
nomination  was  announced  by  the  White  House 
a  week  ago  Friday  [At  Deadline,  June  7]. 

While  no  official  word  has  come  from  Com- 
merce Committee  Chairman  John  W.  Bricker 
(R-Ohio),  it  was  expected  the  committee  may 
sandwich  in  the  hearing  sometime  next  week. 
The  committee  has  slated  its  regular  executive 
session  a  week  from  this  Wednesday.  The  nom- 
ination possibly  could  be  heard  that  day. 

Usual  procedure  is  for  the  nominee  to  ap- 
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STAN  FREEMAN  and  his  JAZZ  QUARTET 

"The  Stan  Freeman  Jazz  Quartet  has  added  a  cool  note  and  spans  the  gap  from 
concert  to  modern  jazz  in  the  SESAC  Library.    Real  craty,  man!" 

Bill  Richards,  WGKV,  Charleston,  W.  Fa. 
"The  Stan  Freeman  Jazz  Quartet  is  truly  great.  Certainly  will  be  plaved  here 
a  lot." 

Bill  Granville,  KFAB,  Omaha,  Nebr. 
"Stan  Freeman  brings  to  the  listeners  a  new  concept  of  music;  a  styling  that  gives 
listeners  of  varied  musical  taste  full  enjoyment  on  any  Stan  Freeman  show.  It's 
just  another  of  many  fine  musical  shows  that  the  SESAC  Library  is  jam-full  of." 

Ward  Coleman,  WENC,  Whiteville,  N.  C. 

The  SESAC  Transcribed  Library  is  lowest  in  cost 

for  a  complete  Program  Service. 

SESAC  INC.  475  Fifth  Avenue,  New  York  17,  N.  Y. 
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pear  before  the  Senators  to  answer  any  ques 
tions.  If  there  is  any  opposition  to  the  nomina 
tion,  and  in  Comr.  Doerfer's  case  none  has 
been  expressed  to  this  date,  the  ~  opposition's 
testimony  is  heard. 

The  silence  on  a  date  for  the  nomination 
hearing  added  to  that  already  surrounding  the 
FCC  chairmanship.  Presidential  appointment 
of  a  chairman  does  not  need  Senate  confirma- 
tion. 

Sen.  Hunt  to  Retire 
From  Political  Races 

SEN.  LESTER  C.  HUNT  (D-Wyo.),  member 
of  the  Senate  Communications  Subcommittee 
and  a  veteran  member  of  the  Senate  Interstate 
&  Foreign  Commerce  Committee,  is  on  record 
as  saying,  "I  shall 
never  again  be  a 
candidate  for  an 
elective  office." 

The  Senator,  who 
has  been  in  bad 
health,  made  this 
statement  in  a  letter 
to  J.  J.  Hickey, 
Wyoming  Democrat- 
ic chairman.  Sen. 
Hunt,  elected  to  the 
U.  S.  Senate  in  1948 
and  a  former  gov- 
ernor of  the  state,  is 
61  and  has  been  un- 
dergoing treatment  in  Bethesda  (Md.)  Naval 
Hospital. 

The  Wyoming  legislator,  who  had  planned 
to  run  for  re-election  this  fall,  said:  "I  am  com- 
pelled to  withdraw  my  announcement  as 
candidate  ...  It  has  been  a  very  distinct  honor 
to  serve  my  state  in  various  elective  capacities 
for  now  nearly  22  years." 

Sen.  Hunt's  withdrawal  would  make  this  the 
third  change  expected  on  the  Senate  Commerce 
Committee  by  next  year.  Sen.  Dwight  Gris- 
wold  (R-Neb.)  died  this  year  and  Sen.  Edwin 
C.  Johnson  (D-Colo.)  has  his  sights  on  the 
Colorado  governorship. 

'Red  Channels'  Suit  Dropped 

LIBEL  suit  for  $150,000  brought  by  radio  and 
television  actor  Joe  Julian  against  the  publishers 
of  Red  Channels  has  been  dismissed  in  New 
York  State  Supreme  Court.  Mr.  Julian  had 
alleged  that  his  income  had  decreased  from 
about  $18,000  a  year  before  the  reference  to 
him  appeared  in  Red  Channels  to  about 
$1,524.07  last  year.  The  defense  motion  to 
dismiss  was  based  on  a  warning  in  the  publica- 
tion that  "some  liberals  and  innocent  people" 
might  have  been  mentioned  in  the  listings. 

Asks  Ch.  9  for  Elmira 

ELMIRA  Television,  comprised  of  John  S. 
Booth  and  Thompson  K.  Cassel  and  operator 
of  ch.  24  WTVE  (TV)  Elmira,  N.  Y.,  petitioned 
FCC  last  week  to  allocate  ch.  9  there.  Earlier, 
ch.  18  WECT  (TV)  Elmira  suspended  opera- 
tion. Elmira  Television  told  FCC  the  addition 
of  ch.  9  would  not  affect  any  other  community 
or  station. 

Carthage  Relay  Approved 

TO  EXTEND  interstate  network  tv  service  to 
ch.  7  WCNY-TV  Carthage,  N.  Y.,  new  and 
modified  radio  relay  facilities  were  granted  bj 
FCC  last  week  to  American  Telephone  &  Tele- 
graph Co.  Long  Lines  Div.  Cost  of  project  is 
$240,000.  WCNY-TV  plans  commencement  in 
September  with  ABC  and  CBS  shows. 
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Cities  Service 

views  one  small  corner 

of  its  vast  estate... 


Eleven  million  acres  of  prospective  oil  and  gas  lands  in  the  United  States 
and  Canada  — in  addition  to  holdings  in  South  America,  Egypt,  and  the 
Middle  East— are  under  lease  or  owned  outright  by 


CITIES  ©  SERVICE 

A  Growth  Company 


The  folks  in  Northeast  Florida 
are  "SWITCHING  TO  36"  at  a 
rapid  rate  .  .  .  and  no  wonder! 

From  these  studios  in 
JACKSONVILLE,  FLORIDA  .  .  . 


WJHP-TV 

Channel  36 

presents  174  weekly  quarter- 
hours  of  top  network  shows 

ABC  •  NBC  °  DuMONT 

plus  160  weekly  quarter-hours  of 
local  programs  and  film  presen- 
tations. 


Last  year,  the  454,700  folks  in 
WJ HP-TV's  9-county  basic  cov- 
erage area  spent  $445,402,000 
for  retail  sales. 

This  year,  these  folks  are  spend- 
ing more  and  more  of  their  view- 
ing hours  watching  CHANNEL 
36  .  .  .  and  more  and  more  of 
their  Effective  Buying  Income 
purchasing  goods  and  services 
advertised  on  CHANNEL  36. 
§  §  § 

Just  another  reason  why  adver- 
tisers, too,  are  "SWITCHING  TO 
36"  to  sell  this  important  South- 
eastern market. 

For  the  complete  story,  call  Jack- 
sonville 98-9751  or  New  York 
MU  7-5047. 


WJHP-TV 

JACKSONVILLE,  FLORIDA 

276,000  watts 


on  Channel  36 

Represented  nationally  by 
John  H.  Perry  Associates 
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FCC  Programming  Review 
Not  Censorship — Doerfer 

Commissioner  dissents  from 
ruling  denying  WREC  Memphis 
request  that  tape  recording  of 
a  program  on  competitor 
WMPS  be  admitted  into  a  com- 
parative hearing  for  Memphis 
ch.  3. 

FCC  is  not  invading  the  field  of  censorship 
when  it  considers  past  programming  of  a  sta- 
tion in  a  comparative  proceeding,  Comr.  John 
C.  Doerfer  indicates  in  a  dissent  to  a  procedural 
ruling  in  the  Memphis  ch.  3  contest  between 
WREC  and  WMPS.  The  dissent  also  reveals 
his  feelings  on  station  program  responsibility. 

Comr.  Doerfer  dissented  from  a  majority 
ruling  by  the  Commission  which  denied  an 
appeal  by  WREC.  The  appeal  asked  FCC  to 
overrule  an  examiner's  decision  excluding  from 
the  record  the  transcript  and  tape  recording 
of  an  ad  lib  Kinsey  report  by  a  disc  jockey  on 
competitor  WMPS  in  August  1953.  Comr. 
Robert  E.  Lee  also  dissented  from  the  majority 
"in  the  absence  of  further  information  con- 
cerning what  this  station  did  about  the  disputed 
program." 

Contending  he  would  instruct  the  examiner 
to  permit  the  issue,  Comr.  Doerfer  said  "the 
situation  at  hand  is  whether  one  of  the  appli- 
cants for  a  television  station  in  Memphis  will 
be  permitted  to  prove  that  its  opponent  car- 
ried improper,  indecent  and  salacious  program 
material  by  reason  of  the  discussion  of  the 
Kinsey  report  on  the  Sexual  Behaviour  of  the 
Human  Female.  The  examiner  eliminated  the 
matter  with  the  following  ruling:  "I  am  striking 
it  out  primarily  on  the  basis  that  it  is  not 
material." 

Submits  Transcript 

Comr.  Doerfer  noted  WREC  appealed  from 
the  ruling  and  submitted  a  verbatim  transcript 
of  the  material  broadcast  Aug.  20,  1953,  be- 
tween 2  and  4  p.m.  as  well  as  a  tape  recording, 
"alleging  that  the  intonations,  inflections  and 
other  vocal  manipulations  employed  by  the 
disc  jockey  gave  it  a  much  more  indecent  effect 
than  a  cold  reading  of  the  words  would  indi- 
cate." He  pointed  out  WMPS  "does  not  deny 
the  accuracy  of  the  transcript"  but  argued  Sec. 
1.877  of  FCC's  rules  prohibits  mechanical  re- 
production as  evidence. 

"I  do  not  so  read  the  rule,"  Comr.  Doerfer 
said,  indicating  the  rule  allows  mechanical 
reproduction  for  "sound,"  and  the  tape  was 
offered  to  show  inflection  since  what  the  disc 
jockey  said  was  not  in  dispute. 

Comr.  Doerfer  continued: 

It  seems  strange  that  there  is  admissible  in 
evidence  at  a  comparative  hearing  numerous 
promises  as  to  type  of  programming  proposed  but 
that  evidence  with  respect  to  past  experience, 
a  more  reliable  index  as  to  character  and  the 
type  of  program  which  probably  will  be  placed 
on  the  air,  is  here  barred.  The  reluctance  on 
the  part  of  the  Commission  to  probe  past  pro- 
gramming is  grounded  mainly  upon  its  misappre- 
hension that  the  door  will  be  open  to  intermi- 
nable and  inconclusive  proceedings.  The  Com- 
mission is  also  aware  of  the  Congressional  inter- 
diction against  the  Commission  asserting  any 
powers  of  censorship.  The  courts,  too,  have  in- 
dicated that  freedom  of  speech  and  expression 
is  the  rule  and  that  any  exceptions  to  the  gen- 
eral rule  require  or  call  for  a  heavy  burden  of 
proof  beyond  a  reasonable  doubt.  Generally, 
such  an  approach  is  justifiable.  But  such  caution 
is  not  necessary  here. 

In  the  instant  case,  we  are  not  coping  with  a 
censorship  problem.  It  is  a  comparative  hearing. 
The  Television  Code,  second  edition,  March  1954, 
promulgated  by  the  National  Association  of  Radio 
and  Television  Broadcasters  sets  forth  in  its 
preamble  the  following: 

".  .  .  It  is  the  responsibility  of  television  to 

bear  constantly  in  mind  that  the  audience  is 


Fly  Is  Witness 

FORMER  FCC  Chairman  James  Law- 
rence Fly  took  the  witness  stand  last 
week  for  the  first  time  acting  in  the  role 
of  contestant  in  a  comparative  proceed- 
ing. He  appeared  as  chairman  of  the 
board-13%  owner  of  South  Florida  Tv 
Corp.,  seeking  ch.  7  at  Miami,  and  tes- 
tified he  would  retire  from  his  law  prac- 
tice to  operate  the  tv  station  should  his 
firm  win  the  grant.  Because  of  public 
service  potential,  "the  operation  of  a 
television  station  is  a  great  challenge," 
he  said.  The  ch.  7  hearing  is  being  ex- 
pedited by  Examiner  James  D.  Cunning- 
ham and  may  be  concluded  this  week 
[B»T,  May  31]. 
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primarily  a  home  audience,  and  consequently 
that  television  relationship  to  the  viewers  isl 
that  between  guest  and  host. 

".  .  .  [The  broadcaster]  however,  is  obligated! 
to  bring  his  positive  responsibility  for  excel-l 
lence  and  good  taste  in  programming  to  bear! 
upon  all  who  have  a  hand  in  the  production! 
of  programs,  .  .  ." 

A  perusal  of  the  submitted  transcript  indicates* 
that  the  two  hour  afternoon  program  at  best  isj 
suspect,  at  least  with  respect  to  good  taste  andl 
timing,  if  not  inflections  and  tone  of  voice.  The! 
Television  Code  goes  on  to  indicate  as  follows:  | 
"f)  Sex  crimes  and  abnormalities  are  gen- 
erally unacceptable  as  program  material." 
Under  the  circumstances,  the  examiner  would  1 
have  been  well  advised  to  permit  that  issue  with 
the  caveat  that  he  would  not  entertain  a  lengthy 
proceeding  and  that  he  would  hold  it  within  | 
bounds;  that  although  ultimately  it  may  be  oi 
little  weight  because  of  an  isolated  instance  or 
other  reasons,  nonetheless,  many  of  the  compara- 
tive hearings  will  turn  on  slight  differences.   The  j 
length,  the  timing  and  inflections  may  well  be- 1 
come  the  subject  of  legitimate  inquiry.    Past  j 
experience  indicates  a  disposition  to  either  use  j 
or  ignore  good  taste.    It  indicates  a  proper  sense 
of  timing,  or  a  lack  of  it.    A  program  at  one 
hour  of  the  day  may  at  a  different  hour  be  less! 
objectionable.   Demonstrated  actions  which  indiJ 
cate  a  lack  of  some  of  the  fundamental  standards 
as  promulgated  by  the  industry  itself  in  The 
Television  Code  certainly  should  be  a  subject 
for  consideration  by  this  Commission  in  a  com- 
parative hearing  within  the  limits  indicated  and 
with  a  watchful  eye  to  hold  the  proceedings 
within  the  bounds  of  reason. 

Here  the  allegations  of  petitioner  permit  a  rea- 
sonable inference  that  such  a  discussion  during 
a  two  hour  program  at  a  time  when  by  reason 
of  summer  vacation  a  large  number  of  unsuper- 
vised children  would  be  listeners  was  untimely, 
No  responsible  person  denies  the  necessity  oi 
parental  supervision  of  their  children  in  a  dis- 
cussion of  sex  problems  and  abnormalities.  Here 
there  can  be  drawn  a  reasonable  inference  that 
an  uninvited  guest  was  "present"  in  numerous 
playrooms,  homes  and  recreation  centers  dis- 
cussing sex  when  a  maximum  number  of  chil- 
dren would  be  listeners  without  supervision. 
Although  this  Commission  may  be  powerless  to 
censor  program  material  or  to  time  it,  it  cer- 
tainly need  not  reward  or  encourage  a  lack  oi 
good  judgment  and  callousness  with  a  television 
grant.'  Admittedly  the  standards  of  good  taste 
and  propriety  are  elusive.  But  there  is  a  positive 
responsibility  upon  the  part  of  a  broadcaster  fork 
excellence  and  good  taste  in  programming.  It 
is  not  a  negative  one.  To  press  as  far  as  the 
pale  of  the  law  permits  or  to  program  merely  in 
the  shadows  of  decency  and  good  tastes  is  a 
negative  approach  to  the  positive  responsibilities 
of  broadcasters  seeking  to  operate  a  public  trust. 

The  proffered  evidence  is  short  and  not  denied. 
Its  allowance  does  not  suggest  the  probability 
of  an  interminable  hearing. 
I  would  instruct  the  examiner  to  permit  the 


KTRB-TV  Asks  Changes 

KTRB-TV  Modesto,  Calif.,  new  ch.  14  station 
under  construction,  petitioned  FCC  last  week 
for  allocation  changes  which  would  permit  it 
to  change  its  transmitter  site  to  atop  Mt.  Oso, 
22  miles  southwest.  Greater  population  cover- 
age would  be  afforded,  KTRB-TV  said,  asking 
that  ch.  70  be  substituted  for  ch.  15  at  Port  Chi- 
cago and  ch.  35  substituted  for  ch.  28  at  Salinas- 
Monterey  to  avoid  interference  from  use  of  ch. 
14  at  Mt.  Oso. 

Broadcasting   •  Telecasting 
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HOW  TO  WIN 


You  can't  play  baseball  with  recording  discs  .  .  ,  nor,  do  base- 
balls provide  an  adequate  surface  for  recording. 

Oh  the  other  band,  a  cheap,  poorly  balanced  baseball  is  useless 
in  a  professional  game.  And,  a  second  rate,  unevenly  coated 
recording  disc  can  spell  doom  for  any  professional  recording  job. 

In  recording,  the  risk  is  removed  when  you  choose  presto. 
For  here  is  a  disc  made  with  the  same  care  and  perfection  that  go 
into  the  world's  finest  recording  equipment.  Produced  in  the 
world's  most  modern  disc  manufacturing  plant,  presto  Green, 
White,  Orange  and  Brown  label  discs  are  outstanding  in  quality, 
unbeatable  in  performance. 

Whether  you're  recording  one  program,  or  an  entire  series, 
you're  always  on  the  winning  side  with  presto  discs. 


RECORDING  CORPORATION 

PARAMUS,  NEW  JERSEY 

25  Warren  Street,  New  York  7,  N.  Y. 
Walter  P.  Downs,  Dominion  Square  Bldg.,  Montreal 

WORLD'S  LARGEST  MANUFACTURER  OF  PRECISION  RECORDING  EQUIPMENT  AND  DISCS 


 INTERNATIONAL  

EUROPEAN  TV  EXCHANGE  PLAN  UNDERWAY 


Eight  nations  participate  in 
'Eurovision/  a  month  -  long 
trade  of  programs  over  44 
transmitters  tied  by  80  relays. 

MONTH-LONG  exchange  of  television  pro- 
grams among  eight  countries  in  Europe  opened 
last  Monday  with  44  transmitters  tied  by  80 
relay  stations  plus  land  lines  in  the  United 
Kingdom. 

Countries  taking  part  are  Britain,  Italy, 
France.  West  Germany,  Belgium,  the  Nether- 
lands, Switzerland  and  Denmark. 

"Eurovision"  opened  with  a  15-minute  ap- 
pearance by  Pope  Pius  XII,  speaking  in  five 
languages.  He  paid  tribute  to  the  engineering 
development  that  linked  the  nations,  urging 
selective  programming  and  spurn- 
EUROPE  ing  of  "entertainment  that  caters 
to  baser  human  instincts."  He 
emphasized,  too,  the  benefts  to  be  enjoyed  by 
sick  and  infirm  persons  who  will  be  able  to 
participate  in  religious  services. 

The  Pontiff  said  Eurovision  should  be  a 
symbol  and  promise  of  union,  with  nations 
learning  to  know  each  other  better.  He  faced 
two  tv  cameras  from  a  distance  of  10  feet  and 
remained  after  his  talk  to  discuss  tv  problems 
with  technicians  and  studio  workers. 

British  Broadcasting  Corp.  told  B«T  the 
European  linkage  was  entirely  by  radio  with 
the  exception  of  land  lines  between  several 
cities  in  the  United  Kingdom.  The  European 
radio  links  are  reversible,  being  set  up  on  a 
semi-permanent  basis  while  nations  decide  how 
much  money  they  wish  to  expend  for  inter- 
national service. 

Conversion  Points 

Four  conversion  points  were  set  up  to  trans- 
late signals  into  different  line  standards.  Con- 
version at  Dover,  United  Kingdom,  was  to  405 
lines;  in  Paris  to  819  and  to  one  441  line  trans- 
mitter; in  Netherlands  to  625  lines  and  in 
Baden-Baden,  Germany,  to  625  lines.  All  Euro- 
pean nations  except  United  Kingdom,  France 
and  Belgium  use  625  lines,  with  United  King- 
dom the  only  nation  to  use  405  lines.  Belgium 
uses  the  French  standard  of  819  lines 

Each  of  the  eight  nations  taking  part  in 
Eurovision  is  contributing  programs  on  one 
day.  A  series  of  matches  for  the  World  Foot- 
ball Cup  will  originate  in  Switzerland.  One  of 
the  relay  stations  is  located  in  a  peak  10,000 
feet  up  the  Jungfraujoch  in  the  Swiss  Alps. 

Local  language  commentaries  are  given  in 
nations  foreign  to  the  program  source,  with 
guide  commentaries  sent  by  separate  lines  in 
some  cases.  This  service  requires  a  complex 
network  of  sound  channels,  described  by  BBC 
as  a  "greater  complication  than  the  vision  net- 
work." An  international  coordination  center 
is  located  at  Lille,  France.  Technical  staffs 
use  either  French  or  English. 

Test  telecasts  were  staged  starting  May  24, 
with  signals  and  programs  fed  through  the  net- 
work. 

In  all,  the  44  transmitters  are  connected  by 
4,000  miles  of  linkage. 

The  method  of  converting  signals  to  different 
scanning  standards  is  descirbed  in  the  BBC 


Quarterly  as  follows:  "The  apparatus  consists 
basically  of  a  television  camera  viewing  a  pic- 
ture displayed  by  a  cathode-ray  tube.  Principal 
difficulties  may  be  largely  overcome  by  the  use 
of  a  long-persistence  phosphor  in  the  picture 
tube,  together  with  a  suitable  storage  camera 
tube." 

Pickup  tubes  use  in  the  converters  are  image 
orthicons  in  all  cases  except  equipment  in 
Netherlands,  which  employes  an  image  icono- 
scope. 

A  three-month  program  exchange  period  has 
been  tentatively  planned  next  autumn. 

BBC  has  participated  in  experiments  in- 
volving difference  in  the  British  and  American 
frame  frequency.  The  British  standard  of  405 
lines  utilizes  50  frames  per  second,  compared 
to  the  American  standard  of  525  lines  and  60 
frames.  Principal  problem  encountered  is 
flicker. 

Two  More  Tv  Outlets 
Commence  in  Canada 

CHCH-TV  Hamilton  Ont.,  after  a  number  of 
delays,  officially  went  on  the  air  June  7.  CHCH- 
TV  on  ch.  10,  is  using  the  second 
CANADA  RCA-Victor  wavestack  antenna,  de- 
veloped by  RCA-Victor  Ltd.,  at 
Montreal,  to  produce  a  directional  signal.  The 
"wavestack  at  Hamilton  is  540  feet  high  on  top 
of  Hamilton  Mountain  at  Stoney  Creek,  eight 
miles  from  the  studios  on  Jackson  St.  The  other 
wavestack  in  at  CBOT  Ottawa. 

This  type  of  antenna  is  self-supporting  and 
looks  like  an  industrial  smokestack  with  radia- 
tor slots  at  top  of  stack.  RCA-Victor  engineers 
claim  it  eliminates  complex  coaxial  distribution 
harness  and  expensive  de-icing  equipment. 

CHCH-TV  plans  12  hours  of  daily  telecast- 
ing with  10  hours  on  Saturdays  and  Sundays. 
It  will  telecast  live  local  shows,  as  well  as  film 
and  network  shows  from  the  United  States  and 
Canada.  Ken  Soble,  owner  of  CHML  Hamil- 
ton, is  president  and  general  manager  of  CHCH- 
TV,  with  two  other  Hamilton  stations.  CKOC 
and  CJSH-FM  as  part  owners. 

CBWT  on  Air 

CBWT  Winnipeg  Man.,  began  telecasting  on 
June  1,  with  some  1,500  receivers  claimed  in  the 
area.  It  was  the  10th  Canadian  tv  station  to  go 
on  the  air.  D.  L.  Campbell,  Manitoba  Premier, 
officially  opened  the  first  tv  transmitter  on  Ca- 
nada's prairies  and  the  second  west  of  the  Great 
Lakes  area.  J.  R.  Finlay,  director  for  the 
prairie  provinces  for  the  Canadian  Broadcasting 
Corp.,  stated  that  the  60  kw  station  would  only 
use  films  and  kinescoped  programs  for  the  time 
being. 

CFPA-TV  Port  Arthur,  Ont.,  ch.  2,  plans 
to  be  on  the  air  with  a  2  kw  RCA  transmitter 
Sept.  3.  Station  will  have  a  200  foot  self-sup- 
porting tower,  174  feet  above  average  terrain. 
Ralph  H.  Parker,  president  and  general  man- 
ager, of  CFPA  Port  Arthur,  is  licensee.  Station 
will  be  represented  in  Canada  by  All-Canada 
Television,  Toronto. 

Most  Canadian  tv  stations  on  the  air  by  the 
end  of  1954,  will  be  powered  with  RCA-Victor 


transmitters,  according  to  orders  on  hand  b- 
RCA-Victor  Ltd.,  Montreal.  Being  installed  o 
soon  to  be  installed  are  tv  transmitters  fo 
CKLW-TV  Windsor-Detroit,  CKWS-TV  King 
ston,  Ont.,  CHEX-TV  Petersborough,  Ont 
CJBR-TV  Rimouski,  Que.,  CJCB  Sydnej 
CBHT  (TV)  Halifax,  CFQC-TV  Saskatoor 
Sask. 

$24  MILLION-PLUS 
BUDGETED  TO  CBC 

OPPOSITION  parties  in  the  Canadian  Parlif 
ment  early  in  June  urged  the  establishment  c 
an  independent  regulatory  body  for  radio  an 
television  during  debate  on  allocations  of  func 
for  the  Canadian  Broadcastin 
CANADA  Corp.  Revenue  Minister  J.  J.  Mi 
Cann  reported  that  last  fiscal  yeai 
ending  March  31,  CBC  had  received  $11,700 
000  from  the  15%  excise  tax  levied  on  radi 
and  tv  sets  and  parts,  and  as  a  result  had 
surplus  for  the  1953-54  fiscal  year  of  $5,000 
000.  During  the  current  fiscal  year,  startin 
April  1,  CBC  is  allocated  $21,250,000  from  th 
Canadian  treasury,  consisting  of  an  annu; 
grant  of  $6,250,000  and  the  15%  excise  ta 
being  levied  on  radio  and  tv  equipment.  I 
addition  CBC  is  to  have  a  loan  of  $3,000,00 
from  the  government  for  further  expansion  c 
tv  facilities. 

Government  policy  on  giving  CBC  a  mono[ 
oly  on  tv  stations  in  the  major  markets  of  Mon 
real,  Toronto,  Ottawa,  Winnipeg,  Vancouvc 
and  Halifax,  was  criticized  by  members  of  tb 
Progressive-Conservative  and  Social  Cred 
parties.  Cooperative  Commonwealth  Feder; 
tion  (socialist)  party  members  backed  tb 
Liberal  government's  policy. 

Opposition  members  who  criticized  the  go^ 
ernment's  policies  urged  the  establishment  c 
an  authority  similar  to  the  Canadian  Boar 
of  Transport  Commissioners  to  take  over  th 
powers  which  the  CBC  now  exercises  over  indi 
pendent  broadcasting  and  tv  stations  that  ai 
its  competitors.  They  pointed  out  that  at  fir: 
the  Canadian  government  had  delayed  the  it 
troduction  of  tv,  and  now  by  its  local  monopol 
policy  it  was  denying  tv  to  many  parts  c 
the  country  and  denying  the  public  alternate 
programs  in  other  parts.  They  stated  that  i 
areas  where  Canadians  were  within  range  ( 
United  States  and  CBC  stations,  viewers  tune 
in  U.  S.  stations  for  70%  of  their  receivic 
time. 

Progressive-Conservative  party  leader  Georj: 
Drew  stated  that  the  government  had  argue 
in  obtaining  more  than  $30,000,000  from  Parli; 
ment  for  CBC  that  the  television  policy  woul 
discourage  excessive  commercialism  and  encou 
age  Canadian  culture  and  talent.  Cultural  a< 
vantages  were  advanced  as  arguments  for  den1 
ing  Canadians  the  advantages  of  competitic 
and  selection  of  stations,  he  pointed  out.  Ci 
nadians  were  not  given  the  freedom  to  choo; 
whether  they  would  accept  this  culture,  excej 
in  areas  bordering  on  the  United  States. 

Revenue  Minister  McCann,  reporting  on  I 
expenditures  of  CBC,  stated  that  CBHT  Halifa 
would  be  on  the  air  by  CBC  before  the  end  ( 
the  year,  that  facilities  for  telecasting  live  shov 
from  CBOT  Ottawa,  were  being  developed,  th 
16  privately-owned  tv  stations  would  be  on  tl 
air  this  year  and  would  receive  national  pr< 
grams  from  CBC.  He  also  reported  on  d 
velopment  of  a  coast-to-coast  tv  network,  c 
which  communications  companies  have  bee 
asked  to  tender.  He  felt  that  Canada  was  d 
veloping  one  of  the  most  extensive  tv  systen 
in  the  world  under  a  scheme  of  "sensible  c<; 
operation"  between  public  and  private  interest 
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Higher  Tower,  f  Higher  Power 


add  10,000  sq.  mile 
coverage  area 


Tower:  UP  Now  1019  feet 

Power:  UP  Now  100,000  watts 

Households:  UP  37.5%* 

Farm  Households:  UP  50.4% 

Tv  Homes:  UP  30% 

Retail  Sales:  UP  33% 

Farm  Income:  UP  50.4% 

Food  Store  Sales:  UP  35.5% 

Drug  Store  Sales:  UP  22% 

Counties  Covered:  UP  46% 


For  topnotch  national  and  local 
programming,  topnotch  facilities, 
topnotch  signal  and  a  topnotch  market, 

see  WFEM-TV. 


*  Data,  based  on  Nov.  Nielsen, 
compares  new  A  &  B  coverage  area 
with  coverage  prior  to 
power-tower  increase. 


WFBM-TV 

Indianapolis  •  CBS 

Represented  Nationally  by  the  Katz  Agency 
Affiliated  with  WEOA,  Evansville;  WFDF,  Flint;  WOOD  AM  &  TV,  Grand  Rapids 
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WEEK-TV  Peoria  Wins 
'Janet  Dean'  Awards 

WEEK-TV  Peoria  and  its  promotion  manager, 
F.  R.  Oakley,  won  the  first  prize  of  $250  for 
a  special  promotion  contest  run  for  Janet  Dean, 
Registered  Nurse  by  Emerson  Drug  Co.,  makers 
of  Bromo  Seltzer,  sponsors  of  the  program, 
which  is  placed  on  a  regional  basis. 

Robert  Baldrica,  director  of  advertising, 
WXYZ-TV  Detroit,  won  second  prize  of  $150, 
and  Del  Leeson,  promotion  manager,  KDYL- 
TV  Salt  Lake  City  received  the  third  prize  of 
$100. 

The  winning  entry  from  WEEK-TV  included 
a  parade  for  Janet  Dean  on  the  main  street  in 
Peoria,  an  election  of  the  town's  most  popular 


nurse,  movie  trailers  of  the  tv  drama,  news- 
paper and  magazine  advertisements,  trade  mail- 
ings, lobby  displays  and  tv  promotion  spots. 

The  second  prize  winner,  WXYZ-TV,  in 
addition  to  spot  and  newspaper  promotions, 
used  flash  displays  and  made  an  intensive  pro- 
motion effort  among  Detroit  druggists. 

KDYL-TV,  the  third  winner,  among  other 
promotion  stunts  obtained  feature  displays  in 
163  IGA  stores  in  Utah  and  Wyoming. 

The  judges  were:  Kirk  L.  Billings,  advertising 
director  of  the  Emerson  Drug  Co.;  Fred  Dodge, 
merchandising  director  of  NBC;  Dan  Shea, 
vice  president  and  merchandising  director  of 
Lennen  &  Newell  (agency  for  Emerson),  and 
Jack  Brooks,  tv  sales  manager  of  Free  and 
Peters,  station  representative. 

Mr.  Shea,  speaking  for  the  agency  said,  "In 
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FLOCK  TOGETHER ! ! 

"Birds  of  a  feather  .  .  goes  the  old  adage.  Here's 
the  kind  of  company  you  keep  when  you  join  the 
select  flock  regularly  carrying  schedules  on  WILK-TV1 


Amazo  Desserts 

Anacin 

Anahist 

Bell  Telephone 

Canada  Dry 

Coca-Cola 

General  Electric 

Gleem 

Chase  &  Sanborn 
Kool  Cigarettes 
Morton's  Frozen  Pies 
Rayco  Seat  Covers 
Robin  Hood  Flour 
Aunt  Jemima  Cake  Mix 
Quaker  Oats 
Swift  and  Company 
Tenderleaf  Tea 

Affiliated  with  both 

ABC  and  DUMONT  NETWORKS 

call  or  write 

AVERY-KNODEL,  Inc. 

NEW  YORK  •  CHICAGO  •  LOS  ANGELES 
SAN  FRANCISCO     •     ATLANTA     •  DALLAS 


Rosenfield  Packing 
Hazel  Bishop 
Chrysler  Corporation 
Duffy  Mott 
Derby  Foods 
Revlon 

American  Tobacco 
Motorola 

U.  S.  Steel 

C.  A.  Swanson  and  Son 
American  Chicle 
Mogen  David  Wine 
Sherwin-Williams 
Kraft  Foods 

Lambert  Pharmaceutical 
Hotpoint  Electric 
Tydol 


Mlkes-Barre,  Pa. 


covering  ALL 
Northeastern  Penna. 


judging  the  contest  we  took  into  consideratic ! 
the  size  of  the  city  and  the  overall  promotic] 
effort.  Some  who  did  not  win  prizes  did  bett<| 
jobs  in  specialized  fields  than  some  of  the  wL 
ners.  But  we  felt  it  was  the  overall  result  th  | 
counted  and  we  judged  accordingly." 


CHECKING  the  winning  entry  in  the  Jane  ] 
Dean,  Registered  Nurse  promotion  con  : 
test  are  (I  to  r):  Dan  Shea,  merchandising 
director  of  Lennen  &  Newell  Inc.;  Ellcj 
Raines,  star  of  the  show;  Fred  Dodge  | 
NBC  merchandising  director,  and  Huglj 
Leland,  of  Lennen  &  Newell. 

CBS'  Stanton,  Others 
Win  Art  Directors  Awards 

FRANK  STANTON,  president  of  CBS,  vj 
among  four  business  executives  who  receivj 
special  medals  from  the  Art  Directors  Club 
New  York  last  Tuesday  for  "outstanding 
preciation  and  encouragement  of  good  art 
design." 

Other  businessmen  presented  with  med 
were  David  Ogilvy,  founder  and  president 
Hewitt,  Ogilvy,  Benson  &  Mather;  Henry  F 
II,  president  of  Ford  Motor  Co.,  and  Henry 
Luce,  editor-in-chief  of  Time  Inc.  publicatio 

The  club  also  presented  the  Kerwin  H.  Ful 
medal  for  outstanding  24-sheet  posters 
George  Booth,  art  director,  J.  Walter  Thoi 
son  Co.,  and  other  medals  to  Jack  Sideboth; 
and  Gene  Deitch,  Young  &  Rubicam,  televisi 
commercials;  Louis  Dorfman,  CBS  Radio,  ne^! 
paper  ads  (300  lines  or  less);  Paul  Rai 
William  Weintraub  Inc.,  newspaper  ads  (o 
300  lines);  Kenneth  Parkhurst,  Hal  Stebbl 
Inc.,  trade  periodical  ads  (three  or  more  color 
Harry  Zelenko,  William  Douglas  McAda 
Inc.,  trade  periodical  ads  (two  colors),  a 
Arnold  Roston,  MBS,  trade  periodical  ; 
(black  and  white). 

Tv  Awards  Go  to  NBC 

NBC  was  presented  with  three  awards  by  j 
Radio-Television-Newsreel  Working  Press  As 
of  New  York  at  the  Annual  Mike  and  Sere 
Press  dinner  of  the  association  in  New  Y( 
June  4.  Presentations  were  made  by  Edw; 
R.  Murrow,  CBS  commentator. 

The  awards  were  for  NBC's  "outstand 
contributions  in  the  field  of  television  jourr 
ism,"  as  exemplified  by  its  coverage  of  " 
marine  killer;"  for  its  "contributions  in  the  fi  | 
of  feature  reporting"  as  typified  by  its  "outstai 
ing  film  analysis  of  events  in  Guatemala  in 
series;  Trouble  Spots,  and  for  its  "outstand 
contributions  to  radio  journalism,  as  exemplif 
by  "Oppenheimer  Story"  in  Heart  of  the  Nt 
series." 
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RATING  HIGH— HIGHER  THAN  EVER 


Top  ratings  make 
Hopalong  Cassidy  a  better 
buy  than  ever  before. 

HOPPY's  new  series  of  26  half-hour  films 
is  first  in  its  time  spot  in  eight  of  the  ten 
cities  in  which  it  is  rated.  And  in  the 
other  two,  it  is  topped  only  by  fractions 
of  a  rating  point  (ARB  averages  from 
start  of  the  new  series  thru  March  '54) . 

Today,  45%  of  HOPPY's  audience  is 
adult.  And  there's  hardly  an  advertiser, 


a  viewer,  or  a  man  in  the  street  who 
doesn't  know  HOPPY's  face . . .  who  hasn't 
felt  his  influence. 

Why?  Because  Hopalong  Cassidy  is  one 
of  a  handful  of  truly  great  salesmen  in 
America  today.  He  has  moved  mountains 
of  merchandise  for  an  impressive  group 
of  sponsors.  Hire  this  great  salesman  at 
a  local  market  price,  put  him  to  work 
for  you.  Then  hold  onto  your  hat  ...  as 
HOPPY  sends  your  sales  soaring. 

Call  or  wire  NBC  FILM  DIVISION 
today  for  complete  details! 


NBC  FILM  DIVISION 

NEW  YORK  •  CHICAGO  •  LOS  ANGELES 

Serving  AH  Sponsors. ..Serving  Aj]  Stations 


proudly  presents 


Jnr.  dQaumonJ  JHasseu 

in  an  illustrious  series  of 

^BibU  3&eadiYicf$ 

produced  exclusively  for  television  hij 

Sylvia  Of.  CDavls 


FOR  AUDITION: 

AVAILABLE  49  EAST  OAK  STREET 

IMMEDIATELY  CHICAGO  11,  111. 

MICHIGAN  2-6200 
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•  B»T  survey  on  film  announcements;  how  many  are 
used,  how  many  are  commercial,  what  advertisers 
buy  the  most.    Page  78. 

•  Religious  tv  films:  growing  Hollywood  specialty. 
Page  80. 

•  One  way  to  make  animated  spots  at  low  cost. 
Page  82. 
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SIDNEY  STUYVESANT  VAN  KEUREN 


VICE  PRESIDENT  in  charge  of  studio  operations  for  Hal  Roach 
Studios  Inc.,  Culver  City,  Calif.,  since  1936,  Sidney  Stuyvesant  Van 
Keuren  has  acquired  expanded  duties  since  tv  came  along.  He 
now  supervises  all  tv  film  commercials  in  addition  to  serving  as 
executive  producer  on  Life  of  Riley  (sponsored  by  Gulf  Oil  on 
NBC-TV  east  of  Denver,  syndicated  elsewhere). 

Born  Sept.  19,  1901,  he  left  his  birthplace,  Pittsburgh,  20  years 
later  to  move  to  Los  Angeles,  which  necessitated  transferring  from 
Penn  State  to  Stanford  U.  While  attending  the  former  institution, 
he  played  banjo  in  the  orchestra  organized  by  classmate  Fred 

1  Waring.  At  Stanford,  Mr.  Van  Keuren,  captain  of  the  golf  team, 
^iso  went  in  for  swimming  and  track  before  graduating  in  1923 

I  with  an  engineering  major. 

His  musical  career  "long  since  passed  into  oblivion,"  he  spent 
several  years  doing  construction  work  in  Los  Angeles  before  that 

I  business  fell  apart  during  the  depression.  His  dream  of  getting 
into  the  film  business  bore  fruit  when  in  1931  he  started  at  Roach 
Studios,  learning  from  the  bottom  up  and  working  in  every  depart- 
ment on  the  lot. 

In  the  Air  Force  from  1942  through  1945,  producing  training 
films  and  documentaries,  he  emerged  a  lieutenant  colonel  with  the 
Legion  of  Merit. 

He  returned  to  the  studio,  which  was  undergoing  a  spell  of 
"disastrous"  post-war  production.  First  venture  into  tv,  in  the  fall 
of  1947,  consisted  of  a  couple  of  quarter-hour  pilot  films  and  a 
Chevrolet  commercial.    But,  Mr.  Van  Keuren  recalls,  the  studio 

i; 
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hit  its  stride  about  four  years  ago  with  the  CBS-TV  film  package, 
Amos  'n'  Andy,  and  has  since  turned  out  over  950  films. 

Last  year  saw  the  studio's  commercial  operation  more  than 
doubled,  and  he  predicts  1 954  will  be  an  even  larger  year.  Among 
the  spot  announcement  contracts  last  year  were  Bulova  with  108; 
General  Motors,  21;  Pabst  Blue  Ribbon,  18;  Union  Oil,  12;  United 
States  Tobacco,  6;  Falstaff  Brewing,  12;  Liebmann  Breweries,  36; 
Brown  &  Williamson  Tobacco,  16. 

A  source  of  pride  is  that  Roach  Studios  does  everything  but  the 
lab  processing  and,  not  only  is  it  operated  by  the  people  who  built 
it,  it  is  the  only  tv  studio  in  the  business  with  its  own  optical 
department,  according  to  Mr.  Van  Keuren. 

Emphasizing  the  necessity  of  quality,  he  stresses  that  "A"  and 
"B"  products  in  tv  parallel  such  theatrical  products.  "Everyone 
wants  to  turn  out  'A'  products  and  that  which  starts  out  as  'B'  is 
bad,  as  'sleepers'  are  too  few  and  far  between." 

With  the  trend  "definitely  toward  syndication,"  the  Roach  think- 
ing is  to  develop  new  tv  personalities  and  offer  them  for  multiple 
sponsorship.  In  preparation  are  Dramatic  Hour  and  Comedy  Hour, 
each  to  be  headlined  by  a  name  actor  who  will  play  a  part  in  one 
segment  and  serve  as  m.c.  Also  on  the  agenda  is  the  development 
of  a  permanent  stock  company. 

Mr.  Van  Keuren  and  his  wife,  Idabel,  make  their  home  in  sub- 
urban Westwood.  Besides  swimming,  he  is  a  baseball  fan  of  such 
devotion  he  has  missed  only  one  Los  Angeles  home  game.  That 
was  when  his  daughter,  Lee,  was  married. 
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FILM  ANNOUNCEMENTS 

B-FS  THIRD  SURVEY  OF  TV  FILM  USE  INVESTIGATES  SPOTS 


TELEVISION  advertisers  sponsor  a  heavier 
share  of  film  announcements  than  live  an- 
nouncements, according  to  the  third  in  a 
series  of  film  surveys  conducted  by  B«T. 

Three-fourths  of  all  film  announcements 
are  commercial,  according  to  the  survey, 
compared  to  less  than  one-half  of  live  an- 
nouncements. 

The  sponsorship  analysis  is  drawn  from 
results  of  questionnaires  supplied  by  124 
television  stations,  approximately  a  third 
of  all  the  stations  on  the  air.  Data  are 
broken  down  by  size  of  markets  as  well  as 
by  number  of  operating  hours  per  day  and 
the  length  of  announcements. 

Average  number  of  daily  announcements 
per  station  ranges  from  around  50  in  small- 
er markets  to  101  in  the  case  of  stations 
operating  full  schedules  in  markets  with  over 
a  million  population.  Smallest  number  of 
announcements  occurs  at  stations  in  markets 
with  250,000-500,000  population. 

While  over  three-fourths  of  all  film  an- 
nouncements are  sponsored,  the  average  is 
brought  down  by  stations  operating  fewer 
than  10  hours  per  day  in  markets  of  500,- 
000-1,000,000  population. 

In  scanning  the  use  of  commercial  an- 
nouncements by  tv  stations,  the  B«T  survey 
shows  a  fairly  uniform  pattern  for  length 
of  films  among  the  four  sizes  of  markets. 
One-fourth  to  one-fifth  of  all  commercial 
film  announcements  are  IDs,  or  8-10  second 
offerings,  with  the  250,000-500,000  cate- 
gory showing  a  26.6%  ratio.  A  little  over 


a  third  of  commercial  film  announcements 
are  20  seconds  in  length. 

Heading  the  commercial  film  field  are 
one-minute  announcements,  hovering  around 
the  40%  mark.  Only  a  minor  percentage, 
around  2  % ,  of  such  announcements  are 
more  than  one  minute  in  length. 

Looking  into  the  types  of  commercial  live 
announcements,  it  was  found  that  tv  stations 
in  cities  over  500,000  population  average 
over  40%  of  IDs,  or  8-10  second  types. 
The  percentage  of  20-second  announcements 
is  much  smaller,  ranging  from  11.9%  in 
largest  markets  to  27.2%  for  250,000- 
500,000  markets. 

The  number  of  one-minute  announce- 
ments is  high  in  the  commercial  live  group, 
reaching  55%  in  the  case  of  markets  under 
250,000.  A  somewhat  higher  ratio  of  com- 
mercials over  a  minute  in  length  will  be 
found  in  the  live  group,  though  the  average 
is  under  10%. 

With  124  usable  questionnaires  submitted 
in  the  survey,  results  are  believed  to  be 
typical  of  the  field.  The  124  returns  were 
divided  among  different  markets  as  follows: 
Under  250,000  population,  26  question- 
naires returned;  250,000-500,000,  32  re- 
turned; 500,000-1,000,000,  29  returned; 
over  1,000,000,  37  returned.  The  term 
"film"  as  used  in  the  survey  includes  both 
films  and  slides. 

The  first  1954  film  survey  conducted  by 
B«T,  covering  1  hour,  P/i-hour  and  full- 
length  feature  films  [B»T,  April  12],  showed 
that  the  price  paid  for  feature  film  programs 


ranges  upward  in  direct  ratio  to  the  size  olj 
the  market  served. 

This  first  analysis  showed  that  few  sta- 
tions permit  single  .commercials  of  more 
than  two  minutes  duration  during  feature, 
films;  the  number  of  breaks  during  the; 
showing  of  a  one-hour  or  full-length  feature ! 
ranges  between  two  and  five,  as  a  rule;  film<  ; 
are  interrupted  more  often  by  stations  ir . 
the  smaller  markets. 

It  was  found,  too,  that  local  advertiser;' 
are  supplying  a  major  share  of  film  spon- 
sorship revenue  in  smaller  markets,  with  sta 
tions  in  larger  markets  getting  over  half  theh\ 
film  income  from  national  advertisers. 

In  the  case  of  quarter-hour  and  half-houi, 
film  packages  it  was  found  [B*T,  May  10  j 
that  a  majority  of  stations  devote  an  averagt  \ 
of  more  than  six  hours  a  week  to  such  pro  S 
gramming.    Maximum  announcements  al 
lowed  a  single  advertiser  in  a  half-hour  filn 
package  is  three,  this  survey  showed,  thougl 
some  larger  stations  allow  four  in  half-hou:! 
packages  sold  on  a  participating  basis. 

This  study  also  revealed  that  average; 
commercial  announcements  run  around  on(i 
minute;  double  spotting  is  prevalent  at  sta 
tion  breaks,  usually  in  the  form  of  an  iden ! 
tification  plus  longer  announcement;  som< 
triple  spotting  exists;  in  large  markets  three  i 
fourths  of  tv  stations  get  over  half  thei: 
revenue  from  national  advertising. 

Top  price  paid  to  distributors  for  halfi 
hour  film  packages  ranges  from  around  $4( ! 
to  as  high  as  $1,400,  depending  on  size  o' 
market  and  station  audience,  this  survey 
showed. 


THREE  B»T  STUDIES  OF  TELEVISION  FILM 

•Feature  film:  its  use,  costs,  sponsorship  (April  12) 
•Package  film:  its  use,  costs,  sponsorship  (May  10) 
•Film  announcements  (full  details  this  and  opposite  page) 
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KINDS  OF  FILM  COMMERCIALS  ADVERTISERS  BUY 

'Figures  are  percentages  of  all  film  commercials  carried  by 
all  stations  in  various  market  sizes) 


KINDS  OF  ANNOUNCEMENTS  STATIONS  CARRY 


Stations  on  Air 

Less  than 
10  Hours  a  Day 

Stations  on  Air 

More  than 
10  Hours  a  Day 


Average  No. 

Film  Announcements 
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oize  ot 

i r~\ ^ I  ii/tiiw 
or  i  oiu!  u'uiiy 

/O 

/O 

% 

%  Non- 

% 

%  Non- 

Market 

Announcements 

Live 

Film 

Commercial 

Commercial 

Commercial 

Commercia 

oo 

59  1 

47  9 

79.3 

20.7 

53.9 

46.1 

950  nnn  ^nn  nnn 

T> 

OJ 

aq  n 

si  n 

72.4 

27.6 

60.6 

39.4 

^Of)  nnn.i  nnn  nnn 

44 

55  9 

56.5 

43.5 

56.5 

43.5 

Uver  l,UUU,U(JU 

c  c 
05 

ob./ 

o4.o 

78.8 

21.2 
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Under  250,000 

65 

66.2 

33.8 

79.3 

20.7 

36.9 

63.1 

250,000-500,000 

57 

66.5 

33.5 

79.9 

20.1 

42.6 

57.4 

500,000-1,000,000 

88 

56.6 

43.4 

75.8 

24.2 

42.5 

57.5 

Over  1,000,000 

101 

44.2 

55.8 

79.2 

20.8 

46.3 

53.7 

KINDS  OF  LIVE  COMMERCIALS  ADVERTISERS  BUY 

(Figures  are  percentages  of  all  live  commercials  carried  by 
all  stations  in  various  market  sizes) 


Size  of 

%  I.D.s 

% 

% 

%  Over 

Size  of 

%  I.D.s 

% 

% 

%  Over 

Market 

(8-10  Sec.) 

20  Sec. 

1  Min. 

1  Min. 

Market 

(8-10  Sec.) 

20  Sec. 

1  Min. 

1  Min. 

Under  250,000 

22.1 

31.9 

43.7 

2.3 

Under  250,000 

19.1 

14.9 

55.0 

11.0 

250,000-500,000 

26.6 

31.9 

38.7 

2.8 

250,000-500,000 

23.9 

27.2 

39.6 

9.3 

500,000-1,000,000 

19.3 

38.4 

40.3 

2.0 

500,000-1,000,000 

46.3 

13.0 

36.3 

4.4 

Over  1,000,000 

19.8 

39.3 

39.5 

1.4 

Over  1,000,000 

40.3 

11.9 

40.5 

7.3 

LEADING  BUYERS  OF  TV  SPOT  COMMERCIALS 


How  Stations  Rank  the  Biggest  Customers  for  Announcements 


BULOVA  WATCH  Co.  and  Procter  &  Gam- 
ble Co.  are  the  leading  buyers  of  announce- 
ments on  tv  stations,  according  to  B«T's 
survey  of  the  tv  spot  announcement  business 
(see  analysis  opposite  page). 

The  watch  and  soap  firms  are  tied  as  top 
sponsors  in  the  television  announcement 
field,  buying  time  on  42%  of  the  124  sta- 
tions that  returned  usable  questionnaires. 

Ranking  next  are  Brown  &  Williamson 
Tobacco  Corp.,  which  buys  announcements 
on  36%  of  tv  stations  in  the  survey,  and 
Miles  Labs.,  20%.  Other  leading  buyers 
of  tv  spots  are  Standard  Brands,  using  18% 
of  stations;  Colgate-Palmolive  Co.  and  Na- 
tional Biscuit  Co.,  appearing  on  11%,  and 
Sterling  Drug  and  General  Mills,  10%. 

P&G  divided  its  announcement  purchases 
among  Gleem,  Ivory  soaps,  Tide,  Cheer,  Joy 
and  Dreft  for  the  most  part,  the  question- 
naires show.  Brown  &  Williamson  promoted 
Kools,  Viceroy  and  Raleigh  cigarettes. 
Standard  Brands'  use  of  announcements  in- 


cluded Royal  desserts,  Chase  &  Sanborn  and 
Blue  Bonnet. 

Sponsors  using  5%  or  more  of  the  124 
stations  covered  by  the  survey,  which  cov- 
ered roughly  a  third  of  all  operating  tv  sta- 
tions in  the  nation,  included  Schenley  In- 
dustries (Blatz,  Cresta  Blanca),  Borden  Co., 
B.  T.  Babbitt  Co.,  Coca-Cola,  Ford  Motor 
Co.  dealers,  General  Foods,  R.  J.  Reynolds 
Tobacco  Co.,  General  Motors,  Bardahl  Oil, 
Duncan  Coffee  Co.,  Elgin  watches,  Peter 
Paul  candy  and  Socony-Vacuum  Oil  Co. 

Other  leading  national  advertisers  buying 
announcements  on  2%  or  more  of  the  re- 
porting tv  stations  include  S.  O.  S.  Co.,  U.  S. 
Rubber  Co.,  Van  Camp  Seafood  Co.,  Stag 
beer,  Brock  Candy  Co.,  Anacin  and  Pills- 
bury  Mills. 

Among  other  sponsors  whose  names  ap- 
peared two  or  more  times  on  the  survey 
questionnaires  were  American  Maize  Prod- 
ucts Co.,  Anheuser-Busch,  Charles  Antell, 


Armstrong  Rubber  Co.,  B.  C.  Remedy  Co., 
Beeman's,  Benrus  Watch  Co.,  Benson  & 
Hedges,  Best  Foods,  Brylcreem,  Burger- 
meister  beer,  Carnation  Milk  Co.,  Chrysler 
Corp.,  Continental  Baking  Co.,  Continental 
Oil  Co.,  Converted  Rice  Inc.,  Falstaff  beer, 
J.  A.  Folger  &  Co.,  Paper-Mate  Co.,  Pfeiffer 
Brewing  Co.,  Phillips  Oil,  Ralston  Purina 
Co.,  Rheingold  Beer,  Ronson  Art  Metal 
Works,  Helena  Rubenstein,  Safeway  Stores, 
Serutan  Co.,  Sunshine  Biscuit  Co.,  Swift  & 
Co.,  Taystee  Bread,  Robert  Hall  Clothes, 
Holsum  Bread,  International  Harvester  Co., 
Italian  Swiss  Colony,  Lehn  &  Fink,  Lever 
Bros.,  Lucky  Lager  Brewing  Co.,  Magnolia 
Flour,  Marathon  Corp.,  Maybelline  Co., 
Mid-Continent  Oil  Co.,  Miller  Brewing  Co., 
John  Morrell  &  Co.,  Northern  Paper  Mills 
and  Orkin  exterminator. 

In  filling  out  the  advertising  portion  of 
the  questionnaires,  respondents  were  asked 
to  list  the  five  leading  sponsors  of  tv  an- 
nouncements as  shown  by  station  records. 
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RELIGION 
ON  FILM 

Tv  films  are  transporting 
the  minister  to  the  parlor 


HOLLYWOOD  has  always  known  the 
drawing  power  of  feature  films  with  a  re- 
ligious theme.  Even  today,  it  is  said,  Cecil 
B.  DeMille's  early  silent  feature,  "The  King 
of  Kings,"  grosses  large  box  office  receipts 
with  every  re-issue. 

The  mass  popularity  of  contemporary  box 
office  successes  like  "The  Robe,"  "David  and 
Bathsheba,"  and  "Samson  and  Delilah"  can- 
not be  ignored,  nor  can  the  impact  of  the 
award-winning  "Martin  Luther." 

In  one  corner  of  the  production  factory 
that  is  Hollywood  is  the  field  of  films  for 
television.  And  in  a  small  sector  of  that 
growing  branch  of  film-making,  quiet,  little 
films  are  being  turned  out  bringing  the 
ministrations  of  religion  into  the  home. 

A  check  of  West  Coast  religious  tv  film 
production  reveals  an  almost  unanimous  be- 
lief that  such  programming  is  only  beginning 
to  hit  its  stride. 

Focusing  on  the  combination  of  psy- 
chology, spiritual  guidance  and  a  person- 
ality is  Paul  F.  Heard,  who  as  executive 
producer  for  the  Broadcasting  and  Film 
Commission  of  the  National  Council  of 
Churches  of  Christ  in  the  U.  S.  A.,  entered 
tv  film  making  with  What's  Your  Trouble. 
The  quarter-hour  series  of  13  films  features 
ad  lib  discussions  by  Dr.  Norman  Vincent 
Peale,  pastor  of  Marble  Collegiate  Church, 
New  York,  and  author  of  the  best-selling 
book,  "The  Power  of  Positive  Thinking." 
Together  with  Mrs.  Peale,  he  reviews  ex- 
periences in  the  American  Foundation  for 
Religion  and  Psychiatry,  which  offers  coun- 
selling by  ministers,  social  workers,  psychol- 
ogists and  psychiatrists. 

Given  to  stations  free  of  charge,  the  first 
group  of  films  has  been  picked  up  by  125 
and  draws  an  average  of  3,500  letters  weekly. 
Mr.  Heard,  who  was  previously  film  con- 
sultant for  the  Broadcasting  and  Film  Com- 
mission in  New  York,  is  scheduling  produc- 
tion on  the  second  group  of  films  which  will 
dramatize  specific  problems  and  be  of- 
fered for  commercial  sponsorship.  Declar- 
ing that  there  is  much  sponsor  interest  from 
institutional  products,  Mr.  Heard  says  such 
a  program  as  Dr.  Peale's  becomes  a  service 
program  for  the  sponsor  in  that  it  serves  as 
well  as  entertains. 

Viewer  response,  according  to  Dr.  Peale, 
shows  that  many  people  are  going  to  church 
for  the  first  time  and  "more  important,  they 
are  putting  into  practice  the  spiritual  living 
techniques  suggested  over  tv." 

Produced  and  distributed  in  behalf  of  the 
National  Council,  composed  of  29  Protes- 
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DISCUSSING  Your  Faith  Is  Power  are  (I  to  r)  Rev.  Oral  Roberts, 
Pentacostal  evangelist;  Virgil  Miller,  director  of  photography,  and 
Herb  Lightman,  producer-director  for  Devon  Productions. 


STARS  appeared  in  What  One  Person  Can  Do.  Pre-shooting  con- 
ference is  held  by  (I  to  r)  Danny  Thomas,  Jack  Denove,  head  of 
own  production  firm,  Jimmy  Durante  and  Father  James  M.  Keller 
of  The  Christophers.  BELOW:  Dr.  Norman  Vincent  Peale,  Mrs.  Peale 
and  Paul  F.  Heard,  of  National  Council  of  Churches  of  Christ  in  the 
U.S.A.,  plan  format  of  What's  Your  Trouble. 


O  MAKE  CAMEEAS 

raxes  wiitit  mil  m 

rQRX-X)'9  FINEST  FILMS" 

lflfoRK  on  the  first  Mitchell  Camera  was  dedicated  with 
ihese  words  over  thirty  years  ago. 

Today  Mitchell  16mm  and  35mm  Cameras  are  used  through- 
out the  world  in  every  field  of  motion  picture  photography. 

In  Television,  Mitchell  Cameras  have  pioneered  new  and 
superior  techniques  and  standards.  Mitchell,  alone,  brings  you 
/ears-ahead  professional  motion  picture  equipment.  Com- 
mercials, shorts,  and  features  filmed  with  this  camera  are 
;harper,  clearer,  and  steadier  on  home  television  screens  be- 
cause of  the  internationally  famous  smooth,  positive  opera- 
ion  and  perfect  control  which  the  Mitchell  Camera  brings 
:o  each  film. 

The  Mitchell  16mm  Professional  has  the  same  proven 
Mitchell  35mm  features  which  have  made  this  camera  the 
tandard  equipment  of  major  studios  in  every  part  of  the  world. 

Be  sure  of  professional  results— use  the  Mitchell  Camera. 


AMONG  THE  USERS  O 

MITCHELL  CAMERAS: 


DEPARTMENT  OF  COMMERCE 
NATIONAL  FILM  BOARD 

OF  CANADA 
FITZPATRICK  PICTURES 
GENERAL  ELECTRIC 
CARAVEL  FILMS 
PARAMOUNT  PICTURES  CORP, 
REID  H.  RAY  FILMS 
WILDING  PICTURES 
TELESHO  OF  CALIFORNIA 
HARTLEY  PRODUCTIONS 
UNIVERSAL  INTERNATIONAL 

PICTURES 
NATIONAL  MARITIME  UNION 
ALEXANDER  FILMS 
SPORTSREEL  PRODUCTIONS 
SOCIETE  BELGE  INDUSTRIELLE 
R.K.O.  RADIO  PICTURES,  INC. 
UNIVERSITY  OF  WASHINGTON 
DIRECTOR  NATIONAL 

INSTITUTE  OF  HEALTH 
NATIONAL  ADVISORY 

COMMITTEE 
U.  S.  ARMY 

GEORGE  COLBURN  LABORATORIES 
JERRY  FAIRBANKS,  INC. 

•  AUDIO  PRODUCTIONS 
WARNER  BROTHERS,  INC. 
GILLETTE  PRODUCTIONS 
ARTHUR  KRIENKE 

U.  S.  NAVY 

*  ROBERT  RICHIE 
WALTER  S.  CRAIG 
U:  S.  AIR  CORPS 
METRO-GOLDWYN-MAYER 

.  STUDIOS 
CAMERA  EQUIPMENT 
MARK  ARMISTEAD 
A.  B.  THERMAENIUS  FILMS 
JAM  HANDY  ORGANIZATION 
GULF  COAST  FILMS,  INC. 
AMERICAN  FILM  PRODUCERS 
REPUBLIC  PRODUCTIONS,  INC. 
ROCKET  PICTURES,  INC 
TOM  KELLEY  STUDIOS 
DESI-LU  PR08UCTIONS 
CATHEDRAL  FILMS 
SNADER  TELESCRIPTIONS 
CORP. 

ROLAND  REED  PRODUCTIONS 
MONOGRAM  PICTURES,  INC. 
FRANK  WIS8AR  PRODUCTIONS, 
INC. 

COLLINS  RADIO  CORP. 
DALLAS  JONES  PRODUCTIONS 
CALVIN  COMPANY- 
COFFMAN  FILMS 
BOB  JONES  UNIVERSITY 
MOODY  BIBLE  INSTITUTE 
FILM  GRAPHICS  ■ 
CORONET  FILMS 


r 


MITCHELL... 


1 


CORPORATION 


66  WEST  HARVARD  STREET-GLEN  DALE  4,  C  ALI  FORN I  A- CABLE  ADDRESS:  (MITCAMCO) 


85%  of  the  motion  pictures  shown  in  theatres  throughout  the  world  are  filmed  with  a  Mitchell 
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ANIMATED  COMMERCIALS  AT  LOW  COST 


RESULT  of  an  account  executive's  hazy 
knowledge  of  tv  animation  costs  is  a 
simplified,  inexpensive  animation  process 
conceived  by  Betty  King,  now  production 
manager-copywriter  of  Brooks  Adver- 
tising Agency,  Hollywood. 

The  process,  which  promises  savings 
for  advertisers,  won  Miss  King  advertis- 
ing industry  recognition  in  the  form  of 
a  "Lulu,"  yearly  Frances  Holmes  Achieve- 
ment Award  of  Los  Angeles  Advertising 
Women  Inc.  [B*T,  May  3]. 

The  technique  was  evolved  last  year, 
while  Miss  King  was  special  copywriter 


had  used  the  cell-by-cell  animation  tech- 
nique in  preparing  a  commercial  film  for 
Standard  Oil  of  Ohio.  For  LosOr,  she 
altered  the  animation  technique  to  stop- 
motion  and,  using  small  cut-out  card- 
board figures  against  various  back- 
grounds, worked  out  her  present  inex- 
pensive system. 

From  a  number  of  artists,  she  chose 
Cornelius  Peet  to  create  the  art  work. 
This  consisted  of  Hank  and  Frank  (twin 
figures,  one  smiling  and  one  frowning, 
which  could  be  used  interchangeably  as 
the  sequence  dictated),  several  stylized 


These  two  stills  illustrate 


and  production  assistant  at  Action  In 
Advertising  Agency,  Los  Angeles,  when 
the  agency  bid  on  LosOr  Chevrolet  Deal- 
ers account.  The  LosOr  group,  consist- 
ing of  Los  Angeles  and  Orange  County 
Chevrolet  dealers  outside  the  metropolitan 
Los  Angeles  area,  was  preparing  a  special 
13 -week  tv  campaign  as  a  protest  against 
General  Motors  advertising  policy.  The 
LosOr  group  believed  that  too  much 
emphasis  was  being  placed  on  the  car  and 
not  enough  on  the  dealers,  and  the  dealers 
were  willing  to  finance  an  independent 
campaign  to  prove  their  point. 

Unfortunately,  the  account  executive 
seeking  the  LosOr  account,  unfamiliar 
with  tv  film  costs,  quoted  an  audition 
figure  of  $  1 ,000.  This  was  to  include  two 
animated  cartoon  commercials,  plus  a 
third  to  display  all  31  dealer  names. 

Miss  King,  who  entered  film  with  Cine- 
craft  Productions,  Cleveland,  in  1944, 
gently  pointed  out  a  one-minute  tv  com- 
mercial ranges  from  $1,500  to  $10,000 
in  cost. 

However,  while  with  Cinecraft,  she 


simplicity  of  technique 

automobiles,  backgrounds  of  Gyppem 
Joe's  Used  Car  Lot,  a  country  road  and 
a  modern  Chevrolet  agency. 

The  figures  were  mounted  on  blocks, 
with  either  Hank  or  Frank  taped  onto 
the  automobile,  as  required.  By  moving 
the  figures  against  various  backgrounds 
and  photographing  them  in  different  po- 
sitions," the  effect  of  animation  was  given. 

With  a  rhymed  advertising  message 
dubbed  in,  two  complete  sequences  were 
filmed  by  Miss  King.  In  one,  Hank  buys 
a  car  from  the  "Gyp"  lot,  which  progres- 
sively rides  smoothly,  starts  to  bounce, 
loses  a  wheel,  then  breaks  in  half.  In 
the  other,  Frank  buys  his  car  at  the 
Chevrolet  agency  and  receives  a  good  car 
at  a  fair  price. 

"We  give  it  the  light  copy  touch,  mak- 
ing no  attempt  at  realism.  That's  the 
only  way  this  technique  can  work,"  Miss 
King  observes. 

This  is  the  second  "Lulu"  for  Miss 
King.  In  1951,  her  commercial  film  for 
the  Automobile  Club  of  Southern  Cali- 
fornia won  her  an  award  in  that  category. 


tant  denominations,  the  non-denominational 
series  had  a  "low"  budget  with  the  technical 
workers  paid  union  scale  and  Dr.  Peale  con- 
tributing his  services. 

Nationally  known  because  of  annual 
awards  in  the  fields  of  radio,  tv,  literature, 
government,  etc.,  The  Christophers,  through 
Jack  Denove  Productions  Inc.,  currently  has 
the  weekly  quarter-hour  What  One  Person 
Can  Do  film  series  on  125  stations.  Rev. 
James  M.  Keller,  M.M.,  spearheads  the 
group  which  has  "no  membership,  no  dues, 
no  organization  and  is  a  movement  com- 
ing from  people  themselves."  A  Christopher, 


a  spokesman  further  explained,  "is  any  per- 
son who  upholds  the  Christian  way  of  life 
without  necessarily  adhering  to  the  Christian 
religion." 

The  current  series,  104  films  of  which 
are  completed  with  an  additional  18  upcom- 
ing, comprises  interviews  by  Father  Keller 
with  such  names  as  Bing  Crosby,  Irene 
Dunne,  Dinah  Shore,  etc.,  which  point  up 
the  idea  that  "regardless  of  specific  religion, 
everyone  is  working  toward  the  same  goal." 
While  the  group  does  not  ask  for  charity,  it 
asks  the  stars  and  crew  to  work  for  minimum 
scale.   The  budget  is  set  at  about  $2,500  for 


each  quarter-hour  film  from  which  a  tao 
is  made  and  broadcast  on  300  radio  station; 

In  the  works  for  The  Christophers  is  a 
untitled  half-hour  series,  budgeted  i 
$27,500  per  film,  which  Jack  Denove 
readying  in  addition  to  his  current  schedul 
of  ABC-TV  Cavalcade  of  America  films,  an 
mated  and  live  action  commercials  and  up 
coming  It's  the  Bickersons.  Dramatic  i 
format,  incidents  are  portrayed  showing  ho 
a  person  in  such  fields  of  endeavor  as  tead 
ing,  government,  labor  relations,  etc.,  ca 
make  the  world  better  through  Christian  a< 
tion. 

Rev.  Oral  Roberts,  under  the  auspices  ( 
Pentecostal,  evangelistic  group,  is  current 
appearing  on  22  stations  in  Your  Faith 
Power,  half-hour  color  film  series,  whic 
White  Adv.  Agency  is  producing  throuj 
Devon  Productions.   Format  consists  of 
couple  of  songs,  20-minute  sermon  and  ben 
diction.  Schedule  calls  for  total  of  39  film 
16  of  which  are  completed.  While  the  seri 
is  strictly  religious,  Devon's  producer-dire 
tor  Herb  Lightman  emphasizes  Dr.  Roberl 
aim  is  "to  spread  the  word  of  God  to  Chri 
tians  of  all  faiths."   The  tv  film  series  is  £ 
outgrowth  of  Dr.  Roberts'  "bold  step" 
making  "Venture  Into  Faith,"  a  feature  fil 
now  in  world-wide  distribution,  which  der  \ 
onstrated  the  efficacy  of  film  "to  spread  tl 
word." 

Produced  under  the  auspices  of  Luther; ! 
Church,  Missouri  Synod,  by  Family  Filr 
Inc.,  This  Is  the  Life,  carried  weekly  by  2. 
tv  stations,  is  going  into  production  of  tl. 
third  group  of  26  half-hour  films.  Utilizir 
a  regular  cast  of  professional  actors,  the  pr 
gram  deals  with  a  specific  moral  proble! 
and  how  it  is  worked  out  by  the  Fisher  far 
ily.   Budgeted  at  $20,000  to  $25,000  p. 
film,  the  overall  aim  is  to  bring  more  peop 
into  church  and  the  Christian  way  of  life 
addition  to  broadening  the  concept  of  tl 
resulting  benefits.   While  stations  give  tli 
time,  talent  and  crew  are  paid  scale. 
Religion  in  Color 

Family  Films,  organized  in  1948  by  pre:  | 
dent  and  executive  producer  Sam  Hersh 
make  theatrical  films  with  religious  ove 
tones  for  family  consumption,  was  lat 
commissioned  by  the  Lutheran  group  whu 
it  entered  the  video  medium.   Mr.  Her 
recently  has  been  assigned  by  Southern  Ba 
tist  Radio  and  Tv  Commission  of  Atlan 
to  do  a  color  pilot  half-hour  film  modernizi 
version  of  "The  Prodigal  Son"  for  a  prj 
posed  series  of  Biblical  stories. 

Family  Theatre  is  a  non-profit  organiz 
tion  with  the  purpose  of  promoting  fami| 
prayer.  While  the  MBS  radio  Family  Th 
atre  series  is  non-sectarian  in  concept,  t] 
tv  films  are  predominantly  Catholic  in  int« 
pretation.   Stars  donate  their  services,  b| 
the  crew,  technicians  and  musicians  recei  i 
the  minimum  wage.  The  budget  for  eai 
hour-long  film  varies  between  $25,000  ai 
$27,500.  Films  are  assigned  to  various  H  i 
lywood  producers,  while  Family  Theat 
handles  its  own  distribution.   Rev.  Patri 
Peyton,  C.  S.  C,  is  executive  produce 
though  he  is  on  the  road  most  of  the  tir 
with  Family  Prayer  Crusades.  Rev.  Jeror 
Lawyer,  C.  S.  C,  is  associate  producer,  a 
ministrates  the  group's  Hollywood  headqu:  \\ 
ters  and  produces  the  radio  program.  Re  j 
John  P.  Lynch,  C.  S.  C,  is  spearheadii  I 
Family  Prayer  Foundation  to  raise  funds 
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NOTE  •  While  we  welcome  the  men-  name  correctly:  "Scotch"  Brand  Cellophane 

tion  of  our  product  on  your  programs,  we  Tape,  or  "Scotch"  Brand  Magnetic  Tape,  etc., 

ask  that  you  respect  our  registered  trade-  please  just  say  cellophane  tape  or  magnetic 

mark.  If  it  is  impossible  for  you  to  use  the  full  tape.  Thank  you  for  your  cooperation. 


MINNESOTA  MINING  AND  MANUFACTURING  COMPANY 


St.  Paul  SfcMjS  Minnesota 
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continue  the  work  which  is  financed  by 
funds  donated  by  people. 

Production  firms  utilized  by  Family  The- 
atre are  Jerry  Fairbanks  with  "The  Tri- 
umphant Hour"  (Easter  1950),  "The  Joy- 
ful Hour"  (Christmas  1950),  "Hill  Number 
One"  (Easter  1951),  "That  I  May  See" 
(Thanksgiving  1951)  and  "The  World's 
Greatest  Mother"  (Mothers'  Day  1952). 
Ben  Pivar  filmed  "The  Hound  of  Heaven" 
(Thanksgiving  1952).  Roland  Reed  Pro- 
ductions shot  "A  Star  Shall  Rise"  (Christmas 


Synchronizers.  DOLLIES. 

WE  CALIBRATE  LENSES — Precision  "T"  Stop 
calibrations  of  all  types  and  focal  lengths. 


1952)  and  "Trial  at  Tara"  (St.  Patrick's 
Day  1953). 

Group's  first  tv  entry,  "The  Triumphant 
Hour,"  was  carried  at  no  charge  by  47  sta- 
tions, a  little  less  than  50%  of  the  total  then 
on  the  air.  ""The  World's  Greatest  Mother" 
was  re-released  for  Mother's  Day  on  204 
stations.  For  this  past  Thanksgiving,  Father 
Peyton  obtained  tv  rights  to  "Dawn  of 
America,"  Spain-produced  feature  dealing 
with  Christopher  Columbus,  which  was  car- 
ried by  288  tv  stations,  92.8%  of  the  total 
on  the  air  at  the  time. 


We  design  and  manufacture  lens  mounts.  In 
fact,  we  are  specialists  in  all  motion  picture 
and  TV  photographic  needs. 


Roland  Reed  also  produced  the  group  oil 
spot  films  titled  Inspiration  Please,  whic  I 
last  month  (April)  received  the  Georgjl 
Washington  honor  medal  from  Freedom  ifl 
Foundation.  First  series  of  six  20-  to  6C  I 
second  spots,  based  on  the  value  of  praye1! 
in  the  lives  of  great  figures  in  history,  is  nov  I 
seen  on  185  stations  while  the  second  grou  I 
of  six  is  being  readied  for  fall  release.  Eac  I 
film  is  budgeted  between  $600  and  $800. 

While  Family  Theatre's  current  films  ar 
being  re-released  to  fit  the  season,  additions 
production  is  scheduled  to  start  in  the  fall. 

Origin  of  Cathedral  Films 

Cathedral  Films  Inc.  was  organized  1 
years  ago  by  Rev.  James  K.  Friedrich,  a: 
ordained  Episcopal  minister.  The  non-prof 
organization  has  produced  more  than  51 
films  with  "no  attempt  to  put  doctrine  int 
them,"  making  them  instead  historical  docu 
mentaries.  Commissioned  by  various  faith 
to  make  films  for  church  and  Sunday  Schoc 
showings,  Cathedral  is  branching  out  int. 
tv.  "I  Behold  His  Glory,"  a  55-minute  fea 
ture  in  color  depicting  Jesus'  crucifixion  ani 
resurrection  and  completed  in  seven  day; 
won  the  top  awards  from  Boston  and  Clevejk 
land  Film  Festivals  and  National  Evangelicaj':j| 
Film  Festival.  It  was  made  available  to  stall 
tions  and  last  year  130  stations  showed  i  n 
between  Good  Friday  and  Easter  Sunday  ! 
while  this  year  258  stations  scheduled  it  ii  I 
the  same  time  period  and  portions  were  use<  I 
on  CBS-TV  Fred  Waring  Easter  Sunday  pro 
gram.  It  was  rented  by  the  National  Counci 
of  Churches  of  Christ,  which  in  turn  gav 
it  to  the  stations  at  no  charge. 

Living  Christ  series  of  26  half -hour  films 
four  of  which  have  been  completed  b  ! 
Cathedral,  is  in  production  with  a  budge 
of  $40,000  per  film.  This  series,  accordin; 
to  Dr.  Friedrich,  will  need  a  sponsor,  sucl 
as  an  institutional  product.  Subjects  com 
pleted  are  "Holy  Night,"  "Escape  to  Egypt,: 
"Boyhood  and  Baptism"  and  "Men  of  th<; 
Wilderness." 

Delta  Productions  Inc.  has  completed  twc 
pilot  films  for  a  total  of  $120,000,  distribu 
tion  of  which  is  being  handled  througl 
George  Bagnall  &  Assoc.  Photographed  b; 
Great  Commission  Films,  which  does  th< 
Billy  Graham  series  for  Billy  Graham  Evan  j 
gelistic   Foundation   of  Minneapolis,  om 
series  is  a  western  musical,  Sunday  on  th% 
Range.    Non-denominational  in  slant,  thr 
format  is  built  around  religious  songs  by. 
Tim  Spencer,  one  of  the  Sons  of  the  Pioneer:  ; 
singing  group,  and  others.  Designed  in  th<! 
same  vein  to  provide  entertainment  with  :\ 
religious  motif  is  "Queen  of  Sheba,"  colo:| 
quarter-hour  pilot  film  in  a  Biblical  series. 

Commercial  Religion 

As  "straight  commercial  film,"  Delta  rent: 
or  leases  its  product  at  flat  fees.  Schedulec  i 
for  production  is  Pinpoint  Universe,  quar 
ter-hour  series  of  13  films  dealing  witl 
microscopic  life  accompanied  by  commen 
tary  by  Rev.  Harry  T.  Woodard,  Delta  vic« 
president,  who  gives  a  spiritual  interpreta 
tion  to  the  various  natural  phenomena 
Delta,  according  to  treasurer  Paul  M.  Hewitt  \i 
draws  on  talent  within  the  Hollywood  Chris 
tian  group,  a  non-profit  religious  foundatior  j 
whose  members,  such  as  Connie  Haines 


No  More 
Groping . . . 

NEW  MODEL  C 

"BALANCED"  tripod  head 


gives  you  correct 
center  of  gravity 

...in  a  Flash! 


No  more  groping  for  center  of  gravity.  The  new  Model  C  "Balanced"  Tripod  Head 
is  equipped  with  a  convenient,  accessible  positioning  handle  mounted  below  the  top  plate, 
which  allows  the  operator  to  reposition  the  camera  to  the  correct  center  of  gravity.  No 
matter  what  focal  length  lens  is  used  on  the  camera  turret,  the  camera  can  be  balanced 
on  the  Model  C  Head  without  loosening  the  camera  tie-down  screw. 

It  has  all  the  features  which  have  made  the  "Balanced"  head  a  gem  of  engineering 
ingenuity — quick  release  pan  handle,  tilt-tension  adjustment  to  suit  your  preference.  It's 
a  Cameraman's  dream! 


NEW    PORTABLE    3-WHEEL    COLLAPSIBLE  DOLLY 


Dolly  folds  to  fit  into  ^ 
carrying  case  —  18"x  ^ 
12"x36".  Weighs  only  60 
lbs.  Has  wheel  in  rear  for 
steering,  which  may  be 
locked  for  straight  dollying. 


^  Dolly  assembled — with 
™  tripod  mounted.  Also 
mounts  Baby  tripod. 


WE  SELL,  RENT  &  SERVICE  CAMERAS  MOVIOLAS  -ft  EDITING  &  LIGHTING  EQUIPMENT  Complete  I 
line  of  16mm  and  35mm  equipment  for  rent.  ~ 


FRANK    C.  ZUCKER 


MITCHELL:  Standard,  Hi-Speed,  BNC,  NC, 
16mm.  BELL  &  HOWELL:  Standard,  Shift- 
over,  Eyemo.  MAURER:  16mm  Cameras. 
ARRIFLEX.     MOVIOLA    Editing  Machines. 


^flmcRfl  €ouipm€nT  (o. 

1600  BROHDWHM  \  rifW  yORK  City  ' 
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It's  Our  Move!  To  better  serve  those 
advertising  agencies  and  their  clients  (like 
those  above)  for  whom  we  have  produced 
television  commercials, 
it's  OUT  move  ...to  the  newest  and 
most  complete  studios  in  Hollywood  de- 
voted exclusively  to  the  production  of  the 
television  commercial. 


it's  Your  Move!  We  cordially  invite  you 
to  see  our  greatly  expanded  facilities.  Newly 
built  stages  for  both  live-action-sound,  and 
stop-motion  (including  those  fabulous  stop- 
motion  puppets).  Our  own  complete  depart- 
ments for  Art,  Animation,  Editing,  and  Creat- 
ive are  all  available  to  you  for  a  more  unique, 
more  effective  Television  Commercial  at 
Swift-Chaplin. 


NEW  STUDIOS! 


NEW  LOCATION! 

1136  North  Highland  Avenue 
Hollywood  38,  California 
Phone  Hollywood  2-0761 

$W,rT.CH^»* 


Write  for  our  free  Booklet  "The  Big  Plus  in  Television  Commercials" 
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ABC 


SUNDAY 

CBS  DuMONT 


NBC 


ABC 


MONDAY 

CBS  DuMONT 


NBC 


ABC 


TUESDAY 

CBS  DuMONT 


NBC 


8:00  PM 


6:15 


6:30 


6:45 


7:t 


7:15 


7:30 


7:45 


8:15 


1:30 


8:45 


9:1 


9:15 


9:30 


9:45 


10:00 


10:15 


10:30 


10:45 


11:1 


11:151 


Jane 
Pickens 
Show 


Skippy 
Peanut 
Butter 
Yon  Asked 
For  It 
L 


NOW 


On  the 
Boardwalk 


Gruen- 
Ara.  Safety 
Bazor  Corp. 
W.  Winchell 


Packard 
Dealers 
Present 
Martha 
Wright 


Hazel 
Bishop 
Dr.  I.Q. 


Dodge 
Break  the 
Bank 


The  Ameri- 
can Week 
S 


Electric 
Companies 
Alt.  Wks. 
Prudential 
Ins.  Co. 
You  Are 
There 


Earn  Your 
Vacation 


Am.  Tobacco 
Your 
Playtime 

6/13-9/5 


Lincoln- 
Mercury 
Dealers 
Toast 
of  the 
Town 
L 


Gen.  Elect. 
Fred  Warin; 

6/27 
L,  G.  E. 
Theatre 
6/6-13-20 


Bristol 
Myers 
Man  Behind 
the  Badge 
L 


P.  Lorillard 
The  Web 
L 


Jules 
Montenier 
alt.  wks. 
Bemington 
Band 
What's 
My  Line  L 


.Norwich 
Sunday 
News  Sprc. 


Co-op 
Night 
Editor 


Beorus 
Watch  Co. 
Meet  Your 
Congress 


Revere 
Meet  the 
Press 
alt.  Sunday: 
Pan  Amer. 
L 


Gen.  Foods 
Roy  Rogers 
F 


A  uihor  Meets 
the  Critics 


Clorets 
& 

Pharmaceu- 
ticals Inc. 

Rocky  King 
Detective 


Larus  & 
Bro.  Co. 
Plainclothes 
Man 


P&G 
Cheer  Tv 
Theatre 
F 


John 
Daly-News 


Reynolds 
Mr.  Peepers 
L 


GW- 
Oldsmobile 
News  L 


Flight  7 
F-S 


Chesterfield 
Perry  Como 
R.  Anthony 

6/28-8/20 


Colgate- 
Palmolive 
Summer 
Comedy 
Hour 
L 


Derby  Foods 
Sky  King 


Carnation 
Burns  & 
Allen  (alt.)  L 
Goodrich 


Voice  of 
Firestone 


Goodyear 
Corp. 

(alt.  with) 
Philco 
Corp. 
TV 

Playhouse 


Junior  Press 
Conference 
S 


P&G 
Loretta 
Young 

Show 
F 


Boxing 
From 
Eastern 
Parkway 
Neutral 
Corner 


Man  Against 
Crime 
R.  J. 
Reynolds 
F 


Lever- 
Lipton 
Godfrey's 
Talent 
Scouts 
L 


Philip 
Morris 

I  Love  Lucy 
F 


Gen.  Foods 
Instant 
Mai  well 

Coffee  L 
Red  Buttons 

Show 
Masquerade 

Party 
6/21-9/13 


Westing- 
house 
Studio  One 
L 

The  West- 
inghouse 
Summer 
Theatre 

6/21-9/13 


Co-op 
Capt. 
Video 


Longines 
Chronoscope 


Co-op 
Marge  & 
Jeff 


Mogen 
David  Wine 
Corp. 
Dollar  A 
Second 


Block  Drug 
Co.  Speidel 

Corp. 
(Alt.  Wks.) 
Name  That 
Tune  L 


Co-op 
Monday 
Night 
Fights 
Chris. 
Schenkel 


Ringside 
Interviews 


Rea  Lemon- 
News  J.Daly 


Tony  Mar- 
tin Show 
Toni  Co.  L 


Camel 
News 
Caravan  L 


duPont 
Cavalcade 
of  America 


TBA 


Comment 
L&F 


^CA  Victor 
Show 
(Dennis 
Day) 
L 


American 
Tobacco 
alt.  Dodge 
Danny 
Thomas 
Show 


Johnson 
Wax 

alt.  with 
American 
Tobacco  Co. 

Bobert 
Montgomery 
Presents 


U.S.  Steel 
United 
States 
Steel  Hour 

alt.  weeks 


Co-op 
Who  Said 
That 
L 


Van  Camp 
3ea  Food  Co. 
Swanson 
(alt.  wks.) 
The  Name's 
The  Same 
L 


American 
Tobacco 
News  L 


Summer 
Holiday 

S 


Wrigley 
Gene 
Autry 
Show 
F 


Pharmaceu- 
ticals. Inc. 
Red  Skelton 
L 

luvenile  Jury 

6/22-9/14 


O-Cedar 

Corp. 
alt.  wks. 
Carter  Prod. 
Meet  Millie 
L 


Electric 
Auto- 
Lite 
Suspense 
L 


Nash- 
Kelvinator 

alt.  wks. 
Block  Drug 
Danger 
L 


Alcoa 
See  It  Now 
L 


Co-op 
Capt. 
Video 


Co-op 
Marge  & 
Jeff 


)inah  Shore 
show  Chev- 
rolet L 


Vitamin 
Corp.  of 
America 

The 
Goldbergs 


Midwestern 
Hayride 
L 


Love  Story 


John 
Daly-News 


Camel 
News 
Caravan  L 


Assoc. 
Products 

Arthur 
Murray 

Party 


P&G 
Fireside 
Theatre 
F 


Helene 
Curtis 
Top  Plays 
of  1954 
F 


Truth  or 
Conse- 
quences 
P.  Lorillard 
L 


Mr.  &  Mrs. 
North 

Revlon  & 
Congoleum 
Nairn 
L 


Sterling 
Drug 
Mark 
Saber 


No  Net 
Service 


The  Big 
Picture 


Wrestling 
from 
Rainbo 
L 


ABC 


SUNDAY 

CBS  DuMONT 


ABC 


MONDAY  -  FRIDAY 

CBS  DuMONT  NBC 


ABC 


SATURDAY 

CBS  DuMONT 


NBC 


9:00  AM 


9:15 


9:30 


9:45 


10**00 


10:15 


10:30 


10:45 


11:t 


11:15 


11:30 


11:45 


12: 


12:151 


12:30 


12:45 


1:00 


Voice  of 
Prophecy 
Faith  For 
Today  L 


Answers  for 
Americans 


Lamp  unto 
My  Feel 
S 


Look  Up 
and  Live 
S 


Quaker  Oats 
Contest 
Carnival 
L 


Breakfast 
Club 

Philco  Corp. 
(M.,  W.  & 
F.) 

Quaker  Oats 
Tu&  Th 


Army- 
McCarthy 
Hearings 


Youth  Wants 
To  Know 
L 


The 
Morning 
Show  M-F 
7-9  a.m. 
Various 
Sponsors 


Arthur  God- 
frey 
See  footnote 
for  time 

Jack  Paar 

Show 
Fri.  10-11 

a.m. 
S 

77/  Buy  That 
Fri.  11-11:30 
p.m. 
S 


Cblgate- 
Palmolive 

M-F 
11:30-12  N 
Strike  It 
Rich  L 


Gen.  Mills 
(MWF) 
Valiant 
Lady 
Toni 
(Tu&Th) 


Amer.  Home 
All  Products 
Love  of  Life 


P&G 
Search  for 
Tomorrow 


P&G  Guid- 
ing  Light 
(M-F) 


P&G  M-F 
BrighterDay 

Gen.  Fds. 
Portia  Faces 
Life 


General 
Mills,  Fri. 
Ding  Dong 

School  L 
Thursdays: 
Gerber 
Prods. 


One  Man's 
Family 
F 


Animal 
Time 


3  Steps  to 
Heaven 
P&G  L 


Ralston- 
Purina 

alt.  with 
Nestle  Co. 
Space  Patrol 


Home 
L 


Jergens 
Bride  & 
Groom  L 


Hawkins 
Falls 
L 


Betty  White 
Show 
L 


Winky  Dink 
and  You 

S 


Campbell 
Soup 

Abbott  & 
Costello 
(st.  6/5) 


National 

Dairy 
The  Big 
Top 
L 


Gen.  Mills 
The  Lone 
Banger 
F 


1:30  PM 


1:45 


2:15 


2:30 


2:45 


3:00 


3:15 


3:30 


3:45 


4:00 


4:15 


4:30 


4:45 


5:00 


5:15 


5:30 


5:45  PM 


JUNE  1954 


JNDAY 

DuMONT 


NBC 


- 


he 


Religious 

Hour 
Frontiers 
of  Faith 
L 


No 
Network 
Service 


American 
Forum  of 
the  Air 
L 


Quaker  Oat< 
Zoo  Parade 
L 


Hallmark 
Hall  of 
Fame 
(5-6  p.m. 
1  out  of  4) 
L 


Kukla,  Frai 
_  &  Ollie 

(5:30-6  p.m 
3  out  of  4) 


MONDAY  -  FRIDAY 

ABC  CBS  DuMONT  NBC 


Garry 
Moore 
Show 

(See 
footnote) 


Campbell 
Soup 

Double  or 
Nothing 
M-W-F 


Art 
Linkletter's 
House  Party 

(See 
Footnote) 
2:30-3  pm 


Colgate  Big 
PayofT 

MWF  Big 
Payoff  Sust. 

Tu.,  Thur. 


Bob  Crosby 
(See  foot 
notes) 


Woman  with 
a  Past 
S 


The  Secret 
Storm  Am. 

H.  Prod 
4-4:15 

M-W-F 
Sus.  Tu.  Th 


Robert  Q. 
Lewis 
4:30-5  p.m. 
S 


Best  Foods 
St.  5/5  Wed 
4:45  5p.m 


Gen.  Mills 
Barker  Bill's 

Cartoons 
W&F  5-5:13 
p.m. 


Co-op 
Paul  Dixon 
Show 


(st.  6/21) 
Mrs.  TJ.S.A 
L&F 


Ask 
Washington 
L 


P&G 
Welcome 
Travelers 
9/21  L 


P&G 
On  Your 
Account 
9/21  L 


Pinky  Lee 
Show 
L 


Howdy 
Doody 


ABC 


SATURDAY 

CBS  DuMONT 


NBC 


The  Dizzy 
Dean  Show 

Falstaff 
and  Co-op 
Baseball 
Game  of 
the  Week 


What  in  lite 
World 

S 


Pacing 
Jamaica 
S 


Wrestling 

S 


/V.  Y.  Times 
Youth  Forum 


Explanation:  Programs  In  italics,  sustaining; 
Time,  EST:  L,  live;  F.  film:  K,  kinescope  re- 
cording:  E,   Eastern   network;   M,  Midwestern. 

NBC— Mon.  thru  Fri.  "Kate  Smith  Hour"  3-4 
p.m.  EST  Alt.  Mon.  3:45-4:00  p.m.  Corn  Prod- 
ucts Refining  Co.:  Tues.  3:45-4:00  p.m.  Dow 
Chemical  Co  :  Wed.  3:15-4:00  American  Hair 
&  Felt  Co..  Parker  Brothers,  Inc..  The  Borden 
Co..  Gerber  Products  Co.;  Thurs.  3:15-4:00 
Ludens  Inc..  Doeskin  Products  Inc..  Simoniz 
Co..  also  S.O.S.  Co.,  Bymart-Tintair  Inc..  Con- 
solidated Cosmetics. 

Mon.  thru  Fri.  "Howdy  Doody"  5:30-6:00  p.m.. 
EST.  Standard  Brands.  Inc..  Kellogg  Co..  Col- 
gate-Palmolive Co..  Continental  Baking  Co.  Inc.. 
Ludens  Inc.,  International  Shoe  Co..  Welch 
Grape  Juice  Co.,  Campbell  Soup  Co. 


CBS— Arthur  Godfrey  10-10:15  a.m.  M.  &  W. 
Campana;  Tu.   &  Th.  Bristol  Myers. 

10:15-30  a.m.  M.  &  W.  Minnesota  Mining  & 
Mfg.;  Tu.  &  Th.  Kellogg. 

10:30-45  a.m.  M.  &  W.  Kleenex;  Tu.  &  Th. 
Frigidaire. 

10:45-11  a.m.  M.  &  W.  Starkist  Tuna:  Tu.  & 
Th.  Tonl. 

11-11:15  a.m.  M.  &  W.  Lever  Bros.;  Tu.  &  Th. 
Nabisco. 

11:15-30  a.m.  M.-Th.  Pillsbury. 
House  'Party 

2:30-45  p.m..  Tu.  &  Th.— Kellogg 
2:30-45  p.m..  M..  W..  Fri. — Lever 
2:45-3  p.m.   Fri.  Bauer  &  Black. 

Garry  Moore  1:30-45  p.m.  M.  Pacific  Mills  alt. 
Masland.  Tu.  Yardley  (st  4/6).  Wed.  Swift.  Th. 
Swift.  F.  Converted  Rice;  1:45-2  p.m.  Tue. 
Comstock  Foods,  Wed.  Swift  Peanut  Butter,  Th. 
Xorge.  F.  Mystik  Tape:  2-2:15  p.m.  Tu. 
Bristol  Myers.  Th.  Seeman  Br.;  :':15-30  p.m. 
W.  Simoniz,  Th.  Kellogg. 

Bob  Crosby  3:30-45  p.m.,  Tue— Toni  (st  6/15). 
Thu — Tappan,  Fri — Englander:  3:45-4  p.m..  Tu. 
&  Th.  Am.  Dairy.  Mon.,  Wed.  &  Fri. — General 
Mills 
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Marjorie  Rambeau  and  others,  are  active  in 
church  work. 

Aimed  at  release  this  Christmas  season  is 
the  half-hour  color  film,  "Christmas  Is  a 
Song,"  which  Dudley  Television  Corp.  pro- 
duced for  the  Franciscan  Fathers  of  Cali- 
fornia Inc.  Marking  the  tv  debut  for  the 
producers  of  Hour  of  St.  Francis  radio  pro- 
gram, the  film  features  the  Padre  Choiristers 
of  Santa  Barbara  Mission,  the  Eligio  Herrera 
and  Jose  Manero  nativity  play  and  dancing 
groups  with  J.  Carol  Naish  as  narrator. 
Richard  Goldstone  produced  and  directed 
for  Dudley. 

While  not  a  complete  picture  of  religious 
tv  film  activity  throughout  the  nation,  such 
a  programming  trend  has  gained  a  definite 
toehold. 

Television,  as  a  "missionary  in  the  home," 
can  surpass  the  contribution  to  religion  made 
by  the  mystery  and  miracle  plays  of  the 
Middle  Ages,  according  to  J.  L.  Van  Vol- 
kenburg,  president  of  CBS-TV.  In  a  recent 
speech  before  the  Broadcasting  and  Film 
Commission  of  the  National  Council  of 
Churches  of  Christ,  he  said  religious  tv  pro- 
gramming is  "a  difficult  challenge"  but  "the 
potential  of  effectiveness  is  so  great  as  to 
justify  all  the  work  and  expense  and  long 
hours  of  planning." 

This  type  of  programming,  Mr.  Van  Vol- 
kenburg  added,  "can  bring  together  the  most 
influential  medium  in  history  and  the  ex- 
perience of  the  ministry  through  the  cen- 
turies in  drawing  people  to  religion." 


A  PAUSE  FOR  STATION  IDENTIFICATION 


GENERAL  slides  such  as  this  one  are  de- 
signed to  promote  block  programming— in 
this  case  homemaking  shows— at  WBNS-TV 
Columbus,  Ohio. 
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nmff  Jack  Benny 
iA  Show 

\m  SUNDAY  7:30  p.m. 
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L  L 

ID  TIME  at  WCBS-TV  New  York  is  utilized 
largely  to  promote  programs  televised  by 
the  station.  Art  work,  as  the  violin  indicates, 
stresses  show's  distinguishing  characteristics. 
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KSLA  (TV)  Shreveport,  La.,  concentrates  o 
local  color  in  many  of  its  station  break  an 
nouncements.  This  example  features  th 
pelican,  Louisiana's  state  bird. 


IN  the  same  vein,  WNOK-TV  Columbia,  S.  Cj 
capitalizes  on  a  state  trademark  in  its  ID 
The  tree  shown  above  on  this  WNOK  slid 
is  the  Palmetto,  South  Carolina's  state  tre 


WBEN-TV 


BECAUSE  of  the  close  association  of  trl 
name  of  Buffalo  and  the  bison,  the  animel 
is  featured  on  many  IDs  on  WBEN-TV  Buijj 
falo,  N.  Y.,  ch.  4  outlet  in  that  city. 


AT  WJAR-TV  Providence,  R.  I.,  the  roost' 
pictured  above  has  come  to  be  synonymoi 
with  the  outlet.  He  is  used  on  all  IDs  see 
on  the  Rhode  Island  station. 
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ANSWERABILITY 


NEW  ! 


or  Film  and 
TV  Cameras 


NEW ! 


Entirely  new  steering  mechanism 
makes  possible  easy,  smooth,  sharp 
turning  on  own  axis  or  in  any 
desired  arc.  Wheels  can  also  be 
locked  parallel  for  straight 
tracking  in  any  direction. 

VERSATILE  WHEEL  POSITIONS 


\  


rievek  veffc/ie  achieved: 


HO  USTON-FEA  BLESS 

CINEMOBILE 


STRAIGHT  TRACKING      PARALLEL  STEERING 


CIRCULAR  STEERING 


PIVOTING 


•ighs  only  500  pounds, 
meramen  and  grips  appreciate  easy 
dollying,  turning,  raising  and 
lowering  boom. 


■  14  « 

The  ex 


le  extreme  flexibility  of  the 
steering  mechanism  makes  possible 
fast  positioning  in  small, 
crowded  studios. 


OM  LIFT 


Camera  boom  is  raised  and 
lowered  smoothly,  quietly, 

effortlessly,  automatically  by 
hydraulic  system.  Extreme  high  and 
low  lens  heights  are  readily 
achieved  even  when  dolly 
is  in  motion. 


NEW! 


Cinemobile  is-built  low  down  for 
better  balance,  greater  stability 
and  smoother  rolling. 


NEW! 


lakes  possible  a  wide  range  of 
camera  effects  formerly  achieved 
only  with  larger,  heavier 

equipment.  Priced  to  fit  the 
budget  of  smaller  studios. 


me 

HOUSTON 
FEARLESS 


SEND  FOR  FULL  INFORMATION  NOW 

THE  HOUSTON-FEARLESS  CORPORATION 

ll  807  W.  Olympic  Blvd.     •    Los  Angeles  64,  California 

Send  information  on  □  Cinemobile  □  Film  Processors  □  All  Metal  Tripod 
□  Panoram  Dolly     □  Camera  Crane     □  TV  Pedestal 

Name  


Firm- 


Address- 


City- 


—  Zone- 
MM 


-State- 


WOBLD'S  LARGEST  MANUFACTURER  OF  MOTION  PICTURE  PROCESSING  EQUIPMENT* 
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CARGli 


•  There  is  no  substitute  for  results!  If  it's 
sales  you're  after,  if  it's  prestige  you  want, 
if  high  ratings  are  your  goal,  if  unusual 
merchandising  opportunities  are  important, 
GREAT  AMERICANS  is  for  you— no  other 
TV  film  series  offers  so  much! 

This  superbly  produced  dramatic  quarter- 
hour  series  brings  new  meaning  to  the  lives 
of  26  GREAT  AMERICANS  and  their  con- 
tributions to  our  American  heritage. 

Audition  prints  are  available  on  request. 
Write,  wire  or  phone  today. 


"thv  library  tluit  />fiys  f*>r  itself" 

Assovitttvd  Rr off rant  Sor  vice 

(A  Division  of  Muzak  Corporation) 
221  Fourth  Avenue  •  New  York  3  •  Orchard  4-7400 
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IADS,  WOMEN  and  BOXTOPS 

by  DUANE  JONES  as  told  to  Mark  Larkin 
Chapter  II 

CONCENTRATION  AND  CONTINUITY:  TWO  AXIOMS  TO  SELL  BY 


TO  GET  results  in  package  goods  advertis- 
ng  these  days,  you  have  to  concentrate  your 
ire  power.  You  can't  just  open  the  barn 
ioor  and  blaze  away  with  both  barrels  of  a 
shotgun,  aiming  at  everything  in  general  and 
!  hitting  nothing  in  particular. 

For  that  reason,  therefore,  the  technique 
af  concentration  is  vitally  important  in  ad- 
vertising all  kinds  of  package  wares  in  the 
food  and  drug  fields.  This  holds  true  irre- 
spective of  whether  your  problem  is  intro- 
ducing a  new  product,  or  increasing  sales 
for  an  established  brand. 

Advertising,  as  I  see  it,  is  like  electricity. 
|  It  has  both  voltage  and  amperage. 

Voltage  is  represented  by  the  media  used 
— radio,  television,  newspapers,  periodicals, 
3tc.  And  amperage  by  the  power  that  makes 
the  dynamo  go,  the  power  that  puts  the 
|  "sell"  into  advertising. 

Now,  to  get  the  most  out  of  voltage  and 
imperage,  you  must  consider  the  cost  of 
current.    For  that  reason  it  is  important 
to  confine  this  cost  to  a  single  market  or  to 
la  tight  market  group  on  which  you  can  con- 
centrate. Don't  pay  transmission  tolls  over 
[high  tension  lines  to  innumerable  markets 
land  risk  resistance  that  may  reduce  the  volt- 
jage  and  amperage.   In  other  words,  take 
I your  markets  in  turn,  don't  try  to  raise  the 
[level  of  all  at  once.  Start  with  a  hub  and 
Ibuild  out;  don't  begin  with  the  rim  of  the 
I  wheel  and  try  to  build  in.  You  buy  cover- 
lage  when  you  do  that  but  you  don't  buy 
isales. 

I  can't  think  of  a  better  example  to  illus- 
trate my  point  than  the  experience  I  had 
during  the  first  presidential  campaign  of 
Thomas  E.  Dewey,  governor  of  New  York. 
The  Duane  lones  Co.  handled  the  radio  cov- 
erage for  this  campaign,  working  closely 
with  the  Republican  National  Committee. 
,  In  outlining  the  strategy  for  this  coverage, 
I  suggested  that  instead  of  using  the  shot- 
gun technique  and  endeavoring  to  cover 
the  entire  country,  we  concentrate  on  the 
s;v  marginal  states  that,  roughly  speaking, 


border  the  Mason  and  Dixon  Line.  In 
other  words,  those  states  adjacent  to  the 
Solid  Democratic  South — states  whose  po- 
litical identity  at  that  time  was  in  the  doubt- 
ful category. 

"What  is  the  use,"  I  pointed  out,  "of 
spending  money  for  valuable  radio  time  in 
Republican  territory  where  Dewey  is  al- 
ready pre-sold?  I  see  no  point  in  trying  to 
win  strong  Republican  states  that  are  al- 
ready won.  Why  not  concentrate  on  those 
voters  who  have  not  fully  made  up  their 
minds — those  fence-sitters  on  the  fringe  of 
the  Solid  South?  I  think  we  can  convince 
many  of  them  that  it's  time  for  a  change." 

As  a  matter  of  logic,  Herbert  Brownell, 
then  chairman  of  the  Republican  National 
Committee,  agreed  with  me,  but  for  pur- 
poses of  political  expediency  other  policy- 


THIS  SERIES,  CONDENSED  FROM  A 
FORTHCOMING  BOOK,  IS  APPEAR- 
ING EXCLUSIVELY  IN  B«T. 


makers  on  the  committee  felt  it  would  be 
unwise  not  to  include  all  acknowledged  Re- 
publican states  in  the  radio  coverage.  It 
would  be  too  hard  to  explain,  they  said,  why 
they  were  left  out.  So  despite  its  admit- 
tedly good  campaign  strategy  the  technique 
of  concentration  was  ignored  and  the  shot- 
gun method  applied.  And  when  the  final 
count  of  votes  came  through,  it  was  reluc- 
tantly conceded  in  the  inner  circles  that 
Gov.  Dewey  lost  the  election  by  four  of 
those  marginal  states. 

So  with  this  experience  as  a  mirror,  we 
see  what  can  happen  when  you  buy  un- 
limited coverage  without  buying  sales.  But 
there  is  another  side  to  the  picture,  of 
course,  so  let's  turn  a  few  more  pages  in  the 
Book  of  Experience  until  we  find  a  rosier 
view. 

In  passing,  however,  let  me  say  that  when- 


ever I  think  of  concentration  as  a  technique, 
there  comes  to  mind  the  philosophy  of  that 
master  marketer,  Frank  Hummert.  During 
the  six  years  I  spent  with  Blackett-Sample- 
Hummert,  I  never  ceased  to  marvel  at 
Mr.  Hummert's  shrewd  analyses  of  sales 
problems. 

"When  it  comes  to  selling  goods,"  he 
used  to  say,  "I'll  take  a  loyal  and  responsive 
radio  audience  of  100,000  any  time  in 
preference  to  a  million  casual  listeners." 

I  have  found  that  a  sound  sales  build-up 
is  reasonably  easy  to  accomplish  if  you  make 
the  right  approach  to  it.  We  had  an  instance 
not  long  ago  wherein  the  problem  was  to 
increase  sales  east  of  the  Mississippi  river 
for  7-MINIT  Ready-to-Make  Pies,  a  food 
product  put  out  by  National  Selected  Prod- 
ucts Inc.,  which  is  one  of  our  clients. 

Instead  of  dissipating  our  fire  power  over 
the  entire  territory,  we  concentrated  on  our 
markets  either  one  by  one  or  in  convenient 
groups,  using  spot  radio  on  local  stations 
as  our  principal  approach,  supplemented 
by  advertising  in  local  papers. 

Our  yardstick  for  sales  was  a  premium 
deal,  of  course — -in  this  case  a  silver  dollar 
offered  for  seven  boxtops  obtained  by  pur- 
chasing seven  packages  of  7-MINIT  Pies 
at  an  average  total  cost  of  $1.89.  Since  there 
are  six  varieties  of  these  pies,  this  gave  house- 
wives an  opportunity  to  sample  all  six  va- 
rieties, with  one  over  for  good  measure. 

Economically,  the  deal  was  to  the  house- 
wife's advantage.  By  sending  in  the  box- 
tops  she  got  seven  pies  for  only  89  cents, 
for  in  return  for  her  boxtops  she  received 
a  new,  shiny  silver  dollar,  which  not  only 
provided  a  neat  saving  on  her  purchase 
but  gave  her  a  novel  souvenir.  East  of  the 
Mississippi,  silver  dollars  are  a  rarity.  So 
her  premium  had  value  both  intrinsically 
and  as  a  curiosity. 

In  consequence  the  premium  pulled  so 
well  that  when  the  arithmetic  was  worked 
out  on  the  deal,  we  found  that  new  cus- 
tomers were  costing  us  only  15  cents  apiece, 
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a  real  bargain,  to  say  the  least,  for  a  new 
product. 

Another  case  history  of  concentration  ver- 
sus general  blasting  concerned  Bab-O,  a 
household  cleanser  that  went  from  zero  to 
first  place  in  its  class,  under  our  technique 
of  direct  fire.  Bab-O  was  a  pioneer  account 
in  the  Duane  Jones  Co.  With  two  others 
it  helped  to  get  the  agency  airborne  when  it 
first  took  off  in  1942. 

First,  Concentration 

When  I  first  got  the  account,  the  com- 
pany's advertising  was  confined  to  a  once- 
a-week  break  in  two  Sunday  supplements. 

We  canceled  one  supplement,  and  used 
the  other,  because  of  its  larger  circulation, 
as  a  holding  campaign.  Then  we  launched 
an  18-station  radio  drive  over  NBC,  that 
concentrated  its  fire  power  in  markets  with 
a  high  sales  potential  for  the  product.  We 
accomplished  this  by  means  of  a  soap  opera 
that  gave  us  two  commercials  a  day,  Mon- 
days through  Fridays,  making  a  total  of 
ten  commercials  per  week.  And  every  three 
months  we  tied  a  premium  deal  to  this 
program,  writing  it  into  the  script  so  that 
we  got  a  six  weeks'  advance  build-up  for 
the  offer. 

This  strategy  worked  so  well  that  we 
eventually  added  a  daytime  serial  on  CBS, 
at  a  different  time  of  day  naturally,  thus 
covering  another  gigantic  market. 

Over  a  seven-year  period  sales  rose  from 
600,000  cases  of  24's  per  year  to  5,100,000 
cases,  thus  pushing  Bab-O  up  to  Number 
One  in  the  cleanser  market. 

This  feat  made  merchandising  history, 
setting  a  pattern  that  has  since  become  stand- 
ard practice  for  all  who  handle  package 
goods  advertising.  It  resulted  in  obtaining 
new  customers  at  the  amazingly  low  figure 
of  8.7  cents  each,  which  still  stands  as  a 
record.  As  a  result,  Bab-O  won  51%  of 
the  cleanser  market,  climbing  gradually  from 
seventh  to  first  place. 

When  you  set  out  to  concentrate  your 
advertising  fire  power,  it  is  important  that 
you  be  equipped  budget-wise  to  pay  the  price 
of  admission  into  the  market  you  want  to 
invade.  If  that  sounds  technical,  or  like 
double-talk,  then  let's  look  at  it  this  way: 
Suppose  you  wanted  to  get  a  close-up  of  a 
Broadway  show,  a  hit  musical,  say,  with 
a  swell  line  of  shapely  chorus  cuties.  That 
close-up  would  cost  you  $6.60  per  copy  for 
orchestra  seats  situated  where  you  could 
fill  both  eyes  with  the  enticing  view  that 
your  heart  desired.  If  you  wanted  company, 
someone  to  confirm  your  taste  in  pulchri- 
tude, the  cost  for  two  would  be  $13.20, 
not  counting  the  brokerage  fee. 

Now  you  could  see  that  same  show  for 
less,  of  course,  but  the  view  would  be  ob- 
scured by  distance.  You  wouldn't  get  that 
intimate  close-up  of  the  feminine  form  in 
rhythmic  motion  that  your  esthetic  soul 
so  earnestly  craved.  So  you  would  suffer 
an  emotional  loss,  a  let-down  that  left  you 
with  a  sense  of  frustration,  a  feeling  that 
something  was  amiss,  all  because  you  were 
not  financially  equipped  to  invade  the  mar- 
ket of  your  choice.  In  other  words,  assuming 
for  purposes  of  comparison  that  you  were 
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down  to  80  cents,  it  would  be  much  better 
judgment  to  go  to  a  neighborhood  movie 
in  the  Bronx.  There  you  would  be  con- 
centrating on  a  market  you  could  afford 
to  invade. 

So  in  the  final  analysis,  it's  a  matter  of 
relativity.  Which  gives  us  a  rule  to  go  by, 
a  definite  technique  that  can  be  specifi- 
cally applied  in  advertising  package  products. 
Let's  write  it  down  this  way:  "Concentrate 
your  fire  power  on  a  market  you  can  afford 
to  invade,  one  for  which  your  budget  is  big 
enough  to  pay  the  cost  of  admission." 

ONE  day  shortly  after  a  jury  in  the  New 
York  Supreme  Court  handed  down 
that  $300,000  verdict  in  our  favor  in  our 
recent  conspiracy  suit,  I  was  waiting  in  the 
lobby  of  the  Ambassador  Hotel  to  keep  an 
appointment. 

As  I  watched  the  people  come  and  go, 
a  friendly  hand  gripped  my  shoulder.  I 
looked  around  and  there  stood  the  great 
Edward  H.  Little,  chairman  of  the  board 
of  Colgate-Palmolive. 

"Just  want  to  congratulate  you  on  win- 
ning your  case,  Duane,"  he  said,  then  he 
grinned  and  added,  "and  I  see  you  still  know 
how  to  sell  shave  cream." 

Praise  from  a  Competitor 

That  last  remark  made  me  feel  particu- 
larly good.  He  was  referring  to  a  campaign 
we  had  run  for  Mennen  Shave  Creams. 
And  coming  from  Ed  Little,  that  comment 
constituted  a  super-compliment,  for  it  was 
praise  from  a  competitor — and  what  a  com- 
petitor! There  was  a  personal  angle  too, 
for  Edward  H.  Little  had  been  president 
of  Colgate-Palmolive-Peet  at  the  time  I  han- 
dled the  SuperSuds  account  for  Benton  & 
Bowles.  And  like  Bill  Benton  he  had  enter- 
tained grave  misgivings  about  offering  flower 
seeds  as  a  premium  for  SuperSuds,  a  prize 
C-P-P  product.  After  the  premium  suc- 
ceeded, however,  and  it  became  apparent 
that  it  would  pioneer  a  whole  series  of  pack- 
age goods  advertising  techniques,  he  was 
among  the  first  to  tip  his  hat  to  a  new  trend. 

The  Mennen  campaign  had  been  a  stand- 
out success  because  it  was  based  on  con- 
tinuity. In  fact,  it  was  an  irrefutable  con- 
firmation of  the  value  of  this  ten-letter  word 
as  a  package  goods  advertising  technique. 
I  had  learned  it  years  before  as  one  of  the 
facts  of  life  in  advertising,  learned  it  the 
hard  way  too  through  the  great  game  of  trial 
and  error. 

Since  the  Mennen  campaign  showed  so 
graphically  how  continuity  can  be  success- 
fully applied,  it  seems  fitting  that  I  use  it 
here  as  the  text  of  what  I  have  to  say — as  a 
sort  of  theme  song,  if  you  like.  However, 
let  me  warn  all  that  it  will  interest  women 
only  vaguely.  Although  almost  all  package 
goods  advertising  appeals  to  the  distaff  side 
of  the  buying  public,  I  am  now  about  to 
discuss  an  angle  for  men  only,  one  in  which 
housewives  have  little  or  no  concern. 

Yet  I  cannot  deny  that  even  in  men's 
shaving  habits  there's  a  feminine  influence. 
Actually,  if  it  were  not  for  the  women,  bless 


them,  men  might  never  shave,  or  at  leas  I 
not  very  often.  So  what  I  say  here  will  b<| 
indirectly  motivated  by  a  feminine  aspect 
whether  I  try  to  make  it  so  or  not. 

When  we  first  took  over  the  Mennei 
account,  the  firm  relied  entirely  for  its  radk 
sales  pitch  on  an  extremely  expensive  eve 
ing  musical  show.  This  program  featurec 
two  commercials  and  was  heard  only  onc< 
a  week  in  the  fashionable  dinner-hour  thru 
bracket.  That,  by  and  large,  was  the  sun 
total  of  Mennen's  radio  activities.  Bu 
they  had  representation  in  printed  media,  o 
course,  which  was  their  main  road  to  market 

I  pointed  out  to  Sem  Dieterich,  vice  presi 
dent  and  a  key  Mennen  executive  until  hi 
untimely  death  late  in  1953,  that  in  my 
opinion  the  company  was  facing  a  roadblocl 
in  its  sales  strategy  insofar  as  shave  cream 
and  men's  toiletries  were  involved. 

"How  do  you  figure  that?"  Mr.  Dietericl 
asked. 

"Well,"  I  said,  "how  many  men  do  yoi 
think  shave  at  dinner  time?" 

Sem  shrugged.   "Not  many,  I  guess." 

"Besides,  you're  beaming  your  program 
at  a  mixed  audience — men,  women  am 
children.  All  are  interested  in  music  bu 
not  all  in  shaving,  at  least  not  at  that  time  o 
day.  Furthermore,  you're  telling  your  sale 
story  to  this  audience  only  once  a  week: 
That's  like  telling  a  man  he  ought  to  shav 
every  seven  days.  Since  he  shaves  ever] 
day,  why  not  tell  him  every  day  what  ti 
shave  with?" 

"But,"  Sem  objected,  "that  would  cos; 
a  fortune.  Our  show  already  runs  into  terri 
fic  costs.  We  couldn't  spend  that  kind  o 
money  every  day,  it  would  be  ridiculous! 

"Sure  would,"  I  agreed,  "and  it  would  b 
equally  ridiculous  to  ask  you  to." 

"Then  what  do  you  suggest?" 

Until  we  took  over  the  Mennen  accouni 
I  had  met  F.  Semler  Dieterich  only  once 
That  was  casually,  at  White  Sulphur  Spring 
where  I'd  gone  to  make  a  speech.  Bu 
I'd  long  known  of  Mr.  Dieterich  as  a  super 
salesman  and  top  executive.  Otherwise  he'i 
never  have  been  a  veepee  for  Mennen.  Tb 
sales  picture  there  for  shaving  accessorie 
hadn't  looked  good  to  Sem,  so  he  had  turne< 
the  advertising  over  to  us.  The  Duane  Jone 
Co.  had  a  reputation  for  hard  selling,  anO 
Sem  wanted  more  sales. 

Jones  Takes  the  Ball 

When  he  asked  me  to  suggest  something 
that  meant  he  was  passing  the  ball,  and 
knew  I'd  better  gain  some  yardage. 

I  took  a  deep  breath.  "Why  not  try  omt 
tinuity?"  I  asked. 

Sem  looked  a  little  blank.  "Continuity?' 

"Yes.  Continuity  will  give  you  frequenr 
and  repetition.  Continuity  will  put  you 
sales  messages  in  sequence.  Continuity  wil 
multiply  and  intensify  their  impact." 

Sem  then  asked  the  64-dollar  question 
"What  will  it  cost?" 

"It  comes  cheapest  by  air,"  I  said.  "B; 
an  analysis  of  our  premium  returns,  w< 
have  been  able  to  make  a  breakdown  o 

Broadcasting   •  Telecasting 


A  DUANE  JONES  SUCCESS  STORY 


THE  LATE  Claude  C.  Hopkins,  famous 
copywriter  for  Lord  &  Thomas  whose 
exploits  were  introduced  in  last  week's 
chapter,  once  wrote:  "The  two  greatest 
faults  in  advertising  lie  in  boasts  and  in 
selfishness." 

Chester  A.  Barth,  president  of  Na- 
tional Selected  Products  Inc.,  heeded 
that  adage  when  his  company  (and 
Duane  Jones  Co.)  introduced  7-MINIT 
Fluffy  Frosting  a  year  ago.  As  an  in- 
ducement to  buy  and  try  the  frosting, 
housewives  were  offered  their  favorite 
cake  mix  free  (not  to  exceed  40  cents). 

The  buyer  actually  purchased  both 
products,  but  by  sending  in  a  25-word 
letter  and  enclosing  the  frosting  envelope 
and  the  cake  mix  boxtop,  could  get  the 
40  cents  refunded.  Low  redemptions 
plus  increased  sales  were  counted  on  to 
protect  the  advertiser. 

Thus  did  Mr.  Barth  and  company  fol- 
low Mr.  Hopkins'  guide: 

( 1 )  The  ad  copy  didn't  boast  (the 
headline  read  simply  "Your  Favorite 
Cake  Mix  FREE  When  You  Try  Fluffy 
Frosting"), 

(2)  The  proposition  was  unselfish  (the 


consumer  could  get  65  cents  worth  of 
merchandise  for  only  25  cents),  and 

(3)  Result:  In  addition  to  selling 
Fluffy  Frosting  the  advertising  helped 
to  sell  ALL 
brands  of  cake 
mix  without  cost 
to  the  makers. 
So  the  cake  mix 
manufacturers 
got  behind  the 
campaign  and 
helped  to  sell 
Fluffy  Frosting 
because  it 
helped  them  to 
sell  cake  mix. 
In  that  way 
1,000  cake  mix  salesmen  were  added 
without  cost  to  National  Selected  Prod- 
ucts' sales  force  of  12.  Sales  were  in- 
creased for  all  the  products.  This  and 
other  package  goods  sales  techniques 
are  credited  with  increasing  business  for 
National  Selected  Products  Inc.  1,000% 
in  the  last  three  years. 
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iiomparative  costs  per  inquiry  on  four  major 
Media.  Radio,  for  example,  will  give  you 
;  cost  per  inquiry  as  low  as  8.7  cents.  Sun- 
lay  supplements,  22  cents.  Newspapers,  37 
Jents.   Magazines,  $1.17. 

"Well,"  Sem  said,  "radio  looks  like  our 
Aest  bet." 

'For  your  products,  yes.  Radio  used 
lone  will  give  you  100%  of  value.  Pub- 
cations  used  alone  will  also  give  you  100% 
}f  value.  But  when  you  use  the  two  together, 
ou  don*t  get  just  200%  of  value,  you  get 
00%,  for  combining  the  two  adds  an 
xtra  100%  of  sales  power.  In  any  hard- 
ening campaign,  it's  smart  to  take  advantage 
if  that  extra  100%." 

-  Sem  tapped  his  desk,  deep  in  thought. 
Okay,"  he  said  at  last,  "I'm  sold.  But 
*here  does  continuity  come  in?" 

Sell  'em  While  They  Shave 

"In  buying  your  radio  time.  Since  men 
have  in  the  morning,  let's  buy  morning  time, 
fou  can  get  it  for  half  what  you'd  pay  at  the 
.  naximum  night-time  rate.  Let's  buy  it  every 
lay  in  the  bracket  between  7  and  8:30,  five 
lays  a  week,  Mondays  through  Fridays. 
I  That  will  give  us  continuity.  Your  sales 
.nessages  will  repeat  themselves  at  the  same 
ime  every  day  on  the  same  station  to  the 
iame  audience — your  audience,  your  po- 
ential  customers.  A  smaller  group,  maybe, 
>ut  an  audience  of  nothing  but  prospects. 
Knd  instead  of  reaching  them  once  a  week, 
ou'll  reach  them  five  times  a  week.  You'll 
each  men  while  they're  shaving,  or  pre- 
paring to  shave,  or  who  have  just  shaved. 
Consequently  shave  cream  will  be  on  their 
ninds." 

"Sounds  like  good  sense,"  Sem  said,  "so 

;o  ahead." 

I  ' 

The  next  trick  was  to  get  the  kind  of  radio 
ime  that  would  give  us  continuity.  Making 
.  sales  pitch  is  one  thing,  delivering  the 
.roods  is  another.  So  I  told  Reggie  Schuebel 
,mr  problem  and  Reggie  got  busy.  Reggie 
leaded  our  radio  department. 

Well,  it  wasn't  easy.  We  went  through 
he  usual  sales  smog  of  newscasts,  spots, 
jtation  breaks,  and  all  that,  for  Reggie's 

-  larion  call  had  penetrated  the  innermost 
anctums  of  countless  sales  offices.  Not  only 
letwork  offices,  mind  you,  but  sales  depart- 
nents  of  individual  stations.  We  were  after 
ime  that  would  pinpoint  selected  markets, 

:iot  shotgun  coverage  that  would  scatter 
«ur  fire  into  barren  territory. 

The  going  got  so  rough  that  I  finally 
tecided  to  try  something  different,  some- 
thing so  far  off  the  beaten  path  that  it  looked 
ike  a  blind  alley.  I  decided  to  use  comedy 
>s  a  sales  pitch — an  idea  so  crazy  I  didn't 
lare  say  it  out  loud. 

Reggie's  call  for  time  had  reached  Ford 
'Bond,  a  radio  "great"  in  the  realm  of  an- 
louncers.  Backed  by  more  than  30  years 
'f  air  experience,  Ford  had  turned  pro- 
iucer.  He  had  announced  the  David  Harum 
erial  for  us  under  Bab-O's  sponsorship,  so 

Broadcasting    •  Telecasting 

L  


I  turned  to  him  as  a  natural  for  first  aid  on 
production. 

Ford  put  at  our  disposal  a  stable  of  talent 
and  a  bagful  of  bright  ideas. 

After  much  trial  and  error,  and  no  end 
of  tentative  testing,  we  built  a  series  of 
five-minute  comedy  shows  called  Fun  at 
Breakfast.  To  us  they  were  terrific,  prac- 
tically colossal.  Good  programming,  swell 
entertainment,  just  the  right  amount  of 
"sell."  Nothing  like  them  had  even  been 
tried  before.  They  added  up  to  another 
"first."  Tom  Howard  and  George  Shelton, 
the  popular  comic  team,  were  our  stars. 

To  say  we  were  pregnant  with  expectancy 
is  putting  it  mildly.  First  we  plattered  the 
shows.  Then  we  arranged  to  schedule  them 
consecutively,  one  a  day,  Mondays  through 
Fridays,  each  on  an  individual  station.  We 
took  a  limited  number  of  stations  at  first, 
selecting  the  ones  we  felt  would  reach  re- 
sponsive audiences.  That,  we  felt,  would  be 
the  most  effective  test. 

A  $750,000  budget  was  at  stake,  and 
that  ain't  hay!  It  later  went  to  a  million- 
eight.  The  question  was:  Would  the  radio 
public  buy  these  tabloid  programs?  Would 
early  morning  listeners  accept  this  con- 
tinuity idea,  dressed  as  it  was  in  comic 
clothing? 

There  was  no  way  of  telling.  The  whole 
idea  was  new.  We  had  no  precedent  to  go 
by. 

Well,  we  didn't  have  long  to  wait.  The 
suspense  was  intense  but  short.  It  was  like 
facing  a  firing  squad.  In  no  time  it  was 
over.  To  our  delight  and  great  relief,  Fun 
at  Breakfast  caught  on.    It  was  an  instan- 


taneous hit.  Men  liked  it,  so  we  relaxed. 
Moreover,  men  listened  while  shaving.  We 
knew  because  orders  for  Mennen  shave 
creams  hit  a  sharp  upswing.  The  company's 
sales  curve  began  to  rise.  And  best  of  all, 
Sem  Dieterich's  face  really  beamed. 

During  the  first  six  months  of  the  cam- 
paign, Mennen's  Brushless  Shave  rose  from 
eighth  to  fourth  place.  But  the  marvel  of 
the  market  was  the  upward  surge  of  Men- 
nen's Lather  Shave.  This  cream  climbed 
from  seventh  to  second  place,  thus  setting 
a  record  that  has  yet  to  be  topped  in  the 
shave  cream  field. 

That's  why  I  felt  so  good  when  Ed  Little 
said  that  day,  "I  see  you  still  know  how  to 
sell  shave  cream."  Colgate  shave  cream, 
which  he  controlled,  was  Mennen's  strongest 
rival. 

But  the  purpose  of  all  this  talk  is  not 
to  present  another  advertising  victory 
wrapped  in  a  package  of  personal  triumph. 
Not  at  all.  The  moral  of  our  story  is  that 
CONTINUITY,  spelled  in  all-caps,  is  an 
ultra-important  technique,  one  of  the  most 
important  in  package  goods  advertising. 
And  believe  me,  I  have  found  this  to  be 
axiomatic  on  all  my  excursions  into  the  vast 
domain  of  the  American  housewife,  where 
boxtops  hold  sway.  For  continuity  is  as 
Dotent  for  women  as  it  is  for  men — yes, 
anytime,  and  regardless  of  the  product. 

(To  be  continued  next  week.) 

Editor's  note:  In  his  next  article  in  this  ex- 
clusive series,  Mr.  Jones  will  tell  how  a 
modern  technique  of  package  goods  adver- 
tising was  borrowed  from  the  ancient 
Greeks.  He  will  also  describe  the  invention 
of  the  can  band,  a  powerful  point-of-sale 
merchandising  device. 
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You  Might  Swim  The  Channel  In  12  Hrs.,  43  Mins, 

BUT  .  .  .  YOU  NEED  WJEF  RADIO 

TO  SET  RECORDS 
IN  GRAND  RAPIDS! 


CONLAN  RADIO  REPORT 
METROPOLITAN  GRAND  RAPIDS 
NOVEMBER,  1953 


Morning 

Afternoon 

Night 

WJEF 

29.6% 

30.8% 

33.1% 

B 

26.3 

22.8 

28.6 

Others 

44.1 

46.4 

28.3 

WJEF  is  the  Number  One  station  in  Metropolitan 
Grand  Rapids — Western  Michigan's  Number  One 
market. 

There  are  116,870  radio  homes  within  WJEF's  Metro- 
politan Grand  Rapids  Area.  Conlan  figures,  left,  show 
that  WJEF  gets  12.6%  more  morning  listeners  than 
the  next  station,  25.2%  more  afternoon  listeners  and 
9.6%  more  evening  listeners.  And  W  JEF  costs  less, 
morning,  afternoon  and  night! 


WKZO  —  KALAMAZOO 
WKZO-TY  —  GRAND  RAPIDS-KALAMAZOO 
WJEF  —  GRAND  RAPIDS 
WJEF-FM  —  GRAND  RAPIDS-KALAMAZOO 
KOLN  —  LINCOLN.  NEBRASKA 
KOLN-TV  —  LINCOLN.  NEBRASKA 

Associated  with 
WMBD  —  PEORIA.  ILLINOIS 


CBS  RADIO  FOR  GRAND  RAPIDS  AND  KENT  COUNTY 

Avery- Knodel,  Inc.,  Exclusive  National  Representatives 

"This  women's  record  for  the  English  Channel  was  set  by  Brenda  Fisher  of  England,  in  1951. 


COOK  TAKES  OVER  KMBC-AM-TV,  KFRM 


Following    FCC   approval  to 

sale  of  stations  by  industry 

pioneer  Arthur  B.  Church,  the 

former  WHB  owner  announces 

executive  and  policy  changes. 

Don  Davis  and  John  Schilling, 

former  WHB  officials,  become 

vice  presidents  of  KMBC;  Hig- 

gins  is  sales  head. 

EXECUTIVE  changes  and  policy  were  an- 
nounced last  week  for  KMBC-AM-TV  Kansas 
City  following  FCC  approval  to  the  purchase  of 
the  properties  by  Cook  Paint  &  Varnish  Co.  for 
S1.75  million  from  pioneer  broadcaster  Arthur 
B.  Church  [B«T,  April  26].  Cook  merges  its 
share  time  WHB -TV  with  KMBC-TV  into  a 
fulltime  operation  on  ch.  9  as  KMBC-TV. 

In  turn,  FCC  approved  Cook's  sale  of  WHB 
radio  for  $400,000  to  Todd  Storz  and  family 
(see  separate  story). 

The  KMBC  sale  to  Cook  also  includes  sister 
station  KFRM  Concordia,  Kan. 

In  a  joint  statement,  Don  Davis  and  John  T. 
Schilling,  WHB  executives,  said  "no  immediate 
changes  in  the  program  structure  and  public 
interest  programs  of  the  Midland  Broadcasting 
Co.  stations  [KMBC]  are  contemplated,  accord- 
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ing  to  program  plans  filed  with  the  FCC.  There- 
fore, there  will  be  no  immediate  changes  in  the 
KMBC-KFRM  and  KMBC-TV  staffs  beyond 
those  which  must  be  expected  at  time  of  a  com- 
plete change  in  ownership. 

"The  name  WHB  Broadcasting  Co.  will  be 
changed  to  KMBC  Broadcasting  Co.,  which  will 
continue  the  operations  of  Midland. 

'"Mr.  Davis  will  be  first  vice  president  of  the 
KMBC  corporation,  will  serve  as  chairman  of 
the  programming  board  and  will  have  direct  re- 
sponsibility for  sales,  advertising  and  promo- 
tion. 

"Mr.  Schilling,  who  built  the  original  WHB 
in  1922,  will  be  vice  president  and  general 
manager." 

The  joint  statement  said  George  Higgins  of 
KMBC  joins  the 
Cook  organization  as 
sales  manager  for 
radio  and  tv. 

The  KMBC  sta- 
tions will  be  repre- 
sented for  national 
sales  by  Free  & 
Peters. 

Dick  Smith,  who 
originally  was  with 
KMBC  and  joined 
WHB  in  1932,  re- 
turns to  KMBC  as 
director  of  radio. 
Mori  Creiner  Jr., 
with  WHB  from  1948-50  when  he  joined  Rogers 
&  Smith  Adv.,  and  who  rejoined  the  Cook 
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organization  last  summer  as  director  of  tele- 
vision, will  serve  in  the  latter  capacity  on 
KMBC-TV. 

Ken  Greenwood,  assistant  director  of  tele- 
vision at  WHB-TV,  whose  call  will  be  deleted, 
continues  in  that  capacity  with  fulltime  KMBC- 
TV. 

Henry  Goldenberg,  who  with  Mr.  Schilling 
built  the  original  WHB  in  1922,  will  be  chief 
engineer  in  charge  of  both  radio  and  television 
for  Cook.  "Some  necessary  adjustments  in  the 
technical  staff  will  be  made  as  ch.  9  becomes 
a  one-station  operation,"  the  statement  ex- 
plained. 

Transmitter  Work  Underway 

Progress  on  the  new  KMBC-TV  transmitter 
for  full  316  kw  ERP,  with  its  1,079-ft.  tower 
at  23d  and  Topping  Sts.,  is  now  underway  and 
completion  is  expected  late  this  summer,  the 
announcement  said.  New  50-kw  RCA  transmit- 
ter, equipped  for  color,  is  due  July  15. 

Cook  Paint  &  Varnish  Co.  entered  the  broad- 
casting field  in  1930  when  it  bought  WHB 
(then  a  daytime  station)  from  Sweeney  Auto- 
motive &  Electrical  Co.  WHB  joined  the 
Mutual  network  in  1936  and  became  a  full-time 
station  in  1948.  Its  tv  activities  joined  those 
of  KMBC-TV  last  August,  when  both  stations 
began  share-time  operations  on  ch.  9. 

Cook  "looks  forward  to  even  greater  public 
service  to  radio  listeners  and  television  viewers 
as  a  single  ownership  tv  station  takes  over  the 
operation  of  ch.  9,"  the  announcement  said, 
"and  the  program  services  and  facilities  of 
KMBC  and  KFRM  are  expanded." 

The  operations  of  the  KMBC  Broadcasting 
Co.  will  be  under  the  general  supervision  of 
certain  of  the  officers  of  Cook  Paint  &  Varnish 
Co.,  the  parent  company.  John  Cash,  vice 
president,  will  continue  his  advisory  work  with 
the  radio  and  television  stations.  Lathrop  G. 
Backstrom  is  president  of  the  newly-named 
KMBC  Broadcasting  Co.,  and  Robert  B.  Cald- 
well is  chairman  of  the  board  of  directors. 

Present  WHB-TV  studios  and  offices  in  the 
Power  &  Light  Bldg.  will  be  moved  immediately 
to  the  KMBC  Bldg.  at  11th  and  Central  Sts.  in 
Kansas  City,  where  the  main  tv  studio  ac- 
commodates sixteen  permanent  sets,  a  rear- 
vision  projector  and  facilities  for  audience 
participation  shows. 

Camera  equipment  now  will  include  the  ex- 
tensive combined  facilities  of  both  WHB-TV 
and  KMBC-TV,  it  was  pointed  out.  The  build- 
ing houses  a  2,600-seat  theatre  used  for  radio 
and  tv  program  originations. 

See  Greater  Service 

"Over  the  years,"  Mr.  Davis  said,  "Cook's 
has  built  WHB  radio,  and  later  WHB-TV,  into 
stations  rendering  a  fine  service  to  the  com- 
munity. Now,  with  the  acquisition  of  the 
KMBC  properties,  and  full-time  on  ch.  9,  and 
with  our  CBS  affiliation  in  both  radio  and  tele- 
vision, all  of  us  have  a  greater  opportunity  as 
well  as  a  greater  responsibility  to  operate  radio 
and  television  stations  that  will  be  outstanding, 
not  only  in  the  heart  of  America,  but  in  the 
nation. 

"This  we  are  determined  to  do,  with  the 
wholehearted  cooperation  of  everyone  con- 
nected with  this  new  and  progressive  organiza- 
tion now  taking  stewardship  of  the  Midland 
properties." 


MODEL  of  the  Prudential  Bldg.  in  Chicago 
shows  the  new  WGN-TV  antenna,  to  be 
completed  in  the  summer  of  1955  [B*T, 
June  7].  Antenna  will  tower  925  feet 
above  street  level— 315  feet  higher  than 
present  one  atop  Tribune  Tower— and  en- 
able the  Chicago  Tribune  station,  with 
transmitter  there,  to  increase  power  from 
120  kw  to  maximum  316  kw  in  early  1956. 
Prudential  Insurance  Bldg.,  at  Randolph  & 
Michigan  Blvd.,  is  now  under  construction 
and  will  be  ready  for  occupancy  in  De- 
cember 1955.  The  station  has  acquired 
lease  for  3,000  square  feet  of  floor  space 
and  is  planning  color  tv  operation  there. 

WHB  Personnel  Changes 
Announced  by  Storz 

PERSONNEL  changes  for  WHB  Kansas  City 
were  announced  last  week  by  Todd  Storz, 
vice  president  and  general  manager  of  Mid- 
Continent  Broadcasting  Co.,  following  FCC 
approval  to  purchase  of  the  Kansas  City  out- 
let for  $400,000  from  Cook  Paint  &  Varnish 
Co.  Cook  takes  over  operation  of  KMBC-AM- 
TV  Kansas  City  (see  separate  story). 

Mid-Continent  also  operates  KOWH  Omaha 
and  WTIX  New  Orleans. 

New  manager  of  WHB  is  George  W.  (Bud) 
Armstrong,  formerly  WTIX  manager,  Mr.  Storz 
said.  Mr.  Armstrong  is  replaced  at  WTIX  by 
Fred  Berthelsen,  heretofore  WTIX  sales  man- 
ager. 

Virgil  Sharpe,  a  20-year  veteran  in  Omaha 
radio  and  for  two  years  sales-program  director 
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of  engineering  for  all  three  Storz  stations  is 
Dale  Moudy,  formerly  KOWH  chief  enigeer. 
William  Baldwin  is  appointed  chief  engineer  at 
KOWH.  He  formerly  was  with  KB  ON  Omaha. 

Two  More  Tv  Stations 
To  Start  Operations 

TWO  new  tv  stations  are  reported  set  to  begin 
regular  programming.  KVDO  (TV)  Corpus 
Christi,  Tex.  (ch.  22),  was  to  start  yesterday 
(Sunday),  and  WDBO-TV  Orlando,  Fla.  (ch. 
6),  is  due  to  start  tomorrow. 

KVDO's  start  gives  Corpus  Christi  its  first 
tv  station.  The  outlet  is  represented  by  Adam 
Young    Jr.  Inc. 

WDBO-TV  also  will  bring  the  first  local 
video  outlet  to  its  community.    Affiliated  with 


NO 

WINDOW  SHOPPING 
IN  TOPEKA 

Topeka  folks  don't  window  shop — they  BUY!  Topeka 
ranks  14th  in  the  U.  S.  in  Consumer  Spendable  Income* 
with  $6,804  per  household  .  .  .  that's  $1,558  (29.7%) 
above  the  national  average! 


America's  14th  market  has  only  one  TV  station  — 
WIBW-TV.  Right  now,  we're  delivering  52,472  homes 
on  interim  operation.  But  when  they've  tightened  the 
last  bolt  on  our  new  1000  foot  tower,  we'll  hand  our 
advertisers  well  over  100,000  of  these  ready  and  able 
to  buy  families. 

CBS — DuMont — ABC  Interconnected 
*  Consumer  Markets — 1954 


The  Kansas  View  Point 


TOPEKA,  KANSAS 

Ben  Ludy,  Gen.  Mgr. 

WIBW  &  WIBW-TV  in  Topeka 
KCKN  in  Kansas  City 

Rep:  Capper  Publications,  Inc. 


MR.  BERTHELSEN  MR.  SHARPE 

of  KOWH,  is  elevated  to  the  post  of  KOWH 
manager. 

Named  to  the  newly  created  post  of  director 


all  four  networks,  WDBO-TV  is  represented  b 1 
John  Blair  Inc. 

Reports  from  other  stations: 

KQED  (TV)  Berkeley,  Calif,  (ch.  9),  edt 
cational,  has  completed  four  weeks  of  prograr 
previews  and  officially  started  regular  operation 
with  a  one  hour  program  last  Thursdaj 
KQED's  start  raises  the  number  of  operatin 
educational  outlets  to  six. 

The  American  Television  Co.,  which  receive 
a  tv  grant  for  ch.  5  June  3,  will  start  operatio 
with  50  kw  power.  Starting  target  date  has  nc 
been  confirmed. 

Others  starting  soon  include:  WMSL-'F 
Decatur,  Ala.  (ch.  23),  June  21;  WBOC-T* 
Salisbury,  Md.  (ch.  16),  June  21,  and  WLAC 
TV  Old  Hickory-Nashville,  Tenn.  (ch.  5) 
June  27. 


ANTICIPATING  commencement  in  July,' 
WTHI-TV  Terre  Haute  signs  its  first  con- 
tract—with R.  J.  Oil  &  Refining  Co.,  an 
established  radio  client  of  WTHI.  L  to  r: 
Joseph  E.  Sparks,  Heaton-Sparks  Adv. 
Agency;  Mrs.  Zola  Van  Reed,  sales  repre- 
sentative of  the  ch.  10  permittee,  and 
Don  Smith,  oil  firm's  sales  manager. 

Kefly  Maddox  Appointed 
General  Manager  of  WJBO 

APPOINTMENT  of  Kelly  Maddox  as  general 
manager  of  WJBO  Baton  Rouge,  La.,  was  an- 
nounced last  week  by  the  station.  He  succeeds 
Charles  Garvey,  who  has  been  named  adver- 
tising manager  of 
the  Baton  Rouge 
State  Times-Morn- 
ing Advocate.  The 
newspapers  are  un- 
der the  same  owner- 
ship as  WJBO. 

Mr.  Maddox,  a 
25-year  veteran  in 
radio,  formerly  was 
with  KPLC  Lake 
Charles,  La.  H  i  s 
longest  tenure  was 
with  WFAA  Dallas 
from   1941  to   1952  MR.  MADDOX 

when  he  resigned  as 

assistant  to  the  general  manager  to  become 
radio-tv  director  of  the  Couchman  Adv. 
Agency,  Dallas. 

Robert  H.  Swintz  Succumbs 

ROBERT  H.  SWINTZ,  59,  former  manager  of 
WSBT  South  Bend,  Ind.,  died  of  leukemia  June 
4,  following  a  long  illness.  Mr.  Swintz  managed 
the  South  Bend  Tribune  station  for  almost  20 
years  before  retiring  in  February  1953.  He 
joined  the  radio  staff  as  manager  in  September 
1934,  and  was  still  actively  connected  with 
WSBT-AM-TV  until  a  few  weeks  ago  when  fail- 
ing health  forced  him  to  give  up  his  duties. 
He  is  survived  by  his  wife  and  two  daughters. 
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Only  a  combination  of  stations 
can  cover  Georgia's 


maj 


ior  markets. 


The  Georgia  Trio 


WAGA 

5000  w 
590  kc 
CBS  Radio 


MAZ 


1 0,000  w 
940  kc 
CBS  Radio 


represented 
individually  and 
as  a  group  by 


The  KATZ  AGENCY,  inc. 


WTOC 

5000  w 
1290  kc 
CBS  Radio 


The  TRIO 

offers  advertisers 
at  one  low  cost: 
• 

CONCENTRATED 
COVERAGE 
• 

MERCHANDISING 
ASSISTANCE 
• 

LISTENER  LOYALTY 
BUILT  BY  LOCAL 
PROGRAMMING 
• 

DEALER  LOYALTIES 


In  3  major  markets 


HEW  Y0*K 


CHICAGO 


DETROIT 


ATLANTA 


DALLAS 


KANSAS  CITY 


LOS  ANGELES 


SAN  FRANCISCO 
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ATTENDING  the  first  of  a  series  of  round-table  discussions  dedicated  to  mutual  prob- 
lems in  television  advertising  between  sales  staff  members  of  WBAL-TV  Baltimore  and 
local  advertising  agencies  are  Charles  E.  Emery  (foreground),  board  chairman,  Emery 
Advertising  Corp.,  and  his  staff  members:  (I  to  r,  seated)  R.  O.  Highleyman,  W.  B. 
Lebherz,  C.  R.  MacLellan,  Burt  Davis,  H.  C.  Schuckle  and  W.  A.  Hatch.  Standing 
(I  to  r):  Merritt  Trott,  assistant  sales  manager,  and  William  Mason  and  Wall  Matthews, 
all  of  the  WBAL-TV  sales  staff. 


WBAL-TV,  Local  Agencies 
Begin  Series  on  Tv  Use 

MUTUAL  problems  of  tv  stations  and  local 
agencies,  use  of  tv  by  a  new  product  with 
limited  budget  and  assistance  by  stations  to 
agencies  in  sale  of  tv  as  a  medium  all  were 
discussed  at  the  first  of  a  series  of  roundtable 


4  <?,  JL  UJ  A 


W 

Peach  "twenty  Homes 

u4f6r  a  Penny  on 
Regional  Radio  WOW 

WOW's  cost  per  thousand 
homes  reached  is  the  lowest  in 
the  area. 


8  Sec. 

$  .17 
.51 
1.17 


Cha  inbreak  Minutes 

$  .48  $  .59 

1.01  1.01 

2.33  2.33 


Radio  WOW 
B  Station 
C  Station 

For  more  information  contact  JOHN 
Blair,  Rep.  —  Bill  Wiseman,  Sales 
Mgr..  200  Insurance  Bldg..  Omaha, 
Nebraska,  or  Phone  WE.  3400. 


REGIONAL  RADIO 

wow 

OMAHA  590 -NBC  Aff. 

A  Meredith  Station 
JOHN  BLAIR  &  CO.,  Rep. 
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sessions  which  began  last  fortnight  between  the 
WBAL-TV  Baltimore  sales  staff  and  local  ad- 
vertising agencies. 

The  talks,  initiated  by  WBAL-TV's  sales  de- 
partment, will  be  held  with  individual  agencies 
through  August.  The  first  talks  were  held 
by  WBAL-TV's  Assistant  Sales  Manager  Merritt 
C.  Trott,  Wall  Matthews  and  William  Mason, 
with  members  of  Emery  Advertising  Corp.: 
Charles  E.  Emery,  board  chairman;  Herb  C. 
Schuckle,  president;  and  Robert  O.  Highley- 
man, William  B.  Lebherz,  Burt  Davis,  W.  A. 
Hatch  and  C.  R.  MacClellan. 

No  direct  sales  pitches  entered  the  discus- 
sion, according  to  WBAL-TV,  which  said  that, 
rather,  both  groups  concentrated  on  the  best 
way  to  present  tv  as  a  medium  to  potential 
advertisers  and  on  clarifying  tv  advertising 
techniques.  The  station  said  the  series  was 
inaugurated  on  the  theory  that  informal  ex- 
changes might  clear  the  air  for  future  sales  and 
mutual  benefits. 


MISS  McKENNA 


Mary  McKenna  Heads  WNEW 
Research,  Sales  Development 

MARY  L.  McKENNA,  timebuyer  supervisor 
Benton  &  Bowles,  New  York,  has  been  ap 
pointed  director  of  research  and  sales  develop 
ment  of  WNEW  New  York  [B«T,  June  7] 
Richard  D.  Buckley,  president  and  genera 
manager  of  WNEW, 
announced  last  week. 

Miss  McKenna 
had  been  with  the 
agency  since  1942. 

Since  Miss  Mc- 
Kenna's  background 
embraces  almost  all 
aspects  of  the  broad- 
casting field,  rang- 
ing from  media-re- 
search through  time- 
buying  and  broad- 
cast supervision,  Mr. 
Buckley  emphasized 
that  a  greater  inte- 
gration between  the  function  of  research  anc; 
the  specific  needs  of  radio  sponsors  can  be  ac-j 
complished  through  the  launching  of  specia 
research  projects  as  well  as  constant  re-examina- 
tion of  research  results  under  Miss  McKenna'i 
supervision. 

In  addition,  Mr.  Buckley  said,  the  new  de- 
partment headed  by  Miss  McKenna  will  pro- 
vide  a  "continued  effectiveness  insurance  policy' 
for  WNEW  clients  by  being  responsible  foi 
surveilance  of  accounts  already  on  the  air,  | 

Chesley  Pays  $65#000 
For  KCOG  Centerville 

SALE  of  KCOG  Centerville,  Iowa,  by  the 
Daily  Iowegian  for  a  consideration  of  $65,000 
has  been  announced.  The  sale  is  subject  to 
FCC  approval. 

The  purchaser  is  Alex  Chesley,  who  recently 
resigned  as  northwest  account  executive  for 
Motion  Pictures  for  Television.  Previously  he 
was  manager  of  WJMR  New  Orleans.  The  new 
corporation  will  be  known  as  Hiawatha  Broad- 
casting Corp.,  according  to  Mr.  Chesley,  Some 
changes  at  the  management  level  are  con- 
templated, he  added. 

KCOG  is  licensed  to  Centerville  Broadcast- 
ing Co.  whose  president,  Robert  K.  Peck,  con- 
trols the  local  newspaper. 


TORNADIC  winds  of  100  m.p.h.  during  the  night  of  June  1  leveled  this  368-ft.  direc- 
tional tower  of  KWFT  Wichita  Falls,  Tex.  [B»T,  June  7].  Station  President  Kenyon 
Brown  estimated  damages  at  $20,000. 
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Five-Day  Open  House  Launches  WLWA  (TV)  Studios 


FOR  WLWA  (TV)  Atlanta  it  was  a  five- 
day  open  house  that  the  station  will  long 
remember.  For  the  agency-advertiser-press- 
radio-tv  guests  who  attended  a  June  4  pre- 
view, it  was  an  opportunity  to  inspect  first- 
hand a  new,  modern  studio  layout  in  the 


THE  GIRL  and  the  auto,  awarded  to  a 
slogan  contest  winner,  add  grace  and  fine 
lines  to  last  week's  open  house  held  by 
WLWA  (TV)  Atlanta.  L  to  R:  R.  E.  Dun- 
ville,  president,  Crosley  Broadcasting 
Corp.;  Neva  Langley  (Miss  America  of 
1953)  who  is  one  of  the  station's  tv  stars, 
and  William  P.  Robinson,  president,  Cros- 
ley Broadcasting  of  Atlanta  Inc.  (WLWA). 
Mr.  Robinson  was  awarded  a  gold  plaque. 
Miss  Langley  appeared  in  a  special  show. 


heart  of  the  South.  For  the  public  who 
flocked  through  the  building  by  the  thou- 
sands until  the  doors  closed  on  June  8,  it 
was  a  great  celebration  [B«T,  June  7]. 

WLWA's  open  house  got  off  to  an  excit- 
ing start.  The  special  guests  trod  a  50-ft. 
long,  specially  woven  red  and  gold  welcome 
mat,  the  ladies  received  orchids  and  the  men 
wallets,  all  attended  a  special  show  featuring 
Bill  Lowery  and  Neva  Langley,  were  served 
cocktails  and  dinner  and  took  part  in  WLWA 
contests,  during  which  hundreds  of  dollars 
worth  of  prizes  were  given  away. 

The  celebration  was  attended  by  Mayor 
William  Hartsfield,  Mrs.  Herman  Talmadge, 
wife  of  the  Georgia  governor  who  was  out 
of  town  but  appeared  on  film  congratulating 
the  studios'  debut,  and  others.  The  presi- 
dent of  Crosley  Broadcasting  of  Atlanta 
Inc.  (WLWA),  William  P.  Robinson,  was 
awarded  a  gold  plaque  from  the  people  of 
Atlanta  for  the  station's  outstanding  service 
in  the  community. 

Another  special  show  was  a  Jamboree 
June  5  for  300  guests,  and  included  dancing, 
contests,  games,  singing  and  barbeque. 
Ticket  distribution  for  the  general  public 
was  made  via  Colonial  Stores  and  Jacobs 
Drugs  stores,  both  participants  in  WLWA's 
"Point-of-Purchase  Plan."  Tickets  also  were 
entry  forms  for  the  slogan  contest  for  which 
the  first  prize  was  a  1954  Ford  convertible. 
The  open  house  celebration  was  part  of  the 
$100,000  summer  promotion  by  Crosley, 
called  "Operation  Sunburst,"  during  which 
WLWA  will  give  away  more  than  $20,000 
in  prizes.  Officials  of  the  Crosley  Broad- 
casting Corp.,  headed  by  R.  E.  Dunville, 
president,  attended. 


Philip  Kauffmann  Dies; 
Owner  in  Washington  'Star# 

PHILIP  CHRISTOPHER  KAUFFMANN,  58, 
an  owner  of  the  Washington,  D.  C,  Evening 
Star,  operator  of  WMAL-AM-TV  there,  died 
last  Wednesday  at  Palm  Beach,  Fla.,  following 
a  long  illness. 

Mr.  Kauffmann,  a  grandson  of  the  late 
Samuel  Hay  Kauffmann,  a  founder  of  the  Eve- 
ning Star  Newspaper  Co.,  served  with  the  news- 
paper as  a  reporter,  assistant  city  editor  and 
city  editor.  He  was  forced  to  take  an  indefi- 
nite leave  of  absence  in  1929  because  of  illness. 
He  is  survived  by  his  brother,  Samuel,  presi- 
dent of  the  Star  and  WMAL;  his  wife,  Floria 
Staniford;  four  sons,  and  a  daughter. 

WNBQ  (TV)  New  Rate  Card 
tips  Class  AA,  A  Rates 

INCREASE  in  tv  families  in  the  past  eight 
months  and  prospective  increase  in  power  from 
75  kw  to  100  kw  have  prompted  WNBQ  (TV) 
Chicago  to  devise  a  new  rate  card  (No.  8), 
effective  June  15,  it  was  announced  last  week. 

Jules  Herbuveaux,  general  manager  of 
WMAQ-WNBQ  (TV),  estimated  over  two  mil- 
lion television  homes — a  boost  of  100,000 
families  since  last  November — would  be  covered 
by  the  NBC  o&o  tv  oulet.  Rate  card  No.  7 
became  effective  at  that  time. 

Under  the  new  rate  card,  Class  AA  station 
time  rate  of  $1,800  per  half-hour  and  $1,200 
for  a  quarter-hour  are  established.  The  Class 
A  rate  will  jump  to  $2,500  an  hour,  $1,500  per 
half-hour  and  $1,000  for  15  minutes. 


STATION  PEOPLE 

Charles  Herring,  news  staff,  KNXT-TV  Los 
Angeles,  returns  to  KING-TV  Seattle,  in  newly- 
created  position,  news  director,  KING-AM-TV. 
Richard  Ross  named  associate  news  director  of 
same  newly  combined  operation. 

Gene  Riesen,  salesman,  KWTV  (TV)  Oklaho- 
ma City,  to  affiliated 
KOMA  same  city,  as 
sales  manager. 

Robert  Underwood, 

general  supervisor  of 
industrial  relations, 
Northrup  Aircraft 
Inc.,  Hawthorne, 
Calif.,  to  KBID-TV 
Fresno,  as  account 
executive. 


MR.  RIESEN 

WBSR  Pensacola,  Flav 
director. 


Ralph  Petti,  program 
director,  WESC 
Greenville,  S.  C,  to 
as  program  and  sports 


Frohman  Johnson,  formerly  promotion  director, 
Charleston  (W.  Va.)  Daily  Mail,  to  WCHS 
Charleston,  in  similar  capacity. 

Rose  Caudle  and  Jackie  Kirby  to  promotion 
dept.,  WFMY-TV  Greensboro,  N.  C. 

Bill  Cox  appointed  news  editor,  KLYN  Ama- 
rillo,  Tex.  Nick  Reyes,  staff  announcer,  named 
night  newscaster,  same  station. 


Monroe  Benton,  announcer,  news  editor  anci 
news  director,  WNYC  New  York,  to  WELM  f 
Elmira,  N.  Y.,  as  news  director. 

Robert  E.  Head,  program  manager,  WLWD 
(TV)  Dayton,  appointed  to  sales  staff.  Bill 
Bailey,  formerly  with  WMAQ,  WBBM  and, 
WLS  Chicago,  succeeds  Mr.  Head. 


Robert  G.  Murdock,  formerly  a 
tion  officer,  U.  S. 
Air  Force,  appointed 
promotion  manager, 
KSL  Salt  Lake  City. 
Lloyd  E.  Cooney, 
formerly  Salt  Lake 
City  office  public  re- 
lations director,  Blue 
Cross  and  Blue 
Shield,  appointed  ac- 
count executive, 
KSL-TV  that  city. 


public  informa' 


MR. 


MURDOCK 
Portland,  pro- 


Robert  McGill,  as- 
sistant promotion 
manager,   The  Ore- 
gonian,  Portland,  to  KOIN-TV 
motion  manager. 

Claude  Frazier,  commercial  manager,  WAGA 
Atlanta,  named  sta- 
tion manager;  Les 
Henrikson,  sports  di- 
rector, named  pro- 
gram director;  R. 
David  Mayo,  mer- 
chandising manager, 
named  promotion 
and  publicity  man- 
ager, and  Doris  Mc- 
Call  and  Betty  Lou 
Terry  joint  program 
dept.  and  promotion 
dept.,  respectively. 

MR.  FRAZIER  _T  „ 

Norman    A.  Swet- 

man,    production    manager,    WSUN-TV  St. 

Petersburg,  Fla.,  to  WTRI  (TV)  Schenectady, 

as  producer-director. 

Stuart  Snyder,  formerly  of  WHAS  Louisville, 
named  news  and  farm  program  director,  WCSI 
Columbus,  Inc. 

William  Schwartz,  formerly  with  WCBS  New 
York,  appointed  to  production  staff,  KYW 
Philadelphia. 

William  Wright  to  announcing  staff,  KYW 
Philadelphia. 

Ed  Birr,  sales  representative,  WHB-AM-TV 
Kansas  City,  has  filed  a  bid  for  the  Republican 
nomination  to  the  Jackson  (Mo.)  County  court 
as  presiding  judge,  the  station  has  reported. 

Franklin  A.  Tooke,  general  manager,  KYW 
Philadelphia,  named  to  Westinghouse  Com- 
munity Relations  Committee  for  Philadelphia 

area. 

James  M.  Gaines,  vice  president-general  man- 
ager, WOAI-AM-TV  San  Antonio,  appointed 
chairman  of  publicity  committee,  San  Antonio 
Chamber  of  Commerce. 

Frank  W.  Mayborn,  president,  KCEN-TV 
Temple,  Tex.,  served  as  master  of  ceremonies 
for  dedication  of  Belton  Dam  in  Central  Texas, 
May  28. 

Frank  Trombetta,  director  of  Italian  programs, 
WHAT  Philadelphia,  made  honorary  citizen, 
Republic  of  Boys'  Towns  of  Italy. 

Andy  Mansfield,  disc  m.c,  America's  Popular 
Music  program,  on  KFI  Los  Angeles,  receives 
Westlake  College  of  Music  Award  of  1954  for 
best  radio  program  of  recorded  popular  music. 
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Bigger  CAKES 
for  longer  COILS 


Another  2,000  kw  diesel-generator  set  has  been  added 
to  the  power  plant  of  the  Raritan  Copper  Works  to 
provide  more  current  for  its  electrolytic  copper  refinery. 


COPPER  CAKES  HAVE  PUT  ON  WEIGHT 

at  the  Raritan  Copper  Works  of  International  Smelting 
and  Refining  Company,  a  subsidiary  of  Anaconda. 
Heretofore,  the  maximum  weight  was  840  pounds. 
But  now,  with  the  recent  completion  of  a  new  casting 
plant,  parallel-sided  copper  cakes  ranging  in  weight 
from  1,800  to  3,000  pounds  are  regularly  produced 
on  the  casting  wheel  illustrated  above. 

This  means  that  The  American  Brass  Company, 
an  Anaconda  fabricating  subsidiary,  is  able  to  supply 
its  customers  with  larger  and  heavier  copper 
plates;  also  with  longer  unjointed  coils  of 
strip  copper  in  very  thin  gages.  These 
longer  coils,  in  demand  by  industry,  enable 
users  to  operate  their  machines  more 
economically  —  with  fewer  interruptions. 

This  new  casting  plant,  the  largest  of  its 
kind,  is  another  example  of  Anaconda's  continuing 
program  to  meet  industry's  evermore  exacting 
requirements  for  copper  and  copper  alloy  products. 


AnacondA 

COPPER  MINING  COMPANY 


The  American  Brass  Company 

Anaconda  Wire  &  Cable  Company 

Andes  Copper  Mining  Company 

Ch//e  Copper  Company 

Greene  Cananea  Copper  Company 

Anaconda  Aluminum  Company 

Anaconda  Sales  Company 

International  Smelting  and  Refining  Company 
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NBC  TELLS  AFFILIATES  RATE  CUT 
IS  NECESSARY  AFTER  CBS  SLASH 

NBC  takes  crack  at  CBS  for  reducing  radio  network  time  costs  three 
times  in  four  years.  It  is  unofficially  reported  that  NBC  asked  affili- 
ates to  agree  to  "clock  hours"  standard  of  compensation. 


WITH  a  blast  at  CBS  Radio  for  making  the 
first  move,  NBC  told  its  radio  affiliates  last 
week  that  it  had  "found  it  necessary"  to  ask 
them  to  agree  to  a  20%  cut  in  compensation 
for  evening  network  radio  time  in  order  to 
"maintain  competitive  position"  in  the  face  of 
CBS  Radio's  projected  rate  cut  [B»T,  June  7, 
May  31]. 

The  NBC  affiliates  were  assured  that  the 
rate-cut  proposal  was  made  unavoidable  by 
CBS  Radio's  "act  of  desperation"  but  that  it 
would  not  stand  in  the  way  of  NBC's  "con- 
tinuing effort  to  advance  the  NBC  Radio  net- 
work's program  and  sales  position,"  the  an- 
nouncement said.  Effective  date  of  the  NBC 
changes  was  indefinite,  as  remained  true  in  the 
case  of  those  planned  by  CBS  Radio.  Presum- 
ably they  will  take  effect  at  approximately  the 
same  time.  CBS  Radio,  under  commitment  to 
affiliates,  cannot  reduce  rates  before  Aug.  25. 

Coincidentally  with  its  request  that  affiliates 
accept  a  reduction  in  compensation,  NBC  was 
reported  unofficially  to  be  asking  them  to  agree 
to  a  conversion  to  the  "clock  hours"  standard 
of  compensation  which  CBS  Radio  also  em- 
ploys. Under  this  compensation  plan  the  sta- 
tions are  paid  at  50%  rather  than  60%  of  the 
hour  rate  for  a  half-hour;  25%   instead  of 


*AIRS  13  NEWSCASTS  DAILY 

Monday  thru  Saturday. 
News  on  the  hour,  every  hour. 

*KWBB  NEWS  BUREAU 

Assisted  by  5  KWBB  staff 
cars  equipped  with  short  wave 
transmitters  and  receivers. 

*  KANSAS  ASSOCIATED  PRESS 
NEWS  COVERAGE  AWARD 

An  award  each  month  for  the 
last  6  months.    First  place 
three  of  these  months,  2nd  and 
3rd  place  two  other  months. 

*  UNPARALLELED  LOCAL  NEWS 
COVERAGE 

Represented  by 
George    W.    Clark/  Inc 


WICHITA  S    RADIO    ACTIVI  STATION 


I  U10  KC     .     1000  WATTS 


40%  of  the  hour  rate  for  a  quarter-hour,  etc. 

In  its  message  to  affiliates,  NBC  noted  that 
CBS  Radio  has  reduced  network  time  costs 
three  times  in  four  years  and  charged  it  with 
"depreciating  the  value  of  America's  basic  com- 
munications medium  .  .  .  contrary  to  the  best 
interests  of  radio  stations  and  networks."  But 
to  maintain  "sales  momentum"  and  remain 
competitive,  NBC  said  it  must  ask  for  a  com- 
parable reduction. 

NBC  also  noted,  in  answer  to  CBS  Radio's 
agreement  to  give  its  affiliates  70-second  station 
breaks  on  certain  evening  commercial  pro- 
grams, that  NBC  Radio  affiliates  have  been 
getting  70-second  station  breaks  preceding  eight 
evening  network  programs  for  the  past  three 
years,  plus  local  one-minute  commercial  avail- 
abilities in  the  body  of  network  participation 
programs,  and  three  minute  local  cut-ins  on 
such  programs  as  Roadshow.  Thus  CBS  Radio's 
expansion  of  station-break  time  "belatedly 
meets  a  practice  instituted  by  NBC  Radio  years 
ago,"  NBC  maintained. 

While  CBS  Radio  did  not  officially  answer 
the  NBC  charges,  a  CBS  Radio  official  said 
"I'm  glad  to  see  Pat  Weaver  (Sylvester  L. 
Weaver  Jr.,  NBC  president)  again  taking  an 
interest  in  radio." 

Like  CBS  Radio,  NBC's  reduction  in  costs 
to  advertisers  would  be  accomplished  through 
a  revision  in  discounts  rather  than  through  a 
reduction  in  the  rates  themselves,  and  the  cost 
reductions  would  apply  only  in  nighttime  hours. 

In  the  announcement  of  NBC  plans,  NBC 
President  Weaver  said: 

"NBC  network  radio  is  on  the  way  up  as  a 
result  of  our  policies.  We  have  been  taking 
affirmative  and  constructive  steps  in  support 
of  network  radio  by  developing  new  values  for 
the  medium,  its  clients,  and  its  audience 
through  network  participation  opportunities 
and  programming  geared  to  present  interests. 
The  results  speak  for  themselves. 

Substantial  New  Sales 

"Since  last  Dec.  1,  we  have  registered  new 
radio  sales  in  excess  of  $9  million,  an  increase 
of  357%  over  the  comparable  six-months 
period  a  year  ago.  Renewals  for  the  same 
period  were  another  $16  million.  The  place- 
ment of  over  $25  million  in  new  and  renewed 
"adio  orders  shows  what  can  be  done  to  re- 
vitalize this  dynamic  medium  and  widen  its 
usefulness  to  the  advertiser  and  the  public. 

"On  the  NBC  Radio  network  we  have  pat- 
terns and  plans  to  fit  the  needs  of  any  and  all 
national  advertisers.  This  is  demonstrated  by 
the  fact  that  of  our  $9  million  in  new  business, 
almost  $7  million  was  placed  in  orders  for  time 
for  programs  following  the  traditional  half- 
hour,  quarter-hour  and  strip  patterns,  while 
over  $2  million  was  spent  on  participations  in 
our  new  and  flexible  advertising  plans. 

"When  our  competition  deplores  our  appli- 
cation of  new  flexibility  patterns  to  network 
radio,  it  is  an  admission  that  price  cutting  is 
the  only  solution  the  competition  can  offer. 
The  sales  patterns  we  are  developing  are 
bringing  into  network  radio  clients  it  should 
have  had  years  ago,  but  was  never  able  to  reach 
because  it  was  frozen  to  conventional  patterns 
established  at  its  beginning.  At  the  same  time, 
we  are  making  the  conventional  use  of  network 


MR.  ALLEN 


radio  a  still  more  attractive  buy  for  those  who  J 
prefer  this  pattern. 

"On  the  programming  side,  we  are  applying  '{ 
concepts  that  will  make  the  most  of  the  chang- 
ing radio  listening  habits.  By  taking  advantage 
of  the  growing  trend  toward  a  more  personal- 
ized type  of  listening,  we  are  meeting  the  real 
needs  of  the  public  as  well  as  those  of  the  ad- 
vertisers. 

"A  denial  of  the  validity  of  these  new  sales 
and  programming  patterns  is  a  denial  of  radio's 
great  future  potential  and  a  failure  to  under- 
stand advertising  and  circulation  needs.  NBC  is 
devoting  its  skills  and  energies  to  creating  new 
values  for  network  radio  because  we  believe  in 
the  future  of  the  medium  and  our  future  in  it." 

Mutual  Names  Allen 
Eastern  Sales  Manager 

APPOINTMENT  of  Sidney  P.  Allen,  admin- 
istrative manager  for  network  sales  for 
Mutual,  as  sales 
manager  of  the  east- 
ern division  of  the 
network  was  an- 
nounced last  week 
by  Adolf  N.  Hult, 
MBS  vice  president 
in  charge  of  sales. 

Mr.  Allen  joined 
Mutual's  sales  de- 
partment in  1936 
following  previous 
association  with 
Conde  Naste  Publi- 
cations and  Dell 
Publishing  Co.  He 
is  a  member  of  the  Radio  &  Television  Execu- 
tives Society  and  the  Radio  Pioneers. 

CBS-TV  Toast  of  the  Town7 
To  Be  Telecast  In  Color 

FIRST  major  CBS-TV  program  to  be  broadcast 
in  color  will  be  Ed  Sullivan's  Toast  of  the  Town 
program  on  Aug.  22,  it  was  announced  last  week 
by  Hubbell  Robinson  Jr.,  CBS-TV  vice  presi- 
dent in  charge  of  network  programs.  The  color 
telecast  will  be  a  highlight  of  ceremonies  in- 
augurating CBS-TV's  new  million  color 
television  theatre  at  81st  St.  and  Broadway. 

The  Toast  of  the  Town  show  (Sun.,  8-9  p.m. 
EDT),  which  begins  its  seventh  year  on  the  air 
June  20,  is  sponsored  by  the  Lincoln-Mercury 
Dealers.  The  Aug.  22  program  will  provide  the 
tv  audience  with  a  view  of  the  color  theatre, 
said  to  be  the  largest  and  most  completely- 
equipped  color  studio  in  the  world.  The  stage 
has  a  production  area  of  more  than  5,000 
square  feet. 

Nine  ABC-TV  Sponsors 
Renew  Seven  Programs 

NINE  ADVERTISERS  during  the  past  month 
have  placed  renewal  orders  with  ABC-TV  repre- 
senting gross  time  sales  of  about  $8,135,400, 
according  to  Alexander  Stronach  Jr.,  vice  presi- 
dent in  charge  of  ABC-TV.    The  renewals: 

ReaLemon-Puritan  Co.,  through  Rutledge  & 
Lilienfield,  Chicago,  for  Tuesday  and  Thursday 
segments  of  John  Daly  and  the  News  (Mon.- 
Fri.,  7:15-7:30  p.m.  EDT),  starting  June  1; 
Derby  Foods  Inc.,  through  McCann-Erickson, 
for  Sky  King,  (Mon.,  8-8.30  p.m.  EDT),  ef- 
fective June  14;  Hotpoint  Co.,  through  Maxon 
Inc.,  and  Lambert  Co.,  through  Lambert  & 
Feasley,  for  alternate  sponsorship  of  The  Ad- 
ventures of  Ozzie  and  Harriet  (Fri.,  8-8:30  p.m. 
EDT),  starting  July  2;  Pepsi-Cola  Co.,  through 
Biow  Co.,   for  Pepsi-Cola  Playhouse  (Sun., 
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SEE  YOUR  NEXT  TOWER 
IN  OPERATION... NOW! 


WBBW  Truscon  Self- 
Supporting  Tower, 
150  Feet  Tall 


WKBN-TV  Truscon 
Self-Supporting  Tower, 
539  Feet  Tall 


■V. 

i 
i 

1 


31 


WFMJ-TV 

Truscon  Guyed  Tower, 
1000  Feet  Tall 


You  can  see  and  examine  all 
types  of  Truscon  Towers  in  full 
operation  in  Youngstown. 

A  tower  is  one  piece  of  equipment  no  salesman  can  bring  to  you. 
He  can't  demonstrate  its  features  in  your  office.  Fortunately,  you 
can  get  all  the  advantages  of  on-the-job  demonstration  simply 
by  visiting  Youngstown.  You  can  get  the  facts  to  help  you  buy 
on  proof.  And,  you  can  inspect  Truscon's  design  and  fabricating 
facilities  at  the  same  time. 

You'll  be  able  to  see  and  examine: 

1.  A  150-foot  self-supporting  tower  for  AM  broadcasting. 

2.  Four  400-foot  self-supporting  towers  in  directional  array  for 
AM  broadcasting. 

3.  Six  350-foot  self-supporting  towers  in  directional  array  for 
AM  broadcasting  with  one  supporting  an  FM  antenna. 

4.  A  539-foot  self-supporting  tower  sustaining  both  an  FM  and 
a  TV  antenna. 

5.  A  1000-foot  guyed  tower  with  TV  antenna. 

Next  time  business  takes  you  near  Youngstown,  make  it  a 
point  to  see  all  these  Truscon  Towers.  Contact  the  Radio  Tower 
Sales  Department  to  let  us  know  when  you're  coming. 


TRUSCON© 


TRUSCON    STEEL  DIVISION 
REPUBLIC  STEEL 


I  REPUBLIC  I 

BIS 


1074  ALBERT  STREET  •  YOUNGSTOWN  1,  OHIO 
EXPORT  DEPT.:  CHRYSLER  BLDG.,  NEW  YORK  17,  N.Y. 


NAME     YOU     CAN     BUILD  ON 
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7:30-8  p.m.  EDT),  effective  July  14. 

Chrysler  Corp.,  Dodge  Div.,  through  Grant 
Advertising,  for  Break  the  Bank  (Sun.,  10-10:30 
p.m.  EDT),  starting  July  4;  American  Tobacco 
Co.,  through  Sullivan,  Stauffer,  Colwell  & 
Bayles,  and  Dodge  Div.,  Chrysler  Corp., 
through  Grant  Advertising,  for  alternate  spon- 
sorship of  Danny  Thomas'  Make  Room  for 
Daddy  (Tuesday.,  9-9:30  p.m.  EDT),  starting 
July  6,  and  United  States  Steel  Corp.,  through 
BBDO,  for  The  United  States  Steel  Hour  (alt. 
Tues.,  9:30-10:30  p.m.  EDT). 

NBC-TV  Adds  Four  New 
Daytime  Serial  Dramas 

IN  A  MOVE  designed  to  increase  its  daytime 
schedulf,  NBC-TV  will  add  four  Monday- 
through-Friday  serial  dramas  to  the  network's 
group  of  three  such  programs,  starting  July  5. 
Three  of  the  new  shows  will  be  scheduled  in 
the  3:15-4  p.m.  EDT  period,  resulting  in  a 
solid  one-hour,  3-4  p.m.  EDT,  block  of  15- 
minute  plays. 

With  the  current  One  Man's  Family  shifting 
to  the  3-3:15  p.m.  slot,  new  programs  will  be 
placed  as  follows:  Golden  Windows,  3:15-3:30 
p.m.;  First  Love,  3:30-3:45  p.m.,  and  Concern- 
ing Miss  Marlowe,  3:45-4  p.m.  The  fourth 
new  program  A  Time  To  Live,  will  be  presented 
in  the  10:30-10:45  a.m.  spot  vacated  by  One 
Man's  Family. 

AB-PT  Declares  Dividend 

AMERICAN  Broadcasting-Paramount  Thea- 
tres Inc.,  last  week  declared  dividends  of  25 
cents  per  share  on  both  the  outstanding  pre- 
ferred and  the  outstanding  common  stock  of  the 
corporation,  payable  July  20  to  holders  of  rec- 
ord on  June  25. 


Another  Reason  Why 
Morning  Radio  PAYS  OFF 
for  WSYR  Advertisers 


By  all  odds  the  top  farm-program  per- 
sonality in  Central  New  York,  Bob 
Doubleday,  the  RFD  Deacon,  mixes 
wisdom  and  wit  to  hold  the  enthusiasm 
of  his  huge  farm  audience.  City  slickers 
listen,  too.  Participating,  Monday 
through  Saturday, 

5  to  7  a.m. 

Headley-Reed,  National  R  epresentatives 

W^VD  ACUSE 

WW^rWfW      570  KC 

NBC  AFFILIATE 


Tele-Centre  Dedication 

FORMAL  dedication  of  the  DuMont 
Television  Network's  Tele-Centre,  said  to 
be  the  first  completely  contained  televi- 
sion production  center  in  the  East,  is 
scheduled  to  take  place  today  (Monday). 
The  Tele-Centre  is  located  at  205  E.  67th 
St.,  New  York.  DuMont  reported  it  has 
invested  $5  million  in  building  and 
equipping  the  entire  interior  of  the  struc- 
ture. It  contains  five  studios,  a  film  pro- 
jector room,  isolated  control  booths  for 
sound,  sight  and  production,  and  other 
facilities. 


McAndrew  To  NATO  Briefing 

WILLIAM  R.  McANDREW,  manager  of  news 
and  special  events  for  NBC,  has  been  named 
to  represent  NBC,  CBS,  ABC  and  Mutual  at 
the  North  Atlantic  Treaty  Organization  briefing 
in  Paris  starting  tomorrow  (Tuesday).  The 
four-day  briefing,  held  under  the  NATO  Com- 
mittee on  Information  and  Cultural  Relations,  is 
to  encourage  American  broadcasting  organiza- 
tions to  "seek  for  themselves  ways  of  inform- 
ing world  opinion  about  NATO."  Mr.  McAn- 
drew will  return  to  New  York  June  21. 

NETWORK  PEOPLE 

Bob  Carman,  head  of  NBC  Chicago  script  dept., 
resigned  to  become  director  of  publicity  and 
promotion,  Daytona  Beach  (Fla.)  Chamber  of 
Commerce. 

Richard  Golden,  manager  of  sales  develop- 
ment and  research,  NBC  Spot  Sales,  named 
director  of  network  sales  presentation,  CBS 
Radio. 

Howard  G.  Barnes  appointed  to  producer- 
director  staff,  CBS  Radio's  network  program 
dept.,  continuing  as  president,  General.  Enter- 
tainment Corp.,  N.  Y.,  distributors  of  open- 
end  transcriptions. 

Joseph  C.  Amaturo,  senior  salesman,  Headley- 
Reed,  station  representatives,  to  NBC  Spot 
Sales,  N.  Y.,  as  radio  account  executive. 

Edward  H.  Macaulay,  formerly  with  NBC's 
KNBC  San  Francisco,  appointed  a  radio  ac- 
count executive,  NBC  Spot  Sales,  S.  F. 

Nat  Perrin,  producer  of  CBS-TV  My  Friend 
Irma,  named  West  Coast  producer,  CBS-TV 
color  productions. 

Frances  Scully,  "Hollywood  Reporter"  on  CBS 
Radio  Lux  Radio  Theatre,  to  J.  Walter  Thomp- 
son Co.,  Los  Angeles,  as  publicity  director  on 
that  program  and  CBS-TV  Lux  Video  Theatre. 

Ernest  D.  Glucksman,  producer-director,  NBC- 
TV  Saturday  Night  Revue,  signed  to  new  three- 
year  production  contract  by  the  network. 

William  Ray,  news  and  special  events  director, 
NBC  Central  Div.,  on  European  tour  for  three 
months  and  will  record  on-the-spot  comments 
for  use  on  o&o  WMAQ  Chicago  starting  June 
13. 

Dave  Showalter,  director  of  public  affairs, 
CPRN  Hollywood,  named  commencement 
speaker  at  Ridgewood  Military  Academy,  Wood- 
land Hills,  Calif.,  today  (Monday). 

Everett  Mitchell,  NBC  Central  Div.  commenta- 
tor, appointed  member  of  program  committee, 
Chicago  Farmer's  Club,  agricultural  group  of 
Illinois  Chamber  of  Commerce. 


KTHE(TV)  'ANGEL  QUITS; 
TV'S  FUTURE  DOUBTFUL 

Capt.  Allan  Hancock,  bene- 
factor of  USC  and  director  of 
Hancock  Foundation,  resigns 
as  school's  head  of  board  of 
trustees.  Educational  tv  out- 
let, nation's  second  on  the  air, 
depends  on  foundation  funds. 

FUTURE  of  KTHE  (TV)  Los  Angeles,  second 
U.  S.  non-commercial  educational  tv  station,  is 
in  serious  question  after  the  resignation  of  Capt. 
Allan  Hancock,  director  and  supporter  of  the 
Hancock  Foundation,  station  licensee  and 
operator,  effective  July  1. 

The  fund,  with  principal  assets  of  $2,150,000, 
has  been  established  by  the  78-year-old  phil- 
anthropist for  U.  of  Southern  California,  on 
whose  campus  the  station  studios  and  offices  are 
located,  "to  continue  those  activities  of  the  Han- 
cock Foundation,  which  the  board  of  trustees 
may  desire  to  preserve."  University  Execu- 
tives' final  decision  on  KTHE  and  KUSC  (FM) 
Los  Angeles  must  wait  a  meeting  of  the  board 
of  trustees  shortly. 

Among  foundation  projects  are  KTHE, 
KUSC  and  the  Hancock  School  of  Telecom- 
munications, which  must  compete  for  now- 
limited  funds  with  Hancock  schools  of  ocean- 
ography and  aeronautics. 

The  Hancock  Foundation  will  cease  as  an 
independent  body  and  become  an  integral  part 
of  USC. 

With  the  resignation  as  Foundation  director, 
Capt.  Hancock  also  relinquished  the  post  as 
chairman  of  USC  Board  of  Trustees.  He  cited 
business  considerations  and  personal  plans 
which  will  require  all  his  time  and  attention  as 
reason  for  the  action,  but  declined  to  discuss 
future  plans  to  enlarge  on  provisions  he  has 
made  for  the  foundation. 

However,  serious  differences  with  USC  au- 
thorities, especially  on  operation  of  KTHE, 
have  been  rumored. 

Twelve  Educ.  Tv  Workshops 
To  Convene  During  Summer 

SCHEDULES  for  summer  workshops  in  tele- 
vision, which  includes  many  courses  designed 
for  those  interested  in  educational  tv,  were  re- 
ported last  week  by  the  National  Citizens  Com- 
mittee for  Educational  Television.  The  12  ses- 
sions reported  are: 

Michigan  State  College  Tv  Workshop.  East 
Lansing,  Aug.  2-20;  for  credit  or  non-credit. 

University  of  Houston  series  of  4  two-week 
Tv  Training  Programs,  June  21,  July  19,  Aug.  2, 
Aug.  16;  for  teachers  and  community  leaders. 

Barnard  College-NBC  Summer  Radio-Tv  In- 
stitute, N.  Y.  C,  June  28-Aug.  6,  for  professionals, 
teachers,  and  others. 

Pasadena  Community  Playhouse  Annual  Na- 
tional Tv  Institute,  June  21-July  2;  and  Tv 
Workshop,  July  5-31,  for  professionals,  teachers, 
and  others. 

Philadelphia  Board  of  Public  Education  Tv 
Workshop,  July  12-30;  for  teachers,  administra- 
tors and  others. 

College  of  the  Pacific  Tv  Workshop,  Stockton, 
Calif.,  July  5-24;  for  graduate  credit. 

Syracuse  University  Tv  Workshops,  Syracuse, 
N.  Y.,  June  28-July  9  or  Aug.  9-20;  graduate 
credit  for  teachers,  administrators  and  educa- 
tional tv  personnel. 

Northwestern  University  Summer  Tv  Institute, 
Evanston,  111.,  June  18-July  31;  for  graduate 
credit. 

N.  Y.  U.  Summer  Workshop  in  Radio-Tv,  New 
York  City,  June  28-Aug.  6;  undergraduate,  grad- 
uate, or  non-credit. 

U.  of  Southern  California  Communications 
course,  Los  Angeles,  August. 

George  Peabody  College-WSM  Tv  Workshop, 
Nashville,  Tennessee,  Aug.  2-13;  for  educational 
tv  teacher-producers. 

Pennsvlvania  State  U.  Annual  educational  tv 
Workshop,  State  College,  Pa.,  June  28-Aug.  7; 
for  school  and  educational  tv  personnel. 
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—  PERSONNEL  RELATIONS  — 

BS,  IBEW  Sign  Two-Year 
ontract,  Wage  Increase 

CBS  and  the  International  Brotherhood  of  Elec- 
tiical  Workers  signed  a  new  two-year  contract 
last  Tuesday  covering  1,100  engineering  em- 

fployes  at  CBS-owned  stations  throughout  the 
country.  Age  clauses  of  the  contract,  retro- 
active to  May  1.  call  for  varying  pay  increases. 
Weekly  salaries  for  technicians  will  be  paid  the 
following  scale  as  compared  with  the  old  rates, 
depending  on  length  of  service:  0  to  3  months, 
$85,  from  $76.50;  3  months  to  1  year,  $90, 
from  $83;  1  to  2  years,  $104,  from  $93;  2  to  3 

jyears,  $118,  from  $108.50;  3  to  4  years,  $132, 
from  $119,  and  4  years  or  more,  $162.50  on 
May  1,1954,  and  $165  on  May  1,  1955,  from 
$150. 

Wages  of  assistant  supervisors  are  increased 
from  $166.50  to  $180  the  first  year  and  $182.50, 
effective  May  1,  1955;  technical  directors,  from 
$166.50  to  $190;  supervisors  from  $174  to 
SI 90  and  assistant  technicians  from  $72.50  to 
S78.  It  was  pointed  out  that  wages  of  tech- 
nical directors  received  the  benefit  of  both  an 
'  upgrading  in  classification  and  a  rate  increase. 

/Allegro'  Criticizes  NBC 
For  Disbanding  Symphony 

NBC's  action  in  disbanding  the  NBC  Sym- 
phony Orchestra  [B«T,  April  5]  was  decried 
in  an  editorial  in  the  May  issue  of  Allegro, 
publication  of  New  York  Local  802,  American 
Federation  of  Musicians,  which  intimated  that 
the  network  is  not  living  up  to  "its  inescapable 
obligations  to  the  people  it  should  serve." 

The  editorial  claimed  there  has  been  "great 
outpouring  of  criticism  and  condemnation" 
against  the  decision  to  disband  the  orchestra, 
and  pointed  out  that  radio  and  television  sta- 
tions and  networks  have  obligations  to  the  pub- 
lic to  advance  good  taste  and  raise  cultural 
standards.  The  editorial  concludes: 

"And  we  submit  that  the  most  essential  of 
yardsticks  is  the  one  with  which  radio  and  tv 
must  measure  the  degree  to  which  it  has 
fulfilled  its  inescapable  obligations  to  the 
people  it  should  serve.  What  is  the  measure 
by  that  yardstick,  Mr.  Sarnoff  [Brig.  Gen.  David 
Sarnoff,  board  chairman  of  RCA,  NBC  parent 
company],  of  your  decision  to  disband  the  NBC 
orchestra?" 

A  spokesman  for  NBC  said  the  network 
had  no  comment  to  make  on  the  editorial. 

AFTRA  Suspends  Brown 

INDEFINITE  suspension  of  John  Brown, 
former  radio-tv  actor  on  such  programs  as  CBS- 
AM-TV  My  Friend  Irma  and  ABC-AM-TV 
Ozzie  and  Harriett,  was  ruled  by  Hollywood 
AFTRA  executive  board  after  actor  failed  to 
answer  questions  of  the  House  Un-American 
Activities  Subcommittee  within  the  90  days 
period  previously  set  by  the  board  [B«T,  March 
15].  Mr.  Brown  had  been  temporarily  suspended 
until  he  answered  subcommittee  questions  on 
alleged  Communist  connections,  but  suspension 
became  "indefinite"  with  failure  to  meet  the 
deadline. 

NABET  Wins  MPTV  Elections 

NATIONAL  Assn.  of  Broadcast  Engineers  & 
Technicians  last  week  was  named  bargaining 
representative  for  eight  film  inspectors  and 
handlers  at  Motion  Pictures  for  Television, 
Hollywood  office.  Vote  was  six  for  NABET 
and  two  for  no  union.  No  other  union  was 
involved  although  IATSE  generally  represents 
such  workers. 


Advertisement 


From  where  I  sit 
/>y  Joe  Marsh 


The  "Write"  Prescription 

Noticed  three  half-finished  letters 
lying  on  the  counter  down  at  Jones' 
Drug  Store  last  week.  "Writing  three 
at  once,  Doc?"  I  asked. 

"iVo,"  Doc  said,  "you  are — you 
and  the  rest  of  the  folks  from  the  town. 
Those  are  for  the  boys  from  our  town 
who  are  at  the  National  Guard  en- 
campment. 

"Everyone  who  comes  in  adds  a  line 
or  two,  and  when  a  couple  of  pages  are 
filled,  I  mail  them.  That  way  the  boys 
hear  from  folks  who  might  not  write 
otherwise.  They  sure  do  enjoy  getting 
those  letters." 

From  where  I  sit,  little  things  can 
add  up  pretty  big.  A  few  short  notes 
make  a  letter.  Boys  from  our  little 
town  help  build  up  a  strong  National 
Guard  to  protect  our  freedom.  Even 
freedom  is  made  up  of  a  lot  of  things — 
living  where  we  like,  voting  the  way 
we  think  is  right,  choosing  between 
coffee,  tea,  or  beer  at  dinner.  And 
anything  that  adds  up  to  freedom  gets 
my  stamp  of  approval. 


Copyright,  1954,  United  States  Brewers  Foundation 
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RCA  Fall  Color  Sets 
To  Have  19-Inch  Tube 

Elliott  tells  electrical  distribu- 
tors meeting  in  Atlantic  City 
that  1955  will  be  the  year  of 
transition  from  black-and- 
white  to  color  tv. 

NEW  model  shadow  mask  19-inch  color  view- 
ing tube,  providing  larger  pictures  than  pre- 
viously, will  be  used  in  the  RCA  Victor  color 
sets  to  be  put  on  the  market  this  fall,  Joseph 
B.  Elliott,  executive  vice  president,  Consumer 
Products,  RCA,  announced  Thursday  in  an  ad- 
dress before  a  convention  of  the  National  Assn. 
of  Electrical  Distributors  in  Atlantic  City. 

"RCA  Victor  color  television  receivers  to 
be  introduced  this  fall  will  employ  the  new 
and  very  latest  RCA  shadow  mask  19-inch 
tube,"  Mr.  Elliott  stated.  "The  full  area  of  the 
tube  face  will  be  used,  providing  larger  and 
brighter  color  pictures  of  approximately  205 
square  inches.  The  new  tri-color  tube  will  in- 
corporate a  recently  developed  three-gun  as- 
sembly, shorter  and  with  higher  efficiency,  pro- 
ducing outstanding  brilliance  and  picture  qual- 
ity with  increased  stability.  The  new  tube  does 
not  require  any  change  whatsoever  in  the  cir- 
cuitry of  the  color  receiver." 

Mr.  Elliott's  disclosure  that  the  new  19-inch 
tube  is  ready  for  commercial  use  in  the  fall 
spiked  rumors  circulated  during  the  past  month 
that  RCA  was  abandoning  its  plans  to  bring 
out  a  19-inch  color  set  this  year.   These  rumors 


I 

got 

reach!! 


But    down  in 
Northwest  Alabama 
and  Northeast  Missis- 
sippi WERH  reaches  more 
folks  than  a  Saturday  night 
fish  fry. 

The  reason  for  this  is  that  WERH  is 
long  on  entertainment.  The  sort  of  music 
and  programs  that  the  folks  down  here  pre- 
fer. And  WERH  has  a  signal  that  reaches  . . . 
not  just  reaches,  but  dominates  the  14,695 
square  miles  of  its  0.1MV/M  contour. 

When  you  want  your  advertising  buck  to 
reach  the  most  for  the  money  WERH,  the 
station  for  Northwest  Alabama  and  North- 
east Mississippi,  is  your  station. 


A  -A  Jkk 


WERH 


5000 
watts 
970 
KC 


National  Representative:  Hil  F.  Best  Co. 


stemmed  from  the  fact  that  RCA  had  stopped 
production  of  an  earlier  model  19-inch  color 
tube  of  the  same  design  as  the  15-inch  viewing 
tube  used  in  the  color  sets  first  introduced  by 
RCA. 

Pointing  out  that  color  tv  program  reception 
is  now  possible  in  35  cities,  with  125  tv  sta- 
tions expected  to  be  equipped  for  colorcasting 
by  the  end  of  the  year,  Mr.  Elliott  said:  "The 
year  1954  will  be  remembered  as  the  year  that 
color  tv  made  its  start  as  a  regular  service;  1955 
will  be  known  as  the  year  of  transition  from 
black-and-white  to  color,  with  increasing  in- 
terest and  effort  placed  on  color.  After  that, 
the  curve  of  color  growth  should  turn  sharply 
upward. 

"The  series  of  color  'spectaculars'  which 
NBC  will  inaugurate  in  October  will  give  color 
television  the  shot  in  the  arm  which  all  of  us 
have  been  waiting  for.  In  addition,  these  'spec- 
taculars,' because  of  their  wide  appeal,  will  help 
black-and-white  television.  Advertisers  who 
sponsor  these  features  to  obtain  the  extra  im- 
pact of  color  in  displaying  their  products  are 
fully  aware  that  the  owners  of  millions  of 
black-and-white  tv  sets  will  also  be  included  in 
their  audience." 

Second  Set  Prospects 

Second  tv  sets  will  soon  be  "a  must"  in  homes 
with  both  children  and  adults,  Mr.  Elliott  de- 
clared. "The  football  game  will  hold  adult 
attention  for  150  minutes,"  he  said,  "but  most 
of  the  youngsters  will  keep  on  demanding  their 
westerns  at  the  same  time.  Through  persistent 
and  productive  merchandising  and  promotion, 
we  can  see  that  peace  is  maintained  in  the 
family  circle." 

Mr.  Elliott  warned  his  audience,  however, 
not  to  concentrate  so  hard  on  tv  sales  that  they 
forget  about  radio.  "I'm  sure  radio  is  going  to 
be  with  us  for  a  long  time,"  he  declared.  "Don't 
sell  it  short." 

He  expressed  confidence  that  the  "added 
punch"  which  radio  set  promotion  will  receive 
during  the  balance  of  the  year  will  demonstrate 
that  radios  still  offer  opportunities  for  volume 
and  profit.  "If  better  promotion  and  harder 
hitting  salesmanship  had  been  employed  in 
1953,"  he  said,  "the  resulting  increase  in  sales 
of  radio  sets  would  have  absorbed  the  industry's 
entire  inventory.  A  little  extra  effort  spent  here 
and  there  could  well  have  made  the  great  dif- 
ference between  a  sluggish  market  and  a  most 
productive  one." 

Andrea's  19-Inch  Color  Set 

AVAILABILITY  of  a  19-inch  color  set  for 
sale  this  fall  was  announced  last  week  by  Frank 
D'Andrea,  president  of  Andrea  Radio  Corp., 
New  York,  as  he  disclosed  his  firm  has  stopped 
production  on  a  15-inch  pilot  color  receiver. 

Mr.  Andrea  said  he  has  come  to  the  con- 
clusion that  a  15-inch  set  "is  not  a  practical  in- 
vestment," and  has  instructed  his  company  to 
start  work  on  a  19-inch  color  set  with  a  viewing 
area  of  17  inches.  He  voiced  the  belief  that  19- 
inch  sets  will  represent  "the  ideal  size  to  start  at, 
particularly  considering  that  color  programs  by 
then  will  increase  both  in  number  of  hours  and 
in  quality  and  quantity." 

Jerrold  Promotes  Jacobs 

HERBERT  JACOBS  has  been  named  general 
manager  of  Jerrold  Electronics  Corp.,  Phila- 
delphia, manufacturer  of  master  antenna  sys- 
tems and  community  television  system  equip- 
ment. Mr.  Jacobs  will  coordinate  all  depart- 
ments in  the  Philadelphia  plant  and  the  seven 
affiliate  companies.  Donald  H.  Rogers,  for- 
merly chief  engineer  of  Blonder-Tongue  Labs, 
has  joined  Jerrold's  engineering  department. 
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NEW  Collins  21 E  broadcast  transmitter 
to  increase  power  for  WJPG  Green  Bay, 
Wis.,  from  1  to  5  kw,  is  accepted  by  Elmo 
Reed  (r),  WJPG  chief  engineer,  from 
Harold  Olson  of  Collins  Radio  Co. 


General  Electric  Enters 
Closed  Circuit  Color  Tv 

ENTRY  of  General  Electric  Co.  into  the 
closed  circuit  color  tv  field  was  announced 
last  week. 

Using  the  CBS-developed  field  sequential 
system,  GE  plans  to  offer  a  $26,800  package 
for  closed  circuit  color  tv  for  business,  educa- 
tion and  industry. 

William  Morlock,  general  manager,  GE 
commercial  equipment  department,  made  the 
announcement  and  said  the  field  sequential  color 
tv  apparatus  offers  users  a  lower  initial  in- 
vestment and  lower  operating  costs  than  other 
types. 

The  GE  package  is  composed  of  four  basic 
elements:  color  camera,  camera  control  con- 
sole, rack-mounted  power  supply,  and  a  re- 
ceiver. All  the  equipment  except  the  camera 
may  be  located  remote  from  the  scene  being 
televised.  For  an  extra  fee,  it  was  said,  a  large- 
screen  projector  receiver  could  be  substituted 
for  the  home-type  console  receiver.  This  would 
throw  a  picture  on  a  6x4-ft.  screen.  The  camera 
and  the  receivers  contain  the  color  disc  which 
adds  the  color  to  the  black-and-white  picture. 

Printed  Circuits  Used 

By  Admiral  in  New  Tv  Line 

NEW  LINE  of  tv  receivers  featuring  extensive 
use  of  printed  circuits  in  a  new  television  chassis 
and  21-inch  picture  tubes  was  announced  by 
Admiral  Corp.  last  Tuesday  following  a  distri- 
butors meeting  in  Chicago. 

Joe  Marty  Jr.,  general  manager  of  Admiral's 
electronics  division,  claimed  use  of  the  first  tv 
chassis  ever  built  around  a  printed  circuit, 
which  involves  six  tubes  and  one-third  the 
normally  exposed  wiring.  He  said  the  develop- 
ment would  help  eliminate  vibration  and  cut 
down  possibility  of  circuit  trouble.  Ross  Sira- 
gusa,  Admiral  president,  predicted  the  100% 
printed  circuit  chassis  will  be  a  reality  within 
a  year. 

Admiral  claims  the  21 -inch  tube  provides  a 
20%  larger  picture  within  a  shorter  cabinet. 
The  manufacturer  is  first  to  use  the  270-square 
inch  deflection  tube,  according  to  W.  C.  John- 
son, vice  president  for  sales.  Admiral  has 
dropped  the  24-inch  set  from  its  line,  he  added, 
because  of  the  proportionately  greater  viewing 
area  of  the  21 -inch  (only  10%  smaller).  Largest 
model  is  a  27-incher. 
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GEN.  SARNOFF  CITES 
RADIO-TV  PROGRESS 

RCA  board  chairman  receives 
honorary  degree  at  USC  com- 
mencement and  also  addresses 
FBI  National  Academy  exer- 
cises on  technical  advances. 

MAN  is  "mature  technologically  while  still  an 
adolescent  spiritually,"  Brig  Gen.  David  Sarnoff, 
chairman  of  the  board  of  RCA,  declared  in  an 
address  to  be  given  yesterday  (Sunday)  at  the 
U.  of  Southern  California.  During  the  USC 
commencement  exercises  in  Los  Angeles,  Gen. 
Sarnoff  was  to  receive  the  honorary  degree  of 
Doctor  of  Laws. 

Saying  he  was  departing  from  the  usual 
pattern  of  a  commencement  address  where  in 
the  speaker  is  required  "to  apologize  for  the  sins 
and  failures  of  his  generation,"  the  RCA 
board  chairman  told  the  USC  graduates  "your 
parents  and  grandparents,  which  is  to  say 
roughly  my  generation,  have  built  a  remarkably 
vital  and  promising  world." 

Gen.  Sarnoff  said  the  "inability  of  man  as  a 
social  and  economic  creature  to  keep  step  with 
his  science"  was  the  crux  of  his  dilemma  today. 
'"This,"  he  pointed  out,  "is  the  primary  challenge 
that  awaits  you  in  the  world  beyond  this 
campus;  by  this  your  generation  and  those  that 
follow  will  be  judged." 

The  RCA  board  chairman  traced  the  rapid 
progress  since  1900,  citing  the  many  advances, 
including  radio,  radar  and  television.  He  also 
pointed  to  the  cultural  and  moral  victories  that 
have  been  won  in  the  past  half  century. 

"The  job  ahead,"  Gen.  Sarnoff  declared,  "is 
to  assimilate  the  scientific  progress,  to  turn  every 
potential  for  the  human  benefit  into  a  living 
reality. 

Talk  in  Washington 

In  an  earlier  commencement  address  before 
the  graduating  class  of  the  FBI  National 
Academy  in  Washington  last  Friday,  Gen. 
Sarnoff  outlined  the  significant  contributions 
that  electronics  has  made  to  law  enforcement 
efforts  and  charted  developments  in  the  offing 
that  should  prove  of  assistance  in  detecting 
law-breakers. 

He  cited  the  first  use  of  radio  in  1910  as 
a  means  of  helping  apprehend  a  fugitive  from 
justice  and,  step  by  step,  touched  upon  later 
electronic  developments  such  as  microwave 
radio  communication  system,  radar  and  tele- 
vision. Gen.  Sarnoff  predicted  it  will  be  only  a 
matter  of  time  before  a  coast-to-coast  radio- 
television  network  will  transmit  teletype  mes- 
sages, weather  reports,  photographs,  fingerprints 
and  other  documents  that  will  make  available 
to  law  enforcement  agencies  "an  all-seeing  eye 
that  scans  the  country  at  a  glance." 

Some  of  the  contributions  of  television  to 
police  work,  Gen.  Sarnoff  continued,  include 
presentation  on  screens  of  a  wanted  person  that 
can  be  viewed  by  30  million  television  homes, 
and  the  closed-circuit  telecasting  of  a  police 
line-up.  He  noted  that  the  New  York  City 
Police  Dept.  recently  telecast  a  police  lineup. 

He  told  the  FBI  graduates,  who  are  police 
officers  from  communities  throughout  U.  S., 
that  the  transistor  will  open  up  a  new  era  of 
"personal"  or  individual  communication,  and 
will  make  "every  patrolman  as  good  as  Dick 
Tracy."  He  pointed  out  that  by  means  of  the 
transistor,  receiving  sets  ultimately  will  be  small 
enough  to  be  worn  like  a  wristwatch  and, 
in  due  time,  patrolmen  will  be  equipped  with 
a  pocket-size  transmitter  for  two-way  com- 
munciation. 
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Crosley  Uses  Radio,  Tv 
To  Introduce  New  21"  Set 

NATIONWIDE  tv  and  radio  are  being  used  by 
Crosley  Div.,  Avco  Corp.,  to  introduce  its  new 
Super  V  21  video  receiver,  companion  to  the 
17-inch  Super  V  brought  out  by  Crosley  earlier 
in  the  year  [B*T,  Feb.  15]. 

The  new  set,  which  the  company  suggests 
be  priced  starting  at  $169.95,  was  first  presented 
to  the  public  last  Saturday  via  NBC-TV's 
Hit  Parade,  which  Crosley  sponsors  every  other 
week.  Special  radio  broadcasts  by  Bill  Stern 
preceding  and  following  the  Marciano-Charles 
heavyweight  title  bout  broadcast  on  ABC  Radio 
this  Thursday  also  will  promote  the  new  Super 
V  21.  Newspaper  advertising  in  key  cities  also 
will  be  used. 

Introduction  of  the  17-inch  Super  V  has 
increased  the  company's  tv  set  sales  sevenfold 
in  the  face  of  a  decline  in  tv  receiver  sales 
generally,  Leonard  F.  Cramer,  vice  president 
of  Avco  Mfg.  Corp.  and  general  manager  of 
Crosley  radio  and  tv,  said  at  a  news  luncheon 
Tuesday  in  New  York.  Super  V  sales  total 
some  $8  million  a  month  at  retail,  he  said. 

Indictments  Handed  Down 
Against  Monarch  Corp. 

INDICTMENTS  were  handed  down  by  a  Fed- 
eral Grand  Jury  in  New  York  on  June  4  against 
the  bankrupt  Monarch  Radio  &  Television 
Corp.,  its  former  president  and  seven  other  per- 
sons on  charges  of  violating  anti-fraud  pro- 
visions of  the  Securities  Act,  conspiracy  and 
mail  fraud. 

Assistant  U.  S.  Attorney  William  Esbitt  said 
the  indictment  resulted  from  an  investigation 
by  the  Securities  &  Exchange  Commission  into 
the  interstate  sale  of  $300,000  in  Monarch  stock 
to  more  than  1,000  individuals.  The  defendants, 
Mr.  Esbitt  said,  caused  the  company  to  issue 
false  financial  statements  and  to  pay  dividends 
out  of  proceeds  from  stock  sale.  He  added  that 
Monarch  was  bankrupted  shortly  after  the  com- 
pletion of  the  stock  sale. 

Sylvania  Appoints  Talbot 

APPOINTMENT  of  Harold  D.  Talbot  Jr.  as 
advertising  manager  for  all  products,  except 
photographic  lighting  equipment,  of  the  Light- 
ing Division  of  Sylvania  Electric  Products  Inc., 
was  announced  last  week.  Mr.  Talbot  will  be 
responsible  for  the  advertising  and  sales  pro- 
motion programs  and  will  be  located  in  Salem, 
headquarters  of  the  Lighting  Division.  For 
the  past  five  years  Mr.  Talbot  was  sales  pro- 
motion manager  of  the  Floor  Covering  Divi- 
sion of  B.  F.  Goodrich  Co.  in  Watertown, 
Mass. 

MANUFACTURING  PEOPLE 

Wallace  C.  Johnson,  vice  president  for  sales, 
Admiral  Corp.,  elected  to  board  of  directors. 

Joseph  Roche,  publications  dept.,  Allen  B.  Du- 
Mont  Labs,  appointed  publications  manager, 
service  dept.,  CBS-Columbia. 
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Data  sheets  won't  tell  you . . .  but 
tube  performance,  backed  by  the 
manufacturer's  reputation,  will! 

Choose  Machlett  and  you  find  .  .  . 

57  years  electron  tube  experience. 

Leadership  in  high  vacuum  technique. 

Design  superiority  in  high  power, 
big  tube  ruggedness  and  reliability. 

A  specialist  whose  reputation  has 
been  achieved  soiely  by  the  production 
of  highest  quality  electron  tubes. 


Machlett  tubes  are  distributed  by 
Graybar,  Westrex,  Dominion  Sound. 

For  full  information  on  Machlett's 
extensive  line  of  broadcast  tubes,  write 

MACHLETT  LABORATORIES,  INC. 

Springdale,  Connecticut 
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PROGRAMS  &  PROMOTION 


NO  'BRAVES'  BASEBALL 

ONE  would  presume  that  a  station,  located  in 
as  rabid  a  baseball  town  as  Milwaukee,  would 
openly  boast  about  the  fact  that  it  covers  the 
Braves'  games.  Contrariwise,  one  could  presume 
that  a  station  not  carrying  the  games  would  not 
advertise  the  fact.  Not  so  with  WISN  Milwau- 
kee, the  Hearst  outlet  there.  In  a  recent  promo- 
tion, WISN  placed  50-ft.  billboards  strategically 
throughout  the  city  claiming  it  has  nine  of  ten 
top-rated  programs — and  does  not  carry  the 
Milwaukee  Braves'  baseball  games. 

WKY  PROMOTIONAL  FOLDER 

PICTURES  of  Oklahoma  business  executives, 
who  use  WKY  Oklahoma  City,  for  advertising 
campaigns  as  well  as  for  at-home  listening, 
appear  in  a  promotional  folder  being  sent  to 
agencies  and  advertisers  by  that  station.  The 
advertisers'  comments  and  a  Pulse  Inc.  survey 
which  rated  WKY  higher  in  listening  audience 
than  all  other  Oklahoma  City  stations  combined 
are  the  bases  for  the  folder  title,  "WKY  You're 
O.K."  The  folder  points  out  that  WKY's  pri- 
mary coverage  area  takes  in  42  counties  but  the 
station's  influence  actually  extends  to  68 
counties  .  .  .  with  more  than  half-million  radio 
homes.  Population  information,  sales  data  and 
comparative  listening  audiences  by  time-of-day 
are  included  in  addition  to  a  coverage  map  and 
a  list  of  top  evening  and  day  time  shows  carried 
by  the  Katz  Agency-represented  outlet. 

WTVJ  (TV)  STUDIO  MEETING 

WTVI  (TV)  Miami  played  host  to  100  mem- 
bers of  the  Advertising  Club  of  Greater  Miami 
for  the  club's  May  meeting,  which  was  held  in 
WTVJ's  Studio  A.  The  groups  were  seated  at 
dinner  tables  to  watch  the  Renick  Reporting 
news  show  which  was  followed  by  a  chicken 
dinner.  During  dinner,  the  -  WTVI  guests 
watched  the  rehearsal  of  the  Johnny  Viaggio 
music  show  and  later  saw  the  live  presentation 
in  Studio  A.  By  means  of  monitors  guests 
watched  the  Lee  Dickens  shows  which  was 
originated  in  Studio  B.  Afterwards,  the  mem- 
bers were  given  a  tour  of  the  station's  engi- 
neering facilities.  The  members  reported,  ac- 
cording to  WTVI,  that  the  "Inside  Television" 
program  was  the  most  successful  meeting  of 
the  current  year  and  a  repeat  show  next  year 
is  planned. 

OUTDOOR  GARDENING  SHOW 

KABC-TV  Los  Angeles  Gordon's  Garden, 
which  emanates  from  a  1,500  square  foot  gar- 
den and  is  reportedly  the  only  outdoor  garden- 
ing tv  program  in  the  United  States,  starts 
its  second  year  on  the  station.  The  team  of 
Gordon  Baker  Lloyd  and  his  wife.  Sassy, 
specializes  in  showing  the  beginning  gardener 
what  to  do  as  necessary  tasks  occur  each  month. 

WHPE  VACATION  PROGRAM 

TO  SALUTE  four  new  sponsors  of  five-minute 
segments  of  their  Adam  &  Eve  Program  over 
WHPE  High  Point,  N.  C,  Mr.  and  Mrs.  Russ 
Reardon,  emcees,  developed  a  "Vacation  While 
We  Work"  theme  on  the  show.  They  set  up 
colorful  stage  props  depicting  a  desert  resort 
scene  and  described  vacation  spots  throughout 
the  country  on  the  program. 

CKCW  LOBSTER  PARTIES 

TO  MARK  its  20th  year  of  community  service, 
CKCW  Moncton,  N.  B.,  entertained  several 


AT  THE  WHEEL  of  a  1931  Willys  Knight 
is  Howard  O.  Peterson,  general  manager 
of  KTVH  (TV)  Hutchinson,  Kan.,  flanked 
by  Ray  Huffer,  station  program  director. 
Occasion  was  a  visit  to  the  station  by 
representatives  of  the  National  Horseless 
Carriage  Convention.  Portions  of  the 
event  were  filmed  for  the  CBS-TV  Morn- 
ing Show. 

hundred  advertising  agency  and  broadcast  in- 
dustry executives  at  lobster  parties  at  Montreal 
and  Toronto  early  in  lune.  CKCW's  president 
Fred  Lynds,  brought  the  fresh  lobsters  to  the 
central  Canadian  cities  from  his  native  province 
of  New  Brunswick,  and  guests  wore  bibs  featur- 
ing the  station's  trade  mark,  Lionel  the  Lobster, 
and  the  20  years  of  community  service. 

'HAPPY  DAN'  HONORED 

DWIGHT  J.  BRUCE,  m.c.  and  "Happy  Dan" 
of  children's  Happy  Dan  program  over  WTOC- 
TV  Savannah,  Ga.,  was  presented  with  a  scroll, 
signed  by  more  than  1,000  local  children  and 
teachers,  complimenting  him  for  the  program's 
beneficial  influence  on  school  children  through- 
out the  area.  The  scroll  was  brought  to  "Happy 
Dan"  by  children  of  the  Charles  Ellis  ele- 
mentary school,  including  officers  of  the  school, 
a  rhythm  band  and  singers.  The  late  afternoon 
kiddie  show  features  a  cartoonist  and  live 
talent. 

'TAKE-A-BATH-WEEK' 

KEEPING  America  clean,  at  least  personally, 
is  the  avowed  pledge  of  KRNT  Des  Moines 
disc  m.c.  Don  Bell,  arbitrarily  elected  president 
of  National  Take-a-Bath-Week  Foundation.  Mr. 
Bell  is  sending  to  the  broadcasting  trade — no  in- 
ference intended — membership  cards  in  the 
newly-formed  organization.  Membership  re- 
quires that  a  bath  be  taken  during  National 
Take-a-Bath-Week  (date  to  be  announced  every 
spring  on  the  Don  Bell  Show  over  KRNT),  and 
that  the  member  enlist  others  in  his  family  to  do 
so.  Members  must  also  urge  five  others  to  join 
the  Foundation  and  join  in  the  theme  song  "Let 
Bathtubs  Ring."  In  one  week's  time,  nearly 
10,000  membership  cards  were  issued,  KRNT 
reports. 

MERCHANDISING  EXPANSION 

WTTV  (TV)  Bloomington,  Ind.,  in  an  expan- 
sion of  its  merchandising  plan,  has  added  the 
Indianapolis  metropolitan  market  with  the  addi- 
tion of  nine  Stop  &  Shop  supermarkets  to  its 
coverage.  For  the  past  two  years,  WTTV  has 
had  a  merchandising  plan  with  74  IGA  stores 
located  in  23  counties  outside  of  Indianapolis. 
The  nine  Stop  &  Shop  stores  have  agreed  to 
one-week  displays  of  WTTV  advertised  prod- 


ucts, which  will  be  given  extra  promotion  by* 
tie-in  ads  in  Indianapolis  newspapers  plus  a.i\ 
minimum  of  seven  extra  spots  a  week  on  > 
WTTV. 

ZOO  SHOW  PRAISED 

WAAM  (TV)  Baltimore  and  Baltimore  Zooii! 
director  Arthur  R.  Watson,  who  is  also  m.c.  of 
that  station's  Saturday  evening  This  Is  Your  Zoo 
program,  were  honored  at  a  special  meeting  of 
the  Advertising  Club  of  Baltimore  for  their 
contributions  to  the  city.   The  meeting  cele- 
brated WAAM's  underwriting  of  the  Baltimore 
Zoo  African  expedition,  recently  concluded, 
from  which  Mr.  Watson  brought  back  thousands 
of  dollars  worth  of  African  birds,  reptiles  and 
animals.  The  scene  of  the  luncheon  was  deco- 
rated  with  specimens  from  the  expedition  with! 
palms  and  brightly  colored  blooms  employed  to 
give  the  room  the  impression  of  an  African . 
setting.    Door  prizes  given  away  included  a' 
pseudo  shrunken  head,  banana  stalks,  pith  hel-j 
mets  and  genuine  African  statuatory. 

KFAB  4-H  WINNERS 

OVER  90  awards  were  given  out  by  KFAB 
Omaha,  Neb.,  in  the  12th  annual  station-spon- 
sored 4-H  Public  Speaking  contest.  Top  boy 
and  girl  winners,  respectively,  were  Lauren 
Timm  of  Millard,  and  Rita  Prucha  of  Omaha. 
They  will  receive  a  KFAB  scholarship  to  the 
U.  of  Nebraska  Agricultural  College.  Every 
county  winner  received  imprinted  pen-pencil 
sets  along  with  special  honor  ribbons.  Harry 
Burke,  general  manager  of  KFAB,  has  an- 
nounced plans  for  the  station  to  sponsor  the 
4-H  project  again  next  year. 

YANKTON  FLOWER  GARDEN 

WNAX  Yankton,  S.  D.,  has  mailed  14,408  seed 
packets,  especially  prepared  for  that  station,  to 
listeners  who  requested  them.  The  "WNAX 
Flower  Garden"  response,  tops  by  more  than 
1,000  the  results  achieved  by  a  similar  offer  in 
1953.  The  seed  packet,  which  contains  a  variety 
of  40  flowers,  was  plugged  on  live  talent  shows 
and  on  spots  for  an  eight-week  period.  All  re- 
quests were  accompanied  by  five  cents  to  cover 
cost  of  handling. 

PRAYER  FOR  PEACE 

EVERY  day  KGST  Fresno,  Calif.,  daytimer, 
closes  its  broadcast  service  with  a  live  signoff 
in  the  form  of  a  prayer  for  peace,  in  the 
Mexican  tongue.  The  Rosary  program  is  nar- 
rated by  Fr.  Bernard  Hopkins,  St.  Alphonsus 
Parish.  The  area  has  80,000  Mexicans. 


KCMC-TV  Boosts  Boost 

TO  PROMOTE  its  power  boost  to  100 
kw,  KCMC-TV  Texarkana,  Tex.  (ch.  6), 
used  radio,  direct  mail,  newspapers  and  a 
contest  for  audience  mail.  Spot  an- 
nouncements of  the  power  increase  were 
broadcast  in  a  three-day  saturation  cam- 
paign on  21  radio  stations  in  the  same 
area.  On  the  day  the  station's  power 
was  quadrupled  (May  28),  KCMC-TV 
came  on  the  air  five  hours  earlier  than 
usual,  and  reported  that  calls  were  re- 
ceived from  communities  within  120 
miles  of  Texarkana  describing  reception 
as  "satisfactory". 
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SO  WMAR-TV  Baltimore  black-and-white 
set  owners  will  know  the  station  is  tele- 
casting color,  this  slide  is  shown  during 
color  programs.  Color  tv  sets  owners  see 
a  red  "C"  with  blue  in  the  background. 
WMAR-TV  now  presents  color  pictures  on 
morning  news  shows  seven  days  a  week 
and  reports  it  is  the  first  station  in  the 
area  to  originate  its  own  color  signals. 


to  tour  the  British  Commonwealth;  attend  the 
famous  "festivals";  hear  rebroadcasts  of  ex- 
cerpts from  BBC  programs;  meet  celebrities; 
listen  to  orators  in  Hyde  Park,  and  hear  the 
voices  of  Sir  Winston  Churchill,  Clement  Atlee 
and  Anthony  Eden.  Steffi  Sidney  will  cover  en- 
tertainment and  women's  features  for  the 
.  coming  series. 

WNHC  BEACH  BROADCASTS 

IN  COOPERATION  with  the  New  Haven  Park 
and  Recreation  Commission,  WNHC  New 
Haven  has  arranged  for  the  installation  of  a 
high-powered  public  address  system  at  New 
Haven's  Lighthouse  Beach.  The  public  address 
system  will  permit  WNHC  radio  programs  to  be 
heard  by  bathers  at  the  beach  all  summer, 
seven  days  a  week.  The  system  also  is  intended 
for  use  in  locating  parents  of  lost  youngsters. 

jCJOC  RADIO  PROMOTION 

TO  HELP  sell  more  radio  sets  in  May,  CJOC 
jLethbridge,  had  a  special  campaign  with  a 
'Summertime  is  Radio  Time"  slogan.  The  sta- 
tion  used   newspaper   advertising,  distributed 
1  streamers  to  all  stores  in  its  area,  used  station 
-breaks  with  the  slogan  and  offered  prizes  of 
spot  announcements  to  dealers  with  best  "Sum- 
mertime is  Radio  Time'  window  promotion. 
ClOC  also  distributed  recipe  folders  with  the 
slogan  through  its   women's  programs,  used 
participating  programs  to  produce  traffic  in 
local  radio  stores,  and  enlisted  all  radio  dealers 
in  its  area  to  join  the  campaign. 

USELESS  OBJECT  CONTEST 

USELESS  objects  can  win  viewers  of  WCPO- 
TV  Cincinnati  prizes  in  a  contest  conducted  by 
Martha  Ransohoff,  producer  of  that  station's 
weekday  Fun  V  Facts  program.  The  desired 
objects  are  between  the  keepsake  and  castoff 
variety,  objects  which  have  survived  spring 
cleanings  over  the  years.  Contestants  are  re- 
quested to  send  in  memorabilia  and  explain  its 
longevity.  The  winners  will  be  judged  on  the 


basis  of  how  unusual  the  object  is  and  the 
reason  for  keeping  it.  Grand  prize  will  be  a 
pastel  portrait  of  the  winner  by  Selma  Freeh 
of  the  WCPO-TV  art  department. 

'OLD  PROSPECTOR'  PROMOTION 

TO  BOOST  his  early  morning  newcast  over 
KALL  Salt  Lake  City,  newscaster  Jim  Petersen 
came  up  with  a  promotional  idea  associated 
with  the  current  uranium  boom.  A  man  was 
dressed  up  in  a  prospector's  outfit,  complete 
with  beard  and  long,  stringy  hair,  and  provided 
with  a  mine  detector  borrowed  from  the 
National  Guard.  The  man  wore  a  sign  in- 
scribed: "Up  and  Atom  for  the  Jim  Petersen 
7:30  News.  It's  Radio  Active."  The  man 
roamed  the  business  section  of  Salt  Lake 
ostensibly  searching  for  metals  and  attracted 
large  crowds,  according  to  KALL. 


KEEN  SPORTS  QUIZ 

KEEN  San  Jose,  Calif.,  presents  a  Mon.-Sat. 
quarter-hour  sports  quiz  preceding  major  league 
baseball  Game  of  the  Day.  Bill  and  Norm 
Standlee,  local  sports  figures,  narrate  the  pro- 
gram, Slips  In  Sports,  wherein  a  sports  event 
is  described  and  a  panel  is  required  to  detect 
all  errors  in  the  recitation. 

KCSJ-AM-TV  FIRE  COVERAGE 

LIVE  coverage  simulcast  of  a  $450,000  lumber 
yard  fire  was  provided  by  KCSJ-AM-TV 
Pueblo,  Colo.,  within  45  minutes  after  the  alarm 
had  been  turned  in.  Audio  was  set  up  at  the 
scene  of  the  fire  and  checked  through  to  the 
tv  and  radio  stations;  cameras  were  mounted 
on  the  roof  of  KCSJ-TV,  the  highest  point  in 
Pueblo,  and  viewers  were  watching  the  blaze 
and  resulting  explosions  two  air  miles  away. 
Most  people  were  content  to  watch  the  fire  from 
the  safety  of  their  homes,  according  to  the  sta- 
tion, thus  eliminating  the  usual  crowds  that 
hamper  firefighting. 

NAEB  FRENCH  BROADCASTS 

COMPLETION  of  arrangements  for  the  broad- 
cast in  France  of  a  French  version  of  Jeffer- 
sonian  Heritage,  radio  series  produced  by  the 
National  Assn.  of  Educational  Broadcasters, 
has  been  announced  by  Pierre  Crenesse, 
director  of  the  French  Broadcasting  System  in 
North  America.  Mr.  Crenesse  and  Seymour 
Siegel,  director  of  the  Municipal  Broadcasting 
System,  New  York,  and  past  president  of  NAEB, 
expressed  the  belief  that  more  international  ex- 
changes will  be  made  in  the  future  to  bring  to 
the  people  of  France  "a  wider  knowledge  of 
the  history  and  mores  of  the  American  people." 

NETWORK  SWITCH  PROMOTION 

AN  INTENSIVE  promotional  campaign  cele- 
brating its  affiliation  switch  to  the  CBS  Radio 
network  after  23  V2  years  with  NBC,  was  con- 
ducted by  WBEN  Buffalo.  "Teaser"  announce- 
ments were  used  on  radio  and  tv  and  in  news- 
paper ads  by  the  Buffalo  Evening  News  station 
for  a  week  prior  to  the  switch,  which  occurred 
June  1,  immediately  following  the  local  Break- 
fast -  at  -  the  -  Sheraton  audience  participation 
show.  A  spelling  contest  was  held  and  "Yerf- 
dog,"  "Rekrap,"  and  "Sivad"  was  quickly  identi- 
fied as  Godfrey,  Parker  and  Davis.  Token 
prizes  symbolic  of  CBS  stars  were  awarded,  such 
as  a  miniature  ukelele  for  Godfrey,  whose 
Authur  Godfrey  Time  was  the  first  CBS  feed 
to  WBEN.  Wires  from  many  CBS  stars  were 
received  by  the  station,  including  one  from 
Jack  Benny  which  read:  "...  It's  great  to  know 
that  WBEN  is  the  Benny  station  in  Buffalo  .  .  . 
this  is  one  wire  I'm  not  sending  collect." 
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FOR  THE  RECORD 


Station  Authorizations,  Applications 

(As  Compiled  by  B  •  T) 

June  3  through  June  9 

Includes  data  on  new  stations,  changes  in  existing  stations,  ownership  changes,  hearing 
cases,  rules  &  standards  changes  and  routine  roundup. 

Abbreviations: 


CP — construction  permit.  DA — directional  an- 
tenna. ERP — effective  radiated  power.  STL — 
studio-transmitter  link,  synch,  amp. — synchro- 
nous amplifier,  vhf — very  high  frequency,  uhf — 
ultra  high  frequency,  ant. — antenna,  aur. — aural, 
vis.  —  visual,   kw  —  kilowatts,  w  —  watts,  mc  — 


megacycles.  D — day.  N — night.  LS — local  sun- 
set, mod.  —  modification,  trans.  —  transmitter, 
unl.  —  unlimited  hours,  kc  — kilocycles.  SSA  — 
special  service  authorization.  STA — special  tem- 
porary authorization.  (FCC  file  and  hearing 
docket  numbers  given  in  parentheses.) 


FCC   Commercial   Station  Authorizations 

As  of  May  31,  1954  * 


AM 

FM 

TV 

Licensed  (all  on  air) 

2,552 

528 

101 

CPs  on  air 

23 

21 

t296 

CPs  not  on  air 

111 

18 

176 

Total  on  air 

2,575 

549 

397 

Total  authorized 

2,686 

567 

573 

Applications  in  hearing 

129 

4 

183 

New  station  requests 

158 

5 

45 

Facilities  change  requests 

139 

15 

20 

Total  applications  pending 

670 

98 

230 

Licenses  deleted  in  March 

0 

2 

0 

CPs  deleted  in  March 

3 

1 

10 

*  Does  not  include  noncommercial  educational 
fm  and  tv  stations. 

t  Authorized  to  operate  commercially. 

*     *  * 

Am  and  Fm  Summary  through  June  9 


On 

Air  Licensed 

CPs 

Appls. 
Pend- 
ing 

In 
Hear- 
ing 

Am        2,583  2,557 
Fm           558  535 

155 
40 

167 

5 

129 
4 

ACTIONS 

OF 

FCC 

New  Tv  Stations 

Television  Station  Grants  and  Applications 
Since  April  14,  1952 
Grants  since  July  II,  J952: 


Commercial 
Educational 


240 
13 


uhf 

308 
17 


Total 

5481 
30 


Total  Operating  Stations  in  U.  S.: 

vhf         uhf  Total 

Commercial  on  air                 257          121  378 

Noncommercial  on  air            2             3  5 

Applications  filed  since  April  14,  7952: 


Nrw 

Amend. 

vhf 

u  hf 

Total 

Commercial 

919 

337 

712 

525 

1,238-' 

Educational 

54 

27 

26 

54' 

Total 

973 

337 

739 

551 

1,291* 

1  Eighty-four 

CP's 

(14  vhf, 

70  uhf) 

have 

been 

returned. 

-  One  applicant  did  not  specify  channel. 
3  Includes  30  already  granted. 
:  Includes  578  already  granted. 


GRANTS 

t  Fort  Smith,  Ark. — American  Television  Co. 

granted  vhf  ch.  5  (76-82  mc);  ERP  50  kw  visual, 
25  kw  aural;  antenna  height  above  average 
terrain  645  ft.,  above  ground  448  ft.  Estimated 
construction  cost  $338,600,  first  year  operating 
cost  $300,000,  revenue  $300,000.  Post  office  address 
15-17-19  Court  St.,  Fort  Smith,  Ark.  Studio 
location  417  Garrison  Ave.  Transmitter  location 
5.3  mi.  NNE  of  center  of  Fort  Smith.  Geographic 
coordinates  35°  27'  11"  N.  Lat.,  94°  22'  26"  W. 
Long.  Transmitter  and  antenna  RCA.  Legal 
counsel  Cohn  &  Marks,  Washington.  Consulting 
engineer  Weldon  &  Carr,  Washington.  Principals 
include  President  H.  S.  Nakdimen  (33Y3%),  owner 
of  525  out  of  1,500  shares  of  stock  and  secretary- 
treasurer  of  KWHN  Fort  Smith,  75%  stockholder 
and  President  of  following:  City  National  Bank, 
Fort  Smith,  City  National  Co.  (real  estate), 
Fort  Smith,  and  Oklahoma-Arkansas  Telephone 
Co.,  Poteau,  Okla.;  Vice  President  Dick  Allis 
(331/3%),  Dick  Allis  &  Co.  (food  broker),  Fort 
Smith,  and  Secretary-Treasurer  Mrs.  Fern  Rice 
(3313%).  secretary.  Grant  was  made  possible 
by  dismissal  of  competitive  bid  of  George  T. 
Hernreich  who  receives  option  to  purchase  50% 
interest  in  new  tv  venture.  Granted  June  4. 

Mansfield,  Ohio — Fergum  Theatres  Inc.  granted 
uhf  ch.  36  (602-608  mc);  ERP  17  kw  visual,  9.1 
kw  aural;  antenna  height  above  average  terrain 
715  ft.,  above  ground  542  ft.  Estimated  construc- 
tion cost  $236,360,  first  year  operating  cost 
$200,000,  revenue  $180,000.  Post  office  address 
Madison  Theatre,  Mansfield,  Ohio.  Studio  loca- 
tion to  be  determined.  Transmitter  location  on 
Alta  Vista  Road  (No.  147),  4  mi.  SW  of  Mans- 
field. Geographic  coordinates  40°  41'  11"  N.  Lat., 
82°  35'  59"  W.  Long.  Transmitter  RCA,  antenna 
RCA.  Legal  counsel  Lyon,  Wilner  &  Bergson, 
Washington.  Consulting  engineer  Vandivere, 
Cohen  &  Wearn,  Washington.  Principals  include 
President  William  N.  Skirball  (40%),  50%  owner 


of  Skirball  Bros,  (theatre  management),  Cleve- 
land, and  25%  to  50%  interest  in  various  other 
theatre  and  retail  candy  companies;  Vice  Presi- 
dent Jack  H.  Skirball  (40%),  independent  motion 
picture  producer,  Hollywood;  Grace  Skirball 
(6%),  retired;  Mildred  Skirball  (6%),  retired; 
Rose  Skirball  (6%),  retired,  and  Secretary-Treas- 
urer Joseph  Lisauer,  general  manager  of  Fergum 
Theatres  Inc.,  Mansfield,  and  Skirball  Bros., 
Cleveland.  Granted  June  4. 

APPLICATION  AMENDED 

Jackson,  Mich. — Tv  Corp.  of  Mich.  Inc.  amends 
bid  for  new  tv  station  on  vhf  ch.  10  to  specify 
Onondaga,  Mich.  Filed  June  7. 

APPLICATIONS  DISMISSED 

Jackson,   Mich. — Jackson  Bcstg.   &   Tv  Corp. 

FCC  dismissed  bid  for  new  tv  station  on  vhf  ch. 
10  at  request  of  attorney.  Dismissed  June  1. 
Jackson  Bcstg.  &  Tv  simultaneously  filed  new 
application  for  same  facilities  (B-T,  June  7). 

Parma,  Mich.— WIBM  Inc.  FCC  dismissed  bid 
for  new  tv  station  on  vhf  ch.  10  at  request  of 
attorney.  Dismissed  June  2. 

Clarksburg,  W.  Va. — Timothy  P.  Beacom  et  al. 
d/b  as  Beacom  &  Assoc.  FCC  dismissed  bid  for 
new  tv  station  on  uhf  ch.  22  at  request  of  appli- 
cant. Dismissed  June  4. 

Existing  Tv  Stations  ... 

ACTION  BY  FCC 

WUSN-TV  Charleston,  S.  C— Southern  Bcstg. 

Co.  granted  mod.  of  CP  for  vhf  ch.  2  to  change 
ERP  to  100  kw  visual,  53.7  kw  aural;  antenna 
height  above  average  terrain  790  ft.  Granted 
June  4;  announced  June  7. 

STATIONS  DELETED 

WTVX  (TV)  Goldsboro,  N.  C— Goldsboro  Tv 
Corp.  FCC  deleted  tv  station  on  uhf  ch.  34  at 
request  of  applicant.  Deleted  June  3. 


FEDERAL  TRANSMITTING  TUBES 


GATES -HOUSTON 


2700  Polk  Ave. 
Tel.  Atwood  8536 


WIP-TV  Philadelphia,  Pa.— Pennsylvania  Bcstg 
Co.  FCC  granted  request  for  cancellation  of  CI 
for  new  tv  station  and  deletion  of  call  letter 
on  uhf  ch.  29.  Deleted  June  4;  announced  June  7 

KTRE-TV  Lufkin,  Tex.— Forest  Capital  Bcstg 
Co.  FCC  granted  request  for  cancellation  of  CI  i 
for  new  tv  station  and  deletion  of  call  letter  | 
on  vhf  ch.  9.  Deleted  June  4;  announced  June  7  I 

CALL  LETTERS  ASSIGNED 

WTDV  (TV)  Durham,  N.  C— Durham  Broad 
casting  Enterprises  Inc.,  vhf  ch.  11.  Changec 
from  WTIK-TV. 

WFMJ-TV  Youngstown,  Ohio — The  Vindicate 
Printing  Co.,  uhf  ch.  21.  Changed  from  WITH 
(TV). 

KCTL  (TV)  Seattle,  Wash.— Seattle  Construe 
tion  Co.,  uhf  ch.  20. 

APPLICATIONS 

WTOP-TV  Washington,  D.  C.-WTOP  Inc.  seek 
mod.  of  CP  for  vhf  ch.  9  to  change  ERP  to  31 
kw  visual,  175  kw  aural;  antenna  height  abov< 
average  terrain  530  ft.  Filed  June  7. 

WQXI-TV  Atlanta,  Ga.— Robert  W.  Rounsavill 
seeks  mod.  of  CP  for  uhf  ch.  36  to  change  transjj 
mitter  location  to  rear  of  525  Bishop  St.,  Atlanta: 
ERP  to  220.7  kw  visual,  117.5  kw  aural;  antenn. 
height  above  average  terrain  440.6  ft.  Filei 
June  7. 

WDXI-TV   Jackson,  Tenn.— Dixie    Bcstg.  Cc 

seeks  mod.  of  CP  for  vhf  ch.  9  to  specify  vh 
ch.  7  (174-180  mc);  change  ERP  to  40.95  kw  visual 
20.48  kw  aural:  antenna  height  above  averag 
terrain  633  ft.  Filed  June  8. 


New  Am  Stations  . 


ACTION  BY  FCC 


Hillsboro,  Ore. — Harold  G.  Singleton  tr/as  Hills<1  s 
boro  Bcstrs.  granted  1360  kc,  1  kw  daytime.  Pos 
office  address  4488  W.  W.  Council  Crest  Drivei; 
Portland,  Ore.  Estimated  construction  cost  f  14^i  a 
065,   first  year  operating  cost  $45,000,  revenue 
$52,000.     Mr.    Singleton    is    vice  president-52<? 
owner   KTEL   Walla   Walla,   Wash.;  secretary 
treasurer-9.9%  stockholder  KGAL  Lebanon,  Ore 
and  president-60%  stockholder  KJUN  Redmonc 
Ore.  Granted  June  9. 

APPLICATIONS 

Portland,  Ore.— Robert  E.  Bollinger,  1290  kc, 
kw  daytime.   Post  office  address  612  S.  E.  Man1  J 
Chester  Place,  Portland.   Estimated  constructioi-'j^ 
cost   $22,040,   first   year   operating   cost  $40,00( 
revenue  $50,000.  Mr.  Bollinger  is  amusement  par) 
owner.  Filed  May  24. 

Sevierville,  Tenn.  —  Smoky  Mountain  Bcstgi 
Corp.,  930  kc,  1  kw  daytime.  Post  office  addres 
%  William  W.  Birchfield,  P.  O.  Box  187.  Sevier 
ville.  Estimated  construction  cost  $25,655,  firs ;  : 
year  operating  cost  $23,000,  revenue  $30,000.  Ap 
plicant  is  composed  of  14  local  business  and  pro 
fessional  men.  each,  holding  7.1%  interest.  Som* 
of  these  are:  Fred  C.  Atchley,  auto  dealer;  Clyd' 
C.  Blalock.  builder;  Robert  A.  Broady,  physi 
cian;  Norman  L.  Burchfiel,  contract  hauler,  am 
William  W.  Burchfiel,  insurance.  Filed  June  4. 

San  Benito,  Tex. — Burdette  D.  Johnson,  110' 
kc,  500  w  daytime.  Post  office  address  P.  O.  Bo: 
736  San  Benito.  Estimated  construction  cost  $16 
737,  first  year  operating  cost  $38,000.  revenui 
$42,000.  Mr.  Johnson  is  staff  announcer  at  KBOI 
Brownsville,,  Tex.  Filed  June  4. 

Salt  Lake  City,  Utah— Ralph  Elwood  Winn  tr/aj; 
Seagull  Bcstg.  Co.,  1100  kc,  1  kw  daytime.  Pos1 
office  address  P.  O.  Box  1634,  Salt  Lake  Cityj 
Estimated  construction  cost  $15,960,  first  yea; 
operating  cost  $38,000,  revenue  $60,000.  Mr.  Wim 
is  distributor  of  brake  linings  and  tires.  Filee; 
June  4. 
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Existing  Am  Stations  .  . 

ACTIONS  BY  FCC 

WPNX  Phenix  City,  Ala.— Community  Bcstg 

Co.  granted  CP  to  change  on  1460  kc  1  kw  fron 
DA-1  to  DA-N.  Granted  June  9. 

KINY  Juneau,  Alaska  —  Alaska  Bcstg.  Co 
granted  CP  to  change  from  1290  kc  to  800  kc? 
using  present  5  kw  unlimited.  Granted  June  9. 

WNAW  North  Adams,  Mass.— Cecil  F.  Cliftot 
granted  permission  to  operate  from  7  a.m.  tc 
12  noon  week  days  and  7:30  a.m.  to  5  p.m.  Sun- 
days for  a  period  of  60  days  beginning  June  1  foi 
financial  reorganization.  Granted  June  3;  an- 
nounced June  7. 

WCRB  Waltham,  Mass.— Charles  River  Bcstg 
Co.  granted  CP  to  increase  hours  of  operation 
from  day  to  unlimited,  directional  on  1330  kc  1 
kw.  Granted  June  9. 

KCUL  Ft.  Worth,  Tex— East-West  Bcstg.  Co 
granted  CP  to  change  from  1  kw  night,  5  kvv 
daytime,  unlimited,  directional  to  1  kw  night 
10  kw  daytime,  unlimited,  directional  on  154C 
kc.  Granted  June  9. 

WNVA  Norton,  Va. — Blanfox  Radio  Co.  grantee 
CP  to  change  from  1450  kc  250  w  unlimited  to 
1050  kc  1  kw  daytime.  Granted  June  9. 

APPLICATIONS 

WPLA  Plant  City,  Fla.— W.  A.   Smith  seeks 
Broadcasting    •  Telecasting 


- 


:P  to  change  from  1570  kc  daytime  to  1230  kc 
inlimited  with  250  w.  Filed  June  7. 

WKTY  La  Crosse,  Minn. — Lee  and  Assoc.  Inc. 
:eek  CP  to  change  studio  and  transmitter  loca- 
ion  to  State  Hwy.  52  and  County  Road  L,  5 
mi.  SE  of  Rochester;  change  from  1  kw  day  and 
light  to  500  w  night,  1  kw  day,  and  change  sta- 
ion  location  from  La  Crosse  to  Rochester,  Wis. 
?iled  June  7. 

KLPW  Washington,  Mo. — Leslie  P.  Ware  tr/as 
?ranklin  County  Bcstg.  Co.  seeks  mod.  of  CP  to 
ihange  studio  and  transmitter  location  from 
vVashington  to  Union,  Mo.  Filed  June  3. 

KREL  Kirkland,  Wash. — W.  A.  Chamness  and 
L.  N.  Ostrander  d/b  as  East  Side  Bcstg.  Co.  seeks 
:P  to  change  from  250  w  to  1  kw  on  1050  kc. 
7iled  June  7. 

Ownership  Changes  .  .  . 

ACTIONS  BY  FCC 

KOCS,  KEDO-FM  Ontario,  Calif.— Mrs.  Jerene 
lppleby  Harnish,  Carlton  R.  Appleby,  Walter 
Vxley,  Ernest  Atkinson,  Andrew  B.  Appleby  & 
Uiph  Fairchild  d/b  as  The  Daily  Report  Co. 
granted  voluntary  assignment  of  license  to  same 
jroup.  Mrs.  Harnish  gives  2%  interest  to  each 
)>f  her  sons,  Carlton  R.  Appleby  (17J,i%),  and 
jVndrew  B.  Appleby  (5Y2%).  Granted  June  3; 
tnnounced  June  7. 

WHO-TV  Des  Moines,  Iowa— WHO-TV  granted 
voluntary  assignment  of  CP  for  vhf  ch.  13  to 
parent  corporation  Central  Bcstg.  Co.  Granted 
Tune  3;  announced  June  7. 

KSTT  Davenport,  Iowa — Davenport  Bcstg.  Co. 
granted  transfer  of  control  to  A.  M.  McGregor 
tod  L.  F.  Whalen  through  purchase  of  51%  in- 
erest  from  Hugh  R.  Norman  for  $53,352.  Com- 
pany redeems  Mr.  Norman's  48  shares  of  pre- 
erred  stock  for  $4,800.  Principals  will  now  in- 
clude Arthur  Malcolm  McGregor  (69.63%),  In- 
:rum  Frances  Whalen  (16.71%),  and  John  Mc- 
Jregor  (13.66%).  Granted  June  9. 

WARE  Ware,  Mass.  —  Central  Bcstg.  Corp. 
franted  voluntary  transfer  of  control  to  H.  Scott 
Cilgore  through  sale  of  all  stock  by  John  B. 
^oor  for  $43,666.  Mr.  Poor  is  director  and  general 
ounsel  of  General  Teleradio  Inc.  and  must  sell 
jecause  of  multiple  ownership  rule.  Mr.  Kilgore 
b  owner  WKXL  Concord,  N.  H,  vice  president- 
tockholder  WGAW  Gardner,  Mass.,  and  appli- 
ant  for  new  am  station  at  Plymouth,  Mass. 
Jranted  June  9. 

WJPR  Greenville,  Miss. — Thomas  H.  Golding 
ir.,  Thomas  H.  Golding  Jr.,  Emmet  Holmes  Mc- 
■lurry  Jr.  and  Frank  Wilson  Baldwin  d/b  as 
Cadio  Service  Co.  granted  voluntary  assignment 
rf  license  to  Emmet  Holmes  McMurry  Jr.  and 
"•rank  Wilson  Baldwin  d/b  as  Radio  Service  Co. 
Messrs.  Golding  Sr.  and  Jr.  sell  y3  interest  for 
.50,000.  Granted  June  4;  announced  June  7. 
WHB  Kansas  City,  Mo.— WHB  Bcstg.  Co. 
ranted  voluntary  assignment  of  license  to  Mid- 
:ontinent  Bcstg.  Co.  for  $400,000.  Mid-Con- 
inent  is  licensee  of  KOWH  Omaha  and  WTIX 
Sew  Orleans.  Owners  of  Mid-Continent  are 
'resident-Treasurer  Robert  H.  Storz  and  his  son 
'ice  President-Secretary  Todd  Storz.  Granted 
une  9. 

KFRM  Concordia,  KMBC-AM-TV  Kansas  City, 
lo. — Midland  Bcstg.  Co.  granted  voluntary  as- 
ignment  of  license  to  WHB  Bcstg.  Co.  (WHB- 
.M-TV)  for  $1,750,000.  WHB  Bcstg.  is  wholly- 
•\vned  subsidiary  of  Cook  Paint  &  Varnish  Co. 
'rincipals  include  President  Lathrop  G.  Back- 
t'-om;  Vice  Presidents  Donald  D.  Davis,  John  F. 
!ash,  John  T.  Schilling  and  Dupuy  G.  Warrick. 
Jranted  June  9. 

WKNY  Kingston,  N.  Y. — Kingston  Bcstg.  Corp. 
i  anted  assignment  of  license  to  J.  K.  C.  Bcstg. 
!orp.  No  consideration  involved  as  stockholders 
etain  identical  interests  as  purpose  of  applica- 
.on  is  to  change  from  New  Hampshire  corpora- 
.on  to  New  York  corporation.  Granted  June  1; 
nnounced  June  7. 
WJNC  Jacksonville,  N.  C— Lester  L.  Gould 
ranted  voluntary  assignment  of  license  to 
freater  Carolinas  Tv  &  Radio  Industries  Inc.,  a 
orporation  in  which  Mr.  Gould  retains  99.99% 
lterest.  Granted  June  1;  announced  June  7. 
KOIN-AM-FM  Portland,  Ore.— Mt.  Hood  Radio 
:  Tv  Bcstg.  Corp.  granted  voluntary  transfer  of 
}%  interest  by  Samuel  I.  and  Mitzi  E.  New- 
ouse  to  Central  New  York  Bcstg.  Corp.  (WSYR- 
-M-TV)  Syracuse  for  $556,500.  WSYR  is  owned 
:y  the  Newhouse  family.  Granted  June  9. 
WKDA  Nashville,  Tenn.— A.  G.  Beaman  and  T. 
i.  Baker  Jr.  d/b  as  Capitol  Bcstg.  Co.  granted 
oluntary  transfer  of  control  to  Capitol  Bcstg. 
o.  through  sale  of  all  stock  for  $312,500.  Prin- 
ipals  include  President-Treasurer  John  W.  Kluge 
'3%),  president -majority  stockholder  WGAY 
ilver  Spring,  Md.,  and  KXLW  Clayton,  Mo.; 
;cretary-treasurer-25%  stockholder  WLOF  Or- 


lando, Fla.,  and  treasurer-stockholder  Mid- 
Florida  Tv  Corp.,  applicant  for  new  tv  station 
at  Orlando;  Vice  president-Secretary  Harvey  L. 
Glascock;  Elmer  G.  Otten  (7%);  Leopold  Peavy 
(10%),  and  John  O.  Hedden  (10%).  Granted 
June  9. 

WCAV  Norfolk,  Va.  —  Cavalier  Bcstg.  Corp. 
granted  voluntary  transfer  of  control  to  Rollins 
Bcstg.  Inc.  through  sale  of  all  stock  for  $20,000. 
President  O.  Wayne  Rollins  and  Vice  President 
John  W.  Rollins  individually  purchase  the  out- 
standing accounts  for  $70,000.  Rollins  Bcstg. 
operates  WRAD  Radford,  Va.,  WJWL  George- 
town, Del.,  WNJR  Newark,  N.  J.,  WAMS  Wil- 
mington, Del.,  permittee  of  WHRN  (TV)  Dover, 
Del.  and  is  applicant  for  new  am  station  at  In- 
dianapolis, Ind.   Granted  June  9: 

WRAP  Norfolk,  Va. — Rollins  Bcstg.  Inc.  granted 
voluntary  assignment  of  license  to  Cy  N.  Blu- 
menthal  for  $55,000.  Mr.  Blumenthal  is  vice 
president- y3  owner  WCAN-AM-TV  Milwaukee, 
Wis.,  and  treasurer-39%  stockholder  WARL-AM- 
FM  Arlington,  Va.  Sale  is  contingent  upon  FCC 
approval  of  Rollins  purchase  of  WCAV  there. 
Rollins  operates  WRAD  Radford,  Va.,  WJWL 
Georgetown,  Del.,  WNJR  Newark,  N.  J.,  WAMS 
Wilmington,  Del.,  permittee  of  WHRN  (TV) 
Dover,  Del.,  and  is  applicant  for  new  am  station 
at  Indianapolis,  Ind.  Granted  June  9. 

WJWS  South  Hill,  Va.— Mecklenburg  Bcstg. 
Corp.  granted  voluntary  assignment  of  license  to 
Old  Belt  Bcstg.  Corp.  for  $50,000  and  assumption 
of  obligations  for  $4,800.  Principals  include 
President  C.  D.  Pennington  Jr.  (3%),  farm  sup- 
plies; Vice  President  W.  R.  Kirkland  (7.5%),  soft 
drinks  bottler;  Secretary  W.  B.  Hofler  (7.5%), 
WJWS  station  manager;  J.  C.  Oakley  (14.9%),  de- 
partment store  owner;  F.  E.  Watkins  (14.9%),  real 
estate,  auto  dealer,  lumber;  R.  E.  Daniels  Jr. 
(14.9%),  wholesale  oil  distributor.  Granted  June  9. 


APPLICATIONS 

WAAB-TV  Worcester,  Mass.— Wilson  Enter- 
prises Inc.  seeks  assignment  of  CP  for  uhf  ch. 
20  to  WAAB  Inc.  No  consideration  involved  as 
application  is  for  merger  purposes  and  owner- 
ship is  retained  by  George  F.  and  Kathleen  I. 
Wilson.    Filed  June  3. 

WAAB  Worcester,  Mass. — WAAB  Inc.  seeks 
voluntary  transfer  of  control  to  George  F.  Wilson 
(80%)  and  Kathleen  I.  Wilson  (20%).  No  con- 
sideration involved.    Filed  June  3. 

WGAN-AM-TV  Portland,  Me.— Guy  Gannett 
Bcstg.  Services  seeks  involuntary  transfer  of 
control  to  Old  Colony  Trust  Co.,  Jean  G.  Wil- 
liams and  John  H.  Gannett,  executors  and  trus- 
tees of  the  estate  of  Guy  Gannett  (99%),  de- 
ceased.   Filed  June  3. 

WCOW  South  St.  Paul,  Minn.— Victor  J.  Te- 
desco,  Albert  S.  Tedesco,  Antonio  S.  Tedesco 
and  Nicholas  Tedesco  d/b  as  South  St.  Paul 
Bcstg.  Co.  seek  voluntary  assignment  of  license 
to  Victor  J.  Tedesco,  Nicholas  Tedesco  and  An- 
tonio S.  Tedesco  d/b  as  South  St.  Paul  Bcstg.  Co. 
Victor  J.  and  Nicholas  Tedesco  obtain  25%  in- 
terest of  Albert  Tedesco  in  exchange  for  $5,000 
and  their  %  interest  in  KDTJZ  Hutchinson,  Minn., 
and  each  will  now  own  37V2%.    Filed  June  2. 

KDTJZ  Hutchinson,  Minn. — Victor  J.  Tedesco, 
Albert  S.  Tedesco  and  Nicholas  Tedesco  d/b  as 
McLeod  County  Bcstg.  Co.  seek  voluntary  as- 
signment of  license  to  Albert  S.  Tedesco  and 
Patricia  W.  Tedesco  d/b  as  McLeod  County 
Bcstg.  Co.  Mr.  Albert  Tedesco  obtains  remain- 
ing %  interest  in  exchange  for  his  25%  interest 
in  WCOW  South  St.  Paul,  Minn.,  and  $5,000. 
Filed  June  2. 

KGHL  Billings,  Mont. — Northwestern  Industries 
Inc.  seeks  voluntary  assignment  of  license  to 
Midland  Empire  Bcstg.  Co.  for  $270,000.  Princi- 
pals include  President  P.  N.  Fortin  (50%);  Vice 
President-Treasurer  Warren  J.  Hancock  (25%), 
and  Kenneth  L.  Hancock  (24.8%);  all  are  associ- 
ated in  oil  and  gas  production.    Filed  June  4. 

WIFM-AM-FM  Elkin,  N.  C— James  B.  Childress 
seeks  voluntary  assignment  of  license  to  Tri- 
County  Bcstg.  Co.  for  $35,500.  Principals  include 
President  Harvey  F.  Laffoon  (V3),  publisher 
Elkin  Tribune,  Elkin,  N.  C;  Vice  President 
Ed  M.  Anderson  (V3),  president-majority  stock- 
holder WBBO-AM-FM  Forest  City,  WPNF  Bre- 
vard, and  vice  president-25%  stockholder  WBRM 
Marion,  owner  Skyland  Post,  West  Jefferson, 
Alleghany  News,  Sparta,  and  Transylvania  Times, 
Brevard,  all  in  N.  C;  and  Secretary-Treasurer 
W.  P.  Erwin  (V3),  president-general  manager- 
50.25%  owner  WBRM.    Filed  June  4. 

KASH  Eugene,  Ore. — Radio  Air  Ways  Inc.  seeks 
voluntary  acquisition  of  control  by  E.  L.  Kincaid 
through  purchase  of  49.8%  stock  interest  of 
G.  G.  Van  der  Vlugt  for  $65,000.  Mr.  Kincaid  will 
now  own  99.6%  interest.    Filed  June  3. 

WAPA-TV  San  Juan,  P.  R. — Jose  Ramon  Qui- 
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nones  seeks  assignment  of  CP  to  Ponce  de  Leon 
Bcstg.  Co.  of  P.  R.  for  $20,000  in  equipment.  Mr. 
Quinones  retains  78%  interest.  Other  principals 
include  Goar  Mestre  (8%),  Abel  Mestre  (6%), 
?nd^J^s  A^i^r*  Mestre  (6%);  all  are  principals 
in  CMQ-AM-TV  Havana  and  the  Circuito  CM© 
radio-tv  networks.    Filed  June  2 

KNET  Palestine,  Tex.— Palestine  Bcstg.  Corp 
seeks  voluntary  transfer  of  control  to  Dr.  Milton 
wQ^e9e?nnandT=,8  otl?er?  trough  sale  of  all  stock 
for  $32,500  Principals  include  Dr.  Milton  D. 
?in?,e5x  (-20/2To)'  optometrist;  H.  C.  Bennett 
(1<H2%),  jewelry:  James  T.  Turner  (101/2%);  Allan 
E.  Vinsen  (ipi/2%),  program  director  KRBA  Luf- 
kin  and  KLTI  Longview,  Tex.,  and  C.  Ray 
Cooper  (10i/2%),  optometrist.    Filed  June  8 


Hearing  Cases 


INITIAL  DECISIONS 

Sacramento,  Calif.— New  tv,  vhf  ch  3  Frr 
Hearing  Examiner  Thomas  H.  Donahue  issued 
initial  decision  looking  toward  grant  of  thl  an- 
phcation  of  KCRA  Inc.  for  CP  fir  new  tv  station 
on  ch.  3  m  Sacramento,  Calif.;  engineerTnI~ con" 
dition,  and  denial  of  competing  Application  of 
Sacramento  Broadcasters  Inc.    Action  June  7 

Daytona  Beach,  Fla.— New  tv,  vhf  ch  2  %rr 

deoiSn^  f„Xlmine+r  H-  Gifford  Irion  issued  initial 
decision  looking  toward  grant  of  the  applicat  on 
of  Telrad  Inc.  for  CP  for  new  tv  station  on  ch 
2  in  Daytona  Beach,  Fla.,  with  ERP  of  126  kw 

Action  ^une  8.  kW  en^ineering  condition! 

Shreveport,  La.— New  tv,  vhf  ch.  12  FCC 
Hearing  Examiner  Fanney  N.  Litvin  issued  ini- 
tial  decision  looking  toward  grant  of  the  appli- 
cation of  Shreveport  Television  Co.  for  CP  for 
new  tv  station  on  ch.  12  in  Shreveport,  La.,  and 
denial  of  competing  applications  of  Southland 
JuneV810n  Radi°  Station  KRMD.  Action 

Henderson,  Nev.— New  tv,  vhf  ch  2  FCC 
Hearing  Examiner  Claire  W.  Hardy  issued  initial 
d?C<£10£  l00lPng  toward  grant  of  the  application 
of  Southwestern  Pub.  Co.  for  CP  for  new  tv  sta- 
tion on  ch.  2  in  Henderson,  Nev.;  engineering 
condition.    Action  June  8  6 

Tulsa,  Okla.— New  tv,  vhf  ch.  2.  FCC  Hearing 
Examiner  Annie  Neal  Huntting  issued  initial 
decision  looking  toward  grant  of  the  application 
of  Central  Plains  Enterprises  Inc.  for  CP  for  new 
tv  station  on  ch.  2  in  Tulsa,  Okla.  Action  June  9. 

OTHER  ACTIONS 

Oakland,  Calif.— FCC  designated  for  consoli- 

^few11^111^  -on  -iuly  9  the  applications  of 
KROW,  Television  East  Bay,  Channel  Two  Inc 
and  San  Francisco-Oakland  Tv  Inc.  for  new  tv 
station  on  vhf  ch.  2.  Action  June  9 

Daytime  Skywave — FCC  extended  the  date  for 
filing  appearance  to  July  1,  the  date  for  filing 
briefs  to  July  8,  the  date  for  Oral  Argument  to 
July  15,  and  the  time  for  filing  comments  to 
August  12  and  replies  thereto  to  August  17 
Action  June  4. 

Daytona  Beach,  Fla.— Vhf  ch.  2  proceeding. 
FCC  Comr.  Robert  E.  Lee  granted  petition  of 
News  Journal  Corp.  to  dismiss  its  bid  for  new 
tv  station  on  vhf  ch.  2  which  was  dismissed  with 
prejudice  and  retained  in  hearing  bid  of  Telrad 
Inc.  for  same  facilities.    Action  June  3 

Chicago,  m.— Vhf  ch.  2  contest.  By  Memoran- 
dum Opinion  and  Order,  the  Commission  denied 
a  motion  filed  April  22  by  Zenith  Radio  Corp 
for  enlargement  of  the  issues  in  the  comparative 
proceeding  with  Columbia  Broadcasting  System 
Inc.  (WBBM-TV),  for  operation  on  tv  ch.  2  in 
Chicago,  111.    Action  June  4. 

Des  Moines,  Iowa — Vhf  ch.  8  proceeding.  By 
Order,  the  Commission  denied  petition  filed 
March  31  by  Cowles  Broadcasting  Co.  for  an 
order  authorizing  the  hearing  examiner  to  add 
an  issue  to  determine  whether  the  funds  avail- 
able to  Murphy  Broadcasting  Co.  will  give  rea- 
sonable assurance  that  its  proposals  will  be  ef- 
fectuated, in  proceeding  involving  applications 
of  Cowles  and  Murphy  for  new  tv  station  on  ch. 
8  in  Des  Moines,  Iowa.    Action  June  3. 

Pontiac,  Mich. — By  Order,  the  Commission  (1) 
granted  a  petition  filed  jointly  by  James  Gerity 
Jr.,  Pontiac,  Mich.,  and  WKMH  Inc.,  Flint,  Mich., 
to  dismiss  protest  filed  by  WKMH  Inc.  directed 
against  a  grant  of  the  application  of  Gerity  for 
a  CP  for  new  am  station  in  Pontiac,  Mich.,  on 
1460  kc,  500  w,  unlimited  time,  DA-night,  engi- 
neering conditions,  which  grant  was  postponed 
on  protest  by  WKMH  Inc.  and  the  application 
redesignated  for  hearing;  (2)  withdrew  applica- 
tion from  hearing  docket,  and  (3)  made  said 
grant  effective  immediately.    Action  June  3. 

WRGB  (TV)  Schenectady,  N.  Y. — General  Elec- 
tric Co.  FCC  set  aside  action  of  May  19,  which 
inadvertently  granted  renewal  of  license  for  vhf 
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ch.  6  and  returned  application  as  the  station  is 
presently  operating  on  ch.  6  under  STA.  WRGB 
(TV)  was  subject  to  FCC  show  cause  order  re- 
quiring it  to  change  from  ch.  4  to  ch.  6.  Action 
June  9. 

Tulsa,  Okla. — Vhf  ch.  2  proceeding.  FCC  Comr. 
Robert  E.  Lee  dismissed  with  prejudice  applica- 
tion of  The  Oil  Capital  Tv  Corp.  and  retained  in 
hearing  application  of  Central  Plains  Enterprises 
Inc.    Action  June  7. 

Greenville- Spartanburg,  S.  C. — FCC  by  Mem- 
orandum Opinion  and  Order,  denied  protest  filed 
May  6,  by  Greenville  Television  Co.,  permittee 
of  tv  station  WGVL  (TV)  (ch.  23),  Greenville, 
S.  C,  directed  against  the  Commission's  action 
of  April  30  in  granting  without  hearing  the  ap- 
plication of  Spartan  Radiocasting  Co.  (WSFA- 
TV),  Spartanburg,  S.  C,  for  mod.  of  CP  (ch.  7) 
to  specify  location  of  transmitter  on  Paris  Moun- 
tain with  ERP  of  200  kw  visual,  120  kw  aural, 
antenna  height  above  average  terrain  1,182  ft. 
Comr.  Hennock  dissented.    Action  June  4. 

Memphis,  Tenn. — Vhf  ch.  3  proceeding.  By 
Order,  the  Commission  denied  a  petition  filed 
Jan.  19  by  Hoyt  B.  Wooten,  d/b  as  WREC  Bcstg. 
Service  requesting  that  the  examiner's  ruling 
with  respect  to  a  detailed  item  under  one  of  its 
points  of  reliance  entitled  "Superior  Past  Pro- 
gramming" be  overruled,  in  proceeding  involving 
its  application  and  that  of  WMPS  Inc.  for  new  tv 
station  on  ch.  3  in  Memphis,  Tenn.  Comrs.  Doer- 
fer  and  Lee  issued  dissenting  statements.  Action 
June  4. 

Big  Spring,  Tex.— Vhf.  ch.  4  proceeding.  FCC 

Comr.  Robert  E.  Lee  granted  petition  of  Texas 
Telecasting  Inc.  to  dismiss  without  prejudice  its 
bid  for  new  tv  station  on  vhf  ch.  4  and  retained 
in  hearing  the  application  of  Big  Spring  Bcstg. 
Co.    Action  June  7. 
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June  14 

New  Orleans,  La. — Vhf.  ch.  4,  further  hearing 
before  Examiner  Elizabeth  C.  Smith— WWL, 
WTPS,  WNOE. 

Hatfield,  Ind.— Vhf  ch.  9,  before  Examiner 
Thomas  H.  Donahue— WOMI,  WVJS  Owensboro, 
Ky. 

June  15 

Pittsburgh-Irwin,  Pa. — Vhf.  ch.  4,  further  hear- 
ing before  Examiner  Elizabeth  C.  Smith — KQV, 
WCAE,  WLOA,  Wespen  Tv  Inc.,  Irwin  Commu- 
nity Tv  Co. 

Walnut  Creek,  Calif.— New  am,  1340,  before 
Examiner  John  P.  Poindexter — Arthur  West- 
lund,  KSRO  Santa  Rosa. 

Atlanta,  Hartselle,  Douglas,  Ga. — New  am,  860 
kc,  further  hearing  before  Examiner  James  D. 
Cunningham — Dorsev  Eugene  Newman,  Hart- 
selle. WERD  Atlanta,  WDMG  Douglas,  WAMI 
Opp,  Ala. 


Routine  Roundup 


June  3  Decisions 

ACTIONS  ON  MOTIONS 
By  Hearing  Examiner  H.  Gifford  Irion 

By  Memorandum  Opinion  and  Order,  denied 
petition  of  K-SIX  Television  Inc.,  Corpus  Christi, 
Tex.,  filed  May  20,  to  take  official  notice  or  reopen 
the  record  in  re  proceeding  for  ch.  10  in  Corpus 
Christi  (Dockets  10556  et  al.),  for  the  purpose  of 
incorporating  an  affidavit  from  the  City  Secre- 
tary.   (Action  of  5/27). 

Corpus  Christi,  Tex.,  Gulf  Coast  Bcstg.  Co., 
Baptist  General  Convention  of  Texas — Granted 
petition  of  Baptist  General  Convention  for  leave 
to  accept  late  its  proposed  findings  in  re  pro- 
ceeding for  ch.  6  (Dockets  10559-60).  (Action  of 
6/1). 

By  Hearing  Examiner  Herbert  Sharfman 

Issued  an  Order  to  govern  the  course  of  the 
hearing  in  re  applications  of  WKAT  Inc.  et  al. 
for  ch.  10  in  Miami,  Fla.  (Dockets  9321  et  al.). 


By  Hearing  Examiner  Charles  J.  Frederick 
Norfolk,  Va.,  Beachview  Bcstg.  Corp.;  Ports- 
mouth, Va.,  Portsmouth  Radio  Corp. — Granted 
motion  of  Portsmouth  to  correct  the  transcript 
in  proceedings  re  applications  for  ch.  10  (Dockets 
10800-01).    (Action  of  6/1). 

Hastings,  Neb.,  The  Seaton  Pub.  Co.— On  mo- 
tion by  the  applicant,  postponed  from  June  3  to 
July  1  the  date  for  taking  oral  testimony  in  re 
proceeding  for  ch.  5  (Docket  10965).  (Action  of 
5/26). 

By  Hearing  Examiner  Isadore  A.  Honig 
Klamath  Falls,  Ore.,  KFJI  Bcstrs.,  Klamath 
Falls  Tv  Inc. — Granted  joint  motion  requesting 
continuance  from  June  2  to  June  10  of  the  fur- 
ther hearing  conference  in  re  applications  for 
ch.  2  (Dockets  10980-81). 

By  Hearing  Examiner  Millard  F.  French 
Springfield,  111.,  Sangamon  Valley  Tv  Corp., 
WMAY-TV  Inc.— Granted  joint  request  for  ex- 
tension of  time  from  June  14  and  June  30  to  July 
5  and  July  20,  respectively,  in  which  to  file  pro- 
posed findings  in  re  applications  for  ch.  2  (Dock- 
ets 10701,  10703). 

By  Hearing  Examiner  Claire  W.  Hardy 
Dothan,  AIa.t  WOOF   Television   Corp.,  Ala- 
Fla-Ga  Television  Inc. — Ordered  minor  correc- 
tions to  the  initial  decision  released  May  27,  in 
re  applications  for  ch.  9  (Dockets  10991-92). 

By  Hearing  Examiner  Harold  L.  Schilz 
Biloxi,    Miss.,   Radio    Associates   Inc.,  WLOX 
Bcstg.  Co. — Ordered  corrections  to  be  made  in 
the  transcript  of  record  of  hearings  held  in  re 
applications  for  ch.  13  (Dockets  10844-45). 

By  Hearing  Examiner  John  B.  Poindexter 

Issued  an  Order  which  shall  control  the  sub- 
sequent course  of  the  hearing  in  re  applications 
of  Ector  County  Bcstg.  Co.,  et  al.,  for  ch.  7  in 
Odessa,  Tex.  (Dockets  10974  et  al.).  The  taking 
of  oral  testimony  in  this  proceeding  will  begin 
on  June  7. 

June  3  Applications 

ACCEPTED  FOR  FILING 
Modification  of  CP 
WATR-TV  Waterbury,  Conn.,  WATR  Inc.— Mod. 

of  CP  (BPCT-965),  as  mod.,  which  authorized 
new  station  for  extension  of  completion  date  to 
12-29-54. 

KTVE  (TV)  Longview,  Tex.,  Arlington  James 
Henry,  tr/as  East  Texas  Television  Co.— Mod.  of 
CP  (BPCT-1777),  as  mod.,  which  authorized  re- 
placement of  expired  CP  for  a  new  tv  station 
for  extension  of  completion  date  to  8-1-54 
(BMPCT-2157). 

License  for  CP 
WTAR-TV  Norfolk,  Va.,  WTAR  Radio  Corp.— 

License  to  cover  CP  (BPCT-909),  as  mod.,  which 
authorized  new  tv  station  (BLCT-205). 

June  4  Decisions 

ACTIONS  ON  MOTIONS 
By  Commissioner  Robert  E.  Lee 

Chief  Broadcast  Bureau — Granted  petition  for 
an  extension  of  time  to  and  including  June  10 
within  which  a  reply  may  be  filed  to  petition  of 
Signal  Hill  Telecasting  Corp.  protesting  grant  of 
application  of  KWK  Inc.  for  ch.  4  in  St.  Louis, 
Mo.  (Docket  8810;  BPCT-324). 

Chief  Broadcast  Bureau — Granted  petition  for 
an  extension  of  time  to  and  including  June  8 
within  which  answers  may  be  filed  to  petitions 
to  enlarge  issues  in  re  tv  ch.  6  at  Whitefish  Bay, 
Wis.  (Dockets  11009  et  al). 

Los  Angeles,  Calif.,  William  and  Lee  A.  Odessky 
■ — Granted  petition  for  dismissal  of  their  appli- 
cation for  a  new  am  station  (Docket  8850;  BP- 
6023). 
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By  Hearing  Examiner  William  G.  Butts 
Detroit,  Mich.,  Booth  Radio  &  Tv  Stations  Inc 
Woodward  Bcstg.  Co.— Granted  joint  petition  fci 
postponement  to  July  7  for  submission  of  theii 
direct  case,  and  that  each  direct  case  shall  be 
introduced  in  evidence  at  a  further  hearing  tc 
be  held  July  12  instead  of  June  10,  in  proceedim 
re  ch.  50  (Dockets  10660-61). 

By  Memorandum  Opinion  and  Order,  denied  re- 
quests made  by  Southern  Tier  Radio  Service  Inc 
applicant  for  ch.  40  at  Binghamton,  N.  Y.,  and  thi 
Chief  of  the  Broadcast  Bureau,  that  the  order  o 
10681  82)bC  reconsidered  and  modified  (Docket 

By  Hearing  Examiner  Isadore  A.  Honig 

Issued  an  Order  which  shall  control  the  fur 
ther  course  of  hearing  in  re  applications  of  Ap 
palachian  Bcstg.  Corp.  and  Tri-Cities  Televisior 
Corp.,  for  ch.  5  at  Bristol,  Va.-Tenn.  (Doc= 
10879-80);  said  hearing  to  commence  July  12. 

By  Hearing  Examiner  Annie  Neal  Huntting  | 
Tulsa,  Okla.,  Central  Plains  Enterprises  Inc 
The  Oil  Capital  Tv  Corp.— Granted  petition  o': 
Oil  Capital  for  continuance  of  hearing  from  Jun 
2  to  June  7  in  re  applications  for  ch.  2  (Docket 
10839,  10841). 

By  Hearing  Examiner  Herbert  Sharfman 
Knoxville,  Tenn.,  Scripps-Howard  Radio  Inc 
Radio  Station  WBIR  Inc.,  Tennessee  Tv  Inc- 
Granted  motion  of  Scripps-Howard  for  addition; 
time  to  file  proposed  findings  now  due  June  1 
in  proceeding  re  ch.  10  (Dockets  10512  et  al),  an  :| 
such  time  is  extended  to  July  6,  with  countei, 
findings,  if  any,  due  15  days  thereafter. 

June  7  Decisions 

BROADCAST  ACTIONS 
Actions  of  June  4 
Granted  License 
WCEF  Parkersburg,  W.  Va.,  Clarence  E.  Fraal-t 
lin— Granted  license  for  am  station;  1050  kc,  2 
w,  D  (BL-5272). 

KFMU  Glendale,  Calif.,  Nicholas  M.  Brazy 
Granted  license  for  fm  broadcast  station;  ch  2 
(97.1  mc);  58  kw,  U  (BLH-968). 


IE 


Granted  CP 

WMFG  Hibbing,   Minn.,  Head   of  the  Lak. 

Bcstg.   Co.— Granted  CP  to  change  transmits 
and  studio  location  (BP-9280). 

WNBK  Cleveland.  Ohio,  National  Bcstg.  Co. 
Granted  CP  to  install  an  auxiliary  transmitti 
at  the  main  transmitter  site  specified  in  C 
(BMPCT-918)  (BPCT-1867);  completion  date  2- 
55. 

WUSV  Scranton,  Pa.,  U.  of  Scranton— Grantc 
CP  to  change  transmitter  and  studio  locatio  J„. 
of  noncommercial  educational  fm  station  (BPE1  II 
253). 

Modification  of  CP 

KTUE  Tulia,  Tex.,  Tulia  Bcstrs.— Granted  Mc 
of  CP  for  approval  of  antenna,  transmitter  ai1 
studio  location;  condition  (BMP-6494). 

WFAR  Farrell,  Pa.,  Sanford  A.  Schafitz— Grar 
ed  Mod.  of  CP  to  change  type  transmitter  ai 
change  studio  location  (BMP-6525). 

The  following  were  granted  Mod.  of  CP's  f 
extension  of  completion  dates  as  shown:  WA] 
Adrian,  Mich.,  to  12-9-54,  conditions;  WJBK  D 
troit,  Mich.,  to  12-9-54,  conditions. 


Actions  of  June  3 
Granted  License 
WEKY  Richmond,  Ky.,  Dages  I.  Boyle— Grantl 
license  for  am  broadcast  station;  1340  kc,  250  S  !AI 
U  (BL-5147). 

Modification  of  CP 

KELP  El  Paso,  Tex.,  Trinity  Bcstg.  Corp-j|- 
Granted  Mod.  of  CP  to  mount  tv  antenna  on 
tower   of   directional   array    (increase   heigh  - 
conditions  (BMP-6534). 

WRBL-FM  Columbus,  Ga.— Granted  Mod.  of  <« 
for  extension  of  completion  date  to  7-7-54.  J>6 

Actions  of  June  2 
Granted  License 
WSIG  Mt.  Jackson,  Va.,  Richard  Field  Lewis 

— Granted  license  for  am  broadcast  station; 
kc,  1  kw,  D  (BL-5292). 

WBEN  Buffalo,  N.  Y.,  WBEN  Inc.— Grani 
license  covering  installation  of  new  auxili 
transmitter  (BL-5300). 

WSPD-FM  Toledo,   Ohio,   Storer  Bcstg.  Co, 
Granted  license  for  fm  broadcast  station;  ch 
(101.5  mc),  23  kw,  U  (BLH-967). 

Granted  CP 

WMOZ  Mobile,  Ala.,  Gadsden  Radio  Co 
Grant  CP  to  install  new  transmitter  (composit 
conditions  (BP-9281). 

Modification  of  CP 

WEAT  West  Palm  Beach,  Fla.,  James  Rob 
Meachem — Granted  Mod.  of  CP  to  increase  neii 
of  No.  2  tower  by  addition  of  tv  antenna  e 
specify  studio  location  (BMP-6516). 

KTLA  Los  Angeles,  Calif.,  Paramount  T^ 
vision  Productions  Inc. — Granted  Mod.  of  CP 
install  new  antenna  system  and  make  otl 
equipment  changes;  completion  date  12-2 
(BMPCT-2119). 


(Continued  on  page  117) 
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PROFESSIONAL 


CARDS 


JANSKY  &  BAILEY 

ve  Offices 

1735  De  Sales  St.,  N.  W. 
and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
igton,  D.  C.        ADams  4-2414 
Member  AFCCB  • 


nercial  Radio  Equip.  Co. 
•ett  L.  Dillard,  Gen.  Mgr. 
1ATIONAL  BLDG.       Dl.  7-1319 

WASHINGTON,  D.  C. 
;OX  7037  JACKSON  5302 

KANSAS  CITY,  MO. 

Member  AFCCE  * 


ANK  H.  MclNTOSH 

ISULTING  RADIO  ENGINEER 
1216  WYATT  BLDG 
WASHINGTON,  D.  C. 
Metropolitan  8-4477 

Member  AFCCE  " 


JAMES  C.  McNARY 

Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCB  • 


A.  D.  RING  &  ASSOCIATES 

30  Years'  Experience  in  Radio 
Engineering 
MUNSEY  BLDG.         REPUBLIC  7-2347 
WASHINGTON  4,  D.  C. 

Member  AFCCE  ' 


RUSSELL 

P.  MAY 

711  14th  St.,  N.  W. 

Sheraton  Bldg. 

Washington  5,  D.  C. 

REpublic  7-3984 

Member  AFCCB  • 

—Established  1926— 
PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.  MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCB  * 


GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  Bldg.      National  8-7757 
Washington  4,  D.  C. 

Member  AFCCB* 


WELDON  &  CARR 

Consulting 

Radio  &  Television 
Engineers 

Washington  6,  D.  C.  Dallas,  Texas 

100]  Conn.  Ave.      4212  S.  Buckner  Blvd. 
Member  AFCCB  • 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.  STerling  3-0111 
Washington  4,  D.  C. 

Member  AFCCE  * 


Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING    DISTRICT  74215 
WASHINGTON  4,  D.  C. 

Member  AFCCE  • 


PAGE,  CREUTZ, 
GARRISON  &  WALDSCHMITT 

CONSULTING  ENGINEERS 

710  14th  St.,  N.  W.       Executive  3-5670 
Washington  5,  D.  C. 

Member  AFCCE  * 


EAR  &  KENNEDY 

3th  St.,  N.  W.  Hudson  3-9000 
WASHINGTON  6,  D.  C. 

ii  (      Member  AFCCE  ' 


i  \ 

4  .YNNE  C.  SMEBY 

srered  Professional  Engineer" 

St.,  N.  W.  EX  3-8073 

WASHINGTON  5,  D.  C. 


A.  EARL  CULLUM,  JR. 

CONSULTING  RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 

JUSTIN  6108 

Member  AFCCE  • 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 

Quarter  Century  Profettional  Experience 
Raaio-Television- 
Electronics-Communi  cations 
1610  Eye  St.,  N.  W.,  Wash.  6,  D.  C. 
Executive  S-ttSO— Executive  S-tSSl 
(Niehts-holidays,  Lockwood  5-1819) 
Member  AFCCE  " 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR.  4-8721 

1100  W.  Abram 
ARLINGTON,  TEXAS 


WALTER  F.  KEAN 

AM-TV  BROADCAST  ALLOCATION 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


ROBERT  M.  SILLIMAN 

John  A.  Moffet — Associate 
1405  G  St.,  N.  W. 

Republic  7-6646 
Washington  5,  D.  C. 

Member  AFCCE  * 


WILLIAM  E.  BENNS,  JR. 
Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.  W.,  Wash.,  D.  C. 
Phone  EMerson  2-8071 
Box  2468,  Birmingham,  Ala. 
Phone  6-2924 

Member  AFCCE" 


A  j 


BERT  L.  HAMMETT 

ULTING  RADIO  ENGINEER 
INKERS  INVESTMENT  BLDG. 
FRANCISCO  2,  CALIFORNIA 
SUTTER  1-7545 


se  Engineers  .  .  . 

ARE  AMONG  THE 
FOREMOST 
IN  THE  FIELD 


JOHN  B.  HEFFELFINGER 

815  E.  83rd  St.  Hiland  7010 

KANSAS  CITY,  MISSOURI 


Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  8-2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
4900  Euclid  Avenue 
Cleveland  3,  Ohio 
HEnderson  2-3177 

Member  AFCCE  * 


QUALIFIED  ENGINEERING 

is  of  paramount  importance  in  get- 
ting your  station  (AM,  TV  or  FM) 
on  the  air  and  keeping  it  there 


IF  YOU 
DESIRE  TO  JOIN 
THESE  ENGINEERS 

in  Professional  card  advertising 
contact 

Broadcasting  o  Telecasting 

1735  DeSales  St.,  N.  W.,  Wash.  6,  D.  C. 


SERVICE  DIRECTORY 


I 


sm-Built  Equipment 
.  RECORDING  CO. 

ermont  Ave.,  Wash.  5,  D.  C. 
Lincoln  3-2705 


COMMERCIAL  RADIO 
MONITORING  COMPANY 

MOBILE  FREQUENCY  MEASUREMENT 
SERVICE  FOR  FM  &  TV 

Engineer  on  duty  all  night  every  night 
JACKSON  5302 
P.  O.  Box  7037         Kansas  City,  Mo. 


SPOT  YOUR  FIRM'S  NAME  HERE, 
To  Be  Seen  by  75,956*  Readers 
— among  them,  the  decision-making 
station  owners  and  managers,  chief 
engineers  and  technicians — applicants 
for  am,  fm,  tv  and  facsimile  facilities. 
*  1953  ARB  Projected  Readership  Survey 


TO  ADVERTISE  IN  THE 

SERVICE  DIRECTORY 

Contact 

BROADCASTING  •  TELECASTING 
1735  DESALES  ST.,  N.W.,  WASH.  6,  D.  C. 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.  Checks  and  money  orders  only. 
Deadline :   Undisplayed — Monday  preceding  publication  date.  Display — Tuesday 
preceding  publication  date. 

Situations  Wanted  20tf  per  word — $2.00  minimum  •  Help  Wanted  25tf  per  word — 

All  other  classifications  30tf  per  word — $4.00  minimum  •  Display  ads  $15.00  per  inch 
No  charge  for  blind  box  number.    Send  box  replies  to 
Broadcasting  •  Telecasting,  1735  DeSales  St.  N.  W.,  Washington  6,  D.  C. 

Applicants-  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance 
separately  please)  All  transcriptions,  photos,  etc.,  senf  to  box  numbers  are  sent  at  owner's  risk.  Broadcast- 
ing •  Telecasting'  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


Situations  Wanted — (Cont'd) 


Help  Wanted 


Help  Wanted— (Cont'd) 


Managerial 


Sales  manager  anxious  for  advancement  to  large 
market.  Opening  to  become  manager.  Box  60iD, 
B'T. 


Mississippi  daytime  indie  wants  manager  with 
strong  sales  experience  and  managerial  ability. 
No  dreamers,  drifters,  artiste.  Begin  salary  $85.00. 
week  plus  overide  and  car  expense.  Good  living 
conditions.  iSend  resume  of  experience— personal 
background— photo.    Box  644D.  B'T.  

Sales  manager  to  assume  responsibility  of  sales 
department.  Two  other  sales  people  now  in  de- 
partment. Michigan  5,000  watt  station.  New  car 
furnished  annually?'.  Good  salary-commission  ar- 
rangement.   Box  645D,  B'T.  

Salesmen 


Guaranteed  income  $400.  monthly  against  com- 
mission, protected  territory,  active  account  list, 
fertile  market.  Bonus,  company  paid  pension 
plan.  Independent  daytime  kilowatt  wants  ex- 
perienced sales  producer  who  desires  to  settle 
In  progressive  northern  Illinois  community. 
Personal  interview  required.  State  age,  experi- 
ence. Box  495D.  B»T.  

Radio  salesman  wanted.  Long-established  Vir- 
ginia network  station  requires  experienced  sales- 
man Position  permanent.  Send  complete  ac- 
count of  sales  background,  references  and  salary 
expected.   Box  687D,  B'T.  

Time  salesman  to  earn  guarantee  and  commis- 
sion and  all  around  announcer  at  KOPR  and 
KOPR-TV,  Butte,  Montana.  Residents  of  north- 
west preferred.  Contact  Ed  Cooney,  KOPR- 
KOPR-TV,  Finlen  Hotel,  Butte,  Montana.  

Salesman  at  once,  man  or  woman.  25%  commis- 
sion, 5000  watt,  day  and  night.  WKNK.  Muske- 
gon, Michigan.   


Experienced  salesman  with  competitive  major 
market  experience.  Intermountain  Network  ex- 
pansion in  Salt  Lake  and  Denver  markets  re- 
quires additional  outstanding  account  execu- 
tives Send  complete  resume,  recent  photo,  ref- 
erences to  Mr  Hatch,  Intermountain  Network, 
146  South  Main  Street,  Salt  Lake  City.  Utah. 

Announcers 


Salesman  or  announcers  with  1st  tickets.  West- 
ern Ohio.    Box  77D,  B'T. 


Experienced  staff  announcer  with  good  knowledge 
of  music  for  5,000  watt  CBS  affiliate  in  northwest 
college  town.  Westerner  preferred.  "KGVO,  Mis- 
soula, Montana. 


Technical 


Chief  engineer  for  western  New  York  station. 
Wonderful  opportunity  for  right  man  to  invest  in 
growing  station.  Send  full  particulars  and  photo 
first  letter.  Box  450D,  B'T.  

Chief  engineer  looking  for  permanent  position 
with  ambition  to  advance  himself  and  station. 
Position  is  engineering  board,  air  work  and  main- 
tenance. Station  is  top  equipment  southwest 
1  000  watts  Mutual.  Good  staff,  friendly  town. 
Top  salary  for  honest,  efficient,  cooperative  fam- 
ily man  with  car  who  has  good  voice.  Prefer 
at  least  three  years  experience  as  chief.  If  you 
are  non-alcoholic,  not  a  hop  head  and  a  level 
headed  genius,  contact  Box  621D,  B'T.  

Station  60  miles  from  New  Orleans,  wants  combo 
man,  1st  phone,  $2.00  per  hour— time  and  a  half 
overtime.  Airmail  or  wire  Manager  KTIB,  Thi- 
bodaux.  La.  

Chief  engineer,  part-time  announcer,  July  1st, 
southeast.  Good  starting  salary,  regular  advance- 
ment. Call  or  wire  WJMA,  Orange,  Virginia— 
7263.  

Production-Programming,  Others 

Good  local  newsman.  Progressive  news,  special 
events  minded  station.  Writing,  announcing 
ability  essential.  Besides  news  know-how  real 
newsman  will  have  eagerness  to  accept  challenges 
of  good  coverage.  Salary  open.  Good  working 
conditions,  opportunity.    Box  601C,  B'T.  


Wanted  at  once.  Radio  writer.  Must  be  able  to 
produce  acceptable  continuity  for  radio  shows. 
Excellent  opportunity  for  right  person.  Good 
working  conditions  NBC  affiliate  in  large  mid- 
west market.    Write  Box  666D,  B'T. 


Television 


Help  Wanted 


Salesmen 


Excellent  opportunity  for  experienced  television 
account  executive  with  earning  potential  in  5 
figures.  If  you  can  sell  tv  in  a  captive  market, 
this  is  the  greatest  opportunity  in  tv  time  sales 
you  can  find.  It's  a  small  market  but  a  healthy 
one.  Contact  Jerry  Burns,  General  Manager, 
KIVA-TV,  Yuma,  Arizona. 


Technical 


Assistant  chief  engineer  for  100  kw  vhf  large 
S.  E.  area.  Must  have  good  knowledge  video 
theory  and  operations.  Able  to  assume  mainte- 
nance responsibilities.  Good  salary,  excellent 
opportunity  under  stable  management  in  suc- 
cessful tv  operation.  Replies  confidential.  Box 
631D,  B-T.  

Need  engineer  with  limited  tv  experience.  Ex- 
cellent opportunity  for  broad  experience  in  every 
engineering  division  of  network  tv  station  in 
southwest.  Also  will  shortly  have  opening  for 
good  announcer.    Box  646D,  B'T.  

Television  engineers:  Must  have  experience  in 
vhf  or  uhf  transmitters  and/or  control  and  asso- 
ciated equipment.  Ideal  working  conditions. 
Apply  by  letter  only,  stating  qualifications,  ref- 
erences, salary  desired.  C.  R.  Thon,  Chief  Engi- 
neer,  WGLV-TV,  Easton,  Pa.  

Production-Programming,  Others 

Excellent  opportunity  for  experienced  television 
continuity  department  head  in  long  established 
major  vhf  station.  Creative  and  administrative 
ability  essential.  Send  complete  information  on 
education,  background  and  experience  with  sam- 
ple copy  to  Box  632D,  B'T.   


Situations  Wanted 


Managerial 


Successful  salesman  large  metropolitan  western 
market,  desires  opportunity  for  expansion  into 
possible  management-ownership  smaller  station. 
Under  40,  capable,  mature.  Can  furnish  proof 
of  performance  and  excellent  recommendations. 
Have  cash  for  initial  investment  if  potential  is 
right.  Prefer  Rocky  Mountains  or  west.  Box 
565D,  B'T.  

Successful  manager,  commercial  manager  em- 
ployed in  present  job  for  many  years  desires 
change.  Producer.  Excellent  references.  Prefer 
southwest.    Box  568D,  B'T.  

Sales  manager  am  or  tv.  Time  salesman  for  sta- 
tion rep.  Station  salesman  '48-'53— Presently  em- 
ployed by  representative  in  New  York.  Out- 

standing  sales  record.  Box  598D,  B'T.  

Florida  broadcasters!  Wish  I  could  meet  with 
you  in  Miami,  but  I  am  still  looking  for  that 
Florida  connection.  Management,  sales,  or  part 
investment.    Box  605D,  B'T.    Am,  fm  and  tv 

experience,  all  phases  except  technical.  

Commercial   manager,   15  vears  small  market. 

Now  employed.    Box  634D,  B'T.  

Age:  36.  Experience:  12  years  radio — IV2  tele- 
vision. Education:  B.  Sc.  business  administration. 
M.  A.  with  thesis,  "Personnel  Administration  in 
Radio   and  Television."     Greatest  asset:  Many 

friends.    Box  648D,  B'T.  

Experienced  manager,  economy  minded,  witness 
this  ad.  Good  radio  background.  Box  658D,  B'T. 
Sales  manager — manager  now  available.  20  years 
experience  all  phases  of  radio  with  accent  on 
sales  in  both  large  and  small  markets.  Recently 
sold  interest  in  southern  station.  Family  man, 
community  leader,  with  highest  references  in  in- 
dustry. Available  for  personal  interview.  Box 
670D.  B'T.  

Managers-sales  manager — radio  or  tv,  considered 
among  the  best  in  sales.  Over  20  years  experi- 
ence. Good  man,  looking  for  good  station.  Will 
go  anyplace.  Very  best  of  references  as  to  char- 
acter and  ability.  Not  afraid  of  tuff  market. 
This  is  not  just  another  ad,  I  can  really  get  the 
job  done.    Box  678D,  B'T. 


Salesman 


Salesman-program  director:  Experienced,  capabl 
all  phases  radio.  Proven  asset  to  medium  an 
small  market  operations.  Data  upon  reques 
Box  642D,  B'T. 

Announcer-salesman:  Excellent  voice,  some  e> 
perience,  dependable.  Desire  sales  opportunit- 
Will  travel.    Box  690D,  B'T. 


Announcer 


Announcer-experienced,    mature.    Summer    r( ! 
placement,  or  now  thru  Sept.    Experienced  pre 
duction,   direction,   copy.     Taught  radio.  Be 
437D,  B'T. 

Combo  man,  some  experience,  wishes  local  st 
tion  employment  within  commuting  distance 
New  York  City.  Box  463D,  B'T. 

California  stations:  Good  announcer  wants  got 
job.  Midwesterner,  25,  experienced.  Box  509! 
B'T. 

Combo  man — college  graduate.  Good  news,  spor 
play-by-play,  baseball,  football,  light  experien 
car.  Draft  exempt.  Preferably  250-500  watt  st 
tion.    Box  553D,  B'T. 

Team,  male  and  female,  3rd  phone  each.  Saleat 
personalities,  do  early  morning  show  and  loc 
women's  hour.  Willing,  sell  and  service  accoun 
Contract,  or  staff  with  talent,  until  show  tir 
sold.  Box  613D.  B'T,  or  DUpont  7-1432,  Bradl 
(9-1  EDT),  Washington.  D.  C. 

Six  months   experience.     Emphasis — news, 
Veteran.    Box  564D,  B'T. 

Florida  position,  1st  phone  graduate,  no  drift 
reliable,  conscientious,  "earnest.    Box  620D,  B- 

Experienced  major  phases,  now  employed,  desii 
position  with  potential  and  chance  to  do  mo: 
Prefer  midwest.    Box  623D,  B'T. 

Announcer-DJ.  Employed  mid-Atlantic  ma; 
market.  Four  years  experience.  College  gr£ 
uate.   Married.    Want  northeast.   Box  625D,  B 

Experienced  staffman.  All  phases  broadcastir 
cross  board  operations-newscasts,  commerci; 
disc  jockey  (ad-lib-interviews-balance)  pleasi  • 
voice  and  personality — available.   Box  626D,  B; 

Negro  DJ  wants  small  station.   Tape,  ticket,  r 
erences.    Light  experience.    Box  627D,  B'T. 

Alert,  conscientious  announcer.  Light  experien 
combo  work,  southern  station.  Strong  on  fa 
programming.  Third  class  ticket,  tape,  resui 
Veteran,  married.    Can  travel.    Box  628D,  B'l 

Announcer.  Five  years-,  experience.  Matt 
Persuasive  air  style.  Finest  references.  I 
630D,  B'T. 

Good  caliber  announcer  —  varied  experience 
seeking  position  approximately  two  hund 
miles  from  New  York  City.    Box  633D,  B'T. 

Dependable — versatile — 1st  phone,  wants  pen) 
nent  position,  advancement  staff  announcer  ,r. 
work  television  or  radio.    Prefer  union  stat 
Box  636D,  B'T. 

Announcer — experienced  5  years  all  pha. 
Available  15  July  after  Navy  discharge:  .27;  rr; 
ried,  car,  1st  phone.  Program  director  small  c 
tion — announcer  large  city.  Salary  requirenu  ! 
3  figures.   40  hour  week — future.   Box  637D, 

Young  experienced  DJ.  Specialty,  staff.  Nc 
board.    Knows  music.    Resume.    Box  643D,  I 


Announcer,  25,  experienced.  Strong  music  |jti 
news;  operate  board.  Tape  available.  Box-6'JM 
B'T.  , 

Need  a  hard  working,  very  ,  conscientious  coi  w 
man?    First  phone,  experienced,  sober,  man' 
Will  consider  straight  engineer  in  larger  stal  l: 
Box  653D,  B'T. 

Extra!  Extra!    Announcer-newscaster,  with  q 
to  listen  to  speaker.    Box  654D,  B'T. 

Sports  station  take  note!  Salable  sportscEii 
with  experience  wants  to  relocate  with  sp  J 
minded  station.  Sports-director  at  small  ind'  > 
present.  Personal  interview,  future  and  per  j 
nent  position  main  requisites.  Radio  wise, 
satile.    Box  660D,  B'T. 

Midwest.  Ability,  voice,  background  for  ex* 
tional  news,  commercials,  records.  Year  exijg 
ence  indicating  solid  prospects,  steady  deve  > 
ment  Single,  32.  Details  appreciated;  avai>  m 
immediately.   Box  667D,  B-T. 

Need  an  announcer?  Don't  hire  me.  I'm  terr  m 
But,  if  you  insist,  I'll  send  a  tape  and  resi-B 
Box  669D,  B'T. 


I 


Situations  Wanted — (Cont'd) 

!  "Living  with  Lil" — 78  rhythmic  revolutions  per 
minute  when  Lil  spins  the  discs.  Copy  and  wom- 
I  en's  shows  too.    Attractive,  personable,  negro. 
|  Box  673D,  B-T.  

Top  announcer.   Recent  school  graduate,  college, 
negro  with  unmarked  speech.    Collective  appeal. 
1  Tape,  photo,  resume.    Box  675D,  B-T. 

News  editor,  staff  announcer,  4  years  experience, 
dee  jay.  27,  veteran,  permanent,  dependable. 
Box  680D,  B-T.  

Announcer,  recent  broadcasting  school  graduate. 
Good  DJ,  news,  sports,  board.    Tape.   Box  688D, 
'  B-T.   

Announcer-DJ,  2Vz  years  experience,  versatile, 
excellent  news  and  commercial  delivery;  thor- 
ough knowledge  of  music.  Best  references.  Col- 
lege. Seeking  permanent  position  with  progres- 
sive organization.  Tape  and  resume.  Box  689D, 
B-T.  

Available — experienced  announcer,  DJ.  News. 
Married.  Boesch.  318  N.  Locust,  Centralia,  111. 

Wanted — employer  who  is  willing  to  hire  little 
-  experienced  announcer.   Cambridge  Radio  School 
graduate.    Strong  DJ.  news,  commercials.  Vet- 
eran.  Ray  Cascone,  85  Hillside  Avenue,  Mt.  Ver- 
;  non,  N.  Y. 

-  -  Announcer,  staff — personality,  DJ,  strong  com- 
1  mercials,  news,  veteran,   travel.  Tape — resume. 
Bob  Ditcher,  1154  Sheridan  Avenue,  Bronx  56, 
New  York.    JErome  8-2159. 

Excellent,  experienced  announcer  available.  Lou 
Douglas,  %  Plevretes,  3252  45th  Street,  Long 
Island  City  3,  N.  Y.  

_ .  Announcer,  AFTRA.  experienced  personality  DJ, 
news,  console.    Bud  Ferris,  1821  E.  3rd  Street, 
t  Brooklyn  23,  N.  Y. 


Situations  Wanted— (Cont'd) 


Situations  Wanted — (Cont'd) 


Announcer,  negro.  Disc  jockey  and  ad-lib  spe- 
cialist. Marion  Leroy  Frazier,  105-19  37th  Ave., 
Corona  68,  New  York. 


i  Announcer — ambitious,  veteran,  DJ — strong  com- 
mercials and  news.'  Travel.  Stan  J.  Kordel,  3407 
DeKalb  Avenue,  New  York  67,-  N.  Y.  OLinville 
2-4620. 

-.»   ;  • — :  :  

si  1  year  experience  hillbilly,  popular.  Call  7141, 
si  St.  Paul,  Virginia.  Write  Lesley  Pack,  St.  Paul, 
:  :  Virginia. 

f  Announcer  and/or  director,  3M>* years  experience, 
1    both  radio  and  television.    Donald  Parker,  32 
Porter  Street,  Maiden,  Massachusetts. 

g3j  Announcer,  school  experience  only,  commercial 
voice,  good  DJ,  news,  sports.    Tape.  Available 

_1  now.  Joe  Pasca,  2131  Chatterton  Avenue,  Bronx 
72,  N.  Y. 

Experienced  announcer.  Single.  Draft  exempt. 
—  Good  references.  Network  affiliate.  Doug  Stone, 
M  611  Page,  Austin,  Minnesota. 

#   "  

Staff  announcer.  One  year's  experience.  DJ 
~T  news,  control  board,  married,  veteran.  Roy  A. 
Bf  Williamson,  643  Front  Street,  Teaneck,  N.  J.  . 

Technical 

Engineer,  experienced,  operation,  maintenance, 
„t  am,  fm,   1st  ticket.    No   combo.  Immediately 
available.  Box  593D,  B'T. 

IB  Chief  four  years,  radio  eight.  Experienced  West- 
^•4j  ern  Electric,  directional,  construction.  Phone, 
j'l   telegraph,  amateur,  married,  car.   Box  638D,  B'T. 

...  j    Transmitter  engineer,  first  class,  college  trained, 
Ljj  experienced  am-tv.    Desires  permanent  position 
in  Gulf  Coast  states.    Box  650D,  B-T. 

 - 

Transmitter  engineer,  experience,  married.  No 
announcing.    Available  July  1st.    Box  655D,  B-T. 

Texas,  southwest:  Chief  engineer,  fourteen  years 
diversified  experience,  light  announcing.  Box 
657D,  B-T.  -  ' 


Experienced  chief  engineer,  good  maintenance, 
available  soon.    Box  681D,  B-T. 

Technician — 6  years  experience,  console,  trans- 
mitter, remotes,  recordings.    Box  682D,  B-T. 

Engineer  or  chief  small  station.  Mature,  highly 
experienced  technician — 17  years  broadcasting, 
desires  contact  for  July  leading  to  permanent 
situation.    Box  685D,  B-T. 

1st  phone,  recent  graduate  RCA  technical  school. 
Station  experience  in  service.  Willing  to  work 
hard  and  learn.  Will  relocate.  Write  Frank  Del 
Rosso,  182  Oakland  Ave.,  Jersey  City,  N.  J. 

Straight  engineer,  experienced,  first  phone  ham 
license,  now  available.  Richard  Roeder,  504 
Benner  Street,  Highland  Park,  New  Jersey 


Production-Programming,  Others 

Experienced  copywriter,  employed,  seeks  better 
opportunity.  Can  write  copy  that  sells.  Capable, 
reliable.    Box  651D,  B-T. 

Copy-girl,  traffic,  air  work.  General  experience 
in  program  department.  23,  college  graduate, 
references.   Resume  and  tape.   Box  652D,  B-T. 

Rough  tv  competition?  Seven  years  radio,  six 
tv  program  manager.  Interested  radio  alone  or 
dual  am-tv  operation.  Confidential.  Box  663D, 
B-T. 

Experienced  in  programming,  sales,  production 
and  broadcasting.  Have  managerial  experience. 
Play-by-play  Class  AA  baseball,  college  football 
and  basketball  .  .  .  also  staff  work.  Can  write 
or  re-write  local  news.  Family  man  .  .  .  depend- 
able and  congenial.    Box  684D,  B-T. 

Merchandising  and  promotion  salesman  available. 
Five  years  experience  with  merchandising,  prod- 
uct display,  sales  analysis,  demonstrations,  with 
large  national  soap  companies  and  food  compa- 
nies. College  graduate,  vet.,  please  write  Box 
693D,  B-T. 


Practical,  well  educated,  executive  engineer  with 
unusual  experience  in  all  phases  of  am,  fm,  and 
tv.  Interested  in  responsible  position  with  re- 
sponsible organization.  Excellent  references. 
Complete  details  on  request.    Box  671D,  B-T. 

RCA  graduate,  single,  first  phone,  some  elec- 
tronic experience,  prefer  East  Coast.  Box  676D, 
B-T. 

Physics  major,  34,  family  man,  13  years  experi- 
ence, all  phases  broadcasting,  including  8  years 
engineer  with  "The  Voice  of  America."  Cur- 
rently employed,  electronic  research,  L.  A.  area. 
Want  permanent  job  with  responsibilities,  West 
Coast.    Box  679D,  B-T. 


Television 


Situations  Wanted 


Managerial 


Tv  sales  manager  available.  Heavy  background 
in  regional  and  national  selling.  Vhf  sales  man- 
ager in  top  market  for  over  year.  Married,  fam- 
ily, young,  aggressive,  stable.  Excellent  recom- 
mendations. Midwest  preferred.  Available  July 
15.   Address  inquiries  to  Box  674D,  B-T. 


Salesmen 


Top-flight  advertising  salesman — 5  years  sales  ex- 
perience, including  radio,  desires  television  sales. 
Journalism  graduate,  veteran,  relocate  anywhere. 
Box  588D,  B-T. 

Salesman  15  years  small  radio  market,  now  em- 
ployed wants  tv  connection.    Box  635D,  B-T. 


Announcers 


1st  phone-announcer — desire  tv  position,  north- 
east area.  Four  years  am  network,  married, 
RCA  graduate.    Box  683D,  B-T. 


Technical 


Presently  employed  chief  engineer  vhf,  inter- 
ested in  relocating  in  permanent,  progressive 
new  or  existing  operation.  Experienced  all 
phases  tv  including  building  design,  installation 
and  personnel  training.    Box  552D,  B-T. 


Production-Programming,  Others 


Film  editor.  Year  experience  midwest  station. 
Did  some  directing.  Still  and  motion  picture 
photo  bug.  Will  travel,  27,  single,  veteran.  Con- 
sider anything.    Box  475D,  B-T. 

Program  director  with  sound  background  of  suc- 
cessful programming  and  production  in  all  phases 
of  radio  wants  to  put  mature,  creative  showman- 
ship to  work  in  television.    Box  640D,  B-T. 


Tv  program  manager  and  film  director — 10  years 
experience  radio  and  tv — presently  employed  in 
above,  capacity — interested  in  challenge  of  larger 
market.  Prefer  east  coast  or  Florida.  Box  649D, 
B-T. 

Hypo  your  Hooper!  Program  manager  employed 
vhf  desires  to  relocate.  Not  afraid  of  urn.  Con- 
fidential.  Box  664D,  B-T. 

Program  director  for  your  currently  operating 
station  or  for  the  applicant  desiring  capable  man 
to  prepare  FCC  exhibits  through  putting  and 
maintaining  station  on-the-air.  7  years  proven 
experience,  in  tv,  film,  stage,  radio,  recording. 
All  details  by  contacting  Box  665D,  B-T. 

Young  production  manager,  director,  have  four 
years  tv  experience.  Directed  and  produced 
local  and  network  shows.  Film  and  agency  back- 
ground at  large  station.  Have  family  and  excel- 
lent references.   Box  677D,  B-T. 


For  Sale 


Stations 


Rocky  Mountain.  Indie.  1  kw.  Only  $15,000 
down.    Box  624D,  B-T. 

Excellent  250  watt  daytime  facility,  modern  plant 
all  under  one  roof,  only  station  in  town  of 
15,000,  profitable,  midwest,  100%  for  sale.  Only 
principals  financially  qualified  respond.  $85,000 
total.   Terms  possible.   Box  659D,  B-T. 

For  sale,  all  or  part  of  established  uhf  network 
affiliate  television  station  in  major  Eastern  mar- 
ket. Small  cash  payment.  Write  or  wire  Box 
672D,  B-T. 

Other  station  interest  makes  it  necessary  to  sell 
profitable  local  station  New  York.  Princi- 
pals only.    Box  691D,  B-T. 

Free  list  of  good  radio  buys  now  ready.  Jack 
L.  Stoll  &  Associates,  4958  Melrose  Ave.,  Loa 
Angeles  29,  California. 

Radio  and  television  stations  bought  and  sold. 
Theatre  Exchange,  Licensed  Brokers,  Portland 
22,  Oregon. 

Northwest.  250  watter,  D,  1230  kc.  Unopposed  city 
of  12,000.  Gill-Perna,  UP,  Raytheon,  studio  trans- 
mitter. $11,000.00  will  handle.  May  Brothers, 
Brokers,  Binghampton,  N.  Y.  List  your  station 
with  us.   We  have  the  buyers. 


Equipment  Etc. 


One  kw,  am,  Raytheon  transmitter.  Used  7,000 
hours.  Like  new  condition.  Available  immedi- 
ately.  We  went  to  5,000.    Box  629D,  B-T. 

Have  spare  zoomar  lens;  perfect  condition.  Box 
686D,  B-T. 

GE  10  kw  fm  transmitter  in  excellent  condition. 
$3,000.00  fob  KOWH,  Omaha,  Nebraska. 

Best  offer  takes  325  ft.  Model  H-30  Truscoh 
Tower  standing.  Available  about  60  days. 
WBML,  Macon,  Ga. 

Priced  for  quick  sale!  Now  in  use — available 
before  July  1st.  375  foot  Windcharger  tower, 
type  300,  A-3fl.  beacon  and  side  lights,  suitable 
for  -tv;  Gates  250  watt  transmitter,  type  250  C-l, 
operating  at  730  kc  with  complete  Rust  remote 
control  set;  Gates  modulation  monitor,  type 
M02639;  Doolittle  frequency  monitor,  model  FD- 
1A,  serial  #1355  operating  at  730  kc;  300'  coax. 
%".  Save  thousands!  Phone  36-2703,  WDIA, 
Memphis,  Term. 

3  RCA  #70-C  turntables  with  arms  and  Universal 
pickups.  2  Fairchild  #524B1  turntables  with 
Western  Electric  arms  and  pickup  #9-A.  2  spare 
heads  (RCA  Universals).  Practically  new  equip- 
ment. Reasonable  offers  accepted — WHAT,  1505 
Walnut  Street,  Philadelphia,  Pa. 

558-ft.  self-supporting  tv  tower  type  F-30  Trus- 
con.  In- storage.  Can  deliver  immediately.  WIRE, 
Indianapolis,  Indiana. 

Projectors:  On  hand  for  immediate  delivery,  the 
new  HolmesTP  projector.  Regular  price  $2,385.00. 
Special  for  June  $1,795.00,  a  real  buy.  Also  re- 
built and  in  new  condition,  Holmes  Model  LT 
complete.  Regular  $1,800.00.  One  only  at  $1,195.00. 
Gates  Radio  Cbmpany,  Quincy,  Illinois.  Tele- 
phone 8202.    Ask  for  Mr.  Whitman. 

For.  Rent:  Professional  television  cameras  and 
crews  for  remote-  or  studio  use.  Universal  Broad- 
casting System,  2193  Commonwealth  Ave.,  Boston 
35.  Mass. 


(Continued  on  next  page) 


For  Sale 


Miscellaneous 


Situations  Wanted  (Cont'd) 


Steel  radio  towers,  fully  insulated,  free  standing, 
no  guys,  with  tuning  houses,  obstruction  lights, 
painted  international  orange  and  white,  in  near 
new  condition.  125  feet  from  insulators  to  top. 
$700.00.  f.o.b.  Los  Angeles.  Will  erect  anywhere 
United  States  for  additional  $1,750.  Vic  Martin, 
Contractor,  Arroyo  Parkway  at  Glenarm,  Pasa- 
dena, California. 

Newest,  space-saving  workbench,  48"  x  24"  x  33", 
completely  equipped,  shipped  f.o.b.  knocked 
down,  minutes  assembled,  only  $9.95;  Riolemtel, 
Palatka,  Florida. 

One  Blaw  Knox  insulated  self-supporting  tower. 
Type  CK,  364'.  $5,000.00  dismantled.  J.  M.  Ham- 
ilton &  Co.,  Box  2432,  Gastonia,  N.  C. 

GE  kw  fm  transmitter,  monitor,  racks,  jack 
panels,  console,  WE  and  RCA  microphones,  re- 
mote equipment,  turntables,  Magnecorder,  etc. 
Box  221,  Lebanon,  Tennessee. 


Wanted  to  Buy 


Stations 


Radio  station  with  potential  but  suffering  from 
absentee  ownership,  poor  management  or  bad 
breaks.  Will  purchase  provided  you  will  take  a 
realistic  price.  Your  are  dealing  with  individual 
confidentially.    Box  668D,  B>T. 


Equipment,  etc. 


Want  used  300MM  beacon  and  flasher.  Box  455D, 
B«T. 

Fm  transmitter,  1  kw.  Also  accessories.  Will 
consider  250  w.  Describe  fully,  including  price. 
Box  656D,  B-T. 

Used  broadcasting  transmitter,  1,000  watts  or  less. 
Write  Chief  Engineer,  KSWI,  or  call  4041  Council 
Bluffs,  Iowa. 


Noise  and  distortion  meter;  audio-signal  oscilla- 
tor.   WICY,  Malone,  N.  Y. 


Used  250  watt  am  broadcast  transmitter.  Radio 
Station  WMS,  Williamstown,  Mass. 


Miami  school  system  needs  General  Electric 
BF-2-A,  3  kw  or  equivalent  if  priced  right  (edu- 
cational outlet).  Contact  Vernon  Bronson,  Di- 
rector, WTHS,  275  N.  W.  2nd  Street,  Miami  36, 
Florida. 


Used  camera  chain  wanted  for  instructional  pur- 
poses. Northwest  Broadcasting  School,  527  S.W. 
12th,  Portland,  Oregon. 


Instruction 


FCC  operator  license  quickly.  Individualized 
instruction  correspondence  or  residence.  Free 
brochure.  Grantham,  6064  Hollywood  Blvd.,  Hol- 
lywood, California. 


r  N 

STOP  .  .  .  LOOK  .  .  .  LISTEN  .  .  . 
TO  THESE  RESULTS 

A  Florida  Publisher  Writes: 

".  .  .  My  use  of  BROADCASTING  • 
TELECASTING  Magazine  classified  ads 
over  a  period  of  five  months  has  sold 
422  copies  of  our  new  Speakers  Diction- 
ary to  radio  and  television  stations 
throughout  the  U.S.A.,  Canada,  Puerto 
Rico  and  the  Hawaiian  Islands.  I  know 
this  result  was  through  BROADCAST- 
ING •  TELECASTING  because  my  ap- 
peal to  radio  and  television  stations  was 
only  advertised  in  B»T  .  .  .  Sales  are 
still  coming  in. 

(signed) 
Rod  Arkell, 
Sebring,  Fla. 

B#T  can  do  the  same  for  you.  When 
do  we  start? 


Wanted:  Good  public  inquiry  contracts.  5,000 
kilowatt  station  in  deep  south,  presently  using, 
with  excellent  results.    Write  Box  661D,  B«T. 


Experienced  television  salesman  and  producer 
are  interested  investing  in  established  syndicated 
film  series  to  acquire  distribution  rights  for 
equity  in  film  properties.    Box  692D,  B»T. 


Help  Wanted 


TV  PERSONNEL  WANTED 

Channel  8  Station  opening  August  1  is 
looking  for  top  personnel.  This  station 
is  affiliated  with  CBS  radio  outlet  in  West 
Virginia's  richest  market.  Looking  for 
announcers  on  both  radio  and  TV;  news 
men  on  air  or  camera  (writing  and  pho- 
tography) ;  producers-directors;  film  edi- 
tors; TV  continuity  writers.  Want  expe- 
rienced, dependable,  sober  people  for  op- 
portunity to  advance.  Write:  Program 
Director,  WCHS-TV,  Charleston,  W.  Va. 


ANNOUNCERS-COPYWRITERS 
Southern  New  England  radio  station  in 
competitive  AM-TV  market  needs  hard- 
selling  air  personalities  with  all-round 
abilities.  Block  programming,  promotion, 
assure  future. 

Also  experienced  commercial  copywriter- 
secretary. 

Interested  in  top-of-your-class  degree 
broadcasting  graduates;  or  professionals 
seeking  new  opportunities. 
Send  complete  background,  photo,  refer- 
ences, tape.  All  replies  answered 
immediately. 

Box  641D,  B*T 


Situations  Wanted 


TEAM  AVAILABLE  NOW 
First  Phone  Operator  & 
Girl  Seript  Writer 

Here  is  an  unusual  husband-wife  team, 
both  college  educated  with  fine  voices,  who 
wish  to  work  in  mid-south  or  southwest. 
Husband,  age  31,  has  first  phone  license, 
extensive  electronic  engineering  back- 
ground, good  news  announcer.  Can  be 
engineer  on  duty  for  remote  operation. 
Can't  work  board  due  to  physical  disabil- 
ity. Wife,  age  25,  good  appearance  and 
personality,  can  write  copy,  handle  traffic, 
board,  public  relations,  announce.  Start- 
ing salary  about  $360.  per  month. 

Write  Box  662D,  B«T 


Television 


Situations  Wanted 


Managerial 


RELIABLE  EXECUTIVE 
Available  tor  managership  medium  market  TV  or 
TV-AM  operation.  Nearly  20  years  thorough  broad- 
casting background.  Last  8  years  in  management; 
presently  General  &  Commercial  Manager  of  successful, 
profitable  VHF  small  community.  Seeking  opportunity 
offering  greater  scope  for  sales,  promotion,  program- 
ming and  administrative  capabilities,  preferably  where 
competition  exists.  Family  man.  sober,  best  references. 
Would  consider  key  secondary  position  larger  market. 
For  full  particulars  on  the  man  who  can  take  charge 
and  make  your  investment  produce  write  or  wire  Box 
622D,  B.T. 


Production-Programming,  Others 


GENERAL  MANAGER 

5  years  experience  — -  managed 
both  vhf  and  uhf.  Has  completely 
built,  trained  and  organized  new 
station.  Long  on  sales-engineer- 
ing and  program  background. 
Excellent    record    as    producer  I 


<t>  <§><§><#>  <§><$><$>  <§>  #<§><§><§>  <§>  <§>  <|>  <t>  <§>  <§><§><§><§><§><§>  <$><§>  ^> 
Production-Programming,  Others 


and  money  maker.  Desire  per- 
manent location  in  Northeast 
quarter  U.  S.  or  Florida.  Box 
639D,  B*T. 


TV  PROGRAM  DIRECTOR 
with  thorough  knowledge  of  programming,  production, 
and  advertising  put  TV  station  on  air  and  into  black. 
Previous  experience  as  radio  and  TV  Program  Director 
includes  large  and  small  markets.  Looking  for  perma- 
nent position  in  programming  or  advertising  with 
medium  market  station.  Currently  employed  as  TV 
Program  Director  with  good  salary  but  available  with 
reasonable  notice.  Young  man  with  college  education 
and  excellent  references.  Full  details  upon  request. 
Box  36D,  B.T, 


For  Sale 


Equipment 


TOWERS 

RADIO— TELEVISION 

Antennas — Coaxial  Cable 

Tower  Sales  &  Erecting  Co. 
6100  N.  E.  Columbia  Blvd., 
Portland  11,  Oregon 


Instruction 

»  »         49         44  ^fci  «»         44         «»  '^fc.  «»  49 

I  GET  YOUR  FCC  LICENSE  NOW  / 

Special  Accelerated  Tutored  Classes 
Lowest  Price — Guaranteed — Day  or  Eve. 

No  Technical  Background  Required 
Inquire  Now  Classes  Starting 

Rad-Tel  Consultants 


f 


naa-iei  i^onsuuams  i 
I    1  Beekman  St.,  N.  Y.,  N.  Y.   Worth  4-1180  I 

•  4  ^fc  4*  ^fc  4*  ^fc  49  ^fci  «»  '■■fc  44         44  ^fci  «» 


Miscellaneous 


THE   BEST   IN  CCMHETE 

ERECTION  OF  TOWERS 

ANTENNA  LIGHTS  CO-AX  CABLE 

WRITE       CALL  WIRE 

J.  M.  HAMILTON  &  COMPANY 

PAINTING       ERECTION  MAINTENANCE 

YEARS  OF  EXPERIENCE 
Box  2432,  Tel:  4-2115,  Gastonia,  N.  C. 


Employment  Service 


BROADCASTERS 
EXECUTIVE  PLACEMENT  SERVICE 

Executive  Personnel  for  Television  and  Radio 
Effective  Service  to  Employer  and  Employee 
Howard  S.  Frazie* 
TV  cV  Radio  Management  Consultants 
708  Bond  Bldg..  Washington  S,  D.  C. 


PERSONNEL  PROBLEMS? 

We  render  a  complete  and  confidential  service 
to  Radio  &  TV  Stations  (near  and  far)  as  well 
as  Program  Producers. 

Griffin  &  Culver  Personnel  (Agency) 

280  Madison  Ave.,  New  York,  N.Y.  ORegon  9-2690 
Paul  Baron,  Dir.,  Radio  TV  and  Film  Div. 

Resumes  welcomed  from  qualified  people. 


Many  Openings  in  TV  &  Radio 

Can  Place  Qualified  Personnel  in  Many 
Sections.    Effective,  Confidential  Service 
to  Employees  and  Stations. 
Write 

RADIO  &  TV  PERSONNEL  DIVISION 
Bob  Bingham  Productions,  Inc. 

2322  Biscayne  Blvd.,  Miami,  Fla. 


(Continued  from  page  112) 

The  following  were  granted  Mod.  of  CP's  for 
extension  of  completion  dates  as  shown:  WATR- 
TV  Waterbury.  Conn.,  to  12-29-54;  WISE-TV 
Asheville,  N.  C,  to  12-29-54:  WNBQ  (TV)  Chi- 
cago, 111.,  to  1-1-55;  WHBQ-TV  Memphis,  Tenn., 
to  12-30-54;  KTVE  (TV)  Longview,  Tex.,  to  12-1- 
54-  KNUZ-TV  Houston,  Tex.,  to  12-29-54;  KOAM- 
TV  Pittsburg,  Kan.,  to  1-1-55;  KLZ-TV  Denver, 
Colo  to  9-1-54;  WDAN  (TV)  Danville,  111.  to 
7-31-54. 

Actions  of  June  1 
WMCF  Memphis,  Tenn.,  Memphis  Pub.  Co. — 

Granted  license  for  fm  broadcast  station;  ch.  259 
199.7  mc),  300  kw,  U  (BLH-966). 

Remote  Control 
KGKB    Tyler,    Tex.,    Lucille   Ross  Lansing- 
Granted    authority   to   operate   transmitter  by 
remote  control. 


June  7  Applications 

ACCEPTED  FOR  FILING 

Modification  of  CP 

WACL  Waycross,  Ga.,  Teletronics  Inc. — Mod. 
of  CP  (BP-8439),  as  mod.,  which  authorized 
change  in  hours  of  operation  and  installation  of 
DA  for  night  use  only  and  changes  in  the  DA 
system  for  extension  of  completion  date  (BMP- 
6541). 

WORX  Madison,  Ind.,  Electronic  Laboratories 
Inc.— Mod.  of  CP  (BP-8835)  which  authorized 
new  standard  broadcast  station  for  extension  of 
completion  date  (BMP-6540). 

License  for  CP 
WTOC-FM  Savannah,  Ga.,  Savannah  Bcstg.  Co. 
—License  to  cover  CP  (BPH-1913)  which  author- 
ized changes  in  licensed  station  (BLH-969). 

Modification  of  CP 
WNBK  (TV)  Cleveland,  Ohio,  National  Bcstg. 
Co.— Mod.  of  CP  (BPCT-1789)  which  authorized 
an  auxiliary  antenna  to  be  used  in  connection 
with  existing  tv  station  for  extension  of  comple- 
tion date  to  10-25-54  (BMPCT-2160). 

KOTV  (TV)  Tulsa,  Okla.,  Osage  Bcstg.  Corp. — 
Mod  of  License  and  Mod.  of  CP  to  change  name 
"  to  KOTV  Inc.  (BMLCT-21,  BMPCT-2152). 

KOTV  (TV)  Tulsa,  Okla.,  Wrather-Alvarez 
Inc.— Amended  to  change  corporate  name  to 
1  Osage  Bcstg.  Corp.  (BRCT-48). 
J  WOR-TV  New  York,  N.  Y.,  General  Teleradio 
Inc.— Mod.  of  CP  (BPCT-1308),  as  mod.,  which 
1  authorized  changes  in  facilities  of  existing  tv 
;  station  for  extension  of  completion  date  to 
.  10-1-54  (BMPCT-2162). 

J'  WFBG-TV  Altoona,  Pa.,  The  Gable  Bcstg.  Co. 
I  —Mod.  of  CP  (BPCT),  as  mod.,  which  authorized 
i  new  tv  station  for  extension  of  completion  date 
[  to  12-30-54  (BMPCT-2158). 

WHA-TV  Madison,  Wis.,  Wisconsin  State  Radio 
Council— Mod.  of  CP  (BPET-47)  which  author- 
ized new  non-commercial  educational  tv  station 
for  extension  of  completion  date  from  6-7-54 
BMPET-37). 


June  8  Decisions 

ACTIONS  ON  MOTIONS 
By  Hearing  Examiner  H.  Gifford  Irion 

Chief  Broadcast  Bureau — Granted  petition  for 
extension  of  time  from  June  2  to  June  9  in  which 
to  submit  proposed  findings  re  application  of 
Desert  Television  Co.  for  ch.  13  at  Las  Vegas, 
Nev.  (Docket  10895). 

Daytona  Beach,  Fla.,  Telrad  Inc. — Ordered  the 
record  closed  in  proceeding  re  application  for 
ch.  2  (Docket  10929). 

By  Hearing  Examiner  Fanney  N.  Litvin 
Hartford,  Conn.,  The  Travelers  Bcstg.  Service 
Corp.,  Hartford  Telecasting  Co. — Granted  joint 
petition  for  leave  to  reopen  the  record  in  pro- 
ceeding re  applications  for  ch.  3  (Dockets  8621, 
10699),  for  the  sole  purpose  of  receiving  in  evi- 
dence corrected  page  116  of  Exhibit  No.  123  and 
page  12  of  Exhibit  No.  1,  and  thereupon  closed 
the  record. 

By  Hearing  Examiner  Claire  W.  Hardy 
Henderson,    Nev.,    Southwestern    Pub.    Co. — 

Granted  petition  for  leave  to  amend  its  applica- 
tion for  ch.  2  (Docket  11016),  to  show  current 
financial  position,  etc. 

By  Hearing  Examiner  John  B.  Poindexter 

On  motions  of  Odessa  Tv  Co.  (a  joint  venture), 
and  The  Odessa  Tv  Co.,  Odessa,  Tex.,  postponed 
from  June  7  to  June  8  the  hearing  re  tv  ch.  7  in 
Odessa,  Tex.  (Dockets  10974  et  al.). 

By  Hearing  Examiner  Thomas  H.  Donahue 
Sacramento,    Calif.,    Sacramento   Bcstrs.  Inc., 
KCRA  Inc. — On  motions  of  applicants,  corrected 
the  record  in  this  proceeding  re  ch.  3  (Dockets 
9012,  10294). 

By  Hearing  Examiner  Basil  P.  Cooper 
South  Bend,  Ind.,  South  Bend  Bcstg.  Corp.; 
Notre  Dame,  Ind.,  Michiana  Telecasting  Corp. — 
Granted  motions  of  applicants  to  change  date 
to  Aug.  6  for  advising  the  Examiner  and  others 


of  the  identity  of  witnesses  and  provide  for 
cross-examination  and  taking  of  oral  testimony 
in  re  ch.  46  (Dockets  10534,  35). 

By  Hearing  Examiner  Isadore  A.  Honig 
Omaha,  Neb.,  KFAB  Bcstg.  Co.,  Herald  Corp. 

— On  request  of  the  Chief  Broadcast  Bureau,  con- 
tinued from  June  7  to  June  8  the  further  hearing 
conference  in  proceeding  re  ch.  7  (Docket  9009, 
10909). 

By  Hearing  Examiner  Herbert  Sharfman 

On  request  of  Columbia  Broadcasting  System 
Inc.  continued  further  hearing  conference  from 
June  7  to  June  10,  and  points  of  reliance  to  be 
exchanged  by  5  p.m.  June  9,  in  re  application  of 
Zenith  Radio  Corp..  et  al.,  for  ch.  2  in  Chicago 
(Dockets  8917  et  al.) 


June  9  Decisions 

ACTIONS  ON  MOTIONS 
By  Comr.  Robert  E.  Lee 

Granted  petition  of  Kolero  Telecasting  Corp., 
Milwaukee,  for  withdrawal  of  petition  filed  Jan. 
15,  to  review  order  of  hearing  examiner  denying 
petition  for  leave  to  amend,  and  petition  filed 
Jan.  18.  to  enlarge  issues,  etc.,  re  ch.  12,  and 
said  petitions  were  dismissed  (Action  of  6/8). 

Granted  petition  of  Wisconsin  Bcstg.  System 
Inc.,  Milwaukee,  for  withdrawal  of  petition  filed 
Jan.  7,  to  enlarge  the  issues,  etc.,  in  re  ch.  12 
proceeding,  and  response  to  said  motion  filed 
Jan.  7,  in  reply  to  petition  for  enlargement  of 
issues  filed  by  Milwaukee  Area  Telecasting  Corp. 
on  Dec.  28,  and  said  petitions  were  dismissed 
(Dockets  8954  et  al.)  (Action  of  6/8). 

Granted  petition  of  Milwaukee  Area  Telecast- 
ing Corp.,  Milwaukee,  filed  May  28  for  with- 
drawal of  petitions  to  enlarge  issues  to  determine 
financial  qualifications  of  other  three  applicants, 
and  motion  to  enlarge  issues  to  determine  area 
and  population  coverage,  both  filed  Dec.  28,  and 
said  petitions  were  dismissed  (Dockets  8954  et 
al.)  (Action  of  6/8). 

Granted  petition  filed  May  28,  by  Milwaukee 
Bcstg.  Co.,  Milwaukee,  for  withdrawal  of  eight 
pleadings  filed  by  it  during  period  from  Dec. 
28  to  Jan.  25,  in  proceeding  re  ch.  12,  and  said 
eight  petitions  were  dismissed  (Dockets  8954  et 
al.)  (.Action  of  6/8). 

By  Hearing  Examiner  Annie  Neal  Huntting 

Tulsa,  Okla.,  Central  Plains  Enterprises  Inc. — 

Granted  petition  for  leave  to  amend  its  applica- 
tion for  ch.  2  so  as  to  reflect  the  terms  of  an 
agreement  with  Oil  Capital  Tv  Corp.  dated  June 
4  (Docket  10839;  BPCT-1581). 

By  Hearing  Examiner  Fanney  N.  Litvin 

Granted  petition  of  Southland  Television  Co., 
for  leave  to  amend  its  tv  application  for  ch.  12 
in  Shreveport,  La.,  so  as  to  effect  a  change  in 
the  termination  date  of  contract  attached  to  Ex- 
hibit 10  (Dockets  10522  et  al.);  said  amendment 
tendered  with  petition  is  accepted;  reopened  the 
record  for  sole  purpose  of  accepting  in  evidence 
the  amended  termination  date  of  contract,  and 
thereupon  closed  the  record. 

By  Hearing  Examiner  Isadore  A.  Honig 

By  Memorandum  Opinion  and  Order,  granted 
petition  of  KFAB  Bcstg.  Co.  for  leave  to  amend 
its  application  for  ch.  7  in  Omaha,  Neb.  (Dockets 
9009,  10909). 

By  Hearing  Examiner  H.  Gifford  Irion 

Richmond,  Va.,  Richmond  Newspapers  Inc., 
Richmond  Tv  Corp. — Accepted  corrections  to  the 
record  submitted  by  both  applicants  in  proceed- 
ing re  ch.  12  (Dockets  8945,  10805). 

Buffalo,  N.  Y.,  Great  Lakes  Tv  Inc.,  Greater 


Erie  Bcstg.  Co.,  WKBW-TV  Inc.— Continued  fur- 
ther hearing  conference  from  June  28  to  June  29 
in  re  proceeding  for  ch.  7  (Dockets  10968  et  al.) 

By  Hearing  Examiner  Claire  W.  Hardy 
Memphis,  Tenn.,  WREC  Bcstg.  Service,  WMPS 
Inc. — Gave  notice  of  resumption  of  hearing  on 
June  15  in  re  proceeding  for  ch.  3  (Dockets  10761- 
62). 

By  Hearing  Examiner  Thomas  H.  Donahue 
Wichita  Falls,  Tex.,  White  Radio  Co.;  Lawton, 
Okla.,  Lawton  Bcstg.  Co.,  Progressive  Bcstg.  Co. 

— Formalized  by  Memorandum  an  oral  ruling 
made  by  Hearing  Examiner  on  May  28,  on  the 
record,  holding  in  default  for  failure  to  appear 
the  applicant  White  Radio  Co.  (Docket  10719; 
BP-8615),  re  proceeding  for  am  stations. 

TV  AND   AM   BROADCAST  ACTIONS 
KCAR,    Clarksville,    Tex.,    Texo    Bcstg.    Co. — 
Granted  application  for  extension  of  completion 
date  for  am  operation  on  1350  kc,  500  w,  D  (BMP- 
6477).    Comr.  Webster  dissented. 

WWOK  Charlotte,  N.  C,  Queen  City  Bcstg.  Co. 
— Granted  reinstatement  of  expired  am  CP;  en- 
gineering condition  (BP-9298). 

KIND-FM  Independence,  Kan.,  Central  Bcstg. 
Inc. — Granted  reinstatement  of  expired  CP  (BPH- 
1947). 

Renewal  of  License 

The  following  stations  were  granted  renewal 
of  licenses  for  the  regular  period: 

WDLC  Port  Jervis,  N.  Y.;  WMRP  Flint,  Mich.; 
WPEP  Taunton,  Mass.;  WTXL  West  Springfield, 
Mass.:  WGAY  Silver  Spring,  Md.;  WGVE  Gary, 
Ind.;  WJJL  Niagara  Falls,  N.  Y.;  WBUT  Butler, 
Pa. 


June  9  Applications 

ACCEPTED  FOR  FILING 
Modification  of  CP 
WITA  San  Juan,  P.  R.,  Electronic  Enterprises 
Inc.— Mod.  of  CP  (BP-8558),  as  mod.,  which  au- 
thorized change  frequency,  increase  power,  in- 
stall new  transmitter,  change  transmitter  loca- 
tion and  make  changes  in  the  antenna  system  for 
extension  of  completion  date  (BMP-6545). 

WKBT  (TV)  La  Crosse,  Wis.,  WKBH  Television 
Inc.— Mod.  of  CP  (BPCT-1120)  which  authorized 
new  tv  station  for  extension  of  completion  date 
to  12-28-54  (BMPCT-2166). 

KFYO-TV  Lubbock,  Tex.,  Globe-News  Pub.  Co. 
—Mod.  of  CP  (BPCT-838)  as  mod.,  which  au- 
thorized new  tv  station  for  extension  of  comple- 
tion date  to  1-6-55  (BMPCT-2164). 

CP 

WACH  Newport  News,  Va.,  Eastern  Bcstg. 
Corp. — CP  to  change  transmitter  location  to  114 
24th  Street,  Newport  News,  Va.,  and  increase 
height  of  tower  (combination  of  am  and  tv 
towers)  (BF-9316). 

KFIZ  Fond  du  Lac,  Wis.,  KFIZ  Bcstg.  Co.— 

CP  to  change  transmitter  location  to  On  Scott 
Street,  at  the  West  city  limits  and  just  outside 
of  Fond  du  Lac,  Wis.,  and  make  changes  in  the 
antenna  system  (increase  in  height)  (BP-9314). 

WOPI  Bristol,  Tenn.,  Radiophone  Bcstg.  Station, 
WOPI  Inc. — CP  to  change  tranmitter  location 
and  increase  antenna  height  with  fm  antenna 
side  mounted  (BP-9319). 

Application  Returned 
Laurel,  Miss.,  Carrol  F.  Jackson  and  D.  N.  Jack- 
son d/b  as  American  Southern  Bcstrs.— CP  for 
new  station  of  790  kc,  1  kw,  daytime  hours  only. 
Necessary  to  file  for  site. 


EASTERN 


Major  Market 

$65,000.00 

A  superior  facility  that 
needs  owner-management. 
Excellent  opportunity  to  cap- 
italize on  music-news  format. 


Single  Station  Market 

$100,000.00 

The  only  station  in  an  ex- 
cellent Ohio  market.  Net  cur- 
rent assets  of  approximately 
$20,000.00  included  in  sale 
of  100%  of  the  stock. 


Appraisals    •    Negotiations    •  Financing 
BLACKBURN  -  HAMILTON  COMPANY 


WASHINGTON,  D.  C. 
James  W.  Blackburn 
William  T.  Stubblefield 
Washington  Bldg. 
Sterling  3-4341-2 


RADiO-TV-NEWSPAPER  BROKERS 

CHICAGO 
Ray  V.  Hamilton 

Tribune  Tower 
Delaware  7-2755-6 


SAN  FRANCISCO 
Lester  M.  Smith 
235  Montgomery  St. 
Exbrook  2-5672 
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What  do  you  want  of  a 

television  station? 


COVERAGE? 


PRESTIGE? 


Operating  on  the  low  channel  2  dial  spot  with,  100,000 
watts  boomed  out  from  a  1062-ft.  tower,  WSB-TV  gives 
you  merchandisable  coverage  in  Georgia,  Alabama, 
Tennessee,  North  Carolina  and  South  Carolina.  (1) 
High  Tower,  (2)  maximum  power,  and  (3)  low  chan- 
nel are  the  three  ingredients  that  add  up  to  tops  in 
coverage  effectivity. 

WSB-TV  delivers*  listeners  in  18%  more  counties 
than  Atlanta  station  B;  in  106%  more  counties  than 
station  C.  In  the  outlying  25-74%  effective  coverage 
area,  WSB-TV  delivers  63,235  more  families  than 
station  B,  and  137,782  more  families  than  station  C. 
We  or  Petry  will  be  happy  to  show  you  supporting  sta- 
tistical evidence  in  full. 

WSB-TV  was  the  first  television  station  in  the  South, 
and  richly  shares  the  prestige  of  its  affiliate,  WSB 
Radio,  Dixie's  pioneer  broadcaster  with  a  record  of 
32  years  service  in  the  public  interest.  These  stations 
are  affiliated  with  The  Atlanta  Journal  and  The 
Atlanta  Constitution.  Get  more  for  your  money  .  .  . 
Get  on  WSB-TV.  Ask  Petry  for  availabilities. 


The  great  AREA  station 

of  the  Southeast  /  WSD-fV 


Atlanta,  Georgia 


*ARB  Reception  Index  Study,  February,  1954 
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Broadcasting 


Telecasting 


Station 


Dallas 

TELEVISION 
MARKET 


with 

MAXIMUM 
POWER 

100,000  Watts  Video 
50,000  Watts  Audio 

DALLAS  and 
FORT  WORTH 

More  than  a  Million 
urban  population  in  the 
50-mile  area 

More  than  TWO  MILLION 
in  the  100-milp  area  .  .  . 

NOW 


FOR  THE  RECORD 


FELESTATUS 

June  14,  1954 

Tv  Stations  on  the  Air  With  Market  Set  Count 

^nd  Reports  of  Grantees'  Target  Dates  i 

Editor's  note:  This  directory  is  weekly  status  report  of  (1)  stations  that  are  operating  as  commercial 
tad  educational  outlets  and  (2)  grantees.    Triangle  (►)  indicates  stations  now  on  air  with  reg- 

lar  programming.  EaCh  is  listed  in  the  city  where  it  is  licensed.  Stations,  vhf  or  uhf,  report  re- 
jpective  set  estimates  of  their  coverage  areas.  Where  estimates  differ  among  stations  in  same  city, 
icparate  figures  are  shown  for  each  as  claimed.  Set  estimates  are  from  the  station.  Further  queries 

bout  them  should  be  directed  to  that  source.  Total  U.  S.  sets  in  use  is  unduplicated  B«T  estimate. 

nations  in  italics  are  grantees,  not  yet  operating. 


ALABAMA 

'-"wABTmTs)  CBS,  ABC,  DuM;  Blair;  225,000 
•  WBRC-TV  (6)  NBC;  Katz;  219,454 
WJLN-TV  (48),  12/10/52— Unknown 

)6C3tUI"f  

1  WMSL-TV  (23)  Walker;  12/26/52-6/21/54 

lothan! —  _    .  . 

Ala-Fla-Ga  Tv  Inc.  (9)  Initial  Decision  5/26/54 

lobilet — 

•WALA-TV   (10)    ABC,   CBS,   NBC;  Headley- 

Reed;  72,500  j 
»WKAB-TV  (48)  CBS,  DuM;  Forjoe;  60,800 
The  Mobile  Tv  Corp.  (5)  Initial  Decision  2/12/54 
lontgomery —  _  _  _ 

•WCOV-TV  (20)  ABC,  CBS,  NBC,  DuM;  Ray- 

WSFA-TV  (12)  Headley-Reed;  3/25/54-11/15/54 

lunfordt — 

Alabama    Educational    Tv    Commission  (*7) 
6/2/54-Unknown 
elmat — 

WShA  (8)  2/24/54-Unknown 
ARIZONA 

lesa  (Phoenix) —  „     .  , 

•  KTYL-TV    (12)    NBC,    DuM;  Avery-Knodel; 

93,200 
•hoenix — 

•KOOL-TV  (10)  ABC;  Hollingbery;  93,200 
•KPHO-TV  (5)  CBS,  DuM;  Katz;  93,200 
Arizona  Tv  Co.  (3)  Initial  Decision  5/25/54 

ucson —  _ 
•KOPO-TV  (13)  CBS,  DuM;  Forjoe;  24,306 
•KVOA-TV  (4)  ABC,  NBC;  Raymer;  24,306 
umat — 

■KTVA  (11)  DuM;  Grant;  18,302 
ARKANSAS 

1  Doradot — 

KRBB  (10)  2/24/54-Unknown 
ort  Smith!— 

KFSA-TV    (22)    ABC,   NBC,   DuM;  Pearson; 
18,500 

American  Television  Inc.  (5)  6/3/54-Unknown 
'.ot  Springs!— 

KTVR  (9)  1/20/54-Unknovm 
ittle  Rock— 

•KARK-TV  (4)  NBC;  Petry;  60,769 
KATV  (7)  (See  Pine  Bluff) 
KETV  (23)  10/30/53-Unknown 

ine  Bluflt — 

•KATV  (7)  ABC,  CBS;  Avery-Knodel;  72,785 
KCMC-TV  See  Texarkana,  Tex. 


CALIFORNIA 

akersfield — 

KBAK-TV  (29)  ABC,  DuM;  Forjoe;  65,000 
KERO-TV    (10)    ABC,    CBS,    NBC;  Avery- 
Knodel;  120,000 
erkelev  (San  Francisco) — 

KQED  (*9)  7/24/ 53- July  '54  (granted  ST  A  April 
16) 
foico— 

KHSL-TV  (12)  ABC,  CBS,  NBC,  DuM;  Avery- 
Knodel;  42,220 
oronat — 

KCOA  (52),  9/16/53-Unknown 
1  Centrot — 

KPIC-TV  (16)  2/10/54-Unknovm 
urekat — 

KIEM-TV  (3)  ABC,  CBS,  NBC,  DuM;  Blair; 

12,800 
resno — 

KB  ID-TV  (53)  Meeker;  92,052 

KJEO-TV  (47)  ABC,  CBS;  Branham;  106,558 

KMJ-TV  (24)  CBS,  NBC;  Raymer;  85,841 

os  Angeles — 

KBIC-TV  (22)  2/10/52-Unknown 
KABC-TV  (7)  ABC;  Petry;  1,835,863 
KCOP  (13)  Katz;  1,835,863 
KHJ-TV  (9)  DuM;  H-R;  1,835,863 
KNBH  (4)  NBC;  NBC  Spot  Sis.;  1,835,863 
KNXT  (2)  CBS;  CBS  Spot  Sis.;  1,835,863 
KTLA  (5)  Raymer;  1,835,863 
KTTV  (11)  Blair;  1,835,863 
KTHE  (*28) 
Modesto! — 

KTRB-TV  (14)  2/17/54-Unknown 
ROADCASTING     •  TELECASTING 


Montereyt — 

►  KMBY-TV  (8)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 385,234 

KBIE-TV  (46)  6/26/53-Unknown 

►  KCCC-TV  (40)  ABC,  CBS.  NBC.  DuM;  Weed; 

101.000 

KCRA  Inc.  (3)  6/3/54-Unknown 
McClatchy   Bcstg.    Co.    (10),   Initial  Decision 
11/6/53 

Salinast — 

►  KSBW-TV  (8)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 384,761 
San  Diego — 

►  KFMB-TV  (8)  ABC,  CBS,  DuM;  Petry;  214.771 

►  KFSD-TV  (10)  NBC;  Katz;  214,771 
KUSH  (21)  12/23/53-Unknown 

San  Francisco — 
KB  AY-TV     (20).    3/11/53-Vnknown  (granted 
STA  Sept.  15) 
»-KGO-TV  (7)  ABC;  Petry;  950,130 

►  KPIX  (5)  CBS,  DuM;  Katz;  950,130 

►  KRON-TV  (4)  NBC;  Free  &  Peters;  950,130 

►  KSAN-TV  (32)  McGillvra;  41,134 

San  Joset — 

KQXI  (11)  4/15/54-Unknown 
San  Luis  Obispo! — 

►  KVEC-TV  (6)  DuM;  Grant;  67,786 
Santa  Barbara — 

►  KEYT   (3)   ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 453,692 

Stocktont — 

KTVU  (36)  NBC;  Hollingbery;  76,000 

KHOF  (13)  2/11/54-Unknown 
Tulare  (Fresno) — 

►  KWG  (27)  DuM;  Forjoe;  147,000 

COLORADO 

Colorado  Springs — 

►  KKTV    (11)    ABC,    CBS,   DuM;  Hollingbery; 

45,191 

►  KRDO-TV  (13)  NBC;  McGillvra;  36,000 
Denver — 

>■  KBTV  (9)  ABC;  Free  &  Peters;  220,778 

►  KFEL-TV  (2)  DuM;  Blair;  220,778 

►  KLZ-TV  (7)  CBS;  Katz;  220,778 

►  KOA-TV  (4)  NBC;  Petry;  220,778 
KRMA-TV  (*6),  7/1/53-1954 

Grand  Junction! — 

►  KFXJ-TV  (5)  NBC,  DuM;  Holman 
Pueblo— 

►  KCSJ-TV  (5)  NBC;  Avery-Knodel;  41,350,. 
KDZA-TV  (3).  See  footnote  (d) 

CONNECTICUT 

Bridgeport — 

WCTB  (*71).  1/29/53-Unknown 

►  WICC-TV  (43)  ABC,  DuM;  Young;  72,340 
Hartford!— 

WEDH  C24).  1/29/53-Unknown 
WGTH-TV  (18),  H-R;  10/21/53-Unknown 
New  Britain — 

►  WKNB-TV  (30)  CBS;  Boiling;  176,068 
New  Haven — 

WELI-TV  (59)  H-R;  6/24/53-Unknown 

►  WNHC-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

702,032 

WNLC-TV  (26)  12/31/52-Unknown 
Norwich! — 

WCTN  (*63),  1/29/53-Unknown 
Stamford!— 

WSTF  (27;,  5/27/53-Unknown 
Waterbury — 

►  WATR-TV  (53)  ABC,  DuM;  Stuart;  134,400 

DELAWARE 

Dover! — 

WHRN  (40),  3/11/53-Unknown 
Wilmington — 

►  WDEL-TV  (12)  NBC,  DuM;  Meeker;  216.139 
WILM-TV  (83),  10/14/53-Unknown 

DISTRICT  OF  COLUMBIA 

Washington — 

►  WMAL-TV  (7)  ABC;  Katz;  595,600 

►  WNBW  (4)  NBC:  NBC  Spot  Sis.;  612,000 

►  WTOP-TV  (9)  CBS;  CBS  Spot  Sis.;  610,000 

►  WTTG  (5)  DuM;  Blair;  612,000 
WOOK-TV  (50)  2/24/54-Unknown 


Directory  Information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees.  v .  f 
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AREAS 
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KRLD-TV) 
"  is  your  best  buy 

Channel^?  f  Represented  by 

The  BRANHAM  Company 
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WTVP 

DECATUR,  ILLINOIS 

ABC-DuMONT 

Geo.  W.  Clark  •  Nat'l.  Rep. 


FLORIDA 

Clearwatert — 

WPGT  (32)  12/2/53-Unknown 

Daytona  Beacht — 

Telrad  Inc.  (2)  6/7/54-Unknown 

Fort  Lauderdale — 

►  WFTL-TV  (23)  NBC;  Weed;  116,116 

►  WITV  (17)  ABC,  DuM;  Venard;  107.200  (also 

Miami) 

Fort  Myerst — 

►  WINK-TV  (11)  ABC;  Weed;  7,580 
Jacksonville — 

►  WJHP-TV  (36)  ABC,  NBC.  DuM;  Perry;  46.626 

►  WMBR-TV  (4)  ABC,  CBS,  NBC,  DuM;  CBS 

Spot  Sis.;  261,006 
WOBS-TV  (30)  Stars  National;  8/12/53-Sept.  '54 

Miami — 

►  WITV  (17)  See  Fort  Lauderdale 

WMIE-TV  (27)  Star*  National;  12/2/53-9/30/54 
WTHS-TV  (*2),  11/12/53-Unknown 

►  WTVJ   (4)   ABC,   CBS,  NBC.  DuM;  Free  & 

Peters;  244,600 
WMFL  (33),  12/9/53-Unknown 

Orlando — 

WDBO-TV  (6)  CBS,  ABC.  NBC,  DuM;  Blair; 

10/14/53-6/15/54 

Panama  Cityt — 

►  WJDM  (7)  CBS;  Hollingbery 

Pensacolat — 

►  WEAR-TV  (3)  ABC;  Hollingbery;  59,500 

►  WPFA  (15)  CBS,  DuM;  Young;  19,260 
St.  Petersburg — 

►  WSUN-TV  (38)  ABC.  CBS,  NBC,  DuM;  Weed; 

71,200 
Tampat — 

Tampa  Times  Co.  (13),  Initial  Decision  11/30/53 
WFLA-TV  (8)  Blair;  Initial  Decision  7/13/53 
West  Palm  Beach — 

WEAT-TV  Inc.  (12)  Walker;  2/18/54-Sept.  '54 

►  WIRK-TV  (21)  ABC,  NBC,  DuM;  Weed;  23.650 
WJNO-TV  (5)  NBC;  Meeker;  11/4/53-8/15/54 

GEORGIA 

Albanyt — 

►  WALB-TV  (10)  ABC,  NBC;  Burn-Smith;  41,564 
Atlanta — 

►  WAGA-TV  (5)  CBS,  DuM;  Katz;  386,925 

►  WLWA  (11)  ABC,  DuM;  Crosley  Sis.;  386,925 

►  WSB-TV  (2)  NBC;  Petry;  413,235 
WQXI-TV  (36),  U/19/53-Summer  '54 

Augusta — 

►  WJBF-TV  (6)  ABC,  NBC,  DuM;  Hollingbery; 

89,600 

►  WRDW-TV  (12)  CBS;  Headley-Reed;  93,000 
Columbus — 

►  WDAK-TV  (28)   ABC,  NBC,  DuM;  Headley- 

Reed;  53,849 

►  WRBL-TV  (4)  CBS;  Hollingbery;  61,471 
Macon — 

►WNEX-TV  (47)  ABC,  NBC;  Branham;  34,662 

►  WMAZ-TV    (13)    ABC.    CBS,    DuM;  Avery- 

Knodel;  75,593 

Romet — 

►  WROM-TV  (9)  Weed;  98,219 
Savannah — 

►  WTOC-TV  (11)  ABC,  CBS,  NBC,  DuM;  Katz; 

40.000 

WSAV  Inc.  (3)  Initial  Decision  3/31/54 
Thomasvillef — 

WCTV  (6),  12/23/ 53-Unknown 
Valdostat — 

WGOV-TV  (37)  Stars  National;  2/26/53-9/1/54 
IDAHO 

Boiset  (Meridian) — 

►  KBOI  (2)  CBS;  Free  &  Peters;  33,800 

►  KIDO-TV  (7)  ABC,  NBC,  DuM;  Blair;  33,000 

Idaho  Falls — 

►  KID-TV  (3)  ABC,  CBS,  NBC,  DuM;  Gill-Perna; 

25,000 

KIFT  (8)  ABC;  Hollingbery;  2/26/53-Nov.  '54 
Nampat — 

KTVI  (6)  3/11/53-Unknown 

Pocatellot — 
KISJ  (6)  CBS;  2/26/53-November  '54 
KWIK-TV    (10)    ABC;    Hollingbery;  3/26/53- 
Nov.  '54 

Twin  Fallst— 
KLIX-TV    (11)    ABC;    Hollingbery;  3/19/53- 
8/1/54 

ILLINOIS 

Belleville  (St.  Louis,  Mo.)— 

►  WTVI  (54)  CBS,  DuM;  Weed;  239,000 
Bloomingtont — 

►  WBLN  (15)  McGillvra;  113,242 
Champaign — 

►  WCIA  (3)  CBS,  NBC,  DuM;  Hollingbery;  307.000 
WCUI  (21),  7/22/53-Unknown 

WTLC  (*12),  11/4/53-Unknown 


Chicago — 

►  WBBM-TV  (2)  CBS;  CBS  Spot  Sis.;  1,840,000 

►  WBKB  (7)  ABC;  Blair;  1,840,000 

►  WGN-TV  (9)  DuM;  Hollingbery;  1,840,000 
WHFC-TV  (26),  1/8/53-Unknown 
WIND-TV  (20),  3/9/53-Vnknown 

►  WNBQ  (5)  NBC;  NBC  Spot  Sis.;  1,840,000 
WOPT  (44)  2/10/54-Unknown 

WTTW  (*U)  U/5/53-Fall  '54 

Danville — 

►  WDAN-TV  (24)  ABC;  Everett-McKinney;  35,0* 
Decatur — 

►  WTVP   (17)   ABC,  DuM;   George  W.  Clark 

80,000 

Evanstonf — 
WTLE  (32),  8/12/53-Unknown 

Harrisburgt — 

►  WSDL-TV  (22)  ABC;  Walker;  30.000 

Joliett— 

WJOL-TV  (48)  Holman;  8/ 21 /53-Unknown 
Peoria — 

►  WEEK-TV  (43)  ABC,  CBS,  NBC,  DuM;  Head 

ley-Reed;  146,546 

►  WTVH-TV  (19)  ABC,  DuM;  Petry:  130,000 

Quincyt  (Hannibal,  Mo.) — 

►  KHQA-TV  (7)  (See  Hannibal,  Mo.) 

►  WGEM-TV    (10)    ABC,   NBC;  Avery-Knode! 

111,000 

Rockford — 

►  WREX-TV  (13)  ABC,  CBS;  H-R;  181,623 

►  WTVO  (39)  NBC,  DuM;  Weed;  87,000 
Rock  Island  (Davenport,  Moline) — 

►  WHBF-TV    (4)    ABC,    CBS.    DuM;  Averj 

Knodel;  264,811 

Springfield — 

►  WICS  (20)  ABC,  NBC,  DuM;  Young;  78,000 

INDIANA 

Bloomington — 

►  WTTV  (4)   ABC.  CBS,  NBC,  DuM;  Meeke: 

539,788 

Elkhartt— 

►  WSJV  (52)  ABC,  NBC,  DuM;  H-R;  118.000. 
Evansvillet — 

►  WFIE  (62)  ABC,  NBC,  DuM;  Venard;  56.000 

►  WEHT  (50)  See  Henderson,  Ky. 
Fort  Wayne — 

►  WKJG-TV  (33)  ABC,  CBS,  NBC,  DuM;  Ra' 

mer;  78,937 

Anthony  Wayne  Bcstg  Co.  (69),  Initial  D< 
cision  10/27/53 

Indianapolis — 

►  WFBM-TV  (6)  ABC,  CBS,  NBC,  DuM;  Kat 

475,000 

WISH-TV  (8)  CBS;  Boiling;  1/28/54-7/1/54 
(granted  STA  April  5) 

LaFayettet — 

►  WFAM-TV  (59)  NBC;  Rambeau;  48,600 
Muncie — 

►  WLBC-TV  (49)  ABC,  CBS,  NBC,  DuM;  He 

man,  Walker;  71,300 

Princetont — 

►  WRAY-TV  (52)  McGillvra;  55,400 
South  Bend— 

►  WSBT-TV  (34)  ABC,  CBS,  NBC,  DuM;  Ra 

mer;  105,665 

Terre  Hautet — 

WTHI-TV  (10)  CBS;  Boiling;  10/7/53-7/1/54 
Waterloot — 

WINT  (15)  4/6/53-9/1/54 

IOWA 

Ames — 

►  WOI-TV  (5)  ABC,  CBS,  DuM;  Weed;  240.C 
Cedar  Rapids — 

►  KCRI-TV  (9)  ABC,  DuM;  Venard;  116,444 

►  WMT-TV  (2)  CBS;  Katz;  227,280 
Davenport  (Moline,  Rock  Island) — 

►  WOC-TV  (6)  NBC;  Free  &  Peters;  264,811 
Des  Moines — 

►  KGTV  (17)  Hollingbery;  46,713 

►  WHO-TV  (13)  NBC;  Free  &  Peters;  227,000 
Fort  Dodget — 

►  KQTV  (21)  Pearson;  42,100 
Mason  Cityt — 

►  KGLO-TV  (3)  CBS,  DuM;  Weed 
Sioux  City — 

KCTV  (36),  10/30/52-Unknown 

►  KVTV  (9)  ABC,  CBS,  NBC,  DuM;  Katz;  107,f| 
KTIV  (4)  Hollingbery;  1/21/54-8/16/54 

Waterloo — 

►  KWWL-TV   (7)   ABC,  NBC,   DuM;  Headlei 

Reed;  106,230 

KANSAS 

Great  Bendt — 

KCKT  (2)  3/3/54-Unknown 
Hutchinson — 

►  KTVH  (12)  ABC,  CBS,  DuM;  H-R;  117,096 


Page  120    •    June  14,  1954 


Broadcasting 


Telecasts 


ManhatUnt— 

KSAC-TV  (*8),  7/24/53-Unknown 
(Pittsburet— 

l»KOAM-TV  (7)  ABC.  CBS.  NBC.  DuM;  Katz: 

37,565 
ropeka— 
KTKA  (42),  ll/S/S3-Unknown 

-  WIBW-TV  (13)  ABC,  CBS,  DuM;  Capper  Sis.; 

52,472 
Wichita— 

KAKE-TV  (10)  Hollingbery;  4/1/54-Sept.  '54 
-KEDD  (16)  ABC,  NBC.  Petry:  80.457 

KENTUCKY 

\shlandt— 
WPTV  (59)  Petry;  8/14/52-Vnknoton 

ilendersont  (Evansville,  Ind.) — 
•  WEHT  (50)  CBS;  Meeker;  51,097 
.«xingtont — 

WLAP-TV  (27)  12/3/53-See  footnote  (c) 

WLEX-TV  (18)  4/13/54-Unknoum 
joulavllle — 

V  WAVE-TV  (3)  ABC.  NBC,  DuM;  NBC  Spot 
Sis.;  369.634 

►  WHAS-TV  (11)  CBS;  Harrington,  Righter  & 
Parsons.    See  footnote  (b). 

WKLO-TV  (21)  See  footnote  (d) 

WQXL-TV  (41)  Forjoe;  1/15/53-Summer  '54 
tlewportt — 

WNOP-TV  (74)  12/24/53-Unknown 

LOUISIANA 

Alexandria! — 

KALB-TV  (5)  Weed;  12/30/53-9/1/54 
saton  Rouge — 

WAFB-TV  (28)  ABC,  CBS,  NBC,  DuM;  Young; 
49,000 

WBRZ  (2)  Hollingbery;  1/28/54-9/1  /S4 
^afayettef — 
KVOh-TV  (10),  9/16/53-7/1/54 
KLFY-TV  (10),  Rambeau;  9/16/53-7/1/54 

-ake  Chariest — 
KPLC-TV  (7)  Weed;  11/12/53-9/1/54 
KTAG  (25)  CBS,  ABC,  DuM;  Young;  17.000 

lonroe — 

KNOE-TV  (8)  CBS.  NBC.  ABC,  DuM;  H-R; 

130,500 

KFAZ  (43)  See  footnote  (d) 
few  Orleans — 

WCKG  (26)  Gill-Perna;  4/2/53-Late  '54 
WCNO-TV  (32)  Forjoe;  4/2/53-Summer  '54 
•WDSU-TV  (6)  ABC,  CBS.  NBC,  DuM;  Blair; 
254,484 

WJMR-TV  (61)  ABC,  CBS,  DuM;  McGillvra; 
65,691 

WTLO  (20),  2/26/53-Unknown 
hreveport — 

KSLA  (12)  ABC,  CBS,  NBC,  DuM;  Raymer; 

!  44,650 

Shreveport  Tv  Co.  (12)  6/7/54-Unknown 

MAINE 
angort — 

WABI-TV  (5)  ABC.  CBS.  NBC.  DuM;  Holling- 
bery; 66,000 
WTWO  (2)  5/5/54-Vnknown 
ewiston — 

WLAM-TV   (17)    CBS,   DuM;  Everett-McKin- 

ney;  19,667 
olandt — 

WMTW  (8)  7/8/53-Summer  '54 
ortland — 

WCSH-TV  (6)  NBC;  Weed;  110,890 
WGAN-TV  (13)  ABC,  CBS;  Avery-Knodel 
WPMT  (53)  DuM;  Everett-McKinney;  42,100 

MARYLAND 

aitimore — 

WAAM  (13)  ABC.  DuM;  Harrington.  Righter 

&  Parsons;  547,494 
WBAL-TV  (11)  NBC;  Petry;  547.494 
WITH-TV  (72)  Forjoe;  12/18/52-Fall  '54 
WMAR-TV  (2)  CBS;  Katz;  547,494 
WTLF  (18)  12/9/53-Summer  '54 
amberlandt — 

WTBO-TV  (17)  U/12/53-Summer  '54 
Uisburyt — 

WBOC-TV  (16)  Burn-Smith;  3/11/53-6/21/54 
(granted  STA  Feb.  18) 

MASSACHUSETTS 

-  lams  (Pittsfield)t— 

WMGT  (74)  ABC,  DuM;  Walker;  134,110 
Dston — 

WBOS-TV  (50)  3/26/53-Vnknown 
WBZ-TV  (4)  NBC;  Free  &  Peters;  1,179,281 
WGBH-TV  (*2)  7/16/53-10/1/54 
WJDW  (44)  8/12/53-Unknown 

WNAC-TV  (7)  ABC,  CBS,  DuM;  H-R;  1,179,281 


Brocktont — 

WHEF-TV  (62),  7/30/53-Fa.U  '54 
Cambridge  (Boston) — 

►  WTAO-TV     (56)     DuM;  Everett-McKinney; 

118,000 
New  Bedford  t — 

WTEV-TV  (28)  Walker;  7/11/53-Summer  '54 
Pittsfleldt— 

WBEC-TV  (64)  11/12/53-Unknown 
Springfield — 

►  WHYN-TV  (55)  CBS,  DuM;  Branham;  136,000 

►  WWLP  (61)  ABC,  NBC;  Hollingbery;  128,000 
Worcester — 

WAAB-TV  (20)  8/ 12/53- Aug.  '54 

►  WWOR-TV  (14)  ABC,  DuM;  Raymer;  50,000 

MICHIGAN 

Ann  Arbor — 

►  WP AG-TV  (20)  DuM;  Everett-McKinney;  9,400 
WVOM-TV  ("26),  U/4/53-Vnknown 

Battle  Creek— 

WBCK-TV  (58)   Headley-Reed;  11 120/ 52- Sum- 
mer '54 

WBKZ  (64)  see  footnote  (d) 
Bay  City  (Midland,  Saginaw)— 

►  WNEM-TV    (5)    NBC.    DuM;  Headley-Reed; 

205.160 

Cadillact— 

►  WWTV  (13)  ABC,  CBS,  DuM;  Weed;  42,772 
Detroit— 

WCIO-TV  (62),  11/19/53-Unknown 

►  WJBK-TV  (2)  CBS,  DuM;  Katz;  1,420,500 

►  WWJ-TV  (4)  NBC;  Hollingbery;  1,286,822 

►  WXYZ-TV  (7)  ABC;  Blair;  1,140.000 
East  Lansingt — 

►  WKAR-TV  (•60) 
Flint— 

WJR  Inc.  (12),  5/12/54-Unknown 
WTAC-TV  (16)  See  footnote  (d) 
Grand  Rapids — 

►  WOOD-TV  (8)  ABC.  CBS.  NBC.  DuM;  Katz; 

429,984 

Kalamazoo — 

►  WKZO-TV  (3)  ABC,  CBS,  NBC,  DuM;  Avery- 

Knodel;  380,670 
Lansing — 

►  WILS-TV  (54)  ABC,  DuM;  Venard;  43,000 

►  WJIM-TV  (6)  ABC,  CBS,  NBC,  DuM;  H-R; 

260,000 

Marquettet — 

WAGE-TV  (6)  4/7/54-Oct.  '54 
Muskegont — 

WTVM(35),  12/23/52-Unknown 
Saginaw  (Bay  City.  Midland)— 

►  WKNX-TV  (57)  ABC,  CBS;  GiTJ-Perna;  100,000 
WSBK-TV  (51),  10/29/53-Unknown 

Traverse  City  t — 

WPBN-TV  (7)  Holman;  11/25/53-7/15/54 

MINNESOTA 

Austinf — 

►  KMMT  (6)  ABC;  Pearson;  90,689 

Duluthf  (Superior,  Wla.)— 

►  KDAL-TV  (3)  NBC;  Avery-Knodel 

►  WDSM-TV  (6).    See  Superior,  Wis. 

►  WFTV  (38)  ABC,  CBS,  NBC,  DuM;  Young; 

36.000 

Hibbingt— 

KHTV  (10),  1/13/54-Unknown 
Minneapolis  (St.  Paul) — 

►  WCCO-TV   (4)   CBS,  DuM;   Free  &  Peters; 

452.300 

►  WTCN-TV  (11)  ABC;  Blair;  427.000 

Family  Bcstg.  Corp.  (9)  Initial  Decision  5/19/54 
Rochester — 

►  KROC-TV  (10)  NBC.  DuM;  Meeker;  70,000 
St.  Paul  (Minneapolis) — 

►  KSTP-TV  (5)  NBC;  Petry;  456,100 

►  WMIN-TV  (11)  ABC;  Blair;  427,000 

MISSISSIPPI 

Jackson — 

►  WJTV  (25)  CBS,  DuM;  Katz;  50.224 

►  WLBT  (3)  NBC;  Hollingbery;  87.085 

►  WSLI-TV  (12)  ABC;  Weed;  88,650 
Meridiant — 

►  WCOC-TV  (30) 

►  WTOK-TV  (11)  ABC.  CBS.  NBC.  DuM; 

ley-Reed;  44.300 


Head- 
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CBS  for  the  QUAD-CITIES 

Les  Johnson,  V.P.  and  Gen.  Mgr. 


WHBF  £ 

TELC0  BUILDING,  ROCK  ISLAND,  ILLINOIS 

Represented  by  Avery-Knodel,  Inc. 
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MISSOURI 

Cape  Girardeau! — 
KFVS-TV    (12)    CBS;    Pearson;  10/14/53-Vn- 
known 

KGMO-TV  (18),  4/16/53-Vnknown 
Clayton!— 

KFVO-TV  (30),  2/5/53-Unknown 
Columbia — 

►  KOMU-TV  (8)  ABC.  CBS.  NBC.  DuM;  H-R; 

43.559 

Festust — 

KACY  (14)  See  footnote  (d) 
Hannibalt  (Quincy,  HI.)— 

►  KHQA-TV  (7)  CBS,  DuM;  Weed;  113,978 

►  WGEM-TV  (10)  See  Quincy.  HI. 
Jefferson  Cityt — 

'Jefferson  Tv  Co.  (13)  Initial  Decision  S/19/S4 
Joplint — 

KSWM-TV  (12)  CBS;  Venard;  12/23/53-t/15/54 

Kansas  City — 

►  KCMO-TV  (5)  ABC,  DuM;  Katz;  395,230 

►  KMBC-TV  (9)  CBS;  Free  &  Peters;  395.230 

►  WDAF-TV   (4)   NBC;   Harrington.  Righter  & 

Parsons;  395,230 

►  WHB-TV  (9)  CBS;  Blair;  395,230 
Kirksvillet — 

KTVO  (3)  12/16/53-8/16/54 
St.  Joseph — 

►  KFEQ-TV  (2)  CBS,  DuM;  Headley-Reed;  102.435 
St.  Louis — 

KACY  (14)  See  Festut 
KETC  (*9)  5/7/53-July  '54 

►  KSD-TV  (5)  ABC,  CBS,  NBC;  NBC  Spot  Sis; 

643,738 

►  KSTM-TV  (36)  ABC;  H-R;  215,000 
WIL-TV  (42),  2/12/53-Unknovm 

►  WTVI  (54)  See  BelleviUe,  HI. 
KWK-TV  (4)  4/21/54-Unknown 

Sedaliat — 

KDRO-TV  (6)  Pearson;  2/26/53-7/1/54 
Springfield!— 

►  KTTS-TV  (10)  CBS,  DuM;  Weed;  44,676 

►  KYTV  (3)  ABC.  NBC;  Hollingbery;  48,080 

MONTANA 

Billingst — 

►  KOOK-TV  (2)  ABC,  CBS,  DuM;  Headley-Reed; 

10,500 

Butte!— 

►  KOPR-TV  (4)  CBS.  ABC;  Hollingbery;  7.000 

►  KXLF-TV  (6).    No  estimate  given. 
Great  Falls!— 

►  KFBB-TV  (5)  CBS,  DuM;  Headley-Reed;  6,100 
Missoulat — 

KGVO-TV  (13)  CBS;  Gill-Perna;  3/11/53-7/1/5* 

NEBRASKA 

Holdrege  (Kearney) — 

►  KHOL-TV  (13)  CBS,  DuM;  Meeker;  33,000 
Lincoln — 

KFOR-TV  (10)  See  footnote  (d) 

►  KOLN-TV  (12)  ABC,  CBS,  DuM;  Avery-Kno- 

del;  84,760 

Omaha — 

►  KMTV  (3)  ABC,  CBS,  DuM;  Petry;  283,150 

►  WOW-TV  (6)  DuM,  NBC;  Blair;  245,038 

NEVADA 

Hendersonf — 
Southwestern   Publishing   Co.    (2)  6/7/54-Un- 
known 
Las  Vegast — 

►  KLAS-TV  (8)  ABC,  CBS,  NBC.  DuM;  Weed; 

14,925 

Reno!— 

►  KZTV  (8)  ABC,  CBS,  NBC,  DuM;  Pearson; 

13,623 

NEW  HAMPSHIRE 

Keenet — 

WKNE-TV  (45),  4/22/53-Unknown 
Manchestert — 

►  WMUR-TV  (9)  ABC,  DuM;  Weed;  220,000 
Mt.  Washington! — 

WMTW  (8)  See  Poland,  Me. 

NEW  JERSEY 

Asbury  Parkt — 

►  WRTV  (58)  107,000 
Atlantic  City— 

WFPG-TV  (46)  see  footnote  (d) 
WOCN  (52),  1/8/53-Unknown 
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Camdent — 
WKDN-TV  (17),  1/28/54-Unknown 

Newark  (New  York  City)— 

►  WATV  (13)  Weed;  4,150,000 

New  Brunswick! — 

WTLV  (*19),  12/4/52-Unknovon 

NEW  MEXICO 

Albuquerquef — 

►  KGGM-TV  (13)  CBS;  Weed;  43,797 

►  KOAT-TV  (7)  ABC;  Hollingbery;  40.000 

►  KOB-TV  (4)  NBC,  DuM;  Branham;  43.797 

Roiwellt— 

*>■  KSWS-TV  (8)  ABC.  CBS.  NBC.  DuM;  Meeker; 

21,118 

NEW  YORK 

Albany  (Schenectady,  Troy) — 
WPTR-TV  (23)  6/10/53-Unknown 

►  WROW-TV    (41)    ABC,    CBS,   DuM;  Boiling; 

82,000 

WTVZ  C17),  7/24/52-Unknown 
Bingham  ton — 

►  WNBF-TV  (12)  ABC,  CBS.  NBC,  DuM;  Boi- 

ling; 274,238 
WQTV  C46),  8/14/52-Unknown 

Bloomingdalet  (Lake  Placid) — 

WIRI  (5)  12/2/53-Summer  '54 
Buffalo — 

►  WBEN-TV  (4)  ABC,  CBS,  DuM;  Harrington. 

Righter  &  Parsons;  403,210.  See  footnote  (a). 

►  WBUF-TV  (17)  ABC,  CBS.  NBC.  DuM;  H-R; 

135,000 

WTVF  ("23)  7/24/52-Unknown 
WGR-TV  (2)  NBC;  Headley-Reed;  4/7/54-Aug. 
'54 

Cafthagef  (Watertown) — 

WCNY-TV  (7)  ABC,  CBS;  Weed;  3/3/54-Sept. 
'54 

Elmira — 

WECT  (18)  See  footnote  (d) 

►  WTVE  (24)  ABC,  CBS,  DuM;  Forjoe;  31,000 

Ithacat — 

WHCU-TV  (20)  CBS;  1/8/53-November  '54 
WIET   (*14),  1/8/53-Unknown 

Jamestownj — 

WJTN-TV  (58),  1/23/53-Unknown 
Kingston — 

►  WKNY-TV  (66)  ABC,  CBS.  NBC,  DuM;  Meeker 
New  York — 

►  WABC-TV  (7)  ABC;  Petry;  4,150,000 

►  WABD  (5)  DuM;  Avery-Knodel;  4,150,000 

►  WATV  (13)  See  Newark,  N.  J. 

►  WCBS-TV  (2)  CBS;  CBS  Spot  Sis.;  4,150,000 

►  WNBT  (4)  NBC;  NBC  Spot  Sis.;  4,150,000 

►  WOR-TV   (9)   WOR;   WOR-TV  Sis.;  4,150,000 

►  WPIX  (11)  Free  &  Peters;  4,150,000 
WGTV  C25),  8/14/52-Unknown 
WNYC-TV  (31)  5/12/54-Unknown 

Rochester — 
WCBF-TV   (15),  6/10/53-Unknown 

►  WHAM-TV  (6)  NBC;  Hollingbery;  210.000 

►  WHEC-TV  (10)  ABC,  CBS;  Everett-McKinney; 

210,000 

WRNY-TV  (27),  4/2/53-Unknown 
WROH  (*21),  7/24/52-Unknown 

►  W VET-TV  (10)  ABC,  CBS;  Boiling;  210.000 

Schenectady  (Albany,  Troy) — 

►  WRGB  (6)  ABC.  CBS,  NBC,  DuM;  NBC  Spot 

Sis.;  302,250 

►  WTRI  (35)  CBS;  Headley-Reed;  85,050 

Syracuse — 

►  WHEN-TV  (8)  ABC,  CBS,  DuM;  Katz;  345,000 
WHTV  C43),  9/18/52-Unknown 

►  WSYR-TV  (3)  NBC;  Headley-Reed;  345,000 

Utica— 

WFRB  (19),  7/1/53-Unknown 

►  WKTV  (13)   ABC.  CBS,  NBC,  DuM;  Cooke; 

141,000 

NORTH  CAROLINA 

Asheville! — 

►  WISE-TV  (62)  ABC,  CBS,  NBC,  DuM;  Boiling; 

22  525 

WLOS-TV  (13)  Venard;  12/9/53- Aug.  '54 

Chapel  Hillt—  '! 

WUNC-TV  (*4),  9/30/53-September  '54 
Charlotte — 

►  WAYS-TV    (36)    ABC,    NBC,    DuM;  Boiling; 

45,000 

►  WBTV  (3)  CBS,  NBC,  DuM;  CBS  Spot  Sis.; 

403,930 

Durham! — 

WTVD  (11)  ABC,  NBC;  Headley-Reed;  1/21/54- 
9/1/54 

Fayettevillef — 
WFLB-TV  (18)  4/13/54-Unknovm 


Gastonia! — 

WNSC-TV  (48)  4/7/54-Summer  '54 
Greensboro — 

WCOG-TV    (57)    ABC;    Boiling;  11/20/52-Un- 
known 

►  WFMY-TV  (2)  ABC,  CBS,  DuM;  Harringtor 

Righter  &  Parsons;  228,006 
Greenville — 

►  WNCT  (9)  ABC,  CBS,  NBC,  DuM;  Pearson; 

57,032 
Raleigh — 

►WNAO-TV  (28)  ABC.  CBS,  NBC,  DuM;  Avery- 
Knodel;  61,410 
Wilmington! — 

►  WMFD-TV  (6)  NBC;  Weed;  25,934 
WTHT  (3)  2/ 17/54- Aug.  '54 

Winston-Salem— 

►  WSJS-TV  (12)  NBC;  Headley-Reed;  202,954 

►  WTOB-TV  (26)  ABC,  DuM;  H-R;  51,300 

NORTH  DAKOTA 

Bismarck! — 

►  KFYR-TV  (5)  CBS,  NBC,  DuM;  Blair;  6,ia 
Fargo! — 

►  WDAY-TV  (6)  ABC,  CBS,  NBC,  DuM;  Free  i 

Peters;  42,260 
Grand  Forks! — 

KNOX-TV  (10)  3/10/54-Unknown 
Minot!— 

►  KCJB-TV  (13)  ABC,  CBS,  NBC,  DuM;  Weed 

20.190 
Valley  City!— 
KXJB-TV  (4)  CBS;  Weed;  8/5/53-July  '54 

OHIO 

Akron — 

►  WAKR-TV  (49)  ABC;  Weed;  56,199 
Ashtabula! — 

►  WICA-TV  (15)  20,000 
Cincinnati — 

WCET  ("48)  12/2/53-9/1/54 

►  WCPO-TV  (9)  ABC,  DuM;  Branham;  490,000 

►  WKRC-TV  (12)  CBS;  Katz;  490,000 

►  WLWT  (5)  NBC  WLW  Sis.;  490,000 
WQXN-TV  (54)  Forjoe;  5/14/53-October  '54 

Cleveland — 
WERE-TV  (65),  6/18/53-Unknown 

►  WEWS  (5)  CBS;  Branham;  1,031,400 

►  WNBK  (3)  NBC;  NBC  Spot  Sis.;  878,660 

►  WXEL  (8)  ABC,  CBS,  DuM;  Katz;  823.629 
WHK-TV  (19)  11/25/53-Unknown 

Columbus — 

►  WBNS-TV  (10)  CBS;  Blair;  307,000 

►  WLWC  (4)  NBC;  WLW  Sis.;  307,000 
WOSU-TV   C34),  4/22/53-Unknown 

►  WTVN  (6)  ABC,  DuM;  Katz;  381,451 

Dayton — 

►  WHIO-TV  (7)  ABC,  CBS.  DuM;  Hollingber; 

637.330 

WrFE  (22)  See  footnote  (d) 

►  WLWD  (2)  NBC;  WLW  Sis;  320,000 
Elyriat— 

WEOL-TV  (31)  2/11/54-Fall  '54 
Lima — 

WIMA-TV  (5)  Weed;  12/4/52-Summer  '54 

►  WLOK-TV  (73)  NBC;  H-R;  57,234 
Mansfield!— 

Fergum  Theatres  Inc.  (36)  6/3/54-Unknown 
Massillon! — 

WMAC-TV  (23)  Petry;  »/4/52-Unknoum 
Steuben  ville— 

►  WSTV-TV  (9)  CBS;  Avery-Knodel;  1.083.900 
Toledo — 

►  WSPD-TV  (13)  ABC,  CBS,  NBC.  DuM;  Kal 

283,159 
Youngstown — 

►  WFMJ-TV  (21)  NBC;  Headley-Reed;  115,000 

►  WKBN-TV    (27)    ABC,   CBS,   DuM;  Raym« 

131,838 
Zanesville — 

►  WHIZ-TV  (50)  ABC,  CBS,  NBC.  DuM;  Pes 

son;  35,000 

OKLAHOMA 

Ada!— 

►  KTEN  (10)  ABC;  Venard 

Ardmore! — 

KVSO-TV  (12)  5/12/54-Vnknoum 

Enid!— 

KGEO-TV  (5)  ABC;  Pearson;  12/16/53-7/1/5- 
Lawton! — 

►  KSWO-TV  (7)  DuM;  Everett-McKinney;  47.' 
Miami! — 

KMIV  (58),  4/22/53-Unknown 
Muskogee! — 

KTVX  (8)  4/7/54-Unknown 
Oklahoma  City — 

►  KMPT  (19)  DuM;  Boiling;  98,267 

►  KTVQ  (25)  ABC,  NBC;  H-R;  106,344 

►  KWTV  (9)  CBS,  DuM;  Avery-Knodel;  256,10: 

►  WKY-TV  (4)  ABC.  NBC;  Katz;  267,159 
KETA  (»13)  12/2/53-Unknown 

Broadcasting   •  Telecast! 


ARB  and 
TELEPULSE* 


Tulsa — 

►  KCEB  (23)  NBC,  DuM;  Boiling;  80,285 

►  KOTV  (6)  ABC,  CBS,  NBC,  DuM;  Petry;  229,100 
KSPG  (17)  2/4/54-Unknown 

OREGON 
Eugene — 

;*-KVAL-TV  (13)  NBC;  Hollingbery;  13,000 
Medford— 

i  ►  KBES-TV  (5)  ABC,  CBS,  NBC,  DuM;  Blair 
Portland — 

►  KOIN-TV  (6)  ABC,  CBS;  Avery-Knodel;  182,283 

►  KPTV  (27)  ABC,  NBC,  DuM;  NBC  Spot  Sla.; 

172,571 

Oregon  Tv  Inc.  (12),  Initial  Decision  11/10/53 

Salemt— 
KSLM-TV  (3),  9/30/53-Unknown 

PENNSYLVANIA 

Allentownt — 
WFMZ-TV   (67)    Avery-Knodel;  7/16/53-Sum- 
mer  '54 

WQCY  (39)  Weed;  8/12/53— Unknown 
Altoona — 

►  WFBG-TV  (10)  ABC,  CBS,  NBC,  DuM;  H-R; 

428,774 

Bethlehem — 

►  WLEV-TV  (51)  NBC;  Meeker;  67,516 
Chambersburgt — 

►  WCHA-TV  (46)  CBS,  DuM;  Forjoe;  15,500 
Easton — 

►  WGLV  (57)  ABC,  DuM;  Headley-Reed;  75,410 
Erie — 

►  WICU  (12)  ABC,  NBC,  DuM;  Petry;  208.500 

►  WSEE  (35)  CBS;  Avery-Knodel;  19,621 
WLEU-TV  (66)  12/31 /53-Unknovm 

Harrisburg — 

WCMB-TV  (27)  Cooke;  7/24/53-t/l/54 
►WHP-TV  (55)  CBS;  Boiling;  118,150 

►  WTPA  (71)  NBC;  Headley-Reed;  118,150 

Hazletont — 

WAZL-TV  (63)  Meeker;  12/18/52-Vnknown 
Johnstown — 

►  WARD-TV  (56)  Weed 

►  WJAC-TV  (6)  CBS,  NBC.  DuM;  Katz;  764,496 
Lancaster — 

►  WGAL-TV  (8)  ABC,  CBS.  NBC.  DuM;  Meeker; 

297,652 

WWLA  (21)  Venard;  5/7/53-Fall  '54 
Lebanont — 

►  WLBR-TV  (15)  Burn-Sniith;  149,329 
New  Castlet— 

►  WKST-TV     (45)     DuM;  Everett-McKlnney; 

139,578 
Philadelphia — 

►  WCAU-TV  (10)  CBS;  CBS  Spot  Sis;  1,609,667 

►  WFIL-TV  (6)  ABC,  DuM;  Katz;  1,833,160 
WIBG-TV  (23),  10/21/53-Unknovpn 

►  WPTZ  (3)  NBC;  Free  &  Peters;  1,767,042 

Pittsburgh — 

►  WD TV  (2)  ABC,  CBS.  NBC,  DuM;  DuM  Spot 

Sis.;  1,119,210 

►  WENS  (16)  ABC,  CBS;  Petry;  307,149   

►  WKJF-TV  (53)  CBS,  NBC,  DuM;  Weed;  300,000 

►  WQED  (»13) 

WTVQ  (47)  Headley-Reed;  12/23/52-Unknoum 

Reading — 

►WEEU-TV    (33)    ABC,    NBC;  Headley-Reed; 

54,206 

►  WHUM-TV  (61)  CBS;  H-R;  175.000 
Scranton — 

►  WARM-TV  (16)  ABC;  Hollingbery;  150,000 

►  WGBI-TV  (22)  CBS;  Blair;  155.000 

►  WTVU  (73)  Everett-McKinney;  150.424 
Sharont — 

WSHA  (39)  1/27/54-Unknown 

Wilkes-Barre — 

►  WBRE-TV  (28)  NBC;  Headley-Reed;  155,000 

►  WILK-TV    (34)    ABC,   DuM;  Avery-Knodel; 

173,000 

Williamsportt — 
WRAK-TV  (36) 


Everett-McKinney;  11/13/52- 


Summer  '54 
York— 

►  WNOW-TV  (49)  DuM;  Forjoe;  72,000 

►  WSBA-TV  (43)  ABC;  Young;  76,100 

RHODE  ISLAND 

Providence — 

►  WJAR-TV  (10)  ABC,  CBS,  NBC,  DuM;  Weed; 

1,109.060 

►  WNET  (16)  ABC,  CBS,  DuM;  Raymer;  34,100 
WPRO-TV  (12)  Blair;  9/2/53-Vnknovm  (grant- 
ed STA  Sept.  23) 

Broadcasting  •  Telecasting 


SOUTH  CAROLINA 

Aikent — 

WAKN-TV  (54)  10/21/53-Unknown 
Anderson — 

►  WAIM-TV  (40)  CBS;  Headley-Reed;  44,000 

Camdenf — 

WACA-TV  (15)  6/3/53-Unknown 
Charleston — 

►  WCSC-TV  (5)  ABC,  CBS.  NBC,  DuM;  Free  & 

Peters;  114,170 
WUSN-TV  (2)  NBC,  DuM;  H-R;  3/25/54-9/1/54 
Columbia — 

►  WCOS-TV  (25)  ABC;  Headley-Reed;  51,989 

►  WIS-TV  (10)  NBC;  Free  &  Peters;  102,572 

►  WNOK-TV  (67)  CBS,  DuM;  Raymer;  48,774 

Florence! — 

WBTW  (8)  CBS;  11/25/53-Sept.  '54 

Greenville — 

►  WFBC-TV  (4)  NBC;  Weed;  277,662 

►  WGVL  (23)  ABC,  DuM;  H-R;  75,300 
Spartanburgf — 

W  SPA-TV    (7)    CBS;    Hollingbery;  11/25/53- 

Aug.  '54 

SOUTH  DAKOTA 

Rapid  Cityt — 

KTLV  (7)  2/24/54-Unknown 
Sioux  Fallsf — 

►  KELO-TV  (11)  ABC,  NBC;  Raymer;  67,572 

TENNESSEE 

Chattanooga — 

►  WDEF-TV  (12)  ABC,  CBS,  NBC,  DuM;  Bran- 

ham;  90,000 

Jacksonf — 

WDXI-TV  (9)  Bum-Smith;  12/2/53-Aug.  '54 
Johnson  City — 

►  WJHL-TV  (11)  ABC.  CBS.  NBC,  DuM;  Pear- 

son; 68,917 

Knoxville — 

►  WATE  (6)  ABC,  NBC;  Avery-Knodel;  78,626 

►  WTSK  (26)  CBS,  DuM;  Pearson;  65,500 
Memphis — 

►  WHBQ-TV  (13)  ABC,  CBS,  DuM;  Blair;  283,350 

►  WMCT  (5)  ABC,  NBC,  DuM;  Branham;  283,350 
Nashville— 

►  WSIX-TV  (8)  CBS;  Hollingbery;  190,368 

►  WSM-TV  (4)  NBC,  DuM;  Petry;  190,368 
Old  Hickory  (Nashville)— 

WLAC-TV  (5)  Katz;  8/5/53-6/27/54 
TEXAS 

Abilenet— 

►  KRBC-TV  (9)  ABC,  NBC,  DuM;  Pearson;  32,073 
Amarlllo — 

►  KFDA-TV  (10)  ABC,  CBS;  Branham;  50,069 

►  KGNC-TV  (4)  NBC,  DuM;  Katz;  50,069 
KLYN-TV  (7)  lt/ll/53-Unknovon 

Austin — 

►  KTBC-TV  (7)  ABC,  CBS,  NBC,  DuM;  Raymer; 

70,312 

Beaumontt — 

►  KBMT  (31)  Forjoe 

KTRM-TV  (6)  Initial  Decision  7/22/53 
Corpus  Christlt — 

KVDO  (22)  Young;  1/6/53-6/13/54  (granted  STA 
May  7) 

KTLG  (43)  12/9/53-Unknown 
Dallas — 
KDTX  (23)  1/15/53-Unknown 
KLIF-TV  (29)  tflt/53-8/1/54 

►  KRLD-TV  (4)  CBS;  Branham;  383,721 

►  WFAA-TV  (8)  ABC.  NBC.  DuM;  Petry;  337.000 
El  Paso — 

►  KROD-TV   (4)   ABC,  CBS,  DuM;  Branham; 

52,422 

►  KTSM-TV  (9)  NBC;  Hollingbery;  41,229 
KELP- TV  (13)  Forjoe;  S/18/54-Sept.  '$4 

Ft.  Worth— 

►  WBAP-TV  (5)   ABC.  NBC;  Free  &  Peters; 

374,600 


Directory  Information  is  In  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


THE 

AFTERNOON 
TV  PROGRAMS 
ARE  ON 


KWTV 


OKLAHOMA  CITY 

ARB — MARCH 
HIGHEST 
RATED  Va  HOUR 
SEGMENTS 
Mon.  thru  Fri. 
1 2  to  6  P.M. 
KWTV  84 
Sta.  "B"  33 
Ties  3 

OKLAHOMA  CITY 

TELEPULSE — JANUARY 

HIGHEST  RATED 
Va  HOUR  AVERAGES 
Mon.  thru  Fri. 
1 2  to  6  P.M. 
KWTV  20 
Sta.  "B"  4 


KWTV-9 

Affiliated  Management  K0MA-CBS 
Represented  by  Avery-Knodel,  Inc. 

EDGAR  T.  BELL,  Exec.  Vice  President 
FRED  I.  VANCE,  Sales  Manager 
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Galveston — 

►  KGUL-TV  (11)  ABC.  CBS,  DuM;  CBS  Spot  Sis.; 

276.000 
Harlingent — 

►  KGBT-TV  (4)  ABC,  CBS,  DuM;  Pearson;  34.427 
Houston — 

►  KNUZ-TV  (39)  DuM;  Forjoe;  77,069 

►  KPRC-TV  (2)  NBC;  Petry;  344,000 
KTVP  (23)  1/8/53-Unknown 

►  KUHT  (»8)  281,500 
KXYZ-TV  (29)  6/18/53-Unknown 
KTLJ  (13),  2/23/54-Unknovm 

Longviewt — 

»-KTVE  (32)  Forjoe;  22,131 
Lubbockt — 

►  KCBD-TV  (11)  ABC,  NBC;  Pearson;  54,896 

►  KDUB-TV    (13)    CBS,    DuM;  Avery-Knodel; 

54.896 

KFYO-TV  (5)  Katz:  S/7/53-Unknown 
Midland — 

►  KMXD-TV  (2)  ABC,  CBS.  NBC,  DuM;  Venard; 

33,000 
San  Angelo — 

►•KTXL-TV  (8)  CBS;  Venard:  28,035 
San  Antonio — 
KAhA  (35)  3/26/53-Unknown 

►  KGBS-TV  (5)  ABC,  CBS,  DuM;  Katz;  195.233 

►  WOAI-TV  (4)  NBC;  Petry;  193,778 
KCOR-TV  (41)  O'Connell;  5/12/54-11/1/54 

Sweetwatert — 
KPAR-TV  (12)  CBS;  Avery-Knodel;  8/26/53- 
Unknown 

Temple— 

►  KCEN-TV  (6)  NBC;  Hollingbery;  78,115 
Texarkana  (also  Texarkana,  Ark.) — 

*■  KCMC-TV  (6)  ABC,  CBS,  DuM;  Venard;  66,832 
Tylert— 

►  KETX  (19)  CBS.  NBC,  DuM;  Pearson;  28,405 

KLTV  (7)  1/27/54-9/1/54 
Victoriat — 

KNAL  (19)  Best;  3/26/53-Unknown 
Wacot— 

►  KANG-TV  (34)  ABC;  Pearson;  36,860 


KCEN-TV 

Is  The  Only  Station 
Providing  TV  Coverage 
of  ALL  Of  The 

Temple-Waco 

and  Central  Texas 

Market 


*  Maximum  100  KW  On 
VHF  Channel  6 

*  833-Foot  Antenna  Height 

*  NBC-TV  Interconnected 

For  More  Information  Write 

KCEN-TV 

P.  O.  Box  1 88,  Temple,  Texas 

National  Representative: 
George  P.  Hollingbery  Co. 

Texas  Representative: 

Clyde  Melville  Co.,  Melba  Bldg.,  Dallas 


Weslacot— 

►  KRGV-TV  (5)  NBC;  Raymer 
Wichita  Falls— 

►  KFDX-TV  (3)  ABC,  NBC;  Raymer;  67,003 

►  KWFT-TV  (6)  CBS,  DuM;  Blair;  85,300 

UTAH 

Provot — 

KOVO-TV  (11)  12/2/53-Unknown 
Salt  Lake  City— 

►  KDYL-TV  (4)  NBC;  Blair;  162,600 

►  KSL-TV  (5)  ABC,  CBS,  DuM;  CBS  Spot  Sis.; 

161,325 

KUTV  (2)  ABC;  Hollingbery;  3/26/53-8/1/54 
VERMONT 

Montpelierf — 

WMVT  (3)  CBS;  Weed;  3/12/54-9/6/54 

VIRGINIA 

Danvillet— 

►  WBTM-TV  (24)  ABC;  Hollingbery;  11,114 

Hampton  (Norfolk) — 

►  WVEC-TV  (15)  NBC;  Rambeau;  100,300 
Harrisonburgt — 

►  WSVA-TV  (3)  ABC,  CBS,  NBC,  DuM;  Devney; 

82,546 

Lynchburg — 

►  WLVA-TV  (13)  ABC,  CBS,  DuM;  Hollingbery; 

113,440 

Newport  News — 

WACH-TV  (33)  See  footnote  (4) 
Norfolk— 

►  WTAR-TV  (4)  ABC,  CBS.  DuM;  Petry;  319,564 

►  WTOV-TV  (27)  ABC,  DuM;  Forjoe;  104,500 

►  WVEC-TV  (15)  See  Hampton 

Petersburgt — 

Southside  Virginia  Telecasting  Corp.  (8)  Initial 
Decision  5/25/54 
Richmond — 

WOTV  (29)  12/2/53-Unknown 

►  WTVR  (6)  NBC;  Blair;  450,144 
Roanoke — 

►  WSLS-TV  (10)  ABC,  CBS,  NBC;  Avery-Knodel; 

255,358 

WASHINGTON 

Bellinghamt — 

►  KVOS-TV  (12)  DuM;  Forjoe;  68,216 
Seattle— 

►  KING^-TV  (5)  ABC;  Blair;  351,100 

►  KOMO-TV  (4)  NBC;  Hollingbery;  351,100 
KCTS  (*9)  12/23/53-12/1/54 

KCTL  (20)  4/7/54-Unknown 
Spokane — 

►  KHQ-TV  (6)  ABC,  NBC;  Katz;  71,557 

►  KXLY-TV    (4)    CBS,    DuM;  Avery-Knodel; 

76,760 

Louis  Wasmer  (2)  3/18/54-Sept.  '54 
Tacoma — 

«►  KMO-TV  (3)  Branham;  351,100 

►  KTNT-TV  (11)  CBS,  DuM;  Weed;  351,100 
Vancouvert — 

KVAN-TV  (21)  Boiling;  9/25/53-Unknown 
Yakima — 

►  KIMA-TV  (29)  ABC,  CBS,  NBC,  DuM;  Weed; 

22,073 

WEST  VIRGINIA 

Charleston! — 

►  WKNA-TV  (49)  ABC,  DuM;  Weed;  36,100 

WCHS-TV  (8)  CBS;  Branham;  2/11/54-8/1/54 
Clarksburgt — 

WBLK-TV  (12)  Branham;  2/17/54-9/1/54 
Fairmontf — 

►  WJPB-TV  (35)  ABC,  NBC,  DuM;  Gill-Perna; 

33,900 
Huntington — 

►  WSAZ-TV  (3)  ABC,  NBC,  DuM;  Katz;  411,792 
Oak  Hill  (Beckley)t— 

Robert  R.  Thomas  Jr.  (4)  6/2/54-Unknown 
Parkersburgt — 

s-WTAP  (15)  ABC,  DuM;  Forjoe;  28,200 
Wheeling — 
WLTV  (51)  2/11/53-Vnknown 

►  WTRF-TV  (7)  ABC.  NBC;  Hollingbery;  267,701 

WISCONSIN 

Eau  Clairet — 

s-WEAU-TV  (13)  ABC.  NBC.  DuM;  Hollingbery; 

55,700 
Green  Bay — 

►  WBAY-TV  (2)  ABC,  CBS,  NBC,  DuM;  Weed; 

191,253 

WFRV-TV  (5)  3/10/54-Vnknown 


La  Crosset — 
WKBT  ($)  CBS,  NBC,  DuM;  Raymrr;  10/28/S 

8/1/54 

WTLB  (38)  12/16/53-Unknovm 
Madison — 

►  WHA-TV  (»21) 

►  WKOW-TV  (27)  CBS;  Headley-Reed;  49,500 

►  WMTV  (33)  ABC,  DuM;  Meeker;  44.800 
Marinettet — 

WMBV-TV  (11)  NBC;  George  Clark;  11/18/53. 
August  '54 
Milwaukee — 

►»  WCAN-TV  (25)  CBS;  Rosenman;  308.750 

►  WOKY-TV  (19)  ABC,  DuM;  Gill-Perna;  297.501 

►  WTMJ-TV  (4)  ABC,  NBC,  DuM;  Harrington 

Righter  &  Parsons;  675,358 
Milwaukee  Area  Telecasting  Corp.  (12)  JnlUa 
Decision  5/20/54 
Neenaht — 

►  WNAM-TV  (42)  George  Clark 
Superiort  (Duluth,  Minn.)— 

►  KDAL-TV  (3).  See  Duluth.  Minn. 

►  WDSM-TV  (6)  CBS,  DuM;  Free  &  Peters;  48.70( 
Wausaut — 

WOSA-TV  (16)  Rambeau;  2/10/54-7/1/54 
Wisconsin  Valley  Tv  Corp.  (7)  5/12/54-Unknourr. 

WYOMING 

Caspert — 

KSPR-TV  (2)  5/14/53-Vnknovm 
Cheyennet — 

►  KFBC-TV  (5)  CBS,  NBC;  Hollingbery 

ALASKA 

Anchoragef — 

►  KFIA  (2)  ABC,  CBS;  Weed;  9,000 

►  KTVA  (11)  NBC,  DuM;  Feltis;  8,000 
Fairbankst — 

KFIF  (2)  ABC,  CBS;  7/1/53-Unknown 

HAWAII 

Honolulut — 

►  KGMB-TV  (9)  CBS;  Free  &  Peters;  56,000 

►  KONA  (11)  DuM,  NBC;  NBC  Spot  Sis.;  56,000 

►  KULA-TV  (4)  ABC;  Headley-Reed;  56,000  - 

PUERTO  RICO 

San  Juant — 

►  WAPA-TV  (4)   ABC,  NBC,  DuM;  Caribbean 

Networks 

►  WKAQ-TV  (2)  CBS;  Inter- American;  24,000 

CANADA 

Kitchenert — 

>■  CKCO-TV  (13)  50.000 

Londont — 

►  CFPL-TV  (10)  CBS;  35.000 
Montreal — 

►  CBFT  (2)  201,433 

►  CBMT  (6)  201,433 
Ottawa — 

►  CBOT  (4)  10,100 
St.  John,  N.  B.— 

►  CHSJ-TV  (4)  CBS 

Sudburyt — 

►  CKSO-TV  (5)  ABC,  CBS,  NBC;  All-Canada; 

7,326 
Toronto— 

►  CBLT  (9)  222,500 
Vancouver — 

►  CBUT  (2)  CBS 

MEXICO 

Juarezt  (El  Paso,  Tex.)— 

►  XEJ-TV  (5)  National  Time  Sales 
Tiiuanat  (San  Diego) — 

►  XETV  (6)  Weed;  241,000 
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Total  stations  on  air  in  U.  S.  and  possessions: 
383;  total  cities  with  stations  on  air:  254.  Both 
totals  include  XEJ-TV  Juarez  and  XETV  (TV) 
Tijuana,  Mexico,  as  well  as  educational  outlets 
that  are  operating.  Total  sets  in  use  30,474,987. 
*  Indicates  educational  stations, 
t  Cities  NOT  interconnected  with  AT&T. 

(a)  Figure  does  not  include  309,309  sets  which 
WBEN-TV  Buffalo  reports  it  serves  in  Canada 

(b)  Number  of  sets  not  currently  reported  by  I 
WHAS-TV  Louisville,  Ky.    Last  report  was  205, 
544  on  July  10,  1952. 

(c)  President  Gilmore  N.  Nunn  announced  that 
construction  of  WLAP-TV  has  been  temporarily 
suspended  [B»T,  Feb.  22].  CP  has  not  been  sur-  , 
rendered. 

(d)  The  following  stations  have  suspended  regular 
operations,  but  have  not  turned  in  CP's:  KDZA- 
TV  Pueblo,  Colo.;  WKLO-TV  Louisville,  Ky.; 
KFAZ  (TV)  Monroe,  La.;  WBKZ  (TV)  Battle 
Creek,  Mich.;  WTAC-TV  Flint,  Mich.;  KACY 
(TV)  Festus,  Mo.;  KFOR-TV  Lincoln,  Neb.; 
WFPG-TV  Atlantic  City,  N.  J.;  WECT  (TV) 
Elmira,  N.  Y.;  WIFE  (TV)  Dayton,  Ohio;  WACH- 
TV  Newport  News,  Va. 

Directory  information  is  in  following  order:  call  t 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta-  i 
tions;  date  of  grant  and  commencement  target 
date  for  grantees. 

Broadcasting   •  Telecasting 
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JUNE 

une  14-16 :  National  Community  TV  Assn.,  Hotel 
Park  Sheraton,  New  York. 

me  15  (and  probably  to  end  of  week):  Senate 
Communications  Subcommittee  resumes  hearing 
on  uhf,  multiple  ownership. 

jne  15-17:  Radio-Electronics-Tv  Mfrs.  Assn., 
.  Palmer  House,  Chicago. 

ne  16:  Assn.  of  National  Advertisers  midwest- 
em  regional  meeting,  Hotel  Knickerbocker, 
Chicago. 

jne  16-18:  Summer  Institute,  U.  of  Michigan 
law  school,  study  on  official  control  vs.  self- 
regulation  of  tv,  radio,  motion  pictures  and 
publishing. 

une  17-18:  D.  C.-Maryland  Broadcasters,  Ocean 
City,  Md. 

one  17-18:  Maine  Assn.  of  Eadio-Tv  Broad- 
casters, Poland  Spring  House,  Poland. 

une  17-19:  Florida  Assn.  of  Broadcasters,  Bilt- 

more  Terrace,  Miami  Beach, 
une  20-23:  Advertising  Federation  of  America, 

Hotel  Statler,  Boston. 

une  21:  Hearing  on  Langer  bill  (S  3294)  to  bar 

alcoholic   beverage   advertising  in  interstate 
commerce,  Senate  Business  &  Consumer  Inter- 
ests Subcommittee, 
une  21:  NARTB  Tv  Code  Review  Board,  NARTB 
Headquarters,  Washington. 

une  21- July  31:  National  Tv  Institute,  Pasadena 
(Calif.)  Community  Playhouse. 

une  21 -Aug.  17:  Radio-tv  institute,  co-conducted 
by  KNBC  and  KPIX  (TV)  San  Francisco,  Stan- 
|  ford  U.,  Palo  Alto,  Calif. 

une  22:  Colorado  Broadcasters  Assn.,  Broad- 
moor Hotel,  Colorado  Springs. 

une  22-24:  Emerson  Radio  &  Phonograph  Corp., 
sfr  distributor  convention,  The  Lido,  Lido  Beach, 
Long  Island. 

une  23-25:  NARTB  Combined  Boards,  NARTB 
Headquarters,  Washington. 

une  24:  Indiana  Broadcasters  Assn.,  Indianapolis 
Athletic  Club,  Indianapolis. 

une  27-30:  Advertising  Assn.  of  the  West,  Hotel 
Utah,  Salt  Lake  City. 

une  28:  New  York  U.  begins  6-week  summer 
radio-tv  institute. 

une  28-30:  Newspaper  Advertising  Executives 
Assn.,  Hotel  Del  Coronado,  Coronado,  Calif. 

une  28- Aug.  6:  Summer  Institute  of  Radio  & 
Tv,  co-sponsored  by  NBC  and  Barnard  College, 
New  York. 

JULY 

uly  1-2:  North  and  South  Carolina  Broadcasters 
Associations,  joint  meeting,  Ocean  Forest  Hotel, 
Myrtle  Beach,  S.  C. 

uly  1-Aug.  21:  Radio-tv  institutes,  Boston  U. 
uly  8-9:  Virginia  Assn.  of  Broadcasters,  Natural 

Bridge  Hotel,  Natural  Bridge, 
uly  24-31 :  Radio-Tv  Workshop,  American  Baptist 

Assembly,  Green  Lake,  Wis. 

AUGUST 

jjfc.ug.  1-4:  National  Audio-Visual  Convention  & 
'  Trade  Show,  Conrad  Hilton  Hotel,  Chicago, 
ug.   2-21:    Summer   Tv   Workshop,  Michigan 
State  College,  East  Lansing. 

ug.  9  (week  of) :  International  Alliance  of 
Theatrical  Stage  Employes,  Netherlands  Plaza 
Hotel,  Cincinnati. 

ug.  25-27:  Western  Electronic  Show  &  Con- 
vention, Ambassador  Hotel,  Los  Angeles. 


HOWARD  E.  STARK 

BROKERS  ari gggfrt  S1MI0HS 
RADIO  and  TEt«" 
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Aug.  28-29:  Montana  Radio  Stations  Inc.,  Flat- 
head Lake. 

Aug.  30-Sept.  4:  11th  International  Workshop  In 
Audio-Visual  Education,  American  Baptist  As- 
sembly, Green  Lake,  Wis. 

SEPTEMBER 

Sept.  1:  Deadline  for  entries  in  1953-54  public 
interest  awards  for  exceptional  service  to  farm 
safety,  National  Safety  Council. 

Sept.  13-14:  British  Columbia  Assn.  of  Radio  & 
Tv  Broadcasters,  Harrison  Hot  Springs,  B.  C. 

Sept.  26-29:  Pacific  Coast  Council,  American 
Assn.  of  Advertising  Agencies,  Hotel  Del  Coro- 
nado, Coronado,  Calif. 

Sept.  26-30:  Financial  Public  Relations  Assn.,  Ho- 
tel Statler,  Washington,  D.  C. 

Sept.  30-Oct.  2:  1954  High  Fidelity  Show,  Inter- 
national Sight  &  Sound  Exposition,  Palmer 
House,  Chicago. 

OCTOBER 

Oct.  4-6:  10th  Annual  National  Electronics  Con- 
ference, Hotel  Sherman,  Chicago. 

Oct.  13-15:  Direct  Mail  Advertising  Assn.,  Hotel 
Statler,  Boston. 

Oct.   13-17:  Audio  Engineering  Society.  Hotel 

New  Yorker,  New  York. 
Oct.  15-16:  Ohio  State  U.  advertising  conference, 

Columbus. 

Oct.  20-21:    Kentucky  Broadcasters  Assn.,  fall 

meeting,  Cumberland  Falls  Park. 
Oct.  27-30:  National  Assn.  of  Educational  Broad- 
casters, Hotel  Biltmore,  New  York. 

NOVEMBER 
Nov.  8-10:  Assn.  of  National  Advertisers,  Hotel 

Plaza,  New  York. 
Nov.  14:  Indiana  Radio-Tv  Newsmen,  fall  meeting 

at  WIRE  studios,  Indianapolis. 

SPECIAL  LISTINGS 

BMI  Program  Clinics 

June  14:  Fort  Cumberland  Hotel,  Amherst,  N.  S. 
June  14:  Hotel  Finlen,  Butte,  Mont. 
June  16:  Sheraton-Plaza,  Boston,  Mass. 
June  16:  Bannock  Hotel,  Pocatello,  Idaho 
June  18:  Poland  Spring  Hotel,  Poland  Spring,  Me. 
June  18:  Hotel  Utah,  Salt  Lake  City,  Utah 
June  21:  Broadmoor    Hotel,    Colorado  Springs. 
June  23:  Marvin  Hughitt  Hotel,  Huron,  S.  D. 
June  25:  Indianapolis  Athletic  Club,  Indianapolis. 


June  14 
June  15 
June  17 
June  18 
June  21 
June  22 
June  24 
June  25 
July  12 
July  13 
July  15 
July  16 
July  19 
July  20 
July  20 
July  22 
July  23 
July  26 
July  27 
July  29 
Aug.  9 
Aug.  10 
Aug.  12 
Aug.  13 
Aug.  16 
Aug.  17 
Aug.  19 
Aug.  20 
Aug.  23 
Aug.  24 
Aug.  26 
Aug.  27 
Aug.  30 
Aug.  31 


BAB  Clinics 

New  Orleans,  La. 

San  Antonio,  Tex. 
Dallas,  Tex. 

Tulsa,  Okla. 

Omaha,  Neb. 

Des  Moines,  Iowa. 

Minneapolis,  Minn. 

Dakotas. 
Burlington,  Vt. 
Boston,  Mass. 
Syracuse,  N.  Y. 
New  York  City. 
Tampa,  Fla. 
Charlotte,  N.  C. 
Detroit,  Mich. 
Richmond,  Va. 
Washington,  D.  C. 
Philadelphia,  Pa. 
Pittsburgh,  Pa. 
Cleveland,  Ohio. 

Milwaukee,  Wis. 

Chicago,  111. 

Los  Angeles,  Calif. 

San  Francisco,  Calif. 

Portland,  Ore. 

Seattle,  Wash. 

Montana 

Boise,  Idaho. 

Salt  Lake  City,  Utah 

Denver,  Colo. 

Albuquerque,  N.  M. 

Wichita,  Kan. 

St.  Louis,  Mo. 

Indianapolis,  Ind. 


one  would  think 

we  have  no 
competition 
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Latest  TELEPULSE  survey  made  In 
6  counties  adjoining  Wheeling, 
W.  Va.  gives  WTRF-TV  25  of  the 
top  25  most  popular  once  a  week 
programs  and  15  of  the  T5  most 
popular  multi-weekly  shows.  You 
might  expect  such  ratings  in  a 
market  where  the  local  TV  station 
has  no  competition — but  that's 
not  the  case  in  Wheeling.  We 
have  a  competitor  not  far  from 
Wheeling,  operating  at  less 
power  than  our  316,000  watts, 
and  making  far  distant  coverage 
claims. 

TELEPULSE  proves  that  we  are 
supplying  the  television  enter- 
tainment for  the  majority  of 
homes  in  the  greater  Wheeling 
and  Eastern  Ohio  market — truly 
our  market. 

so,  remember, 

when  making  up  Summer  and  Fall 
schedules,  there's  only  one  station 
necessary  to  reach  and  penetrate 
the  rich,  important  Wheeling  and 
Eastern  Ohio  market  —  that's 
WTRF-TV,  Channel  7,  Wheeling, 
W.  Va. 


NBC  Primary 


ABC 
Supplementary 


REPRESENTED  BY  HOLLINGBERY 
Robt.  Ferguson,  V.  P.  and  Gen.  Mgr. 

telephone 
WHeeling  1177 
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editorials 


No  Hokum:  Slocum 

ITEM :  An  editorial  in  the  June  issue  of  Editor  &  Publisher  chided 
FCC  Chairman  Rosel  H.  Hyde  for  trying  to  "butter  up  the 
broadcast  boys  and  make  them  feel  good  ...  by  portraying  broad- 
cast media  as  the  future  'big  boy'  of  all  media."  The  newspaper 
trade  journal  was  referring  to  Mr.  Hyde's  speech  at  the  NARTB 
convention  in  which  he  summarized  radio-tv  financial  reports. 

Item:  In  an  address  at  a  newspaper  mechanical  conference  June 
7,  Richard  W.  Slocum,  executive  vice  president  of  The,  Philadelphia 
Evening  Bulletin  (WCAU-AM-FM-TV)  and  president  of  the  Amer- 
ican Newspaper  Publishers  Assn.,  said  that  television  was  destined 
to  outgrow  all  other  "media  giants."  j 

It  is  not  given  to  us  to  know  whether  Mr.  Slocum  reads  Editor  & 
Publisher  (although  we  are  sure  that,  in  Philadelphia  at  least,  nearly 
everybody  reads  his  Bulletin).  Whether  he  did  or  did  not  read  the 
June  5  editorial  in  E  &  P,  we  think  he  is  on  sounder  ground  in  his 
predictions.  And  his  comments  would  hardly  be  suspect  of  having 
been  made  in  an  effort  to  "butter  up  the  broadcast  boys." 

What's  His  Game? 

WHATEVER  objectives  Edward  L.  Bernays  has  in  mind  in  sur- 
veying public  attitudes  toward  television  commercials,  there 
is  no  longer  any  doubt  of  his  dedication  to  his  mysterious  mission. 

As  reported  in  this  issue,  Mr.  Bernays'  latest  survey  was  among 
senior  class  presidents  at  112  universities  and  colleges.  He  had  for- 
merly pursued  what  he  has  passed  off  as  research  among  educators, 
businessmen,  barbers,  butchers,  beauticians  and  barkeepers. 

The  one  thing  these  disparate  groups  have  in  common  is  a  vio- 
lent antagonism  toward  television  advertising,  if  you  are  to  believe 
Mr.  Bernays.  We  are  not  sure  he  should  be  believed.  Certain  fea- 
tures of  his  activity  in  this  field  are  open  to  question. 

For  one  thing,  his  investigation  has  been  carried  on  by  question- 
naire. It  is  logical  to  assume  that  respondents  who  take  the  time 
and  trouble  to  complete  and  return  the  questionnaires  feel  rather 
more  violently  about  tv  commercials  than  those  who  fail  to  answer. 
What  Mr.  Bernays  is  getting  is  not  a  representative  sample  of  opinion 
from  the  groups  he  surveys.  His  college  survey  is  based  on  112  re- 
turns out  of  a  mailing  to  senior  class  presidents  at  universities  and 
colleges  in  the  World  Almanac.  About  1,000  such  institutions  are 
listed  there. 

It  may  be  true,  as  Mr.  Bernays  insists,  that  he  has  undertaken 
his  opinion  surveys  as  a  public  service,  with  no  other  thought  but 
for  the  betterment  of  television.  If  that  is  so,  his  contribution  would 
be  the  more  impressive  if  he  took  a  more  moderate  approach,  one 
more  certain  to  obtain  true  samples  of  public  attitudes. 

To  be  sure,  there  are  commercial  abuses  which  need  correction, 
a  fact  of  which  responsible  advertisers,  agencies  and  telecasters  are 
aware.  But  they  are  neither  so  abundant  nor  so  vicious  as  Mr. 
Bernays'  evidence  suggests. 

The  'Voice'  Continues 

IN  LITERATURE,  in  music  and  in  the  fine  arts,  there  are  classics. 
In  broadcasting,  almost  from  the  start  of  the  aural  medium,  and 
since  the  beginning  of  the  visual,  there  has  been  the  Voice  of  Fire- 
stone. It  is  among  the  classics  of  the  air,  along  with  such  programs 
as  the  Telephone  Hour,  the  Railroad  Hour  and  many  others. 

The  vissicitudes  of  network  scheduling  caused  NBC  to  propose 
a  change  in  time  for  the  Firestone  program  which  would  have  re- 
moved it  from  its  8:30  Monday  night  time — a  position  it  had  held 
for  25  years  on  radio  and  five  years  on  tv.  Now  Firestone,  without 
missing  a  beat,  shifts  to  ABC  with  the  same  format,  the  same 
artists  and  the  same  orchestra.  With  it  move  millions  of  loyal  lis- 
teners and  viewers. 

Thus,  there  is  a  harmonious  solution  of  a  vexing  problem.  The 
public  wins,  broadcasting  retains  one  of  its  classics,  ABC  and  its 
affiliated  stations  benefit,  and  NBC  achieves  the  programming  "bal- 
ance" it  sought. 
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Vicious  Horseplay 

APPARENTLY  it  doesn't  matter  whether  the  administration  i 
Republican  or  Democratic  when  it  comes  to  discriminatioi 
against  the  broadcast  media,  in  favor  of  the  printed  word. 

Last  week  another  oblique  effort  by  the  Dept.  of  Justice  to  re 
strict  transmission  of  gambling  information  came  to  light.  A  bil 
was  introduced  by  Chairman  Bricker  (R-Ohio)  of  the  Senate  Inter 
state  &  Foreign  Commerce  Comittee,  at  the  behest  of  the  Attorne; 
General,  and  hearings  suddenly  were  called,  without  adequate  no 
tice  to  government  agencies  affected,  the  carriers  and  practicall; 
none  to  the  broadcast  interests  who  would  be  affected  adversely 
It  was  almost  identical  with  a  bill  introduced  four  years  ago  by  th 
then  Democratic  chairman  of  the  same  committee  at  the  behes 
of  the  then  Democratic  Attorney  General. 

The  bill  would  do  violence  to  the  broadcast  media  by  deprivinj 
them  of  the  right  to  carry  news  when  it  is  news.  Stations  woult 
be  denied  the  right  to  broadcast  any  "gambling  information  relatinj 
to  horse  racing  before  the  start  of  any  race  on  the  day  it  is  schedule< 
to  be  run;  or  during  the  one-hour  period  immediately  following  th< 
finish  of  such  race  or  before  the  start  of  the  next  race  at  the  track 
whichever  period  is  longer."  But  it  would  except  a  "special  event' 
race,  like  the  Derby,  provided  no  more  than  one  horse  race  shal 
be  broadcast  by  a  station  or  network  per  day. 

The  bill,  as  written,  would  make  the  FCC  the  traffic  cop,  a  jol 
it  does  not  relish.  Fortunately,  FCC  Chairman  Hyde,  despite  th 
scant  notice,  was  able  to  testify  against  the  measure  because  of  hi 
knowledge  of  the  legislative  history.  After  his  appearance,  th< 
Justice  Dept.  proposed  to  limit  the  measure  to  horse  and  do; 
racing  information  in  interstate  commerce,  whereas  the  origina 
measure  referred  to  all  gambling  information.  But  the  discrimina 
tion  against  radio  and  television  would  stand,  with  newspapers  an< 
other  publications  to  report  events  as  they  see  fit. 

The  bill  is  aimed  at  the  racketeers  and  the  bookies,  and  fron 
that  standpoint,  we're  all  for  it.  Radio  and  tv,  however,  would  b< 
penalized  simply  because  they  publish  with  the  speed  of  light.  Witl 
the  FCC  doing  the  policing,  licenses  would  be  in  jeopardy. 

There's  serious  legal  question  whether  the  legislation  is  constitu 
tional.  Four  years  ago,  the  then  Chairman  Ed  Johnson  (D-Colo.) 
recognized  this,  because  he  commented  in  introducing  the  bill  foi 
the  then  Attorney  General  Howard  McGrath  that  there  is  a  bor 
derline  between  "gambling  information  and  legitimate  news." 

The  question  here  seems  to  be  whether,  in  its  effort  to  suppress 
gambling,  Congress  can  gamble  with  the  fundamental  freedoms 
Horse  racing  is  legal.  It  is  logical  to  assume  therefore  that  new; 
about  horse  racing  is  legal. 

The  effort  to  whip  this  legislation  through  Senate  committee  with- 
out adequate  notice  to  parties  affected  is  vicious  and  foreign  tc 
our  established  legislative  procedures.  Fortunately,  there  will  be 
opportunities  on  the  Senate  floor  and  in  the  House. 
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DETROIT  TURNS  TO  WWJ 
FOR  ITS  RADIO  FAVORITES 


BRUCE  MAYER 
late  hour  music- 
of-yesterday 


ROSS  MULHOLLAND 

many-years  favorite 
with  records 


BOB  MAXWELL 

6:30-9  AM  record 
M.C. 


KIRK  KNIGHT 

morning  newscaster 


DETROIT'S  CIRCLE  OF  RADIO  FAVORITES  .  .  . 

the  voices  of  WWJ,  as  dependable  and  authori- 
tative as  the  ticking  of  a  fine  clock.  They  are  the 
choice  of  Detroit,  for  their  resources  and  for 
their  unerring  ability  and  showmanship.  They 
make  WWJ  consistently  the  top  selection  of 
listeners  and  of  sponsors. 

Join  the  circle  .  .  .  your  product 
belongs  in  this  good  company. 


FRAN  HARRIS 

midday  show 
for  homemaker 


BUDD  LYNCH 

veteran 
sports  reporter 


.     .    FRAN  PETTAY 

J'  breezy  evening 
W        record  shows 


AM— 950  KILOCYCLES— 5000  WATTS 
FM— CHANNEL  246 — 97.1  MEGACYCLES 


CARL  CEDERBERG 

complete  daytime 
news,  twice  daily 


FAYE  ELIZABETH 

afternoon 
classical  records 


JOHN  MERRIFIELD 

farm  news  and  data 
for  early  risers 


Basic 


Affiliate 


Associate  Television  Station  WWJ. TV 

WORLD'S  FIRST  RADIO  STATION    •    Owned  and  Operated  by  THE  DETROIT  NEWS   •    National  Representatives:  THE  GEORGE  P.  HOLUNGBERY  CO. 


The  Big  Show's  on  tho  road 


g  gl_  jm  |    .  The  purchase  of  Midi 

ill  K  H   II  0  9  Q         Gil   If  Broadcasting  Company,  opera! 

J  II         H  «  it  0  Q  ■         V  1  t  T  I    |    |    |  of  KMBC-TV,  by  the  Cook  Paint  and  Van 

w  Company,  operators  of  WHB-TV,  has  been  approved  by  j 

Federal  Communications  Commission.  The  two  stations  have  1 1 
sharing  Channel  9  and  the  CBS-TV  network  in  Kansas  City.  The  I 
single-station  operation  has  adopted  the  call  letters  KMBC-TV.  The  chai; 
will  continue  to  be  the  full-time  CBS-TV  basic  affiliate  in  the  Heart  of  Ameiifc 


3?  ££ 


THE  BIG  TOP  IS 
GOING  UP! 

The  tallest  tower  in  the  Heart  of 
America  is  under  construction.  From 
a  height  of  1,079  feet,  KMBC-TV  will 
transmit  with  full  316,000  watts 
power  by  late  summer.  Newest  type 
RCA  transmitter  equipped  for  color, 
using  BIGgest  power  and  TOP-height 
tower,  will  make  KMBC-TV  the  Big 
Top  Station  .  .  .  dominating  the  na- 
tion's 18th  largest  metropolitan  area 
by  its  top  coverage  of  the  rich  Kan- 
sas City  market. 


IPC 


STARRING  THE  CBS-TV  NETWORK! 

Full  CBS-TV  network  programming — the  big,  top  television  sh 
of  America,  carried  exclusively  on  KMBC-TV,  basic  CBS-TV  stat 


FEATURING  KANSAS  CITY'S 
GREATEST  TALENT! 

The  biggest  personalities,  the  top  local 
programs  of  the  two  stations  are  now  ex-  * 
clusively  on  the  Heart  of  America's  Big    f  |  g 
Top  Station,  KMBC-TV! 

.  f  ^  \ 


KMBC  Building 
11th  and  Central  Sts., 
Kansas  City,  Mo. 


THE  "COLOSSAL-COVERAG 
RADIO  TEAM— KMBC-KFRM! 

Now  under  "Big  Top"  direction  is  also  the  great  radio  team,  K 
KFRM,  covering  the  Kansas  City  and  Kansas  radio  markets  as  no 
Kansas  City  station  can.  It's  CBS  Radio,  of  course,  on  "The  Team! 

DON  DAVIS 

Vice  President 
JOHN  T.  SCHILLING  GEORGE  HlGG 

Vice  Pres.  2>  Gen.  Mgr.  Sales  Manage* 

DICK  SMITH  MORI  GREINER 

Director  of  Radio  Director  of  Telex 

HENRY  GOLDENBERG,  Chief  Engineer 


Represented  Nationally  by  FREE  &  PETERS,  INC. 


ea 

Radio,  Kansas  City,  Missouri     -     KFRM  -  Radio,  for  the  State  o 
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THE  ATLANTIC  REFINING  CO.  do 


ES    A   COMPLETE  JOB... 


HAVENS   AND    MARTIN,   Inc.  STATIONS 


I  WMBG 
WCOD 
WfVR 


FIRST  STATIONS  OF  VIRGINIA 


"Atlantic  keeps  your  car  on  the  go" — 
slogan  for  Atlantic  Premium  Gasoline  and 
Atlantic  Premium  Motor  Oil — expresses  the  happy 
result  of  the  Atlantic  Refining  Company's 
"complete  job"  from  oil  wells  to  service  stations. 

Havens  &  Martin  Inc.  provide  Virginians  with 
another  kind  of  "service  stations" — complete 
entertainment  and  public  service  via  WMBG — 
WCOD — WTVR.    They  comprise  the  first  complete 
broadcasting  institution  of  the  South.  Today 
advertisers  are  as  enthusiastic  as  audiences — 
and  vice-versa — about  Havens  &  Martin  Stations. 
That's  your  cue,  Mr.  Timebuyer. 


WMBG  am  WCOD  ™  WTVI 


Havens  &  Martin  Inc.  Stations  are  the  only 
complete  broadcasting  institution  in  Richmond. 
Pioneer  NBC  outlets  for  Virginia's  first  market. 
WTVR  represented  nationally  by  Blair  TV,  Inc. 
WMBG  represented  nationally  by  The  Boiling  Co. 


3.  ©ll      51  T0  ^  ^  MILLION  PEOPLE! 


.  .  who  spend  almost 
5  billion  dollars 
annually 


ountain 


44  STATIONS  IN 

UTAH       IDAHO       MONTANA  WYOMING 
SOUTH  DAKOTA     NEBRASKA  COLORADO 
NEW  MEXICO       NEVADA  TEXAS 


Salt  Lake  City,  Utah— 146  So.  Main 
Denver,  Colorado — Hotel  Albany 


Represented  by  Avery-Knodel,  Inc 
New  York  -  Chicago  -  Los  Angeles 
San  Francisco  -  Dallas  -  Atlanta 


'ublished  every  Monday,  with  Yearbook  Numbers  (53rd  and  54th  Issues)  published  in  January  and  July  by  Broadcasting  Publications,  Inc.,  1735 
)eSales  St.,  N.W.,  Washington  6,  D.  C.    Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 


One  Key  For  Two  fife 


RADIO  STATION  KRLD  DELIVERS  MORE  AUDIENCE  IN  DALLAS  AND 
FORT  WORTH  COMBINED  THAN  ANY  OTHER  STATION  OR  FREQUENCY. 

Pulse,  February-March,  1954 

More  than  a  million  high-income  urban  population  consolidated  around  two  metropolitan 
centers,  only  thirty  miles  apart,  have  grown  together  into  one  solid,  compact  market  unit  .  .  . 
Dallas  and  Fort  Worth  .  .  .  served  with  CBS  network  programs  EXCLUSIVELY  by  KRLD. 

KRLD  BLANKETS  NORTH  TEXAS  AND  SOUTHERN  OKLAHOMA  WITH  50,000  WATTS. 


OWNERS  AND  OPERATORS  OF  KRLD-TV,   1  00,000  WATTS  VIDEO 


THE  BIGGEST  BUY  IN  THE  BIGGEST  MARKET  IN  THE  BIGGEST  STATE 


THE  TIMES  HERALD  STATION   ...  THE   BRANHAM   CO.,   Exclusive  Representative 

John  W.  Runyon,  Chairman  of  th«  toot 6  Clyde  W.  Remberl,  Prttidtnl 
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closed  circuit. 


COMMUTERS  from  New  York's  mid- 
(own  advertising  area  need  not  be  terror- 
itricken  at  threat  that  Robert  R.  Young 
may  move  New  York  Central's  focal  point 
irom  42d  to  125th  Street.  Even  if  switch 
vere  made,  and  it's  by  no  means  definite, 
uburban  service  would  continue  from 
ijrand  Central's  location  and  Brooks 
Brothers  and  Commodore  Bar  would  still 
conveniently  supply  necessities  of  Madi- 
;on  Avenue  life. 

★  ★  ★ 

APPLICATIONS  for  transfer  of  Storer's 
•CGBS-AM-TV  San  Antonio  to  Frank  G. 
Huntress  newspaper  group  for  $3.5  mil- 
lion expected  to  be  filed  late  this  week, 
after  series  of  delays  on  financing  of  all- 
;ash  transaction.  Loan  has  been  nego- 
tiated with  Cleveland  Society  of  Savings. 
Transaction  will  pave  way  for  FCC  con- 
sideration of  Storer  $8.5  million-plus  ac- 
quisition of  Empire  Coil,  including  WXEL 
!(TV)  Cleveland  and  KPTV  (TV)  Port- 
land, Ore.,  hold-up  having  been  occasioned 
by  multiple  ownership  rule. 

★  ★  ★ 

WHILE  Robert  K.  Richards  will  depart 
NARTB  as  its  administrative  vice  presi- 
dent sometime  soon,  chances  are  he  will 
continue  as  top  public  relations  advisor  to 
association's  president,  Hal  Fellows.  Mr. 
Richards,  who  has  acquired,  subject  to 
IFCC  approval,  50%  interest  in  WHAR 
Clarksburg  and  WKYR  Keyser,  W.  Va., 
contemplates  public  relations  practice  in 
'Washington  and  NARTB  is  expected  to 
bid  for  his  advisory  services.  Status  will 
be  clarified  after  NARTB  board  meeting 
here  June  23-25. 

★  ★  ★ 

WHO  WILL  succeed  Bob  Richards  as 
second-in-command  for  NARTB?  Prob- 


ably no  one.  Best  bet  is  that  Vice  Presi- 
dents Ralph  Hardy,  Thad  Brown  and  John 
Meagher  will  report  direct  to  President 
Fellows.  Latter  may  retain  an  executive 
assistant  but  not  at  policy  level.  Mr. 
Richards,  incidentally,  spent  last  week  in 
Washington  hospital  for  physical  checkup, 
preparatory  to  foraging  for  himself. 

★  ★  ★ 

ALTHOUGH  she  disavows  it,  colleagues 
of  Comr.  Frieda  B.  Hennock  make  N  no 
bones  about  labelling  her  as  "pipe-line" 
to  Drew  Pearson,  who  lately  has  been 
lambasting  FCC.  Latest  Pearson  assault, 
on  "blitz"  tv  licensing,  AT&T  rate  in- 
creases, etc.,  is  Hennock  line  notably  in  her 
recent  role  as  militant  defender  of  minor- 
ities. Her  term  expires  one  year  from 
now  and  her  campaign  is  seen  aimed  at 
minority  endorsement  for  new  seven-year 
term. 

★  ★  ★ 

WITH  NO  likely  nationwide  advertising 
prospects  for  televised  NCAA  games,  pre- 
sumably because  of  past  dissatisfaction 
with  pre-selected  schedules,  ABC  may  pro- 
pose regional  co-op  sponsorship  along  with 
right  to  select  contests  virtually  on  "game- 
of-the-week"  basis.  This  would  follow 
pattern  of  Big  10  proposal  repeatedly  ve- 
toed by  NCAA  Television  Committee  but 
at  this  writing  appears  only  way  of  getting 
ABC  off  hook  with  its  $3.6  million  com- 
mitment for  time  and  rights. 

★  ★  ★ 

OVERALL  football  picture  becomes  more 
confused  as  plans  for  fall  business  being 
considered.  Besides  ABC  impasse,  West- 
inghouse  won't  deal  on  professional  foot- 
ball games  with  DuMont  because  of  its 
commitment  to  CBS  on  color  spectaculars. 


absorbing  most  of  its  contemplated  budget. 
And  deal  by  NBC  with  Canadian  football 
league  compounds  confusion,  what  with 
no  sponsorship  of  those  games  yet  aligned 
either.  Best  bet  is  that  DuMont  games 
also  will  be  offered  under  regional  sponsor- 
ship largely  for  Sunday  performance. 

★  ★  ★ 

SOME  spot  advertisers,  normally  users  of 
daytime  radio,  are  offering  to  buy  night- 
time radio  on  stations  where  single  rate 
for  day  and  nighttime  prevails. 

★  ★  ★ 

LEGISLATION  to  prohibit  alcoholic  bev- 
erage advertising  in  all  media  may  not 
get  through  this  session  because  of  elec- 
tion year  and  shortness  of  time  remaining. 
But  old  heads  on  Capitol  Hill  aver  that  if 
bills  had  been  confined  to  radio  and  tele- 
vision advertising  alone,  they  might  have 
sailed  through  both  House  and  Senate 
committees  with  only  last  ditch  stands  on 
floor  blocking  approval. 

★  ★  ★ 

TOM  KNODE,  manager  of  station  rela- 
tions, NBC,  reportedly  slated  to  succeed 
Sheldon  B.  Hickox  as  director  of  depart- 
ment. Mr.  Hickox  leaves  to  become  di- 
rector of  station  relations  for  NBC  Pacific 
Division  (story  page  93). 

★  ★  ★ 

J.  FRED  MUGGS,  chimpanzee  star  of 
NBC-TV's  Today,  leaves  today  (Monday) 
for  round-the-world  tour,  but  he'll  skip 
England.  After  extended  conference  last 
week,  top  network  officials  decided  that 
international  incident  might  be  provoked 
if  ape  visited  country  which  was  outraged 
by  his  appearance  in  NBC-TV  reports  of 
Queen  Elizabeth's  coronation  year  ago. 


the  week  in  brief 


Tv's  economic  fate  rests  with  Potter  group   27  ► 

The  vhfs  remember  their  pioneering  losses   29  ► 

Sen.  Johnson  doesn't  like  intermixture   31  ► 

►  Curb  on  vhf  would  hurt  viewer,  says  WBEN-TV  .  36  ► 
Westinghouse  backs  tax  relief  plan   39  ► 

*  ANA  conclave  studies  electronic  media   42  ► 

►  FCC  approves  MPTV's  films-for-spots  plan   48  ► 

*  Bonded  proposes  cooperative  film  shipments ....  48  ► 

►  P&G's  April  billings:  over  #3  million   56  ► 

►  RETMA  holds  its  30th  convention   60  * 
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Community  tv  men  meet,  predict  better  things .  .  64 

Nashville  stations,  papers  compromise  on  logs .  .  66 

A  successful  drug  chain  succeeds  with  radio   70 

KPRC-TV  keeps  its  telethons  local   74 

Ads,  Women  &  Boxtops:  Part  III   76 

Comr.  Lee  questions  reserved  tv  channels   84 

Lamb  wins  a  temporary  stay  of  hearing ........  84 

Comr.  Doerfer  seems  sure  for  confirmation   87 

NBC  Radio  affiliates  to  convene  June  28   91 

Court  clears  Zenith  for  suit  against  RCA   95 

Educators  urged  to  use  commercial  outlets   96 

Telestatus:  tv  stations,  sets,  target  dates   107 
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Behind  this  ID 


a  trail-blazing 
success  story  of  sales  value  to  you 


0 


&  Channel 


Represented  by 


NBC  •  CBS  •  DuMont 

Lancaster,  Pa. 

WGAL-TV,  one  of  America's  pioneer  television  sta- 
tions, went  on  the  air  March  18, 1949.  It  was  the  first 
TV  voice  to  be  heard  in  the  central  Pennsylvania  area 
of  Lancaster,  York,  Harrisburg,  Lebanon  and  Reading. 
WGAL-TV  lists  among  its  programs  the  best  in  the 
country  and  among  its  advertisers  the  most  famous 
brands.  Take  advantage  of  this  outstanding  history  of 
prograrnming  and  selling.  Buy  WGAL-TV. 


Steincnan  Station 


Clair  McCollough,  President 


E  E  K  E  R    T  V#  I  n  c  • 


New  York  Chicago 

Los  Angeles      San  Francisco 
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at  deadline 


CBS  URGES  'DE-INTERMIX'  STUDY  NOW; 
ABC  ASKS  MORE  VHF'S,  COLOR  IN  UHF 


(Detailed  hearing  coverage  begins  page  27) 

EXPLORATORY  look  into  possibility  of  "de- 
intermixture"  of  present  uhf-vhf  allocations, 
but  with  retention  of  other  basic  concepts  of 
allocation  and  affiliation  were  proposed  by 
CBS  President  Frank  Stanton  in  testimony 
Friday  afternoon  before  Senate  Communica- 
tions Subcommittee. 

Ernest  Lee  Jahncke  Jr.,  vice  president  and 
assistant  to  president  of  ABC,  supported  that 
phase  of  DuMont  Plan  (Plan  C)  dealing  with 
multiple  ownership  in  relation  to  uhf  affilia- 
tions and  also  advocated  expansion  of  vhf 
band  by  adding  three  channels  now  in  fm 
range  plus  pick-up  of  others  from  educational 
reservations  and  perhaps  other  portions  of 
spectrum. 

Mr.  Jahncke  said  that  as  last  resort  ABC 
favored  movement  of  all  tv  to  uhf.    He  sug- 


MR.  JAHNCKE  DR.  STANTON 


gested  that  color — possibly  for  first  three  to 
five  years — be  confined  to  uhf. 

Dr.  Stanton  vehemently  opposed  DuMont 
project  as  sounding  death-knell  of  live  tele- 
vision network  broadcasting,  and  while  ex- 
pressing sympathy  for  plight  of  some  uhf  sta- 
tions, pointed  out  others  are  doing  pretty  well. 

i  He  urged  that  Bricker  Bill  (S  3456)  be  re- 
jected because  it  abandons  concept  of  licensing 
only  those  who  use  spectrum.  As  written,  he 
said  bill  would  mean  that  film  producers,  in- 
dependent program  packagers,  or  advertising 
agencies  which  produce  programs  also  would 
be  subject  to  licensing  by  FCC. 

Without  mentioning  Comr.  Frieda  B.  Hen- 
nock  by  name,  Dr.  Stanton  said  he  found  it 
"extremely  disturbing"  that  charge  of  monop- 

■  oly  against  CBS  and  NBC  had  been  made  pub- 
licly and  in  context  of  hearings  "by  one  of 
the  very  people — an  experienced  lawyer — who, 
as  a  member  of  the  FCC,  sits  in  judgment  on  us 
in  determining  whether  or  not  our  applications 

1   should  be  granted  and  renewed." 

Hearing  recessed  Friday  afternoon  until  Mon- 
day afternoon  when  Joseph  Heffernan,  NBC 
vice  president,  will  conclude  network  presenta- 
tions and  rebuttal  will  be  heard  from  uhf  and 
vhf  counsel  (half  hour  each)  and  from  Comr. 
Hennock  and  FCC  Chairman  Rosel  H.  Hyde 
(15  min.  each). 

ABC  not  only  believes  uhf  will  suffer  same 
fate  as  fm  but  is  convinced  that  fate  is  closer 
than  generally  realized,  in  most  intermixed 
markets,  according  to  statement  Friday  by 
Mr.  Jahncke. 
He  said  solution  of  uhf  general  business  prob- 
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lems,  normal  problems  of  any  business,  is  not 
responsibility  of  government  and  that  govern- 
mental intervention  would  violate  every  basic 
tenet  of  our  economic  system. 

ABC  recommendations:  Abolish  excise  tax  on 
all-channel  sets  and  tuners;  FCC  should  revise 
multiple  ownership  rule  to  permit  multiple  vhf 
owners  to  acquire  uhf  stations;  boosters  and 
satellites  should  be  authorized;  freeze  should 
not  be  imposed. 

Two-program  service  policy  would  strengthen 
NBC  and  CBS,  and  might  quickly  eliminate  uhf, 
Mr.  Jahncke  argued.  Three-program  policy 
would  require  revised  allocation  plan,  he  said, 
with  addition  of  relatively  few  vhf  channels 
making  plan  practical.  Use  of  spectrum  be- 
tween ch.  6  and  7  as  well  as  fm  band  and 
educational  allocations  would  provide  vhf  chan- 
nels, he  added,  also  urging  more  flexible  allo- 
cation rules  including  use  of  directional  an- 
tennas and,  in  some  cases,  lower  power.  He 
pointed  to  difficulty  of  using  area  between 
ch.  6  and  7. 

"It  is  too  early  to  conclude  that  it  is  neces- 
sary to  abandon  as  unworkable  our  present  al- 
location concept  of  using  both  vhf  and  uhf  sta- 
tions," Mr.  Jahncke  said,  urging  FCC  to 
abandon  "rigid  and  inflexible  concepts"  of  pres- 
ent vhf  allocation.  He  submitted  data  showing 
competitive  position  of  tv  networks,  noting  ABC 
has  largest  share  of  uhf  stations  of  any  network. 

CBS  has  long  opposed  intermixture  as  plac- 
ing too  great  burden  on  uhf  stations  in  compet- 
ing against  vhf  outlets  in  same  markets,  accord- 
ing to  Dr.  Stanton.  He  advocated  "de-inter- 
mixture" instead.  Noting  "emotion  which  seems 
to  have  impregnated  this  whole  issue,"  he  point- 
ed out  "there  can  be  no  guaranty  of  profits" 
in  free  enterprise  system. 

Imposition  of  freeze  on  vhf  grants  would 
intensify  vhf  advantage  and  protect  stations 
from  new  vhf  competition,  Dr.  Stanton  said. 
He  favored  de-intermixture  or  reallocation  of 
assignments  so  any  one  community  will  be 
either  all  vhf  or  all  uhf,  with  no  intermixture, 
particularly  in  top  markets.  He  contended 
Congress,  FCC  and  industry  should  start  con- 


BOX-OFFICE  CURE-ALL 

ZENITH  RADIO  Corp.  blamed  troubles 
of  small-town  tv  stations  on  "present  sys- 
tem of  advertising  supported  tv"  in  state- 
ment to  Potter  subcommittee  Friday. 

Zenith  statement  asserted  tv  economic 
problem  "did  not  center  on  the  band  in 
which  a  broadcaster  found  himself,  vhf 
or  uhf,  but  rather  on  the  size  of  the  city 
wherein  he  chose  to  set  up  a  station." 
Statement  added  advertisers  can  reach 
50%  of  tv  home  population  by  concen- 
trating on  12  major  markets,  pointing  out 
it  is  "uneconomic  to  extend  programs 
to  less  heavily  populated  areas."  Answer 
to  problems,  Zenith  said,  is  subscription 
tv. 

It  "strongly  urged,"  however,  "that 
subscription  tv  not  be  confined  to  uhf 
stations,  pointing  out  that  this  would  be 
very  detrimental  to  vhf  stations." 


•   BUSINESS  BRIEFLY 

150  FOR  FEEN-A-MINT  •  Pharmaco  Inc. 
(Feen-a-Mint),  Kenilworth,  N.  J.,  gathering 
availabilities  for  32-week  radio  spot  announce- 
ment campaign  using  spots  between  7  a.m.  and 

5  p.m.  Approximately  150  markets  will  be 
used.  Schedule  is  slated  to  start  Sept.  13. 
Doherty,  Clifford,  Steers  &  Shenfield,  N.  Y.,  is 
agency. 

NABISCO  TO  K  &  E  •  National  Biscuit  Co.'s 
cereal  and  dog  food  account  to  Kenyon  &  Eck- 
hardt,  N.  Y.,  effective  Jan.  1.  Media  plans  still 
undecided.  Advertising  of  Ranger  Joe  Cereal 
Co.,  Chester,  Pa.,  owned  by  NABISCO,  will  be 
taken  over  by  Kenyon  &  Eckhardt  immediately. 
McCann-Erickson,  N.  Y.,  will  continue  handling 
company's  biscuit  and  cracker  accounts. 

FIZRIN  TO  COMPTON  •  Centaur-Caldwell 
division  of  Sterling  Drug  names  Compton  Adv., 
N.  Y.,  to  handle  new  product  called  Fizrin 
(alkalizer-analgesic).  Advertiser  is  planning 
to  start  in  test  markets  soon,  including  spot  ra- 
dio campaign  in  New  York  state. 

RADIO  AND  NEWSPAPERS  •  Duffy-Mott 
Co.  (Clapps  baby  foods),  N.  Y.,  using  unusual 
combination  of  radio  announcements  and  news- 
paper ads  on  staggered  basis  to  promote  its  price 
cut-back  campaign  in  55  markets.  Newspapers 
kicked  off  June  17,  with  some  radio  markets 
starting  today  (Mon.),  then  staggered  starting 
dates  on  June  24  and  28  with  at  least  16  mar- 
kets to  be  released  first  week  in  July.  Young 

6  Rubicam,  N.  Y.,  is  agency. 


ferring  at  once  on  de-intermixture.  In  mean- 
time, he  suggested,  FCC  might  well  be  liberal 
in  permitting  uhf  license  suspensions  in  case  of 
financial  troubles. 

Dr.  Stanton  listed  such  uhf  problems  as  lack 
of  circulation,  with  only  15%  of  sets  tuning 
uhf;  price  spread  between  vhf-only  and  all- 
channel  sets  and  propagation  handicaps  of  uhf 
compared  to  vhf.  Success  of  new  uhf  station  is 
"exceedingly  doubtful"  when  there  already  is 
multiple  vhf  service  in  area,  he  said,  explaining 
CBS  affiliation  policies  in  detail. 

Taking  up  proposals  to  solve  uhf  problem, 
he  opposed  plan  to  abandon  vhf  and  move  all 
stations  to  uhf  as  inevitably  weakening  all  tele- 
vision, depriving  some  areas  of  all  service,  and 
endangering  the  quality  of  programs.  He  said 
idea  of  reducing  permissible  antenna  heights 
and  power  of  vhf  stations  "is  cut  from  the  same 
cloth  as  the  proposal  to  move  everything  to 
uhf,"  and  would  damage  tv  as  medium  as  well 
as  reducing  circulation. 

Dr.  Stanton  urged  excise  tax  relief;  study  of 
satellite  stations;  more  liberal  multiple  owner- 
ship rules,  allowing  addition  of  two  uhf  stations 
above  the  quota  of  five  vhf  outlets.  He  opposed 
DuMont  plans  A  and  B  as  unwise  and  against 
public  interest  as  well  as  threatening  network 
structure.  Development  of  color  is  threatened 
by  uhf  plans,  he  said. 

It's  Just  C&H  Now 

TO  STREAMLINE  corporate  name,  Calkins  & 
Holden,  McClinton,  Carlock  &  Smith  becomes 
simply  Calkins  &  Holden,  effective  today  (Mon- 
day). McClinton,  Carlock  &  Smith  are  dropped 
in  name  only,  and  ownership  and  management 
of  agency  remain  same. 
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deepest 
impression 


Your  selling  message  makes  the 
sharpest  imprint  on  915,000  car  radios 
and  in  more  than  973,000  radio  homes 
when  you  take  advantage  of 
the  consistent  high  tune-in 
every  hour  of  the  day  on  WJBK.  Make 
your  mark  in  the  rich  midwest  market  with 
the  station  that's  tuned  in  most  continuously  .  .  . 
WJBK,  tops  in  news,  music  and  sports. 


WJBK 


PEOPLE 


McCarthy  Hearing  Coverage 
Estimated  at  $10.7  Million 

TOTAL  network  time  and  production  cost  of 
television  and  radio  coverage  of  McCarthy- 
Army  hearings  estimated  Friday  at  $10,763,000. 
Figure  is  based  on  general  estimates  supplied 
by  networks  and  breaks  down  to  $5,583,000 
for  tv  and  $5,180,800  for  radio.  Network  esti- 
mates follow:  ABC-TV  $2,850,000;  CBS-TV 
51,050,000;  NBC-TV  $983,000;  DuMont  $700,- 
000;  ABC  Radio  $1,490,000;  NBC  Radio 
|  $1,994,800;  Mutual  $1,096,000,  and  CBS  Radio 
5600,000. 

With  end  of  hearings  Thursday,  ABC-TV 
and  DuMont  estimated  they  presented  186Vi 
hours  of  "live"  telecasting  since  hearings  began 
April  22.  ABC-TV  fed  71  stations,  DuMont 
10.  Both  carried  hearings  in  entirety.  Mutual 
reported  137  hours  20  minutes  and  ABC  Radio 
130  hours.  Other  networks  provided  filmed 
tv  and  recorded  radio  plus  some  live  coverage. 

FCCs  Anti-Red  Plan 
Sponsored  by  Sen.  Wiley 

SOURCE  for  FCCs  proposed  rule-making  to 
require  amateur  and  commercial  radio  oper- 
ators to  swear  they  have  no  communist  ties 
[B»T,  June  14]  was  disclosed  Friday  as  Sen. 
Alexander  Wiley  (R-Wis.)  told  Senate  he  had 
been  working  for  past  year  with  Commission 
on  plugging  "glaring"  security  loopholes  and 
was  "gratified"  FCC  has  acted. 

Chairman  of  Senate  Foreign  Relations  Com- 
mittee and  its  subcommittee  on  espionage,  sab- 
otage and  subversion,  Sen.  Wiley  noted  com- 
munists could  use  radio  to  communicate  with 
foreign  governments,  setting  off  explosives  or 
foiling  the  U.  S.'  own  electronic  defenses. 

FCC  proposal  would  make  ineligible  to  hold 
license  "any  person  who  is  a  member  of  the 
Communist  Party  or  a.ny  organization  which  has 
been  required  to  register  as  a  Communist-action 
or  Communist-front  organization  under  provi- 
sions of  the  Internal  Security  Act  of  1950,  or  any 
organization  which  advocates  or  teaches  the 
overthrow  of  the  U.  S.  Government  or  the  gov- 
ernment of  any  political  subdivision  thereof  by 
force  or  violence."  FCC  also  would  make  eligible 
for  license  only  a  person  of  "good  moral  char- 
acter." Person  convicted  of  felony  would  be  in- 
eligible.   Comments  are  due  July  19. 

WTSK  (TV),  WCIO-TV  Sold 

ONE  operating  uhf  station  and  one  uhf  permit 
reported  sold  in  transfer  bids  filed  with  FCC 
Friday.  Ch.  26  WTSK  (TV)  Knoxville,  CBS 
affiliate,  purchased  by  South  Central  Broadcast- 
ing Corp.,  operator  WIKY  Evansville,  Ind.,  for 
assumption  of  obligations  not  to  exceed 
$216,000.  UAW-CIO  Broadcasting  Corp.  of 
Michigan  sold  permit  for  ch.  62  WCIO-TV 
Detroit  for  $100  to  Woodward  Broadcasting 
Co.,  owned  by  Max  Osnos,  operator  Sams  Inc. 
(dept.  store).  Woodward  to  drop  bid  for  ch.  50, 
in  competition  with  application  of  WJLB  there. 

KRIS  Wins  Initial  Decision 

INITIAL  decision  recommending  grant  of  ch. 
6  at  Corpus  Christi,  Tex.,  to  KRIS  and  to  deny 
competing  bid  of  Baptist  General  Convention's 
KWBU  there  was  issued  by  FCC  Examiner 
Gifford  Irion  Friday.  Examiner  concluded 
KRIS  showed  greater  integration  of  ownership 
and  operation. 


at  deadline 


DON'T  TELL  ANYONE 

D-CON  Co.,  Chicago,  has  sent  letter  di- 
rect to  number  of  television  stations 
asking  for  fall  availabilities  at  local  rate 
and  pointing  out  that  "it  is  our  practice 
to  buy  radio  and  television  time  direct — 
without  representatives  or  agency  time, 
at  the  local  rate."  Letter,  signed  by  Alvin 
Eicoff,  vice  president  of  firm,  also  said: 
"Do  not  send  my  request  to  your  rep, 
as  I  would  rather  avoid  any  misunder- 
standing with  either  the  agencies  or  the 
representatives." 


TvAB  to  Develop  Plans 
At  New  York  Meeting 

PLANS  to  put  Television  Advertising  Bureau 
into  fulltime  action  by  mid-July  as  major  pro- 
motion unit  in  media  field  will  be  drawn  up 
June  28  at  New  York  meeting  of  executive  and 
planning  committees,  according  to  President 
Richard  A.  Moore,  KTTV  (TV)  Los  Angeles. 
Membership  of  200  expected  by  that  time,  ac- 
cording to  Richard  P.  Doherty,  consultant  to 
TvAB.  Personnel  committee  now  scanning  field 
for  top  figure  to  be  operating  head  of  bureau. 

Mr.  Moore  appointed  planning  committee 
Friday,  with  George  B.  Storer  Jr.,  Storer  Broad- 
casting Co.,  as  chairman.  Other  members: 
W.  D.  Rogers  Jr.,  KDUB-TV  Lubbock,  Tex.; 
Frank  P.  Schreiber,  WGN-TV  Chicago;  George 
B.  Coleman,  WGBI-TV  Scranton,  Pa.;  Stanley 
Hubbard,  KSTP-TV  St.  Paul;  Robert  B.  Hanna 
Jr.,  WRGB  (TV)  Schenectady,  N.  Y.;  Payson 
Hall,  Meredith  Stations. 

CBS  Rate  Cut  Certain 

NUMBER  of  stations  signed  or  verbally  com- 
mitted to  sign  affiliation  contract  amendments 
incorporating  CBS  Radio's  reduction  in  evening 
network  rates  had  reached  97.61%  of  network 
rate  card  by  Friday  afternoon,  CBS  Radio 
officials  reported.  Number  necessary  to  put 
reduction  into  effect  was  85%. 


UPCOMING 

June  20-23:  Advertising  Federation  of 
America,  Boston. 

June  21 :  Hearing  on  Longer  bill  (S  3294) 
to  bar  alcoholic  beverage  advertising, 
Senate  Business  &  Consumer  Interests 
Subcommittee,  U.  S.  Capitol. 

June  21:  NARTB  Tv  Code  Review  Board, 
Washington. 

June  22:  Colorado  Broadcasters  Assn., 
Colorado  Springs. 

June  22-23:  South  Dakota  Broadcasters 
Assn.,  Huron. 

June  23:  Hearing  on  renomination  to 
FCC  of  John  C.  Doerfer.  Senate  Inter- 
state &  Foreign  Commerce  Committee. 
Room  G-16.    10  a.m.  Open. 

June  23-25:  NARTB  Combined  Boards, 
Washington. 

June  24:  Indiana  Broadcasters  Assn., 
Indianapolis. 

For  other  Upcomings  see  page  7  73 


JOHN  T.  MADIGAN,  manager  of  special 
events  for  ABC-TV,  appointed  program  man- 
ager of  WMTV  (TV)  Poland,  Me.  (Mt.  Wash- 
ington, N.  H.),  JOHN  H.  NORTON  JR.,  vice 
president  and  general  manager  of  station,  an- 
nounces today  (Mon.).  Appointment  takes  ef- 
fect July  6.  Mr.  Madigan  has  served  ABC  and 
its  predecessor,  Blue  network,  since  August 
1943,  initially  as  manager  of  network's  news- 
room and  subsequently  as  national  news  editor, 
director  of  news,  and  most  recently  as  man- 
ager of  special  events  for  ABC-TV. 

EDWIN  W.  CONKLIN,  assistant  director  of 
news  and  special  events  for  ABC  radio  and 
television,  Western  Division,  promoted  to  di- 
rector of  department.  PATRICK  O'REILLY, 
since  1951  newswriter  and  reporter  in  ABC's 
Western  Division,  named  his  assistant. 

PAUL  NORTON  rejoins  WGR  Buffalo  as  an- 
nouncer; RUTH  FATIN,  formerly  with  Buf- 
falo office  of  BBDO,  to  WGR  traffic  staff; 
KITTY  ZAPF,  previously  with  WBUF-TV  Buf- 
falo continuity  and  traffic,  named  secretary  to 
WGR  sales  director,  and  PATRICIA  BUTYN- 
SKI,  recently  traffic  and  account  chief  of 
WXRA  Kenmore,  N.  Y.,  to  WGR  accounting. 

EARL  J.  ROWLAND,  Benton  &  Bowles,  N.  Y., 
copy  department,  to  Sullivan,  Stauffer,  Colwell 
&  Bayles,  N.  Y.,  as  copywriter. 

KATHRYN  GRIMES,  Roy  S.  Durstine  Inc., 
N.  Y.,  to  Ettinger  Co.,  N.  Y. 


Anti-Tv  Sentiment  Grows 

THIRTY-SIX  Senators  joined  as  of  Friday  as 
co-sponsors  of  resolution  to  ban  commercial 
sponsorship  of  televised  Senate  hearings  in  wake 
of  McCarthy-Army  telethon.  Measure  offered 
originally  by  Sen.  Wallace  F.  Bennett  (R-Utah  ), 
who  said  Senate  Rules  Committee  will  consider 
it  within  10  days.  He  cited  instances  of  product 
mentions  during  hearings,  said  tv  caused  what 
would  have  been  10-15  day  hearing  to  take 
36  days,  stretched  Senate  dignity  out  of  shape. 

NBC-BBC  Film  Pool 

AGREEMENT  is  announced  today  (Mon.)  by 
NBC  and  BBC  under  which  they  will  pool 
resources  for  exclusive  exchange  of  news  film 
and  for  cooperation  on  coverage  in  distant  parts 
of  world  where  one  or  other  may  have  camera- 
men. Contract  has  been  signed  by  Robert 
Sarnoff,  executive  vice  president  of  NBC,  and 
Sir  Ian  Jacob,  director-general  of  BBC. 

Delayed  for  Equipment 

BECAUSE  equipment  will  not  be  available  as 
soon  as  expected,  FCC  Friday  extended  from 
July  1  to  Oct.  1  its  deadline  for  tv  stations  to 
comply  with  new  restrictions  on  spurious  trans- 
mitter emission.  Amended  rules  require  speci- 
fied attenuation  of  upper  sidebands  of  tv  signals 
from  4.75  mc. 

DuMont  Adds  Three 

ADDITION  of  three  television  stations  as  affili- 
ates of  DuMont  Television  Network,  raising 
roster  to  213  outlets,  announced  by  Elmore  B. 
Lyford,  director  of  station  relations.  Additions 
are:  WCHS-TV  Charleston-Huntington,  W.  Va. 
(ch.  8),  owned  and  operated  by  The  Tierney 
Co.,  affiliation  effective  about  Aug.  1;  WDEF- 
TV  Chattanooga  (ch.  12),  owned  and  operated 
by  WDEF  Broadcasting  Co.,  and  KFXJ-TV 
Grand  Junction,  Colo.  (ch.  5),  owned  and  oper- 
ated by  Western  Slope  Broadcasting  Co. 
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For  That 
Summer 
Campaign 

USE  THE 

SATURATION 
PACKAGES 

WSAZ 


25%  discount  off 
EARNED  RATE  ON 
RUN  OF  SCHEDULE 
ANNOUNCEMENTS 

30%  discount  off 
EARNED  RATE 
FOR  25  OR  MORE 
ANNOUNCEMENTS 

PER  WEEK 
ON  13  WEEK  FIRM 
RUN  OF  SCHEDULE 
CAMPAIGN 

For  further  information  see 
THE  KATZ  AGENCY 
or  write 

C.  T.  GARTEN 


5,000  WATTS  DAY 
1,000  WATTS  NIGHT 
930  KC 


TELEVISION  AFFILIATE 
W5AZ-TV 
Represented  by  THE  KATZ  AGENCY 
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Jacksonville,  Florida,  with  annual  domestic 
and  foreign  petroleum  receipts  in  excess 
of  2,250,000  tons  .  .  .  has  approximately 
twenty  petroleum  distributing  firms 
employing  1167,  and  an  average  annual 
payroll  of  more  than  $4,500,000! 


...WMBR  is  Jacksonville's 
most-listened-to 
radio  station 
...and  WMBR-TV  is 

Florida's  most  powerful 
television  station! 


WMBR 

AM-FM-TV 


Source:  latest  Pulse  Reports 
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In  many  Virginia  homes,  a  favorite  Sunday  drink  is  a  frothy  mixture 
of  rich  cream  and  sherry  called  syllabub. 

Perhaps  you've  never  heard  of  this  tasty  treat,  for  something  well-known  in 
Virginia  may  be  completely  foreign  to,  say,  New  York  or  Oklahoma. 

That's  why,  when  you  want  to  sell  something  to  people  in  any  area, 
it  pays  to  use  a  popular,  local  personality — someone  who  knows  his 
listeners  and  how  to  talk  to  them. 


And  for  reaching  people  locally,  all  of  these  leading 

;  v  -      •  / 

\     ,  stations  have  on-the-air  salesmen  who  can  achieve  out- 

standing results  for  you. 
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WSB 

Atlanta 

NBC 

KGW 

Portland,  Ore. 

NBC 

WFAA* 

/Dallas  1 
(Ft.  Worth  / 

NBC 
ABC 

WRNL 
WOAI* 

Richmond 
San  Antonio 

ABC 
NBC 

KOA 

Denver 

NBC 

KFMB 

San  Diego 

CBS 

KPRC* 

Houston 

NBC 

KGO 

San  Francisco 

ABC 

KARK 

Little  Rock 

NBC 

KMA 

Shenandoah,  Iowa 

ABC 

KABC 

Los  Angeles 

ABC 

KTBS 

Shreveport 

NBC 

KSTP 

/Minneapolis  1 
(St.  Paul  / 

NBC 

KVOO 

Tulsa 

NBC 

WSM 

Nashville 

NBC 

WABC 

New  York 

ABC 

*AIso  represented  as  key 

WTAR 

Norfolk 

CBS 

stations  of  the 

WIP 

Philadelphia 

MBS 

TEXAS  QUALITY  NETWORK 

REPRESENTED  BY 

Edward  Petry  &  Co., Inc. 

NEW   YORK    •    CHICAGO    •    LOS   ANGELES    •    DETROIT   •    ST.   LOUIS   •    SAN    FRANCISCO    ■  DALLAS 


COVER 

NORTH 
CAROLINA'S 

RICH,  GROWING* 

"GOLDEN 
TRIANGLE" 


WITH 


WSJS 

TELEVISION 
CHANNEL 


*A  24  COUNTY 
MARKET  WITH 
A  POPULATION 

OF  1,303,700 

(Sales  Management  1954 
Survey  of  Buying  Power) 


Jts5f 


Interconnected 
Television  Affiliate 

National  Representative: 

The  Headley-Reed  Company 


IN  REVIEW 


SATURDAY  NIQHT  REVUE 

Network:  NBC-TV 

Time:  Sat.,  9-10:30  p.m.  EDT 

Stars:  Eddie  Albert;  Ben  Blue  and  Alan 
Young  (on  alternate  weeks) 

Cast:  Ed  Sauter,  Bill  Finegan,  Pat  Carroll, 
Anita  Darian,  Andy  Roberts 

Producer-Director:  Ernie  Glucksman 

Music:  Sauter-Finegan  orchestra 

Writers:  Milton  Geiger,  Jack  Elinson,  Phil 
Shukin,  Snag  Werris,  Jerry  Seelin. 

Choreographer:  Hal  Belter 

Scenic  Designer:  Jay  Krause 

Costume  Designer:  Grady  Hunt 

Tv  Director:  Jim  Jordan  Jr.  (first  show) 

Sponsors  and  Agencies:  Dow  Chemical  Co. 
(MacManus,  John  &  Adams  Inc.);  Ar- 
mour &  Co.  (Foote,  Cone  &  Belding); 
American  Chicle  Co.  (Dancer-Fitzgerald- 
Sample  Inc);  Lemon  Products  Advisory 
Board  (McCann-Erickson  Inc.);  Griffin 
Mfg.  Co.  (Bermingham,  Castleman  & 
Pierce  Inc.);  General  Electric  Major  Ap- 
pliance Division  (Young  &  Rubicam 
Inc.)  and  The  Cudahy  Packing  Co. 
(Young  &  Rubicam  Inc.) 

Origination:  Hollywood 

Production  Cost:  Approximately  $35,700 
per  week. 


FOR  A  GREAT  number  of  televiewers  who 
chose  to  recreate  at  home  on  Saturday  night 
now  and  then,  seeing  NBC-TV's  Your  Show 
of  Shows  was  as  much  a  habit  as  watching  tv 
itself.  The  one  and  a  half  hour  weekly  pro- 
duction, which  went  off  the  air  two  weeks  ago 
after  a  run  of  over  four  years,  was  a  singularly 
pointed  example  of  the  polish  and  excellence 
of  performance  that  can  be  attained  in  tv  if 
the  people  involved  give  it  an  honest  try. 

Trying  for  all  they  were  worth  through  the 
series'  long  career  were  Imogene  Coca  and 
Sid  Caesar,  a  wonderfully  talented  comic  pair 
who  came  into  real  prominence  as  television 
hit  its  stride  and  began  to  expand.  They  had 
excellent  support  in  their  guest  stars  and  in 
Show  of  Show's  permanent  company.  It  was 
an  altogether  happy  venture,  seemingly  for  the 
cast,  certainly  for  the  audience. 

When  the  decision  was  made  to  have  Miss 
Coca  and  Mr.  Caesar  part  company  and  go 
their  separate  ways,  NBC  was  confronted  with 
an  imposing  challenge:  what  to  program  in  a 
time  period  previously  filled  by  a  telecast  that 
had  won  a  loyal  audience  by  presenting  top 
grade  entertainment?  The  network's  answer 
had  its  premiere  June  12  with  a  show  called 
Saturday  Night  Revue.  Considering  the  im- 
pressive boots  it  was  destined  to  fill  the  new 
offering  held  its  own  pretty  well. 

Small  But  Energetic 

It's  a  variety  show.  There  are  songs,  dances, 
group  numbers  and  solo  spots.  The  company 
is  small.  What  some  members  of  the  cast  lack 
in  experience  they  make  up  for  in  enthusiasm. 
They  are  an  energetic  group  determined  to 
please. 

Saturday  Night  Revue  is  headed  by  Eddie 
Albert  who  has  a  master's  touch  at  putting  an 
audience  at  ease.  Mr.  Albert  does  not  really 
excel  in  any  one  phase  of  show  business  but 
he  has  acquired  at  least  a  nodding  acquaintance 
with  most  of  them.  His  chief  function  on  the 
new  show  is  that  of  host.  His  own  casual 
approach  to  this  business  of  entertainment 
establishes  the  atmosphere  for  Saturday  Night 
Revue.  Things  move  along  at  a  relaxing  but 
nonetheless  steady,  even  pace.  On  the  debut 
telecast,  Mr.  Albert  was  featured  in  one  or  two 
short  skits  in  addition  to  hosting  the  show. 
Probably  the  strongest  point  in  his  evening  was 
a  ballad  which  he  talked  through  most  satis- 
factorily. 

To  uphold  the  comedy  end  of  the  new  series 
Ben  Blue  and  Alan  Young  have  been  engaged 
to  appear  on  alternate  weeks  with  Mr.  Blue 
taking  over  for  the  first  show.  His  perform- 
ance ran  the  gamut  from  a  fine  pantomime 
scene  of  his  speechless  tramp  characterization, 
Schnookie,  to  a  very  poor,  disorganized  skit 


at  the  end  of  the  show  built  around  another 
of  his  characters,  Chandu,  the  magician.  Mr. 
Blue  will  be  as  good  as  his  material. 

Pat  Carroll  is  the  show's  comedienne.  She 
seems  to  be  a  performer  of  the  Cass  Daly 
school.  She  did  only  one  song  on  the  opening 
show.  It  was  a  novelty  number  a  little  too 
supper-clubish  to  appeal  to  the  wide  range  of 
tastes  in  a  tv  audience.  The  business  that  went 
along  with  the  number  was  clever  but  Miss 
Carroll  will  be  a  more  competent  entertainer 
when  she  learns  to  control  her  performance. 

Several  dance  numbers  were  used  on  the  first 
program.  The  choreography  was  perhaps  the 
production's  weakest  spot.  The  dancers  did 
not  appear  well  rehearsed  either.  This  element 
may  improve  after  they  have  worked  together 
on  several  telecasts. 


ROBERT  MONTGOMERY 
PRESENTS 

Play  (6/14/54):  "The  Promise,"  first  of  two 
dramas  adapted  from  "Great  Expecta- 
tions" by  Charles  Dickens 

Network:  NBC-TV 

Time:  Mon.,  9:30-10:30  p.m.  EDT 

Producer:  Robert  Montgomery 

Director:  Norman  Selcon 

Tv  Script:  Dorie  Folliat 

Cast:  Estelle  Winwood,  Rex  Thompson, 
Malcolm  Lee  Beggs,  Nina  Reader,  Scott 
Forbes,  Lucy  Lancaster,  Ronald  Long, 
Alister  Duncan 

Sponsor:  American  Tobacco  Co. 

Agency:  BBDO 
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LAST  Monday  night  the  first  of  two  segments 
of  an  adaptation  of  Charles  Dickens'  "Great. 
Expectations"  was  presented  on  NBC-TV's 
Robert  Montgomery  Presents.  This  first  install- 
ment, titled  "The  Promise,"  dealt  only  with  the 
early  impressions  of  Pip,  a  poor  English  young- 
ster destined,  however,  for  great  things,  who 
is  the  central  character  in  the  Dickens'  novel. 
On  June  21  the  drama  will  reveal  an  older  Pip, 
on  the  verge  of  realizing  his  "great  expectations" 
in  a  play  called  "The  Reality." 

First  of  all,  Mr.  Montgomery  must  be  com- 
plemented on  his  decision  to  have  the  tv 
adaptation  of  this  great  classic  run  in  two 
parts.  It  would  have  been  virtually  impossible 
to  pay  correct  attention  to  all  the  detail  of 
Dickens'  characters  in  a  one-hour  show.  It 
will  be  difficult  enough  to  do  it  in  a  two-hour 
production.  But  Dorie  Folliat,  who  wrote  the 
tv  script  for  the  first  segment,  did  a  superior 
job  of  bringing  the  Dickens  story  to  life  for  a 
television  audience. 

In  adapting  Pip's  early  experiences  with  a  not- 
so-loving  sister;  her  husband,  Joe,  who  would 
always  be  Pip's  friend;  Jaggers,  the  convict, 
whom  Pip  befriended,  and  a  number  of  other 
carefully  drawn  characters,  much  condensa- 
tion was  necessary  to  meet  tv's  time  demands. 
Miss  Folliat  showed  skillful  selectivity  in  the 
material  she  incorporated  into  her  tv  version. 

Acting  quality  would  have  made  little  dif- 
ference if  the  mood  of  the  story  had  not  been 
captured  in  the  script.  However,  "The  Promise" 
was  wonderfully  cast.  The  only  possible  flaw 
was  in  Rex  Thompson's  portrayal  of  Pip.  He 
was  a  little  gentleman  from  the  start  and  so 
when  his  opportunity  to  be  educated  in  London 
arrived  it  seemed  almost  unnecessary.  Topping 
the  rest  of  the  cast  was  Estelle  Winwood  who 
gave  a  fine  performance  as  Miss  Haversham, 
the  eccentric  spinster  who  had  been  wearing  her 
wedding  dress  as  far  back  as  neighborhood  gos- 
sips could  remember. 

The  play  had  some  exceptional  sets,  partic- 
ularly Miss  Haversham's  room  where  a  table  set 
years  ago  for  a  wedding  reception  had  remained 
untouched  except  by  the  passage  of  time  which 
had  coated  it  with  dust  and  cobwebs  veiling  it 
almost  completely. 
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Put  TV'S  SMASH  HIT 
to  work  FOR  YOU!!! 


CAMER 


"CITY  DETECTIVE 


Now  in  production 

. . .  Another  full  season 
of  America's  top-ranked 
syndicated  film  show! 
Doing  a  bang-up  job 
for  sponsors  in  over 
150  markets! 


*  Consistently  top  rated  in  Sponsor-Telepulse  list 
of  ten  leading  syndicated  film  shows! 
(Average  rating:  21.2) 

*  Latest  top  ratings— 32.6  (ARB)  in  Dayton;  20.5  (Pulse) 
in  Boston;  23.2  (ARB)  in  San  Francisco;  30.9  (ARB)  in 
Cincinnati;  28.3  (ARB)  in  Minneapolis-St.  Paul! 

*  Renewed  by  Falstaff  Beer  in  52  markets,  for  another 
great  selling  season! 

*  Promoting  Procter  &  Gamble's  GLEEM  toothpaste 
with  spectacular  ratings  in  leading  TV  cities! 

*  Available  in  many  key  markets! 

Phone. ..wire  the  MCA-TV  office  nearest  you! 


And  now,  a  complete  TV  film  distribution  service  for  all  of  Canada 
for  agencies,  stations  and  sponsors: 


MCA  (CANADA)  LTO.  TORONTO,  ONTARIO,  CANADA:  111  Richmond  Street 


NEW  YORK: 

598  Madison  Avenue 

PLara  9-7500 

BEVERLY  HILLS: 
9370  Santa  Monica  Blvd. 
CRestview  6-2001  or 
BRadshaw  2-3211 

ATLANTA: 

515  Glenn  Building 

Lamar  6750 


BOSTON: 

45  Newbury  Street 
COpley  7-5830 

CHICAGO: 

430  North  Michigan  Avenue 
DEIaware  7-1100 

CLEVELAND: 

1172  Union  Commerce  Blag. 
CHerry  1-6010 


CINCINNATI: 

3790  Gardner  Avenue 

SYcamore  9149 

DALLAS: 

2102  North  Akard  Street 
Prospect  7536 

DETROIT: 

837  Book  Tower 

WOodward  2-2604 


SAN  FRANCISCO: 
105  Montgomery  Street 
EXbrook  2-8922 
SEATTLE: 
715  10th  North 
Minor  5534 
ROANOKE: 

3110  Yardley  Drive,  I 
ROanoke  2-4857 
NEW  ORLEANS: 
5405  South  Prieur 
UNiversity  5104 
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GOOD  SIGNAL 


1 

VERTICAL  PATTERN 
FI2BH  SUPER  TURNSTILE  ANTENNA 
CHANNEL  10.  NO  BEAM  TiLT 

-  tC  POWER  Div'Si 
CCALCULATED) 
CAIN  10.5 

ON 

3'      6'       9"      12°    15°     18°  2 
ANGLE  BELOW  HORIZONTAL 

Vertical  Field  Pattern  of  new  RCA  TF-12BH  50-kw 
antenna.  Note  complete  absence  of  vertical  nulls.  Operated 
in  conjunction  with  an  RCA  50-kw  TT-50AH  transmitter,  this 
antenna  will  "saturate"  your  service  area  with  strong  signals. 


RCA  50-kw  VHF  transmitter.  TT-50AH  Now  in 

regular  production,  this  transmitter  is  the  ultimate  in  high 
power  for  channels  7  to  13.  P.A.'s  operate  with  standard 
power  tetrodes  (obtained  from  any  RCA  Tube  Distributor). 


RCA's  new  50-kw  VHF  transmitter,  and  an  RCA  TF-I2BH 
Superturnstile  antenna,  will  "flood"  your  service  area 
with  strong  signals  —  close  in  AND  fur  out! 


Tailored  to  "consultants'  specifications,"  RCA's  50-kw 
antenna-transmitter  combination  is  your  answer  for  maxi- 
mum ERP  and  "saturation"  coverage  on  channels  7  to  13. 

"Rain"  your  signals  in  all  directions! 

No  need  to  "beam"  to  reach  specific  areas.  You  get  satura- 
tion everywhere— close  in  and  far  out.  Reason:  RCA's 
TF-12BH  high-gain  antenna  delivers  two  to  three  times 
the  required  field  strength— even  in  minimum  signal  areas. 
And  it  makes  no  difference  whether  you  use  an  extremely 
high  tower— or  one  of  average  height.  This  is  the  one 
transmitter-antenna  combination  that  develops  316  KW 
ERP — with  power  to  spare! 

Antenna  System  takes  full  50-kw  Input! 

RCA's  TF-12BH  high-gain  antenna  and  antenna  compo- 
nents will  take  the  full  output  of  the  50-kw  VHF  trans- 
mitter—with a  high  factor  of  safety.  Designed  for  pedestal 


or  for  tower-mounting,  RCA  antennas  withstand  windloads 
of  110  miles,  and  more.  A  unique  switchable  feed  system 
enables  you  to  switch  power  from  one  part  of  the  antenna 
to  another  QUICKLY— an  important  advantage  that  will 
keep  you  on-air  during  an  emergency. 

A  50-kw  VHF  System— completely  matched! 

RCA  can  supply  50-kw  systems  matched  precisely  for  peak 
performance  — from  antenna,  transmitter,  transmission 
line,  fittings,  tower,  r-f  loads,  wattmeters,  and  diplexers— 
to  the  hundreds  of  individual  components  required  by  the 
carefully  planned  station  plant. 

Qualified  planning  help  is  vital! 

For  experienced  assistance  in  planning  a  transmitter- 
antenna  system  that  will  literally  "blanket"  your  service 
area  with  strong  signals,  call  your  RCA  Broadcast  Sales 
Representative.  He  knows  systems-planning  from  A  to  Z. 


RCA  PIONEERED  AND  DEVELOPED  COMPATIBLE  COLOR  TELEVISION 

RADIO   CORPORATION!  of  AMERICA 

ENGINEERING  PRODUCTS  DIVISION!, 


OPEN  MIKE 


Who's  to  Blame? 

EDITOR: 

It  is  certainly  a  sad  commentary  on  the  state 
of  the  radio  industry  and  those  who  are  in  it 
when  a  fine  agency  such  as  N.  W.  Ayer  &  Son 
includes  in  its  buying  guide  to  bottlers  of  the 
Charles  E.  Hires  Co.  the  statement:  "Also, 
when  stations  know  they  are  competing  for 
your  business,  they  tend  to  work  a  little  harder 
for  the  order  and  may  even  cut  prices,  which 
is  certainly  to  your  benefit"  [B»T,  June  7]. 
We  in  the  broadcasting  industry  should  cer- 
tainly not  blame  the  advertiser  or  the  agency 
for  taking  this  attitude,  but  the  entire  blame  is 
on  us,  as  broadcasters,  if  we  allow  ourselves  to 
get  in  such  a  position. 

Let's  hope  some  day  we  wake  up  to  the  fact 
that  rate-cutting  not  only  hurts  our  profits,  but 
also  hurts  every  person  in  the  broadcasting 
business. 

C.  T.  Garten,  Station  Manager 
WSAZ  Huntington,  W.  Va. 

No  Knights  Needed 

EDITOR: 

Someone  in  your  office  has  been  good  enough 
to  send  me,  through  the  Committee  for  Cul- 
tural Freedom,  a  clipping  from  your  issue  of 
June  7,  headed  "Norman  Thomas  Slated  for 
Facts  Forum  Shows." 

It  is  quite  true  that  I  agreed  to  appear  on 
Answers  for  Americans  on  June  20,  when,  I 
believe,  the  question  concerns  the  difference 
between  Socialism  and  Communism,  a  matter 
of  deep  importance  to  me.  I  have  never  made 
my  complete  approval  of  a  newspaper,  maga- 
zine, radio  or  tv  program  a  condition  of  my 
own  appearing  on  it,  if  the  circumstances  and 
the  subject  were  otherwise  suitable.  I  shall  not 
begin  with  Facts  Forum. 

But  I  haven't  changed  my  mind  about  the 
Forum  and  most  emphatically  I  will  not  debate 
its  merits  or  demerits  over  the  air  except  with 
Mr.  H.  L.  Hunt  himself  or  someone  who  can 
speak  with  complete  authority.  One  of  the 
richest  men  in  America  is  no  distressed 
damoisel,  who  needs  to  be  championed  by 
Victor  Lasky  or  any  other  volunteer  knight  er- 
rant of  the  air  waves. 

Norman  Thomas 
New  York 

Lesson  for  Networks 

EDITOR: 

It  isn't,  either,  "curiouser  and  curiouser",  as 
your  editorial  of  June  7  says  it  is. 

It's  "normaler  and  normaler"  .  .  .  for  net- 
works, I  mean. 

Consider  this  simple  chain  of  logic: 

1.  Price  levels  are  determined  by  supply  and 
demand.  The  supply  of  radio  time  greatly  . ex- 
ceeds the  demand.  Therefore  price  structures 
crumble. 

2.  Therefore,  the  problem  boils  down  to 
diminishing  the  supply  (perish  forbid!)  or  in- 
creasing the  demand. 

3.  It  is  normal  for  any  business  to  lose  cus- 
tomers from  time  to  time,  just  due  to  routine 
turnover  in  circumstances.  This  constant  loss 
must  be  constantly  replaced  just  to  stay  even 
with  yourself. 

4.  Most  normal  businesses  keep  opening  up 
new  customers  and  new  fields  by  establishing 
a  much  higher  sales  expense  ratio  for  new  busi- 
ness than  for  established  business.  In  the  main, 
network  accounting  does  not  provide  for  the 
necessary  great  differential. 

5.  Therefore,  since  networks  are  unwilling 


to  spend  the  large  sums  necessary  to  add  new, 
customers,  they  are  forced  to  confine  their  sales 
efforts  to  the  customers  of  other  competitive 
networks  .  .  . 

Suppose  the  networks  should  say  to  them- 
selves, "Other  media  have  business  from  mat- 
tress manufacturers.  We  don't,  but  we  should. 
Let's  get  some."  Suppose  further  that  it  could 
be  estimated  that  networks  could  get  an  annual 
revenue  of  $1,000,000  from  mattress  manu- 
facturers if  they  were  sold  on  the  value  of  net- 
work advertising.  Suppose  the  profit  margin  on 
such  added  business  was  estimated  to  be  20% 
and  suppose  the  networks  would  be  willing  to 
spend  one  year's  profit  margin  to  solicit  the  field. 
That  would  be  $200,000  to  spend  on  sales  solici- 
tation of  mattress  manufacturers. 

Wouldn't  such  a  budget  make  quite  a  differ- 
ence in  the  amount  of  sales  effort  devoted  to 
the  mattress  industry?  It  would  permit  ads  in 
mattress  trade  papers,  direct  mail  to  agencies, 
manufacturers,  district  offices,  wholesalers,  and 
so  on.  It  would  permit  research.  It  would  per- 
mit sales  calls  on  key  personnel  in  the  field  and 
with  frequency. 

It  might  even  get  some  business  for  the  net- 
works, and  although  they  wouldn't  make  money 
on  the  added  business  the  first  year,  they  would 
be  in  good  condition  to  make  money  after  that. 

Isn't  that  the  basic  method  used  by  the  mat- 
tress manufacturer  himself  when  he  wants  to 
open  up  new  markets  for  mattresses?  What's  so 
different  about  the  problem  of  opening  up  new 
markets  for  network  advertising? 

Murray  Carpenter,  Owner 
WTWO-TV  Bangor,  Me. 

[EDITOR'S  NOTE:  Mr.  Carpenter  was  media  di- 
rector on  the  Procter  &  Gamble  account  at 
Compton  agency  before  entering  the  station 
management  field  in  1945.] 

EDITOR: 

May  I  say  a  hearty  "Amen"  to  your  editorial 
"Who's  Selling  Whom?"  in  the  June  7  issue  of 
your  magazine.  Your  editorial  should  be  re- 
quired reading  for  every  network  official  who 
has  anything  to  do  with  setting  of  rates. 

Arthur  L.  Higbee,  Manager 
KSUB  Cedar  City,  Utah 

Youthful  Enthusiasm 

EDITOR: 

I  am  a  boy,  13  years  old.  I  am  a  subscriber 
to  your  fine  magazine,  B«T.  I  plan  to  make 
radio  my  life's  work,  and  with  the  help  of  B«T 
I  learn  much  about  the  fascinating  field  of 
radio  and  television.  ...  I  wrote  to  tell  you 
what  a  fine  job  you  do  in  putting  out  this 
weekly  trade  magazine.  It  shows  hard  work, 
a  determined  effort  and  an  ever  striving  goal 
to  please  the  readers  .  .  . 

Ronald  Eckel, 

Plainfield,  N.  J. 

Last  Straw 

EDITOR: 

Please  change  our  set  count  figure  from 

44,650  to  44,651  due  to  the  attached  story 

which  appeared  on  the  front  page  of  the 

Shreveport  Times  .  .  . 

Carol  Vinson 

Promotion  Manager 

KSLA(TV)  Shreveport,  La. 

[EDITOR'S  NOTE:  Miss  Vinson  sent  along  this 
story:  "Here's  an  unusual  and  bewildering  de- 
velopment. Miss  Patsy  Johnson,  1523  Clanton 
Street,  says  her  radio-phonograph  combination 
has  been  picking  up  television  programs  for  the 
last  week  .  .  .  Miss  Johnson  says  the  radio  no 
longer  picks  up  any  of  the  radio  programs  but 
apparently  carries  on  the  dialogue  from  television 
programs.  She  says  her  one  regret  is  that  it 
does  not  carry  the  pictures,  too."] 
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In  the  nation's  most  densely  populated  market  area,  89%*  of 
Rhode  Island  families  own  TV  sets  ...  31  percentage  points 
above  the  national  average  of  58%! 

Southern  New  England  TV  sets**  tune  to  Channel  10  for  our 
live-local  programs  ...  17  daily,  Monday  through  Friday! 
Channel  10  local  talent  won  1st  and  3rd  place  in  T.V.  Guide's 
all  New  England  popularity  contest. 

**  (l  098, 189  sets  in  our  area)  *  Nielsen  study  report,  courtesy  of  CBS  TV 

Research  Dept. 

WJAR-TV 

CHANNEL|  0  PROVIDENCE 

National  Sales  Representatives  -  WEED  TELEVISION 
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S  ARE  GOOD 


FORD  DEALERS 


USE  KOMA: 


REPRESENTED  BY 

AVERY-KNODEL,  INC. 


DAVID  WERMEN 

on  all  accounts 

THE  FIRST  venture  of  David  Wermen  int 
the  advertising  field  was  as  an  office  boy  at  ag 
16.  He  was  so  fascinated  by  the  business  th; 
he  remained  with  the  same  agency  for  34  year: 
eventually  to  become  a  partner  in  the  Feiger 
baum  &  Wermen  Advertising  Agency  in  Phih 
delphia. 

Born  in  Philadelphia  Nov.  27,  1904,  Mr.  Wei 
men  attended  public  schools  in  Philadelphia  an 
Atlantic  City.  While  still  in  high  school  he  me 
Harry  Feigenbaum.  At  thai  time,  Mr.  Feiger 
baum,  who  is  a  former  department  store  advei 
tising  manager,  had  a  small  advertising  agenc 
which  young  David  used  to  visit  after  schoo 
When  Mr.  Feigenbaum  moved  to  a  large 
office  in  1920  he  hired  David  as  an  office  bo 
and  all-round  assistant.  Twenty-one  years  late 
Mr.  Wermen  became  one  of  the  heads  of  th 
agency,  which  now  employs  24  people. 

Feigenbaum  &  Wermen  was  one  of  th 
pioneers  in  radio  advertising  in  Philadelphi; 
and  always  recognized  the  importance  of  radi 
for  the  local  advertiser.  At  one  time,  practicall 
all  of  the  agency's  accounts  were  using  radi 
time.  In  1938  the  agency  signed  for  30  quarte 
hours  time  in  one  week  on  WFIL  Philadelphi; 
the  largest  WFIL  local  radio  sale  to  that  date. 

Among  the  agency's  radio  and  tv  accounl 
are  Arrow  Store  (started  radio  advertising  i 
1939,  has  been  on  the  air  continuously  sine 
then),  the  Renuzit  Home  Products  Co.  (starte 
radio  advertising  in  1938,  has  grown  to  a  mult 
million  dollar  business  through  the  use  of  home 
makers  programs),  Yankee  Maid  frankfurter; 
Hardwick  and  Magee  rugs,  Grabosky  Bro; 
(Royalist  and  Amerada  cigars),  King's  wine  an 
Bunting  Glider. 

Mr.  Wermen  believes  that  the  important  thin 
for  the  local  advertiser  on  a  limited  budge 
is  to  get  frequent  repetition  of  the  advertisin 
message.  By  using  B  and  C  time  on  radic 
frequent  repetition  is  possible  and  best  result 
can  be  obtained  for  the  advertiser  withou 
too  great  a  cost.  Says  Mr.  Wermen,  "We  ar 
certain  that  radio  provides  plenty  of  sellin 
power  and  advertising  impact  per  dollar  speni 
Early  morning  and  daytime  radio  has  partic 
ularly  proven  itself  for  many  of  our  clients  wh 
have  been  using  the  medium  for  years  and  ar 
still  using  it  very  profitably  today." 

Mr.  Wermen  and  his  wife,  the  former  Hai 
riette  Goldman,  live  in  Wynnefield.  Their  so: 
Marvin,  is  production  manager  of  the  agenc} 
Mr.  Wermen  is  a  member  of  the  Radnor  Valle 
Country  Club,  Philadelphia  Men's  Appare 
Assn.  and  B'nai  B'rith.  His  hobbies  includ 
golf  and  fishing. 
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KRNT 


FIRST 


FIRST 


CBS  in  DES  MOINES 


IN 


61 


OUT  OF 


67 


HOOPER -RATED  PERIODS! 


IN  SHARE  OF  AUDIENCE! 

Morning  . . .  Afternoon  . . .  Evening 
48.8%      50.4%  41.8% 


You  buy  more  than  just  time  when  you 
buy  KRNT-CBS  in  Des  Moines.  Sure,  you 
get  the  station  which  is  first  in  61  out  of 
67  Hooper-rated  periods  .  .  .  the  station 
which  is  first  in  share  of  audience  morn- 
ing, afternoon,  and  evening.  But  you  get 
something  more  when  you  buy  KRNT  — 
you  buy  that  easy-to-see  mark  of  a  cham- 
pion. KRNT  is  the  station  with  the  stars 
.  .  .  the  station  Central  Iowa  depen  ds 
on  for  news  .  .  .  the  showmanship  sta- 
tion affiliated  with  KRNT  Theater,  world's 
largest  legitimate  theater  ...  in  short, 
the  Know-How,  Go-Now  station  in  Des 
Moines. 


Ml 


THE 
REGISTER 
AND 

TRIBUNE 
STATION 


Represented  By  The  Katz  Agency 
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KEDD 

WICHITA  KANSAS 
NBC* ABC 


our  respects 

to  GEORGE  JOHN  PODEYN 


IF  THE  HISTORY  of  commercial  radio  broad- 
casting were  to  be  epitomized  in  the  career  of 
a  single  man,  no  better  person  could  be  chosen 
than  George  John  Podeyn. 

George  Podeyn  started  in  commercial  radio 
at  its  inception,  in  March  1923,  by  taking  a 
new  kind  of  job,  that  of  selling  time  on  the 
air,  for  WEAF  New  York,  then  owned  by 
AT&T  (now  NBC's  WNBC). 

The  previous  summer — August  28,  1922,  is 
the  historic  date — Queensboro  Corp.  had  be- 
come radio's  first  sponsor  by  buying  15  minutes 
on  WEAF  to  talk  about  some  apartments  in 
suburban  Jackson  Heights.  A  few  other  adver- 
tisers had  tried  the  new  medium,  but  not  many, 
and  AT&T  decided  it  was  time  to  hire  a  sales- 
man just  to  sell  time  on  WEAF. 

So  young  Mr.  Podeyn  made  his  first  radio 
"first"  by  becoming  the  medium's  first  time 
salesman. 

In  those  days,  a  radio  salesman  didn't  just 
sell  time,  he  had  to  sell  the  programs  as  well, 
which  usually  meant  he  had  to  have  a  program 
ready  for  the  advertiser  when  he  called  on  him. 
Mr.  Podeyn  recalls  the  noon  he  met  a  team 
of  singer-comedians  in  a  restaurant  near 
WEAF's  headquarters  at  195  Broadway  and 
before  the  week  was  out  had  them  on  the  air 
(at  $100  a  show,  plus  $10  for  an  accompanist) 
as  the  Happiness  Boys,  radio's  first  comedy 
team,  sponsored  by  the  Happiness  Candy  Co. 

There  were  the  Golddust  Twins,  first  program 
to  bring  a  trademark  to  life  on  the  air;  the 
Atwater  Kent  Hour  (which  George  Podeyn  sold 
in  a  single  call  on  Mr.  Kent);  the  Wonder 
Bakers,  first  program  with  a  singing  commer- 
cial (which  he  isn't  sure  today  is  something  to 
recall  with  pride  or  to  try  to  forget).  There 
was  the  Thornton  Fisher  sportscast  for  United 
Cigar  Stores,  ten  minutes  a  day,  six  days  a 
week,  radio's  first  across-the-board  program, 
whose  sponsors  received  radio's  first  frequency 
discount  "and  I  almost  got  fired  for  giving  it," 
Mr.  Podeyn  recalls. 

And  there  was  the  first  radio  program  with 
a  theme  song,  the  Clicquot  Club  Eskimos,  with 
the  sparkling  banjo  music  of  Harry  Reiser. 

In  1926,  AT&T  turned  WEAF,  the  network 
and  George  Podeyn,  radio  sales  manager,  over 
to  the  newly-formed  NBC.  In  1927  NBC  sent 
him  to  San  Francisco  as  Pacific  Coast  manager 
to  get  network  radio  started  there.  The  next 
year  he  moved  to  Chicago  to  repeat  the  process 
there  as  NBC  Western  manager. 

He  had  hardly  gotten  settled  in  Chicago, 
however,  when  William  H.  Johns,  president  of 
George  Batten  Co.,  got  in  touch  with  him  to 
admit  that  he  (Mr.  Johns)  had  been  wrong 
about  radio  and  to  ask  Mr.  Podeyn  to  come 
back  to  New  York  to  organize  a  radio  depart- 
ment for  the  agency.   Part  of  the  agreement 


was  that  none  of  the  regular  advertising  budj 
of  any  Batten  client  was  to  be  used  for  rad 
all  radio  advertising  to  be  financed  by  adi 
tional  appropriations.  In  the  first  year,  the  rac 
department  billed  more  than  $1  million, 
new  money,  as  stipulated. 

Mr.  Podeyn  left  BBDO  in  the  early  30's 
become  sales  manager  of  the  first  transcriptii 
company,  National  Radio  Advertising. 

When  the  depression  got  too  deep  for  tl 
pioneering  transcription  venture,  George  F 
deyn  returned  to  the  agency  field,  with  Full 
&  Smith  &  Ross  and  Street  &  Finney  (whe 
he  scored  another  first  by  putting  Carter's  L 
tie  Liver  Pills  on  the  air).  Then  it  was  back 
recordings  with  World  Broadcasting  System. 

Leaving  World  in  the  late  30's,  Mr.  Pode 
became  national  sales  manager  of  the  Tex 
State  Network,  with  headquarters  in  New  Yoi 
He  had  sold  Blackett-Sample-Hummert  on  t 
idea  of  recording  their  daytime  serials  for  i 
broadcast  on  TSN  when  NBC  and  CBS  block 
the  deal  by  saying  "No."  This  refusal  I 
Elliott  Roosevelt,  TSN  president,  to  organi; 
with  B-S-H  support,  a  new  national  netwo 
that  would  permit  the  recording  of  its  comme 
cial  programs  for  supplemental  use. 

More  than  100  stations  were  signed  as  affi 
ates  of  Transcontinental  Broadcasting  Systei 
AT&T  had  installed  the  necessary  lines  ai 
two  Bowl  games  were  scheduled  for  the  TI 
inaugural  on  New  Year's  Day  1940.  Then,  ( 
Dec.  31,  1939,  a  postponement  was  announce 

Hugh  Jay  Brennan,  owner  of  WJAS  ai 
KQV  Pittsburgh  (he  sold  KQV  when  the  FC 
duopoly  rule  went  into  effect)  and  of  WHJ 
Greensburg,  Pa.,  had  helped  to  organize  TB 
When  TBS  finally  was  abandoned  without 
single  program  getting  on  the  air,  Mr.  Brenn; 
suggested  that  Mr.  Podeyn  manage  WHJB. 

"I  accepted  and  it's  the  best  move  I  ev 
made,"  Mr.  Podeyn  told  B*T.  "We're  runnii 
a  radio  station  in  Greensburg  just  as  we  d 
30  years  ago  at  195  Broadway  and  with  abo 
the  same  components.  We  train  our  own  peopl 
The  salesmen  do  their  own  writing.  It's  rad 
in  its  finest  sense." 

So,  George  Podeyn,  born  in  New  York  Ci 
(March  12,  1890)  and  a  pioneer  in  the  develo 
ment  of  commercial  radio  there,  now  lives  tl 
life  that  many  of  his  fellow  radio  pionee 
dream  about,  operating  a  profitable  radio  st 
tion  in  a  friendly  small  community.  With  h 
wife,  the  former  Fannie  Catherine  Hogan,  ar 
their  museum-calibre  collection  of  antique  fu 
niture,  he  occupies  a  house  built  in  1800,  almo 
the  oldest  in  the  region,  restored  to  its  origin 
condition  largely  through  his  own  labors.  f. 
devotes  much  of  his  spare  time  to  writing 
history  of  the  area  as,  in  his  words,  "a  sma 
down  payment  for  the  privilege  of  living  here 
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5879 


is  a  lot  of 
kings  and  queens 


JUNIOR  CARNIVAL  size 


\jNE  offer  of  a  free  Harvey  comic  book  on  Junior  Carnival, 
Sunday— May  2,  1954  from  5  to  6:00  PM,  brought  5879 
postcard  and  letter  requests.   Here  is  the  county  breakdown: 


NEW  YORK 


BRONX   

KINGS  _  _  

NASSAU   

NEW  YORK   

ORANGE   _  

QUEENS   

RICHMOND  

SUFFOLK   

WESTCHESTER 


FAIRFIELD 


CONN. 


NEW  YORK 


n.y.   BArclay  7-3260 


NEW  JERSEY 


675  = 

1  BERGEN   

  245 
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1  ESSEX  

  376 

464  \ 

1  HUDSON   

  230 
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  9 
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868  1 

1  MONMOUTH  
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 _   30 
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  107 
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  9 

4273  ; 

I  SUSSEX   

  5 

=  UNION   

_   253 

146  I 
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5879 


4273     +     NEW  JERSEY   .'  1460     +     CONN  146  = 

.  .  .  for  availabilities — phone  or  write 

n.j.  Mitchell  2-6400 


WCltV  channel  13 


TELEVISION  CENTER 
NEWARK,  NEW  JERSEY 
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Here's  how  to  take  color  TV  in  stride  at  your  station.  Here's 
how  to  capture  any  part  of  the  rainbow  you  want  and  have  it 
fit  your  purse  perfectly.  The  G-E  Pyramid  Plan  For  Color 
applies  to  all  broadcasters— small  or  large  alike— because  it 
stair-steps  equipment  facilities... because  it  stands  for 
realistic  color  telecasting. 

With  G-E  Chromacoder  systems  you  enjoy  not  only  exceptional 
performance  but  maneuverability  on  remotes... stable  operation 
. , .  and  greatly  reduced  maintenance  costs.  Only  with  G-E  do 
you  stand  a  chance  of  converting  black  &  white  cameras 
to  color  application— a  tremendous  potential  saving. 
For  film  or  slide  facilities,  nothing  on  the  market 
today  approaches  General  Electric's  inherent  quality. 

Add  up  all  these  advantages  and  you'll  decide  to 
plan  your  color  future  with  General  Electric. 


2. 

COMPLETE  FILM  and  SLIDE  FACILITIES.  G-] 

basic  slide  scanner  was  designed  for  in 
grated  use  with  one  or  two  continuous  rr 
tion  film  scanners.  The  complete  combir 
tion  occupies  just  32V2  square  feet  of  flo 
space.  Here  is  the  ultimate  in  versatile  equi 
ment  for  local  commercials  and  film  pi 
gramming  in  full  color. 


Write  for  FREE  information 


1. 

NETWORK  COLOR  and  SLIDE  COMMER- 
CIALS. Step  one  requires  low  cost  conversion 
of  existing  transmitters.  New  G-E  units  will 
incorporate  the  color  provision.  If  you've 
progressed  to  this  point  and  corrected  your 
transmitter  already,  G.E.  makes  it  easy  to  tele- 
cast local  commercials  with  an  exceptional 
2"  x  2"  color  slide  scanner  and  scanner  channel. 


Take  steps  now  to  have  the  G-E  Pyramid  Plan  For  Color 
presented  to  you.  Call  our  local  field  representative 
and  chalk  up  a  first  in  color  for  your  station.  Or, 
write:  General  Electric  Company,  Section  X264-7, 
Electronics  Park,  Syracuse,  New  York. 

In  Canada,  write:  C.  G.  E.  Electronics, 
830  Lansdowne  Avenue,  Toronto. 


4. 


CONVERT  B&W  CAMERAS  or  ADD  NEW 
UNITS.  Yes,  many  present  black  &  white 
cameras  can  be  converted  for  color  use.  Only 
General  Electric's  Pyramid  Plan  permits  this 
saving.  New  channels... added  as  you  need 
them... round  out  the  finest  color  picture  on 
the  horizon  today. 


3. 

LOCAL  COLOR  PROGRAMS.  The  G-E  Chroma- 
coder,  Encoder,  and  one  camera  channel  put  you 
in  high  gear  when  your  station  is  ready  to  broad- 
cast local  color  shows.  At  this  level  the  practical 
economy  of  General  Electric's  planning  for  your 
color  future  is  readily  apparent. 


Progress  Is  Our  Most  Important  Product 


GENERAL 


ELECTRIC 


TV's  greatest  sports  shov 

with  Harry  Wismer  and  the  week' 

top  sports  events  on  filn 


The  famous  INS-Telenews  weekly  sports  film  service. 
THIS  WEEK  IN  SPORTS.  .  .in  a  spectacular  new  format 
making  a  hit  from  coast  to  coast.  TV  stations  in  over  ' 
markets  have  already  joined  the  bandwagon  —  and  mo 
are  climbing  aboard  daily. 

Harry  Wismer,  noted  sports  commentator,  now  narrates  tF 
action-packed,  quarter-hour  TV  film  program  and,  in  adc 
tion,  does  a  personal  "on-the-scene"  filmed  interview  wi 
sports  celebrities  in  the  news. 


Ifs  another  significant  and  important  programming  advani 
by  THIS  WEEK  IN  SPORTS,  which  since  1948  has  set  the  pace  in  the  TV  field  i 
the  finest  sports  film  service  available  anywhere. 

Shipped  each  Tuesday,  it  is  ready  to  roll  upon  receipt  with  a  completely  voic< 
and  scored  review  of  the  week's  major  sports  events,  plus  Harry  Wismer's  speci 
interview. 

THIS  WEEK  IN  SPORTS  is  sold  exclusively  to  one  station  in  each  market  for  relea 
upon  receipt.  It  can  also  be  broken  into  daily  clips  for  integrated  use  with  live  loc 
sports  telecasts. 

In  addition  to  direct  local  sales  in  many  cities,  THIS  WEEK  IN  SPORTS  is  current 
being  sponsored  by  General  Tire  and  Rubber  Co.  dealers  in  a  daily-increasing  list 
markets  from  coast  to  coast. 

Write,  wire  or  telephone  now  for  rates.  Our  realistic  price  policy  makes  it  TV's  bi 
gest  and  best  sports  "buy".  And  now  is  the  time  to  join  the  bandwagon  when  publ 
interest  in  sports  is  at  its  height. 

THIS  WEEK  IN  SPORTS  is  one  of  the  top-rated,  prize- 
quality  Telenews  news  film  services  for  television, which 
also  include  the  Telenews  Daily  and  Telenews  Weekly. 

INTERNATIONAL  NEWS  SERVICI 

(EXCLUSIVE  DISTRIBUTORS  OF  TELENEWS  NEWS  FILM  SERVICES) 
Robert  H.  Reid,  TV  Sales  Manager  -  235  E.  45th  St.,  New  York  17,  N.  Y 
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Itvs  economic  fate  lies 
in  hands  of  potter  group 

Five-man  Senate  subcommittee  must  determine  whether  it  will  legis- 
late on  the  uhf  problem.  It  has  before  it  radical  proposals  presented 
by  uhf  spokesmen  and  counter  testimony  from  vhf'ers.  Best  bet  seen 
is  Congressional  request  that  FCC  introduce  greater  'flexibility'  into 
allocation  procedures.   Hearing  resumes  Monday  (today). 


THE  ECONOMIC  fate  of  television— newest 
and  most  dynamic  of  the  information  media — 
reposed  uneasily  last  week  with  a  five-man  Sen- 
ate Subcommittee  on  Communications,  faced 
with  determining  whether  it  should  intercede 
legislatively  in  the  field  of  broadcast  allocations 
Congress  has  delegated  to  the  FCC. 

Radical  proposals  for  a  new  freeze,  elimina- 
tion of  intermixture  of  uhf  and  vhf  in  the  same 
markets,  eventual  removal  of  all  tv  to  uhf,  li- 
censing of  networks,  cutting-back  of  vhf  facili- 
ties to  single  market  coverage,  and  even  outright 
subsidies  for  distraught  uhf  operators,  were  be- 
fore the  subcommittee.  These  were  resisted  by 
vhf  spokesmen  along  with  an  FCC  majority. 

Only  on  one  major  point  was  there  agree- 
ment: that  Congress  should  eliminate  the  10% 
excise  tax  on  all-band  receivers  and  uhf  con- 
version devices,  to  encourage  manufacturers  to 
turn  out  such  equipment  and  thereby  enlarge 
uhf  "circulation."  Indeed,  there  were  strong  in- 
dications that  the  subcommittee  promptly  will 
appeal  to  the  appropriate  committees  of  Con- 
gress to  rush  through  the  Johnson  Amendment 
to  afford  this  relief. 

Subcommittee's  Course 

While  no  statements  were  forthcoming  from 
subcommittee  members  who  had  heard  more 
than  a  solid  week  of  testimony  over  a  span  of 
a  month,  it  was  thought  unlikely  that  the  sub- 
committee would  inject  itself  into  highly  com- 
plex allocation  matters.  But  there  was  the  like- 
lihood it  would  importune  the  FCC  to  introduce 
greater  "flexibility"  into  its  allocation  pro- 
cedures and  give  every  possible  consideration 
to  means  of  improving  the  status  of  the  uhf 
operators. 

It  was  clear  that  immediate  emphasis  would 
be  placed  upon  encouraging  all-band  sets 
through  elimination  of  the  excise  tax. 

Moreover,  there  was  the  prospect  that  offi- 
cials of  the  Radio-Electronics-Television  Mfrs. 
Assn.  would  be  called  in  by  Chairman  Charles 
E.  Potter  (R-Mich.)  and  urged  to  do  every- 
tning  within  reason  to  step  up  all-band  set  pro- 
duction. 

By  late  afternoon  Friday  the  case-in-chief 
was  before  the  subcommittee,  with  the  excep- 
tion of  testimony  by  the  last  remaining  major 
witni.-s.  NBC. 

TV  other  networks,  ABC  and  CBS,  pre- 
sented their  cases  Friday  afternoon.  DuMont 
ned  :  at  the  original  session  four  weeks  ago. 

Chairman  Potter  recessed  the  hearing  at 
the  conclusi<  n  of  testimony  by  Frank  Stanton, 
CBS  president,  and  announced  it  would  be 
resumed  Monday  at   1  p.m.     The  Monday 
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session  will  be  started  with  testimony  by  NBC. 
After  that  "rebuttal"  arguments  will  be  heard. 

As  tentatively  scheduled  last  Friday,  the  fol- 
lowing will  appear  in  the  Monday  rebuttals: 
for  the  uhf  group  seeking  Congressional  inter- 
cession, Benedict  P.  Cottone;  for  the  voluntary 
vhf  group,  W.  Theodore  Pierson;  for  herself 
(in  favor  of  the  uhf  pleadings)  Frieda  B. 
Hennock,  and  for  the  FCC  majority,  Chairman 
Rosel  H.  Hyde. 

The  case  then  would  be  in  the  bosom  of  the 
committee.  Chairman  Potter  planned  to  call 
the  subcommittee  together  at  the  earliest  prac- 
ticable date,  but  with  the  full  committee  to 
meet  this  Wednesday,  to  hear  John  C.  Doerfer 
on  his  renomination  for  a  new  seven-year  term 
on  the  FCC,  it  was  expected  the  subcommittee 
would  not  get  together  until  later  this  week 
or  next. 

It  is  expected  the  subcommittee,  at  some 
stage  of  its  consideration,  will  invite  the  full 
FCC  to  deliberate  with  it,  in  view  of  the  com- 
plexities of  the  proposals.  The  fact  that  Con- 
gress is  shooting  for  a  July  31  adjournment 
makes  it  a  race  against  time. 

Subcommittee  members  include  Chairman 
Potter;  Sens.  Andrew  F.  Schoeppel  (R-Kans.); 
Eva  Bowring  (R-Neb.);  Lester  C.  Hunt  (D-Wyo.) 
and  John  O.  Pastore  (D-R.  I.). 


The  Witness  List 

PRINCIPAL  witnesses  who  testified  at 
last  week's  uhf  hearing  and  the  days  they 
appeared  were  as  follows: 

Tuesday  afternoon:  Raymond  F.  Kohn, 
WFMZ-TV  Allentown,  Pa.;  Melvin  A. 
Goldberg,  Uhf  Industry  Coordinating  Com- 
mittee; Thomas  P.  Chisman,  WVEC-TV 
Hampton-Norfolk;  Leon  Green,  KNUZ-TV 
Houston;  Philip  Merryman,  WICC-TV 
Bridgeport,  Conn. 

Wednesday:  Rep.  John  E.  Moss  Jr.  (D- 
Calif.K  J.  Howard  McGrath,  Edward  Lamb 
radio-tv  properties;  Irvin  M.  Kipnes, 
Beachview  Broadcasting  Corp.;  A.  Earl 
Cullum  Jr.,  consulting  engineer;  Franklin 
C.  Salisbury,  KSTM-TV  St.  Louis;  Harold 
E.  Fellows,  NARTB;  Harry  Tennenbaum, 
WTVI  (TV)  Belleville,  111.;  Noran  E.  Ker- 
sta,  WFTL-TV  Fort  Lauderdale,  Fla.;  Ray- 
mond M.  Wilmotte,  consulting  engineer; 
Gordon  Brown,  WSAY  Rochester,  N.  Y. 

Thursday:  George  B.  Storer,  Storer 
Broadcasting  Co.;  W.  Theodore  Pierson, 
attorney;  Armand  L.  Hunter,  WKAR-TV 
Lansing,  Mich. 

Friday:  Mayor  David  L.  Lawrence  of 
Pittsburgh;  D.  Lennox  Murdoch,  KSL-TV 
Salt  Lake  City;  Hulbert  Taft  Jr.,  WKRC- 
TV  Cincinnati  and  WTVN  (TV)  Columbus, 
Ohio;  J.  Leonard  Reinsch,  Cox  stations; 
Lewis  C.  Tierney,  WCHS-TV  Charleston, 
W.  Va.;  John  W.  Guider,  WMTW  (TV) 
Poland  Springs,  Me.;  Allen  M.  Woodall, 
WDAK-TV  Columbus,  Ga.;  Frank  Stanton, 
CBS-TV;  Ernest  Lee  Jahncke  Jr.,  ABC-TV. 


The  ponderous  task  of  collating  and  analyz- 
ing the  pages  of  testimony  and  of  drafting 
a  preliminary  report  for  the  committee's  con- 
sideration is  in  the  hands  of  Nick  Zapple,  In- 
terstate Commerce  Committee's  communica- 
tions expert.  He  has  been  the  motorman  in 
the  handling  of  the  proceeding. 

An  indication  of  the  volume  of  information 
that  the  Potter  Committee  has  assembled  is  the 
size  of  the  transcript.  As  of  last  Thursday 
night,  the  record  was  1,471  pages  long.  The 
probability  was  that  it  would  total  2,000  pages 


ENTERING  the  uhf  hearing  room,  Chairman  Charles  E.  Potter  (R-Mich.)  (2d  from  I) 
exchanges  comments  with  (I  to  r)  J.  Leonard  Reinsch,  managing  director  of  the  James 
M.  Cox  radio-tv  stations;  Joseph  E.  Baudino,  vice  president-general  manager  of 
Westinghouse  Broadcasting  Co.,  and  Nicholas  Zapple,  communications  specialist  for 
the  Senate  Interstate  &  Foreign  Commerce  Committee. 
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before  the  hearings  ended. 

The  two  network  spokesmen  who  appeared 
Friday  expressed  somewhat  divergent  views, 
but  each  was  opposed  to  the  Bricker  Bill 
(S  3456),  the  proposal  for  licensing  and  regu- 
lation of  the  networks. 

A  more  detailed  summary  of  network  tes- 
timony appears  in  At  Deadline  on  page  7. 
Briefly,  the  individual  positions  of  the  two  tv 
networks  appearing  were: 

CBS — Opposed  inter-mixing  of  uhf  and  vhf, 
abandonment  of  vhf  or  reducing  vhf  antenna 
heights  and  power.  Said  vhf  freeze  would  in- 
tensify vhf  advantage.  Advocated  de-inter- 
mixture, or  reallocation  so  any  one  community 
will  be  either  all  vhf  or  all  uhf,  especially  in 
top  markets.  Urged  excise  tax  relief  on  sets, 
study  of  satellites  and  addition  of  two  uhf  to 


a  penalty  on  the  viewer,  particularly  in  rural 
areas,  according  to  WBEN-TV  Buffalo  (see 
story,  page  36). 

•  Vhf  spokesmen  presented  detailed  figures 
to  show  they  lost  money — and  lots  of  it — on 
the  way  to  presenting  service  to  the  public  (see 
box,  page  29). 

•  Westinghouse  President  Chris  J.  Witting 
warned  the  subcommittee  in  a  statement  of  the 
dangers  of  governmental  interference  (see  story, 
page  39). 

«  Raymond  F.  Kohn,  WFMZ-TV  Allentown, 
Pa.,  said  uhf  operators  wanted  more  corrective 
regulation,  not  more  regulation. 

•  Other  uhf  broadcasters  amplified  argu- 
ments which  had  been  made  in  the  first  phase 
of  the  hearing  last  month. 

The  day-by-day  resume  of  the  hearing: 


KEY  WITNESS  in  the  uhf  hearing  last  week  was  George  B.  Storer  (r),  president  of 
Storer  Broadcasting  Co.  John  Poole  (I),  attorney,  and  John  E.  McCoy,  secretary  of 
the  Storer  firm,  accompany  him. 


five-station  ownership  limit.  Witness — Frank 
Stanton,  president. 

ABC — Feared  uhf  may  suffer  same  fate  as 
fm  sooner  than  expected  in  intermixed  mar- 
kets; urged  excise  tax  relief  on  sets;  revision 
of  multiple  ownership  rule  so  vhf  owners  may 
acquire  uhf  stations;  favored  boosters  and  satel- 
lites; opposed  freeze.  Witness — Ernest  Lee 
Jahncke  Jr.,  vice  president  and  assistant  to  the 
president. 

The  subcommittee  spent  three  full  days  on 
the  status  of  uhf  last  month  [B*T,  May  24]. 
With  the  hearing  expected  to  extend  through 
Saturday,  the  total  will  be  IV2  days. 

Highlights  of  last  week's  hearing: 

•  Unanimous  opposition  by  vhf  spokesmen 
to  the  uhf  presentation. 

•  Testimony  by  W.  Theodore  Pierson,  at- 
torney representing  the  vhf  group,  that  all 
four  networks  are  recording  increased  billings 
and  that  uhf  operators  must  be  prepared  to 
assume  losses  longer  than  they  believed. 

•  Recommendation  by  George  B.  Storer  that 
FCC  be  more  flexible  both  in  its  allocations 
table  and  in  its  multiple  ownership  rule,  thus 
giving  uhf  a  shot  in  the  arm.  Mr.  Storer 
looked  for  a  "market-by-market"  consideration. 

•  Harold  E.  Fellows,  NARTB  president, 
called  for  moderation  in  seeking  any  remedial 
action.  To  him  the  two  big  problems  are  bet- 
ter program  service  and  greater  circulation  of 
all-channel  receivers. 

•  Cutting  back  of  vhf  service  would  inflict 


Tuesday  Afternoon 

Raymond  F.  Kohn,  president-general  man- 
ager of  WFMZ-TV,  operating  on  ch.  67,  led 
off  the  list  of  witnesses  Tuesday  afternoon  and 
explained  that  uhf  broadcasters  "are  not  here 
asking  for  more  regulation  but  corrective  regu- 
lation." 

Presenting  detailed  exhibits  on  the  practical 
effect  of  vhf  coverage  on  uhf  stations  under  the 
allocation  plan,  he  argued  intermixture  of  vhf 
and  uhf  channels  in  the  same  market  "is  not 
working  now  and  cannot  work."  Of  33  states, 
he  said,  all  have  eight  or  less  cities  assigned 
vhf  channels.  "If  uhf  television  does  not  de- 
velop," he  explained,  "33  out  of  the  48  states 
must  be  content  to  be  served  by  8  or  less  vhf 
cities  each — 165  cities  will  be  all  that  can  bring 
service  to  70%  of  the  states  of  the  union.  By 
comparison,  there  are  uhf  channels  assigned  to 
681  cities  and  towns  in  these  same  33  states." 

Unless  uhf  survives,  he  argued,  tv  will  be 
limited  to  12  vhf  channels  and  a  monopoly 
condition  will  ensue.  If  tv  remains  vhf  only, 
he  explained,  of  the  nation's  first  115  markets, 
only  six  markets  will  have  at  least  four  vhf 
stations  assigned  (5.2%  of  the  total  115  mar- 
kets while  25  markets  (21.7%)  will  have  only 
three  vhf  channels.  Of  the  total,  19  markets 
(16.5%)  will  have  no  vhf  assignment. 

Mr.  Kohn  offered  a  three-point  plan  as  a  solu- 
tion, illustrated  by  charts:  (1)  Set  new  power 
and  antenna  height  requirements  for  vhf  stations 
"looking  towards  confining  the  influence  of  each 
signal  to  roughly  its  own  metropolitan  district 
area";  (2)  reallocate  certain  existing  vhf  assign- 
ments, such  as  excess  in  New  York  City  or  Los 
Angeles,  shifting  them  to  more  logical  service 


points,  and  (3)  gradual  evolution  of  all  tv  sta-  I 
tions  to  uhf  through  a  five-year  period.  He 
found  only  85  uhf  asignments  are  necessary  to 
replace  vhf  in  the  same  market  while  an  addi- 
tional 81  uhf  assignments  would  allow  competi- 
tive three  and  four-station  assignments  in  those 
cities. 

Melvin  A.  Goldberg,  research  consultant  to 
the  Uhf  Industry  Coordinating  Committee,  of- 
fered analysis  of  the  earlier  economic  report  on 
vhf-uhf  stations  in  1953  by  FCC  Chairman 
Rosel  H.  Hyde  [B»T,  May  24]  and  industry 
studies  on  network  affiliation  history,  rates, 
hours  and  coverage. 

He  concluded  that  "only  by  establishing  a 
single  system  of  television  with  equal  and  com- 
parable facilities  available  to  all  stations  that 
seek  to  serve  the  public  can  you  assure  at  least 
an  opportunity  for  the  widest  choice  of  pro- 
grams and  a  healthy  competitive  system."  He 
decried  the  trend  toward  what  he  described  as 
a  monopolistic,  two-network  service. 

Mr.  Goldberg  contended  network  service  is 
vital  to  station  success  and  set  conversion. 

He  noted  pre-freeze  vhf  pioneers,  despite 
high  losses,  had  time  and  the  networks  on  their 
side.  Of  66  pre-freeze  stations  on  which  data 
were  available,  he  cited,  "the  elapsed  time  be- 
tween the  date  a  construction  permit  was 
granted  and  the  date  the  station  began  opera- 
tion averaged  21.6  months.  In  two  cases  the 
elapsed  time  went  as  high  as  45  months." 

In  December  1950,  Mr.  Goldberg  stated, 
when  all  of  the  pre-freeze  stations  but  one  was 
on  the  air,  "more  than  half  had  affiliations  with 
two  or  more  networks.  .  .  .  Today,  despite 
the  substantial  increase  in  the  number  of  sta- 
tions that  have  come  on  the  air,  we  still  find 
more  than  half  of  these  pre-freeze  stations  re- 
ceiving programming  from  two  or  more  net- 
works." 

Few  vhf  stations  "with  unlimited  power," 
Mr.  Goldberg  contended,  "leads  to  limited 
service  to  the  public  .  .  .  and  monopolistic 
practices."  The  latter  leads  to  "exhorbitant 
profits,"  he  said,  citing  that  in  1953  seven  pre- 
freeze  stations  made  more  than  200%  on  the 
cost  of  their  broadcast  property,  "even  after 
including  all  additions  and  improvements." 
One  even  did  300%,  he  said. 

Noting  the  multi-million  dollar  sales  of  vhf 
stations,  Mr.  Goldberg  observed  that  "in  addi- 
tion to  engulfing"  them  with  their  super-power 
and  coverage,  and  intermixture,  and  producing 
a  scarcity  of  programming,  the  pre-freeze  vhf 
stations  also  drain  off  95%  of  all  advertising 
dollars  and  leave  5%  for  all  of  the  remaining 
stations." 

Thomas  P.  Chisman,  manager  and  part  owner 
of  ch.  15  WVEC-TV  Hampton-Norfolk,  Va., 
basic  affiliate  of  NBC,  reported  the  large-scale 
promotion  of  uhf  set  conversion  sponsored  there 
by  the  station  and  the  network  at  a  cost  of  more 
than  $100,000  has  been  successful.  "After  about 
seven  months  of  operation,  we  have  lost  in 
the  neighborhood  of  $100,000,"  he  said,  "but 
we  believe  we  have  made  great  progress;  we 
are  now  making  money." 

NBC  Shows  Uhf  Confidence 

Mr.  Chisman  told  the  committee  he  was  satis- 
fied NBC  has  shown  "complete  confidence  in  the 
ultimate  success  of  uhf  stations." 

Only  one  big  "if"  exists  in  the  uhf  picture, 
he  said.  "Uhf  cannot  be  sold  short  in  one  part 
of  the  country  without  being  sold  short  through- 
out the  country.  If  we  had  made  a  million 
dollars  from  uhf,  we  still  could  not  stand  idly 
by  and  play  ostrich  while  uhf,  as  a  system  of 
television  transmission,  was  permitted  to  die." 

The  WVEC-TV  manager  protested  the  use 
of  "phantom  cities"  to  squeeze  additional  vhf 
channels  into  existing  markets,  citing  efforts 
of  another  uhf  outlet  in  the  Norfolk  area  to 
have  ch.  13  added  at  nearby  Princess  Anne, 
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i|a..  "a  literal  crossroads,  in  effect  marking 
M  place  on  an  automobile  map  where  two 
•bads  meet." 

!  Mr.  Chisman  knew  of  no  immediate  cure 
;)r  uhf,  but  urged  that  color  be  restricted  to 
Jhf  as  a  conversion  incentive.  Intermixture 
|  the  error,  he  said,  and  should  not  be  re- 
peated in  color.  As  to  earlier  views  local  radio 
,  ations  can  compete  with  the  big  outlets,  he 
oted  the  same  radio  set  can  get  all  am  sta- 
jons  without  conversion.  Mr.  Chisman  said 
e  is  against  cutting  vhf  coverage  as  an  aid 
lb  uhf,  because  of  the  service  loss  to  the  public. 
Leon  Green,  part  owner  of  ch.  39  KNUZ- 
V  Houston,  charged  that  although  the  alloca- 
'on  plan  may  sound  good  in  theory,  it  has  not 
orked  out  in  reality.  He  asked  the  committee 
j  "take  notice  of  the  fact  that  the  two  major 
letworks  .  .  .  have  now  reached  the  point  in 
leir  monopoly  where  they  have  a  life  or  death 
rangle-hold  on  television  stations — both  vhf 
nd  uhf." 

His  six-point  plan  of  remedy:  (1)  freeze  new 
tif  grants  and  allocations,  (2)  require  location 

:  f  transmitter  sites  near  the  principal  city  where 
ssigned  (3)  allow  studios  only  in  the  city  where 
le  channel  is  assigned,  (4)  remove  excise  tax 

:!rom  uhf  sets  (Sen.  Johnson's  bill),  (5)  adopt 
en.  Bricker's  network  regulation  bill  and  (6) 
egin  a  reallocation  proceeding  to  eliminate  in- 
ualities  between  vhf  and  uhf  where  they  are 
ii  competition  with  each  other. 

Putting  part  of  the  blame  for  uhfs  plight 

pon  the  set  manufacturers,  Mr.  Green  also 

bserved:  "I  don't  need  to  call  attention  to  the 

act  that  one  of  the  major  networks  is  a  sub- 

idiary  of  a  company  which  is  probably  the 

largest  manufacturer  of  tv  sets.   If  that  network 

>ad  really  intended  that  its  network  programs 

hould  be  seen  on  uhf  stations  as  well  as  vhf 

tations,  it  should  not  have  had  too  much 

rouble  persuading  its  parent  to  manufacture 

nly  all-channel  receivers." 

Merryman  States  Views 
Philip  Merryman,  onetime  director  of  facili- 
ties developments  and  research  for  NBC  and 
'  ow  president-general  manager  of  ch.  43  WICC- 
tW  Bridgeport,  Conn.,  said  he  does  not  believe 
n  artificial  support  but  the  allocation  plan  does 
iot  afford  equal  opportunity  for  competition, 
esulting  in  "intolerable  monopolistic  condi- 
;ions." 

The  problem  began,  he  asserted,  when  FCC 
nixed  up  its  principles  of  priority  basing  the 
llocation  system.  Priority  No.  2,  to  provide 
t  least  one  local  service  for  all  the  people, 
hould  have  preceded  No.  1,  to  provide  at 
east  one  service  to  all  people,  he  contended. 

The  witness  said  he  plans  to  continue 
VICC-TV  on  the  air  "regardless  of  losses," 

hich  would  be  made  up  from  radio  profits, 
-lowever,  he  noted,  the  "monopoly  effect"  in 
hf  is  now  reaching  radio  as  notices  have  been 
eceived  from  advertisers  they  are  dipping  into 
!heir  radio  budgets  to  pay  tv's  high  network 
ates.  He  cited  Cashmere  Bouquet  soap,  Veto, 
3ab-0  and  Lipton  Tea  as  examples  of  accounts 
Iropping  radio  to  pay  tv  bills. 

Mr.  Merryman  said  a  sponsor  of  the  Jackie 
lleason  Show  on  CBS-TV  once  ordered  WICC- 
TV  but  CBS  refused  because  the  station  was 
lot  an  affiliate  and  the  network  claimed  cover- 
ige  of  the  area  through  its  key  outlet  in  New 
iork,  50  miles  distant.  Mr.  Merryman  said 
:BS  told  him  WCBS-TV  New  York  put  60 
ibu  into  Bridgeport,  a  highly  industrial  area, 
ind  the  network  commented,  "We  feel  this  is 
in  adequate  signal." 

The  witness  introduced  trade  advertisements 

if  high  power  vhf  stations  claiming  coverage 

'not  of  just  areas,  but  states."  He  cited  the 

:laim  of  WSAZ-TV  Hungington,  W.  Va„  to 

coverage  of  three  prime  trading  areas,  five  states 

ind  1 14  counties. 

Mr.  Merryman's  recommendations  for  immedi- 
ate relief:  (1)  FCC  should  rescind  its  rule  against 


The  Vhfs  Recall  Their  Leaner  Days 

Months  and  years  of  severe  losses  were  the  price 
paid  for  pioneering  in  vhf,  and  the  v's  wonder  why 
a  fuss  is  raised  about  the  price  of  pioneering  uhf. 


VHF  DOLLAR  loss  was  matched  against 
uhf  dollar  loss  by  the  vhf  broadcasters  who 
appeared  before  the  Senate  Communications 
Subcommittee  last  week. 

The  vhf  group  wanted  to  show  how  they 
also  lost  money  in  the  days  they  pioneered 
television,  emphasizing  that  the  experiences 
of  the  uhf  broadcasters  are  neither  unusual 
nor  new. 

Among  those  who  presented  data  were 
Chris  J.  Witting  of  Westinghouse;  George 
B.  Storer  of  Storer  Broadcasting  Co.;  D. 
Lennox  Murdoch,  KSL-TV  Salt  Lake  City; 
Hulbert  Taft  Jr.,  WKRC-TV  Cincinnati;  J. 
Leonard  Reinsch,  WSB-TV  Atlanta  and 
WHIO-TV  Dayton;  Lewis  C.  Tierney, 
WCHS-TV  Charleston,  W.  Va.;  John  W. 
Guider,  WMTW  (TV)  Poland  Springs,  Me. 
Mr.  Storer  also  referred  to  Crosley  Broad- 
casting Corp.  in  his  testimony.  Summaries 
appear  below: 

Mr.  Witting  said  that  Westinghouse, 
"along  with  other  pioneers,  in  the  early  days 
of  radio  and  again  in  the  early  days  of  tele- 
vision faced  exactly  the  same  problems  being 
presented  to  the  Senate  Subcommittee  by 
uhf  protagonists.  The  problem  then  and  now 
is  an  adequate  number  of  sets  in  the  hands 
of  the  public  and  attractive  programming 
which  the  advertising  industry  is  willing  to 
support."  « 

Westinghouse  said  its  pioneer  vhf  experi- 
ence at  Boston,  where  it  operates  WBZ-TV, 
"is  typical."  Although  investment  was  about 
$1  million,  "we  operated  at  a  loss  from 
sign-on  in  June  through  the  balance  of  1948 
and  all  of  1949  for  a  total  in  excess  of 
$300,000.  This  loss  was  not  recovered  until 
October  1950.  We  had  faith  in  the  future 
of  the  industry." 

To  call  another  freeze  at  this  time  is  too 
late,  Westinghouse  said,  because  the  bulk  of 
the  industry  is  either  on  the  air  or  authorized 
to  construct  and  only  about  100  new  stations 
are  awaiting  disposition  of  the  hearing  pro- 
cedures. 

"Furthermore,"  WBC  argued,  "many  of 
those  awaiting  final  orders  must  be  in  the 
same  position  as  we  are.  In  the  Portland, 
Ore.,  tv  hearing  now  awaiting  decision,  our 
expenses  were  over  $270,000  and  we  have 
frozen  risk  capital  of  $1,015,000;  in  the 
Pittsburgh  tv  hearing  now  underway  our 
expenses  to  date  are  over  $180,000  and  we 
have  frozen  $3  million  of  risk  capital  pend- 
ing a  final  decision.  A  freeze  at  this  time 
would  fatally  injure  many  applicants." 

Mr.  Storer:  "When  our  company  de- 
termined to  enter  television  broadcasting  in 
1947,  we  borrowed  $1,800,000  from  banks 
to  finance  construction  of  three  television 
stations.  This  sum  represented  very  nearly 
the  entire  capital  and  surplus  accumulated 
by  our  company  over  a  20-odd  year  period. 
Moreover,  to  secure  this  financing,  I  was  re- 
quired personally  to  endorse  the  company 
note.  Our  first  station  went  on  the  air  in 
Toledo  on  July  1,  1948,  followed  by  Detroit 
on  Oct.  24,  1948,  and  Atlanta  on  March  8, 
1949.  As  of  Dec.  31,  1950,  we  had  ac- 
cumulated operating  losses  in  Toledo  of 
$234,000,  $147,000  at  Detroit  and  $226,000 
at  Atlanta.  At  Toledo,  regular  operating 
losses  continued  for  18  months;  at  Detroit, 


for  1 1  months;  and  at  Atlanta,  for  21  months. 
It  was  not  until  1951  that  our  television 
operating  statement  showed  black  ink,  and 
we  believe  our  experience  was  fairly  typical 
of  the  experienced  radio  broadcaster  who 
then  pioneered  the  new  vhf  television 
service." 

He  continued: 

"Since  removal  of  the  freeze,  there  have 
been  17  television  stations  which  commenced 
operations  and  which  subsequently  ter- 
minated their  service  and  surrendered  their 
licenses.  Three  of  these  stations  were  in  the 
vhf  band,  the  remainder  in  uhf.  I  call  the 
attention  of  the  subcommittee  to  the  fact 
that  only  one  of  the  17  operated  for  as  much 
as  12  months,  and  that  the  average  aban- 
doned operations  after  five  or  six  months, 
and  several  of  them  after  only  two  or  three 
months.  I  strongly  suspect  that  lack  of 
adequate  financing  for  pioneering  television 
service  was  responsible  for  most  of  these 
fatalities,  and  I  think  it  fair  to  compare  this 
experience  with  the  average  period  of  operat- 
ing losses  1.8  months  or  more  which  most 
of  us  in  vhf  endured.  I  point  out  further 
that  in  some  cities,  notably  New  York  and 
Los  Angeles,  the  red  ink  still  flows  for  cer- 
tain pre-freeze  vhf  operators. 

Mr.  Storer  said:  "Crosley  (Broadcasting 
Corp.)  is  a  capable  and  experienced  radio 
and  television  operator.  It  owns  three  pre- 
freeze  television  stations  in  Cincinnati,  Co- 
lumbus and  Dayton,  Ohio.  Nevertheless, 
Crosley  is  still  operating  in  the  red  in 
Atlanta  and  we  are  informed  has  had  only 
two  months  in  which  it  showed  a  very  small 
profit."  Figures  he  presented  were  $294  for 
one  month,  about  $1,000  for  the  other 
month. 

Mr.  Murdoch:  Cost  of  equipment,  land, 
studios,  etc.,  $828,800.  Total  loss  1949-52, 
$384,190.  Net  profit  1953,  $65,000. 

In  seven  months  of  operation  in  1949,  lost 
$68,508— or  average  of  $9,787.04  monthly. 
In  1950,  lost  $127,207.54— or  average  of 
$10,600.62  monthly.  In  1951,  lost  $132,- 
511.40 — or  average  of  $11,042.61  monthly. 
In  1952,  lost  $55,962.88 — or  average  of 
$4,663.57. 

Mr.  Taft:  In  addition  to  original  cost  of 
putting  WKRC-TV  on  the  air,  which  was  not 
given,  spent  $274,732.93  and  have  ordered 
an  additional  transmitter  at  cost  of  $146,050. 
Anticipate  spending  another  $200,000  for 
color  tv.  From  April  1,  1949,  to  February, 
1951,  sustained  operating  loss  of  $518,- 
448.97,  including  depreciation.  Cash  loss 
was  $397,266.82.  WTVN  still  is  losing 
money. 

Mr.  Reinsch:  Capital  investment  plus 
operating  losses  prior  to  1951,  more  than 
$2  million.  Both  stations  cost  $1.25  million 
to  build,  and  "several  hundred  thousands" 
more  before  profits.  WHIO-TV  cost  $660,- 
000  to  build  and  was  $1  million  all  together 
by  September  1950  when  it  turned  the 
corner. 

Mr.  Tierney:  Due  on  air  July  15  at  cost 
of  $825,000 — most  of  which  has  been  ex- 
pended. 

Mr.  Guider:  Due  on  air  this  summer. 
Already  spent  $200,000,  and  committed  for 
additional  $500,000. 
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use  of  directional  antennas  for  allocation  pur- 
poses, thereby  allowing  WICC-TV  to  use  ch. 
6;  (2)  the  Small  Business  Administration  should 
relax  its  rule  against  extending  relief  to  com- 
panies engaged  in  public  communication  to  ex- 
tent of  taking  first  mortgages;  (3)  removal  of 
set  excise  tax;  (4)  support  of  FCC's  proposed  rule 
to  eliminate  exclusive  area  affiliations  between 
networks  and  stations,  and  (5)  FCC  should  pre- 
sent a  new  allocation  plan  using  only  uhf.  Long 
range:  (1)  color  tv  should  be  restricted  to  uhf; 
(2)  existing  vhf  stations  should  be  allowed  to 
operate  companion  uhf  outlets.  He  also  asked 
for  a  three-year  depreciation  write-off  for  tax 
purposes  of  undepreciated  vhf  equipment  for 
each  vhf  electing  to  add  uhf  and  urged  that 
mileage  separation  requirements  for  adjacent 
channel  operation  be  eliminated. 

Wednesday  Morning 

Rep.  John  E.  Moss  Jr.  (D-Calif.),  represent- 
ing the  district  embracing  Sacramento,  appeared 
in  opposition  to  pleas  of  uhf  outlets  for  a 
freeze  on  new  vhf  construction.  He  cited  the 
economic  losses  that  would  ensue  and  the  con- 
tinued lack  of  program  choice  in  his  area, 
where  ch.  40  KCCC-TV  renders  the  only  pri- 
mary service. 

Rep.  Moss  said  53%  of  the  220,000  families 
in  the  Sacramento  area  have  invested  $35  million 
in  tv,  but  many  families  still  are  not  buying 
because  of  the  desire  to  wait  until  a  local  vhf 
outlet  goes  on  the  air,  giving  program  choice. 
Chs.  3  and  10  have  been  in  hearing  before 
FCC  and  initial  rulings  issued,  he  indicated. 

The  Congressman  reported  an  estimate  that 
$30  million  in  new  sets  would  be  sold  there 
within  a  year  after  the  first  vhf  station  begins 
broadcasting.  "This  huge  potential  investment 
is  important,"  he  said,  "not  only  to  television 
dealers  and  repairmen  in  my  area,  but  also 
to  the  national  economy." 

The  advertising  service  available  through  two 
more  competetive  stations  also  is  worth  con- 
sidering. Rep.  Moss  said,  noting  KCCC-TV 
will  not  be  injured  because  of  the  wide  uhf 
set  circulation  in  the  market. 

J.  Howard  McGrath,  former  U.  S.  Attorney 
General  and  counsel  for  Edward  Lamb  and  his 
radio-tv  properties,  told  the  subcommittee  Mr. 
Lamb  is  able  and  willing  to  take  financial  risks 
in  uhf  but  cannot  due  to  delay  on  his  appli- 
cations because  of  another  pending  investigation 
(story  page  84).  Mr.  Lamb  believes  "thor- 
oughly" in  uhf,  he  said,  but  does  not  favor 
stifling  vhf  in  order  to  make  uhf  succeed. 

Indicating  network  programming  incentive 
to  set  circulation  is  the  problem  cycle  for  uhf, 
Mr.  McGrath  attacked  the  FCC  practice  of 
making  overnight  "dropout"  and  merger 
grants  in  vhf  as  contributing  to  vhfs  virtual 
monopoly." 

Sen.  Shoeppel  here  interjected,  "We  have 
been  getting  lots  of  criticism"  on  the  dropout- 
merger  issue  and  asked  the  witness  if  he 
thought  the  policy  of  dropout  grants  "looks 
right."    Mr.  McGrath  replied,  "It  does  not." 

'All  the  Blame' 

Mr.  McGrath  said  FCC  shouldn't  get  all 
the  blame  for  this  practice,  noting,  "As  was 
so  eloquently  pointed  out  by  Comr.  Hennock, 
the  Congress,  too,  because  of  its  frequent  in- 
sistence on  'quickie'  grants,  must  share  the 
responsibility  for  the  resultant  evils." 

Respecting  the  "malicious  merger  practice," 
Mr.  McGrath  recommended  the  Justice  Dept. 
Anti-Trust  Division  be  required  by  statute  to 
investigate  "thoroughly"  any  merger  and  to  fur- 
nish FCC  with  an  opinion  before  the  Com- 
mission issues  a  grant. 

Mr.  McGrath  charged  the  "slow,  strangling 
and  sometimes  arbitrary  and  capricious  pro- 
cedures" of  the  FCC  itself  have  contributed 
to  the  "stagnation  and  decline  in  growth  of  the 
uhf  industry,"  outlining  the  background  of  the 
Lamb  case  before  FCC.  Mr.  Lamb,  aside 
from  ch.  12  WICU  (TV)  Erie,  Pa.,  has  bids 


pending  involving  his  ch.  23  WMAC-TV  Mas- 
sillon-Akron,  Ohio,  and  to  purchase  ch.  47 
WTVQ  (TV)  Pittsburgh.  He  also  is  applicant 
for  ch.  1 1  at  Toledo  where  he  owns  WTOD  and 
ch.  9  at  Orlando  where  he  owns  WHOO. 

Irvin  M.  Kipnes,  secretary  of  Beachview 
Broadcasting  Corp.  contestant  for  ch.  10  at 
Norfolk,  charged  a  new  freeze  on  vhf  would 
be  unjust  to  both  viewers  and  those  who  have 
patiently  waited  action  on  their  vhf  bids  for 
so  many  years.  Beachview,  which  has  some 
$200,000  invested  in  tv  to  date,  has  been 
seeking  vhf  there  since  1948,  Mr.  Kipnes  related, 
a  time  when  others  were  unwilling  to  risk  even 
vhf  and  were  returning  vhf  permits  and  with- 
drawing bids  "rather  than  incur  the  loss  which 
we  were  willing  to  assume." 

"We  do  not  feel  that  this  committee  should 
cut  the  throat  of  the  vhf  broadcasters  to  give 
uhf  a  blood  transfusion,"  he  asserted.  "The 
broadcasters — and  others — who  went  into  uhf 
did  so  with  their  eyes  wide  open.  In  markets 
which  were  intermixed  with  vhf  and  uhf  the 
choice  was  simple,  clearcut:  Apply  for  vhf  and 


ARMAND  L.  HUNTER,  professor  and  direc- 
tor of  tv  development,  Michigan  State 
College,  told  the  subcommittee  about 
educational  tv  and  its  relation  to  uhf. 


become  involved  in  a  prolonged,  complicated 
and  expensive  proceeding;  or  apply  for  a  uhf 
facility  and  receive  a  quick  grant." 

Mr.  Kipnes  held  that  those  who  chose  uhf 
"did  so  in  the  belief  that,  while  the  vhf  appli- 
cants were  tied  up  in  hearing,  they  could  secure 
a  competitive  advantage  by  promoting  conver- 
sions and  developing  a  loyal  listening  audience. 
Some  have  been  successful,  others  have  not, 
for  various  reasons.  For  these  broadcasters 
now  to  come  before  you  with  the  request  that 
they  be  made  whole  at  the  expense  of  others 
in  inequitable  in  the  extreme — they  come  with 
unclean  hands." 

The  witness  charged  too  many  uhf  operators 
spent  "vast  amounts  of  money  on  lavish  studios, 
earmarking  an  infinitesimal  amount  for  pro- 
grams and  promotion."  He  cited  one  suspended 
uhf  in  a  fringe  market  40  miles  from  a  vhf  city, 
which  has  asked  for  relief,  that  after  six  months 
of  operation  did  not  own  a  camera  to  air  local 
talent,  news  or  sports.  "How  on  earth  .  .  . 
can  uhf  succeed  under  these  conditions?"  he 
asked. 

Favoring  excise  tax  relief  for  uhf,  Mr.  Kipnes 
urged  that  the  committee's  other  -actions  to 
aid  uhf  be  "corrective,  not  punitive." 

A.  Earl  Cullum  Jr.,  consulting  engineer  who 


has  represented  both  vhf  and  uhf  clients,  toe  I 
to  task  those  uhf  stations  seeking  relief  by  corlj 
menting,  "they  either  want  vhf  for  themselv  II 
or  they  want  to  abolish  vhf." 

Mr.  Cullum  presented  an  outline  of  tec  ;l 
nical  differences  between  vhf  and  uhf  as  bac 
ground  for  vhfs  greater  coverage  over  utl! 

In  every  case  where  a  client  wanted  to  g  || 
on  the  air  earlier  by  picking  uhf,  he  said, 
advised  very  strongly  against  it  where  the  I 
was  or  would  be  adequate  vhf  service."  Oth 
counsel  did  the  same,  he  said,  explaining  "n 
advice  was  based  on  a  studied  opinion  th: 
in  a  competitive  market,  it  was  essential  that  tl  i 
greatest  possible  service  be  rendered  by  a  tel  || 
vision  station  and  that  it  was  very  doubtf 
that  a  station  without  extended  service  wouil 
be  able  to  compete  economically  with  superi<  ■ 
services."  He  continued: 

Under  our  system  of  broadcasting,  I  belies  i 
that  ultimately  the  cost  of  operation  of  a  tele  I 
vision  station  and  the  return  on  the  investmei  1 
must  come  from  the  public  in  the  form  of  accep 
ance   of  advertised  products.    The   advertisir  ; 
cost,  which  includes  the  costs  of  the  televisic  1 
facility,  is  beneficial  if  it  creates  a  sufficient  ii 
crease  in  the  market  so  that  other  savings  excee  . 
the  advertising  cost.   This  requires  a  wide  ba: 
relatively  low  cost  advertising  medium  with  goc  1 
public  acceptance. 

Wherever  the  unit  costs  are  too  high,  or  th 
coverage  is  inadequate,  television  is  not  an  ect 
nomical  medium  whether  it  is  vhf  or  uhf.  Th;  I 
this  is  true  is  witnessed  by  the  number  of—vtj 
stations  that  have  suspended  operations,  or  ha\ 
decided   against   commencing   operation.  It 
also  borne  out  in  the  profit  and  loss  statement 
of  stations  in  large  metropolitan  areas,  such  i 
New  York  and  Los  Angeles.  There,  there  are  s  i 
many  competing  services  that  some  stations  d 
not  have  a  sufficiently  wide  audience  appea 
Some  50%  of  the  stations  in  those  two  cities  ar  I 
actually  losing  money. 

Wide  Area  Coverage 

On  the  basis  of  the  engineering  facts,  wide  are 
coverage  by  single  stations  is  possible  only  wit 
vhf.  In  certain  areas  where  the  terrain  is  rela 
tively  smooth,  uhf  stations  can  serve  the  princi 
pal  city  approximately  as  well  as  vhf  station; 
Beyond  a  rather  limited  radius,  however,  uh 
service  has  difficulty  in  competing  with  vh' 
which  can  provide  service  to  much  greater  radi 

The  populations  residing  at  distances  of  50  t 
100  miles  from  metropolitan  areas  having  tele 
vision  services  can  look  only  to  two  main  source 
for  television  service.  Either  they  must  depeni 
upon  the  service  from  vhf  outlets  in  the  metro 
politan  areas,  the  only  wide  range  service  avail 
able,  or  they  may  develop  local  outlets. 

It  was  for  this  latter  purpose  in  part  that  i 
was  necessary  to  add  allocations  for  uhf  chan 
nels.  Where  there  is  demand,  economic  justifi 
cation  and  suitable  terrain,  local  uhf  outlets  wil 
provide  a  satisfactory  service.  In  the  rural  areas 
however,  without  sufficiently  large  populatioi 
centers  the  only  hope  of  receiving  television  serv 
ice  comes  from  an  augmented  vhf  service.  Fur 
thermore,  in  metropolitan  areas  having  rugge 
terrain  large  segments  of  the  population  can  onh 
receive  satisfactory  television  service  througl 
the  use  of  vhf. 

At  the  present  time  there  is  a  certain  limit  t< 
the  number  of  stations  throughout  the  country 
This  is  not  a  matter  of  regulation,  in  fact  mos 
allocations  are  not  used,  but  a  matter  of  eco- 
nomic fact.  .  .  . 

As  the  industry  grows  experience  and  stud? 
will  result  in  reduction  in  the  cost  of  nrovidinf 
a  television  program  service  for  both  vhf  and  uhf 
Technological  factors  are  also  at  work  here 
which  over  the  years  will  have  their  effect.  .  . 
The  major  contribution,  however,  will  probabh 
be  made  by  the  ingenuity  of  station  management 
and  program  personnel  in  devising  simple,  yeT 
effective  program  sources. 

A  combination  of  the  above  factors  should  leac 
to  a  television  service  which  will  gradually  in- 
crease the  total  number  of  stations  over  the 
foreseeable  future. 

Mr.  Cullum  chided  members  of  the  Uhf  Tele- 
vision Assn.  for  calling  themselves  tv  "pio- 
neers." He  continued,  "the  truth  of  the  matter 
is  that  many  uhf  telecasters  who  are  in  direct 
competition  with  vhf  stations  are  not  pioneers, 
but  are  instead-  gamblers.  The  real  pioneers  of 
the  television  industry  are  the  pre-freeze  vhf  sta- 
tions which  started  television  when  no  one  knew 
if  it  would  be  economically  feasible  and  also 
those  vhf  and  uhf  telecasters  who  are  now  at- 
tempting to  provide  service  to  rural  communi- 
ties of  limited  size." 

He  asked,  by  name,  if  each  director  of  the 
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Jhf  Television  Assn.  and  his  station  is  inter- 
red in  "the  rural  viewer  or  in  his  own  com- 
petitive situation?" 

Mr.  Cullum's  reply  to  the  specific  remedial 
.ctions  asked  by  the  uhf  group  follows: 

(1)  A  hiatus  is  requested  for  a  minimum  of 
i  0  to  180  days.   This  is  obviously  a  stall  and  a 

ope  that  a  new  freeze  will  be  instigated  lasting 
^definitely  and  eliminating  competition  to  cer- 

ain  uhf  telecasters.  Such  a  new  freeze  would 
,e  a  gross  injustice  to  the  people  of  many  of  our 
inajor  cities  such  as,  Boston,  Pittsburgh,  St. 
Louis,  Milwaukee,  and  others  where  there  is 
[oday  either  inadequate  television  service  or 
where  an  adequate  number  of  services  is  only 
.  vailable  if  the  public  invests  additional  dollars 
n  their  television  sets.  It  is  also  an  injustice  to 
he  applicants  in  cities  such  as  the  above  who 
ire  now  involved  in  hearings.  .  .  . 
I  (2)  A  transfer  from  vhf  to  uhf  is  requested. 
Such  a  proposal  would  not  provide  additional 
ervice  but  would  provide  less  service.  It  is 
ay  firm  belief  that  such  a  transfer  can  only  re- 
ult  in  major  areas  of  the  country  not  receiving 
idequate  television  service.  Furthermore,  in  those 
jortions  of  the  country  where  adequate  service 
vould  be  available  the  public  would  be  taxed 
nore  than  one  billion  dollars  [set  conversion] 
or  no  better  service  and  in  many  cases  poorer 
iiervice  than  they  are  now  receiving.  .  .  . 

(3)  As  a  "first  step"  the  elimination  of  inter- 
nixture  of  channels  has  been  requested.  In  view 
rf  the  fact  that  intermixture  does  now  exist,  any 
■hange  to  avoid  intermixture  would  result  in 
naking   many   vhf-only    receivers    obsolete,  or 

:  vould  require  greater  additional  outlay  by  the 
rmblic.  The  result  would  not  be  improved  service 
ind  in  many  cases  would  result  in  inferior  serv- 
ce.  In  fact,  although  it  might  be  possible  to 
li  ninate  intermixture  within  cities,  there  would 
ihvays  be  intermixture  in  the  areas  between 

icities.  .  .  . 

(4)  Mandatory  regulation  of  networks  and 
Dther  program  sources  is  requested.  I  cannot  help 
out  believe  that  in  the  long  run  the  network  prob- 
lem is  one  of  economics.  If  a  network  of  uhf  sta- 
tions could  produce  the  same  viewing  audience 
for  the  same  cost,  its  existence  would  depend 
jpon  its  ability  to  perform  a  service.  In  general 
a  group  of  uhf  stations  cannot  reach  the  same 
audience  for  the  same  cost.  Any  regulation  of 
networks  which  requires  that  they  affiliate  with 
inefficient  uhf  stations  can  only  result  in  addi- 

.  tional  costs  which  ultimately  must  be  borne  by 
the  public.  .  .  . 

Franklin  C.  Salisbury,  counsel  for  and  stock- 
holder in  ch.  36  KSTM-TV  St.  Louis,  contended 
intermixture  is  the  crux  of  the  uhf  problem 
because  it  causes  monopoly  conditions  favoring 
vhf.  Relating  historical  facts  of  the  St.  Louis 
market  and  suspension  of  uhf  there,  he  pointed 
out  that  two  different  types  of  transmission  in 
the  same  area  is  like  different  guages  for  the 
same  railroad  system,  a  transportation  problem 
that  faced  our  nation  in  earlier  days  and  which 
was  solved  by  adopting  one  gauge. 

Mr.  Salisbury  asked  that  intermixture  be 
:  eliminated  by  making  channels  all  vhf  or  all 
uhf  in  the  same  market,  allowing  a  five-year 
transition  period  to  amortize  existing  receivers. 

Now  that  KWK  St.  Louis  has  been  granted 
kh.  4  as  the  second  vhf  outlet  in  the  area, 
another  uhf  station  will  lose  its  network  affili- 
ation, he  said.  KSTM-TV  has  been  notified 
by  ABC  that  its  affiliation  will  cease  in  six 
months,  Mr.  Salisbury  reported. 

Wednesday  Afternoon 

Harold  E.  Fellows,  president  of  NARTB,  was 
feature  witness  Wednesday  afternoon. 

Essentially,  Mr.  Fellows'  statement  was  a  plea 
for  moderation  in  considering  remedies  for  the 
situation  in  which  many  uhf  stations  find  them- 
selves. 

There  are  two  outstanding  problems,  Mr. 
Fellows  said.  One  is  to  secure  "more  adequate 
and  attractive  program  service  for  all  television 
stations  to  garner  larger  listening  audiences," 
and  the  second  is  to  seek  means  to  put  all-chan- 
nel receivers  in  the  hands  of  the  public. 

Mr.  Fellows  said  that  the  FCC  should  not 
be  blamed  for  allocating  first  in  the  vhf  band, 
because  vhf  then  was  the  only  technically 
proven  band. 

NARTB  has  no  simple  answers  to  suggest, 
Mr.  Fellows  said.  "Our  own  long  and  careful 
study  of  all  of  the  factors  involved  has  con- 
vinced us  that  there  is  no  tailor-made  panacea 
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Crazy  Mixed-Up  Channels 


THE  FCC  made  an  "insane"  decision  when 
it  decided  to  mix  uhf  and  vhf  channels  in 
the  same  city,  Sen.  Edwin  C.  Johnson  (D- 
Colo.),  senior  Democrat  on  the  Senate  Com- 
merce Commit- 
tee, said  last 
week. 

In  a  speech  to 
the  National 
Community  Tele- 
vision Assn.  in 
New  York,  the 
Colorado  senator 
said  that  "the 
regulating  agency 
made  the  insane 
decision  to  mix 
uhf  and  vhf  as  a 
child  might  at- 


■ 

SEN.  JOHNSON 


tempt  to  mix  oil  and  water  and  the  FCC  still 
stubbornly  maintains  that  its  original  deci- 
sion is  correct." 

Sen.  Johnson  went  on: 

"The  Commission  put  together  a  mixed  sys- 
tem. It  entered  two  horses  in  the  race;  one 
a  thoroughbred  with  breeding  lines  which 
showed  it  could  run  a  long  race  superbly  well; 
the  other  electronically  fit,  but  hobbled  by  the 
big  boys  with  monopoly  in  their  hearts.  Al- 
ready the  eggs  have  been  scrambled  and  the 
omelette  is  on  the  way  to  being  fried.  Once 
you  start  down  Niagara  Falls  you  do  not  re- 
trace your  steps.  So  the  Commission  clings 
to  the  hope  that  by  some  miracle  the  jockey 
on  the  second  horse  will  push  him  into  run- 
ning a  dead  heat." 

Both  uhf  and  vhf  television  "in  their  origi- 
nal aspects"  were  big  city  systems,  Sen. 
Johnson  said.  No  community  of  25,000  or 
less  could  make  them  pay,  he  said.  He  also 
said  that  hills  and  topography  limited  the 
reception  of  tv  signals.  "Satellite  stations  in 
uhf  positively  are  not  the  answer,"  he  said. 


to  cure  all  of  the  present  and  anticipated  ills." 

However,  there  are  certain  considerations 
which  should  be  taken  into  account,  Mr.  Fel- 
lows said.  These  are: 

(1)  Extension  of  tv  throughout  the  U.  S.; 
(2)  extension  of  multiple  choices  to  as  many  as 
possible;  (3)  use  of  both  vhf  and  uhf  in  order 
to  "provide  desirable  flexibility  in  matching 
television  service  with  the  varying  locations  and 
situations  of  the  people";  (4)  the  economics  of 
television  impose  limitiations  on  the  ability  of 
small  cities  and  rural  areas  to  sustain  tv  opera- 
tion with  the  same  degree  of  local  service  to 
which  the  public  is  accustomed  in  radio;  (5) 
manufacture  and  sale  of  all-channel  receivers 
must  be  encouraged;  (6)  vhf-uhf  disparities  are 
being  equalized  through  technical  developments; 
(7)  additional  sources  of  tv  programming  are 
on  the  horizon  ("rapidly-expanding  competitive 
film  library  services,  and  the  projected  use  of 
video-tape"). 

Compares  Media's  Growth 

Mr.  Fellows  traced  the  rise  of  radio  broad- 
casting, from  956  am  stations  in  1945,  some 
23  years  after  commercial  radio  was  launched, 
to  2,686  stations  today.  He  compared  it  to  the 
108  stations  on  the  air  in  1948,  when  the  freeze 
was  imposed,  to  the  377  stations  on  the  air 
today. 

It  took  radio  30  years  to  serve  98%  of  the 
families,  Mr.  Fellows  stated.  In  less  than  nine 
years,  tv  already  serves  63%  of  the  families  in 
the  nation,  he  said. 

He  traced  the  economic  pattern  of  pre-freeze 
television  stations  [B*T,  May  3]  to  show  heavy 
losses  suffered  by  early  vhf  stations. 

Among  others  appearing  Wednesday  after- 
noon were: 

Harry  Tenenbaum,  WTVI  (TV)  Belleville, 
111.  (St.  Louis)  on  ch.  54,  asked  for  an  im- 
mediate freeze  and  "complete  study  of  the  pres- 
ent allocations  system"  with  particular  refer- 
ence to  intermixture  of  vhf  and  uhf  channels 
in  the  same  markets. 

Maintaining  that  WTVI  would  continue  in 
operation  despite  the  odds,  Mr.  Tenenbaum 
stated  that  he  found  present  available  power 
"adequate  to  do  a  thorough  coverage  job  in 
the  St.  Louis  area."  He  related  the  activities 
of  his  station  in  building  conversions,  said 
there  were  250,000  uhf  sets  in  the  600,000-set 
St.  Louis  area. 

This  means,  he  said,  that  St.  Louisians  have 
spent  more  than  $25  million  in  order  to  receive 
uhf. 

WTVI  is  a  basic  DuMont  affiliate,  Mr.  Tenen- 
baum related,  and  has  a  per-program  agreement 
with  CBS.    The  station  also  carries  major 


sports  events,  including  the  St.  Louis  Cardinals 
77  away-from-home  games.  He  said  Anheuser- 
Busch  had  spent  $250,000  to  put  the  Card- 
inals on  WTVI. 

The  uhf  station's  stockholders  put  $828,000 
in  cash  into  the  station,  Mr.  Tenenbaum  stated. 
The  station  owes  $250,000  in  equipment  notes, 
he  said.  Total  losses  since  inception  have  been 
"slightly  under  $400,000,"  Mr.  Tenenbaum  said, 
of  which  more  than  half  have  been  sustained 
since  operation  began.  Mr.  Tenenbaum  said 
$85,000  was  used  in  uhf  promotion.  He  also  re- 
ferred to  $200,000  spent  on  a  12  kw  transmitter 
last  December,  "despite  the  fact  that  we  were 
heavily  in  the  red." 

i  WTVI  reached  the  break-even  point  in  May 
of  this  year,  Mr.  Tenenbaum  declared. 

Statements  that  uhf  losses  should  be  com- 
pared to  early  vhf  losses  are  "odious,  unfair 
and  dishonest,"  Mr.  Tenenbaum  said.  Early 
vhf  pioneers  were  working  "from  the  bottom 
up,"  he  said,  and  the  station  owner  could  see 
day  by  day  improvement.  This  is  not  the  case 
with  uhf,  he  asserted. 

As  the  uhf  audience  in  St.  Louis  increased, 
national  business  paradoxically  decreased,  Mr. 
Tenenbaum  said. 

He  also  struck  out  at  what  he  called  "quickie" 
grants,  and  attributed  the  recent  mergers  in 
St.  Louis  (ch.  4)  and  Milwaukee  (ch.  12)  to 
fears  that  the  Senate  committee  might  propose 
remedial  action. 

Noran  E.  Kersta,  WFTL-TV  Fort  Lauder- 
dale, Fla.,  uhf  ch.  23,  called  for  the  end  of  inter- 
mixture and  some  control  over  the  number  of 
network  affiliations  one  station  may  have. 

Satellite  Stations  Advocated 

If  the  elimination  of  intermixture  cannot  be 
accomplished,  Mr.  Kersta  said,  then  uhf  should 
be  favored  with  permission  to  use  satellite  sta- 
tions to  cover  areas  to  which  it  would  be  en- 
titled if  it  had  1,000  kw  power  and  1,000  ft. 
antennas  (the  maximum  permitted  by  the  FCC, 
but  not  attainable  at  present). 

Mr.  Kersta,  who  at  one  time  was  NBC  di- 
rector of  television,  said  that  since  the  middle 
of  January  network  traffic  and  national  spot 
business  each  have  been  reduced  25%. 

A  "realistic"  reappraisal  of  television  alloca- 
tion in  terms  of  market  and  population  areas 
instead  of  city  populations  must  be  accom- 
plished, Mr.  Kersta  said. 

Details  of  the  system  of  "polycasting"  which 
he  submitted  to  the  FCC  at  the  time  of  the 
1949  hearing  were  suggested  to  the  Senate 
subcommittee  by  Raymond  M.  Wilmotte,  Wash- 
ington consulting  engineer.   Polycasting  is  the 
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name  given  by  Mr.  Wilmotte  to  his  plan  to 
cover  large  metropolitan  and  rural  areas  with 
several  low  powered  stations  instead  of  single 
high  powered  stations. 

Gordon  Brown,  WSAY  Rochester,  N.  Y., 
testified  that  he  feared  uhf  television  would 
follow  the  pattern  of  fm.  He  called  for  network 
regulation  and  for  legislation  to  permit  re- 
broadcasting  of  network  programs  by  stations 
other  than  affiliates.  This  is  a  subject  which 
Mr.  Brown  has  pursued  for  many  years.  He 
also  suggested  the  use  of  boosters  and  satellites, 
but  would  insist  they  be  owned  separately  from 
the  "mother"  station. 

Thursday  Morning 

During  the  Thursday  morning  session,  there 
was  a  decided  turn  in  testimony  as  the  subcom- 
mittee swung  into  the  vhf  phase  of  the  hearing. 

The  broadcast  industry's  tv  pioneers,  high- 
lighted by  testimony  of  George  B.  Storer,  presi- 
dent of  the  Storer  Broadcasting  Co.,  took  the 
stand  to  outline  in  broad  terms  the  financial 
distress  of  the  vhf  operator  when  first  he  got 
started  in  tv. 

Mr.  Storer  noted  that  uhf  now  is  suffering 
from  the  type  of  economic  pains  which  beset 


He  said  "more  than  95%  of  our  revenues  is 
derived  from  the  operation  of  radio  and  tele- 
vision stations.  ...  I  believe  our  company  is  the 
only  multiple  owner  which  is  wholly  inde- 
pendent and  unrelated  by  ownership  to  major 
interests  in  the  network,  manufacturing,  news- 
paper publishing  or  motion  picture  fields." 

Storer  stations  include  WSPD-AM-TV 
Toledo;  WWVA  Wheeling,  W.  Va.;  WAGA- 
AM-TV  Atlanta;  WGBS  Miami,  Fla.;  WJBK- 
AM-TV  Detroit;  WBRC-AM-TV  Birmingham, 
Ala.;  KGBS-AM-TV  San  Antonio. 

To  show  how  the  SBC  operation  does  not 
count  all  its  revenue  chickens  from  network 
business,  Mr.  Storer  filed  with  the  subcommittee 
figures  which  show  the  bulk  of  revenues  com- 
ing from  the  sources  with  percentages  as  fol- 
lows: National  spot,  45%  radio,  42%  tv;  local 
advertising,  42%  radio,  31%  tv,  and  network, 
13%  radio,  27%  tv.  A  Storer  exhibit  also 
revealed  the  company  plowed  back  into  its 
stations  more  than  75%  of  its  earnings  over  26 
years  of  broadcasting. 

Mr.  Storer  echoed  sentiment  in  the  industry 
that  a  concrete  and  immediate  relief  to  uhf 
specifically  and  to  all  tv  operators  in  .general 
would  be  removal  of  the  10%  Federal  excise 
tax  on  video  sets.  He  said  there  is  no  doubt 


COME  ahead  of  time  for  seats,  come  late  and  stand,  was  the  rule  at  the  uhf  hearing 
before  the  Senate  Communications  Subcommittee  last  week.  Early  birds  awaiting  the 
Wednesday  morning  session  (I  to  r):  front  row,  Robert  Price  of  Pierson  &  Ball,  law 
firm  representing  the  vhf  group;  P.  A.  Sugg,  ch.  4  WKY-TV  Oklahoma  City;  Edward 
Baughn,  ch.  20  WPAG-TV  Ann  Arbor,  Mich.;  David  and  Jerry  Fink,  Wespen  Tv  Inc., 
contestant  for  ch.  4  at  Irwin,  Pa.  (Pittsburgh);  second  row,  Noran  E.  Kersta,  ch.  23 
WFTL-TV,  and  Comdr.  Mortimer  W.  Loewi,  ch.  17  WITV  (TV),  both  Ft.  Lauderdale, 
Fla.;  Neal  McNaughten,  RCA;  Pieter  E.  van  Beek,  Zenith  Radio  Corp.,  and  Fred  W. 
Albertson,  Dow,  Lohnes  &  Albertson  law  firm. 


vhf.  And,  he  reminded,  some  vhf  broadcasters 
still  are  losing  money. 

Mr.  Storer  urged  that  FCC  abandon  what 
he  called  the  "inflexibility"  of  its  tv  policy  (both 
in  allocations  and  multiple  ownership  rule)  and 
decide  questions  of  ownership  and  channel 
transfer  on  an  individual  case  basis. 

Mr.  Storer  was  highly  critical  of  FCC's  policy 
toward  multiple  ownership,  pointing  out  the 
case  history  of  his  company  which  had  to  limit 
its  proposal  to  add  tv  to  radio  to  only  five  of 
its  am  outlets  because  of  the  five  tv  ownership 
limitation.  Thus,  Mr.  Storer  in  effect  took  the 
position  that  FCC's  policy  stifles  the  develop- 
ment of  combined  radio-tv  operation. 

He  said:  "From  a  business  point  of  view, 
combined  radio-television  operation  under  the 
same  management  and  control  is  a  natural  de- 
velopment. It  permits  and  creates  definite 
advantages  in  terms  of  cost  duplication  and 
integrated  service  to  the  community. 

"We  will  never  understand  why  it  was  in  the 
public  interest  that  we  be  permitted  to  serve 
seven  communities  in  radio,  yet  be  limited  to 
five  cities  in  television." 

Mr.  Storer  told  the  subcommittee  that  for 
his  company:  "broadcasting  is  our  business." 
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"that  the  inclusion  of  all  channel  tuners  in 
home  television  receivers  is  the  ultimate  an- 
swer to  the  uhf  coversion  problem,  and  how- 
ever this  result  may  be  achieved  it  is  clearly 
of  vital  importance  to  the  growth  and  develop- 
ment of  the  uhf  service." 

Points  in  Mr.  Storer's  presentation: 

1 .  FCC  has  acted  wisely  and  with  a  "singular 
degree  of  understanding  and  intelligence"  in  its 
provision  of  a  nationwide  tv  service  based 
upon  its  study  during  the  "freeze"  period. 

Responsibility  to  Audience 

2.  Neither  Congress,  FCC  nor  the  broad- 
casters can  "break  faith  with  those  millions  of 
people  who  enjoy"  tv  service  as  it  now  exists. 

3.  Vhf  television  service  is  technically  su- 
perior to  uhf.  Therefore,  the  public  has  the 
right  to  receive  the  best  service  possible.  Need 
of  uhf  in  each  individual  community  (and 
measure  of  economic  support  available)  will 
govern  its  future. 

4.  Flexibility  in  FCC's  allocation  rules  and 
licensing  policies  would  make  more  effective  and 
diversified  use  of  vhf  and  uhf  channels.  Such 
a  policy  should  be  initiated  at  once. 

5.  Allocation  of  vhf  channels  for  noncom- 


mercial educational  use  should  be  re-examiiij; 
in  the  light  of  present  need  and  a  cut-off  d  'J 
should  be  fixed  beyond  which  all  educatio  >'i 
channels  not  in  use  would  be  released  for  co  B 
mercial  purposes. 

Mr.  Storer  saw  too  many  problems  enter 
any  wholesale  turnover  of  vhf  to  uhf.  Amc' 
them:  Legal  agreements  entered  into  by  vhf 
plicants  who  merged  their  interests;  the  pi  U 
lie's  investment  in  tv  sets  "probably  exceed) 
$6  billion";  the  question  of  tv  receiver  ob  j 
lescence — many  sets  can  remain  operating 
some  years. 

In  his  testimony,  Mr.  Storer  also  stress 
that  the  future  of  uhf  service  can  be  answei 
only  on  a  market  by  market  basis,  dependi 
upon  the  size  and  economic  structure  and  lir 
tations  of  each  community  or  area  served. 

The  formula  of  good  programming,  effii 
tive  promotion  and  new  home  receivers  avs 
able  for  public  purchase  which  were  success) 
in  Storer's  vhf  operation  should  prove  equa 
as  successful  for  uhf,  he  said.  Fatalities  in  be 
uhf  and  vhf  will  continue,  he  said. 

Storer  Would  Enter  Uhf 

He  also  reminded  that  the  Storer  firm  i 
tends  "if  Commission  rules  permit,  to  pione 
in  the  uhf  service  also."  Citing  factual  materi; 
Mr.  Storer  said  he  could  not  see  "why  no  of 
portunity  exists  for  the  third  and  fourth  nt 
works  .  .  .  total  billings  for  the  years  1949  I 
1954  .  .  .  indicates  ...  a  continuing  growth  ' 
all  four  networks  in  each  successive  year." 

For  the  future,  he  predicted  "new,  diversify 
and  cheaper  program  sources  and  services  c 
the  one  hand,  and  increased  effectiveness  <  5 
the  television  service  as  an  advertising  mediu 
on  the  other." 

Now  hampering  the  growth  of  uhf,  Ml 
Storer  said,  are:  (1)  the  restricted  use  of  satelli  \ 
or  booster  stations,  (2)  limitation  of  the  mn  I 
tiple  ownership  rule  not  permiting  uhf  acquis 
tion,  (3)  limitation  of  the  use  of  direction 
antennas. 

W.  Theodore  Pierson  of  Pierson  &  Ba 
Washington  law  firm,  followed  Mr.  Storer  i 
the  stand.  Mr.  Pierson  said  seven  witnessi 
would  present  testimony  giving  highlight  sun 
maries  of  some  65  written  statements  sul 
mitted  to  the  Senate  group  by  vhf  operators 

Mr.  Pierson  presented  a  detailed  explanatio 
or  description  of  the  actual  working  of  the  1 
industry.  High  on  the  list  of  his  academic  aj 
proach  was  the  down-to-earth  remark  that  "th 
fact  remains  that  with  all  the  ingenuity  an 
artistic  talent  in  the  world,  it  (success  in  t 
programs )  cannot  be  accomplished  without  th 
risk  of  money." 

Networks,  he  pointed  out,  were  formed  i 
the  days  of  radio  and  had  possessed  "the  pc 
tential  energy  of  a  going  business  consistin 
not  only  of  revenue,  but  established  relatior 
ships  with  stations,  advertisers  and  prograr 
sources." 

While  the  networks  enjoyed  a  competitiv 
advantage  from  this  potential,  "it  also  supplie* 
us  with  daring  pioneers  that  might  have  beej 
long  in  coming  from  less  well-situated  sources. 

Treating  every  facet  of  the  tv  industry  ii 
turn,  Mr.  Pierson  then  concluded  "we  are  un 
able  to  find  any  facet  of  this  industry  in  whicl 
a  monopoly  now  exists  or  is  threatened."  H< 
declared,  "There  is  no  justification  now  t( 
interrupt  its  (tv)  growth,  to  degrade  the  con 
cept,  or  to  weaken  it  by  governmental  tamper 
ing  with  the  natural  laws  that  regulate  fret 
competitive  enterprise." 

The  vhf  position,  he  summarized  as  follows 

1.  We  oppose  the  elimination  of  the  intermix- 
ture of  uhf  and  vhf  in  the  same  market. 

2.  We  oppose  the  allocation  of  all  televisior 
broadcast  services  to  the  uhf  frequencies. 

3.  We  oppose  any  reduction  or  limitation  upon 
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and  Get  Iowa's  Metropolitan  Areas.. 
Ptcu  the  Remainder  of  Iowa! 


TAKE  BUILDING  MATERIALS  SALES,  FOR  INSTANCE! 


3.5%  CEDAR  RAPIDS 

2.6%  TRI-CITIES- 

4.4%  DES  MOINES 

2.3%  DUBUQUE* 

3.8%  SIOUX  CITY 

2.6%  WATERLOO 

80.8%  REMAINDER  OF  STATE 
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FREE  &  PETERS,  INC.,  National  Representatives 


THE  "REMAINDER  OF  IOWA"  ACCOUNTS  FOR  THESE  SALES: 

(Which  You  MISS  Unless  You  Cover  the  Entire  State) 

67.2%  Food  Stores 

63.2%  Eating  and  Drinking  Places 

47.9%  General  Merchandise  Stores 

57.5%  Apparel  Stores 

61.4%  Home  Furnishings  Stores 

65.9%  Automotive  Dealers 

74.9%  Filling  Stations 

80.8%  Building  Material  Groups 

62.0%  Drugstores 

Source:  1953-'54  Consumer  Markets 


BUY  ALL  of  IOWA- 
Plus  "Iowa  Plus"— with 

WHO 

Des  Moines  .  .  .  50,000  Watts 

Col.  B.  J.  Palmer,  President 
P.  A.  Loyet,  Resident  Manager 


Everybody 

knows 
the  troubles 

they  have 


t 


The  stars  of  our  daytime  serial  dramas  are  all  set  to  go  on . . . 
from  the  looks  of  things,  forever. 

For  these  fourteen  people  have  become  the  best-loved  matinee  idols  in 
America.  Month  after  month  their  ups  and  downs  draw  a  box-office 
of  760  million. 

Take  their  dowager,  Ma  Perkins.  Homemakers  of  two  generations  have 
made  her  show  the  longest-run  hit  in  dramatic  history.  Over  5,000 
episodes  already,  and  the  plot  continues  to  thicken.  "It's  like  peanuts," 
a  lady  once  wrote.  "Once  you  get  started,  you  can't  stop." 

Peanuts,  perhaps,  or  emeralds. 

Because  over  the  years  the  serial  drama  has  kept  more  women  company 
than  any  other  invention  of  our  times.  And  it's  taught  them  a  lot  on  the  side: 

How  to  keep  up  the  house.  And,  at  the  same  time,  their  good  looks.  How  to 
make  dinner  come  out  of  the  oven.  And  out  of  the  bureau,  clean  shirts. 

In  short,  health,  vitality,  attractiveness.  Which  are  sold  under  some 
three-dozen  brands  on  these  programs.  And  offered  in  three-dozen  packages 
by  seven  of  America's  best-known  advertisers. 

Along  with  CBS  Radio's  other  daytime  sponsors,  these  companies  are 
getting  the  greatest  media  value  in  advertising  today.  Frequency.  Impact. 
Big  audience.  Low  cost. 

Of  all  the  programs  the  homemaker  spends  her  day  with,  the  line-up 
she  likes  best  is  the  one  on  CBS  RADIO 


UHF  HEARING 


the  coverage  of  vhf  stations  beyond  that  now 
imposed  by  the  Commission's  rules. 

4.  We  oppose  a  freeze  on  the  further  issuance 
of  permits  and  of  authorizations  to  operate  pur- 
suant to  outstanding  permits. 

5.  We  oppose  the  so-called  DuMont  proposals. 

6.  We  approve  the  encouragement  of  the  pro- 
duction and  distribution  of  uhf -vhf  receivers 
by  the  lifting  of  the  excise  tax. 

7.  We  approve  the  use  of  booster  stations  within 
a  television  station's  own  area  where  it  is  found 
by  the  Commission  to  be  technically  feasible. 

8.  With  respect  to  proposals  made  to  the  sub- 
committee that  involve  highly  complex,  tech- 
nical, social  or  economic  considerations,  or  that 
cannot  be  fully  evaluated  at  this  point  because 
of  the  lack  of  emperical  knowledge,  or  that  re- 
quire much  more  careful  study  and  research 
than  is  possible  in  these  proceedings,  we  recom- 
mend that  such  proposals  be  referred  to  the  Com- 
mission by  the  subcommittee  without  recom- 
mendation. 

9.  We  favor  the  adoption  and  continuance  by 
the  Commission  of  lawful  procedures  that  are 
designed  to  establish  at  the  earliest  possible  date 
a  comprehensive  national  television  system  by 
the  elimination  of  time-consuming  procedures 
and  unnecessary  red  tape. 

Armand  Testimony 

Third  witness  Thursday  morning  was  Armand 
L.  Hunter,  professor  and  director  of  tv  de- 
velopment at  Michigan  State  College.  The 
school  operates  WKAR-TV  East  Lansing,  Mich. 
It  is  on  ch.  60.  The  nhf  station  has  a  visual 
ERP  of  243  kw  and  aural  ERP  of  125  kw. 
Total  capital  investment  was  over  $500,000  and 
station  has  an  annual  operating  budget  of  more 
than  $350,000.  It  went  on  the  air  January  15, 
1954,  and  has  been  operating  with  six  hours  a 
day,  seven  days  weekly,  programming  of  which 
80%  was  live  and  20%  film  or  kinescope. 

Although  the  station  has  done  everything  in 


the  way  of  programming  which  would  make 
for  a  successful  operation,  Mr.  Hunter  said 
other  uhf  stations  in  the  area  have  either  gone 
off  the  air  or  are  facing  difficulty.  Chief  reason 
cited  by  Mr.  Hunter  was  lack  of  set  conversion. 
He  noted  that  the  area  already  is  serviced  by 
six  vhf  stations  and  there  are  three  more  vhf  s 
in  prospect.  Most  persistent  criticism  of  the 
station's  operation  is  the  inability  to  receive 
the  signal  or  the  inferiority  of  the  picture. 
These  problems  are  being  tackled  with  active 
promotion  and  advertising  campaigns;  co-spon- 
sorship with  the  local  uhf  commercial  station 
of  a  seminar  and  conference  for  proper  uhf 
repair  for  the  servicemen;  production  and  pro- 
motion of  programs  for  special  interest  groups. 

Mr.  Hunter  boiled  down  the  uhf  problem  to 
the  need  for  a  "good  receiving  antenna,  prop- 
erly placed  and  installed,  and  the  care  required 
to  tune  it  in."  He  also  cited  superiority  of  the 
vhf  receiving  circuits  over  uhf  and  the  "fact 
that  all  of  the  'big  time'  and  network  programs 
are  readily  available  over  the  vhf  stations."  He 
also  discounted  as  "inaccurate  and  irrelevant" 
the  vhf  argument  that  uhf  is  going  through  a 
period  comparable  to  the  early  days  of  vhf. 

Mr.  Hunter  agreed  with  Sen.  Potter  that 
should  uhf  fail  as  a  commercial  service,  educa- 
tional tv  would  not  be  able  to  maintain  its 
service.  He  said  the  problem  was  the  inability 
to  maintain  a  level  of  service  or  make  neces- 
sary additional  investment  unless  programs 
could  reach  more  people.   The  station  would 


VHF  CURB  WOULD  BE  'UNFAIR'— WBEN-TV 


CUTTING  back  of  vhf  service  in  order  to 
equalize  competition  for  uhf  stations  inflicts 
a  penalty  on  the  viewer,  particularly  in  the 
rural  areas  where  service  is  needed  most,  ch.  4 
WBEN-TV  Buffalo  said  last  week  in  a  state- 
ment prepared  for  submission  to  the  Senate 
Commerce  Subcommittee  on  Communications. 

Signed  by  Vice  President  Alfred  H.  Kirch- 
hofer,  vice  president,  WBEN-TV  said  testimony 
before  the  subcommittee  has  overlooked  the 
wide  service  now  being  provided  by  vhf  sta- 
tions and  the  need  for  improved  vhf  coverage, 
particularly  through  removal  of  power  and  an- 
tenna height  restrictions  in  the  populous  Zone  1 
area  of  the  northeastern  U.  S.  The  station 
petitioned  FCC  last  August  for  removal  of  the 
1,000  ft.  antenna  height  limitation  in  Zone  1. 

"In  far  too  many  areas  today  the  public  re- 
ceives a  degraded  television  service,  not  com- 
parable with  Grade  A  service  from  either  vhf 
or  uhf  stations  in  the  metropolitan  areas," 
WBEN-TV  stated.  "The  rural  sections  of  the 
country  are  entitled  to  service,  and,  if  anything, 
need  it  more  than  the  cities  do.  To  cut  back 
the  vhf  service,  or  to  freeze  it  in  Zone  1,  will 
deprive  millions  of  viewers  of  anything  ap- 
proaching Grade  A  television  service." 

Will  Fill  a  Need 

Mr.  Kirchhofer  felt  "uhf  stations  can  and  will 
help  fill  some  of  these  niches,  and  they  should 
have  every  encouragement  wherever  anyone 
has  the  courage  and  business  sagacity  to  ven- 
ture into  that  field.  They,  however,  have  no 
more  claim  to  special  assistance  at  the  expense 
of  reduced  service  to  the  viewers  in  their  areas 
than  the  operators  of  vhf  stations  would  have 
had  to  claim  assistance  in  the  periods  when 
they  were  losing  money  in  considerable  sums 
during  the  early  days  of  pioneering  in  tv." 

WBEN-TV  argued  "Congress  should  not 
allow  the  problems  of  the  uhf  operators,  whose 
field  was  conceived  to  be  local,  to  over-ride  the 
broader  service  possibilities  of  vhf." 


By  allowing  full  power  and  antenna  height 
in  Zone  1,  WBEN-TV  said,  "not  only  is  the 
service  area  of  the  vhf  station  increased,  but 
more  importantly  the  picture  quality  provided 
throughout  the  entire  service  area  is  improved. 
In  many  localities  this  improvement  would  per- 
mit the  viewing  public  to  avoid  the  cost  of 
installing  outdoor  antennas.  The  resulting 
saving  throughout  a  large  portion  of  Zone  1 
easily  could  amount  to  some  billions  of  dollars." 

The  Buffalo  ch.  4  station  said  the  "hue  and 
cry  about  uhf  problems"  are  no  less  real  than 
the  problems  "of  many  more  radio  stations  as 
a  result  of  television  competition."  The  station 
said  "to  reduce  the  power  of  tv  stations  is  like 
cutting  the  power  of  a  regional  radio  station 
from  5,000  w  to  bring  it  down  to  the  output 
of  a  purely  local  station  with  250  w.  Neither 
procedure  makes  sense  from  a  public  interest 
standpoint." 

WBEN-TV  said  the  final  allocations  report 
did  not  contain  evidence  supporting  the  Zone  1 
restrictions  and  the  reasons  given  for  the  limita- 
tion do  not  now  justify  continuation. 

If  the  restriction  sought  to  aid  uhf,  WBEN- 
TV  speculated,  the  report  "has  completely 
failed  to  take  cognizance  of  the  fact  that,  be- 
cause uhf  television  broadcasting  will  always 
have  a  more  restricted  area  than  vhf  broad- 
casting, its  character  will  have  to  be  largely 
local  and  its  success  in  competition  with  vhf 
depends  upon  the  ability  to  provide  programs 
of  local  interest  at  a  competitive  commercial 
cost."  ; 

WBEN-TV  concluded  "provision  is  necessary 
to  permit  the  expansion  of  television  broad- 
casting in  the  uhf  band.  When  the  demand  for 
additional  service  is  great  enough,  and  the  cost 
sufficiently  reasonable,  then  and  only  then, 
will  uhf  television  be  practical.  Until  that  time, 
artificial  stimulants  will  be  of  little  or  no  help. 
Restrictions  of  vhf  service  can  only  act  to  the 
detriment  of  the  public  interest." 
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then  become  "a  complete  loss"  to  the  university,  'jl 
Mr.  Pierson  in  discussing  the  uhf  situation  jl 
with  Sen.  Schoeppel  noted  that  if  the  public  isiij 
disinterested  in  buying  or  tuning  in  uhf,  "there  I 
is  nothing  that  government  can  do  about  it.'  j 
On  the  other  hand,  Mr.  Pierson  said  he  thought  i 
the  government  could  do  something  for  uhi  jl 
and  for  the  tv  industry  as  a  whole  by  using  jis . 
tax  power  (reduce  the  excise  levy). 

Thursday  Afternoon 

Thursday  afternoon's  session  ran  about  90  < 
minutes,  with  Mr.  Pierson  amplifying  the  points 
made  in  his  formal  statement.  It  was  broken 
off,  when  both  Sen. 
Potter  and  Sen.  Bow- 
ring  were  called  to ! 
the  floor  of  the  Sen- 
ate to  answer  a  roll 
call  vote. 

During  the  course 
of  the  afternoon's 
meeting,  Sen.  Bow- 
ring  closely  ques- 
tioned Mr.  Pierson 
on  some  aspects  of 
his  position. 

Mr.  Pierson  said 
the  vhf  group  dis- 
agreed with  the  fol- 
lowing assumptions  implicit  in  the  arguments 
of  the  uhf  broadcasters: 

( 1  )  That  the  population  of  the  U.  S.  was  \ 
static;  (2)  that  there  must  be  four  networks: 
(3)  that  tv  revenues  have  leveled  off;  (4)  that 
there  are  no  further  sources  for  programs  than 
those  now  existing,  and  (5)  that  present  uhf  i 
failures  mean  that  there  is  no  future  in  uhf.  i 
Even  when  technical  developments  make  uhf  i 
stronger  than  it  is  now,  it  is  impossible  with 
that  band  to  reach  all  the  "isolated  and  gullied" 
people  in  the  U.  S..  Mr.  Pierson  said.   Vhf  is 
needed  to  do  that,  he  emphasized. 

Mr.  Pierson  said  he  was  impressed  with  the 
relatively  high  number  of  uhf  conversions  al- 
ready accomplished.  He  warned,  however,  that 
it  may  be  necessary  for  uhf  stations  to  carry 
losses  longer  than  they  believed,  but  with  pa- 
tience and  work  they  would  succeed. 

The  Road  Ahead 

In  spelling  out  what  he  considered  the  future 
of  tv  in  the  U.  S.,  Mr.  Pierson  drew  an  analogy 
with  am  broadcasting,  with  its  clear  channel, 
regional  and  local  stations. 

Referring  to  uhf  suggestions  that  there  be  a 
transition  period  to  permit  vhf  stations  to  change 
over  to  uhf,  Mr.  Pierson  emphasized  that  there 
was  no  basis  to  determine  the  life  of  a  tv  set  as 
yet.  He  warned  that  the  public  might  suffer 
serious  financial  losses. 

A  change  to  uhf  would  also  jeopardize  the 
extensive  private  interest  now  involved  in  vhf, 
Mr.  Pierson  declared.  He  spoke  of  the  tre- 
mendous sums  invested  in  plants  (much  greater 
than  in  uhf  plants,  he  pointed  out).  It  would 
not  only  be  unfair,  but  injurious,  to  vhf  entre- 
preneurs to  change  their  position  in  the  spec- 
trum "ex-post-facto,"  he  said. 

He  warned  that  if  the  government  forces 
another  change  in  tv — "that  would  be  the  third 
change  in  eight  years" — investors  would  look 
elsewhere  to  place  their  capital.  Broadcasting 
is  dependent  on  the  "fickleness"  of  government, 
Mr.  Pierson  said,  and  investments  in  this  field 
are  not  considered  among  the  best  even  now. 
If  television  is  again  disrupted,  it  will  only  at- 
tract the  "fringe"  investors,  who,  Mr.  Pierson 
said,  "are  not  the  right  kind  for  this  business." 

He  urged  that  the  industry  be  given  "a  few 
years"  to  see  if  things  work  out,  "before  again 
ripping  things  up." 

Proposal  by  uhf  groups  that  a  freeze  be  im- 
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2,600  TWA  Trip  Around  The  World 


IT  COVERS 

Mt.  Washington's  more-than-a- 
mile  high  TV  station  covers  most 
of  the  three  states  of  Maine,  New 
Hampshire,  and  Vermont  like  a 
coat  of  paint.  On  the  air  in  August. 


CBS-ABC 


Use  America's  only  "3-state  one-station  TV  net- 
work" and  —  in  just  8  weeks  of  a  one  hour  weekly 
program  —  you  can  save  the  cost  of  a  3  weeks  trip 
(all  expenses  paid)  around  the  world  with  TWA. 


I 


Mt.  Washington  TV  Inc. 
WMTW 

Represented  nationally  by 
HARRINGTON,  RIGHTER  &  PARSONS,  Inc. 


IT  UNCOVERS 

Reaches  virtually  all  the  families 
local  TV  stations  do  and  thou- 
sands of  families  they  cannot 
reach.  Yet  average  time  costs  run 
54%  less  than  the  combined  cost 
of  the  three  TV  stations  giving 
next  best  coverage. 


Channel  8 
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THE  Daily  Double 

in  Jackson,  Michigan 

SEARS  &  WKHM 

ROEBUCK  and  CO. 

A  WINNING  COMBINATION 


Here's  just  one  example  of  how  WKHM 
achieves  big  results  in  the  big-dollar  Jack- 
son market !  Using  WKHM  only,  Sears  ran 
spot  announcements  featuring  washers  and 
dryers  ...  22  spots  for  a  total  cost  of 
only  $143.  This  promotion  sold  over  $6000 
worth  of  advertised  items  alone.  Proof  that 
in  Jackson,  Michigan,  WKHM  reaches  the 
people  who  buy. 

Needless  to  say,  Sears-Roebuck  and  Com- 
pany now  uses  WKHM  regularly.  Your 
product  message  can  reach  this  same  ready 
audience.  Buy  WKHM,  Jackson  . . .  valu- 
able corner  in  Michigan's  Golden  Triangle. 

represented  by  Headley-Reed 

WKMH 

DEARBORN 

5000  WATTS 
1000  WATTS— NIGHTS 


A  PACKAGE  BUY  OF  THESE  THREE 
STRATEGICALLY  LOCATED  MICHIGAN 
STATIONS  OFFERS  YOU  MAXIMUM 
COVERAGE  AT  MINIMUM  COST. 


WKHM 


WKMF 


JACKSON  FL,NT 

1000  WATTS 

1000  WATTS 
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4jsed  on  further  grants,  would  be  unfair  to 
lose  cities  which  have  few,  or  no,  tv  stations, 

i[r.  Pierson  said.   Only  purpose  of  this  sug- 

ijstion,  he  said,  was  to  prevent  competition 

•  ad  promote  monopoly. 
A  freeze  would  also  work  against  the  in- 
vest of  applicants,  Mr.  Pierson  pointed  out, 

•jtany  of  whom  have  spent  $100-$200,000  in 
earings. 

i  Mr.  Pierson  defended  the  expedited  procedure 
,leps  which  the  FCC  has  taken  as  in  the  public 
jiterest  in  getting  service  to  a  city  more  rapidly. 
;  '  There  is  no  need  to  apologize  for  urging 
ipeed,"  he  said,  "where  the  people  wanted  tv 
lad  capital  was  poised  to  give  it  to  them." 

It  is  rare  that  the  FCC  does  not  find  all  ap- 
plicants qualified  to  be  licensees,  Mr.  Pierson 
kid.  The  only  reason  for  a  hearing,  he  pointed 
lut,  was  to  determine  which  of  the  two  appli- 
cants was  better  qualified. 

Mr.  Pierson  was  subjected  to  pointed  ques- 
oning  by  Sen.  Bowring  who,  it  was  obvious, 
■  as  somewhat  skeptical  of  the  vhf  position, 
(he  wanted  to  know  what  Mr.  Pierson  could 
;commend  to  clean  up  the  "FCC  mess."  Mr. 
ierson  demurred  at  the  use  of  that  term  and 
eclared  that  he  did  not  think  that  the  situation 

as  a  "mess."  He  also  stressed  that  only  with 
If  could  stations  "amass"  enough  listeners 
)  make  it  attractive  to  national  advertisers. 

Pressed  to  state  the  minimum  audience  re- 
quired to  support  a  vhf  station,  he  answered 
bat  he  had  heard  that  100,000  receivers  were 
;ae  least  number  to  make  a  station  economically 
,'lf-supporting. 

Asked  for  his  estimate  as  to  where  uhf  sta- 
ions  could  best  make  out,  Mr.  Pierson  said 
I  thought  uhf  might  be  most  successful  in 
ae  crowded  areas  of  the  East,  in  cities  with 
0,000-50,000  population. 

Friday  Morning 

:  A  blunt  recommendation  that  the  Senate 
ubcommittee  turn  over  the  record  of  the  hear- 
ings to  the  FCC  without  any  action  was  made 
j  Mr.  Pierson  at  the  conclusion  of  his  testi- 
lony  Friday  morning. 

The  members  of  the  FCC  are  devoted  to  the 
ublic  interest,  Mr.  Pierson  said,  and  in  the 
ggregate  have  many  more  years  of  experience 
1  radio  and  television  broadcasting  than  do  the 
■ve  members  of  the  Senate  Communications 
ubcommittee. 

This  suggestion  does  not  apply,  Mr.  Pierson 
laid,  to  the  recommendation  regarding  the  elim- 
aation  of  the  excise  tax  on  all-channel  receiv- 
rs.  He  also  asked  that  the  Committee  look 
iato  the  tax  situation  involving  motion  picture 
urn.  If  this  is  lifted,  it  would  help  bring  more 
lolly  wood  film  to  television,  he  said. 

If  the  uhf  proposals  involving  a  freeze,  elimi- 
ation  of  intermixture,  reduction  of  vhf  power, 
'ind  so  forth,  are  put  into  effect,  Mr.  Pierson 
aid,  they  can  only  result  in  less  service  to  the 
■ublic,  less  competition,  no  service  to  rural  and 
gullied"  citizens,  and  the  instability  would  be 
>ad  for  all  of  television. 

j  The  DuMont  proposals  regarding  networks 
jvould  make  them  common  carriers,  Mr.  Pier- 
.on  said,  with  attendent  requirement  for  cer- 
ificates  of  necessity.  This  is  monopoly,  he 
Bid,  and  would  be  a  restraint  of  free  compe- 
ition. 

In  answer  to  Sen.  Potter's  question  about 
orcing  networks  to  sell  programs  to  any  one 
vho  wants  to  buy  them,  Mr.  Pierson  said  that 
'resent  network  practices  were  designed  to  de- 
liver the  greatest  audience  to  advertisers,  and 
,vere  the  best  means  for  the  networks  to  com- 
pete with  newspapers  and  magazines. 

Heavy  losses  and  lengthy  period  before 
ed  ink  turned  to  black  (see  separate  story  on 
'age  29)  was  the  gist  of  the  six  witnesses  repre- 
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senting  the  vhf  group  who  followed  Mr.  Pier- 
son Friday  morning. 

In  general  all  six,  including  two  construction 
permit  holders,  urged  the  subcommittee  not  to 
disrupt  the  economics  of  tv  by  accepting  the 
more  drastic  recommendations  submitted  by 
uhf  spokesmen  (move  all  tv  to  uhf;  impose 
freeze,  eliminate  intermixture,  etc.). 

Mayor  David  L.  Lawrence  of  Pittsburgh  re- 
counted the  need  for  vhf  in  the  hilly  Pittsburgh 
area.  He  spoke  of  $125  million  invested  by  his 
city's  tv  owners  in  vhf  sets,  and  said  that  the 
eight  applicants  for  the  city's  two  available  vhf 
channels  have  spent  $450,000  for  preparation 
and  hearing  and  were  due  to  spend  $500,000 
more  before  final  decisions  might  be  forth- 
coming. He  also  pointed  to  the  $14  million 
tied  up  in  pledges  and  subscriptions  in  the 
eight  applications  and  indicated  that  that 
money's  sterilization  would  be  all  for  naught 
if  the  committee  imposed  a  freeze  or  moved 
all  tv  to  uhf. 

D.  Lennox  Murdoch,  KSL-TV  Salt  Lake  City 
(ch.  5)  spoke  of  the  virtual  impossibility  of 
using  uhf  to  do  the  job  KSL-TV  does  in  cover- 
ing 100  miles.  It  would  require  1,500  kw 
radiated  power  from  the  same  location  (Coon 
Peak,  Oquirrh  Range,  17  miles  west  of  Salt 
Lake  City),  he  said.  Equipment  and  operating 
costs  would  be  three  times  that  of  vhf  now,  he 
estimated. 


He  also  pointed  to  uhf's  inability  to  work 
in  mountainous  terrain  as  effectively  as  vhf. 

It  would  cost  the  163,000  vhf  set  owners  in 
the  Salt  Lake  area  $6.5  million  to  convert  to 
uhf,  he  said. 

Cutting  down  vhf's  power  would  result  in 
service  loss  to  the  people  of  the  intermountain 
region,  he  pointed  out.  Vhf  is  required  to 
transmit  signals  to  the  sparsely  settled  areas 
outside  Salt  Lake  City,  he  said. 

Hulbert  Taft  Jr.,  WKRC-TV  Cincinnati  (ch. 
12)  and  WTVN  (TV)  Columbus,  Ohio  (ch.  6), 
cited  the  early  technical  difficulties  with  what 
was  then  known  as  the  "high  band."  Equip- 
ment difficulties  and  even  oscillator  radiation 
from  receivers  tuned  to  ch.  7  which  interfered 
with  WKRC-TV's  ch.  1 1  reception  (WKRC-TV 
operated  on  ch.  1 1  until  shifted  by  the  FCC 
after  the  freeze)  were  his  lot  in  the  beginning, 
according  to  Mr.  Taft's  statement  read  into  the 
record. 

Terming  some  of  the  uhf  proposals  "half- 
baked"  and  "preposterous,"  Mr.  Taft  suggested 
the  possibility  of  classes  of  uhf  stations  to  pro- 
vide no  less  than  full  power  where  required  to 
compete  with  vhf  stations,  with  lower  powers 
where  not  so  required. 

He  also  recommended  that  tax  relief  be  ap- 
plied only  to  uhf  sets  meeting  standards  set  up 
by  RETMA  or  FCC. 

J.  Leonard  Reinsch,  WSB-TV  Atlanta,  Ga., 


WESTINGHOUSE  BACKS  TAX  RELIEF  PLAN 


SUPPORTING  the  position  of  Radio-Elec- 
tronic-Television Manufacturers  Assn.  for  re- 
peal of  the  excise  tax  on  uhf- vhf  receivers  as 
an  aid  to  uhf,  Westinghouse  Broadcasting  Co. 
last  week  advised  the  Senate  Commerce  Sub- 
committee on  Com- 
munication that  "the 
complete  solution  of 
all  problems  present- 
ly facing  the  industry 
lies  in  placing  more 
uhf-vhf  receiving  sets 
in  the  hands  of  the 
public  and  more  tele- 
vision stations  on 
the  air  as  quickly  as 
possible." 

In  a  letter  by  Chris 
J.  Witting,  W  B  C 
president,  Westing-  MR  y/lTTING 

house  told  the  com- 
mittee: "We  see  no  problems  now  facing  the 
industry  which  are  either  fundamentally  differ- 
ent from  many  problems  previously  faced  and 
solved  or  any  which  cannot  be  solved  by  Amer- 
ican ingenuity  without  any  drastic  action  neces- 
sary on  the  part  of  either  the  Senate  Subcom- 
mittee or  the  FCC." 

Westinghouse  went  on  record  against  govern-, 
mental  interference  and  restrictions  as  harmful 
to  competitive  growth,  citing  radio's  progress. 

"We  believe  that  the  history  of  radio  is  con- 
clusive proof  that  the  public  interest  requires 
the  history  of  television  to  follow  the  same 
path  of  free  and  open  competition,"  the  letter 
stated.  "The  radio  industry  has  seen  the  birth, 
growth  and  struggle  for  top  position  among  na- 
tional and  regional  radio  networks.  We  have 
seen  the  relative  positions  of  networks  change 
more  than  once  over  the  years. 

"This  free  play  of  economic  forces  has  been 
in  the  public  interest.  The  poorest  man  in  the 
United  States  now  enjoys  free  daily  entertain- 
ment unavailable  to  the  richest  man  in  any 
other  country  in  the  world.  And,  of  equal  im- 
portance, this  growth  has  taken  place  within 
the  framework  of  our  anti-trust  laws  which,  in 


our  opinion,  have  proved  adequate  to  prevent 
monopolies." 

Mr.  Witting  observed  the  suggestion  of  cer- 
tain witnesses  that  stations  be  required  to  ac- 
cept affiliation  with  a  pre-determined  network 
organization.  "This  proposal,  in  its  ultimate 
conclusion,"  he  warned,  "means  government 
owned  and  controlled  broadcasting  in  the  U.  S." 

He  explained,  "Assuming  a  station  is  re- 
quired to  affiliate  with  a  named  network  and 
a  dispute  between  the  parties  as  to  the  rate  pay- 
able and  acceptable,  the  government  will  be 
immediately  in  the  rate  setting  business,  with 
all  of  its  complications — technical  facilities 
available,  coverage,  constantly  changing  set 
statistics,  etc.  In  the  next  step,  the  individual 
station's  popularity  (or  lack  of  it)  and  its  con- 
sequent ability  to  attract  revenue  from  local 
advertising  sources,  will  depend  upon  the  pro- 
gram furnished  by  the  network. 

"Since  it  was  required  to  sign  the  network 
contract,  the  station  would  surely  be  granted 
the  right  to  require  government  control  of  the 
programs.  And  the  final  step,  assuming  the  gov- 
ernment required  the  network  to  produce  more 
expensive  and  attractive  programs,  the  net- 
work, under  such  compulsion,  should  be  able 
to  demand  government  subsidy." 

Westinghouse  told  the  committee  the  present 
allocation  plan  "may  not  be  perfect  but  it  repre- 
sents more  than  three  years  of  intensive  (and 
expensive)  cooperative  effort  between  the  entire 
industry  and  the  FCC.  It  should  not  be  lightly 
or  hastily  cast  aside  because  of  a  few  protests 
from  those  who  are  unable  or  unwilling  to  face 
life  in  a  free  competitive  economy." 

To  the  proposal  that  vhf  stations  be  limited 
in  power  so  as  not  to  overlap  a  nearby  uhf 
outlet,  Westinghouse  argued  this  would  deny 
service  to  many  rural  viewers  and  eliminate 
any  chance  of  program  choice  for  those  in 
small  cities.  In  many  places,  physical  separa- 
tion of  signals  would  be  impossible,  WBC  said. 

To  move  all  tv  to  the  uhf  would  cause  a 
dollar  damage  to  the  public  and  industry  in  an 
amount  "beyond  imagination,"  the  letter  con- 
tended, "not  to  mention  the  inconvenience." 
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Hie  new  Type  31/ 
50  KW  AM  TRANSMITTER 


Here's  important  news  for  radio  broadcasters 
from  coast  to  coast  —  from  the  manufacturer  of  the 
world's  finest  transmitters.  The  brand  new  Type  317 
50,000  watt  transmitter  marks  the  first  advanced  devel- 
opment in  high  power  AM  Transmitters  offered  to 
broadcasters  in  several  years  —  a  revolutionary  design 
that  presents  new  standards  of  efficiency,  performance 
and  stability  in  the  most  compact  50  KW  unit  yet 
produced. 

The  expanded  facilities  of  Radio  Sta- 
tion WDIA  in  Memphis,  Tennessee,  in- 
clude the  first  one  of  these  new  broad- 
cast transmitters. 


Outstanding  featum 


low  power 


4. 


5 


Higher  efficiency 
consumption. 

Ease  of  installation  —  less  floor  space 
required. 

Conservative  design  —  all  tubes  and  com- 
ponents operated  well  below  maximum 
ratings. 

Unexcelled  performance  —  very  low 
distortion. 

Simplicity  of  circuitry  —  fewer  operating 
controls. 

6.  Grounded  grid  high  efficiency  power 
amplifier  —  unusual  stability. 

7.  Built-in  "cut-back"  for  economical,  high 
quality  performance  at  5  KW  or  1 0  KW. 

8.  Automatic  voltage  regulation  for  all 
filaments. 

9.  A  unique  water  cooling  system  for  hot  and 
dusty  climates  (also  available  air-cooled). 
Transview  type  cabinets  for  style  and 
maximum  accessibility. 


10 


ALALJLJLJO  JT^t. 

MANUFACTURING  COMPANY 


4212  S.  Buckner  Blvd. 


Phone  EVergreen  1137 


Dallas  17,  Texas 
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IT'S  HERE !  IT'S  HERE! 

THE  NEW  50,000  WATT 

WDIA 

IN  MEMPHIS,  TENNESSEE 


THE  FACTS: 


WDIA,  the  Golden  Station  of  the 
Golden  Market  of  the  South 


Always  first  of  all  (see  latest  Hooper  &  Pulse)  in  the  vast 
t  and  most  profitable  Negro  market  in  the  South ;  Memphis, 
Tenn. 

A  station  that  intensely  and  profitably  covers  a  market 

■  that  is  l/10th  of  the  entire  Negro  population  in  the  United 
States ! 

Intensely  merchandises  "The  Golden  Market"  populated  by 

■  Negro  consumers ;  a  market  greater  than  that  of  Pittsburgh, 
Baltimore,  Los  Angeles  —  larger  than  that  of  Detroit,  New 
York,  Cleveland  and  other  great  consumer  markets. 

There's  a  golden  chance  for  greater  sales  waiting  for  you 
in  "The  Golden  Market"  covered  by  .  .  . 


-  First  of  all  in  Memphis 


JEPCO  knows  how  the  wind  blows 


John  E.  Pearson  Company 

radio  and  television  station  representatives 

New  York      Chicago      Minneapolis  Dallas 
Los  Angeles      San  Francisco 


UHF  HEARING 


ADVERTISERS  &  AGENCIES 


(ch.  2)  and  WHIO-TV  Dayton,  Ohio  (ch.  7), 
termed  uhf  proposals  favoring  the  few  against 
the  public  and  other  interests.  He  said  in  his 
statement  which  was  read  into  the  record  that 
some  of  the  proposals  would  extend  monopoly 
and  run  afoul  of  the  anti-trust  laws. 

In  a  lengthy  discussion  of  the  reasons  for 
the  demise  of  WIFE  (TV)  Dayton,  Ohio,  Mr. 
Reinsch  pointed  out  that  Dayton  had  two  tv 
stations  in  operation  and  that  it  received  three 
additional  vhf  signals  from  Cincinnati.  The  uhf 
operator  should  have  realized  the  competition 
he  was  facing,  Mr.  Reinsch  said. 

Mr.  Reinsch  also  objected  to  the  anti-news- 
paper comments  and  anti-multiple  ownership 
attitudes  expressed  by  uhf  advocates. 

Lewis  C.  Tierney,  WCHS-TV  Charleston, 
W.  Va.  (ch.  8),  which  is  due  to  begin  opera- 
tions July  15,  submitted  a  statement  through 
counsel,  Thomas  H.  Wilson.  He  commended 
the  FCC  for  expediting  grants,  related  his  own 
experience  when  he  and  his  opponent  merged. 
This  enables  Charleston  viewers  to  get  tv  two 
years  sooner  than  if  a  hearing  had  been  held, 
he  said. 

John  W.  Guider,  WMTW  (TV)  Poland 
Springs,  Me.  (Mt.  Washington)  (ch.  8)  and 
former  Washington  radio  attorney,  told  the 
committee  that  vhf  was  needed  to  cover  the 
rural  New  England  territory  to  be  served  by  his 
station.  Due  on  the  air  this  summer,  Mr.  Guider 
estimated  there  are  250,000  vhf  sets  in  Maine, 
New  Hampshire  and  Vermont. 


A  Uhf  Success  Story 

TESTIMONY  of  vhf  operators  to  the 
Senate  Communications  sub-committee 
was  interrupted  Friday  to  permit  a  uhf 
operator  to  testify — to  a  success  story. 

Allen  M.  Woodall,  WDAK-TV  Colum- 
bus, Ga.,  ch.  28,  told  the  committee  that 
he  "really  had  no  idea  how  bad  the  uhf 
situation  was  until  I  attended  these  hear- 
ings." WDAK-TV,  he  said,  has  been  in 
the  black  since  it  started  last  October. 
He  said  there  was  a  95%  conversion  in 
Columbus,  and  that  it  probably  was  the 
only  city  in  the  United  States  where  it 
costs  more  to  buy  time  on  a  uhf  station 
than  on  a  vhf  station. 

WDAK-TV  is  affiliated  with  NBC, 
ABC  and  DuMont.  WRBL-TV,  on  Ch. 
4,  is  CBS.  But,  Mr.  Woodall  warned, 
network  affiliation  is  no  "open  sesame" 
to  programming.  Columbus,  he  pointed 
out,  is  the  101st  market  in  the  U.  S.,  and 
many  national  advertisers  do  not  order 
that  far  down  the  network. 

WDAK-TV's  worst  problem,  Mr. 
Woodall  said,  is  Madison  Ave.,  which  is 
under  the  impression  that  there  are  no 
good  uhf  stations. 

After  mentioning  some  nine  other  uhf 
stations  which  he  understands  are  doing 
well  Mr.  Woodall  termed  some  of  the 
plans  proposed  by  uhf  forces  to  be 
"utterly  impractical." 

He  made  these  suggestions:  (1)  elimi- 
nate excise  tax  on  all-channel  receivers 
and  urge  production  of  good  all-channel 
receivers;  (2)  the  elimination  of  inter- 
mixture would  help,  but  something  should 
be  done  to  insure  that  the  public  does  not 
lose;  (3)  favored  FCC  proposal  to  permit 
a  single  person  or  entity  to  own  a  limit 
of  seven  stations,  not  more  than  five  of 
which  are  in  the  vhf  band. 

Sen.  Andrew  F.  Schoeppel  (R-Kans.) 
called  this  testimony  "refreshing"  since  it 
showed  that  "the  successful  operation  of 
a  uhf  station  can  be  done." 


ADVERTISERS  VIEW  RADIO,  COLOR, 
DAYTIME  TV  AS  PROMINENT  MEDIA 

John  Karol,  CBS,  and  Edward  Hitz,  NBC  Central  Div.,  present  cases 


for  radio-tv  at  regional  meeting 

are  included  in  the  open  session. 

COLOR  certainly  will  play  a  vital  and  im- 
portant part  in  the  plans  of  advertisers  in  the 
near  future. 

Radio  will  continue  to  be  a  "growing 
medium"  because  of  its  flexibility  and  ability 
to  meet  the  needs  of  these  same  advertisers. 

Daytime  tv  also  is  progressing  toward  being 
"an  effective  medium." 

Those  opinions  were  delivered  during  the 
1954  midwestern  regional  meeting  of  the  Assn. 
of  National  Advertisers  in  Chicago  last  week. 
An  afternoon  all-media  session  followed  a 
morning  address  by  Paul  B.  West,  ANA  presi- 
dent. The  meeting  was  held  at  the  Knicker- 
bocker Hotel. 

The  cases  for  radio  and  television  were  pre- 
sented, respectively,  by  John  J.  Karol,  CBS 
vice  president  in  charge  of  network  radio  sales, 
and  Edward  R.  Hitz,  manager  of  NBC  Central 
Div.  tv  network  sales.  Talks  by  representatives 
for  newspapers,  magazines,  direct  mail,  out- 
door, audio  -  visual  and  point  -  of  -  purchase 
rounded  out  the  open  session. 

Mr.  Karol  noted  there  are  some  115  million 
radios,  or  more  than  one  per  person  over  15 
years  of  age;  that  92%  of  47  million  radio 
homes  listen  at  least  once  in  a  week;  that  there 
are  some  10  million  daytime  and  13  million 
nighttime  radio  listeners;  there  are  some  29 
million  auto  receivers,  10  million  portables 
and  another  10  million  sets  in  public  places. 
Out-of-home  listening,  he  claims,  represents 
an  additional  30%  audience  bonus. 

Tells  of  Plans 

Citing  CBS  Radio's  own  proposed  new  eve- 
ning rate  structure,  Mr.  Karol  observed  that 
networks  generally  are  adjusting  rates  based 
on  audience  rather  than  cost  of  operation. 
Radio,  he  reminded,  is  the  only  medium  that 
reaches  the  home,  the  auto  and  the  public 
place. 

Mr.  Hitz  predicted  there  will  be  "more  and 
more  extravaganzas"  of  the  nature  of  NBC- 
TV's  own  proposed  "Spectaculars,"  which  he 
said  are  designed  to  break  up  "the  monotony 
of  the  same  programs,"  reach  a  mass  audience 
and  also  give  the  American  public  more  of  the 
arts. 

Claiming  that  tv  programming  has  only 
scratched  the  surface,  Mr.  Hitz  continued: 

"I  believe  the  advertisers  of  America  will 
react  favorably  to  this  programming  improve- 
ment and  innovation.  It  should  result  in  more 
and  more  people  being  drawn  to  their  tv  sets 
and  that  means  more  advertising  exposure." 
Advertiser  acceptance  of  NBC's  "Spectaculars" 
is  the  best  indication  here,  he  added. 

Color  will  play  an  important  part  in  adver- 
tisers' plans,  Mr.  Hitz  said,  for  these  reasons: 

( 1 )  Public  demand  for  color  receivers  is 
certain  to  mount  when  the  networks  start 
televising  seven  or  eight  hours  a  week  in  color 
this  fall;  (2)  people  have  shown  that  if  they 
want  something  bad  enough,  "they  will  get  it 
somehow,  no  matter  what  the  cost,"  and  (3) 
great  public  demand  for  less  expensive  sets 
wilLin  time,  bring  down  costs. 

Mr.  Hitz  also  urged  advertising  managers  to 
give  as  much  attention  to  their  commercials 
or  sales  messages  as  to  their  programs  and 
time  periods. 

"Spending  a  lot  of  money  on  program  and 
facilities,  without  devoting  considerable  atten- 


n  Chicago.  Talks  on  other  media 


tion  to  .  .  .  selling  messages  makes  little 
sense,"  Mr.  Hitz  said.  "Holding  the  audience's 
attention  during  the  commercials — getting  your 
sales  talk  across — is  the  real  test  and  one  way 
for  the  advertising  manager  to  get  the  most 
effective  use  of  the  forces  of  television." 

Mr.  Hitz  also  observed  that  networks  and 
stations  are  prepared  to  help  clients  merchan- 
dise their  products,  and  urged  ad  managers  to 


KAROL 


MR.  HITZ 


"keep  a  close  eye  on  daytime  television,"  which 
he  claimed  is  "coming  up  strong  on  the  out- 
side." Daytime  programming  can  be  "an  effec- 
tive medium','  for  the  advertiser  who  can't 
afford  nighttime  video,  he  asserted,  and  its  audi- 
ence is  growing,  with  the  result  it  represents 
an  "excellent  supplement  to  a  nighttime 
schedule"  in  many  instances. 

Mr.  West  summarized  current  activities  of 
ANA,  Advertising  Research  Foundation,  the 
Advertising  Council  and  other  groups.  He 
spoke  on  "Today's  Challenge  to  Advertising  and 
Advertising  Men"  in  terms  of  keener  competi- 
tion, higher  costs  and  need  for  increased  sales. 

Otto  H.  Coelln  Jr.,  publisher  of  Business 
Screen  magazine,  noted  the  additional  bonus 
audience  for  films  used  on  television — millions 
of  extra  viewers — and  claimed  the  "onrush  of 
color  tv"  invites  recognition  of  film  as  an  audio- 
visual medium  that  will  reach  the  most  people. 
He  cited  film  activities  of  several  large  adver- 
tisers. 

An  open  forum  on  media  and  roundtable 
on  advertising  and  promotion  practices  con- 
cluded the  one-day  session. 

ABC-TV  DOMINATES 
WEEK'S  TIME  SALES 

FIVE  out  of  six  major  advertiser  buys  in  net- 
work television  last  week  went  to  ABC-TV, 
with  two  of  the  six  being  newcomers  to  net- 
work television. 

Among  the  advertisers  signed  and  about 
to  conclude  negotiations  for  network  shows  on 
ABC-TV  are  Lehn  &  Fink,  Liggett  &  Myers, 
American  Dairy,  American  Motors  (Nash-Kel- 
vinator),  and  Florida  Citrus  Commission. 

Both  Lehn  &  Fink  (Dorothy  Grey  cosmetics) 
with  its  ABC-TV  buy  and  Hawaiian  Pineapple 
Co.  with  a  CBS-TV  buy  are  entering  network 
television  for  the  first  time. 

ABC-TV  sold  the  alternate  week  of  the  Ray 
Bolger  Show  (Thursdays,  8:30-9  p.m.)  to  Lehn 
&  Fink,  New  York,  through  Lennen  &  Newell, 
same  city.  The  show  has  been  sponsored  on 
alternate  weeks  by  Sherwin-Williams  Paint  Co. 
(through  Fuller  &  Smith  &  Ross),  which  will 
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NEW  HAVEN 


New  England's  first  complete  broadcasting  service    •    represented  nationally  by  Katz 


5fc  In  Plain  English 

WNHC-TV  reaches  more  than  2,540,760 
people  in  Connecticut  and  adjacent  areas. 
125  newspapers  carry  WNHC  daily  pro- 
gram listings. 


V  H  F 

Channel  8 
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Three  steps  cover  New  Haven  on  radio. 

•  saturation  —  write  for  details 

•  NBC  affiliation 

•  complete  merchandising  service 
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continue  until  July  8.  The  latter  company  has 
been  meeting  this  week  on  its  fall  advertising 
plans  which  may  include  a  daytime  or  another 
nighttime  tv  network  buy. 

Liggett  &  Myers  (Chesterfield  cigarettes), 
New  York,  probably  will  sponsor  the  Stu  Erwin 
series  (formerly  underwritten  by  General  Mills) 
in  the  Wednesday  8:30-9  p.m.  period.  Cun- 
ningham &  Walsh,  New  York,  is  the  agency. 

American  Dairy  Assn.,  Chicago,  through 
Campbell-Mithun,  Chicago,  has  signed  as  alter- 
nate sponsor  with  Derby  Foods  [B*T,  June  14] 
for  a  half-hour  of  "Disneyland,"  Wednesday  at 
7:30-8:30  p.m. 

American  Motors,  Detroit,  through  Geyer 
Inc.,  New  York,  also  will  sponsor  a  half-hour 
of  the  "Disneyland"  series. 

Florida  Citrus  Commission,  on  behalf  of 
Florida  grapefruit,  will  sponsor  a  weekly  half- 
hour  telecast,  Twenty  Questions,  effective  July 
6  (Tuesdays,  8:30-9  p.m.).  J.  Walter  Thompson 
Co.,  New  York,  is  the  agency. 

Hawaiian  Pineapple  Co.  for  its  Dole  Prod- 
ucts, effective  July  30  will  sponsor  a  15-minute 
segment  of  Art  Linkletter's  House  Party  on 
CBS  Television  and  Radio.  The  show  is  carried 
in  40  major  television  markets  and  on  175 
radio  stations.  N.  W.  Ayer  &  Son,  Philadelphia, 
is  the  agency. 

LEWIS  NAMED  HEAD 
OF  GEYER  RADIO-TV 

WILLIAM  W.  LEWIS,  with  Geyer  Adv.  Inc., 
New  York,  since  1951,  has  been  appointed  di- 
rector of  radio  and  television  for  the  agency, 
B.  B.  Geyer,  presi- 
dent, announced. 

Mr.  Lewis  served 
as  tv  copy  chief 
when  he  first  joined 
the  agency  and  later 
became  commercial 
director.  He  former- 
ly was  a  radio  and 
television  writer- 
producer  at  Morse 
International  Inc., 
New  York.  Earlier 
in  his  career,  he  was 
a  free  lance  writer 
of  film  and  radio 
scripts  in  Hollywood  and  a  writer  and  an- 
nouncer at  NBC. 

Mr.  Lewis  succeeds  George  Wolf,  who  re- 
signed to  join  Ruthrauff  &  Ryan  as  vice  presi- 
dent in  charge  of  radio  and  television  [B«T 
June  14]. 

Chicago  Weiss  &  Geller 
May  Change  Firm  Name 

POSSIBILITY  that  Weissi  &  Geller  of  Chicago 
may  change  its  corporate  name  to  avoid  con- 
fusion with  a  New  York  agency  of  the  same 
name  was  held  out  last  week. 

A  spokesman  familiar  with  the  agency's 
operation  said  a  name  change  has  been  under 
consideration  for  over  a  year  now  and  that 
such  a  move  is  a  definite  possibility  within  the 
next  fortnight. 

Weiss  &  Geller,  Chicago,  is  headed  by  Ed- 
ward H.  Weiss.  One  suggested  name  for  the 
firm  is  Edward  H.  Weiss  Co.,  it  was  under- 
stood. The  firm  also  maintains  a  New  York 
branch  at  6  E.  45th  St.,  with  Bruce  Dodge,  vice 
president,  in  charge.  President  of  the  other 
agency  in  New  York  is  Max  A.  Geller,  a  former 
partner  with  Mr.  Weiss  at  400  Madison  Ave. 


MR.  LEWIS 


Each  is  a  separate  corporation  with  no  connec- 
tion, maintaining  its  own  accounts. 

Those  serviced  by  the  Chicago  agency  include 
College  Inn  Food  Products,  Holeproof  Hosiery, 
Sealy  Mattresses,  Wine  Corp.  of  America,  The 
Toni  Co.  (Tonette,  Silver  Curl)  and  William 
Wrigley  Jr.  Co.,  according  to  the  May  1954 
Standard  Advertising  Register. 

Among  those  clients  handled  by  Weiss  & 
Geller  Inc..  New  York,  are  Blue  Moon  Foods 
Corp.,  National  Container  Corp.,  Stewart- 
Allen  Co.,  Flagstaff  Foods  and  The  Treat  Co. 

Citrus  Commission  Allots 
Audience  Promotion  Budget 

THE  Florida  Citrus  Commission,  which  will 
spend  over  $1.5  million  in  radio-tv  for  the 
next  year,  has  voted  to  provide  $49,000  for 
audience  build-up  promotion. 

The  expansive  advertising  budget  includes 
$800,000  for  the  Tom  Moore  radio  show  Flor- 
ida Calling  on  Mutual  (5  days  weekly,  52 
weeks  beginning  July  5)  and  $720,000  for  the 
tv  show  Twenty  Questions  on  ABC-TV  (Tues- 
day, 8:30-9  p.m.  EDT  beginning  July  6). 

Jack  Forshew  of  J.  Walter  Thompson  Co., 
the  Commission's  advertising  agency,  said  the 
promotion  budget,  tentative  at  present,  calls  for 
$6,500  for  publicity,  13  weekly  insertions  in 
Tv  Guide  for  Twenty  Questions  costing  $17,000, 
and  $25,000  in  newspaper  advertising  for  Flor- 
ida Calling,  which  offers  as  part  of  the  program 
free  trips  to  Florida.  The  networks  also  are 
planning  promotional  work  on  the  two  shows, 
Mr.  Forshew  said. 

Twentieth  Century-Fox  Signs 
With  WNBT  (TV)  for  52  weeks 

IN  A  TRANSACTION  said  to  represent  at 
least  $140,000  in  gross  billings,  Twentieth  Cen- 
tury-Fox Film  Corp.  last  week  signed  a  52- 
week  contract  with  WNBT  (TV)  New  York  to 
advertise  its  broadway  openings  and  neighbor- 
hood engagements  of  its  latest  attractions. 
Charles  Schlaifer  &  Co.,  New  York,  is  the 
advertising  agency. 

According  to  Jay  Heitlin,  sales  manager  of 
WNBT,  the  contract  marks  the  first  time 
that  a  major  motion  picture  company  has 
signed  a  full  year's  commitment  with  a  televi- 
sion station.  Under  the  pact,  the  film  company 
may  advertise  on  any  WNBT  program  avail- 
able with  suitable  time  and  at  an  hour  which 
Twentieth  Century-Fox  chooses. 

Kimball,  Partner  in  Bates, 
Succumbs  to  Heart  Attack 

FRANK  THORNTON  KIMBALL,  57,  a  part- 
ner in  Ted  Bates  Inc.,  New  York,  and  head  of 
the  science  division,  died  June  14  at  his  home 
of  a  heart  attack. 

Before  joining  the  Bates  agency  Mr.  Kimball 
had  been  with  J.  Walter  Thompson  Co.  and 
other  advertising  firms.  Recipient  of  a  bachelor 
of  arts  degree  from  Columbia  College,  where  he 
taught  for  13  years,  he  held  several  patents  in 
diversified  fields.  He  was  the  author  of  two 
volumes  of  poetry.  He  belonged  to  the  Chemists 
Club  of  New  York. 

Surviving  are  his  wife,  the  former  Marion 
Game,  and  a  brother,  Lindsley  F.  Kimball,  vice 
president  of  the  Rockefeller  Foundation. 


SYKES  ADVERTISING  Inc.,  Pittsburgh,  has 
moved  into  larger,  redecorated  offices  at 
617  William  Penn  Place.  The  agency 
handles  television,  radio,  publication  ad- 
vertising, public  relations,  and  fund  rais- 
ing drives.  Conferring  in  the  new  build- 
ing are  (I  to  r):  Edward  H.  Sykes  Jr.,  ac- 
count executive;  Milnor  Roberts,  presi- 
dent; Richard  W.  Cooper,  vice  president- 
Thomas  E.  Morgan,  vice  president,  and 
Edward  H.  Sykes,  board  chairman. 


George  Bayard  Dies; 
Seeds  Co.  Vice  President 

FUNERAL  services  were  held  last  Monday  for 
George  R.  Bayard,  57,  executive  vice  president 
of  Russel  M.  Seeds  Co.  and  veteran  of  the  ad-' 
vertising  field  for  over  30  years.  He  died  June 
12  in  Wesley  Memorial  Hospital. 

Mr.  Bayard  came  to  Seeds  in  1941  as  execu- 
tive vice  president,  supervising  such  accounts 
as  Mennen's,  Sheaffer  Pen.  Admiral  Corp., 
Reynolds  Metals  Co.  and  Elgin-American.  Dur- 
ing his  13-year  tenure  with  the  agency,  he  also 
managed  its  New  York  office  for  about  two 
years. 

Surviving  are  his  wife,  Melba;  two  sons, 
Charles  and  Joseph,  and  a  sister. 

NETWORK  NEW  BUSINESS 

Green  Giant  Co.  (frozen  canned  peas,  corn  I 
and  Pillsbury  Mills  (flour,  flour  mixes,  cake 
frosting  mixes)  buy  alternating  sponsorship  of 
Bank  on  the  Stars,  July  17  through  Aug.  21,  Sat- 
urdays, 7  p.m.  CDT,  and  of  The  Mickey  Rooney 
Show,  film  series  starting  Aug.  28,  same  day  and 
time,  both  NBC-TV.  Agency:  Leo  Burnett  Co.. 
Chicago. 

Toni  Co.  (self-timing  home  permanent,  Tonette, 
Silver  Curl  and  Spin  brand  curlers),  buys  Dollar 
a  Second,  NBC-TV,  Sundays,  9  p.m.  CDT  for 
eight  weeks  starting  July  4.  Agency:  Weiss  & 
Geller  Inc.,  Chicago. 

NETWORK  RENEWALS 

Revere  Copper  &  Brass,  N  .Y.,  renews  alternate- 
week  sponsorship  of  NBC-TV's  Meet  The  Press 
(Sun.,  6-6:30  p.m.  EDT),  starting  July  11  and 
ending  Dec.  26.  Agency:  St.  George  &  Keyes, 
N.  Y. 

Sterling  Drug  Inc.,  N.  Y.  (Sterling  Sticks),  re- 
news for  sixth  straight  year  My  True  Story 
(ABC  Radio,  Mon.-Fri..  10-10:25  a.m.  EDT). 
starting  July  5.  Agency:  Dancer-Fitzgerald- 
Sample,  N.  Y. 

Brown  Shoe  Co.,  St.  Louis  (Buster  Brown 
shoes),  renews  Smiling  Ed's  Gang  (ABC-TV 
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with  Billions*  to  Spare 

WNAX-570  recently  completed  its  5th  Annual 
5-State  Bowling  Tournament,  the  largest 
sports  promotion  ever  undertaken  by  an  American 
radio  station,  with  prizes  of  $27,000  in  cash 
and  $6,000  in  merchandise. 

9195 


9,195  male  bowlers  scattered  pins  all  over 
Big  Aggie  Land.   Regional  tournaments  were  held 
in  Fargo  and  Bismarck,  North  Dakota;  Aberdeen 
and  Sioux  Falls,  South  Dakota;  Columbus,  Nebraska; 
and  Sioux  City,  Iowa.   168  finalists  went  so  far 
as  to  fly,  drive  or  walk  a  total  of  61,214  miles 
to  take  strikes  at  top  honors  in  Sioux  Falls. 


SO? 


So  we  think  it's  important  to  advertisers. 
The  Tournament  demonstrates  our  vast  coverage, 
shows  that  when  you  set  up  commercials  in  our 
alley,  the  Big  Aggie  Land  audience  (potential  over 
2  million)  gets  out  and  does  things. 
Spare  a  moment  to  talk  to  the  Katz  Agency. 


*  Effective  Buying  Income  (Sales  Management  1953  est.):  over  $3  billion 


WNAX-570 

Yankton-Sioux  City 

CBS 

Represented  by  The  Katz  Agency 


WNAX-570,  a  Cowles  Station,  is  under  the  same  manage- 
ment as  KVTV — Channel  9,  Sioux  City,  the  tv  station 
reaching  31  farm-rich  counties  in  Iowa,  Nebr.  and  S.  Dak. 
with  621.600  population,  $737  million  in  '53  retail  sales. 
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STARTING  21st  year  as  an  advertiser  on  KNX  Hollywood  is  Schwabacher-Frey,  Los 
Angeles  stationers,  whose  new  52-week  contract  is  negotiated  by  (I  to  r)  Bert  S.  West, 
general  sales  manager,  Columbia  Pacific  Radio  Network  and  KNX;  Austin  Campbell, 
head  of  his  own  advertising  agency;  Phil  Redford,  manager,  Schwabacher-Frey,  and 
Carleton  Sieck,  CPRN  and  KNX  account  executive. 


Sat,  10:30-11  a.m.  EDT),  starting  Aug.  21. 
Agency:  Leo  Burnett,  Chicago. 

AGENCY  APPOINTMENTS 

General  Mills,  Minneapolis,  names  Dancer- 
Fitzgerald-Sample,  N.  Y.,  to  handle  its  Betty 
Crocker  Pancake  &  Waffle  Mix.  Media  plans 
are  being  formulated. 

Jacqueline  Cochran  Inc.,  N.  Y.,  appoints 
Sterling  Adv.  Agency,  same  city,  to  handle  all 
advertising  and  promotion  for  Jacqueline 
Cochran  Inc.  (cosmetics),  Nina  Ricci  Inc.  and 
Parfums  Charbert  Inc. 

National  Biscuit  Co.  (Nabisco)  appoints  Ken- 
yon  &  Eckhardt  Inc.,  N.  Y.,  for  its  cereal  and 
dog  food  advertising,  effective  Jan.  1,  1955. 

Katzenbach  &  Warren  Inc.,  wallpaper  manu- 
facturers, div.  of  Kimberly-Clark  Corp.,  N.  Y., 
effective  June  1,  appointed  Anderson  &  Cairns, 
N.  Y. 

Nopco  Chemical  Co.,  Harrison,  N.  J.  (Vitamin 
Div.),  appoints  Gray  &  Rogers,  Phila. 

Camillus  Cutlery  Co.,  Camillus,  N.  Y.  (pocket 
knives  &  household  cutlery),  appoints  Al  Paul 
Lefton  Co.,  Phila. 

d-Con  Co.,  Chicago  (Sona  cosmetics  branch), 
appoints  Arthur  Meyerhoff  &  Co.,  Chicago,  to 
handle  all  but  eastern  part  of  its  advertising. 

John  Morrell  &  Co.,  Ottumwa,  Iowa  (Red 
Heart  dog  food),  appoints  Campbell-Mithun  ef- 
fective Sept.  1.  Firm  using  station  break  cam- 
paign in  133  markets  starting  July  13  [B»T, 
May  31]. 

Lever  Bros.,  N.  Y.,  names  Foote,  Cone  &  Beld- 
ing,  N.  Y.,  to  handle  Good  Luck  cream  sauce 
mix,  which  is  now  being  test-marketed  by  the 
Good  Luck  Division.  The  agency  also  handles 
Lever's  Spry  (shortening). 

AGENCY  SHORTS 

Bruce  L.  Altman  Adv.,  has  merged  with  Ander- 
son-McConnell  Adv.,  and  is  operating  under 
latter  firm  name  at  731  N.  La  Brea  Ave.,  Los 
Angeles.  Bruce  Altman  is  director  of  mer- 
chandising. 

Miller,  Ogle  &  Myers  Inc.,  Spokane,  moves  to 
Great  Northwest  Life  Bldg.,  West  1023  River- 
side Ave. 

Canipbell-Ewald  Co.,  Los  Angeles,  moved  to 


3460  Wilshire  Blvd.  Telephone  is  Dunkirk 
9-1334.  Hollywood  radio-tv  production  office 
remains  at  1680  N.  Vine  St. 

Milloy  Adv.  Inc.,  Washington,  announces  open- 
ing of  a  new  branch  office  in  Philadelphia  and 
plans  to  increase  staff  in  both  cities.  The  firm 
was  recently  appointed  advertising  representa- 
tive of  General  Electric  Appliance  Co.,  Philadel- 
phia and  has  added  seven  other  accounts,  ac- 
cording to  James  S.  Milloy  Jr. 

Grant  Advertising  of  Canada  Ltd.,  Toronto,  has 
bought  interests  of  L.  J.  Heagerty  &  Assoc., 
Toronto.  Lee  Heagerty  joins  Grant  Adv.  as  a 

vice  president. 

Patton-Lowell  Inc.,  Beverly  Hills,  having  been 
dissolved,  George  Patton  has  formed  own  Holly- 
wood agency  under  name  of  George  Patton 
Adv.,  6305  Yucca  St.  Telephone  is  Hollywood 
2-0841. 

William  W.  Harvey  Co.,  L.  A.,  moves  to  own 
building  at  5747  Melrose  Ave.  Telephone  is 
Hollywood  2-0874. 

Sanford  Sorg  Adv.,  Sun  Valley,  Calif.,  moves 
to  11209  Elkwood  St. 

Olian  Adv.  Co.,  St.  Louis,  moves  from  Ambas- 
sador Bldg.  to  newly-remodeled  building  at 
4010  Lindell  Blvd. 

C.  Church  More  &  Co.  Adv.,  Monrovia,  Calif., 
moves  to  151  Pamela  Rd.  Mail  address:  P.  O. 
Box  34.   Telephone  is  Elliott  9-4942. 

A  &  A  PEOPLE 

J.  F.  Matthes  and  Henry  S.  Kingman  appointed 
cereal  products  supervisors,  grocery  products 
div.,  General  Mills  Corp.,  Chicago. 

James  H.  Birnie  named  chief  accountant,  comp- 
troller's div.,  Chrysler  Corp.,  Detroit.  Other 
promotions  in  that  division:  Everett  G.  Bliss 
named  manager,  price  study  dept.,  A.  Newton 
Cole,  manager  of  tax  dept.  and  W.  L.  Dewey, 
coordinator  of  defense  accounting. 

Leslie  A.  Sauers,  general  sales  manager,  Helene 
Curtis  Industries,  appointed  sales  director  for 
Consolidated  Royal  Chemical  Corp.  and  Liqui- 
net  Corp.,  affiliate,  Chicago. 

V.  Frank  Segee,  editor  of  Canadian  Broad- 
casting Corp.'s  employe  magazine,  Radio,  to 
public  relations  dept.,  Ford  Motor  Co.  of 
Canada,  Windsor. 


David  Taylor  Market,  education  editor,  Asso- 
ciated Press,  to  Toy  Guidance  Council,  N.  Y.. 
as  assistant  to  president. 

Frank  Derry,  manager  of  press  and  publicity. 
WTAM-WNBK  (TV)  Cleveland,  to  public 
relations  staff,  Cleveland  Electric  Illuminating 
Co. 

Ted  Gravenson,  formerly  with  Gravenson  Co.. 
N.  Y.,  to  The  Wexton  Co.,  same  city,  as  vice 
president  and  chairman  of  plans  board. 

Walter  Stocklin,  formerly  vice  president  in 
charge  of  art,  Ward-Wheelock  Co.,  Phila., 
elected  vice  president  of  merchandising,  Hut- 
chins  Adv.  Co.,  same  city. 

J.  H.  Stickle,  formerly  headquarters  advertising 
manager,  radio  and  tv  divisions,  Philco  and 
Westinghouse,  to  Marthens,  Galloway  &  Simms, 
Chicago,  as  vice  president  and  director  of  mer- 
chandising. 

Donald  E.  Battle  elected  vice  president,  Ecoff 
&  James  Inc.,  Philadelphia. 

Daniel  Welch,  formerly  account  executive, 
Weiss  &  Geller  and  Foote,  Cone  &  Belding, 
handling  Toni  account,  to  Needham,  Louis  & 
Brorby,  Chicago. 

Gene  Garvey,  account  executive,  Foote,  Cone 
&  Belding,  Chicago,  to  Tatham-Laird  Inc.,  same 
city,  in  similar  capacity. 

Don  Parmalee,  copy  chief  and  account  execu- 
tive, Hixson  &  Jorgensen  Inc.,  L.  A.,  to  Abbott. 
Kimball  Co.  of  California,  same  city,  as  ac- 
count executive. 

William  S.  Oliver,  account  executive,  Ayes, 
Swanson,  &  Assoc.,  Lincoln,  Neb.,  to  Curt 
Freiberger  &  Co.,  Denver,  in  same  capacity. 

William  B.  Dixey  III  appointed  account  execu- 
tive, Wilson,  Haight,  Welch  &  Grover,  Hart- 
ford, Conn. 

Daniel  J.  Hourihan,  formerly  with  Schenley 
Industries  Inc.,  N.  Y.,  appointed  account  execu- 
tive, Rollman  Adv.,  Cincinnati. 

Edith  Gilson,  director  of  public  relations, 
Klores  &  Carter  Adv.,  N.  Y.,  to  Blaine-Thomp- 
son  Co.,  same  city,  in  similar  capacity. 

Phillip  L.  McHugh,  formerly  director  of  tv- 
radio  dept.,  Tracy-Locke  Co.,  Dallas,  to  Camp- 
bell-Ewald  Co.,  Detroit,  in  same  capacity. 

Bill  Prag,  head  of  premium  dept.,  Quaker  Oats 
Co.,  named  to  head  premium  selections  and 
purchases,  Leo  Burnett  Co.,  Chicago. 

Dorothy  M.  Mailer,  Compton  Adv.,  N.  Y.,  to 
Bryan  Houston  Inc.,  same  city,  as  radio-tv 
copywriter. 

Lon  C.  Hull  and  Timothy  P.  Peirce  to  copy 
dept.  and  plans-merchandising  dept.,  respec- 
tively, N.  W.  Ayer  &  Son,  Philadelphia. 

Ralph  Richmond,  Ward  Wheelock  Co.,  Phila., 
to  copy  dept.,  Gray  &  Rogers,  same  city. 

Jess  L.  Hadsell,  advertising  manager,  WOWO 
Fort  Wayne,  Ind.,  to  contact  dept.,  Gray  & 
Rogers,  Philadelphia. 

Po  Jack,  N.  W.  Ayer  &  Son,  Phila.,  to  Arndt, 
Preston,  Chapin,  Lamb  &  Keen,  same  city,  as 
radio-tv  timebuyer. 

Gilbert  Gardner,  formerly  Chicago  correspond- 
ent, New  York  Journal  of  Commerce,  to  news 
dept.,  Doremus  &  Co.,  N.  Y. 

Otto  Guenther,  78,  president,  Guenther-Brad- 
ford  &  Co.,  Chicago  advertising  agency,  died 
June  7. 
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•re's  why  KCMC-TV  is  now  a  MAJOR  MARKET  station 


POWER 


100,000  WATTS 
ON  CHANNEL  6 

the  only  maximum  power  station 
between  Memphis  and  Dallas 


85%  unduplicated 


COVERAGE 


tv  coverage 


MARKET  DATA 


OKLAHOMA 


POPULATION* 


HOUSEHOLDS* 


RETAIL  SALES* 


CONSUMER  SPEND- 
ABLE INCOME* 


$243,948,000 
$263,529,000 


1,345,300 


$645,450,000  $.1,146,549,000 
$835,196,000  $1,395,923,000 


ONE  OF  THE  LOWEST  COST- PER -THOUSAND  BUYS  IN  TELEVISION  -' 

Counties  counted  if  covered  50%  or  more; 
Counties  less  than  50%  covered  not  counted. 
'CONSUMER  MARKETS,  MAY  19S4  =  POWER  COMPANY  REPORTS 


affiliated  with 

CBS 


-interconnected 


ABC 
DuMont 


over  100  monthly  hours 

PROGRAMS 


of  network,  commercials 


KCMC-TV 

the  major  market  power  station 
CHANNEL  6  Texarkana,  USA. 

Represented  by 

VENARD,  RINTOUL  &  McCONNELL,  Inc., 
Walter  M.  Windsor,  General  Manager 


FCC  CLEARS  FILMS-FOR-SPOTS  PLAN 


MPTV  arrangement  is  to  sup- 
ply a  station  with  films  while 
the  station  allows  MPTV  to  sell 
available  spots  in  the  amount 
of  the  films'  value. 
GREEN  LIGHT  for  Motion  Pictures  for  Tele- 
vision Inc.  to  go  ahead  with  its  plan  to  trade 
films  for  station  time  was  given  by  FCC  last 
week  in  a  test  case  involving  WTAO-TV  Cam- 
bridge, Mass.,  operating  on  ch.  56. 

Earlier,  FCC  declined  to  give  a  declaratory 
ruling  on  the  legality  of  the  MPTV  proposal 
[B»T.  April  19].  MPTV  proposes  to  supply 
high  quality  films  to  uhf  and  vhf  stations  at 
no  cost  other  than  permission  to  act  as  "agent" 
in  selling  the  station's  available  spots  and  re- 
taining the  income  therefrom  in  the  amount 
of  the  dollar  value  of  the  films. 

In  a  letter  to  WTAO-TV,  FCC  held  the  agree- 
ment with  MPTV  does  not  appear  to  violate 
provisions  of  the  Communications  Act  because 
the  station  retains  control  over  programs  aired 
and  acceptance  of  sponsors. 

MPTV  officials  last  week  said  they  are  happy 
that  WTAO-TV  accepted  their  original  plan  for 
this  type  of  operation,  but  otherwise  had  no 
comment  on  the  FCC  interpretation. 

MPTV  earlier  contended  the  films-for-spots 
plan  does  not  suffer  from  "the  defects  inherent 
in  the  'time  brokerage'  or  'reservation  of  time' 
agreements  which  the  FCC  has  frowned  upon 
in  the  past"  because  the  stations  retain  full 
rights  and  responsibility. 

The  Commission  wrote  WTAO-TV  as  fol- 
lows: 

This  is  in  reply  to  your  letter  of  May  14,  1954, 
requesting  a  ruling  by  the  Commission  on  the 
legality  under  the  Communications  Act  and  ap- 
plicable Commission  rules  and  policies  of  an 
arrangement  between  Middlesex  Broadcasting 
Corp.  [WTAO-TV]  and  Motion  Pictures  for  Tele- 
vision Inc.  (MPTV). 

Under  the  arrangement  as  described  in  your 

TPA's  Future  Plans  Will 
Place  Firm  on  Top — Gordon 

PREDICTION  was  voiced  last  week  by  Milton 
A.  Gordon,  president  of  Television  Programs 
of  America,  that  future  plans  for  TPA  products 
will  place  the  company  "indisputably  in  the 
No.  1  position  in 
the  industry."  He  re- 
leased the  statement 
following  two  weeks 
of  conferences  in 
New  York  with  top 
officials  of  the  com- 
pany. 

"These  meetings 
will  result  in  new 
standards  for  the 
television  film  busi- 
ness, Mr.  Gordon 
said,  "because  our 
future  products  will 
create  a  new  realiza- 
tion of  what  top  quality  television  films 
can  look  like." 

Michael  Sillerman,  executive  vice  president 
of  TPA,  announced  he  has  called  a  special 
sales  meeting  in  New  York  for  reports  on 
current  sales  on  company  properties.  Accord- 
ing to  Mr.  Sillerman,  Ramar  of  the  Jungle  is 
now  carried  in  118  markets;  Your  Star  Show- 
case, with  Edward  Arnold,  as  host,  in  120 
markets;  the  Edward  Small  feature  package. 
115  markets.  He  reported  that  the  sale  of 
Lassie  to  Campbell  Soup  Co.  will  be  augmented 
by  sales  of  other  programs  to  be  announced 
shortly. 


MR.  GORDON 


letter  and  the  attached  agreement,  MPTV  sup- 
plies to  you  a  quantity  of  selected  film  for  tele- 
casting. You  then  select  the  film  deemed  desir- 
able. No  direct  cash  payment  is  made  for  the 
use  of  such  film;  instead,  MPTV  is  authorized  to 
sell,  in  accordance  with  your  then  outstanding 
rate  card,  a  specified  number  of  spot  announce- 
ments to  be  telecast  over  your  facilities  at  times 
designated  by  you.  The  number  of  announce- 
ments so  sold  is  determined  by  equating  the 
dollar  value  of  the  film  supplied  to  the  dollar 
value  of  the  time  in  which  such  announcements 
are  to  be  made.  The  amounts  so  received  by 
MPTV  constitute  the  latter's  full  payment  for  the 
films  furnished  by  it  to  your  station.  Your  letter 
also  states,  "All  spots  sold  by  MPTV  will  be  sold 
subject  to  the  station's  approval  of  sponsor,  spon- 
sor's product,  and  program  content;  and  at  all 
times,  we  shall  retain  full  right  to  determine, 
select,  supervise,  and  control  the  program  con- 
tent and  the  selection  of  program  sponsors." 

We  have  examined  the  arrangement  and  the 
agreement.  In  view  of  the  fact  that  the  station 
exercises  control  over  the  films  to  be  presented 
and  over  the  sponsor  and  commercial  continuity, 
the  arrangement  does  not  appear  to  contravene 
the  provisions  of  the  Communications  Act  or 
Commission  policies  insofar  as  we  can  determine 
from  a  reading  of  the  agreement.  It  must  be 
recognized,  of  course,  that  in  any  particular 
case,  the  determination  whether  policy  or  legal 
problems  are  presented  in  light  of  actual  opera- 
tion under  the  agreement  must  depend  upon  the 
facts  of  the  particular  case  together  with  the 
applicable  law  and  policy. 

BONDED  PLANS  UNIT 
TV  FILM  SHIPMENTS 

PLAN  for  consolidating  shipments  of  tv  films 
to  and  from  stations,  estimated  as  effecting 
industrywide  savings  in  transportation  costs  of 
a  minimum  of  $1  million  a  year,  roughly  20% 
of  the  present  cost,  was  revealed  last  week  by 
Chester  M.  Ross,  president  of  Bonded  Tele- 
vision Film  Service  (division  of  Bonded  Film 
Storage  Co.). 

In  addition  to  the  money  savings,  the  con- 
solidation will  eliminate  the  administrative 
headaches  at  the  stations  which  now  have  film 
coming  in  from  a  dozen  or  more  sources  to 
which  it  must  be  returned.  Conversations 
already  held  with  station  managers,  he  said, 
indicate  that  to  many  of  them  the  convenience 
of  dealing  with  a  single  central  film  distributor 
would  be  worth  while  if  it  cost  them  more, 
rather  than  less  than  at  present. 

Describing  the  situation  now  prevailing,  Mr. 
Ross  pointed  out  that  "over  95%  of  the  film 
used  by  tv  stations  is  being  shipped  from  New 
York,  Los  Angeles  and  Chicago,  with  the  cost 
both  ways  borne  in  some  cases  by  stations 
alone,  in  others  by  the  shipper  alone  (network 
or  sponsor)  and  in  some  instances  split  between 
the  shipper  and  the  station." 

With  a  50-pound  minimum  fee  applied  by 
most  air  freight  shippers,  most  commonly  used 
for  transporting  tv  films,  and  a  half-hour  reel 
of  film  weighing  about  five  pounds,  it  is  as 
cheap  to  ship  ten  half-hour  programs  as  one, 
Mr.  Ross  explained.  Reduced  shipping  costs 
would  more  than  pay  for  Bonded's  proposed 
service,  he  said,  stating  a  willingness  to  guaran- 
tee any  station  that  whatever  Bonded's  charges 
are,  they  will  be  less  than  the  station  presently 
spends  for  this  service. 

In  addition  to  its  value  to  tv  stations,  the 
consolidated  operation  proposed  by  Bonded 
will  aid  distributors  and  other  shippers  of  tv 
films,  not  only  through  reduced  shipping 
charges  but  also  by  speeding  the  "turn  around" 
time,  Mr.  Ross  said.  It  now  takes  from  20 
days  to  a  month,  he  said,  for  a  tv  film  distribu- 
tor to  send  a  film  to  a  station  and  receive  it 
back  after  it  has  been  telecast.  The  speed-up 
inherent  in  the  centralized  service,  he  noted,  will 
permit  greater  use  of  each  print  and  so  reduce 
the  number  of  prints  required.  He  estimated 
that  the  savings  might  be  as  much  as  40%  in 
print  cost. 

The  consolidated  shipping  service  would  be 


BBC  Buys  'Cisco' 

SALES  of  Cisco  Kid  tv  filmed  series  to 
the  BBC  was  announced  last  week  by 
lohn  L.  Sinn,  president  of  Ziv  Television 
Programs  Inc.  This  was  said  to  be  the 
second  major  export  sale  by  Ziv  Tv, 
which  previously  had  announced  that  a 
Spanish-language  version  of  Cisco  Kid, 
Favorite  Story,  The  Unexpected,  Yester- 
day's Newsreel  and  Boston  Blackie  had 
been  sold  to  stations  in  Central  and 
South  America. 


confined  to  program  films  and  would  not  be  I 
used  for  filmed  tv  commercials,  according  to 
current  thinking,  Mr.  Ross  said.   Film  com- 
mercials, he  said,  do  not  have  the  same  delivery 
problems  as  program  films  and  are  usually  sent  I 
parcel  post. 

In  announcing  the  consolidation  plan  at  a 
news  luncheon  in  New  York,  Mr.  Ross  said 
that  the  company  hopes  to  put  it  into  effect 
within  30  days.  The  firm's  representatives  will  j 
start  in  the  field  immediately,  explaining  the 
plan  to  stations.  Since  the  problem  is  of  primary 
concern  to  stations,  he  said,  "we  shall  start  at 
the  station  level  and  work  back  to  the  distribu- 
tor level." 

Looking  to  the  future,  Mr.  Ross  said  perhaps 
stations  may  some  day  be  served  by  National 
Film  Service,  which  delivers  films  to  movie 
theatres  in  and  around  the  nation's  largest 
cities  and  picks  up  the  films  after  their  run  is 
ended,  returning  them  to  the  film  distributor  or 
sending  them  on  to  the  next  city  in  which  they 
are  to  be  shown.  Through  National  Film 
Service,  of  which  he  is  executive  vice  president, 
"film  handlers  and  shippers  in  34  important 
areas  in  the  country  could  serve  stations  on  a 
daily  basis.  This  would  result  in  savings  not 
only  in  cost  of  transport  but  in  rapid  print  use 
and  localized  inspection  and  repair  of  film." 

Pathe  Asks  FTC  to  Stop 
Technicolor's  Use  of  Term 

PATHE  LABS,  New  York,  last  week  asked  the 
Federal  Trade  Commission  to  halt  the  Techni- 
color Corp.'s  use  of  the  term  "Technicolor"  for 
film  processed  in  Eastman  color  process,  on  the 
grounds  of  unfair  competition. 

"We  ordinarily  would  have  no  objection  to 
the  use  of  the  trademark,"  James  L.  Wolcott. 
executive  vice  president  of  Pathe  Labs,  stated. 
"However,  through  20  years,  when  it  was  used 
only  to  denote  the  patented,  dye  transfer  imbibi- 
tion process,  the  word  'technicolor'  has  lost 
its  identity  merely  as  a  trademark  and  has  be- 
come, in  the  minds  of  the  public,  a  particular 
process.  It  is  misleading,  therefore,  to  shift  at 
this  stage  from  an  exclusive,  patented  process, 
to  a  competetive  process,  and  still  apply  the 
original  designation." 

In  reply,  a  Technicolor  spokesman  claimed 
that  "Technicolor"  is  a  trade-marked  name  and 
can  be  used  on  any  print  manufactured  by  Tech- 
nicolor, no  matter  what  the  process. 

Animations  by  Screen  Gems 

ESTABLISHMENT  of  an  animation  depart- 
ment at  Screen  Gems,  New  York,  to  be  headed 
by  Volus  Jones,  was  announced  last  week  by 
Ralph  Cohn,  vice  president  and  general  man- 
ager. Mr.  Jones  has  been  an  animator  with 
Walt  Disney  for  the  past  16  years,  and  for  the 
last  three  years  has  concentrated  on  production 
of  animated  tv  commercials  for  various  na- 
tional advertisers. 
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on  the  Network  with  lowest  Production  Costs 


DECIDE  ON 

Du  Mont 


The  Du  Mont  Television 
Network  sells  time!  Rehearsals, 
equipment,  personnel,  sets, 
props,  film  services,  art, 
makeup,  music,  scripts, 
teletranscriptions  and  other 
special  services  are  billed  to 
you  at  cost,  keeping  your 
budget  in  line.  And  the 
Du  Mont  studios  in  New  York, 
Chicago,  Washington, 
Pittsburgh  and  Los  Angeles 
offer  you  the  country's  finest 
facilities. 


LOWER  TIME  COSTS 

You  save  regionally  or  nationally  on  the 
Du  Mont  Network.  For  example,  in  the  5 
largest  U.  S.  markets  alone,  other  networks 
cost  as  much  as  13%  to  46.1%  more.  In 
addition  the  DuMont  Network  has  the  most 
favorable  discount  structure. 


•  NO  "MUST-BUY"  PROGRAMS 

Du  Mont  availabilities  let  you  "buy"  or 
build  and  become  the  sole  sponsor  of  a  pro- 
gram that  meets  your  selling  needs. 


•  TIME  PERIOD  PROTECTION 

The  Du  Mont  Television  Network  has  always 
protected  its  sponsors.  When  you  decide  on 
DuMont  you  have  a  time  franchise. 


IT  PAYS  TO  DECIDE  ON  THE 

DUMONT 

TELEVISION  NETWORK 

515  Madison  Avenue,  New  York  22,  N.  Y.  MUrray  Hill  8-2600 
435  N.  Michigan  Avenue,  Chicago  1 1,  III.  MO  4-6262 

A  Division  of  The  Allen  B.  Du  Mont  Laboratories,  Inc. 
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BLAIR 


now  representing  America's  greatest  TV  time  buy . . . 


TELEVISION  DIABLO,  STOCKTON,  CALIFORNIA 


You  can't  afford  to  leave  oat  the  TV  station  that... 


COVERS  NORTHERN  CALIFORNIA  LIKE  THE  SUN! 


BLAIR  TV 
OFFICES  IN 
PRINCIPAL  CITIES 


NEW  YORK,  150  East  43rd  St.,  MUrray  Hill  2-5644 

BOSTON,  Statler  Office  Bldg.,  HUbbard  2-3163 

CHICAGO,  520  N.  Michigan  Ave.,  SUperior  7-5580 

ST.  LOUIS,  1037  Paul  Brown  Bldg.,  CHestnut  1-5688 

DETROIT,  524  Book  Bldg.,  WOodward  1-6030 

LOS  ANGELES,  3460  Wilshire  Blvd.,  DUnkirk  7-1333 

SAN  FRANCISCO,  3010  Russ  Bldg.,  YUkon  2-7068 

DALLAS,  Rio  Grande  Nat.  Bldg.,  Riverside  4228 

JACKSONVILLE,  FLA.,  1402  Barnett  Bank  Bldg.,  JAcksonville  6-5770 


Oroville" 


Williams  < 


Grass  Valley. 


♦  Cloverdale 
Healdsburg* 

•  Santa  Rosa 
Petaluma* 


Marysville. 

Auburn- 
Roseville- 

SACRAMENTO • 


'  Napa 


Jackson 


San  Rafael* 
SAN  FRANCISCO* 


♦Vallejo 
>  Berkeley  ^» 
•  OAKLAND 


•San  Mateo 


•Lodi 
STOCKTON 


TELEVISION  DIABLO 
CHANNEL  13 


MODESTO 


SAN  JOSE 


Los  Banos* 


HoHister  - 


■  Placmille 

\ 
\ 
\ 

•San  Andreas 
\ 
\ 

♦  Sonora 

.  ■  ■  -  » 

i 
i 
i 

Mariposa 

I 

'  Merced  / 
/ 

/ 

/ 


Monterey* 


of  the  Golden 
State  of 
California 


KOVR  First  and  only  VHF  station  covering  all  the  27  counties 
of  the  great  California  Central  Valley. 

KOVR  Original  programming  and  rates  based  on  this 
virgin  coverage— with  BONUS  coverage  of  the  entire  coastal 
range  including  the  San  Francisco  Bay  area. 


KOVR  Over  ^-million  popidation  and 
growing  fast. 

KOVR  Transmitting  a  VHF  signal  from 
£01 2- foot  height  atop  Mt.  Diablo. 


_  CALIFORNIA 


"Y1 


TV  Diablo,  Channel  13  •  Stockton,  Calif. 


I 


FILM 


FILM  SALES 

Jack  Denove  Productions,  Hollywood,  an- 
nounces it  has  signed  the  Pacific  Telephone  Co. 

to  sponsor  new  half-hour  tv  film  series,  This 
Is  Your  Music,  in  California.  Washington  and 
Oregon: 

WABT  (TV)  Birmingham,  Ala.,  acquires  52 
westerns  for  telecasting  over  one-year  period, 
starting  Sept.  6,  from  Louis  Weiss  &  Co.,  Los 
Angeles.  WMCT  (TV)  Memphis  contracts  for 
two-run  rights  to  15  of  the  firm's  cartoons. 

Henry  Quednau  Inc.,  Tampa,  Fla.,  acquires  52 
Ringside  With  the  Rasslers  half-hour  films  from 
George  Bagnall  &  Assoc.,  Beverly  Hills,  for 
showing  on  WDBO-TV  Orlando,  Fla.  Bagnall 
firm  also  has  sold  195  Crusader  Rabbit  five- 
minute  films  to  KEYT  (TV)  Santa  Barbara, 
Calif. 

Milton  Hammer  Productions  announces  52- 
week  sales  of  Washington  Spotlight,  moderated 
by  Marquis  Childs,  to  KVTV  (TV)  Sioux 
City,  Iowa;  KTNT-TV  Tacoma,  Wash;  WSJV 
(TV)  Elkhart,  Ind.;  KIMA-TV  Yakima,  Wash., 
and  KXLY  (TV)  Spokane. 

Screen  Gems,  N.  Y.,  reported  a  fortnight  ago 
it  has  sold  52  programs  of  Ford  Theatre  to 
WDBO-TV  Orlando  and  to  Sears  Roebuck  for 
presentation  over  KMBT-TV  Beaumont.  Tex., 
and  26  programs  to  Safeway  Stores  in  Tulsa 
and  Oklahoma  City.  Screen  Gems  also  has  sold 
26  programs  of  The  Big  Playback,  currently 
in  production,  to  KBES-TV  Medford,  Ore.; 
KLAS-TV  Las  Vegas;  KOOK-TV  Billings, 
Mont.:  KIDO-TV  Boise,  Idaho;  WILK-TV 
Wilkes-Barre,  and  Horton-Noyes  Adv.,  Provi- 
dence. 

FILM  PRODUCTION 

Stuart  Reynolds  Productions,  L.  A.,  announces 
that  production  will  begin  shortly  on  tv  filmed 
version  of  Mr.  President,  which  has  been  on 
radio  for  past  seven  years.  Half-hour  filmed 
series  is  expected  to  be  ready  for  distribution 
in  fall. 

Five  Star  Productions,  Hollywood,  is  complet- 
ing four  new  series  of  tv  film  commercials  for 
the  following  accounts:  Anheuser-Busch  Inc. 
(Budweiser).  through  DArcy  Adv.  Co.,  both  St. 
Louis;  Falls  City  Brewing  Co.,  Louisville, 
through  Prater  Adv.  Agency,  St.  Louis;  Gulf 
Brewing  Co.  (Grand  Prize),  through  Foote, 
Cone  &  Belding,  both  Houston,  and  Olympia 
Brewing  Co.,  Olympia,  through  Botsford,  Con- 
stantine  &  Gardner,  Seattle. 

Rawlins-Grant  Inc.,  California  Studios,  Holly- 
wood, in  association  with  Gross-Krasne  Inc.,  is 
preparing  39  half-hour  films  in  Mayor  of  the 
Town  series  at  a  cost  of  more  than  $1  million, 
according  to  a  firm  spokesman.  Academy 
Award  winner  Thomas  Mitchell  is  set  to  star  in 
the  series,  based  on  the  former  CBS  Radio 
program  starring  Lionel  Barrymore.  Shooting 
on  the  first  script,  by  Erna  Lazarus,  starts  July 
6.  National  sales  will  be  handled  by  William 
Morris  Agency,  with  United  Television  Pro- 
grams in  charge  of  regional  sales  and  syndica- 
tion. Marvin  Young  Assoc.  is  the  packager. 

Forovox  Inc.,  Memphis,  has  completed  the  first 
half-hour  film  in  Delinquent  Angels  for  Hall- 
mark Productions,  Hollywood,  and  is  readying 
production  on  12  more  films.  Series  is  based 
on  the  court  cases  and  career  of  Judge  Camille 
Kelley,  portrayed  by  tv  and  stage  actress  Peg 
Hillias. 

Screen  Gems  Inc.,  Hollywood,  with  "The 
Trouble  With  Youth,"  starring  Paul  Douglas, 

starts  the  third  successive  year  of  39  films  for 
NBC-TV  Ford    Theatre.    Also    shooting  is 
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"Daughter  of  Mine"  with  Margaret  O'Brien, 
making  her  tv  film  debut,  Maureen  O'Sullivan 
and  Richard  Jaeckel,  and  "Shadow  of  Truth," 
which  co-stars  Thomas  Mitchell  and  Sidney 

Blackmer.  Screen  Gems  currently  has  10  scripts 
ready  for  the  1954-55  season  with  writers  at 
work  on  18  more. 

McCadden  Corp.,  Hollywood,  is  shooting  two 
films  for  fall  release  on  CBS-TV  Jack  Benny 
Show  with  Ralph  Levy  directing.  No  guest  stars 
appear  with  the  comedian  in  these  episodes. 

FILM  PEOPLE 

Argyle  Nelson,  production  manager,  Desilu  Pro- 
ductions, Hollywood,  named  vice  president  in 
charge  of  operations. 

John  Capsis,  writer  and  director  of  docu- 
mentaries and  special  films,  appointed  writer- 
director.  Screen  Gems  Inc.,  N.  Y. 

Dwight  William  Whiting,  formerly  sales  man- 
ager, KTTV  (TV)  Los  Angeles,  appointed 
manager,  new  West  Coast  offices,  Official  Films. 
Address:  275  South  Beverly  Dr.,  Beverly  Hills, 
Calif. 

Cy  Kaplan,  sales  manager.  WGTH  Hartford, 
appointed  eastern  sales  staff.  Television  Pro- 
grams of  America,  headquartered  in  New 
York. 

Bert  Stolpe,  Des  Moines  Register  &  Tribune, 
will  represent  Louis  Weiss  &  Co.  in  Kansas, 
Missouri,  Iowa,  Minnesota,  Nebraska,  North 
and  South  Dakota.  Robert  Patrick,  associated 
with  Television  Film  Distributors  Inc.,  Denver, 
will  represent  the  Weiss  firm  in  Colorado, 
•Wyoming.  Montana,  Idaho,  Utah  and  New 
Mexico. 

Henry  Taylor  has  been  signed  by  H-L  Produc- 
tions, Hollywood,  to  write  second  group  of  13 
quarter-hour  films  in  A  Scene  With  a  Star  tv 
series,  which  George  Bagnall  &  Assoc.  will 
distribute. 

Frank  Edwards,  Warner  Bros.,  Burbank,  to 
Roland  Reed  Productions,  Culver  City,  as  as- 
sistant casting  director. 

Bill  Thompson,  who  portrays  "Old  Timer"  on 
NBC  Radio  Fibber  McGee  and  Molly  and  has 
supplied  voices  for  many  Walt  Disney  cartoon 
characters,  signed  by  the  producer  for  "How 
Do  You  Doodle?"  part  of  the  "Fantasyland" 
segment  of  ABC-TV  Disneyland  series. 

Trudy  Wroe,  who  does  singing  tv  commercials 
for  Paper-Mate  Pen,  signed  by  Gross-Krasne 
Inc.,  Hollywood,  to  portray  Lorelei  in  Big  Town 
series. 

Jack  Lemmon,  New  York  tv  actor,  assigned  role 
of  Ensign  Pulver  in  Warner  Bros,  feature  film, 
"Mr.  Roberts." 

Arthur  A.  Engel,  Hollywood  tv  film  consultant, 
addresses  Santa  Barbara  Advertising  Club  on 
"Hollywoods'  Growing  Importance  to  Adver- 
tising" today  (Monday). 

Walter  Compton.  publicist.  RKO  Pictures,  Hol- 
lywood, and  president.  Publicists  Guild,  to 
Walter  E.  Kline  &  Assocs.,  Hollywood  public 
relations  firm,  as  vice  president  and  general 
manager  of  West  Coast  operation. 

Robert  Coryell,  William  Morris  Agency  Inc., 
Beverly  Hills,  and  George  Rosenberg,  owner  of 
agency  bearing  his  name,  same  city,  form 
Rosenberg-Coryell  Agency,  tv-motion  picture 
agency-packaging  firm.  Offices:  211  S.  Beverly 
Dr.,  same  city. 


MR.  STONE 


 PROGRAM  SERVICES  — 

Stone  Leaves  WITV  (TV) 
For  Full  Keystone  Duties 

WALLACE   E.    STONE,   sales  manager 
WITV  (TV)  Fort  Lauderdale,  Fla.,  since  it  V 
gan  operations  six  months  ago,  has  annouru" 
his  resignation,  effective  the  end  of  last  we  ; 

to  devote  his  time 
Keystone  Enterpi  i 
Inc.,  of  which  he 
vice  president  [B< 
June  14]. 

Keystone  is  a  lo  I 
tv    program  pa> 
aging  organizati 
serving  agencies  a 
clients  principally 
the    south  Flor 
area.  Mr.  Stone  v 1 
supervise  the  ager 
service  departm' 
which  handles  co 
mercial  and  progr; 
planning  for  agencies  without  tv  departmer 
The  firm,  which  also  works  on  promotion  pi; 
ning  for  new  tv  stations,  is  currently  packagi 
a  local  weather  show  featuring  Maxine  Ban 
formerly  of  WABD   (TV)   New  York  at 
Broadway  musicals.    Keystone  has  offices  i 
Miami. 

BMI  Asks  Dismissal 
Of  Songwriters  Suit 

DISMISSAL  of  the  $150  million  conspirs 
suit  of  Songwriters  of  America  against  BIS  ; 
the   networks,   record   companies    and  otl| 
broadcasting    organizations    and  individu 
[B«T,  Nov.  16,  1953]  is  asked  by  BMI,  its  | 
filiated  companies  and  its  directors  and  offici 
in  an  answer  filed  last  Tuesday  with  the  U.  I 
District  Court  in  New  York  by  BMI  attorne 
Rosenman,  Goldmark,  Colin  &  Kaye. 

Denying  all  charges  in  the  complaint  of  (: 
plaintiffs,  a  group  of  33  ASCAP  writer  membi 
organized  as  Songwriters  of  America  for  t 
purposes  of  the  suit,  the  BMI  answer  points  c 
that  some  of  the  claims  in  the  complaint, 
they  exist,  are  more  »than  six  years  old  and  i 
barred  by  the  statute  of  limitations.  By  refra 
ing  until  last  November  in  beginning  le{ 
action,  the  plantiffs  have  been  so  negligent  as 
prevent  their  maintaining  the  action,  the  rep 
states. 

Noting  that  the  songwriters  have  "transferr 
to  various  persons,  firms,  associations  and  corf 
rations  at  least  the  radio  and  television  perfori 
ing  rights  and,  as  to  most  of  the  plaintiffs,  t 
recording  rights."  the  BMI  answer  says  that  " 
to  the  rights  so  transferred,  plaintiffs  have  : 
property  or  business  susceptible  of  injury  und' 
the  anti-trust  laws."  Further,  as  members 
ASCAP,  they  are  bound  by  the  covenant  ma 
by  ASCAP  on  Oct.  30,  1941,  not  to  sue  BMI, 
directors  and  officers,  for  any  violation  of  fe 
eral  anti-trust  laws  prior  to  that  date,  the  answj 
charges. 

"The  court  has  no  jurisdiction  under  the  an 
trust  laws  to  grant  at  the  instance  of  the  plai 
tiffs  the  permanent  mandatory  injunction  for  t' 
divestiture  and  dissolution  requested  by  t 
complaint  in  paragraph  1 1  of  the  prayer  f 
relief  in  the  complaint."  BMI's  answer  co 
eludes,  asking  for  dismissal  with  costs. 

BMI  in  Second  Swing 

BMI  last  Monday  began  the  second  and  fin 
phase  of  its  1954  series  of  program  clinii 
with  the  first  session  scheduled  at  Butte,  Moi 
Seven  additional  clinics  will  be  held  through  tl 
Friday. 


Broadcasting 


Telecasti> 


The  1954-55  Telecasting  Yearbook  and 
arketbook  is  mow  in  Productions 


[HE  BUYERS'  GUIDE  of  the  TV  business, 
f .  .  the  all-inclusive  1954  TELECASTING 
Yearbook  &  Marketbook  ...  is  now  in  product- 
ion. Timed  for  fall  buying,  the  16,000  editions 
rill  be  published  in  mid-August. 

The  500  page  fact-packed  TELECASTING 
Yearbook  &  Marketbook  meets  the  urgent 
leed  for  up-to-date  data  on  burgeoning  TV. 
That's  why,  in  1953,  some  327  astute  adver- 
sers used  space  in  television's  "One  BOOK 
Reference  Library". 

You'll  find  your  important  customers  .  .  . 
igencies  .  .  .  advertisers  .  .  .  stations  .  .  . 
ising  the  TELECASTING  Yearbook  &  Mar- 
jetbook  practically  every  working  day.  That's 
why  it's  your  Best  Year-Round  Advertising 
ralue.    Reserve  space  today! 


DEADLINES: 

Advertising  deadline  is  July  19  (for  proof);  final 
closing  is  August  1.  Minimum  space  for  sta- 
ion  directory  positions  is  a  half  page;  space 
*'or  all  other  directories  ranges  from  1/6  page 
'o  spreads. 


TELECASTING 

Yearbook  and  Marketbook 


Place  your  reservation  with  the 

WASHINGTON,  D.  C.  CHICAGO 


1735  DeSales  Street,  N.  W. 
Metropolitan  8-1022 


360  N.  Michigan  Avenue 
Central  6-4115 


"est  Broadcasting  •  Telecasting  Office 


NEW  YORK 

444  Madison  Avenue 
Plaza  5-8355 


HOLLYWOOD 

Taft  B!dg.,  Hollywood  &  Vine 
Hollywood  3-8181 


.rings  up 
sales  for 

you! 


Yes,  FLINT,  MICHIGAN  is  a  RICH  market  where  effective 
family  buying  is  MUCH  HIGHER  THAN  THE  NATIONAL 
AVERAGE  .  .  .  FLINT,  the  largest  GENERAL  MOTORS 
PLANT  CITY  in  the  world,  is  a  BIG  market  (293,400  people) 
and  it's  an  ACTIVE  market  ($392,193,000  in  retail  sales  last 
year*)  ...  and  WFDF  is  FIRST  in  FLINT.  To  make  YOUR 
sales  grow,  tell  your  sales  story  over  busy,  bustling  WFDF 
and  make  SURE  of  a  share  of  the  RICH  FLINT  MARKET. 


Above  figures  from  SRDS 
consumer  Markets— 
1954 


WFDF 


FLINT,  MICHIGAN 

 —  |EB— 

AFFILIATE 


"Our  32nd  Year  in  Flint" 
Represented  by  the  KATZ  AGENCY 

Associated  with:  WOOD  and  WOOD-TV  Grand  Rapids 
WFBM  and  WFBM-TV  Indianapolis  —  WEOA  Evansville 


•  PROGRAM  SERVICES- 


WOR-TV#  Phonevision  Test 
'Proved'  System — Zenith 

THE  RECENT  field  test  of  Phonevision  con- 
ducted  jointly  by  WOR-TV  New  York  and  i 
Zenith  Radio  Corp.  in  Manhattan  and  nearby 
areas  proved  "conclusively"  that  the  coding  and 
decoding  system  functioned  perfectly  in  highly 
congested  areas,  it  was  claimed  last  week. 

Dr.  Alexander  Ellett,  vice  president  in  charge 
of  research,  made  this  statement  after  an  evalu- 
ation of  Zenith's  week-long  technical  tests  which 
ended  June  4  [At  Deadline,  June  7].  He  said 
the  system  worked  perfectly  in  areas  with  apart- 
ment buildings,  noting  the  usual  difficulty  there 
of  obtaining  good  reception  of  regular  tv  pro- 
grams without  antenna  maneuvers.  Zenith  de- 
scribed this  as  perhaps  "its  most  important  find- 
ing." He  stated: 

"Careful  examination  of  our  results  in  these 
congested  areas  [Brooklyn,  the  Bronx,  and  Har- 
lem, etc.]  shows  that  in  locations  and  under 
conditions  where  it  is  possible  to  get  an  ac- 
ceptable television  picture  today  it  will  be 
possible  to  get  good  Phonevision  service.  This 
means  that  if  Phonevision  is  authorized  by  FCC 
and  put  into  commercial  operation,  its  fine  pro- 
gram service  will  be  available  to  people  in 
every  area  where  it  is  possible  to  get  satisfac- 
tory reception  of  regular  television." 

Full  Program  Sponsorship 
Is  Trend  in  Radio — Linger 

TREND  among  advertisers  toward  full  spon- 
sorship of  quality  radio  programs  rather  than 
spot  participations  at  the  local  level  was  re- 
ported last  week  by  Alvin  E.  Unger,  vice  presi- 
dent in  charge  of  sales,  Frederic  W.  Ziv  Co. 

Mr.  Unger  said  this  buying  pattern  on  the 
part  of  advertisers  was  disclosed  by  broadcast- 
ers visiting  the  Ziv  company  exhibit  at  the 
NARTB  convention  in  Chicago.  Additionally, 
Mr.  Unger  reported,  broadcasters  noted  a 
swing  to  radio  among  advertisers  who  have 
become  "stymied  by  high  tv  rates  or  a  lack  of 
time  for  program  availabilities."  He  said  it 
was  the  consensus  among  station  executives 
that  radio  programming  rates  were  "very  low" 
on  a  strict  dollar-for-dollar  return  basis. 

Radio's  continuing  strength,  Mr.  Unger  com- 
mented, is  reflected  in  Ziv  Radio's  business 
curve.  He  disclosed  that  in  the  11 -month  pe- 
riod since  last  July,  the  company's  business 
total  was  39%  higher  than  in  any  other  similar 
period. 

WBS  Expands  Talent  Roster 
With  Five  New  Personalities 

ADDITION  of  five  new  personalities  to  the 
talent  roster  of  World  Broadcasting  System  was 
announced  last  week  by  Herbert  Gordon,  vice 
president  in  charge  of  programming  for  WBS. 

The  latest  performers  to  join  include  Les 
Baxter  and  his  orchestra,  Harry  James  and  his 
band,  Helen  O'Connell,  Oscar  Peterson  and 
the  World  Salon  Orchestra  under  Irv  Orton. 
This  latest  move,  Mr.  Gordon  said,  is  "part 
of  the  continuing  talent  expansion  program, 
which  began  a  year  ago  and  which  in  recent 
months  saw  such  stars  as  Gisele  MacKensie, 
The  Sportsmen  Quartet  and  Kenn  Griffing  join 
World's  talent  line-up." 

Mr.  Gordon  also  announced  WBS  has  pre- 
pared a  special  program  package  for  Independ- 
ence Day,  which  is  free  to  subscribers,  and 
a  Dominion  Day  show  for  Canadian  affiliates, 
titled  "The  Fruits  of  Liberty." 
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Broadcasting    •  Telecasting 


Everyone  has 
something 
he  does 
best . . . 


We'll  go  that  statement  one  better. 
What  we  do  best  is  also  the  only 
thing  we  do  — the  finest  possible 
representation  for  quality  television 
stations.  The  mainspring  of  our 
success  is  that  we  serve  only  them  — 
and  only  television.  If  you  believe 
that  quality  representation  should 
have  all  the  dependability  of  a  fine 
watch,  then  we  have  a  premise 
in  common  that  may  deserve 
pursuing  further. 


Harrington,  Righter  and  Parsons,  Inc. 


New  York 
,  Chicago 
San  Francisco 


die  only  representative  devoted  only  to  television 


WAAM  Baltimore 

W  BEN -TV  Buffalo 

WFMY-TV  Greensboro 

WDAF-TV  Kansas  City  . 

IVHAS-TV  Louisville 

JFTMJ-TV  Milwaukee 

JVM TW  Mt.  Washington 


Eroadcasting 


Telecasting 
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FACTS  &  FIGURES 


P&G'S  TAB  FOR  NETWORK 
TIME  IN  APRIL  $3  MILLION 

PIB  figures  also  indicate  that  tobacco  advertisers  since  1950  have 
shifted  emphasis  of  network  buying  to  tv.  Both  radio  and  tv  regis- 
tered gains  since  1950  among  automotive  advertisers. 

MORE  than  ever  the  best  customer  of  the 


broadcast  networks,  Procter  &  Gamble  Co.,  in 
April  purchased  more  than  $3  million  worth 
of  their  time  (at  gross  rates),  using  a  little 
more  than  $1  million  worth  of  time  on  the 
radio  networks  and  nearly  $2  million  worth 
on  the  tv .  networks  (see  top  ten  tables),  as 
calculated  from  Publishers  Information  Bu- 
reau records  of  network  advertising  revenue. 

The  tables  listing  the  first  ten  time  pur- 
chasers in  each  type  of  network  include  five 
of  the  same  companies:  two  soap  companies 
(P  &  G  and  Colgate-Palmolive),  two  food 
companies  (General  Foods  and  General  Mills) 
and  a  toiletries  company  (Gillette,  with  its 
subsidiary  Toni).  Soaps,  foods  and  toiletries 
also  comprise  the  type  of  product  advertised 
by  the  other  five  radio  network  leaders:  Miles, 
Lever,  Sterling,  Swift  and  American  Home. 

Television's  top  ten,  however,  includes,  in 
addition  to  those  already  named,  two  motor 
manufacturers  (Chrysler  and  General  Motors) 
and  three  tobacco  companies  (American, 
Reynolds  and  Liggett  &  Myers).  Looking 
at  the  total  automotive  and  tobacco  time  pur- 
chases on  the  radio  and  tv  networks  over  a 
five-year  period,  for  all  advertisers  in  these 
categories,  reveals  that  while  the  tobacco  ad- 
vertisers seem  to  have  transferred  their  busi- 
ness from  radio  to  tv  to  a  large  degree,  the 
volume  of  automotive  advertising  on  radio, 
after  an  initial  fall-off,  has  risen  along  with 
the  tv  expenditures  of  this  class. 

Here's  what  happened  to  tobacco  network 
time  purchases  over  the  last  five  Aprils,  ac- 
cording to  PIB  reports: 


figures  for  network  time  purchases  of  automo- 
tive advertisers: 


April 
1950 
1951 
1952 
1953 
1954 


Radio 
$2,068,250 
1,900,724 
1 ,596,520 
1,415,249 
808,240 


Tv 

$424,038 
1,232,325 
2,331,600 
2,874,283 
3,556,263 


April 
1950 
1951 
1952 
1953 
1954 


Radio 
$614,397 
385,137 
319,125 
506,772 
784,910 


Tv 

$379,119 
775,673 
1,170,975 
1,409,113 
2,330,968 


Leading  Radio  Network  Advertisers  by 
Product  Groups  During  April,  1954 


Agriculture  &  Farming 
Apparel,  Footwear  & 

Access. 
Automotive,  Auto. 

Equip.  &  Access. 
Beer,  Wine  &  Liquor 
Building  Materials 
Confectionery  &  Soft 

Drinks 
Consumer  Services 
Drugs  &  Remedies 
Food  &  Food  Products 
Gasoline  &  Other  Fuels 

Horticulture 
Household  Equipment 
Household  Furnishings 


Allis-Chalmers  Mfg. 
Knomark  Mfg.  Co. 

Willys  Motors  Inc. 

Anheuser-Busch 
Johns-Manville  Corp. 
William  Wrigley  Jr 


Co.  $  34,429 
67,661 

196,586 

152,583 
104,278 
Co.  121,222 


Industrial 
Insurance 


Materials 


And,  for  the  same  period,  these  are  the  PIB 


Jewelry,  Optical  Goods 
&  •  Cameras 

Office   Equip.,  Sta- 
tionery &  Writing 
Supplies 

Publishing  &  Media 

Radio,  Tv  Sets,  Phono- 
graphs &  Musical 
Instruments 

Smoking  Materials 

Soaps,   Cleansers  & 
Polishes 

Toiletries   &  Toilet 
Goods 

Transportation,  Travel 
&  Resorts 

Miscellaneous 


AT&T  Co.  62,752 

Miles  Labs  666,752 

General  Foods  Corp.  360,216 
Standard  Oil  Co.  of 

Indiana  105,393 

Jackson  &  Perkins  Co.  28,088 

Philco  Corp.  95,019 
Owens-Corning  Fiber- 

glas  Co.  33,688 

General  Electric  Co.  69,118 
Prudential  Ins.  Co.  of 

America  68,670 

Longines-Wittnauer  Co.  124,681 

Minnesota  Mining  & 

Mfg.  Co.  67,111 

Thomas  Nelson  &  Son  24,746 

General  Electric  Co.  86,389 

P.   Lorillard  Co.  265,708 

Procter  &  Gamble  Co.  784,644 

Gillette  Co.  450,904 

Assn.  of  American 

Railroads  63,228 
American  Federation  of 

Labor  109,359 


Top  Ten  in  Radio  During  April,  1954 

1.  Procter  &  Gamble  Co.  $1,188,195 

2.  Miles  Labs  666,77S 

3.  Colgate-Palmolive  Co.  476,806 

4.  Gillette  Co.  450,904 

5.  Lever  Brothers  375,110 

6.  General   Foods  360,216 

7.  Sterling  Drug  324,689 

8.  Swift  &  Co.  292,739 

9.  American  Home  Products  Corp.  288,160 
10.    General  Mills  277,424 

Top  Ten  in  Tv  in  April,  1954 


1. 

Procter  &  Gamble  Co. 

$1,988,830 

2. 

Colgate-Palmolive  Co. 

1,068,601 

3. 

General  Motors  Corp. 

971,312 

4. 

R.  J.  Reynolds  Tobacco  Co. 

925,432 

5. 

General  Foods  Corp. 

783,728 

6. 

American  Tobacco  Co. 

729,691 

7. 

General  Mills 

699,613 

8. 

Gillette  Co. 

597,308 

9. 

Chrysler  Corp. 

590,439 

10. 

Liggett  &  Myers  Tobacco  Co. 

560,441 

Leading  Tv  Network  Advertisers  in  Each 
Product  Group  During  April,  1954 


Apparel,   Footwear  & 

Access. 
Automotive,  Auto. 

Equip.  &  Supplies 
Beer,  Wine  &  Liquor 
Bldg.  Material  and 

Fixtures 
Confectionery  &  Soft 

Drinks 
Consumer  Services 
Drugs  &  Remedies 

Food  &  Food  Products 
Gasoline,  Lubricants  & 

Other  Fuels 
Horticulture 

Household  Equipment 
Household  Furnishings 
Industrial  Materials 
Insurance 

Jewelry,  Optical  Goods 
&  Cameras 

Office  Equipment,  Sta- 
tionery &  Writing 
Supplies 

Publishing  &  Media 

Radios,  Tv  Sets,  Phono- 
graphs &  Musical 
Instruments 

Smoking  Materials 

Soaps,  Cleansers  & 

Polishes 
Toiletries  &  Toilet 

Goods 
Transportation  & 

Resorts 
Miscellaneous 


Knomark  Mfg.  Co.  $  67,312 

General  Motors  Corp.  819,311 

Pabst  Brewing  Co.  214,272 
Sherwin-Williams  Co.  79,905 

Coca-Cola  Co.  241,634 

Electric  Co.  Adv.  Program  70,212 
American  Home  Products 

Corp.  305,854 
General  Foods  Corp.  783, 72S 
Gulf  Oil  Corp.  157,485 

Florists'  Telegraph  De- 
livery Service  Assn.  11,669 
General  Electric  Co.  409,421 
International  Silver  Co.  201,153 
Reynolds  Metals  Co.  131,281 
Prudential  Insurance 

Co.  of  America  80,292 

Speidel  Corp.  75,954- 


Hallmark  Cards 


Kiplinger  Washington 

Agency 
Philco  Corp. 


160,960 


6,198 
234,635 


R.  J.  Reynolds  Tobacco 

Co.  925,432 
Procter  &  Gamble  Co.  1,854,496 

Colgate-Palmolive   Co.  847,445 

Pan  American  World 

Airways  36,900 

Swift  &  Co.  110,833 


Gross  Radio  Network  Time  Sales  by  Product  Groups  for 
April  and  January-April,  1954,  Compared  to  1953 


April 

Jan. -April 

April 

Jan. -April 

1954 

1954 

1953 

1953 

Agriculture  &  Farming 

$  90,251 

$  357,799 

$  106,420 

$  426,054 

Apparel,  Footwear  &  Access. 

67,661 

263,843 

140,047 

437,233 

Automotive,  Auto.  Access.  & 

Equipment 

784,910 

3,402,754 

506,772 

2,021,313 

Beer,  Wine  &  Liquor 

334,714 

944,783 

226,645 

622,201 

Bldg.  Materials,  Equip.  & 

Fixtures 

112,786 

571,275 

69,738 

288,149 

Confectionery  &  Soft  Drinks 

185,467 

896,272 

214,373 

942,222 

Consumer  Services 

139,566 

652,331 

215,918 

850,966 

Drugs   &  Remedies 

1,615,961 

6,962,236 

2,038,721 

7,600,053 

Food  &  Food  Products 

2,462,116 

10,697,564 

3,368,111 

12,885,669 

Gasoline,  Lubricants  &  Other 

Fuels 

441 ,062 

2,167,192 

401,631 

1,710,456 

Horticulture 

50,728 

84,688 

45,018 

74,188 

Household  Equipment  &  Supplies  385,258 

1,400,527 

614,168 

2,409,647 

Household  Furnishings 

33,688 

224,901 

1 80,735 

735,622 

Industrial  Materials 

69,118 

299,897 

100,130 

583,633 

Insurance 

198,483 

781,856 

167,420 

639,668 

Jewelry,  Optical  Goods  & 

Cameras 

161,431 

511,076 

95,553 

380,480 

Office  Equip.,  Stationery 

&   Writing  Supplies 

133,711 

435,575 

66,580 

283,087 

Publishing   &  Media 

60,388 

241,092 

17,240 

67,592 

Radios,  Tv  Sets,  Phonographs 

&    Musical  Instruments 

1 82,992 

768,597 

124,888 

828,441 

Retail  Stores  &  Direct  by  Mail 

1,236 

4,944 

Smoking  Materials 

808,240 

4,220,219 

1,415,249 

5,464,414 

Soaps,    Cleansers    &  Polishes 

1,358,484 

5,302,634 

1,331,317 

4,964,502 

Sporting  Goods  &  Toys 

294 

Toiletries  &  Toilet  Goods 

1,797,120 

7,266,897 

2,229,379 

9,128,840 

Transportation,  Travel  &  Resorts 

63,228 

269,142 

63,392 

268,989 

Miscellaneous 

720,851 

2,920,083 

417,650 

1,717,768 

TOTAL 

$12,258,214 

$51,643,527 

$14,158,331 

$55,336,131 

Source:  Publishers  Information  Bureau 


Gross  Tv  Network  Time  Sales  by  Product  Groups  for  April 
and  January-April,  1954,  Compared  to  1953 


April 

Jan. -April 

April 

Jan.-AoriP 

1954 

1954 

1953 

1953 

Apparel,   Footwear  &  Access. 

$  281,616 

$  1,330,469 

$  264,974 

$  1,027,527 

Automotive,  Auto.  Supplies  & 

Equipment 

2,330,968 

8,968,071 

1,409,113 

5,485,680- 

Beer,  Wine  &  Liquor 

624,260 

2,212,774 

494,965 

1 ,655,475 

Bldg.  Materials,  Equip.  & 

Fixtures 

181,825 

515,348 

42,000 

73,655 

Confectionery  &  Soft  Drinks 

607,935 

2,572,430 

416,759 

1,995,703 

Consumer  Services 

70,212 

313,121 

75,360 

262,572 

Drugs  &  Remedies 

958,142 

4,576,111 

760,651 

3,276,1  Off 

Food  &  Food  Products 

5,103,578 

19,721,279 

3,287,570 

12,155,561 

Gasoline,  Lubricants  & 

Other  Fuels 

265,098 

1,170,982 

266,454 

1,124,952- 

Horticulture 

11,669 

1 1 ,669 

Household  Equip.  &  Supplies 

2,083,090 

8,815,772 

1,620,429 

5,919,865 

Household  Furnishings 

498,471 

1 ,797,843 

270,284 

1,121,488 

Industrial  Materials 

477,906 

2,044,281 

414,126 

1 ,649,495 

Insurance 

159,080 

608,022 

121,678- 

452,787 

Jewelry,  Optical  Goods  & 

Cameras 

275,355 

957,257 

246,564 

961,923 

Office  Equip.,  Stationery 

&  Writing  Supplies 

432,592 

1,505,668 

154,415 

407,270 

Publishing  &  Media 

9,468 

58,793 

2,925 

170,106- 

Radios,  Tv  Sets,  Phonographs 

&  Musical  (Instruments 

841,032 

2,969,126 

285,300 

1,237,733 

Retail  Stores  &  Direct  by  Mail 

42,345 

23,175 

Smoking  Materials 

3,556,263 

13,622,380 

2,874,283 

1 1 ,264,397" 

Soaps,  Cleansers  &  Polishes 

2,951,808 

10,896,898 

1 ,766,336 

7,255,453 

Sporting   Goods  &  Toys 

28,900 

15,038 

Toiletries  &  Toilet  Goods 

3,520,959 

13,703,738 

2,724,883 

10,727,481 

Transportation  &  Resorts 

61,799 

522,680 

49,668 

210,625 

Miscellaneous 

225,827 

962,078 

208,199 

728,751 

TOTAL 

$25,528,953 

$99,928,035 

$17,756,936 

$69,202,820" 

Source:  Publishers  Information 

Bureau 
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The  personality  and  charm  of  Mar- 
gret  McDonald  has  made  her  the 
favorite  with  thousands  of  Texas 
housewives  through  her  popular 
show,  "What's  Cooking"  .  .  .  now  be- 
ing transmitted  in  full  color. 


"What's  Cooking"  .  .  .  the  popular  after- 
noon show  on  WBAP-TV,  featuring 
Margret  McDonald,  is  now  being  pre- 
sented in  full  color.  Monday  through 
Friday,  WBAP-TV  offers  this  hour  of 
recipes  and  household  hints  in  all  its 
colorful  setting. 

PLUS  . . .  color  for  the  Ann  Alden  Show 
—  an  outstanding  program  featuring 
fashions,  decorating  ideas  and  news  of 
special  interest  to  women  —  Monday 
through  Friday. 


PLUS  .  .  .  the  Bewley  Barn  Dance — color 
galore  for  this  high-rated  western  show 
of  music  and  square  dancing. 

PLUS  .  .  .  Vernon  Isbell  Beauty  School 
showing  the  latest  in  hair  fashions,  even 
green  —  once  a  week. 

AND  .  .  .  August  1,  WBAP-TV  will  be 
transmitting  on  100,000  watts  with  a 
1113-foot  tower-antenna  —  tallest  in 
Texas!  WBAP-TV  —  again  NUMBER 
ONE  in  the  great  Fort  Worth-Dallas 
market! 


THE  STAR-TELEGRAM  STATION  •  abc-nbc.  FORT  WORTH,  TEXAS 

I      AMON  CARTER,  JR.     I      HAROLD  HOUGH  I 

I  President  Director 


CHANNEL 


AMON  CARTER 

Chairman 


AMON  CARTER,  JR.     I      HAROLD  HOUGH     I      GEORGE  CRANSTON 

President  Director  Manager 

FREE  &  PETERS,  Inc.  -  National  Representatives 


ROY  BACUS 

Commercial  Manager 


ROADCASTING 
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FACTS  &  FIGURES 


ARB  RATES  'LUCY' 
AS  YEAR'S  BEST  TV 

THE  /  Love  Lucy  series,  reaching  as  many  as 
50,840,000  viewers  in  a  single  show,  was  the 
most  popular  tv  program  for  1953-54  according 
to  an  American  Research  Bureau  compilation  of 
the  top  10  shows  from  its  monthly  national 
audience  studies  of  the  past  eight  months. 
Lucy  is  in  first  place  for  the  second  year,  with 
Dragnet  in  second  and  You  Bet  Your  Life  third. 
This  years's  top  10  has  three  newcomers:  Jackie 
Gleason  Show,  The  Life  of  Riley  and  Toast  of 
the  Town.  Displaced  from  the  honored  circle 
are:  Show  of  Shows,  Comedy  Hour  and  What's 
My  Line?.  The  top  listings  for  the  October 
through  May  season: 


Program 

Network 

Season  Rat 

1. 

1    Love  Lucy 

CBS 

63.1 

2. 

Dragnet 

NBC 

61.0 

3. 

You   Bet  Your  Life 

NBC 

53.6 

4. 

Talent  Scouts 

CBS 

47.9 

5. 

Jackie  Gleason 

CBS 

46.4 

6. 

Milton  Berle 

NBC 

44.7 

7. 

Life  of  Riley 

NBC 

43.1 

8. 

Godfrey  and  Friends 

CBS 

42.9 

9. 

Our  Miss  Brooks 

CBS 

40.7 

10 

Toast  of  the  Town 

CBS 

40.2 

'Lucy'  and  'Dragnet' 
Lead  Trendex,  Nielsen 

CBS-TV's  /  Love  Lucy  and  NBC-TV's  Dragnet 
continue  to  dominate  the  ratings  picture  for 
tv  network  shows,  according  to  Trendex  ratings 
(for  June  1-7)  and  Nielsen-Ratings  (for  two 
weeks  ending  May  22). 


TRENDEX 

I  Love  Lucy  (CBS) 
Dragnet  (NBC) 
Jackie  Gleason  (CBS) 
This  Is  Your  Life  (NBC) 
Talent  Scouts  (CBS) 
Toast  of  The  Town  (CBS) 
Godfrey's   Friends  (CBS) 
Red  Buttons  (CBS) 
You  Bet  Your  Life  (NBC) 
Fireside  Theatre  (NBC) 

NIELSEN-RATINGS 

NUMBER   OF  TV   HOMES  REACHED 

Rank  Program 
1     I  Love  Lucy  (CBS) 
Dragnet  (NBC) 
Bob  Hope  Show  (NBC) 
Ford  Theater  (NBC) 
Goodyear  Tv  Playhouse  (NBC) 
Pabst  Blue  Ribbon  Bouts  (CBS) 
Jackie  Gleason  Show  (CBS) 
You  Bet  Your  Life  (NBC) 
Colgate  Comedy  Hour  (NBC) 
Red  Buttons  (CBS) 


2. 
3 
4 
5 
6 
7 
8 
9 
10 


%  OF  TV  HOMES  REACHED 
PROGRAM  STATION  BASIS 


Rank  Program 

1  I  Love  Lucy  (CBS) 

2  Dragnet  (NBC) 

3  Bob  Hope  Show  (NBC) 

4  Ford  Theater  (NBC) 

5  Jackie  Gleason  Show  (CBS) 

6  Goodyear  Tv  Playhouse  (NBC) 

7  Arthur  Godfrey's  Scouts  (CBS) 

8  This  Is  Your  Life  (NBC) 

9  You  Bet  Your  Life  (NBC) 

10    Pabst  Blue  Ribbon  Bouts  (CBS) 

Copyright  1954  by  A.  C.  Nielsen  Co. 


39.0 
37.8 
32.5 
31.6 
29.8 
29.8 
29.2 
28.7 
27.1 
26.8 


Homes 
(000) 
16,959 
13,518 
12,317 
11,321 
10,929 
10,820 
10,780 
1 0,693 
10,551 
10,304 


Homes 
% 
58.5 
48.4 
45.1 
42.4 
40.3 
39.3 
38.8 
38.6 
38.0 
37.9 


Arizona  College  Finds 
Phoenix  Radio  at  98.5% 

RADIO  home  saturation  in  Greater  Phoenix 
is  98.5%,  or  96.6%  for  the  entire  area  covered 
in  a  radio-tv  survey  conducted  by  the  Bureau 
of  Business  Services  at  Arizona  State  College. 
Television  saturation  has  reached  66%  in  the 
Greater  Phoenix  area,  it  was  found,  ranging 
downward  in  outlying  counties  to  bring  an 
overall  saturation  of  57.6%. 

Whereas  only  2.3%  of  tv  homes  in  the  entire 
sample  area  have  more  than  one  television  set, 
53%  of  radio  homes  have  more  than  one  radio 


receiver,  or  an  average  of  1.8  sets  per  home, 
according  to  the  college  survey. 

On  the  basis  of  the  total  sample,  42.54%  of 
homes  read  only  the  Phoenix  morning  paper, 
29.10%  read  only  the  Phoenix  evening  paper 
and  12.93%  read  both  Phoenix  papers.  In  the 
Greater  Phoenix  area,  the  figures  were  20.11%, 
34.62%  and  15.38%  respectively. 

A  study  of  newspaper  readership  among  tv 
set  owners  showed  41.20%  of  tv  homes  read- 
ing only  the  morning  paper,  31.75%  the  eve- 
ning paper  and  16.20%  both  local  papers.  The 
Greater  Phoenix  figures  were  40.50%,  33.06% 
and  18.73%  respectively. 

In  the  total  sample  area,  46.08%  said  they 
received  their  radio  program  information  from 
newspaper  schedules  compared  to  46.43%  who 
obtained  it  by  dialing  from  one  station  to 
another.  Newspaper  advertisements  accounted 
for  4.46%,  newspaper  columnists  for  1.57%, 
fan  magazines  for  2.82%  and  radio  spot  an- 
nouncements for  0.39%.  Tv  program  informa- 
tion came  as  follows:  Newspaper  schedule 
71.66%,  dialing  25.97%,  newspaper  ads  9%, 
tv  spots  8.80%,  tv  fan  magazines  6.54%  and 
newspaper  columnists  5.19%. 

Brown  to  Head  Committee 
On  Integrated  Media  Study 

LYNDON  C.  BROWN,  vice  president.  Dancer- 
Fitzgerald-Sample,  has  been  named  chairman 
of  a  committee  to  develop  a  design  for  audi- 
ence studies  of  major  media  on  an  integrated 
basis,  the  Advertis- 
ing Research  Foun- 
dation announced 
■  last  Wednesday.  The 
committee  is  tripar- 
tite, with  members 
from  advertiser,  ad- 
vertising agency  and 
advertising  media 
subscribers. 

Members  are: 
Donald  B.  Arm- 
strong Ir.,  McCann- 
Erickson;  Hugh  M. 
Beville  Jr.,  NBC;  G. 
S.  Brady,  General 
Foods  Corp.;  H.  D.  Everett  Jr.,  Ford  Motor 
Co.;  Stanley  T.  Frame,  National  Biscuit  Co.; 
Paul  E.  J.  Gerhold,  Foote,  Cone  &  Belding; 
Donald  M.  Hobart,  Curtis  Pub.  Co.;  Gordon 
A.  Hughes,  General  Mills;  Roger  Humphries, 
Procter  &  Gamble  Co.;  Arno  H.  Johnson,  T. 
Walter  Thompson  Co.;  Pierre  Martineau,  Chi- 
cago Tribune;  A.  Edward  Miller,  Life  Maga- 
zine; Raymond  A.  Robinson,  Crowell-Collier 
Pub.  Co.;  C.  A.  Strangby,  S.  C.  Johnson  &  Son; 
John  C.  Spurr,  McGraw-Hill  Pub.  Co.;  G. 
Maxwell  Ule,  Kenyon  &  Eckhardt;  Alfred 
Whittaker,  Benton  &  Bowles. 

ARF's  Kobak  Cites  Need 
For  increased  Research 

"TOO  SMALL  a  percentage  of  the  advertising 
and  selling  dollar  is  being  spent  to  find  out  more 
about  how  to  make  advertising  and  sales  ex- 
penditures more  effective,"  Edgar  Kobak,  presi- 
dent, Advertising  Research  Foundation,  said 
Wednesday  at  the  annual  convention  of  the 
Canadian  Proprietary  Assn.  at  the  Thousands 
Islands  Club,  Alexandria  Bay,  N.  Y. 

"Television  brings  people  to  your  sales  mes- 
sage," he  said,  "but  better  research  is  needed  to 
make  the  message  more  effective.  Remember — 
television  reaches  millions  of  eyes  and  ears,  but 
your  copy  has  to  open  the  minds." 


MR.  BROWN 
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 TRADE  ASSNS.  

TV  CODE  CITED 
AS  EFFECTIVE 

John  Fetzer,  chairman  of  the 
NARTB  Code  Review  Board, 
lists  benefits  accrued  from  ad- 
herence to  code  in  address  to 
U.  of  Michigan  Institute  on 
Communications  Media. 

OPERATION  of  the  NARTB  Television  Co 
supported  by  225  stations  and  the  four  tv  r 
works,  "is  having  a  salutary  effect  upon  most 
the  stations  not  listed  as  code  subscribers, 


MR.  TOWER  MR.  FETZER 


cording  to  John  E.  Fetzer,  head  of  the  Fet  ; 
station  group  and  chairman  of  the  NAR1 
Code  Review  Board.  jl 

Mr.  Fetzer.  and  Charles  H.  Tower,  NAR  !l 
acting  labor  relations  manager,  addressed  !&■: 
U.  of  Michigan  Law  School  Institute  on  Cc  i- 
munications  Media  last  week,  with  the  laijn 
predicting  a  "bright  future"  for  television  i&. 
a  nation  "stronger  economically,  wiser  politii  * 
ly  and  richer  spiritually  because  of  it." 

Others  addressing  institute  included  F  J 
Comr.  E.  M.  Webster  and  General  Coin  I 
Warren  E.  Baker. 

In  his  review  of  the  television  code  Mr.  Fet  r 
listed  some  of  the  benefits  that  have  come  fr  l 
adherence  to  its  program  and  commer  1 
clauses.  One  network,  he  said,  has  reviev  1 
over  6,000  motion  picture  films,  with  neclp 
200  rejected  in  entirety  and  hundreds  of  ott 
edited  "to  remove  what  might  be  felt  to  be 
jectionable  material." 

Monitoring  Report 

Reviewing  the  board's  monitoring  activity,Ei 
told  of  a  checkup  on  about  30  top  progra 
"Reports  of  this  monitoring,  wherein  they 
dicated  some  question  of  relationship  to 
code,  were  fowarded  to  the  proper  code  si 
scriber,"  he  said.   "Then,  a  short  time  tin' 
after,  these  same  shows  were  re-checked 
monitored  a  second  time.  It  is  important  to  n 
that  in  more  than  half  of  these  programs,  wh '! 
there  may  have  been  some  question  as  to  til 
compliance,  the  subscriber  had  moved  upon 
own  volition  to  make  needed  corrections. 

"It  is  fundamental  to  the  voluntary  policy 
this  self-regulatory  procedure  to  tell  you  t 
on  the  basis  of  the  monitoring  reports,  alo 
the  stations  and  networks  took  voluntary  c 
rective  action." 

Mr.  Tower,  in  reviewing  tv's  economic  pr  j 
lems,  said  gross  revenue  has  grown  from  $6 
million  in  1949  to  $689  million  in  1953, 
increase  of  1,000%.  He  compared  advertis 
gains  for  media  this  way:  "The  average  tv 
crease  per  year  in  the  last  five  years  has  b< 
88%.   The  newspaper  volume  over  the  s~ 
period  has  jumped  39%  at  a  yearly  aver; 
increase  of  8.5%.    Magazines  have  shown 
35%  rise  with  an  average  increase  of  7.7: 
Radio  is  up  13%  over  the  1939  figure  with1 

Broadcasting    •  Telecasti 


average  increase  of  3%  per  year.  The  average 
rate  of  increase  for  all  media  during  the  period 
w  as  10.79c  per  year.  Excluding  television  reve- 
nue, the  average  has  been  8.5%.  These  figures 
show  that  on  an  overall  basis  tv  has  been  paid 
for  by  new  advertising  dollars,  not  by  a  re- 
duction in  expenditures  for  other  media." 

As  to  radio,  which  "was  assigned  to  the  ash- 
can  by  a  good  many  people  including  some 
broadcasters,  in  1949  and  1950,"  Mr.  Tower 
said  "patterns  of  doing  business  are  changing 
hut  it  is  still  a  great  low-cost  media  buy.  Enough 
investors  have  thought  well  enough  of  radio 
during  the  past  three  years  to  put  into  operation 
approximately  350  new  am  stations.  In  the  first 
quarter  of  1954,  estimated  sales  of  radio  sets 
by  manufacturers  amounted  to  2.5  million  units 
— almost  a  million  mere  than  the  number  of  tv 
sets  sold  during  the  same  period.  If  radio  is 
dead,  a  lot  of  people  haven't  read  the  funeral 
Notice." 

Fourth  in  3-Station  Market 

Among  tv  problems  he  listed  the  "fourth  sta- 
tion in  a  three-station  market"  and  "the  tv 
station  in  Horseshoe  Corners."  A  minimum 
cost  of  operating  a  tv  station  might  be  $350,000 
to  $400,000  per  year  for  the  small  station  in  a 
small  market,  he  said,  ranging  upward  in  larger 
markets.  A  minimum  cost  might  run  as  low 
as  $175,000  or  $200,000,  with  an  integrated 
radio  tie-in,  economic  network  service  and  other 
ideal  conditions.  He  predicted  color  will  mean 
as  much  to  tv  as  sound  did  to  the  movies  but 
it,  too,  will  bring  special  economic  problems 
because  of  high  costs. 

Comr.  Webster  discussed  problems  in  the  non- 
broadcast  fields,  particularly  mobile  and  point- 
to-point  radio  industries. 

Mr.  Baker  related  basic  reasons  underlying 
regulation  of  the  radio  and  tv  broadcasting  in- 
dustries because  of  frequency  scarcity.  He  noted 
they  are  not  monopolies  like  light  and  power 
companies  and  hence  subject  to  regulation  on 
that  account. 

Since  granting  a  license  to  one  applicant  for 
radio  or  tv  has  the  effect  of  protecting  the 
grantee  from  competition  of  another  in  using 
.the  same  facility,  Mr.  Baker  indicated,  "the 
price  of  success  is  responsibility.  Whether  the 
responsibility  is  discharged  can  be  ascertained 
in  part  by  examining  program  content." 

FCC's  'Continuing  Obligation' 

In  view  of  the  short  license  period  set  by 
Congress,  he  said,  FCC  has  a  "continuing  ob- 
ligation" to  review  service  to  the  public,  which 
is  not  censorship,  prohibited  by  the  Communica- 
tions Act.  He  explained: 

Congress,  in  delegating  these  duties  to  the 
Commission  denied  it  one  important  but  not 
easily  definable,  power.  In  passing  the  Com- 
munications Act,  it  specifically  prohibited  the 
Federal  Communications  Commission  from  cen- 
soring material  broadcast  by  any  broadcasting 
station.  What  is  meant  by  censorship?  Certainly 
Congress  intended  to  exclude  the  Commission 
from  the  role  played  by  the  Roman  censor,  who 
as  public  inspector  of  morals  and  conduct,  at  one 
period  extended  his  heavy  hand  to  include  pro- 
hibition of,  and  specific  punishment  for,  devia- 
tions from  the  norm  in  matters  extending  to 
dress,  speech  and  mannerism.  Certainly  Congress 
intended  to  prevent  the  Commission  from  be- 
coming a  group  of  government  officials  primarily 
concerned  with  wielding  their  heavy  blue  pencils 
over  every  prospective  script. 

While  I  am  not  certain  that  everyone  will  agree 
with  my  definition  of  censorship,  it  seems  to  me 
that  'censorship',  in  the  20th  century  connotes 
the  making  known  to  an  individual  either  by 
general  or  specific  rule  that  material  which  he 
intends  to  broadcast,  or  publish,  is  not  approved, 
coupled  with  explicit  prohibition,  or  the  implicit 
promise  that  if  the  material  is  broadcast  despite 
this  disapproval,  public  sanction  will  follow. 
Therefore,  I  do  not  believe  that  one  can  be 
censoring  when  in  the  process  of  determining 
whether  it  is  in  the  public  interest  for  a  partic- 
ular person  to  be,  or  continue  to  be,  a  licensee, 
past  or  prospective  program  policies,  rather  than 
specific  programs,  are  evaluated.  Of  course,  it 
is  possible  that  this  type  of  evaluation  may  result 
in  abuse  of  the  licensing  authority  if  licenses 
are  denied  because  of  actions  which  reasonable 
men  would  not  consider  relative  to  the  public 
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*ln  the  top  ten  markets  surveyed  by  C.  E.  Hooper,  Inc., 


February-April,  1954,  there  were  no  higher  daytime  Hooperatings 
than  WERE's  peak  audience.  The  markets  surveyed  were  New  York, 
Chicago,  Los  Angeles,  Philadelphia,  Boston,  Detroit,  St.  Louis, 
San  Francisco,  Oakland,  Cleveland  and  Baltimore.  This  tremendous 
audience  was  measured  before  the  normal  upsurge  from  the 
Cleveland  Indians'  broadcasts  carried  exclusively  by  WERE. 

Dynamic  proof  that  WERE  is  vital  in 
Northeastern  Ohio  the  year 'round! 


D 


CLEVELAND,  OHIO 


HOOPER  Cleveland  Radio  Aud  ience  Index  February-April,  1954 
proves  WERE's  Share  of  Radio  Audience  is  first  afternoons  and 
evenings  every  day. 

NIELSEN  (Number  1)  states  WERE  covers  more  homes  monthly 
than  any  other  radio  station  daytime  and  nighttime  in  Cleveland 
and  the  five  surrounding  counties. 

PULSE  showed  that  WERE  is  the  only  Cleveland  radio  station 
that  has  gained  audience  in  the  overall  morning,  noon  and  night 
PULSE,  Monday  thru  Friday. 


RICHARD  M.  KLAUS,  Gen.  Mgr. 

Represented  by  VENARD,  RINTOUL  &  McCONNELL 


Mi 


TRADE  ASSNS 


OFFICIAL  Washington  took  part  in  a  reception  honoring  Bette  Doolittle  of  NARTB, 
recently  elected  eastern  vice  president  of  American  Women  in  Radio  &  Television. 
Among  the  guests  were  (I  to  r)  Rep.  Joseph  P.  O'Hara  (R-Minn.);  Mrs.  Gertrude  Brod- 
erick,  radio-tv  education  specialist,  Dept.  of  Health,  Education  &  Welfare;  FCC  Comr. 
Robert  T.  Bartley;  Miss  Doolittle;  Robert  K.  Richards,  NARTB  administrative  vice  presi- 
dent; FCC  Comr.  Frieda  B.  Hennock;  Rep.  Lenor  K.  Sullivan  (D-Mo.). 


interest.  However,  any  arbitrary  abuse  of  discre- 
tion is  a  matter  with  which  I  am  sure  the  courts 
are  capable  of  dealing. 

Mr.  Baker  felt  FCC  "has  rather  success- 
fully navigated  the  narrow  path  between  ex- 
cessive interference  with  radio  and  television 
management  on  the  one  hand,  and  abandonment 
of  any  pretense  of  protecting  the  public  interest 
on  the  other.  The  path  may  have  wavered  at 
times,  but  considering  the  differences  of  opinion 
and  taste  that  reasonable  men  can  honestly 
embrace,  the  Commission  has  been  remarkably 
steadfast." 

Complimenting  progress  of  radio-tv  in  the 
U.  S.,  he  concluded: 

This  fine  network  of  communications  is  per- 
haps the  most  effective  media  in  a  country  which 
must  take  responsibility  for  world  leadership. 
It  both  deserves  and  needs  the  highest  standard 
of  programming  that  can  be  made  available.  If 
the  broadcasting  industry  cannot,  itself,  meet  this 
challenge,  public  demand  may  well  result  in 
additional  government  regulation. 

I  do  not  presume  to  suggest  what  part  of  this 
challenge  should  be  met  by  self-restraint  and 
real  public  service  thinking  on  the  part  of  in- 
dividual station  management,  or  what  part  by 
enlightened  network  programming,  any  more 
than  I  would  offer  advice  as  to  what  place  should 
be  carved  out  for  self -regulation  by  an  associa- 
tion of  broadcasters — I  would  not  care  to  com- 
ment on  such  details  as  whether  sanctions  by  the 
association  should  or  should  not  be  made  possible 
or  in  fact  whether  they  legally  could  be  imposed. 

I  only  say  that  I  believe  the  broadcasting  in- 
dustry, both  individually  and  as  a  group,  have 
the  necessary  knowledge  and  talent  to  enable 
them  to  determine  what  programming  is  in  the 
best  interests  of  the  public  IF  they  wish  to  use 
those  abilities. 

Koster  Heads  R.  I.  Assn. 

H.  WILLIAM  KOSTER,  general  manager  of 
WPJB  Providence,  R.  I.,  has  been  elected  presi- 
dent of  the  Rhode  Island  Radio  &  Television 
Broadcasters  Assn. 
Others  elected  were 
Norman  H.  Gittle- 
son,  manager  of 
WJAR-TV  Provi- 
dence, vice  president, 
and  A.  N.  Arm- 
strong, manager  of 
WEAN  Providence, 
secretary  -  treasurer. 
The  association  in- 
cludes representa- 
tives of  all  11  radio 
and  two  tv  stations 
in  the  state.  Mr. 
Koster  succeeds 
Mowry  Lowe  of  WEAN  Providence  as  presi- 
dent. Mr.  Gittleson  moved  up  from  the  post 
of  secretary-treasurer. 
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NARTB  BOARDS  MEET 
IN  D.C.  THIS  WEEK 

Convention  committee's  con- 
sideration of  a  site  for  the 
1955  meeting  is  included  in 
the  scheduled  agenda. 

SUMMER  meeting  of  the  NARTB  combined 
boards  will  open  Wednesday  in  Washington, 
with  three  days  of  separate  and  joint  sessions 
on  the  schedule.  Board  committees  and  the 
convention  committee  will  meet  today  (Mon- 
day) and  tomorrow. 

The  Television  Code  Review  Board  will 
meet  today,  with  two  new  members  sitting  for 
the  first  time.  Chairman  John  E.  Fetzer,  WKZO- 
TV  Kalamazoo,  Mich.,  will  preside.  Joining 
the  board  officially  will  be  William  B.  Quarton, 
WMT-TV  Cedar  Rapids,  Iowa,  and  G.  Richard 
Shafto,  WIS-TV  Columbia,  S.  C. 

The  convention  committee  will  consider  sites 
for  the  1955  convention.  Tentatively  Washing- 
ton has  been  proposed  as  the  meeting  site,  but 
support  for  Chicago  is  based  on  its  central 
location  and  hotel  facilities.  Kenyon  Brown, 
KWFT  Wichita  Falls,  Tex.,  is  chairman  of  the 
committee. 

A  number  of  district  and  at-large  directors 
will  sit  for  the  first  time,  along  with  two  new 
tv  directors  [B*T,  June  7], 

Chairmen  of  the  Radio  and  Tv  Boards  will 
be  elected.  President  Harold  E.  Fellows  has 
been  serving  as  full  board  chairman  since  re- 
tirement of  Judge  Justin  Miller  last  April  1. 
Judge  Miller  also  sat  as  radio  chairman.  Robert 
D.  Swezey,  WDSU-TV  New  Orleans,  is  chair- 
man of  the  tv  group. 

The  Tv  Board  meets  Wednesday,  followed  by 
the  Radio  Board  Thursday  and  the  combined 
boards  Friday. 

John  F.  Meagher,  KYSM  Mankato,  Minn., 
has  resigned  as  District  11  director  to  join 
NARTB  as  radio  vice  president  [B»T,  May  24 
et  seq.]  He  assumed  his  new  post  last  Tuesday. 
The  board  vacancy  will  be  filled  this  summer  by 
mail  ballot.  Eligibility  certification  forms  were 
mailed  to  District  1 1  members  last  week  by 
C.  E.  Arney  Jr.,  secretary-treasurer,  returnable 
June  28.  Eligibility  list  and  nominating  forms 
will  be  mailed  July  2,  returnable  July  16. 
Ballot  forms  will  be  sent  July  21  and  must  be 
mailed  Aug.  4,  with  the  new  director  to  be 
announced  Aug.  6. 


REMOTE  OPERATION 
CITED  AT  FAB  MEET  j 

Walker   tells    Floridians  that 

NARTB  will  seek  extension  of 

remote  operation  privileges  to 

more  stations. 

PETITION  to  extend  remote  control  of  trans- 
mitters to  directional  and  highpower  broadcast 
stations  will  be  filed  with  the  FCC  by  NARTB, 
according  to  A.  Prose  Walker,  NARTB  en- 
gineering manager.  Addressing  the  Florida 
Assn.  of  Broadcasters  at  its  Thursday-Saturday 
meeting,  held  at  Miami  Beach,  Mr.  Walker  ex- 
plained  advantages  of  remote  control,  now 
permitted  on  am  and  fm  stations  up  to  and 
including  10  kw. 

Herschel  Graves,  WTAL  Tallahassee,  FAB 
president,  presided  at  the  three-day  meeting, 
which  was  preceded  by  a  meeting  of  the  ad- 
visory council  and  a  board  dinner.  Seventy 
delegates  were  registered. 

Thursday  speakers  included  Curtis  L.  Plum- 
mer,  chief  of  the  FCC  Broadcast  Bureau;  Reg 
Rollinson,  general  manager  of  Station  Repre- 
sentatives Assn.  Crusade  for  Spot  Radio,  and 
Mr.  Walker.  Friday's  agenda  included  Rae  O. 
Weimer,  U.  of  Florida,  journalism-communica- 
tions school  director;  Eddie  Cubbins,  athletic 
manager,  Florida  State  U.  and  election  of 
officers.  Business  meeting  was  held  Saturday 
morning. 

Mr.  Walker  related  how  remote  control 
equipment  had  paid  for  itself  within  a  half- 
year  at  some  stations.  He  told  of  a  station 
that  estimates  1953  savings  at  over  $5,000  and 
another  that  realized  an  immediate  saving  of 
$720  a  month.  The  campaign  to  obtain  the 
remote  control  ruling  was  spearheaded  by 
NARTB. 

Remote  Tv  in  Prospect 

Many  station  case  histories  show  there  are 
no  more  outages  and  in  many  instances  fewer 
than  with  conventional  operation.  Mr.  Walker 
said  the  day  may  come  when  it  will  be  feasible 
to  operate  tv  transmitters  by  remote  control. 

Conceding  there  are  some  problems  in  re- 
motely controlling  a  directional  antenna,  Mr. 
Walker  said,  "there  are  no  compelling  reasons 
why  most  of  these  antenna  systems  could  not 
and  should  not  be  operated  from  a  remote 
point  if  the  stations  can  assure  the  FCC  that 
the  terms  of  their  licenses  will  not  be  violated." 

As  to  high-power  transmitters,  remote  con- 
trol is  easier  primarily  because  of  the  automatic 
devices  built  into  such  equipment,  he  said.  He 
doubted  if  remote  observation  of  current  and 
phasing  values  for  a  directional  array  will  defy 
solution,  noting  that  it  is  done  in  Canada  and 
Great  Britain.  He  suggested  it  may  be  wise 
to  ask  for  directional  remotes  on  a  case-by-case 
basis,  and  urged  broadcasters  to  develop  experi- 
mental data.  Delaying  action  may  be  taken  by 
unions  at  the  station  level,  he  cautioned,  but 
pointed  to  the  inevitable  progress  of  technology 
and  the  improved  station  operating  efficiency. 

"Radio  will  always  be  an  essential  part  of 
any  well-rounded  broadcast  program  to  offer 
hard  selling,  high-frequency,  low-cost  commer- 
cials," Mr.  Rollinson  said.  Despite  the  present 
preoccupation  of  advertisers  and  agencies  with 
television,  he  reminded,  "when  the  shakedown 
cruise  is  over  and  all  media  seek  their  kvel, 
I  firmly  believe  that  where  tv  dollars  come  from 
other  appropriations  they  will  come  from  the 
other  visual  media — magazines  and  news- 
papers." 

Pointing  out  that  tv  is  not  now  national  and 
"can  never  expect  to  reach  the  100%  penetra- 
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tion  of  radio  in  terms  of  number  of  homes, 
number  of  sets  per  home,  auto  sets,  portables 
and  at  work  sets,"  Mr.  Rollinson  noted  that  a 
busy  young  housewife  and  mother  has  little 
time  for  tv,  especially  in  the  daytime.  A  pilot 
audience  survey  conducted  by  the  Crusade  in 
New  York,  he  reported,  revealed  that  during 
the  morning  hours,  9  a.m.  to  noon,  there  were 
four  women  radio  listeners  for  each  tv  viewer. 
From  noon  to  3  p.m.,  radio  led  tv  by  better 
than  two  to  one.  The  next  three  hours,  3-6 
p.m.,  found  radio  leading  by  lVi  to  one.  From  6 
to  9  p.m.,  radio  and  tv  had  equal  audiences. 

Mr.  Rollinson  stated  that  tv  costs  are  well 
above  those  of  radio,  both  for  time  and  pro- 
duction. A  recent  survey  of  one-minute  an- 
nouncement rates  of  50  tv  stations,  he  reported, 
showed  a  time  cost  ratio  ranging  from  4-1  to 
25-1,  with  an  average  of  tv  costs  over  radio 
of  10-1. 

Noting  that  during  1953  the  volume  of  spot 
and  local  radio  business  was  sufficient  to  lift 
the  total  to  a  new  all-time  high  for  radio, 
despite  a  decline  in  network  billings,  Mr. 
Rollinson  said  that  stronger  local  programming 
deserved  a  large  part  of  the  credit  for  the 
upswing  in  local  and  national  spot  business. 
He  cited  the  outstanding  success  of  Life 
magazine  in  using  local  personalities  to  ad  lib 
commercials,  the  report  that  Halo  has  hit  an 
all-time  high  in  sales  after  six  months  in  spot 
radio  and  the  phenomenal  sales  results  Maxwell 
House  is  deriving  from  its  saturation  spot  buy- 
ing pattern. 

16  AIMS  Members  Meet 
In  New  Hampshire  Session 

WAYS  of  building  sales  of  independent  stations 
in  larger  areas  were  discussed  Monday-Tuesday 
at  the  summer  meeting  of  the  Assn.  of  Inde- 
pendent Metropolitan  Stations,  held  at  Went- 
worth-by-the-Sea,  Portsmouth,  N.  H.  Presiding 
was  T.  S.  Marshall,  president  of  WOLF  Syra- 
cuse, N.  Y. 

Sixteen  stations  were  represented  at  the  meet- 
ing. Shirtsleeve  discussions  covered  methods 
of  building  station  profits,  program  and  audi- 
ence development,  personnel  training,  employe 
relations  and  how  to  sell  local,  regional  and 
national  advertising. 

AIMS  members  were  optimistic  about  radio 
prospects  in  metropolitan  markets.  A  resolu- 
tion was  adopted  lauding  Robert  D.  Enoch, 
WXLW  Indianapolis,  for  his  organizational 
work  on  behalf  of  the  association,  including 
drafting  of  by-laws.  Mr.  Enoch  is  AIMS  vice 
chairman.  New  members  accepted  were  Robert 
Leder,  WINS  New  York,  and  Willard  Doherty, 
WDOK  Cleveland. 

Next  AIMS  meeting  will  be  held  Oct.  11-12 
at  French  Lick  Springs,  Ind.  lohn  Hurley, 
WNEB  Worcester,  Mass.,  was  in  charge  of  ar- 
rangements for  last  week's  meeting. 

Florida  Daytimers  Organize 

FLORIDA  branch  of  Daytime  Broadcasters 
Assn.  was  formed  Thursday,  opening  day  of 
the  annual  meeting  of  Florida  Assn.  of  Broad- 
casters, held  at  Miami  Beach  (story  page  58D). 
lack  S.  Younts,  WEEB  Southern  Pines,  N.  C, 
conducted  the  organizational  meeting  as  a 
director  of  DBA. 

The  Florida  group  endorsed  DBA  actions 
taken  during  the  meeting  held  at  Chicago  in 
May  and  voted  to  conduct  a  membership  drive. 
Named  to  the  steering  committee  were  Arthur 
Mundorff,  WPIN  St.  Petersburg,  chairman;  E. 
Fisher  Darden,  Murray  C.  Tillman,  WARN 
Fort  Pierce;  Jim  Kirk,  WMOP  Ocala;  G.  Max 
Kimbrel,  WIPC  Lake  Wales;  George  Friend, 
WPLA  Plant  City;  Herbert  Schorr,  WFFC 
Miami,  and  Ben  Letson,  WCNH  Quincy. 


fiet  your  sights  lor 

a  double  sales  vision 
in  Memphis! 


WMC  covers  the  Mid-South  with  its  new  640  ft. 
tower.  With  its  modern  half-wave  antenna  WMC 
broadcasts  a  stronger  signal  at  distances  of  65  miles  and 
beyond  than  stations  with  50,000  watts  from  1.000  KC 
to  1,500  KC.  This  clear  signal  goes  throughout  the  Mid- 
South  ...  a  two-billion  dollar  plus  market. 

Greater  power  on  WMCF  with  cfear  reception. 

Now  the  most  powerful  station  in  the  Mississippi  Valley, 
WMCF  operates  on  maximum  permitted  power  of  300,- 
000  watts  from  a  987  ft.  tower,  simultaneously  with 
WMC's  schedule.  WMCF  gives  clear  reception  to  thou- 
sands of  FM  set  owners. 

You're  set  for  sales  in  the  Mid-South  with  WMC 
and  WMCF.  For  availabilities,  write,  wire  or  phone 
your  nearest  Branham  man. 


Memphis 

NBC— 790  K.C. 


5000  Watts 


National  representatives,  The  Branham  Company 

WMCF  300  KW  simultaneously  duplicating  AM  schedule 
WMCT  First  TV  station  in  Memphis  and  the  Mid-South 

Owned  and  Operated  by  the  Commercial  Appeal 


Broadcasting 


Telecasting 
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RETMA  CONVENTION  REFLECTS  OPTIMISM 
FOR  ORGANIZATION,  INDUSTRY  FUTURE 

Glen  McDaniel  is  re-elected  president  and  general  counsel  of  manu- 
facturers' association.  A  $630,143  budget  reportedly  is  under  con- 
sideration for  the  upcoming  fiscal  year. 

means  satisfied  the  public  demand  for  black- 
and-white  receivers  at  favorable  price." 

Mr.  McDaniel  lauded  the  work  of  RETMA's 


MR.  McDANIEL 


THE  Radio-Electronics-Television  Mfrs.  Assn. 
is  now  "better  organized  to  serve  all  segments 
of  industry"  and  has  "just  begun  a  new  era  of 
greater  service"  with  prospect  of  still  greater 
growth. 

In  a  general,  long-range  sense,  these  words 
by  RETMA  President  Glen  McDaniel  reflected 
the  mood  and  spirit  of  the  association  at  its 
30th  anniversary 
convention  in  Chi- 
cago last  week.  Con- 
vention was  held  at 
the  Palmer  House 
June  15-17. 

Mr.  McDaniel  was 
re-elected  president 
and  general  counsel. 
Max  B-alcom,  direc- 
tor-consultant of 
Sylvania  Products 
Co.,  was  elected 
board  chairman,  suc- 
ceeding Robert  C. 
Sprague,  Sprague 
Electric  Co.  Leslie  F.  Muter,  The  Muter  Co., 
was  re-elected  treasurer  and  James  D.  Secrest 
was  re-elected  executive  vice  president. 

In  other  moves  the  new  board  elected  Fred 
Lack,  Western  Electric  Co.,  chairman  of  the 
electronics  industry  committee,  and  H.  Leslie 
Hoffman,  Hoffman  Radio  Corp.,  head  of  the 
radio-television  industry  committee,  succeeding 
Mr.  Balcom,  one-time  RETMA  president. 

It  was  understood  that  RETMA's  finance  com- 
mittee recommended — and  that  the  new  board 
approved— a  budget  of  $630,143  for  the  1954- 
55  fiscal  year,  with  a  resultant  saving  of  $114,- 
192  under  the  current  year.  The  reduction  was 
attributed  to  elimination  of  work  on  some  activi- 
ties. 

RETMA  hopes  to  have  the  final  draft  of  a 
letter  next  week  placing  itself  on  record  as  to 
whether  receivers  should  be  clearly  marked  as 
capable  of  receiving  vhf  or  both  uhf-vhf. 

Against  Hinshaw  Bill 

Similarly,  the  association  is  expected  to  side 
with  FCC  and  others — notably  Zenith  Radio 
Corp. — to  urge  rejection  of  the  subscription 
tv-common  carrier  measure  authored  by  Rep. 
Carl  Hinshaw  (R-Calif.).  The  letter  will  be 
filed  shortly  with  the  House  Interstate  &  For- 
eign Commerce  Committee,  to  which  it  was 
referred. 

Mr.  McDaniel's  annual  report  highlighted 
the  membership  luncheon  Thursday. 

Production  of  tv  receivers  and  profits  of 
manufacturers  so  far  this  year  have  trailed 
this  time  last  year,  Mr.  McDaniel  acknowledged, 
but  retail  sales  the  first  four  months  have 
reached  the  highest  level  for  that  period  in 
history.  With  inventories  down,  the  set  in- 
dustry is  more  stable  today  than  it  has  been. 

Turning  to  colorcasting,  Mr.  McDaniel 
stated: 

"The  color  television  market  has  been  slow 
in  developing,  as  was  expected,  but  there  are 
present  indications  that  it  will  gain  momentum 
during  the  coming  fall  and  winter.  I  believe 
we  can  look  forward  to  a  steadily  growing 
color  market.  Meanwhile,  black-and-white  sales 
also  should  rise  substantially  this  fall  since  by 
all  indications  the  advent  of  color  has  by  no 


new  uhf  policy  committee  in  helping  him  to 
prepare  the  industry's  defense  before  the 
Senate  Communications  Subcommittee  investi- 
gating uhf  problems. 

Among  RETMA  "achievements"  for  the  past 
fiscal  year,  Mr.  McDaniel  cited  adoption  by 
FCC  of  compatible  color  tv  standards  worked 
out  by  the  National  Television  Systems  Com- 
mittee, under  aegis  of  RETMA;  development  of 
a  cooperative  industry  program  for  limiting 
spurious  radiation  of  tv  receivers;  Voice  of 
Democracy  contest:  favorable  response  to  its 
"Kite  and  Key"  publication;  fifth  report  on 
effect  of  tv  on  sports  attendance,  prepared  by 
Jerry  N.  Jordan;  work  of  the  various  groups 
including  educational  tv,  trade  practices,  indus- 
trial relations  and  broadcast  equipment  (the 
latter  is  studying  the  role  of  boosters  and 
satellites  in  uhf). 

Mr.  McDaniel  also  expressed  belief  "that  at 
some  later  date  we  can  develop  a  new  dues 
and  budget  pattern  which  will  be  acceptable  to 
all  members." 

Sprague  Wins  Medal 

Mr.  McDaniel  presented  RETMA's  medal  of 
honor  to  Robert  C.  Sprague,  Sprague  Electric 
Co.,  for  his  contributions  to  the  industry.  Mr. 
McDaniel  lauded  his  long  record  of  service.  In 
accenting  the  honor,  Mr.  Sprague  said  a  "hard 
core"  of  manufacturers  with  radio-tv  and 
electronics  interests  always  will  continue  to 
offer  leadership  for  successful  operation  of  the 
industry. 

Elected  vice  presidents  Thursday  were  Robert 
S.  Alexander,  set  division;  R.  E.  Carlson,  tube; 
R.  G.  Zender,  parts;  H.  J.  Hoffman,  technical 
products,  and  Floyd  W.  Bell.  John  Van  Allen 
was  named  general  counsel  emeritus. 

Additionally,  there  division  chairmen  and 
seven  new  directors  were  elected.  Two  chair- 
men were  re-named  and  17  RETMA  board 
members  were  re-elected. 

New  directors:  John  C.  Marshall,  Arvin  In- 
dustries; John  L.  Hanigan,  Corning  Glass 
Works;  Charles  F.  Stromeyer,  CBS-Hytron: 
Edward  C.  Tudor.  Industrial  Development  Engi- 
neering Assoc.:  W.  A.  Nicely,  Chicago  Tele- 
phone Supply  Co.;  William  C.  Jordan,  Hughes 
Aircraft,  and  Lester  L.  Bogen,  David  Bogen  Co. 
C.  B.  Thornton,  Litton  Industries,  was  elected 
director  at  large. 

Three  new  division  chairmen  are  Herbert  W. 
Clough,  Belden  Mfg.  Co.  (parts);  James  D. 
McLean,  Philco  Corp.  (technical  products),  and 
A.  W.  Ward,  RCA  Victor  Div.  (amplifier  and 
sound  equipment). 

Next  board  meeting  of  RETMA  will  be  in 
New  York  Sept.  23. 

Prediction  that  sale  and  production  of  radio 
and  tv  sets  would  reflect  a  healthy  rise  this  fall 
and  winter — and  that  color  receivers  would  be 
turned  out  in  more  substantial  volume  the  last 
half  of  1954 — came  from  Robert  S.  Alexander, 
Wells-Gardner  Co. 

Manufacturers,  distributors  and  dealers  were 
surprised  to  note  that  the  technical  arrival  of 
colorcasting  had  little  effect  on  monochrome 
set  sales,  Mr.  Alexander  said.  In  the  first  part 


of  1954,  retail  tv  sales  equaled  those  in  1953  ] 
and  ran  ahead  of  factory  output. 

The  business  failures  of  overall  manufacturers  * 
(makers  of  radio-tv  receivers,  components  and  1 
other  electronic  products)  the  past  12  months 
poses  a  serious  situation,  H.  A.  Pope,  National 
Union  Radio  Corp.,  reported  on  behalf  of 
RETMA's  Credit  Committee.  Of  33  electronic 
firms  which  suffered  "financial  difficulties"  dur- 
ing the  period  ending  last  May,  12  were  set 
makers.  Over  half  of  all  the  companies  re- 
quiring reorganization  were  less  than  seven 
years  old.  A  total  of  170  firms  have  been  beset 
with  financial  difficulties  since  1945,  with  only 
35  operating  today.  Total  liabilities  of  all  fail- 
ing firms  are  about  $24.8  million,  according  to 
Mr.  Pope.  By  contrast,  electronics  distributors 
fared  much  better,  with  only  eight  of  1,300 
firms  having  difficulty. 

Among  the  reasons  cited:  declining  sales; 
handling  of  business  volume  out  of  proportion 
to  working  capital;  high  fixed  expenses;  accu- 
mulated inventories;  acceptance  of  military  con- 
tracts at  too  low  a  price. 

RETMA's  Service  Committee  met  Tuesday 
under  chairmanship  of  H.  J.  Schulman,  CBS- 
Columbia,  who  reported  continued  progress 
toward  overall  improvement  of  service  to  home 
tv  set  owners.  Cost  of  servicing  sets  becomes 
increasingly  important  as  selling  prices  come 
down,  he  stressed.  This  program  has  touched 
on  the  technician  and  customer  level,  he  noted. 

Meagher  Urges  Broadcasters 
To  Work  Together  in  Harmony 

BROADCASTERS  must  work  in  harmony, 
"prepared  for  the  elements  that  would  do 
violence  to  our  institutions,"  John  F.  Meagher, 
who  assumed  the  NARTB  radio  vice  presidency 
last  Tuesday,  told  the  tri-state  meeting  of  broad- 
casters from  Maine,  New  Hampshire  and  Ver- 
mont, meeting  Thursday-Friday  at  Poland 
Springs,  Me. 

National,  state  and  regional  associations  pro- 
vide the  vehicle  for  forward  movement  toward 
the  broad  objectives  of  all  broadcasters  plus 
the  more  localized  situations,  Mr.  Meagher  said. 
He  listed  such  achievements  as  the  FCC  per- 
mission for  remote  control  of  transmitters, 
NARTB  testimony  at  legislative  hearings  and 
its  low-cost  tower  insurance.  He  said  FCC  has 
issued  381  grants  for  remote  control. 

Massive  and  Dynamic 

"Broadcasting  is  massive  and  broadcasting  is 
dynamic,  and  broadcasting  is  never  free  of 
crisis,"  he  said.  "In  the  20  years  since  the 
passage  of  the  Communications  Act  we  have 
been  'on  trial'  much  of  the  time.  We  have  been 
attacked  for  our  programming,  our  advertising, 
even  our  right  to  freedom  and  other  Constitu- 
tional guarantees. 

"Our  manner  of  ownership  has  been  chal- 
lenged, even  though  the  character  of  our  owner- 
ship is  the  object  of  closer  scrutiny  than  is  the 
case  in  any  other  business  or  profession.  We 
have  been  tested  in  a  war,  and  emerged  with 
the  acclaim  of  government  and  all  responsible 
critics.  But  as  the  trials  continue — we  are  con- 
fident that  we  shall  continue  to  emerge  from 
each  of  them  with  our  banners  flying  high,  pro- 
vided that  we  can  work  together." 
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North  Carolina's  Most  Powerful  Station 

WNAO-TV 

RALEIGH,   NORTH  CAROLINA 

operating  on 

182,000  WATTS 

affiliated  and  interconnected  with 

CBS  •  NBC  •  ABC  •  DuMont 

and 

WNAO  AM  *  &  FM 
*850  KC-5,000  WATTS- 10,000  WATTS 

Represented  Nationally  by 
AVERY-KNODEL,  INC. 

Sir  Walter  Television  Company 
Licensee  WNAO-AM-FM-TV 
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SALESMEN  CAN'T  SELL, 
BROADCASTERS  ARE  TOLD 

THE  trouble  with  radio  salesmen  is  that  they 
don't  know  how  to  sell,  and  management  must 
accept  its  share  of  the  blame,  the  Maryland- 
District  of  Columbia  Radio  &  Tv  Broadcasters 
Assn.  was  told  at  its  Thursday-Friday  meeting, 
held  at  Ocean  City,  Md. 

Norman  S.  Almony,  advertising  and  sales 
promotion  manager  of  National  Brewing  Co., 
with  the  largest  brewery  advertising  budget 
south  of  New  York,  told  the  group  some  of  the 
clumsy  methods  he  finds  among  radio  sales- 
men, and  what  should  be  done  about  it. 

Among  speakers  at  the  two-day  meeting, 
with  Charles  E.  Smith,  WTBO  Cumberland, 
presiding,  were  FCC  Comr.  Robert  E.  Lee  (see 


story  page  84),  Sen.  John  M.  Butler  (D-Md.), 
Jim  Luce,  chief  timebuyer  of  J.  Walter 
Thompson  Co.,  and  Arch  Madsen,  Broadcast 
Advertising  Bureau. 

Mr.  Luce,  discussing  radio  timebuying  in  a 
tv  area,  said  the  radio  job  actually  "is  much 
more  interesting"  than  television.  "Since  the 
pattern  of  radio  listening  has  changed  so  much," 
he  said,  "it  is  intriguing  for  the  timebuyer  to 
capture  the  right  buy  in  radio  for  the  most 
audience." 

Mr.  Almony  told  the  Maryland-D.  C.  group 
that  National  uses  66  radio  and  26  tv  stations. 
This  absorbs  80%  of  the  total  budget. 

"It  is  really  amazing  to  me  how  many  radio 
and  tv  station  salesmen  come  to  our  office  with 
no  definite  program  ideas,"  he  said,  "and  it  is 
seldom  indeed  that  we  are  told  why  they  feel 


MR.  ALMONY  MR.  LUCE 

a  particular  program  is  good  for  us.  Many 
have  absolutely  no  idea  of  the  market  we  are 
trying  to  reach,  or  the  market  which  will  be 
reached  by  the  particular  program  they  recom- 
mend. Many  salesmen  calling  on  us  know 
little  about  our  present  radio  and  television 
set-up,  and  if  they  do  know,  they  make  no  effort 
to  explain  why  they  feel  what  they  have  to 
offer  is  better  for  us." 

He  deplored  failure  of  sales  managers  to 
train  salesmen  and  was  even  more  critical  of 
the  failure  "to  improve  their  old  accounts." 
"A  customer  permitted  to  die  off  is  twice  as 
hard  to  re-sell,"  he  reminded,  suggesting  half 
of  every  salesman's  time  be  spent  on  active 
accounts. 

Many  of  the  92  stations  used  by  National 
promote  the  programs,  he  said,  but  only  three 
submit  regular  promotion  reports  to  the  spon- 
sor. He  contended  it  is  the  job  of  the  station 
to  offer  suggestions  for  improvement  when  a 
program  is  not  doing  well. 

Mr.  Almony  voiced  surprise  that  few  radio 
and  tv  stations  show  National  their  audience 
ratings.  He  cited  the  adage:  "When  ratings  are 
poor,  they  don't  mean  anything.  But  when  pro- 
grams come  up  with  a  good  one.  'Brother,  look 
at  the  job  we  are  doing  for  you'." 

BAB  CLINICS 
MOVE  INTO  SOUTH 

BAB's  series  of  clinics  moved  to  various  parts  of 
the  South  last  week,  with  discussions  on  sales- 
manship, sales  promotion  and  research  domi- 
nating the  sessions.  Kevin  Sweeney,  BAB  presi- 
dent, and  J.  Norman  Nelson,  director  of  na- 
tional promotion,  conducted  the  clinics. 

Messrs.  Sweeney  and  Nelson  urged  station 
executives  attending  the  New  Orleans  clinic  to 
use  "creative  salesmanship"  to  sell  radio.  They 
declared  that  even  apart  from  their  power, 
frequency,  affiliation,  coverage  and  ratings, 
radio  stations  have  a  unique  element  to  sell — 
"showmanship,  which  weaves  daily  miracles  of 
sales  magic  simply  by  persuasion"  of  the  voice. 

In  San  Antonio  last  Tuesday,  the  two-man 
BAB  team  impressed  upon  broadcasting  execu- 
tives the  value  of  utilizing  BAB's  cumulative 
audience  reports  by  adapting  them  for  their 
station's  ratings  and  for  use  in  sales  presenta- 
tions. Mr.  Sweeney  recommended  that  station 
salesmen  stress  to  advertisers  the  advantages  of 
purchasing  time  on  a  cumulative  audience  basis 
as  a  means  of  gaining  total  audiences. 

Broadcasters  were  briefed  on  the  1 1  cumula- 
tive audience  reports  that  BAB  has  published, 
covering  unduplicated  listenership  for  program 
and  announcement  schedules  of  different  kinds 
over  specific  periods  of  time  instead  of  merely 
for  a  single  program  or  a  single  spot. 

In  a  talk  before  radio  executives  in  Memphis 
on  June  11,  Mr.  Sweeney  contended  that  "any 
advertiser  can  be  sold  on  the  use  of  radio 
advertising  if  he  is  approached  with  the  right 
sales  presentation."  He  advised  the  audience 
to  adapt  BAB  material  for  their  needs  and  thus 
"personalize"  the  presentations. 


TELEVISION  IS  UNITED  SUPER  MARKETS  "OYSTER' 

2,200  Pints  of  Oysters,  in  Fact 

February  10,  1954,  United  Super  Markets — largest  in- 
dependent chain  grocers  in  Quint-Cities  area — began  spon- 
sorship of  "Musical  Moods,"  Wednesdays,  9:30-10:00  p.m. 
This  is  local  live  program;  features  talented  pianist-organist 
Marjorie  Meinert  and  guest  musicians.  It  has  been  an  out- 
standing WOC-TV  production  for  four  years;  has  consistently 
proved  it  delivers  responsive  viewers. 

Here's  how  responsive  these  viewers  were  to  United's 
commercials.  Two  products  were  advertised — oysters  and 
frozen  chicken  pot  pies.  Through  its  15  stores,  United 
ordinarily  sells  400  pints  of  oysters  during  a  weekend.  The 
weekend  after  the  first  "Musical  Moods"  telecast,  United 
sold  2,200  pints  of  oysters — a  complete  sell  out.  In  addition, 
United  sold  4,800  chicken  pot  pies — another  sell  out.  NO 
OTHER  ADVERTISING  SUPPORTED  THESE  TWO 
PRODUCTS. 

"Musical  Moods"  continues  to  produce  success  stories  for 
United  Super  Markets  ...  so  successful  that  this  big  in- 
dependent grocery  chain  has  purchased  an  additional  i/2-hour 
weekly  of  WOC-TV.  For  example,  there's  the  telecast  early 
in  March  when  "Musical  Moods"  practically  sold  this  chain 
out  of  its  Lenten  supply  of  catfish,  selling  6,000  pounds  of 
this  item;  when  it  sold  2,300  packages  of  rose  bushes  for 
planting  in  1%  days  after  the  telecast. 

If  you'd  like  to  know  more  about  United's  TV  "successes" 
(and  the  successes  of  other  WOC-TV  advertisers),  write  us 
direct  or  contact  your  nearest  F  &  P  office.  •  . 


FREE  &  PETERS,  INC. 
Exclusive  National  Representatives 


The  Quint  Cities 

COL.  B.  J.  PALMER,  President 

ERNEST  C.  SANDERS, 
Resident  Manager 

Davenport,  Iowa 
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He  scores  with  buyers  in  Northern  Ohio 


If  you  want  buying  action,  you  want  McColgan! 

Northern  Ohio's  ace  sportscaster,  Bill 
McColgan,  knows  the  score.  He  knows  what 
sports  fans  want  to  hear — and  he  knows  how  to 
move  them  to  action.  When  he's  "Speaking  of 
Sports"  nightly  on  his  three  fast-paced  sports 
roundups,  he  produces  the  type  of  listener 
response  that  rings  cash  register  bells. 

One  feature  alone  of  Bill's  program,  his 
"Athlete  of  the  Month"  listener  vote,  draws  over 
5,000  cards  and  letters  monthly!  Response  like 
this  helps  explain  why  WGAR  is  Northern 
Ohio's  most-listened-to  station. 

Bill's  voice  is  a  familiar  voice  to  millions.  In 
addition  to  his  sports  roundups,  which  feature 
interviews  with  top  sports  personalities,  Bill 
does  the  play-by-play  announcing  for  the 
Cleveland  Browns  football  network. 


Giveyour  sales  a  boost  bylettingBill  McColgan 
speak  for  you  when  he's  "Speaking  of  Sports", 
5:05  p.m.,  6:10  p.m.  and  11:10  p.m.  Get  the  facts 
now  from  your  nearest  Christal  representative. 


THE  STATION  WITH 

4Vi  MILLION  FRIENDS 
IN  NORTHERN  OHIO 

CBS— Cleveland— 50,000  Watts 
The  Peoples  Broadcasting  Corp. 
Represented  by  The  Henry  I.  Christal  Co. 
In  Canada  by  Radio  Time  Sales,  Ltd.,  Toronto 
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TRADE  ASSNS 


COMMUNITY  TELEVISION  ASSN.  FORESEES 
BRIGHT  PROSPECTS  FOR  INDUSTRY  FUTURE 

New  York  convention  delegates  offer  evidence  of  growth  of  the  an- 
tenna systems  during  the  past  year.  Legal  problems  are  seen  as  the 
most  crucial  facing  the  operators. 


PROSPECTS  for  the  future  of  community  an- 
tenna television  systems  were  termed  "bright" 
last  week  by  Martin  F.  Malarkey  Jr.  of  Potts- 
ville.  Pa.,  president  of  the  National  Community 
Television  Assn.,  at  the  annual  three-day  con- 
vention of  NCTA  in  New  York. 

Mr.  Malarkey  offered  this  evaluation  last 
Wednesday  during  the  final-day  business  ses- 
sion of  the  convention,  which  previously  had 
discussed  various  technical  and  legal  problems 


confronting  the  industry.  He  pointed  out  there 
were  325  to  350  community  systems  in  opera- 
tion during  the  past  year,  and  only  a  few  had 
gone  out  of  business  since  1953. 

As  evidence  of  heightening  interest  in  the 
industry,  Mr.  Malarkey  said  the  average  num- 
ber of  subscribers  to  systems  has  grown  from 
535  to  728  and  membership  in  NCTA  has  risen 
from  64  to  104  this  year. 

Sen.  Edwin  C.  Johnson  (D-Colo.)  was  the 


keynote  speaker  on  Wednesday  night  (for  repo 
on  his  speech,  see  separate  story  page  86). 

Convention  delegates  voiced  the  belief  th 
the  most  pressing  problem  facing  the  indust 
in  the  immediate  future  centered  around  tl 
recent  FCC  radiation  regulation  as  applied 
community  systems  [B»T,  April  19].  In  a  ta 
exploring  various  legal  problems  confronting  tl 
community  television  field,  E.  Stratford  Smit 
member  of  the  law  firm  of  Welch,  Mott 
Morgan,  Washington,  NCTA  legal  represent 
tive,  urged  all  members  to  file  comments  wi 
the  law  firm  on  the  reasonableness  of  the  reg 
lation.  He  said  his  firm,  in  turn,  would  compi 
all  recommendations  into  a  memorandum  to 
submitted  to  FCC  by  Aug.  15. 

In  a  special  report  prepared  for  the  conve 
tion,  Milton  J.  Shapp,  president  of  Jerro 
Electronic  Corp.,  Philadelphia,  pointed  out  th 
community  systems  have  grown  to  the  poi 
that  they  now  supply  tv  programs  to  more  th; 
1 50,000  homes  and  more  than  one  million  pt 
sons.  He  said  closed-circuit  and  pay-as-you-s 
television  offer  "great  possibilities"  for  futu 
sources  of  revenue  for  the  community  televisic 
industry.  He  said  color  tv  will  "greatly  increa 
the  need  for  community  systems,"  asserting  th 
a  properly  designed  and  installed  system  w 
bring  in  "much  clearer  programs  than  won 
be  possible  from  individual  antennas." 

Officers  re-elected  for  the  coming  year  we 
Mr.  Malarkey  and  Claude  E.  Reinhard,  Palms 
ton,  Pa.,  secretary,  and  William  J.  Calsai 
Schuykill  Haven,  Pa.,  treasurer.  Ned  Cogswe 
Oil  City,  Pa.,  was  elected  vice  president,  si 
ceeding  Gerard  B.  Henderson,  Carmel,  Calif. 

Eight  NARTB  Districts 
Select  Sites  for  Meets 

MEETING  sites  for  eight  NARTB  distr 
meetings  have  been  selected  by  district  dirt 
tors,  according  to  NARTB. 

The  series  of  meetings  will  open  Sept.  9  ai 
close  Nov.  10.  Sites  selected  thus  far  folio 

District  5  (Ala.,  Fla.,  Ga.,  P.  R.),  Sept.  2 
24,  Daytona  Plaza,  Daytona  Beach,  Fla.;  D 
trict  6  (Ark.,  La.,  Miss.,  Tenn.),  Sept.  27-2 
Lafayette  Hotel,  Little  Rock,  Ark.;  District 
(Ky.,  Ohio),  Sept.  30-Oct.  1,  Kentucky  Hot 
Louisville;  District  10  (Iowa,  Mo.,  Neb.),  O 
7-8,  Fontennelle  Hotel,  Omaha:  District 
(Minn.,  S.  D.,  N.  D.),  Oct.  14-15,  Radiss. 
Hotel,  Minneapolis;  District  17  (Alaska,  Was 
Ore.),  Oct.  18-19,  Davenport  Hotel,  Spokai 
District  16  (Ariz.,  Calif.,  Nev.),  Oct.  25-2 
Camelback  Inn,  Phoenix,  Ariz.;  District 
(Mountain  States),  Oct.  28-29,  Brown  Pala< 
Denver. 

CBS-TV  to  Show  Color 
At  Boston  AFA  Meeting 

COLOR  television  will  be  demonstrated 
CBS-TV  tomorrow  (Tuesday)  to  the  annt 
convention  of  the  Advertising  Federation 
America,  to  be  held  at  Hotel  Statler  in  Bostc 
June  20-23. 

Four-day  convention  program,  with  t 
theme:  "Advertising — Heartbeat  of  Indust; 
Pulse  of  Liberty!,"  has  been  planned  under  t 
supervision  of  Robert  M.  Gray,  Esso  Standa 
Oil  Co.,  AFA  board  chairman,  and  Elon 
Borton,  the  federation's  president. 

DBA  Plans  Ind.  Meet 

DAYTIME  Broadcasters  Assn.  has  arranged 
special  meeting  for  daytime  radio  stations 
Indiana  to  be  held  following  a  regular  meet' 
of  the  Indiana  Broadcasters  Assn.  June  24 
the  Indianapolis  Athletic  Club.  Ray  Lives; 
WLBH  Mattoon,  111.,  president  of  the  daytims 
organization,  will  be  on  hand. 


LOU 
GERMAN 

"OPEN  HOUSE"  4:45  -  5:45  P.M. 
"MIDNIGHT  MAYOR"  10:35  P.M.- 12:30  A, 

Both  programs  .  .  .  Mondays  through  Saturdays 

To  call  Lou  German  a  "disc  jockey"  falls  far  short  of  giving  you  the  complete  pic- 
ture of  this  thoroughly  likable  and  amazingly  capable  young  man.  Not  only  does 
he  know  music  from  A  to  Z, — not  only  is  he  intimately  acquainted  with  today's 
topnotch  musicians, — but  he's  also  a  musician  in  his  own  right!  He's  a  singer,  a 
pianist,  an  organist!  He's  been  a  choir  director  and  a  band  leader!  But,  best  of  all, 
he's  able  to  win  friends  and  followers  simply  by  the  friendly  persuasiveness  of 
his  speaking  voice.  Lou  German  is  a  salesman  from  way  back!  Ask  about  1  -minute 
and  15-minute  segment  availabilities,  ratings  and  costs  on  these  Lou  German  shows. 

BUY  WHERE  THEY'RE  LISTENING  .  .  .  ROCHESTER'S  TOP-RATED  STATION 


j 

^^^^^     5,000  WATTS 

Representatives:  EVERETT- McKINNEY,  Inc.  New  York,  Chicago,  LEE  F.  O'CONNELl  CO.,  los  Ange/es,  Son  Francisco 

f 
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OUTDOORS- 
AND  IT  ALL  BELONGS  TO  ME!" 


WDAY-TV  is  the  only  TV  station  in  Fargo,  North 
Dakota's  TOP  market. 

In  fact,  in  all  the  fabulous  Red  River  Valley, 
WDAY-TV  is  the  only  television  station.  (The 
nearest  on-the-air  station  is  more  than  200  miles 
away — the  nearest  grant  for  a  station-to-be  is  more 
than  50  miles  away!) 


r£ffrC 


FARGO 


WDAY-TV 

FARGO,  N.  D.  •  CHANNEL  6 

Affiliated  With  NBC   •   CBS   •   ABC   •  DUMONT 

FREE  &  PETERS,  INC.,  Exclusive  National  Representatives 
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NASHVILLE  LOG  DISPUTE  SETTLED 


WSM,   WLAC  agree   to  pay 

service    charge    for  radio-tv 

program  listings  in  two  local 

daily  newspapers. 

NASHVILLE's  half-year  newspaper  blackout 
of  radio-tv  station  logs  ended  last  week  when 
the  two  local  dailies  and  two  broadcast  groups 
reached  "a  mutually  satisfactory"  compromise. 

The  Banner  and  Tennessean  resumed  publi- 
cation of  WSM  and  WLAC  radio  logs  and 
WSM-TV  schedules,  charging  a  "service  fee" 
described  as  $7.50  for  radio  and  $5.50  for  daily 
tv  logs,  obtaining  a  long-term  contract.  WLAC- 
TV  logs  will  be  carried  when  that  station  takes 
the  air  next  month,  it  is  understood.  Three-year 
contracts  were  signed. 

Publication  of  logs  was  dropped  Jan.  17 
when  all  Nashville  stations  refused  to  pay  a 
service  charge  of  $8  for  radio  and  $6  for  tv  logs 
[B*T,  Jan.  25].  The  stations  signed  two-year 
advertising  contracts  with  the  weekly  Nashville 
Record,  which  in  turn  agreed  to  carry  free  pro- 
gram schedules  for  all  stations.  The  Record 
has  enjoyed  a  circulation  boom. 

Nashville  broadcasters  contended  the  dailies 
should  carry  program  schedules  as  a  public  serv- 
ice. In  reply,  Silliman  Evans,  publisher  of  the 
Tennessean,  claimed  it  is  "the  public  duty  of 
the  broadcaster"  to  buy  space  in  the  paper. 
The  Banner,  too,  had  claimed  "the  responsibility 
for  providing  this  information  .  .  .  belongs  to 
the  radio  and  television  stations  and  not  to  this 
newspaper." 

A  year  ago  the  two  Oklahoma  City  news- 
papers, Oklahoman  and  Times,  discontinued 


logs  except  on  a  paid  basis  [B*T,  Aug.  31, 
1953]. 

In  obtaining  three-year  contracts  the  two 
Nashville  broadcast  groups  avoided  possibility 
of  having  the  newspaper  rate  shifted  from  a 
service  fee  to  a  high  national  or  local  rate. 
Provision  is  made  for  an  increase  in  the  service 
fee  in  the  second  and  third  years  for  fulltime 
radio,  daytime  radio  and  fulltime  tv  logs. 

A  few  weeks  after  the  Nashville  dailies  had 
dropped  free  program  schedules  George  C. 
Biggers,  then  president  of  American  Newspaper 
Publishers  Assn.  and  of  Atlanta  Newspapers 
Inc.  (Journal  Constitution  and  WSB-AM-TV), 
said  newspapers  should  supply  the  public  de- 
mand for  news  about  radio  and  tv.  He  advised 
publishers  to  review  media  history  before  de- 
manding advertising  rates  for  radio-tv  logs 
[B»T,  Feb.  15]. 

An  NARTB  survey  in  February  showed  that 
87%  of  radio  and  tv  stations  make  no  payment 
to  newspapers  for  publication  of  their  program 
logs.  It  found  that  13%  of  stations  pay  for 
publication  either  at  newspaper  rates  or  through 
time-space  exchange  deals. 

Board  Elects  Higgins 
Vice  Pres.  of  KMBC  Co. 

GEORGE  J.  HIGGINS,  previously  appointed 
sales  manager  of  the  new  KMBC  Broadcasting 
Co.  (KMBC-AM-TV  Kansas  City  and  KFRM 
Concordia),  has  been  elected  a  vice  president 
as  the  first  action  of  the  board  of  directors.  The 
KMBC  firm  is  a  subsidiary  of  the  Cook  Paint 
&  Varnish  Co.  [B»T,  June  14]. 

Mr.  Higgins  has  been  in  broadcasting  since 


Do  You  Know  This  Woman? 

Srie  is  Yvonne  D'Oray,  music  director  of  stations  WAAT-WATV, 
Newark,  New  Jersey.    She  says — 

"I  find  that  the  SESAC  Transcribed  Library,  because  of  the  caliber  of  -its 
artists  and  the  fresh  quality  of  its  music,  satisfies  television's  constant  demands  for 
a  continuous  supply  of  new  production  music.  For  bridges,  moods  and  themes  it 
is  again  of  tremendous  assistance.   The  new  streamlined  SESAC  Library  is  tops!" 

The  SESAC  Library  is  lowest  in  cost  for  a  complete  Program  Service 
SESAC  TRANSCRIBED  LIBRARY 

475  Fifth  Avenue  New  York  17,  N.  Y. 


MR.  HYLAND 


1931,  when  he  became  sports  director  of  WTQ'i 
Minneapolis-St.  Paul.  In  10  years  at  that  po'j 
he  covered  major  sports  events,  including  ;h' 
World  Series  for  the  Blue  Network  and  the  al  ■ 
star  football  game  from  Chicago  in  1938.  H; 
then  served  in  managerial  posts  at  KSO  Ds 
Moines  and  WISH  Indianapolis.   Mr.  Higgir 
joined  the  original  KMBC  organization  in  Fel 
ruary  1951  as  vice  president  in  charge  of  sale 
serving  in  that  capacity  until  the  acquisition  c 
the  KMBC  properties  by  Cook. 

Robert  Hyland  Named 
KMOX  Asst.  Gen.  Mgr 

ROBERT  HYLAND,  general  sales  manager  < 
KMOX  St.  Louis,  CBS  o&o  station,  has  bee 
appointed  assistai,; 
general  manager, 
was  announced  la  I 
week  by  Gene  Wi 
key,    general  mai 
ager. 

Mr.  Hyland,  wr 
has  held  the  sal*  j 
post    since  Augu 
s     195 1,  was  an  accoui 
executive  at  WBBI 
j     Chicago  before  joii 
ing  KMOX.*  He 
associated  with  tf 
programs  of  sever 
charitable  organiz; 
tions  in  the  St.  Louis  area.    Mr.  Hyland 
married  and  has  two  sons.  He  resides  in  Glei 
dale,  a  city  suburb. 

WDIA  Memphis  Goes  50  Kw 
Moves  From  730  to  1070  Kc 

WDIA  Memphis  was  to  hold  its  "Operation  Bi 
Switch"  last  Saturday  as  it  increased  sign; 
strength  from  250  w  to  50  kw,  making  it  th! 
country's  most  powerful  station  programmiri 
exclusively  to  the  Negro  market,  the  station  r 
ported. 

WDIA,  changing  from  730  to  1070  kc,  was  t 
mark  the  occasion  by  a  "Goodwill  Cavalcade, 
beginning  at  12  noon.  Dignitaries  slated  t 
appear  included  Gov.  Frank  Clement  of  Tei 
nessee.  Gov.  Francis  Cherry  of  Arkansa 
Harold  E.  Fellows,  president  of  the  NARTI 
and  leading  Negro  recording  stars. 

With  the  increase  in  power,  WDIA  will  reac 
a  market  of  approximately  3.8  million  listener*! 
This  includes  an  aggregate  Negro  listening 
audience  of  1.4  million,  10%  of  the  entiti 
Negro  population  in  the  U.  S.,  WDIA  said. 

5§  '3 

KVDO  (TV)  Set  to  Start; 
WDBO-TV  Delayed  to  July 

KVDO  (TV)  Corpus  Christi,  Tex.,  after  a  di 
layed  start,  was  scheduled  to  begin  reguk 
programming  yesterday  (Sunday).  The  ch.  21 
outlet,  represented  by  Adam  J.  Young  Jr.  Inc 
started  test  patterns  last  Tuesday.  Reports  c 
excellent  reception  have  been  received  fror 
points  as  distant  as  85  airline  miles  awa? 
General  Manager  L.  W.  Smith  reported. 

Reports  from  other  stations: 

WDBO-TV  Orlando,  Fla.  (ch.  6),  originall 
slated  to  start  regular  operations  last  week,  wa 
forced  to  postpone  its  debut  until  July  1  be 
cause  of  technical  difficulties,  Harold  P.  Dar 
forth,  president  and  general  manager,  said  la; 
week. 

KLTV  (TV)  Tyler,  Tex.  (ch.  7),  which  tw. 
weeks  ago  won  FCC  approval  of  a  new  sit 
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i  d  increased  power,  will  start  construction  "as 
ion  as  possible."  aiming  for  an  early  fall  target 
te,  the  station  reported.   It  is  expected  that 
;LTV  will  cover  20  counties  in  east  Texas, 
terating  with  100  kw  power. 
KOVR  (TV)  Stockton,  Calif,  (ch.  13),  owned 
Television  Diablo  Inc.  with  Les  Hoffman, 
manufacturer,  as  president,  expects  to  begin 
>eration  by  Sept.   1.    The  station  will  be 
ated  atop  Mt.  Diablo,  just  30  miles  east  of 
id  Francisco. 

With  fewer  new  tv  stations  starting  in  June 
an  in  any  other  month  this  past  year,  it  is 
ely  that  just  one  more  station  will  start 
sular  programming  before  the  end  of  the 
"ionth:  WBOC-TV  Salisbury,  Md.  (ch.  16), 
presented  by  the  Burn-Smith  Co. 

viount  Succeeds  Cox 
\s  KGW  Gen.  Manager 

PPOINTMENT  of  James  A.  Mount,  for  the 
jiSt  ten  years  sales  manager  of  KXL  Portland, 
general  manager  of  KGW  Portland  was  an- 
>iinced  last  week  by  Pioneer  Broadcasters 
■'c,  operators  of  KGW.  He  succeeds  H  Quen- 
%  Cox,  who  resigned  recently  after  an  18- 
lar  association  with  the  station. 
!Mr.  Mount  has  been  active  in  the  commer- 
il  phases  of  radio  for  15  years,  and  previously 
td  been  associated  in  advertising  and  mer- 
andising  activities  in  Portland.    He  served 
president  of  the  Oregon  Advertising  Club  in 
;J48,  and  for  three  years  was  chairman  of  the 
namber  of  Commerce   visitors  information 
irvice.  He  is  a  director  of  the  Portland  Cham- 
r  of  Commerce,  the  Portland  Rose  Festival 
'if.ssn.,  secretary-treasurer  of  the  Oregon  State 
oadcasters  and  a  board  member  of  the  Ore- 
>n  Apartment  House  Assn. 

mand  Belle  Isle  Dies; 
VSYR  Engineering  Chief 

iRMAND  B.  BETLE  ISLE,  vice  president  in 
arge  of  engineering,  WSYR-AM-TV  Syracuse, 
ed  of  a  heart  attack  June  12.  Burial  ceremo- 
.es  were  held  June 
Mr.  Belle  Isle, 
ho  had  been  with 
SYR  26  years,  was 
Syracuse  native, 
e  graduated  from 
racuse  U.  College 
Engineering  in 
>28,  joining  WSYR 
lortry  after.  He  he- 
pine  chief  engineer 
1931    and  vice 
esident    in  1950. 
r.  Belle  Isle  also 
as  engineering  con- 
stant for  a  number 

radio-tv  stations.  During  the  war,  he  taught 
igineering  to  members  of  the  Signal  Corps  at 
e  university  there. 

-  He  is  survived  by  his  wife,  Mary;  a  son, 
seph,  and  a  sister. 

amb  Group  Acquires  Control 
)f  Toledo  Appliance  Company 

DWARD  LAMB,  industrialist,  broadcaster 
id  newspaper  publisher,  has  acquired  control 
:  Air-Way  Electric  Appliance  Corp.,  Toledo, 
akers  of  the  Air-Way  vacuum  cleaners  and 
her  products,  it  was  announced  a  fortnight 

Mr.  Lamb  and  his  associates  bought  a  block 
■  65,000  shares  of  common  stock  of  the  Air- 
lay,  making  Lamb  Industries  Inc.  owner  of 
iore  than  130,000  out  of  350,000  outstanding 


BELLE  ISLE 


MR.  ROBERTSON 


common  shares.  Associated  with  Mr.  Lamb  are 
J.  Howard  McGrath,  former  Attorney  General 
of  the  U.  S.,  and  Frank  C.  Oswald. 

Lamb  Industries  owns  the  C.  L.  Bryant  Corp., 
Cleveland,  maker  of  castings  and  gas  burner 
conversion  units,  and  whose  White  Products  Di- 
vision makes  the  White  Water  Heater. 

Mr.  Lamb  also  owns  WIKK  and  WICU  (TV) 
Erie,  Pa.,  and  the  Erie  Dispatch  in  that  city; 
WTOD  and  WTRT  (FM)  Toledo  and  WM AC-TV 
Massillon,  both  in  Ohio,  and  WHOO-AM-FM 
Orlando,  Fla.   WMAC-TV  is  not  yet  on  the  air. 

Robertson  Succeeds  Hutt 
As  KLRA  General  Manager 

APPOINTMENT  of  Glen  H.  Robertson  as 
general  manager  of  KLRA  Little  Rock,  Ark., 
succeeding  W.  V.  Hutt,  who  has  been  manager 
since  1949,  was  an- 
nounced last  week 
by  the  station.  Mr. 
Robertson  began  his 
radio  career  in  1939 
in  Los  Angeles,  and 
has  worked  in  radio 
production,  sales  and 
management  in  Cal- 
ifornia, Texas  and 
Arkansas  stations.  A 
native  of  Utah,  Mr. 
Robertson  attended 
Brigham  Young  U. 
in  Provo,  Utah,  and 
Woodbury  Journal- 
ism College,  Los  Angeles.  He  served  with  the 
Field  Artillery  in  World  War  II,  being  dis- 
charged with  the  rank  of  major. 

KLRA  became  an  ABC  affiliate  May  1. 

WSOC  Documentary  Covers 
Town's  Segregation  Problem 

FOLLOWING  UP  the  U.  S.  Supreme  Court 
decision  against  racial  segregation  in  public 
schools  and  in  line  with  its  public  service  poli- 
cies, WSOC  Charlotte,  N.  C,  filmed  and  taped 
efforts  being  made  by  the  city  of  Rock  Hill, 
S.  C,  27  miles  away,  to  do  something  about  the 
segregation  problem. 

Under  supervision  of  Earle  Gluck,  president- 
general  manager,  and  Larry  Walker,  executive 
vice  president,  WSOC  production  personnel 
documented  the  organization  of  the  Rock  Hill 
Council  on  Human  Relations.  Mr.  Walker 
said  film  clips  produced  by  the  NBC  Radio 
affiliate  appeared  on  NBC-TV's  Today  May  24 
and  a  taped  version  on  NBC  Radio's  Weekend 
May  30. 

Carpenter  Sells  WGUY 

WGUY-AM-FM  Bangor,  Me.  (1230  kc  250  w, 
93.1-  mc  11  kw),  have  been  sold  by  Murray 
Carpenter,  sole  owner,  to  Sherwood  J.  Tarlow 
of  Medford,  Mass.  Consideration  was  $35,000, 
of  which  half  is  cash  and  half  in  the  form  of  a 
lease  with  payments  over  four  years.  Mr. 
Carpenter  will  retain  the  studio  building  and 
fm  transmitter  site,  both  needed  for  television. 
He  holds  an  initial  decision  for  a  ch.  2  ty 
station  in  Bangor,  conditioned  on  disposal  of 
WGUY.  Mr  Tarlow  is  100%  owner  of  WHIL 
Medford  and  applicant  for  stations  in  three 
Massachusetts  cities  —  Beverly,  Newberryport 
and  Plymouth.  Mr.  Carpenter  plans  to  devote 
full  time  to  television. 

WBKB  (TV)  Goes  To  200  Kw 

WBKB  (TV)  Chicago  on  June  11  increased 
power  from  100  kw  to  200  kw  with  a  new  an- 
tenna atop  the  Kemper  Insurance  Bldg.  The 
power  boost  was  the  second  of  three  designated 
to  raise  the  station's  signal  to  full  316  kw  by 
late  fall.  The  antenna  is  656  feet  above  street 
level. 


Van  der  Busch  Named 
WITV  (TV)  Sales  Manager 

THE  APPOINTMENT  of  William  W.  Van  der 
Busch  as  Miami  sales  manager  of  ch.  17  WITV 
(TV)  Fort  Lauderdale-Miami,  Fla.,  was  an- 
nounced last  week  by  Blayne  Butcher,  general 
manager.  Mr.  Van  der  Busch  formerly  was 
account  executive  at  WTVJ  (TV)  Miami.  He 
is  a  native  of  Chicago  and  has  many  years 
experience  in  Florida  advertising  and  broad- 
casting fields. 

Mr.  Butcher  also  announced  that  new  equip- 
ment, which  will  increase  the  station's  direc- 
tional effective  radiated  power  to  600  kw,  is 
on  order  with  RCA.  Delivery  is  expected  for 
September,  about  the  time  of  the  anticipated 
hook-up  with  AT&T's  new  south  Florida  cables, 
Mr.  Butcher  said. 

Plans  for  a  major  addition  to  WITV's  out- 
door studios,  and  new  office  facilities  in  down- 
town Miami,  are  to  be  announced  shortly  by 
Messrs.  Butcher  and  Van  der  Busch. 

Alampi  to  WNBC-WNBT  (TV) 

PHIL  ALAMPI,  farm  and  garden  director  of 
WABC-AM-TV  New  York  for  the  past  eight 
and  one-half  years,  has  resigned  to  join  WNBC- 
WNBT  (TV)  New  York  in  the  same  capacity. 
Mr.  Alampi  will  continue  a  farm  program  he 
has  been  conducting  on  WABC-TV  on  Satur- 
day, 1-1:30  p.m.  EDT. 

STATION  PEOPLE 

J.  E.  Henderson  Jr.  and  James  E.  Goldsmith, 

account  executives,  KWK  St.  Louis,  appointed 
radio  and  tv  sales  managers,  respectively. 


MR.  GOLDSMITH  MR.  HENDERSON 

Joseph  A.  Jenkins,  commercial  manager,  WKJF- 
TV  Pittsburgh,  to  WSTV-TV  Steubenville,  Ohio, 
as  sales  representative. 

C.  R.  Woods  named  manager,  Wichita  branch 
office  and  studios, 
KTVH  (TV)  Hutch- 
inson, Kan.,  succeed- 
ing E.  W.  Dallier, 
named  sales  man- 
ager. B.  L.  Rucker, 
formerly  president- 
general  manager, 
Tel -Mo  Studios, 
Wichita,  sales  repre- 
sentative, KTVH. 


Robert  Bruce,  gen- 
eral manger,  KGAE 
Salem,  Ore.,  ap- 
pointed general  man- 


MR.  WOODS 


ager,  KSJO  San  Jose. 


Bob  Bowman,  manager,  CFBC  Saint  John, 
N.  B.,  to  Vancouver,  B.  C,  effective  July  1, 
to  manage  new  am  station  being  built  for 
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Herewith  a  printed  copy  of  the  judgment  of  the  United  States  Court  of  Appeals  for  the  Ninth  Circuit  in  the 
case  of  Gene  Autry,  Appellant  v.  Republic  Pictures  Corporation,  Republic  Productions,  Inc.  and  Hollywood  Tele- 
vision Service,  Inc.,  appellees,  rendered  on  June      1954.  ' 

UNITED  STATES  COURT  OF  APPEALS 
FOR  THE  NINTH  CIRCUIT 


Gene  Autry 
vs. 

Republic  Productions,  Inc.,  et  al., 


Appellant, 
Appellees. 


No.  13,522 
Jun.  4,  1954 


Appeal  from  the  United  States  District  Court  for 
the  Southern  District  of  California, 
Central  Division 


Before:  HEALY,  BONE  and  POPE,  Circuit  Judges 
BONE,  Circuit  Judge. 

Appellant  brought  this  action  for  an  injunction,  to  restrain 
appellees  from  exhibiting  motion  pictures  in  connection  with  com- 
mercially sponsored  or  sustaining  television  broadcasts,  where 
those  motion  pictures  contain  appearances  of  appellant.  In  its 
opinion  below  (104  F.  Supp.  918)  the  District  Court  gave  judg- 
ment to  appellees,  holding  that  the  contracts  between  appellees  and 
appellant  placed  no  restrictions  upon  appellees'  use  or  exhibition 
of  the  motion  pictures.  There  were  five  contracts  executed  over  a 
period  of  a  dozen  years,  but  the  contracts  are  sufficiently  similar 
that  they  need  not  be  discussed  individually.  The  trial  judge  used 
paragraph  9  of  the  1938  contract  as  an  example.  That  was  fair  to 
both  parties,  and  we  shall  do  likewise : 

"9.  The  producer  shall  have  the  right  to  photograph  and/or 
otherwise  reproduce  any  and  all  of  the  acts,  poses,  plays  and 
appearances  of  the  artist  *  *  *  during  each  employment  period, 
and  to  record  for  motion  picture  purposes  the  voice  of  the 
artist  *  *  *  and  to  reproduce  and/or  transmit  the  same  in 
connection  with  such  acts,  poses,  plays  and  appearances  as  the 
producer  may  desire,  and  the  producer  shall  own  soley  and 
exclusively  all  rights  of  every  kind  and  character  whatsover 
in  and  to  the  same  perpetually,  including  the  right  to  use  and 
exploit  all  or  any  part  of  the  same  in  such  manner  as  the 
producer  may  desire,  and  including,  as  well,  the  perpetual  right 
to  use  the  name  and  likeness  of  the  artist  and  recordations  and 
reproductions  of  his  voice  in  connection  with  the  advertising  and 
exploitation  thereof.  The  artist  does  hereby  also  grant  to  the 
producer  the  right  to  make  use  of  and  to  allow  others  to  make 
use  of  his  name  (in  addition  to  and  other  than  in  connection 
with  the  acts,  poses,  plays  and  appearances  of  the  artist  here- 
under) for  the  purpose  of  advertising,  exploiting  and/or  pub- 
licizing photoplays  in  which  the  artist  appears,  as  well  as  the 
right  to  make  use  qf  and  distribute  his  physical  likeness  and 
his  voice  for  the  like  purpose.  *  *  *." 

This  contract,  like  the  contracts  in  Republic  Pictures  Corpora- 
tion, et  al.  v.  Roy  Rogers,  No.  13,314,  June  .  .  .  1954,  (9-Cir., 
F.  2d  .  .  .)  contains  the  descriptive  words  (1)  "acts,  poses, 
plays  and  appearances"  and  (2)  "name,  voice,  and  likeness." 
As  set  forth  in  our  opinion  in  the  Rogers  case,  we  interpret  these 
two  sets  of  words  as  applying  to  two  different  and  distinct  subject 
matters.  The  former  refers  to  the  artist's  activities  or  appear- 
ances in  a  motion  picture  as  such;  the  latter  set  of  words  refers 
to  a  reproduction  of  the  name,  voice  or  likeness  of  the  artist  apart 


from  his  activities  or  appearances  in  the  former,  and  lacking  tl 
motion  and  dynamic  and  dramatic  qualities  contained  in  motk 
pictures.  There  are  limitations  placed  upon  appellees'  use  of  tl 
latter,  but  appellant  granted  for  valuable  consideration  all  right 
unrestricted,  to  appellees  in  their  ownership  of  the  former. 

Although  appellees  unquestionably  have  the  right  to  cut  ai 
edit  the  motion  pictures,  and  to  license  others  to  do  the  same,  v 
can  conceive  that  some  such  cutting  and  editing  could  result 
emasculating  the  motion  pictures  so  that  they  would  no  longi 
contain  substantially  the  same  motion  and  dynamic  and  dramat 
qualities  which  it  was  the  purpose  of  the  artist's  employment 
produce.  And  although  appellees  unquestionably  have  the  rig 
to  exhibit  the  motion  pictures  in  connection  with  or  for  the  pu 
pose  of  advertising  commercial  products  of  all  sorts,  we  ce 
conceive  that  some  such  exhibitions  could  be  so  "doctored"  as  1 
make  it  appear  that  the  artist  actually  endorses  the  products 
the  programs'  sponsors. 

The  record  in  this  case  shows  that  the  appellees  proposed 
license  motion  pictures  featuring  appellant,  which  said  picturi 
would  be  edited  to  53  or  53%  minutes  each,  in  length,. thi 
permitting  approximately  7  minutes  of  advertising  in  an  hoi 
television  program.  It  was  this  proposed  use  that  was  allege 
in  appellant's  compaint  and  as  to  which  an  injunction  was  aske 
The  parties  stipulated  that  the  License  Agreement  throug 
which  the  pictures  were  proposed  to  be  exhibited,  expressely  pr 
hibited  "*  *  *  any  advertising  *  *  *  [or]  any  statements  whic 

*  *  *  may  be  understood  to  be  an  endorsement  of  any  sponsc 

*  *  *  [etc.]  by  *  *  *  any  actor  or  actress  appearing  therein  * 
or  *  *  *  that  any  such  person  is  connected  or  associated  wil 

*  *  *  Station  or  any  Sponsor.  *  *  *  All  advertising  issued  * 
relating  to  any  picture  shall  give  cast  and  due  credit  in  the  sair 
manner  *  *  *  as  such  credits  appear  in  the  main  title  of  tl 
respective  picture." 

The  issue  here,  is  whether  appellees  should  be  enjoined  fro? 
cutting  the  appellant's  performances  to  approximately  53  miniitt 
and  showing  them  in  connection  with  commercial  advertising  ovt 
television,  pursuant  to  a  License  Agreement  such  as  that  abo\ 
quoted.  The  judgment  from  which  the  appeal  is  taken  got 
farther  than  the  printed  opinion,  in  that  it  expressly  permii 
appellees : 

"*  *  *  to  cut,  edit  and  otherwise  revise  and  to  license  othej 
[to  do  likewise]  *  *  *  in  any  manner,  to  any  length  and  fc 
any  purpose  *  *  *." 
Appellant  has  put  in  issue  the  breadth  and  sweep  of  th 
judgement.  We  agree  with  appellant  that  this  broad  languaa 
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ullifies  all  of  the  clauses  in  the  employment  contracts  which  were 
ltroduced  therein  for  the  protection  of  appellant  with  reference 
)  the  type  and  quality  of  photoplays  in  which  he  rendered  his 
?rvices.  The  issue  tendered  to  the  trial  court  was  whether 
ppellees  could  make  use  of  the  motion  pictures  in  the  manner 
roposed;  the  issue  was  not  one  of  ascertaining  what  other  uses 
juld  be  made  of  them,  or  how  far  appellees  might  go.  Because 
lis  part  of  the  judgment  goes  beyond  the  issues  presented  to  the 
rial  court,  we  hereby  disapprove  of  it.  We  simply  hold  that 
ppellees  should  not  be  enjoined  from  cutting  the  appellant's  per- 
nmances  to  approximately  53  minutes,  and  showing  them  in 
onnection  with  commercial  advertising  over  television,  pursuant 
d  a  License  Agreement  such  as  that  above  quoted. 
Appellant  has  raised  the  issue  of  unfair  competition  and  the 
ossible  application  of  the  Lanham  Act  (Title  15,  U.S.C.A.  §§  1125 
nd  1126.)  Even  aside  from  the  consent  which  we  find  was  given 
y  appellant  to  appellees  in  the  contracts,  appellant  argues  that 
ppellees  might  so  alter  or  emasculate  the  motion  pictures  as  to 
ender  them  substantially  different  from  the  product  which  the 


artist  produced.  Further,  that  the  exhibition  of  old  pictures 
which  depict  appellant  in  clothes  which  are  no  longer  in  style, 
and  in  autos  which  are  no  longer  modern,  could  be  quite  harmful 
to  his  modern  reputation.  As  to  the  latter  point,  the  consent 
which  we  have  found  in  the  contracts  extends  to  this  risk.  As  to 
the  question  of  appellees'  emasculating  the  pictures,  we  have 
attempted  to  leave  that  question  open,  to  be  properly  presented 
when  and  if  the  occasion  arises;  we  have  disapproved  that  part 
of  the  lower  court  judgment  which  could  be  considered  authority 
for  such  possible  abuse,  although  our  disapproval  should  not  be 
taken  as  passing  on  the  merits  of  what  was  there  said.  Appellant 
is  not  in  a  position  to  further  urge  unfair  competition,  since  it  is 
our  interpretation  of  the  contracts  that  appellant  consented  to 
such  exhibition  of  the  pictures  as  is  proposed  here. 

As  herein  modified,  the  judgment  of  the  trial  court  is  affirmed. 

(Endorsed)  :  Opinion.  Filed  Jun.  4,  1954. 

Paul  P.  O'Brien,  Clerk. 


i 


The  purpose  of  this  copy  of  the  judgment  to  you  is  to  inform  you  of  the  limitations  as  to  the  use  of  com- 
mercial advertising  in  connection  with  the  Gene  Autry  pictures  owned  by  Republic.  These  pictures  were 
made  from  1935  to  1946  as  features  primarily  for  motion  picture  exhibition. 

The  opinion  is  self-explanatory.  However,  I  believe  it  will  serve  a  useful  purpose  to  point  out  some  of  the 
points  made  for  my  protection  and  your  guidance. 


1.  These  pictures  may  not  be  cut  or  edited  in 
such  a  way  as  to  result  in  emasculating  the 
pictures  so  that  they  no  longer  contain  sub- 
stantially the  same  motion  and  dynamic  and 
dramatic  qualities  which  the  pictures  as  origin- 
ally released  contained. 

2.  The  exhibition  of  these  pictures  in  connec- 
tion with  or  for  the  purpose  of  advertising  com- 
mercial products  may  not  be  so  "doctored"  as 
to  make  it  appear  that  I  actually  endorse  the 
products  of  the  programs'  sponsors. 

3.  Any  exhibition  of  these  pictures  must  be 
pursuant  to  a  license  agreement  which  ex- 
pressly prohibits  "*  *  *  any  advertising  *  *  * 


(or)  any  statements  which  *  *  *  may  be  under- 
stood to  be  an  endorsement  of  any  sponsor  *  *  * 
(etc.)  by  *  *  *  any  actor  or  actress  appearing 
therein  *  *  *  or  *  *  *  that  any  such  person  is 
connected  or  associated  with  *  *  *  Station  or 
any  Sponsor.  *  *  *" 

4.  These  pictures  may  not  be  cut  or  edited  in 
such  manner  as  to  breach  those  contracts  pro- 
tecting me  as  to  the  type  and  quality  of  the 
pictures  in  which  I  appeared. 

The  court  pointed  out  that  as  to  the  question 
of  emasculating  the  pictures,  that  question  was 
left  open  "to  be  properly  presented  when  and 
if  the  occasion  arises." 


I 


The  lower  court  judgment  was.  appealed  by  me  in  order  to  protect  those  rights  guaranteed  to  me  by  the 
employment  contracts  referred  to  in  the  opinion.  It  is  my  intention  to  protect  those  rights. 


Very  truly  yours, 


Enc. 


GENE  AUTRY 


P.  S.  The  above  deals  only  with  the  Gene  Autry  Republic  pictures,  and  has  nothing  to  do  with  the  Gene 
Autry  pictures  made  expressly  for  television  and  distributed  by  CBS-TV  Film  Sales. 

GA 
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Lions  Gate  Broadcasting  Co.  there. 

Wally  Rossman,  KVAN  Vancouver,  Wash.,  to 
KXL  Portland,  Ore.,  as  sales  manager. 

Felix  Adams,  account  executive,  KLAC  Holly- 
wood, named  sales  manager  succeeding  Larry 
Busketf,  resigned. 

Alfred  L.  Dupiiis,  formerly  manager,  Coca-Cola 
Bottling  Co.,  Syracuse,  named  account  execu- 
tive, WSYR-TV  same  city. 

William  R.  Murray,  Charleston  regional  man- 
ager, WSAZ-TV  Huntington,  W.  Va.,  assumes 
additional  duties  as  general  manager,  WGKV 
Charleston,  under  integration  of  operation  of 
both  stations;  Jack  M.  Williams  appointed  mer- 
chandising manager,  WSAZ  Inc.  (WSAZ-AM- 
TV),  and  James  Thacker  named  sports  director, 
succeeding  Jack  Bradley,  resigned  to  do  free- 
lance work. 

Richard  Wolfson,  legal  director,  WTVJ  (TV) 
Miami,  elected  to  board,  WTVJ  Inc. 

Alfred  E.  Burk,  sales  staff,  WBAL  Baltimore, 
appointed  local  sales 
manger. 

m 

H  Jerry  Lee,  commer- 
cial manger,  KBTV 
(TV)  Denver,  and 
Tom  Seehof,  account 
executive,  KPHO- 
I  TV  Phoenix,  to 
KABC  -  TV  Holly- 
wood as  account 
executive  and  na- 
tional spot  sales  as- 
sistant, respectively. 
Cyrus  Ostrup, 
KABC -TV  coordi- 
nator of  production  service,  promoted  to  ac- 
count executive. 

Robert  D.  Horan,  news  editor,  WTAM-WNBK 
(TV)  Cleveland,  appointed  manager  of  press 
and  publicity. 

Richard  Osborne,  formerly  with  the  Chicago 
Tribune,  to  WLWC  (TV)  Columbus,  Ohio,  as 
a  national  advertising  representative. 

Robert  Colville,  account  executive,  KGFJ 
Hollywood,  and  Karl  Nelson,  advertising  sales- 
man, Los  Angeles,  to  KTLA  (TV)  Hollywood, 
as  account  executives. 

Wilson  K.  Foster  and  Bill  Laws,  sports  an- 
nouncers, KLX  Oakland,  Calif.,  appointed 
manager  and  program  director,  respectively. 

Paul  Roscoe,  studio  director,  WIBW-TV  Tope- 
ka,  Kan.,  named  general  manager-sports  di- 
rector, KJAY  same  city;  Lewis  Buchanan,  film 
editor,  WIBW-TV,  to  KJAY  announcing  staff; 
Jim  Gosa,  KJAY  news  editor,  promoted  to  pro- 
gram director;  Wayne  Hatchett,  KRES  St. 
Joseph,  Mo.,  named  chief  engineer,  KJAY;  Curt 
Williams  and  Kenneth  L.  David  named  engi- 
neer-announcers; Stanley  Johnson  to  engineer- 
ing dept.;  Ray  Galletly  to  sales  staff,  and 
Marilyn  Sims  to  traffic  dept.,  KJAY. 

Lash  Bauman  appointed  local  film  editor,  film 
dept.,  WNHC-TV  New  Haven,  Conn.  Elaine 
Messer  to  program  dept.,  to  supervise  tv  traffic. 

Donald  R.  McColIister  appointed  chief  trans- 
mitter engineer.  WGAR  Cleveland.  Lloyd  C. 
Wingard  appointed  chief  studio  engineer,  suc- 
ceeding Robert  A.  Fox,  resigned  to  enter  private 

business. 

William  W.  Lyall  appointed  radio  sales  rep- 
resentative, KHQ  Spokane.  Charles  A.  Burm- 
ingham,  KHQ-TV  director  of  continuity,  ap- 
pointed to  newly-created  post,  tv  sales  service 

representative. 


Phyllis  Deller,  women's  editor,  San  Leandro 
News  Observer,  to  KSFO  San  Francisco,  as 
director  of  promotion  and  merchandising. 

Ned  Fay,  to  sales  staff,  WTRI  (TV)  Sche- 
nectady, N.  Y. 

Josh  Higgins,  to  sales  staff,  KWJJ  Portland, 

Ore. 

Dick  Kidney,  newscaster,  WVEC-TV  Hampton 
(Norfolk),  Va.,  additionally  named  program 
director,  succeeding  Bob  Drill. 

Ernie  Ashley,  sports  director,  WOWO  Ft. 
Wayne,  Ind.,  additionally  appointed  nighttime 
program  supervisor. 

Robert  E.  Henabery,  program  director,  WBEC 
Pittsfield,  Mass.,  appointed  assistant  program 
manager,  WWJ  Detroit. 

Paul  Howard,  disc  m.c.  of  morning  Top  o'  the 
Morning  show,  WTRF  Bellaire,  Ohio,  named 
program  director,  that  station. 

Larry  Finley,   disc   m.c,   KFWB  Hollywood 

Larry  Finley  Show  and  Larry  Finley  Time  and 
president,  Larry  Finley  Productions,  Hollywood 
tv  film  production-packaging  firm,  adds  duties 
as  disc  m.c.  of  two  new  programs  on  KNXT 
(TV)  Hollywood. 

Hal  Peary,  the  original  star  of  NBC  Radio 
Great  Gildersleeve  and  CBS  Radio  Honest 
Harold,  to  KABC  Hollywood  for  a  five  times 
weekly  two-and-a-half  hour  morning  program. 

Dr.  Frank  C.  Baxter,  instructor  on  KNXT  (TV) 
Hollywood  Shakespeare  on  Tv,  June  30  starts 
Baxter  on  Tv,  weekly  half-hour  non-academic 
survey  of  world  literature  series,  same  station. 

Gene  Emerald,  formerly  with  KRNT  Des 
Moines,  Iowa,  to  WTMJ-AM-TV  Milwaukee, 
Wis.,  as  host-m.c.  of  daily  The  Grenadiers  pro- 
gram. 

Jay  Alexander,  sports  director,  KPIG  Cedar 
Rapids,  Iowa,  to  KCRI  same  city,  as  host-m.c. 
of  his  own  show. 

Stu  Wilson,  manager,  KBIF  Fresno,  Calif.,  adds 
duties  as  newscaster  on  KBID-TV  same  city, 
Alka-Seltzer  Newspaper  of  the  Air. 

Larry  Whitney,  sales  div.,  WGN  Chicago  to 
Tom  Moore  organization  and  Florida,  U.  S.  A. 
broadcast  series. 

Eugene  St.  Pierre,  Seattle  Post-Intelligencer,  to 
public  relations  staff,  WBBM  Chicago. 

Charles  Lewis,  announcer-producer,  WWJ  De- 
troit, named  newscaster  for  station's  6  and  11 
p.m.  news  broadcasts. 

William  D.  Alford,  extension  editor  in  charge 
of  radio,  Minnesota  U.,  appointed  assistant 
farm  director,  WLW  Cincinnati. 

Don  Donaldson,  former  newspaper  reporter,  to 
news  staff,  KXOC  Chico,  Calif. 

Gene  Allen,  news  dept.  assistant,  and  Bodie 
Tucker,  senior  production  man,  WKY-TV  Okla- 
homa City,  return  to  station  after  two-year 
tours  with  U.  S.  Army  and  U.  S.  Marine  Corps, 
respectively. 

James  O'Leary,  announcer,  KCBS  San  Diego,  to 
KBIG  Avalon,  Calif. 

Guy  Christian,  KNBC  San  Francisco,  to  KEEN 
San  Jose,  Calif. 

Bud  Sunkel,  program  director,  WPRS  Paris, 
111.,  to  WDAN  Danville,  111. 


William  Wright,  formerly  with  WIP  Phikdl 
phia,  to  announcing  staff,  KYW  same  cil 
William  Schwartz,  formerly  with  WCBS  N(| 
York  to  production  staff,  KYW. 

Steve  Shephard,  formerly  sports  editor,  KO.I 
Omaha,  to  announcing  staff,  KMTV  (TV)  sar 
city. 

Bill  Ness,  KPTV  (TV)  Portland,  Ore.,  to  s 
nouncing  staff  KOIN  same  city,  and  Gle 
Shelley  to  musical  staff,  same  station. 

Joe  Herman,  formerly  with  KTTV  (TV)  L 
Angeles,  named  producer-director,  WBEN-1 
Buffalo. 

Barbara  Dagsland  to  traffic  dept.,  KPTV  (T 
Portland. 

Sheila   Byrne,   radio-tv   director,    Robert  ] 
Gamble  Jr.  Adv.,  Washington,  to  WBZ-WB2 1 
Boston-Springfield,  as  secretary  and  assistant 
advertising  and  sales  promotion  manager. 

Norma  Gilchrist,  KTTV  (TV)  Hollywood  pe 
sonality,  adds  duties  as  hostess-disc  m.c,  KPC  | 
Los  Angeles'  Time  for  Norma  program. 

Ruth  Welles,  women's  director,  KYW  Philad< 
phia,  named  to  Philadelphia  Committee  I 
American  Korean  Foundation's  nationwil 
drive.  Albert  P.  Krivin,  KYW  sales  represent! 
tive,  elected  to  membership  committee,  Phil  ] 
delphia  Chamber  of  Commerce. 

Luke  Roberts,  public  service  director,  KOIL 
AM-TV  Portland,  Ore.,  elected  president,  Po ' 
land  City  Club. 

Edith  Ford,  account  executive,  WLWA  (T| 
Atlanta,  Ga.,  elected  president,  Atlanta  chaptn 
American  Women  in  Radio  and  Television. 

Bruce  E.  Rice,  producer-m.c,  KBIG  Avalcjj 
Calif.,  Sports  Package  program,  graduates  fro'j 
UCLA  with  BA  in  theatre  arts. 

Frank  Hall,  commentator,  RCA  Victor  \ 
Newsreel  on  WFIL-TV  Philadelphia  nam 
Philadelphia's  best  dressed  tv  star  by  Philadi 
phia's  Men's  Apparel  Assn. 

Sondra  Tobin,  secretary  to  WABC-TV  ai 
KFWB  Hollywood  disc  m.c.  Al  Jarvis,  au 
Leonard  Maizlish,  Stanford  U.  law  student  ai 
nephew  of  Harry  Maizlish,  KFWB  preside 
were  married  June  13. 

Jack  Reno,  entertainer,  WNAX  Yankton,  S. 
married  Kay  Knap  June  7. 

Mary  Lou  Conte,  traffic  manager  in  Hollywo 
office,  KBIG  Avalon,  Calif.,  married  Al 
Horowitz  June  6. 

James  A.  Lilly,  production  manager,  KBID- 
Fresno,  Calif.,  and  Barbara  Johnson  w 
married  June  4. 

L.  Anscombe,  station  manager,  WKBW  Buffal 
N.  Y.,  father  of  girl,  June  11. 

Claude  Blackwood,  staff  announcer,  KEX  Poi 
land.  Ore.,  father  of  girl,  Heather  Jean,  June  1 

Ray  Bartlett,  staff  announcer,  KWKH  Shrev 
port,  La.,  father  of  girl,  Elizabeth  Ann,  May  2 

Edward  J.  White,  maintenance  engineer,  WEI 
Boston,  father  of  boy,  his  11th  child. 

Reed  Taft  Bayne,  69,  newspaper  publisher  ar 
a  director  of  Head  of  the  Lakes  Broadcastii 
Co.  (WEBC-AM-FM  Duluth,  Minn.),  died  of 
heart  attack  June  8. 

Frank  Nurczyk,  66,  former  advertising  mai 
ager,  WGES  Chicago,  died  June  9. 

Maurice  Cass,  69,  Hollywood  motion  pictur 
tv  actor,  died  after  heart  attack  June  9. 
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VNNEL 
ANTONIO 


the  picture  people  prefer 


to  sell  the  profitable  mass  of  the  san  antonio 
market,  no  sales  vehicle  can  do  a  better,  more 
economical  job  than  woai-tv's  locally-produced 
"wrestling  personalities."  it  is  among  the 
most  popular  programs  in  san  antonio  tv,  holding 
a  loyal,  enthusiastic,  mass  audience,  make  use 
of  the  know-how  and  appeal  of  this  high-rated  local 
program  that  outpulls  and  outsells  many 
expensive  national  productions,  ask  petry  about 
participations,  on  woai-tv,  nbc  affiliate. 


~You  probably  have  a  snapshot  like  it  in  your  own  photo- 
graph album. 

It  happens  when  you  get  too  close  to  your  subject,  and 
the  camera  can't  handle  the  perspective. 

In  another  sense,  you  can  get  an  equally  distorted  pic- 
ture of  the  modern  corporation.  For  viewed  too  close-up, 
it  frequently  looks  bigger  than  it  is. 

Take  Union  Oil.  In  19 10- when  we  did  but  a  $12,000,000 
volume— we  seemed  much  smaller.  Yet  at  the  time  this  was 
23%  of  the  total  petroleum  business  in  the  western  states. 

In  1953  we  looked  much  bigger  because  we  did  a  whop- 
ping $325,000,000  volume.  But  this  was  only  13%  of  the 
petroleum  business  in  the  West. 


Certainly  we've  grown.  We've  had  to  grow  to  serve  a 
bigger  market,  to  meet  increased  competition  and  to  satisfy 
more  consumer  needs.  But  in  proportion  to  the  total  busi- 
ness, we  aren't  as  big  as  we  were  44  years  ago. 

Seen  in  perspective,  the  picture  is  clear:  Union  Oil,  hke 
so  many  so-called  "big"  companies,  is  really  getting  smaller 
all  the  time! 

UNION    OIL  H|  COMPANY 

OF  CALIFORNIA 


Buy  American  and  protect  your  standard  of  living 
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•  How  the  nation's  fourth  biggest  drug  chain  uses 
radio  to  make  8  million  sales  a  month.  Page  70. 

•  Are  telethons  worth  the  trouble?  Yes,  if  they're 
done  right.  Page  74. 

•  Chapter  III  of  Duane  Jones's  "Ads,  Women  and 
Boxtops."  Page  76. 


How  To  Boost  Daytime  Tv  Ratings 


WHEN  WBKB  (TV)  Chicago  executives  speak  of  a  "new  look" 
these  days  at  the  local  ABC  o&o  outlet,  the  allusion  is  not  to 
Christian  Dior  or  fashions  but  to  a  springboard  operation  known 
as  "Daytime  Is  Seven  Time." 

Ever  since  United  Paramount  Theatres  Inc.  joined  forces  with 
ABC  and  began  pumping  fresh  blood  and  money  into  the  tv  net- 
work, activity  has  been  beaverish  at  the  Chicago  station. 

The  result:  a  slew  of  new  local  live  fare  in  afternoon  hours,  in 
what  WBKB  calls  the  "most  drastic  daytime  programming  change 
ever  undertaken  by  a  local  television  station."  What  made  the  "Day- 
time Is  Seven  Time"  project  of  more  than  passing  interest  is  the 
fact  that  the  revamping  featured  a  comprehensive,  well-coordinated 
campaign  involving  the  combined  efforts  of  advertising,  promotion 
and  publicity  forces  under  a  single  hand. 

Since  early  February,  WBKB  has  added  13  new  live  daytime 
shows,  with  heavy  emphasis  on  local  personalities  and  a  better  buy 
for  local  advertisers. 

The  "big  push"  by  WBKB  encompassed  many  facets:  newspaper 
advertisements;  kinescope  promotions  (used  in  cross-plugging  on 
different  shows);  guest  appearances  by  daytime  stars;  elevator 
cards  and  window  displays;  publicity  in  the  local  press;  presenta- 
tions by  the  sales  department;  tie-ins  with  the  Chicago  American 
(under  a  reciprocal  working  agreement). 

Copies  of  the  "Daytime"  brochure  were  distributed  to  all  WBKB 

Broadcasting   •  Telecasting 


basic  sales  contacts.  The  brochure  listed  the  "who,  what,  where, 
why  and  when"  of  the  drive;  gave  program  format  and  talent,  and 
cited  availabilities  and  costs  for  participations  as  well  as  produc- 
tion data. 

As  an  example  of  the  activity  in  one  field,  WBKB  made  239 
twenty -second  kinescopes  (featuring  all  daytime  talent)  for  use  on 
its  schedule  from  Feb.  15  through  March  22.  It  also  prepared  112 
transcriptions  for  use  on  WENR  when  that  station  existed  (and 
before  the  emergence  of  WLS  Inc.).  Another  example:  728  five- 
and  ten-second  promotions  (using  voice  only)  on  WBKB.  In  still 
another  period  some  15  personalities  gave  some  225  mentions  to 
WBKB's  "new  look"  policy. 

Proof  of  the  success  of  this  coordinated  advertising-promotion- 
publicity  venture  is  in  the  ratings. 

American  Research  Bureau  Chicago  cumulative  ratings  listed 
six  local  additions,  five  showing  rating  boosts  in  March  over  Feb- 
ruary (Pied  Piper,  Danny  O'Neill,  Tip-Top  Lunch,  Dr.  Answers, 
Jolly  Seven  Gang). 

Even  the  Breakfast  Club,  which  went  simulcast  on  ABC-TV  Feb. 
22  and  which  WBKB  originates  to  the  network,  has  shown  some 
healthy  gains  from  March  through  April — from  a  4.8  to  a  6.2. 

"Daytime-Seven  Time"  has  run  its  course,  but  WBKB  still  sports 
a  new  "local  live  look  from  sunrise  to  sunset." 
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HOW  DRUG  GIANT  USES  RADIO 

THE  PEOPLES  CHAIN  IS  EXPERT  IN  MASS  MERCHANDISING 


THE  sweetest  retail  music  ever  heard — the 
merry  clang  of  ratchets  and  coins — was  per- 
formed 5,000,000  times  last  month  on  the 
cash  registers  of  76  Washington,  D.  C,  area 
stores  operated  by  Peoples  Drug  Stores  Inc. 

In  that  same  month  of  May  this  regional 
chain  (154  stores  in  37  cities,  fourth  largest 
drug  group)  delivered  17  million  radio  and 
television  messages  to  its  customers  in  the 
nation's  capital. 

This  sort  of  thing  has  been  going  on  for 
years — four  of  them.  It  has  been  going  on 
ever  since  those  who  direct  this  progressive 
merchandising  empire  discovered  that  radio, 
and  now  tv,  can  bring  more  traffic  into 
Peoples  stores  than  any  other  means  of 
communication  —  and  do  it  cheaper  and 
quicker. 

Four  years  ago  the  Peoples  chain  was 
doing  a  business  of  $47,000,000  a  year  in 
its  150-odd  stores.  Today  its  sales  run  $55,- 
000,000  a  year,  a  gain  of  17%. 

Five  years  ago  Peoples  used  newspapers 
predominantly,  with  no  radio  or  tv  what- 
ever. Today  the  chain's  advertising  in  the 
Washington  area,  which  creates  over  55% 
of  all  Peoples  sales,  is  based  on  58  five- 
minute  newscasts  a  week  on  WWDC  Wash- 
ington plus  WWDC's  "Drugcasting"  in- 
store  service  via  fm;  announcements  on 
WMAL-AM-TV  and  WRC  (AM)-WNBW 
(TV)  Washington;  and  a  projected  news 
schedule  on  WMAL-AM-TV. 

The  Peoples  name  is  one  of  the  most  im- 
portant in  the  merchandising  of  drugs,  cos- 
metics, candy  and  tobacco,  plus  the  numer- 
ous diversified  lines  handled  by  the  modern 
drug  store. 

Doing  well  over  half  the  total  drug  store 
business  in  the  $3V/2  billion  Washington 
market,  which  is  second-ranking  in  the  na- 
tion in  point  of  individual  income,  the 
Peoples  76  capital  area  stores  are  absolute- 
ly indispensable  to  large  numbers  of  brand- 
name  manufacturers. 

That's  why  Peoples  can  feature  national 
brands  and  its  private  brands  in  radio  and 
tv  advertising,  hitch  these  to  merchandising 
displays  and  come  up  with  a  sales  record 
that  sets  a  pace  few  chains  can  approach. 

•In  the  highly  competitive  Washington 
market  Peoples  has  one  sales  formula  no 
one  in  the  chain  ever  forgets:  Get  people 
into  the  stores. 

Once  they're  in,  Peoples  will  make  cus- 
tomers out  of  them.  The  trick  is  to  get  them 


by  J.  Frank  Beatty 

into  the  stores.  And  that's  where  radio  and 
tv  are  doing  the  job  at  an  extremely  low 
cost-per-customer  figure. 

In  May,  8,200,126  individual  sales  were 
recorded  on  the  cash  registers  of  the  154 
stores.  The  prescription  business,  featured 
in  the  only  institutional  copy  used  by 
Peoples,  totaled  2,704,769  prescriptions  in 
1953. 

While  no  official  figure  is  available,  a 
careful  guess  places  the  Peoples  annual  ad- 
vertising budget  at  around  three-quarters  of 
$1  million  with  a  substantial  share  of  it 
going  to  radio  and  tv. 

This  is  big  business,  in  terms  of  the  drug 
store  branch  of  the  retailing  industry.  The 


WHAT  PEOPLES'  BOSS 
THINKS  OF  RADIO 

Says  George  B.  Burrus,  president  of 
the  drug  chain:  'Radio  has  become 
an  important  part  of  our  advertising 
program.  It  is  no  longer  a  question 
with  us  of  whether  or  not  to  use  radio, 
but  only  of  how  to  continue  its  use 
to  our  best  advantage.' 


upward  surge  of  Peoples  in  the  '50s  is  one 
of  the  important  sales  successes  of  recent 
decades.  The  details  have  been  followed 
closely  in  the  trade,  and  emulated,  too,  by 
other  retailers.  Now  manufacturers  are  be- 
coming convinced  that  this  half-century-old 
chain  is  blazing  new  and  successful  mer- 
chandising trails. 

Many  of  the  great  stories  of  American 
industry  have  come  out  of  impromptu  re- 
marks. The  Peoples  story  is  no  exception. 

In  the  late  summer  months  of  1950  one 
of  Washington's  top  radio  and  television 
salesmen,  William  D.  Murdock,  had  signed 
up  for  an  important  job  in  New  York  after 
the  sale  of  WOIC  (TV)  Washington,  now 
WTOP-TV. 

One  of  the  last  items  on  his  schedule  be- 


fore leaving  the  city  was  a  phone  call  to 
his  good  commercial  and  business  friends 
at  the  Peoples  Drug  Stores  Inc.  Washington 
headquarters,  President  George  B.  Burrus 
and  Advertising  Manager  Clayton  R.  San- 
ders. 

"Come  on  over,  Bill,"  Mr.  Burrus  said. 
"I've  got  something  to  talk  about." 

Over  a  cup  of  coffee  (Wilkins)  Mr.  Bur- 
rus asked:  "Would  you  like  to  handle  the 
Peoples'  account  as  an  advertising  agency?" 

A  tough  question  in  view  of  his  job  com- 
mitment, but  Mr.  Murdock  gave  an  affirma- 
tive answer. 

Thus  was  born  William  D.  Murdock  Ad- 
vertising Agency,  and  an  important  radio- 
tv  advertiser. 

A  few  weeks  later  Peoples  started  a  satura- 
tion news  campaign  on  WWDC  Washington 
that  quickly  drew  nationwide  attention.  At 
first  the  schedule  ran  24  hours  a  day — a  five- 
minute  newscast  every  hour  on  the  half- 
hour.  Later  it  was  changed  to  a  12-hour 
basis,  6:30  a.m.  to  6:30  p.m.  and  then  other 
radio  stations  were  added,  plus  tv. 

Results  were  described  this  way  by  Broad- 
cast Advertising  Bureau  in  a  recent  award 
to  the  Peoples  chain: 

1950 —  During  the  first  nine  months  of 
1950,  the  chain's  sales  figures  aver- 
aged $3,742,756  as  compared  to  $3,- 
953,004  in  1949.  This  represents  a 
decrease  in  business  of  more  than 
6V2  % .  In  October  1950,  the  month 
Peoples  started  its  schedule  on 
WWDC,  its  sales  figures  showed  $4.- 
116,562  as  compared  to  $4,020,134 
in  1 949 — an  increase  of  2% .  In  No- 
vember, sales  increased  4%  over  pre- 
vious year;  in  December,  7.6%. 

1951 —  At  mid-year  Peoples  Drug 
Stores  reported  its  July  sales  as  $4,- 
060,868,  a  gain  of  9%  over  the  like 
month  of  1950.  In  October  sales 
were  up  $115,169  over  the  previous 
year. 

1952 —  Sales  volume  in  October  regis- 
tered a  gain  of  $332,806  over  Octo- 
ber 1951.  Ten-month  total:  $43,- 
682,616. 

1953 —  As  of  Oct.  31,  Peoples  reported 
a  sales  figure  for  the  first  10  months 
of  $44,088,296.  This  amount  repre- 
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sents  a  sales  gain  of  $405,680  over 
the  previous  year. 

1954 — At  the  moment  Peoples  Drug 
Stores'  sales  maintain  a  steady  pace 
in  Washington,  a  market  which  has 
been  experiencing  a  minor  recession. 

Mr.  Sanders  tells  about  Peoples  entry 
into  radio  and  tv  in  this  manner:  "Up  to 
four  years  ago,  our  company  had  confined 
its  principal  advertising  dollars  to  newspaper 
space.  True,  back  in  the  '30s,  we  had  a 
period  of  several  years  of  radio  advertising, 
but  its  format  was  not  entirely  successful. 
It  was  finally  dropped  as  being  too  expensive 
in  proportion  to  the  return  in  sales. 

"Then  several  years  ago  it  became  ob- 
vious that  if  we  were  to  continue  to  grow 
with  the  market,  we  must  expand  our  ad- 
vertising plans  to  effectively  reach  more 
people  with  our  sales  message.  Radio 
seemed  to  offer  the  best  opportunity.  We 
decided  to  make  a  test,  and  for  the  first 
year  allocated  $100,000  for  this  purpose, 
with  the  realization  that  you  have  to  use 
more  than  a  pebble  if  you  expect  to  make 
much  of  a  splash  in  the  pond. 

"Our  next  job  then  was  the  selection  of 
an  advertising  agency.  Bill  Murdock  had 
a  thorough  background  in  station  manage- 
ment and  sales,  and  no  small  part  of  our 
success  in  radio  is  due  to  his  counselling. 

"After  a  considerable  amount  of  research, 
we  decided  on  using  five-minute  news  pro- 
grams as  our  basic  radio  approach.  The  first 
venture  was  with  the  then  independent  sta- 
tion, WWDC,  which  later  became  affiliated 
with  Mutual.  We  bought  five-minute  news- 
casts from  them.  It  was  successful  from 
the  very  start,  and  although  we  later  dropped 
the  all-night  section  we  have  continued  these 
regular  five-minute  WWDC  newscasts  up 
to  the  present.  We  gradually  expanded  to 
other  stations  as  suitable  availabilities  oc- 
curred; and,  while  experiments  have  been 
made,  no  other  format  has  proved  as  ef- 
fective for  us." 

Mr.  Sanders  believes  there  is  no  magic 
in  advertising  that  can  overcome  a  lack  of 
merchandising  at  the  point  of  sale.  If  there's 
any  lack  of  display  in  any  Peoples  store, 
it's  in  the  dish-washing  booth  or  maybe  in 
the  basement  store  room.  For  Peoples  not 
only  believes  in  displays — it  sells  them  some- 
times, and  radio-tv  stations  are  listed  among 
its  display  customers. 

"We  bring  our  whole  efforts  to  bear  on 


GEORGE  B.  BURRUS 
Peoples'  president 


promotions,"  Mr.  Sanders  said.  "Adver- 
tising, window  display,  signs,  interior  dis- 
play and  clerk  support  all  play  an  important 
part  in  our  selling  efforts.  Radio  is  used  to 
promote  our  overall  sales  and  merchandising 
efforts,  along  with  television  and  newspaper 
advertising. 

"With  radio  we  tend  to  concentrate  on 
a  smaller  number  of  items,  in  contrast  to 
our  newspaper  ads  that  feature  a  greater 
list  of  products.  The  radio  spots  give  in- 
tensive coverage  to  weekly  specials,  seasonal 
campaigns  such  as  film  and  photo-finishing, 
and  to  constantly  featuring  our  prescription 
services." 

Peoples  and  the  Murdock  agency  devote 
a  lot  of  thought  to  commercials.  "We  try 
to  keep  them  simple  and  clear,"  Mr.  San- 
ders said,  "so  that  no  one  who  hears  them 
will  be  in  any  doubt  as  to  what  we  are  ad- 
vertising. They  are,  however,  held  to  a 
maximum  of  one  minute.  We  fully  realize 
the  importance  of  keeping  our  name  before 
the  public,  but  believe  that  our  advertising 
must  do  more  than  just  that.  The  best  in- 
stitutional advertising  we  can  do  is  to  keep 
the  public  informed  of  the  values  and  serv- 
ices they  can  obtain  at  any  Peoples  drug 
store." 

There  are  many  ways  of  using  co-op  ad- 
vertising money  supplied  by  manufacturers. 
And  there  are  many  ways  of  abusing  such 
funds. 

At  Peoples  the  co-op  policy  is  firm  and 
ethical,  if  somewhat  different  from  some 
of  the  co-op  stories  that  have  scarred  media 
records  for  many  years. 

Peoples  makes  a  percentage  of  its  radio 
and  tv  spots,  as  well  as  newspaper  ads,  avail- 
able to  manufacturers  and  their  agencies  for 
co-op  advertising. 

"In  no  case  does  Peoples  attempt  to  make 
a  profit  on  cooperative  advertising  as  such," 
Mr.  Sanders  said.  "Cooperative  allowances 
are  an  investment  to  be  used  for  creating 
additional  sales  and  to  help  keep  the  cash 
registers  ringing. 

"This  makes  it  possible  for  nationally 
advertised  products  to  get  rounded  out  mer- 
chandising support  in  our  stores,  and  has 
proved  highly  effective. 

"A  unique  feature  of  our  commercials 
on  nationally  advertised  products  is  that  we 
make  no  mention  of  Peoples  drug  stores, 
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but  state  instead  that  these  products  are  on 
sale  at  all  drug  stores,  all  cosmetic  counters, 
or  other  appropriate  wording,  depending  on 
the  product.  We  figure  we'll  get  our  share 
of  the  business  that  develops  from  these 
commercials." 

Mr.  Sanders  emphasizes  radio's  "flexi- 
bility," a  trait  possessed  by  no  leading 
printed  medium.  "Changes  can  be  made 
even  a  few  minutes  before  air  time  if  neces- 
sary, although  we  try  to  give  the  stations 
more  leeway — at  least  an  hour,"  he  ex- 
plained jocularly.  "During  big  storewide 
sales  there  is  usually  an  opening  day  news- 
paper ad  barrage,  but  radio  continues 
hammering  away  until  the  closing  hours 
of  the  closing  day  of  the  sale.  Merchandise 
can  be  taken  off  the  air  as  it  approaches 
the  selling-out  stage,  and  slower  moving 
items  or  prescriptions  promoted  instead." 

The  list  of  sales  achievements  on  behalf 
of  manufacturers  is  a  long  one.  It  includes 
such  names  as  Dr.  West's  toothbrushes, 
Sano  cigarettes,  Gillette,  Etiquet  deodorant, 
Saturday  Evening  Post,  Listerine  products, 
Vicks,  and  on  and  on.    Normally  there 


CLAYTON  R.  SANDERS 
Advertising  manager 


isn't  much  chance  of  selling  more  nationally 
advertised  brand  goods  than  the  manu- 
facturer can  supply.  It's  in  the  field  of  spe- 
cial promotions  that  radio's  flexibility  is 
helpful.  In  the  Jubilee  Sale  last  March  a 
number  of  items  promoted  by  radio  were 
cleaned  off  the  shelves  because  of  radio  pro- 
motion. These  included  nylon  hose,  hair 
brushes,  garden  hose,  irons  and  other  goods. 

Within  minutes  radio  stations  were  noti- 
fied and  new  copy  substituted.  All  stations 
have  prescription  announcements  in  reserve, 
and  new  items  can  be  substituted  with  ease 
and  speed.  The  same  thing  was  starting  to 
happen  last  week,  when  a  special  toy  pro- 
motion was  underway  at  the  end  of  school. 
With  the  kids  at  home,  Peoples  featured 
cut  prices  on  toys  and  playthings.  Short- 
ages started  developing  and  radio  copy  was 
switched  until  shelves  could  be  re-stocked. 

Radio,  too,  offers  audience  selectivity 
which  Peoples  uses  to  good  advantage.  Mr. 
Sanders  puts  it  this  way:  "Cigars  and  other 
men's  products  can  be  scheduled  in  early 
morning  or  evening  spots,  and  around  ball 
games;  while  items  appealing  to  women  are 
concentrated  from  late  morning  to  mid- 


afternoon.  Accurate  pin-pointing  is  possible 
with  our  regularly  scheduled  newscasts. 

"The  housewife  can  be  told  around  6 
p.m.,  while  she  is  preparing  dinner,  about 
Peoples  values  in  cosmetics  and  home  reme- 
dies. Youngsters  getting  ready  for  school 
at  7-7:30  a.m.  might  hear  about  school  sup- 
plies. Fm  and  Drugcasting  spots  can  simi- 
larly take  advantage  of  the  fact  that  listeners 
are  right  in  the  store,  and  exposed  to  dis- 
plays of  the  products  advertised. 

"We  have  no  static  advertising  practices," 
according  to  Mr.  Sanders.  "We  are  constant- 
ly checking  and  reviewing  our  schedule  in  an 
effort  to  keep  pace  with  changing  public 
interest. 

"We  use  the  'task  force'  method  in  ad- 
vertising. It  is  planned  to  accomplish  an 
objective  in  coordination  with  our  sales  and 
merchandising  efforts.  Naturally  we  have 
budget  limitations,  but  fundamentally  we  do 
not  spend  advertising  dollars  as  an  arbitrary 
percentage  of  sales,  but  rather  spend  them 
as  we  feel  necessary  to  do  the  job.  In  other 
words  we  make  an  investment  in  advertising 
and  sales  promotion  to  get  a  return  in  pro- 
fitable sales." 

The  Drugcasting  technique,  growing  out 
of  the  former  transit  radio  system  in  Wash- 
ington, was  developed  in  line  with  an  old 
axiom  of  the  drug  trade,  "You  can't  sell 
drugs  in  Washington  without  first  selling 
Peoples." 

WWDC-FM  has  geared  its  easy-to-listen- 
to  music  service  to  drug  accounts.  All  Peo- 
ples stores  in  the  Washington  area  are 
equipped  with  fm  receivers  with  built-in  su- 
personic voice  amplifiers.  The  drug  ac- 
count's sales  message  thus  is  heard  at  point- 
of-sale,  and  Peoples  stores  have  a  traffic 
count  of  more  than  five  million  people  a 
month. 

Clerks  are  constantly  reminded  by  drug- 
casts  about  featured  items  and  can  recom- 
mend them  to  customers.  The  WWDC-FM 
home  audience  hears  the  program  service 
and  sales  messages  at  no  extra  cost  to  the 
client.  A  bonus  is  offered  Drugcasting  spon- 
sors. It  consists  of  displays  in  all  Peoples 
windows  two  weeks  out  of  every  month  ex- 
cept December. 

Plenty  of  clients  are  delighted  with  their 
Drugcasting  campaigns,  according  to  Peo- 
ples and  WWDC.   Mr.  Sanders  cites  four 
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j  recent  examples  showing  that  Drugcasting 
'  "has  been  an  important  factor  in  increasing 
I  sales."  Comparing  sales  for  the  first  two 
months  of  1954  and  1953,  he  lists  these 
results:  Children's  Baum  Ben-Gay,  111% 
increase  in  sales;  Rybutol  25's,  120%  in- 
crease; Rybutol  100's,  107%  increase;  Mini- 
poo  shampoo,  63%  increase. 

The  fourth  largest  retail  drug  chain  grew 
out  of  the  vision  of  a  stockboy  in  a  Wash- 
ington drug  store,  the  late  Malcolm  G. 
Gibbs.  After  working  his  way  through 
Washington  College  of  Pharmacy,  he  saved 
his  earnings  and  started  the  first  Peoples 
Drug  store  at  Seventh  St.  and  Massachusetts 
Ave.  in  Northwest  Washington.  The  store, 
Old  No.  1,  is  still  operating. 

Mr.  Gibbs  decided  he  could  save  money 
for  customers  by  buying  merchandise  in 
large  quantities.  That  meant,  of  course, 
more  stores.  Seven  years  later  he  opened  his 
second  store  in  Washington.  The  public  re- 
sponded, and  he  took  what  was  then  a 
drastic  step — consumer  education  by  regu- 
lar and  substantial  advertising  programs. 

By  1925  there  were  18  stores.  Others 
were  added  in  Frederick,  Md.,  followed  by 
ventures  in  Virginia,  West  Virginia,  Penn- 
sylvania and  Ohio. 

One  of  the  important  advertising  cam- 
paigns centered  around  the  prescription 
service.  With  stores  handling  a  diversified 
list  of  merchandise,  and  with  new  items  add- 
ed constantly,  the  basic  business  of  filling 
prescriptions  was  maintained  under  strict 
standards.  There  were  occasional  signs  of 
doubt  from  the  medical  profession  as  well 
as  customers  who  wondered  if  a  store  that 
sold  light  bulbs,  garden  hose,  toys  and  elec- 
tric irons  could  also  put  the  right  ingredients 
in  a  capsule. 

Prescription  Promotion 

"Doc"  Gibbs  was  prescription-minded,  of 
course.  He  built  up  confidence  in  the  med- 
ical profession  and  used  institutional  ad- 
vertising to  convince  the  public  that  Peoples 
drug  stores  were  filling  prescriptions  under 
super-strict  standards,  and  using  fresher  in- 
gredients because  of  the  large  volume. 

The  stores  pioneered  in  lending  financial 
aid  to  pharmaceutical  students  and  have  de- 
veloped promotions  from  the  ranks,  profit- 
sharing  plans,  insurance  and  retirement 
benefits  for  the  employes. 

President  Burrus  was  a  Peoples  pharma- 
cist who  started  out  as  a  soda  dispenser. 
He  became  advertising  director  in  1934,  vice 
president  in  1940,  executive  vice  president 
in  1949  and  president  in  1950. 

"Doc"  Gibbs  died  in  1944. 

Mr.  Sanders  has  never  worked  for  any- 
one besides  Peoples.  He  started  in  1923  as 
a  stock  clerk,  working  his  way  up  through 
the  ranks  as  store  clerk  and  then  into  win- 
dow display,  warehouse,  reclamation,  sales 
promotion  and  finally  advertising.  He  be- 
came advertising  and  display  director  in 
1940. 

That's  the  Peoples  story.  It  is  a  story  of 
earnest  merchandising  and  values,  reflected 
in  steady  growth.  In  the  last  four  years  the 
modern  techniques  of  electronic  advertis- 
ing have  stimulated  the  rate  of  growth. 
Radio's  ability  to  reach  vast  numbers  at 
low  cost — more  people  than  any  other  me- 
dium can  reach — and  television's  impelling 
eye-ear  impression  have  given  this  store 
new  strength  and  new  sales. 


STRENGTH 

all  the  way  up 


SCO  TV  towers 


TV  towers  must  be  specifically  engineered 
for  height,  weight  loads,  and  to  withstand 
high  winds.  Emsco  "Towers  of  Strength" 
have  the  advanced  design  and  superior  struc- 
tural features  to  meet  these  requirements. 

Emsco  tower  designs  have  a  unique 
beam  leg  section*.  This  inherent  geo- 
metric pattern  affords  a  substantial  saving 
in  weight ...  a  relative  increase  in  strength 
 a  reduction  in  foundation  costs. 

Emsco  towers  meet  rigid  RETMA  or 
AISC  standards.  Bolted  construction  per- 
mits quick,  sure  visual  inspection.  Hot 
dip  galvanizing  reduces  maintenance  costs 
. . .  insures  long  structural  life. 

For  guyed  or  self-supporting  towers 
unequalled  for  safety  . . .  structural  rigid- 
ity ..  .  and  economy  .  .  .  specify  Emsco. 
Every  Emsco  tower  design  is  uncondi- 
tionally guaranteed. 

*  Patent  Pending. 


Typical  Emsco  guyed 
TV  tower,  Houston,  Texas 


EMSCO  MANUFACTURING  COMPANY 

LOS  ANGELES.  CALIFORNIA 
Houston,  Texas         ■        Garland,  Texas 
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ARE  TELETHONS 
WORTH  THE  EFFORT? 

Yes,  says  the  vice  president-general  manager  of  K PRC-TV 
Houston— if  they're  entirely  local  productions 


by  Jack  Harris 


THERE  was  a  time  when  the  telethon  was 
considered  the  ideal  way  to  raise  a  large 
sum  in  a  hurry.  Today,  many  consider  the 
telethon  at  best  a  nuisance  and  at  worst  an 
evil  which  endangers  the  careers  of  partici- 
pants and  disrupts  station  operations. 

It  is  just  as  wrong  today  to  make  a  blan- 
ket indictment  of  telethons  as  it  was  for- 
merly wrong  to  give  them  a  blanket  en- 
dorsement. Based  on  our  experience  in 
Houston,  I  believe  those  who  oppose  tele- 
thons across  the  board  have  not  attempted 
such  projects  as  a  purely  local  enterprise. 

KPRC-TV  has  done  three  telethons  in 
its  more  than  four  years  on  the  air,  one  the 
standard  way  and  two  of  them  completely 
local.  I  will  readily  admit  that  if  my  experi- 
ence with  telethons  had  been  confined  to 
the  former — the  stereotyped,  star-studded 
format — I  might  very  well  agree  with  the 
opponents  of  marathon  fund-raising  tele- 
casts. The  two  local  telethons,  however, 
were  tremendously  enlightening.  As  a  re- 
sult of  these  two  shows,  we  at  KPRC-TV 
now  believe  we  have  discovered  the  type  of 
telethon  which  pays  off  in  rich  dividends  to 
the  community,  to  local  charities,  to  the 
television  station  and  to  its  performers. 

Both  local  telethons  were  presented  in  co- 
operation with  the  Houston  Central  Lions 
Club  to  raise  funds  to  purchase  land  and 
erect  a  badly  needed  new  Lighthouse  for  the 
Blind  to  serve  the  blind  population  of  Harris 
County,  in  which  Houston  is  located.  The 
first  telethon  was  held  in  June,  1953.  Of 
$181,675  pledged,  $162,081.53  has  been 
collected. 

When  this  telethon  was  planned,  no  one 
had  any  inkling  that  the  entire  community 
would  respond  so  wholeheartedly.  In  fact, 
in  view  of  our  first  experience  with  telethons, 
only  the  pressing  need  for  the  new  Light- 
house overcame  our  natural  reluctance  to 
stage  another  marathon  telecast. 

The  original  plan  was  to  raise  as  large  a 
fund  as  possible  by  means  of  a  telethon  and, 
with  this  for  a  starter,  to  make  up  the  dif- 
ference in  big  gifts  from  Houston's  wealthy 
and  generous  business  men,  ranchers  and 
oil  men.  However,  when  it  was  observed 
that  the  bulk  of  the  $162,000  collected 
was  made  up  of  small  donations,  proving 
that  it  was,  indeed,  a  project  close  to  the 
hearth  of  all  our  citizens,  community  leaders 
called  on  us  and  asked  that  a  second  tele- 
thon be  staged  to  complete  the  building  and 
make  it  entirely  a  community  effort,  not  part 
community  and  part  big  donor. 

The  second  telethon  for  the  Lighthouse 


for  the  Blind  was  held  in  March  of  this  year. 
With  more  than  $160,000  collected  to  date, 
it  is  virtually  assured  that  $175,000  of  the 
$187,939.59  pledged  will  soon  be  actually 
in  hand. 

It  is  obvious  from  these  figures  that  both 
telethons  inspired  enthusiastic  and  warm  re- 
sponse from  the  entire  community.  What 
KPRC-TV  has  done,  any  television  station 
can  do. 

We  believe  there  are  four  essentials  to  the 
right  kind  of  telethon: 

First,  the  successful  telethon  is  completely 
local,  with  no  big  stars  or  name  stars  on  the 
national  level. 

Second,  no  outside  promoters  or  promo- 
tional organizations  should  be  involved. 

Third,  there  must  be  no  paid  performers 
or  paid  professional  fund  raisers.  One  hun- 
dred per  cent  of  the  funds  raised  should  go 
to  the  announced  beneficiary  of  the  show. 

Fourth,  every  cent  collected  should  stay 
in  the  community  where  it  is  raised. 

Consider  these  four  essentials  individually. 
First,  why  no  "imported"  stars?  The  answer 
to  this  is  obvious,  or  perhaps  it  only  seems 
so  in  the  light  of  KPRC-TV's  three  tele- 
thons. 

Imported  stars  do  not  have  the  local  "feel." 
They  tend  to  get  in  the  way  of  the  tele- 
thon's primary  objective,  which  is  to  focus 
public  attention  on  an  urgent  local  need. 
Viewers  feel  closer  to  the  local,  familiar  per- 


former who  is  their  friend  and  neighbor 
through  frequent  visits  by  way  of  television. 

Elimination  of  outside  talent  avoids  the 
possibility  of  blue  material,  which  has  a  way 
of  creeping  in  when  an  imported  star  is 
installed  in  a  free-wheeling,  ad  lib  show  such 
as  a  telethon.  This  is  a  problem  of  varying 
degrees  in  different  communities.  It  definite- 
ly was  one  of  our  problems  in  our  first  tele- 
thon, when  we  had  no  advance  information 
about  the  material  to  be  used  by  our  import- 
ed stars  and  no  chance  of  censoring  or  re- 
viewing it. 

From  the  point  of  view  of  the  station, 
aside  from  the  gratification  which  comes 
from  making  a  substantial  contribution  to 
the  community,  a  prime  benefit  is  in  the 
increased  effectiveness  of  local  performers 
after  they  have  made  an  all-out  effort  on 
such  a  telethon.  In  each  instance,  our  local 
performers  were  actually  cast  as  leading 
players  in  a  "team"  effort  in  which  the  en- 
tire community  comprised  the  team.  The 
bond  between  the  leading  players  and  the 
"team"  was  materially  strengthened  and  the 
performers  gained  immeasurably  in  stature. 
They  add  a  new  dimension  to  their  value 
which  is  quickly  apparent  in  the  increased 
loyalty  and  affection  of  their  audiences  when 
normal  operations  are  resumed. 

On  both  local  telethons  outside  amateur 
and  professional  talent  donated  their  services 
wholeheartedly,  but  it  was  the  regular 
KPRC-TV  staff  which  carried  the  main 
burden.  And  when  the  final  stretch  was 
reached  and  it  became  necessary  to  really 
bear  down  to  put  the  drive  across,  only  staff 
people  were  involved.  As  a  result,  people 
like  Dick  Gotleib,  Curly  Fox,  Texas  Ruby, 
Pat  Flaherty  and  Lee  Gordon,  all  popular 
members  of  the  on-the-air  staff,  gained  new 
and  greater  respect  because  of  their  work 
before  the  cameras.  An  interesting  side- 
light to  this  is  the  fact  that  this  increased  re- 
spect was  apparent  in  the  attitude  of  local 
newspapers. 

How  do  you  conduct  a  major  telethon 
without  the  aid  of  outside  professional  pro- 
moters? Here  again  the  answer  is  fairly 
obvious  once  you  have  discovered  the  solu- 
tion by  experience.  You  don't  need  them 

(Continued  on  page  80) 


Architect's  sketch  of  Lighthouse  for  the  Blind  to  be  built  from  telethon-collected  funds. 
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Ben  Duffy,  President  of  Batten,  Barton,  Durstine  &  Osborn,  Inc.,  tells  why: 


"You  don't  have  to  wait  for  Groucho!" 


"Snap  on  your  TV  set  Thursday  night— there's  Groucho," 
Ben  Duffy  points  out,  "and  he  never  fails  to  be  there. 

"You— and  BBDO— can  thank  Air  Express  for  that.  It's 
Air  Express  that  carries  Groucho's  films  regularly. 

"TV  films  are  always  due  at  a  certain  hour,  often  the  whole 
way  across  the  country.  The  same  with  printing  plates.  They 
may  have  to  reach  100  different  cities  to  make  a  specific  edi- 
tion of  many  publications. 

"Air  Express  gets  these  essential  materials  there— every 


day  in  the  year.  It's  the  most  reliable  service  we  know. 

"Frequently,  we  send  duplicate  shipments  in  case  one 
should  be  marred  or  lost  in  handling— but  this  precaution  has 
never  once  been  necessary. 

"Important,  too,  is  the  fact  that  almost  all  our  shipments- 
more  than  1,000  a  year— cost  us  less  with  Air  Express  than 
with  other  air  services." 

It  pays  to  express  yourself  clearly.  Say  Air  Express ! 
Division  of  Railway  Express  Agency. 


CX\t-L.  A#«  EXPRESS 


GETS   TMEFtE  F- 1  FIST  via  U.S.  Schedided  Airlines 
division  of  #=?A#I_WXVV"  EXPRESS  AGE7VCV 
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ADS,  WOMEN  and  BOXTOPS 


by  DUANE  JONES  as  told  to  Mark  Larkin 
Chapter  III 


SYLLOGISMS  AND  CAN  BANDS 


A  VERY  old  riddle  and  one  that  is  very 
corny  goes  like  this:  "Why  does  a  chicken 
cross  the  road?" 

The  answer  is,  "To  get  on  the  other  side." 

But  for  my  money,  that's  the  wrong  an- 
swer. As  I  see  it,  the  right  answer  is,  "Be- 
cause it  had  a  reason  why." 

Anyone  who  stops  to  think  a  moment 
quickly  realizes  that  no  one  ever  does  any- 
thing— good  or  bad,  important  or  unim- 
portant— without  a  reason  why.  And  that 
goes  even  for  a  chicken  that  wants  to  cross 
the  road. 

Shortly  after  the  twentieth  century  made 
its  introductory  bow,  John  E.  Kennedy 
tossed  at  the  advertising  world  the  idea  of 
"reason  why"  copy.  At  that  time  radio  was 
still  struggling  for  birth,  and  the  packaging 
industry  had  just  been  measured  for  its  first 
diapers. 

Yet  Mr.  Kennedy,  expert  that  he  was  in 
salesmanship,  had  come  up  with  an  adver- 
tising concept  that  possessed  perfect  pack- 
age goods  appeal.  I  soon  learned,  though, 
that  it  had  to  be  refined  before  it  could  be 
applied  as  a  basic  technique. 

The  best  "reason  why"  copy  is  based  on 
syllogistic  reasoning.  As  everyone  knows, 
a  perfect  syllogism,  as  conceived  by  ancient 
Greek  philosophers,  presents  a  major  pre- 
mise, a  minor  premise,  and  a  logical  con- 
clusion. The  conclusion  of  course  is  drawn 
irrefutably  from  the  two  premises. 

As  an  example,  let  me  give  you  the  syl- 
logistic reasoning  that  fixed  the  format  for 
our  "reason  why"  copy  story  for  Bab-O. 
Bear  in  mind  that  the  kitchen  and  the  bath- 
room were  our  chief  targets.  Briefly,  our 
reasoning  was: 

Major  premise:  Grease  causes  dirt-stains. 

Minor  premise:  Bab-O  dissolves  grease. 

Conclusion:  Therefore  Bab-O  removes 
dirt-stains. 

Commercially  speaking,  that  was  the  an- 
swer to  the  housewife's  prayer — something 
that  would  eliminate  the  dark,  ugly  line  that 
clung  to  her  dishpan,  that  stuck  to  her  sink, 
to  her  washbowl,  her  bathtub,  even  to  her 
kitchen  and  bathroom  floors. 

By  going  back  to  the  Greek  philosophers, 
we  obtained  a  "reason  why"  that  was  self- 
proving  and  simple  enough  to  convince 
women  that  we  had  the  remedy  supreme  for 
their  chief  house-keeping  complaint.  Then 
we  refined  it  and  shaped  it  into  well  phrased 
copy  that  was  simple  and  logical  and  easy 
to  believe.  After  that  we  used  the  radio  to 
broadcast    our    message    to  households 


throughout  the  nation  because  radio  was 
the  surest,  quickest,  and  cheapest  way  to 
build  a  mass  market. 

Once  you  establish  your  best  "reason 
why"  copy  story,  be  sure  you  stick  to  it. 
Don't  change  it.  That  old  wheeze,  "Don't 
change  horses  in  the  middle  of  the  stream," 
applies  indubitably  to  copy  selection.  I 
have  seen  many  good  campaigns  wrecked 
by  mid-stream  copy  changes. 

After  "reason  why"  copy  has  proved  it- 
self on  a  syllogistic  basis  and  then  been  re- 
fined to  its  essence,  it  can  be  compressed 
into  a  single  line,  making  it  ideal  for  radio 
commercials  and  for  headline  use  in  news- 
paper space.  Take  the  following:  "It  keeps 
you  presentable  longer."  That  was  our 
"reason  why"  copy  story  for  Mennen's 
shave  creams,  a  single  line  that  told  men 
what  they  most  wanted  to  know  about  both 
brands.  And,  so  far  as  I  know,  it  is  still  in 
use,  unless  there's  been  a  recent  change, 
say  since  Jan.  1,  1954.    The  effective  ap- 


THIS  SERIES,  CONDENSED  FROM  A 
FORTHCOMING  BOOK,  IS  APPEAR- 
ING EXCLUSIVELY  IN  B«T. 


plication  of  this  copy  via  radio  in  particu- 
lar, lifted  one  Mennen  brand  from  eighth 
to  fourth  place,  and  the  other  from  seventh 
to  second  place,  all  in  a  market  as  sharp  as 
a  razor  blade  and  so  competitive  that  sur- 
vival itself  was  a  major  accomplishment. 

Blu- White,  introduced  for  the  Manhattan 
Soap  Co.  by  our  agency,  rose  from  zero  to 
the  top  of  the  best-seller  list  of  laundry 
bleaches  because  housewives  quickly  dis- 
covered that  "It  makes  clothes  dazzling 
white."  That  was  a  good  enough  reason, 
they  felt,  to  buy  it.  SweetHeart  Soap,  manu- 
factured by  the  same  company,  aided  by 
shrewd  merchandising  tactics,  climbed  from 
fourth  to  first  place  in  the  toilet  soap  market. 
As  convincing  "reason  why"  copy,  women 
accepted  our  one-line  story,  "It  makes  you 
look  as  lovely  as  a  magazine  cover  girl." 

For  Mueller's  Macaroni,  our  "reason 
why"  was  based  on  an  economy  theme. 
Supported  by  good  promotion,  sales  soared 
when  we  told  consumers  that  "Mueller's 
Big  Economy  package  gives  you  more  for 
less." 

But  the  daddy  of  all  "reason  why"  copy 
stories  in  the  package  goods  field  was,  in 


my  opinion,  the  one  for  Bayer's  Aspiri 
introduced  around  1934,  when  I  was  exec  '{if 
tive   vice   president  for   Blackett-Sampl  | 
Hummert  Inc.,  before  it  became  Dance! 
Fitzgerald-Sample  Inc.    I  was  in  charge  <( 
the  New  York  office,  and  at  that  time  moj 
package  goods  advertising  techniques  we 
still  in  the  speculative  domain  of  unformt 
propositions  and  projects.   So  the  studi  I 
that  resulted  in  a  hard-selling  "reason  wfr 
copy  story  for  Bayer's  Aspirin  were  ir  j  I 
portant. 

We  based  our  sales  pitch  on  the  tim 
tested  axiom,  "seeing  is  believing."  Our  cop 1  \ 
written  with  the  characteristic  Frank  Hur  |  i 
mert  touch,  went  something  like  this:  "Drcjjn 
a  Bayer's  Aspirin  tablet  into  a  glass  of  watel 
Watch  it  closely  and  you  will  see  it  dissolM-- 
before  it  hits  the  bottom  of  the  glass.  Thai 
the  way  it  acts  in  your  stomach.  It  dissolv  J; 
almost  instantly.  And  that's  the  reason  wlh 
Bayer's  Aspirin  gives  such  fast  relief." 

Much  that  becomes  important  begins  fl 
chance.  It  was  more  by  chance  than  chov\ 
that  I  found  myself  specializing  in  packaifl 
goods   accounts  at  Blackett-Sample-Hur 
mert;  accounts  that  I  had  brought  in  myse 
— six  of  them,  all  told.  After  wearing  n 
merchandising  efforts  thin  in  the  seat  tryii 
to  build  volume  for  these  accounts,  I  final 
learned  to  syllogize  my  way  out  of  touj 
sales  situations.  And  that  taught  me  to  pra 
tice  only  what  I  could  prove. 

In  the  Lincoln-Douglas  debates,  Lincol 
if  I  remember  my  history,  attributed  t 
success  in  winning  them  to  syllogistic  re 
soning.  Those  who  heard  the  debates  sa 
Douglas  was  the  better  orator,  but  that  Li 
coin  was  right.  That's  how  it  is  with  acj 
vertising.  If  it's  right,  it  wins.  So  to  he] 
make  it  that  way  in  the  packaging  field  t, 
I  saw  it  then,  and  still  do,  I  contribute 
another  technique  to  those  in  use  by  syl 
logizing  "reason  why"  copy.  In  the  book  | 
rules  it  reads  like  this:  "A  chicken  wori: 
cross  the  road  without  a  reason  why.  Ar 
a  package  product  won't  move  off  the  stoi 
shelf  without  a  reason  why.   So  syllogi; 
your  reason  why.  That  will  move  both  ti 
product  and  the  chicken." 

ONE  of  my  best  merchandising  ide; 
came  unexpectedly  and  unaccoun 
ably  while  browsing  one  day  in  a  boo!  " 
store.  I  subsequently  developed  it  into  i 
standard  technique  for  advertising  packajl 
wares,  and  now  it  exerts  a  strong  point-oj 
sales   influence  on   women   who  brow; 


Page  76    •    June  21,  1954 


Broadcasting   •  Telecastin 


FIRST  CHOICE 

with  Sponsor  and  Station  •  •  • 

With  more  and  more  money  invested  in  film, 
advertisers  are  demanding  better  and  better 
projection — insisting  upon  maximum  quality  at 
the  tube — quickest  possible  reaction  to  selling 
messages.  As  a  result,  they  favor  stations  using 
the  Eastman  16mm.  Projector,  Model  250. 


Six  reasons  why  the  EASTMAN 
I6MM.  TELEVISION  PROJECTOR, 
Model  250,  rates  A- 1  with  everyone  .  .  . 

1.  Variable  Transformer  permits  raising  or  lowering 
level  of  illumination  to  accommodate  material  used. 
Tungsten  light  source — protected  by  standby  lamp. 

2.  Increased  Signal  Strength:  Optical  system  allows 
use  of  high  red  and  infrared  absorbing  filter. 
Assures  clearer  pictures,  greater  signal  strength. 

3.  Still-Frame  Projection:  With  unwanted  radiation 
removed,  and  separate  drive  for  shutter,  single 
frame  of  film  can  be  left  indefinitely  in  gate. 

4.  Refined  Sound  System  with  low  flutter  and 
distortion  gives  optimum  results  for  either  emulsion 
position. 

5.  Projection  Optics:  An  ff  1 .5  optical  system 
corrected  for  the  12:1  magnification  required  by 
television  provides  truly  high  resolution. 

6.  Lower  Maintenance.  Heavy-duty  mechanism 
designed  for  long  life,  trouble-free  operation,  minimizes 
repairs.  Model  250  is  available  for  prompt  delivery. 


For  further  information  address: 
Motion  Picture  Film  Department 

Eastman  Kodak  Company 

Rochester  4,  N.  Y. 


East  Coast  Division 
342  Madison  Avenue 
New  York  1 7,  N.  Y. 


West  Coast  Division 

6706  Santa  Monica  Blvd. 
Hollywood  38,  California 


Midwest  Division 
1 37  North  Wabash  Avenue 
Chicago  2,  Illinois 


EXCERPTS  FROM  THE  DUANE  JONES  RECORD  BOOK 


THESE  HALF-DOZEN  accounts  once 
were  on  the  Duane  Jones  roster.  What 
happened  during  that  association  is  de- 
scribed by  Mr.  Jones  as  follows: 

C.  F.  Mueller  Co.  (macaroni):  From  1942 
to  1951  sales  increased  128.5%.  This 
increase  reduced  advertising  costs  62.5%. 
Industry  rank:  1st  place. 

Hudson  Pulp  &  Paper  Corp.  (paper  nap- 
kins, etc.):  From  1944  to  1951  sales  in- 
creased 250%.  This  increase  reduced 
advertising  costs  70%.  Industry  rank: 
Rising  from  New  England  distribution 
only  in  1944,  this  company  won  first  place 
in  1951  and  Hudson  Paper  Napkins  be- 
came the  largest  selling  household  paper 
napkins  in  the  world. 

Mennen  Co.  Lather  Shave  Cream:  From 
1944  to  1951  sales  increased  100%.  This 


increase  reduced  advertising  costs  32% 
Industry  rank:  The  product  rose  from 
7th  place  in  1944  to  2d  place  in  1951  j 

Kiwi  Shoe  Polish:  From  1945  to  1951 
sales  rose  450%.  This  increase  reducec, 
advertising  costs  12%.    Industry  rank 
Rose  from  spotty  sectional  distributior . 
in  1945  to  full  national  distribution  ii 
1951. 

Mennen  Co.  Skin  Bracer:  From  1945  tc 
1951  sales  rose  250%.  This  increase  re 
duced  advertising  costs  32%.  Industry 
rank:  Rose  from  2d  place  in  1945  to  IsiJ 
place  in  1951. 

G.  F.  Heublein  &  Bro.  Inc.  (A-l  sauce) 
From  1947  to  1951  sales  rose  30%  In 
dustry  rank:  1st  place. 


among  the  shelves  of  supermarkets — much 
as  I  browsed  that  day  among  the  display 
tables  and  counters  of  that  bookstore,  ir- 
•resistibly  attracted,  as  I  always  am,  to  the 
colorful  book  jackets  that  new  books  wear. 

For  no  good  reason  at  all,  it  occurred  to 
me  that  the  principle  behind  the  book  jacket 
could  be  applied  to  package  goods  mer- 
chandising. A  bright  thought,  but  how,  I 
wondered,  could  I  make  it  work? 

I  began  to  study  the  jackets  closely.  I 
took  them  off  and  put  them  back  on  to  see 
what  held  them,  what  made  them  stay. 
Could  the  same  thing  be  done  with  a  pack- 
age? Could  a  removable  cover  be  devised 
that  would  sell  the  item  to  the  housewife. 

Carefully  I  read  the  sales  pitches  on  the 
book  jackets.  Each  jacket  was  a  bulletin 
board  for  "reason  why"  copy — not  only  rea- 
sons why  the  prospect  should  buy  the  volume 
in  hand,  but  why  he  should  purchase  others 
that  were  to  follow. 

If  that  principle  could  be  applied  in  our 
business,  I  reasoned,  it  would  not  only  help 
to  sell  the  package  on  the  shelf,  but  also 
to  advertise  the  brand  that  follows,  if  and 
when  desired.  A  removable  package  cover, 
like  a  book  jacket,  could  advertise  the  pack- 
age on  hand  and  announce  a  forthcoming 
product  too,  thus  creating  market  expect- 
ancy. 

Suddenly  the  solution  hit  me.  Why  not 
use  a  wide  paper  band  instead  of  a  jacket? 
It  could  be  used  on  a  can  to  begin  with — 
say  a  cleanser.  That  would  get  it  started. 
Later  it  could  be  adapted  to  a  package. 
The  width  of  the  band  would  depend  on  the 
amount  of  copy  it  had  to  carry.  It  could 
be  a  wrap-around,  glued  at  one  point  only. 
That  would  hold  it  securely  and  make  it 
easy  to  remove  without  marring  the  can 
label. 

Well,  the  more  I  kicked  the  idea  around, 
the  more  convinced  I  became  that  I  had 
something.  Next  thing  was  to  sell  it. 

Babbitt  Was  Prospect 

B.  T.  Babbitt  Inc.  seemed  like  the  logical 
candidate.  They  had  the  ideal  product — a 
cleanser.  Moreover,  they  were  always  ap- 
proachable. Jerome  Mendleson,  president, 
was  one  of  the  sharpest  advertisers  in  the 
business. 

So  I  called  Mr.  Mendleson  and  made  an 
appointment. 

I  hadn't  calculated  then  that  a  certain 
amount  of  risk  was  involved.  True,  Mr. 
Mendleson  was  always  a  good  listener,  ready 
to  consider  anything  that  seemed  sound  and 
would  sell  goods.  But  on  the  other  hand,  he 
had  a  company  that  was  making  money. 
Sales  were  on  the  rise.  Therefore,  he  was 
no  push-over  for  fancy-pants  merchandising 
techniques,  especially  if  they  might  tend  to 
upset  an  advertising  pattern  that  had  al- 
ready demonstrated  its  success. 

I  outlined  the  can  band  idea  to  him,  giving 
it  all  the  build-up  I  could. 

Jerome  Mendleson  sat  back  in  his  chair, 
brows  puckered,  deep  in  thought.  Then  he 
leaned  across  his  desk  toward  me. 

"Look,"  he  said,  "we  have  a  trade-marked 
name,  Bab-O.  It's  printed  on  all  our  cans. 
We've  spent  thousands  of  dollars  to  establish 
it.  And  now  you  want  to  cover  it  up  so 
customers  can't  see  it  and  will  buy  some 
other  brand." 

"Not  at  all,"  I  said.   "I'd  put  the  band 


below  the  name — mount  it  so  it  couldn't 
cover  Bab-O." 

"Who'll  pay  production  costs?  Who'll 
mount  it  on  the  cans?  Who'll  invent  ways 
and  means  of  handling  it?" 

I  had  gotten  myself  into  a  tough  spot. 
My  enthusiasm  for  the  can  band  had  evi- 
dently thrown  me. 

"Did  you  ever  watch  fish  in  an  aquarium?" 
I  asked,  "beautiful  fish  with  graceful  shapes, 
gay  color  and  all  that?" 

"Sure,"  he  said.   "So  what?" 

"Well,  they're  like  women — easy  to  look 
at.  And  they're  always  interested  in  any- 
thing unusual.  Throw  'em  some  bright- 
colored  bait  and  see  what  happens.  Boy, 
do  they  get  curious." 

"You  mean  a  can  band  is  good  bait  for 
women?" 

"Why  not?  It's  something  different,  isn't 
it? — a  good  eye-catcher.  And  housewives 
are  interested  in  reducing  costs,  in  getting 
more  food  for  less  money.  So  a  can  band 
is  a  new  way  to  offer  them  a  special  induce- 
ment, something  that  will  make  them  buy 
more  at  the  point  of  sale  on  the  basis  that 
they  are  getting  an  added  value.  Further- 
more, aside  from  being  new,  a  can  band 
offers  an  economical  way  to  launch  a  pre- 
mium. No  commercials  to  pay  for.  No 
newspaper  or  magazine  space  to  buy.  Just 
a  can  band  to  print,  that's  all.  You  can't 
beat  that  for  economy,  can  you?  And  the 
housewife  detaches  the  can  band  and  sends 
it  in  with  her  coin,  same  as  she  would  a 
boxtop.  Women  will  like  it.  It's  bound  to 
increase  sales." 

Although  doubtful  of  the  outcome,  Mr. 
Mendleson  consented  to  run  a  test  on  it. 
A  good  deal  of  preliminary  work  had  to  be 
done,  of  course,  for  production  problems 
had  to  be  met,  and  that  took  time. 

The  fact  that  we  were  conducting  our 
promotion  at  the  point  of  sale  meant  that 
the  product  had  to  be  its  own  salesman. 
Bab-O  had  demonstrated  many  times  that  it 
would  repeat  when  sampled,  and  that  is 
always  the  first  self-selling  requirement. 

We  chose  a  utility  item  as  our  first  can 
band  premium,  a  kitchen  fixture  that  served 
as  a  baking  aid.   Technically  speaking,  it 


was  an  "eye  premium,"  something  you  cc  1 
comprehend  best  by  observation.  Since  ■ 
couldn't  show  the  utensil  itself,  we  did  f 
next  best  thing.  We  ran  a  picture  of  it  t 
the  can  band,  along  with  a  brief  descripl  a 
of  how  it  worked. 

So  we  launched  the  campaign  nation  I 
and  sat  back  to  await  results.  That 
time-consuming,  for  the  details  of  distri! 
tion  were  heavy  and  ponderous.  EventUE 1 
though,  reports  began  coming  through.  ' 
most  important  ones  took  the  form  of  cs 
lots  re-orders,  and  they  soon  grew  fror 
trickle  to  a  stream.  We  then  relaxed,  j 
we  knew  we'd  hit  the  jackpot. 

The  final  count-up  tallied  more  than  1  \ 
a  million  can  bands.   And  when  we 
the  arithmetic  of  advertising  to  work  on 
results  we  found  we  had  established  anol  i 
first.   Our  can  band  operation  hit  the 
credibly  low  average  cost  of  2.6  cents 
return,  making  it  the  most  economical  s: 
promotion  we  had  ever  undertaken, 
also  one  of  the  most  successful,  sales-w 

Since  we  created  and  introduced  the 
band,  we  have  refined  our  methods 
use  this  device  today  much  more  adroi; 
With  costs  at  an  all-time  high,  we  reg 
the  can  band  as  a  tool  which,  when  wi: 
employed,  helps  to  dig  an  economical  sh 
cut  for  the  advertiser  by  increasing  sales 
lowering  marketing  costs.   In  outlining  i 
rections  for  the  can  band's  use  as  a  pack  ■ 
goods  advertising  technique,  I'd  specify 
following: 

"First  get  an  idea  for  an  eye  premi! 
that  will  sell  your  product.  Test  it  carefi 1 
Then  put  it  to  work  in  food  stores  wr 
women  browse.  Be  sure  your  can  ban< 
a  bright,  contrasting  color.  Be  sure  1 
that  your  "reason  why"  copy  has  an  econc 
theme.  Then  if  you  have  a  product  1 
will  help  to  sell  itself,  you  can  get  it  i 
the  hands  of  new  customers  at  a  lower  < 
than  by  any  other  method." 

(To  be  continued  next  week.) 
Editor's  note:  In  the  next  article  in  this 
elusive  series,  Mr.  Jones  will  tell  how 
vertisers  can  count  on  customer  inertia 
save  money  on  premium  offers  and  \ 
premiums  with  glamour  will  outpull  th 
without  it. 
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Your  FILMS  and  COSTS 

BOTH  LOOK  BETTER  j 

with  the  new 

VIDICON  I 
FILM  CHAIN 


3 

9 

I 


Low  first  cost;  low  operating  cost 

Operates  unattended;  frees  studio 
manpower 

Photo-conductive  tube 

Stable  black  level 

No  shading  correction  required 

No  back  or  edge  lighting  required 

Lowest  "noise"  level  in  television 

Easy  to  multiplex 


STATION  OWNERS  &  OPERATORS 

Test  this  GPL  chain  in  your  station,  with 
your  projectors  and  monitors  .  .  .  your 
operating  conditions.  See  for  yourself  its 
almost  automatic  operation,  its  quality 
with  all  types  of  film.  No  charge,  no  obli- 
gation. Just  write,  wire  or  phone. 


All  components  can 
be  rack  mounted 
in  this  space. 


TWO  MAJOR  ADVANTAGES  for  station  owners  sum  up 
the  features  of  this  new  Vidicon  Film  Chain  produced  by  GPL. 

First,  it  sets  a  new  high  for  quality. 

Second,  it  saves  dollars.  And  more  dollars. 

It's  built  around  a  photo-conductive  tube,  with  long-proven  GPL 
circuits  and  construction  techniques.  It  is  compact,  simple  and 
rugged  . .  .  easy  to  maintain,  flexible  for  4  or  more  multiplex  com- 
binations. All  your  existing  projectors,  monitors,  master  monitor 
and  standard  racks  can  be  used.  A  stable  black  level,  and  almost 
complete  absence  of  spurious  signals,  eliminates  the  need  of  con- 
stant attention.  You  save  man-hours  that  previously  went  into 
monotonous  monitoring. 

This  GPL  chain  has  the  lowest  noise  level  in  television.  The 
grey  scale  reproduction  is  true.  In  all,  with  this  GPL  combination 
of  both  quality  and  economy,  you  can  afford  to  retire  your  icono- 
scopes to  slides.  And,  in  equipping  a  new  station,  the  GPL  Vidicon 
is  unmatched  for  value. 


General  Precision  Laboratory 


INCORPORATED 


PLEAS  ANT  VILLE 


NEW  YORK 


Write,  wire'er  phone  for  informafion  on  complete  television  station  equipment 
Regional  Offices:    Chicago     •     Atlanta     •  Dallas 


•     Glendale,  California 
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ARE  TELETHONS 
WORTH  THE  EFFORT? 

(Continued  from  page  74) 

if  the  station  has  the  cooperation  of  an 
active,  live  local  organization.  The  Hous- 
ton Central  Lions  Club  assumed  many  of 
the  burdens  of  promotion,  organization  and 
administration.  The  scope  of  the  Lions 
Club's  participation  is  indicated  by  its  tele- 
thon committees — advance  promotion,  trans- 
portation, telephone,  auditing,  women's 
clubs,  merchandise  prizes,  food,  informa- 
tion desks,  talent  (this  committee  was  head- 
ed by  Paul  Schmitt,  KPRC-TV  music  di- 
rector), religious  entertainment,  publicity, 
messenger,  supplies,  confirmation  desk, 
"tote  board,"  committee  at  large,  "barrel" 
(responsible  for  handling  funds  brought  out 
to  the  studio  by  donors)  and  banking  and 
audit. 

Other  participating  groups  and  organiza- 
tions were  Musicians  Local  65,  which  cleared 
much  of  the  talent;  Communications  Work- 
ers Local  622  and  the  Houston  PBX  Club, 
which  provided  500  telephone  operators  to 
work  in  shifts  to  take  pledges;  firemen  of 
Houston  and  surrounding  communities  to 
man  collections  points,  police  to  control 
crowds  and  direct  traffic,  Boy  Scouts,  busi- 
ness firms  and  many  others. 

The  third  essential,  elimination  of  paid 
performers  and  solicitors  has  been  fairly 
well  covered  in  the  discussion  of  the  first 
two.  By  making  the  telethon  local  from  both 
the  talent  and  promotional  angle,  it  is  a 
simple  matter  to  eliminate  the  paid  partici- 


pant. This  eliminates  one  of  the  gravest 
charges  against  the  telethon  and  one  which 
has  caused  much  of  the  opposition  to  them. 
There  have  been  instances  when  the  cost  of 
putting  on  a  telethon  amounted  to  more 
than  25%  of  the  funds  raised- — ample  rea- 
son for  opposing  telethons.  In  the  case  of 
the  local  Lighthouse  for  the  Blind  telethons, 
not  one  penny  went  anywhere  except  into 
the  building  fund,  exactly  as  promised. 

Finally,  while  it  is  most  important  that 
a  telethon  has  no  overhead,  it  is  almost  as 
important  that  the  funds  raised  should  stay 
in  the  community.  At  KPRC-TV  we  believe 
at  least  part  of  the  success  of  the  Lighthouse 
telethons  must  be  attributed  to  the  fact  that 
every  donor  knew  he  was  doing  something 
concrete  for  his  community.  The  telethons 
had  a  tangible  goal  and  one  that  was  de- 
monstrably a  100%  community  project. 
After  the  first  telethon,  land  was  purchased 
and  actual  construction  of  the  new  Light- 
house for  the  Blind  begun.  Photographs  of 
the  uncompleted  building  were  shown  on  the 
second  telethon,  which  was,  in  effect,  a 
mortgage  burning  effort.  This  gave  viewers 
an  unusually  strong  feeling  of  participation 
and  identification  with  the  project  which 
would  not  be  possible  in  the  case  of  a  tele- 
thon for  a  cause  not  directly  related  to  the 
needs  of  the  community. 

Indicative  of  the  extent  of  participation 
of  the  entire  community  is  the  number  of 
coins  collected  in  the  second  telethon — 
152,010  pennies,  36,533  nickles,  12,584 
dimes,  13,503  quarters  and  5,085  halves. 
This  is  $10,523.40  in  change,  largely  the 


gift  of  citizens  with  little  to  spare.  I 
bulk  of  the  $175,000  raised  by  the  se<W 
telethon,  in  fact,  was  made  up  of  conti  I 
tions  not  a  great  deal  larger  than  si 
change. 

There  were,  of  course,  some  large  dl 
tions,  but  they  were  the  exception  n.s 
than  the  rule.  The  largest  single  cash  d  II 
tion  was  $6,500,  given  by  R.  E.  (Bob)  Sr  j 
oilman  and  philanthropist.  H.  R.  Cu  ( 
noted  for  his  gifts  to  schools  and  hosp  | 
gave  $5,000,  and  Jesse  H.  Jones,  foi  e 
RFC  head,  Secretary  of  Commerce  }( 
newspaper  publisher,  gave  $1,000.  Hous  I 
Mayor,  Roy  Hofheinz,  who  appeared  oi  1 
air  in  the  closing  hours  of  the  telethon,  t 
$500.  The  most  spectacular  gift,  and  1 
not  included  in  the  total  cash  collected, 
an  acre  of  land  inside  the  Houston  1 
limits.  It  was  appraised  at  $17,000.  J 
number  of  three-figure  contributions  L 
small.  But  the  number  of  contributors—  ji 
and  poor,  young  and  old — was  great. 

One  of  the  most  effective  means  ol  t 
couraging  such  broad  participation,  and  q< 
which  any  station  intending  to  stage  a  f  1 
raising  telecast  should  include  in  its  p  fc 
was  the  method  of  accepting  contribu  t 
personally  brought  out  to  the  studio.  I 
though    collection    points    were    ma  L 
throughout  the  signal  area  by  volunt  k 
thousands  of  people  came  out  to  the  si  I 
to  drop  their  contributions   into  ba  f 
manned  by  KPRC-TV  talent,  headed  by 
Gordon.  Donors  drove  through  the  pai 
lot  and  made  their  contributions  wit 
leaving  their  cars,  with  television  can! 
trained  on  them.  Both  telethons  begai 
Saturday  nights  and  the  stream  of  ti 
past  the  barrels  reached  its  peak  Su 
mornings  after  church.  About  600  can 
hour  drove  by  the  barrels  for  more 
four  hours  during  the  peak  period. 

The  effect  of  this  sort  of  telethon  ij 
community  may  be  summed  up  in  1 
words  of  William  P.  Hobby,  former  g< 
nor  of  Texas,  publisher  of  The  Hoi 
Post  and  KPRC-TV's  owner:  "No  even 
the  history  of  Houston  has  so  cementec: 
community  in  a  common  cause  with 
exception,  perhaps,  of  the  Texas  City 
aster." 

There  is  room  for  but  one  conclusic . 
view  of  the  remarkable  success  of  the  L 
house  for  the  Blind  benefit  telecasts, 
this — while  there  are  defects  in  the 
thon  concept,  there  is  much  that  is  goc 
a  telethon  for  an  important  local  cau 
it  is  properly  controlled  and  conductec  '< 


Oppose  Rate  Increase 

EDITORIAL  campaign  against  a  petitii 
of  Hope  Natural  Gas  Co.  for  a  general  i 
crease  in  rates  is  being  conducted  I 
WJPB-TV  Fairmont,  WWW  Fairmo 
and  WETZ  New  Martinsville,  all  in  Wt 
Virginia,  according  to  J.  Patrick  Beacot 
operating  the  station  group. 

The  Beacom  stations  have  filed  a  pr 
test  against  the  rate  increase  with  t! 
West  Virginia  Public  Service  Comm 
sion.  The  utility  was  invited  by  Mr.  Be 
com  to  participate  in  public  foru 
programs  on  the  stations  to  present 
side  of  the  case. 
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MYC ALEX  TUBE  SOCKET  CORPORATION 

Under  exclusive  license  of  Mycalex  Corporation  of  America, 
World's  largest  manufacturer  of  glass-bonded  mica  products 


ADDRESS  INQUIKIBS  TO 

General  Offices  and  Plant:*  129  Clifton  Blvd.,  Clifton,  N.  J. 
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QUIZ  FOR  NEWSMEN: 

Can  you  tell  where  these  routes  lead? 


Not  all  these  routes  lead  to  the 
same  destination — and  for  a  reason 
very  few  people  suspect. 

The  canal,  the  highway  and  the 
air  strip  lead  to  higher  taxes.  For 
each  is  built  and  maintained  out 
of  public  funds — out  of  tax  money. 
Yet  they  are  used  daily  by  private 
companies — airlines,  intercity 
trucking  corporations  and  barge 
lines.  On  them,  paying  dispropor- 
tionately little  or  nothing  at  all  for 
their  use,  these  other  forms  of  trans- 
port compete  with  the  self-sup- 
porting railroads. 

The  railroad  right-of-way — 
built  and  maintained  by  the  rail- 
road that  uses  it  and  pays  taxes 
on  it — promotes  general  economic 
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development  and  prosperity  with- 
out penalizing  the  taxpayers.  For 
it  is  part  of  the  free  enterprise  sys- 
tem in  which  private  capital — 
spurred  by  the  profit  motive — is 
invested  to  make  the  country  more 
productive. 

When  you  read  that  the  rail- 
roads do  not  earn  as  much  as  other 
types  of  corporations,  remember 
this  situation — in  which  the  rail- 
roads face  subsidized  competitors 
and  pay  large  amounts  in  taxes, 
some  of  which  go  to  subsidize  those 
very  competitors! 

The  railroads  operating  in  the 
densely  populated  and  highly  in- 
dustrialized east  are  adversely 
affected  by  this  one-sided  arrange- 


ment. They  believe  that  these 
other  forms  of  transportation 
should  pay  adequate  charges  for 
their  use  of  government-built 
rights-of-way. 

The  railroads  believe  that  the 
public  would  be  better  served  if  all 
forms  of  transportation  paid  their 
own  way — and  succeeded  or  failed, 
depending  upon  their  own  intrinsic 
merits  or  demerits,  and  not  because 
of  government  intervention  either 
to  help  or  hinder  them. 

In  the  present  situation,  the 
stimulating  balance  of  true  com- 
petition is  upset — and,  of  course, 
the  public  foots  the  bill... Eastern 
Railroad  Presidents  Conference, 
143  Liberty  St.,  New  York  6,  N.  Y. 
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PROGRAMS  &  PROMOTION 


HOME  SWEET  PHILADELPHIA 

"FAMILIES  in  KYWland  never  leave  home," 
is  the  title  of  a  brochure  being  sent  to  adver- 
tisers and  agencies  by  KYW  Philadelphia,  which 
emphasizes  that  summer  radio  listening  in 
Philadelphia  is  high,  and  that  summer  sales  in 
that  city  during  July  and  August  beat  the  na- 
tional average  for  any  other  month  of  the  year. 
The  brochure  points  out  that  on  "any  summer 
day"  over  90%  of  Philadelphia's  families  are 
at  home  and  more  than  half  of  the  10%  on 
vacation  are  visiting  spots  within  KYW's  cov- 
erage area.  Philadelphia  family  income  and 
sales  for  the  summer  months  rank  at  the  top, 
according  to  the  report  which  shows  in  what 
months  various  commodities  sell  best.  The 
figures  used  are  taken  from  Advertest,  Nielsen 
and  Pulse  statistics  and  other  analyses  and 
reports. 

KLMS  CHANGES  FORMAT 

TWO  IMPORTANT  changes  in  its  daily  radio 
programming  have  been  made  by  KLMS  Lin- 
coln, Neb.,  with  the  new  format  designed  to 
cater  to  the  music-loving  listeners  in  that  college 
town.  There  is  a  new  emphasis  on  block  music 
shows  and  in  evening  record  shows  where  the 
accent  will  be  on  smooth  and  semi-classical 
music.  The  daily  block  will  consist  of  current 
popular  releases  and  the  evening  record  shows 
will  feature  carefully  selected  "smooth"  records 
from  KLMS'  disc  library,  which  is  being  stocked 
with  long  play  records.  Five  minute  one-an- 
hour  news  periods  will  continue,  according  to 
the  station. 

WNJR  SPORTS  COVERAGE 

UP-TO-THE-MINUTE  sports  coverage  in  the 
1-7  p.m.  segment  is  now  being  aired  by  5  kw 
WNJR  Newark,  according  to  Albert  Lanphear, 
general  manager  of  the  station.  The  new, 
sports  conscious  programming  effort  will  of- 
fer sports  news  every  25  minutes,  six  days  a 
week.  Blending  its  sports  service  with  its  heavy 
music  and  news  programs  has  met  favorable  re- 
action among  its  New  York  and  New  Jersey 
listeners,  Mr.  Lanphear  reports. 

WRC-WNBW  (TV)  TRIAL  WITNESS 

JOHN  CONNOLLY,  news  editor  and  reporter 
for  WRC-WNBW  (TV)  Washington,  was  a 
witness  at  U.  S.  District  Court  for  the  District 
of  Columbia,  to  describe  the  part  he  played  in 
the  capture  of  the  Puerto  Ricans  who  shot  five 
members  of  the  House  of  Representatives  on 
March  1,  Mr.  Connolly  was  questioned  concern- 
ing his  capture  of  the  ringleader,  Lolita  Lebron, 
whom  he  restrained  in  the  corridor  outside 
the  visitors  gallery  as  she  emerged,  gun  in  hand. 
Mr.  Connolly  was  on  the  air  within  a  matter  of 
minutes  after  the  shooting  attempt,  according 
to  the  stations.  The  assailants  are  being  tried 
on  charges  of  assault  with  intent  to  kill  and 
assault  with  a  dangerous  weapon.  They  face 
possible  prison  terms  up  to  125  years  each  for 
their  part  in  the  assault. 

WFAA's  SILENT  WORLD 

WFAA  Dallas,  Tex.,  is  sponsoring  an  exhibit 
titled  "World  Without  Sound,"  a  pictorial  study 
based  on  an  actual  world  where  no  sound 
exists.  "World  Without  Sound"  was  created 
by  scenic  designer  Peter  Wolf  and  Dallas  re- 
searcher Dr.  Bernard  Hanes  from  their  im- 
pressions after  an  analysis  of  interviews  with 
deaf  persons  and  other  material  on  the  subject. 
Mists,  figures,  colors  and  lighting  depict  the 
emotional  conflicts  of  fear,  loneliness,  delight 
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in  sight,  response  to  vibrations,  beauty  of  colors 
and  the  fruits  of  silent  meditation.  WFAA  pre- 
sents the  exhibit  in  an  effort  to  create  a  better 
understanding  between  those  who  live  in  a 
world  of  silence  and  a  world  of  sound. 

TALKING  PARAKEETS  WANTED 

A  LOQUACIOUS  parakeet  with  clear  enun- 
ciation can  win  its  owner  a  $100  Defense  Bond 
in  a  contest  being  conducted  by  KUDL  Kan- 
sas City.  All  owners  of  precocious  parakeets 
are  eligible  by  training  their  birds  to  say  "Cud- 
dle" (homonymous  with  station's  call  letters) 
and  entering  the  Aug.  27  elimination  con- 
test. The  parakeet  saying  "Cuddle"  most  dis- 
tinctly and  the  most  consecutive  times  in  a 
two-minute  period  will  be  declared  the  winner. 

WHAM  COWBELL  SOUVENIR 

A  SOUVENIR  cowbell  offer,  mentioned  in 
one  announcement  a  day  for  three  days  over 
5-7  a.m.  Country  Fare,  brought  WHAM  Roch- 
ester, N.  Y.,  an  average  of  1,000  requests  a 
day,  according  to  that  station.  The  cowbell, 
bearing  the  inscription,  "Milk  Rings  the  Bell," 
was  offered  by  George  Haefner,  WHAM  farm 
director  and  host  of  Country  Fare,  in  coopera- 
tion with  the  Rochester  Dairy  Council. 

QUALIFIED  DISC  M.C. 

FORMER  policeman  Jack  Rowzie,  WWDC 
Washington  personality,  believes  he  is  more 
qualified  than  most  disc  jockeys  to  handle  a 
radio  program  geared  to  motorists.  From  that 
belief  has  evolved  the  4-6  p.m.  Ride  With 
Rowzie  program,  which  is  aimed  at  motorists 
on  the  move  during  rush  hours.  Riders  in  the 
319,733  radio-equipped  passenger  cars  in  Wash- 
ington will  be  given  important  traffic  informa- 
tion in  addition  to  being  entertained.  Mr.  Rowzie 
plans  to  play  music  that  will  be  soothing  to 
harassed  drivers  at  the  height  of  the  rush  and 
if  traffic  is  flowing  evenly,  selections  will  be 
"nice  and  sprightly." 

QUANTICO  TALENT  PREVIEW 

ANNUAL  National  Talent  Championships 
conducted  by  Ted  Mack  and  his  Original 
Amateur  Hour,  which  was  staged  at  Madison 
Square  Garden  June  19,  was  previewed  at  the 
Marine  Corps  School,  Quantico,  Va.,  June  18. 
The  show  was  presented  in  connection  with  the 
Secretaries'  Conference,  a  meeting  of  top  mili- 
tary and  civilian  officials  in  the  Department  of 
Defense.  Most  participants  in  the  program 
were  three-time  winners  chosen  by  nation-wide 
audience  vote  for  performances  on  Ted  Mack's 
Original  Amateur  Hour,  shown  over  128  NBC- 
TV  stations  each  week.  In  addition,  several 
graduates  of  the  program  who  have  since  be- 
come established  professionals  in  show  business 
were  among  the  60  participants  in  the  90-minute 
entertainment. 

WGN-TV  'BANDSTAND  MATINEE' 

PROGRAM  designed  for  teen-agers,  with 
dance  contests,  record  quizzes,  and  athletic  and 
beauty  competition,  has  been  launched  by 
WGN-TV  Chicago  on  a  weekday  basis.  Titled 
Bandstand  Matinee,  the  series  is  offered  to 
capture  appeal  of  corner  drug  stores  and  is 
hosted  by  disc  m.c.  Jim  Lounsbury.  High- 
lights include   appearances  by  big-name  re- 


cording artists  who  sign  autographs  and  daji 
with  teen-agers.  An  organization  known  j§ 
"Bandstand  Matinee  Club,"  which  is  also  j| 
existence  in  other  cities,  is  directing  the  coij 
of  the  series,  produced  by  Rudon  Producii  j 
Inc. 

COUNCIL  COVERAGE  DISCUSSIO  ! 

OFFICIALS  of  WEEU-TV  Reading,  Pa.,  h  ii 
entered  into  discussions  with  Mayor  James  j 
Bamford  of  that  city  regarding  the  station's  1 4 
posal  to  televise  the  weekly  City  Council  mi  1 
ings.  The  Council  delegated  Mayor  Bamforc  j 
enter  negotiations  after  WEEU-TV  sugge<  1 
meeting  coverage  to  "stimulate  interest  of  ii 
zens  as  to  their  responsibilities  and  also  to  i  if 
vide  them  with  a  picture  of  the  City  Counci  j 
operation."  The  negotiations  will  cover  I 
advisability  of  televising  the  Council  meeti 
and  the  type  of  coverage  to  be  used. 

TV-MOVIE  COOPERATION 

CLOSE  cooperation  between  a  first-run  m(  3 
house  and  a  television  station  was  demonstn  (J 
recently  in  Cincinnati  when  WCPO-TV  th  i 
joined  with  downtown  Keith's  theatre  to  j  I 
mote  the  upcoming  movie  "Three  Coins  i  i 
Fountain."  Ed  Weston,  assistant  to  the  gem  1 
manager  of  WCPO-AM-TV,  and  Rube  Sch  I 
of  Keith's,  made  arrangements  whereby  WC  I 
TV  offered  a  preview  of  the  picture  a  weel  ii 
advance  of  its  run.  WCPO  disc  jockeys  ]■ 
moted  the  preview  five  days  in  advance,  i 
fans  who  requested  them,  received  engra  J: 
invitations  to  the  preview. 

WSAZ-TV  TELEVISION  TIPS 

PEOPLE  making  appearances  on  WSAZ 
Huntington,  W.  Va.,  have  the  benefit  of 
illustrated  pamphlet  issued  by  that  station.  ' 
booklet  contains  tips  for  both  men  and  won 
Women  are  advised  to  wear  pastels  or  gr 
ordinary  make-up  and  to  avoid  shiny  jew  i 
and  large  brim  hats.  Men  are  advised  no 
wear  hats  and  bright  rings,  lapel  pins  and! 
clips.   In  addition,  the  pamphlet  provides 
formation  on  cues  and  signals  such  as  can 
lights,  addressing  the  camera,  time  signals,  c  | 
mercial  signs,  and  speed  signals. 

WVEC-TV  UHF  PROMOTION 

CHANNEL  15  WVEC-TV  Hampton  (Norfc 
Va.,  sent  jumbo  post  cards  to  all  applicj 
dealers  in  the  Tidewater  area  when  WTAR 
Norfolk  changed  to  ch.  3,  which  read:  "W 
you're  changing  sets  to  ch.  3,  sell  all  chai 
or  converters  to  15.  Thanks,  Tom  Chism  ' 
Mr.  Chisman,  president  and  general  man; 
of  the  station,  reports  that,  according  to  a  :  1 
check,  uhf  sets  have  shown  a  big  increase  s  ■ 
the  promotion  began. 

KWBG  'RIDICULOUS'  PROMOTK 

AS  part  of  "Ridiculous  Day"  promotion  sta 
by  the  local  Chamber  of  Commerce  of  Pe 
Iowa,  all  merchants,  employes  and  tov 
people  were  urged  to  wear  ridiculous  ou 
during  the  featured  parade  and  throughout 
day.  Lowell  Jack,  studio  manager  of  KW 
Boone,  Iowa,  dressed  up  in  a  woman's  p 
dress  and  bonnet.  He  placed  a  replica 
a  bull  equipped  with  a  portable  radio  on 
of  a  child's  wagon.  The  bull  carried  a 
reading:  "This  is  no  bull.  I'm  listening 
KWBG,  1590  on  your  dial." 
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JUANITA  HALL 

os  "Ruby  Valentine 


ETHEL  WATERS 

as 

"Cousin  Honey" 


HILDA  SIMMS 
as  "Anna  Louis" 


NOW.  .FOR  THE 

FIRST  TIME  IN 
ADVERTISING 
HISTORY... 


A  single  coordinated  program  can  take  you  to  the 
heart  of  the  76  billion  dollar  American  Negro 
Market.  This  new  selling  concept  offers  an  advertiser 
a  rich  sales  frontier  virtually  uncultivated  by 
national  advertising. 


CAB  CALLOW AY- 
"I't's  a  Mystery  Man" 

WERD  Atlanta,  Ga. 
WAUG  Augusta,  Ga. 
WSID  Baltimore,  Md. 
WBCO  Birmingham,  Ala. 
WBMS  Boston.  Mass. 
WPAL  Charleston,  S.  C. 
WGIV  Charlotte,  N.  C. 
WMFS  Chattanooga,  Tenn. 
WGES  Chicago,  III. 
WCIN  Cincinnati,  Ohio 
WJMO  Cleveland,  Ohio 
WCOS  Columbia,  S.  C. 
WPNX  Columbus,  Ga. 
WJLB  Detroit,  Mich. 
KWBC  Ft.  Worth,  Tex. 
WESC  Greenville,  S.  C. 
KCOH  Houston,  Tex. 
WRBC  Jackson,  Miss. 
WOBS  Jacksonville,  Fla. 
KPRS  Kansas  City,  Mo. 
KGHI  Little  Rock,  Ark. 
WLOU  Louisville,  Ky. 
WDIA  Memphis,  Tenn. 
WMBM  Miami  Beach,  Fla. 
WMOZ  Mobile,  Ala. 
WRMA  Montgomery,  Ala. 
WSOK  Nashville,  Tenn. 
WMRY  New  Orleans,  La. 
WOV  New  York,  N.  Y. 
WRAP  Norfolk,  Va. 
WHAT  Philadelphia,  Pa. 
WHOD  Pittsburgh,  Pa. 
WANT  Richmond,  Va. 
KSTL  St.  Louis,  Mo. 
KWBR  San  Francisco— Oakland 
KENT  Shreveport,  La. 
WEBK  Tampa,  Fla. 
WOOK  Washington,  D.  C. 
KBYE  Okla.  City,  Okla. 
WIVK  Knoxville,  Tenn. 
WAAA  Winston-Salem,  N.  C. 
KWKW  Los  Angeles,  Cal. 
WJIV  Savannah,  Ga. 


The  new  Negro  market  is  filled  with  pent-up  desires  for  freedom  of  expression  and 
opportunity  to  react  to  the  basic  selling  invitation  of  advertisers  who  direct  the 
campaigns  in  media  most  acceptable  to  the  market.  Negro  network  radio,  in  its 
pioneering  effort,  offers  the  first  daily  means  of  communication  and  selling 
this  specialized  market. 

National  Negro  Network's  first  program  proves  successful  for  Pet  Milk  and 
Philip  Morris.  Special  Pulse  Ratings  indicate  responsive  audience  and  high 
acceptance  in  42  markets  with  a  potential  Negro  audience  of  13  million. 
Some  Pulse  ratings  are: 


WERD  Atlanta,  Ga  9.8     WOBS  Jacksonville,  Fla..  .  10.3 

WSID-  Baltimore,  Md  9.0     KWBC  Ft.  Worth-Dallas  7.3 

WGES  Chicago,  III  7.3     WOV  New  York  City  3.9 


When  you  want  a  fresh  viewpoint  on  sales  potential— 

especially  from  a  sound  dollar  and  cents  angle— we 

at  NNN  are  particularly  qualified  to  utilize  our  years  of 


experience  for  your  benefit.  Let  us  give  you  a  new 
concept  of  selling  specialized  markets  profitably. 


Send  for  our 
new  booklet— 
The  National 
Negro  Network 

-Gateway  to  a 
New  Sales 
Frontier. 


THE 

NATIONAL  NEGRO 
NETWORK,  INC. 


203  NORTH  WABASH  AVENUE,  CHICAGO  1,  ILLINOIS 
7  EAST  47th  STREET,  NEW  YORK  17,  NEW  YORK 


PHONE:  DEARBORN  2-6411 
PHONE:  ELDORADO  5-7785 


GOVERNMENT 


RESERVING  CHANNELS  FOR  EDUCATIONAL 
TV  USE  QUESTIONED  BY  FCC  COMR.  LEE 

Commissioner  discusses  the  wisdom  of  setting  aside  valuable  spec- 
trum space  when  educators  have  failed  to  demonstrate  they  can 
make  proper  use  of  it. 


FAILURE  to  use  tv  channels  reserved  for  edu- 
cational systems  is  depriving  the  public  of 
television  service,  FCC  Comr.  Robert  E.  Lee 
suggested  Friday  in  an  address  to  the  Maryland- 
D.  C.  Broadcasters  Assn.,  meeting  at  Ocean 
City,  Md.  (see  story  page  62). 

Reviewing  the  whole  educational  tv  problem, 
Comr.  Lee  submitted  a  list  of  questions  based 
on  failure  of  school  organizations  to  use  the 
large  chunks  of  spectrum  reserved  for  them. 
As  one  possible  solution  to  the  problem  he 
proposed  that  study  be  given  to  a  combination 
of  limited  use  of  local  commercial  stations  and 
closed-circuit  systems,  supplemented  by  sound 
movies,  slides  and  other  audio-visual  aids. 

Conceding  his  frank  unveiling  of  the  educa- 
tional tv  situation  might  be  "somewhat  provoca- 
tive," he  said.  "My  mind  is  still  open  with 
respect  to  the  answers.  I  have  one  conviction, 
however,  with  respect  to  these  new  adventures 
in  this  infant  industry  and  that  is  that  we 
should  crawl  before  we  walk,  walk  before  we 
run,  and  run  before  we  fly." 

Comr.  Lee  traced  the  development  of  broad- 
casting and  the  chaos  of  pre-regulatory  days, 
emphasizing  the  need  of  protecting  the  com- 
petitive system  from  attacks  which  he  explained 
"are  generally  camouflaged  and  made  from  the 
flank  or  the  rear." 

He  recalled  charges  in  the  industry  that 
reservation  of  250  channels  for  noncommercial 
educational  tv  use  "will  open  the  door  for 
government  competition."  Explaining  he  does 
not  oppose  educational  tv  or  allocation  of 
channels  for  this  purpose,  he  contended  he  has 
the  right  as  a  new  Commissioner  to  examine 
the  problem. 

Cites  Money  Involved 

He  referred  to  average  figures  showing  a  tv 
station  costs  $250,000  and  annual  operation 
$100,000,  involving  a  total  of  $100  million  of 
educational  money  for  the  first  year  of  con- 
struction and  operation  for  250  educational 
channels. 

Comr.  Lee  told  the  Maryland-D.  C.  group 
he  is  not  convinced  that  educational  tv  "is  as 
yet  a  substitute  for  our  traditional  teaching 
methods  but  is  rather  another  valuable  adjunct 
that  should  be  carefully  used."  He  wondered 
if  educational  stations  that  run  into  budget 
trouble  will  apply  for  commercial  lisenses  and 
enter  into  competition  with  privately  owned 
outlets.  He  asked  if  such  an  operation  might 
lead  to  similar  tactics  in  other  branches  of  in- 
dustry "and  eventually  will  kill  the  goose  which 
lays  the  golden  tax  eggs  which  must  be  de- 
pended upon  to  support  government  in  all  its 
phases,  including  education?" 

Again,  he  asked,  "Would  it  not  be  wise  to 
explore  fully  the  possibility  of  using  these 
(educational)  funds  more  economically  by  pur- 


chasing time,  from  existing  commercial  stations. 
I  do  not  say  it  would  be,  but  have  the  possi- 
bilities been  fully  explored?" 

An  NARTB  survey  showing  commercial  sta- 
tions make  8.1%  of  time  for  local  shows  avail- 
able to  educators  was  cited  by  Comr.  Lee.  The 
survey  showed  an  average  of  more  than  $2,600 
per  station  in  time  made  available  during  the 
survey  week.  He  asked  if  this  and  other  data 
"raise  a  doubt  as  to  the  necessity  or  desirability 
of  continuing  to  reserve  indefinitely  frequencies 
for  exclusive  educational  use?" 

In  a  review  of  the  tv  allocation,  he  said  83 
vhf  and  168  uhf  channels  have  been  reserved 
for  educational  tv,  reducing  many  4-vhf  markets 
to  three,  and  many  3-vhf  markets  to  two.  This 
has  affected  such  major  markets  as  Boston, 
Miami,  Minneapolis,  New  Orleans,  Dallas, 
Birmingham  and  Tampa,  he  said. 

After  asking  "what  is  a  reasonable  time?"  to 
utilize  these  educational  channels,  he  listed 


D.  C.  court  halts  Commission 
hearing  of  renewal  case  until 
broadcaster  can  appeal  the 
court's  earlier  refusal  to  stop 
the  hearing  entirely. 

TEMPORARY  injunction  against  FCC's  in- 
vestigation of  broadcaster-publisher  Edward 
Lamb  was  issued  last  week  by  U.  S.  District 
Court  ludge  Edward  A.  Tamm  pending  per- 
fection by  Mr.  Lamb  of  his  petition  to  the 
U.  S.  Court  of  Appeals  for  D.  C,  for  stay  of 
the  Commission  hearing  as  illegal.  He  has  20 
days  to  file  in  the  higher  court. 

Judge  Tamm  earlier  refused  to  stop  the 
FCC  hearing  on  the  ground  injury  to  Mr.  Lamb 
already  had  occurred  and  could  not  be  changed 
by  an  injunction  [B*T,  June  14].  Mr.  Lamb 
thereupon  entered  an  appeal  from  Judge 
Tamm's  ruling. 

The  FCC  case  is  scheduled  July  28  before 
Examiner  Herbert  Sharfman  and  involves 
license  renewal  of  WICU  (TV)  Erie,  Pa.,  a 
Lamb  property.  Issues  include  the  truth  of 
previous  statements  to  the  Commission  by 
Mr.  Lamb  that  he  never  had  communist  ties. 

Although  desiring  hearing  "once  and  for  all," 
Mr.  Lamb  charges  the  FCC  renewal  proceed- 
ing, unconstitutionally  puts  burden  of  proof 
upon  him  to  show  he  did  not  give  false  informa- 
tion to  the  Commission  and  that  he  never  had 
Red  links.  Rather,  he  contends,  our  legal 
processes  require  the  plaintiff  to  bear  burden 
of  proof,  not  the  defendant  to  prove  innocence. 

Continuing  to  deny  any  past  communist 
associations,  Mr.  Lamb,  a  fortnight  ago  in  court 
before  Judge  Tamm,  said  FCC  already  has 


their  utilization  as  follows: 

Six  educational  stations  are  now  on  the  air. 
Twenty-four    grants    are    outstanding,    17  oi 
which  are  more  than  one  year  old. 
Five  have  furnished  tentative  starting  dates. 
Seventeen  applications  are  pending. 

"I  have  been  informed  that  many  state  legis- 
latures, including  New  York,  New  Jersey,  Con- 
necticut and  Michigan  have  refused  appropria- 
tions for  educational  stations  in  their  respective 
states,"  he  said.  It  would  therefore  appeai 
that  at  least  a  dozen  of  these  authorizations  are 
"paper  grants"  and  have  no  foreseeable  prospect 
of  fruition. 

"There  are  198  channels  or  81.8%  of  the 
educational  reservations  for  which  there  are  no 
applications  after  two  years  of  reservation. 

"In  other  words,  if  educational  television 
continues  to  grow  at  the  pace  set  since  1952, 
it  will  take  more  than  50  years — at  the  present 
rate  of  1.2%  per  year — before  the  full  educa- 
tional allocation  will  result  in  operating  stations. 

"Meanwhile  some  of  the  networks  complain 
that  they  cannot  obtain  satisfactory  outlets  in 
the  first  100  metropolitan  areas  for  their  pro- 
grams. Are  we  thus  depriving  people  of  tele- 
vision service?" 

Noting  the  practical  problems  of  school  pro- 
gram servicing,  he  asked  if  removal  of  reserva- 
tions where  need  cannot  be  shown,  might  bring 
nationwide  competitive  tv  service  with  the  least 
disruptive  effort  and  expense  to  the  public. 


cleared  him  on  the  Red  issue  six  times  before.1 

Russell  Morton  Brown  of  McGrath  &  Brown,' " 

counsel  for  Mr.  Lamb,  told  the  court  his  client  , 

was  informed  by  Chairman  Rosel  Hyde  that 

FCC  has  no  new  evidence  but  could  not  stop: 

another  investigation  because  Comr.  John  C. 

Doerfer  is  the  "key  to  the  problem." 

Meanwhile,  Comr.  E.  M.  Webster  issued  aJ  . 

statement  on  the  WICU  proceeding,  indicating 

it  should  be  held  before  the  full  Commission 

rather  than  an  examiner  in  view  of  the  charges. 

He  said  in  part: 

While  I  am  in  complete  accord  with  the 
Commission's  decision  to  hold  a  hearing  with  >  1 
respect  to  Mr.  Lamb's  qualifications  in  this  con- 
nection, it  apears  to  me  that  where  a  man's  most 
cherished  possession,  his  reputation,  is  under  at-i  : 
tack  in  a  hearing,  careful  attention  must  be 
given  to  intangible  but  vital  considerations  such 
as  the  demeanor  and  credibility  of  the  party  in-  . 
volved   and   witnesses   appearing   in  the   case.  ;i 
Regardless  of  the  integrity  and  ability  of  an'; 
examiner,  it  appears  to  me  to  be  the  Commis-i  .: 
sion's  duty  to  examine  personally  each  individual, 
who  testifies  under  circumstances  such  as  exist  ' 
in  this  case. 

In  another  proceeding  involving  character! i .: 

qualifications,    a   non-broadcast   case,  Comr. 

Doerfer  held  an  applicant  is  not  entitled  by  j  • 

law  to  hearing  on  a  new  bid  if  FCC  recently  i 

ruled  he  was  not  qualified.  The  case  involves  . 

the  application  of  Abraham  Klein  for  a  one-  < 

way  signaling  station  in  the  domestic  public 

land  mobile  radio  service  at  Detroit.  FCC 

on  June  3  refused  him  such  a  license  at  New 

York  in  view  of  a  Post  Office  Dept.  fraud  order 

against  Mr.  Klein's  Classified  Pub.  Corp.,  in- 1  -J 

volving  solicitations  for  business  directory  list- 1 

ings. 

FCC  on  June  9  set  the  Klein  bid  at  Detroit 
for  hearing  with  competitive  applications  on  , 
July  19.  Although  concurring,  Comr.  Doerfer 

said: 

I  concur  with  the  order  for  hearing'  which  in- 
cludes the  issue  of  character  qualifications  with 
respect  to  Abraham  Klein.  However,  I  do  not 
believe  that  the  law  compels  us  to  afford  Klein 
another  hearing  on  character  qualifications  in 
view  of  the  fact  that  as  recently  as  June  3,  1954 
we  found  he  was  of  unfit  character  to  become 
the  permittee  or  licensee  of  radio  facilities. 
The  literal  language  of  the  law  must  be  inter- 
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FCC  Begins  Staff  Cuts 

REDUCTION  in  force  was  initiated  by 
FCC  last  week  as  part  of  the  move  to  cut 
its  staff  by  65-70  people  this  fiscal  year 
in  order  to  bring  operating  costs  within 
the  current  reduced  budget  [B*T,  April 
19].  FCC  last  week  ordered  elimination 
of  10  positions,  accountants  and  econo- 
mists, to  balance  staff  composition. 
The  resulting  reshuffle,  as  those  affected 

j  "shake  down  the  ladder"  to  lesser  grade 
jobs,  will  cause  a  total  of  53  "personnel 
actions"  including  33  demotions.  Five 
temporary  people  "fall  off  the  bottom  of 
the  ladder"  and  must  be  separated,  FCC 
officials  said. 

Of  the  demotions,  two  employes  are 
reduced  from  Grade   11   to  Grade  7 

,  ratings  while  the  others  are  reduced  one 
or  more  classifications.  A  total  of  15 
persons  were  ordered  transferred  to  new 
jobs  but  with  their  same  Civil  Service 
ratings. 

FCC  officials  explained  the  reduction 
in  force  is  hoped  to  be  the  only  such 
action  this  year,  although  additional 
temporary  employes,  including  seven  or 
eight  hearing  examiners,  will  have  to  be 
"separated"  by  next  January.  Other  re- 
ductions will  be  achieved  by  not  filling 
vacancies  caused  by  resignations  and  re- 
tirements during  the  year. 


preted  in  such  a  manner  as  to  accord  due  process 
to  an  applicant.  However,  it  does  not  require 
i  edetermination  of  an  issue  freshly  determined. 

•  There  has  not  been  a  sufficient  lapse  of  time 

)  since  our  former  decision  to  make  such  an  im- 
provement in  Klein's  character  as  to  make  him 
now  qualified. 

In  my  opinion  it  is  an  imposition  upon  the 
Commission's  processes  to  afford  him  repeated 
rportunity  to  disprove  that  which  he  failed  to 
convince  us  of  in  a  very  recent  case.  The  law 
ioes  not  compel  us  to  perform  a  useless  and 

;  meaningless  act.   We  are  not  required  to  order 
hearings  for  the  purpose  of  obtaining  information 
which  has  already  been  supplied  to  us. 
In  its  final  ruling  in  the  Klein  bid  at  New 

'York,  FCC  held  in  abeyance  "pending  further 
consideration"  the  competing  application  of 
Page  Boy  Inc.  In  an  initial  ruling  earlier,  the 
examiner  declared  "without  merit"  on  the  basis 

of  the  record  a  suggestion  by  Mr.  Klein  that 
Page  Boy  principals  Saul  Germain  and  Irwin 
Rudin  should  be  disqualified  because  of  their 
-nembership  in  unions  "which,  by  reason  of 
illeged  communist  domination,  were  deprived 

"of  their  affiliations  with  CIO." 

The  examiner  found  "the  record  herein  con- 
:ains  nothing  which  would  raise  a  question 
concerning  the  loyalty  of  these  two  men.  It 

rappears  that  such  membership  by  them  was 

.essential  to  the  obtainment  and  retention  of 

jtheir  employment." 

jAnti-Tv  Bill  Dropped 

PROPOSAL  to  ban  telecasts  of  Congressional 
I  earings  [BoT,  June  14]  was  ruled  out  last 
week  by  Rep.  Leo  E.  Allen  (R-Ill.),  chairman 
of  the  House  Rules  Committee.  Rep.  Allen 
told  Charles  A.  Roeder,  WCBM  Baltimore, 
chairman  of  the  NARTB  Freedom  of  Informa- 
tion Committee,  that  the  proposal  had  been 
,set  aside  by  the  committee.  Mr.  Roeder  had 
asked  for  a  chance  to  bring  industry  witnesses 
before  the  committee.  He  was  assured  there 
would  be  no  consideration  of  the  ban  by  the 
committee. 


or  the  summarized  story 
of  the  friendly  frank 


/ 


The  first  frankfurter  emigrated 
to  this  country  from  the  old  German 
city  of  Frankfurt  am  Main.  On  the 
boat  he  met  Fraulein  Wiener  from 
the  city  of  Wien  (Vienna). 


Today  the  descendants  of  these 
sturdy  sausage  pioneers  —  §Vi  bil- 
lion a  year — are  typically  American 
in  every  way.  They  go  to  ball  games, 
picnics,  barbecues. 


Franks  get  their  ruddy  tan  from 
hanging  around  a  smokehouse.  The 
smoke,  which  is  apt  to  be  from  hick- 
ory or  applewood  fires,  is  carefully 
measured  and  actually  filtered. 


5  After  an  invigorating  steam  bath 
(franks  always  come  to  you  ready- 
cooked),  some  shed  their  skins. 
Others  are  remarkably  thin-skinned. 
Some  like  'em  with,  some  without. 


They  graduate  with  the  highest 
degree  in  nutrition.  For  protein,  B 
vitamins  and  digestibility,  franks 
are  in  t  he  same  class  with  that  noblest 
of  cuts,  the  steak. 


J%  In  the  meat  packer's  sausage 
kitchens  where  they  are  born,  mod- 
ern franks  are  stuffed  with  selected 
lean  beef,  and  some  have  pork,  too, 
delicately  blended  with  just  the  right 
amount  of  spices. 


If  all  the  franks  Americans  eat 
this  year  were  laid  end  to  end  they 
would  reach  to  the  moon  and  back 
with  enough  left  over  to  encircle  the 
world  5  times.  Most  folks,  however, 
prefer  just  to  lay  them  in  a  bun. 


Only  4  kinds  of  meat  animals  are  grown  on  American  farms.  But 
American  appetites  call  not  just  for  meat,  but  meat  in  dozens  of  different  processed 
forms.  There  are  more  than  100  kinds  of  sausage  products  alone.  That's  why  a 
meat  packer  is  also  a  chef — with  more  specialties  than  you'll  find  in  a  cookbook. 

AMERICAN  MEAT  INSTITUTE 

Headquarters,  Chicago    •    Members  throughout  the  U.  S. 
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FCC  BYPASSES  OWN  OWNERSHIP  EDICT 


Houston  tv  transfer  approval 

hints  that  multiple  ownership 

ruling  may  be  eased. 

HINT  that  FCC  may  reconsider  its  strict 
interpretation  of  ownership  control  in  the  mul- 
tiple ownership  decision  of  last  November, 
plus  relaxation  of  its  duopoly  rule  with  respect 
to  television  mergers,  was  evidenced  last  week 
in  a  majority  decision  approving  transfer  of 
ch.  13  KTLK  (TV)  Houston  to  Houston  Con- 
solidated Television  Co. 

Over  dissents  by  Chairman  Rosel  H.  Hyde 
and  Comr.  E.  M.  Webster,  a  majority  comprised 
of  Comrs.  George  E.  Sterling,  Robert  T.  Bartley, 
John  C.  Doerfer  and  Robert  E.  Lee  granted 
transfer  of  the  permit  to  the  new  firm,  owned  in 
part,  among  others,  by  KTRH  Houston  and  in 
part  by  Mayor  Roy  Hofheinz,  who  is  allowed  to 
retain  his  25%  holdings  in  KTHT  Houston,  of 
which  he  is  president. 

Heretofore,  with  but  one  exception,  FCC  con- 
sistently has  ruled  two  am  interests  could  not 
join  in  a  common  tv  venture  without  disposing 
of  one  of  the  radio  outlets. 

The  Commission  earlier  allowed  WBML  and 
WNEX  Macon  Ga.,  to  merge  in  a  tv  bid  for 
ch.  47  under  a  proposal  whereby  they  promised 
to  retain  radio  separation  and  continued  com- 
petition. Each  held  45%  with  a  third  independ- 
ent party  owning  10%  balance  of  control. 
WNEX  since  has  bought  out  WBML's  share  in 
the  tv  outlet,  WETV  (TV),  indicating  the  plan 
wouldn't  work  [B*T,  Feb.  15,  Jan.  25]. 

In  the  Houston  case,  Mr.  Hofheinz  stated  in 
the  transfer  application  he  would  give  up  his 
KTHT  interest  if  required.  The  majority's  ac- 
tion attached  no  such  condition  to  the  grant. 

Ch.  13  at  Houston  originally  was  sought  by 
four  applicants  who  subsequently  agreed  to 
merge,  each  to  take  the  following  shares  in  a 
joint  venture:  KTRH,  32%;  Houston  Area 
Television  Co.,  32%;  Houston  Television  Co., 
20%,  and  Mayor  Hofheinz,  16%  [B»T,  Jan. 
11].  All  withdrew  but  Houston  Television, 
which  received  the  permit,  now  assigned  to 
Houston  Consolidated  to  effect  the  merger. 

FCC's  duopoly  rule,  Sec.  3.35  forbids  two 
radio  stations  in  the  same  area  to  be  under 
common  control  "except  upon  a  showing  that 
public  interest,  convenience  and  necessity  will 
be  served  through  such  multiple  ownership  situ- 
ation." 

FCC  revised  Sec.  3.35  and  companion  fm 


and  tv  rules  late  last  year  to  provide  that  a  single 
interest  could  not  own  or  control  more  than 
seven  am,  seven  fm  and  five  tv  stations  [B#T, 
Nov.  30,  1953].  Strict  interpretations  of  the  re- 
vised rules  were  issued  by  the  Commission  in 
cases  involving  Westinghouse  and  General 
Teleradio  [B*T,  April  5,  Feb.  22,  15]  while 
Storer  Broadcasting  Co.  has  complained  to  the 
courts  (see  story  below). 

BROADCAST  CASES 
CROWD  FALL  DOCKET 

SOME  touchy  and  significant  broadcast  cases 
apparently  will  lay  over  during  the  summer,  it 
was  obvious  last  week  as  the  U.  S.  Court  of 
Appeals  for  the  District  of  Columbia  prepared 
to  close  out  its  spring  calendar. 

Among  the  broadcast  litigation  which  will 
remain  unresolved  until  the  court  resumes 
hearing  oral  arguments  in  the  fall  are  the  White- 
fish  Bay  (Milwaukee)  ch.  6  allocation,  the 
Spartanburg,  S.  C,  ch.  7  transmitter  shift,  and 
the  Storer  Broadcasting  Co.  attack  on  the  Com- 
mission's multiple  ownership  rules. 

The  court's  calendar  ends  with  those  cases 
set  for  oral  argument  June  25.  The  calendar  is 
reopened  early  in  October.  However,  during 
the  summer,  the  court  continues  to  issue  deci- 
sions on  cases  already  argued.  It  also  convenes 
to  hear  pleas  for  injunctions  and  temporary 
stay  orders.  But,  it  hears  no  new  arguments. 
Briefs  due  during  the  summer  are  permitted  to 
be'  filed  to  Sept.  11. 

The  following  are  the  11  cases  awaiting 
action: 

Allentown,  Pa. — WHOL  Allentown  protesting 
grant  of  its  facilities  to  Easton  (Pa.)  Express, 
following  second  hearing  on  both  applications. 
Argued  last  February  [B-T,  March  1]. 

Albuquerque,  N.  M. — KOA  Denver  protesting 
grant  for  KOAT  Albuquerque  to  change  facilities 
on  ground  of  interference.  Stay  argued  this 
month  [B-T,  June  14]. 

Camden,  Ark. — KAMD  Camden,  Ark.,  protest- 
ing FCC  approval  of  the  sale  of  KPLN  from  Leo 
Howard  to  D.  R.  James  Jr.  Argued  last  October 
[B-T,  Oct.  12,  1953]. 

Grand  Rapids,  Mich. — WGRD  Grand  Rapids 
protesting  FCC  order  requiring  it  to  cease  pre- 
sunrise  operations  due  to  interference  to  WING 
Dayton,  Ohio.  Stay  denied  last  January  [B«T, 
Jan.  18]. 

Harlingen,  Tex— WCKY  Cincinnati  protesting 
grant    of    50   kw    daytime,   non-directional,  to 
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Didn't  Reach  Her 

ONE  of  the  applicants  in  the  Shreveport, 
La.,  ch.  12  hearing  submitted  a  recording 
of  a  Negro  bebop  disc  jockey  program 
carried  on  the  am  station  affiliated  with 
another  applicant.  This  was  played  for 
FCC  Hearing  Examiner  Fanney  Litvin. 
This  is  how  she  described  it: 

"During  that  program,  music  (some 
Negro  spirituals)  interspersed  with  sev- 
eral commercials  for  Jax  Beer  were 
broadcast  along  with  grunts,  groans  and 
squeals  of  the  disc  jockey,  whose  speech 
was  at  times  unintelligible  to  the  Ex- 
aminer whose  ear  does  not  happen  to  be 
acquainted  with  the  speech  of  the  South- 
ern Negro." 

The  program  was  one  of  Chester  Mc- 
Dowell's on  his  Daddy-O-Hot-Rod  seg- 
ment on  KCIJ  Shreveport. 


KGBT  Harlingen.  Argued  two  weeks  ago  (seel 
page  89). 

Montpelier,  Vt.— Colonial  Tv  Co.  protesting 
FCC  grant  of  ch.  3  there  to  WMVT  (TV)  Mont- 
pelier on  ground  Colonial  was  erroneously  de- 
clared to  have  defaulted. 

Rochester,  N.  Y. — WSAY  Rochester  protesting . 
ch.  10  grant  there  to  sharetime  stations  WHEC- 
TV  and  WVET-TV.  Request  to  impound  profits 
argued  last  week  (see  page  89). 

St.  Louis,  Mo.— WTVI  (TV)  St.  Louis  protesting 
grant  of  ch.  4  there  to  merged  KWK  application. 
Stay  denied  last  month  [B-T,  May  24]. 

Spartanburg,  S.  C.—W AIM-TV  Anderson,  S.  C, 
protesting  FCC  grant  for  WSPA-TV  Spartanburg 
to  move  ch.  7  transmitter  to  Paris  Mt.  Stay 
argued  May  27  [B>T,  May  31]. 

Whitefish  Bay  (Milwaukee),  Wis.— WCAN-TV 
Milwaukee  protesting  allocation  of  ch.  6  to 
Whitefish  Bay.  Stay  denied  early  this  year 
[B-T,  Jan.  25]. 

Multiple  ownership  rule — Storer  Broadcasting 
Co.   protesting   FCC   multiple   ownership  rules 
which  fix  limitations  on  number  of  stations  which  i 
may  be  owned  by  same  person  or  company. 
Brief  filed  early  this  month  [B«T,  June  7]. 

Johnson  Says  Comm.  Tv 
Has  Promising  Future 

OPTIMISTIC  FUTURE  for  the  continuance  of 
community  television  systems  was  foreseen  by 
Sen.  Edwin  C.  Johnson  (D-Colo.)  in  a  speech 
before  the  third  annual  convention  of  the  Na- 
tional Community  Television  Assn.  in  New 
York's  Park  Sheraton  Hotel  last  week  [story 
page  64]. 

Questioning  whether  any  town  with  as  fewj 
as  5,000  people  could  support  its  own  tv  sta- 
tion, the  senior  Democratic  member  of  the 
Senate  Commerce  Committee  pointed  out  that 
there  were  2,500  such  towns  and  that  commu- 
nity tv  operations  were  probably  the  only  way 
those  people  could  ever  see  tv. 

Sen.  Johnson  went  one  step  further.  He 
urged  the  community  television  operators  to 
undertake  a  "special-occasion  local  studio  pro- 
gram" in  order  to  provide  local  programs  to 
the  small  towns  and  villages  served  by  them. 
Subscription  tv  also  was  held  out  by  the  Sen- 
ator as  a  possible  addition  to  community  tv 
operations. 

He  warned,  however,  that  community  tv 
systems  should  not  oppose  the  establishment 
of  local  tv  stations. 

He  referred  to  the  Fairmont,  W.  Va.,  situa- 
tion where  the  local  uhf  station  operator  faces 
competition  from  Wheeling,  Pittsburgh  and 
Johnstown  tv  stations  through  the  facilities  of 
the  Fairmont  closed  circuit  distribution  system. 

"Here  is  an  example  of  the  Commission's 
allocation  plan  being  set  to  naught,  resulting 
in  an  unregulated  medium  giving  a  struggling 
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station  unexpected  but  deadly  competition,"  he 
said. 

"Community  television  service  is  only  asking 
for  trouble  when  it  attempts  to  serve  an  area 
already  being  served  by  its  own  station,"  the 
Senator  said.  "The  non-network  station  can- 
not withstand  network  competition  from  distant 
stations,"  he  continued. 

Community  tv  is  not  a  common  carrier, 
Sen.  Johnson  declared,  and  should  not  be  regu- 
lated by  the  FCC  or  state  utility  commissions. 
"And  you  are  no  more  a  common  carrier  than 
is  a  hotel  with  one  master  antenna,  which 
serves  its  100  rooms,"  the  Colorado  Senator 
said. 

He  also  urged  the  community  tv  operators 
to  clean  up  their  installations  so  that  they  do 
not  interfere  with  reception  of  those  who  are 
not  subscribers. 

Watch  that  rates  do  not  go  too  high,  he 
warned.  "Higher  than  necessary  rates  will 
compel  cooperative  associations  to  enter  this 
field  and  render  a  non-profit  service,"  Sen. 
Johnson  said. 

Drys  Turn  to  Senate 
In  Alcohol  Ad  Fight 

THE  DRYS  will  take  another  crack  at  alcoholic 
beverage  advertising  starting  today  (Monday). 

The  Senate  Interstate  &  Foreign  Commerce 
Committee's  Subcommittee  on  Business  &  Con- 
sumer Interests  will  hold  a  hearing  on  the 
Langer  bill  (S  3294)  which  would  ban  such 
advertising  from  all  media,  including  radio-tv. 

First  witnesses  will  be  the  proponents  to  the 
bill,  which  is  identical  to  the  Bryson  proposal 
heard  in  full  by  the  House  Interstate  &  Foreign 
Commerce  Committee  last  month  [B«T,  May 
31,  24]. 

Since  the  Army  vs.  McCarthy  hearing  has 
ended  its  grueling  stay  in  the  Senate  Caucus 
Room  it  was  planned  to  hold  the  hearing  there. 
Whenever  legislation  favored  by  the  temperance 
forces  comes  up  on  Capitol  Hill,  the  turnout  is 
overwhelming. 

Sen.  William  A.  Purtell  (R-Conn.)  is  chair- 
man of  the  subcommittee.  Other  members: 
Sens.  Andrew  F.  Schoeppel  (R-Kan);  Charles 
E.  Potter  (R-Mich.);  A.  S.  Mike  Monroney 
(D-Okla.);  John  O.  Pastore  (D-R.  I.). 

Today's  session  starts  at  10  a.  m.  The  hear- 
ing is  slated  to  continue  through  Thursday. 


No  Commercials  on  VOA 

THE  U.  S.  Information  Agency  has  no 
plans  to  sell  time  on  its  Voice  of  Amer- 
ica broadcast  service  but  is  "highly  com- 
plimented by  the  inquiry,"  USIA  Director 
Theodore  C.  Streibert  quipped  Thursday 
in  answering  a  humorous  inquiry  at  a 
National  Press  Club  luncheon  in  Wash- 
ington. 

Mr.  Streibert  said  VOA  messages  are 
getting  through  the  iron  curtain,  citing 
evidence  obtained  by  Jack  R.  Poppele, 
VOA  director  for  broadcasting.  He  con- 
ceded that  Soviet  jamming  is  proving 
effective  in  Moscow  proper  but  added 
that  Russians  are  spending  twice  as  much 
for  jamming  as  the  U.  S.  spends  to 
broadcast  the  VOA  service.  Mr.  Strei- 
bert is  a  former  MBS  and  WOR  New 
York  board  chairman.  Mr.  Poppele  for 
many  years  was  WOR  engineering  vice 
president. 


WAY  SEEMS  CLEAR 
ON  DOERFER  VOTE 

NO  TANGIBLE  opposition  to  the  renomina- 
tion  of  John  C.  Doerfer  to  the  FCC  was  in 
sight  in  senatorial  ranks  last  week  as  Sen. 
John  W.  Bricker  (R-Ohio),  chairman,  Senate 
Interstate  &  Foreign  Commerce  Committee, 
announced  an  open  hearing  on  that  subject 
would  be  held  Wednesday  in  Room  G-16  in 
the  Capitol  Bldg.  The  session  starts  at  10  a.m. 

Comr.  Doerfer,  a  Republican,  is  from  Wis- 
consin and  it  was  understood  he  has  the  en- 
dorsement of  both  Wisconsin  Senators,  Alex- 
ander Wiley  (R)  and  Joseph  R.  McCarthy  (R). 
Sen.  Bricker  also  is  said  to  be  favorably  inclined 
toward  confirmation. 

Comr.  Doerfer's  current  term  expires  June 
30.  If  confirmed,  his  new  term  would  be  for 
the  full  seven-year  period  (to  June  30,  1961). 

Sen.  A.  S.  Mike  Monroney  (D-Okla.),  who 
battled  both  in  committee  and  on  the  Senate 
floor  against  the  nomination  of  Robert  E.  Lee 
to  the  Commission  earlier  this  year,  said  he 
could  not  comment  on  the  Doerfer  nomination. 
He  said  he  was  not  familiar  with  the  nomina- 
tion and  preferred  not  to  say  whether  he  would 
question  it.  Earlier  this  year,  Sen.  Monroney 
had  told  B»T  he  would  have  no  objection  to 
the  Doerfer  renomination  because  it  was  not  a 
similar  situation  as  that  which  he  attached  to 
the  Lee  nomination. 

Democratic  Sens.  George  A.  Smathers  (Fla.) 
and  John  O.  Pastore  (R.  I.)  also  were  under- 
stood to  be  neutral  at  this  time. 

It  is  freely  speculated  that  should  Comr. 
Doerfer  be  confirmed  without  serious  opposi- 
tion in  the  Senate  the  White  House  might 
appoint  him  chairman  of  the  Commission. 

Anti-Gambling  Bill 
Gets  Fast  Treatment 

THE  FAST  ACTION  predicted  two  weeks  ago 
on  the  Justice  Dept. -sponsored  anti-gambling 
bill  [B*T,  June  14]  seemed  assured  in  Senate 
committee  last  week. 

The  measure  (S  3542),  introduced  in  the 
Senate  at  the  request  of  Justice  and  given  a 
quick  two-day  hearing,  was  to  be  reported  by 
a  Senate  Interstate  &  Foreign  Commerce  sub- 
committee last  Friday  or  today  (Monday). 

The  plan  was  to  have  the  bill  clear  the  sub- 
committee so  the  full  committee  could  con- 
sider it  by  this  Wednesday  in  executive  session. 

Sen.  Bricker's  bill,  which  is  a  revival  of  a 


TWO  SENATORS  sat  at  the  head  table 
Thursday  as  Theodore  C.  Streibert,  di- 
rector of  the  U.  S.  Information  Agency, 
addressed  the  National  Press  Club  in 
Washington.  L  to  r:  Sen.  J.  W.  Fulbright 
(D-Ark.);  Jack  R.  Poppele,  Voice  of  Ameri- 
ca (under  USIA);  Mr.  Streibert,  and  Sen. 
Alexander  Wiley  (R-Wis.). 

1950  measure  that  would  ban  broadcasting  and 
other  interstate  transmission  of  "gambling  in- 
formation" on  sports  events,  would  require  an 
hour's  time  lag  before  details  of  a  horse  race 
or  dog  race  are  put  on  the  air. 

The  bill  in  its  present  form  is  opposed  by 
the  FCC.  Chairman  Rosel  H.  Hyde,  in  testify- 
ing before  the  subcommittee  two  week  ago, 
asked  if  the  bill  were  not  discriminatory  to 
radio.  He  noted  the  bill  confines  stations  to 
reception  or  transmission  of  horse  racing  and 
dog  racing  information  but  does  not  so  restrict 
the  newspapers. 

He  also  was  critical  of  the  measure  because 
it  would  make  FCC  a  so-called  "traffic  cop" 
in  the  field  because,  he  warned,  law  enforce- 
ment would  be  left  up  to  the  Commission. 

Chairman  Hyde  also  feared  that  the  bill, 
as  written,  would  dilute  FCC's  power  to  re- 
fuse to  renew  a  licensee  who  is  not  operating 
in  the  public  interest  because  of  broadcast 
practices  respecting  horse  racing. 

Boston,  D.  C.  Contests  Set 

THE  Boston  ch.  5  and  Washington  ch.  20  con- 
tests were  scheduled  by  FCC  last  week  for  hear- 
ings to  commence  in  Washington  July  16.  Bos- 
ton applicants  are  WHDH,  WEEI,  WCOP, 
Massachusetts  Bay  Telecasters  Inc.,  Greater 
Boston  Television  Corp.  and  Allen  B.  DuMont 
Labs.  Seeking  ch.  20  are  WGMS  Washington 
and  WEAM  Arlington,  Va.,  suburb  of  D.  C. 
Only  five  cases  remain  to  be  scheduled  by  FCC 
[B*T,  June  7]. 
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SHREVEPORT  CH.  3 
FAVORED  FOR  KTBS 

Although  finding  KWKH  to  be 

preferred    in    a    number  of 

points,  an  FCC  examiner  cites 

the  Commission  Flint  ch.  12 

ruling  as  basis  for  his  initial 

decision    to   grant    KTBS  on 

media  diversification  grounds. 

INITIAL  decision  proposing  to  grant  ch.  3  at 
Shreveport  to  KTBS  there  and  deny  the  com- 
petitive bid  of  KWKH  on  the  ground  of  diversi- 
fying the  media  of  mass  communication  was 
issued  last  week  by  FCC  Hearing  Examiner 
Basil  P.  Cooper.  KTBS  is  owned  by  George 
D.  Wray  and  family.  KWKH  is  a  family  in- 
terest of  the  late  lohn  D.  Ewing  Sr. 

Although  citing  a  number  of  preferences  for 
KWKH,  the  examiner  hinged  his  ruling  on  the 
media  diversification  issue  because  of  the  recent 
final  decision  by  the  Commission  in  the  Flint 
ch.  12  case  in  which  FCC  affirmed  its  diversifi- 
cation policy  and  voted  to  grant  the  permit  at 
Flint  to  WIR  Detroit  rather  than  to  WFDF 
Flint,  a  Bitner  station,  or  to  W.  S.  Butterfield 
Theatres  Inc.,  competing  applicants  [B*T, 
May  17]. 

In  the  Flint  case,  FCC  overruled  an  ex- 
aminer's preference  for  WFDF  on  the  basis  of 
program  proposals. 

The  Shreveport  initial  ruling  of  Examiner 
Cooper,  however,  pointed  out  "there  is  nothing 
in  the  record  on  which  to  predicate  a  finding 
that  the  radio  stations  and  newspapers  owned 
by  the  principals"  of  International  Broadcast- 
ing Corp.,  KWKH  licensee,  "have  not  rendered 
acceptable  service;  on  the  contrary,  the  conten- 
tion is  that  because  the  service  has  been  so 
satisfactory,  the  principals  of  International  have 
a  'monopoly'  of  the  media  for  the  dissemina- 
tion of  news  and  information  despite  the  exist- 
ence of  the  competition  afforded  by  KTBS  and 
the  numerous  other  ra.dio  stations  and  news- 
papers serving  the  area. 

"It  is  true  that  the  principals  of  International 
own  and  publish  the  larger  of  the  two  Shreve- 
port newspapers,  two  newspapers  in  Monroe, 
La.,  and  own  and  operate  powerful  radio  sta- 
tions in  Shreveport,  La.,  and  Little  Rock,  Ark. 
[KTHS],  but  they  obtained  these  facilities  not 
by  luck  or  chance  but  by  the  exercise  of  dili- 
gence, foresight  and  hard  work.  Those  persons 
who  read  the  Shreveport  Times,  the  Monroe 
World  or  the  Monroe  News-Star  and  listen  to 
KWKH  and  KYHS  do  so  from  choice,  as  other 
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IT's  well  known  on  the  Congressional 
scene  that  Rep.  George  H.  Bender  (R- 
Ohio)  enjoys  placing  into  the  Congres- 
sional Record  a  tongue-in-cheek,  short 
comment  or  observation  on  national  top- 
ics. In  the  lune  11  Record,  Rep.  Bender 
asked:  "Mr.  Speaker,  have  you  placed 
your  order  for  color  tv  yet?  Sets  will  be 
out  this  autumn.  Quaere:  How  many 
citizens  of  the  Soviet  Union  have  ever 
seen  tv?  How  many  are  likely  to  see  it  in 
this  generation?  Any  wonder  Russia 
keeps  its  doors  locked?" 


newspapers  and  other  radio  services  are  avail- 
able to  them." 

Explaining  his  reliance  on  the  Flint  case, 
Examiner  Cooper  said,  "While  the  doctrine  of 
stare  decisis  is  not  binding  on  an  administra- 
tive agency,  the  initial  decision  of  the  examiner 
must  reflect  the  principles  and  policies  laid  down 
by  the  agency  in  its  published  decisions." 

Fortnight  ago,  another  FCC  examiner  recom- 
mended grant  of  ch.  12  at  Shreveport  to  Shreve- 
port Television  Co.  and  to  deny  KRMD  and 
Southland  Television  Co.  [B*T,  lune  14]. 
Threesome  has  been  operating  ch.  12  KSLA 
(TV)  there  under  unique  "interim"  arrange- 
ment pending  final  FCC  choice. 

Flint  Ch.  12  Grant 
To  WJR  Is  Protested 

Losers  WFDF  Flint  and  W.  S. 
Butterfield  Theatres,  plus  new 
Flint  citizens  committee,  attack 
final  ruling  of  FCC  which  re- 
versed examiner's  preference 
for  WFDF. 

PROTESTS  of  FCC's  final  ruling  reversing  a 
hearing  examiner's  recommendation  and  grant- 
ing vhf  ch.  12  at  Flint,  Mich.,  to  WIR  Detroit 
[B«T,  May  17]  were  filed  with  the  Commission 
last  week  from  three  sources,  two  from  com- 
peting applicants  for  ch.  12  and  the  third  from 
a  newly  formed  Citizens  Committee  for  a  Vhf 
Television  Station  for  Flint. 

Losing  applicants  WFDF  Flint  and  W.  S. 
Butterfield  Theatres  Inc.  petitioned  FCC  to  re- 
consider its  final  decision  on  the  ground  the 
Commission  failed  to  rule  on  the  basis  of  the 
record,  even  to  overlooking  WIR's  admitted 
shortcomings. 

WFDF  charged  "the  Commission's  denial  not 
only  of  the  obvious  but  also  the  admitted  facts 
is  arbitrary,  capricious  and  a  gross  dereliction 
of  its  duty  to  the  people  of  Flint." 

Butterfield  held  the  record  should  be  re- 
opened to  admit  new  evidence  affecting  basis 
of  FCC's  preference  for  WIR  on  media  diversi- 
fication grounds.  Evidence  would  be  offered 
about  acquisition  of  a  collective  31%  interest 
in  ch.  15  WINT  (TV)  Waterloo-Ft.  Wayne,  Ind., 
by  WIR  officers  since  release  of  the  Flint 
decision. 

The  Flint  Citizens  Committee,  organized 
May  20,  asked  for  rehearing  of  the  final  de- 
cision and  right  to  intervene  as  a  party  in  in- 
terest. Committee  is  composed  of  a  wide  cross- 
section  of  Flint  civic,  fraternal  and  business 
organizations.  Earlier,  the  City  Commission 
of  Flint  adopted  a  resolution  criticising  FCC's 
ruling  and  voted  to  favor  a  grant  to  WFDF 
[B*T,  May  31]. 


WTVN  (TV)  Columbus  Files 
To  Purchase  WHKC  There 

APPLICATION  for  the  sale  of  WHKC  Colum- ! 
bus,  Ohio  [B«T,  April  19],  to  WTVN  (TV) 
there  for  $258,000  was  filed  with  the  FCC  last 
week. 

WTVN  is  subsidiary  of  Radio  Columbus 
Inc.,  licensee  of  WKRC-AM-FM-TV  Cin- 
cinnati, and  30%  owner  of  KBIR  Knoxville, 
Tenn.,  applicant  for  a  new  tv  station  on  ch.  10  \ 
there.  Radio  Columbus  is  owned  by  the  Tafti 
family,  which  also  publishes  the  Cincinnati- 
Times-Star. 

WTVN  balance  sheet  as  of  March  31,  1954, 
reported  its  total  current  assets  at  $133,256, 
total  fixed  assets  at  $1,533,044  and  its  total 
assets  at  $1,666,300.  Total  liabilities  were  re-i 
ported  at  $1,621,062.  The  balance  sheet  further 
indicated  that  WTVN  had  lost  $20,507  in  1953  ; 
and  $24,254  for  the  first  three  months  of  1954. 

Commission  Approves  Sales 
Of  KTYL-TV,  KCBQ,  WIBM 

FCC  last  week  approved  the  sales  of  KTYL- 
TV  Mesa-Phoenix,  KCBQ  San  Diego  and 
WIBM  lackson,  Mich. 

KTYL-TV  was  sold  to  KTAR  Phoenix. 
KTAR  leases  the  KTYL-TV  land  and  building  i 
for  a  five-year  period  at  $630  per  month  and 
assumes  obligations  totaling  $251,000  [B#T,  I 
May  3].  KTAR  owns  85.8%  of  KVOA-AM-TV 
Tucson,  98%  of  KYUM  Yuma  and  95.2%  of 
KYCA  Prescott,  Ariz. 

At  San  Diego,  KCBQ  was  sold  by  Charles  E. 
Salik  for  $250,000  to  principals  of  KRUX 
Phoenix,  Mr.  &  Mrs.  Timothy  Sparkman  and 
Mr.  &  Mrs.  Stanley  Schultz.  Sale  was  necessary  I 
to  enable  Mr.  Salik  to  exercise  his  option  to  I 
purchase  one-third  interest  in  KFSD-TV  San 
Diego  [B»T,  May  10]. 

WIBM  was  sold  for  $115,865  to  Booth  Radio  i 
&  Tv  Stations  Inc.  [B*T,  May  10].  Booth 
Radio  &  Tv  is  permittee  of  WSBM-TV  Saginaw, 
and  owner  of  WBBC  Flint,  WILB  Detroit  and 
WSGW  Saginaw,  all  in  Michigan.  After  com- 
pletion of  the  negotiations  for  the  purchase  of 
WIBM,  Booth  filed  an  application  for  a  new  tv 
station  on  vhf  ch.  10  at  Parma-Onondaga. 
Mich.  Booth  Radio  &  Tv  is  owned  by  Presi- 
dent-Treasurer lohn  L.  Booth  and  family. 

Western  Union  Asks  FCC 
To  Approve  Rate  Increase 

RATE  increases  designed  to  yield  an  additional 
$10  million  in  net  revenue  a  year  were  asked 
Tuesday  by  Western  Union,  effective  luly  15, 
in  a  petition  filed  with  the  FCC.  The  new 
structure  provides  special  incentives  to  en- 
courage wider  use  of  telegraph  service.  A  20- 
cent  discount  would  be  applied  on  each  message 
in  excess  of  100  a  month  sent  by  users  having 
direct  wire  connections  with  the  telegraph 
system. 

This  discount,  it  was  stated,  recognizes  sav- 
ings in  labor  costs  on  messages  transmitted  by 
customers  over  facsimile,  teleprinter  and  other 
direct  wire  connections.  It  would  bring  overall 
costs  for  such  users  below  the  figure  prior  to 
the  excise  tax  reduction  April  1. 

The  new  rates  continue  the  15-word  allow- 
ance in  telegrams,  with  50  words  in  night  let- 
ters. Cost  of  a  15-word  fast  telegram  is  up  only 
a  cent  a  word,  with  no  increase  to  distant 
points.  Charge  for  additional  words  is  lowered. 
Higher  wage  costs  due  to  union  contract  re- 
newals were  cited  in  the  petition. 
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WSAY  ASKS  IMPOUNDING 
OF  OPPONENTS7  PROFITS 

Rochester  station  says  that  ch. 

10  grant  to  sharetimers  there 

defied  FCC  rules,  claiming  that 

amended  application  to  share 

time  was,  in  effect,  a  new  one. 

PLEA  that  WHEC-TV  and  WVET-TV,  both 
sharing  ch.  10  at  Rochester,  N.  Y.,  be  made  to 
account  for  their  profits  and  that  the  profits 
be  impounded  [B»T,  June  14,  7]  was  made  to 
three  judges  of  the  U.  S.  Court  of  Appeals  in 
Washington  last  week. 

In  an  oral  argument  before  Chief  Judge 
Harold  M.  Stephens  and  Judges  George  Thomas 
Washington  and  John  A.  Danaher,  WSAY  at- 
torney William  A.  Roberts  attacked  what  he 
called  a  change  in  the  method  of  processing 
applications  at  the  Commission  which  resulted 
in  the  1953  grant  to  the  two  Rochester  appli- 
cants to  share  time  on  ch.  10.  He  called  the 
Commission's  action  "arbitrary  and  capricious" 
and  "in  defiance  of  all  the  rules."  He  said  that 
when  WHEC  and  WVET  amended  their  appli- 
cations to  propose  share  time  it  was  a  new  ap- 
plication and,  thus,  WSAY's  application,  which 
was  filed  six  days  after  the  Commission  granted 
the  share  time  application,  was  entitled  to  a 
comparative  hearing. 

Rebuttal  by  Daniel  Ohlbaum,  FCC  attorney, 
was  on  the  ground  that  the  Communications 
Act  provided  for  no  property  rights  in  FCC 
licenses  and  that  WSAY's  request  could  not  be 
granted  by  the  court.  He  said  the  Commission 
has  no  way  of  forcing  licensees  to  make  an 
accounting  of  finances  or  of  impounding  profits. 

Suggestion  that  WSAY  be  permitted  to  be- 
come a  third  owner  of  the  ch.  10  operation,  on 
an  interim  basis  pending  the  court's  decision 
on  the  merits  of  its  appeal  also  was  opposed 
by  the  FCC  counsel.  Interim  operation  requires 
a  voluntary  agreement  by  all  parties,  he  pointed 
out,  and  that  was  impossible  here. 

In  response  to  Mr.  Robert's  reference  to  a 
"40  hour  grant,"  Mr.  Ohlbaum  pointed  out  that 
the  two  applications  were  on  file  since  1952 
and  that  all  prospective  competitors  were  on 
notice.  He  said  also  there  was  no  legal  require- 
ment that  the  FCC  impose  a  waiting  time  before 
acting  on  applications. 

Hearing  Set  June  24-25 
On  Tall  Tower  Study 

PUBLIC  hearing  on  whether  present  aeronau- 
tical standards  for  marking  and  lighting  tall 
radio  and  tv  towers,  including  guy  wires,  are 
adequate  will  be  held  in  Washington  Thursday 
and  Friday. 

Hearing,  which  will  be  open  to  all  interested 
parties,  will  be  before  the  special  committee  of 
the  Airdromes,  Air  Routes  and  Grounds  Aids 
subcommittee  of  the  Washington  Air  Coordinat- 
ing Committee  [B«T,  Jan.  11,  et  seq.].  Dr.  T. 
G.  Andrews,  head  of  the  psychology  depart- 
ment, U.  of  Maryland,  is  chairman  of  the  ad 
hoc  committee,  which  contains  representatives 
of  government  agencies,  aviation  and  broadcast 
industries. 

Should  the  working  committee  determine  that 
present  marking  and  lighting  standards  are  in- 
adequate, it  proposes  to  look  into  various 
methods  of  additional  or  different  marking  and 
lighting.  The  presently  scheduled  open  hear- 
ings are  not  concerned  with  the  means  of  im- 
proving lighting  and  marking  but  are  directed 
solely  to  the  adequacy  of  the  present  standards. 

The  open  hearing  is  scheduled  to  be  held 


in  Room  3116,  main  Navy  Building,  18th  and 
Constitution  Ave.  Those  desiring  to  appear 
were  asked  to  notify  the  secretary  of  the 
AARGA  subcommittee  in  advance.  He  is 
Arthur  L.  Catudal,  Civil  Aeronautics  Adminis- 
tration, Dept.  of  Commerce,  Washington  25, 
D.  C. 

Meanwhile,  the  Navy  flew  a  group  of  com- 
mittee members  to  Annapolis  and  Reading,  Pa., 
last  fortnight.  Their  objective  was  to  determine 
how  well,  or  how  poorly,  tv  towers  are  identi- 
fiable from  the  air. 

The  group  was  hoping  for  poor  visibility 
[Closed  Circuit,  June  7],  but  weather  was  so 
bad  that  after  luncheon  at  Harrisburg  the  party 
returned  to  Washington  without  accomplishing 
its  mission.  A  second  stab  at  the  same  mission 
is  planned  in  the  near  future. 

Among  the  dozen  observers  aboard  were 
Noble  C.  Shumway  Jr.,  FCC  Antenna  Survey 
Branch;  John  E.  Doane,  FCC  Broadcast  Bureau, 
and  Oscar  Elder,  NARTB. 

$6.5  Million  Approved 
For  FCC  1955  Fiscal  Year 

THE  HOUSE  version  of  how  much  money 
FCC  should  get  for  fiscal  1955  will  prevail 
over  the  higher  figure  suggested  by  the  Senate. 

Senate-House  conferees  last  week  approved 
the  House  budgeting  of  $6,544,400  as  com- 
pared to  the  Senate's  $7,294,400.  This  cuts  out 
the  additional  funds  sought  by  FCC  for  a  new 
frequency  usage  monitoring  program. 

Funds  for  the  broadcast  service  of  the  FCC 
remain  untouched.  Total  there  is  about  $1,- 
230,000  as  compared  to  the  current  fiscal  broad- 
cast expenditure  of  $1,604,000. 

The  conference  appropriations  request,  once 
accepted  by  Senate  and  House,  needs  only  the 
President's  signature  to  become  law.  The  cur- 
rent fiscal  year  ends  June  30. 

Harlingen  Daytime  Case 
Argued  Before  Appeals  Court 

ORAL  argument  on  the  Harlingen,  Tex.,  day- 
time case  was  held  before  three  judges  of  the 
U.  S.  Court  of  Appeals  in  Washington  last 
fortnight. 

At  issue  is  the  1953  grant  of  the  50  kw  non- 
directional  daytime  power  to  KGBT  in  that  city 
on  1530  kc.  WCKY  Cincinnati,  which  appealed 
to  the  court,  claims  that  the  non-directional 
grant  would  cause  interference  within  its  norm- 
ally protected  contour.  WCKY  is  the  dominant 
station  on  that  frequency.  It  maintains  that 
a  hearing  should  have  been  held  before  the 
grant  to  KGBT  was  made. 

KGBT  appealed  from  an  FCC  revocation 
of  its  program  test  authority  to  operate  accord- 
ing to  the  1953  CP.  It  claimed  this  was  a 
modification  of  license  without  a  hearing. 
Pending  the  outcome  of  the  court  case,  the 
FCC  stayed  the  effectiveness  of  its  revocation 
order,  which  permits  KGBT  to  operate  non- 
directionally  during  daytime  hours. 

The  Commission,  in  opposing  both  appeals, 
maintains  that  its  rules  do  not  recognize  daytime 
skywave  interference.  It  also  held  that  until 
the  present  daytime  skywave  consideration  is 
completed,  it  cannot  be  held  accountable. 

The  oral  argument  was  held  before  Circuit 
Judges  E.  Barrett  Prettyman,  Wilbur  E.  Miller 
and  Charles  Fahey.  Frank  Roberson  repre- 
sented WCKY;  W.  Erwin  James,  KGBT,  and 
Richard  A.  Solomon,  FCC. 


Book-of-the-Month  Club 
Seeks  to  Buy  WABF  (FM) 

APPLICATION  was  filed  with  FCC  last  Thurs- 
day by  the  Book-of-the-Month  Club  Inc.  for 
consent  to  the  acquisition  of  WABF  (FM)  New 
York  from  Ira  Hirschmann.  The  station  re- 
ceived permission  from  FCC  in  July  1953  to 
remain  silent  temporarily  for  purposes  of  re- 
organization. Mr.  Hirschmann  sells  his  stock 
for  $70,000  and  in  turn  buys  subsidiary  assets 
for  $79,500.  Feb.  28  balance  sheet  showed 
deficit  of  $371,800.  Book-of-the-Month  al- 
ready has  minority  holding  valued  at  $150,000, 
the  application  shows. 

WABF  (FM)  was  founded  in  1941  by  Abra- 
ham &  Strauss  and  Bloomingdale's,  and  was 
directed  by  Mr.  Hirschmann,  who  subsequently 
purchased  control,  continuing  operation  under 
the  name  of  Metropolitan  Broadcasting  &  Tele- 
vision Inc.  In  the  latter  company,  the  Book-of- 
the-Month  Club  had  an  investment  interest.  It 
is  planned  that  Mr.  Hirschmann  will  continue 
with  the  station  in  a  consultative  capacity. 

The  station  has  specialized  in  classical  mu- 
sical programming.  A  spokesman  for  the  Book- 
of-the-Month  Club  reported  that  if  its  applica- 
tion is  approved,  it  will  continue  to  stress  mu- 
sic, but  also  will  give  added  emphasis  to  books, 
authors  and  literary  subjects  of  timely  interest. 

KBST  Wins  Initial  Grant 

INITIAL  decision  to  grant  ch.  4  at  Big  Spring, 
Tex.,  to  KBST  there  was  issued  last  Monday 
by  FCC  Hearing  Examiner  Basil  P.  Cooper 
following  dismissal  of  a  competing  application 
by  Texas  Telecasting  Inc.  Latter  withdrew  to 
devote  attention  to  another  interest,  ch.  13 
KDUB-TV  Lubbock. 
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Central  New  York's 

only  LIVE 
TV  Variety  Show 

One-a-day  mention  for  the  March  of 
Dimes  brought  over  5000  orders  for 
photos  of  the  Deline  Gang — over  $1200, 
which  went  to  the  March  of  Dimes. 
Central  New  Yorkers  watch  the  Deline 
show. 

Participating 

1-Min.  and  10-Min.  Segments 
Monday- Friday,  12:00-12:45  pm 

(also  radio  9:15-9:55  a.m.  Mon-Sat.  and 
1:00-2:30  p.m.  Mon.-Fri.) 

WSYR-TV 

Channel  3-100  kw 

NBC  Affiliate 
SYRACUSE,  N.  Y. 

•    Headley-Reed,  National  Representatives 
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WMCT  (TV)  Opposes  Belknap 
Grant  For  Common  Carrier  Tv 

PROTEST  and  petition  for  rehearing  were  filed 
by  WMCT  (TV)  Memphis  last  fortnight  against 
the  FCC's  grant  of  intercity,  microwave  relay  fa- 
cilities to  J.  E.  Belknap  Assoc.  [B»T,  May  10]. 

The  Belknap  grant  was  made  on  a  common 
carrier  basis,  so  that  the  carrier  could  pick  up  tv 
signals  from  Memphis  stations  and  relay  them 
to  community  television  systems  in  Poplar  Bluff 
and  Kennett,  Mo. 

WMCT  claimed  that  the  grant  endangered 
its  property  rights  in  programs  which  it  re- 
ceived from  networks  and  producers,  leased 
film  and  its  own  creations. 

It  asked  the  Commission  to  hold  a  hearing 
to  determine  whether  any  infringement  of  prop- 
erty rights  was  involved,  and  also  to  determine 
whether  and  to  what  extent  the  FCC  has  juris- 
diction over  community  tv  systems. 

In  addition  to  WMCT  on  ch.  5,  Memphis 
has  a  second  station  which  has  not  objected  to 
the  grant.  This  is  WHBQ-TV,  on  ch.  13 

WATR-TV  Seeks  'Booster' 
To  Improve  Station  Signal 

APPLICATION  for  construction  of  a  new  ex- 
perimental tv  "booster"  station  on  ch.  53  at 
Waterbury,  Conn.,  was  filed  with  FCC  last 
week  by  Adler  Communications  Labs.  Ch.  53 
WATR-TV  Waterbury  has  difficulty  in  cover- 
ing the  downtown  area  of  the  city  because  of 
irregularities  of  the  terrain,  the  application 
reported.  Hence,  the  purpose  of  the  experi- 
mental outlet  is  to  investigate  the  feasibility 
of  designing  unattended  low-power  booster  sta- 
tions to  improve  reception  within  the  normal 
service  range  of  uhf  transmitters  now  suffering 
from  degraded  signals  due  to  terrain  shadow- 
ing, it  was  disclosed. 

The  research  program  calls  for  installation 
and  operation  of  the  booster  at  the  WATR-AM 
tower,  10  miles  from  WATR-TV.  Effective 
radiated  power  of  the  booster  would  be  40  w. 

Strouse,  Others  Seek  New  Am 

APPLICATION  for  a  new  1  kw-daytime  am 
station  on  1360  kc  at  Rosedale,  Md.,  and  ex- 
pected to  cover  the  Baltimore  market,  was  filed 
last  week  by  Ben  Strouse  and  associates.  Mr. 
Strouse,  vice  president-general  manager-2V2  % 
owner  of  WWDC-AM-FM  Washington,  D.  C, 
will  own  25%  interest.  Mr.  Leon  B.  Back,  vice 
president-general  manager  of  Baltimore  theatre 
exhibitors,  Rome  Theatres  Inc.,  will  also  own 
one-quarter  interest  and  Mathilda  W.  Feldman 
will  own  the  remaining  50%  interest. 

WKDA  Sale  Approved 

SALE  of  WKDA  Nashville  by  Tom  Baker 
Jr.  and  Al  Beaman  for  $312,500  to  John  W. 
Kluge  and  associates  was  approved  by  an 
FCC  majority  last  fortnight  over  the  dissents  of 
Comrs.  Frieda  B.  Hennock  and  Robert  T. 
Bartley. 

Messrs.  Baker  and  Beaman  now  can  exercise 


their  options  to  buy  combined  50%  of  WLAC- 
AM-TV  there  pursuant  to  an  earlier  merger 
agreement  resulting  in  the  tv  grant  for  ch.  5. 
Mr.  Kluge  is  majority  stockholder  in  WGAY 
Silver  Spring,  Md.,  and  KXLW  Clayton,  Mo., 
and  part  owner  of  WLOF  Orlando,  Fla. 

Killeen  Am  Grant  Proposed 
Despite  Errors  in  Application 

INITIAL  DECISION  proposing  to  grant  new 
250  w-daytime  standard  station  on  1050  kc  to 
Highlite  Broadcasting  Co.  at  Killeen,  Tex.,  was 
issued  by  FCC  Examiner  Annie  Neal  Huntting. 

Highlite  Broadcasting  is  composed  of  equal 
partners  W.  A.  Lee,  Alton  W.  Stewart  and 
Franklin  T.  Wilson. 

The  decision  found  the  applicants  qualified 
and  a  grant  in  the  public  interest  notwithstand- 
ing the  fact  that  Messrs.  Stewart  and  Wilson 
had  erroneously  answered  questions  in  the  Kil- 
leen application  and  three  other  applications 
relating  to  previous  convictions  and  unsatisfied 
judgments. 

The  examiner  noted  that  "based  on  the  de- 
meanor of  Messrs.  Stewart  and  Wilson  on  the 
witness  stand,  their  testimony,  and  their  repu- 
tations in  their  respective  communities,  they 
appear  to  be  conscientious,  honest,  and  reliable 
men  of  good  repute".  The  decision  concluded 
that  "the  facts  in  this  proceeding  and  the  exem- 
plary lives  led  by  both  Stewart  and  Wilson  since 
their  convictions"  justify  the  grant. 

Newspaper  Asks  FCC 

To  Review  WFEA  Brodcasts 

FCC  review  of  past  operations  of  a  broadcast 
station  to  determine  its  public  interest  qualifi- 
cations is  not  censorship  under  Sec.  326  of  the 
Communications  Act,  according  to  a  complaint 
filed  with  the  FCC  by  Union  Leader  Corp., 
Manchester,  N.  H.  The  newspaper  firm  asks 
FCC  to  serve  WFEA  Manchester  with  an  order 
to  appear  before  the  Commission  and  give  evi- 
dence covering  broadcasts  by  a  commentator, 
George  Christie.  Editorial  bias  is  charged. 

Attorney  Neville  Miller,  for  Union  Leader 
Corp.,  is  asking  for  an  order  revoking  WFEA's 
license,  said  Public  Information  Inc.,  WFEA 
licensee,  has  not  kept  commitments  made  to 
the  FCC  in  applying  for  assignment  of  the 
station.  The  transfer  to  Ferris  E.  Rahall,  WFEA 
executive  vice  president  and  100%  stockholder, 
was  approved  last  Feb.  3.  Mr.  Rahall  also  has 
interests  in  WKAP  Allentown,  Pa.;  WWNR 
Beckley,  W.  Va.;  WNAR  Norristown,  Pa.,  and 
WQCY  (TV),  ch.  39  permittee  in  Allentown, 
according  to  the  petition. 

GOVERNMENT  PEOPLE 

Bert  Harkins,  manager  of  facilities,  MBS,  ap- 
pointed radio  operations  specialist,  Voice  of 
America,  N.  Y. 

Carmen  Garcia,  third  assistant  and  secretary  to 
D.  Harold  McGrath,  superintendent,  Senate 
Radio-Tv  Gallery,  Washington,  and  J.  (Bill) 
Macy,  audio  engineer,  CBS  Television  Film, 
were  married  May  28. 


RECORDING  TAPE  AND  DISCS 


GATES -HOUSTON 


2700  Polk  Ave. 
Tel.  Atwood  8536 


—  PERSONNEL  RELATIONS  — 

SAG,  Managers  Guild 
Draft  Agent  Agreement! 

SCREEN  ACTORS  GUILD  and  Artists'  Man 
agers  Guild  have  worked  out  an  agreement  cov- 
ering relationships  between  actors  in  tv  films 
and  their  agents.  The  new  regulations  will  be 
included  in  current  contracts,  which  are  to  be 
modified  by  lune  30. 

First  such  tv  agreement  between  the  twc . 
groups,  it  provides  that  the  initial  agency  con 
tract  have  a  maximum  term  of  one  year,  witl 
renewal  for  maximum  of  three.  Renewal: 
must  be  signed  during  the  last  one-third  of  the 
term  of  the  original  contract  and  start  whei 
signed,  thereby  cancelling  remainder  of  the 
term  of  the  old  contract,  if  any.  An  actoi 
may  terminate  his  tv  representation  contrac 
with  an  agent  if  he  fails  to  receive  15  days  o 
actual  work  in  a  91  day  period. 

Further  provisions:  (1)  prohibits  tv  film  pro 
duction  or  ownership  of  such  production  b; 
agents  without  a  SAG  board  waiver;  (2)  pro  j 
hibits  agents  who  represents  a  producer's  shot 
from  collecting  commissions  on  his  clients  em 
ployed  in  such  a  tv  show;  (3)  sets  up  arbitratioi 
rules  and  regulations  rather  than  subjectin; 
controversies  to  court  or  labor  commission  liti 
gation;  (4)  modifies  all  existing  agency  cont 
tracts  for  tv  film  representation  to  conforn 
with  the  new  rules,  with  no  existing  contract 
even  if  for  a  term  of  seven  years,  to  run  longe: 
than  Oct.  29,  1958. 

SAG  also  reserves  the  right  to  impose  re 
strictions  or  regulations  on  agents  who  repre 
sent  members  on  non-exclusive  basis  unde 
arrangements  whereby  the  actor  registers  witl 
more  than  one  agent  for  representation  in  th< 
same  field.  This,  according  to  the  actors  guild 
is  particularly  applicable  to  New  York  when 
such  type  of  representation  is  in  operation,  j 

As  added  protection  to  actor  clients,  severa 
other  stringent  conditions  are  laid  down  b; 
SAG  where  an  agent  represents  an  owner  o 
producer  of  tv  film  or  package. 

IATSE  Local  Supports  Brewer 

LABORATORY  Technicians  Local  683,  IATSI 
Hollywood,  instructed  its  26  delegates  to  th 
union  convention  in  Cincinnati  Aug.  9  to  sup; 
port  Roy  M.  Brewer,  former  Hollywood  inter 
national  representative,  in  his  bid  for  IATSI 
presidency  against  incumbent  Richard  Wals' 
[B*T,  June  7]. 

Local  also  appropriated  $2,500  for  delegate; 
convention  expenses,  with  $500  directly  allottee5 
to  the  Brewer-for-President  fund.  Mr.  Brewer' 
campaign  platform  includes  a  promise  of  stron, 
efforts  to  "salvage"  the  IATSE  position  in  tb 
tv  industry. 

Support  for  the  Brewer  campaign  also  wa 
received  from  Cinetechnicians  Local  789,  Holly 
wood,  which  elected  six  Brewer-pledged  dele 
gates  to  the  convention.  However,  Film  Editor 
Local  776  refused  to  hear  Mr.  Brewer  talk  a 
their  meeting,  explaining  that  the  local  tradi 
tionally  has  sent  uninstructed  delegations,  whic 
vote  as  a  unit  after  hearing  all  candidates. 

Also  in  Hollywood,  Mr.  Walsh  was  invitee' 
to  speak  on  his  own  behalf  at  a  dinner  stagee 
by  Brewer  supporters  July  8,  to  which  all  electee 
Hollywood  delegates  have  been  invited. 

Publicists  Vote  on  AFL 

THE  Publicists  Guild  at  a  general  membershi] 
meeting  today  (Monday)  will  take  a  straw  vot< 
on  its  possible  affiliation  with  AFL.  An  indd 
pendent  for  the  past  several  years,  PG  has  beei 
investigating  an  AFL  charter  as  a  separate  en 
tity  without  being  made  part  of  any  existin; 
AFL  group. 
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Murrow,  Taylor  Win 
Two  Top  E-SU  Awards 


DESIGNATION  of  Edward  R.  Murrow,  CBS 

i  commentator,  and  C.  George  Taylor,  program 
director,  WHIM  Providence,  R.  I.,  as  winners 
of  two  of  the  top  four  awards  for  1954  of  the 
English-Speaking  Union  of  the  United  States 

jwas  announced  by  the  E-SU  last  week. 

Among  those  who  were  named  for  special 

I  citations  were  Hazel  Markel,  WWDC  Washing- 
ton; Parker  Wheatley,  WGBH  Boston;  Charles 
Shaw,  WCAU  Philadelphia;  E.  R.  Vadebon- 

'  coeur,  WSYR  Syracuse;  Robert  Walker,  WCHV 

i  Charlottesville;  Murray  Young  and  Jack  Le- 
Goff,  WJBK-TV  Detroit;  Philip  M.  Evans, 
KOMO  Seattle;  Mai  Hansen,  WOW-TV  Omaha; 
Richard  Fairbanks,   WIBC   Indianapolis,  and 

I  Ann  Alden,  WBAP-TV  Fort  Worth. 

Winners  of  E-SU  awards  are  selected  "for 

I  outstanding  contributions  in  the  past  year  to  the 
betterment  of  British-American  relations." 


GAYLE  GRUBB  (I),  vice  president  and  gen- 
eral manager  of  WJBK-AM-FM-TV  Detroit, 
receives  the  "Joshua"  plaque  from  the 
American  match  industry  for  the  best  use 
of  match  books  in  the  promotion  of  radio- 
tv  stations  in  1953.  The  award  was  pre- 
sented at  a  meeting  of  the  Adcraft  Club 
of  Detroit  by  William  G.  Power,  Chevro- 
let ad  manager  and  club  president. 


_  - 
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L.  B.  WILSON  (r),  president  and  general 
manager  of  WCKY  Cincinnati,  receives 
on  behalf  of  the  station  the  1953  Public 
Interest  Award  from  the  National  Safety 
Council.  Fred  Rauch,  vice  president  of 
the  Cincinnati  Gas  &  Electric  Co.  and 
president  of  the  Greater  Cincinnati  Safety 
Council,  made  the  presentation  to  Mr. 
Wilson  on  behalf  of  Ned  Dearborn,  presi- 
dent of  the  National  Safety  Council. 
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NBC  RADIO  AFFILIATES  PLAN  JUNE  28 
MEETING  ON  PROPOSED  RATE  REDUCTION 


MR.  SWEZEY 


reduction  estimated  to 


Swezey  also  advocates  deciding 

'useful  function.'    At  CBS  Radio,  it 

are  accepting  a  proposed  reductio 

ON  a  majority  vote,  leaders  of  the  NBC  Radio 
affiliates  settled  last  week  on  June  28  as  the 
time  and  New  York  as  the  place  for  a  meeting 
of  affiliates  to  consider  NBC's  proposed  network 
radio  rate  reduction 
and  attendant  issues 
— and  also  to  decide 
whether  the  affiliates 
committee  itself 
should   be  kept  or 
abandoned. 

The  proposed  rate 
reduction  a  p  p  li  e  s 
only  to  nighttime 
hours,  amounts  to  a 
20%  cut  in  NBC 
Radio  Affiliates' 
compensation,  and 
was  proposed  in  an- 
swer to  CBS  Radio's 
plan  for  a  nighttime 
average  15  to  20%  [B»T,  May  31,  June  14,  7]. 

CBS  Radio  officials  meanwhile  reported,  on 
the  eve  of  the  June  18  target  date  for  responses 
from  their  affiliates,  that  stations  representing 
86%  of  their  rate  card — slightly  more  than 
the  85%  that  were  needed — had  returned  signed 
affiliation-contract  amendments  approving  the 
proposed  reduction,  and  that  they  already  had 
verbal  promises  enough  to  bring  the  total  up 
to  at  least  94%.  They  reported  no  refusals. 

The  June  28  NBC  Radio  affiliates  meeting 
meanwhile  is  expected  to  explore  a  number  of 
issues.  Among  them,  in  addition  to  the  net- 
work's proposed  evening  rate  decrease,  are  its 
selling  of  one-minute  participations — which 
opponents  have  branded  as  an  invasion  of  the 
spot  field — and  its  plan  to  convert  to  the 
"clock  hours"  system  of  compensation,  a  la 
CBS  Radio. 

Would  Determine  Worth 

But  Committee  Chairman  Robert  D.  Swezey, 
WDSU  New  Orleans,  in  his  letter  detailing  the 
meeting  plans,  told  the  affiliates  that  "I  want  to 
suggest  that  as  first  order  of  business  in  our 
closed  session,  we  review  the  purpose  of  a  radio 
affiliates'  committee."  He  proposed  that  the  com- 
mittee be  folded  "pronto"  if  it  is  the  consensus 
that  it  cannot  "perform  any  useful  function," 
and  that  if  on  the  other  hand  the  decision  that 
the  committee  idea  "is  not  wholly  futile"  then 
"we  should  consider  ways  and  means  for  in- 
creasing its  efficiency." 

Mr.  Swezey  said  that  "frankly"  he  didn't 
think  the  committee  had  "accomplished  too 
much,"  but  that  "we  have  done  the  best  we 
could  and  we  certainly  owe  no  apology  to  any- 
one." He  suggested  that  if  the  Radio  Affiliates 
Committee  is  to  be  continued  it  might  be  a 
good  idea  to  rotate  service  on  it;  that  a  nom- 
inating committee  be  named  to  choose  a  new 
subcommittee  for  consideration  at  the  meeting, 
and  that,  perhaps,  instead  of  having  a  single 
subcommittee,  the  idea  of  naming  "a  number  of 
small  standing  committees  in  sales,  programs, 
promotion,  station  relations,  etc.,"  should  be 
considered. 

The  meeting  will  be  held  at  the  Plaza  Hotel, 
starting  at  10  a.m.  with  a  closed  session  and  fol- 
lowed by  a  meeting  with  NBC  officials.  The 
full  agenda  will  be  compiled  from  suggestions 
received  from  affiliates  by  June  25. 

The  meeting  call  was  sent  out,  on  the  basis 
of  affiliates'  balloting,  by  Mr.  Swezey  and  Com- 


if  affiliates  committee  serves  a 
's  reported  practically  all  stations 
n. 

mittee  Secretary  Harold  Essex,  WSJS  Winston- 
Salem,  with  the  follow-up  letter  by  Mr.  Swezey 
on  Thursday. 

Text  of  the  telegram  to  NBC  Radio  affiliates: 

MAJORITY  NBC  RADIO  AFFILIATES  RESPONDING 
PREFER  JUNE  MEETING.  CHICAGO  UNAVAILABLE 
BECAUSE  OF  FURNITURE  MART.  HAVE  ACCORDING- 
LY SET  MEETING  WITH  NETWORK  IN  NEW  YORK, 
MONDAY,  JUNE  28.  AGENDA  BASED  ON  AFFILIATES 
PREVIOUS  COMMENTS  AND  ANY  OTHERS  RECEIVED 
BY  FRIDAY,  JUNE  25.  LETTER  FOLLOWS  GIVING 
PLACE  AND  DETAILS 
ROBERT  D.  SWEZEY,  CHAIRMAN 
HAROLD  ESSEX,  SECY. 

Text  of  follow-up  letter: 
To  all  NBC  Radio  affiliates: 
Pursuant  to  our  recent  wire,  the  NBC  Radio 
affiliates  meeting  is  scheduled  for  Monday,  June 
28.  It  will  be  held  in  New  York  at  the  Plaza 
Hotel,  Fifth  Ave.  and  59th  St.,  where  we  have 
engaged  the  Boraque  and  Crystal  Rooms  for  the 
meeting  and  luncheon.  Expenses  should  not  ex- 
ceed $10  per  person.  We  will  have  to  ask  you  to 
make  your  own  hotel  reservation  in  New  York 
since  we  have  no  facilities  for  doing  that  for  you. 

As  also  indicated  in  the  wire,  your  subcommit- 
tee will  compile  an  agenda  from  comments  al- 
ready received  from  the  affiliates,  and  such  others 
as  may  be  received  on  or  before  Friday,  June  25. 

The  meeting  will  start  with  a  closed  session 
for  the  affiliates  at  10  a.m.  It  may  be  that  we  will 
devote  the  entire  morning  to  the  closed  session 
and  ask  the  network  representatives  to  join  us 


SLAND** 


We  have  never  encountered  a 
Broadcaster  who  wasn't  inter- 
ested in  this  hazard — nor 
one  who  wasn't  exposed  to  it! 
Hundreds,  nationwide, 
have  our  unique 

INSURANCE 
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institution.  Rates?  Almost 
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for  luncheon  and  the  afternoon  meeting-.  On  the 
other  hand,  if  we  can  dispose  of  committee  busi- 
ness in  less  time  we  will  ask  the  network  people 
to  begin  their  discussion  with  us  toward  the  close 
of  the  morning  session. 

In  order  to  conserve  the  time  of  the  meeting-, 
and  to  give  you  some  opportunity  for  prior  con- 
sideration of  the  matter,  I  want  to  suggest  that 
as  first  order  of  business  in  our  closed  session,  we 
review  the  purpose  of  a  Radio  Affiliates  Commit- 
tee, to  determine  whether  in  fact  it  can  perform 
any  useful  function.  If  we  reach  the  conclusion 
that  it  can  not,  let's  fold  the  thing  up  pronto, 
and  waste  no  further  time  and  money.  If  we  de- 
cide on  the  other  hand  that  the  effort  is  not 
wholly  futile,  we  should  certainly  consider  ways 
and  means  for  increasing  its  efficiency. 

You  are  all  well  aware  of  the  origin  of  the 
committee;  that  it  was  intended  to  be  a  commit- 
tee of  the  whole  in  which  each  member  would 
represent  his  own  station  or  stations.  You  will 
recall  that  in  the  Chicago  meeting  last  July,  a 
subcommittee  was  appointed  by  you  and  that  in 
making  me  chairman,  you  directed  me  to  add 
such  other  members  to  the  subcommittee  as  I 
thought  might  be  helpful  in  its  work.  The  sub- 
committee was  not  authorized  or  empowered  in 
any  respect  to  negotiate  for  the  affiliates,  or  to 
represent  them  in  approving  or  disapproving  any 
network  proposals.  Its  declared  purpose  was 
merely  to  act  as  a  liaison  between  the  whole  af- 
filiates committee  and  the  network.  To  meet  with 
the  network  representatives  from  time  to  time 
to  consider  problems  of  mutual  interest,  and  to 
keep  the  whole  committee  advised  of  any  develop- 
ments with  respect  to  those  problems.  This  I 
believe  the  committee  has  done  to  the  best  of  its 
ability. 

The  reports  of  the  subcommittee  have  met 
with  considerable  criticism.  By  and  large,  it  has 
been  honest  and  well-meant  criticism,  and  ac- 
cepted as  such  without  the  slightest  resentment 
on  the  part  of  the  subcommittee  members.  In 
justice  to  my  associates  on  the  subcommittee,  I 
wish  to  remind  all  of  you  that  each  of  us  has 
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spent  several  days  of  his  time  and  several  hun- 
dred dollars  of  his  money  attempting  to  do  a  job 
for  the  rest  of  you  and  for  radio.  Frankly,  I 
don't  think  we  have  accomplished  too  much,  but  I 
am  confident  of  one  thing:  We  have  done  the 
best  we  could  and  we  certainly  owe  no  apology 
to  anyone. 

If  we  are  to  continue  the  Radio  Affiliates 
Committee,  and  if  a  subcommitte  of  that  group 
is  to  continue  to  function,  I  think  the  honors 
should  be  rotated.  Maybe  we  can  And  new  brooms 
which  can  sweep  cleaner.  In  order  to  facilitate 
the  process  of  selection  I  suggest  that  a  nomi- 
nating committee  be  appointed  to  choose  for  the 
approval  of  the  meeting  of  a  new  subcommittee, 
composed  of  the  strongest  and  most  capable 
people  available. 

Perhaps,  in  lieu  of  the  single  subcommittee,  we 
should  consider  the  advisability  of  establishing  a 
number  of  small  standing  committees,  in  sales, 
program,  promotion,  station  relations,  etc.,  com- 
prising men  of  particular  knowledge  and  ex- 
perience in  those  respective  fields,  who  would 
meet  periodically  with  the  appropriate  network 
representatives. 

I  hope  that  you  will  have  an  opportunity 
to  give  these  rather  tenuous  suggestions  some 
thought  prior  to  the  meeting,  so  that  we  will 
be  a"ble  to  reach  fairly  readily  some  clean-cut 
decisions  with  respect  to  the  organization  be- 
fore we  proceed  to  the  real  substance  of  the 
agenda.  .  .  . 

Sincerely  yours, 

Robert  D.  Swezey 

NBC-TV  SETS  NEW 
PRODUCTION  RATES 

Some  color  costs  may  be  10% 

over   black  -  and  -  white.  The 

rate  increase,  a  network 

spokesman  says. 

NEW  RATE  MANUAL  for  network  produc- 
tion facilities  and  services  was  issued  last  week 
by  NBC-TV  covering  both  black-and-white  and 
color  tv,  but  network  spokesmen  said  they  could 
not  estimate  the  average  increase  of  color  over 
monochrome  tv. 

It  was  pointed  out  by  one  NBC-TV  executive 
that  "in  some  cases"  the  increased  cost  for  use 
of  color  production  facilities  and  service  would 
be  "about  10%."  He  added  that  the  new  Rate 
Manual  (No.  3)  does  not  represent  a  rate  in- 
crease for  black-and-white  tv  as  compared  with 
Rate  Manual  No.  2,  and  actually  may  reduce 
the  costs  for  most  of  the  programs  because  of 
a  different  method  of  charges. 

In  response  to  questioning,  one  official 
ventured  the  estimate  that  the  rate  for  time  in 
color — as  distinguished  from  the  color  produc- 
tion charges— may  be  no  greater  than  the  time 
charges  for  black-and-white,  but  it  was  added 
that  in  the  case  of  color  there  may  be  a  special 
"interconnection"  charge.  Color  time  costs,  it 
was  generally  felt,  would  depend  on  the  inter- 
city relay  costs  eventually  established  by  AT&T 
for  color.  There  has  been  widespread  specula- 
tion that  AT&T  will  seek  a  substantial  in- 
crease, partly  to  make  up  for  what  it  regards 
as  an  underpricing  of  its  facilities  for  black-and- 
white. 

Under  the  new  rate  structure,  charges  will 
be  made  for  small  units  of  use  of  studios,  man- 
power and  extra  equipment  so  that  usage  can 
be  "tailored  more  precisely  to  an  advertiser's 
requirement."  For  example,  charges  for  studio 
usage  are  on  a  per-hour  basis;  for  technical 
personnel,  on  a  per-hour,  per-man  basis.  It  was 
pointed  out  by  NBC-TV  that  clients  and  their 
agencies  will  be  "in  a  better  position  than  ever 
to  pre-determine  and  control  their  production 
costs  and  to  obtain  maximum  efficiency  in  their 


use  of  studios  and  manpower."  Unit  chargim 
for  personnel  are  the  same  for  color  as  fell 
black-and-white  tv,  but  a  higher  differemi; 
for  color  will  be  applied  for  studios,  mobil 
units  and  extra  equipment. 

The  rates  in  Manual  No.  3  become  effectiv 
luly  1  and  are  applicable  as  of  that  date  i|| 
connection  with  color  programs.  With  respec  j 
to  black-and-white  telecasts,  advertisers  wit  |] 
programs  on  the  air  as  of  the  effective  date  v,i 
receive  six  months'  protection  to  Dec.  31,  195*  | 

Upon   the   issuance   of  the   new  manua 
Sylvester  L.  Weaver  Jr.,  president  of  NBC 
offered  the  following  appraisal  of  its  higrl 
lights: 

(1)  It  places  a  premium  on  efficiency  in  usag 
so  that  advertisers  may  control  and  reduce  thei 
tv  production  costs; 

(2)  The  rate  structure  is  simplified  by  elirr  } 
inating  former  separate  charges  for  earner  II 
rehearsals  and  dry  rehearsal,  and  hourly  charge 
apply  to  total  time  in  the  studio,  beginnin 
with  dry  rehearsal  and  continuing  through  th 
end  of  telecast; 

Manpower  Costs 

(3)  Manpower  costs  will  be  determined  b; 
the  number  of  men  used  and  the  duration  o  j 
their  use  in  both  black-and-white  and  colo  * 
programs,  with  the  only  differential  for  colo 
prescribed  for  studios,  mobile  units  and  extr;  \ 
equipment; 

(4)  It  establishes  a  small  cost  for  film  origina  j 
tions,  so  that  the  cost  of  facilities  will  be  dis 
tributed  more  equitably  among  all  users. 

"As  we  have  been  developing  the  new  in 
dustry  of  television,"  Mr.  Weaver  said,  "we 
have  been  learning  how  to  make  it  more  effec 
tive  in  all  its  areas,  including  the  business  area  !$ 
With  this  new  rate  manual,  we  are  modernizing 
our  system  of  charges  for  production  facilitie: 
and  services  so  that  they  can  be  used  mors 
efficiently  by  our  clients.  In  doing  so,  we  areH 
breaking  away  from  the  earlier  approach  of 
blanket  price  for  studios  and  manpower,  anc 
making  it  possible  for  the  NBC  television  client 
to  buy  the  facilities  and  services  his  show  re- 
quires and  in  the  amount  necessary  to  meet  his 
requirements.  .  .  ." 

With  respect  to  color,  Mr.  Weaver  said: 
"Costs  for  production  facilities  and  services  are, 
of  course,  only  one  element  of  the  advertiser's 
total  budget,  which  also  includes  costs  for  time1!!, 
and  talent,  and  the  production  cost  is  generally 
the  smallest  of  these  three. 

"In  the  production  area,  there  will  be  some 
differential  in  costs  for  color,  to  the  extent 
that  the  hourly  studio  rates  are  somewhat 
higher  for  color  studios  and  more  technical 
personnel  may  be  required  in  the  production  j 
of  a  color  show.  However,  the  differential  in 
total  costs — time,  talent  and  production — will 
be  moderate  indeed  considering  the  value  re- 
ceived and  of  course  will  vary  from  program 
to  program,  depending  on  the  client's  require- 
ments for  the  particular  program.  .  .  ." 

NBC-TV  Outlets  With  Color 
Expected  to  Reach  64  in  '54 

PRESENT  total  of  3 1  NBC-TV  affiliate  stations ' 
now  able  to  receive  and  broadcast  network 
color  programs  will  be  more  than  doubled  this 
year,  NBC-TV  said  Thursday.  Network  esti- 
mates that  by  end  of  year,  as  AT&T  continues 
to  convert  network  lines  for  color  transmission, 
64  stations  will  be  equipped  for  colorcasting. 
This,  NBC-TV  said,  will  make  colorcasts  avail- 
able to  25,800,000  tv  sets,  78%  of  the  nation's 
tv  homes. 

Cities  and  stations  now  equipped  to  carry  color: 
WNBT  (TV)  New  York;  WNBW  (TV)  Washington; 
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SOCIAL  ACTIVITIES  at  the  Iowa  Tall  Corn  Network  meeting  included  a  tour  of  Lake 
Okeboji  on  the  75-foot  "Queen,"  owned  by  Ben  Sanders,  KICD  Spencer.  Among 
those  relaxing  were  (I  to  r):  standing,  Mr.  Sanders;  Jim  Bowden,  John  E.  Pearson  Co., 
Minneapolis;  Bill  White,  KFJB  Marshalltown;  Al  Marlin,  BMI;  Gene  Claussen,  KXIC 
Iowa  City;  Bud  Stitt,  Pearson  Co.,  Chicago;  George  Kopf,  ASCAP;  Lee  Larsen,  North- 
western Bell  Telephone  Co.,  Des  Moines;  C.  Earl  Williams,  KFNF  Shenandoah;  seated, 
E.  M.  Horning,  KSIB  Creston;  Jerry  Gill,  AP;  Walter  Teich,  KOEL  Oelwein;  Ken  Gor- 
don, KDTH  Dubuque,  and  Dee  Dirks,  KCOM  Sioux  City. 


WNBQ  Chicago;  WNBK  Cleveland;  KNBH  Holly- 
wood; WPTZ  Philadelphia;  WBAL-TV  Baltimore; 
WTMJ-TV  Milwaukee;  KSTP-TV  St.  Paul;  KSD- 
TV  St.  Louis;  WOW-TV  Omaha;  KOA-TV  Den- 
ver; KDYL-TV  Salt  Lake  City;  KRON-TV  San 
Francisco;  WBRE-TV  Wilkes-Barre;  WNHC-TV 
New  Haven;  WJAC-TV  Johnstown.  Pa.;  WBZ- 
TV  Boston;  WJAR-TV  Providence;  WDAF-TV 
Kansas  City;  WKY-TV  Oklahoma  City:  WBAP- 
TV  Fort  Worth;  WFAA-TV  Dallas;  WFMJ-TV 
Youngstown;  KPRC-TV  Houston;  WGAL-TV  Lan- 
caster; WDEL-TV  Wilmington;  WLWT  Cincinnati; 
WSPD-TV  Toledo;  WWJ-TV  Detroit,  and  WOOD- 
TV  Grand  Rapids. 
These  cities  and  stations  will  be  equipped  for 

■  colorcasts  before  the  end  of  1954:  WABT  Bir- 

-  mingham;    KMJ-TV    Fresno;    WLWD  Dayton; 

'  WLWC  Columbus,  Ohio;  WSAZ-TV  Huntington; 
WRGB   Schenectady:   WKTV  Utica;  WSYR-TV 

.  Svracuse;  WOAI-TV  San  Antonio;  WSJS-TV 
Winston-Salem;  WMCT-TV  Memphis;  WDSU-TV 
New  Orleans;  WSB-TV  Atlanta;  WOC-TV  Daven- 
port; WTTV  Bloomington;  WAVE-TV  Louisville; 
WTRF-TV  Wheeling;  WGR-TV  Buffalo;  WSLS- 
TV  Roanoke;  KFSD-TV  San  Diego;  KPTV  Port- 
land, Ore.;  KOMO-TV  Seattle:  WLBT  Jackson, 
Miss;  WEEK-TV  Peoria;  WTAP  Harrisburg: 
WVEC-TV  Hampton;  WTVR  Richmond;  WHO-TV 
Des  Moines;  WLEX-TV  Bethlehem,  Fa.;  WICU 
Erie;  WWLP  Springfield,  Mass.;  WIS-TV  Colum- 
bia, S.  C,  and  WKJG-TV  Fort  Worth. 

Hickox  Takes  New  Post 
With  NBC  Pacific  Div. 

APPOINTMENT  of  Sheldon  B.  Hickox  Jr.  to 
the  newly-created  post  of  director  of  station 
relations  for  the  NBC  Pacific  Division  was 
announced  last  week  by  Harry  Bannister,  NBC 
vice  president  in 


Teich  Elected  Head 
Iowa  Tall  Corn 


j  charge  of  station  re- 
lations. 


Mr.  Hickox,  who 
.  has  served  NBC  for 
.  25  years,  has  been 
|  director    of  station 
relations   for  the 
past  five  years.  In 
his  new  post,  he  will 
headquarter  in  Holly- 
|  v.  ood  and  be  respon- 
sible for  all  station 
relations  matters 
affecting  affiliates  in 
the    Pacific  and 

Mountain  time  zones.  Appointment  is  effective 
July  1. 

During  his  career  with  NBC,  Mr.  Hickox 
is  credited  with  having  played  a  prominent 
role  in  the  development  of  the  Red  and  Blue 
radio  networks,  and  in  later  years  with  the 
formation  and  expansion  of  the  NBC-TV  Net- 
work. 


MR.  HICKOX 


WALTER  J.  TEICH,  general  manager  of 
KOEL  Oelwein,  Iowa,  was  elected  president  of 
the  14-station  Iowa  Tall  Corn  Network  at  its 
annual  meeting  June  8-10  at  Lake  Okeboji.  He 
succeeds  Dietrich  Dirks,  president-general  man- 
ager of  KCOM  Sioux  City. 

The  three-day  meeting,  held  at  Crescent 
Beach  Lodge,  included  discussions  of  program 
structures,  commercial  approaches  and  certain 
engineering  problems.  Renewed  expression  of 
faith  in  the  power  and  ability  of  radio  as  a  sales 
medium  was  emphasized  by  delegates. 

Among  the  resolutions  adopted  by  the  groups 
were  "to  expand  programming  in  the  farm  and 
sports  field  .  .  ."  and  to  reaffirm  its  stand  against 
government  activity  in  private  business.  Partic- 
ularly, the  network  was  concerned  with  the 
state's  commercial  operation  of  WOI-TV  Ames. 

Other  new  officers  elected  were  Ben  Sanders, 
KICD  Spencer,  and  George  Volger,  KWPC 
Muscatine,  vice  presidents.  New  executive  com- 
mittee members  are  Earl  Williams,  KFNF 
Shenandoah  and  Gene  Claussen,  KXIC  Iowa 
City,  in  addition  to  Mr.  Dirks  and  the  officers. 

Mutual  Favors  Adoption 
Of  Immediate  Release  Plan 

GOVERNMENT  agencies  should  abandon  the 
system  of  advance  releases  in  making  news 
available  to  media,  MBS  proposed  last  week  in 
replying  to  an  Atomic  Energy  Commission  pro- 
test over  breaking  of  a  release  by  Fulton  Lewis 
jr. 

Morse  Salisbury,  AEC  information  service 
director,  wired  MBS  after  the  agency  had  aban- 
doned its  Wednesday  noon  advance  release  date 
for  the  992-page  transcript  of  testimony  in  the 
security  hearing  of  Dr.  J.  Robert  Oppenheimer, 
nuclear  physicist.  AEC  called  Mr.  Lewis'  action 
a  "deliberate  violation"  of  the  advance  release. 
It  distributed  copies  of  testimony  at  6  p.m. 
Tuesday,  allowing  18  hours  for  newsmen  to 
digest  the  bulky  document. 

The  advance  release,  MBS  was  told,  was  ar- 
ranged as  a  service  to  correspondents,  listeners 
and  readers,  with  Mr.  Lewis  jumping  the  release 
hour  by  17  hours.  MBS  was  asked  if  it  con- 
curred in  the  release  date  violation  and  if  it 
favored  the  abandonment  of  the  advance  release 


system.  Some  correspondents  complained  the 
18-hour  interval  was  not  long  enough,  AEC 
added,  in  view  of  the  public  interest  in  the 
important  document. 

Milton  Burgh,  MBS  news  director,  replied 
with  the  suggestion  that  federal  agencies  adopt 
the  system  of  immediate  release,  calling  it  "not 
only  the  most  workable  and  fair"  system  but 
stating  that  "it  best  serves  the  American  public." 
Mr.  Burgh  called  the  advance  release  action  "an 
embargo  that  in  this  case  would  have  had  radio, 
the  swiftest  of  news  media,  forced  to  drag  be- 
hind the  slowest."  MBS  supported  Mr.  Lewis' 
action. 

Court  Acquits  Lewis 
On  One  Count  of  Libel 

FULTON  LEWIS  jr.,  MBS  commentator,  was 
acquitted  of  one  count  of  criminal  libel  in 
Howard  County  (Md.)  Circuit  Court  last  Mon- 
day. Half  of  the  case  against  Mr.  Lewis  col- 
lapsed when  Judge  James  Clark  ordered  the 
jury  to  clear  him  following  refusal  of  a  key 
prosecution  witness  to  testify. 

The  commentator  was  charged  with  crimi- 
nally libeling  State  Sen.  Paul  J.  Bailey,  of  St. 
Mary's  County,  in  a  letter  printed  July  23,  1953, 
in  the  Enterprise,  a  weekly  newspaper.  Sher- 
man Fahnestock,  newspaper  publisher,  invoked 
the  Fifth  Amendment. 

Last  year  Mr.  Lewis  conducted  an  investiga- 
tion into  alleged  gambling  conditions  in  St. 
Mary's  County  and  used  the  data  on  his  broad- 
casts. He  had  been  charged  with  libel  and  per- 
jury. The  perjury  charge  had  been  dismissed 
last  month,  with  one  of  the  libel  counts.  One 
libel  charge  still  pends. 
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TAKING  PART  in  the  formal  dedication  of  DuMont  Television  Network's  $5  million 
Tele-Centre  in  New  York  June  14  were  (I  to  r):  James  Hill  Jr.,  chairman  of  the  execu- 
tive committee.  Brand  Names  Foundation,  and  president  of  Sterling  Drug  Co.;  Frederic 
R.  Gamble,  president,  American  Assn.  of  Advertising  Agencies;  Lowell  McElroy,  vice 
president,  Assn.  of  National  Advertisers;  Dr.  Allen  B.  DuMont,  president,  Allen  B.  Du- 
Mont Labs  Inc.,  and  Ted  Bergmann,  managing  director,  DTN. 


DUMONT  CHARGES 
'MONOPOLY'  IN  TV 

DuMont  Labs  president  opens 
New  York  Tele-Centre,  says 
present  system  is  insufficient 
to  support  four  competitive 
nationwide  networks. 

DR.  ALLEN  B.  DUMONT,  president  of  Allen 
B.  DuMont  Labs  and  the  DuMont  Television 
Network,  charged  last  week  that  "a  monopoly 
system  has  been  allowed  to  grow  in  television 
broadcasting"  because  of  "the  allocation  of 
television  channels  throughout  the  U.  S.  in 
numbers  and  of  a  type  insufficient  to  support 
four  competitive  networks." 

Dr.  DuMont  leveled  his  accusation  Monday 
during  a  speech  in  which  he  formally  dedicated 
DuMont's  Tele-Centre  in  New  York.  Without 
direct  reference  to  ABC,  CBS  or  NBC,  Dr. 
DuMont  declared  there  are  "a  few  in  the  tv 
industry  who  feel  that  television  broadcasting 
should  belong  to  them  exclusively,  because  of 
their  previous  activity  in  radio  broadcasting." 
He  continued: 

'Favored  Few'  Mentioned 

"If  national  television  broadcasting  becomes 
the  property  of  but  two  networks,  only  a  fa- 
vored few  companies  will  be  able  to  advertise 
nationally  on  television.  This  is  because  of  the 
few  evening  hours  each  day  that  make  up  the 
important  family  viewing  time.  A  merchan- 
dising and  advertising  monopoly  can  ultimately 
affect  the  jobs  and  welfare  of  almost  everyone 
in  America." 

Dr.  DuMont  declared  that  the  allocation  plan 
set  forth  by  FCC  in  1952  originally  brought 
on  "this  monopoly,"  and  noted  that  a  legisla- 
tive subcommittee  is  continuing  to  investigate 
the  problem  of  a  national  competitive  television 
system.  He  said  that  the  DuMont  Network 
has  offered  "specific  suggestions  to  this  sub- 
committee, urging  it  to  take  definite  action 
before  this  monopoly  situation  gets  completely 
out  of  hand." 

Ejected  Spectator  Sues 
CBS  Hollywood  for  $20#000 

SUIT  for  $20,000  was  filed  against  CBS  Holly- 
wood in  Los  Angeles  Superior  Court  for  an 
incident  last  March  in  which  an  audience  mem- 
ber charged  he  was  assaulted  and  falsely  ar- 
rested for  disorderly  conduct  during  a  radio 
performance. 

Scott  R.  Beat  alleged  that  when  he  and  sev- 
eral companions  started  to  leave  the  perform- 
ance, a  CBS  usher  struck  him  from  behind, 
knocking  him  through  a  swinging  door  against 
an  opposite  cement  wall.  He  was  then  held  for 
police  on  a  false  charge  of  disorderly  conduct, 
Mr.  Beal  stated. 

Network  executives  termed  the  incident  one 
of  "an  obstreperous  person  creating  a  ruckus 
during  a  performance,  and  resisting  when  the 
ushers  tried  to  eject  him." 


Faust  Succeeds  Hazard 
At  CBS  Network  Sales 

RESIGNATION  of  W.  Eldon  Hazard  as  net- 
work sales  manager  for  CBS  Radio  and  the  ap- 
pointment of  Dudley  W.  Faust  to  succeed  him, 
effective  July  5,  were  announced  last  week  by 
John  Karol,  CBS  Radio  vice  president  in  charge 
of  network  sales. 

Mr.  Hazard,  whose  resignation  becomes  ef- 
fective July  2,  will  join  J.  Walter  Thompson  Co. 
in  Detroit  in  an  executive  capacity  on  the  Ford 


MR.  FAUST  MR. 


account.  He  has  been  associated  with  CBS  for 
the  past  14  years,  and  has  been  network  sales 
manager  for  CBS  Radio  since  July  1951. 

Mr.  Faust  joined  CBS  in  1937  and  has  served 
as  eastern  sales  manager  for  CBS  Radio  for 
the  past  two  and  one-half  years.  Following  four 
years  with  CBS'  WBBM  Chicago,  Mr.  Faust 
became  a  member  of  CBS  Radio  network  sales 
in  that  city  in  October  1941.  After  wartime 
service  with  the  Marine  Corps,  he  was  ap- 
pointed assistant  western  network  sales  manager 
in  1945  and  transferred  to  New  York  in  1950 
as  an  account  executive  with  CBS  Radio. 


NETWORK  PEOPLE 

Ralph  Backlund,  public  affairs  producer,  CBS 
Radio,  appointed  assistant  director  of  public 
affairs. 

Edwin  W.  Conklin,  day  news  editor,  Columbia 
Pacific  Radio  Network,  and  more  recently  as- 
sistant to  director  of  news  and  special  events, 
ABC  Western  Div.,  promoted  to  the  latter  posi- 
tion. Patrick  O'Reilly,  ABC  newswriter  and 
reporter,  named  assistant  to  Mr.  Conklin. 

Howard  Lindsay  and  Russel  Crouse,  Broadway 
writing  and  production  team,  signed  to  exclusive 
contract  to  create  new  shows  for  CBS-TV. 

Walter  E.  Law,  director  of  continuity  accept- 
ance, WOR-AM-TV  New  York,  has  assumed 
additional  duties  of  director  of  continuity  ac- 
ceptance for  MBS,  succeeding  Dorothy  Kemble, 
who  resigned  June  1. 

Seloig  J.  Seligman,  assistant  to  Earl  Hudson, 

vice  president  in  charge  of  ABC  Western  Div., 
adds  duties  as  business  coordinator  for  ABC- 
TV  Center,  newly-created  position. 

Robert  Savage,  copywriter,  Ruthrauff  &  Ryan, 
Chicago,  to  NBC  Chicago  radio-tv  script  dept., 
as  writer. 

Tony  Martin,  star  of  NBC-TV  Tony  Martin 
Show,  honored  with  testimonial  dinner  by  Holly- 
wood Chapter  of  Friars  Club. 

William  D.  Shaw,  general  manager,  Columbia 
Pacific  Radio  Network  Hollywood,  and  Thomas 
McCray,  general  manager,  KNBH  (TV)  same 
city,  named  radio  and  tv  chairmen,  respectively, 
of  Los  Angeles  Community  Chest  public  infor- 
mation committee. 

Dr.  Frances  Horwich,  conductor,  NBC-TV's 
Ding  Dong  School,  awarded  honorary  Doctor 
of  Pedagogy  degree  by  Bowling  State  U.  June 
4,  and  another  degree  from  Alumni  Assn., 
Northwestern  U.  for  "distinction  in  community 
service." 

John  Minkowsky,  comptroller,  CBS-TV  Holly- 
wood, father  of  boy,  June  4. 
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ZENITH  WINS  GO-AHEAD 
IN  SUIT  AGAINST  RCA 

Chicago  court  authorizes  Ze- 
nith and  Rauland  to  proceed 
with  $16  million  anti-trust 
action  against  RCA,  others. 

A  DISTRICT  COURT  ruling  which  authorizes 
Zenith  Radio  Corp.  and  a  subsidiary  to  proceed 
with  a  $16  million  anti-trust  suit  against  RCA 
and  two  other  manufacturers  was  hailed  last 
week  by  Zenith  President  E.  F.  McDonald  Jr. 
as  a  "smashing  victory." 

Authorization  for  Zenith  and  Rauland  Corp., 
tube-making  subsidiary,  to  carry  on  its  suit 
was  given  by  Judge  Michael  L.  Igoe  in  Federal 
District  Court  of  Chicago.  The  case  previously 
had  been  stayed  at  RCA's  request.  The  suit  also 
involves  General  Electric  Co.  and  Western  Elec- 
itric.  Co. 

Comdr.  McDonald  claimed  that  "now,  for 
the  first  time  in  its  long  history,  RCA  mitst 
face  up  to  trial  of  the  basic  issue  of  whether  its 
long  series  of  foreign  and  domestic  patent  cartel 
agreements  and  its  activities  under  them  since 
1919  are  part  of  an  unlawful  conspiracy  to 
monopolize  and  restrain  trade  in  the  radio  and 
'television  business." 

Originally,  RCA,  in  1948,  had  filed  suit 
against  Zenith  and  Rauland  charging  patent 
infringements.  Zenith  last  January  demanded 
$16  million  in  treble  damages  from  RCA  and 
others  in  form  of  a  motion  for  an  amended 
counter-claim,  charging  losses  and  damages 
(about  $4,450,000)  from  an  "illegal  patent 
monopoly."  Zenith  also  claimed  losses  from 
being  "illegally  excluded"  from  the  Canadian 
market  and  payment  of  royalties  under  "un- 
enforceable" patent  claims.  In  February  Zenith 
was  given  permission  to  file  the  counter-claim 
[B*T,  Feb.  15,  Jan.  11]. 

At  that  time,  Judge  Igoe  set  no  date  for  fur- 
ther hearing  pending  outcome  of  an  RCA  suit 
against  Zenith  in  the  Delaware  district  court. 
Last  week,  Judge  Igoe  rejected  the  RCA  claim 
that  the  Chicago  trial  should  be  postponed  any 
further  pending  a  decision  in  Delaware.  He 
overruled  RCA's  position  that  Zenith  was 
bound  by  a  consent  decree  negotiated  in  1932. 
In  taking  that  action,  Judge  Igoe  noted  the 
Zenith-RCA  dispute  is  six  years  old. 

Comdr.  McDonald  explained: 

"RCA  argued  to  Judge  Igoe  that  it  had  some 
sort  of  immunity  because  of  a  consent  decree 
entered  in  a  government  anti-trust  case  in  1932. 
ludge  Igoe  held  that  this  decree  is  not  binding 
on  Zenith,  and  that  we  may  proceed  to  examine 
'witnesses  and  prepare  for  trial." 

There  was  no  immediate  indication  as  to 
when  the  trial  would  be  held  in  Chicago  dis- 
trict court. 

The  U.  S.  District  Court  for  Delaware  al- 
ready had  upheld  RCA's  right  to  sub-license 
patents  granted  General  Electric  Co.  and  West- 
inghouse  Electric  Corp.  before  and  after  Dec. 
31,  1954,  and  until  patents  expire. 


! 


DuMont  Distributors  Taken 
On  Closed-Circuit  Tour 

CLOSED-CIRCUIT  telecast  tour  of  the  Allen 
B.  DuMont  Labs  plant  in  New  Jersey  and  Du- 
Mont's new  Tele-Centre  in  New  York  were 
presented  at  an  international  convention  of 
DuMont  television  receiver  distributors  in  New 
York  last  Tuesday. 

Featured  in  the  telecast,  which  was  presented 
to  distributors  at  the  Hotel  Statler  by  means  of 
microwave  relays,  were  Dr.  Thomas  T.  Gold- 
smith, vice  president  of  research  for  DuMont 


CHARLES  DILLON  (I),  vice  president-gen- 
eral manager  of  WOL  Washington,  D.  C, 
and  Henry  Rau,  president,  examine  a 
centralized  control  rack  recently  installed 
by  Gates  Radio  Co.  to  provide  a  remote 
control  system  for  the  station's  three  trans- 
mitters. Two  of  the  transmitters,  a  10 
kw  fm  and  50  w  am  booster,  are  at  one 
location  while  the  main  250  w  am  trans- 
mitter is  at  another. 


Labs;  Humbert  Pacini,  manager  of  engineering 
of  the  television  receiver  division,  and  Ted  Berg- 
mann,  director  of  the  DuMont  Television  Net- 
work. Messrs.  Goldsmith  and  Pacini  spoke 
from  DuMont's  East  Paterson  manufacturing 
plant  and  Mr.  Bergmann  from  DuMont's  Tele- 
Centre. 

DuMont  also  unveiled  a  new  line  of  12  tele- 
vision receivers  for  distributors.  They  included 
a  17-inch  table  model  for  $179.95  and  a  21-inch 
receiver  for  $199.95. 

Raytheon  Displays  'First' 
Complete  19-ln.  Color  Set 

RAYTHEON  Mfg.  Co.  last  week  unveiled  a 
complete  19-inch  color  tv  receiver,  with  ship- 
ments to  distributors  slated  to  be  made  shortly. 
The  set  will  retail  at  $1,095. 

Henry  F.  Argento,  vice  president  and  gen- 
eral manager  of  the  Raytheon  radio-tv  divi- 
sion, said  that  his  company  is  the  first,  to  his 
knowledge,  to  make  available  a  complete  work- 
ing 19-inch  receiver.  He  noted  other  manu- 
facturers have  produced  and  shown  19-inch 
color  tubes.  Raytheon  was  among  the  first 
firms  to  send  out  receivers  with  15-inch  color 
tubes  to  distributors.  Mr.  Argento  predicted 
an  immense  amount  of  work  ahead  before  the 
public  would  receive  19-  and  larger-inch  sizes 
"at  a  much  lower  cost." 

DuMont  Plans  Set  Campaign 

AN  INTENSIVE  sales  and  advertising  cam- 
paign on  television  stations  and  in  newspapers 
on  a  co-op  basis  will  be  launched  for  its  new 
line  by  the  television  receiver  division  of  Allen 
B.  DuMont  Labs. 

The  drive  will  open  in  late  summer  and  will 
use  a  series  of  seven  one-minute  commercials 
mailed  to  dealers  and  distributors  for  co-op  ad- 
vertising featuring  the  DuMont  17-inch  set  sell- 
ing for  $179.95.  In  addition,  DuMont  is  sending 
its  dealers  television  scripts  to  be  used  as  live 
commercials  in  local  markets.  Spots  will  be 
used  on  DuMont's  What's  the  Story?  on  WABD 
(TV)  New  York. 


MANUFACTURING  PEOPLE 

John  Roper,  district  sales  manager,  The 
Magnavox  Co.,  Ft.  Wayne,  Ind.,  appointed  sales 
promotion  manager;  Russ  Weber,  Magnavox 
field  service  engineer,  appointed  sales  training 
manager. 

William  P.  Short  appointed  general  manager, 
Gabriel  Electronics  Div.,  Norwood,  Mass.,  con- 
tinuing as  assistant  to  president  of  parent  firm, 
The  Gabriel  Co.  John  Yule  named  general 
sales  manager  and  John  Martin  named  chief 
engineer,  same  division. 

Wayne  Graham,  general  manager,  Radio  Re- 
corders Equipment,  Hollywood,  to  Reeves 
Soundcraft  Corp.  (Lifetime  magnetic  recording 
tape,  MicroLac  recording  discs  and  Magna- 
Striping  equipment),  Hollywood,  as  West  Coast 
divisional  sales  manager. 

Stanley  W.  Horrocks,  formerly  with  RCA,  ap- 
pointed general  manager,  special  products  div., 
Aerovox  Corp.,  New  Bedford,  Mass. 

Paul  O.  Burk,  formerly  a  field  engineer,  Rocky 
Mountain  and  Southwest,  Link  Radio  Corp., 
named  a  sales  engineer  and  service  representa- 
tive, New  Mexico  area,  Mobile  Communica- 
tions Dept.,  Allen  B.  DuMont  Labs. 

Leslie  J.  Woods,  vice  president-director,  re- 
search and  engineering  div.,  Philco  Corp., 
Phila.,  received  honorary  Doctor  of  Engineer- 
ing degree  from  Drexel  Institute  of  Technology. 

Herbert  A.  Bernreuter,  53,  vice  president-gen- 
eral manager,  Simpson  Electric  Co.,  Chicago, 
died  following  a  long  illness. 


Transmitting  Equipment 


Stations 
Gates  Radio  Co. 

[< ANV  Shreveport.  La. 
WFAR    Farrell,  Pa. 
WINI    Murphysboro,  III. 
WPAC  Patchogue,  N.  Y. 
WIBV    Belleville,  III. 
WKBL  Covington,  Tenn. 
KHOB   Hobbs,    N.  M. 


Power  Band 


250  w 
500  w 
500  w 
I  kw 
I  kw 
I  kw 
I  kw 


Use 

new  station 
new  station 
new  station 
power  increase 
power  increase 
new  station 
new  station 
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4  Reasons  Why 

the  foremost  national  and  local  ad- 
vertisers   use    WEVD    year  after 
year  to  reach  the  vast 

Jewish  Market 
of  Metropolitan  IVew  York 

1    top  adult  programming 
2.  Strong  audience  impact 
3.  Inherent  listener  loyalty 
|  4.  Potential  buying  power 

Send  for  a  copy  of 

"WHO'S  WHO  ON  WEVD" 

Henry  Greenfield.  Managing  Director 
WEVD  117-119  West  46th  St., 
New  York  19 
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CONNECTICUT  EDUCATIONAL  TV  GROUP 
URGES  PROGRAM  DEVELOPMENT  FIRST 

State  Commission  recommends  adoption  of  plan  that  would  spend 
educational  tv  funds  in  production  of  programs  to  be  placed  on  com- 
mercial stations,  with  prospect  of  state-owned  stations  to  be  con- 
sidered after  two  years  of  experimentation. 


AT  THIS  stage  of  television  development, 
state  funds  for  educational  television  can  be 
better  spent  for  the  production  of  experimental 
programs — to  be  broadcast  by  the  state's  com- 
mercial tv  stations — than  for  construction  and 
maintenance  of  the  state's  own  telecasting  facil- 
ities. 

That  is  the  considered  opinion  of  the  Con- 
necticut State  Commission  on  Educational  Tele- 
vision, a  12-member  group  appointed  last  July 
by  Gov.  John  Davis  Lodge  of  Connecticut. 
Deliberations  of  the  Commission  and  the  way 
it  has  dealt  with  the  various  proposals  presented 
to  it  in  the  last  year  are  set  forth  in  a  40-page 
report  to  the  governor,  just  published. 

No  practical  broadcaster  was  included  in  the 
make-up  of  the  Commission.  Chairman  was 
Erard  A.  Matthiessen,  an  architect,  with  Peter 
P.  Mariani,  electrical  contractor,  as  vice  chair- 
man; Francis  R.  Danaher,  attorney,  as  secre- 
tary, and  Charles  P.  Harper,  deputy  state 
comptroller,  as  treasurer. 

Other  members  were:  Charles  L.  Campbell, 
chairman  of  the  finance  committee,  Connecticut 
Light  &  Power  Co.;  Raymond  E.  Hackett  and 
Samuel  Reich,  attorneys;  Henry  E.  Mooberry, 
assistant  to  the  president,  United  Aircraft  Co.; 
Rev.  Francis  L.  Morrissey,  St.  Edwards  Church; 
Mrs.  Edna  Butler  Sharpe,  former  member,  Con- 
necticut General  Assembly;  Frazar  B.  Wilde, 
president,  Connecticut  General  Life  Insurance 
Co.;  Charles  J.  Zimmerman,  managing  director, 
Life  Insurance  Agency  Management  Assn. 
Charles  C.  Williamson  served  as  consultant  to 
the  Commission. 

Five  alternative  courses  of  action  were  con- 
sidered, the  report  states: 

1.  The  state  should  take  no  action  in  the 
field  of  television,  now  or  in  the  foreseeable 
future,  leaving  any  development  in  the  hands  of 
private  interests.  In  rejecting  this  proposal,  the 
Commission  points  out  that  "television  as  an 


AN  HONORARY  Doctor  of  Laws  degree  is 
conferred  on  Brig.  Gen.  David  Sarnoff  (c), 
chairman  of  the  board,  RCA,  by  the  U.  of 
Southern  California  after  Gen.  Sarnoff 
delivered  address  at  the  university's  71st 
commencement  exercises  [B»T,  June  14]. 
Presenting  the  degree  is  Dr.  Fred  D.  Fagg 
Jr.  (r),  USC  president,  in  the  presence  of 
Adm.  Arthur  W.  Radford,  chairman,  Joint 
Chiefs  of  Staff,  who  also  received  an 
honorary  degree. 
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educational  medium  on  a  state-wide  basis  has 
not  yet  had  the  opportunity  to  prove  itself. 
The  Commission  believes  that  its  possibilities 
should  not  be  rejected  merely  because  they  have 
not  been  explored." 

2.  Connecticut  should  take  no  direct  action 
at  this  time,  but  should  profit  by  the  experi- 
ence of  other  states  through  a  continuing  and 
orderly  study  of  their  activity  during  the  next 
two  years.  This  was  rejected  because  of  the 
Commission  judgement  that  "the  appointment 
of  another  study  group  merely  postpones  the 
real  work  of  marshalling  the  state's  educational 
resources  and  focusing  them  on  the  production 
of  suitable  and  effective  programs." 

3.  Connecticut  should  acquire  and  operate 
one  or  more  commercial  stations  which  would 
devote  a  substantial  portion  of  their  time  to 
educational  programs. 

WOI-TV  History  Reviewed 

Reviewing  the  history  of  WOI-TV,  Iowa 
State  College  commercial  station  at  Ames, 
which  has  been  on  the  air  since  Feb.  21,  1950, 
and  now  carries  enough  commercial  program- 
ming to  finanace  "a  substantial  series  of  educa- 
tional programs,"  the  Commission  regretfully 
noted  that  "WOI-TV  built  up  its  following  dur- 
ing a  period  when  it  was  the  only  station  serving 
the  large  central  portion  of  Iowa.  Thus  it  served 
a  real  need  in  all  fields  without  suffering  the 
competition  of  other  commercial  broadcasters. 
Obviously  a  similar  operation  in  Connecticut 
would  not  enjoy  such  an  open  opportunity." 
Furthermore,  in  Connecticut,  for  the  state  to 
establish  a  commercial  station  would  put  the 
state  into  direct  competition  with  commercial 
broadcasters,  the  Commission  observed. 

4.  Connecticut  should  proceed  immediately 
with  the  construction  and  operation  of  one  or 
more  educational  stations. 

Citing  estimates  that  the  cost  of  putting  three 
transmitters  and  a  single  studio  into  operation 
would  run  from  1.3  to  1.5  million  dollars,  with 
operating  costs  in  excess  of  $200,000  a  year  and 
perhaps  much  more  than  that  figure,  the  Com- 
mission stated: 

"As  to  whether  the  probable  benefits  to  be 
derived  from  a  state-owned  educational  net- 
work justify  the  cost,  the  Commission  finds  that 
there  is  no  satisfactory  answer  presently  avail- 
able. While  it  is  clear  that  the  costs  are  sub- 
stantial, the  benefits  remain  problematical  in 
two  respects.  They  are  generally  problematical 
in  the  sense  that  they  have  not  been  proved 
anywhere  in  the  country  because  of  the  newness 
of  television  as  an  educational  medium.  In  the 
second  place,  they  are  problematical  in  Con- 
necticut because  no  systematic  attempts  have 
been,  or  by  the  nature  of  the  situation  could 
have  been,  made  to  produce  and  present  edu- 
cational programs  with  the  resources  available 
in  the  state.  What  the  result  of  such  an  attempt 
might  be  it  is  impossible  to  guess. 

"Because  of  the  doubt  involved,  the  Com- 
mission's judgement  is  that  Connecticut  would 
be  ill-advised  to  commit  itself  at  the  present 
time  to  acquiring  educational  tv  stations." 

What  the  Commission  did  recommend  was 
the  final  alternative: 

5.  Connecticut  should  consider  the  creation 
of  and  the  appropriation  of  funds  for  the  opera- 


tion of  an  experimental  unit  whose  duty  woul , 
be  to  produce  educational  programs  and  arrang ! 
for  their  presentation  through  commercial  suH 
tions.  After  two  years  of  experimentation  b' 
this  unit,  and  following  the  evaluation  of  th 
results,  consideration  should  be  given  to  whe 
further  action,  if  any  is  desirable,  including  tb 
construction  and  operation  of  a  state-owne 
educational  tv  network. 

Explaining  its  stand,  the  Commission  pointe 
out  that  in  its  investigaton,  "no  single  conch 
sion  has  impressed  itself  more  forcibly  upon  th 
members  than  this:  That  effective  programmin 
facilities  must  be  devoloped  before  stations  arj 
constructed  and  put  into  operation."  This 
so  because,  the  purpose  of  the  state  is  "not  tl 
acquire  equipment,  but  to  make  a  contributio 
to  the  educational  welfare  of  its  citizens,"  whos 
value  depends  on  "the  kind  of  programs  pre 
duced.  .  .  .  Money  spent  for  equipment 
diverted  from  the  principal  object,  which  is  th 
production  of  good  programs.  .  .  .  Education; 
television  can  succeed  in  this  competition  (wit 
commercial  entertainment)  only  through  effei 
tive  and  appealing  programs.  Insofar  as  it  fain 
the  money  spent  on  it  is  wasted,  since  url 
watched  programs  make  no  educational  coi 
tribution." 

After  consulting  with  commercial  tv  broac 
casters  in  the  state,  the  Commission  reported  il 
satisfaction  that  "the  commercial  stations  ai 
not  only  willing  but  anxious  to  make  tim 
available  for  educational  programs  of  suitabl 
quality."  Obtaining  time  at  favorable  hour: 
the  Commission  said,  does  not  appear  as  difficu 
as  anticipated;  the  experience  of  the  commerce 
operators  will  help  insure  success  to  the  educs 
tional  programmers  and  the  audience  reache 
by  the  vhf  commercial  stations  is  far  greate 
than  could  be  attained  by  uhf  educational  stc 
tions. 

FCC  has  allocated  three  uhf  educational 
channels  to  Connecticut.  Grants  have  been  a; 
signed  to  all  three:  ch.  71  WCBE  (TV)  Bridge 
port,  ch.  24  WCHF  (TV)  Hartford  and  ch.  6 
WCNE  (TV)  Norwich. 

MORE  SCHOOL  TV  USE 
REPORTED  BY  DUNHAM 

U.  S.  Office  of  Education's  ra- 
dio-tv  chief  reports  on  use  of 
tv  for  educational  purposes. 
Both  commercial  and  noncom- 
mercial stations  were  included 
in  the  survey. 

GREATLY  increased  participation  in  television 
by  educational  institutions,  using  both  com' 
mercial  and  noncommercial  stations,  has  bee 
reported  through  an  informal  survey  just  com 
pleted,  according  to  Dr.  Franklin  Dunharr 
chief  of  radio-television,  U.  S.  Office  of  Edu 
cation. 

These  results  have  been  tabulated  from  re 
ports  made  by  149  leading  television  station 
of  the  U.  S.  including  seven  stations  ownei 
and  operated  by  educational  institutions.  The; 
are  located  in  123  cities  in  42  states  and  th 
District  of  Columbia.  More  than  500  progran 
series  were  reported. 

The  survey  showed  there  are  now  97  pro 
grams  being  conducted  by  city  school  systems 
8  programs  by  state  departments  of  education 
18  separate  programs  by  parochial  and  privat 
school  systems,  11  programs  by  country  schou 
systems  and  33  programs  originating  from  higl 
schools  and  junior  colleges. 

Colleges  and  universities  are  represented  b) 
130  programs  exclusive  of  the  telecourses  whicl 
are  being  given  for  credit  toward  degrees  ii 
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rarious  institutions.  These  telecourses  now 
number  77  program  series  and  are  being  given 
in  21  institutions.  Teachers  colleges  show  up 
kvith  8  program  series.  Libraries,  museums 
land  other  educational  organizations  have  63 
program  series  and  extra  curricula  programs 
involving  students  total  15  programs.  This  is 
i  total  of  460  program  series  being  conducted 
in  this  half  year,  over  149  stations  reporting. 

Inasmuch  as  there  are  more  than  twice  as 
nany  television  stations  in  actual  operation 
ioday,  Dr.  Dunham  said,  it  would  be  fair  to 
,-stimate  that  there  are  nearly  1,000  program 
eries  which  are  being  offered  both  in  and  out 
if  school  time. 

In  reference  to  the  type  of  programs  which 
..re  being  offered,  Dr.  Dunham  estimated  that 
ully  half  of  the  460  programs  reported  have  a 
mblic  relations  slant  and  they  are  put  on  to 
cquaint  the  people  of  the  nearby  community 
s  to  what  is  happening  in  their  schools  or 
igher  institutions  of  learning.  Many  programs 
iffered  for  kindergarten  and  primary  school 
hildren  include  types  such  as  story-telling, 
i  tames,  music  and  crafts,  he  said.  For  children 
f  higher  grades,  including  high  school,  the 
jbjects  most  frequently  reported  are  in  science, 
fet,  safety,  social  studies,  music,  news,  voca- 
ional  guidance  and  foreign  languages. 

Hinckley  Sets  Up  Scholarship 
\t  Brigham  Young  University 

STABLISHMENT  by  Robert  H.  Hinckley, 
ice  president  in  charge  of  ABC's  Washington 
Office,  of  "The  Edwin  Smith  Hinckley  Scholar- 
ship Fund"  at  Brig- 
ham  Young  U., 
Provo,  Utah,  has 
been  announced. 
The  annual  income 
from  the  $25,000 
scholarship,  set  up 
as  a  memorial  to  Mr. 
Hinckley's  parents, 
will  be  made  avail- 
able to  one  or  more 
candidates,  prefer- 
ably those  interested 
in  communications. 

Upon  making  the 
presentation   to  the 
liversity,  Mr.  Hinckley,  who  is  a  graduate  of 
igham  Young  U.,  stated  that  "the  one  world 
[' ^ncept  can  only  be  made  a  realization  by 
^mmunications."    The  scholarship  is  named 
1  t  Mr.  Hinckley's  father,  Edwin  Smith  Hinck- 
ify,  who  was  formerly  professor  of  geology 
id  a  vice  president  of  Brigham  Young  U. 

VBAL,  College  Offer  Courses 

i  BAL-AM-TV  Baltimore  and  Baltimore  Junior 
allege  have  announced  the  inauguration  of 
11  college  credited  summer  courses  over  radio 
'  d  television.  Kick-off  program  was  broadcast 
ILe  11  on  WBAL  radio  from  9:35  to  10  p.m. 
I  th  a  course  in  basic  English  grammar.  Classes 
Ml  be  held  over  WBAL  at  the  same  time  on 
Siiiday  nights  through  the  summer.    On  both 
|ttlio  and  television  the  series  will  be  titled 
»e  at  Home  and  will  be  under  the  super- 
jiiion  of  Arnold  Wilkes,  public  affairs  and 
d  educational  director  of  the  stations  . 

ochester  Educ.  Tv  Study 

J'.CK  KNABB,  head  of  his  own  advertising 
J  sncy,  and  William  A.  Fay,  general  manager 
I  WHAM-AM-TV  Rochester,  have  been  ap- 
inted  chairman  and  member,  respectively,  of 
!  (  10-man  City-County  Educational  Television 
\  mmittee  of  Rochester  and  adjacent  com- 
|  inities.  The  committee  will  report  on  the 
ssibilities  of  uhf  educational  tv. 
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French  Tv  Station 
Plans  Commercial  Start 

FIRST  commercial  television  station  in  Europe 
will  begin  operations  in  Sarrebruck,  France,  in 
October,  it  was  reported  last  week  by  Henri  de 
France  and  Louis  Merlin,  directors 
FRANCE  of  Telesaar.  The  station  will  broad- 
cast entirely  in  German  because  it  is 
situated  in  an  area  that  is  culturally  German 
though  politically  French.  It  is  estimated  that 
the  station  will  make  tv  service  available  to 
about  one  million  persons.  Although  no  in- 
formation is  available  on  the  number  of  tv 
sets  in  the  Saar  area,  there  are  about  250,000 
radio  receivers  there. 

The  advertising  pattern  for  the  station  will 
follow  that  of  commercial  radio  stations  in 
Europe.  No  sponsorship  will  be  permitted  for 
news  and  public  service-type  programs,  and 
commercials  are  restricted  to  certain  lengths 
and  frequencies,  depending  on  the  show. 

Radio  Rates  Up  in  Canada 

RATES  of  143  independent  Canadian  broad- 
cast stations  have  increased  on  an  average  of 
2.97%  on  one  minute  announcements  and 
0.89%  on  one  hour  rates  since  July  1, 
CANADA  1953,  according  to  a  compilation  of 
the  research  division  of  the  Canadian 
Assn.  of  Radio  &  Television  Broadcasters.  The 
study  was  made  with  issuance  of  new  Canadian 
station  rate  cards,  effective  July  1,  1954. 

The  study  showed  that  radio  homes  in  Can- 
ada, as  of  January  1954,  totaled  3,748,000,  up 
from  3.582,000  at  the  beginning  of  1953,  and 
2,214,300  at  the  beginning  of  1946.  Of  total 
radio  homes  in  Canada  1,338,000  are  in  the 
province  of  Ontario,  with  Quebec  province  ac- 
counting for  933,000  radio  homes.  The  study 
shows  that  96.4%  of  all  homes  in  Canada  now 
have  one  or  more  radio  sets. 

Hourly  rates  have  increased  on  all  CARTB 
member  stations  from  a  total  of  $6,027  in  1946 
to  $9,951  in  1953  and  $10,634  in  1954.  One 
minute  announcements  have  increased  on  an 
average  from  $7.04  in  1946  to  $10.04  in  1954. 

Sullivan  Flying  to  France 

ED  SULLIVAN,  star  of  Toast  of  The  Town  on 
CBS-TV,  is  flying  to  Paris  today  (Monday)  at 
the  invitation  of  the  French  Government  Tourist 

Office,  Air  France  and  Radio  Dif- 
FRANCE      fusion-Television    Francaise    as  a 

part  of  the  sixth  anniversary  of  his 
show,  which  is  sponsored  by  Lincoln-Mercury 
dealers. 

A  round  of  official  activity  awaits  Mr.  Sulli- 
van when  he  arrives  in  Paris  Tuesday,  part  of 
which  will  be  filmed  and  presented  on  the  show 
the  following  week.  In  addition  he  plans  to 
interview  Genevieve  de  Galard  -  Terraube, 
French  nurse  who  remained  to  the  end  with 
the  embattled  troops  at  Dien  Bien  Phu.  He  also 
will  present  the  nurse  with  citations  from  the 
American  Red  Cross,  the  U.  S.  Army  Nurse 
Corps  and  the  City  of  New  York,  and  a  check 
for  $1,000  to  be  given  in  her  name  to  a  charity 
of  her  choice. 


Nippon  &  Newport 

THE  WORDS  of  Japan's  Naoyoshe  Ii, 
mayor  of  Hikone  City,  were  recorded  by 
WADK  Newport,  R.  I.,  on  the  spot  dur- 
ing a  Newport  celebration  held  June  4, 

pointing  up  the  treaty  signed 
JAPAN     by   Commodore   Perry  which 

opened  trade  between  Japan  and 
the  U.  S.  The  celebration,  during  which 
gifts  were  exchanged  by  the  Japanese 
mayor  and  Newport's  Mayor  John  Sul- 
livan, also  is  observed  in  Nippon.  The 
Japanese  official  spoke  in  his  native 
tongue,  telling  his  hometown  citizens 
about  his  travels  in  the  U.  S.  and  about 
Newport,  which  he  said  is  comparable  to 
Hikone.  The  tape,  prepared  by  WADK 
News  Director  Jack  Stewart,  was  sent  to 
Japan  for  a  playback  on  the  Hikone  ra- 
dio outlet. 


CKLW-TV  Plans  Fall  Start 

CKLW-TV  Windsor,  expects  to  be  on  the  air 
this  fall  as  the  most  powerful  Canadian  tele- 
vision station  with  325  kw  video  power.  It  plans 

to  use  more  news  and  news  pictures 
CANADA       and  present  them  faster  than  is 

usual  through  use  of  the  news- 
paper's picture  page  technique.  CKLW-TV  will 
use  a  Polaroid  quick  picture  process  for  still 
picture  coverage,  and  also  is  setting  up  a  film 
processing  laboratory  in  its  new  studio  building 
to  give  complete  fast  local  news  coverage  of 
the  Windsor-Detroit  area.  In  addition  the  sta- 
tion will  use  national  and  international  news 
films  and  facsimile  still  pictures  on  its  news 
coverage. 

CKLW-TV  Class  A  rates  start  at  $450  an 
hour  on  one  time  basis,  with  8-second  shared 
station  identification  announcements  at  $45. 

Admiral  Wins  Football  Suit 

CANADIAN  Admiral  Corp.  was  awarded  $300 
in  damages  plus  costs  and  injunction  by  Ex- 
chequer Court  of  Canada  for  copyright  in- 
fringement on  football  films  tele- 
CANADA  cast  by  CBFT  (TV)  Montreal  in 
1952.  Court  ruled  no  copyright 
is  involved  in  live  telecasts  relayed  by  Rediffu- 
sion  Inc.,  community  antenna  service  and  de- 
fendant in  the  case.  It  ruled  film  telecasts  re- 
layed to  private  homes  were  not  public  per- 
formance but  that  Rediffusion  showroom  dem- 
onstrations infringed  copyright.  Denis  J.  Olo- 
renshaw,  CAC  advertising  manager,  described 
the  sports  judgment  as  the  "first  relating  to  tele- 
vision program  copyright." 

CKCK-TV  Sets  First  Rates 

CKCK-TV  Regina,  Sask.,  which  plans  to  go  on 
the  air  this  fall,  will  have  starting  rates  of  $160 
an  hour  Class  A  time,  and  $16  for 
CANADA  8-second  shared  station  identifica- 
tion announcements.  Hal  Critten- 
den, manager  of  CKCK,  is  also  manager  of  the 
ch.  2  CKCK-TV.  E.  A.  Strong  is  chief  engineer 
of  CKCK-TV,  and  L.  B.  Glover  is  program 
manager. 
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Station  Authorizations,  Applications 

(As  Compiled  by  B  •  T) 

June  10  through  June  16 

Includes  data  on  new  stations,  changes  in  existing  stations,  ownership  changes,  hearing 
cases,   rules   &   standards   changes  and  routine  roundup. 

Abbreviations: 


CP — construction  permit.  DA — directional  an- 
tenna. ERP — effective  radiated  power.  STL — 
studio-transmitter  link,  synch,  amp. — synchro- 
nous amplifier,  vhf — very  high  frequency,  uhf — 
ultra  high  frequency,  ant. — antenna,  aur. — aural, 
vis.  —  visual,    kw  —  kilowatts,   w  —  watts,    mc  — 


megacycles.  D— day.  N— night.  LS— local  sun- 
set, mod.  —  modification.  trans.  —  transmitter 
unl.  —  unlimited  hours,  kc — kilocycles.  SSA  — 
special  service  authorization.  STA — special  tem- 
porary authorization.  (FCC  file  and  hearing 
docket  numbers  given  in  parentheses.) 


FCC  Commercial  Station  Authorizations 
As  of  May  31,  1954  * 


AM 

FM 

TV 

Licensed  (all  on  air) 

2,552 

528 

101 

CPs  on  air 

23 

21 

t296 

CPs  not  on  air 

111 

18 

176 

Total  on  air 

2,575 

549 

397 

Total  authorized 

2,686 

567 

573 

Applications  in  hearing 

129 

4 

183 

New  station  requests 

158 

5 

45 

Facilities  change  requests 

139 

15 

20 

Total  applications  pending 

670 

98 

230 

Licenses  deleted  in  March 

0 

2 

0 

CPs  deleted  in  March 

3 

1 

10 

*  Does  not  include  noncommercial  educational 
fm  and  tv  stations. 

t  Authorized  to  operate  commercially. 

a     ts  o 

Am  and  Fm  Summary  through  June  16 


Television  Station  Grants  and  Applications 
Since  April  14,  1952 
Grants  since  July  11,  7952: 


Commercial 
Educational 


vhf 

244 
13 


uhf  Total 

308  5521 
17  30 


Total  Operating  Stations  in  U.  S.: 

vhf        uhf  Total 

Commercial  on  air               256         121  377 

Noncommercial  on  air             3            3  6 

Applications  filed  since  April  14,  7952: 


On 

Air  Licensed 

CPs 

Appls. 
Pend- 
ing 

In 

ing 

Am        2,584  2,558 
Fm           558  535 

160 
40 

170 

6 

129 
4 

ACTIONS 

OF 

FCC 

New  Tv  Stations 

New 

Amend. 

vhf 

uhf 

Total 

Commercial 

919 

337 

712 

525 

1.2382 

Educational 

54 

27 

26 

54> 

Total 

973 

337 

739 

551 

1,291" 

1  Eighty-four 

CP's 

(14  vhf, 

70  uhf) 

have 

been 

returned. 

2  One  applicant  did  not  specify  channel. 

3  Includes  30  already  granted. 
1  Includes  582  already  granted. 


GRANTS 

Phoenix,  Ariz. — Arizona  Television  Co.  granted 
vhf  ch.  3  (60-66  mc):  ERP  100  kw  visual,  50  kw 
aural;  antenna  height  above  average  terrain  1,637 
ft.,  above  ground  125  ft.  Estimated  construction 
cost  $359,090,  first  year  operating  cost  $420,000, 
revenue  $450,000.  Post  office  address  42  W.  Mar- 
lette  Rd.  Studio  location  to  be  determined. 
Transmitter  location  Salt  River  Mt.,  7.3  mi.  S. 
of  Phoenix.  Geographic  coordinates  33°  20'  49" 
N.  Lat.,  112°  03'  16"  W.  Long.  Transmitter  and 
antenna  GE.  Legal  counsel  Welch,  Mott  & 
Morgan,  Washington.  Consulting  engineer  Jan- 
sky  &  Bailey,  Washington.  Principals  include 
President  Ernest  W.  McFarland  (40%),  former 
U.  S.  Senator  from  Arizona;  Vice  President  Leon 
M.  Howell  (20%),  livestock,  farming,  reclama- 
tion; Vice  President-Treasurer  Ralph  A.  Watkins 
(20%),  auto  dealer  and  farmer;  and  Edward 
Cooper  (10%),  director  of  television,  Motion  Pic- 
ture Assn.  of  America.    Granted  June  11. 

Minneapolis,  Minn.  —  Family  Bcstg.  Corp. 
(KEYD)  granted  vhf  ch.  9  (186-192  mc);  ERP  316 
kw  visual,  158  kw  aural;  antenna  height  above 
average  terrain  451  ft.,  above  ground  601  ft.  Es- 
timated construction  cost  $333,700,  first  year  op- 
erating cost  $540,000,  revenue  $600,000.  Post  office 
address  15  N.  Ninth  St.,  Minneapolis,  Minn. 
Studion  location  15  N.  Ninth  St.  Transmitter 
location  Foshay  Tower,  Marquette  Ave.,  Minne- 
apolis. Geographic  coordinates  44°  58'  28.2"  N. 
Lat.,  93°  16'  16.7"  W.  Long.  Transmitter  DuMont, 
antenna  RCA.  Legal  counsel  Welch,  Mott  & 
Morgan.  Washington.  Consulting  engineer  Mc- 
intosh &  Inglis,  Washington.  Principals  include 
President  Henry  C.  Klages  (14.5%).  Vice  Presi- 
dent Joseph  E.  Dahl  (15.7%),  Vice  President  and 
General  Manager  Lee  L.  Whiting  (40.0%),  Sec- 
retary Kenneth  E.  Pettijohn  (2.9%),  Treasurer 
C.  Theo.  Skanse  (2.0%).  Grant  was  made  pos- 
sible by  withdrawal  of  WLOL  and  WDGY,  there. 
Granted  June  11. 

Jefferson  City,  Mo.— Jefferson  Tv  Co.  granted 
vhf  ch.  13  (210-216  mc);  ERP  86.3  kw  visual, 
51.8  kw  aural;  antenna  height  above  average 
terrain  666  ft.,  above  ground  573  ft.  Estimated 
construction  cost  $435,922,  first  year  operating 
cost  $389,454,  revenue  $388,180.  Post  office  ad- 
dress %  Mrs.  B.  G.  Handy,  210  Monroe  St.,  Jef- 
ferson City.  Studio  location  218  Capitol  Ave. 
Transmitter  location  U.  S.  54,  2  miles  S  of  New 
Bloomfield.  Geographic  coordinates  38°  41'  28"  N. 
Lat.,   92°    05'   43"   W.   Long.     Transmitter  and 


antenna  RCA.  Legal  counsel  Fisher,  Wayland, 
Duvall  &  Southmayd,  Washington.  Consulting  en- 
gineer Commercial  Radio  Equipment  Co.,  Wash- 
ington. Principals  include  President  Betty  G. 
Handy  (60.5%),  vice  president-stockholder  KWOS 
Jefferson  City,  and  vice  president-stockholder 
New  Tribune  Co.,  publisher  of  Daily  Capitol  News 
and  Post  Tribune;  Vice  President  Lenore  R. 
Goshorn  (18.1%),  president-stockholder  KWOS, 
and  president  News  Tribune  Co.;  Secretary- 
Treasurer  Russell  L.  Rose  (6.0%),  vice  president- 
stockholder  KWOS  and  vice  president-general 
manager  News  Tribune  Co.,  and  Leroy  S.  Hack- 
man  (10.1%),  chief  engineer  KWOS.  Grant  was 
made  possible  by  withdrawal  of  competitive  ap- 
plications of  L.  H.  P.  Co.  and  Capitol  Tv  Corp. 
Former  received  $7,500  and  the  latter  about 
$14,000  for  expenses  incurred.    Granted  June  11. 

Milwaukee,  Wis. — Milwaukee  Area  Telecasting 
Corp.  granted  vhf  ch.  12  (204-210  mc);  ERP  251 
kw  visual,  150  kw  aural;  antenna  height  above 
average  terrain  1,075  ft.,  above  ground  920  ft. 
Estimated  construction  cost  $658,870,  first  year 
operating  cost  $875,000,  revenue  $850,000.  Post 
office  address:  411  East  Mason  St.,  Milwaukee. 
Studio  location  to  be  determined.  Transmitter 
location  2.2  miles  NNW  of  Sussex.  Wis.  Geo- 
graphic coordinates:  43°  09'  41"  N.  Lat.,  88°  14'  47" 
W.  Long.  Transmitter  RCA,  antenna  RCA.  Legal 
counsel  Arnold,  Fortas  &  Porter,  Washington. 
Consulting  engineer  Weldon  &  Carr,  Washington. 
Principals  include  President  Paul  A.  Pratt  (3%), 
president  and  95%  owner  of  Wisconsin  Valley 
Creamery  Co.;  Vice  President  Loron  E.  Thur- 
wachter  (10%),  owner  of  Park  Theatre,  Wauke- 
sha; Vice  President  J.  Martin  Klotsche  (3%), 
president  of  Wisconsin  State  College;  General 
Manager  Rolando  F.  Gran  (also  known  as  L.  F. 
Gran)  (50%),  Wisconsin  theatre  operator;  Treas- 
urer Joseph  M.  Baisch;  Secretary  Maxwell  H. 
Herriott  (2%),  attorney;  Thomas  E.  Allen  (7%), 
construction;  Eliot  C.  Fitch  (7J/2%),  banking  and 
insurance;  R.  P.  Herzfeld  (5%),  department  store 
owner;  W.  A.  Roberts  (4%),  president  of  Allis- 
Chalmers  Mfg.  Co.;  Peter  T.  Shoeman  (2V2%), 
printer;  O.  W.  Carpenter  (2%),  Edmund  Fitz- 
gerald (2%),  and  Louis  Quarles  (2%).  Grant 
was  made  possible  by  merger  of  former  com- 
petitive applicants  whereby  WFOX  and  WEMP, 
there  receive  30%  interest  each;  Kolero  Tele- 
casting Corp.  receives  10%,  and  Milwaukee  Area 
retains  30%.    Granted  June  14. 

APPLICATIONS  DISMISSED 

Chicago,  III.— Lewis  College  of  Science  &  Tech- 
nology. FCC  dismissed  application  for  new  tv 
station  on  uhf  ch.  38  at  request  of  attorney. 
Dismissed  June  14.  - 
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June  21,  1954 


West  Plains,  Mo. — Robert  F.  Neathery.  FC 

dismissed  bid  for  new  tv  station  on  uhf  ch. 
for  lack  of  prosecution.    Dismissed  June  11. 

Existing  Tv  Stations  .  .  . 

ACTIONS  BY  FCC 

WDBO-TV  Orlando,  Fla.— Orlando  Bcstg.  C 

granted  STA  to  operate  commercially  on  v 
ch.  6  for  the  period  ending  Oct.  23.  Grant* 
June  10;  announced  June  15. 

WQXI-TV  Atlanta,  Ga.— Robert  W.  Rounsavi] 
granted  modification  of  CP  for  uhf  ch.  36 
change  ERP  to  219  kw  visual,  117  kw  aural;  tran 
mitter  location  to  rear  of  525  Bishop  St.,  Atlanl 
Granted  June  11;  announced  June  15. 

WLVA-TV  Lynchburg,  Va.— Lynchburg  Best 
Corp.  granted  CP  to  change  ERP  to  51.3  h 
visual,  25.7  kw  aural;  transmitter  location 
Johnson  Mt.,  approximately  17.5  miles  SW 
Lynchburg.   Granted  June  9;  announced  June 

STATION  DELETED 

WCRS-TV  Greenwood,  S.  C— Grenco  Inc.  FC 

deleted  tv  station  on  uhf  ch.  21  at  request 
applicant.    Deleted  June  9. 

APPLICATIONS 

KIEM-TV  Eureka,  Calif.— Redwood  Bcstg.  C 

seeks  mod.  of  CP  for  vhf  ch.  3  to  change  EI 
to  14.1  kw  visual,  7.1  kw  aural;  antenna  heig 
above  average  terrain  1,653  ft.    Filed  June  14. 

WEHT  (TV)  Henderson,  Ky.— Ohio  Valley 
Co.  seeks  mod.  of  CP  for  uhf  ch.  50  to  chan 
ERP  to  10.99  kw  visual  and  5.93  kw  aural.  Fil 
June  10. 

WTWO   (TV)  Bangor,  Me.— Murray  Carpent 

&   Assoc.  seek  mod.  of  CP  for  vhf  ch.  2 
change  ERP  to  14.15  kw  visual,  8.49  kw  aur; 
antenna  height  above  average  terrain  641 
Filed  June  10. 

WABI-TV  Bangor,  Me. — Community  Teleca: 
ing  Service  seeks  CP  for  vhf  ch.  5  to  chan 
ERF  to  29.5  kw  visual  and  17.7  kw  aural.  Fil 
June  14. 

WSBM-TV  Saginaw,  Mich. — Booth  Radio  &. ' 
Stations  Inc.  seeks  mod.  of  CP  for  uhf  ch.  51 
change  transmitter  location  to  Michigan  Rd.  ne 
Liberty  Rd.,  Saginaw;  ERP  to  76.0  kw  visual,  4: 
kw  aural;  antenna  height  above  average  terra 
503  ft.    Filed  June  10. 

KGVO-TV  Missoula,  Mont. — Mosby's  Inc.  see 
mod.  of  CP  for  vhf.  ch.  13  to  change  studio  loc 
tion  to  transmitter  site  at  approximately  10  mil 
N  of  Missoula.   Filed  June  14. 

WLAC-TV  Nashville,  Tenn.— WLAC-TV  II 
seeks  mod.  of  CP  for  vhf  ch.  5  to  change  stuc 
location  to  159  Fourth  Ave.,  North,  Nashvii 
antenna  height  above  average  terrain  1,367 
Filed  June  14. 

WOKY-TV  Milwaukee,  Wis.— Bartell  Best 
Inc.  seeks  mod.  of  CP  for  uhf  ch.  19  to  chan 
ERP  to  229.1  kw  visual,  138.1  kw  aural;  anten 
height  above  average  terrain  414  ft.  Filed  Ju 
15. 

New  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

Ft.  Scott,  Kan. — Lloyd  C.  McKertney  and  Jol 
J.  Daly  d/b  as  Carthage  Bcstg.  Co.  (KDMO  Ca 
thage  and  KRMO  Monett,  Mo.)  granted  1600  1 
500  w  daytime.  Estimated  construction  cost  $2!, 
651.90,  first  year  operating  cost  $30,000.  reven 
$36,000.  Each  partner  has  V2  interest.  Post  offi 
address  %  L.  C.  McKenney,  KDMO  Carthage,  K 
Granted  June  16. 

Ely,  Minn. — Charles  B.  Persons  granted  1450  1 
250  w  unlimited.  Post  office  address  2219  Vc 
million  Rd.,  Duluth.  Estimated  construction  cc 
$12,200.  first  year  operating  cost  $36,000,  reven 
$42,000.  Mr.  Persons,  consulting  engineer  ai 
Director  of  Engineering  for  Arrowhead  Netwo 
will  be  sole  owner.    Granted  June  16. 

York,  Neb. — Prairie  States  Bcstg.  Co.  grant 
1370  kc,  500  w  daytime.  Post  office  addre 
%  Melville  L.  Gleason,  400  W.  7th  St.,  Leave 
worth,  Kan.  Estimated  construction  cost  $12.21 
first  year  operating  cost  $36,418.  revenue  $44.0; 
Principals  include  President  Melville  L.  Gleas< 
(51%),  engineer  KCLO  Leavenworth,  Kan.;  Vr 
President  William  C.  Whitlock  (24%),  comme 
cial  manager  KIMO  Independence.  Mo.,  and  Se 
retary-Treasurer  Tommy  L.  Gleason  (25*3? 
Granted  June  16. 

Belmont,  N.  C— R.  R.  Hilker.  Otis  Shephei 
Lucielle  Hand  and  Arthur  Hilker  Jr.  d/b 
Central  Bcstg.  Co.  granted  1270  kc,  500  w  daytiir 
Estimated  construction  cost  $12,075.  first  ye 
operating  cost  $22,000,  revenue  $30,000.  Princ 
pals  are  R.  R.  Hilker  (26%),  engineer  WLT 
Gastonia,  N.  C;  Otis  Shepherd  (25%);  Lucie] 
Hand  (24%),  and  Arthur  Hilker  Jr.  (25%).  Pc 
office  address  413  E.  Catawha  St.  Granted  Ju) 
16. 

Logan,   Utah — Atlas  Engineering  Co.  granti 

1390  kc,  500  w  daytime.  Post  office  address  If 
Atkin  Ave.,  Salt  Lake  City.  Estimated  constru 
tion  cost  $14,845.  first  year  operating  cost  $24,0( 
revenue  $32,000.  Principals  include  Preside 
ohe<j  C.  Haycock  (66.6%),  professor  at  U. 
Utah;  Secretary-Treasurer  W.  A.  Haycoi 
(33.3%),  engineer  at  KSLM  Salt  Lake  City,  ai 
president-97%  stockholder  Atlas  Electric  ( 
Granted  June  16. 

Broadcasting  •  Telecastin 


APPLICATIONS 

Pensacola,  Fla. — Charles  W.  Lamar  Jr.,  John 
girk,  C.  C.  Barnard  and  F.  E.  Busby  d/b  as 
F.  P.  F.  A.  Bcstg.  Co.,  790  kc,  1  kw  daytime. 
>ost  office  address  %  Charles  W.  Lamar  Jr., 
'.  O.  Box  30,  Baton  Rouge,  La.  Estimated  con- 
truction  cost  514,100,  first  year  operating  cost 
36.000,  revenue  $48,000.  Principals  in  partnership 
nclude  Charles  W.  Lamar  Jr.  (68%),  licensee  of 
XIL  Houma,  La.,  executive  vice  president-59.5% 
tockholder  KTAG-TV  Lake  Charles,  La.,  60.4% 
tockholder  WPFA-TV  Pensacola,  Fla.,  and  11% 
tockholder  WAFB-AM-FM-TV  Baton  Rouge, 
.a.:  F.  E.  Busby  (25%),  vice  president-0.5% 
tockholder  WPFA-TV  and  KTAG-TV;  John 
lurk  (3V2%);  and  C.  C.  Barnard  (3Y2%).  Messrs. 

a  k  and  Barnard  are  partners  in  partnership 
/hich  owns  5.2%  of  KTAG-TV  and  5.6%  of 
l/PFA-TV.    Filed  June  15. 

Rosedale,  Md. — 1360  Bcstg.  Co.,  1360  kc,  1  kw 
aytime.  Post  office  address  %  Leon  B.  Back, 
46  West  North  Ave.,  Baltimore,  Md.  Estimated 
onstruction  cost  $32,410,  first  year  operating  cost 
52.000,  revenue  $78,000.  Principals  include  Pres- 
lent  Leon  B.  Back  (25%),  motion  picture  ex- 
ibitor  and  theatre  owner;  Secretary-Treasurer 
ilathilda  W.  Feldman  (50%),  and  Ben  Strouse 
B5%),  vice  president-general  managers/a  % 
iockholder  WWDC-AM-FM  Washington,  D.  C. 
iled  June  15. 

Dover,  N.  H.— Capital  Bcstg.  Corp.,  1270  kc,  1 
j-w  daytime.  Post  office  address  %  H.  Scott 
Olgore,   110  North  Main  St.,   Concord,  N.  H. 

stimated  construction  cost  $15,748,  first  year 
iterating  cost  $50,000,  revenue  $60,000.  Sole 
•.iwner  is  H.  Scott  Kilgore,  vice  president-20% 
wner  WGAW  Gardner,  Mass.,  and  applicant  for 
jew  am  station  at  Plymouth,  Mass.    Filed  June 

Hermiston,  Ore. — Carl  F.  Knierim  and  Sarah 
uiierim,  1400  kc,  250  w  unlimited.  Post  office 
ddress  420  W.  Ridgeway,  Hermiston.  Estimated 

ijnstruction  cost  $11,500,  first  year  operating 
bst  $25,840,  revenue  $36,000.    Principals  include 

,)arl  F.  Knierim,  government  employe,  and  his 
Lie    Sarah    Knierim,    school    teacher.  Filed 

•  me  8. 

Ephrata,  Pa. — Garden  Spot  Bcstrs.  Inc.,  1310 
2,  1  kw,  daytime.  Post  office  address  111  E. 
rederick  St.,  Lancaster,  Pa.  Estimated  con- 
ruction  cost  $19,150.  first  year  operating  cost 
16.450,  revenue  $58,000.  Principals  include  Pres- 
ent George  J.  Kienzle  Jr.  (25%),  announcer, 
illville  N.  J.;  Vice  President  Lester  J.  Grene- 
alt  (30%),  used  car  dealer;  Secretary  Samuel 
.  Youse  (25%),  engineer  WLBR  Lebanon,  Pa., 
id  Treasurer  John  N.  Norris  (20%),  station  man- 
;er  WGCB  Red  Lion,  Pa.  Filed  June  14. 
Sweetwater.  Tehn. — The  Harriman  Bcstg.  Co. 
VHBT-AM-FM  Harriman,  Tenn.),  800  kc,  500  w 
aytime.  Post  office  address  %  F.  L.  Crowder, 
arriman,  Tenn.  Estimated  construction  cost 
7,816,  first  year  operating  cost  $30,000,  revenue 
0,000.  Principals  include  President  F.  L.  Crow- 
^r  (100%),  Secretary-Treasurer  Tommie  Crow- 
;r,  and  J.  B.  Brewer.  Filed  June  11. 
San  Angelo,  Tex. — Solar  Bcstg.  Co.,  1260  kc,  1 
v  daytime.  Post  office  address  %  Walton 
rthur  Foster,  P.  O.  Box  3103,  San  Angelo.  Es- 
nated  construction  cost  $18,319,  first  year  oper- 
ing  cost  $30,000,  revenue  $48,000.  Principals 
elude  Walton  Arthur  Foster  (28.8%),  employe 
TXL-AM-TV  San  Angelo;  Arthur  R.  Foster 
2.2%),  used  car  dealer;  L.  B.  Horton  (4.4%), 
surance;  Leona  D.  Grupe  (22.2% ),  chiroprac- 
r:  Oscar  Rufflni  (22.2%),  real  estate.  Filed 
»ne  8. 

AltaVista,  Va. — Harry  A.  Epperson  Sr.,  1050  kc, 
kw  daytime.  Post  office  address  Ararat,  Va. 
;timated  construction  cost  $29,546,  first  year 
>erating  cost  $45,000,  revenue  $55,000.  Mr. 
jperson  is  on  sales  staff  of  WPAQ  Mt.  Airy, 
C,  and  is  owner  of  several  farms.   Filed  June 


xisting  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

WHBS  Huntsville,  Ala.— Huntsville  Times  Co. 
anted  mod.  of  CP  to  change  from  DA-2  to 
J&-N  on  1550  kc  5  kw  day,  500  w  night,  un- 
united. Granted  June  16. 

WABR  Winter  Park,  Fla.  —  Orange  County 
:strs.  Inc.  granted  mod.  of  CP  to  change  from 
00  kc  to  1440  kc,  1  kw  daytime.  Granted  June 


APPLICATIONS 

RRMO  Pomona,  Calif.— Dean  H.  Wickstrom  & 
ainer  H.  S.  Sorenson  d/b  as  Valley  Bcstg.  Co. 
ek  CP  to  change  from  500  w  to  1  kw  on  1600 
Filed  June  10. 


WORX  Madison,  Ind.— Electronic  Laboratories 
Inc.  seeks  mod.  of  CP  to  change  from  1440  kc, 
directional  daytime  to  1270  kc,  nondirectional. 
Filed  June  14. 

KBRL  McCook,  Neb.— The  McCook  Bcstg.  Co. 
seeks  CP  to  change  from  1450  kc  250  unlimited 
to  1300  kc  1  kw  daytime.  Filed  June  14. 

WKBS  Mineola,  N.  Y.— Key  Bcstg.  System  Dae. 
amends  application  for  mod.  of  CP  to  specify 
antenna,  transmitter  and  studio  location  as 
corner  Maple  PI.  and  Washington  Ave.,  Mineola. 
Filed  June  14. 

WFHG  Bristol,  Va.— Bristol  Bcstg.  Co.  seeks 
CP  to  change  from  1  kw  daytime  to  5  kw  day- 
time on  980  kc.  Filed  June  11. 

KLAN  Benton,  Wash. — Interlake  Bcstg.  Corp. 
seeks  CP  to  change  from  1230  kc  250  w  to  910 
kc  1  kw,  directional  day  and  night.  Filed  June 
14. 

WRON  Ronceverte,  W.  Va.— Blake  Bcstg.  Co. 

seeks  mod.  of  license  to  change  studio  location 
to  1.6  miles  N  of  Ronceverte  on  Rt.  219,  Fairlea, 
W.  Va.  Filed  June  9. 

Existing  Fm  Stations  .  .  . 

ACTION  BY  FCC 

KTKT    Tucson,    Ariz. —  Thomas    J.  Wallace 

granted  mod.  of  CP  to  change  ERP  from  10  kw 
to  3.1  kw.  Granted  June  16. 

APPLICATION 

WPRK  (FM)  Winter  Park,  Fla.— Rollins  College 

seeks  CP  to  change  studio  and  transmitter  loca- 
tion to  Mills  Library  on  Holt  Ave.  on  Rollins 
Campus,  Winter  Park;  antenna  height  above 
average  terrain  to  94  ft.  Filed  June  14. 

Ownership  Changes  .  .  . 

ACTION  BY  FCC 

WKKO  Cocoa,  Fla.— Carl  G.  Collins  Jr.,  Seay 
Dormany  Wilson,  Davis  Eldon  Wilson,  Emerson 
W.  Browne  and  Sarah  A.  Browne  d/b  as  Brevard 
Bcstg.  Co.  granted  voluntary  assignment  of 
license  to  Carl  G.  Collins  Jr.,  Seay  Dormany 
Wilson  &  Davis  Eldon  Wilson  d/b  as  Brevard 
Bcstg.  Co.  through  purchase  of  Va  interest  from 
remaining  partners  for  $12,000.  Granted  June  7; 
announced  June  15. 

WEKY  Richmond,  Ky. — Dages  I.  Boyle  granted 
assignment  of  CP  to  WEKY  Inc.  for  $46,000.  Prin- 
cipals will  now  include  President  Dages  I.  Boyle 
(97%);  Vice  President  E.  W.  Boyle  (l1/2%),  and 
Secretary-Treasurer  O.  C.  Halyard  (1&%).  Mr. 
Dages  I.  Boyle  is  beneficial  owner  of  all  stock. 
Granted  June  7;  announced  June  15. 

WACO  Waco,  Tex. — Frontier  Bcstg.  Co.  granted 
voluntary  assignment  of  license  to  wholly  owned 
subsidiary  WACO  Bcstg.  Co.  Frontier  is  licensee 
also  of  KRIO  McAUen,  Tex.  Granted  June  7; 
announced  June  15. 

APPLICATIONS 

KBUC  Corona,  Calif. — Radio  Bcstg.  Inc.  seeks 
voluntary  transfer  of  control  to  Henry  Fritzen 
through  sale  of  70%  interest  for  $12,117.  Mr. 
Fritzen  is  president-70%  owner  KALI  Pasadena, 
Calif.,  and  owner  of  advertising  agencies.  Filed 
June  10. 

WEAT  Lake  Worth,  Fla.  —  James  Robert 
Meachem  seeks  voluntary  assignment  of  license 
to  WEAT-TV  Tampa,  permittee  of  vhf  ch.  12 
there,  for  150,000  shares,  valued  at  $150,000,  in  the 
tv  venture.  Mr.  Meachem  agrees  to  assume 
$20,000  liabilities  of  WEAT-TV.  Filed  June  8. 

WDAK-TV  Columbus,  Ga. — Martin  Theatres  of 
Georgia  Inc.  and  Radio  Columbus  Inc.  seeks 
transfer  of  control  from  Radio  Columbus  Inc.  to 
Martin  Theatres  of  Ga.  through  sale  of  25%  in- 
terest for  $53,000.  Martin  Theatres  will  now  own 
75%  interest.  Filed  June  8. 

WSSO  Starkville,  Miss. — Grady  Imes;  Miss  Ruth 
Hartness,  executrix  of  the  estate  of  James  P. 
Hartness,  deceased,  C.  C.  Hollinshead  &  Joe 
Phillips  d/b  as  The  Starkville  Bcstg.  Co.  seek 
assignment  of  license  to  Joe  Phillips,  Grady 
Imes,  C.  C.  Hollinshead  &  Mrs.  Harriet  K. 
Hartness  d/b  as  The  Starkville  Bcstg.  Co.  Mrs. 
Hartness  is  beneficiary  of  James  A.  Hartness  25% 
interest.  Filed  June  14. 

WHKC  Columbus,  Ohio  —  United  Bcstg.  Co. 
seeks  voluntary  assignment  of  license  to  Radio 
Columbus  Inc.  for  $258,000.  Radio  Columbus  is 
licensee  of  WKRC-AM-FM-TV  Cincinnati,  and 
30%  owner  WBIR  Knoxville,  Tenn.,  applicant  for 
new  tv  station  on  ch.  10  there,  and  owner  of 
WTVN  (TV)  Columbus.  Principals  include  Presi- 
dent Hulbert  Taft  Jr.;  Vice  Presidents  Kenneth 
W.  Church,  David  G.  Taft;  Secretary  Robert  Taft 
Jr.,  and  Treasurer-Asst.  Secretary  Dorothy  S. 
Murphy.  Filed  June  15. 


WIRO  Ironton,  Ohio — Iron  City  Bcstg.  Co.  seeks 
voluntary  acquisition  of  control  by  C.  A.  Baker 
through  purchase  of  remaining  50%  interest  of 
Theodore  M.  Nelson  and  William  P.  Shannon 
for  $17,000.  Mr.  Baker  will  now  be  sole  owner. 
Filed  June  9. 

KBOY  Medford,  Ore.— Clarence  E.  Wilson  & 
P.  D.  Jackson  seek  voluntary  assignment  of  li- 
cense to  Clarence  W.  Wilson,  P.  D.  Jackson  and 
William  H.  Hansen  d/b  as  Medford  Bcstg.  Co. 
Mr.  Hansen,  chief  engineer  and  sales  manager 
KBOY,  purchases  y3  interest  at  book  value.  Filed 
June  15. 

K MID-TV  Midland,  Tex.— Midessa  Tv  Co.  seeks 
voluntary  transfer  of  control  to  R.  H.  Drewry 
et  al.  through  sale  of  415  shares  of  stock.  Mr. 
Drewry  will  now  own  (29%);  T.  R.  Warkentin 
(18.4%);  R.  p.  Scott  (15.8%);  President  J.  Conrad 
Dunagan  (5.2%),  beverage  bottling;  Vice  Presi- 
dent W.  D.  Noel  (5.2%),  natural  gas  manufactur- 
ing and  oil  products,  and  Secretary-Treasurer 
Donald  M.  Oliver  (5.2%),  consulting  geologist. 
Filed  June  8. 

KEVA  Shamrock,  Tex.— Albert  Cooper,  Clark 
and  Merita  Bumpers  and  Robert  J.  Beller  d/b  as 
Shamrock  Texas  Bcstg.  Co.  seek  voluntary  as- 
signment of  license  to  Albert  Cooper  and  Clark 
&  Merita  Bumpers  d/b  as  Shamrock  Texas  Bcstg. 
Co.  through  sale  by  Mr.  Bellers  of  his  20%  in- 
terest to  Mr.  Cooper  for  $6,000.  Mr.  Cooper  will 
now  own  60%  interest.  Filed  June  11. 

KODI  Cody,  Wyo. — Absaroka  Bcstg.  Co.  seeks 
voluntary  transfer  of  control  to  Free  Enterprise 
through  sale  of  all  stock  for  $25,000.  Principals 
include  President  Paul  Stock  (50%),  rancher,  and 
Glenn  E.  Nielson  (50%),  oil  exploration  and  pro- 
duction. Filed  June  14. 


Hearing  Cases 


INITIAL  DECISIONS 

Shreveport,  La.— New  tv,  vhf  ch.  3.  FCC  Hear- 
ing Examiner  Basil  P.  Cooper  issued  initial  deci- 
sion looking  toward  grant  of  the  application  of 
KTBS  for  CP  for  new  tv  station  on  ch.  3  in 
Shreveport,  La.,  and  denial  of  the  competing 
application  of  International  Bcstg.  Corp.  Action 
June  16. 

Big   Spring,  Tex.— New  tv,  vhf  ch.  4.  FCC 

Hearing  Examiner  Basil  P.  Cooper  issued  initial 
decision  looking  toward  grant  of  the  application 
of  Big  Spring  Bcstg.  Co.  for  CP  for  new  tv  station 
on  ch.  4  in  Big  Spring,  Tex.  Action  June  14. 

Killeen,  Tex.— New  am,  1050  kc.  FCC  Hearing 
Examiner  Annie  Neal  Huntting  issued  initial 
decision  looking  toward  grant  of  the  application 
of  W.  A.  Lee,  A.  W.  Stewart  and  Franklin  T. 
Wilson  d/b  as  Highlite  Bcstg.  Co.  for  CP  for  new 
am  station  on  1050  kc  250  w,  daytime.  Action 
June  11. 

OTHER  ACTIONS 

Mobile,  Ala.— Vhf  ch.  5  contest.  FCC  scheduled 
for  oral  argument  on  June  29  the  applications 
of  WKRG-TV  and  The  Mobile  Tv  Corp.  for  new 
tv  stations  on  vhf  ch.  5.  Action  June  11. 

Washington,  D.  C— Uhf  ch.  20  proceeding.  FCC 
designated  for  hearing  applications  of  WEAM 
Arlington,  Va.,  and  WGMS  Washington  for  new 
tv  stations  on  uhf  ch.  20.  Action  June  16. 

Savannah,  Ga. — Vhf  ch.  3  proceeding.  FCC 
scheduled  for  oral  argument  on  June  28  the 
applications  of  WSAV  and  WJIV  for  new  tv 
stations  on  vhf  ch.  3.  Action  June  11. 

Harvard,  111.— Esther  Blodgett.  FCC  designated 
for  hearing  application  for  new  am  station  on 
1600  kc  500  w  daytime.  Action  June  16. 

Newburgh,  Mt.  Vernon,  Ind. — FCC  designated 
for  consolidated  hearing  applications  of  Southern 
Indiana  Bcstrs.  Inc.  and  Mt.  Vernon  Bcstg.  Co. 
for  new  am  stations  on  1590  kc  500  w  daytime. 
Action  June  16. 

Boston,  Mass.  —  Vhf  ch.  5  proceeding.  FCC 
designated  for  hearing  applications  of  Allen  B. 
DuMont  Labs,  WCOP,  WHDH,  WEEI  and  Greater 
Boston  Tv  Corp.  for  new  tv  station  on  vhf  ch.  5. 
Action  June  16. 

Muskogee.  Okla. — By  Memorandum  Opinion 
and  Order,  the  Commission  held  that  the  applica- 
tion of  Tulsa  Bcstg.  Co.  for  new  tv  station  on 
ch.  8  in  Muskogee,  Okla.,  was  granted  (April  7, 
1954)  after  hearing  and  that,  accordingly,  a  pro- 
test pursuant  to  Sec.  309(c)  does  not  lie,  in  the 
case  of  protests  filed  by  tv  station  KCEB,  ch.  23, 
Arthur  R.  Olson,  tv  permittee  on  ch.  17,  and 
tv  station  KOTV,  ch.  6,  all  in  Tulsa.  Action  on 
these  petitions  insofar  as  they  request  recon- 
sideration or  rehearing  pursuant  to  Sec.  405  will 
be  taken  at  a  subsequent  date.  Commissioner 
Hennock  dissented.  Action  June  11. 

Springfield,  Ore. — By  Order,  the  Commission 
granted  petition  filed  Feb.  12  by  W.  Gordon  Allen 
requesting  reconsideration  of  Commission  action 
of  Jan.  28,  postponing  the  effective  date  of  a 
grant  made  Dec.  17,  1953,  to  Mr.  Allen  of  a  CP  for 
new  am  station  on  1050  kc  with  1  kw,  daytime 
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only,  at  Springfield,  Ore.;  dismissed  the  proceed- 
ing in  Docket  10889  and  made  the  grant  effective 
immediately.  Action  June  11. 

Proposed  Commercial  Operators'  Licenses  or 
Permits  Rule  Making — FCC  proposed  amending 
Sec.  13.5  of  its  Rules  to  make  ineligible  to  hold 
a  commercial  radio  operator's  license  or  permit 
any  person  who  is  a  member  of  the  Communist 
Party  or  any  organization  which  has  been  re- 
quired to  register  as  a  Communist-action  or 
Communist-front  organization  under  the  pro- 
visions of  the  Internal  Security  Act  of  1950,  or 
any  organization  which  advocates  or  teaches  the 
overthrow  of  the  U.  S.  Government  or  the  gov- 
ernment of  any  political  subdivision  thereof  by 
force  and  violence.  Only  a  person  with  good 
moral  character  will  be  eligible  to  hold  com- 
mercial license  or  permit.  Factors  which  will  be 
considered  include  whether  or  not  the  person  has 
been  a  member  of  any  of  the  above-mentioned 
groups  and  whether  or  not  the  person  has  been 
convicted  of  any  crime  which  is  a  felony  under 
the  laws  of  the  jurisdiction  in  which  the  con- 
viction was  secured.  Comments  may  be  filed  on 
or  before  July  19.  Filed  June  10. 

Proposed  Remote  Pickup  Rule  Making — FCC 
proposed  amending  Sec.  4.402  of  its  rules  with 
respect  to  frequency  assignments  to  remote  pick- 
up broadcast  stations.  FCC  proposes  to  regroup 
the  remaining  frequencies  below  25  mc  into  a 
single  group  of  three  frequencies  available  on 
shared  basis,  and  to  channel  the  frequencies  in 
25.85-26.10  band.  Action  June  10. 

KVMC  Colorado  City,  Tex.  —  Colorado  City 
Bcstg.  Co.  FCC  designated  for  hearing  applica- 
tion to  increase  power  from  500  w  to  1  kw  on 
1320  kc  and  made  KWOE  Clinton,  Okla.,  party  to 
the  proceeding.  Action  June  16. 

Port  Arthur,  Tex.— Vhf  ch.  4  proceeding.  FCC's 
scheduled  for  oral  argument  on  June  29  applica- 
tion of  Jefferson  Amusement  Co.  for  new  tv 
station  on  vhf  ch.  4.  Action  June  11. 

WCAN-TV  Milwaukee,  Wis.— FCC  by  memo- 
randam  opinion  and  order,  denied  petitions  filed 
by  Midwest  Bcstg.  Co.,  permittee  of  WCAN-TV 
Milwaukee,  Wis.  (ch.  25),  requesting  reconsidera- 
tion of  grants  of  CP's,  or  mod.  thereof,  to  Valley 
Telecasting  Co.  (ch.  5)  Green  Bay,  Wis.,  and 
Peninsula  Television  Inc.  (ch.  6),  Marquette, 
Mich.  Comr.  Webster  absent.  Action  June  16. 


Hearing  Calendar 


June  21 

Columbus,  Miss.— Further  hearing  before  Ex- 
aminer Claire  W.  Hardy— WCBI  Columbus, 
WHBQ  Memphis. 

June  22 

Miami,  Fla.— Vhf  ch.  10,  further  hearing  before 
Examiner  Herbert  Sharfman— WKAT,  L.  B.  Wil- 
son Inc.,  North  Dade  Video  Inc.  and  Public 
Service  Television  Inc. 

Little  Rock,  Ark.— Vhf  ch.  11,  hearing  confer- 
ence before  Examiner  Fanney  H.  Litvin — -Arkan- 
sas Tv  Co.,  Arkansas  Telecaster  Inc. 

Klamath  Falls,  Ore.— Vhf  ch.  2,  before  Exam- 
iner Isadore  A.  Honig — KFJI,  Klamath  Falls  Tv 
Inc. 

Rule-Making  Petitions  .  .  . 

5-14-54 — Daytime  Bcstrs.  Assoc.  Inc.,  Mattoon, 

HI. — Petition  for  Amendment  of  Part  3  of  the 
Rules  and  Regulations  concerning  daytime  op- 
eration (Part  3). 

5-  14-54 — Daytime  Bcstrs.  Assoc.  Inc.,  Mattoon, 
HI. — Brief  in  support  of  Petition  for  Amendment 
of  Part  3  of  the  Rules  and  Regulations  concerning 
daytime  operation  filed  by  petitioner  (Part  3). 

6-  4-54 — John  S.  Booth  and  Thompson  K.  Cassel, 
d/b  as  Elmira  Television,  Elmira,  N.  Y. — Petition 
for  Amendment  of  Sec.  3.606  of  the  Commission's 
Rules  and  Regulations.  Amendment  of  the  Com- 
mission's Rules  and  Regulations  and  Engineer- 
ing Standard  Concerning  the  Television  Broad- 
cast Service  (Sec.  3.606). 

6-7-54 — Woodward  Bcstg.  Co.,  Detroit,  Mich. — 


Amendment  to  Petition  for  Amendment  of  Sec. 
3.606  of  the  Commission's  Rules  and  Regulations 
filed  by  petitioner  (Sec.  3.606). 

NARBA  Notifications  .  .  . 

FCC  has  issued  the  following  changes,  proposed 
changes  and  corrections  in  the  assignments  of 
foreign  broadcast  stations  following  notification 
by  the  respective  countries  pursuant  to  provi- 
sions of  the  North  American  Regional  Broadcast- 
ing Agreement.  Listing  includes  call  letters,  lo- 
cation, power,  hours  of  operation,  class  of  sta- 
tion and  commencement  date. 

MEXICO 
Change  List  No.  168— May  15 
600  kc 

XEWZ  Guanajuato,  Guanajuato — 250  w  unlim- 
ited.   Class  IV.  2-20-54. 

Monterrey,  Nuevo  Leon— 500  w  daytime.  Class 
III.  12-15-54. 

690  kc 

Monterrey,  Nuevo  Leon— 250  w  unlimited.  Class 

11-  daytime;  class  IV-night.  12-15-54. 

810  kc 

Nogales,    Sonora — 500    w    daytime.    Class  II. 

12-  15-54. 

880  kc 

Guaynas,  Sonora— 250  w  daytime.  Class  II. 
12-15-54. 

920  kc 

Ensonada,  Baja  Calif.— 250  w  daytime.  Class 
rv.  12-15-54. 

1110  kc 

XERCN  Mexico,  D.  F.— 250  w  unlimited,  direc- 
tional.   Class  II.    5-15-54.    Formerly  XEQB. 
1170  kc 

Nogales,  Sonora— 250  w  daytime.  Class  II. 
12-15-54. 

1270  kc 

Nogales,  Sonora — 250  w  day,  100  w  night,  un- 
limited.   Class  IV.  12-15-54. 

1370  kc 

XEMR  Monterrey,  Nuevo  Leon — 10  kw  unlim- 
ited, directional  night.    Class  III-A.  12-15-54. 
1450  kc 

XEXZ  Zacatecas,  Zacatecas — 250  w  daytime. 
Class  IV  5-15-54 

XETD  Taeuala',  Nayarit— 125  w  unlimited. 
Class  IV.  5-15-54. 

1490  kc 

XEMS  Matamoros,  Tamaulipas — 250  w  unlim- 
ited.   Class  IV.  1-4-54. 

Culiacan,  Sinaloa — 250  w  unlimited.  Class  IV. 
12-15-54. 

1500  kc 

Ensonada,  Baja  Calif. — 500  w  daytime.  Class 
II.  12-15-54. 

Routine  Roundup  .  .  . 

June  1 1  Applications 

ACCEPTED  FOR  FILING 
Modification  of  CP 
WOTR  Corry,  Pa.,  Olivia  T.  Rennekamp — Mod. 
of  CP  (BP-8346)  which  authorized  new  standard 
broadcast  station  for  approval  of  antenna,  trans- 
mitter and  studio  locations  at  corner  of  W.  Co- 
lumbus Ave.-  and  Hatch  St.,  Corry,  Pa.  (BMP- 
6549). 

WEEK-TV  Peoria,  111.,  Robert  S.  Kerr,  et  al 
d/b  as  West  Central  Bcstg.  Co.— Mod.  of  CP 
(BPCT-701)  as  mod.,  which  authorized  new  tv 
station,  for  extension  of  completion  date  to  12- 
27-54  (BMPCT-2167). 

June  14  Applications 

ACCEPTED  FOR  FDLING 
WOCN   (TV)  Atlantic   City,  N.  J.,  David  E. 
Mackey— Mod.  of  CP  (BPCT-1457)  as  mod.,  which 
authorized  new  tv  station  for  extension  of  com- 
pletion date  to  3-7-55  (BMPCT-2174). 
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KXJB-TV  Valley  City,  N.  D.,  North  Dak 
Bcstg.  Co.— Mod.  of  CP  (BPCT-1727)  as  m, 
which  authorized  new  tv  station,  for  extens 
of  competion  date  to  1-6-55  (BMPCT-2173) 

WINT  (TV)  Waterloo,  Ind.,  Tri-State  Televis 
Hie— Mod.  of  CP  (BPCT-1615)  as  mod.,  wh 
authorized  new  tv  station,  for  extension  of  cc 
pletion  date  to  8-15-54  (BMPCT-2175). 

June  15  Applications 

ACCEPTED  FOR  FILING 
Renewal  of  License 
WAEB  Allentown,  Pa.,  WAEB  Inc.,  (BR-221 
WSAJ  Grove   City,  Pa.,   Grove   City  Colle 
(BR-340). 

WHJB  Greensburg,  Pa.,  Pittsburgh  Radio  S 

ply  House,  (BR-835). 

WHP  Harrisburg,  Pa.,  WHP  Dae,  (BR-343) 
WNAR  Norristown,  Pa.,  Norristown  Bcstg.  < 

(BR-1314). 

WPGH  Pittsburgh,  Pa.,  Pittsburgh  Bcstg.  ( 
(BR-1814). 

WWSW  Pittsburgh,  Pa.,  WWSW  Inc.,  (BR-7! 
WSBA   York,    Pa.,    Susquehanna  Bcstg. 
(BRED-103). 

Modification  of  CP 
WAPO-FM  Chattanooga,  Tenn.,  WAPO  Be 
Service  Inc.— Mod.  of  CP  (BPH-1806)  as  mi 
which  authorized  new  fm  station  for  extens 
of  completion  date  (BMPH-4923). 

License  for  CP 
KRIC-FM  Beaumont,  Tex.,  The  Enterprise 
— License  to  cover  CP  (BLH-970). 

Renewal  of  License 
WPRK   Winter   Park,   Fla.,  Rollins  Colleg 

Renewal  of  license  (BRED-103). 
WSKS  Wabash,  Ind.,  School  City  of  Waba 

Indiana— (BRED-104). 

WKCS  Knoxville,  Tenn.,  Fulton  High  Schoc 

(BRED-106). 

Modification  of  CP 
KHSL-TV  Chico,  Calif.,  Golden  Empire  BciJ 
Co.— Mod.  of  CP   (BPCT-1310)   as  mod.,  wh 
authorized  new  tv  station  extension  complet" 
date  to  1-11-55  (BMPCT-2179). 

WXYZ-TV  Detroit,  Mich.,  WXYZ  Inc.— M 
of  CP  (BPCT-1551)  as  mod.,  which  authorr/l 
changes  in  facilities  of  existing  tv  station  ext< 
sion  completion  date.  (BMPCT-2178). 

KMO-TV  Tacoma,  Wash.,  KMO  Inc.— Mod 
CP  (BPCT-1347)  as  mod.,  which  authorized  n 
tv  station   extend   completion   date   to  8-30 
(BMPCT-2177). 

WKOW-TV  Madison,  Wis.,  Monona  Bcstg.  Co 
Mod  .of  CP  (BPCT-1186)  as  mod.,  which  authi. 
ized  new  tv  station  extension  completion  d; 
"to  1-10-55  (BMPCT-2180). 

License  for  CP 
KTHS  Little  Rock,  Ark.— Radio  Bcstg.  Inc 
License  to  cover  CP  (BP-8927)  as  mod.  and  : 
instated  which  authorized  increase  in  power,  : 
stall  new  transmitter  and  directional  anten 
for  night  use  only  and  change  transmitter  a 
studio  locations  (BL-5324). 

WPET  Greensboro,  N.  C,  Wayne  M.  Nelsoi 
License  to  cover  CP  (BP-8649)  as  mod.  which  i 
thorized  new  standard  broadcast  station  (B 
5322). 

WOI-FM  Ames,  Iowa,  Iowa  State  College 
Agriculture  &  Mechanic  Arts — License  to  cov 
CP     (BPED-241)    as    mod.    which  authoriz 
changes  in  licensed  station  (BLED-153). 

Application  Returned 

Marksville,  La.,  Avoyelles  Bcstg.  Corp. — CP  f 
new  standard  broadcast  station  on  1340  kc,  250, 
and  unlimited  hours  of  operation.  Amended 
change  to  1370  kc,  1  kw  daytime  and  change  tyj 
of  transmitter.  Not  signed  by  applicant  (BP-902 
Modification  of  CP 

KETV  (TV)  Little  Rock,  Ark.,  Great  Plai- 
Television  Properties  of  Arkansas  Inc. — Mod. 
CP  (BPCT-1169)  as  mod.  which  authorized  nu 
tv  station  for  extension  of  completion  date 
12-29-54  (BMPCT-2145). 

License  for  CP 

WRAK-TV  Williamsport,  Pa.,  WRAK  Inc 
Mod.  of  CP  (BPCT-521)  as  mod.  which  authoriz 
new  tv  station  for  extension  of  completion  d£ 
to  1-12-55  (BMPCT-2181). 

KOTV  (TV)  Tulsa,  Okla.,  Osage  Bcstg.  Corp 
Mod.  of  CP  (BPCT-1786)  as  mod.  which  authoriz 
changes  in  facilities  of  existing  tv  stations  i 
extension  of  completion  date  to  12-1-54  (BMFC 
2182). 

WBNS-TV  Columbus,  O.,  The  Dispatch  Printi 

Co. — License  to  cover  CP  (BPCT-755)  as  mci 
which  authorized  changes  in  facilities  of  existi 
commercial  tv  bcstg.  station  (BLCT-207). 

June  16  Decisions 

BROADCAST  ACTIONS 
Request  Denied 
WABC-FM  New  York,  American  Bcstg.-Par 
mount  Theatres  Inc. — Denied  request  for  spec: 
temporary  authority  to  multiplex  remote  pick 
broadcast  cue  channel  on  the  carrier  of  th 
station. 

Renewal  of  License 

The  following  stations  were  granted  renew 
of  licenses  on  a  regular  basis:  WKOP  Binghar 
ton,  N.  Y.;  WSAY  Rochester,  N.  Y.;  WNEW  Ne 
York,   N.   Y.;    WLEA  Hornell,   N.   Y.;  WKB 

(Continued  on  page  104) 
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Broadcasting 


Telecastin 


PROFESSIONAL  CARDS 


JANSKY  &  BAILEY 

ive  Offices 

1735  De  Sales  St.,  N.  W. 
and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
irngton,  D.  C.         ADams  4-2414 
Membtr  AFCCE  * 


JAMES  C.  McNARY 

Consulting  Engineer 
National  Press  Blag.,  Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCB  * 


— Established  1926— 
PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.  MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCB  * 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.  STerling  3-0111 
Washington  4,  D.  C. 

Member  AFCCB  • 


•nercial  Radio  Equip.  Co. 

reft  L.  Dillard,  Gen.  Mgr. 
NATIONAL  BLDG.       Dl.  7-1319 

WASHINGTON,  D.  C. 
SOX  7037  JACKSON  5302 

KANSAS  CITY,  MO. 
Member  AFCCE  * 


A.  D.  RING  &  ASSOCIATES 

30  Years'  Experience  in  Radio 
Engineering 
MUNSEY  BLDG.  REPUBLIC  7-2347 

WASHINGTON  4,  D.  C. 

Member  AFCCE  ' 


GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  Bldg.      National  8-7757 
Washington  4,  D.  C. 

Member  AFCCB  * 


Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING    DISTRICT  7-8215 
WASHINGTON  4,  D.  C. 

Member  AFCCE  ' 


ANK  H.  MclNTOSH 

INSULTING  RADIO  ENGINEER 
1216  WYATT  BLDG 
WASHINGTON,  D.  C. 
Metropolitan  8-4477 

Member  AFCCB  * 


RUSSELL  P.  MAY 

711  14th  St.,  N.  W.  Sheraton  Bldg. 

Washington  5,  D.  C.         REpublic  7-3984 

Member  AFCCE  • 


WELDON  &  CARR 
Consulting 

Radio  &  Television 
Engineers 

Washington  6,  D.  C.  Dallas,  Texas 

1001  Conn.  Ave.       4212  S.  Buckner  Blvd. 
Member  AFCCB  • 


PAGE,  CREUTZ, 
GARRISON  &  WALDSCHMITT 

CONSULTING  ENGINEERS 

710  14th  St.,  N.  W.       Executive  3-5670 
Washington  5,  D.  C. 

Member  AFCCE  * 


(EAR  &  KENNEDY 

8th  St.,  N.  W.  Hudson  3-9000 
WASHINGTON  6,  D.  C. 

Member  AFCCB  * 


LYNNE  C.  SMEBY 

istered  Professional  Engineer" 

St.,  N.  W.  EX  3-8073 

WASHINGTON  5,  D.  C. 


A.  EARL  CULLUM,  JR. 

CONSULTING  RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 

JUSTIN  6108 

Member  AFCCE  • 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 

Quarter  Century  Profetnonol  Experience 
Raaio-Television- 
Electronics-Communicatlens 

1610  Eye  St.,  N.  W.,  Wash.  6,  D.  C. 
Executive  S-ltSO— Executive  S-Mtl 
(Nights-holidays,  Lockwood  5-1819) 
Member  AFCCE  • 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR.  4-8721 

1100  W.  Abram 
ARLINGTON,  TEXAS 


WALTER  F.  KEAN 

AM-TV  BROADCAST  ALLOCATION 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


ROBERT  M.  SILLIMAN 

John  A.  MofFet — Associate 
1405  G  St.,  N.  W. 

Republic  7-6646 
Washington  5,  D.  C. 

Member  AFCCE  * 


WILLIAM  E.  BENNS,  JR. 
Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.  W.,  Wash.,  D.  C. 
Phone  EMerson  2-8071 
Box  2468,  Birmingham,  Ala. 
Phone  6-2924 

Member  AFCCE  ' 


BERT  L.  HAMMETT 

SULTING  RADIO  ENGINEER 
ANKERS  INVESTMENT  BLDG. 
FRANCISCO  2,  CALIFORNIA 
SUTTER  1-7545 


JOHN  B.  HEFFELFINGER 

815  E.  83rd  St.  Hiland  7010 

KANSAS  CITY,  MISSOURI 


Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  8-2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
4900  Euclid  Avenue 
Cleveland  3,  Ohio 
HEnderson  2-3177 

Member  AFCCE  • 


sse  Engineers  .  .  . 

ARE  AMONG  THE 
FOREMOST 
IN  THE  FIELD 


QUALIFIED  ENGINEERING 

is  of  paramount  importance  in  get- 
ting your  station  (AM,  TV  or  FM) 
on  the  air  and  keeping  it  ther* 


IF  YOU 
DESIRE  TO  JOIN 
THESE  ENGINEERS 

in  Professional  card  advertising 
contact 

Broadcasting  •  Telecasting 

1735  DeSales  St.,  N.  W.,  Wash.  6,  D.  C. 


SERVICE  DIRECTORY 


om-Built  Equipment 
..  RECORDING  CO. 

Vermont  Ave.,  Wash.  5,  D.  C. 
Lincoln  3-2705 

COMMERCIAL  RADIO 
MONITORING  COMPANY 

MOBILE  FREQUENCY  MEASUREMENT 
SERVICE  FOR  FM  ft  TV 
Engineer  on  duty  all  night  every  night 
JACKSON  5302 
P.  O.  Box  7037        Kansas  City,  Mo. 

SPOT  YOUR  FIRM'S  NAME  HERE, 
To  Be  Seen  by  75,956*  Readers 
—among  them,  the  decision-making 
station  owners  and  managers,  chief 
engineers  and  technicians— applicants 
for  am,  fm,  tv  and  facsimile  facilities. 
*  1953  ARB  Projected  Readership  Survey 

TO  ADVERTISE  IN  THE 

SERVICE  DIRECTORY 

Contact 

BROADCASTING  •  TELECASTING 
1735  DESALES  ST.,  N.W.,  WASH.  6,  D.  C 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.   Checks  and  money  orders  only. 
Deadline:   Undisplayed — Monday  preceding  publication   date.  Display — Tuesday 
preceding  publication  date. 

Situations  Wanted  20<J  per  word — $2.00  minimum  •  Help  Wanted  25^  per  word — 

$2.00  minimum. 

All  other  classifications  30$  per  word — $U-00  minimum  •  Display  ads  $15.00  per  inch 
No  charge  for  blind  box  number.    Send  box  replies  to 
Broadcasting  •  Telecasting,  1735  DeSales  St.  N.  W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance 
separately,  please).  All  transcriptions,  photos,  etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcast- 
ing •  Telecasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


Help  Wanted 


Managerial 


Mississippi  daytime  indie  wants  manager  with 
strong  sales  experience  and  managerial  ability. 
No  dreamers,  drifters,  artiste.  Begin  salary  $85.00. 
week  plus  overide  and  car  expense.  Good  living 
conditions.  Send  resume  of  experience — personal 
background— photo.    Box  644D,  B'T. 


Sales  manager  to  assume  responsibility  of  sales 
department.  Two  other  sales  people  now  in  de- 
partment. Michigan  5.000  watt  station.  New  car 
furnished  annually.  Good  salary-commission  ar- 
rangement.   Box  645D,  B'T. 


Manager.  Young,  active,  must  have  had  previous 
experience  as  general  manager  and  sales  manager 
small  station.  Unusual  opportunity  to  break  into 
metropolitan  market  as  manager.   Box  743D,  B'T. 


Missouri  daytimer,  town  6,100,  needs  strong 
commercial-station  manager.  Base  $400.  plus 
percentage  gross.    Box  755D,  B'T. 


Salesmen 


Guaranteed  income  $400.  monthly  against  com- 
mission, protected  territory,  active  account  list, 
fertile  market.  Bonus,  company  paid  pension 
plan.  Independent  daytime  kilowatt  wants  ex- 
perienced sales  producer  who  desires  to  settle 
In  progressive  northern  Illinois  community. 
Personal  interview  required.  State  age,  experi- 
ence. Box  495D,  B'T. 


Radio  salesman  wanted.  Long-established  Vir- 
ginia network  station  requires  experienced  sales- 
man. Position  permanent.  Send  complete  ac- 
count of  sales  background,  references  and  salary 
expected.   Box  687D,  B'T. 


Established  station  has  opening  for  good  sales- 
man with  proven  record.  Good  guarantee  against 
15%.  Unlimited  opportunity  for  good  man. 
Box  711D,  B-T. 


Time  salesman  to  earn  guarantee  and  commis- 
sion and  all  around  announcer  at  KOPR  and 
KOPR-TV.  Butte,  Montana.  Residents  of  north- 
west preferred.  Contact  Ed  Cooney,  KOPR- 
KOPR-TV,  Finlen  Hotel,  Butte,  Montana. 


Salesman  at  once,  man  or  woman.  25%  commis- 
sion, 5000  watt,  day  and  night.  WKNK,  Muske- 
gon, Michigan. 


Experienced  salesman  with  competitive  major 
market  experience.  Intermountain  Network  ex- 
pansion in  Salt  Lake  and  Denver  markets  re- 
quires additional  outstanding  account  execu- 
tives. Send  complete  resume,  recent  photo,  ref- 
erences to  Mr.  Hatch,  Intermountain  Network, 
146  South  Main  Street,  Salt  Lake  City,  Utah. 


Announcers 


Salesman  or  announcers  with  1st  tickets.  West- 
ern Ohio.    Box  77D,  B-T. 


Combo  with  1st  phone.  Must  be  experienced 
announcer  capable  of  handling  all  type  staff 
work.  Starting  salary  $375.  Excellent  opportu- 
nity for  good  man  in  competitive  market.  Box 
710D,  B'T. 


Experienced  morning  and  staff  announcer.  Im- 
mediate opening  independent  station  near  New 
York  City.  Tape,  details,  salary  first  reply.  Box 
719D,  B-T. 


Need  at  once.  Good  morning  man  for  full  time 
network  station  in  Cumberland,  Maryland.  Oper- 
ate console,  sell  commercials.  Only  man  with 
best  references,  minimum  one  year  experience 
need  apply.  Send  tape,  salary  expected,  complete 
details,  first  letter.    Box  725D,  B-T. 


Experienced  announcer  for  number  one  station 
in  midwest  town  of  100,000.  Dual  operation. 
Good  salary.    Box  733D,  B'T. 


Announcer-engineer — Regional  network  affiliate. 
Ideal  California  market.  Must  be  top  announcer. 
Send  tape,  photo,  all  references  first  letter. 
Box  744D,  B'T. 


Help  Wanted— (Cont'd) 


Top  station  in  east  Texas  will  need  announcer 
September  1,  who  can  do  football  play-by-play. 
Must  be  experienced,  willing  to  work  and  be  in- 
terested in  general  staff  work.  Nose  for  news 
will  also  help.  Submit  tape  and  all  information 
possible  as  well  as  minimum  salary  expected. 
No  drifters  need  apply.  Richman  Lewin,  Gen- 
eral Manager,  KTRE,  Lufkin,  Texas. 


WISH  Radio  Station  has  opening  for  straight 
announcer,  some  news.  Give  experience,  refer- 
ences, starting  salary  requirements  in  first  letter. 
WISH,  1440  N.  Meridian,  Indianapolis  2,  Indiana. 


Combo  with  first  class  ticket.  No  maintenance; 
strong  DJ,  news.  Salary  commensurate  with 
experience.  Full-time  kw  indie.  Send  back- 
ground, tape,  photo  to  General  Manager,  WITY, 
Danville,  Illinois. 


Technical 


Chief  engineer  looking  for  permanent  position 
with  ambition  to  advance  himself  and  station. 
Position  is  engineering  board,  air  work  and  main- 
tenance. Station  is  top  equipment  southwest 
1,000  watts  Mutual.  Good  staff,  friendly  town. 
Top  salary  for  honest,  efficient,  cooperative  fam- 
ily man  with  car,  who  has  good  voice.  Prefer 
at  least  three  years  experience  as  chief.  If  you 
are  non-alcoholic,  not  a  hop  head  and  a  level 
headed  genius,  contact  Box  621D,  B'T. 


Chief  engineer.  10  kw  am,  Fairbanks,  Alaska. 
Must  be  thoroughly  experienced  am  broadcast- 
ing. Also  capable  maintaining  building  and 
housing  facilities.  Salary  open.  Inexpensive 
housing  available.  Chief  engineer,  250  watt  am. 
Seward,  Alaska.  Must  have  had  previous  ex- 
perience, be  capable  maintaining  all  station 
equipment  including  magnecorders  without  as- 
sistance. Salary  $450.  Give  full  particulars, 
marital  status,  number,  ages  of  children,  finan- 
cial condition  (no  investment  required),  physical 
defects.  Send  snapshot  to  Alaska  Broadcasting 
System,  830  Securities  Building,  Seattle  1,  Wash- 
ington. 


First  phone  operator  for  network  station.  Con- 
tact WSYB,  Rutland,  Vermont. 


Production-Programming,  Others 


Local  newsman:  Station  which  recognizes  local 
news  as  most  valuable  asset,  seeks  newsman  who 
feels  same  way.  Must  have  solid  reporting  back- 
ground and  good  voice.  Good  opportunity  at 
financially  sound  independent.    Box  726D,  B'T. 


Tremendous  opportunity  as  promotion  manager 
for  two  radio  stations,  one  television  station  in 
good  southern  markets.  Send  confidential  resume. 
Box  750D,  B'T. 


Television 


Help  Wanted 


Managerial 


Sales  manager  for  Rocky  Mountain  metropolitan 
area  tv  station.  Must  be  experienced  in  tv  sales 
on  the  national,  regional  and  local  level  with  the 
ability  to  hire  and  train  salesmen  for  solid  result- 
getting  sales,  yet  young  enough  to  grow  with  a 
progressive,  profitable  operation.  Excellent  op- 
portunity for  the  right  man.  Include  full  details 
of  experience,  record,  income  requirements  and 
personal  qualifications  with  photo.  Box  732D, 
B'T. 


Vice  president  and  station  manager  for  vhf  sta- 
tion in  excellent  market.  Stock  with  no  cash 
required  for  the  right  man.  Only  experienced 
tv  managers  need  apply.  All  replies  confidential. 
Box  736D,  B'T. 


Salesmen 


Merchandising  and  sales  promotion  manager  ex- 
perience not  necessary.  Fast  moving  radio  and 
tv  vhf.  Please  give  complete  background,  edu- 
cation and  experience,  if  any,  salary  expected 
and  photograph  in  first  letter.    Box  713D,  B'T. 


Help  Wanted— (Cont'd) 


Technical 


Television  engineers:  Must  have  experience 
vhf  or  uhf  transmitters  and/or  control  and  as* 
ciated  equipment.  Ideal  working  conditio 
Apply  by  letter  only,  stating  qualifications,  ri 
erences,  salary  desired.  C.  R.  Thon,  Chief  En 
neer,  WGLV-TV,  Easton,  Pa. 


Production-Programming,  Others 


Excellent  opportunity  for  experienced  televisi 
continuity  department  head  in  long  establish 
major  vhf  station.  Creative  and  administrati 
ability  essential.  Send  complete  information 
education,  background  and  experience  with  sa 
pie  copy  to  Box  632D,  B'T. 


Situations  Wanted 


Managerial 


Sales  manager  am  or  tv.  Time  salesman  for  s' 
tion  rep.  Station  salesman  '48-'53— Presently  e  ! 
ployed  by  representative  in  New  York  Oi  i 
standing  sales  record.  Box  598D,  B-T. 


General  manager — presently  program  mana{ 
Florida.  Desire  management  small  market  E 
perienced,  programming,  sales,  all  station  bu 
ness.  Successful  personnel  relations.  31,  fam 
man,  ten  years  background.    Box  712D,  B-T. 


Attention  northwest  .  .  .  Northern  Californ  I 
Oregon,  Washington  or  western  Idaho  .  .  .  V.  i 
eran  broadcaster  presently  employed  five  ye; 
sales  manager  progressive  kilowatt,  desires  po 
tion  as  manager  of  medium  sized  station  .  - 
experience  goes  back  to  1931.  Have  done  it  ' 
and  can  sell  advertising  that  makes  renew  i 
easy.  Not  a  lush  or  job  hopper.  Will  stick  i 
proposition  is  right.    Box  720D,  B«T. 


Available  September  1,  young  aggressive  ms- 
ager-salesman.  Highly  successful  backgroui 
Family  man.  Prefer  one  station  market  in  soul, 
east.  Will  manage,  lease,  or  invest.  Write  B 
729D,  B-T. 


Ma.nager  or  sales  manager  for  am.  Presen 
employed.  Years  of  successful  administrati 
experience.  Excellent  references.  Box  731 
B'T. 


Young  executive  with  wide  range  knowledge 
station  organization,  management  and  operatic 
plus  ability  to  overcome  problems  in  competiti 
market — seeks  challenging  opportunity  in  N. 
Family  man.  Presently  employed.  Intervi 
can  be  arranged.    Box  735D,  B'T. 


Salesman 


Announcer-salesman:  Excellent  voice,  some  6 
perience,  dependable.  Desire  sales  opportuni 
Will  travel.    Box  690D,  B'T. 


Need  good  right  arm?  Ten  years  extensi 
successful  radio  background  including  executi 
sales  and  programming  employment.  Box  72J 
B'T. 


Announcers 


California  stations:  Good  announcer  wants  go, 
job.  Midwesterner,  25,  experienced.  Box  50!  j 
B'T. 


Combo  man — college  graduate.  Good  nev 
sports,  play-by-play,  baseball,  football,  lig; 
experience,  car.  Draft  exempt.  Preferably  2; 1 
500  watt  station.    Box  553D,  B'T. 


Experienced  major  phases,  now  employed,  desiu 
position  with  potential  and  chance  to  do  mo  I 
Prefer  midwest.    Box  623D,  B'T. 


Extra!  Extra!  Announcer-newscaster,  with  e« 
to  listen  to  speaker.    Box  654D,  B'T. 


News,    commercial,   DJ,   graduate  broadcasts 
school.     Board    work,    continuity,  sports, 
single,  veteran.    Disc  available.    At  present 
on  fm.    Box  703D,  B'T. 


Announcer-newscaster.  College  graduate.  Fi 
years  experience.  Mature.  Best  referenc 
Box  705D,  B-T. 


Opportunity  knocks!  Chance  to  engage  you 
announcer,  BA  degree,  single  vet.,  mature  voi 
Versatile — from  sports  to  classical  music  a 
operate  board.  Particularly  strong  popular  1 
classical,  newscasting,  and  editing.  SRT  grac 
ate.  Approx.  2  years  experience,  plus  1  y< 
AFRS.    Box  709D,  B'T. 


Announcer — staff   and   personality.  Desires 
relocate  because  of  change  of  ownership  pres. 
location.    Prefer  southeast.    Details  on  requt 
Box  714D,  B'T. 


DJ — Experienced,  news,  sports,  personality — cc 
sole  operation.  Married,  will  travel.  Now  e 
ployed  Nation's  Capital.  Disc,  photo,  referenc 
Box  717D,  B'T. 


r 


Situations  Wanted  (Cont'd) 


Situations  Wanted  (Cont'd) 


Situations  Wanted  (Cont'd) 


Family  man,  eleven  years  experience,  desires 
announcing,  newscasting,  programming  job  with 
aptomistic  am  operation  in  central  U.  S.  Details 
aircheck  available.    Box  721D,  B«T. 


(Sportscaster,  7  years  experience,  outstanding 
'alay-by-play  football,  basketball,  baseball.  Ex- 
tent voice,  reliable,  accurate.  Desire  college 
|jr  pro  games.    Box  723D,  B-T. 

Wailable  July  1st — Experienced  combo — 1st  class 
icense — play-by-play  all  sports;  news;  commer- 
■ials  —  friendly  delivery  —  references.  Prefer 
outhwest.    Box  724D,  B-T. 

Umouncer,  veteran,  married.  Broadcasting 
jchool  graduate.  Eligible  on  the  job  training. 
|3ox  737D,  B-T. 

"ersatile  young  woman  announcer  for  station 
tart".  Capable,  ambitious,  trained  all  phases 
adio,  commercials,  special  features,  DJ,  continu- 
ty  Will  travel.  Tape,  resume,  references, 
iox  738D,  B«T. 

jlal  dee  jay,  women's  news,  features,  copy- 
writing,  idea  man.    Box  739D,  B«T. 

former  professional  baseball  player  seeks  job  as 
iports  announcer  with  some  experience.  Strong 
n  description  of  all  sports.    Box  740D,  B»T. 

.nnouncer,  first  phone.  One  year  broadcasting 
tacperience,  desires  position  network  affiliate, 
'.ox  742D,  B-T. 

ermanent  position  wanted.  Experienced  an- 
jouncer-salesman.  Copy  writing  experience, 
oSistant  PD,  newscasting  and  personality  DJ. 
iox  745D,  B-T. 

nnouncer — radio-tv — Experienced.  Any  place 
at  metropolitan  New  York.  Box  748D,  B'T. 

esire  change  to  break  into  local  sports,  local 
5\vs.  Varied  experience  on  both.  Married, 
;teran.    Box  753D,  B«T. 

lorts  director — play-by-play  of  all  sports.  Can 
11  and  service  accounts.  Prefer  New  England, 
lew  York  and  Penna.  Veteran,  family  man. 
Ian  furnish  tape.    Box  754D,  B-T. 

adio-television  announcer.  Experienced,  news- 
ster,  sports,  DJ,  excellent  every  phase.  Ref- 
ences,  resume,  photo.    Box  756D,  B>T. 

'.KT  graduate  wishes  position  with  a  small  radio 
Ration.    Good  references.    Box  757D,  B«T. 

iinonuncer  —  good  voice  —  excellent  delivery, 
fcws,  staff,  DJ,  deep  interest  sports.  Willing  to 
avel,  tape  resume  on  request.  Box  758D,  B«T. 

aung  negro  announcer  DJ  with  third  ticket, 
:ht  experience,  draft  exempt,  available  now, 
11  travel.    Box  759D,  B-T. 

,mng  ambitious  negro  announcer,  DJ,  pops,  re- 
ious.  Board  operator,  3rd  class  ticket.  Smooth 
mding  commercials  and  platters.  Exquisite 
ferences.    Tape.    Box  760D,  B-T. 

mouncer  wants  job  in  small  town.  Man  with 
piily.  Alfred  G.  Azar,  718  S.  Clark,  Chicago, 
inois. 

unorous,  literate,  DJ,  newscaster.  Limited  ex- 
rience,  boundless  ambition.  Tape,  resume, 
ul  Burns,  386  South  2nd  Street,  Brooklyn  11, 

1Y. 

icent  graduate  of  Midwestern  Broadcasting 
nool  wants  announcers  job.  Tape  and  complete 
ormation  on  request.    Will  travel.    Robert  E. 

jniels,  727  E.  Main  Street,  Hoopeston,  Illinois. 

cellent,  experienced  announcer  available.  Lou 
uglas,  %  Plevretes,  3252  45th  Street,  Long 
'and  City  3,  N.  Y. 

bouncer.  Three  years  experience  radio  and 
?vision.  Single,  24,  veteran,  draft  exempt, 
in  interest  is  pop  personality  DJ,  best  refer- 
tes.  Ready  to  leave.  Johnny  Hunt,  30-67  49th 
teet.  Long  Island  City,  N.  Y.  Phone:  Astoria 
iD38. 

lilable  immediately,  announcer,  top  references, 
client  voice,  experienced,  married,  25.  Lou 
Jglas,  %  Plevretes,  32-52  45th  Street,  Long 
«nd  City  3,  N.  Y. 

allable  immediately,  announcer,  newscaster, 
trol  board  operator.  Seeks  staff  connection. 
!e,  dependable,  limited  experience.  Travel, 
e,  resume.  Bob  Kay,  54  Maple  Street,  Daniel- 
Conn. 

nouncer — mature — capable,  light  on  expen- 
se, heavy  on  ambition  and  ability.  Smooth 
ire,  strong  commercials,  control  board  oper- 
r.  Married,  travel.  Bob  O'Brien,  312A  Stimp- 
Ave.,  W.  Linden,  N.  J. 

aouncer:  Control  board.    Limited  experience, 
gle,  draft  exempt,  third  ticket,  tape,  refer- 
es.   Marty  Monroe,  248  Bay  22  Street,  Brook- 
14,  N.  Y. 


Announcer,  news,  music,  sports.  Good  DJ. 
Graduate  Midwestern  Broadcasting  School.  Has 
car;  will  travel.  Single.  Audition  disc  available. 
George  Pochos,  215  East  153rd  Street,  Harvey, 
Illinois. 

Negro — jive — spirituals,  light  experience,  tape, 
ticket,  references.  Buddy  Redd,  107  Princeton, 
Hempstead,  New  York. 

Announcer,  light  experience,  ambitious,  alert, 
news,  commercials,  DJ,  ad-lib,  3rd  class  ticket, 
single,  veteran,  travel  anywhere,  tape.  Bill  Ross, 
60  E.  Pierrepont  Ave.,  Rutherford,  N.  J. 

Capable  announcer — news,  commercials,  conti- 
nuity, strong  DJ,  personality:  Special  hillbilly. 
Station  experience  light.  Permanent  opportunity 
potential.  Draft  exempt.  Reliable.  Travel,  ref- 
erences. Tape,  resume.  Dan  Shelby,  2085  Walton 
Ave.,  Bronx;  53,  N.  Y. 

Experienced  announcer.  Single.  Draft  exempt. 
Good  references.  Network  affiliate.  Doug  Stone, 
611  Page,  Austin,  Minnesota. 

Experienced,  versatile  announcer.  Excellent  ref- 
erences. Seeking  progressive  station,  preferably 
south.  Harvey  Streu,  2831  Lakeview  Drive,  Min- 
neapolis, Minnesota. 

Announcer — first  class  license,  good  voice,  expe- 
rienced. Minimum  $75.00.  Bum,  212  West  Water 
Street,  Bellefontaine,  Ohio. 

Permanent  relocation  desired;  Austin,  Dallas.  To 
1,000  watt  experience.  Employed.  References, 
tape,  details.   P.  O.  Box  265,  Falfurrias,  Texas. 

Announcers  (6)  handle  tough  schedule  from 
board,  all  staff  duties.  Also  top  play-by-play  man 
all  major  sports.  Pathfinder  School  of  Radio, 
737  11th  Street,  N.  W.,  Washington,  D.  C.  ME 
8-5255. 

Top-flight  announcers,  copywriters,  engineers. 
Tapes  available.  Academy  of  Broadcast  Arts, 
10  East  40th  Street,  New  York  16.    MU  6-3714. 

Technical 

Experienced  am  xmtr,  tv  xmtr  and  studio  en- 
gineering, all  phases.  Presently  employed.  No 
vacation  releifs.    Box  584D,  B-T. 

Transmitter  engineer,  experience,  married.  No 
announcing.   Available  July  1st.   Box  655D,  B-T. 

Texas,  southwest:  Chief  engineer,  fourteen  years 
diversified  experience,  light  announcing.  Box 
657D,  B-T. 

Physics  major,  34,  family  man,  13  years  experi- 
ence, all  phases  broadcasting,  including  8  years 
engineer  with  "The  Voice  of  America."  Cur- 
rently employed,  electronic  research,  L.  A.  area. 
Want  permanent  job  with  responsibilities,  West 
Coast.    Box  679D,  B-T. 

Straight  engineer,  5  years  experience,  first  phone, 
ham  license.    Now  available.    Box  700D,  B-T. 

Experienced  chief,  all  phases  broadcasting,  in- 
cluding directional,  remote  control.  Box  701D, 
B-T. 

Engineer,  12  years  chief,  construction  mainte- 
nance, directional  experience,  references,  midwest 
preferred,  all  replies  considered.   Box  702D,  B-T. 

Chief,  eight  years  radio,  experienced  Western 
Electric,  directional,  construction,  married,  car, 
twenty-nine,  available  now.    Box  727D,  B-T. 

Chief  engineer — experienced  construction,  main- 
tenance, remotes,  directionals.  Eastern  states 
or  south.    Box  741D,  B-T. 

Transmitter  engineer.  No  announcing  experience 
— willing  to  learn.  Presently  employed  radio- 
television  service.  Desire  return  to  broadcasting. 
25,  married,  veteran.    Box  752D,  B-T. 

Chief  engineer,  expert  maintenance,  construc- 
tion, repairs,  FCC  reports.  Married,  38,  sober, 
steady  worker.  16  years  experience,  good  rec- 
ommendations. Require  $100  weekly.  Ray  King, 
KTKT,  Tucson,  Arizona. 

Production-Programming,  Others 

Copy-girl,  traffic,  air  work.  General  experience 
in  program  department.  23,  college  graduate, 
references.   Resume  and  tape.   Box  652D,  B-T. 

Tv  director  desires  change.  Presently  employed 
network-local  experience,  5  years  tv — 10  years 
radio.    Interested  east  only.  Box  708D,  B-T. 

Film  editor,  cameraman,  1st  phone,  announcer, 
photographer  and  darkroom  technician.  Avail- 
able July  1st.    Box  716D,  B-T. 

Seeking  improvement.  Presently  employed  con- 
tinuity. Can  do  mike  work,  traffic.  Excellent 
references.    Box  718D,  B-T. 

Program  director-announcer.  Age  33.  8  years 
experience.  Production  minded.  Dramatic  abil- 
ity. Sports  announcing.  Can  write  and  direct. 
Radio  or  television.    Box  728D,  B-T. 


Program  director — Newsman.  Ten  years  know- 
how  including  50  kw  New  York,  newsreel  nar- 
ration.   Box  749D,  B-T. 


Television 


Situations  Wanted 


Salesmen 


Six  successful  years  radio  announcing-sales  com- 
bination ready  for  tv  sales  production  conver- 
sion.   Employed.    Box  704D,  B-T. 


Technical 


1st  phone-announcer — desire  tv  position,  north- 
east area.  Four  years  am  network,  married, 
RCA  graduate.    Box  683D,  B-T. 

Production-Programming,  Others 

Television  program  and  film  manager,  has  had 
experience  setting  up  new  operation,  including 
film,  traffic  and  production  departments.  Proven, 
executive  ability,  B.A.  degree,  top  industry  ref- 
erences. Available  immediately.  Box  747D,  B-T. 

For  Sale 


Stations 

For  sale,  all  or  part  of  established  uhf  network 
affiliate  television  station  in  major  Eastern  mar- 
ket. Small  cash  payment.  Write  or  wire  Box 
672D,  B-T. 

Partner  opportunity:  Important  California  indie. 
$7,000  to  $35,000  share.  Some  financing  available. 
Qualified  applicants  with  supervisory  background 
only.    Box  746D,  B-T. 

Lease  with  option  to  buy.  Midwest  exclusive. 
Box  761D,  B-T. 

Completely  installed  tv  station  ready  for  opera- 
tion in  new  building.  Equipment,  all  or  any  part, 
available  for  sale  including  275  foot  tower  1  kw 
RCA  uhf  transmitter,  DuMont  camera  chain, 
control  console,  projectors  and  all  tv  accessories. 
Learn  how  reasonable  you  can  enter  field  by 
contacting  Thomas  Taft,  Elmira,  New  York,  or 
E.  S.  Underhill  Jr.,  Corning,  New  York. 

Free  list  of  good  radio  buys  now  ready.  Jack 
L.  Stoll  &  Associates,  4958  Melrose  Ave.,  Loi 
Angeles  29,  California. 

Radio  and  television  stations  bought  and  sold. 
Theatre  Exchange,  Licensed  Brokers,  Portland 
22,  Oregon. 


Equipment,  etc. 


Have  spare  zoomar  lens;  perfect  condition.  Box 
686D,  B-T. 

One  General  Electric  audio  console  and  48  inch 
rack  of  associated  equipment.  A-l  condition — 
Best  offer.    Box  715D,  B-T. 

Gates  250-C-l  transmitter  in  good  shape  and  on 
air.    Only  $1,500  f.o.b.  KTRY,  Bastrop,  La. 

(Continued  on  next  page) 


HAVE  NEEDLESS  EQUIPMENT 
AROUND  ? 

STOP... 

LOOK... 

LISTEN... 

To  the  RESULTS  a  Texas  radio 
station  pulled  with  ONE  clas- 
sified ad  in  BROADCASTING  • 
TELECASTING 

"Please  cancel  our  ad.  Sold  equip- 
ment day  of  publication.  Absolute- 
ly amazed  at  response  .  .  ." 

(signed) 

G.  F.  Roberts 

KGFL,  San  Angelo,  Texas 

We  Can  Do  The  Same  For  You. 
When  Do  We  Start? 


For  Sale— (Cont'd) 


Help  Wanted 


Best  offer  takes  325  ft.  Model  H-30  Truscon 
Tower  standing.  Available  about  60  days. 
WBML,  Macon,  Ga. 

9-20  ft.  lengths  of  Communications  Products  3Ya 
inch  transmission  line.  Type  3A125  with  stand- 
off insulators  for  sale  to  highest  bidder.  Contact 
George  A.  Foulkes,  WILO,  Frankfort,  Indiana. 

558-ft.  self-supporting  tv  tower  type  F-30  Trus- 
con. In  storage.  Can  deliver  immediately.  WIRE, 
Indianapolis,  Indiana. 

One  REL  model  #707  st.  link  (audio)  transmitter 
and  receiver  complete  with  6  foot  di-pole  dishes 
operating  on  940.5  megacycles  with  15  DB  over 
half  wave  di-pole  at  each  end.  Original  cost, 
1950,  $4,000.00.  One  RCA  BF-3A  fm  superturn- 
stile  antenna  tuned  to  96.9  mc  with  power  gain  of 
3.6,  cost  $4,200.00  1947.  One  220  ft.  Wincharger 
guyed  tower  complete  with  beacon,  guy  wires, 
insulators,  and  three  anchors.  This  item  will  be 
available  July  15th.  Make  offer  for  each  item, 
to  WOFI,  Inc.,  Bristol,  Tennessee.  South  3730. 
W.  A.  Wilson,  President. 

For  Rent:  Professional  television  cameras  and 
crews  for  remote  or  studio  use.  Universal  Broad- 
casting System,  2193  Commonwealth  Ave.,  Boston 
35,  Mass. 

Steel  radio  towers,  fully  insulated,  free  standing, 
no  guys,  with  tuning  nouses,  obstruction  lights, 
painted  international  orange  and  white,  in  near 
new  condition.  125  feet  from  insulators  to  top. 
$700.00.  f.o.b.  Los  Angeles.  Will  erect  anywhere 
United  States  for  additional  $1,750.  Vic  Martin, 
Contractor,  Arroyo  Parkway  at  Glenarm,  Pasa- 
dena, California. 


One  Blaw  Knox  insulated  self-supporting  tower. 
Type  CK,  364'.  $5,000.00  dismantled.  J.  M.  Ham- 
ilton &  Co.,  Box  2432,  Gastonia,  N.  C. 


Wanted  to  Bay 


Equipment  Etc. 


Want  used  300MM  beacon  and  flasher.  Box  455D, 
B«T. 


1  Gates  SA  50  console,  400  feet,  1%  inch  co-axial 
cable  and  clamps,  etc.,  for  cable.  Send  full  par- 
ticulars and  price  to  Box  734D,  B«T. 

Need  RCA  cutter,  type  MI-11850-C  high  fidelity, 
15  ohms.  Must  be  in  A-l  condition.  Tom  Rowe, 
WLS,  Chicago,  111. 

Fm  power  amplifier  wanted.  Miami  school  sys- 
tem needs  General  Electric  BF-2-A,  3  kw  or 
equivalent  if  priced  right  (educational  outlet). 
Contact  Vernon  Bronson,  Director,  WTHS,  275 
N.  W.  2nd  Street,  Miami  36,  Florida. 

Used  camera  chain  wanted  for  instructional  pur- 
poses. Northwest  Broadcasting  School,  527  S.W. 
12th,  Portland,  Oregon. 

16"  broadcasts,  transcriptions — Bing  Crosby,  jazz, 
swing  bands,  recorded  1925-1953.  Also  78  rpm 
records,  1918  to  date.  ARG,  Box  341,  Cooper 
Station,  New  York  City. 


Miscellaneous 


Wanted:  Good  public  inquiry  contracts.  5,000 
watt  station  in  deep  south,  presently  using 
with  excellent  results.   Write  Box  661D.  B»T. 

Experienced  television  salesman  and  producer 
are  interested  in  investing  in  established  syndi- 
cated film  series  to  acquire  distribution  rights  or 
equity  in  film  properties.   Box  692D,  B«T. 


Instruction 


FCC  operator  license  quickly.  Individualized 
instruction  correspondence  or  residence.  Free 
brochure.  Grantham,  6064  Hollywood  Blvd.,  Hol- 
lywood, California. 


Managerial 


GENERAL  MANAGER 
NEEDED  IMMEDIATELY 

Excellent  opportunity  with  regional 
full-time  radio  station  affiliated  with 
major  network  in  the  Southeast.  Must 
have  ability  to  increase  sales  and  di- 
rect sales  staff.  If  you  are  not  a 
driver,  do  not  apply.  Send  letter  stat- 
ing previous  experience  and  complete 
background,  including  business  and 
character  references.  State  also  when 
you  would  be  available  for  personal 
interview. 

Box  707D,  B»T 


Situations  Wanted 


Managerial 


 „_„_„„_ 

I  STATION  -  SALES  MANAGER 


I 


For  metropolitan  area.  Top  record  in 
highly  competitive  multi-station  mar- 
ket, which  includes  TV.  Strong  crea- 
tive selling.  Capable  co-ordinator,  can 
instruct  and  spark  staff  in  solid  radio 
selling.  Specialist  in  selling  programs ; 
and  servicing  and  satisfying  accounts. 
Complete  data  available. 

Box  751D,  B»T 


J— 


GENERAL  MANAGER 

5  years  TV  management.  Radio  and 
Newspaper  background  desires  perma- 
nent location.  Has  completely  built, 
trained,  organized  and  managed  an  ex- 
cellent TV  and  AM  operation  in  the 
South.  Young,  aggressive,  likeable,  good 
appearance,  married,  family  man.  Ex- 
cellent references,  outstanding  record  and 
respected  in  industry. 

Box  762D,  B*T 


For  Sale 


Stations 


SOUTHERN  STATION 

High  Power  Southern  Station  — 
$25,000.00  Down.  Ten  years  to  pay 
— Wide  Coverage.  Rural  Audience 
for  P.I.  results.  Grossed  $84,000.00 
in  1953.  Could  net  $50,000.00  per 
year  if  owner  managed.  Don't  an- 
swer this  ad  unless  you  have  the 
down  payment.  Absentee  owner 
must  sell  because  of  pressure  of  pri- 
mary business  interest.  Reply  to 

Box  730D,  B«T 


■  FOR  THE  RECORD- 


(Continued  from  page  100) 

Buffalo,  N.  Y.;  WHEB  Portsmouth,  N.  H.;  KOr 
(TV)  Tulsa,  Okla.;  KTJO  (FM)  Ottawa,  Ka 
KHBL  (FM)  Plainview,  Tex.;  WNAS  (FM)  N. 
Albany,  Ind.;  WKSU  (FM)  Kent,  Ohio;  WO; 
Fulton,  N.  Y.;  WBNY-AM-FM  Buffalo,  N. 
WJVB  Jacksonville  Beach,  Fla.;  WWWF  Fayet 
Ala.;  WHIL,  Medford,  Mass. 

KYA  San  Francisco,  Calif.,  KYA  Inc. — Graii! 
renewal  of  license  without  prejudice  to 
further  action  that  may  be  taken  in  proceedir 
in  Docket  10787. 

June  16  Applications 

ACCEPTED  FOR  FILING 
Modification  of  CP 

KLPW  Washington,  Mo.,  Leslie  P.  Ware  tr 
Franklin  County  Bcstg.  Co.— Mod.  of  CP  (E 
8241)  which  authorized  new  standard  broadc 
stations  for  change  in  transmitter  and  stuc 
locations  from  to  be  determined,  Washingt ;. 
to  on  State  Rt.  47,  2  mi.  N.  W.  of  Union,  Mo.,  ar 
change  station  location  from  Washington 
Union  (BMP-6550). 

WSYD  Mt.  Airy,  N.  C,  Mount  Airy  Bcstrs.  I 
—Mod.  of  CP  (BP -8853)  which  authorized 
crease  power,  change  hours  of  operation,  char 
type  transmitter  and  transmitter  location  a 
make  changes  in  the  antenna  system  to  char 
transmitter  location  and  increase  height 
present  antenna  (BMP-6552). 

For  Sale— (Cont'd) 

Equipment 


TOWERS 

RADIO— TELEVISION 

Antennas — Coaxial  Cable 

Tower  Sales  &  Erecting  Co. 
6100  N.  E.  Columbia  Blvd., 
Portland  11,'  Oregon 


Instruction 


[  GET  YOUR  FCC  LICENSE  NOW 

f  Short  Accelerated  Tutored  Groups 

$  Low  Price — -Guaranteed — Day  or  Eve. 

i  No  Technical  Background  Required 

f  Inquire  Now            New  Groups  Starting 

*  Rad-Tel  Consultants 

I  1  Beekman  St.,  N.Y.  38,  N.Y.  Worth  4-1180 


Miscellaneous 


THE  BEST   IN  COMPLETE 


ERECTION  OF  TOWERS 

ANTENNA  LIGHTS  CO-AX  CABLE 

WRITE       CALL  WIRE 

J.  M.  HAMILTON  &  COMPANY 

PAINTING       ERECTION  MAINTENANCE 

YEARS  OF  EXPERIENCE 
Box  2432,  Tel:  4-2115,  Gastonia,  N.  C. 


Employment  Service 


BROADCASTERS 
EXECUTIVE  PLACEMENT  SERVICE 

Executive  Personnel  for  Television  and  Radio 
Effective  Service  to  Employer  and  Employee 
Howasd  S.  Fraziek 
TV  &  Radio  Management  Consultants 
708  Bond  Bldg.,  Washington  S,  D.  C. 


ALL  TV  &  RADIO  STATIONS 

We  can  provide  Qualified  TV  &.  Radio  Personnel  in 
ALL  Categories.  28  years  in  the  Broadcasting  In- 
dustry gives  us  the  knowledge  of  YOUR  problems  and 
desires.  Complete  staffs  or  any  type  of  TV  or  Radio 
Personnel — even  engineers — ALL  carefully  checked  in 
EVERY  detail. 

Write,  Wire  or  Phone 
Radio  &  Personnel  Division 

BOB  BINGHAM  PRODUCTIONS,  INC. 

2322  Biscaync  Blvd.,  Phone  82-7395 
Miami,  Florida 
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Broadcasting    •  Telecastii 


Pending  April  30 

REPORT  on  FCC's  backlog  of  pending 
applications  and  hearing  cases  as  of  April 
30,  has  been  submitted  to  the  Senate  In- 
terstate &  Foreign  Commerce  Commis- 
sion. Including  both  broadcast  and  non- 
broadcast  cases,  the  report  lists  data  on 
non-hearing  applications  pending  three 
months  or  more  and  applications  in  hear- 
ing status  six  months  or  more.  Explana- 
tions for  pendency  or  delays  in  handling 
are  given.  Report  is  required  by  the  Mac- 
Farland  Act  amendment  of  the  Com- 
munications Act. 


WPKO  Waverly,  Ohio,  Alice  B.  Hively,  Donald 
E.  Kinker  and  Warren  W.  Cooper  d/b  as  Hi 
Kinco  Bcstrs.— Mod.  of  CP  (BP-8614)  as  mod. 
which  authorized  new  standard  broadcast  station 
for  extension  of  completion  date  (BMP-6551). 

KCOV  Corvallis,  Ore.,  Mid-Land  Bcstg.  Co. — 
Mod.  of  CP  (BP-8741)  as  mod.  which  authorized 
<ae\v  standard  broadcast  station  for  approval  of 
antenna,  transmitter  and  studio  locations  and 
phange  type  of  transmitter  (BMP-6553). 

KGO-TV  San  Francisco,  Calif.,  American  Bcstg.- 
;?aramount  Theatres  Inc.— Mod.  of  CP  (BPCT- 
1.514)  as  mod.  which  authorized  changes  in  facili- 
ties of  existing  tv  stations  to  extend  completion 
iate  from  7-18-54  (BMPCT-2184). 

WICA-TV  Ashtabula,  Ohio,  WICA  Inc.— Mod.  of 
tt>  (BPCT-1788)  which  authorized  changes  in 
existing  tv  station  for  extension  of  completion 
late  to  11-30-54  (BMPCT-2188). 

WMBV-TV  Marinette,  Wis.,  M  &  M  Bcstg.  Co. 
-Hod.  of  CP  (BPCT-1534)  which  authorized  new 
v  station  for  extension  of  completion  date  to 
0-25-54  (BMPCT-2185). 

Routine  Roundup  .  .  . 

June  15  Decisions 

BROADCAST  ACTIONS 
Actions  of  June  11 
Granted  License 
WBZ-TV  Boston,  Mass.,  Westinghouse  Bcstg. 
o.— Granted  license  for  tv  broadcast  station; 
RF:  visual   100  kw,   aural   50   kw;  condition 
3LCT-17);   granted  license  covering  auxiliary 
ntenna  system  at  main  site;  condition  (BLCT- 

KOOP  Los  Angeles,  Calif.,  The  Copley  Press  Inc. 
-Granted  license  for  tv  broadcast  station  and  to 
>ecify  ERP:  visual  30.9  kw  and  aural  15.8  kw 
3LCT-100). 

Modification  of  CP 
The  following  were  granted  Mod.  of  CP's  for 
rtension  of  completion  dates  as  shown:  WINT 
aterloo,  Ind.,  to  1-7-55;  WOCH  Atlantic  City, 
J.,  to  1-7-55;  KXJB-TV  Valley  City,  N.  Dak., 
-6-55. 

Actions  of  June  10 
Granted  License 
WINK  Fort  Myers,  Fla.,  Fort  Myers  Bcstg.  Co. 
Granted  license  covering  erection  of  new  an- 
nna  and  mounting  tv  antenna  on  top  (change 
msmitter  location,  coordinates  only)  (BL- 
18). 

WTOC-FM  Savannah,  Ga.,  Savannah  Bcstg.  Co. 

ranted  license  for  changes  in  fm  broadcast 
»tion;  antenna  397  feet;  7.9  kw;  ch.  247  (97.3 
(BLH-969). 

Remote  Control 
MGW-FM  Meadville,  Pa.,  Meadville  Bcstg. 
rv.  Die. — Granted  authority  to  operate  trans- 
tter  by  remote  control  and  to  convert  ob- 
uction  marking  specifications  to  paragraphs  1, 
12  and  21  of  FCC  Form  715. 

Modification  of  CP 
4JOE    Shreveport,    La.,    Audiocasting    Die. — 
anted  Mod.  of  CP  for  approval  of  antenna, 
nsmitter  location  and  specify  studio  location; 
idition  (BMP-6527). 

Actions  of  June  9 
Granted  License 
BOY   Medford    Ore.,    Medford    Bcstg.    Co. — 
anted  license  for  am  broadcast  station;  730 
1  kw,  D  (BL-5320). 

Remote  Control 
i'STC   Stamford,   Conn.,  The  Western  Conn, 
rtg.  Co. — Granted  authority  to  operate  trans- 
fer by  remote  control. 

Modification  of  CP 
'PET  Greensboro,  N.  C,  Wayne  M.  Nelson — 
mted  Mod.  of  CP  for  change  in  type  of  trans- 
er  (BMP-6538). 

^NBY  Milton,  Fla.,  Milton  Bcstg.  Co.— Granted 
1  of  CP  for  approval  of  antenna,  transmitter 

itudio  location;  condition  (BMP-6491). 
he  following  were  granted  Mod.  of  CP's  for 
?nsion  of  completion  dates  as  shown:  WKBT 
Crosse,  Wis.,  to  12-28-54;  WD  AN  Danville,  HI., 
-31-54,  conditions;  WACL  Waycross,  Ga.,  to 
54,  conditions;  WHCO  Sparta,  111.,  to  12-24-54, 
ditions;  WBEN-FM  Buffalo,  N.  Y.,  to  12-28-54; 
TF  Salt  Lake  City,  Utah,  to  9-8-54. 

Actions  of  June  8 
Granted  License 
INZ  Hollywood-Miami,  Fla.,  Hollywood 
■g.  Co. — Granted  license  covering  increase  in 
er,  installation  of  new  transmitter;  changes 
3A  and  move  studio  location;  condition  10 
50  kw  LS,  U,  DA-2  (BL-5082). 


CP 

WEBQ  Harrisburg,  111.,  Harrisburg  Bcstg.  Co. — 
Granted  CP  to  replace  expired  CP  (BP-8981) 
which  authorized  installation  of  a  new  trans- 
mitter (BP-9290). 

Modification  of  CP 

The  following  were  granted  Mod.  of  CP's  for 
extension  of  completion  dates  as  shown;  WNOW- 
TV,  York,  Pa.,  to  1-5-55;  KFYO-TV  Lubbock, 
Tex.,  to  1-6-55;  KCEB  (TV)  Tulsa,  Okla.,  to  1-1-55. 

Actions  of  June  7 
Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  by  remote  control:  WREB 
Holyoke,  Mass.;  WMGW  Meadville,  Pa.;  WLCK 
Campbellsville,  Ky.;  KTLW  Texas  City,  Tex.; 
WIS  Columbia,  S.  C. 

CP 

KCNC  Fort  Worth,  Tex.,  Blue  Bonnett  Bcstg. 
Corp.— Granted  CP  to  change  transmitter  loca- 
tion (BP-9292). 

Modification  of  CP 

The  following  were  granted  Mod.  of  CP's  for 
extension  of  completion  dates  as  shown:  WHA- 
TV  Madison,  Wis.,  to  12-7-54;  WTLC  Champaign, 
111.,  to  1-4-55;  WOR-TV  New  York,  N.  Y.,  to 
10-1-54;  WFBG-TV  Altoona,  Pa.,  to  12-30-54; 
WWBG  Bowling  Green,  Ohio,  to  12-21-54,  con- 
ditions; WHLM  Bloomsburg,  Pa.,  to  12-14-54,  con- 
ditions. 

ACTIONS  ON  MOTIONS 
By  Commissioner  Robert  E.  Lee 
Chief  Broadcast  Bureau— Granted  petition  for 
an  extension  of  time  to  and  including  June  29, 
within  which  to  file  exceptions  to  initial  decision 
in  re  Petersburg  Tv  Corp.  and  Southside  Va. 
Telecasting  Corp.  for  ch.  8  in  Petersburg,  Va. 
(Dockets  10737-38)  (Action  of  6/10). 

Chief  Broadcast  Bureau— Granted  petition  for 
an  extension  of  time  to  and  including  June  14, 
within  which  to  file  his  answer  to  the  petition 
of  Hearst  Corp.  for  reconsideration  by  the  Com- 
mission of  its  Memorandum  Opinion  and  Order 
of  April  30,  granting  Midwest  Bcstg.  Co.  status 
as  a  party  intervenor  in  proceeding  re  ch.  6  in 


correct  the  classification  of  certain  of  the  pro- 
grams proposed,  etc.,  and  to  advance  hearing 
from  June  21  to  June  9. 

By  Hearing  Examiner  J.  D.  Bond 

Roanoke,  Va.,  Times-World  Corp.,  Radio  Roa- 
noke Inc. — Denied  petition  of  Times-World  to  re- 
sume hearing  in  re  proceeding  for  ch.  7  on  June 
21;  further  ordered  that  a  further  hearing  con- 
ference be  held  on  July  13  (Dockets  10655-56). 

By  Hearing  Examiner  James  D.  Cunningham 
Hartselle,  Ala.,  Dorsey  Eugene  Newman;  WERD 
Atlanta,  Ga.,  Radio  Atlanta  Inc.;  WDMG  Doug- 
las, Ga.,  WDMG  Die. — On  the  Examiner's  own 
motion,  continued  without  date  the  hearing  pres- 
ently scheduled  for  June  17  (Dockets  10638  et  al.), 
pending  Commission's  decision  in  re  several 
pleadings. 


Whitehsh  Bay,  Wis.  (Dockets  1109  et  al.)  (Action 
of  6/8). 

By  Hearing  Examiner  Isadore  A.  Honig 
Omaha,  Neb.,  KFAB  Bcstg.  Co.,  Herald  corp.— 

Corrected  in  minor  respects,  the  Memorandum 
Opinion  and  Order  released  June  8,  which 
granted  KFAB's  petition  for  leave  to  amend  its 
application  for  ch.  7  (Dockets  9009,  10909). 

Klamath  Falls,  Ore.,  KFJI  Bcstrs.,  Klamath 
Falls  Tv  Die. — Granted  joint  motion  of  applicants 
for  continuance  of  further  hearing  conference  in 
re  ch.  2  from  June  10  to  June  22  (Dockets  10980- 
81). 

By  Hearing  Examiner  Claire  W.  Hardy 
Bluefield,  W.  Va.,  Southern  W.  Va.  Tv  Inc., 
Daily  Telegraph  Printing  Co. — Gave  notice  of  a 
pre-hearing  conference  to  begin  June  18,  in  re 
proceeding  for  ch.  6  (Dockets  11042-43). 

By  Hearing  Examiner  Harold  L.  Schilz 
Chief  Broadcast  Bureau — Granted  petition  for 
an  extension  of  time  from  June  15  to  and  includ- 
ing June  18,  within  which  to  submit  proposed 
findings  in  re  applications  of  Radio  Associates 
Inc.,  and  WLOX  Bcstg.  Co.,  for  ch.  13  in  Biloxi, 
Miss.  (Dockets  10844-45). 

By  Hearing  Examiner  Basil  P.  Cooper 
Big    Spring,    Tex.,    Big    Spring   Bcstg.    Co. — 

Granted  petition  for  leave  to  amend  its  appli- 
cation for  ch.  4  (Docket  10996;  BPCT-1749)  to 


Examiners  Rules 

AMENDED  and  clarified  rules  and 
regulations  affecting  the  appointment, 
promotion  and  removal  of  FCC  and  other 
government  hearing  examiners  have  been 
put  into  effect  by  the  Civil  Service  Com- 
mission following  publication  of  the 
changes  in  the  Federal  Register  of  June 
5.  Provisions  on  compensation  were  not 
included.  These,  it  was  pointed  out,  are 
governed  by  the  Classifications  Act  of 
1949  rather  than  the  Civil  Service  Act. 
Civil  Service  retains  the  right  to  choose 
which  examiners  are  to  be  promoted,  the 
rules  show. 


Texas 
Fulltime  Independent 

$100*000.00 

Earnings  in  excess  of  $35,000.00  per  year.  Good  opportunity  for 
owner-manager.  Combined  physical  operation- — well  equipped.  City 
retail  sales  over  $90,000,000.00.    Can  be  financed. 

Appraisals    •    Negotiations    •  Financing 
BLACKBURN  -  HAMILTON  COMPANY 

RADIO-TV-NEWSPAPER  BROKERS 


WASHINGTON,  D.  C. 
James  W.  Blackburn 
William  T.  Stubblefield 
Washington  Bldg. 
Sterling  3-4341-2 


CHICAGO 
Ray  V.  Hamilton 

Tribune  Tower 
Delaware  7-2755-6 


SAN  FRANCISCO 
Lester  M.  Smith 
235  Montgomery  St. 
Exbrook  2-5672 
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According  to  FCC  curves,  WAVE-TV 
now  effectively  reaches  85.5%  more 
square  miles  than  previously  .  ,  . 
54.6%  more  people  .  .  .  51.5% 
\more  Effective  Buying  Income  ■ 
gives  you  far  greater  coverage  than 
any  other  TV  station  in  this  area! 


COUNTS  MOST! 


WAVE-TV  Delivers: 

66.7%  GREATER  COVERAGE  AREA 

than  any  other  television  station 
in  Kentucky  and  Southern  Indiana! 

36.1%  GREATER  CIRCULATION 

than  the  area's  leading 

NEWSPAPER! 
761.0%  GREATER  CIRCULATION 

than  the  area's  leading 

NATIONAL  MAGAZINE! 

Newspapers  in  dozens  of  cities  80  to  120  miles 
from  Louisville  carry  WAVE -TV  program 
schedules  —  proof  that  WAVE-TV  really  "gets 
through"  to  fringe  areas.  Here's  why: 

WAVE -TV's  tower  is  525  feet  higher 
than  Louisville's  other  VHF  station! 


WAVE -TV  is  Channel  3- 
in  this  area! 


the  lowest 


WAVE-TV's  lOO.OOO  watts  of  radiated 
power  is  the  maximum  permitted  by 
the  FCC  for  Channel  3 — is  equivalent 
to  600,000  watts  from  our  old  down- 
town tower  on  Channel  5! 

Ask  your  local  distributors  about  WAVE-TV's 
superior  coverage,  here  in  Kentucky  and 
Southern  Indiana. 

LOUISVILLE'S 

WAVE-TV 

FIRST  IN  KENTUCKY 

Affiliated  with  NBC,  ABC,  DUMONT 

NBC  Spot  Sales,  Exclusive  National  Representatives 
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TELESTATUS 

Tv  Stations  on  the  Air  With  Market  Set  Count 
And  Reports  of  Grantees'  Target  Dates 

Editor's  note:  This  directory  is  weekly  status  report  of  (1)  stations  that  are  operating  as  commercial 
and  educational  outlets  and  (2)  grantees.  Triangle  (►)  indicates  stations  now  on  air  with  reg- 
ular programming.  Each  is  listed  in  the  city  where  it  is  licensed.  Stations,  vhf  or  uhf,  report  re- 
spective set  estimates  of  their  coverage  areas.  Where  estimates  differ  among  stations  in  same  city, 
separate  figures  are  shown  for  each  as  claimed.  Set  estimates  are  from  the  station.  Further  queries 
about  them  should  be  directed  to  that  source.  Total  U.  S.  sets  in  use  is  unduplicated  B»T  estimate. 
Stations  in  italics  are  grantees,  not  yet  operating. 

Modestot — 

KTRB-TV  (14)  2/17/54-Unknown 
Montereyt — 

►  KMBY-TV  (8)  ABC,  CBS,  NBC,  DuM;  Holling- 
bery;  385,234 

Sacramento  

KBIE-TV  (46)  6/26/53-Unknown 

►  KCCC-TV  (40)  ABC,  CBS,  NBC.  DuM;  Weed; 
101.000 

KCRA  Inc.  (3)  6/3/54-Unknown 
McClatchy   Bcstg.    Co.    (10),   Initial  Decision 
11/6/53 
Salinast — 

►  KSBW-TV  (8)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery;  384,761 
San  Diego — 

►  KFMB-TV  (8)  ABC,  CBS,  DuM;  Petry;  214,771 

►  KFSD-TV  (10)  NBC;  Katz;  214,771 
KUSH  (21)  12/23/53-Unknown 

San  Francisco — 
KBAY-TV    (20),    3/11/53-Unknown  (granted 
ST  A  Sept.  15) 

►  KGO-TV  (7)  ABC;  Petry;  950,130 

►  KPIX  (5)  CBS,  DuM;  Katz;  950,130 

►  KRON-TV  (4)  NBC;  Free  &  Peters;  950,130 

►  KSAN-TV  (32)  McGillvra;  47,000 
San  Joset — 

KQXI  (11)  4/15/54-Unknown 
San  Luis  Obispo! — 

►  KVEC-TV  (6)  DuM;  Grant;  67,786 
Santa  B  arb  ar  a 

►  KEYT   (3)   ABC,  CBS,  NBC,  DuM;  Holling- 

bery;  453,692 
Stocktont — 

►  KTVU  (36)  NBC;  Hollingbery;  76,000 
KHOF  (13)  2/11,'54-Unknown 

Tulare  (Fresno) — 

►  KWG  (27)  DuM;  Forjoe;  150,000 


ALABAMA 

Birmingham — 

►  WABT  (13)  CBS,  ABC,  DuM;  Blair;  225,000 

►  WBRC-TV  (6)  NBC;  Katz;  219,454 
WJLN-TV  (48),  12/10/52— Unknown 

Decaturt — 
WMSL-TV  (23)  Walker;  12/26/52-7/15/54 

D°AU>Fla-Ga  Tv  Inc.  (9)  Initial  Decision  5/26/54 

►  WALA-TV  (10)   ABC,  CBS,  NBC;  Headley- 

Reed;  72,500 

►  WKAB-TV  (48)  CBS,  DuM;  Forjoe;  60,800 
The  Mobile  Tv  Corp.  (5)  Initial  Decision  2/12/54 

►  W^OV-TV- (20)  ABC,  CBS,  NBC,  DuM;  Ray- 
WSFA-^V  (12)  Headley-Reed;  3/25/54-11/15/54 

Munfordt — 

Alabama    Educational    Tv    Commission  (*7) 
6/2/54-Unknown 

Selmat — 
WSLA  (8)  2/24/54-Vnknown 

ARIZONA 

Mesa  (Phoenix)— 

►  KTYL-TV    (12)    NBC,    DuM;  Avery-Knodel; 

93,200 
Phoenix — 

►  KOOL-TV  (10)  ABC;  Hollingbery;  93,200 

►  KPHO-TV  (5)  CBS,  DuM;  Katz;  93,200 
Arizona  Tv  Co.  (3)  6/10/54-Unknown 

►"kOPO-TV  (13)  CBS,  DuM;  Forjoe;  24,916 

►  KVOA-TV  (4)  ABC,  NBC;  Raymer;  24,916 
Yumat — 

►  KTVA  (11)  DuM;  Grant;  18,302 

ARKANSAS 

El  Doradot —  _  . 

KRBB  (10)  2/24/54-Vnknovon 

Fort  Smitht—   „  „  _ 

►  KFSA-TV   (22)   ABC,   NBC,  DuM;  Pearson; 

American  Television  Inc.  (5)  Rambeau;  6/3/54- 
Unknown 
iHot  Springs! — 

KTVR  (9)  l/tO/54-Vnknov>n 

Little  Rock— 

►  KARK-TV  (4)  NBC;  Petry;  60,769 
*•  KATV  (7)  (See  Pine  Bluff) 

KETV  (23)  10/30/53-Unknown 

►  KATVM7)  ABC,  CBS;  Avery-Knodel;  72,785 
Texarkana — 

►  KCMC-TV  See  Texarkana,  Tex. 

CALIFORNIA 

I  Bakersfield—  „ 

-  KBAK-TV  (29)  ABC,  DuM;  Forjoe;  65,000 
i*-KERO-TV    (10)    ABC,    CBS,    NBC;  Avery- 
Knodel;  120,000 
Berkeley  (San  Francisco)— 
KQED  (*9)  7/24/53-July  '54  (granted  STA  April 
16) 
.  Chicc— 

!  ►KHSL-TV  (12)  ABC,  CBS.  NBC,  DuM;  Avery- 
Knodel;  42,220 
I  Coronat — 
j    KCOA  (52),  9/16/53-Unknovm 

I  El  Centrot— 

KPIC-TV  (16)  2/10/54-Vnknovm 
Eureka!— 

►  KTEM-TV  (3)  ABC,  CBS,  NBC,  DuM;  Blair; 
12,800 

Fresno — 

KBID-TV  (53)  Meeker;  92,052 
»■  KJEO-TV  (47)  ABC,  CBS;  Branham;  106,558 
♦-KMJ-TV  (24)  CBS,  NBC;  Raymer;  85,841 

Los  Angeles — 
KB1C-TV  (22)  2/10/52-Vnknown 
►KABC-TV  (7)  ABC;  Petry;  1,835,863 
►KCOP  (13)  Katz;  1,835,863 

►  KELT-TV  (9)  DuM;  H-R;  1,835,863 
•KNBH  (4)  NBC;  NBC  Spot  Sis.;  1,835,863 
•KNXT  (2)  CBS;  CBS  Spot  Sis.;  1,835,863 
•  KTLA  (5)  Raymer;  1,835,863 
"KTTV  (11)  Blair;  1,835,863 
-  KTHE  (»28) 

i  ROAD  CASTING     •  TELECASTING 


OVER 

SOUTH 

FLORIDA 


IV  J  now  covers 
[1/3  of  «he  State  otj 
Florida 
100,000  watts  hom 

-its  new  lOuu 


T  o  w  e  r 


COLORADO 

Colorado  Springs — 

►  KKTV    (11)    ABC,   CBS,   DuM;  Hollingbery; 

45,191 

►  KRDO-TV  (13)  NBC;  McGillvra;  36,000 
Denver — 

►  KBTV  (9)  ABC;  Free  &  Peters;  220,778 

►  KFEL-TV  (2)  DuM;  Blair;  220,778 

►  KLZ-TV  (7)  CBS;  Katz;  220,778 

►  KOA-TV  (4)  NBC;  Petry;  220,778 
KRMA-TV  (*6),  7/1/53-1954 

Grand  Junction! — 

►  KFXJ-TV  (5)  NBC,  DuM;  Holman 
Pueblo — 

►  KCSJ-TV  (5)  NBC;  Avery-Knodel;  41,350 
KDZA-TV  (3).  See  footnote  (d) 

CONNECTICUT 

Bridgeport — 

WCTB  (*71),  1/29/53-Unknown 

►  WICC-TV  (43)  ABC,  DuM;  Young;  72,340 
Hartford!— 

WEDH  (*24),  1/29/53-Vnknown 
WGTH-TV  (18)  H-R;  10/21/53-7/15/54 
New  Britain — 

►  WKNB-TV  (30)  CBS;  Boiling;  176,068 

New  Haven — 

WELI-TV  (59)  H-R;  6/24/53-Vnknown 

►  WNHC-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

702,032 

WNLC-TV  (26)  12/31/52-Unknown 

Norwich! — 

WCTN  (*63),  1/29/53-Unknown 
Stamford!— 

WSTF  (27),  5/27/53-Unknown 
Waterbury — 

►  WATR-TV  (53)  ABC,  DuM;  Stuart;  134,400 

DELAWARE 

Dover! — 

WHRN  (40),  3/11/53-Unknown 
Wilmington — 

►  WDEL-TV  (12)  NBC,  DuM;  Meeker;  216,139 
WILM-TV  (83),  10/14/ 53-Vnknown 

DISTRICT  OF  COLUMBIA 

Washington— 

►  WMAL-TV  (7)  ABC;  Katz;  595,600 

►  WNBW  (4)  NBC;  NBC  Spot  Sis.;  618,000 

►  WTOP-TV  (9)  CBS;  CBS  Spot  Sis.;  610,000 

►  WTTG  (5)  DuM;  Blair;  612,000 
WOOK-TV  (50)  2/24/54-Unknown 


South  Florida's  only  VHF 
Station  will  deliver  your 
TV  message  to  1,055,700 
permanent  residents 

spending 
$1,356,382,000.00 

in  Retail  Sales 


See  Your 
Free  &  Peters 
Colonel  Today 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 
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A-TV 

Covers  the  prosperous 
Keokuk,  Iowa 
Hannibal,  Missouri 
Quincy,  Illinois 
Area 

There  are 

129,405 

Families  Unduplicated 
by  service  from 
any  station  outside 
KHQA-TV's 
Class  B  Contour 


FOR  THE  RECORD 


TELEVISION  HOMES 

in  KHQA-TV's 

100  mv/m  CONTOUR 

Exclusive  CBS  and 
DuMont  Television  Outlet 
For  Keokuk-Hannibal-Quincy 
Area 
You  need 

K  HQ  A-TV— Channel  7 

to  cover  this  market 
Represented  by 
;     WEED  TELEVISION 
Chicago,  New  York,  Detroit, 
Atlanta,  Boston,  Hollywood, 
San  Francisco 

*  •  Tower 
886  Feet  above  Average  Terrain 
12  Bay  RCA  Antenna 
36.3  KVY  ERP  Now 
316  KW  ERP  CP 

For  availabilities  write: 

WALTER  J.  ROTHSCHILD 
National   Sales  Manager 


ZfBE'^AIIONS 


QUINCY,  ILLINOIS 
Affiliated   with   W  T  A  D-AM-FM 
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FLORIDA 

Clearwatert — 

WPGT  (32)  12/2/53-Unknown 
Daytona  Beacht — 

Telrad  Inc.  (2)  6/7/54-Unlcnown 

Fort  Lauderdale — 

►  WFTL-TV  (23)  NBC;  Weed;  116,116 

►  WITV  (17)  ABC,  DuM;  Venard;  107,200  (also 

Miami) 

Fort  Myerst — 

►  WINK-TV  (11)  ABC;  Weed;  7,580 
Jacksonville — 

►  WJHP-TV  (36)  ABC,  NBC,  DuM;  Perry;  53,374 

►  WMBR-TV  (4)  ABC,  CBS,  NBC,  DuM;  CBS 

Spot  Sis.;  261,006 
WOBS-TV  (30)  Stars  National;  8/12/53-Sept.  '54 

Miami — 

►  WITV  (17)  See  Fort  Lauderdale 

WMIE-TV  (27)  Stars  National;  12/2/53-9/30/54 
WTHS-TV  (*2),  ll/12/53-Unknown 

►  WTVJ   (4)   ABC,   CBS,  NBC,  DuM;   Free  & 

Peters;  244,600 
WMFL  (33),  12/9/53-Unknown 

Orlando — 

WDBO-TV  (6)  CBS.  ABC.  NBC,  DuM;  Blair; 

10/14/53-7/1/54  (granted  STA  June  10) 

Panama  Cityt — 

►  WJDM  (7)  ABC,  NBC;  Hollingbery;  9,500 
Pensacolat — 

►  WEAR-TV  (3)  ABC;  Hollingbery;  59,500 

►  WPFA  (15)  CBS,  DuM;  Young;  19,260 
St.  Petersburg — 

►  WSUN-TV  (38)  ABC,  CBS,  NBC,  DuM;  Weed; 

81.000 
Tampat — 

Tampa  Times  Co.  (13),  Initial  Decision  11/30/53 
WFLA-TV  (8)  Blair;  Initial  Decision  7/13/53 
West  Palm  Beach — 

WEAT-TV  Inc.  (12)  2/18/54-12/15/54 

►  WIRK-TV  (21)  ABC,  NBC,  DuM;  Weed;  23,650 
WJNO-TV  (5)  NBC;  Meeker;  11/4/53-8/15/54 

GEORGIA 

Albanyt — 

►  WALB-TV  (10)  ABC,  NBC;  Burn-Smith;  41,564 
Atlanta — 

►  WAGA-TV  (5)  CBS,  DuM;  Katz;  386,925 

►  WLWA  (11)  ABC,  DuM;  Crosley  Sis.;  386,925 

►  WSB-TV  (2)  NBC;  Petry;  413,235 
WQXI-TV  (36),  11/19/53-Summer  '54 

Augusta — 

►  WJBF-TV  (6)  ABC,  NBC,  DuM;  Hollingbery; 

96,200 

►  WRDW-TV  (12)  CBS;  Headley-Reed;  93,100 
Columbus — 

►  WDAK-TV  (28)   ABC,  NBC,  DuM;  Headley- 

Reed;  53,849 

►  WRBL-TV  (4)  CBS;  Hollingbery;  68,401. 

Macon — 

►WNEX-TV  (47)  ABC,  NBC;  Branham;  34,662 

►  WMAZ-TV    (13)    ABC,    CBS.    DuM;  Avery- 

Knodel;  75,593 

Romet — 

►  WROM-TV  (9)  Weed;  98,219 
Savannah — 

►  WTOC-TV  (11)  ABC,  CBS,  NBC,  DuM;  Katz; 

40,000 

WSAV  Inc.  (3)  Initial  Decision  3/31/54 

Thomasvillet — 
WCTV  (6),  12/23/53-Unknown 

Valdostat — 

WGOV-TV  (37)  Stars  National;  2/26/53-9/1/54 
IDAHO 

Boiset  (Meridian) — 

►  KBOI  (2)  CBS;  Free  &  Peters;  33,800 

►  KIDO-TV  (7)  ABC,  NBC,  DuM;  Blair;  33,000 

Idaho  Falls— 

►  KID-TV  (3)  ABC,  CBS,  NBC,  DuM;  Gill-Perna; 

25,000 

KIFT  (8)  ABC;  Hollingbery;  2/26/53-Nov.  '54 
Nampat — 

KTVI  (6)  3/11/53-Unknown 

Pocatellot — 
KISJ  (6)  CBS;  2/26/53-November  '54 
KWIK-TV    (10)    ABC;    Hollingbery;  3/26/53- 
Nov.  '54 

Twin  Fallst— 
KLIX-TV    (11)    ABC;    Hollingbery;  3/19/53- 
8/1/54 

ILLINOIS 

Belleville  (St.  Louis,  Mo.)— 

►  WTVI  (54)  CBS,  DuM;  Weed;  239.000 
Bloomingtont — 

►  WBLN  (15)  McGillvra;  113,242 
Champaign — 

►  WCIA  (3)  CBS,  NBC,  DuM;  Hollingbery;  307,000 
WCUI  (21),  7/22/53-Unknown 

WTLC  (*12),  11/4/53-Unknown 


Chicago — 

►  WBBM-TV  (2)  CBS;  CBS  Spot  Sis.;  1,840,000 

►  WBKB  (7)  ABC;  Blair;  1,840,000 

►  WGN-TV  (9)  DuM;  Hollingbery;  1,840,000 
WHFC-TV  (26),  1/8/53-Unknown 
WIND-TV  (20),  3/9/53-Unknown 

►  WNBQ  (5)  NBC;  NBC  Spot  Sis.;  1,840,000 
WOPT  (44)  2/10/54-Unknown 
WTTW  (*11)  11/5/53-Fall  '54 

Danville — 

►  WDAN-TV  (24)  ABC;  Everett-McKinney;  35.0C 
Decatur — 

►  WTVP   (17)   ABC,   DuM;   George  W.  Clarl 

81,780 

Evanstonf — 

WTLE  (32),  8/12/53-Unknown 

Harrisburgt — 

►  WSIL-TV  (22)  ABC;  Walker;  30,000 

Joliett— 

WJOL-TV  (48)  Holman;  8/21/53-Unknown 
Peoria — 

►  WEEK-TV  (43)  ABC,  CBS,  NBC,  DuM;  Head 

ley-Reed;  146,546 

►  WTVH-TV  (19)  ABC,  DuM;  Petry;  130,000 

Quincyf  (Hannibal,  Mo.) — 

►  KHQA-TV  (7)  (See  Hannibal,  Mo.) 

►  WGEM-TV    (10)    ABC,   NBC;  Avery-Knode! 

114,000 

Rockford — 

►  WREX-TV  (13)  ABC,  CBS;  H-R;  181,623 

►  WTVO  (39)  NBC,  DuM;  Weed;  87,000 
Rock  Island  (Davenport,  Moline) — 

►  WHBF-TV    (4)    ABC,    CBS,    DuM;  Avery 

Knodel;  264,811 

Springfield — 

►  WICS  (20)  ABC,  NBC,  DuM;  Young;  78,000 

INDIANA 

Bloomington — 

►  WTTV  (4)   ABC,  CBS,  NBC,  DuM;  Meekei 

539,788 

Elkhartt— 

►  WSJV  (52)  ABC,  NBC,  DuM;  H-R;  118,000 

Evansvillet — 

►  WFIE  (62)  ABC,  NBC,  DuM;  Venard;  56.000 

►  WEHT  (50)  See  Henderson,  Ky. 
Fort  Wayne — 

►  WKJG-TV  (33)  ABC,  CBS,  NBC,  DuM;  Ray 

mer;  78,937 

Anthony  Wayne  Bcstg  Co.  (69),  Initial  De 
cision  10/27/53 

Indianapolis — 

►  WFBM-TV  (6)  ABC,  CBS,  NBC,  DuM;  Katz 

475,000 

WISH-TV  (8)   CBS;  Boiling;  1/28/54-7/1/54 

(granted  STA  April  5) 

LaFayettet — 

►  WFAM-TV  (59)  NBC;  Rambeau;  48,600 
Muncie — 

►  WLBC-TV  (49)  ABC,  CBS,  NBC,  DuM;  Hoi 

man,  Walker;  71,300 

Princetonf — 

►  WRAY-TV  (52)  McGillvra;  59,600 
South  Bend— 

►  WSBT-TV  (34)  ABC,  CBS,  NBC,  DuM;  Ray, 

mer;  108,661 

Terre  HauteT — 
WTHI-TV  (10)  CBS;  Boiling;  10/7/53-7/1/54 

Waterloo!  (Fort  Wayne) — 
WIJVT  (15)  4/6/53-9/1/54 

IOWA 

Ames — 

►  WOI-TV  (5)  ABC,  CBS,  DuM;  Weed;  240,001 
Cedar  Rapids — 

►  KCRI-TV  (9)  ABC,  DuM;  Venard;  116,444 

►  WMT-TV  (2)  CBS;  Katz;  227,280 
Davenport  (Moline,  Rock  Island) — 

►  WOC-TV  (6)  NBC;  Free  &  Peters;  264,811 
Des  Moines — 

►  KGTV  (17)  Hollingbery;  46,713 

►  WHO-TV  (13)  NBC;  Free  &  Peters;  227,000 
Fort  Dodget — 

►  KQTV  (21)  Pearson;  42,100 
Mason  Cityt — 

►  KGLO-TV  (3)  CBS,  DuM;  Weed 
Sioux  City— 

KCTV  (36),  10/30/52-Unknorvn 

►  KVTV  (9)  ABC,  CBS,  NBC,  DuM;  Katz;  107,870 
KTIV  (4)  Hollingbery;  1/21/54-8/10/54 

Waterloo— 

►  KWWL-TV   (7)  ABC,  NBC,  DuM;  Headley- 

Reed:  106,230 


Broadcasting 


Telecasting 


KANSAS 

Great  Bendt— 

KCKT  (2)  3/3/54-Unknovm 
(Hutchinson — 

*  KTVH  (12)  ABC,  CBS,  DuM;  H-R;  117,096 
iMtnhattant — 

KSAC-TV  (*8),  7/24/53-Unknown 
Pittsburgt— 

»-KOAM-TV  (7)  ABC,  CBS,  NBC.  DuM;  Katz; 

57,565 
Topeka — 

KTKA  (42),  U/5/53-Vnknown 
•-WIBW-TV  (13)  ABC,  CBS,  DuM;  Capper  Sis.; 

52,472 
"Wichita — 

KAKE-TV  (10)  Hollingbery;  4/1/54-Sept.  '54 
*■  KEDD  (16)  ABC,  NBC,  Petry;  91,035 
KENTUCKY 

Ashlandt— 
WPTV  (59)  Petry;  l/14/U-Unknoion 

Sendersonf  (Evansville,  Ind.) — 
•-WEHT  (50)  CBS;  Meeker;  51,097 
1  Lexinrtonf — 

WLAP-TV  (27)  I2/3/53-See  footnote  (c) 
WLEX-TV  (18)  4/13/54-Unknovm 
Louisville — 

►  WAVE-TV  (3)  ABC,  NBC,  DuM;  NBC  Spot 

Sis.;  369,634 

►  WHAS-TV  (11)  CBS;  Harrington.  Righter  & 

Parsons.    See  footnote  (b). 
WKLO-TV  (21)  See  footnote  (d) 
WQXL-TV  (41)  For  joe;  1/15/53-Summer  '54 
^ewportt — 
WNOP-TV  (74)  12/24/53-Unknown 

LOUISIANA 

Mexandriat — 
KALB-TV  (5)  Weed;  12/30/53-9/1/54 

Saton  Rouge — 

►  WAFB-TV  (28)  ABC,  CBS,  NBC,  DuM;  Young; 
49,000 

WBRZ  (2)  Bolllngberv;  1/21/54-9/1/54 
.aiayettet — 
KVOL-TV  (10),  9/1S/53-7/1/54 
KLFY-TV  (10),  Rambeau;  9/1S/53-7/1/54 

>ake  Chariest — 

KPLC-TV  (7)  Weed;  11/12/53-9/1/54 
-KTAG  (25)  CBS,  ABC,  DuM;  Young;  17,000 
onroe — 

KNOE-TV  (8)  CBS.  NBC.  ABC,  DuM;  H-R; 

140,500 

KFAZ  (43)  See  footnote  (d) 
■Jew  Orleans — 
WCKG  (26)  Gill-Perna;  4/2/53-Late  '54 

WCNO-TV  (32)  For  joe;  4/2/53-Nov.  '54 
-WDSU-TV  (6)  ABC.  CBS,  NBC,  DuM;  Blair; 
254,484 

-WJMR-TV  (61)  ABC,  CBS,  DuM;  McGillvra; 
65,691 

WTLO  (20),  2/26/53-Unknown 
hreveport — 

KSLA  (12)  ABC,  CBS,  NBC,  DuM;  Raymer; 
44,650 

Shreveport  Tv  Co.  (12)  6/7/54-Unknown 

MAINE 
iangort — 

•  WABI-TV  (5)  ABC.  CBS,  NBC,  DuM;  Holling- 

bery;  66,000 
WTWO  (2)  5/5/54-Unknown 
ewiston — 

■WLAM-TV   (17)    CBS.   DuM;  Everett-McKin- 

ney;  19,667 
olandt — 

WMTW  (8)  7/8/53-Summer  '54 
ortland — 

WCSH-TV  (6)  NBC;  Weed;  110,890 
WGAN-TV  (13)  ABC,  CBS;  Avery-Knodel 
WPMT  (53)  DuM;  Everett-McKinney;  42,100 

MARYLAND 

altimore — 

WAAM  (13)  ABC,  DuM;  Harrington,  Righter 

&  Parsons;  547,494 
WBAL-TV  (11)  NBC;  Petry;  547,494 
WITH- TV  (72)  Forjoe;  12/18/52-Fall  '54 
WMAR-TV  (2)  CBS;  Katz;  547,494 
WTLF  (18)  12/9/53-Summer  '54 
omberlandt — 

WTBO-TV  (17)  U/12/53-Summer  '54 
ilisburyt — 

WBOC-TV  (16)  Burn-Smith;  3/11/53-6/28/54 
(granted  STA  Feb.  18) 

MASSACHUSETTS 

dams  (Pittsfield)t— 

WMGT  (74)  ABC,  DuM;  Walker;  135,451 
R  0  AD  CASTING     •  TELECASTING 


Boston — 

WBOS-TV  (50)  3/26/53-Unknown 

►  WBZ-TV  (4)  NBC;  Free  &  Peters;  1,179,281 
WGBH-TV  (*2)  7/16/53-10/1/54 

WJDW  (44)  8/12/53-Unknown 

►  WNAC-TV  (7)  ABC,  CBS,  DuM;  H-R;  1,179,281 
Brocktont — 

WHEF-TV  (62),  7/30/53-Fall  '54 
Cambridge  (Boston) — 

►  WTAO-TV     (56)     DuM;  Everett-McKinney; 

118.000 
New  Bedford  t — 

WTEV-TV  (28)  Walker;  7/11/53-Summer  '54 
Pittsfieldt— 

WBEC-TV  (64)  11/12/53-Unknown 
Springfield — 

►  WHYN-TV  (55)  CBS,  DuM;  Branham;  136.000 

►  WWLP  (61)  ABC.  NBC;  Hollingbery;  128.000 
Worcester — 

WAAB-TV  (20)  8/12/53- Aug.  '54 

►  WWOR-TV  (14)  ABC,  DuM;  Raymer;  50,000 

MICHIGAN 

Ann  Arbor — 

►  WP AG-TV  (20)  DuM;  Everett-McKinney;  19,800 
WUOM-TV  (*26),  11/4/53-Unknown 

Battle  Creek— 

WBCK-TV  (58)   Headley-Reed;  11/20/52-Sum- 
mer  '54 

WBKZ  (64)  see  footnote  (d) 
Bay  City  (Midland,  Saginaw) — 

►  WNEM-TV    (5)    NBC.    DuM;  Headley-Reed; 

205.160 

Cadillact— 

►  WWTV  (13)  ABC.  CBS,  DuM;  Weed;  42.772 
Detroit— 

WCIO-TV  (62),  U/19/53-Unknown 

►  WJBK-TV  (2)  CBS,  DuM;  Katz;  1.420,500 

►  WWJ-TV  (4)  NBC;  Hollingbery;  1,286,822 

►  WXYZ-TV  (7)  ABC;  Blair;  1,140.000 
East  Lansingt — 

►  WKAR-TV  (»60) 
Flint— 

WJR  Inc.  (12),  5/12/54-Unknown 
WTAC-TV  (16)  See  footnote  (d) 
Grand  Rapids — 

►  WOOD-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

429,984 

Kalamazoo — 

►  WKZO-TV  (3)  ABC,  CBS.  NBC.  DuM;  Avery- 

Knodel;  406,922 
Lansing — 

►  WILS-TV  (54)  ABC,  DuM;  Venard;  45,000 

►  WJIM-TV  (6)  ABC.  CBS.  NBC.  DuM;  H-R; 

260,000 

Marquettef — 

WAGE-TV  (6)  4/7/54-Oct.  '54 
Muskegon  t — 

WTVM(3S),  12/23/52-Vnknown 
Saginaw  (Bay  City,  Midland)— 

►  WKNX-TV  (57)  ABC,  CBS;  Gill-Perna;  100,000 
WSBM-TV  (51),  10/29/53-Unknoum 

Traverse  City  t — 

WPBN-TV  (7)  Holman;  11/25/53-7/15/54 

MINNESOTA 

Austin — 

►  KMMT  (6)  ABC;  Pearson;  90,689 
Dulutht  (Superior.  Wis.)— 

►  KDAL-TV  (3)  NBC;  Avery-Knodel 

►  WDSM-TV  (6).    See  Superior,  Wis. 

►  WFTV  (38)  ABC,  CBS,  NBC,  DuM;  Young; 

36,000 

Hibbingt— 

KHTV  (10),  1/13/54-Unknown 
Minneapolis  (St.  Paul)— 

►  WCCO-TV   (4)   CBS,  DuM;   Free  &  Peters; 

452.300 

►  WTCN-TV  (11)  ABC:  Blair;  427.000 

Family  Bcstg.  Corp.  (9)  6/10/54-Unknown 

Rochester — 

►  KROC-TV  (10)  NBC,  DuM;  Meeker;  70.000 
St.  Paul  (Minneapolis) — 

►  KSTP-TV  (5)  NBC;  Petry;  456,100 
+■  WMIN-TV  (11)  ABC;  Blair;  427,000 

MISSISSIPPI 

Jackson — 

►  WJTV  (25)  CBS,  DuM;  Katz;  50.224 
»►  WLBT  (3)  NBC;  Hollingbery;  87,085 

►  WSLI-TV  (12)  ABC;  Weed;  88,650 
Meridiant — 

►  WCOC-TV  (30) 

►  WTOK-TV  (11)  ABC,  CBS,  NBC,  DuM;  Head- 

ley-Reed; 44,300 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


THE  SPOTLIGHT'S  ON 

WEHT 

IN  THE 

EVANSVILLE  MARKET 


The  Evansville, 
Indiana  Tri-State  is 
f^v^V,  :-  >• ''  isolated  from  the  continual 

'  influence  of  any  VHF  station, 

-s.       £    WEHT'S   realistic   rates   make  sense 
^"■^Nfir      out  of   a    perfect   circular  coverage 
pattern,  40  miles  in  radius. 


REPRESENTED 
Nationally  by  Regionally  by 


MEEKER  TV,  Inc. 


ADAM  YOUNG 

St.  Louis,  Mo, 


WEHT  Che.""*1  50 


(Reaches 
MORE  PEOPLE 


than  any  ONE  advertising  medium 
in  Kansas 

KTVH  blankets  96,161  square 
miles  of  the  rich  central  Kansas  mar- 
ket, with  over  50%  saturation  of 
nearly  one-half  the  population  of 
the  entire  state. 

When  you  buy  KTVH,  you  buy  a 
loyal  viewing  audience. 

See  Your  KTVH  Sa/es  Representative  Today! 


CHANNEL 

12  1 


KTVH 

HUTCHINSON  -  WICHITA 


VHF 
240,000 
WATTS 


CBS  BASIC -DU  MONT -ABC 
REPRESENTED  BY  H-R  TELEVISION,  INC. 

COVERS  CENTRAL  KANSAS 
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MISSOURI 

Cape  Girardeaut — 
KFVS-TV    (12)    CBS;    Pearson;  10/14/53-Vn- 

known 

KGMO-TV  (18),  4/16/53-Unknown 
Claytont — 

KFUO-TV  (30),  2/5/53-Unknown 
Columbia — 

►  KOMU-TV  (8)  ABC,  CBS,  NBC,  DuM;  H-R; 

43,559 
Festust — 

KACY  (14)  See  footnote  (d) 
Hannibalt  (Quincy,  111.)— 

►  KHQA-TV  (7)  CBS,  DuM;  Weed;  113,978 

►  WGEM-TV  (10)  See  Quincy,  HI. 
Jefferson  Cityt — 

Jefferson  Tv  Co.  (13)  6/10/54-Unknown 
Joplint — 

KSWM-TV  (12)  CBS;  Venard;  12/23/53-8/15/54 

Kansas  City — 

►  KCMO-TV  (5)  ABC,  DuM;  Katz;  399,555 

►  KMBC-TV  (9)  CBS;  Free  &  Peters;  399,555 

►  WDAF-TV   (4)   NBC;   Harrington,  Righter  & 

Parsons;  399,555 

Kirksvillet — 

KTVO  (3)  12/16/53-8/16/54 
St.  Joseph — 

►  KFEQ-TV  (2)  CBS,  DuM;  Headley-Reed;  102,435 
St.  Louis — 

KACY  (14)  See  Festus 
KETC  (*9)  5/7/53-July  '54 

►  KSD-TV  (5)  ABC,  CBS,  NBC;  NBC  Spot  Sis; 

643,738 

►  KSTM-TV  (36)  ABC;  H-R;  215,000 
WIL-TV   (42),  2/12/53-Unknown 

►  WTVI  (54)  See  Belleville,  HI. 
KWK-TV  (4)  4/21/54-Unknown 

Sedaliat— 

KDRO-TV  (6)  Pearson;  2/26/53-7/1/54 

Springfieldt — 

►  KTTS-TV  (10)  CBS,  DuM;  Weed;  44,676 

►  KYTV  (3)  ABC.  NBC;  Hollingbery;  46,080 

MONTANA 

Billingsf — 

►  KOOK-TV  (2)  ABC.  CBS,  DuM;  Headley-Reed; 


10,500 


Buttet— 

►  KOPR-TV  (4)  CBS,  ABC;  Hollingbery;  7,000 

►  KXLF-TV  (6).    No  estimate  given. 
Great  Fallst— 

►  KFBB-TV  (5)  CBS,  DuM;  Headley-Reed;  6,500 
Missoulat — 

KGVO-TV  (13)  CBS;  Gill-Perna;  3/11/53-7/1/54 
NEBRASKA 

Holdrege  (Kearney) — 

►  KHOL-TV  (13)  CBS,  DuM;  Meeker;  33,000 
Lincoln — 

KFOR-TV  (10)  See  footnote  (d) 

►  KOLN-TV  (12)  ABC,  CBS.  DuM;  Avery-Kno- 

del;  84,760 

Omaha — 

►  KMTV  (3)  ABC,  CBS,  DuM;  Petry;  283,150 

►  WOW-TV  (6)  DuM.  NBC;  Blair;  245,038 

NEVADA 

Hendersonf — 
Southwestern   Publishing   Co.    (2)  6/7/54-Un- 
known 
Las  Vegast — 

►  KLAS-TV  (8)  ABC,  CBS,  NBC,  DuM;  Weed; 

14,925 

Renot — 

►  KZTV  (8)  ABC,  CBS,  NBC,  DuM;  Pearson; 

13,623 

NEW  HAMPSHIRE 

Keenet — 

WKNE-TV  (45),  4/22/53-Unknown 
Manchesterf — 

►  WMUR-TV  (9)  ABC,  DuM;  Weed;  220,000 
Mt.  Washingtont — 

WMTW  (8)  See  Poland,  Me. 

NEW  JERSEY 

Asbury  Parkt — 

►  WRTV  (58)  107,000 
Atlantic  City— 

WFPG-TV  (46)  see  footnote  (d) 
WOCN  (52),  1/8/53-Vnknown 
Camdent — 
WKDN-TV  (17),  1/28/54-Unknown 

Newark  (New  York  City) — 

►  WATV  (13)  Weed;  4.150,000 

New  Brunswickt — 

WTLV  (*19),  12/4/52-Unknown 

NEW  MEXICO 

Albuquer  qu  ef — 

►  KGGM-TV  (13)  CBS;  Weed;  43.797 

►  KOAT-TV  (7)  ABC;  Hollingbery;  40.000 

►  KOB-TV  (4)  NBC,  DuM;  Branham;  43.797 

Roswellt — 

►  KSWS-TV  (8)  ABC,  CBS,  NBC.  DuM;  Meeker; 

21,118 

NEW  YORK 

Albany  (Schenectady,  Troy) — 
WPTR-TV  (23)  6/10/53-Unknown 

►  WROW-TV    (41)    ABC,   CBS,   DuM;  Boiling; 

82,000 

WTVZ  (*17),  7/24/52-Unknown 
Binghamton — 

»►  WNBF-TV  (12)  ABC,  CBS.  NBC,  DuM;  Boi- 
ling; 278,733 
WQTV  (*46),  8/14/52-Unknown 

Bloomingdalet  (Lake  Placid) — 

WIRI  (5)  12/2/53-Summer  '54 
Buffalo — 

►  WBEN-TV  (4)  ABC,  CBS,  DuM;  Harrington, 

Righter  &  Parsons;  403,210.  See  footnote  (a). 

►  WBUF-TV  (17)  ABC,  CBS,  NBC,  DuM;  H-R; 

135,000 

WTVF  (*23)  7/24/52-UnTcnot/m 
WGR-TV  (2)  NBC;  Headley-Reed;  4/7/54-Aug. 
'54 

Carthaget  (Water town) — 

WCNY-TV  (7)  ABC,  CBS;  Weed;  3/3/54-Sept. 
•54 

Elmira — 

WECT  (18)  See  footnote  (d) 

►  WTVE  (24)  ABC,  CBS,  DuM;  Forjoe;  31,000 

Ithacat — 

WHCU-TV  (20)  CBS;  1/8/53-November  '54 
WIET   (*14),  1/8/53-Unknown 

Kingston — 

►  WKNY-TV  (66)  ABC,  CBS,  NBC,  DuM;  Meeker 

New  York — 

►  WABC-TV  (7)  ABC;  Petry;  4,150,000 

►  WABD  (5)  DuM;  Avery-Knodel;  4,150,000 


►  WATV  (13)  See  Newark,  N.  J. 

►  WCBS-TV  (2)  CBS;  CBS  Spot  Sis.;  4,150,000 

►  WNBT  (4)  NBC;  NBC  Spot  Sis.;  4,150,000 

►  WOR-TV    (9)   WOR;   WOR-TV  Sis.;  4,150,00 

►  WPLX  (11)  Free  &  Peters;  4,150,000 
WGTV  (*25),  8/14/52-Vnknown 
WNYC-TV  (31)  5/12/54-Vnknoum 

Rochester — 

WCBF-TV   (15),  6/10/53-Unknown 

►  WHAM- TV  (6)  NBC;  Hollingbery;  210,000 

►  WHEC-TV  (10)  ABC,  CBS;  Everett-McKinney 

210,000  * 
WRNY-TV  (27;,  4/2/53-Unknown 
WROH  (*21),  7/24/52-Unknown 

►  WVET-TV  (10)  ABC,  CBS;  Boiling;  210,000 
Schenectady  (Albany,  Troy) — 

►  WRGB  (6)  ABC,  CBS,  NBC,  DuM;  NBC  Spc 

Sis.;  302,250 

►  WTRI  (35)  CBS;  Headley-Reed;  85,050 
Syracuse — 

►  WHEN-TV  (8)  ABC,  CBS,  DuM;  Katz;  345,000 
WHTV  (*43),  9/18/52-Unknown 

►  WSYR-TV  (3)  NBC;  Headley-Reed;  345,000 
Utica— 

WFRB  (19),  7/1/53-Vnknown 

►  WKTV  (13)   ABC,  CBS,  NBC,  DuM;  Cooke 

141,000 

NORTH  CAROLINA 

Ashevillet — 

►  WISE-TV  (62)  ABC,  CBS,  NBC,  DuM;  Boiling 

22,525 

WLOS-TV  (13)  Venard;  12/9/53-Aug.  '54 

Chapel  Hillt— 

WUNC-TV  (*4),  9/30/53-September  '54 
Charlotte — 

►  WAYS-TV    (36)    ABC,   NBC,   DuM;  Boiling 

45.000 

►  WBTV  (3)  CBS,  NBC,  DuM;  CBS  Spot  Sis. 

403,930 

Durhamt — 

WTVD  (11)  ABC,  NBC;  Headley-Reed;  1/21/54 
9/1/54 

Fayettevillet — 

WFLB-TV  (18)  4/13/54-Unknown 
Gastoniat — 

WNSC-TV  (48)  4/7/54-Summer  '54 
Greensboro — 

WCOG-TV   (57)   ABC;   Boiling;  U/20/52-Un 
known 

►  WFMY-TV  (2)  ABC,  CBS,  DuM;  Harrington 

Righter  &  Parsons;  228,006 
Greenville — 

►  WNCT  (9)  ABC,  CBS,  NBC,  DuM;  Pearson 

57,032 
Raleigh — 

►WNAO-TV  (28)  ABC,  CBS.  NBC.  DuM;  Avery 

Knodel;  61,410 
Wilmington  t — 

►  WMFD-TV  (6)  NBC;  Weed;  25,934 
WTHT  (3)  2/ 17/54- Aug.  '54 

Winston-Salem — 

►  WSJS-TV  (12)  NBC;  Headley-Reed;  202,954 

►  WTOB-TV  (26)  ABC,  DuM;  H-R;  51,300 
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Bismarckf — 

►  KFYR-TV  (5)  CBS,  NBC,  DuM;  Blair;  6,12f 
Fargo  t — 

►  WD  AY-TV  (6)  ABC,  CBS.  NBC,  DuM;  Free  * 

Peters;  42.260 
Grand  Forkst — 

KNOX-TV  (10)  3/10/54-Unknown 
Minott — 

►  KCJB-TV  (13)  ABC,  CBS,  NBC,  DuM;  Weed 

22,000 
Valley  Cityt— 
KXJB-TV  (4)  CBS;  Weed;  8/5/53-7/19/54 

OHIO 

Akron — 

►  WAKR-TV  (49)  ABC;  Weed;  148,710 
Ashtabulat — 

►  WICA-TV  (15)  20,000 
Cincinnati — 

WCET  (*48)  12/2/53-9/1/54 

►  WCPO-TV  (9)  ABC,  DuM;  Branham;  490,000 

►  WKRC-TV  (12)  CBS;  Katz;  490,000 

►  WLWT  (5)  NBC  WLW  Sis.;  490,000 
WQXN-TV  (54)  Forjoe;  5/14/53-October  '54 

Cleveland — 
WERE-TV  (65),  6/18/53-Unknown 

►  WEWS  (5)  CBS;  Branham;  1,031,400 

►  WNBK  (3)  NBC;  NBC  Spot  Sis.;  883,980 

►  WXEL  (8)  ABC,  CBS,  DuM;  Katz;  823,629 
WHK-TV  (19)  11/25/53-Unknown 

Columbus — 

►  WBNS-TV  (10)  CBS;  Blair;  307,000 

►  WLWC  (4)  NBC;  WLW  Sis.;  307,000 
WOSU-TV    (*34),  4/22/53-Unknown 

►  WTVN  (6)  ABC,  DuM;  Katz;  381,451 

Broadcasting   •  Telecastinc 


i 


::: 


Dayton — 

WHIO-TV  (7)  ABC,  CBS,  DuM;  Hollingbery; 
637.330 

WIFE  (22)  See  footnote  (d) 
►  WLWD  (2)  NBC;  WLW  Sis;  320,000 
fflyriat — 

WEOL-TV  (31)  2/11/54-Fall  '54 
lima — 

WIMA-TV  (5)  Weed;  12/4/52-Summer  '54 
-WLOK-TV  (73)  NBC;  H-R;  57,234 
:Iansfieldt — 

Fergum  Theatres  Inc.  (36)  6/3/54-Unknovm 
iJassillont — 

WMAC-TV  (23)  Petty;  9/4/52-Unknown 
!!'.teubenville — 

-WSTV-TV  (9)  CBS;  Avery-Knodel;  1,083,900 
Toledo — 

l-WSPD-TV  (13)  ABC,  CBS,  NBC.  DuM;  Katz: 

283,159 
roungstown — 

i*  WFMJ-TV  (21)  NBC;  Headley-Reed;  115,000 
-  WKBN-TV    (27)   ABC,   CBS,   DuM;  Raymer; 

131,838 
'ianesville — 

-WHIZ-TV  (50)  ABC,  CBS,  NBC.  DuM;  Pear- 
son; 35,000 

OKLAHOMA 

Idat— 

•  KTEN  (10)  ABC;  Venard 
xdmoret — 

:  KVSO-TV  (12)  5/12/54-Unknown 

tfiidt — 

;  KGEO-TV  (5)  ABC;  Pearson;  12/16/53-7/1/54 
■  awtont — 

i  KSWO-TV  (7)  DuM;  Everett-McKinney;  47,485 

[iamit — 

-  KMIV  (58),  4/22/53-Unknown 
luskogeet — 

KTVX  (8)  4/7/54-Unknown 

klahoma  City — 

KMPT  (19)  DuM;  Boiling;  98,267 
KTVQ  (25)  ABC,  NBC;  H-R;  113,208 
KWTV  (9)  CBS,  DuM;  Avery-Knodel;  256,102 
WKY-TV  (4)  ABC,  NBC;  Katz;  267.159 
KETA  (*13)  12/2/53-Unknown 
iiilsa — 

KCEB  (23)  NBC,  DuM;  Boiling;  80,285 

KOTV  (6)  ABC,  CBS,  NBC,  DuM;  Petry;  229,100 

KSPG  (17;  2/4/54-Unknown 

I '"i Central  Plains  Enterprises  Inc.  (2)  Initial  Deci- 
sion  6/8/54 

OREGON 
jgene — 

KVAL-TV  (13)  ABC,  NBC,  DuM;  Hollingbery; 

13,000 
edford — 

KBES-TV  (5)  ABC,  CBS,  NBC.  DuM;  Blair 
jrtland — 

KOIN-TV  (6)  ABC,  CBS;  Avery-Knodel;  182,283 
KPTV  (27)  ABC,  NBC,  DuM;  NBC  Spot  Sis.; 

177,383 

Oregon  Tv  Inc.  (12),  Initial  Decision  11/10/53 
.lemt— 

KSLM-TV  (3),  9/30/53-Unknown 
PENNSYLVANIA 

lentownt — 

WFMZ-TV    (67)    Avery-Knodel;  7/16/53-Sum- 
mer  '54 

WQCY  (39)  Weed;  8/12/53— Unknown 
toona — 

WEBG-TV  (10)  ABC,  CBS.  NBC,  DuM;  H-R; 

428,774 
thlehem — 

WLEV-TV  (51)  NBC;  Meeker,  74,803 
lambersburgt — 

WCHA-TV  (46)  CBS,  DuM;  Forjoe;  15,500 

ston — 

WGL.V  (57)  ABC,  DuM;  Headley-Reed;  75,410 

de— 

WICU  (12)  ABC,  NBC,  DuM;  Petry;  208.500 

WSEE  (35)  CBS;  Avery-Knodel;  19,621 
WLEU-TV  (66)  12/31/53-Unknown 
rrisburg — 

WCMB-TV  (27)  Cooke;  7/24/53-8/1/54 
VHP-TV  (55)  CBS;  Boiling;  118,150 
*TPA  (71)  NBC;  Headley-Reed;  118.150 

zletont — 

VAZL-TV  (63)  Meeker;  12/18/52-Unknown 

mstown — 

WARD-TV  (56)  Weed 

WJAC-TV  (6)  CBS,  NBC,  DuM;  Katz;  769,656 
n  °cistcr 

iVGAL-TV  (8)  ABC,  CBS,  NBC,  DuM;  Meeker; 

297,652 

VWLA  (21)  Venard;  5/7/53-Fall  '54 
banont — 

AXBR-TV  (15)  Burn-Smith;  149,329 
■w  Castlet— 

'VKST-TV     (45)     DuM;  Everett-McKinney; 
139.578 


Philadelphia — 

►  WCAU-TV  (10)  CBS;  CBS  Spot  Sis;  1.609.667 

►  WFIL-TV  (6)  ABC,  DuM;  Katz;  1,833,160 
WIBG-TV  (23),  10/21/53-Unknown 

►  WPTZ  (3)  NBC;  Free  &  Peters;  1,767,042 

Pittsburgh — 

►  WDTV  (2)  ABC,  CBS,  NBC,  DuM;  DuM  Spot 

Sis.;  1,119,210 

►  WENS  (16)  ABC,  CBS;  Petry;  307,149 

►  WKJF-TV  (53)  CBS,  NBC,  DuM;  Weed;  300,000 

►  WQED  (*13) 

WTVQ  (47)  Headley-Reed;  12/23/52-Unknown 

Reading — 

►WEEU-TV    (33)    ABC,    NBC;  Headley-Reed; 
54,206 

►  WHUM-TV  (61)  CBS;  H-R;  175,000 
Scranton — 

►  WARM-TV  (16)  ABC;  Hollingbery;  153,000 

►  WGBI-TV  (22)  CBS;  Blair;  155,000 

►  WTVU  (73)  Everett-McKinney;  150.424 
Sharont — 

WSHA  (39)  1/27/54-Unknown 
Wilkes-Barre — 

►  WBRE-TV  (28)  NBC;  Headley-Reed;  160,000 

►  WILK-TV    (34)    ABC,    DuM;  Avery-Knodel; 

173,000 

Williamsportt — 
WRAK-TV    (36)    Everett-McKinney;  11/13/52- 
Summer  '54 

York— 

►  WNOW-TV  (49)  DuM;  Forjoe;  72,000 

►  WSBA-TV  (43)  ABC;  Young;  76.100 

RHODE  ISLAND 

Providence — 

►  WJAR-TV  (10)  ABC,  CBS,  NBC,  DuM;  Weed; 

1,109,060 

►  WNET  (16)  ABC,  CBS,  DuM;  Raymer;  34,100 
WPRO-TV  (12)  Blair;  9/2/53-Unknown  (grant- 
ed STA  Sept.  23) 

SOUTH  CAROLINA 

Aikent — 

WAKN-TV  (54)  10/21/53-Unknown 
Anderson — 

►  WAIM-TV  (40)  CBS;  Headley-Reed;  44,150 
Camdenf — 

WACA-TV  (15)  6/3/53-Unknown 
Charleston — 

►  WCSC-TV  (5)  ABC,  CBS,  NBC,  DuM;  Free  & 

Peters;  114,170 
W17SN-TV  (2)  NBC,  DuM;  H-R;  3/25/54-9/1/54 
Columbia — 

►  WCOS-TV  (25)  ABC;  Headley-Reed;  53,200 

►  WIS-TV  (10)  NBC;  Free  &  Peters;  102,572 

►  WNOK-TV  (67)  CBS,  DuM;  Raymer;  48,774 

Florencet — 

WBTW  (8)  CBS;  11/25/53-Sept.  '54 

Greenville — 

►  WFBC-TV  (4)  NBC;  Weed;  277,662 

►  WGVL  (23)  ABC,  DuM;  H-R;  75,300 
Spartanburgt — 

WSPA-TV    (7)    CBS;    Hollingbery;  11/25/53- 

Aug.  '54 

SOUTH  DAKOTA 

Rapid  Cityt — 

KTLV  (7)  2/24/54-Unknown 
Sioux  Fallst — 

►  KELO-TV  (11)  ABC,  NBC;  Raymer;  67,572 

TENNESSEE 

Chattanooga — 

►  WDEF-TV  (12)  ABC,  CBS,  NBC,  DuM;  Bran- 

ham;  90,000 

Jacksont — 

WDXI-TV  (9;  Burn-Smith;  12/2/53-Aug.  '54 
Johnson  City — 

►  WJHL-TV  (11)  ABC,  CBS,  NBC,  DuM;  Pear- 

son; 68,917 

Knoxville — 

►  WATE  (6)  ABC,  NBC;  Avery-Knodel;  78,626 

►  WTSK  (26)  CBS,  DuM;  Pearson;  65,500 
Memphis — 

►  WHBQ-TV  (13)  ABC,  CBS,  DuM;  Blair;  283.350 

►  WMCT  (5)  ABC,  NBC,  DuM;  Branham;  283,350 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


EVEN  NELSON  WATCHES 


WHEN 


anxious  eyes  on  the  English 
nnel  anymore  —  it's  as  dull 
as  a  millstream  compared  to  the 
excitement  on  Channel  8. 


The  Battle  of  Trafalgar  was 
nothing  compared  to  the 
daily  battle  over  who  gets 
the  best  seat  in  the  living 
room.  But  WHEN-TV  is  the 
great  peace- maker,  and 
Nelson,  N.  Y.,  is  just  one  of 
more  than  250  upstate 
communities  who  are  happy 
about  the  treaty  terms  be- 
Wl  cause  everyone  gets  what 
he  wants  on  Channel  8. 

Trade  barriers  are  down 
too,  thanks  to  the  warming 
influence  of  WHEN-TV,  so 
if  you're  interested  in 
profitable  trade  deals  with 
the  people  of  Nelson  and 
their  214  million  neighbors, 
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Nashville — 

►  WSIX-TV  (8)  CBS;  Hollingbery;  190,368 

►  WSM-TV  (4)  NBC,  DuM;  Petry;  190,368 
Old  Hickory  (Nashville)— 

WL  AC-TV  (5)  Katz;  8/5/53-6/27/54 
TEXAS 

Abilenet — 

►  KRBC-TV  (9)  ABC,  NBC,  DuM;  Pearson;  32,073 
Amarillo— 

>■  KFDA-TV  (10)  ABC,  CBS;  Branham;  50,336 

►  KGNC-TV  (4)  NBC,  DuM;  Katz;  50,336 
KLYN-TV  (7)  12/11/53-Unknown 

Austin — 

►  KTBC-TV  (7)  ABC,  CBS,  NBC,  DuM;  Raymer; 

70,312 

Beaumontt — 

►  KBMT  (31)  Forjoe 

KTRM-TV  (6)  Initial  Decision  7/22/53 

Big  Spring!— 

Big  Spring  Bcstg.  Co.  (4)  Initial  Decision  6/11/54 
Corpus  Christi! — 
KVDO  (22)  Young;  1/6/53-6/20/54  (granted  STA 
May  7) 

KTLG  (43)  12/9/53-Unknown 
Dallas — 
KDTX  (23)  1/15/53-Unknown 
KhIF-TV  (29)  2/12/53-8/1/54 

►  KRLD-TV  (4)  CBS;  Branham;  383,721 

►  WFAA-TV  (8)  ABC,  NBC,  DuM;  Petry;  337,000 
El  Paso — 

►  KROD-TV   (4)   ABC,  CBS.  DuM;  Branham; 

52,422 

►  KTSM-TV  (9)  NBC;  Hollingbery;  41,229 
KELP- TV  (13;  Forjo*;  3/li/54-S*pt.  'M 

Ft.  Worth— 

►  WBAP-TV   (5)   ABC,  NBC;  Free  &  Peters; 

374,600 
Galveston — 

►  KGUL-TV  (11)  ABC,  CBS,  DuM;  CBS  Spot  Sis.; 

276,000 

Harlingent  (Brownsville,  McAllen,  Weslaco) — 

►  KGBT-TV  (4)  ABC,  CBS,  DuM;  Pearson;  34,727 
Houston — 

►  KNUZ-TV  (39)  DuM;  Forjoe;  81,651 

►  KPRC-TV  (2)  NBC;  Petry;  344,000 
KTVP  (23)  1/8/53-Unknown 

►  KUHT  (»8)  281.500 
KXYZ-TV  (29)  6/18/53-Unknown 
KThJ  (13),  2/23/54-Unknown 

Longviewt — 

►  KTVE  (32)  Forjoe;  22,131 
Lubbockf — 

>■  KCBD-TV  (11)  ABC.  NBC;  Pearson;  54,896 

►  KDUB-TV    (13)    CBS,    DuM;  Avery-Knodel; 

54,896 

KFYO-TV  (5)  Katz;  5/7/53-Unknown 

Midland — 

►  KMID-TV  (2)  ABC.  CBS,  NBC,  DuM;  Venard; 

33,000 
San  Angelo — 

►  KTXL-TV  (8)  CBS;  Venard;  28,035 
San  Antonio — 

KALA  (35)  3/26/53-Unknown 

►  KGBS-TV  (5)  ABC,  CBS,  DuM;  Katz;  195,233 

►  WOAI-TV  (4)  NBC;  Petry;  193,778 
KCOR-TV  (41)  O'Connell;  5/12/54-11/1/54 

Sweetwater! — 
KPAR-TV  (12)  CBS;  Avery-Knodel;  8/26/53- 

Unknown 

Temple — 

►  KCEN-TV  (6)  NBC;  Hollingbery;  78,115 
Texarkana  (also  Texarkana,  Ark.) — 

►  KCMC-TV  (6)  ABC,  CBS,  DuM;  Venard;  81,124 
Tyler!— 

►  KETX  (19)  CBS.  NBC.  DuM;  Pearson;  28.405 

KLTV  (7)  1/27/54-9/1/54 
Victoriat — 
KNAL  (19)  Best;  3/26/53-Unknown 


HOWARD  E.  STARK 


=     kq  EAST  58tx 


STREET 


§=     NEW  YORK 


22.  N.  Y- 
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Wacot — 

►  KANG-TV  (34)  ABC;  Pearson;  36,860 
Weslacof  (Brownsville,  Harlingen,  McAllen) — 

►  KRGV-TV  (5)  NBC;  Raymer 
Wichita  Falls— 

►  KFDX-TV  (3)  ABC,  NBC;  Raymer;  67,003 

►  KWFT-TV  (6)  CBS,  DuM;  Blair;  85,300 

UTAH 

Provof — 

KOVO-TV  (11)  12/2/53-Unknown 
Salt  Lake  City— 

►  KDYL-TV  (4)  NBC;  Blair;  162,600^ 

►  KSL-TV  (5)  ABC,  CBS,  DuM;  CBS  Spot  Sis.; 

162,600 

KUTV  (2)  ABC;  Hollingbery;  3/26/53-8/1/54 
VERMONT 

Montpelierf — 

WMVT  (3)  CBS;  Weed;  3/12/54-9/6/54 
VIRGINIA 

Danville!— 

►  WBTM-TV  (24)  ABC;  Hollingbery;  21,500 
Hampton  (Norfolk) — 

►  WVEC-TV  (15)  NBC;  Rambeau;  100,300 
Harrisonburgf — 

►  WSVA-TV  (3)  ABC,  CBS,  NBC,  DuM;  Devney; 

84,328 

Lynchburg — 

►  WLVA-TV  (13)  ABC,  CBS,  DuM;  Hollingbery; 

113,440 

Newport  News — 

WACH-TV  (33)  See  footnot*  (4) 

Norfolk— 

►  WTAR-TV  (3)  ABC,  CBS,  DuM;  Petry;  319,564 

►  WTOV-TV  (27)  ABC,  DuM;  Forjoe;  105,200 

►  WVEC-TV  (15)  See  Hampton 
Petersburg! — 

Southside  Virginia  Telecasting  Corp.  (8)  Initial 
Decision  5/25/54 
Richmond — 
WOTV  (29)  12/2/53-Unknown 

►  WTVR  (6)  NBC;  Blair;  450,144 
Roanoke — 

►  WSLS-TV  (10)  ABC.  CBS,  NBC;  Avery-Knodel; 

261,893 

WASHINGTON 

Bellinghamf — 

►  KVOS-TV  (12)  DuM;  Forjoe;  68,216 
Seattle— 

►  KING-TV  (5)  ABC;  Blair;  351,100 

►  KOMO-TV  (4)  NBC;  Hollingbery;  351,100 
KCTS  (*9)  12/23/53-12/1/54 

KCTL  (20)  4/7/54-Unknown 
Spokane — 

►  KHQ-TV  (6)  ABC,  NBC;  Katz;  71,557 

►  KXLY-TV    (4)    CBS,    DuM;  Avery-Knodel; 

76,760 

Louis  Wasmer  (2)  3/18/54-Sept.  '54 
Tacoma — 

►  KMO-TV  (3)  Branham;  351,100 

►  KTNT-TV  (11)  CBS,  DuM;  Weed;  351,100 
Vancouver! — 

KVAN-TV  (21)  Boiling;  9/25/53-Unknown 
Yakima — 

►  KIMA-TV  (29)  ABC.  CBS,  NBC,  DuM;  Weed; 

23,975 

WEST  VIRGINIA 

Charleston! — 

►  WKNA-TV  (49)  ABC.  DuM;  Weed;  36,100 

WCHS-TV  (8)  CBS;  Branham;  2/11/54-8/1/54 
Clarksburg! — 
WBLK-TV  (12)  Branham;  2/17/54-9/1/54 

Fairmont! — 

*►  WJPB-TV  (35)  ABC,  NBC,  DuM;  Gill-Perna; 

34,500 
Huntington — 

►  WSAZ-TV  (3)  ABC,  NBC.  DuM;  Katz;  411,792 
Oak  Hill  (Beckley)!— 

Robert  R.  Thomas  Jr.  (4)  6/2/54-Unknown 
Parkersburg! — 

►  WTAP  (15)  ABC,  DuM;  Forjoe;  28,200 
Wheeling — 

WLTV  (51)  2/11/53-Unknovm 

►  WTRF-TV  (7)  ABC,  NBC;  Hollingbery;  267,701 

WISCONSIN 

Eau  Claire! — 

►  WEATJ-TV  (13)  ABC.  NBC,  DuM;  Hollingbery: 

55,700 
Green  Bay — 

►  WBAY-TV  (2)  ABC,  CBS.  NBC,  DuM;  Weed; 

191,293 

WFRV-TV  (5)  3/10/54-Unknown 
La  Crosse! — 
WKBT  (t)  CBS,  NBC.  DuM;  Raynwr;  10/28/33- 

8/1/54 


WTLB  (38)  12/16/53-Unknown 
Madison — 

►  WHA-TV  (*21) 

►  WKOW-TV  (27)  CBS;  Headley-Reed;  50,000 

►  WMTV  (33)  ABC,  DuM;  Meeker;  44,800 

Marinette! — 

WMBV-TV  (11)  NBC;  George  Clark;  11/18/53. 
August  '54 
Milwaukee — 

WCAN-TV  (25)  CBS;  Rosenman;  352,760 

►  WOKY-TV  (19)  ABC,  DuM;  Gill-Perna;  297.50( 

►  WTMJ-TV  (4)  ABC,  NBC,  DuM;  Harrington 

Righter  &  Parsons;  675,358 
Milwaukee  Area  Telecasting  Corp.  (12)  6/11/54 
Unknown 
Neenah! — 

►  WNAM-TV  (42)  George  Clark 
Superior!  (Duluth,  Minn.) — 

►  KDAL-TV  (3).  See  Duluth.  Minn. 

►  WDSM-TV  (6)  CBS,  DuM;  Free  &  Peters:  48,70( 
Wausau! — 

WOSA-TV  (16)  Rambeau;  2/10/54-7/1/54 
Wisconsin  Valley  Tv  Corp.  (7)  5/12/54-Unknowr, 

WYOMING 

Casper! — 

KSPR-TV  (2)  5/14/53-Unknown 
Cheyenne! — 

►  KFBC-TV  (5)  CBS,  NBC;  Hollingbery 

ALASKA 

Anchorage! — 

►  KFIA  (2)  ABC,  CBS;  Weed;  9,000 

►  KTVA  (11)  NBC,  DuM;  Feltis;  8,000 
Fairbanks! — 

KFIF  (2)  ABC,  CBS;  7/1/53-Vnknown 


i 


HAWAII 

Honolulu! — 

►  KGMB-TV  (9)  CBS;  Free  &  Peters;  56,000 

►  KONA  (11)  DuM,  NBC;  NBC  Spot  Sis.;  56,000 

►  KULA-TV  (4)  ABC;  Headley-Reed;  56,000 

PUERTO  RICO 

San  Juan! — 

►  WAPA-TV  (4)   ABC,  NBC,  DuM;  Caribbean 

Networks 

►  WKAQ-TV  (2)  CBS;  Inter-American;  24,000 

CANADA 

Hamilton!— 

►  CHCH-TV  (10) 
Kitchener! — 

►  CKCO-TV  (13)  50,000 
London! — 

►  CFPL-TV  (10)  CBS;  35,000 
Montreal — 

►  CBFT  (2)  201,433 

►  CBMT  (6)  201,433 
Ottawa — 

►  CBOT  (4)  10,100 
St.  John,  N.  B.— 

►  CHSJ-TV  (4)  CBS 
Sudbury! — 

►  CKSO-TV  (5)  ABC,  CBS,  NBC;  All-Canada 

7,326 
Toronto — 

►  CBLT  (9)  222,500 
Vancouver — 

►  CBUT  (2)  CBS 
Winnipeg! — 

►  CBWT 

MEXICO 

Juarez!  (El  Paso,  Tex.) — 

►  XEJ-TV  (5)  National  Time  Sales 
Tijuana!  (San  Diego) — 

►  XETV  (6)  Weed;  241,000 


Total  stations  on  air  in  U.  S.  and  possessions: 
382;  total  cities  with  stations  on  air:  254.  Both 
totals  include  XEJ-TV  Juarez  and  XETV  (TV) 
Tijuana,  Mexico,  as  well  as  educational  outlets 
that  are  operating.  Total  sets  in  use  30,625,920. 
*  Indicates  educational  stations, 
t  Cities  NOT  interconnected  with  AT&T. 

(a)  Figure  does  not  include  309,309  sets  which 
WBEN-TV  Buffalo  reports  it  serves  in  Canada 

(b)  Number  of  sets  not  currently  reported  bj 
WHAS-TV  Louisville,  Ky.  Last  report  was  205,- 
544  on  July  10,  1952. 

(c)  President  Gilmore  N.  Nunn  announced  tha< 
construction  of  WLAP-TV  has  been  temporarilj 
suspended  [B«T,  Feb.  22].  CP  has  not  been  sur- 
rendered. 

(d)  The  following  stations  have  suspended  regulai 
operations,  but  have  not  turned  in  CP's:  KDZA- 
TV  Pueblo,  Colo.;  WKLO-TV  Louisville,  Ky.; 
KFAZ  (TV)  Monroe,  La.;  WBKZ  (TV)  Battle 
Creek,  Mich.;  WTAC-TV  Flint,  Mich.;  KACS 
(TV)  Festus,  Mo.;  KFOR-TV  Lincoln,  Neb.; 
WFPG-TV  Atlantic  City,  N.  J.;  WECT  (TV; 
Elmira,  N.  Y.;  WIFE  (TV)  Dayton,  Ohio;  WACH- 
TV  Newport  News,  Va. 
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Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 
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UPCOMING 


JUNE 

June  20-23:  Advertising  Federation  of  America, 
Hotel  Statler.  Boston. 

June  21:  Hearing  on  Langer  bill  (S  3294)  to  bar 
alcoholic  beverage  advertising  in  interstate 
commerce,  Senate  Business  &  Consumer  Inter- 
ests Subcommittee. 

I  June  21 :  NARTB  TV  Code  Review  Board,  NARTB 
Headquarters,  Washington. 
June  21- July  31:  National  Tv  Institute,  Pasadena 
(Calif.)  Community  Playhouse. 

June  21 -Aug.  17:  Radio-tv  institute,  co-conducted 
by  KNBC  and  KPIX  (TV)  San  Francisco,  Stan- 
ford U.,  Palo  Alto,  Calif. 

June  22:  Colorado  Broadcasters  Assn.,  Broad- 
moor Hotel,  Colorado  Springs. 

June  22-23:  South  Dakota  Broadcasters  Assn., 
Marvin  Hughitt  Hotel,  Huron. 

June  22-24:  Emerson  Radio  &  Phonograph  Corp., 

distributor  convention,  The  Lido,  Lido  Beach, 

Long  Island. 
June  23:  Hearing  on  renomination  to  FCC  of  John 

C.  Doerfer,  Room  6-16,  U.  S.  Capitol,  10  a.m.; 

open. 

June  23-25:  NARTB  Combined  Boards,  NARTB 
Headquarters,  Washington. 

June  24:  Indiana  Broadcasters  Assn.,  Indianapolis 
Athletic  Club,  Indianapolis.  Daytime  Broad- 
casters Assn.  will  sponsor  a  meeting  of  all 
Indiana  daytime  stations  immediately  following. 

June  27-30:  Advertising  Assn.  of  the  West,  Hotel 

Utah,  Salt  Lake  City. 
June  28:  New  York  U.  begins  6-week  summer 

radio-tv  institute. 
June  28-30:  Newspaper  Advertising  Executives 

Assn.,  Hotel  Del  Coronado,  Coronado,  Calif. 
June  28-Aug.  6:    Summer  Institute  of  Radio  & 

Tv,  co-sponsored  by  NBC  and  Barnard  College, 

New  York. 

JULY 

July  1-2:  North  and  South  Carolina  Broadcasters 

Associations,  joint  meeting,  Ocean  Forest  Hotel, 

Myrtle  Beach,  S.  C. 
July  1-Aug.  21:  Radio-tv  institutes,  Boston  U. 
July  8-9:  Virginia  Assn.  of  Broadcasters,  Natural 

Bridge  Hotel,  Natural  Bridge. 
July  24-31 :  Radio-Tv  Workshop,  American  Baptist 

Assembly,  Green  Lake,  Wis. 

AUGUST 

Aug.  1-4:  National  Audio -Visual  Convention  & 
Trade  Show,  Conrad  Hilton  Hotel,  Chicago. 

Aug.  2-21:  Summer  Tv  Workshop,  Michigan 
State  College,  East  Lansing. 

Aug.  9  (week  of) :  International  Alliance  of 
Theatrical  Stage  Employes,  Netherlands  Plaza 
Hotel,  Cincinnati. 

SPECIAL  LISTINGS 

BMI  Program  Clinics 

June  21:  Broadmoor    Hotel,    Colorado  Springs. 
June  23:  Marvin  Hughitt  Hotel,  Huron,  S.  D. 
June  25:  Indianapolis  Athletic  Club,  Indianapolis. 


June  21: 
June  22: 
June  24: 
June  25: 
July  12: 
July  13: 
July  15: 
July  16: 
July  19: 
^July  20: 
fJuly  20: 
(July  22: 
July  23: 
July  26: 
:July  27: 
July  29: 
Aug.  9: 
Aug.  10: 
Aug.  12: 
Aug.  13: 
Aug.  16: 
Aug.  17: 
■  Aug.  19: 
Aug.  20: 
Aug.  23: 
Aug.  24: 
Aug.  26: 
Aug.  27: 
Aug.  30: 
Aug.  31: 


BAB  Clinics 

Omaha,  Neb. 
Des  Moines,  Iowa. 
Minneapolis,  Minn. 
Dakotas. 
Burlington,  Vt. 
Boston,  Mass. 
Syracuse,  N.  Y. 
New  York  City. 
Tampa,  Fla. 
Charlotte,  N.  C. 
Detroit,  Mich. 
Richmond,  Va. 
Washington,  D.  C. 
Philadelphia,  Pa. 
Pittsburgh,  Pa. 
Cleveland,  Ohio. 
Milwaukee,  Wis. 
Chicago,  111. 
Los  Angeles,  Calif. 
San  Francisco,  Calif. 
Portland,  Ore. 
Seattle,  Wash. 
Montana 
Boise,  Idaho. 
Salt  Lake  City,  Utah 
Denver,  Colo. 
Albuquerque,  N.  M. 
Wichita,  Kan. 
St.  Louis,  Mo. 
Indianapolis,  Ind. 


KSL-TV  is  now  five  years  old! 
During  the  past  five  years  we've  really 
grown.  So  has  the  vast  Intermountain  market 
we  serve.  So  have  our  ratings  and  billings. 
In  fact,  we  have  the  lion's  share,  with  73%  of  the 
average  daytime  audience  and  62%  of  the  total 
TV  spot  advertisers  using  local  facilities.* 
To  get  the  lion's  share  of  sales,  use 

KSL-TV  SALT  LAKE  CITY 

serving  39  counties  in  four  western  states 

Represented  by  CBS-TV  Spot  Sales 


*  sources  upon  request 
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Pawns,  Politics  and  Sin 

IS  THE  OLDEST  of  political  wheezes — a  devout  stand  against 
sin — being  used  in  this  election  year,  with  radio  and  television 
ensnared  as  the  innocent  victims? 

We  may  be  wrong,  but  that's  the  way  it  looks  from  here. 
We're  not  given  to  partisan  politics.  The  Democrats  tried  the 
same  thing  four  years  ago,  when  they  controlled  the  Congress. 
Today  it  appears  the  Republicans,  harassed  by  a  split  in  ranks  pro- 
voked by  McCarthy,  have  taken  to  the  same  sort  of  Machiavellian 
scheme,  to  prove  to  the  voters  next  November  that  the  GOP  wants 
to  ferret  out  the  racketeers  and  the  gamblers,  but  that  the  Demo- 
crats thwarted  them. 

To  us,  it's  a  plague  on  both  their  political  houses.  The  broad- 
cast media  are  caught  in  the  whiplash  only  because  they  happen  to 
provide  the  easy  legislative  way.  (Maybe,  too,  it's  because  the 
newspapers  know  how  to  fight  back  but  the  broadcasters  are  slower 
on  the  uptake.) 

The  vehicles  are  the  sundry  bills  to  outlaw  alcoholic  beverage 
advertising  and  the  bill  (S  3542)  to  ban  broadcasting  of  "gambling 
information"  of  sporting  events  on  which  we  discoursed  in  this  space 
last  week.  The  beer,  wine  and  liquor  measures  are  old  hat,  having 
been  introduced  at  each  session  over  the  years  by  those  advocating 
return  of  prohibition. 

But  this  year — when  all  of  the  House  and  one-third  of  the  Senate 
— are  up  for  grabs,  the  heat  is  really  on.  The  gambling  bill  was 
smuggled  into  the  Senate  by  the  Dept.  of  Justice  without  notice  to 
all  parties  vitally  affected,  and  with  a  serene  confidence  that  augurs 
swift  Senate  committee  action  with  all  Republicans,  plus  those 
normally-inclined  anti-sin  Democrats,  for  it. 

It  may  be  that  there  isn't  enough  time  left  prior  to  an  expected 
July  31  adjournment  to  get  either  of  these  discriminatory,  if  not 
illegal,  bills  through.  But  if  the  GOP-organized  Interstate  Com- 
merce Committee  can  shove  through  the  anti-gambling  bill,  and 
then  have  the  Democrats  block  it  on  the  floor,  they  can  go  into  the 
Bible  Belts  this  fall  and  lay  defeat  at  the  doorstep  of  their  political 
adversaries. 

The  anti-alcohol  advertising  bill  might  be  railroaded  through  the 
House,  where  hearings  have  been  held  (they  come  up  in  Senate 
committee  this  week),  only  to  be  blocked  on  the  calendar.  Another 
political  talking-point  to  be  used  in  cajoling  anti-sin  voters. 

Because  all  alcoholic  beverage  advertising  would  be  banned,  the 
threat  there  isn't  as  great.  The  space  boys  have  had  their  inning 
along  with  the  time  sellers.  But  the  gambling  bill  is  directed  exclu- 
sively against  the  broadcast  media,  depriving  them  of  the  right  to 
use  their  virtue  as  instantaneous  news  disseminators.  They  would 
be  required  to  invoke  a  one  hour  lag  before  broadcasting  horse  or 
dog  race  results,  while  the  printed  media  could  go  to  press  at  will. 

Nothing  may  come  of  either  assault,  now  that  word  is  out  and 
the  aggrieved  groups  can  organize  their  resistance.  But  it  is  de- 
meaning, if  not  insulting,  to  the  broadcast  media  to  be  used  as 
political  pawns,  particularly  when  the  threat  is  so  great  as  to 
endanger  their  very  freedom. 

Off  the  Reservations 

THE  QUESTIONS  which  FCC  Comr.  Lee  raised  last  week  in 
speaking  of  educational  television  have  been  asked  before,  but 
never  so  pointedly  by  an  influential  government  official.  Now  that 
Mr.  Lee  has  dared  to  risk  the  criticism  which  some  of  his  cowed 
colleagues  have  done  their  best  to  avoid,  there  is  hope  that  the 
Commission  may  muster  the  nerve  to  review  its  work  in  this  field. 

If  there  is  a  scarcity  of  vhf  channels,  as  everyone  admits,  and 
if  educational  tv  development  has  fallen  hopelessly  behind  the 
educators'  expectations,  as  can  be  proved,  the  Commission  can 
no  longer  postpone  consideration  of  the  causes  and  effects  of  its 
reservation  of  251  channels  for  non-commercial,  educational  tv. 

The  causes  already  are  well  known.  In  essence  they  resided  in 
the  good  intentions  of  professional  educators  and  the  exploitation 
of  educators'  hopes  for  political  gain. 

The  effects  are  equally  apparent,  but  it  remained  for  Mr.  Lee 
to  summarize  them  explicitly.  They  boil  down  to  these:  The  scarcity 
of  vhf  channels  for  commercial  use  was  at  least  partly  created  by 
the  educational  reservations;  only  six  educational  stations  are  on 
the  air  and  some  of  them  are  in  financial  trouble;  only  five  others 
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have  submitted  target  dates  and  those  are  tentative;  no  applica 
tions  have  been  made  for  more  than  80%  of  the  reserved  channel: 

Recent  developments  at  two  of  the  operating  educational  station 
make  it  the  more  plain  that  it  is  difficult  indeed  to  support  t 
operations  on  dreams. 

On  the  first  anniversary  of  KUHT  (TV)  Houston,  the  firs 
educational  outlet  to  go  on  the  air,  the  station's  manager  reports 
that  he  had  insufficient  funds  to  program  more  than  40  hours 
week,  which  he  admitted  was  an  "uneconomical  use  of  more  tha 
$300,000  worth  of  equipment"  [B*T,  May  17]. 

A  fortnight  ago  Capt.  Allan  Hancock,  supporter  of  KTHE  (TV 
Los  Angeles,  the  second  educational  outlet  on  the  air,  resigne 
his  associations  with  the  station  [B*T,  June  14].  Whether  th 
money  can  be  found  to  keep  the  station  operating  is  unsettled. 

It  is  not  an  impressive  record  that  has  been  made  by  education; 
tv  in  the  two  years  since  the  FCC  ordered  the  educational  reserve 
tions,  and  there  is  no  promise  of  improvement. 

If  the  public  interest  is  truly  to  be  served,  as  the  FCC  is  charge 
to  do  by  the  law,  the  reservations  must  be  withdrawn. 

More  and  more  educational  groups  must  reach  the  conclusio 
which  the  Connecticut  State  Commission  on  Educational  Televisio 
reached — that  television  can  educate  at  less  expense  and  wit 
greater  effect  if  it  does  so  through  established  commercial  station 
The  Connecticut  report,  appearing  elsewhere  in  this  issue,  is  a  clea 
suggestion  to  the  FCC  that  further  reservation  of  education; 
channels  is  useless. 

Tennessee  Compromise 

THE  compromise  reached  last  week  between  the  Nashville  dailie 
and  two  local  broadcast  groups  may,  in  their  view,  solve 
local  problem  in  the  publishing  of  radio-tv  logs,  but  it  does  littl 
to  advance  the  general  position  of  broadcasting. 

Last  January  the  two  major  newspapers  in  Nashville  impose 
a  "service  charge"  of  $8  for  radio  logs  and  $6  for  tv.  No  Nasi 
ville  station  would  pay  the  price  until  last  week,  when  the  papei 
reduced  the  charges  to  $7.50  and  $5.50  for  radio  and  tv,  respe( 
tively,  and  WSM-AM-TV  and  WLAC  went  back  in  the  papers. 

From  the  cooperating  stations'  points  of  view,  it  may  be  wort 
the  cost  to  obtain  general  newspaper  distribution  of  their  prograi 
schedules.  Their  decision,  however,  will  not  make  it  easier  fc 
stations  elsewhere  to  resist  attempts  by  newspapers  to  charge  fc 
logs.  What  is  particularly  important  in  this  case  is  that  publishei 
throughout  the  country  were  known  to  have  been  watching  tt 
Nashville  situation.  If  the  Banner  and  Tennessean  succeed  i 
making  the  paid-log  policy  stick,  similar  efforts  may  be  expecte 
in  other  cities. 

A  general  trend  in  that  direction  may  be  avoided  only  if  statior 
unite  in  emphasizing  that  logs  are  legitimate  news  for  newspape 
readers  and  should  be  carried  as  such  by  newspapers  that  respe< 
the  wishes  of  their  readers. 
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Night-blooming  hiatus 

This  flower's  in  season  again.  It 
fascinates,  in  a  negative  way,  with 
every  petal  an  unspent  bunch  of 
bucks. 

But  it's  papier  maehe,  super- 
ficially attractive,  intrinsically 
treacherous  as  henbane,  without 
scents,  obnoxious  as  poison  ivy. 
The  immediate  effects  are  tem- 
porary, though  there  are  cases  on 
record  where  audiences  have 
never  been  recovered.  < 

Though  found  largely  in  network 
programming,  where  it  has  been 
known  to  run  wild,  the  n.b.  hiatus 
is  occasionally  found  west  of  the 
Mississippi,  even  in  Iowa. 

Tsk,  tsk. 


WMT  &  WMT-TV 

CBS  for  Eastern  Iowa 
Mail  Address:  Cedar  Rapids 
National  Reps:  The  Katz  Agency 
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BALTIMORE 

the  city  of 
"ground  rents". . 


In  Baltimore  you  can  buy  a  home  without  buying 
the  land  it's  built  on — just  by  paying  an  annual  rent 
on  the  ground.  That  makes  Baltimore  different — 
and  it's  different  as  a  market  too! 

A  HIGHLY  COMPACT  MARKET! 

Baltimore  is  the  most  concentrated  market  in 
America.  More  than  l'/i  million  people  packed  right 
in  the  city  limits  and  a  tiny  surrounding  area — 
the  densely  populated  parts  of  a  few  counties. 
W-I-T-H  covers  the  whole  area — at  a  fraction  of  the 
cost  of  powerful,  expensive  network  stations,  whose 


own  affiliates  overlap  their  coverage  areas. 

NIELSEN  SHOWS  W-I-T-H  IN  LEAD! 

In  the  home  city  and  county, W-I-T-H  leads  every 
other  radio  and  television  station  in  Baltimore  in 
N.C.S.  weekly  daytime  circulation!  That  means  you 
get  far  more  listeners-per-dollar  from  W-I-T-H  than 
from  any  other  station  in  town — regardless  of  power 
or  network  affiliation. 

A  call  to  your  Forjoe  man  will  bring  you  the 
whole  W-I-T-H  story. 


IEWSWEEKLY 
kDIO  AND  TV 


IN  BALTIMORE 


TOM    TINSLEY.  PRESIDENT 


REPRESENTED    BY    FORJOE    &  CO. 


THE  NATION  S  BEST  PROMOTED  TV  STATION 


WICU 


TV  CHANNEL  12  •  ERIE,  PA. 


SERVING  and  SELLING  the  FABULOUS  TRI-STATE  AREA 


WICU  tv 


birL3ulLii»l 


1953  PUBLIC  SERVICE 
PROMOTION 


6,594  SPOTS 
•  • 

2,508  ID'S 
672  ON  LOCAL  SHOWS 


160,000  LINES  OF  ADVERTISING 
IN  THE  ERIE  DISPATCH  plus 

DAILY  TV  COLUMNS  .  .  .  FEATURE  SUNDAY  TV  SECTION 


OUTSTANDING  AWARDS 


NATIONAL 
SAFETY  COUNCIL 

Public  9*bte/ieAt  Auna/id 

ERIE 

SAFETY  COUNCIL 


'BIG  STORY" 
PALL  MALL 

BILLBOARD'S  MERCHANDISING  PROMOTION 

WICU-TV  —  Erie,  Pa. 
Edward  Petry  &  Co.,  Inc. 

WIKK-AM— Erie,  Pa. 
H.-R.  Co. 

,  WTOD  — Toledo,  Ohio 

^A/#</  INC.  F°n°e 


"BURNS  &  ALLEN," 
CARNATION  .  .  .  GOODRICH 


WHOO  — Orlando,  Florida 
Forjoe 

WMAC-TV— Massillon,  Ohio 
Edward  Petry  &  Co.,  Inc. 

The  Erie  Dispatch  —  Erie,  Pa. 
Reynolds- Fitzgerald 


HOME  OFFICE— 500  EDWARD  LAMB  6LDG..  TOLEDO.  OHIO  .     WASHINGTON  OFFICE       1177  NATIONAL  PRESS  BLDC. 


Coverage 
that  counts  ! 


...in  rich,  industrial,  outstate  Michigan 


100,000 

WATTS 


c 

CBS 
ABC 


H  -  R  REPRESENTATIVES 


Delivering  America's  greatest  trademarks 
in    America's  36  th  Market ...  . 


WJIMTV 


CHANNEL 


polished  every  Monday,  with  Yearbook  Numbers  C53rd  and  54th  issues)  published  in  January  and  July  by  Broadcasting  Publications.  Inc.,  1735 
= Sales  St..  X.W..  Washington  6,  D.  C.    Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C,  under  act  of  March  3.  1879. 


One  of  America's 
Pioneer  Radio  and 
Television  Stations 


A  GOOD  PLA 
TO  BUY 

Since 


WGAL  •  33rd  year 
WGAL-FM*  7th  year 
WGAL-TV*  6th  year 

Lancaster,  Penna. 


Clair  McCol lough,  President 
Steinman  Station 


Represented  by 

M  E 

New  York 
Los  Angeles 


K  E  R 

Chicago 
San  Francisco 
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closed  circuit 


3UESSING  game  continues  on  FCC  chair- 
manship, now  that  Senate  confirmation  of 
irohn  C.  Doerfer  for  new  FCC  term  is 
Assured.  Mr.  Doerfer  conferred  at  White 
Touse  Friday,  but  chairmanship  reportedly 
ivas  not  discussed  with  Presidential  As- 
sistant Sherman  Adams.  It's  deemed  cer- 
;ain,  however,  that  President  Ike  will  act 
lifter  Doerfer's  confirmation.  Betting  is 
itill  even  money  (1)  that  Chairman  Rosel 
Hyde  will  be  continued  for  about  a  year; 
E)  that  Mr.  Doerfer  will  be  appointed  in 
ine  with  Ike  policy  of  "rotation." 

★  ★  ★ 

m  NARTB  staff  realignment  occasioned 
oy  resignation  of  Robert  K.  Richards  as 
administrative  vice  president  (page  7), 
jhere's  strong  prospect  that  President  Har- 
)ld  E.  Fellows  will  name  as  his  top  admin- 
istrative aide  H  Quenton  Cox  of  Portland, 
Ore.,  who  recently  resigned  as  president 
I  KGW  Inc.  Currently  NARTB  Radio 
Board  member,  Mr.  Cox,  if  he  accepts 
oroffer,  would  relinquish  that  post.  Mr. 
lichards,  under  retainer,  will  serve  as  pub- 
lic relations  counsel  to  NARTB  but  with 
10  other  functions.  Mr.  Cox  had  been 
tn  running  for  NARTB  radio  vice  presi- 
dency assumed  by  John  F.  Meagher,  but 
vithdrew  because  of  his  then  existing 
°ortland  commitments. 

★  ★  ★ 

-IRST  organized  blast  against  record  com- 
panies on  45  rpm  exclusivity  expected  to 
:manate  this  week  from  Westinghouse 
Nations  (KDKA  Pittsburgh,  KYW  Phila- 
lelphia,  WBZ  Boston,  WOWO  Fort  Wayne, 
£EX  Portland,  Ore.).  Program  people 
md  disc  jockeys  protest  45's  as  being  diffi- 
cult to  cue  and  cumbersome  to  handle. 
'Yhile  song-pluggers  insist  they'll  continue 
o  get  78's  program  people  are  adamant 
md  want  definite  commitments  on  old 
tandard  discs. 


POST-HEARING  pitches  on  uhf-vhf  situ- 
ation were  being  made  last  week  with  in- 
dividual members  of  Senate.  Following 
close  of  proceedings  last  Tuesday,  televi- 
sion broadcasters  representing  various 
viewpoints  were  contacting  their  Senators 
to  espouse  particular  doctrines.  They're 
either  for  or  against  projects  to  move  all 
tv  gradually  to  uhf  and  restrict  vhf  cover- 
age to  single  markets. 

★  ★  ★ 

SENATE  uhf  study  has  evoked  White 
House  interest.  Subject  came  up  for  dis- 
cussion at  last  Monday's  legislative  con- 
ferences of  Communications  Subcommit- 
tee Chairman  Charles  E.  Potter  (R-Mich.) 
with  President,  his  assistant,  Sherman 
Adams,  and  legislative  officer,  Wilton  B. 
Persons.  Although  uhf  development  was 
brought  up,  FCC  chairmanship,  also  offi- 
cial Washington's  big  communications 
question,  reportedly  was  not  covered. 

★  ★  ★ 

FIRST  FORMAL  appearance  as  private 
practitioner  since  his  retirement  from  FCC 
last  June  was  filed  last  week  by  former 
Chairman  Paul  A.  Walker  in  behalf  of 
L.  B.  Wilson  Inc.,  applicant  for  ch.  10 
Miami,  now  in  hearing.  Mr.  Walker  was 
listed  as  associate  counsel  by  Leo  S.  Res- 
nick,  chief  counsel  for  applicant,  as  hear- 
ings opened  before  Examiner  Herbert 
Sharfman  last  Tuesday. 

★  ★  ★ 

LIKELY  successor  to  late  Sen.  Lester  C. 
Hunt  as  minority  member  of  five-man  Sen- 
ate Communications  Subcommittee  is  A.  S. 
Mike  Monroney  of  Oklahoma.  First  in 
line  is  Sen.  Edwin  C.  Johnson  (D-Colo.), 
former  chairman  who  isn't  running  for 
new  Senate  term.  It  wouldn't  surprise  his 
friends  if  he  took  assignment  for  balance 


of  session,  which  runs  only  until  July  31, 
leaving  way  open  for  Sen.  Monroney  to 
move  in  next  session. 

★  ★  ★ 

WITH  only  two  appearances  made  before 
Washington  Air  Coordinating  Committee 
group  studying  whether  present  marking 
and  lighting  standards  for  tv  and  radio 
towers  need  revision,  committee  is  now 
drafting  report  on  first  phase — and  it's 
odds-on  that  it  will  recommend  changes. 
Then  committee  begins  work  on  various 
methods.  Already  suggested  are  such 
things  as  aluminum  spheres  on  guy  wires, 
electronic  devices  to  radiate  warning  sig- 
nals, neon  lights  on  guy  wires,  high  in- 
tensity arc  lights,  etc. 

★  ★  ★ 

PRACTICE  of  having  FCC  counsel  at  all 
comparative  hearings  soon  may  be  abol- 
ished to  conserve  legal  manpower.  Domi- 
nant notion  is  that  examiner  can  look  after 
public's  interest  while  adversary  counsel 
will  take  care  of  everything  else.  There's 
nothing  in  law  to  prevent  this.  Reduction 
in  force  in  accounting  and  engineering 
also  in  offing  because  of  cut  in  FCC  funds 
for  new  fiscal  year  beginning  July  1. 

★  ★  ★ 

MORALE  of  FCC  staff  is  at  all-time  low 
as  result  of  "reduction  in  force"  started 
fortnight  ago  to  meet  budget.  RIF  pits  one 
employe  against  another  in  personnel  of- 
fice battle  of  preference  "points"  and 
seniority  as  chain-reaction  "bumping"  of 
lower-point,  man  sets  in.  One  Broadcast 
Bureau  executive  may  become  employe  of 
person  he  formerly  supervised.  Unsettled 
state  of  chairmanship  also  abetting  psy- 
chological depression. 


the  week  in  brief 

*"  NARTB,  TvAB  promotion  rivalry  comes  to  head  .  27 

F  NARTB  names  new  radio,  tv  board  officers   28 

*  Prediction:  color  will  cost  10%  over  black-and-white  29 
r  Three  sponsors  seek  extra  network  tv  shows   31 

*  Ziv  Tv-Cantor  sign  $9  million  contract   32 

*"  BAB  clinics  aim  to  improve  salesmanship   34 

,f  NARTB  directors  meet  with  Ike   34 

T  AAA  A  names  its  committees  for  1954-55   38 

*  Doerfer  seems  a  cinch  to  win  renomination   46 

{ROADCASTING     •  TELECASTING 


► 


Portland,  Ore,,  initial  decision  issued   50 

Potter  may  set  up  intermixture  study  unit   51 

Excerpts  from  the  uhf  hearing  record   54 

NARTB  s  Hardy  testifies  against  Langer  bill.  ...  55 

AFTRA  plans  big  push  for  network  pension  pact .  56 

Two-month  record  reported  at  NBC-TV   57 

Five  new  tvs  plan  to  start  this  week   60 

Ads,  Women  8C  Boxtops:  Part  IV   69 

The  whys  and  wherefores  of  tv  networks   76 

Britain  comes  closer  to  commercial  tv   80 

Telestatus:  tv  stations,  sets,  target  dates   91 

June  28,  1954     •    Page  5 


SYMBOLS 


SERVICE 


On  April  12,  1954,  KTHS  received  an  honor  never 
before  bestowed  on  any  radio  station  in  Arkansas- 
Governor  Francis  Cherry  presented  KTHS  with  a 
bronze  plaque  for  "distinguished  service  to  the 
people  of  Arkansas  through  the  broadcast  of  the 
program  series,  'Arkansas  —  Land  of  Opportu- 
nity' "  —  a  Friday-night  half -hour  show,  high- 
lighting Arkansas'  growing  social  and  economic 
potential.  Because  of  KTHS's  50-KW  regional 
Clear-Channel  coverage  of  the  Central  United 
States,  the  program  puts  particular  emphasis  on 
the  State's  appeal  to  new  industry  and  business 
of  all  kinds. 

Radio's  first  duty  is  service.  KTHS  is  proud  of  the 
great  confidence  placed  by  clients,  listeners  and  the 
State's  government  itself,  in  our  capacity  to  serve. 


f  1 
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[Washington  Set  as  Site 

!For  NARTB  1955  Convention 

'NARTB  combined  directors,  winding  up  three- 
day  session  Friday  (early  stories  pages  27,  28 
34),  voted  to  hold  1955  spring  convention  in 
Washington,  with  options  to  be  taken  for  1956- 
57  conventions  in  Chicago. 

Board  accepted  resignation  of  Robert  K. 
Richards  as  administrative  vice  president,  ef- 
fective Oct.  1,  and  decided  to  retain  him  one 
year  as  consultant.  Mr.  Richards  will  enter 
station  ownership  in  West  Virginia  and  open  a 
public  relations  office  in  Washington.  He  will 
handle  some  of  present  duties,  including  such 
public  relations  projects  as  Voice  of  Democracy 
contest  along  with  program  and  speech  com- 
position services.  The  position  of  administra- 
te vice  president  was  eliminated  and  new 
executive  assistant  to  president  was  authorized. 

Charles  H.  Tower,  acting  manager  of  Em- 
ploye-Employer Relations  Dept.,  was  promoted 
to  full  manager  and  will  be  given  an  assistant. 
Third  field  man  and  assistant  were  authorized 
for  Station  Relations  Dept.  under  William  K. 
freynor,  manager. 

Board  authorized  $3,500  for  district  directors 
to  use  in  bringing  station  members  as  speakers 
to  district  meetings.  Gilmore  N.  Nunn,  WLAP 
Lexington,  Ky.,  reported  on  activites  of  Inter- 
American  Assn.  of  Broadcasters  [B*T,  June  7], 
including  anti-censorship  activities.  He  is  U.  S. 
delegate  to  IAAB.  IAAB  board  and  President 
Emilio  Azcarraga,  Mexico  City,  were  praised 
for  work. 

Revised  budget  submitted  by  Chairman  Wil- 
iam  D.  Pabst,  KFRC  San  Francisco,  of  Finance 
Committee  was  approved.  It  cuts  estimated 
expenses  from  $709,881  to  $700,951  for  fiscal 
year  started  April  1,  with  estimated  revenues 
:  rising  from  $739,903  to  $759,532. 

Board  voted  to  hold  next  meeting  in  January 
at  Hollywood  Beach  Hotel,  Hollywood,  Fla. 
It  authorized  participation  in  250th  anniversary 
I  of  birth  of  Benjamin  Franklin  in  1956  and  ap- 
proved plan  for  formation  of  new  Assn.  for 
Professional  Broadcasting  Education,  with  uni- 
versities participating. 

Lee  Dissents  on  KLZ  Approval 

DISSENTING  from  FCC  majority's  approval 
:o  $3.5  million  sale  of  KLZ-AM-FM-TV  Denver 
to  Time  Inc.  (early  story  page  56),  Comr. 
Robert  E.  Lee  said  Friday  in  separate  opinion 
that  transfers  in  which  tv  permit  changes  hands 
for  large  sum  even  before  license  is  issued 
cannot  be  justified  without  a  hearing." 

Referring  to  original  ch.  7  grant  after  com- 
petitive hearing  with  Denver  Television  Co., 
whose  bid  was  denied,  Comr.  Lee  said,  "I  find 
it  difficult  to  believe  Congress  intended  we 
jshould  go  through  a  long,  complicated  hearing 
jto  pick  the  best  applicant  and  then  be  forced 
jto  sit  back  and  watch  that  applicant  transfer 
, his  permit  and  dissipate  the  very  grounds  for 
our  decision."    He  continued  in  part: 

I  have  previously  gone  on  record  as  being 
greatly  concerned  at  these  large  transfers  which 
seem  to  me  to  circumvent  the  Commission's 
elaborate  procedures  to  protect  the  public  inter- 
est. .  .  .  There  seems  to  be  a  trend  to  place  use 
of  the  peoples'  property  in  those  who  have  not 
been  scrutinized  as  clearly  as  the  original  grantee. 
This  refers  to  those  cases,  of  course,  where  the 
original  grant  was  in  conflict.    It  is  contended 
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35MM  COLOR  ON  NBC-TV 

NBC-TV  reported  Friday  it  became  first 
network  to  use  35mm  color  film  when  it 
presented  The  Story  of  Leather  on  Mrs. 
U.  S.  A.  program  (Fri.,  3-3:30  p.m. 
EDT).  Barry  Wood,  executive  producer 
in  charge  of  NBC  color,  said  35mm 
film  was  "superior  in  picture  quality"  to 
conventional  16mm  film. 


that  if  there  is  a  remedy,  it  must  come  from 
Congress.  In  view  of  the  provisions  of  Sec.  310 
(b)  [requiring  FCC  consent  to  transfers]  I  can 
agree  with  this  to  some  extent,  particularly  in 
the  case  of  established  licensees.  However,  I 
feel  strongly  that  this  Commission  has  a  solemn 
obligation  to  examine  this  problem  with  extreme 
care  and  if  necessary  petition  the  Congress  for 
legislative  relief.  I  wish  I  had  the  wisdom  to 
suggest  the  exact  remedy,  but  I  do  not  have  it. 
I  do  know  that  the  problem  cries  for  solution. 

Before  examining  this  case  in  more  detail,  I 
should  like  to  make  it  clear  that  I  allege  no 
fraud  in  so  far  as  the  principals  of  Time-Life- 
Fortune  are  concerned.  I  am  confident  that  the 
new  owners  in  this  instance  are  competent  and 
able  and  I  am  sure  they  will  do  an  outstanding 
public  service  job.  I  admire  too  the  high  stand- 
ing in  the  broadcast  field  of  Hugh  B.  Terry  [KLZ 
president-general  manager].  On  the  other  hand, 
I  cannot  help  but  express  some  sympathy  for  the 
losing  applicant,  Denver  Television,  who  lost  a 
close  decision  mainly  on  the  question  of  local 
ownership  and  control,  only  to  find  a  few  months 
later  that  a  New  York  interest  has  acquired 
control  at  a  profit  to  some  of  the  sellers  of  some 
2.400%.  It  is  clear  from  the  initial  and  final 
decision  that  the  overweighing  factor  was  that 
of  local  ownership  and  control. 

NARTB  Polls  Public  Opinion 
On  Tv  Shows,  Commercials 

SAMPLING  of  public  opinion  on  way  tv  pro- 
grams and  commercials  are  received  in  home 
will  be  undertaken  by  NARTB  Tv  Code  Re- 
view Board  as  result  of  action  taken  at  asso- 
ciation board  meeting  last  week. 

Code  board  has  continuing  research  fund, 
authorized  earlier  in  year.  It  plans  to  find  out 
what  public  thinks  about  tv  service  and  adver- 
tising, besides  seeking  reaction  to  operation  of 
Tv  Code.  Research  will  be  in  charge  of  John 
E.  Fetzer,  head  of  Fetzer  stations  and  code 
board  chairman;  Edward  H.  Bronson,  director 
of  tv  code  affairs,  and  Richard  M.  Allerton, 
manager  of  NARTB  Research  Dept.  Informal 
interview  techniques  will  be  explored. 

District  Meeting  Sites 

SITES  for  six  more  NARTB  district  meetings, 
completing  all  but  three  of  17-district  autumn 
schedule,  approved  by  directorate  Friday.  Meet- 
ings open  Sept.  9  and  end  Nov.  10.  Sites  se- 
lected last  week  include:  District  1  (New  Eng- 
land), Somerset  Hotel,  Boston,  Sept.  9-10;  Dis- 
trict 2  (N.  Y.,  N.  J.),  Lake  Placid  Inn,  N.  Y., 
Sept.  13-14;  District  3  (Del.,  Md.,  Pa.,  W. 
Va.),  William  Penn  Hotel,  Pittsburgh,  Sept. 
16-17;  District  15  (Calif.,  T.  H,  Guam,  Nev.), 
Clift  Hotel,  San  Francisco,  Oct.  21-22;  District 
12  (Kan.,  Okla.),  Jens  Marie  Hotel,  Ponca  City, 
Okla.,  Nov.  4-5;  District  13  (Texas),  Rice  Ho- 
tel, Houston,  Nov.  9-10.  (Other  sites  were 
published  in  B»T,  June  21.) 


•   BUSINESS  BRIEFLY 

FORD  SEEKS  CHAIN  BREAKS  •  Ford  Mo- 
tor Co.,  which  with  RCA  will  sponsor  half  of 
NBC-TV's  Monday  night  "Spectaculars"  every 
fourth  Monday,  currently  is  trying  to  buy,  on 
spot  basis,  same  program's  chain  break  from 
estimated  100  stations  slated  to  carry  show. 
Chain  break  on  90-minute  show  will  probably 
be  combined  into  one  instead  of  two  20-second 
breaks.  Kenyon  &  Eckhardt,  N.  Y.,  is  placing 
spot  for  Ford. 

STARCH  CAMPAIGN  •  Niagara  cold  water 
laundry  starch,  made  by  Corn  Products  Re- 
fining Co.,  N.  Y.,  using  10-week  spot  announce- 
ment campaign  effective  July  1  in  approximately 
25  markets.  C.  L.  Miller,  N.  Y.,  is  agency. 

SPOT  DRIVE  •  Colgate  Palmolive  Co.,  N.  Y., 
for  Rapid  Shave  Cream,  planning  minute 
radio  and  television  spot  announcement  cam- 
paign on  high-power  stations  from  July  5 
through  end  of  year.  Ted  Bates  Inc.,  N.  Y.,  is 
agency. 

SWITCH  IN  CANADA  •  Procter  &  Gamble 
(Cheer,  Oxydol,  Ivory  and  Ivory  Flakes),  Cin- 
cinnati, through  its  agencies,  Benton  &  Bowles 
and  Compton  Adv.,  N.  Y.,  understood  planning 
to  switch  from  spot  to  programming  in  Canada 
effective  with  company's  fiscal  year,  July  1. 

T  OR  C  ON  TV  •  Eversharp  Inc.,  Chi- 
cago, currently  sponsoring  second-run  films  of 
Fireside  Theatre  in  40  markets,  understood  con- 
templating sponsorship  of  its  veteran  radio 
show,  Truth  or  Consequences,  in  network  tele- 
vision version  if  clearances  can  be  worked  out. 
Biow  Co.,  N.  Y.,  is  agency. 


Charges  Baseball  Broadcast 
Pact  Violates  Sherman  Act 

SUIT  for  $135,000  damages  was  filed  Friday 
in  U.  S.  District  Court  for  Southern  District 
of  New  York  against  WMCA  New  York,  MBS, 
commissioner  of  baseball  Ford  Frick  and  New 
York  Giants  baseball  club.  Complaint  charges 
that  National  League  radio  broadcasting  agree- 
ment of  Dec.  10,  1951,  granting  clubs  exclusive 
rights  to  broadcasts  and  re-broadcast  of  their 
home  games,  constitutes  a  violation  of  Sherman 
Act. 

Suit  was  filed  on  behalf  of  Martin  Fass,  New 
York  newspaperman,  by  Frederic  A.  Johnson, 
New  York  attorney,  and  followed  New  York 
Supreme  Court  action  sought  by  New  York 
Giants  to  restrain  Mr.  Fass  from  sending  news 
of  baseball  games  by  teletype  to  various  radio 
stations  on  West  Coast. 

Complaint  charges  that  New  York  Giants 
entered  into  contracts  for  current  season  with 
WMCA  and  Mutual  (Game  of  the  Day)  to 
broadcast  home  games  in  accordance  with  Na- 
tional League  radio  broadcasting  agreement. 
This  agreement,  complaint  states,  contravenes 
Sherman  Act,  which  forbids  monopolies  and 
agreements  in  restraint  of  trade,  and  further 
serves  to  "deprive  Mr.  Fass  of  his  right  to 
pursue  his  calling"  in  violation  of  Sherman  Act 
and  Clayton  Act. 
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Sells  a  rural  market  ranking  4th  in  TV  set  saturation 


Jim  Nessle 


The  FARM  HOUR  is  an  early  afternoon  program 
geared  directly  to  the  WSPD-TV  rural  audience. 
The  show  consists  of  national  and  state  news  as 
it  affects  the  farmer;  daily  market  and  weather 
reports  in  our  area;  interviews,  relative  to  farm- 
ing, featuring  specialists  in  agriculture;  and  re- 
laxing music. 

Jim  Nessle  as  emcee  is  a  natural.  He  lives  on  a  56 
acre  farm  which  gives  him  first  hand  experience 
with  the  problems  of  his  audience.  Through 
group  meetings  with  county  agriculture  agents, 
Jim  keeps  abreast  of  information  needed  by  the 
farm  population.  This  enables  him  to  keep  a 
well  planned,  custom-tailored  show. 

As  local  authority,  Jim  handles  hundreds  of  letters 
from  listeners,  who  request  information  on  almost 
every  phase  of  agriculture. 

Lola  Smith,  veteran  organist  with  WSPD,  sup- 
plies music  at  intervals  throughout  the  show  giv- 
ing additional  pleasure  and  personality  to  the 
format. 


*Telenews  Productions  Survey,  April,  1954 


The  Farm  Hour  is  a  top  show  with  top  saturation. 
It  can  sell  your  product  in  the  Toledo 
area  — a  top  test  market. 


Storer  Broadcasting  Company 

TOM  HARKER;  NAT  SALES  DIR..  118  E.  57th  STREET.  NEW  rORK 


AM -TV 

TOLEDO,  OHIO 


Represented  Nationally 
by  KATZ 
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KGBS-AM-TV,  KTSA-AM-FM 
Transfers  Filed  With  FCC 

APPLICATION  for  FCC  approval  of  $3.5  mil- 
lion sales  of  KGBS-AM-TV  San  Antonio  from 
Storer  Broadcasting  Co.  to  Express  Publishing 
Co.  (San  Antonio  Express)  filed  Friday.  Simul- 
taneously, application  for  FCC  approval  of 
>  "5.000  sale  of  Express-owned  KTSA-AM- 
FM  San  Antonio  to  O.  R.  Mitchell  Motors  Inc. 
[was  also  filed  [B»T,  May  31,  April  12]. 
;  Sale  of  San  Antonio  station  is  contingent  on 
FCC  approval  of  Storer  purchase  of  Empire 
fCoil  Co.,  which  owns  WXEL  (TV)  Cleveland 
and  KPTV  (TV)  Portland,  Ore.  [B»T,  Jan.  11]. 
Under  multiple  ownership  rules,  no  one  entity 
may  own  more  than  five  tv  stations  or  seven 
m  or  fm  stations  or  more  than  one  of  each  type 
of  station  in  same  market.  Storer  already  owns 
limit  of  tv  stations  (WJBK-TV  Detroit,  WSPD- 
TV  Toledo,  WAGA-TV  Atlanta,  WBRC-TV 
Birmingham  and  KGBS-TV  San  Antonio). 

Agreement  between  Storer  and  Express  in- 
dicated that  Express  was  borrowing  $3  million 
from  Society  for  Savings,  Cleveland,  Ohio,  and 
igiving  seven-year,  $500,000  note  at  6%. 

Balance  sheet  of  KGBS  stations  as  of  May 
31  showed  total  assets  of  $1.6  million,  current 
assets  of  $439,000,  current  liabilities  $291,300, 
debt  to  parent  company  $665,800,  and  deficit 
of  $213,177.  KTSA  balance  sheet  as  of  April 
30  showed  total  assets  of  $323,725,  current  as- 
sets of  $67,600,  current  liabilities  of  $15,600. 
Stations  grossed  $397,651  in  1953,  made  net 
profit  of  $43,357  that  year. 

0.  R.  Mitchell  company  showed  total  assets 
of  $1.9  million,  grossed  $4.9  million  in  1953, 
nade  profit  of  $44,332.  Company  has  Dodge 
and  Plymouth  dealerships  in  Southwest. 

Express  balance  sheet  of  April  30  showed 
otal  assets  of  $3.7  million,  current  assets  of 
f  1  -175  million,  current  liabilities  of  $570,000 
md  surplus  of  $3  million.  It  grossed  $6  mil- 
ion  in  1953,  but  lost  $130,000  net. 

Revised  Sec.  315  Text 

TEXT  of  proposed  rules  to  implement  revised 
5ec.  315  of  Communications  Act  issued  by  FCC 
;riday.  Rules  would  preclude  stations  from 
:harging  higher  rates  to  political  campaigners 
nan  to  regular  advertisers.  Comments  are 
lue  July  26  (early  story  page  56).  Proposed 
imendment  to  Sees.  3.190(c),  3.290(c)  and 
i.557(c)  of  am,  fm  and  tv  rules  reads: 

ic)  Rates  and  Practices.  (1)  The  rates,  if  any, 
charged  all  such  candidates  for  the  same  office 
:hall  be  uniform  and  shall  not  be  rebated  by  any 
neans  direct  or  indirect.  A  candidate  shall,  in 
?ach  case,  be  charged  no  more  than  the  rate  the 
tation  would  charge  if  the  candidate  were  a 
•ommercial  advertiser  whose  business  was  con- 
ined  to  the  same  area  as  that  encompassed  by  the 
Jarticular  office  for  which  such  person  is  a  can- 
iidate.  All  discount  privileges  otherwise  offered 
>y  a  station  to  commercial  advertisers  shall  be 
tvailable  upon  equal  terms  to  all  candidates  for 
>ublic  office. 

12)  In  making  time  available  to  candidates  for 
sublic  office  no  licensee  shall  make  any  discrimi- 
nation between  candidates  in  charges,  practices, 
egulations.  facilities,  or  services  for  or  in  con- 
lection  with  the  service  rendered  pursuant  to 
his  part,  or  make  or  give  any  preference  to  any 
a.ididate  for  public  office  or  subject  any  such 
candidate  to  any  prejudice  or  disadvantage;  nor 
hall  any  licensee  make  any  contract  or  other 
agreement  which  shall  have  the  effect  of  permit- 
irg  any  legally  qualified  candidate  for  any  public 
office  to  broadcast  to  the  exclusion  of  other  le- 
?ally  qualified  candidates  for  the  same  public 
>ffxe. 
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ARMY-McCARTHY 

SOME  THREE  million  families  "stayed 
glued  to  their  tv  sets  during  any  given 
moment"  of  the  Army-McCarthy  hear- 
ings, Dr.  Sydney  Roslow,  director,  The 
Pulse,  said  Friday.  Pulse  interviews  dur- 
ing hearings  period,  he  said,  indicated 
that  "better  than  30%  of  the  nation's 
30  million  individual  tv  homes  regularly 
heard  the  hearings  in  whole  or  part  .  .  . 
once  a  housewife  dialed  the  hearing,  any- 
thing else  was  in  the  nature  of  an  inter- 
ruption until  conclusion  of  the  session." 


WILK-TV  Asks  Power  Boost 
WILK-TV  Wilkes-Barre,  Pa.,  operating  on  ch.  34, 
filed  bid  for  boost  in  effective  radiated  power  to 
789  kw  visual  and  394.5  kw  aural,  antenna  height 
above  average  terrain  1,095  ft. 

KISJ  (TV)  Transfer 

KISJ  (TV)  Pocatello,  Idaho,  owned  by  Idaho 
State  Journal,  proposes  to  transfer  its  ch.  6  per- 
mit to  KWIK-AM-TV  there,  according  to  bid 
filed  with  FCC  Friday.  KWIK  would  drop  per- 
mit for  ch.  10.  FCC  was  told  "oral  agreement" 
involving  "am  equipment  and  other  matters" 
was  involved,  but  no  details  were  disclosed. 

WWPA  Petitions 

WWPA  Williamsport,  Pa.,  petitioned  FCC  Friday 
to  add  ch.  9  at  Blossburg,  Pa.,  north  of  city.  No 
other  allocation  affected,  WWPA  said.  WRAK- 
TV  is  assigned  ch.  36  at  Williamsport. 

WOR  Back  to  24-Hour  Day 

WOR  New  York  announced  Friday  it  will  re- 
turn to  24-hour-a-day  broadcasting  on  July  11 
following  sign-off  at  2  a.m.  EDT  for  past  four 
years.  Move  coincides  with  programming  of 
all-night,  Monday-through-Sunday  disc  jockey 
show,  Meet  Mr.  Midnight,  which  will  be  carried 
from  1-5:30  a.m.  EDT.  Program  will  be  spon- 
sored on  52-week  basis  by  E.  T.  C.  Sales  Co., 
N.  Y.,  through  Ardley  Co.,  New  York. 

Panel  Sponsors  on  CBS-TV 

AMERICAN  Oil  Co.,  Hamm  Brewing  Co.,  and 
Noxzema  Chemical  Co.  to  sponsor  It's  News  to 
Me,  panel  quiz  show,  as  summer  replacement 
for  Ed  Murrow's  Person  to  Person  on  CBS-TV, 
Fri.,  10:30-11  p.m.  EDT,  from  July  9  to  Sept. 
3.  Agencies  are  Joseph  Katz  Co.  for  American 
Oil;  Sullivan,  Stauffer,  Colwell  &  Bayles  for 
Noxzema  Chemical,  and  Campbell-Mithun  for 
Hamm  Brewing. 

WSYR  Appoints  Christal 

WSYR  Syracuse,  N.  Y.,  has  named  Henry  I. 
Christal  Co.  as  national  radio  representative, 
E.  R.  Vadeboncoeur,  president-general  man- 
ager of  NBC-affiliated  outlet,  announced  Friday. 


UPCOMING 

June  27-30:  Advertising  Assn.  of  the 
West,  Hotel  Utah,  Salt  Lake  City. 

June  28:  NBC  Radio  Affiliates,  Plaza 
Hotel,  New  York. 

July  1-2:  North-South  Carolina  Broad- 
casters Assns.,  Ocean   Forest  Hotel, 
Myrtle  Beach,  S.  C. 
For  other  Upcoming*  see  page  97. 


JOHN  ALLEN,  radio-tv  manager  for  Lever 
Bros.,  N.  Y.,  resigning  this  week  to  form  own 
film  company.  His  replacement  not  yet  an- 
nounced. 

NORMAN  GORT,  who  has  taken  over  duties 
of  Winfield  Case,  vice  president  in  charge  of 
radio  and  television  for  Cunningham  &  Walsh, 
N.  Y.,  is  expected  to  be  named  officer  of 
company  shortly. 

CALEB  H.  O'CONNOR,  assistant  sales  man- 
ager, appointed  sales  manager  of  Wolco  prod- 
ucts (Glass  Spray,  Copper  Kleen),  Hartford, 
Conn. 

JOHN  J.  HOLLAND,  formerly  electronic 
equipment  contracting  officer  for  U.  S.  Army 
Signal  Corps  at  Fort  Monmouth,  N.  J.,  joins 
Stromberg-Carlson  Co.,  Rochester,  as  head  of 
quality  control  and  inspection  for  company's 
radio-television  division. 

FREDDIE  BARTHOLOMEW,  director,  WPIX 
(TV)  New  York,  to  Benton  &  Bowles,  N.  Y., 
as  director  of  new  Tide  tv  daytime  series. 

LESTER  BLUMENTHAL,  business  manager 
of  radio-television  department  of  William  Wein- 
traub  Co.,  N.  Y.,  was  to  marry  his  secretary, 
Jean  Thomson,  yesterday  (Sun.). 

MARY  CONLEY,  formerly  with  CBS-TV,  to 
Harry  B.  Cohen  agency,  N.  Y.,  as  assistant  to 
Bob  Wahl,  head  of  radio-tv  commercial  de- 
partment, in  writing  and  production. 

PATRICIA  MORIARTY,  recently  graduated 
from  U.  of  Connecticut,  named  traffic  director 
at  WNHC  New  Haven. 


Kirby  Sues  Universal 

EDWARD  M.  KIRBY,  war-time  Army  chief 
of  radio  public  relations,  sued  Universal  Pic- 
tures Corp.  for  $2,250,000  Friday  in  Wash- 
ington (D.  C.)  Federal  Court.  Col.  Kirby 
alleged  "The  Glenn  Miller  Story,"  Universal's 
hit  movie,  was  taken  from  his  story  idea  and 
treatment.  Film  company,  he  alleged,  paid 
him  $3,000  but  promised  "full  compensation" 
later  for  idea  and  script.  Additionally,  he  was 
hired  as  technical  advisor  on  production  but 
never  paid,  according  to  suit.  He  seeks  $750,000 
damages  for  company's  failure  to  pay  him  for 
idea  and  treatment  and  $1,500,000  in  connec- 
tion with  technical  advice. 

Seek  Agreement 

SCRIPT  Supervisors  Guild  to  make  one  more 
try  this  week  at  reaching  contract  agreement 
with  Alliance  of  Television  Film  Producers. 
Producers  are  offering  flat  $160.13  per  week, 
same  as  major  studios.  SSG  wants  hourly 
basis,  saying  its  members  working  in  video  film 
average  more  than  60-hour  week  guarantee. 

CBS-TV  Signs  KWK-TV 

KWK-TV  St.  Louis  (ch.  4)  signed  as  affiliate 
of  CBS-TV.  Station  is  slated  to  go  on  air  next 
month  with  100  kw  ERP.  It  is  owned  by  KWK 
Inc.  and  headed  by  Robert  T.  Convey  as  presi- 
dent and  general  manager,  with  V.  E.  Car- 
michael  as  vice  president  and  director  of  sales. 

Avco  Statement 

AVCO  MFG.  Co.  reported  Friday  that  con- 
solidated net  income  for  six  months  ended  May 
31  amounted  to  $2,827,894  as  compared  with 
$3,315,897  in  same  period  of  1953.  Net  sales 
for  first  half  of  fiscal  1954  were  reported  at 
$189,024,624  as  against  $219,455,797  for  cor- 
responding period  last  year.  Directors  of  Avco 
declared  dividend  of  56*4  cents  per  share  on 
corporation's  $2.25  convertible  preferred  stock, 
payable  Aug.  2,  1954,  to  stockholders  of  record 
July  16. 
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THIS 


GALVESTON 


PLUS 
760,000  MORE 

KGUL-TV  GIVES  GREATER  COVERAGE  IN 
THE  GREAT  GULF  COAST  MARKET. 

*Someone  will  enter  Houston  on  July  3rd  to 
become  the  millionth  resident.  It's  with  pride 
that  we  mark  this  day,  for  these  million  people 
make  up  a  major  part  of  the  1,760,000  persons 
living  in  KGUL-TV's  coverage  area.  The  rich 
Gulf  Coast  market  is  not  just  Houston  but  the 
entire  area  .  .  .  best  covered  .  .  .  most  econom- 
ically by  KGUL-TV,  the  CBS  basic  affiliate  for 
the  Gulf  Coast. 

So  remember  the  million  —  Plus! 
LOOK  AT  THE  FACTS 


Cumulative  Totals 

Population 

Food  Sales 

Auto  Sales 

Drug  Sales 

Greater  Houston 

1 ,000,000 

282,642,000 

263,296,000 

35,947,000 

KGUL-TV  Primary 

1,310,200 

363,764,000 

340,465,000 

46,363,000 

KGUL-TV  Secondary 

1,760,100 

474,640,000 

442,737,000 

59,641,000 

Source:  Sales  Management  1954  and  Houston  Chamber  of  Commerce 


HI 


KGU  l-T  V 

The  Southwestern  TV  Station  with  the  Most 
Consistent  Growth 
Represented  Nationally  by  CBS  Television  Spot  Sales 
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IN  DETROIT.. .WHER 

Its  G-E.. 


WBK-TV 


s»  cm  KW     .Channel  2... 

Dumont  affiliatea s"  55  Kw 
new  facility  ^e  '  G  E  3  mm 

transmitter  and  a  new  cQy_ 
Transmitter  Engineer. 


PI-TV 


r  e  35  KW..-  Channel  4... 
G  TV  station!  They  have 

Detroit  sftrs  TV  st  rf  ^ 

used  more  than  six  y      _  ^ 
vision  broadcastm^expene 
good  advantage.  W^J         &  1000 

completed  plans to 

foot  tower  and  e  loca  e  G  E 

mitter.  The  basic  equp  ndi 
for  high  power!  An  o  t 
newspaper  ^^^^ 
News-controls  this  ind 
nected  station. 

•  i_     w/WI-TV's  new  trans- 
(Rlght)  WW    IV  ffom 

mitter  building  is  reprou 

an  original  drawing. 


HIGH-POWER  COUNTS 

all  the  waif! 


American  Broadcas ti ng  r 
nation  in  Detroit frE 

instaUaaon  of  «          P  adi. 

antenna.  The  200  jv  2Q 

ated  power  achieved  *i * J  ^ 

SenS  Electric  50  KW  transputer 
later  in  1954. 

WXYZ-TV  pictures  Charles  rv 
Chief  Engineer. 


We'  ve  shown  you  the  high-power  ballot 
in  Los  Angeles— 4  out  of  5  vote  for  G-E. 
Now,  take  a  look  at  Detroit— the  nation's 
fifth  largest  market  area  and  inherently  a 
power  conscious  community.  The  vote:  3 
out  of  3  for  G-E  high-power!  There  you 
have  concrete  proof  of  product  acceptance 
. . .  proof  of  outstanding  equipment  per- 
formance. Small  wonder  that  General  Elec- 
tric today  occupies  this  position  of  leader- 
ship in  the  high-power  broadcasting  field! 


Before  you  make  any  commitment,  meas- 
ure the  success  of  your  TV  market  objec- 
tives by  the  highly  successful  experience 
all  G-E  high-power  stations  seem  to  enjoy. 
With  G-E  equipment  you'll  be  off  to  a 
good  start... aimed  in  the  direction  of 
profitable  operation!  Call  our  local  G-E 
broadcast  field  representative  today,  or 
write  us  for  further,  complete  informa- 
tion: General  Electric  Company,  Section 
X264-28,  Electronics  Park,  Syracuse,  N.  Y. 


T^ogress  Is  Our  Most  fmportant  Product 


GENERAL 


ELECTRIC 


Complete  Coverage  of  the  Lower  Rio  Grande  Valley 

KRGV,  The  Valley's  Pioneer  Station    c    KRGV-TV       Channel  5  NBC 

NBC  5000  WATTS  TQN       THE  VALLEY'S  MOST  POWERFUL  TV  STATION 

Represented  by  PAUL  H.  RAYMER  COMPANY 


\  

Displaced  Person 

EDITOR: 

As  a  subscriber  and  avid  reader  of  your 
publication  and  as  a  former  big  agency  execu- 
tive, I  followed  with  avid  interest  the  NBC 
(handling  of  the  Firestone  cancellation  .  .  . 

The  thing  that  was  mostly  disconcerting  was 
the  fact  that  we  had  8:30  Monday  nights  with 
Brian  Donlevy  for  a  local  account  on  the  ABC 
station  in  San  Francisco,  and  Donlevy  was 
getting  a  22  rating  to  the  weak  competition 
of  The  Voice  of  Firestone.  It  was  just  like 
stealing  .  .  . 

j  Then  on  June  7  we  got  a  telephone  call  from 
the  sales  manager  of  ABC's  outlet,  KGO-TV, 
that  our  show  was  due  to  go  on  at  8:30  for 
the  last  time  .  .  . 

Harvey  Firestone  gets  to  keep  his  cake  and 
eat  it  too  .  .  .  thereby  depriving  my  client  of 
a  rating  it  took  him  a  year  to  build  up  .  .  . 

When  are  the  networks  going  to  get  a  few 
scruples? 

Robert  Sherman,  Pres. 
Sherman  Advertising  Co. 
San  Francisco 

A  Jones  Fan 

EDITOR: 

.  .  .  Will  you  please  be  so  kind  as  to  see 
that  we  receive  a  copy  of  your  June  7  issue 
which  carries  the  first  article  of  your  "boxtop 
king"  series?  This  is  the  type  of  material  in 
which  we  are  interested  .  .  . 

K.  A.  Nesbitt 

Nesbitt  Service  Co. 

Cleveland 


OPEN  MIKE 


Godfrey  Analyzed 

EDITOR: 

For  several  years  now  we've  been  telling 
ministers  attending  our  Religious  Broadcasting 
Institutes  and  Workshops  that  "you  may  not 
like  Arthur  Godfrey,  but  you  should  have  his 
audience!  And  maybe  we  can  all  learn  some- 
:hing  from  his  style." 

Now  you  come  along  with  that  tops  article 
3y  Edward  H.  Weiss  in  your  May  24  issue — 
'Why  Is  Arthur  Godfrey."  This  is  the  first 
more  or  less  scientific  analysis  of  that  intangible 
iomething  known  as  the  broadcast  personality 
:hat  I've  run  across.  Could  I  have  500  reprints 
of  this  excellent  article? 

John  Groller,  Secy,  of 

Broadcasting 
Board  of  National  Missions  of 

the  Presbyterian  Church 
New  York 

[EDITOR'S  NOTE:  Reprints  are  on  the  way.] 

Round  and  Round 

EDITOR: 

I  suppose  a  lot  of  radio  stations  feel  the 
;ame  way  about  the  necessity  of  switching  to 
45's  the  way  us  citizens  did  when  Uncle  Sam 
bulled  the  size  of  the  folding  money  down  in 
pze.  We  had  a  "conversion"  expense  of  a  new 
wallet,  smaller  money  clip  and  the  feeling  we 
iad  less  money  to  look  over. 

At  our  operation,  or  KISD  in  Sioux  Falls, 
5.  D.  (we  disc-jockey  over  12  hours  a  day 
)f  discs),  we  turned  to  45 's  months  ago  in  self 
lefense.  We  would  have  had  to  rent  a  ware- 
louse  to  hold  the  records  we  had  to  have  to 
urogram  as  heavy  as  we  do. 

Imagine  the  howl  that  would  arise  if  the 
•ituation  was  reversed  and  after  45's  were  the 
iccepted  records,  the  record  companies  said 
*e're  going  to  a  disc  twice  as  big.  They'd  really 


have  a  case,  but  going  to  a  smaller,  easier  to 
store  disc,  seems  a  pretty  fair  improvement  .  .  . 

I'm  no  pal  of  the  record  companies  per  se, 
but  believe  if  we  help  them,  and  they  help  us, 
it's  a  good  condition.  In  this  case  I  believe 
there  are  more  advantages  than  there  are  dis- 
advantages. 

Verl  Thomson 
General  Manager 
KISD  Sioux  Falls,  S.  D. 

EDITOR: 

Please  consider  this  an  open  letter  to  the  re- 
cording companies  contemplating  the  change 
to  45  rpm  releases  as  outlined  in  your  June 
14  article. 

WMPA  is  heartily  in  favor  of  any  move 
which  will  bring  better  and  faster  service  to 
radio  stations.  We  are  presently  equipped  to 
play  78's,  45's  and  33's.  You  send  the  records, 
we'll  play  'em  and  plug  'em! 

William  Felton 
General  Manager 
WMPA  Aberdeen,  Miss. 

EDITOR: 

Tell  the  boys  not  to  get  excited  about  these 
new-deal  45  rpm  discs.  Our  local  gun  club 
will  buy  all  they  can  get.  We've  found  they 
make  wonderful  clay  pigeons. 

Rudy  Maxwell 

WD1X  Orangeburg,  S.  C. 

Fairbanks  to  the  Fore 

EDITOR: 

In  your  June  14  issue,  in  an  article  about 
Sid  Van  Keuren  of  Hal  Roach  Studios,  you 
state:  "It  is  the  only  tv  studio  in  the  business 
with  its  own  optical  department,  according  to 
Mr.  Van  Keuren." 

The  Jerry  Fairbanks  studio  in  Hollywood 
which  has  produced  over  500  television  films 
and  is  continuing  to  produce  tv,  commercial 
and  theatrical  pictures,  not  only  has  its  own 
optical  department,  but  has  35mm  and  16mm 
printers,  a  specially  built  color  printer,  four 
optical  printers,  and  most  important  of  all,  its 
own  DuoPlane  Process. 

Our  studio,  too,  is  operated  by  the  people 
who  built  it;  in  fact,  we  have  been  in  business 
25  years. 

Jerry  Fairbanks 

Jerry  Fairbanks  Productions  of 

California 
Hollywood 

Eye-Opener 

EDITOR: 

We  read  with  considerable  interest  your  ex- 
cellent article  "Religion  on  Film"  in  the  June 
14  issue.  We,  with  our  close  association  with 
broadcasting  and  film  production,  had  no  idea 
of  the  magnitude  of  religious  film  activities.  .  . 
H.  G.  Lewis, 

Lewis  &  Martin  Films  Inc. 
Chicago 

Success  Story 

EDITOR: 

Congratulations  to  Broadcasting  •  Tele- 
casting and  author  J.  Frank  Beatty  for  another 
outstanding  sales  weapon  in  "How  Drug  Giant 
Uses  Radio"  [June  21].  This  comprehensive 
article  calls  for  reprints  .  .  . 

Wally  Voigt 

Station  Manager 

WAIR  Winston-Salem,  N.  C. 


OPEN  ALL  NITE 
with  Chuck  Phillips 
Selling 

In  Milwaukee  thousands  of  night  work- 
ers and  early  risers  rely  on  WEMP, 
Milwaukee's  only  all-night  station,  for 
music,  news  and  weather. 

Chuck  is  an  important  part  of 
their  lives.  They  buy  what  he 
sells.  Dozens  of  happy  national 
advertisers  attest  to  this.  Join 
them  and  Chuck  and  get  up  to 
twice  the  Milwaukee  audience 
per  dollar  of  any  network  sta- 
tion on  WEMP.*  Call  Headley- 
Reed! 

*  Based  on  latest  available  Pulse  rating  and 
SRDS  rates. 


WEMP  WEMP-FM 

MILWAUKEE 


24 


HUGH  BOICE,  JR.,  Gen.  Mgr. 
HEADLEY-REED,  Natl.  Rep. 

HOURS  OF  MUSIC,  NEWS,  SPORTS 
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IN  REVIEW 


Newest  Southeast 
Kansas-Northeast 
Oklahoma  survey 
covering  11  county 
Coffeyville  trade 
area  (256,000 
people)  reports: 

KGGF  HAS  BIG- 
GEST AUDIENCE 
IN  45  OUT  OF  52 
MONDAY  THRU 
FRIDAY  Va  HOUR 
STRIPS!  (6:00  A.M. 
to  6:30  P.M.) 

KGGF  with  10  KW 
on  690  KC  delivers 
primary  coverage 
to  a  total  of  87 
|  counties  in  Kansas, 
Oklahoma, 
Missouri  and 
Arkansas. 


KGGF 


690  KC  ABC 

COFFEYVILLE  KANSAS 


COMMENT 

Network:  NBC-TV 
Time:  Mon.,  8:30-9  p.m.  EDT 
Origination:   Washington  and  New  York 
Producers:  Ann  Gillis  (New  York),  Julian 

Goodman  (Washington) 
Supervisor  of  Production:  William  R.  Mc- 

Andrew 
Director:  Robert  Doyle 

Commentators  (6/21/54):  Hodding  Carter, 
Esther  Van  Wagoner  Tufty,  Robert 
McCormick,  Morgan  Beatty. 

Production  Costs:  Approximately  $7,500 
per  week 


A  NEWS  SERIES  titled  Comment  is  being 
programmed  by  NBC-TV  on  Monday  night  in 
the  8:30-9  p.m.  time  period  recently  vacated  by 
Voice  of  Firestone.  The  new  offering  follows 
along  general  lines  the  conventional  pattern  of 
presenting  news,  both  national  and  interna- 
tional, as  the  network's  top  commentators  view 
it.  It  is  different  in  the  way  it  operates  within 
the  overall  news  show  framework. 

As  usual  a  group  of  NBC  news  experts,  four 
in  this  case,  relate  their  opinions  on  current  is- 
sues. But  unlike  the  usual  news  discussion  pro- 
gram where  one  subject  is  in  the  spotlight,  there 
is  no  interchange  of  ideas.  Each  commentator 
handles  a  separate,  unrelated  topic.  The  pro- 
gram is  actually  a  collection  of  four  individual 
newscasts.  The  idea  has  its  good  and  bad  points. 
It  lacks  the  spirit  which  news  panel  shows 
inspire  because  of  the  differences  of  opin- 
ion which  develop  in  the  treatment  of  any 
controversial  issue.  From  a  positive  stand- 
point Comment  gets  more  information  across 
on  more  subjects  than  it  could  if  the  same  sub- 
jects were  presented  in  a  strict  panel  format. 

■As  is  the  case  with  any  news  telecast,  Com- 
ment will  be  as  interesting  a  program  as  the 
capabilities  of  the  commentators  make  it.  Of 
particular  interest  last  Monday  was  the  segment 
on  the  Geneva  Conference  handled  by  Robert 
McCormick  who  has  just  returned  from  an 
NBC  assignment  there.  He  gave  a  lucid,  real- 
istic appraisal  of  the  Geneva  meeting  in  terms 
of  the  U.  S.  role  in  the  conference. 


THE  PAUL  DIXON  SHOW 

Network:  DuMont 
Time:  Mon.-Fri.,  3-4  p.m.  EDT 
Producer:  Len  Goorian 
Director:  Al  Sternberg 

Cast:  Paul  Dixon,  Wanda  Lewis,  Sis  Camp 
Production  Cost:  $400  per  ten-minute  seg- 
ment per  day 


IF  The  Paul  Dixon  Show  on  DuMont  Television 
Network  every  weekday  afternoon  can  lay  claim 
to  nothing  else,  it  will  surely  win  the  ques- 
tionable distinction  of  being  the  most  "flexible" 
show  on  the  air.  Production  problems  that 
plague  the  tv  industry  and  the  people  who  work 
in  it  are  no  awesome  hazard  to  this  telecast, 
its  cast  or  its  production  staff.  Their  solution 
to  the  headaches  that  the  entertainment  busi- 
ness usually  generates  is  a  simple  one.  They 
worry  about  the  details  after  the  show  goes  on 
the  air,  if,  indeed,  they  do  any  worrying  at  all. 

The  philosophy  that  gives  rise  to  shows  of 
this  type  is  again  simple.  Paul  Dixon  and  his 
group  would  like  the  audience  to  believe  their 
production  is  one  which  illustrates  tv  program- 
ming at  its  informal  best.  Their's,  they  keep 
mentioning,  is  a  gay  little  show.  It's  charm 
rests  on  the  fact  that  it  just  has  no  format  at 
all.  What  The  Paul  Dixon  Show  actually  does 
illustrate  is  sloppy  entertainment,  the  kind  that 
keeps  getting  by  on  a  shred  of  an  idea  and 
more  than  its  share  of  good  luck. 

Mr.  Dixon  is  a  disc  jockey  who  also  fancies 
himself  a  comedian.  His  show  on  tv  is  a  radio 


disc  show  which,  lamentably  enough,  can  nov 
be  seen  as  well  as  heard.  When  the  visual  ele 
ment  confronted  Mr.  Dixon  with  its  demam 
to  do  as  well  as  say,  the  obvious  answer  wi 
to  enact  the  lyrics  of  the  songs  while  they  wen 
being  played. 

In  the  d.j.  world  there  is  nothing  too  nove 
about  this  approach  to  tv.  Many  disc  jockey 
adopted  the  same  plan  that  Mr.  Dixon  uses 
This  particular  talent  of  mouthing  a  song  ii 
unison  with  the  artist  singing  it  has  come  t< 
be  called  pantomime  in  the  tv  industry.  / 
true  pantomimist  would  have  every  right  t( 
be  offended.  There  is  very  little  art  involvec 
in  Mr.  Dixon's  brand  of  pantomime.  What  i 
takes  is  practice,  not  talent.  In  this  respect,  Mr 
Dixon  does  all  right.  His  lip  synchronizatior 
seems  well  rehearsed. 

Platter  portions  are  the  only  standard  bill  o 
fare  on  the  program.  Other  than  that,  anythinj 
goes.  The  producer  wanders  by  the  earner; 
complaining  because  the  show  has  no  sponsor 
two  young  ladies  who  assist  Mr.  Dixon  in  th< 
pantomime  department  engage  in  idle  chatter 
an  account  executive  strolls  in  to  mention  thai 
he  got  a  ticket  for  jay  walking;  the  studio  man 
ager  is  called  upon  to  reminisce  on  a  childhooc 
sweetheart  in  Kansas  City.  There  is  constani 
conversation  between  Mr.  Dixon  and  the  mar 
in  the  control  booth  as  to  when  they  will  have 
a  station  break.  This  break  business  can  be 
very  irritating,  as  it  was  last  Tuesday  wher 
there  were  more  breaks,  it  seemed,  than  music, 
talk  and  asides  all  combined. 

The  show  originates  at  WCPO-TV  Cincin- 
nati. Perhaps  Mr.  Dixon  has  cast  a  spell  ovei 
local  viewers,  but  his  acceptability  as  network 
entertainment  is  questionable. 


BOOKS 

PRONUNCIATION  GUIDE  TO  NAMES. 
Titles  and  Terminology  in  Classical  Music 
By  L.  D.  Barnhart,  1711  Hinman  Ave. 
Evanston,  111.  $4. 

PROF.  BARNHART  of  Northwestern  U's 
School  of  Speech  has  issued  a  12-in.  LP  micro- 
groove  record,  pressed  by  Columbia  Records 
Inc.,  covering  the  subect  matter  enumerated  in 
the  title  for  the  use  of  budding  and  experienced 
announcers  who  are  unfamiliar  with  musical 
terms  and  names.  It  is  designed  to  be  used 
with  Prof.  Barnhart's  text,  "Radio  and  Tele- 
vision Announcing"  (Prentice-Hall,  New  York, 
1953),  which  includes  all  of  the  musical  terms 
and  names  enunciated  on  the  record.  The 
advantage  of  hearing  the  pronunciations,  above 
just  reading  them  even  with  diacritical  mark- 
ings, is  obvious.  Accompanying  the  record  is 
a  word  list.  Each  word  is  pronounced  twice, 
once  in  natural  rhythm  and  then  broken  down 
into  syllables. 


VOTERS  GUIDE.  A  Cross-Country  Political 
Survey  of  '54  Elections.  By  Joseph  F.  Mc- 
Caffrey. Published  by  Mclver  Art  &  Pub- 
lications Inc.,  Washington,  D.  C.  Publication 
date  is  Oct.  1.  $1. 

DESCRIBED  by  the  author,  Joseph  F.  Mc- 
Caffrey, former  CBS  and  more  recently  MBS 
newsman  in  Washington,  as  primarily  a  "profes- 
sional handbook,"  Voters  Guide  also  will  be 
distributed  to  the  public  on  1,700  news  stands 
serviced  by  Curtiss  Distributing  in  the  Wash- 
ington, D.  C,  area. 

Copies  of  the  handbook  can  be  ordered  by 
radio  and  tv  news  departments.  The  statistics 
contained  in  the  handbook  are  designed  to  aid 
the  newsman  and  also  the  non-professional  at 
home  on  election  night. 
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AM-FM-TV* 


are  pleased  to  announce  the  appointment  of 


GEORGE  P.  H  OLLI  NGBERY  CO. 


fr- 


it 


as  National  Representatives 
EFFECTIVE   JULY    1,  1954 


For  complete  details  and  figures  pertinent 

to  WSPA's  ability  to  SELL  in  the  prosperous, 

populous  Carolina  Piedmont 

(Spartanburg-Greenville)  area, 

CALL  YOUR  NEAREST 

GEORGE  P.  HOLLINGBERY  OFFICE! 

NEW  YORK   500  Fifth  Ave. 

CHICAGO  ,   307  N.  Michigan  Ave. 

ATLANTA    223  Peachtree  St. 

LOS  ANGELES    411  W.  5th  St. 

SAN  FRANCISCO    625  Market  St. 


WSPA       950  KC       5,000  Watts 
WSPA-FM       98.9  MC       5,000  Watts  Radiated 

(South  Carolina's  First  AM  &  FM  Stations) 

WSPA-TV*  Channel  7 

Owned  and  operated  by 
Spartan  Radiocasting  Company 
Spartanburg,  S.C. 

Walter  J.  Brown,  President 
Roger  A.  Shaffer,  Manager 


Construction  Permit  200,000  Watts, 
Studios:  224  E.  Main  Street,  Spartanburg,  S.  C. 
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THEy'KE 

LOOKING 
AT.. .AND 

LOVlMGr 

KNOE'TV 

IM  3 

STATES 


Owners  of  140,500  sets  in  Ark- 
ansas, Louisiana  and  Mississippi 
consider  KNOE-TV  their  home 
station.  That's  clearly  indicated 
by  local  advertising  from  cities 
like  Shreveport,  El  Dorado, 
Vicksburg,  Natchez,  Alexandria, 
Minden,  Ferriday,  etc.  People 
in  our  area — and  there  are  1,- 
664,000  of  them — with  spend- 
able income  of  $1,591,352,000, 
look  to  us  for  their  public  serv- 
ice programs  and  announce- 
ments. Alexandria  police  called 
on  KNOE-TV  to  telecast  picture 
of  criminal  who  escaped  from 
their  jail.  We  were  chosen  by 
Cerebral  Palsy  for  their  telethon 
in  this  region  and  raised  over 
$60,000  on  a  $40,000  quota, 
which  was  considered  an  ambi- 
tious goal  by  CP  officials.  Money 
came  in  from  as  far  away  as 
Marshall,  Texas,  Little  Rock, 
Arkansas  and  Jackson,  Miss. 
You  can  sell  this  rapidly  ex- 
panding 3-state  market  with 
KNOE-TV.  Call  us  or  H.  R. 
Television,  Inc. 


Represented 
Nationally  by 
H-R  TELEVISION,  INC. 


KNOEy 

Channel  8 — Monroe,  La. 

CBS  —  NBC  —  ABC  —  DUMONT 
Paul  H.  Goldman,  V.P.  &  Gen'l  Mgr. 
A  JAMES  A.  NOE  STATION 


our  respects 


to  HERBERT  EDWARD  TAYLOR 


A  TOUCH  of  pneumonia  turned  the  talents  of 
Herbert  Edward  Taylor  into  television. 

Mr.  Taylor,  who  this  year  was  promoted  to 
management  of  Allen  B.  DuMont  Labs'  Com- 
munication Products  Division,  was  convalescing 
from  a  bout  with  that  illness  in  1942  when  a 
friend  installed  a  tv  receiver  at  his  bedside. 

A  salesman,  Mr.  Taylor  himself  was  sold 
after  watching  some  early  experimental  pro- 
grams over  DuMont's  station  W2XWV,  which 
later  became  WABD  (TV)  New  York,  key  sta- 
tion of  the  DuMont  Tv  Network.  Upon  re- 
covery he  forthwith  asked  DuMont  for  a  job — 
and  got  it. 

Some  early  radio  experience  helped.  That 
was  primarily  with  the  American  Federation 
of  Churches  and  in  the  New  York  area.  The 
latter  was  with  a  Brooklyn  station— he  forgets 
which — and  a  program  on  what  now  is  WABC 
New  York.  These  programs  worked  with  a 
group  Glee  Club  while  he  did  some  solo  work 
plus  a  stint  as  an  early  morning  man. 

Mr.  Taylor  went  to  Richmond  Hill  High 
School  in  Long  Island  and  picked  up  business 
experience  as  an  auditor  for  Chase  National 
Bank  from  1933-38,  during  which  time  he  took 
American  Institute  of  Banking  courses.  He 
acquired  sales  and  merchandising  experience 
with  The  Borden  Co.  from  1938-42,  joining 
DuMont  in  September  in  a  sales  capacity. 

From  1942-43,  Mr.  Taylor  managed  the  War 
Service  Department  of  the  DuMont  organiza- 
tion, which  then  was  deep  in  war  work,  han- 
dling liaison  between  DuMont  and  the  govern- 
ment and  between  his  employers  and  other  com- 
panies in  related  war  production.  A  further 
promotion  made  him  assistant  sales  director  of 
the  cyclograph  unit,  where  he  served  from 
1943-44. 

With  the  end  of  the  war  in  view,  Bert  Taylor 
was  assigned  by  DuMont  to  make  a  thorough 
study  of  the  potentials  of  commercial  television, 
then  looming  as  one  of  the  bright  sides  of  post- 
war America.  His  ensuing  research  into  pro- 
gramming and  into  the  commercial  manufac- 
ture of  transmitters,  receivers,  cameras  and  as- 
sociated equipment  took  him  all  over  the  nation. 

The  study  won  Mr.  Taylor  early  recognition 
as  an  expert  in  the  economics  of  television  and 
a  further  promotion  early  in  1945  when  he  was 
named  sales  director  for  broadcast  equipment. 
In  1948,  with  DuMont  manufacturing  com- 
mercial tv  transmitters  on  a  large  scale,  he  was 
appointed  manager  of  DuMont's  Tv  Transmitter 
Division,  where  he  remained  until  appointment 
to  his  present  position  this  year. 

Mr.  Taylor  is  credited  with  selling  trans- 
mitting equipment  for  the  country's  first  post- 
war tv  station,  WWJ-TV  Detroit,  and  with  guid- 
ing the  Tv  Transmitter  Division  to  its  position 
as  a  national  leader  in  production  and  develop- 


ment of  tv  transmitting  equipment. 

Recently,  a  group  of  visitors  on  a  tour  oi 
the  Allen  B.  DuMont  Labs  tv  transmitter  plani 
in  Clifton,  N.  J.,  asked  the  question,  "Why  does 
everyone  in  the  television  industry  seem  sc 
young?"  As  the  group  inspected  long  lines  oi 
tv  cameras  in  various  stages  of  assembly,  Mr 
Taylor,  who  was  their  guide,  told  them: 

"Most  people  in  television  are  relativelj 
young  ...  are  just  entering  the  period  of  maxi- 
mum accomplishment.  As  a  result  every  brand 
of  this  dynamic  new  industry  should  continue 
its  rapid  growth  in  both  product  developmerr 
and  in  quality  production." 

At  37,  Bert  Taylor  follows  this  industry  pat 
tern.  At  DuMont  he  is  in  charge  of  buildinj 
and  selling  DuMont's  complete  line  of  tv  trans 
mitters  and  associated  equipment  used  by  t\ 
stations  in  this  and  foreign  countries,  for  com 
mercial  educational  and  industrial  use.  Re 
cently  the  division  added  mobile  communica 
tions  equipment  to  its  line. 

Mr.  Taylor  envisages  a  role  for  tv  ever 
greater  than  its  enormous  growth  since  Work 
War  II.  Although  not  disparaging  tv's  presem 
position  as  a  purveyor  of  entertainment,  news 
and  public  service  information,  he  believes  it; 
future  in  industry,  science  and  education  ma} 
surpass  its  present  uses. 

"Television,"  he  said,  "has  provided  man 
kind  with  a  third  eye  which  can  go  into  place; 
and  do  tasks  which  man  can  never  do  unaided 
The  tv  camera  already  is  used  in  banks  anc 
factories;  it  has  explored  volcanoes  and  mine 
shafts;  it  tends  blast  furnaces  and  reports  sur 
gical  operations.  It  provides  or  supplement; 
classroom  instruction  over  wide  areas,  help: 
raise  sunken  ships,  regulates  traffic  in  railroad 
yards,  and  aids  planes  at  take-offs  and  landings 

"The  list  of  television's  uses  is  growing.  It; 
practical  possibilities  are  innumerable."  He 
believes  "the  day  is  not  too  far  off  when  t\ 
cameras,  in  advance  of  men,  will  ride  into  outei 
space  in  the  noses  of  rockets  to  gather  informa 
tion  and  beam  it  back  to  scientists  in  labora- 
tories on  earth." 

Right  now,  Mr.  Taylor  is  concentrating 
substantial  amount  of  his  company's  energies 
on  building  high-power  uhf  transmitters,  be 
lieving  this  will  put  uhf  on  a  truly  competitive 
basis  with  vhf.  Mr.  Taylor  also  is  one  of  those 
who  believe  there  soon  will  be  two  tv  sets  in 
most  homes. 

A  native  of  Brooklyn,  Mr.  Taylor  is  mar 
ried  to  the  former  Ruth  Bais,  once  a  DuMont 
plant  nurse.  They  live  in  Montclair,  N.  J., 
with  their  three  sons,  Bart,  8,  Lance,  4,  and 
Robin,  five  months.  Mr.  Taylor's  hobbies  are 
Boy  Scout  work,  PTA  activities  and  music.  He 
sings  baritone  in  social  quartets  and  in  church 
choirs. 
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IN 

NORTHEASTERN 

OHIO 


WINNER 

1954 
NATIONAL 
HEADLINER 

AWARD! 


.  .  .  for  Outstanding  News 
Reporting  by  a  Radio  Station; 
&  General  Excellence  in  Local 
News  Coverage  of  Important 
events  ...  24  Newscasts  Daily 
around  the  clock! 


MUSIC 


Richard  M.  Klaus,  Gen.  Mgr. 


National  Representatives:  Venard,  Rintoul  &  McConnell 


Exclusive  Radio  Broadcasts  of  ihe  Cleveland  Indians  Games 


500  0    WATTS     •     13  0  0  KC 
CLEVELAND,  OHIO 
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metropolitan  giant  of 
the  south  reaches. .  . 

1  MILLION  Population! 


Fabulous  Houston  has  grown  from  the  frontier  town  of 
yesteryear  to  the  mightiest  giant  of  the  South!   On  July  3rd, 
metropolitan  Houston  population  will  reach  the  million  mark. 
One  million  people,  representing  well  over  $1,195,425,000 
in  retail  sales*  with  an  effective  buying  income  of  over  $6,298  per 
family.*  One  million,  working,  buying,  energetic  people  who 
represent  the  largest  metropolitan  market  of  the  South. 


KCOH 

1430 

George  W.  Clark,  Inc. 

KNUZ 

1230 

Forjoe  &  Company,  Inc. 

KPRC 

950 

Edward  Petry 
&  Company,  Inc. 

KTHT 

790 

H-R  Representatives,  Inc. 

KTRH 

740 

John  Blair  &  Company 

KXYZ 

1320 

Free  &  Peters,  Inc. 

KYOK 

1590 

John  E.  Pearson  Company 


Sales  Management 
Survey  of  Buying  Power 
May  10, 1954 


"Man,  it's  the  most  to  say  the  least." 

"Confusing,  you  mean?" 

"No — simple." 

"Like  what— 2" 

"Like  it's  exactly  24  miles  from  the  KATV 
transmitter  to  LITTLE  ROCK." 
"So— " 

"So  it's  the  same  24  miles  from  the  BATTERY 
to  the  BRONX." 

"That's  not  so  jar—" 

"That's  what  I  mean — KATV  serves  ALL  of 
the  Heart  of  Arkansas,  including  LITTLE  ROCK. 
Man- — they  have  studios  and  offices  there,  PLUS 
the  same  in  PINE  BLUFF.    Avery-Knodel  knows 
all  about  it.". 

"Dig  this  crazy  1 72,600-watt  station — " 


KATV 


bio  eeecu 

LITTLE.  ROCK,  ARK. 


/IVERY-KNODEL.INC. 

NATIONAL  REP. 


IN  PUBLIC  INTEREST 


Mock  Raid  Simulcast 

MOCK  ATTACK  and  evacuation  was  simul- 
cast by  KHQ-AM-TV  Spokane,  Wash.,  as  that 
city  staged  "Operation  Walkout,"  a  civil  defense 
test.  Full  scale  evacuation  of  the  city  of 
180,000  included  downtown  stores  and  build- 
ings, schools  and  homes.  Automobiles 
streamed  toward  evacuation  points  in  the  city 
and  doctors  and  nurses  were  sent  to  schools 
and  briefed  on  plans  and  procedures  of  an 
actual  emergency.  KHQ  cameras  telecast  the 
progress  of  enemy  bombers  as  they  dropped 
leaflet  "bombs'  on  the  city  and  of  a  jet  inter- 
ceptor squadron  that  flew  to  meet  them.  Civil 
defense  units  directed  the  operation.  A  film  of 
the  test  is  being  prepared  for  distribution  to 
other  Civil  Defense  organizations  throughout 
the  nation. 

Double  the  Average 

PUBLIC  SERVICE  programming  scheduled 
weekly  by  KTTV  (TV)  Hollywood  is  almost 
double  the  national  average,  the  station  claims. 
A  recent  NARTB  survey  shows  the  national 
public  service  non-network  average  is  9  hours 
and  47  minutes  weekly,  while  KTTV  says  it 
devotes  an  average  18  hours  and  25  minutes 
weekly,  including  such  programs  as  The  Open 
Road,  Churches  of  the  Golden  West,  Before 
Your  Eyes  and  Paul  Coates'  Confidential  File. 

WWOR-TV,  WORC  Aid  Palsy  Fund 

CEREBRAL  Palsy  telethon— claimed  to  be  the 
first  in  Massachusetts — was  simulcast  by 
WWOR-TV  and  WORC  Worcester.  The  18- 
hour  show,  On  Stage  for  Cerebral  Palsy,  was 
opened  with  a  filmed  salute  by  President  Eisen- 
hower and  greeting  from  Gov.  Christian  Herter. 
Radio-tv  star  John  Reed  King  emceed  the  entire 
show  and  more  than  700  volunteers  served  as 
telephone  operators,  clerical  workers,  dispatch- 
ers, runners,  drivers  and  accountants. 

WFIL  Aids  Motorists 

WFIL  Philadelphia  has  a  new  series,  Highway 
Headlines,  designed  to  aid  weekend  motorists 
with  reports  on  highway  conditions  through- 
out the  Philadelphia,  New  Jersey  and  Dele- 
ware  area.  WFIL  announcers  maintain  con- 
tact with  Deleware  Valley  highway  and  bridge 
officials  and  Philadelphia  traffic  officers  to 
bring  motorists  summaries  of  travel  conditions, 
suggesting  the  least-used  courses  to  take. 

WAVE-AM-TV  Arthritis  Aid 

WAVE-AM-TV  Louisville,  Ky.,  presented  a 
four-hour  program,  Hope  for  Arthritis,  starring 
Bob  Hope,  and  raised  more  than  $20,000  for  the 
Kentucky  Chapter  of  Arthritis  and  Rheumatism 
Foundation.  Mr.  Hope  paid  his  expenses  to 
Louisville  and  donated  his  time.  Among  other 
celebrities  appearing  were  George  Jessel,  Bob 
Considine,  John  Daly,  Kentucky  Gov.  Lawrence 
Wetherby,  and  former  Vice  President  and  Mrs. 
Alben  Barkley. 

WPTS  Aids  in  Disaster 

FAMILIES  of  persons  on  board  the  disaster- 
stricken  U.  S.  S.  Bennington  who  reside  in 
Luzerne  and  Lackawanna  counties  were  kept 
posted  by  WPTS  Scranton,  Pa.,  on  developments 
of  the  accident.  The  station,  receiving  95  calls 
requesting  news  about  the  ship,  aired  inter- 
views and  conversations  with  relatives  of  the 
sailors.  In  addition,  WPTS  relayed  the  names 
of  persons  on  the  ship  living  in  the  area  to  the 
Scranton  Tribune  and  Times  so  they  could  have 
pictures  and  information  ready  for  press  when 
the  casualty  list  was  released  the  following 
morning. 
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The  ONLY  professional  turntable 
tailored  specifically  for 
"fine  groove"  33^  or  45 


New,  smaller  size  .  . .  only  28" 
high,  20"  wide,  16  lA"  deep 
Faster  starts.  Full  speed  in  less 
than  \i  turn 

Easier  cuing  .  .  .  through  faster 
starts  and  disengaging  of  driver 
idlers 

Goodbye  operating  errors. 

Center  hole  diameter  changes 


automatically  with  speed 
changes 

•  No  record  slippage.  The  cen- 
ter of  the  platter  is  recessed  to 
handle  the  inside  shoulder  of 
45's.  Easy  to  handle 

•  Wow  and  flutter  as  low  as 

RCA  70  series  turntables 


Smaller  than  any  Professional  Broadcast  turntable  .  .  .  yet 
capable  of  delivering  the  same  high-quality  output  as  RCA's 
famous  70  series  .  .  .  Type  BQ-1A  is  your  answer  for  a  simple- 
design  turntable  matched  and  styled  to  meet  the  trend  in 
transcription  requirements.  It  enables  you  to  take  full  advan- 
tage of  the  vast  library  of  45's  and  2>2>yi&  now  available.  It  takes 
up  less  space  in  your  control  room.  It  enables  you  to  take  ad- 
vantage of  the  important  space-saving  features  offered  by 
"fine-groove."  And  Note  This  Fact:  The  price  is  right! 

Type  BQ-1A  is  ready  for  immediate  delivery,  complete — or 
mechanism  only.  For  details,  call  your  RCA  Broadcast  Sales 
Representative. 


IN  RADIO! 


NOW 


IN  TV! 


chita  Falls 
exas! 


CBS  AND  DuMONT 
TELEVISION  NETWORKS 


Wichita  of  alls  del 


e  vision, 


EDWARD  G.  BALL 

on  all  accounts 

A  MANIA  for  perfection  and  a  penchant  for 
adaptability  which  his  colleagues  describe  as 
"absolutely  frightening"  are  two  of  the  many 
attributes  claimed  for  Edward  G.  Ball,  vice 
president  of  Mathisson  &  Assoc.,  Milwaukee. 

Still  in  his  30s,  Mr.  Ball  already  is  an  ad- 
vertising veteran  whose  versatility  apparently 
knows  no  limits.  He  handles  all  types  of  copy 
and  production,  including  tv  film  commercials, 
and  also  directs  art,  negotiates  contracts  and 
contacts  accounts  on  which  he  works. 

But  by  far  his  most  notable  (and  recent) 
achievement  was  the  creation  and  implemen- 
tation of  the  Miller  High  Life-Milwaukee  Braves 
baseball  radio  network  of  nearly  50  stations. 
It  was  Mr.  Ball  who  evolved  the  technical  and 
promotion  procedures  and  wrote  the  commer- 
cials. 

Edward  Gregory  Ball  was  born  in  Milwaukee 
on  Oct.  20,  1916,  and  attended  Milwaukee  High 
School.  His  first  job  was  in  the  shipping  de- 
partment of  Cramer-Krasselt  Co.,  Milwaukee. 
He  later  became  assistant  to  the  agency's  pro- 
duction department. 

Mr.  Ball  moved  to  H.  B.  Law  Inc.,  Chicago, 
early  in  1938,  handling  production  work  and 
writing  copy.  In  mid-year  he  shifted  to  W.  W. 
Garrison  Co.  there  as  production  manager.  He 
returned  to  Milwaukee  in  August  1940  as  pro- 
duction manager  and  copywriter  for  H.  C.  Mul- 
berger  Inc. 

In  1942  Mr.  Ball  joined  the  82d  Airborne 
Div.  of  the  325th  Glider  Infantry.  When  word 
leaked  out  that  he  was  an  advertising  man, 
Private  Ball  was  moved  over  to  public  relations 
where  he  worked  himself  up  to  the  rank  of 
technical  sergeant. 

After  four  years  of  Army  life,  Mr.  Ball  re- 
joined Mulberger  as  a  copywriter,  account 
executive  and  space-time  buyer.  The  company 
was  reorganized  as  Mathisson  &  Assoc.  in  No- 
vember 1 946,  and  he  was  named  secretary  while 
continuing  his  other  duties. 

While  he  specializes  on  the  Miller  Brewing 
Co.  account  (he  currently  is  working  out  details 
for  Miller's  sponsorship  of  the  All  Star-pro- 
fessional football  classic  on  network  radio  and 
tv),  Mr.  Ball  also  serves  as  account  executive 
for  such  clients  as  Lauson  Co.,  Milwaukee 
Valve  and  others.  (Example  of  his  versatility: 
he  also  does  copy  for  Miller's  high-fashion  ad 
series  in  Vogue,  Bazaar,  others.) 

Mr.  Ball  met  his  wife,  the  former  Billie  M. 
Peppers,  while  in  service.  They  have  two  chil- 
dren, Linda  Lee,  5,  and  Edward  George,  3. 
His  hobbies  include  golf  (he  shoots  a  better- 
than-average  game)  and  gin  rummy. 
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It's  No  Draw... in  Omaha 


There's  no  argument  about  who  leads  in  daytime 
TV  popularity  in  the  Omaha  area  .  .  .  it's  KMTV 
again  and  again. 

Both  the  latest  Pulse  and  Hooper  show  that 
KMTV  carries  11  of  the  top  15  daytime  programs* 
(7  A.M.  to  6  P.M.).  According  to  Pulse,  KMTV 
leads  in  64%  of  the  297  daytime  quarter  hours 
(Sunday  through  Saturday).  And  Hooper  shows 
that  KMTV's  average  daytime  rating  is  10.0—30% 
higher  than  Omaha's  second  station. 

All  this  is  a  BIG  PLUS  you  receive  when  you 
buy  daytime  KMTV  in  this  240,000  set  market  with 
over  2  billion  dollars  to  spend. 


KMTV  leads  in  night-time  ratings,  too.  All 
surveys  show  that  KMTV  carries  11  of  the  top  15 
weekly  shows  ...  7  of  the  top  10  multi-weekly 
shows  as  well  as  the  most  popular  locally  produced 
shows. 

For  both  daytime  and  night-time  television  .  .  .  buy 
the  top-rated  station  in  the  Omaha  area.  Contact 
KMTV  or  Petry  today. 

*  Pulse— May  15-21,  1954 
Hooper— April  13-19,  1954 


SMART  ADVERTISERS  ALL  AGREE:  IN  OMAHA,   THE    PLACE   TO   BE    IS   CHANNEL  3 


DUMONT 


OMAHA 


CHANNEL  3 

MAY  BROADCASTING  CO. 


Represented  by 


Edward  Petry  &  Co.,  Inc. 
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Another  Reason  Why 
WPTF  is 

North  Carolina's 

i  i 

Number  One 

i 

Salesman 


Gracious  Lady  .....  Harriet  Pressly 


North  Carolina  rates  more  firsts 
in  recognized  market  surveys 
than  any  other  Southern  state. 
More  North  Carolinians  listen  to 
WPTF  than  to  any  other  station. 


North 
Number  I  Salesman 

NBC  Affiliate  for  RALEIGH-DURHAM  and  Eastern  North  Carolina 
50,000  WATTS  680  KC 


Wife  of  a  college  president,  North  Carolina's  1948 
"Mother  of  the  Year,"  equally  at  ease  addressing  a  literary 
tea  or  home  demonstration  club.  That's  Harriet  Pressly 
whose  program  each  weekday  afternoon  tops  all  others, 
says  Pulse.  Alert  participating  advertisers  reach  a  large 
audience  on  a  program  of  exceptional  acceptance.  Con- 
tact WPTF  or  Free  8C  Peters  now.  Get  the  full  story  on 
Harriet  Pressly  who  adds  the  gracious  touch  to  the  team 
that  makes  WPTF  the  Number  One  Salesman  in  the 
South's  Number  One  State. 


WPTF 


FREE   &  PETERS  REPRESENTATIVE       R-  H-  MAS0N-  General  Manager,  GUS  YOUNGSTEADT,  Sales  Manager 
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RIVAL  NARTB,  TVAB  POISED 
FOR  TV  PROMOTION  CONTEST 


Both  organizations  are  ready  to  j 
tv  sales,  NARTB  advancing  its  Ion 
action  stage,  along  with  a  nationa 
to  consider  its  maiden  campaign 

SALES  promotion  in  the  television  industry 
faced  a  possible  fight  to  the  finish  at  the  week- 
end as  two  competing  projects  prepared  to  start 
operating. 

NARTB  gave  its  approval  to  an  all-television 
promotion  venture,  teamed  with  a  nationwide 
census  of  tv  sets  by  counties  and  a  continuing 
picture  of  station  circulation. 

Television  Advertising  Bureau  (TvAB)  pre- 
pared for  a  Tuesday  meeting  in  New  York  at 
which  its  executive  committee  will  consider  a 
sales  promotion  campaign  that  assumed  oper- 
ating form  at  the  May  industry  convention  in 
Chicago. 

At  the  weekend,  promotion  of  television  as 
a  medium  was  assuming  a  highly  competitive 
look,  but  the  competition  was  inside  tv  rather 
than  against  other  media. 

NARTB  said,  after  approving  a  plan  that  has 
been  in  the  works  for  some  time,  that  it  isn't 
fighting  anybody.  Without  mentioning  TvAB. 
the  association  said  it  is  merely  going  ahead 
with  the  plan  first  conceived  in  December  1952. 

TvAB  appeared  unperturbed  as  it  approached 
its  Tuesday  meeting,  and  apparently  was  wel- 
coming the  intra-industry  competition. 

Plans  Come  Off  Drafting  Board 

The  NARTB  Tv  Board  announced  it  was 
taking  its  sales  promotion  plans  off  the  drafting 
board.  It  announced,  too,  that  it  is  going  to 
work  immediately  on  the  tv  circulation  census, 
with  field  trials  of  methods  to  be  completed 
inside  two  months. 

Of  major  interest  to  the  advertising  industry 
was  the  signing  of  a  contract  between  NARTB 
and  Alfred  Politz  Inc.  to  get  the  methodology 
tests  under  way.  The  action  was  taken  during 
the  three-day  series  of  NARTB  Radio.  Tv  and 
Joint  Board  meetings  in  Washington. 

Three  main  developments  appeared  possible 
as  the  NARTB  and  TvAB  projects  started  cam- 
paigns with  a  common  goal — stimulation  of  tv 
time  sales. 

First,  the  two  gToups  could  engage  in  a 
bloody  knock-down,  drag-out  battle,  with  the 
most  powerful  emerging  as  the  lone  tv  sales 
promotion  unit. 

Second,  the  two  could  grope  for  their  respec- 
tive spots  in  the  tv  sphere  and  live  competi- 
tively, possibly  in  harmony. 

Third,  the  two  might  spar  around  a  few 
months  and  wind  up  with  some  kind  of  a 
merger  agreement. 

NARTB  took  a  close  look  last  week  at  the 
separate  TvAB  promotion  project,  with  its 
claimed  membership  of  126  stations  (networks 
1  can  belong  only  through  owned  stations).  The 
,  association  noted  that  TvAB  was  founded  with 


ump  off  in  their  plans  to  promote 
g-studied  tv  promotion  plan  to  the 
I  tv  set  census,  and  TvAB  preparing 
at  a  meeting  Tuesday. 

the  encouragement  of  station  representatives. 
It  heard  rumors  that  some  TvAB  members  are 
enrolled  on  a  conditional  basis.  Finally,  the 
NARTB  Tv  Board  decided  that  a  "truly  all- 
industry"  sales  promotion  job  should  be  done 
to  promote  television  sales. 

Prior  to  the  Chicago  industry  convention 
some  of  the  NARTB  tv  spokesmen  had  tried 
to  work  out  an  agreement  with  TvAB  but  noth- 
ing came  out  of  the  merger  gestures.  TvAB 
set  up  a  preliminary  operation  in  April,  held  a 
membership  rally  at  the  Chicago  convention, 
and  now  awaits  action  Tuesday  at  a  New  York 
meeting  of  its  Executive  Committee. 

Many  of  the  NARTB  tv  directors  indicated 
privately  they  felt  that  TvAB's  restriction  on 
network  membership  will  make  it  less  effective 
than   an    all-industry    unit,    and    might  even 


ing  up  to  a  million-dollar  bracket  by  the  end 
of  the  first  two  years. 

The  sales  promotion  corporation  will  support 
its  station  and  set  circulation  data  with  sales 
promotion  materials  and  techniques  designed  to 
combat  competitive  promotions  by  other  media. 

Richard  A.  Moore,  KTTV  (TV)  Los  Angeles, 
temporary  TvAB  chairman,  told  B*T  that 
"everybody  in  television  will  congratulate  the 
NARTB  Tv  Board  on  the  circulation  study, 
which  the  advertising  fraternity  will  welcome. 
We  see  no  overlap  in  the  activities  of  TvAB 
and  NARTB.  TvAB  was  set  up  by  stations, 
each  with  its  own  research  and  promotion  de- 
partments. The  105  stations  that  affirmed  our 
program  at  Chicago  agreed  that  collectively  the 
stations  can  enhance  their  sales  efforts  by 
collective  action. 

"For  six  years  we  have  been  selling  tv  against 
rival  media  with  their  collective  sales  promo- 
tion organizations.  TvAB  represents  the  desire 
of  stations  to  move  ahead  on  a  level  with  other 
media.  NARTB's  circulation  and  sales  promo- 
tion can  help  the  industry  generally.  TvAB 
can  help  stations  in  their  local  and  national 
selling. 

"The  NARTB  circulation  study  is  of  tre- 
mendous importance  and  the  overall  promotion 
effort  will  be  helpful.  TvAB  provides  a  central 
organization  to  give  added  power  to  what  has 


MR.  ARNOUX  MR.  McCOLLOUGH  MR.  BROWN 

THESE  THREE  head  NARTB's  Tv  administrative  unit,  which  has  put  in  motion  the  ma- 
chinery for  that  association's  own  promotional  work. 


prove  a  boon  to  media  competing  against  tele- 
vision. 

In  figuratively  shrugging  its  shoulders  upon 
hearing  of  NARTB's  obvious  intent  to  go  right 
ahead  with  the  1952  proposal,  TvAB  took  the 
stand  that  it  is  a  cooperative  undertaking  set 
up  by  stations  themselves  to  do  an  aggressive 
job  of  selling  national  and  local  tv  time  for 
stations  and  promised  to  start  its  nationwide 
sales  promotion  work  by  mid-July.  Its  member- 
ship includes  dozens  of  NARTB  member  sta- 
tions. 

NARTB  will  admit  all  segments  of  the  tv  in- 
dustry to  its  project.  The  pattern  will  resemble 
that  of  Broadcast  Advertising  Bureau,  which 
was  set  up  within  the  association  on  an  all- 
industry  basis  and  then  put  out  on  its  own  to 
function  as  a  separate  corporation. 

Annual  cost  of  the  NARTB  circulation  plan 
will  run  "several  hundred  thousands  of  dollars," 
according  to  association  estimates,  possibly  add- 


been  individual  effort  in  national  spot  and  local 
selling." 

Asked  if  there  is  any  indication  of  another 
move  to  bring  TvAB  and  NARTB  together, 
Mr.  Moore  said  he  had  no  knowledge  of  the 
sort  and  said  it  is  concerned  now  with  getting 
its  board  organized  and  its  work  under  way. 
He  suggested  any  apparent  conflict  between 
the  groups  might  disappear  by  autumn  "as  tele- 
vision goes  about  the  business  of  selling  time." 
He  added:  "Other  media  are  getting  money 
that  should  go  into  television." 

Richard  P.  Doherty,  consultant  to  TvAB, 
told  B»T  that  TvAB  "was  founded  on  the  prin- 
ciple that  stations  need  effective  and  coopera- 
tive sales  promotion  activity  that  will  bring 
in  actual  sales."  He  said  TvAB's  concept  "is 
not  altered  by  the  NARTB  Tv  Board's  action." 

The  TvAB  Executive  Committee  will  meet 
Tuesday  in  New  York  '  to  finalize  plans  that 
will  be  put  it  into  operation  by  mid-July."  he 
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'NARTB,  TVAB  READY  DRIVES- 


said,  with  temporary  offices  continuing  in  the 
New  Weston  Hotel. 

NARTB  now  embarks  on  a  two-way  under- 
taking— a  corporation  to  conduct  an  industry- 
wide tv  circulation  measurement  service  as  a 
means  of  showing  advertisers  and  agencies  ex- 
actly how  much  audience  they  can  get  for  their 
television  dollars,  and  the  separate  sales  pro- 
motion unit  that  will  have  the  benefit  of  the 
circulation  data. 

The  NARTB  Tv  Board  approved  plans  for 
the  first  field  work  on  the  circulation  project. 
It  alloted  $34,000  to  get  the  work  started  this 
summer,  carrying  out  a  program  developed 
after  two  years  of  planning  by  research  leaders 
and  the  NARTB  Research  Dept.,  of  which 
Richard  M.  Allerton  is  manager. 

By  mid-summer  the  pre-testing  of  methods 
to  be  used  in  developing  tv  circulation  will  be 
underway  following  board  approval  of  selec- 
tion of  Alfred  Politz  Inc.  as  research  firm  to 
field  test  circulation  methods. 

After  various  formulas  have  been  tried, 
NARTB  then  will  prepare  to  conduct  a  pilot 
study  in  one  or  more  areas.  Next  step  will  be 
formation  of  the  separate  corporation  outside 
the  association.  This  independent  corporation 
will  be  capitalized  to  turn  out  continuing  data 
showing  the  size  and  extent  of  tv  audiences 
in  the  nation's  counties. 

Clair  R.  McCoIlough,  elected  Wednesday  to 
serve  as  chairman  of  the  NARTB  Tv  Board, 
issued  this  statement: 

"The  Tv  Board  first  discussed  the  need  for 
a  national  sales  promotion  organization  for 
television — similar  to  the  BAB  in  radio  and  the 
Bureau  of  Advertising  in  the  newspaper  field — 
about  two  years  ago.  Since  that  time,  the 
board  has  acted  upon  numerous  progress  reports 
on  the  feasibility  of  the  organization  during 
its  regular  meetings — reports  resulting  from 
NARTB  staff  inquiries  requested  by  the  board. 

"Obviously  the  primary  responsibility  of  tele- 
vision broadcasters  to  advertisers  and  their 
agencies  relates  to  the  circulation  of  the  medi- 
um. We  should  know  what  we  have  to  sell 
before  we  set  about  selling  it.  And  when  we 
are  ready  to  sell  it,  we  should  do  so  on  a  truly 
all-industry  basis.' 

He  referred  to  action  taken  by  the  Tv  Board 


last  Jan.  21,  when  the  following  resolution  was 
adopted  by  the  group:  "Resolved  that  a  com- 
mittee will  be  appointed  to  develop  a  plan  for 
television  sales  promotion  on  an  industry-wide 

basis." 

"We're  going  to  continue  our  activity  on 
this  project  as  a  full  board",  he  said,  "since 
the  board  members  are  fully  conversant  with 
the  vital  companion  activity  of  measuring  tele- 
vision circulation.   We  will  issue,  shortly,  our 


recommendations  for  the  structure  of  such  aril 
all-industry  group.    This  procedure,  in  othe  ' 
words,  is  similar  to  that  which  was  adoptee  |! 
in  establishing  BAB  for  radio:    A  successful 
going  organization  which  represents  all  ele  J 
ments  of  radio,  and  sells  and  promotes  iill 
behalf  of  all  elements.   The  board  anticipate 
that  these  organizations,  in  research  and  sale 
promotion,   would   be   independent  corporati 
entities,  separate  from  the  NARTB." 


McCOLLOUGH,  CLAY  HEAD  NARTB  BOARDS 


NARTB  set  up  administrative  machinery  last 
week  to  provide  parallel  direction  of  the  asso- 
ciation's radio  (am,  fm)  and  television  affairs. 

On  the  tv  side  Clair  R.  McCoIlough,  vhf 
and  uhf  operator  (WGAL-TV  Lancaster,  Pa.; 
WDEL-TV  Wilmington.  Del.,  and  WLEV-TV 
Bethlehem-Allentown,  Pa.),  was  elected  chair- 
man of  the  Television  Board.  He  formerly  was 
vice  chairman  and  succeeds  Robert  D.  Swezey, 
WDSU-TV  New  Orleans,  as  chairman.  Camp- 
bell Arnoux,  WTAR-TV  Norfolk,  was  elected 
vice  chairman.  Thad  Brown  is  NARTB's  tele- 
vision vice  president. 

Henry  B.  Clay,  general  manager  of  KWKH 
Shreveport,  La.,  was  elected  chairman  of  the 
Radio  Board  at  the  Thursday  meeting.  E.  K. 
Hartenbower,  KCMO  Kansas  City,  was  elected 
vice  chairman.  John  F.  Meagher,  who  resigned 
as  District  1 1  director,  had  assumed  the  radio 
vice  presidency  of  the  association  a  week  earlier. 
This  is  a  new  post,  as  are  the  elected  radio 
chairman  and  vice  chairman. 

Harold  E.  Fellows,  NARTB  president,  serves 
as  chairman  of  the  combined  boards,  having 
been  elected  to  this  post  last  winter.  Procedures 
to  govern  the  two  boards  (radio  and  tv)  were 
adopted  by  the  groups  during  their  three-d.ay 
session  last  week,  ending  Friday.  A  special 
election  will  be  held  to  fill  the  Distict  11 
vacancy  caused  by  resignation  of  Mr.  Meagher. 

Mr.  McCoIlough,  third  Tv  Board  chairman, 
long  has  been  active  in  association  and  industry 
affairs  and  Mr.  Arnoux  has  served  on  both 
radio  and  tv  directorates.  Mr.  Clay  is  serving 
his  second  term  as  a  radio  director  represent- 
ing District  6  (Ark.,  Tenn.,  La.,  Miss.).  A  reso- 


NARTB's  Radio  (am  and  fm)  administrative  unit,  set  up  at  the  Washington  board  meet- 
ing, includes  (I  to  r):  John  F.  Meagher,  radio  vice  president;  Henry  B.  Clay,  KWKH 
Shreveport,  La.,  chairman  of  the  Radio  Board,  and  E.  K.  Hartenbower,  KCMO-AM-TV 
Kansas  City,  board  vice  chairman. 
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lution  was  adopted  commending  Mr.  Swezey  fo 
his  tv  chairmanship.  The  tv  directors  adoptei 
a  rule  providing  that  terms  of  chairman  an> 
vice  chairman  should  be  for  one  year,  with  nc^ 
more  than  two  successive  terms  permittee 
Election  will  take  place  each  year  at  the  firs 
meeting  following  the  annual  convention. 

At  its  Thursday  meeting  the  Radio  Boar 
heard  a  report  on  the  notice  given  by  recor 
companies  that  records  sent  to  stations  will  b 
45  rpm  [B»T,  June  14].    A.  Prose  Walkei 
manager  of  the  NARTB  Engineering  Dept 
was  asked  to  compile  a  list  of  45  rpm  playbac 
equipment  and  conversion  kits,  with  prices,  fo; 
guidance  of  the  radio  membership.   Cost  o] 
conversion  was  estimated  at  "several  hundred 
thousands  of  dollars." 

Majority  of  District  Meetings  Set 

The  board  adopted  a  schedule  for  district 
meetings,  with  all  but  two  of  the  17  session 
scheduled.  They  start  Sept.  9  and  end  Nov.  1(| 
President  Fellows  and  a  staff  team  will  attenl 
the  meetings. 

Plan  of  NARTB  to  ask  the  FCC  to  amenj 
its  rules  for  use  of  remote  control  transmitter 
on   a   blanket   basis   was   described   by  Mi 
Fellows.  The  plan  allows  for  complications  i 
special  station  situations. 

Ben  Strouse,  WWDC-FM  Washington,  re 
viewed  testimony  before  the  Senate  Interstat 
&  Foreign  Commerce  Committee  on  proposal 
to  use  fm  frequencies  for  other  broadcast 
services.  He  read  a  copy  of  a  letter  from  Edwi 
Wheeler,  WEAW  (FM)  Evanston,  111.,  protesi 
ing  the  proposal.  George  H.  Clinton,  WPAJ' 
Parkersburg,  W.  Va.,  made  a  plea  for  a  revie\ 
of  the  political  section  of  the  Communication 
Act,  with  a  later  report  to  be  made  to  the  boan? 

The  radio  directors  admitted  102  statiouj 
to  membership.  The  Tv  Board  admitted  107  sta;, 
tions.   It  heard  ,a  report  on  the  tv  circulation 
study  (see  circulation  and  sales  promotion  storj 
page  27). 

Attending  the  radio  meeting  were: 

Herbert  L.  Krueger,  WTAG  Worcester,  Mass 
Messrs.  Clay.  Hartenbower,  Clinton,  and  Strouse 
James  H.  Moore,  WSLS  Roanoke,  Va.;  F.  Ernes 
Lackey.  WHOP  Hopkinsville,  Ky.;  Robert  B.  Mc 
Connell,  WISH  Indianapolis;  Hugh  K.  Boice  Jr 
WEMP  Milwaukee;  Kenyon  Brown,  KWFT  Wich 
ita  Falls.  Tex.;  Walter  E.  Wagstaff,  KIDO  Boist 
Idaho;  William  D.  Pabst,  KFRC  San  Franciscc ' 
Albert  D.  Johnson,  KOY  Phoenix:  Richard  IV 
Brown.  KPOJ  Portland,  Ore.;  Martin  B.  Camp 
bell,  WFAA  Dallas;  G.  Richard  Shafto,  WIS  Co 
lumbia,  S.  C;  J.  Frank  Jarman,  WDNC  Durharr 
N.  C;  Edgar  Kobak,  WTWA  Thomson.  Ga.;  Leste 
L.  Gould,  WJNC  Jacksonville,  N.  C:  Ben  Strouse 
WWDC-FM  Washington.  D.  C;  H  Quenton  Co> 
KGW-FM,  Portland,  Ore.,  and  Earl  M.  Johnsor 
MBS,  New  York.  Excused  were:  E.  R.  Vadebon 
coeur,  WSYR  Syracuse,  N.  Y.,  who  was  iniuic- 
Monday  in  an  auto  accident;  John  Fulton.  WQX 
Atlanta:  Cy  Casper,  WBBZ  Ponca  City,  Okla 
and  John  H.  DeWitt  Jr.,  WSM  Nashville. 

Members  of  the  Tv  Board  present  were:  Messrs 
McCoIlough,  Arnoux  and  Swezey;  John  Esai 
KTVQ  (TV)  Oklahoma  City,  Okla.;  Harold  Hougl 
WBAP-TV  Fort  Worth;  Paul  Raibourn,  KTLj 
(TV)  Los  Angeles;  W.  D.  Rogers  Jr.,  KDUB-T 
Lubbock,  Tex.;  Kenneth  L.  Carter,  WAAM  (TV 
Baltimore;  William  Fay,  WHAM- TV  Rochestei 
N  Y  ;  Ward  L.  Quaal,  WLWT  (TV)  Cincinnati 
Alexander  Stronach.  ABC,  New  York:  Merle  5 
Jones,  CBS.  New  York;  Ted  Bergmann,  DuMon 
New  York;  Frank  M.  Russell.  NBC,  Washington 
D.  C;  George  B.  Storer,  Storer  Broadcasting  Co 
Miami  Beach,  was  excused. 
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ADVERTISERS  &  AGENCIES 


COST  OF  COLORCASTING  TO  EXCEED 
BLACK-&-WHITE  BY  10%,  AFA  IS  TOLD 

CBS-TV's  Robinson  briefs  Boston  convention  on  network's  extensive 
color  plans.  In  other  addresses,  AFA  is  told  of  retail  advertising 
trends  and  a  warning  is  sounded  against  ad  abuses. 


WITHIN  the  next  three  to  four  years,  when 
tv  becomes  fully  national,  the  cost  of  color- 
casting  will  exceed  that  of  black-and-white  tele- 
casting by  about  10%,  Hubbell  Robinson  Jr., 
CBS-TV  vice  president  in  charge  of  net- 
iwork  programs,  said  Tuesday  in  an  address 
to  the  Advertising  Federation  of  America  con- 
vention, held  June  20-23  at  the  Statler  Hotel 
in  Boston. 

Mr.  Robinson  spoke  during  a  panel  session 
on  "Color:  A  Revolution  in  Marketing,"  at 
which  John  W.  Eggers,  O'Mara  &  Ormsbee; 
Walter  Dorwin  Teague,  designer,  and  Walter  P. 
Glenn,  Young  &  Rubicam,  discussed  color  in 
(newspapers,  packaging  and  magazines,  respec- 
tively. John  H.  Tinker  Jr.,  McCann-Erickson, 
chairmanned  the  color  session. 

Wesley  I.  Nunn,  advertising  manager,  Stand- 


ard Oil  Co.  of  In- 
diana, was  elected 
chairman  of  the 
AFA,  succeeding 
Robert  M.  Gray,  ad- 
vertising and  sales 
promotion  manager, 
Esso  Standard  Oil 
Co.  Elon  G.  Borton 
was  re-elected  presi- 
dent. Viola  Erickson, 
executive  vice  presi- 
dent Cleveland  Bet- 
ter Business  Bureau, 


MR.  NUNN  was  elected  secre- 

tary. 

The   following   were   elected  to  the  AFA 

board  of  directors: 

Fairfax  Cone,  president,  Foote,  Cone  &  Belding, 
Chicago  (RE-ELECTED);  Richard  Deems,  vice 
president  and  general  advertising  manager,  Hearst 
Magazines,  New  York;  George  S.  McMillan,  vice 
president,  Bristol-Myers  Products  Division,  New 
York  (RE-ELECTED);  Graham  Patterson,  pub- 
lisher, Farm  Journal  and  Town  Journal,  Philadel- 
phia (RE-ELECTED);  Ralph  P.  Olmstead,  vice 
president  in  charge  of  advertising,  Kellogg  Com- 
pany, Battle  Creek;  William  T.  White,  vice  presi- 
dent and  general  sales  manager,  Wieboldt  Stores, 
Chicago;  Robert  M.  Gray,  director  advertising 
and  sales  promotion,  Esso  Standard  Oil  Co.,  New 
York  (retiring  as  AFA  Board  Chairman,  after 
serving  two  years);  Miss  Margaret  Divver,  adver- 
tising manager,  John  Hancock  Mutual  Life  In- 
surance Co.,  Boston,  and  Robert  M.  Feemster, 
chairman,  executive  committee,  Dow-Jones  and 
Wall  Street  Journal,  New  York. 

Mel  G.  Grinspan,  advertising  and  sales  pro- 
motion manager,  Black  &  White  Stores, 
Memphis,  was  elected  chairman  of  the  Council 
on  Advertising  Clubs  of  the  Advertising  Federa- 
tion of  America. 

Bert  S.  Gittins,  Bert  S.  Gittins  Advertising, 
Milwaukee,  and  C.  Leonard  Shaw,  advertising 
manager,  Norton  Co.,  Worcester,  Mass.,  were 
elected  vice  chairmen  of  the  Council. 

At  a  meeting  of  the  Council  on  Women's 
Advertising  Clubs,  also  held  Monday,  Miss 
Mary  E.  Bush,  vice  president,  Emery  Advertis- 
ing Corp.,  Baltimore,  was  elected  chairman. 

By  virtue  of  the  elections,  Messrs.  Grinspan 
and  Gittins  and  Miss  Bush  become  AFA  vice 
presidents. 

John  E.  Power,  pioneer  copy  writer  who  was 
turning  out  advertising  copy  before  1870  and 
who  has  been  called  the  Father  of  Modern  Ad- 
vertising, and  Frank  Presbrey,  another  advertis- 
ing pioneer  and  author  of  the  classic  "History 
and  Development  of  Advertising,"  were  elected 
to  the  advertising  Hall  of  Fame.  Mrs.  Charlotte 
Montgomery,  conductor  of  a  column,  "The 
Women's  Viewpoint,"  in   Tide,  was  awarded 


the  title  of  "Advertising  Woman  of  the  Year" 
and  Janice  Willimont,  Denver  high  school 
junior,  was  announced  as  winner  of  the  AFA- 
sponsored  national  high  school  essay  contest. 

By  fall,  when  60  to  70  CBS-TV  affiliates  will 
be  equipped  to  broadcast  network  color  pro- 
grams, the  network  will  have  three  color  studios 
in  operation,  Mr.  Robinson  said:  the  existing 
one  in  the  CBS  New  York  headquarters  at  485 
Madison  Ave.,  where  the  weekly  New  Revue, 
only  CBS  regular  colorcast  series  to  date,  origi- 
nates; the  new  81st  Street  Theatre  in  New  York, 
which  has  been  remodeled  for  color  use  and  will 
be  placed  in  production  within  the  next  six 
weeks,  and  a  color  studio  in  the  CBS  Television 
City  in  Hollywood,  to  be  ready  by  August. 

The  new  studio  in  New  York,  he*  said,  costs 
$1.5  million  and  "is  probably  the  most  expen- 
sive single  studio  job  in  television."  As  the 
original  Hollywood  Television  City  plans  antici- 
pated color,  that  studio  was  "cheap,"  he  said, 
costing  only  about  half  a  million. 

40  Color  Shows 

With  these  new  studios  ready,  CBS-TV  plans 
to  present  more  than  40  major  network  pro- 
grams in  color  during  the  coming  fall,  Mr. 
Robinson  announced,  starting  with  Ed  Sullivan's 
Toast  of  the  Town  program  of  Aug.  22  and 
continuing  to  cover  all  regular  CBS-TV  pro- 
grams at  the  rate  of  three  or  more  a  week. 
A  new  color  series,  The  Best  of  Broadway, 
plays  and  musical  comedies  of  the  past  30 
years,  will  debut  Sept.  15  as  an  every-fourth- 
Wednesday  series  with  Westinghouse  Electric 
Corp.  as  sponsor.  The  three-programs-a-week 
color  starting  schedule  will  be  stepped  up  as  set 
circulation  grows,  he  said. 

Commenting  on  colorcasting  rates,  Mr.  Rob- 
inson said:  "Let  us  consider  that  within  the  next 
three  to  four  years  television  will  have  90% 
saturation  in  the  100  largest  markets.  At  that 
time,  the  average  advertiser  on  our  network, 
using  black-and-white,  will  be  using  100  sta- 
tions covering  some  36  million  homes.  His 
black-and-white  cost  per  thousand,  under  those 
conditions,  will  remain  about  what  it  is  today — 
$2.31.  At  that  time  and  under  those  conditions, 
color  for  a  typical  half-hour  program  will  bring 
an  increase  of  some  10%  on  the  average,  raising 
the  cost  per  thousand  to  about  $2.54. 

"This  increase  in  cost  per  thousand  includes 
only  a  nominal  increase  in  local  station  rates 
and  practically  no  increase  in  talent  costs,"  he 
noted.  Need  for  more  expensive  set  design, 
for  more  light — meaning  more  heat  and  more 
air  conditioning — for  better  costumes  and  more 
rehearsal  time  will  raise  production  costs  of 
color  programs  over  the  black-and-white  costs, 
and  cable  charges  will  also  be  higher,  he  stated. 

"The  rates  for  color  suggested  by  AT&T 
exceed  present  black-and-white  rates  by  a  wide 
margin,"  Mr.  Robinson  said.  "The  greatest  part 
of  this  margin  represents  AT&T's  requirements 
to  meet  the  cost  of  black-and-white  trans- 
mission. A  much  smaller  part  can  be  attributed 
to  transmitting  color." 

He  estimated  that  studio  rehearsal  costs 
would  add  about  $2,400  to  the  cost  of  a  typical 
half-hour  program,  with  AT&T's  transmission 
charges  boosted  by  about  $2,000  for  such  a  pro- 
gram, if  their  proposals  are  followed,  or  "closer 
to  $400,"  if  only  the  added  costs  of  transmitting 
color  from  city  to  city  are  charged  to  color. 

Emphasizing  that  these  figures  are  based  on 


"the  full  maturity  of  color,  when  networks  are 
transmitting  most  of  the  programs  in  color  to 
most  of  their  affiliates,"  Mr.  Robinson  said 
that  analysis  of  the  present  complete  program 
schedule  of  CBS-TV  indicates  that  the  added 
cost  of  color  will  range  from  5%  to  20%,  de- 
pending on  the  program. 

"From  the  standpoint  of  staging,  costuming, 
lighting  and  makeup,  color  tv  is  no  unfathom- 
able mystery,"  he  declared.  "And  we  are  cer- 
tain that  color  television  production  does  not 
require  an  army  of  new  technical  people — color 
consultants  and  experts — to  assist  us."  Good 
color  production  can  be  secured,  he  added,  with 
"practically  the  same  number  of  people  we 
could  use  on  a  comparable  black-and-white 
program." 

Progress  in  Film 

Mr.  Robinson  also  reported  that  CBS-TV 
has  made  "tangible  strides  into  the  realm  of 
color  film."  Disagreeing  with  DuMont  officials, 
who  believe  that  their  company's  Color  Multi- 
Scanner  makes  about  80%  of  the  16mm  color 
film  made  during  the  past  decade  usable  for  tv 
[B»T,  May  3],  he  said  that  while  "a  lot  of  poor 
quality  film  is  obtainable  .  .  .  one  thing  we 
cannot  do  with  color  is  to  make  faded, 
scratched,  off-color  film  look  good  on  the  home 
screen.  Hence  our  interest  in  developing  proper 
standards  for  shooting  color  film — most  of  the 
color  film  we  will  use,  I  believe,  has  yet  to  be 
shot." 

Experiments  with  color  commercials,  Mr. 
Robinson  said,  reveal  that  "in  close-up  the 
familiar  packages  and  trade  marks  of  well- 
known  products  may  require  particular  atten- 
tion to  insure  their  reproduction  with  good  color 
quality."  He  predicted  that  "packaging  and  col- 
oring of  commercial  products  will  undergo  close 
scrutiny  and  many  will  be  changed  to  make 
them  more  eye-appealing  on  color  tv.  We  have 
been  rather  surprised  at  the  number  of  drab, 
unattractive  colors  now  used." 

Tuesday   afternoon,   at   the   conclusion  of 


B#T  Names  Engeihardt 

APPOINTMENT  of  Wallace  H.  Engei- 
hardt as  western  sales  manager  of  Broad- 
casting»Telecasting,  effective  June  28, 
was  announced  last  week.  Mr.  Engeihardt 
will  cover  the 
1  1  western 
states,  head- 
quartering i  n 
Bs  I  \  II  oil  >  - 
wood  office. 

Mr.  Engei- 
hardt joins  the 
magazine  after 
sales  experi- 
ence in  sta- 
tion.  repre- 
sentative and 
publication 
fields.  He  has 
served  with 
KVFD  Fort  Dodge,  Iowa,  the  national 
representative  firm  of  George  Clark  and 
Sponsor  magazine.  A  graduate  of  Cor- 
nell College  (Iowa),  Mr.  Engeihardt  was 
a  lieutenant  in  Army  intelligence  in 
World  War  II  and  the  Korean  War. 

Coincidentally  with  Mr.  Engelhardt's 
appointment,  the  promotion  of  Marjorie 
Ann  Thomas  to  tv  film  editor  in  B»T's 
Hollywood  bureau  also  was  announced. 
Miss  Thomas  has  been  an  editorial  staff 
member  in  Hollywood  since  1951, 
covering  film  and  agency  activities. 


MR.  ENGEtH ARDT 
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ADVERTISERS  &  AGENCIES 


the  day's  sessions,  CBS-TV  sent  a  15-minute 
color  program  by  closed  circuit  from  New  York 
to  the  convention,  where  it  was  received  on 
10  color  sets. 

"The  five  sins  of  reputable  advertising"  were 
discussed  Monday  by  Charles  L.  Whittier,  board 
chairman,  Simons,  Payson  Co.  Inc.,  Portland, 
Mi.  He  cited  the  adverse  consequences  to  ad- 
vertising that  can  be  caused  by  "unsupported 
claims,  meaningless  phrases,  gross  exaggeration, 
superlative  expressions  and  unbelievable  state- 
ments." 

Of  the  criticisms  against  tv  commercials,  Mr. 
Whittier  had  this  to  say: 

"If  an  appreciable  percentage  of  the  public 
finds  television  commercials  annoying,  distaste- 
ful, irritating  or  hateful,  the  fault  is  ours.  And 
the  responsibility  is  ours  to  make  all  television 
commercials  so  enjoyable  that  viewers  will 
welcome  them." 

The  possible  consequences  of  improper  tv 
advertising  also  were  cited  by  Mr.  Whittier: 

"Never  forget  this.  If  public  disfavor  should 
ever  grow  to  such  proportions  that  television 
commercials  were  indicated  as  a  public  dis- 
service, public  opinion  could  force  them  off  the 
screens  of  America.  If  that  happened,  the 
alternative  might  be  government  subsidy  of 
television — and  the  free  enterprise  system 
would  have  received  a  grievous  wound — per- 
haps a  mortal  one." 

Retail  Ad  Trends 

Six  trends  in  today's  retail  advertising  were 
discussed  by  Dr.  George  Hansen,  president  of 
Chandler  &  Co.,  Boston,  and  immediate  past 
president  of  the  National  Retail  Dry  Goods 
Assn.  He  said  that  these  trends  cannot  be 
separated  from  those  in  retail  merchandising, 
which  involve  consumers'  living  habits.  The 
trends  he  listed  were: 

(  1  )  "The  increasing  growth  in  the  number 
of  our  customers."  ( 2 )  "The  increasing  growth 
of  our  leisure  market."  (3)  "The  new  travel 
market."  (4)  "The  do-it-yourself  field."  (5) 
"The  trend  of  customers  to  shop  faster."  (6) 
"The  bootlegger." 

In  citing  the  first  trend,  Dr.  Hansen  appealed 
to  the  manufacturers  and  retailers  to  take  ad- 
vantage of  the  market  created  by  the  increased 
number  of  children.  In  the  second,  third  and 
fourth  he  pointed  to  the  sales  potential  of 
changing  consumer  habits,  creating  markets  for 
musical  instruments,  cameras,  sporting  goods, 
luggage,  hardware,  tools,  paint,  wallpaper,  etc. 
Dr.  Hansen  in  the  fifth  trend,  said  that  people 
don't  want  to  wait  and  are  influenced  by  "im- 
pulse sales."  The  sixth  trend  discussed  the 
threat  of  discount  houses  to  merchandising  and 
advertising. 

Benson  Ford,  vice  president  of  Ford  Motor 
Co.  and  general  manager  of  the  Lincoln-Mer- 
cury Division,  in  speaking  to  AFA  delegates, 
warned  that  the  "freedom  to  compete"  must  not 
be  stifled.  Mr.  Ford's  platform  for  the  Amer- 
ican businessman  to  avoid  a  "boom-and-bust" 
cycle  includes  vigorous  competition,  sound 
planning  and  "enlightened  optimism." 

Profit  incentive  and  competition  are  neces- 
sary if  American  business  is  to  have  dynamic 
growth,  Mr.  Ford  said.  "We  have  good,  solid 
reasons  for  optimism."  Mr.  Ford  said,  "includ- 
ing national  employment  of  60  million  people, 
a  record  volume  of  private  savings,  a  low  pri- 
vate debt,  an  increased  desire  for  more  goods 
and  services  and  an  expanding  population." 

AFA  will  hold  its  1955  convention  at  Chi- 
cago's Palmer  House  May  5-8. 


RUTH  MENSCH  of  the  Comer  &  Pollard 
Advertising  Agency,  Kansas  City,  is  on 
her  way  up  Baldy  Mt.  after  winning  a 
vacation  trip  for  two  at  Sun  Valley  in  a 
slogan  contest  of  KMTV  (TV)  Omaha. 

SPECIAL  EDITION  STUNT 
HITS  RADIO-TELEVISION 

Newspaper  representative  is 
distributing  a  promotional 
gimmick  to  its  clients  tearing 
down  the  broadcast  media. 

A  NEWSPAPER  promotional  effort  purporting 
to  show  the  advantages  of  newspaper  advertising 
over  that  on  radio  and  television  has  been  used 
by  two  newspapers  and  probably  will  be  used 
by  at  least  three  more,  according  to  the  creator 
of  the  advertising  idea. 

The  promotion  idea,  which  involves  12-14 
run-of-paper  newspaper  pages,  has  been  used 
by  the  Atlanta  Journal  and  the  Evansville  (Ind. ) 
Courier,  according  to  E.  R.  Holliday,  manager 
of  the  Atlanta  office  of  lann  &  Kelley,  news- 
paper representatives.  The  firm  will  make  the 
idea  available  to  its  27  newspaper  clients. 

The  ad  idea  begins  with  a  blank  page.  On  the 
next  page  in  the  sequence  the  statement  is  made 
that  "you  don't  draw  blanks  in  your  newspaper, 
a  24-hour  program  in  one  package,  delivered  to 
your  home.  .  .  . 

"But,"  continues  the  ad  on  the  third  page, 
"when  you  miss  a  radio  or  tv  program,  you 
draw  a  blank!  It's  gone!  .  .  .  and  so  is  the  ad- 
vertising message!  .  .  ." 

Subsequent  pages  quote  Edward  R.  Murrow 
as  saying  on  his  March  5  This  Is  the  News 
broadcast  that  85%  to  90%  of  the  adult  popu- 
lation read  newspapers;  that  80% -85%  listen  to 
radio  for  one  hour  daily;  that  studies  don't  bear 
out  as  a  permanent  trend  that  reading  has 
dropped  with  arrival  of  tv,  and  that  where  tv 
is  new,  "reading  of  books  goes  off  for  a  while 
then  it  rises  again  to  its  former  level";  that  9 
out  of  10  housewives  say  they  read  the  news- 
paper "for  the  ads,"  but  that  10  to  1  they  won't 
say  they  turn  on  their  radio  or  tv  "for  the  ads." 
The  ad  continues  that  the  housewife  "has  been 
trained  to  do  her  shopping  from  the  columns 
of  her  daily  newspaper"  and  "this  habit  has  not 
changed." 

The  promotion  scheme  involving  12-14  news- 


paper pages  was  used  June  8  by  the  Atlani" 
Journal,  with  "several  thousand"  extra  copk  ' 
of  the  newspaper  incorporating  the  ad  prime 
after  the  day's  press  run,  for  use  in  mailing 
presentations  to  advertisers  and  agencies.  Th 
same  promotion  was  used  in  the  Evansvili 
Courier's  June  22  issue,  with  some  2,500  afte 
press-run  copies  circulated  to  advertisers.  Regi 
lar  subscription  and  newsstand  copies  did  nc 
carry  the  ad,  Mr.  Holliday  said. 

Mr.  Holliday  said  publishers  of  the  Davei 
port  (Iowa)  Democrat  and  Times  and  the  Cha 
lotte  (N.  C.)  Observer,  plus  one  other  unname 
newspaper,  have  indicated  their  intention 
using  the  promotion  idea.  He  said  other  new 
papers  have  shown  interest  in  running  the  pro- 
motion. 

Mr.  Holliday  said  that  "during  the  newsprii 
shortage"  of  World  War  II  he  had  show 
George  C.  Biggers  Jr.,  publisher  of  the  Atlani 
Journal  and  Constitution,  how  the  publishf 
could  save  $3  million  in  advertising  space  in 
10-year  period  by  dropping  free  radio  lc 
listings. 

Mr.  Biggers  is  the  publisher  who  told  tb 
South  Carolina  Press  Assn.  last  winter  th; 
radio  and  tv  logs  are  "helpful"  in  increasin 
newspaper  circulation  [B»T,  Feb.  15]. 


BLOCK  DRUG  SHIFTS 
ACCOUNTS  TO  COHEK 

BLOCK  DRUG  Co.,  Jersey  City,  N.  J.,  whos 
advertising  has  been  handled  by  Cecil  &  Pre: 
brey,  New  York,  for  the  past  six  years,  he 
named  Harry  B.  Cohen  Adv..  New  York,  t 
handle  its  advertising,  effective  Aug.  1,  amoun 
ing  to  approximately  $2  million  dollars  for  th' 
following  products:  Amm-I-Dent  tooth  past' 
and  tooth  powder,  Pycope  tooth  brushes,  Gree 
Mint  mouth  wash  and  a  new  product  now  bein 
developed. 

Cecil  &  Presbrey  will  continue  to  handle  ar 
proximately  $1  million  dollars  worth  of  billin 
for  Block  Drug  with  Polident,  Poli-Grip  an 
a  new  product. 

Block  Drug  has  been  a  veteran  network  tglf 
vision  advertiser  with  its  sponsorship  of  Dange 
on  CBS-TV.  In  addition  the  firm  uses  a  heav 
radio  and  television  spot  schedule. 

Block  has  had  an  option  with  both  NBC-TV 
and  CBS-TV  for  a  half-hour  alternate-wee' 
television  show  placed  through  C&P  for  a  po; 
sible  fall  starting  date.  With  the  appointmef' 
of  the  Cohen  agency  the  decision  as  to  pickin 
up  the  options  is  still  being  considered. 

Young  &  Rubicam 
Names  Erickson  V.P. 

RODNEY  ERICKSON,  manager  of  accour 
planning  for  the  radio  and  television  departmer 
of  Young  &  Rubicam,  has  been  appointed  a  vie 
president  of  th 
agency,  Sigurd 
Larmon,  presiden 
announced  last  week 
Mr.  Erickson  ha 
been  in  the  radio  an 
television  field  fq 
the  past  19  year: 
He  has  been  wit 
Y  &  R  since  193 
when  he  joined  th 
agency  first  as  pre 
ducer  of  the  We  tli 
People  show  and  th 
Fred  Waring  Shou 
Before  joining  th 
agency  he  was  a  member  of  the  radio  depart 
ment  of  Procter  &  Gamble. 


ERICKSON 


Page  30 


June  28,  1954 


Broadcasting    «  Telecastin 


HREE  TV  NETWORK  ADVERTISERS 
XPAND  PROGRAM  SPONSORSHIPS 

Trent  toward  wider  use  of  broadcast  media  indicated  in  latest  plans 
of  Whitehall,  Hazel  Bishop  and  Pharmaceuticals  Inc. 


|3E  PATTERN  of  sponsoring  more  than  one 
i-twork  television  show  was  on  the  upgrade 
1st  week,  with  such  advertisers  as  Whitehall 
!iv.  of  American  Home  Products,  Hazel  Bishop 
!c.  and  Pharmaceuticals  Inc.  all  planning  in- 
cased tv  activity  for  the  fall, 
i  Whitehall,  in  addition  to  its  underwriting 

at  least  three  other  network  tv  shows,  was 
uderstood  to  he  considering  sponsorship  of 

television  network  news  show  and  a  radio 
jow,  starting  in  the  fall.  This  would  be  in 
idition  to  the  firm's  continuing  sponsorship  of 
pve  of  Life  on  CBS-TV  five  times  weekly; 
\cret  Love  on  CBS,  and  the  professional 
-estling  bouts  with  Jack  Brickhouse,  Saturday 
ghts  on  DuMont. 

Although  the  details  of  the  considered  tv 
ws  program  and  radio  package  were  not  re- 
galed, it  was  understood  that  a  decision  would 

made  sometime  this  week.  Biow  Co.,  New 
Drk,  is  the  agency  handling  Whitehall  Phar- 
lacal  on  the  newest  tv  venture, 
j  Hazel  Bishop  Inc.,  New  York,  through  Ray- 
and  Spector,  Inc.,  New  York,  has  increased 

lipstick  advertisement  budget  to  $7  million 
t  the  next  12  months  and,  in  addition  to 
\)nsoring  This  Is  Your  Life  on  NBC-TV,  will 
40  sponsor  a  full-hour  Martha  Raye  Show 
:ery  fourth  Tuesday,  8-9  p.m.  and  co-sponsor 
i  90-minute  Show  of  the  Month  every  fourth 
in  day. 

Each  of  these  three  shows  will  be  telecast 
.  NBC-TV  on  more  than  100  stations. 


will  probably  continue  underwriting  that  many 
next  fall. 

Inaugurating  the  heavy  tv  schedule  for  Geri- 
tol-Serutan  is  Two  in  Love,  which  started  a 
week  ago  Saturday  on  CBS-TV,  10:30-11  p.m. 
The  show  is  emceed  by  Bert  Parks.  A  second 
show,  The  Stranger,  was  to  move  into  the  Life 
Begins  at  80  spot  for  Serutan  last  Friday  on 
DuMont.  The  third  show,  replacing  Red  Skel- 
ton,  who  takes  a  summer  hiatus,  is  the  panel 
show,  Juvenile  Jury,  which  started  last  Tuesday. 

The  fourth  show  co-sponsored  by  Geritoi- 
Serutan  is  Rocky  King,  Detective,  which  will 
remain  in  its  usual  time  slot  on  DuMont,  Sun- 
days at  9  p.m. 


SECOND  Federal  Savings  &  Loan  Assn.  of  Pittsburgh  last  year  spent  $7,500  in  a 
venture  into  radio  on  KDKA  there  and  got  a  return  of  $1,250,000  in  deposits,  which 
is  the  "result"  for  which  this  BAB  "Radio  Gets  Results"  Award  changes  hands.  L  to  r: 
Don  Trageser,  KDKA  account  executive;  John  Stilli,  KDKA  sales  manager,  presenting 
award;  Fred  C.  Reinhardt,  Second  Federal  president,  accepting,  and  John  Harrigan, 
Second  Federal  vice  president. 


Hazel  Bishop  Earnings 

Raymond  Spector,  head  of  the  agency  and 
airman  of  the  board  of  Hazel  Bishop  Inc., 
^anwhile,  reported  last  week  that  the  com- 

jny's  net  earnings  for  the  six-month  period 
ding  April  30  reached  a  record  high  of 

..,247,711  before  taxes,  and  $552,701  after 
*es. 

In  the  four  years  of  its  history,  Hazel  Bishop 
c,  has  achieved  a  notable  merchandising 

i.cord.  Hazel  Bishop  Long  Lasting  lipstick  is 
ported  to  have  captured  about  one-third  of 
e  total   lipstick   market,   its  "Complexion 

bow"  over  60%  of  the  rouge  market,  and  its 
il  polish  is  currently  the  largest  selling  60- 
nt  brand,  according  to  Mr.  Spector. 
Pharmaceuticals  Inc.,  the  makers  of  Geritol, 
d  the  Serutan  Co.,  Newark,  will  be  airing 

iUr  summer  network  shows,  through  their 
lency,  Edward  Kletter  Assoc.,  New  York,  and 


Business  Wanted 

THE  BIOW  Co.,  New  York,  for  the  first 
time  in  its  30-year  history  placed  an  ad- 
vertisement in  the  New  York  Times 
last  week  on  its  own  behalf  in  a  bid  for 
additional  television  advertisers. 

Ad,  which  ran  Thursday,  reported  that 
Biow  has  the  No.  1  spot  announcement 
time  franchise  for  its  client,  the  Bulova 
Watch  Co.;  the  No.  1  in  nighttime  tele- 
vision shows,  /  Love  Lucy,  for  Philip 
Morris  and  the  No.  1  daytime  show, 
Search  for  Tomorrow  for  Procter  & 
Gamble. 

The  agency  is  the  eighth  largest  in 
overall  billings  and  one  of  the  top  five  in 
television  billing. 


D-CON  CO.  DEFENDS 
DIRECT  TIMEBUYING 

THE  PRESIDENT  of  d-Con  Co.,  Jerome  S. 
Garland,  last  week  told  B*T  that  "we  are  doing 
absolutely  nothing  that  hasn't  already  been  done 
by  other  manufacturers  and  other  advertisers 
throughout  the  country,"  in  placing  its  radio- 
tv  advertising  direct  at  local  rates  and  avoiding 
payment  of  agency  and  representative  commis- 
sions. 

A  letter  being  sent  to  television  stations  [At 
Deadline,  June  21]  by  the  Chicago  concern  (in- 
secticides, rat  poison,  cesspool  equipment)  asks 
fall  availabilities,  advising  the  stations  that 
"it  is  our  practice  to  buy  radio  and  tv  time 
direct — without  representative  or  agency  com- 
mission, at  the  local  rate."  It  is  signed  by 
Alvin  Eicoff,  vice  president. 

Mr.  Garland  said  d-Con  advertises  coopera- 
tively with  its  distributors,  allocating  each  dis- 
tributor a  yearly  amount  for  advertising,  but 
that  distributors  have  asked  d-Con  to  buy 
time  for  them  on  stations  in  their  respective 
markets.  Distributors  are  billed  for  time  pur- 
chased, he  said. 

Mr.  Eicoff's  letter  to  tv  stations  asked  for 
availabilities  from  Sept.  6  through  Nov.  13  in 
5-minute  newscasts,  weather  reports,  or  sports 
programs  between  6:30-10:30  p.m.  If  5-minute 
shows  are  not  available,  the  company  asked  sta- 


tions for  quotations  of  price  for  20-second  sta- 
tions breaks  in  quantities  of  10-20-30  a  week 
in  Class  A  time. 

Referring  to  the  d-Con  plan,  the  letter  says 
that  "if  this  is  not  satisfactory  with  you,  or 
if  your  local  and  national  rates  are  the  same, 
please  let  me  know  and  do  not  send  my  request 
to  your  rep  as  I  would  rather  avoid  any  mis- 
understandings with  either  the  agency  or  the 
representative." 

SPOT  NEW  BUSINESS 

Mellhenny  Co.,  Avery,  La.  (Tabasco  sauce), 
preparing  radio  spot  announcement  campaign 
in  20  major  markets  starting  July  1 5  for  1 3 
weeks  and  tv  spots  in  Los  Angeles  on  same 
starting  date.  Agency:  Scheidler,  Beck  & 
Werner,  N.  Y. 

Time  Inc.  will  concentrate  promotion  for  first 
issue  (in  August)  of  its  new  weekly,  Sports 
Illustrated,  in  major  league  cities.  Though  plans 
are  still  unsettled,  chances  are  radio-tv  spots 


will  be  used.  Agency:  Young  &  Rubicam,  N.  Y. 

M  &  R  Dietetic  Foods,  Columbus,  Ohio 

(Pream),  breaking  radio  spot  announcement 
campaign  in  about  45  markets  for  10  weeks 
starting  as  soon  as  possible.  Agency:  Benton 
&  Bowles,  N.  Y. 

Ex-Lax  Inc.,  Brooklyn,  which  has  been  spon- 
soring Modern  Romances  on  ABC  Radio  for 
past  6  months,  to  shift  advertising  strategy  by 
dropping  network  program  and  placing  budget 
in  radio  and  tv  spot  announcement  campaign 
plus  magazines  and  newspapers.  Spot  schedule 
will  run  for  52  weeks  on  more  than  200  stations. 
Agency:  Warwick  &  Legler,  N.  Y. 

Monticello  Drug  Co.,  Jacksonville  (666  cold 
preparation),  starting  to  buy  fall  radio  spot  an- 
nouncement campaign  slightly  earlier  than  usual 
this  year.  Schedule  will  start  Oct.  4  to  run 
for  26  weeks  on  approximately  100  radio  sta- 
tions. Agency:  Charles  M.  Hoyt,  N.  Y. 

Procter  &  Gamble,  Cincinnati  (Crisco),  plan- 
ning spot  announcement  radio  campaign  in 
limited  number  of  markets  effective  July  1 
(Monday  through  Friday).  Agency:  Compton 
Adv.,  N.  Y. 

NETWORK  NEW  BUSINESS 
Exquisite  Form  Inc.  to  sponsor  Arthur  Murray 
Party  (ABC-TV,  Tues.,  10:30-11  p.m.  EDT) 
effective  Sept.  7.  Agency:  Grey  Adv.,  N.  Y. 
The  Toni  Co.,  (division  of  Gillette  Co.)  Chica- 
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go,  will  sponsor  College  of  Musical  Knowledge 
during  the  summer,  effective  July  4,  Sunday,  7- 
7:30  p.m.  on  NBC-TV.  Agency:  Leo  Burnett 
Co.,  N.  Y. 

The  Texas  Co.,  N.  Y.,  signs  to  sponsor  22  five- 
minute  Texaco  Star  Reporter  and  the  Weekend 
News  broadcasts  each  weekend  over  ABC 
Radio,  Saturday  and  Sunday,  on  the  hour  from 
9  a.m.  to  11  p.m.  EDT,  starting  July  3.  Agency: 
Erwin,  Wasey  &  Co.,  N.  Y. 

Chemicals  Inc.,  S.  F.  (Vano  Cleanser),  starts 
Bob  Greene  News  (alternately  Tues.,  Thurs.  and 
Mon.,  Wed.,  Fri.,  8:15-8:30  a.m.  PDT)  on  45 
stations,  Don  Lee-Mutual  network,  for  13  weeks 
from  July  6.  Agency:  Sidney  Garfield  &  Assoc., 
S.  F. 

A&A  PEOPLE 

Charles  Derrick,  display  manager,  Pepsi-Cola 
Co.,  N.  Y.,  appointed  advertising  manager. 
Frank  Zuccaro  succeeds  Mr.  Derrick. 

Robert  I.  Johonnot  to  Leaf  Brands  Inc.,  Chi- 
cago (confectionery  and  chewing  gum),  as  sales 
manager,  bulk  and  package  division. 

George  H.  Blake,  assistant  account  executive, 
Foote,  Cone  &  Belding,  N.  Y.,  to  General 
Foods  as  product  manager  for  Calumet  baking 
powder. 

George  M.  Finley,  Bryan  Houston  Inc.,  N.  Y., 
elected  a  vice  president  and  account  supervisor. 

C.  Ralph  Bennett,  partner  and  creative  director, 
Fred  Gardner  Co.,  N.  Y.,  elected  executive  vice 
president. 

Earle  S.  Steiert  and  Raymond  Barr  named  vice 
presidents,  Richard  A.  Foley  Adv.,  Phila. 

William  J.  Nevin,  vice  president,  Seberhagen 
Inc.,  Phila.,  additionally  elected  treasurer. 

Russ  Johnston,  formerly  in  charge  of  radio  and 
tv,  Ward  Wheelock  Co.,  Phila.,  to  McCann- 
Erickson,  N.  Y.,  as  account  executive,  radio-tv 
dept. 

Ralph  Richmond,  formerly  a  senior  copywriter, 
Ward  Wheelock  Co.,  Phila.,  to  copy  depart- 
ment, Gray  &  Rogers  Adv.,  Phila. 

Walter  Stocklin,  formerly  vice  president  in 
charge  of  art,  Ward  Wheelock  Co.,  Phila.,  to 
Philadelphia  office,  Hutchins  Adv.  Agency. 

John  T.  Dunphy,  formerly  television  copy  su- 
pervisor, Benton  &  Bowles,  N.  Y.,  to  tv  com- 
mercial staff,  Kudner  Agency,  N.  Y. 

Horton  to  McCann-Erickson 

KINGSLEY  F.  HORTON,  sales  manager  for 
CBS-TV  and  CBS  Radio  on  the  Pacific  Coast, 
and  head  of  his  own 
organization,  King 
Horton  Productions, 
moves  to  McCann- 
Erickson,  New  York, 
July  1  as  a  radio-tv 
account  executive. 
Before  going  to  the 
coast  in  1951,  Mr. 
Horton  was  eastern 
sales  manager  of 
CBS-TV  for  two  and 
a  half  years.  For  10 
years  before  that  he 
was  sales  manager 
of  WEEI  Boston. 
He  left  CBS  in  1953  to  form  his  own  firm. 


ZIV  TV,  CANTOR  SIGN  $9  MILLION  PACT 


MR.  HORTON 


Contract  between  the  come- 
dian and  the  film  firm  calls  for 
39  half-hour  tv  films  and  39 
taped  radio  shows  annually 
for  seven  years. 

ZIV  Television  Programs  and  comedian  Eddie 
Cantor  last  week  signed  a  seven-year,  exclusive 
contract  estimated  at  $9  million  under  which 
Mr.  Cantor  will  produce,  direct  and  star  in  a 
new  Ziv  television  film  and  radio  series. 

The  contract  with  Mr.  Cantor,  said  to  be 
"probably  one  of  the  biggest  on  record,"  calls 
for  39  half-hour  films  yearly  and  a  similar 
number  of  taped  radio  programs.  Production 
on  the  tv  film  and  radio  series  will  be  launched 
shortly  with  the  first  telecast  and  radio  show 
planned  for  January  1955. 

In  a  joint  announcement  Mr.  Cantor  and 
John  L.  Sinn,  president  of  Ziv  Television  Pro- 
grams, pointed  out  that  the  signing  of  the 
contract  climaxed  an  "uninterrupted  attempt 
on  the  part  of  major  networks  and  rival  tele- 
vision production  companies"  to  sign  the 
comedian.  Earlier  this  year,  Mr.  Cantor  had 
announced  his  intention  of  switching  from 
"live"  to  filmed  programs. 

It  was  revealed  that  a  clause  in  the  contract 
provides  for  Mr.  Cantor's  participation  in  an 
executive  capacity  on  his  own  tv  and  radio 
shows  and  on  other  programs  produced  by  Ziv. 

Last  month  Mr.  Cantor  concluded  a  four- 
year  association  as  one  of  the  stars  of  NBC- 
TV's  Colgate  Comedy  Hour.  He  expressed  the 
belief  that  his  filmed  show  will  benefit  "the 
forgotten  millions  of  the  nation,"  who  pre- 
viously had  seen  his  "live"  programs  only  on 
kinescope.  Mr.  Cantor  said  that  kinescoped 
shows  "more  often  than  not  rob  a  show  of  its 
production,  lighting,  costuming  and  photo- 
graphic effects  which  are,  on  the  contrary,  en- 
hanced by  film." 

Mr.  Sinn  said  that  the  Ziv  organization  is 
"proud"  that  Mr.  Cantor  has  joined  its  forces, 
pointing  out  that  "his  long  and  successful  ex- 
perience as  a  showman  in  every  branch  of 
theatrical  entertainment  will  prove  immeasur- 
ably valuable  both  in  front  of  and  behind 
cameras  and  microphones." 

TVS  CLEARED 
FILM 

VITAPIX  Corp.  last  week  claimed  a  "television 
first"  in  reporting  that  it  has  cleared  Class  "A" 
time  on  a  line-up  of  50-60  top  television  stations 
in  advance  of  a  projected  tv  filmed  series  ap- 
pearing on  the  air. 

A  spokesman  said  Vitapix  has  selected  a 
list  of  top  agencies  and  quietly  has  made  this 
line-up  available  to  them  for  a  national  sponsor. 
He  stressed  that  this  marked  the  first  time  in 
tv  history  that  a  single  organization  has  cleared 
Class  "A"  time  in  so  many  stations  without  re- 
sorting to  numerous  station  representative  firms. 

Efforts  by  Vitapix  were  on  behalf  of  its  new 
half-hour  filmed  series  Parole  Chief,  starring 
Pat  O'Brien,  which  is  being  produced  by  Hal 
Roach  Jr.  The  pilot  film  currently  is  in  produc- 
tion and  the  series  is  expected  to  be  ready  for 
fall  release. 

A  Vitapix  official  said  reaction  from  agencies 
on  the  move  has  been  "enthusiastic"  and  na- 
tional sponsorship  interest  is  "brisk."  He  point- 
ed out  time  has  been  cleared  on  the  "strongest 
line-up  from  stations  on  NBC-TV  or  CBS-TV" 
and  indicted  that  the  series  would  be  offered  for 
syndication  in  markets  not  covered  by  the  net- 
works if  an  advertiser  wishes. 


JOHN  L.  SINN  (I),  president  of  Ziv  Tele- 
sion  Programs,  and  comedian  Eddie  Ca 
tor  agree  on  the  7-year,  $9  million  co 
tract,  which  followed  a  tussle  among  n« 
works  and  package  producers  for  frr'; 
Cantor's  services. 

MPTV  COMBINES 
FILM  OPERATIONS 

Branch    offices   will  combine 

sales,  distribution  and  service 

forces  for  'maximum  effect/ 

PLANS  for  the  consolidation  of  operations1 
Motion  Pictures  for  Television  Inc.  (feati 
films)  and  MPTV  Syndicate  Corp.  (syndics  ;jr 
films)  were  announced  last  week  by  Mattlji! 
Fox,  chairman  of  the  board.    The  change-c 
took  effect  immediately. 

Under  the  new  setup,  MPTV  branch  off  s 
operating  with  two  separate  divisions  in  .  j 
Angeles,  San  Francisco,  Dallas,  Chicago, 
troit,  Atlanta  and  Boston,  in  addition  to 
home  office  in  New  York,  will  combine  for 
in  each  city  to  handle  sales,  distribution 
servicing  of  all  MPTV  properties  as  one  uf 
Mr.  Fox  said  the  consolidation  is  "in  the  jj 
interest  of  the  stations,  advertisers  and  ag 
cies,"  and  will  serve  "to  enlarge  the  total  st 
and  servicing  manpower  to  maximum  effect 
all  clients." 

In  the  home  office  in  New  York,  Edw 
D.  Madden,  former  vice  president  and  gem  j 
manager  of  the  film  syndication  division,  j 
been  appointed  vice  president  in  charge  of 
overall  combined  operation,  and  E.  H.  Ez! 
previously  vice  president  and  general  mana 
of  the  feature  film  division,  has  been  nar 
vice  president  and  sales  manager.  Guy 
Cunningham  continues  as  director  of  advei 
ing  and  promotion  and  Michael  O'Shea  as 
tional  publicity  director. 

Verne  H.  Behncke,  eastern  division  sr 
manager  in  New  York,  will  supervise  the 
lanta  office,  headed  by  Robert  Feiner.  In  ] 
Angeles,  John  Cole  has  been  named  west 
division  sales  manager,  with  supervision  o 
the  San  Francisco  office,  directed  by  Ed  Hew 
In  Boston,  Fred  Yardley  remains  as  New  E 
land  division  sales  manager,  and  in  Dallas, 
Feld  has  been  appointed  sales  manager.  Ri 
ard  Feiner  has  been  named  central  divis 
sales  manager  in  Chicago  and  Dalton  Dan 
east-central  division  sales  manager  in  Detr 
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UTP  Again  Exceeds 
ian.  Sales  Record 

NITED  Television  Programs  Inc.  has  topped 
I  previous  sales  record  for  the  second  con- 
jeiitive  month,  according  to  Lee  Savin,  execu- 
m  vice  president.  While  detailed  figures  were 
bt  revealed,  he  declared  that  the  known  Janu- 
!y  sales  totaled  more  than  $500,000  and  that 
is  figure  has  been  exceeded  twice  since  then, 
jie  firm,  backing  "each  property  with  show- 
,andising,  sales  promotions  and  after-sales 
;rvicing,"  has  recently  acquired  Bing  Crosby 
nterprises'  Were  You  There?  and  the  regional 
ndication  rights  to  Rawlins-Grant's  Mayor 
I  the  Town. 


iv  Tv  Adding  52  Weeks 
Jf  'I  Led  Three  Lives7 

tiODUCTION  will  begin  immediately  on  an 
tditional  52  weeks  of  filmed  programming  of 
Led  Three  Lives,  it  was  announced  last  week 
John  L.  Sinn,  president  of  Ziv  Television 
ograms. 

Simultaneously,  Mr.  Sinn  announced  that 
jrrent  sponsors  of  /  Led  Three  Lives  have 
?ned  contracts  for  full  52-week  sponsorship 
65  markets,  beginning  when  their  current 
'ntracts  expire  the  last  week  in  September. 
I  Cost  of  production  for  the  new  half -hour 
ms  in  the  series,  Mr.  Sinn  revealed,  will  be 
/ell  over  $1  million."  They  will  be  filmed  in 
!lor  but  also  will  be  available  in  black-and- 
hite. 

Sogers  to  Ask  Rehearing; 
General  Foods  May  Buy  Films 

-ITORNEYS  for   Roy   Rogers  Enterprises, 
Dllywood,  currently  are  preparing  a  petition 
r  rehearing  on  the  decision  of  the  Ninth 
^rcuit  U.  S.  Court  of  Appeals,  permitting  tv 
owing  of  the  cowboy  star's  old  Republic  Pic- 
res  films  [B«T,  June  14]. 
Meanwhile,  in  spite  of  observation  by  the 
;nton  &  Bowles  Hollywood  office  that  the  old 
ms  probably  will  be  tied  up  by  the  upcoming 
itition,  rumors  persist  that  its  client,  General 
)ods,  may  bid  on  Republic  pictures  in  lieu  of 
current  NBC-TV  Roy  Rogers  Show,  which 
e  firm  sponsors. 

-An  "escape  clause"  does  exist  in  the  pres- 
t  contract  between  General  Foods  and  Rogers 
iterprises,  the  cowboy  actor's  attorneys  admit, 
lis  permits  the  advertiser  to  cancel  the  con- 
flict if  the  old  Rogers  pictures  actually  reach 
screens,  thus  breaching  "exclusiveness"  of  the 
; stern  singer's  appearance  for  General  Foods. 

oldsmith  Proposes  Pool 
I  Color  Tv  Film  Data 

LOJECT  under  which  information  on  all 
jiases  of  color  tv  film  will  be  collected  by  the 
ational  Television  Film  Council  and  circulated 
all  members  was  launched  officially  last 
mrsday  at  a  luncheon  meeting  of  the  council 
New  York. 

Dr.  A.  N.  Goldsmith,  research  consultant, 
d  also  a  board  member  of  NTFC,  urged 
;mbers  in  the  agency,  station,  production  and 
hnical  fields  of  the  industry  to  submit  to 
I  council  all  information  they  may  have 
their  particular  problems  and  solutions  with 
jpect  to  color  tv  film.  He  stressed  that  color 
film  is  going  to  require  "a  lot  of  hard  work 
d  a  lot  of  fine  cooperation"  from  all  seg- 


ments of  the  industry  within  the  next  few 
years. 

Other  speakers  were  Peter  Keane,  Screen 
Gems  Inc.,  who  discussed  various  laboratory 
processes  for  color  film,  and  Dr.  J.  P.  Weiss, 
chairman  of  the  color  committee  of  the 
Society  of  Motion  Picture  and  Television  En- 
gineers, who  touched  upon  various  studies  the 
society  is  making  in  the  field  of  color  film. 

NTFC  will  stage  a  demonstration  of  color 
tv  film  at  the  RCA  studios  on  July  8. 

Five  Star  Experiments 
With  3-Dimensional  Tv 

THREE-dimensional  color  experiments  for  tv 
commercials  are  underway  at  Five  Star  Pro- 
ductions, Hollywood,  according  to  General 
Manager  Taylor  Byars,  who  disclosed  the  new 
method  permits  viewing,  without  glasses,  in 
normal  two-dimension  color.  When  glasses  are 
worn,  however,  a  three-dimensional  effect  is 
achieved. 

Devised  by  Hartley  Harrison,  Hollywood 
optical  engineer  and  inventor  of  the  Harrison 
Color  Meter,  the  process  does  not  use  polaroid 
separation  of  the  two  images.  Instead,  Mr. 
Byars  explained,  color  filters  superimpose  two 
exact  pictures  in  identical  position,  which  avoids 
the  blurred  image  resulting  from  the  former 
method. 

Though  adaptable  for  theatre  use,  Mr.  Har- 
rison considers  it  more  useful  for  tv,  as  it  is 
the  only  method  which  normal  video  equipment 
can  use,  requiring  no  change  in  negative,  proc- 
essing or  projection.  Only  the  Harrison  filter 
equipment  is  added  to  the  camera  in  front  of 
the  normal  lenses,  he  added. 

Upon  completion  of  the  experiments  and  as 
soon  as  35mm  color  projection  equipment  is 
available,  Mr.  Byars  declared  the  process  will 
be  tested  via  closed  circuit.  The  process  can 
be  later  adapted  to  16mm,  he  said. 

Guild  Adds  Pomeroy,  Smith 

W.  A.  (BILL)  POMEROY  and  Frank  D. 
Smith  have  been  added  to  the  sales  staff  of 
Guild  Films  Co.,  New  York.  Mr.  Pomeroy, 
who  will  cover  Michigan,  Indiana  and  Ken- 
tucky, is  part  owner  of  WILS-AM-TV  Lansing, 
and  was  president  of  the  Michigan  Assn.  of 
Broadcasters  in  1952-1953.  Mr.  Smith  served 
most  recently  as  vice  president  of  Cinema- Vue 
Corp.,  and  from  1950-53  was  eastern  division 
manager  for  Tele-Pictures  Corp. 

FILM  PRODUCTION 

First  production  unit  for  his  ABC-TV  Disney- 
land series  has  been  formed  by  Walt  Disney 
to  handle  the  "Frontierland"  segments.  Pro- 
ducer is  Bill  Walsh.  Motion  picture  director 
Norman  Foster,  credited  with  "Navajo,"  "Som- 
brero," "Rachel  and  the  Stranger"  and  others, 
makes  debut  as  a  tv  director. 

McCadden  Corp.,  Hollywood,  is  in  production 
on  The  Robert  Cummings  Show,  new  half-hour 
tv  series  in  which  the  actor  portrays  a  Holly- 
wood commercial  photographer.  Partners  in 
the'  package  are  George  Burns,  producer-writer 
Paul  Henning  and  Mr.  Cummings.  Fred  De 
Cordova,  director,  George  Burns  and  Grade 
Allen  film  series  (CBS-TV),  is  director.  Mc- 
Cadden is  also  shooting  the  pilot  film  for 
Life  With  Father  (CBS-TV),  which  has  been 
emanating  live  from  Hollywood. 

Harriscope  Inc.,  Beverly  Hills,  has  completed 
the  first  26  half-hour  tv  films  in  its  new  sports 
series  Jalopy  Races  From  Hollywood,  for  syndi- 
cation. Bill  Welsh,  sportscaster,  KTTV  (TV) 
Hollywood,  does  the  narration  with  Burt  I. 


Harris  as  producer-director.  Each  film  presents 
three  races  plus  the  "crackup  of  the  week."  The 
next  26  films  will  be  shot  in  color  as  well  as 
black-and-white. 

FILM  DISTRIBUTION 

TeeVee  Co.,  Beverly  Hills,  has  acquired  distri- 
bution rights  to  This  Is  Charles  Laughton,  series 
of  26  quarter-hour  programs  featuring  readings 
by  the  actor.  Produced  by  Paul  Gregory  and 
Sherman  Harris  last  year  for  Duffy-Mort  Co., 
the  series  was  televised  once  in  some  20  markets. 
The  TeeVee  contract,  according  to  General 
Manager  Marc  Frederic,  calls  for  national  syn- 
dication, distribution  in  the  16  mm  educational 
and  home-movies  fields  and  radio  distribution 
rights. 

RANDOM  SHOTS 

Westwood  Productions,  Hollywood,  is  prepar- 
ing Everyone  Comes  to  Peggy's  as  a  tv  film 
vehicle  for  singer  Peggy  Lee.  Packaged  by 
John  Beck  and  written  by  Rodney  Amateau  and 
Bernard  Drew,  series  will  feature  the  singing 
star  as  owner  of  a  Palm  Springs  club  and  in- 
clude one  or  two  songs  in  each  episode. 

First  New  England  showing  of  Motion  Pictures 
for  Television's  half-hour  Duffy's  Tavern  series 
has  been  signed  by  Crown  Petroleum  Corp. 

(distributor  for  Richfield  Oil  Corp.,  N.  Y.),  for 
8:30-9  p.m.  presentation  over  WWLP  (TV) 
Springfield,  Mass.  Crown  agency:  The  Randall 
Co.,  Hartford,  Conn. 

FILM  PEOPLE 

Frank  Young,  formerly  director,  NBC  press 
w    '  dept.,  appointed 

ttlk  press  manager, 

Screen  Gems  Inc., 
N.  Y.,  with  full  re- 
sponsibility for  the 
company's  publicity. 
Joyce  Selznick,  spe- 
cial eastern  promo- 
tion representative, 
Columbia  Pictures, 
New  York,  ap- 
pointed executive  in 
charge  of  exploita- 
tion and  merchan- 
dising for  Screen 
Don  Hershey  to  Screen 
Gems  eastern  production  staff  as  associate 
producer  of  The  Big  Playback. 

Sid  Dorfman,  writer  for  McCadden  Corp.  on 
CBS-TV  George  Burns  and  Grade  Allen,  to 
Hal  Roach  Studios  Inc.,  Culver  City,  as  asso- 
ciate producer  to  Tom  McKnight  on  NBC-TV 

Life  of  Riley  (east  of  Denver;  syndicated  else- 
where). 

Marty  Ryerson,  former  writer-editor,  McCann- 
Erickson  Inc.,  Hollywood;  Robert  Beeching, 
freelance  tv  art  director,  and  Ed  Burke  Jr., 
film  technician,  form  BBR  Productions,  Fresno, 
Calif.,  to  produce  tv  shorts  and  commercials. 

Ken  Marthey,  previously  in  motion  picture 
production  work,  to  Transfilm  Inc.,  N.  Y.,  as 
a  production  supervisor  on  business  and  tv  com- 
mercial films. 

Howard  S.  Case,  former  booker,  Allied  Artists 
Pictures,  Hollywood,  to  tv  subsidiary  Interstate 
Television  Corp.,  same  city,  in  similar  capacity. 

Carrol  A.  Lewis,  48,  film  editor  on  "Hopalong 
Cassidy"  feature  films  and  charter  member  of 
Motion  Picture  Film  Editors,  Local  776,  IATSE, 
died  June  16  after  a  long  illness. 

Paul  F.  Moss,  45,  formerly  producer,  John 
Kieran's  educational  Kaleidoscope  program 
(ABC-TV),  died  June  13. 


MR.  YOUNG 

Gems  Inc.,  N.  Y. 
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BAB  CLINICS'  GOAL:  BETTER  SALESMEN 


BAB's  1954  area  sales  clinic  program  this 
summer  is  designed  to  stimulate  interest  in 
creating  a  higher-type  salesman  for  radio, 
befitting  an  "outstanding  product"  like  radio. 

This  evaluation  of  BAB's  sales  clinic  project, 
encompassing  38  meetings  in  areas  throughout 
the  country,  starting  June  7  and  ending  Aug. 
31,  was  provided  B*T  last  week  in  an  inter- 
view with  BAB  officials  in  New  York. 

To  assist  stations  in  fulfilling  the  objectives 
of  "a  higher-type"  salesman,  BAB  clinics  are 
concentrating  on  three  major  elements:  the 
creative  selling  approach,  the  sales  demonstra- 
tion, and  the  copy  commercials.  Agenda  for 
clinics  are  so  apportioned  that  these  three 
major  points  are  covered  by  the  BAB  team  by 
means  of  oral  presentation,  slides  and  tape 
recordings,  plus  question-and-answer  periods 
from  the  audience. 

For  the  first  time  this  year,  BAB  is  restrict- 
ing attendance  to  members  only.  Attendance 
at  the  clinics  averages  from  40  to  80,  depend- 
ing on  the  size  of  the  area.  Each  clinic  is 
directed  by  two  BAB  executives,  including 
Kevin  B.  Sweeney,  president;  R.  David  Kimble, 
director  of  local  promotion,  and  J.  Norman 
Nelson,  director  of  national  promotion. 

As  a  means  of  nurturing  "creative  salesman- 
ship," BAB  has  compiled  a  50-minute  tape- 
recorded  program  of  the  top  25  radio  sales 
ideas  of  the  year,  together  with  the  complete 
story  of  how  each  sale  was  made  and  transcrip- 
tions of  sample  commercials.  One  example 
presented  at  a  recent  clinic  follows: 

"There  are  a  lot  of  songs  to  match  a  lot  of 
advertisers.  KOL  Seattle  had  the  idea  of  using 
the  current  hit,  'Cross  Over  the  Bridge,'  to 
attract  a  prospect — a  car  dealer  whose  sales 
lot — yes — was  across  a  bridge  from  downtown 
Seattle.  'Stairway  to  the  Stars'  prompted  a 
schedule  on  WSNY  Schenectady  for  the  Star 
Furniture  Co.,  which  found  it  an  ideal  theme." 

To  put  across  its  second  major  point — 
demonstrations  of  sales  techniques  and  ma- 
terials— BAB  presents  at  the  clinics  individual 
slide  presentations  specially  prepared  for  each 
of  22  categories  of  local  business.  Station  time 
salesmen  in  attendance  at  the  clinics  will 
designate  the  categories  for  which  they  desire 
to  see  sales  presentations  demonstrated.  Slide 
presentations  are  available  for  appliance  and 


radio-tv  dealers,  automobile  and  truck  dealers, 
bakeries,  banks,  breweries,  dairies,  department 
stores,  drug  stores  and  chains,  insurance  agents, 
jewelers,  lumber  and  supply  dealers,  among 
others. 

As  a  means  of  hammering  across  the  third 
element  designed  to  raise  the  sights  of  radio 
salesmanship  —  superior  radio  commercials  — 
BAB  arranges  to  have  clinic  delegates  hear 
a  transcribed  half-hour  program  embodying 
the  proper  ingredients  and  step-by-step  creation 
of  good  radio  commercial  copy.  The  program 
also  presents  specific  examples  of  both  good 
and  bad  copy,  for  different  types  of  advertisers, 
analyzing  each  from  an  effectiveness  standpoint. 

The  procedure  at  the  clinics  generally  is  to 
devote  the  entire  morning  session  to  the  "crea- 
tive selling"  and  sales  demonstration  segments 
and  to  take  up  radio  commercials  and  a  ques- 
tion-and-answer period  in  the  afternoon.  It  was 
stressed  by  several  officials,  however,  that 
members  are  free  to  ask  questions  at  any  time. 

Questions  most  frequently  asked  by  members 


revolve  around  competition  from  television  a 
daily  newspapers.  Most  members  report  stii ! 
competition  from  newspapers  than  from  te] 
vision. 

Many  members  also  ask  what  other  stati< 
have  been  doing  to  develop  "marginal" 
counts,  referring  to  those  which  rarely,  if  ev  i 
use  radio.   In  this  connection,  suggestions  , 
advanced  to  solicit  such  businesses  as  rune 
homes,  cemeteries,  garbage  disposal  firms  i 
others  which  have  not  been  consistent  users ,; 
radio. 

BAB  officials  say  members  at  clinics  rep 
they  are  highly  satisfied  with  the  service  t 
BAB  is  providing  but  that  they  want  "more 
it."  They  express  a  need  for  more  data 
"how"  radio  is  most  effective,  particularly  ak 
the  lines  of  the  "Radio  Success  Stories"  wh 
BAB  is  distributing  to  members  each  month 

"In  radio,"  a  BAB  spokesman  said,  "we  h;  i 
an  outstanding  product.  It  has  grown  i] 
prospered  despite  poor  salesmanship  practl 
by  many  stations.  If  we  can  raise  the  k  j 
of  salesmanship,  radio  will  come  closer  to  \ 
potential  as  a  great  mass  medium  of  adver 
ing." 


Fifteen  Minutes  With  the  President 


SOME  40  broadcasters — members  of  NARTB's 
combined  boards  plus  top  executives  of  the 
trade  association  and  the  Television  Code  Re- 
view Board — as  of  now  will  attest  that  Presi- 
dent Eisenhower  knows  his  ABC's  of  broad- 
casting. 

At  their  meeting  with  the  Chief  Executive 
Friday  morning  (8:45-9  a.m.)  the  President 
protested  he  didn't  know  much  about  the  busi- 
ness but  then  got  into  a  discussion  of  the  uhf- 
vhf  problem,  referring  to  a  conversation  he  had 
had  with  an  unidentified  caller  about  the  low 
band  and  the  high  band  and  moving  things  up 
or  down.  He  said  he  thought  these  matters 
should  be  taken  up  with  the  expert  agency  (he 
alluded  to  something  like  the  CAB  but  ob- 
viously meant  FCC). 

While  the  caller  was  not  identified,  it  was 
presumed  to  have  been  Sen.  Potter  (R-Mich.), 
chairman  of  the  Senate  Communications  Sub- 
committee grappling  with  the  uhf  problem.  The 
Senator  called  on  the  President  last  Monday  and 
also  conferred  with  Presidential  Assistant  Sher- 
man Adams  and  the  legislative  liaison  officer, 


Gen.  Wilton  B.  Persons. 

While  the  President  is  never  quoted  direc 
without  permission,  it  was  learned  that  in  s  i 
stance  he  congratulated  the  broadcasters 
doing  a  great  job;  that  while  he  didn't  undi 
stand  all  the  things  about  radio  and  televis  i 
he  did  know  one  thing  and  that  is  that  we  1 
in  a  great  country  and  that  the  broadcast  I 
lows  should  keep  selling  it.    This  brought 
burst  of  applause. 

The  President  greeted  each  broadcaster  4 
dividually.  He  recalled  an  episode — previot  I 
reported,  that  enroute  on  one  of  his  return  ti  f 
to  the  U.  S.  while  he  was  stationed  in  Euro! 
he  tuned  in  the  radio.  He  said  he  knew  it  \  M 
a  U.  S.  station  because  the  first  thing  he  he  H 
was  a  commercial  on  Wonder  Bread. 

The  only  lady  in  the  group — Mrs.  A.  Sc 
Bullitt— received  special  presidential  attenti 
The  President  graciously  singled  her  out 
chatted  with  her  before  the  party  disbanded 
enable  the  President  to  greet  his  British  visitc 
Sir  Winston  Churchill  and  Anthony  Eden,  v 
arrived  that  morning. 


WHO 

and  Get  Iowa's  Metropolitan  Areas 
Picu  the  Remainder  of  Iowa! 


TAKE  DRUGSTORE  SALES,  FOR  INSTANCE! 


7.1%  CEDAR  RAPIDS 

5.1%  TRI-CITIES- 

13.4%  DES  MOINES 

2.0%  DUBUQUE* 

5.8%  SIOUX  CITY 

4.6%  WATERLOO 

62.0%  REMAINDER  OF  STATE 


I      S.A.M.  DAYTIME 
MINNESOTA  1      jxATION  AUDIENCE  AREA 
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FREE  &  PETERS,  INC.,  National  Representatives 


THE  "REMAINDER  OF  IOWA"  ACCOUNTS  FOR  THESE  SALES: 

(Which  You  MISS  Unless  You  Cover  the  Entire  State) 

67.2%  Food  Stores 

63.2%  Eating  and  Drinking  Places 

47.9%  General  Merchandise  Stores 

57.5%  Apparel  Stores 

61.4%  Home  Furnishings  Stores 

65.9%  Automotive  Dealers 

74.9%  Filling  Stations 

80.8%  Building  Material  Groups 

62.0%  Drugstores 

Source:  1954  Consumer  Markets 


BUY  ALL  of  IOWA- 
Plus  "Iowa  Plus"— with 

WIHI© 

Des  Moines  .  .  .  50,000  Watts 

Col.  B.  J.  Palmer,  President 
P.  A.  Loyet,  Resident  Manager 


SPOT  SALES  # — 

30  Rockefeller  Plaza,  New  York  20,  N.  Y. 

Chicago  Detroit  Cleveland  Washington 
San  Francisco  Los  Angeles  Charlotte*  At 

*Bomar  Lowrance  As: 


representing  TV  STATIONS: 
WNBT        New  York  WNBK 
WNBQ       Chicago  KPTV 
KNBH         Los  Angeles  WAVE-TV 
KSD-TV      St.  Louis  WRGB 
WNBW       Washington  KONA-TV 


Cleveland 
Portland,  Ore. 
Louisville 

Schenectady -Albany -Troy 
Honolulu,  Hawaii 


representing  RADIO  STATIONS: 
WNBC     New  York  WRC  Washington 

WMAQ  Chicago  WTAM  Cleveland 

KNBC     San  Francisco       WAVE  Louisville 
KSD        St.  Louis  KGU        Honolulu,  H 


are  pleased  to  announce  a  reciprocal  representation  arrangement 
effective  September  1,  1954.  NBC  Spot  Sales  will  represent 
Radio  station  WLW,  Cincinnati,  and  TV  stations  WLW-T,  Cincinnati, 
WLW-D,  Dayton,  WLW-C  Columbus,  WLW-A,  Atlanta,  on  the 
Pacific  Coast  and  in  Detroit.  The  Crosley  Group  Sales  Offices  will 
represent  all  the  NBC  Spot  Sales  Radio  and  Television  stations 
in  Cincinnati,  Dayton  and  Columbus. 


The  Crosley  Group  Sales  Offices  will  continue  to 
represent  The  Crosley  Group  Stations  in  New  York, 
Chicago,  Cincinnati,  Dayton,  Columbus,  Atlanta 


CROSLEY  BROADCASTING  CORPORATION 

Crosley  Square,  Cincinnati,  Ohio 

New  York     Chicago     Dayton     Columbus  Atlanta 


THE  CROSLEY  GROUP 

WLW 

Radio 

WLW-A 

Atlanta 

WLW-C 

Columbus 

WLW-D 

Dayton 

WLW-T 

Cincinnati 
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MR.  SILVERNAIL 


4A  COMMITTEES 
NAMED  FOR  '54 

Silvernail  of  BBDO  is  to  head 
broadcast  media  group.  De- 
vine  of  J.  Walter  Thompson 
Co.  is  chairman  of  radio-tv 
production  committee. 

FRANK  G.  SILVERNAIL  of  BBDO,  New 
York,  has  been  named  chairman  of  the  Stand- 
ing Committee  on 
Broadcast  Media  of 
the  American  Assn. 
of  A  d  v  e%r  t  i  s  i  n  g 
Agencies,  it  was  an- 
nounced Thursday 
by  William  R.  Baker 
Jr.  of  Benton  & 
Bowles,  chairman  of 
the  AAAA  board. 
Other  committee  ap- 
pointments also  were 
reported. 

Vice  chairman  of 
the  broadcast  media 
group  is  John  H. 
Stewart,  Glenn  Adv.  Inc.,  New  York.  Officers 
of  the  Standing  Committee  on  Radio-Tv  Pro- 
duction are  John  F.  Devine,  J.  Walter  Thomp- 
son Co.,  New  York,  chairman,  and  Alvin  B. 
Fisher,  Lang,  Fisher  &  Stashower,  Cleveland, 
vice  chairman. 

AAAA  also  announced  members  of  its  Oper- 
ations Committee  who  will  oversee  five  areas 
of  the  association's  activities  for  the  year  1954- 
55.   They  are: 

Robert  E.  Grove  of  Ketchum,  MacLeod  & 
Grove,  Pittsburgh,  in  charge  of  the  executive 
section  which  includes  association  finances,  gen- 
eral information  services  and  production. 

Lawrence  Valenstein  of  Grey  Adv.,  New  York, 
to  oversee  area  of  personnel,  including  annual 
AAAA  examinations  for  advertising. 

Kenneth  W.  Akers  of  Griswold-Eshleman  Co., 
Cleveland,  in  charge  of  area  of  research,  which 
incorporates  AAAA  participation  in  such  joint 
research  enterprises  as  the  Advertising  Research 
Foundation  and  Traffic  Audit  Bureau,  as  well  as 
the  association's  own  research  activities. 

Henry  G.  Little  of  Campbell-Ewald  Co.,  Detroit, 
to  oversee  area  of  ethics,  which  includes  the 
AAAA  interchange  of  opinion  on  objectionable 
advertising. 

Clifford  L.  Fitzgerald  of  Dancer-Fitzgerald- 
Sample,  New  York,  in  charge  of  area  of  relations, 
involving  AAAA  participation  in  the  Advertising 
Council  and  activities  in  the  fields  of  press,  adver- 
tiser, media,  government,  educator  and  public 
relations. 

The  following  officers  of  committees  of  the 

AAAA  board  were  announced: 

Advertiser  Relations:  Chairman,  James  M.  Ce- 
cil, Cecil  &  Presbrey,  New  York;  Vice  Chairman, 
James  T.  Chirurg,  James  Thomas  Chirurg  Co., 
Boston. 

Agency  Administration:  Chairman,  Walther 
Buchen,  Buchen  Co.,  Chicago;  Vice  Chairman, 
D.  C.  Stewart,  Kenyon  &  Eckhardt,  New  York. 

Agency  Personnel:  Chairman,  S.  H.  Giellerup, 
Marschalk  &  Pratt,  New  York;  Vice  Chairman, 
John  M.  Willem,  Leo  Burnett  Co.,  Chicago. 

Government,  Public  and  Educator  Relations: 
Chairman,  Fairfax  M.  Cone,  Foot,  Cone  &  Beld- 
ing,  Chicago;  Vice  Chairman,  Robert  M.  Ganger, 
D'Arcy  Adv.,  New  York. 

Improvement  of  Advertising  Content:  Chair- 
man, Ken  R.  Dyke,  Young  &  Rubicam,  New  York; 
Vice  Chairman,  Arthur  Tatham,  Tatham-Laird, 
Chicago. 

Media  Relations:  Chairman,  H.  H.  Dobberteen, 
Foote,  Cone  &  Belding,  New  York;  Vice  Chair- 
man, Leonard  Gessner,  Fitzgerald  Adv.,  New 
Orleans. 

Business  Papers:  Chairman,  H.  E.  Cassidy,  Mc- 
Carty  Co.,  Los  Angeles;  Vice  Chairman,  James 
J.  McMahon,  James  J.  McMahon  Inc.,  New  York. 

International  Advertising:  Chairman,  George 
H.  Giese,  McCann-Erickson,  New  York;  Vice 
Chairman,   H.  I.   Orwig,   Buchen  Co.,  Chicago. 

Magazines  and  Farm  Papers:  Chairman,  Wil- 
liam E.  Steers,  Doherty,  Clifford,  Steers  &  Shen- 
field,  New  York;  Vice  Chairman,  E.  W.  Froehlich, 
MacManus,  John  &  Adams,  Bloomfleld  Hills, 
Mich. 

Mechanical  Production:  Chairman,  George  D. 
Dearnley,  McCann-Erickson,  New  York;  Vice 
Chairman,  Erwin  A.  Miessler,  Needham,  Louis 
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&  Brorby,  Chicago. 

Newspapers:  Chairman,  H.  H.  Kynett,  Aitkin- 
Kynett  Co.,  Philadelphia;  Vice  Chairman,  Daniel 
M.  Gordon,  Ruthrauff  &  Ryan,  New  York. 

Outdoor  and  Transportation  Advertising :  Chair- 
man, J.  J.  Hartigan,  Campbell-Ewald  Co.,  De- 
troit; Vice-chairman,  W.  F.  MacDonald,  Kudner 
Agency,  New  York. 

Research:  Chairman,  D.  E.  Robinson,  C.  J.  La- 
Roche  &  Co.,  New  York;  Vice  Chairman,  Edward 
Battey,  Compton  Adv.,  New  York. 

Arthur  Stringer  Dies; 
NARTB-Radio  Pioneer 

ARTHUR  C.  STRINGER,  57,  former  broad- 
caster and  for  many  years  manager  of  NARTB's 
annual  convention  expositions,  died  shortly 
before  6  p.m.  Thursday  in  Suburban  Hospital, 
Bethesda,  Md.,  three 
days  after  suffering  a 
heart  attack. 

Mr.  Stringer  re- 
cently had  completed 
the  largest  equip- 
ment exposition  in 
NARTB  history  in 
connection  with  the 
annual  Chicago  con- 
vention. Last  Tues- 
day he  suffered  a 
coronary  occlusion 
at  his  Bethesda 
home.  He  was  placed 
in  an  oxygen  tent 
but  sank  rapidly  late  Thursday. 

NARTB's  combined  boards  adopted  a  resolu- 
tion of  condolence  Friday,  paying  tribute  to  his 
1 1  years  of  fulltime  association  with  the  or- 
ganization plus  his  service  as  manager  of  the 
equipment  show,  one  of  the  nation's  largest 
industrial  expositions. 

Known  to  thousands  of  broadcasters,  Mr. 
Stringer  worked  in  business  and  promotion 
capacities  at  WMAQ  Chicago  and  the  old 
WLW-WSAI  combination  in  Cincinnati.  He 
was  at  one  time  business  manager  of  the 
former  Chicago  Broadcasters  Assn.  and  direc- 
tor of  the  Radio  Manufacturers  Show  Assn., 
which  held  an  annual  exposition  in  the  30's.  He 
joined  NAB  in  1939  and  had  been  active  in 
broadcasting  since  that  time.  For  several  years 
he  had  served  NARTB  in  the  capacity  of  con- 
sultant. 

Among  equipment,  transcription  and  film 
executives  he  was  acclaimed  for  his  business 


MR.  STRINGER 


acumen  in  fitting  competitive  exhibitors  jjl 
NARTB  display  room  space  with  a  minirr  jj 
of  difficulty. 

During  World  War  II  Mr.  Stringer  direcij 
recruiting  and  government  promotion  activi  j 
of  the  old  NAB,  with  1.6  million  recrij 
credited  to  radio  station  participation  al ] 
with  countless  other  benefits  credited  to 
dustry  cooperation.  He  was  cited  by  the  Sij  I 
Corps  and  other  military  and  governn  ( 
agencies  for  his  work. 

He  was  born  March  2,  1897,  in  Battle  Cr< 
Mich.,  and  was  graduated  from  the  U. 
Chicago  in  1919  with  a  Bachelor  of  Philoso 
degree.  After  college  he  worked  seven  yc 
in  the  advertising  department  of  the  Chic 
Tribune  and  later  was  associate  director  i 
Gorgas  Memorial  Institute. 

He  married  the  former  Frances  Sugg, 
Tennessee,  who  survives  him.   Two  child 
also  survive — Arthur  C.  Stringer  Jr.  of  WF1S 
TV  Greensboro,  N.  C,  and  a  daughter,  Le| 
Tipton,  known  in  television  circles  as  "Tipp 

Funeral  services  were  held  Saturday. 

Colorado  Broadcasters 
Elect  Russell  for  '54 

JAMES  D.  RUSSELL,  KVOR  and  KKTV  (T 
Colorado  Springs,  was  elected  president  of 
Colorado  Broadcasters  Assn.,  meeting  last  w 
at   Colorado   Springs.   He    succeeds    Rus  1 
Shaffer,  KBOL  Boulder.  Other  officers  elecj 
were  Elwood  Meyer,  KYOU  Greeley,  secrete 
treasurer;  E.  M.  Cooper,  KCRT  Trinidad,  dii 
tor;  Pat  O'Brien,  KIUP  Durango,  director,  ;<§ 
Frank  Bishop,  KFEL-TV  Denver,  director.  !§ 

The  association  went  on  record  against  :j 
Bryson  bill  (HR  1276)  to  ban  alcoholic  bl 
erage  advertising  in  all  media  as  well  as  a  p  1 
posal  by  Sen.  Ed  Johnson  (D-Colo.)  to  exer| 
baseball  from  anti-trust  laws.  Procedure  \ii 
started  to  place  radio  on  an  equal  basis  w  i, 
newspapers  as  a  legal  outlet  for  state,  cou  1 
and  city  legal  notices. 

A  BMI  clinic  included  talks  by  John  ij 
Outler,  WSB  Atlanta;  G.  Pearson  Ward,  KT  $ 
Springfield,  Mo.;  Wallie  Peters  of  Canada  M 
Larry  Gordon,  KCJS  Pueblo.  Carl  Haver  * 
BMI  president,  moderated  a  panel.  Justin  Br  I 
shaw,  BMI  field  representative,  was  clinic  ch;  § 
man.  Next  state  association  meeting  will 
held  in  Denver  in  October  in  conjunction  w 
the  NARTB  District  14  meeting. 


NEW  OFFICERS  of  the  Florida  Assn.  of  Broadcasters  at  the  June  convention  at  Miami 
Beach's  Biltmore  Terrace  Hotel  are  (I  to  r):  George  Friend,  WPLA  Plant  City,  secre- 
tary-treasurer; H.  Dennis  Parker,  WTAN  Clearwater,  second  vice  president;  John  B. 
Browning,  WSPB  Sarasota,  president;  Miller  N.  Babcock,  WGBS  Miami,  director;  A.  B. 
Letson,  WCNH  Quincy,  first  vice  president;  George  W.  Thorpe,  WVCG  Coral  Gables, 
director;  Larry  A.  Rollins,  WSIR  Winter  Haven,  director,  and  L.  Herschel  Graves,  WTAL 
Tallahassee,  retiring  president. 


Broadcasting 


Telecastit 


TWELVE  OF  THE 
TOP  SIXTEEN 
SHOWS  IN  HAWAII 
ARE  SEEN  ON 
KGMB-TV 


The  first  television  audience  survey  taken  in  April 

in  Hawaii  by  C.  E.  Hooper,  one  of  the 

nation's  top  survey  organizations,  shows  KGMB-TV: 

FIRST  IN  AFTERNOON  PROGRAMMING. 

KGMB-TV  averages  70%  of  the  audience 
Monday  through  Friday,  2:30-5  p.m. 

FIRST  IN  THE  EARLY  EVENING. 

KGMB-TV  programs  command  65  %  of  the  audience 
Monday  through  Friday,  5:00-6:30  p.m. 

FIRST  AT  NIGHT. 

KGMB-TV  averages  42  %  of  the  audience  seven 
nights  a  week,  6  -  10:30  p.m. 
KGMB-TV  leads  in  average  ratings  52  Vz  out  of  a 
total  of  5  5  Vi  hours  of  telecasting  each  week. 


KGMB-TV 


CHANNEL  9  IN  HONOLULU 


TRADE  ASSNS 


FIRST  MEETING  of  the  revamped  NARTB  Tv  Code  Review  Board  was  held  Monday- 
Tuesday  in  Washington.  New  members  inducted  were  William  B.  Quarton,  WMT-TV 
Cedar  Rapids,  Iowa,  and  G.  Richard  Shafto,  WIS-TV  Columbia,  S.  C.  Seated  (I  to  r): 
Mr.  Quarton;  Mrs.  A.  Scott  Bullitt,  KING-TV  Seattle;  Chairman  John  E.  Fetzer,  Fetzer 
Stations;  Vice  Chairman  J.  Leonard  Reinsch,  WSB-TV  Atlanta;  Mr.  Shafto;  standing, 
NARTB  President  Harold  E.  Fellows;  Edward  A.  Bronson,  NARTB  tv  code  affairs  di- 
rector, and  Thad  Brown,  NARTB  tv  vice  president-general  counsel. 


TV'S  PROGRESS  NOTED 
IN  CODE  BOARD  REPORT 

NARTB  unit  sends  a  letter  to 
the  House  Commerce  Commit- 
tee spelling  out  how  the  indus- 
try has  cleaned  up  its  beer 
commercials. 

IMPORTANT  progress  in  the  way  beer  adver- 
tising is  handled  on  television  has  been  made 
as  a  result  of  cooperative  action  by  the  NARTB 
Tv  Code  Review  Board  and  brewers,  along 
with  their  agencies,  Rep.  Charles  A.  Wolverton 
(R-N.  J.),  chairman  of  the  House  Interstate  & 
Foreign  Commerce  Committee,  was  told  last 
week.    (Also  see  Langer  bill  story,  page  55.) 

Chairman  John  E.  Fetzer,  of  the  Fetzer  sta- 
tion group,  reported  in  a  letter  to  Chairman 
Wolverton  on  behalf  of  the  code  board  that 
the  ways  of  advertising  beer  have  been  revised 
under  code  operation.  The  letter  was  sent 
Wednesday  following  the  Monday-Tuesday 
quarterly  meeting  of  the  code  board. 

He  pointed  out  that  tv  is  a  "medium  of 
moderation"  since  it  does  not  accept  hard  liquor 
advertising  and  conceded  the  problem  is  im- 
portant because  of  tv's  intimate  appeal  to  the 
American  home. 

Continuance  of  the  cooperative  industry- 
brewery  campaign  "will  produce  even  further 
improvements,"  Mr.  Fetzer  wrote.  He  pointed 
to  the  problems  involved  in  voluntary  self- 
regulation  and  said  progress  must  be  made  "in 
an  evolutionary  way." 

The  code  board  has  sent  copies  of  testimony 
in  the  Bryson  bill  (HR  1227)  hearings  [At 
Deadline,  May  24]  to  stations,  Chairman 
Wolverton  was  told.  The  testimony  covered 
the  appearance  of  Ralph  W.  Hardy,  NARTB 
vice  president  in  charge  of  government  rela- 
tions, and  cross-examination. 

Monitoring  Activity 

In  opposing  the  Langer  bill,  with  its  restric- 
tions on  advertising  of  alcoholic  beverages, 
terming  it  a  discrimination  against  radio  and  tv, 
Chairman  Fetzer's  letter  reminded  that  the  code 
board  is  constantly  test-monitoring  stations 
and  networks  throughout  the  country  "in  an 
effort  to  assist  the  licensees  and  networks  them- 
selves in  their  honest  endeavor  to  meet  the 
intrinsic  demands  of  a  sensitive  and  powerful 
medium.  As  board  members,  we  are  aware  of 
the  responsibility  this  places  upon  us  now  and 
in  the  future."  He  said  the  letter  was  written 
in  the  light  of  the  code  provision  requiring  the 
board  to  maintain  continuing  liaison  with  fed- 
eral authorities. 

Principal  complaint  about  beer  advertising 
has  centered  around  lip-smacking  on  tv  com- 
mercials, especially  in  the  case  of  scenes  show- 
ing girls  quaffing  brew. 

Two  new  code  board  members  sat  with  the 
group  Monday  and  Tuesday — William  B.  Quar- 
ton, WMT-TV  Cedar  Rapids,  Iowa,  and  G. 
Richard  Shafto,  WIS-TV  Columbia,  S.  C.  Other 
members  are  J.  Leonard  Reinsch,  WSB-TV 
Atlanta,  vice  chairman,  and  Mrs.  A.  Scott 
Bullitt,  KING-TV  Seattle. 

Florida  AP  Elects  McBride 

WILLIAM  G.  McBRIDE,  WDBO  Orlando, 
was  elected  president  of  the  Florida  Associated 
Press  Radio  Broadcasters  at  a  meeting  held  in 
connection  with  the  Florida  Assn.  of  Broad- 
casters convention  at  Miami  Beach.  The  AP 
group  turned  down  a  proposal  to  hold  a  series 
of  news  and  other  contests.  The  group  elected 
C.  L.  Menser,  WJBS  DeLand,  vice  president. 


U.  S.  Canadian  Engineers 
Study  Global  Communications 

FCC,  State  Dept.  and  other  government  officials 
met  with  nearly  1,000  radio  engineers  from  the 
U.  S.  and  Canada  last  week  at  Washington's 
Hotel  Statler  for  the  first  symposium  on  global 
communications,  chiefly  non-broadcast  phases. 
The  three-day  meet  was  sponsored  by  the  Pro- 
fessional Group  on  Communications  System  of 
the  Institute  of  Radio  Engineers. 

FCC  Comr.  E.  M.  Webster  addressed  the 
meeting  Wednesday  on  development  of  marine 
communications.  Comr.  Frieda  B.  Hennock 
was  hostess  to  wives  of  the  delegates  for  tours 
of  FCC,  FBI,  the  White  House  and  other 
Washington  points  of  interest,  plus  a  fashion 
show-luncheon  Thursday  at  the  Shoreham 
Hotel. 

Haraden  Pratt,  former  telecommunications 
advisor  to  the  President,  addressed  Thursday's 
luncheon  meeting.  Other  speakers  included 
FCC  Chief  Engineer  Edward  W.  Allen  Jr.; 
Paul  D.  Miles,  FCC;  William  A.  Porter,  Office 
of  Defense  Mobilization;  Francis  Colt  De  Wolf 
and  Donald  R.  MacQuivey,  State  Dept.  Among 
those  on  the  advisory  staff  were  FCC  Comrs. 
Webster  and  George  E.  Sterling  and  consulting 
engineer  Stuart  L.  Bailey. 

Vt.  Broadcasters  Protest 
Poorly-Shielded  Tv  Sets 

VERMONT  broadcasters  have  filed  a  protest 
with  the  FCC  expressing  "deep  concern  with  the 
ever-increasing  problem  of  interference  on  the 
frequencies  of  am  broadcast  outlets,  caused  by 
nuisance  radiations  from  poorly-constructed 
and  improperly-shielded  television  receivers." 

The  new  Vermont  Assn.  of  Radio  &  Tv 
Broadcasters,  which  held  its  organizational 
meeting  June  1,  feels  "these  illegal  radiations 
constitute  an  infringement  on  our  franchise  and 
a  severe  threat  to  our  business."  The  associa- 
tion has  asked  FCC  to  promulgate  and  enforce 
"better  standards  by  which  tv  set  manufacturers 
would  be  required  to  eliminate  the  causes  of 
illegal  radiations  in  their  receivers." 

E.  Dean  Finney,  general  manager  of  WTWN 
St.  Johnsbury  and  other  North  Country  stations, 


was  elected  temporary  chairman  of  the  associfl 
tion.    Charles  Grinnell,  WSKI  Montpelier,  wai 
named  temporary  secretary.    Elections  will  b 
held  at  a  meeting  scheduled  during  a  sumrnej 
BAB  sales  clinic. 

On  the  by-laws  committee  for  the  Vermon 
association  are  A.  E.  Spokes,  WJOY  Burling 
ton;  Lloyd  Squier,  WDEV  Waterbury,  and  Mi 
Finney. 

TRADE  ASSNS.  PEOPLE 

Robert  M.  Hixon,  president,  Hixson  &  Jorgen 
sen  Inc.,  L.  A.,  named  chairman,  advertisin 
committee,    Southern   California   chapter  o 
American  Assn.  of  Advertising  Agencies,  wit! 
Paul  Jordan,  owner,  The  Jordan  Co.,  L.  A 
legislative  chairman;  Henry  Mayers,  president 
The  Mayers  Co.,  L.  A.,  media  relations  chair 
man;  Dave  Fenwick,  account  executive,  Calkin 
&  Holden  Inc.,  L.  A.,  member  relations  chair 
man;   Jim   Felton,  publicity  director.  Foote 
Cone  &  Belding,  L.  A.,  publicity  chairman 
Bob  Klitten,  president,  Martin  R.  Klitten  Co. 
L.  A.,  projects  chairman;  Ken  Strieker,  cop  , 
chief,  McCann-Erickson  Inc.,  L.  A.,  AAAj* 
examinations  chairman;  AI  Atherton,  ownei 
Atherton  Adv.  Agency,  Hollywood,  member 
ship    attendance    chairman;    Gene  Duckwalli 
business  manager,  Foote,   Cone  &   Belding  j 
L.  A.,  education  chairman;  John  Weiser,  vio 
president    and    West    Coast    manager,  Ruth 
rauff  &  Ryan  Inc.,  L.  A.,  Community  Ches| 
chairman;    Hilly   Sanders,   vice    president  ii 
charge  of  radio-tv.  Dan  B.  Miner  Co..  L.  A. 
radio-tv    chairman;    Carl    Heintz,  president) 
Heintz  &  Co.,  L.  A.,  speakers  bureau  chair; 
man,   and  C.  E.   Staudinger,  vice  president 
Warwick  &  Legler  Inc.,  L.  A.,  chapter  programs 

Frederick  Sykes,  manager,  Long  Beach,  Calif. 
Retailers  Associated,  elected  president,  Loni 
Beach  Advertising  Club,  with  Harold  L.  Wertz 
publisher.  Long  Beach  Public  Employees  mag 
azine,  first  vice  president;  Kenneth  W.  Jackson 
vice  president,  Jackson  Printing  Co.,  seconc 
vice  president;  Betty  Lou  Frost,  account  execu 
tive,  Long  Beach  Shopper's  News,  secretary 
and  Howard  F.  Benson,  president,  Benson  Co. 
treasurer. 

Jack  Abrams,  Birds-Eye  Div.,  General  Food: 
Corp.,  L.  A.,  elected  president,  Junior  Adver  ■ 
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Cities  Service 
gives  a  big  boost 


Every  minute,  day  in  day  out,  1,200,000  cubic  feet  of  natural  gas  are  pushed 
through  pipe  lines  by  the  220,000  horsepower  in  our  booster  stations. 


! 


CITIES  @  SERVICE 

A  Growth  Company 


Saturday  %fc  b  Hiladelpto 


From  Shenandoah,  Pa.  to  Cape  May,  N.  J.,  people  move  back  the 
rugs  and  a  decade  or  so.  People  in  their  thirties.  They  dance  again  to 
the  bands  they  knew.  Glenn  Miller.  Dorsey.  Artie  Shaw.  Goodman. 

Or  maybe  they  just  remember  as  the  records  spin  the  stories  of 
every  listener  who  danced  through  that  wonderful  era. 

It's  radio  station  KYW's  four-hour  Saturday  Night  Dance  Party. 
Folks  from  thirty  to  forty  years  old  have  themselves  a  ball.  They've 
made  this  the  most  popular  local  radio  show  in  Philadelphia.  So, 
advertisers  can  have  themselves  a  ball,  too.  Because  these  are  the 
very  people  who  buy  household  goods,  food,  clothes,  cars  and  'most 
everything  else  advertisers  have  to  sell. 

But  big  loyal  audiences  like  this  are  delivered  wherever  WBC 
stations  send  out  their  powerful  50,000-watt  signals— Portland,  Fort 
Wayne,  Pittsburgh,  Philadelphia,  Boston.  If  you  want  to  sell  more 
in  these  markets,  why  don't  you  call  the  stations  or  Eldon  Campbell, 
WBC  National  Sales  Manager,  at  Plaza  1-2700,  New  York  City? 


WESTINGHOUSE  BROADCASTING  COMPANY,  INC. 

iladelphia;  WBZ-WBZA  •  WBZ-TV— Boston;  KDKA— Pittsburgh;  WOWO — Fort  Wayne;  K EX — Portland,  Ore. 
Exclusive  National  Representatives:  Free  &  Peters,  Inc.,  444  Madison  Avenue,  New  York  22,  N.Y. 


TRADE  ASSNS 


PROGRAM  SERVICES 


tising  Club  of  Los  Angeles,  with  Patricia 
Daniels,  Elgin-Davis  Studios,  as  first  vice  presi- 
dent, and  James  F.  Monohan,  Reuben  H. 
Donnelley  Corp.,  second  vice  president.  Other 
elections:  Mark  Brooks,  Einson-Freeman  Co., 
treasurer;  Terri  Howard,  Harper's  Bazaar  mag- 
azine, recording  secretary,  and  Dorothy  Textor, 
ABC  Hollywood,  corresponding  secretary. 
Elected  to  board:  William  Campbell,  Certified 
Grocers  Inc.;  Ray  Sinnott,  L.  A.  Better  Busi- 
ness Bureau;  Cynthia  Lawrence,  W.  H.  Hunt  & 
Assoc.;  Rosemary  Locas,  May  Co.  dept.  stores; 
Jane  Catlin,  William  W.  Harvey  Co.;  Edwin  F. 
Wirsing,  Union  Bank  &  Trust  Co.  and  retiring 
president,  JACLA;  Eve  Carney,  Rhoades  & 
Davis;  Sally  Thayer,  May  Co.  dept.  stores;  and 
Allen  Gardner,  Gardner  Pictures. 

Sally  Haney  Stevens,  Hollywood  tv  writer- 
producer,  appointed  secretary  to  treasurer,  Aca- 
demy of  Television  Arts  and  Sciences,  succeed- 
ing Isabelle  Pantone,  who  resigned  from  that 
elected  office  but  continues  as  executive  secre- 
tary to  ATAS. 

Myrtle  Labbit,  CKLW  Detroit,  elected  central 
chairman,  Ohio  chapter,  American  Women  in 
Radio  and  Television.  Other  appointments: 
Ella  Mae  Casteel,  WKBN  Youngstown,  state 
chairman,  Jean  Shea,  WBNS-TV  Columbus, 
state  treasurer;  Marjory  Marriner,  WFMJ 
Youngstown,  corresponding  secretary;  Penny 
Pruden,  WLW  Cincinnati,  membership  chair- 
man, and  Jean  Elliot,  WCUE  Akron,  Ohio, 
president.  Elected  to  board:  Dorothy  Fuldheim, 
WEWS  (TV)  Cleveland;  Eleanor  Hansen,  WHK 
Cleveland;  Kathy  Doneges,  WATG  Ashland; 
Kit  Fox,  WLWT  (TV)  Cincinnati,  and  Margo 
Graham,  WHIO  Dayton.  Mary  Holt,  WSRS, 
WJMO  Cleveland,  named  recording  secretary 
and  Barbara  Snyder,  WXEL  (TV)  Cleveland, 
named  publicity  chairman. 


NEWLY-ELECTED  officers  of  the  Radio-Tv 
Women  of  Southern  California  are  (I  to 
r):  seated,  Helen  Parrish,  women's  feature 
editor  on  Columbia  Television  Pacific  Net- 
work Panorama  Pacific,  first  vice  presi- 
dent; Jeanne  Gray,  radio-tv  actress-pro- 
ducer, re-elected  president;  Betty  Hart- 
lane,  ABC  Hollywood  director  of  guest 
relations,  recording  secretary;  standing, 
Edith  Todesca,  CBS  Hollywood  director  of 
employment,  second  vice  president;  Isa- 
belle Pantone,  executive  secretary  of 
Academy  of  Television  Arts  &  Sciences, 
treasurer,  and  Marion  Vilmure,  assistant 
media  buyer  for  Stromberger,  LaVene  & 
McKenzie,  corresponding  secretary. 


Pockets  for  Radios 
Predicted  at  BMI  Clinic 

POCKET  radios  will  become  so  common  that 
clothing  manufacturers  will  design  garments  to 
accommodate  them,  Idaho  Broadcasters  Assn. 
was  told  at  a  BMI  program  clinic  held  re- 
cently in  Pocatello.  "Through  extensive  ac- 
ceptance and  use  of  pocket  radios,"  it  was 
stated  by  Dr.  Carl  W.  Mcintosh,  president  of 
Idaho  State  College,  "broadcasting  will  reach 
a  vast  audience,  at  present  untouched,  during 
non-productive  non-leisure  time." 

Citing  examples  of  daily  living  in  which  a 
pocket  radio  will  be  used,  Dr.  Mcintosh  said 
these  devices  "would  be  another  means  by 
which  broadcasting  would  retain  its  position  in 
the  fields  of  entertainment  and  news  dissemina- 
tion." 

He  defended  broadcasting  against  critics 
"who  decry  the  quality  of  some  programs"  as 
well  as  charging  the  industry  with  a  pre- 
ponderance of  "whodunits."  He  contended  no 
age  "has  a  monopoly  on  good  literature.  Nor 
can  any  one  medium  say  that  it  alone  is  the 
carrier  of  good  literature.  Some  of  our  classics, 
if  translated  into  modern  whodunits  language, 
would  make  current  mysteries  seem  tame."  He 
gave  a  brief  summary  of  the  plot  of  Hamlet, 
in  which  most  of  the  major  characters  are 
either  murder  victims  or  suicides,  tracing  their 
untimely  deaths  in  a  manner  that  modern 
mysteries  would  hardly  dare  to  copy  for  fear 
of  "cries  to  the  skies"  by  "do-gooders"  who 
would  probably  boycott  the  entire  radio  in- 
dustry. 

Burt  Defends  Facts  Forum 
Against  Nat#l  Issues  Group 

HARDY  BURT,  head  of  Hardy  Burt  &  Assoc., 
New  York,  and  producer-moderator  of  Facts 
Forum's  State  of  the  Nation,  has  charged  the 
National  Issues  Committee  with  trying  to  "en- 
force a  system  of  thought  control  in  the  United 
States"  and  attempting  to  "intimidate"  Mutual 
Broadcasting  System. 

In  a  letter  to  Don  Pryor,  executive  director 
of  NIC,  Mr.  Burt  accused  NIC  of  "trying  to 
sabotage"  State  of  the  Nation,  produced  for 
Facts  Forum  and  broadcast  on  MBS  [B«T. 
April  26],  and  Reporter's  Roundup,  produced 
and  aired  by  Mutual  in  cooperation  with  Facts 
Forum.  NIC  earlier  this  month  protested  an 
MBS  agreement  with  Facts  Forum  to  produce 
the  latter  program  [B«T,  March  29],  along 
with  State  of  the  Nation,  citing  the  "expanding 
influence  of  extremist  organizations"  [Ai  Dead- 
line, lune  14].  At  that  time  Mr.  Pryor  an- 
nounced his  intention  to  file  a  protest  with 
FCC.  Mrs.  Eleanor  Roosevelt  is  national 
chairman  of  NIC. 

In  his  letter  to  Mr.  Pryor,  Mr.  Burt  said: 
"It  is  obvious  that  you  are  interested  in  having 
only  one  side  of  any  public  issue  discussed  or 
aired.  You  are  not  interested  in  honest  debate; 
your  interest  is  in  propaganda." 

BMI  Says  Historical  Series 
In  Heavy  Demand  by  Stations 

APPEAL  of  The  American  Story,  new  BMI 
historical  series  [B#T,  May  31],  is  so  strong 
and  broadcasters  are  so  eager  to  participate  in 
presenting  it  to  their  listeners  that  five  New 
York  stations— WNBC,  WOR,  WNEW,  WOV 
and  WNYC — have  abandoned  their  normal 
"exclusivity"  policies  and  are  all  going  to  carry 


this  new  series,  Carl  Haverlin,  BMI  president 
has  announced. 

Series,  prepared  in  association  with  the 
Society  of  American  Historians  and  written  by 
more  than  60  of  the  country's  leading  historians, 
may  be  started  on  luly  4  or  any  day  thereafter, 
Mr.  Haverlin  said,  reporting  that  nearly  3,000 
sets  of  the  first  seven  scripts  were  being  mailed 
to  radio  stations  across  the  country. 

Programs,  in  addition  to  the  narrator,  call  for 
musical  backgrounds  and  bridges  that  may  be 
either  live  or  recorded  and  BMI  has  prepared 
an  over-all  folk  music  cue-sheet  listing  record- 
ings and  published  music  currently  available  for 
use  in  emphasizing  and  highlighting  the  stories. 

Every  station  in  Utah  will  broadcast  The 
American  Story,  starting  July  4,  Mr.  Haverlin 
reported  June  18,  following  a  BMI  clinic  in 
Salt  Lake  City,  with  85  Utah  broadcasters  in 
attendance. 

BMI,  AMP  Offices  Moves 

BROADCAST  MUSIC  Inc.  has  moved  into  new 
offices  at  589  Fifth  Ave.,  New  York,  occupying 
some  21,000  square  feet  on  the  seventh  and 
eighth  floors.  New  BMI  phone  number  is  Plaza 
9-1500.  Associated  Music  Publishers,  wholly- 
owned  BMI  subsidiary,  also  moved  to  589  Fifth 
Ave.  AMP's  new  phone  number  is  Plaza 
9-8470.  BMI  and  AMP  are  retaining  about 
10,500  square  feet  at  580  Fifth  Ave.,  BMI's 
former  quarters.  AMP  was  formerly  at  25 
W.  45th  St. 

WBS  Signs  225  Stations 

MORE  THAN  225  stations  have  signed  con- 
tracts for  the  World  Broadcasting  System's  new 
open  end  ComET  plan,  Dick  Lawrence,  WBS 
sales  manager,  has  reported.  Under  the  plan. 
World  provides  a  subscriber — free  of  talent  or 
program  charges — a  one-hour  show,  five  days 
a  week  [B»T,  May  31]. 

SERVICES  PEOPLE 

Ralph  A.  Rogers,  cameraman-producer,  20th 
Century  Fox  Studios,  to  Mitchell  Gertz  Agency, 
Beverly  Hills,  as  head  of  tv  department  to 
package  shows. 

Barbara  Scruggs  named  executive  producer, 
I&I  Radio  &  Television  Productions,  Dallas. 

Ed  R.  Lewis,  sales  manager,  Telenews  Produc- 
tions Inc.,  N.  Y.,  has  resigned.  His  future  plans 
have  not  been  announced. 

William  F.  Tyree,  Pacific  northwest  radio  editor. 
United  Press  Assn.,  Portland,  Ore.,  to  UP 
Movietone  News,  Hollywood,  as  western  di- 
rector of  expanded  tv  operation. 

Ern  Westmore,  star  of  his  own  show,  currently 
on  WABC-TV  New  York,  and  new  associates 
assume  control  of  the  package,  taking  over 
50%  interest  held  by  Hallmark  Productions 
Inc.,  Hollywood.  Kroger  Babb  has  resigned 
as  producer. 

Jim  Hawthorne,  KTLA  (TV)  Hollywood  comic 
personality,  forms  Hawthorne  Productions, 
same  city,  to  package  own  radio  programs  for 
national  distribution. 

Joseph  Hatt-Cook,  formerly  of  CBW  Winni- 
peg, Man.,  and  CKRM  Regina,  Sask.,  to  pro- 
motion-publicity dept.,  S.  W.  Caldwell  Ltd., 
Toronto,  radio  and  tv  package  program  dis- 
tributors. 

Mary  Markham,  assistant  producer.  Peter  Pot- 
ter Enterprises,  Hollywood,  forms  own  produc- 
tion-packaging firm,  that  city,  with  offices  at 
1512  Crossroads-of-the-World. 
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It's  been  a  wonderful  year — this  first  year  of 
KQV's  association  with  CBS  Radio.  Naturally 
our  ratings  are  up — and  our  "Pulse"  beat  gets 
stronger  with  each  successive  report. 

Since  last  August,  KQV  has  led  all  other  sta- 
tions in  program  "Firsts"  in  Pittsburgh,  accord- 
ing to  Pulse  Surveys.  This  margin  of  leadership 
continues  to  grow  with  each  survey. 

And  now,  on  this  happy  anniversary,  the  latest 
Pulse  Survey  of  our  Half  MV/V  area — covering 
all  or  part  of  nine  rich,  suburban  counties — and 
including  2  5  stations  .  .  .  shows  that — 

— KQV's  ratings  outside  of  Pittsburgh  coincide 
almost  perfectly  with  KQV's  top  Pittsburgh  ratings/ 

Certainly  we  hope  our  union  will  be  blessed 
with  many — happy  clients.  All  you  have  to  do  to 
share  in  the  bliss  is  ask  a  KQV  salesman  or 
your  Raymer  man. 


CBS  Radio  ^_  in  Pittsburgh 


National  Rep:  PAUL  H.  RAYMER  Co.  New  York  •  Chicago  •  Detroit  •  San  Francisco  •  Hollywood  •  Atlanta  •  Dallas. 
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in  the  morning! 


in  the  afternoon! 


in  the  evening! 
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NORTH  CAROLINA 

.  .  .  the  hub  of  a  rich,  fast- 
growing  15  county  market  in 
the  industrial  heart  of  the  .  . . 


State  in  the  South 

Whatever  your  product  or  serv- 
ice— you  will  sell  more  of  it 
faster  to  more  people  when  you 
use  the  


STATION 


NBC 


AFFILIATE 

600  KC-5  KW 
AM  -  FM 


Represented  by 
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DOERFER  APPEARS  CERTAIN 
TO  WIN  COMMITTEE  APPROVAL 

Senate  Commerce  Committee  might  even  issue  unanimous  approval 
of  Commissioner's  7-year  reappointment  after  dramatic  sessions  last 
of  Commissioner's  reappointment  after  dramatic  sessions  last  week. 


THE  Senate  Commerce  Committee  meets  today 
to  determine  whether  to  recommend  the  reap- 
pointment of  Comr.  John  C.  Doerfer  to  a  full 
seven-year  term  on  the  FCC — with  every  indi- 
cation that  it  may  give  the  nominee  a  unanimous 
vote  of  confidence. 

This  appeared  to  be  the  result  of  the  seem- 
ing collapse  of  charges  against  Mr.  Doerfer 
made  under  oath  by  broadcaster-publisher-in- 
dustrialist Edward  Lamb  of  Toledo,  Ohio. 

Mr.  Lamb  charged  Wednesday  morning  that 
Mr.  Doerfer  was  playing  politics  and  had  pre- 
judged him.  One  of  Mr.  Lamb's  applications 
has  been  set  for  hearing  on  the  ground  that  he 
concealed  communist  party  and  communist 
association  activities  [B»T,  Oct.  26,  1953  et 
seq.]. 

Mr.  Doerfer  categorically  denied  most  of  Mr. 
Lamb's  testimony  Thursday  morning.  Corrob- 
orating Mr.  Doerfer's  version  of  a  Sept.  11, 
1953,  meeting  with  Mr.  Lamb  was  Benito 
Gaguine,  former  FCC  examiner  and  legal  aide 
to  Chairman  Rosel  H.  Hyde,  and  now  with 
the  Washington  and  New  York  radio  law  firm 
of  Fly,  Shuebruk,  Blume  &  Gaguine.  That 
firm  until  recently  represented  Mr.  Lamb's  ra- 
dio and  television  activities.  Mr.  Gaguine,  who 
was  present  at  the  September  meeting,  was 
called  to  the  stand  and  declared  that  Comr. 
Doerfer's  recollection  of  that  meeting  was 
"substantially  correct."  Both  Mr.  Doerfer  and 
Mr.  Gaguine  were  under  oath. 

Mr.  Gaguine  had  been  "invited"  to  testify 
by  Committee  Chairman  John  W.  Bricker  (R- 
Ohio). 

Among  the  charges  Mr.  Lamb  made  was 
that  Mr.  Doerfer  had  said  to  him,  in  response  to 
his  volunteering  that  he  had  once  been  a  Re- 
publican: "it's  too  bad  you're  still  not  a  Repub- 
lican." Mr.  Lamb  also  charged  that  Mr.  Doer- 
fer, without  authority,  had  inquired  into  his 
political,  social  and  economic  beliefs  and  also 
into  his  financial  qualifications.  This  Mr. 
Doerfer  also  categorically  denied. 

Mr.  Lamb  also  alleged  that  Chairman  Hyde 
told  him  that  the  treatment  he  was  getting  was 
"terribly  unfair"  but  that  he  could  do  nothing 
and  that  Mr.  Doerfer  was  the  "key"  to  the 
affair. 

Mr.  Gaguine  told  the  Senate  committee  that 
he  could  not  recall  Mr.  Hyde  saying  anything 
like  that. 

A  packed  committee  room  and  a  virtually  full 
committee  heard  Mr.  Doerfer  state  that  he  had 
urged  the  Commission  to  give  Mr.  Lamb  a 
full  bill  of  particulars  on  the  charges,  but  that 
he  had  been  overruled  by  his  colleagues.  Their 
attitude,  Mr.  Doerfer  said,  was  that  until  the 
charges  had  been  sifted  and  put  into  "probative 
form"  it  would  be  unfair  to  release  the  details. 

Mr.  Doerfer  stated  he  was  going  to  do  all 
in  his  power  to  see  that  Mr.  Lamb  got  all  the 
details  before  the  hearing  date.  The  hearing 
has  been  set  for  July  28,  but  the  FCC  has  been 
enjoined  temporarily  pending  an  appeal  by  Mr. 
Lamb  from  a  U.  S.  District  Court  decision  deny- 
ing his  request  for  a  permanent  injunction  [B*T, 
June  14,  7]. 

Key  to  Mr.  Lamb's  court  appeal  is  that  the 
Commission  has  forced  the  burden  of  proof  on 
him,  instead  of  the  other  way  around.  One  of 
his  complaints  was  that  the  Commission  refused 
to  tell  him  what  are  the  charges.  He  also  want- 


ed to  know  who  originated  these  charges. 

To  counter  this,  Mr.  Doerfer  read  from  th 
hearing  order  which  established  that  the  FC( 
is  to  present  its  evidence  first. 

Mr.  Doerfer  was  President  Eisenhower 
first  appointee  to  the  FCC.  He  was  named  t 
succeed  former  Comr.  Robert  F.  Jones,  whos 
term  expires  Wednesday.  An  interim  appoim 
ment,  following  Comr.  Jones'  resignation  i 
1952,  was  given  by  President  Truman  to  Eugen 
H.  Merrill.  President  Eisenhower  sent  Mi 
Doerfer's  name  to  the  Senate  in  March  1953  an 
he  was  confirmed  early  in  April  last  year. 

Prior  to  the  surprise  announcment  of  Mi 
Lamb's  opposition,  earlier  last  week,  it  was  e> 


COMR.  DOERFER 

pected  that  Mr.  Doerfer's  appearance  befor 
the  Senate  committee  would  be  routine. 

There  has  been  speculation  that  Mr.  Doerfei 
following  confirmation,  would  be  named  FC< 
chairman.  That  post  was  held  until  April  1 
by  Mr.  Hyde  on  presidential  appointment  fc 
one  year.  Since  then,  Mr.  Hyde  has  been  actin 
chairman  by  vote  of  his  fellow  commissioner! 

It  was  a  complaint  from  a  citizen  and  fror 
an  American  Legion  Post  about  Mr.  Lamb 
alleged  communist  affiliations  that  started  Mi 
Doerfer  looking  into  the  case,  the  Wisconsi 
Republican  told  the  Senators. 

At  the  next  Commission  meeting,  he  said,  h 
asked  about  Mr.  Lamb.  He  was  told,  he  saic 
that  these  allegations  had  been  made  befon 
had  been  investigated  and  found  to  be  lackin 
in  proof. 

He  found  quite  a  dossier  on  Mr.  Lamb  in  hi 
office  files,  Mr.  Doerfer  said.  He  discovered,  h 
said,  that  much  of  the  information  had  neve 
been  introduced  (it  had  no  "probative  value, 
Mr.  Doerfer  said).  He  urged  the  Commissio 
to  run  the  whole  situation  down,  he  said,  an 
to  ask  the  FBI  for  a  complete  check  on  Mi 
Lamb. 

Subsequent  FBI  information  has  unearthe 
new  allegations  of  a  "very  derogatory  nature, 
Mr.  Doerfer  said.  Since  it  is  given  on  a  cor, 
fidential  basis,  it  is  necessary  for  the  FCC  t 
check  the  charges  in  order  to  determine  whethe 
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LIVE    ITEMS    FROM    OUR  MORGUE 


INTERCITY 


TRUCKS 


SET  NEW 


SAFETY  RECORD  WITH  AN  ACCIDENT 


RATE  OF 


0.92 


PER  100,000 


VEHICLE  MILES  IN  1952-53! 


Continuing  a  downward  trend 
that  sharpened  after  World 
War  II,  the  accident  rate  of 
intercity  common  carrier  truck 
fleets  reached  a  new  low,  in 
'52-53,  of  0.92.  This  may  be 
compared  with  1.37,  the  rate 
(for  a  slightly  larger  number  of 
fleets  reporting  to  the  National 
Safety  Council)  in  1951-52.  And 
a  further  indication  of  improvement  in  trucks' 
record  is  the  1950-53  three-year  accident  rate  of 


0.97,  compared  with  the  rate  of  1.29  for  1949-52. 
All  figures  are  from  Accident  Facts,  published  by 
the  National  Safety  Council,  1953  and  1954  editions. 

We  believe  they  indicate  that  the  trucking  in- 
dustry's long-range  programs  of  driver  education 
and  emphasis  on  safety  are  producing  results  that 
benefit  everyone  from  shippers  to  the  motoring 
public. 


President,  American  Trucking  Associations 


AMERICAN    TRUCKING  INDUSTRY 


/ 


American  Trucking  Associations 
Washington  6,  D.  C. 
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there  is  any  basis  for  them,  Mr.  Doerfer  said. 

In  the  FCC's  June  4  hearing  notice,  Mr.  Lamb 
was  charged  with  being  a  member  of  the  Com- 
munist Party  of  Lucas  County,  Ohio,  from 
1944  to  1948,  and  with  having  contributed 
financially  to  the  Communist  Party. 

Mr.  Doerfer  denied  that  he  had  anything  to 
do  with  an  alleged  bribe  attempt  made  while 
FCC  investigators  were  in  Toledo.  Mr.  Lamb 
said  one  person  had  been  offered  $1,000  and 
expenses  if  he  would  testify  to  Mr.  Lamb's  com- 
munist affiliations. 

In  going  through  the  FCC  records  on  Mr. 
Lamb,  Mr.  Doerfer  said  he  found  that  Mr. 
Lamb  had  written  a  book  in  1934  called 
"Planned  Economy  of  Soviet  Russia."  Excerpts 
in  his  files,  Mr.  Doerfer  said,  showed  that  parts 
of  it  were  sympathetic  to  the  Soviet  system. 

He  said  he  had  asked  Mr.  Lamb  for  a  copy 
of  the  book  at  the  September  meeting,  but  up 
to  the  present  had  not  received  one.  He  said 
he  had  called  Mr.  Lamb's  attention  at  the  Sep- 
tember meeting  to  one  excerpt  from  the  book 
which  read:  "Farmers,  laborers  and  militia- 
men should  take  title  to  the  means  of  produc- 
tion." He  said  he  asked  Mr.  Lamb  if  he  still 
subscribed  to  that  philosophy,  and  that  Mr. 
Lamb  replied:  "I  don't  see  anything  wrong 
with  that." 

Mr.  Doerfer  said  that  Mr.  Lamb  was  not  en- 
tirely unaware  of  the  charges  against  him;  they 
had  been  aired  on  the  floor  of  the  House  of 
Representatives  on  a  number  of  occasions. 

Mr.  Doerfer  referred  to  a  list  of  Mr.  Lamb's 
affiliations  in  a  House  Un-American  Activities 
Committee  report.  He  said  he  felt  responsible, 
in  view  of  the  sensitive  nature  of  radio  and  tv 
broadcasting  to  be  sure  of  the  loyalty  of  all 
licensees.  He  mentioned  the  Conelrad  counter 
measures  plan,  details  of  which  are  still  classi- 
fied. 

In  Conelrad,  all  radio  stations  switch  to  640 
kc  or  1240  kc  and  maintain  programming  but 
through  a 
series  of 
switches  the 
origin  of  the 
transmissions 
cannot  be  pin- 
pointed. This 
prohibits  an 
enemy  pilot 
from  "hom- 
ing" on  a  ra- 
dio beam. 

As  a  public 
official,  Mr. 
Doerfer  said 
he  told  Mr. 
Lamb,  it  is  his 
duty  to  in- 
vestigate and 
''find  out 
where  you  are 
going  to  be 
when  the  whirlwind  blows.  Are  you  emotionally 
sound?    What  is  your  emotional  makeup?" 

Mr.  Doerfer  emphasized  that  he  has  not  pre- 
judged the  case.  He  insisted  that  Mr.  Lamb 
would  get  a  fair  trial.  In  fact,  he  said,  although 
under  normal  circumstances  a  preponderance  of 
evidence  is  all  that  is  required  to  judge  guilt,  in 
this  case  he  was  going  to  insist  that  it  be  proved 
beyond  a  reasonable  doubt. 

This  brought  a  commendation  from  Sen. 
John  O.  Pastore  (D-R.  I.),  who  has  been  among 
the  Democratic  members  of  the  Committee 
critical  of  the  handling  of  the  Lamb  case: 

"If  that  is  your  attitude,  you're  worthy  of 
confirmation." 

.  During  this  testimony,  Mr.  Doerfer  revealed 
he  had  prosecuted  12  labor  leaders  in  West 
Allis,  Mich.,  where  he  was  city  attorney,  as  an 


MR.  GAGUINE 
Takes  the  oath 


No  McCarthyite 

FCC  Comr.  John  C.  Doerfer  took  cog- 
nizance of  reports  that  he  is  a  McCarthy 
plant  on  the  FCC  during  the  Senate  Com- 
merce Committee  hearings  on  his  nomi- 
nation for  a  full  re-appointment.  He  told 
the  committee  that  Sen.  McCarthy  has 
"never  called  me,  never  written  to  me, 
never  asked  me  for  anything." 

This  came  after  Sen.  A.  S.  (Mike) 
Monroney  (D-Okla.)  had  asked  him  if 
he  was  familiar  with  Facts  Forum.  Mr. 
Doerfer  said  he  had  never  heard  or  seen 
the  program.  "I'm  afraid,"  he  said,  "that 
when  there  are  two  programs  on  the  air, 
a  university  of  the  air  and  a  ball  game,  I 
turn  to  the  ball  game." 


aftermath  of  the  bitter  1941  Allis-Chalmers 
strike. 

Before  being  appointed  to  the  FCC  last  year, 
Mr.  Doerfer  was  chairman  of  the  Wisconsin 
Public  Service  Commission. 

J.  Howard  McGrath,  Attorney  General  of 
the  U.  S.  under  President  Truman,  told  the 
senators  Wednesday  that  Mr.  Lamb's  treatment 
at  the  hands  of  Comr.  Doerfer  was  "personal, 
selfish,  and  politically  considered  far  beyond 
the  scope  of  his  duties  .  .  .  without  parallel  in 
the  history  of  the  FCC." 

Mr.  Lamb  is  a  highly  respected  and  success- 
ful American  businessman,  Mr.  McGrath  said, 
and  has  sworn  a  dozen  times  as  to  his  loyalty. 

There  is  no  complaint  and  never  has  been 
any  complaint  against  Mr.  Lamb's  stations, 
Mr.  McGrath  emphasized. 

Mr.  Lamb  laid  the  entire  responsibility  for 
his  troubles  in  the  lap  of  Mr.  Doerfer. 

He  said  other  commissioners,  including 
Chairman  Hyde  and  Comr.  Sterling,  told  him 
that  the  Commission  had  nothing  new  in  its 
files,  but  that  Mr.  Doerfer  held  the  "key"  to 
his  case. 

Mr.  Lamb  said  he  saw  Mr.  Doerfer  and  of- 
fered to  finance  an  investigation  of  himself. 
He  said  Mr.  Doerfer  inquired  into  his  political 
and  social  beliefs,  his  financial  qualifications, 
his  clients  as  an  attorney,  and  the  political 
persuasion  of  his  present  attorneys. 

Mr.  Doerfer  also  implied  that  he  might  re- 
gret having  been  a  labor  attorney,  Mr.  Lamb 
said.  Mr.  Lamb  represented  an  AFL  farmers 
union  and  a  CIO  pottery  workers  union.  This 
latter  representation  resulted  in  the  Supreme 
Court  ruling  involving  portal-to-portal  pay. 

Relating  his  receipt  of  the  Commission's  Mc- 
Farland  letter  alleging  that  he  had  been  in  1944- 
48  a  member  of  the  Communist  Party  of  Lucas 
County,  Ohio,  and  of  having  been  listed  as  a 
financial  contributor  to  the  Communist  Party, 
Mr.  Lamb  said  he  had  failed  to  learn  the 
details  of  the  charges  and  who  had  made  them. 

He  said  the  Commission  sent  three  investiga- 
tors to  Toledo,  after  the  McFarland  letter  was 
sent  March  11.  He  named  them  as  Walter  R. 
Powell,  chief  of  the  Broadcast  Bureau's  Renewal 
&  Transfer  Division;  Thomas  B.  Fitzpatrick 
and  Robert  D.  J.  Leahy,  of  the  same  office. 

One  of  the  three  FCC  investigators  told  one 
person  that  "Lamb  has  a  tv  station  in  Erie,  Pa., 
worth  $10  million,  and  we  are  going  to  take  it 
away  from  him,"  Mr.  Lamb  said. 

Another  person  gave  him  an  affadavit  stating 
that  he  was  offered  $1,000  and  expenses  to  "re- 
call" that  Mr.  Lamb  had  attended  a  1944  meet- 
ing at  a  place  named  Lincoln  House.  This 
"bribe,"  Mr.  Lamb  said  in  answer  to  inquiries, 
was  made  by  a  Toledo  "anti-communist"  who 
was  acting  as  "liaison"  for  the  FCC  investiga- 


B The 'HAPPY  MEDIUM'' 
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CBS  Radio  _A_  5000  Watts 
in  Tulsa        day  and  night  • 
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tors.  Mr.  Lamb  said  he  could  not  recollect 
whether  he  ever  attended  such  a  meeting.  He 
said  he  was  active  in  politics  in  Ohio  at  that 
time  and  attended  and  spoke  at  many  meetings. 

Mr.  Lamb  also  acknowledged  that  he  had 
lent  his  name  to  many  "letterhead"  organiza- 
tions whose  purposes  seemed  to  be  for  good 
causes. 

In  an  emotionally  charged  voice,  Mr.  Lamb 
swore  that  he  had  "never,  directly  or  indirectly, 
been  a  communist,  associated  with  communists, 
ior  contributed  to  the  Communist  Party." 
He  called  the  FCC  allegations  a  "planned 


EDWARD  LAMB  (I),  broadcaster  whose 
renewal  of  WICU  (TV)  Erie,  Pa.,  is  being 
held  up  by  FCC  pending  investigation  into 
allegations  of  previous  communist  affilia- 
tion, tells  the  Senate  Commerce  Commit- 
tee that  Comr.  John  C-  Doerfer  has  per- 
secuted him  because  he  is  a  Democrat, 
i  Facing  camera  is  Mr.  Lamb's  counsel  and 
executive  vice  president  of  Lamb  Enter- 
prises, former  U.  S.  Attorney  General 

'  J.  Howard  McGrath. 

i 

>cheme  of  economic  strangulation,"  all  due  to 
Mr.  Doerfer. 

Mr.  Lamb  said  that  construction  of  WMAC- 
jlTV  Massillon,  Ohio  (ch.  23)  and  increased 
power  for  WICU  Erie,  Pa.  (ch.  12)  were  being 
leld  up  by  the  Commission's  action. 

He  has  been  hurt  in  other  ways,  too,  Mr. 
Lamb  said:  ".  .  .  my  ability  to  make  long- 
■ange  contacts  for  programs  and  advertising 
has  been  seriously  impaired;  my  wife  and 
Children  have  been  made  to  feel  the  calumny 
pf  the  Commission's  charges,  and  some  mem- 
Ders  of  my  home  community  have  noticeably 
withdrawn  their  open  friendship.  Because  of 
^he  unresolved  charges,  some  businessmen  have 
been  reluctant  to  enter  into  advertising  con- 
tracts with  me  and  my  entire  relationship  with 
toy  neighbors  has  been  altered  to  my  detri- 
ment." 

Mr.  Lamb  owns,  in  addition  to  the  two  tv 
tations,  WIKK  Erie,  WTOD  and  WTRT  (FM) 
Toledo,  WHOO-AM-FM  Orlando,  Fla.  Pur- 
chase of  ch.  47  WTVQ  (TV)  Pittsburgh,  is 
pending  Commission  approval.  Mr.  Lamb  once 
owned  WTVN  (TV)  Columbus,  Ohio,  on  ch.  6, 
but  sold  it  to  the  Taft  interests  (WKRC-Cmcm- 
nati  Times-Star)  last  year  for  $1.5  million.  He 
also  owns  the  Erie  Dispatch  and  several  manu- 
facturing companies. 

Mr.  Lamb  said  he  is  a  victim  of  a  "vicious 
and  depraved  attack." 

Support  for  Mr.  Lamb  was  furnished  by 


is  mighty  big  in  the  norfolk  market 

Nielsen  circulation  shows  that  WTAR 
reaches  more  than  twice  as  many  homes 
as  the  second  station,  more  than  the  next 
two  combined.  Pulse  shows  WTAR  first  in 
average  audience  morning,  afternoon  and 
night.  You'll  get  "the  lion's  share"  of  re- 
sults in  America's  25th  market  when  you 
put  your  sales  message  where  it  reaches 
the  audience. 

CBS  Radio 


NORFOLK 


REPRESENTED  BY  EDWARD  PETRY  &  CO.  INC 
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WIBW 


CBS  RADIO 
in  Topeka 

Ben  Ludy,  Gen.  Mgr.,  WIBW,  WIBW-TV,  KCKN 

Rep.  Capper  Publications,  Inc. 


Another  Reason  Why 
Morning  Radio  PAYS  OFF 
for  WSYR  Advertisers 


'WSVR  Timekeeper, 
Elliott  Gove 


Central  New  York's  most  popular  time- 
keeper on  Central  New  York's  top- 
rated  local  morning  program.  At  least 
five  years'  continuous  sponsorship  by 
more  than  half  of  the  present  spon- 
sors. Participating,  Monday  through 
Saturday, 

7:05-9:15  a.m. 

Headley-Reed,  National  Representatives 


ACUSE 


570  KC 


NBC  AFFILIATE 


Bills  Delayed 


LENGTH  of  the  Senate  Interstate  & 
Foreign  Commerce  Committee  hearing 
on  the  renomination  of  John  C.  Doerfer 
to  the  FCC  forced  the  group  last  week 
to  defer  consideration  of  pending  bills. 
Among  the  legislation  held  up  until  today 
(Monday)  when  a  regular  executive  ses- 
sion will  be  held  was  the  Justice  Dept.- 
sponsored  anti-gambling  bill  (S  3542). 
The  bill,  introduced  by  Sen.  John  W. 
Bricker  (R-Ohio),  would  ban  broadcast- 
ing and  other  interstate  transmission  of 
"gambling  information"  on  sports  events 
and  would  require  an  hour's  time  lag 
before  details  of  a  horse  race  or  dog 
race  are  put  on  the  air  [B*T,  June  21,  14]. 


Sen.  Estes  Kefauver  (D-Tenn.).  It  was  also 
noticeable  in  the  tenor  of  the  questions  asked 
by  Democratic  members  of  the  committee  Wed- 
nesday. This  changed,  however,  Thursday. 

Mr.  Doerfer  was  endorsed  by  Senators  Alex- 
ander Wiley  and  Joseph  R.  McCarthy,  both 
Wisconsin  Republicans.  He  was  also  endorsed 
by  the  League  of  Muncipal  Law  Officers. 

Lamb  Issues  Not  Included 
In  Toledo,  Orlando  Hearings 

TOLEDO,  Ohio,  ch.  11  tv  hearing  and  the 
Orlando,  Fla.,  ch.  9  case  were  scheduled  by 
FCC  last  week  to  commence  July  23,  but  with- 
out issues  pertaining  to  Edward  Lamb  in  view 
of  pending  court  action  by  Mr.  Lamb  protest- 
ing FCC  procedure  [B*T,  June  21]. 

Mr.  Lamb  heads  WHOO  Orlando,  one  of 
three  ch.  9  applicants,  and  Unity  Corp.  Inc., 
licensee  of  WTOD  Toledo  and  one  of  seven 
contestants  there  for  ch.  11.  Mr.  Lamb  ap- 
peared before  the  Senate  Interstate  &  Foreign 
Commerce  Committee  last  week  to  protest  con- 
firmation of  Comr.  John  C.  Doerfer  for  a  new 
FCC  term  (story  page  46). 

Besides  WHOO,  other  Orlando  ch.  9  appli- 
cants are  WORZ  and  Mid-Florida  Television 
Corp.  Seeking  ch.  1 1  at  Toledo  in  competition 
with  WTOD  are  Toledo  Blade  Co.,  WTOL, 
Citizens  Broadcasting  Co.,  Maumee  Valley 
Broadcasting  Co.,  Great  Lakes  Broadcasting 
Co.,  and  Anthony  Wayne  Television  Corp. 

FCC  said  that  although  no  issue  was  included 
respecting  Mr.  Lamb's  qualifications,  it  may  in 
the  future  add  such  issues  depending  on  out- 
come of  the  court  litigation. 

PORTLAND  CH.  8 
GRANT  PROPOSED 

LAST  commercial  vhf  channel  available  at 
Portland,  Ore.,  ch.  8,  would  be  granted  to  North 
Pacific  Television  Inc.,  chiefly  owned  by  Mrs. 
A.  Scott  Bullitt's  KING-AM-TV  Seattle,  ac- 
cording to  the  recommendation  of  an  FCC 
hearing  examiner's  initial  decision  issued  last 
week. 

Examiner  Elizabeth  C.  Smith  proposed  to 
deny  the  competing  applications  of  Westing- 
house  Broadcasting  Co.  (KEX  Portland),  Port- 
land Television  Inc.  and  Cascade  Television 
Co.  Latter  was  declared  in  default  for  failure 
and  refusal  to  complete  its  case  after  being 
denied  amendment  of  its  application. 

North  Pacific  was  preferred  over  Westing- 
house  on  the  basis  of  greater  diversification  of 
mass  media,  "the  important  field  of  children's 
programming"  and  integration  of  ownership 


and  operation.  The  decision  noted  preferenc1 
for  North  Pacific  "in  view  of  the  outstandin  j 
record  of  service  and  participation  in  civi 
and  public  welfare  activities  in  the  communit  ■ 
by  several  of  its  local  stockholders  and  thei 
proposed  relationship  to  the  day-to-day  opera! 
tion  of  the  station. 

The  examiner  found  Portland  Television  pre 
ferred  over  North  Pacific  only  on  the  issue  o  j 
diversification  of  mass  media,  but  noted  al, 
other  factors  were  not  equal.  She  ruled  in  favo 
of  North  Pacific  over  Portland  Television  or 
programming,  previous  experience,  staff  anil 
expectation  of  fulfilling  its  proposals  on  th  i 
basis  of  past  performance. 

North  Pacific  is  owned  59.97%  by  KINC 
Broadcasting  Co.,  operator  of  KING-AM-TV 
Mrs.  Bullitt,  KING  president,  is  executive  vie 
president  of  North  Pacific.  President  is  Gordoi 
C.  Orput,  6%  owner,  Portland  insurance  execu 
tive.  Three  other  Portland  businessmen  an 
officers  and  1 1  %  owners.  They  are  Vice  Presi 
dent  Paul  F.  Murphy,  real  estate;  Vice  Presi 
dent  Hetiry  A.  Kuckenberg,  contractor,  anc 
Treasurer  W.  Calder  McCall,  petroleum  prod 
ucts  distributor. 

Westinghouse  late  last  week  announced  i 
would  appeal  the  initial  ruling  and  file  excep 
tions.  WBC,  aside  from  KEX,  operates  WBZ 
AM-FM-TV  Boston,  WBZA-AM-FM  Spring 
field,  Mass.,  WOWO-AM-FM  Fort  Wayne 
Ind.,  KDKA  Pittsburgh,  KYW-AM-FM  anc 
WPTZ  ,(TV)  Philadelphia  and  has  purchaser 
KPIX  JTV)  San  Francisco  for  $6  million,  sub- 
ject to  FCC  approval. 

Portland  Television  is  owned  substantially  bvi 
Portland  businessmen,  headed  by  banker  Ralpl 
E.  Williams  Jr.,  president  and  25%  owner.  Forme] 
Portland  resident  Caroline  Burke,  now  tv  pro 
ducer  with  NBC  New  York,  is  first  vice  presiden' 
and  17%  owner.  She  was  described  as  "prim< 
mover"  in  organization  of  the  tv  applicant. 

Cascade  Television  is  headed  by  George  C 
Sheahan,  chief  owner  of  United  Petroleum  Corp. 
and  David  McKay,  chief  owner  of  KOLO  Rene 
and  KORK  Las  Vegas  and  49%  owner  KGYVv 
Vallejo,  Calif. 

The  tv  situation  in  Portland  now  shows.' 
KOIN-TV,  operating  on  ch.  6  while  ch.  12  ii 
in  hearing  status,  an  initial  decision  having 
been  issued  earlier  favoring  Oregon  Television 
Inc.  [B#T,  Nov.  23,  1953].  Pioneer  uhf  outlet 
KPTV  (TV)  is  operating  on  ch.  27.  No  bids' 
pend  for  ch.  10  (reserved  for  education)  oi 
ch.  21. 

Clements  Takes  Hunt  Place 
On  Senate  Committee 

DEMOCRATIC  leadership  in  the  Senate  last 
Thursday  assigned  Sen.  Earle  C.  Clements 
(D-Ky.)  to  the  Senate  Interstate  &  Foreign 
Commerce  Committee. 

Sen.  Clements  fills  the  vacancy  caused  by  the 
death  of  Sen.  Lester  C.  Hunt  (D-Wyo.).  Sen. 
Clements,  former  Kentucky  governor,  has 
served  in  the  U.  S.  Senate  since  Nov.  27,  1950. 
His  term  expires  January  1957.  Sen.  Clements 
was  shifted  to  Commerce  from  the  Senate 
Interior  Committee. 

As  of  last  week,  no  decision  had  been  made 
as  to  who  will  succeed  to  Sen.  Hunt's  Com- 
munications Subcommittee  post.  Leading  con- 
tender, according  to  Capitol  Hill  sources,  is 
Sen.  A.  S.  Mike  Monroney  (D-Okla.)  who  in 
the  past  has  expressed  interest  in  serving  on  the 
subcommittee. 

Sen.  Hunt,  61,  died  June  19  from  a  bullet 
wound  which  police  said  was  self-inflicted.  The 
Senator  was  found  in  his  Washington  office. 
A  .22  caliber  rifle  was  near  his  chair. 

Meanwhile,  Wyoming  Gov.  C.  J.  Rogers 
Thursday  appointed  E.  D.  (Ted)  Crippa,  a  Re- 
publican, to  fill  out  the  unexpired  term  of  Sen. 
Hunt.  He  is  from  Rock  Springs.  The  term  he 
fills  expires  next  January. 
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POTTER  COMMITTEE  MAY  NAME 
INTERMIXTURE  STUDY  GROUP 

As  FCC,  network,  vhf  and  uhf  representatives  concluded  their  pres- 
entations, it  was  apparent  that  the  industry  may  be  asked  to  join  in 
an  independent  study  to  overcome  uhf-vhf  intermixture  problems. 

and  vhf  stations  are  assigned  in  the  same  cover- 
age area)  was  emphasized  in  testimony  of  vhf 
and  network  spokesmen.  First  uhf  reaction,  as 
expressed  Tuesday  by  Benedict  Cottone,  counsel 
for  the  UHF  Industry  Coordinating  Committee, 
was  to  accept  the  idea  as  having  merit,  al- 
though he  cautioned  against  undue  delay. 

The  ad  hoc  committee,  set  up  by  the  Potter 
group,  would  function  as  an  advisory  unit. 

Also  proposed  in  the  final  day  (Tuesday)  of 
the  uhf  hearing  by  the  vhf  group  were  moves 
to  enhance  the  economics  of  tv.  These  included 
an  all  out  campaign  to  eliminate  immediately 
the  excise  tax  on  all-channel  receivers  coupled 
with  suggested  legislation  to  exempt  manufac- 
turers from  anti-trust  prosecution  should  they 
agree  to  band  together  to  produce  uhf-vhf  tuned 
sets.  Another  recommendation  was  that  of  in- 
creasing the  supply  of  tv  films  for  stations 
through  tax  inducements. 

The  uhf  hearing  hummed  along  to  its  con- 
clusion Tuesday.  The  1:30  to  5  p.m.  session 
wound  up  the  hearing  with  FCC  Chairman 
Rosel  H.  Hyde,  who  had  been  lead-off  witness 
May  19,  delivering  the  final  testimony. 

Witnesses,  in  the  order  of  their  appearance: 
Joseph  V.  Heffernan,  vice  president  of  NBC- 


IPRESSURE  on  the  Senate  Communications 
Subcommittee  to  find  a  way  out  of  the  uhf 
dilemma  soon  may  boil  over  with  an  industry- 
Senate-FCC  attempt  to  overhaul  portions  of  the 
present  allocation  system  by  concentrating  on 
the  problem  of  intermixed  markets. 

Top  tv  industry  experts  may  be  called  upon 
to '  analyze  the  channel  allocations  with  "de- 
intermixture"  the  goal  of  their  search. 

The  possibility  of  such  a  study  increased  last 
week  as  various  spokesmen  for  vhf,  uhf  and 
network  operators  appeared  to  be  reaching  an 
iaccord  that  something  in  the  manner  of  a  supra- 
:ommittee  should  be  appointed  on  the  intermix- 
ture problem. 

The  study  of  intermixed  markets  loomed  as 
.he  subcommittee  prepared  to  consult  with  FCC 
and  perhaps  with  top  technical  people  in  the 
industry.  This  would  be  a  preliminary  step 
f.oward  more  concrete  action. 

The  date  for  this  preliminary  meeting, 
a  hich  will  be  held  at  the  Capitol  behind 
:losed  doors,  had  not  been  fixed  last  week  but 
Sen.  Charles  E.  Potter  (R-Mich.),  subcom- 
mittee chairman,  planned  for  early  this  week. 

The  proposal  for  an  independent  investiga- 
tion of  intermixed  markets  (wherein  both  uhf 


That  Word  Again 

CHARLES  E.  POTTER  (R-Mich.), 
who  spent  many  more  hours  listening  to 
the  McCarthy-Army  wrangle  than  he 
had  to  spend  with  the  uhf  dilemma,  still 
maintains  a  sense  of  humor.  During 
Tuesday's  uhf  hearing,  Joseph  V.  Heffer- 
nan of  NBC-TV,  in  speaking  about  color 
tv,  said,  "We  feel  strongly  that  color  tele- 
vision should  not  be  made  a  hostage  in 
the  contest  here  between  uhf  and  vhf." 
Sen.  Potter  smilingly  commented:  "I  am 
sensitive  to  the  word  'hostage.' " 


TV;  Mr.  Cottone;  William  A.  Roberts,  general 
counsel,  UHF  Tv  Assn.;  Comr.  Frieda  B.  Hen- 
nock;  W.  Theodore  Pierson,  representing  vhf 
stations,  and  Chairman  Hyde. 

Much  of  the  material  presented  by  witnesses 
was  repetition  of  that  already  in  the  record. 
Generally,  testimony  summed  up  the  uhf  and 
vhf  positions,  along  with  re-emphasis  of  FCC's 
position  as  given  by  Chairman  Hyde. 

On  deck  were  Subcommittee  Chairman 
Potter  and  Sen.  Eva  Bowring  (R-Neb.).  Sen. 
Potter  took  a  direct  lead,  pinpointing  various 
parts  of  testimony  and  interjecting  questions. 
Mrs.  Bowring  had  only  a  few  inquiries. 

When  Chairman  Hyde  completed  his  testi- 
mony, Sen.  Potter  reminded  that  the  subcom- 
mittee is  made  up  of  "individual  members  .  .  . 
there  will  be  conflicting  views."  Commending 
the  witnesses  who  appeared,  Sen.  Potter  said 


. . .  keeps  viewers  tuned  to 

KMJ-TV 

FRESNO  •  CHANNEL  24 

the  FIRST  TV  station  in 
California's  San  Joaquin  Valley 

KMJ-TV  pioneered  television  in  this  important 
inland  California  market.  The  strong  pull  of  top 
local  programming  plus  NBC  and  CBS  network 
shows  continue  to  make  it  this  area's  most-tuned-to 
TV  station.  KMJ-TV  is  your  best  buy  in  the  Valley. 


PaulH.  Raymer,  National  Representative 
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'  WHBF-tv 

CBS  for  the  Quad-Cities 

is  now  operating 
on  100,000  watts 


This  maximum  power 
covers  the  Quad-Cities 
and  the  surrounding 
trade  area  ...  a  total 
of  264,800  TV  set  own- 
ers. 

Les  Johnson,  V.P.  and  Gen.  Mgr. 
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WHBF 

TEIC0  BUILDING,  ROCK  ISLAND,  ILLINOIS 

Represented  by  Avery-Knodel,  Inc.' 
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in  Washington 


,<opro»entod  Nationally  by  John  Hair  *  Co. 


he  knew  there  were  bound  to  be  "conflicting 
or  contrary  views  or  interests." 

Sen.  Potter  frankly  stated  the  "problem  .  .  . 
was  not  easy  to  solve"  but  that  "I  have  found 
very  few  problems  easy  to  solve."  The  decision 
by  the  Commerce  committee,  regardless  of 
what  it  will  be,  he  warned,  "may  not  be  in 
accord  with  all."  He  said  the  subcommittee, 
however,  was  being  guided  by  the  public's  in- 
terest. 

He  said  there  would  be  no  "half-hearted  de- 
cisions," that  the  subcommittee  would  "act  im- 
mediately" as  soon  as  a  subcommittee  replace- 
ment was  named  for  Sen.  Lester  C.  Hunt 
(D-Wyo. )  who  died  June  19  (story  page  50). 
The  hearing  had  been  delayed  one  day  by  Sen. 
Hunt's  death. 

Sen.  Potter  also  declared  that  the  subcom- 
mittee would  meet  with  the  FCC  and  perhaps 
also  with  independent  counsel.  He  said  the 
group  might  have  to  "search  deeper"  into  the 
uhf  question  than  had  the  hearing  itself.  Sen. 
Potter  also  mentioned  that  many  members  of 
Congress  were  continually  receiving  communi- 
cations on  the  subject. 

As  the  hearing  got  underway  with  Mr. 
Heffernan  on  the  stand,  Sen.  Potter  asked  the 
witness  how  much  of  the  advertising  dollar 
goes  into  television.  Mr.  Heffernan  said  the 
latest  figures  available  showed  less  than  10% 
of  the  ad  dollar  being  spent  for  tv  but  acknowl- 
edged that  the  medium  was  growing  at  a  rate 
comparable  to  its  expanding  position  in  the 
advertising  field. 

Mr.  Heffernan  in  the  course  of  his  testimony 
also  placed  particular  emphasis  on  the  rise  of 
national  spot  business  as  a  formidable  com- 
petitor to  the  national  networks.  National 
spot,  he  said,  is  directly  competitive. 

Spot  revenue  is  "extensive  and  substantial," 
Mr.  Heffernan  said — "It  runs  into  the  many 
millions."  He  explained  the  differences  in 
operational  expenses  in  comparing  national 
spot  to  straight  network  business. 

Potter  Asks  HefFernan 

Mr.  Heffernan  also  was  asked  by  Sen.  Potter 
to  comment  on  subscription  tv;  uhf  vs.  vhf 
markets;  color  tv;  vhf  losses. 

On  subscription  tv,  the  NBC  executive  said 
this  was  an  economic  problem.  He  said  there 
now  are  30  million  tv  sets.  Conversion  for 
subscription  broadcast  reception  would  average 
about  $50  per  set.  Thus  the  cost  for  convert- 
ing only  1  / 30th  of  the  nation's  sets,  one  mil- 
lion receivers,  would  be  about  $50  million. 

Mr.  Heffernan  said  subscription  tv  may  be 
able  to  supplement  current  tv  service.  Box- 
office  tv  is  particularly  advantageous  in  pre- 
senting special  events  but,  he  noted,  these  come 
only  periodically,  and  so  far  as  competition 
goes,  NBC-TV  would  "welcome  the  system"  for 
any  competition  is  good  for  the  tv  industry. 

Mr.  Heffernan  and  Sen.  Potter  also  discussed 
the  Hinshaw  bill  (before  the  House  Interstate 
&  Foreign  Commerce  Committee)  which  would 
define  whether  subscription  tv  would  be  oper- 
ated as  a  common  carrier  or  under  private 
enterprise.  Sen.  Potter  commented  that  it  was 
an  area  yet  to  be  explored,  although  "probably 
not  this  year." 

Advertisers  do  inquire  into  circulation  when 
they  buy  network  time,  Mr.  Heffernan  told  the 
subcommittee.  In  answering  Sen.  Potter's  query 
as  to  the  advertiser  inclination  not  to  buy  uhf  in 
a  market  where  vhf  also  is  available,  Mr. 
Heffernan  thought  the  advertiser's  emphasis  is 
on  circulation  and  "markets"  rather  than 
whether  uhf  is  comparable  to  vhf  in  any  given 
coverage  area. 

In  his  prepared  testimony,  Mr.  Heffernan 
said  NBC  could  report  that,   "in  taking  on 


these  uhf  affiliates,  we  have  on  the  averaijl 
succeeded  in  selling  them  to  advertisers  su  !| 
stantially  to  the  same  extent  as  our  vll 
affiliates  in  comparable  markets." 

A  very  recent  network  sampling  of  adverti(| 
ing  buying  on  40  uhf  affiliates  showed  10 ' 
hours  per  week  purchased  on  uhf  and  11  hou 
per  week  purchased  on  comparable  vhf  affilia 
stations,  Mr.  Heffernan  disclosed.  [NBC-TV  .  j 
of  June  1  had  46  uhf  affiliates.] 

On  color  tv,  Mr.  Heffernan  said  that  RC  i 
has  sold  about  5,000  color  sets  and  other  ma 
ufacturers  have  sold  frOm  2-5,000  color  r  j 
ceivers.  Average  cost  of  an  RCA  color  receiv 
is  $1,000.  he  said,  although  the  cost  is  expect  ( 
to  be  lowered. 

More  Uhf  to  Get  Color 

NBC  expects  to  increase  the  number  of  ul| 
stations  which  will  be  broadcasting  its  cok 
programs,  he  said. 

Mr.  Heffernan  in  commenting  on  vhf  lossi , 
said  FCC  financial  data  for  1952  showed  nir 
of  the  14  tv  stations  in  New  York  and  L< 
Angeles  reporting  losses.  Average  loss  W; 
$457,000  a  year  for  each  of  the  nine. 

NBC-TV.  he  said.  (1)  supports  Sen.  Edwijl 
C.  Johnson's  (D-Colo.  )  proposal  to  remove  \\ 
excise  tax  on  all-channel  sets;  (2)  finds  tl 
suggestion  to  limit  color  tv  broadcasting  to  ul  i 
"the  most  unsound  proposal  put  forward  t  :j 
anyone,"  (3)  favors  a  boost  in  the  multip] 
ownership  rule  to  permit  an  owner  to  incre'a:  i 
his  tv  station  holdings  to  seven,  including  ;|j 
least  two  uhf  [as  proposed  by  FCC];  (4)  back 
booster  and  satellite  stations  for  both  uhf  an 
vhf  operations;  (5)  wants  caution  in  any  stud' 
of  eliminating  intermixture  in  markets. 

The  latter  suggestion  came  under  fire  by  Mil 
Hennock,  who  in  effect  termed  it  a  delayini 
tactic.  Later,  Mr.  Heffernan  countered  by  charj 
ing  that  Miss  Hennock  had  "misconstrued 
NBC-TV's  position  on  intermixture.  He  e? 
plained  that  at  the  moment,  manufacturers  ar 
being  urged  to  produce  all-channel  receiver 
Should  intermixture  be  studied  with  a  view  t 
eliminating  it,  the  manufacture  of  all-band  selj 
may  be  hampered,  he  said. 

Mr.  Heffernan  in  his  statement  outlined  NBC 
RCA  research  and  development  of  uhf  as 
medium,  noting,  "NBC  is  willing  to  operate  uh 
stations  in  intermixed  markets  and  promot 
them  to  the  fullest."  He  said  the  networ= 
realizes  it  will  lose  money  for  some  time  b 
doing  this. 

Top  proposals  made  by  Mr.  Pierson  in  hi 
testimony: 

A  uhf  remedy  of  eliminating  intermixtur: 
would  be  a  drastic  one  because  of  injury  to  th 
public.  The  subcommittee  should  exhaust  othe 
approaches  first.  Foremost  among  the  alternj 
tives  would  be  to  immediately  turn  over  th 
problem  of  intermixture  to  the  FCC  and  estab 
lish  an  ad  hoc  committee. 

There  should  be  a  drive  to  boost  circulatio 
of  uhf-vhf  sets  by  limiting  vhf-only  sets  via  th 
adoption  of  the  Johnson  amendment.  Restric 
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tion  of  interstate  shipments  as  proposed  by 
Miss  Hennock,  he  suggested  only  as  a  last 
resort  because  of  many  legal  problems.  Best 
solution  suggested:  Subcommittee  should  seek 
a  Justice  Dept.  opinion  on  anti-trust  exemption 
for  an  agreement  among  manufacturers  on  a 
voluntary  pact  to  produce  all-channel  receivers 
only.  If  they  could  be  exempt  from  anti-trust 
laws,  then  Congress  could  legislate  on  the 
agreement  procedure,  permitting  FCG  to  work 
with  manufacturers. 

Congress  possibly  could  do  something  that 
might  reduce  the  price  of  film  which  could  be 
released  by  motion  picture  producers  through 
the  granting  of  certain  tax  inducements. 

While  on  the  one  hand  encouraging  film  to 
be  released  from  storage,  tax  inducements  to 
stars,  writers  and  directors  could  stimulate  the 
flow  of  new  tv  film  to  stations,  he  said.  Agent 
|  for  this  would  be  the  "collapsible  corporation" 
which  could  be  made  legal  for  a  certain  time 
period.  This,  Mr.  Pierson  said,  would  increase 
!  the  supply  of  high  quality  film,  provide  the 
film  to  stations  at  a  lower  cost  and  help  both 
uhf  and  vhf  operators. 

In  his  testimony,  Chairman  Hyde  declared 
that  the  current  situation  brings  forth  an  eco- 
nomic challenge  to  the  tv  industry. 

Emphasizes  Streamlining 

Chairman  Hyde  stressed  that  the  expediting 
procedures — leading  to  mergers,  priorities,  etc. 
— adopted  by  the  Commission  were  in  reality 
the  cutting  of  red  tape  and  streamlining. 

[Also  see  page  89  for  FCC  data  submitted  to 
the  subcommittee.] 

Mr.  Cottone,  in  summarizing  the  uhf  operator 
position,  noted  that  most  of  the  witnesses,  with 
possible  exception  of  the  vhf  operator  group, 
are  in  "harmony"  in  their  beliefs  that  a  critical 
situation  faces  uhf  today.  Uhf  is  at  a  disad- 
vantage where  it  is  in  competition  with  multiple 

/  tv  service  in  the  same  market,  he  said. 

Mr.  Cottone  said  the  "disparity"  in  facilities 
for  uhf  "is  the  knife  in  the  very  heart"  of  the 
medium's  ability  to  compete  for  the  advertising 

a  dollar,  for  network  programs  and  "for  the  other 
wherewithal  which  makes  possible  local  pro- 
gram service  in  the  public  interest." 
During  his  testimony,  Mr.  Cottone  asked 

.  the  subcommittee  to  look  into  mergers  and 
drop-outs  by  requesting  FCC  to  submit  details 

|  as  to  the  transactions  and  the  amounts  paid 
for  withdrawal.  He  said  he  was  preparing  a 
memorandum  on  the  subject  for  the  subcom- 
mittee. 

Throughout    his    testimony,    Mr.  Cottone 
i  stressed  the  necessity  for  a  change  in  the  allo- 
cation system  "if  nationwide  competitive  tele- 
I  vision  service  is  to  be  a  reality  rather  than  a 
mere  hope." 

Both  Mr.  Cottone  and  later  Miss  Hennock 
'  asserted  this  probably  would  be  the  last  chance 
for  government  to  solve  uhf  s  problem. 

Running  down  the  list  of  major  witnesses, 
Mr.  Cottone  saw  in  their  testimony  some  agree- 
ment that  reallocation  is  "the  logical  means 
to  a  desired  end."  His  analysis  in  brief:  Uhf 
j  group  is  unanimous;  NARTB  recognizes  need 
'  for  action  but  does  not  suggest  method;  Du- 
Mont  concedes  reallocation  is  needed  although 
\  the  uhf  group  does  not  agree  to  the  DTN  solu- 
tion; ABC  recognizes  need;  CBS  has  come 
forward  with  recognition  of  a  reallocation; 
NBC  nods  in  that  direction.    Differences,  he 
said,  would  be  in  the  expedition. 

Mr.  Cottone  spent  some  time  countering 
point-by-point  the  testimony  of  CBS  President 
Frank  Stanton  and  Mr.  Pierson,  given  earlier  in 
the  hearing.  He  disagreed  with  Dr.  Stanton's 
I  attack  on  any  freeze  being  set  now  and  the 
,p!acing  of  all  tv  into  uhf.  The  latter  situation 
— necessitating  set  replacement — he  compared 


^  AdvertUtyntnt 

From  where  I  sit 
61/  Joe  Marsh 


What's  New  with  Cows? 

Catching  up  on  my  reading,  I.  no- 
ticed three  news  items  you  might  like 
to  know  about. 

First,  a  farmer  whose  cows'  milk 
had  a  trace  of  garlic  flavor  is  now 
feeding  his  herd  chlorophyll  to  help 
sweeten  their  breaths. 

Next,  a  college  agricultural  station 
has  trained  a  herd  to  get  milked  when 
they  are  called  by  number.  Seems  75 
out  of  80  cows  learned  their  numbers 
in  a  few  days.  Guess  the  "dumb"  five 
couldn't  count  that  high.  Final  item — 
cows  are  getting  "nose-printed"  for 
identification. 

From  where  I  sit,  I  hope  there  is  as 
much  progress  being  made  with  hu- 
man beings  .  .  .  especially  in  regard 
to  tolerance.  Whether  it's  a  choice  of  a 
political  party,  a  basketball  team,  or 
a  favorite  beverage,  let's  learn  to  live 
and  let  live  a  little  more.  You  may 
ask  for  a  soft  drink  after  a  hard  day's 
work — Fll  choose  a  refreshing  glass 
of  beer.  But  let's  not  try  to  "cow"  the 
other  fellow  into  our  way  of  thinking! 
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to  the  problem  before  the  FCC  in  adopting  the 
Columbia  color  tv  system. 

Mr.  Cottone  said  his  group  endorses  Dr. 
Stanton's  stand  and  that  of  others  who  ask 
for  a  study  of  de-intermixture.  But,  he  warned, 
such  a  fact-finding  should  be  accomplished 
speedily. 

Mr.  Roberts  said  he  stood  "precisely"  on 
the  initial  proposals  of  the  uhf  group  he  rep- 
resents. He  said  the  problem  narrows  down  to 
the  question  of  whether  tv  service  is  to  be 
provided  by  a  limited  number  of  stations  "via 
high-powered,  clear-channel  frequencies"  or 
through  services  "close  to  the  people." 

He  also  challenged  the  testimony  given  a 
fortnight  ago  by  A.  Earl  Cullum  Jr.,  consult- 
ing engineer,  who  had  presented  an  outline 
of  technical  differences  between  vhf  and  uhf  as 
background  for  vhf's  greater  coverage  over 
uhf  [B»T,  June  21]. 

Miss  Hennock,  punctuating  her  testimony 
by  pounding  the  table  with  her  hand  and 
using  gestures,  warned  at  the  outset  she  would 
"pull  no  punches  whatsoever." 

'Prophets  of  Gloom  and  Doom' 

The  Commissioner  compared  the  uhf  prob- 
lem to  the  fate  which  befell  fm,  hit  at  the  trade 
press  as  "prophets  of  gloom  and  doom"  and 
called  attention  to  tv  efforts  of  educators. 

Miss  Hennock  criticized  "new  expediting  pro- 
cedures" which  she  said  were  favorable  to 
am  in  the  time  am  competed  with  fm  while 
today  they  are  being  used  to  favor  vhf. 

In  am,  she  said  the  favored  device  was  "drop- 
ins"  of  new  am  stations,  "made  possible  by 
the  ingenuity  of  the  engineering  profession  in 
devising  directional  antennas.  In  television,  the 
favored  devices  became  mergers  and  'drop- 


outs'— thanks  to  the  ingenuity  of  the  legal 
profession." 

Miss  Hennock  declared,  "the  networks  may- 
be can  never  answer  why  there  are  so  many 
so-called  paper  cp's"  in  uhf. 

Miss  Hennock  repeated  that  the  shift  of  all 
vhf  to  uhf  in  tv  would  work — a  five  year 
period  would  be  all  that  is  needed.  Average 
cost  to  a  vhf  station  of  such  a  change  would 
be  about  $100,000.  On  sets  becoming  obsolete, 
Miss  Hennock  said  if  color  tv  makes  headway 
this  would  to  a  large  extent  make  obsolete 
monochrome  sets.  Announcement  of  such  a 
shift,  she  said,  would  be  enough  incentive  for 
manufacturers  to  produce  all-channel  receivers. 

After  disposing  of  the  question  of  intermix- 
ture with  an  opinion  that  a  study  of  de-inter- 
mixture "will  not  do"  and  the  proposed  raise  in 
the  multiple  ownership  rule  as  only  increasing 
"further  ownership  of  multiple  owners,"  Miss 
Hennock  launched  into  a  defense  of  educational 
tv.  Her  opener:  "Covetous  eyes  have  been 
cast  on  the  vhf  channels  reserved  for  educa- 
tional tv." 

Miss  Hennock  said  that  if  uhf  dies,  15  states, 
some  of  them  the  most  populous,  would  be 
without  educational  reservations. 

She  said  the  committee  must  move  in  several 
directions  to  aid  uhf.  Among  her  proposals: 
A  Senate  resolution  urging  a  halt  of  fall  merg- 
ers, drop-outs  and  drop-ins;  make  network 
programs  available  to  uhf  stations;  reinstate 
cancelled  cps  of  uhf  permittees  who  had  re- 
quested extensions;  increase  coverage  of  uhf 
stations  by  boosters;  announce  that  tv  would 
be  moved  into  uhf  over  a  five  year  period. 

Miss  Hennock  recommended  legislation  that 
would  bar  from  interstate  shipment  any  sets 
that  were  not  all-channel  receivers. 


Excerpts  From 

Uhf  Hearing  Record 

ALTHOUGH  the  bulk  of  the  Senate  Commu-  1 
nications  Subcommittee's  study  of  uhf  prob-|| 
lems  has  been  submitted  verbally,  much  de-  I 
tailed  evidence  has  come  into  the  committee";  i 
files  through  statements  and  letters. 

The  following  excerpts  were  culled  from  such  i 
statements  and  correspondence  and  cover  the  jl 
period  since  the  beginning  of  this  investigation  jl 
last  month  [B»T,  May  24]. 

Wilbur  M.  Havens,  WTVR  (TV)  Richmond  jl 
Va.  (ch.  6) — Described  early  struggles  of  start  ;! 
ing  tv  service,  opposes  uhf  recommendation:  I 
to  move  all  tv  to  uhf,  eliminate  intermixture  jl 
establish  freeze,  etc.  Says  "many  people  feel  si 
construction  permit  is  an  automatic  key  tell 
riches."  WTVR  lost  money  in  1948  and  1949  II 

Dana  A.  Griffin,  Communications  Measure-  t 
ment  Lab.,  New  York — If  all  tv  moved  to  uhf  ] 
suggests  band  be  widened  to  permit  "low  cosi  j 
color  television." 

A.  H.  Kirchhofer,  WBEN-TV  Buffalo,  N.  Y  I 
(ch.  4) — Calls  for  elimination  of  tower  heighi  : 
restrictions  in  Zone  1. 

John  L.  Booth,  WBKZ  (TV)  Battle  Creek  I 
Mich.  (ch.  64) — Asks  for  complete  use  of  vh]  j 
for  all,  by  reducing  Grade  B  service  area  oil 
vhf  stations,  beam  tilting,  reduction  of  power  \ 
"otherwise  this  means  the  death  of  uhf  ancj 
the  extension  of  the  clear  channel  psychosis."  -jl 

Frank  Conwell,  WKRG  Mobile,  Ala.  (appli  | 
cant  for  ch.  5) — Spent  $75,000  already  in  hear  i 
ing.    Maintain  status  quo. 

Milton  L.  Leich,  WGBF  Evansville,  Ind.  (ap  I 
plicant  for  ch.  7)— Spent  $35,000  on  hearing  i 
Subscribes  to  vhf  group's  recommendations. 

John  Esau,  KTVQ  (TV)  Oklahoma  City  (ch 
25) — Too  many  jumped  into  television  expect 
ing  a  bonanza.  Endorses  Bricker  bill  to  regulate 
networks.  Refers  to  WKY-TV  "hogging"  net  : 
work  programs,  terms  NBC  "malicious  in  it:; 
monopolistic  collusion  with  WKY-TV."  Refer; ; 
to  Muskogee  ch.  8  case. 

John  C.  Cohan,  KSBW-TV  Salinas,  Calif 
(ch.  8) — Termed  uhf  proposals  as  "smacking  o; 
socialism." 

Farris  E.  Rahall,  WQCY  (TV)  Allentown 
Pa.  (ch.  39) — Recommended  all  television  bth 
moved  to  uhf,  with  present  vhf  stations  given: 
one  year  transition  period  to  operate  on  bott"; 
present  and  a  uhf  channel.  Suggested  possibilii 
ty  of  three  additional  vhf  channels  from  "ole 
fm  band,"  plus  other  vhf  frequencies  througL 
use  of  directional  antennas.   Also  asked  thai  ! 
Philadelphia  vhf  stations  be  limited  in  powei 
to  cover  only  Philadelphia. 

Ansel  E.  Gridley,  WWOR-TV  Worcester 
Mass.  (ch.  14) — Recommends  revision  of  alio 
cation  plan,  particularly  intermixture;  favor: 
"hiatus"  on  all  future  grants,  vhf  and  uhf. 

Dr.  Allen  B.  DuMont — Answer  to  reference! 
by  Dr.  Frank  Stanton,  CBS  president,  thati 
DuMont  failed  to  invest  profits  from  manu- 
facturing in  network.  DuMont  has  investec 
more  in  television  network  than  all  profits  o1 
manufacturing  operations  since  company  began  | 
Claims  superior  position  of  CBS  and  NBC  ir| 
television  due  to  pre-tv  radio  affiliations.  Refer: 
to  freeze  and  long  deliberations  on  color  tt 
which  permitted  "greater  opportunity  to  NBCj 
and  CBS  to  achieve  their  stranglehold."  Alsc! 
rebuts  testimony  that  uhf  technically  can  nevei 
be  a  good  service.  Cites  coming  of  higher 
power,  better  receivers,  and  questions  state  - 
ments that  vhf  fills  in  all  shadow  areas  and  uhi 
can  never  do  so.   Cites  advantages  for  uhf— 
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less  interference,  absence  of  multipath  effects. 

Milton  S.  Trost,  WKLO-TV  Louisville,  Ky. 
(ch.  21) — Began  operating  October  1953, 
suspended  April  1954,  with  $196,732  in  oper- 
ating losses  in  addition  to  $300,000  capital  in- 
vested in  equipment  and  construction.  Garnered 
80,000  uhf  conversions  in  market  of  200,000 
as  claimed  by  one  vhf  in  Louisville  or  370,000 
as  claimed  by  second  vhf  station  in  Louisville. 
Requests  deletion  of  intermixture,  or  establish- 
ment of  third  vhf  channel  in  Louisville. 

Kenyon  Brown,  KRTV  (TV)  Little  Rock, 
Ark.  (ch.  17) — Turned  in  CP  because  uhf  can- 
not compete  with  three  vhf  stations.  May  be 
that  Little  Rock  unable  to  support  a  fourth 
station,  even  a  uhf. 

Hugh  McClung,  KHSL-TV  Chico,  Calif,  (ch. 
12);  Frank  C.  Carman,  KUTV  (TV)  Salt  Lake 
City,  Utah  (ch.  2);  Donald  A.  Norman,  Tele- 
vision California,  San  Francisco,  Calif,  (ap- 
plicant for  ch.  2) — Joint  statement  substantially 
endorsing  vhf  group's  position. 

William  P.  Wright,  Sacramento  Telecasters 
Inc.,  Sacramento,  Calif,  (applicant  for  ch.  10) — 
Endorses  vhf  group's  proposals. 

Seymour  Krieger,  Joint  Committee  for  Edu- 
cational Television — Refers  to  Educational  Tv 
and  Radio  Centre  work  on  programs  for  edu- 

Edward  A.  Wheeler,  WEAW-AM-FM  Evans- 
ton,  HI. — Objects  to  references  to  add  vhf 
channels  from  fm  band. 

In  addition,  the  vhf  group,  under  the  direc- 
tion of  Washington  attorney  W.  Theodore  Pier- 
son,  submitted  65  statements  from  as  many 
vhf  broadcasters,  all  endorsing  the  vhf  posi- 
tion (see  preceding  story).  The  65  numbered 
40  operators,  12  permittees  and  13  applicants. 
Those  filing  were: 

WABT  (TV)  Birmingham.  Ala.,  ch.  13;  Mobile 
Television  Corp.,  Mobile,  Ala.,  applicant  ch.  5; 
South  Arkansas  Television  Co.,  Eldoradio,  Ark., 
grantee  ch.  10;  KERO-TV  Bakersfield,  Calif.,  ch. 
10;  California  Inland  Broadcasting  Co.,  Fresno, 
Calif.,  applicant  ch.  12;  Sacramento  Telecasters 
Inc.,  Sacramento,  Calif.,  applicant  ch.  10;  Stand- 
ard Radio  &  Television  Co.  (KXQI),  San  Jose, 
Calif.,  grantee  ch.  11;  KEYT  (TV)  Santa  Bar- 
bara, Calif.,  ch.  3;  Television  Diablo  Inc.  (KHOF), 
Stockton,  Calif.,  grantee  ch.  13;  KFXJ-TV  Grand 
Junction,  Colo.,  ch.  5;  WNHC-TV  New  Haven, 
Conn.,  ch.  8;  North  Dade  Video  Inc.,  Miami,  Fla., 
applicant  ch.  10;  WEAT-TV  Die,  West  Palm 
Beach,  Fla.,  grantee  ch.  12. 

Also  WLWA  (TV)  Atlanta,  Ga.,  ch.  11;  WMAZ- 
TV  Macon,  Ga.,  ch.  13;  KID -TV  Idaho  Falls, 
Idaho,  ch.  3;  WHBF-TV  Rock  Island,  Dl.,  ch.  4; 
WOC-TV  Davenport,  Iowa,  ch.  6;  KTVH  (TV) 
Hutchinson,  Kan.,  ch.  12;  Radio  Station  KFH 
Co.,  Wichita,  Kan.,  applicant  ch.  3;  WAVE-TV 
Louisville,  Ky.,  ch.  3;  Calcasieu  Bcstg.  Co..  Lake 
Charles,  La.,  grantee  ch.  7;  WDSU-TV  New 
Orleans,  La.,  ch.  6;  KTBS  Inc.,  Shreveport,  La., 
applicant  ch.  3;  WBZ-TV  Boston,  Mass.,  ch.  4; 
WKZO-TV  Kalamazoo,  Mich.,  ch.  3;  WJIM-TV 
Lansing,  Mich.,  ch.  6;  Peninsula  Television  Inc., 
Marquette,  Mich.,  grantee  ch.  6;  Triad  Television 
Corp.,  Parma,  Mich.,  applicant  ch.  10;  WCCO-TV 
Minneapolis- St.  Paul,  Minn.,  ch.  4;  KSTP-TV 
St.  Paul-Minneapolis,  Minn.,  ch.  5;  WSLI-TV 
Jackson,  Miss.,  ch.  12;  KOLN-TV  Lincoln,  Neb., 
ch.  12;  KSWS-TV  Roswell,  N.  M.,  ch.  8;  WNBF- 
TV  Binghamton,  N.  Y.,  ch.  12. 

Also  WBEN-TV  Buffalo,  N.  Y.,  ch.  4;  WGR 
Corp.,  Buffalo,  N.  Y.,  grantee  ch.  2;  WRGB  (TV) 
Schenectady,  N.  Y.,  ch.  6;  WLOS-TV  Asheville, 
N.  C,  ch.  13;  Durham  Bcstg.  Enterprises  Inc., 
Durham,  N.  C,  grantee  ch.  11;  Capitol  Bcstg.  Co., 
Raleigh,  N.  C,  applicant  ch.  5;  WD  AY-TV  Fargo, 
N.  D.,  ch.  6?  WLWT  (TV)  Cincinnati,  Ohio,  ch.  5; 
WLWC  (TV)  Columbus,  Ohio,  ch.  4;  WLWD  (TV) 
Dayton,  Ohio,  ch.  2;  Tulsa  Bcstg.  Co.,  Muskogee, 
Okla.,  grantee  ch.  8;  WKY-TV  Oklahoma  City, 
ch.  4;  KWTV  (TV)  Oklahoma  City,  Okla.,  ch.  9; 
Irwin  Community  Television  Co.,  Irwin,  Pa.,  ap- 
plicant ch.  4;  WJAC-TV  Johnstown,  Pa.,  ch.  6; 
Allegheny  Bcstg.  Corp.,  McKeesport,  Pa.,  appli- 
cant ch.  4;  WCAU-TV  Philadelphia,  Pa.,  ch.  10; 
WPTZ  (TV)  Philadelphia,  Pa.,  ch.  3;  WCSC-TV 
Charleston,  S.  C,  ch.  5;  WNCT  (TV)  Greenville, 
S.  C,  ch.  9;  Mountain  City  Television  Inc., 
Chattanooga,  Tenn.,  applicant  ch.  3;  WBAP-TV 
Fort  Worth,  Tex.,  ch.  5;  KGBT-TV  Harlingen, 
Tex.,  ch.  4;  KWFT-TV  Wichita  Falls,  Tex.,  ch. 
6;  KOMO-TV  Seattle,  Wash.,  ch.  4;  Louis  Wasmer, 
Spokane,  Wash.,  grantee  ch.  2;  WSAZ-TV  Hunt- 
ington, W.  Va.,  ch.  3;  WKBH  Television  Inc.,  La 
Crosse,  Wis.,  grantee  ch.  8;  Badger  Television 
Co.,  Madison,  Wis.,  applicant  ch.  3;  Cream  City 
Bcstg.  Co.,  Milwaukee,  Wis.,  applicant  ch.  6. 


HARDY  TESTIFIES 
ON  LANGER  BILL 

FOR  THE  second  time  in  the  past  month, 
Ralph  W.  Hardy,  vice  president  in  charge  of 
government  relations  for  NARTB,  testified 
Thursday  on  legislation  that  would  bar  alcoholic 
beverage  advertising  from  all  media. 

Mr.  Hardy  appeared  before  a  Senate  Inter- 
state &  Foreign  Commerce  subcommittee  (Busi- 
ness &  Consumer  Interests)  speaking  against 
the  Langer  bill  (S  3294).  The  proposal  is 
identical  to  the  Bryson  bill  heard  in  full  by 
the  House  Interstate  &  Foreign  Commerce 
Committee  last  month  [B»T,  May  31,  24]. 

With  little  exception,  the  same  people  again 
appeared  in  favor  of  or  against  the  beer,  wine 
and  liquor  advertising  legislation. 

Mr.  Hardy  said  radio-tv  broadcasters  must 
"stand  firm  on  the  right  to  advertise  products 
and  services  which  are  legal  and  generally 
available  for  public  sale  and  use." 

Objection  to  the  bill  is  on  the  basis  of 
"principle,"  according  to  Mr.  Hardy.  Adver- 
tisers made  radio-tv  what  the  media  are  today, 
he  said.  Also  stressed  was  voluntary  respon- 
sibilities in  the  advertising  of  "certain  products 
and  services"  by  the  radio-tv  industry.  He  noted 
liquor  advertising  was  forbidden. 

The  hearing  began  Monday  and  ended  Thurs- 
day afternoon  with  no  sessions  held  Wednesday. 

Other  testimony: 

National  Editorial  Assn. — -William  L.  Daley 
called  the  measure  "a  bold  effort  to  prevent 
people  from  utilizing  advertising  in  selling 
lawfully-manufactured  commodities.  Why  not 
deny  advertising  to  political  candidates  or 
unions?  Censorship  could  be  indirectly  achieved 
by  devious  means." 

American  Newspaper  Publishers  Assn. — ■ 
Cranston  Williams,  general  manager,  said 
"ANPA  believes  the  Congress  should  not  now 
say,  by  law,  that  it  is  legal  to  sell  liquor  but 
that  the  fact  that  it  is  being  sold  must  be  kept 
secret.  .  .  .  "Any  commodity  or  service  which 
may  be  legally  offered  to  the  public  should  not 
be  prohibited  from  advertising." 

Pennsylvania  Alcholic  Beverage  Study  Inc. — 
Randolph  W.  Childs,  executive  director,  said 
the  real  aim  of  the  legislation's  supporters  is 
prohibition. 

American  Assn.  of  Advertising  Agencies — ■ 
George  Link  Jr.,  general  counsel,  said  the  bill 
would  discriminate  against  advertising  itself 
"as  a  legitimate  and  necessary  form  of  selling 
in  our  economy."  He  underscored  voluntary 
efforts  by  the  industry  to  show  "very  careful 
regard  for  the  regulations  which  exist." 

Washington  Publishers  Assn. — Peyton  R. 
Evans,  representative,  asked  the  subcommittee 
to  turn  down  the  bill  because  of  constitutional 
safeguards  surrounding  free  speech  and  "of  the 
necessity  of  preserving  legitimate  advertising 
in  a  free  economy." 

Brewers'  Assn.  of  America,  U.  S.  Wine  In- 
titute,  Wine  &  Spirits  Wholesalers  of  America, 
the  Conover-Mast  Publications  (trade  maga- 
zines), the  National  Licensed  Beverage  Assn. 
and  Repeal  Assoc.  Inc.  also  were  among  organi- 
zations which  opposed  the  measure. 

Several  proponents  testified  Monday.  Glenn 
Cunningham,  U.  S.  track  star  of  the  1930s,  said 
he  was  interviewed  by  sportscaster  Bill  Stern  by 
tape  recording  and  that  when  it  was  broadcast 
later  on  a  network,  it  was  followed  by  a  beer 
commercial. 

Dr.  Wilbur  E.  Hammaker,  president,  National 
Temperance  and  Prohibition  Council,  and  Mrs. 
Glenn  G.  Hays,  president,  National  Woman's 
Christian  Temperance  Union,  were  the  top  dry 
witnesses.  Both  repeated  arguments  they  had 
given  before  the  House  committee.  Emphasis 
was  on  radio-tv  advertising  of  alcoholic  bever- 
ages. Other  religious  and  temperance  groups 
testified  along  this  vein. 


DO  YOU  LIKE? 

We've  Got 
'em  All! 

CBS  NBC  ABC 
DUMONT 

Yes,  for  over  a  year, 
WAFB-TV  has  furnished 
the  only  TV  programing 
to  the  rich  BATON  ROUGE 
TRADE  AREA.  This  rich 
petro-chemical  market 
responds  to  your  sales 
messages  over  WAFB-TV 
because  the  viewers  are 
among  the  highest  paid 
workers  in  the  country, 
with  ample  free  time  to 
spend  their  money  as  you 
tell  them  to!  To  cover 
almost  a  half  million 
potential  customers,  buy 
the  only  TV  station  in  the 
capital  of  Louisiana  .  .  . 

WAFB-TV 

Channel  28 

Baton  Rouge,  La. 
TOM  E.  GIBBENS 

Vice  President  &  General  Manager, 
Represented  nationally  by 

ADAM  J.  YOUNG,  Ji. 
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GOVERNMENT 


—  PERSONNEL  RELATIONS  — 


FCC  Political  Time 

NOTICE  of  proposed  rule-making  was  an- 
nounced by  FCC  Thursday  to  incorporate 
in  its  am,  fm  and  tv  rules  the  1952  McFar- 
land  amendment  to  Sec.  315  of  the  Com- 
munications Act  which  stipulates  that  quali- 
fied candidates  for  public  office  cannot  be 
charged  more  than  regular  rates  for  broad- 
cast time  [Closed  Circuit,  May  17]. 

Stations  are  required  to  make  the  same 
rates  available  to  politicians  as  to  any  usual 
advertiser,  FCC  explained.  Heretofore, 
some  stations  charged  double  or  triple  their 
card  rate  to  those  buying  air  time  for  polit- 
ical campaign  purposes.  The  amended  Sec. 
315  of  the  Act  and  the  proposed  new  rules 
forbid  this  practice. 

Text  of  the  proposed  new  rules  was  not 
immediately  released  by  the  Commission, 


Charge  Proposal 

but  was  expected  to  be  issued  Friday.  Com- 
ments on  the  proposal  are  due  July  26. 

Both  politicians  and  stations  have  asked 
for  interpretation  of  the  new  Sec.  315  before 
fall  elections.  Sec.  315  now  reads: 

Sec.  315  (a)  If  any  licensee  shall  permit 
any  person  who  is  a  legally  qualified  candidate 
for  any  public  office  to  use  a  broadcasting 
station,  he  shall  afford  equal  opportunity  to 
all  other  candidates  for  that  office  in  the  use 
of  such  broadcasting  station:  Provided,  That 
such  licensee  shall  have  no  power  of  censor- 
ship over  the  material  broadcast  under  the 
provisions  of  this  section.  No  obligation  is 
hereby  imposed  upon  any  licensee  to  allow  the 
use  of  its  station  by  any  such  candidate. 

(b)  The  charges  made  for  the  use  of  any 
broadcasting  station  for  any  of  the  purposes 
set  forth  in  this  section  shall  not  exceed  the 
charges  made  for  comparable  use  of  such  sta- 
tion for  other  purposes. 

(c)  The  Commission  shall  prescribe  appro- 
priate rules  and  regulations  to  carry  out  the 
provisions  of  this  section. 


FCC  APPROVES 
KLZ-AM-FM-TV  SALE 

SALE  of  KLZ-AM-FM-TV  Denver  for  $3.5 
million  to  Time  Inc.  was  approved  by  the  FCC 
last  week  in  a  3-to-l  ruling  in  which  Comr. 
Robert  E.  Lee  dissented,  indicating  concern 
about  the  trend  toward  big-money  tv  sales  which 
preclude  comparative  consideration. 

Time  Inc.,  publisher  of  Time,  Life  and  For- 
tune, 50%  owner  of  KOB-AM-TV  Albuquerque 
and  80%  owner  of  KDYL-AM-FM-TV  Salt 
Lake  City,  acquires  the  KLZ  properties  from 
some  40-odd  stockholders,  including  Mr.  and 
Mrs.  Harry  Huffman,  Mr.  and  Mrs.  Hugh  B. 
Terry,  Frank  H.  Ricketson  Jr.,  Mr.  and  Mrs. 
J.  EIroy  McCaw  and  Mr.  and  Mrs.  Theodore 
R.  Gamble. 

The  FCC  majority,  comprised  of  Chairman 
Rosel  H.  Hyde,  George  E.  Sterling  and  Robert 
T.  Bartley,  denied  a  protest  to  the  transfer 
filed  by  Denver  Television  Co.,  owned  chiefly 
by  the  Wolfberg  theatre  interests  and  originally 
contestant  with  KLZ  for  the  station's  ch.  7  tv 
facility.  Denver  Television  asked  that  the  KLZ- 
TV  permit  be  revoked  and  that  its  bid  be 
reinstated  and  approved  because  the  KLZ  sale 
violated  the  "integrity"  of  the  Commission's 
processes  [B*T,  May  3]. 

Comrs.  John  C.  Doerfer,  E.  M.  Webster  and 
Frieda  B.  Hennock  did  not  participate  in  the 
transfer  action. 

Comr.  Lee  earlier  had  expressed  concern  over 


station  sales  involving  large  sums  in  a  con- 
curring statement  to  approval  of  the  sale  of 
KOTV  (TV)  Tulsa  by  the  Wrather-Alvarez 
interests  for  $4  million  to  the  New  York  invest- 
ment firm  of  J.  H.  Whitney  &  Co.  [B»T,  May 
17]. 

The  KLZ  applications  said  the  sale  to  Time 
Inc.  was  motivated  by  the  ill  health  of  Messrs. 
Hoffman  and  Terry. 

FCC  Drops  Two  Uhfs; 
Deletion  Total  Now  86 

DELETION  of  ch.  21  WCUI  (TV)  Champaign, 
ill.,  and  ch.  64  WBEC-TV  Pittsfield,  Mass., 
by  the  FCC  last  week  boosts  the  total  number 
of  post-freeze  deletions  to  86.  Of  this  total, 
72  are  uhf  and  14  vhf. 

WCUI  was  deleted  by  the  Commission  for 
failure  to  prosecute.  In  a  letter  to  the  FCC, 
WBEC-TV  deplored  the  necessity  of  turning 
in  its  permit,  but  contended  the  action  was 
necessary  in  light  of  "financial  loss  and  ex- 
perience of  other  uhf  stations  under  similar 
circumstances"  and  its  recognition  of  "the  pres- 
ent -economic  unfeasibility,  unsatisfactory  net- 
work relationship  and  the  unpredictable  income 
from  national  and  local  sources." 

In  a  separate  action,  FCC  granted  authority 
to  ch.  53  WKJF-TV  Pittsburgh,  to  remain 
silent  for  a  period  of  90  days  from  July  2.  The 
ch.  53  facility  had  requested  the  remain-silent 
authority  pending  outcome  of  the  uhf-vhf 
hearing  before  the  Senate  Communications  Sub- 
committee. 


AFTRA  PLANS  FALL 
PENSION  CAMPAIGN  1 

FIRST  serious  effort  to  obtain  pension  and  re- 
tirement benefits  in  network  contracts  will  be 
made  by  AFTRA  this  fall,  with  both  regular 
performers  and  those  in  the  freelance  pools  to 
be  covered,  according  to  a  letter  sent  to  AFTRA 
members  by  George  Heller,  national  executive 
secretary  of  the  union. 

The  radio  and  network  AFTRA  codes,  signed 
in  late  1952,  expire  next  Nov.  15,  with  first  ne- 
gotiations expected  to  start  in  the  early  autumn. 

Mr.  Heller's  letter  was  accompanied  by 
questionnaire  forms  asking  members  how  much 
they  make  from  various  sources  along  with  in- 
formation about  their  families.  This  has  been 
construed  as  an  effort  to  obtain  exact  income 
figures  from  union  members,  whose  dues  fees 
are  based  on  earnings.  Since  the  earnings  often 
come  from  many  sources,  it  was  believed 
AFTRA  is  trying  to  plug  what  has  been  called 
a  weak  spot  in  its  dues  system. 

Employers  would  have  to  make  pension  con- 
tributions and  pay  other  benefits  to  persons  not 
their  employes  under  the  present  system  of  hir- 
ing freelance  talent.  Advertisers  and  agencies, 
too,  would  have  to  pay  benefits  to  talent  work- 
ing on  a  casual  or  freelance  basis. 

Whatever  comes  out  of  the  autumn  negotia- 
tions will  leave  an  impact  on  individual  sta-  I 
tions  judging  by  industry  precedents.  Also  affect- 
ed: separate  transcription  and  recording  code. ' 

N.  Y.  COURT  ENJOINS 
WOR-AM-TV  PICKETS 

IN  A  DECISION  which  WOR-AM-TV  New 
York  claimed  would  have  "far-reaching  signifi- 
cance" for  the  broadcasting  industry  because 
it  purportedly  "outlaws"  quotas  of  musicians 
for  stations.  New  York  Supreme  Court  last 
week  granted  a  permanent  injunction  against 
all  picketing  of  WOR-AM-TV  facilities  by 
Local  802,  American  Federation  of  Musicians. 
The  union  had  "no  comment"  on  the  stations' 
interpretation  of  the  decision. 

The  court  said  picketing  had  been  held  in 
support  of  an  "illegal  objective,"  in  that  Local 
802  was  seeking  to  compel  the  plaintiff  to 
substitute  live  music  for  records  and  transcrip-  ' 
tions  on  all  live  programs.  The  court  also 
ruled  that  Local  802  had  violated  the  Federal 
Lea  Act,  which  forbids  a  union  to  compel  a 
broadcast  licensee  to  hire  employes  whose 
services  are  not  required.  The  court  also  re- 
ferred the  dispute  to  a  referee  to  determine  the 
damages,  if  any,  suffered  by  WOR-AM-TV. 

Officials  of  WOR-AM-TV  claimed  the  deci- 
sion has  "far-reaching  significance."  It  pointed 
out  that  the  musicians  union  has  had  a  system 
in  the  broadcasting  industry  for  many  years 
under  which  stations  have  been  required  to 
retain  established  quotas  of  musicians.  The 
decision,  it  was  pointed  out,  outlaws  "a  prac- 
tice which  broadcasters  claim  has  exacted 
hundreds  of  thousands  of  dollars  in  salaries." 
According  to  Emmanuel  Dannert,  trial  counsel 
for  WOR-AM-TV,  the  decision  "outlaws  a 
featherbedding  practice." 

The  local  had  been  involved  in  a  dispute 
with  WOR-AM-TV  since  Feb.  27  when  the  sta- 
tions dismissed  40  staff  musicians,  claiming 
they  wanted  the  right  to  hire  musicians  on  a 
"per  program"  basis.  The  local  has  been  on  ' 
strike  against  WINS  New  York  since  mid- 
March  in  a  dispute  on  similar  causes. 

A  spokesman  for  Local  802  told  B»T  Thurs- 
day night  that  its  attorneys  were  studying  the 
court  decision  and  would  decide  what  steps, 
if  any,  the  local  would  take. 
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1,362,500  Packages  of  Seeds 
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Then — the  station  you  want  is 
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THE  SELLINGEST  STATION 
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NETWORKS 


OVER  2  MILLION  TV 
SETS  SENT  DEALERS 

MANUFACTURERS  shipped  over  2  million 
tv  receivers  to  dealers  during  the  first  four 
months  of  1954,  according  to  Radio-Electronics- 
Tv  Mfrs.  Assn.  Number  of  sets  shipped  in 
April,  410,032  units,  declined  from  the  582,839 
in  March  but  held  the  level  of  the  same  month 
a  year  ago  when  the  figure  was  392,492. 

The  four-month  national  figure  was  2,065,- 
871  sets  compared  to  2,452,508  in  the  same 
1953  period. 

Tv  set  shipments  during  the  first  four  months 
of  1954: 


State 

Alabama 

Arizona 

Arkansas 

California 

Colorado 

Connecticut 

Delaware 

Dist.  of  Col. 

Florida 

Georgia 

Idaho 

Illinois 

Indiana 

Iowa 

Kansas 

Kentucky 

Louisiana 

Maine 

Maryland 

Massachusetts 

Michigan 

Minnesota 

Mississippi 

Missouri 

Montana 

Nebraska 

Nevada 

New  Hampshire 


Total  State 


33,839 
~  8,484 
31,202 
132,613 
16,767 
26,239 
4,187 
13,242 
54,401 
53,087 
15,659 
128,835 
64,314 
48,168 
33,516 
24,620 
43,199 
35,265 
24,294 
56,599 
85,531 
38,599 
19,144 
59,218 
8,410 
21,353 
2,130 
10,577 


New  Jersey 
New  Mexico 
New  York 
North  Carolina 
North  Dakota 
Ohio 

Oklahoma 

Oregon 

Pennsylvania 

Rhode  Island 

South  Carolina 

South  Dakota 

Tennessee 

Texas 

Utah 

Vermont 

Virginia 

Washington 

West  Virginia 

Wisconsin 

Wyoming 

U.  S.  TOTAL 

Alaska 

Hawaii 

GRAND 

TOTAL 


Total 

54,716 

7,366 
192,720 
54,964 

7,602 
101,289 
30,258 
24,316 
131,072 

6,726 
27,253 

7,116 
44,355 
111,921 

7,996 

6,109 
34,381 
34,399 
25,605 
54,079 

2,983 

2,060,698 
1,371 
3,802 


2,065,871 


General  Motors  Leads  Paper 
Client  List,  AN  PA  Reports 

GENERAL  MOTORS  Corp.  in  1953  was  the 
top  newspaper  advertiser,  spending  $32,944,248 
for  newspaper  space  during  the  year,  a  62.7% 
increase  over  1952,  according  to  figures  released 
Friday  by  the  Bureau  of  Advertising,  American 
Newspaper  Publishers  Assn.  Ford  Motor  Co. 
ranked  second  among  newspaper  advertisers 
last  year  and  Chrysler  Corp.  third,  with  space 
purchases  of  $18,278,304  and  $14,582,794  re- 
spectively, the  Bureau  reported.  Next  in  order 
came  Colgate-Palmolive  Co.  with  $12,085,582; 
Lever  Bros.  Co.  $10,660,745;  Distillers  Corp., 
Seagrams  Ltd.,  $9,505,529,  General  Foods 
Corp.  $8,633,173;  Procter  &  Gamble  Co.  $7,- 
997,151,  Schenley  Industries  $7,269,150,  and 
National  Distillers  Corp.  $6,403,887. 

A  total  of  1,393  national  advertisers  spent 
more  than  $25,000  each  to  advertise  3,272 
products  in  newspapers  during  1953,  the  Bureau 
said,  pushing  the  dollar  volume  to  a  new  high 
of  $601,224,000,  14.3%  over  1952.  Total  news- 
paper advertising,  including  local  as  well  as 
national,  was  estimated  at  $2,655,500,000. 

Researchers  Name  Miller 

HAL  MILLER,  manager  of  radio  and  television 
research  for  Biow  Co.,  New  York,  has  been 
elected  president  of  the  Radio  &  Television  Re- 
search Committee  of  New  York.  He  will  serve 
for  one  year,  succeeding  Robert  Hoffman,  re- 
search director  of  WOR  New  York. 


NBC-TV  60-Day  Gross: 
$22.5  Million  in  Time 

VOLUME  of  new  business  at  NBC-TV  over 
the  past  two  months  has  been  "the  greatest  in 
its  history,"  Sylvester  L.  Weaver,  president  of 
NBC,  announced  last  week.  He  estimated 
sales  in  the  past  60  days  totaled  $22,543,000 
in  gross  time  billings  alone  and  reached  $35'/2 
million  with  talent  costs  included. 

Additionally,  Mr.  Weaver  reported,  NBC-TV 
signed  $29  million  in  renewal  business  ($44,- 
350,000  including  talent  costs)  for  a  total  of 
more  than  $5\V2  million  in  new  and  renewed 
business  (gross  time  billings  only). 

"This  unprecedented  sales  achievement  is 
especially  significant  in  that  the  new  business 
ranges  from  one-minute,  one  participation  buys 
on  Today  to  multi-million  dollar  purchases  of 
our  color  'spectaculars',"  Mr.  Weaver  pointed 
out.  "These  figures  graphically  illustrate  the 
success  of  the  NBC-pioneered  magazine  con- 
cept of  selling  television." 

Among  the  major  pieces  of  new  business  re- 
ported by  NBC-TV  over  the  past  60  days  were: 

Oldsmobile  Div.  of  General  Motors  purchase 
of  13  Saturday  night  "spectaculars";  American 
Chicle  Co.,  Speidel  Corp.  and  RCA  sponsorship 
of  the  new  Sid  Caeser  Show,  three  out  of  four 
Mondays,  8-9  p.m.,  starting  in  the  fall;  The 
Texas  Co.  purchase  of  the  limmy  Durante  and 
Donald  O'Connor  comedy  shows  on  three  out 
of  four  Saturdays,  9:30-10  p.m.;  The  Toni  Co. 
sponsorship  of  People  Are  Funny  on  Sunday, 
7-7:30  p.m.;  Procter  &  Gamble  buying  of  two 
afternoon  serials,  and  seven  sponsors  under- 
writing Saturday  Night  Revue. 


NBC  Color  Fulltimer 

FIRST  NBC-TV  dramatic  series  to  be 
telecast  on  a  regular  continuing  basis  in 
compatible  color  will  be  The  Marriage, 
starting  Thursday,  it  was  announced  last 
week.  The  series,  which  will  be  presented 
at  10-10:30  p.m.  EDT,  will  co-star  Hume 
Cronyn  and  his  wife,  lessica  Tandy. 


ABC-TV  Adds  Four  Outlets; 
Affiliates  Now  Total  198 

SIGNING  of  four  new  affiliates  of  ABC-TV, 
bringing  the  total  to  198,  was  announced  last 
week  by  Alfred  R.  Beckman,  national  director 
of  the  station  relations  department.  The  four 
are: 

WKNY-TV  Kingston,  N.  Y.  (ch.  66),  owned  and 
operated  by  Kingston  Broadcasting  Corp.  with 
Robert  M.  Peebles  as  general  manager,  affiliation 
effective  as  of  May  25:  KBMT  (TV)  Beaumont, 
Tex.  (ch.  31),  owned  and  operated  by  Television 
Broadcasters  Inc.  with  John  Rossiter  as  general 
manager,  affiliation  effective  May  25;  KOOK-TV 
Billings,  Mont.  (ch.  2),  owned  and  operated  by 
the  Montana  Network  with  V.  V.  Clark  as  general 
manager,  affiliation  effective  last  Monday,  and 
WLOS-TV  Asheville,  N.  C.  (ch.  13),  owned  and 
operated  by  Skyway  Broadcasting  Co.  with 
Charles  B.  Britt  as  general  manager,  affiliation 
effective  Sept.  1. 

'Spectaculars7  by  Ford,  RCA 

FORD  Motor  Co.  and  RCA  each  will  sponsor 
45  minutes  of  each  program  in  the  series  of  13 
NBC-TV  "spectaculars"  every  fourth  Monday, 
8-9:30  p.m.,  starting  Oct.  18.  The  spectaculars 
will  be  presented  in  color  and  in  black-and- 
white.  Kenyon  &  Eckhardt,  New  York,  placed 
contracts  for  both  Ford  and  RCA. 


PYRAMID  PLAN 
FOR  COLOR  TV 
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7Tvs  Sign  With  NBC-TV; 
Total  Outlets  Now  177 

SIGNING  of  seven  more  television  stations  as 

affiliates  of  NBC-TV  raising  to  177  the  total 

number  of  outlets,  was  announced  last  week  by 

Harry  Bannister,  NBC  vice  president  in  charge 

of  station  relations.  New  affiliates  which  offer 

interconnected  service  are: 

WTVD  (TV)  Durham,  N.  C.  (ch.  11),  which 
goes  on  the  air  Sept.  1  and  is  owned  by  Durham 
Broadcasting  Enterprises  Inc.,  with  Harmon  L. 
Duncan  as  president;  WMTV  (TV)  Madison, 
Wis.  (ch.  3),  owned  by  Bartell  Television  Corp., 
with  Gerald  S.  Bartell  as  president;  KTIV  (TV) 
Sioux  City,  Iowa  (ch.  4),  which  will  start  opera- 
tions about  Sept.  26,  and  is  owned  by  KCOM 
Broadcasting  Co.,  with  Dee  Dirks  as  president, 
and  KTVU  (TV)  Stockton,  Calif,  (ch.  36),  owned 
by  San  Joaquin  Telecasters,  with  Knox  Larue 
as  general  manager. 

New  affiliates  which  offer  non-interconnected 

service  are: 

WJPB-TV  Fairmont,  W.  Va.  (ch.  35),  owned  by 
Fairmont  Broadcasting  Co.,  with  J.  P.  Beacom  as 
president;  WPBN-TV  Traverse  City,  Mich.  (ch. 
7),  which  will  go  on  the  air  about  Aug.  1  and  is 
owned  by  Midwestern  Broadcasting  Co.,  with 
Les  Biederman  as  president,  and  KBMT  (TV) 
Beaumont,  Texas  (ch.  31),  owned  by  Television 
Broadcasters  Inc.,  with  John  Rossiter  as  general 
manager. 

Don  Hollenbeck  Found  Dead 

FUNERAL  services  for  Don  Hollenbeck,  49, 
CBS  news  commentator,  were  held  last  Friday 
in  New  York.  Mr.  Hollenbeck  was  found  dead 
in  his  New  York  apartment  last  Tuesday.  Police 
listed  his  death  as  suicide  by  gas. 

It  was  reported  that  Mr.  Hollenbeck  had  suf- 
fered from  stomach  ulcers  and  had  been  in  a 
hospital  twice  in  the  last  four  months. 

In  a  statement,  CBS-TV  said:   "The  CBS 
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MR.  DANISH 


television  network  regrets  sincerely  the  untimely 
death  of  a  veteran  reporter  and  correspondent, 
Don  Hollenbeck.  In  his  eight  years  with  CBS, 
and  his  more  than  25  years  as  a  reporter  and 
editor,  Mr.  Hollenbeck  had  earned  the  universal 
respect  of  his  colleagues  as  a  competent  news- 
man. He  was  held  in  the  highest  regard,  not 
only  by  his  co-workers,  but  by  the  thousands 
of  people,  in  high  position  and  humble,  with 
whom  he  came  in  contact." 

Mr.  Hollenbeck  is  survived  by  his  wife  and 
three  daughters. 

Danish  Named  Assistant 
To  MBS  President  O'Neil 

PROMOTION  of  Roy  M.  Danish,  director  of 
commercial  operations  for  Mutual,  to  the  newly- 
created  position  of  assistant  to  the  president 
of  the  network,  was 
announced  last  week 
by  Thomas  F.  O'- 
Neil,  president. 

Mr.  O'Neil  noted 
that  the  new  post 
was  established  to 
"expedite  plans  for 
Mutual's  continued 
growth,"  and  said 
that  Mr.  Danish  will 
act  as  liaison,  co- 
ordinating the  efforts 
and  activities  of  the 
various  network  of- 
ficers and  depart- 
ment heads. 

Mr.  Danish  joined  Mutual  in  February  1946 
as  a  member  of  the  research  department. 

Yankee  Network  Gets 
Boston  Sports  Rights 

THE  Yankee  Network  has  acquired  all  radio 
and  television  rights  to  games  of  the  Boston 
Celtics  (basketball)  and  Boston  Bruins  (hockey) 
and  exclusive  tv  rights  to  all  events  held  in 
Boston  Garden,  according  to  a  joint  announce- 
ment by  Linus  Travers,  executive  vice  presi- 
dent of  Yankee,  and  Walter  Brown,  president 
of  the  Boston  Garden  Arena  Corp. 

All  home  and  away  games  of  the  Celtics  and 
Bruins  will  be  originated  by  Yankee  for  broad- 
cast throughout  New  England  and  for  national 
distribution.  Dates  of  games  to  be  telecast 
have  not  yet  been  set. 

188  Participations  Sold 

For  NBC-TV  Daytime  Shows 

UPSURGE  in  sales  on  NBC-TV  daytime  pro- 
grams was  reported  last  week  with  announce- 
ment of  sales  of  13  participations  on  Home 
Show  (Mon.-Fri.,  11  a.m.-12  noon,  EDT);  26 
participations  on  The  Pinky  Lee  Show  (Mon.- 
Fri.,  5-5:30  p.m.  EDT),  and  149  participations 
on  Today  (Mon.-Mon.-Fri.,  7-9  a.m.  EDT). 

International  Shoe  Co.,  St.  Louis,  has  signed 
for  26  participations  on  The  Pinky  Lee  Show, 
starting  Aug.  19.  New  sponsors  and  number  of 
participations  on  Home  are  Wesson  Oil  &  Snow- 
drift Sales  Co.,  New  Orleans,  10,  ending  Aug.  5, 
and  Cameo  Curtains  Inc.,  New  York,  three, 
starting  Sept.  9.  New  sponsors  and  number  of 
participations  on  Today  are  Grove  Labs.  Inc., 
St.  Louis,  117,  starting  in  October;  Royal  Type- 
writer Co.,  New  York,  19,  starting  in  August; 
Atlantic  Sales  Corp.,  Rochester,  12,  starting  Oct. 
1;  Faisey-Bristol  Show  Co.  Inc.,  Monett,  Mo., 
one,  Aug.  31. 


Advance  Schedule 
Of  Network  Color  Shows 
CBS-TV 

The  New  Revue  every  Friday,  5:30- 
6  p.m.  (sustaining). 

NBC-TV 

Following  is  a  list  of  mobile  unit  seg- 
ments to  be  shown  on  Home  and  Today 
shows  on  days  indicated: 
June  30- July  1:  Columbus,  Ohio,  Gov- 
ernor's Mansion 
July  8-9:  Karamu  House,  Cleveland 
July  15-16:  Ft.    Belvoir,  Washington, 
D.  C. 

July  22-23:  Ft.  McHenry  and  B  &  O 
Roundhouse,  Baltimore 

July  29-30:  Philadelphia  Rookie  Fire- 
men and  Philadelphia  Art  Mu- 
seum 

August  6-7:  Boston 

August  12-13:  New  York 

[Note:  This  schedule  will  be  corrected  to 

press  time  of  each  issue  of  B*T] 


AT&T  Links  Springfield  Tvs 

KTTS-TV  and  KYTV  (TV)  Springfield,  Mo.," 
have  been  connected  into  AT&T's  intercity  tv 
network  facilities  hookup,  which  now  brings 
live  network  program  service  to  189  U.S.  cities, 
AT&T  reported  last  week. 

NETWORK  PEOPLE 

Sam  Zelman,  West  Coast  director  of  radio  and 
tv  news,  ABC  Hollywood,  to  Columbia  Tele- 
vision Pacific  Network  and  KNXT  (TV)  Holly- 
wood as  joint  director  of  news,  with  additional 
duties  as  West  Coast  manager,  CBS-TV  News 
and  Newsfilm,  succeeding  Frank  LaTourette, 
resigned. 

Thomas  J.  Henry,  MBS  co-op  program  sales 
dept.,  appointed  account  executive  in  Chicago 
office. 

John  M.  McCauley,  formerly  with  legal  dept., 
Hearst  Corp.,  N.  Y.,  to  ABC  as  attorney  in  the 

business  affairs  dept. 

Jerry  Leighron,  formerly  chief  announcer, 
WSAZ-AM-TV  Huntington,  W.  Va.,  takes  over 
ad  lib  and  announcing  assignments  for  Jerry 
Lester  on  latter's  ABC-TV  show. 

Peter  Harkins,  formerly  with  NBC  script  div., 
named  director,  Arkansas  Publicity  &  Informa- 
tion Dept.,  Little  Rock. 

Robert  W.  Sarnoff,  executive  vice  president, 
NBC,  elected  a  director,  New  York  Better 
Business  Bureau. 

Jacob  A.  Evans,  NBC  director  of  national  ad- 
vertising and  promotion,  author  of  book,  Sell- 
ing and  Promoting  Radio  and  Television,  to  be 
published  June  28  by  Printers'  Ink  Books,  N.  Y. 
William  I.  Kaufman,  executive  for  NBC's  co-op 
program  sales  dept.,  author  of  third  volume  of 
Best  Television  Plays.  Merlin  Press  is  publisher. 

Roland  Van  Nostrand,  account  executive,  MBS, 
appointed  chairman  Radio  and  Tv  Executives 
Society  "Listening  Post"  committee,  which  as- 
sists in  placing  personnel  in  radio-tv  field. 

Peter  Lind  Hayes,  CBS  radio  and  tv  personality, 
appointed  acting  radio  chairman,  American 
Foundation  for  the  Blind. 
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MANUFACTURING 


Hoffman  Shares  for  Sale 
In  Financing  Venture 

HOFFMAN  Radio  Corp.,  Los  Angeles,  has 
placed  130,000  shares  of  common  stock  on  the 
market  at  $14.62Vi  each,  with  proceeds  to  be 
added  to  working  capital  of  the  company.  Hoff- 
man has  announced  plans  for  a  new  manufac- 
turing plant  at  El  Monte,  Calif.,  estimated  to 
cost  about  $1.5  million  equipped. 

The  corporation  also  is  borrowing  $2.5  mil- 
lion from  Metropolitan  Life  Insurance  Co. 
That  money  will  be  used  to  retire  $2  million 
of  unsecured  bank  loans  and  to  replace  work- 
ing capital  used  to  retire  a  trust  deed  note  of 
$192,455.  Balance  will  be  added  to  the  Hoff- 
man working  capital. 

After  current  financing,  capitalization  of  the 
company  will  consist  of  $2.5  million  of  4%% 
notes  maturing  June  1,  1969,  and  709,860 
shares  of  50-cent  par  common  stock. 

21 -Inch  Color  Tv  Seen 
In  Mid-1955  by  Abrams 

COLOR  television  screens  smaller  than  21 
inches  will  not  have  mass  acceptance,  and 
that  size  screen  may  be  aavilable  by  the  middle 
of  1955,  Benjamin  Abrams,  president  of  Emer- 
son Radio  &  Phonograph  Corp.,  New  York, 
told  company  distributors  last  week  at  the 
annual  convention  in  Lido  Beach,  N.  Y. 

Mr.  Abrams  contended  that  the  21 -inch 
black-and-white  receiver,  which  he  character- 
ized as  "the  industry's  best  seller  today,"  is 
"the  accepted  size  for  homes  and  will  establish 
the  pattern  for  color  sets."  He  said  consumers 
think  in  terms  of  21 -inch  screens,  and  the  tv 
industry  cannot  expect  "substantial  sales"  of 
smaller  sized  color  units. 

Rynd  Heads  Audio  &  Video 

CHARLES  F.  RYND  has  been  re-elected  chair- 
man of  the  board  and  president  of  Audio  & 
Video  Products  Corp.,  New  York,  and  its  sub- 
sidiary divisions,  including  Audio-Video  Re- 
cording Co.,  A-V  Tape  Libraries  Inc.  and 
Magna-Crest  Corp. 

Officers  re-elected  are  Thomas  Merson,  vice 
president;  Richard  Rynd,  vice  president  and 
treasurer,  and  Joseph  G.  Connolly,  secretary 
Re-elected  to  the  board  of  directors  were  Irving 
Buckley,  Max  Graff,  Edward  V.  Otis,  Bernard 
Smith,  Sidney  K.  Wolf  and  Erwin  Wolfson. 

Dixie  Audio  Festival  Set 

THE  Dixie  Audio  Festival,  sponsored  by  an 
association  of  members  of  the  Dixie  chapter 
of  Electronics  Parts  Manufacturers,  represent- 
ing makers  of  high  fidelity  radio  and  phono- 
graph equipment,  will  be  held  Aug.  27-29  at 
Atlanta's  Henry  Grady  Hotel.  The  products 
of  some  50  factories  will  be  demonstrated. 
Business  meetings  are  scheduled  Aug.  27. 

MANUFACTURING  PEOPLE 

Louis  J.  Collins  appointed  sales  manager  of 
recently  established  RCA  radio  and  "Victrola" 
Div.  Orlo  D.  Center  appointed  controller  of 
division. 

Stanley  M.  Abrams  resigns  as  president,  Emer- 
son-Long Island  Inc.,  Emerson  Radio  &  Phono- 
graph Corp.,  distributor,  to  become  manager, 
corporation's  EDCO  div.;  Bernard  C.  Pragerson 
succeeds  Mr.  Abrams. 

James  E.  Steele,  formerly  with  Raytheon  Mfg. 
Co.,  appointed  regional  sales  manager,  com- 
mercial music  div..  Magnecord  Inc.,  Chicago. 

Jerome  R.  Meltzer,  sales  engineer,  Radio  Re- 


ceptor Co.,  N.  Y.,  appointed  assistant  sales  man- 
ager in  charge  of  newly-organized  distributor 
sales  dept. 

James  H.  Podolny  named  factory  representa- 
tive, communications  dept.,  Hallicrafters  Co., 
Chicago. 

Dr.  David  I.  Sinizer,  formerly  with  Bendix 
Aviation  Corp.,  to  Metallurgical  research  dept., 
National  Research  Corp.,  Cambridge,  Mass. 

MANUFACTURING  SHORTS 

The  Gabriel  Co.  (electronics  div.),  Norwood, 
Mass.,  announces  it  is  offering  engineers  an 
"Antenna  Selector  and  Frequency  Converter," 
a  circular  calculator  with  slide  rule  features. 
One  side  of  the  Antenna  Selector  is  a  para- 
bolic microwave  antenna  computer,  giving 
power  and  db  gain  as  a  function  of  wave  length 
and  reflector  diameter  on  a  12Vi-inch  scale. 
The  other  shows  frequency  allocations  from 
30  mc  through  K  band  as  of  February  1,  1954. 
Available  through  firm's  electronics  division, 
Endicott  St.,  Norwood. 

National  Cine  Equipment  Inc.,  N.  Y.,  has  is- 
sued new  catalogue  on  equipment  for  produc- 
tion of  16mm  and  35mm  tv  and  motion  picture 
films,  including  cameras  and  various  acces- 
sories, recorders,  dollies,  tripods,  lenses  and 
booms.  The  catalogue  may  be  obtained  by 
writing  the  company  at  209  W.  48th  St.,  New 
York  36. 

Magnecord  Inc.,  Chicago  (tape  recorders),  an- 
nounces entrance  into  high-fidelity  consumer 
market  with  introduction  of  two  portable  mag- 
netic tape  recorder-playback  machines.  M-30, 


listed  at  $299,  may  be  connected  to  any  radio, 
phonograph  or  tv  loud  speaker  for  amplifica- 
tion, according  to  Magnecord,  and  M-33,  at 
$329,  has  a  built-in  amplifier.  Both  units  may 
be  regulated  by  visual  and  auditory  controls. 

Simpson  Electric  Co.,  Chicago,  announces  new 
color  adapter,  Chromatic  Probe,  and  new 
Booster  Amplifier  for  alignment  and  adjustment 
of  color  tv  sets,  to  be  used  as  external  accessory 
items  and  interchangeably  for  either  Simpson 
model  480  genescope  or  model  479  am-fm  sig- 
nal generator.  Chromatic  Probe  is  $9.95;  Boost 
Amplifier  is  $24.95.  Units  are  being  made 
available  through  electronic  part  sjobbers. 

Audio  Devices  Inc.,  N.  Y.,  reported  it  is  plac- 
ing on  the  market  an  Audiotape  made  on 
"Mylar"  polyester  film  that  is  "virtually  un- 
breakable under  normal  conditions."  It  was 
said  to  be  many  times  stronger  than  standard 
plastic-base  tape,  and  is  available  in  any  desired 
width  for  specialized  applications  and  equip- 
ment. 

Collins  Radio  Co.,  1 1  W.  42nd  St.,  N.  Y.,  moves 
offices  to  261  Madison  Ave.  Telephone  is 
Murray  Hill  7-6740. 


Transmitting  Equipment 


Station  Power       Band  Use 

SHIPMENTS 

General  Electric  Co. 

WFIE  (TV)  Evansviile,  Ind.       12  kw    tv  (ch.  62)   

GE  also  reported  receipt  of  the  following  orders:  KCKT  (TV) 
Great  Bend,  Kan.  (ch.  2) — 35  kw  transmitter,  six-bay  antenna 
and  studio  equipment;  KTVX  (TV)  Muskogee,  Okla.  (ch.  8), 
and  Alabama  Educational  Tv  Comm.,  Munford,  Ala.  (ch.  7)— 
50  kw  transmitter,   1 2- bay  antenna  and  studio  equipment. 
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EXCITING  NEW  EFFECT! 
The  ROTATOR  Lens 


For  TV  and  Film  Cameras 

Now  you  can  make  your  subjects  walk  on 
walls,  create  that  rocking  the  boat  effect, 
or  rotate  the  scene  360°  with  this  new 
addition  to  the  Camart  Optical  FX  unit. 
Present  owners  need  only  the  Rotator 
Lens. 

Price:  $150.00 

CAMART  OPTICAL  FX  UNIT 

Create  from  2  to  7  identical  images  in 
rotation,  from  a  single  object.  Unit  is 
complete  with  four  surface  prism,  re- 
volving housing,  and  base  assembly. 

Price:  $119.75 

Additional  effects  prisms  available.  Spe- 
cial adapters  for  TV  Cameras.  Send  for 
descriptive  literature. 


THE  CAMERA  •  MART  inc. 

1845  Broadway,  near  60th  Street 

New  York  23,  N.  Y.  •  Circle  6-0930 

Cable  Address  •  CAMERAMART 


STATIONS 


light 

the 
way. . . 


.  .  .  to  extraordinary  lighting  effects 
.  .  .  at  extraordinary  savings!  Rent 
whatever  you  need  in  specialized  display, 
theatrical,  studio  and  motion  picture 
equipment  from  Jack  Frost!  For  finer 
lighting  .  .  .  at  fewer  dollars  .  .  . 
for  complete  lighting  service  that 
includes  installation  and  removal 
wherever  you  are ... 
you're  headed  the  right  way  .  .  . 

I  way! 

For  Fall  Information  Oa  Rental  Equipment  Write: 

JACK  A.  FROST,  DEPT..C,  234  PIQUETTE  AVE. 
Detroit  2,  Michigan        •        TRinity  3-8030 
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FIVE  NEW  TVS  PLAN 
STARTS  THIS  WEEK 

WBOC-TV  Salisbury,  Md.,  the  third  new  tv 
station  to  start  in  June,  is  scheduled  to  begin 
commercial  programming  today  (Monday).  The 
ch.  16  outlet,  first  tv  station  in  that  area,  is 
represented  by  Burn-Smith  Co. 

Four  stations  are  reported  set  to  begin  com- 
mercial operations  Thursday.  They  are: 

WDBO-TV  Orlando,  Fla.  (ch.  6),  ABC,  CBS, 
NBC.  DuMont;  represented  by  Blair  Tv  Inc. 

WISH-TV  Indianapolis,  Ind.  (ch.  8),  CBS;  rep- 
resented by  The  Boiling  Co. 

KDRO-TV  Sedalia,  Mo.  (ch.  6),  represented  by 
John  E.  Pearson  Co. 

KGVO-TV  Missoula,  Mont.  (ch.  13),  CBS;  rep- 
resented by  Gill-Perna  Inc. 

These  include  the  first  local  tv  outlets  for 
Orlando,  Sedalia  and  Missoula  and  the  second 
for  Indianapolis. 

Reports  from  other  stations: 

KTLK  (TV)  Houston,  Tex.  (ch.  13),  owned 
by  the  Houston  Consolidated  Tv  Co.,  expects 
delivery  of  its  50  kw  RCA  transmitter  Aug.  2, 
John  T.  Jones  Jr.,  president,  reported.  An  order 
for  a  12-b.ay  superturnstile  antenna  also  has 
been  placed  with  RCA.  Antenna  height  will  be' 
1,049  feet  above  sea  level.  KTLK  will  use  an 
Ideco  tower. 

KGEO-TV  Enid,  Okla.  (ch.  5),  expects  to 
begin  test  patterns  July  1  and  commercial  opera- 
tions about  three  weeks  later,  George  Streets, 
president,  announced.  The  station  will  be 
affiliated  with  ABC  and  represented  by  John 
E.  Pearson  Co. 

KNAC-TV  Fort  Smith,  Ark.  (ch.  5),  plans  to 
be  on  the  air  by  Jan.  1  with  50  kw  power. 
Selection  of  a  station  site  is  now  being  con- 
sidered, H.  S.  Nakdimen,  president,  reported. 

The  following  stations  have  reported  they 
expect  to  begin  regular  operations  by  July  31: 

WMSL-TV  Decatur,  Ala.  (ch.  23);  WGTH- 
TV  Hartford.  Conn.  (ch.  18);  WTHI-TV  Terre 
Haute,  Ind.  (ch.  10);  KETC  (TV)  St.  Louis, 
Mo.  (ch.  9),  educational;  KXJB-TV  Valley 
City,  N.  D.  (ch.  4);  WCET  (TV)  Cincinnati 
(ch.  48),  educational. 

(For  details  see  Telestatus,  page  91.) 

Gibney  Buys  KXOC  Chico 
From  Dellar  for  $150,000 

SALE  OF  KXOC  Chico,  Calif.,  by  KXOC  Inc. 
to  Harold  T.  Gibney,  NBC  Hollywood  announc- 
er, was  announced  last  Monday  by  Lincoln  Del- 
lar, president.  Price  is  $150,000.  Sale  is  subject 
to  FCC  approval. 

Besides  the  trans- 
mitter and  other 
physical  properties, 
the  transaction  cov- 
ers fixed  assets,  ac- 
counts  receivable, 
cash  on  hand  and 
liabilities.  No  real 
estate  is  involved. 
Assigned  10  kw  on 
1060  kc  directional 
night,  KXOC  is  af- 
filiated with  MBS 
and  is  being  incor- 
porated as  Broad- 
moor Broadcasting  Corp. 

Former  owner  of  KDB  Santa  Barbara  and 
KXOB  Stockton,  which  he  disposed  of  within 
the  past  few  years,  Mr.  Dellar  will  concentrate 
on  his  KXOA  Sacramento. 

No  personnel  changes  for  KXOC  are  con- 
templated, it  was  reported,  and  Jack  L.  Powell 
will  continue  as  manager. 


MR.  GIBNEY 


Speed  in  Spartanburg 

SPARTANBURG,  S.  C,  radio  and  news- 
papers cooperated  during  the  recent  Dem- 
ocratic primary  to  bring  what  was 
claimed  to  be  the  fastest  voting  returns 
yet  heard  in  the  area.  WSPA's  audi- 
torium served  as  headquarters  and  special 
lines  were  run  to  WORD  studios  and  to 
the  Herald  &  Journal  newsrooms.  Ed 
McGrath,  WSPA  program  director,  di- 
rected the  election  headquarters.  Special 
lines  were  set  up  to  Greenville,  Union  and 
Gaffney  for  coverage  of  the  congressional 
race  and  a  special  wire  was  mantained  to 
Columbia  for  special  reports  from  the 
capital.  Precinct  managers  phoned  re- 
sults from  107  boxes  for  Spartanburg  be- 
fore midnight  and  state  and  congressional 
results  were  aired  on  WSPA  and  WORD 
"before  bedtime,"  the  stations  said. 


MR.  PACK 


WBC  Appoints  Pack 
Natl  Program  Mgr. 

RICHARD  PACK,  who  resigned  June  1  as 
program-operations  director  of  NBC's  WNBC- 
WNBT  (TV)  New  York,  was  named  Wednes- 
day as  national  program  manager  for  Westing- 
house  Broadcasting 
Co.  In  announcing 
the  appointment 
WBC  President 
Chris  J.  Witting  said 
"the  talent  and  ex- 
perience of  one  of 
the  top  creative  men 
in  station  program- 
ming will  be  avail- 
able to  WBC  general 
managers  and  pro- 
gram directors." 

Mr.  Pack  flew  to 
Europe  Wednesday 
for  a  vacation.  He 
will  assume  has  WBC  post  July  27,  spending 
several  weeks  at  each  of  the  Westinghouse 
stations.  He  will  headquarter  at  the  WBC  na- 
tional sales  office  in  New  York.  Mr.  Pack,  38, 
entered  broadcasting  as  a  New  York  U.  student 
a  score  of  years  ago.  After  graduation  in  1938, 
he  joined  WNYC  New  York,  moving  to  WOR 
New  York  as  publicity  director  and  member 
of  the  station's  operations  and  program  plan- 
ning boards.  He  later  became  program  director 
of  WNEW  New  York,  moving  to  NBC  in  1952. 


Beer  Show  Hits  Legal  Snag 

PROBLEMS  facing  tv  beer  advertisers  in  Cali- 
fornia became  further  complicated  when  a  state 
law  came  to  light  with  purchase  by  Maier  Brew- 
ing Co.,  Los  Angeles  (Brew  102),  of  co-spon- 
sorship in  the  KCOP  (TV)  Hollywood  Home- 
town Jamboree.  The  program  originates  from 
the  El  Monte,  Calif.,  American  Legion  Hall, 
which  has  an  on-premises  liquor  license.  The 
law,  passed  in  1933  after  prohibition's  demise, 
prohibits  origination  of  any  broadcast,  spon- 
sored by  an  alcoholic  beverage  advertiser,  from 
premises  holding  a  liquor  license. 

Station  and  brewery  currently  are  "hashing 
out"  the  problem,  said  a  KCOP  spokesman,  but 
a  rumor  that  a  western  background  set  would 
be  constructed  by  the  station  to  house  the  pro- 
gram was  emphatically  denied. 


Broadcasting 
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Knoxville  Am  Stations 
Protest  Gratis  Tv  Logs 

RADIO  stations  in  Knoxville,  Tenn.,  have  pro- 
tested action  by  the  city's  two  newspapers — 
News  Sentinel  (Scripps  Howard)  and  Journal — 
in  carrying  tv  logs  free  but  charging  for  radio 
logs. 

Program  listings  of  the  Scripps  Howard- 
owned  WNOX  are  being  carried  on  a  paid  basis 
but  other  stations  have  refused  to  pay  advertis- 
ing rates.  The  logs  have  been  carried  as  adver- 
tising for  two  years.  The  News  Sentinel  in  its 
June  20  edition  said  radio  stations  had  refused 
to  pay  their  share  of  the  cost  of  publishing  logs, 
except  for  WNOX. 

Free  logs  are  carried  for  WATE  (TV)  and 
WTSK  (TV)  both  Knoxville,  as  well  as  WJHL- 
TV  in  nearby  Johnson  City. 

Tv  Stations7  Group  Confers 
With  Empire  State  on  Rentals 

SEVEN  tv  stations  in  the  New  York  area  last 
week  continued  negotiations  with  management 
of  the  Empire  State  Bldg.  over  new  rents  to  be 
charged  for  their  tv  antennas  on  top  of  the 
building,  despite  the  fact  that  the  stations  have 
a  complaint  before  the  New  York  State 
Supreme  Court  seeking  an  order  restraining  the 
fixing  of  new  rentals  by  arbitration. 

It  was  reported  that  a  committee  consisting 
of  representatives  of  WCBS-TV,  WNBT  (TV), 
WABD  (TV),  WABC-TV,  WOR-TV,  WPIX 
(TV),  and  WATV  (TV)  Newark  was  in  con- 
ferences with  officials  of  the  building  despite  the 
stations'  court  motion,  which  also  asks  for  a 


are  you  there? 

The  budget  is  set— the  client 
has  okayed  the  general  plan- 
now  the  pressure  is  on  to  draw  up 
space  schedules;  compare  stations— 
the  hour  is  late,  but  the  agency  men 
work  on— work  with  Standard  Rate— 
and  if  you  have  a  Service-Ad 
near  your  listing  .  .  . 

you 

are 

there! 


ENTERTAINER  Ted  Steele  (I)  signs  a  five- 
year  contract  to  do  a  three-hour  daily  pro- 
gram on  WOR-TV  New  York,  2:30-5:30 
p.m.  EDT,  starting  July  5.  Agreeing  on 
the  contract,  which  is  said  to  represent  an 
outlay  of  more  than  $1  million  by  the 
station,  are  Charlie  Philips  (c),  WOR-TV 
sales  manager,  and  Gordon  Gray,  WOR- 
AM-FM-TV  general  manager. 


declaratory  judgment  on  whether  the  rent  con- 
trol law  is  applicable  in  this  case.  The  stations' 
leases  run  until  1954  except  for  WOR-TV, 
which  runs  through  February  1963,  but  the 
rates  they  have  been  paying  were  subject  to  re- 
opening in  April  1954. 

WQXR  Begins  Work 
On  New  Transmitter 

WORK  on  the  newly-authorized  50  kw  trans- 
mitter for  WQXR  New  York  has  been  launched, 
officials  of  the  New  York  Times  station  have 
reported.  They  expected  the  work  to  be  com- 
pleted "early  in  1955." 

Elliott  M.  Sanger,  executive  vice  president 
and  general  manager  of  the  station,  said  "we 
are  taking  this  important  step  in  the  advance- 
ment of  WQXR  because  the  New  York  Times 
has  faith  in  the  future  of  radio,  particularly  a 
station  such  as  ours  which  is  dedicated  to  good 
music  and  hourly  factual  news  bulletins  of  the 
Times.  We  are  glad  to  say  that  television  has 
not  reduced  the  audience  of  WQXR  and,  in 
fact,  we  have  more  listeners  today  than  ever 
before.  This  is  because  good  music  and  prompt 
news  bulletin  service  is  a  function  which  radio 
is  particularly  able  to  perform.  .  .  ." 

WQXR  currently  operates  with  10  kw  on 
1560  kw. 

WATV  (TV)  Moves  Office 

WATV  (TV)  Newark,  N.  J.,  has  moved  its  New 
York  sales  office  to  permanent  quarters  on  the 
15th  floor  of  6  E.  45th  St.,  New  York  17. 
The  telephone  number  is  Oxford  7-3022. 

REPRESENTATIVES  APPOINTMENTS 

WJAR  Providence,  R.  I.,  appoints  Weed  & 
Co.  as  New  England  and  national  representa- 
tive. 

KBMT  (TV)  Beaumont,  Tex.,  appoints  Forjoe- 
Tv,  N.  Y.,  as  exclusive  national  representative. 

WSAI  Cincinnati  appoints  Weed  &  Co.  as  na- 
tional representative,  effective  July  1. 

WTRY  Troy,  N.  Y.,  appoints  R.  C.  Foster, 
Boston,  as  New  England  representative. 

KOWH  Omaha  appoints  H-R  Representatives 
Inc.,  N.  Y.,  as  national  representative  effective 
July  1. 


Station  list  up  400%  in  90  days  through 
sponsor  success  with  Phil  Spitalny's  "Hour 
of  Charm."  That's  right-^00%.'  Here's 
the  story. 

Michigan's  LaSalle  Winery — distributor  of 
LaSalle  and  Manisehewitz  Wines — tried  a 
test  sponsorship  of  the  "Hour  of  Charm"  on 
four  stations.  The  result?  Sales  jumped 
100%  !  The  station  list  was  immediately 
increased  to  cover  16  markets.  Unusual? 
Not  at  all:  Thesaurus  shows  deliver! 
You  can  build  YOUR  station  sales  with 
Thesaurus  shows.  To  prove  it,  let  us  send 
you  the  facts  on  the  "Hour  of  Charm"  and 
the  30  audience-building  Thesaurus  shows. 
Write,  wire  or  phone  for  audition  disc  today! 
Dept.  "H  B6." 

■  Thesaurus  Success  Story  #3 

See  these  HOUR  OF  CHARM 
SUCCESS  STORIES 

"Hour  of  Charm  only  show  we  could  sell 
sponsor  after  7  years!  Second  52  week 
schedule  undertvay!  Getting  talent  feel" 
KIST — Santa  Barbara,  California 
"Sold  HOUR  OF  CHARM  on  first  audi- 
tion to  furniture  store  who  never  used 
radio!  Sponsor  sales  increased  200% 
.  .  .  charging  talent  fee!" 

WMC — Memphis,  Tennessee 
"Sold  department  store  for  52  weeks  on 
first  audition!  Sales  results  way  ahead 
of  newspapers!  Rating  up  15  points  .  .  . 
getting  talent  fee!" 

KUJ — Walla  Walla,  W  ashington 

recorded 
A  piogmni 

™KS®        services  " 

Radio  Corporation  of  America,  RCA  Victor  Division 

630  Fifth  Avenue,  New  York  20,  N.  Y.-JUdson  2-5011 

Chicago,  Hollywood,  Atlanta,  Dallas 
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AVERY-KNODEL  representatives  confer  in  Denver  with  officials  of  the  Intermountain 
Network  and  KIMN  on  the  expansion  of  network  operations  through  addition  of  that 
Denver  outlet.  Discussing  sales  plans  are  (I  to  r):  seated,  Lynn  Meyer,  president,  Inter- 
mountain; Collin  W.  Lowder,  vice  president  and  general  manager,  KIMN;  David  H. 
Sandeburg,  Avery-Knodel,  San  Francisco;  standing,  B.  P.  Timothy,  Avery-Knodel, 
Chicago;  John  McEniry,  KIMN  commercial  manager  Arthur  H.  McCoy,  Avery-Knodel, 
New  York,  and  Ken  Palmer,  Intermountain  Network  regional  sales  representative. 


Radio  Success  Reported 
In  Charlotte  Sales  Event 

THE  Charlotte  (N.  C.)  Broadcasters  Assn., 
working  with  the  Merchants  Assn.  of  Charlotte, 
helped  produce  one  of  the  most  successful 
"Dollar  Days"  local  merchants  ever  experi- 
enced. 

Prior  to  this  year  "Dollar  Days,"  a  three-day 
sales  event,  was  promoted  mainly  by  newspaper 
advertising  with  a  minor  portion  going  to  radio. 
This  year  the  broadcasters  group,  including 
WSOC,  WBT,  WGIV,  WAYS  and  WBTV 
(TV),  through  the  efforts  of  its  chairman,  John 
M.  Dunnagan,  WSOC  sales  manager,  secured 
nearly  $2,000  daily  billing  for  each  station. 
This  averaged  10  to  15  announcements  per  day 
for  the  radio  stations  and  12  for  the  tv  outlet. 

The  merchants,  according  to  Mr.  Dunnagan, 
reported  one  of  the  most  successful  promotions 
they  have  ever  had.  Significant  factor  attributed 
to  the  extensive  use  of  radio-tv  was  the  in- 
creased number  of  customers  from  outlying 
areas. 

Segal  Buys  Colorado  Permit 

PURCHASE  of  the  construction  permit  for 
a  new  am  station  at  Aurora,  Colo.,  near  Den- 
ver, on  1430  kc  with  1  kw  daytime,  was  an- 
nounced last  week  by  David  M.  Segal,  operator 
of  KUDL  Kansas  City,  WGVM  Greenville, 
Miss.,  KDKD  Clinton,  Mo.,  and  KTFS  Tex- 
arkana,  Tex.  He  buys  the  permit  from  Arline 
S.  Hodgins  at  cost,  $3,000.  Mrs.  Hodgins  has 
received  FCC  approval  for  purchase  of  KLVC 
Leadville,  Colo.,  for  $21,000  [B»T,  June  7]. 


Joscelyn  Named  KOVR  V.P. 

AUSTIN  E.  JOSCELYN,  acting  general 
manager,  KOVR  (TV)  Stockton,  Calif,  (ch.  13), 
and  previously  director  of  operations,  CBS 
Hollywood,  was  appointed  executive  vice  presi- 
dent and  general  manager  of  the  station,  it  was 
announced  last  week. 


WNIX  Begins  Operations 

WNIX  Springfield,  Vt.,  has  taken  the  air  with 
1  kw  power,  daytime  only,  as  a  unit  of  North 
Country  Stations  of  Vermont.  It  is  the  13th 
station  in  the  state.  President  and  general 
manager  is  E.  Dean  Finney,  who  heads  the 
North  Country  group.  Donald  A.  Thurston, 
manager  of  WIKE  Newport,  is  assistant  man- 
ager of  WNIX.  Open  house  celebration  was 
held  June  6,  with  Vermont  public  officials, 
agency  executives  and  other  broadcasters  as 
guests. 

KYA  Eastern  Representative 

APPOINTMENT  of  John  P.  Barry  as  eastern  ] 
sales  representative  for  KYA  San  Francisco  was 
announced  last  week  by  Jock  Fearnhead,  vice 
president  and  general  manager  of  KYA. ,  Mr. 
Barry,  formerly  with  the  New  York  office  of 
George  W.  Clark  Inc.,  station  representatives, 
will  headquarter  at  the  offices  of  WINS  New 
York,  which,  along  with  KYA,  is  a  J.  Elroy 
McCaw  property. 

WALL  Boosts  Rates  10% 

WALL  Middletown,  N.  Y.,  has  instituted  a  n 
general  rate  increase  of  10%  and  established  ;i 
a  premium  time  during  the  noon  hour,  James 
M.  Patt,  president,  has  reported.    Mr.  Patt 
said  a  100%  increase  in  the  station's  "program  i 
product"   expense   necessitated   the   increase,  , 
"although  an  all-time  high  in  listenership  gives 
advertisers  a  lower  cost  per  listener." 

REPRESENTATIVES  PEOPLE 

John  W.  Hicks  Jr.,  advertising  manager,  Bur- 
rus  Mills,  named  manager,  Dallas  office,  Paul  i 
H.  Raymer  Co.    Broaddus  Johnson  Jr.,  for-  i 
merly  a  radio-tv  program  director  and  account 
executive,  Young  &   Rubicam,  to  Paul  H. 
Raymer  Co.,  N.  Y.,  as  radio  salesman. 

Jerry  McNally,  network  sales  dept.,  CBS  Tele- 
vision,  named  account  executive,  Blair-Tv  Inc., 
N.  Y. 

William  H.  Harcourt  to  Burke  Stuart  Co.,  ra-  ■ 
dio  and  tv  representatives,  as  account  execu- 
tive in  New  York  office. 


W  B  EN 

is  now  basic 

CBS  RADIO 

in  Buffalo 

Buffalo's  No.  1  radio  station,  WBEN,  has  proudly 
joined  the  nation's  No.  1  radio  network,  CBS,  to 
serve  and  sell  New  York  State's  second 
largest  market. 

GET  THE  FULL  STORY  from  HENRY  I.  CHRISTAL 

New  York      •      Detroit      •      Chicago      •      Boston      •      San  Francisco 

BUFFALO  EVENING  NEWS  RADIO  STATION 
HOTEL  STATLER       •       BUFFALO  2,  N.  Y. 
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FRANK  PELLEGRIN  (c),  H-R  Tv  Inc.,  visits 
KTVH  (TV)  Hutchinson,  Kan.,  to  view  the 
station's  new  studios  at  Wichita.  Bob 
Marye  (I),  chief  engineer,  and  Howard 
O.  Peterson,  general  manager,  show  Mr. 
Pellegrin  KTVH's  new  microwave  unit  atop 
Wichita's  Hotel  Lassen,  which  beams  pro- 
grams to  Hutchinson. 

Two  Tv  Stations  to  Show 
Tenth  of  a  Nation7  Series 

A  DOCUMENTARY  series  titled  Tenth  of  a 
Nation,  dealing  with  the  contributions  of  the 
American  Negro  to  national  culture,  will  be 
Jlshown  over  WTTG  (TV)  Washington  and 
WPIX  (TV)  New  York,  starting  Sunday, 
July  11. 

J.  Strickland  &  Co.,  makers  of  Royal  Crown 
Hair  Dressing  and  Royal  Crown  Men's  Pomade, 
will  sponsor  the  13  quarter-hour  series,  which 
was  produced  by  American  Newsreel  and  is 
being  distributed  by  Essex  Films  Inc.  Simon 
j&  Gwynn  Advertising,  Memphis,  Tenn.,  is 
placing  the  programs.  Essex  has  offices  at  222 
jfe.  46th  St.,  New  York. 

WNEW  Steps  Up  Campaign 
For  National  Business 

WNEW  New  York  reported  last  week  that  the 
station  has  launched  a  campaign  designed  to 
increase  national  advertising  from  business 
sources  outside  the  New  York  metropolitan 
-area. 

Plans  for  the  campaign  were  discussed  at  a 


WNEW  New  York  executives  and  mem- 
bers of  its  representative  firm  confer  on 
the  station's  new  drive  for  national  adver- 
tising. The  conferees  (I  to  r):  seated,  John 
Blair,  president  of  John  Blair  &  Co.;  Mary 
McKenna,  WNEW  research  director; 
Richard  D.  Buckley,  president  and  man- 
ager of  the  station;  standing,  Heber  Smith, 
manager,  Blair's  San  Francisco  office. 
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June  18  meeting  between  WNEW  executives 
and  officials  of  John  Blair  &  Co.,  the  station's 
representative  for  the  past  15  years.  Richard 
D.  Buckley,  new  owner-manager  of  WNEW, 
pointed  out  that  more  than  90%  of  the  sta- 
tion's business  falls  into  the  nationally-adver- 
tised category,  and  added: 

"With  the  radio  picture  better  now  than  it 
was  five  years  ago  at  the  advent  of  big-time 
television,  we  feel  that  this  is  a  time  for  our 
story  to  be  told  nationally  in  the  most  effective 
way  possible." 

Mary  McKenna,  newly-appointed  research 
head,  said  that  WNEW's  "rating  picture  is  at 
an  all-time  high,"  and  she  described  for  the 
meeting  new  rating  material  resulting  from  the 
station's  recent  acquisition  of  the  Nielsen 
service. 

Day  to  Head  KLZ  Denver 
Promotion-Publicity  Unit 

FORMATION  of  a  single  promotion  and  pub- 
licity department  to  handle  both  radio  and  tv 
activities  for  KLZ-AM-TV  Denver  was  an- 
nounced last  week  by  Hugh  B.  Terry,  president 
and  general  manager. 

Bill  Day,  former  KLZ  radio  promotion 
chief,  and  a  veteran  of  13  years  in  Denver 
radio,  heads  the  new  department  and  as- 
sumed duties  June  15.  He  will  be  assisted  by 
Ted  Hardy,  until  recently  promotion  manager 
for  KBTV  (TV)  Denver.  Lewis  Thomas,  for- 
mer KLZ-TV  promotion  manager,  has  re- 
signed to  become  alumni  fund  director  at  the 
U.  of  Denver. 


MR.  DAY 


MR.  HARDY 


WKNB-AM-TV  Dedicates 
Television-Radio  Center 

DEDICATION  of  the  new  Television-Radio 
Center  of  WKNB-AM-TV  New  Britain,  Conn., 
was  held  last  Wednesday.  Gov.  John  Lodge 
was  keynote  speaker  at  the  official  opening. 

The  new  building  is  located  in  West  Hart- 
ford, comprising  20,000  square  feet  of  operating 
space.  The  ch.  30  station  began  operation  in 
February  1953  and  was  New  England's  first 
uhf  outlet,  the  station  reports. 

Other  dignitaries  attending  the  ceremonies 
included  Mayor  Edward  B.  Scott  of  New 
Britain,  Mayor  Dominic  DeLucco  of  Hart- 
ford, Mayor  Edwin  C.  Carlson  of  West  Hart- 
ford and  members  of  the  city  councils  of  the 
three  communities.  More  than  200  representa- 
tives from  government,  business,  civic  organiza- 
tions, radio  and  tv  networks  also  were  guests. 

WOI-TV#s  New  Rate  Card 

A  NEW  rate  structure  that  "will  result  in  re- 
duced rates,"  has  been  announced  by  WOI-TV 
Ames,  Iowa.  With  rate  card  No.  5,  effective 
July  1,  Class  A  ($500)  and  B  ($375)  remain 
unchanged.  Two  new  time  periods  have  been 
added:  Class  C  ($275)  and  D  ($150).  Frequency 
and  time  adjustments  are  allotted  in  all  periods. 
WOI-TV  (ch.  5)  is  a  commercial  outlet  operated 
by  Iowa  State  College.  It  is  affiliated  with 
CBS,  ABC  and  DuMont. 


Airwaves  Assoc. 

Now  Clarke  Brown  Co. 

CHANGE  in  the  firm  name  of  Airwaves  Assoc. 
to  Clarke  Brown  Co.,  Houston  and  Dallas, 
and  simultaneous  expansion  of  offices,  person- 
nel and  services,  were  announced  last  week 
by  Clarke  R.  Brown, 
head  of  the  southern 
regional  radio  -  tv 
station  representa- 
tion firm. 

Mr.  Brown  said 
his  expansion  pro- 
gram is  in  answer 
"to  the  apparent 
need  for  specialized 
services  on  a  region- 
al basis,"  and  that 
in  confining  his  com- 
pany's efforts  to  the 
southern  states 
Clarke  Brown  Co. 
know"  the  stations  it 
render  better  service  to 


BROWN 


can  "more  intimately 
represents  and  thereby 
the  agencies  and  accounts  throughout  that  area. 

Full  time  permanent  offices  will  be  main- 
tained in  Houston  at  520  Lovett  Blvd.  and  in 
Dallas  at  1000  Fidelity  Union  Life  Bldg.,  with 
Robert  E.  Stuarl  heading  operations  at  the 
latter  office.  A  contact  office  also  is  being 
maintained  at  Suite  649,  Claiborne  Towers, 
New  Orleans,  Mr.  Brown  said. 

Appointments  at  Houston  and  New  Orleans 
will  be  announced  within  the  next  few  weeks, 
Mr.  Brown  said.  Services  will  cover,  "with 
slight  variations,"  agencies  and  accounts  in 
Texas,  Oklahoma,  Louisiana,  Arkansas.  Mis- 
sissippi, Alabama  and  western  Tennessee. 

Mr.  Stuart  most  recently  was  with  O.  L. 
Taylor  Co.'s  Dallas  office  and  remained  there 
when  it  was  taken  over  by  the  Paul  Raymer 
Co.  to  the  present  time.  Previously,  he  was 
radio-tv  director  for  Lannan  &  Sanders  Adv., 
Dallas,  for  three  years. 

Clarke  Brown  Co.  currently  represents:  (ra- 
dio) KTRM  Beaumont,  KTSM  El  Paso,  KGBT 
Harlingen,  KFRO  Longview,  KRIO  McAllen, 
KONO  San  Antonio.  KTAE  Taylor,  WACO 
Waco,  all  Texas;  WAFB  Baton  Rouge  and 
KCIJ  Shreveport  both  Louisiana,  and  KBYE 
Oklahoma  City;  (television)  KRBC-TV  Abilene, 
KTSM-TV  El  Paso,  KGBT-TV  Harlingen, 
KM  ID-TV  Midland-Odessa,  all  Texas,  and 
WAFB-TV  Baton  Rouge  and  KTAG-TV  Lake 
Charles,  both  Louisiana,  and  WPFA-TV  Pensa- 
cola,  Fla. 

KAVR  Begins  Operation 

KAVR  Apple  Valley,  Calif.,  new  5-kw  inde- 
pendent on  960  kc,  started  operating  June  5 
on  a  daily,  14-hour  schedule  of  news  and  re- 
corded music.  Gov.  Goodwin  J.  Knight  and 
other  state  and  county  officials  took  part  in 
the  opening  ceremonies,  according  to  Charles 
H.  Cowling,  general  manager. 

Station's  studios  and  executive  offices  are 
housed  in  a  new  wing  adjoining  Apple  Valley 
Inn,  representing  a  more  than  $50,000  invest- 
ment. Jerry  Casselman,  formerly  in  KMPC 
Hollywood  traffic  department,  is  program  di- 
rector, and  Dean  Kiner,  former  KCSB  San 
Bernardino  chief  engineer,  is  chief  engineer. 

Harry  Hartman,  WVDA,  Dies 

HARRY  H.  HARTMAN,  53,  sales  manager  of 
WVDA  Boston,  died  June  19  after  a  heart 
attack.  He  had  been  with  the  Boston  station 
for  six  months.  Survivors  are  his  wife,  a  son 
and  two  daughters. 
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superior., 

including  superb  transmission  of  FCC-approved  COLOR  shj 


HIGH  POWER 
PERFORMANCE 


25  kw 


low  band 


W 


QUIET!  Water-cooling  of  final  anodes 
only  assures  extremely  quiet  operation  - 
no  noisy  "wind-tunnel"  roar. 


COMPARE 

THESE  PRICE  TAGS 


fmrnf 


COMPACT!  By  actual  comparison 

this  transmitter  requires  60%  less  space. 
The  aural  and  visual  sections  can  be  sep- 
arated and  subdivided  for  flexible  layout 
arrangement. 


ECONOMICAL!  Both  aural  a 
visual  amplifiers  are  identical  —  sp< 
parts  are  interchangeable. 


SERIES  9000  (LOW  BAND)  25  KW  VHF  TELEVISION  TRANSMITTER 


•  Single  4W20000A  tetrode  used  in  both  aural  and 
visual  amplifiers  of  25  KW.  Pair  employed  in  aural 
and  visual  amplifiers  of  50  KW. 

•  Separate  built-in  power  supplies  in  both  aural  and 
visual  amplifiers  safeguard  against  cut-off  due  to  pos- 
sible failure  in  either  section. 

•  Exceeds  FCC  color  specifications. 

•  Low  Driving  Power!  25  KW  Transmitter:  only  500 
watts. 

50  KW  Transmitter:  less  than  5  KW. 


•  Compact  design  permits  one-man  tuning— quickly  and 
easily. 

•  Simple  broadband  circuits  require  minimum  tuning 
with  aid  of  built-in  wobbulator  and  band-pass  indicator. 

•  No  external  sideband  filter  required.  Intermediate 
level  modulation  provides  simpler  attenuation. 

•  No  fuss  in  tube-changing!  Tubes  equipped  with  self- 
sealing  quick-disconnect  couplings.  Tube-changing 
time:  30  seconds. 

•  Trouble-light  system  indicates  and  locates  break- 
downs instantly. 


Add  up  all  the  features  of  the  Du  Mont  25KW/50KW  transmitters  and  compare  to  other 
transmitters  in  this  power  class.  You'll  quickly  discover  that  your  best  buy  is  Du  Mont,  from 
the  initial  cost  view  and  on  an  operating  cost  basis.  With  a  Du  Mont  installation,  more  of  that 
high-power  money  will  find  its  way  into  your  pocket. 


WRITE . .  .for  Bulletin  describing  in  detail  the  new  Du  Mont 
25  KW  (for  Channels  2-6)  or  50  KW  (for  Channels  7-13) 
Television  Transmitters. 


TELEVISION  TRANSMITTER  DEPARTMENT 

ALLEN  B.  DU  MONT  LABORATORIES,  INC. 

CLIFTON,  N.  J. 


SERIES  12000  (HIGH  BAND)  50  KW  VHF  TELEVISION  TRANSMITTER 


STATIONS 


STATION  PEOPLE 

Robert  Z.  Morrison  Jr.,  account  executive,  NBC 
New  York,  appointed  sales  manager,  WKBH 
and  WKBT  (TV)  La  Crosse,  Wis.  WKBT  is 
scheduled  to  start  operations  Aug.  1. 

Ken  Marsh  returns  to  WJHL  Johnson  City, 
Tenn.,  as  commercial  manager. 

G.  B.  Gordon,  formerly  with  KACY-TV  Kansas 
City,  named  director,  WICS-TV  Springfield,  111. 

Don  Cavitt,  former  advertising  manager,  Peter- 
sen Furniture  Co., 
Chicago,  appointed 
sales  manager, 
KSOO  Sioux  Falls, 
S.  D.  Mr.  Cavitt  will 
also  be  in  charge  of 
station  and  sales  pro- 
motion and  publicity. 


George  Gray,  for- 
merly general  sales 
manager,  WKNA- 
TV  Charleston.  W. 
Va.,  named  national 
sales  representative, 
WLWD  (TV)  Day- 


MR.  CAVITT 
ton,  Ohio. 


Lonnie  Licata,  KTFS  Texarkana,  Tex.,  ap- 
pointed temporary  station  manager,  KDKD 
Clinton,  Mo.,  succeeding  Joe  Potts,  resigned 
June  15;  Lee  Malone  to  handle  KDKD  regional 
sales;  Stephen  Labunski,  commercial  manager 
KUDL  Kansas  City,  Mo.,  adds  duties  as  gen- 
eral supervisor,  KDKD,  and  Jim  Price,  formerly 
of  KCKN  Kansas  City,  to  announcing  staff, 
KDKD.  All  stations  are  operated  by  Clinton 
Broadcasting  Co. 

W,  V.  "Bill"  Hutt,  general  manager,  KLRA 
Little  Rock,  Ark., 
resigns,  effective  to- 
day (Monday),  to  be- 
c  o  m  e  commercial 
manager,  KTHS 
same  city.  Mr.  Hutt 
is  succeeded  by  Glen 
H.  Robertson  [B«T, 
June  21]. 

,  .     LloyJ    E.  Cooney, 
public   relations  di- 
rccloi.     Hlue  (ross 
WL     and    Blue  Shield 
*SS     Plans,    Salt  Lake 
MR-  HUTT  City,    to  KSL-TV, 

same  city,  as  account  executive.  Robert  G. 
Murdock,  recently  released  from  USAF,  to  KSL 
Radio  as  promotion  manager,  succeeding  A. 
Wayne  Baker,  now  vice  president,  Francom 
Adv.  Agency,  same  city. 

Charles  Powers,  account  executive,  KB1S 
Bakersfield,  to  KROY  Sacramento  in  same 
capacity.  Edward  R.  Jeffery,  program  and 
sales  department,  and  Patricia  Thiebaud,  sales 
service  department,  both  KROY,  named  sales 
service  manager,  and  account  executive,  re- 
spectively. Eddy  Gish  and  John  Z.  Ickes  pro- 
moted to  production  manager  and  operations 
manager,  respectively. 

George  R.  Lindsey,  account  executive,  KNGS 
Hanford,  Calif.,  to  KLAC  Hollywood  in  same 
capacity. 

Barney  Doyle,  WILS  Lansing,  Mich.,  named 
account  executive,  WKMI  Kalamazoo.  Dick 
Creswell  to  WKMI  as  disc  m.c.   Dan  Daniels, 

disc  m.c,  promoted  to  program  director. 

Raymond  E.  Spencer,  formerly  publicity  direc- 
tor, WGAR  Cleveland,  to  KLAS-TV  Reno, 
Nev.,  .as  news  editor  and  publicity  director. 

Frederic  von  Stange,  producer-director,  WITV 
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(TV)  Ft.  Lauderdale,  Fla.,  named  production 
director,  WJNO-TV  Palm  Beach. 
Lillian  Derbaum,  copy  chief,  WJHP  Jackson- 
ville, Fla.,  named  continuity  director,  WIRK 
West  Palm  Beach. 

"Rich"  Williams,  night  operations  chief,  WKBV 
Richmond,  Ind..  named  to  head  continuity  dept. 
Bill  Quigg  named  summer  relief  announcer. 

Sir  Michael  Bruce,  11th  baronet  of  Stenhouse 
and  Airth,  named  public  service  director, 
CKNW  New  Westminster,  B.  C. 

Ralph  Sacks,  formerly  commercial  manager, 
KSAN-TV  San  Francisco,  to  sales  dept.,  KSFO 
same  city. 

Robert  Morgan,  assistant  in  operations  dept., 
WP1X  (TV)  N.  Y.,  promoted  to  floor  manager. 

William  D.  Alford  appointed  assistant  farm 
director,  WLW  Cincinnati. 

Michael  Lapeter,  engineering  staff,  WPIX  (TV) 
New  York,  promoted  to  chief  projectionist. 

Alan  Rusten,  former  news  director,  WDEL-TV 
Wilmington,  Del.,  to  WPTZ  (TV)  Philadelphia 
news  staff,  as  news  writer. 

Joseph  Gioanetti,  formerly  with  Allen  B.  Du- 
Mont  Labs;  David  R.  Jensen,  formerly  with 
WBTA  Batavia,  N.  Y.,  and  William  Millard 

named  engineers,  WSYR-AM-TV  Syracuse. 
N.  Y. 

Bill  Moore,  formerly  parttime  announcer,  WCIA 
(TV)  Champaign,  111.,  named  fulltime  an- 
nouncer and  publicity-public  relations  director; 
Sandra  Racine  to  copy  dept.;  Chris  Meyer  to 
stage  and  projection  depts.,  and  Ray  Kabaker 
to  continuity  dept.,  WCIA. 

Jim  Gibbons,  sports  director,  WMAL-AM-TV 
Washington,  D.  C,  signed  for  play-by-play 
broadcasts  of  Washington  Redskins  football 
games  this  fall. 

Herb  Carneal,  sports  director,  KYW  Philadel- 
phia, added  to  announcing  staff  for  Phillies 
and  Athletics  baseball  broadcasts. 

Charlie  Baxter  to  announcing  staff.  WQAM 
Miami.  Mr.  Baxter  was  father  of  boy  June  8. 

R.  G.  Dalchau,  with  KGBS-TV  San  Antonio 
when  call  letters  were  KEYL,  returns  to  station 
after  Army  service. 

Charles  Crawford  to  WDRC-AM-FM  Hartford, 
Conn.,  as  summer  relief  announcer. 

Jane  Bruce,  traffic  manager,  WEW  St.  Louis, 


named  music  librarian.  Betty  Ray  succeeds  Miss  i 
Bruce. 

Patricia  Gordon,  former  music  librarian,  KGFJ  j 
Hollywood,  to  KBIG  Avalon,  Calif.,  as  assistants 
music  librarian,  replacing  Norma  Morse,  re-J 
tiring. 

James  Yocum,  account  executive,  KBIF  Fresno, 
resigns  to  form  Design  Adv.  Service  at  217 
West  Mineral  King,  Visalia,  Calif. 

Dale  Reynolds,  recent  graduate,  Nebraska  Col- 
lege of  Agriculture,  to  farm  service  dept.. 
WNAX  Yankton,  S.  D. 

H.  Wesley  Nichols  and  Frank  Carter  to  mail 
dept.,  WBAP-AM-FM-TV  Fort  Worth,  Tex. 

Thomas  C.  Hurst  to  studio  staff,  WIRK-LV 
West  Palm  Beach,  Fla. 

Pat  Helm,  assistant  traffic  manager,  Hollywood 
studios,  KBIG  Avalon,  resigns  to  become  a 
civilian  recreation  leader  with  U.  S.  Army  ini 
Nurnberg,  Germany. 

Joe  Goodfellow,  director  of  sales,  WRC-WNBW 
(TV)  Washington,  elected  to  board,  Washington] 
Advertising  Club. 

William  H.  Shaw,  general  manager,  KHMOl| 
Hannibal,  Mo.,  elected  to  board,  Hannibal  I 
Chamber  of  Commerce. 


William  Mears,  program  manager,  KOIN  Port-il 
land,  Ore.,  elected  president,  Portland  Civiq 
Theatre,  1954-55  term. 

Phil  Ellis  and  Bill  Jackson,  announcers.  WPTF 
Raleigh,  N.  C,  selected  for  leading  roles  in  "My 
Three  Angels,"  to  be  performed  by  Raleigh 
Summer  Theatre. 

Jack  Lehman,  studio  manager,  WSYR-AM-TV 
Syracuse,  and  Beverly  Murray  were  married 
June  12. 

Terri  Lowen,  program  director,  WFLN  (FM) 
Philadelphia,  and  Jerry  Finn  were  married. 

Tom  Fitzpatrick,  tv  director,  WSYR-AM-TV 
Syracuse,  N.  Y.,  father  of  boy  June  6. 

Jim  Godfrey,  engineer,  WTAG-AM-FM  Wor- 
cester, Mass.,  father  of  boy,  Robert.  Helen 
Godfrey,  mother,  was  formerly  on  same  engi- 
neering staff. 

Dave  Ballard,  chief  announcer,  KFWB  Holly-< 
wood,  and  wife  Jackie  Ballard,  former  radioi 
actress,  parents  of  girl,  Joan  Marie,  June  12. 


PLANS  for  construction  of  a  new  WJBK-AM-FM-TV  Detroit  studio  and  office  building 
have  been  announced  by  George  B.  Storer  Sr.,  president  of  the  Storer  Broadcast- 
ing Co.,  licensee.  Construction  of  the  three-story  Georgian  style  edifice  is  expected 
to  start  within  a  few  weeks. 
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FABULOUS  HOUSTON 

 NOW  
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M-DAY  JULY  3,  1954 


with 

KLBB 


Texas' Largest  Full  Time 
Independent  Station 


ASK  THE   WALKER   REPRESENTATION   CO.,  INC. 


KOLN-TV 


towers  lOOO  FEET  above 


NEBRASKA'S  OTHER  BIG  MARKET! 


The  map  below  shows  Lincoln-Land  —  34 
counties  with  182,982  families.  (The  city 
population  of  Lincoln  is  more  than  100,000 
people  —  in  the  same  bracket  with  Columbia, 
S.  C,  Madison,  Wis.,  Lancaster,  Pa.,  Topeka, 
Kan.,  Schenectady,  N.  Y.  or  South  Bend,  Ind.) 


Actually,  the  KOLN-TV  tower  is  75  miles  from 
Omaha;  Lincoln  is  58  miles.  With  our  1000- 
foot  tower  and  316,000  watts  on  Channel  10, 
effective  June  1st,  KOLN-TV  will  reach  over 
100,000  families  who  are  unduplicated  by  any 
other  station  .  .  .  Ask  Avery-Knodel,  Inc. 


CHANNEL  10 
316,000  WATTS 


WKZO  —  KALAMAZOO 

WKZO-TV  —  GRAND  RAPIDS-KALAMAZOO 

WJEF  — GRAND  RAPIDS 

WJEF-FM  —  GRAND  RAPIDS-KALAMAZOO 

KOLN  — LINCOLN.  NEBRASKA 

KOLN-TV  —  LINCOLN,  NEBRASKA 

Associated  with 
WMBD  — PEORIA,  ILLINOIS 


•  DUMONT 


Avery-Knodel,  Inc. 
Exclusive  National  Representatives 
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ADS,  WOMEN  and  BOXTOPS 


by  DUANE  JONES  as  told  to  Mark  Larkin 
Chapter  IV 

OF  SOAP,  CHRYSANTHEMUM  ROOTS  AND  BLARNEY  STONES 


,A  STORY  I  have  used  many  times  is  the 
one  Claude  C.  Hopkins  told  me  at  the  Lord 
&  Thomas  staff  meeting  (which  I  described 
in  an  earlier  chapter)  to  illustrate  the  prin- 
ciple that  you  should  always  take  a  chance 
on  the  customer  and  never  ask  him  to  take 
a  chance  on  you.  I  remember  using  it  when 
I  set  out  to  sell  a  brand  new  idea  to  Frank 
G.  Burke  Jr.,  vice  president  of  the  Man- 
hattan Soap  Co.,  maker  of  SweetHeart  Soap. 

We  had  been  handling  the  account  for 
only  a  short  time.  Although  sales  were  in- 
creasing, I  was  not  satisfied.  SweetHeart 
Soap  was  definitely  a  fighting  brand.  It  was 
then  in  fourth  place  in  the  toilet  soap  field, 
but  seeking  market  supremacy.  I  felt  that 
if  I  could  hit  upon  a  promotion  that  would 
appeal  to  housewives,  sales  would  go  up 
much  faster. 

Fittingly  enough,  the  executive  offices 
of  Manhattan  Soap  are  situated  on  Manhat- 
tan Island,  a  little  east  of  center.  Having 
made  my  way  hurriedly  through  heavy  mid- 
morning  traffic  to  keep  an  appointment  with 
Frank  Burke  to  discuss  this  new  merchandis- 
ing idea,  I  had  to  cut  back  my  momentum 
as  I  faced  him  across  the  desk.  I  stand  six- 
feet-one  and  tip  the  scales  around  190,  so 
no  one  thinks  of  me  as  being  tiny.  Yet 
Frank  Burke  is  taller  and  outweighs  me  by 
perhaps  20  pounds.  He  was  stacked  up 
loosely  in  a  swivel-chair  behind  his  desk,  in 
an  office  furnished  in  a  vintage  that  pre- 
dated World  War  I. 

I  must  have  looked  like  an  over-burdened 
mailman  making  his  first  delivery  as  I  un- 
loaded my  cargo  of  artists'  sketches,  rough 
layouts  and  typed  copy  suggestions. 

"Years  ago,"  I  began,  as  I  arranged  the 
displays  for  an  effective  sales  pitch,  "I 
learned  something  I've  never  forgotten  about 
advertising."  Then  I  told  him  about  Claude 
Hopkins,  the  place  he  held  as  a  pioneer,  and 
|  gradually  worked  into  Hopkins'  story  of  the 
farmers  who  wanted  to  sell  him  a  horse.  I 
told  how  one  farmer  was  unwilling  to  take 
a  chance  on  Hopkins;  he  wanted  $300  in 
advance  for  his  horse  before  letting  Hopkins 
have  it  on  trial.  And  how  the  other  farmer 
put  the  deal  in  reverse,  offering  a  month's 
■  trial  of  the  horse  with  the  understanding  that 
Hopkins  would  pay  $300  if  the  horse  were 
sound,  as  represented. 

I  built  it  up  dramatically,  emphasizing 
the  philosophy  that  a  manufacturer  should 
always  take  a  chance  on  the  consumer  and 
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never  ask  the  consumer  to  take  a  chance 
on  him. 

"Now,"  I  concluded,  "I  want  to  apply 
that  principle  to  SweetHeart  Soap." 

Mr.  Burke  showed  quick  interest.  "How 
do  you  propose  to  do  it?" 

This  was  the  big  moment!  This  was 
where  I  sold  the  big  idea!  Leaning  forward, 
I  said,  "I  want  Manhattan  to  offer  to  buy 
any  new  customer's  first  three  cakes  of 
SweetHeart  Soap." 

Frank  Burke's  expression  showed  that  he 
didn't  get  it.  "You  want  Manhattan  to  do 
what?" 

"Buy  any  customer's  first  three  cakes  of 
SweetHeart  Soap."  Then  I  unfolded  the 
whole  plan.  We'd  tell  radio  listeners  and 
newspaper  readers  in  an  effective  advertising 
campaign  that  Manhattan  would  buy  their 
first  three  cakes  of  SweetHeart  Soap.  All 
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they  had  to  do  was  go  to  their  nearest  grocer, 
purchase  the  soap,  take  it  home  and  try  it, 
then  write  Manhattan  a  25-word  letter  tell- 
ing why  they  either  liked  or  disliked  the 
soap,  and  enclose  all  three  wrappers  with 
their  letter.  Manhattan  would  then  refund 
the  purchase  price  of  the  soap,  plus  postage. 

Mr.  Burke  was  silent  for  a  time,  consider- 
ing the  proposition  from  all  angles.  At  last 
he  said,  "Jones,  that's  the  craziest  idea  I  ever 
heard  of.  Why,  man,  it  would  break  the 
company.  Redemptions  would  put  us  out 
of  business." 

"Redemptions  will  be  nil,"  I  said. 
"Lethargy  and  procrastination  will  hold  re- 
demptions to  a  minimum.  Housewives  will 
buy  the  soap,  intending  to  write  in  and  save 
the  cost,  but  procrastination  will  intervene. 
It  takes  time  to  write  even  a  25-word  letter. 
Many  housewives,  therefore,  will  put  it  off 
until  tomorrow.  And  tomorrow  will  never 
come." 

I  knew  this  not  only  from  my  advertising 
experience  but  from  related  instances  in 
other  lines.  For  example,  you  are  penalized 
with  a  small  service  charge  when  you  buy 
a  ticket  for  cash  on  a  railroad  train.  You 
can  redeem  that  service  charge,  however, 
by  going  to  the  main  office  and  presenting 
the  slip  given  you  by  the  conductor.  But 


less  than  one-half  of  one  per  cent  of  the 
passengers  ever  do,  even  those  who  use  the 
lines  frequently  enough  to  make  the  refunds 
worthwhile.  Why  do  they  neglect  this  oppor- 
tunity to  get  their  money  back?  Because  of 
procrastination,  a  combination  of  inertia  and 
lethargy. 

Nevertheless  Frank  Burke  couldn't  see  it. 
He  said,  "N.I."  which  means,  "Not  In- 
terested." 

On  the  way  up  town,  I  was  not  only  dis- 
couraged, I  was  downcast  and  low.  We'd 
spent  a  lot  of  time  and  effort  building  up 
that  campaign,  so  it  wasn't  strange  that  I 
felt  frustrated.  Where,  I  wondered,  had  I 
missed  the  boat  on  Hopkins'  story?  It  had 
never  failed  me  before. 

When  I  got  back  to  the  office,  several 
people  were  waiting  to  see  me,  so  the  day 
passed  without  my  having  to  tell  anyone 
what  had  happened,  but  I  knew  I'd  have 
to  face  the  music  next  day. 

I'm  an  early  getter-upper,  regardless  of 
when  I  go  to  bed.  It's  been  a  life-long  habit, 
and  usually  puts  me  on  deck  first  every 
morning  at  the  office. 

When  I  arrived  next  morning,  my  phone 
was  ringing.  The  switchboard  was  closed 
and  my  night  line  was  still  up.  I  picked  up 
the  receiver.  It  was  Frank  Burke.  Naturally 
I  thought  the  worst.  My  heart  dropped  into 
my  boots.  I  had  blundered  the  day  before, 
so  now  he  was  going  to  resign  the  account. 
I  saw  a  two-million-dollar  budget  jumping 
out  the  window. 

"Have  you  still  got  those  sketches  and 
stuff  you  were  showing  me  yesterday?"  he 
asked. 

"Yes,"  I  said,  wondering  what  was  up. 

"Well  step  right  over  here  with  them," 
he  said.  "I've  changed  my  mind.  We're 
going  through  with  that  idea  of  yours." 

That  was  the  beginning  of  the  "Let  Us 
Buy  You"  deals.  As  a  proved  technique  they 
are  widely  used  now  by  fighting  brands  in 
the  package  goods  field. 

Our  first  headline,  duplicated  in  commer- 
cials, read: 

LET  US  BUY  YOUR  FIRST  3  CAKES 
OF  SWEETHEART  SOAP 
Yours  at  Absolutely  no  Cost 
The  copy  went  on  to  explain  what  I  had 
outlined  to  Frank  Burke  in  our  original 
discussion. 

We  ran  the  offer  first  on  Oct.  6,  1947,  in 
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selected  test  cities  in  the  Northwest  using  a 
combination  of  local  radio  and  newspapers. 
The  tests  were  so  successful  that  we  swung 
the  campaign  nationally.  It  was  regarded  in 
the  trade  as  both  revolutionary  and  courage- 
ous. But  its  outstanding  advantage  lay  in 
the  fact  that  it  enabled  the  makers  of  Sweet- 
Heart  Soap  to  get  distribution  in  markets 
they  had  never  before  been  able  to  break. 
In  some  areas,  however,  the  deal  seemed  so 
hot  that  grocers  were  inclined  to  overstock 
the  product.  As  a  result,  it  took  time  in 
some  cases  for  the  advertising  to  catch  up 
with  itself. 

Considering  the  amount  of  soap  sold,  re- 
demptions, as  I  had  predicted,  were  negligi- 
ble. The  reason  was  that  a  new  value  had 
been  discovered  in  advertising,  the  value  of 
trading  on  the  lethargy  of  the  housewife. 

Because  of  its  success,  the  "Let  Us  Buy 
You"  technique  was  quickly  and  widely 
imitated.  In  a  year's  time  I  estimate  that 
approximately  $100,000,000  was  spent  by 
some  56  national  package  products  adver- 
tisers in  imitating  this  technique. 

It  is  with  satisfaction  that  I  find  we  were 
able  to  contribute  another  idea  to  the  ad- 
vertising industry,  one  that  in  this  case 
would  ring  the  cash  register  for  package 
products.  How  important  it  is  that  we  not 
forget  the  base  rungs  of  the  ladder  on  which 
we  ascend.  For  the  record,  therefore,  I  dedi- 
cate to  Claude  C.  Hopkins  our  format  for 
the  "Let  Us  Buy  You"  deals.  As  a  technique 
it  should  be  put  down  as  follows: 

"Lethargy  and  Inertia  are  two  of  an  ad- 
vertiser's best  friends.  Count  on  their  co- 
operation when  you  take  a  chance  on  a 
customer  by  offering  him  your  product  free 
in  return  for  a  small  service  that  costs  him 
nothing.  Lethargy  and  inertia  make  it 
doubly  safe  for  you  to  take  a  chance." 

REGARDLESS  of  whether  the  article  you 
are  advertising  is  an  old-line  com- 
modity or  a  fighting  brand,  it  is  important, 
if  you  are  promoting  it  by  means  of  premium 
deals,  to  keep  in  mind  that  you'll  get  best 
results  by  glamorizing  your  premiums. 

Glamor  has  a  broad  base.  That  doesn't 
necessarily  mean,  however,  that  it  must  be 
loud,  noisy  or  flamboyant.  When  applied 
either  to  personalities  or  products,  glamor 
should  always  be  based  on  good  taste.  A 
flamboyantly-dressed  woman,  for  instance, 
may  actually  offend  the  eye.  And  the  same 
holds  true  for  an  overdressed  sales  pitch. 
But  if  both  the  lady  and  the  sales  pitch  are 
garbed  in  good  taste  and  are  dramatic  too, 
more  than  likely  they  will  also  get  a  vote  of 
confidence  for  their  good  taste. 

The  time  and  place  for  glamor  in  a 
package  products  campaign  is  when  you're 
running  a  premium  deal. 

For  example,  glamorizing  the  premium 
for  7-MINIT  Pies,  mentioned  earlier  in  our 
story,  made  possible  the  sale  of  more  than 
a  million  packaged  pies  through  one  offer. 

In  setting  up  that  deal  as  a  point-of-sale 
premium,  we  considered  dozens  of  items  in 
the  low-price  field — small  gifts  for  personal 
use  or  adornment,  utility  articles,  jewelry, 
and  housewares.  But  none  seemed  exactly 
right  for  our  specific  purpose.  Then  the 
client  suggested  the  idea  of  a  pie  pan — un- 
glamorous  to  be  sure,  but  correlated  to  the 
product. 

Our  premium  buyer  put  on  his  rose- 
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colored  glasses  and  after  taking  a  good  look 
at  the  premium  possibilities  of  a  pie  pan, 
voted  unanimously  for  it.  "It's  practical  for 
packing  and  mailing,"  he  said,  "and  available 
in  quantity.  Best  of  all,  the  very  finest  make 
comes  within  our  price  range." 

"But  what  do  we  use  for  glamor?"  I  asked. 

"Why,  the  maker's  name,"  the  premium 
buyer  replied.  "All  we'll  need  to  do  is  an- 
nounce it  in  our  commercials  and  support- 
ing newspapers  ads,  and  a  gold  rush  of 
housewives  will  make  cash  registers  sing." 

I  liked  his  enthusiasm  but  couldn't  repress 
a  grin.  "I'll  make  you  a  bet  that  not  one 
woman  in  a  hundred  will  recognize  that  pie 
pan  by  name." 

So  the  argument  was  on.  And  we  finally 
decided  to  settle  it  by  canvassing  the  distaff 
side  of  our  office  personnel. 

It  turned  out  that  not  one  among  them 
had  ever  heard  of  the  pie  pan.  Next  morn- 
ing, however,  five  shamefaced  feminine 
members  of  the  staff  trooped  into  my  office 
before  going  to  their  desks  and  confessed 
they  had  been  using  that  particular  pie  pan 
and  didn't  know  it. 

Pie  Pans  and  Glamor 

In  the  meantime  I  had  been  groping  for 
a  glamor  idea.  The  premium  definitely  had 
possibilities.  For  one  thing,  it  was  a  re- 
peater, and  repeaters  are  few  and  far  be- 
tween. A  housewife,  for  example,  needs 
only  one  mechanical  can-opener.  But  she 
can  always  use  several  pie  pans.  So  the 
premium  itself  would  encourage  repeat  sales. 
Housewives  would  see  it  as  an  opportunity 
to  build  up  a  supply  of  pie  pans  merely  by 
purchasing  several  packages  of  7-MINIT 
Pies. 

"You  weren't  so  wrong,"  I  told  the  pre- 
mium buyer,  "about  glamor  residing  in  a 
name.  It  just  happened,  though,  that  you 
picked  the  wrong  name.  But  take  the 
Waldorf-Astoria  as  .  a  case  in  point.  Every 
woman  in  this  country  has  probably  heard 
it  mentioned  as  'The  Waldorf.  The  name 
definitely  spells  glamor.  The  great  feminine 
ambition,  I'm  told,  is  to  stay  there,  see  the 
people  from  everywhere  come  and  go,  show 
off  in  pretty  clothes,  dine  and  dance,  then 
send  out  postcards  to  a  wide  circle  of  friends. 
So  let's  call  our  premium  the  Waldorf  Pie 
Pan." 

Well,  that  did  it.  Just  a  simple  little  thing 
like  that.  We  knew  because  we  proved  it 
with  tests,  both  with  and  without  the  name 
'Waldorf.  And  thus  having  set  our  sights 
on  the  target,  we  poured  on  a  concentration 
of  fire,  both  by  local  radio  and  local  news- 
papers, saturating  each  market  area  with  our 
sales  messages,  intensifying  their  striking 
power  by  repetition  and  reiteration  in  a 
well  directed  pattern  of  sequence.  It  was 
a  great  satisfaction  to  me  to  know  that  the 
campaign  made  merchandising  history. 

A  glamorized  premium  often  accounts  for 
the  difference  between  the  success  and  failure 
of  a  deal.  I  found  that  out  when  we  first 
offered  chrysanthemum  roots.  We  were 
confident  we  had  picked  a  winner  that  would 
more  than  justify  the  difficulty  of  locating 
a  firm  that  had  imported  a  special  shipment 
from  China.  I  had  learned  that  the  roots 
were  to  have  been  used  in  an  improvement 
project  in  Westchester  County,  but  plans 
changed,  and  that  enabled  us  to  buy  them 
at  a  bargain.   Much  to  our  surprise,  though, 


when  we  offered  the  roots  on  the  air,  results  | 
at  best  were  mediocre. 

Madame  Chiang  Kai-shek  was  touring 
this  country  at  the  time,  so  we  decided  to 
try  to  get  from  her  some  sort  of  testimonial 
that  might  give  new  life  to  the  premium. 
Fortunately,  it  turned  out  that  she  had  some 
of  the  very  same  species  in  her  own  garden 
in  China.  Very  graciously  she  permitted  us 
to  say  so  in  both  our  commercials  and  news- 
paper ads.  The  magic  of  her  name  in  as- 
sociation with  the  chrysanthemum  roots 
glamorized  the  premium  so  effectively  that 
what  had  looked  like  a  dismal  failure  became 
an  outstanding  success.  More  than  300,000 
returns  were  tallied  in  the  final  count-up. 

There  there  were  our  Blarney  Stone  offers. \ 
In  announcing  each  of  these  we  virtually! 
told  people  that  instead  of  spending  a  couple; 
of  thousand  dollars  to  go  to  Ireland  to  kiss) 
the  Blarney  Stone  and  thus  acquire  the  goodi 
luck  and  gift  of  gab  it  was  alleged  to  bestow, : 
we  would  send  them  a  piece  of  Blarney  Stonej 
on  a  charm  bracelet.  The  idea  must  have] 
caught  on,  for  we  received  408,000  requests 
for  Blarney  Stone  charm  bracelets,  each 
accompanied  by  a  quarter  and  a  label. 

Every  Blarney  Stone  premium  carried  a 
guarantee  that  the  stone  came  from  Blarney 
Castle's  picturesque  grounds.  I  had  ob- 
tained ten  tons  of  the  stone  from  the  very 
quarry  on  the  Blarney  estate  that  produced 
the  famous  Kissing  Stone. 

Without  seeking  it — in  fact,  without  even 
dreaming  of  such  a  thing — I  obtained  a 
monopoly  on  Blarney  Stone  outside  of  Ire- 
land. The  publicity  hubbub  inspired  by 
shipping  the  stone  to  this  country  caused 
Irish  authorities  to  pass  a  law  prohibiting 
the  export  of  any  more  Blarney  Stone. 

Success  of  the  highest  order  has  always 
accompanied  every  Blarney  Stone  offer — 
and  we  have  made  many  of  them,  ranging 
from  rings  for  bartenders  to  pins  for  debu- 
tantes. 

Other  glamorized  premiums,  just  to  men- 
tion a  couple  from  a  very  long  list,  include 
first  the  Eisenhower  Freedom  Sword  Pin, 
a  gold-plated  lapel  pin  made  up  as  a  replica 
of  the  Freedom  Sword  presented  to  General 
Eisenhower  for  the  British  people  by  the 
Lord  Mayor  of  London  as  a  tribute  to  his 
leadership  in  winning  World  War  II.  At  the, 
end  of  the  fourth  day  of  this  radio  offer,  the 
deal  had  to  be  withdrawn,  for  by  then  we 
had  been  inundated  with  400,000  returns. 

Another  record-breaker  was  our  Sterling 
Bowknot  Pin  with  a  real  cultured  pearl 
(which  we  sent  out  and  pawned  for  $1.50 
before  launching  it  via  radio  for  25  cents 
and  a  label).  We  met  the  demand  by  cor- 
nering the  cultured  pearl  market. 

I  could  go  on  and  on,  but  there  would  be 
little  point  in  it.  In  passing  I  might  say, 
however,  that  it  is  the  intangible  values  in 
advertising,  such  as  glamor,  the  housewife's 
inertia,  proper  merchandising,  etc.,  that  pro- 
vide the  oomph  for  maximum  sales  power. 

In  setting  the  glamor  angle  down  here  as 
a  technique  I  would  say: 

"Never  underestimate  the  sales  power  of 
an  advertising  intangible.  Glamor  is  one  of 
the  best.  Its  worth  can  always  be  measured 
in  labels  and  boxtops.  So  see  that  you  al- 
ways select  a  premium  that  can  be  glam- 
orized when  you  set  up  a  premium  promo- 
tion." 

(To  be  continued  next  week.) 
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Don  Lee  IS  Pacific  Coast  Radio 

A  network  is  only  as  strong  as  its  local  coverage.  Don  Lee 
blankets  the  Pacific  Coast  with  local  coverage  from  45  strong 
local  stations  . . .  the  nation's  greatest  regional  network. 


Don  Lee  Broadcasting  Systei 
Hollywood  28,  California, 
represented  nationally  by 
H-R  Representatives,  Inc. 


TELEVISION  NETWORKS 


AN  INSIDE  STORY  OF  HOW  AND  WHY  THEY  OPERATE  AS  THEY  DO 


IN  THE  swift  development  of  American 
television,  few  of  those  responsible  for  its 
growth  have  taken  time  to  look  around  and 
ask,  "Where  have  we  been  and  where  are 
we  now?"  On  June  18  a  leading  figure  in 
radio  and  television,  President  Frank  Stan- 
ton of  CBS  Inc.,  gave  the  Senate  Communi- 
cations Subcommittee  an  outline  of  televi- 
sion's place  in  the  nation's  economic  and 
cultural  life  with  emphasis  on  the  industry's 
way  of  doing  business  as  well  as  serving 
the  public  interest.  This  clear  and  concise 
story  of  television,  the  miracle  industry  of 
the  post-war  era,  follows  in  excerpted  form 
based  on  his  testimony  before  the  subcom- 
mittee [B»T,  June  21]. 


particular  program  at  the  time  of  its  original 
broadcast,  are  furnished  with  television  re- 
cordings. These  television  recordings  are 
films  of  the  original  program,  photographed, 
so  to  speak,  off  the  end  of  the  picture  tube. 
In  fact,  CBS  Television  uses  16mm  film 
for  this  purpose  at  the  prodigal  rate  of  more 
than  50  million  feet — over  10,000  miles — 
a  year. 

Although  the  CBS  Television  Network 


MAN-HOURS  IN  ONE  SHOW 

It  takes  all  these  people  and  all  this 
time  to  produce  a  single  half-hour  net- 
work drama.    Dr.   Stanton  said  this 


I THINK  all  will  agree  that  one  of  the 
hard  but  inescapable  facts  of  free  com- 
petitive enterprise  is  that  there  can  be  no 
guaranty  of  profits.  There  has  unfortunately 
been  a  measure  of  perhaps  unconscious  ex- 
pectation on  the  part  of  some  broadcasters 
that  all  one  has  to  do  is  press  the  button  of  a 
television  station,  no  matter  where,  no  mat- 
ter by  whom,  and  no  matter  in  what  circum- 
stances, and  by  the  next  day  the  profits 
should  flow  in. 

This  is  not  the  way  it  works  in  the  auto- 
mobile business,  the  grocery  business,  the 
book  business  or  in  the  broadcasting  busi- 
ness. After  all,  there  are  many  radio  sta- 
tions which  were  not  and  are  not  now 
successful. 

Television  stations  and  networks  oper- 
ated for  many  years  before  they  made  a 
penny.  Stations  and  networks  lost  millions 
annually  during  the  years  in  which  televi- 
sion was  getting  established.  For  the  three 
years  1948  to  1950  the  aggregate  operating 
losses  reported  ,  by  television  stations  and 
networks  to  the  FCC  were  $48  million.  Of 
these  losses,  $27.5  million  was  sustained 
by  the  four  networks  including  their  14 
owned  and  operated  stations,  and  $20.6  mil- 
lion by  the  remaining  93  television  stations. 
It  was  a  long,  hard  pull  and  we  did  not  then 
have  the  hindsight  which  we  have  now  to 
comfort  us  in  the  thought  that  ultimately 
it  would  be  worth  it. 

Most  of  the  stations  are  interconnected 
by  AT&T  facilities — either  coaxial  cable 
or  microwave  relay.  The  cost  of  such  cir- 
cuits for  CBS  Television  is  approximately 
$10  million  a  year.  The  stations  which 
are  not  so  interconnected  or  which,  though 
interconnected,  are  unable  to  broadcast  a 
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case  was  typical. 

Man-Hours 


Program  staff,  7  men  280 
Organist,  1  man  6 
Casting,  1  man  15 
Writer,  1  man  80 
Cast,  15  actors  330 
Scheduling  administration,  mainte- 
nance, 5  men  4 
Estimating  coordinating,  2  men  4 
Trucking,  3  men  12 
Scenery  design,  1  man  20 
Scenic  construction  and  painting,  24 

men  52 

Trucking,  3  men  1  V2 

Special  effects,  2  men  15 

Trucking,  3  men  12 

Props,  1  man  1 2 

Program  conference,  5  men  10 

Story  conference,  3  men  5 

Budget  cost  control,  2  men  10 

Studio  operations,  13  stagehands  195 

Wardrobe  handling,  2  men  12 

Trucking,  3  men  1V4 

Costume  design,  1  man  15 

Lighting,  1  man  15 

Makeup,  2  men  1 2 

Graphic  arts,  1  man  6 

Film  service,  TVR  distribution,  4  men  4 
Network  operations  administration,^ 

6  men  3 
Stage  manager,  assistant  director, 

2  men  21 
Three  cameras,  10  men  90 
Master  control,  3  men  3 
TVR,  3  men  1  Vi 
WCBS-TV,  2  men  1 
Technician,  scheduling,  administra- 
tion and  maintenance,  12  men  15 
Building  service,  security,  7  men  105 
Telecine,  3  men  6 


TOTAL  l,374'/2 


comprises  163  stations  in  the  continenta  I 
United  States,  those  stations  are  not  owned  I 
operated  or  managed  by  CBS  Television  I 
Of  these  163  stations,  CBS  Television  owni  l 
three,  with  a  minority  non-voting  interes  1 
in  two  other  stations.  All  the  rest  are  in  1 
dependently  owned  and  are  affiliated  wit!  { 
CBS  Television  through  affiliation  agree  !! 
ments. 

All  networks — to  a  greater  or  lesser  degree  1 
depending  on  the  particular  network — art  ! 
something  more  than  mere  conduits  b)'| 
which  a  program  gets  from  a  certain  plact 
to  its  affiliates.    They  are  in  addition  enfl 
gaged  in  the  important  creative  business 
of  producing  television  programs.  Mos 
of  these  programs  are  offered  by  the  net* 
work  to  advertisers  for  sponsorship.    Unde:  I 
CBS  Television  policy,  some  of  our  sustain- 
ing programs  are  not  available  for  sponsor 
ship — rfor  example,  we  do  not  believe  if 
appropriate  to  sell  religious  programs  or  tc 
sell  time  for  the  broadcasting  of  such  pro- 
grams. 

The  business  of  creating  and  producing 
programs  and  getting  them  off  the  grounc 
and  into  the  air  can  be,  and  often  is,  a 
long,  tedious  and  expensive  process.  We 
have  spent  many,  many  months  in  shaping, 
some  of  our  programs,  engaging  writers, 
producers,  directors  and  talent  for  what  we 
call  auditions  or  tests.  Sometimes  these  fall 
by  the  wayside  and  never  see  the  light  of, 
day.  Sometimes  it  is  a  year  or  two  before 
we  finally  have  gotten  programs  to  where  we, 
want  them  in  terms  of  quality.  As  an  ex- 
ample, I  would  point  out  to  you  a  series 
which  we  call  The  Search  in  which  we  plari 
to  do  a  series  of  26  half-hour  programs  each , 
in  cooperation  with  a  different  college  or 
university,  showing  the  field  of  research  oi 
activity  in  which  that  college  or  university 
specializes  and  which  will  broaden  man's; 
horizon.  We  began  planning  that  program: 
20  months  ago;  we  have  had  34  members 
of  our  staff  working  on  it.  We  hope  to 
begin  it  next  fall.  By  then  we  will  have 
spent  in  excess  of  a  half  a  million  dollars 
on  its  preparation.  I  would  think  it  a 
reasonable  guess  that  if  a  network  did  not 
do  that,  nobody  else  would. 

The  basic  reason  for  our  engaging  in  the ; 
production  of  television  programs  is  the  j 
recognition  of  our  responsibility  to  provide 
individual  programs  of  high  quality  and  to 
arrange  our  network  program  schedule  so 
that  we  will  be  able  to  provide  a  program 
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(Sequence  which  will  be  attractive  to  listen- 
ers. I  believe  that  CBS,  more  than  any 
ither  organization,  has  pioneered  and  fo- 
cused its  primary'  energies  on  creative  pro- 
jgramming.  We  believe  that  this  is  the  way 
'for  a  network  to  be  successful.  If  we  have 
good  programs,  we  get  the  listeners,  and 
the  advertisers.  And  what  is  even  more  im- 
xediately  relevant,  it  is  through  good  pro- 
gramming that  we  can  compete  successfully 
for  the  best  possible  stations  to  affiliate  with 
is. 

CBS  Television  Network  supplies  a  total  of 
ISVi  hours  of  network  programs  per  week. 
3?hind  this  number  of  programs  are  more 
:han  60  different  departments — Account- 
Jig,  Business  Affairs,  Construction,  Devel- 
opment of  New  Effects,  Engineering,  Execu- 
tive, Graphic  Arts,  Network  Operations, 
News,  Press  Information,  Sales,  Special 
Events,  Sports,  Station  Relations,  Televi- 
sion Recording,  and  Wardrobe,  to  name 
only  a  few.  CBS  Television  has  28  studios; 
116  live  black-and-white  cameras;  31  black- 
and-white  film  chains;  17  live  color  corn- 
eras,  and  five  color  film  chains.  We  employ 
nore  than  3,700  persons  of  various  crafts 
and  skills  such  as  writers,  directors,  pro- 
lucers,  singers,  actors,  announcers,  techni- 
:ians,  stagehands,  scenic  editors,  editors, 
ilm  cutters.  (For  the  man-hours  it  takes  to 
produce  one  half-hour  network  drama  see 
oox  opposite  page.) 

The  arrangements  and  the  personnel 
Ahich  went  into  our  broadcasting  of  the 
1952  national  political  conventions — a  type 
sf  broadcast  which  I  have  chosen  because 
t  can  only  be  live  and  which  I  doubt  could 
tie  done  at  all  if  there  were  no  networks, 
negan  in  May  1951,  well  over  a  year  before 
the  conventions.  It  required  41,750  man- 
aours  for  118  hours  and  11  minutes  of 
actual  convention  broadcasting. 

One  Source  of  Income 

To  maintain  these  facilities,  to  employ 
these  people  and  to  put  on  these  programs 
•ve  must  have  income.  And  that  income 
:omes  from  one  source  and  one  source 
alone — from  advertisers.  If  advertisers  will 
not  support  CBS  Television  or  any  other 
television  network,  CBS  Television  would 
:ease  to  exist  and  so  would  every  other 
network. 

It  must  not  for  a  moment  be  forgotten 
that  network  television  is  competing  for  the 
advertiser's  dollar  with  all  other  advertising 
Tiedia — radio,  magazines,  newspapers,  bill- 
boards and  many  other  media. 

If  television  cannot  furnish  circulation 
at  competitive  costs,  advertisers  will  not 
ase  network  television;  the  advertisers'  dol- 
lars will  go  elsewhere  and  television  net- 
orks  will  cease  to  exist.  Then  there  would 
pe  no  facilities  for  bringing  to  the  people 
on  a  nationwide  basis  television  broadcasts, 
Presidential  speeches,  speeches  and  discus- 
sions by  legislators,  sports  events  and  other 
special  events  as  they  occur.  True,  there 
are  many  methods  of  programming  by  which 
television  stations  can  bring  entertainment 
and  local  events  to  the  television  audience, 
but  live  network  programming  is  the  only 
method  by  which  events  of  national  inter- 
est can  be  seen  throughout  the  country  as 
they  happen.  I  will  not  deny  the  entertain- 
ment and  informative  qualities  of  film  pro- 
grams.  Some  programs  require  film  and  are 
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better  because  of  it.  But  good  as  they  are, 
it  is  the  live  quality,  the  sense  of  seeing  the 
event  or  the  play,  at  the  same  time  that  it 
takes  place,  in  front  of  your  eyes  as  you  sit 
in  your  living  room,  which  is  the  real  magic 
of  television. 

Next  is  the  problem  of  affiliation.  It  is 
what  the  affiliate  can  deliver  in  terms  of 
circulation  that  is  the  crux  of  what  a  net- 
work can  offer  to  the  advertiser.  We  can- 
not be  arbitrary,  whimsical,  or  eleemosynary 
in  our  choice  of  affiliates.  We  must  do  our 
best  to  affiliate  with  those  stations  which 
will  give  to  the  national  advertiser  the  larg- 
est circulation  at  the  lowest  possible  cost. 
The  advertisers  insist  on  lowest  possible 
cost-per-thousand. 

We  do  not  discriminate  in  favor  of  vhf 
stations  or  against  uhf  stations.  We  must 
accept  the  potential  circulation  of  each  sta- 
tion as  we  find  it.  We  must  attempt  to 
select  the  affiliates  in  such  a  manner  that 
each  of  them  provides  the  maximum  circu- 
lation unduplicated  by  any  other  affiliate. 


Our  success  in  keeping  costs-per-thousand 
down  is  indicated  by  the  fact  that  for  CBS 
Television,  the  cost-per-thousand  circula- 
tion has  dropped  from  $3.93  in  1949  to 
$2.03  in  1951  to  $1.59  in  1953.  But  that 
it  is  a  factor  which  one  must  constantly 
take  into  consideration  is  seen  in  the  fact 
that  in  January  1954  our  costs-per-thousand 
went  up  16  cents  to  $1.75,  although  our 
projection  for  January  1955  is  that  we  will 
get  the  costs  back  to  $1.59. 

The  basis  of  the  economic  relationship 
between  network  and  station  is  that  while 
the  advertiser  is  charged  the  total  of  each 
station's  rates  which  he  uses  for  his  pro- 
gram, the  money  which  the  station  and  we 
receive  comes  from  a  sharing,  controlled  by 
contract,  of  that  station  rate  paid  by  the 
advertiser.  In  other  words,  if  an  adver- 
tiser uses  a  station  whose  rate  is  $500,  we 
get  a  part  of  that  $500  and  the  station  gets 
a  part  of  the  $500.  If  the  station's  rate  is 
zero,  not  only  does  the  station  get  nothing; 
we  do  not  get  anything  either.   Not  only  do 
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we  get  nothing;  we  lose  money  in  such  an 
arrangement — over  $4,500  a  week  for  22  of 
the  small-market  stations. 

The  second  type  of  station  where  we 
have  refused  affiliation  is  the  station  which 
is  located  in  a  different  city  from  a  present 
affiliate  and  may  be  able  to  deliver  what 
appears  to  be  a  reasonably  large  circulation 
which  would  justify  a  rate  of  $150  or  more. 
But  the  "fly  in  the  ointment"  in  this  second 
type  of  station  is  that  its  circulation,  while 
seemingly  large,  does  in  fact  significantly 
duplicate  the  circulation  of  other  existing 
affiliates.  Here  again,  the  principle  is  the 
same,  whether  the  station  is  uhf  or  vhf. 
In  such  cases  we  ordinarily  deny  affiliation 
to  the  station  because  its  circulation  is 
costly  and  of  little  value  to  advertisers  or 
the  public.  In  other  words  it  does  not  fit 
our  jigsaw  puzzle  of  national  coverage. 

An  affiliation  with  CBS  Television  is  by 
no  means  a  guaranty  of  financial  success 
for  the  station.  While  some  stations  in 
major  markets  form  a  "basic  required 
group"  which  an  advertiser  who  wishes  to 
use  the  CBS  Television  Network  must  buy, 
this  group  obviously  cannot  include  stations 
in  smaller  markets.  For  the  latter  type  of 
station,  the  advertiser  has  an  option  of 
picking  any  one  or  more.  Therefore,  in 
order  for  an  affiliation  with  such  an  "op- 
tional" station  to  ripen  into  any  program- 
ming or  economic  return  for  the  station, 
there  is  still  the  not  inconsiderable  problem 
of  getting  the  advertiser  to  order  that  station. 
The  mere  fact  that  we  affiliate  with  such 
a  station  does  not  mean  that  the  advertiser 
will  order  it  automatically.  I  think  we  find 
vivid  illustration  of  this  in  the  fact  that, 
as  I  have  already  pointed  out,  we  have  on 
our  network  rate  card  some  22  affiliates 
in  small  markets  which  average  only  about 
two  hours  of  commercial  business  a  week. 

By  no  stretch  of  the  imagination  can 
the  word  "monopoly"  be  accurately  applied 
to  us.  It  is  obvious  that  CBS  Television 
does  not  control  anywhere  near  two-thirds 
of  the  market — even  if  the  market  is  defined 
as  merely  limited  to  network  billings — with- 
out taking  into  account  other  competing 
methods  by  which  the  national  advertiser 
advertises  his  products  either  through  tele- 
vision or  through  other  media.  The  gross 
billings  of  CBS  Television  Network  fall  far 
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short  of  two-thirds  of  the  total  television  net- 
work billings. 

It  is  a  travesty  of  reality  to  lump  the 
gross  billings  of  the  CBS  Television  Net- 
work with  the  NBC  Television  Network  in 
order  to  justify  this  "monopoly"  charge. 
I  would  suppose  that  no  fact  in  the  broad- 
casting industry  is  better  known  than  the 
intense — and  that  word  is  an  understatement 
— competition  between  CBS  and  NBC.  We 
fight  each  other — we  fight  each  other  hard 
— and  we  never  stop  fighting.  We  try  to 
take  audience  from  NBC,  programs  from 
NBC,  advertisers  from  NBC,  stations  from 
NBC.  They  try  to  take  them  from  us. 
While  sometimes  some  people  think  that 
the  competition  between  us  is  so  bitter  that 
it  becomes  absurd,  I  have  never  heard  any- 
body say  that  there  is  not  enough  of  it.  And 
I  believe  that  this  intense  competition,  de- 
spite what  some  people  may  have  thought 
are  excesses,  has  kept  us  all  on  our  toes 
and  has  benefited  the  public  in  terms  of  the 
programs  and  the  services  which  they  have 
received. 

Television  networking  is  not  very  old;  it 
goes  back  only  to  1948.  Each  of  the  present 
four  television  networks  were  in  business 
then.  At  the  end  of  the  first  quarter  of  1949 
— the  first  days  of  television  networking — 
the  position  of  the  four  networks  in  terms  of 
gross  billings  was  this: 

The  network  gross  billings  of  NBC  for 
that  quarter  were  just  a  little  over  $1,000,- 
000;  the  gross  billings  of  CBS  were  $431,- 
000,  the  gross  billings  of  ABC  were  $51,000; 
and  the  gross  billings  of  DuMont  were 
$250,000. 

We  all  started  from  scratch.  I  don't  know 
what  the  facilities  of  the  other  networks 
were  back  in  1949  and  1950.  But  I  do 
know  that  we  certainly  were  no  giants  of 
the  television  earth  then;  at  the  end  of  1949, 
our  personnel  devoted  to  television  network 
broadcasting  numbered  409;  we  had  only 
four  studios  and  17  cameras. 

Nothing  up  Sleeve 

There  was  no  magic  which  accounts  for 
the  way  these  lines  rise  on  the  graph.  There 
was  nothing  but  the  hardest  kind  of  work, 
the  most  courageous  kind  of  investment  in 
plant,  facilities,  talent  and  creative  program- 
ming; there  was  the  most  vigorous  pavement 
pounding  and  the  hardest  kind  of  selling. 
This  is  a  business  in  which  there  are  no 
free  rides;  you  must  spend  money  to  make 
money  and  you  must  work  awfully  hard  at 
it.  We  made  tremendous  investments  in 
programming  and  in  such  plants  as  Televi- 
sion City  in  Hollywood. 

We  invested  over  $43,000,000  in  tele- 
vision prior  to  1952  before  we  got  back  a 
single  penny  in  profits.  And  CBS  Television 
did  this  under  a  handicap  that  was  unique 
among  the  four  networks.  It  is  an  estab- 
lished fact  that  the  backbone  of  profits  in 
the  television  broadcasting  business  is  not 
networking  at  all,  but  in  the  profits  from 
station  ownership.  Even  today,  despite  our 
enormous  investments  and  enormous  ex- 
penditures, the  profits  attributable  to  tele- 
vision networking  are  relatively  modest. 

I  am  sure  that  it  would  be  very  easy  for 
us  to  pick  three  independent  stations  affili- 
ated with  us  whose  combined  profits  in  1953 
exceeded  the  profits  of  the  entire  network- 
ing operation  of  CBS  Television.    Yet  de- 


spite the  importance  to  a  network  of  own- 
ing stations,  in  terms  of  revenues,  CBS  Tele- 
vision, alone  among  the  four  networks,  only 
owned  one  station  until  1951,  and  even  now 
owns  only  three,  with  a  minority  interest 
in  two  others.  DuMont  owns  and  has 
owned  three  from  the  beginning;  NBC  and 
ABC  each  owns  and  has  owned  five. 

We  were  under  another  important  finan- 
cial disadvantage:  we  were  one  of  the  two 
— ABC  was  the  other — of  the  four  networks 
which  did  not  have  the  immense  financial 
advantage  of  being  in  the  television  re- 
ceiver manufacturing  field  during  these  crit- 
ical formative  years  of  television  broad- 
casting. It  is  also  a  well  known  fact  that 
until  1952,  it  was  not  the  television  broad- 
caster but  the  set  manufacturer  who  reaped 
the  profits  from  television. 

Television  has  come  a  long  way  in  a  very 
short  time.  I  can  find  nothing  in  our  eco- 
nomic history  which  matches  the  rapid  and 
dramatic  growth  of  television.  Television 
has  still  further  to  go — much  further — and 
with  color  there  are  new  opportunities  and 
new  horizons. 
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CONVERTING  THE  PUBLIC 

WHILE  the  transmitting  end  has 
claimed  most  of  the  limelight  in  dis- 
cussions of  uhf's  problems,  the  JFD 
Mfg.  Co.,  maker  of  receiving  anten- 
nas and  accessories,  is  tackling  the 
other  end — the  set  and  its  owner. 

On  the  theory  that,  aside  from  pro- 
gramming, "public  acceptance  of  a 
uhf  station  depends  largely  on  the  in- 
stallation at  the  receiver,"  the  Brook- 
lyn, N.  Y.,  firm  is  conducting  an  edu- 
cational program  that  encompasses  not 
only  clinics  for  servicemen  and  dealers 
but  also: 

(1)  A  campaign  of  one-minute  tv 
film  commercials  currently  running  in 
more  than  30  markets; 

(2)  Cooperation  with  uhf  stations 
in  presenting  special  telecasts,  free  of 
commercial  plugs,  to  educate  viewers 
on  whys  and  wherefores  of  conversion, 
and, 

(3)  An  offer  of  like  cooperation 
with  any  station  east  of  the  Rockies 
— "in  some  cases,  we'll  go  west" — 
in  presenting  similar  on-the-air  clinics. 

In  the  promotion  of  uhf  generally, 
JFD  officials  cite  activities  at  and  by 
WRTV  (TV)  Asbury  Park,  N.  J.  (ch. 
58),  as  especially  intensive  and  effec- 
tive. In  addition  to  a  dealer  uhf  con- 
version clinic  there,  which  JFD  or- 
ganized and  in  which  numerous  man- 
ufacturers participated,  JFD  engineer 
Simon  Holzman  went  before  the  cam- 
eras to  explain  conversion  problems 
to  viewers. 

Going  on  the  air  in  a  market  served 
by  seven  vhf  outlets,  the  Walter  Reade 
Theatres'  station  has,  among  other 
things,  offered  television  servicemen- 
dealers  25  cents  a  call  for  soliciting 
uhf  conversions;  distributed  consumer 
mailing  lists  to  all  service-dealers:  pro- 
moted television  in  the  Walter  Reade 
Theatres. 


PROGRAMS  &  PROMOTION 


OF  MICE  AND  ELEPHANTS 

NEW  promotional  folder  being  sent  to  ad- 
vertisers and  agencies  by  WBBM  Chicago 
emphasizes  the  "fact"  that  elephants  aren't 
afraid  of  mice.  The  folder  is  an  adaptation 
of  a  recent  station  advertisement  and  uses 
illustrations  of  elephants  to  point  up  the  sta- 
tion's size.  The  ad  prompted  replies  that  ele- 
phants are  supposed  to  fear  mice  so  WBBM 
checked  with  Chicago's  Lincoln  Park  Zoo  and 
New  York's  Bronx  Zoo.  Consensus:  "it  just 
ain't  so."  The  leaflet  uses  Pulse  ratings  to 
show  WBBM  has  a  40.1%  larger  daytime  au- 
dience and  a  28.8%  larger  nighttime  audience 
than  the  next  Chicago  station.  WBBM  also 
leads  in  quarter-hour  shows,  news  shows  and 
locally-produced  shows,  according  to  the  folder. 

WTAG  RESORT  'TRAVELOGUES' 

VACATION  "travelogues"  will  be  tape  re- 
corded by  WTAG  Worcester,  Mass.,  in  its 
mobile  unit  which  will  visit  various  New  Eng- 
land resort  areas.  The  material  gathered  will 
be  presented  in  daily  10-minute  installments, 
to  be  aired  serially  over  a  week's  period. 
WTAG  co-stars  Julie  Chase  and  Johnny  Dowell 
(Julie  &  Johnny  show)  will  record  program 
material  in  Gloucester  and  Plymouth,  Mass., 
Newport,  R.  L,  and  resorts  in  the  White  Moun- 
tains of  New  Hampshire.  Plans  for  covering 
Vermont  are  scheduled  for  early  fall.  The  re- 
cording team  will  work  with  the  individual 
Chambers  of  Commerce  and  State  Development 
Commissions. 

XETV  (TV)  THEATRE  TURNOUT 

XETV  (TV)  Tijuana  (San  Diego)  reports  a  turn- 
out Of  4,600  children  and  parents  for  a  "get 
acquainted"  theatre  party  staged  as  a  result  of  an 
invitation  from  that  station's  new  tv  person- 
ality, "Ranger  Hal."  Only  four  days  after 
"Ranger  Hal"  made  his  tv  debut,  he  asked 
young  viewers  to  visit  the  Fox  Theatre  for  a 
9:30  a.m.  Saturday  party.  This  was  backed 
up  with  on-the-air  promotion.  Children  began 
forming  a  line  at  6  a.m.,  and  by  9  a.m.,  the 
line  encircled  a  city  block.  It  was  necessary 
for  the  Fox  chain  to  open  a  second  theatre 
to  accommodate  the  overflow.  Film  and  stage 
equipment  were  shuttled  the  four  blocks  be- 
tween theatres.  "Ranger  Hal"  (John  Halvor- 
sen)  conducts  a  90-minute  western  and  comedy 
program  combining  live  action  and  film. 

DOG'S  WORST  FRIEND 

POISONING  of  dogs  in  a  new  residential  area 
led  WEWS  (TV)  Cleveland  to  offer  a  $500  re- 
ward for  the  apprehension  of  the  poisoner. 
Fifteen  dogs  already  have  died  in  the  area 
which  is  populated  by  families  with  about  300 
children.  The  city  is  aroused  because  several 
years  ago  a  child  died  from  eating  poisoned 
bait.  Willful  poisoning  is  a  felony  in  Ohio. 

WESTINGHOUSE  SALES  CONTEST 

SUMMER  sales  contest  is  being  conducted  by 
Westinghouse  Broadcasting  Co.  among  sales 
personnel,  with  $18,000  in  prizes  to  be  awarded 
for  local  sales  contracted  in  June,  July  and 
August.  In  announcing  the  contest  Eldon  Camp- 
bell, WBC  national  sales  manager,  said  there 
will  be  one  contest  among  sales  managers  of 
the  five  WBC  radio  stations  for  greatest  im- 
provement over  last  summer;  contest  between 
sales  managers  of  WPTZ  (TV)  Philadelphia 


D.  E.  PARTRIDGE  (c),  advertising  manager 
of  the  Westinghouse  Broadcasting  Co., 
radio-tv  stations  licensee,  told  delegates 
to  the  company's  promotion-publicity 
meeting  that  "promotion  is  the  most  im- 
portant arm  of  any  station's  sales  opera- 
tion." With  him  are  C.  L.  Burrow  (I),  pro- 
motion, KEX  Portland,  Ore.,  and  R.  E. 
Farnham,  promotion  manager,  WBZ-TV 
Boston.  Attending  the  Pittsburgh  meeting 
were  representatives  from:  KYW  Phila- 
delphia; WPTZ  (TV)  Philadelphia; 
WOWO  Fort  Wayne,  lnd.;  WBZ-AM-TV 
Boston;  KEX  Portland,  Ore.,  and  KDKA 
Pittsburgh. 


and  WBZ-TV  Boston,  and  local  contests  for 
salesmen. 

Prizes  include  a  Pontiac  Catalina,  Buick, 
Chevrolet  sedan,  Chevrolet  convertible  and 
cash.  Mr.  Campbell  cited  these  examples  of 
recent  sales  gains:  KDKA  Pittsburgh,  local  sales 
for  first  four  months  of  1954  up  64%;  KYW 
Philadelphia,  local  sales  up  18%  for  same 
period;  gross  local  sales  of  all  seven  WBC  prop- 
erties 62%  higher  for  same  period. 

'NO  HANDS'  TV  SHOW 

"FIRST"  civilians  to  ride  as  passengers  aboard 
a  radio-controlled  drone  B-17  bomber  can  be 
the  claim  of  Russ  Brinkley  of  WHP-TV  Har- 
risburg,  Harry  Lever  of  the  Washington  Star, 
and  William  Willing  of  the  Baltimore  Sun, 
according  to  the  Aviation  Writers  Assn.  in 
Miami  Beach.  The  four-engine  plane  was 
guided  down  the  runway  and  into  the  air  by 
a  pilot  seated  in  an  electronic  truck  at  the  end 
of  the  landing  strip;  once  off  the  ground,  one 
of  two  B-17s,  already  in  the  air,  took  over 
control.  The  radio-guided  aircraft  went 
through  a  series  of  maneuvers,  returned  to 
the  runway  and  was  guided  back  into  flight 
again  by  the  other  B-17.  At  no  time  during 
the  flights  was  it  necessary  for  the  safety  pilot 
in  the  drone  plane  to  touch  the  controls,  as 
was  witnessed  by  ground  observers  who  watched 
the  cockpit  and  instruments  through  a  special 
television  setup. 

WRNY  'HOME  SHOW'  PROMOTION 

WRNY-AM-FM  Rochester,  N.  Y.,  took  a 
leading  role  in  promoting  the  Rochester  Home 
Show  and  the  Home  Show  in  turn  promoted 
radio.  Before  and  during  the  show  WRNY 
devoted  three  one-hour  programs  a  day  and 
their  downtown  flashcasting  sign  to  publicize 
it  and  its  exhibitors.  A  booth,  known  as 
"Wood  on  Parade,"  was  taken  by  the  station 
at  the  show  itself,  and  displayed  model  homes 


built  by  high  school  seniors  who  were  com- 
peting for  a  U.  of  Rochester  scholarship.  The 
central  supporting  theme  of  WRNY's  display 
was  music  in  the  home;  four  radios  in  the 
immediate  vicinity  of  the  booth  were  tuned  to 
the  station.  WRNY  also  piped  in  the  back- 
ground music  and  set  up  its  anti-aircraft  search- 
light in  front  of  the  exhibition  arena.  The 
beams  in  the  sky  attracted  many  to  the  show, 
according  to  the  station.  In  addition,  WRNY 
distributed  children's  toys  and  household  items 
to  the  visitors  at  its  booth. 

WFMY  (TV)  CITY  PROMOTION 

THE  INITIAL  goal  for  identifying  cities  in 
its  coverage  area  has  been  reached  by  WFMY 
(TV)  Greensboro,  N.  C,  with  20  cities  being 
saluted  through  the  use  of  telops  on  station 
ID  breaks,  according  to  an  announcement  from 
Gaines  Kelley,  station  general  manager.  Each 
announcement  is  accompanied  by  a  mention  of 
a  brief  fact  about  the  community  adding  a 
"certain  hometown  appeal."  Promotion  man- 
ager in  charge  of  the  campaign  is  Dick  Zavon. 

NEW  BEDFORD  JAMBOREES 

SQUARE  dance  jamborees,  staged  in  the  park- 
ing lot  adjacent  to  WNBH-WFMR  (FM)  New 
Bedford,  Mass.,  have  been  creating  such  a 
sensation,  according  to  licensee  E.  Anthony  & 
Sons,  that  instead  of  staging  them  bi-weekly, 
as  was  previously  intended,  the  plans  now  call 
for  regular  Saturday  jamborees.  Two  dances 
have  been  held  and  future  sessions  will  include 
some  round  and  modern  dances  to  satisfy  the 
crowds,  which  have  numbered  up  to  1,400, 
including  spectators  and  participants.  Enter- 
tainment is  provided  on  a  voluntary  basis  and 
affiliates  WNBH-WFMR  broadcast  the  ad- 
joining festivities. 

MARINE  BAND  SERIES 

THE  United  States  Marine  Band  has  just  com- 
pleted the  recording  of  two  13-week,  15-minute, 
transcribed  radio  recruiting  series,  featuring 
music  under  the  direction  of  Marine  Band 
leader  Lt.  Col.  William  F.  Santelmann.  The 
first  series,  titled  Marine  Band  Symphonette 
and  featuring  classical  and  concert  music, 
has  already  been  distributed  to  local  Marine 
recruiting  activities  for  placement  with  radio 
stations.  The  second  series,  Concert  on  the 
Potomac,  features  march  music  with  four 
marches  per  15-minute  program.  The  an- 
nouncer sets  the  scene  as  a  floating  bandshell 
moored  to  the  banks  of  the  Potomac  and 
this  illusion  will  be  carried  throughout  by  sound 
effects.  Both  series  were  produced  by  the 
Radio-Tv  Branch,  Div.  of  Information,  Head- 
quarters Marine  Corps  and  were  recorded  by 
Allied  Record  Mfg.  Co. 

WTTM  EMBEZZLEMENT  'SCOOP' 

FOUR  minutes  after  the  disclosure  that  the 
late  New  Jersey  Governor,  Harold  G.  Hoffman, 
posthumously  admitted  he  had  embezzled  $300,- 
000  from  a  South  Amboy  bank,  WTTM  Tren- 
ton reports  being  on,  the  air  with  the  "first" 
detailed  report.  The  disclosure  was  made  at 
2:05  p.m.  in  a  press  conference  held  by  Gov. 
Robert  B.  Meyner,  and  under  the  direction  of 
Joe  Ayares,  WTTM's  news  editor,  a  special 
"beeper"  report  was  fed  to  the  station  at  2:09, 
hours  before  newspapers  hit  the  street,  and 
scooping  all  news  media,  according  to  the  sta- 
tion. Fred  L.  Bernstein,  WTTM  general  man- 
ager, says  that  it's  "proof  positive  that  radio  is 
still  the  fastest  and  most  mobile  of  all  media." 
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GO  DIRECT  WITH  KBS...NO  DELAYS. ..NO  COSTLY  DETOURS! 


"You  take  the  high  road  and  I'll  take  the  low  road," 
may  be  a  nice  line  of  poetry,  but  in  time-buying  for 
sales  and  profits  it's  a  big  fat  detour.  There's  only  one 
road  to  hometown  and  rural  America  and  that's 
the  Keystone  Broadcasting  System.  It's  the  road 
that  goes  right  down  Main  street  with  no  by-passes  or 
cloverleaf  overrides.  More  than  700  stations  make  up 
the  KBS  network  and  you  can  buy  the  whole  bunch 
or  pick  the  spots  that  represent  the  sales  targets  you 


need  to  make  your  selling  campaigns  full-rounded 
like  a  rosy,  Michigan  peach.  KBS  will  take  your  sales 
problem  and  build  a  network  that  will  help  you  solve 
it.  And  the  extra  point-of-sale  merchandising  and 
display  assistance  you  get  from  our  member  stations 
can  add  hundreds  of  salesmen  and  merchandisers  to 
your  organization— at  no  cost  to  you.  You  can't  get 
hurt  5$  worth  for„asking  us  and  we're  eager  to  tell 
you  how  we  can  work  with  you  and  for  you! 


•  WRITE,  WIRE    OR    PHONE  FOR 


CHICAGO 

111  West  Washington  St. 
STate  2-6303 

LOS  ANGELES 

1330  Wilshire  Blvd. 
DUnkirk  3-2910 


NEW  YORK 

580  Fifth  Avenue 
PLaza  7-1460 

SAN  FRANC  I S  C □ 

57  Post  Street 
SUtter  1-7440 


INTAKE   YOUR  CHOICE 

A  handful  of  stations  or  the  network  .  .  . 
a  minute  or  a  full  hour  .  .  .  it's  up  to 
you,  your  needs. 

MORE  FOR  YOUR  DOLLAR 

No  premium  cost  for  individualized  pro- 
gramming. Network  coverage  for  less 
than  "spot"  cost  for  same  stations. 

I^ONE  ORDER   DOES  THE  JOB 

All  bookkeeping  and  details  are  done 
by  KEYSTONE,  yet  the  best  time  and 
place  are  chosen  for  you. 


COMPLETE    MARKET    INFORMATION   AND  RATES 
E 


(veystone 


BROADCASTING  SYSTEM,  inc. 
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Hawaii  Calls 


ABC 


MONDAY 

CBS  MBS 


NBC 
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U  N  Report 
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Sports 


News 
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Dance 
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News 


Dance 
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Concert 
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News 
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Band  ol  America 
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News  of 
the  World 
Morgan  Beatty 


Co-op 
Town  Meeting 


!br.  S.  PubL  Co. 
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Headline 
Edition 
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Mr.  Keen 


Turner  Calling 
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News 
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Dr.  B 

3:45 

Kotr 

4:00 

4:15 

Old 

4:30 

ema 

4:45 

. 

5:00 

5:15 

H 

5:30 

F 

5:45  PM 

BROADCASTING 
TELECASTING 


NBC 


ABC 


THURSDAY 

CBS  MBS 


NBC 


ABC 


FRIDAY 

CBS  MBS 


FOR  JULY  1954 


NBC 


ABC 


SATURDAY 

CBS  MBS 


NBC 


Kaltenborn 


is  it 

II 

late 
ime 
aller 
iod 


Co-oi 

Allen-Hodges 
Sports  Daily 

No  Network 
Serrice 


Son  Oil  Co. 
J-Star  Extra 

(») 


Ales  Drier 
Man  on  the  Go 
Co-op 


No  Network 
Service 


Miles  labs 
News  ot  World 

(»8) 


One  Man's 
Family 


TBA 


TBA 


lory 


W  J 
(M 
tws, 
agCo. 

- 13  Ire 

I  1 

jL  I 
31  ds 


DeSoto  Plymouth 
Dealers, 
The  Best  of 
Groucho 
(191) 


Amer.  Ci|.  & 
Cig.  Big  Story 
(192) 


Fibber  McGee 
8  Molly 
^Plan 


Heart  of  the 
News 


Keys  to  the 
Capital 


No  Network 
Service 


News  ol 
the  World 

Morgan  Beatty 


JNDAY 

MB? 


Not  in 

Metro.  Lite  Ins. 
Alias  Jiekton 

(301 

Service 

Dwight  Cook's 
Guest  Book 


Repeat  ol 

Budweiser 
Bill  Stern 

No  Service 

Kid  Strips 

Co-op 
George  Hicks 

Kaiser-Willys 
Lowell  Thomas 
(155)  R 

1 

Vandercook 
CIO 

Tom 
Tenn.  Ernie 

(205) 

Fulton  Lewis  jr. 

Quincy  Howe 

Peter 
Lind 

Co-op 
Dinner  Date 

General  Mills 

Hayes 
Show 

Murine 
(AIL  Wks.) 
Deepfreeze 

Silver  Eagle 

Am.  Oil-Hamm 
Ed.  R.  Murrow 

Appliance  (521) 
Gabriel  Header 

(98) 

The  Coca-Cola  Co 

Coke  Time 

Meet  Millie 

Official 
Detective 

Jack  Gregson 

That's 
Rich 

Co-op 
Crime  Fighters 

Sammy 

GE 

Meet 
Mr.  McNutley 
(206) 
LB  6  10 

Spotlight  Story 

Kaye 



Co-op 
News  Reel 

Paul  Whiteman 
Varieties 

Jack  Carson 

Author  Meets 
the  Critics 

RobLTrout,  New 
Chevrolet  (197) 

News 


Co-op 

Allen-Hodges 
Sports  Daily 


Not  in 
Service 


Metro.  Life  Ins. 
Allan  Jackson 

(30) 


Dwight  Cook's 
Guest  Book 


No  Network 
Service 


Budweiser 
Bill  Stern 


Sun  Oil  Co. 
3-Star  Extra 

(34) 


Alex  Drier 
Man  on  the  Go 
Co-op 


No  Network 
Service 


Miles  Labs 
News  ol  World 

(168) 


Toni  Co. 
One  Man's 
Family  (182) 


Co-op 
George  Hicks 


Vandercook 
CIO 


Co-op 
Quincy  Howe 


Gen.  Mills,  Lono 
Ranger  (153) 


Dodge  Bros. 
Roy  Rogers 
Family  Program! 

(200) 


Jack  Gregson 


Six-Shooter 
S 


No  Service 


Repeal  if 
Kid  Strips 


Kaiser-Willys 
Lowell  Thomas 
(155)  R 


Toni 
Tenn.  Ernie 

(205) 


Peter 
Lind 
Hayes 
Show 


Fulton  Lewis  jr. 


Co-op 
Dinner  Date 


Union  Pharma- 
ceutical Co.  (471) 
Gabriel  Header 


Am.  Oil-Ford 
Ed.  R.  Murrow 

(199) 


In  the  Mood 


Kaltenbon 


Co-op 
Allen-Hodges 
Sports  Daily 


Pop 

Concert 


No  Network 

Service 


Co-op 

Bob  Finnegan 
 Sports 


Sun  Oil  Co. 
3-Star  Extra 
(34) 


Alex  Drier 
Man  on  the  Go 
Co-op 


Co-op  Sports 
Afield  with 
Bob  Edge 


No  Network 

Service 


Show  Time 
Review 


The  3  Suns 


Miles  Labs 
News  ol  World 

(168) 


Mr.  Keen 


Counterspy 


Bristol-Myers 

Godfrey 
Digest  (205) 


Godfrey 
Eversharp 

(203) 


Adventures  of 
the  Scarlet 
Pimpernel 


Sammy 
Kaye 


Arthur  Godlrey 
Digest 


Co-op 
Take  a  Number 


Spotlight  Story 


9:15-25 
Newsreel 


Swayze-News  j 

(9:30-35)  j 

Eddie  Cantor 
9:35-10 


Co-op 
Headline 
Edition 


Mr.  Keen 


A.  F.  ol  L. 
Frank  Edwards 


Fibber  McGee 
&  Molly 

*3-Plan 


The  World  We 
Live  In 


Jack  Carson 


9:25-30 
Miller  News, 
MillerBrewingCo. 


Rob*_Trout.  News 
,  Chevrolet  (197)  j 


Have  A  Heart 


Turner  Calling 


Front  &  Center 


M-F 

Dance 
Orchestra 


Manhattan 
Crossroads 
Co-op 


Heart  of  the 
News 


Co-op 
Deems  Taylor 
Concert 


Indoors 
Unlimited 


News 


Co-op 
Ed  Pettitt-News 


Jane  Pickens 
Show 
Co-op 


No  Network 
Service 


10:00  Fights 
Gillette 


Mr.  Keen 


A.  F.  of  L. 
Frank  Edwards 


One  Man's 
Family 


Dinner  At  The 
Green  Room 
S 


Hear  America 
Swingin',  8-10:- 
8-8:30  TBA 


8:00-8:05 
ABC  News 


W.WChaplin 
News  8:30-35 


Featuring 
Freddy  Martin 

(8:35-9- 


TBA 


(9:30-35) 
Swayze 
New. 


(9:35-10) 
TBA 


Frank  & 
Jackson 


M-F 

Dance 
Orchestra 


Manhattan 
Crossroads 
Co-op 


Co-op 

Deems  Taylcr 
Concert  £ 


News 


Luthem 
Hon 

(479) 


15) 


Bandstand 
USA 


TBA 


U.  S.  Marine 
Band 


Music 
From 
Britain 


Sports  Report 
S 


NBC 


II,  if  Chicago 
Roindtable 


Dance 
Orchestra 


ABC 


U.N. 
Highlights 


News  ot 
the  World 
Morgan  Beatty; 


MONDAY 

CBS 


FRIDAY 

MBS 


Sports  Report 


NBC 


Closed  Circuit 


The  Catholic 
Hour 


Youth  Wants 
To  Know 


The  Golden 
Hour  with 
David  Ross 


Flight  in 
the  Blue 


The  Shadow 
Harrison  Prods. 
Inc. 

R.  J.  Reynolds 
(550)  (Both 
Participating) 


True  Detective 
Mysteries 


5:50-6:00 
State  Farm  MuL 
C.  Brown 


Weekend 
(Radio  "Sunday 
Newspaper") 
Participating 
See  Note 


No  Network 
Service 


P&G  Crisco 
Dr.  Milone 

(163) 


P&G  Duz 
Guiding  Light 
(161) 


GF  Swan-Cal. 
Mrs.  Burton 
(146) 


P&G  Tide 
Perry  Mason 
(173) 


The 
Martin  Block 
Show 
2:35-4 


Reed  Browning 
Show 
4-4:25 


Treasury 
Bandstand 


Co-op 
Austin  Kiplinger 


Art  and 
Dotty  Todd 


Gloria 
Parker 


Musical 
Express 


Toni  &  Bristol 
Myers  Nora 
Drake (197) 


P&G  Ivory  Fl. 
Brighter  Day 

(177) 
Miles  Labs 
Hilltop  House 
(147)  R 


Lever,  Kellogg 
Houseoarty  * 
(182)  R 


No  Service 


4:55-5  News 


No  Service 


Miles  Labi 
Cart  Mutey 

Time  (149)  R 


Ray 
Heatherton 


Wonderful 
City 


2:25  Johnson  & 
Son,  News 


Luncheon 
with 
Lopez 


Ruby  Mercer 
Co-op 


No  Network 
Service 


Mutual  Music 
Show 


Charlie 
and 
John 


Bobby 
Benson 
Show 


Dance 
Orchestra 


A3C 


Co-op 
E.  D.  Pettitl 
News 

U.N. 
Highlights 


Fibber  McGee 
&  Molly 
*3-Plan 


Dancing  Party 
S 


Voice  of  America 


Heart  of  the 
News 


Music 


Listen  lo 
Washington 


ABC 

Late  News 
10:55-11 


Griffin 
Bancroll 


Memo 
From  UN 


Roundup 


Daniel 
Schorr 


Capitol 
Cloakroom 


Dance 
Orchestra 


Escape 


Night 
Watch 


P.  Lorillard 
Two  For  The 
Money 
(206) 


10-10:05 
Daniel  Schorr 


No  Network 

Service 

News  ol 
the  World 
Morgan  Beatty 


Martha  Lou 
Harp 


News 


Pauline  Frederick 
Reporting 
Co-op 
1:45-2:00 


No  Network 
Service 
1:30-3:00 


P&G 

Welcome 
Travelers 


Vincent  Lopez 
Show 
S 


Festival 


P&G 
Pepper  Young 

(166) 


P&G 
Right  to  Happi- 
ness  (163) 


P&G 
Backstage  Wile 
(175) 


Sterling  MWF,! 
Toni  Tu-Th 
Stella  Dallas 
(162) 


Feature 
Horse  Races 


Sterling  M-W-l 
Toni  (Tu-Th) ! 
Widder  Brown  | 
(162) 


Pan  American 
Union 


Manhln.  Soap 
Woman  in  My  j 
House  18" 


Just  Plain  Bill  f  Tea  &  Crumpets 


Front  Page 
Farrell 


C-P-P 
Lorenzo  Jones  | 
(191) 


It  Pays  To  Be 
Married 
•3-Plan 


Labor  & 
Management 


SATURDAY 

_£BS  64ES. 


Allan  Jackson 
Chevrolet  (205) 


Let's  Pretend 


Syncopation 
Piece 


Dance 
Music 


Allan  Jackson 
Chevrolet  (205) 


Report  From 
Overseas 


Adv.  in 
Science 


Farm  News 


World 
Assignment 


Operation  Music 


Treasury 
Band 
Stands 


Allan  Jackson 
Chevrolet  (205) 


Washington 
U.S.A 
5-5:30 


Saturday 
at  the 
Chase 


Co-op 
Ruby  Mercer 
Show 


2:25 
Johnson  News 


Sports 
Parade 


Bandstand 
U.S.A. 


Sloan 
Simpson 
Show 


Salute  to  the 
Nation 


Mac  McGnin 
Ski* 


5:00 
Teen-agers 
Unlimited 


5:45-55 (498) 
Jack  Brickhouse 

Sports,  State 
Farm  Auto  ins. 

5:55 
Johnson  News 
■BHMI 


Orchestra 


NBC 


All  Star 
Parade  ol  Bands, 


Road  Show 
2  to  6  p.  m. 
(  2 ' .  min.  local 
spot  announce- 
ments each 
half-hour) 


Grunfeld's 
Musical 
Almanac 

George  Hicki 
Newt 

R-nn  pm  1 

u.uu  rtn  | 

H.  V.  Kaltenborn 
News 
Co-op 

615 

Dinner  Dale 

Showcase 

U.  JU 

—6755— 
Johnson-New: 
Repeat 

645 

Co-op 
Sam  Levine 

Spotlight 
on  Paris 

7-nn 

/ .  uu 

Co-op 

Report  from 
Washington 

7-15 

Keep  Healthy 

The  Big 
Preview 

/.oil 



The 

1  uloDe-i  rotter 

'  .4  J 

T'ue  or 

False 

n-nn 
u.uu 

815 

TBA 

A-in 

O.  JU 

8:45 

1   (Co-op)  New 
!  England  Barn 
Dance 
Jamboree 

j.UU 

9:15 

Lorrrbardoland 
U.S.A. 
S 

R.  J.  Reynolds 
Grand  Ole  Opry 

(91) 

qui 

9-45" 

Chicago  Theatre 
of  the  Air 
S 

Dude  Ranch 
Jamboree 

i  n- n  n 

1  u .  u  u 

10:15 

Pee  Wee 
King  Show 
Co-op 

10:30 

10:45 

Co-op 

Ed  Pettitl 

News  Irom 
NBC 

11:00 

Dance          No  Network 
Orchestra     i  Service 

11:15  PM 

HHHHHflfll^HH 

Dance 
Orchestra 


Explanation,:  Hastings  in  order:  Sponsor,  name  of 
program,  number  of  stations:  S  sus-taining.:  It  re- 
broadcast  West  Coast:  TBA  to  be  announced;  IIP 
repeat  performance.  Time  ETXE. 

ABC — 8:55-9  a.m..  2:30  2:35  p.m..  4:25-4:30  p.m.. 
M.W.F..  Time  Tor  Betty  Crocker.  Gen.  Mills 

(3I9>. 

7:55-8  p.m..  Les  Griffith  &  The  News.  (332). 
10:30-10:35  p.m.,  MWF.  Philco  Corp..  Edwin  C. 
Hill  and  trie  Human  Side  of  the  News  (310) 
Admiral  Corp.  sponsors  13  five-minute  news  pro* 
grams  Sat.,  12  on  Sun. 

CBS — 8:30-8:55  a.m..  Sun..  General  Foods  Corp.. 

Sunday  Gatherin'  109. 
11:30-11:35  a.m.  Sun.  l'eter  Hackex— News  (S) 
12-12:05  p.m..  Sat.,  Dr.  Scholl— Bill  Shadel  1S8 
3:15-  3-30   p.m.    MWF   Le\er— Houseparty  ISO 
3:15-3:30  p.m..  Tu.-Th.,  Kellogg— &  Houseparty  191 
3:30-45  p.m..  Bauer  &  Black— Houseparty  171 
3:30-  3:15  p.m.  M-Th  Pillsbury— Houseparty  191 
Arthur  Godfrey  Clients  10-11:30  a.m. 
Godfrey  10-10:15  a.m.  Bristol  Myers.  M-YV  alt.  F 
Campana  T-Th  alt.  F. 

10-  10:15   a.m..  Minn.   Mining.   M-W  alt.  F; 
Kellogg  Tu-Th:  Adolphs  Ltd.  alt.  F. 

10:15-30  a.m..  Knomark  M-F  alt.  days. 
10:30-15  a.m.,  Int.   Cellucotton  M-W  alt.  F. 

Gen.   Motors.   Frigidaire.  Tu-Th  alt.  F. 
10:45-11  a.m..  Star  Klst,  M-W  alt.  F. 

Toni.  Tu-Th..  Kellogg,  alt.  F. 

11-  11:15  a.m..  Lever  Bros..  M-W  alt.  F. 

National  Biscuit.  Tu-Th   alt.  F. 
11:15-39  a.m.,  Pillsbury  Mills.  M-Th  alt.  F. 

Toni   alt.  F. 
General    Motors  Chevrolet. 

9:55-10  p.m. 
General    Motors — Chevrolet. 
9:55-10  a.m.;  1-1:05  p.m. 
p.m. 

Sat..  Allan  Jackson:  1:30-35  p.m. 
4:55  -5  p.m. 

M  BS — 

Credit  Union  Nat'I  Assoc.  4:55-5:00  p.m.  Sunday. 
5:55-6:00  p.m..  M-F.  Cecil  Brown-S.  C.  Johnson 
9-9:05  p.m..  M-F,  Johns-Manville.  Bill  Henry. 
Mon.-Fri.  8:00-8:30  p.m.  Programs — Multi-Message 
Plan  Participants — 

R.   .1.   Reynolds  Tobacco  Co. — Mon..   Tues.  & 

Tliurs. 

Multl  -Message  Plan  Participants — 

Bridgeport  Brass  Co.,  Aer-O-Sol  Div.,  Wed., 
Thurs.  &  Fri. 

Pan  America!"  Coffee  Bureau  (Tues.  &  Thurs.) 
Mon.-Fri.  11:25-11:30  a.m.  S.  C.  Johnson — News 

NBC— 8-8:15  a.m..  Skelly  Oil,  M-F.  News  (2S); 
Three-Plan: 

Lewis-Howe.  Liggett  &  Myers.  Carter  Products 
&  RCA.  Fibber  McGee  &  Molly:  Second  Chance; 
It  Pays  to  Be  Married. 


Robert    Trout.  M-F, 


Robert  Trout — New?. 
:  2:30-35  p.m. ;  5:55-3 


3-3:05  p.m.: 
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SELL  THE 


OolDenHlarhef 


0  1/  OF 
#710  AMERICA'S 
NEGRO  POPULATION 


WDIA-- 
50,000  WATTS 


Here  is  a  new  "golden  market" 
of  1,466,618  negroes!  37%  of  the 
total  area  population  .  .  .  one- 
tenth  of  the  entire  negro  popula- 
tion of  America!  And  it  can  t  be 
reached  except  with  WDIA,  the 
first  and  only  50,000  watt  station 
to  broadcast  exclusively  to  the 
rich  negro  market. 

TOP  HOOPER  AND 
PULSE  RATED  STATION 
IN  THE  MEMPHIS  MARKET! 


WDIA 


—MEMPHIS,  TENN. 

REPRESENTED  BY 

JOHN  E.  PEARSON  CO., 

DORA-CLAYTON  AGENCY,  SOUTHEAST 


INTERNATIONAL 


Britain  Moves  Closer 
To  Commercial  Tv 


House    of    Commons  passes 

bill  by  narrow  margin.  House 

of  Lords  and  the  Queen  next 

will  consider  legislation  which 

will  permit  competition  to  the 

government-controlled  BBC. 

ENGLAND'S  version  of  commercial  tv  was 
given  final  approval  last  week  when  the  House 
of  Commons  voted  291  to  265  in  favor  of  a 
Conservative  bill  to  permit  sponsored  tv  pro- 
grams to  compete  with  the  state-owned  BBC 
network.  The  bill  does  not  affect  the  BBC 
monopoly  in  radio. 

Opponents  of  the  bill  charged  that  it  gives 
too  much  say  to  advertisers  in  the  choice  of 
programs.  Fear  exists,  even  among 
ENGLAND  supporters  of  the  commercial  bill, 
that  the  new  measure  will  lead  to 
the  "evils"  of  sponsored  radio  and  tv  in  Amer- 
ica, and  that  safeguards  should  be  taken.  An 
example  of  m  what  Britains  feel  is  bad  taste  in 
America's  system  was  a  telecast  here  of  Queen 
Elizabeth's  coronation.  In  it,  a  chimpanzee 
appeared  in  a  commercial. 

It  is  expected  that  England's  new  system  will 
go  into  effect  by  next  year.  Up  to  now  the 
BBC  programs  have  been  paid  for  by  an  annual 
tax  of  $8.40  on  tv  set  owners. 

The  bill  now  goes  to  the  House  of  Lords 
for  approval  and  then  to  Queen  Elizabeth  for 
her  signature. 


ties  and  competitors  in  the  games  will  be  aire; 
before  the  start. 

The  football  games  starting  Aug.  28  ano 
continuing  to  late  November  will  be  seen  ever 
Saturday  afternoon  in  most  cities  having  t 
stations.  Games  will  not  be  telecast  live  ii 
cities  where  games  are  being  played,  except  fo 
final  games,  but  will  be  shown  on  kinescope  tb 
same  evening  or  following  afternoon.  NBC 
will  have  its  own  commentators  at  the  Ca 
nadian  Broadcasting  Corp.  has  announced  tha 


c< 


a  Games  First 
-to-East  Live  Tv 


FIRST  LIVE  telecasts  from  western  Canada 
for  eastern  Canadian  tv  stations  will  be  made 
during  the  British  Empire  and  Commonwealth 
Games  at  Vancouver,  July  30-Aug. 
CANADA  7,  over  closed  circuit  transmissions 
through  the  U.  S.  to  Toronto.  Ca- 
nadian Broadcasting  Corp.  has  announced  that 
arrangements  are  being  finalized  for  radio  and 
tv  coverage  of  the  sport  events  at  Vancouver, 
sponsored  by  Northern  Electric  Co.,  Montreal. 
Harry  E.  Foster  Adv.  Agency,  Toronto,  handles 
the  account. 

CBC  at  the  same  time  announced  that  North- 
ern Electric  and  National  Carbon  Co.,  Toronto, 
jointly  will  sponsor  on  radio  and  tv  the  Ca- 
nadian Big  Four  football  games  and  final  Grey 
Cup  games  this  fall,  with  the  full  NBC-TV  net- 
work carrying  the  Canadian  football  games. 

The  British  Empire  and  Commonwealth 
Games  will  be  seen  nightly  over  Canadian  tv 
stations  on  the  air  this  summer,  for  an  hour 
from  11  p.m.  EDT,  8  p.m.  PDT.  Some  of  the 
hour-long  program  will  be  live,  carried  by 
microwave  from  Vancouver  to  Seattle,  then  by 
arrangement  with  U.  S.  tv  networks,  by  closed 
circuit  south  to  Los  Angeles,  across  country  to 
New  York,  then  to  Buffalo,  N.  Y.,  where  the 
Canadian  microwave  circuit  will  pick  up  the 
video  signal  for  transmission  in  eastern  Canada. 
Stations  not  on  the  microwave  network  will 
receive  the  program  on  kinescope  and  film  the 
following  day. 

In  addition  to  the  network  programs,  CBUT 
(TV)  Vancouver  will  telecast  reports  of  the 
various  sports  events  during  afternoons  and 
evenings.    Quarter-hour  telecasts  of  personali- 
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CBC  Recommends 
3  New  Tvs,  2  Ams 

CBC  board  defers  tv  applica- 
tion by  CJON  St.  Johns,  Nfld., 
and  asks  that  CBC  tv  outlet  be 
built  there  instead. 

THREE  more  Canadian  television  stations,  tw< 
am  broadcasting  stations  and  one  fm  statioi 
have  been  recommended  for  licensing  by  th< 

Canadian  Broadcasting  Corp's  Boan 
CANADA     of  Governors  meeting  at  St.  John's 

Nfld.,  June  18-19.  Application  fo 
a  tv  license  by  CJON  St.  Johns,  was  deferred 
with  the  CBC  board  recommending  CBC  bi 
licensed  to  operate  a  tv  station  in  that  city. 

New  tv  stations  recommended  are  CKCW-T\ 
Moncton,  ch.  2  with  5  kw  video  and  3  kvl 
audio;  CKX-TV  Brandon,  ch.  5  with  19.3  i\\ 
video  and  9.65  kw  audio;  and  CJIC-TV  Saul 
Ste.  Marie,  ch.  2  with  5.16  kw  video  and  2.5!, 
audio. 

In  deferring  CJON's  application  for  a  tv  li 
cense  on  ch.  2,  the  CBC  board  recommended 
to  the  Canadian  Minister  of  Transport  tha 
"after  carefully  studying  the  important  and  Ion; 
range  considerations  involved,  the  Board  o 
Governors  recommends  that  the  CBC  be  author 
ized  immediately  to  establish  a  television  sta 
tion  at  St.  John's,  which  should  be  built  a 
quickly  as  possible  and  which  would  be  one  o 
the  key  centers  of  the  national  system  as  we] 
as  providing  regional  service.  In  the  event  tha 
the  foregoing  recommendation  is  not  approved 
the  board  recommends  that  the  application  o- 
the  Newfoundland  Broadcasting  Co.  Ltd.! 
(CJON),  for  a  television  station  be  approved 
forthwith." 

New  am  broadcasting  stations  recommend 
ed  were  at  Gait,  Ont.,  250  w  on  1110  kc  t<j 
Margaret  Gourlay  Spohn,  and  at  Peace  River ! 
Alta.,  1  kw  on  630  kc  to  Peace  River  Broadcast 
ing  Corp.  Ltd.  The  new  fm  station  was  recom 
mended  for  CKDA  Victoria,  370  on  98.5  mc 
A  number  of  other  radio  applications  were  de 
ferred  to  a  later  meeting  of  the  CBC  board. 

Power  increases  were  recommended  foi 
CHCT-TV  Calgary,  ch.  2,  from  10.9  to  5( 
kw  video,  with  antenna  989  feet  above  averagt 
terrain;  for  CFQC-TV  Saskatoon,  ch.  8,  frorr 
17.9  to  60  kw  video  with  antenna  866  feet  abov( 
average  terrain;  for  CKNW  New  Westminster 
from  1  to  5  kw  on  1320  kc;  for  CJVI  Victoria 
from  1  to  5  kw  on  900  kc;  and  for  CHL> 
Three  Rivers,  from  1  to  5  kw  on  550  kc 
Power  increases  from  5  to  10  kw,  applied  foi 
by  CJOC  Lethbridge,  and  CJBR  Rimouski 
were  deferred  for  further  study. 

CJMS  Montreal,  was  recommended  for  in 
stallation  of  a  1  kw  emergency  transmitter 
Share  transfers  and  corporate  name  change: 
were  recommended  for  a  number  of  stations. 

Broadcasting   •  Telecastinc 


EDUCATIi 


AWARDS 


U.  S.,  Canadian  Shows 
Share  Top  10  Honors 

U.  S.  AND  CANADIAN  radio  network  eve- 
ring  shows  shared  the  top  10  most  popular  pro- 
grams in  May,  according  to  a  national  rating 
report  of  Elliott-Haynes  Ltd.,  To- 
CANADA  ronto.  Radio  Theatre  led  in  popu- 
larity with  a  rating  of  21.1,  followed 
I  by  Amos  V  Andy  20.3,  Our  Miss  Brooks  19.3, 
The  Tylers  (Canadian)  14.7,  Great  Gildersleeve 
14.6,  Ford  Theatre  14  (Canadian),  Suspense 
13.4,  Championship  Fights  11.3,  Share  the 
Wealth  11.1  (Canadian)  and  The  Army  Show 
10.9  (Canadian). 

Leading  transcribed  programs  aired  national- 
ly in  May  were  People  Are  Funny  18.9,  Take 
a  Chance  17.2  (Canadian),  Denny  Vaughan 
Show  14.8  (Canadian),  Bing  Crosby  Show  14.4 
and  Fun  Parade  13.5  (Canadian). 

Leading  daytime  network  shows  in  May  were 
Ma  Perkins  14,  Pepper  Young's  Family  13.3, 
Right  To  Happiness  12.7,  Life  Can  Be  Beautiful 
11.9  and  My  Friend  Irma  11.6. 

In  French-language  programs  the  leading 
evening  shows  were  Un  Homme  et  Son  Peche 

41.8,  Le  Survenant  27,  Metropole  24.9,  La 
Famille  Plouffe   24.5   and   Tambour  Battant 

21.9.  Leading  daytime  shows  were  Rue  Princi- 
pal 31.3,  Les  Joyeux  Troubadours,  31.3,  Jeu- 
nesse  Doree  31,  Je  Vous  ai  Tant  Aime  30.7  and 
Vies  de  Femmes  29.2. 

Ottawa  to  Get  Second 
Television  Transmitter 

BECAUSE  of  the  bilingual  population  of 
the  area  about  Ottawa,  Canada's  capital  city, 
a  second  television  transmitter  is  to  be  installed 

there  by  the  Canadian  Broadcasting 
CANADA  Corp.     Announcement  of  a  second 

transmitter  for  CBOT  Ottawa  was 
made  in  the  Canadian  Parliament  by  Revenue 
Minister,  I.  I.  McCann.  CBOT  now  broadcasts 
one-quarter  of  its  programs  in  French.  The 
new  transmitter  will  allow  complete  programs 
';o  be  sent  out  in  both  English  and  French,  sim- 
ilar to  the  situation  at  Montreal,  where  CBFT 
s  the  French  CBC  station  and  CBMT  is  the 
'English-language  station.  CBOT  will  pipe  in 
English  programs  mainly  from  Toronto  and 
United  States,  French  programs  from  Mon- 
treal and  Quebec.  No  date  has  been  an- 
nounced for  construction  of  the  second  Ot- 
awa  transmitter,  but  it  is  expected  to  be  in 
he  current  fiscal  year. 

CBHT  (TV)  to  Be  CBCs  7th 

IBHT  (TV)  Halifax  ch.  3,  will  be  the  seventh 
Tanadian  Broadcasting  Corp.  television  station 
to  go  on  the  air  and  the  last  of  a 
,:ANADA  series  of  CBC  stations  for  major  Ca- 
nadian markets  under  present  plan. 
Che  station  is  due  to  start  operations  late  this 
'ear  with  an  RCA  transmitter  and  RCA-Victor 
1  avestack  antenna.    CBHT  will  have  100  kw 
ideo  power,  50  kw  audio.  G.  F.  Brickenden, 
BC  director  of  tv  at  Halifax,  is  in  charge 
the  station. 

.  S.  Agencies  Recognized 

rIFTY-THREE  U.  S.  and  Canadian  advertising 
igencies  have  been  enfranchised  for  1954-55 
»y  the  Canadian  Assn.  of  Radio  &  Television 

Broadcasters.  The  list  includes  Ca- 
:ANADA  nadian  offices  of  seven  U.  S.  agencies, 

with  offices  at  either  or  both  Toronto 
nd  Montreal.  They  are  Dancer-Fitzgerald- 
iample  Adv.  Canada  Ltd.,  Erwin  Wasey  of 
Canada  Ltd.,  Hutchins  Adv.  Ltd.,  Kenyon  & 
ickhardt  Ltd.,  J.  Walter  Thompson  Ltd.,  Young 
t  Rubicam  Ltd.  and  McCann-Erickson  Inc. 
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KFAB  Gives  Scholarship 
To  University  Student 

KFAB  OMAHA  has  announced  the  recipient 
of  its  ninth  consecutive  "in  service"  summer 
scholarship  for  practical  training  in  all  phases 
of  station  operation.  An  honor  student  is 
chosen  each  year  by  KFAB  executives  in  co- 
operation with  the  U.  of  Nebraska's  radio  and 
speech  departments.  KFAB  is  the  only  station 
in  the  state  which  has  participated  in  the  pro- 
gram since  it  began  in  1946,  according  to  Harry 
Burke,  general  manager.  The  scholarship, 
awarded  this  year  to  Gail  Katskee,  U.  of 
Nebraska  sophomore,  covers  nine-weeks  of 
training.  Among  its  winners  in  past  years  were 
Bob  lones,  KFAB  staff  announcer,  and  Herm 
Harney,  the  station's  farm  field  director. 

L.  A.  Teachers  Hold  Workshop 

RADIO  and  television  are  included  in  the 
fourth  annual  Advertising  Workshop  for  Teach- 
ers, a  summer  course  available  to  teachers  from 
the  Los  Angeles  City  School  System  scheduled 
for  the  last  two  weeks  in  August.  Planned 
and  sponsored  by  the  Los  Angeles  and  Holly- 
wood Ad  Clubs  and  the  Advertising  Assn.  of 
the  West,  the  course  includes  instruction  in 
advertising  techniques,  with  field  trips  to  news- 
papers, radio  and  tv  stations,  advertising  agen- 
cies, outdoor  advertising  plants,  and  a  market- 
ing session  at  General  Petroleum  Corp.  head- 
quarters. 

Six  to  KQED  (TV)  Board 

THE  BOARD  of  directors  of  the  Bay  Area 
Educational  Tv  Assn.,  which  operates  KQED 
(TV)  Berkeley,  Calif.,  noncommercial  tv  sta- 
tion on  ch.  9,  now  numbers  23  with  the  addi- 
tion of  six  prominent  local  businessmen  as 
members,  Dr.  Herbert  C.  Clish,  chairman,  said 
last  week. 

They  are  John  B.  Bates,  partner  in  the  law 
mm  of  Pillsbury,  Madison  &  Sutro:  Mortimer 
Fleischhacker  Jr.,.  president.  Chemicals  Inc.; 
George  W.  Fuller,  president,  R.  N.  Nason  &  Co.; 
Alexander  R.  Herron,  vice  president.  Crown 
Zellerbach  Corp.;  J.  W.  Mailliard  III,  vice  presi- 
dent, Mailliard  &  Schmieden,  and  Ernest  H.  Ren- 
zel  Jr.,  president,  E.  H.  Renzel  Co.,  San  Jose. 

NAEB  An  nual  Exhibits  Set 

AN  EXHIBITION  of  broadcasting  and  tele- 
casting equipment  will  be  held  in  conjunction 
with  the  30th  national  convention  of  the  Na- 
tion Assn.  of  Educational  Broadcasters  at  the 
Hotel  Biltmore,  New  York,  Oct.  27-30,  it 
has  been  announced  by  Seymour  N.  "Siegel, 
director  of  New  York  City-owned  WNYC  and 
chairman  of  the  1954  convention.  M.  Alan 
Levin,  also  of  WNYC,  will  be  chairman  of  the 
exhibition  committee,  and  Campbell-Fairbanks 
Assoc.,  New  York,  will  manage  the  exhibition. 


KNX#  KTTV  (TV)  Win 
Radio-Tv  News  Awards 

TOP  HONORS  in  the  fifth  annual  awards 
presentations  of  Radio-Tv  News  Club  of  South- 
ern California  for  1953  have  been  won  by 
CBS  o&o  KNX  Hollywood,  for  radio,  and  by 
independent  KTTV  (TV)  Hollywood  for  tv. 

For  the  second  consecutive  year,  KNX  won 
the  award  for  its  support  of  an  aggressive  and 
responsible  radio  news  policy;  KNX-Columbia 
Pacific  Radio  Network  newscaster  Frank  Goss, 
best  radio  news  presentation;  Storm  Warning, 
best  radio  public  affairs  program;  and  The 
Troubled  Air,  best  radio  documentary. 

Also  for  the  second  consecutive  year,  KTTV 
garnered  its  award  for  best  support  of  an  ag- 
gressive and  responsible  tv  news  policy,  plus 
awards  for  best  tv  news  reporting;  The  White 
Fence,  most  enterprising  tv  news  reporting; 
and  Paul  Coates  Confidential  File,  best  tv 
public  affairs  program. 

Other  radio  awards  included  MBS  Virgil  Pinck- 
ley,  best  commentary;  Jim  Dooley,  NBC  Holly- 
wood, and  William  O'Halloran,  ABC  Hollywood, 
tied  for  best  news  writing;  KIST  Santa  Barbara 
Operation  Transmitter  Tower,  best  special  events 
coverage;  Alan  Lisser,  news  director,  KBIG 
Avalon,  best  news  reporting;  Paul  White,  execu- 
tive news  director,  KFMB  San  Diego,  for  his 
The  Melhorn  Story,  most  enterprising  news  re- 
porting. 

In  tv,  KABC-TV  Hollywood  Sierra  Madre 
Story  won  best  news  presentation;  KABC-TV 
Chet  Huntley,  1953  Peabody  Award  winner, 
added  best  commentary;  Bob  Childers,  KNBH 
(TV)  Hollywood,  for  his  Decision  '53,  best 
news  writing;  KFMB-TV  San  Diego  Whale 
Story,  best  special  events  coverage,  and  Hugh 
Brundage,  KHI-TV  Hollywood  sportscaster, 
best  sports  reporting. 


HAROLD  C.  LUND  (r),  general  manager, 
WDTV  (TV)  Pittsburgh,  receives  a  plaque 
from  Henry  Reuter,  chairman  of  the  Cere- 
bral Palsy  drive  in  that  city,  in  recognition 
of  the  station's  telethon  which  raised  ap- 
proximately $350,000. 
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FOR  THE  RECORD 


SPECIFIES  «* 

ML-892R 


giving  uS 
aCcu^e  ^ 


4e4t$uvt6#uttutf  tide? 

Data  sheets  won't  teli  you. . .  but 
tube  performance,  backed  by  the 
manufacturer's  reputation,  will! 

Choose  Machlett  and  you  find  ,  .  . 

57  years  electron  tube  experience. 

Leadership  in  high  vacuum  technique. 

Design  superiority  in  high  power, 
big  tube  ruggedness  and  reliability. 

A  specialist  whose  reputation  has 
been  achieved  solely  by  the  production 
of  highest  quality  electron  tubes. 


Machlett  tubes  are  distributed  by 
Graybar,  Westrex,  Dominion  Sound. 

For  full  information  on  Machlett's 
extensive  line  of  broadcast  tubes,  write 

MACHLETT  LABORATORIES,  INC. 

Springdale,  Connecticut 
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Station  Authorizations,  Applications 

(As  Compiled  by  B  •  T) 

June  17  through  June  23 

Includes  data  on  new  stations,  changes  in  existing  stations,  ownership  changes,  hearir 
cases,  rules  &  standards  changes  and  routine  roundup. 

Abbreviations: 


CP — construction  permit.  DA — directional  an- 
tenna. EBP — effective  radiated  power.  STL — 
studio-transmitter  link,  synch,  amp. — synchro- 
nous amplifier,  vhf — very  high  frequency,  uhf — 
ultra  high  frequency,  ant. — antenna,  aur. — aural, 
vis.  —  visual,  kw  —  kilowatts,  w  —  watts,  mc  — 


megacycles.  D — day.  N — night.  LS — local  sun- 
set, mod.  —  modification,  trans.  —  transmitter 
unl.  —  unlimited  hours,  kc — kilocycles.  SSA  — 
special  service  authorization.  STA — special  tem- 
porary authorization.  (FCC  file  and  hearir. 
docket  numbers  given  in  parentheses.) 


FCC  Commercial  Station  Authorixations 
As  of  May  31,  1954  * 


AM 

FM 

TV 

Licensed  (all  on  air) 

2,552 

528 

101 

CPs  on  air 

23 

21 

t296 

CPs  not  on  air 

111 

18 

176 

Total  on  air 

2,575 

549 

397 

Total  authorized 

2,686 

567 

573 

Applications  in  hearing 

129 

4 

183 

New  station  requests 

158 

5 

45 

Facilities  change  requests 

139 

15 

20 

Total  applications  pending 

670 

98 

230 

Licenses  deleted  in  March 

0 

2 

0 

CPs  deleted  in  March 

3 

1 

10 

*  Does  not  include  noncommercial  educational 
fm  and  tv  stations. 

t  Authorized  to  operate  commercially. 

c,     c  © 

Am  and  Fm  Summary  through  June  23 


On 

Air  Licensed 

CPs 

Appls. 
Pend- 
ing 

In 
Hear 
ing 

Am        2,589  2,561 
Fin           558  536 

160 
40 

170 
6 

129 
4 

ACTIONS 

OF 

FCC 

New  Tv  Stations 

APPLICATIONS  DISMISSED 

Durham,  N.  C. — Public  Information  corp.  FCC 

dismissed  bid  for  new  tv  station  on  uhf  ch.  73  at 
request  of  applicant.    Dismissed  June  21. 

Odessa,  Tex. — Ector  County  Bcstg.  Co.  FCC 
Comr.  Robert  E.  Lee  granted  petition  to  dismiss 
bid  for  new  tv  station  on  vhf  ch.  7  without 
prejudice.  Dismissed  June  15,  announced  June 
17. 

Existing  Tv  Stations  .  .  . 

ACTIONS  BY  FCC 

KGVO-TV  Missoula.  Mont. — Mosby's  Inc.  grant- 
ed modification  of  CP  for  vhf  ch.  13  to  change 
studio  location  to  transmitter  site  approximately 
10  miles  N  of  city;  ERP  to  38  kw  visual,  20.9  kw 
aural;  antenna  height  above  average  terrain 
2,030  ft.   Granted  June  15;  announced  June  22. 

KUTV  (TV)  Salt  Lake  City,  Utah— Utah  Bcstg. 
&  Tv  Corp.  granted  mod.  of  CP  for  vhf  ch.  2 
to  change  transmitter  location  to  Oquirrh  Range 
Mt.  Peak,  18  miles  SW  Salt  Lake  City:  studio 
location  to  2nd  East  and  Motor  Ave.,  Salt  Lake 
City;  EltP  to  45.7  kw  visual,  25.1  kw  aural;  an- 
tenna height  above  average  terrain  3,060  ft. 
Granted  June  18;  announced  June  22. 

WCHS-TV  Charleston,  W.  Va.— WCHS-TV  Inc. 
granted  STA  to  operate  commercially  on  vhf 
ch.  8  for  the  period  ending  Oct.  11.  Granted 
June  17;  announced  June  22. 

STATIONS  DELETED 

WCUlj  (TV)  Champaign,  111.— Champaign- 
Urbana  Tv  Inc.  FCC  deleted  tv  station  on  uhf 
ch.  21  for  failure  to  prosecute.    Deleted  June  17. 

WJTM-TV  Jamestown,  N.  Y. — James  Bcstg.  Co. 

FCC  deleted  tv  station  on  uhf  ch.  58  at  request 
of  applicant.  Deleted  June  16;  announced  June 
22.  j 

APPLICATIONS 

: 

KTIV  (TV)  Sioux  City,  Iowa— KCOM  Bcstg. 
Co.  seeks  mod.  of  CP  for  vhf  ch.  4  to  change 
ERP  ltd  51.17  kw  visual,  26  kw  aural;  transmitter 
locatioi  to  0.8  mile  N  of  city  limits  of  Sioux  City; 
studied  bcation  to  10th  &  Grandview,  Sioux  City; 
anten  aj  height  above  average  terrain  768  ft. 
Filed  i  Ame  18, 


Television  Station  Grants  and  Applications 
Since  April  14,  1952 
Grants  since  July  11,  7952: 


Commercial 
Educational 


vhf 

244 
13 


uhf 

308 
17 


Totof  Operating  Stations  in  U.  S.: 

vhf  uhf 

Commercial  on  air              256  122 

Noncommercial  on  air            3  3 


Tote 

552 
30 


Tota 

378 

'6 


Applications  filed  since  April  14,  7952: 

New    Amend,    vhf       uhf  Tota 

919        337        712        525  1,238 


Commercial 
Educational 


54 


27 


26 


54 


Total 


973 


337 


739 


551 


1,291 

1  Eighty-six  CP's   (14  vhf,  72   uhf)   have  be'ei 

returned. 

2  One  applicant  did  not  specify  channel. 

3  Includes  30  already  granted. 

4  Includes  582  already  granted. 

•     *  • 


WKNX-TV  Saginaw,  Mich. — Lake  Huron  Bcstg 
Corp.  seeks  mod.  of  CP  for  uhf  ch.  57  to  chang' 
ERP  to  179.5  kw  visual,  94.2  kw  aural;  antenn;. 
height  above  average  terrain  446  ft.    Filed  Juiv3 
18. 

KLAS-TV  Las  Vegas,  Nev. — Las  Vegas  Tv  Inc 
seeks  mod.  of  CP  for  vhf  ch.  8  to  chango  ER1 
to  26.53  kw  visual,  13.27  kw  aural;  antenna  heigh 
above  average  terrain  140  ft.    Filed  June  18. 


New  Am  Stations 


ACTIONS  BY  FCC 

Kissimmee,  Fla. — Emerson  W.  Browne  tr/a„ 
Radio  Station  WEWB  granted  1220  kc,  250  w  dayS 
time.  Post  office  address  %  Emerson  W.  Browne 
WCLB,  Box  205,  Camilla,  Ga.  Estimated  con' 
struction  cost  $8,223,  first  year  operating  cos 
$18,000,  revenue  $35,000.  Mr.  Browne  is  | 
owner  WCLB  Camilla,  Ga.,  and  \'3  joint  owne 
with  wife  of  WKKO  Cocoa,  Fla.  Granted  June  23^ 

Harvey,  111. — Charles  F.  Sebastian  granted  157i 
kc,  250  w  daytime.  Estimated  construction  cos 
$13,700,  first  year  operating  cost  $24,000,  revenui 
$40,000.  Mr.  Sebastian  is  40%  owner  WTAQ  L; 
Grange,  111.,  and  news  director  and  assistan 
manager  WFJL  (FM)  Chicago.  Post  office  ad 
dress  1220  N.  Austin  Blvd.,  Oak  Park,  111.  Gran 
is  subject  to  condition  that  applicant  dives1 
himself  of  his  interest  in  WTAQ.  Granted  Juni 
23. 

Hopkinsville,  Ky. — Thomas  F.  Wood.  A.  w 
Wood  &  Charles  W.  Stratton  d/b  as  Pennyrili 
Bcstg.  Co.  granted  1480  kc,  1  kw  daytime.  Pos 
office  address  %  Charles  W.  Stratton,  Box  110 
Russellville,  Ky.  Estimated  construction  cos 
$15,662,  first  year  operating  cost  $36,000,  revenui 
$60,000.  Principals  in  general  partnership  include 
A.  W.  Wood  -(V3)  printing  and  Vz  partner  Ken- 
tucky New  Era,  Hopkinsville;  Thomas  F.  Woo< 
(%),  printing  and  V2  partner  Kentucky  New  Era 
and  Charles  W.  Stratton  (i/3),  \'4  partner  WEU£ 
Russellville,  Ky.   Granted  June  23. 

Tallulah,  La.— Howard  E.  Griffith  granted  1361 
kc.  500  w  daytime.  Post  office  address  370: 
DeSiard  St.,  Monroe.  Estimated  constructioi 
cost  $8,800,  first  year  operating  cost  $35,000,  reve 
nue  $30,000.  Mr.  Griffith  is  former  president 
49%  owner  KFAZ  Monroe.    Granted  June  17. 

Hattiesburg,  Miss. — Robert  M.  Keith  Jr.  i 
Benny  L.  Blackledge  d/b  as  Hattiesburg  Bcstg 
Co.  granted  950  kc,  1  kw  daytime.  Post  offic 
address  %  Robert  M.  Keith  Jr.,  339  Willisvill 
Blvd.,  Laurel,  Miss.  Estimated  construction  cos 
$15,926,  first  year  operating  cost  $39,600,  revenu 
$25,200.  Principals  in  general  partnership  includ 
Robert  M.  Keith  Jr.  (1/2),  and  Benny  L.  Black 


Broadcasting 


Telecastini 


ledge  (%).  Messrs.  Keith  and  Blackledge  are  in 
the  sales  and  service  of  radio-tv  receivers. 
Granted  June  23. 
RaleighL  N.  C. — Merchant  &  Farmers  Station 
I  granted  570  kc  500  w  daytime.  Post  office  address 
,  ■  c  B.  H.  Ingle  Sr.,  105  Maywood  Ave.  Granted 
|  June  23. 

APPLICATION 

Waxahachie.  Tex. — Ellis  County  Bcstg.  Service, 
1390  kc.  500  w  daytime.  Post  office  address  % 
Richard  Tuck.  904"  Sunset  Drive.  Benton,  Ark. 
Estimated  construction  cost  S16.200.  first  year  op- 
erating cost  S40.000,  revenue  $50,000.  Principals 
include  James  B.  Branch  (%),  25%  owner  of 
KBSF  Springhill.  La.,  and  KBBA  Benton.  Ark.; 
»  Roy  M.  Fish  (i/3),  25%  owner  KBSF  and  KBBA, 
and  W.  Richard  Tuck  Jr.  (Vj),  25%  owner  KBBA. 
Filed  June  17. 

.  Existing  Am  Stations  .  .  . 

STATION  DELETED 

KRCH  Hot  Springs,  Ark. — Hot  Springs  Radio 
Bcstg.  Inc.  FCC  deleted  am  station  on  1270  kc 
and  deleted  call  letters.  Deleted  June  15;  an- 
nounced June  22. 

APPLICATIONS 

WOWL  Florence,   Ala. — Radio   Muscle  Shoals 
Inc.  seeks  CP  to  change  from  1240  kc  250  w  to 
i  1290  kc  500  w  night,  5  kw  day,  directional  day  and 
night.    Filed  June  17. 

WDOB  Canton,  Miss. — Madison  County  Bcstg. 
Co.  seeks  CP  to  increase  power  from  500  w  to  1 
kw  on  1370  kc.    Filed  June  18. 

KRGA    Springfield,    Ore. — W.    Gordon  Allen 
amends  application  for  mod.  of  CP  to  specify 
:.  transmitter  and  studio  location  at  2100  Laura, 
Springfield.    Filed  June  18. 

WCED  Du  Bois,  Pa. — Tri-County  Bcstg.  Co. 
seeks  CP  to  change  from  1230  kc  250  w  to  1420  kc 
500  w  night,  5  kw  day,  directional  day  and  night. 
Filed  June  17. 


New  Fm  Station  .  .  . 

ACTION  BY  FCC 

Charlottesville,  Va. — Charlottesville  Bcstg.  Corp. 
granted  CP  for  new  Class  A  fm  station  on  ch. 
237  (  95.3  mc);  ERP  1  kw;  antenna  height  above 
average  terrain  235  ft.    Granted  June  23. 

Existing  Fm  Stations  .  .  . 

ACTIONS  BY  FCC 

WINL  (FM)  Lebanon,  Ind. — Radio  Station 
YVENL  granted  STA  to  remain  silent  for  120  days 
during  reorganization.    Granted  June  16. 

WABF  (FM)  New  York,  N.  Y. — Metropolitan 
Bcstg.  &  Tv  Inc.  granted  STA  to  remain  silent 
for  the  period  ending  Sept.  1.  Granted  June  15; 
announced  June  22. 

WSAN-FM  Allentown,  Pa.  —  Lehigh  Valley 
Bcstg.  Co.  granted  STA  to  remain  silent  during 
July  and  August  due  to  temporary  shortage  of 
operating  personnel  during  that  period.  Granted 
June  17;  announced  June  22. 

Ownership  Changes  .  .  . 

ACTIONS  BY  FCC 

KBYR  Anchorage,  Alaska — Jack  H.  White,  Re- 
ceiver, granted  voluntary  assignment  of  license 
to  Radio  Anchorage  Inc.  for  $10,000.  Principals 
include  President  Urgel  Goodwin  Bell  (25%); 
Vice  President  J.  Chester  Gordin  (25%);  Jose- 
phine M.  Gordon  (25%),  and  secretary-treasurer, 
Virginia  May  Bell  (25%).  Messrs.  Gordon  and 
Bell  own  extensive  farming  interest.  Granted 
June  17. 

KTYL-TV  Mesa,  Ariz. — Harkins  Bcstg.  Inc. 
granted  voluntary  assignment  of  CP  for  vhf  ch. 
12  to  KTAR  Phoenix,  Ariz.  KTAR  leases  land  and 
ouilding  for  5  year  period  at  S630  per  month  and 
assumes  obligations  totalling  S251.000.  KTAR 
owns  85.8%  of  KVOA-AM-TV  Tucson,  98%  KYUM 
Yuma,  and  95.2%  KYCA  Prescott.  Ariz.  Princi- 
pals include  President  Richard  O.  Lewis  (17.47%) 
and  John  L.  Lewis  and  family  (68.23%).  Granted 
June  17. 

KCBQ  San  Diego,  Calif.— Charles  E.  Salik 
granted  voluntary  assignment  of  license  to  KCBQ 
Inc.  for  $250,000.    Principals  include  President 


Stanley  VV*.  Schultz  (25%);  Vice  President  Tim- 
othy D.  Sparkman  (25%);  Secretary  Elizabeth 
Ann  R.  Sparkman  (25%),  and  Treasurer  Alice  M. 
Schultz  (25%).  Principals  are  owners  of  KRUX 
Phoenix,  Ariz.    Granted  June  17. 

KRIB  Mason  City,  Iowa — William  G.  Kelly 
granted  voluntary  assignment  of  license  to  Ed- 
ward B.  Lamson  for  $35,000  and  assumption  of 
$26,400  contract.  Mr.  Lamson  is  KBIG  employe 
Granted  June  23. 

WIBM  Jackson,  Mich.— WIBM  Inc.  granted  vol- 
untary assignment  of  license  to  Booth  Radio  & 
Tv  Stations  Inc.  for  $115,865.  President-Treas- 
urer John  L.  Booth  and  family  are  sole  owners. 
Booth  Radio  &  Tv  is  permittee  of  WSBM-TV 
Saginaw,  and  owner  of  WBBC  Flint,  WJLB  De- 
troit, WSGW  Saginaw,  all  in  Michigan.  Granted 
June  7. 

KDKD  Clinton,  Mo. — Clinton  Bcstg.  Co.  granted 
voluntary  acquisition  of  control  by  David  M. 
Segal  through  purchase  of  remaining  nine  shares 
of  stock  from  Lee  E.  and  Jeanne  F.  Baker  for 
$7,800.  Mr.  Segal  will  now  be  sole  owner.  Mr. 
Segal  owns  KUDL  Kansas  Citv.  Mo..  771'2%  of 
WGVM  Greenville,  Miss.,  and  79%  of  KTFS  Tex- 
arkana.  Tex.    Granted  June  17. 

KOKO  Warrenburg,  Mo.— Clinton  Bcstg.  Co. 
granted  voluntary  assignment  of  license  to  Lee  E. 
and  Jeanne  F.  Baker  d/b  as  Warrensburg  Bcstg. 
Co.  through  purchase  by  the  company  of  16 
shares  of  stock  in  exchange  for  $14,194  assets  of 
the  company  allocable  to  KOKO  operation.  Lee 
E.  and  Jeanne  F.  Baker  are  owners  of  KLEE 
Otumwa,  Iowa.    Granted  June  17. 

WTRI  (TV)  Schenectady.  N.  Y.— Van  Curler 
Bcster.  Corp.  granted  voluntary  transfer  of  con- 
trol by  S.  H.  Fabian.  Samuel  Rosen.  Eleanor  F. 
Rosen  and  Edward  L.  Fabian  to  Stanley  Warner 
Corp.  for  repayment  of  their  $12,500  stock  sub- 
scription and  exDenses  of  $48,000.  Sellers  are  14% 
owners  of  Stanley  Warner  Co..  theatre  owners. 
Granted  June  17. 

WNCA  Silpr  Citv.  N.  C— W.  M.  Wrenn,  F.  N. 
Justice  and  H.  E.  Stout  d/b  as  Chatham  Bcstg.  Co. 
granted  voluntary  assignment  of  license  to  corpo- 
ration Chatham  Bcstg.  Co.  No  consideration  in- 
volved as  partners  retain  identical  interest. 
Granted  June  17:  announced  June  22. 

WTMA-AM-FM  Charleston,  S.  C— Evening  Post 
Pub.  Co.  granted  voluntary  assignment  of  license 
to  Atlantic  Coast  Bcstg.  Corp.  for  $85,000  plus 
accounts  receivable.  Principals  include  Presi- 
dent-Treasurer Charles  E.  Smith  (40%),  presi- 
dent-stockholder WTBO  Cumberland.  Md.:  Vice 
President  Georere  H.  Clinton  (40%),  president- 
stockholder  WPAR-AM-FM  Parkersburg,  and 
WBLK  (TV)  Clarksburg,  both  in  W.  Va.  and  vice 
president-stockholder  WTBO;  Secretary  David 
W.  Jeffries  (10<v),  chief  engineer  WTBO,  and 
Dorothy  A.  Marks  (10%),  WTBO  stockholder. 
Granted  June  23. 

WDXL  Lexington,  Tenn. — Lexington  Bcstg.  Co. 
granted  voluntary  transfer  of  control  from  Har- 
old L.  Simpson  to  Aaron  B.  Robinson  through 
purchase  of  60^  interest  for  $15,000.  Mr.  Robin- 
son is  owner  WDXN  Clarksville.  president-ma- 
jority stockholder  WDXI  Jackson,  WENK  Union 
City:  majority  stockholder  WDXE  Lawrenceburg, 
WTPR  Paris,  all  in  Tenn.,  and  vice  president- 
stockholder  WCMA  Corinth,  Miss.  Granted  June 
23. 

KMID-TV  Midland,  Tex.— Midessa  Tv  Co. 
granted  relinquishment  by  R.  H.  Drewry  to 
Drewry  et  al.  through  sale  of  415  shares  of  stock. 
Mr.  Drewry  will  now  own  29<7  interest;  T.  R. 
Warkentin  (18.4%),  and  R.  P.  Scott  (15.8%). 
Granted  June  23. 

KTLJ  (TV)  Houston,  Tex.— Houston  Tv  Co. 
granted  assignment  of  CP  for  vhf  ch.  13  to  Hous- 
ton Consolidated  Tv  Co.  Purpose  of  assignment 
is  to  effectuate  merger  agreement  for  the  ch.  13 
facility,  whereby  KTRH  Houston  obtains  32% 
interest;  Houston  Area  Tv  Co.,  32%:  Houston 
Tv  Co.,  20%,  and  Mayor  Roy  Hofheinz,  16%. 
Granted  June  17. 

WAVY  Portsmouth.  Va. — Portsmouth  Radio 
Corp.  granted  voluntary  transfer  of  control  to 
Hunter  C.  Phelan  and  10  others  as  voting  trust. 
No  consideration  involved.    Granted  June  17. 

APPLICATIONS 

WICH  Norwich,   Conn. — Eastern  Conn.  Bcstg. 

Co.  seeks  involuntary  transfer  of  control  to 
Terese  Lasser,  executrix  of  the  estate  of  J.  K. 
Lasser  (100^),  deceased.    Filed  June  17. 

WMRA  Myrtle  Beach,  S.  C— Elizabeth  Evans 
seeks  voluntary  assignment  of  license  to  Coastal 
Carolina  Bcstg.  Corp.  for  $28,000  and  assumption 
of  obligations  totaling  S5.000.  Principals  include 
President  Olin  Tice  Jr.  (%,).  CBS  announcer  and 
president-stockholder  WJOT  Lake  City,  S.  C; 
Vice  President  Hugh  E.  Holder  (%.),  CBS  an- 
nouncer, and  Secretary-Treasurer  George  Henry 
Breinvogel  (George  Bryan)  (%),  CBS  announcer. 
Filed  June  17. 

WTSK-TV  Knoxville,  Tenn.— Tv  Service  of 
Knoxville  Inc.  seeks  assignment  of  license  for 
uhf  ch.  26  facility  to  South  Central  Bcstg.  Corp. 


(WIKY-AM-FM  Evansville,  Ind.)  for  assumption 
of  obligations  in  amount  not  exceeding  $216,500. 
Principals  include  President  John  A.  Engelbrecht 
(39.6%);  Vice  President  George  F.  Stoltz  (39.6%), 
and  Secretary-Treasurer  Eileen  O.  Stoltz  (0.5%). 
Filed  June  19. 

WKYR  Kcyser,  W.  Va.— Potomac  State  Bcstg. 
Co.  seeks  assignment  of  license  to  WKYR  Inc. 
for  $45,000.  Principals  include  President-Secre- 
tary Walter  Patterson  (50%),  vice  president 
WKHM  Jackson,  Mich.,  and  Vice  President- 
Treasurer  Robert  K.  Richards  (50%),  former 
NARTB  administrative  vice  president.  Mr.  Gla- 
cius  G.  Merrill  is  retained  as  a  consultant  for  3 
years  for  $20,000.    Filed  June  17. 

WHAR  Clarksburg,  W.  Va.— Mountain  State 
Bcstg.  Co.  seeks  assignment  of  license  to  WHAR 
Inc.  for  $90,000.  Principals  include  President- 
Secretary  Walter  Patterson  (50%),  vice  presi- 
dent WKHM  Jackson,  Mich.,  and  Robert  K 
Richards  (50%),  former  NARTB  administrative 
vice  president.  Mr.  Glacius  G.  Merrill  is  retained 
as  consultant  for  8  years  for  $20,000.  Filed  June 
17. 

WLCX   La   Crosse,   Wis— Bermac  Radio  Inc. 

seeks  assignment  of  license  to  Ottumwa  Tele- 
casting Corp.  for  $30,000.  Principals  include 
President  Roy  L.  Phillippe  (34%),  manufacturer 
of  vaults:  Vice  President-Treasurer  Gene  W. 
Phillippe  (33%),  former  V2  owner  WKID  Urbana, 
111.,  and  Secretary  Mildred  Swenson  Phillippe 
(33%).    Filed  June  17. 


Hearing  Cases 


INITIAL  DECISIONS 

Portland.  Ore. — New  tv,  vhf  ch.  8.  FCC  Hear- 
ing Examiner  Elizabeth  C.  Smith  issued  initial 
decision  looking  toward  grant  of  the  application 
of  North  Pacific  Television  Inc.  for  CP  for  new 
tv  station  on  ch.  8  in  Portland,  Ore.,  engineering 
condition  and  denial  of  the  competing  applica- 
tions of  Westinghouse  Radio  Stations  Inc.,  Port- 
land Television  Inc.  and  Cascade  Television  Co. 
Action  June  22. 

Corpus  Christi.  Tex.— New  tv,  vhf  ch.  6.  FCC 
Hearing  Examiner  H.  Gifford  Irion  issued  initial 
decision  looking  toward  grant  of  the  application 
of  Gulf  Coast  Bcstg.  Co.  for  CP  for  new  tv 
station  on  ch.  6  in  Corpus  Christi,  Tex.,  and 
denial  of  the  competing  application  of  Baptist 
General  Convention  of  Tex.    Action  June  18. 

OTHER  ACTIONS 

KLMR  Lamar,  Colo.— By  Order,  the  Commis- 
sion denied  petition  filed  Dec.  22  by  KGAR  Gar- 
den City,  Kan.,  for  rehearing  and  reconsideration 
of  Commission's  Nov.  19  decision  which  granted 
the  application  of  The  Southeast  Colorado  Bcstg. 
Co.  for  CP  to  change  operation  of  KLMR  Lamar, 
Colo.,  from  1340  kc,  250  w,  unlimited  time,  to  920 
kc,  1  kw  day,  500  w  night.  DA-night,  engineering 
conditions  and  denied  KGAR's  application  for  a 
like  change  from  1050  kc,  1  kw,  daytime  only. 
Action  June  17. 

Miami,  Fla. — Vhf  ch.  10  proceeding.  By  Order, 
the  Commission  denied  petition  filed  April  16  by 
Public  Service  Television  Inc..  seeking  review 
of  examiner's  ruling  of  April  13  which  granted 
motion  filed  by  L.  B.  Wilson  Inc.  to  strike  ref- 
erence to  color  studio  technical  equipment  by 
Public  Service,  in  proceeding  involving  applica- 
tions of  WKAT  Inc.,  Miami  Beach,  Fla.;  L.  B. 
Wilson  Inc.,  North  Dade  Video  Inc.  and  Public 
Service  Television  Inc.,  all  Miami,  Fla.,  for  new 
tv  station  on  ch.  10.    Action  June  17. 

WPIN  St.  Petersburg,  Fla.— Fla.  West  Coast 
Bcstrs.  Inc.  seeks  voluntary  acquisition  of  posi- 
tive control  by  Arthur  Mundorff  through  sale 
by  John  W.  Phellips  of  his  10%  interest  for 
S7.500.  Mr.  Mundorff  will  now  own  55.45%  and 
Dr.  Charles  Farrington  will  own  44.55%  interest. 
Filed  June  18. 

Atlanta,  Hartselle,  Douglas,  Ga. — Am  proceed- 
ing. By  Order,  the  Commission  denied  petition 
filed  Feb.  18  by  WERD  Atlanta.  Ga.,  to  enlarge 
hearing  issues  in  am  proceeding  involving  its 
application  and  those  of  Dorsey  Eugene  Newman, 
Hartselle,  Ala.,  and  WDAG  Douglas.  Ga. 

By  Order,  the  Commission  granted  petition 
filed  March  19  by  its  Broadcast  Bureau  and  en- 
larged hearing  issues  to  include  an  issue  with 
respect  to  comparison  of  services  by  applicants  in 
above-mentioned  proceeding.  Action  June  17. 

WDZ  Decatur,  111. — The  Commission  announced 
its  Memorandum  Opinion  and  Order  denying  pe- 
tition filed  by  WDZ  Decatur.  111.,  for  reconsidera- 
tion of  Commission  decision  released  May  13, 
denying  mod.  of  CP  to  change  facilities  of  WDZ 
from  1050  kc  to  610  kc,  daytime  operation  to 
unlimited  time,  using  its  present  power  of  1  kw, 
DA  day  and  night  and  change  transmitter  loca- 
tion.   Action  June  17. 
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FOR  THE  RECORD 


St.  Louis,  Mo. — Ch.  4  protest.  FCC,  by  Memo- 
randum Opinion  and  Order  denied  petition  of 
Signal  Hill  Television  Corp.  (ch.  54),  Belleville, 
111.,  filed  May  20  protesting  grant  of  the  applica- 
tion of  KWK  Inc.  (ch.  4),  St.  Louis,  Mo.  How- 
ever, detailed  allegations  have  been  made  by 
Signal  Hill  Television  Corp.  and  these  will  be 
considered  by  the  Commission  to  be  allegations 
in  the  nature  of  a  petition  for  reconsideration 
which  will  be  determined  by  the  Commission  at 
the  time  it  disposes  of  the  complaint  by  Signal 
Hill  Television  Corp.  with  respect  to  the  alleged 
illegal  construction  of  the  facilities  by  KWK  Inc. 
Action  June  22. 

Buffalo,  N.  Y. — Vhf  ch.  7  proceeding.  By 
Order,  the  Commission  denied  petition  filed  by 
the  National  Association  of  Broadcast  Employes 
and  Technicians,  CIO,  seeking  to  intervene  in  the 
proceeding  on  applications  of  Great  Lakes  Tele- 
vision Inc.,  Greater  Erie  Bcstg.  Co.,  and  WKBW- 
TV  Inc.  for  new  tv  station  on  ch.  7  in  Buffalo, 
N.  Y.    Action  June  17. 

Memphis,  Term. — Vhf  ch.  3  proceeding.  By 
Order,  the  Commission  denied  petition  filed  Feb. 
8  by  Hoyt  B.  Wooten  d/b  as  WREC  Bcstg.  Serv- 
ice, for  review  of  examiner's  order  governing 
the  hearing  on  applications  of  petitioner  and 
WMPS  Inc.  for  new  tv  station  on  ch.  3  in  Mem- 
phis, Tenn.    Action  June  17. 

Green  Bay,  Wis. — FCC,  by  Order,  denied  peti- 
tions of  Vallev  Telecasting  Co.  permittee  of 
Station  WFRV-TV,  ch.  5,  Green  Bay,  Wis.,  re- 
questing hearing  (1)  on  request  of  WMBV-TV, 
ch.  11,  Marinette,  Wis.,  for  withdrawal  of  its 
application  for  mod.  of  CP:  (2)  on  cancellation  of 
the  CP  as  mod.,  and  (3)  on  reinstatement  of  the 
CP.    Action  June  23. 


Hearing  Calendar  .  .  . 

June  28 

Central  City,  Ky. — New  am,  1380  kc,  before 
Examiner  Hugh  B.  Hutchinson — L.  L.  Stone, 
A.  E.  Stone  and  R.  G.  Utley  d/b  as  Central  City- 
Greenville  Bcstg.  Co.,  Mullenberg  Bcstg.  Co. 

June  29 

Mobile,  Ala. — Vhf  ch.  5,  oral  argument  before 
the  Commission  en  banc — WKRG-TV  Inc.,  Mobile 
Tv  Corp. 

Port  Arthur,  Tex. — Vhf  ch.  4,  oral  argument 
before  the  Commission  en  banc — Jefferson 
Amusement  Co.,  Port  Arthur  College,  Smith 
Radio  Co. 

Buffalo,  N.  Y. — Vhf  ch.  7,  hearing  conference 
before  Examiner  H.  Gifford  Irion — Great  Lakes 
Tv  Inc.,  Greater  Erie  Bcstg.  Co.,  WKBW-TV  Inc. 

Klamath  Falls,  Ore. — Vhf  ch.  2,  further  hear- 
ing conference  before  Examiner  Isadore  A.  Honig 
— KFJI  Bcstrs.,  Klamath  Falls  Tv  Inc. 

June  30 

Bluefield,  W.  Va, — Vhf  ch.  6,  prehearing  con- 
ference before  Examiner  Claire  W.  Hardy — 
Southern  W.  Va.  Tv  Inc.,  Daily  Telegraph  Print- 
ing Co. 

Columbus,  Miss. — 550  kc,  further  hearing  be- 
fore Examiner  Claire  W.  Hardy— WCBI,  WHBQ 
Memphis,  Tenn. 

July  1 

Savannah,  Ga. — Vhf  ch.  3,  oral  argument  be- 
fore the  Commission  en  banc — WSAV  Inc., 
WJIV-TV  Inc. 

Akron,  Ohio — 1150  kc,  before  Examiner  Eliza- 
beth C.  Smith— WCUE. 

Hastings,  Neb. — Vhf  ch.  5,  before  Examiner 
Charles  J.  Frederick — Seaton  Pub.  Co. 

July  2 

Bluefield,  W.  Va.— Vhf  ch.  6,  before  Examiner 
Claire  W.  Hardy— Southern  W.  Va.  Tv  Inc.,  Daily 
Telegraph  Printing  Co. 

Naples,  Fla. — New  am,  1430  kc,  before  Exam- 
iner Annie  Neal  Huntting — Collier  County  Bcstrs. 
Inc.,  WMYR  Ft.  Myers. 


Routine  Roundup  .  .  . 

June  17  Decisions 

ACTIONS  ON  MOTIONS 
By  Commissioner  Robert  E.  Lee 

Roanoke,  Va.,  Times-World  Corp.,  Radio  Roa- 
noke Inc. — Dismissed  as  moot  petition  of  Times- 
World  Corp.  for  extension  of  time  to  June  17  in 
which  to  file  answer  to  petition  of  Radio  Roanoke 
for  dismissal  of  application  of  Times-World  for 
ch.  7  (Dockets  10655-56). 

Walnut  Creek,  Calif.,  Arthur  Westlund— Grant- 
ed petition  for  dismissal  without  prejudice  of  his 
application  (Docket  10215;  BP-8321),  and  dis- 
missed as  moot  petition  of  the  Chief,  Broadcast 
Bureau  to  modify  the  issues  and  add  parties. 

Chief  Broadcast  Bureau — Granted  petition  for 
extension  of  time  to  and  including  June  17,  in 
which  to  file  replies  to  petition  of  Radio  Roanoke 
Inc.  for  dismissal  of  application  of  Times-World 
Corp.  for  ch.  7  at  Roanoke,  Va.  (Dockets  10655-56) 
(Action  of  6/11). 

By  Hearing  Examiner  William  G.  Butts 

Binghamton,  N.  Y.,  Southern  Tier  Radio  Serv- 
ice Inc.;  Endicott,  N.  Y.,  Ottaway  Stations  Inc. — 
Granted  petition  of  Southern  Tier  to  reopen  the 
record  in  proceeding  re  ch.  40,  to  include  in  the 
record  a  certain  stipulation  of  the  parties  sub- 
mitted with  the  petition;  said  stipulation  was  in- 
corporated into  and  made  a  part  of  the  record 
and  the  record  thereupon  closed  (Dockets  10681- 
82). 

By  Hearing  Examiner  Millard  F.  French 

Scheduled  further  hearing  on  June  18,  in  the 
proceeding  re  Indianapolis  Bcstg.  Inc.,  et  al.  for 
ch.  13  in  Indianapolis,  Ind.  (Docket  8906  et  al.). 

June  18  Decisions 

ACTIONS  ON  MOTIONS 
By  Commissioner  Robert  E.  Lee 
Sacramento,  Calif.,  KCRA  Inc.,  Sacramento 
Bcstrs.,  Inc. — Granted  petition  of  Sacramento 
Bcstrs.  for  an  extension  of  time  to  and  including 
July  15  within  which  to  file  its  exceptions  to 
initial  decision  in  proceeding  re  ch.  3  (Dockets 
10294,  9012). 

Arlington,  Tex.,  Mid-Cities  Bcstrs.;  Grand 
Prarie,  Tex.,  Jessie  Mae  Cain;  KLIF  Dallas,  Tex., 
Trinity  Bcstg.  Corp. — Granted  petition  of  Trinity 
for  an  extension  of  time  to  and  including  June 
24  within  which  to  file  its  reply  to  the  petition 
of  WOAI  San  Antonio,  seeking  intervention  and 
enlargement  of  the  issues  in  proceeding  re  Dock- 
ets 11024  et  al.  re  am  applications. 

By  Hearing  Examiner  Claire  W.  Hardy 
Bluefield,  W.  Va.,  Southern  W.  Va.  Tv  Inc., 
Daily  Telegraph  Printing  Co. — On  petition  of 
Southern  continued  the  pre-hearing  conference 
in  proceeding  re  ch.  6  from  June  18  to  June  22 
(Dockets  11042-43). 

By  Hearing  Examiner  Fanney  N.  Litvin 
Little  Rock,  Ark.,  Ark.  Television  Co.;  No.  Little 
Rock,  Ark.,  Ark.  Telecasters  Inc. — On  request  of 
Ark.  Television  Co.  continued  the  hearing  in  re 
ch.  11  from  June  22  to  June  23  (Dockets  10610-11). 
By  Hearing  Examiner  Claire  W.  Hardy 
WMAW  Menominee,  Mich.,  Green  Bay  Bcstg. 
Co. — By  Memorandum  Opinion  and  Order  grant- 
ed petition  of  WMAW  for  leave  to  amend  its  ap- 
plication (Docket  10587;  BMP-6064),  by  adding 
certain  engineering  data,  and  removal  from  hear- 
ing status  (Action  of  6/15). 

Issued  a  Memorandum  of  Ruling  formalizing 
an  oral  ruling  made  on  the  record  by  the  Ex- 
aminer on  June  15,  sustaining  objections  to  re- 
ceipt of  certain  depositions  then  offered  in  evi- 
dence by  WMPS  Inc.,  and  WREC  Bcstg.  Service, 
applicants  for  ch.  3  at  Memphis,  Tenn.  (Dockets 
10761-62)  (Action  of  6/16). 


ACTIONS  IN  DOCKET  CASES 
Argument  Postponed 
The  Commission  postponed  oral  argument  fror^  t 
June  28,  1954,  to  July  1,  1954,  on  the  following  I 
proceedings:   WSAV   Inc.,   and   WJIV-TV  Inc  : 
Savannah,  Ga.  (Dockets  10517-18). 

June  18  Applications 

ACCEPTED  FOR  FILING 
License  for  CP 

WTLS  Tallassee,  Ala.,  Bertram  Bank  tr/as  I 
Tallassee  Bcstg.  Co.— License  to  cover  CP  (BP-  'I 
8414)  as  mod.,  which  authorized  new  standard  I 
broadcast  station  (BL-5325). 

KAVR  Apple  Valley,  Calif.,  Apple  Valley  Bcstg.  j 
Co.— License  to  cover  CP  (BP-5556)  as  mod.,  I 
which  authorized  new  standard  broadcast  station  I 
(BL-5327).  I 

KFSC  Denver,  Colo.,  Francisco  V.  (Paco)  San-  J 

chez— License  to  cover  CP  (BP-8818)  as  mod.,  1 

which  authorized  new  standard  broadcast  station  I 

(BL-5330  resubmitted).  I 

WTTB  Vero  Beach,  Fla.,  Tropics  Inc.— License  | 

to  cover  CP  (BP-8337)  as  mod.,  which  authorized  \ 
a  new  standard  broadcast  station  (BL-5336). 

WLBN  Lebanon,  Ky.,  Clarence  H.  Hulse,  Jr.  I 

and  Charles  R.   Shuffett,  a  partnership  db  as  I 

Lebanon-Springfield  Bcstg.  Co. — License  to  cover  i 
CP  (BP-9175)  which  authorized  increase  in  day-'l 
time  power  from  500  w  to  1  kw  (BL-5335). 

WPTX  Lexington  Park,  Md.,  Patuxent  Radio  I 

Inc.— License  to  cover  CP  (BP-8924)  which  auth-  j 

orized  change  in  frequency,  change  power  and  I 
make  changes  in  antenna  system  (BL-5329). 

KIYI  Shelby,  Mont.,  Tri  County  Radio  Corp.—  I 

License  to  cover  CP  (BP-8829)  as  amended  which  I 

authorized  change  in  frequency  from  1230  kc  to  I 
1240  kc  (BL-5326). 

KLEA  Lovington,  N.  M.,  David  R.  Worley  tr/as-i 
Prosperity  Land  Bcstg.  Co.— License  to  cover  CP  I 
(BP-9023)  as  mod.  which  authorized  change  fre- ,1 
quency,  increase  in  power,  change  type  trans-  I 
mitter  and  make  changes  in  the  antenna  system  I 
(BL-5337). 

WADP  Warren,  Pa.,  Northern  Allegheny  Bcstg.  I 
Co.— License  to   cover  CP   (BP-8671)    as  mod..  I 
which  authorized  new  standard  broadcast  station 
(BL-5333). 

WNIX  Springfield,  Vt.,  Connecticut  Valley 
Bcstg.  Co.,  Inc. — License  to  cover  CP  (BP-8878)  as 
mod.,  which  authorized  new  standard  broadcast 
station  (BL-5328). 

KHQ-TV  Spokane.  Wash.,  KHQ  Inc.— License 
to  cover  CP  (BPCT-885)  as  mod.,  which  author- 
ized  new  tv  station  (BLCT-204). 

Remote  Control 

WAUG-FM  Augusta,  Ga.,  Chester  H.  Jones,  et 
al.  d/b  as  Garden  City  Bcstg.  Co. — License  to 
cover  CP  (BPH-1723)  as  mod.,  which  authorized 
new  fm  station  (BLH-972). 

WSTC-FM  Stamford,  Conn.,  The  Western  Con- 
necticut Bcstg.  Co.— 301-A,  Operation  by  Remote 
Control  (BRCH-91). 

Renewal  of  License 
WMUA  (FM)  Amherst,  Mass.,  U.  of  Mass.— 
(BRED-98.)  * 

Modification  of  CP 
WSBM-TV  Saginaw,  Mich.,  Booth  Radio  &  Tele-  . 
vision  Stations  Inc.— Mod.  of  CP  (BPCT-1229)  as  ii 

mod.,  which  authorized  new  tv  station  for  exten- 
sion of  completion  date  to  11-29-54  (BMPCT- 
2190). 

WARD-TV  Johnstown,  Pa.,  Rivoli  Realty  Co.—  ! 

Mod.  of  CP  (BPCT-895)  as  mod.,  which  author- 
ized new  tv  station  for  extension  of  completion 
date  to  1-15-55  (BMPCT-2193). 

KDTX  (TV)  Dallas,  Tex.,  R.  L.  Wheelock,  et  al. 
d/b  as  Uhf  Television  Co.— Mod.  of  CP  (BPCT-  -I 
827)  as  mod.,  which  authorized  new  tv  station 
for    extension    of    completion    date    to  1-1-55 
(BMPCT-2192). 


June  21  Applications 

ACCEPTED  FOR  FILING 
Remote  Control 

KBIF  Fresno,  Calif.,  John  Poole  Bcstg.  Co. —  ■> 

(BRC-420). 

WKAL  Rome,  N.  Y.,  Copper  City  Bcstg.  Corp. — 

(BRC-421).  , 
KRDO-TV  Colorado  Springs,  Colo.,  Pikes  Peak  ■ 
Bcstg.   Co.— Mod.  of  CP    (BPCT-837)   as  mod., 
which  authorized  new  tv  station  for  extension  of 
completion  date  to  1-19-55  (BMPCT-2200). 

WJIM-TV  Lansing,  Mich.,  WJIM  Inc.— Mod.  of 
CP    (BPCT-883)    as    mod.,    which    authorized  i 
changes  in  facilities  of  existing  tv  station  for 
extension  of  completion  date  to  10-16-54  (BMPCT- 
2197). 

WKNY-TV  Kingston,  N.  Y.,  WKNY-TV  Corp.  ; 

—Mod.  of  CP  (BPCT-1264)  as  mod.,  which  au- 
thorized new  tv  station  for  extension  of  com- 
pletion date  to  March,  1955  (BMPCT-2186). 

KGBT-TV  Harlingen,  Tex.,  Harbenito  Bcstg. 
Co.,  Die— Mod.  of  CP  (BPCT-1071)  as  mod.,  which  j 
authorized  new  tv  station  for  extension  of  com- 
pletion date  to  1-1-55  (BMPCT-2187). 

(Continued  on  page  88)  i 
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PROFESSIONAL  CARDS 


JANSKY  &  BAILEY 

cifive  Offices 

1735  De  Sales  St.,  N.  W. 
ices  and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
Kington,  D.  C.        ADams  4-2414 
Membtr  AFCCE  * 


tnmercial  Radio  Equip.  Co. 
Veretf  L,  Dillard,  Gen.  Mgr. 
E  NATIONAL  BLDG.       Dl.  7-1319 

WASHINGTON,  D.  C. 
X  BOX  7037  JACKSON  5302 

KANSAS  CITY,  MO. 

Member  AFCCE  * 


JAMES  C.  McNARY 

Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE  * 


A.  D.  RING  &  ASSOCIATES 

30  Years'  Experience  in  Radio 
Engineering 
MUNSEY  BLDG.  REPUBLIC  7-2347 

WASHINGTON  4,  D.  C. 

Member  AFCCE  * 


—Established  1926— 
PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.  MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE  * 


GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  Bldg.      National  8-7757 
Washington  4,  D.  C. 

Member  AFCCE  * 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.  STerling  3-0111 
Washington  4,  D.  C. 

Member  AFCCE" 


Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING    DISTRICT  7-8215 
WASHINGTON  4,  D.  C. 

Member  AFCCE  * 


FRANK  H.  MclNTOSH 

CONSULTING  RADIO  ENGINEER 
1216  WYATT  BLDG 
WASHINGTON,  D.  C. 
Metropolitan  8-4477 


Member  AFCCE  * 


it 


■ 


KEAR  &  KENNEDY 

2  18th  St.,  N.  W.    Hudson  3-9000 
WASHINGTON  6,  D.  C. 

Member  AFCCE  * 


LYNNE  C.  SMEBY 

'tegistered  Professional  Engineer" 

1  G  St.,  N.  W.  EX  3-8073 

WASHINGTON  5,  D.  C. 


RUSSELL  P,  MAY 

711  14th  St.,  N.  W.  Sheraton  Bldg. 

Washington  5,  D.  C.         REpuhlic  7-3984 

Member  AFCCE  * 


A.  EARL  CULLUM,  JR. 

CONSULTING  RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 

JUSTIN  6108 

Member  AFCCE  * 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 

Quarter  Century  Professional  Experience 
Radio-Television- 
Electronics-Communlcatlons 

1610  Eye  St.,  N.  W.,  Wash.  6,  D.  C. 
Executive  S-ttSO — Executive  S-S8S1 
(Nights-holidays,  Lockwood  5-1819) 
Member  AFCCE  • 


WELDON  &  CARR 

Consulting 

Radio  &  Television 
Engineers 

Washington  6,  D.  C.  Dallas,  Texas 

1001  Conn.  Ave.       4212  S.  Buckner  Blvd. 
Member  AFCCE  * 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR.  4-8721 

1100  W.  Abram 
ARLINGTON,  TEXAS 


WALTER  F.  KEAN 

AM-TV  BROADCAST  ALLOCATION 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


PAGE,  CREUTZ, 
GARRISON  &  WALDSCHMITT 

CONSULTING  ENGINEERS 

710  14th  St.,  N.  W.       Executive  3-5670 
Washington  5,  D.  C. 

Member  AFCCE  • 


ROBERT  M.  SILLIMAN 

John  A.  Moffet — Associate 
1405  G  St.,  N.  W. 

Republic  7-6646 
Washington  5,  D.  C. 

Member  AFCCE  * 


WILLIAM  E.  BENNS,  JR. 
Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.  W.,  Wash.,  D.  C. 
Phone  EMerson  2-8071 
Box  2468,  Birmingham,  Ala. 
Phone  6-2924 

Member  AFCCE  " 


ROBERT  L.  HAMMETT 

ONSULTING  RADIO  ENGINEER 
9  BANKERS  INVESTMENT  BLDG. 
IN  FRANCISCO  2,  CALIFORNIA 
SUTTER  1-7545 


These  Engineers  .  .  . 

ARE  AMONG  THE 
FOREMOST 
IN  THE  FIELD 


JOHN  B.  HEFFELFINGER 

815  E.  83rd  St.  Hiland  7010 

KANSAS  CITY,  MISSOURI 


QUALIFIED  ENGINEERING 

is  of  paramount  importance  in  get- 
ting your  station  (AM,  TV  or  FM ) 
on  the  air  and  keeping  it  there 


Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  8-2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


IF  YOU 
DESIRE  TO  JOIN 
THESE  ENGINEERS 

in  Professional  card  advertising 
contact 

Broadcasting  •  Telecasting 

1735  DeSales  St.,  N.  W.,  Wash.  6,  D.  C. 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
4900  Euclid  Avenue 
Cleveland  3,  Ohio 
HEnderson  2-3177 

Member  AFCCE  • 


SERVICE 


IRECTQRY 


ustom-Built  Equipment 
.  S.  RECORDING  CO. 

21  Vermont  Ave.,  Wash.  5,  D.  C. 
Lincoln  3-2705 


COMMERCIAL  RADIO 
MONITORING  COMPANY 

MOBILE  FREQUENCY  MEASUREMENT 
SERVICE  FOR  FM  &  TV 

Engineer  on  duty  all  night  every  night 
JACKSON  5302 
P.  O.  Box  7037         Kansas  City,  Mo. 


Broadcasting 


Telecasting 


SPOT  YOUR  FIRM'S  NAME  HERE, 
To  Be  Seen  by  75,956*  Readers 
— among  them,  the  decision-making 
station  owners  and  managers,  chief 
engineers  and  technicians— applicants 
for  am,  fm,  tv  and  facsimile  facilities. 
*  1953  ARB  Projected  Readership  Survey 


TO  ADVERTISE  IN  THE 

SERVICE  DIRECTORY 

Contact 

BROADCASTING  •  TELECASTING 
1735  DESALES  ST.,  N.W.,  WASH.  6,  D.  C. 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.   Checks  and  money  orders  only. 
Deadline:    Undisplayed — Monday  preceding  publication   date.  Display — Tuesday 
preceding  publication  date. 

Situations  Wanted  20$  per  word — $2.00  minimum  •  Help  Wanted  25$  per  word  

$2.00  minimum. 

All  other  classifications  30$  per  word — $U.OO  minimum  •  Display  ads  $15.00  per  inch 
No  charge  for  blind  box  number.    Send  box  replies  to 
Broadcasting  •  Telecasting,  1735  DeSales  St.  N.  W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance 
separately,  please).  All  transcriptions,  photos,  etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcast- 
ing •  Telecasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


Television 


Help  Wanted 


Managerial 


Manager.  Young,  active,  must  have  had.  previous 
experience  as  general  manager  and  sales  manager 
small  station.  Unusual  opportunity  to  break  into 
metropolitan  market  as  manager.   Box  743D,  B«T. 


Salesmen 


Television  or  radio.  Radio  sales  experience  nec- 
essary. Excellent  opportunity  for  able  salesman 
with  successful  radio-television  operation  in  im- 
portant Michigan  market.  Protected  list  of  ac- 
counts, ideal  working  conditions.  Income  based 
on  commission,  however,  we  will  pay  salary  up 
to  six  months  and  not  charge  it  back  against  com- 
missions.   Write  in  confidence.    Box  812D,  B.T. 

A  central  Pennsylvania  radio  station  with  tv  op- 
eration soon  to  begin,  needs  an  aggressive,  hard- 
hitting salesman  who  can  become  part  of  an  or- 
ganization that  has  plenty  of  broadcasting  know- 
how.  The  man  we  want  has  the  ability  to  handle 
top  local  accounts,  develop  "package  sales"  and 
give  merchandising  assistance  to  clients.  Com- 
pensation is  commensurate  with  ability  to  pro- 
duce .  .  .  the  sky's  the  limit.  Excellent  list  of 
basic  accounts  ready  to  turn  over  to  the  right 
man.  Give  full  details  in  letter  with  photo.  Box 
814D,  B.T. 

One  of  our  top  executives  is  leaving  us  to  accept 
an  executive  position  in  another  market.  We 
have  an  immediate  opening  for  an  experienced, 
aggressive  salesman.  We  are  one  of  the  nation's 
top  independent  stations.  Man  selected  will  earn 
a  minimum  of  $10,000  first  year,  with  an  oppor- 
tunity to  make  $15,000  to  $20,000  yearly,  depend- 
ing upon  aggressiveness  and  ability.  Send  com- 
plete personal  data,  resume  of  experience  and 
late  photo  to  Box  823D,  B«T.  All  replies  con- 
fidential. 

WFAR,  Farrell,  Pa.,  target  date  mid-August,  has 
commercial  manager  opening. 

Salesman  at  once,  man  or  woman.  25%  commis- 
sion, 5000  watt,  day  and  night.  WKNK,  Muske- 
gon, Michigan. 

Salesman  for  1000  watt  daytimer  presently  con- 
structing full-time  facilities.  Excellent  opportu- 
nity with  good  draw  and  good  account  list.  Give 
full  details  in  first  letter  or  contact  Harry  C. 
Weaver,  WOKE,  Oak  Ridge,  Tennessee. 

Salesman  wanted:  Wonderful  opportunity  for 
right  man.  Chance  for  advancement  to  commer- 
cial manager.  Top  draw  against  commission.  Do 
not  apply  unless  you  have  good  personal  and 
sales  record.   WTJH,  East  Point,  Georgia. 

Announcers 

1st,  combo  engineers,  announcers  and  salesmen 
that  can  sell.    Ohio.    Box  785D,  B.T. 

Engineer-announcer  by  Illinois  independent.  Ac- 
cent on  announcing,  but  technically  competent. 
Pay  commensurate  to  ability  and  experience. 
Send  resume,  will  contact  for  personal  interview. 
Box  817D,  B.T. 

Local  news  editor  with  journalistic  background 
to  culminate  goal  of  best  radio  news  department 
in  midwest.  Groundwork  started.  Salary  open. 
Box  818D,  B-T. 

KOA-Radio  wants  top  RFD  to  ride  herd  on  sta- 
tion's extensive  farm  service  programming.  West 
or  midwest  agriculture  background  necessary. 
All  replies  confidential.  Contact  Jim  Atkins, 
KOA,  Denver. 

Top  station  in  east  Texas  will  need  announcer 
September  1,  who  can  do  football  play-by-play. 
Must  be  experienced,  willing  to  work  and  be  in- 
terested in  general  staff  work.  Nose  for  news 
will  also  help.  Submit  tape  and  all  information 
possible  as  well  as  minimum  salary  expected. 
No  drifters  need  apply.  Richman  Lewin,  Gen- 
eral Manager,  KTRE,  Lufkin,  Texas.  

WFAR,  Farrell,  Pa.,  target  date  mid-August,  has 
opening  for  announcer. 

Combination  announcer-first  class  engineer 
wanted  for  one  kw  independent  station.  Send 
disc  or  tape  and  picture  to  WFPM,  Fort  Valley, 
Georgia. 


Help  Wanted— (Cont'd) 


Combo  with  first  class  ticket.  No  maintenance; 
strong  DJ,  news.  Salary  commensurate  with 
experience.  Full-time  kw  indie.  Send  back- 
ground, tape,  photo  to  General  Manager,  WITY, 
Danville,  Illinois. 

Combination  man  .  .  .  announcer  and  play-by- 
play sports  for  football  and  basketball.  No  sum- 
mer play-by-play.  Must  be  good  announcer,  good 
salary,  'excellent  working  conditions.  Audition 
tape  and  interview  necessary.  Apply  WJBC, 
Bloomington,  Illinois. 

Announcer  wanted  immediately.  Wide  awake 
morning  man  to  do  hillbilly  record  show.  Must  be 
able  to  do  commercials  that  sell.  Excellent  pay 
and  working  conditions.  WTJH,  East  Point, 
Georgia. 

Technical 

Chief  engineer  looking  for  permanent  position 
with  ambition  to  advance  himself  and  station. 
Position  is  engineering  board,  air  work  and  main- 
tenance. Station  is  top  equipment  southwest 
1,000  watts  Mutual.  Good  staff,  friendly  town. 
Top  salary  for  honest,  efficient,  cooperative  fam- 
ily man  with  car,  who  has  good  voice.  Prefer 
at  least  three  years  experience  as  chief.  If  you 
are  non-alcoholic,  not  a  hop  head  and  a  level 
headed  genius,  contact  Box  621D,  B«T. 

Engineers  and  operators  for  tv  and  am  station 
located  in  large  midwest  city.  Please  supply  edu- 
cation, experience  and  snapshot.  Reply  Box 
789D,  B.T. 

First  class  engineer  to  install  small  am  station 
south  Florida's  east  coast  about  September  1  and 
continue  as  chief  engineer-announcer.  Box  815D, 
B»T. 

Chief  engineer  interested  in  good  place  to  work 
Must  do  some  general  announcing.  250  watt 
midwest  Mutual  willing  to  pay  good  salary  for 
good,  experienced  man.    Box  831D,  B.T. 


Chief  engineer.  10  kw  am,  Fairbanks,  Alaska. 
Must  be  thoroughly  experienced  am  broadcast- 
ing. Also  capable  maintaining  building  and 
housing  facilities.  Salary  open.  Inexpensive 
housing  available.  Chief  engineer,  250  watt  am, 
Seward,  Alaska.  Must  have  had  previous  ex- 
perience, be  capable  of  maintaining  all  station 
equipment  including  magnecorders  without  as- 
sistance. Salary  $450.  Give  full  particulars, 
marital  status,  number,  ages  of  children,  finan- 
cial condition  (no  investment  required),  physical 
defects.  Send  snapshot  to  Alaska  Broadcasting 
System,  830  Securities  Building,  Seattle  1,  Wash- 
ington. 

Engineer  with  first  class  ticket  for  am  and  fm 
operation.  No  announcing.  Experience  not  ma- 
jor requirement.  Car  required.  Two  days  per 
week  off  in  fisherman's  paradise.  Contact  Chief 
Engineer,  KMUS,  Muskogee,  Oklahoma. 

Chief  engineer  for  full-time  1000  southern  station. 
Good  future,  salary  depending  upon  ability. 
Contact  Harry  C.  Weaver,  WOKE,  Oak  Ridge, 
Tennessee. 

First  phone  operator  for  network  station.  Con- 
tact WSYB,  Rutland,  Vermont. 

Production-Programming,  Others 

Local  newsman:  Station  which  recognizes  local 
news  as  most  valuable  asset,  seeks  newsman  who 
feels  same  way.  Must  have  solid  reporting  back- 
ground and  good  voice.  Good  opportunity  at 
financially  sound  independent.    Box  726D,  B-T. 

Executive  secretary  (female)  with  experience  in 
radio.  Preferable  knowledge  acquired  in  smaller 
operations.   Unique  opportunity.   Box  802D,  B.T. 


Help  Wanted 


Managerial 


Sales  manager  for  Rocky  Mountain  metropolitan 
area  tv  station.  Must  be  experienced  in  tv  sales 
on  the  national,  regional  and  local  level  with  the 
ability  to  hire  and  train  salesmen  for  solid  result- 
getting  sales,  yet  young  enough  to  grow  with  a 
progressive,  profitable  operation.  Excellent  op- 
portunity for  the  right  man.  Include  full  details 
of  experience,  record,  income  requirements  and 
personal  qualifications  with  photo.  Box  732D 
B-T. 


Salesmen 


Tv  salesman  for  fast  growing  uhf  in  Asheville 
North  Carolina,  sales  and  service  of  local  accounts 
Excellent  opportunity  for  hard  worker  with 
proven  record.    Box  800D,  B.T. 

Tv  station  in  fabulous  southeastern  Florida  "Gold 
Coast"  section,  need  top-notch,  live  wire  salesmen 
immediately.  Contact  Bill  Van  der  Busch,  Sales 
Manager,  for  best  tv  deal.  WITV.  207  Profes- 
sional Building,  Miami  32,  Fla. 

Announcer 


Responsible  announcer,  M.C.  Must  be  able  to  sell 
camera  for  uhf  station  in  western  North  Carolina. 
Box  801D,  B.T. 


Technical 


Television  engineers:  Must  have  experience  in 
vhf  or  uhf  transmitters  and/or  control  and  asso- 
ciated equipment.  Ideal  working  conditions. 
Apply  by  letter  only,  stating  qualifications,  ref- 
erences, salary  desired.  C.  R.  Thon,  Chief  Engi- 
neer, WGLV-TV,  Easton,  Pa. 


Situations  Wanted 


Managerial 


Tired  of  "recession  talk"?  Business  can  be  good 
with  man  young  enough  to  be  aggressive,  old 
enough  to  know  how.  Family,  degree  and  experi- 
enced all  phases  small  station.    Box  777D,  B.T. 

Sales  manager-am-tv-5  years  experience  at  CBS 
affiliate.  Rep.  experience  in  N.  Y.  C.  Outstand- 
ing sales  record.    Box  598D,  B.T. 

Manager — thoroughly  experienced  and  capable. 
Performance  and  profit-minded  with  emphasis 
on  economy.  Medium  market  preferred.  Box 
791D,  B.T. 


Announcers 


Sportscaster,  7  years  experience,  outstanding 
play-by-play  football,  basketball,  baseball.  Ex- 
cellent voice,  reliable,  accurate.  Desire  college 
or  pro  games.   Box  723D,  B«T. 


Sports-sales.  Sports  announcer  and  salesman, 
now  employed,  available  September  first.  Box 
770D,  B-T. 


Announcer,  four  years  experience,  3rd  ticket, 
now  midwest,  wishes  southern  Florida.  Box 
771D,  B-T. 


Announcer.  Capable,  mature  air  salesman  with 
five  years  experience;  finest  references.  Box 
772D,  B-T. 


Young   versatile   announcer  with  good  mature 
voice  desires  a  permanent  position  in  New  Eng- 
land.   Strong  on  sports  as  well  as  music-news  J 
format.    Tape,  picture  and  resume  upon  request. 
Minimum  $65.    Box  775D,  B'T. 

Announcer,  staff,  news,  commercial,  colored, 
smooth  DJ  personality.  Control  board  operator, 
third  class  ticket,  married,  will  travel  anywhere. 
Tape  and  photo  available.    Box  780D,  B.T. 

Several  months  experience.    Strong  news,  DJ, 
easy  style.    Draft  exempt.    Box  781D,  B.T. 

Staff-sports  announcer.  6  years'  experience,  seek- 
ing position  with  progressive  station.  Tapes, 
references  furnished.    Box  788D,  B.T. 

Exceptionally  good  newsman-announcer.  Im- 
pressive record.    Proven  rating.    Box  792D,  B.T. 

Announcer,   light   experience,   good   DJ,  news, 
sports,  board.    Disc,  tape.    Box  806D,  B.T. 


Situations  Wanted  (Cont'd) 


Situations  Wanted  (Cont'd) 


Situations  Wanted  (Cont'd) 


Amiouncer-2  years  experience  with  independent 
station  in  midwest.    Specialize  in  newscasts.  Also 
have  done  some  DJ  and  remotes.    Married  seek- 
1  ing  permanency.    Box  809D.  B.T.. 


Announcer,  experienced-DJ  work-news-heavy  on 
commercials.  Third  class  ticket.  Tape  available. 
Box  811D.  B.T. 


Ohio-Pa. -Mich,  station  attention.  DJ-5  years  ex- 
perience available  immediately.  Smooth,  profes- 
sional delivery,  proven  audience  builder.  College 
grad,  married.  Clean-cut  appearance.  Experi- 
ence, programming,  promotion,  production,  con- 
tinuity. Will  come  for  personal  interview.  Phone 
collect  Canton,  Ohio,  6-8396  or  write  Box  824D, 
for  tape,  photo. 


Ambitious  announcer,  light  experience,  on  mid- 
west affiliate  wants  to  progress  with  indie.  Mid- 
western graduate,  single,  vet,  will  travel  now. 
;  Write  or  wire  Box  832D,  B.T,  at  once. 


Announcer  including  DJ,  sports  and  control 
board.  Married,  veteran.  Tape  and  resume  on 
request.  Don  Barton,  26  Linden  Street.  Brooklyn 
21,  N.  Y. 


Staff  announcer — strong  on  rural  disc,  farm  pro- 
grams.   Tape,  photo,  resume.    Will  travel.  Roy 
-  Bone.  6435  South  Yale,  Chicago,  Illinois. 


Vou  need  help?  I  need  job — try  me.  Ray  Cas- 
cone.  85  Hillside  Ave.,  Mt.  Vernon,  New  York. 


Excellent,  experienced  announcer  available.  Lou 
Douglas,  %  Plevretes,  3252  45th  Street,  Long 
Island  City  3,  N.  Y. 


Experienced  announcer  available.  All  phases. 
Bud  Ferris.  1821  East  3rd  Street,  Brooklyn,  New 
York. 


Announcer-DJ-newcaster,  25,  experienced.  Pleas- 
ent  voice,  operate  board.  Tape  available.  Dee 
Ford,  1954  E.  29th  Street,  Brooklyn,  N.  Y. 


Female  personality,  presently  daily  commentator, 
slight  British  accent,  can  write,  office  experi- 
ence. Specialize  women's  DJ  show.  Ronnie 
Jennings,  18  Fayette  Street,  Concord,  New  Hamp- 
shire. 


Announcer-DJ.  Experienced  on  5  kw — interested 
in  up  and  coming  station.  No  clock  watcher 
— music  my  specialty.  Dave  Millan,  14662  Wis- 
consin, Detroit  38,  Michigan. 


Staff  announcer — graduate  Indiana  University, 
Midwestern  Broadcasting  School.  Desire  position 
where  good  background  and  potential  can  help 
vou.  Single,  travel.  Send  for  tape  and  informa- 
tion. Louis  J.  Miller.  312  South  Eighth  Street, 
Vincennes,  Indiana.    Telephone  2248-W. 


Capable,  conscientious,  veteran.  Good  news, 
-strong  commercials.    Sales  ability.    DJ,  control 

board-light  experience-travel-tape.  Don  Richards. 

c/o  Staiti,  180  Gracechurch  Street,  Port  Chester, 
;New  York. 


Announcer:  Newscaster-personality  DJ.  editing- 
copy-writing.  Knowledge  of  sports,  musical  back- 
ground. Roy  Romyn,  53  Palisade  Ave.,  West 
York,  N.  J. 


Experienced    staffman    available.     All  phases 
broadcasting,  crossboard  operations,  newscasts- 
commercials  -  DJ    (ad  -  lib  -  interviews  -  balance) 
..pleasing  voice  and  personality,   c/o  Schaefer,  2980 
_iBriggs  Avenue.  Apt.  4B,  New  York  58,  N.  Y. 


■Morning  announcer,  salesman.  Knows  radio,  deep 
-voice.     Available    now,    anywhere.  Telephone 
705-W.  Morgantown,  N.  C. 


Announcer — first  class  license,  good  voice,  expe- 
rienced. Minimum  $75.00.  Bum,  212  West  Water 
Street,  Bellefontaine,  Ohio. 


Top-flight  announcers,  copywriters,  engineers. 
Tapes  available.  Academy  of  Broadcast  Arts, 
10  East  40th  Street,  New  York  16.    MU  6-3714. 


Technical 


Ambitious  chief  engineer  looking  for  advance- 
ment.   5  years  commercial  experience,  additional 
7  years  technical  am  announcing.    Sober  family 
ran.    Box  776D,  B*T. 


Versatile,  thoroughly  trained  tv  studio  technician, 
jesires  opportunity.  Work  anything  from  audio 
to  zoomar  anywhere.    Box  782D,  B.T. 


Assistant  chief  wants  job  as  chief.  10  years  ex- 
perience with  one  station.   Box  796,  B.T. 


Recording  engineer  wants  work  as  music  or  dub- 
bing mixer  with  major  recording  or  film  studio. 
Box  797D,  B.T. 


1st  phone  and  telegraph  also  radar.  Endorse- 
ment. Prefer  West  Coast  broadcast  or  tv  station. 
Box  807D,  B.T. 


Foreign-domestic  .  .  .  experienced,  construction, 
maintenance,  operations  am-fm,  cw  int.  h/f, 
mobile,  amateur.  Supervisory,  administrative, 
engineering.  29,  family.  Present  50  kw  and  con- 
sultant.   Resume  on  request.    Box  813D,  B.T. 


Chief  engineer,  13  years  radio,  6  years  chief. 
Family,  car.  Can  take  over  to  produce  an  effi- 
cient, economical  technical  operation.  Excellent 
technical  and  character  references  all  previous. 
Box  830D,  B.T. 


1st  phone-graduate,  no  practical  experience,  but 
eager  to  learn — wages  secondary.  Prefer  out 
west.  E.  Blake,  841  E.  19th  Street,  Long  Beach, 
California. 


Summer  employment,  first  phone,  available  July 
19.  Senior  E.E.  student.  Jerald  Felch,  Holly, 
Michigan. 


Engineer,  1st  class,  life-time  experience,  250  to 
50,000  watts.  Single,  self-employed  .  .  .  available 
for  vacation  fill,  advisory  consultation  and  (or) 
transmitter  operation.  Wallace  V.  Rockefeller, 
Wood  River,  Nebraska. 


First  phone,  recent  graduate  RCA  technical 
school,  station  experience  in  service.  Willing  to 
work  hard  and  learn.  Will  relocate.  Desires 
technical  opportunity.  Write  Frank  Del  Rosso, 
182  Oakland  Avenue,  Jersey  City,  New  Jersey. 


Production-Programming,  Others 


Am  or  tv  need  capable  young  woman?  Two  and 
half  years  college,  major  speech,  minor  design. 
Experienced  in  dramatics,  make-up  and  stage 
craft.  Knowledge  of  musical  instruments.  Com- 
mercial am  radio  experience.  Have  ambition, 
references,  and  willing  to  travel.    Box  773D,  B-T. 


Girl  Friday.  Continuity,  traffic,  mike  work.  Ex- 
cellent references.  Midwest  preferred.  Box 
790D,  B.T. 


Program-production  expert.  Strong  sales  promo- 
tion. Prefer  indie  sold  on  showmanship.  Box 
822D,  B.T. 


Some  small  southeast  station  needs  my  seven 
years  experience  as  announcer-newsman-PD- 
salesman.  Restricted  ticket-28-family.  Avail- 
able August.  Gene  Bollinger,  15240  NE  Halsey, 
Portland,  Oregon. 


Television 


Situations  Wanted 


Announcers 


Announcer — experienced  all  phases  of  radio  an- 
nouncing, newscasting,  editing-tv  background. 
Desirous  of  locating  with  growing  tv-am  opera- 
tion.   Box  793D,  B.T. 


Tv  personality  announcer  desires  to  progress  to 
am-tv  operation  seeking  creative  personnel  for 
both  mediums.  Ten  years  broadcast  experience. 
Two  years  tv  staff  experience.    Box  798D,  B.T. 


Technical 


Young  man  seeks  position  out  of  New  York  in  tv 
technical  or  production  department.  Box  799D, 
B.T. 


Production-Programming,  Others 


Tv  operations  manager  with  five  years  experience 
seeks  greater  opportunity.  Major  and  medium 
market  experience.  Completely  familiar  with 
all  phases  production,  sales,  and  film  buying. 
Helped  put  present  money-making  operation  on 
air.    Top  references.    Box  786D,  B.T. 


Television  director,  seven  years  station  experi- 
ence in  major  market.  Married.  Top  references. 
Worth  investigating.    Box  787D,  B.T. 


Need  new  blood  in  your  tv  station?  Here's  the 
answer — Four  experienced  men,  who  are  working 
together  and  are  capable  of  doing  complete 
smooth  production  consisting  of:  Director-an- 
nouncer, technical  director-video  engineer,  audio 
engineer  and  cameraman,  who  can  double  on 
each  other's  jobs.  Full  resume  forwarded  on 
request.    Box  794D,  B.T. 


Television  director.  Competent,  experienced,  net- 
work and  local  credits.  Strong  references  and 
presently  employed  midwest  one-market  station. 
Single,  mature,  seeking  greater  challenge  from 
some  more  aggressive  operation.  Resume  on  re- 
quest return  mail.    Box  808D,  B.T. 


Experienced  cameraman.  Network  affiliate.  All 
studio  operations.  Desires  permanent  position. 
Box  810D,  B.T. 


Experienced  tv  producer-director  desires  to  make 
change.  Thorough  broadcasting  and  production 
agency  background.  Presently  employed  at  tv 
station.    Best  references.    Box  819D,  B.T. 


For  Sale 


Stations 


Partnership.  Exclusive.  Indie.  Only  $6,000  cash. 
Box  803D,  B.T. 


Carolina  daytime,  single  station  market  with  20 
million  retail  sales,  at  less  than  cost  with  terms. 
Reason:  Absentee  owner  without  radio  experi- 
ence. Paul  H.  Chapman,  84  Peachtree  Street, 
Atlanta,  Ga. 


Free  list  of  good  radio  buys  now  ready.  Jack 
L.  Stoll  &  Associates,  4958  Melrose  Ave.,  Loi 
Angeles  29.  California. 


Radio  and  television  stations  bought  and  sold. 
Theatre  Exchange,  Licensed  Brokers,  Portland 
22,  Oregon. 


Equipment,  etc. 


Have  spare  zoomar  lens;  perfect  condition.  Box 
686D,  B»T. 


One  General  Electric  audio  console  and  48  inch 
rack  of  associated  equipment.  A-l  condition — 
Best  offer.    Box  715D,  B»T. 


Brand-new  uncrated  Wincharger  300'  type  300 
non-insulated  tower,  complete  with  new  FCC 
17.26  lighting  equipment,  extra  guys  and  re- 
inforcement, suitable  for  supporting  tv  antenna. 
Discount.  Box  774D,  B'T. 


G.E.  BT2B  fm  transmitter,  250  w  to  1  kw.  Mod- 
ulation and  frequency  monitor  plus  2  bay  an- 
tenna for  95.9  mc  and  500  ft.  S-450  %  coax  cable. 
Send  offer  to  Box  778D,  B«T. 


Projectall — Permits  using  two  film  projectors, 
transparencies,  opaques  through  one  Ike  chain. 
Split  mirrors  model.  600  opaque  holders,  175 
transparency  slide  mounts.  Includes  clock,  news 
ticker  tape,  title  pull  down.  Fades,  cross  fades, 
dissolves,  supers  over  film.  Remote  controlled. 
Excellent  condition.  Used  less  than  one  year. 
$1,490.00.  FOB  Colorado  Springs,  Colorado.  Willis 
Shanks,  KKTV,  512  South  Tejon. 


One  recorder  too  many — will  sell  virtually  new 
minatape  battery  powered  tape  recorder,  includ- 
ing microphone  and  battery  charger.  Equipment 
cost  $280.  First  check  for  $140.  takes  it  on  ap- 
proval WCNT,  Centralia,  Illinois. 


558-ft.  self-supporting  tv  tower  type  F-30  Trus- 
con.  In  storage.  Can  deliver  immediately.  WIRE, 
Indianapolis,  Indiana. 


One  REL  model  #707  st.  link  (audio)  transmitter 
and  receiver  complete  with  6  foot  di-pole  dishes 
operating  on  940.5  megacycles  with  15  DB  over 
half  wave  di-pole  at  each  end.  Original  cost, 
1950,  $4,000.00.  One  RCA  BF-3A  fm  turnstile  an- 
tenna tuned  to  96.9  mc  with  power  gain  of  3.6, 
cost  $4,200.00  1947.  One  220  ft.  Wincharger  guyed 
tower  complete  with  beacon,  guy  wires,  insu- 
lators, and  three  anchors.  This  item  will  be 
available  July  15th.  Make  offer  for  each  item, 
to  WOPT,  Inc.,  Bristol,  Tennessee.  South  3730. 
W.  A.  Wilson,  President. 


Collins  type  297  AT  cut.  1240  kc.  Crystal  with 
oven.    WPWA,  Chester,  Pa. 


Commercial  crystals  and  new  or  replacement 
'-■'-"adcgst  crystals  for  Bliley,  Western  Electric, 
v"~'\  holders,  Coneltrad  frequencies,  crystal,  re- 
grinding  etc..  fastest  service.  Also  monitor  and 
frequency  measuring  service.  Eidson  Electronic 
Co.,  Temple,  Texas.    Phone  Prospect  3-3901. 


Your  third  hand — Modelli  Workbench.  48"  x  24" 
x  33".  knocked-down,  completely  equipped:  only 
$11.95  delivered:  Riolmetal,  Palatka,  Florida. 


For  Rent:  Professional  television  cameras  and 
crews  for  remote  or  studio  use.  Universal  Broad- 
casting System,  2193  Commonwealth  Ave.,  Boston 
35.  Mass. 


One  Blaw  Knox  insulated  self-supporting  tower. 
Type  CK.  364'.  $5,000.00  dismantled.  J.  M.  Ham- 
ilton &  Co..  Box  2432,  Gastonia.  N.  C. 


Wanted  to  Buy 


Stations 


Wanted  to  buy  or  lease  a  small  station  in  south- 
east.   Replies  held  confidential.    Box  784D.  B.T. 


Wanted  to  Buy— (Cont'd.) 


Television 


Employment  Service 


Want  250-1000  watts,  small  community.  Principal. 
Will  hold  confidential.    Box  795D,  B.T. 


Equipment  Etc. 


1  Gates  SA  50  console,  400  feet,  1%  inch  co-axial 
cable  and  clamps,  etc.,  for  cable.  Send  full  par- 
ticulars and  price  to  Box  734D,  B»T. 


Wanted,  complete  fm  system  for  high  power  op- 
eration.   Send  list,  price,  etc.,  to  Box  779D,  B»T. 


Anxious  to  buy  tv  mobile  unit  less  camera  equip- 
ment and  studio  camera  pedestals.  Please  mail 
description  of  condition  and  prices.  Box  783D, 
B.T. 


Cash  for  good  used  equipment  priced  right. 
Everything  for  new  100-250  watt  am  station.  Box 
816D,  B.T. 


Wanted  used  broadcasting  transmitter,  250  or 
1000  watts.  Write  Chief  Engineer,  KSWI,  or  call 
4041  Council  Bluffs,  Iowa. 


Fm  power  amplifier  wanted.  Miami  school  sys- 
tem needs  General  Electric  BF-2-A,  3  kw  or 
equivalent  if  priced  right  (educational  outlet). 
Contact  Vernon  Bronson,  Director,  WTHS,  275 
N.  W.  2nd  Street,  Miami  36,  Florida. 


Used  camera  chain  wanted  for  instructional  pur- 
poses. Northwest  Broadcasting  School,  527  S.W. 
12th,  Portland,  Oregon. 


Miscellaneous 


Wanted:  Good  public  inquiry  contracts.  5,000 
watt  station  in  deep  south,  presently  using 
with  excellent  results.   Write  Box  661D.  B«T. 


Instruction 


FCC  operator  license  quickly.  Individualized 
instruction  correspondence  or  residence.  Free 
brochure.  Grantham,  6064  Hollywood  Blvd.,  Hol- 
lywood, California. 


Television 


Help  Wanted 


Announcers 


WOMAN  FOR  COOKING 
SHOW 

TV  station  in  medium  Pennsyl- 
vania market  needs  good  on-the- 
air  saleswoman.  Must  be  person- 
able, active  and  have  showman- 
ship ability.  Write  full  infor- 
mation, including  references, 
salary  desired  and  picture  if 
available,  to 

Box  820D,  B*T 


Situations  Wanted 


Production-Programming,  Others 


This  Man  Solves 

PROMOTION  PROBLEMS 

His  creative  approach  to  promotion  prob- 
lems, in  sales  presentations,  direct  mail  and 
advertising  campaigns,  has  won  him  na- 
tional recognition  for  superior  work  and 
results.  His  work  has  increase  time  and 
space  sales,  local  and  national,  for  news- 
papers, radio  and  TV  in  major  markets. 
He  is  thoroughly  experienced  in  media 
sales  promotion,  merchandising,  public 
relations  and  management.  He  will  leave 
a  top  spot  with  a  major  company  for  an 
opportunity  on  the  Eastern  seaboard.  He 
is  in  his  early  thirties  and  his  salary 
bracket  is  $  10,000-$  12,000.  Write 
Box  805D,  B»T 


Situations  Wanted 


Managerial 


TV  STATION  SALES  EXECU- 
TIVE DESIRES  CHANGE 

Now  employed  by  major  market  VHF 
station.  Desires  relocation  due  to  change 
in  sales  incentive  plan.  Personal  billing 
average  over  $1,000,000  annually  past 
few  years;  personal  income  $3  0,000.  Ca- 
pable of  being  Sales  Manager  or  General 
Manager.  Willing  to  start  as  salesman  if 
advancement  can  follow.  Would  like  to 
invest  some  cash  to  gain  partial  equity 
and  participate  in  ownership.  Strong  on 
sales,  programming,  promotion.  13  years 
Radio-TV  experience.  Family  man,  solid 
citizen,  hard  worker.  Prefer  West,  South- 
east, Northwest  or  Florida.  AH  replies 
held  in  strict  confidence. 

Box  82 5D,  B«T 


For  Sale 


Equipment  Etc. 


FOR  SALE 

GENERAL  ELECTRIC  TT-6-E,  5KW, 
HIGH  CHANNEL  TRANSMITTER 
AND  TY-28-H  12  BAY  ANTENNA. 
This  equipment  presently  in  use  will 
be  available  early  fall.  Reason  for  sell- 
ing, duplicate  equipment  required  for 
relocation  of  transmitting  plant.  Box 
493D,  B'T. 


Wanted  to  Buy 


Stations 


STATION  WANTED 

I  am  interested  in  purchasing  a  radio 
station  within  radius  of  300  miles  of  New 
York  City.  I  am  willing  to  buy  complete 
or  partial  ownership.  All  replies  held 
in  strictest  confidence. 

Box  804D,  B«T 


Equipment  Etc. 


12KW  UHF  TRANSMITTER 

Rated  TV  Station  Needs  12KW  UHF 
Transmitter.  Will  Enter  Into  Lease  Ar- 
rangement With  Option  To  Purchase. 
Write  or  Wire 

Box  821D,  B»T 


Miscellaneous 


TOWERS 

RADIO— TELEVISION 

Antennas — Coaxial  Cable 

Tower  Sales  &  Erecting  Co. 
6100  N.  E.  Columbia  Blvd., 
Portland   11,  Oregon 


BROADCASTERS 
EXECUTIVE  PLACEMENT  SERVICE 

Executive  Personnel  for  Television  and  Radio 
Effective  Service  to  Employer  and  Employee 
Howard  S.  Frazier 
TV  &  Radio  Management  Consultants 
708  Bond  Bldg.,  Washington  5,  D.  C. 


PERSONNEL  PROBLEMS? 

We  render  a  complete  and  confidential  service 
to  Radio  &  TV  Stations  (near  and  far)  as  well 
as  Program  Producers. 

Griffin  &  Culver  Personnel  (Agency) 

280  Madison  Ave.,  New  York,  N.Y.  ORegon  9-2690 
Paul    Baron,   Dir.,   Radio  TV   and   Film  Div. 

Resumes  welcomed  from  qualified  people. 


•  FOR  THE  RECORD- 


(Continued  from  page  84) 

KLAS-TV  Las  Vegas,  Nev.,  Las  Vegas  Televi 
sion  Inc.— Mod  of  CP  (BPCT-1239),  as  mod. 
which  authorized  new  tv  station  for  extension  oi 
completion  date  to  1-15-55  (BMPCT-2194). 

WBUF-TV  Buffalo,  N.  Y.,  WBUF-TV  Inc.- 
Mod.  of  CP  (BPCT-1348)  as  mod.,  which  author- 
ized new  tv  station  for  extension  of  completior 
date  to   12-31-54  (BMPCT-2199). 

KMIV  (TV)  Miami,  Okla.,  George  L.  Colemar 
and  Kenyon  Brown  d/b  as  Miami  Television  Co 
—Mod.  of  CP  (BPCT-1650)  as  mod.,  which  au- 
thorized new  tv  station  for  extension  of  com- 
pletion date  to  12-22-54  (BMPCT-2196). 

WBAP-TV  Ft.  Worth,  Tex.,  Carter  Publication: 
Inc.— Mod.  of  CP  (BPCT-1795)  which  authorizec 
changes  in  existing  tv  station  for  extension  o: 
completion  date  to  10-19-54  (BMPCT-2198). 

WTHS-TV  Miami,  Fla.,  Lindsey  Hopkins  Vo 
cational  School  of  the  Dade  County  Board 
Public  Instruction — Mod.  of  CP  (BPET-2)  whicl 
authorized  new  non-comm.  edu.  tv  station  foi 
extension  of  completion  date  to  3-1-55  (BMPET- 
38). 

Renewal  of  License 
WPEL    Montrose,   Pa.,    The    Montrose  Bcstg 
Corp.— (BR-2830). 

Modification  of  CP 

WNEL  San  Juan,  P.  R.,  Station  WNEL  Corp.- 

Mod.  of  CP  (BPCT-1348)  as  mod.,  which  authorizec 
change  frequency,  increase  power,  install  new 
transmitter,  change  transmitter  location  anc> 
make  changes  in  antenna  system  for  extensioi. 
of  completion  date  (BMP-6556). 

June  22  Decisions 

BROADCAST  ACTIONS 
Actions  Taken  June  18 
Granted  License 
WPET  Greensboro,  N.  C,  Wayne  M.  Nelson- 
Granted  license  for  am  station;  950  kc,  500  w,  C 
(BL-5322). 

WSPN  Saratoga  Springs,  N.  Y.,  SPA  Bcstrs 
Inc. — Granted  license  for  am  station;  900  kc,  251 
w,  D  (BL-5319). 

KXJK  Forrest  City,  Ark.,  Forrest  City  Bcstg 
Co. — Granted  license  covering  increase  in  powei 
and  installation  of  a  new  transmitter;  950  kc 
kw,  D  (BL-5323). 

CP 

WOPI  Bristol.  Tenn.,  Radiophone  Bcstg.  Sta- 
tion WOPI  Inc. — Granted  CP  to  change  trans- 
mitter location  and  increase  antenna  height  wit! 
fm  antenna  side  mounted  (BP-9319). 

Modification  of  CP 

WJSB  Crestview,  Fla.,  Crestview  Bcstg.  Co.- 
Granted  mod.  of  CP  for  approval  of  antenna  anc 
transmitter  location;  engineering  conditior 
(BMP-6544). 

WETTJ  Wetumpka,  Ala.,  Elmore  Service  Corp 
— Granted  mod.  of  CP  for  approval  of  antenna 
transmitter  and  studio  locations;  engineering 
condition  (BMP-6542). 

The  following  stations  were  granted  Mod.  oi 
CP's  for  extension  of  completion  dates  as  shown 
KGO-TV  San  Francisco, -to  1/18/55;  WNEL  Sar 
Juan,  P.  R.,  to  8/18/54. 


THE  BEST  IN  COMPLETE 

ERECTION  OF  TOWERS 

ANTENNA  LIGHTS  CO-AX  CABLE 

WRITE       CALL  WIRE 

J.  M.  HAMILTON  &  COMPANY 

PAINTING       ERECTION  MAINTENANCE 

YEARS  OF  EXPERIENCE 
Box  2432,  Tel:  4-2115!  Gostonia,  N.  C. 
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Actions  Taken  June  17 
Remote  Control 
WSTC-FM  Stamford,  Conn.,  The  Western  Conn. 
Bcstg.  Co. — Granted  authority  to  operate  by  re- 
mote control. 

Modification  of  CP 

The  following  stations  were  granted  Mod.  of 
CP's  for  extension  of  completion  dates  as  shown: 
WOR-FM  New  York,  N.  Y.,  to  1/1/55;  WSBM- 
TV  Saginaw,  Mich.,  to  12/29/54;  WICA-TV  Ash- 
tabula, Ohio,  to  12/30/54;  WARD-TV  Johnstown, 
Pa.,  to  1/15/55;  KDTX  Dallas,  Tex.,  to  1/15/55. 

Actions  Taken  June  16 
KENE  Toppenish,  Wash.,  Radio  Bcstrs.  Inc. — 
Granted  license  for  am  station;  1490  kc,  250  w,  U 
iBL-5316). 

KRIC-FM  Beaumont,  Tex.,  The  Enterprise  Co. — 
Granted  license  covering  changes  in  fm  station 
97.5  ma,  ch.  248,  14  kw  (BLH-970). 

KANG-TV  Waco,  Tex.,  Central  Texas  Tv  Co. — 
Granted  extension  of  completion  date  to  1/15/55. 

Granted  authority  to  Paramount  Tv  Produc- 
tions Inc.,  Los  Angeles,  Calif.,  to  transmit  video 
transcriptions  of  the  program,  Wrestling  From 
Hollywood,  via  air  or  rail  express  to  Canadian 
Television  Stations  CHSJ  (TV)  St.  John,  New 
Brunswick,  and  CBNT  (TV)  Winnipeg,  Manitoba, 
for  broadcast  by  these  stations  in  Canada,  for 
the  period  ending  Feb.  1. 

Actions  Taken  June  14 
Granted  License 
Tallahassee,   Fla.,   Florida    State    U. — Granted 
license  for  new  non-commercial  educational  fm 
station;  91.5  mc,  ch.  218;  10  w  (BLED-151). 

Modification  of  CP 

The  following  stations  were  granted  Mod.  of 
CP's  for  extension  of  completion  dates  as  shown: 
WXYZ-TV  Detroit,  to  1/11/55;  KMO-TV  Tacoma, 
Wash.,  to  1/11/55;  KPLC-TV  Lake  Charles,  La., 
to  1/12/55;  WKOW-TV  Madison,  Wis.,  to  1/10/55; 
WAUG-FM  Augusta,  Ga.,  to  7/19/54;  KHSL-TV 
Chico,  Calif.,  to  1/11/55;  WITA  San  Juan,  P.  R., 
to  7/31/54;  WORX  Madison,  Ind.,  to  9/1/54. 

Action  Taken  June  7 
Remote  Control 

WMGW  Meadville,  Pa.,  Meadville  Bcstg.  Serv- 
ice Inc. — Granted  authority  to  operate  by  remote 
control. 

TV  AND  AM  BROADCAST  ACTIONS 
Reinstated  CP 
WDQN   DuQuoin,  111.,   The   Ava   Bcstg.  Co.— 
Granted  reinstatement  of  expired  CP  for  am 
station  (BML-1519)  which  authorized  a  move  of 
studio  and  transmitter  sites. 

Renewal  of  License 

The  following  stations  were  granted  renewal 
of  licenses  for  the  regular  period:  KPDQ  Port- 
land, Ore.;  WSID  Essex-Baltimore,  Md.;  WOLF 
Syracuse,  N.  Y.;  KJAN  Atlantic,  Iowa. 


June  23  Applications 

ACCEPTED  FOR  FILING 

Remote  Control 

KDTH    Dubuque,    Iowa,    Telegraph    Herald — 

(BRC-422). 

WLAU  Laurel,  Miss.,  Southland  Bcstg.  Co. — 
I  IBRC-425). 

WKDA  Nashville,  Tenn.,  Capitol  Bcstg.  Co. — 
lBRC-424). 

KYOK  Houston,  Tex.,  Texas  Bcstrs.  Inc. — 
iBRC-423). 

Renewal  of  License 

WJET  Erie,  Pa.,  The  "Jet"  Bcstg.  Co.— (BR- 
2693). 

Application  Returned 

Lee  Roy  McCourry,  McMinnville,  Ore.  (PO  508 
South  Cowles  St.) — CP  for  new  standard  broad- 
1  cast  station  on  1400  kc,  1  kw,  unlimited  (incom- 
plete). 

Modification  of  CP 

WOKE  Oak  Ridge.  Tenn.,  Air  Mart  Corp.— 
Mod.  of  CP  (BMP-6148)  which  authorized  in- 
crease in  hours  of  operation  to  unlimited,  using 
i  500  w  power  night;  install  directional  antenna 
for  nighttime  operation;  make  changes  in  an- 
tenna system  and  change  transmitter  location 
'geographic  coordinates  only)  for  extension  of 
completion  date  (BMP-6557). 

WIMA-TV  Lima,  Ohio,  Northeastern  Ohio 
Bcstg.  Corp.— Mod.  of  CP  (BPCT-738)  as  mod., 
which  authorized  new  tv  station  for  extension 
of  completion  date  to  1-21-55  (BMPCT-2204). 


FCC  Data  Presented  During  Senate  Uhf  Study 


(See  story,  Government  Section) 


DURING  the  Senate  probe  of  uhf  there  were 
many  questions  raised  of  FCC,  asking  for 
factual  material.  The  following  is  a  reprint 
of  the  FCC  comments  regarding  these  queries. 
The  comments  were  introduced  in  the  hearing 
record. 

According  to  FCC,  the  comments  dealt  with 
the  first  phase  of  the  uhf  hearing  held  May 
i9-21.  Transcript  references  pinpoint  where 
questions  appeared. 

Q.  1.  How  many  separate  ownership  interests 
are  there  in  television?  (T.  35,  431) 

Q.  2.  How  many  licensees  own  5  stations?  4 
stations?    3  stations?  (T.  -35) 

A.  Approximately  487  different  companies  or 
individuals  own  the  570  tv  stations  authorized  as 
of  May  1,  1954.  A  total  of  51  companies  or  indi- 
viduals had  either  majority  or  substantial  minor- 
ity ownership  interests  in  more  than  one  tv  sta- 
tion. A  breakdown  of  these  ownership  interests 
is  as  follows: 


No.  of  Stations  in 
Which  a  Majority 

or  Substantial 
Minority  Interest 
Is  Held 
5 
4 
3 
2 

Subtotal    2  or  more 
1 


No.  of 
Companies  or 

Individuals 
Holding  Such 
Interest 
4 
5 
10 
32 

51 
436 

487 


No.  of 
Stations 
Involved 

20 
20 
30 
64 

134. 
436 

570 


Of  the  377  stations  on  the  air  as  of  May  1,  1954 
there  were  approximately  304  separate  companies 
or  individuals  owning  such  stations. 

Q.  3.  How  many  communities  have  4  or  more 
commercial  vhf  stations?  3  or  more  commercial 
vhf  stations?  (T.  30) 

A.  Seven  communities  have  assigned  to  them 
4  or  more  commercial  vhf  stations.  A  total  of 
37  communities  have  assigned  to  them  3  or  more 
commercial  vhf  stations. 

Q.  4.  How  many  vhf  and  uhf  cancelled  CP's 
were  transferred  or  sold?  (T.  69) 

A.  Two  uhf  stations  were  transferred  from 
their  original  owners  to  new  owners  prior  to  the 
cancellation  of  the  stations'  authorizations.  These 
were  KRTV  Little  Rock,  Ark.,  and  KCTY  Kansas 
City,  Mo.  In  addition,  one  uhf  authorization  and 
one  vhf  authorization  were  transferred  from  their 
original  owners  to  new  owners  after  the  stations 
had  gone  on  the  air.  Subsequently,  the  new 
owners  of  these  stations  shut  down  the  stations' 
operation  with  a  request  that  the  CP's  be  retained 
pending  future  developments  and  reorganization. 

Q.  5.  To  what  extent  are  uhf  stations  denied 
access  to  network  programs?  (T.  43-4) 

A.  Based  on  the  Commission's  study  of  network 
programming  during  the  week  of  March  14-20, 
1954,  the  average  uhf  station  in  cities  of  250,000 
and  over  population  carried  19  hours  of  network 
programs  during  that  week;  the  average  post- 
free  vhf  station  in  cities  of  the  same  size  carried 
37  hours  of  network  programs.  In  cities  under 
250,000  population,  the  average  uhf  station  car- 
ried 14  hours  of  network  programs  during  that 
week  while  the  average  post-freeze  vhf  in  that 
city  size  carried  15  hours. 

In  the  34  cities  where  both  vhf  and  uhf  sta- 


tions were  in  operation  during  that  week,  the 
average  vhf  station  in  those  cities  carried  44 
hours  of  network  programs  and  the  average  uhf 
station  carried  14  hours.  Of  the  11  hours  of 
network  programs  listed  among  the  "Top  Ten" 
programs  (by  three  different  research  organiza- 
tions) the  average  vhf  station  in  the  vhf-uhf 
cities  carried  5  of  these  11  hours  while  the  aver- 
age uhf  station  carried  1  hour. 

Q.  6.  Were  the  uhf  applicants  radio  people  or 
were  they  newcomers?  (T.  104) 

A.  Approximately  2  out  of  3  uhf  authorizations 
were  issued  to  persons  or  companies  operating 
radio  broadcast  stations. 

Q.  7.  Is  there  any  appreciable  difference  in  the 
cost  of  uhf  and  vhf  stations?  (T.  58-9,  105j 

A.  Based  on  data  reported  by  post-freeze  li- 
censees, the  average  construction  cost  of  the  109 
vhf  stations  was  $376,000  compared  to  $300,000 
for  the  average  cost  of  100  uhf  stations. 

Q.  8.  What  percentage  of  uhf  stations  are 
solvent  at  the  present  time?  (T.  102) 

A.  It  is  not  possible  to  state  the  number  and 
percent  of  uhf  stations  which  are  solvent  at  the 
present  time  since  the  Commission  does  not  have 
information  on  the  current  balance  sheet  items 
of  the  uhf  licensees.  In  order  to  answer  this 
question  it  would  be  necessary  to  have  current 
data  concerning  each  uhf  station  on  the  amount 
of  its  available  working  capital  and  other  current 
assets  as  well  as  the  amount  of  its  current 
liabilities. 

In  terms  of  profit  and  loss,  however,  the  Com- 
mission's survey  of  87  uhf  stations  during  the 
first  three  months  of  1954  revealed  that  13  were 
operating  profitably  during  that  period.  Of  the 
remaining  74  uhf  stations  which  reported  a  loss 
for  this  period,  10  were  profitable  in  one  or  two 
months  of  the  period;  11  were  approaching  a 
break-even  point  on  a  month  by  month  basis; 
and  53  were  operating  with  continuing  substantial 
losses  in  each  month.  Of  these  53,  8  stations  had 
ceased  operating  by  May  1,  1954. 

Similar  data  for  88  post-freeze  vhf  stations 
showed  that  33  reported  a  profit  during  the  same 
period.  Of  the  55  reporting  an  overall  loss  for 
the  period,  20  reported  a  profit  in  one  or  two 
months  of  the  period;  12  were  approaching  a 
break-even  point  on  a  month  by  month  basis; 
and  23  were  operating  with  continuing  substan- 
tial losses  in  each  month.  Of  these  23,  one  had 
ceased  operating  by  May  1,  1954. 

Q.  9.  How  much  has  radio  advertising  dropped 
off  in  the  last  five  years?  (T.  228) 

A.  Between  1948  and  1953,  total  expenditures 
for  radio  advertising  increased  by  approximately 
15%.  During  this  period  expenditures  for  na- 
tional radio  advertising  declined  by  about  2% 
while  expenditures  for  local  radio  advertising 
increased  by  about  43%. 

Of  the  1,813  operating  am  radio  stations  in  1948, 
581  or  32  per  cent  reported  losses  for  the  year. 
In  1952,  of  2,312  operating  am  radio  stations,  468 
or  20  percent  reported  losses  for  the  year. 

Q.  10.  How  many  radio  stations  own  television 
stations?  (T.  229) 

A.  Approximately  3  out  of  4  of  the  570  author- 
ized tv  stations  are  owned  by  companies  or  in- 
dividuals operating  radio  stations. 

Q.  11.  What  percent  of  a  station's  total  revenues 
comes  from  network,  national  spot,  and  local 
advertising?  (T.  507-8) 

A.  The  average  pre-freeze  tv  station  in  1953 
derived  23.4%  of  its  total  time  sales  from  network 
advertising;  44.3%  from  national  spot  advertis- 
ing; and  32.3%  from  local  advertising. 

Q.  12.  How  long  does  a  tv  set  owner  keep  his 
set  before  buying  a  new  one,  i.e.,  what  is  the 
average  life  of  a  tv  set?  (T.  419) 

A.  It  is  estimated  that  the  average  tv  set  is 
turned  in  for  a  new  set  after  6  or  7  years. 


California 
Outstanding  Independent 

$90,000.00 

Located  in  an  excellent  market 
with  good  earning  record  and  room 
to  grow  further.  Long  term  financ- 
ing arrangements  can  be  had  with 
only  $20,000.00  down. 


Southern  Major  Market 
Independent 

$65,000.00 

A  real  future  for  an  owner- 
operator  to  go  into  specialized 
programming.  Some  financing  is 
available  on  this  property. 


Appraisals     •     Negotiations     •  Financing 
BLACKBURN  -  HAMILTON  COMPANY 

RADtO-TV-NEWSPAPER  BROKERS 


WASHINGTON.  D.  C. 
Washington  Bldg. 
Sterling  3-4341-2 


CHICAGO 
Tribune  Tower 
Delaware  7-2755-6 


SAN  FRANCISCO 
235  Montgomery  St. 
Exbrook  2-5672 
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Kenny  KICKS  UP 
a  high  rate  of  interest! 


Kenny  covers  your  investment  .  .  .  returns  it  with  a  high 
rate  of  interest  from  the  kids  and  all  the  family!  Every 
week  day  since  April,  1952,  Kenny  has  packed  in  a  kid 
studio  audience  of  50 — the  slate  is  full  for  a  year!  Kenny 
plays,  jumps,  sings  and  sells  his  way  through  30  minutes 
of  warm,  tasteful  "down  home"  entertainment!  Joe  Rock- 
hold's  "Uncle  Orrie"  and  the  antics  of  Windy  Dan — a 
puppet  whose  nose  blows  up  on  the  10th  daily  fib — back 
up  this  likeable,  good-looking  cowboy. 

Look!  A  national  bread  company  opened  up  a  whole  new 
territory  with  only  3  spots  per  week.  A  moving  van  sponsor 


whio-tv 


CBS   •    ABC   •  DUMONT 


—  that's  right,  we  said  moving  van — opened  with  2  big 
orders  the  first  nite!  And  in  only  7  weeks,  Kenny  put 
across  a  12,000,000  dollar  school  bond  issue. 

Young  in  heart  and  years — Kenny  boasts  a  teriffic  back- 
ground, including  TV  appearances  with  Arthur  Godfrey, 
Al  Morgan,  and  Red  Foley  on  the  Grand  Ole  Opry! 
Latch  on  to  the  most  promising  "find"  in  this  big,  12,850 
square-mile  computed  service  area — with  415,355  TV 
families  and  a  bonus  of  70,000  more!  Try  Kenny!  Write 
for  complete  information,  or  contact  George  P.  Holling- 
bery,  National  Representative  for  WHIO-TV ! 


Kenny's  Open  for  Participating  Spots 
5:00-5:30  P.  M.  Every  Week  Day. 


Channel  /  DAYTON,  OHIO 

ONE  OF  AMERICA'S  GREAT  AREA  STATIONS 


THE  TALLEST  TV  TOWER  IN   THE  WORLD  (1104  FEET) 
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I 


Station 


Dallas 

TELEVISION 
MARKET 


with 

MAXIMUM 
POWER 

100,000  Watts  Video 
.S0,000  Watts  Audio 

DALLAS  and 
FORT  WORTH 

More  than  a  Million 
urban  population  in  the 
50-mile  area 

More  than  TWO  MILLION 
in  the   100-mile  area... 

NOW 


—  FOR  THE  RECORD 


TELESTATUS 

June  28,  1954 

Tv  Stations  on  the  Air  With  Market  Set  Count 
And  Reports  of  Grantees'  Target  Dates 

Editor's  note:  This  directory  is  weekly  status  report  of  (1)  stations  that  are  operating  as  commercial 
and  educational  outlets  and  (2)  grantees.  Triangle  (►)  indicates  stations  now  on  air  with  reg- 
ular programming.  Each  is  listed  in  the  city  where  it  is  licensed.  Stations,  vhf  or  uhf,  report  re- 
spective set  estimates  of  their  coverage  areas.  Where  estimates  differ  among  stations  in'  same  city, 
separate  figures  are  shown  for  each  as  claimed.  Set  estimates  are  from  the  station.  Further  queries 
about  them  should  be  directed  to  that  source.  Total  U.  S.  sets  in  use  is  unduplicated  B«T  estimate. 
Stations  in  italics  are  grantees,  not  yet  operating. 


ALABAMA 

Birmingham — 

►  WA.BT  (13)  CBS,  ABC,  DuM;  Blair;  260,000 

►  WBRC-TV  (6)  NBC;  Katz;  219,454 
WJLN-TV  (48),  12/10/52— Unknown 

Decaturt — 
WMSL-TV  (23)  Walker;  12/26/52-7/15/54 

Dothanf — 

Ala-Fla-Ga  Tv  Inc.  (9)  Initial  Decision  5/26/54 
Mobilet— 

►  WALA-TV   (10)    ABC,   CBS,  NBC;  Headley- 

Reed;  72,500 

►  WKAB-TV  (48)  CBS,  DuM;  Forjoe:  72,800 
The  Mobile  Tv  Corp.  (5)  Initial  Decision  2/12/54 

Montgomery — 

►  WCOV-TV  (20)  ABC,  CBS,  NBC,  DuM;  Ray- 

mer;  31,200 

WSFA-TV  (12)  Headley-Reed;  3/25/54-11/15/54 
Munfordf — 

Alabama    Educational    Tv    Commission  (*7) 
6/2/54-Unknown 

Selmat — 
WSLA  (8)  2/24/54-Unknown 

ARIZONA 

Mesa  (Phoenix) — 

►  KTYL-TV    (12)    NBC,    DuM;  Avery-Knodel; 

94,250 
Phoenix — 

►  KOOL-TV  (10)  ABC;  Hollingbery;  93,300 

►  KPHO-TV  (5)  CBS,  DuM;  Katz;  94,250 
Arizona  Tv  Co.  (3)  6/10/54-Unknown 

Tucson — 

►  KOPO-TV  (13)  CBS,  DuM;  Forjoe;  24,916 

►  KVOA-TV  (4)  ABC,  NBC;  Raymer;  24,916 
Yumat — 

►  KIVA  (11)  DuM;  Grant;  18,581 

ARKANSAS 

El  Doradot — 
KRBB  (10)  2/24/54-Unknown 

Fort  Smitht— 

►  KFSA-TV    (22)    ABC,    NBC,   DuM;  Pearson; 

18,500 

KNAC-TV  (5)  Rambeau;  6/3/54-1/1/55 
Hot  Springst — 
KTVR  (9)  1/20/54-Unknown 

Little  Rock— 

►  KARK-TV  (4)  NBC;  Petry;  65,091 

►  KATV  (7)  (See  Pine  Bluff) 
KETV  (23)  10/30/53-Unknown 

Pine  Blufft — 

>-KATV  (7)  ABC,  CBS;  Avery-Knodel;  74,365 
Texarkana — 

*■  KCMC-TV  See  Texarkana,  Tex. 

CALIFORNIA 

Bakersfield — 

►  KABK-TV  (29)  ABC,  DuM;  Forjoe;  63,000 
(►KERO-TV    (10)    CBS,    NBC;  Avery-Knodel; 

121,354 

Berkeley  (San  Francisco) — 

►  KQED  (*9) 

Chico— 

►  KHSL-TV  (12)  ABC,  CBS,  NBC,  DuM;  Avery- 

Knodel;  42,220 
Coronat — 

KCOA  (52),  9/16/53-Unknown 
!E1  Centrot— 

KPIC-TV  (16)  2/10/54-Unknown 
Eurekat — 

►  KTEM-TV  (3)  ABC,  CBS,  NBC,  DuM;  Blair; 

14,000 
Fresno — 

'►-KBID-TV  (53)  Meeker;  92,052 

'►KJEO-TV  (47)  ABC,  CBS:  Branham;  123,354 

'►KMJ-TV  (24)  CBS,  NBC;  Raymer;  85,841 

Los  Angeles — 

KBIC-TV  (22)  2/10/52-Unknown 
I^KABC-TV  (7)  ABC;  Petry;  1.851,810 
!*-KCOP  (13)  Katz;  1,851,810 
**KHJ-TV  (9)  DuM;  H-R;  1.851,810 
>KNBH  (4)  NBC;  NBC  Spot  Sis.;  1,851,810 

►  KNXT  (2)  CBS;  CBS  Spot  Sis.;  1,851,810 
!►  KTLA  (5)  Raymer;  1,851,810 

i^KTTV  (11)  Blair;  1,851,810 
*•  KTHE  (*28) 

Modestot — 
KTRB-TV  (14)  2/17/54-Unknown 


New  Starter 

The  following  station  is  the  newest  to 
have  started  regular  operations: 

KVDO  (TV)  Corpus  Christi,  Tex.  (ch. 
22),  June  20. 


Montereyf — 

►  KMBY-TV  (8)  ABC,  CBS.  NBC,  DuM;  Holling- 

bery; 385,234 
Sacramento — 
KBIE-TV  (46)  6/26/53-Unknown 

►  KCCC-TV  (40)  ABC,  CBS,  NBC,  DuM;  Weed; 

106,500 

KCRA  Inc.  (3)  6/3/54-Unknown 
McClatchy   Bcstg.    Co.    (10),   Initial  Decision 
11/6/53 

Salinast — 

►  KSBW-TV  (8)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 457,863 
San  Diego — 

►  KFMB-TV  (8)  ABC,  CBS,  DuM;  Petry;  214,771 

►  KFSD-TV  (10)  NBC;  Katz;  214,771 
KUSH  (21)  12/23/53-Unknown 

San  Francisco — 
KBAY-TV    (20),    3/11/53-Unknown  (granted 
ST  A  Sept.  15) 

►  KGO-TV  (7)  ABC;  Petry;  950,130 

►  KPIX  (5)  CBS,  DuM;  Katz;  950,130 

►  KRON-TV  (4)  NBC;  Free  &  Peters;  950,130 

►  KSAN-TV  (32)  McGillvra;  47,000 
San  Joset — 

KQXI  (11)  4/15/54-Vnknown 
San  Luis  Obispot — 

►  KVEC-TV  (6)  DuM;  Grant;  67,786 
Ssntti  B3rb3.r3.~~* 

►  KEYT   (3)   ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 443,872 
Stocktont — 

►  KTVU  (36)  NBC;  Hollingbery:  76,000 

KOVR  (13)  Blair;  2/11/54-9/1/54 
Tulare  (Fresno) — 

►  KVVG  (27)  DuM;  Forjoe;  150,000 

COLORADO 

Colorado  Springs — 

►  KKTV    (11)    ABC,   CBS,   DuM;  Hollingbery; 

45,191 

►  KRDO-TV  (13)  NBC;  McGillvra;  36,000 
Denver — 

►  KBTV  (9)  ABC;  Free  &  Peters;  220,778 
►»  KFEL-TV  (2)  DuM;  Blair;  220,778 

►  KLZ-TV  (7)  CBS;  Katz;  220,778 

►  KOA-TV  (4)  NBC;  Petry;  220,778 
KRMA-TV  (*6),  7/1/53-1954 

Grand  Junctionf — 

►  KFXJ-TV  (5)  NBC,  DuM;  Holman;  3,000 
Pueblo — 

►  KCSJ-TV  (5)  NBC;  Avery-Knodel;  44,340 
KDZA-TV  (3).  See  footnote  (d) 

CONNECTICUT 

Bridgeport — 

WCBE  (*71)  1/29/53-Unknown 

►  WICC-TV  (43)  ABC,  DuM;  Young;  72,340 
Hartfordt— 

WCHF  (*24)  1/29/53-Unknown 
WGTH-TV  (18)  H-R;  10/21/53-7/15/54 
New  Britain — 

►  WKNB-TV  (30)  CBS;  Boiling;  176,068 
New  Haven — 

WELI-TV  (59)  H-R;  6/24/53-Unknown 

►  WNHC-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

702.032 

WNLC-TV  (26)  12/31/52-Unknown 
Norwicht — 

WCNE  ("63)  1/29/53-Unknown 
Stamfordt— 

WSTF  (27^.  5/27/53-Unknown 
Waterbury — 

►  WATR-TV  (53)  ABC,  DuM;  Stuart;  134,400 

DELAWARE 

Dovert — 
WHRN  (40),  3/11/53-Unknown 

Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 
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WTVP 

DECATUR,  ILLINOIS 

ABC-DuMONT 

Geo.  W.  Clark  •  Nat'l.  Rep. 


Wilmington — 

►  WDEL-TV  (12)  NBC,  DuM;  Meeker;  216,139 
WILM-TV  (83),  10/14/53-Vnknown 

DISTRICT  OF  COLUMBIA 

Washington — 

►  WMAL-TV  (7)  ABC;  Katz;  595,600 

►  WNBW  (4)  NBC;  NBC  Spot  Sis.;  618.000 

►  WTOP-TV  (9)  CBS;  CBS  Spot  Sis.;  600,000 

►  WTTG  (5)  DuM;  Blair;  612,000 
WOOK-TV  (50)  2/24/54-Unknown 

FLORIDA 

Clearwatert — 

WPGT  (32)  12/2/53-Vnknown 
Daytona  Beacht — 

Telrad  Inc.  (2)  6/7/54-Unknown 

Fort  Lauderdale — 

►  WFTL-TV  (23)  NBC;  Weed;  148,000 

►  WITV  (17)  ABC,  DuM;  Venard;  107,200  (also 

Miami) 

Fort  Mverst — 

►  WINK-TV  (11)  ABC;  Weed;  8,000 
Jacksonville — 

►  WJHP-TV  (36)  ABC,  NBC,  DuM;  Perry;  53,374 

►  WMBR-TV  (4)  ABC,  CBS.  NBC,  DuM;  CBS 

Spot  Sis.;  261,006 
WOBS-TV  (30)  Stars  National;  8/12/53-Sept.  '54 

Miami — 

►  WITV  (17)  See  Fort  Lauderdale 

WMIE-TV  (27)  Stars  National;  12/2/53-9/30/54 
WTHS-TV  (*2),  U/12/53-Unknown 

►  WTVJ   (4)   ABC,   CBS,  NBC.  DuM;   Free  & 

Peters;  249,300 
WMFL  (33),  12/9/53-Unknown 

Orlando — 

WDBO-TV  (6)  CBS.  ABC.  NBC,  DuM;  Blair; 

10/14/53-7/1/54  (granted  STA  June  10) 

Panama  Cityt — 

►  WJDM  (7)  ABC,  NBC;  Hollingbery;  9,500 
Pensacolat — 

►  WEAR-TV  (3)  ABC;  Hollingbery;  59,500 

►  WPFA  (15)  CBS,  DuM;  Young;  21,760 
St.  Petersburg — 

►  WSUN-TV  (38)  ABC,  CBS,  NBC,  DuM;  Weed; 

81,000 
Tampat — 

Tampa  Times  Co.  (13),  Initial  Decision  11/30/53 
WFLA-TV  (8)  Blair;  Initial  Decision  7/13/53 
West  Palm  Beach — 

WEAT-TV  Inc.  (12)  2/18/54-12/15/54 

►  WIRK-TV  (21)  ABC,  DuM;  Weed;  31,485 
WJNO-TV  (5)  NBC;  Meeker;  11/4/53-8/15/54 

GEORGIA 

Albanyt — 

►  W ALB -TV  (10)  ABC,  NBC;  Burn-Smith;  41,564 

Atlanta — 

►  WAGA-TV  (5)  CBS,  DuM;  Katz;  386,925 

►  WLWA  (11)  ABC,  DuM;  Crosley  Sis.;  386,925 

►  WSB-TV  (2)  NBC;  Petry;  413,235 
WQXI-TV  (36),  U/19/53-Summer  '54 

Augusts--- 

►  WJBF-TV  (6)  ABC,  NBC,  DuM;  Hollingbery; 

96,200 

►  WRDW-TV  (12)  CBS;  Headley-Reed;  93,100 
Columbus — 

►  WDAK-TV   (28)   ABC,  NBC,  DuM;  Headley- 

Reed;  53,849 

►  WRBL-TV  (4)  CBS;  Hollingbery;  68,401. 
Macon — 

►WNEX-TV  (47)  ABC,  NBC;  Branham;  34.662 

►  WMAZ-TV    (13)    ABC,    CBS,    DuM;  Avery- 

Knodel;  75,593 

Romet — 

►  WROM-TV  (9)  DuM;  Weed;  100,006 
Savannah — 

►  WTOC-TV  (11)  ABC,  CBS,  NBC.  DuM;  Katz; 

46,000 

WSAV  Inc.  (3)  Initial  Decision  3/31/54 

Thomasvillet — 
WCTV  (6),  12/23/53-Unknown 

Valdostat— 

WGOV-TV  (37)  Stars  National;  2/26/53-9/1/54 
IDAHO 

Boiset  (Meridian) — 

►  KBOI  (2)  CBS;  Free  &  Peters;  33,800 

►  KIDO-TV  (7)  ABC,  NBC,  DuM;  Blair;  33,000 

Idaho  Falls— 

►  KID-TV  (3)  ABC,  CBS,  NBC,  DuM;  GiU-Perna; 

25,000 

KIFT  (8)  ABC;  Hollingbery;  2/26/53-Nov.  '54 
Nampat — 

KTVI  (6)  3/11/53-Unknown 

Pocatellot — 

KISJ  (6)  CBS;  2/26/53-November  '54 
KWIK-TV    (10)    ABC;    Hollingbery;  3/26/53- 
Nov.  '54 

Twin  Fallst — 
KLIX-TV    (11)    ABC;    Hollingbery;  3/19/53- 
Sept.  '54 


ILLINOIS 

Belleville  (St.  Louis,  Mo.)— 

►  WTVI  (54)  CBS,  DuM;  Weed;  239,000 
Bloomingtont — 

►  WBLN  (15)  McGillvra;  113,242 
Champaign — 

►  WCIA  (3)  CBS,  NBC,  DuM;  Hollingbery;  307.00C 
WTLC  (*12),  U/4/53-Unknown 

Chicago — 

►  WBBM-TV  (2)  CBS;  CBS  Spot  Sis.;  1,840,000 

►  WBKB  (7)  ABC;  Blair;  1,840,000 

►  WGN-TV  (9)  DuM;  Hollingbery;  1,840,000 
WHFC-TV  (26),  1/8/53-Unknown 
WIND-TV  (20),  3/9/53-Unknown 

►  WNBQ  (5)  NBC;  NBC  Spot  Sis.;  1,840,000 
WOPT  (44)  2/10/54-Unk.nown 

WTTW  CU)  11/5/53-Fall  '54 

Danville — 

►  WDAN-TV  (24)  ABC;  Everett-McKinney;  35.00C 
Decatur — 

►  WTVP    (17)   ABC,   DuM;    George  W.  Clark; 

81,780 

Evanstonf — 

WTLE  (32),  8/12/53-Unknown 
Harrisburgt — 

►  WSIL-TV  (22)  ABC;  Walker;  30,000 

Joliett— 

WJOL-TV  (48)  Holman;  8/21/53-Vnknown 
Peoria — 

►  WEEK-TV  (43)  ABC,  CBS,  NBC,  DuM;  Head- 

ley-Reed; 146,546 

►  WTVH-TV  (19)  ABC,  DuM;  Petry;  130,000 
Quincyt  (Hannibal,  Mo.) — 

►  KHQA-TV  (7)  (See  Hannibal,  Mo.) 

►  WGEM-TV    (10)    ABC,   NBC;   Avery -Knodel; 

114,000 

Rockford — 

►  WREX-TV  (13)  ABC,  CBS;  H-R;  200,000 

►  WTVO  (39)  NBC,  DuM;  Weed;  94,000 
Rock  Island  (Davenport,  Moline) — 

►  WHBF-TV    (4)    ABC,    CBS,    DuM;  Avery- 

Knodel;  264,811 

Springfield — 

►  WICS  (20)  ABC,  NBC,  DuM;  Young;  78,000 

INDIANA 

Bloomington — 

►  WTTV  (4)   ABC,  CBS,  NBC,  DuM;  Meeker; 

539,788 

Elkhartt— 

►  WSJV  (52)  ABC,  NBC.  DuM;  H-R;  118,000 

Evansvillet — 

►  WFIE  (62)  ABC,  NBC,  DuM;  Venard;  56.000 

►  WEHT  (50)  See  Henderson,  Ky. 
Fort  Wayne — 

►  WKJG-TV  (33)  ABC,  CBS,  NBC,  DuM;  Ray- 

mer;  78,937 

Anthony   Wayne  Bcstg  Co.   (69),  Initial  De- 
cision 10/27/53 

Indianapolis — 

►  WFBM-TV  (6)  CBS;  Katz;  475,000 
WISH-TV  (8)   CBS;  Boiling;  1/28/54-7/1/54 

(granted  STA  April  5) 

LaFayettet — 

►  WFAM-TV  (59)  DuM;  Rambeau;  50,670 
Muncie — 

►  WLBC-TV  (49)  ABC,  CBS,  NBC,  DuM;  Hol- 

man, Walker;  71,300 

Princeton! — 

►  WRAY-TV  (52)  McGillvra;  59,600 
South  Bend— 

►  WSBT-TV  (34)  ABC,  CBS,  NBC,  DuM;  Ray- 

mer;  108,812 

Terre  Hautet — 

WTHI-TV  (10)  CBS;  Boiling;  10/7/53-7/15/54 
Waterloof  (Fort  Wayne) — 

WINT  (15)  4/6/53-9/1/54 

IOWA 

Ames — 

►  WOI-TV  (5)  ABC,  CBS,  DuM;  Weed;  240,000 
Cedar  Rapids — 

►  KCRI-TV  (9)  ABC,  DuM;  Venard;  116.444 

►  WMT-TV  (2)  CBS;  Katz;  227,280 
Davenport  (Moline,  Rock  Island) — 

►  WOC-TV  (6)  NBC;  Free  &  Peters;  264,811 
Des  Moines — 

►  KGTV  (17)  Hollingbery;  46,713 

►  WHO-TV  (13)  NBC;  Free  &  Peters;  227,000 

Fort  Dodget — 

►  KQTV  (21)  Pearson;  42,100 
Mason  Cityt — 

►  KGLO-TV  (3)  CBS,  DuM;  Weed;  90,932 
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KEDD 

WICHITA  KANSAS 
NBC* ABC 


Sioux  City — 
KCTV  (36),  10/30/52-Unknown 

►  KVTV  (9)  ABC,  CBS,  NBC,  DuM;  Katz;  107,870 
KTIV  (4)  Hollingbery;  1/21/54-8/16/54 

|  Waterloo — 

►  KWWL-TV    (7)    NBC,    DuM;  Headley-Reed; 

106.230 

KANSAS 

Great  Bendt — 

KCKT  (2)  3/3/54-Unknown 
I  Hutchinson — 

;  ►  KTVH  (12)  ABC,  CBS,  DuM;  H-R;  117,096 
Manhattant— 

KSAC-TV  (*8),  7/24/53-Unknown 
Pittsburgt— 

►  KOAM-TV  (7)  ABC,  CBS,  NBC,  DuM;  Katz; 

57,565 
Topeka — 
KTKA  (42),  11/5/53-Unknown 


FIRST  contract  for  KFXJ-TV  Grand  Junc- 
tion, Colo.  (ch.  5),  is  signed  as  the  city's 
Philco  dealers  take  sponsorship  of  Badge 
774.  Agreeing  on  terms  are  (I  to  r):  Rex 
Howell,  president  of  KFXJ-TV,  which  be- 
gan programming  May  30;  Lou  Golm, 
representing  Philco  dealers,  and  E.  Anson 
Thomas,  vice  president  in  charge  of  sales 
for  the  station. 


fc-WIBW-TV  (13)  ABC,  CBS,  DuM;  Capper  Sis.; 

53,692 
Wichita — 

KAKE-TV  (10)  Hollingbery;  4/1/54-Sept.  '54 

►  KEDD  (16)  ABC,  NBC,  Petry;  91,035 

KENTUCKY 

Ashlandt — 

WPTV  (59)  Petry;  8/14/52-Unknown 
Hendersonf  (Evansville,  Ind.) — 

►  WEHT  (50)  CBS;  Meeker;  51,097 
Lexingtont — 

WLAP-TV  (27)  12/3/53-See  footnote  (c) 
WLEX-TV  (18)  4/13/54-Unknown 
Louisville — 

►  WAVE-TV   (3)   ABC,  NBC,   DuM;   NBC  Spot 

Sis.;  369,634 

►  WHAS-TV  (11)   CBS;  Harrington,  Righter  & 

Parsons.    See  footnote  (b). 
WKLO-TV  (21)  See  footnote  (d) 
WQXL-TV  (41)  Forjoe;  1/15/53-Summer  '54 
Newportf — 
WNOP-TV  (74)  12/24/53-Vnknown 

LOUISIANA 

Alexandriat — 

KALB-TV  (5)  Weed;  12/30/53-9/1/54 
Baton  Rouge — 

►  WAFB-TV  (28)  ABC,  CBS,  NBC,  DuM;  Young; 

49,000 

WBRZ  (2)  Hollingbery;  1/28/54-9/1/54 
Lafayettet — 

KVOL-TV  (10)  9/16/53-Unknown 
KLFY-TV  (10)  Rambeau;  9/16/53-Unknown 

Lake  Chariest — 
KPLC-TV  (7)  Weed;  11/12/53-9/1/54 

Broadcasting    •  Telecasting 


►  KTAG  (25)  CBS,  ABC,  DuM;  Young;  17,000 

Monroe — 

►  KNOE-TV  (8)  CBS,  NBC,  ABC,  DuM;  H-R; 

140,500 

KFAZ  (43)  See  footnote  (d) 
New  Orleans — 
WCKG  (26)  Gill-Perna;  4/2/53-Late  '54 
WCNO-TV  (32)  Forjoe;  4/2/53-Nov.  '54 

►  WDSU-TV  (6)  ABC,  CBS,  NBC.  DuM;  Blair; 

258,412 

►  WJMR-TV  (61)  ABC,  CBS,  DuM;  McGillvra; 

65,691 

WTLO  (20),  2/26/53-Unknown 
Shreveport — 

►  KSLA  (12)  ABC,  CBS,  NBC,  DuM;  Raymer; 

44,650 

Shreveport  Tv  Co.  (12)  6/7 /54-Vnknown 
KTBS  Inc.  (3)  Initial  Decision  6/11/54 

MAINE 

Bangort — 

►  WABI-TV  (5)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 66,000 
WTWO  (2)  5/5/54-Unknoum 
Lewiston — 

►  WLAM-TV    (17)    CBS,    DuM;  Everett-McKin- 

ney;  19,667 
Polandt— 

WMTW  (8)  7/8/53-Summer  '54 
Portland — 

►  WCSH-TV  (6)  NBC;  Weed;  110,890 

►  WGAN-TV  (13)  ABC,  CBS;  Avery-Knodel 

►  WPMT  (53)  DuM;  Everett-McKinney;  42,100 

MARYLAND 

Baltimore — 

►  WAAM  (13)  ABC,  DuM;  Harrington.  Righter 

&  Parsons;  549,782 

►  WBAL-TV  (11)  NBC;  Petry;  549,782 
WITH-TV  (72)  Forjoe;  12/18/52-Fall  '54 

►  WMAE-TV  (2)  CBS;  Katz;  549,782 
•  WTLF  (18)  12/9/53-Summer  '54 
Cumberland! — 

WTBO-TV  (17)  11/12/53-Summer  '54 
Salisburyt — 

WBOC-TV  (16)  Burn-Smith;  3/11/53-6/28/54 
(granted  STA  Feb.  18) 

MASSACHUSETTS 

Adams  (Pittsfield)t— 

►  WMGT  (74)  ABC,  DuM;  Walker;  135,451 
Boston— 

WBOS-TV  (50)  3/26/53-Unknown 

►  WBZ-TV  (4)  NBC;  Free  &  Peters;  1,186,439 
WGBH-TV  (*2)  7/16/53-10/1/54 

WJDW  (44)  8/12/53-Unknown 

►  WNAC-TV  (7)  ABC,  CBS,  DuM;  H-R;  1,186,439 
Brocktont — 

WHEF-TV   (62),  7/30/53-Fall  '54 
Cambridge  (Boston) — 

*~  WTAO-TV     (56)     DuM;  Everett-McKinney: 

122,000 
New  Bedford  t — 

WTEV-TV  (28)  Walker;  7/11/53-Summer  '54 
Springfield — 

►  WHYN-TV  (55)  CBS,  DuM;  Branham;  136.000 

►  WWLP  (61)  ABC,  NBC;  Hollingbery;  128.000 

Worcester — 

WAAB-TV  (20)  8/12/53- Aug.  '54 

►  WWOR-TV  (14)  ABC,  DuM;  Raymer;  51,150 

MICHIGAN 

Ann  Arbor — 

►  WPAG-TV  (20)  DuM;  Everett-McKinney;  19,800 
WUOM-TV  (*26),  11/4/53-Unknown 

Battle  Creek — 

WBCK-TV   (58)   Headley-Reed;  11/20/52-Sum- 
mer  '54 

WBKZ  (64)  see  footnote  (d) 
Bay  City  (Midland,  Saginaw) — 

►  WNEM-TV    (5)    NBC,    DuM;  Headley-Reed; 

205.160 
Cadillact — 

►  WWTV   (13)   ABC,  CBS,   DuM;   Weed;  42,772 

Detroit — 

WCIO-TV  (62),  11/19/53-Unknown 

►  W.TBK-TV  (2)  CBS,  DuM;  Katz;  1.420.500 

►  WWJ-TV  (4)  NBC;  Hollingbery:  1,286.822 

►  WXYZ-TV  (7)  ABC;  Blair;  1.140,000 
East  Lansingt — 

►  WKAR-TV  (*60) 

Flint— 

WJR  Inc.  (12),  5/12/54-Unknown 
WTAC-TV  (16)  See  footnote  (d) 
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Grand  Rapids — 

►  WOOD-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

429,984 

Kalamazoo — 

►  WKZO-TV  (3)  ABC,  CBS,  NBC,  DuM;  Avery- 

Knodel;  406,922 
Lansing — 

►  WILS-TV  (54)  ABC,  DuM;  Venard;  45,000 

►  WJIM-TV  (6)   ABC,  CBS,  NBC.  DuM;  H-R; 

260.000 

Marquettet — 

WAGE-TV  (6)  4/7/54-Oct.  '54 
Muskegont — 

WTVM(35),  12/23/52-Unknown 
Saginaw  (Bay  City,  Midland)— 

►  WKNX-TV  (57)  ABC,  CBS;  Gill-Perna;  100,000 
WSBM-TV  (51),  10/29/53-Vnknovm 

Traverse  City  t — 
WPBW-TV  (7)  Holman;  11/25/53-8/1/54 

MINNESOTA 

Austin— 

►  KMMT  (6)  ABC,  DuM;  Pearson;  92.869 
Dulutht  (Superior,  Wis.)— 

►  KDAL-TV  (3)  NBC;  Avery-Knodel;  56.500 

►  WDSM-TV  (6).    See  Superior,  Wis. 

►  WFTV   (38)   ABC,  CBS,  NBC,  DuM;  Young; 

36.000 

Hibbingt— 

KHTV  (10),  1/13/54-Unknown 
Minneapolis  (St.  Paul) — 

►  WCCO-TV    (4)    CBS.   DuM;    Free  &  Peters; 

452.300 

►  WTCN-TV  (11)  ABC,  DuM;  Blair;  454.863 
Family  Bcstg.  Corp.  (9)  6/10/54-Unknown 

Rochester — 

►  KROC-TV  (10)  NBC;  Meeker;  70,000 
St.  Paul  (Minneapolis) — 

►  KSTP-TV  (5)  NBC;  Petry;  456.100 

►  WMIN-TV  (11)  ABC;  Blair;  427,000 

MISSISSIPPI 

Jackson — 

►  WJTV  (25)  CBS.  DuM:  Katz:  50.224 

►  WLBT  (3)  NBC;  Hollingbery;  87,085 

►  WSLI-TV  (12)  ABC;  Weed;  88.650 
Meridiant — 

►  WCOC-TV  (30) 

►  WTOK-TV  (11)  ABC,  CBS,  NBC,  DuM;  Head- 

ley-Reed;  44.300 

MISSOURI 

Cape  Girardeaut — 

KFVS-TV    (12)    CBS;    Pearson;  10/14/53-Un- 
known 

KGMO-TV  (18),  4/16/53-Unknown 
Claytont— 

KFUO-TV  (30),  2/5/53-Unknown 
Columbia — 

►  KOMU-TV  (8)  ABC,  CBS,  NBC,  DuM;  H-R; 

43,559 
Festust — 

KACY  (14)  See  footnote  (d) 
Hannibalt  (Quincy.  111.) — 

►  KHQA-TV  (7)  CBS,  DuM;  Weed;  113,978 

►  WGEM-TV  (10)  See  Quincy,  111. 
Jefferson  Cityt — 

Jefferson  Tv  Co.  (13)  6/10/54-Unknown 
Joplint — 

KSWM-TV  (12)  CBS;  Venard;  12/23/53-8/15/54 

Kansas  City — 

►  KCMO-TV  (5)  ABC,  DuM;  Katz;  399,555 

►  KMBC-TV  (9)  CBS;  Free  &  Peters;  399,555 

►  WDAF-TV   (4)   NBC;   Harrington,  Righter  & 

Parsons;  399,555 

Kirksvillet — 

KTVO  (3)  12/16/53-8/16/54 
St.  Joseph — 

►  KFEQ-TV  (2)  CBS,  DuM;  Headley-Reed;  104,944 
St.  Louis — 

KACY  (14)  See  Festus 
KETC  (*9)  5/7/53-July  '54 

►  KSD-TV  (5)  ABC,  CBS,  NBC;  NBC  Spot  Sis; 

643,738 

►  KSTM-TV  (36)  ABC:  H-R:  215.000 
V/IL-TV   (42),  2/12/53-Unknown 

►  WTVI  (54)  See  Belleville,  111. 
KWK-TV  (4)  4/21/54-Unknown 

Sedaliat— 

KDRO-TV  (6)  Pearson;  2/26/53-7/1/54 
Springfield — 

►  KTTS-TV  (10)  CBS,  DuM;  Weed;  44,676 

►  KYTV  (3)  ABC.  NBC;  Hollingbery;  46.080 
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MONTANA 

Billingst— 

►  KOOK-TV  (2)  ABC,  CBS,  DuM;  Headley-Reed: 

15,000 
Buttet— 

►  KOPR-TV  (4)  CBS,  ABC;  Hollingbery;  7,000 

►  KXLF-TV  (6).    No  estimate  given. 
Great  Fallst— 

►  KFBB-TV  (5)  CBS,  NBC,  ABC,  DuM;  Headlev- 

Reed;  6,500 

Missoulat — 

KGVO-TV  (13)  CBS;  Gill-Perna;  3/11/53-7/1/54 
NEBRASKA 

Holdrege  (Kearney) — 

►  KHOL-TV  (13)  CBS,  DuM;  Meeker;  34,750 
Lincoln — 

KFOR-TV  (10)  See  footnote  (d) 

►  KOLN-TV  (12)  ABC.  CBS,  DuM;  Avery-Kno- 

del; 86.562 

Omaha — 

►  KMTV  (3)  ABC,  CBS,  DuM;  Petry;  283,150 

►  WOW-TV  (6)  DuM,  NBC;  Blair;  245,038 

NEVADA 

|  Hendersonf — 

Southwestern   Publishing    Co.    (2)  6/7/54-Un- 
known 
Las  Vegast — 

►  KLAS-TV  (8)  ABC,  CBS,  NBC,  DuM;  Weed; 

14,925 

Renot — 

►  KZTV  (8)  ABC.  CBS,  NBC,  DuM;  Pearson: 

15,428 

NEW  HAMPSHIRE 

Keenet — 

WKNE-TV  (45),  4/22/53-Unknown 
Manchestert — 

►  WMUR-TV  (9)  ABC,  DuM;  Weed;  220,000 
Mt.  Washingtont — 

WMTW  (8)  See  Poland,  Me. 

NEW  JERSEY 

Asbury  Parkt — 

►  WRTV  (58)  107.000 
Atlantic  City— 

WFPG-TV  (46)  see  footnote  (d) 
WOCN  (52),  1/8/53-Vnknown 
Camdent — 

WKDN-TV  (17),  1/28/54-Vnknown 

Newark  (New  York  City) — 

►  WATV  (13)  Weed:  4.150,000 

New  Brunswickt — 

WTLV  (*19).  12/4/52-Unknown 

NEW  MEXICO 

Albuquerquet — 

►  KGGM-TV  (13)  CBS:  Weed:  43.797 

►  KOAT-TV  (7)  ABC.  DuM:  Hollingbery;  40,000 

►  KOB-TV  (4)  NBC,  DuM;  Branham;  43,797 

Roswellt— 

►  KSWS-TV  (8)  ABC,  CBS.  NBC.  DuM;  Meeker; 

21,118 

NEW  YORK 

Albany  (Schenectady,  Troy) — 
WPTR-TV  (23)  6/10/53-Unknown 

►  WROW-TV    (41)    ABC,    CBS,   DuM;  Boiling; 

92,000 

WTVZ  (*17),  7/24/52-Unknown 
Binghamton — 

►  WNBF-TV  (12)  ABC.  CBS,  NBC,  DuM;  Boi- 

ling; 278,733 
WQTV  (*46),  8/14/52-Unknown 

Bloomingdalet  (Lake  Placid) — 

WIRI  (5)  12/2/53-Summer  '54 
Buffalo — 

►  WBEN-TV  (4)  ABC,  CBS.  DuM;  Harrington. 

Righter  &  Parsons;  403,210.  See  footnote  (a). 

►  WBUF-TV  (17)  ABC,  CBS,  NBC,  DuM;  H-R; 

150,000 

WTVF  (*23)  7/24/52-Unknown 
WGR-TV  (2)  NBC;  Headley-Reed;  4/7/ 54- Aug. 
'54 

Carthaget  (Watertown) — 

WCNY-TV  (7)  ABC,  CBS;  Weed;  3/3/54-Sept. 
•54 

Elmira — 

WECT  (18)  See  footnote  (d) 

►  WTVE   (24)   ABC,   CBS.   NBC,   DuM;  Forioe; 

31,500 
Ithacat —  . 

WHCU-TV  (20)  CBS;  1/8/53-November  '54 
WIET   (*14),  1/8/53-Unknown 


Kingston — 

►  WKNY-TV  (66)  ABC,  CBS.  NBC,  DuM;  Meeker  I 

New  York — 

►  WABC-TV  (7)  ABC;  Petry;  4,150.000 

►  WABD  (5)  DuM;  Avery-Knodel;  4,150,000 

►  WATV  (13)  See  Newark,  N.  J. 

►  WCBS-TV  (2)  CBS;  CBS  Spot  Sis.;  4,150,000  I 

►  WNBT  (4)  NBC;  NBC  Spot  Sis.;  4,150.000 

►  WOR-TV    (9)    WOR;   WOR-TV  Sis.;   4,150.000  I 

►  WPIX  (11)  Free  &  Peters;  4,150,000 
WGTV  C25),  8/14/52-Unknown 
WNYC-TV  (31)  5/12/54-Unknown 

Rochester — 

WCBF-TV    (15),  6/10/53-Unknown 

►  WHAM-TV  (6)  ABC,  NBC;  Hollingbery;  230,000  I 

►  WHEC-TV  (10)  ABC,  CBS;  Everett-McKinney;  I 

210,000 

WRNY-TV  (27),  4/2/53-Unknown 
WROH  (*21),  7/24/52-Unknown 

►  WVET-TV  (10)  ABC,  CBS;  Boiling;  210,000 
Schenectady  (Albany,  Troy) — 

►  WF.GB  (6)  ABC,  CBS,  NBC,  DuM;  NBC  Spot  | 

Sis.;  301.650 

►  WTRI  (35)  CBS;  Headley-Reed;  85,050 
Syracuse — 

►  WHEN-TV  (8)  ABC,  CBS,  DuM;  Katz;  345,855 
WHTV   (*43).  9/18/52-Unknovm 

►  WSYR-TV  (3)  NBC;  Headley-Reed;  345,855 

Utica— 

WFRB  (19),  7/1/53-Unknown 

►  WKTV   (13)   ABC,  CBS,  NBC,  DuM;  Cooke;  I 

141,000 

NORTH  CAROLINA 

Ashevillet — 

►  WISE-TV  (62)  ABC,  CBS,  NBC,  DuM;  Boiling;  I 

22  525  I 
WLOS-TV  (13)  Venard;  12/9/53-Aug.  '54 

Chapel  Hillt—  ,  j 

WUNC-TV  (*4),  9/30/53-September  '54 
Charlotte— 

►  WAYS-TV    (36)    ABC,    NBC,    DuM;  Boiling; 

48,000 

►  WBTV  (3)  CBS,  NBC,  DuM;  CBS  Spot  Sis.; 

403,930 

Durhamt — 

WTVD  (11)  ABC,  NBC;  Headley-Reed;  1/21/54- 
9/1/54 

Fayettevillet — 

WFLB-TV  (18)  4/13/54-Vnknovm 
Gastoniat — 

WNSC-TV  (48)  4/7/54-Summer  '54 
Greensboro — 

WCOG-TV    (57)    ABC;    Boiling;  11/20/52-Un- 
knowv 

►  WFMY-TV  (2)  ABC,  CBS.  DuM;  Harrington, 

Righter  &  Parsons;  231.184 
Greenville — 

►  WNCT  (9)  ABC.  CBS.  NBC.  DuM;  Pearson; 

60,879 

Raleigh— 

►WNAO-TV  (28)  ABC.  CBS,  NBC,  DuM;  Avery- 
Knodel;  61,410 

Wilmington  t — 

►  WMFD-TV  (6)  NBC;  Weed;  25,934 
WTHT  (3)  2/17/54-Aug.  '54 

Winston-Salem — 

►  WSJS-TV  (12)  NBC;  Headley-Reed;  213,267 

►  WTOB-TV  (26)  ABC.  DuM;  H-R;  51,300 

NORTH  DAKOTA 

Bismarckt —  1  i 

►  KFYR-TV  (5)   CBS.  NBC.  DuM;  Blair:  6,123 

Fargot — 

►  WDAY-TV  (6)  ABC,  CBS.  NBC,  DuM;  Free  & 

Peters;  42,260 

Grand  Forkst — 

KNOX-TV  (10)  3/10/54-Unknown 

Minott — 

►  KCJB-TV  (13)  ABC,  CBS,  NBC,  DuM;  Weed: 

22,000 

Valley  Cityt— 
KXJB-TV  (4)  CBS;  Weed;  8/5/53-July  '54 

OHIO 

Akron — 

►  WAKR-TV  (49)  ABC;  Weed;  56,199 

Ashtabulat — 

►  WICA-TV  (15)  20,000 

Cincinnati — 

WCET  (*48)  12/2/53-July  '54 

►  WCPO-TV  (9)  ABC,  DuM;  Branham;  490,000 

►  WKRC-TV  (12)  CBS;  Katz;  490,000 

►  WLWT  (5)  NBC  WLW  Sis.;  490.000 
WQXN-TV  (54)  For  joe;  5/14/53-October  '54 

Cleveland — 

WERE-TV  (65).  6/18/53-Unknown 

►  WEWS  (5)  CBS;  Branham;  1,036.720 

Broadcasting    •  Telecasting 


»»WNBK  (3)  NBC;  NBC  Spot  Sis.;  883,980 

►  WXEL  (8)  ABC,  CBS,  DuM;  Katz;  823,629 
WHK-TV  (19)  11/25/53-Unknown 

Columbus — 
!»»WBNS-TV  (10)  CBS;  Blair;  307,000 

►  WLWC  (4)  NBC;  WLW  Sis.;  307,000 
WOSU-TV    (*34),  4/22/53-Unknown 

>WTVN  (6)  ABC,  DuM;  Katz;  381,451 
Dayton — 

►-WHIO-TV  (7)  ABC,  CBS.  DuM;  Hollingbery; 
637,330 

WIFE  (22)  See  footnote  (d) 

►  WLWD  (2)  NBC;  WLW  Sis;  320,000 
i  Elyriat— 

WEOL-TV  (31)  2/11/54-Fall  '54 
Lima — 

WIMA-TV  (5)  Weed;  12/4/52-Summer  '54 

►  WLOK-TV  (73)  ABC,  CBS,  NBC,  DuM;  H-R: 

59,166 
Mansfieldt — 

Fergum  Theatres  Inc.  (36)  6/3/54-Unknown 
Massillont — 

WMAC-TV  (23)  Petry;  9/4/52-Vnknown 
Steubenville — 

►  WSTV-TV  (9)  CBS;  Avery-Knodel;  1,083,900 
Toledo — 

(►WSPD-TV  (13)  ABC,  CBS,  NBC,  DuM;  Katz; 

286,382 
Youngstown — 

|^WFMJ-TV  (21)  NBC;  Headley-Reed;  115,000 

►  WKBN-TV    (27)    ABC,    CBS,    DuM;  Raymer; 

131,838 
j  Zanesville — 

►  WHIZ-TV  (50)  ABC,  CBS,  NBC,  DuM;  Pear- 

son; 35,000 

OKLAHOMA 

Adat — 

"►KTEN  (10)  ABC;  Venard;  160,953 
Ardmoret — 

KVSO-TV  (12)  5/12/54-Unknown 
Enidt— 

KGEO-TV  (5)  ABC;  Pearson;  12/16/53-July  '54 
.  Lawtonf — 

VKSWO-TV  (7)  DuM;  Everett-McKinney;  48,185 
Miamit — 

KMIV  (58),  4/22/53-Unknown 
Muskogeet — 

'■    KTVX  (8)  Avery-Knodel;  4/7/54-Unknown 
Oklahoma  City — 

►  KMPT  (19)  DuM;  Boiling;  98,267 
KTVQ  (25)  ABC,  NBC;  H-R;  113,208 

►  KWTV  (9)  CBS,  DuM;  Avery-Knodel;  256,102 

►  WKY-TV  (4)  ABC,  NBC;  Katz;  267,159 
KETA  (*13)  12/2/53-Unknown 

Tulsa— 

'►KCEB  (23)  NBC,  DuM;  Boiling;  80.000 
•-KOTV  (6)  ABC,  CBS,  NBC,  DuM;  Petry;  229,100 
|    KSPG  (17)  2/4/54-Unknown 

Central  Plains  Enterprises  Inc.  (2)  Initial  Deci- 
sion 6/8/54 

OREGON 

Eugene — 

►  KVAL-TV  (13)  ABC,  NBC,  DuM;  Hollingbery; 

13,000 
Medford— 

KBES-TV  (5)   ABC,  CBS,  NBC,  DuM;  Blair; 
20,600 
Portland — 

KOEtsr-TV  (6)  ABC,  CBS;  Avery-Knodel;  182,283 

►  KPTV  (27)  ABC,  NBC,  DuM;  NBC  Spot  Sis.; 

177,383 

Oregon  Tv  Inc.  (12),  Initial  Decision  11/10/53 
North  Pacific  Tv  Inc.  (8)  Initial  Decision  6/16/54 
Salemt — 
KSLM-TV  (3),  9/30/53-Unknown 

PENNSYLVANIA 

Allentownt — 
WFMZ-TV    (67)    Avery-Knodel;  7/16/53-Sum- 
mer  '54 

WQCY  (39)  Weed;  8/12/53— Unknown 
lltoona — 

►  WFBG-TV  (10)  ABC,  CBS,  NBC,  DuM;  H-R; 

428,774 
3ethlehem — 

►  WLEV-TV  (51)  NBC;  Meeker,  74,803 
Ihambersburgt — 

►  WCHA-TV  (46)  CBS,  DuM;  For.ioe;  20,000 
3aston — 

►WGLV  (57)  ABC,  DuM;  Headley-Reed;  75,410 

'Erie — 

•-WICU  (12)  ABC,  NBC,  DuM:  Petry:  208.500 
,»-WSEE  (35)  CBS;  Avery-Knodel;  20,404 

WLEU-TV  (66)  12/31/53-Unknown 
3arrisburg — 

WCMB-TV  (27)  Cooke;  7/24/53-8/1/54 
►WHP-TV  (55)  CBS;  Boiling;  118,150 
►WTFA  (71)  NBC;  Headley-Reed;  118.150 

iazletont — 
WAZL-TV  (63)  Meeker;  12/18/52-Vnknown 

Broadcasting   •  Telecasting 


Johnstown — 

►  WARD-TV  (56)  Weed 

►  WJ AC-TV  (6)  CBS,  NBC,  DuM;  Katz;  769,656 
Lancaster — 

►  WGAL-TV  (8)  ABC,  CBS,  NBC.  DuM;  Meeker; 

297,652 

WWLA  (21)  Venard;  5/7/53-Fall  '54 

Lebanont — 

►  WLBR-TV  (15)  Burn-Smith;  151,200 
New  Castlet— 

►  WKST-TV     (45)     DuM;  Everett-McKinney: 

139.578 
Philadelphia — 

►  WCAU-TV  (10)  CBS;  CBS  Spot  Sis:  1,609.667 

►  WFIL-TV  (6)  ABC,  DuM;  Katz;  1,833,160 
WIBG-TV  (23),  10/21/53-Unknown 

►  WPTZ  (3)  NBC;  Free  &  Peters;  1,767,042 
Pittsburgh — 

►  WDTV  (2)  ABC,  CBS.  NBC,  DuM;  DuM  Spot 

Sis.;  1,119,210 

►  WENS  (16)  ABC,  CBS;  Petry;  307,149 

►  WKJF-TV  (53)  CBS,  NBC,  DuM;  Weed;  300.000 

►  WQED  (»13) 

WTVQ  (47)  Headley-Reed;  12/23/52-Unknown 
Reading — 

►WEEU-TV    (33)    ABC,    NBC;  Headley-Reed; 

54.206 

►  WHUM-TV  (61)  CBS;  H-R;  175,000 
Scran  ton — 

►  WARM-TV  (16)  ABC;  Hollingbery;  154,000 

►  WGBI-TV  (22)  CBS;  Blair;  160,000 

►  WTVU  (73)  Everett-McKinney;  150.424 
Sharont — 

WSHA  (39)  1/27/54-Unknown 
Wilkes-Barre — 

►  WBRE-TV  (28)  NBC;  Headley-Reed;  160,000 

►  WILK-TV    (34)    ABC,    DuM;  Avery-Knodel; 

173,000 
Williamsportt — 

WRAK-TV    (36)    Everett-McKinney;  11/13/52- 
Summer  '54 
York— 

►  WNOW-TV  (49)  DuM;  Forjoe;  87.400 

►  WSBA-TV  (43)  ABC;  Young;  76,100 

RHODE  ISLAND 

Providence — 

►  WJAR-TV  (10)  ABC.  NBC,  DuM;  Weed;  1.120.- 

925 

►  WNET  (16)  ABC,  CBS,  DuM;  Raymer;  34,100 


WPRO-TV  (12)  Blair;  9/2/53-Unknown  (grant- 
ed STA  Sept.  23) 

SOUTH  CAROLINA 

Aikent — 

WAKN-TV  (54)  10/ '21/ 53 -Unknown 
Anderson — 

►  WAIM-TV  (40)  CBS;  Headley-Reed;  44,150 
Camdent — 

WACA-TV  (15)  6/3/53-Unknown 
Charleston — 

►  WCSC-TV  (5)  ABC,  CBS,  NBC,  DuM;  Free  & 

Peters;  114,170 
WUSN-TV  (2)  NBC,  DuM;  H-R;  3/25/54-9/1/54 
Columbia — 

►  WCOS-TV  (25)  ABC:  Headley-Reed;  53.200 

►  WIS-TV  (10)  NBC;  Free  &  Peters;  105.253 

►  WNOK-TV  (67)  CBS,  DuM;  Raymer;  48,774 
Florence! — 

WBTW  (8)  CBS;  11/25/53-Sept.  '54 

Green  ville — 

►  WFBC-TV  (4)  NBC;  Weed;  277.662 

►  WGVL  (23)  ABC,  DuM;  H-R;  75,300 

Spartanburgt — 

WSPA-TV    (7)    CBS;    Hollingbery;  11/25/53- 

Aug.  '54 

SOUTH  DAKOTA 

Rapid  Cityt— 

KTLV  (7)  2/24/54-Unknown 
Sioux  Fallst— 

►  KELO-TV  (11)  ABC.  CBS,  NBC,  DuM;  Raymer; 

75,187 

TENNESSEE 

Chattanooga — 

►  WDEF-TV  (12)  ABC,  CBS,  NBC,  DuM;  Bran- 

ham;  90,000 

Directory  information  is  in  following  order:  call 
I   letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
I  date  for  grantees. 
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ON  THE  AIR 


you  can  BUY 
CHATTANOOGA 

79th  Market  in  the  Nation 


Population   807,200 

Households  216,500 

Income  $837,833,000 

Ret.  Sales  $573,994,000 

(SRDS  Consumer  Markets. 
A  &  B  contour  area). 


90,000  Sets: 


Based  on  Nielsen  Survey 
plus  sales  to  June  1,  1954 


Interconnected  .  .  .  NBC  •  CBS  •  ABC  •  DuM. 


105,200  Watts 
VHF 


WDEF-TV. 


CHATTANOOGA  =  =  -  m 


Contact  THE  BRANHAM  COMPANY 


June  2S,  1954    •    Page  95 


FOR  THE 


RECORD 


Jacksont — 

WDXI-TV  (9)  Burn-Smith;  12/2/53-Aug.  '54 

Johnson  City — 

►  WJHL-TV  (11)  ABC.  CBS,  NBC,  DuM;  Pear- 

son; 68,917 

Knoxville — 

►  WATE  (6)  ABC,  NBC;  Avery-Knodel;  78,626 

►  WTSK  (26)  CBS,  DuM;  Pearson;  74,700 

Memphis — 

►  WHBQ-TV  (13)  CBS;  Blair;  283,350 

►  WMCT  (5)  ABC,  NBC,  DuM;  Branham;  283,350 
Nashville — 

►  WSIX-TV  (8)  CBS;  Hollingbery;  190,368 

►  WSM-TV  (4)  NBC,  DuM;  Petry;  190,368 
Old  Hickory  (Nashville) — 

WLAC-TV  (5)  Katz;  8/5/53-Aug.  '54 

TEXAS 

Abilenet — 

►  KRBC-TV  (9)  ABC,  NBC,  DuM;  Pearson;  33,217 
Amarillc— 

►  KFDA-TV  (10)  ABC,  CBS;  Branham;  50,613 

►  KGNC-TV  (4)  NBC,  DuM;  Katz;  50,613 
KLYN-TV  (7)  12/11/53-Unknown 


KXYZ-TV  (29)  6/18/53-Vnknown 

KTLK  (13)  2/23/54-Unknown 

Longviewt — 

►  KTVE  (32)  Forjoe;  22,156 
Lubbockt — 

►  KCBD-TV  (11)  ABC,  NBC;  Pearson;  56,026 

►  KDUB-TV    (13)    CBS,    DuM;  Avery-Knodel; 

56,026 

KFYO-TV  (5)  Katz;  5/7/53-Unknoum 
Midland — 

►  K MID-TV  (2)  ABC,  CBS,  NBC,  DuM;  Venard; 

34,500 
San  Angelo — 

►  KTXL-TV  (8)  CBS;  Venard;  28,035 
San  Antonio — 

KALA  (35)  3/26/53-Unknown 

►  KGBS-TV  (5)  ABC,  CBS,  DuM;  Katz;  195,233 

►  WOAI-TV  (4)  NBC;  Petry;  193,778 
KCOR-TV  (41)  O'Connell;  5/12/54-11/1/54 

Sweetwatert — 
KPAR-TV  (12)  CBS;  Avery-Knodel;  8/26/52- 
Unknown 
Temple — 

►  KCEN-TV  (6)  NBC;  Hollingbery;  80,758 
Texarkana  (also  Texarkana,  Ark.) — 

►  KCMC-TV  (6)  ABC,  CBS,  DuM;  Venard;  81,124 


ARCHITECT'S  drawing  of  the  planned  new  home  of  WBTW  (TV)  Florence,  S.  C,  which 
will  cost  about  $500,000.  The  ch.  8  station  expects  to  begin  operation  "the  last  week 
in  September,"  affiliated  with  CBS-TV.  The  new  building  will  be  completely  air-con- 
ditioned with  10,000  square  feet  of  floor  space,  including  about  25  rooms. 


Austin — 

►  KTBC-TV  (7)  ABC,  CBS,  NBC,  DuM;  Raymer; 

71,000 

Beaumontt — 

►  KBMT  (31)  Forjoe 

KTRM-TV  (6)  Initial  Decision  7/22/53 
Big  Springt— 

Big  Spring  Bcstg.  Co.  (4)  Initial  Decision  6/11/54 

Corpus  Christit — 

►  KVDO  (22)  Young 

KTLG  (43)  12/9/53-Unknnwn 
Gulf  Coast  Bcstg.  Co.  (6)  Initial  Decision  6/17/54 
Dallas— 
KDTX  (23)  1/15/53-Unknown 
KLIF-TV  (29)  2/12/53-8/1/54 

►  KRLD-TV  (4)  CBS;  Branham;  388,771 

►  WFAA-TV  (8)  ABC,  NBC,  DuM;  Petry;  390,000 

El  Paso — 

►  KROD-TV    (4)    ABC,   CBS,   DuM;  Branham; 

52,422 

►  KTSM-TV  (9)  NBC;  Hollingbery;  41,229 
KELP-TV  (13)  Forjoe;  3/18/54-Sept.  '54 

Ft."  Worth— 

►  WBAP-TV    (5)    ABC,   NBC;    Free   &  Peters; 

374,600 

Galveston — 

►  KGUL-TV  (11)  ABC,  CBS,  DuM;  CBS  Spot  Sis.; 

300,000 

Harlingent  (Brownsville,  McAllen,  Weslaco) — 

►  KGBT-TV  (4)  ABC,  CBS,  DuM;  Pearson;  34,727 
Houston — 

►  KNUZ-TV  (39)  DuM;  Forjoe;  81,651 

►  KPRC-TV  (2)  NBC;  Petry;  344,000 
KTVP  (23)  1/8/53-Unknown 

►  KUHT  (*8)  281,500 
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Tylert— 

►  KETX  (19)  CBS,  NBC,  DuM;  Pearson;  28,405 

KLTV  (7)  1/27/54-Fall  '54 
Victoriat — 

KNAL  (19)  Best;  3/26/53-Unknown 
Wacot— 

►  KANG-TV  (34)  ABC;  Pearson;  36,860 
Weslacof  (Brownsville,  Harlingen,  McAllen) — 

►  KRGV-TV  (5)  NBC;  Raymer 
Wichita  Falls — 

►  KFDX-TV  (3)  ABC,  NBC;  Raymer;  67,003 

►  KWFT-TV  (6)  CBS,  DuM;  Blair;  85,300 

UTAH 

Provot — 

KOVO-TV  (11)  12/2/53-Unknown 
Salt  Lake  City— 

►  KDYL-TV  (4)  NBC;  Blair;  162,600 

►  KSL-TV  (5)  ABC,  CBS,  DuM;  CBS  Spot  Sis.; 

162,600 

KUTV  (2)  ABC;  Hollingbery;  3/26/53-8/15/54 
VERMONT 

Montpeliert — 

WMVT  (3)  CBS;  Weed;  3/12/54-9/6/54 

VIRGINIA 

Danvillet — 

►  WBTM-TV  (24)  ABC;  Gill-Perna;  21,500 
Hampton  (Norfolk) — 

►  WVEC-TV  (15)  NBC;  Rambeau;  100,300 


Harrisonburgt — 

►  WSVA-TV  (3)  ABC,  CBS,  NBC,  DuM;  Devne  ' 

84,328 

Lynchburg — 

►  WLVA-TV  (13)  ABC,  CBS,  DuM;  Hollingber  j 

113,440 

Newport  News — 
WACH-TV  (33)  See  footnote  (d) 

Norfolk — 

►  WTAR-TV  (3)  ABC,  CBS,  DuM;  Petry;  319,5i  ij 

►  WTOV-TV  (27)  ABC,  DuM;  Forjoe;  105,200 

►  WVEC-TV  (15)  See  Hampton 
Petersburgt — 

Southside  Virginia  Telecasting  Corp.  (8)  Initi 
Decision  5/25/54 
Richmond — 

WOTV  (29)  12/2/53-Vnknown 

►  WTVR  (6)  NBC;  Blair;  450,144 
Roanoke — 

►  WSLS-TV  (10)  ABC,  CBS,  NBC;  Avery-Knode  l 

261,893 

WASHINGTON 

Bellinghamt — 

►  KVOS-TV  (12)  DuM;  Forjoe;  68,216 
Seattle— 

►  KING-TV  (5)  ABC;  Blair;  354,800 

►  KOMO-TV  (4)  NBC;  Hollingbery;  354,800 
KCTS  (*9)  12/23/53-12/1/54 

KCTL  (20)  4/7/54-Unknown 
Spokane — 

►  KHQ-TV  (6)  ABC,  NBC;  Katz;  75,757 

►  KXLY-TV    (4)    CBS,    DuM;    Avery-Knode  J 

75,968 

Louis  Wasmer  (2)  3/18/54-Sept.  '54 
Tacoma — 

►  KMO-TV  (3)  Branham;  351,100 

►  KTNT-TV  (11)  CBS,  DuM;  Weed;  354,800 
Vancouverf — 

KVAN-TV  (21)  Boiling;  9/25/53-Unknown 
Yakima — 

►  KIMA-TV  (29)  ABC,  CBS,  NBC,  DuM;  Weei 

23,975 

WEST  VIRGINIA 

Charlestont — 

►  WKNA-TV  (49)  ABC,  DuM;  Weed;  40,000 
WCHS-TV  (8)  CBS,  DuM;  Branham;  2/11/5. (I 

8/1/54  (granted  STA  June  17) 

Clarksburgt — 

WBLK-TV  (12)  Branham;  2/17/54-9/1/54 
Fairmontt — 

►  WJPB-TV  (35)  ABC,  NBC,  DuM;  Gill-Pern 

34,500 
Huntington — 

►  WSAZ-TV  (3)  ABC,  NBC,  DuM;  Katz;  411,7! 

Oak  Hill  (Beckley)t— 

Robert  R.  Thomas  Jr.  (4)  6/2/54-Unknown 

Parkersburgt — 

►  WTAP  (15)  ABC,  DuM;  Forjoe;  28,200 
Wheeling — 

WLTV  (51)  2/11/53-Unknown 

►  WTRF-TV  (7)  ABC,  NBC;  Hollingbery;  281,8; 

WISCONSIN 

Eau  Clairet — 

►  WEAU-TV  (13)  ABC,  NBC,  DuM;  Hollingberj 

55,700 
Green  Bay — 

►  WBAY-TV  (2)  ABC,  CBS,  NBC,  DuM;  Weec 

191,253 

WFRV-TV  (5)  3/10/54-Unknown 
La  Crosset — 
WKBT  (8)  CBS,  NBC,  DuM;  Raymer;  10/28/51, 
8/1/54 

WTLB  (38)  12/16/53-Unknown 
Madison — 

►  WHA-TV  (*21) 

►  WKOW-TV  (27)  CBS;  Headley-Reed;  50,000 

►  WMTV  (33)  ABC,  DuM;  Meeker;  44,800 

Marinettet — 
WMBV-TV  (11)  NBC;  George  Clark;  11/18/5: 
August  '54 
Milwaukee — 

►  WCAN-TV  (25)  CBS;  Rosenman;  352,760 

►  WOKY-TV  (19)  ABC,  DuM;  Gill-Perna;  297,5(! 

►  WTMJ-TV  (4)  ABC,  NBC,  DuM;  Harringto) 

Righter  &  Parsons;  679,256 
Milwaukee  Area  Telecasting  Corp.  (12)  6/11/5*. 
Unknown 
Neenahf — 

►  WNAM-TV  (42)  George  Clark 


Directory  information  is  in  following  order:  ca 
letters,  channel,  network  affiliation,  national  rer 
resentative;  market  set  count  for  operating  s« 
tions;  date  of  grant  and  commencement  Urge 
date  for  grantees. 
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S  periort  (Duluth,  Minn.) — 

►  KDAL-TV  (3).  See  Duluth.  Minn. 

►  WDSM-TV  (6)  CBS,  DuM;  Free  &  Peters;  48,700 
Wausaut — 

WOSA-TV  (16)  Rambeau;  2/10/54-7/1/54 
Wisconsin  Valley  Tv  Corp.  (7)  5/12/54-Unknown 

WYOMING 

Caspert— 

KSPR-TV  (2)  5/14/53-Unknown 
Caeyennef — 

►  KFBC-TV  (5)  CBS,  NBC;  Hollingbery 

ALASKA 

,  Anchoraget — 

►  KFIA  (2)  ABC,  CBS;  Weed;  9,000 

►  KTVA  (11)  NBC,  DuM;  Feltis;  8,000 
Fairbankst — 

KFIF  (2)  ABC,  CBS;  7/1/53-Uriknovm 

HAWAII 

Eonolulut — 

►  KGMB-TV  (9)  CBS;  Free  &  Peters;  56,000 

►  KONA  (11)  DuM,  NBC;  NBC  Spot  Sis.;  56,000 
■  ►  KULA-TV  (4)  ABC;  Headley-Reed;  56,000 

PUERTO  RICO 

San  Juant — 

(►WAPA-TV  (4)  ABC,  NBC,  DuM;  Caribbean 
Networks 

►  WKAQ-TV  (2)  CBS;  Inter- American;  30,000 

CANADA 

Hamiltont — 

►  CHCH-TV  (10) 
Kitchen  ert — 

►  CKCO-TV  (13)  ABC,  CBS,  NBC,  DuM;  Hardy; 

50,000 
Londont — 

►  CFPL-TV  (10)  CBS;  35.000 
Montreal — 

►  CBFT  (2)  201,433 

►  CBMT  (6)  201,433 


JUNE 

June  27-30:  Advertising  Assn.  of  the  West,  Hotel 
Utah,  Salt  Lake  City. 

June  28:  NBC  Radio  Affiliates,  Plaza  Hotel,  New 
York. 

June  28:  New  York  U.  begins  6 -week  summer 

radio-tv  institute. 
June  28-30:  Newspaper  Advertising  Executives 

Assn.,  Hotel  Del  Coronado,  Coronado,  Calif. 
June  28-Aug.  6:   Summer  Institute  of  Radio  & 

Tv,  co-sponsored  by  NBC  and  Barnard  College, 

New  York. 

JULY 

July  1-2:  North  and  South  Carolina  Broadcasters 

Associations,  joint  meeting,  Ocean  Forest  Hotel, 

Myrtle  Beach,  S.  C. 
July  1-Aug.  21:  Radio-tv  institutes,  Boston  U. 
July  8-9:  Virginia  Assn.  of  Broadcasters,  Natural 

Bridge  Hotel,  Natural  Bridge. 
July  24-31 :  Radio-Tv  Workshop,  American  Baptist 

Assembly,  Green  Lake,  Wis. 

AUGUST 

.Aug.  1-4:  National  Audio-Visual  Convention  & 

Trade  Show,  Conrad  Hilton  Hotel,  Chicago. 
Aug.   2-21:    Summer   Tv   Workshop,  Michigan 

State  College,  East  Lansing. 
Aug.   9    (week   of) :   International   Alliance  of 
Theatrical  Stage  Employes,  Netherlands  Plaza 
I    Hotel,  Cincinnati. 

Aug.  25-27:  Western  Electronic  Show  &  Con- 
vention, Ambassador  Hotel,  Los  Angeles. 

Aug.  28-29:  Montana  Radio  Stations  Inc.,  Flat- 
head Lake. 

Aug.  30-Sept.  4:  11th  International  Workshop  In 
s   Audio-Visual  Education,  American  Baptist  As- 
sembly, Green  Lake,  Wis. 


SEPTEMBER 

Sept.  1:  Deadline  for  entries  in  1953-54  public 
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Ottawa— 

►  CBOT  (4)  10,100 
St.  John,  N.  B.— 

►  CHSJ-TV  (4)  CBS 
Sudburyt — 

►  CKSO-TV  (5)  ABC,  CBS,  NBC,  DuM;  All-Cana- 

da, Weed;  7,326 
7,326 
Toronto — 

►  CBLT  (9)  222,500 
Vancouver — 

►  CBUT  (2)  CBS 
Winnipegt — 

►  CBWT 

MEXICO 

Juarezf  (El  Paso,  Tex.)— 

►  XEJ-TV  (5)  National  Time  Sales 
Tijuanat  (San  Diego) — 

►  XETV  (6)  Weed;  241,000 


Total  stations  on  air  in  U.  S.  and  possessions: 
384;  total  cities  with  stations  on  air:  255.  Both 
totals  include  XEJ-TV  Juarez  and  XETV  (TV) 
Tijuana,  Mexico,  as  well  as  educational  outlets 
that  are  operating.  Total  sets  in  use  30,776,853. 
*  Indicates  educational  stations, 
t  Cities  NOT  interconnected  with  AT&T. 

(a)  Figure  does  not  include  309,309  sets  which 
WBEN-TV  Buffalo  reports  it  serves  in  Canada. 

(b)  Number  of  sets  not  currently  reported  by 
WHAS-TV  Louisville,  Ky.  Last  report  was  205,- 
544  on  July  10,  1952. 

(c)  President  Gilmore  N.  Nunn  announced  that 
construction  of  WLAP-TV  has  been  temporarily 
suspended  [B-T,  Feb.  22].  CP  has  not  been  sur- 
rendered. 

(d)  The  following  stations  have  suspended  regular 
operations,  but  have  not  turned  in  CP's:  KDZA- 
TV  Pueblo,  Colo.;  WKLO-TV  Louisville,  Ky.; 
KFAZ  (TV)  Monroe,  La.;  WBKZ  (TV)  Battle 
Creek,  Mich.;  WTAC-TV  Flint,  Mich.;  KACY 
(TV)  Festus,  Mo.;  KFOR-TV  Lincoln,  Neb.; 
WFPG-TV  Atlantic  City,  N.  J.;  WECT  (TV) 
Elmira,  N.  Y.;  WIFE  (TV)  Dayton,  Ohio;  WACII- 
TV  Newport  News,  Va. 


interest  awards  for  exceptional  service  to  farm 
safety,  National  Safety  Council. 

Sept.  13-14:  British  Columbia  Assn.  of  Radio  & 
Tv  Broadcasters,  Harrison  Hot  Springs,  B.  C. 

Sept.  26-29:  Pacific  Coast  Council,  American 
Assn.  of  Advertising  Agencies,  Hotel  Del  Coro- 
nado, Coronado,  Calif. 

Sept.  26-30:  Financial  Public  Relations  Assn.,  Ho- 
tel Statler,  Washington,  D.  C. 

Sept.  30-Oct.  1:  Michigan  Assn.  of  Broadcasters, 
St.  Clair  Inn,  St.  Clair. 

Sept.  30-Oct.  2:  1954  High  Fidelity  Show,  Inter- 
national Sight  &  Sound  Exposition,  Palmer 
House,  Chicago. 

OCTOBER 

Oct.  4-6:  10th  Annual  National  Electronics  Con- 
ference. Hotel  Sherman,  Chicago. 

Oct.  11-12:  Assn.  of  Independent  Metropolitan 
Stations,  French  Lick  Springs,  Ind. 

Oct.  13-15:  Direct  Mail  Advertising  Assn.,  Hotel 

Statler,  Boston. 
Oct.   13-17:  Audio  Engineering  Society.  Hotel 

New  Yorker,  New  York. 
Oct.  15-16:  Ohio  State  U.  advertising  conference, 

Columbus. 

Oct.  20-21:  Kentucky  Broadcasters  Assn.,  fall 
meeting,  Cumberland  Falls  Park. 

Oct.  27-30:  National  Assn.  of  Educational  Broad- 
casters, Hotel  Biltmore,  New  York. 

NOVEMBER 

Nov.  8-10:  Assn.  of  National  Advertisers,  Hotel 

Plaza,  New  York. 
Nov.  14:  Indiana  Radio-Tv  Newsmen,  fall  meeting 

at  WIRE  studios,  Indianapolis. 


SPECIAL  LISTING 

BAB  Clinics 

July  12:  Burlington,  Vt. 
July  13:  Boston,  Mass. 
July  15:  Syracuse,  N.  Y. 
July  16:  New  York  City. 
July  19:  Tampa,  Fla. 
July  20:  Charlotte,  N.  C. 
July  20:  Detroit,  Mich. 
July  22:  Richmond,  Va. 
July  23:  Washington,  D.  C. 
July  26:  Philadelphia,  Pa. 
July  27:  Pittsburgh,  Pa. 
July  29:  Cleveland,  Ohio. 
Aug.   9:  Milwaukee,  Wis. 
Aug.  10:  Chicago,  111. 
Aug.  12:  Los  Angeles,  Calif. 
Aug.  13:  San  Francisco,  Calif. 
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editorials 


Sustaining  the  Commercial 

THE  37  SENATORS  who  support  a  pending  resolution  to 
prohibit  commercial  sponsorship  of  televised  Congressional 
hearings  are  favoring  an  extreme  measure  which,  if  passed,  would 
do  an  indefensible  injustice  to  television. 

Unquestionably,  however,  there  are  less  dramatic  limitations 
which  properly  could  be  applied  to  sponsorship  of  radio-tv  coverage 
of  legislative  activities.  In  the  completely  unlimited  commercializa- 
tion of  such  broadcasts,  grave  potentials  must  be  reckoned  with. 

What  the  Congressmen  fear,  and  quite  understandably,  is  that 
sponsorship  would  somehow  appear  to  be  associated  with  the  hear- 
ing itself  rather  than  with  the  radio-tv  coverage  of  the  hearing. 
They  are  certainly  on  sound  ground  in  not  wishing  it  to  seem  that 
the  Congress  is  functioning  only  because  of  the  financial  support  of 
such-and-such  a  deodorant  or  that  Congressmen  in  a  hearing  are 
in  some  way  endorsing  the  product  which  is  paying  for  the  radio- 
television  coverage  of  the  hearing. 

Yet  such  obvious  violations  of  good  taste  are  by  no  means  as- 
sured-— as  some  of  the  more  distraught  members  of  Congress 
believe.  Networks  and  stations  may  be  counted  on  to  take  pre- 
cautions against  commercial  excesses.  Controlled,  as  it  would  be, 
by  the  broadcasters'  own  diligent  regard  for  the  dignity  of  Con- 
gress, sponsorship  of  radio-tv  coverage  of  hearings  would  be  no 
different  from  the  placement  of  a  newspaper  story  of  the  hearings 
adjacent  to  a  newspaper  ad,  to  which,  so  far  as  we  know,  no  Con- 
gressman has  objected. 

To  deny  networks  and  stations  any  chance  of  recapturing  some  of 
the  enormous  cost  of  broadcasting  and  telecasting  Congressional 
hearings  is  to  assure  less  extensive  coverage  than  the  public  is  owed. 
The  production  cost  and  value  of  time  donated  to  radio  and  tele- 
vision coverage  of  the  Army-McCarthy  hearings  ran  to  more  than 
$10  million.  ABC-TV  and  DuMont  almost  entirely  suspended 
normal  daytime  operations  to  carry  live  telecasts  of  the  prolonged 
affair.  While  the  public  appreciation  for  such  exemplary  service 
is  gratifying,  it  does  not  assist  the  balance  at  the  bank. 

If  it  is  the  purpose  of  the  extremists  on  the  Hill  to  shut  off  radio 
and  television,  they  will  achieve  it  by  adopting  prohibitions  against 
sponsorship.  If,  however,  their  purpose  is  only  to  avoid  commercial 
abuse,  they  may  abandon  their  attempts  at  unreasonable  restriction 
and  leave  things  to  the  proved  good  sense  of  the  men  who  manage 
radio  and  tv. 

Reasoned  Approach  on  Uhf 

NOW  THAT  the  record  is  closed,  there  is  ample  basis  for  a 
reasoned  approach  by  the  Senate  Communications  Subcom- 
mittee to  the  television  problem  provoked  by  the  economic  pros- 
tration of  some  uhf  stations.  The  threat  of  an  emotional  stampede 
appeared  over  with  the  presentation  of  the  closing  arguments  last 
Tuesday. 

The  subcommittee  has  before  it  a  positive  plan  for  coping  with 
the  uhf  problem,  although  all  of  the  dissident  elements  couldn't 
possibly  be  assuaged  by  any  plan  unless  it  combined  all  of  the 
radical  proposals  made  during  the  deliberations. 

An  ad  hoc  committee  investigation  of  "de-intermixture";  an 
all-out  campaign  to  lift  promptly  the  10%  excise  on  all-band  sets, 
and  legislation  to  exempt  from  anti-trust  prosecution  manufacturers 
who  agree  voluntarily  to  produce  all-band  receivers,  would  appear 
to  provide  an  adequate  basis  of  attack. 

Expert  agencies  are  created  by  Congress  because  Congress  itself 
cannot  be  expert  in  all  things.  The  subcommittee  hearings  served 
a  useful  purpose  in  acquainting  both  the  committee  and  the  FCC 
with  the  development  of  tv,  and  the  need  for  both  vhf  and  uhf  to 
provide  competitive  service.  All  concerned  recognized  the  need 
for  every  legitimate  aid  possible  to  encourage  uhf. 

The  danger  lies  in  any  effort  to  tamper  with  engineering  stand- 
ards. "Flexibility"  is  desirable  if  it  means  the  shifting  of  unused 
channels  or  "red  ink"  stations  to  better  locations,  but  not  the 
indiscriminate  shifting  of  assignments  without  regard  to  engineer- 
ing limitations.  The  latter  could  undermine  the  whole  allocations 
structure,  because  inevitably  it  would  degrade  service,  a  degree 
at  a  time. 
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"And  now,  in  answer  to  numerous  requests  .  .  . 


L'Affaire  Lamb-Doerfer 

BEFORE  THIS  WEEK  ends  John  C.  Doerfer  can  expect  con 
firmation  by  the  Senate  for  a  new  seven-year  term  on  th< 
FCC.  Even  those  Senators  on  the  Interstate  Commerce  Com 
mittee  who  started  out  as  his  adversaries,  admit  he  looks  like  : 
"shoo-in." 

If  there  had  been  any  doubt  (and  there  was  last  Wednesday 
it  was  dispelled  Thursday  when  the  Wisconsin  Republican  tool 
the  stand.  He  faced  grave  charges  of  bias  and  prejudice  made  b; 
Broadcaster-Lawyer  Edward  Lamb.  He  categorically  denied  them 
He  satisfied  the  majority  of  the  committee  members  as  to  hi 
judicial  approach.  He  didn't  back  away  when  he  was  askei 
whether  he  might  disqualify  himself  in  the  Lamb  renewal  pro  I 
ceedings,  growing  out  of  allegations  of  Communist  association- 
allegations  repeatedly  denied  by  Mr.  Lamb. 

Mr.  Lamb  cannot  be  condemned  for  battling  in  any  forun 
open  to  him  when  he  has  his  reputation  at  stake.  It  was  eviden 
after  the  Committee  hearing,  however,  that  Mr.  Lamb  was  oi 
tenuous  ground  in  laying  his  FCC  troubles  principally  at  th 
doorstep  of  Mr.  Doerfer. 

Mr.  Lamb  now  has  had  his  day  in  Congress.  He  is  getting  hi 
day  in  court,  and  he  is  scheduled  to  get  his  hearing  before  th 
FCC.  And  Mr.  Doerfer  is  going  to  get  his  confirmation  for  ; 
full  FCC  term. 

Needed:  Salesmen 

WITHIN  the  past  month  a  number  of  important  advertiser 
have  criticized  the  quality  of  salesmanship  in  contemporary 
broadcasting,  particularly  in  radio.  In  essence  their  criticism  is  tha 
broadcast  salesmen  don't  know  how  to  sell.  , 
At  the  Broadcast  Advertising  Bureau  session  of  the  NARTB  cor 
vention  last  month,  five  big  radio  customers  complained  that  radi  i 
was  failing  in  its  selling  job  [B*T,  May  31].  Typical  of  the  corr 
ments  was  this,  from  Oliver  B.  Capelle,  advertising  manager  c 
Miles  Labs:  "We  have  more  confidence  in  radio  than  broadcaster 
themselves." 

At  a  meeting  of  Maryland-District  of  Columbia  broadcaster 
a  fortnight  ago,  Norman  S.  Almony,  advertising  and  sales  promc 
tion  manager  of  National  Brewing  Co.,  said  that  salesmanship  i 
both  radio  and  television  was  in  need  of  improvement  [B#T,  Jun 
21] .  Mr.  Almony  said  that  radio-tv  were  not  only  missing  the  boa 
on  new  accounts  but  also  neglecting  to  re-sell  old  ones. 

Mr.  Capelle  is  a  major  buyer  of  national  advertising;  Mr.  Almon} 
a  major  buyer  in  the  region  which  National  Brewing  serves.  Sine 
both  complain  of  the  same  thing,  it  is  evident  that  inadequat 
salesmanship  is  widespread  in  broadcasting.  Here  is  a  warnin' 
which  no  conscientious  broadcaster  can  ignore.  Poor  salesmanshi 
is  something  which  no  station  can  afford  in  today's  competitivj 
business  climate. 
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21,000  Chris-Craft  'Sport  Fisherman 


By  using  Mt.  Washington  TV  —  the  TV 
station  with  the  greatest  coverage  in 
America  —  you  can  save  the  cost  of  a 
$21,000  Chris-Craft  "Sport  Fisherman" 
in  28  weeks  of  a  15  minute  show  aired 
five  times  weekly. 


LARGEST  ON  THE  WAVES 

Mt.  Washington's  more-than-a- 
mile  high  TV  station  covers  most 
of  the  three  states  of  Maine,  New 
Hampshire  and  Vermont.  On  the 
air  in  August. 


WHAT  NETWORK! 

This  "3-state  one-station  TV  net- 
work" covers  virtually  all  the 
families  local  TV  stations  do. 
Reaches  thousands  of  families 
they  cannot  reach.  Yet  average 
time  costs  run  54%  less  than  the 
combined  cost  of  the  three  TV 
stations  giving  next  best  coverage. 


CBS-ABC 


Represented  nationally  by 
HARRINGTON,  RIGHTER  &  PARSONS,  Inc. 


Channel  8 


You  f^uut  6tu/  tCFMB-TV.. 
~tlr  Iveach  cUl  oft San  Duzgo  County 


TV 


ABC  •DU  MONT 

SAN  DIEGO/  California... 


still  FIRST 


America's  Fastest  Growing 

Billion-Dollar 
Market! 


NATION'S  9^ 

Market  in 
Building  Permits 


$28,732,647  for  first  four  months  of  1954: 

"-""'Ufa*... 


I  Cleveland,  Ohio 

•  San  Francisco,  Calif. 

•  St.  Louis,  Missouri 

•  Washington,  D.  C. 

•  Baltimore,  Md. 

Source:  Dun  &  Bradstreet,  Inc. 


FIRST  in- 

Might  -fiwc, 

ACe-tte-iiwe 

RATINGS 


WRATHER- ALVAREZ  BROADCASTING,  INC 

San  Diego  1,  California 
Represented  by  EDWARD  PETRY  &  CO.,  INC. 


I 


